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LOOK at New England as a whole — not just a part of it.

The real potentialities of the New England market can be

largely wasted if you try to cover too much area with two or three

stations. A UUEPTA NU{

By taking the broad view, by bringing into focus all the cities of

New England and their trading zones, it becomes apparent that you Is

need a network to sell New England as a unit. The

by giving you the right stations in the twenty-one places where you YA NK EE
need the impact of primary coverage. N ET \ OR K's

Add these twenty-one Yankee stations together, with their local FOU/VDA]' :
| [ON

There is but one network that will do this job — do it thoroughly

acceptance based on long standing success and the friendship and

support of their communities — the result is all-over primary cover-

age of New England.
Yankee's twenty-one stations bring all markets within your reach

in the only way they can be reached by radio.

THE YANKEE NETWORK, mc.

Member of the Mutual Broadcasting System
21 BROOKLINE AVENUE, BOSTON 15, MASS. EDWARD PETRY & CO., INC,, Exclusive Nationa! Sales Represeniative

Published every Monday, 53rd iwsue (Year Book Numbcr) published in February by BRUADCASTING PUBLICATIONS. INc., 87¢ National Press Building, Washington 4, D. C. Entered
as srcond class matter March 14, 1933, at Post Offize at Washington, D. C., under act of March 3, 1879.
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In the four-state WLS Major Coverage Area, there are almost
15,000,000 people, two thirds of them urban, one-third rural
—three and a half million radio homes, all with greater in-
comes than they have ever known before! Whether you wish
to reach the workers in industry or in agriculture, WLS pro-
vides the way to sell them.

Nowhere else in America is there such a broad
area of farm prosperity as in the WLS Major
Coverage Area. With War Production theit
incentive, men on some 650,000 fertile farms
are reaping cash harvests larger than they
have in years. And this extra abundance for
them means extra sales opportunities for you.

There are 357 cities and towns in the WLS
area, 123 of them over 10,000 population.
These cities are the manufacturing and dis-
tributing centers, where men on War Produc-
tion jobs in factories are bringing home pay
le)nzfelopes the like of which they have not had
efore.

Dominating this rich market, both its cities and its
farms, is radio station WLS. Our kinship with the hard-
working people of this area is one reason why “WLS is
one of the family in Midwest America”. . . a reason why
WLS Gets Results! For specific examples of results for
advertisers, just ask us . . . or ask the John Blair man. .

890 KILOCYCLES
50,000 WATTS
BLUE NETWORK

\*"* ** The
PRAIRIE
* ‘ FARMER
STATION *

Burrince D, Buteen
President

REPRESENTED BY
JOHN BLAIR & COomPA

GLESNN SNYDER
Manager

CHICAGO!

MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK — KOY PHOENIX * KTUC TUCSON *» KSUN BISBEE-LOWELL
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It takes more than one-city coverage ts sell completely the
Arizona market. Arizona’s population and Arizona’s spending
are concentrated around Phoenix and Tucson. KOY and
KTUC in these cities, plus KSUN in Bisbee.Lowell, give you
coverage of 98% of the radio homes in Arizona!

Tucson, county seat of Pima County and home
of KTUC, has a 1943 population of 45,400, up
23¢% from 1940. Pima County in the year-end.
ing September 30 had retail sales of $55,538,000
and an effective buying income of $92,491,000,
Here’'s the Number Two, must market in
Arizona!

Phoenix, KOY’s hometown, capital and larg-
est city in the state, has a population (OPA
1943) of 83,100, a gain of 279 from the 1940
Census. Maricopa County (Phoenix) in the
year ending September 30 had retail sales of
§122,709.000, an effective buying income of
$221,196,000 —definitely the Number One
market in a hali-billion dollar state.

AND TO COMPLETE YOUR
ARIZONA COVERAGE . ..

== KON
0 Bisbee-Lowell, third

station of the Arizona Network. No other station puts an
adequate daytime signal into Cochise County, where there
are 35,200 people with an effective buying income of $29,048,-
000. With the complete Arizona Network, you cover the area
where 99% of all retail sales are made!

Tiee rnczona Vetwonk.

( @)
| KSUN b ‘KTUC

Bisbee-Lowell TUCSON
Carl Morris, Manager Lee Little, Manager
1230 Kilocycles OEN‘X 5 5 0 1400 Kilocycles
250 Watts H ‘250 Watts
— 9 : KILOCYCLES k —)

Harold A. Safford, Manager

MANAGEMENT AFFILIATED WITH WLS, CHICAGO % % %k REPRESENTED BY JOHN BLAIR & COMPANY
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Begin by getting better acquainted with the
4,811,511 farm and small town listeners in
WIBW’s service area.

Here's a typical listener. He's not only a
farmer, but @ mechanic, electrician, plumber and
carpenter. He knows the biology of line breed-
ing . . . the chemistry of his soil . . . keeps cost-
accounting records. His wife buys the latest
books . . . knows the nutritional value of the

entire vitamin alphabet . . . is most active in

all rural women's projects.

The day of the ‘“‘hick’ farmer has gone. In
presenting your sales message to WIBW lis-
teners, remember that they resent extravagant
claims, high-pressure selling. They want facts;
want to make their own decisions. So, in speech
and entertainment, be truthful, sincere, friendly.
Then they'll welcome you and your product into
their homes . . . just as they have been wel-
coming WIBW for almost two decades.

He Voice, of Hamacs'

COLUMBIA'S OUTLET FOR KANSAS

E BEN LUDY, Gea. Mgr.
REPRESENTED BY CAPPER PUBLICATIONS, INC.

KANSAS CITY

SAN FRANCISCO

NEW YORK

CHICAGO
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tork 246-247
Puerto Rico stations...oo oo 178
Q
Quaker k 288
R
Radio—

Accounts, agencies handling______ 205

Advertisers, national & regional__. 308

Advertising publications _____...__. 468

Advertising statistical services.... 465

Artists, American Federation of... 286

Associations and committees...____ 463

Commission, Federal {old)_ 489

Corporation of Amerfea__________ 360

Correspondents galleries of Con-

gress 189
Educational groups —__________ 464
Effective use of (success ntorlel)- 241
Engineers, consulting ____.______ 461
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To American broadcasters, station managers and station personnel:

For your outstanding success in building America’s greatest radio
andience in 1943—the year when Americans most needed the good-

fellowship and unifying influence of radio

For your resourcefulness and co-operation in promoting listener-
ship through live and recorded courtesy announcements, billboards,
car and taxi cards, newspaper spotlight advertisements, movie
trailers, point-of-sale merchandising, dealer letters, direct mail,

window displays, posters, spectaculars

For your faithfulness to the finest traditions of radio in show-

manship and in public service

nb Ul

We speak for all the following sponsors and pregrams in extending to you sincere admrratwn and grautude

P. BALLANTINE & SONS
Broadway Showtime

BANK OF AMERICA
California, Carry On

BLOCK DRUG COMPANY
Dcntu-an—Announcemcnu and programs
Gold Medal C An

BOWMAN DAIRY

Musical Milkwagon

A. S. BOYLE COMPANY

Breakfast at Sardi's (Participation)
Fleetwood Lawton

Newscast

OK For Release

CARTER PRODUCTS, INC.
Superin—Announcements

COLE MILLING COMPANY

Omega Flour—Announcements

ELGIN NATIONAL WATCH COMPANY
Elgin Christmas Show

Elgin Thanksgiving Day Show

Man Behind the Gun

Nero Wolfe

FANNY FARMER CANDY SHOPS

Participation and announcements

FORD MOTOR COMPANY

GENERAL CICAR COMPANY, INC,
White Owl Cigare—Raymond Clapper

J. WALTER

nts and programs

JOHNS.MANVILLE CORPORATION

Bill Henry, News

KRAFT CHEESE CO., INC,

Kraft Music Hall

LAMONT CORLISS & CO.

Pond’s Cold Cream—E! King and

LEYER BROTHERS COMPANY

Lux Flakes and Lux Toilet Soap—Lux Radin Theatre

Vimms—¥Fraok Sinatra Program

LIBBY McNEILL AND LIBBY

Announcements

P. LORILLARD COMPANY

0ld Gold Cigarcttes

Anoouncements and local programs

Baschall over Chicago. Washington and New York stations

Bob Crosby and Les Tremayne

Monty Wonlley and Sammy Kaye's Orchestra

THE MENTHOLATUM COMPANY. INC.
and prog

NORTHERN TRUST CO“PANY

The Northerners

OWENS.ILLINOIS GLASS COMPANY

Broadway Matioee

THE PARKER PEN COMPANY

Quink—News With Ned Calmer

PENICK & FORD LTD.. INC.

Brer Rahhit Molasees—articipation

PLANTERS NUT & CHOCOLATE COMPANY
Planters Peanuts—Local news programs

RADIO CORPORATION OF AMERICA
What's New?

SAFEWAY STORES, INC.

What's Doing, Ladies?

STANDARD BRANDS INCORPORATED
Chase & Saoborn Tender Leaf Tea
Chase & Sanborn Program

Mary Marlin

SWIFT & COMPANY

All Sweet Margarine— (Participation}
Jewel Shm-temnl— A and
At Sardi’s (Participation)

WARD BAKING COMPANY
Aunt Hannab’s Bread—P aod nts
Tip<Top Bread--Programs and announcements
WASHINGTON STATE APPLE COMMISSION
Aonouncements

WESTERN SUGAR REFINERY

Sca Island Sugar—1 Was There

THE J. B. WILLIAMS CO.

Williams Luxury Shaving Cream—Glider—W. L. Shirer

WM. WRIGLEY JR. COMPANY
Doublemiont Chewing Gum—America In the Air

W. F. YOUNG, INC.

Ahsorbine, Je.—Anoouncements

THOMPSON COMPANY

The J. Walter Th ins 18 officrs

y located th 1 the world. In North Americat New York, Chicago. San Franefoco, Los Angeles, Hollywood. Mexjoo City,

Joh: b Py Botabay, Cal
&

Sydney, Melb

Montreal, Toronto, Lllhl-Ameriun Division in New York. In Southi I-urlcsc Buenos Aires Sio Panlo, Riodc Janeiro. In.. !
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KSD Has the

ST. LOUIS

A DISTINGUISHED
BROADCASTING STATION

LARGEST DAYTIME
COVERAGE AREA

of any St. Louis
Radio Station

A Basic Network Station of the

National Broadcasting Company

Since the First Hookup
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2(}> The Raleigh Cigarette Program, with
RED SKELTON
Ozzie Nelson % Harriet Hilliard
Jor Brown & Williamson Tobacco Corporation

x% “‘Beat the Band’’ with
HILDEGARDE

Jor Brown & Williamson Tobacco Corporation

* “People Are Funny”
Jor Brown & Williamson Tobacco Corporation

RAY DADY
Jor The Grove Laboratortes, Inc.

%, “Reveille Roundup”
Jor The Grove Laboratories, Inc.

ED SULLIVAN
Sor The Mennen Company

zﬂ’ “World News Parade” with

UPTON CLOSE
Jor 1. A. Sheaffer Pen Comparny

RUSSEL M. SEEDS COMPANY,

- Palmolive Building Chicago 11,

www americanradiohistorv com
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Radio Station WOW, which has served Western Iowa and Eastern Nebraska with

Y primary radio coverage for more than 20 years, now has a little brother—KODY, so
named to perpetuate the memory of the great plainsman and superb showman, “Buffalo
Bill” Cody.

KODY gives primary coverage in a small but rich market that is adequately served by no
other radio station. The combination of WOW and KODY will give radio advertisers primary
coverage of most important markets in Western Jowa and Nebraska, plus portions of South
Dakota, South-Western Minnesota and Northern Kansas.

WOW's 12-millivelt con-
tour line extends approxi-
mately 190 miles East and
West of Omaha, and ap-
proximately 200 miles
North and South of Omaha.

10 WA

OMAHA

B T : 4

There are now good avail-
abilities on WOW. On
KODY there are excellent
quarter-hour, news spon-
sorship and spot avail-
abilities.

The map above shows how
K AN SNA s KODY'’s primary service
area, as indicated by its
computed I5-millivolt con-

tour line, complements

; WOW's coverage in West-
ern Nebraska.
lP
/ _/ y .

wwWwW americanradiohistorvy com
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QUSSR g

NURTH PlATTE, NEBR.
?%fwé ZMW@

This new, full-time NBC outlet is owned and
operated by Radio Station WOW, Inc., and all the
facilities of Omaha’s big NBC station will be avail-
able to KODY.

KODY will give PRIMARY coverage in the
small but very substantial North Platte market.
North Platte is essentially a railroad city, the most
populous in the Western half of Nebraska. Its trade
territory, however, embraces thousands of acres of
the finest grasslands and irrigated farms, the in-
come from which, added to the railrcad and other
industrial payrolls, gives the North Platte area a
balanced economy, making it a worth while year-
around market.

IT'S JOHKHY GILLIN'S STATION RADIO STATION

KODY will be operated by the same efficient
management which has made WOW one of the out-
standing radio stations in the country, and will have
the personal attention of Johany Gillin, who is de-
termined to make KODY the “biggest little station
in the world.”

KODY will be a PROFITABLE buy for any ad-

vertiser desiring to penetrate the Western Nebraska OMAHA, N EBRAS KA
ket AND (O DY AT NORTH PLATTE

JOHN J. GILLIN, JR., PRES. & GEN'L. MGR.

TODAY FOR COMPLETE DETAILS SN WIS & €0, RSFREIANTATITES

ABOUT KODY... or Call Your Nearest
John Blair Man.

WwwWwW americanradiohistorv com
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TWO BIRDS

(...but look at what birds!)

® SN ERY \

co.with ONE stone’?

NOW, one-package coverage of two prosperous, alert, stable markets — central and
eastern New York — both notably better than average in income, living standards,

responsiveness — becomes available in the combination rate of the Wilder stations:

*WSYR, Syracuse "WTRY, Troy

. 2 — Basic Blue — concentrated
— the only NBC station cavering caverage in the Copitel orea

central New Yark. where concentration counts.

Rates, individual or combined, market data, and other information, may be had from
either station or their national representative.

WSYR WTRY *

SYRACUSE, N. Y. TROY, N. Y.

5000 W.at 570 Ke. 1000 W. ot 980 Ke.
Basic Red Basic Blue

H. C. WILDER, President

REPRESENTED BY RAYMER
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Allstate Insurance Company
Ruthrauff & Rvan. Inc.

Allied Mills, Inc.
Wayne Feeds
Louis E. Wade, Ine.

American Chicle Company
Black Jock Gum
Badger and Browning & Hersey, Inc.

Amatican Industries Salvage Committee
Steel Scrap Drive
MeCann-Erickson. Ine.

Bismarck Hotel
smith. Benson & McClure, Ine.

British Broadcasting Corporation

Buick Motors Di
Buick Automobiles
Arthur Kudner, Inc,

Chicago, Milwaukee, 5t. Paul & Pacific R. R.
Roche, Williams & Cunnyngham. Inc.

Chick Bed Company
Chick Bed Litter
. D. Lyon Company

Colgate-Palmolive-Peet Company
Vel and Palmolive
Ward B keelock Co. and
Wm. Esty & Co., Inc.

Columbia Pictures Corporation

Russell C. Comer Advertising Company
Air Adventures of Jimmy Allen

Delaware, Lackawanna & Western Coal Co.
Ruthrauff & Rvan. Ine.

Walt Disney Productions

sion, General Motors Corp.

Joseph Dixon Crucible Company
Ticonderoga Pencils
Federal Advertising Agency. Inc.

Emerson Drug Company
Bromo-Seltzer
Ruthrauff & Ryan. Inc.

Christian Feigenspan Brewing Company
Feigenspan and Dobler
P.O.N. Beers and Ales
E. T. Howerd Co.

Feltman-Curme Shoe Stores Co.
Feltman-Curme Shoes
Russell C. Comer Advertising Co.

Forum Cafeterias of America
R. 1. Potes-Calkins & Holden, Inc.

Griesedieck-Western Brewery Co.
Stag Beer
Maxon. Inc.

Grocery Store Products Sales Co., Inc.
Fodld's Macaroni Products
Campbell-Ewald Co., Inc.

Chr. Hansen's Laboratory, Inc.
"Junket" Quick Fudge Mix
Mitchell Faust Advertising Co.

Andrew Jergens Co.
Woodbury's Products
Lennen & Mitchell, Inc.

Knox Company
Mendaco Asthma Remedy
Alen C. Smith Advertising Co.

Lever Brothers Co.
Lifebuoy Scap
Ruthrauff & Ryan, Inc.

Lockheed Aircraft Corporation
Foote, Cone & Belding

W. E. Long Company
Syndicated Bakery Service

Lyon Van & Storage Co,

Batten, Berton, Durstine & Osborn, Inc.

Muntz Car Company
Raymond R. Morgan Company

National Broadcasting Company
Naval Aviation Selection Board

Navy Seabees
U. S. Navy, Construction Battalions

Norfolk & Western Railroad

Office of Civilian Defense (Region Six)

Pabst Sales Company
Pabst Beverage Products
Wariwick & Legler. Inc.

Pan American Coffee Bureau
lced Coffee
Buchunan & Co.. Inc.

Piel Brothers
Piel's Beer
Sherman K. Ellis & Co., Inc.

Purity Bakeries Service Corp.
Taystee Bread, Grennan Cakes

Quaker Oats Company
Quaker Oats and Mothers Oats
Ruthrauff & Ryar, Inc.

Radio Corporation of America
Ruthrauff & Ryan, Inc.

RKO Radio Pictures, Inc.

Alvina Rey and His Orchestra

Shell Oit Company, Inc.
J. B alter Thompson Co.

Southern Bell Telephone Company
Tucker Wayne & Company, Inc.

Stanco, Inc.
Mistol
McCana-Erickson, Inc.

Thorobread Company
Thorobread Kibbled Dog Food
Keelor & Stites Company. Inc.

Union Qil Co. of California
U. S. Treasury Department
Universal Pictures Company, Inc.

Velie-Ryan, Inc.
Nesbitt's California Orange Drink

Warner Brothers Pictures, Inc.

Woaste Paper Consuming Industries
Waste Paper Salvage Drive
Olian Advertising Company

Willards Chocolates, Ltd.
Cockfield, Brown & Co., Ltd.
Radio Stations:
KABC, San Antonio, Texas
KNOW, Austin, Texas
KOMA, Otfshoma City, Okla.
KROW, Qakland, Calif.
KTUL, Tulsa, Okla.
WCKY, Cinr.l'_nnaﬂ, Ohio
WKZO, Kalamazoo, Mich.
WMBR, Jacksonville, Fia.

PREDICTION ABOUT SoNOvOX

CHICAGO: (80 N, Michigan

Franklin 6373

The cut above inciudes every advertiser and
agency who has used Sonovox Talking and Sing-
ing Sound, in radio, prior to December 1, 1943.

Here's a prediction—that before 1944 is gone,
this list will have grown to at least nwice its
present size.

And why not? Today the proof is pouring in,
that Sonovox

® Mukes radio messages more interruptive, more

distinctive, more memorable

®Makes the commercial as interesting as the
program

®Greaily increases sponsor identification, at low-
est cost.

Ten years from now you'll be using Sonovox, in
its proper place, as a matter of course. Why not
join those pioneers listed ahove—and cash the
dividends that always accrue to the foresighted?

®Sonovox is sold essentially like talent. Under
each license for specific use, a reasonable license
fee is charged for Soncvox performing rights. The
only udditional cost to licensee is for a trained
articulator made available by us in any broad-
casting or recording studio in New York, Chicago,
or Hollywood, at standard AFRA scale.

WRIGHT-SONOVOX, INC.

“Talking and Singing Sound”

FREE & PETERS, INC., Exclusive National Representatives

NEW YORK: ;¢ Madison Are.
Plasa 5-4130

SAN FRANCISCO: 111 Sutter
Sutier 4353

HOLLYWOOD: ;512 N. Gordon

ATLANTA: 322 Palmer Blig.

Gladstone 3949

Main 5667
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Broadeast Advertising in 1943

ESPITE shortages, ration-
D ing, market dislocations and
other wartime problems, ra-
dio broadcast advertising
reflected the generally increased

tempo of economic activity in 1943

Table I
RADIO NET TIME SALES 1942-1943

due to closeness to army camps or
becanse of the location of war in-
dustries in or near them. Another
is the varying condition of retail
inventories and the heavy demand
for - luxury goods, novelties and

. Cla Buat % 1948 % i i i -

and reached 5 Loy high of ?233" o4 of Business 19481 Total (Estimated) Total h'g.h style merchandise, particular

900,000 net time sales according to  ¥ational metwork ..__ .oo_oooooo_.. ~$ 84,383,571 4¥.§% ““;'333'333 4;.g% ly in boom towns.

estimates based upon preliminary Regiona} petworkop-oo—cooro oo - MORTR 2680 6000000 2600 National and regional non-net-

information available at this time. woeea1 __ . _________ 17111 53,308,916 28.2¢5 65,400,000 27.9% work continued to show strength,
Net time sales represent gross Total net time 28le8. o ouoooeeo_ . $191,973,434 100.09% $233,200,000 100,095 increasing 18.6% during the year.

billings less frequency and promo-
tional discounts and therefore are
the gross receipts of the industry
from the sale of time. These re-
ceipts are before deduction of
agency commissions, which are con-
sidered an expense of sales.

Since in recent years revenue
from the sale of time has accounted
for between 90% and 95% of the
medium’s inecome, it is probable
that the total receipts of the broad-
casting industry during the year
just closed amounted to about
$256,000,000, although receipts
from the sale of talent and similar
miscellaneous income are extreme-
ly difficult to estimate.

To these sums should be added
approximately $45,000,000 in di-
rect expenditures by advertisers
for programs; so that the grand
total of expenditures on radio ad-
vertising for 1943 should be close
to $300,000,000. Talent and pro-
gram estimates, of course, are ex-
tremely tentative.

Comparison With Other Media

Broadcasting in the main reflect-
ed trends which ,were general
throughout all advertising in 1943,
Advertising volume in magazines,
in spite of paper restrictions, seems
to have inereased to about 27% on
the basis of data currently avail-
able. Linage in general magazines
seems to have increased at slightly
more than the average rate, while
gains among women’s magazines

1 Net time sales estimates have been
based primarily upon data for representa-
tive stations, together with information
secured from certain networks.

1 Source of 1942 statistics: FCC reporta.

and national weeklies seem to have
been slightly under the general
average. Relative availability of
space probably was a conditioning
factor in this trend.

Newspaper advertising also fared
well during the year. On the basis
of Media Records, summaries for
the first eleven months of 1943,
newspaper linage increased 13.2%
over the preceding year. The great-
est increase was in classified adver-
tising, which rose 31.4% and is
accounted for by the current man-
power shortage. General advertis-
ing rose 27.5%, or slightly more
than either national network or
national non-network radio adver-
tising volume. Retail advertising
seems to have lagged, as indicated
by a rise of but 4.1 in depart-
ment storage linage.

Trends Within the Medium

Gains were general throughout
all portions of the radic medium in
1943, Wiﬂ! .the greatest increase
taking place in national network
volume. Net time sales of national
networks in 1943 increased 24.8%
over the previous year’s level. As
will be noted in Table IV, a con-
siderable portion of the national
network increase came from new
types of sponsors and from a rising
volume of institutional advertising.

For the first time in & number of
years, local broadecast advertising
gained strongly. Radio advertising
volume of this type was 21.1%
above the preceding year. While it

BROADCASTING e Broadcast' ‘Advertising

is difficult to appraise the causes
of this marked increase, several
can be suggested. One of them is
the new local advertising oppor-
tunities which have arisen in towns
that, prior to the war, were secon-
dary marketing centers, but which
now have attained new importance

Official Count of U. S.

Broadcasting Stations
(From records of FCC)

Jan. 1, 1922________________
March 1, 1923
Oct.1,1924_________________
June 30, 1926___

June 30,1926________________
*Feb. 23, 1927
July 1,1928_________________
Nov.9,1920_________________
July1,1930_________________
July1,1831_________________
Jan. 1,1932_________________
Jan.1,1933 _________________
$Jan. 1, 1934 ________________
Jan. 1, 1935

Jan. 1,1936_________________
Jan. 1, 1937 . ________________
Jan. 1,1988 ________________
Jan. 1,1939_________________
Jan. 1, 1940 oo
Jan. 1, 1941 _________________
Jan. 1, 1942
Jan. 1,1943_________________

* Federal Radio Commission takes
over regulation from Dept. of Oom-
merce.

t Federal Communications Commis-
sion replaced Federal Radio Commis-
sion July 11, 1934.

It must be kept in mind that a
marked increase in national net-
work volume frequently exerts a
“braking” pressure on national
and regional non-network business
by reason of the saturation of the
most desirable broadcasting hours.
Regional network advertising in-
creased approximately 16%.

Business by Class of Station

While it is difficult to estimate
¢changes in advertising volume by
clasg of stations on the basis of
preliminary data secured by sam-
pling, nevertheless a number of
tendencies seem reasonably c¢lear
with regard to 1943, Barring the
smallest stations, situated in the
poorest markets, stations of all
classes seem to have fared well dur-
ing the year just passed. Non-net-
work advertising on 50 kw clear
channel stations seems to have in-
creased about 25% during 1943
with somewhat greater increases
having taken place in local volume
than in national and regional non-
network business. Saturation of the
most desirable hours with network
programs probably is an important
factor in explaining this interest-
ing development. Gains seem to
have been somewhat less on 5 to
25 kw. clear channel stations.

National and regional non-net-
work volume on unlimited time re-
gional stations seems to have in-
creased slightly less than 15%,
while local volume seems to have
gained approximately 20%.

One of the most interesting de-
velopments of the year was an in-
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RETAIL RADIO SALES IN THE UNITED STATES, 1922 - 1943

(Compiled for the 1944 BROADCASTING YEARBOOK by O. H. Caldweil, Editor of ‘“Radie Retailing Today™)

Total Sets Sold

Number Value
100,000 $5,000 ,000
550 000 15,000,000

1.500 000 100,000 .000
,000 000 166,000 .000
1,750,000 200,000,000
1.850 .000 000,
§.281 ,000 400,000 ,000
428 600 .000 .000
9,827,800 300,000 .000
420, 25,000,000
3,000 ,000 140,000 .000
9,808 ,000 230,099 ,000
4,084 ,000 270,000,000
6,026,800 380.192 .480
8 248,000 450,000 ,000
8,064 780 0,000,000
7.100,000 250,000,000
10,538 .000 855,000,000
11.150,000 880,000,000
18.100.000 460,000,000
4.400.000 154.000,000
1943 . .,.. 3 700,000 3 24,000,000

ncludes home-built sets.

- -

3B
1948‘( Broadeasting, Dee. 20, 1943).

Figurea for sets include vaiue of tubes in receivers.

Tolal Sales of
Broadcast Receivers,

Total Tubes Sold Auto Sets Sold Tubes, Batlories. Parts
Number Va.us Number Value Velue
1.000.000 $6.000 ,000 $60 .000 000
4.500.000 12.000.000 186 .000.000

12.000.000 36.000 .000 358 .000.000
20.,000.000 48,000 000 430 .000,000
30.000.000 58 .000.,000 506 .000.,000
41.200.000 67,300,000 426,600,000
50,200,000 110.250.000 690,650 .000
69,000,000 172 .500 ,000 842 .548.000
52 .000.000 119,600,000 496,432 .000
53 .000 ,000 69,550, 300.000.000
44 .300.000 48,730 .000 200 .000 .000
000, 49,000,000 300.000.000
58,000,000 36,600,000 350.000.000
11,000,000 60,000,000 370.000.0
98,000 .000 69,000 .000 500,000,
91,000,000 85,000,000 537,000,000
80,000 .000 105,000,000 340,000,
98,000,000 120,000,000 450,000,000
110,000,000 1190,000.000 500.000, 000
. . 000 . 000,000 70.000,000 600.000.000
87,700,000 96,000,000 12.250.000 360.000.000
17.000.000 18.000.000  .......  ..... gcooo 69,03). 000

Tota's include éxports.

In normal years,
ased on Survey of Consumer Requiremerits. made at the requost of the War Production Boal
Eatimate of 700,000 sets sold includes 850,000 new and 350,000 used sets.

rreéahcemznt tubes have run
Offi

from 25% to 40% of total tube sales.
by the B

Homes with Auto Sets
Radio Sets in Use Total Radio
8ets lo Use

Number inU8.
60.000 1400 ,000
1,000 .000 11 .60¢ .000

2 .500.000 8.000 .
8,500,000 4,000,000

§.000.000 5.000 .
6.600.000 6 .500 .000
1.500,000 B, 000
9.000.000 10.500 .000
12.048.762 13,000,000
14.000. 15,000,000
16,809 .562 18,000,000
20,402, 22,000,000

21.456 .000 000 ,
22 869 , 30.500 000
24 .600.000 88,006,000
26,666 ,500 87.600.000
27,500,001 40.800 000
28 .700 ,000 465,200 000
29,300,000 50,100,000
30.300.000 £6,000. 600
30,800.000 59,340 000
4 32,500,000 8,000.000 57,000,000

All figures are at retail value,

ce of Civilian Requi

ased on WPB Survey of Consumer Requiretnents (Broadeasting. Dec. 20, 1943). I-‘izure'ol 32,600,000 radio homes reflects conservatism of

B
homes during 1943, although SCR §

ted clvilians b

ght 700,000 new and used sets during the year. rge wber o
ing SCR percentage of out-of-o*der seta (8.6%, as of Dec. 1943) the number of radic homes with sets in use that month would approximate 30 miilion,

SCR total further validated by lal b

of the Census, U. 8. Dept. of Commerce, Dec.

past mimum:‘doel not mean &h increase in radio

tured and soid 1939-42. Apply-

ordered by WPB, was expectcd to restore large numbers of out-of-order sets 10 operation during st quarter and 2nd quarter of 1944.

zeta
Scheduiing of production of tubes and parts,

crease of between 40% and 45%
in national and regional business
on unlimited time local statiuna.
Undoubtedly one of the important
reasons for this development is the
extension of network facilities to
increasing numbers of local sta-
tions; since national non-netwoi
business tends to follow network
affiliation. This gain also quite
probably can be explained in part
by the relative saturation of full
time clear channel and regional
stations and by the emergence of
a number of secondary markets to
major importance due to war time
shifts in industry and the prox-
imity of army camps.

Comparison With Pre-War Years

Following a brief period of un-
certainty in 1942, when volume ‘n-
creased less than usual, radio ad-
vertising has forged steadily ahead
during the war years. Estimated
net time sales in 1943 were 80
greater than in 1939—the year of
the outbreak of ithe European con-
flict—and were 29.5% above the
level of 1941 when this country en-
tered the war.

Gains have been fairly general
throughout the medium since 1941,
national network volume having
increased 81%, national and re-
gional non-network advertising
84% and local broadcast advertis-
ing volume 26%.

Increases since 1939 have been
as follows: national networks,
64% ;. national and regional non-
network, 90%; and local, 87%. The
greater relative gain of the non-
network volume since 1939 reflects
a general trend toward those por-
tions of the medium which had been
active ever since the recovery from
the 1929-1933 depression.

Total net time sales of the broad-
casting industry are presented in
Table II. It will be noted that the
1943 increase is the greatest ex-
perienced by the medium since the
1938 business recession.

PugF 16 ¢ 1944 Yearbook Number

TABLE 11 TABLE 1T
Total [lfadn Net Time Sales Estimated Grocs Billings
1937-1943 1943
% Change Estimated
. Net time from Claas of Business prozs bi'lings
Year sales  Previous ¥r.  Natjonal network ... $151,781.000
1937 . $117.903,878  ___._ . l:tezgonl} zetwm'k j-meeee- - 8.700,000
1938 .. -- 117,879,459 — 0.4% ationa reg’'onal
1989 .. -- 129,968,026 +10_7t:1: non-network _______________ 78.500.000
1840 __ - 155.686,247  419.9% Local ... . 78,200.000
,‘31; = - 12’};233'_35 11:::2 Total gross billings__._____ $307,191.000
1948 - 233,900,000 21.8 o 7 A
(Estimated) R radio time in 1943 are est‘irat~-

Gross Billings in 1943

Gross billings are helpful in -
comparison of radio advertising
volume with that of other medin.
due to the fact that variations in
discount structures and limitations
of available statistics make it ex-
tremely difficult to compare adver-
tising volume except on the one-
time rate. However, it shovld b~
remembered that, for purnoces of
basic analysis, the heavy discount
structures of radio cause the cross
billings figure to be more than a
little deceptive. Gross billings for

~t $307,191.000 and are set forth
in Table III.

National Network Advertising
by Class of Product

National network advertising by
class of product is presented in
Table IV on a gross billings basis.
Practically all product groups in-
creased their network advertising
expenditures during 1943, the only
exception being the soap, cleanser
and household product classifica-
tion which declined 2.6%.

Automotive advertising led the
field in relative increase with a
gain of 112.09% followed by an in-

Table IV
NATIONAL NETWORK GROSS
BILLINGS BY PRODUCT GROUPS

1942° 1948
Gross billings S Groax billings Fn
Product group Total (Estimated) Total
Automobiles & accessories_..__.._____. $ 3,498,000 3.0 $ 14200 4.3
. 1,048.000 0.9 1,882,000 0.9
Electrical household equipment._ o 615,000 0.5 1,018,000 0.7
Financial & insurance ___________.... 582.000 0.6 1.075.000 0.8
oods, food beverages & confections_.. 32.648.000 28.3 41,824,000 27.6
Gasoline and oil _..___._. Pocrooooeeor ,875,000 47 7.058,000 4.7
House furnishings, ete. ___ .. __ ______ 577.000 0.5 729,000 0.6
p. cleansers, et€.-o-- . __________ 11.980,000 10.2 11,600.000 7.7
Smoking materials _._________________ 16.293.000 144 19,007,000 12.6
Toilet goods & Pharmaceuticals________ 34,612,000 30.0 43.809,000 29.0
Al other ________ .. _________________ 8.387,000 7.3 16,973,000 11.2
Total gross billings.._____________ $1185,405,000 100.09% $151,791,000 100.0%

® Source: Current Survew of Business. Bureau of Foreign & Domestic Commerce, U, S.

Dept. of Commerce.

EDITOR'S NOTE: Dr. Herman 8. Hettinger, associate professor of marketing,
University of Pennsylvania, now on leave with the Office of War Information,
has served as BROADCASTING'S economist in the preparation of the Yearbook's

crease of 102.1% in the volume of
the miscellaneous group. As men-
tioned previously, this was due pri-
marily to the entrance of new
forms of business into the radio
field and even more, probably, to
the increase in institutional adver-
tising.

Financial advertising volume
rose 84.7% during the year, due
mainly to increased insurance vol-
ume. Advertising by electrical
household equipment manufactur-
ers rose 65.2% due mainly to new
institutional programs.

Food advertising increased 28.1%
and still remains the backbone of
network business, together with the
pharmaceutical and cosmetics
fields. Network volume of the lat-
ter product group rose 26.6% dur-
ing the year.

Advertising by household equip-
ment manufacturers gained 13.2%
over the 1942 level, while advertis-
ing of cigarettes and other smokiag
materials rose 16.6%.

Estimated gross billings for the
broadeasting industry as a whole
since its inception are found in
Table V. These are based upon cal-
culations by Paul F. Peter, NAB
director of research and Dr. Her-
man 8. Hettinger for the period
1927-1941 and BRAODCASTING'S esti-
mates for 1942 and 1943.

TABLEV
Estimated Radio Gross Billings
(1927-1943)

National

annual analysis of broadcast advertising. This year, because of his Government
work, he was not available for this assignment, but the methods employed by
Dr. Hettinger since 1935, and which have shown & remarkable degree of ac-
ruracy, were uxcd in projecting this analyxis.

www americanradiohistorv com

Year Networks Others Total
1927 --% 8,888,000 987,000 § 4,820,000
1928 .. 10,227,000 3,878,000 14,100,000
1929 _. 19,196,000 7,604,000 26,800,000
1930 .. 27,694,000 12,808,000 40,500,000
1881 _. 87,502,000 18,498,000 56,000,000
1032 . 89,107,000 22,783,000 61,900,000
1088 __ 81,518,000 25,484,000 57,000.000
1984 -. 42,650,000 30,228,000 72,887.000
1935 - 48,315,000 35,209,000 87,524,000
103¢ __ 59,671,000 47,880,000 107,551.000
1937 __ 68,828,000 175,814,000 144.142.000
1938 .. 71,728,000 78,800,000 150,118.000
1989 __ 88,114,000 88,000,000 171,114,900
1940 .. 96,458,000 111,500,000 207.856.000
1941 -.108,000,000 130,700,000 237.600.000
1942 __118,200.000 136,600,000 264.800.000
1943 --151,791,000 156,400,000 307,191,000

BROADCASTING ¢ Broadcast Advertising
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TESTED RADIO FORMULA®

Our main job is to know the advertiser's business problems so
thoroughly that the finished “product” carries its full share of the
load —whether our solution is a chain break or network show.
Fourteen successful clients like our formula of having no formuia

except imagination, experience, hard work. *P.S. It gets results.
A complete radio staff concentrating solely on radio

SON - INC radio Headquarters NEW YORK

HOLLYWOOD + PHILADELPHIA + CHICAGO » DETRONT
SAN FRANCISCO + BOSTON + HONOLULU + LONDON

BROADCASTING ¢ Broadcast Advertising 1944 Yearbook Number o Page 17
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HOME RADIOS IN THE UNITED STATES, BY STATES: 1940

BASED ON DATA FROM THE CENSUS OF HOUSING

N

S

OCCUPIED DWELLING UNITS
WITH RADIO, AS PERCENT
OF TOTAL REPQRTING

95.0 AND OVER

DEPARTMENT OF COMMERCE
BUREAL OF THE CENSUS

300 - 949
i&.o - 89.9
75.0- 849
60.0= T4.9

NEEZ8N

LESS THAN 60.0

g

“BLUE RIBBON TOWN" with Giouchio MARX ¥~3 %
538

PABST SALES COMPANY . PABST BLUE RIBBON BEER ,;—_

- - .
“e//[eﬁw/m/i/an ﬁﬁe@a leedelions 0/ the der”’

\\ THE SHERWIN-WILLIAMS COMPANY . PAINTS

U . MNP
“GANG BUSTERS" =

WILLIAM R. WARNER & CO., INC. . SLOAN'S LINIMENT

\

‘ Guy Lombards and #is Hoyal Ckfmféﬂ; ) |

(=2 :
WARWICK & LEGLER,INCC,
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‘Horseshoe nails’

Benjomin Franklin drew lightning from heaven down
a kite-string. He also wrate comman sense.

He once wrote (in Poor Richard’s Almanac) a jingle.
which ran, samewhat praphetically, as follows:

Far want of o nail the shoe was last,

Far want of a shoe the harse was lost,

For want of o horse the rider was lost,

For want of o rider the battle was lost,

For want of o baitle the kingdom was lost —
And aoll far the want of a horseshae nail.

1944

Victories are made only by battles.
Battles are made only by soldiers and sailors with food and equipment.

Food and equipment are produced only by men and women civilians
with @ common understanding of the fact that neither victories nor
battles can be won without food and equipment for the soldiers and
sailors, and a fixed and uniform loyalty to those men.

That common loyalty is made up wholly of individuals who accept and
pursve ideas.

Ideas are most swiftly, widely and penetratingly dispensed by radio

(or lightning from heaven)
a“d.........

www americanradiohistorv com
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Since December 7, 1941, when it became apparent that we might
not even survive, let alone win a victory, radio has broadcast those
ideas, in the following tempo:

In the first two years of war (December 7, 1941 to December 7,
1943) a single American radio network (CBS) broadcast the following

haorseshoe nails:”

OF WAR PROGRAMS 14759

of these 8,404 were volunteered by the American business enter-
prises who advertise their goods and services on the CBS air, and

6,355 were volunteered by the network itself.

OF WAR ANNOUNCEMENTS « .10

of these, 1,699 were volunteered by the netwbrk, and 4,711 were

broadcast on the time and at the whole expense of CBS advertisers.

OF WAR NEWS BROADCASTS 11,053

of these, 6,212 were the objective public-information service of the
network, and 4,841 were equally objective CBS News originations

sponsored by advertisers.

THE TOTAI. of this CBS War Broadcasting is pretty formidable. 1t adds up to
5,699 hours. It adds up to 41% of the total of network operating
hours. The whole dollar-and-manpower cost of this effort was a
voluntary contribution by American industry through CBS to the
single major objective that lies still before us all.
Through 1944 this tempo will not be relaxed.
And whenever peace comes, there will be plenty of new horse-

shoe nails for the plowhorse, as there have been for the charger.

www.americanradiohistorv.com
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This is CBS...the Columbia Broadcasting System



www.americanradiohistory.com

National Networks’ Gross Monthly Time Sales, 1927-194.3

.um..

Total..s...

NATIONAL BROADCASTING COMPANY NETWORKS

928 1928 1930 133 1982 933 1934 1981 1936 1987
$651,015 $1,004,874 $1,418,97% $2,026.860 $2,635.447 $1,869,885 $2,391,667 $2,895,037 $2,681,815 3. 541,099
626.1 1,074,834 1,847,847 .924,7 2,571,608 1,742,7 2,211,637 ,758,319 2,714,383 3,285,782
726.787 1,240,102 1,652,629 2,164,484 2,864,783 .997 .4 2,507,890 L425,308 8,087,878 14.
674,854 1,173,922 1,574,628 2,195,880 2,649,892 1,690,177 2,378,89 2,682,143 2,741,928 3,277,887
701,029 1,192,930 1,781,409 2,101,525 2,805,443 1,662,88 2,475,173 2,685,211 2,661,720 8,214,819
869,568 1,014,361 1,509,224 1,981,156 2,081,466 1,612,139 2,177,857 2,880.845 2.323,456 , 008,387
575,838 1,014,037 1,682,680 2,027,976 1,825,438 1,370,993 1,864,420 2,208,985 429.9 2,707,450
596,200 1,029.950 1,612.284 1,892.42 1.745.838 1,407,843 1.785,555 2,021,366 2,422,481 2,784,977
660.740 1,284.196 1,648,581 1,951,826 1,807,795 1,655,606 1,860,166 2,168,917 2,886,687 2,850,581
1,101,411 488,284 1,972,414 2,818,091 063,273 2,130,048 2,776,481 2,779,657 8,696,489 8,389,739
964,864 1,413,961 1.890,532 2,475,905 1,958,958 2,188,842 2,688,454 2,665,100 8,468,728 3,881,846
892,858 1,438,531 2,087,786 2,596,185 2,000,454 2,324,667 2,776,486 2,898,798 8,558,590 ,638,
$8,780,333  §14,310.382 $20,088,887  $25,607,041  $26,504,891 $21,452,732 $27,833,616 $31,148,931 $34,523,950 $38,651,286
COLUMBIA BROADCASTING SYSTEM
28 929 1930 931 1932 1938 1934 1936 1936 1937
$92,736 $274,824 $644,685 $692, 114 $1,848,842 $941,465 $1,406.958 $1,768,949 $1,901.023 $2,478,620
,837 22,866 592,948 750,621 1,319,414 77 1,887,823 1,654,461 1,909, 14 2,264,817
98,492 400,872 726,093 1,110,526 1,486,050 1,016,102 1,524,904 1,829,558 2,172,382 2,559,718
128,891 407,695 705,442 1,076,103 1,354,59: 775,487 1,371.601 1,615,889 1,950,939 2,568,478
84.280 . 687 642,782 1,065,852 1,826,994 624,256 , 256,887 1,287,456 1,749,617 2,580,568
78,400 819,418 592,248 1,057,280 15, 558, 0 925,91 1,066,729 1,502,768 2,476,578
. 800 17 481,428 877,366 91,1 445,414 630, 910,470 1,292,776 1,988,412
§9,600 325,040 392,678 774,518 540,842 499,638 518,816 479,019 1,232,588 1,965,280
119.336 895,290 685,760 847,1 686,1 547,208 00,49 1,086,900 1,838,932 2,028,585
,368 L7 792,83 1,099,717 972,38 1,125,793 1,762,601 1,930,512 2,754,808 2,505,485
200,082 585,355 775,884 1,247,248 1,105,895 1,277,459 682,959 1,722,390 2,429,917 2,654,478
214,536 579,176 772,922 1,197,106 1,006, 1,372.716 1,674,087 1,885,977 2,438,353 2,786,618
$72.500 $1,447,308 $4,785,981 $7,605,203 $11,895,039 $12,601,885 $10,063,566 $14,825,845 $17,837,804 $23,188,148 $28,722,118
MUTUAL BROADCASTING SYSTEM
1936 19387 1938 1938 340 1941 1942 1948
$157,721 $140, 769 $269,894 $315,078 $317,729 $505,260 $1,024,511.74 $992,104
62,8 154, 53,21 6,606 837. 64 442,170 988.185.39 826,085
191,487 170,611 232,877 806,976 390,818 518,780 1,063,444.35 941,533
189,936 189,11 189,545 262.626 263,468 480.220 904,845.13 961,918
129,090 100,154 194,201 284,764 322,186 508,929 148, 744.64 1,080,797
104,612 15,024 202,412 228.186 299,478 534,513 665,372.17 1,100,481
cesaerinas 109,562 €4,662 167,108 216,588 235,182 512,745 681,305.41 1,088,809
122,066 €6.864 184, 206,410 ,868 682,058 §18,22¢6.36 1,206,240
......... 168,926 91, 200,342 210,589 463 528,015 107,288.54 1,153,510
$180,374 271,629 147,714 847,171 428.221 784,676 239,824 77%,221.29 1.407,787
178,411 227,545 167.661 360,929 327,045 627,562 958,988 $10,167.60 1,479,942
176, 198,496 7,163 337,369 317,699 576,988 948,498 861,814.87 1,608,402
$529, 088 $1,979,148 $1,455,070 $2,920,324 $3,329,782 $4,767,054 $7,300,955 $9.636.122.49 $13,841,608

SEE PAGE 153

Spot Sales, Inc., National Representatives

o
Member Station, The Blue Network and 3
Mutual Broadcasting System Sepember..
October. ...,
November, .,

December. ., .
Total.....

NATIONAL BROADCASTING COMPANY—RED*

1938 19: isde 1941
$2,728,232  $3,211,161  $3,496,398
2,581,22 2,857,2 3,228,988
.828, 7, 3,888,440
2,544,810 2,879,571 ,128,
2,697,4 .025, 3,216,940
2,566,517 2,759,917 2,919,406
2,877,065 2,718,798 8,141,902
2,866,861 2,737,926 3,072,838
2,887,958 2,750, 8,132,006
2,872,588 3,446,134 8,842,195

2,948 8564
. 3,928,181 3,400,388 8,786,901

< $31.827, 548 $39,956,322

o Dl'l(G to 8 dm"‘i' t?grglicyfwn. 1842 and 1943 figures were not released byzNBC.
on PP n b

December. .

Pagﬁ 22 + 1944 Yearbook Number

JanudryY...ohie.n

Total......

Total....... $27,345,397

BLUE NETWORK COMPANY

Red Network

t Separated from NBC in 1942

1988 1939 1540 941 1942% 1943
$1,085,284 $822,789 $908,816 $1.224,862 $1,328,360 $1,797,274
906,880 778.487 905, 101 ,154, 1,162,046 1,747,058
978.054 872,860 965,504 1,281,238 1,389.044 2,024,088
765,695 681,418 2,838 987,081 1,187,7 1,998,708
716,708 676,564 817,682 961,117 1,241,301 2,079,962
645,062 R 722,096 213,118 1,111,002 1,974,029
581,645 569, 167 688,538 £4.628 1,087 1.848.986
574,248 574,644 666,924 794,883 958,108 2,008,881
1.283 564.6 UT. 714 808 1,106849  2.180.712
501,376 718.119 1,208,499 1,171,965 1,692,309  2.354.199
0,065 832,614 1,045,048 1,804,451 1,718,994 2,856,294
968,891 819,365  1,122.572 1,462,376 1,914,867  2,504.920
39,635,131 5,643,418  $10,707,678  $12,858.169 515,782,493  $24,869,948

COLUMBIA BROADCASTING SYSTEM

1940 1941 1942 1943
$2,674,067 $3.575,946 $3,909,638 $3,980,885 $4,194,882
2,841,542 3,830,627  3.502.651  3.603,600  3.7%0.165

2.925,684 3,618,170 3,028,902 3,974,041 4,457,
2,864,026 8,822,689 3,891,422 8,723,961 4,591,992

2. 3,097,484 3,670,727 3,825,466 3,680,745 4,880,
2, 2,860,180 8,144,213 3,706,989 8,690,501 4.870,744
1, 2,811,958 3.071,398 3,498,594 8,492,732 4,901,974
14231865 2341686  2.875.657 3,414,820  8,454.829 4,863,104
1601756  2.363.132  8,109863  3.,527.262  8.762.621 4,982,711
2,387,995  5.866.634 4,001,492 8,898,979 4,028,569 5,481,008
2,458,410 3,474, 8,689,778 3,708,095 4,149,843 5,356,596
. 2529060  B.629,164  8.819,989 8,771,654 4,296,798  5.631.378
$34,539,665 $41,025,549  $44,584,378 $45,093,125 $57,951,744
BROADCASTING ¢ Broadcast Advertising
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The Stuff that Sales
Are Made Of

“JUDY CANOVA” “TERRY & THE PIRATES”

C.B.S.120 STATIONS. 8:30 P.M. TUES. E.W,T. BLUE. 155 STATIONS. 6:00 P.M. DAILY. E.W.T.
for Colgate Tooth Powder for Quaker Puffed Grains

“BILL STERN” “THE MAN ON THE FARM”

N.B.C. 66 STATIONS. 10:30 P.M. FRI. E.W.T. SPOT. 46 STATIONS. 12 NOON SAT.
for Colgate Shave Creams for Quaker Oats Poultry & Stock Feeds

“THE FAMILY FRIEND”

ONE MINUTE SPOTS. 258 STATIONS
for the Dr. W. B. Caldwell Division

STERLING DRUG, INC.

SHERMAN & MARQUETTE, INC.
CHICAGO, NEW YORK

BROADCASTING e Broadcast Advertising 1944 Yearbook Number o Page 23
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Major Networks’ Gross Billings by Advertisers: 1943

[For details and agency placements, see pages 250-282]

Blue Billings by Clients

& Co.
American Cigar & Cigarétte Co.

Cummer Produéu Co

O'Sullivan Rubber Co.

Hgmupolh -Honeywell Reguintor
Dr. Pepper Co..

Alls-Chalmers M

Corp.
sundud 0il Co. of Clll!ornl.._
Curtis Publishing Co,

Chlorine Sohitions
Kerr Glass

Mfg. Co..____
Metropolitan Life Insura
Anacin Co.

New York Ctntcr:I Raflroad Co._

Folger Co
Sales

Washingten Cooperative Egg &

Poultry Assn.

Jenkins Bros.
Safeway Btores
Crawford MacGregor

Harvel Watch Couammomencanaa

Coca-Cols CO. —commececae——-.__$ 8,635,412
Co.

44,239

42,912
33,680

1. B. Laboratories.. ... .__.__ 3,938
Calavo Growers of California..

$24,869.948

CBS Billings by Clients

General Foods Corp. $ 4,888,710
Lever Co. 4,624,100
Procter & Gamble Co.. - 8,866,722
American Home Products Corp.. 2,839,573
William Wrigley Jr. Co.... _ 2,657,488
R. J. Reynolds Tobacco Co..__. 2,262,210
Sterling Products_________ — 2,141,801
Campbell S8oup Cowooomomemee o 1,640,680
Liggett & Meyers Tobaceo Co... 1,528,780
Philip Morris & Coo v 1,388,259

Colzlte—Pillllni:live-Peet Co.
Owens-Illinois Glass Co.._______ 1,047,467

American Tobacto Co..__ 1,024,971
Johns-Manville Corp. _____ 886,283
Pet Milk Sales Co._ 858,095
Quaker Oats Cowo o ______ 332,266
Texas Co, Lt
796,731
784,208
783.828
719,568
766,458
754,884
752.695
708,421
897,724
b 876,380
Chesebroush Mfyg. [ — 643, 1755
Prudential Insurance Co. of
574,697
541.663
536,555
524.280
508.180
rt
_ 497,990
Parker Pen - 490,899
s-Howe Co. - 487,731
Corn Producu Reﬁnlnl’ Co..__. 482,253
U. 8. T 472,812
Paclﬂc Const Bonx Co. 452,219
Chevrolet Dealers (Gene:
tors Corp.} 450,854
892,445
387.528
368,939
Electric Companies Allverti-ing
___________________ 346,357
Southern Cotton Oil Co.._. 340.82¢
Elgin National Watch Co._. 337.106
International Silver Co... 298,310
Weleh Grape Juice Co. 260,467
Admiral Corp. (Continemtal Ra-
dio & Television Corp.)______ 246.397
Curtiss Candy Co._____________ 246,139
Joh & Joh 239,949
Servel Ine. ___________________ 27,
P. Ballentine & Sons - 220,191
Bowey's Ine. _.__ - 211,287
Mennen Co. o oo .. 2062
Cali{omla Fruit  Growers -
187.429
Bounofn Ine - . - 175,028
Standard Bran 148.912
Schutter Candy Co 186.630
Ballard & Ballard Co. 142,240

General Cigar Co. 439,352.41
Gillette Safety Razor Co. 416,697.10
Anacin Co. 409,663.76
Young Peop!
r - 895,420.32
Amerjea
888,482.00
841,494.20
Lumbermens Mutual Cnlu.!ty

CO e 279,395.69
Detroit Bible Class (Radio

Bible Class) .___._________  270,370.26
Campana Sales Co. 185,890.00
Petri Wine Co._______ - 184,081.40
Wesley Radio League________  172,884.70
Schenley Import Corp._____ 167,116.01
Richfield Oil Corp, of N. Y.. 155.461.41
Benson Hedges______ 137,042.49
Dufty-Mott Co. _______ - 132,745.38
Metro-Goldwyn-Mayer ___ 123,660.00
Chef Boy - Ar-Dee Quality

Foods . ____________ 112,780.87
EmploYers' GrouP Insurance

Companies of Boston, Mass, 100,674.76
Conti Products Corpie.__-—- 98,081.80
Grove boratories ___ 91,134.00
Serutan Co. 72,885.30
Delaware,

Western Coal 65,238.44
Land O'Lakes Creameries.__. 80,718.40
Frank H. Lee 54,884.00
W. L. Douglas Shoe Co. 54.441.59
Loyal Order of Moose 49,8686.40
Harvel Watch Co. 43,557.00
Wilson Sporting Goods Co,._ 42.651.32
Maryland Pharmaceutieal Co. 40,7565.00
Consolidated Razor Blzde Co. 88,910.00
C]lrk Brotherl Cheﬂing Gum

82,140.24

30,792,27

30,629.00

28,580.00

rwood Brothers 24,123.00
National Small

Men's Assn. _ 28,020.00
People’s Chureh 10,449.04
Whitehall Pharmacal Co. 8.764.00
American Bird Products____ 7.954.69
Studebaker Corp. of America

(Pacific Division) ________ 5.820.00
Jones & Laughlin Steel Corp. 401178
Garrett & Co., _____________ 3.983.99
Wrilht'a Automatic Machin-

Lo N 8.186 60
Me!lmy Mfg. Corp._ - 2.800.80
oover Co. _________ - 2,730.00
Cunhl-wrlght Corp. _ - 2.208.88
Bridgeport Brass Co.._ 2.164.50
Hercules Motors Corp._______ 1.584.50
Wuurn Conferenee of Team-
___________________ 1,092.60
Convme Ruobber Coueaeennne 986.00
Total oo _____________ $12,527.800.79
Locally Sponsored __________ 1,813,807.21
Total for Year__________$18,841,808.00

Planters Nut & Chocolate Co.__ 129,166
B. T. Babbitt Inco___—________ 128,842
Los Angeles Soap Co. 117,908
Cudshy Packing Co. 114,708
Campsana Sales Co 105,037
American 0il Co... 108,356
Cream of Wheat C 86,506
Gillette Safety Razor Co 80,678
Holland Furnace Co.______. 78,890
Minneapolis-Honeywell Regul

Co. 76,058
McKesson & Robbins___________ 68,991
Great Atlantic & Pacific Tea Co. 56,318
S0il-Of Mfg. Co._——_________ 54,858
Allegheny-Ludlum Steel Co.____ 51,289
Manhattan Soap Coeoooeeoo 49,612
Barbasol €Cou oo oL 48,849
John Morrell & Co. 44,231
Peter Paul Ine.__ 37,209
Plough Ine. __ - 36,504
Genersl Cigar Co._____. -— 38,940
Bekms Vln & Storage Co..-_-_, 31, BTI
Ch 30,588
Prince Matchnbellx (Viek Chemi-

e8]l Co.) e eemeeeemeeee 29,198
Joseph Tetley & Co. 25,822
Ben Hur Producta... 26.526
Dwight Edwards Co 28,776
Campbell Cereal Co. 22,839
C. F. Mueller Co.______________ 22,400
Colonial Dames _____ 19,673
Western Sugar Refinery 9,666
J. B. Williams Co..__ 19,042
MacFadden Publication 18,708
Lamont Corliss & Co. 18.252
Union Qil Cowcecooemeeeeae . 19,511
California Prune & Apricot

Growers Ass'ni. 17,084
Signal Oil Co.___ - 18,889

16.330
225
Gray:ons Shops. InC oo 209

ith B 12,008
Bank of Amer:u National Trust

& Sevings Assn. 9.744
P. Duff & Sons__ 8.477
Kay Jewelry Co._ 9,477
M 8.843
United Air Llnel Traneport

Corp oo oo 8,424
Aro Equipment “Corpo—. 7.869
Washington State Apple Adv.

Comm. oo 6.951
Gerber Produets ___ i 87
Readers’ Digest Assn.__________ 8.248
Kelite Prod 8,008
Vieck Chemical Co. 5,834
J. Folger Coumm oo __ b.434
Shefford Cheese Co. 5.229
Sun Ol Cooeooeee e 8,121
Jobnstone Drug Sales Corp..... 2,668
Washington Coop. Egg & Poultry

1 P S 2,282
Brown & Williamson Tobacco

Corp. _______ . _____ 2.212
Comol!d-ted Roynl Chemlca.] Co. 2.144
Ind C 2.048
Sunnyvale Pn:king Co._____ 874

GRAND TOTAL _________ $67,951,744

MBS Billings by Clients

Gospel Broadeasting Assn. §$ 1.5“ 13088

R. B. Semler Incmcoeeee--

Zonite Products Corp..

Sinclair Reﬂmnz Co.
Barbasol Co.

Advertisers invest more money in WTOP than in any

other Washington station.

For the facts, ask us or Radio Sales.

www.americanradiohistorv.com

'm us.so
671,182.92
€70,230.82
683.567.40
516,599.62
494.510.92
411,729.91
474,786.30

WTOP

Washington

50,000 watts

NBC client and agency
billings not listed owing
to policy established in
1941 by that company.

t
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%en you're buying rodio time, half the selling picture
is not good enough! You can't afford to guess. You've got to get the COMPLETE sell-
ing picture. That means the RIGHT TIME AND THE RIGHT STATION . . . THE STATION
THAT CAN DOTHE BIGGEST JOB FOR YOUR CLIENT!

IN BALTIMORE, IT'S WCB M. Because WCBM offers

1. Complete Baltimore Coverage. 2. A lucrative market, that is increasing daily.
3. Distinctive programming. 4. A responsive audience. 5. Economical rates.

... our advertisers have found that IT'S EASY TO SELL WHEN YOQU BUY
JOHN ELMER, Prosident
| GEO. H. ROEDER, Gen. Mgr.
r.‘
FREE & PETERS, INC.

NATIONAL REPRESENTATIVES

‘¢

The BALTIMORE BLUE NETWORK OUTLET
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Major Networks’ Gross Billings by Agencies: 1943

Blue Billings by Agencies

D'Arcy Adv,
Maxon Inec. S
J, Walter Thomrson Co.. ...
Compton Adv, __

Ruthraut & Ryan

Wade Adv. Co. .
Blackett-Sample-Hummert
Knox-Reeves

Young & Rubicam

Kenyon & Eckhardt -
Roche, Williams & Cunnyngham
Sherman & Marquette

Lennen & Mitchell

Walker & Downing

Warwick & Legler, Inec. =
Aubrey, Moore & Wallace

Ted Bates Inc.

Duane Jones Co.

Pedlar & Ryan Inc.

Small & Seiffer Inc. -
J. William Sheets

Wm. H. Weintraub & Co. .
Critchfield & Co.

Donohue & Coe -
Raymond Spector Co. -
Henri Hurst & McDonald _
Buchanan & Co. =
Foote, Conet & Belding

L. W, Ramsey Co,
MacFurland Aveyard & Co.
BBDO

Co.

Glicksman Adyv. Co.
Emil Mogul Co. -
William Esty & Co.

Pacific National Advertising Co.

Advertising & Sales Council, Ine.
Addison Lewis Assoc.
Direct

Tracy-Locke Co. of Texas _
Sayre M. Ramsdell Assoc.
Campbell-Mithun Ine.
Arthur Kudner Ine.
Raymond R. Morgan Co.

U. 8. Adv. Corp.

Calkins & Holden
MacWilking Cole _.___
Glasser-Gailey & Co.

$3,535,412
2,486,878
1,743,809
1,639,360
1,548,950
1,633,202
1,293.664
923.075
922,364
818.034
784,744
748,062
680.867
551,660
530,224
467.004
393.201
381,374
355,379
324,545
311,702
294.262
279.127
242.281
213,770
181.356
165.906
165.474

Keeling & Co.

Barton A. Stebbins
Geyer, Cornell & Newell
Smith & Drum

Smith & Bull
Clements Co, . e
Bronson, West Adv. Co.
Medunkin Adv. Co. .
Buchen Co.
Horton-Noyes

Huge Wagenseil & Assoc.
A, W, Lewin Co. =
Long Adv. Co.

Little & Co.

Mayers Co,

G. M. Basford Co. _

Total =

18,716

$24,869,948

CBS Billings by Agencies

Young & Rubicam ..$ 6,435,374
J. Walter Thompson Co.. . 4,971,811
Blackett-Sample-Hummert 4,968,438
Ruthrauff & Ryan . o 4,882,444
Compton Adv. _________ 8,009,680
Biow Co. _______ - 2,283.876
William Esty & Co.._.____ 2,262,210
Foote, Cone & Belding 2,191,163
Arthur Meyerhofl & Co...._ 2.027.945
Benton & Bowles. = 1,908,002
BBDO 1,785,723
McCann-Erickson 1,565,330
Newell-Emmett Co. 1,528,760
Maxon Ine. 1.379.828
D'Arcy Adv. Co. 1,313,824
Ted Bates Inc. 1,276,106
Campbell-Ewald Co. 1,247,585
Knox Reeves Adv. == 1,114,668
Ward Wheelock Co. 1,113,774

Pedlar & Ryan 997,795
Gardner Adv. 847.175
Buchanan & Co. -. 829,930
C. L. Miller Co. 728,392
Roche, Williams & Cunnyng-

ham __. - 662,978
Sherman & Marquette 577.616
Warwick & Legler 555,263
Geyer, Cornell & Newell 549,965
Sayre M. Ramsdell Assoe. 541,568
Arthur Kudner 472,612

Wm. H. Weintraub & Co. 392,445
N. W. Ayer & Sons 353,781
Kenyon & Eckhardt 340,326
H. W. Kastor & Sens Adv. Co. 283,306

Raymond R. Morgan Co. _ 252,605

Cruttenden & Eger 246,397
Russel M. Seeds Co. 223,669
Sorensen & Co. 211,287
Henri, Hurst & McDonald 186.471
Duane Jones Co. 177,064
Grant Adv. Co. 114,703
Wallace-Ferry-Hanly Co. 105,037
Joseph Katz Co. 103.356
Sherman K. Ellis Co. 89,949
Schwimmer & Scott - 82,999
Addison Lewis & Assoc. 76,058
J. D. Tarcher & Co. 70,939
Paris & Peart 56,313
Walker & Downing... 51,289
Franklin Bruck Adv. Corp. 49,612
Erwin-Wasey & Co.._... 48,849
Barton A. Stebbins 42,415
Federal Adv. Ageney 40.318
Garfleld & Guild________ 40,065
Brisacher, Davis & Staff 37.209
Lake-Spiro-Shurman Co, 36,504
Morse International.... 34.882
Brooks Adv. Agency.-._. 31.871
Ronalds Adv. Agency. 21,701
Spitzer & Mills. 20,544
Glasser-Gailey & Co.. 19,673
Long Adv. Service- 17.064
Clements’ Co.______ 16.330
Milton Weinberg Adv. Co. 13,289
Gilham Adv. Agency 10.920
W. Earl Bothwell Adv, Agency. 9,477
Beeson, Faller, Reichert 7,369
Little & Co. 6,006
T.co Burnett Co. 5.229
Armand S. Weill Co.. 2,368
Pacific National Adv. Agency___ 2,282
Leighton & Nelson_____ - 2,046

Total --$57,951,744

MBS Billings by Agencies l

Brwin, Wasey & Co.
R. H, Alber Co. ______
Ivey & Ellington s

$ 2,128,630.85
1,666,130.83
1,076,100.18

William Esty & Co. =
Kenvon & Eckhardt .
Hixson-O'Donnell Adv, ._.__
G. C. Hoskin Associates .. _._
Ruthrauff & Ryan. =
Aireasters Inc. o
J. Walter Thompson Co. ____
Blackett-Sample-Hummert
Maxon Inec.
Gotham Adv. Co.
Leo Burnpett Co. 5
William H. Weintraub &
Kelly, Zahrndt & Kelly -
Bermingham, Castleman &
Pierce == e o=
Al Paul Lefton Co.
Donahue & Coe -_- -
Wallace=-Ferry-Hanly Co.
Duane Jones Co. _._.. .
McJunkin Adv, Co. _._...
H, B, Humphrey Co,
Russel M. Seeds Co. ... -
Raymond Spector Co. ____
Aubrey, Moore & Wallace
Campbell-Mithun ——
Harold Cabot & Co.
Schwimmer & Scott
Young & Ruybicam ___
I, W, Ramsey Co.
A. W. Lewin Co. _______.__.
U. 8. Advertising Corp.
Joseph Katz Co. . ppom——
Grey Advertising Agency ____
Roche, Williams & Cunnyng-

m - - -
Walker & Downing g
Sterling Adv. Agency .
Arthur Kudner Inc S
Van Sant. Dugdale & Co.
Clements Co. .____
Weston-Barnett ... __
Calkins & Holden Sr—
Harvey-Massengale Co.
Landsheft Ine.

Clarence Juneau Agencies
Bresnick & Solomont _______

Total

997,167.12
798,329.80
672,061.03
474,186.30
457,662.43
142,754.96
439,352.41
118,427.76
416,697.10
317,475.32
282,125.69
167,116.01
160,254.59

147,945.50
132,745.38
123,660.00
118,933.60
112,067.91
112,780.87
100,674.76
91,734.00
72,885.30
66.956.40
60,716.40
54.441.59
53,812.27
52.909.02
49,366.40
43,657.00
42.651.32
40,766.00
38.910.00

34,440.00
32,140.24
30,629.00
24,874.58
24.128.00
21,460.00
7.954.69
4.011.75
3.736.60
2.293.33
1,092.00

$13,841.608.00
NBC agency billings not listed owing

to its policy established in 1941.

THE TIMES-STAR STATION
550 K.C. % Cincinnati, Ohio

Represented Nationally by the Katz Agency.
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creating market potentialities impossible to overrate,

broadcasting in the public interest.

wwJd

Owned and Operated by The Detroit News

Nationol Representotives

NBC Basic
Network

BROADCASTING ¢ Broadcast Advertising
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America’s Pioneer Broadcasting Station — First in Detroit

THE GEORGE P. HOLLINGBERY COMPANY

As center of the vast automobile industry, Detroit ranked fourth before the war
among the markets of America. During the last two years, as heart of the country’s :
gigantic armament effort, it has grown enormously. Today, with plant and production
facilities unequaled anywhere in the world, Detroit is assuring its peacetime future and

¢ POPULATION GAIN — 552,000 between ¢ FAMILY INCOME — The average Detroit

April, 1940, and August, 1943 . . . enough “new factory worker's family income is now esti-
Detroiters” to populate a city larger than Cin- mated at $109.85 weekly—more than fwice as
cinnati, Ohio! Total population of Metropolitan much as in 1940! The number of workers per
Area now estimated at 2,295,000, family has increased 229%.

® BANK SAVINGS — June, 1943, $439,843,756, e PER CAPITA INCOME in Wayne County
representing an increase of $108,179,905, or 339, (which is largely Detroit) in 1943 is estimated
over June, 1942, at $1,570, or $520 above the national average!

In this great and prosperous market, WW ] has led all radio stations in listener preference
for more than 23 years, a leadership attained through fine programming and by consistent

4ssociate FM Station
WENA
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Program Popularity in 1943

By A. W. LEHMAN
Manager, Cooperative Analysis of Broadcasting (CAB)

ENTERING the year 1943 in the
annals of radic broadcasting pre-
sents but little, if any, difficulty:
it was the year of new programs, if
not better ones. The course of net-
work broadcasting in the past 12
months is summed up in the single
fact that CAB records disclose a
gain of 149 in the number of spon-
sored programs carried on the
nighttime networks in December
1943 against the same month of
1942 Statistics of all kinds can be
marshalled from CAB reports of
program popularity to show an un-
precedented rise in the use of radio
as an advertising medium in 1943.

Listening, however, did not keep
pace with the growth in the num-
ber of sponsored offerings. An iu-
dex of sets-in-use, based on CAR
investigations, reveals that night-
time listening in the last quarter
of 1943 ran about 5% behind 1942,
Daytime listening in the same
quarter, however, was up by the
rather narrow margin of 1%.

Competition Keener

In the absence of an equivalent
increase in listening, the corollary
of the increase in productions is,
of course, a larger number of night-
time programs with lower CAB
ratings. The c¢omparison of De-
cember points up the validity of the
corollary. There was a rise of 409%
in the programs with CAB ratings
of less than 10 in December 1943.

The swift assumption that 1943
has yielded a crop of radio lemons
does not automatically apply. The
sizable gain in low-ranking pro-
grams is partly a reflection of the
more intense competition for the
nighttime ear of the American ra-
dio audience and partly a result of
the large number of newcomers to
the networks.

Of the 137 rated programs in
December 1943, those that were
new to sponsored network broad-
casting in the summer and fall of
1943 reached the record-setting to-
tal of 33. Previous CAB records do
not indicate that a similar number
of new offerings ever went on the
air within the same range of time.

The broadcast year of 1943,
therefore, must be appraised as a
period in which sponsors and pro-
ducers sought new radio talent and
accepted as a due eourse the low
ratings that are part and parcel
of building radio audiences. The
influx of new programs, unprece-
dented in broadeasting history,
weighted the year’s record with a
larger than usual proportion of
low-ranking shows.

The quality of the 1943 per-
formances, nevertheless, stacks up
very neatly with 1042 and. of
course, outdoes 1941 and previous
years. A comparison of programs

I-Monthly Ranking of the 10 Nighttime Leaders
For Seven Winter Months—1943

Fibher McGee & Molly.
Bob Hepe
Chase & Sanborn.
Jack Benny ...

FEnx Radin Theatre.
Aldrich Family .. .
Red Skelton
Kraft Music Hall (1 hr.)..
Maxwell Houze Coffee Time
Kraft Music Hall (%2 hr).

—
4D DGy 1 6O - 8D

[-X Y TN PRGNy

-

*Half-hour program during this Peried.
tOne hour program during this beriod.

Nov. Dee. Jan. Feb. March Aprd
1 2 1 1 1 1
4 4 2 2 3 2
3 1 4 3 2 8
2 3 3 4 4 4
5 L] 5 5 5 5

6 9 7 6 T 5
9 7 6 8 R [
7 3 . . . .
8 8 8 T G 3
t t 12 12 10 10

II-Monthly Ranking of the 10 Nighttime Leaders
For Five Summer Months-1943

Far the

Period
Lux Radio Thceatre. 1
Aldrich Family ___. 2
Mr. District Attarne 3
Kay Kyser ...____ 4
Kraft Music Hall.._ 5
Your Hit Paraie...ooceomoeeocaoaos [
Sealtest Village Store_ 7
Screen Guild Players. 8
The Great Gildersleeve.. ... 9
Jergen's Journal—Winchell 0

May June July Aug. Sept.
1 1 NB NB 1
2 3 NB NB 2
3 2 4 3 T
13 4 1 2 9
8 7 5 3 3

10 9 2 1 5
4 8 7 3 4
8 5 L] 8 [

9 12 NB NB 10
H 6 2 SUB 8

NB—Not broadcast. Only programs broadcast three or more months out of the five
summer months were used for the purpose of this analysis.
SUB—Substitute program entitled Three Thirds of the Newa.

with CAB ratings of better than
10 and less than 30, the mid-range,
indicates little deterioration in
1943. The mid-range that signifies
established and e¢ontinuing audi-
ence acceptance contained 63 of the
137 network programs broadecast in
December 1943. The 1942 record
for the same meonth found 64 shows
out of a total of 120 in the same
range. What gives the edge to 1943,
if anything does, is that 18 of its
offerings rated over 20 and less
than 30 while only 12 were re-
ported in the same bracket in De-
cember 1942. A gain of 50% in
he number of shows in the upper
halt of the mid-range is satisfac-
tory evidence of the sustained
nuality of radio entertainment in
1943.

War Messages

The roster of superlative pro-
grams shows that eight rated 30
or over in December 1943 against
nine in 1942. The measure of 1943,
however, is best gauged by a stan-
dard that includes December 1941
when not a single program was tal-
lied with a CAB rating over 40 and
only five were scored at 30 or bet-
ter. With 18 programs in the 20-
397 bracket, December 1943, more-
over, has a record that is amply
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better than an improvement of
100% over 1941. Only eight offer-
ings were scored in that range
in that month.

Where 1943 fell short of 1942
was in the delivery of war infor-
mation to the American people.
Neither President Roosevelt nor
Prime Minister Churchill suec-
ceeded in 1943 in achieving an au-
dience rating that rivalled or bet-
tered accomplishments of 1842. The
difference undoubtedly reflects the
differing quality of interests and
events in the two periods: 1942,
with the outbreak of war a fresh
and momentous inspiration, was a
vear of unexpected and unheralded
developments; 1943, with a public
inured to war, was a year of steady
and expected flowering of Ameri-
can offensive might.

The President and the Prime
Minister, nevertheless, were cred-
ited with audience ratings that out-
distanced their pre-war records.
The President’s Lincoln Day ad-
dress, in tact, was scored at 67 to
compare favorably with several of
his 1942 talks to the Nation. It
could not measure up, however, to
the rating of 83 that the President
twice scored in the first three
months of the war. The Presiden-
tial di‘+ussion of the coal strike

on May 2, 1943 was rated at 60 for
the second best mark of 1943. The
Washington Day address was tal-
lied at 48, while the international
broadcast in which President Co-
macho of Mexico joined with Presi-
dent Roosevelt to speak to the peo-
ple of both Nations on April 20,
1943 was scored at 47.

Prime Minister Churchill was
twice rated by the CAB in 1943
and was credited with respective
ratings of 35 and 37. The first was
scored by his international broad-
cast on “The Post-War World”,
March 21, and the second rating
was earned by his address to the
U. S. Congress on May 19. The
Prime Minister’'s highwater mark
in 1942 was 41.

Special Events

American concern with its sup-
ply of food, a subject that demon-
strated a remarkable growth in
1943, was borne out by the rating
of 22.3 credited to the address of
Herbert Hoover on January 21,
1943. The former President spoke
on “Food Supplies for This War”.

Another special event that
achieved an exceptional rating from
CAB was the address of Madame
Chiang Kai-Shek from Madison
Square Garden on March 2, 1943.
It was scored at 15. The Hoover
speech was carried on only one net-
work, while the First Lady of
China broadcast on two chains.

A series of weekly broadecasts by
Elmer Davis, broadcast on three
networks in the early months of
1943, was scored with ratings that
ranged from 11.7 to a high of 17.3.
An all-network broadcast of the
War Bond Rally opening the Third
War Loan drive on September 8,
1943 was recorded coincidentally
with a rating of 40.2.

New Programs

While 1943 was the year of new
programs, the development was not
perceptible until the summer sea-
son was in full flow. It was the con-
sistent characteristic of the year
thereafter. The record of the last
winter season of 1942-43 discloses,
moreover, that four fewer pro-
grams were rated than in the pre-
vious winter period of 1941-42. But
the pickup that came in the spring
of 1943 eventually added 29 pro-
grams to the roster of shows that
were rated by the CAB in the sum-
mer of 1943 in contrast with 1942,

Case histories of the rated pro-
grams of December 1943 reveal, in
addition, that 33 of them were new
nighttime offerings in 1943. As the
rated programs of the month num-
bered 137, it is evident that 249
of them were first-year productions.

An examination of the freshman
shows that were still going strong

BROADCASTING e« Broadcast Advertising
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W POWER
, Y 4+ FREQUENCY

ﬁ@ 6 E + CONDUCTIVITY

No station in Montana or Wyoming has

POWER 5000 W.

greater power than KGHL.

KGHL is the only station in Montana and

FREQUENCY _ 790 ke. Wyoming with a frequency under 1200 ke.

The KGHL signal encounters less soil resist-
CONDUCTIVITY| FAVORABLE| ance than any other regional channel

station in Montana.

COVERAGE MAXIMUM No other station can match KGHL's cover-

age” of Montana and Northern Wyoming.

*KGHL Primary Area

Population - - - - 323,403
Retail Sales - - - $127,927,000
Radio Homes - - - 77,961

Sovrce: 1940 Census

THE DOMINANT STATION
in MONTANA and NORTHERN WYOMING

Represented by THE KATZ AGENCY
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DIVISION OF COMMERCIAL NETWORK TIME BY PROGRAM TYPES

Evening Programs

Il October 1942--April 1943

FAMILIAR MUSIC 5.4

COMMENTATORS, NEWS
AND TALKS
16.4

CHILDREN'S
PROGRAMS 1.5

- SEMI-CLASSICAL 2.2

CLASSICAL AND

AUDIENCE
PARTICIPATION
16.8

NOTE:—Each program type has been allotted the number of hours which all Programs
in that type represent. The chart is based on the table of program types. 15-minute

IV May-September 1943

CLASSICAL AND
SEMI-CLASSICAL 2.0

FAMILIAR MUSIC 5.8 )

CHILDREN'S
PROGRAMS .7

POPULAR MUSIC
12,6

COMMENTATORS, NEWS
AND TALKS
186

AUDIENCE
PARTICIPATION

143

programs broadcast 5 times a week have been considered as 1% hours per week for the
ete,

number of weeks investigated, 15-minute programs 8 times a week %

ur,

in December indicates that they ran
the gamut of types with one ex-
ception. There was no new pro-
duction offering classical and semi-
classical music. But all the other
types were represented.

Sponsors and producers exploited
virtually every source to bring new
talent to their 1943 network pro-
ductions. Entertainers with estab-
lished reputations in other fields
than radio were imported to the
studios. Among them were Groucho
Marx and Jimmy Durante, whose
stage and screen careers as comedi-
ans had given their names house-
hold currency throughout the na-
tion. Both had previously appeared
with more or less frequency as
radio guest stars, but not until
1943 had they assumed the respons-
ibility of carrying featured radio
programs.

Grand Ole Opry, another variety
program, demonstrated the feasi-
bility of broadening a sectionalized
reputation. The program has behind
it many seasons of popularity in the
southern central and coast states.
Its audience was widened in Octo-
ber 1943 when it went on a coast-
to-coast hookup. Network sustain-
ing programs, another source of
talent, contributed Suspense, a mel-
odrama.

Another household name that be-
came a fresh figure in radio was
Leon Henderson, whose career at
the head of OPA was as colorful as
it was stimulating. He undertook
the vocation of a news commenta-
tor in August. The recruiting of
Leon Henderson, however, was
only incidental to the phenomenal
growth in news programs in 1943.
In the summer season alone there
were 26 sponsored nighttime news
broadcasts in comparison with 17
in 1942.

Music, both familiar and popular
in type, was generously represented
among the newcomers by such pro-
grams as Dubonnet Date, Keep-

sakes, Here's To Romance, Salute
To Youth, and To Your Good
Heaith. Blind Date and Correction
Please were brand new audience
participation productions, while the
addition of Hildegarde to Beat the
Band qualified it to rank among the
new entries.

New dramatic productions
brought listeners a wide range of
selection, ranging from dramatized
war stories in the The Man Behind
the Gun to another revival of the
classic Sherlock Holmes. Mr. and
Mrs. North qualified as comedy
drama, while the Coronet Little
Show followed the fashion of Radio
Reader's Digest. Mystery Thealre

V-Distribution of Sponsored Network Nighttime
Programs According to Ratings—December

Rating No. of
(% of Set Qwners) Programe
409% and over . __._.__ 2
85.0-89.9 oo 2
30.0-349 __ 4
25.0-20.9 7
20.0-24.9 11
16.0-19.9 15
10.0-14.9 .. 30
5.0- 9.8 (o maaa 40
0.0- 4.9 e 26
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was an out-and-out thriller with
such period pieces as the Murders
in the Rue Morgue providing the
substance. Dramatic productions,
all types included, accounted for
more new shows among the Decem-
ber offerings than any other dis-
tinguishable type of radio program.
News and Comment

Despite the December record of
the new dramatic shows, the type
of program that displayed the
greatest activity in 1943 was that
embracing commentators, news and
talks. The growing importance of
network news programs—whether
straight or inflated with comment—
was demonstrated early in the year
when Elmer Davis, chief of the Of-
fice of War Information, made
weekly trips to the microphones to
report to the nation over three net-
works,

Commercial advertisers likewise
sensed the enriched interest in news
programs and their consequent en-
larged value as a vehicle for ad-
vertising messages. The CAB com-
prehensive report of the summer of
1943 reveals that news programs
ranked second in the use of pur-
chased nighttime network time.
Exactly 18.6% of the purchased
time was consumed in broadcasting
news programs, and only the
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THE ANSWER
i 1O TODAX'S
L PROBLEW-

...l..'.........................;‘;;'.l.-.'....

©® Today it is NOT which station
has the most listeners for
nationally famous programs...

® Today it is which station has
the most listeners at times
which are AVAILABLE...

©® That's why we recommend you
check the availabilities with
high established ratings now
offered by...

KANSAS CITY, MISSOURI

The Ransas ity Basic Blue Hetwark Station

Call any Joseph Hershey McGillvra Office

[ EE NN NENNENNNNNNNNENS N
P0G O OO OOOOIOOIORLOSOEIESEORTOSS
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dramatic productions—44 shows in

all—required more time. Variety
shows fell to third place when they
could account for only 18.1% of
the commercial time.

In the previous summer season
of 1942, news and comment pro-
grams ranked fourth in use of time.
They were charged with 15.5% of
the time, and the outranking types
were, in order: drama, variety and
audience participation. These types
held the same relative positions in
the winter season of 1942-43.

Nighttime Leaders

As in other years, there was little
change from the previous year in
the December 1943 roster of radio’s
20 leading productions. They were,
listed in the order of their ratings,
as follows:

Fibber McGee and Molly
Pepsodent Program—Bob Hope
Chase and Sanborn Program
Jack Benny
Lux Radio Theatre
Red Skelton
Aldrich Family
Maxwell House Coffee Time
Mr. District Attorney
Kay Kyser
Kraft Music Hall
Sealtest Village Store
Kate Smith Hour
Time To Smile—Eddie Cantor
Abbott and Costello

. Hit Parade [(46-minute program}
Screen Guild Players
Take It or Leave It
The Great Gildersleeve
Fitch Bandwagon

Only four were new to the list.
and one of them, Sealtest Village
Store, appeared in the 1942 roster
as the Rudy Vallee program. The
other three were Abbott and Cos-
tello, Screen Guild Players, and
Take It or Leave It, The latter set
a record as the first quiz show to
(limb into the top 20.

The 10 nighttime leaders for the
winter months of 1942-43 are given
in Table I. Changes in position from
the previous winter season are few.
The only newcomer to the group is
Red Skelton. Both Walter Winche!l
and Kate Smith slipped from the
first 10. The curious mathematics
that adds one and takes away two
is accounted for by the dual and
separate listings of Kraft Music
Hall as an hour and half-hour pro-
gram,

Only three of the winter headlin-
ers appeared among the 10 leading
programs {Table II) of the sum-
mer of 1943. They were the Luxr
Radio Theatre, Aldrich Family, and
Kraft Music Hall. The list reveals,
however, that the Jergen’s Journal,
vehicle for the news program of
Walter Winchell, was still among
the 10 high shows in popularity.

Daytime Leaders

Seven of the 11 programs that
contested for the 10 top positions
among the weekday leaders in De-
cember 1943 (two were tied for
tenth) were among the 10 high
shows of December 1942.

The 11 leaders were:

Kate Smith Speaks
Stella Dallas

Big Sister

Pepper Young's Family
Right to HaDPpiness
Backstage Wife

Ma Perkins (Columbia)
Young Widder Brown
Romance of Helen Trent
Qur Gal Sunday
Lorenzo Jones

Newcomers to the list were Stella
Dallas, Backstage Wife, Young
\Widder Brown and Lorenzo Jones.

With the exception of the top-
most program, Kate Smith Speaks,
the leaders were all serial dramas
broadcast five days a week. All of
them, including the Kate Smith
program, a news summary, were
13-minute programs. If the Sunday
presentations were added, two more
programs would be inciuded: The
Pause That Refreshes on the Air
and the New York Philharmonic
Onrchestra. These would place re-
spectively in second and third po-
sitions, the latter tying with Big
Sister and Pepper Young's Family.

The average rating of the week-
day leaders for December 1943 is
11.5 as compared with an average
of 10 for December 1942,

Sports Events

In accordance with its usual
practice, the CAB scored the radio
audiences of numerous sports
events in 1943, including 10 boxing
matches and numerous baseball
games in the championship season.

Boxing—None of the 10 fights
rated in 1943 was a championship
affair. As & result the top fight
rating was only 85, and it was
scored for the Beau Jack-Fritzie
Zivic affray on Feb. 5, 1943. The
ratings for the other nine contests
ran down the scale to a low of 3.7
for the bout between Johnny Greco
and Terry Young on May 8, 1943,

Bageball-The baseball season
turned in a monthly listening aver-
age of 13.3 for 1943 to better by a
narrow margin the 1942 average of
13.2. The 1943 season, however,
showed a wider fluctuation in in-
terest and reached a high point of
14,7 in June and dropped off to a
low of 11.2 in September. The ex-
tremes of 1943 were higher and
lower than 1942,

E 1942

May _ 13, 18.5
June - . 18.9
July . b 12.8
August ___ 13.1 12.3
September ______ 11.2 13.1
Season average. 13. 132

What the CAB Is

Collecting listening data for the
mutual information of its members,
the CAB is today the only non-
profit organization engaged in re-
search of radio program popularity.

With its beginnings in 1929, the
CAB took shape five years later as
a non-profit enterprise. Supervision
in the first four years of operation
was exercised by the Radio Com-
mittee of the Assn. of National
Advertisers in conjunction with a
companion committee of the Ameri-
can Assn. of Advertising Agencies.
A reorganization in 1934 led to the
appointment of a governing com-
mittee—now the Board of Gover-
nors—in which both agencies and
advertisers had equal control.
Thus, the CAB is representative
of all the buyers of radio time and
talent. The Board, nominated by
the American Assn. of Advertis-
ing Agencies and the Assn. of Na-
tional Advertisers, at present con-
sists of three agency members and
an equal number of advertiser
members.

The Board fixes all policies of
the CAB including, of course, those
governing research, membership
rules and the compilation and dis-
semination of information, A major
policy of the Board has been its
determination to foster the devel-
opment and the improvement of the
CAB techniques. The end in view
is the perfection of the ideal pro-
gram popularity measurement. Ac-
cordingly, the CAB has always al-
located a share of its income to ex-
perimentation. As a result, the
CAB subscribers have benefited
from improved service time after
time.

The cost of the CAB is borne by
the leading advertising agencies,
advertisers and networks, and oper-
ating funds are collected by dues
prorated according to each mem-
ber’s interest in radio advertising.

Results are sent to subscribers in
the form of 40 or more reports per
year—24 semi-monthly reports, and
16 others. The semi-monthly and
monthly reports are rounded out by
semi-annual publications—one ana-
lyzing trends in program popu-
larity, the other analyzing trends
in listening habits. Both are accu-
mulations of the previous months
of summer or winter investigations.

Special analyses of radio pro-
grams are readily prepared and
supplied from the CAB’s cumula-
tive statistical data, while ecomplete
case histories of all commereial
programs broadcast during the
past 12 years are available to mem-
bers.

Subscriber-members use the CAB
reports to help them: (1) Pick the
preferable day and hour whenever
a choice of radio time is available.
(2) Detect trends in the popularity
of programs and types of pro-
grams. (3) Appraise talent scienti-
fically by scrutinizing performance
in ratings. (4) Determine whether
a given season should be included
or not. (5) Balance the value of
daytime and nighttime programs.
(6) Analyze program audiences by
sections of the eountry, population
groups, income levels, ete. (7).
Evaluate the elements that contrib-
ute to high and low rating pro-
grams.

The CAB charts fortnightly the
“box office” returns of every spon-
sored network program, regardless
of the time of day or night it is on
the air, using as its base a com-
prehensive, nationwide sample.

Cities Surveyed

Investigations are regularly car-
ried on in: Eastern Cities—Boston,
New York, Philadelphia, Pitts-
burgh, Baltimore, Detroit, Cleve-
land, Buffalo, Cincinnati, Hartford.
Providence, Syracuse, Rochester,
Washington.

Southern Cities—Atlanta, Louis-
ville, Memphis, New Orleans, Dal-
las, Houston, Oklahoma City.

Midwestern Cities—Chicago, St.
Louis, Des Moines, Kansas City, St.
Paul, Minneapolis, Omaha.

Pacific Coast Cities—San Fran-
cisco, Los Angeles, Portland, Se-
attle, Spokane.
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the WSAI way |
assures A-1 results

The WS"A-1" way of doing things, is our way of expressing management policy for WSAI.
Because this policy does spell success for the advertisers, more leading national advertisers
buy more time...renew more consistently on WSAI...than on any local Cincinnati Station.

WSAIL...for years an integral part of the
Crosley Broadcasting operation . . . has taken
full advantage of the complete talent and
production facilities of the Crosley Stations.

WSAI's Audience-Building Promotion is greater,
in both quantity and quality, than that of all
other local Cincinnati Stations combined.

WSAI's Merchandising Cooperation is not a
mere opening barrage, it is a definite plan of

continual promotion cooperation, caretully sup-
ervised by a group of the best merchandising
brains in the country.

The WSAI way of handling business secures
sales results and satisfies the advertiser. More
than 809, ot WSAI accounts are renewal adver-
tisers with renewal records extending back to
5, 6, and 7 years of continuous use of WSAIL

5000 Watts —Day and Night
Basic Blue Network Station
Crosley Owned and QOperated

NATIONAL REPRESENTATIVES SPOT SALES-INC. NEW YORK o CHICAGO ¢ SAN FRANCISCO
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National Association of Broadcasters: 1943-1944 Officers and Committees
Headquarters Office: 1760 N Street, N. W., Washington 6, D. C. Phone: NAtional 2080

HEADQUARTERS STAFF
Neville, Miller, President
C. E. Arney, Jr., Secretary-Trcasurer
Willard D. Egolf, Assistant to the President
Robert T. Bartley, Director of War Activities
Lewis H. Avery, Director of Broadcast Advertising
Paul F. Peter, Director of Research

Arthur Stringer, Director of Promotion and Cir-
culation

Howard Frazier, Direclor of Engineering

Mrs. Dorothy Lewis, Coordinator of Listener Ac-
tivities

Board of Directors

Paul W. Morency, WTIC, Hartford, Conn.
{District 1: Connecticut, Maine, Massachusetts, New
Hampshire, Rhode Island, Vermont)

Kolin Hager, WGY, Schenectady, N. Y.
{District 2; New York, New Jersey)

Roy F. Thompsen, WFBG, Altoona, Pa.
{District 8: Delaware, Pennsylvanis, Maryland)

G. Richard Shafto, WIS, Columbia, 8. C.
(District 4: District of Columbia, North Carolina,
South Carolina, Virginia, West Virginia)

James W, Woodruff, Jr., WRBL, Columbus, Ga.
{District §: Alabama, Florida, Georgia, Puerto Rico)

Hoyt B. Wooten, WREC, Memphis, Tenn.
(Dht:;ct 6: Arkansas, Loulsiana, Miasissippl, Ten-
nessee

Nathan Lord, WAVE, Louisville, Ky.
(District 7: Kentucky, Ohia)

John B, Fetzer, WKZ0, Kalamazoo, Mich.
(District 8: Indiana, Michigan, excluding the coun-
ties of Ontonagon and Gogebic)

Leslie C. Johnson, WHBF, Rock Island, IIl.
(District D: Illinois: Wisconsin, excluding the coun-
ties of LaCross, Monroe, Juneau, Adams, Marquette,
‘Waushara, Portage, Wood, Jackson, Trempesalean,
Buffalo, Pepin, Pierce, 8t. Croix, Dunn, Chippewa,
Eau Claire, Clark, Marsthon, Lincoln, Taylor, Rusk,
Barron, Polk, Burnett, Washburn, Sawyer, Price,
Onelda, Vilay, Iron, Ashland, Bayfield and Douglas.)

John J. Gillin Jr.,, WOW, Omaha, Neb.
{District 10: Jowsa, Missouri, Nebraska)

E. L. Hayek, KATE, Albert Lea, Minn.

{(District 11: Minnesota; North Dakota; South Dakota,
excluding the counties of Fall River, Shannon, Ben-
nett, Todd, Mellette, aushabaugh, Washington,
Custer, Pennington, Jackson, Jones, Stanley, Haakon,
Meade, Lawrence, Butte, Harding, Perkins, Ziebach,
Armstrong, Dewey and Corson; Wisconsin, including
the counties of LaCross, Monroe, Junesu, Adams,
Marquette, Waushars, Portage, Wood, Jackson,
Trempealeau, Buffalo, Pepin, Pierce, St. Croix, Dunn,
Chippewa, Eau Claire, Clark, Marathon, Lincoln,
Taylor, Rusk, Barron, Polk, Burnett, Washburn,
Sawyver, Price, Oneids, Vilas. Iron, Ashland, Bay-
field and Douglas; Michigan, including the counties
of Ont and Gogebic)

William B. Way, KVOO, Tulsa, Okla.
(District 12: Kansas, Oklahoms)

Hugh A. L. Halff, WOAI, San Antonio.
(District 18: Texas)

Ed Yocum, KGHL, Billings, Mont.

{District 14: Colorado, Idsho, Utah, Wyoming, Mon-
tana, South Dakota, including the counties of Fall
River, Shannon, Bennett, Todd, Mellette, Wausha-
baugh. Washington, Custer, Pennington, Jackson.
Jones, Stanley, Haskon, Meade, Lawrence, Butte.
gndimr. Perkins, Ziebach, Armstrong, Dewey and
,orson)

Arthur Westlund, KRE, Berkeley, Cal.
(District 16: California, excluding the counties of
San Luis Oblspo, Kern, San Bernardino, Santa
Barbara, Ventura, Los Angeles, Orange. Riverside,
San Diego and Imperial; Nevada and Hawaii)

Calvin J. Smith, KFAC, Los Angeles, Cal.
(District 16: Arizona; California, Including the coun-
ties excepted in District 16; New Mexico)

Harry R. Spence, KXRO, Aberdeen, Wash.
{District 17: Alaska, Oregon. Washington)
Directors at Large
Large Stations

James D. Shouse, WL'W, Cincinnati, Ohio
J. O. Maland, YWHO, Des Moines, Ia.

Medium Stations
Barney Lavin, WDAY, Fargo, N. D.
Don 8. Elias, WWNC, Asheville, N. C.
Small Stations

Herbert Hollister, KANS, Wichita, Kan,
Frank King, WMBR, Jacksonville, Fla.

Network
Paul W, Kesten, CBS, New York
Frank M. Russell, NBC, Washington, D. C.

Presidents of NAB
Eugene F. McDonald Jr. (WJAZ) 1923-1925
Frank W. Elliot (WHO) 1925-1926
Earle C. Anthony (KFI} 1926-1928
William 8. Hedges (WMAQ) 1928-1930
Walter J. Damm (WTMJ) 1930-1931
*Harry Shaw (WMT) 1931.1932
J. Traman Ward (WLAC) 1932-1933
Alfred J. McCosker (WOR) 1933-19335
Leo J. Fitzpatrick (WIR) 1935-1936
Charles W. Myers (KOIN) 1936-1937
John Elmer (WCBM) 6-23-37—2-16-38
Mark Ethridge (WHAS) 3-30-38—7-1-88
Neville Miller 1938-
® Deceased.

COMMITTEES

ACCOUNTING COMMITTEE—H. K. Carpen-
ter, WHEK, Cleveland, cheirman, Samuel R. Dean,
CBS, New York; Charles C. Leonard, WAVE,
Louisville; Harry R. McKeon, NBC New York:
Jess Swicegood, WKPT, Kingsport, Tenn.: John
B. Conley, WOWO, Fort Wayne; Lloyd C.
Thomas, KGFW, Kearney, Neb.

CODE COMMITTEE—William B. Quarton,
WMT, Cedar Rapids, Ia.. ckairman; Grant F.
Ashbacker. WKBZ, Muskegon, Mich.; William 8.
Hedges, NBC, New York: Felix Hinkle, WHBC.
Canton. O.; Herbert Kendrick, WJLS, Beckley.
West Va.; Eugene P. O'Fallon, KFEL, Denver;
Arden X. Pangborn, KEX, Portland, Ore.; Jan
Schimek, CBS, New York; Lee B. Wailes, KYW,
Philadelphia.

ENGINEERING COMMITTEE — Distriet 1 —
Harold Thomas, WATR, Waterbury, Conn.; Dis-
triet 2—Earle Godfrey, WBARB, Atlantie City:
District 3—Ted Kenney, KDKA, Pittsburgh; Dis-
trict 4—Clyde M. ITunt. WTOP, Washington ; Dis-
trict 5—2J. C. Bell, WBROC, Birmingham; District
8—David¢ Binns, WLAC. Nashville; Distriet 7—
Lester H. Nafzger, WBNS, Columbus, O.; District
8—A. Friedenthal. WJR. Detroit; District 9—
Osear C. Ilirsch, WKRO. Cairo, Ill.; District 10--
Henry B. Goldenberg, WHB. Kansas City; Dis-
triet 11—H. 8. MeCartney, WCCO, Minneapolis :
Digtriet 12—K. W. Pyle. KFBI. Wichita: District
13—George W. Ing. KONO, San_Autonio, Tex.:
Disiriet 14—John M. Baldwin. KDYL, Salt Lake
(ity ; District 13—George Greaves, KPO, San
Francisco: Distriet 16—Frank Kennedy. KHI.
1lollywoeod : District 17—J. D. Kolesar. KMO,
Tacoma. Wash.

BNGINBERING BEXECUTIVE COMMITTEE
—Johm V. L. Hogan. WQXR, New York. chair-
man: E. K. Cohan. CBS. New_York; F. M. Doo-
little. WIMRC. Hartford ; O. B. Hanson, NBC, New
York; . Porter Ilouston, WCBM, Baltimore.

INSUURANCE COMMITTEE—William I. Moore,
WBNX. New York. cheirman; S. R. Dean, CBS,
New York; R. J. Teichner. NBC. New York.

LABOR EXECUTIVE COMMITTEE—George
M. Burbach. K8D, St. Louis, cheirmaen; Ralph
R. Brunton, KIBS, San Franeisco; W. E. Hutch-
ingon, WAAF, Chicago; C. T. Lucy. WRVA, Rich-
moud ; John H. MacDonald, NBC, New York;
J. Leonard Reinsch. WSB, Atlanta; Frank K.
White, CBS. New York; C. 8. Young, WBZ-
WBZA. Boston.
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LEGISLATIVE COMMITTEE—Neville Miller,
NAB, Washington, D. C,, chairman; Don 8. 8,
WWNC, Asheville, N. C.; Clair R. McCollough,
WGAL, Lancaster, Pa,; joseph H. Ream, CBS,
New York; Frank M. Russell, NBC, Washington ;
James D. Shouse, WLW, Cincinnati; James W,
Woodruff, Jr., WRBL, Columbus, Ga.; G. Richard
Shafto, WIS, Columbia, 8. C.; Nathan Lord,
WAVE, Louisville; Ed Yocum, KGHIL, Billings,
Mont.

MUSIC COMMITTEE — Campbell Arnoux,
WTAR, Norfolk, chairman; James P. Begley,
KYW, Philadelphia; Arthur B. Church, KMBC,
Kansas City: Robert Enoch, KXTOK, Oklahoma
City; C. W. Myers, KALE, Portland, Ore.; Frank
R. Smith, Jr, WWSW, Pittsburgh; John R.
Wahlstedt, WHB, Kansas City; Warren William-
son, Jr., WKBN, Youngstown; Thomas H. Bel-
viso. NBC, New York; Frank K. White, CBS,
New York.

POST WAR PLANNING COMMITTEE—Ne-
ville Miller. NAB, Washington, D. C., chairman;
John J. Gillin, Jr.,, WOW, Omaha; Nathan Lord,
WAVE, Louisville; G. Richard Shafto. WIS, Co-
Inmbia, 8. C.; Willlam B. Way, KV0O, Tulsa;
James W. Woodruff, Jr, WRBL, Columbus, Ga.;
John V. L. Hogan, WQXR, New York; J. Harold
Ryan, WSPD, Toledo; Edgar Bill, WMBD, Pe-
oria, Ill.; Harold Fair, WHO, Des Moines; Diet-
rich Dirks. KTRI, Sious City, Iowa; George Bur-
bach, KSD, St. Louis: William Quarton, WMT,
Cedar Rapids, Jowa; Kar! Koerper, KMBC, Kan-
sas Citi_]; Marshall H. Pengra, KRNR, Roreburg,
Ore.; Eugene Carr. KMPC, Beverlﬂe Hills; J.
Leonard Reinsch, WSB, Atlanta; wis Allen
Weiss, KHJ, Los Angeles.

PROGRAM MANAGERS EXECUTIVE COM-
MITTEE—Harold Fair, WHO, Des Moines,
chairman; William Adams, WHEC, Rochester;
J. Robert De Haven, WTCN, Minneapolis: Irvin
G. Abeloff, WRVA, Richmond; Douglas Coulter,
CBS, New York: Clarence Menser, NBC, New
York: George Sutherland, WFCI, Pawtucket,
R. I.; Ray Shannon. KMBC, Kansas City: Glenn
Jackson, WSPD, Toledo.

PUBLIC RELATIONS COMMITTEE—District
1—E. E. Hill, WTAG, Worcester, Mass.; District
9—Michael R. Hanna, WHCU, Ithaca, N. Y.:
District 3—George D. Coleman, WGBI, Seranton:
Distriect 4—Irvin G. Abeloff, WRVA, Richmond:
District 5—W. Walter Tison, WFLA, Tampa;
District 6—W. H. Summerville, WWL, New Or-
leans; District 7T—Vernon H. Pribble, WTAM,
Cleveland; District 8—Clarence Leicbh, WGBF.
Evansville, Ind.; District 9—Edward E. Lindsay,
WSOY, Decatur, Ill.; District 10—Merle Jones,
KMOX. St. Louis; District 11—Clarence T. Hag-
man. WTCN. Minneapolis; Distriet 12—Robert
D. Enoch, KTOK. Oklahoma City: Distriet 13—
Karl O. Wyler, KTSM, El Pago, Tex.; District
14—Mrs. €. G. Phillips. KIDO, Boise, Idaho:
District 15—John Elwood. KPO. S8an Franeiseo;
District 16—P. G. Paltridge, KFI. Los Angeles;
8istrict 17—Chester R. Duncan, KXALE, Portland,
re.

PUBLIC RELATIONS EXECUTIVE COMMIT-
TEE—Edgar L. BRill. WMBD, Peoria, chairman;
Teslie W. Joy. KYW, Philadelphia; Craig Law-
rence. KSQ. Des Moines. Ia; Lawrence W. Me-
Dowell. KFOX, Long Beach; John F. Patt,
WGAR, Cleveland ; Frank M. Russell, NBC, Wash-
ington; Frank Stanton, CBS. New York; Kern
Tins. KPRC, Houston; Edgar H. Twamley,
WBEBEN., Buffalo.

RADIO NEWS COMMITTEE—Karl Koerper,
KMBC., Kansas City. chairman; William Brooks,
NBC. New York; William Dowdell, WLW, Cin-
cinnati; Tom Baton, WTIC, Hartford; Rex G.
Howell. KFXJ. Grand Junction. Cole.; L. Spencer
Mitchell. WDAE, Tampa; Paul W. White, CBS,
New York.

RESEARCII COMMITTEE—]. Harold Ryan,
WS8PD, Toledo, chairman; DRoger W. Clipp,
WFIL. Philadelphia; Edward F. Evans, WIJZ,
New York: G. Bennett Larson, WWDC. Wash-
ington; John C. McCormack. KTBS-KWKH.
Shreveport, La.; Barry T, Rumple, NBC, New
York: Frank N. Stanton, CBS, New York; Jack
Williams, WAYX, Waycross, Ga.

(Continued on page 40)
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Audience Size Trends

By MATTHEW N- CHAPPELL, Ph. D.
Consultant to C. E. Hooper, Inc.

NATIONAL gasoline rationing,
greater employment and increase
in size of the armed forces are all
clearly reflected in the radio aud-
ience trends for 1943. They seem to
have borne out the predictions
concerning  audience conditions
magde in this space last year.

Generally  speaking, evening
“Sets-in-Use” in 1943 have been
at about the same high levels
reached in 1942 but the year-end
conditions suggest slightly lower
“Sets-in-Use” for the coming year.
The average daytime “Sets-in-Use”
for 1943 was also about equal to
that for 1942 but here the indica-
tions are that 1944 will be equal
to or slightly higher than 1943.

Basic Factors

The four fundamental measure-
ments which are basic to the op-
eration of the radio industry are:

(a) The “Available Audience”—
the percent of the population at
home and awake at a given time.

(b) “Sets-in-Use”—the percent
of homes listening to the radio at
a given time.

{c) “Ratings”—the percent of
homes listening to specific pro-
grams.

(d) “Sponsored Broadcast
Hours”—the number of network
hours per week devoted to spon-
sored programs.

Two of these—“Sets-in-Use” and
“Available A udience”—have
reached new highs in interest ag a
result of the operation of important
and compensating groups of influ-
ences. Greater employment, in-
creased size of the armed forces,
Red Cross and Civilian Defense
activities on the one hand; and
gasoline rationing, rubber shortage,
governmental pressure to save
money and to restrict rail and bus
travel on the other, are all forces
tending to influence the size of the

CHART I
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“at home” sezment of the popula-
tion—the “Available Audience”
from which radio recruits its list-
eners.

The data used in this analysis
were obtained by C. E. Hooper
Inc., using the telephone coinci-
dental method. Hooper interview-
ers, in 32 large cities geographical-
ly well distributed, call homes con-
tinuously during the broadcast of
programs and ask the following
questions:

1. Were you listening to your
radio just now?

2. To what programs were you
listening, please?

3. Over what station is that pro-
gram coming?

4. What advertiser puts on that
program?

4a. How many men, women and
children are listening?

Hooper interviewers check day-

CHART 11
Hooper Notional Treads
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time programs continuously during
one week of each month. Two
studies of evening programs are
currently made by C. E. Hooper
Inc.—a policy which was adopted
in May 1942, The first study is
made in the evening of the first
week of each month and the second
in the third week.

Evening Audience Trends

The trends of “Sets-in-Use” and
“Available Audience” for daytime
and for eveninz over the period
January 1941-December 1943 are
shown graphically in the accom-
panying charts.

Charts I and II show the month-
ly national evening “Sets-in-Use”
and “Available Audience” indexes
for each of the three years—1941,
1942, 1943. The outstanding char-
acteristic of both sets of curves is
their seasonal variations. Both the
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“Available Audience” and the
“Sets-in-Use” index tend to reach
maxima in midwinter and minima
in midsummer.

Chart I represents the Hooper
Eveninz “Sets-in-Use” index from
January 1941 to December 1943. It
will be seen that in 1943 “Sets-in-
Use” started the year below Jan-
uary 1942 which was the month
following Pearl Harbor. By the
first week in March, the 1943 level
was above that for 1942 and re-
mained above through the first week
in May. In 1942 a major drop oe-
curred between March and April
which in previous years had not
occurred until a month later. Day-
light Saving Time was initiated
late in April in years prior to 1942,
but War Time was inaugurated in
February 1942,

It was concluded that the added
hour of daylight together with the
mild weather accounted for the
sharp decline in April “Sets-in-
Use”; that War Time had advanced
the seasonal decline about a month;
and that a similar influence should
be expected for the duration. This
was found again in 1943.

From May through July, even-
inz “Sets-in-Use” in 1943 were
lower than in 1942, and from Au-
gust through October somewhat
higher. After the first week in
November 1943 “Sets-in-Use” fell
below the 1942 level.

The “Available Audience” trend
for the evening is shown in Chart
II. It will be noted that in 1942
the available audience showed a
major gain in May which reversed
the usual seasonal trend. Gas ra-
tioning on the Eastern Seaboard
was inaugurated at that time. It
took another major jump in Decem-
ber 1942, when gasoline rationing
was made nationwide. As a result,
1943 started the year with “Avail-
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able Audiences” appreciably higher
than in 1942, They remained high-
er until May. From May through
October the trends for the two
years resembled each other closely
but after October the “Available
Audience” fell below the 1943 level
for the remaining two months of
the year. These evening trends in-
dicate for 1944 slightly lower
trends in both *“Available Audi-
ence” and “Sets-in-Use”,

Daytime

The daytime conditions are rep-
resented in Charts III and IV.
These charts are based on Monday
through Friday data only.

Chart III shows the daytime
“Sets-in-Use Index” trends. Day-
time “Sets-in-Use” in 1948 started
the year well below the 1942 level
and, with the exception of April,
remained below until July. From
July threugh December, daytime
“Sets-in-Use” were above the 1942
level,

This finding is of particular sig-
nifieance in view of the “Available
Audience” trend shown in Chart
1V, which started the year at the
1942 level but since March has
been well below. That is to say
daytime radio in the latter half
of 1943 attracted larger audiences
than in 1942 despite the fact the
“Available Audiences” were ap-
preciably lower in 1943.

It seems probable that employ-
ment in 1944 will not greatly in-
crease above the 1943 level, There-
fore, if gasoline rationing should
continue throughout 1944, it seems
probable that daytime “Available
Audiences” during the coming year
will remain at about the 1943 lev-
els and that daytime “Sets-in-Use”
will be at about the 1943 levels or
slightly higher.

Top Ranking Evening Programs

The top ranking evening pro-
grams as of Dec. 15, 1943 and 1942
are shown in List 1 and List 2.

LIST 1

December 1943 Evening Ratings

Rank Program Name Rating
. Fibber McGee & Molly -31.8
. Charlie McCarthy __ 30.7
Bob Hope __
Joan Davis with Jack Hlley
. Aldrich Family

Walter Winchell
Jack Benny ____
. Radio Theatre __
. Abbott & Costello _

OO0 A0 OV GO NI

10. Frank Morgan—Fanny Brice--28

11. Mr. District Attorney
12. Bing Crosby ___
14 Sy, Guid Thestr
. Take It or ve It
Fred Allen

LIST 2

December 1942 Evening Ratings

. Charlie McCarthy ______.____36.2
2. Bob Hope _________________ 854
. Fibber McGu & Molly _
. Jack Benny .____._____

. Aldrich Fumily ___________
. Frank Morgan—Fanny Brice
. Bandwagon

-

CEIBO NS

. Bing Croshy
10, Kay Kyser ____
11, Eddie Cantor

14. Abbott ?ﬁd Costello _

15. One Man's Family ________"“1e.8

Ten of the programs appearing
in List 2 are also found in List 1,
but five appear on the 1943 year-
end list which were not sn that
for 1942: Joan Davis with Jack
Haley, Mr. District Attorney,
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Sereen Guild Players, Take It Or
Leave It and Fred Allen.

Top Ranking Daytime Programs

The top 15 weekday daytime pro-
grams for December 1943 and De-
cember 1942 are shown in List 3
and List 4 respectively.

LIST 3
December 1943 Weekly Daytime
Ratings
L5 .3
L5 .3
8.5 Ma Perkins (CBS) .2
8.5 When A Girl Marries .2
5. Young Widder Brown ______ 8.1
6. Big Sister e 7.9
7. PeDper Younzl Family 7.8
8. Our Gal, Sunday ___ 4
9.5 Right to HapDiness _. .8
9.5 Kate Smith Speaks 3
11.  Back Stage Wife ___ .1
12. Ma Perkins (NBC) 1
18.5 Helen Trent .0
13.5 Brel.klnt at Slrdi' 0
15.56 Jon 5
15.5 Llle Can Be Bsutlfu] ______ 6.5
LIST 4
December 1942 Weekday Daytime
Ratings
1.5 Portia Faces Life 8.5
L5 Kate Smith Speaks 8.5
8.5 Stella Dallas _________ 8.1
3.5 Life Can Be Beautiful ____8.1
8.5 -8.0
5.6 8.0
1. .5
4
9. g
. 1
10.6

1.
Romance of Helen Trent _ 7.1
12. Pepper Young's Family (NBC) 7.0
18.  Ma Perkins (NBC) 7
Road of Life ________

145 Ma Perkins (CB3) ________ 6.6

List 8 contains 16 instead of 15
programs because Lorenzo Jones
and Life Can Be Beautiful were
tied for 15th place. Of these 186
programs, 13 were among the year-

Page 40 « 1944 Yearbook Number

Apr

May Jun Jul Aug

Sep Oct Dec

National Assn.
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of Broadcasters

SALES MANAGERS COMMITTEE
—Distriet 1—Kingsley F. Horton,
WEEI, Boston; District 2—John A
Bacon, WGR_Buffalo; District 3—
Thomas B. Price, WSW, Pitts-
burgh; District 4—Stanton P. Ket-
tler, WMMN, Fairmont, West Va.;
District 5—Frank Crowther (Red
Cross), MAZ, Macon, Ga.; Dis-
trict 6—Cecil K. Beaver, KARK Lit-
tle Rock, Ark.; District 7—Joseph
Eaton, WHAS, Louisvil]e: District 8
—H. M. Loeb, WFDF, Flint, Mich.;
District 9—REdwin C. Allen, WIBA,
Madison, Wise.; Distriect 10—Hale
Bondurant, WIIO, Des Moines; Dis-
trict 11—Lee Whiting, WTCN, Min-
neapolis; Distriet 12—Clark A. Lu-
ther, KFH, Wichita; District 13—
Alex Keese WFAA, Dallas; District
14—Ww., E. Wagstaif, KDYL, Salt
Lake City; District 15—Clyde F.
Coombs, KARM Fresno, Cal.; Dis-
trict 16—Ned Connor, KRKD, Los
Angeles; District 17—Chet Wheeler,
KWIL, Albany, Ore.

SALES MANAGERS EXECUTIVE
COMMITTEE Dietrich Dirks,
KTRI, Sioux City, Ia.,, chairman;
C. K. Beaver, KARK, Little Roek:
Sam H. Bennett, KMB Kansas
City: Arthur Hull Hayes, WABC,
New York; James McConnell,
NBC, New York; .Tolm M, Outler,
Jr.,, WSB, Atlanta; W. B. Stuht,

end “Top Fifteen” in 1942 as may
be seen in List 4: Back Stage
Wife, Breakfast at Serdi’s and
Lorenzo Jones appear in the 1943
list but were not among the “Top
Fifteen” a year ago.

KOMO-KJR, Seattle; John E.
rick, WFIL, Philadelphia.

SMALL MARKET STATIONS
COMMITTEE — Marshall Pengra,

Sur-

KRNR, Roseburg, Ore., chairman;
James R. Curtis, KFRd Longview,
Tex.; Robert Mason, WMREN,

Marion, O.; Fred Schilplin, KFAM.
St. Cloud, Minn.; William B. Smullin,
KIEM, Eurekn Cal.; James W.
Woodruﬂ', Jr., WRBL. Columbns, Ga.

BROADCAST SUB- COMMITTEE
OF THE ADVISORY COMMITTEE
ON_ GOVERNMENT QUESTION-
NATIRES—J. Harold Ryan, WSPD,
Toledo, cheirman; Roger W. Cllpp
WFIL, Philadelphia; Edward F.
Evnns. WJZ, New York; G. Bennett
Larson, WWDC, Washington; John
C. MecOormack, KTBS - KWKH,
Shreveport; Barry T. Rumple, NBC,
New York; Frank N. Stanton, CBS,
New York; Jack Williams, WAYX,
Waycross, Ga.; Theodore C. Streibert,
WOR, New York; Herbert L. Pettey,
WHN, New York.

RETAIL PROMOTION COMMIT-
TEE -— Paul W. Morency, WTIC,
Hartford, chairmen; Sheldon R.
Coons, New York, consultant; Robert
E. Bausman, wis Indlanapohs,
Gene L. Cagle, KF. Z Fort Worth ;
Dietrich Dirks, KTRl Sioux Clty,
Kenneth XK. Hackathorn, WHK-
WCLE, Cleveland; Arthur  Hull
Hayes, WABC, New York: Walter
Johnson, WTIC, Hartford; C. L.
McCarthy, KQW, San Jose, Cal.;
John M, Outler, Jr.,, WSB, Atlanta;
Oliver Runchey, KOL, Beattle; John
Esau, KTUL, Tulsa; William Craw-
ford, WOR, New York; James V.
McConnell, NBC, New York.
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RADIO MEN IN THE ARMED FORCES OF THE UNITED STATES

Alphabetical list by states based on information supplied by stations, networks and other groups directly identified with radio.*
Symbols: A, Army; N, Navy; M, Marine Corps; CG, Coast Guard; MS, Maritime Service; ARC, American Red Cross.

ALABAMA

Atkins, Geo. W. P. (WAP) Lt. (ig)—N
Atkinsan, Wm. (WAPI} Lt.—A
Badgley, David (WHBB) AC—N
Baker, Jack (WMSL) A

Bell, Alvin (WALA) Capt.—A
Bsown, Hudie {(WMSL) A

Blizzard, Lewis (WMSL) Cpl.—A
Bonhwick Edwaord (WSG

Bothwlick, William (WSGN) RCAF
Bowers, J-romo {WMSL) A
Broughton, John (WHBB) RM2/C—N
Campbeli, Donc (WHBB) Pvi.—A
Cannon, Carl {(WSGN) N

Carter, 5. O. (WALA) Lt.—A
Cody, John (WCOV) Capt.—A
Caleman, Ward (WHBB) Pvt.—A
Davis, John (WMSL) A (CDD)
Dunlap, Wallace (WMOB) PFC.—A
Durden, H. 5. (WSFA) Capt.—A
Emmerson, Harris (WAPI) Y2/C—N
Farmer, Jon (WBRC) Sgt.—A
Farrell, Maury J. (WAPI) Capt.—A
Gillem, Jennings (WAPI) Lt..Col—A
Hardy, Gene (WALA) Cpl.—A
Helms, W. SFA) Lt.—A

Hill, l|||y W‘AIOB) )AC—A

ooper, Jeuo (WHBD) AC—A
pson, H. (WHBEB) Lt.~N
wmun, . C. (WALA) N

nge, Zeb (WMOB) ARC

Joseph, William (WALA) Cpl.—A
Klimer, William (WSGN) A
McCabe, Tom (WALA) PFC —A
McManus, James (WMOB) M.
McNamara, Jomes (WMOB) Ens.—N
Melaff, Mitchell (WSGN) A
Nicholsen, Vo;ln (WMSL) A
Parson, Cecit E. (WAPI) Lt.—A
Pearce, Sam (WMSL) Ens.—N
Persons, Clarence P. (WAPI) Lt —N
Petranka, Joe (WSFA) M/Sgt.—A
Plumstead, Eugene (WSGN) A
Quick, Cletos (WBHP)

Rappapert, Irv. (WSFA) Lt.—A
Reuben, Marvin (WSFA) Lt.—A
Roberts, Adrian (WMOB) Pvt.—Mm
Rodda, Rolly (WBRC) M/Sgt.—A
Rogers, Melvin (WMSL) A
Rountree, Tarver (WHBB) Pvt.—A
Stephens, Fronk (WMSL) A
Tennyson, Scott (WALA) Ens.—N
Trammell, Lamar (WAGF) Sgt.—A
Ussery, Paul (WSFA) Lt.—A
Vickray, Marion (WMSL) Lt. (jg)—N
Weathers, James (WAGF) A

White, Rex (WSGN) A

ARIZONA

Andersan, A, C, (KTAR) Lt.—A
Bartholomeaux, Paul (KVOA} T/Sgt.—A
Baring, George R. (KQY) Lt.—A
Brown, Mark (KTAR) CPO—N

Cable, Lowsll (KVOA) Pvt.—A
Dillman, Pete (KGLU) Lt.—A

Drakse, Myron (KTAR) Sgt.—A
Erickson, Elna (KQY) LL.—WAC
Forber, Lester (KVOA) Lt.—A

Gibbs, John B. (KQY) Lt. —A

Giraux, Poul (KTAR) Lt.—.

Henderson, David (KVOA) RMJ/C—N
Jenney, Edword (KOY) L

Johansen, Martin (KTAR) I.f —A
Karbach, David (KOY) §/5gt.—M
Karson, Lee (KTAR) Lt.—A

Lang, Marvin (KTAR} Ens.—N

Little, Franklin (KTAR) AC—A
Matheson, Mac (KOY) Sg' —A

Miller, Cliffard (KOY) L

Plumhc. Pavl (K GI.U) M/Sg' —A
Raskin, 1. J. (KTAR) L

RO|lly, Jchn A, (KOY) Cup',—A
Ross, Jumﬂ {KO' ) —A
Shumway, Bruce (K VO ) N
Szcllusi, Jack (KYCA) ¥2/C—N

ARKANSAS

Adams, Carl (KFPW) Sgt.—A
Alfard, Marion (KLRA) PFC.—A
Beard, Joy (KBTM) A

Bon.dm Bob (KLRA) A
Clork, W|Ibur (KTHS) Ens.—N
Cook, Stanley (KTHS) N
Cerbet, Ralfe (KLRA) Cpl.—A
Crenshaw, Phil (KUOA) Pyt.—A
Cunninghem, Thomcl (KEI.D) Cpl.—A
Delaloye, Jock (KFPW) Pvt.—A
Ellington, P. E. (KFPW) Lt.—A

* Names, service branch and rank based on
dota from employing companies. BROAD-
CASTING does not guarantee accuracy or
campleteness of information furnished, nota-
bly due to change in rank and status. Net.
work personnel attribu to New York
headquarters except where office is other-
wise identified.

Barton, Bus

(WLW) M (killed)
Brimberg, Isaac

(WNYC) Moi—A (died)
Brunner, Russell

(WBAA) Lt. Col.—A (missing in ac-

tion)
Burch, Joseph

{RCA) Maj.—A (killed in action)
Byers, Ben

{NBC) F/O—A (missing)
Carleton, Samuel

(KFAB) Ens.—~N (killed in training)
Carroll, James

(WECSC) Lt.—A (killed in action)
Carter, Kenneth

(WNAC) Lt.—A (killed)
Chase, Donald

(WTMJ) Lt.—A (killed in action)
Clifton, John

(KVEC) A (killed in action)
Crocker, Don

(NBC) N (killed in action)
Frear, Robert

(WIBX) Lt.—A (killed in action)
Freeman, Robert L.

(KFPW) Sgt.—A (missing in action)
Fuld, Stephen

(CBS) Ens.—CG (missing in oction)
Green, Robert

(NBC) Ens.—N {killed)
Kearney, Francis

(WRUF) Lt.—A (missing in action)
Kops, Stanley

(KFWB) Pvt.—M (killed in action)
McClelland, Thomas

(KLZ) Ens.—N (killed in action)

Carey, Wiiliam
(WRUF) Lt.—A

Chandler, Barron
(NBC) Lt—N

Hart, George
{Radio Engineer) Maj.—A
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Gutensohn, Walter (KFPW) Pyt.—A
Horlow, Lester (KLRA) Lt.—N
Howley, Gearge L. (KELD) AS.—N
Henderson, Joe (KFPW) Lt —A
Hendricks, Jim (KFPW) A

Johnsen, w.ndell (KOTN) N
Knouse, Koy (KOTN) A

Marsh, Harvey {KFPW) Ens.—N
Mayeaux, Jules (KOTN) Cpl.—A
McKinney, Wilfred (KELD) Lt.—A
Miller, J. L. (KUQA) Lt.—N
Richordson, Jesse (KLRA) Pvi.—M
Richeson, O. E. (KFPW) Sgt.—A
Rountres, George (KUOA) N
Schiieff, Walter (KFPW) S.—N
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McDonald, George

(WCOP) §/5gt.—A (died in service)
Meininger, Walter

(KMBC) Lt.—A (killed in action)
Miller, Sam

(KLRA) RMI/C—N (killed in action)
Mills, Alma ‘Buddy’

(KVRS) A (missing in action)
Millsap, John

(WMGA) Lt.—A (killed in actien)
Morris, Tom

(KMBC) Lt.—A (killed in action)
Nash, Herbert

(WSTY) Pvt.—A (died in service)
Osborn, Wendell

(WWIJ) Lt. Com.—N (missing in ac-
tion)

Poor, J. E.

(WHBQ) A (killed in action)
Reeves, Don

{KFH) N (died in service)
Seale, E. E.

(KSAM) Ens.—N (killed in oction)
Smith, B. A.

(KGKB) N (died in service)
Smith, Robert

(KRBM) ARM2/C—N (killed in action)
Sproul, Derby

(KLZ) Capt.—A (killed in action)
Trocha, Dick

(WALL) N (killed in action)
Utley, Louis

(NBC) Lt.—A {killed in action)

Young, Douglas
{(KMTR) (killed in action)

PRISONERS OF WAR

Clinton, Jack
(CBS) Ens.—N

Garey, John
(NBC) Lt.—A

Winterman, Mike
(KFPY) Cpl.—M

X ¥ ¥ ¥ X x ¥ x

Seoy, H. Preston (KELD) F1/C=N
Sengel, W, A. (KFPW) N

Shirey, Alfred (KLRA) M
Slattery, Red (KLRA) A

Smith, Cecil (KUOA) Ens.—N
Taylor, Orville (KFPW) S.—N
Terrell, Jimmy (KLRA) Pvt.—A
Thompson, John (KOTN) N
Walker, H, E, (KUCA) Lt.—A
Woll, Mark (KFPW) Cpl.—A
Wotkins, Loren (KUOA) AC—A
Weaver, Billis (KFPW) S.—N
Winter, W. E. (KUOA) FO—A
Woodoard, Jimmy (KLRA) Ens.—N

KX X X X X X X X X X X X X X X X XX X X X XX XX XX¥XXXXXXXX*

CALIFORNIA

Ackerman, Ken (KQW) CG
Alexonder, Vincent (KGER) Pvt.—A
Anderson, Loree (KGER) Cpl.—A
Anderson, Narman (KNX) Ens.—N
Anderson, Raymond (KNX) Pvt.—A
Andriesse, R. K. (KPO) AC—A
Arnold, Jassph (KNX) Pvt.—A
Ashby, Dick (KFXM) Pvt—A
Avery, Tol W. {(KSFO) 15t Sgt.—A
Baillie, Ted (KMPC) Sgt.—A
Baker, Charles (KIEM) M
Baker, Donald (KNX) Sg:
Ballantyne, Eugene (KNX) Ens.—N
Ballinger, Art (KMTR) Capt.—A
Barlaw, Robert (KNX) Copr —A
Barry, Bert (KFBK) L
Bartan, William (KVEC) Capt.—A
Baver, Hal (KQW) A
Bavriedel, John (KIEM) Capt.—A
Bazuik, W. L. (KERN) Lt—A
Bock, Jack (KNX) A
Bell, ‘Finis {KGER) P
Benham, E. J. (KMYC) u lig)=N
Benna", Russell (KW Y N
Bensussen, Sam (KVEC) Sgt.—A
Berg, Allan (I(HUI!) Pvt—A
Berger, Hal (KMPC) Copt.—A
Bev'mndms, Rl:hurd (KPO) Lt. {ig)—N
Bilbeou, Al (KW
llndner, Theo. (KROW) Lt.—A
Birkenhead, Warrtn (KNX) Lt.—=N
Bisbee, Gail (KTMS) M
Bishopp R. J. (KPO) li —N
Black, Bennett (KNX)
Bnhlmger, Thomas (KNX) Lt—N
Boren, John (KYOS) C
Boﬂon, Tom (KNX) Pvf —A
Botzer, Allen (KNX) A
lovard Bob (KROW) A
Brannon, W. E. (BLUE) N
Brewster, Corl (KFVD) Cap'.—A
Briggs, Allan (K MS) N
Britt, Paul (KN
Brooks, Ph|| (KRKD) Pvt,—A
Brosn, Lynn Ruth (KSFO) WAC
Brown, Dovid (KNX

Brown, Harold (KERN) AC—A
Bull, Winston (KRO\’) l.r —A
Burda, Orville (KV:
Burmon, Ned (KQ' )
Burns, George (KFXM) Lt—A
Buzzini, Bert (KQW) N
Cady, Frank (KGQ) PFC.—A
Callahan, E. C. (KPO) Lt. Com.—N
Campbell, Carleten (KN
Capka, Frank (KNX) Y3/C—
Carmena, Al (KVYEC) AC—A
Cor'or, Gaylord (KNX) N

Carter, George (KNX) Lt.—A
Cartier, Fran (KFBK) AC—A
Cary., Robert (KN
Casey, Clark (KNX) Sat.—A
Cecil, Charles (KVEC) AC—A
Chmhcmon, Corl (KYA) Sgt.—A
Clork, George (KNX) Ens.—N
Clmkm, Jocz (KNX) Ens.—N
Concannen, Charles (KFRC) Lt.-Com.—N
Conklin, Gordon (KFAC) Cpl.—A
Conrod, Williom (KMPC) Capt.—A
Coak, J. (KPMC) RM]/C—
Coak Milten (KARM) A
Coolly, Syd (KDB) MS
Carmock, Alan (KNX) N
Corner, Malun (KARM) A
Correll, Rebert (KNX) En: —N
Cowan, Rabert (KNX) C
Craig, Wesley (KERN) SI/C—N
Crawshaw, Fred (KFRC) Lt.-Cam.—N
Crosatto, Dave (KSAN) Cpl.—A
Currlin, Denald {KGO) Ens.—N
Dahlstead, Dresser (BLUE) Pyt.—A
Daniel, James (KNX) A
Dunlel, Thomas (KXQ) AC—A
Davidsan, Robert (KGER) Ens.—N
Davis, Lucion (KNX)
Dawsan, Edward (KROY) N
Doy, Malealm (KNX)
Dentan, Jack (KNX) $§2/C—CG
Des Autels, Von (KFAC) CPO-N
DeVilbiss, Robert (KMTR) Pvt.—A
DeYoung, Gene (KARM) A
Dilatush, Lucion (BLUE) Pvt.—A
Dobyns, John (KGER) Capt.—A
Donahue, Jack (KNX) Pvt.—A
Dorais, S. P. (BLUE) Cpl.—A
Dorois, William (KNX) Pvt.—A
Douglass, Charles (KNX) U.—N
Doyle, Chester (KNX) Li
Dressen, Wul'er (KTMS) CPO—N
Drilling, Joe (KARM) N
Dumm, Robert (KSFO) Ens.—N
Duse, Jomes (KN
Earle, Wilber (KNX) A
Eddy, Rager (KVEC) AC—A
Ehrhardt, Jack (KROY) A
Ellisen, James (KNX) Lt.—CG
Emerick, Bob (KYA) AC—A
England, Paul (KNX) N
English, Gene (KNX} OWI
Erlenborn, Ray (KNX) Pvt.—A
Faittharn, Nathaniel (KSFO) it.—A

(Can’inuved an page 47)

BROADCASTING ¢ Broadcast Advertising
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MANUFACTURER

Ever since General Electric’s
Dr. Langmuir, in 1913, de-
veloped the first high-vacuum
tube —a discovery that has
made possible most of the radio
apparatus in use today — G-E
clectronic research and engi-
neering have heen rolling along
with development after de-
velopment.

Among the electronic-tube
“firsts’” contributed hy G.
are:

¢ thoriated tungsten filaments

® high-powered cater-cocled trans-
nutter tubes®

® hot-cathode, mercury-vapor recti-
fiers
the screen-grid tube
the steel-clud ignitron
the thyratron
the metal receiver tube

photoelectric tulies for commer-
cial talking moving pictures

And there are many others —
including important recent de-
velopments (some not yet re-
leased from war seerecy) —
representing new strides in
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economy, greater efficiency,and ¢o 000 ..
longer service than any you have ............
ever used before. For further 20008 o
information about transmitter e0 o000 @
tubes — for FM, AM or tele- e0ce0 00

vision — address Electronics R EEERER)
Department, General Electric, seoebdboeoe

Schenectady, N. Y. AR EX]
*Today G.E. i3 the largest manufacturer s$ec00 e

of watercooled transmitier tuhes, und o °e 000800
leading manufacturer of all others. ® & &0 0 0
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TuE trend to FM is already established. Many AM stations will
modernize. Television will grow into a great new broadcasting
enterprise.

Come 10 General Electric for station-planning suggestions
that will help you in making preliminary surveys of your
service area, power requirements, and your transmilter site.
Come to G.E. for complete station equipment in all three
broadcasting fields.

Post-war G-E transmitters will incorporate many improve-
ments in circuits, components, and over-all design. Other G-E
equipment, such as the ecircular antenna and the S-T relay,
will contribute to the quality and economy of your bread-
casting system,
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The following described G-E broadcasting equipment is pictured on these two pages:

1. G-E 50-kw developmental transmitter and control console at G.E.'s
station WGFM.

2. G-E relay transmitter (station-to-transmitter) at G.E.’s FM station
WGFM. 3. G-E S5-T relay antenna for FM.

4. G-E circular antenna for FM broadeasting (far outmodes the con-
ventional turnstile type).

5. G-E AM transmitter and control console at G.E.’s station WGEQ.

6. G-E home receiver for FM and AM.

7. G-.Evertical radiator antenna (625 ft.) for AM at G.E. s station WGY.

8. 40-kw tclevision transmitter of G.E.’s station WRGB.

9. Television relay antenna at G.E.’s station WRGB.

10. G-E home television receiver. 11. Rectifiers and monitors in

transmitter room of G.E.’s station WGEO and WGEA,

VWWW.
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GENERAL ELECTRIC SETS THE
PATTERN FOR TELEVISION’
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*AWARD: In recognition of the year's outstanding contributions to the art of Telavision Programming,
General Electric's station WRGB was presented with the American Television Society award for 1942.1943,

coming many broadcasters, prospective advertisers,
and advertising agencies—1o gain television knowl-
edge and experience, to co-operate in program ex-
perimentation, and to discuss the post-war field.

At Schenectady, WRGB, the world’s largest and
best equipped television station, is broadcasting
regularly scheduled afternoon and evening programs
several times a week.

At this General Electric proving-ground station,

program techniques are being developed, commer- Pian YORP eigit to WRGED saw

cial possibilities explored, transmitting and studio
equipment constantly undergoing improvements. All
these things represent progress that promises a great
future for television as a separate and expanding
broadcasting enterprise.

To this center of television development are

Regardless of your interest in television — manage-
ment, engineering, or programming— WRGB’s vast
fund of experience is yours for the asking. Write
to us today and tell us when you would like to
visit us. Address Electronics Department, General
Electric, Schenectady, New York.
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Feldmann, John (KNX) AC=A

Faqori Marshall (KGO) A

Finch, Leonard {KNX) Ens.—N

thu, William (KHSL) Sq'.—A

Fisk, Robert (KNX) Lt.—,

Flynn Henry (KNX |.|.

Foll, Charles (KTKC) sm—A

Fomna, Frank (KVEC) AC—A

Fox, James (KTMS) N

Fox, Jimmy (KWKW) N

Foxworth homas (KYOS) A

Frad (o {KNX) Lt.—A

mnlh.., 'l'ommy (KLS) A

Fullaway, F. L. (KPO) Lt.-Com.—N

Fuller, D. J. (KPO) PFC.—A

Galbraith, John [KGO) Cpl.—A

Gardner, B. M. (KPO) Ens.—N

Garred, Bob (KNX) Lt.—N

G«:rhar' Val (KFXM) Pvt.—A

George, Park {KN

Gordon, Sidney (K X) AC—A

Goss, Frank (KNX) Lt.—A

Grant, Walter (KNX) Sgt.—m

Gray, R. A. (KPOLA

Green, Clarence S NX) AC—A

Gregg, Paul (KLS) A

Gregson, Jack (KNX) CPT

Gross, L. B. (KFO) PFC.—A

Guggenheim, Robert (KNX) Lt.—N

Haklik, H. Z. (KPO' ) Cpl—A

Hall Robor' (KNX)

Hanford, John (KHSL) A

Hankin, Hurold {KNX)

Honun, John (KARM) A

Hanson, George (KNX) AS—N

Harder, EuTono (KFXM) A

Harper, Calvin {KNX) Pvt.—A

Harris, Kin (KPO) I.'. (I!)—N

Hatter, Walln (KGB) Pvi.—A

Hatton, Cyril (KMTR) I.v.—A

Haulotts, Gene {(KNX

Haysel, rge (KNX) Capt.—A

Heater, Gordon (K YOS) PFC.—M

Heinzman, Lew (KFBK) AC—A

Hinsdell, Oliver (KNX) T/Sm.—A

H an, Robert (KNX) Lt.—A
olce, Gene (KIEV) N

Holo, Eskil (KGB) A

Holter, Arthur {KPO) Lt.—

Holtz, Rugmend (KSFO) M

Hopper,

House, Ed. (KROW) CPO—CG

Houston, Lon {KMPC) Cpl.=A

Howell, Clif (KNX)

Howsrtan, William (KGO) A

Hughes, Evelyn (KNX)

Hughes, Thomas V. (KNX)

Hume, Juck (KQW]

Humphrey, George (KNX)

Hunter, Charles | FXM) Lt.—A

Hunter, Garden (KVCV) A

Ingrim, Ward {KFRC) Lt.—A

Jacobsen, Henry (KFBK) Capt.—A

Jacobsen, Les (KWG) Y2/C—N

Jarvis, Ernest (KNX) Lt.—N

Jarvis, L. P. (KPMC} Lt.—N

Jay, George (KMTR) Pvi.—A

Jense, Russell (KPRO) PFC.—A

Jezzler, Karl (KHSL) PFC.—A

Johnsen, Lecnard (KVCV) N

Johnson, Walfred (KTKC) PFC.—M

Johnstone, Frederick (KGO) Pvi.—A

Jones, Jean (KFBK) Lt.—A

Janu, Jess (KTMS) Cpl.—A

jonu'hl';ul ('((KGB) Maj.—A

oy, Richord

Kasala, Frank (KNX) Sgt.—A

Kayle, Jerry (KFVD) A

Kelly, Patrick (KNX) AC—A

K Herbert (KSFO) P;‘n —A

Klrby, Kel'h {KROW) Cp] —A

King, Eddy

King, Gllbon (KNX) Y3/C—CG
King, Lon (KPO) AC—A

Kinsley, C. H. { YOS) Lt.—A
Kizziah, Morshall (KN )

Knight, Jehn (KQW)

Knewland, J. (KI.X) Capr.—A
Knowland, W. 2 (KLX) Lr.—A
Kohler, Richard (KNX

Konysky, Henry (KNX) AC—A
Krisik, A. J. (KV )

Kushins, Ed (KROW

Lambert, Vincent (KVC J

Lanning, Robert (KNX) 3/C—CG
Lansing, Larry (KVEC) Li

Larking Edward (KNX) L1 N
I.allug Davnd (BI.UE) Lt.—A

Lee, h) Lt.—A
I.ﬂg!ﬂen Joc (K X) Lt.—CG
Lemond, Bob (KNX) Cpl.~A

Lewis, Jomes (KNX) Lt.—A
Lindblade, Varnon KFAC) Sgt.—A
Lithgow, Raymond {KNX)

Love, Churlos (KPRO) Sgt.—M
Love, Roger (BLUE) Lt.—A

Love, Thomas (KNX) Pvt.—A
Lynde, Paul (KFXM) AC—A
Macdonald, Ed (KLX) CPO—N
MacDonnell, Norman (KNX) Lt.—A
Manning, Knox (KNX) Maj.~A
Manuel, John {KH5L) Lt.—A
Massey, William (KVEC) Pvt.—A
Masterson, P. C. (B lUE)—S/ng —A
Mathiesen, George (KSFO) N
Maxwell, Allan ? KNX) Pvt.—A
McAulay, W. H. (KPO) Lt. (jg}—N
McConnell, Carl (KNX)

McDaniel, Williom (KMPC) Lt.—N
McDonnelfl, Norman {|
McFarland, J. (KPMC &
McGaha, Dorothy (KP
Mcloin, Wallace (KN ) Pt—M
McMurtrie, Wm. (KNX) Ens.—N
McNamara, Jomes (KMTR) Cap'.—A
MeQueary, Lioyd (KMYC) A

Meffan, Roger {(KNX) ARC

Molllnger Maxon (KFVD) S1/C—N
Malten, william (KNX) Pvt.—A
Merrill, Don (KPPC) Pvt.—A
Mnmll, Frank (KR A
Merritt, W. (KMPC) Lt.—A
Maeyers, Rodney (KVEC) Capt.—A
Middleten, Glenn (KNX) Lt.—A
Mills, Lee (KDB) Cpl.—
Miniken, Sid (KIE V) N
Medine, Elten (KARM) A
Meoon, Robert (KNX
Mocre, Fayette (KN )
Moore, James (KS5FO) A
Moore, Tom (KNX) Pvt.—A
Moxon, Gcrlord (KIEM) AC=N
Mudd, william (KHSL) Lt—A
Murrh! James (KNX) AC—A
Musladin, william (KYOS) Lt.—A
Myers, Farlan (KNX) Lt.—A
Nelson, Rebert (KGO) MS
Nesmith, Frank (KWG) N
Neville, Bert (KROY) Capt.—A
Nickel, John (KFRC) PFC.—A
Noble, Hollister (KNX) l.t —M
Nos, Milferd (KNX) Lt.—
Oliveira, John (xnun) Lt (m)—N
Oltheurg, Tor (KXO) Pvt.—A
O'Reilly, William (KVEC) Lt.—A
Otte, George (KERN) Lt.—A
Overstreet, Bill (KYA) L1.—A
Pabst, William (KFRC) Lt.—N
Packard, Alden (KNX) Lt.-Com.—N
Paine, Edward (KNX) Lt.—A
Palmer, Byron (KNX) Pvt.—A
Parks, thlurd (KGO) Capt.—A
Patrick, Clare (KPO) Lt.—A
Patrkk, E. L. (KIEV) N
Peck, Curtis (KPO) Lt.-Com.—N
Peery, Harold (KNX) Lt.—N
Perry, Robor' (KVEC) N
Peters, Roy E. (KN
Phelps., Stuart [KFVD) Pvt.—A
Phipps, John E. (KIEV) CG
Piersoll, Bryce {(KNX) Lt.—N
Pool, Jumes (KPO) Sgt.—A
Potter, Peter (KMPC) Sgt.—A
Preston, Gilbert {(KNX) Lt.—A
Quinn, Reiland (KQW) A
Rankin, Gilman (KSFO) M
Razovich, Tom (KFRC) Lt.—A
Reed, Lou (KNX) Pvi.—A
Reel, George (KNX) Sgi.—A
Ruese, Jack (KROY) PFC.—A
Rejebian, Aram (KVEC) Lt.—M
Ricca, Anthony (KXO) Pvt. A
Ricks, Roy (KNX) A
Rippey, Boyd (KFRCJ Pv! —A
Ritter, Leeland (KXO
Rabbml, Don (KARM
Robbins, Martha (KARM) WAVES
Rab.rn, Arnold (KFA ) [}
Reddy, W. C. (KPQ) M:
Reebeck, Peter (KNX) I.
Regers, Charles (KIEV) Pvr—A
Raland, Carl (KMTR) FAC—

Reman, Larr —A
Rerke, Hal (KNX) Mu| —A
Resecrans, Ray (KNX) Lt.—A

Rounsville, Hal (KNX) AS—N
Rude, Nerma (KGO) N
Rule, Elten (KRQY) Capt.—A
Rumsey, Leo (KPO) Pvt.—A
Rungren, Ralph (KTMS] Sm.—A
Ryan, George (KLX) PFC.—A
Ryan, Rebert (KGO; M3
Ryder, Phillip (KPQO) Pvt.—A
Ryland, Bert (KWG) N
Sonferd, Donald (KNX; 52/C€-N
Souuulu. Stan (KQ
Sowyer, Hal (KNX) Ens. —N
Schwarz, Carlton (KYA) Lt.—A
Scofield, David (KFRC) Cpl.—A
Scott, Bob (KROY) Lt.—A
Seott, Will (KARM) N
Seropon, Milton (KPO) MS
Shannon, Val (KD’) Lt.—N
Show, William (KNX) Lt.~—A
Shea, Dan (KNX)
Shepard, Leo (KNX) W/O—N
Sh-ph.rd. Rad (KARM) A
ﬂmun, Loyd (KMPC) Copt.—A
iphont, Leigh (KNX) Ens.—N
Skarl!odb Vance (KLX) AC—A
Smith, H. N. (KLX) Lt.—N
Smnh, ‘Wendell (KNX) Pvt.—A
Smylie, Evelyn (KNX) S3/C—N
Snyder, Ross (KHSL AC—N
Sorensen, Udell (KYOS) N
Spillmon, Sonford (KSFO) Ens.—N
Stafford, Graham (KNX) Sq' —A
Stafford, Jack (KMPC) Lt.—A
Staley, D. C. (KPO) Ens.—~N
Stearns, Philip (KQW) A
Stesl, William (KGB) Lt. —A
Stewart, Deane (KQW) A
Stewart, Harry (KNX) N
Stokey, Michael (BlUE) Lt.—A
Street, John {KPPC) w —A
Stuthman, Fred (KQW
Srwulloy. Peagy (KNX) WAVES
3 KPQ) Lt.-Com.—N
Sun: qull', Victor (KSFO). AC—A
Swartz, Ray (KPPC) u-—A
Toschmar, Verne {(KNX} Lt.—N
Telford, Don {KIEM) Lt. (|g)—N
Tomplc, Jack (KQW)
Tessman, Hermon (BI.UE) Sgt.—A
Theis, Henry (KNX) Y2/C—N
Thomason, Richard (KNX) AC—A
Thempson, C. T. (BLUE) Pvt.—A
Thompson, Robert (KNX) A
Thompsen, Will (KROY) Ens.—N
Thorness, Cliff (KNX) Pvt.—A
Tiﬁuny, Willar (KQW) Lt.—A
Tisot, Paul (KVCV) N
Titley, John (KNX) Pvi.—A
Torian, Ray (KGER) I.i. (ig)—N
Tracy, Sterling (KNX) P X
Trasvina, Juan (KPO Sq' —A

Tuit, Bob (KROY) N
Tutt, John (KIEV) A
Tutt, John (KMTR) Lt.—A
Tutt, Robert (KSFO) RM2/C—=N
Twombly, Gene (KNX) Pvi.—A
Ulimer, Rock (KMTR) Pvi.—A
Underwood, Ernest (KFRC)
Lt.-Com.—N
Vanda, Churhl {KNX) Maj.—A
Viau, Slosson (KNX) —A
Wagner, John (BLUE) Pvt.—A .
Weover, Henry (BLUE) PFC.—A
Webster, Maurice (KNX
Waennergren, Earl (KNX P\n —A
Westcott, Roven (KNX) Pvi—A
Waeston, Lawrence (KNX) W/O—N
Whiteman, Lowsll (KNX) N
Whitmore, Ralph (KNX) A
Wleker. B. J. (KFXM) MS
fglm, Gun (KNX) A
Wilbur, Frank {KWG) Lt.—A
Willheim, Robert (KNX) Pvi—A
Williams, Nestor (KlEM) CPO—N
willis, Van {KNX) Ens.—N
Wilson, Vern (KYA) Pvi—A
Winsor, Al (KVCV) A
Wolf, Hal (KPO) L1.—M
Wollin, Harry (KTMS) Lt.—M
Wood, Henry (KVEC) Lt.—A
Wood, Robert (KPO) Pvi.—A
Wood, William (KGO) L1.—N
Woodyat, Kenneth (KARM) N
Woolpert, Kelly (KGER) CG
Workman, Lin “l (KPPC) Pvt.—A
Wynne, Richard ( FRC) PFC.—M
Yeo, Erwin (KNX) N
Yribarren, Bernie (KARM) CG

COLORADO

Addis, George (KFEL) Lt.—A
Alkire, Jack {KVOD)
Allen, D. L. (KGIW) Lt.—A
Andersen, C. M. (KOA) Lt.—A
Andnuon. Wm. (KOA) 13t Sgt.—A

rol. Jack (KMYR) Sgt.—A
Ball Mal:olm (KVQOD)
Ballance, Bill (KMYR) Lt.~A
lallan:o, W. B. (KOA) Lt.—M
Brannett, G. M. (KGEK) PFC.—A
Bennett, .Iamu (KOAL T2/C—N
Brace, Clayton (KLZ) Pvt.~-A
Brady, Charles (KOA) Lt.—A
Brown, Stan (KOA) Lt.—A
Bruce, William (KGHF) AC—A
Budganowitz, Bob (KFEL) Sgt.—A
Burke, James {KVOR) PFC.—A
Byrn, Harry (KVOD)
Byrne, Harry (KVOR) AC—A
Carlson, Pete (KMYR) A
Carter, Jeanne (KOA) WAC
Cass, Walter (KOA) L1.—A
Cox, Roy (KVOD)
Davu, Robert (KVOR) N

, Bill (KOA) Pvt.—A

D-I on, Mkhool {KVOR) A
Downaer, Jerry (KVOD)
Droesch, Dwight (KVOD)
Dvorak, George (KOKQ); 5/
Ening, Chcrlol {KVOR)
Everett, Ted (KVOD)
Fisher, Clifford (KG\W) Cpl.—A
Fondnn, Elm-r (Kl ) Sgt.—,
Foulis, EL) Sgt.—A
Full-r, Goor o (KVO )]
Gainey, Andrew (KOA) OC—A
Gandinie, Virginia (KOA) S?AIS
Gertz, Jack l?
Gluumck Glon (KOA I.|.-Com.—N
Graves, Jcly {(KMYR) $/Sgt.—A
Gunning, A. T. (KOA) PhM:!/C—N
Hohn, Robert (KVOD)
Harris, Bob {KLZ) N
Harmon, W. M. (KLZ) Capt.—A
Heinemann, Stuart (KFEL) Sgt.—M
Hill, Ben (KOA) MS

Hinds, George (KFEL) Lt.—A
Holbert, George (KOKO) 5/5gt.—A
Hoovor. Donu? d (KIUP) Pvi.—M
Johns, Mack (KLZ) Pvi.—A
Joslyn, Henry (KVO )

Kenton, Jack
Kuliman, Wal[{ (KFEl) RT?/C—

t.—A

Lantz, .lumel VOR) Capt.—A
Levin, Larry [KFEL) Cpl.—A
Lewis. Robert {KMYR) Lt.-Com.—N

Long, Berry {KOA) CPO—N

Mat own, George (KOA) WO—A
McClellon, A. C. (KOA) CPO—N
McDonald, Herb (KGHF) Lt.—A
McEldowncy, James (Kll) Capt.—A
Mechling, Tom (KOA) Pvi.—A
Michelsen, B.II (KOA) M!

Milne, Charles (KVOR) PFC —A
Paul, !ulph {(KVO A

valon, R. (KOA) Maj—A
P-regrmo, BIII (KOA) Pyt.—A
Reames, Vi —A
Roberts, H. 8 (KOA) Pyt.—A

St. John, Williom (KOA) N
Schroll, Churles {(KOKO) PFC.—A
Schultz, Stan (KVCD)

Shea, Percy (KGEK) 511' —A
Siodin, Dan (KFEL) €

Slusser, J. A. (KOA) I.t Com ~N
Smith, Grosse (KVOD)

Smith, Randelph (KOA) Pvt.—A
Sorenson, Narman (KOA) Sgt.—A
Sproul, E. A. (KOA) N

Startzer, Reva (KLZ) Capt.—WAC
Switzer, Lowel! (KMYR) Cpl.—A
Tlth.nor, Dudley (KVOR) Pvt—A
Torland, Tor (KOA) OC—A
Yrutkman, Herb (KFEL) S/Sql A
Vance, LaDene (KOA) N
Wilkenson, Lloyd (KOA) Pvt.—A
Wilson, Ray {(KVOD)

BROADCASTING ¢ Broadcast Advertising

Wright, Charles (KGEK) RM1/C—N
Yelland, Starr (KOA) Lt. (jg)—N
Yoder, I.Iegd (KOA) Lt..Com.—N
Young, Rabert (KOA) Capt.—A

CONNECTICUT

Alexis, Norbert (WBR‘I)
Anderson, B.rnar (WSRR) Sql —A
Anderson, C, E. (WTI ) Cpl.—A
Andrews, Gcorgo WTIC) M/Sgt.—A
Austen, Joseph (WEL!) Lt,=A
Avery, Robert (WTHT) FFC A
Barrett, Ray (WDRC) Lt.—A
Barfholom-w, Hoaly (WEI.I AC—A
Becker, Philip (WT IC) Lt.—.
Blair, Frank (WBRY) N
Bonvouloir, Felix (WNBC) I.'. A
Brophy, Josaph (WNBC) —A
Bunis, Lester (WTIC) R /C—C
Callghan, Vincent (WSRY) A {CDD)
Carlson, Richard {WELI) M
Cohen, Alexander (WTHT) Sm —A
Crenan, Curly (WELl) PFC.—A
Dahlb'y, . G. (WNAB) Pvt.—A
Dissell, Roger (WTIC) AS—N
Dluuas, George (WICC) A
duFeur, R. B. (WTIC) Ens.—N
Dukeshire, William (WELI) Pvt—A
Edmeondson, Richard (WELI) N
Finch, Merritt (WELI) Sgt.—A
Fltming, Robert (WELI) Lt.—A
Friedberg, |. (WNAB) Lt.—A
Gold, Beecher (WDRC) Pvt.—M
Goodatln!, Herman {WNBC) L1.—A
Gruza, Lawrence (WICC) Lt.—A
Harris, Charles (WSRR) $1/C—CG
Hill, Antonia (WELI) vf.—A
Hlliman, John (WNLC) A
Hine, Gur? (WELI) Cpl.—A
Hitcheock, Theadore ( HT) Sgt.—M
Houghton, Alfred (WSRR) Pvt.—A
Jackson, Albert (WTIC) Lt.—A
Jay, Them (WBR C)
Jones, Floyd (WI1CC) Lt.—A
Jopson, J. L. (WTIC) Pvt.—A
Keegan, Leo (WNBC) Pvt.—A
Kelly, Jahn (WICC) Sgt.—A
Keniski, William (WNLC) A
Kern, Robert {(WTIC) m/
Kleln, Ralph {WNBC) PFC.
Kobsl, Theodors (WNBC) Sq! —A
Koffer, Morrie (WNLC) A
Lacy, Jack (WNBC) Sgt.—A
LaHays, Judson (WICC) N
LaHaye, louis (WICC) Sgt.—A
Lelond, Stuart (WSRR) Pvt.—A
llo d, Jol\n( HT) AC—A
l Rob.ﬂ (WElI) Cpl.—A
lo'ul, J. (WN PFC.—A
Lucas, John (WE I)W‘FI —A
lutkinghum, Rusl (WTIC) Lt.—A

Mann, Leo (WELL) Sgt.—A
Martin, Luther (WT Cp|.—A
McGovern, James (WTIC) Pvt.—A

Migliaro, Alphonse (WELI) Sgt.—A
Miller, Elliott (WDRC) Ena.—N
Mitchell, Cameron (WSRR) Pvt.—A
Monoghan, George (WTH ) Cpl.—A
Morey, Edwin (WNLC) A
Naug 'on, Russell (WDRC) PFC.—A
Nilson, W. E. {(WTHT) Lt.—=A
O'Connor, Edwin (WDRC) <G
O'Neil, Thomas (WTI ) Ma].—A
Olbome, H. [WNAB
Patterson, Creon (WNBC) PFC.—A
Peer, Stanley (WDRC) $1/C—CG
Petersen, Ernest (WTIC) AC—A
Piven, Jerry (WDRC) Pvt.—A
Potter, Phil {WNLC) A
Provan, Robert (WDRC) Lt.—A
Rankin, W. (WNAB) Pvi.—A
Ray, Gare {(WNAB) Capt.—A
Reise, Frcder[:k (WS&'S Pvt.—A

16) P, —A

Denuld (WSRR) —A
Schipper, F. B, {WELJ) 5K /C—N
Simmens, Nerman (WEI.I) RT2/C—N
Small, Irving (WELI) RT! /C—N
Stephons, Francis (W'NI.C)
Stevens, len (WNLC) A
Stewars, S. P. (WTIC) Pvi.—A
Stuart, Raberl 'WDRC) A
Stuhlman, Fronk {(WTIC) Lt.—N
Sullivan, Howard (WICC) Pvi.—A
Teague, Ernest (WSRR) Pvi.—A
Templeton, Virginia (WTIC) WAVES
Thueson, Dean (WELI) Cpl.—A
Tyrol, Robert {WTIC) Ens.—CG
Welch, J. C. (WTIC) N
‘Wessenberg. Howard (WTHT)

RM1 N

Williams, J. (WNAB) Pvt.—A
Wood, Dick (WBRY) AC—A
Yudain, Harold (WSRR) Pvi.—A

DIST. OF COLUMBIA

Allen, Reginald (WTOP) Sgt.—A

Boker, R.olur (WTOP) Capt.—A

Balch, Bernard (WRC) Pvt.—A

Barrow, Frank (WWDC) A

Bell, Warren (WOL) Lt.—A

Betls, Wifliom (WRC) Lr—A

Blair, Frank (WOL) Ens.—N

!oe'h. Som (WMAL)

Brooks, Robert (WOI.) Copt.—A

Burg, W. E.

Burgin, Ralph (WRC) Lt. (ig)—N

Butcher, Harry (WTOP) Comdr.—N

Deihl, Robert (WOL) Pvt—A

Donnls, lloyd (WTOP) L1.—N
Dodge, John (WRC) L1—N

Dolan, Tom (WMAL)

Dunlap, Ted (WOL) Sgt.—A

Ebmeier, William (WTO I N
Fels, John (WTOP) PFC.—A
Ferra, Sovorlo (WTOP) AS~N
Finley, Stuart (WRC
Foy, Kenneth (WTO )
Gaunt, John (WRC) Lt.—N
Geraghty, Larry (WOL) Sgt.—A
Glynn, Paul (WTOP) Lt. ({ig}—N
Godwin, Walter (WRC) Lt.—N
Gorden, Gerald (WTOP) Sgt.—M
Green, Paul (WTOP) Pvt.—A
Hace, Murray (WWDC) N
Hardesty, John (WI‘OPL N
Hart, Thomas C. (WTOP)
Higgins, Hugh (WRC) Capt.—A
Hittenmark, Gordon (WRC) Maj.—A
Hogan, John (WRC) Lt.—N

Holt, Laurence (WTOP) Lt.—A
Hurlbut, James (WTOP) I.t.—M
Hurley, John (WRC) Lt.—

lacobson, Bernard (WOl) Lt (jg)—N

Jamnon, §. Xeith (WMAL)
Jennings, Stan (WOL) M$
Johnson, A. E. (WRC) 1t.—N
Jones, Chester (WRC) A

Jones, Wilbur (WTOP)

Kaplan, Raymond (WOI.) Capt.—A
Karr, Hcmy ( I!C

Kegley.

Coter Eduin CWIOP) el
LaPlante, Roy (WOL) Cpl.—A
LeSueur, Dou: gllas {WRC) RCAF
Linkroum, Richard (’W'IOP Ens.—N
MeAullffe, Rabert (WRC

MeCall, William (WRC) L
M:Cormlck Stephen (WOI.) Mul —A
McDuffie, Goorge {(WWI N
McGonegal, A. R, (WMAL)
Michael, Raymond (WMAL)—A
Moore, John (W'IOP) Lt. (I&
Morris, Theodore (WT: pt.—A
Newman, Somuel (WIIC

Parker, Charles (WTOP) PFC.—A
Pilcher, Robert (WTOP} Lt.—A
Prentiss, Stanton (WTOP) Lt (ig)—N
R-gun, Daniel (WMAL)

Rippe, Williom (WRC) A

Romney, Ken (WMAL)

Roney, Jack (WRC I.L—N
I‘tuppaﬂ, Richard

Saundéss, Donald OP) Lt.—~N
Schultz ‘Ra|ph P} Cpl.—A
Sdmylll, Helen (WOI. Pv'.—M
Seiler, Jomes (WRC) L

Sh.ﬁ.ﬂ, Harold (WOl) l'.-Com —N
Smith, Alan (WTOP) 1t..Com.
Scpko, Adotbert (WWDC) A

Sparks, Robers (WOL) Sgt.—A
Stetson, J. F. (WRC) Lt.—N

Stick, David (WOI.) Sg! —M
Snnm Fred (WRC) Ens.—N
?w;ﬂ, FJr::u (WRC) lf- (ig) N
abor, (WwDC
Tait, Thomas (WTOP) M3/C—N
Thema uovnl, Il':u rol (W(gI.R)CI?t Lt.: ';A
Treynor, William -

¥°“ wi nl} e',,‘ lmm(w WDC) A

ersaca, John

Warner, Albert MOP&”"{- Col.—A
Warwick, Woodward OP) Lt.—A

FLORIDA

Allen, Walter (WMBR) Lt.—A

Andlormg, E:.‘ 7WIOD lt.—A
Ans ra ns.—|
B:’d:y d.r, C. F. (wDBO) RMS/C—N

n ) N
pertion. s Sidnay (WJAX) LA
Bcnﬂoy,Do Id (WQAM) M/
Berry, Bart (WSPB) Lt.~.

Berry, William (WSPB) Sgt Sgt.—A
Beutel, Rohcn (WKAT) Lt.—A
Boone, rge (WDLP U.—A
Bradshow, John (WQAM) Lt.—A
Browning, Hugh (WMFJ) RMI/C—N
Butler, WIléns W&.NOF& nE o
Cambron, ng.—|
Compbe"‘ S'; H& (WSPAB Lt.—N
Carlton, Richar
Carruth, Thon;os WFDA)E)) Copt.—A
Cartlidge, E. R.
Chapmg:, Judson {WTAL) Sgt.—A
Cummins, John WFOY) ns.—N
Dale, Gearge (WCOA} Lt.—A
Dallas, Charles (WLO

Danforth, Horeld (WDBO) Lt.-Com.—N
Daniel, Dodd (W Lt.—N
Daniels, Dan (WMBR AC—A
Dudley, Chnrles (WIOD) Ens.—N
Dugger, Edward (W A ) Cpl.—M
Edmiston, C. J. (W PFC.—A
Ellenwood, W. K. (WM J lf —N
Enwright, Parker (WDBO!
Esch, W. xlr(%;ﬂ )ML?) Lt -Com —N
Furnum, . E
Ffoulks, Cecil (;x:ax) Lt.—A
Fisk, Jahn
Flsischman, Sol (WDAE{ Lt.(ig)—CG
Flint, Charles (WIOI
Goﬂmgl Matt (WINO) Sg' —A
Gronge, Gifford (WJAX) Lt. Com.—N
oo, (WS ¥2/C_MS
Gum, urn —
Hammon, Marion (WPDQ) Sgt.—M
Hammond, Grattan (WDBO) Lt.—A
Hawley, Donuld (WDBO) Lt.—N
Heminway, John (WINO) L1—A
Heminway, Marshall (WINO) i1t.—N
Hen V] P. (WLOF) M
Hirs: Russell (WCOA) Y1/C=N
Honferd Joe (WTAL) Cpl—A
Hunter, Powell (WLAK) A
Hutchinsan, Billy (WIOD) A
Jafte, Frank (WIOD) Lt.—A

(Continued on page 50)
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Jomes, Jim (WLAK) A
James, Poul (WPDQ) Lt.—A
Jenkins, Rager (WLAK) A
Jobes, Jim (WMFJ) RM1/C—N
Johnson, F. (WFLA) Cpl-»A
Jones, Jim (WLAK

) A
Kotzentine, A. F. (WKAT) Lt. Col.—A

Kelly, P. (WFLA) Pyt
KaII; Paul (WSPBL

le, Walter (W BO) PFC.—A
King, George (WSPB) Lt.—M
Kofoed, Jack (WIOD) Capt.—A
Larkin, J. L. (WCOA) Lt.—A
lowny, Byran (WQAM) Li—N
MacDowell, Edward (WKAT) MS
Marshall, Robert {WDBO, ) PFC.—M
Moasan, Harry (WQAM)
McDowell, Jim (WLAK
Meudnws, B. (WFLA)
MIIII’, Chorles (WLAK) A

Robert (wspng cpl —A

Neu George
NlchoIson, Frunk gNTMC) 'I'/Soc —A
Nulsen, Ralph {
. Osserie, Joaquin (WQAM) AC—A
Penke, Paul {WKAT)
Pierce, Edwin (WDlF) S/SgI—A
Potts, Hugh (WTAL) Pvt.—A
Pawsll, Royce (WIJHP)
Proctor, Robert (WDAE) CPO—N
Reed, Frank (WDBO) Lt Com.—N
Rider, F, (WFLA) Pvt.—A
Rogers, R. (WFLA) Gapt.—A
Scarboraugh, larry (WMBR) Pvi.—M
Scort, Miltan (WIOD) Lt.—.
Sherman, Fronk (WDBO)
Sprague, George {(WIOD) N
Strain, Jomes (WMBR) Lt. (ig)—CG
Strouse, Walter (WMFJ) OC—A
Tarver, Otls (WQAM) Sg'.—
Thomel, Peter (WCOA
Tison, J. B, {(WFLA
Tyler, Noah (WIOD) C

I—A

Walde, Wllllum (WJAX) 1t—N
Webb, LA) N

W.fls, Bob (WlAK)

Wills, Clinton (WDBQ) A
Wilson, Alfred (WIOD) A
Wilson, James (WDLP) Ens.—N
Wilson, &, W. (W5PB) N
Winfree, W. C. (WJAX) Lt.—A
Weod, Beyd (WDBO) A

GEORGIA

Abner, Merle (WSB) Pvi—A
Achor, D. J. (WBLJ)) S/Sgt.—A
Adams, R, A. (W B} lI.—A
Alessandrini, Enzo (WSB) N
Barber, Don (WGST) Sgt.—.
Bartlett, Marcus (WSl) Lt. (ig) —N
Belote, Willard (W,
Bofgus, John (wlAG) ART2/C—N

nd, Jimmy (WSB) Pvt.—A
Bonner, Crenshaw (WAGA) N
Brandon, N. W. (WSAV) Lt.—A
Bridges, Jimmie (WSB) AC—A
Brown, R. A. (WSB Copl.—A
Burns, Edward (WAYX
Carrier, Joseph (WSB) Sg'.—A
Cuul.y, William (WMJM)

eek, Vernon (WAGA) L1.—N
Clarko, Clifford (WSAV) Pvt.—A
Colvin, Wiliam (WPAX) Pvt.—A
Cooper, Manuel (WSB) Lt.—A
Corley, Bob (WGAA) Pvt.—A
Cox. Jack MGA) Lt.—A
Cudabac, Bill (WRDW) -M
Davie, Marshall (WSB Lt.—A
Davies, W. B. (WBLJ) Lt.—A
Deon, A. F. (WGGA) 1h—N
Discher, Edgar (WMAZ) Cpl.—A
Doster, Bill (WBML) A
Downing, Tom (WSB) Pvt.—A
Dreppard, Bob (WBML) A
Edwards, Charles (WGST) Sgi.—A
Edwards, Stanley (WSB) Pvi.—A
Elliot1, Perry (WDAK) Lt.—A
Evans, Williom (WGAU) A
Fine, Neal {WRDW) M
Fine, Jack (WAYX) t.—A
Fowler, James (WGPC) Cpl.—A
Fowler, Judge (WGPC) Pvt.—A
Frost, Don {WBML) A
Goode, Rithard (WRD } A
Grenley, Henry (WSAV) Lt—N
Hanson, Gena (WBML)
Harlam, George (WGAU) A
Horrell, Delamar (WSB) Ens.—N
Harris, Wllliam (WGAU) A
Hartley, J. A. (WGGA) Sgt.—A
Harwell, Erm. (WSB) Sgt—M
Huyoood Larry (WSB) Pvt.—A
Hayes, Fred (WRLC) N
Heaton, Tom (WMAX) Lt.—M
Hicks, Cop (WRGA) PFC.—A
Hogan, John (WBML) MS
Holmes, Ellis (WGST) MM2/C—N
Hudson, J. R, (WSB) Pvt—A
Hurst, Hellis (WRLC) A
Israel, Elmo (WSB) Lt.—A
Jenkins, Fred (WSB) AS—MS
Jennings, Erwin (WSB) Pvt.—A
_ohnson, Mark (WSAV) MS
Jopling, Jack (WGAC) Sgt—A
ordan, George (W
Klmblc, Austin (WBML) CG
King, W. O. (WTOC) 5/Sgt.—A
Knlght, Frunk (WTOC) Cpl—A
Knight, W, T. {WTOC) Lt.—N
Laye, Bebb (WMIM)
Legore, E (WAYX) RM1/C—N
Lorig, Marvin (WGPC) Pvt.—A
Lowe, Bill (WBML) N
Mnnloy, Hopkins (WGST) Lt.—N

Mansfield, Robert (WMGA) Pvt.—A
Maorston, Glcnn (W W) A
Martin, Bill (WALB) AC—N
McCandless, Bill (WBML) A
McClure, Chorles (WSB} AC—A
McCormack, Joe (WGAA) WO—N
Moore, Thomas (WTOC) A
Morgan, Cloud {(WMAZ) Ens.—N
Moseley, Heyward (WMGA) Li.—A
Myers, Lorin (WSB) Cpl.—A
O'Brien, Thomas (WTOC) cG
Poschall, Walter (WSB) Cpl.—A
Patton, George (WBML

Payne, Mather (WRGA) C 1.—A
Pearce, H. J. (WGGA) cP —A
Pearson, R. V.

Pidcock, John (WMGA) u —N
Pollock, Bob (WSB) Capt.—A
Prince, ‘Murrel (WGAC) I/Sqi —A
Practor, Fronk (WBML) N
Quortermen, Ed (WSAV) Cpl.—A
Ropley, Frank (WMJM)

Reid, Williom (WSAV) N
Ro'hmun, Larry (WALB) A
Rounsaville, R, W, (WGAA) Pyvt.—A
Selby, Price IWRGA) Sgr.—A
Sheridan, Val (WMAZ} A
Skelton, Roger (WSAV)

Skinner, E, E. l) A
Slappey, Sid (W

Spencer, Williom (WSB) Cpl.—A
Steadman, Bill (WGST) Sgr —A
Strauss, w:IIIom (WGAC

troud, T. Z. (WMAZ) SgI —A
Tayler, Hugh (WTOC) AC—A
Teasley, Jessie (WGPC) Li.—A
Themas, Sidnty (WSAV}) Sgt—A
Thompsen, J. (WSB) Pwi. —A
Thempsen, Rob-n (WAGAJ
Thorpe, A. H. (WSB) N

Tompkins, J. R, (WBLJ) Ens.—N
Vizenke, Donald (WRLC) N
Wages, Ezrel (WSB) N

Wall, D. H. (WTOC) Ens.—N
Walton, Themas (WPAX) Sgt.—A
Word, John (WTOC) A
WaikIns, Floyd (WALB) A
Weiss, George (WGAC) Sgt.—A
White, Carlton (WRGA) Capt.—A
Widener, John (WSB) Pvt.—A
Wiltioms, Rul h (WSB) Lth—M
witls, Rudol GP ) Pvi—A
Wofford, Bil i

WoeduII D L (WSB Pvi—A
Wright, Murion (WAYX) N
Wrye, Wilkiam (WSB) Em —N
Wyatt, John (WSAV) A

Ynclan, Adrian (WRLC) A

IDAHO

CoII Ellis (KFTH)

Dubbe, Glenn (KRLC) A

French, Grant (KFTI) N

Graff, George (KFTI)

Grose, Paul (KFXD) Lt.—A

Harbert, Richard (KFTE) N

Hillman, Bill (KIDO) Pvt.—A
ry, Thomas (KFTE) N

Lee, Clete (KIDO) Lt.—A

LeTourneau, Art (KIDO) Sgt.—A

Malons, George (KF'II)

Mann, Nermond (KRL

Mooras, Vern (KIDO) IIM'I/C—N

Olsen, Floyd (KFTE)

Perkins, Gene (KIDO) Pvi.—A

Salisbury, Bill (KFXD) A

Schwartz, Roy (KIDQ) Pvi.—A

Smith, Sam (KFXD) th—-—A

Thomas, Sack {KFTl) N

Toedtemesier, H. W, (KIDO) Lt—A

Walker, Glen (KFXD)

Wittenberger, Joe (KFXD) Sgt.—A

ILLINOES

Abbott, Edmund (WBBM)

Adams, Lelond (WMBD) Pvi.—A
Ahlgrim, Frank (BLUE) Capt.—A
Aldridge, Ralph (WSOY) Capt.—A
Allen, Spencer (WGN) Copt.—A
Alltop, Horvey (WIPF) Pvi.—A
Amermeon, Duvud (WIll.) PVI.—A
Anthony, Jos IT) 1L
Ashenfelter, R. I. (WCBS) 5/59! —A
Atcher, Rundall (WIND) Lt—A
Atcher, Robert (WIND) Pvt.—A
Bornett, Wells (WLS) AC—

Borr, Louis (WAAF) Lt.—N

Barr, Robert (WMROQO) Pvi.—A
Bartlett, Thompson (WBBM)
Batteau, Wayne (WDWS) A
Beelby, Fred (WAIT) Lt.—A

Berg, Harry (WJID) Lt—A
Bettenbender, John (WBBM)

Bill, Howard (WMBD) Cpl.—A
Blessin, Lewis (WIPF} Lt.—A
Bohm, Harold (WGN) N
Bombaugh, Thurber (BLUE) Lt.—N
Bosworth, Robert (WTMV) T/5gt.—A
Boyd, M. M. (NBC) Copt.—A

Brady, Edwin (WGN) Pyvt,—A
Brand, Jack (BLUE) N

Brondt, Lynn (BLUE) Lt.—A
Brcnnnmun, Ralph (WILL) Pvt.—A
Brickhouse, Jack (WGN) Pvt.—M
Bridges, Coe (WTMV) AC—A
Brimberry, Eleoner (WDZ) WAVES
Brinkley, Donold (WGN) Cpl.—A
Brooks, Vermon (WGN) Ens.—N
Bruner, Beb (W3OY) Lt.—A
Buchanan, William (WGN} Ens,—N
Budd, Milton (WMBD) Lt.—A
Burklund Glenn (W N
Burklund, Ted (WEDC) N
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Burnhom, Edwin (WBIM)
Byrne, Francis A. (WBBM)
Cafferty, Tom (WGN) Pvt.—A
Cohill, Jack (WBBM
CoIdwnII, John (WMBD) OC—A
Coley, Charles (WMBD) Lt.—A
Compbell, Gerald (WLS) Pvi.—A
Compbell, Russell (WHBF) Pvt.—A
Caorlson, John (WBBM)
Corper, Williom (WBBM)
Corter, Douglos (WAAF) Sot.—A
Cory, Horvey (WBBM)
Cosey, Thomas (BLUE) Lt.—A
Caulkml, R. Ordell (WBBM)
Center, Dals (WDAN) AC—N
Cheelamcm,Gordon (WDAN) Lt.—A
Clark, Alden (WMBI) Cpl.—A
Cline, RoberI {WGN) PvI.—A
ody, James (WILL) Pvi.—A
Coling, Arline P. (WBB.
Connolly, Brooks (WIND) CPO-N
Conway, Jomes (WBBM}
Cormier, Charles (WGN) AC—A
Cortonovis, Robert (WLDS) A
Crager, Llean (WBBM)
Crane, Dorothy (WIND) M
Cra rd, Eugene (WEBQ) Sgt.—A
Dohlen, Williom (WHBF) Pvt.—A
Daily, Gene (WBBM)
Danjalson, Don (WBBM)
Donkowski, Wayns (WGN) AC—A
Dempsey, Paul (WGN) Ens.—N
Dennis, Bruce (WGN) L
Denslow, William (WGN) Cupr —A
DeVore, Dean (WD N
Dietz, Bill (WEBQ)
Diller, Robert (WIND) Lt.—A
Dolch, Cutherin- (WHBF) Pvt.—A
Doll, Chet (W. N
Dovuy, Hewurd IWCIS) Pvi—A
Douglas, Dale (
Downen, Beb (W| )
Doyle, Jomes (WCSS) PFC.—A
Doyle, Robert {(WGN) Lt.—N
Drees, Jock (WIND) Ens.—N
Dudley, Jimmy {WCFL) L1.—A
Dunhom, John (WBBM)
Dysinger, Dale (WLDS) A
Dysinger, Robert {(WLDS) A
Eckert, John (WDAN) A
Ehresman, Russell (WMBD) ¥2/C—N
Etpers, Richard (WBB,
Elson, R. A. (WGN) I.I —N
Emlen, Julion (WIPF) Pvt.—A
Enroth, Dick GN) AC—A
Enselman, Ted (WLDS) Lt.—M
Evons, David (WAAF) PFC.—A
Fairleigh, Poyl (WGN) A
Falknor, Frank B, (WBBM}
Farrington, G. L. (WCBS} N
Favidner, William IWGN) A
Felix, James (WIND)
Filip, Eugens (WGN)
Fisher, Henry (WMBD) HA'I/C—N
Fitch, Helen (WBBM
Flrzpmrick Al {(WCFL) ng.—A
Flowsr, Preston (WIND) A
Flynn, Fahey (WBBM;
Folks, Fredric (WDWS) A
Fress, Walter (WDZ) N
Fumo, Peter (WILL) P
Gerken, Edward (WGN) Y?/C—
Gerson, Noel (WGN) Capt—A
Giles, Williom (WMBD) N
Goeble, Gearge (WL5) AC—A
Golden, Darl (WROK) AS—N
Gold-n, Jeroms (WGN) vi—M
od, Max (WIND) Pvi.—A
Gvnnsluugh W. I, (WMRO) Cpl.—A
Gregy, Horlan M. (WBB.
Groves, Harry (WAAF) Sgh-A
Guge, Kenneth (WILL) Pvi.—A
Guijan, George (WBBM}
Gunther I'I (WJJID) RM3/C—N
Haoke, F. G. (WJID) RM3/C—N
Holl, Wilson (WILL) Sgt.—A
Hamilton, Arthur (WJPF) Lt.—A
Homilton, Kenneth (WEBQW) S5/Sgt.—A
Hanna, George (WHBF) Li.—A
Harrison, €. F. (WHBF) Lt.—A
Hartman, Robert C. (W BM)
Horvey, Edward {WBB;
Helntz,” Jack (WCBS) u (Iq)—N
Heske, Edward (WIND) N
Hess, “John (WGN) Lt.—A
Heidrich, Milten (WGN) Pvi—A
Hibbard, Robert {WGN) Li.—A
Hill, Robert (WDAN) Sgt.—A
Hirsch, lro J. (WBBM)
Hockin, Arthyr (BLUE} Lt.—N
Hodopp, William (WGN) Lt.—A
Helden, Gorden (WDZ) T/Sgt.—M
Holt, Conrad (WJPF) Cpl.—A
Hon, Lee N. (WBBM)
Hood, Clark (WIND) Li.—A
Howard, Morc (WDWS) A
lrwin, Lee (WDWS) A
Jackson, Earl (WGN) Pvt—A
Jackson, Riley (WIND) Pvi.—A
Jocobsen, Martin (WCFL) Lt—A
Jaufer, Jerome (WGN) Pvi.—A
Jefferson, John (WGN) Ens.-N
Johnson, Arthur (WLS) Lt.—N
Johnston, Edward (WDAN} Lt.—A
Johnstone, Walter (WBBM)
Jotesch, William (BLUE) A
Joyner, Gordon (WMBD) Cpl—A
Kolbfleisch, Paul (WBBM)
Kaplow, Nate (WAAF) Sgt.—A
Kosper, Fred (BLUE) Pvt.—A
Keefe, Jorry (WHBF) A
Keur, Cornelius (WMBE) Sp3/C—N
Knight, tloyd (WGN) Cpl.—A
Knight, William (WTMYV) Y3/C—N
Koelker, A. J. (BLUE) Lt. {ig)—N
Korf, Milton B. (WBBM)

Kramer, Stanton (WGN) Pvt.—A (CDD}
Kromp, Larry (WCBS) Capt.—A
Kurilla, Jehn (WCFLg CPO—N
Lomber!, Ken (WLD!
Larson, Carl H. (WB M)
Lehnert, Fronk H. (WBBM)
Leiber, Joe (WTMV) A (CDD)
Leslie, Frozier (WGN) Lt.—A
Lindsay, Merrill (WSOY) L1, (ig)—N
Lochri gc, William (WBEBM)
Luiz, Chorles (WGN) Lt.—A
Maki, George (WIND) Lt.—A
Mann, Glenn (WILL) Pvt.—A
Marhoﬁ H. {W1JD) Cpl.—A
Marks, Shorman (WBBM)
Martin, Ed (WMBI) M
Mortin, John (WGN) Pvi.