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What is good Radio?

® The primary purpose of any sponsored
radio show is to sell goods profitably.

It is true that the show should be good
entertainment, in good taste, and in the
public interest. But if it be all these things,

and fail to sell goods profitably, it isn’t
good radio.

The following network radio shows, pro-
duced by Young & Rubicam, sell goods
profitably for the clients who sponsor them:

DAY NETWORK TIME PROGRAM SPONSOR
Sunday CBS 6:00-6:30 p.m. ““The Adventures of Qzzie International Silver Company
and Harriet”
Sunday CBS 6:30-7:00 p.m. “The Baby Snooks Show"’ General Foods Corporation
starring Fanny Brice (Sanka Coffee)
Sunday CBS 10:30-11:00 p.m. “We, the People” Gulf Oil Corporation
Monday Mutual 8:30-9:00 p.m. “The Adventures of Petri Wines
Sherlock Holmes"”
Monday CBS 8:30-8:55 p.m. “The Joan Davis Show"’ Lever Brothers Company
(Swan Soap)
Tuesday CBS 9:00-9:30 p.m. “Inner Sanctum” Thomas J. Lipton, Inc.
(Tea and Soup)
Wednesday NBC 9:00-9:30 p.m. “The Eddie Cantor Show"’ Bristol-Myers Company
(Trushay and Ipana) *
Wednesday CBS 10:00-10:30 p.m. “Great Moments in Music” Celanese Corporation of America
Thursday NBC 8:30-9:00 p.m. “Dinah Shore’s Open General Foods Corporation
House” (Birds-Eye Frosted Foods)
Friday CBS 7:30-8:00 p.m. “The Ginny Simms Show" The Borden Company
(Institutional)
Friday CBS 8:00-8:30 p.m. “The Aldrich Family” General Foods Corporation
(Grape-Nuts & Grape-NutsFlakes)
Friday NBC 8:30-9:00 p.m. “Duffy’s Tavern” Bristol-Myers Company
(Minit-Rub & Vitalis)
Friday NBC 10:00-10:30 p.m. “Mollé Mystery Theatre” The Molle Company
(Mollé Brushless Shaving Cream)
Monday- CBS 11:30-11:45 a.m. | ‘“‘A Woman's Life” Lever Brothers Company
Friday (Swan Soap)
Monday- CBS 2:00-2:15 p.m. “The Second Mrs. Burton” | General Foods Corporation
Friday ) (LaFrance & Satina)
Ni’-?qgay. CBS 4:00-4:25 p.m. “The G-E House Party” General Electric Company
riday
Monday- ABC 4:45-5:00 p.m. “Hop Harrigan” General Foods Corporation
Friday (Grape-Nuts Flakes)
Monday- NBC 5:15-5:30 p.m. “Portia Faces Life” General Foods Corporation (Grape-
Friday Nutsand Grape-Nuts Wheat-Meal)
Monday- ABC 5:00-5:25 p.m. ‘“What’s Doing, Ladies?”’ Hunt Brothers
Friday Regional ‘
Monday ;\{V(_)Rl 8:00-8:30 p.m. “The Adventures of Buildog ‘ The Borden Company
egiong,

Drummond”

|

(Horton’s Ice Cream)
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"NEWSY" COMMERCIALS as delivered by reporter
George Hicks on United States Steel’'s new show,
"Theatre Guild" help sustain audience interest,
soothe dial twisters. Tune in next Sunday night at
10 (EST), the ABC network, for something special
in the way of dramatic programs.

o 3 BN ’
RED BARBER of Ebbetts Field fame shows a new side
of his radio personality in his role as emcee of
the Schaefer Revue. Red keeps folks up to date on
New York Town, has a new guest star for every show.
On WEAF for Schaefer beer every Monday, Wednesday,
and Friday evening at 7:30 (EST).

BROADCASTING o Telecasting

BATTEN, BARTON, DURSTINE & OSBORN, Inc.

Advertising
* BUFFALO = CHICAGO = CLEVELAND * PITTSBURGH
* BOLLYWOOD * LOS ANGELES ¢ DETROIT

NEW YORK * BOSTON
MINKREAPOLIS + §AN FRANCISCO

THE NEW WOODY HERMAN show is a radio treat you'll
hear talked about. It's a quick-moving, musical
half-hour featuring Frances Wayne. Off to a good
start, Woody has named his most recent song "Wild
Root" (for the sponsor of the same name). On

ABC stations, 8 p.m. (EST), Saturdays.

00drich

ST IN RUBBER

e
br s ==
or

"DETECT AND COLLECT," radio’s funniest quiz show,
has a new sporisor. It’s the B.F. Goodrich Company,
which airs the show every Thursday at 9:30 p.m.
(EST), the ABC network. Fred Uttal is emcee.
Prizes are zanier than ever. ranging from 50 feet
of sidewalk to a 250-1b, stuffed ostrich.

1946 Yearbook Number o Page 3
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Lixe the TAILOR fitting a suit, WLS program builders plan
their programs to fit the needs of Midwest listeners. They \
know the WLS listening family and their requirements. In \
educational, spiritual and enterrainment features, WLS P Py
serves the interests of a friendly, growing audience. 'allored 'o f.' )
"School Time"” brings progressive education to one million
youngsters in 30,000 classrooms . .. Dr. John Holland, /
WLS staff pastor, gives daily inspiration to listening millions.
There are the farm featres: Art Page’s Dinnerbell
Time, radio’s oldest farm service program; a quarter hour /
of farm news at 6 a.m. and again at 11:45; frequent daily //
market reports; and an evening quarter hour of rural
service with different subjects from day to day: farming in
other lands, questions and answers, livestock, new farm
equipment, and similar information.
This combination of service,
inspiration and entertainment is _~——
planped to fill a need, to fit the pattern
of daily living in Midwest America.
I’s one of the reasons why
WLS Gets Results!

The
PRAIRIE
FARMER
STATION

BURRIDGE D. BUTLER
President

GLENN SNYDER
Manager

CHICAGO 7

50,000 wons, 890 KC, Americon Affiliote. Represented by JOHN BLAIR & COMPANY. Affiliated in Manogement with KOY, Phoenix, and the ARIZONA
NETWORK —KOY, Phoenix, % KTUC, Tucson % KSUN, 8i -Lowell-Dauglas

Page 4 & 1946 Yearbook Number BROADCASTING o Telecasting
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Procrams of The Arizona Network have won their tremen-

dous local acceptance because they are molded to

fit this rich, steady market . . . a market where 99%

of the state’s retail dollars are spent . . . rich because

Id d b Arizona’s net taxable income has increased
mo e y more than 92% in four years . . . steady as indicated
by a 73 million dollar increase in bank deposits the past

h ! k year. * Response from the friends of KOY, Phoenix;
' e mar e' KTUC, Tucson; and KSUN, Bisbee-Lowell-Douglas,
has shaped the service, inspiration and entertainment

that have gained listener-confidence. Like WLS,

The Arizona Network offers programming designed

to meet the needs of its listeners. That's why the people

of Arizona like us. That's why sponsors like us. And

that's why, just like WLS, The Arizona Network Gets Results!

%e%twmé

ALL STATIONS AFFILIATED wiTH CBS \

KTUC

TUCSON

Lee Little. Manager
1400 Kilocycles
250 Watts J

KILOCYCLES

§,

KSUN

Bisbee-Lowell

Carl Morris, Manager
1230 Kilocycles
L 250 Watts

Al Johnson, Manager

MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHVCAGO-—REPRESENTED BY JOHN BLAIR & C(OmPANY
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News Services Used by Stations____ Tt

Newspaper Ownership of U. 8.
Stations 52
Nicaragua Stations 564
Nielsen Co., A. 617
North Carolina FM 208
North Carolina Standard Stations_ 138
North Dakota Standard Stations _ 140
Northwest Network 800
Nova Scotia, Canada, Stations 197
Nunn Stations, The . _______ 302

(4]
Office of Education_______________ 288
Office of Radio Research____ - 569
Ofcial Count, U, 8. Stations 19
Ghio FM Stations..__... 208
Ohio Standard Station 142
Ohio State Awards___ 542
Cklahoma Network 300
Oklahoma Publishing Co, Stations 302
Oklahoma Standard Stations_______ 148
Ontario, Canada. Stations 198
Oregon Standard Stations. 148
Ownership, Group, U. 8. _ 302
Ownership, Newspaper Afiili
Stations oo meeee 52
P

Pacific Advertising Assn.._..____. 576
Panama Stations __-- 564
Paraguay Stations _ 564
Payroll, Radio’s S 307

Peabody, George Foster, Radio
AWArds oo emaee 542
Pennsylvania FM Stations.__. 208
Pennsylvania Standard Stations.__ 152
Pennsylvania Television Stations_._ 216
Periodicals, Radip ————--_-____ 570
Perry, John H., Stations.. - 302
Peru 566
Philco Radio and Television Corp. 447
Political Broadcast Rules (FCC)_._ 500

Popularity of Programs, 1846__
Population, Principal Markets
Power of U. S. Stationa____.__._._
Premium  Advertising Assn.

Ameriea 576
Presidential Br 1945 86
Presidents of NAB... 541
Prees Assn. Inc. (AP 578
Press News Limited (Cunn 579
Press Wireless InC.o-ceceoeocoeooo 433
Prince Edward Island, Canada, Sh-

tions __.______ e e

Frincipal Markets, Populatwn_
Produection Services. Program.
Products Advertised on Radio.

Program Popularity in 1945______
Program Producing Services______

(Continued on page 8)
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J. Wailter Thompson Company maintains 23 offices throughout the world. . . . In North America: New York, Chicago, Detroit, San Francisco,
Los Angeles, Hollywood, Seattle, Atlanta, Denver, Mexico City, Montreal, Toronto, Latin-American Division in New York. . ..
In Soutk America: Buenos Aires, Rio de Janeiro, Sao Paulo, Santiago. . . . fn: London, Johannesburg, Capetown, Bombay, Calcutta, Sydney, Melbourne
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{Contineed from page 6)

]"rlljﬂ.'mi ﬂpwllul.'uﬂ on ABC______
Fr d un CBC.
Frogras Sponsored on CBS....
Froprams Hponsored on MES__
Frograms Spongored on NBC Lo
Promotinn Managess, TI. &. atetions
Promotional Guids fer 048 __
Proprieiary Asen, of Amerien. . ___
Fibls: Relationa Committes, HAR
Fiubli: Reluthind Serviess ..
Fublisatlons in Radio Field__
I'ubldzstinnz on Radio Prior to 1936
Fuhlizity and Public Relations
Survices e
Fuerto Rico stations
PulmerIneg The - oo 7%

Q

Canada, Stations ___

Quekare
R

Radio—
Advertisers, National & Regional
Advertisers, Network
Assns. and Committees_. ———
Awards and Citations, 1945 -
Cormpondenu Galleries of Con-

Directnr: “Guild
Educational Groups __
Engineers, Consulting
Engineers, Institute of .
Equipment Manufacturers
Executives Club .. .. ___
Highlights & Headlines, 1945__ __
Net Time Sales, 1985-45_________
News C i NAB

News Services . oo eoem -
Participation in World War II..
Program Popularity
Re{erenee Books and Publications

Set Balk
Radio sutionu—
ABC Owned & Managed _______.

Awards and Citations, 1945
Canadian by Frequenclen and C

Letters _.
Call Letters,
CBS Owned _
Directory of U, 8.
Don Lee Owned & Mn ged
Employment Data
Equipment Manufacturets
Executives, U. 8.
Farm Program Directors.
FCC R

FM by C-ll Letters
FM Commercial _____ _—

FM and Televhion Map ___
Fr U. 8.
Group Ownership, U. 8. __
How to Apply for License.
International Shortwave ________
Latin American
Nationa] & Regional Radio Adver-
tisers

202

[ Salaries, Radio's Weekly

| Script Services

Xews Editors
Newspaper Ownership Affiiiations
Noncommercial Educational FM.
Number by Years o ...
Regional Network Affilintes
Representatives, Canadian
Representatives, U, 8. __
South American
Television
Television
abilities .
Television by "Call Letters
Television Experimental A
Transfers of Control, 1945 __
v. Frequencies __._.. -
Weekly Payroli .
Radio Technical Planning Bourd_
Radio Workshop, Central States
Teacher’s College __
Quaker Network ......
Radio Writers' Guild
Ratings, Presidential

Asignment  Availa-

" “Broadcasts

1945
Ratings of Principal Markets,
RCA

RCA Communications
Receiving Set Sales, U. S.
Receiving Sets, Mexico
Receiving Sets, South Ameris
by Countries
Recording Services
Reference Books and Publications,
Radio ]
Recerding Equipment,
Manufacturers of ...
Regional, National Radio
Advertisers
Regional Networks, U, S
Regulation, Publications on
Regulations Governing Broad-
casting. FCC
Representatives, Canadian Stations
Representatives (by Stations) ____
Representatives, U. S, Stations
Research Committee, NAB - _..__
Research and Marketing Groups __
Retail Set Sales
Reuters of London -
Rhode Island Standard Stations __
Richards-Fitzpatrick Stations
Il:ines. Adeline B., Stations
MA

Rocky Mountain Radio Council __._
Roosevelt, Franklin D., Broadcasts.__
Ross Federal Research Corp
Roper, Elmo .._...
Rules & Regulations {See FCC)

8

Sales Managers, U. S. Stations ...

| Sales Managers Executive Com-

mittee, NAB o ... _.
Sales, Radio Net Time, 1035-45 __
Sales Rank, Principal Markets ____
Sales of Stations, 1945 ______
Spskatchewan, Canada, Stations
School Broadcast Conference ____
Schools Offering Radio Instruction
Secrirps-Howard Group

| Senate Interstate Commerce
Committee
| Bervices Related to Business of
Broadcasting .
Services—Talent, 'l‘nnscrlmion,
rogram
Services, Television .
SESAC

Seta, Retail Sales In U. 8, . __
Shortwave Btations, U. 8.

and Canada _
Smugr Markets Station Committee,

q A

Howe Stati
Bociety of Jewish Composers, Pub-
lishers, and Song Writers
South American Stations
South Caroline Standard Stations __
South Central Quality Network -
South Dakota Standard Station
Southern California Broadcasters

Association
Southern California Sportscasters
Association
Southern Minnesota Network
Sponsora—
National, Regional
ABC, 1945
CBC,
CBS, . -
MBS, 1945 . = PERRCEE
NBC, 194§
Sporting Newl Aw-rdl
Sports Broadcasters Association
Spot Business, National, Regional
Statistical Services

1945 .
1945

Steinman Btations (J. Hale &
John F.) ____ _______________

Summary Index of FM Stories, 1845

Summary Index of Television
Stories, 1945

Sunshine Trio - ___..__

§urve:'l. Firms Conductmg --

Craney St .

| Talent Services
Technical Aspects, Publications on
Techniques and Careers, Publicn-

| tions  __ ——
Te]evlsion-—-

Inc o
Assignments Avnll‘ble to Cities._
Broadcasters Assn
Channels
Equipment Rules (FCC)
Experimentai Stations _
FCC Rules & Regulstions
FCC Rules Governing Operation __
How to Apply for Station
Index of 1945 Stories __
Map of Stations
Technical Operation Rules (FCC)
Publications on ________________
Productions .....
Producers Association _.
Services
Standards of Good Enrmeering

Practice (FCC)
Stations, U. 8.
Stations, by Call Letters _ o

Tennessee FM Stations _____......

Tennessee Standard Stations ... 2
Tennessee Valley Network
Territories & Possessions, Stations
Texas Quality Network
Texas Standard Stations .oce. ...
Texas State Network mma—
Time Sales—

Average by Station Groups

Income, Major Networks i
Net, 1944-45
Pf!tworlu Gross ___

Tips for 1946 Promotion ______.
Total Number of Stations, U, S.__
Town Hall Inc. =
Trade and Advertiling Assn. oL
Traffic Audit Bureau .
Transcription Equipment Mancfac-
turers
Transcription Services .
Transfers of Control, 1946
Transradio Press Service ..
Tri-City Stations
Tropical Radio Telegraph Co., ...
‘fruman, Harry 8., Broadcasts _

U

Unions Dealing in Radio ......__
United Office & Professional Work-
ers of Ameriea ____________
United Press Assns.
Universities Offering Radio Courses
Uruguay Stations
Utah FM Stations s
Utah Standard Stations

\4

Venezuela Stations
Vermont Standard Stations -

Veteran Wireless Operators Assn
Virginia Standard Statfons

w

Wages, Radio's Weekly
War, Radio’s Participation
Washington Radio Correspondents __
Washington Standard Statfons _...
West Virginia Network _ __
West Virginia Standard Sta
Western Union Teleg. Co.
Westinghouse Radio Stations -
Wilder, Harry C., Stations_
Wisconsin FM Stations
Wisconsin Network ________._
Wisconsin Standard Stations

Wisconsin Television Stations
Wolverine Network
Womens Nationa! Radio Committee
World War 11, Radio’s Part in ____
Wyoming Standard Stations

Y

Yankee Network

Z-Bar Network
Zenith Radio Corp. ______ _______

802-
447

The Combination that Clicks in St Louis

KSD—NBC-—AP

For further details

SEE PAGE 121

KSD is owned and operated by the ST. LOUIS POST-DISPATCH

National Advertising Representative: FREE & PETERS, INC.
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GREAT NAMES IN RADIO

aired by N.W. Ayer

THE TELEPHONE HOUR

DONALD VOORHEES

and his Orchestra

JIMMY DURANTE

\ with some of America’s
\“ 3
GARRY MOORE

finest stars of

the world of music

THE REXALL DRUG RADIO SHOW

HIRES SUNDAY EVENING PARTY

FELIX KNIGHT

{' THE ELECTRIC HOUR
\ NELSON EDDY

presents many famous

guest stars

LOUISE CARLYLE

PHIL DAVIS

and his Orchestra

'

ROBERT ARMBRUSTER'S \
Orchestra

PHILADELPHIA L NEW YORK % CHICAGO ¢« DETROIT
SAN FRANCISCO ¢ HOLLYWOOD + BOSTON ¢« HONOLULU * LONDON

N.W. AYER & SON, Inc. W

BROADCASTING o Telecasting 1946 Yearbook Number ® Page 9
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AM TRANSMITTERS A complete line AUDIO FACKITIES — For all studio i COMPOMENTS — Many miscellaneous AMPLIFIERS — For pre-mixing, line,

from 250 watts s 50 KW for oll AM pp g standard ¢on- elemanti such as plugs, jacks, con. program and monitering. A complete
broadcasting nesds. sole, te, and special * N dansari, thermistors, relays and vacy- line to fulfill every requirement.
designed stvdio and master control wm tubes to help you “roll your owa,”
equipment,

MICROPHONES—that will continue to
set the stondard for better broad.
costing.

ANTENNA EQUIPMENT — induding
(9 1. (11 .nd 1,

(" L

;qulpn-oni.

For deliveries, check your nearest
Graybar house. Many items are
carried in stock.

www americanradiohistorv com
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FM TRANSMITTERS — A complete line
of FM transmitters to meet the most
exacting standards.
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HE VANKEE

23 STATIONS

WNAC Boston (Holyoke
WEAN Providence NV N Springheld
[Bridgeport WNLC New London
u wicc New Haven WEIM Fitchburg
| WAAB Worcester | Leominster
Xh l WCSH Portland WLNH Laconia
Lowell WRDQ Auvugusta
( /7/ 6 E ' WLLHI [qwrence weoy/Lewiston
Tx v WSAR Fall River Auvburn
0 ] W LBZ Bangor WHAI Greenfield
Pl  WHTD Harlford W SY B Rutland
t] WATR Waterbury WHEB Portsmouth
(Conn.) WDEV Waterbury
8 WFEA Moanchester (Vi)
W BRK Pittsfield WYWSR St. Albans

Plus FM Stations
WMTW Mt. Washington WGTR Mt. Paxton

www americanradiohistorv com
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THE HOME TEAM

.'

»

——_

From its earliest beginnings, the prestige
of New England was founded on its institu-
tions: the church, the town meeting, the
schools. Later, when industrial growth brought
New England to the fore, new institutions
were evolved to further and protect its
economy.

Today, YANKEE prides itself in being a
member of this famous roster of institutions
and, like them, is built on public confidence
and accepted as a service typically New
England.

New England is one of the nation's most
concentrated markets. At the same time, it is
the sum total of separate communities. Each
of these communities is completely covered
by one of YANKEE'S 23 hometown stations,
reaching an established receptive audience
and cooperative dealers.

In 1946 we pledge even greater ac-
ceptance built on the solid foundation
of more than twenty years' success.

-?,-u" "%

/Sl g’

B " \
K]

[HE YAN

STON 15, MASSACHUSETTS

CEE NETWORK, INC

Represemed Nationall

0., \NC.

Member of the Mutua . S .

" BROOKLUNE AVENUE, B8O

wwWwW americanradiohistorv com
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Showmanship
in
Advertising

Among the many important accounts of Buchanan & Company, Ine.,
the following are listed for their important place in, and their

relationship to, these major mediums of entertainment.

RADIO MOTION PICTURES

The Eskimo Pie Corporation G.C.F. (General Cinema Finance)

e e e International Pictures, Inc.

Paramount Pictures Inec.
PRC Pictures, Inc.

United Artists Corporation

The Texas Company
The Welch Grape Juice Company

TELEVISION
Allen B. Du Mont Laboratories, Inec.

*
BUCHANAN & COMPANY, Inc.
Advertising

1301 BROADWAY, NEW YORK 18, N. V.

CHICAGO +« SAN FRANCISCO + LOS ANCELES « BEVERLY ILILLS

Page 14 o 1946 Yearbook Number BROADCASTING e Telecasting
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STATIONS

. 4 WBIR
HKNOXVILLE

dohn P. Hart, Mgr. Miller A. Welch, Mgr.
American Affiliate American Affiliate
Knoxville, Tenn. Lexington, Ky.

“KFDA =csuvs *WCMI

Howard P. Roberson, Mgr. Joseph B. Matthews, Mgr.
American Affiliate CBS Afiliate
Amarillo, Texas Ashland, Ky, -
¥ Huntington, W. Va.

THE NUNN STATIONS

Owned and Operated by GILMORE N. NUNN and J. LINDSAY NUNN
s r : Fr s e -

BROADCASTING o Telecasting 1946 Yearbook Number o Page 15
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RIVERSIDE - SAN BERNARDINO i

KPRO Riverside & San Bernardino, (al.
1000 WATTS, FULL TIME.
. il
q)OPULATION Primary Area, 1940 census, 584,321 within 0.5 MV
~ contour—1946 estimate 649,826. Area embraces Riverside and San

Bernardino Counties, together with the Easterly part of Los Angeles
and Orange Counties, lying within KPRO's 0.5 MV area.

Other thon KPRO there Is only one advertising medium that covers the
Valley of Paradisé completely, viz., a 50 kilowatt outside station 60 mlles
away. Los Angeles is 60 miles from Riverside and San Bernardino, about
the same distance os Milwaukee is from Chicago, or Baltimore |s from
Washington, D, C. Few odvertisers try to cover Washington from Balti-
more—likewise it is not profitoble to try to cover this great agriculturol
region of Southern California from Los Angeles. The Volley of Porodlse,
heart of agriculturcl Southern Colifornia, is completely surrounded by high
mountoins—thus outside stations fode here the same os this stotion fodes
in Los Angeles.

$O, FOR COMPLETE COVERAGE OF OUR LARGE AGRICULTURAL
VALLEY, INCLUDE KPRO IN YOUR NEXT ADVERTISING BUDGET

BUY KPRO in combination with KROP, Brawley, Cal.

For availabilities and market information consult KPRO's exclusive West Coast Representative. San Francisco, Calif., Duncan
A. Scott Company, 627 Mills Bldg., Sutter 1393. Los Angeles, Calif., Duncan A. Scott Company, 408 Pershing Square Bldg.,
Michigan 0921. Agencies in other areas. Please write or wire KPRO direct.

KPRO - Riverside, Calif., Tel. 6290 1= San Bernardino, 480 5th Street, Tel. 5157

Page 16 o 1946 Yearbook Number BROADCASTING o Telecasting
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everybody knows

means good broadcasting

columbia affiliate
greensboro, n. c.
represented by hollingbery

BROADCASTING ¢ Telecasting 1946 Yearbook Number o Page 17
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' N AN
SONOVOX puts entertainment -
Sand dramatic interest into both

network and local COMMERCIALS// _

Everybody knows the terrific job that Sonovox— al advertisers — at prices within easy reach?,
: a . g =
“Talking and Singing Sound™-—has done for many @ Hooperatings prove that Sonovox increases

big network and national-spot advertisers (the Life- Sponsor Identification an average of 44%. No\

buoy foghorn, the Bromo-Seltzer talking train, the money you can spend for your clients will pay \
Lone Ranger hoof-heats, ete.). But do you know that higger dividends to them, to your agency, or to the
dozens of arresting, effective Sonovox business-build- cause of radio advertising itself, than the doHars
ersare now available for blue-ribbon local and section- you recommend for Talking and Singing Seund.

| X
WRIGHT-SONOVOX. I;C%q S

" “Talking anq Singing Sounq»
EE & PETERS, INC,, Exclusive Nat

CHICAGO: 180 N. Mo
- " Michi
Franklin 6373 'gan NvaoRKq“

tonal Representatiyes

Madisoy
Plaza 5.4 130

yvicood ATLANTA:

51 322 Palmer Bldg,

Main sggy

www americanradiohistorv com
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Analysis of Broadcast Advertising In 1945

BROADCAST advertising in 1943
continued to reflect the unprece-
dentedly high level of national in-
come and employment which was
maintained throughout the country
in spite of cut-backs and reconver-
sion. Total net time gales amounted
to an estimated $310,450,000, the
highest figure yet to be attained
by the medium. The relative gain
in net time sales during 1945,
however, was less than during the
preceding year. Revenues from the
sale of time increased 7.3% over
the 1944 level as compared to a
26.8% gain in the 1943-1944 period
and a 19.8% rise during the pe-
riod 1932-1943.

Net time sales represent gross
billings less frequency and pro-
motional discounts and therefore
comprise the gross receipts of the
medium from the sale of time. These
receipts are before the deduction
of agency commissions which are
considered an expense of sales.

Receipts from the sale of talent
and similar sources are difficult to
estimate on a sample basis. How-
ever, these might amount to $18,-
000,000 or thereabouts for 1945,
bringing the grand total of radio’s
gross revenues to approximately
$330,000,000. To this should be
added about $55,000,000 spent by
advertisers for talent and programs
on their own account. With this
sum included, 1945 expenditures for
radio advertising amounted to ap-
proximately $385,000,000.

Trends Within Medium

The 1945 percentage increase in
net time gales was materially less
for all portions of the medium than
in either of the two preceding years.
National network volume rose but
4.3% during the year as compared
to increases of 24% and 19% in
1644 and 1943 respectively. Net-
work estimates are on the basis of
gross receipts less certain duplica-
tions in network payments to sta-
tions as uSually reported on the
final FCC reports for a given year.

National and regional non-net-
work time sales (national spot
business) increased 10.5% in 1946.
This is the smallest relative in-

TABLE 1
Radio Net Time Sales: 1944-1945

% 1945 o,
Class of business 19447 Total (Estimated)  Total
Nationa! network $124,680,747 43.1 $180, 000, 000 £2.1
Regional network. . 8,150,650 2.2 €,760,000 2.2
National & regh . 78,312,899 25.4 81,000,000 26.0
Local.coveessiaie ieabarariiisiianane 84,960,347 29.8 92,700,000 29.7
Total pet time saled ....ovvvveenviinns $289,104,643 100.0 $310,460,000 100.0

| Source 1944 data: FCC reports.

A3

crease since 1942 when advertising
of this type rose 8.1%. National
spot volume gained approximately
26% in 1944 as compared to the
preceding year and rose 16.4% in
1943.

Local broadcast advertising vol-
ume gained 9.0% in 1945. This wasg
the smallest increase in several
years, the 1944 increase in local
volume having been 29% and the
1943 gain 189%%. However, local
business has managed to retain
much of the momentum which it
built up during the major portion
of the war period.

Radio net time sales for 1935 to
1945, inclusive, are presented in
Table II.

Business by Class of Station

Limitations of data make it diffi-
cult to present more than rough
estimates of changes in volume of
net time sales among various class-
es of stations. In the national end
regional non-network field, reve-
nues of 50 kw clear channel sta-
tions seem to have increased in the
neighborhood of 5% to 7%. Re-
gional unlimited stations’ national
spot volume probably rose about
10% during the year while local
unlimited stations seem to have ex-
perienced a growth of approxi-
mately 20%. National and regional
non-network volume of 6-25 kw un-
limited clear channel stations and
part-time regional stations appear
to have increased as much as 20%

TABLE 11
Radio Net Time Sales: 1935-1945

NI —_— DationaiNe

network network non-network Local Total
$39 ,737,867; $13,805,200 $26,074,476 $79,617,543
'56,192,396 ‘23,117,186 35,745,394 117,908,978
56612925 28'109/185 82,657,849 117,879,459
62 621,689 30,080,568  37.815.774 129,968,026
71,919,428 37,140,444 44,756,792 155,686,247
79,621,534 45,681,959 51,697,651 179,758,217
Q000 .. 84,883,571 51,059,159 53,898,916 191,973 434
1943. .. ....... 100,051,718 59,352,170 64,104,309 228,102,164
Y loag000a000g0 124,680,747 73,812,899 84,960,347 289,104,643
1945 (Estimated) 180,000,000 81,000,000 92,700,000 810,450,000

Source: 1935 Census of Business; 1937-1943, FCC Reports.

¥ National and reﬁional networks combined.
2 No data available.

EDITOR’S NOTE: Net time sales estimates have been based primarily
on information for representative stations, together with data secured
for certain networks. Statistical methods employed have been those de-
veloped and applied by BROADCASTING with marked accuracy for more

than 10 years.
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to 25%. Trends in the placement of
national spot volume continue to
reflect the approaching saturation
of major stations, the rise in in-
come in farm areas and the new
economic importance attained by
some smaller communities during
the war.

With the exception of the 50
kw unlimited group, where local
broadcast advertising revenues
seem to have risen about 149,
gains in this class of business have
been fairly even throughout all
classes of stations and have fol-
lowed closely the national average
of 9.0%.

Comparison with Other Media

General economic conditions con-
tinued to be so abnormal in 1945
that comparison between media
were of little significance. Paper

Official Count of U. S.
Broadcasting Stations

(From records of FCC)
Jan.1,1922................ 30
March1,1923.............. 556
Oct. 1,1924................ 530
June 30,1925.............. 571
June 30,1926, . ... ... ... ... 528
*Feb.23,1927. ... ..... ... 733
July1,1928. ... . ... ... 677
Nov.9,1929............... 618
July1,1930. ............... 612
July1,1931................ 612
Jan. 1, 1932. e 608
Jan.1,1933. .. 610
**Jan. 1, 1934. .. 591
Jan.1,1935............ 605
Jan. 1,1986................ 632
Jan.1,1987................ 685
Jan.1,1938................ 721
Jan.1,1939................ 764
Jan.1,1940. ............... 814
Jan.1,1941.. ... ... .. ..... 882
Jan.1,1942, .. ... ... ..... 923
Jan.1, 1943 . ............... 917
Jan.1,1944. . ... ... ...... 912
Jan.1,1945. ... ........... 943
Jan.1,1946. . .............. 1,004

* Federal Radio Commission look

over regulation from Dept. of Com-
merce.

** Federal Communications Commis-
sion replaced Federal Radio Commis-
sion July 11, 1934,

1799 slalions affilialed with 5 ma~
Jor melworks ag follows: ABC—195;
ABS—22; CBS—147; MBS—280;
NBC—156. (Source: Networks)
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RETAIL RADIO SALES IN THE UNITED STATES, 1922-1945

(Complled for the 1946 BROADCASTING YEARBOOK by O. H. Caldwell, Editer of ‘‘Radic & Television Retalling™)

Total Sets Sold
Value

Number
100 000
560

1,500 000

g

Bi5EIIANEREEE

guss
8832:32833858238s

8828

ga38s
g

e
60 = © 03 00 50 O - 6900 OO ik KO il = 1

; Incliudes home-built sets.

1§l
3 Based on Survey of Consumer Requirements, made ai
1548 (Br Dec. 20, 1943).
Base
3 Base

for seta include value of tubes in receivers. Toull indude exports.

Total Tubes Sold Auto Sets Sold Tnbel. Batteries, ng
Number Value Number Value Value
1,000,000 $6,000,000 . $60,000.000
4, (i, 000 12,000,000 o 136.000,000

12,000,000 36,000,000 . 358,000,000
20,000,000 48,000,000 .. i 430,000,000
80,000,000 58,000, 0 506,000,000
41,200,000 67,800,000 . . e ,600,
50,200,000 110,250,000 . 690,550,000
69,000,000 172, 500,000 5 g 842,548,000
52,000,000 9,600,000 $3.000,000 496,432,000
68,000,000 69,560,000 5,940,000 , 000,
44,300,000 48,730,000 7,160,000 200,000,000
59,000,000 49,000,000 28,598,000 300,000, 000
58,000,000 36, 600, 01 28,000,000 350.000.000
71.000,000 50,000,000 54,562,500 370.000.000
98,000, 000 69,000,000 69,188.000 500,000,000
91,000,000 85,000,000 87,500,000 537,000,000
75,000,000 93.000. 32,000,000 380,000, 000
91,000,000 114,000,000 48,000,000 375,000,000
116,000,000 115,000,000 60.000. 000 584.000,000
130,000,000 143,000,000 70,000,000 610,000,000
87,700,000 94,000, 00 12,250,000 000,
17,000,000 19,000,000 0 60,000,000
22,000,000 25,000,000 70,000,000
80,000,000 35.000.000 105, 000,000

Homes with Auto Sets

Radio Sets in Use Total Radio
Sets In Use

Number Number in U. 8.
260,000  ......... ! 400,000
1.000.000 noooonoaa 11,100,000
2,500,000 00000000 3,000,000
3,500,000 4.000,000
5,000. 5,700,000
6,500,000 600000000 7,000,000
7.500.000 8,500,000
000, 060 oo 10, 500,000
12,048,762 nnononnn 13,000,000
14,000,000 100,000 15,000,000
16,809,562 260.000 18,000,000
20,402,369 500,000 22,000,000
1,456,000 1,260,000 26,000,000
22,869,000 2,000,000 30,500,000
,600, 3,500.000 33,000,000
26,666,500 5,000,000 37,600,000
.000, 6,000,000 40, 800,000
28,700,000 6,500, 000 45, 800,000
29,200,000 7,500,000 51,000,000
29,700,000 8,500,000 56,000,000
,800, 8,750,000 59,340,000
432,600,000 8.000,000 57,000,000
$33.100,000 7,000,000 55,000,000
34.000,000 6,000,000 56,000,000

In normal years, replacement tubes huve run {rom 25% w 40% of total tube aales. All figures are at retail value.
t the request of the War Production Board Office of Civilian Req

i’ Estimate of 700,000 sets sold inciudes 350,000 new and 350,000 used sets.
on W B Survey of Consumer Requirements (Broadeasting, Dec. 20, 1943).
on NAB estimate which includes homes possessing a usable radio set in any condition either working or temporarily not working because of missing tube or other part.

of the Census, U. S. Dept. of Commerce, Dec.

shortages still plagued newspapers
and magazines. The pressure of de-
mand for advertising space and
time upon the more desirable units
of all media undoubtedly continued
to force an expansion of advertising
into units which normally would
be less sought after by agencies
and advertisers; and this served
further to distort the situation.

Newspaper advertising increased
2.2% according to Media Records
52-city report. Greatest gains in
newspaper volume were a rise of
20.3% in financial linage and a
10.1% increase in automotive lin-
age. Total display linage gained
1.8% and retail volume rose 2.3%.
General  (product) advertising
dropped off 2.0%.

Magazine advertising increased
in the neighborhood of 12% while
farm paper advertising rose more
than 8%. Publishers Information
Bureau’s magazine gross billings
totalled $308,711,446 as compared
to national network gross billings
of $190,747,628 and a total national
radio volume of about $304,000,000.

Radio Gross Billings

Estimated gross billings for
radio advertising time during 1945
were approximately $411,547,628.
Gross billings represent radio ad-
vertising volume at the one-time
card rate and therefore are of
limited value in comparing radio
advertising volume with other
media. Discount structures vary
greatly from medium to medium
and comparisons of gross billings
by no means accurately reflect
media positions or trends.

TABLE III

Estimated Gross Billings: 1945

Estimated
grosa billings

$100, 747, 6281
8,200,000

Clasa of Business

National network.......... .
onal network. ..., ......
National & regional
non-network . 108, 000, 000
Ceeaerseiieniieniasa.. 109,600,000

Total estimated gross billings $411,547, 628
1Publishers’ Information Bureau.
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Estimated gross billings for
broadcasting networks and stations
are get forth in Tables III and IV,

TABLE IV
Estimated Radio Groas Billings:
1927-1

(000'- omlued}
National

Year nelwork Others Total
1927....... $3,838 $987  $4,820
1928. 0. 10,227 3,878 14,100
1929,...,., 19,196 7,604 26,800
1980.. ... 27,694 12,806 40,500
1981....... 87,502 18,498 56,000
1932, . 39,107 22,798 61,900

31,516 25,484 ,000

42,659 80,228 72,887

49,315 88,209  B7,524

59,671 47,880 107,551

828 75,814 144,142

71,728 78,890 160,118

83,114 88,000 171,114
96,456 111,500 7,9

.. 106,900 130,700 287,600
118,200 136,600 254,83

151,791 4 807,191

190,677 201,200 391,877

..... 199,580 220,800 411,547

Network Advertising by Class of

Product

Network gross billings, according
to Publishers’ Information Bureau
reports, presented confusing ten-
dencies during 1945. Gross billings
remained comparatively unchanged,
losses and gains among various
product groups offsetting each
other. It should be remembered in
connection with national network
gross billings that cancellations of
commercial broadcasts due to the
death of President Roosevelt, V-E
Day and V-J Day undoubtedly de-
pressed overall figures.

Automotive and accessory adver-
tising over national networks de-
clined 8.8% as compared to 1944.
The decline in gross billings oc-
curred in both the passenger car
and the tire and accessory fields.
Building material sponsorship de-
creased 28.3% during the year
largely due to a decline of approx-
imately $1,600,000 in the advertis-
ing of construction materials.

Cigarette and tobacco advertising
over networks decreased 16.2% dur-
ing the year. Clothing advertising,
on the other hand, gained 37.9%

due almost entirely to a more than
$1,000,000 increase in the dry goods
category.

By far the most important in-
crease in national network volume
during 1945 was in the drug and
toilet goods field. Gress billings in
this category increased 11.8%, or
nearly $6,000,000 as compared to
1944, Increased cosmetic and toilet
goods advertising was responsible
for nearly all the increase. Dentri-
fice advertising declined slightly
and proprietary medicine volume
remained comparatively unchanged.

Soft drink and confectionery net-
work volume decreased 8.8% dur-
ing the year due almost entirely to
a decline in soft drink volume.
Financial and insurance advertis-
ing increased 43.1% as against the
preceding year. However, it con-
stituted but 1.5% of total network
volume.

Food advertising, representing
22.2% of network volume as com-
pared to 31.29 for cosmetics and
drugs, remained comparatively un-
changed from 1944 levels. Gross
billings in this field decreased 0.7%.

nearly three-fold as compared to
the preceding year while household
equipment and furnishings adver-
tising increased 76.0%—due to =
marked rise in the advertising of
power equipment, refrigerators and
kitchen equipment. Network adver-
tising of jewelry and silverware
rose 4.1%.

Gasoline and lubricating oil vol-
ume dropped 5.8% from 1944 levels
while farm machinery advertising
rose 14.5%. Paint advertising ex-
perienced one of the most import-
ant declines in the entire network
field, dropping off 58.2% from its
1944 level. Radio set advertising
decreased 10.7%; shoe advertising
39.3%; and sporting goods volume
(a minor factor in the field) 85.5%.

Network sponsorship by publish-
ers and stationery manufacturers
rose 356.8% during the year, gains
being divided comparatively evenly
between the two sub-classifications.

Travel advertising increased
652.59 as compared to 1944 while
the advertising of beers and wines
dropped off 14.7%. Volume of the
“miscellaneous” category decreased

Garden supplies volume rose 40.5% as compared to 1944. A sig-
TABLE V
National Network Gross Billings by Product Groups
1944-1945
Gross billings % Gross billings

Product group 1944 total 1945 lot{:l
l- Automobile & accessories. .. ... .. ... $9,554,665 5.0 $8,706,174 4.5
2. Building materials. ... ..... oo 3,115,404 1.7 2,238,670 1.8
8. Cigarn, cigarettes & whncco . 19,363,196  10.1 16,236, 654 8.5
4, Clothing & drygoods., ........... .. 1,342,202 0.7 1,849,662 0.9
§. Conlectionery & soft “drinks 10, 281 200 5.4 9,398,966 4.9
8. Druge & toilet goods. .............. 563,286,498  27.9 59,494,408  81.2
7. Finaneisl & {nsurauce.. ..., 2,109,901 1.1 1004, 765 1.5
8. Food & food be 42,667,410  22.4 42,299,048 22.2
9. Garden . 19,112 1 51,530 2.2

10. Househo) 2,391,824 -3 4,206,722 :
11, Jewelry & lllver'lrs, 50 1,380,692 0.8 1,435,808 0.7
12, Lubricants, fuel, etc. . 652,746 4.0 1206, 3.8
18. Machinery, farm aqulpment. ete..... 767,642 0.4 878,278 0.4
14, Paints & rdw‘re. D0CD0GOACEAEE 000 1,088,148 0.6 451,893 0.2
15. Radios phonomphl ete. 8,743,882 1.9 3,341,958 1.7
16. Shoes & leather goods. . 515,916 0.2 813,28 0.2
17, 'y sosps & h 12,260,429 6.4 18,698,974 7.8
18. 8portiu zoodl .............. 656, 0.3 94,9 3.7

19, sutiouery & T:lblllhm ........ 6,248,87¢ 2.7 6,940,042 o
20. Travel & haenceseainisiene 9,681 0.2 518, 0.8
21. Bmdtmu‘............ Boco0s . 2,599,168 1.4 2,802, 803 1.3
22, Miscellaneous, , , . . 10,347,496 5.6 6,185,654 3.2
Total vovveinnnninannnan, veeisaae. $190,877,076  100.0  $190,747,628  100.0
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STARS THAT SHINE
FOR OUR CLIENTS...

RED SKELTON for The Brown & Williamson
Tobacco Corporatian.

HILDEGARDE in The RALEIGH ROOM for The
Brown & Williamson Tobacco Corporation.

SIGMUND ROMBERG conducting AN EVENING
WITH ROMBERG for The Brown & Williamson
Tobacco Corporation.

ART LINKLETTER emcee of PEOPLE ARE
FUNNY for The Brown & Williamson Tobacco
Corporation.

HOME-TOWNERS stars of REVEILLE ROUND-
UP for The Grove Laboratories, Inc.

CARMEN CAVALLARO and MAX HILL on the
SHEAFFER PARADE for W. A, Sheaffer Pen
Company.

RUSSEL M. SEEDS C€O.
Palmolive Building
CHICAGO, ILLINOIS
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nificant portion of this decrease
was accounted for by the almost
complete elimination in 1945 of the

TABLE VI
Radio Net Time Sales: 1939 & 1945

$1,581,000 amusement billings ex-
perienced in 1944. The absence of
political advertising in 1945, how-
ever, was respongible for the major
portion of the decline.

FM and Television

With the passing of the war two
new portions of the radio structure
are poised to take their place among
advertising media. FM and tele-
vision. Some amount of commercial
time already has been sold both in
FM and television by a few sta-
tions. However, the dollar volume
has been inconsequential and has
‘Tepresented but a minute fraction
of the costs involved in establishing
these new services.

Radic Advertising During War

The year 1946 ushers in a new
period in broadeast advertising. The
war is over. Competition between
media will soon be resumed on a
reasonably normal basis. All media
fields probably will witness marked
efforts at expansion. The radio
medium will have its own problems
and opportunities in the develop-
ment of FM and television.

Because in a sense 1946 will be
a “threshold” year, a review of the
experience of the radio medium
during the war will be of particular
interest. Some comparisons can be
made for the full period 1939-1945.
In other instances limitations of
the sampling method restrict data
to 1939-1944 for which FCC data
are available. However, even here
trends have been sufficiently clear-
cut to be highly significant.

Broadecast advertising enjoyed its
greatest period of relative growth
—other than the early pioneering
yvears—during the war. Total net
time sales increased 139.7% from
1939 to 1946—from $129,968,026 to
$310,450,000. Compared to this rate
of increase, net time sales had risen
glightly more than 95% from 1935
to 1940, (See Table II).

National and regional non-net-
work advertising continued the
strong upward trend evident in this
portion of the medium since 1934.
The increase in national spot busi-
ness from 1939 to 1945 was 173.1%
—the largest relative gain register-
ed by any portion of the medium.
This rate of growth is slightly

1945 o
Class of business 1939 {Estimated) increase

National network. . $62,621,689 $130, 000,000 108.1
Regionalnetwork. .. ...... ..................  .iiieea.. 1 6,750,000 . ...
National & regional non-network 80,080, 563 81,000,000 178.1
Local 37,815,774 92,700,000 145.9

Total net timesales. ...................... $129,968,026 $310,450,000 139.7

' Data not available.

TABLE VII

Station Broadcast Revenues By Major Census Areas: 1939 & 1944

MaJor census area

New Englan

Middle Atlantle. -
South Atlantic
East North Central.
West North Central
East South Central.
West South Central
Mountain. . .....
Pacific. ........

TABLE VIII
Average Station Broadecast Revenues: 1939 & 1944

Class of Station
Clear channel:

50 kw unlimited. .................. Lol

50 kw part-time. .. .. .oc00uu..
5-26 kw unlimited

R

1939 1944 %
~—~—(000’s omitted)——  [ncrease

,,,,,,, $5,888 $13,129 122.9
18,977 34,822 80.

8,866 26,5650 199.5

20,881 39,763 0.4

10, 831 28,275 114.9

4,357 11,438 162.5

6,832 18,439 169.9

3,298 7,845 122.7

10,060 18,658 85.4

....... $88,991 $192,926 116.8
Net time sales—— %

1939 1944 increase

....... $819,8538  $1,281,217 56.2

489,559 802,017 82.2

288,881 449,611 87.8

125,479 872,019 196.0

182,228 321,196 76.5

94,088 168,576 4.0

56,229 93,567 87.1

45,280 66,845 48.1

higher than for the period 1935-
1940, when it was 169.1%.

Local broadeast advertising in-
creased 145.9% during the years in
which the American economy was
affected by the war—1939 to 1945.
Local volume lagged behind the
medium’s average during 1941 and
1942, but spurted ahead after that
to make some of the most important
gains it has experienced thus far.
Net time sales to local advertisers,
in contrast to the war period, in-
creased but 72.1% from 1935 to
1940.

The general rise in purchasing
power, increased retail use of radio,
paper restrictions, the marked rise
in farm income, and the growth of
war towns undoubtedly all helped
in the marked rise of national spot
and local volume.

National network advertising ex-
perienced the smallest relative gain
during the 1939-1945 period—
109.2%. The increase in network
net time sales from 1935 to 1940

was 84.8%,

For the past ten years national
network volume, while remaining
the largest single item in the me-
dium’s net time sales, has been
comprising a continually decreas-
ing proportion of the total. In 1935
national network business account-
ed for 49.9% of net time sales; in
1939 for 47.4%; and in 1945 for
42.1%. The slightly declining role
of network revenues bears out the
trend toward an ever broader distri-
bution of the radio advertising dol-
lar noted in earlier analyses. (See
the 1944 and 1942 BROADCASTING
YEARBOOKS.)

Further indication of the in-
creasing diffusion of the radio ad-
vertising dollar is to be found in
an examination of the growth of
station broadcast revenues in vari-
ous parts of the country (Table
VII), among classes of stations
(Table VIII) and by size of city
(Table IX).

It will be noted from Table VI
that the greatest increases in sta-
tion broadecast revenues during the
period 1939-1944 came in those
areas in which the wartime expan-
sion of economic activity and pop-
ulation were greatest: South At-
lantic States, 199.5%; East South
Central States, 162.5% ; West South
Central States, 169.9%. The single
exception was the Pacific Coast
area where, for a number of years,
radio advertising has been so high-
ly developed that a limit has exist-
ed on further relative growth in
dollar volume.

It is interesting to note that the
relative growth of station broad-
cast revenues in various major
areas of the country during the
war followed very closely the pat-
tern of development of the six
preceding years—1935-1941. This
was true except for a certain de-
gree of acceleration in the South
due to war industries and Army
camps.

A significant portion of the rise
in station broadcast revenues noted
in Table VII (116.8%) was due to
the rapid increase in the number of
stations in operation during the
early war years. Whereas on Jan-
uary 1, 1939, there were 764 sta-
tions, by January 1, 1945, the num-
ber had increased to 943 stations—
an increase of 179 stations or 23%.

This fact helps to explain why
the average revenues for various
classes of stations rose to a lesser
degree than did the revenues for all
stations (See Table VIII).

Examination of average revenues
for various classes of stations in-
dicate a further dispersion of the
radio advertising dollar through-
out the medium (See Table VIII).
The greatest relative increase in
station broadcast revenues came
in the lower powered and part-time
categories of the clear channel class.

Average station revenues of the
50 kw class experienced the small-
est percentage growth of any major
station group—>56.2% as compared
to 76.5% for regional and 67.1%
for local unlimited stations. In gen-
eral, there was a greater relative
growth in revenues on the part of
the smaller stations. Local stations
in particular have improved their
situation as compared to earlier
years. During the 1937-1940 period
average local unlimited station

TABLE IX

Average Station Broadcast Revenues by Size of City 1939 & 1944
{Reventied in 000's)

~——u3IZE OF CITY 1 ————

——1.000.000 & over— ——250.000-1,000.000—— ——100.000-250.000—— —50.000-100.000— —25.000-50,000— —10.000-25,000—  ——Under 10.000-—
Class of Station % in- T in- % in- “ In- % In- ¢, in- AT
1939 1944 crease 1939 1944  crease 1939 1944  cremse 1939 1944 crease 1939 1944 crease 1939 1944 cresse 1939 1944 crease
Clear channel:
60 kw unlimited.......$1,026 $1,784 73 $668 $1,043 56 $520 $784 50 $589 §342 (85) $411
50 kw part-time., 499 1,293 59 479 839 75 282 5§79 105 aq on a0an o oo 00 oo aee
5-25 kw unlimited 380 614 86 276 354 28 186 366 96 213 518 140 131 Qs 146 0000 N 167 cees
&Zsiwpln-ﬂme.. 66 574 769 900 138 176 600G 0o .o 50 24 0o G000 0o oo aaie
onals
nlimited............ 324 580 76 226 422 86 153 264 72 110 221 100 6 147 93 62 105 69 72 171 137
Limited & daytimez... 180 {217 21 151 181 19 69 5 9 37 [222 600 00 99 102 33 79 189 44 58 32
Loi:lmtlme ............ 116 74 62 kt] 49 43 { 36
Unl}m!ted ............ 99 169 70 il 183 a2 63 135 114 54 113 109 43 83 93 41 50 22 40 33 {20)
Part-time.....c...u00 48 73 62 61 0oaao 0ooD 33 ces e . a0 46 35 (24) 34 43 27 27T 20 (26)

1 Metropolitan distriet used in clmitying communities over 100,000

pulation.

.t Limited hours, daytime only, and part-time all ciassed as part-time for 1944; to this extent, the percentage increase will not be precise but will still be useful as a demonstrator of trenda since the
distortion due to classification is not considered serious.

) Indicates decrease.

Page 22 o 1946 Yearbook Number

BROADCASTING o Telecasting

wwwW americanradiohistorv com


www.americanradiohistory.com

revenues increased but 5.1% ‘as
compared to a 16.1% rise for re-
gional unlimited stations.

The small number of stations in
some of the minor categories set
forth in Table IX make it advis-
able to confine anlysis mainly to
the unlimited time classifications.
During the period 1939-1944 there
was a general tendency for broad-
cast revenues to rise to a greater
relative degree in the smaller com-
munities as far as regional and
local stations were concerned. This
tendency has been particularly pro-
nounced in the regional station
group. The same pattern is present,
at least roughly, until towns under
10,000 population are reached. The
decline in average revenues among
rural stations in towns of this size
may be due to one or both of two
reagons: (1) the stations may be
located in markets which could not
possibly support them or (2) it may
be impossible for a station to sur-
vive in a market of this size unless
it has the power and frequency
necessary to cover adequately the
adjoining rural areas.

Network Volume During War

National network gross billings
increased 129.6% during the period
1939-1945. Much more important
was the constantly widening prod-
uct sponsorship of network ad-
vertising (See table, page 28).
Building materials; clothing and
dry goods; household and house-
furnishings; stationery and pub-
lishers; jewelry and silverware;
and beer and wines advertising
over national networks increased
by leaps and bounds as compared
to the gross billings of product

groups such as cigarettes, food and
drugs, and cosmetics which had con-
stituted the backbone of networi
volume for many years.

In spite of this pronounced trend
toward wider sponsorship of net-
work advertising, the most signifi-
cant gains in dollar volume were
registered by the older, established
product groups. The largest single
increase in dollar volume—approx-
imately $17,800,000—came in the
food group. Confectionery and soft
drink volume and drug and toilet
goods advertising increased about
$7,000,000 each. Automotive adver-
tising increased nearly $5,500,000;
cigarette and tobacco volume, $4,-
500,000, and soap and kitchen sup-
ply billings, $4,000,000.

What Future Holds

There is no place for “crystal-
ball” gazing in a statistical analysis
of this type. However, it may be
well to list the forces which will be
at work in 1946, for they well may
set the stage for several years to
come.

Much will depend upon the labor
situation, the degree of production
which can really be gotten under
way, and the success of such con-
trols on inflation as the Govern-
ment may be able to continue or
impose. With the seeming solution
of many major labor difficulties,
national income in 1946 should
be able to maintain itself at some-
where near 1943 or 1944 levels and
employment should be generally
satisfactory—assuming that wage
increases do not bring significant
or serious price increases. This is
the optimistic possibility.

Sherman & l\larquette, Inc.

There also are some pessimistic
possibilities. Should wage increases
won by strikes or otherwise result
in important price increases, an in-
flationary spiral could easily be set
in force which could be even more
serious than our folly after World
War I and which could materially
upset all normal economic relation-
ships.

This inflationary cycle could be
made far worse if it were accom-
panied by two other developments:
{1) a continued or
shortage of goods for some months
{due to strikes or other causes)
which would increase the inflation-
ary pressure of accumulated in-
come and (2) an impairment of the
OPA price control machinery.

If these possibilities were to de-
velop, a considerable body of ex-
pert opinion expects a short, sharp
inflation—one or two years—fol-
lowed by a collapse which might be
reminiscent of 1920.

How this may affect radio adver-
tising volume is anyone’s guess.
Continued stoppage of industry be-
cause of labor difficulties would act
as a deterrent on advertising vol-
ume. Nevertheless it should not be
too serious a deterrent for radio in
particular, because so much of
broadcast advertising volume arises
from types of business that in the
main are only indirectly affected by
strikes—packaged food, drugs and
cosmetics, beverages, etc.

Inflation should constitute a tem-
porary stimulus to advertising, ra-
dio included. However, radio would
probably suffer almost equally with
other media in the ensuing debacle.

Even more important are the
forces which will be set in motion

increasing.

in 1946 as FM and television begin
to get under way.

FM will bring many new stations
—perhaps a thousand or so the first
two years and a much greater num-
ber over the decade. Logically, this
development should result in a
vastly improved broadeasting strue-
ture especially if FM is combined
with wide area coverage on clear
channels. More networks also should
result from such a development.

More stations and more networks
should result in more advertising
volume as a whole. However, since
there is a definite ceiling on the
radio audience, individual station
and network revenues should rise
by a much smaller percentage than
this industry total. Indeed, declines
in average station revenues could
occur if the physical facilities of
the medium expanded more rapidly
than did their economic support.
The answer to these questions can
only come from the future.

Television also will provide new
opportunities for radio advertising
and new competition for sound
broadcasting. It is useless to specu-
late upon the probabilities in this
field at so early a date.

One thing is certain. Operating
costs for the medium as a whole
will tend to rise much more rapidly
than revenues due to the financial
burden involved in developing and
establishing radio’s new services.
This is the normal price of prog-
ress. Bearing it will place increased
emphasis upon imaginative and ag-
gressive programming to secure
and hold station audiences; upon
skillful management; and upon
location of stations in markets
which can sustain these costs.

ADVERTISING

.

CHICAGO - NEW

YORK -

HOLLYWOOD
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IFIT'S A
FORT INDUSTRY STATION
YOU CAN BANK ON IT

WSPD WAGA WWYVA
5,000 Wotts and NBC 5,000 Watts and A-B-C 50,000 Watts and A-B-C
TOLEDO, OHIO ATLANTA, GA. WHEELING, WEST VA,
WMMN WLOK WHIZ
5,000 Watts and Columbia 250 Watts and NBC 250 Waits and NBC
FAIRMONT, WEST VA. LIMA, OHIO ZANESVILLE, OHIO
WGBS
10,000 Watts and A-B-C
MIAMI, FLA.
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1)

KGW serves the productive, progressive Northwest,
More than a million people in KGW's “'listening area’”’
look to Portland as their frade, cultural, and eco-
nomic center, As transportation, industrial, ship-
ping and commercial heart of the Pacific North-
west, Portland is the hub of a vast area
embracing all of Oregon, and Southern Wash-

ington, ldaho and parts of Montana.

Expertly and adequately interpreting,
analyzing, and reporting trends, em-
phasizing public service, taking the
lead in the best in radio in every
classification, KGW moves for-

ward with the Northwest as it

has for the past 24 years.

® Oregon is the largest timber-pro-

ducing state in the nation @® The Northwest con-

tains one-fourth of the total developed and potential hydro-

electric power of the United States ® Portlond ranks second in
volume of shipping tonnage handled on the coast, is center of the
meat-pacl:)ing industry of the Northwest, and is the nation’s second

lorgest wool-shipping city.

KGW... RADID'S MAINLINE
10 NORTHWEST MARKETS

ONE OF THE GREAT STATIONS oF THE NATION

KGW

PORTLAND, OREGON

B
N NZ REPRESENTED NATIONALLY

28 E
:E'CE BY EDWARD PETRY & CO., INC.
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National Networks’ Gross Monthly Time Sales, 1927-1945

Year and Month ABC Year and Month
1927 (Blue)* CBS MBSy NBC 1933
$270,949
252,195
316,158
273,209
257,981
241,930
228’666
195,143
264,725
3687111
491,711
599,232
$3,760,010
1934
92,786 F........ $651,0156
99,837 626,176
98,492 726,787
188,891 674,854
84,280 01,
.4 609,566
72,800 576,333
,6 596,200
119,336 660,740
158,36 1,101,411
200,032 64,864
214,536 892, 858
$1,447,308 ... $8,780,333
$274,324 $1,004,874
322,355 1,074,834
400, 872 1,240,102
407,695 1,173,922
400, 58 1,152,930
319,418 1,014,361
322,171 1,014,087
325,040 1,029,9.
395,290 1,234,196
508,758 1,488,284
635,355 1,413,961
679,176 1,433,931
$4,785,881 ..., $14,810,382 Total. ...........
1936
$644,885 $1,418,979 | January. .
92,943 1,347,847 February.
726,093 1,652,629 | March.
T05, 442 1,574,528 April
5 1,731,409 ay
592,248 1, ,224 | June
481,428 1,692,680 | July.....
392,673 1,612,284 | August....
535,760 1,648,581 September. .
833 1,972,414 | Oectober... .
175,394 1,890,532 November. . , ..
172,922 2,037,785 December............
$7,605,208 ... $20,088, 887 [ Total............
1937
$692,114 $2,026,860 | January..............
750,621 1,924,778 | February.
1,110,526 2,164,434 March. .,
1,076,103 2'195.880 | April. ..
' 065, 352 2,101, 525 By ..
1,057,280 1,981,166 | June..
877,866 2.027,975 | July. . .
774,518 1,892,427 | August. ...
947,188 1,961,326 September. .
1,099,717 2.318,091 | October. . ...
1,247,248 2,475,906 | November. . . ..
1,197,108 2,596,186 | December............
$11,895,089 ... $25,607,041 Total............
1938
$1,848,842 $2,635,447 | January..............
1,319,414 2,571,609 | February
1,436,050 2,864,783 | March.. .. .. ..
1,854,592 2,649,892 | April.. ...
1,826,994 2.305,448 ay.....
915,830 2.081,466 | June
591,183 1,825,438 | July.. ..
540,342 1,745,338 August. . ...
685,156 1,807,795 September. . .
972,858 2,063,273 October. . . .
1,105,895 1,953,953 November. . .
1,005,229 2,000,454 Decetnber.......... .
$12,601,85 .. ...... $26, 504,891 Total............
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ABC
(Biue)* CBS MBS§ NBC
$941,465 $1,869,885
884,977 1,742,784
1,016,102 , 997,463
776, 487 1,690,177
624,256 1,662,887
53,0566 1,512,139
445,414 1,370, 99
499, 1,407,843
547,208 1,565,606
1,125,798 2,130,048
1,277,458 2.188.3
1,372,716 2,824, 667
-------- $10, 068, 566 $21,452,792
........ $1,405,958 Foeernn, $2,391,667
17387828 : : 2,211,687
1,524,904 2,507,880
1,871,601 2'373.890
1,255,887 2,475,173
925, 21177.857
630, 1,864,
518,815 1,786,656
700,491 1,860,186
1,762,801 2,775,481
1,682,969 2,683,494
1,674,087 2,776,436
........ $14,825,845 $27,838,6168
$1,768,949 $2,895,037
1,654, 461 2758319
1,829,558 3,025,8
1,615,889 2/682 143
1,287,455 2,686,211
1,086,729 2380, 845
910,470 2,208,935
879,019 2,021,368
.9 2,163,317
1,930,512 $180,374 2,779,667
1, 9 173 411 2,855,100
1,885,977 176,301 2,893,793
........ $17,637,804 $629,086 $31,148,931
1,901,028 157,721 2,681,815
1,909,146 162,358 2,714,300
2172382 191,487 8)087.873
1,950,989 139,936 2,741,928
1,749,517 129,080 2,661,720
1,502, 7 104,612 2, ,466
1,292,776 109,562 2,429,988
1,232,588 2, 2, 5
1,838,632 168,925 2,886,637
. 7564 ,808 271,629 3,696,489
2,429,917 227,645 8,468,728
2z, 353 193,496 3,558, 590
........ $28,168,148 $1,979,146 $34,528,950
$2,378,620 $140,769 $3,541,999
2,264,317 154,844 8,295,782
2,5569.716 170,511 3,614,288
2,563,478 139,106 3,277,837
2,560.558 100,1 8,214,819
2.476.576 »024 1003,
1,988,412 64,662 2,707,450
1,955,280 , 364 2,784,977
2028585 91,608 '850.
2,505,485 147,714 3,839,739
2,664,473 157,661 3,881,346
2,786,618 147,168 3639 08
........ $28,722,118 $1,455,070 $38,651,286
$1,065,284 $2,879,945 $269,894 $2,728,232
906, 830 2,680,335 253,250 2,591,228
978,054 3,034,317 232,877 2,828,717
785,695 2'424.180 189,545 2544810
716,708 2'442 283 194,201 21697492
845,052 2,121,495 202,412 2,555,517
581,645 1,367,857 167,108 2377065
574,248 23,865 164,626 2,366,851
591,283 1,601,755 00,3 2387958
901,376 2/387.895 347,711 2872588
950,065 2,458,410 360,929 2,948,864
958,891 2,529,060 337,369 2,928,181
$9,635,131 $27,346,397 $2,920,324 $31, 827,548
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National Networks’ Gross Monthly Time Sales, 1927-1945

Year and Month ABC |  Year and Month ABC
1939 (Blue)* CBS MBS§ NBC | 1943 (Blue)* CBS MBS#
822, 789 $2,674,057 $315,078 $3,211,161
2,541,542 276,605 2,957,258 | January..... L. $1,797,274 $4,194, 882 $992,104
2,925,684 306,976 8,297,992 | February.. . .. o 1,747,058 3,790,165 826,086
2,864,026 262,626 2,879,571 | Mareh.. 5 2,024,085 4,457,068 941,
3,097,484 234,764 3,025,538 | April... 1,998,708 4,591,992 961,918
2,860,180 228,186 2,759,917 { ay 2,079,962 4, ,087 1,080,797
2,311,953 16, 583 2,713,798 | June 1,974,029 4,870,744 1,100,48
2,341,636 205,410 2,737,926  July.......... 8,936 4,901,974 1,088
2,568,182 210,589 2,750,688 | A t. . , 003,831 ,863, 1,205,240
8,366,654 428,221 3,446,134 | September 2,180,712 4,982,711 1,153,651
8,474,163 327,045 3,402,370 | October. . . 2,354,199 5,481,098 1,407,787
8,529,154 817,699 3,400,383 | November . .. 2,856,294 5,366,596 ,479,942
D ber............ 2,504,920 5,631,373 1,608, 402
$34,539,665 $3,329,782 $36,600,736 =
—— = Total....... ... $24,869,948 $57,951,744 $13,841,608
$908,815 $3,5765,946 $317,729 33,496,393
905,101 8,880,627 337,649 3,226,983
965,904 8,618,170 390,813 8,338,440
512,833 8,822,689 363,468 3,128,685 $2,895,700 $5,658,968 $1,760,817
817,632 8,5670,727 322,186 3,216,940 ,799, 5,356,893 1,605,839
722,695 3,144,213 299,478 2,919,405 | 3,080,398 5,801,569 1,807,031
688,536 3,071,398 235,182 3,141,902 161,738 5,650,663 1,675,609
665,924 2,875,657 227,865 3,072,338 ,327,599 5,848,018 1,525,276
747,774 8,109,863 283,463 132,005 3,172,048 5,204,782 1,521,703
iy 0 4,001,482 784,676 3,842,195 a000800 3,366,504 5,369,338 1,511,393
1,045,943 3,689,778 627,562 ,6538,135 ug: 05000 3,488,298 5,321,947 1,504,391
1,122,972 3,819,989 576,983 3,786,901 | September. 06000 3,629,402 5,386,014 1,647,329
| October... ...l 4,214,531 5,795,790 1,914,040
$10,707,678 $41,025,549 $4,767,054 $39,955,322 | November. . .. 4,082,116 5,577,364 1,825,
—_— - D ber. . .. 4,138,242 819,983 1,685,165
$1,224,362 $3,909,638 $505,260 05000000 1,3, $66,791,319 $19,683,650 = .....
1,154,832 3,502,657 442,170
1,231,238 3,928,9 513,780
987,061 3,891,422 480,220
961,117 3,825,466 503,
918,118 3.706, 989 534,518 36,884,576
854,628 3,498,594 512,745 5,396,2
794,838 3 414,820 53 1884,
798,308 3,527,262 529,015 5,270,361
o 1,171,956 3,898,979 839, 824 5,618,
November. 8 1,304,451 3,708,095 958,938 5,400,859
December . . .. 1,462,376 3,771,654 948,493 5,030,
5.005. 100
$44,684,378 $7,300,955 .. ...... 5,296,188
| 5,682,948
o 5,587,630
$3,930,385 $1,024,511.74 oo December. .. ... .. o 8,656,933 5,687,616
8,608,600 938,185.39 .
8,974,041 1,053,444.36 Total............ $40,045,968 $65, 724,861 $20,637,362.80 00006 0000
3,723,961 904,845.13
3,680,745 T48,744.64 9000000 -
g:ggg:gg% ggg:gz%i-{ e *Blue Network began operations in 1938 as second NBC network, becoming an independent
8,454,329 518,226.36 vevee... | network in 1942. Name changed to ABC (American Broadeasting Co.) in 1945,
3,752,621 707,288.64 @ ........
4,028,569 772,221.2¢  ........ FMutual Broadcasting System began operations in 1985.
4,149 910,167.60 o000 .
4,296,798 861,814.87 D fNational Broadcasting Co. figures for 1941 and ding years not disclosed
$45,593,125 $9,636,122.49 ... ... | tincludes an estimated $1,750,000 for political sales.
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STEUBENVILLE, 0.

JOHN LAUX, MGR,
MUTUAL

ATLANTIC CITY, N. J.

EDDIE KOHN, MGR,
A BC NETWORK

WASHINGTON, PA

BOB KLIMENT, MGR,
MUTUAL

‘LLUAR

KINGSTON, K. Y.

LOU STEKETEE, MGR.
MUTUAL

99909885000

a friendly hand for more business from these

thriving markets .

For further details, write John Laux, Managing Director
“The Friendly Group", Steubenville, O.

Represenred by Joseph Hershey McGillvra, Inc.
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Major Networks’ Gross Billings by Advertisers: 1945

[For details and agency placements, see pages 222-274]

ABC Billings by Clients

Procter & Gamble Co. .- $ 2,240,537

General Mills ______
Milles Laboratories
Kellogg Co. ______

Corp.

Ford Motor Co.
Reader's DIgest Ass

Curtis Publishing Co.
Andrew Jergens Co.

General Focds Corp.
Allts-Chalmers M1g. C
Bristol-Myers Co. _
Lehn & Fink Produc
Larus & Brother Co.
Msil Pouch Tobacco
Borden Co. _.___
Charles E. Hires

Equ}ltable Life
Raytheon Producn n Corp
Hall Brothers ___________ o
D. L. Qlark Co.
Carter Products ____
Nat'l Board of Fire Under-
writers _____________________
Prudential Life Insurance Co.
erican Cyanamid _________
U. 8. 8teel Corp, ________
Welch Grape Juice Co..
Time InC. oo

Nash-Kelvinator Corp.
American Meat Institute _
Pacific Coast Borax Co. _
Pharma-Craft Cotp, ___
Dr, Pepper Co. ___
Wander Co. ____
Standard Brands ________
Gillette Safety Razor Co.
Owens-Illinols Glass Co._
Texas CO. o oooooen
Botany Worsted Mtlls _
L. E. Waterman Co.

Sweets Co. of Americs

Fisher Flouring Mills Co, _
Aluminum Co. of America.
Hastings Mtg. Co.
O'Cedar Corp. ___________
Elgin National Watch Co, ..
Chef Boy-Ar-Dee Quality
Foods —— e
B. F, Goodrlch Co
‘Wildroot Co.

McKesson & Robbins _
Bherwin-Willlams Co, _.
Harvel Watch Co. ____

Chatham Mfg. —
Army-NnVy Red Crou Serlea _

Amerlcan Iron & Steel Insti-
tute
Lear Inc. ____ . ... _
Falstafl Brewl.ng Corp.
Scripto Mfg
Eversharp Inc .
John H, Breck Inc. .
Hunt Foods __________
Raymond Laboratorles
Foster-Milburn Co. ___
Peter Paul Inc. _______
Wilson Sporting Goods
General Baking Co. ___
Ben)]amin Mocre & Co.
Manhattan S8oap Co. __
William Wise & Co.
Congress of Industrial Orgs,__
H. Fendrich Inc.
Gum Laboratories ___
Ralnler Brewing Co.
Frank H. Lee Co. ___
Safeway Stores __
Chemicals Inc.
Kellogg Co. ___________

Drugs _ -
Signal ofl Co.
Club Aluminum Products Co.
Bekins Van & Storage _______
Soll-Off Mfg. Co. _______
‘Wash, Coop. Egg & Pou]try —
Christian Sclence Pub. Soc. .
Mentholatum Co. __.__.______
Food Machinery Corp. __ . __
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Washington State Apple Com.,
Dr. Ear] Sloan Inc. __________

Denalan Co.

Batavia Metal Drodusts Co. --'

Zukor's In¢. —..._._
Bu-Tay Products Co.
American Dalry Assn,
Corley Diet Food Co.
Standard Ol of Cal.

Procter & Gamble Co ..........

Lever Brothers Co..

Sterling Drug Inc ko
William Wrigley, J
Campbell Soup o
Eversharp, Inc.

Philip Morris & Co., Ltd., Tne.. .
(‘olnte-Pnlmolive—Peet Co.. ...

Manhattan Scap Co., Inc
General Mills, Ine,. ... ..
United States Rubber Co.
American Tobacco Co..

R. J. Reynolds Tobaceo Co..

Cudahy Packing Co,..........

E. R, Squibb & Sons. .
Johns-Manville Corp .
Texas Co.. ..... ... ..
Pet Milk Sales Co..

Lady Esther, Ltd.. .. ..
Emerson Drug Co.. .
P. Lorillard Co.. ..

Bourjois, In¢e. . ...........
Anchor Hocking Giass Co
Liggett & Myers Toblceorso

n

Prudentiul nsurance Co. of

Continentll Cln Co.
Lewis-Howe Co..

Guif Oil Corr
International Silver Go.

Electric Compamu Advef'llumz :

Program. .
Roma Wine Co..

outhern Cotton Oil Co.

8

E

Sales Builders, Inc.. ...
Armstron%Cork Co..
Standard Brands, Inc.
Cresta Blanca Wine C
Armour & Co.. ... ..
Prince Matchabelll, Inc
J. B. Williams Co..
Pilisbury Mills, Inc.
Johngon & Johnson. .

Borden CO.. . ......ooovvvr.n.

| Cream of Wheat Corp..........
|s Lambert Co... ......

American Gil Co........... ...
Curtiss Candy Co.. - .. ........
Textron, Ine.. ... o.oninn. ot
Ballard & Ballard Co. cao
Admiral Corp.. . ........... ...
Nash-Kelvinator Corp.
Bowey's, Inc.. . ....... L
Electric Auto-Lite Co..........
Bendix Avlation Corp...,......
Pacific Coast Borax
P. Ballantine & Sons
Ford Motor Co......
Campana Salea Co.
Vick Chemical Co..
Corn Products Reﬁnmz Co. .
Schenley Laboratories, Inc.. . . ..
Chef Boy-Ar-Dee Q\m ity
Foods, Ine.. . ......ociiun.. .
Servel, Ine....................
Planters Nut & Chocolate Co
Signal Oil Co. ....
42" Products, Inc. .
Ferry-Morse Seed Co
Elgin National Wateh Co.
S0il-Off Mig. Co........
Gillette Snfety Razor Co. .
Bekins Van & Storage Co.. oo
Peter Paul, Inc................
General Petroleum Corp. of
Catifornia. .. ...............
Colonigl Dames, lnc
Hudson Coal Co.
Union 0il Co.
Miles California Co. .
Hunt Bros. Packing Co.
Safeway Stores, Inc..
S. & W. Fine Foods, Inc.
Mennen Co..............
National Lead Co..

Kelite Products, Inc.. ..
Day & Night Nflg Co..
(L,{cMahan Furmture Stores

L. B. Laboratories, Inc..
Ronson Art Metal Work.s Tne.. .
Gallanlump Stores Co.
Bu-Tay Products, Ltd
California Prune & Apncot
Growers Asan.. ....... 80600
Edison Bros. Stores, Inc.. 000600
MJB.Co, ...
Maryiand Pharmaceutical Co.
R. M. Hollingshead Cnrp ......
Grove Laboratories, Inc. . ao
Union Ice Co..........
Chemicals, Ine..
S. A, Moffatt Co..
Seeman Bros,, Inc.
Seal-Cote Ca.. .........
Guittard Chocolate Co. .
1. Glnsberg & Bros., Inc.
Lyon Van & Storage Co. .
Barron-Gray Packing Co.. .. ...
‘Washington Cooperative Egg &
Poultry Assn..
Industrial Mnntg
Herman Basch & Co........
Newell Gutradt Co..

GRAND TOTAL........

321,851

158, |048

145,966
88,113

National Network Gross Billings by Product Groups:
1939 & 1945
[For details see pages 19-24)

Product group

. Automobile & accessories
) Bnildmz materials. .......
Cigars, ci mttes & tobacco
. Clothing & 4.
. Confectionery so(t “drinks
Drugs & toilet goods. . . ..

. Financial & insurance. .
. Food & food bevetages.
. Garden & fields. . ........
10. Household & furnishings. .
11. Jewelry & silverware. .. ..
12. Lubricants, fuel, ete

@B N

14. Painta &
15. Radios, phonographs, ete.
16. Shoes & leather goods

18. Sporting goods

19, Sbntlonery & publhhm
20. Travel & hotel

21. Beer & wines .

| 22. Miscelianeous. . ... . . . 111110

13. Mlchmeri (;rm cqulpment.ebc
ardware............

17, Laundry soaps & hous‘ein;)l-cl- ;I'lﬁl:ﬂ.iaa

Grosa billing
1939 1945

$8,706,174
2.238.670
11, 668 090 16,286,654
53,919 1,849,662
2,275,492 9,398,966
22, 425 '871 59,494, 1408
1,019,749 3,004,765
24,649,718 42,299,043
.......... 51,580
...... 499,032 4,206,722
235,244 1,485,808
4,275,603 7,206,009
878,276
840,157 451,893
860,724 3,841,958
...... 296,165 818,235
9,783,625  13.698,974
94,916

o 296,193 6,940,042
...... 44,886 518,830

9.744 2.302,808
728,762  '6,135,654

$83,113,813 $190,747,628

To
nerease

164
1,178.

-
-
LS DR .
W SOhm. MKW HRLO R B0

NBC client and ageney billings not available for publication.
For Network hillings by agencies turn to page 30
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MBS Billings by Clients

R. B. SBemler Inc. ________. $ 1,713,953.23
Coca-Cola Co. oo 1,288,571.16
Ralston Purina Co. - 1,083,171.68
Sinclair Refining Co, 1,043,899.27
KellOgR CO. o ocoomemmeeeeem 911,140.67

| Bayuk Cigars Inc. - 884,137.99
Zonite Products Corp, --.. T0L077.83
Pharmaco Inc. —__cooe - 469,002.32
Mutual Benefit Health &

Accident Assn. 646,711.80
Whitehall Pharmsacal Co._.  586,708.84
Gillette Safety Razor Co.._  569,753.68
Seven-Up Bottling Co. - 525,933.19
Stokely Brothers & Co..___  464,205.10
Knox Co. - - 454,003.35
Serutan Co. - - 437.854.91
Conti Products Inc. - 364,809.92
Helbros Watch Co, - 35427782
Barbasol Co. —____ - 331,891.89
Richfield Oll Corp. ... 324,304.00

| Employer's: Group Ins. Co.  321,540.49
Lutheran Laymen's Léague  319,477.00
Lin-X (formerly Acme

White Lead & Color

Works) _________._ .- 284,997.86
Beaumont Co. - - 2718,343.20
Mlles Laboratories . - 2T7.349.00

| Reichhold Chemlcals - 274,761.01
Radio Bible Class - o 264.231.89
Petrt Wine Co. ____ - 264.040.04
Voice of Prophecy - 253,560.91
Allegheny Ludlum Steel

O T ) 252,149.60
Carter Products 250,852.15
Gospel Brosdcasting Aasn 244,675.77
Frank H. Lee Inc. ____.___  230,828.30
Union Pacific Rallroad ...  224,970.33
Young People’s Church of

the AIr oo o 214,120.23
Revere Copper & Brass.___  212,825.40
Wesley Radio League ...  195203.04
General Cigar Co. _________ 192,502.83
Amgerpan Sarety Razor 191,368.00
Chesapeake & Ohio Railway 172,323 .20

| wander Co. _______________  169,140.48
F. W. Fitch Co, ___________  166113.00
Goodyear Tire & Rubber Co. 146,605.00
Duffy Mott Co, .—.________.  145108.08
‘Textron InC. —ooooooo——_.  144,820.35
Lu(?llsb:ar?t‘;m M‘:El:l _______ 130,845.32
Gum Laboratories Inc, 129,186.30
Formfit CO. ——cooeeo 118,752.47
Renste Watch Co. ...  117,176.00
Clipper Craft Clothes (for-

merly Trimount Clothing

CO0.) mmmemmcmcmmmmmmmmm—aa 112,566.00
General Foods Corp. - 108,741.90
Lewis Howe Co. ... = 101,688.00
E. J. Brach & Sons ________ 87.884.00
U. 8. Army Recrulting Serv-

fee 87,033.76
Delawatre, Lackawanna &

Western Coal Co. _______ 83,768.10
G. N. Coughlan Mfg. Co.___ 71,649.90
Berkshire Knitting Mills 61,738.24
George W. Luft Co. __ 52,029.00
Carey 8alt Co. mommeee .. 49.866.20
Wilson Sporting Goods Co. 43,423.97
General Motors Corp. ... 34.924.40
Miss Swank In¢. .--- 34,544.00
Grove Laboratories __ 32,478.33
American Bird Products ___ 26,267.93
Waltham Watch Co. __ 25,012.00
Vick Chemical Co, —____ 13,860.00
Hartz Mountain Products.. 12.876.40
Shipstad & Johnson ______ 10,629.00
Standard Oil Co. of N. J.._ 8,317.50
Wurlitzer Co. ... - 7,802.15
Table Products Inc. _ o 4,788.00
Procter & Gamble Co._____ 4,037.00
Boston Globe . ___ 2.600.00
Household Finance Corp.._ 1,320.00
Ice Capades Revue ________ 120.00

GRAND TOTAL _______$20,837,362.80
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www.americanradiohistory.com

Kgllu/ffkgr 0f Kﬂdig Pittsburgh’s KDKA enters its second

quarter-century on the air in an assurcd position of leadership.

an impelling force, in the daily lives of millions.

KDKA's large and loyal audience did not just happen. It was wo#n.. won by unstinted serv-

Its programs are an integral part,

ice to the multitudes to whom radio is song, literature, the theatre, the forum, and the church.

KDKA plans soundly and with vision for the future. New techniques, fresh sources of talent

and program-material, will be developed and explored. . the visual extension of television will shortly

supplement its service.
tions of Westinghouse, to bringing fuller, richer, happier

living to all the radio-homes within reach of its signal.

BROADCASTING

5

p WESTINGHOUSE

RADIO STATIONS Inc

WBZ » WBIA - WOWO - KEX » KYW « KDKA

Reprosented nationally by NBC Spot Sales—except KEX
KEX represented natianolly by Poul H. Raymer Co.

8 Telecasting

WWW.americanradiohistorv.com

It is dedicated, as are all the sta-
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Major Networks’ Gross Billings by Agencies: 1945

ABC Billings by Agencies

J. Walter Thompson Co.

Compton Adv
Kenyon & Ec ardt - 2

Batten, Barton, Durstine &

O8bOT] e 2,082,855
Young & Rubicam - 2,042,573
Wade Adv. Agency - 1,956,191
Warwick & Legler _ 1,598,187
Dancer, Fltzgenld & mpl - 1,530,202

D'Ar Ve o 1,493,370

1,486,130
MacFarland Aveyard 0. 1,287.8
Bchwimmer & Scott Adv. _. 1,178,187

Benton & Bowles ____.
Hutching Adv. Co. ___
Sherman & Marquette
Lennen & Mitchell

Raymond spector Co.
Buchanan & Co. .

Maxon Inc. __ ———— 262,892
Alfred J. Silbersteln—Bert

QGoldsmith ___ . _______ 219.477
Pacific Natl. Adv. Agency_____ 214,158
Chnrleu Dalln.a Reuch CO._ ;‘13,912

Sunktn Advertlalng Co. - 203,869
Fuller & Smith & Ross - 192,240
Keellng & Co. _________ - 186,302
J. M. Mathes Inc - 164,306
Donahue & Coe - - 137.462
J. D, Tarcher & Co. - 122843
A. W. Lewin Co, ... - l09.884
M. H. Hackett Co, ___ - 90,110
Henry Souvaine Inc. _ - 87,384
Arthur Eudner Inc. __ = 62.061
Garfield & Guild Adv, o 55,480
Tucker Wayne & Co, - 50,320
Blow Co. _______________ = 46,668
Charles H. S8heldon Adv. _____ 46,245
Reche, Willlams & Cleary-..-- 43.578
Street & Finney _______ - 43,424
Duane Jones Co. ... 42,638

|

| Brisacher Van Norden & Stafl 41,008
U. 8. Advertising Corp. _.____ 39,000
Clements CO. .oeee—- 898
8t. Georges & Keyes 37,690
Huber Hoge & Sons 34,755
Wiltman & Pratt _____ 428

Wm. H. Weintraub & Co. 464
Ruthrauff & Ryan ___________ 31,383
Dorland International—Pettin-

gell & Fenton ______________ 21,447
Erwin, Wasey & Co. _________ 20,654
Barton A, Stebbins Adv.

Agency _____________________ 17,160
Trade Development Corp. _ 16,761
A. E. Brooks Adv. Agency.. 16.086
H. B. Humphrey Co. ___ o 12,440
Mayers Co. _.________.________ 11,442
Rh & Davis 8.974
Evans Aasocl.nteu e 7.530
John Barnea Agency 4,680
QGlasser-Gailley & Co. 1,710
Campbell-Mithum ___________ 1,184

TOTAL ____ _ ________ ___ $40,045,986

CBS Billings by Agencies

Young & Rubicam, Inc......... $ 9,492,434
Dlncer-l-‘ltzzmlds-mple Ine. . 6,495,750
The Biow Co., In¢.. . .......... 4,976,900
J. Walter Thompwn Co.. ... 4,648,864
Ruthraufl & Ryan, Ine......... 4,425,451
Compton Advertising, Inc...... 8,151,963
Batten, Barton, Durstine &

o, Ine. oo 2,674,898

Foote, Cone & Belding. .
McC-nn-Enckwn Ine.
Benton & Bowles, !nc
William Esty & Co., Inc..
Duaneé Jones Co.. ... ...
Arthur Meyerhoff & Co.
Ward Wheelock Co..
Muon. Inc..
N.W.A {er & Som. ne
Campbel
Grant Advertising, Inc.
Pedlar & Ryan, m
Geyer, Cornell & Newel
Gardner Advertising Co.. .
Lennen & Mitchell, Inc. .
Buchanan & Ce., Inc.. ..
Wm. H. Weintraub & Co..
Newell-Emmett Co,, Inc.
Warwick & Legler, 1ne.. .

Ted Bates, Inc.........,....... 698,532
Sherman & Marquette, Inc, . ... 0,8
Roche, Williams & Cleary, Inc. . 570,460
Morse’ International, Inc 543,
Kenyon & Eckhnrdt Inc.. 473,187
Smith & Drum, Ine. ... 455,145
C.'L. Miller Co.. ... ... . 409,
Lambert & Feuley. Inec.. 304,542
Joseph Katz Co.. .. 297.

|

Henri, Hurst & McDonald, Ine.. 231,193 | Arthur Meyerhoff & Co. ____ 646,711.80
Cruttenden & Eger............ 201,717 | Grant Advertising ________ 8317,106.67
%’:ﬁmﬁ;—?ﬁéﬁl}y ppoonncac 199.698 | Wm. H. Weintraub & Co...  587.897.83
McJunkin Advertising Co... ... . 145,966 | Pancer-Fitzgerald-Sample._  586,703.84
Honig-Cooper Co.............. 92,734 | Maxon Inc. 569,753.68
Brisacher, Van Norden & Staff.. 63,935 | Calkins & Holden _________ 464,205.10
Barton A. Stehbins, Ine........ 62,961 | Stanley G. Boynton Adv...  459.524.93
Hillman, Shane & Ereyer, Tne. 89.725 | Raymond R. Morgan Co 454.003.35
ki rown & Co......... B N T Vo=t
MD:!Manus, Joh: & Adams, Ine. .53 Young & Rubicam ________ 410,645.04
Earl Bothwell Advertising Bermingham, Castleman
Agenc .................... 51,223 Plerce 396,561.92
Baker Advertisin, Agency, Ltd.. 46,508 | H. B. Humphrey Co. 346.552.49
Abbott Kimball 43,176 | Gotham Adv. CO. ______ 319.417.00
Ronalds Advertm 42,597 | genyl Hurst & McDonald 284.997.88
%g::ozz :dvenn!:.'sml Agency 8;'{1'65(; Donat'me [ g — 273:343:20
Knox Reeves Advertulnz 89142 | Wade Adv. Agency __ 277,349.00
Clements Co. ,635 | Hill Blackett & Co. ___ 257,024.48
Wade Adveniuing Agene 30,492 I
Long Adve;mmg Service .90112 .
L o 2825 | Ted mates Inc. _ 25095215
Lml &CO. oot 15,608 | R. H. Alber Co. - 244,675.77
uon-O Donnell Advertising, B Caples Co..__._______ - 224,970.33
------------------ ' Bt. Georges & Keyes ______ 212,825.40
M-C-M Adverti . 15,288
Aubrey, Moorelz &hlﬁme Inc. . 14,854 Federal Adv. Agency - 191,368.00
Dan B. Minor Co.. ........... 14,616 | L. W. Ramsey Co. __ - 166113.00
Fitzgerald Advertising Agency,. . 14,487 | McJunkin Adv. Co. - 152,2685.35
Garfleld & Guild. . ............ 13,771 | Al Paul Lefton Co, - 145,108.08
Byrde, Richard & Pound. . 130,845.32
Cecil & Presbrey, Inc.......... 118'752 47
Adolph Wendland........... o T
Gilham Advertising Agency.. ... 117,176.00
{ mond R. Morgan Agency. .. 116,246.08
Ait! nett Co........ 0ao 112,596.00
Ted M ‘sctor Agency 108,741.90
pm ?’.".’.‘.fﬁ’.’.’.’?’.‘f’.‘?. 101,688.00
Donlhue & Coe, Ine........... 889,858.70
Pacific National Ad.vert N. W. Ayer & Son _____.___ 87,033.76
............ Roche, Willlams & Cleary 77.649.80
}i“'!"wd-gg';g"e})‘m Raymond Spector Co.______  '15,509.35
Kelly Nason, Inc.. Geyer, Cornell & Newell _ 61,738.24
! Warwick & Legler _________ 52,020.00
GRAND TOTAL......... U. 8 Adv. Co. 43,423.97
| Kudner Agency ___________ 34,924.40
Russel M. Seeds Co. 32,478.33
. Makellm Assoclates 26,787.15
0 n Weston-Bammett —__________ 26,267.93
MBS Billings by Agencies || yorse mternational .. 13.800.00
George H. Hartman Co. 12,676.40
| Smith, Bull & McCreery.._ . 10,749.00
Erwin, Wasey & Co. _____ $ 2.961,043.38 | Marschalk & Pratt . 8.317.50
Hixson-O'Donnell Adv., 1,368.203.27 | Schwimmer & Scott 7.902.75
D'Arcy Adv. Co. __________ 1,286,571.16 | Foote, Cone & Belding 4,788.00
QGardner Adv, Co, _____.._ 1,003,171.68 | Compton Adv. __. 4,037.00
Kenyon & Eckhardt ____ 1,083,463.87 | John C. Dowd Inc._ 2,600.00
J. Walter Thompson Co._ 863,256.88 | BBDO _____________________ 1,320.00
Neal D. Ivey Co. __ - T61,791.93 _—
Ruthrauff & Ryan ____ 863,110.72 GRAND TOTAL _______| $20,837,362.80

ADVERTISING

410 NORTH MICHIGAN AVENUE
CHICAGO, 11, ILLINOIS

MILWAUKEE

ARTHUR MEYERHOFF & COMPANY

A
M

|
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FOCUS YOUR EYES ON THIS paaq/w/uwe STATION
IN EXPANDING OKLAHOMA!

American Broadcasting

Key Station
of the
Oklahoma Network

COVERAGE DATA

Monager

COUNTIES Served________ 12
Robert D. Enoch POPULATION Served. . . 563,086
{24.1% of Stote)
DWELLINGS Served_ __ 115,503
TOTAL RADIOS. . __ _____ 116,473
Urban Radios____. = 74,681 WATTS
Non-Farm Rural Radios. . 16,795
Rural Farm Radios___-__ 24,997
INCOME ______________ $582,901,000
(32.3% of State Income)
RETAIL SALES_ ____.___._$292,384,000
(31.9% of State's Sales)
< For up-to-the-minute information, coll your neorest K l Loc Yc L E s
& Taylor-Howe-Snowden Rodio Sales Office.
Sl s
i
'-:z;};zgé OKLAHOMA CITY, OKLA.,
“’ i -
8 %/\
R W /N, atY "
{‘-ﬁ\-}_, :\‘_ REFRESENTED g b Authorities on Radio pnd Markets

-~ i <
by iA‘IlUR “UWE (—)‘NUWUEN Lo Seadinn in the Great Middle and
: Southwest,
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CALENDAR

OF EVENTS AND PROMOTIONAL GUIDE:

The 1946 Calendar and Promotional Guide for Retailers, from which

this

information was obtained, is

published by the

National Retail Dry Goods Assn., New York

1946

JANUARY

Flower—Snowdrop, Carnation; Birthstone—
Garnet, Hyacinth,

1—New Year’s Day: 59 Victory Tax, in
effect, 1943; Emancipation Proclama-
tion, 1863; Federal Job. Ins. Created.
1986 Social Security effective, 1837:
Paul Revere, patriot, born, 1735.

2—Manila fell, 1942; Georgia admitted to
Union, 1788,

3—First U. 8. Treaty with Choctaw In-
dians, defining the lands and Promis-
ing peace and friendship, 1786; First
advertisement offering radio sets for
sale appesred in the Scientific Ameri-
can, 1906; 38rd year U. 8. Postal
Banks est.

4—Pres. Roosevelt’s message to Congress

calied for increased armaments. 1939:
Utah admitted to Union, 1896.
5—DBeginning of tire rationing, 1942.
&—New Mexico joined Union, 1912; Old
Christmas Day (Epiphany).
7—N.R.D.G.A. Convention, New York,
Jan, 7-12; Miliard Fillmore (13th

President) born, 1800; Telephone com-
munication New York and London.
est. 1927; First national election. 1789
First Hﬂ’ullrly est. bank In America,
opened in Phila. 1782,

8—Battle of New Orleans, 1815; (Legal
holiday in Louisiana).

#—Connecticut joined Union. 1788: First
balloon sscension in America at Phila.,
1793; Photography (daguerreotype)
was first used, 1839,

O—Leue-lend Bill introduced in Congress.
19 e of Nations, organized.
1920. through enforcement of Treaty
of Versailles.

11—Alexander Hamilton. born 1757.

12—War Labor , created, 1042.

13—First Sunday School in country started
by jladelphia Quakers. 1791: War
Production Board, established, 1942:
Modern printer’s ink first used in
Philadelphia by Jacob Johnston. 1804.

14—Roosevelt-Churchill meeting at Casa-

nea, January 14-24, 1943; First

written Constitution adobted at Hart-
ford, Conn., 1

15—Emergency Conference of American
and Foreigh Ministers gt Rio de Ja-
néiro to sever all relations with the
Axis, 1942,

18-—Pres. Roosevelt's special
Congress urged U, 8. adherence to
the World Court; Iraq declared war
on Germany, Itely and Japan, 1943;
18th Amendment in effect. 1920 (re-
pealed December 5, 1933).

17—Wake Island annexed by a U. 8. ex-
pedition. which raised U. S. fiag there
1899. (Discovered by Wilkes, Ameri-
can, in 1841.); Departmetit of Labor
and Commerce created, 1903. (Sep-
arated in 1913.); Declaration of
the United Nations, signed, 1943;
Benjamin Franklin, born, 1706. Na-
tional Thrift Week, Jan. 17-23.

18—C. J. Van de Poele patented modern
electric trolley eyetem, 1862; Daniel
Webster, torn. 1782.

189—Presidential Succession Bill of today
enacted by Congress, 1886; Robert E.
Lee, born 1807 (Legal holiday in the
South); Edgar_ Allan Poce, born, 1809,

26-—Revolutionary War ended with armis-
tice signed in England. 1783;: Pres.
Roosevelt took office for fourth time.
1945 ; Hungary declared war on_ Ger-
many and signed armistice with United
Nations. 1945.

21—Thomas J. Jackson ("Stonewall Jack-
son') born, 1824,

22—Reconsatruction Finance Corporation
Bill signed by Pres. Hoover, 1932:
Lord Byron, poet. born 1788.

23—In 1845 Congress scheduled national
election dmy for Tuesday after first
Monday in Nov.; John Hancock, born.

1737.

24—“Unconditiona] Surrender” terms set
at Casablanca Conference, 1943;: Morse
exhibited telegraph, 1838: gold discov.
ered in Calif., 1848,

25—O0pening of transcontinental telephone
service with Bell and Watson again
at each end, 1915; Robert Burns, poet,
born, 1758,

26—Gen. Douglas MacArthur. born. 1880:
first contingent of A.E.F. of World
War II to reach Northern Ireland,
1942; Michigan admitted to Union.

message 1o

1837,

27—Casatlanca Conference first announced,
1843; Edison pat. incand. lamp, 1880:
Mozart. composer, born, 1766; Lewis
Carroll, author “Alice in Wonderland,”
born slB!!Z' Youth Week, Jan. 27 to

Zs—Willum McKinley (25th President)
bo;n. 1843: Kansas admitted to Union,
1861.
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Ttmelu tieups for stations and sponsors are presented by the ‘Retailer’s

Calend

ar and Promotional Guide for 1946’ compiled by the National

Retail Dry Goods Association. The calendar offers tips for Programming
and merchandising and also will prove helpful in promotion and sales.
IIndicates event date tentatlive.

$0—Annual Birthday Ball; Franklin D.
Roosevelt (81st President) born, 1882:
Adolf Hitler became Chancellor of
Germany. 1833; Price Control Bill
signed by President Roosevelt, 1942,

31—Franz Schubert, born, 1797,

FEBRUARY
Flower—Primrose; Birthstone—Amethyet.

1—George Washington elected first Presi-
dent of U, S., 1789; U, §, Flag raised
over the Island of Guam. 1899.

2—Candlemas Day. also known as Ground-
hog Day; first seasion of Supbreme
Court of the U. 8. began in New York,
1790; National League of Professional
Baseball Clubs organited in New York.
}gzs: Army Nursing Corps founded,

1.

3—National Drams 3-9:
Horace Greeley born, Mendels-
sohn-Bartholdy born, 1809.

4—Big Thrée bkegan eight-day conference
at Yaltz, 1945,

$—Massachusette entered Union, 1788.

7—Long distance telephone opened New
York-Chicago, 1892: Charles Dickens
born, 1812.

&—Bolz Scout Anniversary Week,

9—William Henry Harrison (9th Presi-
dent) born, 1773: shoe rationing order
in effect, 1943; "War Time” in effect,
1942; Weather Bur. organized. 1870.

10—Guadalicanal completely taken by Amer-
icans, 1943.

11—Thomas A, Edinon born 1847 Yalta
Conference ended,

12—Dog Show, New York Feb. 12-18:
Abraham Lincoln born, 1809; Georgia
Day (holiday in Georgial: ﬂnt news-
paper report via telephone—from
Salem tc Boston, Mass.—1877.

13—Univ. of North Carolina, first state
university, opened, 1795.

14—8t. Valentine's Day; Orelon admitted
to Union. 1859; Arizona admitted to
Uniott, 1912; Bell and Gray pat. tele.
Phone, 1876; Pres. Wilson read his
completed draft of the League of
Nasations to peage conference. 1919,

15—3rd selective service registration (20

44), Feb, 15-16, 1942; Fall of Singa-

pore. 1942 ; National Cherry Week, Feb.
15 to 22; Susan B. Anth ony born. 1820.

16— National Sew and Save Week. Feb.
16 to 23.

17—Suez Canal obPened, 1867; Brotherhcod
Week. Feb. 17-24.

18—Phonoraph pat. by Edison, 1878,

19—0hio admitted to Unjon, 1803,

20—Post Office system organized by Con-
gresy, 1792,

21—District of Colurnbia given territorial
form of government, 1871.

22—George Washington born, 1732 (legal
holiday all states).

23—Declaration of Intention signed by
U. S, and Gr. Britain, 1942.

24—Adwiral Chester W. Nimitz born, 1885.

2%—Victor Hugo born, 1802; 16th Amend-
ment adopted giving power to tax in-
comes, 1913.

26—15th Amendment adopted, 1869: Canal
Zone granted U, S. by treaty with
Panama, 1904.

21—;‘&%\?’5’ Wadsworth Longfellow born.

28—The Baltimore & Ohio, country's first
railroad, chartered, 1827,

Week, Feb.
1811 ;

Feb.

MARCH

Flower—Violet; Birthstone—Jazper. Blood-
stone, Aguamarine.

Red Cross War Fund Drive to be held this
month.

1—Point rationing system in U. 8. in
effect, 1943; Bank of Philadelphia char-
tered—first in U. S5.—1780; Nebraska
joined Union, 1867: U. S. Dept. of
Education est. by Congress, 1867.

2—Texas Independence Day.

3—First U. 8. postage stamps. 1847!
Florida admitted to Union, 1845: Bell,
inventor of telephone, born, 1847; first
internal revenve tax law passed by
Congress, 1791; Department of In-
terior created, 1849: first conscription
or draft law enacted by Congress,

1868.

4—Bank holiday of 1938; 107th anniver-
sary of express service in United
States: Penn Day, charter granted
1681; Vermont joined Union, 1791.

5—Shrove Tuesday. (Observed as Mardi
Gras in Ala., Fla., and La.)

6—Ash Wednesday, lent begins.

T—Luther Burbank, horticulturist, born,
1849; first successful radio conversa-
tions between New York and London,
1926,

8—Farm Day (13th anniversary of Farm
Aid Program); Commodore Perry con-
ferred with Japs at Yokohama and
presented America’s gifts in opening
Japan to world, 1854 ; banks of country
recPen for restricted business, 1933.

8—United States Civil S8ervice Commission
established 1883.

10-~Telephone first used in 1876,

11—Lease-Lend Bill signed by Pres. Rooses
velt, 1941,

12—Girl Scout Anniversary Week, Mar.
12-18; Girl Scout birthday; Ruesian-
Finnish War ended, 1940; great bliz-
zard of 1888; General Post Office estab.
lished, 1789,

13—Standard time
over, 1884,

14—American Bowling Congress Tourna-
ment, in Buffalo, Mar. 14 thru May
13: Ei Whitney pat. Cotton gin, 1794 ;
Albert Einstein born, 1879,

15—Andrew Jackson (7th Pres.) born,
1767;: federal income tax due; Maine
admitted to Union, 1820;: Congress
passed the Soldier Vote Bill, 1944,

16—James Madison (4th Pres.) born. 1751;
Fed. Trade Commission orz.. 1915,

17—St. Patrick’s Day: Camp Fire Girls
founded, 1912; Purim.

18—National Hobby Week, Mar. 18.28:
Grover Cleveland (22nd and 24th Pres.)
born, 1837: National Wild Life Res-
toration Week, Mar. 18-28; historic
midnight ride of Paul Revere from
Charleston to Lexington, 1775; Four
Freedoms Flag (Flag of the United
Nations) unfurled in Washington, 1943,

20—Spring tegine (C. S5t., Mt. St.. Pac.
St. Time).

21—Spring begina (E. St. Time); Bach.
composer, born. 1685.

23—Alaske made part of U. 8., 1867.

24—National Donut Week, Mar. 24 to 80.

25—Maryland Day (State holiday).

2T7—New air mail and New York postage
rates in effect, 1944; Winston Church-
ill signs agreement to lease to U. 8.
all British bases in Atlantic in return
for 50 destroyers, 1941,

28—Savannah, first American steamboat
toﬂ;ron Atlantic, set sail from N. Y

1819,
29—John Tyler (10th Pres.) born, 1790.
30—National Baseball Week, Mar. 80 to

in effect the country

pr. 6.

21 —Unemployment Relief Act signed by
President, 1933: rationing of butter,
meat. and cheese in effect, 1943,

APRIL

Birthstone—Sapphire,
Diamond.
1—3Circus in New York, Apr. 1. thru
May 19; April Feol's Day: Conserva-
tion Week, Apr. 1-T (in several states) ;
increase in excise taxes in effect, 1944.
2—.Free postage for men in U. S. armed
forces. 1942 ; first U. S. Mint est.. 1792:
the electric theater—first all-movie—
opened in Los Angeles. 1902.
§—Beginning of ial tr i
of pictures by wire, 1925.
S—Ruum voids annnese Neutrality Pact,

Flower—Daisy;

G—-Army Day: U. S. entered World War
1.9 01991.7; Peary discovered North Pole.
1 5

7—Metropolitan Opera House, N. Y.,
opened. 1880; Be Kind to Animals Week,
April T to 13; Humane Sunday.

8—Ponce de Leon landed in Florida at
St Augustine in search of the fountain

of youth, 1513; Louisiana joined
Union. 1812,
9—Germany invades Norway and Den-

mark, and Norway declares war on
Germany, 1940: fall of Bataan, 1942
National Labor Board created by Pres.
Wilson, 1918.

12—First printing press set up in New
York by William Bradford, 1693; Frank-
lin Delano Roosevelt, only fourth-term
President in history of United States.
died at Warm Springs, Ga.; Harry S.
Truman became {82nd) President of
the United States.

13—Thomas Jefferson {8rd Pres.) born.
1743; the flag as we know it, with 13

alternate red and white stripes and &
union of stars, flew in Washington for
the first time. 1818,

14—Pan-American Day: Palm Sunday:
Webster's Dictionary, first published.
1828: the Washington International
Conference created the Pan-American
Union, 1890,

16—Passover (1st day).

17—Tokio bombed by General James Doo-
little, 1942; Passover (2nd day).

18—"Dimout’” order in effect in New York
City, 1942; Holy or Maundy Thursday.

19—Patriot’s Day (Me. and Mass.); Paul
Revere's ride, 1775; Good Friday: U.S.
oft gold standard, 1983.

20—Lent ends.

21--Spanish-American War begun, 1898:
Easter Sunday.

22—Birthday of J. Sterling Morton, founder
of "Arbor Day"; Passover {7th day).

23—James Buchanan (15th Pres.) born.
1791; Passover (last day),

24—First newspaper, the Boston News-
Letter. published. 1704,

25—United Nations Conference at San
Franciseo.

zl—Con(edeu!e Memorial Day {in Ala..

Ga.. and Miss.).

z‘l—llegutrltion of men 45 to 64, fourth
draft; Ulysses S, Grant (18th Pres.)
born, 1822; Morse, inventor of teleg-
raphy, born, 1791; Audubon, naturale
ist, born, 1780: National Fishermen's
Week, Apr. 27 to May 4; National
Boys and Girls" Week, Apr. 27 to May

4.

28—-National Baby Week, April 28 to May
4; James Monroe (b6th Pres.}) born,
1768: Maryland entered Union, 1788:
$National Noise Abatement Week, Apr.
28 to May 4.

30—Washington inaugurated first Presi-
dent, 1789; Navy Department formally
created, 1798; Congress enacted Neu-
trality Bill, 1987,

AY
Flower—Hawthorne, Lily of the Vailey.
Birthstone—Agate, Emerald.
National Cotton Week, dates not scheduled
as yet, but one week during this month
will be set aside for this event.

1—Moving day in many cities; May Day
or Child Health Day; Gen. Mark W.
Clark born, 1896.

2—Secretary of State James F. Byrnes
born. 1879.

3—Country's first medical school (the
Medical School of the University of
Pennsylvania) established, 1765.

4—Sugar ration registration begins, 1942.

§—Corregidor falls, 1942; National Re-
ligious Book Week, May 5-12; National
Music Week, May 5-12; National Family
Week, May 5-12.

6—Nationai Posture Week. May 6-11; Na-
tional Restaurant Week, May 6-12:
Manhattan Island (now New York
City) purchased from the Indians by
Peter Minuit, 1626: charge accounts
regulations in effect. 1942: Portugal
severs relations with Germany, 1945.

8—V.E Day (end of war in Europe), 1945:
Harry 8. Truman (32nd Pres.) born.
1884 : ‘‘brownout” order rescinded.
1945,

l—Alhed vietory in North Africa. 1943:
wartime curfew abolis!

10—Confederate Memorial Day (No. Car.,
So. Car.); Winston Churchill succeeds
Chamberlsin as prime minister, 1940.

11—Minnesota entered Union, 1858: Win.
ston Churchill came to Washington,
1943; what i2 said to be first store in
country to sell hardware only opened
in Phila.,, 1827; National Golf Week,
May 11 to 18.

12—Mother's Day: National Hospital Day:
Rudolf Hets landed by parachute hear
Glasgow, Scotland, 1941; $National
Raisin Week, May 12.18,

13—WAAC authorized by Act of Congress.

1942,

15--Straw Hat Day, some cities; gas ration-
ing in 17 Eastern States in effect.
1942; air mail service est., 1918.

17—First Kertucky Derby. 1875; National
First Aid Week, May 17-25: postal
money order system established by act
of Congress, 1864.

18—Price ceiling order in effect, 1942:
United Nations conference on food and
ngriculture opened in Hot Springs,

a., 194

IS—Nutionll Foot Health Week, May 19
to 25; Allied Food Conference in Hot
Sprinn. W. Va.. National Foreign
Trade Week (wartime), May 19 to 25:
“l Am an Day” (Citizen-
ship Day) by Congress.

1941,
20— Buddy lfoppy Week, May 26-30.
(Continued on page 87)

BROADCASTING ¢ Telecasting

WwwWwW americanradiohistorv com


www.americanradiohistory.com

wwWw americanradiohistorv com


www.americanradiohistory.com

the M markef /:"

® The WLW Merchandise-able Area is a big market in more ways than.onel
Geographically, it is big . . . 330 counties spread over most of four states and parts
of three others. It is big in population . . . 12,296,337 people live within its bound-
aries, or 3,266,576 families, with 82.9% radio ownership. It is big in sales volume
... $3,456,284,000 in consumer purchases in 1939, 8.2% of the national totall
Yes, here is a big market that is a BIG, big market. And all of it lies within the
scope of one transmitter, for WLW dominates this rich area, gives you coverage

and penetration that assures WLW advertisers a better share of this huge

sales potential.

what is this WLW merchandise-able area?

This area was first defined in 1942, and re-defined in 1945, on the basis of the
Rand-McNally Trading Area Map of the United States. It includes those whole-
sale trading areas where a correlation of studies by Hooper and Nielsen, plus dis-
tribution of mail returns to offers made on the air, indicate that WLW has sulfi-

cient habitual audience to influence materially the movement of merchandise.
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sales of principal commodities in the WLW market 1939

DRUGS—Medicines, Chemicals

$ 16.605.000.00

COSMETICS—Toiletries, Scaps

$ 5.952.000.00

GROCERIES—

$194,577,000.00

CIGARETTES—Cligars, Tobacco

$ 46.565,000.00

CANDY—Nuts, Soft Drinks

$ 34.380.000.00

CARS—Trucks

$213.794.000.00

FARM IMPLEMENTS—Tractors, Equipment

$ 17.765.000.00

GASOLINE—(Filling Station Sales)

$155.288.000.00

HOUSEHOLD APPLIANCES—(Gas and Electric)

$ 30,097,000.00

BUILDING MATERIALS—Paint, Hardware

$ 85.079,000.00

FERTILIZERS—

$ 6,055.000.00

SEEDS—Bulbs, Nursery Stock

THE SALES FIGURES ABOVE ARE BASED ON THE' 1939 CENSUS OF BUSINESS MADE BY THE U. S. DEPARTMENT OF COMMERCE

www.americanradiohistorv.com

$ 2.485,000.00
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What is this...

NIELSEN RADIO
INDEX

Nielsen Radio Index is a methoa
of audience measurement by
means of the Audimeter, a me-
chanical recorder installed in
radic sets in selected homes
throughout the area. This de-
vice charis tuning against time,
and produces a record of every
minute of every day. From this
record, representing the listen-
ing of a stratified cross-section,
every type of audience meas-
urementinformationis available.
NRI! has been in operation for
the past five years and has
been accepted and used by
most major advertisers, agen-
cies and radio networks.

.
-
.
-
-
-
-

more information

ahout listening in the WLW Merchandise-ahle
Area ... more accurately measured by the

NIELSEN RADIO INDEX

<

@ Because WLW-land is a big. BIG market. it is:

-1
advertiser to know how well he is covering that is
radic advertising ® Recognizing this increasing s
FACTS. the Nation's Station. in the Fall of 1945, eni: 3yed the A. C.
Nielsen Co.. to record and tabulate, by means ¢ ~ ~1di-
meters. properly distributed in parallel with U, S, Bureav nsus
figures for the area. a continucus record of all radic - the
WLW Merchandise-able Area ® In addition to the re-

ments of Homes Using Radio (sets-in-use). Averag ..ence and
Share of Audience. for every quarter-hour from 6 A.M. to midnight.
for avery day of the week. WLW now offers additional yardsticks.
such as Total Audience (percentage of total radio homes that heard
any part of a program) and Holding Power (the ratio between Total
Audience and Average Audience, in percentage of total minutes of
lisiening) ® And besides this reqular information, WLW now can
show you much more general information about coverage. circula-
tion, penetration . . . about the relative audiences of individual
stations and groups of stations in this area . .. abd 1 total minutes
ol listening . , . about frequency of tuning to WI ° and to other
statons and groups @ All this, and more, is' available now
through the Nielsen Radio Index. separately tabula® 1 for the WLW
Merchandise-able Area. to help you plan your rad:- jadvertising in

thiz big. BIG market more intelligently and n,re eflectively.
. &

Asra

THE NATION'S MOST MERCHANDISE-AB.¢ STATION

BIVISION OF THE CROSLEY CORPORATIO

WWW.americanradiohistorv.com
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N w RVA

PROG RAM
PROMOTION
PROCESSION

516 Twenty-four sheet posters in 3 key Virginia
BILLB‘]AI{“S markets: Richmond, Norfolk and Newport News !

NEWSI)M)ER A“S Over 200,000 lines in 26 daily and weekly papers

in our Primary Area, despite newsprint rationing!

CAR CAR“S 4,800 large Car Cards (42" size), in glorious

colors, in two key Virginia cities!

282,000 illustrated booklets to listeners not in
I"RECT MAIL Primary Avrea. (MontHy publication)

FREE SP“TS 4,650 free spot announcements used to plug

programs on Virginia's only 50,000 watt station.

WIN“"W “ISPLAYS Large, colorful custom-built itinerant window

displays — each featuring five W RV A programs!

www.americanra diohistorv.com
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GOVERNCR'S PALACFE 'N RESTORED WILLIAMSBURG, VA
LINGLEUM BLGCK PRINT FOR WRYA BY CHARLES SMITH

GOVERNORS PALAGE [N RESTORED WILLIAMSRURG

Mr. Joha D. Rockefeller, Jr., saw in the restored ity of Williamsburg, Colonial capitol of Virginia, an opportunity

for a great undertaking . . . . the purpose of which is “‘that the {uture may learn from the past™. The happy result
of his interest and financial aid . . . . exhaustive research in this country and abroad . . . . the city today resembles the
eighteenth century Williamsburg, named in honor of King Wiltiam IIL. Typical of the grandeur of the
exhibition buildings of the Restoration 1s the Governor's Palace, scene of many gay festivities for the royal
Governors and Virginia society of the period. In 1779, the seat of Virginia's government was moved from
war-scarred Williamsburg (home of the College of William and Mary), to Father Byrd's city of
Richmond, present capitol of the Commonwealth. And here WRV A unswcrvingl_v keys 11s activities to

the glories of a Proud state . . . . achieving. through a modern medium, a uniquc harmony between Yestervear and Todav.

50,000 WATTS . . . . NIGHT AND DAY
STUDIOS IN RICHMOND AND
NORFOLK, VIRGINIA

WWW.americanradiohistorv.com
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CALENDAR OF EVENTS AND PROMOTIONAL GUIDE: 1946

(Continued from page 32)

MAY—Continued

21—~Qutdoor Cleanliness Day; American
Red Cross founded in Washington,
1881.
22—1Jtaly and Germany signed 10-Yemr
military and political pact, 1939: Na-
tional Marltime Day.
23—South Carolina joined Urnion, 1788.
2{—First horse-drawn railroad opened to
traffic, 1830; Empire Day in Canada;
telegraph first used, 1884,
25—Ralph Waldo Emerson born, 1803; Na-
tional Tennis Week, May 26 to June |},
wmal emergency proclaimed wy
Roosevelt, 1941; Golden Gate
te, San Francisco (world's larzest
ension bridge), opened, 1938,
nne quintuplets born at Calender,
irio, 4.
Jlified tax bills signed by Pres.
vevelt, 1944; Rhode Island Jjoined
on, 1790; Wisconsin joined Union,
8; Ebenezer Butternick, inventor
standardized paper Patterns for
clothes, born, 1826,

30—Menorial Day (except AT- 7 V..
La., Miss. No. Car. w)i
Confederate M~ n);
Ascension D

Congress ena: . 1794,

JUN. ¢

Flower—Rose, H kle; Birchat

Moonstone, Pearl.
1—Kentucky entered ° ':; Ten=
nessce enteved Mexico
declared war

2—Act of Cong: e richt
to vote, 1824 .

3—Confederate law d) 3
Jefferson Davi- sted
in Ala., Ark, e . Bou
Car., Tex. an~

4—Rome captur, wctory
at Midway, J.

S~Four major Alies take wwuue: * Ocs
cubied Germany, 1945; Feast ¢ eeks
{Shavuoth—1st da=} e s

é—Invasion day =t dance,
1844; Nathan Hu 17553
United States “= 'nt Sprvice
created 1933 ; Fe fThavuoth
—2nd day). ‘o,

8—Free postal del 40,000
population and, 1872,

9—John Howard - Tome,
Sweet Home,” s

10—TItaly declared war on Giea.- " and

France, 1940; National Fiower onut-in

Day.

11—United States, Britain and Runsia sign
a 20-year pact, 1

12—Office of War Information formed,
194?: New York City incorn., 1655:
His sric Espionage Act enacted by
Congress, 1917,

18—Home Owners’ Loan Act signed by
President, 1988,

14—Flag Day: Germans march inio Paris.
1840; Harriet Beecher Stowe, author
of "Uncle Tom’'s Cabin.,” born. 1811.

15—Infantry Day first observed, 1844;
Arkansas joined Union, 1836; Federal

P income tax, 2nd payment,

16—Father’s Day; first patterns cut from
stiff cloth marketed by Butterick, 1863,

17—Bunker Hill Day (in Boston).

18—Winston Churchill arrived for
ence with Pres., Roosevelt, 1942.

20—French armistice with Germanv., 1940.
West Virginia joined Union.

21—Summer ins ; New Hampshire Joined
I.Lrilon. 1788: France fallsa to Hitler,

0,

22—G1 "bill of rights” for veterans’ ne-
fits signed by Pres. Roogevelt, 44:
Germany strikes Russia, 1941.
23—C. L. Sholes pat. typewriter. .
'24—Nuional Swim-for-Health Week. une

-ter-

24~
zs—l-‘tnland enters war against ¥ssia.

1341; Virginia admitted to Union 788;
postal savings banks established 910.
26—United Nations Conference i, San
Franeisco ends, 1945 (charter ei- ed);
American troops landed in I nce,

World War I, 1917,

27—Federa]l Housing Administrutlon .stab-
lished, 1934: Bureau of Lals, Sta-
tistica (later Dept. of Labor} o= cated,
1884.

JULY
Flower—Water Lily, Sweet

stone—Onyx, Ruby.

1—International Monetary ... e at
retton Woods, N. H., heln .or 2
weeks, 1944; 209, withholding tax in
effect, 1943; camp season oper about
now, Dominion Day in Canada,
2—Pres, Harding signed Jjoint re
of Congress declaring peace wi
many and Austria, 1921.

Pea, Birth-

Tution
Ger-

3—WAVES organized by Act_of Congress.
1942; Idaho admitted to Union. 1890;
fArast normal school in country opened
at Lexington, Mass., 1839; China and
the United States signed first treaty of
peace and friendship, 1844,

4—Independence Day: first road test of
auto, 1894 ; Nathaniel Hawthorne born,
1804 ; first rodeo held in America at
Prescolt, Ariz., 1888; Calvin Coolidge
born, 1872.

§—Wagner Labor Relations Act signed
by President, 19865,

T—Japan invades China, 1937; U. 8. occu-
pied Iceland by agreement with Danish
Government or duration of war, 19413
air mail service—New York to Cali-
fornia—established—1929.

9—Elias Howe, inventor of sewing ma-
chine, born, 1819.

18—Howard Hughes started (at Brooklyn)
fastest round-the-world flight. 1838.

11—John Quincy Adams (6th Pres.) born,
1767; Tri-Borough Bridge, New York,
opened, 1936,

12--George Eastman, famed
graphic industry, born, 1

14—Bastille Day—first celebrated in U. §.
in 1914: First World’s Fair in U. 8.,
18538,

15—WPB declaration of policy on textiles
in effect, 1943; 8t. Swithen’s Day.

16—District of Columbia est., 1790; Fast
of Tammusz.

17—Big Three Conference at Berlin, July
17 to August 2, 1945.

18—United States—Canada St. Lawrence
Treaty, 1932,

20—WAAC training center at Des Moines,
Jowa, opened, 1942.

21~—~}Natiohal Farm Safety Week, July 21
to 27.

24—Pioneer Day in Utah.
25—Mussolini resigned, 1843;
Day in Puerto Rico.
26—Gen. Douglas MacArthur takes com-
mand of American Army in Philip-
pines, 1941; postal system established,
1776; N. Y. ratifies Constitution, 1788;
Clement R. Atlee becomes prime min-
ister of Great. Britain, replacing
Winston Churchill, 1945.
28—Beginning of World War 1, 1914,
31—Coffee rationing order rescinded. 1843,

AUGUST
Flower—Poppy, Gladiola; Birthstone—Car-
nelian, Sardanyz, Peridot
1—Colorado joined Unicn, 1876,
Z—Turkey breaks relations with Germany.

S—Germany declared war on England and
France, 1914 (World War I).

4—U. S, Coast Guard originated, 1780;
Percy Bysshe Shelly torn, 1792

§—First cable message betweer America
and Europe, 1858,

6—Alfred Lord Tennyson born, 1808: the
atomic bomb {(develoPed and first used
by United States) dropped on Hiro-
shima, Japan, 1945; Fast of Ab.

8—Rnssia declares war on Japan. 1946.

9—Island of Guam retaken by Americans,
1944; Roosevelt-Churchill meeting at
sea, Aug 8-12, 194); first steam loco-
motive train onented. 1831; Francis
Scott Key born, |

18—Herbert C. Hoover born 1874; Missouri
admitted to Union, 1821,

11—Anglo-Amerlcan War Conference at
Quebee, Aug, 11-24, 1943,

12—Sewing machine patents granted to
J. N. Singer and A, B. Wilson, 1861.

14—Atlantic Charter Day, signing of At-
lantic Charter by Pres. Roosevelt and
Prime _Minister Winston Churchill,
1941; Japan surrenders _uncondition-
ally, accepting the Four Powers terms
of the Potsdam Declaration, 1945.

16—Feast of Assumption, holy day; Pan-
ama Canal opened, 19814 (traffic began
July 12, 1920); Sir Walter Scott born.
17715 tlsolme and fue] oil rationing
ends, 194

16—Battle of Bennmgton {celebrated in
Vermont),

[7—Occupation of Messina by Allies, 1943;
Fulton’s first steamboat made trip New
York to Albany, 1807.

18—Roosevelt and Churchill met in Quebee.
1943 : Virginia Dare, first child of
English parents born in America, at
Roanoke Island. 1857; Thousand Islands
International Bridge between United
States and Canada opened, 1938,

19—National Aviation Day.

20—Benjamin Harrison (23:\'1 Pres.) born,

1838.
21—Dumbarton Oaks Conference with deles

in photo-
4.

Occupation

gations of United Kingdom, Aug. 21 -

to Oct. 7, 1944; end of lend-lease
ordered by President Truman, 1945.

BROADCASTING e Telecasting

22—Red Cross established in Geneva, 1864
Qliver Wendell Holmes born, 1809;
Gen. Charles de Gaulle, head of French
Government. arrives in Washington for
visit with President Truman, 1945,

23—Roumania surrenders, 1944; Gen. Jon-
athan M. Wainwright born, lBBs

7—Bill to Protect Civil Rights of Men In
Armed Forces, signed by President
{isozosnwelt. 1942; First U. 8. raflroad.
9—Chicago fire, Oct. 9-11, 1871; Cnnldhn
Thanksgiving Day; United States took
formal possesslon of Ahskl. China

26—Woman suffrage—19th A t—
920.

27—First Detroleuns well obened, Titusville,
Pa., 1859,
30—Germany declared war on Poland, 1839,

SEPTEMBER
Flower—Moming Glory, Aster; Birthstone—
Chrysolite, Sapphire.

i—Germany jnvaded Poland, 1939; first
mir express service, 1927; retail in-
stallment regulations in effect, 1941;
WAAC officially changed to WAC, 1943;
Labor Sunday.

2—Labor Day est., 1884; England and
France entered into state of war
against Germany, 1939; V.J Day,
formal surrender by Japan (papers
signed on U.8.S. Missouri, end of
World War II, end of Chinese-Jabanese
War: Treasury Dept. created, 1789.

4—Henry Hudson, in *“Haif Moon,”
covered Manhattan, 1608.

5—TFirst Continental Congress opened in
Philadelphia, 1774.

6—Lafayette Day (Lafayette horn 1757);
Also celebration of Battle of Marne,
1914,

T—Boulder Dam in operation 1936,

8—Italy surrendered, 1843; globe circum.
navigated in 1622,

9—California joined Union, 1850; schools
open in most communities,

10—~WAFS established by Air Transport
Command; 1842 Elias Howe patented
sewing m-chine. 1846.

11—Luxembourg liberated by Americans,
1944; Second Conference between Roose-
velt and Churchill, including Chie.tu of
Staff, held in Quebec, Sept. 11 to 16.
1944,

12—169th birthday of New York State:
Defender’s Day in Maryland.

13—Star-Spangled Banner written in 1814,

15—William Howard Taft (27th Pres.),
born 18567 Federal Income Tax, third
);;yzment: National Dog Week Sept.

-21.

18—Selective Service Act, signed by Pres.
Roosevelt, 1940.

17—Russian troops strike into Eastern
Poland, 1939; Con-mution Day (Con-
stitution adopted, 1

22--Lincoln’s Emanmpution Proclamation,
first issued. 1862.

23—Autumn begins today; Lewis Clark ex-
pedition to West, given up for lost,
returned to St. Louis. 1808.

25—Bill of Rights, enacted 1789; First
Trans-Atlantic Air Express Service by
Clipper to Lisbon, started 1941: 12th
Amendment to Constitution, manner
of choosing President and Vice-Presi-
dent, declared ratifled, 1804.

26—Rosh Hashanah (1st day) Jewish New
Year: Federal Trade Commission, es-
tablished 1914.

27—Rosh Hashanah (2nd day) Jewish New

ear; Warsaw surrenders, 1839; Ger-

many, Italy and Japan signed 10 year
Pact, 1840; American Indian Day.

28—Germans and Russlans partition Po-
land, 1939,

29 Religious Education Week. Sept. 29 to
Oct. 6; Gold Star Mother's Day,

30—Wartime Daylight Saving ended, 1945,
Colleges open end of this month.

dis-

OCTOBER
Flower—Dahlia, Heps: Birthatone—Opal,

ourmaime.
$World Series Baseball usually held dering

this month,

Information re: open seasons for game
hunting can be secured from the U, 8.
Department of Agriculture, Washington,

D. C.

1—Moving d.y in many cities: Fuel Qil
Rationing in 17 Eastern and 13 Mid-
Western States begins 1942 (ended
Aug. 15, 1845); New Excise Tax, in
effect 1842; Missouri Day (celebrated
in state’s schools).

2—tRodeo at Madison Square Garden,
N. Y., Oct, 2 to_Nov. 3; Anti-Inflation
Bill signed by Pres. Roosevelt, 1042:
First Pan-American Conference at
Washington, 1889; Cordell Hull, born
1871

4—Rutherford B. Hayes (19th Pres.). Forn
1822; Nationally Advertised Brands
Week, Oct. 4-14.

5—Chester Alan_ Arthur (21st Pres.),

1830: Yom Kippur (Day eof
Atonement, .Tewhh Holiday ; Loyalty
Days, Oct.

6—Loyalty Dly. :Nulonnl Business Wom-
en’'s Week, Oct. 6-12; Fire Prevention
Week, Oct. 6-12.

WwWWWwW.americanradiohistorv.com

d war on Germany and [
1941,

10—Feast of Tabernacles
day).

11—O.D.T. Delivery Regulation (nation-
wide) in effect 1943; Feast of Taber-
nacles (Succoth—2nd day).

12—Columbus Day (celebrating discovery
of America, 1492).

13—Italy declared war on Germany, 1943;
National Letter Writing Week, Oct.
13-18.

14—William Penn bhorn 1644; Wendell
Willkie returned to Washington from
his 31,000 mile trip, 1842; Gen.
D. Eisenhower, born 1890.

15—Bible Week, Oct. 16-21,

16—National Selective Service Registration
Day, 1840 (Comscription); U. 8. Mint
est. in Phila., 1786; wireless first used
from water to shore by Walter Well-
man, 1910.

17—Chi 's subw d, 1948,

18—United Suteu mk formal possession
of Puerto Rico, 1898; Rejoicing of the
Law (Simcoth Torah).

19—Three-power Conference (U, 8., Great
Britain & Soviet Russia) at Moscow,

1943,

20—Laymen’s Sunday; MacArthur re-
turned to Philippines, 1944.

21—Fourteenth and last Continental Con-
gress adjourned, 1788; first radio
phone across the Atlantic, 1815,

2%—First National Horseshow, opened in
New York, 1883.

23— First locomotive built and rum in
U.S.A. 1824; DeGaulle reglme recog-
nized by U. 8., Russis, England, Can-
ada, etc., 1944,

24—Wage and Hour Law in effect, 1988,

26—National Apple Week, Oct. 26 to Nov.
2; Erie Canal, co\mtrya first great

ing work, 1825.
27—Navy Day, Pres. Truman mlkel first
pence-time review of Victorious Naval
Fleet. 1845; Theodore Roosevelt, borm
1858; first shot filred by American
troops in World War I, 1817; Girl
Scout Week, Oct. 27 to Nov. 2; Better
Parenthood Week, Oct. 27 to Nov. 2
28—Statue of Liberty unveiled on Bedloe's
Island, 1886; Anniversary of {
of U. S, press, 1738,

29—Victory Loan Drive, Oct. 2¢ through
Dec. 8th, 18465,

30—John Adams (3rd Pres.), born 1785:
Nevada admitted to Union, 1864,

31—Hallowe'en ; Birthday of Juliette Low,
founder of Girl Scouts.

(Succoth—Ist

NOVEMBER
Fl Chry : Birthst

Topaz.

Basketball season opens this month; hockey
season opens this month; opera season
opens latter part of this menth,

1—Rent Control effective in New York.

1943; Dimout Restriction in
Areas _ended 1843; American Art
Week, Nov. 1-7; All Saints’ Day; Na-

tional Author’s Day; restrictions on

wholesale and retail deliveries luted y

ODT, 1946.

—James K. Polk_ {(lith Pres.), bo

1796; Warren G. Harding (29th Prn.)

born 1866; North and South Dakota

oined Union, 1889,

4—$National Pharmacy Week, Nov, 4-8.

5—Election Day.

T—Air Express, first shipment from Day-
ton to Columbus, Chios, 1910.

8—U. S. invades North Africa, 1942;
Montana Joined Union, 1889; first
issne of New York City's first news-
paper—Neéw York Gazette, published
by William Bradford. 1725; American
Legion, incorporated 1919.

§—United Nations Relief and Rehabilita-
tion Administration, founded 1943.
18—Book Week, Nov. 10-16; U, S, Marine
Corps organized, 1776; American Edu-

cation Week, November 10 to 16.

11—Armistice Day, ending World War I,
1918; Washington Jjoined Union, 1889
Truce broken between Germany and

France, Hitler occupies all France,
1942.

12—Congress pused bill to draft 18 and 19
year olds, 1

13—Robert Louis Stevenson. born 1850.

16—Oklahoma entered Union. 1907; Russis
recognized by United States, 1933;
Federal Reserve System in operation
for first time, 1914,

17—Registration for draft of 18 and 1%

(Continued on page 44)
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Program Popularity in 1945

By GEORGE H. ALLEN
Manager and Secretary, Cooperative Analysis of Broadcasting (CAB)

THE YEAR 1945 saw the end of
one great era in radio broadcasting
and the beginning of the other. In
no medium were the world shaking
developments of the year reflected
with such sensitivity, The 12
months of 1945 saw such history-
making events ag the inauguration
of two Presidents, the death of the
nation’s first “Radio President,”
V-E Day, V-J Day, and the news
of the use of the atomic bomb.
They all had their direct impact
on radio listening.

The end of the year saw the be-
ginning of the return to “normal-
cy,” with the composition of the
home in particular reflecting the
return of men to civilian life. The
change to peacetime programming,
in the fall of 1945, was reflected in
one of largest turnovers in radio
programs schedules in radio his-
tory, and radio listening during
the late winter months began to
show an upturn over the preced-
ing year in the 81 cities in which
the CAB interviewed twice monthly.

Record Year

Again in 1945 the radio industry
experienced one of the best years
in its commercial history. Large ad-
vertising expenditures were re-
flected not only in dollar volume
of network sales but were true of
“national spot” broadeasting and
local radio advertising as well. As
the year progressed most of the
broadcasters were turning their at-
tention more and more to problems
of the future such as FM and tele-
vision.

The year 1945 also saw the ad-
dition of two network names to the
language of the listeners. The Blue
network became the American
Broadcasting Co. or “ABC” to the
average listener, and the Associated
Broadcasting System was inaugu-
rated.

The fall season of 1945 saw the
greatest influx of new fall pro-
grams in radio history. This turn-
over reflected the change to a
peacetime advertising prospective
in addition to the normal seasonal
changeover to winter schedules, the

_influx of new programs, and, of
course, the return from the wars of
many old radio favorites. There
were 80 new programs rated by the
CAB in its fall reports. The con-
tinued increase in volume of net-
work programs during 1945—a tab-
ulation which showed such startling
increases in the years 1943 and
1944—is summarized by the fol-
lowing table:

New programs that found popu-
larity among radio listeners in 1945
included the Danny Kaye Show,
Meet Me at Parkys, Theatre Guild
on the Air, Teentimers Show, Re-
quest Performance, Powder Box
Theatre, His Honor the Barber,
This Is Your FRI, Beulah, and
Textron Theatre,

In addition' a number of estab-
lished network favorites that had
been continued in a sustaining cat-
egory by the networks up to the
time of the sponsorship included:
Queen for a Day, Radio Awuction
Show, and the National Farm and
Home Hour.

Returning radio veterans were
headed by Fred Allen who imme-
diately jumped into sixth place
among the top nighttime leaders.
The program, Adventuree of Ozzie
& Harriet, saw the return to radio
of popular radio musical favorites
in a new and successful format.
Red Skelton’s return from the serv-
ices in December was greeted with
a rank of seventh place among the
top nighttime leaders. Other service
returnees included Rudy Vallee,
the original Henry Aldrich, and
Tom Harmon as a network sports-
caster.

Nighttime Favorites

At the end of 1945 as in the pre-
ceding two years Bob Hope and
Fibber McGee continued to lead all
nighttime programs in popularity
with Hope, as usual, having a slight
edge. Walter Winchell, whe was
tied for third place in 1944 was
replaced in that position by Charlie
MecCarthy, who jumped from sev-
enth place in the preceding year.
Among the newcomers to the ranks
of the top 15 were: Red Skelton,
whose return from the armed forces
was greeted with a popularity rank
of seventh place, Amos 'n' Andy,
and Fred Allen.

A list of these top 15 nighttime
leaders at the end of 1945 follows:

Bob Hope

Fibber McGee and Molly
Charlie McCarthy
Lux Radio Theatre
Jack Benny

Fred Allen

Red Skelton Show
Mr. District Attorney
Walter Winchell
Eddie Cantor Show
Kraft Music Hall
Screen Guild Players
Sealtest Village Store
Amos °*n* Andy
Abbot & Costello

Daytime Programs

The daytime program schedule
continued to show many changes in
broadcast schedules as in recent
years. The addition of Fred War-

Table I—TOTAL NUMBER OF CAB RATED PROGRAMS

Winter
1943-44

Season Total  Summer Season  Tolal

1944-45 lincrease 1944 1945  Increase
Nighttime. . .. ......... ... ... . ... 161* 211 50 185 199 14
Daytime........ooooooaiiai 166 129 23 110 121 11

*This total for 1943-44 does not include programs broadcast ajter 10:30 p.m.

time totals do.
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All other night-

ing as a daytime sustainer was new
entertainment for daytime listeners
as was the development and com-
mercial sponsorship of such pro-
grams as Queen for a Day and
Ladies Be Seated. Informality
seemed to be the new note in day-
time broadcasting and was being
constantly injected into the 1945
daytime broadcast schedule in the
form of audience participation pro-
grams.

Popularity of this new daytime
fermat became particularly appar-
ent when we find that for the first
time an audience participation pro-
gram led the top 15 daytime lead-
ers as of December 1945. Breakfast
in Hollywood, in fact, not only had
one part of its broadcast leading
the top 15 programs, but the sec-
ond half of the program under dif-
ferent sponsorship was in seventh
place among all daytime programs.

To emphasize the change that
took place in the daytime broadcast
schedules we note that such favo-
rites as Kate Smith Speaks, Aunt
Jenny's Stories, Life Can Be Beau-
tiful, all longtime favorites of the
daytime listeners, were no longer
listed among the top 15.

The weekend daytime picture also
continued to show changing pat-
terns of listening. The three top-

ranking weekend programs of De-
cember 1944—Westinghouse Pro-
gram, William L. Shirer and Grand
Central Station—were replaced by
Gene Autry Show, Prudential Fam-
ily Hour and One Man’s Family in
December 1945,
Program Trends

A list of the top 15 daytime
ers as of December 1945 incl
Breakfast in Hollywood (11:00)

Portia Faces Life

When a Girl Marvies

Big Sister

Pepper Young's Family

Young Widder Brown

Ma Perkins (CBS)

Breakfast in Hollywood (11:15)
Breakfast Club (9:30)

Ma Perkins (ABC)

Romance of Helen Trent
Lorenzo Jones

Right to Happiness

Stella Dallas

Just Plain Bill .
Top three weekend daytime pro-

grams:

Gene Autry Show .
Prudential Family Hour
One Man's Family

An analysis of the share of total
commercial airtime devoted to each
of many program types of the past
several years spotlights the prin-
cipal changes in 1945. The follow-
ing table summarizes type rankings
since the 1940-1941 season as taken
from official CAB records. Only the
most popular of the program types
are summarized:

NIGHTTIME PROGRAMS (WINTER SEASCN)
(Rank in %, of Total Commercial Evening Air Time)

Aud. Pop. Fam.
Drama Variely News & Talks Part. Music Musie
1944-45. ... ... ... 2 1 5 4 5 6
1943-44 ... ... ... 1 2 3 4 5 6
1942-48 . 1 2 4 3 5 6
1941-42 1 2 5 3 4 6
1940-41........ )3 3 4 2 5 6
DAYTIME PROGRAMS (WINTER SEASON)
{Rank in %, of Total Commercial Daytime Air Time)
Serial Other News & X Children’s
rama Drama Talks Variety Programs
1 4 2 5 3
1 4 3 2 3
1 6 2 4 3
1 7 2 4 8
1 8 2 13 3

Family Favorites

CAB reported regularly during
1945 on the composition of the
radio listening audience by men,
women, and children listeners. This
interesting composition of the av-
erage audience in 10 listening
homes among the 81 cities inter-
viewed by the CAB is shown in the
chart on page 42 entitled “The
Family Radio Audience”.

Within the family, variety and
quiz programs showed the greatest
popularity, for Jack Benny (va-
riety) and Quick as a Flash (quiz)
are the programs with the largest
audience within the family—2.9
listeners in every listening family
for each of these programs as re-
corded during the fall of 1945 sea-

son. Straight drama was the next
most popular type among the fall
leaders witl. Request Performance
attracting £.8 listeners per family.

Comedy drama (Blendie, and
Great Gildersleeve); melodrama
(Dick Trucy) ; popular music (Kate
Smith Sings, Manhattan Merry-Go-
Round, Your Hit Parade); news,
commentators and talks (Walter
Winchell) gave equal rank with 2.7
per listening homes as revealed in
a ranking of the leaders of each
program type. Next came familiar
music (American Album of Fa-
miliar Musie, American Melody
Houwr) with 2.6 listeners per family,
and last, classical and semi-classical
music (Boston Symphony Orches-

(Continued on page 40)
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DIVISION OF COMMERCIAL NETWORK TIME

By Program Types

Daytime Programs

47.3

L FAMILIAR MUSIC .6
——HYMNS [.0

SERIAL DRAMA

Winter-Spring—1945

Nighttime Programs

[\
g 4

144 —~
nvmns.3 ORama 234

L— CHILDREN'S PROGRAM

Summer—1945

Daytime Programs

46.4

L-FAMILIAR MUSIC .S
L—HYMNS |.6

(Continued from page 38)

tra and Telephone Hour) with 2.4
listeners per listening family.

In 1946 the CAB not only re-
ported the total composition of the
audience within the average home
but broke it down by men, women
and children. Program popularity
by age classification is shown in
table below.

SERIAL DRAMA

A Opy,
4R
17 3 MUS/C

I “—HYMNS .2

Nighttime Programs

—CLASSICAL AND SEMI-CLASSICAL MUSIC

NOTE: Each program type has been zllotted the number of hours which all programs
in that type represent. The chart is based on the table of program types. Fifteen-minute
programs five times 2 week have been considered as 1% hours per week for the number
of weeks investigated, 15-minute programs three times z week 3 hour, ete.

Radio played the biggest role in
its history in 1945 when it kept the
nation “at the front” for the elimax
of the world’s two greatest wars.

The listening radio audience on
the morning of May 8, V-E Day,
was not only nearly triple that of

Total in Every 10 (In erery 10

No. Lisienerg Homes Listening Homes) Chil-
per Lisiener to Program Men Women dren 5-16

Program Family {Col. 1x 10) 17-35 36+ 17-85 36+ Boys Girls
Jack Benny .. ........ 2.9 29 5 & 8 7 2 2
Frank Sinatra Show... 2.7 27 4 3 9 b 2 4
Walter Winchell .. . ... 2.7 27 4 7 6 8 1 1
Your Hit Parade. . ... 2.7 27 4 4 9 5 2 3
Drew Pearson. ... ... 2.6 26 av &7 6 7 1 1
Lone Ranger......... 2.6 26 3 4 4 4 7 4
Mr. District Attorney . 2.4 24 3 6 6 6 2 1

Page 40 o 1946 Yearbook Number

a normal weekday morning, but it
was the largest morning audience
ever recorded by the CAB in its 81-
city sample. Sets in use were 36%,
a 166% increase over the 13.5
shown on April 17th, the last pre-
ceding normal Tuesday morning.
While the afternoon listening on
V-E Day dropped in actual volume
and percent of increase below the
morning level, sets in use were
scored at 21.8, 55% over normal.
Evening listening was 7.5% over
normal.

V-E Day afternoon and evening
listening, however, was lower than

BROADCASTING o
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that of D-Day, both in volume ana
percent of increase.

On Friday morning, Aug. 10,
when the news that Japan was
really talking surrender was broad-
cast, listening to the radio started
to assume D-Day and V-E Day
proportions. Morning listening on
Aug. 10 equalled that of evening,
and was double that of a normal
morning. Afterncon listening was
57% over normal—a greater in-
crease percentagewise than on V-E
Day. In the evening tlLe increase
over the preceding comparable
night was 65%.

The end of the war was cele-
brated by special radio program-
nming on all networks and for the
second time commercial radio sched-
ules were again completely can-
celled as they had been on the news
of the death of President Franklin
Delano Roosevelt.

Special Programs

A special V-E Day broadcast
from Hollywood on May 8 attained
a 9.4 rating while Toscanini and
the NBC orchestra on the same day
attained a 7.8 rating. In addition,
the Corwin broadcast on a “Note
of Triumph” attained an 8.1 CAB
rating.

During the greater part of 1945
both the Army and the Navy had
their own network radio programs
to keep the nation informed. The
Awrmy Hour, broadcast Sunday
afternoons, averaged a CAB rating
of 6.3 while a Navy program called
the Navy Hour attained average
ratings of 5.3 while rated by CAB.

The nation” heard the fourth in-
aungural of Franklin Delano Roose-
velt Jan. 20. This broadcast at-
tained a 20.1 CAB rating and 90.2%
of the listening audience at the
noon hour. On March 20 FDR at-
tained a high rating for his five-
minute send-off for the new Victory
Loan with a 33.8 rating and 97.2%
of the nation’s listeners.

A few months later all normal
network schedules were cancelled
at the news of the death of Presi-
dent Franklin Delano Roosevelt.
Special programming, unprece-
dented in radio history, was main-
tained during the period of mourn-
ing.

On April 16 President Truman’s
first address to Congress and the
nation at 1:25 p.m. attained a 34.6
rating with 100% of the listening
audience tuned to the new Presi-
dent. The next day, on April 17th,
from 8:30-9 p. m., President Tru-
man attained a 47.4 CAB rating
and 100% of the listening audience
while he gave the country and the
Armed Forces a report on his plans
as President.

On Aug. 9 from 10-10:30 p. m.
President Truman again addressed
the nation, attaining a 44.4 rating
and a 99.2% of the listening audi-
ence for the second highest CAB
rating for Truman, and higher
than any attained by any previous
President in the CAB sample of 81
cities.

The nation in 1945 was brought
by radio to the scene of some of

(Continued on page 42)
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the most notable events in werld
history. ’

Complete reportorial coverage
was given by the networks for the
San Francisco Conference of Na-
tions. On March 7 Comdr. Stassen
addressed the country from the con-
ference 10:30-11 p. m. and attained
a 4.9 CAB rating. A few months
later, June 19, 10-10:30 p. m., Gen.
Eisenhower addressed the nation
from a dinner given in his honor
and attained a 7.4 rating. The
Atomic Age dinner on Nov. 28 at-
tained a 1.8 rating while Governor
Dewey’s Lincoln Day address of
Feb. 8 had a CAB rating of 9.4.

Two Landmarks

Two notable landmarks for the
radio listeners were set in 1945,
when for the first time the open-
ing of the Metropolitan Opera sea-
son, on the night of Nov. 26, was
broadcast complete 8 p. m.-12:07
a. m. This unique commercial broad-
cast gained a 4.2 average rating
for the 8-11 p.m. portion of the
broadcast. Less than a month later
a special tribute to the memory of
Jerome Kern was broadcast 4:30-
5 p.m. on Sunday afternoon and
attained a 10.7 rating. On Qct. 1
for the first time since the begin-
ning of the war the broadcasting
industry, and the average listener

was affected by the changeover
from daylight saving, or its equiva-
lent “War Time” back to “Stand-
ard Time”.

The returning veteran added a
new stimulus to the audience of
sports broadeasts for 1945, and his
return forecast new audience rec-
ords ahead for this type of radio
entertainment.

Listening to the broadcasts of
this year’s World Series baseball
games between the Detroit Tigers
and the Chicage Cubs reached a
new high in listening to a sports
event, as revealed by coincidental
interviewing in the 81 CAB cities.
The peak audience was reached on
Sunday, Oect. 7, when that day’s
game received a rating of 17.9—a
26% increase over the Sunday game
of the series in 1944, which rated
14.2. Sets-in-use for this year’s Sun-
day game were 5.8% higher than
last year.

Listening to the series broadcast
on Saturday, Oct. 6, was 9% over
listening to the corresponding game
in 1944, with a rating of 11.8 as
compared to 10.8 for the same game
in the 1944 contest. Sets-in-use for
this year’s Saturday game were
up 11%.

The Navy-Notre Dame game
Nov. 3 was the highest rated foot-
ball game surveyed in 1945 by CAB
with a 7.8 rating, while the boxing

bout between Cochrane vs. Graz-
iano Aug. 2¢ with a 4.6 rating was
the highest of the 26 rated during
the season. Race-track events were
also recorded regularly by various
national netwerks and the highest
rating attained by any such broad-
cast during 1945 was the Preakness
Race at Pimlico on June 16th,
which rated 2.4.

Short Programs

Again as in 1944 the Esso Re-
porter with an 8.3 attained the
highest rating for nationally broad-
cast live or transeribed “spot” pro-
grams. These programs are non-
network programs individually
spotted in many U. 8. ¢ities and the
CAB reports regularly on the av-
erage rating of such programs. The
second most popular nationally
broadcast ‘“spot’” program was the
Quiz of Two Cities which attained
a 4.9 rating, in December 1945.

In addition the regular network
five-minute program which headed
the category of “five-minute net-
work programs” in 1944 continued
to do so in 1945. This was the Bill
Henry capsule type of news broad-
cast 8:55-9 p. m. on CBS which had
an 8.3 rating as of December 1945.

The Cooperative Analysis of
Broadcasting is the only tripartite,
nonprofit organization measuring
radio program popularity., In 1945

THE FAMILY RADIO AUDIENCE

it continued to expand both its field
of research and the copyrighted in-
formation it offers to members.
The Board of Governors of the
CAB is nominated by the American
Association of Advertising Agen-
cies and the Association of Na-
tional Advertisers and includes rep-
resentatives of the medium of
radio. Its members are: Bernard C.
Duffy, chairman; Robert B. Brown,
vice-chairman and treasurer; Jo-
seph D. Bohan; George H. Gallup;
Edgar Kobak; Mark Woods; Frank
E. Mullen; D. P. Smelser; Frank
Stanton; L. D. Weld; A. W. Leh-
man, president; and George H.
Allen, manager and secretary. In
starting its new program the board
stated that its new expansion was
“an essential . . . stride toward its
eventual goal of rating service rep-
resenting a true cross section of all
American homes, urban and rural,
telephone and non-telephone.”
Years of experimentation have
led the CAB to rely more and more
on the coincidental technique in its
investigations. Many experiments
with various techniques have re-
sulted in the open-minded realiza-
tion that each method carries its
own limitation. For example, CAB
ratings for late-night programs in
the Eastern Time Zone are the re-
sult of the combined use of the day-
(Continued on page 44)
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(Continued from page 42)
part recall and coincidental tech-
niques. All other ratings are pro-
duced by coincidental telephone in-
terviews, producing an average au-
dience rating.

At present, the dialings on which
the CAB bases its ratings exceed
more than 6,500,000 a year. The
sampling is nearly three times the
coincidental quota for CAB reports
released prior to the expansion and
is 60 times as large as the 100,000
used 15 years earlier in 1930 when
it pioneered the first nationwide
radio research ratings.

Interviews are distributed among
81 cities of 50,000 or more in popu-
lation in contrast with a previous
field of 33 cities. By giving each
city-size group its true represen-
tation, the CAB has achieved what
it considers an adequate represen-
tation of the U. S. cities of 50,000
population and up.

A similar adjustment occurred
in the geographic distribution of
the new sample. The basis of the
new distribution was an increase
from four to the nine geographic
areas as defined by the U. S.
Census.

Tripling the dialings has result-
ed, of course, in a similar increase
in the base for rating individual
programs. The nighttime sample
for each half-hour of broadcasting
has been enlarged 160% to 4,020
calls while the quarter-hour day-
time unit, figured as five broadcasts
a week on Monday through Friday,
is now measured by a base 160%
larger than prior to the expansion
or 5,025 calls. Each rating is based
on two weeks of interviewing.

The CAB uses the coincidental
method of investigation. Interview-
ers ask what program and what
station are being listened to at the
time the telephone rang. People
who answer “Don’t know” are in-
cluded in the sample. Homes dialed
and found “busy” on the ’phone
are excluded from the sample. The
investigation periods run continu-
ously through the day for pro-
grams originating locally from 9:00
p.n. to 10:30 p.m. The sampling is
collected at random from the tele-
phone homes in the 81 cities form-
ing the CAB national cross-section.

Ratings three times a year are
now released on network programs
for each of four city-size groups—
for cities 50,000 to 100,000; 100,000
to 500,000; 500,000 to 1,000,000;
1,000,000 and over in population.
Ratings are also released three
times a year for the first time,

Monthly Ranking of the 15 Nighttime Leaders
For the Eight Winter Months—1944-45

For the
Program Period Sept. Ocl.
BobHope......... ...... 1 1 1
Fibber McGee & Molly ... .. 2 5 2
Lux Radio Theatre........ 3 3 [
Walter Winchell. . ... .. o4 2 3
Charlie McCarthy. . . .. 5 3 4
Sealtest Village Store. . . [:3 5 5
Jack Benny........... 7 0 i
Kraft Mus:c Hall. .. .. 8 12 12
Mr. District Attorney .9 6 8
Sereen Guild Players 10 9 1
Eddie Cantor, .. .. 11 . 9
Abbott & Costelto . . 12z o 9
Burns and Allen. . . 18 11 13
‘Take It or Leave It. . . 14 T 13
Hildegarde................ 15 10 0a

Nor. Dee. Jan. Feb, Mar. Apr.
1 1 1 1 1 1
2 2z 2 2 2 2
3 8 3 4 3 3
4 3 5 5 6 8
5 7 4 8 4 7
8 6 6 6 [:3 4
5 3 ki 7 8 11

15 5 9 3 4 6

10 9 9 9 10 5
ki 10 8 11 8 8
9 13 Il 12 18 10

13 I1 12 10 12 12

14 17 13 13 14

o 12 19 21 15 15

23 16 14 26 11 13

Monthly Ranking of the 15 Nighttime Leaders
For the Four Summer Months—1945

Program

Walter Winchell. . .....................o00s

Mr, District Attorney . . . .
Sealtest Village Store. .. .............
Screen Guild Players. . .
Kraft Music Hall. . ....
Lowell Thomas. .......
Take It or Leave It.
People Are Funny. . .
Your Hit Parade
Aldrich Family .
Gabriel Heatter-
Crime Doctor.

C‘;?You Top This

Gabriel Heatter-MWF. ... . ...............

For the

Period* May June July Aug.

1 1 3 1 q

2 K 4 2 1

8 5 5 18 5

4 8 6 4 7

5 ] 9 33 14

[ 16 18 3 2

7 14 9 3 11

8 17 24 6 3

9 18 ki 13

10 15 30 11 9

11 18 28 338 [

12 36 20 .

13 32 20 23 8

14 22 22 18 23

.. 18 24 54 22 4

*Includes only programs broadceast at least three months of the four-month Summer period.

based on seven U. 8. geographic
areas as contrasted to the normal
four geographic areas to which net-
work radio has been accustomed.

Regular Reports

The CAB releases to its members
72 reports a year consisting of 24
program reports; 24 twice-monthly
pocket reports, and 6 large com-
prehensive reports analyzing trends
in program popularity and radio
sets-in-use. Also included are eight
reports a year giving brand identi-
fication ratings on each network
program, and four reports a year
giving the audience c¢omposition
(men, women, and children) lis-
tening to each program.

Ancther innovation are the six
CAB reports a year on the radio
audience in each of the cities it
surveys regularly. The CAB city
Reports reflect the audiences of
approximately 275 stations, and
evaluate the average program popu-
larity of these stations six times
throughout the seasons of the year.
A particular innovation to the local
radio scene is the striet city-by-

city comparability of all of these
local data by time of day, day of
interviewing, and interviewing
method.

Besides adding teletype communi-
cation with its members in 1945
the CAB also added an interpreta-
tive news-letter service, an advance
rating bulletin service, and issued
a CAB Handbook for its members.
A copy of the handbook, giving a
complete description of CAB ac-
tivities, is available on request.

Calendar of Events

(Continued from page 37)
NOVEMBER—Continued

year olds, 1942; Jap envoy, here *‘for
peace”’ received by the President, 1941.

lS—f;snsgreu adopted Standard time in

19—James A. Garfield (20th Pres.), born
:11236;. Lincoln’s Gettysburg Address,

21—North Carolina joined Union, 1789.

22—Pres. Roosevelt and Mr, Churchill met
at Cairo and conferred with Chiang
Kai-Shek prior to meeting at Tehran
with Stalin.

23—Franklin Pierce .(14th Pres.), born
1804 ; SPARS, created 1942.
24—Zachary Taylor (12th Pres.), born

1784,

26—Christmas Seal Campaign, Nov. 25 to
Dee. 25; National Prosperity Week,
Nov. 25 to Dec. 1.

27—Henry Wadsworth Longfellow, bern
1807; Cordell Hull, resigned as Secre-
tary of State. Succeeded by Edward
R. Stettinius Jr., 1944.

28—First U. 8. Government Post Office.
1783; Thanksgiving Day. Since 1941
designated by Congress as fourth
Thursday of the month. House Joint
Resolution No. 4

29—Coffee rationing in effect, 1942; Louisa
May Alcott, author of ‘‘Little Women,"
born 1832

30—Russia invades Finland, 1939; Inven-
tory Limitation Order, in effect 1942;
U. 5. Patent Systems est. 1836; Wins-
ton Churchill, born 1874,

DECEMBER

Flower—Holly, Poingettia; Birthstone—
Turquoise, Ruby, Lapis Lazuli.

1—Nationwide Gasoline Rationing, in ef-
fect 1942,

2--LaGuardia Field (Airpert) at North
Beach, L. I., officially opened 1939,

3—Illinoie admitted to Union, 1818,

4—Roosevelt-Churchill.Stalin  meet at Te-
heran, 1943; Works Projects Adminis-
tration, abolished 1942; Thomas Carlyle,
born 1785.

§—Martin Van Buren (8th Pres.), born
1782; 18th Amendment repealed, 1933.

7-—Japan attacked FPearl Harber, 1941:
Delaware Jjoined Union, 1787; The
Philharmonic Society of New York,
country first professional symphony
orchestra, held first concert 1842.

8—U. S. declared war on Japan, 1941;
Feast of Immaculate Conception; In-
g;rsmtional Golden Rule Week. Dec.

9—First U. S..made locomotive completed
?gzt;wm Point Foundry, New York,

10—Philippines ceded to U. 8.
with Spain, 1898;
Philippines. 1941;
Union. 1817.

11—Germany and Italy declared war on
U. §., 1941; Indiana admitted to Union.
1816; American Federation of Labor.
created 1886.

12—Guam occupied by Japanese, 1941:
Pennsylvania  join Union. 178T:
Washington became permanent seat of
government, 1800; Marconi signaling
of letter “S" across Atlantic—birth of
wireless, 1901

14—Alabama joined Union, 1819.

15—Telegrams of “felicitations”’ banned.
1942; RBill of Rights Day (enforced
1781) ; Federal Income Tax, last pay-
ment.

16—Boston Tea Party,
composer, born 1770

17--John Greenleal Whittier born 1807:
Wilbur Wright's first flight, 1908, Now
rroclrimed as “"Pan American Avia-
tion Day.”

13—New Jersey entered Union,
Hanuvkah (lst day),

21—World's First Cooperative Store, estab-
lished 1844 in Rochdale, England:
Forefathers Day—Landing of Pilgrims
in 16820 (celebrated mostly in New
England).

22—VWinter begins today: Winston Church-
ill arrived in Washington for confer-
ense with Pres. Roosevelt, 1941.

23—Wake Ialand falls, 1941; U. S.-Grest
Britain War Council organized and
first sesslon held in Washington, 1941.

24—Admiral Darlan assassinated, 1842,

25—Christmas Day.

26—Winston Churchill addressed Congress
in the Senate Chamber, 1941,

27—Gen. Giraud replaced Darlan, 1942.

28- Woodrow Wilson (28th Pres.). born
1866 ; Iowa admitted to Union. 1848.
29—Andrew Johnson (17th Pres.. born

1808; Texas admitted to Union. 1845.
30--Alfred E. Smith, four hmeg Governor
of New York. bern 1
31—New Year's Eve.

in Treaty
Japanese land on
Mississippi joined

1778 Beethoven.

1787

BASIC MUTUAL

Washington’s fastest-growing station ...
Washington’s most progressive station ...
Washington’s most economical network station...

A Cowles Station

WOL

“THE VOICE OF WASHINGTON"

Represented nationally by
The Katz Agency, Inc.
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NBC's PARADE of STARS

+ 590 KILOCYCLES
+ SO000 WATTS

Several changes are impending in Omaha broadcasting. The net
result will be more and better programs for all listeners in this area.

WOW congratulates the stations involved and
wishes them unlimited success.

At the same time — now that radio adver-
tising dollars MUST count WOW calls your atten-
tion to the fundamental principle of radio adver-
tising: AUDIENCE is ALL-IMPORTANT.

When you consider the Omaha Market, re-

WWW.americanradiohistorv.com

RADIOC STATION

INC
OMAHA, NEBRASKA

member the equation above! 5900 KC * NBC * 5000 WATTS

Owner and Operator of

KODY - NBCIN NORTH PLATTE

IOHN GHIVIN e PRES & Gyn i LA ]
JOHN BiLRAIR & CO. REPETSINIGTINIS


www.americanradiohistory.com

Hooper 1945 Radio Audience Analyses

The Impact of Victory on Basic Radio Andience Measurements

By C. E. HOOPER
President, C. E, Hooper, Inc.

THE YEAR 1945 saw the final
entry in wartime radio audience
measurements. In a fitting finale,
both Victory in Europe and Victory
over Japan lifted listening to its
highest peaks since the Declaration
of War on December 8, 1941. It is
s matter of record that history,
swiftly changing, swiftly reported
by radio, draws America to its re-
ceiving sets as inevitably as a
magnet attracts iron filings. And
listening in the news-filled days

which were climaxed by V-E and .

V-J Day are reflected in the Hooper
audience measurements curves with
the sensitivity of a seismograph.

With the good fortune which
favors an extensive interviewing
schedule, we were able (through
routine operations) to obtain for
the industry a complete record of
the radio audience behavior not
only on the two outstanding davs
of the year, but also during the
week preceding each. Interviews
by C. E. Hooper, Inc., are regularly
conducted from the first to the
seventh of the month, in the even-
ing; from the eighth to the four-
teenth of the month, during the
daytime; from the fifteenth to the
twenty-first, again in the evening.
V-E Day fell on May 8th, V-J Day
came on August 14th. On both oc-
casions, Hooper investigators were
on the job, doing their daytime
schedules and it was a simple mat-
ter to notify them to continue tele-
phone interviews until 10:30 pm.

Chart I plots listening by half-
hour periods, from 8:00 am to
10:30 pm on V-E and V-J Day.
The high point on each day is, by
coincidence, identical: 63.1%. This
peak is significantly higher than
that found on D-Day of the previ-
ous year (53.0%) and on the night
of the 1944 elections (56.6%).

At 9:00 am May eighth, Presi-

100 CHART 1
T 1
SETS-IN-USE INDEX T
8:00 am —10:30 pm
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Source: Material bagsed in part on Specilal Studies sponsored by CBS and NBC (V-E Day) and CBS (V-J Day).

dent Truman announced to the
nation-wide radio audience the offi-
cial, unconditional surrender of
Germany. The high point in listen-
ing fell naturally between 9:00-
9:30 am. From that time on, listen-

ing steadily “declined” to 22.8% in
mid-afternoon. Evening listening
continued to be abnormally high
for the time of year with an aver-
age of 33.9%.

The climax on V-J Day came at

CHART Ul

COMPARATIVE LISTENING INDEXES
V-E DAY, WEEK PRECEDING, WEEK FOLLOWING

326 33l
MAY 17 V-E.DAY,MAY 8th
6:00pm-10:30pm  8:00am-6:00pm

CHART 111

COMPARATIVE LISTENING INDEXES

V-J NIGHT, WEEK PRE CEDING, WEEK FOLLOWING

423

s o s
AUGUST 8-14  V-J MIGHT,AUG. lath AUGUST 15-21
9:00am-6:00pm

6:00pm-10:30pm 6.00pm-10.30pm
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7:00 pm August fourteenth. Lis-
tening during the day was gener-
ally above that on V-E Day. But
by 9:00 pm the shargly descending
curve dipped below the figures reg-
istered on May eighth. The war
was over. There were bonfires to
be lit in the streets.

The bars in Chart II are ar-
ranged in chronological order. The
week preceding V-E Day found
evening Sets-in-Use at the high
average level of 32.6% from 6:00-
10:30 pm. (It’s the highest re-
corded index for May evening lis-
tening in the 11-year-old files of C.
E. Hoorer, Inc.) Thé second bar
shows the average level of listening
on V-E Day from 9:00 am to 6:00
pm. The third bar—the average
daytime listening for the balance
of the week—reflects the expected,
post-climacti¢ slump. The decline
is purely relative. That index of
17.0% is higher than any davtime
figure recorded since February,
1942,

Chart III graphically portrays
listening conditions surrounding
V-J Day. The first bar indicates
the level of daytime listening the
week of August 8-14th. Interview-
ing that week coincided with start-
ling developments: The atomie
bomb, Russian entry into the War,
and Japanese surrender negotia-
tions. (The phenomenally high
listening on the fourteenth boosted

(Continued on page 48)
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P Direct Result
of a Radio Program

ESTERDAY this woman listened to the radio. Qut
Yof the air came drama, and humor, and music.
And then, at a moment when entertainment of the
highest calibre had lessened any possible sales resis-
tance, she heard a message from the sponsor of the
program. Yesterday a radio program did a job.
Yesterday a sale was born. Today that sale has
become a reality.

That is the way radio works. That is the way it

has been working for more than twenty-five years. DIRECT ROUTE TO
And that is the way WTIC has become such a SALES IN
dominant sales medium in the wealthy Southern y

New England market. Sauthenn Hew England

If you sell a food product—or any product, for
that matter, in Southern New England, remember

Ik Travelers Broodeasting Servica Corporarion

that this territory has a per capita spendable income billited with N3
more than 609, higher than the average for the snd Hew England Regional Hetwark
entire United States. Remember too, that for quick Regreseited by WEED & COMPAMT,
and lasting acceptance of that product the friendly Baifen, [kivage

ngisio and Agllpweed

and familiar voice of WTIC is this region’s most
influential medium.
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(Continued from page 46)

the week’s average to the highest
point ever recorded during daytime
interviewing). The second bar
shows listening activity from 6:00-
10:30 on the evening of V-J Day
itself. The third bar, almost ex-
actly half the height of the second,
represents average evening listen-
ing in the next seven days. The
evening Sets-in-Use index of 21.4%
is the highest reported figure for
August evening listening in the
Hooper records.

Basic Factors

By no means the least significant
characteristic of these figures
which measure the listening activ-
ity of the radio audience when Vic-
tory came, is the fact that they
were obtained in the course of our
normal operations. There was
nothing “special” in the way of
techniques or instructions. The
figures are thus entirely compar-
able with other audience data con-
tinuously gathered since 1934, us-
ing the telephone coincidental
method. Hooper interviewers in
32 large cities, in which each of
the four major networks has a
local outlet, call homes continu-
ously while programs are broadcast
and ask the following:

1. Were you listening to your

radio just now?

2. To what program were you

listening ?

3. Over what station is that

program coming?

4. What advertiser

that program?

The mere fact of answering the
telephone provides basic data for
the radio industry. It permits the
measurement of the “Available
Audience”—the percent of the
population at home and awake at a
given time. The answer to the

puts on

CHART IV
Hooper National Trends

AVAILABLE AUDIENCE INDEX — EVENINGS

JANUARY, 1943 — DECEMBER, 1945
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Use”—the percent of homes listen-
ing to the radio at a given time.
The trends of “Available Audience”
and “Sets-in-Use” for evening pe-
riods are shown in Charts IV and V.

The impact of Victory on the
Available Audience is graphically
shown by the convulsive dip and
recovery in August and September

that had made itself strengly mani-
fest by 1943. The withdrawal of
people from their homes into the
services, and night shifts in war
plants made steady inroads into
the potential available to radio.
From January until August, the
1945 curve crosses and recrosses
the 1944 curve—and remains con-

first question vields another funda-  (Chart IV), The vear started with sistently below the 1943 level.
mental measurement, “Sets-in- a continuation of a downward trend Wednesday, August fifteenth
CHART V
Hooper National Trends
SETS-IN-USE INDEX — EVENINGS
JANUARY, 1943 — DECEMBER, 1945
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Notional Average Evening 'Sets-In.Use”
is the percent of total homes colled which
reported listening to the redio Sundoy
through Saturday, 6:00 PM - 10:30 PM, ET
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saw the end of gas rationing. And
in the week of August 15-21st,
the index dropped to 68.4%-—the
lowest figure recorded in any even-
ing interviewing week. A gas-
starved Anlerica was back at the
wheel. The spurt in motoring saw
an immediate increase in the auto-
accident rate, quickly followed by
warning publicity, and a reminder
that the tire shortage would con-
tinue. The driving spree came to
a jolting stop. Two weeks later
the index was within two-tenths of
a point of the 1944 figrure, and has
been rising steadily since.

The end of the war has released
two forces which influence the
Available Audience index in oppos-
ing directions. The removal of re-
strictions on travel . . . the pres-
ence of unlimited aquantities of
gas . . . prospects for new tires
and new cars—all fend to take
people from the home, and depress
the index. On the other hand, re-
lease of men from the service . . .
the cancellation of war contracts
and the subsequent elimination of
night shifts tend to put more peo-
ple into the home. At present, it
appears that this latter force is
the more powerful. By the end
of November, for the first time
during the Vvear, the 1945 curve
had edged a hairline above the
corresponding figure for 1943. The
trend persisted strongly in Decem-
ber and by the end of the vear had
reached levels not seen since the
spring of 1943.

Evening Listening Extremes

In terms of the Sets-in-Use in-
dex, the 1945 curve, shown in
Chart V, is a study in extremes.
New war-time highs for various
weeks were registered in May,
August and October. But in
March, June and November, Sets-
in-Use dropped to their lowest
levels recorded since World War

(Continued on page 50)
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No city of comparable size has played @ more vital role in the
war effort than Louisville. As the country’s eighteenth largest
industrial area in volume of war contracts awarded, Louis-
ville’s industrial capacity in 1912 had almost doubled that of
1939. This was maintained until the war’s end.

Is it any wonder that people have heen asking, “What’s going
to happen when your war industries close?” In order to learn
factually what part of the wartime expansion and new industry
will be maintained or further expanded, The Courier-Journal,
The Louisville Times and radio station WHAS started a
thorougli-going survey of the area immediately after V-J Day,
Inforination has also been gathered as to the future of the
synthetie rubber industry and the city’s plans to take care of
its increased popnlation and industries.

Write for our forty-page booklet outlining the postwar plans
of Louisville’s business leaders and the eity of Louisville,

HAS

8 4 ON YOUR
DIAL

COLUMBIA NETWORK

Y

Q, e 8.9 ,1
foma ]
S

Af, COM. THRUSTON §. MORTON

MEMRY, W. WALLS

o Telecasting

WwWWwWWwW.americanradiohistorv.com

\‘
7
>

T
Y
%;.

= Sy

o
)

/

= : /’h’

GI0A0E auICHL

2T GRIFHIN

_.‘1'-.-\.\_
[ s, Y

I.-"' i [y r'{l
i E,!
e
= 5

o

1946 Yearbook Number o Page 49


www.americanradiohistory.com

(Continued from page 48)

II began. Evening listening the
week preceding V-E Day raised
the 1945 curve to a point not
reached since, and exceeded only
in January and February. The Sets-
fin-Use index has paralleled the
sharply rising available audience
curve and by the end of December
the increase over the 1944 figure
was greater than shown in a dy
previous normal checking perw

The promlse of more new receiv-
ing sets in 1946 pomts to new hlgh
levels of listening in the coming

In Charts VI and VII are plotted
three year trends of daytime Avail-
able Audience Sets-in-Use indices.
The declining trend noted in the
Available Audience, evening, is
even more sharply marked in day-
time measurements. Through
August, the 1945 curve is consist-
ently below the 1943 level and, with
two minor exceptions, the 1944
figures, Yet, from an all-time low
point in August, the curve shows
a phenomenal three-point jump to
rise above the level of the previous
two years—a position it has been
holding consistently, and with what
appears to be a widening margin
since September. December, to
borrow a phrase from Wall Street
analysts, closed strong, with the
highest figure recorded in the past
two years.

The 1946 daytime Sets-in-Use
index (Chart VII) hovered tenaci-
ously about the 1944 curve for the
first three months of the year. The
dips in April and June were more
than compensated by the Victory
listening in May and August. And
from July on, the figures for 1945
are consistently above those of the
previous years. As a matter of
fact, the October and November
indices (17.1% and 16.4%, respect-
ively) are higher than any recorded
for those months, throughout the
war frears The upward trend was
solidly continued at the end of the
year.

CHART VI
Hooper Natianal Trends

AVAILABLE AUDIENCE INDEX — DAYTIME
JANUARY, 1943 — DECEMBER, 1945
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Post-war conditions are clearly
reflected in the daytime Sets-in-
Use index. It takes only one per-
son at home and awake to identify
that home as ‘“Available.” The
presence of even a second person
in the home (2 woman war worker
released from her job) has no
effect on the Available Audience
index, but can increase the possi-
bility of the radio use by 100%.
The daytime Sets-in-Use index is
being pushed upward by two
strong forces: An increase in the
number of homes “available’’ and
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|
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an increase in the number of peo-
ple in the greater number of avail-
able homes. As long as these forces
continue to operate, it seems rea-
gonable to expect the daytime Sets-
in-Use index to maintain its posi-
tion above the levels of the previ-
ous two years. Five of the 1944
favorites are missing, and it may
be significant that three of the five
feature “popular music.”

Of the seven programs which
appear on both lists, five have
somewhat higher ratmgs than they
did a year ago. Newcomers to

CHART VII
Hooper National Trends

SETS-IN-USE INDEX — DAYTIME
JANUARY, 1963 — DECEMBER, 1945
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the 1945 list include both portions
of Breakfast in Hollywood, Pepper
Young's Family and Our Gal Sun-
day. The latter two, however, were
ix;wghe Top Ten in December of

December 1945 Evening Ratings

SEP ocT

1. Bob H S — 4.0
2, I-‘Ibber MeGee and Molly 28.3
8 Red Skelton 4.8
4. Charlie nchnhy £24.7
5, Jack Benny . 244
8, Sereen Guild Players 242
7. Radio Theatre . ... 2238
8. Walter Winchell 22.0
8. Mr. District Attorney 21.8
10. Fred Allen 21.56
11, Eddie Cantor __. 18,9
12, Take It or Leave It 19.0
18. Truth or C 18.7
14, Ahbott nnd Costello 185
15, Amos 'n’ Andy 18.4
December 1944 Evening Ratings
1. Bob Hope __ 34.3
2. Fibber McGee and Molly 29.3
8. Bing Crosby 252
4, Charlie McCarthy 24.9
5. Joan Davis-Jack Haley 28.7
6. Walter Winchell . 23.0
1. Radio atre 21.3
8. Abbott and Costello 21.2
8. Mr, District Attorney 21.0
10, Eddie Cantor 20.7
11. Jack Benny 20.6
12. 8 Guild Players 16.8
18, Hildegarde* . 19.4
14, Kay Kyser ... 18.6
15. Your Hit Parade 17.4
*Computed

December 1945 Weekly
Daytime Ratings

When A Girl Marries

Portin Facea Life
Ma Perkins (CBS)
Breakfast in Hollywood (Kellogg)-
Romance of Helen Trent
Pepper Young's Family
Young Widder Brown —
Breakfast in Hollywood (P and G)
Our Gal Sunday
Stella Dallas
Big Sister
Available Audience
Sets-In-Use

December 1944 Weekly
Daytime Ratings

. When a Girl Mayries .
Aunt Jemny .
Life Can Be Beautiful ..
Ma Perkine (CBS) _.
Romance of Helen Trent
. Kate Smith Speaks
Big Sister ...
Portia Faces Life

. Stella Dallas ___.

. Young Widder Brown

T
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Broadcast Stations Identified With Newspaper Ownership

Revised to January 1, 1946; Copyright 1946 by Broadcasting Publications, Inc.

ALABAMA

WHMA, Anniston—Licensed to Harry M.
Ayerl, publisher of Anniston Star.

WSGN, Birmingham — Licénsed to The
Birmingham News Co., publisher of
The Birmingham News and The Bire
mingham Age Herqld; 82%% of stock
owned by estaté of Victor H. Hanson,
deceased. The Birmingham News Co. also
owns all capital stock of The Hunteville
(Ala.) Times.

WAGF, Dothan — Licensed to Dothan
Broadcasting Co.; Horace Hall, partner.
is Ppublisher of Dothan Eagle.

WSFA, Montgomery—Licensed to Mont-
gomery Broadeasting Co. Inc.: one-third
interest owned individusally by R. F.
Hudson, publisher of Montgomery Ad-

vertiser.
ARIZONA

KOY, Phoenix — Licensed to Salt River
Valley Broadcasting Co., 74% owned
by Burridge D, Butler, publisher of The
Prairie Farmer, Chicago, and Arigona
Farmer, Phoenix: also owner of WLS,
Chicage and KTUC Tucson.

KTUC. Tucson—Licensed to Tueson Broad-
casting Co.; 161 out of 300 shares of
stock owned by Burridge D. Butler, pub-
lisher of The Prairie Farmer, Chicago.
and owner of WLS, Chicago, and KOY,
Phoenix; 69 shares each owned by
Glenn 8nyder and George Cook, WLS.

ARKANSAS

KTHS. Hot Springs-—~Licensed to Radio
Broadeasting Inc., chief owners identi-
fled with Times Publishing Co. Inc..
publishers of Shrevevort ({La.) Timea;
same ownership aa Monros (La.) World
and News-Star.

KLRA, Little Rock—Licensed to Arkansss
Broadcasting Co., 80% of stock owned by
Gazette Publishing Co.. Dublishers of
Arkansas Gazette,

KCMC, Texarkana — Licensed to KCMC
Ine.; 90% owned by Texarkana News-
papers Inc., publisher of Texarkens Ga-
gotte¢ and Texarkdng Newe and 10%
owned equally by board of five directors.

CALIFORNIA

KERN, Bakersfield—Licensed to McClatchy
Broadcasting Co.: sameé ownership as
Secramento Bes. Fresno Bee, Modesto
Bee {McClatchy Newspapers),

KIEM, Eureka ~- Licensed to Redwood
Broadcasting Co, Inc., 20. 8% of stock
owned hy Standard Printing Co., Pub-
fisher of Humboldt Standerd; 209% by
Times Publishing Co., publisher of Hum-
boldt Times; 50.8%, William B. Smullin.

EMJ, Fresno — Licensed to McClatchy
Broadeasting Co.: same ownership as
Fresno Bes, Sacramento Bee, Modesto
Bes (McClatchy Newsbabpers).

KDON. Monterey—Licensed to Monterey
Peninsula Broadecasting Co.: 509 of stock
owned by Allen Griflen, publisher of
Monterey Peninsula Herald: 50
linas Newspapers Inc.,
Salinas Californian. (Speidel Newspa-
pets) ; see rlso WGNY, Newburgh, N, Y..
and KFBC, Cheyenne, Wyo.)

KLX, Oakland—Licensed to Tribune Build-
inz Co.; interlocking ownership with
Oakland Tribune.

KROW, Oakland—Licensed to KROW Inc.,
owned by Sheldon F, Sackett. chief
owner of VAN, Vancouver, Wash.,
owner of KOOS, Marshfield, Ore.. and
publisher of the Marshfield (Ore.) Cooe
Bay Times.

KFBK. S — Li d to Me-
Clatchy Broadessting Co.; same owner-
ship as Sacramento Bee, Fresno Bee,
Modesto Bee (McClatchy Newspapers).

KYA, San Francisco—Licensed to Palo
Ailto Radio Station Inc., owned by Doro-
thy 8. Thackrey, president of the Theo-
doro Corp., owner of WLIB Brooklyn
and New York Post.

KTMS, Santa Barbara-—Licensed to News
Press Publishing Co., Publisher of Santa
Barbara News-Press (T. M. Storke, pub-
lisher, owns 1009 of common stock).

KSRO, Santa Rosa—Ownership affiliated
with Santa Rosa Republican and Santa
Rose Press Democrat.

KWG, Stockton—Licensed to McClatchy
Brondmting Co.; same ownership as

to Bee, Mod Bes, Fresno
Bes (McClatchy Newspapers).

ETKC, Visalia—Licensed to Tulare-Kings
Counties Radio Associates; owners In-
clude Homer W. Wood, Dublisher of
Porterville Recorder; Percy M, Whiteside,
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The following tabulation, showing newspaper ownership or affiliztion
of standard broadcast atations imn the United States, Hawaii and
Alaska, is based on information procured from the operating companies
or from official sources. Minority interests are indicated where the infor-
mation was available. In many instances stations and newspapers are
owned by the same interests but operations are entirely separated,

publisher of Tulare Daily Advance; Messrs.
Wood and Whiteside also operate Visalia
(Cal.) Pub. Co., publisher of Visaliz
Times-Deita.

KHUB, Watsonville—Licensed to Luther E.
Gitson, editor and publisher of Vallejo
Chronicle-News and Times-Herald.

COLORADO

KVOR, Colorado Springs—Licensed to Qut
West Broadeasting Co.: 339 stockholders
each are E. K. Gaylord and Edgar T.
Lell, officers and directors, and 339 hy
the Oklahoma Publishing Co.. nublisher
of Oklahoma City The Daily Okiahoman.
Oklahoma City Times and The Farmer
Stockman.

KLZ. Denver—Lu‘anled to KLZ Broad-
casting Co.; . Gaylord., Dresident:
Herhert M. Peck secretary; Edgar T.
Bell, treasurer; directors or stockholders
in The Oklahoma Puhlishing Co, pub-
lisher of The Daily Oklahoman, Okla~
homa City Times and Farmer-Stockmen.

KFKA. Greeley—Licensed to Midwestern
ume ownershir (H. E.

ecord Stockman, Den-
ver, weekly,

CONNECTICUT

WTHT, Hartford—Licensed to the Hart-
ford Times inc.. puhlia of Hartford
Timea: TA58% of stock nwned hy the
Gannett Newspapers; see WENY, Elmira,

WSRR, Stamford—Licensed to Western
Connecticut Broadcasting Co., owned 51%
by Kingsley A, Gillespie. publisher and
14% owner of Stamford Advocate.

WBRY. Waterhury—Licensed to the Amer-
lcnn-Repubhcln Ine., publisher of Wa-
terbury R ¥
and Waterbury American.

DELAWARE

WDEL, Wilmington (Mason Dixon Radio
Group)}~=Licensed to WDEL Ine, Opere
ated independently. J. Hale Steinman
and John F. Steinman, owners of Mason
Dixon stations. also own Lancaster (Pa.)
Newspapers Inc.

WILM, Wilmington—Licensed to WILM
Inc. Owned 66 2/3% by Alfred G. Hill,
editor, publisher and lessor of Chuur
(Pa.) Times; remaining 33 1/3% by J.
Hale and John F. Steinman, owners of
Lancaster Newspapers Inc. and Mason
Dixon Radio Group.

DISTRICT OF COLUMBIA

WMAL, Washington — Licensed to The
Evening Star Broadcasting Co.. sub-
sidiary of The Evening Star.

WINX, Washington—Licensed to WINX
Broadcasting Co., owned by Eugene Meyer
& Co.. publisher of Washington Poat.

WOL, Washington—Licensed to Cowles
Breadcasting Co. Gardner Cowles Jr.,
president, also publisher of Look maga-
zine, Dresident of Register & Tribune
Co.. publisher of Des Moines chinter
and Tribune; John A. Cowles, vice-p

WCOA, P la—Lj d to 1
Broadcasting Co.: John H. Perry. 9%
stockholder. is puhlisher of Pensacola
Journal. P la  News, Jack tlle
Journal, Panama City {Fla.) News-Her-
ald. Mr. Perry is also President of West-
ern Newspaper Union, & newspaper
s¥ndicate.

WTSP, St. Petersburg—Licensed to Pinel-
las Broadecastlng Co., 53% of stock
owned by Nelson Poynter, publisher of
St. Petersburg Times.

WFLA, Tempa—Licensed to Tampa Tri-
bune Co. J. 8. Mims, publisher of Tampa
Tribune.

WDAE, Tampa—Licensed to Tamba Times
Co., publisher of Tampa Times.

GEORGIA

WALB, Albany—Licensed to Herald Pub-
lishing Co., Publisher of Albany Herald.

WGAU, Athens — Affiliated with the
Athens Banner-Herald,

WSB, Atlanta~—Licensed to Atlanta Jour.
nal Co., Publisher of Atlantd Joxrnal
(James M. Cox: see also WIOD., Miami.
and WHIO, Dayton, 0,).

WMJIM, Cordele—Licensed to Cordele Dis-
pnteh Publishing Co.. publisher of Cordels
Dispatch; John W. Greer, president.

WGGA, Gainesville — Licensed to Blue
Ridge Broadcasting Co., 31.57% of stock
owned by A. F Dean, owner and editor
of Gainesville Fagls, weekly.

WLAG, Ls Grange — Licensed to La
Grange Broadeasting Co.: 33 1/83% of
stock owned by Roy C. Swank, pub-
lisher of La Grangs News.

WAYX, Waycross—Licensed to Jack Wil
liams, publisher of Waveross Journal-
Herald,

ILLINOIS

WDWS. Champaign — Licensed to The
Champaign News-Gazette, Inc., Publisher
of The News-Gazatte.

WAAF. Chicage -— Licensed to Drovers
Journal Publishing Co. Inec.

WGN, Chicago—Licensed to WGN Inc.,
100% subsidiary of The Tribune Co.,
publisher of Chicago Tribune.

WJJID, Chicago—Licensed to Field Enter-
prises Inc., eontrolled by Marshall Fleld,
proprietor of Chicago Sun and PM.

WI.S. Chicago—Licensed to Agricultural
Broadcasting Co.; 100% of stock owned
by Prairie Farmer Publishing Co., Pub-
lisher of The Prairie Farmer, bi-weekly.

WDAN. Danville—Licensed to Northwest-
#rn Publishing Co.. nublisher of Danvilla
Commereial-News (Gannett NewaPaPer);
see WENY, Elmira, N. Y.

WS80Y. Decatur—Lij d to C d
Broadcasting Inc., $9.6% of stock uwned
by Decatur Newspapers Inc., publisher
of Decatur Herald and Review; same
ow| hip as Ch ign-Urbana (IlL.}

dent of Regi:ter & Tribune Co,, l]so
president of Minneapolis Star Journal,
Tribune and Times.

FLORIDA

WJHP, Jacksonville — Licensed to The
Metropolis Co.; same ownership as Jack-
w]n.v-'lic Journal. (See WCOA, Pensa-
cola.)

WIOD, Miami—Licensed to Isle of Dreams
Broadeasting Corp., stock owned by
Miami Daily News Inc.

WQAM, Miami—Licensed to Miami Broad-
casting Co., owned by Miami Herald
Publishing Co., publisher of The Miami

Herald,
WTMC, Ocala—Licensed to Ocala Broad-
casting Co. Inc.: {see WCOA).

WDLP, Panama City—Licensed to Pana.
ma Betsg. Co. and owned by publishers
of Pamama City News-Herald, {(See
WCOA),

Evening Courier.

WGIL. Galeshurg—Li d to Galesburg
Broadeasting Co.: 60 out of 100 shares
of stock owned by executives of Galss-
burg Register-Mail.

WMBD. Peoria—Licensed to Peoria Broad-
casting Co., owned 8.6% by Carl P.
Slane, president-publisher Peoria Jour-
nal-Transcript Ine.; 21.29% by Frances
P. Slane and 12.4% by Elizabeth P, Tal.
bott, interested in same publishing firm.

WTAD, Quincy—Licensed to Lee Broad-
casting Inc., affiliated with ownership of
KGLO. Mason City, Ia., Lee P. Loomis,
president. also publisher of Mason City
{Ia.) Globe-Garette, a Lee Syndicate
newsPaber.

WROK. Rockford—Licensed to Rockford
Broadeasters Inc. 100% o! stock owned
by Rockford C lid
Inc., publishers of Rock!ord Morning
Star and Rockford Register Republic.

WHBF, Rock Island—Licensed to Rock
Island Broadcasting Co.: controlling
stockholders, officers and directors own
all stock of J. W. Potter Publishing Co.,
publisher of Rock Island Argue.

WCBS, Springfleld—Licensed to WCBS
Inc., 49% of stock owned by Ira C. Cop-
ley, publisher of the Springfield {llinois
State Journal, 1% by A. W. Shipton,
l:;\erll manager of Ilinois State Jour-
nai.

INDIANA

WTRC, Elkhart—Licensed to the Truth
Publishing Co. Ine., publisher of Elkhart
Daily Truth.

WIBC, Indianapolis—Licensed to Indiana
Broadcasting Corp., owned by The In-
dienapolis News. C, Walter McCarty,
president, also publisher of the News.

WIRE, Indianapolis — Licensed to Ine
dianapolis Broadeasting Inc. 100% of
stoek owned by Central Newspapers Inc.,
publisher of The Indianapolis Star, E, C.
Pulliam, president.

WSBT, South Bend—Licensed to the South
Bend Tribune.

WAOV, Vincennea—Licensed to Vincennes
Newsbabers Inc.. publisher of Vincennes

Sun-Commercial (same ownership as
WIRE, Indianapolis).
IOWA

KBUR, Burlington—Licensed to Burlington
Broadeasting Co.; 25% of stock owned by
controlling interests in the Burlington
Hawk-Eye Gazette.

KRNT, Des Moines—Licensed to Cowles
Broadcasting Co., subsidiary of the Reg-
ister & Tribune Co., publisher of Des
Moines Register and Dee Moines Trib-
une; also publisher of Minneapolie Star.
Journal and Look Magazine,

KSO, Des Moines—Licensed to Kingsley H.
Murphy, newsbabDer executive.

KDTH. Dubuque—Licensed to Dubugue
Telegraph-Herald,

KGLO, Mason City—Licensed to Lee Ra-
dio Inc., affiliated with ownership of
WTAD, Quincy, Ill. Lee P. Loomis, preai.
dent, also publisher of Mason City Globe-
Gazette, a Lee Syndicate newspaper.

KFNF, Shenandoah—Licensed to KFNF
Inc.; 6% of stock owned by Des
Moines Register & Tribune intevests.

KSCJ, Sioux City—Licensed to the Per-
kins Brothers Co, Willlam R. Perkina,
269 owner, also president-publisher of
Journal-Tribune Pub. Co., publisher of
Journal and Journal-Tribune.

KTRI, Sioux City—Licensed to Sioux City
Broadcasting Co.; 50% owned by Diet-
rich Dirks; 26.2% by Eugene H. Kelly;
12.4% each by John C. Kelly and Eu-
gene F. Kelly, latter three identified with
ownership of Sioux City Tribune.

KANSAS

KGGF, Coffeyville—Licensed to Hugh J.
Powell, senfor partner in firm of H.
J. Powell & Co., publisher of Coffewville
Daily Journal.

KGNO, Dodge City—Licensed to Dodge
City Broadeastin® Co. Inc.: 84% of
stock owned by J. C. Denious, publisher
of the Dodge City Daily Globe and Nor-
ton {Kan.) Telegram.

KCKN, Kansas City—Licensed to The
KCKN Broadcasting Co., controlled by
Capper Publications Inc., publisher of
Kaneas City Kansan and Topeka Daily
Capital.

KSAL, Salina—Licensed to KSAL Ine.,
controlled by Hutchinson (Kan.) Publish-
ing Co., publisher of The News-Herald.
R. J. Laubengayer, publisher of Salina
Journal, who also holds interests in the
Hays Daily News, Goodland Daily News
and Hill City Times (weekly), all in
Kansas, is minority stockholder.

WIBW, Topeka — Licensed to Topeka
Broadcasting Assn. Inc., controlled by
Capper Publications Inc., publisher of
Topeka Daily Capital (see KCKN, Kan-
sas City).

KFH, Wichita—Licensed to Radio Station
KFH Co.: 51% of stock own ¥ Vie-
toria Murdock Estate, publisher of the
Wichita Eagle.

KENTUCKY
WHAS, Louisville—Licensed to Courier-
Journal & Louisville Times Co,
WOMI, Owensboro — Licensed to Owens-
(Continued on page 54)
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Reach the CAPITAL
of the NATION'S CAPITAL

“WINX

CAPITALIZE on one of the greatest

concentrated buying powers in the Nation—the {abulous
ninety-five million dollar monthly payroll in Metropolitan
Washingion . . . An audience that delights in WINX programs
because the operation of this station is tailored to Washington
tastes. It's a luxury market . . . a market of spenders . .

discriminating in their needs—but ready, and with the means

% to buy-——when they have conlidence in the message that
‘%t. sells them. That's where WINX fits profitably into your
o merchandising program. Ii's Washington's news (every hour

on the hour) and good music station—WINX programming

2
%L and operation holds the listener's complete ‘interest and respect.

e A Washington station owned by a
Washington Institution with a policy of
programming and operation created

especially for Washingtonians,

" Represented Nationally by Headley Reed Co

I WINX

-3

{

THE WASHINGTON PCST STATION
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Stations Identified With Newspapers
(Continued from page 52)

Egro Brondeuunz Co., stock ownec; by

ub-
lishing Co., publuher of Owensboro Mes
senger and Inquirer.

LOUISIANA
Baton Rouge—Licensed to Baton

WJIBO,
Rouge Broadcasting Co. Inc.; same own-
ership as Baton Rouge Advocate and
Baton Roupe State Times; Charles P.
Manship, president.

KVOL, Lafayette—Licensed to Evangeline
Broadeasting Co. Inc.: 50% of stock owned
by G. H. Thomas, Lafavette; 50% owned
by Lafayette (La.) Advertiser-Gazette.

KWEKH, 8hreveport—Licensed tc Interna-
tional Broadcasting Corp.; 100% of stock
owned by Times Publishing Co. Ltd.,
publisher of Shreveport Tintes: game own~
glhlp as Monroe (La.) World and News-

tar.

MAINE

WCOU, Lewiston—Licensed to Twin City
Broadcasting Co. Inc. Btockholders are
Faust Couture, pres. & treas.; Valdor
Couture. sec, Coutures own Le Messager

Pub. Co., publisher of Le M v

MINNESOTA
KATE. Albert Lea—Licensed to Albert
Lea-Austin _Broadcasting Corp; 40%

owned by E. L. Hayek, preaident of
Trades Publishing Co., Albert Lea, pub-
lisher of Northwestérn Jéweler.

WEBC, Duluth—Licensed to Head of the
Lakes Broadcasting Co.: 82% of stock
owned by Evening Telegram Co., Su.
perior, Wis., publisher of Suparior Tale-
gram; 82% by Northwest Paper Co.,
20% by Morgan Murphy, president of
Morning Telegram Co.; 109 by W. C.
Bridges, manager of WEBC. Mr. Murphy

is also interested in the Manitowoc
(Wis.) Herald-Times, Chippewa Falls
(Wis.) Herald-Telegram, Two Rivers

(Wis.) Reporter, Lafaystte (La,) Ad-
verliger,

WMFG, Hibbing—Licensed to Head of the
Lakes Bestg. Co.; see WEBC, Duluth.
WTCN, Minnespolis—Licensed to Minne-
sote Broadessting Corp.; B0% of stock
owned by Dispatch-Pioneer Press Co.,

publisher of the St. Paul Dispatch and
St. Paul Pioneer Press; b0% of stock
owned by Minnesota Tribune Co.
The St. Paul newspapers are published
by tbe Ridder Brothers, also publish-
ers, of the New York Herald & Stcas
) Duluth Hmld and

French-language daily.

WGAN, Portland—Licensed to Portland
Broadcasting System Ine.; 485 out of 600
shares owned by Gannett Publishing Co.
Ine. (Guy P. Gannett), publisher of
Portland Press Herald and Portland Ez-
press; Augusta Kennebse Journal and
Waterville Sentinel.

MARYLAND

WBAL, Baltimore—Licensed to Hearst Ra-
dio .'lnc.. affiliated with Baltimore News-
;mi)lnd American  (sece WINS New

ork).

MASSACHUSETTS

WCOP, Boston—Licensed to Massachusetts
Broadcasting Corp., subsidiary of Reg-
ister-Tribune Co. of Des Moines (see
KRNT, Des Moines).

WSAR, Fall River—Licensed to Fall River
Broadcasting Co., afiiliated with Fall
River Herald News Publishing Ceo.

WHYN, Holyoke — All stock of atation
owned by owners of Holyoke Trenseripte
Telegram and Daily Hampshire Gasette,
Northampton (Mass.).

WNBH, New Bedford—Licensed to Bristol
Broadeasting Co. Inc., subsidiary of E.
Anthony & Sons Inc., publisher of New
Bedford Standard-Times and Hyannis
(Mass.) Cape Cod Standard-Times.

WOCB, West Yarmouth—Licensed to Bris-
tol Broadcasting Co. Inec., subsidiary of
E. Anthony & Sons Ine., publisher of
New Bedford Standard-Times anl Hyan-
nis (Mass.) Cape Cod Standard-Times.

WTAG, Worcester—Licensed to Worcester
Telegram Publishing Co. Ine., publisher
of Worcsster Telepram & The Evewing
Gazetts.

MICHIGAN

WELL, Battls Cresk—Licensed to Feder-
ated Publications Ine., ublisher of
Battle Creek Enquirer & News, Grand
’I‘i:zmdt Herald and Lansing Stete Joure

WHDF, Calumet—Licensed to UpPer Mich-
igan Broadeasting Co.; 40% of stock
owned by John W. Rice, publisher
of Houghton Daiy Mining Gazette.

WJILB., Detroit—Licensed to John Lord
Booth Broadeasting Ine., stockholder in
Booth NewsDapers Inc. of Michigan.
(Grand Rapide Prsse, Flint Journal,
Muskegon Ckronicls, Kalamazoo Gazstte,
Sagingw News, Bay City Times, Jack-
son Citizen-Patriot, Ann Arbor News.)
Mr. Booth is not active in operation of
the newspapers.

WWJ, Detroit—Licensed to Evening News
Assoclation, publisher of Detroit News.

WDEC, Escanaba — Lijcensed to Delta
Broadcasting Co.; ownmership affiliated
with Marquette Mining Journal, also
owner of WDMJ.

WDMJ, Marquette—Licensed to Lake Su-
perior Broadcasting Co.; majority owned
by Daily Mining Journal Co. Ltd., Dub-
lisher of Marqustte Mining Journal.

WB800, Sault Ste. Marie — Licensed to
Hiswathaland Broadeasting Co.; 33% of
stock owned by George A. Osborn, pub-
lisher of Sault Ste. Maris Nsws.
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NWI-TﬂbMM. Aberdeen (8. D.) Amerie
can and News and Grand Forks (N. D.)
Herald. Ridders also have minority in.
terest in the Seattle Times.

KFAM, 8t. Cloud—Litensed to Times Pub-
lishing Co.. Publisher of St. Clond Da
Times.

WHLB, Virginia—Licenzed to Head of the

kes Broadcasting Co.; see WEBC,
Duluth.

KWNO. Winona—Licensed t¢ Winona Ra-
dio Service; a partnership comprising
H. R. Weicking. editor, and M. H. White,
business manager of Winona Republicans
Herald.

MISSISSIPPI

WROX, Clarksville—Licensed to Birney
Imes Sr.. publisher of Columbus (Miss.)
Dispatch.

WCOC. Meridian—Licenssd_ to_ Mississippl
Broadcasting Ine.; 1009 of stock
owned by R. 8. Gavin and D. W, Gavin,
owners of Clarke County Tribune, Quit-
man. Miss. (weekly).

WQBC, Vicksburg—Licensed to Delta
Broadeasting Co. Inc. Affiliated with
Vicksburp Morning Herald and Vioke-
burg Evsning Post.

MISSOURI

KFRU. Columbia—Licensed to KFRU Inec.:
controlling s owned by 8t. Louia
Star-Times Publishing Co., publisher of
St. Louis Star-Times (sée also EXOK.
St. Louis).

KHMO, Hannibal—Licensed to Courier-
Post Publishing Co.. publisher of Hanni-
bal C)oun'dm—Poat (Lee Syndicate news-
paper).

EKWOS, Jefferson City—Licensed to Trib-
wne Printing Co., publisher of Jefferson
City Capital-News and Jeflerson City
Post-Tribune.

WMBH, Joplin—Licensed to Joplin Broad.
casting Co, Joplin Globe Publishing Co.,
publisher of Joplin Globs and Joplie
News-Herald owns 5/7 of stock.

WDAF, Kansas City—=Licensed to The Kan~
sas City Star Co., publisher of The
Kansas City Star,

KwWOC, Poplar B!uﬂ Mo. —Lieemed
Radio Stati hi lﬁllnt&i
with Daily Americen anblw.

KGBX. SPringﬂeld—Liunud f.o Springfleld
Co.; © dentifled
vith Springfield Nemnnmﬁ Inc.

KFEQ, Bt. Joseph—Licensed to KFEQ
Inc. 42.8% of stock owned by the News
Corp., publisher of the St. Joseph News-
Press and St. Joséph Gazette.

ESD, 8t. Louis—Licensed to Pulitzer Pub-
lishing Co., publisher of St. Lowis Foet-
Dispatch.

KXOK. St. Louis—Licensed to Star-Times
Publishing Co., publisher of S5t. Lowis
Star-Times (see also KFRU, Columbis,

0.).
MONTANA

KRJF, Miles City—Licensed to Star Print-
ing Co., publisher of the Miles City

Star.
NEBRASKA

KHAS, Hastings—Licensed to Nebraska
Broadcasting Co.; majority owned by
Hastings Daily Tribuns.

KFAB. Lincoln—Licensea vo KFAR Broad-
casting Co.; 519 of stock owneéd by
Sidles Co., Lincoln; 26% of stock owned
by Lincoln Nebraska Stats Journal;
24% of stock owned by Lincoln Star.

WJIAG, Norfolk—Licensed to the Norjfolk
Daily News.
KOWH, Omaha—Licensed to World Pub-
lhhi:ﬁ' Co., publisher of Omaha World-
ery

NEVADA

KOH, Reno—Licensed to McClatehy Broad-
casting Co. of Nevada. Smme ownership
as Sacramento Bee, Fresno Bee, Modesto
Bee, all in California (McClatchy News-
papers).

NEW JERSEY

WRAB. Atlantic Citv—Licensed to Press
Union Publishing Co. Inc., publisher of
Atlantic City Press and Evening Union.

WHOM. Jersey City—Licensed to Atlantic
Broadcasting Co. Inc., owned by Cowles
Broadeasting Co.,  subsidiary of Des
Moines Register-Tribune Co. (se¢ KRNT,
Des Moines).

NEW MEXICO

KOB, Albuquerque— Licensed to Albu-
querque Broadcasting Co.; 100% of stock
owned by T. M. Pepperday, president,
Albuquerque Publishing Co., publisher
of Albuquerque Journal.

KAVE, Carlshad — Licensed to Carlsbad
Broadeasting Corp., Val Lawrence, pres-
ident, owns 2.6% ‘of common stock and
is vice-president of E! Paso (Tex.)

Times.
NEW YORK

WABY, Albany—Licensed to Adirondack
Broadeasting Co, Ine.; 209 of stock
owned by the Press Co. Inc.. Publisher of
the Knickerbocker News (Gannett News-
paper; see WENY, Elmira, N. Y.).

WOKO, Albany—Licensed to WOKO Ine.:
25% of stock owned by the Press Co.
Inc., Publisher of Albany Knickerbocker
News (Gannett Newspbaper; see WENY,
Elmira, N. Y.).

WMBO, Auburn—Licensed t6 WMBO Inc.
100% of stock owned by Auburn Pub-
lishing Co., publisher of Auburn Citizen~
Advertiser.

WBYN. Brooklyn—Licensed t¢ WBYN-.
Brooklyn Inc.. owned by Evening News
Publishing Co.

WLIB, Brooklyn—Licensed to WLIB Ine.
Owned by Theodoro Corp., Dorothy S.
Thackrey, president. Mrs. Thackrey is
publisher of the New York Post.

WBEN, Buffalo—Licensed to WBEN Inc.:
stock owned by same ownership as Buf-
falo Evening News.

WEBR, Buffalo—Licensed to WEBR Ine.
75% of stock owned by Buffalo Couriere
Ezpress.

WENY. Elmira—Licensed to Elmira Star-
Gazette Ine., publisher of Eimira Stare
Gazette, Elmira Advertiser and The Sun-
day Telsgram, affiliated with Frank E.
Gannett NewsPapers: Rochester Times-
Union and Democrat & Chronicle, Albany
Knickerbocker News. Utica Obssrvar-
Dispateh and Press, Newburgh News,
Beacom Newa, [thaca Journal, Olean
Times-Heraid (minority), Ogdensburg
Journal, Malone Telegram, Saratoge
Springs Sarategien, Massena Observer
and Binghamton Press all in New York
State; Hartford (Conn.) Times, Plain-

eld (N. J.) Courier-News, Danville

(IIl.) Commercial-News.

WGNY. Newburgh—Licensed to WGNY
Broadeasting Co. Inc. Stockholders are
Publishers of Poughkeepaie (N. Y.) New
Yorker; lowa City (Ia.) Press-Citizen.
Chillicothe (0.) Ohioan; Fort Colll'u
{Colo,) Express-Courier;

WOV, New York City — Licensed to
Wodaam Corp.; Richard E. O'Dea, mi-
nority stockholder, s director and stock-
holder of the Paterson Morning Call.

WQXR, New York City—Licensed to the
New York Times Co.

WHLD, Nisgara Falls — Licensed to Ni-
agara Falls Gazette Publishing Co., pub-
lisher of Niagara Falls Gazette.

WHDL, Olean—Licensed to WHDL Ine,
1009% of stock ownéd by Olean Times-
Herald Corp., publisher of Olean Times-
H (newspaper part-owned by Gan-
nett Newspapers).

WEKIP, Poughkeepsie—Licensed to Pough-
keepsie Newspapers Inc.

WHEC, Rochester — Licensed to WHEC
Ine.; 609 of stock owned by the Gannett
Co. Inc., publisher of Rochester Democras
& Chronicle and Rochester Times-Union.
(Gannett Newspapers; sce WENY, El-
mi

WWNY, Watertown — Licensed to The
Brockway Co., owned and operated by
the Watertown Timee.

WFAS, White Piains—Licensed to West-
chester Broadcasting Corp.: controlled by
Valentine E. and J. Noel Macy, pub-
lishers of Yonkers Herald-Statesman,
Tarrytown News, Port Chester ltem,
QOssining Citizen-Register, Mt. Varnon
Argus, New Rochells Standard-Star,
Mamaroneéck Times. all in New York.

NORTH CAROLINA

WWNC, Asheville—Licensed to Asheville
Citizen-Times Co., Inc., Dublisher of
Asheville Citizen and Times.

WDNC, Durham—Licensed to _Durham_Rs-

dio Corp.; 100% owned by Durham Her-

ald Co., publisher of Durham Merning
Herald and Sun.

WGBR, Goldsboro—30 of 180 shares of
stock owned by Talbot Patrick, publisher
of the Goldsbore News-Argus and direc~
tor of the Concord Tribune. T shares
owned by P, M. Patrick, secretary and
director of the Goldsboro News-Argus.

WHKY, Hickory — Licensed to Catawba
Valley Bestg. Co.: 16.89% of stock owned
by Lester C, Gifford, publisher of Hiek-
ory Daily Record.

WSTP, Salisbury—Licensed to Piedmont
Broadcasting Co.; Ownership affiliated
with Salisbury Post.

WSJS, Winston-Salem—Licensed to Pled.
mont Publishing Co., Pubiisher of Win-
ston-Salem Journal and Twin City Sem-

tinel.
NORTH DAKOTA

WDAY, Fargo—Licensed to WDAY Inc.;
44.44% of stock owned by stockholders
of Forum Publishing Co., publisher of
Fargo Forum.

OHIO

WHEKK, Akron—Licensed to Unitad Broad-
casting Co.; controlling interest owned by
Forest City Publishing Co., publisher of
Cleveland Plain Dealer and chief owner
of Cleveland Newe.

WICA, Ashtabula — Licensed to WICA
lne.. 94% of stock owned by A.
Rowley, publisher of the Ashtabuls Star-
Beacon, Geneva Free Press, Painesvil
Telegraph, Conneaut News-Herald. all
Ohig dailies.

WHRBC, Canton—Licensed t¢ Ubio wbroad-
c-.stinz Co., lnhlldmry of Brush-Moore

of Canton
Rapository, Stnbnwah Herald-Star,
Mcrum Star, FEast Liv Review,

Portemout
in Ohio; Selisbury (Md.) Timses.

WCPO, Cincinnati=-Licensed to Secripps-
Howard Radio Ine.; 100% owned by E.
W. Scrippa Co.._ chief stockholders in
Scripps-Howard Newspapers, publishers
of Cincinnati Post, New York World-
Telegram, Cleveland Press, Pittsburgh
Press, Columbue Citizen, San Francisco
News, Washington News, Indianapolis
g;mu. Enozville News-Sentinel, Memphis

(Wyo.) State Tribune and vainy Ea-

ple; Salinae (Cel.) Californian; Remo Ga-

zette; Nevada Stats Journal and Wyom-

ing Stockman-Farmer. (See also KDON

%(‘,ontfrey. Cal. and KFBC Cheyenne,
yo.}. .

WEVD. New York City—Licensed to Debs
Memorial Radio Fund Inec.; among eo-
oDerative backers are directors of the
Jewish Daily Forward; the newspaper
company itself has no interest or control.

WINS, New York City—Licensed to Hearst
Radio Ine.; interlocking owmnership with
Naw York Journal-American, New York
Mirror, Albany Times-Uniom, Bosion
Record and American and Sundey Adver-
tiser, Baltimore News-Poet and Sunday
American,  Pittsburgh  Sun-Telegraph,
Chicago Herald-American, Milwaukee
Néws-Sentinel, Dstroit Times, San Fran.
cisco Examiner and Call-Bullstin, Oak-
land Post-Enquirer, Los Anpgeles Ew-
aminer and Herald-Express, San An-
tonio Light, Seatile Post-Intelligencer.

itar, Memphis Commercial Ap-
peal, Birmingham Post, Houston Prass.
Fort Worth Press, El Paso Herald-Post,
Albuquergus Tribune, Covington (Ky.)
Post, Denver Rocky Mountain News,
Evansvills (Ind.) Press.

WKRC, Cincinnati—Licensed to Cincin-
nati Times-Star Co.

WSAI Cincinnati—Licensed to Buckeye
Broadcasting Co., owned by Field Enter.
prises Ine., which is controlled
Marshail Field, proprietor of the Chicago
Sun and PM.

WHK, Cleveland — Licensed to United
Broadeasting Co., owned by Cleveland
Plain Dealer.

WBNS, Columbus—Licensed to RadiOhic
Inc.,, owned 289 by Edgar T. Wolfe,
board chairman, who is 549 owner and
president-publisher of Ohio State Jouraal;
24% each by Richard S, Wolfe, presi-
dent, who is assistant to the president
of ﬂ:e Columbue Dispaich; H. Preston

(Continued on page 56)
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UNITED

RADIO NEW

Gtemor? decause f%z veotd

BROADCASTING e Telecasting

24 hours a day, from coast to coast, at high speed, over
wires carrying radioc news only, United Press brings
broadcasters in every one of the 48 states—

26 news roundups a day, punciuating o steady flow
of datelined dispatches . . |

14 regional reports a day. These fiow info stations for a
total of four and o holf hours, cover every big broadcast
period of the day, from six in the morning until

eleven at night. They go into both the roundups

and datelined news . . .

24 special features. Seventeen of them are daily,
including four on sports . . .

3000 words o day of spot sports bulletins—enough
to moke two 15-minute newscasts in addition to
the four features.

United Press has more radio news clients than
all other services combined. Because it offers
more than any other service.
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Stations Identified With Newspapers

(Continued from page 54)

Wolfe, associate editor, Dispatch; Robert
H.

WCED, DuBois—Licensed to Tri-(kuntv
B Co.: same o ip as Dua

olfe, vice president and
manager of the Digpatch.

WHKC, Columbus—Licensed to Uni
Broadcasting Co. (See WHEK, Akron)

WHIO, Dayton—Licensed to Miami Valley
Broadu:ntmg Corp.: same ownenhip n
Dayton_ Daily News, Springfeld
News, Springfield (0O.) Sun., Migmi DG\Jv
News and Atlanta Journal (James M.

WING, Dayton—Licensed to Great Tralls
Broadcasting Corp.; controlled by Charles
Sawyer, Cmcmnah attorney, owner of
Lancaster (0.) Eagle-Gazette (see nlso
WIZE, Springfield).

WPAY, Portsmouth—Licensed to The Sei.
oto Broadcasting Co. 1009% owned by
Brush-Moore NewsDapers, publishers of
Portamouth Timies.

WIZE, Springfleld—Licensed to Radio
Voice of Springfield Inc.; controlling
stock owned by Cbarles Suwyer, Cinein-
nati_attorney, owner of Lancaster (0.)
Eagle-Gazeite.

WFMJ, Youngstown—Lfcensed to WFMJ
Brondcutmg Co.lcontrulled }I’Jy Wlllmm

E;ic Courier-Express.

WEST. Easton — Licensed to Associated
Brogdcasters Co, (Mason Dixon Group),
Operated indepéndently. Mason Dixon
Group owned by J. Hale & John F. Stein.
?“n' owners of Lancaster Newspapers
ne.

WHP, Harrisburg — Licensed to WHP
Ine.; 74.6% of stock owned by The Tele-
graPh Press, publisher of Harrisburg
Telegraph.

WKBO. Harrisburg—Licensed to Keystone
Broadeasting Corp. (Mason Diton Groub.
- See WEST Easton).

WAZL. Hazleton — Licensed to Hazleton
Broadcasting Service Inc. (Mason Dixon
Group. S8ee WEST Easton).

WJAC, Johnstown—Licensed to WJAC
Inc 3 100% owned by Johnstown Tribune
of Johnatown

Co,,
Tnbmu and Democrat.

WGAL, Lancaster — Licensed to WGAL
Ine. (Mason Dixon GrouP. See WEST

F. Maag Jr.,
Vindicator.
WKBN, Youngstown—Licensed to WKBN
Broudeasting Corp. W. P. Williamson
Jdr. owns 53 2% ol ltock. Forett Ciw

Publi 0.,
Plain Dealer and chlef own:r o{ Cleve-
land News, owns balance. (See WHKK).

OKLAHOMA

KVS0, Ardmore—Licensed to Ardmoreite
Publishing Co. Inc., publisher of Ard.
more Daily Ardmoreite.

KCRC, Enid—Li d to Enid Radiop}

WMRF, Lewistown—Licensed to Lewls-
town Broadeasting Co.; 25% of stock
owned by the Sentinel CO.. publisher of
Lewistown Sentinel,

WPEN, Phiiadelphia—Licensed to Wm.

Penn Broadcasting Co., owned by the
Philadelphia Bulletin.

WCAE, Pittshurgh—Licensed to WCAE
Inc.; same ownership as Pittaburgh Suna
Telsgraph. (See WINS, New York),

WWSW, Pittsburgh—Licensed to WWSW
Inc. Controlled by P-G Publishing Co..

Co.; all stock owned by same interests
owning Enid Publishing Co.. publisher of
Enid News and Enid £ agk.

KBIX, Muskogee—Licensed to Oklahoma
Press Publishing Co., publisher of Musko-
gee Daily Phoeniz and Muskogee Times~
Democrat.

WKY, Oklahoma City—Licensed to WKY
Radiophone Co.; same stock owners as
Okiahoma Publishing Co.. publisher of
The Daily Oklahoman, Okishoma City
Times and The Fermer Stockman.

KGFF. Shawnee — Licensed to KGFF
Broadcasting Co. Inc. Controlling stock
interest (Y4%) owned by Stautfer Pub-
lications Inc. (Topeka, Kans.) owner
and Publisher of Shawnes (Okla.) News-
Star; Grand Island (Neb.) Indqw"ndcnt.
Arkansas City (Kan.) Trave Mary-
ville (Mo.) Forum; Pittsburg (Knn.
Headlight & Sun; Nevada (Mo.) Daily
Mail; gnd Topeka (Kan.) State Journal.

KOME, Tulgsa — Licensed to Qil Capital
Sales Corp. Dexter Moas, president, Dex-
ter Publishing Co., 209 etockholder.

OREGON

EWIL, Albany—Licensed to Central Wil-
Iametie Broadcasting Co.; all stock owned
by W. L. Jackson and_ R. R. Cronise.
eo-publlahers of Albany Dsmocrat-Herald.

KAST, Astoria—Licensed to Astoria Broad-
cutinz Co.; Ownership affilisted with
Astoria Astorian-Budget and Pendlston
Eaet Oregomion.

KBND, Bend—Licensed to Bend Bulletin.

KUIN, Grants Pass—Licensed to Southern
Qregon Bestg. Co.; 509 of stock owned
by A. E. Voorhies, Duhlisher of Granis
Pass Courier; 50% by Redwood Bestg.
Co., operator of KIEM, Eureka, Cal,, in
which Eureka Humboldt Times owns 209,
ga ggck and Eurekd Humboldt Standard

KOQOS, Marshfield — Licensed to EKOQOS
Inc., controlled by Sheldon F. Sackett,
publisher of Coos Bay Times, Marshileld.
(See KROW Oakland, Cal.)

KALE, Portland—Licensed to KALE Ine.;
ig%cqla owned by Portland Oregon Journal

EGW, Portland—Licensed
&

to O i
Co., publish of Portland
Oregonian,

KRNR, Roseburg—Licensed to The News-
Review Co.. publishers of Rossburg
News-Review and Klamath Falle (Ore.)
Herald-News; same interests alsoc own
20% interest in Medford (Ore) Mail
Tribune.

PENNSYLVANIA

WBAN, Allentown-—Licensed to Lehigh
alley Broadcasting Co.: 66% of stock
owned by stockholders of Allentown Call
Publishing Co., publisher of The Momm-
ing Cell and owner of The Evening
Chronicle.
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s of the Pittsburgh Post-
aneue.

WQAN, Scranton—Licensed to the Seran-
ton Times. (OPerates non-commercially).

WPIC, Sharon—Licensed to Sharon Her-
ald Broadcasting Corp, One stockholder
Eolds stock in Sharon Hersald Publishing

o,

WKOK, Sunbury — Licensed to Sunbury
Broadeasting Corp.; Mejority ownership
identified with Sunbury Daily Jtem.

WRAK. Williamsport—Licensed to WRAK
Inc.: 66.69 of stock owned by Sun Gazette
Co., publisher of Williemsport Gazeite &
Bulletin lnd Williameport Sun; 27%
owned by R. T. S. Steele Estate; 3.8¢;
by Margaretta T. Steele; 1.3% uch by
Mary E. Steele and Georze E. Joy.

WORK, York—Licensed to York Broad-
casting Co. (Mason Dixon Group. See
WEST Easton).

SOUTH CAROLINA

WAIM, Anderson—Licensed to Wilton E.
Hall, publisher of Anderson Independent
and Anderson Daily Mail.

WTMA, Charleston—Licensed to Atlantic
Coast Broadcasting Co.; affiliated with
Charleston News & Courier and Charles-
ton Post.

WFBC, Greenville—Licensed to Greenville
News-Piedmont Co., publisher of Green-
ville News and Greenville Pisdmont.

SOUTH DAKOTA

WNAX, Yankton—Licensed to WNAX
Broadcasting Co. ldentified with Cowles
Broadcasting Co. (See KRNT, Des
Moines).

TENNESSEE

WOPI. Bristol — Licensed to Radiophone
Broadeasting Station WOPI Inc.; 50%
owned by C. J. Harkrader. publisher of
Bristol Herald-Courier and News Bulle-
tin, 50% owned by W. A. Wilson.

WTJS, Jackson—Licensed to Sun Publish-
ing Co. Ihc., publisher of Jaekson Sun.

WKPT, Kingsport—Licensed to Kingsport
Broadeasting Co., Ine. C. P, Edwards
Jr., president of Ki ort Publishi
Co. owns minority atock.

WNOZX, Knoxville—Licensed to Secripps-
Howard Radio Inc.. subsidiary of E. W.
Scripps Co., chief stockholder in Scripps-
Howard Nmplperl {Knozv News-
Sentinel etc., see WCPO, Cincinnati).

WMC. MempPhis—Licensed to Memphis
Publishlnz Co., Publisher of Memphis

TEXAS

KRBC, Abilene — Licensed to Reporter
Broadcasting Co.; 56% of stock owned
by M. Bernard }lunkl. director and a
principal stockholder in Abilene Reporter-
Neiws, director in Big Spring Herald,
Paris News, Corpus Christi Caller-
Times, Denison Herald, all in Texas.

KGNC, Amarillo — Licensed to Plains
Broadcasting Co. Howe-Snowden Group.
80% of stock owned by Globe News
Publishing Co. Inc., publisher of Amarille
Globe and News; 189 owned by Globe-
News employes poo]. Same interests also
control Lubbock Avalanche, Lubbock
Journal and Atchison (Kan.) Globe.

KNOW, Austin — Licensed to Frontler
Broadcasting Co. Inc.; 509 of stock
owned by E. 8. Fentress, half owner of
Austin American and Statesman,
owner and publisher of Waco News-
Tribune and Times-Herald, one-third
owner of Wichita Falls Record-News and
Times. half owner of Tezarkana Gasetle
and News.

KFDM, B t—Li d to B
Brosdeasting Corp.; 25% owned by th-
Beaumont Enterprise and Jou!

KRIC, Besumont—Licensed to KRIC Ine. |
Owned by Beaumont Enterpriss and
Journal.

KBST, Big Spring—Licensed to Big Spring
Herald Broadcasting Co. Identified with
lBig Spring Herald. (See KRBC, Abi-
ene) ,

KBWD, Brownwood—Licensed to Brown
County Broadcasting Co.: 25% of stock
owned by C. C. Woodson, owner and
publisher of the Brownwood Bulletin.

KRIS, Corpus Chrhtl—l.lunnd to Gulf
Coast Broad Co. Ow: hip iden-

tified wlth Corpus Christi Caller-Times
and Tilford Jones, Houston.

KRLD, Dallas—Licensed t6 KRLD Radio
Corp. : subsidiary of Times.Herald Print-
23 Co., publisher of Dallas Times-Her.

WFAA, Dsllas—Licensed to A. H. Belo
?vorp.. publisher of The Daillas Morning
eton,

KROD. El Paso—Licensed to D. D, Rod-
erick, publisher of El Paso Times.

KGKO, Fort Worth—Licensed to KGKO
Bro:dcnt(nz Co,; 509 owned by Amon
Carter and associates, publisher of Fort
Worth Star-Telegram. and 60% by A.
H. Belo Corp., publisher of s Morn-
ing News.

WBAP, Fort Worth—Licensed to Carter
Publications Ine.,, publisher of Fort
Worth Star-Telegram.

KPRC, Houston—Licensed to Houston
Printing Corp., publisher of Houston
Post; 979% of stock owned by Houston
Post Co.

KTRH, Houston—Licensed to KTRH
Broadcasting Co., subsidiary of Houston
Chronicle Publishing Co.. publisher of
Houston Chronicle.

KFYO. Lubhock—Licensed t» Plalne Radio
Broadcasting Co. Taylor-Howe-Snowden
Group. (See KGNC Amarillo).

KPDN, Pampa—Licensed to C. H., Harry
snd Jane Hoiles, d/b as Radio Station
KPDN. C. H. Hoiles ia c¢o-Publisher of
Pampa Daily News and Register Pub.
Co., publisher of Santa Ana (Cal.) Rep-
ister; Hoiles family also jdentified with
Bucyrus (0.) Telegraph-Forum.

KPLT, Paris—Licensed to North Texas
Broadcasting Co.; owned 24.72% by M.
Bernard Hanks and 24.72% by Houston
Harte. Texas publishers. Mr. Hanks holds
interests in, Reporter Pub. Co.. Abilene:
Big Sprmp Hemld. North Texa.s Pub,
Co., Paris; D 1ferald, M 1t Pub.
Co. Mr. Harte interested in Cnller-'].‘:mel
Pub. Co.. Corpus Christi; San Angelo
Standard Times, Marshall, North Texas,
Denison and Big Spring newspapers.

KIUN, Pecos—Licensed to Jack W. Hawk-
ins and Barney H. Hubbs, publishers of
Pecoe Enterprise, weekly. (See also
KAVE, Carisbad. N. M.)

KGKL, San Angelo—Licensed to KGKL
Inc.; Ownership affiliated with San An-
gelo Standard-Times. (see KRBC, Abi-
lene).

KTSA, San Antonio—Licensed to0 Sunshine
Broadeasting Co.; 749 of stock under
same ownership as KGNC, Amarlllo;
KFYO, Lubbock: KRGV, Weslaco.

KXOX, Sweetwater—Licensed to Sweet-
water Radio Inc.; owned by J. 8. Me-
Beath and Mittie A. McBeath, Publishers
of the Swestwater Reporter; and Wendell
Mayes, Brownwood, and Russell Bemnit,
co-publishers of Swestwaler Reporter.

KTEM, Temple—Licensed to Bell Broad-
casting Co. Frank W. Mayborn, president
and 14.669% owner, aiso president-pub-
hsher _and 95% owner of Bell Pub. Co.

Commercial Appeal. a Scnppa-How-M
newspaper, (See WCPO, Cincinnati).

of Temple Daily Telegram.

EKCMC, Texarkana—See Arkansas.

EVWC, Vernon—Licensed to0 Northwestern
Broadcasting Co., of which R. H. Nichols,
publisher of the Vernon Daily Record is
one-third partner.

WACO, Waco—Licensed to Frontier Broad-
casting Co.; same ownership as KNOW,
Austin, Tex.

KRGV, Weslaco—Licensed to KRGV Ine.
Taylor-Howe-Snowden Group (See KGNC
Amarillo) .

UTAH

KSUB, Cedar City—Licensed to Southern
Utah Broadcasting Co.; 5295 of stock held
by Radio Service Corp of Utah, licensee
of KSL; 36% of stock owned by Leland
M. Perty.

KLO, Ogden—Licensed by Interstate Broad-
casting Corp.; majority stock owned by
A, L. G]mmtn, publisher of Oaden

Standard-Ezaminer.

KSL. Salt Lake City—Licensed to Radio
Service Coip of Utah, 19.55% of stock
owned by Kearns Corp., publisher of the
Salt Lake Tribune, John F, Fitzpatrick,
publisher; 50.279; held by the Churv.h of
Jesus Christ of Latterday Sa

VIRGINIA

WMVA, Martinsville—Licensed to Mar-
tinsville Broadcasting Co.; 439 owned by
William C. Barnes, publisher of Martine-
ville Bulletin.

WGH, Newport News—Licensed to Hamp-
ton Roads Broadeasting Corp.; 66% of
stock owned by Daily Press Ine., pub-
lisher of Newport Newe Daily Press and

Times-Herald; 34% by Edward
Bishop.
WTAR, Norfolk—Licensed to WTAR Ra-

dlo Corp.; subsidiary of Norfolk News-
papers Inc.. publisher of Norfolk Ledger-
Dispatch and Norfolk Virginis-Pilot.

WRNL, Richmond—Licensed to Richmond
Radio Corp.; owned by Richmond Newv
papers Ine., opeutinz Richmond |wl
Leader and R d Times Dispai

WDBJ, Roanoke—Licensed to Times-World
Corp., publisher of Roanoke Times and
Roanoke World-News.

WSLS, Roanoke—Licensed to Roanoke
Broadcasting Corp.; 409 owned by J.
P. Fishburn, publisher of Roanoke T'imes
and World-News.

WASHINGTON

KWLK, Longview—Licensed to Twin City
Brozdcasting Corp.; 33% of stock owned
by John McClelland, publisher of Long-
view Daily News.

KVAN. Vancouver—Licensed to Vancouver
Radio Corp.: controlled by Sheldon F.
Sackett, pub]ulner of Marshfield (Ore.)
Coos Bay Times, owner of KOOS, Marsh-
field, and 65% owner of KROW, San
Francisco.

WEST VIRGINIA

WHIS, Bluefield—Ljcensed to Daily Tele-
mph Printing Co., publisher of Biue-
field Daily Tllegraph and Bluefisld Sun-
2et News.

WSAZ, Huntington—Licensed to WSAZ
Inc,; 5295 of stock owned by Huntington
Publishing Co., publisher of Huntington
Advertiser and Huntington Herald-Dis-
patch; 48% owned by Capt. John A.
Kennedy, USNR

WLOG, Logln—Liczmed to Clarence H.
Frey, publisher of Lopan Banmner, and
Robert O. Greever. Merrill Coal Mines
Inc., partners.

WAJR, Morgantown—Licensed to West
Virzmla Radle Corp. Stockholders own
stock in West Virginia Newspaper Pub-
lishing Co., publishers of Morgantown
Post and Dominion News; New Martins-
ville Wetzel Republican.

WBRW, Welch—Licensed to McDowell Serv-
ice Co.; ownership includes W. R. Keyser,
25 shares. editor Welch Daily News; Ellis
Landreth, 25 shares, manager. Welch
Publishing Co.;: Clarence H. Frey, 26
shares, publisher, The Logan Banner.

WISCONSIN

Eau Clalre—Licensed to Central
Broadcasting Co.; 24 1/8% of stock
owned by Eau Claire Press Co., pub-
lisher of Eau Claire Telégram and Eau
Claire Leader; 409% owned by Elizabeth
Murphy, wife of publisher of Superior
(Wis.) Telegram; 18 2/3% owned by
Walter C. Bridges, manager of WEBC,
Duluth, Minn.; 14 1/89% owned by Mor-
gan Murphy, publisher of Superior Tele-
grem.

(Continned on page 60)

WEAU,

BROADCASTING e Telecasting

WWW.americanradiohistorv.com


www.americanradiohistory.com

The Crucial Iest Is

INTEREST

Is it 7nteresting? That 1s the test which the radio audience, con-
sciously or unconsciously, applies to every newscast. That is the
test which every newscaster should apply to his own script—and

equally to his own sources of news.

The INS news report is built on the solid foundation of human
interest. It 1s easy to read, easy to listen to, easy to understand—

and, always, vital in audience appeal.

Accuracy, completeness, variety, and a sense of public responsi-
bility make the INS news report dependable, authoritative. These
attributes form listening habits. But the greatest habit-former 1s
a consistently interesting newscast which is easy to build with

the consistently interesting INS news report.

INTERNATIONAL NEWS SERVICE

FRANK ]J. NICHT, General Sales Manager, 235 EAST 45th STREET, NEW YORK CITY, N. Y.
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NEWS EDITORS AND EXECUTIVES OF U. S. RADIO STATIONS

Lsamn Rl
aPL  Bimingham  Lione] Boxter WIAL  Tollahassee - William A; Snowden
WBRC ~ Birmingham Bill McCain WDAE Tamod Kenneth W, Skelton
WSGN  Birmingham Davll_dsl.ovlfman LA Tim Tom Mathews
%SAFLI(\ mgs:k Y &argu::u“lsoanizl WINOC  West Palm Beach Davies Webster
LAY gmlm:ro « Shools  Milton kay Muller GEORGIA

ylacauga ob Donovan
WHTB  Talladess E. J. Gomon Yare Ao bner(fllirac)

ARIZONA WAGA  Atlanta Dale Clark
ATL  Atlanta Stan Raymond

KwJB Globe w'""d Shoecraft WSB Atlanta Walter Paschall
KOY Phoenix honey WGAC  Auvsgusta n L. Barnes
KTAR Phoenlx Jol\n Snov.v WRDW  Aususta C. H. Pointel, Jr.
KGLU %‘"0"5 '\"a"] MGAI‘I|; nd WGAA  Cedartown E‘OM’E

ucson ayne A. Sanders WDAK  Columbus enry East
KYUM  Yums hn Snow BL_]T |g¢mb 3i|| TAmnd

WML Dublin im Tunis

‘ARKANSAS BML con lenn Hayes
KLCN Blytheville Russel Hodge WMAZ  Macon Frank Hubbs
KELD El Dorado J. R. Duerson WNEX  Macon ay Penner
KFPW Fort Smith J. E_Garner GA  Rome Cap Hicks
KFFA Helena Bill Teppan WSAV  Savannsh James Hicks
KTHS Hol sggngs William S Bailey OC  Savannsh R. M. Charlton
KBTM Jones Clarepce Adams WGOV  Valdosta Marion Harman
KARK Little Rock Paul Ki&; WAYX  Waycross lyde C. Davis .
KLRA Little Rock Jomes Woodard NWRLD West Point Perry Elliott

IDAHO

CALIFORNIA .

KERN Bakersfield Mar!lu Harrison ﬂgo E":ﬁ: Fells g::: ﬂ‘:&tu,

KPMC akersfield rt Mason

KHSL hico Thomas Nelson ILLINOIS

KIEM Eureka Howard McAnulty WMRO  Aurora C. M. Thomsen

KARM Fresno Ed Clough WJBC Bloomington Clark Jontry

KFRE Fresno Henry Orbech WAAF  Chicage Cynthia Covle
Fresno Hal Lilla WBBM  Chicaso Everett Holles

KEWB Hollchod Al Gordon Ef Chicago Bill Mack

KECA Los AAngeles George Lewin WENR  Chicaso onnie O'Dea

KFAC Los Angefes Charles Granville WGES  Chicago A, Clemens

FI Los Angeles ed Meyers WGN  Chicaso Roben F. Hurleigh

KEVD Los Angeles Howard Gray WIND  Chicago Jim Dale

KGFJ os Angeles Rene’ Bozarth JJD Chicage Fran Wel

KHJ Los Ansgeles Les Mawhinney /LS Chicage Julian T, Een!ley

KM Los Anseles Vance Graham MAQ  Chlcago William B. Ray

KNX Los Anse e Cllnton Jones MBI Chice endell Porter

KRKD f es ¢ﬂ Douglas DAN  Danville Honore Ronan

KMYC ville Hedley Hall SOY  Decatur Everett Penhallegon

KIRB esto ugene D'Accardo /TMV  EastSt. Louls  Michael Henry

KDON  Monterey Reed Pollock EBQ  Hoarrisbutg Eddie Wise

KLX Qaldend Everett Claiborne JPF Herrin Ellis Joe

KROW  Oakland John K. Chapel /LDS Jacksonville Nate Egner

AS Pasadena Carl Saunders JOL  Jaliet Dick Jones

KWKW  Pasadena Marshall Farnum MBD  Peoria Philip Gibson

KVCV  Reddin Ted Dooley /TAD vincy ick Faler

KPRO Riverside— Lee Lowley ROK  Rockford Willlam R, Traum

San Bernardino HBF  Rock Island Ray Hampton
KCRA Secramento Marvin G, Byers DZ Tuscola Shirl Evans
KFBK Sacramento Tony Koester WiLL Urbama Ne'son F. Norman
KXOA Earle Russell |
KFMB an Diego Paul Barron INDIANA
KIRC 3an Francisco Darrell Donnell WHBU  Anderson Dick Lee
KGO an Francisco Frank La Touretlc WGBF.  Evansville Fred A, Rollison
KJBS san Franclsco Georse nsl? WEOA
KPO San Francisco  Bertrand len WGL Fort Wayne James Westover
KSFO Sen Francisco Austin Fenger WOWO Fort Wayne Sem Gifford—D.
KYA Sen Francisco  William H. Brown Allen Jeffries—N.
KOW Sen Jose rant Holcomb, Jr. ililel] H d John Whitaker
KVEC San Luis Obispo Les Hacker WFBM  Indi Gilbert Forbes

RO Sente Rosa Herman Wilson WIBC Indi i Larry Richardson
KGDM Stockton E. Flower WIRE Indi i Ralﬁh Knox
KWG Stackton Paul Huebner, Jr. WISH Indi. i John Morrow
KCOK ulare Bob Clare WKM Kokomo William Randolph
KTKC Visalia Bill Gracey WKBV Richmond corge Cronin
KHUB Watsonville Don Malone %BCIW ?guth E‘end ngnﬁnRL. Linder

erre Haute arrell Rippetoe

COLORADO WAOV  Vincennes ictor
KLZ Denver Earl McCain
KMYR  Denver William Glines IOWA
KOA Denver ecil Seavey WOl Ames Robert Mulhall
KVOD Denver . Bestle KBUR Burlington S. W. Mitchell
KILP Duren Ray M. Beckner WMT Cedar Rapids— Douglas B, Grant
KFXJ gun;junctlon Roger Kelly, Waterloo
KFKA reeley harles E. Sumerau KROS Clinton Ethel H, Murphy
KGHF Pueblo Clifford Hendrix OC Davenport ob Redeen
KGEK Sterling E. G.Bechler KR([%T ;es Moings igg;tpah Ryan

es Moines ick Burris

CONNECTICUT WHO  Des Moines  Jack Shelley
WICC Bwu’i‘?epor! Leland Bickford KDTH Dubuque Hal Peatce
WHTD H Milton Berkowitz \WKBB Dubugue L. Vaughn Gayma,
WTHT  Hertlord reno ammell KFJB Marshalltown  Charles T. Webb
WTIC Hartord Thomas Eaton KGLO Mason harles Hilton
WELI New Heven George Bronson KBIZ umwa Gene Milner
WNHC  New Haven Margaret Wilson KFNF Shenandosh Gleason Kistler
WNLC  New London  Cherles H, Thompson | KMA Shenandosh Ralph W. Childs
WSRR Stamford Jullan Schwartz KSCJ Sioux City Eugene T. Floherty
WATR Waterbury Al Vestro KTRI Sioux City A| Trig
WBRY  Weterbury E. Christy Erk KICD encer a‘ne i‘oss |

DISTRICT OF COLUMBIA e D

WINX  Washington Williem Gold KANSAS

M, Washington William Neel KVAK Atchison Joseph Peck
WOL Washlngton Albert L, Warner KTSW Emporis Robert Mott
WRC Washington David Brinkley KIUL Garden City i
WTOP  Washington Robert §. Wo! KWBYW  Hutchinson George XIJm
W Washington Jack Reed %'}\Ee‘ Lawrhence G % i lges

Manhatten rant Salisbury
FLORIDA KSAL alina Gene Moser
WMFJ Daytona Beach  Ray Clancy KANS Wichita Vic Rugh
WRUF Gainesville ave Martin KFBI Wichita Mifo Knutson
gJMFéPR jccll:sonvmc JAmlilrc Q(i:alolenkl KEH Wichita Georse Gow
acksonville ac onnor

Pl Jacksonville Gary Allen KENTUCKY
WLAK  Lakela Preston Daniel CME Ashland Robert Pryert
WGBS Miami . R, Wills WHLN  Hoerlen Eddie Whikehart
WIOD Miami Fred Clampltt WSON enderson Hecht S. Lackey
WOAM  Miami Robin Flynn WHOP  Hopkinsville T. E. Brewer
WDBO  Orlando Carter Scofield LAP Lexington Truman Morris
WCOA  Pensacols Ronald Drake WAVE  Louisville Russell Pulley
WFQY  St. Augustine Wing Richardson WG| Louisville Bovard Cla

Leroy Johnson WH. Louisville Paul R, Hudd| eslon
WSUN St Petersburg  Major George D. WINN Lovisville Stan Corley
Robinson | WPAD Paducah Gene Pesk |
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LOUISIAN A MONTANA
Baton Rouge J. Dolph Norton KGHL Billings Harry Turner
Lafayette Frank Lee KGIR Butte Melvin
Lake Charles Joe Campbell KGEZ Kalispell n Treloar
Monroe arley Fox RJF Miles City R. D, Wilson
Monroe Elaine C. Haas KGVO  Missouls W. R. Martin
New Orleans  Harry Arthur
gﬂcw Orleans l[))or;( \JverI:h NEBRASKA
reveport icl orthington h
Shreveport R. A. Worthington 'f,am §::|_°d":sland E;kﬁl:;{n:i'
MAINE KEAY  Kewr £d Jaese
Bangor Joseph Eaton KFOR Lincoln Fred ¢ss
Presque Isla Ted Coffin :(WC'),DA)S; noﬂ:l;l " &dllhomu
o atte uner
MARYLAND KBON maha illiam Fairley
Imore Galen Fromme KFAB Omsha Lincoln  Wm. E. Macdonald
Baltimore Dwight Burroughs KOIL maha Viegil Sharpe
i Charles A. Roeder KOWH  Omaha Ernest Spealman
John Alderson WOW  Omsha Soren Munkho
e i5a Ro,, MaecFarlane KGKY Scottsbluff Kirk Knox
Frederick Millard H. Klunk
H. b Ji Ri NEVADA
ceepiown Sy e KOH  Reno Willism Carberry
LY Sl 3 U NEW HAMPSHIRE
WKNE Keene Joel Chesney
ggz:g: EO"WEI;:';:’:‘ WLNH L:ccr;nla Sherwin Greenlew
Boston L. F. Sergent WFEA  Manchester William Mitten
Boston E L Lawson WMLUR  Manchester John Clarey
Boston Josenh Grant WHEB Portsmouth Robert E. Fuller
Bostol Leland Bickford
::lo: J:: DI"I’I‘!G’I NEW JERSEY
Fall River Angus Bailey WCAP  Asbury Park Robert Scott
Fitchbur: im Chalmers WFPG Atlantic City Edgar A. Sweet
Greenfield H. Frederick Grebe WSNJ Bridgeton Charlie Murray
Lewrence tevens WCAM mden Sam Poland
owell— Fred Simmends WHOM  Jersey City J. Rufiner
Lewrence WAAT  Newark ward H. Laux
ew Bedford  Earle D. Wilson WPAT  Paterson Ted Webbe
Pittsfield William Geary
slem Ht Pn&nnﬂv— NEW MEXIKO
n ollins
Springfeld  Ben C.. Sweet KoM Q:t:g::::: alter L. Peteron
Springfield Robert Stroshine KAVE Carlsbad Charles Wells
est Yarmouth  Gordon David KGEL  Roswell J. A, McBovle
Worcester George M. Shea KVSF Santa Fe Ivan R. Head
Worcester WIIHdm C. O'Neil KTNM Tucumcarl Oscar E. Ellington
MICHIGAN NEW YORK
Ann Arbol Oris H. MBO  Auburn Robert Morgan
Bay City ' Frank J"\xf.ls BTA.  Batavia Bernice Alcuander
Calumet Eail Norden LIB Brooklyn Cliff Evans
Detroit Val Clare BEN Buffalo Ray Sweeney.
Detroit Ed MacKenzie Van Keel
Detroit Bill Sawyer WBNY  Buffslo Wllllam E. Miles
Detroit George W. Cushing WEBR Buffalo . McCarthy
Detroit Henry Alexander WGR Buffalo Jacl: Mac un,
Flint Jack Lewin WKBW Lcster ord
Grand Rapids  Joe Hooker JTN  Jamestown J. Ralph Carfson
Grand Rapids  Miles Olsen KNY  Kingston Robert Browning
lronwo J. W. Huss 'GNY  Newburgh Richard F. Creans
Jackson Willism A. Cizek EAF New York William F. Brooks
Kalamazoo Marion Stutes 'ABC  New York Paul White
Lansing Tom Carson HN New York Sidney Walton
Ludington Peter A. Mars INS New York Geor: ie Finney
Muskegon Loren A. Haney HOM  New York J. Ruttner
ontlac William J. Lofback JZ New York Robert Kintner
Port Huron Harmon L. Stevens NEW  New York George Brooks
Royal Oak Kirk Knight NYC  New York M(tehell Jablons
MCA  New York Leon Goldstein
EsoTA & i e
Albert Lea Wamer C. Tidemann QXR  New York John Asron
Duluth Wm. H. Krueger SLB Ogdensburg Georse Bergeron
Hibbing Earl Henton MFF  Plattsburg Legrand Boldmen
Mankato Bert Passer /KIP  Poushkeepsie  Harold Hennig
Mieenss®  Baben Bouc e S Sl
Minneapolis Cliff J. Rian GY Schenectedy W. T. Meenem
Moorhead Earl Hayes WSNY  Schenectady James T. Healey
Northfield David Johnson WAGE  Syracuse Glenn Williams
Rochester Calvin A Smith WFBL Syracuse Robert Cullings
3t Cloud Rusself T. Roe 'OLF  Syracuse Hamilton Woodle
t. Paul John Verstraete SYR Syracuse kins
Winone I H. Tingley /TRY roy Ernest W, Rossell
1BX Utica Michael Carlo Fusco
MISSISSIPPL FWNY  Watertown Thomas E. Moertin
Columb Lee Blaine
Greenville Bl McHan NORTH CAROLINA
Hattiesburg Ed Jenkins WISE Asheville Ken Beachboard
Jackson R. Peery WWNC  Asheville William F, Melie
Jackson Paul Simpkins WBBB Burlington Jack Hankins
Jackson C. A, Rawls WAYS  Charlotte James Klosky
Laurel J. Tvler Nourse wWBT Charlotte Jack Knell
Natchez Don Lynar WDNC  Durham annnce C. Johnson
Tupelo Lee Blaine— WENC  Fayetteville rl oda
Ora Siocum WGBR Goldboro n Randolph
ygilgG g rcensgzro .Slaclt &chzns
MISSOURI reensboro Fan nre
Columbia Harold Dousles it fiEden DEoEiere
Hannibel G¢° e Allen, Jr.. WINC  Jacksonville Earl Lewis
Jefferson City nning FIC  Kinston Bob Stork
Joplin Chcrlzs Melntire | WHIT PMew Bern Earl Lewis
Kansas City Eric Tainter WRAL aleigh C. A. Upchureh
Kansas City Jemes Monroe WCBT Roanoke Rapids A, L. Drew
Kansas City Erle Smith TP Salisbury Russell Smith
Kansas City August Vogt WRRF ¥ ashington Merrill Daniels
2t Joseph Deé . Denver, J.. | WGTM  Wilson Richard H. Davis
gl II:ouls %merRKnoemschlld
2. Louis u¥ Runnion NORTH DAKOTA
St. Louis Ma’:!on R. Aldridge. gg% y ?I‘m‘rck _‘,:h‘k'lss Schoregse
argo aC| unn
g pouts S McQuiss | TS CromdForks  Jack French
St. Louis Neil Norman KSJB Jamestown Gcorﬁz Suderman
edalia Herbest W, Brandes | KLPM Minot Cooley
gp“"ﬁﬂlg \Fyl/oﬁd MB Sullivan KOVC  Valley City Bill Weaver
pringfiel illiam Bowe q -
Springeld  Floyd M. Sullivan {Continued on Page.60)
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FROM GOAST TO GOAST
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NEWS EDITORS AND EXECUTIVES OF U. S. RADIO STATIONS

(Continued from Page 58) |

OHIO
WADC  Akron H. L. Hageman
WAKR Akron John LaRue
WHKK Akron Mausice McMeen
WICA Alhtabulc A. B Newkirk
WHBC anton James C. Healy
WCKY  Cincinnati Charles McGrath
WCPO  Cincinnati aul Dixon
WKRC  Cincinnati Tom McCarthy
WLW Cinci Howard Chamberlain
WGAR C Ralph Wocden |
HK C Glenn Whisler
W C Bruce McDonald
AM  Cleveler Edward R. Wallace
WCOL  Columbus Howaerg Donshoe
WHKC  Columbus Albert C. Partin
WBNS  Columbus Bill McKinnon
WOSU  Columbus Edgar A. Sprague
WMOH  Henmilton Sam Sague
OK ima Harry M. Jay
WMAN  Mansfield Robert C. Horn
WMRN  Marion Ray iatt
WPAY  Portsmouth - W. M. Hart
WIZE Seringfield Robert Teery .
WSTV  Steubenville George H. Wilson
WSPD Toledo James W. Uebelhart
WT Toledo Dalles De Weese
WRRN Warren Lynn Gifford
WKBN  Youngstown J. L. Bowden
WHIZ  Zanesville Earl Brannon
OQKLAHOMA
KVSO  Ardmore John E. Rieser
KWON  Bertlesville Keith Upson
A City=— Tod Sloan
Clinton
KCRC Enid Ben Harrover
KSWO Lawton Cli#f Reynolds
KBIX Musl:ogce Pau! A Bruner
WN Maurice Ogdcn
KO Oklahoma City  Jer
KHBG Okmulgee Pat IEufon:i
KGFF Shawnee Whit Whitley
KOME ulsa Dick Campbell
KTUL  Tulse Glenn Condon f
KVOO  Tulsa Ken Miller I
OREGON
KWIL Albany Gene Judking
KAST Astorla R. D. Holmes |
KBKR Baker Kzn Lockwood
KBND Be Witlism Barton
KOAC  Corvallis Junu M. Morris
KORE ugene . Trommlitz
KUIN Grants Pass N L Williams
KFJl Kiamath Fells John Pennington
KLBM a Grande Ken Lillard
KMED Medtord John Duffy
KALE Portland Tom Decker
KEX Portland Robert L. Thomas
KGW Portland Don Kneass
KOIN Portland Lester Halpin
KWJJ Portlend Lestie Marcus
KRNR Rosebura Le Roy Hiatt
SLM Salem Lou MeCormick
PENNSYLVYANIA
WISR Butler Robert Kaufman
WCED  Dubois Les Ryder
WEST Easton. Eugene Bethman
WERC rie Harold Mickel
WLEU Erie Leon Dryloos
WHpP Harrisburg Dick Redmond
WKBO  Harrisburg Clyde Caswell
AZ Hazelton Thomas_Tito
WDAD  Indiana Lester Sands
WJIAC  Johnstown Dennis Gerkin
WGAL  Lancaster Kenneth Kreider
WKST New Castle Ray Wallace
KYW Phi i James Gantz
WCALU i Harry L. Reinhard
WDAS Phi hia Michael Decscn
WHAT Philadelphia om
wip Phi phia Samuel H. Ettingzr
KDKA Pitesburgh Charles E. barley
KQv Pittsburgh n Delano |
WJIAS Pittsburgh Bzcl:lev Smith [
WAWSW  Pittsburgh John Davis
WEEU Reeding George Carroll l
WRANW  Reading Martin F. Musket
WPIC aron Joseph Shatto [
WMAJ  State College  Robent G. Waller
WKOK  Sunbury rnest Lukens
WMBS  Uniontown Harry L. McMullen
WJIPA Washin, Kieran M. Balfe
WB, Wilkes-Barre John H._ Stenger 3d
WORK  York Charles Sigsbee
WSBA  York Bill Stewart
RHODE ISLAND
WEAN  Providence Leland Bickford
SOUTH CAROLINA
WAIM  Anderson Knox Holmen |
C  Charleston Russell Long
WTMA  Cherleston George Griswold
WCOS  Columbia Hennig Cohen
WIS Columbia Cele Roberts
WLAT  Conway Jimmy Estes
Florence Raymend Ceddell
WEBC Greenville Nicholas P. Mitchell
WMI Greenville H. K. Stoneman
WFIG Sumter Bill Burnette
SOUTH DAKOTA
KGFX Pierre Ida A, McNeid
KOTA Rapid City John Simpson
KELO Sioux Falls Verl Thomson
KSOx Sioux Falls Ved Thomson
KWAT  Watertown Marion Corwin |
W, Yankton Arthut J. Snith
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TENNESSEE l

WOP| Brista! Fey Rogers

DEF Chattancona Vann Campbell
WJIZM  Clarksville W. E. Williams
WBAC  Cleveland Charles Christlan
WHUB  Cookeville L. Peery

IS ckson Paul Moore ]

WJIHL  Johnson City  Eddie Cowell
WKPT Kingsport Paul Overday
WBIR Knoxville Fnd P. Pfahler, Jr
WNOX  Knoxville Tys Terwey
WROL Knoxville Allen Stout
WHBQO  Memphis Alfred M. Kerr, Jr.
WMC Memphis Robert Caffey

'MPS Memphis M. Wathen
WREC Memphis Ro¥ Wooten
WLAC  Nashville Don Taylor
WSIX Nashville Robert L. Chaudoln
WSM Nashville Howard Eskridge

TEXAS

KRBC Abilene Jack Wallace
KFDA Amarillo Doneld Clark
KGNC  Amarillo Wes lzzard
KNOW  Austin Roger M. Busfield
KTBC Austin Paul Bolton
KFDM Beaumont . R, Patterson
KRIC Beaumont Jack Neil
KNEL rady C.D. Reed
KBWD drownwood Jack Beckett
KWBUY Corpus Christi  J. B. Gifferd
KGRO Dallas jugh Speck
KRLD Dallas Meador Lowrey
KSKY Dallas Richard F. Pcrku
WFAA  Dallas Hugh Speck
WRR Dallss mes 9. Aldcman
KDNT Denton Harwell_V. Shepard
KROD Ll Paso Walter C. Gaenzle
KTSM El Paso Charles J. Amador

FJZ Fort Worth Porter Randall
KGKO  Ft. Worth James A. Byron
WBAP Ft. Worth James A. Byron
KEUF Galveston Lee Cloush
KGBS arlingen Steete McClanahan
KTHT Houston Dick Altman
KSAM Huntsville J. C. Rothwell
KOCA  Kilsore John C. Andrews
KFYO Lu BIIIV Joe Richey
KRBA Lufkin Richman Lewin
KCRS Midland Harlan Shade
KNET Palestine Milton D. Stewart
KPDN ampa J. L. Swindle
KPLT Paris Judd Wilson
KIUN ecas Jack Dunn
KVOP  Plainview Blll Barrett
KGKE San Angelo rI Stein
KABC Sen Antonio n W, Scott
KMAC  Sen Antonio Tonv Bessan
KONO  Sen Antonio Raymond J. Hunt
KTSA San Antonio Pat White
WOAI  San Antonio Ken lure
KRRY Sherman H. H¢rrlnglon
KCMC Texarkana 4. Y. Gates
KGKB Tyler J. Edwm Smlth
KVWC  Vemon . GO W
KRGV Weslaco James Su enson
KWFT Wichita Bill Sharpe

UTAH

KVNU  Logen Lloyd Mecham
KLO Oaden William F. Smiley
KOVO  Provo Cynthia Blood

KALL Selt Lake City chlnald J. Harden
KDYL alt Lake City n Page
St Selt Loke City  Wayne Reard
KNAK Salt Lake City  Lee Walker
KUTA Sait Lake City  Frank Mclntyre
VERMONT
CAX  Burlington Lawrence F. Killick
WDEV  Waterbury om Dodd
VIRGINIA
WCHY  Charlottesville  Bob Sha
WKEY ovinFton ck Tavlor
WBTM  Danville Milton N, Adams
WSVA  Harrisonburg Richard H. Johnson
WLVA  Lynchburg rn
WGH Newport News Joel F. Carlson
WSSV Petersburg Gtorge . Tomlin-
WSAP Portsmouth A, Lee Lively
WLEE Richmond James Fair, Jr.
WMBG  Richmond John V. Shand
WRNL Richmond G. Mallory Freeman
Suffolk Bradley Kirby
WASHINGTON
KXRO Aberdeen Dave Gordon
KVOS Bellingham J. B. Jackson
KELA Chehalis— Elwood Ligpincott
Centralia
KRKO verett Shieley K.
Bartholomew
KWLK Longvuw Frantze| Corman
KGY K m Crawfo
KONP Pon ngeles H, J. McAllister
KWSC Puliman Maynard Hicks
KEVR Seattle ry n
KJR Seattle Bob Davies
oL eattle Jeery Morris
KOMO  Seattle Ross McConntIl
KRSC Seatile Ted
KXA Seasttie Lconard Beardsiey
KGA Spokane John Bemis
KHQ Seokane hn Bemis
KMO Tacoma ed Morello
KIBI Tacoma urke Orms
KVI Tacoma Harry Long
KVAN ancouver Tom Aumack
KUJ Walla Walla Robert Dunton
KPQ Wenatchee Kenneth Waddie
KIT Yeokima hn Roberts
KTYW Yakims Charles Foster
WEST VIRGINIA
S Beckley Jeery McDevitt
WHIS Blueheld Robert Kent
WCHS arleston Berton Sonis
N Fairmont Frank Lee
AJ Morgantown Numa Fabre. Jr.
WPAR Parkersburg rl Loose
WBRW  Welch Johnnie Villani
WKWK  Wheeling Ray Vingl
VA Wheeling Walter V. Turner
WISCONSIN
WHBY  Appleton Rociiﬁcr Mueller
WATW  Ashland Huss
WEAU  Eau Claire Jack Kelly

Stations Identified With Newspapers
(Continued from page 56)

WISCONSIN (Cont'd)

KFI1Z, Fond du Lac—Licensed to Reporter
Printing Co., publisher of Fond du Lec
Commtmw‘alth Reporter.

WCLO, Janesville—=Licensed to Gazette
Printing Co., publisher of Janesville Daily
Gazetts,

WIBA, Madi - LI d to
Brondeasting Co. Inc.: 68 2/3% of stock
owned by Capital Times Co. Inc., pub-
lisher of Madison Capitai-Times; other
stockholders and directors include officers
of Wisconsin State Journal Publishing
Co., publisher of Wisconsin Stats Jour-
nal, Madison (Lee Syndicate).

WISN, Milwaukee — Licensed to
Radlo Inc.: affiliated with Milwaukes
Sentinel. (See WINS, New York).

Bad.

Hearst

WTMJ, Milwaukee—Licensed to The Jour-
nal Co.. publisher of Milwaukes Journal.

WRJN, Raci Li d to Racine B :d-
cutmt Corp.; principal stockholders: F.
R. Starburk, president and Harry
LePoidevin, secretary-treasurer of the
Journal Times Co.

WHBL, Sheboygan—Licensed to Press
gublhhinz Co., Publisler of Sheboygan
reas.

WFHR, Wisconsin Rapids—Licensed to
Wm. F. Huftman, publisher of Wiscon-
#in Rapids Tribune.

WYOMING
KFBC. Cheyenne—Licensed to Frontier
Bestg. Co.;  Ownership _affiliated  with

Cheyenne Newspapers Inc., publishers
ol the Wyoming Eanla and the Wyom-
ing Suu Tﬂbuno (Speidel Newspapers);
(see also KD onterey, Cal., and
WGNY, Newburgh. N. Y.).

ALASKA

KFAR. Fairbanks—Licensed to Midnight
Sun Broadcasting Co.; 969 of 1,000 shares
owned by A. E. Lathrop, Alaska indus-
trialist, who also publishes the Fairbanks
News Miner.

HAWAII

KGMB. Honolulu—Licensed to
Broadcasting_System Ltd.; 249% of stoek
owned by Honoiulu Star-Bullstin; 56¢;
of stock by Consolidated Amusement
Co. Ltd.: 209% by Corp, of the Preaident
of the Church of Jesus Christ of Latter
Day Saints.

KGU, Honolulu—Licensed to Marion A.
Mulrony and Advertiser Publishing Co..
Ltd., publisher of Honolulu Advertiser.

KHBC, Hilo—Licensed to Hawalian Broad-
casting System, Ltd.; same ownership as
KGMB, Honolulu.

KTOH, Lihue—Licensed to Garden Island
Publishing Co. Ltd., publisher of Gar-
den Island (weekly),

Hawaiian

YTAQ  Green Bay Clair Stone
/CLO  Janesville Bob Page
HA dison Roy Vogelmen
OMT  Manitowoe G. Esrdman
MAM  Marinette Jim Conent
WIGM  Medford Homer Porter
WEMP  Milwaukee Neil K. Searles
WISN Milwaukee Jack Raymond
TMJ.  Milwaukee Jack Keueger
WMFM
OSH  Oshkosh Robert C. Nelson
1BU Pavnette Raleh O'Connor
LBL tevens Point W, P. Wichmann
DSM Superior Lewis D. Martin
/SAU Wausau Don R Burt
/FHR Wisconsin George T. Frechette
Rapids
WYOMING
KDFN Casper Harrison Brewer
KFBC Cheyenne Shack
KVRS Rock Springs Michae! Reid
KWYOQ  Sheridan Mel Hallock
KWOR  Worland Karl Kertson
ALASKA
KFQD Anchorage Allan Walker
KFAR Fairbanks Hugh Miller
HAW Al
KTCOH Lihue Mike Fern
PUERTO RICO
WPRA  Mavasuez Luis Freyre
WKA San Juan Francisco Acevedo
ALBERTA
C.Flefl: (C_‘:II JA.IF. E Fr.eﬂemn
CFRN  Edmontc Tom Mansell
CICA Edmonton . J. Yerxa
CKUA Edmonton Florence Hodsson
BRITISH COLUMBIA
CHWK  Chilliwack Cecil Fox
CKOV  Kelowna allace Garrett
NW  New West- Michael Glrawd
minster
CJAY  Port Alberni Oliver L'Ami
CJAT Teail John Hovland
CBR Vancouver R.L.Elson
CJOR Vancouver David Hill
CKMO  Vancouver . C. Stewart
CKWX  Vancouver Sam G. Ross
vl Victoria R. T. Batey
MANITOBA
CKY Winnibeg Calvin Peppler
NEW BRUNSWICK
CKCW  Moncton Ruth McQuarrie
CBA Sackville Mrs. M. MacDonald
NOVA sSCONA
CJFX A tigonish L. C. Hawee
CBH a f';?«"' Mrs. M. MacDoneld
CHNS a Ifl: William C. Borrett
CJCB ydney O, W. Loeb
ONTARIO
CFCO Chatham Mrs WinnifredMiller
CKSF Cornwall Alan Cauley
CKFI Fort Frances Harey Munro
CKPR Fort Wiltiam Brucc Ogilvie
CHML  Hamilton DouF a3 Stuebing
CKOC Hamilton Doris C
RL Kenore 8ob Cook:
CKWS Kinaston Charles A. Millar
L Kirkland Lake  Jack Weatherwax
CFCH North Bay Phil Clayten
CFPL London Kervin
CKCO  Ortawa Bob Brazil
CFOS Owen Sound  Virgil Morgan
CHEX Peterborough Ken Campbell
CJiC Ste. Marie Jas. Barclay
CICS Stratford Frank M. Sauires
CKGB Timmins R. A. Hart
CBL Toronto W. H. Hogs
CHUM  Toronto Frederick Wilson
CBC Toronte W. H. :jg
CKEY Toronto E. H. Macdonald
CKNX Wingham Husgh Gage
PRINCE EDWARD ISLAND
CFCY Charlottetown  A. S. Dickson
QUEBEC
CBJ Montreal Jean St. Georges
CBM Montreal Jean St. Georges
CFCF Montreal Steven Bless
CKAC Montreal Lucien Roy
CHRC Quebec City Eugene Cloutier
CKCV uebee City  Jean Lerove
CJSO Sorel Gerard Boulay
CHLN Three Rivers Pierre L. Stein
SASKATCHEWAN
CHAB  Moose Jaw Louis H, Lewry
CKBI Prince Albert  Francis Church
CKCK Resina Harry
CKRM Resging R H Hill—
W, Walker
CFQC  Saskatoon Godfrey Hudson
CBK. Watrous H. Metcalfe
CJIGX Yorkton Gregg Anderson
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ASSOCIATED offers MOST Hours of the Best RADIO
Music...program materiul that really pays off!

HEN YOU COMPARE transcribed libraries, it’s not

just the big names that count...it's topnotch
showmanship all along the line. That’s how a library
helps you sell—helps your clients sell!

Break down the number of playing hours into paying
hours and you'll find ASSOCIATED ranks first! For
ASSOCIATED gives you these powerful advantages:

1. You can offer advertisers greater program value than
other local stations...more and bigger proven attractions, on
ASSOCIATED’s incomparable, vertically-cut transcriptions.

ust playing hours_—

2. With these features, you can hold big andiences at low
cost against high-budget network competition.

Yes, there are a lot of good reasons why ASSOCIATED
has gained more new subscribers in the past few months
than in any period in its history. Today, write for the
new ASSOCIATED BOOKLET. Plenty of worthwhile infor-
mation—no obligation.

Associated Program Service

25 West 45th Street, New York 19, N. Y.

MOST Hours of the Best RADIO Music...a plus for AM, a must for FM
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Farm Editors and Farm Program Directors of Stations

(Stations not listed reported no farm editor or director)

ALABAMA
WHMA Anniston Sut Mnthem
WAPI Birmingham John McCun
WSGN Birmingham  Charles W. McGehee
WSML Decatur B. G. Hall
ARIZONA
KOY__ Phoenix Ernest Douglas
KGLU Safford Paul Merrill
L
ARKANSAS
KELD El Dorado G. l. Gilmore
KFPW Fort, Smith J' . Garner
KFFA ugh Smith
KTHS Hot Springs Wm 8. Bailey
CALIFORNIA
KERN Bakersfield Joe Hinman
X0  El Centro Rudolph Miller
KIEM Eureka Howard McAnulty
KFRE Freano Herbert N. Ferguson
KMJ Freano Raymond Redgers
KF1 Los Angeles eﬁon McIninch
KNX Los Angeles Chet Huntley
KTRB Modesto John Boyer
KDON Monterey Reed Pollock
KVCV Reddin Bob Bowman
KPRO Riverside Dr. Paul Fisher
KCRA Sacramento Marvin G, Byers
KFBK Sacramento Charles Marshnll
KXOA Sacramento, Esrle Russ
KFXM San Bernardino Howard B. Bllchly
KPO  San Francisco Henry Scbacht Jr.
KSRO Santa Rosa Herman Wil
KWG  Stockton Frank Kouluh
KCOK Tulare Bob Lane
COLORADO
LZ Denver Mack Switzer
KMYR Denver Ben Bezo
KOA  Denver Hal Renollet
KGHF Pueblo Clifford Hendrix
KGEK Sterling E. G. Beehler
CONNECTICUT
WTIC Hartford James Platt
DELAWARE
WDEL Wilmington H. C. Smith
DISTRICT OF COLUMEBIA
WTOP Washington  Charles A. Worcester
FLORIDA
WRUF Galnesville Clyde Beale
DQ Jacksonville Gary Allen
WGBS Miami Jack McCormack
WQAM Miami ‘Walter Svehla
WDBO Orlando Henry 8. Jacobs
WCOA P 1 Bob M
WFOQY St. Augustine Charles Carter
WTAL Tallahassce H. B. Franklin
WFLA Tampa Tom Matthews
GEORGIA
WA Albany Guy Hamilton
WGPC Albany Everett Eslinger, Jr.
WAGA Atlanta Channing Cope
SB Atlanta Bynum Prance
WGAU Athens D. L. Brannon
WRDW Augusts Joe Hunt
WGAA Cedartown Rowena Whitfield
WMAZ Macon D. F. Bruce
WRGA Rome Al Kirby
WSAV  Savannah Cliftord Clarke
WTOC Savannah Dwight J. Bruce
WAYX Waycross C. L. Blalock
IDAHO
KIDO Boise Hugh Shelly
ILLINOIS
WJIBC Bloomington Chuck Mabry
WAAF Chicago Paul Northrup
WENR Chicago Robert White
WGN  Chicago Hal Totten
LS Chicago Art C. Page
WMAQ Chicago Everett G. Mitchell
WSOY Decatur Howard Willhite
WEBQ Harrisburg John W, Berry
WIJOL  Joliet John Brock
WMBD P Emil Biil
WTAD $uinc Dick Faler
WDZ usca) William Taber
WILL Urbana E. R. Regnier
INDIANA
WGL Fort Wayne James Wesatover
WOWOQO Fort Wayne Forest D. Gould
WJOB  Hammond Ed Rozhon
'BM Indianapolis Henry S. Wood
WIBC Indianapolis Ed Mason
BM Indianapolis Henry S. Wood
WKMO Kokomo Wlllum Randolph
IOWA
WOI  Ames Dale Williams
WMT Cedar Rapids Andy Woolfries
KROS Clinton Vernon Gielow
KWLC Decorah Al Yatem
WHQ Des Molnes  Herb Plambeck
KDTH Dubuque Kari Anthony
KF Marshalltown LaVerne Koen
KFNF Shenandoah  Wendetl Odlan
KMA Shenandoah errill J. Langfitt
KS8CJ Sioux City Jack Elton
KXEL Waterloo Hugh Muncy
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KANSAS
Emporia Minor Stallard
Hutechinson Malcolm West
Lawrence Arden Booth
Manhattan Grant Salisbury
Salina Stewart Peck
Topeka Gene Shl%
Wichita Lester F.Weatherwax
Wichita Bruce Behymer

KENTVICEY
Bowling Green Jack Hicks

Henderson Vernon R. Nunn
Hopkinsville C. W. Stratton
Louisville C. M. East

Louisville Frank H. Cooley
Alexandria Ed Rand

Lafzyette Al Theriot
Monroe Joe Plerce
New Orleans  Wayne Singleton

New Orleans Gordon Loudon

MAINE
Augusta Jake Broffee
Bangor Linwood H. Brofee
Portland Linwood H. Brofee
Presque Isle  Bill Davis
MARYLAND
Baltimore John Zufall
Frederick James Honysett
Hagerstown Frank Bowers
MASSACHUSETTS
Boston Lloyd Willlams
Boston rge Graves
Boston J. H. Buffum
Boston Nicholas J. Mather
Lawrence Bob Moore
New Bedford Earle D. Wilson
Sglem Irene Roberta
Springfield Lloyd Williama
estYarmouth Gordon David
MICHIGAN
Ann Arbor Richard Coo|
Bay City Frank J, Walsh
Detrolt Marshall J. Wells
Jackson 8. J. Culver
Kslamazoo Carleton Collin
Port Huron Lyle Patterson
MINNESOTA
Albert Lea Robert Paulson
Mankato Bert Passer
Minneapolis = Maynard Speece
Minneapolis  Larry Ha
St. Cloud Pete Mondloch
St. Paul Gary Wiegand
‘Winona . Mitchell
MISSISSIPPI
Columbus Bill Dollahite
Greenville Tl:q::mu H. Golding,
To
Jackson Howard Langfitt
Tupelo Charley Boren

MISSOURI

CapeGirardeau Ralph L. Hirsch
Columbia Harold Douglas
Hannibal Bud Dawson
Kanags City  Phil Evans
Kansas City Reuben Corbin
St. Joseph Harry Packard
St. Louis Elmer Knoernschild
St. Louis Ted Mangner
St. Louis Billy Knight
St. Louls Churlel Stookey
Springfield Lou Black
MONTANA
Billings Walt Davis
Bozeman George Waooley
Butte Ernie Neath
Kallspell Glen Millhouse
Missoula A. R, Rollins
NEBRASKA
Grand Island George Kister
Hastings Rex Burns
Kearney Harry Gehrett
Norfalk Art Thomas
North Platte Ed Launer
Omaha William E.Macdonald
NEVADA
Reno Jim Coleman
NEW HAMPSHIRE
Keene Stacey Cole
Manchester Robert G. Webster
NEW JERSEY
Bridgeton Charlie Murray
Trenton Arlene Sayre
NEW MEXICO
Albuquerque  Walter L. Peterson
Albuquerque Lee Gould
Roswell Glenn Venrick
NEW YORK
Binghamton Whitlock
Buffalo Roland Foley
Buffalo Roland Foley
Elmira Bill Pope
Ithaca Lou Kaiser

Jamestown Donald D. Curtis, Jr.
Massens James W. Higgins
New York Don Lerch
New York Joe Bler
Rochester Thomas Murray
Schenectady G. E. Markham
Schenectady Edward F. Flynn
Syracuse Robert Doubleday

ticm Thomu Page
Watertown G. H. Righter
Watertown Anderson Ward

NORTH CAROLINA

Asheville Bob Amos
Asheville Fred Pelly
Charlotte George Ballard
Charlotte Grady Cole
Elizabeth City Joe Davis
Greensboro Bob Jones
Henderson Jack Walters
Kinston, Morman Ragsdale
New Bern Paul Parker
Raleigh F. H. Jeter
Roancke

Rapids Dc{le Satterthwaite
Rocky Mount
Washington Memll Damela
Wilson int Faris
Winumn-Salem ngvey Dinkina

KDNT Denton Harwell V. Shepard
KGKO Fort Worth—
Dallas Victor Schoffelmayer
WBAP Fort Worth Layne Beaty
KPRC Houston Dave Morris
KNET Palestine Emo Laurie
KMAC San Antonic  Eddie Barker
KGKB Tyler C. Alton Cocke
KVWC Vernon J. W. Crabtree
KRGV Weslaco Dick Watkins
UTAH
KSUB Csdnr City R A Grover
KVNU Log: Mecham
KALL Sult Lal:a City Me{ Standage
KDYL Salt Lake City Will Wright
KSL Salt Lake City Stanl ‘arnsworth
KNAK Salt Lake City Willis Johnson
VERMONT
WCAX Burlington Lawrence F. Killick
VIRGINIA
WSVA Harrisonburg Leroy S. Loewner
WLVA .ynchburz Joe Roberts
WMBG Richmond Floyd Mihill
WLPM Suffolk Farmer Pettyjohn

NORTH D:'KOTA WASHINGTON
Fargo om Barnes KXRO Aberdeen Stan S,
Minot O}{l(l)::' H. Cooley KRKO Everett Shlrley ? Bartholo-
KWSC Puliman C. Shnlay Locke
8:::‘;““ gr:r;%o?‘:::e“ KJR Seattle Bill Moshier
Cincinnati Roy Battlea KFPY Spokane E. W. Jorgenson
Cleveland James Chapman IéGA Spokane Kenneth Hutchinson
Columbus John B. Moses HQ  Spokane Kennoth Hutchinson
Columbus William H. Zipf KVAN Vancouver Frank Marrion
Findlay Charles H. Lipker WEST VIRGINIA
g amilos Tousila g,,“.?:é, WCHS Charleston  Dayid K. Fulton
Portasmouth  Carl g’l!\l\'l" Sunkel WAJR Morgantown  Phil Bracken
Steubenville  F. P. Taylor WPAR Parkersburg  Carl Looss
Youngstown Gene Trace WWVA Wheeling Jane Lyman
OKLAHOM A WISCONSIN
4 WEAU Eau Claire Jack Kelly
Efﬁﬂ(ﬁgu_e (85 L WTAQ Green Bay Eddy Jason
Clintan Ollie D, Cock WKBH La Croase Jack Martin
Enid Ben erruver HA  Madison M. H. Bliss (on leave)
Lawton Guy WIBA  Madison Charies Mittelatadt
Oklahoma City John Mernﬁeld WOMT Manitowoe L. J. Spliti
Oklahoma City Ed Lemmons WMAM Marinette John Bell
e wen irie £l Sy,
oal obert C. n
B el WIBU Poynetts Wm, C. Forrest
OREGON WFHR Wisconsin
Albany Bob Knight Rapids Arnold Strope
Grants Pass R. E. Crawford
Kismath Falla Don Daoust q RAOMING
Portland Burton Hutton KWYO Sheridan Mel Hallock
Portland Wallace Kadderly KWOR Worland Kari Kertson
Portland IB‘ukeBRoberu ALASKA
Rordand, T o kcer KFAR Fairbanks  Lerin T, Oldroyd
PENNSYLVANIA
Altoona Herbert K. Anders
DuBois der CANADA
Easton John Smith
reensburg eene rnyson
Harrisburg George Kienzle, Jr. ALBERTA
Harrisburg Stanley Swartz’ CFRN Edmonton D. Flache
}{;hzlebon gatrlri;aci}hi Ibe CKUA Edmonton Robert Putnam
ohnstown enni erken
Lancaster James McGrath BRITISH COLUMBIA
lewistown Josef Smiley CFJC Kamloops Ted Reynclds
New Castle Ray Wallace CKNW New West- .
Philedelphia  Charles Shoffner minster Williamm Rea, Jr.
g]):;}ngmpail lQ:‘llelv‘i)rcnl Ssttuatrt CBR  Vancouver . A. Leach
adelphia wo utz
Plttsburgh Homer H. Martz Nl'_:w BRUNSWICK
l}l!eadmz gharéu Adams CBA Sackville R. C. Fraser
niontown ex Carter
Wilkes-Barre Jim Hutchinson NOVA SCOTIA
York James Canon CBH Halifax R. C. Fraser
York Herman E. Stebhins ONTARIO
SOUTH CAROLINA CKPC Brantford Tom Potter
Anderson Roy Coffes CKSF Comwall A. M. Barr
Conway Jimmy Estes CKFI  Fort Frances J. G. McLaren
Florence Nat L. Royster CKPR Fort William R. Mackereth
Greenville Ton Nolan CHML Hamilton Wallace Ford
Greenville James R. Cook CKOC Hamilton Ashley Edmond
Spartanburg  Cliff Gray S;‘{%Sk gwen bioundh ?unle Lat})lmm
eterboroug esse Frenc|
SOUTH DAKOTA CICS  Stratford John Beale
Sloux Falls G. D. Warland CBL Toronto W. J. McPherson
Sioux Falls G. D. Warland CFRB Toronto Rex Frost
Watertown John Noonan CJBC Torento Harry J. Boyle
Yankton George B. German QUERBEC
TENNESSEE CBJ Chicoutimi Armand Berube
Bristol Fey Rogers {Montreal)
Clarksville W. E. Williams CBF Montresal Armand Berube
Cleveland Ed Chapman CBM_ Montreal Lamont Tilden
Cookeville Tom Harris CKAC Montreal Gabriel Renaud
Jackson Tom Williams CBV Quebee City  Armand Berube
Knoxville Charles Greenhood ) (Montreal)
Memphis Walter Durham CHRC Quebee City Leon Descarreaux
Nuhville John A. McDonald CHGB Ste. Anne de
la Pocatiers G. T. Desjardins
o 'PF-’“: CHLN ‘Three Rivers Rogers Ellyson
Austi
doraus Christi Bob Mchride _SASKATCHEWAN
Dallas Richard F. Parker CKCK Regina George Davies
Dallas Victor Schoffelmayer CBK Watrous Peter Whittall

BROADCASTING o Telecasting

wWwWWwW. americanradiohistorv.com


www.americanradiohistory.com

oNLY ETTH] BRINGS YOU INTO

EASTERN IOWA

Tell your story! Sell your product in the choice Eastern Iowa Biiving m::lrket with WMT.
Quick, direct, resultful, your salesworthy appeal will blanket the Large Eastern Iowa Area
COMPLETELY ...! Get YOUR share of this rich market the direct, economical WMT way!

Some Coverage!

5000 WATTS ON 600 KC'S

(JIOWA'S BEST FREQUENCY NOW first in America,
with a brand new RCA 5F Transmitter)

LARGEST DAY TIME COVERAGQE of any station
in the state within its 0.5 MV line (3,500,000 people)

LARGEST POPULATION COVERAGE of any station
in the state within its 2.5 MYV line (1,200,000 people)

Covers 19,094 SQUARE MILES of sales
rich area (2.5 MV)

EASTERN IOWA'S ONLY COLUMBIA STATION L
leads in popularity day & night. )

THE BIGGEST RADIO BUY IN THE
BEST MARKET OF A GREAT STATE

3 Fast Facts About WMTland's BIG Sales Potential

.
The Nation’s FIRST Farm Market

L ]
Ranks 16th in Manufacturing. {Almost 50%
of lowa’s Wealth is INDUSTRIAL.)

[ ]
LEADS Nation in per capita wealth
{$4,322 per person)

A BALANCED Market for Permanent
SELLING ACTION!

Write Today for information HOW
you can get the most out of Towa’s
Eastern Area with WMT exclusively . . .
at LOW Cost Coverage.
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Chronology of Radio’s Participation in World War 11

(Including Tabulation of Presidential Broadcasts for 1943)

SEPT. 12, 1938—While networks had
maintained ¢orrespondents in the Eu-
ropean capitals, actual wartime cover-
age begins with Hitler's Nuremberg
address marking the beginning of Ger-
many’s territorial expansion by force.

Oct. 1, 1933—BROADCASTING predicts
war clouds over Europe will have little,
if any. immediate effect upon broadcast
operations in the United States. except
for speeding up tempo.

1939

Sept. 1—Sutvey by BROADCASTING
of Federal officials, conducted in light
of explosive war situation, ylelds no
change in attitude toward radio beyond
regulatory steps, taken to preserve neu-
trality. No disposition seen to molest
normal commercial operations.

Sept. 11—Networks enter into volun-
tary agreement on handling war news
coverage after assurancea from White
House that there is no intention of
molesting broadcasting, batring possi-
ble extreme provocation. Procedure
adopted to avold dissemination of prop-
aganda from European sources which
might impair American neutrality. By-
word becomes ‘'when in doubt, don't*.
There i5 always time to check. Action
followed Sept. 3 declaration of war by
England and France against Germany.

Oct. 9—First contingent of American
war correspondents officlally accredited
by British milltary authorities leaves
London for “somewhere in France” to
report direct. Contingent includes Bill
Henry, CBS, and Arthur nn, b
first radio reporters ever assigned to
front line duty.

Oct. 25—PCC rebukes WMCA New
York for methods used in connection
with alleged In ption and broadcast
of sgecret radio communications and
places station on probation as to license
Tenewal,

1940

April 8 Networks and stations move
into emergency news status to bring
publi¢c up-to-minute reports on QCer-
many’s unexpected drive into Scandi-
navia. Radlo cooperation with press
associations and newspapers testified
to by hundreds of front-page stories and
bulletins crediting networks as their
source.

June 10—Italy’s entry into European
war produces concentration of speeches
broadcast by national leaders surpass-
ing anything since Sept. 3, 1939 decla-
rations apainst Germany,

July 1—Recognizing communications
as key factor in war defense planning,
President Roosevelt colfers with ad-
visors on creaticn of Defense Commu-
nications Board of top Government of-
ficials to pilot and coordinate policy
planning with private entities durihg
War emergency.

Sept. 24—President Roosevelt creates
Defense Communications Board.

Oct. 15—Mobilization of radio in na-
tional defense picture projected on more
tangible basis with selection of Edward
M. Kirby, public relations director of
NAB, as radio advisor to Becretary of
War. (Subsequently Mr. Kirby was com-
missioned a leutenant colonel-—now
colonel—in charge of the newly created
radio branch of Army Public Relations).

Nov. 15—With more and more station
time devoted to impending war effort.
broadcasters clamor for central clearing
house for coordination of Government
radio actlvities.

Dec. 8—First radio casualty of war 1s
Fred Bate, manager of NBCs London
stafl, injured in terrific German bomb-
ing attack on British capital Dec. 8 and
9. Bombing also damages offices of NBC
and CBS.

1941

Jan. 1—War comes appallingly close
to radio a8 Nazl bombings of Broadcast-
ing House in London ki]l seven persons
all employees of BBC. Example of ra-
dio’s “show must go on” stoicism dem-
onstrated as BBC newscaster carries on
hils commentary with hardly a break.
not even mentloning the direct hit
and not deviating from prepared script.

April 21—Initial plans for voluntary
censorship are evolved as war draws
cloger to United States. List of “defense
precautions” published by BROAD-
CABTING after survey of highest Gov-
ernment officials on what radio should
g:;tlinshould not do in protecting neu-

y.
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May J—Imminent war pinch affects
radio 88 transmitter and tube priorities
cause concern AmMong manufacturers and
vroadcasters. Tightening up develops
following stepped-up production of de-
fense materials and lend-lease.

June 17—Emphasis on psychological
warfare via international broadcasting
developing with a Reconstruction Fi-
nance Corp. loan to World Wide Broad-~
casting Corp., of Boston, for expansion
of shortwave operations. (This was first
step In general expansion of shortwave
transmission and of Government oper-
ation.)

June 21—Germany’s unexpected decla-
ration of war on Russia puts radlo on
emergency news basis. Coming late at
night, news staffs 0f the networks re-
port for duty at odd hours attired in
everything from pajamas to evening
clothes.

Dec, 7—Pearl Harbor attack announced
in stillness of Sunday afternoon plunges
United States into world war and radio
into round-the-clock coverage. Rehears-
ing In crisis coverage galned through
nerve-wracking days of Austrian An-
schluss, Munich and the Nazl march
into Poland permit radio to slip easily
intoe wartime operation.

De¢, 7—Shortwave stations go on 24-
hour schedules beaming news reports 1o
Europe and Latin America as they pour
in from fighting fronts.

Dec. 9—President Roosevelt, one day
following declaration of war, in epoch-
making speech, advises all newspapers
and radlo stationes that they have a
“most grave responsibility to the na-
tlon now and for the duration of this
war.” He warns against use of '‘uncon-
firmed reports in such a way as to make
people belteve they are gospel truth.”

Dec. 10—President Roosevelt 1ssues ex-
ecutive order transferring to Defense
Communications Board (which became
Board of War Communications) func-
tions vested in him under Sectlon 606
of Federal Communications Act, deallng
with control and operation of commu-
nications.

Dec. 15—In keeping with plans worked
out by Defense Communications Board.
military police are assigned to guard
transmitters of important stations. Sta-
tion managements also authorized to
malntain small arms as protection
against possible sabotage.

Dec. 16—Byron Price, executive editor
of Associated Press, named Director of
Censorship.

Dec. 19—Trade groups in radio form
“War Broadcasting Council* made up
of heads of trade associations. with
George B. Storer. Fort Industry Co.
head. as first chairman.

Dec. 22--First radio casualty In world
war s Ensign Thomas A, McClelland, on
leave as chief engineer of KLZ Denver.
killed in action Dec. 7 during Jap attack
on Pearl Harbor,

Dec. 22—U. 8. Weather Bureau advises
all stations of restrictions on weather
broadcasts necessitated by war. Weather
reports a8 such banned because of pos-
stble imparting of {nformation to enemy.

Dec. 26—J. Harold Ryan, vice-presi-
dent and general manager of Fort Indus-
try Co., apbointed Assistant Director of
Censorship In charge of broadcasting.

Dec. 29—Office of Facts & Flgures de-
vises plans for funnellng of wartime
brondcasts.

Dec. 31—All Manila broadcast stations
were dismantled and destroyed by own-
ers before fall of Philippine capital to
prevent facllities from falllng into
hands of Japs.

1942

Jan. 16—Wartime code of practices
for broadcasters, placing censorship on
& voluntary basis but Invoking stringent
bans against certain ad llb type pro-
grams, promulgated by Office of Cen-
sorship.

Jan. 30—FCC freezes all construction
of new broadcast stations or major mod-
acf‘tf!ons because of shortages in ma-

T. o

Feb. 12—Defense Communications
Board (BWC) adopts far-reaching
‘freeze order” on equipment for new
stations or improved facilities and rec-
%mm;nds action to War Production
oard.

Feb. 21—Advertising Council (later
War Advertising Council) formed by
advertising agencies and medla to mo-

billze Government’s advertising cam-
paign in total war effort.

Feb. 25—Radio on coast disrupted by
radio silence ordered by 4th Interceptor
Command, because of fears of Jap alr
raids. Radio silence recurred frequently,
with important losses to stations in
coastal area.

March 18—Office of Facts & Figures
lssues policles governing release of war
information by Government, but also
to serve as guldeposts to news reporters
and commentators.

April 13 Drive starts, in collabora=
tion with military services, for recruit-
ment of women and other apprentice
technicians for radio and communica-
tlons.

April 14—War Production Board re-
duces output of phonograph records
and transcriptions to approximately 30%
of 1941 production because of limitations
on shellac.

April 17—Complete and unequlvocal
stoppage of all broadcast construction,
covering standard, FM, and television.
both for new and modified facilities.
recommended to War Production Board
by FCC. (Subsequently adopted.)

April 24—War Production Board gives
radio A-3 priority on maintenance, re-
pair and operating supplies, in view of
"l.! status as essential operation in war-
time.

May 19—First in serles of alr raid
alarms, resgulting in radio silence, started
in New York and spread to other areas
to effect complete blackouts in event of
enemy raids.

May 23—Plan for broadcast conversion
pooling, to meet radio’s acute problem
of technical cperation in face of critical
tube and equipment shortage, projected
to War Production Board by Board of
War Communications. (Plan subse-
quently dropped in favor of one declbel
reduction in power and of high priori-
tles for replacements and tubes.)

June 1—Harry C. Butcher, CBB Wash-
ington vice-president, called to active
duty a8 lieutenant commander in Naval
Communications. (In less than a
month reported for t‘lut.gI with Gen.
Dwight D. Eisenhower as Naval aide in
European theater. Later, in that
post, he achieved rank of c¢aptain
and participated in practically all his-
tory-making events falling within pur-
view of Bupreme Commander.)

June 13—Elmer Davis appointed chief
of Office of War Information, which
takes over functions of defunct Office
of Facts & Figures, headed by Archibald
MacLelsh.

June 15—Revised voluntary censorship
code, amplifylng old provisions and
lightening some of them, lssued by
Office of Censorship.

June 22—Government survey reveals
that radic has moved in forefront as
main news source. Office of Facts &
Figures study of “American attitudes
toward war news” cites survey results.

June 24—Col. David Sarnoff, president
of RCA and chairman of board of NBC.
called to active duty in S8ignal Corps.
(Afterward assigned to foreign theater.
where he set up vast communications
and traffic planning, including D-Day
invasion and communlcations handling
in occupied areas.)

July 3—With manpower pinch felt by
radio due to drafting of key people,
Board of War Communications under-
takes manpower studies which result
in deferments on essentisl basls of key
station employes.

July 9—Gardner Cowles Jr.. president
of Iowa Broadcasting Co. and publisher
of Des Moines Reglster-Tribune, named
assistant director of OWI in charge of
Domestic Branch, including overall ra-
dio service. Simultaneously, OWI lssues
Order No. 1 covering policy and struc-
ture in handling war news.

July 14—Broadcasting established as
essential occupation under BSelective
Service System by Maj. Gen. Lewis B.
Hershey.

July 14—First wartime cancellation
of station license due to inability to
maintain ataff of qualified operators re-
sults when KFPL Dublin, Tex. tosses
in sponge.

Aug. 12—Army Radio Branch ssues
standards for commercial programs
beamed to American troops overseas In
forerunner of establishment of radio
service for expeditionary forces.

Sept. 7—Army forms taop radio per~
formers’ “Committee of 25" to ald war

and tour bases and camps. Blggest
names in radio talent are included.

Oct. 9—Radio’s contribution of time
to war effort estimated at $64,000,000
a year by OWI Director Elmer Davis.

Oct. 9—Congress asked for $7,000,000
appropriation for shortwave psycholog~
ical warfare service, including construc-
tion.

Nov. 1—Government, through OWI
and Coordinator of Inter-American Af-
fairs, takes over full scale operation of
all but tecnnical pnases Of countrys
international shortwave stations under
lease arrangement. (Subsequently ex-
panded operations by increases in num-
ber of transmitters, but with private
licensees retaining ownership.)

Nov. 7—Radlo goes on fult wartime
basis as result of FCC action enforcing
horizontal reduction by one decibel of
all transmitted radiated power. reiaxa-
tlon of normal engineering standards
and suspension of regulation requiring
statlons to operate at least two-thirds
of their authorized time during broad-
cast ¢}ay. (Regulations became effective

c. 1.)

Nov. 7—Radlo spreads its war cover-
age with broadcasts direct from North
Africa within half-hour of allied inva-
slon. (John MacVane, NBC, and Charles
Cotlil;lgwood. CBS, were war correspond-
ents.

Nov. 20—FCC adopts new program de-

to ease oper of broadcast
€rs under wartime equipment shortages
through proposed establishment of pool
of surplus and salvageable radio parts.
(Plan subsequently went by boards,
with WPB handling emergency through
rigid priority system.)

Dec. 7—America’s highest powered ra=
dio statlon—500.000 w unit of WLW Cin-
cinnati—released to Government for
psychological warfare use. (Transmltter
later sent abroad for service in Mediter-
ranean theater.)

Dec, 23—Establishment in London of
OWI British Division to handle geared-
up flow of information about U. 8. to
people of Great Britaln and in con-
nection with our expeditionary force
movement.

Dec. 28—Major networks devote mors
than 4.000 network hours to broadcast-
ing war effort programs and announce-
ments during 1942.

1943

Jan. 8—1st Lt. Thomas E. Knode, for-
mer Washington news editor of NBC
wounded in action. awarded Distin-
guished Service Cross for extraordlnary
herolsm, on recommendation of QGen.
Douglas MacArthur, (Later promoted
to captain.)

Feb. 10—Centralization of all domes-
tic censorship, adding new restrictions
and more stringent supervision of for-
eign language broadcasts, as well as
definitions of appropriate authority,
provided in revised code of wartime
practices for broadcasters.

Feb. 22—Frank J. Cuhel, Mutual war
reporter. missing in crash of Yankee
Clipper at Lisbon.

March 26—OWI estimates radio do-
nated $86,800,000 in time and talent for
war effort messages. (Of aggregate, $71,-
570,000 was statlon time with $15,330,-
000 for talent.)

May 10—Wartime survey by Life Mag-
azine reveals that home radios were
reported b{ 91.9% of families, although
4.2% reported sets out of order.

June 28—Lid blown off FCC as House
Belect Committee to Investigate FCC
charges agency hindered war develop-
ment and ld some measure was respon-
sible for Pearl Harbor. (Flery issue
argued for months, with President
Roosevelt interceding to prevent men
in uniform from testifying om grounds
of wartime security.)

Sept. 8—Radio achieves new war role
when Italy’s unconditional surrender 1s
handled by radlo. (CGen. Elsenhower
made the announcement to world.)

Oct. 7—Willlam S. Paley, CBS presi-
dent. takes Indefinite leave to accept
war area assignment from OWI. (Sub-
sequently named to head Psychological
Warfare Branch at Gen. Eisenhower's
headquarters. Commissioned a colonel
at SHAEF headquarters last March.)

(Continued on page 66)
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OKLAHOMA HAS:

2,336,400 Total Population
610,481 Resident Families
421,323 Radio Families
$513,091,000 Retail Sales

No single station can reach and sell the prosperous
Oklahoma market that is definitely divided into
two specific buying centers, each a salient sales
unit in itsclf.

o Ottlahomas L Columbia Stations

dIUL g B0

TULSA OKLAHOMA CITY

%gcm, General Manager W@Z@?{b& General Manager

AND PETERS, INC., National Represenctactives
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World War II Chronology

(Continued from page 6})

Nov. B--R, Morris Plerce, chief engl-
neer of WGAR Cleveland on leave with
OwWI, d. as radio hero of surren-
der of Itallan fleet. (He had rigged up
haywire transmitter, tuned it to 500 kc
international distress frequency and
gronﬁcut. surrender terms to Itallan

eet.

Dec. 17—Pirst figures from & wartime
census of U. 8. radio homes made by
Office of Civillan Reguirements reveal
that approximately 32,500,000 American
families had one or more sets, or 89%
of all families in the country.

Dec. 20—First meeting of newly-formed
Radlo Technical Planning Board to re-
view and develop standards for postwar
broadcast services called by C and
cooperating radio industry groups.

1944

Feb. 3—J. Harold Ryan, Assistant Di-
rector of Censorship and vice-president
of Fort Industry . on leave elected
interim wartime NAB president.

Feb. 23—John E. Felzer, owner of
WKZO Kalamazoo, named Mr. Ryan's
successor as radio censor.

Nay B8—Networks pool facllitles for
first time to cover lmpending European

Invasion. Facilities for most intensive
news coverage In histo deviged by
Col. (later Brig. Gen.) vid Sarnoff,

later awarded Legion of Merit for oui-
standlng attalnments.

June 8—History’s mightiest military
operation—invasion of France by Gen.
Eisenhower's forces—covered on spot by
radio. SBimultaneously Allled Expedi-
tionary Forces inaugurated broadcast-
Ing service on continent to all Allled
troops.

June 20—Fallure of Army or its ad-
vertising agency, Young & Rublcam, to
include radlo in its appropriation for
WAC recruiting, with entire budget
slated for newspapers, results in cam-
paign spearheaded by NAB to end dis-
crimination. Controversy terminated in
placement of portion of schedule on
stations.

Oct. 23—Morris Plerce, vice-presldent
of G. A. Richards stations, arranges for
American capture of Radio Luxembourg,
marking his second conquest of war.

Oct. 24—Radlio scores new triumph in
aplit-second coverage of Gen. MacAr-
thur’s return to Phillppines. Radlo ship
set up In Pacific theatre to relay press
and radio trafic. Maj. (later Lt. Col.)
A. A, Schechter, former NBC news chief,
directs radio coverage.

1945

Jan. B—Radio contributes upwards of
$60,000,000 In time and talent to war
effort through OWI Radio Bureau allo-
cation plan, according to George P.
Ludlam, chief, OWI's Radic Bureau.

Jan. 18—Virtual freezing of all new
station construction ordered by WPB in
collaboration with FCC, because of jam
in manpower and critical materials.

Feb, 7—Liberation of Manlla by Mac-
Arthur's forces brings American radio
hack on _air. Bert Sllen, former man-
ager of KZRH, was broadcasting at the
time the Phillppines were taken three
years and one month before.

Feb, 19—First detalled publication of
radar and how It works revealed in
British publication, Wireless World, after
rigld censorship ban both here and
abroad.

March 5—Survey by BROADCASTING
Yearbook reveals that nearly 8,000 men
and women of radio are in the armed
forces—roughly 29% of radlo’s per-
sonnel,

March 12—Army plans for Berlin in-
vaslon with 60.000 w transmitter
mounted on 17 Army trucks in van-
guard of troops driving toward capital.
Bubsequent events. which left Berlin's
radio transmitters intact, evidently ob-
viated need for use of mobile unit.

March 28—Stations, networks and ad-
vertisers contribute $161,752,000 in time
and talent for war messages durlng
1944, according to NAB estimates—an
increase of 8% over 1943. (Breakdown
was radlo advertisers, $64,000,000; sta-
tlons and networks, $78,000,000; talent.
$20,000,000.

April 25—Radio goes all-out on cov-
erage of United Nations Conference on
International Organization in San Fran-
cisco with all networks and some 50
stations, aside from other United Na-
tlons radlo representatives, on scene,
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May 11—Radio adopts victory themes
in celebration of V-E Day at time and
talent expenditure of estimated $1,000,-
000. Censorship code relaxed drastically,
permitting return of man-in-the-street-
type of program.

May 18—Leading delegates of UNCIO
conference, San Francisco, stress radio’s
future responsibility in campaign to
prevent war.

May 25--New BSelective Service poll-
¢les announced by Gen. Lewis B, Her-
shey leave broadcasters virtually safe
from further inroads by draft boards.
Future calls confined almost entirely to
men under 30.

June 2—Navy Radlo Sectlon public
relations reorganized into two units—
radio services and programming. Radio
programming under Lt. Comdr. Charles
E. Dillon, USNR, and services under
Lt. Comdr. J. Harrison Hartley, USNR.

June 4—War Production Board re-
moves restrictions on production of
transmitter antennas and permits con-
structlon and alterations costing up to
$1,000. Previous limitation was $200.

June 11—WPB Chalrman Krug tells
House Appropriatlons Committee that
%onstructlon bans will be lifted on V-J

ay.

June 11—Study by Curtis Publishing
Co. reveals three out of five prospective
appliance buyers plan to purchase ra-
dli)(l)a two years after they become avail-
able,

June 11—D. Harold McGrath, super-
intendent, U. 8. Senate Radlo Gallery,
writing in BROADCASTING, says
UNCIO found radio winning egual
rights with all other news media.

June 15—New 200,000 w international
shortwave transmitter operated by CBS
for OWI at Delano, Cal, beaming mes-
sages to Japan, goes into operation.

June 13--Radio goes all-out In mass
reception for returning Gen. Dwight
D. Eisenhower, Supreme Commander.
accompanied by Capt. Harry C. Butcher.
USNR, former CBS Washington vice-
president, and his naval aide through-
out the war iln Europe.

July 2—Nine weeks’ coverage of UNCIO
was among biggest public service jobs
in history of radio, demonstrating In-
dustry's capacity to meet heavy re-
sponsibilities in hendling momentous
world affairs.

July 3—President Truman, In letter
to BROADCASTING's editor and pub-
lisher, says that American radio has
written own Magna Charta since Pearl
Harbor, that American radio 1s In good
hands and solicits continued aid of
medium in fight against Japanese.

Aug. 6—Wartime research by West-
inghouse Electric Corp. and Glenn L.
Martin Co. leads to announcement of
new sclence for relaying televislon and
FM broadcasts from fying transmitters.

Aug. 10—Radlo Tokyo announces that
Japan will surrender according to terms
set at Potsdam if her BEmperor’s person
and position remain inviolate.

Aug, 14—President Truman announces
(at 7 p.m.) that Japan had accepted
Potsdam terms of surrender. Within
seconds, news 18 fiashed around the
world by radio. Special events men In
U. 8. get biggest workout of lifetime
covering jubilant celebratlons in every
city and hamlet of the natlon. Licen-
sees, regulators, legislators, advertisers
and agencles launch plans immediately
for postwar expansion.

Aug. 16—Broadcasters Mission to ETO
compietes first week of scheduled three
week lnspection of European radio fa-
cilities, Top experience was Interview
with W. J. Haley, director general of
BBC. He made it clear BBC would con-
tinue as non-commercial operation, but
was seeking to improve programming.

Aug. 17—FCC, recapitulating at war
end, finds 127 applicants for TV, 489 for
FM; 200 for AM.

Aug. 18—Radlo girds for Eighth War
Loan Drive as date for drive is moved
forward in view war's end.

Aug. 20—FCC and Board of War Com-
munications revoke several wartlime or-
ders. Tube survey of broadcast outlets
called off. BWC notifies FCC it has no
o:JJecMon to amateurs going back on
alr.

Aug. 22—Jean Guignebert, director
general of Radio Diffusion Francaise.
tells Broadcasters’ Mission to ETO.
France probably will have state-con-
trolled radio. Missionaries see BBC in-
fluenice on continental radio.

Aug. 22—Forelgn Broadcast Intelll-
gence Service of FCC, which monitored
enemy broadcasts during war, will be
dismantled after Oct. 14, Commission
announces. {(Later. it developed, FBIS
was absorbed by War Dept.)

Aug. 25—Gen. Royal B. Lord, com-=-
manding general, Assembly Area Com-
mand for Redeployment. aris, asks
American broadcasters "not to let sol-
diers down' now that war is over. Seeks
radio backing for redeployment plan.

Aug. 27—Broadcast mission takes off
for Hamburg after two day visit to
Luxembourg and stopover at Rheims
meeting with Eisenhower.

Aupg. 27—Office of War Information
which served broadcasters through war
years abolished by executive order; func-
tlons go to State Dept., under Interim
Internatlonal Information Service.
which also absorbs Office of Coordlnator
of Information. Speculation on whether
Elmer Davis, OWI chief, will return to
his CBS news spot. (He later joins ABC.)

Sept. 1—Official surrender of Japan
brought to U. S. by all networks. Preai-
dent Truman picked up from Wash-
ington. Gen. MacArthur and Adm.
Nimitz speak from battleship Missouri.
scene of surrender. Broadcast delayed
hour and half by military because of
transmission difficulties.

Sept. 3—Survey by BROADCASTING
indicates most atations, converting news
productions to peacetime hasis, expect
to retaln news audience gailns made
during war. Estimates show stations
devoting 15 to 20% of time to news:
was about five percent before War.

Sept. 3—Broadcast Mission In ETO,
reaching end of travels, sees American
radio as far superior to anything heard
in Europe. Rome, with Papal audience,
added to itinerary—but attempt to visit
Russla bogged down "in channels’.

Sept. 3—Maj. L. C. Sigmon, who sup-
ervised construction, malntenance of
famed 81gCircus—8ignal Corps moblile
transmitter used in ETO during fight-
ing—awarded Leglon of Merit. He is
chief engineer on leave from EMPC
Los Angeles.

Sept. 4—ETO missionaries see demon=
tration of fag German-
developed tape recorder, report It su-
perior to any similar equipment in U. 8.

Sept. 5—Pope Plus receives Broadcast-
ers Migsion In private half-hour audi-
ence, appeals to them to use free volice
of radlio In maintalning world Deace.

Sept. 14—War Advertising Council
plans to take over part of allocations
plan operated by OWI durlng war.

Oct. 8—Lt. Jack Howard, president of
Scripps-Howard Radio, Inc., on leave,
cited for his work as intelligence officer
of Navy by Adm. W. F. Halsey.

Oct. 15—Gen, MacArthur announces
that all war correspondents accredited
to his command revert to clvillan status
Oct. 27, Tokyo reporters scramble for
living quarters, worry about food and
clothing.

Oct. 23—New two-microphone setup
was employed for first time by President
Truman in talk on universal service.
No call letters were in evidence.

Oct. 29—Wllllam 8. Paley, out of uni-
form, returns to presidency of CBS.

Nov. 4—~U, 8, Army pays respect to
American broadcasters on week of 25
year anniversary celebration durlng
Army Hour, NBC.

Nov. 19—Army ETO poll shows soldiers
prefer their news straight—without
comment. They like popular music most
and classlcal music least of the pro-
grams avallable to them from the vari-
ous services of the U. 8. and other
nations.

Nov. 26—President Truman and Gen.
Marshall on all networks, as latter says
farewell to the Army upen occasion of
retirement.

Dec. 3—Walter J. Brown resigns as
special assistant to Secretary of State
Byrnes. Returns to WSPA Spartanburg.
where he Is vice president and general
manager.

Dec. 31—Soldiers can’t broadcast from
outside the country—if they are mu-
siclans. That's James C. Petrillo's latest
edict, lald down to American broad-
casters.

Dec. 31—Edward R. Murrow, after dis-
tinguished career as war correspondent
for CBS. returns to New York as vice
Péesllgent in charge of network's public
affalrs.

THE WHITE HOUSE ON THE AIR (1945)
Date : Time Occasion | Speaking Ratings | Facilities
| S S
1/ 6/45 l 10:00-10:25 p.m. ‘ Resume of Message to Congress on the State of the Nation Roosevelt gé‘lg Ii?%" ' 4 nets
1_/20/? Noon T Inaugural Address T Roosevelt 20.1 I‘ 4 nets
2/22/45 | 9:15- 9:30 p.m. | Democracy at the Cross Roads Truman 2.6 ... | MBS
{As vice pres.) |
3/20/45 | 10:00 p.m. Victory Loan Dri;_ o o Roosevelt | 53.8 ... | dnets
4/16/45 | 1:04~ 1:22 pm. | First Address to Congress ) Truman 34.6 326 | 4nets
o | {As Pruident)_ ! |

4/17/45 | 10:00-10:05 p.m. Talk to Armed Forces Truman 414 53.6 4 nets
4/25/45 ) -7:34— 746-pl-n Eninz of 8 ity Confi at Snn.-: isco Truman 0ooa 42.6 4 nets

5/ B/45* | 9:00- 9:05 s.m. Proclamation of V-E Day ) Truman 506 64.1 4 nets

5/21/45 i 1:07- 1:13 p.m. N Add; be[_ore Joint Se-io::f Congress and Ceremonies erki_nz Truman e 20.6 4 nets

| Presentation of 100th Congressional Medal of Honor to Tech.
Sgt. Jake Lindsey

6/26/45 I lB:OGL ?:-2;-p.m. “_Speech to Closing Session of San Francisco Conference Truman 6000 27.6 4 nets
8/ 9/45 10:00-—10:1;0"p.m- | -Repo:t to the Natlon on Potsdam Conference and Atomic Bomb Truman 44.4 54.1 4 nets
9/ 1/45 I 9:57-10:03 -p.m.l "Add. Broadeast (Prs. alter Jap Surrender) ) Truman 0oaa 46.8 4 nets
m_‘ _920— 925 p_.m. Message to the Armed Forces - Truman 0000 81.3 4 nets
10/23/45 | 12:80-12:55 p.m. | Address to Joint Session of Congress re War Fund Drive Truman ce. 19.4 | 4new
10/27/45 | 1:43- 2:08 pm. | Navy Day Speech on Foteign Policy, Central Park, N. Y. Truman v, 244 | 4new
10/30/45 | 10:00-10:28 p.m. | Address on New Wage Price Policy - Truman ... 43.8 | 4new
12/24/45 | 6:15- 5:20 p.m. | White House Christmas Tree Lighting Tramen | 21.7 | 4nets

*Based on Eastern and Central Time Zone only.
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OVER

|75.000 People
Now Live Within

25 Miles of the

WJBO

500 FOOT ANTENNA SYSTEM

2 MILLIVOLT CONTOUR

MARKET DATA:

Population __________________ 524,339
Families ______ . ______. 137,005
w B R L RadioHomes __ _ ______________ 69,971
The Oldest FM Sta- Retail Sales . ______._____ $188,426,000
tion in the Deep South Will Be FOO.CIid ------ ey Eopem $ 38:;2796'0(?0%
Operating With 20 Kilowatts Of e

Radiated Power By The Fallof 1946. Y  Drugs . ___ . ________ $ 7,324,000

Gross Farm Dollars____________ $ 67,251,000

affiliated with Represented Nationally by

American Broadcasting Network ® George P. Hollingbery Company

State Times—Advocate New York, Chicago, Atlanta, San Francisco, Los Angeles
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RADIO CORRESPONDENTS

Richard Harkness, President

Rex Goad, Vice President

Telephone: National 3120
Superintendent of Senate Gallery—D. Harold McGrath

Earl Godwin, Ex Officio
Rudolph Block, Member-at-Large
House Gallery Extensions: 1410 and 1411

GALLERIES

OF CONGRESS

William Costello, Secretary

Albert L. Warner, Treasurer
Senate Gallery Extensions: 1263 and 1264
Superintendent of House Gallery—Robert M. Menaugh

ACTIVE MEMBERS
AS OF JAN. 1, 1946

Networks; Stations, Services
Washington Address and Members

AMER]CAN BI{\(I)ADCASTING CO.
724 l4th S

Martin Agromky

H. R. Baukhage

Helen Buchalter

Elmer Davis

John R. Edmunds

Wilfred Fleischer

Ray Henle

Albert Leitch

Raymond Swing

David H. Wills
ASSOCIATED BROADCASTING CO.
1000 Connecticut Ave.

Ian Ross MacFarlane
ASSOCIATED PRESS RADIO
409 Star Bldg.

Peter Dobinsky

Veronica Kompanek

Joe H. Torbett

Micajah Wren
COLUMBIA BROADCASTING SYSTEM
852 Earle Bldg.

Clif Allen

Gunnar Back

Fox Case

Tristam Coffin

William Costello

Albert N, Dennis

Willis H. (Robert) Evans

Beatrice Gudridge

Joseph C. Harsh

Bill Henry

Claude Mahoney |

Joseph F. McCaffery

Ernest D. Mclver Jr.

Willard Shadel

Robert S. Wood

Charles A. Worcester

Amelia-Belle Young
EARL GODWIN ASSOCIATES
414 Bond Bldg.

Earl Godwin
FRENCH NEWS AGENCY
1416 F St. N.W.

Marie de Gattegno
KIRO Seattle, 1040 Natl. Press Bldg.

Rudolph Block
MUTUAL BROADCASTING SYSTEM
712 Jackson Plac-:*
1627 K St. N. w,

Lou Brott

*Charter Heslep
*William_Hillman

Fulton Lewis jr.

Mary J. Maddox

Fred. W. Morrison

Jack 8. Paige

Loren B, Pope

Billy Repaid

Macon Reed Jr.

Irvin P. Sulds

Russell Turner l

Albert L. Warner l
NATIONAL BROADCASTING Co.
724 14th 8t. N.W

Morgan Beatty

Raine Bennett

Bjorn Bjornson

David Brinkley

Mary Kay Cavanaugh

Leit Eid
William M, Folger
Julius Goodman

Richard Harkness

Cassius M. Keller

William R. McAndrew

Robert K. McCormick

Nancy Qsgood

Walter J. Royen

Carleton D. Smith

Edward Tomlinson
RADIO WASHINGTON INC.
1124 Vermont Ave,

Gordon Graham

Charles C. McLean
STONEHOUSE NEWS AGENCY
623 Albee Bldg.

Eleanor Frances Block

Helen Dayton

Hugh M. Grauel

Robert McBride

Merlin F. Stonehouse
TRANSRADIO PRESS SERVICE
1258 Natl. Press Bldg.

Ann M, Corrick

Edwin W. Darby

Gene B. Davis

Rex Goad

Mary C. Harmon

Dorothy Holloway

Betty Lersch

Robert E, Lee Moore I

Robert Rodos
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Millicent Strum

UNITED PRESS RADIO

107 Natl. Press Bldg.
Joan Marble
George L. Marder

WEST VIRGIN‘IA NETWORK

425 Colorado Bldg.
Ray Henle

WBOW Terre Haute,

WEQA WGBF Evansville, Ind,

815 15th St. N.W.
Jean Ferris

WHAS Louisville, 853 Earle Bldg.
Wilfred Fleischer
Carey Lonngmire

WINX Washington

Washington Post

ath & I Ste. N.W.*
Louis Aiken
William Gold
Tom Mechling
Denis Sartain
Milton Shoemaker

*Betty Wason
Hugh Whiteside

WIRE Indianapolis, 1397 N‘ntl Press Bldg,
Marjorie Binford Wood

WITH Baltimore, 1000 Connechcut Ave.
Ian Ross MacFarlane
Lounige A, MacFarlane

WJZ New York, 724 14th St. N. W.
Jack Beall

WLW Cincinnati, 635 Munsey Bldg.
Gilbert W. Kingsbury

WMAL thintton 724 14th St. N. W,
John P. Dwyer
Peg Eck
William Neel
John K. Purcell
Brvson Rash
Bill Travis

WOV New York, Mayflower Hotel
Thaomas P. Morgan
WWDC Washington, 1000 Connecticut Ave.
Mark Austad
Fred 8. Hoffman
Nancy Lesser
W. Norman Reed
James D. Simpson

ASSOCIATE MEMBERS

AMERICAN BROADCASTING CO.
New York: *San Francisco

*James Abbe

Julian C. Anthony

Edmund 8. McHugh

H. Gilbert Martyn

Creighton Scott

Richard L. Tobin

ASSOCIATED BROADCASTING CO.
Grand Rapids, Mich.

H. G. Henderson
COLUMBIA BROADCASTING SYSTEM
New York: *Hollywood

Wells (Ted) Church

Maj. George Fielding Eliot

Allen Jackson

*J.E. Wallace Sterling
DON LEE BROADCASTING SYSTEM
Hollywood, Cal.

L. Harrison Wood

MUTUAL BROADCASTING SYSTEM
New York; *Boston

Cecil Brown

Dave Driscoll

*Cedric Foster

Marjorie Gunnison

Royal Arch Gunnison

A. A. Schechter

Frank K. Singiser Jr.
NATIONAL BROADCASTING CO.
New York: *Hollywood; **Chicago

W. F. Brooks

W. W. Chaplin
ssWilliam E. Drips

Max Hill

Ann Gillis

Max Jordan

H. V, Kaltenhorn

*Fleetwood Lawton

Francis C. MecCall

Lathrop Mack

J. 0. Meyers

Elmer W. Peterson

Robert St. John

Bert Silen

*Larry Smith

James Stevenson

Lowell Thomas

TRANSRADIO PRESS INC. New York
Herbert Moore
Harold L. Parr
Dixon Stewart

KELD El Dorado. Ark.
Leon Sipes

KFDM Beaumont, Tex.

R. Patterson

KFEL Denver
B. S. Bercovici

KGFJ Los Angeles
Rene Bozarth

KFVD Los Angeles
J. Frank Burke

KGFW Linecoln, Neh,
George W. Kline

KLZ Denver
Henry Outland

KMBC Kansas City
Earle H. Smith

Canada’s Newspaper Owned Stations

CFAC, Calgary, Alta.—Owned by Calgary
Herald.

CJCJ, Calgary, Alta.—Owned by Calgary
Albertan.

CJCA. Edmonton.

Alta.—Owned by Ed-
monton Journ

CHNS. Halifax. N. S.—Owned by DPub-
lishers of Halifax Herald and Mail.

CKCH. Hull. Que.—Owned by LeDroit,
Ottawa.

CFJC. Kamlnops, B, C.—Owned by Kam-
loops Sentinel.

CJCH, Halifax,
Chronicle.

CJKL, Kirkland Lake, Ont.--Afiliated (in-
t;rlockins control) with Timmine, (Ont.)
ress.

CKWS. Kingston, Ont. — Licensed to
Allied Broadcasting Co., in conjunction
with the Kingeton Whig-Standard.

CFPL, Lotidon, Ont.—Owned by London

ree 8.

CRCW. Moncton, N, B.—Licensed to Mone-
ton Broadeasting Co, Ltd., Stock partially
held by Moncton Transeript, Moncton
Times and New Brunswick Publishing
Co., publisher of S5t. John Telegraph-
Journal and Times-Globs.

ClgSO. Sudbury, Ont—Licensed to Sxudbury
tar.

CHLN. Three Rivers, Que.—Licensed to
La Nouvelliste, French language daily.

CKGB. Timmine., Ont.—Affliated (corpor-
ate) with Timmins Press.

N. S.—Owned by Halifax

CKAC, Montreal—Owned by Montrea! La
Presse.

CHLP, Montreal—Owned by Montreal La |

atrie

CKLN. Nelson, B. C.—Licensed to Nelson
Daily News.
CKSF, Cornwall,
ard Freeholder.

CFCH, North Bay, Ont—Affliated (cor-
porate) with Timmins (Ont.) Press.

CFOS. Owen Sound. Ont—Licensed to
Owen Sound Sun-Times.

CHEX. Peterborough, Ont.—Affiliated (cor-
porate) with Peterborough Ezaminer.

CKCK and CKRM. Regina, Sask.—AfRli-
ated (interlocking ownership) with Vie-
tor Sifton newspapers: Regina Leader-
Post. Winnipeg Free Prese and Saska-
toon Star-Phoeniz.

CHSJ, 8t. John, N. B.—Controlled by St.
éc;h; Telegraph-Journal and Times-
{19

CHLT. Sherbrooke, Que. — Licensed to
glha.c]rbrooku La Tribune, French language
ily.

Ont.—Owned by Stand-

CKTS, Sherbrooke. Que.—Licensed to Tele-
gram Printing and Publishing Co. Ltd.

CJIVIL. Victoria. B. C.—Affiliated (cor-
porate) with the Victoria Colomist.

CKRC, Winnipeg, Man.—Affiliated (inter-
locking owuership) with Vietor Bifton
newspaPers: Winnipeg Free FPress. Re.
gina Leader-Post and Saskatoon Stare
Pheeniz
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KOIL Omaha
Virgil V. Sharpe
KPMC Bakersfleld, Cal.
Art Mason
KRIC Beaumont. Tex.
Jack Neil
KSFO San Francisco
Austin Fenger
KSTP Minneapolis-St. Paul
John J. Verstraete
KTUL Tulsa
Glenn Condon
KUOA Siloam Springs. Ark.
Storm Whaley
KVI Tacoma, Wash.
Harry R, Long
KVOO Tulsa
Ken Miller
KXYZ Houston. Tex.
Kenneth A. Millican
WBAX Wilkes-Barre. Pa.
August W. Grebe
WBBM Chicago
Clifton M. Utley
WBT Charlotte, N. C.
Jack Knell
WCBM Baltimore
Charles A. Roeder
WCCO Minneapolis-8t. Paul
Richard E. Stockwell
WCFL _Chicago
Dr. Gerhard Shaeher
WCHS Charleston, W. Va.
Howard L. Chernoft
WCOV Montgomery. Ala.
G. W. Covington Jr.
WCPO Ciacinnati
Paul Dixon
Arthur Reilly
WEBR Buffalo, N. Y.
Cy King
WEGO Concord, N. C.
Wayne M. Nelson
WFBM Indianapolis
E. Gilbert Forbee
WGBS Miami
W. R. Wills
WGR Buffalo, N, Y.
John A. McLean
WHAS Louisville
Richard E, Fischer
WHBC Canton, O.
Frank T. Bow
WHBF Rock Island, Il
Leslie C, Johnson
WHOQ Des Moines
John D. Shelley
WHP Harvishurg. Pa.
Dick Redmond
WIOD Miami
Leslie B. Bain
WISH Indianapolis
John D. Morrow
WJIR Detroit
George W. Cushing
WJIZ New York
William S. Gailmor
WKBB Dubuque, Ia.
Vaughn Gayman
WEKMO Kokomo, Ind.
William R. Cox
WLAC Nashville
Don M. Taylor
WLIB Brooklyn
Cliftord Evans
WLS Chicago
Julian T. Bentley
Ervin Lewis
WLW Cincinnati
James Cassidy
Howard R. Chamberlain
WMBG Richmond '
Elliott G. Shaw Jr,
WOAI San Antonio
Ken B. McClure
WOSH Oshkosh. Wis.
Robert C. Nelson
WOW Omaha
Soren H. Munkhof
WRUF Gsinesville. Fla.
Garland W. Powell

WSNY Schenectady
James T. Healey
WSRR Stamford, Conn.
Julian Schwartz
WSSV Petersburg, Va.

H, B. Kenny
WSTV Steubenville, O.
John Laux
WSYR Syracuse
H. R. Ekins
WTAM Cleveland
Edward R. Wallace
WTHT Hartford
Sereno Gammell
WTIC Hartford
Tom Eaton
WTMJ Milwaukee
Jack E. Krueger
WQXR New York
John A. Aaron
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*— Non-Commercial Station.

LS—Local Sunset.

INS—International News Service.

D—Day.

Directory of

N— Night. ST—Shkares Time.

8 H—Specified Hours.

L— Limiled Time with Dominant Station.
(Data correcled to January 1, 1946}

TP—Transradio Press.

Postal Zone Numbers are Listed Alongside Citiea Wherever Furnished by Stations.

AP—Associated Press.

BROADCASTING STATIONS OF THE UNITED STATES

U— Unlimited. CP—Conslruction Permit I'ssued.

SA—Special Authorization.

UP—United Press.

City

ANNISTON 6.......

BESSEMER...... .-

BIRMINGHAM 3 . .

BIRMINGHAM 1. ..

BIRMINGHAM 2.. ..

CULLMAN........ .

.DECATUR..........

FLORENCE.........

FLORENCE. .. .... ..

GADSDEN..........

HUNTSVILLE. ... ..

MOBIE S.........

MOBILE2..........

MONTGOMERY . ...

MONTGOMERY 2., ..

MONTGOMERY

MUSCLE SHOALS. ..

OPELIKA. .........

SYLACAUGA.......

TALLADEGA. . .....

TUSCALOOSA. . ....

Call Frequency
Letters in Kilocycles
WHMA 1450
WILD 1400
WAPI 1070
WBRC 960
WEGN 610

1340

" (Costruction permit)

WMSL 1400
WAGF 1400

wior 1340
(Construction permit)

WMFT 1240
(Construction permit)

WJIBY 1240
WBHP 1230
WALA 1410
WMOB 1230
wCov 1240
WSFA 1440

(Conatructior. permit)

WLAY 1450
WJHO 1400
WHBB 1490
WFER 1340
WHTB 1230
WIRD 1230

ALABAMA

Name of Licensee

Power Headquartiera Address
in Watts Telephone Number
250 Harry M. Ayers
Mihri Noble St=,
2380
250 Johnston Broadeasting Co.
1800 Third Ave.,
2300-1
5,000 Voice of Alabama [nc.

Protective Life Blde.
3-3118

3,000  Birmingham Broadcasting Co. Inec.
Second at 18th St.
4-7741

3,000-LS Birmingham News Co.
1.000-N gox 2553
4-3434
250 Cullman Bestg. Ce.
Cullman

230  Teonessee Valley Bestg. Co. Ine.
11 Bank 3t

250 Dothan Broadcasting Co.
20434 E. Amio St.
1430

250 Florence Broadcasting Co.
Reeder Hotel Bldg.

250 Tri-Cities Broadeast Co.
Florence
250 Gadsden Brondu.ltm Co Inc.
mld
250 Wilton Harvey Pollard
318 W. Clinton St.
813
5,000 Pa Broadcutl Co.
1.. osep
250 S. B. Quigley

600 St. Louls St.
224566

250 G. W, Covington, Jr.
Exchange Hotel
5781

1,000-LS Montgomery Bestg. Co. Inc.
500-N J emagsll).nvia Hotel

1.000-D Dixie Broadcasting Co.

Montgontery

250 Muscle Shoals Broadcll&ltmz Corp.

Box 230, Sheffi
Sheffield 1450
250-LS Opeiika Auburn Broadcasting Co.
100-N 1400 Auburn Road
856
100 Selma Broadcasting Co. Ine.

209 Washington St.
1233

250 Alabama Brondmting Co.
527 N. Broadway
160
250 Voice of Talladega Inec.

122 8. Court Square
2360

250 James R. Doss, Jr.
First National Bank Bldg.
4464

BROADCASTING o Telecasting
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Network

ABC
Alabama

MBS
KBS

NBC

ARBRC

MBS
KBS
No. Alahama

MBS

KBS

No. Alabama

NBC

ABC

CBs

NBC

MBS
KBS

No. Alabama

MBS
KBS

MBS

MBS

MBS

Alsbama

KBS

Chiefl Owner or Executive

General Manager
Commercial Manager

Harry M. Ayers
W. Buttram
J. W. Buttram

George Johnston, Jr.
William R. Terry
Clay Coe

Ed Norton
Thad Holt
Thad Holt
Thad Holt

W. Walter Tison
W. Walter Tison
J. C. Bell

Henry P, Johnaton
Henry P. Johnston
Henry P. Johnston

H. H. Kinney
D.T. Klnney

Melvin T. Hutson
Melvin T. Hutson
Kyle G. Frazier

Dothan Broadeasting Co.

Julizn C. Smith
Fred C. Moseley

Clyde W. Anderson
Joe T. Van Sandt
Joe T. Van Sandt

Bascom H. Hopson
Beatrice Tate Beaton
Sam Benton

W. H. Pollard
W. H. Pollard
W. H. Pollard

Al Treadway
B. Quigley

35 Guley
F. E, gusiy
G. W. Covington, Jr.

G.W. Covington, Jr.
G. W. Covington, Jr.

Howard E. Pjll
Howard E. Pill
John B. DeMotte

Dixie Broadcasting Co.

Frank M, Farrls, Jr.
Edgar J., Sperry
Edgar J. Sperry

[Yeua G Samford
\C 8. Shealy

Thos. D Samlord Je.

F. Marion Hyatt
Guy Mangram

B. H. Hopseon
Julien Smith, Jr.
Julien Smith, Jr.

E. E. Forbes, Sr.
Hugh Webb
Hugh Webb
Harry Held

R. éy Hammett
R. C. Haimmett

James R. Doss, Jr.
James R. Dosa, Jr.

Progeam Director

Mdey. or Promotion Mgr.

Chief Engineer

Ruby Mei
Mary Toulman
James Hudson

Dorothy Alexander
William R. Terry

George H. Harrison, Jr.

Jimmie Willson
Anna Brunker
N. S. Hurley

John Connolly
John Connolly
G. P. Hamann

David Loveman
Sidney B. Steiner
Gordon Bishop

Willard Wilkes
Arthur Creamer
John T. Hubbard

Beatrlce Tate Benton
Sam Benton
William Pigg *

Mgzrgaret Speake

John Garrison
Charles Saunders
R.B. Hirey
Clara Malone
Ben Qulzley

T. L. Greenwood
%ybll Winn
w. D. Wuemmy

Caldwell Stewart
John B DeMotte

Hepresentstives
Transc. Library
News Service

Sears & Ayer
Cola

Thesaurus

upP

(Giene Grant
Standard

AP

Radio Sales
World

up '

Raymer
Lang-Worth
Standard
INS

Clift S

Earle Willard Young
Josephene T. Sperry
Lynn V. McMoran

F. Marion Hyatt
F. Marion Hyatt
Erin Reynolds
it 'F. Kelly, Jr.
Bonnie Skeiton

Hugh Webb
James S. Stowers, Jr.

Otis_Dodge
R, C. Hammett
Julius C. Vessels

1946 Yearbook Number o

Sears & Ayer
Lang-Worth
Standard

up

Sears & Ayer

Clark

Gene Grant
World

AP
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Lo e and

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

- &— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. § H—Specified Hours. U— Unlimited. CP—Construction Permit Issusd.
LS—Local Sunset. L—Limited Time with Dominant Slation. S A—Speelal Authorization.
(Data corrected to January 1, 1946)
Name of Licensee Chlef Owner or Executive Program Director Representatives
Csll Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transc. Library
City Letters in Kilocycles In Watls Telephone Number Network Commercia] Manager Chief Engineer News Service
GLOBE,,............ KWJIB 1240 250 Gila Broadcasting Co. NBC Louis F. Long Willard Shoeeralt ~ ..............
Globe Ariz. Bestg. Paul Merrill Edward E. Furman Standard
41 Edward E. Furman Herbert Hartman AP, UP, INS
LOWELL. ........... KSUN 1230 250 Carleton W. Morris CBs Carleton W. Morris Gil Alzua e
Drawer C Lowell Station Bisbee Arizona Carleton W. Morria . J. Miller Asnoc, Prog.
Bisbee 9 B. J. Miller William Schatlach  ..... Doooooooo
PHOENIX........... KoY 550 1,000 Salt Rlver Valley Bestg. Co. CBS Burridge D. Butler Jack Williams Blair
6 N. Central Ave. Arizona Albert Johnson Harry Bromberg ., P
. John L. Hogg Lewis Sublett ngtld
PHOENIX....... ... KPHO 1230 250 Phoenix Broadcasting Inc. ABC Rex Schepp Frank James Wilson
Adams Hotel Charles H. Garland Richard Canaday SWSAC
4-7387 Arnold J. Gregory ‘Wayne Ferneyhough INS
PHOENIX... .. ..... KTAR 620 5,000 KTAR Broadcasting Co. NBC {John J. Louis J. Howard Pyle Raymer
711 Heard Bidg. Ariz. Bestg. Richard O. Lewis Arnold La Benz Standard
4-4161 Richard O. Lewis A, C. Anderson ‘Thesaurus
Bill Harvey AP, INS
PRESCOTT.......... KYCA 1490 250 Southwest Broadeasting Co. NBC Radio Station KTAR Roberta M. Pfister ... ..........
East Gurley St. Ariz. Bestg. Harold Ritter Byron Lee McCall Standard
244 Harold Ritter George Eitel AP, INS
SAFFORD........... KGLU 1450 25¢ Gila Broadceasting Co. NBC L. F. Long Norman B. Harrington ..............
Safford Ariz. Bestg. Paul Merrill Edward E, Furman Standard
15 Edward E. Furman Herbert Hartman rid
AP, UP, INS
TUCSON 006000000 KTUC 1400 250 ‘Tucson Broadcasting Co. CBS Burndge B. Butler Wayne A, Sanders  .............
500 E. Broadway Arizona Lee Little ... Prog.
.............. Clifford Livingston SESAC
orld
P
TUCSON............ KVOoA 1290 1,000 Arizona Broadeasting Co. NBC Raymer
‘Tucson Ariz. Bestg. Tlla’mnr\u
YUMA........... oo KYUM 1240 2560 Yuma Broadeasting Co. NBC R.N.Campbeil ... .. ... e
1901 First St. Ariz. Bestg. Ray C. Smucker Pat Goolsby Thesaurus
88 Ray C. Smucker Leavenworth Wheeler AP
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager . of Promotion Mgr. nsac. Library
City Letiers In Kilocycles n Watts Telephone Number Network Commercial Manager Chief Englneer Newsa Serviee
BLYTHEVILLE ...... KLCN 900 1,000-D Harold L. Sudhury Arkansas Harold L. Sudbury Ray Van Hooser Pearson
Hotel Noble Harold L. Sudbury ’i‘: Sudbury World
2093 Harold L. Sudbury Robert Conner up
CAMDEN........... K KAM 1450 250 Camden Radlo Inc. a0 W. R. Hussman n00DODBOEOBEE0  0DO0G00matacaso
" {(Construction permit) 2010 Ft. Worth Nat'l Bank Bldg. .. .. .
Ft. Worth, Tex. Lree 0000
EL DORADO........ KELD 1400 260 Radio Enterprises Inc. ABC T. H. Barton Rodneg Smith Cox & Tanz
Country Club Colony Arkansas Leon M. Sipes uerson Standard
1313 Leon M, Sipes W, Hearin AP
FAYETTEVILLE.,.,.. KGRH 1450 250 Fayetteville Broadcasting Co. e George Bennitt 0DOGDOnOnn0 G
(Construction permit) Fayetteville Ri I Bennitt
Hal Douglas ... ......... o
FORT SMITH ....... KFPW 1400 250 Southwestern Hotel Co. 1nc. MBS John A, England Dorothy Gibson Waiker
1213 Garrison Ave. Arkansas . E. Garner Williar A. Siates World
4106 William A. States John M. Van Horn AP, UP
HELENA............ KFFA 1480 260 Helena Broadeasting Co. MBS J. Q. Floyd Ehubeth Shepperson Cox & Tanz
215 York St. KBS . W. Anderson Hugh Smith Gene Grant
Main 59 Arkansas ‘l'i 'll; Frlnlnklin M. C. McKenney Lang-Worth
Ol Al
Bob Hall
HOT SPRINGS .,.... KTHS 1090 10,000-L8 Radio Broadceasting Inc. ABC John D. Ewing Jack Wolever, Jr. Branham
1,000-N 135 Benton St. Arkansas K. K. Kellam Jack Wolever, Jr, Lang-Worth
1160 E. C. Appler Cecil Suitt SAblng’J“l:d
f
HOT SPRINGS ...... KWFC 1840 250 Clyde E. Wilson MBS Clyde E, Wilson  ........... Qoo Sears & Ayver
ot Springs KBS Robert Choate ~ ......... 0a Standard
gy — 0000000000000 Earl Butler AP
JONESBORO ........ KBTM 1230 250 Regional Broadeasting Co. MBS Jay P. Beard Estelle Fox Gene Grant
KBTM Building KBS JayP.Beard = ........ World
697 Arkansas {Jay P. Beard John E. Douglas P
\W. H. Cate
LITTLE ROCK. .... .. KARK 920 5,000 Arl Radio & Equi Co. Inec. NBC T. H. Barton Douglas J. Romine etry
112 E. Cnplml Ave. Arkansas G. E, Zimmerman A. C. Dowden Standard
-224 So. Central Julian F. Haaz Dan L. Winn P
LITTLE ROCK..., KGHI 1230 260 KGHI Broadcasting Service ABC {A. L. Chilton Dorothy Parker Walker
Union Life Insurance Bldg. L. H. Chilton Bob Rives . Prog.
9166 8, C. Vinsonhaler . 0, Vand d
Bob Rives ..iiinnh 0 L e
LITTLE ROCK....... KLRA 1010 10,000-L8S  Arkansas Broadcasting Co, CBS J. N. Heiskell James Woodard Katz
5. 000-N Gazette Bldg. Roy Judge World
5427 Roy Judge P
NORTH LITTLE ROCK KAFT 1450 250 Arkanaas Afrwaves Co. L... LLiLllliion e e e
(Construction permit) 217 E. 8rd St., Little Rock
PINE BLUFF........ KOTN 14980 250 Universal Broadcasting Corp. MBS B.J.Parrish = LoisSlean  ............
50524 Main St. KBS B. J. Parrish ‘Thesaurus
Arkanaas B. J. Parrish B. J. Parrish P
SILOAM SPRINGS . KUoa 1290 5,000-D KUOA Inc. KBS John E, Brown Mary Shaw ... ...,
Siloam Springs Arkansas Storm Whaley Gnlen Gilbert World
7 Galen Gilbert Kenneth D. Maxweli
TEXARKANA........ KCMC 1230 260 (See Texarkana, Tex.)
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SOLID COVERAGE OF OVER ONE MILLION CUSTOMERS

Yes, when your sales-message is directed to
the 1.220,958 people in the KAMO*LAND
market area, you're going into the homes,
stores and offices which control annually over
$200,000,000 in buying power . . . a “rose-
colored” sales-picture, indeed.

You see, KUOA is the ONLY radio station
in its primary area which reaches easily inco
over 200,000 radio homes in four great states—

The Voice of ..+ % e-

KAMOLAND

National Representatives:
The Walker Company

BROADCASTING o Telecasting

Kansas, Arkansas, Missouri and Oklahoma!

Through the voice of KUOA, then, your
productes or services will gec “first call” in the
radio homes of this rich market area—result-
ing in your ultimace goal—_INCREASED
SALES. Let KUOA help you develop this out-
standing market.

A 5000 WATT STATION

KUOA

Siloam Springs, Arkansas

5000 Watts — 1290 Kilocycles

1946 Yearbook Number e Page 73

wwWw americanradiohistorv com


www.americanradiohistory.com

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Stalion. D— Day, N— Night. ST—Shares Time. S H—Specified Houra. U— Unlimited. CP—Conslruction Permil Issued.
LS—Local Sunaet. L—Limited Time with Dominant Stafion. S A—Special Authorization.
(Data eorrected to Jenuary 1, 1946)
Name of Licensee Chle{ Owner or Executive Progtram Director Representatives
Call Frequency Power Headquarters Address General Manager dsg. or Promotion Mgr. Transc. Library
City Letters in Kilocycles in Watis ‘Telephone Number Neiwork Commercls] Manager Chief Engineer News Service
BAKERSFIELD.. .. ... KERN 1410 1,000 M¢cClstehy Broadcasting Co. CBS Eleanar McClatehy — .............. Raymer
Elks Club Bidg. Harold J. Brown  .............. SESAC
8-8431 Richard Brothers Luverne Shatto Standard
World
AP, INS
BAKERSFIELD....... KPM¢ 1560 1.000 Pioneer_Mercantile Co. ABC F. G. R. Schamblin C.C. Sturm_ | Grant
ox 1709 L. A. Schamblin L. A. Schamblin Assoc. Prog.
8-8581 L. A. Schamblin John W. Kibby ole
Thesaurus
upP
BERKELEY 2........ KRE 1400 250  Central Calllorma Broadcasters Inc. Arthur Westlund Don Hambly — ..............
t Ashby Ave. Arthur Westlund Don Hambly Standard
Ashberry 7715 Don Hambly Phil McKernan S
BRAWLEY.. ... .. .. KROP 1300 1,000-LS Broadeasting Corporatiofi of America  ....  ..............  L....oiioioo 0 iaeeiiacieies
(Construction permit) 500-N 3401 Russell St., Riverside, Calil.
BRAWLEY........... 1480 250 Lois M. Daniels Lols M. Daniels ... .c.ciiie cie i,
(Conltrucuon permlt) 225 Michigan Ave., Fresno, Calif. ... .........
CHICO.............. KHSL 1290 1,000 Golden Empire Bestg. Co. Ine. MBS Hugh McClung Grant
336 Broadway Don Lee M. F. Woodling = .............. Standard
237 Jeatine A. Pero Russell Pope
EL CENTRO......... KXO 1230 250 Valradio Inc. MBS Thomas E. Sharp Hal Steckel Raymer
Box 140 Don Lee Kenneth H. Thorntun Gregg Llewellyn SESAC
1100 Belle Hovey LeRoy Bellwood Standard
EUREKA............. KIEM 1480 1,000 Redwood Broadeasting Co. Ine. MBS Wm. B. Smullin Charles Paul ‘Corbin Blair
Box 1021 Don Lee Wm. B, Smullin Robert Stach Keating
Don Telford Alvor E. Olson MacGregor
SESAC
World
UP, INS
FRESNO... .. . ... . KARM 1430 5,000 KARM, The George Harm Station CBS Hattie Harm John Garrick Petry
1333 Van Ness Ave, Clyde F. Coombt Eldora Roth Standard
l—2966 ............. R. M. Dorothy AP, INS
FRESNO L........... KFRE 1340 250 J. E. Rodman MBS J. E. Rodman Francis Quinn Blzir
T. W. Patterson Bldg. Dor Lee Paul R. Bartlett ... .......... Ansoc. Prog
4-5001 Paul R. Bartlett Harold R. Brown er:rld
FRESNO 22.......... KMJ 580 5,000 MeClatchy Broadeasting Co. NBC Eleanor McClatchy Andy Patterson Raymer
15569 Van Neas Ave. Keith B. Collina 1. E, Griffith SESAC
77 Coyle Chambers William Wallace ’Rll\’eumun
GLENDALE 6........ KIEV 870 280 Cannon System Ltd. {David H. Cannon R. W. Muller Biddick
102 N. Glendale Ave, Reed E. Callister ... ... .....c.  L.iiecieaenns
Citrus 1-1133 L. W. Peters John W, Tutt UpP
LONG BEACH 2..... KFOX 1280 1,000 Nichols & Warinner, Ine. ABS Hal G. Nichols Hal G. Nichols Biddick
220 E. Anaheim St. Hal G. Nichols Lawrence W. McDowell Lang-Worth
672 Lawrence W. MeDowell Lawrence W. McDowell SESAC
Standard
up
LONG BEACH 2..... KGER 1390 5,000 Consolidated Broadeasting Corp. Ltd. C. Merwin Dobyns Irene Cook MeGillvra
435 Pine Ave. C. Merwin Dobyns Wendell Neely Ymmg
660 Wynne Ron Osnkley P
Jay Tapp Lung-Wort
MacGregor
Standa!
Worid
AP, INS
LOS ANGELES 28... KECA 790 5.000 Amerle-n Broadeasting Co. Ine. ABC American Broadeasting Co.  William J. Davidaon Spot Sales
(Houyvood) 1440 N. Highland Ave. Clyde P. Scott Jack O'Mara Lang-Worth
Hillside 8231 Amos T. Baron Ralph G. Denechaud  Standard
Thesaurus
AP, UP, INS
LOS ANGELES 5.... KFAC 1330 1,000 Los Angeles Broadeasting Co. Ine. Calvin J. Smith Charles Granville ... .......
45 S. Mariposs Ave, Calvin J. Smith Calvin J. Smith Assoc. Prog
Fitzroy 1231 Calvin J. Smith Calvin J. Smith World
P
LOS ANGELES 4.... KFI 640 50,000 Earie C. Anthony Ine. NBC Enrle C Anthony Don MeNamara Petry
141 N. Vermont Ave. J. C. Paltridge Lang-Worth
Fairfax 2121 Gmrfe AA Wbitney [H. L. Blatterman Standard
|Curtis M. Mason AP, UP
LOS ANGELES 26.... *KFSG 1150 2,500-LS Echo Park Evangelistic Asan. ooan Dr. Rolf K. McPhersoh ... ........... oo
ST-KRKD 1,000-N 1100 Glendale Bivd. Rev. Jack Carmain
Exposition 1141 .. C. Harvey Haas
LOB ANGELES 5.... KFVD 1020 1,000 Standard Broadeasting Co. ooon J. Frank Burke Howard Gray BDoaaOaReaA000
L-KDKA CP-5,000 388 S. Western Ave. J. Frank Burke Howard Gray  ..............
Drexel 2391 Howard Gray Jack Fredericks up
LOS ANGELES.. .... KFWB 5,000 Warner Broa. Broadeasting Corp. 6oas Warner Bros. Bestg. Corp.  William V. Ray nibeal
{Hollywood 28} 5833 Fernwood Ave. Harry Maizlish Don Ross SAC
Hempstead 5151 Harry Maizlish Harry Myers AP, UP, INS,
- Reuters
LOS ANGELES 15.... KGFJ 1230 100 Ben S. McGlashan Ben 8. MeGlashan .. ..... 000 Liiieieiieea
1417 S.-Figueroa St. “Thelma Kirchner Thelma Kirchner Assoe. Pr
Prospect 2434 Thelma Kirchuer Homer Obuchon ?t;sr:dnd
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A BAKER'S DOZEN
of KFI'tems for time buyers

The interesting miscellany helow may not individually sway a contract — but

[

collectively they reduce the number of thorns in the space huyer's bed of roses.

COVERAGE . . . Clear channel circulation
appeals to smart time buyers, In So. Calif.
you can do the joh with KFI alone. And,
in addition, KFI's signal penetrates prac-
tically every area West of the Rockies.

FARM FACTS ... When over 13,000 farm-
ers write for Frost Warning Charts, it's a
strong indication of KFI's farm follow.
ing. If you want to sell the richest group
of agriculturists in the world, KFI is
your best bet in Southern California.

PARTICIPATING SHOWS . . .\ specialty
with KFIl's Program Depariment. Top
local personalities like Art Baker, Joan
Schafer and Tom Owens are doing a great
job for many advertisers. Ask lor details
about ail KF1 Participating Programs.

PUBLIC SERVICE .. . Listener luyalty is in
direct ratio to a station’s public <ervice
prograniming. At KFl we consider public
service an obligation. a privilege and an
apportunity.

$POTS .. . While there is a waiting list on
the hot times, KFI's 24 hour broadcasting
schedule offers many attractive spot buys.
Sound programming is delivering many
prospects for spot advertisers during late
night and early morning hours.

RECORDING SERVICE ... Now available
to agencies and advertisers. Everything
from air cliecks to complete programs.
Service inclinles KF1's complete studio
writing and production facilities.

RESULTS . . . IT the sales curb is dipping,
we'll help you sell your client on adding
KFI to the schedule. There are plenty of
case histories on how KFI can sell any-
thing from clothes o crumpets.

YOUNG ARTISTS .. . The KF1 1945 Holly-
wood Bowl Auditions was only one of
many puoblic service programs designed
to inspire higher ideals among local
youih. The 1943 winner appeared at
Hollyweod Bowl with Stokow ski.

OWL TIME . .. Real production goes into
the late night and early morning pro-
grams on KFL. Size ol audiences is amaz-
ing and low costs miake your radio invest-
ment a real hargain. A lot of fulks are up
all hours of the night in So. Calif.

|
|
|
|
|
|
i
SWING STUFF . . . Young people influence : NEWS COVERAGE ... Outstamding NBC PARADE OF STARS . .. The greateat shows
the. sale of much inerchandise. Even i personalilies . . . plus popular local ana- are on NBC, and KFI shares accordingly.
grandma likes a hot lick now and then. i lysts . . . plus a station public events staff Your program on clear channel NBC sta-
So0o ...KFI provides musical balance ... gives KF1 dominance in the field of tion automatically gets added audience
by salting its shows with syncopating | news and sports. Westerners look to KFI and prestige . . . and more sales.
swing which appeals to teen agers. : fur the lalest news events.
|
l
|
|
!
' NBC FOR LOS ANGELES
I
N s o ey Suntion o | 50,000 WATTS « CLEAR CHANNEL « 640 KILOCYCLES
as we know) places KFI at the head of !
the list. Facts show that no single radin |
station in the entire West consistently | 4 ’ A
delivers so many listeners. I

EDWARD PETRY AND COMPANY, INC., NATIONAL REPRESENTATIVES
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With all convenient speed"...

* **Madam, I go with all convenient speed.”
Merchant of Venice, Act IV, Scene 3.

r

Students have often smiled over Shakespeare’s use of the
word “convenient” in this instance. But the dictionary says

another meaning is “adapted to requirements”,

Advertisers know that the Beeléne is adapted to any re-
quirements that they might have in their radio broadcasting

—from chainbreaks to remote control programs.

The Beeline with its forty-two primary counties is the

only combination of stations that properly can cover the

California Central Valleys plus Western Nevada.

WHAT THE gm IS ... not a regional net-

b STOCKTON - KWG work but a group of long established key stations, each

QSACRAMENTO - KEBK

the favorite in its community . .. combined for national

Q) FRESNO - KMJ spot business.

Ly =3 ul'ﬂ’ - KERN ' See the McClatchy ?edme rate listing, first under
California in Standard Rate and Data.

: PAUL H. RAYMER CO. R
- Netional Reprssentaive McClatchy Broadcasting Company

R A > , SACRAMENTO, CALIFORNIA

-
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

- %— Non-Commereial Station. D—Day. N— Night. ST—Shares Time. S H—Specified Hours. U— Unlimited. CP—Construction Permit Issued.
LS—Local Sunasel. L— Limited Time with Dominast Station. SA—Special Authorization.
(Data corrected to January 1, 1946}
CALIFORNIA—(Continued)
Name of Licensee Chief Owner or Executive Program Director Representstives
Cali Frequency Power Headquarters Address eneral Manager dsg. or Promotion Mgr. Transc. Library
City Letters in Kilocyclea in Watis Telephone Number Net ' cial M ‘Chief Engineer News Service
LOS ANGELES 38. .. KHJ 930 5,000 Don Lee Broadcasting System MBS Thomas S. Lee ‘Walter Johnson Blair
{Hollywool) 5515 Melrose Ave Don Lee Lewis Allen Weiss Harriet Crouse World
Hollywood 831 . Frank M. Kennedy AP, INS
LOS ANGELES 28. ., KMPC 7Iv 10,000 KMPC, Station of the Stars Ine. 8000 G. A. Richards C. G. Renier Raymer
{Beverly Hilis) 5939 Sunset Blvd. R. Q. Reynolds Willard Hanes Associated
Hollywood 5341 H. H. Wixson Mel Cody World
AP, UP
LO8 ANGELES. ..... KMTK 570 1.000 KMTR Radio Corp. Kenneth Q. Tlnkham  .............. Burn-Smith
(Hollywood) Hollywood 38 Kenneth Q. Tinkham Standard
.............. AP, UP
LOS ANGELES 28 . KNX 1070 50,000 Columbia Broadcasting System CBS CBS—Donald W. Tom Hargls Radm Sllet
6121 Sunset Bivd. Thornburgh Psaul Forrest
Hollywood 1212 [Donald W. Thornburgh Les. G. Bowman zUWort
|Harry W. Witt AP, UP, INS
Arch Morton
LOS ANGELES 13.... KRKD 1150 2, 500-LS Radio Broadcasters Ine. Frank P. Doherty Venna Taylor  .........ee00n
ST-KFSG 1,000-N 541 S. Spring St. Ned Connor Ned Connor SESAC
Tucker 7111 Ned Connor Willis O. Freitag INS
MARYSVILLE........ KMYC 1450 250 Marysville-Yuba City Bestrs. Ine. MBS Horace E. Thomas Jayn Feller Grant
Box 631 Doa Lee Joe D. Carroll Joe D. Carroll Cole
2080 Joe D. Carroll Joe D. Carroll ngrld
MERCED...... .., ... KYOS 1490 250 Merced Broadmtlng Co. MBS Htgh MceClung Grant
Box T Don Lee Mel D. Marzhall George Spelvin Standard
480 John C. MacFarland Malcoim R. Beavers up
MODESTO.. ... . .. KTRB 860 1,000 KTRB Broadeasting Co. Inc. William H. Bates, Jr. Cecil Lynch Grant
Box 598 William H. Bates, Jr. ... ... ......... Lang-Worth
774 Virgil Risley William H. Bates, Jr lE';‘t:)sr d
MONTEREY. ........ KDON 1240 250  Monterey Peninsula Bestg. Co. MBS Paul Caswell ... Biddick
275 Pearl St. Don Lee Reed Pollock George Ross Assoc, Prog.
8501 Reed Pollock Edward Duty, Jr. Standard
Thesaurus
P
OAKLAND 4........ KLX 910 1,000 Tribune Building Co. J. R. Knowland Clinton Sherwood McGillvra
13th & Franklin Sts, Glenn Shaw Walter Brown Assoc. Prog.
lencourt 0660 Roswell Smith World
P
QOAKLAND 12........ KROW 960 1,000 KROW Ine. Sheldon F. Sackett R. W. Wassenberg  ..............
Radio Center Bldg. Wilton Gungendorfer Wilton Gunzendorfer  Standard
Glencourt 6774 Wilton Gunzendorler C. E. Downey
QAKLAND 12........ KWBR 1310 1.000 ‘Warner Brothers ABS 8. W. Warner Sylvia L. Chandler Biddick
327 21at St. l-‘. Wellington Morse ~ .............. Rambeau
Highgate 1212 F. Wellington Morse .. ........cc00  saieianeiseian
INS
PALM SPRINGS..... KCMJ 1340 250 Palm Springz Bestg. Co. CBS Dick Joy Dick Jo; Griffith
Box KK Donald C. McBain Gearge &' Irwin Standard
Clinton Jones Donald C. McBain  ..............
George W. Irwin
PASADENA 15....... KPAS 1110 10,000 Pacific Coast Broadcasting Co. Wesley I. Dumm Norman Rogen Weed
1401 8. Oak Knoll Ave. Loyal K. King ... .......... Assoc, Prog,
Ryan 1-6991 Loyal K. King Jack Reeder ]A.;nz-Wnnh
PASADENA L. .. ..... *KPPC 1240-SH 100 Pasadena Presbyterian Church Pasadena Pres. Church Leon Hall 00000000000000
585 E, Colorade St. Rev. George E. Petrie  ..............
Syc:mure 8-4363 0900000000 N. Vincent Parsons
PASADENA 1........ KWKW 1430 1.000-D  Southern California Bestg. Co. Marshall S. Neal Marshall Farnum Blddick
42 reen St. William J. Beaton Clalre Hughea  ........... 0o
Rym 1-6744 William J. Beaton Paul W, Spargo P
REDDING ........... KVCVY 1280 250 Golden Empire Bestg. Co. MBS Hugh MecClung Lyle Mathis Grunt
Redding Don Lee l-‘red M. swelgnml Pat Bowman Standard
164 H. E. McCart! Charles Castor
RIVERSIDE.. ........ KPRO 1440 1,000 Broadeasting Corp. of America ABC W. L. Gleeson Lee Lawley .. ... ... ..,
3401 Russell St, Gene Wiiliams Mildred Thorne Assoc. Prog
6290 Gene Williams. W. R. Sloat Cole
World
AP
SACRAMENTO 14.... KCRA 1340 250 Central Valleys Broadcasting Co. NBC Ewing C. Kelly Irving Phlllr Grant
10th & Jay Sts. Ewing C. Kelly Hill Armifiel Wood
2-0758 Frank J. Coumont Marvin D. Myers Xv'grld
SACRAMENTO 4..... KFBK 1530 10,000 MecClatchy Broadcasting Co. ABC Eleanor McClatchy .. ............ Raymer
) 708 Eye St. Leo O. Ricketts .. ............ SESAC
2-501 . Stam Srence Thesaurus
SACRAMENTO 14.... KROY 1240 250 Royal Miller Radio CBS Mrs. Royal Mlller Howard Smiley Avery
Hotel Sacramento Bldg. Mrs. Royal Mlller .............. Assoc. Prog.
8282 ' Howard Martineau up
SACRAMENTO 16.... KX0A 1490 250 Lincoln Dellar MBS Lineoln Dellar Earie Russell Blair
1617 30th St. Don Lee Lincoln Dellar Earle Russell Assoc, Prog.
6-4728 Morton Sidley H. N. Black UP
SAN HERNARDINO., KFXM 1240 250 Bros. Broadcaating Cu. MBS 'J. C. Lee Eberle T. Shields Blair
B12 Fifth St. Don Lee E. W. Lee 00 Standard
4761 M. A. Vroman World
M. A. Vroman UpP
SAN DIEGO ). ..... KFMB 1450 250 Jack Gross Broadcusting Co. ABC Jack Q. Gross Paul Barron Branham
1375 Pacific Blvd. Jack Q. Groas Shirley Hawley SESAC
Main 2114 Jack O. Gross eb Frisk S‘z;ndnrd.
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... but MR, SMYTHE!
Sbe flower for January is the CARNATION

...and the birthstone... GARNET

More Flowers /
and Birthstones ... and the MUSIC STATION
for the rich Los Angeles area 1s

the Valley

June Rose Pear!
July Lorkspur Ruby
Avgust Gladiolus Sardanyx
September Aster Sopphire
October  Calendula Opal

November Chrysonthemum Topax

December Narcissus Turquaise

More THAN a decade ago KFAC responded to the

Lest Ye FO?’gﬂ demand for a station in the Los Angeles area that fea-
WEDDING tured better music. Eighty-five percent of our time is
APNIVEESIARIES now devoted to outstanding musical programs. With
{5 Jassismsiiuiterina lei this area rapidly becoming one of the cultural centers
el e of the world our policy has been successful.
EiIN owdida e i A twers oo Waaden
Sixth ¢ ceniccald o dd Sugar and Candy . 5
B everithA L mrad Woolen or Copper WE ARE PROUD to list some of the largest firms in the
Eighth . ... ... ... . Bronze or Pottery . )
e . A= West among our regular advertisers—and they stay with
e us. There is no proof like the proof of performance. You
Thirteanth st o nd « boma mbe nba Lace
i N Ivory should have more data...and our four-color coverage map.
Fifteenth . ... ... .. ....... Crystal
Twentieth . . . _............... C‘;ﬁnu
Twenty-fth .............. ... Silver
Thirtieth .. ... ............... Pearl ' oo . . iy
T s Write 163 @ZA@ The Music Station
Forty-fifth .. ............ . Sapphire
Fiftioth oo Golden 645 SO. MARIPOSA ST.
Fifty-fitth ... ... . ......... Emerald
Sl ST « < ves DiAmURA LOS ANGELES 5, CALIFORNIA
BROADCASTING o Telecasting 1946 Yearbook Number o Page 79
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LUCRATIVE POST-WAR
SALES STORY *

Permanent Population increase of 40%,.
California’'s THIRD City.

Heavy Industry has come to San Diego, to
stay. Permanent Postwar nearly

doubles that of 1940.

census

Permanent and substantial Labor increases

in San Diego. (20,775 NEW jobs],

Substantial Building program, public and
private. 48.5%, over 1940,

Industrial Employment up 929, over 1940.**

up 70%

Government Employment
1940.%*

over

« Trade and Service Employment Gain 70%,.**

o Postwar tourist expenditure to exceed

$20,000,000.00 annually.

\ (-

Vi '
LEe 2R
KFMB sellsfm@:é;a because:
Y / 4

8
/3 4

Post-War sales programs built to economically capture the
important San Diego market must include KFMB. . . . KFMB
gives you coverage from the "inside out.”" Leading advertisers

909, of the population of San Diego County {374,940 people)
{civilians) live within |5 miles of our antenna—assuring over-

whelmingly complete coverage.

Exclusive primary ABC [American) network service insures

maximum audiences day and night.

This dual selling advantage will increase consumer accept-

ance for your product — quickly, economically, completely!

are sold on KFMB's strategic position to sell internally, and are
getting RESULTS! Write now for rates and schedules. See
why KFMB is San Diego's sound "buy."

Agricultural expsnsion to double thst of
peace time volume.

* From Day and Zimmerman 1945 Report.
*#* These represent parmanent employment gains.

BASIC

AMERICAN. NETWORK
* {Pacific Coast} :

NIGEIM|B
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SAN DIEGO, CALIF.
' Owned and Managed by JACK GROSS
Represented by THE BRANHAM CO.
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LOS ANGELES
9 AIR MILES

e A : Wty b L X e rr -
S > A \ ] ORANGE
- . ' . : : : 20 AIR MILES
i, et i -~ T o - - N " 7
HOLLYWOOD - S
14 AIR MlI.ES =S
N gra v o W4 -

T

5000 WATTS
DAY AND NIGHT

LONG BEACH |-

l S Ry = 7 AIR MILES :

s o

b
o

IN THE MIDDLE OF THE WEST'S GREATEST MARKET

Los Angeles plus Long Beach

MIDWAY between Los Angeles and Long Beach, two

largest cities in Los Angeles County, KGER's 5000-
watt transmitter is strategically located to obtain the best
possible coverage of this tremendous market. On the South,
the vast bustling harbor and Naval bases adjoining Long
Beach; on the East, the rich citrus farming of Orange
County; to the West, expanding industrial communities
serving the port; and North to the foothills, the densely
populated city of Los Angeles and adjacent communities.
KGER's broad public service policies augment the unusual
type of programs which are building a large and extraor-
dinarily receptive audience. Write today for availabilities.

5000 WATTS, FULL TIME

10S ANGELES
LONG BEACH

OWNEI} AND OPERATED BY MERWIN DOBYNS

los Angeles Studios: 643 So. Olive St. ® Llong Beach Studios: 435 Pine Ave.
* * *

National Representatives: Joseph Hershey McGillvra, Inc.
New York Chicago San Francisco
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

*— Non-Commercial Siation. D—Day. N=— Night. ST—S8hares Time. S H—Speeified Hours. U— Uniimited. CP—Construction Permil Issued,
L,S~Local Sunsel. L~—Limited Time with Dominant Station. SA—Special Authorization.
(Data corrected to January 1, 1946)

Call Frequency Power Headquariers Addreas General Manader Mdsg. or Promotion Mgr. Transc. Library
City Letters In Kilocycles in Watta Telephone Number Network Commercial Manager Chief Engineer News Service
SAN DIEGO 1z, KF$D 600 1,000 Airfan Radio Corp., Ltd. NBC Thomas E. Sharp Alys Phreaner Raymer
326 Broadway Thoemas E. Sharp Marion R. Harris Thesaurus
Franklin 6353 Larry Sealf Richard Gartner up
SAN DIEGO 1.. . ... KGB 1360 1,000 Don Lee Broadcasting System MBS Thomas S. Lee James Dillon Blair
1017 First Ave. Don Lee F. D. Ide William A. Evans World
Franklin 6151 William A. Evans William G. Collins ~ ..........
SAN FRANCISCO 9.. KFRC 610 35,000 Don Lee Broadcasting System MBS Thomas S. Lee Melvin Venter Blair
1000 Van Ness Ave. Don Lee William D. Pabst ~ .............. Weorld
Prospect 0100 Merwyn L, McCabe James J. McArdle AP, INS
SAN FRANCISCO 4.. KGO 810 7,500 American Broadcasting Co. Inc. ABC Ameriean Broadcasting Co. Bloyce Wright Spot Sales
155 Montgomery St. Gayle V. Grubb Robert F. Laws Assoc. Prog
Exbrook 6544 Byron H. Nelson A.E. Evans Standard
Thesaurus
AP, UP, INS
SAN FRANCISCO 8.. KIBS 1100 1,000 KJBS Broadcasters E. P. Franklin C. F. Pendleton Headley-Ree
L-WTAM 1470 Pine St. E. P. Franklin ... . ... ..., Griffith
Ordway 4148 Stanley G. Breyer William Nielsen Standard
AP, UP, INS
SAN FRANCISCO 2.. KPO 680 50,000 National Broadcasting Co. Inec. NBC NBC—John W. Elwood Wendell H. Williams  NBC Spot
Taylor & O'Farrell Sts. John W. Elwood Hunter L. Scott Standsrd
Graystone 8700 Alfred W. Crapsey Curtis D. Peck ‘Thesaurus
AP, UP, INS
SAN FRANCISCO 3.. KSAN 1450 250 Golden Gate Broadcasting Corp. ABS S. H. Patterson Lee Giroux Rambeau
1355 Market St. Jerry Akers John Ross Lang-Worth
Market 8171 Jerry Akers Norwood J. Patterson AP
SAN FRANCISCO &.. KSFO 560 5.000-LS Associated Broadcasters Inc. Wesley 1. Dumm Richard M. Oddie Weed
1.000-N Mark Hopkins Hotel Ray V. Hamilton Jack Schacht Assoc. Pr
Exbrook 4567 . Royal V. Howard Lang-Wort!
Standard
Worl
AP, UP, INS
SAN FRANCISCO 3.. KYA 1260 5.000-LS Patlo Alte Radio Station Inc. Don Fedderson William Brown Young
1.000-N Hearst Bld, Sg Don Fedderson Dave Lundy Assoc. Prog
Douglas 2536 Dave Lundy Paul C. Schutz Standard
AP, UP, INS
SAN JOSE_.. .. .. . .. KQw 740 5.000 Pacific Agricultural Foundation Ltd. CBS Rllfh R. Brunton Fred F. Ruegg Petry
140 Jessie St., San Francisco 5 cCarthy ‘Wade Thompson Cole
89 E. San Antonio St., San Jose D. M. Greene Kenneth Owen Standard
San Franciaco, Exbmok 3233 Thesaurus
San Jose, Ballard 2616 AP, UP, INS
SAN LUIS OBISPO... KVEC 1230 250 Christina M. Jacobson MBS Christina M. Jacobson Clark Blocher Grant
Mt. View & Hill Sts. Don Lee Les Hacker Joe Shuttleworth SESAC
1100 Joe Shuttleworth Earl Travia Standard
World
AP
SANTA ANA. ... ... .. KVOE 1490 250 Voice of the Onni{ mglre Ine. Ltd. MBS Ernest L. Spencer Wallace S. Wiggins Grant
ain Don Lee Ernest L. Spencer Dolores Deen MacGregor
901 Ernest L. Spencer Wallace S. Wiggins SESAC
SANTA BARBARA.... KDB 1490 250 Don Lee Broadeasting System MBS Thomas S. Lee Fin Hollinger Blair
1309 State St_ Don Lee Fin Hollin Don Roberts World
4131 James S. Blomfield William C. Buckley ... ...........
SANTA BARBARA.. KTMS 1250 1.000 News Preas Publishing Co. ABC Thomas M. Storke Frank B. Weltmer Raymer
De la Guerra Plaza Louis F. Kroeck Frank B. Weltmer Thesaurus
6111 Louis F. Kroeck Albert Nicolay AP
SANTA MARIA. KSMA 1450 250 H.G.,C.A.,M.C. Shurtliff & C.A. Center Partnership L . ...iii00 ceieeee e
3437 Hedges Ave_, Fresno, Calif. . ............
SAN MATEO. 00, oa0a 1050 250-D San Mateo County Broadcasters Edmund Seott ... .. ... .. Lo
(Construction permit) - San Matee ...
SANTA ROSA. .. .... KSRO 1850 1,000 Ruth W, Finley Ruth W. Finley — .............. Biddick
425 Mendocino Ave. Eddie Handley Lee Fleming rant
110 Fleming Howard Mchuley Cole
Standard
orid
AP, UP
STOCKTON 7..... ... KGDM 1140 5.000 E. F. Peffer CBS E. F. Peffer M. Dinsmore Blair
517 E. Market St. E. F. Peffer E, Smlth World
4-4561 E. Smith M. B. Greene NS
STOCKTON 7... ... .. KWG 1230 250 McClatchy Broadeasting Co. ABC Eleanor McClatchy James E. Longe Raymer
Hotel Wolf Howard L. Bailey ., . . ... ., ., SESAC
2-2727 Howard L. Bailey Runsell Bennett Standard
Thesaurus
P, UP
TULARE.. ... ... .... KCOK 1240 250 Herman Anderson MBS Herman Anderson Harold Sparks Griffith
Box 873 Don Lee Sheldon Anderson Bob Lane SESAC
800 Richard Wegner Harold Sparks Standard
¥ISALIA. ... ......... KTKC 940 5.000 Tulare-Kings Counties Radio Associates ABC Partnersship ... ... Grant
Box 511 Charies P. Scott Jean Banks Rambeau
575 Chatles Niete Bert Williamson Standard
World
AP
WATSONYILLE. ..... KHUB 1340 250 Luther E. Gibson ABC Luther E. Gibson Jack N. Daugherty Biddick
Atkinson Lane Roger R. Hunt Grant
Knight Johnston George Kenville \Igrld
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THE OUTSIDE™* IS MIGHTY
INTERESTING

on the Pacific Coast, too!

\

*Half the retail sales on the Pacific Coast are made OUTSIDE the counties in which Los Angeles,

San Francisco, San Diego, Ookland, Portland, Seattle and Spokane are located

YESSIR: the "outside” is mighty attractive
on the Pacific Coast, but it's hard to get—unless
you use Don Lee. Only Don Lee can give you
complete coverage of the two equally-prosperous
Pacific Coast markets—"outside” as well as“inside.”

How come? Most markets on the Pacific Coast
are surrounded by mountains 5,000 to 15,000 feet
high—and the long-range broadcasting of other
networks doesn’t reach them. Don Lee, however,
has 39 strategically located stations and broadcasts
from within each of these important mountain-
surrounded markets.

If you want to know how the “outside” market

listens, ask to see a copy of the special C. E. Hooper
coincidental telephone survey of 276,019 calls (the
largest of its kind ever made on the Pacific Coast.)
1t shows that 40 to 100% of listeners in the “out-
side” market were tuned to Don Lee stations!

As for Don Lee’s coverage of the“inside” market,
regular Hooper reports reveal all of the shows
that switched from any of the other 3 networks
to Don Lee in 1945, received higher Hooper rat.
ings within 13 weeks! When you buy radio time
on the Pacific Coast, be sure you cover both
halves of this 8-billion-dollar-spending market.
The only way you can do it is: Buy Don Lee!

THOMAS 8. LEE, Presiden!

Azl

LEWLS ALLEN WEISS, Vice-Pres. & Gen. Mgr.
SYDNEY GAYNOR, General Sales Manager

The Nation’s Greatest Regional Network

DON LEE

BROADCASTING SYSTEM

5515 MELROSE AVE., HOLLYWOOD 38, CALIF.
Represenied Nationally by John Blair & Co.
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ALAMOSA... ... ... KGIW 1450-SH 250 E. L. Allen KBS E. L. Allen Kay Allen Biddick
Alsmosa E L. Allen L iiiiiieer saeaaieaaani.n.
26 e e George H. Kettle up
COLORADO SPRINGS KVOR 1300 1,000 Out West Broadceasting Co. CBS Oklahoma Puhlishing Co. Claudia Dutton Katz
Antlers Hotel Everett Shupe  ...... H9oE00to World
Maln 278 Everett Shupe H. Cozine Strang P
DENVER 2....... .. KFEL 950 5,000 Eugene P. O'Fallon Inc. MBS Gene Q’Fallon Paul Godt Blalr
Albany Hotel Frank L, Bishop Don McCaig Assoc. Prog.
Keystone 0178 Mark Crandall Tom Atherstone Cole
SESAC
tandard
DENVER 3..... . KLZ 560 5.000 KLZ Broadeasting Co. CBS E. K. Gaylod .. ... ........ Katz
Slnrley-Savo Hotel Hugh B, Terry Roger Rambeaux MaeGregor
7 l Fred C. Mueller Harvey Wehrman Standa
AP, INS
DENVER 2...... KMYR 1340 250 KMYR Brondcutmz Co. ABS F. W. Meyer Dolores N. Plested Ramheau
1626 t St. A. G. Meyer Ben Bezoft Cole
Mlin 4161 F. W. Meyer Glenn James World
AP, UP
DENVER 2.......... KOA 850 50,000 National Broadeasting Co. NBC NBC—LI:&yd E. Yoder Clarence C. Mocre NBC Spot
1625 California St. Lloyd E. Yoder  .............. Standard
Main 6211 James R. Macl’herson Rabert Owen Thesaurus
AP, UP, INS
DENVER 2........ .. *KPOF 910 1,000 Pillar of Fire Ine. Bishop Alma White JKathleen White . _............
ST-KFKA 1846 Champa St. Arthur K. White JOrland A. Woliram
Tabor 3733 Ray B, White ... ........
............. Paul H. Schissler
DENVER 2...... . . KVOD 630 5,000 Colorado Radio Corp. ABC Wm. D. Pyle Vincent W. Corbett McGillvea
Midland Snvmgs Bldg. T. C. Ekrem Ben H. Stanton Assoc. Prog.
Tabor 2251 Conrad Hecker Wm. D. Pyle Cole
Lang-Worth
MacGregor
up
DURANGO.......... KIUP, 1400 250 San Juan Brosdeasting Co. Ine. KBS San Juan Bestg. Co. Ray Beckner Biddick
2800 Maln Ave. Raymond M. Beckner Raymond M. Beckner Griffith
117 Raymond M. Beckner John L. Antic MacGregor
SESAC
UP
GRAND JUNCTION.. KFXJ 920 1,000-L8 Western Slo%e Broadeasting Co. MBS Rex Howell Mildred Fuller Walker
500-N ox 30 KBS Rex Howell Mildred Fuller SESAC
126 Rex Howell Eph Towne Standard
World
UP
GREELEY........... KFKA 910 1,000 Mid-Western Radio Corp. Francis Price Charles E. Sumerau . .............
ST-KPOF 620 8th Ave. Francis Price .. ... ... .. Lang-Worth
............. Ray E. Smith up
LA JUNTA........... KOKO 1400 250 Southwest Broadeasting Co. KBS Leonard E, Wilson Leonard E. Wilson Clark
La Junta Leonard E. Wilson Margaret Johnson Gene Grant
42 Leonard E. Wilson Leonard E. Wilson SES!
Standard
UpP
PUEBLO............ 7 KGHF 1850 1,000-L8 Curtis P. Ritchie ABC Curtis P. Ritchie Clifford Hendrix McGillvra
500-N 304 N. Main St. Curtis P. Ritchie Maxson I. Bevens Cole
3877 Maxzon 1. Bevens Willis C. Shanks SESAC
World
up
STERLING. ......... KGEK 1230-SH 100 Elmer G. Beehler KB3 Elmsr G. Beehler Alvin Rosa Clark
Flemi ng" Road E. G. Beehler . .. .. 5 hopononboaogoo
679 E. G. Beehler E. G. Beehler PN
Name of Licensee Chief Owner or Executive Program Director Representatives
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe, Library
City Letters in Kilocyclea in Watta Telephone Number Network Commercinl Manager ‘Chief Engineer News Service
BRIDGEPORT 1..... WICC 600 1,000-LS Yankee Network Inc. MBS William O’ Neil Florence B. Robinson  Petry
500-N Stratfield Hotel Yankee John Shepard 8d James Powers Assoc. Prog.
6-1121 Joseph Lopez George Keich SESAC
Thomas O'