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What is good Radio? 
The primary purpose of any sponsored 

radio show is to sell goods profitably. 

It is true that the show should be good 
entertainment, in good taste, and in the 
public interest. But if it be all these things, 

and fail to sell goods profitably, it isn't 
good radio. 

The following network radio shows, pro- 
duced by Young & Rubicam, sell goods 
profitably for the clients who sponsor them: 

DAY NETWORK TIME PROGRAM SPONSOR 

Sunday CBS 6:00 -6:30 p.m. "The Adventures of Ozzie 
and Harriet" 

International Silver Company 

Sunday CBS 6:30 -7:00 p.m. "The Baby Snooks Show" 
starring Fanny Brice 

General Foods Corporation 
(Sanka Coffee) 

Sunday CBS 10:30 -11:00 p.m. "We, the People" Gulf Oil Corporation 

Monday Mutual 8:30 -9:00 p.m. "The Adventures of Petri Wines 
Sherlock Holmes" 

Monday CBS 8:30 -8:55 p.m. "The Joan Davis Show" Lever Brothers Company 
(Swan Soap) 

Tuesday CBS 9:00 -9:30 p.m. "Inner Sanctum" Thomas J. Lipton, Inc. 
(Tea and Soup) 

Wednesday NBC 9:00 -9:30 p.m. "The Eddie Cantor Show" Bristol -Myers Company 
(Trushay and Ipana) 

Wednesday CBS 10:00 -10:30 p.m. "Great Moments in Music" Celanese Corporation of America 

Thursday NBC 8:30 -9:00 p.m. "Dinah Shore's Open General Foods Corporation 
House" (Birds -Eye Frosted Foods) 

Friday CBS 7:30 -8:00 p.m. "The Ginny Simms Show" The Borden Company 
(Institutional) 

Friday CBS 8:00 -8:30 p.m. "The Aldrich Family" General Foods Corporation 
(Grape -Nuts & Grape -Nuts Flakes) 

Friday NBC 8:30 -9:00 p.m. "Duffy's Tavern" Bristol -Myers Company 
(Minit -Rub & Vitalis) 

Friday NBC 10:00 -10:30 p.m. " Mollé Mystery Theatre" The Mollé Company 
(Mollé Brushless Shaving Cream) 

Monday- CBS 11:30 -11:45 a.m. "A Woman's Life" Lever Brothers Company 
Friday (Swan Soap) 

Monday- CBS 2:00 -2:15 p.m. "The Second Mrs. Burton" General Foods Corporation 
Friday (LaFrance & Satina) 

Monday. CBS 4:00 -4:25 p.m. "The G -E House Party" General Electric Company 
Friday 

Monday. ABC 4:45 -5:00 p.m. "Hop Harrigan" General Foods Corporation 
Friday (Grape -Nuts Flakes) 

Monday- NBC 5:15 -5:30 p.m. "Portia Faces Life" General Foods Corporation (Grape - 
Friday Nuts and Grape -Nuts Wheat -Meal) 

Monday- ABC 5:00 -5:25 p.m. "What's Doing, Ladies ?" Hunt Brothers 
Friday Regional 

Monday WOR 8:00 -8:30 p.m. "The Adventures of Bulldog The Borden Company 
Regional Drummond" (Horton's Ice Cream) 

BROADCASTING Telecasting 
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BATTEN, BARTON, DURSTINE & OSBORN, Inc. 

Advertising 
NEW YORE BOSTON BUFFALO CHICAGO CLEVELAND PITTSBURGH 

MINNEAPOLIS SAN FRANCISCO HOLLYWOOD LOS ANGELES DETROIT 

"NEWSY" COMMERCIALS as delivered by reporter 
George Hicks on United States Steel's new show, 
"Theatre Guild" help sustain audience interest, 
soothe dial twisters. Tune in next Sunday night at 
10 (EST), the ABC network, for something special 
in the way of dramatic programs. 

THE NEW WOODY HERMAN show is a radio treat you'll 
hear talked about. It's a quick- moving, musical 
half -hour featuring Frances Wayne. Off to a good 
start, Woody has named his most recent song "Wild 
Root" (for the sponsor of the same name). On 
ABC stations, 8 p.m. (EST), Saturdays. 

RED BARBER of Ebbetts Field fame shows a new side 
of his radio personality in his role as emcee of 
the Schaefer Revue. Red keeps folks up to date on 
New York Town, has a new guest star for every show. 
On WEAF for Schaefer beer every Monday, Wednesday, 
and Friday evening at 7:30 (EST). 

BROADCASTING Telecasting 

"DETECT AND COLLECT," radio's funniest quiz show, 
has a new sponsor. It's the B.F. Goodrich Company. 
which airs the show every Thursday at 9:30 p.m. 
(EST), the ABC network. Fred Uttal is emcee. 
Prizes are zanier than ever, ranging from 50 feet 
of sidewalk to a 250 -1b. stuffed ostrich. 
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LIKE THE TAILOR fitting a suit, WLS program builders plan 
their programs to fit the needs of Midwest listeners. They 
know the WLS listening family and their requirements. In 
educational, spiritual and entertainment features, WLS 
serves the interests of a friendly, growing audience. 

"School Time" brings progressive education to one million 
youngsters in 30,000 classrooms ... Dr. John Holland, 
WLS staff pastor, gives daily inspiration to listening millions. 
There are the farm features: Art Page's Dinnerbell 
Time, radio's oldest farm service program; a quarter hour 
of farm news at 6 a.m. and again at 11:45; frequent daily 
market reports; and an evening quarter hour of rural 
service with different subjects from day to day: farming in 
other lands, questions and answers, livestock, new farm 
equipment, and similar information. 

This combination of service, 
inspiration and entertainment is 
planned to fill a need, to fit the pattern 
of daily living in Midwest America. 
It's one of the reasons why 
WLS Gets Results! 

tailored to fit 

eleaA ,S7zMan____ 
CHICAGO 7 

The 
P R A I R I E 

F A R M E R 

S T A T I O N 

BURRIDGE D. BUTLER 

President 

GLENN SNYDER 

Manager 

50,000 watts, 890 KC, American Affiliate. Represented by JOHN BLAIR & COMPANY. Affiliated in Management with KOY, Phoenix, and the ARIZONA 
NETWORK -KOT, Phoenix, * KTUC, Tucson * KSUN, Bisbee- Lowell -Douglas 
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PROGRAMS of The Arizona Network have won their tremen- 
dous local acceptance because they are molded to 

fit this rich, steady market ... a market where 99% 
of the state's retail dollars are spent ... rich because 

molded by Arizona's net taxable income has increased 
more than 92% in four years ... steady as indicated 

by a 73 million dollar increase in bank deposits the past 

the market year. * Response from the friends of KOY, Phoenix; 
KTUC, Tucson; and KSUN, Bisbee -Lowell- Douglas, 
has shaped the service, inspiration and entertainment 

that have gained listener -confidence. Like WLS, 
The Arizona Network offers programming designed 

to meet the needs of its listeners. That's why the people 
of Arizona like us. That's why sponsors like us. And 

that's why, just like WLS, The Arizona Network Gets Results! 

ALL STATIONS AFFILIATED WITH CBS 

KSUN 
Bisbee -Lowell 

Carl Morris. Manager 

1230 Kilocycles 
250 Watts 5 

KILOCYCLES 
Al Johnson, Manager 

KTUC 
TUCSON 

Lee Little, Manager 

1400 Kilocycles 
250 Watts 

MANAGEMENT AFFILIATED WITH WIS, THE PRAIRIE FARMER STATION, CHICAGO -REPRESENTED BY JOHN BLAIR 8 COMPANY 
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Maine Standard Stations 
Managen of Stations 
Manitoba, Canada, Stations 
Manufacturers of Radio Equipment 
Maps - 

ABC Network 
ABS Network 
CBC Network 
CBS Network 
FM and Television. U. 8. 
MBS Network 
NBC Network 

OUTLINE OF U. S. STANDARD 
STATIONS INSERTED 

Marconi Memorial Plaque 
Market Reference Books 
Market Research of Cleveland _ 
Market Research and Marketing 

Groups 
Maryland Standard Stations 
Massachusetts FM Stations. 
Massachusetts Standard Stations 
Mason Dixon Radio Group 
Measurement Bureau, Broadcast 
Measuring Services, Frequency 
Media Records Inc. 
Members of FCC_ 
Members of Federal Communica- 

tions Bar Assn. 
Metropolitan Television Assign- 

ments 
Mexico Stations 
Michigan FM Stations 
Michigan Radio Network 
Michigan Standard Stations 
Mid-States Group 
Minnesota Radio Network 
Minnesota Standard Stations _ 
Miscellaneous Services and Organ- 

izations 
Mississippi Standard Stations ._._ 
Mississippi Valley Network 
Missouri FM Stations 
Missouri Standard Stations 
Montana Standard Stations 
Monthly Gross Time Sales by Net- 

works 
Murphy- Bridges Station. 
Music Committee. NAB 
Music Licensing Groups 
Music Publishers Protective Assn. 
Musicians, American Federation of 
Mutual Broadcasting System - 

Billings by Agencies 
Billings by Clients 
Client. 
Gross Monthly Time Sales 
Executives 
Map of Network 

Muzak Corp. 

Me 

McClatchy Broadcasting Co. Sta- 
tions 

McClung Stations 

433 
108 

71 
196 
406 

221 
276 
278 
287 
205 
255 
263 

542 
570 
517 

576 
103 
206 
110 
298 
576 
576 
577 
400 

574 

441 
662 
206 
298 
112 
298 
298 
116 

677 
118 
300 
206 
118 
122 

26 
302 
641 
578 
578 
282 

30 
28 

256 
26 

254 
255 
578 

302 
802 

N 
National Assn. of Broadcast Engi- 

neers & Technicians 282 
National Assn. of Broadcasters __._ 541 
National Asan. of Educational 

Broadcasters 569 
National Assn. of Manufacturers 676 
National Broadcasting Co.- 

Advertisers, 1946 264 
Executives and Staff 262 
Gross Monthly Time Sales 26 
Map of Network 268 
Net Income, 1940 -44 400 
Owned & Operated Stations _. 802 
Television 447 

National Electrical Manufacturers 
Assn. 679 

National Headliners Club Medal 
Awards 542 

National Labor Relations Board 288 
National Networks' Gross Billings 

by Products 20 
National Networks' Gross Monthly 

Time Sales. 1927 -45 26 
National. Regional Radio Adver- 

tisers 348 
National Representatives of Sta- 

tions 284 
National Retail Drygoode Assn.__ 516 
Nebraska Standard Stations 122 
Net Income, Major Networks 400 
Net Time Sales, 1944 -45 19 
Net Time Sales, 1935-45 19 
Networks - 

ABC Advertisers 1945 222 
ABC Executives 220 
ABC Income 400 
ABC Map 221 
ABC Owned & Managed Stations 802 
ABS Executives and Map 276 
Affiliates by Stations 71 

Billings by Agencies 80 
Billings by Advertiser. 28 
Canadian 302 
Canadian Broadcasting Corp._ 278 
CBC Advertisers 1945 279 
CBS Advertisers 1945 238 
CBS Executives 285 
CBS Income 400 
CBS Map 237 
CBS Owned Stations 802 
CBS Television 441 
Don Lee Owned & Managed Sta- 

tions 802 
Gross Monthly Time Sales 26 
Keystone Broadcasting System 276 
MBS Advertisers 256 
MBS Executives 254 
MBS Map 255 
NBC Advertisers 1945 264 
NBC Executives 262 
NBC Income 400 
NBC Map 263 
NBC Owned & Operated Stations 302 
NBC Television 447 
Net Incomes, Three Major Nets 400 
Presidential Broadcast Ratings 66 
Regionals. U. S 298 
Rules & Regulations (FCC) 488 
Weekly Payroll 307 

Nevada Standard Stations 126 
New Brunswick. Canada. Stations 196 
New England Regional Network 300 
New FM Stations 210 
New Hampshire Standard Stations 126 
New Jersey FM Stations 208 
New Jersey Standard Stations 126 
New Mexico Standard Stations 128 
New Stations. How to Apply for 434 
New York FM Stations . 208 
New York Standard Stations 128 
New York Television Stations 216 
Newfoundland Stations 204 
News Committee, NAB 569 
News Editors, U. S. Stations 58 
News Services, Radio 579 
News Services Used by Stations 71 
Newspaper Ownership of U. 8. 

Stations 52 
Nicaragua Stations 664 
Nielsen Co.. A. C. 677 
North Carolina FM Stations 208 
North Carolina Standard Stations_ 138 
North Dakota Standard Stations 140 
Northwest Network 300 
Nova Scotia. Canada, Stations 197 
Nunn Stations, The 802 

o 
Office of Education 
Office of Radio Research 
Official Count, U. S. Stations 
Ohio FM Stations 
Ohio Standard Stations 
Ohio State Award. 
Oklahoma Network 
Oklahoma Publishing Co. Stations 
Oklahoma Standard Station. 
Ontario, Canada, Stations 
Oregon Standard Stations 
Ownership, Group. U. S. 
Ownership, Newspaper Affiliated 

Stations 

P 

283 
569 

19 
208 
142 
542 
800 
302 
148 
198 
148 
802 

52 

Pacific Advertising Assn 676 
Panama Stations 564 
Paraguay Stations 564 
Payroll, Radio's 807 
Peabody. George Foster, Radio 

Awards 642 
Pennsylvania FM Stations 208 
Pennsylvania Standard Stations 152 
Pennsylvania Television Stations 216 
Periodicals. Radio 670 
Perry, John H., Stations 802 
Peru Stations 566 
Philco Radio and Television Corp. 447 
Political Broadcast Rules (FCC) 500 
Popularity of Programs, 1946 88 
Population, Principal Markets 441 
Power of U. S. Stations 71; 544 
Premium Advertising Assn. of 

America 576 
Presidential Broadcasts 1945 66 
Presidents of NAB 541 
Press Asan. Inc. (AP) 579 
Press News Limited (Canada) 679 
Press Wireless Inc. 483 
Prince Edward Island. Canada, Sta- 

tions 201 
Principal Markets. Population____ 441 
Production Services. Program 368 
Products Advertised on Radio 348 
Program Directors, Farm 62 
Program Directors. U. S. Stations 11 
Program Leaders 88; 46 
Program Managers Committee, NAB 541 
Program Popularity in 1946 38 
Program Producing Services 368 

(Continued on page 8) 
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1. Walter Thompson Company maintains 23 offices throughout the world.... 1n North America: New York, Chicago, Detroit, San Francisco, 
Los Angeles, Hollywood, Seattle, Atlanta, Denver, Mexico City, Montreal, Toronto, Latin- American Division in New York.... 

In South America: Buenos Aires, Rio de Janeiro, Sio Paulo, Santiago.... 1: London, Johannesburg, Capetown, Bombay, Calcutta, Sydney, Melbourne 
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National & Regional Radio Adver- Scripps- Howard Group 302 Stations, by Call Letters 551 Z -Bar Network 302 

tisers Sit Script Services 368 Tennessee FM Stations 208 Zenith Radio Corp. 447 

"The Combination that &ichs bi S. Xoui9 

KSD NBC 

KSD is 

For further details 

SEE PAGE 121 

AP 

owned and operated by the ST. LOUIS POST -DISPATCH 

National Advertising Representative: FREE & PETERS, INC. 
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GREAT NAMES IN RADIO 

JIMMY DURANTE 

Tt 

GARRY MOORE 

THE REXALL DRUG RADIO SHOW 

aired by N. W. Ayer 

THE TELEPHONE HOUR 

DONALD VOORHEES 

and his Orchestra 

with some of America's 

finest stars of 

the world of music 

HIRES SUNDAY EVENING PARTY 

FELIX KNIGHT 

THE ELECTRIC HOUR 

NELSON EDDY 

presents many famous 

guest stars 

ROBERT ARMBRUSTER'S 

Orchestra 

N. W. AYER & SON, Inc. 1r 
BROADCASTING Telecasting 

LOUISE CARLYLE 

PHIL DAVIS 

and his Orchestra 

PHILADELPHIA NEW YORK CHICAGO DETROIT 
SAN FRANCISCO HOLLYWOOD BOSTON HONOLULU LONDON 
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More an ling units-- broadcasting equipment. coup broadcasting q 

oí 
to serve 

transmitters 
to antenna 

a 
complete line 

AM TRANSMITTERS -A complete line 
from 250 watts to 50 KW for oll AM 
broadcasting needs. 

AUDIO FACILITIES - For all studio 
applications including standard con- 
sole, remote, and special "custom" 
designed studio and master control 
equipment. 

MICROPHONES -thot will continue to 
set the standard for better broad- 
casting. 

COMPONENTS -Many miscellaneous 
elements such as plugs, jacks, con- 
denser, thermistors, relays and vacu- 
um tubes to help you "roll your own." 

AMPLIFIERS - For pre -mixing, line, 
program and monitoring. A complete 
line to fulfill every requirement. 

ANTENNA EQUIPMENT - including 
phasing, coupling, and monitoring 
equipment. 

For deliveries, cheik your nearest 
Gruybnr house. Many items are 
serried in stock. 
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FM TRANSMITTERS -A complete line 
of FM transmitters to meet the most 
exacting standards. 

ElectriC 
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TSE YANKEE 

ENGL.Atifp . r. . 

,.Main Street 

As New England as .. . - ,!i:,,!> 

..: : 

p oUcy 

E 

/ 

, 144° Ó 

H 

STROKE 

23 STATIONS 
WNAC Boston 
WEAN Providence 

W i C 
cf Bridgeport 

New Haven 
WA AB Worcester 
WCSH Portland 
WLLHfLowell 

Lawrence 
WSAR Fall River 
W L B Z Bangor 
WHTD Hartford 
WATR Waterbury 

(Conn.) 
W F E A Manchester 
W B R K Pittsfield 

WHYN[ Holyoke 
Springfield 

W N LC New London 

WEIMfFitchburg 
l Leominster 

WLNH Laconia 
WRDO Augusta 

WCOUf Lewiston 
lAuburn 

W H A I Greenfield 
W SY B Rutland 
W H E B Portsmouth 
W D E V Waterbury 

(Vt.) 
WWSR St. Albans 

Plus FM Stations 
WMTW Mt. Washington WGTR Mt. Paxton 
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414/N 
` 

LINE 
ky SALES. 

can win New England 
with the j' 
v Enól.±n_ 

YpICACLY 

NEW 

'ENGLAND 
000 
ONO 

( 

From its earliest beginnings, the prestige 
of New England was founded on its institu- 
tions: the church, the town meeting, the 
schools. Later, when industrial growth brought 
New England to the fore, new institutions 
were evolved to further and protect its 
economy. 

Today, YANKEE prides itself in being a 

member of this famous roster of institutions 
and, like them, is built on public confidence 
and accepted as a service typically New 
England. 

New England is one of the nation's most 
concentrated markets. At the same time, it is 

the sum total of separate communities. Each 
of these communities is completely covered 
by one of YANKEE'S 23 hometown s +a +ions, 

reaching an established receptive audience 
and cooperative dealers. 

In 1946 we pledge even greater ac- 
ceptance built on the solid foundation 
of more than twenty years' success. 

I It 

10- 
New o y snkt rt, 

t0 thE 

The . 

Yankee Netwoi 
prossMs 

INIFRNATIONAI 

WORT 
INTa1EWs 

óN., WED. . 

1S ., _ _ 
n..,. 

THE 
1 BROOKLINE 

YANKEE NETWORK 
..._ Mutual Broadcasting System 

Member of the Mutual 
Broadcasting System 

INC. 

AVENUE, BOSTON 15, MASSACHUSETTS 
Represented 

Notionally by EDWARD PETRY & CO., INC. 
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Showmanship 
in 

Advertising 
Among the many important accounts of Buchanan & Company, Inc., 

the following are listed for their important place in, and their 

relationship to, these major mediums of entertainment. 

RADIO 

The Eskimo Pie Corporation 

Teen -timers, Inc. 

The Texas Company 

The Welch Grape Juice Company 

MOTION PICTURES 

G.C.F. (General Cinema Finance) 

International Pictures, Inc. 

Paramount Pictures Inc. 

PRC Pictures, Inc. 

United Artists Corporation 

TELEVISION 

Allen B. Du Mont Laboratories, Inc. 

BUCHANAN & COMPANY, Inc. 
Advertising 

1501 BROADWAY, NEW YORK 18, N. V. 

CHICAGO SAN FRANCISCO LOS ANGELES BEVERLY HILLS 
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vèrage where 
it counts * 

SELL e e a 

four important 
markets 

._.._, 
WCMI 

ASHLAND 
HUNTINGTON / 

WBIR 
*KNOXVILLE 

"T EWA. , ;. 

*waia *wLac 
John P. Hart, Mgr. 
American Affiliate 
Knoxville, Tenn. 

KFDA 

Miller A. Welch, Mgr. 
American Affiliate 

Lexington, Kv. 

G O O D 

B U Y S 
Howard P. Roberson, Mgr. 

American Affiliate 
Amarillo, Texas 

Joseph B. Matthews, Mgr. 
CBS Affiliate 
Ashland, Ky. 

Huntington, W. Va. 

T H E N U N N STATIONS .. 

Owned and Operated by GILMORE N. NUNN and J. LINDSAY NUNN 

BY JOHN E. PEARSON CO 
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A 

KPRO Riverside & San Bernardino, Cal. 
1000 WATTS, FULL TIME. 

6-p 
OPULATION Primary Area, 1940 census, 584,321 within 0.5 MV 
contour -1946 estimate 649,826. Area embraces Riverside and San 
Bernardino Counties, together with the Easterly part of Los Angeles 
and Orange Counties, lying within KPRO's 0.5 MV area. 

Other than KPRO there is only one advertising medium that covers the 
Valley of Paradise completely, viz., a 50 kilowatt outside station 60 miles 
away. Los Angeles is 60 miles from Riverside and San Bernardino, about 
the same distance as Milwaukee is from Chicago, or Baltimore Is from 
Washington, D. C. Few advertisers try to cover Washington from Balti- 
more- likewise it is not profitable to try to cover this great agricultural 
region of Southern California from Los Angeles. The Valley of Paradise, 
heart of agricultural Southern California, is completely surrounded by high 
mountains -thus outside stations fade here the same as this station fades 
in Los Angeles. 

SO, FOR COMPLETE COVERAGE OF OUR LARGE AGRICULTURAL 

VALLEY, INCLUDE KPRO IN YOUR NEXT ADVERTISING BUDGET 

BUY KPRO in combination with KROP, 'raw*, Cal. 

For availabilities and market information consult KPRO's exclusive West Coast Representative. San Francisco, Calif., Duncan 

A. Scott Company, 627 Mills Bldg., Sutter 1393. Los Angeles, Calif., Duncan A. Scott Company, 408 Pershing Square Bldg., 

Michigan 0921. Agencies In other areas. Please write or wire KPRO direct. 

KPRO - Riverside, Calif., Tel. 6290 San Bernardino, 480 5th Street, Tel. 5157 
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everybody knows 

WBIG 
means good broadcasting 

columbia affiliate 
greensboro, n. c. 

represented by hollingbery 
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SONOVOX puts entertainment 
nd dramatic interest into both 

Gnetwork and local COMMERCIALS 
Everybody knows the terrific job that Sonovox- 
"Talking and Singing Sound" -has done for many 
big network and national spot advertisers (the Life - 
buoy foghorn, the Bromo- Seltzer talking train, the 

Lone Ranger hoof -beats, etc.). But do you know that 
dozens of arresting, effective Sonovox business- build- 
ers are now available for blue-ribbon local and section- 

al advertisers - at prices within easy reach? 

Hooperatings prove that Sonovox increases 

Sponsor Identification an average of 44 %. No 
money you can spend for your clients will pay 

bigger dividends to them, to your agency, or to the 
cause of radio advertising itself, than the dollars 
you recommend for Talking and Singing Sound. 

CHICAGO: r8o N. Alirbigan 
Franklin 6 373 

WRIGHT -SONOV OX INC "Talking and Singing Sound" 
FREE & PETERS, INC., Exclusive National Representatives 

NEW YORK: ,144 Alad )wr Art. DETROIT: 645 Cris wad St. Plaza 5 -4130 
Cadillac 1880 

SAN FRANCISCO: t r r Sutter HOLLYWOOD: 63;1 H011ytr,00d 
ATLANTA: 

Sutter 4,53 
Hollywood 2151 Pa /merR /r /g. 

Main 5667 
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Analysis of Broadcast Advertising In 1945 
BROADCAST advertising in 1945 
continued to reflect the unprece- 
dentedly high level of national in- 
come and employment which was 
maintained throughout the country 
in spite of cut -backs and reconver- 
sion. Total net time sales amounted 
to an estimated $310,450,000. the 
highest figure yet to be attained 
by the medium. The relative gain 
in net time sales during 1945, 
however, was less than during the 
preceding year. Revenues from the 
sale of time increased 7.3% over 
the 1944 level as compared to a 
26.8% gain in the 1943 -1944 period 
and a 19.6% rise during the pe- 
riod 1932 -1943. 

Net time sales represent gross 
billings less frequency and pro- 
motional discounts and therefore 
comprise the gross receipts of the 
medium from the sale of time. These 
receipts are before the deduction 
of agency commissions which are 
considered an expense of sales. 

Receipts from the sale of talent 
and similar sources are difficult to 
estimate on a sample basis. How- 
ever, these might amount to $18,- 
000,000 or thereabouts for 1945, 
bringing the grand total of radio's 
gross revenues to approximately 
$330,000,000. To this should be 
added about $55,000,000 spent by 
advertisers for talent and programs 
on their own account. With this 
sum included, 1945 expenditures for 
radio advertising amounted to ap- 
proximately $385,000,000. 

Trends Within Medium 
The 1945 percentage increase in 

net time sales was materially less 
for all portions of the medium than 
in either of the two preceding years. 
National network volume rose but 
4.3% during the year as compared 
to increases of 24% and 19% in 
1944 and 1943 respectively. Net- 
work estimates are on the basis of 
gross receipts less certain duplica- 
tions in network payments to sta- 
tions as usually reported on the 
final FCC reports for a given year. 

National and regional non -net- 
work time sales (national spot 
business) increased 10.5% in 1945. 
This is the smallest relative in- 

TABLE I 

Radio Net Time Sales: 1944 -1945 

Class of business 

National network 
Regional network 
National a regional non -network 
Local 

Total net time sala 

1944, 

$124,680,747 
8,160,650 
78,812,899 
84,960,847 

Total 

43.1 
2.2 
25.4 
29.5 

1945 
(Estimated) 

9180,000,000 
50 

81,000,000 
92,700,000 

Total 

42.1 
2.2 

26.0 
29.7 

$289,104,648 100.0 $310,450,000 100.0 

I Source 1944 data FCC reports. 

crease since 1942 when advertising 
of this type rose 8.1 %. National 
spot volume gained approximately 
26% in 1944 as compared to the 
preceding year and rose 16.4% in 
1943. 

Local broadcast advertising vol- 
ume gained 9.0% in 1945. This was 
the smallest increase in several 
years, the 1944 increase in local 
volume having been 29% and the 
1943 gain 18 %. However, local 
business has managed to retain 
much of the momentum which it 
built up during the major portion 
of the war period. 

Radio net time sales for 1935 to 
1945, inclusive, are presented in 
Table II. 

Business by Class of Station 
Limitations of data make it diffi- 

cult to present more than rough 
estimates of changes in volume of 
net time sales among various class- 
es of stations. In the national and 
regional non -network field, reve- 
nues of 50 kw clear channel sta- 
tions seem to have increased in the 
neighborhood of 5% to '7%. Re- 
gional unlimited stations' national 
spot volume probably rose about 
10% during the year while local 
unlimited stations seem to have ex- 
perienced a growth of approxi- 
mately 20 %. National and regional 
non -network volume of 5 -25 kw un- 
limited clear channel stations and 
part -time regional stations appear 
to have increased as much as 20% 

TABLE II 
Radio Net Time Sales: 1935 -1945 

Year 
National 
network 

Regional 
network 

National & 
regional 

non -network local Total 

1935 $39,737,867, $13,805,200 $26,074,476 $79,617,643 
1986 
1937 56,192,896 2,854,047 23,117,196 35,745,994 117.908,979 
1938 56,612,925 a 28,109,185 32,657,949 117,879,469 
1989 62,621,689 30,030,568 37,815,774 129,968,026 
1940 71,919,428 1,869,583 37.140,444 44,756,792 155,686,247 
1941 79,621,584 2,752,073 45,881,959 51,697,651 179,758,217 
1942 84,383,571 2,631,788 51,059,159 53,898,916 191,973,434 
1948 100,061,718 4,598,967 59,262,170 64,104,309 228,102,164 
1944 124,680,747 6,150,656 78,312,899 84,960,347 289,104,643 
1945 (Estimated) 180,000,000 6,750,000 81,000.000 92,700,000 810,450,000 

Source: 1935 Census of Business: 1937 -1949, FCC Reports. 
I National and regional networks combined. 
a No data available. 

EDITOR'S NOTE : Net time sales estimates have been based primarily 
on information for representative stations, together with data secured 
for certain networks. Statistical methods employed have been those de- 
veloped and applied by BROADCASTING with marked accuracy for more 
than 10 years. 

to 25 %. Trends in the placement of 
national spot volume continue to 
reflect the approaching saturation 
of major stations, the rise in in- 
come in farm areas and the new 
economic importance attained by 
some smaller communities during 
the war. 

With the exception of the 50 
kw unlimited group, where local 
broadcast advertising revenues 
seem to have risen about 14 %, 
gains in this class of business have 
been fairly even throughout all 
classes of stations and have fol- 
lowed closely the national average 
of 9.0 %. 

Comparison with Other Media 
General economic conditions con- 

tinued to be so abnormal in 1945 
that comparison between media 
were of little significance. Paper 

Official Count of U. S. 
Broadcasting Stations 

(From records of FCC) 

Jan. 1, 1922 
March 1, 1923 
Oct. 1, 1924 
June 30, 1925 
June 30, 1926 
'Feb. 23, 1927 
July 1, 1928 
Nov. 9, 1929 
July 1, 1930 
July 1, 1931 
Jan. 1, 1932 
Jan. 1, 1933 
"Jan. 1, 1934 
Jan. 1, 1935 
Jan. 1, 1936 
Jan. 1, 1937 
Jan. 1, 1938 
Jan. 1, 1939 
Jan. 1, 1940 
Jan. 1, 1941 
Jan. 1, 1942 
Jan. 1, 1943 
Jan. 1, 1944 
Jan. 1, 1945 
Jan. 1, 1946 t1,004 

e Federal Radio Commission took 
over regulation from Dept. of Com- 
merce. 

*5 Federal Communications Commis- 
sion replaced Federal Radio Commis- 
sion July 11, 1934. 

t 799 stations affiliated with 5 ma- 
jor networks as follows: ABC -195; 
ABS -22; CBS -147; MBS -280; 
NBC -155. (Source: Networks) 

30 
556 
530 
571 
528 
733 
677 
618 
612 
612 
608 
610 
591 
605 
632 
685 
721 
764 
814 
882 
923 
917 
912 
943 

BROADCASTING Telecasting 1946 Yearbook Number Page 19 

www.americanradiohistory.com

www.americanradiohistory.com


RETAIL RADIO SALES IN THE UNITED STATES, 1922 -1945 
(Complied for the 1946 BROADCASTING YEARBOOK by O. H. Caldwell, Editor of "Radio & Television Retailing') 

Total Seta Sold 

Number Valor 

Total Tabes Sold 

Number Value 

Auto Seta Sold 

Number l'alite 

Total Sales of 
Broadcast Receivers. 

Tube., Batteries, Pans 

Value 

Homes with 
Radio Sets 

Number 

Auto Sets 
in Use 

Number 

Total Radio 
Sets In Use 

In U. S. 

1922.. 100 000 $5,000 000 1,000,000 $6,000,000 $60,000,000 1 60,000 1400,000 
1923. 560 000 16,000 000 4,500,000 12,000,000 136,000,000 1,000,000 11,100,000 
1924.. .. . 1,500 000 100,000 000 12,000,000 36,000,000 368,000,000 2,600,000 3,000,000 
1925. 2,000 000 185,000 000 20,000,000 48,000,000 480,000,000 3,500,000 4,000,000 
1926 1,750 000 200,000 000 30,000,000 58,000,000 506,000,000 6,000.000 5,700,000 
1927 1,350 000 168,000 000 41,200,000 67,300,000 425,600.000 6,500,000 7,000,000 
1928 3,281 000 400,000 000 50,200,000 110,250,000 690,550.000 7,500,000 8,600,000 
1929 4,428 000 600,000 000 69,000,000 172,500.000 842,548,000 9,000,000 10,600,000 
1930 3,827 800 300,000 000 62,000,000 119,600,000 34,000 83,000.000 496,432,000 12,048,762 11,000,000 
1931 8,420 000 225,000 000 53,000,000 69,550,000 108,000 5.940,000 300,000,000 14,000,000 100,000 15,000,000 
1932 3,000 000 140,000 000 44,300,000 48,730,000 148,000 7,150,000 200,000.000 16,809,562 250,000 18,000,000 
1933 3,806 000 180,600 000 69,000,000 49.000,000 724,000 28,598,000 800.000,000 20,402,369 500,000 22,000,000 
1934 4,084 000 214,500 000 58,000,000 36,600,000 780,000 28.000,000 350,000.000 21,456,000 1,250,000 26,000,000 
1935 1 6,026 800 830,192 480 71,000,000 50.000.000 1,125.000 64,562.500 370,000.000 22,869,000 2,000,000 30,500.000 
1934 1 8,248 000 450,000 000 98.000,000 69,000,000 1,412,000 69,188.000 500,000,000 24,600,000 3,500,000 33,000,000 
1937 1 8,064 780 450,000 000 91,000.000 85,000,000 1,760,000 87,500,000 537,000,000 26,666,500 5,000.000 37,600,000 
1938 a 6,000 000 210,000 000 75,000,000 93,000.000 800,000 32,000,000 350,000.000 28,000,000 6,000,000 40,800,000 
1939 1 10,500 000 354,000 000 91,000,000 114,000,000 1,200,000 48,000,000 375,000,000 28,700,000 6,500,000 45,300,000 
1940 1 11,800 000 460,000 000 116,000,000 115,000.000 1,700,000 60.000.000 684,000.000 29,200,000 7.500,000 51,000,000 
1941 1 13,000 000 460,000 000 180,000.000 143,000,000 2.000,000 70.000.000 610,000,000 29,700,000 8,600,000 56,000,000 
1942 1 4,400 000 154,000 000 87,700,000 94,000,000 350,000 12,250,000 360,000.000 30,800,000 8,750,000 69,340.000 
1943 1 '700000 1 24,000 000 17,000,000 19,000,000 60,000,000 432,500,000 8,000,000 57,000,000 
1944 22,000,000 25,000,000 70,000,000 s33,100,000 7.000,000 65,000,000 
1945 500 000 20,000 000 30,000,000 95,000,000 105,000,000 34,000,000 6,000,000 56,000,000 

1 Includes home -built sets. 
Figures for seta include value of tubes in receivers. Total include exports. In normal years. replacement tubes have run from 26% to 40% of total tube sales. All figures are at retail value. 
Based on Survey of Consumer Requirements, made at the request of the War Production Board Office of Civilian Requirements by the Bureau of the Census, U. S. Dept. of Commerce, Dec. 

1943 (Broadcasting, Dec. 20, 1949). Estimate of 700,000 sets sold includes 350,000 new and 350,000 used sets. 
Based on WPB Survey of Consumer Requirements ;Broadcasting, Dec. 20, 1943). 
Based on NAB estimate which includes homes possessing a usable radio set in any condition either working or temporarily not working because of miming tube or other part. 

shortages still plagued newspapers 
and magazines. The pressure of de- 
mand for advertising space and 
time upon the more desirable units 
of all media undoubtedly continued 
to force an expansion of advertising 
into units which normally would 
be less sought after by agencies 
and advertisers; and this served 
further to distort the situation. 

Newspaper advertising increased 
2.2% according to Media Records 
52 -city report. Greatest gains in 
newspaper volume were a rise of 
20.3% in financial linage and a 
10.1% increase in automotive lin- 
age. Total display linage gained 
1.8% and retail volume rose 2.3 %. 
General (product) advertising 
dropped off 2.0 %. 

Magazine advertising increased 
in the neighborhood of 12% while 
farm paper advertising rose more 
than 8 %. Publishers Information 
Bureau's magazine gross billings 
totalled $308,711,446 as compared 
to national network gross billings 
of $190,747,628 and a total national 
radio volume of about $304,000,000. 

Radio Gross Billings 
Estimated gross billings for 

radio advertising time during 1945 
were approximately $411,547,628. 
Gross billings represent radio ad- 
vertising volume at the one -time 
card rate and therefore are of 
limited value in comparing radio 
advertising volume with other 
media. Discount structures vary 
greatly from medium to medium 
and comparisons of gross billings 
by no means accurately reflect 
media positions or trends. 

TABLE III 
Estimated Gross Billings: 1945 

Ealimated 
Clam of Business arose billings 

National network $190,747,6281 
Regional network 8,200,000 
National & regional 

non- network 103,000,000 
Local 109,600,000 

Total estimated gross billings $411,547,628 

IPublisherd Information Bureau. 
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Estimated gross billings for 
broadcasting networks and stations 
are set forth in Tables III and IV. 

TABLE IV 

Estimated Radio Gross Billings: 
1927 -1945 

Mow. omitted) 

National 
Year network Others Total 

1927 83,833 $987 $4,820 
1928 10,227 3,879 14,100 
1929 19,196 7,604 26,800 
1980 27,694 12,806 40,500 
1981 37,502 18,498 56,000 
1932 89,107 22,793 61,900 
1988 81,516 26,484 57,000 
1984 42,659 80,228 72,887 
1985 49,316 88,209 87,524 
1936 59,671 47,880 107,551 
1937 68,828 75,814 144,142 
1988 71,728 78,890 150,118 
1939 83,114 88,000 171,114 
1940 96,456 111,500 207,956 
1941 106,900 130,700 237,600 
1942 118,200 136,600 254,800 
1948 151,791 155,400 807,191 
1944 190,677 201,200 891,877 
1945 199,580 220,800 411,547 

Network Advertising by Class of 
Product 

Network gross billings, according 
to Publishers' Information Bureau 
reports, presented confusing ten- 
dencies during 1945. Gross billings 
remained comparatively unchanged 
losses and gains among various 
product groups offsetting each 
other. It should be remembered in 
connection with national network 
gross billings that cancellations of 
commercial broadcasts due to the 
death of President Roosevelt, V -E 
Day and V-J Day undoubtedly de- 
pressed overall figures. 

Automotive and accessory adver- 
tising over national networks de- 
clined 8.8% as compared to 1944. 
The decline in gross billings oc- 
curred in both the passenger car 
and the tire and accessory fields. 
Building material sponsorship de- 
creased 28.3% during the year 
largely due to a decline of approx- 
imately $1,500,000 in the advertis- 
ing of construction materials. 

Cigarette and tobacco advertising 
over networks decreased 16.2% dur- 
ing the year. Clothing advertising, 
on the other hand, gained 37.9% 

due almost entirely to a more than 
$1,000,000 increase in the dry goods 
category. 

By far the most important in- 
crease in national network volume 
during 1945 was in the drug and 
toilet goods field. Gross billings in 
this category increased 11.8%, or 
nearly $6,000,000 as compared to 
1944. Increased cosmetic and toilet 
goods advertising was responsible 
for nearly all the increase. Dentri- 
fice advertising declined slightly 
and proprietary medicine volume 
remained comparatively unchanged. 

Soft drink and confectionery net- 
work volume decreased 8.8% dur- 
ing the year due almost entirely to 
a decline in soft drink volume. 
Financial and insurance advertis- 
ing increased 43.1% as against the 
preceding year. However, it con- 
stituted but 1.5% of total network 
volume. 

Food advertising, representing 
22.2% of network volume as com- 
pared to 31.2% for cosmetics and 
drugs, remained comparatively un- 
changed from 1944 levels. Gross 
billings in this field decreased 0.7 %. 

Garden supplies volume rose 

nearly three -fold as compared to 
the preceding year while household 
equipment and furnishings adver- 
tising increased 76.0% -due to a 
marked rise in the advertising of 
power equipment, refrigerators and 
kitchen equipment. Network adver- 
tising of jewelry and silverware 
rose 4.1 %. 

Gasoline and lubricating oil vol- 
ume dropped 5.8% from 1944 levels 
while farm machinery advertising 
rose 14.5 %. Paint advertising ex- 
perienced one of the most import- 
ant declines in the entire network 
field, dropping off 58.2% from its 
1944 level. Radio set advertising 
decreased 10.7% ; shoe advertising 
39.3 %; and sporting goods volume 
(a minor factor in the field) 85.5 %. 

Network sponsorship by publish- 
ers and stationery manufacturers 
rose 35.8% during the year, gains 
being divided comparatively evenly 
between the two sub -classifications. 

Travel advertising increased 
52.5% as compared to 1944 while 
the advertising of beers and wines 
dropped off 14.7 %. Volume of the 
"miscellaneous" category decreased 
40.5% as compared to 1944. A sig 

TABLE V 

National Network Gross Billings by Product Groups 
1944 -1945 

Product group 
Gross billings % Grose billings 

1944 total 1945 total 

1. Automobile & accemories $9,554,665 5.0 $8,706,174 4.5 
2. Building material 3,115,404 1.7 2,298,670 1.3 
8. Cigars, cigarettes & tobacco 19,863,196 10.1 16,236,654 8.5 
4. Clothing & drygoode 1,842,202 0.7 1,849,662 0.9 
6. Confectionery & soft drink. 10,281,200 .5.4 9,398,966 4.9 
6. Drugs & toilet goods 59,286,498 27.9 59,494,408 81.2 
7. Financial & insurance 2,109,901 1.1 8,004,765 1.5 
8. Food & food beverages 42,567,410 22.4 42,299,048 22.2 
9. Garden &field 19,112 ` 51,5301 
10. Household & furnishings 2,891,824 

1 l'8 4,206,722) 
2.2 

11. Jewelry & silverware 1,380,692 0.8 1,435,808 0.7 
12. Lubricants, fuel, etc 7,652,746 4.0 7,206.009 8.8 
18. Machinery, farm equipment, etc 767,642 0.4 878,276 0.4 
14. Paints & hardware 1,088,148 0.6 451,899 0.2 
15. Radio, phonograph., etc 3,743,882 1.9 8,841,958 1.7 
16. Shoes & leather goods 515,916 0.2 813,235 0.2 
17. Laundry soap, & household supplies 12,260,429 6.4 18,698,974 7.9 
18. Sporting goods 656,040 0.3 94,9161 8.7 19. Stationery & publishers 6,248,874 2.7 6,940,042 
20. Travel & hotels 389,631 0.2 518,330 0.3 
21. Beer & wines 2,699,168 1.4 2,902,803 1.3 
22. Miscellaneous 10,947,496 6.5 6,135,654 8.2 

Total 8190,677,076 100.0 8190,747,628 100.0 
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BROADCASTING Telecasting 

STARS THAT SHINE 
FOR OUR CLIENTS... 

RED SKELTON for The Brown & Williamson 

Tobacco Corporation. 

HILDEGARDE in The RALEIGH ROOM for The 

Brown & Williamson Tobacco Corporation. 

SIGMUND ROMBERG conducting AN EVENING 

WITH ROMBERG for The Brown & Williamson 

Tobacco Corporation. 

ART LINKLETTER emcee of PEOPLE ARE 

FUNNY for The Brown & Williamson Tobacco 

Corporation. 

HOME -TOWNERS stars of REVEILLE ROUND- 

UP for The Grove Laboratories, Inc. 

CARMEN CAVALLARO and MAX HILL on the 

SHEAFFER PARADE for W. A. Sheaffer Pen 

Company. 

RUSSEL M. SEEDS CO. 
Palmolive Building 

CHICAGO, ILLINOIS 
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nificant portion of this decrease 
was accounted for by the almost 
complete elimination in 1945 of the 
$1,531,000 amusement billings ex- 
perienced in 1944. The absence of 
political advertising in 1946, how- 
ever, was responsible for the major 
portion of the decline. 

FM and Television 
With the passing of the war two 

new portions of the radio structure 
are poised to take their place among 
advertising media. FM and tele- 
vision. Some amount of commercial 
time already has been sold both in 
FM and television by a few sta- 
tions. However, the dollar volume 
has been inconsequential and has 
represented but a minute fraction 
of the costs involved in establishing 
these new services. 

Radio Advertising During War 
The year 1946 ushers in a new 

period in broadcast advertising. The 
war is over. Competition between 
media will soon be resumed on a 
reasonably normal basis. All media 
fields probably will witness marked 
efforts at expansion. The radio 
medium will have its own problems 
and opportunities in the develop- 
ment of FM and television. 

Because in a sense 1946 will be 
a "threshold" year, a review of the 
experience of the radio medium 
during the war will be of particular 
interest. Some comparisons can be 
made for the full period 1939 -1945. 
In other instances limitations of 
the sampling method restrict data 
to 1939 -1944 for which FCC data 
are available. However, even here 
trends have been sufficiently clear - 
cut to be highly significant. 

Broadcast advertising enjoyed its 
greatest period of relative growth 
-other than the early pioneering 
years -during the war. Total net 
time sales increased 139.7% from 
1939 to 1945 -from $129,968,026 to 
$310,450,000. Compared to this rate 
of increase, net time sales had risen 
slightly more than 95% from 1935 
to 1940. (See Table II). 

National and regional non -net- 
work advertising continued the 
strong upward trend evident in this 
portion of the medium since 1934. 
The increase in national spot busi- 
ness from 1939 to 1945 was 173.1% 
-the largest relative gain register- 
ed by any portion of the medium. 
This rate of growth is slightly 

TABLE VI 
Radio Net Time Sales: 1939 & 1945 

1946 
Class of badner 1939 (Estimated) increase 

National network $62,621,689 $180,000,000 109.1 
Regional network 6,750,000 
National & regional non -network 80,030,563 81,000,000 173.1 
Local 37,815,774 92,700,000 145.9 

Total net time sales $129,968,026 $810,450,000 189.7 

Data not available. 
TABLE VII 

Station Broadcast Revenues By Major Census Areas: 1939 & 1944 

Major census area 
1939 - (000'. 

1944 
increase omitted)- 

New England $5,888 $13,129 122.9 
Middle Atlantic 18,977 34,822 80.8 
South Atlantic 8,866 26,650 199.5 
East North Central 20,881 89,763 90.4 
West North Central 10,831 23,275 114.9 
Eut South Central 4,357 11,438 162.5 
West South Central 6.832 18,439 169.9 
Mountain 8,298 7,845 122.7 
Pacific 10,060 18,656 86.4 

United States $88,991 $192,926 116.8 

TABLE VIII 
Average Station Broadcast Revenues: 1939 & 1944 

-Net time sales--- 
Clue of Station 1939 1944 Increase 

Clear channel: 
50 kw unlimited $819,853 $1,281,217 56.2 
50 kw part -time 439,559 802,017 82.2 
5-26 kw unlimited 288,881 449,611 87.8 
5-25 kw part -time 125,479 372,019 196.0 

Regional: 
Unlimited 182,226 321,196 76.5 
Part-time 94,088 168,576 74.0 

Local: 
Unlimited 66,229 93,567 67.1 
Part -time 45,280 66,645 48.1 

higher than for the period 1935- 
1940, when it was 169.1 %a. 

Local broadcast advertising in- 
creased 145.9% during the years in 
which the American economy was 
affected by the war -1939 to 1945. 
Local volume lagged behind the 
medium's average during 1941 and 
1942, but spurted ahead after that 
to make some of the most important 
gains it has experienced thus far. 
Net time sales to local advertisers, 
in contrast to the war period, in- 
creased but 72.1% from 1935 to 
1940. 

The general rise in purchasing 
power, increased retail use of radio, 
paper restrictions, the marked rise 
in farm income, and the growth of 
war towns undoubtedly all helped 
in the marked rise of national spot 
and local volume. 

National network advertising ex- 
perienced the smallest relative gain 
during the 1939 -1945 period - 
109.2 %. The increase in network 
net time sales from 1936 to 1940 

was 84.8 %. 
For the past ten years national 

network volume, while remaining 
the largest single item in the me- 
dium's net time sales, has been 
comprising a continually decreas- 
ing proportion of the total. In 1935 
national network business account- 
ed for 49.9% of net time sales; in 
1939 for 47.4 %; and in 1945 for 
42.1 %. The slightly declining role 
of network revenues bears out the 
trend toward an ever broader distri- 
bution of the radio advertising dol- 
lar noted in earlier analyses. (See 
the 1944 and 1942 BROADCASTING 
YEARBOOKS.) 

Further indication of the in- 
creasing diffusion of the radio ad- 
vertising dollar is to be found in 
an examination of the growth of 
station broadcast revenues in vari- 
ous parts of the country (Table 
VII), among classes of stations 
(Table VIII) and by size of city 
(Table IX). 

It will be noted from Table VII 
that the greatest increases in sta- 
tion broadcast revenues during the 
period 1939 -1944 came in those 
areas in which the wartime expan- 
sion of economic activity and pop- 
ulation were greatest: South At- 
lantic States, 199.5 %; East South 
Central States, 162.5 %; West South 
Central States, 169.9%. The single 
exception was the Pacific Coast 
area where, for a number of years, 
radio advertising has been so high- 
ly developed that a limit has exist- 
ed on further relative growth in 
dollar volume. 

It is interesting to note that the 
relative growth of station broad - 
cast revenues in various major 
areas of the country during the 
war followed very closely the pat- 
tern of development of the six 
preceding years -1935 -1941. This 
was true except for a certain de- 
gree of acceleration in the South 
due to war industries and Army 
camps. 

A significant portion of the rise 
in station broadcast revenues noted 
in Table VII (116.8 %) was due to 
the rapid increase in the number of 
stations in operation during the 
early war years. Whereas on Jan- 
uary 1, 1939, there were 764 sta- 
tions, by January 1, 1945, the num- 
ber had increased to 943 stations - 
an increase of 179 stations or 23 %. 

This fact helps to explain why 
the average revenues for various 
classes of stations rose to a lesser 
degree than did the revenues for all 
stations (See Table VIII). 

Examination of average revenues 
for various classes of stations in- 
dicate a further dispersion of the 
radio advertising dollar through- 
out the medium (See Table VIII). 
The greatest relative increase in 
station broadcast revenues came 
in the lower powered and part -time 
categories of the clear channel class. 

Average station revenues of the 
50 kw class experienced the small- 
est percentage growth of any major 
station group -56.2% as compared 
to 76.5% for regional and 67.1% 
for local unlimited stations. In gen- 
eral, there was a greater relative 
growth in revenues on the part of 
the smaller stations. Local stations 
in particular have improved their 
situation as compared to earlier 
years. During the 1937 -1940 period 
average local unlimited station 

Class of Station 
-1,000.000 & over 

1939 1944 crease 

Clear channel: 
60 kw unlimited $1,028 $1,784 73 
60 kw part-time 499 1,293 59 
5-25 kw unlimited 330 614 86 
5-25 kw part -time 66 574 769 

Regional: 
Unlimited 324 580 76 
Limited & daytimes 180 1217 21 
Part -time 116 l 

Local: 
Unlimited 99 169 70 
Part -time 48 73 52 

TABLE IX 

Average Station Broadcast Revenues by Size of City 1939 & 1944 

$668 
479 
276 

$1,043 
839 
354 
189 

226 422 86 
151 1181 19 

74 
l 

56 $520 
75 282 
28 186 

176 

$784 
579 
366 

153 264 
69 
62 

75 

79 183 32 63 135 
61 .... .... 33 .... 

-SIZE OF CITY 

(Revenues in 000'.) 

-- 250,000- 1,000,000 -- -100,000 -250,000 -- -50,000- 100,000- 
ó in- <<, in- ín- 

1939 1944 crease 1939 1944 crease 1939 1944 crease 

50 $539 $342 (35) .. 
105 

96 218 518 '146 181 

-25.000- 50.000- 
`ó ín- 

1939 1944 crease 

$411 

72 110 221 100 76 147 
9 87 f222 600 ¡ 99 

79 l 49 l 

114 54 113 109 43 83 
... .. .. .... 46 35 

-10.000- 25,000- 
á 

In- 
1939 1944 crease 

Si 

93 62 105 69 
102 83 í 79 139 

43 

-Under 10.000 -- 
% ín- 

1939 1944 crease 

146 .... .. 167 

72 171 137 
44 
36 1 

58 32 

93 41 50 22 40 33 (20) 
(24) 34 43 27 27 20 (26) 

t Metropolitan district used in classifying communities over 100,000 population. 
s Limited hours, daytime only, and part-time all clamed as part -time for 1944; to this extent, the percentage increase will not be precise but will still be useful as a demonstrator of trends since the distortion due to classification is not considered serious. 
( I Indicates decrease. 
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revenues increased but 5.1% as 
compared to a 16.1% rise for re- 
gional unlimited stations. 

The small number of stations in 
some of the minor categories set 
forth in Table IX make it advis- 
able to confine anlysis mainly to 
the unlimited time classifications. 
During the period 1939 -1944 there 
was a general tendency for broad- 
cast revenues to rise to a greater 
relative degree in the smaller com- 
munities as far as regional and 
local stations were concerned. This 
tendency has been particularly pro- 
nounced in the regional station 
group. The same pattern is present, 
at least roughly, until towns under 
10,000 population are reached. The 
decline in average revenues among 
rural stations in towns of this size 
may be due to one or both of two 
reasons: (1) the stations may be 
located in markets which could not 
possibly support them or (2) it may 
be impossible for a station to sur- 
vive in a market of this size unless 
it has the power and frequency 
necessary to cover adequately the 
adjoining rural areas. 

Network Volume During War 
National network gross billings 

increased 129.5% during the period 
1939 -1945. Much more important 
was the constantly widening prod- 
uct sponsorship of network ad- 
vertising (See table, page 28). 
Building materials; clothing and 
dry goods; household and house - 
furnishings; stationery and pub- 
lishers; jewelry and silverware; 
and beer and wines advertising 
over national networks increased 
by leaps and bounds as compared 
to the gross billings of product 

groups such as cigarettes, food and 
drugs, and cosmetics which had con- 
stituted the backbone of network 
volume for many years. 

In spite of this pronounced trend 
toward wider sponsorship of net- 
work advertising, the most signifi- 
cant gains in dollar volume were 
registered by the older, established 
product groups. The largest single 
increase in dollar volume- approx- 
imately $17,800,000 -came in the 
food group. Confectionery and soft 
drink volume and drug and toilet 
goods advertising increased about 
$7,000,000 each. Automotive adver- 
tising increased nearly $5,500,000; 
cigarette and tobacco volume, $4,- 
500,000, and soap and kitchen sup- 
ply billings, $4,000,000. 

What Future Holds 

There is no place for "crystal - 
ball" gazing in a statistical analysis 
of this type. However, it may be 
well to list the forces which will be 
at work in 1946, for they well may 
set the stage for several years to 
come. 

Much will depend upon the labor 
situation, the degree of production 
which can really be gotten under 
way, and the success of such con- 
trols on inflation as the Govern- 
ment may be able to continue or 
impose. With the seeming solution 
of many major labor difficulties, 
national income in 1946 should 
be able to maintain itself at some- 
where near 1943 or 1944 levels and 
employment should be generally 
satisfactory- assuming that wage 
increases do not bring significant 
or serious price increases. This is 
the optimistic possibility. 

There also are some pessimistic 
possibilities. Should wage increases 
won by strikes or otherwise result 
in important price increases, an in- 
flationary spiral could easily be set 
in force which could be even more 
serious than our folly after World 
War I and which could materially 
upset all normal economic relation- 
ships. 

This inflationary cycle could be 
made far worse if it were accom- 
panied by two other developments: 
(1) a continued or increasing 
shortage of goods for some months 
(due to strikes or other causes) 
which would increase the inflation- 
ary pressure of accumulated in- 
come and (2) an impairment of the 
OPA price control machinery. 

If these possibilities were to de- 
velop, a considerable body of ex- 
pert opinion expects a short, sharp 
inflation -one or two years -fol- 
lowed by a collapse which might be 
reminiscent of 1920. 

How this may affect radio adver- 
tising volume is anyone's guess. 
Continued stoppage of industry be- 
cause of labor difficulties would act 
as a deterrent on advertising vol- 
ume. Nevertheless it should not be 
too serious a deterrent for radio in 
particular, because so much of 
broadcast advertising volume arises 
from types of business that in the 
main are only indirectly affected by 
strikes -packaged food, drugs and 
cosmetics, beverages, etc. 

Inflation should constitute a tem- 
porary stimulus to advertising, ra- 
dio included. However, radio would 
probably suffer almost equally with 
other media in the ensuing debacle. 

Even more important are the 
forces which will be set in motion 

in 1946 as FM and television begin 
to get under way. 

FM will bring many new stations 
-perhaps a thousand or so the first 
two years and a much greater num- 
ber over the decade. Logically, this 
development should result in a 
vastly improved broadcasting struc- 
ture especially if FM is combined 
with wide area coverage on clear 
channels. More networks also should 
result from such a development. 

More stations and more networks 
should result in more advertising 
volume as a whole. However, since 
there is a definite ceiling on the 
radio audience, individual station 
and network revenues should rise 
by a much smaller percentage than 
this industry total. Indeed, declines 
in average station revenues could 
occur if the physical facilities of 
the medium expanded more rapidly 
than did their economic support. 
The answer to these questions can 
only come from the future. 

Television also will provide new 
opportunities for radio advertising 
and new competition for sound 
broadcasting. It is useless to specu- 
late upon the probabilities in this 
field at so early a date. 

One thing is certain. Operating 
costs for the medium as a whole 
will tend to rise much more rapidly 
than revenues due to the financial 
burden involved in developing and 
establishing radio's new services. 
This is the normal price of prog- 
ress. Bearing it will place increased 
emphasis upon imaginative and ag- 
gressive programming to secure 
and hold station audiences; upon 
skillful management; and upon 
location of stations in markets 
which can sustain these costs. 

Sherman & Marquette, inc. 

A D V E R T I S I N G 

t' 

CHICAGO NEW YORK HOLLYWOOD 

Page 24 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


IF IT'S A 

FORT INDUSTRY STATION 

YOU CAN BANK ON IT 

FORT INDUSTRY STATIONS 

WSPD 
5,000 Watts and NBC 

TOLEDO, OHIO 

WAGA W W V A 
5,000 Watts and A -B -C 

ATLANTA, GA. 

WMMN W L O K 
5,000 Watts and Columbia 

FAIRMONT, WEST VA. 

250 Watts and NBC 

LIMA, OHIO 

WGBS 
10,000 Watts and A -B -C 

MIAMI, FLA. 

50,000 Watts and A -B -C 

WHEELING, WEST VA. 

W H I Z 
250 Watts and NBC 

ZANESVILLE, OHIO 
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KGW serves the productive, progressive Northwest. 

More than a million people in KGW's "listening area" 

look to Portland as their trade, cultural, and eco- 

nomic center. As transportation, industrial, ship- 

ping and commercial heart of the Pacific North- 

west, Portland is the hub of a vast area 

embracing all of Oregon, and Southern Wash- 

ington, Idaho and parts of Montana. 

Expertly and adequately interpreting, 

analyzing, and reporting trends, em- 

phasizing public service, taking the 

lead in the best in radio in every 

classification, KGW moves for- 

ward with the Northwest as it 

has for the past 24 years. 

Oregon is the largest timber -pro- 

ducing state in the nation The Northwest con- 

tains one -fourth of the total developed and potential hydro- 

electric power of the United States Portland ranks second in 

volume of shipping tonnage handled on the coast, is center of the 

meat -packing industry of the Northwest, and is the nation's second 

largest wool- shipping city. 

KEW...RA 0 °S 

ó RilitTES MNEE 

ONE of THE GREAT STATIONS of THE NATION 

p R E P R E S E N T E D N A T I O N A L L Y 

B_ 
C BY EDWARD PETRY 8 CO., INC. 
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National Networks' Gross Monthly Time Sales, 1927 -1945 
Year and Month ABC 

1927 (Blue) CBS 

Ianuary 
February 
March 

My 
June 
July 
August 
September 
October 
November 

MBSf NBC 

$270,949 
252,195 
316,158 
273,209 
257,981 
241,930 
228,666 
195,143 
264,725 
968,111 
491,711 

December $72,500 599,232 

Total $72,500 $3,760,010 

1928 

January 92,786 f $651,015 
February 99,837 626,176 
March 98,492 726,787 
April 198,891 674,354 
Msy 84,280 701,029 
June 78,400 609,566 
JWy 72,800 575,333 
August 89,600 696,200 
September 119,836 660,740 
October 158,368 1,101,411 
November 200,092 964,864 
December 214,536 892,858 

Total $1,447,308 $8,780,333 

1929 

January $274,824 f $1,004,874 
February 322,955 1,074,834 
March 400,872 1,240,102 
April 407,695 1,173,922 
May 400,537 1,192,930 
June 319,413 1,014,861 
JWy 322,171 1,014,037 
August 825,040 1,029,950 
September 395,290 1,294,196 
October 503,753 1,483,284 
November 535,355 1,413,961 
December 579,176 1,483,931 

Total 24,786,981 $14,310,382 

1930 

January $644,685 f $1,418,979 
February 592,948 1,847,847 
March 726,098 1,652,629 
April 705,442 1,574,523 
May 642,782 1,731,409 
June 592,248 1,509,224 
JWy 481,428 1,692,680 
August 392,673 1,812,284 
September 535,760 1,648,681 
October 792,838 1,972,414 
November 775,394 1,890,632 
December 772,922 2,087,785 

Total $7,605,208 $20,088,887 

1931 

January $692,114 f $2,026,860 
February 750,621 1,924,778 
March 1,110,526 2,164,484 
April 1,076,103 2,195, 880 
May 1,065,362 2,101,525 
June 1,057,280 1,931,165 
July 877,866 2,027,975 
August 774,518 1,892,427 
September 947,138 1,951,326 
October 1,099,717 2,318,091 
November 1,247,248 2,476,905 
December 1,197,106 2,596,185 

Total $11,895,089 $25,607,041 

1932 

January $1,348,842 4 $2,635,447 
February 1,319,414 2,571,609 
March 1,436, 050 2,864,783 
April 1,854, 592 2,649,892 
May 
June 1, 916,830 2,081,466 
JWy 591,183 1,825,438 
August 540,342 1,745,398 
September 685,156 1,807,795 
October 972,358 2,063,273 
November 1,105,895 1,953,953 
December 1,005,229 2,000,454 

Total $12,601,885 $26,504,891 
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Year ana Month 
1993 

ABC 
(Blue)* CBS MESI NBC 

January 
February 

$941,466 
884,977 

$1,869,885 
1,742,784 

March 1,016,102 1,997,469 
April 775,487 1,690,177 
May 624,256 1,662,887 
June 553,056 1,512,199 
July 445,414 1,370,993 
August 499,688 1,407,843 
September 547,203 1,655,606 
October 1,125,793 2,180,046 
November 1,277,459 2,188,342 
December 1,372,716 2,324,567 

Total $10,068,666 $21,452,732 

1934 

January $1,405,958 f $2,391,667 
February 1,387,823 2,211,637 
March 1,624,904 2,507,890 
April 1,371,601 2,378,890 
May 1,255,887 2,475,173 
June 926,939 2,177,857 
July 630,290 1,864,420 
August 513,315 1,785,555 
September 700,491 1,860,166 
October 1,752,601 2,775,431 
November 1,682,959 2,689,494 
December 1,674,087 2,776,486 

Total $14,825,845 $27,883,616 

1935 

January $1,768,949 f $2,895,037 
February 1,654,461 2,758,319 
March 1,829,558 3,025,808 
April 1,615,389 2,682,143 
May 1,287,455 2,686,211 
June 1,066,729 2,380,845 
July 910,470 2,208,985 
August 879,019 2,021,866 
September 1,086,900 2,168,817 
October 1,930,512 $180,874 2,779,657 
November 1,722,890 178,411 2,655,100 
December 1,885,977 175,801 2,893,799 

Total $17,697,804 $529,086 $31,148,991 

1931 

January 1,901,023 157,721 2,681,815 
February 1,909,146 162,358 2,714,800 
March 2,172,882 191,487 8,037,873 
April 1,950,989 139,936 2,741,928 
May 1,749,517 129,090 2,561,720 
June 1,502,768 104,512 2,323,466 
July 1,292,775 109,562 2,429,983 
August 1,232,588 122,066 2,422,431 
September 1,898,932 168,925 2,886,697 
October 2,754,808 271,629 8,696,489 
November 2,429,917 227,545 8,468,728 
December 2,483,853 193,496 3,558,590 

Total $23,168,148 $1,979,146 $34,523,950 

1937 

January $2,978,620 $140,769 $3,541,999 
February 2,264,317 154,344 3,295,782 
March 2,559,716 170,511 3,614,283 
April 2,563,478 139,106 3,277,837 
May 2,560,558 100,154 8,214,819 
June 2,476,576 75,024 3,003,987 
July 1,988,412 64,662 2,707,450 
Auguat 1,955,280 66,854 2,784,977 
September 2,028,585 91,608 2,850,681 
October 2,505,485 147,714 8,339,739 
November 2,654,473 157,661 8,381,346 
December 2,786,618 147,163 8,689,086 

Total $28,722,118 $1,466,070 $38,651,286 

1938 

January $1,065,284 $2,879,945 $269,894 $2,728,232 
February 906,880 2,680,835 258,250 2,591,223 
March 978,054 8,034,317 232,877 2,828,777 
April 765,696 2,424,180 189,545 2,544,810 
M 716,708 2,442,283 194,201 2,697,492 
June 645,052 2,121,495 202,412 2,555,517 
JWy 681,645 1,967,357 167,108 2,377,065 
August 574,248 1,423,865 164,626 2,366,851 
September 591,288 1,601,755 200,342 2,887,968 
October 901,376 2,387,895 347,771 2,872,588 
November 950,065 2,458,410 360,929 2,948,854 
December 958,891 2,529,060 357,869 2,928,181 

Total $9,635,181 $27,345,397 $2,920,324 $81,827,548 
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National Networks' Gross Monthly Time Sales, 1927 -1945 
Yearend Month ABC Yearend Month ABC 

1939 (Blue)* CBS MUSI NBC 1943 (Blue)* CBS MBS} NBC 
January $822,789 $2,674,057 $815,078 83,211,161 
February 
March 

778,437 
872,860 

2,541,542 
2,925,684 

276,605 
806,976 

2,967,258 
8,297,992 

January.... $1,797,274 $4,194,882 $992,104 t 
February 1,747,053 3,790,165 826,085 

April 681.413 2,854,026 262,626 2,879,671 March 2,024,085 4,467,068 941,533 
ólay 676,664 9,097,484 234,764 3,025,638 4,591,992 961,918 
June 622,487 2,860,180 228,186 2,759,917 'It'll 2,079,962 4,880,037 1,080,797 
July 569,757 2,311,959 216,583 2,718,798 June 1,974,029 4,870,744 1,100,481 
August 674,644 2,841,636 205,410 2,737,926 July 1,848,936 4,901,974 1,088,809 
September 564,619 2,569,132 210,689 2,750,688 August 2,003,831 4,863,104 1,205,240 
October 773,119 8,366,654 428,221 3,446,184 September 2,180,712 4,932,711 1,163,510 
November 832,614 9,474,163 327,045 3.402,370 October........ .... 2,354,199 5,481,098 1,407,787 
December 879,866 3,529,154 817,699 8,400,883 November...... ..... 2,856,294 5,356,596 1,479,942 

December 2,504,920 6,631,378 1,608,402 
98, 643,618 $84 ,539,665 $9,329.782 $86,600,786 Total 

Total $24,869,948 $57,951,744 $18,841,608 
1940 

January 8908,815 99,575,946 $317,729 98,496,898 
February 906,101 8,830,627 837,649 8,226,988 1944 
March 965,904 8,518,170 390,813 3,338,440 
April 
May 

912,838 
817,682 

8,322,689 
3,570,727 

363,468 
322,186 

8,128,685 
8,216,940 

January 5,658,968 81,760,817 t 
February 82,799,504 5,356,893 1,605,839 

June 722,695 8,144,213 299,478 2,919,406 March 3,080,398 6,801,669 1,807,031 
July 688,536 3,071,998 235,182 8,141,902 April 9,161,738 5,650,663 1,675,609 
August 
September 

665,924 
747,774 

2,875,657 
8,109,868 

227,865 
283,463 

8,072,898 
9,182,005 

9 Many 
8,172,048 5, 04,782 1,521,703 

October 1,208,499 4,001,492 784,676 3,842,195 July 3,966,504 5,369,838 1,511,399 
November 1,045,949 3,689,778 627,562 8,653,185 August 3,488,298 5,921,947 1,504,891 
December 1,122,972 3,819,989 576,983 3,786,901 September 3,629,402 6,886,014 1,647,329 

October 4,214,581 5,796,790 1,914,040 
$10,707,678 $41,025,549 $4,767,054 $39,955,822 Total November 4,082,115 5,677,854 1,625,567 

December 4,138,242 5,819,983 1,535,155 
1941 

January t $1,224,362 $3,909,638 9505,260 :Total 841,356,129 $66,791,319 =19,638,650 
February 
March 

1,154,682 
1,231,238 

3,502,557 
8,928,902 

442,170 
518,780 

April 987,061 3,891,422 480,220 1945 
May 961,117 8,825,466 503,929 
June 918,118 8,706,989 684,513 January $3,868,076 $5,884,576 $1,428,094.48 t 
July 864,623 3,498,594 512,745 February 3,392,336 5,396,202 1,386,477.33 
August 794,888 3,414,820 532,053 March 3,699,248 5,884,545 1,512,864.29 
September 798,303 8,527,262 529,015 April 3,224,426 6,270,861 1,627,188.81 
October 1,171,955 8,898,979 839,824 May 3,609,944 5,618,030 1,579,940.98 
November 1,904,451 8,708,095 958,938 June 3,008,970 5,400,859 1,473,787.59 
December 1,462,876 3,771,654 948,499 JWy 2,828,147 5,030,847 1,659,068.89 

August 2,701,733 5,005,100 1,702,467.19 
$12,858,169 844,684,878 87,800,955 Total September 2,982,867 5,296,188 1,726,250.83 

October 3,593,027 5,682,948 2,109,371.80 
1942 November 8,585,259 5,567,680 2,154,465.81 

January $1,829,855 $9,980,985 $1,024,511.74 t December 8,556,933 5,687,616 2,284,900.80 
February 1,162,046 3,603,600 988,185.99 

Total $40,045,966 $65,724,851 $20,637,362.80 March 1,389,044 9,974,041 1,068,444.86 
April 1,187,724 8.729,961 904,845.18 
May 1,241,801 3,680,745 748,744.64 
June 1,111,092 3,690,501 665,872.17 
July 1,087,809 9,492,782 531,305.41 *Blue Network began operations in 1988 as second NBC network, becoming an independent 
August 953,103 8,454,329 518,226.36 network in 1942. Name changed to ABC (American Broadcasting Co.) in 1945. 
September 1,106,849 8,752,621 707,283.54 
October 1,692,809 4,023,569 772,221.29 /Mutual Broadcasting System began operations in 1935. 
November 1,713,994 4,149,843 910,167.60 
December 1,914,867 4,296,798 861,814.87 tNational Broadcasting Co. figures for 1941 end succeeding years not disclosed. 

Total $15,782,498 $45,698,125 $9,636,122.49 :Includes an estimated $1,150,000 for political sales. 

rY. 
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SNAKE HANDS WITH 

001 
"THE FRIENDLY GROUP" 

,ií,Ja.,: .. .::.: .. 

,.. 

: 
Four Stations in Four States under the experienced 
management of "The Friendly Group ". Extending you 

a friendly hand for more business from these 
thriving markets . 

For further details, write John Laux, Managing Director 

"The Friendly Group ", Steubenville, O. 

Represented by Joseph Hershey McGillvra, Inc. 

ATLANTIC CITY, N. J. 
EDDIE KOHN. MGR. 

ABC NETWORK 

WSTV 
STEUBENVILLE, O. 

JOHN LAUX. MGR. 

MUTUAL 

WFPG 

WJPA 
WASHINGTON, PA. 

BOB KLIMENT, MGR. 

MUTUAL 

WKNY 
KINGSTON, N. Y. 

LOU STEKETEE, MGR. 

MUTUAL 
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Major Networks' Gross Billings by Advertisers: 1945 
[For details and agency placements, see pages 222 -274] 

ABC Billings by Clients I 

Procter & Gamble Co. $ 2,240,537 
General Mills 2,159,021 
Mlles Laboratories 1.956,191 
Kellogg Co. -___ 1,678,207 
Coca -Cola Co. 1,493,370 
Quaker Oats Co. 1,489,247 
Swift & Co. 1,483.725 
Libby, McNeill & Libby 1,420,561 
Esquire Inc. 1,176,187 
Westinghouse Electric Corp. _ 1,148,557 
Phllco Corp. 1,144,236 
Ford Motor Co. 1,055,915 
Reader's Digest Assn. 959.728 
Curtis Publishing Co. 868,796 
Andrew Jergena Co. 851.622 
General Foods Corp. 823,539 
Allis- Chalmers Mfg. Co. 807,452 
Bristol -Myers Co. 725,062 
Lehn & Fink Products Corp.__ 646,663 
Larus & Brother Co. 623,953 
Mail Pouch Tobacco Co. 580,548 
Borden Co. 558.896 
Charles E. Hires Co. 557,429 
Williamson Candy Co. 551.694 
Serutan Co. 550,144 
Equitable Life Assurance Soc. 

of U. S. 488,037 
Raytheon Production Corp._ 487,718 
Hall Brothers 462,930 
D. L. Clark Co. 456,268 
Carter Products 433,166 
Nat'l Board of Piro Under- 

writers 419.048 
Prudential Life Insurance Co. 408.078 
American Cyanamid 390.689 
U. 8. Steel Corp. 372,815 
Welch Grape Juice Co. 367.447 
Time Inc. 367,904 
George W. Luft Co. 365,163 
Nash- Kelvinator Corp. 341,530 
American Meat Institute 323,874 
Pacific Coast Borax Co. 321,932 
Pharma -Craft Corp. 318,813 
Dr. Pepper Co. 298,350 
Wander Co. 284,729 
Standard Brands 277,944 
Gillette Safety Razor Co._ 262,892 
Owens -Illinois Glass Co 257,712 
Texas Co. 236.561 
Botany Worsted Mills 219,477 
L. E. Waterman Co. 210,912 
Sweets Co. of America 205,625 
Mars Inc. 200,310 
Fisher Flouring Mills Co. 198,556 
Aluminum Co. of America 192,240 
Hastings Mfg. Co. 186,392 
O'Cedar Corp. 185.986 
Elgin National Watch Co._ 167.448 
Chef Boy -Ar -Dee Quality 

Foods 164,747 
B F, Goodrich Co. - 155,499 
Wlldroot Co. 155,013 
Armour & Co. 142,148 
Grove Laboratories 137,662 
Ward Baking Co. 125,944 
McKesson & Robbins 122.843 
Sherwin- Williams Co. 112.281 
Harvel Watch Co. 109,684 
Lockheed Aircraft Corp. 108,648 
Chatham Mfg. Co. 90.110 
Army- Navy -Red Cross Series 87.384 
U. 8. Army 72,219 
American Iron & Steel Insti- 

tute 70,823 
Lear Inc. 62,061 
Falstaff Brewing Corp. 51,136 
Scripto Mfg. Co. 50,320 
Eversharp Inc. 46.868 
John H. Brack Inc. 46.245 
Hunt Foods 44,734 
Raymond Laboratories 43,578 
Foster -Milburn Co. 43,424 
Peter Paul Inc. 41,008 
Wilson Sporting Goods 39,000 
General Baking Co. 37,896 
Benjamin Moore & Co. 37,690 
Manhattan Soap Co. 35,874 
William Wise & Co. 34,755 
Congress of Industrial Orgs.__ 34,428 
H. Pendrich Inc. 31.393 
Gum Laboratories 32,148 
Rainier Brewing Co. 32,046 
Frank H. Lee Co. 32,464 
Safeway Stores 29,054 
Chemicals Inc. .. 28,098 
Kellogg Co. 27,948 
Guittard Chocolate Co. 27,384 
Pinaud Inc. 21,447 
8. A. Moffett Co. 20.654 
C u r Co. Div., Staring 

18,036 
Signal 011 Co. 17,160 
Club Aluminum Products Co. 16.761 
Bekins Van & Storage 16,086 
Soil-Off Mfg. Co. 15.641 
Wash. Coop. Egg & Poultry.__ 15,803 
Christian Science Pub. Soc. _ 12,440 
Mentholatum Co. 11,918 
Food Machinery Corp. 11,442 

Washington State Apple Com. 
Dr. Earl Sloan Inc. 
Denalan Co. 
Batavia Metal Products Co.__ 
Comfort Mfg. Co. 
Iodent Chemical Co. 
Zukor's Inc. 
Bu -Tay Products Co. 
American Dairy Asan. 
Corley Diet Food Co. 
Standard Oil of Cal. 

9,088 
8,748 
8,118 
7,530 
6,974 
8,784 
4,680 
1,770 
1,184 

856 
402 

TOTAL $40,045,966 

CBS Billings by Clients 

Procter & Gamble Co $ 5,358,496 
Lever Brothers Co 5,091,929 
General Foods Corp 4,164,948 
American Home Products Corp 2,984,922 
General Electric Co 2,842, 841 
Sterling Drug Inc. 2,275,851 
William Wrigley Jr. Co 2,067,578 
Campbell Soup Co. 1,855,873 
E vers harp, Inc 1,556,493 
Philip Morris & Co., Ltd. Inc 1,417,717 
Colgate-Palmolive -Peet do 1,892,155 
Manhattan Soap Co., Inc. 1,874,486 
General Mills, Inc 1,269,478 
United States Rubber Co. 1,118,745 
American Tobacco Co. 1,055,678 
R. J. Reynolds Tobacco Co 1,007,505 
Cudahy Packing Co. 921,726 
E. R. Squibb & Sons 907,239 
Johns- Manville Corp 864,710 
Texas Co. 841,438 
Pet Milk Sales Co 881,883 
Lady Esther, Ltd 826,710 
Emerson Drug Co 795,090 
P. Lorillard Co. 793,974 
Quaker Oats Co. 791,270 
Celanese Corp. of America 789,886 
Chrysler Corp 780,148 
Bourjoia Inc. 764,807 
Anchor {locking Glass Corp 760,657 
Liggett & Myers Tobacco Co 755,800 
Pabst Sales Co 729,148 
Continental Baking Co., Inc 698,532 
B. F. Goodrich Co 687,587 
Chesebrough Mfg. Co. 666,199 
United Drug Co 613,032 
Prudential Insurance Co. of 

America 601,797 
Continental Can Co 688,274 
Lewis -Howe Co. 570,460 
Gulf Oil Corp. 558,804 
International Silver Co. 552,027 
Electric Companies Advertising 

Program 548,168 
Roma Wine Co. 525,882 
Parker Pen Co. 506,194 
Noxzema Chemical Co. 445,098 
Southern Cotton Oil Co 441,966 
Borden Co 429,609 
Sales Builders, Inc 423,990 
Armstrong Cork Co 385,246 
Standard Brands, Inc. 374,500 
Create Blanca Wine Co. 374,421 
Armour & Co. 367,886 
Prince Matchabelll, Inc 364,136 
J. B. Williams Co. 354,675 
Pillsbury Mills, Inc 331,660 
Johnson & Johnson 325,430 

Cream of Wheat Corp 321,851 
, Lambert Co 304,542 
American Oil Co 287,825 
Curtiss Candy Co 256,822 
Textron, Inc. 248,702 
Ballard & Ballard Co. 231,198 
Admiral Corp. 201,717 
Nash- Kelvinator Corp 200,763 
Bowey's, Inc 199,698 
Electric Auto-Lite Co. 197,466 
Bendix Aviation Corp 195,905 
Pacific Coast Borax Co. 190,480 
P. Ballantine & Sons 189,774 
Ford Motor Co 182,760 
Campana Sales Co 182,157 
Vick Chemical Co. 178,910 
Corn Products Refining Co 153,084 
Schenley Laboratories, Inc 158,048 
Chef Hoy -Ar -Dee Quality 

Foods, Inc. 145,966 
Servel, Inc 88,113 
Planters Nut & Chocolate Co 74,146 
Signal Oil Co 62,961 
42' Products, Inc 59,725 

Ferry-Morse Seed Co 51,530 
Elgin National Watch Co. 51,005 
Sod -Off Mfg. Co 48,593 
Gillette Safety Razor Co 42,592 
Bekins Van & Storage Co 89,156 
Peter Paul, Inc 89,105 
General Petroleum Corp. of 

California 38,550 
Colonial Dames, Inc 38,301 
Hudson Coal Co 37,635 
Union Oil Co 34,762 
Miles California Co. 30,492 
Hunt Bros. Packing Co 80,057 
Safeway Stores, Inc 26,656 
S. & W. Fine Foods, Inc 24,830 
Mennen Co. 24,016 
National head Co 21,390 
Yellow Cab Co 20,616 
Andrew Jergena Co 18,954 
Bennis Watch Co. 18,096 
Kelite Products Inc. 16,698 
Day & Night Mfg. Co 15,394 
McMahan Furniture Stores 15,288 
O'Cedar Corp. 14,854 
Wilshire Oil Co. 14,616 
Pan American Petroleum Corp 14,487 
Compton Co. 13,704 
L. B. Laboratories, Inc. 13,191 
Ronson Art Metal Works, Inc 12.985 
Gallenkamp Stores Co. 12,956 
Bu -Tay Products, Ltd 12,870 
California Prune & Apricot 

Growers Awn 12,008 
Edison Bros. Stores, Inc. 11.547 
M. J. B. Co. 9,887 
Maryland Pharmaceutical Co 9,785 
R. M. Hollingshead Corp 7,845 
Grove Laboratories, Inc 7,312 
Union Ice Co 7,240 
Chemicals, Inc. 6,876 
S. A. Moffatt Co 6,112 
Seeman Bros., Inc 6,090 
Seal -Cote Co. 5,607 
Guittard Chocolate Co 5,580 
I. Ginsberg & tiros., Inc 4,876 
Lyon Van & Storage Co. 4,202 
Barron -Gray Packing Co. 3,938 
Washington Cooperative Egg & 

Poultry Assn 8,498 
Industrial Management Corp 1,810 
Herman Basch & Co. 1,404 
Newell Gutradt Co 1.315 

GRAND TOTAL $65,724.851 

National Network Gross Billings by Product Groups: 
1939 & 1945 

[For details see pages 19 -241 

Product group 
1. Automobile & accessories 
2. Building materials 
3. Cigars, cigarettes & tobacco 
4. Clothing & drygoods 
5. Confectionery & soft drinks 
6. Drugs & toilet goods 
7. Financial & insurance 
8. Food & food beverages 
9. Garden & fields 

10. Household & furnishings 
11. Jewelry & silverware 
12. Lubricants, fuel, etc 
18. Machinery, farm equipment, etc 
14. Paints & hardware 
16. Radios, phonographs, etc 
16. Shoes & leather goods 
17. Laundry soaps & household supplies 
18. Sporting goods 
19. Stationery & publishers 
20. Travel & hotels 
21. Beer & wines 
22. Miscellaneous 

Total 

Cross billing 
1939 1945 Increase 

$8,275,879 
175,778 

11,668,090 
258,919 

2,275,492 
22,425,671 

1,019,749 
24,649,778 

499,032 
285,244 

4,275,602 
827 

340,157 
860,724 
295,165 

9,788,625 

296,198 
44,886 
9.744 

728,762 

$8,706,174 164.5 
2,238,670 1,179.6 

16,236,654 89.1 
1,849,662 628.4 
9,398,966 813.0 

59,494,408 165.3 
3,004.765 194.8 

42,299,043 71.6 
51,580 

4,206,722 742.9 
1,485,808 510.8 
7,206,009 68.5 

878,276 
451,893 

3,341,958 
818,235 

13.698,974 

82.6 
288.4 
61.0 
48.0 

94,916 
6,940,042 2,218.8 

518,330 105.2 
2,802,803 2,292.0 

'6.135,654 740.7 

$83,113,813 $190,747,628 129.5 

NBC client and agency billings not available for publication. 
For Network billings by agencies turn to page 30 

MBS Billings by Clients 

R. B. Semler Inc. $ 1,713,953.23 
Coca -Cola Co. 1,286,571.16 
Ralston Purina Co. 1,093.171.68 
Sinclair Refining Co. 1.043,899.27 
Kellogg Co. 911,140.67 
Bayuk Cigars Inc. 884.137.99 

Zonite Products Corp. 701,077.93 
Pharmaco Inc. 669,002.32 
Mutual Benefit Health & 

Accident Asan. 646,711.80 
Whitehall Pharmacal Co.__ 586,708.84 
Gillette Safety Razor Co.__ 569.753.68 
Seven -Up Bottling Co. 525,933.79 
Stokely Brothers & Co._ 984,205.10 
Knox Co. 454,003.35 
Serutan Co. 437,854.91 
Conti Products Inc. 364,809.92 
Helbros Watch Co. 354,277.63 
Barbasol Co. 331,891.99 
Richfield Oil Corp. 324,304.00 
Employer's Group Ins. Co. 321,540.49 
Lutheran Laymen's League 319,477.00 
Lin -IC (formerly Acme 

White Lead & Color 
Works) 284,997.86 

Beaumont Co. 278,343.20 
Miles Laboratories 277,349.00 
Reichhold Chemicals 274,761.01 
Radio Bible Class 264,231.89 
Petri Wine Co. 264,040.04 
Voice of Prophecy 253,560.91 
Allegheny Ludlum Steel 

Corp. 252,149.80 
Carter Products 250,952.15 
Gospel Broadcasting Assn. 244,675.77 
Frank H. Lee Inc. 230,828.30 
Union Pacific Railroad 224,970.33 
Young People's Church of 

the Air 214,120.23 
Revere Copper & Brass 212.825.40 
Wesley Radio League 195,293.04 
General Cigar Co. 192,502.83 
American Safety Razor 

Corp. 191,368.00 
Chesapeake & Ohio Railway 172,323.20 
Wander Co. 169.140.48 
F. W. Fitch Co. 166,113.00 
Goodyear Tire & Rubber Co. 146,605.00 
Duffy Mott Co. 145.108.08 
Textron Inc. 149,820.35 
Lumbermen Mutual 

Casualty Co. 130,845.32 

Gum Laboratories Inc. 129,188.30 
Format Co. 118,752.47 
Renate Watch Co. 117,176.00 

Clipper Craft Clothes (for- 
merly Trimount Clothing 
Co.) 112,596.00 

General Foods Corp. 108.741.90 
Lewis Howe Co. 101,688.00 
E. J. Brach & Bon 87,884.00 
U. S. Army Recruiting Serv- 

ice 87,033.76 
Delaware. Lackawanna & 

Western Coal Co. 83,768.10 
G. N. Coughlan Mfg. Co._ 77,649.90 
Berkshire Knitting Mills 61,738.24 
George W. Luft CO. 52,029.00 
Carey Salt Co. 49,866.20 
Wilson Sporting Goods Co. 43,423.97 
General Motors Corp. 34,924.40 
Miss Swank Inc. 34,544.00 
Grove Laboratories 32,478.33 
American Bird Products 26,267.93 
Waltham Watch Co. 25,012.00 
Vick Chemical Co. 13,860.00 
Hartz Mountain Products 12,676.40 
Shipatad & Johnson 10,629.00 
Standard Oil Co. of N. J.__ 8317.50 
Wurlitzer Co. 7,902.75 
Table Products Inc. 4,788.00 
Procter & Gamble Co 4.037.00 
Boston Globe 2,600.00 
Household Finance Corp.__ 1,320.00 
Ice Capades Revue 120.00 

GRAND TOTAL $20,637,362.80 
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í 1Y car 

''Broadcasting 
WESTINGHOUSE 

KDK A 
/920 -19 4' 

/cIf wet/rer of Radio Pittsburgh's KDKA enters its second 

quarter -century on the air in an assured position of leadership. Its programs are an integral part, 

an impelling force, in the daily lives of millions. 

KDKA's large and loyal audience did not just happen. It was won.. won by unstinted serv- 

ice to the multitudes to whom radio is song, literature, the theatre, the forum, and the church. 

KDKA plans soundly and with vision for the future. New techniques, fresh sources of talent 

and program -material, will be developed and explored.. the visual extension of television will shortly 

supplement its service. It is dedicated, as are all the sta- 

tions of Westinghouse, to bringing fuller, richer, happier 

living to all the radio -homes within reach of its signal. 

WESTINGHOUSE 
RADIO STATIONS Inc 

WBZ WBZA WOWO KEX KEW KDKA 

Represented nationally by NBC Spot Sales- except KEX 
KEX represented notionally by Paul H. Raymor Co. 
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Major Networks' Gross Billings by Agencies: 1945 

ABC Billings by Agencies 

J. Walter Thompson Co._ .,__$ 4,540,394 
Compton Adv, 2,309,467 
Kenyon & Eckhardt 2.248,536 
Batten, Barton, Durstine & 

Osborn 2 082 855 
Young & Rubicam 2,042,573 
Wade Adv. Agency 1,956,191 
Warwick & Legler 1,598,187 
Dancer, Fitzgerald & Sample 1,530,292 
D'Arcy Adv. 1,493,370 
McCann -Erickson 1.486,130 
MacFarland Aveyard & Co. -_ 1,287,844 
Schwimmer & Scott Adv. 1,176,187 
Benton & Bowles 1,146,600 
Hutchins Adv. Co. -__ 1.144,236 
Sherman & Marquette ______ 891,921 
Lennen & Mitchell 851,622 
Aubrey, Moore & Wallace 737,680 
Foote, Cone & Belding 713,726 
Knox Reeves Adv. Co. 679,865 
Walker & Downing 668,241 
Wm. Esty & Co. 646,663 
N. W. Ayer & Son 836.648 
Sherman K. Ellis 597,326 
Doherty, Clifford & Shenffeld 570,443 
Grant Advertising 475,102 
Small & Seiffer 433,166 
Hazard Advertising Co. 390,689 
H. W. Koster & Sons Adv. Co. 367,447 
Geyer, Cornell & Newell 341,530 
Leo Burnett Co. 323.874 
Burton Brown Adv. 323,412 
Tracy -Locke Co. 298,350 
Hill Blackett & Co. 284,729 
Raymond Spector Co. 275,352 
Buchanan as Co. 268,607 
Maxon Inc. 262,892 
Alfred J. Silberstein-Bert 

Goldsmith 219,477 
Pacific Natl. Adv. Agency 214.159 
Charles Dallas Reach Co. 210,912 
Ivey & Ellington 205,625 
McJunkin Advertising Co. 203,869 
Fuller & Smith & Roes 192,240 
Keeling & Co. 186,392 
J. M. Mathes Inc. _____ 164,306 
Donahue & Coe 137.662 
J. D. Tarcher & Co. 122,843 
A. W. Lewin Co. 109.664 
M. H. Hackett Co. 90,110 
Henry Souvaine Inc. _____ 87,384 
Arthur Kudner Inc. 62,061 
Garfield & Guild Adv. 55,480 
Tucker Wayne & Co. 50,320 
Blow Co. 46,668 
Charles H. Sheldon Adv. 46.245 
Roche, Williams & Cleary 43,578 
Street & Finney 43.424 
Duane Jones Co. 42,638 

Brisacher Van Norden & Staff 
U. 8. Advertising Corp. 
Clements Co. 
St. Georges & Keyes 
Huber Hoge & Sons _____ 
W1ltman & Pratt 
Wm. H. Weintraub & Co. 
Ruthrauff & Ryan 
Dorland International- Pettin- 

gell & Fenton 
Erwin, Wasey & Co. 
Barton A. Stebbins Adv. 

Agency 
Trade Development Corp. 
A. E. Brooks Adv. Agency 
H. B. Humphrey Co. 
Mayers Co. 
Rhoades & Davis 
Evans Associates 
John Barnes Agency 
Glasser -Galley & Co. 
Campbell -Mithum 

41,008 
39,000 
37.896 
37,690 
34,755 
34.428 

32,49 

21,447 
20,654 

17,160 
16,761 
16,086 
12,440 
11,442 
8,974 
7,530 

4,p8Ó 
1.184 

TOTAL $40,045.966 

CBS Billings by Agencies 

Young & Rubicam, Inc $ 9,492,434 
Dancer-Fitzgerald-Sample, Inc 6,495,750 
The Biow Co., Inc 4,976,900 
J. Walter Thompson Co. 4,648,864 
Ruthrauff & Ryan, Inc 4,425,451 
Compton Advertising, Inc 8,151,963 
Batten, Barton, Duratine & 

Osborn, Inc 
Foote, Cone & Belding 
McCann -Erickson, Inc 
Benton & Bowles, Inc, 
William Eaty & Co., Inc. 
Duane Jones Co. 
Arthur MeyerhoH & Co 
Ward Wheelock Co. 
Maxon, Inc. 
N. W. Ayer & Sons, Inc. 
Campbell -Ewald Co., Inc. 
Grant Advertiain , Inc 
Pedlar & Ryan, Inc 
Geyer, Cornell & Newell, Inc., 
Gardner Advertising Co. 
Lennen & Mitchell, Inc 
Buchanan & Ce.. Inc 
Wm. H. Weintraub & Co. 
Newell- Emmett Co. Inc 
Warwick & Legler, Inc. 
Ted Bates, Inc 
Sherman & Marquette, Inc 
Roche, Williams & Cleary, Inc 
Morse International, Inc 
Kenyon & Eckhardt, Inc. 
Smith & Drum, Inc. 
C. L. Miller Co 
Lambert & Fees ley, Inc 
Joseph Katz Co, 

2,674,898 
2,517,608 
2,080,041 
1,853,834 
1,758,064 
1,398,502 
1.327,170 
1,808,865 
1,283,782 
1,161,200 
1,118,145 
1,117,681 
1,015,884 

902,351 
820,963 
812,928 
804,448 
766,747 
765.800 
729,148 
698,532 
630,672 
570,460 
548,046 
473,167 
455,145 
409,906 
304,542 
297,560 

Henri, Hurst & McDonald, Inc 
Cruttenden & Eger 
Sorensen & Co. 
Wallace -Ferry -Hanley Co 
McJunkin Advertising Co 
Honig-Cooper Co 
Brisacher, Van Norden & Staff 
Barton A. Stebbins Inc 
Hillman, Shane & Breyer, Inc 
Cockfield, Brown & Co 
MacManus, John & Adams, Inc 
W. Earl Bothwell Advertising 

Agency 
Baker Advertising Agency, Ltd 
Abbott Kimball Co., Inc 
Ronalds Advertising Agency 
Spitzer & Mills, Ltd 
Brooks Advertising Agency 
Knox Reeves Advertising. 
Clements Co., Inc. 
Wade Advertising Agency 
Long Advertising Service 
Glasser Gailey & Co. 
Rhoades & Davis. 
Little & Co 
Hlxsaon- O'Donnell Advertising, 

Inc 
M -C -M Advertising Agency 
Aubrey, Moore & Wallace, Inc 
Dan B. Minor Co 
Fitzgerald Advertising Agency 
Garfield & Guild 
Byrde Richard & Pound 
Cecil & Presbrey, Inc. 
Adolph Wendland 
Gilham Advertising Agency 
Raymond R. Morgan Agency 
Aitkin -Kynett Co. 
Ted M. Factor Agency. 
George M. Wessells Advertising 

Agency 
Donahue & Coe, Inc 
Pacific National Advertising 

Agency 
Lockwood Schackelford Co 
Russel M. Seeds Co 
Kelly Nason, Inc 

231,193 
201,717 
199,698 
182,157 
145,966 
92,734 
63,935 
62,961 
59,725 
54,645 
61,530 

51,223 
46,506 
43,176 
42,597 
41,961 
89,156 
89,142 
87,635 
80,492 
28,902 
26,061 
20,616 
15,698 

16,894 
15,288 
14,864 
14,616 
14,487 
13,771 
18,704 
12,985 
11,547 
10,920 
8,914 
7,845 
7,396 

7,240 
5,688 

8,438 
1,810 
1,624 
1,404 

GRAND TOTAL $65,724,851 

MBS Billings by Agencies 

Erwin, Waaey & Co. 8 2,961,043.38 
Hixson- O'Donnell Adv. 1,368,203.27 
D'Arcy Adv. Co. 1,286,571.16 
Gardner Adv. Co. 1,093,171.68 
Kenyon & Eckhardt 1,083,463.87 
.1. Walter Thompson Co., 883,256.88 
Neal D. Ivey Co. 767,791.93 
Ruthrauff & Ryan 663,110.72 

Arthur MeyerhoH & Co. ____ 
Grant Advertising 
Wm. H. Weintraub & Co.__ 
Dancer -Fitzgerald- Sample 
Maxon Inc. 
Calkins & Holden 
Stanley G. Boynton Adv.__ 
Raymond R. Morgan Co._ 
Young & Rubicam 
Bermingham, Castleman & 

Pierce 
H. B. Humphrey Co. 
Gotham Adv. Co. 
Henri, Hurst & McDonald 
Donahue & Coe 
Wade Adv. Agency 
Hill Blackett & CO. 
G. C. Hoskin Associates 
Walker & Downing 
Ted Bata Inc. 
R. H. Alber Co. 
Copies Co. 
St. Georges 8e Keyes 
Federal Adv. Agency 
L. W. Ramsey Co. 
McJunkin Adv. Co. 
Al Paul Lefton Co. 
Leo Burnett Co. 
Buchanan & Co. 
Weiss & Geller 
Ivey & Ellington 
Emil Mogul Co. 
Benton & Bowles 
011an Adv. Co. 
Clemente Co. 
N. W. Ayer & Son 
Roche, Williams & Cleary 
Raymond Spector Co. 
Geyer, Cornell & Newell 
Warwick & Legler 
O. S. Adv. Co. 
Kudner Agency 
Russel M. Seeds Co. 
Makelim Associates 
Weston -Barnett 
Morse International 
George H. Hartman Co._ 
Smith, Bull & McCrary 
Marachalk & Pratt 
Schwimmer & Scott 
Foote, Cone & Belding 
Compton Adv. 
John C. Dowd Inc. 
BBDO 

646,711.80 
837,106.67 
587,897.93 
586,708.84 
569,753.68 
469,205.10 
459,524.93 
454,003.35 
410,645.04 

396,561.92 
346.552.49 
319,477.00 
284,997.86 
278,343.20 
277,349.00 
257,024.48 
253,560.91 
252,149.60 
250,952.15 
294,675.77 
224,970.33 
212,825.40 
191,368.00 
166,113.00 
152,265.35 
145,108.08 
130,845.32 
118,752.47 
117,176.00 
116,346.06 
112,596.00 
108,741.90 
101,688.00 
89,659.70 
87.033.76 
77,649.90 
75.509.25 
61,738.24 
52,029.00 
43,423.97 
34,924.40 
32,478.33 
26,787.15 
26,267.93 
13,860.00 
12,676.40 
10,799.00 
8,317.50 
7,902.75 
4.788.00 
4,037.00 
2,600.00 
1,320.00 

GRAND TOTAL $20,637,362.80 

A 
M 

ARTHUR MEYERHOFF & COMPANY 
ADVERTISING 

410 NORTH MICHIGAN AVENUE 

CHICAGO, 11, ILLINOIS 

MILWAUKEE 
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FOCUS YOUR EYES ON THIS />2avie44iue STATION 

IN EXPANDING OKLAHOMA! 

O 

Manager 

Robert D. Enoch 

Y ! ,,0 
,,,III 

R E PRESENTED 
BY 

American Broadcasting 

Key Station 
of the 

Oklahoma Network 

COVERAGE DATA 
COUNTIES Served 12 

POPULATION Served 563,086 
(24.1% of State) 

DWELLINGS Served 115,503 

TOTAL RADIOS 116,473 
Urban Radios 74,681 
Non -Farm Rural Radios_ _ 16,795 
Rural Farm Radios 24,997 

INCOME $582,901,000 
(32.3% of State Income) 

RETAIL SALES $292,384,000 
(31.9% of State's Sales) 

For up- to- the -minute in formation, call your nearest 
Taylor- Howe -Snowden Radio Sa!es Office. 

O K L A H O M A C I T Y, O K L A. 

IAYI t7R I 'OWE SNt7WDEN 

Authorities on Radio and Markets 
in the Great Middle and 

Southwest. 
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CALENDAR OF EVENTS AND PROMOTIONAL GUIDE: 1946 
The 1946 Calendar and Promotional Guide for Retailers, from which 

this information was obtained, is published by the 
National Retail Dry Goods Assn., New York 

JANUARY 
Flower- Snowdrop, Carnation; Birthstone- 

Carnet, Hyacinth. 
1 -New Year. Day; 6% Victory Tax. in 

effect. 1943; Emancipation Proclama- 
tion, 1868; Federal Job. Ins. Created. 
1936; Social Security effective. 1937; 
Paul Revere, patriot. born. 1785. 2- Manila fell, 1942; Georgia admitted to 
Union. 1788. 

3 -First U. S. Treaty with Choctaw In- 
diana, defining the lands and promis- 
ing peace and friendship. 1786; First 
advertisement offering radio seta for 
sale appeared in the Scientific Ameri- 
can. 1906; 33rd year U. S. Postal 
Banks eat. 

4-Pm. Roosevelt's message to Congress 
called for increased armaments. 1939: 
Utah admitted to Union, 1896. 5- Beginning of tire rationing, 1942. 

6-New Mexico joined Union, 1912; Old 
Christmas Day (Epiphany). 7- N.R.D.G.A. Convention, New York. 
Jan. 7 -12; Millard Fillmore (13th 
President) born, 1800; Telephone com- 
munication New York and London. 
est. 1927; First national election. 1789: 
First regularly est. bank In America. 
opened in Phila. 1782. 8- Battle of New Orleans, 1815; (Legal 
holiday in Louisiana). 9- Connecticut joined Union, 1788: First 
balloon ascension in America at Phila.. 
1793; Photography (daguerreotype) 
was first used, 1839. 

10 -Lede -lend Bill introduced in Congress. 
1941; League of Nations, organized. 
1920. through enforcement of Treaty 
of Versailles. 1l- Alexander Hamilton, born 1767. 

12 -War Labor Board, created. 1942. 
13 -First Sunday School in country started 

by Philadelphia Quakers, 1791 : War 
Production Board. established. 1942; 
Modern printer's ink first used In 
Philadelphia by Jacob Johnston, 1804. 

14- Roosevelt- Churchill meeting at Casa- 
blanca. January 14 -24, 1943; First 
written Constitution adopted at Hart- 
ford, Conn., 1689. 

15- Emergency Conference of American 
and Foreign Ministers at Rio de Ja- 
neiro to sever all relations with the 
Axis, 1942. 

10 -Pros. Roosevelt's special message to 
Congress urged U. S. adherence to 
the World Court: Iraq declared war 
on Germany. Italy and Japan, 1943: 
18th Amendment in effect. 1920 (re- 
pealed December 5. 1983). 

17 -Wake Island annexed by a U. S. ex- 
pedition, which raised U. S. flag there 
1899. (Discovered by Wilkes. Ameri- 
can. in 1841.): Department of Labor 
and Commerce created. 1903. (Sep- 
arated in 1913.): Declaration of 
the United Nations, signed, 1943; 
Benjamin Franklin, bon, 1706, Na- 
tional Thrift Week, Jan. 17 -23. 

18-C. J. Van de Poele patented modern 
electric trolley system, 1802; Daniel 
Webster, horn. 1782. 

19- Presidential Succession Bill of today 
enacted by Congress. 1886; Robert E. 
Lee, born 1807 (Legal holiday in the 
South); Edgar Allan Poe, bon, 1809. 20- Revolutionary War ended with armis- 
tice signed in England. 1783: Pres. 
Roosevelt took office for fourth time. 
1945; Hungary declared war on Ger- 
many and signed armistice with Unite! 
Nations. 1945. 

21- Thomas J. Jackson ( "Stonewall Jack- 
son") born, 1824. 

22- Reconstruction Finance Corporation 
Bill signed by Pres. Hoover. 1932: 
Lord Byron, poet, born 1788. 

23 -In 1845 Congress scheduled national 
election day for Tuesday after first 
Monday in Nov.: John Hancock. born. 
1737. 

24- "Unconditional Surrender" terms set 
at Casablanca Conference, 1943; Morse 
exhibited telegraph, 1888; gold discov- 
ered in Calif., 1848. 

25- Opening of transcontinental telephone 
service with Bell and Watson again 
at each end, 1915; Robert Burns, poet. 
born, 1759. 

26 --Gen. Douglas MacArthur, born. 1880: 
first contingent of A.E.F. of World 
War II to reach Northern Ireland. 
1942; Michigan admitted to Union. 
1837. 

27- Casablanca Conference first announced. 
1848; Edison pat. incand. lamp, 1880: 
Mozart, composer, born, 1756; Lewis 
Carroll. author "Alice in Wonderland." 
born, 1832; Youth Week, Jan. 27 to 
Feb. 3. 

29- William McKinley (25th President) 
born, 1843: Kansas admitted to Union. 
1861. 

Timely tieups for stations and sponsors are presented by the `Retailer's 
Calendar and Promotional Guide for 1946' compiled by the National 
Retail Dry Goods Association. The calendar offers tips for programming 
and merchandising and also will prove helpful in promotion and sales. 

*Indicates event date tentative. 
36- Annual Birthday Ball; Franklin D. 

Roosevelt (81st President) born, 1882: 
Adolf Hitler became Chancellor of 
Germany, 1933; Price Control Bill 
signed by President Roosevelt. 1942. 

31 -Frans Schubert, born, 1797. 

FEBRUARY 
Flower -Primrose; Birthstone- Amethyst. 

1 -George Washington elected first Presi- 
dent of U. S., 1789; U. S. Flag raised 
over the Island of Guam. 1899. 2- Candlemas Day, also known as Ground- 
hog Day; first session of Supreme 
Court of the U. S. began in New York. 
1790; National League of Professional 
Baseball Clubs organised in New York. 
1876; Army Nursing Corps founded, 
1901. 3- National Drama Week, Feb. 8 -9: 
Horace Greeley born, 1811 ; Mendels- 
sohn- Bartholdy born, 1809. 

4 -Big Three began eight-day conference 
at Yalta, 1945. 

4-Massachusette entered Union, 1788. 
7 -Long distance telephone opened New 

York -Chicago, 1892; Charles Dickens 
born, 1812. 

8-Boy Scout Anniversary Week. Feb. 
8 -14. 9- William Henry Harrison (9th Presi- 
dent) born, 1773: shoe rationing order 
in effect, 1943; "War Time" in effect, 
1942; Weather Bur. organised, 1870. l6- Guadalcanal completely taken by Amer- 
icans. 1943. 

11-Thomas A. Edison born, 1847; Yalta 
Conference ended, 1945. 

12 -Dog Show, New York. Feb. 12 -18; 
Abraham Lincoln born, 1809; Georgia 
Day (holiday in Georgia): first news- 
paper report via telephone -from 
Salem to Boston, Mass. -1877. 

13 -Univ. of North Carolina, first state 
university, opened, 1795. 

14 -St. Valentine's Day; Oregon admitted 
to Union, 1859; Arizona admitted to 
Union, 1912: Bell and Gray pat. tele- 
phone, 1876: Pres. Wilson read his 
completed draft of the League of 
Nations to pease conference, 1919. 

IS-3rd selective service registration (20 
to 44). Feb. 15 -16, 1942; Fall of Singa- 
pore, 1942: National Cherry Week, Feb. 
16 to 22; Susan B. Anthony born, 1820. 

11- 2National Sew and Save Week, Feb. 
16 to 23. 

17-Sues Canal opened, 1867; Brotherhood 
Week, Feb. 17 -24. 

18- Phonograph pat. by Edison, 1878. 
19 -Ohio admitted to Union, 1803. 
20 -Post Office system organized by Con- 

gress. 1792. 
21- District of Columbia given territorial 

form of government, 1871. 
22- George Washington born, 1732 (legal 

holiday all states). 
23- Declaration of Intention signed by 

U. S. and Gr. Britain, 1942. 24- Admiral Chester W. Nimitz bon, 1885. 25- Victor Hugo bon, 1802; 16th Amend- 
ment adopted giving power to tax in- 
comes, 1913. 

26 -15th Amendment adopted, 1869: Canal 
Zone granted U. S. by treaty with 
Panama, 1904. 

27 -Henry Wadsworth Longfellow born. 
1807. 

28-The Baltimore & Ohio, country's first 
railroad, chartered, 1827. 

MARCH 
Flower -Violet; Birthstone- Jasper, Blood- 

stone, Aquamarine. 
Red Cross War Fund Drive to be held this 

month. 
1 -Point rationing system in U. S. in 

effect. 1943; Bank of Philadelphia char- 
tered -first in U. S. -1780; Nebraska 
joined Union, 1867: U. S. Dept. of 
Education eat. by Congress, 1867. 

2 -Texas Independence Day. 
3 -First U. S. postage stamps, 1847: 

Florida admitted to Union, 1845: Bell. 
inventor of telephone, born, 1847: first 
internal revenue tax law passed by 
Congress, 1791; Department of In- 
terior created, 1849; first conscription 
or draft law enacted by Congress, 
1863. 

1 -Bank holiday of 1938 : 107th anniver- 
sary of express service in United 
States; Penn Day, charter granted 
1681; Vermont joined Union, 1791. 

5- -Shrove Tuesday. (Observed as Mardi 
Gras in Ala., Fla., and La.) 

6-Ash Wednesday, lent begins. 7- Luther Burbank, horticulturist, born. 
1849: first successful radio conversa- 
tions between New York and London, 
1926. 

8-Farm Day (13th anniversary of Farm 
Aid Program); Commodore Perry con- 
ferred with Jays at Yokohama and 
presented America's gifts in opening 
Japan to world, 1854; banks of country 
reopen for restricted business. 1933. 9- United States Civil Service Commission 
established 1888. 

10- Telephone first used in 1876. 
11- Lease -Lend Bill signed by Pres. Roose- 

velt, 1941. 
12 -Girl Scout Anniversary Week, Mar. 

12 -18; Girl Scout birthday; Russian - 
Finnish War ended, 1940; great blia- 
sard of 1888; General Post Office estab- 
lished. 1789. 

13- Standard time in effect the country 
over, 1884. 

14- American Bowling Congress Tourna- 
ment, in Buffalo, Mar. 14 thn May 
13; Eli Whitney pat. Cotton gin, 1794; 
Albert Einstein born, 1879. 

15 -Andrew Jackson (7th Pres.) bon, 
1767 : federal income tax due; Maine 
admitted to Union, 1820; Congress 
passed the Soldier Vote Bill, 1944. 

16 --James Madison (4th Pres.) bon, 1751: 
Fed. Trade Commission org., 1915. 

17-St. Patrick's Day: Camp Fire Girls 
founded, 1912; Purim. 

18- National Hobby Week. Mar. 18-23: 
Grover Cleveland (22nd and 24th Pres.) 
born, 1837: National Wild Life Res- 
toration Week, Mar. 18 -23; historic 
midnight ride of Paul Revere from 
Charleston to Lexington. 1775; Four 
Freedoms Flag (Flag of the United 
Nations) unfurled in Washington, 1943. 

20- Spring begins (C. St., Mt. St., Pac. 
St. Time). 2l- Spring begins (E. St. Time); Bach. 
composer, born, 1686. 

23- Alaska made part of U. S., 1867. 
24- National Donut Week, Mar. 24 to 30. 
25- Maryland Day (State holiday). 
27 -New air mail and New York postage 

rates in effect, 1944; Winston Church- 
ill signs agreement to lease to U. S. 
all British bases in Atlantic in return 
for 50 destroyers, 1941. 

28-Savannah. first American steamboat 
to cross Atlantic, set sail from N. Y.. 
1819. 

29 -John Tyler (10th Pres.) born, 1790. 
30- National Baseball Week, Mar. 30 to 

Apr. 6. 
31- Unemployment Relief Art signed by 

President, 1983; rationing of butter, 
meat, and cheese in effect, 1943. 

APRIL 
Flower- Daisy; Birthstone -Sapphire. 

Diamond. I- ;Circus in New York, Apr. 1. thru 
May 19; April Fool's Day; Conserva- 
tion Week, Apr. 1 -7 (in several states) 
increase in excise taxes in effect, 1944. 

2- -Free postage for men in U. S. armed 
forces, 1942 ; first U. S. Mint eat., 1792: 
the electric theater-first all- movie- 
opened in Los Angeles. 1902. 4- Beginning of commercial transmission 
of pictures by wire, 1925. 

5 -Russia voids Japanese Neutrality Pact, 
1945. 

6-Army Day; U. S. entered World War 
I, 1917; Peary discovered North Pole. 
1909. 7- Metropolitan Opera House, N. Y., 
opened, 1880; Be Kind to Animals Week, 
April 7 to 13; Humane Sunday. 

8 -Ponce de Leon landed in Florida at 
St Augustine in search of the fountain 
of youth. 1513 ; Louisiana joined 
Union, 1812. 

9- Germany invades Norway and Den- 
mark, and Norway declares war o 
Germany, 1940; fall of Bataan, 1942 
National Labor Board created by Pres. 
Wilson, 1918. 

12 -First printing press set up in New 
York by William Bradford, 1693: Frank- 
lin Delano Roosevelt, only fourth -term 
President in history of United States. 
died at Warm Springs, Ga.: Harry S. 
Truman became (32nd) President of 
the United States. 

13- Thomas Jefferson (3rd Pres.) born. 
1743; the flag as we know it, with 13 

alternate red and white stripes and a 
union of stars. flew in Washington for 
the first time, 1818. 

14- Pan -American Day ; Palm Sunday; 
Webster's Dictionary, first published. 
1828; the Washington International 
Conference created the Pan -American 
Union. 1890. 

16- Passover (lot day). 
17 -Tokio bombed by General James Doo- 

little, 1942; Passover (2nd day). 
18- "Dimout" order in effect in New York 

City, 1942; Holy or Maundy Thursday. 
16- Patriot's Day (Me. and Mass.); Paul 

Reveres ride, 1775: Good Friday; U. S. 
off gold standard, 1933. 

20 -Lent ends. 
21- Spanish -American War begun, 1898: 

Easter Sunday. 
22- Birthday of J. Sterling Morton, founder 

of "Arbor Day "; Passover (7th day). 
23 -James Buchanan (15th Pres.) born. 

1791; Passover (last day). 
24 -First newspaper, the Boston News - 

Letter, published. 1704. 
25- United Nations Conference at Ban 

Francisco. 
26 -Confederate Memorial Day (in Ala.. 

Fla., Ga., and Miss.). 
27- Registration of men 46 to 64, fourth 

draft; Ulysses S. Grant (18th Pres.) 
born. 1822; Morse, inventor of teleg- 
raphy, born, 1791; Audubon, natural- 
ist. born, 1780; National Fishermen'. 
Week, Apr. 27 to May 4; National 
Boys and Girls' Week, Apr. 27 to May 
4. 

28- National Baby Week, April 28 to May 
4; James Monroe (5th Pres.) bon. 
1768; Maryland entered Union, 1788: 
:National Noise Abatement Week. Apr. 
28 to May 4. 

30- Washington inaugurated first Presi- 
dent, 1789; Navy Department formally 
created, 1798; Congress enacted Neu- 
trality Bill, 1937. 

MAY 
Flower-Hawthorne, Lily of the Valley; 

Birthstone -Agate. Emerald. 
National Cotton Week, dates not scheduled 

as yet. bat one week during this month 
will be set aside for this event. I- Moving day in many cities; May Day 
or Child Health Day ; Gen. Mark W. 
Clark born, 1896. 2- Secretary of State James F. Byrnes 
born. 1879. 3- Country's first medical school (the 
Medical School of the University of 
Pennsylvania) established, 1766. 

4 -Sugar ration registration begins, 1942. 
5- Corregidor falls, 1942; National Re- 

ligious Book Week, May 5 -12; National 
Music Week, May 5 -12; National Family 
Week, May 5 -12. 6- National Posture Week, May 6.11; Na- 
tional Restaurant Week, May 6 -12: 
Manhattan Island (now New York 
City) purchased from the Indians by 
Peter Minuit, 1626; charge accounts 
regulations in effect. 1942; Portugal 
severs relations with Germany, 1945. 

8-V -E Day (end of war in Europe), 1945: 
Harry S. Truman (32nd Pres.) born, 
1884; "brownout" order rescinded, 
1945. 9- Allied victory in North Africa. 1948: 
wartime curfew abolished, 

10- Confederate Memorial Day (No. Car.. 
So. Car.); Winston Churchill succeeds 
Chamberlain as prime minister, 1940. 

11- Minnesota entered Union, 1858: Win- 
ston Churchill came to Washington, 
1943; what is said to be first store in 
country to sell hardware only opened 
in Phila., 1827; National Golf Week, 
May 11 to 18. 

12- Mother's Day: National Hospital Day; 
Rudolf Hess landed by parachute near 
Glasgow. Scotland, 1941; ;National 
Raisin Week. May 12 -18. 

13 -WAAC authorised by Act of Congress. 
1942. 

15- -Straw Hat Day. some cities: gas ration- 
ing in 17 Eastern States in effect. 
1942; air mail service est., 1918. 

17 -First Kentucky Derby, 1875; National 
First Aid Week, May 17 -25; postal 
money order system established by act 
of Congress. 1864. 

18 -Price ceiling order in effect, 1942: 
United Nations conference on food and 
agriculture opened in Hot Springs, 
Va., 1943. 

19- National Foot Health Week, May 19 
to 25; Allied Food Conference in Hot 
Springs. W. Va.: National Foreign 
Trade Week (wartime), May 19 to 25: 
"I Am an American Day" (Citizen- 
ship Day) designated by Congress, 
1941. 

20- 2Buddy Poppy Week. May 26 -30. 
(Continued on page 37) 
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the t'i Ifni artel 'J' 

The WLW Merchandise -able Area is a big market in more ways than, one! 

Geographically, it is big ... 330 counties spread over most of four states and parts 

of three others. It is big in population ... 12,296,337 people live within its bound- 

aries, or 3,266,576 families, with 82.9% radio ownership. It is big in sales volume 

... $3,456,284,000 in consumer purchases in 1939, 8.2% of the national total! 

Yes, here is a big market that is a BIG, big market. And all of it lies within the 

scope of one transmitter, for WLW dominates this rich area, gives you coverage 

and penetration that assures WLW advertisers a better share of this huge 

sales potential. 

what is this WLW merchandise -able area? 

This area was first defined in 1942, and re- defined in 1945, on the basis of the 

Rand -McNally Trading Area Map of the United States. It includes those whole- 

sale trading areas where a correlation of studies by Hooper and Nielsen, phis dis- 

tribution of mail returns to offers made on the air, indicate that WLW has suffi- 

cient habitual audience to influence materially the movement of merchandise. 
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sales of principal commodities in the WLW market, 1939 

DRUGS- Medicines, Chemicals $ 16,605,000.00 

COSMETICS- Toiletries, Soaps $ 5,952.000.00 

GROCERIES- $194.577,000.00 

CIGARETTES-Cigars, Tobacco $ 46,565,000.00 

CANDY -Nuts, Soft Drinks $ 34,380,000.00 

CARS - Trucks $213.794.000.00 

FARM IMPLEMENTS -- Tractors, Equipment $ 17.765,000.00 

GASOLINE -(Filling Station Sales) $155,288,000.00 

HOUSEHOLD APPLIANCES -(Gas and Electric) $ 30,097,000.00 

BUILDING MATERIALS -Paint, Hardware $ 85,079,000.00 

FERTILIZERS- $ 6,055,000.00 

SEEDS-Bulbs, Nursery Stock $ 2,485.000.00 

THE SALES FIGURES ABOVE ARE BASED ON THE 1939 CENSUS OF BUSINESS MADE BY THE U. S. DEPARTMENT OF COMMERCE 
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more information 

What is this ... 

NIELSEN RADIO 

INDEX 
Nielsen Radio Index is a method 
of audience measurement by 
Means of the Audimeter, a me- 

chanical recorder installed in 

radio sets in selected homes 

throughout the area. This de- 
vice charts tuning against time, 
and produces a record of every 
minute of every day. From this 

record, representing the listen- 
ing of a stratified cross -section, 
every type of audience meas- 

urement information is available. 
NRI has been in operation for 

the past five years and has 

been accepted and used by 

most major advertisers, agen- 

cies and radio networks. 

about listening in the WLW Merchandise -able 

Area ... more accurately measured by the 

NIELSEN RADIO INDEX 

i 
Because WLW -land is a big, BIG market, it is 

advertiser to know how well he is covering that 

radio advertising Recognizing this increasing 
FACTS, the Nation's Station, in the Fall of 1945, er:_ 

Nielsen Co., to record and tabulate, by means c 

meters, properly distributed in parallel with U. S. Bt.Lear 

figures for the area, a continuous record of all radic 
WLW Merchandise -able Area In addition to the 

ments of Homes Using Radio (sets -in -use), Averag 

-i 

3ed the A. C. 

rdi- 
tsus 

the 

re- 

.:nce and 

Share of Audience, for every quarter -hour from 6 A.M. to midnight, 
for every day of the week. WLW now offers additional yardsticks, 
such as Total Audience (percentage of total radio homes that heard 
any part of a program) and Holding Power (the ratio between Total 

Audience and Average Audience, in percentage of total minutes of 

listening) And besides this regular information, WLW now can 

show you much more general information about coverage, circula- 

tion, penetration . . . about the relative audiences of individual 
stations and groups of stations in this area . ab( 2 total minutes 

of listening ... about frequency of tuning to WI " and to other 

stations and groups All this, and more, is available now 

through the Nielsen Radio Index, separately tabula f for the WLW 

Merchandise -able Area, to help you plan your rad advertising in 

this big, BIG market more intelligently and r..,.re effectively. 

CD 
THE NATION'S MOST MERCHANDISE -AB, ¿ STATION 

DIVISION OF THE CROSEET CORPORATION, 
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111E 194:ï 

PR 0 (i $ A íßi 
PRO MO'l'IO \T 
PROCESSION 

BILLBOARDS 
516 Twenty -four sheet posters in 3 key Virginia 

markets: Richmond, Norfolk and Newport News! 

EiYSPA?E1t 1DS 
Over 200,000 lines in 26 daily and weekly papers 

in our Primary Area, despite newsprint rationing! 

4,800 large Car Cards (42" size), in glorious 

colors, in two key Virginia cities! 

282,000 illustrated booklets to listeners not in 

Primary Area. (Monthly publication) 

4,650 free spot announcements used to plug 

programs on Virginia's only 50,000 watt station. 

WINDO11 DISPLAYS Large, colorful custom -built itinerant window 

displays- each featuring five W R VA programs 

0:111 CARDS 

D11IEfT ii AIL 

FREE SI'OTS 
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GOVERNOR'S PALACE IN RESTORED WILLIAMSBURG. VA 
LINOLEUM BLOCK PRINT FOR WRVA ST CRRL ES SMITH 

GOVERNOR'S PALACE IN RESTORED WI6LlAMSBURG 

Mr. John D. Rockefeller, Jr., saw in the restored city of Williamsburg. Colonial capitol of Virginia. an opportunity 

for a great undertaking .... the purpose of which is "that the future may learn from the past ". The happy result 

of his interest and financial aid .... exhaustive research in this country and abroad .... the city today resembles the 

eighteenth century Williamsburg, named in honor of King William III. Typical of the grandeur of the 

exhibition buildings of the Restoration is the Governor's Palace, scene of many gay festivities for the royal 

Governors and Virginia society of the period. In 1779, the seat of Virginias government was moved from 

war -scarred Williamsburg (home of the College of William and Mary), to Father Byrd's city of 

Richmond, present capitol of the Commonwealth. And here W RVA unswervingly keys its activities to 

the glories of a proud state .... achieving, through a modern medium, a unique harmony between Yesteryear and Today. 

50,000 WATTS .... NIGHT AND DAY 

STUDIOS IN RICHMOND AND 

NORFOLK, VIRGINIA 

WRVA 
www.americanradiohistory.com
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CALENDAR OF EVENTS AND PROMOTIONAL GUIDE: 1946 
(Continued from page 32) 

MAY -Continued 
21- Outdoor Cleanliness Day; American, 

Red Croas founded in Washington. 
1881. 

22 -Italy and Germany signed 10.-year 
military and political pact, 1339; Na- 
tional Maritime Day. 

23 -South Carolina joined Union. 1788. 

24 -First horse -drawn railroad opened to 
traffic, 1830; Empire Day in Canada; 
telegraph first used, 1884. 

25 -Ralph Waldo Emerson born, 1808; Na- 
tional Tennis Week, May 25 to June 1. 

mal emergency proclaimed uy 
Roosevelt. 1941; Golden Gate 

te, San Francisco (world's largest 
.pion bridge), opened, 1938. 

nne Quintuplets born at Calender. 
trio, 1934. 
jlified tax bills signed by Pres. 
tevelt, 1944; Rhode Island joined 

1790; Wisconsin Joined Union. 
8; Ebenezer Butterntck, inventor 
standardized paper patterns for 

,uothes, born. 1826. 
40- Memorial Day (except A' -" 

La., Miss. No. Car. ^ 
Confederate M^- h); 
Ascension D 

Congress ens. 1794. 

JUn_ 
Flower-Rose, Honeysuckle; Birchatone- 

Moonatone, Pearl. 
1- Kentucky entered 

nessee entere,! 
declared Ova - 

2-Act of Cons, 
to vote. 1924. 3- Confederate I.e., 
Jefferson Devl- 
in Ala., Ark: 
Car., Tex. an 

4-Rome captur. 
at Midway, 

5-Four major Allies take ..... 
eupied Germany. 1945; Feast t 
(Shavuoth -1st da 6- Invasion day N ' 

t" 

1944; Nathan H. 
United States ;. 

created 1938; Fe. 

.. Ten- 
Mexico 

e r+^ht 

; 

.ted 

ctory 

' Oc- 
eek. 

'dance. 
1755; 

< ant service 
t uhavuoth 

-2nd day). 
8-Free postal del" 10,000 

population and. 1872. 
9-John Howard { . dome, 

Sweet Homer' 
10 -Italy declared war on Gre.- rand 

France, 1940; National Flower oaut -in 
Day. 

11- United States, Britain and Russia sign 
a 20 -year pact 1942. 

12 -Office of War Information formed, 
1949; New York City incorp., 1655; 
His ,ric Espionage Act enacted by 
Congress, 1917. 

13 -Home Owners Loan Act signed by 
President, 1938. 

14 -Flag Day; Germans march into Paris. 
1940; Harriet Beecher Stowe, author 
of "Uncle Tom's Cabin," born. 1811. 

15- Infantry Day first observed. 1944: 
Arkansas joined Union, 1836; Federal 
income tax, 2nd payment. 

16- Father's Day; first patterns cut from 
stiff cloth marketed by Butteriek, 1868. 

17- Bunker Hill Day (In Boston). 
18- Winston Churchill arrived for .fer- 

ence Pres. Roosevelt, 1942. 
20- French armistice with Germany., 1940; 

West Virginia joined Union. 
21- Summer begins; New Hampshire joined 

Union, 1788; France falls to Hitler, 
1940. 

22-GI "bill of rights" for veterans' n - 
fits signed by Pres. Roosevelt, 44: 
Germany strike. Russia, 1941. 

23-C. L. Sholes pat. typewriter, 
' 24- National Swim -for -Health Week. une 

24 -29. 
26- Finland enters war against F "esla. 

1941; Virginia admitted to Union 788; 
postal savings banks establisher' 910. 

26- United Nations Conference 1. San 
Francisco ends, 1945 (charter sr fed); 
American troops landed in I nee, 
World War I, 1917. 

27- Federal Housing Adminiatratlen estab- 
lished, 1954; Bureau of Lato.' Sta- 
tistica (later Dept. of Labor; c. Bated, 
1884. 

HRY 
Flower -Water Lily, Sweat Pea, Birth- 

stone -Onyx, Ruót. 
1- International Monetary w at 

Bretton Woods, N. H., hel,. .or 2 
weeks, 1944; 20% withholding tax in 
effect, 1943; camp season ope -- about 
now, Dominion Day In Canada. 

2 -Pres. Harding signed joint re lution 
of Congress declaring peace w' Ger- 
many and Austria, 1921. 

3 -WAVES organised by Act of Congress. 
1942; Idaho admitted to Union. 1890; 
first normal school in country opened 
at Lexington, Mass., 1839; China and 
the United States signed first treaty of 
peace and friendship, 1844. 

4- Independence Day; first road test of 
auto, 1894: Nathaniel Hawthorne born. 
1804; first rodeo held in America at 
Prescott, Aria,, 1888; Calvin Coolidge 
born, 1872. 

5- Wagner Labor Relations Are signed 
by President, 1935. 

7 -Japan Invades China, 1937; U. S. occu- 
pied Iceland by agreement with Danish 
Government or duration of war, 1941; 
air mail service -New York to Cali- 
fornia-established-1929. 

9 -Elias Howe, inventor of sewing ma- 
chine, born, 1819. 

10- Howard Hughes started (at Brooklyn) 
fastest round- the -world flight, 1938. 

11 -John Quincy Adams (6th Pres.) born. 
1767; Tri- Borough Bridge, New York. 
opened, 1936. 

12- George Eastman, famed in photo- 
graphic industry, born, 1854. 

14- Bastille Day -first celebrated in U. S. 
in 1914; First World's Fair in U. S.. 
1858. 

15-WPB declaration of policy on textiles 
in effect, 1943; SL Swithen's Day. 

16- District of Columbia est., 1790; Fast 
of Tammuz. 

17 -Big Three Conference at Berlin, July 
17 to August 2, 1945. 

18- United States -Canada St. Lawrence 
Treaty, 1932. 

20 -WAAC training center at Des Moines, 
Iowa. opened, 1942. 

21- INational Farm Safety Week, July 21 
to 27. 

24- Pioneer Day in Utah. 
25- Mussolini resigned, 1943; Occupation 

Day in Puerto Rico. 
26 -Gen. Douglas MacArthur takes com- 

mand of American Army in Philip- 
pines, 1941; postal system established, 
1775; N. Y. ratifies Constitution, 1788: 
Clement R. Atlee becomes prime min- 
ister of Great. Britain, replacing 
Winston Churchill, 1945. 

28- Beginning of World War I, 1914. 
31 -Coffee rationing order rescinded, 1948. 

AUGUST 
Flower -Poppy, Gladiola; Birthstone-Car- 

nelian, Sardonyx, Peridot 
1- Colorado joined Union. 1876. 2- Turkey breaks relations with Germany, 

1944. 
3 -Germany declared war on England and 

France, 1914 (World War I). 
4 -U. S. Coast Guard originated. 1790; 

Percy Bysshe Shelly born, 1792. 
5 -First cable message between America 

and Europe, 1858. 6- Alfred Lord Tennyson born, 1809; the 
atomic bomb (developed and first used 
by United States) dropped on Hiro- 
shima, Japan, 1945; Fast of Ab. 8- Russia declares war on Japan. 1945. 9- Island of Guam retaken by Americans. 
1944; Roosevelt -Churchill meeting at 
sea. Aug. 9 -12, 1941; first steam loco- 
motive train operated, 1831; Francis 
Scott Key born, 1780. 

10- Herbert C. Hoover born, 1874; Missouri 
admitted to Union, 1821. 

11- Anglo- American War Conference at 
Quebec, Aug. 11 -24, 1943. 

12- Sewing machine patents granted to 
J. N. Singer and A. B. Wilson, 1851. 

14- Atlantic Charter Day. signing of At- 
lantic Charter by Pres. Roosevelt and 
Prime Minister Winston Churchill, 
1941; Japan surrenders uncondition- 
ally, accepting the Four Powers terms 
of the Potsdam Declaration, 1945. 

15 -Feast of Assumption, holy day; Pan- 
ama Canal opened, 1914 (traffic began 
July 12, 1920); Sir Walter Scott born. 
1771; gasoline and fuel oil rationing 
ends. 1945. 

16- Battle of Bennington (celebrated in 
Vermont). 

i7- Occupation of Messina by Allies, 1943: 
Fulton's first steamboat made trip New 
York to Albany, 1807. 

18- Roosevelt and Churchill met in Quebec, 
1948; Virginia Dare, first child of 
English parents born in America, at 
Roanoke Island. 1857; Thousand Islands 
International Bridge between United 
States and Canada opened, 1938. 

19- National Aviation Day. 
20- Benjamin Harrison (23rd Pres.) born, 

1888, 
21- Dumbarton Oaks Conference with dele- 

gations of United Kingdom, Aug. 21 
to Oct. 7, 1944; end of lend -lease 
ordered by President Truman, 1945. 

BROADCASTING Telecasting 

22 -Red Cross established in Geneva, 1864: 
Oliver Wendell Holmes born, 1809; 
Gen. Charles de Gaulle, head of French 
Government, arrives in Washington for 
visit with President Truman, 1945. 

23- Roumania surrenders, 1944; Gen. Jon- 
athan M. Wainwright born, 1883. 

26 -Woman suffrage -19th Amendment - 
1920. 

27 -First petroleum well opened, Titusville, 
Pa., 1859. 

30- Germany declared war on Poland. 1939. 

SEPTEMBER 
Flower -Morning Glory, Aster; Birthstone- 

Chrysolite, Sapphire. 
1- Germany invaded Poland, 1939; first 

air express service, 1927; retail in- 
stallment regulations in effect, 1941; 
WAAC officially changed to WAC. 1943: 
Labor Sunday. 

2 -Labor Day eat., 1884; England and 
France entered into state of war 
against Germany, 1939; V-J Day. 
formal surrender by Japan (papers 
signed on U.S.S. Missouri, end of 
World War II, end of Chinese -Japanese 
War; Treasury Dept. created, 1789. 

4 -Henry Hudson, in "Half Moon," dig. 
covered Manhattan, 1609. 

5 -First Continental Congress opened in 
Philadelphia, 1774. 6- Lafayette Day (Lafayette born 1757); 
Also celebration of Battle of Marne. 
1914. 7- Boulder Dam in operation 1938. 

& -Italy surrendered, 1948; globe circum- 
navigated in 1522. 9- California joined Union, 1850; schools 
open in most communities. 

10 -WAFS established by Air Transport 
Command; 1942 Elias Howe patented 
sewing machine, 1846. 

11- Luxembourg liberated by Americans, 
1944; Second Conference between Roose- 
velt and Churchill, including Chiefs of 
Staff, held in Quebec, Sept. 11 to 16, 
1944. 

12 -169th birthday of New York State; 
Defender's Day in Maryland. 

13 -Star- Spangled Banner written in 1814. 
15- William Howard Taft (27th Pres.). 

born 1857; Federal Income Tax. third 
payment; National Dog Week Sept. 
16 -21. 

16- Selective Service Act, signed by Pres. 
Roosevelt, 1940. 

17- Russian troops strike into Eastern 
Poland, 1939; Constitution Day (Con- 
stitution adopted, 1787). 

22- Lincoln's Emancipation Proclamation. 
first issued, 1862. 

23- Autumn begins today; Lewis Clark ex- 
pedition to West. given up for lost, 
returned to St. Louis. 1808. 

25 -Bill of Rights, enacted 1789; First 
Trans -Atlantic Air Express Service by 
Clipper to Lisbon, started 1941; 12th 
Amendment to Constitution, manner 
of choosing President and Vice- Presi- 
dent, declared ratified, 1804. 

26 -Rosh Hashanah (1st day) Jewish New 
Year: Federal Trade Commission, es- 
tablished 1914. 

27 -Rosh Hashanah (2nd day) Jewish New 
Year: Warsaw surrenders, 1939; Ger- 
many, Italy and Japan signed 10 year 
Pact, 1940; American Indian Day. 

28-Germans and Russians partition Po- 
land, 1939. 

29- Religious Education Week. Sept. 29 to 
Oct. 6; Gold Star Mother's Day. 

30- Wartime Daylight Saving ended, 1946. 
Colleges open end of this month. 

OCTOBER 
Flower- Dahlia, Hops; Birthstone -Opal, 

Tourmaline. 
*World Series Baseball usually held during 

this month. 
Information re: open seasons for game 

hunting can be secured from the U. S. 
Department of Agriculture, Washington, 
D. C. 1- Moving day in many cities; Fuel Oil 

Rationing in 17 Eastern and 13 Mid - 
Western States begins 1942 (ended 
Aug. 15, 1946); New Excise Tax, in 
effect 1942; Missouri Day (celebrated 
in state's schools). 2- I1todeo at Madison Square Garden. 
N. Y., Oct. 2 to Nov. 3; Anti- Inflation 
Bill signed by Pres. Roosevelt, 1942: 
First Pan -American Conference at 
Washington, 1889; Cordell Hull, born 
1871. 1- Rutherford B. Hayes (19th Pres.), Forn 
1822; Nationally Advertised Brands 
Week, Oct. 4 -14. 

5 -Chester Alan Arthur (21st Pres.), 
born 1830; Yom Kippur (Day of 
Atonement, Jewish Holiday; Loyalty 
Days. Oct 5 -6. 6- Loyalty Day; INational Business Wom- 
en's Week, Oct. 6 -12; Fire Prevention 
Week, Oct. 6 -12. 

7 -Bill to Protect Civil Rights of Men in 
Armed Forces, signed by President 
Roosevelt, 1942; First U. S. railroad, 
1826. 

9- Chicago fire, Oct. 9 -11, 1871; Canadian 
Thanksgiving Day; United States took 
formal possession of Alaska; China 
declared war on Germany and Italy. 
1941. 

10 -Feast of Tabernacles (Succoth -1st 
day) 

I1- O.D.T. Delivery Regulation (nation- 
wide) in effect 1943; Feast of Taber- 
nacles (Succoth -2nd day) 

12- Columbus Day (celebrating discovery 
of America, 1492). 

13 -Italy declared war on Germany, 1943; 
National Letter Writing Week, OcL 
13 -19. 

14- William Penn born 1644; Wendell 
Willkie returned to Washington from 
his 31,000 mile trip, 1942; Gen. Dwight 
D. Eisenhower, born 1890. 

15 -Bible Week, Oct 15 -21. 
16- National Selective Service Registration 

Day, 1940 (Conscription) ; U. S. Mint 
est. in Phila., 1786; winless first used 
from water to shore by Walter Well- 
man, 1910. 

17-Chicago's subway opened, 1943. 
18- United States took formal possession 

of Puerto Rico, 1898; Rejoicing of the 
Law (Simeoth Torah). 

19- Three -power Conference (U. S.. Great 
Britain & Soviet Russia) at Moscow, 
1943. 

20- Laymen's Sunday; MacArthur re- 
turned to Philippines, 1944. 

21- Fourteenth and last Continental Con- 
gress adjourned, 1788; first radio tele- 
phone across the Atlantic, 1815. 

22 -First National Horseshow, opened in 
New York. 1883. 

23 -First locomotive built and run in 
U.S.A. 1824; DeGaulle regime recog- 
nized by U. S., Russia, England, Can- 
ada, etc., 1944. 

24 -Wage and Hour Law in effect, 1958. 
28- National Apple Week, Oct 28 to Nov. 

2; Erie Canal, country's first great 
engineering work, opened 1825. 

27 -Navy Day, Pres. Truman makes first 
peace -time review of Victorious Naval 
Fleet, 1945; Theodore Roosevelt, born 
1858; first shot fired by American 
troops in World War I, 1917: Girl 
Scout Week, Oct. 27 to Nov. 2; Better 
Parenthood Week, Oct 27 to Nov. 2. 

28- Statue of Liberty unveiled on Bedlce s 
Island, 1886; Anniversary of freedom 
of U. S. press. 1733. 

29- Victory Loan Drive, Oct. 29 through 
Dec. 8th, 1945. 

30-John Adams (3rd Pres.), born 1735; 
Nevada admitted to Union, 1884. 

31- Hallowe'en; Birthday of Juliette Low, 
founder of Girl Scouts. 

NOVEMBER 
Flower -Chrysanthemum; Birthstone - 

Topaz. 
Basketball season opens this month; hockey 

season opens this month; opera season 
opens latter part of this month. 

1 -Rent Control effective in New York, 
1943: Dimout Restriction in Coast 
Areas ended 1943; American Art 
Week. Nov. 1.7; All Saints' Day; Na- 
tional Author's Day; restrictions on 
wholesale and retail deliveries lifted by 
ODT, 1945. 
-James K. Polk (11th Pres.). born 
1795; Warren G. Harding (29th Pres.). 
born 1866; North and South Dakota 
joined Union, 1889. 

4- INational Pharmacy Week, Nov. 4 -9. 
5- Election Day. 
7 -Air Express, first shipment from Day- 

ton to Columbus. Ohio, 1910. 
8 -11. S. invades North Africa, 1942: 

Montana joined Union. 1889; first 
issue of New York City's first news - 
paper-New York Gazette, published 
by William Bradford, 1726; American 
Legion, incorporated 1919. 

9- 1Inited Nations Relief and Rehabilita- 
tion Administration, founded 1943. 

10 -Book Week, Nov. 10-16; U. S. Marine 
Corps organized, 1775; American Edu- 
cation Week. November 10 to 16. 

11- Armistice Day, ending World War I. 
1918; Washington joined Union, 1889: 
Truce broken between Germany and 
France, Hitler occupies all France, 
1942. 

12-- Congress passed bill to draft 18 and 19 
year olds. 1942. 

13 -Robert Louis Stevenson, born 1850. 
16- Oklahoma entered Union, 1907; Russia 

recognised by United States, 1933; 
Federal Reserve System in operation 
for first time, 1914. 

17- Registration for draft of 18 and 19 

(Continued on page 44) 
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Program Popularity in 1945 
By GEORGE H. ALLEN 

Manager and Secretary, Cooperative Analysis of Broadcasting (CAB) 

THE YEAR 1945 saw the end of 
one great era in radio broadcasting 
and the beginning of the other. In 
no medium were the world shaking 
developments of the year reflected 
with such sensitivity. The 12 
months of 1945 saw such history - 
making events as the inauguration 
of two Presidents, the death of the 
nation's first "Radio President," 
V -E Day, V-J Day, and the news 
of the use of the atomic bomb. 
They all had their direct impact 
on radio listening. 

The end of the year saw the be- 
ginning of the return to "normal- 
cy," with the composition of the 
home in particular reflecting the 
return of men to civilian life. The 
change to peacetime programming, 
in the fall of 1945, was reflected in 
one of largest turnovers in radio 
programs schedules in radio his- 
tory, and radio listening during 
the late winter months began to 
show an upturn over the preced- 
ing year in the 81 cities in which 
the CAB interviewed twice monthly. 

Record Year 
Again in 1945 the radio industry 

experienced one of the best years 
in its commercial history. Large ad- 
vertising expenditures were re- 
flected not only in dollar volume 
of network sales but were true of 
"national spot" broadcasting and 
local radio advertising as well. As 
the year progressed most of the 
broadcasters were turning their at- 
tention more and more to problems 
of the future such as FM and tele- 
vision. 

The year 1945 also saw the ad- 
dition of two network names to the 
language of the listeners. The Blue 
network became the American 
Broadcasting Co. or "ABC" to the 
average listener, and the Associated 
Broadcasting System was inaugu- 
rated. 

The fall season of 1945 saw the 
greatest influx of new fall pro- 
grams in radio history. This turn- 
over reflected the change to a 
peacetime advertising prospective 
in addition to the normal seasonal 
changeover to winter schedules, the 
influx of new programs, and, of 
course, the return from the wars of 
many old radio favorites. There 
were 80 new programs rated by the 
CAB in its fall reports. The con- 
tinued increase in volume of net- 
work programs during 1945 -a tab- 
ulation which showed such startling 
increases in the years 1943 and 
1944 -is summarized by the fol- 
lowing table: 

New programs that found popu- 
larity among radio listeners in 1945 
included the Danny Kaye Show, 
Meet Me at Parkys, Theatre Guild 
on the Air, Teentimers Show, Re- 
quest Performance, Powder Box 
Theatre, His Honor the Barber, 
This Is Your FBI, Beulah, and 
Textron Theatre. 

In addition a number of estab- 
lished network favorites that had 
been continued in a sustaining cat- 
egory by the networks up to the 
time of the sponsorship included: 
Queen for a Day, Radio Auction 
Show, and the National Farm and 
Home Hour. 

Returning radio veterans were 
headed by Fred Allen who imme- 
diately jumped into sixth place 
among the top nighttime leaders. 
The program, Adventures of Ozzie 
& Harriet, saw the return to radio 
of popular radio musical favorites 
in a new and successful format. 
Red Skelton's return from the serv- 
ices in December was greeted with 
a rank of seventh place among the 
top nighttime leaders. Other service 
returnees included Rudy Vallee, 
the original Henry Aldrich, and 
Tom Harmon as a network sports- 
caster. 

Nighttime Favorites 
At the end of 1945 as in the pre- 

ceding two years Bob Hope and 
Fibber McGee continued to lead all 
nighttime programs in popularity 
with Hope, as usual, having a slight 
edge. Walter Winchell, who was 
tied for third place in 1944 was 
replaced in that position by Charlie 
McCarthy, who jumped from sev- 
enth place in the preceding year. 
Among the newcomers to the ranks 
of the top 15 were: Red Skelton, 
whose return from the armed forces 
was greeted with a popularity rank 
of seventh place, Amos 'n' Andy, 
and Fred Allen. 

A list of these top 15 nighttime 
leaders at the end of 1945 follows: 

Bob Hope 
Fibber McGee and Molly 
Charlie McCarthy 
Lux Radio Theatre 
Jack Benny 
Fred Allen 
Red Skelton Show 
Mr. District Attorney 
Walter Wincbell 
Eddie Cantor Show 
Kraft Music Hall 
Screen Guild Players 
Sealteat Village Store 
Amos 'n' Andy 
Abbot & Costello 

Daytime Programs 
The daytime program schedule 

continued to show many changes in 
broadcast schedules as in recent 
years. The addition of Fred War- 

Table I -TOTAL NUMBER OF CAB RATED PROGRAMS 

Wince, Season 
1943 -44 1944 -45 

Nighttime 161* 211 
Daytime 106 129 

Total Summer Season Total 
Increase 1944 1945 Increase 

50 185 199 14 
23 110 121 11 

`This total for 1943 -44 does not include programs broadcast alter 10:30 p.m. 
time totale do. 

All other night- 

ing as a daytime sustainer was new 
entertainment for daytime listeners 
as was the development and com- 
mercial sponsorship of such pro- 
grams as Queen for a Day and 
Ladies Be Seated. Informality 
seemed to be the new note in day- 
time broadcasting and was being 
constantly injected into the 1945 
daytime broadcast schedule in the 
form of audience participation pro- 
grams. 

Popularity of this new daytime 
format became particularly appar- 
ent when we find that for the first 
time an audience participation pro- 
gram led the top 15 daytime lead- 
ers as of December 1945. Breakfast 
in Hollywood, in fact, not only had 
one part of its broadcast leading 
the top 15 programs, but the sec- 
ond half of the program under dif- 
ferent sponsorship was in seventh 
place among all daytime programs. 

To emphasize the change that 
took place in the daytime broadcast 
schedules we note that such favo- 
rites as Kate Smith Speaks, Aunt 
Jenny's Stories, Life Can Be Beau - 
tiful, all longtime favorites of the 
daytime listeners, were no longer 
listed among the top 15. 

The weekend daytime picture also 
continued to show changing pat- 
terns of listening. The three top- 

ranking weekend programs of De- 
cember 1944 -Westinghouse Pro- 
gram, William L. Shirer and Grand 
Central Station -were replaced by 
Gene Autry Show, Prudential Fam- 
ily Hour and One Man's Family in 
December 1945. 

Program Trends 
A list of the top 15 daytime 

ers as of December 1945 incl 
Breakfast in Hollywood (11:00) 
Portia Faces Life 
When a Girl Marries 
Big Sister 
Pepper Young's Family 
Young Widder Brown 
Ma Perkins (CBS) 
Breakfast in Hollywood (11:16) 
Breakfast Club (9:30) 
Ma Perkins (ABC) 
Romance of Helen Trent 
Lorenzo Jones 
Right to Happiness 
Stella Dallas 
Just Plain Bill 
Top three weekend daytime pro- 

grams: 
Gene Autry Show . 

Prudential Family Hour 
One Man's Family 
An analysis of the share of total 

commercial airtime devoted to each 
of many program types of the past 
several years spotlights the prin- 
cipal changes in 1945. The follow- 
ing table summarizes type rankings 
since the 1940 -1941 season as taken 
from official CAB records. Only the 
most popular of the program types 
are summarized: 

NIGHTTIME PROGRAMS (WINTER SEASON) 
(Rank In % of Total Commercial Evening Air Time) 

Aud. 
Drama Variety News & Talks Part. 

1944 -45 2 1 
1943 -44 1 2 
1942 -48 1 2 
1941 -42 1 2 
1940-41 1 3 

Muéie 
Farn. 
Music 

3 4 5 
8 4 é 
4 3 5 6 
5 3 4 6 
4 2 5 6 

DAYTIME PROGRAMS (WINTER SEASON) 
(Rank in % of Total Commercial Daytime Air Time) 

Serial Other 
Drama Drama 

News & Children's 
Talks Variety Programs 

1944-45 1 4 2 5 
1943-44 1 4 3 2 
1942-48 1 6 2 4 
1941-42 1 7 2 4 
1940-41 1 8 2 5 

s 

á 
3 

Family Favorites 
CAB reported regularly during 

1945 on the composition of the 
radio listening audience by men, 
women, and children listeners. This 
interesting composition of the av- 
erage audience in 10 listening 
homes among the 81 cities inter- 
viewed by the CAB is shown in the 
chart on page 42 entitled "The 
Family Radio Audience ". 

Within the family, variety and 
quiz programs showed the greatest 
popularity, for Jack Benny (va- 
riety) and Quick as a Flash (quiz) 
are the programs with the largest 
audience within the family -2.9 
listeners in every listening family 
for each of these programs as re- 
corded during the fall of 1945 sea- 

Po. 
Muspic 

ea- 

son. Straight drama was the next 
most popular type among the fall 
leaders witl, Request Performance 
attracting c.8 listeners per family. 

Comedy drama (Blondie, and 
Great Gildersleeve) ; melodrama 
(Dick Tracy) ; popular music (Kate 
Smith Sings, Manhattan Merry -Go- 
Round, Your Hit Parade); news, 
commentators and talks (Walter 
Winchell) gave equal rank with 2.7 
per listening homes as revealed in 
a ranking of the leaders of each 
program type. Next came familiar 
music (American Album of Fa- 
miliar Music, American Melody 
Hour) with 2.6 listeners per family, 
and last, classical and semi -classical 
music (Boston Symphony Orches- 

(Continued on page 40) 
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DIVISION OF COMMERCIAL NETWORK TIME 

By Program Types 

Daytime Programs 

Winter- Spring -1945 
Nighttime Programs 

SERIAL DRAMA 
47.3 

- FAMILIAR MUSIC .6 
HYMNS 1.0 

Daytime Programs 

SERIAL DRAMA 
46.4 

VARIETY 
27.8 

-HVMNS.3 DRAMA 23.4 
CHILDRENtS PROGRAM 

Summer -1945 

- FAMILIAR MUSIC .5 
HYMNS 1.6 

(Continued from page 38) 

tra and Telephone Hour) with 2.4 
listeners per listening family. 

In 1945 the CAB not only re- 
ported the total composition of the 
audience within the average home 
but broke it down by men, women 
and children. Program popularity 
by age classification is shown in 
table below. 

Nighttime Programs 

AO' lk 
NPStDN 

HYMNS 2 ALL 
DRAMA 26 9 

L CLASSICAL AND SEMI -CLASSICAL MUSIC 

NOTE: Each program type has been allotted the number of hours which all programs 
in that type represent. The chart is based on the table of program types. Fifteen- minute 
programs five times a week have been considered as 1V. hours per week for the number 
of weeks investigated, 16- minute programs three times a week V. hour, etc. 

Radio played the biggest role in 
its history in 1945 when it kept the 
nation "at the front" for the climax 
of the world's two greatest wars. 

The listening radio audience on 
the morning of May 8, V -E Day, 
was not only nearly triple that of 

Total in Beery 10 (1n every 10 
No. Listeners Homes Listening Homes) Cha- 

Program Family (CoProgram 1 x 10) 17-35 36+ 17-35 36+ Boye Gicla 
Jack Benny 2.9 29 5 6 8 7 2 2 
Frank Sinatra Show 2.7 27 4 8 9 6 2 4 
Walter Winchell 2.7 27 4 7 6 8 1 1 
Your Hit Parade 2.7 27 4 4 9 5 2 8 
Drew Pearson 2.6 26 4 7 6 7 1 1 
Lone Ranger 2.6 26 3 4 4 4 7 4 
Mr. Distnct Attorney 2.4 24 3 6 6 6 2 1 
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a normal weekday morning, but it 
was the largest morning audience 
ever recorded by the CAB in its 81- 
city sample. Sets in use were 36 %, 
a 166% increase over the 13.5 
shown on April 17th, the last pre- 
ceding normal Tuesday morning. 
While the afternoon listening on 
V -E Day dropped in actual volume 
and percent of increase below the 
morning level, sets in use were 
scored at 21.8, 55% over normal. 
Evening listening was 7.5% over 
normal. 

V -E Day afternoon and evening 
listening, however, was lower than 

that of D -Day, both in volume and 
percent of increase. 

On Friday morning, Aug. 10, 
when the news that Japan was 
really talking surrender was broad- 
cast, listening to the radio started 
to assume D -Day and V -E Day 
proportions. Morning listening on 
Aug. 10 equalled that of evening, 
and was double that of a normal 
morning. Afternoon listening was 
57% over normal -a greater in- 
crease percentagewise than on V -E 
Day. In the evening the increase 
over the preceding comparable 
night was 65 %. 

The end of the war was cele- 
brated by special radio program- 
ming on all networks and for the 
second time commercial radio sched- 
ules were again completely can- 
celled as they had been on the news 
of the death of President Franklin 
Delano Roosevelt. 

Special Programs 
A special V -E Day broadcast 

from Hollywood on May 8 attained 
a 9.4 rating while Toscanini and 
the NBC orchestra on the same day 
attained a 7.8 rating. In addition, 
the Corwin broadcast on a "Note 
of Triumph" attained an 8.1 CAB 
rating. 

During the greater part of 1945 
both the Army and the Navy had 
their own network radio programs 
to keep the nation informed. The 
Army Hour, broadcast Sunday 
afternoons, averaged a CAB rating 
of 6.3 while a Navy program called 
the Navy Hour attained average 
ratings of 5.3 while rated by CAB. 

The nation' heard the fourth in- 
augural of Franklin Delano Roose- 
velt Jan. 20. This broadcast at- 
tained a 20.1 CAB rating and 90.2% 
of the listening audience at the 
noon hour. On March 20 FDR at- 
tained a high rating for his five - 
minute send -off for the new Victory 
Loan with a 33.8 rating and 97.2% 
of the nation's listeners. 

A few months later all normal 
network schedules were cancelled 
at the news of the death of Presi- 
dent Franklin Delano Roosevelt. 
Special programming, unprece- 
dented in radio history, was main- 
tained during the period of mourn- 
ing. 

On April 16 President Truman's 
first address to Congress and the 
nation at 1:25 p.m. attained a 34.6 
rating with 100% of the listening 
audience tuned to the new Presi- 
dent. The next day, on April 17th, 
from 8:30 -9 p. m., President Tru- 
man attained a 47.4 CAB rating 
and 100% of the listening audience 
while he gave the country and the 
Armed Forces a report on his plans 
as President. 

On Aug. 9 from 10 -10:30 p. m. 
President Truman again addressed 
the nation, attaining a 44.4 rating 
and a 99.2% of the listening audi- 
ence for the second highest CAB 
rating for Truman, and higher 
than any attained by any previous 
President in the CAB sample of 81 
cities. 

The nation in 1945 was brought 
by radio to the scene of some of 

(Continued on page 42) 
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(Continued from page 40) 
the most notable events in world 
history. 

Complete reportorial coverage 
was given by the networks for the 
San Francisco Conference of Na- 
tions. On March 7 Comdr. Stassen 
addressed the country from the con- 
ference 10:30 -11 p. m. and attained 
a 4.9 CAB rating. A few months 
later, June 19, 10 -10:30 p. m., Gen. 
Eisenhower addressed the nation 
from a dinner given in his honor 
and attained a 7.4 rating. The 
Atomic Age dinner on Nov. 28 at- 
tained a 1.8 rating while Governor 
Dewey's Lincoln Day address of 
Feb. 8 had a CAB rating of 9.4. 

Two Landmarks 
Two notable landmarks for the 

radio listeners were set in 1945, 
when for the first time the open- 
ing of the Metropolitan Opera sea- 
son, on the night of Nov. 26, was 
broadcast complete 8 p. m.-12 :07 
a. m. This unique commercial broad- 
cast gained a 4.2 average rating 
for the 8 -11 p.m. portion of the 
broadcast. Less than a month later 
a special tribute to the memory of 
Jerome Kern was broadcast 4:30- 
5 p. m. on Sunday afternoon and 
attained a 10.7 rating. On Oct. 1 
for the first time since the begin- 
ning of the war the broadcasting 
industry, and the average listener 

Men, Women, 
Children in 

every ten 

listening homes 

was affected by the changeover 
from daylight saving, or its equiva- 
lent "War Time" back to "Stand- 
ard Time ". 

The returning veteran added a 
new stimulus to the audience of 
sports broadcasts for 1945, and his 
return forecast new audience rec- 
ords ahead for this type of radio 
entertainment. 

Listening to the broadcasts of 
this year's World Series baseball 
games between the Detroit Tigers 
and the Chicago Cubs reached a 
new high in listening to a sports 
event, as revealed by coincidental 
interviewing in the 81 CAB cities. 
The peak audience was reached on 
Sunday, Oct. 7, when that day's 
game received a rating of 17.9 -a 
26% increase over the Sunday game 
of the series in 1944, which rated 
14.2. Sets -in -use for this year's Sun- 
day game were 5.8% higher than 
last year. 

Listening to the series broadcast 
on Saturday, Oct. 6, was 9% over 
listening to the corresponding game 
in 1944, with a rating of 11.8 as 
compared to 10.8 for the same game 
in the 1944 contest. Sets -in -use for 
this year's Saturday game were 
up 11 %. 

The Navy -Notre Dame game 
Nov. 3 was the highest rated foot- 
ball game surveyed in 1945 by CAB 
with a 7.8 rating, while the boxing 

bout between Cochrane vs. Graz- 
iano Aug. 24 with a 4.6 rating was 
the highest of the 26 rated during 
the season. Race -track events were 
also recorded regularly by various 
national networks and the highest 
rating attained by any such broad- 
cast during 1945 was the Preakness 
Race at Pimlico on June 16th, 
which rated 2.4. 

Short Programs 
Again as in 1944 the Esso Re- 

porter with an 8.3 attained the 
highest rating for nationally broad- 
cast live or transcribed "spot" pro- 
grams. These programs are non- 
network programs individually 
spotted in many U. S. cities and the 
CAB reports regularly on the av- 
erage rating of such programs. The 
second most popular nationally 
broadcast "spot" program was the 
Quiz of Two Cities which attained 
a 4.9 rating, in December 1945. 

In addition the regular network 
five -minute program which headed 
the category of "five- minute net- 
work programs" in 1944 continued 
to do so in 1945. This was the Bill 
Henry capsule type of news broad- 
cast 8:55 -9 p. m. on CBS which had 
an 8.3 rating as of December 1945. 

The Cooperative Analysis of 
Broadcasting is the only tripartite, 
nonprofit organization measuring 
radio program popularity. In 1945 

THE FAMILY RADIO AUDIENCE 
/re.Erlar 

Fall 1945 

it continued to expand both its field 
of research and the copyrighted in- 
formation it offers to members. 

The Board of Governors of the 
CAB is nominated by the American 
Association of Advertising Agen- 
cies and the Association of Na- 
tional Advertisers and includes rep- 
resentatives of the medium of 
radio. Its members are: Bernard C. 
Duffy, chairman; Robert B. Brown, 
vice -chairman and treasurer; Jo- 
seph D. Bohan; George H. Gallup; 
Edgar Kobak; Mark Woods; Frank 
E. Mullen; D. P. Smelser; Frank 
Stanton; L. D. Weld; A. W. Leh- 
man, president; and George H. 
Allen, manager and secretary. In 
starting its new program the board 
stated that its new expansion was 
"an essential ... stride toward its 
eventual goal of rating service rep- 
resenting a true cross section of all 
American homes, urban and rural, 
telephone and non -telephone." 

Years of experimentation have 
led the CAB to rely more and more 
on the coincidental technique in its 
investigations. Many experiments 
with various techniques have re- 
sulted in the open- minded realiza- 
tion that each method carries its 
own limitation. For example, CAB 
ratings for late -night programs in 
the Eastern Time Zone are the re- 
sult of the combined use of the day - 

(Continued on page 44) 
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 50,000 WATTS! 

More Powerfully 
Programmed than ever! 

One of greatest local 
promotion campaigns 
in Radio History! 

50,000 
WATTS One of America's Great Radio Stations 

BASIC NBC NETWORK - Nationally Represented by Edward Petry & Co. 
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(Continued from page 42) 
part recall and coincidental tech- 
niques. All other ratings are pro- 
duced by coincidental telephone in- 
terviews, producing an average au- 
dience rating. 

At present, the dialings on which 
the CAB bases its ratings exceed 
more than 6,500,000 a year. The 
sampling is nearly three times the 
coincidental quota for CAB reports 
released prior to the expansion and 
is 60 times as large as the 100,000 
used 15 years earlier in 1930 when 
it pioneered the first nationwide 
radio research ratings. 

Interviews are distributed among 
81 cities of 50,000 or more in popu- 
lation in contrast with a previous 
field of 33 cities. By giving each 
city -size group its true represen- 
tation, the CAB has achieved what 
it considers an adequate represen- 
tation of the U. S. cities of 50,000 
population and up. 

A similar adjustment occurred 
in the geographic distribution of 
the new sample. The basis of the 
new distribution was an increase 
from four to the nine geographic 
areas as defined by the U. S. 
Census. 

Tripling the dialings has result- 
ed, of course, in a similar increase 
in the base for rating individual 
programs. The nighttime sample 
for each half -hour of broadcasting 
has been enlarged 160% to 4,020 
calls while the quarter -hour day- 
time unit, figured as five broadcasts 
a week on Monday through Friday, 
is now measured by a base 160% 
larger than prior to the expansion 
or 5,025 calls. Each rating is based 
on two weeks of interviewing. 

The CAB uses the coincidental 
method of investigation. Interview- 
ers ask what program and what 
station are being listened to at the 
time the telephone rang. People 
who answer "Don't know" are in- 
cluded in the sample. Homes dialed 
and found "busy" on the 'phone 
are excluded from the sample. The 
investigation periods run continu- 
ously through the day for pro- 
grams originating locally from 9:00 
p.m. to 10:30 p.m. The sampling is 
collected at random from the tele- 
phone homes in the 81 cities form- 
ing the CAB national cross -section. 

Ratings three times a year are 
now released on network programs 
for each of four city -size groups - 
for cities 50,000 to 100,000; 100,000 
to 500,000; 500,000 to 1,000,000; 
1,000,000 and over in population. 
Ratings are also released three 
times a year for the first time, 

Monthly Ranking of the 15 Nighttime Leaders 
For the Eight Winter Months -1944 -45 

Program 
For the 
Period Sept. Oet. Noe. Dee. Jon. Feb. Mar. Apr 

Bob Hope 1 1 1 1 1 1 1 1 1 
Fibber McGee & Molly 2 2 2 2 2 2 2 2 
Lux Radio Theatre 8 a 6 a 8 3 4 a a 
Walter Winchell 4 2 3 4 3 5 5 6 8 
Charlie McCarthy 5 3 4 5 7 4 6 4 7 
Sealtest Village Store 6 6 5 8 6 6 6 6 4 
Jack Benny 7 7 5 8 7 7 8 11 
Kraft Music Hall 8 12 12 15 5 9 3 4 6 
Mr. District Attorney 9 6 8 10 9 9 9 10 5 
Screen Guild Players 10 9 11 10 8 11 8 8 
Eddie Cantor 11 9 9 13 11 12 18 10 
Abbott & Costello 12 9 19 11 12 10 12 12 
Burns and Allen 18 11 13 14 17 13 13 14 
Take It or Leave It 14 7 13 12 19 21 16 16 
Hildegarde 15 10 23 16 14 26 11 13 

26-- Christmas Seal Campaign, Nov. 25 to 
Dec. 25; National Prosperity Week. 
Nov. 25 to Dec. 1. 

27 -Henry Wadsworth Longfellow, born 
1807; Cordell Hull, resigned as Secre- 
tary of State. Succeeded by Edward 
R. Stettinius Jr., 1944. 

28 -First U. S. Government Post Office. 
1783; Thanksgiving Day. Since 1941 
designated by Congress as fourth 
Thursday of the month. House Joint 
Resolution No. 41. 

29 -Coffee rationing in effect, 1942; Louie, 
May Alcott, author of "Little Women." 
born 1832. 

30- Russia invades Finland, 1939; Inven- 
tory Limitation Order, in effect 1942; 
U. S. Patent Systems est. 1836; Wins- 
ton Churchill. born 1874. 

DECEMBER 

Flower-Hay, Poinsettia; Birthstone - 
Turquoise, Ruby, Lapis Lazuli. 

1- Nationwide Gasoline Rationing. in ef- 
fect 1942. 

2- LaGuardia Field North 

Monthly Ranking of the 15 Nighttime Leaders 
For the Four Summer Months -1945 

(Airport) at 
Beach, L. I.. officially opened 1939. 

3- Illinois admitted to Union, 1818. 
4- Roosevelt -Churchill -Stalin meet at Te- 

heran, 1943; Works Projects Adminis- 
tration. abolished 1942; Thomas Carlyle, 
born 1795. 

5 -Martin Van Buren (8th Pres.), born 
1782; 18th Amendment repealed, 1933. 

7 -Japan attacked Pearl Harbor, 1941: 
Delaware joined Union. 1787; The 
Philharmonic Society of New York. 
country first professional symphony 
orchestra, held first concert 1842. 

8 -U. S. declared war on Japan, 1941: 
Feast of Immaculate Conception : In- 
ternational Golden Rule Week. Dec. 
8-15. 

9 -First U. S.-made locomotive completed 
at West Point Foundry, New York. 
1830. 

10- Philippines ceded to U. S. in Treaty 
with Spain, 1898: Japanese land on 
Philippines. 1941 ; Mississippi joined 
Union, 1817. 

1l- Germany and Italy declared war on 

Program 
Walter Winchell 
Mr. District Attorney 
Sealteat Village Store 
Screen Guild Players 
Kraft Music Hall 
Lowell Thomas 
Take It or Leave It 
People Are Funny 
Your Hit Parade 
Aldrich Family 
Gabriel Heatter -Tu, Th 
Crime Doctor 
Suspense 
Can You Top This 
Gabriel Heatter-MWF 

For the 
Periode 

1 
2 
8 
4 
5 
6 
7 
8 
9 

10 
11 
12 
18 
14 
15 

May 
1 
7 
5 
8 
6 

16 
14 
17 
18 
15 
18 
86 
82 
22 
24 

June 
3 
4 
5 
6 
9 

16 
9 

24 
8 

30 
28 
20 
20 
22 
64 

July 
1 

2 
18 

8 
88 

8 
3 
6 
7 

11 
93 

8 
23 
18 
22 

Aug. 

5 
T 

14 

11 
8 

13 
9 
6 

8 
23 

4 

lncludes only programs broadcast at least three months of the four -month Summer period. 

based on seven U. S. geographic 
areas as contrasted to the normal 
four geographic areas to which net- 
work radio has been accustomed. 

Regular Reports 
The CAB releases to its members 

72 reports a year consisting of 24 
program reports; 24 twice -monthly 
pocket reports, and 6 large com- 
prehensive reports analyzing trends 
in program popularity and radio 
sets -in -use. Also included are eight 
reports a year giving brand identi- 
fication ratings on each network 
program, and four reports a year 
giving the audience composition 
(men, women, and children) lis- 
tening to each program. 

Another innovation are the six 
CAB reports a year on the radio 
audience in each of the cities it 
surveys regularly. The CAB city 
Reports reflect the audiences of 
approximately 275 stations, and 
evaluate the average program popu- 
larity of these stations six times 
throughout the seasons of the year. 
A particular innovation to the local 
radio scene is the strict city -by- 

city comparability of all of these 
local data by time of day, day of 
interviewing, and interviewing 
method. 

Besides adding teletype communi- 
cation with its members in 1945 
the CAB also added an interpreta- 
tive news -letter service, an advance 
rating bulletin service, and issued 
a CAB Handbook for its members. 
A copy of the handbook, giving a 
complete description of CAB ac- 
tivities, is available on request. 

Calendar of Events 
(Continued from page 37) 

NOVEMBER -Continued 
Year olds, 1942; Jap envoy. here "for 
peace" received by the President, 1941. 

18- Congress adopted Standard time in 
1883. 

19 -James A. Garfield (20th Pres.), born 
1831; Lincoln's Gettysburg Address. 
1868. 

21 -North Carolina joined Union, 1789. 
22 -Pres. Roosevelt and Mr. Churchill met 

at Cairo and conferred with Chiang 
Kai -Shek prior to meeting at Tehran 
with Stalin. 

23- Franklin Pierce (14th Pres.), born 
1804 ; SPARS, created 1942. 

24- Zachary Taylor (12th Pres.), born 
1784. 

U. S.. 1941; Indiana admitted to Union, 
1816; American Federation of Labor. 
created 1886. 

12 -Guam occupied by Japanese, 1941: 
Pennsylvania joined Union. 1787: 
Washington became permanent seat of 
government. 1800; Marconi signaling 
of letter "S" across Atlantic-birth of 
wireless, 1901. 

14- Alabama joined Union, 1819. 
15- Telegrams of "felicitations" banned. 

1942; Bill of Rights Day (enforced 
1791) : Federal Income Tax, last pay- 
ment. 

16- Boston Tea Party. 1773; Beethoven. 
composer, born 1770. 

17 -John Greenleaf Whittier born 1807: 
Wilbur Wright's first flight, 1903. Now 
procl,imed as "Pan American Avia- 
tion Day." 

18-New Jersey entered Union, 1787: 
Hanukah (1st day). 

21- World's First Cooperative Store. estab- 
lished 1844 in Rochdale. England: 
Forefathers Day- Landing of Pilgrims 
in 1620 (celebrated mostly in New 
England). 

22- Winter begins today: Winston Church- 
ill arrived rived in Washington for confer - 
ensewith Pres. Roosevelt, 1941. 

23 -Wake Island falls, 1941; U. S.-Great 
Britain War Council organized and 
first session held in Washington, 1941. 

24- Admiral Darlan assassinated, 1942. 
25- Christmas Day. 
26- Winston Churchill addressed Congress 

in the Senate Chamber, 1941. 
27 -Gen. Giraud replaced Darlan, 1942. 
28- ..Woodrow Wilson (28th Pres.i. born 

1856 ; Iowa admitted to Union, 1846. 
29 -Andrew Johnson (17th Pres.. born 

1808; Texas admitted to Union, 1846. 
30 -Alfred E. Smith, four times Governor 

of New York. born 1873. 
91 -New Year's Eve. 

Washington's fastest -growing station . . 

Washington's most progressive station ... 
Washington's most economical network 

19 eowla3 Station 

BASIC MUTUAL WOL 
"THE VOICE OF WASHINGTON" 

station 

Represented nationally by 
The Katz Agency, Inc. 
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NOW... uek /i6114. aott 
So Try This Proven Formula for OMAHA 

N S C s PARADE of STARS 

+ 590 KILOCYCLES 

+ 5000 WATTS 

Several changes are impending in Omaha broadcasting. The net 
result will be more and better programs for all listeners in this area. 
WOW congratulates the stations involved and 
wishes them unlimited success. 

At the same time - now that radio adver- 
tising dollars MUST count WOW calls your atten- 
tion to the fundamental principle of radio adver- 
tising: AUDIENCE is ALL -IMPORTANT. 

When you consider the Omaha Market, re- 
member the equation above! 

RADIO STATION 

WOW.. 
OMAHA, NEBRASKA 

590 KC NBC 5000 WATTS 
Owner and Operator of 

KODY NBC IN NORTH PLATTE 

w 
.11-11/ 

LOH. ,. 
n 

I GI Po ... 
JOHN BLAIR s co. a,eo,,,..,e,4.1, 
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Hooper 1945 Radio Audience Analyses 
The Inmpact of Victory on Basic Radio Audience Measurements 

By C. E. HOOPER 
President, C. E. Hooper, Inc. 

THE YEAR 1945 saw the final 
entry in wartime radio audience 
measurements. In a fitting finale, 
both Victory in Europe and Victory 
over Japan lifted listening to its 
highest peaks since the Declaration 
of War on December 8, 1941. It is 
a matter of record that history, 
swiftly changing, swiftly reported 
by radio, draws America to its re- 
ceiving sets as inevitably as a 
magnet attracts iron filings. And 
listening in the news -filled days 
which were climaxed by V -E and 
V-J Day are reflected in the Hooper 
audience measurements curves with 
the sensitivity of a seismograph. 

With the good fortune which 
favors an extensive interviewing 
schedule, we were able (through 
routine operations) to obtain for 
the industry a complete record of 
the radio audience behavior not 
only on the two outstanding days 
of the year, but also during the 
week preceding each. Interviews 
by C. E. Hooper, Inc., are regularly 
conducted from the first to the 
seventh of the month, in the even- 
ing; from the eighth to the four- 
teenth of the month, during the 
daytime; from the fifteenth to the 
twenty -first, again in the evening. 
V -E Day fell on May 8th. V -J Day 
came on August 14th. On both oc- 
casions, Hooper investigators were 
on the job, doing their daytime 
schedules and it was a simple mat- 
ter to notify them to continue tele- 
phone interviews until 10:30 pm. 

Chart I plots listening by half - 
hour periods, from 8:00 am to 
10:30 pm on V -E and V-J Day. 
The high point on each day is, by 
coincidence, identical: 63.1 %. This 
peak is significantly higher than 
that found on D -Day of the previ- 
ous year (53.0%) and on the night 
of the 1944 elections (56.6 %). 

At 9:00 am May eighth, Presi- 

100 
CHART I 

SETS -IN -USE INDEX 

8:00 am -10:30 pm 

V -E DAY AND V -J DAY 

V -J DAY 

8.00 10:00 12:00 2:00 4:00 6:00 8:00 10:30 

AM AM NOON PM PM PM PM PM 
Source: Material based In part on Special Studies sponsored by CBS and NBC (V -E Day) and CBS (V -J Day). 

dent Truman announced to the 
nation -wide radio audience the offi- 
cial, unconditional surrender of 
Germany. The high point in listen- 
ing fell naturally between 9:00- 
9:30 am. From that time on, listen- 

ing steadily "declined" to 22.8% in 
mid -afternoon. Evening listening 
continued to be abnormally high 
for the time of year with an aver- 
age of 33.9 %. 

The climax on V -J Day came at 

CHART 11 

COMPARATIVE LISTENING INDEXES 

V -E DAY, WEEK PRECEDING, WEEK FOLLOWING 

32.6 33.1 

MAY 1 -7 V -E DAY,MAY 8th MAY 9 -14 

6:OOpm- 10:30pm 8:O0am- 6:OOpm 9:OOam- 6:OOpm 

CI- IAR'l' III 
COMPARATIVE LISTENING INDEXES 

V-J NIGHT, WEEK PRECEDING, WEEK FOLLOWING 

23.4 

42.3 

21.4 

AUGUST 8 -14 

9:00am- 6 ::00pm 

V-J NIGHT,AUG.14 h AUGUST 15 -21 

6:OOpm- 10:30pm 6.00pm- 10.30pm 
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7:00 pm August fourteenth. Lis- 
tening during the day was gener- 
ally above that on V -E Day. But 
by 9:00 pm the sharply descending 
curve dipped below the figures reg- 
istered on May eighth. The war 
was over. There were bonfires to 
be lit in the streets. 

The bars in Chart II are ar- 
ranged in chronological order. The 
week preceding V -E Day found 
evening Sets -in -Use at the high 
average level of 32.6% from 6:00- 
10:30 pm. (It's the highest re- 
corded index for May evening lis- 
tening in the 11- year -old files of C. 
E. Hooper, Inc.) The second bar 
shows the average level of listening 
on V -E Day from 9:00 am to 6:00 
pm. The third bar -the average 
daytime listening for the balance 
of the week - reflects the expected, 
post -climactic slump. The decline 
is purely relative. That index of 
17.0% is higher than any daytime 
figure recorded since February, 
1942. 

Chart III graphically portrays 
listening conditions surrounding 
V -J Day. The first bar indicates 
the level of daytime listening the 
week of August 8 -14th. Interview- 
ing that week coincided with start- 
ling developments: The atomic 
bomb, Russian entry into the War, 
and Japanese surrender negotia- 
tions. (The phenomenally high 
listening on the fourteenth boosted 

(Continued on page 48) 
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Direct Result 

of a Radio Program 

ERDAY this woman listened to the radio. Out 
of the air came drama, and humor, and music. 

And then, at a moment when entertainment of the 
highest calibre had lessened any possible sales resis- 
tance, she heard a message from the sponsor of the 
program. Yesterday a radio program did a job. 
Yesterday a sale was born. Today that sale has 
become a reality. 

That is the way radio works. That is the way it 
has been working for more than twenty -five years. 
And that is the way WTIC has become such a 
dominant sales medium in the wealthy Southern 
New England market. 

If you sell a food product -or any product, for 
that matter, in Southern New England, remember 
that this territory has a per capita spendable income 
more than 60% higher than the average for the 
entire United States. Remember too, that for quick 
and lasting acceptance of that product the friendly 
and familiar voice of WTIC is this region's most 
influential medium. 

DIRECT ROUTE TO 

SALES IN 

Seuedefut 12e«, ecq&aad 

The Travelers Broodcasting Service Corporation 

Affiliated with NBC 

and New England Regional Network 

Represented by WEED & COMPANY, 

New York, Boston, Chicago, 

Detroit, San Frandsen and Hollywood 
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(Continued from page 48) 
the week's average to the highest 
point ever recorded during daytime 
interviewing). The second bar 
shows listening activity from 6:00- 
10:30 on the evening of V -J Day 
itself. The third bar, almost ex- 
actly half the height of the second, 
represents average evening listen- 
ing in the next seven days. The 
evening Sets -in -Use index of 21.4% 
is the highest reported figure for 
August evening listening in the 
Hooper records. 

Basic Factors 
By no means the least significant 

characteristic of these figures 
which measure the listening activ- 
ity of the radio audience when Vic- 
tory came, is the fact that they 
were obtained in the course of our 
normal operations. There was 
nothing "special" in the way of 
techniques or instructions. The 
figures are thus entirely compar- 
able with other audience data con- 
tinuously gathered since 1934, us- 
ing the telephone coincidental 
method. Hooper interviewers in 
32 large cities, in which each of 
the four major networks has a 
local outlet, call homes continu- 
ously while programs are broadcast 
and ask the following: 

1. Were you listening to your 
radio just now? 

2. To what program were you 
listening? 

3. Over what station is that 
program coming? 

4. What advertiser puts on 
that program? 

The mere fact of answering the 
telephone provides basic data for 
the radio industry. It permits the 
measurement of the "Available 
Audience" -the percent of the 
population at home and awake at a 
given time. The answer to the 
first question yields another funda- 
mental measurement, "Sets -in- 
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AVAILABLE AUDIENCE INDEX - EVENINGS 
JANUARY, 1943 - DECEMBER, 1945 

Sample size for each point 82.000 
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Audience" is the percent of total homes called 
in which someone is "at home and awoke." Sun- 
day through Saturday. 6:00 PM . l0:30 PM. ET / 
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Use" -the percent of homes listen- 
ing to the radio at a given time. 
The trends of "Available Audience" 
and "Sets -in -Use" for evening pe- 
riods are shown in Charts IV and V. 

The impact of Victory on the 
Available Audience is graphically 
shown by the convulsive dip and 
recovery in August and September 
(Chart IV). The year started with 
a continuation of a downward trend 

that had made itself strongly mani- 
fest by 1943. The withdrawal of 
people from their homes into the 
services, and night shifts in war 
plants made steady inroads into 
the potential available to radio. 
From January until August, the 
1945 curve crosses and recrosses 
the 1944 curve -and remains con- 
sistently below the 1943 level. 

Wednesday, August fifteenth 
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saw the end of gas rationing. And 
in the week of August 15 -21st, 
the index dropped to 68.4% -the 
lowest figure recorded in any even- 
ing interviewing week. A gas - 
starved America was back at the 
wheel. The spurt in motoring saw 
an immediate increase in the auto - 
accident rate, quickly followed by 
warning publicity, and a reminder 
that the tire shortage would con- 
tinue. The driving spree came to 
a jolting stop. Two weeks later 
the index was within two -tenths of 
a point of the 1944 figure, and has 
been rising steadily since. 

The end of the war has released 
two forces which influence the 
Available Audience index in oppos- 
ing directions. The removal of re- 
strictions on travel . the pres- 
ence of unlimited quantities of 
gas . . . prospects for new tires 
and new cars -all tend to take 
people from the home, and depress 
the index. On the other hand, re- 
lease of men from the service . . . 

the cancellation of war contracts 
and the subsequent elimination of 
night shifts tend to put more peo- 
ple into the home. At present, it 
appears that this latter force in 
the more powerful. By the end 
of November, for the first time 
during the year, the 1945 curve 
had edged a hairline above the 
corresponding figure for 1943. The 
trend persisted strongly in Decem- 
ber and by the end of the year had 
reached levels not seen since the 
spring of 1943. 

Evening Listening Extremes 
In terms of the Sets -in -Use in- 

dex, the 1945 curve, shown in 
Chart V, is a study in extremes. 
New war -time highs for various 
weeks were registered in May, 
August and October. But in 
March, June and November, Sets - 
in -Use dropped to their lowest 
levels recorded since World War 

(Continued on page 50) 
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No city of comparable size has played a more vital role in the 
war effort than Louisville. As the country's eighteenth largest 
industrial area in volume of war contracts awarded, Louis- 
ville's industrial capacity in 1942 had almost doubled that of 
1939. This was maintained until the war's end. 

Is it any wonder that people have been asking,. "What's going 
to happen when your war industries close ?" In order to learn 
factually what part of the wartime expansion and new industry 
will be maintained or further expanded, The Courier -Journal, 
The Louisville Times and radio station WHAS started a 

thorough -going survey of the area immediately after V -J Day. 
Information has also been gathered as to the future of the 
synthetic rubber industry and the city's plans to take care of 
its increased population and industries. 

Write for our forty -page booklet outlining the postwar plans 
of Louisville's business leaders and the city of Louisville. 

WHAS840 
ON 
DAL 

OUR 

COLUMBIA NETWORK 

LL S. nwrOMM I. ONION 
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(Continued from page 48) 
II began. Evening listening the 
week preceding V -E Day raised 
the 1945 curve to a point not 
reached since, and exceeded only 
in January and February. The Sets - 
in -Use index has paralleled the 
sharply rising available audience 
curve and by the end of December 
the increase over the 1944 figure 
was greater than shown in any 
previous normal checking period. 
The promise of more new receiv- 
ing sets in 1946 points to new high 
levels of listening in the coming 
year. 

In Charts VI and VII are plotted 
three year trends of daytime Avail- 
able Audience Sets -in -Use indices. 
The declining trend noted in the 
Available Audience, evening, is 
even more sharply marked in day- 
time measurements. Through 
August, the 1945 curve is consist- 
ently below the 1943 level and, with 
two minor exceptions, the 1944 
figures. Yet, from an all -time low 
point in August, the curve shows 
a phenomenal three -point jump to 
rise above the level of the previous 
two years -a position it has been 
holding consistently, and with what 
appears to be a widening margin 
since September. December, to 
borrow a phrase from Wall Street 
analysts, closed strong, with the 
highest figure recorded in the past 
two years. 

The 1945 daytime Sets -in -Use 
index (Chart VII) hovered tenaci- 
ously about the 1944 curve for the 
first three months of the year. The 
dips in April and June were more 
than compensated by the Victory 
listening in May and August. And 
from July on, the figures for 1945 
are consistently above those of the 
previous years. As a matter of 
fact, the October and November 
indices (17.1% and 16.4%, respect- 
ively) are higher than any recorded 
for those months, throughout the 
war years. The upward trend was 
solidly continued at the end of the 
year. 

100 

CHART VI 
Hooper National Trends 
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JANUARY, 1943 - DECEMBER, 1945 

8 

I7 

7 

6 

1943 

National 
Aud 
in which 
day 

Average 
ence" is the 

someone 
through Friday, 

Daytime 
percent of 
is at home 

900 

"Available 
otal homes 
and awoke." 

AM ..600 PM, 

called 
Mon. 

ET 

-..1,1 

"` 
', -mm 

112,500 

- 
Sample size fo 

1945 

each point 

...., 
1944 

0 
JAN FEB MAR 

Post -war conditions are clearly 
reflected in the daytime Sets -in- 
Use index. It takes only one per- 
son at home and awake to identify 
that home as "Available." The 
presence of even a second person 
in the home (a woman war worker 
released from her job) has no 
effect on the Available Audience 
index, but can increase the possi- 
bility of the radio use by 100 %. 
The daytime Sets -in -Use index is 
being pushed upward by two 
strong forces: An increase in the 
number of homes "available" and 
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an increase in the number of peo- 
ple in the greater number of avail- 
able homes. As long as these forces 
continue to operate, it seems rea- 
sonable to expect the daytime Sets - 
in -Use index to maintain its posi- 
tion above the levels of the previ- 
ous two years. Five of the 1944 
favorites are missing, and it may 
be significant that three of the five 
feature "popular music." 

Of the seven programs which 
appear on both lists, five have 
somewhat higher ratings than they 
did a year ago. Newcomers to 
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CHART VII 
Hooper National Trends 

SETS -IN -USE INDEX - DAYTIME 
JANUARY, 1943 - DECEMBER, 1945 

I I I I I I 

National 
is the percent 
reported 
through 

I 

Average 
of to 

listening 
Friday, 9.00 

Daytime "Sets 
el homes called 
o the rodio 

AM -6:00 

I 

-In -Use 
which 

Monday 
PM, ET 

I 

1945 

-\ _, _ AllW1-- 
1943 `-_ 

1944 

Sample sise fo each pain 112,500 

0 
JAN FEB MAR APR 

Page 50 1946 Yearbook Number 

1 1 

I I 

MAY JUN JUL AUG SEP OCT NOV DEC 

SEP OCT NOY DEC 

the 1945 list include both portions 
of Breakfast in Hollywood, Pepper 
Young's Family and Our Gal Sun- 
day. The latter two, however, were 
in the Top Ten in December of 
1943. 

December 1945 Evening Ratings 
1. Bob Hope 84.0 
2. Fibber McGee and Molly 28.8 
3. Red Skelton .._.._.______ .24.8 
4. Charlie McCarthy 24.7 
5. Jack Benny 
6. Screen Guild Players 24 2 
7. Radio Theatre ..._._..._._ _22.8 
8. Walter Winchell ...._. __ 22.0 
9. Mr. District Attorney ._.- -21.8 

10. Fred Allen - .._.__ 21.5 
11. Eddie Cantor ._. -.19.9 
12. Take It or Leave It -.- ___19.0 
13. Truth or Consequences _._..__._18.7 
14. Abbott and Costello __.____18.5 
15. Amos 'ñ Andy ...... ____18.4 

December 1944 Evening Ratings 

2. Fibber McGee and Molly 29.3 
S. Bing Croeby ._ 25.2 
4. Charlie McCarthy 24 9 
5. Joan Devis -Jack Haley -- 23.7 
6. Walter Winchell _. 23.0 
7. Radio Theatre 21.3 
8. Abbott and Costello 21.2 
9. Mr. District Attorney 21.0 

10. Eddie Cantor _._ 20.7 
11. Jack Benny .___ 20.5 
12. Screen Guild Players 19.6 
13. Hildegarde' ._._._..- _. 19.4 
14. Kay Kyser 18.5 
15. Your Hit Parade 17 4 

'Computed 

December 1945 Weekly 
Daytime Ratings 

When A Girl Marries _____ 8.6 
Portia Faces Life - _...._ 8.5 
Ma Perkins (CBS) 7.9 
Breakfast in Hollywood (Kellogg)_ 7.8 
Romance of Helen Trent 7.8 
Pepper Young's Family _ 7.7 
Young Widder Brown . 7.7 
Breakfast in Hollywood (P and G) 7.7 
Our Gal Sunday 7.6 
Stella Dallas ._.__.._._ 7.3 
Big Sister . _ 7.8 
Available Audience - -- -.78.4 
Sets -In -Use ......_.... -- _..17.8 

December 1944 Weekly 
Daytime Ratings 

1. When a Girl Marries ._____ 8.4 
2. Aunt Jenny _ 7.8 
3. Life Can Be Beautiful 7.8 
4. Ma Perkins (CBS) .._ 7.8 
5. Romance of Helen Trent _ 7 7 

6. Kate Smith Speaks 7 7 
7. Big Sister 7 8 
8. Portia Faces Life 7 5 
9. Stella Dallas 7 4 

70. Young Widder Brown _._. 7.3 
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Broadcast Stations Identified With Newspaper Ownership 
Revised to January 1, 1946; Copyright 1946 by Broadcasting Publications, Inc. 

ALABAMA 
WILMA, Anniston -Licensed to Harry M. 

Ayers, publisher of Anniston Star. 
WSGN, Birmingham - Licensed to The 

Birmingham News Co., publisher of 
The Birmingham News and The Bir- 
mingham Age Herald; 8244% of stock 
owned by estate of Victor H. Hanson. 
deceased. The Birmingham News Co. also 
owns all capital stock of The Huntsville 
(Ala.) Times. 

WAGE, Dothan - Licensed to Dothan 
Broadcasting Co.; Horace Hall, partner. 
is publisher of Dothan Eagle. 

WSFA, Montgomery -Licensed to Mont- 
gomery Broadcasting Co. Inc.: one-third e -third 
interest owned individually by R. F. 
Hudson. publisher of Montgomery Ad- 
vertiser. 

ARIZONA 
ROY, Phoenix - Licensed to Salt River 

Valley Broadcasting Co., 74% owned 
by Burridge D. Butler. publisher of The 
Prairie Farmer. Chicago, and Arizona 
Farmer, Phoenix; also owner of WLS, 
Chicago and KTUC Tucson. 

KTUC. Tucson- Licensed to Tucson Broad- 
casting Co.; 161 out of 300 shares of 
stock owned by Burridge D. Butler, pub- 
lisher of The Prairie Farmer. Chicago. 
and owner of WLS, Chicago. and KOY. 
Phoenix; 69 shares each owned by 
Glenn Snyder and George Cook, WLS. 

ARKANSAS 
KTHS, Hot Springs -Licensed to Radio 

Broadcasting Inc., chief owners identi- 
fied with Times Publishing Co. Inc.. 
publishers of Shreveport (La.) Times: 
same ownership as Monroe (La.) World 
and News -Star. 

KLRA, Little Rock -Licensed to Arkansas 
Broadcasting Co.. 90% of stock owned by 
Cazette Publishing Co., publishers of 
Arkansas Gazette. 

KCMC, Texarkana - Licensed to KCMC 
Inc.; 90% owned by Texarkana News. 
papers Inc., publisher of Texarkana Ca- 
sette and Texarkana News and 10% 
owned equally by board of five directors. 

CALIFORNIA 
KERN, Bakersfield -Licensed to McClatchy 

Broadcasting Co.; same ownership as 
Sacramento Bee. Fresno Bee, Modesto 
Bee (McClatchy Newspapers). 

KIEM. Eureka - Licensed to Redwood 
Broadcasting Co. Inc., 20.8% of stock 
owned by Standard Printing Co., pub - 
lisher of Humboldt Standard; 20% by 
Times Publishing Co.. publisher of Hum- 
boldt Times; 50.8%, William B. Smullin. 

KMJ, Fresno - Licensed to McClatchy 
Broadcasting Co. ; same ownership as 
Freno Bee. Sacramento Bee, Modesto 
Bee (McClatchy Newspapers). 

KDON. Monterey -Licensed to Monterey 
Peninsula Broadcasting Co.; 50% of stock 
owned by Allen Griffen, publisher of 
Monterey Peninsula Herald; 50% by Sa- 
linas Newspapers Inc., publisher of 
Salinas Californian. (Speidel Newspa- 
pers); see also WGNY, Newburgh, N. Y.. 
and KFBC, Cheyenne, Wyo.) 

KLX, Oakland- Licensed to Tribune Build- 
ing Co.; interlocking ownership with 
Oakland Tribune. 

KROW, Oakland -Licensed to KROW Inc., 
owned by Sheldon F. Sackett, chief 
owner of KVAN, Vancouver. Wash., 
owner of KOOS, Marshfield, Ore., and 
publisher of the 'Marshfield (Ore.) Coos 

Bay Times. 
KFBK. Sacramento - Licensed to Mc- 

Clatchy Broadcasting Co.: same owner - 
hip as Sacramento Bee, Fresno Bee, 

Modesto Bee (McClatchy Newspapers). 
EVA. San Francisco- Licensed to Palo 

Alto Radio Station Inc.. owned by Doro- 
thy S. Thackrey, president of the Theo - 
doro Corp., owner of WLIB Brooklyn 
and Neu, York Post. 

KTMS, Santa Barbara -Licensed to News 
Press Publishing Co., publisher of Santa 
Barbara News -Press (T. M. Stork °, pub- 
lisher, owns 100% of common stock). 

KSRO, Santa Rosa -Ownership affiliated 
with Santa Rosa Republican and Santa 
Rosa Press Democrat. 

KWG, Stockton -Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Sacramento Bee, Modesto Bee, Fremo 
Bee (McClatchy Newspapers). 

KTKC. Visalia -Licensed to Tulare -Kings 
Counties Radio Associates; owners in- 
clude Homer W. Wood, publisher of 
Porterville Recorder; Percy M. Whiteside, 

The following tabulation, showing newspaper ownership or affiliation 
of standard broadcast stations in the United States, Hawaii and 
Alaska, is based on information procured from the operating companies 
or from official sources. Minority interests are indicated where the infor- 
mation was available. In ninny instances stations and newspapers are 
owned by the same interests but operations are entirely separated. 

publisher of Tulare Daily Advance; Messrs. 
Wood and Whiteside also operate Visalia 
(Cal.) Pub. Co., publisher of Visalia 
Times- Delta. 

KHUB, Watsonville -Licensed to Luther E. 
Gilson, editor and publisher of Vallejo 
Chronicle -News and Times -Herald. 

COLORADO 
KVOR, Colorado Springs- Licensed to Out 

West Broadcasting Co.; 33% stockholder. 
each are E. K. Gaylord and Edgar T. 
Bell, officers and directors, and 33% by 
the Oklahoma Publishing Co.. nublisher 
of Oklahoma City The Daily Oklahoman. 
Oklahoma City Times and The Farmer 
Stockman. 

KLZ. Denver -Licensed to KLZ Broad- 
casting Co.; E K. Gaylord. president: 
Herbert M. Peck. secretary; Edgar T. 
Bell, treasurer; directors or stockholders 
in The Oklahoma Publishing Co, pub- 
lisher of The Daily Oklahoman, Okla- 
homa City Times and Farmer- Stockman. 

KFKA. Greeley -Licensed to Midwestern 
Radio Corp. ; same ownership (H. E. 
Creen) as The Record Stockman. Den- 
ver. weekly. 

CONNECTICUT 
WTHT, Hartford -Licensed to the Hart- 

ford Times Inc.. publisher of Hartford 
Times: 73.58% of stock owned by the 
Gannett Newspapers; see WENT, Elmira, 
N. Y. 

WSRR, Stamford -Licensed to Western 
Connecticut Broadcasting Co., owned 51% 
by Kingsley A. Gillespie, publisher and 
14% owner of Stamford Advocate. 

WBRY. Waterbury- Licensed to the Amer- 
ican- Republican Inc., publisher of Wa- 
terbury Republican, Sunday Republican 
and Waterbury American. 

DELAWARE 
WDEL, Wilmington (Mason Dixon Radio 

Group) -Licensed to WDEL Inc. Oper- 
ated independently. J. Hale Steinman 
and John F. Steinman, owners of Mason 
Dixon stations. also own Lancaster (Pa.) 
Newspapers Inc. 

WILM, Wilmington -Licensed to WILM 
Inc. Owned 66 2/3% by Alfred G. Hill. 
editor, publisher and lessor of Chester 
(Pa.) Times; remaining 33 1 /3% by J. 
Hale and John F. Steinman, owners of 
Lancaster Newspapers Inc. and Mason 
Dixon Radio Group. 

DISTRICT OF COLUMBIA 
WMAL. Washington - Licensed to The 

Evening Star Broadcasting Co., sub- 
sidiary of The Evening Star. 

WINX, Washington -Licensed to WINX 
Broadcasting Co., owned by Eugene Meyer 
& Co.. publisher of Washington Post. 

WOL, Washington -Licensed to Cowles 
Broadcasting Co. Gardner Cowles Jr., 
president, also publisher of Look maga- 
zine, president of Register & Tribune 
Co., publisher of Des Moines Register 
and Tribune; John A. Cowles, vice -presi- 
dent of Register & Tribune Co., also 
president of Minneapolis Star Journal, 
Tribune and Times. 

FLORIDA 
WJHP, Jacksonville - Licensed to The 

Metropolis Co.; same ownership as Jack - 
nville Journal. (See WCOA. Pena. 

cola.) 

WIOD, Miami -Licensed to Isle of Dreams 
Broadcasting Corp., stock owned by 
Miami Daily News Inc. 

WQAM, Miami -Licensed to Miami Broad- 
casting Co., owned by Miami Herald 
Publishing Co., publisher of The Miami 
Herold. 

WTMC, Ocala -Licensed to Ocala Broad. 
casting Co. Inc.; (see WCOA). 

WDLP. Panama City -Licensed to Pana- 
ma Betsy. Co. and owned by publishers 
of Panama City News -Herald. (See 
WCOA). 

WCOA, Pensacola -Licensed to Pensacola 
Broadcasting Co.; John H. Perry. 79% 
stockholder. is publisher of Pensacola 
Journal. Pensacola News. Jacksonville 
Journal, Panama City (Fla.) News -Her- 
ald. Mr. Perry is also president of West- 
ern Newspaper Union, a newspaper 
syndicate. 

WTSP, St. Petersburg -Licensed to Pinel- 
las Broadcasting Co., 53% of stock 
owned by Nelson Poynter, publisher of 
St. Petersburg Times. 

WFLA. Tampa -Licensed to Tampa Tri- 
bune Co. J. S. Mims, publisher of Tampa 
Tribune. 

WDAE. Tampa -Licensed to Tampa Times 
Co., publisher of Tampa Times. 

GEORGIA 
WALB, Albany -Licensed to Herald Pub - 

liahing Co., publisher of Albany Herald. 
WGAU. Athens - Affiliated with the 

Athens Banner -Herald. 

WSB, Atlanta- Licensed to Atlanta Jour - 
al Co.. publisher of Atlanta Journal 

(James M. Cox; see also WIOD. Miami. 
and WHIO. Dayton. O.). 

WMJM. Cordele-Licensed to Cordele Dis- 
patch Publishing Co.. publisher of Cordele 
Dispatch; John W. Greer, president. 

WCCA, Gainesville - Licensed to Blue 
Ridge Broadcasting Co., 31.57% of stock 
owned by A. F Dean. owner and editor 
of Gainesville Eagle. weekly. 

WLAG, La Grange- Licensed to La 
Grange Broadcasting Co.; 33 1/8% of 
stock owned by Roy C. Swank, pub- 
lisher of La Grange New.. 

WAYX, Waycross -Licensed to Jack Wil- 
liams. publisher of Waycross Journal - 
Herald. 

ILLINOIS 

WDWS. Champaign - Licensed to The 
Champaign News -Gazette, Inc.. publisher 
of The News -Gazette. 

WAAF. Chicago - Licensed to Drovers 
Journal Publishing Co. Inc. 

WGN, Chicago -Licensed to WGN Inc.. 
100% subsidiary of The Tribune Co.. 
publisher of Chicago Tribune. 

WJJD. Chicago -Licensed to Field Enter- 
prises Inc., 

o 
trolled by Marshall Field, 

Proprietor of Chicago Sun and PM. 
WT.S. Chicago- Licensed to Agricultural 

Broadcasting Co.; 100% of stock owned 
by Prairie Farmer Publishing Co.. pub - 
li her of The Prairie Farmer. bi- weekly. 

WDAN. Danville- Licensed to Northwest- 
n Publishing Co., publisher of Danville 

Commercial -News (Gannett Newspaper): 
see WENY. Elmira, N. Y. 

WSOY. Decatur -Licensed to Commodore 
Broadcasting Inc.. 99.6% of stock owned 
by Decatur Newspapers Inc.. publisher 
of Decatur Herald and Review; same 
ownership as Champaign -Urbana (Ill.) 
Evening Courier. 

WGII.. Galesburg -Licensed to Galesburg 
Broadcasting Co.: 60 out of 100 shares 
of stock owned by executives of Gales- 
burg Register -Mail. 

WMBD. Peoria -Licensed to Peoria Broad- 
casting Co.. owned 8.6% by Carl P. 
Slane, president- publisher Peoria Jour - 

el- Transcript Inc.: 21.2% by Frances 
P. Slane and 12.4% by Elizabeth P. Tat. 
bott, interested in same publishing firm. 

WTAD, Quincy -Licensed to Lee Broad- 
casting Inc., affiliated with ownership of 
KGLO. Mason City. la., Lee P. Loomis. 
president. also publisher of Mason City 
(la.) Globe -Gazette, a Lee Syndicate 
newspaper. 

WROK. Rockford -Licensed to Rockford 
Broadcasters Inc. 100% of stock owned 
by Rockford Consolidated Newspapers 
Inc , publishers of Rockford Morning 
Star and Rockford Register Republic. 

WHBF, Rock Island- Licensed to Rock 
Island Broadcasting Co.; controlling 
stockholders, officers and directors own 
all stock of J. W. Potter Publishing Co,, 
publisher of Rock Island Argus. 

WCBS, Springfield- Licensed to WCBS 
Inc.. 49'10 of stock owned by Ira C. Cop- 
ley, publisher of the Springfield Illinois 
State Journal, 1% by A. W. Shipton, 
general manager of /ainois State Jour- 
nal. 

INDIANA 
WTRC. Elkhart -Licensed to the Truth 

Publishing Co. Inc., publisher of Elkhart 
Daily Truth. 

WIBC. Indianapolis -Licensed to Indiana 
Broadcasting Corp, owned by The In- 
dianapolis News. C. Walter McCarty. 
president. also publisher of the News. 

WIRE. Indianapolis- Licensed to In- 
dianapolis Broadcasting Inc. 100% of 
stock owned by Central Newspapers Inc., 
publisher of The Indianapolis Star, E. C. 
Pulliam, president. 

WSBT, South Bend -Licensed to the South 
Bend Tribune. 

WAOV, Vincennes- Licensed to Vincennes 
Newspapers Inc., publisher of Vincennes 
Sun -Commercial (same ownership as 
WIRE, Indianapolis). 

IOWA 
KBUR, Burlington -Licensed to Burlington 

Broadcasting Co.; 25% of stock owned by 
controlling interests in the Burlington 
Hawk -Eye Gazette. 

KRNT, Des Moines -Licensed to Cowles 
Broadcasting Co.. subsidiary of the Reg- 
ister & Tribune Co., publisher of Des 
Moines Register and Des Moines Trib- 
une; also publisher of Minneapolis Star - 
Journal and Look Magazine. 

KSO, Des Moines -Licensed to Kingsley H. 
Murphy, newspaper executive. 

KDTH. Dubuque -Licensed to Dubuque 
Telegraph -Herald. 

KGLO, Mason City -Licensed to Lee Ra- 
dio Inc.. affiliated with ownership of 
WTAD, Quincy. Ill. Lee P. Loomis, presi- 
dent, also publisher of Mason City Globe - 
Gazette. a Lee Syndicate newspaper. 

KFNF, Shenandoah -Licensed to KFNF 
Inc.; 49.75% of stock owned by Des 
Moines Register & Tribune interests. 

KSCJ, Sioux City -Licensed to the Per- 
kins Brothers Co. William R. Perkins, 
26% owner, also president -publisher of 
Journal- Tribune Pub. Co., publisher of 
Journal and Journal -Tribune. 

KTRI, Sioux City -Licensed to Sioux City 
Broadcasting Co.; 50% owned by Diet- 
rich Dirks; 25.2% by Eugene H. Kelly; 
12.4% each by John C. Kelly and Eu- 
gene F. Kelly, latter three identified with 
ownership of Sioux City Tribune. 

KANSAS 
KGGF, Coffeyville- Licensed to Hugh J. 

Powell, senior partner in firm of H. 
J. Powell & Co., publisher of Coffeyville 
Daily Journal. 

KGNO, Dodge City -Licensed to Dodge 
City Broadcasting Co. Inn.; 94% of 
stock owned by J. C. Denious, publisher 
of the Dodge City Daily Globe and Nor- 
ton (Kan.) Telegram. 

KCKN, Kansas City -Licensed to The 
KCKN Broadcasting Co., controlled by 
Capper Publications Inc., publisher of 
Kansas City Kansan and Topeka Daily 
Capital. 

KSAL, Salina- Licensed to KSAL Inc.. 
controlled by Hutchinson (Kan.) Publish- 
ing Co., publisher of The News -Herald. 
R. J. Laubengayer, publisher of Salina 
Journal, who also holds interests in the 
Hays Daily News. Goodland Daily Netos 
and Hill City Times (weekly), all in 
Kansas, is minority stockholder. 

WNW, Topeka - Licensed to Topeka 
Broadcasting Assn. Inc., controlled by 
Capper Publications Inc., publisher of 
Topeka Daily Capital (see KCKN, Kan- 
sas City). 

KFH, Wichita- Licensed to Radio Station 
KFH Co.; 51% of stock owned by Vic- 
toria Murdock Estate, publisher of the 
Wichita Eagle. 

KENTUCKY 
WHAS, Louisville- Licensed to Courier - 

Journal & Louisville Times Co. 
WOMI, Owensboro - Licensed to Owens - 

(Continued on page 54) 
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//s/ 
Reach the CAPITAL 

of the NATION'S CAPITAL 

°° WINX 
CAP I T A L I Z E on one of the greatest 

concentrated buying powers in the Nation -the fabulous 

ninety -five million dollar monthly payroll in Metropolitan 

Washington ... An audience that delights in WINX programs 

because the operation of this station is tailored to Washington 
tastes. It's a luxury market ... a market of spenders . . 

discriminating in their needs -but ready, and with the means 
to buy -when they have confidence in the message that 

sells them. That's where WINX fits profitably into your 
merchandising program. It's Washington's news (every hour 
on the hour) and good music station -WINX programming 
and operation holds the listener's complete interest and respect. 

A Washington station owned by a 
"1"7^ 

Washington Institution with a policy of 

4-r programming and operation created 
'Z'7' especially for Washingtonians. 

Represented Nationally by Headley -Reed Co. 
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Stations Identified With Newspapers 
(Continued from page 52) 

boro Broadcasting Co., stock owned by 
three stockholders of Owensboro Pub- 
lishing Co., publisher of Owensboro Mes- 
senger and Inquirer. 

LOUISIANA 
WJBO, Baton Rouge -Licensed to Baton 

Rouge Broadcasting Co. Inc.; same own- 
ership as Baton Rouge Advocate and 
Baton Rouge State Times; Charles P. 
Manahip, president. 

KVOL, Lafayette -Licensed to Evangeline 
Broadcasting Co. Inc.; 50% of stock owned 
by G. H. Thomas, Lafayette; 50% owned 
by Lafayette (La.) AdvertieerCazette. 

KWKH, Shreveport -Licensed to Interna- 
tional Broadcasting Corp.; 100% of stock 
owned by Times Publishing Co. Ltd.. 
publisher of Shreveport Times; same own- 
ership as Monroe (La.) World and News- 
Star. 

MAINE 
WCOU. Lewiston -Licensed to Twin City 

Broadcasting Co. Inc. Stockholders are 
Faust Couture, pres. is treas.; Valdor 
Couture. sec. Coutures own Le Messager 
Pub. Co.. publisher of Le Messager, 
French -language daily. 

WGAN. Portland- Licensed to Portland 
Broadcasting System Inc.; 496 out of 600 
shares owned by Gannett Publishing Co. 
Inc. (Guy P. Gannett). publisher of 
Portland Press Herald and Portland Ez- 
preu; Augusta Kennebec Journal and 
Waterville Sentinel. 

MARYLAND 
WBAL, Baltimore -Licensed to Hearst Ra- 

dio Inc.; affiliated with Baltimore News - 
Post and American (see WINS New 
York). 

MASSACHUSETTS 
WCOP, Boston- Licensed to Massachusetts 

Broadcasting Corp., subsidiary of Reg- 
ister- Tribune Co. of Des Moines (see 
KRNT, Des Moines). 

WEAR, Fall River -Licensed to Fall River 
Broadcasting Co.. affiliated with Fall 
River Herald News Publishing Co. 

WHYN, Holyoke -All stock of station 
owned by owners of Holyoke Transcript - 
Telegram and Daily Hampshire Gazette. 
Northampton (Mau.). 

WNBH, New Bedford -Licensed to Bristol 
Broadcasting Co. Inc., subsidiary of E. 
Anthony & Sons Inc., publisher of New 
Bedford Standard -Times and Hyannis 
(Mass.) Cape Cod Standard - Times. 

WOCB, West Yarmouth -Licensed to Bris- 
tol Broadcasting Co. Inc., subsidiary of 
E. Anthony & Sons Inc., publisher of 
New Bedford Standard -Times and Hyan- 
nis (Mass.) Cape Cod Standard- Times. 

WTAG, Worcester -Licensed to Worcester 
Telegram Publishing Co. Inc.. publisher 
of Worcester Telegram & The Evening 
Gazette. 

MICHIGAN 
WELL, Battle Creek -Licensed to Feder- 

ated Publications Inc., publisher of 
Battle Creek Enquirer & News. Grand 
Rapids Herald and Lansing State Jour- 
nal. 

WEDS', Calumet -Licensed to Upper Mich- 
igan Broadcasting Co.; 40% of stock 
owned by John W. Rice, publisher 
of Houghton Daily Mining Gazette. 

WJLB, Detroit -Licensed to John Lord 
Booth Broadcasting Inc., stockholder in 
Booth Newspapers Inc. of Michigan. 
(Grand Rapids Press, Flint Journal. 
Muskegon Chronicle, Kalamazoo Gazette. 
Saginaw News, Bay City Times, Jack- 
son Citizen- Patriot, Ann Arbor News.) 
Mr. Booth is not active in operation of 
the newspapers. 

WWJ. Detroit -Licensed to Evening News 
Association, publisher of Detroit News. 

WDBC, Escanaba - Licensed to Delta 
Broadcasting Co.; ownership affiliated 
with Marquette Mining Journal, also 
owner of WDMJ. 

WDMJ. Marquette -Licensed to Lake Su- 
perior Broadcasting Co.; majority owned 
by Daily Mining Journal Co. Ltd., pub- 
lisher of Marquette Mining Journal. 

WSOO, Sault Ste. Marie - Licensed to 
Hiawathaland Broadcasting Co.: 68% of 
stock owned by George A. Osborn, pub- 
lisher of Sault Ste. Maris News. 

MINNESOTA 
KATE, Albert Lea -Licensed to Albert 

Lea -Austin Broadcasting Corp: 49% 
owned by E. L. Hayek, president of 
Trades Publishing Co., Albert Lea. pub- 
lisher of Northwestern Jeweler. 

WEBC. Duluth -Licensed to Head of the 
Lakes Broadcasting Co.: 82% of stock 
owned by Evening Telegram Co., Su- 
perior. Wis.. publisher of Superior 
gram; 32% 62% by Northwest Payer Co., 
20% by Morgan Murphy, president of 
Morning Telegram Co.; 10% by W. C. 
Bridges. manager of WEBC. Mr. Murphy 
is also interested in the Manitowoc 
(Wis.) Herald- Times. Chippewa Fall. 
(Wis.) Herald- Telegram, Two Rivers 
(Wis.) Reporter, Lafayette (La.) Ad- 
vertiser. 

WMFG. Hibbing -Licensed to Head of the 
Lakes Bntg. Co.; see WEBC. Duluth. 

WTCN. Minneapolis -Licensed to Minne- 
sota Broadcasting Corp.; 50% of stock 
owned by Dispatch -Pioneer Presa Co.. 
publisher of the St. Paul Dispatch and 
St. Paul Pioneer Press; 50% of stock 
owned by Minnesota Tribune Co. 
The St. Paul newspapers are published 
by the Bidder Brothers. also publish- 
ers of the New York Herald & Staab. 
Beftune (German). Duluth Herald and 
News -Tribune, Aberdeen (S. D.) Ameri- 
can and News and Grand Forks (N. D.) 
Herald. }Udders also have minority in- 
terest in the Seattle Times. 

KFAM, St. Cloud -Licensed to Times Pub- 
lishing Co.. publisher of St. Cloud Daay 
Times. 

WELD. Virginia- Licensed to Head of the 
Lakes Broadcasting Co.; see WEBC, 
Duluth. 

KWNO. Winona -Licensed to Winona Ra- 
dio Service; a partnership comprising 
H. R. Weicking, editor, and M. H. White. 
business manager of Winona Republican - 
Herald. 

MISSISSIPPI 
WROX, Clarksville -Licensed to Birney 

Imes Sr.. publisher of Columbus (Miss.) 
Dispatch. 

WCOC, Meridian -Licensed to Mississippi 
Broadcasting Co. Inc.; 100% of stock 
owned by R. S. Gavin and D. W. Gavin. 
owners of Clarke County Tribune. Quit- 
man. Miss. (weekly). 

WQBC, Vicksburg- Licensed to Delta 
Broadcasting Co. Inc. Affiliated with 
Vicksburg Morning Herald and Vicks- 
burg Evening Post. 

MISSOURI 
KFRU. Columbia -Licensed to KFRU Ina; 

controlling stock owned by St. Louie 
Star -Times Publishing Co., publisher of 
St. Louis Star -Times (see also KEOK. 
St. Louis). 

KHMO, Hannibal -Licensed to Courier - 
Post Publishing Co.. publisher of Hanni- 
bal Courier -Post (Lee Syndicate news- 
paper). 

KWOS. Jefferson City -Licensed to Trib- 
une Printing Co.. publisher of Jefferson 
City Capital-News and Jefferson City 
Post -Tribune. 

WMBH. Joplin -Licensed to Joplin Broad- 
casting Co. Joplin Globe Publishing Co., 
Publisher of Joplin Globe and Joplin 
News -Herald owns 5/7 of stock. 

WDAF, Kansas City -Licensed to The Kan- 
sas City Star Co., publisher of The 
Kansas City Star. 

KWOC, Poplar Bluff, Mo.- Licensed to 
Radio Station KWOC; ownership affiliated 
with Daily American Republic. 

KGBX. Springfield- Licensed to Springfield 
Broadcasting Co.; Ownership identified 
with Springfield Newspapers Inc. 

KPEQ, Bt. Joseph -Licensed to KFEQ 
Inc. 42.8% of stock owned by the News 
Corp.. publisher of the St. Joseph News- 
Press and St. Joseph Galette. 

KBD, St. Louis -Licensed to Pulitzer Pub- 
lishing Co.. publisher of St. Louis Poet. 
Dispatch. 

KICK. St. Louis- Licensed to Star -Times 
Publishing Co., publisher of St. Louis 
Star -Times (see also KFRU, Columbia, 
Mo.). 

MONTANA 
KRJF, Miles City -Licensed to Star Print- 

ing Co., publisher of the Miles City 
Star. 

NEBRASKA 
XMAS, Hastings -Licensed to Nebraska 

Broadcasting Co.; majority owned by 
Hastings Daily Tribune. 

KFAB. Lincoln -Licensed m KFAB Broad- 
casting Co.; 61% of stock owned by 
Sidles Co., Lincoln; 25% of stock owned 
by Lincoln Nebraska State Journal; 
24% of stock owned by Lincoln Star. 

WJAG. Norfolk- Licensed to the Norfolk 
Daily News. 

ROWE, Omaha-Licensed to World Pub- 
lishing Co.. publisher of Omaha World - 
Herald. 

NEVADA 
KOH, Reno -Licensed to McClatchy Broad- 

casting Co. of Nevada. Same ownership 
as Sacramento Bee, Fresno Bee, Modesto 
Bee, all in California (McClatchy News- 
papers). 

NEW JERSEY 
WRAB, Atlantic City -Licensed to Press 

Union Publishing Co. Inc., publisher of 
Atlantic City Press and Evening Union. 

WHOM, Jersey City -Licensed to Atlantic 
Broadcasting Co. Inc., owned by Cowles 
Broadcasting Co.. subsidiary of Des 
Moines Register- Tribune Co. (see KENT, 
Des Moines). 

NEW MEXICO 
KOB. Albuquerque - Licensed to Albu- 

querque Broadcasting Co.; 100% of stock 
owned by T. M. Pepperday, president, 
Albuquerque Publishing Co., publisher 
of Albuquerque Journal. 

KAVE. Carlsbad - Licensed to Carlsbad 
Broadcasting Corp., Val Lawrence. pres- 
ident. owns 52.6% of common stock and 
is vice -president of El Paso (Tea.) 
Times. 

NEW YORK 
WABY, Albany -Licensed to Adirondack 

Broadcasting Co. Inc.; 20% of stock 
owned by the Press Co. Inc.. publisher of 
the Knickerbocker News (Gannett News- 
paper; see WENT. Elmira, N. Y.). 

WOKO, Albany -Licensed to WOKO Ina: 
25% of stock owned by the Press Co. 
Inc., publisher of Albany Knickerbocker 
News (Gannett Newspaper; see WENY. 
Elmira. N. Y.). 

WMBO, Auburn -Licensed to WMBO Inc. 
100% of stock owned by Auburn Pub- 
lishing Co.. publisher of Auburn Citizen- 
Advertiser. 

WBYN. Brooklyn -Licensed to WBYN- 
Brooklyn Inc.. owned by Evening News 
Publishing Co. 

WLIB, Brooklyn- Licensed to WLIB Inc. 
Owned by Theodoro Corp., Dorothy S. 
Thackrey, president. Mrs. Thackrey ls 
publisher of the New York Poet. 

WREN. Buffalo -Licensed to WREN Inc.; 
stock owned by same ownership as Buf- 
falo Evening News. 

WEBB. Buffalo -Licensed to WEBR Inc. 
75% of stock owned by Buffalo Courier - 
Express. 

WENY. Elmira- Licensed to Elmira Star - 
Casette Inc., publisher of Elmira Star - 
Gazette, Elmira Advertiser and The Sun- 
day Telegram, affiliated with Frank E. 
Gannett Newspapers: Rochester Times - 
Union and Democrat & Chronicle, Albany 
Knickerbocker News. Utica Observer - 
Dispatch and Press. Newburgh News, 
Beacon News, Ithaca Journal. Olean 
Times -Herald (minority), Ogdensburg 
Journal, Malone Telegram, Saratoga 
Springs Saratogian, Massera Observer 
and Binghamton Press all in New York 
State; Hartford (Coon.) Times, Plain- 
field (N. J.) Courier -News, Danville 
(Ill.) Commercial-News. 

WGNY. Newburgh -Licensed to WGNY 
Broadcasting Co. Inc. Stockholders are 
publishers of Poughkeepsie (N. Y.) New 
Yorker; Iowa City (Ia.) Prsa-Citizen; 
Chillicothe (O.) Ohioan; Fort Collins 
(Colo.) Express- Courier; Cheyenne 
(Wyo.) State Tribune and Wyoming Ea- 
gle; Salinas (Cal.) Californian; Reno Ga- 
zette; Nevada State Journal and Wyom- 
ing Stockman- Farmer. (See also KDON 
Monterey, Cal. and KFBC Cheyenne. 
Wyo.). 

WEVD, New York City -Licensed to Debs 
Memorial Radio Fund Inc.; among co- 
operative backers are directors of the 
Jewish Daily Forward; the newspaper 
company itself has no interest or control. 

WINS, New York City -Licensed to Hearst 
Radio Inc. ; interlocking ownership with 
New York Journal-American, New York 
Mirror, Albany Times-Union. Boston 
Record and American and Sunday Adver- 
tiser, Baltimore News -Post and Sunday 
American, Pittsburgh Sun -Telegraph. 
Chicago Herald -American, Milwaukee 
News-Sentinel, Detroit Times, San Fran- 
cisco Examiner and Call- Bulletin, Oak- 
land Post -Enquirer. Los Angeles Ex- 
aminer and Herald -Express, San An- 
tonio Light, Seattle Post -Intelligence. 

WOV, New York City - Licensed to 
Wodaam Corp.; Richard E. O'Dea. mi- 
nority stockholder, is director and stock- 
holder of the Paterson Morning Call. 

WQXR, New York City -Licensed to the 
New York Times Co. 

WELD. Niagara Falls - Licensed to Ni- 
agara Falls Gazette Publishing Co., pub- 
lisher of Niagara Falls Gazette. 

WHDL, Olean -Licensed to WHDL Inc., 
100% of stock owned by Olean Times- 
Herald Corp.. publisher of Olean Times - 
Herald (newspaper part-owned by Gan- 
nett Newspapers). 

WKIP, Poughkeepsie- Licensed to Pough- 
keepsie Newspapers Inc. 

WHEC. Rochester - Licensed to WHEC 
Ina; 60% of stock owned by the Gannett 
Co. Inc.. publisher of Rochester Democrat 
& Chronicle and Rochester Times - Union. 
(Gannett Newspapers; see WENY. EI- 
mira. N. Y.) 

WWNY, Watertown - Licensed to The 
Brockway Co.. owned and operated by 
the Watertown Times. 

WFAS, White Plains- Licensed to West- 
chester Broadcasting Corp.; controlled by 
Valentine E. and J. Noel Macy, pub- 
lishers of Yonkers Herald -Statesman. 
Tarrytown News, Port Chester Item, 
Ossining Citizen -Register. Mt. Vernon 
Argus, New Rochelle Standard -Star. 
Mamaroneck Times, all in New York. 

NORTH CAROLINA 
WWNC, Asheville -Licensed to Asheville 

Citizen -Times Co., Inc.. publisher of 
Asheville Citizen and Times. 

WDNC. Durham- Licensed to Durham Ra- 
dio Corp.; 100% owned by Durham Her- 
ald Co.. publisher of Durham Morning 
Herald and Sun. 

WGBR, Goldsboro -80 of 180 shares of 
stock owned by Talbot Patrick, publisher 
of the Goldsboro News -Argus and direc- 
tor of the Concord Tribune. 7 shares 
owned by P. M. Patrick, secretary and 
director of the Goldsboro News -Argus. 

WHEY, Hickory - Licensed to Catawba 
Valley Bcstg. Co.; 16.3% of stock owned 
by Lester C. Gifford. publisher of Hick- 
ory Daily Record. 

WSTP, Salisbury- Licensed to Piedmont 
Broadcasting Co.; Ownership affiliated 
with Salisbury Post. 

WSJS, Winston -Salem- Licensed to Pied - 
moot Publishing Co., publisher of Win- 
ston -Salem Journal and Twin City Sen- 
tinel. 

NORTH DAKOTA 
WDAY, Fargo -Licensed to WDAY Inc.; 

44.44% of stock owned by stockholders 
of Forum Publishing Co., publisher of 
Fargo Forum. 

OHIO 
WHKK, Akron -Licensed to United Broad- 

casting Co.; controlling interest owned by 
Forest City Publishing Co.. publisher of 
Cleveland Plain Dealer and chief owner 
of Cleveland News. 

WICA, Ashtabula - Licensed to WICA 
Inc.; 94% of stock owned by C. A. 
Rowley. publisher of the Ashtabula Star - 
Beacon. Geneva Free Press, Painesville 
Telegraph, Conneaut News-Herald. all 
Ohio dailies. 

WHEC. Canton -Licensed to Unto broad- 
casting Co., subsidiary of Brush -Moore 
Newspapers Inc.. publisher of Canton 
Repository, Steubenville Herald -Star, 
Marion Star, East Liverpool Review, 
Portsmouth Times and Salem News, all 
in Ohio; Salisbury (Md.) Times. 

WCPO. Cincinnati -Licensed to Scripps - 
Howard Radio Inc.; 100% owned by E. 
W. Scripps Co., chief stockholder In 
Scripps- Howard Newspaper., publishers 
of Cincinnati Post, New York World - 
Telegram, Cleveland Pre., Pittsburgh 
Pre., Columbus Citizen, San Francisco 
News. Washington News, Indianapolis 
Timee, Knoxville News- Sentinel, Memphis 
Press- Scimitar, Memphis Commercial Ap- 
peal, Birmingham Post, Houston Press, 
Fort Worth Press, El Paso Herald -Post, 
Albuquerque Tribune. Covington (Ky.) 
Post, Denver Rocky Mountain News, 
Evansville (Ind.) Press. 

WKRC, Cincinnati -Licensed to Cincin- 
nati Times-Star Co. 

WSAI, Cincinnati -Licensed to Buckeye 
Broadcasting Co., owned by Field Enter- 
prises Inc., which is controlled by 
Marshall Field, proprietor of the Chicago 
Sun and PM. 

WHK, Cleveland - Licensed to United 
Broadcasting Co., owned by Cleveland 
Plain Dealer. 

WBNS. Columbus -Licensed to RadiOhio 
Inc., owned 28% by Edgar T. Wolfe. 
board chairman, who is 54% owner and 
president -publisher of Ohio State Journal; 
24% each by Richard S. Wolfe, presi- 
dent, who is assistant to the president 
of the Columbus Dispatch; H. Preston 

(Continued on page 56) 
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UNITED 

PRESS 

RADIO NEW 

ge.#-/apiteieetioe 4/- gave 
24 hours a day, from coast to coast, at high speed, over 
wires carrying radio news only, United Press brings 
broadcasters in every one of the 48 states- 

26 news roundups a day, punctuating a steady flow 
of datelined dispatches .. 

14 regional reports a day. These flow into stations for o 

total of four and a half hours, cover every big broadcast 
period of the day, from six in the morning until 
eleven at night. They go into both the roundups 
and datelined news ... 
24 special features. Seventeen of them are daily, 
including four on sports .. 

3000 words a day of spot sports bulletins- enough 
to make two 15- minute newscasts in addition to 

the four features. 

United Press has more radio news clients than 
all other services combined. Because it offers 
more than any other service. 
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Stations Identified With Newspapers 
(Continued from page 54) 

Wolfe, associate editor, Dispatch; Robert 
H. Wolfe, vice president and general 
manager of the Dispatch. 

WHKC, Columbus- Licensed to United 
Broadcasting Co. (See WHKK, Akron). 

WHIO, Dayton -Licensed to Miami Valley 
Broadcasting Corp.; same ownership to 
Dayton Daily News. Springfield (O.) 
News, Springfield (O.) Sun, Miami Daily 
News and Atlanta Journal (James M. 
Cox). 

WING. Dayton -Licensed to Great Trails 
Broadcasting Corp.; controlled by Charles 
Sawyer, Cincinnati attorney, owner of 
Lancaster (O.) Eat' Gazette (see .lao 
WIZE, Springfield). 

WPAY, Portsmouth -Licensed to The Sci- 
oto Broadcasting Co.; 100% owned by 
Brush -Moore Newspapers, publishers of 
Portsmouth Times. 

WIZE, Springfield- Licensed to Radio 
Voice of Springfield Inc.; controlling 
stock owned by Charles Sawyer, Cincin- 
nati attorney, owner of Lancaster (O.) 
Eagle -Gazette. 

WFMJ. Youngstown -Licensed to WFMJ 
Broadcasting Co., controlled by William 
F. Maag Jr., publisher of Youngstown 
V indica tor. 

WKBN, Youngstown- Licensed to WKBN 
Broadcasting Corp. W. P. Williamson 
Jr. owns 59.2% of stock; Forest City 
Publishing Co., publisher of Cleveland 
Plain Dealer and chief owner of Cleve- 
land News, owns balance. (See WHKK). 

OKLAHOMA 
KVSO, Ardmore -Licensed to Ardmoreite 

Publishing Co. Inc., publisher of Ard- 
more Daily Ardmoreite. 

KCRC, Enid -Licensed to Enid Radiophone 
Co.; all stock owned by same interests 
owning Enid Publishing Co.. publisher of 
Enid News and Enid Eagle. 

KBIX. Muskogee -Licensed to Oklahoma 
Press Publishing Co., publisher of Musko- 
gee Daily Phoenix and Muskogee Times- 
Democrat. 

WKY, Oklahoma City -Licensed to WKY 
Radiophone Co.; same stock owners as 
Oklahoma Publishing Co.. publisher of 
The Daily Oklahoman, Oklahoma City 
Times and The Farmer Stockman. 

KGFF, Shawnee - Licensed to KGFF 
Broadcasting Co. Inc. Controlling stock 
interest (04 %) owned by Stauffer Pub- 
lications Inc. (Topeka, Kans.) owner 
and publisher of Shawnee (Okla.) News- 
Star; Grand Island (Neb.) Independent; 
Arkansas City (Kan.) Traveler; Mary - 
ville (Mo.) Forum; Pittsburg (Kan.) 
Headlight & Suit; Nevada (Mo.) Daily 
Mail; and Topeka (Kan.) State Journal. 

KOME, Tulsa - Licensed to Oil Capital 
Sales Corp. Dexter Moss,- president, Dex- 
ter Publishing Co., 20% stockholder. 

OREGON 
KWIL, Albany -Licensed to Central Wil- 

lamette Broadcasting Co.; all stock owned 
by W. L. Jackson and R. R. Cronise. 
co- publishers of Albany Democrat- Herald. 

KAST, Astoria- Licensed to Astoria Broad- 
casting Co.; Ownership affiliated with 
Astoria AstorianBudget and Pendleton 
East Oregonian. 

KBND. Bend -Licensed to Bend Bulletin. 
KUIN, Grants Pass -Licensed to Southern 

Oregon Bcstg. Co.; 50% of stock owned 
by A. E. Voorhies. publisher of Grants Pau Courier; 50% by Redwood Basta. 
Co.. operator of KIEM. Eureka, Cal.. in 
which Eureka Humboldt Times owns 20% 
of stock, and Eureka Humboldt Standard 
20.8 %. 

KOOS, Marshfield - Licensed to KOOS 
Inc. controlled by Sheldon F. Sackett. 
publisher of Coos Bay Times, Marshfield. 
(See KROW Oakland, Cal.) 

KALE, Portland- Licensed to KALE Inc.; 
stock owned by Portland Oregon Journal 
100 %. 

KGW. Portland -Licensed to Oregonian 
Publishing Co., publisher of Portland 
Oregonian. 

KRNR, Roseburg -Licensed to The News. 
Review Co., publishers of Roseburg 
New-Review and Klamath Falls (Ore.) 
Herald -News; lame interests also own 
20% interest in Medford (Ore.) Mail- 
Tribune. 

PENNSYLVANIA 
WSAN. Allentown -Licensed to Lehigh 

Valley Broadcasting Co.; 66% of stock 
owned by stockholders of Allentown Call 
Publishing Co., publisher of The Morn- 
ing Call and owner of The Evening 
Chronicle. 

WCED. DuBois -Licensed to Tri- County 
Broadcasting Co.; same ownership as Du 
Bois Courier-Ex press. 

WEST, Easton - Licensed to Associated 
Broadcasters Co. (Mason Dixon Group). 
Operated independently. Mason Dixon 
Group owned by J. Hale & John F. Stein- 
man, owners of Lancaster Newspapers 
Inc. 

WHP, Harrisburg - Licensed to WHP 
Inc.; 74.6% of stock owned by The Tele- 
graph Press, publisher of Harrisburg 
Telegraph. 

WKBO, Harrisburg- Licensed to Keystone 
Broadcasting Corp. (Mason Dixon Group. 

- See WEST Easton). 
WAZL, Hazleton - Licensed to Hazleton 

Broadcasting Service Inc. (Mason Dixon 
Group. See WEST Easton). 

WJAC, Johnstown -Licensed to WJAC 
Inc.: 100% owned by Johnstown Tribune 
Publishing Co., publisher of Johnstown 
Tribune and Democrat. 

WGAL, Lancaster - Licensed to WGAL 
Inc. (Mason Dixon Group. See WEST 
Easton) . 

WMRF, Lewistown -Licensed to Lewis- 
town Broadcasting Co.; 25% of stock 
owned by the Sentinel Co., publisher of 
Lewistown Sentinel. 

W PEN, Philadelphia- Licensed to Wm. 
Penn Broadcasting Co., owned by the 
Philadelphia Bulletin. 

WCAE, Pittsburgh -Licensed to WCAE 
Inc.: same ownership as Pittsburgh Sun - 
Telegraph. (See WINS, New York). 

WWSW, Pittsburgh -Licensed to WWSW 
Inc. Controlled by P -G Publishing Co., 
publishers of the Pittsburgh Post - 
Gazette. 

WQAN, Scranton -Licensed to the Scran- 
ton Tintes. (Operates non -commercially). 

WPIC, Sharon -Licensed to Sharon Her- 
ald Broadcasting Corp. One stockholder 
holds stock in Sharon Herald Publishing 
Co. 

WKOK, Sunbury - Licensed to Sunbury 
Broadcasting Corp.; Majority ownership 
identified with Sunbury Daily Item. 

WRAK, Williamsport -Licensed to WRAK 
Inc.; 66.6% of stock owned by Sun Gazette 
Co., publisher of Williamsport Gazette & 
Bulletin and Williamsport Sun; 27Sí 
owned by R. T. S. Steele Estate; 3.8% 
by Margaretta T. Steele; 1.3% each by 
Mary E. Steele and George E. Joy. 

WORK, York -Licensed to York Broad- 
casting Co. (Mason Dixon Group. See 
WEST Easton). 

SOUTH CAROLINA 
WAIM, Anderson -Licensed to Wilton E. 

Hall, publisher of Anderson Independent 
and Anderson Daily Mail. 

WTMA, Charleston -Licensed to Atlantic 
Coast Broadcasting Co.; affiliated with 
Charleston News & Courier and Charles- 
ton Post. 

WFBC, Greenville -Licensed to Greenville 
News-Piedmont Co., publisher of Green- 
ville News and Greenville Piedmont. 

SOUTH DAKOTA 
WNAX, Yankton -Licensed to WNAX 

Broadcasting Co. Identified with Cowles 
Broadcasting Co. (See KRNT, Des 
Moines). 

TENNESSEE 
WOPI, Bristol - Licensed to Radiophone 

Broadcasting Station WOPI Inc.; 50% 
owned by C. J. Harkrader, publisher of 
Bristol Herald- Courier and News Bulle- 
tin, 50% owned by W. A. Wilson. 

WTJS, Jackson -Licensed to Sun Publish- 
ing Co. Inc., publisher of Jackson Sun. 

WKPT, Kingsport -Licensed to Kingsport 
Broadcasting Co., Inc. C. P. Edwards 
Jr., president of Kingsport Publishing 
Co. owns minority stock. 

WNOX, Knoxville -Licensed to Scripps - 
Howard Radio Inc., subsidiary of E. W. 
Scripps Co., chief stockholder in Scripps - 
Howard Newspapers (Knoxville News- 
Sentinel etc.. see WCPO, Cincinnati). 

WMC. Memphis -Licensed to Memphis 
Publishing Co., publisher of Memphis 
Commercial Appeal. a Scripps- Howard 
newspaper. (See WCPO, Cincinnati). 

TEXAS 
KRBC, Abilene - Licensed to Reporter 

Broadcasting Co.; 56% of stock owned 
by M. Bernard Hanks, director and a 
principal stockholder in Abilene Reporter. 
News. director in Big Spring Herald. 
Paris News, Corpus Christi Caller - 
Times, Denison Herald, all in Texas. 

KGNC, Amarillo - Licensed to Plains 
Broadcasting Co. Howe -Snowden Group. 
80% of stock owned by Globe News 
Publishing Co. Inc., publisher of Amarillo 
Globe and News; 18% owned by Globs 
News employes pool. Same interests also 
control Lubbock Avalanche, Lubbock 
Journal and Atchison (Kan.) Globe. 

KNOW, Austin - Licensed to Frontier 
Broadcasting Co. Inc.; 60% of stock 
owned by E. S. Fentress. half owner of 
Austin American and Statesman, half 
owner and publisher of Waco News - 
Tribune and Times -Herald, one-third 
owner of Wichita Falls Record -News and 
Times. half owner of Texarkana Gazette 
and News. 

KFDM. Beaumont -Licensed to Beaumont 
Broadcasting Corp.; 25% owned by the 
Beaumont Enterprise and Journal. 

KRIC. Beaumont- Llceneed to KRIC Inc.: 
Owned by Beaumont Enterprise and 
Journal. 

KBST, Big Spring -Licensed to Big Spring 
Herald Broadcasting Co. Identified with 
Big Spring Herald. (See KRBC. Abi- 
lene). 

KBWD, Brownwood- Licensed to Brown 
County Broadcasting Co.; 25% of stock 
owned by C. C. Woodson, owner and 
publisher of the Brownwood Bulletin. 

KRIS, Corpus Christi -Licensed to Gulf 
Coast Broadcasting Co. Ownership iden- 
tified with Corpus Christi Caser -Times 
and Tilford Jones. Houston. 

KRLD, Dallas- Licensed to KRLD Radio 
Corp.; subsidiary of Times- Herald Print- 
ing Co., publisher of Dalla. Times -Her- 
aid. 

WFAA. Dallas- Licensed to A. H. Belo 
Corp., publisher of The Dallas Morning 
News. 

KROD. El Paso -Licensed to D. D. Rod- 
erick, publisher of El Paso Times. 

KGKO, Fort Worth -Licensed to KGKO 
Broadcasting Co.: 60% owned by Amon 
Carter and associates, publisher of Fort 
Worth Star -Telegram. and 50% by A. 
H. Belo Corp.. publisher of Dallas Morn- 
ing News. 

WRAP, Fort Worth -Licensed to Carter 
Publications Inc.. publisher of Fort 
Worth Star -Telegram. 

KPRC. Houston -Licensed to Houston 
Printing Corp.. publisher of Houston 
Post; 97% of stock owned by Houston 
Post Co. 

KTRH, Houston -Licensed to KTRH 
Broadcasting Co.. subsidiary of Houston 
Chronicle Publishing Co., publisher of 
Houston Chronicle. 

KFYO. Lubbock- Licensed to Plaine Radio 
Broadcasting Co. Taylor -Howe -Snowden 
Group. (See KGNC Amarillo). 

KPDN, Pampa- Licensed to C. H., Harry 
and Jane Halles, d/b as Radio Station 
KPDN. C. H. Holies is co- publisher of 
Pampa Daily News and Register Pub. 

Co., publisher of Santa Ana (Cal.) Reg- 
ister; Hoiles family also identified with 
Bucyrus (O.) Telegraph- Forum. 

KPLT, Paris -Licensed to North Texas 
Broadcasting Co.; owned 24.72% by M. 
Bernard Hanks and 24.72% by Houston 
Harte, Texas publishers. Mr. Hanks holds 
interests in. Reporter Pub. Co., Abilene: 
Big Spring Herald. North Texas Pub. 
Co., Paris; Denison Herald, Marshall Pub. 
Co. Mr. Harte interested in Caller -Times 
Pub. Co., Corpus Christi: San Angelo 
Standard Times, Marshall, North Texas. 
Denison and Big Spring newspapers. 

KIUN, Pecos -Licensed to Jack W. Hawk- 
ins and Barney H. Hobbs, publishers of 
Pecos Enterprise, weekly. (See also 
KAVE, Carlsbad, N. M.) 

KGKL, San Angelo -Licensed to KGKL 
Inc.; Ownership affiliated with San An- 
gelo Standard -Times. (see KRBC, Abi- 
lene). 

KTSA, San Antonio -Licensed to Sunshine 
Broadcasting Co.; 74% of stock under 
same ownership as KGNC, Amarillo; 
KFYO. Lubbock ; KRGV, Weslaco. 

KXOX, Sweetwater -Licensed to Sweet- 
water Radio Inc.; owned by J. S. Mc- 
Beath and Mittie A. McBeath, publishers 
of the Sweetwater Reporter; and Wendell 
Mayes. Brownwood, and Russell Bennit, 
co-publishers of Sweetwater Reporter. 

KTEM, Temple -Licensed to Bell Broad- 
casting Co. Frank W. Mayborn, president 
and 14.66% owner, also president -pub- 
lisher and 95% owner of Bell Pub. Co., 
publisher of Temple Daily Telegram. 

KCMC, Texarkana -See Arkansas. 
KVWC, Vernon -Licensed to Northwestern 

Broadcasting Co., of which R. H. Nichols, 
publisher of the Vernon Daily Record is 
one -third partner. 

WACO, Waco -Licensed to Frontier Broad- 
casting Co.; same ownership as KNOW. 
Austin, Tex. 

KRGV, Weslaco- Licensed to KRGV Inc. 
Taylor -Howe -Snowden Group (See KGNC 
Amarillo). 

UTAH 
KSUB, Cedar City -Licensed to Southern 

Utah Broadcasting Co.; 52% of stock held 
by Radio Service Corp. of Utah, licensee 
of KSL; 36% of stock owned by Leland 
M. Perry. 

KLO. Ogden -Licensed by Interstate Broad- 
casting Corp.; majority stock owned by 
A. L. Glassman, publisher of Ogden 
Standard- Examiner. 

KSL, Salt Lake City -Licensed to Radio 
Service Corp. of Utah. 19.55% of stock 
owned by Kearns Corp., publisher of the 
Salt Lake Tribune, John F. Fitzpatrick. 
publisher; 50.27% held by the Church of 
Jesus Christ of Latterday Saints. 

VIRGINIA 
WMVA. Martinsville -Licensed to Mar- 

tinsville Broadcasting Co.; 43% owned by 
William C. Barnes, publisher of Martins- 
ville Bulletin. 

WGH, Newport News -Licensed to Hamp- 
ton Roads Broadcasting Corp.; 66% of 
stock owned by Daily Press Inc., Pub- 
nether of Newport News Daily Press and 
Times -Herald; 34% by Edward E. 
Bishop. 

WTAR, Norfolk -Licensed to WTAR Ra- 
dio Corp.; subsidiary of Norfolk News- 
Papers Inc publisher Norfolk 
Dispatch and Norfolk Virginia- Pilot. 

WRNL, Richmond -Licensed to Richmond 
Radio Corp.; owned by Richmond News. 
papers 
Leader 

Inc., 
eader and Ric 

operating Richmond News 
mond Times Dispatch. 

WDBJ, Roanoke -Licensed to Times-World 
Corp., publisher of Roanoke Times and 
Roanoke World -News. 

WSLS, Roanoke -Licensed to Roanoke 
Broadcasting Corp.; 40% owned by J. 
P. Fishburn, publisher of Roanoke Times 
and World -News. 

WASHINGTON 
KWLK, Longview -Licensed to Twin City 

Broadcasting Corp.; 33% of stock owned 
by John McClelland, publisher of Long- 
view Daily News. 

KVAN, Vancouver -Licensed to Vancouver 
Radio Corp.; controlled by Sheldon F. 
Sackett, publisher of Marshfield (Ore.) 
Coos Bay Times, owner of KOOS. Marsh- 
field, and 65% owner of KROW, San 
Francisco. 

WEST VIRGINIA 
WHIS, Bluefield- Licensed to Daily Tele- 

graph Printing Co., publisher of Blue- 
field Daily Telegraph and Bluefield Sun- 
set News. 

WSAZ. Huntington -Licensed to WSAZ 
Inc.; 52% of stock owned by Huntington 
Publishing Co., publisher of Huntington 
Advertiser and Huntington Herald-Die- 
Patch; 48% owned by Capt. John A. 
Kennedy. USNR. 

WLOG, Logan- Licensed to Clarence H. 
Frey. publisher of Logan Banner, and 
Robert O. Greever, Merrill Coal Mines 
Inc., partners. 

WAJR. Morgantown -Licensed to West 
Virginia Radio Corp. Stockholders own 
stock in West Virginia Newspaper Pub- 
lishing Co., publisher. of Morgantown 
Post and Dominion News; New Martins 
ville Wetzel Republican. 

WBRW, Welch- Licensed to McDowell Serv- 
ice Co.; ownership includes W. R. Keyser. 
25 shares, editor Welch Daily News; Ellis 
Landreth. 25 shares, manager, Welch 
Publishing Co.; Clarence H. Frey, 25 
shares, publisher, The Logan Banner. 

WISCONSIN 
WEAU, Eau Claire- Licensed to Central 

Broadcasting Co.; 24 1/3% of stock 
owned by Eau Claire Press Co., pub- 
lisher of Eau Claire Telegram and Eau 
Claire Leader; 40% owned by Elisabeth 
Murphy. wife of publisher of Superior 
(Wis.) Telegram; 18 2/8% owned by 
Walter C. Bridges. manager of WEBC, 
Duluth, Minn.; 14 1/8% owned by Mor- 
gan Murphy, publisher of Superior Tole- 
gram. 

(Continued on page 60) 

Page 56 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


The Crucial Test Is 

INTEREST 
Is it interesting? That is the test which the radio audience, con- 

sciously or unconsciously, applies to every newscast. That is the 

test which every newscaster should apply to his own script -and 
equally to his own sources of news. 

The INS news report is built on the solid foundation of human 

interest. It is easy to read, easy to listen to, easy to understand - 
and, always, vital in audience appeal. 

Accuracy, completeness, variety, and a sense of public responsi- 

bility make the INS news report dependable, authoritative. These 

attributes form listening habits. But the greatest habit -former is 

a consistently interesting newscast which is easy to build with 

the consistently interesting INS news report. 

INTERNATIONAL NEWS SERVICE 
FRANK J. NICHT, General Sales Manager, 235 EAST 45th STREET, NEW YORK CITY, N. Y. 
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NEWS EDITORS AND EXECUTIVES OF U. S. RADIO STATIONS 

WAPI 
WBRC 

WV/ALA 
WSFA 
WLAY 

WHTB 

KOYB 
KTAR 
KGLU 

KYUM 

KLCN 

KFFA 
KTHS 
KBTM 
KARK 

KERN 
KPMC 

KIÉM KM 
KMJ 

KÉWÚ 

KFI 

KGFJ 

KMPC 
KNX 
KRK 

KTRB 
N 

KPAO.SW 
KWKW 
KVCV 
KPRO 

KCRA 

KFMB 
FRCA 

KJBS 

KSFO 
KYA 

KV EC 
KSRO 
KGDM 
KWG 
KCOK 
KTKC 
KHUB 

KLZ 

Ö R 
KVOD 
KIUP 
KFXJ 
KFKA 
KGHF 
KGEK 

WICC 

WTÑT 

WELT 
WNHC 
WN 
WSRR 
WATR 
WBRY 

WMñL 
WOL 
WRC 
WTÓP 
WWDC 

WMFJ 
WRUF 
WJHP 

WPDO 

W BS 
WIOD 

8Ó 
WC 
WFO 
WSUN 

ALABAMA 
Birmingham Lionel Baxter 
Birmingham Bill McCain 
Birmingham David Loveman 
Mobile C. L Smallwood 
Montgomery Marguerite Daniel 
Muscle Shoals Milton Ray Muller 
Sylacauga Bob Donovan 
Talladega E. J. Gomon 

ARIZONA 
Globe Willard Shoecrah 
Phoenix Ralph Mahoney 
Phoenix John Snow 
Safford Paul Merrill 
Tucson Wayne A. Sanders 
Yuma John Snow 

ARKANSAS 
Blytheville Russel Hodge 
El Dorado J. R. Duenon 
Fort Smith J. E. Garner 
Helena Bill Tappan 
Hot Springs William S Bailey 
Jonesboro Clarence Adams 
Little Rock Paul King 
Little Rock James Woodard 

CALIFORNIA 
Bakersfield Martha Harrison 
Bakersfield Art Mason 
Chico Thomas Nelson 
Eureka Howard McAnulty 
Fresno Ed Clough 
Fresno Henry roach 
Fresno Hel Lillo 
Hollywood Al Gordon 
Los Angeles George Lewin 
Los Angeles Charles Granville 
Los Angeles Ted Meyers 
Los Angeles Howad ray 
Los Angeles Rene Bozarth 
Los Angeles La Mawhinney 
Los Angeles Vance Graham 
Los Angeles Clinton Jones 
Los Angeles Doug Douglas 
Marys Ile Hadley Hall 
Modesto Eugene D'Accardo 
Monterey Reed Pollock 
Oakland Everett Claiborne 
Oakland John K. Chapel 
Pasadena Carl Saunders 
Pasadena Marshall Farnum 
Redding Ted Dooley 
Riverside- Lee Lawley 

San Bernardino 
Sacramento Marvin G. Byers 
Sacramento Tony Koester 
Sacramento Earle Russell 
San Diego Paul Barron 
San Francisco Darrell Donnell 
San Francisco Frank La Tourette 
San Francisco George Ensign 
San Francisco Bertrand H. Silen 
San Francisco Austin Fenger 
San Francisco William H. Brown 
San Jose Grant Holcomb, Jr. 
San Luis Obispo Les Hacker 
Santa Rosa Herman Wilson 
Stockton E. Flower 
Stockton Paul Huebner, Jr. 
Tulare Bob Clare 
Visalia Bill Graces 
Watsonville Don Malone 

COLORADO 
Denver Earl McCain 
Denver William Glines 
Denver Cecil Seaver 
Denver A. D. Bestie 
Durango Ray M. Beckner 
Grand Junction Roger Kelly 
Greeley Charles E. Sumerau 
Pueblo Clifford Hendrix 
Sterling E. G. Beehler 

CONNECTICUT 
Bridgeport Leland Bickford 
Hartford Milton Berkowitz 
Hartford Sereno B. Gammell 
Hartord Thomas Eaton 
New Haven George Bronson 
New Haven Margaret Wilson 
New London Charles H. Thompson 
Stamford Julian Schwartz 
Waterbury Al Vestro 
Waterbury E. Christy Erk 

DISTRICT OF COLUMBIA 
Washington William Gold 
Washington William Neel 
Washington Albert L. Werner 
Washington David Brinkley 
Washington Robert S. Wood 
Washington Jack Reed 

FLORIDA 
Daytona Beach Ray Clancy 
Gainesville Dave Martin 
Jacksonville Andre Bialolenki 
Jacksonville Jack O'Connor 
Jacksonville Gary Allen 
Lakeland Preston Daniel 
Miami W. R. Wills 
Miami Fred Clampitt 
Miami Robin Flynn 
Orlando Carter Scofield 
Pensacola Ronald Drake 
St. Augustine Wing Richardson 

Leroy Johnson 
St. Petersburg Major George D. 

Robinson 

WISP St. Petersburg Herbert Anderson 
WSPB Sarasota Eric Provost 
WTAL Tallahassee William A. Snowden 
WDAE Tampa Kenneth W. Skelton 
WFLA Tampa Tom Mathews 
WJNO West Palm Beach Davies Webster 

GEORGIA 
WALB Albany Abner M. Israel 
WGPC Albany Theore Brown 
WAGA Atlanta Dale Clark 
WAIL Atlanta Stan Raymond 
WSB Atlanta Walter Paschall 
WGAC Augusta John L. Barnes 
WRDW Augusta C. H. Pointai, Jr. 
WGAA Cedartown Thomas Carr 
WDAK Columbus Henry East 
WBU Dalton Bill Armond 
WMLT Dublin Jim Tunis 
WBML Macon Glenn Hayes 
WMAZ Macon Frank Hubbs 
WNEX Macon Ray Penner 
WRGA Rome Cap Hicks 
WSAV Savannah James Hicks 
WTOC Savannah R. M. Charlton 
WGOV Valdosta Marlon Harman 
WAYX Waycross Clyde C. Devis . 

WRLD West Point Perry Elliott 
IDAHO 

KIDO Boise Hugh Shelly 
KID Idaho Falls Gene Ackerley 

ILLINOIS 
WMRO Aurora C. M. Thomsen 
WJBC Bloomington Clark Jontry 
WAAF Chicago Cynthia Coyle 
WBBM Chicago Everett Holies 
WEDC Chicago Bill Mack 
WENR Chicago Connie O'Dea 
WGES Chicago M. A. Clemens 
WGN Chicago Robert F. Hurleigh 
WIND Chicago Jim Dale 
WJJD Chicago Fran Weigle 
WLS Chicago Julian T. Bentley 
WMAO Chicago William B. Ray 
WMBI Chicago Wendell Porter 
WDAN Danville Honore Ronan 
WSOY Decatur Everett Penhallegon 
WTMV East St. Louis Michael Henry 
WEBO Harrisburg Eddie Wise 
WJPF Herrin Ellis Joe 
WLDS Jacksonville Nate Egner 
WJOL Joliet Dick Jones 
WMBD Peoria Philip Gibson 
WTAD Ouincy Dick Faler 
WROK Rockford William R. Traum 
WHBF Rock Island Ray Hampton 
WDZ Tuscola Shirt Evans 
WILL Urbana Nelson F. Norman 

INDIANA 
WI-IBU Anderson Dick Lee 
WGBF- Evansville Fred A. Rollison 
WEOA 
WGL Fort Wayne James Westover 
WOWO Fort Wayne Sam Gifford -D. 

Allen Jeffries -N. 
WJOB Hammond John Whitaker 
WFBM Indianapolis Gilbert Forbes 
WIBC Indianapolis Larry Richardson 
WIRE Indianapolis Ralph Knox 
WISH Indianapolis John Morrow 
WKMO Kokomo William Randolph 
WKBV Richmond George Cronin 
WSBT South Bend Morton L. Linder 
WBOW Terre Haute Farrell R_Ippeuorde 

FI WAOV Vincennes Victor 

IOWA 
WOI Ames Robert Mulhall 
KBUR Burlington S. W. Mitchell 
WMT Cedar Rapids - Douglas B. Grant 

Waterloo 
KROS Clinton Ethel H. Murphy 
WOC Davenport Bob Redeem 
KRNT Des Moines Joseph Rygn 
KSO Des Moines Dick Burris 
WHO Des Moines Jack Shelley 
KDTH Dubuque Hal Pearce 
WKBB Dubuque L. Vaughn Geyman 
KFJB Marshalltown Charles T. Webb 
KGLO Mason City Charles Hilton 
KBIZ Ottumwa Gene Milner 
KFNF Shenandoah Gleason Kinder 
KMA Shenandoah Ralph W. Childs 
KSCJ Sioux City Eugene T. Flaherty 
KTRI Sioux City Al Triggs 
KICD Spencer Wayne Ross 
KXEL Waterloo H. K. Gross 

KANSAS 
KVAK Atchison Joseph Peck 
KTSW Emporia Robert Mott 
KIUL Garden City R. M. Higby 
KWBW Hutchinson George Alden 
WREN Lawrence Lindley Hines 
KSAC Manhattan Grant Salisbury 
KSAL Salina Gene Moser 
KANS Wichita Vic Rugh 
KFBI Wichita Milo Knutson 
KFH Wichita George Gow 

KENTUCKY 
WCMI Ashland Robert Pruett 
WHLN Harlan Eddie Whikehart 
WSON Henderson Hecht S. Lackey 
WHOP Hopkinsville T. E. Brewer 
WLAP Lexington Truman Morris 
WAVE Louisville Russell Pirko' 
WGRC Louisville Boyard Clayton 
WHAS Louisville Paul R. Huddleston 
WINN Louisville Stan Corley 
WPAD Paducah Gene Peak 

WJBO 

KPLCL 
KMLB 

W WSMB 

KWKH 

WLBZ 
WAGM 

WBAL 
WCAO 
WCBM 
WFBR 
WITH 
WFMD 
WJEJ 

WBZ- 
WBZA 

WCOP 
WEEI 
WHDH 
WMEX 
WNAC 
WORL 
WSAR 
WEIM 

WLñW 
WLLH 

WNBH 

WÉSX 

WMAS 

WSÓCB 

WTÁG 

WPAG 
WBCM 
WHDF 
CKLW 
WJBK 

WJR 
WXYZ 

W É V 
WJMS 

WKZO 
WJIM 
WKLA 

WC/ZR 
WHLS 
WEXL 

KDAL 
WMFG 
KYSM 

WLÓLO 
WTCN 

WG.L 
KROC 

KST 
KWNO 

WCBI 
WJPR 

WJDX 
WJXN 
WSLI 
WAML 

WÉLÓ 

KFRU 
KHMO 
KWOS 
WMBH 
KCKN 
KCMO 
KMBC 
IWDQF 

KFUO 

KKOK 

WEW 

WIL 
KDRO 
KGBX 
Krrs 
KWTO 

LOUISIANA 
Baton Rouge J. Dolph Norton 
Lafayette Frank Lee 
Lake Charles Joe Campbell 
Monroe Carley Fox 
Monroe Elaine C. Haas 
New Orleans Harry Arthur 
New Orleans Don Lewis 
Shreveport Dick Worthington 
Shreveport R. A. Worthington 

MAINE 
Bangor Joseph Eaton 
Presque Isla Ted Coff:n 

MARYLAND 
Baltimore 
Baltimore 
Baltimore 
Baltimore 
Baltimore 
Frederick 
Hagerstown 

Galen Fromme 
Dwight Burroughs 
Charles A. Roeder 
John Alderson 
Ian Ross MacFarlane 
Millard H. Klunk 
Jimmy Riser 

MASSACHUSETTS 

Boston F. Whitmarsh 
Boston Ron Cochran 
Boston L. F. Sargent 
Boston E. L. Lawson 
Boston Joseph Grant 
Boston Leland Bickford 
Boston Joe Dinneen 
Fell River Angus Bailey 
Fitchburg Jim Chalmers 
Greenfield H. Frederick Grebe 
Lawrence Jack Stevens 
Lowell- Fred Simmonds 
Lawrence 
New Bedford Earle D. Wilson 
Pittsfield William Geary 
Salem Ruth Putnam - 

Henry Collins 
Springfield Ben C. Sweet 
Springfield Robert Stroshine 
West Yarmouth Gordon David 
Worcester George M. Shea 
Worcester William C. O'Neil 

MICHIGAN 
Ann Arbor Otis Hardy 

City Frank J. Walsh 
Calumet Earl Norden 
Detroit Val Clare 
Detroit Ed MacKenzie 
Detroit Bill Sawyer 

George W. Cushing 
Detroit Henry Alexander 
Flint Jack Lewin 
Grand Rapids Joe Hooker 
Grand Rapids Miles Olsen 
Ironwood J. W. Huss 
Jackson William A. Cizek 
Kalamazoo Marion Stutes 
Lansing Tom Carson 
Ludington Peter A. Man 
Muskegon Loran A. Haney 
Pontiac William J. Lofback 
Port Huron Harmon L. Stevens 
Royal Oak Kirk Knight 

MINNESOTA 
Albert Lea Warner C. Tidemann 
Duluth Wm. H. Krueger 
Hibbing Earl Henton 
Mankato Bert Passer 
Minneapolis 5if Mickelson 
Minneapolis Robert Bouchier 
Minneapolis Cliff J. Rion 
Moorhead Earl Hayes 
Northfield David Johnson 
Rochester Calvin A. Smith 
St. Cloud Russell T. Roe 
St. Paul John Versuaete 
Winona I. H. Tingley 

MISSISSIPPI 
Columbus Lee Blaine 
Greenville Bill McHan 
Hattiesburg Ed Jenkins 
Jackson J. R. Peery 
Jackson Paul Simpkins 
Jackson C. A. Rawls 
Laurel J. Tyler Nourse 
Natchez Don Lynar 
Tupelo Lee Blaine - 

Ora Slocum 

MISSOURI 
Columbia Herold Douglas 
Hannibal George Allen, Jr.. 
Jefferson City Ray Ma g 
Joplin Charles McIntire 
Kansas City Eric 'fainter 
Kansas City James Monroe 
Kansas City Erle Smith 
Kansas City August Vogt 
St. Joseph Dee D. Denver, Jr. 
St. Louis Elmer Knoemschild 
St. Louis Guy Runnion 
St. Louis Mahlon R. Aldridge, 

Jr. 
St. Louis O. J. McOuigg 
St. Louis William Amundson 
St. Louis Neil Norman 
Sedalia Herbert W. Brandes 
Springfield Floyd M. Sullivan 
Springfield William Bowers 
Springfield Floyd M. Sullivan 

KGHL 

KGIERZ 

KGVO 

KORN 
KMMJ 

KGFW 
KFOR 
WJAG 
KODY 
KBON 
KFAB 
KOIL 
KOWH 

KGKY 

KOH 

WLÑH 

WMUR 
WHEB 

PG 

WCAM 
WHOM 
WAAT 
WPAT 

KGG M 

KAVE 
KFL 
KVSF 
KTNM 

WMBO 
WBTA 
WLIB 
WBEN 

WBNY 
WEBR 

W.TTBÑ 
WKNY 

WÉ FY 
WHN 

WH 

WNEW 

WNMG 
WOR 

W 
WOV 

WF 
WKIP 
WHAM 

E 
WGY 

N 
WAGE 

WÖIF 

WTR 
WIBX 
WWNY 

WISE 
BC 

WA 

WDNC 
WFNC 
WGBR 
WBIG 

WHIBJGC 
WMFR 
WJNC 
WFTC 
WHIT 
WRAL 
WCBT 
WSTP 
WRRF 
WGTM 

KFYR 
WDAY 
KILO 
KSJB 
KLPM 
KOVC 

MONTANA 
Billings Harry Turner 
Butte Melvin Jeu 
Kalispell Don Treloar 
Miles City R. D. Wilson 
Missoula W. R. Martin 

NEBRASKA 
Fremont Don French 
Grand Island Dick Yarnell 
Hastings Herb Clark 
Kearney Ed Jaeger 
Lincoln Fred Hess 
Norfolk Art Thomas 
North Platte Ed Launer 
Omaha William Falrley 
Omaha -Lincoln Wm. E. Macdonald 
Omaha Virgil Sharpe 
Omaha Ernest Spealman 
Omaha Soren Munkhof 
Scottsbluff Kirk Knox 

NEVADA 
Reno William Carberry 

NEW HAMPSHIRE 
Keene Joel Chesney 
Laconia Sherwin Greenlaw 
Manchester William Mitten 
Manchester John Carey 
Portsmouth Robert E. Fuller 

NEW JERSEY 
Asbury Park Robert Scott 
Atlantic City Edgar A. Sweet 
Bridgeton Charlie Murray 
Camden Sam Poland 
Jersey City J. Ruffner 
Newark Edward H. LOON 
Paterson Ted Webbe 

NEW MEXICO 
Albuquerque Walter L. Peterson 
Albuquerque Robert E. Lloyd 
Carlsbad Charles Wells 
Roswell J. A. McBoyle 
Santa Fe Ivan R. Head 
Tucumcarl Oscar E. Ellington 

NEW YORK 
Auburn Robert Morgan 
Batavia Bernice Alexander 
Brooklyn Cliff Evans 
Buffalo Ray Sweeney. 

Van Keel 
Buffalo William E. Miles 
Buffalo Edward W. McCarthy 
Buffalo Jack MacLean, 

Later Ford 
Jamestown J. Ralph Carlson 
Kingston Robert Browning 
Newburgh Richard F. Crans 
New York William F. Brooks 
New York Paul White 
New York Sidney Welton 
New York George Finney 
New York J. Ruffner 
New York Robert Kintner 
New York George Brooks 
New York Mitchell Jablons 
New York Leon Goldstein 
New York Dave Driscoll 
New York Tom Morgan 
New York John Aaron 
Ogdensburg George Bergeron 
Plattsburg Legrand Boldman 
Poughkeepsie Harold Hennig 
Rochester Jack Ross 
Rochester William J. Adams 
Schenectady W. T. Meenam 
Schenectady James T. Healey 
Syracuse Glenn Williams 
Syracuse Robert Cullings 
Syracuse Hamilton Woodle 
Syracuse H. R. Ekins 
Troy Ernest W. Rowell 
Utica Michael Carlo Fusco 
Watertown Thomas E. Martin 

NORTH CAROLINA 
Asheville Ken Beachboard 
Asheville William F. Melia 
Burlington Jack Hankins 
Charlotte James Klosky 
Charlotte Jack Knell 
Durham Lawrence C. Johnson 
Fayetteville Ray Woodard 
Goldboro John Randolph 
Greensboro Jack D. Lewis 
Greensboro Stan Conrad 
Henderson Richard Bronson 
High Point Gary Davis 
Jacksonville Earl Lewis 
Kinston Bob Stork 
New Bern Earl Lewis 
Raleigh C. A. Upchurch 
Roanoke Rapids A. L. Drew 
Salisbury Russell Smith 
Washington Merrill Daniels 
Wilson Richard H. Davis 

NORTH DAKOTA 
Bismarck Charles Schoregge 
Fargo Jack Dunn 
Grand Forks Jack French 
Jamestown George Suderman 
Minot John B. Cooley 
Valley City Bill Weaver 

(Continued on Pape 60) 
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BROADCASTING Telecasting 
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CANADA 

NEWS EDITORS AND EXECUTIVES OF U. S. RADIO STATIONS 

(Continued from Pape 58) 

OHIO 
WA 
WAKR 
WHKK 
WICA 
WHBC 
WCKY 
WCPO 
WKRC 
WLW 

WHKR 
WJW 

W ÓL 
WHKC 
WBNS 
WOSU 
WMH 
WMAN 
WMRN 
WPAY 

WSTV 
WSPD 

WRR 

W WHIZ 

KASA 

KCRC 
KSÓ 
KBIX 
WNAD 
KOMA 
KHBG 
KGFF 

KTOIIL E 
KVOO 

K 5T 
KBKR 

KÓ C 
KORE 
KUN 

KLBM 

KALKFJCE 

KGW 
KO IN 
KWJJ 
KRNR 

WISR 
WCED 

WERC 
WLEU 

WKBO 
WAZL 
WDAD 
WJAC 
WGAL 

KYW 
WCAU 
WDAS 

W IPAi 
KDKA 
KOV 
WJAS 

WÉU 

WPRACW 
WMAJ 

K 

WJMPÄ 

WORK 
WSBA 

WEAN 

WäC 
WIMA 

W I505 WT 
WFBC 

WFÌG 

KGFX 
KÓTn 
KELO 
KSOO 
KWAT 
WNAX 

Akron 
Akron 
Akron 
Ashtabula 
Canton 
Cincinnati 
Cincinnati 
Cincinnati 
Cincinnati 
Cleveland 
Cleveland 
Cleveland 
Cleveland 
Columbus 
Columbus 
Columbus 
Columbus 
Hamilton 
Lima 
Mansfield 
Marion 
Portsmouth 
Springfield 
Steubenville 
Toledo 

H. L. Hageman 
John LaRue 
Maurice McMeen 
A. B. Newkirk 
James C. Healy 
Chares McGrath 
Paul Dixon 
Tom McCarthy 
Howard Chamberlain 
Ralph 
Glenn Whisler 
Bruce McDonald 
Edward R. Wallace 
Howard Donohoe 
Albert C. Parlin 
Bill McKinnon 
Edgar A. Sprague 
Sam Sague 
Harry M. Jay 
Robert C. Horn 
Ray Oviatt 
W. M. Hart 
Robert Terry 
George H. Wilson 
James W. Uebelhart 

Toledo Dallas De Weese 
Warren Lynn Gifford 
Youngstown J. L. Bowden 
Zanesville Earl Brannon 

OKLAHOMA 
Ardmore John E. Rieser 
Bartlesville Keith Upson 
Elk City- Tod Sloan 

Clinton 
Enid Ben Harrover 
Lawton Cliff Reynolds 
Muskogee Paul A. Bruner 
Norman Maurice Ogden 
Oklahoma City Jerry Marx 
Okmulgee Pat Buford 
Shawnee Whit Whisky 
Tulsa Dick Campbell 
Tulsa Glenn Condon 
Tulsa Ken Miller 

OREGON 
Albany Gene Judkins 
Astoria R. D. Holmes 
Baker Ken Lockwood 
Bend William Barton 
Corvallis Jam. M. Morris 
Eugene L. W. Trommlitz 
Granit Pass N L Williams 
Klamath Falls John Pennington 
La Grande Ken Lillard 
Medford John Duffy 
Portland Tom Decker 
Portland Robert L. Thomas 
Portland Don Kneass 
Portland Leste: Halpin 
Portland Leslie Marcus 
Roseburg Le Roy Hiatt 
Salem Lou McCormick 

PENNSYLVANIA 
Butler Robert Kaufman 
Dubois Les Ryder 
Easton Eugene Bethman 
Erie Harold Mickel 
Erie Leon Dryloos 
Harrisburg Dick Redmond 
Harrisburg Clyde Caswell 
Hazelton Thomas Tito 
Indiana Lester Sands 
Johnstown Dennis Gerkin 
Lancaster Kenneth Kreider 
New Castle Ray Wallace 
Philadelphia James Gants 
Philadelphia Harry L. Reinhard 
Philadelphia Michael Deegan 
Philadelphia 1om Harvey 
Philadelphia Samuel H. Ettinger 
Pittsburgh Charles E. Earley 
Pittsburgh Dan Delano 
Pittsburgh Beckley Smith 
Pittsburgh John Davis 
Reading George Carroll 
R ding Martin F. Musket 
Sharon Joseph Shatto 
State College Robert G. Walter 
Sunbury Ernest Lukens 
Uniontown Harry L. McMullen 
Washington Kieran M. Balle 
Wilkes-Barre John H. Stenger 3d 
York Charles Sigsbee 
York Bill Stewart 

RHODE ISLAND 
Providence Leland Bickford 

SOUTH CAROLINA 
Anderson Knox Holman 
Charleston Russell Long 
Charleston George Griswold 
Columbia Hennig Cohen 
Columbia Cele Roberts 
Conway Jimmy Estes 
Florence Raymond Caddell 
Greenville Nicholas P. Mitchell 
Greenville H. K. Stoneman 
Sumter Bill Burnette 

SOUTH DAKOTA 
Pierre Ida A. McNeil 
Rapid City John Simpson 
Sioux Falls Verl Thomson 
Sioux Falls Verl Thomson 
Watertown Marion Corwin 
Yankton Arthur J. Smith 

WOPI 

WJDZM 
WBAC 
WHUB 
WTJS 
WJHL 
WKPT 
WBIR 

WROL 

CQ 

WLAC 

WSM 

KRBC 
KFDA 
KGNC 
KNOW 
KTBC 
KFDM 
KRIC 
KNEL 

KWBÚ 
KGKO 

KKSKY 

RR 
A 

W 
KDNT 
KROD 
KTSAA 

KG 

LÚFR K 
KBS 
KTHT 

KOCA 

KRB 
KÑÉT 
KPDN 

KIÚÑ 
KVOP 

KñBC 
KMAC 
KONO 
KTSA 
WOAI 
KRRV 
KCMC 
KKB 
KVWC 

KRWFT 

KVNU 
KLO 
KOVO 

TENNESSEE 

Bristol Fey Ro rs 
Chattanooga Vann Campbell 

W. F. Williams 
Cleveland Charles Christian 
Cookeville W. L. Peery 
Jackson Paul Moore 
Johnson City Eddie Cowell 
Kingsport Paul Overday 
Knoxville Fred P. Plaider, Jr 
Knoxville lys Terwey 
Knoxville Allen Stout 
Memphis Alfred M. Kerr, Jr. 
Memphis Robert CaRey 
Memphis M. Wathen 
Memphis Roy Wooten 
Nashville Don Taylor 
Nashville Robert L. Chaudoln 
Nashville Howard Eskridge 

TEXAS 

Abilene Jack Wallace 
Amarillo Donald Clark 
Amarillo Wes board 
Austin Roger M. Busfield 
Austin Paul Bolton 
Beaumont B. R. Patterson 
Beaumont Jack Neil 
Brady C. D. Reed 
Brownwood Jack Beckett 
Corpus Christi J. B. Gifford 
Dallas Hugh Speck 
Dallas Meador Lowrey 
Dallas Richard F. Parker 
Dallas Hugh Speck 
Dallas James S. Alderman 
Denton Harwell V. Shepard 
El Paso Walter C. Gaenzle 
El Paso Charles J. Amador 
Fort Worth Porter Randall 
Ft. Worth James A. Byron 
Ft. Worth James A. Byron 
Galveston Lee Clough 
Harlingen Steele McClanahan 
Houston Dick Altman 
Huntsville J. C. Rothwell 
Kilgore John C. Andrews 
Lubbock Billy Joe Richey 
Lufkin Richman Lewin 
Midland Harlan Shade 
Palestine Milton D. Stewart 
Pampa J. L. Swindle 
Paris Judd Wilson 
Pecos Jack Dunn 
Plainview Bill Barrett 
San Angelo Myrl Stein 
San Antonio John W. Scott 
San Antonio Tony Besson 
San Antonio Raymond J. Hunt 
San Antonio Pat White 
San Antonio Ken McClure 
Sherman H. Herrington 
Texarkana J. Y. Gates 

J. Edwin Smith 
V Vernon 

n 

R. G. Wiggs 
Weslaco James Stephenson 
Wichita Bill Sharpe 

UTAH 
Logan Lloyd Mecham 
Ogden William F. Smiley 
Provo Cynthia Blood 

KALL 
KDYL 
KSL 
KNAK 
KUTA 

WCAX 
WDEV 

WCHV 
WKEY 
WBTM 
WSVA 
WLVA 
WGH 
WSSV 

WSAP 
WLEE 
WMBG 
WRNL 
WLPM 

KXRO 
KVOS 
KELA 

KRKO 

KWLK 
KGY 
KONP 
KWSC 
KEVR 

ORL 
KOMO 
KRSC 
KXA 
KGA 

KMO 
KTBI 
KVI 
KVAN 
KUJ 
KPO 
KIT 
KTYW 

WAS 
WHIS 
WCHS 
WMMN 
WAJR 
WPAR 
WBRW 
WKWK 
WWVA 

WHBY 
WATW 
WEAU 

Salt Lake City Reginald J. Harden 
Salt Lake City John Page 
Salt Lake City Wayne Kearl 
Salt Lake City Lee Walker 
Salt Lake City Frank McIntyre 

VERMONT 
Burlington Lawrence F. Killick 
Waterbury Tom Dodd 

VIRGINIA 
Charlottesville Bob Shay 
Covingto n Jack Taylor 
Danville Milton N. Adams 
Harrisonburg Richard H. Johnson 
Lynchburg Wayne Tyler 
Newport News Joel F. Carlson 
Petersburg George W. Tomlin- 

son 
Portsmouth A. Lee Lively 
Richmond James Fair, Jr. 
Richmond John V. Shand 
Richmond G. Mallory Freeman 
Suffolk Bradley Kirby 

WASHINGTON 
Aberdeen Dave Gordon 
Bellingham J. B. Jackson 
Chehalis- Elwood Lippincott 
Centralia 
Everett Shirley K. 

Longview Fiantzel Conan 
Olympia Sam Crawford 
Port Angeles H. J. McAllister 
Pullman Maynard Hicks 

Harry Jordan Seattle 
Seattl Bob Davies 
Seattle Jerry Morris 
Seattle Ross McConnell 
Seattle Ted Bell 
Seattle Leonard Beardsley 
Spokane John Bemis 

John Bemis 
Tacoma Ted Morello 
Tacoma Burke Ormsby 
Tacoma Harry Long 
Vancouver Tom Aumack 
Walla Walla Robert Dunton 
Wenatchee Kenneth Waddle 
Yakima John Roberts 
Yakima Charles Foster 

WEST VIRGINIA 
Beckley Jerry McDevitt 
Bluefield Robert Kent 
Charleston Berton Sonis 
Fairmont Frank Lee 
Morgantown 
Parkersburg Carl 

LFbeee. Jr. 

Welch Johnnie Villaai 
Wheeling Ray Vinai 
Wheeling Walter V. Turner 

WISCONSIN 

Appleton Rodger Mueller 
Ashland J. VP/. Huss 
Eau Claire Jack Kelly 

Stations Identified With Newspapers 
(Continued from page 56) 

WISCONSIN (Cont'd) 

KFIZ, Fond du Lac-Licensed to Reporter 
Printing Co.. publisher of Fond du Lao 
Commonwealth Reporter. 

WCLO, Janesville -Licensed to Cassette 
Printing Co., publisher of Janeeeille Daily 
Casette. 

WIBA, Madison - Licensed to Badger 
Broadcasting Co. Inc. ; 66 2/3% of stock 
owned by Capital Times Co. Inc., pub- 
lisher of Madison Capita -Tintes: other 
stockholders and directors include officers 
of Wisconsin Stete Journal Publishing 
Co., publisher of Wieconsin State Jour- 
nal. Madison (Lee Syndicate). 

WISN. Milwaukee - Licensed to Hearst 
Radio Inc. : affiliated with Milwaukee 
Sentine!. (See WINS, New York). 

WTMJ, Milwaukee -Licensed to The Jour- 
nal Co., publisher of Milwaukee Journal. 

WRJN, Racine -Licensed to Racine Broad - 
cxeting Cory.; principal stockholders : F. 
R. Starburk, president and Harry R. 
LePoidevin. Secretary- treasurer of the 
Journal Times Co. 

WHBL. Sheboygan -Licensed to Press 
Publishing Co.. publisher of Sheboygan 
Prese. 

WFHR, Wisconsin Rapids- Licensed to 
Wm. F. Huffman, publisher of Wiscon- 
sin Rapids Tribune. 

WYOMING 
KFBC. Cheyenne -Licensed to Frontier 

Beste. Co.: Ownership ciliated with 
Cheyenne Newspapers Inc., publishers 
of the Wyoming Engle and the Wyom- 
ing State Tribune (Speidel Newspapers): 
(see also KDON, Monterey, Cal., and 
WGNY, Newburgh, N. Y.). 

ALASKA 
KFAR. Fairbanks -Licensed to Midnight 

Sun Broadcasting Co.: 969 of 1.000 shares 
owned by A. E. Lathrop, Alaska dus - 
trialist, who also publishes the Fairbanks 
News Miner. 

HAWAII 
KGMB. Honolulu -Licensed to Hawaiian 

Broadcasting System Ltd.; 24% of stoek 
owned by Honolulu Star -Bulletin; 56% 
of stock by Consolidated Amusement 
Co. Ltd.; 20% by Corp. of the President 
of the Church of Jesus Christ of Latter 
Dey Saints. 

KGU, Honolulu- Licensed to Marion A. 
Mulrony and Advertiser Publishing Co.. 
Ltd., publisher of Honolulu Advertiser. 

KHBC. Hilo- Licensed to Hawaiian Broad- 
casting System. Ltd.; same ownership as 
KGMB, Honolulu. 

KTOH, Lihue -Licensed to Garden Island 
Publishing Co. Ltd., publisher of Gar- 
den /stand (weekly). 

WTAO Green Bay Clair Stone 
WCLO Janesville Bob Page 
WHA Madison Roy Vo elman 
WOMT Manitowoc G. H. Endears 
WMAM Marinette Jim Contint 
WIGM Medford Homer Porter 
WEMP Milwaukee Neil K. Searles 
WISN Milwaukee Jack Raymond 
WTMJ- Milwaukee Jack Krueger 

WMFM 
WOSH Oshkosh Robert C. Nelson 
WIBU Peinent Ralph O'Connor 
WLBL Stevens Point W. P. Wichmann 
WDSM Superior Lewis D. Martin 
WSAU Wausau Don R. Burt 
WFHR Wisconsin George T. Frechette 

Rapids 

KDFN 
KFB 
KVRC.S 

KWÓOR 

KFOD 

KTOH 

WPRA 
WKAQ 

CFAC 

CFRÑ 

CKUA 

CIAWK 

CKÑÑ V 
OAV 
CBRT 
CJOR 
CKMO 
CKWX 

CKY 

CBA 

CHNS 

O 
CKFÌ 
CKPR 
CHML 

CJRCLC 
CKWS 
CJEL 

CFPL 
CFKCOO 

CHEX 
CJIC 

JCS 

CCB 

CHUM 
CJBC 
CKEY 
CKNX 

CFCY 

CBM 
CFCF 
CKAC 
CHRC 
CKCV 
CJSO 
CHLN 

CHAB 
CEBI 

CKRM 

CFOC 
CBKoX 

WYOMING 
Casper Harrison Brewer 
Cheyenne Bob Shack 
Rock Springs Michael Reid 
Sheridan Mel Hallock 
Worland Karl Kenton 

ALASKA 
Anchorage Allan Walker 
Fairbanks Hugh Miller 

HAWAII 
Lihue Mike Fern 

PUERTO RICO 
Mayaguez Luis Freyre 
San Juan Francisco Acevedo 

ALBERTA 
Calgary A. F. P. Freeman 
Calgary Jules Leavitt 
Edmonton Tom Mansell 
Edmonton H. J. Yenta 
Edmonton Florence Hodgson 

BRITISH COLUMBIA 
Chilliwack Cecil Fox 
Kelowna Wallace Garrett 
New West- Michael Giraud 

minter 
Port Alberni Oliver L'Ami 
Trail John Hovland 
Vancouver R. L. Elson 
Vancouver David Hill 
Vancouver T. C. Stewart 
Vancouver Sam G. Ross 
Victoria R. T. Batey 

MANITOBA 
Winnipeg Calvin Peppler 

NEW BRUNSWICK 
Moncton Ruth McQuarrie 
Sackville Mrs. M. MacDonald 

NOVA SCOTIA 
Antigonish L. C. Hawee 
Halifax Mrs. M. MacDonald 
Halifax William C. Borrett 
Sydney O. W. Loeb 

ONTARIO 
Chatham Mn.WinnifredMiller 
Cornwall Alan Ca ro 
Fort Frances Harry Munro 
Fort William Bruce Ogilvie 
Hamilton A. Douglas Stuebing 
Hamilton Doris Clancy 
Kenora Bob Cooke 
Kingston Charles A. Millar 
Kirkland Lake Jack Weatherwax 
North Bay Phil Clayton 
London R. Kerwin 
Ottawa Bob Broch! 
Owen Sound Virgil Morgan 
Peterborough Ken Campbell 
Ste. Marie Jas. Barclay 
Stratford Frank M. Squires 
Timmins R. A. Hart 
Toronto W. H. Hogg 
Toronto Frederick Wilson 
Toronto . . og@e Toronto E. H. Macdonald 
Wingham Hugh Gage 

PRINCE EDWARD ISLAND 
Charlottetown A. S. Dickson 

OUEBEC 
Montreal 
Montreal 
Montreal 
Montreal 
Quebec City 
Quebec City 
Sorel 
Three Riven 

Jean St. Georges 
Jean St. Georges 
Steven Bless 
Luden Roy 
Eugene Cloutier 
Jean Leroye 
Gerard Boulas 
Pierre L. Stein 

SASKATCHEWAN 
Moose Jaw Louis H.Zewry 
Prince Albert Francis Church 
Regina Harry Cook 
Regina R. H Hill - 

W. Walker 
Saskatoon Godfrey Hudson 
Watrous W. H. Metcalfe 
Yorkton Gregg Anderson 
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Just playing hours_ 

or Payinq hours: 

ASSOCIATED offers MOST Hours of the Best RADIO 
Music...program material that really pays off: 

W HEN YOU COMPARE transcribed libraries, it's not 
just the big names that count ... it's topnotch 

showmanship all along the line. That's how a library 
helps you sell -helps your clients sell! 

Break down the number of playing hours into paying 
hours and you'll find ASSOCIATED ranks first! For 
ASSOCIATED gives you these powerful advantages: 

1. You can offer advertisers greater program value than 
other local stations ...more and biggerproven attractions, on 
.t_SSOCIATED's incomparable, vertically -cut transcriptions. 

2. With these features, you can hold big audiences at low 
cost against high- budget network competition. 

Yes, there are a lot of good reasons why ASSOCIATED 

has gained more new subscribers in the past few months 
than in any period in its history. Today, write for the 
new ASSOCIATED BOOKLET. Plenty of worthwhile infor- 
mation-no obligation. 

Associated R'oqram Service 
25 West 45th Street, New York 19, N. Y. 

MOST Hours of the Best RADIO Music... a plus for AM, a must for FM 
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Farm Editors and Farm Program Directors of Stations 
(Stations not listed reported no farm editor or director) 

ALABAMA 
WHMA Anniston Sut Mathews 
WAPI Birmingham John McCune 
WSGN Birmingham Charles W. McGehee 
WSML Decatur B. G. Hall 

ARIZONA 
KOY Phoenix Ernest Douglas 
KGLU Safford Paul Merrill 

ARKANSAS 
KELD El Dorado G. I. Gilmore 
KFPW Fort Smith J. E. Garner 
KFFA Helena Hugh Smith 
KTHS Hot Springs Wm. S. Bailey 

CALIFORNIA 
KERN Bakersfield Joe Hinman 
KXO El Centro Rudolph Miller 
KIEM Eureka Howard McAnulty 
KFRE Fresno Herbert N. Ferguson 
KMJ Fresno Raymond Rodgers 
KFI Los Angeles Nelson Mclninrh 
KNX Los Angeles Chet Huntley 
KTRB Modesto John Boyer 
KDON Monterey Reed Pollock 
KVCV Redding Bob Bowman 
KPRO Riverside Dr. Paul Fisher 
KCRA Sacramento Marvin G. Byers 
KFBK Sacramento Charles Marshall 
KXOA Sacramento Earle Russell 
KFXM San Bernardino Howard B. Batchly 
KPO San Francisco Henry Schacht. Jr. 
KSRO Santa Roaa Herman Wilson 
KWG Stockton Frank Kozeluh 
KCOK Tulare Bob Lane 

COLORADO 
KLZ Denver Mack Switzer 
KMYR Denver Ben Bezog 
KOA Denver Hal Renollet 
KGHF Pueblo Clifford Hendrix 
KGEK Sterling E. G. Beehler 

CONNECTICUT 
WTIC Hartford James Platt 

DELAWARE 
WDEL Wilmington H. C. Smith 

DISTRICT OF COLUMBIA 
WTOP Washington Charles A. Worcester 

FLORIDA 
WRUF Gainesville 
WPDQ Jacksonville 
WGBS Miami 
WQAM Miami 
WDBO Orlando 
WCOA Pensacola 
WFOY St. Augustine 
WTAL Tallahassee 
WFLA Tampa 

Clyde Beale 
Gary Allen 
Jack McCormack 
Walter Svehla 
Henry S. Jacob, 
Bob Maurer 
Charles Carter 
H. B. Franklin 
Tom Matthews 

GEORGIA 
WALB Albany 
WGPC Albany 
WAGA Atlanta 
WSB Atlanta 
WGAU Athens 
WRDW Augusta 
WGAA Cedartown 
WMAZ Macon 
WRGA Rome 
WSAV Savannah 
WTOC Savannah 
WAYX Waycross 

Guy Hamilton 
Everett Edinger, Jr. 
Channing Cope 
Bynum Prance 
D. L. Brannon 
Joe Hunt 
Rowena Whitfield 
D. F. Bruce 
Al Kirby 
Clifford Clarke 
Dwight J. Bruce 
C. L. Blalock 

IDAHO 
KIDO Boise Hugh Shelly 

ILLINOIS 
WJBC Bloomington Chuck Mabry 
WAAF Chicago Paul Northrup 
WENR Chicago Robert White 
WGN Chicago Hal Totten 
WLS Chicago Art C. Page 
WMAQ Chicago Everett G. Mitchell 
WSOY Decatur Howard Willhite 
WEBQ Harrisburg John W. Berry 
WJOL Joliet John Brock 
WMBD Peoria Emil Bill 
WTAD Quincy Dick Faler 
WDZ Tuscala William Taber 
WILL Urbana E. R. Regnier 

INDIANA 
WGL Fort Wayne James Westover 
WOWO Fort Wayne Forest D. Gould 
WJOB Hammond Ed Rozhon 
WFBM Indianapolis Henry S. Wood 
WIBC Indianapolis Ed Mason 
WFBM Indianapolis Henry S. Wood 
WKMO Kokomo William Randolph 

IOWA 
WOI Ames Dale Williams 
WMT Cedar Rapide Andy Woolfriee 
KROS Clinton Vernon Gielow 
KWLC Decorah Al graters 
WHO Des Moines Herb Plambeck 
KDTH Dubuque Karl Anthony 
KFJB Marshalltown LaVerne Koenig 
KFNF Shenandoah Wendell Odland 
KMA Shenandoah Merrill J. Langfitt 
KSCJ Sioux City Jack Elton 
KXEL Waterloo Hugh Muncy 
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KANSAS 
KTSW Emporia Minor Stallard 
KWBW Hutchinson Malcolm Went 
WREN Lawrence Arden Booth 
KSAC Manhattan Grant Salisbury 
KSAL Salina Stewart Peck 
WIBW Topeka Gene Shipley 
KFBI Wichita Lester F.Weatherwax 
KFH Wichita Bruce Behymer 

WLBJ 
WSON 
WHOP 
WGRC 
WHAS 
KALB 
KVOL 
KMLB 
WDSU 
WWL 

KENTUCKY 
Bowling Green Jack Hicks 
Henderson Vernon R. Nunn 
Hopkineville C. W. Stratton 
Louisville C. M. Eut 
Louisville Frank H. Cooley 
Alexandria Ed Rand 
Lafayette Al Theriot 
Monroe Joe Pierce 
New Orleans Wayne Singleton 
New Orleans Gordon Loudon 

MAINE 
WRDO Augusta 
WLBZ Bangor 
WCSH Portland 
WAGM Presque Isle 

Jake Broffee 
Linwood H. Brofee 
Linwood H. Brofee 
Bill Davis 

MARYLAND 
WBAL Baltimore John Zufall 
WFMD Frederick James Honysett 
WJEJ Hagerstown Frank Bowers 

MASSACHUSETTS 
WBZ Boston Lloyd Williams 
WCOP Boston George Graves 
WEEI Boston J. H. Buffum 
WHDR Baton Nicholas J. Mather 
WLAW Lawrence Bob Moore 
WNBH New Bedford Earle D. Wilson 
WESX Salem Irene Roberta 
WBZA Springfield Lloyd Williams 
WOCB WeatYarmouth Gordon David 

MICHIGAN 
WPAG Ann Arbor Richard Cooper 
WBCM Bay City Frank J. Walsh 
WJR Detroit Marshall J. Wells 
WIBM Jackson S. J. Culver 
WKZO Kalamazoo Carleton Collin 
WHIR Port Huron Lyle Patterson 

MINNESOTA 
KATE Albert Lea 
KYSM Mankato 
KUOM Minneapolis 
WCCO Minneapolis 
KFAM St. Cloud 
KSTP St. Paul 
KWNO Winona 

Robert Paulson 
Bert Passer 
Maynard Speece 
Larry Haeg 
Pete Mondloch 
Gary Wiegand 
M. M. Mitchell 

MISSISSIPPI 
WCBI Columbus Bill Dollahite 
WJPR Greenville Thomas H. Golding, 

Sr. 
WJDX Jackson Howard Langfitt 
WELO Tupelo Charley Boren 

MISSOURI 
KFVS CapeGirardeau Ralph L. Hirsch 
KFRU Columbia Harold Douglas 
KHMO Hannibal Bud Dawson 
KMBC Kansas City Phil Evans 
WDAF Kansas City Reuben Corbin 
KFEQ St. Joseph Harry Packard 
KFUO St. Louis Elmer Knoemschild 
KMOX St. Louis Ted Mangner 
KWK St. Louis Billy Knight 
KXOK St. Louis Charles Stookey 
KWTO Springfield Lou Black 

MONTANA 
KGHL Billing, Walt Davis 
KRBM Bozeman George Wooley 
KGIR Butte Ernie Neath 
KGEZ Kalispell Glen Milihouse 
KGVO Missoula A. R. Rollins 

NEBRASKA 
KMMJ Grand Island George !Sister 
KHAS Hastings Rex Burns 
KGFW Kearney Harry Gehrett 
WJAG Norfolk Art Thomas 
KODY North Platte Ed Launer 
KFAR Omaha William E.Macdonald 

NEVADA 
KOH Reno Jim Coleman 

NEW HAMPSHIRE 
WKNE Keene Stacey Cole 
WMUR Manchester Robert G. Webster 

NEW JERSEY 
WSNJ Bridgeton Charlie Murray 
WTTM Trenton Arlene Sayre 

NEW MEXICO 
KGGM Albuquerque Walter L. Peterson 
KOB Albuquerque Leo Gould 
KGFL Roswell Glenn Venrick 

NEW YORK 
WNBF Binghamton Ray Whitlock 
WGR Buffalo Roland Foley 
WKBW Buffalo Roland Foley 
WENY Elmira Bill Pope 
WHCU Ithaca Lou Kaiser 

WJTN Jamestown Donald D. Curtis, Jr. 
WMSA Massena James W. Higgins 
WEAF New York Don Lerch 
WOR New York Joe Bier 
WHAM Rochester Thomas Murray 
WGY Schenectady G. E. Markham 
WSNY Schenectady Edward F. Flynn 
WFBL Syracuse Robert Doubleday 
WIBX Utica Thomas Page 
WATN Watertown G. H. Righter 
WWNY Watertown Anderson Ward 

NORTH CAROLINA 
WISE 
WWNC 
WAYS 
WBT 
WCNC 
WHIG 

WFTC 
WHIT 
WPTF 
WCBT 

WEED 
WRRF 
WGTM 
WSJS 

WDAY 
KLPM 

WICA 
WHBC 
WLW 
WTAM 
WHKC 
WOSU 
WFIN 
WMOH 
YWMAN 

WSTV 
WKBN 

KWON 
KASA 

KCRC 
KSWO 
KOMA 
WKY 
KTUL 
KVOO 

KWIL 
KUIN 
KFJI 
KALE 
KGW 
KOIN 
KXL 
KRNR 

WERG 
WCED 

WHJB 
WHP 
WKBO 
WAZL 
WJAC 
WGAL 
WMRF 
WKST 
WCAU 
WHAT 
WIBG 
KDKA 
WEEU 
WMBS 
WBAX 
WORK 
WSBA 

WAIM 
WLAT 
WOES 
WFBC 
WMRC 
WSPA 

KELO 

KK WAT 
WNAX 

WOPI 
WJZM 
WBAC 
WHUB 
WTJS 
WNOX 
WMC 
WSM 

KTBC 

KBKY 
WFAA 

Asheville Bob Amos 
Asheville Fred Pelly 
Charlotte George Ballard 
Charlotte Grady Cole 
Elizabeth City Joe Davis 
Greensboro Bob Jones 
Henderson Jack Walters 
Kinston Merman Ragsdale 
New Bern Paul Parker 
Raleigh F. H. Jeter 
Roanoke 

Rapide Doyle Satterthwaite 
Rocky Mount Bill Holm 
Washington Merrill Daniels 
Wilson Clint Faris 
Winston -Salem Harvey Dinkins 

NORTH DAKOTA 
Fargo Tom Barnes 
Minot E. H. Cooley 

OHIO 
Ashtabula James Burnett 
Canton Ted Conner 
Cincinnati Roy Battles 
Cleveland James Chapman 
Columbus John B. Moses 
Columbus William H. Zipf 
Findlay Charles H. Lipker 
Hamilton Louella Engel 
Marion Madge Cooper 

Portsmouth Carl "Bud" Sunkel 
Steubenville F. P. Taylor 
Youngstown Gene Trace 

OKLAHOMA 
Bartlesville C. C. Porter 
Elk City - 

Clinton 011ie D. Cook 
Enid Ben Harrover 
Lawton Guy Brown 
Oklahoma City John Merrifield 
Oklahoma City Ed Lemmona 
Tulsa Bill Hope 
Tulsa Burris Arnold 

OREGON 
Albany Bob Knight 
Grants Pass R. E. Crawford 
Klamath Falls Don Daoust 
Portland Burton Hutton 
Portland Wallace Kadderly 
Portland Luke Roberta 
Portland Ben Buisman 
Roseburg J. Roland Parker 

PENNSYLVANIA 
Altoona Herbert K. Anders 
DuBois Les Ryder 
Easton John Smith 
Erie Paul Crossman 
Greensburg Gleene Grayson 
Harrisburg George Kienzle, Jr. 
Harrisburg Stanley Swartz 
Hazleton Patricia Shilbe 
Johnstown Dennis Gerken 
Lancaster James McGrath 
Lewistown Josef Smiley 
New Castle Ray Wallace 
Philadelphia Charles Shaffner 
Philadelphia Melvin Stuart 
Philadelphia Elwood Stutz 
Pittsburgh Homer H. Martz 
Reading Charles Adams 
Uniontown Rex Carter 
Wilkes -Barre Jim Hutchinson 
York James Canon 
York Herman E. Stebbins 

SOUTH CAROLINA 
Anderson Roy Coffee 
Conway Jimmy Estes 
Florence Nat L. Royster 
Greenville Ton Nolan 
Greenville James R. Cook 
Spartanburg Cliff Gray 

SOUTH DAKOTA 
Sioux Falls G. D. Warland 
Sioux Falls G. D. Worland 
Watertown John Noonan 
Yankton George B. German 

TENNESSEE 
Bristol Fey Rogers 
Clarksville W. E. Williams 
Cleveland Ed Chapman 
Cookeville Tom Harris 
Jackson Tom Williams 
Knoxville Charles Greenhood 
Memphis Walter Durham 
Nashville John A. McDonald 

TEXAS 
Austin Stuart Long 

Corpus Christi Bob McBride 
Dallas Richard F. Parker 
Dallas Victor Schoffelmayer 

KDNT Denton 
KGKO Fort Worth - 

Dallas 
WRAP Fort Worth 
KPRC Houston 
KNET Palestine 
KMAC San Antonio 
KGKB Tyler 
KVWC Vernon 
KRGV Weslaco 

KVNU 

KDYL 
KSL 
KNAK 

Harwell V. Shepard 

Victor Schoffelmayer 
Layne Beaty 
Dave Morris 
Emo Laurie 
Eddie Barker 
C. Alton Cocke 
J. W. Crabtree 
Dick Watkins 

UTAH 
Cedar City R. A. Grover 
Logan 

ake City 
Mechem 

ty Llo lvyn Standage 

Salt Lake City Will Wright 
Salt Lake City Stanley Farnsworth 
Salt Lake City Willis Johnson 

VERMONT 
WCAX Burlington Lawrence F. Kilkck 

VIRGINIA 
Harrisonburg Leroy S. Loewner 
Lynchburg Joe Roberts 
Richmond Floyd Mihill 
Suffolk Farmer Pettyjohn 

WASHINGTON 
KXRO Aberdeen Stan Spiegle 
KRKO Everett Shirley K. Bartholo- 

mew 
KWSC Pullman C. Stanley Locke 
KM Seattle Bill Moshier 
KFPY Spokane E. W. Jorgenson 
KGA Spokane Kenneth Hutchinson 
KHQ Spokane Kenneth Hutchinson 
KVAN Vancouver Frank Marriott 

WEST VIRGINIA 
WCHS Charleston David K. Fulton 
WAJR Morgantown Phil Bracken 
WPAR Parkersburg Carl Loose 
WWVA Wheeling Jane Lyman 

WISCONSIN 
WEAU Eau Claire Jack Kelly 
WTAQ Green Bay Eddy Jason 
WKBH La Crosse Jack Martin 
WHA Madison M. H. Bliss (on leave) 
WIBA Madison Charles Mittelstadt 
WOMT Manitowoc L. J. Splitt 
WMAM Marinette John Bell 
WISH Milwaukee F. X. Haggerty 
WOSH Oshkosh Robert C. Nelson 
WIBU Poynette Wm. C. Forrest 
WFHR Wisconsin 

Rapids Arnold Stropo 
WYOMING 

Sheridan Mel Hallock 
Worland Karl Kerteon 

ALASKA 
KFAR Fairbanks Lorin T. Oldroyd 

WSVA 
WLVA 
WMBG 
WLPM 

KWYO 
K WOR 

CANADA 

ALBERTA 
CFRN Edmonton D. Flache 
CKUA Edmonton Robert Putnam 

BRITISH COLUMBIA 
CFJC Kamloops Ted Reynolds 
CKNW New West- 

minster William Rea, Jr. 
CBR Vancouver T. A. Leach 

NEW BRUNSWICK 
CBA Sackville R. C. Fraser 

NOVA SCOTIA 
CBH Halifax R. C. Fraser 

ONTARIO 
CKPC 
CKSF 
CKFI 
CKPR 
CHML 
CKOC 
CFOS 
CHEX 
CJCS 
CBL 
CFRB 
CJBC 

Brantford Tom Potter 
Cornwall A. M. Barr 
Fort Frances J. G. McLaren 
Fort William R. Mackereth 
Hamilton Wallace Ford 
Hamilton Ashley Edmond 
Owen Sound Stanley Latham 
Peterborough Jesse French 
Stratford John Beale 
Toronto W. J. McPherson 
Toronto Rex Frost 
Toronto Harry J. Boyle 

QUEBEC 
CBJ Chicoutimi Armand Berube 

(Montreal) 
CBF Montreal Armand Berube 
CBM Montreal Lamont Tilden 
CKAC Montreal Gabriel Renaud 
CBV Quebec City Armand Berube 

(Montreal) 
CHRC Quebec City Leon Descarreaux 
CHGB Ste. Anne de 

la Pocatiera G. T. Desjardins 
CHLN Three Rivers Rogers Ellyson 

SASKATCHEWAN 
CKCK Regina George Davies 
CBK Watrous Peter Whittall 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


ONLY WMT BRINGS YOU INTO 

EASTERN IOWA COMPLETELY! 

Tell your story! Sell your product in the choice Eastern Iowa Buying m rket with WMT. 
Quick, direct, resultful, your salesworth y appeal blanket the arge Eastern Iowa Area l will blan Large 
COMPLETELY ...! Get YOUR share of this rich market the direct, economical WMT way! 

Some Coverage! 
5000 WATTS ON 600 KC'S 

(IOWA'S BEST FREQUENCY NOW first in America, 
with a brand new RCA 5F Transmitter) 

LARGEST DAY TIME COVERAGE of any station 
in the state within its 0.5 MV line (3,500,000 people) 

LARGEST POPULATION COVERAGE of any station 
in the state within its 2.5 MV line (1,200,000 people) 

Covers 19,094 SQUARE MILES of sales 
rich area (2.5 MV) 

EASTERN IOWA'S ONLY COLUMBIA STATION 
leads in popularity day & night. 

THE BIGGEST RADIO BUY IN THE 
BEST MARKET OF A GREAT STATE 

3 Fast Facts About WMTIand's BIG Sales Potential 

The Nation's FIRST Farm Market 

Ranks 16th in Manufacturing. (Almost $O% 
of Iowa's Wealth is INDUSTRIAL.) 

LEADS Nation in per capita wealth 
($4,322 per person) 

A BALANCED Market for Permanent 
SELLING ACTION! 

Write Today for information HOW 
you can get the most out of Iowa's 
Eastern Area with WMT exclusively ... 
at LOW Cost Coverage. 
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Chronology of Radio's Participation in World War II 
(Including Tabulation of Presidential Broadcasts for 1945) 

SEPT. 12, 1938 -While networks had 
maintained correspondents in the Eu- 
ropean capitals, actual wartime cover- 
age begins with Hitler's Nuremberg 
address marking the beginning of Ger- 
many's territorial expansion by force. 

Oct. 1, 1938 -BROADCASTING predicts 
war clouds Over Europe will have little, 
if any, Immediate effect upon broadcast 
operations in the United States, except 
for speeding up tempo. 

1939 
Sept. 1- Survey by BROADCASTING 

of Federal officials, conducted in light 
of explosive war situation, yields no 
change in attitude toward radio beyond 
regulatory steps, taken to preserve neu- 
trality. No disposition seen to molest 
normal commercial operations. 

Sept. 11- Networks enter into volun- 
tary agreement on handling war news 
coverage after assurances from White 
House that there is no intention of 
molesting broadcasting, barring possi- 
ble extreme provocation. Procedure 
adopted to avoid dissemination of prop- 
aganda from European sources which 
might impair American neutrality. By- 
word becomes "when in doubt, don't ". 
There is always time to check. Action 
followed Sept. 3 declaration of war by 
England and France against Germany. 

Oct. 9 -First contingent of American 
war correspondents officially accredited 
by British military authorities leaves 
London for "somewhere in France" to 
report direct. Contingent Includes Bill 
Henry, CBS, and Arthur Mann, MBS, 
first radio reporters ever assigned to 
front line duty. 

Oct. 25-FCC rebukes WMCA New 
York for methods used in connection 
with alleged interception and broadcast 
of secret radio communications and 
places station on probation as to license 
renewal. 

1940 
April 8- Networks and stations move 

into emergency news status to bring 
public up -to -minute reports on Ger- 
many's unexpected drive into Scandi- 
navia. Radio cooperation with press 
associations and newspapers testified 
to by hundreds of front -page stories and 
bulletins crediting networks as their 
source. 

June 10- Italy's entry into European 
war produces concentration of speeches 
broadcast by national leaders surpass- 
ing anything since Sept. 3, 1939 decla- 
rations against Germany. 

July 1- Recognizing communications 
as key factor in war defense planning, 
President Roosevelt confers with ad- 
visors on creation of Defense Commu 
nlcations Board of top Government of- 
ficials to pilot and coordinate policy 
planning with private entities during 
war emergency. 

Sept. 24- President Roosevelt creates 
Defense Communications Board. 

Oct. 15- Mobilization of radio in na- 
tional defense picture projected on more 
tangible basis with selection of Edward 
M. Kirby, public relations director of 
NAB, as radio advisor to Secretary of 
War. (Subsequently Mr. Kirby was com- 
missioned a lieutenant colonel -now 
colonel -in charge of the newly created 
radio branch of Army Public Relations). 

Nov. 15 -With more and more station 
time devoted to impending war effort. 
broadcasters clamor for central clearing 
house for coordination of Government 
radio activities. 

Dec. 8 -First radio casualty of war Is 
Fred Bate, manager of NBC's London 
staff, injured in terrific German bomb- 
ing attack on British capital Dec. 8 and 
9. Bombing also damages offices of NBC 
and CBS. 

1941 
Jan. 1 -War comes appallingly close 

to radio as Nazi bombings of Broadcast- 
ing House in London kill seven persons 
all employees of BBC. Example of ra- 
dio's "show must go on" stoicism dem- 
onstrated as BBC newscaster carries on 
his commentary with hardly a break. 
not even mentioning the direct hit 
and not deviating from prepared script. 

April 21- Initial plans for voluntary 
censorship are evolved as war draws 
closer to United States. List of "defense 
precautions" published by BROAD- 
CASTING after survey of highest Gov- 
ernment officials on what radio should 
and should not do in protecting neu- 
trality. 
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May 5- Imminent war pinch affects 
radio as transmitter and tube priorities 
cause concern among manufacturers and 
broadcasters. Tightening up develops 
following stepped -up production oI de- 
fense materials and lend -lease. 

June 17- Emphasis on psychological 
warfare via international broadcasting 
developing with a Reconstruction Fi- 
nance Corp. loan to World Wide Broad- 
casting Corp., of Boston, for expansion 
of shortwave operations. (This was first 
step in general expansion of shortwave 
transmission and of Government oper- 
ation.) 

June 21- Germany's unexpected decla- 
ration Of war on Russia puts radio on 
emergency news basis. Coming late at 
night, news staffs of the networks re- 
port for duty at odd hours attired in 
everything from pajamas to evening 
clothes. 

Dec. 7 -Pearl Harbor attack announced 
in stillness of Sunday afternoon plunges 
United States into world war and radio 
into round -the -clock coverage. Rehears- 
ing in crisis coverage gained through 
nerve -wracking days of Austrian An- 
schluss, Munich and the Nazi march 
into Poland permit radio to slip easily 
into wartime operation. 

Dec. 7- Shortwave stations go on 24- 
hour schedules beaming news reports to 
Europe and Latin America as they pour 
in from fighting fronts. 

Dec. 9- President Roosevelt, one day 
following declaration of war, In epoch - 
making speech, advises all newspapers 
and radio atationes that they have a "most grave responsibility to the na- 
tion now and for the duration of this 
war." He warns against use of "uncon- 
firmed reports in such a way as to make 
people believe they are gospel truth." 

Dec. 10- President Roosevelt issues ex- 
ecutive order transferring to Defense 
Communications Board (which became 
Board of War Communications) func- tions vested in him under Section 606 
of Federal Communications Act, dealing with control and operation of commu- 
nications. 

Dec. 15-In keeping with plans worked 
out by Defense Communications Board. 
military police are assigned to guard transmitters of important stations. Sta- tion managements also authorized to maintain small arms as protection 
against possible sabotage. 

Dec. I6 -Byron Price, executive editor 
of Associated Press, named Director of 
Censorship. 

Dec. 19 -Trade groups in radio form "War Broadcasting Council" made up 
of heads of trade associations, with 
George B. Storer, Fort Industry Co. head. as first chairman. 

Dec. 22 -First radio casualty In world 
war Is Ensign Thomas A. McClelland, on leave as chief engineer of KLZ Denver. 
killed In action Dec. 7 during Jap attack 
on Pearl Harbor. 

Dec. 22 -U. S. Weather Bureau advises 
all stations of restrictions on weather 
broadcasts necessitated by war. Weather 
reports as such banned because of pos- 
sible imparting of information to enemy. 

Dec. 26-J. Harold Ryan, vice- presi- dent and general manager of Fort Indus- 
try Co., appointed Assistant Director of 
Censorship in charge of broadcasting. 

Dec. 29 -Office of Facts & Figures de- vises plans for funneling of wartime 
broadcasts. 

Dec. 31 -All Manila broadcast stations 
were dismantled and destroyed by own- 
ers before fall of Philippine capital to prevent facilities from falling into hands of Japs. 

1942 
Jan. 16- Wartime code of practices 

for broadcasters, placing censorship on 
a voluntary basis but invoking stringent 
bans against certain ad lib type pro- grams, promulgated by Office of Cen- 
sorship. 

Jan. 30-FCC freezes all construction 
of new broadcast stations or major mod- 
ifications because of shortages In ma- 
terials. 

Feb. 12- Defense Communications 
Board (BWC) adopts far -reaching 
"freeze order" on equipment for new 
stations or improved facilities and rec- 
ommends action to War Production 
Board. 

Feb. 21- Advertising Council (later 
War Advertising Council) formed by 
advertising agencies and media to mo- 

bilize Government's advertising cam- 
paign in total war effort. 

Feb. 25 -Radio on coast disrupted by 
radio silence ordered by 4th Interceptor 
Command, because oI fears of Jap air 
raids. Radio silence recurred frequently, 
with important losses to stations in 
coastal area. 

March 18 -Office of Facts & Figures 
Issues policies governing release of war 
information by Government, but also 
to serve as guideposts to news reporters 
and commentators. 

April 13 -Drive starts, in collabora- 
tion with military services, for recruit- 
ment of women and other apprentice 
technicians for radio and communica- 
tions. 

April 14 -War Production Board re- 
duces output of phonograph records 
and transcriptions to approximately 30% 
of 1941 production because of limitations 
on shellac. 

April 17 -Complete and unequivocal 
stoppage of all broadcast construction, 
covering standard, FM, and television. 
both for new and modified facilities. 
recommended to War Production Board 
by FCC. (Subsequently adopted.) 

April 24-War Production Board gives 
radio A -3 priority on maintenance, re- 
pair and operating supplies, in view of 
its status as essential operation in war- 
time. 

May 19 -First in series of air raid 
alarms, resulting in radio silence, started 
in New York and spread to other areas 
to effect complete blackouts in event of 
enemy raids. 

May 23 -Plan for broadcast conversion 
pooling, to meet radio's acute problem 
of technical operation in face of critical 
tube and equipment shortage, projected 
to War Production Board by Board of 
War Communications. (Plan subse- 
quently dropped in favor of one decibel 
reduction in power and of high priori- 
ties for replacements and tubes.) 

June 1 -Harry C. Butcher, CBS Wash- 
ington vice -president, called to active 
duty as lieutenant commander in Naval 
Communications. (In less than a 
month reported for duty with Gen. 
Dwight D. Eisenhower as Naval aide in 
European theater. Later, in that 
post, he achieved rank of captain 
and participated in practically all his- 
tory- making events falling within pur- 
view of Supreme Commander.) 

June 13 -Elmer Davis appointed chief 
of Office of War Information, which 
takes over functions of defunct Office 
of Facts & Figures, headed by Archibald 
MacLeish. 

June 15- Revised voluntary censorship 
code, amplifying old provisions and 
Iightening some of them, issued by 
Office of Censorship. 

June 22- Government survey reveals 
that radio has moved in forefront as 
main news source. Office of Facts & 
Figures study of "American attitudes 
toward war news" cites survey results. 

June 24 -Col. David Sarnoff, president 
of RCA and chairman of board of NBC. 
called to active duty in Signal Corps. 
(Afterward assigned to foreign theater. 
where he set up vast communications 
and traffic planning, including D -Day 
invasion and communications handling 
in occupied areas.) 

July 8-With manpower pinch felt by 
radio due to drafting of key people, 
Board of War Communications under- 
takes manpower studies which result 
in deferments on essential basis of key 
station employes. 

July 9- Gardner Cowles Jr.. president 
of Iowa Broadcasting Co. and publisher 
of Des Moines Register -Tribune, named 
assistant director of OWI in charge of 
Domestic Branch, including overall ra- 
dio service. Simultaneously, OWI Issues 
Order No. 1 covering policy and struc- 
ture in handling war news. 

July 14- Broadcasting established as 
essential occupation under Selective 
Service System by Maj. Gen. Lewis B. 
Hershey. 

July 14 -First wartime cancellation 
of station license due to inability to 
maintain staff of qualified operators re- 
sults when KFPL Dublin, Tex. tosses 
In sponge. 

Aug. 12 -Army Radio Branch Issues 
standards for commercial programs 
beamed to American troops overseas in 
forerunner of establishment of radio 
service for expeditionary forces. 

Sept. 7 -Army forma top radio per- 
formers' "Committee of 25" to aid war 

and tour bases and camps. Biggest 
names in radio talent are included. 

Oct. 9- Radio's contribution of time 
to war effort estimated at $64,000.000 
a year by OWI Director Elmer Davis. 

Oct. 9- Congress asked for $7,000,000 
appropriation for shortwave psycholog- 
ical warfare service, including construc- 
tion. 

Nov. 1- Government, through OWI 
and Coordinator of Inter -American Af- 
fairs. takes over full scale operation of 
all but technical phases of country's 
international shortwave stations under 
lease arrangement. (Subsequently ex- 
panded operations by increases in num- 
ber of transmitters, but with private 
licensees retaining ownership.) 

Nov. 7 -Radio goes on full wartime 
basis as result of FCC action enforcing 
horizontal reduction by one decibel of 
all transmitted radiated power, relaxa- 
tion of normal engineering standards 
and suspension of regulation requiring 
stations to operate at least two -thirds 
of their authorized time during broad- 
cast day. (Regulations became effective 
Dec. 1.) 

Nov. 7 -Radio spreads its war cover- 
age with broadcasts direct from North 
Africa within half -hour of allied inva- 
sion. (John MacVane, NBC, and Charles 
Coilingwood, CBS, were war correspond- 
ents.) 

Nov. 20-FCC adopts new program de- 
signed to ease operations of broadcast- 
ers under wartime equipment shortages 
through proposed establishment of pool 
of surplus and salvageable radio parts. 
(Plan subsequently went by boards, 
with WPB handling emergency through 
rigid priority system.) 

Dec. 7- America's highest powered ra- 
dio station- 500,000 w unit of WLW Cin- 
cinnati- released to Government for 
psychological warfare use. (Transmitter 
later sent abroad for service in Mediter- 
ranean theater.) 

Dec. 23- Establishment in London of 
OWI British Division to handle geared - 
up flow of information about U. S. to 
people of Great Britain and in con- 
nection with our expeditionary force 
movement. 

Dec. 28 -Major networks devote more 
than 4,000 network hours to broadcast- 
ing war effort programs and announce- 
ments during 1942. 

1943 
Jan. 8 -1st Lt. Thomas E. Knode, for- 

mer Washington news editor of NBC 
wounded in action, awarded Distin- 
guished Service Cross for extraordinary 
heroism, on recommendation of Gen. 
Douglas MacArthur. (Later promoted 
to captain.) 

Feb. 10- Centralization of all domes- 
tic censorship, adding new restrictions 
and more stringent supervision of for- 
eign language broadcasts, as well as 
definitions of appropriate authority, 
provided in revised code of wartime 
practices for broadcasters. 

Feb. 22 -Frank J. Cuhel, Mutual war 
reporter, missing in crash of Yankee 
Clipper at Lisbon. 

March 26-0WI estimates radio do- 
nated $86,900,000 in time and talent for 
war effort messages. (Of aggregate, $71,- 
570,000 was station time with $15,330: 
000 for talent.) 

May 10- Wartime survey by Life Mag- 
azine reveals that home radios were 
reported by 91.9% of families, although 
4.2% reported sets out of order. 

June 28-Lid blown off FCC as House 
Select Committee to Investigate FCC 
charges agency hindered war develop- 
ment and id some measure was respon- 
sible for Pearl Harbor. (Fiery issue 
argued for months, with President 
Roosevelt interceding to prevent men 
in uniform from testifying on grounds 
of wartime security.) 

Sept. 8 -Radio achieves new war role 
when Italy's unconditional surrender is 
handled by radio. (Gen. Eisenhower 
made the announcement to world.) 

Oct. 7- William S. Paley, CBS presi- 
dent. takes indefinite leave to accept 
war area assignment from OWI. (Sub- 
sequently named to head Psychological 
Warfare Branch at Gen. Eisenhower'a 
headquarters. Commissioned a colonel 
at SHARP headquarters last March.) 

(Continued on page 66) 
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2,336,400 Total Population 
610,481 Resident Families 
421,323 Radio Families 

$513,091,000 Retail Sales 

No single station can reach and sell the prosperous 
Oklahoma market that is definitely divided into 
two specific buying centers, each a salient sales 
unit in itself. 

??TULSA 

G4ß6(. General Manager 

FREE AND PETERS, I N C . , 

BROADCASTING Telecasting 

OKLAHOMA CITY 
General Manager 

N a t i o n a l R e p r e s e n t a t i v c, 

1946 Yearbook Number Page 65 

www.americanradiohistory.com

www.americanradiohistory.com


World War II Chronology 
(Continued from page 64) 

Nov. 8-R. Morris Pierce, chief engi- 
neer of WOAR Cleveland on leave with 
OWI, disclosed as radio hero of surren- 
der of Italian fleet. (He had rigged up 
haywire transmitter, tuned It to 500 kc 
international distress frequency and 
broadcast surrender terms to Italian 
fleet.) 

Dec. 17 -Plrst figures from a wartime 
census of U. S. radio homes made by 
Office of Civilian Requirements reveal 
that approximately 32,500,000 American 
familles had one or more sets, or 89% 
of all families in the country. 

Dec. 20 -F1rat meeting of newly -formed 
Radio Technical Planning Board to re- 
view and develop standards for postwar 
broadcast services called by FCC and 
cooperating radio industry groups. 

1944 
Feb. 3-J. Harold Ryan. Assistant Di- 

rector of Censorship and vice -president 
of Fort Industry Co. on leave elected 
interim wartime NAB president. 

Feb. 23 -John E. Fetzer, owner of 
WKZO Kalamazoo, named Mr. Ryan's 
successor as radio censor. 

May 8- Networks pool facilities for 
Mat time to cover impending European 
Invasion. Facilities for most Intensive 
news coverage In history devised by 
Col. (later Brig. Gen.) David Sarnoff. 
later awarded Legion of Merit for out- 
standing attainments. 

June 6- History's mightiest military 
operation -invasion of France by Gen. 
Eisenhower's forces -covered on spot by 
radio. Simultaneously Allied Expedi- 
tionary Forces inaugurated broadcast- 
ing service on continent to all Allied 
troops. 

June 20- Failure of Army or its ad- 
vertising agency, Young & Rubicam, to 
include radio in its appropriation for 
WAC recruiting, with entire budget 
slated for newspapers, results in cam- 
paign spearheaded by NAB to end dis- 
crimination. Controversy terminated in 
placement of portion of schedule on 
stations. 

Oct. 23- Morris Pierce, vice -president 
of G. A. Richards stations, arranges for 
American capture of Radio Luxembourg, 
marking his second conquest of war. 

Oct. 24 -Radio scores new triumph In 
split -second coverage of Gen. MacAr- 
thur's return to Philippines. Radio ship 
set up In Pacific theatre to relay press 
and radio tramc. Maj. (later Lt. Col.) 
A. A. Schechter, former NBC news chief, 
directs radio coverage. 

1945 
Jan. 8 -Radio contributes upwards of 

$60,000,000 In time and talent to war 
effort through OWI Radio Bureau allo- 
cation plan, according to George P. 
Ludlam, chief, OWI's Radio Bureau. 

Jan. 16- Virtual freezing of all new 
station construction ordered by WPB in 
collaboration with FCC, because of Jam 
in manpower and critical materials. 

Feb. 7- Liberation of Manila by Mac - 
Arthur's forces brings American radio 
back on air. Bert Bilen, former man- 
ager of KZRH, was broadcasting at the 
time the Philippines were taken three 
years and one month before. 

Feb. 19 -First detailed publication of 
radar and how it works revealed In 
British publication, Wireless World, after 
rigid censorship ban bpth here and 
abroad. 

March 5- Survey by BROADCASTING 
Yearbook reveals that nearly 8,000 men 
and women of radio are In the armed 
forces- roughly 29% of radio's per 
sonnel. 

March 12 -Army plans for Berlin In- 
vasion with 60,000 w transmitter 
mounted on 17 Army trucks in van- 
guard of troops driving toward capital. 
Subsequent events, which left Berlin's 
radio transmitters intact, evidently ob- 
viated need for use of mobile unit. 

March 29-Stations, networks and ad- 
vertisers contribute $161,752,000 in time 
and talent for war messages during 
1944, according to NAB estimates -an 
increase of 8% over 1943. (Breakdown 
was radio advertisers, $64,000.000; sta- 
tions and networks, $78,000,000; talent, 
$20,000,000, 

April 25 -Radio goes all-out on cov- 
erage of United Nations Conference on 
International Organization in San Fran - 
cisco with all networks and some 50 stations, aside from other United Na- 
tlon8 radio representatives, on scene. 
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May 11 -Radio adopts victory themes 
in celebration of V -E Day at time and 
talent expenditure of estimated $1,000,- 
000. Censorship code relaxed drastically, 
permitting return of man-in- the -street- 
type of program. 

May 18- Leading delegates of UNCIO 
conference, San Francisco, stress radio's 
future responsibility In campaign to 
prevent war. 

May 25-New Selective Service poli- 
cies announced by Gen. Lewis B. Her- 
shey leave broadcasters virtually safe 
from further inroads by draft boards. 
Future calls confined almost entirely to 
men under 30. 

June 2 -Navy Radio Section public 
relations reorganized into two units - 
radio services and programming. Radio 
programming under Lt. Comdr. Charles 
E. Dillon, USNR, and services under 
Lt. Comdr. J. Harrison Hartley, USNR. 

June 4-War Production Board re- 
moves restrictions on production of 
transmitter antennas and permits con- 
struction and alterations costing up to 
$1,000. Previous limitation was $200. 

June 11 -WPB Chairman Krug tells 
House Appropriations Committee that 
construction Mina will be lifted on V -J 
Day. 

June 11 -Study by Curtis Publishing 
Co. reveals three out of five prospective 
appliance buyers plan to purchase ra- 
dios two years after they become avail- 
able. 

June 11 -D. Harold McGrath, super- 
intendent, U. S. Senate Radio Gallery, 
writing In BROADCASTING, says 
UNCIO found radio winning equal 
rights with all other news media. 

June 15-New 200,000 w international 
shortwave transmitter operated by CBS 
for OWI at Delano, Cal., beaming mes- 
sages to Japan, goes into operation. 

June 18 -Radio goes all -out in masa 
reception for returning Gen. Dwight 
D. Eisenhower, Supreme Commander. 
accompanied by Capt. Harry C. Butcher. 
USNR, former CBS Washington vice - 
president, and his naval aide through- 
out the war In Europe. 

July 2 -Nine weeks' coverage of UNCIO 
was among biggest public service Jobs 
In history of radio, demonstrating In- 
dustry's capacity to meet heavy re- 
sponsibilities in handling momentous 
world affairs. 

July 3- President Truman, in letter 
to BROADCASTING's editor and pub- 
lisher, says that American radio has 
written own Magna Charta since Pearl 
Harbor, that American radio is in good 
hands and solicits continued aid of 
medium in fight against Japanese. 

Aug. 6- Wartime research by West- 
inghouse Electric Corp. and Glenn L. 
Martin Co. leads to announcement of 
new science for relaying television and 
FM broadcasts from flying transmitters. 

Aug. 10 -Radio Tokyo announces that 
Japan will surrender according to terms 
set at Potsdam if her Emperor's person 
and position remain inviolate. 

Aug. 14- President Truman announces 
(at 7 p.m.) that Japan had accepted 
Potsdam terms of surrender. Within 
seconds, news ts flashed around the 
world by radio. Special events men in 
U. S. get biggest workout of lifetime 
covering jubilant celebrations In every 
city and hamlet of the nation. Licen- 
sees, regulators, legislators, advertisers 
and agencies launch plans immediately 
for postwar expansion. 

Aug. 16- Broadcasters Mission to ETO 
completes first week of scheduled three 
week Inspection of European radio fa- 
cilities. Top experience was interview 
with W. J. Haley, director general of 
BBC. He made It clear BBC would con- 
tinue as non -commercial operation, but 
was seeking to Improve programming. 

Aug. 17 -FCC, recapitulating at war 
end, finds 127 applicants for TV; 489 for 
FM; 200 for AM. 

Aug. 18 -Radio girds for Eighth War 
Loan Drive as date for drive is moved 
forward In view war's end. 

Aug. 20-FCC and Board of War Com- 
munications revoke several wartime or- 
ders. Tube survey of broadcast outlets 
called off. BWC notifies FCC it has no 
objection to amateurs going back on 
air. 

Aug. 22 -Jean Guignebert, director 
general of Radio Diffusion Francaise. 
Lelia Broadcasters' Mission to ETO. 
France probably will have state -con- 
trolled radio. Missionaries see BBC in- 
fluence on continental radio. 

Aug. 22- Foreign Broadcast Intelli- 
gence Service of FCC, which monitored 
enemy broadcasts during war, will be 
dismantled after Oct. 14, Commission 
announces. (Later, it developed, FBIS 
was absorbed by War Dept.) 

Aug. 25 -Gen. Royal B. Lord, com- 
manding general, Assembly Area Com- 
mand for Redeployment. Paris, asks 
American broadcasters "not to let sol- 
diers down" now that war Is over. Seeks 
radio backing for redeployment plan. 

Aug. 27- Broadcast mission takes off 
for Hamburg after two day visit to 
Luxembourg and stopover at Rheims 
meeting with Eisenhower. 

Aug. 27 -Office of War Information 
which served broadcasters through war 
years abolished by executive order; func- 
tions go to State Dept., under Interim 
International Information Service. 
which also absorbs Office of Coordinator 
of Information. Speculation on whether 
Elmer Davis, OWI chief, will return to 
his CBS news spot. (He later Joins ABC.) 

Sept. 1- Official surrender of Japan 
brought to U. S. by all networks. Presi- 
dent Truman picked up from Wash- 
ington. Gen. MacArthur and Adm. 
Nimitz speak from battleship Missouri, 
scene of surrender. Broadcast delayed 
hour and half by military because of 
transmission difficulties. 

Sept. 3- Survey by BROADCASTING 
Indicates most stations, converting news 
productions to peacetime basis, expect 
to retain news audience gains made 
during war. Estimates show stations 
devoting 15 to 20% of time to news; 
was about five percent before war. 

Sept. 3- Broadcast Mission in ETO, 
reaching end of travels, sees American 
radio as far superior to anything heard 
In Europe. Rome, with Papal audience, 
added to itinerary-but attempt to visit 
Russia bogged down "in channels ". 

Sept. 3-Maj. L. C. Sigmon, who sup- 
ervised construction, maintenance of 
famed Sigdircus- Signal Corps mobile 
transmitter used in ETO during fight- 
ing- awarded Legion of Merit. He is 
chief engineer on leave from KMPC 
Los Angeles. 

Sept. 4-ETO missionaries see demon- 
stration of Magentephon, German - 
developed tape recorder, report It su- 
perior to any similar equipment In U. 8. 

Sept. 5 -Pope Plus receives Broadcast- 
ers Mission in private half -hour audi- 
ence, appeals to them to use free voice 
of radio in maintaining world peace. 

Sept. 14-War Advertising Council 
plans to take over part of allocations 
plan operated by OWI during war. 

Oct. 8-Lt. Jack Howard, president Of 
Scripps- Howard Radio, InC., on leave. 
cited for his work as intelligence officer 
of Navy by Adm. W. F. Halsey. 

Oct. 15 -Gen. MacArthur announces 
that all war correspondents accredited 
to his command revert to civilian status 
Oct. 27. Tokyo reporters scramble for 
living quarters, worry about food and 
clothing. 

Oct. 23 -New two -microphone setup 
was employed for first time by President 
Truman in talk on universal service. 
No call letters were in evidence. 

Oct. 29- William S. Paley, out of uni- 
form, returns to presidency of CBS. 

Nov. 4-U. S. Army paya respect to 
American broadcasters on week of 25 
year anniversary celebration during 
Army Hour, NBC. 

Nov. 19 -Army ETO poll shows soldiers 
prefer their news straight -without 
comment. They like popular music most 
and classical music least of the pro- 
grams available to them from the vari- 
ous services of the U. 8. and other 
nations. 

Nov. 26- President Truman and Gen. 
Marshall on all networks, as latter says 
farewell to the Army upon occasion of 
retirement. 

Dec. 3- Walter J. Brown resigns as 
special assistant to Secretary of State 
Byrnes. Returns to WSPA Spartanburg, 
where he is vice president and general 
manager. 

Dec. 31 -Soldiers can't broadcast from 
outside the country-if they are mu- 
sicians. That's James C. Petrilo's latest 
edict, laid down to American broad- 
casters. 

Dec. 31- Edward R. Murrow, after dis- 
tinguished career as war correspondent 
for CBS, returns to New York as vice 
president in charge of network's public 
affairs. 

THE WHITE HOUSE ON THE AIR (1945) 

Date Time Occasion Speaking Ratings Facilities 

1/ 6/45 10:00 -10:25 p.m. Resume of Message to Congress on the State of the Nation Roosevelt 
CAB Hooper 
36.3 46.2 4 nets 

1/20/46 Noon Inaugural Address Roosevelt 20.1 .... 4 nets 

2/22/45 9:15- 9:30 p.m. Democracy at the Crow Roads Truman 
(As vice pres.) 

2.6 .... MBS 

3/20/46 10:00 p.m. Victory Loan Drive Roosevelt 39.8 .... 4 nets 

4/16/46 1:04- 132 p.m. First Address to Congress 
(As President) 

Truman 34.6 32.6 4 nets 

4/17/45 10:00 -10:05 p.m. Talk to Armed Force Truman 47.4 53.6 4 nets 

4/25/46 7:34- 7:46 p.m. Opening of Security Conference at San Francisco Truman .... 42.6 4 nets 

5/ 8/45 9:00- 9:05 a.m. Proclamation of V -E Day Truman .... 64.1 4 nets 

6/21/45 1:07- 1:13 p.m. Address before Joint Session of Congress and Ceremonies Marking 
Presentation of 100th Congressional Medal of Honor to Tech. 
Sgt. Jake Lindsey 

Truman .... 20.6 4 nets 

6/26/45 8:06- 8:28 p.m. Speech to Closing Session of San Francisco Conference Truman .... 27.6 4 nets 

8/ 9/45 10:00 -10:30 p.m. Report to the Nation on Potsdam Conference and Atomic Bomb Truman 44.4 54.1 4 nets 

9/ 1/45 9:57 -10:05 p.m. Add. Broadcast (Prs. after Jap Surrender) Truman .... 46.8 4 nets 

9/ 1/45 9:20- 9:25 p.m. Message to the Armed Forces Truman .... 31.9 4 nets 

10/23/45 12:80 -12:69 p.m. Address to Joint Session of Congress re War Fund Drive Truman .... 19.4 4 nets 

10/27/46 1:43- 2:08 p.m. Navy Day Speech on Foreign Policy, Central Park, N. Y. Truman .... 24.4 4 nets 

10/80/45 10.00 -1038 p.m. Address on New Wage Price Policy Truman .... 49.8 4 nets 

12/24/45 5:15- 6:20 p.m. White House Christmas Tree Lighting Truman .... 21.7 4 nets 

Based on Eastern and Central Time Zone only. 
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OVER 
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115,000 People 
Now Live Within 

25 Miles of the 

wJ 
500 FOOT ANTENNA SYSTEM 
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MARKET DATA: 1/2 MILLIVOLT CONTOUR 

W B R L The Oldest FM Sta- 

tion in the Deep South Will Be 

Operating With 20 Kilowatts Of 

Radiated Power By The Fall of 1946. 

.il Population 524,339 
Families 137,005 
Radio Homes 69,971 
Retail Sales $188,426,000 
Food $ 38,279,000 
Building, Lumber & Hardware____ $ 13,756,000 
General Merchandise $ 23,192,000 
Drugs $ 7,324,000 
Gross Farm Dollars $ 67,251,000 

BATON ROUGE BROADCASTING CO. 
affiliated with 
American Broadcasting Network 
State Times- Advocate 

BROADCASTING Telecasting 

Represented Nationally by 
George P. Hollingbery Company 
New York, Chicago, Atlanta, San Francisco, Los Angeles 
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RADIO CORRESPONDENTS GALLERIES OF CONGRESS 
Richard Harkness, President Earl Godwin, Ex Officio William Costello, Secretary 
Rex Goad, Vice President Rudolph Block, Member -at -Large Albert L. Warner, Treasurer 
Telephone: National 3120 House Gallery Extensions: 1410 and 1411 Senate Gallery Extensions: 1263 and 1264 

Superintendent of Senate Gallery-D. Harold McGrath Superintendent of House Gallery -Robert M. Menaugh 

ACTIVE MEMBERS 
AS OF JAN. 1, 1946 
Network., Station.. Service. 

Washington Address and Member. 

AMERICAN BROADCASTING CO. 
724 14th St. N.W. 

Martin Agronsky 
H. R. Baukhage 
Helen Buchalter 
Elmer Davis 
John R. Edmunds 
Wilfred Fleischer 
Ray Henle 
Albert Leitch 
Raymond Swing 
David H. Wills 

ASSOCIATED BROADCASTING CO. 
1000 Connecticut Ave. 

Ian Ross MacFarlane 
ASSOCIATED PRESS RADIO 
409 Star Bldg. 

Peter Dobinaky 
Veronica Kompanek 
Joe H. Torbett 
Micajah Wren 

COLUMBIA BROADCASTING SYSTEM 
853 Earle Bldg. 

Cliff Allen 
Gunnar Back 
Fox Case 
Tristam Coffin 
William Costello 
Albert N. Dennis 
Willis H. (Robert) Evans 
Beatrice Gudridge 
Joseph C. Harsh 
Bill Henry 
Claude Mahoney 
Joseph F. McCaffery 
Ernest D. McIver Jr. 
Willard Shade) 
Robert S. Wood 
Charles A. Worcester 
Amelia-Belle Young 

EARL GODWIN ASSOCIATES 
414 Bond Bldg. 

Earl Godwin 
FRENCH NEWS AGENCY 
1416 F St. N.W. 

Marie de Gattegno 
KIRO Seattle, 1040 Natl. Press Bldg. 

Rudolph Block 
MUTUAL BROADCASTING SYSTEM 
712 Jackson Plan_ 
1627 K St. N. W. 

Lou Brott 
*Charter Haslet, 
*William Hillman 
Fulton Lewis jr. 
Mary J. Maddox 
Free W. Morrison 
Jack S. Paige 
Loren B. Pope 
Billy Repaid 
Macon Reed Jr. 
Irvin P. Solde 
Russell Turner 
Albert L. Warner 

NATIONAL BROADCASTING CO. 
724 14th St. N.W. 

Morgan Beatty 
Raine Bennett 
Bjorn Bjornson 
David Brinkley 
Mary Kay Cavanaugh 
Leif Eid 
William M. Folger 
Julius Goodman 
Richard Harkness 
Cassius M. Keller 
William R. McAndrew 
Robert K. McCormick 
Nancy Osgood 
Walter J. Royen 
Carleton D. Smith 
Edward Tomlinson 

RADIO WASHINGTON INC. 
1124 Vermont Ave. 

Gordon Graham 
Charles C. McLean 

STOREHOUSE NEWS AGENCY 
623 Albee Bldg. 

Eleanor Frances Block 
Helen Dayton 
Hugh M. Gravel 
Robert McBride 
Merlin F. Stonehouse 

TRANSRADIO PRESS SERVICE 
1258 Natl. Press Bldg. 

Ann M. Corrick 
Edwin W. Darby 
Gene B. Davis 
Rex Goad 
Mary C. Harmon 
Dorothy Holloway 
Betty Lersch 
Robert E. Lee Moore 
Robert Rodo, 

Millicent Strum 
UNITED PRESS RADIO 
707 Natl. Press Bldg. 

Joan Marble 
George L. Marder 

WEST VIRGINIA NETWORK 
425 Colorado Bldg. 

Ray Henle 
WBOW Terre Haute, 
WEOA WGBF Evansville, Ind. 
815 15th St. N.W. 

Jean Ferris 
WHAS Louisville. 853 Earle Bldg. 

Wilfred Fleischer 
Carey Lonngmire 

WINE Washington 
Washington Post 
8th & I Sta. N.W 

Louis Aiken 
William Gold 
Torn Mechling 
Denis Sartain 
Milton Shoemaker 

Betty Weston 
Hugh Whiteside 

WIRE Indianapolis, 1397 Natl. Press Bldg. 
Marjorie Binford Woods 

WITH Baltimore, 1000 Connecticut Ave. 
Ian Ross MacFarlane 
Louise A. MacFarlane 

WJZ New York, 724 14th St. N. W. 
Jack Beall 

WLW Cincinnati, 535 Munsey Bldg. 
Gilbert W. Kingsbury 

WMAL Washington, 724 14th St. N. W. 
John P. Dwyer 
Peg Eck 
William Neel 
John K. Purcell 
Bryson Rash 
Bill Travis 

WOV New York. Mayflower Hotel 
Thomas P. Morgan 

WWDC Washington, 1000 Connecticut Ave. 
Mark Anatad 
Fred S. Hoffman 
Nancy Lesser 
W. Norman Reed 
Jantes D. Simpson 

ASSOCIATE MEMBERS 

AMERICAN BROADCASTING CO. 
New York: San Francisco 
James Abbe 
Julian C. Anthony 
Edmund S. McHugh 
H. Gilbert Martin 
Creighton Scott 
Richard L. Tobin 

ASSOCIATED BROADCASTING CO. 
Grand Rapids. Mich. 

H. G. Henderson 
COLUMBIA BROADCASTING SYSTEM 
New York; Hollywood 

Wells (Ted) Church 
Maj. George Fielding Eliot 
Allen Jackson 

J.E. Wallace Sterling 
DON LEE BROADCASTING SYSTEM 
Hollywood, Cal. 

L. Harrison Wood 
MUTUAL BROADCASTING SYSTEM 
New York; Boston 

Cecil Brown 
Dave Driscoll 

Cedric Foster 
Marjorie Gunnison 
Royal Arch Gunnison 
A. A. Schechter 
Frank K. Singiser Jr. 

NATIONAL BROADCASTING CO. 
New York; Hollywood; Chicago 

W. F. Brooks 
W. W. Chaplin 

William E. Drips 
Max Hill 
Ann Gillis 
Max Jordan 
H. V. Kaltenborn 

Fleetwood Lawton 
Francis C. McCall 
Lathrop Mack 
J. O. Meyers 
Elmer W. Peterson 
Robert St. John 
Bert Silen 

Larry Smith 
James Stevenson 
Lowell Thomas 

TRANSRADIO PRESS INC. New York 
Herbert Moore 
Harold L. Parr 
Dixon Stewart 

KELD El Dorado. Ark. 
Leon Sipes 

KFDM Beaumont. Tex. 
B. R. Patterson 

KFEL Denver 
B. S. Bercovici 

KGFJ Los Angeles 
Rene Bozarth 

KFVD Los Angeles 
J. Frank Burke 

KGFW Lincoln. Neb. 
George W. Kline 

KLZ Denver 
Henry Outland 

KMBC Kansas City 
Earle H. Smith 

Canada's Newspaper Owned Stations 
CFAC, Calgary. Alta. -Owned by Calgary 

Herald. 

CJCJ. Calgary. Alta. -Owned by Calgary 
Albertan. 

CJCA, Edmonton. Alta. -Owned by Ed- 
monton Journal. 

CANS. Halifax. N. S. -Owned by pub- 
lishers of Halifax Herald and Mail. 

CKCH. Hull. Que. -Owned by LeDroit, 
Ottawa. 

CFJC, Kamloops. B. C. -Owned by Kam- 
loops Sentinel. 

CJCH, Halifax, N. S. -Owned by Halifax 
Chronicle. 

CJKL, Kirkland Lake, Ont -Affiliated (in- 
terlocking control) with Timmins, (Ont.) 
Press. 

CKWS, Kingston, Ont. - Licensed to 
Allied Broadcasting Co., in conjunction 
with the Kingston Whig- Standard. 

CFPL, London. Ont. -Owned by London 
Free Press. 

CKCW, Moncton, N. B.- Licensed to Monc- 
ton Broadcasting Co. Ltd. Stock partially 
held by Moncton Transcript, Moncton 
Times and New Brunswick Publishing 
Co., publisher of St. John Telegraph - 
Journal and Times-Globe. 

CKSO. Sudbury. Ont.- Licensed to Sudbury 
Star. 

CHLN. Three Rivers. Que. -Licensed to 
La No ma:isle. French language dally. 

CKGB, Timmins, Ont. -Affiliated (corpor- 
ate) with Timmins Press. 

CKAC. Montreal -Owned by Montreal La 
Presse. 

CHLP. Montreal -Owned by Montreal La 
Patrie. 

CKLN, Nelson, B. C.- Licensed to Nelson 
Daily News. 

CKSF, Cornwall, Ont. Corned by Stand- 
ard Freeholder. 

CFCH, North Bay, Ont.-Affiliated (cor- 
porate) with Timmins (Ont.) Press. 

CFOS, Owen Sound, Ont.- Licensed to 
Owen Sound San -Time,. 

CHER, Peterborough. Ont. -Affiliated (cor - 
ponte) with Peterborough Examiner. 

CKCK and CKRM. Regina. Sask.-Affili- 
ated (interlocking ownership) with Vie - 
tor Sifton newspapers: Regina Leader - 
Post, Winnipeg Free Press and Saska- 
toon Star -Phoenix. 

CHSJ, St. John, N. B.- Controlled by St. 
John Telegraph-Journal and Times - 
Globe. 

CHLT, Sherbrooke. Que. - Licensed to 
Sherbrooke La Tribune, French language 
daily. 

CKTS. Sherbrooke. Que. -Licensed to Tele- 
gram Printing and Publishing Co. Ltd. 

CJVI, Victoria. B. C.-Affiliated (cor- 
porate) with the Victoria Colonat. 

CKRC, Winnipeg, Man. -Affiliated (inter- 
locking _ownership) with Victor Sifton 
newspapers: Winnipeg Free Pr.... Rs- 
pina Leader -Post and Saskatoon Star - 
Phoents 

KOIL Omaha 
Virgil V. Sharpe 

KPMC Bakersfield, Cal. 
Art Mason 

KRIC Beaumont. Tex. 
Jack Neil 

KSFO San Francisco 
Austin Fenger 

KSTP Minneapolis -St. Paul 
John J. Verstraete 

KTUL Tulsa 
Glenn Condon 

KUOA Siloam Springs. Ark. 
Storm Whaley 

KVI Tacoma, Wash. 
Harry R. Long 

KVOO Tulsa 
Ken Miller 

KXYZ Houston. Tex. 
Kenneth A. Millican 

WBAX Wilkes- Barre. Pa. 
August W. Grebe 

WBBM Chicago 
Clifton M. Utley 

WBT Charlotte, N. C. 
Jack Knell 

WCBM Baltimore 
Charles A. Roeder 

WCCO Minneapolis -St. Paul 
Richard E. Stockwell 

WCFL Chicago 
Dr. Gerhard Shaeher 

WCHS Charleston, W. Va. 
Howard L. Chernoff 

WCOV Montgomery, Ala. 
G. W. Covington Jr. 

WCPO Cincinnati 
Paul Dixon 
Arthur Reilly 

WEBR Buffalo, N. Y. 
Cy King 

WEGO Concord, N. C. 
Wayne M. Nelson 

WFBM Indianapolis 
E. Gilbert Forbes 

WGBS Miami 
W. R. Wills 

WGR Buffalo, N. Y. 
John A. McLean 

WHAS Louisville 
Richard E. Fischer 

WHBC Canton. O. 
Frank T. Bow 

WHBF Rock Island, Ill. 
Leslie C. Johnson 

WHO Des Moines 
John D. Shelley 

WHP Harrisburg. Pa. 
Dick Redmond 

WIOD Miami 
Leslie B. Bain 

WISH Indianapolis 
John D. Morrow 

WJR Detroit 
George W. Cushing 

WJZ New York 
William S. Gailmor 

WKBB Dubuque. Ia. 
Vaughn Garman 

WKMO Kokomo, Ind. 
William R. Cox 

WLAC Nashville 
Don M. Taylor 

WLIB Brooklyn 
Clifford Evans 

WLS Chicago 
Julian T. Bentley 
Ervin Lewis 

WLW Cincinnati 
James Casaidy 
Howard R. Chamberlain 

WMBG Richmond 
Elliott G. Shaw Jr. 

WOAI San Antonio 
Ken B. McClure 

WOSH Oshkosh. Wis. 
Robert C. Nelson 

WOW Omaha 
Soren H. Munkhof 

WRUF Gainesville, Fla. 
Garland W. Powell 

WSNY Schenectady 
James T. Healey 

WSRR Stamford, Conn. 
Julian Schwartz 

WSSV Petersburg, Va. 
H. B. Kenny 

WSTV Steubenville. O. 
John Laux 

WSYR Syracuse 
H. R. Ekins 

WTAM Cleveland 
Edward R. Wallace 

WTHT Hartford 
Sereno Gemmel) 

WTIC Hartford 
Tom Eaton 

WTMJ Milwaukee 
Jack E. Krueger 

WQXR New York 
John A. Aaron 
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Directory of 

BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D- Day. .N- Night. ST- Shares Time. SH- Sperihed Hours. U- Unlimited. CP- Construction Permit Iaeued. 

LS -Loeal Some!. L- Limited Time with Dominant Station. SA- Special Authorization. 
(Data corrected to January 1, 1946) 

INS -International News Service. AP- Associated Press. TP- Traneradio Press. UP- United Press. 
Postal Zone Numbers are Listed Alongside Cities Wherever Furnished by Station.. 

Call Frequency Power 
Pity Letter. in Kilocycles in Watts 

ANNISTON 6 WHMA 

BESSEMER WJLD 

BIRMINGHAM 3 WAPI 

BIRMINGHAM I WBRC 

BIRMINGHAM 2 WSGN 

CULLMAN 

.DECATUR WMSL 

ALABAMA 
Name of Licensee 

Headquarters Address 
Telephone Number 

1450 250 Harry M. Ayers 
14th & Noble Ste. 

2380 

1400 250 Johnston Broadcasting Co. 
1800 Third Ave.. N. 

2300 -1 

1070 5.000 Voice of Alabama Inc. 
Protective Life Bldg. 

3-8116 

960 5.000 Birmingham Broadcasting Co. Inc. 
Second at 18th St. 

4-7741 

610 

19 
(Construction permit4) 

0 

5,000 -IS 
1.000 -N 

Birmingham News Co. 
Box 2553 
4-3434 

250 Cullman Bests. Co. 
Cullman 

1400 250 Tennessee Valley Bestg. Co. Inc. 
511 Bank St. 

802 

DOTHAN WAGF 1400 250 Dothan Broadcasting Co. 
20414 E. Amin St. 

1430 

FLORENCF WJOI 1340 250 Florence Broadcasting Co. 
(Construction permit) Reeder Hotel Bldg. 

FLORENCE WMFT 1240 250 Tri -Cities Broadcast Co. 
(Construction permit) Florence 

GADSDEN WJBY 1240 250 Gadsden Broadcasting Co. Inc. 
108 Broad St. 

88 

HUNTSVILI.F. WBHP 1230 250 Wilton Harvey Pollard 
318 W. Clinton St. 

313 

MOBILE 9 WALA 1410 5,000 Pape Broadcasting Co. 
106 St. Joseph St. 

3-3756 

MOBILE. 2 WMOB 1230 250 S. B. Quigley 
600 St. Louis St. 

2-4566 

MONTGOMERY 1 WCOV 1240 250 G. W. Covington, Jr. 
Exchange Hotel 

5781 

MONTGOMERY 2 . WSFA 1440 1,000 -LS Montgomery Mate. Co. Inc. 
500-N Jefferson Davis Hotel 

MONTGOMERY 800 
(Construction permit) 

MUSCLE SHOALS... WLAY 1450 

OPELIKA WJHO 1400 

SELMA WHBB 1490 

SYLACAUGA WFEB 1340 

TALLADF.GA WHTB 1230 

TUSCALOOSA WJRD 1230 

BROADCASTING Telecasting 

8961 

1.000 -D Dixie Broadcasting Co. 
Montgomery 

250 Muscle Shoals Broadcasting Corp. 
Box 230, Sheffield 

Sheffield 1450 

250 -LS Opelika Auburn Broadcasting Co. 
100-N 1400 Auburn Road 

856 

100 

250 

250 

250 

Selma Broadcasting Co. Inc. 
209 Washington St. 

1233 

Alabama Broadcasting Co. 
527 N. Broadway 

160 

Voice of Talladega Inc. 
122 S. Court Square 

2360 

James R. Doss, Jr. 
First National Bank Bldg. 

4464 

Network 

ABC 
Alabama 

MBS 
KBS 

CBS 

NBC 

ABC 

MBS 
KBS 

No. Alabama 

Chief Owner or Executive 
General Monster 

Commercial Manager 

Harry M. Ayers 
J. W. Huttram 
J. W. Buttram 

George Johnston, Jr. 
William R. Terry 
Clay Coe 

Ed Norton 
Thad Holt. 
Thad Holt 
Thad Holt 

W. Walter Tison 
W. Walter Tison 
J. C. Bell 

Henry P. Johnston 
Henry P. Johnston 
Henry P. Johnston 

H. H. Kinney 
ID. T. Kinney 

Melvin T. Hutson 
Melvin T. Hutson 
Kyle G. Frazier 

MBS Dothan Broadcasting Co. 
Julian C. Smith 
Fred C. Moseley 

MBS 

MBS 
KBS 

No. Alabama 

!Clyde W. Anderson 
Joe T. Van Sandt 
Joe T. Van Sandt 

Bascom H. Hopson 
Beatrice Tate Benton 
Sam Benton 

W. H. Pollard 
W. H. Pollard 
W. H. Pollard 

NBC W. O. Pape 
H. K. Martin 
Al Treadway 

ABC 

CBS 

NBC 

MBS 
EBS 

No. Alabama 

MBS 
KBS 

MES 

MBS 

MBS 
Alabama 

KBS 

S. B. Quigley 
S. B. Quigley 
F. E. Busby 

G. W. Covington, Jr. 
G. W. Covington. Jr. 
G. W. Covington. Jr. 

Howard E. Pill 
Howard E. Pill 
John B. DeMotte 

Dixie Broadcasting Co. 

Prank M. Farris, Jr. 
Edgar J. Sperry 
Edgar J. Sperry 

f Yetts G. Samford 
C. S. Shealy 
IThos. D. Samford, Jr. 
F. Marion Hyatt 
Guy Mangram 

B. H. Hopson 
Julien Smith, Jr. 
Julien Smith, Jr. 

E. E. Forbes, Sr. 
Hugh Webb 
Hugh Webb 

Harry Held 
R. C. Hammett 
R. C. Hammett 

James R. Doss, Jr. 
James R. Doss, Jr. 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Librar 

Chief Engineer News Service 

Ruby Meigs 
Mary Toulman 
James Hudson 

Sears & Ayer 
Cole 
Thesaurus 
UP 

Dorothy Alexander Gene Grant 
William R. Terry Standard 
George H. Harrison, Jr. AP 

Jimmie Willson 
Anna Brusher 
N. S. Hurley 

John Connolly 
John Connolly 
G. P. Hamann 

David Loveman 
Sidney B. Steiner 
Gordon Bishop 

Letha Coker 

}. V. Roeeer 

Radio Sales 
World 
UP 

Ray er 
Lang -Worth 
Standard 
INS 

Headley -Reed 
Cole 
Lang -Worth 
Thesaurus 
AP 

Standard 
World 
UP 

Willard Wicks 
Arthur Creamer Standard 
John T. Hubbard AP 

Beatrice Tate Benton 
Sam Benton 
William Pigg 

Margaret Speake 

Sears & Ayer 

UP 
John Garrison 

Charles Saunders Headley -Reed 
Standard 

R. B. Hurley AP 

Clara Malone 
Bea Quigley Thesaurus 
T. L. Greenwood UP 

Sybil Winn 
E. J. Duke 
W. D. Weatherly 

Caldwell Stewart 
John B. DeMotte 
Cliff Shelkofaky 

Earle Willard Young 
Josephene T. Sperry 
Lynn V. McMoran 

F. Marion Hyatt 
F. Marion Hyatt 

Erin Reynolds 

Ir. F. Kelly, Jr. 

Bonnie Skelton 
Hugh Webb 
James S. Stowers, Jr. 

Otis Dodge 
R. C. Hammett 

Julius C. Vessels 

J. W. Armdate 

Wilson 
Standard 
INS 

Headley -Reed 
Cole 
Thesaurus 
AP 

Sears & Ayer 
Lang -Worth 
Standard 

Thesaurus 
UP 

Sears & Ayer 

Thesaurus 

Standard 

Clark 
Gene Grant 
World 
AP 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non- Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permis Issued. 
SA- Special Authorisation. 

ARIZONA 

Call Frequency 
City Lettera in Kilocycles 

Power 
in Watte 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trane. Library 

News Service 

GLOBE KWJB 1240 250 Gila Broadcasting Co. NBC Louis F. Long Willard Shoecraft 
Globe .Ariz. Bcstg. Paul Merrill Edward E. Furman Standard 

41 Edward E. Furman Herbert Hartman AP, UP, INS 

LOWELL KSUN 1230 250 Carleton W. Morris CBS Carleton W. Morris Gil Alzua 
Drawer C Lowell Station Bisbee Arizona Carleton W. Morris B. J. Miller Assoc. Prog. 

Bisbee 9 B. J. Miller William Scharlach 

PHOENIX KOY 550 1,000 Salt River Valley Bcstg. Co. CBS Burridge D. Butler Jack Williams Blair 
836 N. Central Ave. 

4 -4144 
Arizona Albert Johnson 

John L. Hogg 
Harry Bromberg 
Lewis Sublett 

Assoc. Prot, 
World 
UP, TP 

PHOENIX . KPHO 1230 260 Phoenix Broadcasting Inc. ABC Rex Schepp Frank James Wilson 
Adams Hotel Charles H. Garland Richard Canaday SESAC 

4 -7367 Arnold J. Gregory Wayne Ferneyhough INS 

PHOENIX KTAR 620 5,000 KTAR Broadcasting Co. NBC (John J. Louis J. Howard Pyle Raymer 
711 Heard Bldg. Ariz. Bcstg. Richard O. Lewis Arnold La Benz Standard 

4.4161 Richard O. Lewis A. C. Anderson Thesaurus 
Bill Harvey AP, INS 

PRE9COTT..... .. . KYCA 1490 250 Southwest Broadcasting Co. NBC Radio Station KTAR Roberta M. Pfister 
East Gurley St. Ariz. Bests. Harold Ritter Byron Lee McCall Standard 

244 Harold Ritter George Eitel AP, INS 

SAFFORD KGLU 1460 250 Gila Broadcasting Co. NBC L. F. Long Norman B. Harrington 
Safford Ariz. Bcetg. Paul Merrill Edward E. Furman Stan dard 

16 Edward E. Furman Herbert Hartman World 
AP, UP, INS 

TUCSON KTUC 1400 250 Tucson Broadcasting Co. CBS Burridge D. Butler Wayne A. Sanders 
900 E. Broadway Arizona Lee Little Assoc. Frog. 

1400 Clifford Livingston SESAC 
World 
UP 

TUCSON KVOA 1290 1,000 Arizona Broadcasting Co. NBC Rayner 
Tucson Ariz. Bcetg. Thesaurus 

AP 

YUMA KYUM 1240 260 Yuma Broadcasting Co. NBC R. N. Campbell 
1901 First St. Ariz. Bests. Ray C. Smucker Pat Goolsby Thesaurus 

88 Ray C. Smucker Leavenworth Wheeler AP 

ARKANSAS 
Name of Licensee Chief Owner or Executive Program Director Representative. 

Call Frequency Power Headquarters Addrees General Manager Mdsg. or Promotion Mgr. Trane. Library 
City Lettere in Kilocycle. in Watt. Telephone Number Network Commercial Manager Chief Engineer New. Service 

BLYTHEVILLE KLCN 900 1,000 -D Harold L. Sudbury Arkansas Harold L. Sudbury Ray Van Hooser Pearson 
Hotel Noble Harold L. Sudbury J. T. Sudbury World 

2093 Harold L. Sudbury Robert Conner UP 

CAMDEN KAMD 1450 250 Camden Radio Inc. W. R. Hussman 
(Construction permit) 2010 Ft. Worth Nat'l Bank Bldg. 

Ft. Worth, Tex. 

EL DORADO HELD 1400 250 Radio Enterprises Inc. ABC T. H. Barton Rodney Smith Cox & Tanz 
Country Club Colony Arkansas Leon M. Sipes J. R. Duerson Standard 

1313 Leon M. Sipes A. W. Hearin AP 
FAYETTEVILLE KGRH 1450 250 Fayetteville Broadcasting Co. George Bennitt 

(Construction permit) Fayetteville Russell Bennitt 
Hal Douglas 

PORT SMITH KFPW 1400 260 Southwestern Hotel Co. Inc. MBS John A. England Dorothy Gibson Walker 
1213 Garrison Ave. Arkansas J. E. Garner William A. Slates World 

4106 William A. Slates John M. Van Horn AP, UP 
HELENA KFFA 1490 250 Helena Broadcasting Co. MBS (J. O. Floyd Elizabeth Shepperson Cox & Tanz 

215 York St. KBS )S. W. Anderson Hugh Smith Gene Grant 
Main 59 Arkansas J. T. Franklin M. C. McKenaey Lang -Worth 

Bob Hall UP 
Bob Hall 

HOT SPRINGS KTHS 1090 10,000 -LS Radio Broadcasting Inc. ABC John D. Ewing Jack Wolever, Jr. Branham 
1,000 -N 135 Benton St. Arkansas K. K. Kellam Jack Wolever, Jr. Lang -Worth 

1160 E. C. Appler Cecil Suitt Standard 
AP, UP 

HOT SPRINGS KWFC 1840 250 Clyde E. Wilson MBS Clyde E. Wilson Sears & Ayer 
Hot Springs KBS Robert Choate Standard 

413 Earl Butler AP 
JONESBORO KBTM 1290 250 Regional Broadcasting Co. MRS Jay P. Beard Estelle Fox Gene Grant 

KBTM Building KBS Jay P. Beard World 
597 Arkansas Pay P. Beard John E. Douglas AP 

1W. H. Cate 
LITTLE ROCK KARK 920 5,000 Arkansas Radio & Equipment Co. Inc. NBC T. H. Barton Douglas J. Romine Petry 

112 E. Capitol Ave. Arkansas G. E. Zimmerman A. C. Dowden Standard 
LD -224 So. Central Julian F. Haas Dan L. Winn AP 

LIrILE ROCK KGHI 1230 250 KGHI Broadcasting Service ABC A. L. Chilton Dorothy Parker Walker 
Union Life Insurance Bldg. L. H. Chilton Bob Rives Assoc. Prog. 

9166 S. C. Vinsonhaler V. O. Vandusen Standard 
Bob Rives 

LITTLE ROCK KLRA 1010 10,000 -LS Arkansas Broadcasting Co. CBS J. N. Heiskell James Woodard Katz 
5,000 -N Gazette Bldg. Roy Judge World 

6427 Roy Judge K. F. Tracy UP 
NORTH LITTLE ROCK KAFT 1450 250 Arkansas Airwaves Co. 

(Construction permit) 217 E. 3rd St., Little Rock 

PINE BLUFF KOTN 1490 250 Universal Broadcasting Corp. MBS B. J. Parrish Lois Sloan 
50534 Main St. KBS B. J. Parrish R. W. Etter Thesaurus 

721 Arkansas B. J. Parrish B. J. Parrish AP 
SILOAM SPRINGS KUOA 1290 6,000 -D KUOA Inc. KBS John E. Brown Mary Shaw 

Siloam Springs Arkansas Storm Whaley Galen Gilbert World 
77 Galen Gilbert Kenneth D. Maxwell UP 

TEXARKANA KCMC 1230 250 (See Texarkana. Tes.) 
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Lookinq at KAMO*LANDY MARKET 

A'POO WATTS 
SOLID COVERAGE OF OVER ONE MILLION CUSTOMERS 

Yes, when your sales -message is directed to 
the 1,220,958 people in the KAMO *LAND 
market area, you're going into the homes, 
stores and offices which control annually over 
$200,000,000 in buying power . . . a "rose - 
colored" sales -picture, indeed. 

You see, KUOA is the ONLY radio station 
in its primary area which reaches easily into 
over 200,000 radio homes in four great states- 

The Voice of .. t * 
KAMOL AND 

National Representatives: 
The Walker Company 

BROADCASTING Telecasting 

Kansas, Arkansas, Missouri and Oklahoma! 

Through the voice of KUOA, then, your 
products or services will get "first call" in the 
radio homes of this rich market area- result- 
ing in your ultimate goal- INCREASED 
SALES. Let KUOA help you develop this out- 
standing market. 

A 5000 WATT STATION 

U 0 A 
Siloam Springs, Arkansas 

5000 Watts -1290 Kilocycles 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commercial Station. D- Day. 
LS -7 al Sunset. 

N- Night. ST- Shares Time. SH- Specified Hours. 
L- Limiled Time with Dominant Station. 

(Data corrected fo January 1, 1946) 

C- Unlimited. CP- Csastruetion Permit Issued. 
SA- Special Authori.-ation. 

Call Frequency Power 
City Lettra In Kilocycles in Watts 

BAKERSFIELD KERN 1410 1,000 

BAKERSFIELD KPMC 1160 1,000 

BERKELEY 2 KRE 1400 

BRAWLEY KROP 1300 
(Construction permit) 

BRAWLEY 1490 
(Construction permit) 

CHICO KHSL 1290 1,000 

CALIFORNIA 
Name of Licensee 

Headquarters Address 
Telephone Number 

McClatchy Broadcasting Co. 
Elks Club Bldg. 

8-8431 

Pioneer Mercantile Co. 
Box 1709 

8 -8581 

250 Central California Broadcasters Inc. 
601 Ashby Ave. 
Ashberry 7715 

1,000 -IS Broadcasting Corporation of America 
500-N 3401 Russell St.. Riverside, Calif. 

250 Loia M. Daniels 
225 Michigan Ave., Fresno, Calif. 

EL CENTRO KXO 1250 

EUREKA KIEM 

KARM 

/BERND 1 KFRE 

FRESNO 22. KMJ 

GLENDALE 6.. . KIEV 

LONG BEACH 2 KFOX 

LONG BEACH 2 KGEIR 

250 

Golden Empire Bests. Co. Inc. 
336 Broadway 

237 

Valradio Inc. 
Box 140 

1100 

1480 1,000 Redwood Broadcasting Co. Inc. 
Bos 1021 

93 

1430 5,000 KARM, The George Harm Station 
1333 Van Ness Ave. 

4 -2966 

1340 250 J. E. Rodman 
T. W. Patterson Bldg. 

4 -5001 

580 5.000 McClatchv Broadcasting Co. 
1559 Van Ness Ave. 

8-6277 

870 250 Cannon System Ltd. 
102 N. Glendale Ave. 

Citrus 1 -1133 

1280 1,000 Nichols & Warinner, Inc. 
220 E. Anaheim SL 

672 

1390 5,000 Consolidated Broadcasting Corp. Ltd. 
435 Pine Ave. 

660 

LOS ANGELES 28... KECA 790 5.000 American Broadcasting Co. Inc. 
(Hollywood) 1440 N. Highland Ave. 

Hillside 8231 

LOS ANGELES 5.... KFAC 1330 1,000 Los Angeles Broadcasting Co. Inc. 
645 S. Mariposa Ave. 

Fitzroy 1231 

LOS ANGELES 4.... KFI 640 50,000 Earle C. Anthony Inc. 
141 N. Vermont Ave. 

Fairfax 2121 

LOS ANGELES 26.... KFSG 1160 2,500 -LS Echo Park Evangelistic Aesn. 
ST -KRKD 1,000 -N 1100 Glendale Blvd. 

Exposition 1141 

LOS ANGELES 5.... KFVD 1020 1,000 Standard Broadcasting Co. 
L-KDKA CP -5,000 338 S. Western Ave. 

Drexel 2391 

LOS ANGELES KFWB 980 5,000 Warner Bros. Broadcasting Corp. 
(Hollywood 28) 5833 Femwood Ave. 

Hempstead 5151 

LOS ANGELES 15.... KGFJ 1230 100 Ben S. McGlashan 
1417 S. Figueroa St. 

Prospect 2454 
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Network 

CBS 

ABC 

MBS 
Don Lee 

MBS 
Don Lee 

MBS 
Don Lee 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Eleanor McClatchy 
Harold J. Brown 
Richard Brothers 

F. G. R. Schamblin 
L. A. Schamblin 
L. A. Schamhlin 

Arthur Westlund 
Arthur Westlund 
Don Hambly 

Loie M. Daniels 

Hugh McClung 
M. F. Woodling 
Destine A. Pero 

Thomas E. Sharp 
Kenneth H. Thornton 
Belle Hovey 

Wm. B. Smullin 
Wm. B. Smullin 
Don Telford 

CBS Hattie Harm 
Clyde F. Coombe 

MRS 
Don Lee 

J. E. Rodman 
Pad R. Bartlett 
Paul R. Bartlett 

NBC Eleanor McClatchy 
Keith B. Collins 
Coyle Chambers 

ABS 

'David H. Cannon 
(Reed E. Canister 
L. W. Peters 

Hal G. Nichols 
Hal G. Nichols 
Lawrence W. McDowell 

C. Merwin Dobyne 
C. Mervin Dobyne 
Lee Wynne 

ABC American Broadcasting Co. 
Clyde P. Scott 
Amos T. Baron 

Calvin J. Smith 
Calvin J. Smith 
Calvin J. Smith 

NBC Earle C. Anthony 
Wm. B. Ryan 
George A. Whitney 

Dr. Rolf K. McPherson 
Rev. Jack Carmain 

J. Frank Burke 
J. Frank Burke 
Howard Gray 

Warner Bros. Beatg. Corp. 
Harry Maislish 
Harry Maixlish 

Ben S. McGlashan 
-Thelma Kirchner 
Thelma Kirchner 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans, Library 

Chief Engineer Newa Service 

Raymer 
SESAC 

Luverne Shatto Standard 
World 
AP, INS 

C. C. Sturm Grant 
L. A. Schamblin Assoc. Prog. 
John W. Kibby Cole 

Thesaurus 
UP 

Don Hambly 
Don Hambly 
Phil McKernan 

J. Wightman 

Rumell Pope 

Hal Steckel 
Gregg Llewellyn 
LeRoy Bellwood 

Charles Paul Corbin 
Robert Stach 
Alvor E. Olson 

John Garrick 
Eldora Roth 
R. M. Dorothy 

Francis Quinn 

Harold R. Brown 

Andy Patterson 
J. E. Griffith 
William Wallace 

R. W. Muller 

John W. Tutt 

Standard 
INS 

Grant 
Standard 
UP 

y 
SESAC 
Standard 

Blair 
Keating 
MacGregor 
SESAC 
World 
UP, INS 

Petry 
Standard 
AP, INS 

Blair 
Assoc. Proc. 
World 
UP 

Rayner 
SESAC 
Thesaurus 
AP, UP 

Biddick 

UP 

Hal G. Nichols Biddick 
Lawrence W. McDowell Lang-Worth 
Lawrence W. McDowell SESAC 

Standard 
UP 

Irene Cook 
Wendell Neely 
Ron Oakley 

(Jay Tapp 

William J. Davidson 
Jack O'Mara 
Ralph G. Denechaud 

Charles Granville 
Calvin J. Smith 
Calvin I. Smith 

Don McNamara 
J. C. Paltridge 
H. L. Blatterman 
Curtis M. Mason 

C. Harvey Hau 

Howard Gray 
Howard Gray 
Jack Fredericks 

William V. Ray 
Don Roes 
Harry Myers 

Thelma Kirchner 
Homer Obuchon 

BROADCASTING 

McGillvra 
Young 
Assoc. Profi 
Lang -Worth 
MacGregor 
Standard 
World 
AP, INS 

Spot Sales 
Lang -Worth 
Standard 
Thesaurus 
AP, UP, INS 

Assoc. Pros. 
World 
AP 

Petry 
Lang -Worth 
Standard 
AP, UP 

UP 

Flambeau 
SESAC 
AP. UP, INS, 

Reuters 

Assoc. Profi. 
Standard 
INS 

Telecasting 
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COVERAGE ... Clear channel circulation 
appeals to smart time buyers. In So. Calif. 
you can do the job with KFI alone. And, 
in addition, KFI's signal penetrates prac. 
tically every area West of the Rockies. 

A BAKER'S DOZEN 
of KFI'tems for time buyers 
The interesting miscellany below may not individually sway a contract - but 

collectively they reduce the number of thorns in the space buyer's bed of roses. 

PARTICIPATING SNOWS ... A specialty 
with KFI's Program Department. Top 
local personalities like Art Baker. Joan 
Schafer and Tom Owens are doing a great 
job for many advertisers. Ask for details 
about all KFI Participating Programs. 

SPOTS ... While there is a waiting list on 
the hot times, KF1's 24 hour broadcasting 
schedule offers many attractive spot buys. 
Sound programming is delivering many 
prospects for spot advertisers during late 
night and early morning hours. 

FARM FACTS... When over 13,000 farm. 
ers write for Frost Warning Charts, its a 

strong indication of KFI's farm follow. 
ing. If you want to sell the richest group 
of agriculturists in the world, KFI is 
your best bet in Southern California. 

PUBLIC SERVICE ... Listener loyally is in 
direct ratio to a station's public service 
programming. At KFI we consider public 
service an obligation, a privilege and an 

unit y. 

RECORDING SERVICE ... Now available 
to agencies and advertisers. Everything 
from air checks to complete programs. 
Service includes KFI's complete studio 
writing and production facilities. 

RESULTS ... If the sales curb is dipping. 
we'll help you sell your client on adding 
KFI to the schedule. There are plenty of 
case histories on how KFI can sell any. 
thing from clothes to crumpets. 

YOUNG ARTISTS ... The KFI 1945 Holly- 
wood Bowl Auditions was only one of 
many public service programs designed 
to inspire higher ideals among local 
youth. The 1945 winner appeared at 
Hollywood Bowl with Stnkow ski. 

OWL TIME ... Real production goes into 
the late night and early morning pro- 
grams on KFI. Size of audiences is amaz- 
ing and low costs make your radio invest- 
ment a real bargain. A lot of folks are up 
all hours of the night in So. Calif. 

SWING STUFF ... Young people influence 
the. sale of much merchandise. Even 
grandma likes a hot lick now and then. 
S000 ...KFI provides musical balance 
by salting its shows with syncopating 
swing which appeals to teen agers. 

NEWS COVERAGE ... Outstanding NBC 
personalities ... plus popular local ana. 
lysts ... plus a station public events staff 
... gives KFI dominance in the field of 
news and sports. Westerners look to KFI 
for the latest news events. 

PARADE OF STARS ... The greatest shows 
are on NBC. and KFI shares accordingly. 
Your program on clear channel NBC sta- 
tion automatically gets added audience 
and prestige ... and more sales. 

AUDIENCE STUDIES ... Every station lis. 
tener survey made in recent years 1 as far 
as we know) places KFI at the head of 
the list. Facts show that no single radio 
station in the entire West consistently 
delivers so many listeners. 

EDWARD PETRY AND 

KFINBC FOR LOS ANGELES 
50,000 WATTS CLEAR CHANNEL 640 KILOCYCLES 

C O M P A N Y , 

1:444 e etztndne. 
I N C . , N A T I O N A L R E P R E S E N T A T I V E S 
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*"With all convenient speed :.. 

104-r 
1::TSN ESI 

RENO 
-KOH 

SACRAMENTO- KFBK 

STOCKTON - KWG 

FRESNO - KNU 

BAKERSFIELD - KERN 

PAUL H. RAYMER CO. 
National Representative 

BROADCASTING Telecasting 

' "Madam, I go wich all convenient speed." 

Merchant of Venice. Act IV, Scene 3. 

Students have often smiled over Shakespeare's use of the 

word "convenient" in this instance. But the dictionary says 

another meaning is "adapted to requirements ". 

Advertisers know that the Vee1141e is adapted to any re- 

quirements that they might have in their radio broadcasting 

-from chainbreaks to remote control programs. 

The 'ede.ce with its forty -two primary counties is the 

only combination of stations that properly can cover the 

California Central Valleys plus Western Nevada. 

WHAT THE Vee_ist.P IS not a regional net- 

work but a group of long established key stations, each 

the favorite in its community ... combined for national 

spot business. 

See the McClatchy'ee& e rate listing, first under 

California in Standard Rate and Data. 

McC /atchy Broadcasting company 
SACRAMENTO, CALIFO RN IA 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non- Commereial Station. D -Dag. 

LS -Loral Sunset. 
N- Night. ST- Shares Time. SH- Specified Hour.. 

L--Limited Time with Dominant Station. 
(Data corrocted to January 1, 1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorization. 

CALIFORNIA-(Continued) 

City 
Call Frequent) 

Letters in Kilocirles 

Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representative. 
Transe. Library 

News Service 

LOS ANGELES 38 .... KHJ 930 5,000 Don Lee Broadcasting System MBS Thomas S. Lee Walter Johnson Blair 
t Hollywoods 5515 Melrose Ave. Don Lee Lewis Allen Weiss Harriet Crouse World 

Hollywood 8111 Frank M. Kennedy AP, INS 

LOS ANGELES 28.... KMPC 710 10,000 KMPC, Station of the Stan Inc. G. A. Richards C. G. Renier Raymer 
(Beverly Hills) 5939 Sunset Blvd. R. O. Reynolds Willard Banes Associated 

Hollywood 5341 H. H. Wutton Mel Cody World 
AP, UP 

LOS ANGELES.... KMTIt 570 1,000 KMTR Radio Corp. Kenneth O. Tlnkham Burn-Smith 
(Hollywood) Hollywood 38 Kenneth O. Tlnkham Standard 

AP, UP 

LOS ANGELES 28 .. KNX 1070 50.000 Columbia Broadcasting System CBS CBS -Donald W. Tom Hargis Radio Sales 
6121 Sunset Blvd. Thornburgh Paul Forrest Assoc. Profi 

Hollywood 1212 !Donald W. Thornburgh Lea. G. Bowman Lang -Worth 
(Harry W. Witt AP, UP, INS 
Arch Morton 

LOS ANGELES 13... KRKD 1150 2,500-LS Radio Broadcasters Inc. ..,. Frank P. Doherty Venna Taylor 
ST-KFSG 1,000 -N 541 S. Spring St. Ned Connor Ned Connor SESAC 

Tucker 7111 Ned Connor Willis O. Freitag INS 

MARYSVILLE KMYC 1450 250 Marysville -Yuba City Bcstrs. Inc. MBS Horace E. Thomas Jayn Feller Grant 
Boa 681 Don Lee Joe D. Carroll Joe D. Carroll Cole 

2080 Joe D. Carroll Joe D. Carroll World 
UP 

MERCED KYOS 1490 250 Merced Broadcasting Co. MBS Hugh McClung Grant 
Boa 717 Don Lee Mel D. Marshall George Spelvin Standard 

1430 John C. MacFarland Malcolm R. Beavers UP 

MODESTO KTRB 860 1,000 KTRB Broadcasting Co. Inc. William H. Bates, Jr. Cecil Lynch Grant 
Boa 593 William H. Bates, Jr. Lang -Worth 

774 Virgil Risley William H. Bates, Jr. World 
INS 

MONTEREY KDON 1240 250 Monterey Peninsula Bcstg. Co. MBS Paul Caswell Biddick 
275 Pearl St. Don Lee Reed Pollock George Ross Amoc. Prog. 

8501 Reed Pollock Edward Duty, Jr. Standard 
Thesaurus 
UP 

OAKLAND 4 KLX 910 1.000 Tribune Building Co. .7. R. Knowland Clinton Sherwood MoGillvra 
13th & Franklin Sts. Glenn Shaw Walter Brown Assoc. Pros. 

Glencourt 0660 Roswell Smith World 
AP 

OAKLAND 12 KROW 960 1.000 KROW Inc. Sheldon F. Sackett R. W. Wassenberg 
Radio Center Bldg. Wilton Gunaendorfer Wilton Gunsendorfer Standard 
Glencourt 6774 Wilton Gunaendorfer C. E. Downey UP 

OAKLAND 12 KWBR 1310 1,000 Warner Brothers ABS S. W. Warner Sylvia L. Chandler Biddick 
327 21st St. F. Wellington Morse Rambeau 

Highgate 1212 F. Wellington Morse 
INS 

PALM SPRINGS KCMJ 1340 250 Palm Springe Bestg. Co. 
Brut KK 

CBS !Dick Joy 
(Donald C. McBain 

Dick Joy_ 
W. Irwin 

Griffith 
Standard 

Clinton Jones Donald C. McBain 
George W. Irwin 

PASADENA 15 KPAS 1110 10,000 Pacific Coast Broadcasting Co. Wesley I. Dumm Norman Rogers Weed 
1401 S. Oak Knoll Ave. Loyal K. King Assoc. Pros. 

Ryan 1-6991 Loyal K. King Jack Reeder Lang -Worth 
AP 

PASADENA I KPPC 1240 -SH 100 Pasadena Presbyterian Church Pasadena Pres. Church Leon Hall 
585 E. Colorado St. Rev. George E. Petrie 
Sycamore 3 -4363 N. Vincent Parsons 

PASADENA 1 KWKW 1430 1,000 -D Southern California Bcstg. Co. Marshall S. Neal Marshall Farnum Biddick 
425 E. Green St. William J. Beacon Claire Hughes 

Ryan 1-6744 William J. Beaton Paul W. Spargo UP 

REDDING KVCV 1230 250 Golden Empire Bestg. Co. MBS Hugh McClung Lyle Mathis Grant 
Redding Don Lee Fred M. Stuelpnagel Pat Bowman Standard 

1646 H. E. McCarthy Charles Castor UP 

RIVERSIDE. KPRO 1440 1,000 Broadcasting Corp. of America ABC W. L. Gleason Lee Lawley 
3401 Russell St. Gene Williams Mildred Thorne Amoc. Pros. 

6290 Gene Williams W. R. Stoat Cole 
World 
AP 

SACRAMENTO 14 KCRA 1340 250 Central Valleys Broadcasting Co. NBC Ewing C. Kelly Irving Phillips Grant 
10th & Jay Sta. Ewing C. Kelly Hill Armfield Wood 

2-0758 Frank J. Coumont Marvin D. Myers World 
AP 

SACRAMENTO 4 KFBK 1530 10,0011 McClatchy Broadcasting Co. ABC Eleanor MoClatchy Raymer 
708 Eye St. Leo O. Ricketts SESAC 

2 -5011 Stem Sronce Thesaurus 
AP, UP 

SACRAMENTO 14 KROY 1240 250 Royal Miller Radio CBS Mrs. Royal Miller Howard Smiley Avery 
Hotel Sacramento Bldg. Mrs. Royal Miller Amor. Prog. 

8 -2525 Howard Martineau UP 

SACRAMENTO 16 KXOA 1490 250 Lincoln Deller MBS Lincoln Deller Earle Russell Blair 
1617 30th St. Don Lee Lincoln Dellar Earle Russell Amoc. Prog. 

6-4728 Morton Sidley H. N. Black UP 
SAN BERNARDINO KFXM 1240 250 Lee Bros. Broadcasting Co. MBS J. C. Lee Eberle T. Shields Blair 

512 Fifth St. Don Lee 1E. W. Lee Standard 
4761 M. A. Vroman George W. Ewing World 

M. A. Vroman UP 
SAN DIEGO I. HEMS 1450 250 Jack Gram Broadcasting Co. ABC Jack O. Gross Paul Barron Branham 

1375 Pacific Blvd. Jack O. Gross Shirley Hawley SESAC 
Main 2114 Jack O. Gross Caleb Frisk Standard 

AP 
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... but MR. SMYTHE! 

ghe flower for January is the CARNATION 

...and the birthstone... GARN ET 

More Flowers 

and Birthstones 

February Violet 
March Jonquil 
April Sweet Pea 

May Lily of 
the Valley 

June Rose Pearl 

July Larkspur Ruby 

August Gladiolus Sardonyx 
September Aster Sapphire 

October Calendula Opal 

November Chrysanthemum Topaz 

December Narcissus Turquoise 

Amethyst 
Bloodstone 

Diamond 
Emerald 

Lest Ye Forget 

WEDDING 

ANNIVERSARIES 

First Paper 

Second Cotton 

Third Leather 

Fourth Fruits and Flowers 

Fifth Wooden 

Sixth Sugar and Candy 

Seventh Woolen or Copper 

Eighth Bronze or Pottery 

Ninth Pottery or Willow 
Tenth Tin 

Eleventh Steel 

Twelfth Silk and Linen 

Thirteenth Lace 

Fourteenth Ivory 

Fifteenth Crystal 

Twentieth China 

Twenty-fifth Silver 

Thirtieth Pearl 

Thirty-fifth Coral 

Fortieth Ruby 

Forty-fifth Sapphire 

Fiftieth Golden 

Fifty-fifth Emerald 

Sixtieth, Seventy-fifth Diamond 

.. a and the MUSIC STATION 

for the rich Los Angeles area is 

Li' it 
MORE THAN a decade ago KFAC responded to the 
demand for a station in the Los Angeles area that fea- 

tured better music. Eighty -five percent of our time is 

now devoted to outstanding musical programs. With 
this area rapidly becoming one of the cultural centers 

of the world our policy has been successful. 

WE ARE PROUD to list some of the largest firms in the 

West among our regular advertisers -and they stay with 

us. There is no proof like the proof of performance. You 

should have more data...and our four -color coverage map. 

Write MT A E "The Music Station" 
645 SO. MARIPOSA ST. 

LOS ANGELES 5, CALIFORNIA 
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LUCRATIVE POST -WAR 

SALES STORY 
Permanent Population increase of 40 %. 
California's THIRD City. 

Heavy Industry has come to San Diego, to 
stay. Permanent Postwar census nearly 

doubles that of 1940. 

Permanent and substantial Labor increases 

in San Diego. (20,775 NEW jobs). 

Substantial Building program, public and 

private. 48.5% over 1940. 

Industrial Employment up 92% over 1940.** 

Government Employment up 70% over 

I940.** 

Trade and Service Employment Gain 70%.** 

Postwar tourist expenditure fo exceed 

$20,000,000.00 annually. 

Agricultural expansion to double that of 

peace time volume. 

From Day and Zimmerman 1945 Report. 

** These represent permanent employment gains. 

Aitt_t ' J 

KFMB sell sÇau7* o because: 
90% of the population of San Diego County (374,940 people) 

(civilians) live within 15 miles of our antenna -assuring over- 

whelmingly complete coverage. © Exclusive primary ABC (American) network service insures 

maximum audiences day and night. 

This dual selling advantage will increase consumer accept- 

ance for your product - quickly, economically, completely! 

Post -War sales programs built to economically capture the 

important San Diego market must include KFMB.... KFMB 

gives you coverage from the "inside out." Leading advertisers 

are sold on KFMB's strategic position to.,sell internally, and are 

getting RESULTS! Write now for rates and schedules. See 

why KFMB is San Diego's sound "buy." 

SAN DIEGO, CALIF. 

BASIC 

AMERICAN NETWORK 
(Pacific Coast) . 

Owned and Managed by JACK GROSS 
Represented by THE BRANHAM CO. 
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IN THE MIDDLE OF THE WEST'S GREATEST MARKET 

Los Angeles plus Long Beach 
MIDWAY between Los Angeles and Long Beach, two 

largest cities in Los Angeles County, KGER's 5000 - 
watt transmitter is strategically located to obtain the best 
possible coverage of this tremendous market. On the South, 
the vast bustling harbor and Naval bases adjoining Long 
Beach; on the East, the rich citrus farming of Orange 
County; to the West, expanding industrial communities 
serving the port; and North to the foothills, the densely 
populated city of Los Angeles and adjacent communities. 
KGER's broad public service policies augment the unusual 
type of programs which are building a large and extraor- 
dinarily receptive audience. Write today for availabilities. 

LOS ANGELES 

LONG BEACH 

5000 WATTS, FI/U TIME 

OWND ANO O)RATID RY MSRWIN DOYNS 

Los Angeles Studios: 643 So. Olive St. Long Beach Studios: 435 Pine Ave. 

* * * 
National Representatives: Joseph Hershey McGillvra, Inc. 

New York Chicago San Francisco 

BROADCASTING Telecasting 

CA 

BUYING INCOME 

FIRST IN THE NATION! 
Long Beach .2,555.00 highest 
per CAPITA eft ective buying in- 
come OF ALL cities over 100,000 
population. 

Los Angeles 31,922.00 highest 
of oll cities of over 1,000,000 
POPULATION. 

t riuLt l'113. ah.- m 
far lm 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D-Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. S H-Specified Hours. 

L- Limited Time with Dominant Station 
(Data corrected to January 1, 1946 

C- Unlimited. C'P- Construetion Permit Issued. 
SA- Special Authorization. 

CALIFORNIA- (Continued) 

City 
Call 

Letters 
Frequency 

In Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watte Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representative. 
Transe. Library 

News Service 

SAN DIEGO 12 KFSD 600 1,000 Airfan Radio Corp., Ltd. NBC Thomas E. Sharp Alys Phreaner Raymer 
326 Broadway Thomas E. Sharp Marion R. Harris Thesaurus 
Franklin 6353 Larry Scat( Richard Gartner UP 

SAN DIEGO I KGB 1360 1,000 Don Lee Broadcasting System MBS Thomas S. Lee James Dillon Blair 
1017 First Ave. Don Lee F. D. Ide William A. Evans World 
Franklin 6151 William A. Evans William G. Collins 

SAN FRANCISCO 9 KFRC 610 5,000 Don Lee Broadcasting System MBS Thomas S. Lee Melvin Venter Blair 
1000 Van Ness Ave. Don Lee William D. Pabst World 

Prospect 0100 Merwyn L. McCabe Jama J. McArdle AP, INS 

SAN FRANCISCO 4 KGO 810 7,500 American Broadcasting Co. Inc. ABC American Broadcasting Co. Bioyce Wright Spot Sales 
155 Montgomery St. Gayle V. Grubb Robert F. Laws Assoc. Prog. 

Exbrook 6544 Byron H. Nelson A. E. Evans Standard 
Thesaurus 
AP, UP, INS 

SAN FRANCISCO 9 KJBS 1100 1,000 RIBS Broadcasters E. P. Franklin C. F. Pendleton Hadley -Ree 
L-WTAM 1470 Pine St. E. P. Franklin Griffith 

Ordway 4148 Stanley G. Breyer William Nielsen Standard 
AP, UP, INS 

SAN FRANCISCO 2 KPO 680 50.000 National Broadcasting Co. Inc. NBC NBC -John W. Elwood Wendell H. William. NBC Spot 
Taylor & O'Farrell Sta. John W. Elwood Hunter L. Scott Standard 

Grayatone 8700 Alfred W. Crapsey Curti. D. Peck Thesaurus 
AP, UP, INS 

SAN FRANCISCO 3 KSAN 1450 250 Golden Gate Broadcasting Corp. ABS S. H. Patterson Lee Giroux Rambeau 
1355 Market St. Jerry Aker. John Roes Lang -Worth 

Market 8171 Jerry Akers Norwood J. Patterson AP 

SAN FRANCISCO 6 KSFO 560 
5 .000 -LS Associated Broadcasters Inc. .... Wesley I. Dumm Richard M. Oddie Weed 
1.000 -N Mark Hopkins Hotel Ray V. Hamilton Jack Schacht Aasare. Prog. 

Exbrook 4567 Royal V. Howard Lang -Worth 
Standard 
World 
AP, UP, INS 

SAN FRANCISCO 3 KYA 1260 5.000 -LS Palo Alto Radio Station Inc. Don Fedderson William Brown Young 
1.000 -N Hearst Bldg. Don Fedder.on Dave Lundy Amoc. Prog. 

Douglas 2536 Dave Lundy Paul C. Schutz Standard 
AP, UP, INS 

SAN JOSE KQW 740 5.000 Pacific Agricultural Foundation Ltd. CBS Ralph R. Brunton Fred F. Ruegg Petry 
140 Jessie St., San Francisco 5 C. L. McCarthy Wade Thompson Cole 

89 E. San Antonio St., San Joes D. M. Greene Kenneth Owen Standard 
San Francisco Exbrook 3233 Thesaurus 

San Jose, Ballard 2616 AP, UP, INS 

SAN LUIS OBISPO KVEC 1230 250 Christina M. Jacobson MBS Christina M. Jacobson Clark Blocher Grant 
Mt. View & Hill Ste. Don Lee Les Hacker Joe Shuttleworth SESAC 

1100 Joe Shuttleworth Earl Travis Standard 
World 
AP 

SANTA ANA KVOE 1490 250 Voice of the Orange Empire Inc. Ltd. MBS Ernest L. Spencer Wallace S. Wiggins Grant 
206 N. Main St. Don Lee Ernest L. Spencer Dolores Deen MacGregor 

4901 -R Ernest L. Spencer Wallace S. Wiggins SESAC 

SANTA BARBARA KDB 1490 250 Don Lee Broadmeting System MBS Thomas S. Lee Fin Hollinger Blair 
1309 State St. Fin Hollinger Don Roberta World 

4131 James S. Blomfield William C. Buckley 

SANTA BARBARA KTMS 1250 1.000 New. Prese Publishing Co. ABC Thomas M. Storke Frank B. Weltmer Raymer 
De la Guerra Plaza Louis F. Kroeck Frank B. Weltmer Thesaurus 

6-111 Louis F. Kroeek Albert Nicolay AP 

SANTA MARIA KSMA 1450 250 H.G.,C.A.,M.C. Shurtlif & C.A. Center Partnership 
3437 Hedges Ave., Fresno, Calif. 

SAN MATEO 1050 250 -D San Mateo County Broadcaster. Edmund Scott 
(Construction permit) _ San Mateo 

SANTA ROSA KSRO 1350 1,000 Ruth W. Finley Ruth W. Finley Biddick 
425 Mendocino Ave. Eddie Handley Lee Fleming Grant 

110 Lee Fleming Howard McCauley Cole 
Standard 
World 
AP, UP 

STOCKTON 7 KGDM 1140 5,000 E. F. PeHer CBS E. F. PeHer M. Dinsmore Blair 
517 E. Market St. E. F. PeHer E. Smith World 

4-4551 E. Smith M. B. Greene INS 

STOCKTON 7 KWG 1230 250 McClatchy Broadcasting Co. ABC Eleanor McClatchy James E. Longe Raymer 
Hotel Wolf Howard L. Bailey SESAC 

2 -2727 Howard L. Bailey Russell Bennett Standard 
Thesaurus 
AP, UP 

TULARE. KCOK 1240 260 Herman Anderson MSS Herman Anderson Harold Sparks Griffith 
Box 873 Don Lee Sheldon Anderson Bob Lane SESAC 

800 Richard Wegner Harold Sparks Standard 
UP 

VISALIA KTKC 940 5,000 Tulare-King. Counties Radio Amoclate. ABC Partnership Grant 
Box 511 Charles P. Scott Jean Bank. Rambeau 

575 Charles Niete Bert Williamson Standard 
World 
AP 

WATSONVILLE KHUB 1340 250 Luther E. Gibson ABC Luther E. Gibson Jack N. Daugherty Biddick 
Atkinson Lane Roger R. Hunt Grant 

1700 Knight Johnston George Kenville World 
AP 
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THE OUTSIDE* IS MIGHTY 

INTERESTING 

on the Pacific Coast, too! 

'Half the retail sales on the Pacific Coast are made OUTSIDE the counties in which Los Angeles, 

San Francisco, San Diego, Oakland, Portland, Seattle and Spokane are located 

YESSIR: the "outside" is mighty attractive 
on the Pacific Coast, but it's hard to get -unless 
you use Don Lee. Only Don Lee can give you 

complete coverage of the two equally -prosperous 

Pacific Coast markets -"outside" as well as "inside." 

How come? Most markets on the Pacific Coast 

are surrounded by mountains 5,000 to 15,000 feet 

high -and the long -range broadcasting of other 
networks doesn't reach them. Don Lee, however, 

has 39 strategically located stations and broadcasts 

from within each of these important mountain - 

surrounded markets. 
If you want to know how the "outside" market 

'The Nation's Greatest Regional Network 

BROADCASTING Telecasting 

listens, ask to see a copy of the special C. E. Hooper 
coincidental telephone survey of 276,019 calls (the 
largest of its kind ever made on the Pacific Coast.) 

It shows that 40 to 100% of listeners in the "out- 
side" market were tuned to Don Lee stations! 

As for Don Lee's coverage of the "inside" market, 
regular Hooper reports reveal all of the shows 
that switched from any of the other 3 networks 
to Don Lee in 1945, received higher Hooper rat- 
ings within 13 weeks! When you buy radio time 
on the Pacific Coast, be sure you cover both 
halves of this 8- billion -dollar -spending market. 
The only way you can do it is: Buy Don Lee! 

c/ , 
DON LEE 
BROADCASTING SYSTEM 

THOMAS S. LEE, President 

LEWIS ALLEN WEISS, Vice-Prei. & Cee. My. 
SYDNEY GAYNOR, General Saks Manager 

5.515 MELROSE AVE.,HOLLYWOOD 58,csLlr. 

Represented Nationally by John Blair & Co. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non-Commercial Station. D -Dap. 

LS -Local Sunset. 
N- Night. ST -Shorn Time. S H-Specified Hour.. 

L.-Limited Tints with Dominant Station. 
(Data corrected to January 1, 1946) 

l'- Unlimited. CP- Conalruetion Permit Issued 
SA- Special A uthoriration. 

COLORADO 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

In Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 
ALAMOSA KGIW 1450 -SH 250 E. L. Allen KBS E. L. Allen Kay Allen Biddick 

Alamosa E. L. Allen 
26 George H. Kettle UP 

COLORADO SPRINGS KVOR 1300 1,000 Out West Broadcasting Co. CBS Oklahoma Publishing Co. Claudia Dutton Katz 
Antlers Hotel Everett Shupe World 

Main 278 Everett Shupe H. Conine Strang AP 
DENVER 2....... KFEL 950 5,000 Eugene P. O'Fallon Inc. MBS Gene O'Fallon Paul Godt Blair 

Albany Hotel Frank L. Bishop Don McCaig Assoc. Pros. 
Keystone 0178 Mark Crandall Tom Athentone Cole 

SES AC 
Standard 
AP 

DENVER 3 KLZ 560 5,000 KLZ Broadcasting Co. CBS E. K. Gaylord Katz 
Shirley -Savoy Hotel Hugh B. Terry Roger Rambeaux MacGregor 

Main 4271 Fred C. Mueller Harvey Wehrman Standard 
AP, INS 

DENVER 2 KMYR 1340 250 KMYR Broadcasting Co. ABS F. W. Meyer Dolores N. Pleated Rambeau 
1626 Stout St. A. G. Meyer Ben Bezoff Cole 

Main 4161 F. W. Meyer Glenn James World 
AP, UP 

DENVER 2 KOA 850 50,000 National Broadcasting Co. NBC NBC -Lloyd E. Yoder Clarence C. Moore NBC Spot 
1625 California St. Lloyd E. Yoder Standard 

Main 6211 James R. MacPherson Robert Owen Thesaurus 
AP, UP, INS 

DENVER 2 *KPOF 910 1,000 Pillar of Fire Inc. Bishop Alma White /Kathleen White 
ST -KFKA 1845 Champa St, 

Tabor 8733 
(Arthur K. White 
11ùy B. White 

Orland A. Wolfram 

Paul H. Schuler 
DENVER 2 KVOD 630 5.000 Colorado Radio Corp. ABC Wm. D. Pyle Vincent W. Corbett McGillvra 

Midland Savings Bldg. T. C. Ekrem Ben H. Stanton Assoc. Prog. 
Tabor 2291 Conrad Hecker Wm. D. Pyle Cole 

Lang -Worth 
MacGregor 
UP 

DURANGO KIUP, 1400 250 San Juan Broadcasting Cu. Inc. 
2800 Main Ave. 

KBS San Juan Bcatg Co. 
Raymond M. Beckner 

Ray Beckner 
Raymond M. Beckner 

Biddick 
Griffith 

117 Raymond M. Beckner John L. Antic MacGregor 
SESAC 
UP 

GRAND JUNCTION KFXJ 920 1,Ñ Western Slope Broadcasting Co. MBS Rex Howell Mildred Fuller Walker 
Box 30 

126 
KBS Rex Howell 

Rex Howell 
Mildred Fuller 
Eph Towne 

SESAC 
Standard 
World 
UP 

GREELEY KFKA 910 1,000 Mid -Western Radio Corp. Francis Price Charles E. Sumerau 
ST -KPOF 620 8th Ave. Francis Price Lang -Worth 

450 Ray E. Smith UP 

LA JUNTA. KOKO 1400 250 Southwest Broadcasting Cu. KBS Leonard E. Wilson Leonard E. Wilson Clark 
La Junta Leonard E. Wilson Margaret Johnson Gene Grant 

42 Leonard E. Wilson Leonard E. Wilson SESAC 
StP andard 

PUEBLO KGHF 1350 1,000 -LS Curtis P. Ritchie ABC Curtis P. Ritchie Clifford Hendrix McGillvra 
500-N 804 N. Main St. Curtis P. Ritchie Manton I. Bevens Cole 

3877 Masson I. Seven Willis C. Shanks SESAC 
World 
UP 

STERLING KGEK 1280 -SR 100 Elmer G. Beehler KBS Elmar G. Beehler Alvin Ross Clark 
Fleminng9Road E. G. Beehler 

E. G. Beehler E. G. Beehler PN 

CONNECTICUT 

City 
Call 

Letter. 
Frequency 

In Kilocycles 
Power 

In Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
franc. Library 
News Service 

BRIDGEPORT 1 WICC 600 1,000 -LS Yankee Network Inc. MBS William O'Neil Florence B. Robinson Petry 
500-N Stratfield Hotel Yankee John Shepard 3d James Powers Assoc. Prog. 

6 -1121 Joseph Lopez George Kelch SESAC 
Thomas O'Neil Standard 
Norman Whittaker AP 

BRIDGEPORT WNAB 1450 250 Harold Thomas ABC Harold Thomas Peter Bochan Rambeau 
991 Broad St. Connecticut Bruff W. Olin, Jr. Bruti W. Olin, Jr. Standard 

3-8112 Br0S W. Okn, Jr. Vincent DeLaurentis UP 

HARTFORD 4 WDRC 1360 5,000 WDRC Inc. CBS Franklin M. Doolittle Harvey Olson Foster 
750 Main St. Walter B. Haase William F. Malo Raymer 

7 -1188 William F. Malo Italo Martino World 
AP, UP 

HARTFORD 4 WHTD 1410 5,000 State Broadcasting Inc. MRS William O'Neil Ralph D. Kenna Petry 
54 Pratt St. Yankee John Shepard 3d James Powers Assoc. Prog. 

7 -9131 Ralph D. Kenna Rogers Holt SESAC 
Lints Travers 

UPndard 

HAR'lt'ORD 4 \l'TIIT 1230 250 The Hartford Times Inc. ABC The Hartford Times Inc. Frederick E. Bieber McKinney 
555 Asylum St. Yankee C. Glover De Laney John S. Lloyd Lang -Worth 

2 -0237 Connecticut Leonard R. Schoenfeld Charles S. Masini Standard 
AP 
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560 Kc. - CBS - Affiliated in Management with 
The Oklahoma Publishing Co. and WKY, Oklahoma City 

REPRESENTED BY THE KATZ AGENCY, INC. 

- 
CALA UY MORE TIME ON KLZ THAN ON ANY OTHER DENVER STATIOr 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
-- Non -Commercial Skiion. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH -- Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected le January I, 1946) 

I' l'nümìAd. C Conelraclion Prrmit Iseurd 
Ra-Spmia! .4ulhoricalion 

fail 
(lay Letters 

HARTFORD II WTIt' 

NEW HAVEN 10 t5'EI.I 

NEW HAVEN 10 WNHC 

NEW LONDON WNLC 

STAMFORD WSRR 

WATERBURY 3 WATR 

frequenn 
in K Sort Cles 

1080 

Power 
in Watts 

50,000 

CONNECTICUT (Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

Travelers Bata. Service Corp. 
26 Grove St. 

2-3181 

960 1.000 -LS Connecticut Radio Foundation Inc. 
500-N 221 Orange St. 

8-1133 

1940 250 Elm City Broadcasting Corp. 
1110 Chapel St. 

8-3151 

1490 250 Thames Broadcasting Corp. 
281 State St. 

4900 

1400 250 Stephen R. Rintoul 
270 Atlantic St. 

4 -7575 

1320 1,000 Harold Thomas 
71 Grand St. 

3 -5161 

WATERBURY 29 WBRY 1590 1.000 American-Republican Inc. 
196 Grand St. 

3 -1125 

Chief Owner or Executive Program Director Representatives 
General Manager Mdsg. or Promotion Mgr. Transe. Library 

Network Commercial Manager Chief Engineer News Service 

NBC 
New England 

ABC 
Connecticut 

ABS 

MBS 
Yankee 

Connecticut 

ABC 
Connecticut 

ABC 
Yankee 

Connecticut 

DELAWARE 
Name of Licensee 

Call Fr quency Power Headquarters Address 
City Letters in KlIoeydea in Watt 

WILMINGTON 28.... WDEL 1150 5.000 WDEL Inc. 
10th & King Sts. 

7268 

WILMINGTON - WILM 1450 250 Delaware Broadcasting Co. 
920 King St. 

4 -7771 

City 
('all 

Lettere 

WASHINGTON I.... WINX 

Frequency Power 
in Kilocycles in Watte 

CBS 

Network 

NBC 

MBS 

Travelers Bcate. Serv. Corp. Leonard J. Patricelli 
Paul W. Morency James F. Clancy 
Walter Johnson Herman D. Taylor 

(H. C. Wilder 
1W. A. Riple 

Richard W. Davis 
Edwin Schweitzer 

Patrick J. Goode 
James T. Milne 
Aldo DeDominicis 

Roderick L. Morey 
Gerald J. Morey 
Edward F. Darrell, Jr. 

Stephen R. Rintoul 
Harold R. Meyer 
Wharton Ford 

Harold Thomas 
S. R. Elman 
S. R. Elman 

William J. Pape 
Erwin J. Frey 
H. A. DeVorken 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Clair R. McCollough 
J. Gorman Walsh 
J. Robert Gulick 

Alfred G. Hill 
George L. Sutherland 
Chauncey Eanes, Sr. 

DISTRICT OF COLUMBIA 
Name of Licensee 

Herdquarten Address 
Telephone Number 

1340 250 WINX Broadcasting Co. 
8th & Eye Ste. N. W. 

Republic 8000 

WASHINGTON S.... WMAL 630 5,000 Evening Star Broadcasting Co. 
724 14th St. N. W. 

National 5400 

WASHINGTON 6.... WOL 1260 1,000 Cowles Broadcasting Co. 
1627 K St. N. W. 
Metropolitan 0010 

WASHINGTON 6.... WRC 980 5,000 National Broadcasting Co. 
724 14th St. N. W. 

Republic 4000 

WASHINGTON 4.... WTOP 1500 50.000 Columbia Broadcasting System Inc. 
Earle Bldg. 

Metropolitan 3200 

WASHINGTON 6.... WWDC 1450 250 Capital Broadcasting Co. 
1000 Connecticut Ave. N. W. 

National 7203 
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Chief Owner or Executive 
General Manager 

Network Commercial Manager 

ABC 

MBS 

NBC 

CBS 

ABS 

Eugene Meyer 
Wayne Coy 
Regie O'Donnell 

The Evening Star 
Kenneth H. Berkley 
Ben B. Baylor, Jr. 

Gardner Cowles, Jr. 
Merle S. Jones 
Henry V. Say 

Charles Wright 
Rudy Frank 
Gordon Keyworth 

Ken Carter 
Vincent J. Callanan 
Vincent DeLaurentie 

Leslie Moron 

Gerald J. Morey 

C. H. Shadwell 
D. Hay 
Edward L. Markman 

Weed 
Lang-Worth 
Thesaurus 
AP. INS, TP 

Headley -Reed 
Foster 
World 
UP 

flambeau 
Standard 
AP 

Foster 
Standard 
AP 

Wood 
World 
UP 

Jean Greenblatt Hannan 
Al Vestro Foster 
Russell Jensen flambeau 

TP 

Chasis T. Lynch McGillvra 
Erwin J. Frey Thesaurus 
Frank Halts AP 

Program Director 
Mdsg. or Promotion Mgr. 

('kief Engineer 

Harvey Smith 
Herman Reitzen 
J. E. Mathiot 

Representatives 
Trans, Library 

News Service 

Raymer 
Thesaurus 
UP 

Mary Frances Hill McGilivra 
Chauncey Eanes, Jr. Lan Worth 

AP, UP 

Program Director Representatives 
Mdeg. or Promotion Mgr. Trans. Library 

Chief Engineer News Servlee 

Richard C. McNamara Headley Reel 
Phil Reilly Assoc. Prog 
Ralph Cannon LangWorth 

Standard 
World 
AP, UP, INS 

Gordon Hubbel 

Daniel Hunter 

Arthur .1. Casey 
Thomas L. Mans 
Harold Reed 

NBC -Frank M. Russell George Y. Wheeler 
Carleton D. Smith Jams Seller 
Mahlon A. Glaseock Albert E. Johnson 

CBS -Earl Gammons 
Carl J. Burkland 
Maurice P. Mitchell 

Joseph Katz 
Ben Strouse 
Helen K. Mobberley 

Martin D. Wickett 
Maurice B. Mitchell 
Clyde M. Hunt 

Ira Walsh 
Herman Paria 
Ross Seville 

Spot Sales 
Lang -Worth 
Standard 
Thesaurus 
AP, UP, Reuters 

Katz 
Assoc. Prog. 
Standard 
AP, UP 

NBC Spot 
Assoc. Prog. 
Standard 
Thesaurus 
AP, UP, INS 

Radio Sales 
World 
AP, UP 

Weed 
Standard 
Thesaurus 
AP, UP 

BROADCASTING Telecasting 
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0 0 WA Tr, 
Oq 

AND o 

SELLS for assures advertisers today a 

greater listening audience than ever before. 

u DEL, located in V. ihnington, Delaware -one of the fastest 

growing industrial cities in the east - thoroughly covers Delaware, 

Southern New jersey, parts of Pennsylvania, Maryland and Vir- 
ginia. This is a section, which, because of its strategic location, 

transportation facilities and industrial diversification faces a great 

and prosperous future. Your advertising dollars are wisely spent in 
this sales -producing area. Inquire now about its profit possibilities. 

Represented by R AYM E R 

PENNSYLVAAr¡q 

BROADCASTING Telecasting 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non- Commereial Station. D- Day. 
LS -Local Sunset 

N- Night. ST- Shares Time. SH- Speeihed Hours. 
L- Limited Time with Dominant Station. 

(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit Issued 
SA- Special Authorization. 

Cib 

DAYTONA Blttt'11. 

Call Frequency 
Letters in Kilocycles 

WMFJ 1450 

FORT LAUDERDALE .... 1400 
(Construction permit) 

FORT MYERS.... . WINK 1240 

FORT PIERCE... 1400 
(Construction permit) 

GAINESVILLE 2.... WRUF 850 
L-KOA 

JACKSONVILLE 2 .. WJAX 930 

JACKSONVILLE L .. WJHP 1320 

JACKSONVILLE 1. WMBR 1400 

JACKSONVILLE. I. WPDQ 1270 

KEl WEST. WKWF 1610 

LAKE. CITI'.. .. 1341) 

LAKELANI) ... . WLAK 1340 

MIAMI 36.. WGBS 710 

FLORIDA 
Name of Licensee 

Power Headquarters Address 
In Watts Telephone Number 

250 W. Wright Each 
126 Magnolia Ave. 

91 

250 Fort Lauderdale Beatg. Co. 
Fort Lauderdale 

250 Fort Myers Broadcasting Co. 
64 E. First St. 

818 

260 Indian River Bestg. Co. 
Fort Pierce 

5,000 
SA-5,000-LS 

100-N 
after sunset at Denver 

5,000 -LS 
1.000 -N 

250 

250 

5.000 

500 

260 

250 

10,000 

University of Florida 
Gainesville 

1000 

City of Jacksonville 
1 Broadcast Pl. 

5-5821 

Metropolis Co. 
500 Laura St. 

5 -7610 

Florida Broadcasting Co. 
118 West Adams St. 

5-4387 

Jacksonville Broadcasting Corp. 
Gulf Life Bldg. 

5-6781 

John M. Spottswood 
Stock Island 

510 

Deep South Radiowaya 
Lake City 

Radio Station WLAK 
Box 1211 

2127 

Fort Industry Co. 
1605 Biscayne Blvd. 

9-2401 

MIAMI 30.... . _ WIOD 610 5,000 Iale of Dreams Broadcasting Corp. 
600 Biscayne Blvd. 

3 -6444 

MIAMI 35 WQAM 

MIAMI BEACH 39... WKAT 

OCALA WTMC 

ORLANDO WDBO 

ORLANDO WLOF 

PALM BEACH WWPG 

PANAMA CITY WDLP 

PENSACOLA WCOA 

ST. AUGUSTINE WFOY 

ST. PETERSBURG 1 WSUN 

560 

1360 

1490 

580 

1230 

5,000 -LS 
1,000 -N 

1,000 

250 

5,000 

250 

Miami Broadcasting Co. 
Box 3741 

2 -6121 

A. Frank Katzentine 
1759 Bay Road 

6 -7471 

Ocala Broadcasting Co. Inc. 
1 Broadcast Pl. 

128 

Orlando Broadcasting Co. Iac. 
563 N. Orange Ave. 

6181 

Hanlewood Inc. 
Box 1991 

8163 

1340 250 Palm Beach Broadcasting Corp. 
South Ocean Blvd. 

2 -1515 

1230 250 Panama City Broadcasting Co. Inc. 
Beach Drive & Mercer St. 

1370 1,000 -LS 
500-N 

777 

Pensacola Broadcasting Co. 
Box 1669 

4111 

1240 250 Fountain of Youth Bcatg. Co. Inc. 
Fountain of Youth Park 

1622 

620 5,000 City of 5t. Petersburg 
Box 240 

4747 

Network 

ABC 

CBS 
KBS 

Florida 

MBS 
Florida 

NBC 

MBS 
Florida 

CBS 

ABC 

MRS 

NBC 

ABC 

NBC 

CBS 

MBS 

MBS 
K BS 

Florida 

CBS 

ABC 

ABC 

MBS 
KBS 

NBC 

CBS 
Florida 

ABC 

Chief Owner or Executive 
General Manager 

Commercial Manager 

W. Wright Each 
Billie B. Each 
Ray Clancy 
John S. Pitts 

Ronald B. Woodyard 
Ronald B. Woodyard 

Indian River Bcatg. Co. 

State of Florida 
Garland Powell 
Rem Jones 

City of Jacksonville 
John T. Hopkins III 

John H. Perry 
Ted Chapeau 
R. R. Powell 

Frank King 
Frank King 
Glenn Marshall Jr. 

L. D. Beggs 
Robert R. Feagin 
Frank Taylor Jr. 

John M. Spottswood 
John M. Spottswood 
John M. Spottswood 

Alfred H. Temple 

S. O. Ward 
S. O. Ward 
Powell Adams 

George R. Storer 
Robert G. Venn 
M. N. Babcock 

Daniel J. Mahonney 
James M. LeGate 
Tom O. McCullough 

F. W. Borton 
F. W. Burton 
F. W. Miner 

A. Frank Katzentine 
John I. Prosser 
John I. Prosser 

John H. Perry 
T. S. Gilchrist Jr. 
T. S. Gilchrist Jr. 

Col. George C. Johnston 
Harold P. Danforth 
William G. McBride 

Hazlewood Inc. 
Victor Buimet 

Charles E. Davis 
Charles E. Davis 
Donald S. Greenlief 

John H. Perry 
Byron Hayford 
Byron Hayford 

John H. Perry 
Jack Rathbun 
Jack Rathbun 

Glenn Marshall Jr. 
J. Allen Brown 
J. Allen Brown 

City of St. Petersburg 
Norman E. Brown 
Vera M. New 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans. Library 

Chief Engineer News Service 

Oliver Thornburg 

W. Wright Each 

F. A. Scott 

Garland Powell 

Dr. Palmer Craig 

Evelyn Boote 

John T. Hopkins HI 

George Jesse 
R. R. Powell 
Beecher Hayford 

Thesaurus 
AP 

Pearson 
Thesaurus 
AP 

Burn-Smith 
Lang -Worth 
AP, UP 

Blair 
Cox and Tana 
Cummings 
Assoc. Pros. 
Thesaurus 
AP 

Perry 
Lang -Worth 
UP 

Weed 
Glenn Marshall Jr. World 
E. B. Vordermark UP 

Gary Allen 
Sid Beighley 
J. R. Donovan 

Hollingbery 
Cole 
Standard 
AP 

John M. Spottswood 
John M. Spottswood Thesaurus 
Harold G. Scholz 

Maxine Tyner 
S. O. Ward 
William P. Lee 

Donald M. Butler Headley -Reed 
William Magill Skidmore Lang -Worth 
John Alfred Rutherford Thesaurus 

AP 

Cummings 
Hollingbery 
Assoc. Prog. 
Standard 
AP, UP, INS 

Blair 
World 
AP 

Pearson 
UP 

Robert L. Fidler 
Martha Henriquez 
Milton Scott 

Hazel McGuire 
W. P. Carey 
Earle Lewis 

Sam Parker 

(Arthur P. Smith 
)Thomas T. Magee 

John F. Nicholson 

Don N. Richardson 

William G. McBride 
J. M. Pedrick 
James E. Yarbrough 

Alice Danahy 
Louise Adler 
Clyde E. Walkden 

Byron Hayford 
John Thomas 
Elmer Scott 

Jack Rathbun 
Jack Rathbun 
Bert Mead 

Miss Frankie C. Walker 
J. Allen Brown 
Harry Thrift 

Louie J. Link 
Norman E. Brown 
Louis J. Link 

Radio Adv. 
Assoc. Prog. 
Cole 
UP 

Perry 
Lang -Worth 
UP 

Blair 
Cummings 
Thesaurus 
World 
AP, UP 

Burn -Smith 
Lang -Worth 
INS 

McGillvra 
Lang -Worth 
Thesaurus 
AP 

Perry 
World 
UP 

Perry 
World 
UP 

Thesaurus 
UP 

Weed 
Assoc. Prog. 
Cole 
UP 
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85% of the 87,585 persons in PENSACOLA and ESCAMBIA COUNTY, FLORIDA 

Listen MOST Night AND Day to .. . 

1,000 W. Day W C 0A 500 W. Night 

1370 kc. 

ONLY KEY TO RADIO SELLING AND COMPLETE COVERAGE 
IN NORTHWEST FLORIDA 

A John H. Ferry Stallon" 
Jack Rathbun, Gen. & Sales Mgr. 

PENSACOLA and ESCAMBIA COUNTY 
-Buying Income 585,000,000 

PENSACOLA -FLORIDA'S 4TH MARKET 

PENSACOLA- Florida's Fastest Grow- 
ing INDUSTRIAL and SHIPPING 
CENTER 

Market's ONLY Listenable Daytime 
Signal 

SERVES almost exclusively nine Florida 
and Alabama counties with esti- 
mated population of 400,00 

85% of ovx. 15,000 radio homes lis- 
ten to WCOA 

AFFILIATED WITH THE NATIONAL 
Represented by John H. 

NEW YORK CHICAGO DETROIT 

PENSACOLA 

BROADCASTING COMPANY 
Perry Associates 

ATLANTA PHILADELPHIA 

FLORIDA 

For Central Florida Coverage 

WTMC 
OCALA, FLORIDA 

Located in the geographic center of Florida, WTMC serves the rich agricultural area 
of fabulous Florida. Within its coverage are gigantic citrus groves, packing houses 

and nurseries . . . there are phosphate mines, cattle ranches and beautiful Silver 

Springs- Florida's International Attraction that draws more visitors than any other 
single attraction. 

WTMC -land is a fast growing, progressive trade center. Recent State Census shows 

an almost 25% increase in population in five years without benefit of war industry. 

MUTUAL WTMC AFFILIATE 

Call Your Nearest John H. Perry Associates Office 

FLORIDA'S FASTEST GROWING MARKET 
"Sales Management" Says: 

BAY COUNTY (PANAMA CITY) , FLORIDA 

1940 1944 
Population 20,600 44,800 
Retail Sales $5,209,000 $19,347,000 
Effective Buying Income $6,630,000 $35,249,000 

FROM 21ST TO 11TH LARGEST FLORIDA MARKET IN 5 YEARS 

AND IN PANAMA CITY YOUR STATION IS 

WDLP 
A MUTUAL STATION 

A John H. Perry Station 

Saves Money, Saves Busi- 
ness, Saves Energy, Saves 
Worry! And, Radio Ad- 
vertising Is Just That Stitch 
You Need To Save Face 
With Your Competitors. 
Don't Let The Man Across 
The Street Get The Jump 
On You. Advertise Your 
Products Where It Will Do 
You Good. WJHP Offers 
Music, Drama, News, Quiz, 
Comedy, Women's Shows 
...All Themed To Sell Your 
Products. Investigate... 
And Take Up That Slack In 
Your Balance Sheets With 
The Stitch...In Time Bought 
On WJHP! 

WJHP 
WJHP IS A JOHN H. PERRY 

STATION IN JACKSONVILLE, 
FLORIDA, AND IS ASSOCIATED 

WITH THE MUTUAL BROAD- 
CASTING SYSTEM! 

BROADCASTING Telecasting 1946 Yearbook Number Page 89 

www.americanradiohistory.com

www.americanradiohistory.com


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commerciai Station. D-Dap. 
LS -Local Sunset. 

N- Night. ST- Shares Time. SH-Specified Hours. 
L- Limited Time with Dominant Station. 

(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Spseiat Authorization. 

FLORIDA- (Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycle. 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans. Library 
News Service 

ST. PETERSBURG 1. WTSP 1380 1,000 -LS Pinellas Broadcasting Co. MBS Irwin A. Simpson Herbert T. Anderson Pearson 
500-N Times Bldg. Irwin A. Simpson Jean Allyn World 

8108 Coburn Gum William D. Mangold UP 

SARASOTA WSPB 1450 250 WSPB Inc. CBS R. C. Jones Jr. Gertrude Browning Pearson 
Box 1110 Florida John B. Browning John B. Browning World 

2565 Ken Randolph James E. Grant UP 

TALLAHASSEE WTAL 1340 250 Capital City Broadcasting Corp. MBS Mrs. John H. Phipps Sadie L. Wooley Clark 
Box 989 Teresa M. Myers Harriet B. Carson Standard 

2160 Betty C. Perkins William A. Snowden Thesaurus 
AP, UP 

TAMPA 2 WDAE 1250 5,000 Tampa Times Co. CBS David E. Smiley Kenneth W. Skelton Katz 
112 N. Franklin St. L. S. Mitchell L. S. Mitchell World 

M -1818 L. S. Mitchell W. P. Moore AP 

TAMPA I WFLA 970 5,000 Tribune Co. NBC Truman Green Paul M. Jones Blair 
Seminole Bldg. Charles G. Baskerville Cummings 

H -1828 Charles G. Baskerville Joe M. Mitchell Lang -Worth 
MacGregor 
Thesaurus 
UP 

WEST PALM BEACH WJNO 1230 250 WJNO Inc. CBS Marshall Heminway Rebecca Frasier Radio Adv. 
1500 N. Hagler Dr. Florida Stephen P. Willis Stephen P. Willis Cole 

3638 Stephen P. Willis Otis C. Wright World 
UP 

GEORGIA 

City 
Call Frequency 

Letten in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdse. or Promotion Mgr. 

Chief Engineer 

Representative. 
Trans, Library 

News Service 

ALBANY WALB 1590 1,000 Herald Publishing Co. MBS Henry T. McIntosh Abner M. Israel Burn-Smith 
Albany Theatre Arcade Bldg. Abner M. Israel Abner M. Israel Cook 

389 Guy Hamilton Alfred W. Pratt World 
AP 

ALBANY WGPC 1450 250 Albany Broadcasting Co. CBS J. W. Woodruff, Jr. Elweita Powers 
127% N. Jackson St. Margaret U. Kinnett Annette Smith Lang -Worth 

1370 Mildred Huie C. M. Kinnett UP 

ATHENS WGAU 1340 250 3. K. Patrick & Co. CBS J. K. Patrick & Co. Bob Vandiver 
Bobbin Mill Rd. KBS Robert L. Doster Robert L. Doster Standard 

1741 Robert L. Doster Phillip F. Jones 

ATLANTA 3 WAGA 590 5.000 Liberty Broadcasting Corp. ABC George B. Storer Headley -Reed 
Western Union Bldg. Charles A. Smithgall Hugh E. Mackenzie Lang -Worth 

Main 5101 James Bailey Albert L. Jones Thesaurus 
AP 

ATLANTA 3 WATL 1400 250 Atlanta Broadcasting Co. MBS J. W. Woodruff Dan Hornsby Hollingbery 
26 Cain St. N. W. Walter P. Speight, Jr. Sam Kane Lang -Worth 

Walnut 4377 Sam Kane Robert W. Minton UP 

ATLANTA 1 WGST 920 5,000 -LS Georgia School of Technology CBS F. M. Spratlin John Fulton Katz 
1,000 -N Forsyth Bldg. John Fulton Dixon Babb Thesaurus 

Walnut 8441 1Frank Gaither Ben Akerman World 
Frank Gaither AP 

ATLANTA WSB 750 50,000 Atlanta Journal Co. NBC James M. Cox, Jr. Marcus Bartlett Petry 
Biltmore Hotel John M. Outler, Jr. Standard 
Hemlock 1045 Tom Downing C. F. Daugherty World 

AP, UP, INS, PN 

AUGUSTA WGAC 1240 250 Twin States Broadcasting Co. ABC F. F. Kennedy Steve Manderson Headley -Reed 
Augusta KBS J. B. Fuqua Donald M. Kelly, Jr. Standard 
2 -2692 Donald M. Kelly, Jr. John Lyon Thesaurus 

AP 

AUGUSTA WRDW 1480 5,000 Augusta Broadcasting Co. CBS Wm. K. Jenkins Glenn F. Marston Hollingbery 
Eighth & Broad Sts. W. R. Ringson C. H. Pointel, Jr. Lang -Worth 

2 -8805 William B. Smart Harvey Aderhold World 
UP 

BAINBRIDGE WMGR 1490 250 S. Marvin Griffin S. Marvin Griffin 
(Construction permit) P. O. Box 367 

BRUNSWICK WMOG 1490 250-LS Coastal Broadcasting Co. MSS Alma W. King Edward Wade Clark 
100-N Brunswick KBS Kenneth E. White Edward Wade Thesaurus 

1500 Kenneth E. White Kenneth E. White UP 

CARTERSVILLE 450 250 W. R. Frier W. R. Frier 
(Construction perm1it) 111 -113 W. Main St. 

CEDARTOWN WGAA 1340 250 Northwest Georgia Beaty. Co. ABC O. C. Lam Rowena Whitfield 
West Theatre Bldg. KBS Thomas Carr Thomas Carr World 

777 Allen Woodall Luther W. Martin AP 

COLUMBUS WDAK 1340 250 Valley Broadcasting Co. ABC L. J. Duncan Dora Anna Gay Headley -Reed 
1028 Broadway Allen M. Woodall Ben Lucas World 

3 -2771 James W. Hick. DeForest Layton AP 

COLUMBUS WRBL 1230 2f0 Columbus Broadcasting Co. CBS J. W. Woodruff Tony Barrett Hollingbery 
1420 Second Ave. J. W. Woodruff Ed J. Hennessy Lang -Worth 

2 -0601 W. S. Mamie H. J. Smith SESAC 
UP 

CORDELE WSiJM 1490 250-LS Cordele Dispatch Publishing Co. Inc. MBS James S. Rivers Clark 
100-N 20th Ave. & B St. KBS James T. Ownby James T. Ownby 

666 Jame. T. Ownby John B. Broughton UP 
DALTON WBI.J 1230 250 Dalton Broadcasting Corp. MBS H. C. Kenemer Bill Armond Cox & Tanz 

111 S. Pent. St. KBS W. V. Williams T. H. McMillan 
684 W. V. Williams John S. Andrews 
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REAC// /NG 
A D/L/IR /RED 
AUDIENCE THAT 
REPRESENTS STEADY 
YEAR ROUND BUY/N6 POWER 

Within a radius of 100 miles of Tampa, 787,- 

112 people work and live. They represent a 

wide variety of activities -agriculture, indus- 

try, commerce, and business. They form a 

stable, steady, year -round market and millions of dollars in 

buying power . . . There is nothing seasonal about this 

Tampa trade area -the annual influx of winter visitors is 

a bonus that advertisers who use WFLA enjoy at no extra 

cost. 

To cover, effectively and thoroughly, the heart of this rich 

territory, day and night, use WFLA, the most -listened -to sta- 

tion in the Tampa -St. Petersburg market. 

BROADCASTING Telecasting 

JOHN BLAIR , CO. 
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DIRECTORY OF BROADCASTING STATIONS OF TSE UNITED STATES 
-Non- Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. S H-Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected lo January 1, 1946) 

U- Unlimited. CP -CotWr 4ion Permit Issued. 
SA- Syseial Authorization. 

GEORGIA- (Continued) 

City 
Call 

letters 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdse. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans, Library 
News Service 

DUBLIN WMLT 1340 250 Dublin Broadcasting Co. MBS George T. Morris Betty Page 
Box 604 Al Robinson Al Robinson Lang -Worth 

871 AI Robinson J. B. Benonis Standard 
AP 

GAINESVILLE WGGA 1240 250 Blue Ridge Broadcasting Co. MBS Charles A. Smithgall 
Box 654 KBS H. Ruas Holt Cole 

1600 E. F. MacLeod C. M. Cdlieott Lang -Worth 
UP 

GRIFFIN WKEU 1450 250 Radio Station WKEU KBS Seam & Ayer 
Griffin SESAC 

LAGRANGE. WLAG 1240 250 LaGrange Broadcasting Co. MBS Roy C. Swank John Boggess Clark 
303 Broome St. KBS Edwin Mullions Herb Wells World 

1700 Edwin Mullinax James McKay UP 

MACON WBML 1240 250 Middle Georgia Broadcasting Co. ABC E. D. Black Mary Hester Richardson MeGillvra 
First National Bank Bldg. Chas. W. Pittman Harold Beaty Standard 

2728 Walter Graham Shaeffer Goodrich UP 

MACON WMAZ 940 5,000 Southeastern Broadcasting Co. CBS George P. Rankin Katz 
Bankers Insurance Bldg. Wilton E. Cobb Lang -Worth 

3131 Frank Crowther George P. Rankin World 
AP, INS 

MACON WNEX 1400 250 Macon Broadcasting Co. MBS E. M. Lowe Burn -Smith 
Bibb Bldg. Al Lowe Thesaurus 

MARIETTA 1230 250 

8211 

Chattahoochee Broadcasters 

Carl Williams 

(Fred B. Wilson 

Clarence Landre., AP 

(Construction permit) 76 Marietta St., Atlanta, Ga. ;Channing Cope 

MILLEDGEVILLE WMVG 1450 250 Jere N. Moore Jere N. Moore AP 
(Construction permit) E. Hancock St. Jere N. Moore 

MOULTRIE. WMGA 1400 250 John F. Pidcock KBS John F. Pidcock Mrs. D. E. Stringfellow Clark 
Box 310 James M. Wilder Standard 

999 James M. Wilder James M. Wilder World 
UP 

ROME S WRGA 1490 250 Rome Broadcasting Corp. MBS John W. Quarles George Eubanks 
National City Bank Bldg. Happy Quarles Pinkie Talley UP 

6589 Pinkie Talley Doc Williams 

SAVANNAH WSAV 1340 250 WSAV Inc. NBC Harben Daniel Clarence M. Garnes Hollingbery 
Liberty National Bank Bldg. Harben Daniel Haskell Thesmar AP 

5600 N. W. Brandon Meredith E. Thompson 

SAVANNAH WTOC 1290 5,000 Savannah Broadcasting Co. CBS Wm. T. Knight Jr. Ben H. Quick Katz 
516 Abercorn St. Wm. T. Knight Jr. Wm. B. Smart Lang -Worth 

2 -0127 JBenj. B. Williams Claude M. Gray Standard 
)Wm. B. Smart World 

UP 

THOMASVILLE WPAX 1240 250 H. Wimpy H. Wimpy J. W. Mitchell 
117 Rem90gton Ave. H. Wimpy Al Feinberg Cole 

Al Feinberg .1. W. Poole UP 

TOCCOA WRLC 1450 250 R. G. LeTourneau MBS R. G. LeTourneau Fred Hayes Clark 
Prather Bridge Rd. KBS Virgle E. Craig World 

LeTourneau 1751 Virgle E. Craig Ernest Church UP 

VALDOSTA WGOV 1450 250 E. D. Rivers MBS E. D. Rivers Jas. Marion Harman Holman 
East Park Ave. Mrs. E. D. Rivers World 

1420 W. R. Link W. P. Callahan UP 

WAYCROSS WAYX 1230 250 Jack Williams MBS Jack Williams R. C. Tuten Holman 
620 Plant Ave. KBS John J. Tobola R. C. Tuten Cole 

965 John J. Tobola John J. Tobola World 
UP 

WEST POINT WELD 1490 250 Valley Broadcasting Co. ABC L. J. Duncan Kathryn Smith 
General Tyler Hotel Bldg. K BS Alden Haight Perry Elliott World 

173 Perry Elliott Digs Bishop AP 

IDAHO 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
Generai Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans', Library 

News Service 
BOISE KIDO 1380 2,500 -LS Boise Broadcasting Station NBC Mrs. C. G. Phillips Hubert Warner Blair 

1,000 -N Hotel Boise Walter E. Wagstaff John A. Casstevens Standard 
660 E. Boyd Braithwaite James A. Jolla. Jr. World 

.AP, UP 
BURLEY 

(Construction perm1i4t) 
00 250 Jessica Longstnn 

Burley 
Jessica Langston 

COEUR d'ALENE. 1430 1,000 Coeur d'Alene Bestg. Co. Coeur d'Alene Beatg. Co . ......... ... . 

Coeur d'Alene 

IDAHO FALLS 13 KID 1350 5,000 -LS Idaho Radio Corp. MBS David Smith Gene Ackerley MeGillvra 
500-N Park Ave. & C St. KBS Lennox Murdoch World 

4 Intermountain Leonard Walden C. N. Layne UP 
LEWISTON KRLC 1400 250 H. E. Studebaker MBS H. E. Studebaker Wilson 

Lewis -Clark Hotel Don Lee Donald A. Thomas Virginia Taylor Keating 
1950 Dave Peterson Gene Wilson Cole 

Lang -Worth 
World 
AP, UP 

NAMPA KFXD 1230 250 Frank E. Hurt & Son MBS Frank E. Hurt 
1024 12th Ave. S. Doyle H. Cain Lang -Worth 

120 Edward Hurt Thesaurus 
AP, UP 
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the combination to Georgia 

WGST 
5000W* 920 Kc 

ATLANTA 

WMAZ 
5000W 940 Kc 

MACON 

MIME 11111111 
. . 

WTOC 
5000W 1290 Kc 

SAVANNAH 

only a combination of stations can cover 

Georgia's Three Major Markets 
NO SINGLE STATION, regardless of power, has a 

I all CBS 
Georgia's three major radio markets. 

f available at 
But the GEORGIA MAJOR MARKET TRIO, consist- % combination 

I rates 

strong enough signal to deliver primary coverage of 

ing of the three C B S stations in these three markets 

does the job 

atdne 6961- 

1946 
eorbooá 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
v- Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night ST- Shares Time. SH- Specified Hours. 

L- Limited Time uith Dominant Station. 
(Dam corroded to January 1, 1946) 

I -- Cnlirnit,d. CP- Construction Permit ¡shoed. 
SA- Speeial Authorisation. 

('all Frequency Power 
City Letters in Kilocycles in Watte 

POCATELLO ESEL 930 1,000 -IS 
250-N 

IDAHO -(Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

Radio Service Corp. 
Yellowstone Highway 

960 

TWIN FALLS ETFI 1270 1,000 Radio Broadcasting Corp. 
241 Main Ave. W. 

2400 

TWIN FALLS 1450 250 Radio Sala Corp. 
Twin Falla 

TWIN FALLS. 1490 250 Southern Idaho Bestg. & Telev. Corp. 
Twin Falla 

WALLA(" KWAL 1450 250 Silver Broadcasting Co. Inc. 
Tabor Bldg. 

390 

cuy 
Call Pregoeney 

Letters In Kilocycle 

AURORA WMRO 1280 

BLOOMINGTON WJBC 

CAIRO WKRO 

CARTHAGE WCAZ 

CHAMPAIGN WDWS 

CHICAGO 90 WAAF 

CHICAGO 1 WAIT 

CHICAGO 11 WBBM 

Power 
In Watts 

ILLINOIS 
Name of Licensee 

Headquarters Address 
Telephone Number 

250-D Martin R. O'Brien 
34 S. River St. 

4215 

1230 250 Radio Station WJBC 
209 E. Washington 

2-6360 

1490 

1080 

1400 

950 

820 
L-LS. Dallas 

250 Oscar C. Hirsch 
324 Broadway, Cape Girardeau, Mo. 

Cairo 1490 

250-D Superior Bcstg. Service Inc. 
Marine Trust Co. Bldg. 

520 

250 Champaign News Gazette Inc. 
48 Main St. 

6-1855 

1,000 -1) Drovers Journal Publishing ('o. Inc. 
Palmer House 

Randolph 1932 

5,000 Radio Station WAIT 
360 N. Michigan Ave. 

Franklin 0660 

780 50,000 Columbia Broadcasting System Inc. 
410 N. Michigan Ave. 

Whitehall 6000 

CHICAGO II WCFL 1000 

CHICAGO 14 WCRW 

CHICAGO 23 WEDC 

CHICAGO 54 WENR 890 
ST -WIS 

CHICAGO 12 WGES 1390 

CHICAGO II WGN 

10,000 

1240 100 
SH-WEDC, WSBC 

1240 250 
SH-WCRW, WSBC 

CHICAGO 1 WIND 

720 

50,000 

2,000 

50,000 

Chicago Federation of Labor 
666 Lakeshore Drive 

Superior 5300 

Clinton R. White 
2756 Pine Grove Ave. 

Diversey 4440 

Emil Denemark Inc. 
3860 Ogden Ave. 
Crawford '2436 

American Broadcasting Co. Inc. 
Merchandise Mart 

Delaware 1900 

Radio Station WGES 
2708 W. Washington Blvd. 

Sacramento 1700 

WGN Inc. 
441 N. Michigan Ave. 

Superior 0100 

560 5.000 Johnson Kennedy Radio Corp. 
230 N. Michigan Ave. 

State 4176 
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Network 

N BC 

NBC 

MBS 
KBS 

Don Lee 

Network 

KBS 
Mississippi 

ABC 
Mississippi 

Mississippi 

CBS 
KBS 

Mississippi 

CBS 

Chief Owner or Executive 
General Manager 

Commercial Manager 

O. P. Soule 
Henry H. Fletcher 
Henry H. Fletcher 

O. P. Soule 
F. M. Gardner 
F. M. Gardner 

Radio Sales Corp. 

Dr. J. R. Binyon 
Robert G. Binyon 
Robert G. Binyon 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Martin R. O'Brien 
Martin R. O'Brien 
Vincent G. Cofey 

Radio Station WJBC 
A. M. McGregor 
Hugh L. Gately 

Oscar C. Hirsch 
Merrill C. Currier 
Oscar C. Hirsch 

Bob Compton 
John Palmer 
John Palmer 

Mrs. Roy MacNicol 

F. R. Mille 

Ward A. Neff 
Bradley R. Eidmann 
Bradley R. Eidmann 

Gene T. Dyer 
Gene T. Dyer 
Joe Rudolph 

CBS -H. Leslie Atless 
J. L. Van Volkenburg 
E. H. Shomo 

Chicago Fed. of Labor 
Maurice Lynch 
Melvin B. Wolens 

Clinton R. White 
J. A. White 

Emil Denemark 
Frank J. Kotnour 
Frank J. Kotnour 

ABC American Broadcasting Co. 
Roy McLaughlin 

MBS 

ABS 

Partnership 
John A. Dyer 
E. M. Hiniman 

Robert R. McCormick 
¡Frank P. Schreiber 
'Paul C. Brines 
Milligan A. McGuineas 
(Norman Boggs 

Ralph L. Atlass 
Ralph L. Atlass 
John T. Carey 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans. Library 

Chief Engineer News Service 

Ruthe A. Fletcher 
Olive M. Leeney 
Henry H. Fletcher 

Lenore Otto 
F. M. Gardner 

W. Mondell Spencer 
Robert G. Binyon 
Howard Olsen 

Griffith 
Walker 
Cole 
Standard 
UP 

Weed 
Cole 
Lang -Worth 
Standard 
UP 

Griffith 
SESAC 
World 
UP 

Program Director Representatives 
Mdeg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

Jeanne M. Doran 
Vincent G. Coley 
Phillip Olson 

Ted Fairburn 

Jama Hamm 

Oscar C. Hirsch 
Ralph L. Hirsch 

Antionette Palmer 

Katherine Schevrick 

Jack Baum 

Cynthia Coyle 
Eleanore Stechbart 
Carl W. Ulrich 

Earl Withrow 

Edward Jecker 

Walter Preston 
Tom Rooney 
James Beloungy 

Roy Franklyn 
Melvin B. Wolens 
Richard Peppin 

Bill Mack 
Bill Mack 
Chester Lewicki 

Gene Rouse 
William W. Wilson Jr. 
E. C. Horstman 

Herbert Rudolph 
Katherine P. Freda 

Buckingham W. Gunn 
William Meyera 

(G. William Lang 
(Carl Meyers 

Orville Foster 

Ellery PIotU 

BROADCASTING 

Standard 
AP 

Sears & Ayer 
Lang-Worth 
World 
UP 

Pearson 
UP 

Clark 
UP 

Adv. Time Sale. 
World 
UP 

Hollingbery 
Standard 
UP 

Wilson 
Assoc. Frog. 
SESAC 
World 
UP, TP 

Radio Sales 
Assoc. Frog. 
World 
AP, UP. INS 

Katz 
World 
UP 

Cox & Tanz 

UP 

Spot Sales 
Standard 
AP, UP, INS 

Ainpot Sala 
World 
UP 

Assoc. Prag. 
Standard 
World 
AP, UP, Reuters 

Pearson 
Standard 
Thesaurus 
World 
AP, UP, INS 

Telecasting 
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SELL AMERICA'S SECOND LARGEST MARKET 

roes IN 

950 KILOCYCLES - - THE 
RIGHT SPOT ON THE DIAL WAAF 

C H I C A G O 
REPRESENTED NATIONALLY BY 

THE METROPOLITAN STATION 
ATOP THE PALMER HOUSE 

GEORGE P. HOLLINGBERY COMPANY 
NEW YORK CHICAGO ATLANTA LOS ANGELES SAN FRANCISCO 
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SERVING 

Since 1924 middlewestern listeners have looked to WGN for radio leadership. And WGN has kept faith 

with the nation's second richest market by serving a well -balanced, easily- digested radio fare. 

Responsible radio reporting ... expert programming ... production facilities and know -how ... and 

an engineering staff second to none ... have all been important factors in building and maintaining 

WGN's enviable position in the field. 

And with over 20 years of successful operation behind it, WGN stands fully prepared to keep pace 

with the phenomenal progress of this medium. 
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THE MIDDLE WEST 

4 Clear Channel Station 
Serving the Middle West 

CHICAGO 11 

ILLINOIS 
50,000 Watts 

72 
ON YOUR DIAL 

MUTUAL BROADCASTING SYSTEM 
Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 

West Coast: Edward S. Townsend Co., Russ Building, San Francisco, Cal. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commercial Station. D -Day. 
LS -Local Sunset. 

N- Night. ST- Shares Time. SH- Specified Hours. 
L- Limited Time with Dominant Station 

(Data corrected lo January 1, 19401 

U- Unlimited. CP- Conarruetion Permit Issued. 
SA- Special Authorization. 

ILLINOIS -(Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

In Watte 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. LIbrary 
News Service 

CHICAGO 1 WJJD 1160 20,000 WJJD Inc. ABS Marshall Field Randy Blake Avery 
L-KSI. 230 N. Michigan Ave. Arthur F. Harre Robert W. Ward Cole 

State 5466 Frederick G. Harm Walter F. Myers World 
AP, UP 

CHICAGO 7 W I S 890 50,000 Agricultural Broadcasting Co. ABC Prairie Farmer Pub. Co. Harold A. Safford Blair 
ST -WENR 1230 W. Washington Blvd. Glenn Snyder Don E. Finlayson Standard 

Monroe 9700 C. M. Freeman Tom L. Rowe AP, UP, TP 

CHICAGO 54 WMAQ 670 50,000 National Broadcasting Co. Inc. NBC NBC -Harry C Kopf Jules Herbuveaux NBC Spot 
222 N. Bank Drive Harry C. Kopf Emmons Carlen Standard 

Superior 8300 Oliver Morton Howard C. Luttgens Thesaurus 
AP, UP, INS 

CHICAGO 10 WMBI 1110 5,000 Moody Bible Institute of Chicago Moody Bible Institute Wendell P. Loveless 
L-KFAB, WBT 153 Institute Pl. Henry C. Crowell Russell T. Hitt Thesaurus 

Michigan 1570 A. P. Frye AP 

CHICAGO 12 WSBC 1240 250 Radio Station WSBC Partnership Robert O. Miller Forjoe 
SH -WCRW, WEDC 2400 W. Madison St. 

Monroe 9060 
Robert O. Miller 
Julius Miller 

MacGregor 
SESAC 
UP 

CICERO 50 WHFC 1450 250 WRFC Inc. R. W. Hoffman 
6138 W. Cermak Road Miss M. E. Clifford Lang -Worth 

4305 R. W. Hoffman Elmer P. Hayes UP 

DANVILLE WDAN 1490 250 Northwestern Publishing Co. CBS E. C. Hewes Honore E. Ronan McKinney 
Hotel Wolford Mississippi Robert J. Hurow Robert J. Burow World 

1700 Robert J. Burow T. G. Magín UP 

DECATUR 70 WSOY 1340 250 Commodore Broadcasting Inc. CBS Fredrick W. Schaub Buren C. Robbins Weed 
851 N. Main St. Edward E. Lindsay Mary E. Hayes Standard 

5971 Charles F. Bruce Paul A. Wnorowski World 
AP 

E. ST. LOUIS WTMV 1490 250 Mississippi Valley Butte. Co. ABS Myles Johns Agnes Mites Regional Radio 
Broadview Hotel Michael Henry Tom Riggs Sears & Ayer 

Bridge 3424 Frank J. Prendergast Erle White World 
UP 

GALESBURG WGIL 1400 260 Galesburg Broadcasting Co. MBS L. A. Pritchard Nan Kraehling Sears & Ayer 
Hill Arcade Bldg. Harvey C. Day SESAC 

Main 4626 Harvey C. Day Standard 
UP 

HARRISBURG I WEBQ 1240 250 Harrisburg Broadcasting Co. KBS Harrisburg Beatg. Co. Wanda Ruth Owen 
100 E. Poplar St. Mississippi Inglis M. Taylor Eddie Wise UP 

28 Inglis M. Taylor Joseph R. Tate 

HERRIN WJPF 1340 250 Orville W. Lyerla KBS Orville W. Lyerla Charles R. Cook 
Box 179 Mississippi Charles R. Cook Charles R. Cook World 

382 Charles R. Cook Marion F. Sawyer UP 

JACKSONVILLE .... WLDS 1180 250-D Stephenson, Edge & Kor.meyer KBS La Fern Coultas 
Fox-Illinois Theater Bldg. Mississippi E. J. Korameyer Standard 

1180 E. J. Korsmeyer C. J. Casseur UP 

JOLIET WJOL 1340 250 Joliet Broadcasting Co. KBS Calvin Wilson Marcia Mitchell 
601 Walnut St. Mississippi Robert L. Bowles World 

4761 Robert L. Bowles Lester DeCosta UP 

PEKIN 1140 250 -D Pekin Broadcasting Co. Pekin Broadcasting Co. 
( Construction permit) Pekin 

PEORIA 2 WMBD 1470 5,000 -LS Peoria Broadcasting Co. CBS Edgar L. Bill Brooke Watson Free & Peters 
1,000 -N Alliance Life Bldg. Edgar L. Bill Vernon A. Nolte Thesaurus 

7133 Joe Raber Ted A. Giles World 
AP, UP 

QUINCY WTAD 930 1.000 Lee Broadcasting Inc. CBS Lee P. Loomis C. Arthur Fifer Katz 
W. C. U. Building Walter J. Rothschild Jean Verheyen Standard 

6200 Walter J. Rothschild Urlin F. Whitman AP, UP 

ROCK ISLAND WHBF 1270 5,000 Rock Island Broadcasting Co. John W. Potter Forest W. Cooke Wilson 
Safety Bldg. Leslie C. Johnson Ted Arnold Standard 

918 Maurice Corken Robert J. Sinnott Thesaurus 
AP, UP 

ROCKFORD .. WROK 1440 1,000 -IS Rockford Broadcaster. Inc. ABC A. G. Simms Maurice P. Owens Headley -Reed 
500-N News Tower 

Main 5632 
Walter M. Koessler 
John J. Dixon 

William R. Traum World 
jW. A. Smith (FM & Tv.) UP 
1 Maurice H. Nelson (AM 

SPRINGFIELD .. WCBS 1450 250 WCBS Inc. ABC H. L. Dewing Sears & Ayer 
529 E. Capitol Ave. C. W. Neeld C. W. Neeld AP 

9855 F. A. Harbauer H. L. Dewing 

SPRINGFIELD WTAX 1240 100 WTAX Inc. CBS Jay A. Johnson Gladys M. McGrew Weed 
Reisch Bldg. Mississippi Jay A. Johnson Thesaurus 

2-4441 Eli C. Swaringen UP 

TUSCOLA WDZ 1050 1,000 -D WDZ Broadcasting Co. Edgar L Bill Don Boudreau Wilson 
McNeill Bldg. Charles C. Caley Standard 

431 R. L Stufflebam Ted Giles 
Bob Livingston 

World 

URBANA ' WILL 580 5.000-,D" "University.of Illinois A. C. Willard Frank E. Schooley 
1010 S. Wright St. Joe. F. Wright Thesaurus 

7 -2616 A. James Ebel AP 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
r-- Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST -Sharon Time. SH- Specifiied Hours. 

L- Limited Time mich Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. UP-Construction Permit leaned. 
SA- Special Authorisation. 

INDIANA 

its 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Executive Program Director 
General Manager Mdsg. or Promotion Mgr. 

Commercial Manager Chief Engineer 

Representatives 
Trans, Library 

News Service 

ANDERSON WHBU 1240 250 Anderson Broadcasting Corp. ABC C. Bruce McConnell Erma R. Allen Weed 
Citizens Bank Bldg. KBS .'Robert E. Bausman John R. Atkinson Standard 

7191 R. Atkinson Loyal F. Podhaeki UP ,John 
Robert E. Bauamen 

ELKHART WTRC 1340 250 Truth Publishing Co. Inc. NBC C. D. Greenleaf Margaret Lantz Bum-Smith 
Hotel Elkhart KBS R. R. Baker B. B. Baker Standard 

948 Mississippi L. W. Zellmer World 
UP 

EVANSVILLE 8. WEOA 1400 250 Evansville on the Air Inc. CBS Clarence Leich Pat Roper Weed 
519 Vine St. Clarence Leich Clarence Leich Standard 

2 -1171 Clarence Leich Erwin Schoeny World 
UP 

EVANSVILLE 8 WGBF 1280 5.000 -LS Evansville on the Air Inc. NBC Clarence Leich Pat Roper Weed 
1.000 -N 519 Vine St. Clarence Leich Clarence Leich Standard 

2 -1171 Clarence Leich Fay Gehre,. World 
UP 

FORT WAYNE 2 WGL 1450 250 Farnsworth Television & Radio Corp. NBC Farnsworth Tv. & Rad. Corp. James Westover Headley -Reed 
201 W. Jefferson St. Frank V. Webb Norman C. Widenbofer Standard 

Eaetbrook 3386 William Aldrich Howard Beck Thesaurus 
World 
UP 

FORT WAYNE 2 WOWO 1190 10.000 Westinghouse Radio Stations Inc. ABC Westinghouse -W. C. Evan,. Carl Vandagrift NBC Spot 
925 S. Harrison St. Paul E. Mills Paul E. Mills World 

Anthony 2136 H. D. Longsworth Bruce H. Ratte UP 

HAMMOND. .. . WJOB 1230 250 Radio Station WJOB O. E. Richardson L. B. Weller McGillvra 
449 State St. O. E. Richardson Stanley Gunning -Davis Assoc. Pros. 

10,000 Maj. R. C. Adair Stanley Strasburg UP 

INDIANAPOLIS 4 , WFBM 1260 5.000 WFBM Inc. CBS H. M. Bitner Jeane Bitner Katz 
48 Monument Circle Frank O. Sharp Edward Schneider Assoc. Pros. 

Lincoln 8506 William F. Kiley Jr. Harold S. Mollard AP, INS 

INDIANAPOLIS WIBC 1070 5.000 Indiana Broadcasting Corp. MBS C. Walter McCarty Ed Mason Blair 
Indianapolis News Bldg. George C. Biggar ,IW. A. Spencer Assoc. Pros. 

Lincoln 2305 J. J. Flanigan (Samuel R. White Lang -Worth 
Harry Adams AP, UP 

INDIANAPOLIS b WIRE 1430 5.000 Indianapolis Broadcasting Inc. NBC Eugene C. Pulliam William T. Dean Pearson 
Claypool Hotel Mississippi Rex Schepp Thesaurus 

Riley 1541 Rex Schepp Gene Alden World 
AP, UP 

INDIANAPOLIS 4 WISH 1310 5.000-LS Capital Broadcasting Corp. ABC C. Bruce McConnell Reid Chapman Free & Peters 
1.000 -N Board of Trade Bldg. IC. Bruce McConnell Lyman G. Hunter Standard 

Market 6345 (Robert E. Bausman Stoke,. Gresham Jr. AP, Reuters 
Robert E. Bauman 

KOKOMO . WKMO 1400 250 Kokomo Broadcasting Corp. CBS Dr. R. Spencer Taylor Ward Charles Glenn Wilson 
College Bldg. KBS John Cad Jeffrey John Carl Jeffrey UP 

5171 John Carl Jeffrey George Palmer 

LAFAYETTE I WASK 1450 250 WFAM Inc. MBS O. E. Richardson Bayne A. Spring McGWvra 
Wallace Bldg. 

4300 
Miasiasfppi Joe Spring Joe Spring 

Joe Spring Harry C. Garba UPrld 

LAFAYETTE.... °WBAA 920 5,000 -1S Purdue University Purdue University James S. Miles 
1.000 -N Hall of Music John W. Ditamore Standard 

92 -2128 Ralph Townley Thesaurus 
AP 

MUNCIE WLBt' 13417 250 Donald A. Burton CBS Donald A. Burton June Johnson Holman 
Box 271 KBS Donald A. Burton Walker 

4403 W. F. Craig M. M. Crain Standard 
AP 

RICHMOND WKBV 14911 250 Central Broadcasting Corp. MBS J. Robert Quigg Marie Robbins Rambeau 
25 S. Ninth St. G. F. Albright Roland Nusbaum Standard 

1156 Wayne Cayton Louis butting World 
UP 

SOUTH BEND 4 WHOT 1490 250 South Bend Broadcasting Corp. ABC C. Bruce McConnell Harold Cook Weed 
St. Joseph & Monroe Sta. Robert E. Bausman C. W. Hines Standard 

3-4155 W. P. Heffernan Jack Willson World 
Robert E. Bausman AP 

SOUTH BEND 25 WSBT 9611 1.000 South Bend Tribune CBS F. A. Miller Mark Boyden Raymer 
225 W. Colfax Ave. Franklin D. Schurz Neal B. Welch Assoc. Profi 

3 -6161 Robert H. Swint. Herbert G. Cole Lang -Worth 
Standard 

TERRE HAUTE WBOW 1.230 250 Banks of the Wabash Inc. NBC Alvin Eades Leo Baxter Weed 
803 S. Sixth St. George M. Jackson Aline Arnold Standard 
Crawford 5034 George M. Jackson Donald Aldrich World 

AP, UP 

VINCENNES WADY 1450 250 Vincennes Newspapers Inc. MBS Eugene C. Pulliam Edward Raasch Pearson 
820 Busseron St. Mississippi Victor H. Lund Richard B. Harris Lang -Worth 

787 Richard B. Harris Eugene E. Alden UP 
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DEAR 

TO THE HEART OF 

HOOSIERLAND 

THE 500 MILE RACE 

In 1946, Memorial Day means the gasoline 

mounts again resume the internationally 

famous chase around the 21/2 mile brick 

oval -now Hoosier owned. 

SOLDIERS' AND SAILORS' 
MONUMENT 
The hub of Indiana -built of Hoosier 

limestone -and beloved by Hoosiers and 

Indianapolis visitors the world over. 

WFBM - INDIANA'S 9eZdt 
RADIO STATION 

Happily married to the rich central Indiana 

market since October, 1924. An old and 

trusted friend to more thon 400,000 radio 

set owners in its PRIMARY coverage area. 

Consistent programming- merchandising 

- promotion- assures results as depend- 

able and as solid as Indiana landmarks. 

WEM COLUMBIA 

BROADCASTING 

SYSTEM 

"ko: c.,sr7 REPRESENTED NATIONALLY BY THE KATZ AGENCY 
rote,astir) 

7946 Yearbook 
Number 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Nat -Commercial Station. D -Day. 
LS -Local Sunset. 

N- Night. ST- Shares Time. SH- Specified Hours. 
/-Limited Time with Dominant Station. 

(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit leaved. 
SA- Special Authori= ation. 

Call Frequenrs Power 
e in Watts City Lettere in Kilocy 

AMES WOI 640 

BOONE KFGQ 1260 250-D 

BURLINGTON... KBUR 1490 250 

CEDAR RAPIDS.. WMT 6011 

IOWA 
Name of Licensee 

Headquarters Address 
Telephone Number 

5,000-D Iowa State College of A. & M. 
Ames 
2500 

Boone Biblical College 
Boone 

Burlington Broadcasting Co. 
National Bank Bldg. 

680 

5,000 American Brstg. Stations Inc. 
Paramount Theatre Bldg., Cedar Rapids 

Russell Lamson Hotel, Waterloo 
Cedar Rapids: 6127 

Waterloo: 3618 

CLINTON EROS 1340 260 

DAVENPORT........ WOC 1420 5,000 

DECORAH KWLC 1240 250 

DES MOINES 4.... KRNT 1350 5,000 

DES MOINES 9 ESO 1460 5,000 

DES MOINES 7 WHO 1040 50,000 

DUBUQUE KDTH 1370 1,000 

DUBUQUE... WEBB 1490 250 

FORT DODGE KVFD 1400 250 

IOWA CITY WSUI 910 5.000 

MARSHALLTOWN KFJB 1230 250 

MASON CITY KGLO 1300 5,000 

OTTUMWA KBIZ 1240 250 

SHENANDOAH KFNF 920 1,000-LS 
ST -KUSD 500 -N 

SHENANDOAH KMA 960 5,000 

SIOUX CITY 16 KSCJ 1360 5,000 

SIOUX CITY KTRI 1450 250 

SPENCER KICD 1240 250 

Clinton Broadcasting Corp. 
Jacobsen Bldg. 

448 

Tri -City Broadcasting Co. 
1002 Brady St. 

3 -3661 

Luther College 
600 Leiv Erickeson Drive 

690 

Cowles Broadcasting Co. 
Register & Tribune Bldg. 

3-2111 

Kingsley H. Murphy 
800 Old Colony Bldg. 

3-0571 

Central Broadcasting Co. 
914 Walnut St. 

3-7147 

Telegraph- Herald 
8th & Bluff St. 

1603 

Dubuque Broadcasting Co. 
Hotel Julien 

572 

Northwest Broadcasting Co. 
912 First Ave. S. 

Walnut 3761 

State University of Iowa 
Iowa City 

2111 

Marshall Electric Co. 
1603 W. Main St. 

3361 

Lee Radio Inc. 
12 Second St. N. E. 

2800 

KBIZ Inc. 
117 E. Main St. 

5600 

KFNF Inc. 
407 N. Sycamore St. 

1 

May Broadcasting Co. 
Lowell & Elm Sta. 

192 

Perkins Bras. Co. 
415 Douglas St. 

5-7993 

Sioux City Bang. Co. 
Commerce Bldg. 

8-0165 

Iowa Great Lakes Bang. Co. 
Box 631 

45 

WATERLOO KXEL 1540 50,000 Josh Higgins Broadcasting Co. 
Insurance Bldg. 

3371 

WATERLOO WMT 600 5,000 (See Cedar Rapids. la 1 
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Chief Owner or Executive 
General Manager 

Network Commercial Manager 

.... Iowa State College of 
A. & M. 

W. I. Griffith 

ABC 
Tall Corn 

CBS 
Mid-States 

MBS 
Mia i 

Tall Corn Cor orn 

ABC 
Cornbelt 

ABC 
Mid-States 

CBS 

NBC 
Cornbelt 

MBS 
Mississippi 
Tall Corn 

ABC 

MBS 
KBS 

Mississippi 
Tall Corn 

MBS 
Mississippi 
Tall Corn 

CBS 

MBS 
Mississippi 

Tall Corn 

ABC 
Combelt 

CBS 

Boone College 

Dan T. Riley 
Gerard B. McDermott 
George B. J. Adkisson 

¡Helen Mark 
Ì Wm. B. Dolph 
Wm. B. Quarton 
Donald D. Sullivan 

W. S. Jacobsen 
Morgan Sexton 
Walter Teich 

B. J. Palmer 
Bury1 Lottridge 
L. O. Fitzgibbons 

O. J. H. Preue 
Richard Bergstrom 

Gardner Cowles Jr 
Phil Hoffman 
Bob Dillon 

Kingsley H. Murphy 
George J. Higgins 
George J. Higgins 

B. J. Palmer 
J. O. Maland 
E. H. Bondurant 

F. W. Woodward 
Kenneth S. Gordon 
Gordon K. Downey 

James D. Carpenter 
James D. Carpenter 
Harry Hatzeobuehler 

Edward Breen 
Edward Breen 
Edward Breen 

State University of Iowa 
Carl H. Menser 

Kenneth Durham 
Warren J. Hinkley 
Theodore M. Silva 

Lee Radio Inc. 
F. C. Eighmey 
Herbert R. Ohrt 

James J. Conroy 
James J. Conroy 

KFNF Inc. 
T. F. Stubbs 
T. F. Stubbs 

Earl E. May 
Owen Saddler 
Howard O. Peterson 

William R. Perkins 
Eugene T. Flaherty 
Eugene T. Flaherty 

MBS Dietrich Dirks 
Mississippi Dietrich Dirks 
Tall Corn Dietrich Dirks 

MBS Ben B. Sanders 
Mississippi Ben B. Sanders 
Tall Corn George Schoseow 

ABC Joe DuMond 
Joe DuMond 
A. J. DuMond 

Program Director Representatives 
Mdag. or Promotion Mgr. Trans, Library 

Chief Engineer News Servire 

Richard B. (lull 
Edward Wegener World 
L. L. Lewis AP 

Lucile Weinrich 
Gerard B. McDermott 
John Gallino 

Rambenu 
Cole 
World 
UP 

Douglas B. Grant Katz 
Leo F. Cole Lang -Worth 
George P. Hixenbaugh Standard 

AP, UP 

Lucille De Leers 

Gilbert Andrew 

Marshall Dane 
Jane S. Boom 
Paul Arvidson 

Richard Bergstrom 

Oliver Eittriem 

Charles D. Miller 
Bob Dillon 
Don Burrichter 
Charles Quentin 

Edmund J. Linehan 
Nancy M. Halsor 
F. E. Bartlett 

Harold Fair 
Harold Fulton 
Paul A. Loyer 

Arnie Stierman 
Gordon K. Downey 
Charles Cain 

Jeanne Wiedner 

Len T. Carleon 

Drexel Peterson 
Kenneth Peterson 
Dave Sinclair 

Aymon Bonney 

S. J. Ebert 

Rombeau 
Standard 
UP 

Free & Petera 
Lang -Worth 
World 
AP, UP 

Katz 
Assoc. ProR 
Lang -Worth 
Standard 
AP, UP 

Headley -Reed 
World 
AP, UP 

Free & Peters 
Lang-Worth 
Thesaurus 
AP, UP, INS 

Rambeau 
Standard 
AP 

Wilson 
World 
UP 

Bum-Smith 
Almbeau 
UP 

AP 

Charles T. Webb Rambesu 
IaVeme Koenig SESAC 
James A. Dickens UP 

Merritt Milligan Weed 
Standard 

Roger Sawyer AP, UP 

Gene Milner Rombeau 
Dorothy J. Lindley World 
Jonathan C. Haley UP 

T. F. Stubbs 
T. F. Stubbs 
Robert N. Berkman 

Terry L. Moss 
H. B. Lingo 
R. J. Schroeder 

Standard 
World 
AP 

Free & Peters 
SESAC 
AP, UP 

Hollingbery 
Jean Harraday MacGregor 
Alvin H. Smith World 

AP 

Al Triggs 

Willard Easterly 

John A. Howe 
George Schoseow 
Burney B. Jones 

Emlyn Owen 
Elizabeth M. Gahre 
Don Kammer 

Rombeau 
Assoc. Prog- 
UP 

Rombeau 
Lang -Worth 
Standard 
AP 

Blair 
Standard 
AP 
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1 LARGEST PRIMARY COVERAGE 

WHO is the only 1 -A Clear Channel station in Iowa. 
With 50,000 watts, this gives you larger daytime and¡ 
or night time primary coverage than any other sta- 

2. MORE CONSUMER INFLUENCE 

As shown for 8 consecutive years by the authoritative 
Iowa Radio Audience Survey,* more Iowa people 
"listen most" to WHO than to all other stations corn- 

3. BEST PROGRAM SERVICE 

\ \`II0 is the only \BC station in Iowa -has 20 of 
the 30 most popular network and local programs in 
the State. WHO has invested the necessary time, ef- 
fort and money to give Iowa listeners a far better 

4. MORE DEALER INFLUENCE 

According to pulls conducted by the Iowa Retail 
Grocers & Meat .Dealers Assn. and Iowa Pharmaceuti- 
cal Assn., radio is considered the best state -wide 
advertising medium to help sell goods in Iowa - 

-by 68.3% of Iowa grocers, vs. 30.5% for 
newspapers 

5. HIGHEST RATINGS 

WHO has the greatest "share of audience" in Des 
Moines during daytime hours, 8:00 a.m. to 6:00 p.m., 
Monday thru Friday, and evenings 6:00 p.m. to 
10:00 p.m., Sunday thru Saturday. 
"Share of Audience" ratings in "outside zone " -8 

6. NO OTHER STATION IN U.S. IS LIKE WHO! 

You need WHO for adequate coverage of Iowa re- 
gardless of what network (except NBC) or local 
programs you may be using. WHO is one of the 
"lowest cost -per- listener" buys in the nation, domi- 
nating one of the largest sales territories. There's no 
other station like it. Ask us or Free & Peters for 
further facts and availabilities. 

tion in Iowa. Daytime listening area includes nearly 
all of Iowa, southern Minnesota, northern Missouri 
and western Illinois with population of 31/2 million. 

pined. In 1945, figures were 55.4% to WHO vs..28.6% 
to all other Iowa stations during daytime ... 58.5% to 
WHO vs. 20.5% to all other Iowa stations after 6 p.m. 

earful of radio value than any other radio station -with 
much the largest staff of talent, producers, announc- 
ers, writers, music arrangers and News Personnel in 
the state. 

-by 87.4% of Iowa druggists, vs. 7.8% for 
newspapers 

WHO is considered most effective radio station in 
the state - 

-by 74.1% of Iowa grocers vs. 25.9% for all other 
stations 

-by 61.9% of Iowa druggists vs. 38.1% for all other 
stations 

Iowa cities located 30 to 115 miles from Des Moines 
-during winter, 1944, are: 

8:00 a.m. to 6:00 p.m., Monday thru Friday__60.0% 
6:00 p.m. to 10:00 p.m., Sunday thru Saturday_66.9% 

*If you do not have a copy of the 1945 Iowa Radio 
Audience Survey, WHO would be glad to send you one 
free. It is widely considered the most valuable radio 
audience handbook ever compiled -a must for adver- 
tisers in Iowa. 

WHO for 
DES MOINES . . 

B. J. PALMER, Pres. 

FREE & PETERS, INC., 

Iowa Plus! 
. . 50,000 WATTS 

J. O. MALAND, Mgr. 

National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
r- Non-Commercial Station. D-Dap. 

LS-Local Sunset. 
ST -Share. Time. S H-Specified Hours. 

I,- Limilsd Tinte with Dominant Station. 
(Data corrected to January 1, 1946) 

l' - Unlimited. CP-Conalruelion Permit leened. 
SA-Special Authorization. 

KANSAS 

City 
('all 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarter. Address 

in Watt. Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Traver. Library 

News Service 

ATCHISON KVAK 1450 250 S. II. Patterson MBS S. H. Patterson 
6221; Commercial St., Atchison KBS Jerry Akers David G. Roberts AP 
Robidoux Hotel, St. Joseph, Mo. Mississippi David G. Roberts Thomas Vance Jr. 

Atchison 1420 
St. Joseph 4-0958 

COFFEYVILLE KGGF 690 1,000 -LS Hugh J. Powell ABC Hugh J. Powell Ozzie Osborne Weed 
500-N Journal Bldg. Mississippi Bert H. Powell Anna Marie McGrath Thesaurus 

147 E. B. Spoonamore J. Sarto Jaminet World 
AP 

DODGE CITY KGNO 1370 1,000 -LS Dodge City Broadcasting Co. KBS J. C. Denious Herschel Holland Hagg 
250-N 705 Second Ave. N. C. Petersen World 

1100 N. C. Petemxn Ralph Hickman AP 

EMPORIA KTSW 1400 250 Emporia Broadcasting Co. Inc. MBS Miriam Porter 
oedcasti 613 

153 
KBS 

Kansas 
J. Nelson Rupard Burton Harrison 

Paul H. Daniels 
World 
AP 

Mississippi 

GARDEN CITY KIL7I. 1240 250 Radio Station KIUL MBS F. D. Canard Marjorie E. McElroy Cox & Tanz 
50955 N. Main St. KBS Al B. Pyatt Marjorie E. McElroy Cole 

666 Kansas Al B. Pyatt Robert Snyder McGregor 
SESAC 
UP 

GREAT BEND KVGB 1400 250 KVGB Inc. MBS R. C. Russell Ray Bals Parson 
2103 Forest Ave. Kansas Clem Morgan Lang -Worth 

1080 Mississippi Leo Legleiter UP 

HUTCHINSON KWBW 1450 250 Nation. Center Broadcasting Co. NBC 1William Wyse Raymond Loveless 
101 E. Ave. A (Stanley Marsh Vern Minor Lang -Worth 

5202 William Wyse Millard Clary Standard 
Vern Minor AP, UP 

KANSAS CITY KCKN 1340 250 (See Katten City, Mo.) 

LAWRENCE KFKU 1260 5,000 -LS University of Kansas U. of Kann. 
ST -WREN 1,000 -N Lawrence 

LAWRENCE WREN 1250 5,000 -LS WREN Broadcasting Co. Inc. ABC R. C. Jackman Arden Booth Hollingbery 
ST -KFKU 1,000 -N WREN Bldg. Verl Bretton John P. Bondeson Thesaurus 

110 Verl Bretton Carl Bliesner UP 

MANHATTAN *KSAC 580 1,000 -LS Kansas State College Milton S. Eisenhower L. L. Longsdorf 
ST -WIBW 500 -N Manhattan Dean H. Umberger 

3395 Bernard P. Holbert 

PITTSBURG KOAM 810 1.000 -D Pittsburg Bestg Co. Inc. NBC E. V. Baxter Pearson 
CP-860 CP-5,000-U Box 603 R. E. Wade World 

2165 Leo Stafford INS 

SALINA KSAL 1150 1,000 KSAL Inc. MBS R. J. Laubengayer Pearson 
Journal Bldg. Kansas Ray V. Jensen SESAC 

100 N. E. Vance Jr. Standard 
Thesaurus 
AP 

TOPEKA WIHW 580 5,000 Topeka Broadcasting Assn. Inc. CBS H. S. Blake Maude Shrefer Biddick 
1035 Topeka Blvd. Ben Ludy Capper 

3 -2377 Ben Ludy K. G. Marquardt Lang -Worth 
Standard 
AP, UP 

WICHITA 2.... KANS 1240 250 KANS Broadcasting Co. NBC Herb Hollister Vic Rugh Headley -Reed 
Wichita Jack Todd Standard 
4 -2387 Jack Todd Robert Crotinger Thesaurus 

AP, UP 

WICHITA I ... KFBI 1070 5,000 -LS Farmers & Bankers Bcstg. Corp. ABC H. K. Lindsley C. Theodore Johnson Hollingbery 
1,000 -N First & Market Ste. Kansas Robert K. Lindaley D. W. McCoy Cole 

2 -1447 D. W. McCoy K. W. Pyle World 
UP, INS 

WICHITA 2 KFH 1330 5,000 Radio Station KFH CBS M. M. Murdock Vernon Reei Petry 
York Rite Bldg. Plea S. Clark Clark A. Luther Lang -Worth 

2 -4491 Clark A. Luther Amos Dadisman AP, UP 

KENTUCKY 

City Letter. in Kilocycle. in Watt . 
Name of Licensee 

Headquarters 
Telephone Number s Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 

ASHLAND WCMI 1340 250 Ashland Broadcasting Co. CBS Gilmore N. Nunn Lots Segravea Pearson 
Box 949 Joseph B. Matthews Robert Bell Standard 

3010 Charles C. Warren Clarence Weaver UP 

BOWLING GREEN WLBJ 1340 250 Bowling Green Hcetg. Corp. MBS Ken Given Joe Hamilton Burn-Smith 
Fairview & Lehman Aves. KBS Ken Given Helen Given Lang -Worth 

1340 McElroy Moss Wallace V. Rockefeller UP 

FRANKFORT WFKY 1490 250 Frankfort Broadcasting Co. J. Sneed Yager Marshall L. Peace AP 
(Construction permit) 317 Ann St. Clarence H. Fleming Marshall L. Peace 

421 Clarence H. Fleming 

GLASGOW WKAY 1490 250 Glasgow Broadcasting Co. 
(Construction Permit) 213 S. Green St. 
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PROGRAMMED FOR FARMERS 

WIBW's entertainment is simple, direct, and 

"homey ". It's what listeners have told us they 

want in state -wide, door -to -door surveys. Every 

announcer and entertainer is a personality . . . 

known to our listeners by his first name . . . in- 

vited to their homes as they visit fairs and make 

personal appearances throughout the state. WIBW 

speaks to the farmer ... neighbor to neighbor ... 
in his own language. 

AND SMALL TOWN LISTENERS 

FOR 20 YEARS WIBW has planned its every activity for the advance- 

ment and benefit of midwest agriculture. We were founded as a farm station. 

We've grown as a farm station. This growth has been due to our constant study 

of the newest methods, tests, and experiments so that we could immediately adapt 

our programs to the rapid changes in modern agriculture. 

whose interests are 

also agricultural be- 

cause t h e i r living 

comes from the sale of 

goods and services to 

farmers in their trad- 

ing area. 

All the local interest of a weekly newspaper as WIBW's 
Farm Service Director makes wire recording of inter- 
view with distant dairy farmer for later broadcast. 

ALL THROUGH THIS RICH MIDWEST FARM SECTION 

Within this half -millivolt line, live some of Amer- 
ica's most prosperous farm families. They're 
large, active families whose purchases of food, 
clothing, and equipment run into millions of dol- 
lars each year. And you'll find that WIBW 
played a major part in creating the demand for 
these huge "brand name" purchases. 

Right now, we're going to follow our own estab- 
lished practice of radio salesmanship. We never 
tell our audience about a product or service 

without asking them to buy. Because we whole- 
heartedly believe that WIBW is the most out- 
standing sales medium in this area, we're asking 
YOU to try it . .. and be convinced. 

W I BIN VOICE.° TOPEIN KA 

COLU BEN L U D Y 
MBIA'S OUTLET FOR KANSAS 

WIBW, Topeka General Manager KCKN, Kansas City 
REPRESENTED BY CAPPER PUBLICATIONS, INC. NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Now- Commoreial Station. D -Day. 
LS -Local Sunset. 

N- Nigh). ST- Shares Time. SH- Specified Hours. 
L- Limited Time with Dominant Staion. 

(Data corroded to January 1, 1946) 

U- Unlimited. CP- -Construction Permit Iseu.A 
SA- Special Authortration. 

KENTUCKY-(Continued) 

City 
('all 

Letter. 
Freyueney 

in KUocyrlea 

Name of Licensee 
Power Headquarters Address 

Wait. Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Dkeelor 
Mdag. or Promotion M. 

Chief Engineer 

Representatives 
Trane. Library 
News Service 

HARLAN WHLN 1230 250 Blanfox Radio Co. Inc. MBS R. B. Helms Stuart Odell Burn-Smith 
S. Main St. KBS J. Francke Fox R. B. Helms 

625 R. B. Helms J. Francke Fox UP 
Eddie Whikehart 

HENDERSON... ... WSON 860 500-0 Henderson Broadcasting Co. Inc. MSS Pierce E. Lackey Martha Jane Reed Sears & Ayer 
Box 418 KBS Hecht S. Lackey Hecht S. Lackey Wood 

3928 Hecht S. Lackey B. A. Smith Assoc. Prog. 
Thesaurus 
AP, UP 

HOPKINSYILLE .... WHOP 1230 250 Hopkimville Broadcasting Co. Inc. CBS Pierce E. Lackey Betsy Scarlett Sears & Ayer 
Garnett Bldg. KBS F. Ernest Lackey F. E. Lackey Wood 

1025 F. E. Lackey T. E. Brewer Cole 
World 
AP, UP 

LEXINGTON 9 WLAP 1450 250 American Broadcasting Corp. ABC Gilmore N. Nunn Doris Holtzclaw Pearson 
Radio Bldg. Miller Welch Miller Welch Standard 

1721 Miller Welch Sanford Helt UP 

LOUISVILLE 2 WAVE 970 5,000 WAVE Inc. NBC George W. Norton Jr. George Patterson Free & Petera 
334 E. Broadway Nathan Lord Bunch Sanders Lang-Worth 

Wabash 6543 James F. Cox Wilbur E. Hudson Thesaurus 
AP, INS 

LOUISVILLE 2 WGRC 1400 250 Northside Broadcasting Corp. MRS J. Porter Smith Ward V. Hatcher Burn-Smith 
Kentucky Home Life Bldg. Charles L. Harris H. R. Hunter Lang -Worth 

Wabash 8871 J. Porter Smith Perry W. Esten Standard 
AP, UP 

LOUISVILLE 2 WHAS 840 50,000 Courier -Journal & Louisville Times CBS (Barry Bingham Richard E. Fischer Petry 
300 W. Liberty St. 1 Mark Ethridge J. M. Wynn Assoc. Pros. 

Wabash 2211 W. Lee Coulson Orrin W. Towner SESAC 
Joe Eaton Standard 

World 
AP, UP 

LOUISVILLE 1 WINN 1240 250 Kentucky Broadcasting Corp. ABC Nelle M. Kendrick Stan Corley Broadcast Sales 
Tyler Hotel Harry McTigue G. F. Bauer MacGregor 

Wabash 5148 G. F. Bauer E. G. Rina Standard 
AP 

OWENSBORO WOMI 1490 250 Owensboro Broadcasting Co. Inc. MBS Lawrence W. Hager Cliiordan Potter Burn-Smith 
Owensboro KBS Hugh O. Potter Hugh O. Potter Lang -Worth 

420 Malcolm Creep Leslie B. Goodaker AP 

PADUCAH WPAD 1450 250 Paducah Broadcasting Co. Inc. CBS Pierce E. Lackey Evelyn Carroll Sears & Ayer 
Taylor Bldg. KBS Pierce E. Lackey Gene Peak Wood 

4100 W. Prewitt Lackey U. C. Morris MacGregor 
World 
AP, UP 

LOUISIANA 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Hadquartee. Address General Manager Mdeg. or Promotion Mgr. Trane. Library 
City Letter. in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer New. Service 

ALEXANDRIA 4.. . KALB 580 1,000 Alexandria Broadcasting Co. Inc. ABC Walter H. Allen Janet Baker Immler Weed 
505 Johnston St. E. R. Cappellini Standard 

3335 E. R. Cappellini Jesse Sexton World 
AP, INS 

BATON ROUGE l . WJBO 1150 5,000 Baton Rouge Broadcasting Co. Inc. ABC Charles P. Manship Ralph H. Sims Hollingbery 
444 Florida St. JH. V. Anderson T. E. Gibbons Standard 

5271 J. Roy Debadie Donald K. Allen World 
T. E. Gibbens AP, UP 

BATON ROUGE 1400 250 Air Waves, Inc. Harry B. Nelson 
(Construction Permit) Baton Rouge Woodrow W. Hattie 

LAFAYETTE KVOL 1340 250 Evangeline Broadcasting Co. NBC Morgan Murphy Frank Lee 
519 S. Buchanan St. George H. Thomas Frank Lee MacGregor 

936 B. Hillman Bailey Jr. B. Hillman Bailey Jr. World 
AP, UP 

LAKE CHARLES KPLC 1490 250 Calcasieu Broadcasting Co. NBC T. B. Lanford Jerry Bozeman 
Majestic Hotel Louisiana David Wilson Jerry Bowman World 

2713 Jerry Bozeman Earl C. Moses AP 

MONROE KMLB 1230 250 Liner's Broadcasting Station Inc. ABC J. C. Liner Mrs. Otte B. Green Gene Grant 
CP -1440 CP -1,000 Jackson & Harrison Sta. La. State J. C. Liner Jr. J. C. Liner Jr. Cole 

4321 J. C. Liner Jr. O. L. Morgan Lang -Worth 
Standard 
UP 

MONROE KNOE 1450 250 James A. Noe NBC James A. Noe Elaine C. Haas Mh 
CP-1230 Box 1713 Guy Corley Elaine C. Haas Thesauren 

aures 

912 James E. Gordon Howard E. Griffith AP 

NEW IBERIA 1240 250 New Iberia Bratg. Co. New Iberia Batg. Co. 
(Construction permit) New Iberia 

NEW ORLEANS 12 WDSU 1280 5,000 Stephens Broadcasting Co. ABC E. A. Stephens Stanley Holiday Blair 
Hotel Monteleone La. State Fred Weber Jeanne Spoonmoor Lang -Worth 

Raymond 7135 H. G. Wall Charles Whitney AP, UP 
Fred Weber 
Charles Price 

NEW ORLEANS 16 WJBW 1230 250 C. C. Carlson C. C. Carlson Louise Farmer Rambesu 
Audubon Bldg. P. K. Ewing P. K. Ewing AP 
Magnolia 3488 P. K. Ewing V. W. Bradbury 
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YEARNING 

TO TAKE 
A WHACK 
AT 
WHICK (Ky.)? 

Control that impulse, sir! Like many another Kentucky town, 

Whick has a funny name and not much else. Besides, the power 

necessary to reach it costs extra dough. But on the other hand, 

here's WAVE's Louisville Trading Area, with more prosperous 

people, more industry, more business than all the rest of the 

State combined. Unless you're selling sunbonnets and kerosene 

lamps, WAVE is probably what you're really looking for! How 

about hauling off and letting us have it? 

LOUISVILLE'S WAVE 
5000 Watts 

FREE & PETERS, INC. 

970 K. C. N. B. C. 

NATIONAL REPRESENTATIVES 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. S H-Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Constraetisa Permit beul. 
SA- Special Authorization. 

Call Frequency 
City Letters in Kilocycles 

NEW ORLEANS 12.. WNOE 1450 

NEW ORLEANS 16.. WSMB 

NEW ORLEANS 12.. WWL 

SHREVEPORT 90.... KTBS 

SHREVEPORT "R ".. REMI) 

SHREVEPORT 92.... KWKH 

1350 

870 

1480 

1340 

1130 

Power 
in Watts 

250 

5,000 

50,000 

1,000 

250 

60,000 

Call Frequency Power 
City Letters ill Kilocycles in Watte 

AUGUSTA WRDO 1400 250 

BANGOR WABI 

BANGOR WLBZ 

LEWISTON WCOU 

PORTLAND 3 WCSH 

PORTLAND 3 WGAN 

PORTLAND WPOR 

PRESQUE ISLE WAGM 

WATERVILLE 

910 

620 

1,000 
CP-5,000 

6,000 

LOUISIANA-(Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

James A. Noe 
St. Charles Hotel 
Raymond 0423 

WSMB Inc. 
901 Canal St. 
Magnolia 5921 

Loyola University 
Roosevelt Hotel 
Raymond 2194 

Radio Station KTBS 
Box 1121 

3-3673 

Radio Station KRMD 
Box 1712 

6171 

International Broadcasting Corp. 
Commercial Bldg. 

2-8711 

MAINE 
Name of Licensee 

Headquarters Address 
Telephone Number 

WRDO Inc. 
175 Water St. 

2285 

Community Broadcasting Servite 
57 State St. 

6446 

Maine Broadcasting Co. Inc. 
100 Main St. 

6023 

1240 250 Twin City Broadcasting Co. 
223 Lisbon St. 

3140 

970 5,000 Congress Square Hotel Co. 
157 High St. 

3-9667 

560 6,000 Portland Broadcasting System Inc. 
645a Congress St. 

2 -7489 

1450 

1450 -SH 

1490 
(Construction permit) 

250 Centennial Broadcasting Co. Inc. 
Portland 

250 Aroostook Broadcasting Corp. 
180 State St. 

8821 

250 Kennebec Batg. Co. 
Waterville 

Network 

MBS' 

NBC 
So. Central 

CBS 

NBC 

Chief Owner or Executive Program Director Representatives 
General Manager Mdsg. or Promotion Mgr. Ttwnsc. Library 
Commercial Manager Chief Engineer News Service 

James A. Noe 
James E. Gordon 
James E. Gordon 

E. V. Richards 
H. Wheelahan 
T. J. Fontelieu 

Beverly C. Brown 
James E. Gordon 
A. J. Bourgeois 

Harry Arthur 
T. J. Fontelieu 
H. G. Nebe 

Loyola University Ed Hcerner 
Rev. Thomas J. Shields, S.J. Tom Holbrook 
W. H. Summerville J. D. Bloom 
Louis Read 

John C. McCormack 
John C. McCormack 
Leslie H. Peard Jr. 

R. M. Dean 
T. B. Lanford 

CBS John D. Ewing 
So. Central Fred OM 

J. A. Oswald 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

NBC Adeline B. Rina 
New England Quenton K. Crandall 

Yankee Walter Weightman 

CBS F. B. Simpson 
F. B. Simpson 
Guy A. Corey 

NBC William H. Rina 
New England Edward E. Guernsey 

Yankee 

MBS 
Yankee 

NBC 
New England 

Yankee 

MARYLAND 
Name of Licensee 

Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Watts Telephone Number 

BALTIMORE 3 WBAL 1090 50,000 Hearst Radio Inc. 
Lexington Bldg. 
Lexington 4900 

BALTIMORE 17 WCAO 600 5.000 Monumental Radio Co. 
811 W. Lanvale St. 

Madison 7220 

BALTIMORE 13 WCBM 1400 250 Baltimore Broadcasting Corp. 
North & Hartford Aves. 

University 8400 

BALTIMORE 2 WFBR 1300 5,000 Baltimore Radio Show Inc. 
10 E. North Ave. 
Mulberry 1300 

BALTIMORE 3 WITH 1230 250 Maryland Broadcasting Co. 
7 E. Lexington St. 

Lexington 7808 
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Faust Couture 
Oscar J. Normand 
Oscar J. Normand 

Adeline B. Bines 
William H. Rince 
Albert W. Smith 

CBS. Guy P. Gannett 
Creighton E. Gatchell 
Arthur K. Atherton 

ABC 
Murray Carpenter 

KBS Harry E. Umphrey 
Harold D. Glidden 

Network 

NBC 

Kennebec Batg. Co. 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Hearst -Chas. McCabe 
Harold C. Burke 
Harold C. Burke 

CBS ¡Lewis M. Milbourne L Waters Milbourne 
L. Waters Milbourne 
L. Waters Milbourne 

MBS John Elmer 
George H. Roeder 
John Elmer 

ABC Hope H. Barroll Jr. 
Hope H. Barroll Jr. 

!Andrew H. Hilgartner 
1William S. Pirie Jr. 

ABS Thomas G. Tinsley II 
Robert C. Embry 
R. C. Embry 

Judith Lawton 
Claude De Beaux 
C. H. Maddox 

Ralph 
Juno Brest 
W. E. Antony 

M Program 
Promotion Mgr. 

Chief Engineer 

Dan Kelly 

Harold Dinsmore 

Harold W. Dorr 
Guy A. Corey 
Walter L. Dickson 

McGillvra 
Standard 
AP 

Petry 
Lang -Worth 
Thesaurus 
AP 

Kate 
Standard 
World 
AP, UP 

Petry 
Lang -Worth 
Thesaurus 
AP, UP 

Branham 
Standard 
AP, UP 

Representatives 
Tanne. Library 
News Service 

Ban an 
Foster 
World 
UP 

Foster 
Young 
AMP 
AP 

Norman Lambert Weed 
Bannan 

John Wibby Thesaurus 
UP 

Norman G. Gallant 
Oscar .1. Normand 
John T. Duty 

Arthur Owens 
Linwood T. Pitman 
G. Fred Crandon 

Richard E. Bates 

Roger W. Hodgkins 

Forjoe 
SESAC 
Standard 
UP 

Bannan 
Weed 
Thesaurus 
AP, UP 

Foster 
Raymer 
Standard 
UP 

AP 
Roger Perry 

Ted Coffin Foster 
World 

Lester E. Hughes UP 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

Petry 
Jack Tappin Standard 
Richard Duncan World 

AP, UP, INS 

Gordon A. Scheihing Raymer 
L. Waters Milbourne Lang -Worth 
Martin L. Jones AP, INS 

Charles A. Roeder 
Phyllis E. Wolfe 
G. Porter Houston 

Bert Hanauer 
William R. Dothard 
William Q. Ranh 

Raymond Baker 

James Duff 

Free & Peters 
IP, -INS h 

Blair 
World 
AP, UP 

Headley Reed 
Assoc. Frog. 
Lang -Worth 
Standard 
AP, TP 
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NOW 
r 

SHREVEPORT. 
LOUISIANA 

SUCKS 
dpi 

íf5,000 to 125,000 

IN 

POPULATION 

1St in Drug Soles 

2nd in Bank Deposits 

4th in Buying Income 

4th in Lumber Soles 

4th in Per Capita Buying Income 

PRIMARY AREA 

C.B.S. 
series 

survey of listen 

mg areas. 11\001 p WATTS 
S , Ted s 

N ;ED BY BRANHAM CO. CB ` * s+yeu(."°" 
LOUISIANA REPRESS SHREVEPORT, 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
.-Non-Commercial Station. D -Day 

LS -Local Sunset. 
N- Night. ST- Shares Time. SR- Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected ta January 1, 1946) 

C- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorization. 

MARYLAND- (Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

inlWatta 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdag. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

CUMBERLAND. WTBO 1450 250 Associated Broadcasting Corp. NBC Aurelia S. Becker 
31 Frederick St. Aurelia S. Becker Aurelia S. Becker World 

299 Aurelia S. Becker David W. Jefferies AP, UP 

FREDERICK WFMD 930 500 Monocacy Broadcasting Co. CBS Laurence Leonard Millard H. Klunk .. ... 
Winchester Hall William E. Hardy William E. Hardy Lang -Worth 

1626 William E. Hardy Julius Thiel AP 

HAGERSTOWN WJEJ 1240 250 Hagerstown Broadcasting Co. MBS Arthur L. Blessing Bernice J. Crilley 
. 

Franklin Court 
2323 

Maryland Grover C. Crilley 
Hal Seville 

Frank Bowers 
George McIntyre 

Assoc. Profi 
lang -Worth 
AP 

SALISBURY WBOC 1230 250 Peninsula Broadcasting Co. MBS John W. Downing Gladys Steams 
Radio Park Charles J. Truitt Charles J. Truitt World 

2480 Charles J. Truitt Peter A. Alfonsi UP 

MASSACHUSETTS 

City 
Call 

Letters 
Frequency 

in Kilocycle, 

Name of Licensee 
Power Headquarters Address 

in$Watte Telephone Number Network 

Chief Owner or Esecutive Program Director 
General Manager Mdsg. or Promotion Mgr. 

Commercial Manager Chief Engineer 

Representatives 
Transe. Library 
News Service 

BOSTON 16 WBZ 1030 50,000 Westinghouse Radio Stations Inc. NBC Westinghouse -W. C. Evans W. Gordon Swan NBC Spot 
275 Tremont St. New England C. S. Young Lynn Morrow Standard 
Hancock 4261 C. H. Masse W. H. Hauser Thesaurus 

AP, UP 
BOSTON 16 WCOP 1150 500 Massachusetts Broadcasting Corp. ABC Gardner Cowles Jr. John D. Malot' Katz 

Copley Plata Hotel A. N. Armstrong Jr. Harry D. Goodwin Lang -Worth 
Commonwealth 1717 Norbert L. O'Brren Roland C. Hale Standard 

AP, UP, INS 

BOSTON 12 WEEI 590 5,000 Columbia Broadcasting System Inc. CBS CBS-H. E. Fellows K. F. Horton Radio Sales 
182 Tremont St. New England H. E. Fellows G. H. Cunningham World 
Hubbard 2323 K. F. Horton W. J. Stiles AP, UP 

BOSTON 16 WHDH - 850 5.000 Matheson Radio Co. Inc. R. G. Matheson Elizabeth M. Manning Young 
62 Boylston St. John F. Manning Jr. Assoc. Pros. 
Hancock 0900 William W. Warner R. G. Matheson Cole 

Lang -Worth 
World 
AP, UP 

BOSTON 15 WMEX 1510 5,000 Northern Corp. ABS John E. Reilly, USNR John Kiley 
70 Brookline Ave. Wm. S. Pote Assoc. Prog. 

Commonwealth 3900 Wm. S. Pote A. J. Pote Lang -Worth 
SESAC 
World 
INS 

BOSTON 15 WNAC 1260 5,000 Yankee Network Inc. MBS William O'Neil George W. Steffy Petry 
21 Brookline Ave. Yankee John Shepard 3d James S. Powers Assoc. Prog. 

Commonwealth 0800 John Shepard 3d Irving B. Robinson SESAC 
Linus Traver. Standard 

AP, INS, Reuten 

BOSTON 16.. WORL 950 1, 000 -D Broadcast Service Organization Harold A. Lafount Bob Perry Forjoe 
216 Tremont St. George Lasker George Lasker AP, UP 

Liberty 4540 George Lanker John W. Parker 

FALL. RIVER WSAR 1480 1,000 Fall River Broadcasting Co. Inc. MBS Melvin Lahr Angus A. Bailey Foster 
Academy Bldg. Yankee Melvin Lahr John Crowley Headley -Reed 

7 -9477 John Harrington John Pavao Lang -Worth 
Standard 
World 
AP 

FITCHBURG WHIM 1940 250 Radio Station WEIM MBS Radio Station WEIM Earle Clement 
717 Main St. Yankee Earle Clement Mort Silverman Lang -Worth 

1600 Mort Silverman Ted Kalin AP 

GREENFIELD WHAI 1240 250 John W. Haigis MBS John W. Haigu H. Frederick Grebe Bannon 
354 Main St. Yankee Horace W. Nichols Horace W. Nichols Burn-Smith 

4301 Horace W. Nichols Leland F. Wheeler Foster 
World 
AP 

HOLYOKE WHYN 1400 250 Hampden -Hampshire Corp. MBS William Dwight Thomas R. Humphrey Hannan 
180 High St. Yankee Patrick J. Montague Jay J. Heitin Assoc. Prog. 

8238 Patrick J. Montague Thomas R. Humphrey World 
UP 

LAWRENCE WLAW 680 5,000 Hildreth & Rogers Co. ABC Irving E. Rogers James T. Mahoney Weed 
278 Essex St. Irving E. Rogers Standard 

4107 David M. Kimel George A. Hinckley World 
UP 

LOWELL WLLH 1400 250 Merrimac Broadcasting Co. Inc. MBS A. S. Moffat Petry 
39 Kearney Square Yankee Robert F. Donahue Robert F. Donahue Assoc. Pros. 

8716 Haskell Bloomberg Ralph Newton AP 

NEW BEDFORD WNBH 1340 250 Bristol Broadcasting Co. Inc. ABC Basil Brewer Evelyn Mello Forjoe 
588 Pleasant St. Hugh R. Norman Theo. Healy Rambeau 

8-5228 Theo. Healy Everett Parker Thesaurus 
AP 

PITTSFIELD WBRR 1940 250 Monroe B. England MBS Monroe B. England Wiliam Geary Bannen 
8 Bank Row Yankee John Parsons William Geary Foster 

2 -1553 John Parsons Leonard Lavendol Walker 
Lang -Worth 
UP 

SALEM WESX 1230 250 North Shore Broadcasting Co. Charles W. Phelan Irene Roberts Forjoe 
126 Washington St. A. V. Morgan Charles W. Phelan Assoc. Prog. 

5670 C. W. Phelan R. I. Hammond Thesaurus 
World 
AP, INS 
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NEW ENGLAND 

BASIC STATION 

American Broadcasting Co. 

5000 WATTS 

680 KC. 

Serving 1,902,591 Loyal Listeners 

Covering 181 Cities and Towns 

Studios in Lawrence and Lowell 

WLflW 
LAWRENCE, MASSACHUSETTS 

Represented Noi /ono //y by WEED &COMPANY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
e- Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N-Night. ST- Shares Time. SH- Speeihed Hours. 

L- Limited Tine roia Dominant Station. 
(Data eorreekd to Jeasarp 1.1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorization. 

MASSACHUSETTS- (Continued) 

t'ily 
Call Frequency 

Letters in Kilocycle. 

Name of Licensee 
Power Headquarters Address 

in Watte Telephone Number Network 

Chief Owner or Executive Program Director 
General Manager Wag. or Promotion Mgr. 

Commercial Manager Chief Engineer 

Representatives 
Transe. Library 
News Service 

SPRINGFIELD WBZA 1030 1,000 Westinghouse Radio Stations Inc. NBC Westinghouse -W. C. Evans W. Gordan Swan NBC Spot 
275 Tremont St., Boston 16 New England C. S. Young Lynn Morrow Standard 

Hancock 4261 C. H. Masse W. H. Hauser Thesaurus 
AP, UP 

SPRINGFIELD 3 WMAS 1450 250 WMAS Inc. CBS A. S. Moffat Ben C. Sweet Foster 
1757 Main St. Warren M. Greenwood Petry 

7 -1414 Warren M. Greenwood Earle G. Hewinson Assoc. Prog. 
UP 

SPRINGFIELD 5 WSPR 1270 1,000-LS WSPR Inc. ABC Quincy A. Brackett Wayne Henry Latham Bannan 
500-N 63 Chestnut St. Quincy A. Brackett Howard S. Keefe Hollingbery 

6-2757 Milton W. Stoughton Lawrence A. Reilly Lang -Worth 
AP 

WEST YARMOUTH WOCB 1240 250 Bristol Broadcasting Co. Inc. ABC /Basil Brewer Donald L. Sellers Flambeau 
South Sea Ave. KBS 'Hugh R. Norman Donald L. Sellers 

Hyannis 502 Donald L. Sellers Everett Parker 
Marion Crowell 

WORCESTER 8 WAAB 1440 5,000 Yankee Network Inc. MBS William O'Neil Philip Brooks Petry 
34 Mechanic St. Yankee John Shepard 3d James Powers Assoc. Prog. 

2 -5611 William Koster Joseph Grahn SESAC 
William Koster Standard 

AP 

WORCESTER 2 WORC 1310 1,000 Alfred Frank Kleindienst ABC Alfred F. Kleindienst Weed 
65 Elm St. Lang -Worth 

5-3101 Mildred P. Stanton INS 

WORCESTER 1 WTAG 580 5,000 Worcester Telegram Pub. Co. Inc. CBS George F. Booth A. J. Brissette Bannan 
18 Franklin St. Edward E. Hill Philip R. Jason Raymer 

5-4321 Herbert L. Krueger Elliot A. Browning Assoc. Prog. 
World 
AP, Reuter. 

MICHIGAN 
Name of Licensee Chief Owner or Executive Program-Director Representatives 

Call Frequency Power Headquarters Address General Manager Wag. or Promotion Mgr. Transe. Library 
t'il >' Letters in Kilocycle. in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 

ANN ARBOR WPAG 1050 250 -D Washtenaw Broadcasting Co. Inc. Arthur E. Greene Charles Wilton Broadcast Sales 
Hulse! Bldg. Edward F. Baughn Stephen J. Filipiak Standard 

2 -5517 Howard V. Walters George D. Steams World 
AP 

BATTLE CREEK WELL 1400 260 Federated Publications Inc. ABC Federated Publications Inc. Frank Jayne Burn-Smith 
National Bank Bldg. Michigan Dan E. Jayne Forrest F. Owen World ,Michigan 

5655 Mississippi E. P. Mille Jr. Earl J. Stone 
Wolverine 

BAY CITY WBCM 1440 1,000 -LS Bay Broadcasting Co. Inc. ABC Harley D. Peet Ralph H. Carpenter Hollingbery 
500 -N Wenonah Hotel Michigan H. A. Giesel 

r 

Thesaurus 
7551 H. A. Giese) Ralph H. Carpenter World 

UP 

CADILLAC. WATT 1240 250 Midwestern Broadcasting Co. MBS Les Biederman Dick Wolgast Holman 
Box 219 Wolverine Dick Wolgast John Cundiff SESAC 

1270 KBS Dick Wolgast Lee Biederman 

CALUMET WH DF 1400 250 Upper Michigan Broadcasting Co. MBS John W. Rice Earl Norden Sears & Ayer 
Community Bldg. KBS Albert W. Payne John W. Rice World 

Houghton 1 Mississippi Albert W. Payne George L. Burgan 
Wolverine 

DETROIT 26 CKLW 800 5,000 Western Ontario Bmtg. Co. Ltd. CBC Malcolm G. Campbell John Gordon Stovin 
(Windsor. Ont.) Union Guardian Bldg. MBS W. J. Carter Barbara Macf arland Young 

Cadillac 7200 J. E. Campeau W. J. Carter Thesaurus 
Richard E. Jones World 

INS, PN, HUP 

DETROIT 2 WJBK 1490 250 James F. Hopkins Inc. ABS R. A. Connell Sybil Krieghoff Forjce 
6559 Hamilton Ave. James F. Hopkins N. W. Hopkins Holman 

Trinity 2 -2000 James F. Hopkins Paul Frincke Standard 
George Millar Thesaurus 

World 
AP 

DETROIT 26 WJLB 1400 250 Booth Radio Stations Inc. John L. Booth Doug Wright Burn-Smith 
Eaton Tower Hugh M. Gray Standard 

Cadillac 7600 Eric V. Hay Edward H. Clark AP 

DETROIT 2 WJR 760 50,000 WJR, The Goodwill Station CBS G. A. Richards Franklin C. Mitchell Petry 
Fisher Bldg. Leo J. Fitzpatrick Mark Haas Lang -Worth 

Madison 4440 Charles G. Burke M. R. Mitchell Standard 
Andrew Friedenthal Thesaurus 

World 
AP, UP, INS 

DETROIT 31 ..... WWI 950 5,000 Evening News Assn. NBC W. E. Scripps Don DeGroot Hollingbery 
630 W. Lafayette Blvd. Harry Bannister Jake Albert Standard 

Randolph 2000 Harry W. Betteridge Herbert F. Tank AP, UP, Reuters 

DETROIT 20. WXYZ 1270 5,000 King- Trendle Broadcasting Corp. ABC George W. Trendle Dick Osgood g R Raymer 
Stroh Bldg. Michigan H. Allen Campbell H. S. Christian Lang -Worth 
Cherry 8321 J. G. Riddell Charles F. Kocher Standard 

UP, INS 
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8111/0* 
vOLL4RS 

Earmarked for 
Automobiles! 

DETROIT FIRMS BUILD 

96% OF ALL 

The hundreds of thousands of well paying jobs which 
the production of 15 million new cars creates is but 
one of the factors that make Detroit America's number 
one market for the sales manager. Virtual insurance of 
good jobs for a long time to come, backed by more than 
THREE AND ONE -HALF BILLION DOLLARS in bank 
savings and War Bonds! That makes a market indeed! 

Still more, the building industry is just getting 
started on the greatest construction program in the 
city's history. In addition to tremendous industrial 
construction, authorities have estimated that Detroit 
will need 30,000 new homes each year for ten years! 
Think what that will mean for furniture, appliances, 
heating equipment, radios, rugs, carpeting - for all 
sorts of goods for the home! 

In this great market WWJ has been the preferred 
radio station for more than twenty -live years! 

WWJ 
America's Pioneer Broadcasting Station -First in Detroit 

Owned and Operated by The Detroit News 

950 KILOCYCLES -5000 WATTS 

THE GEORGE P. HOLLINGBERY COMPANY 
National Representatives 

A BUYING 
POWER BACKLOG 

MORE THAN $6,500 FOR 

DETROIT FAMILY 

According to the Federal Reserve 

Bank of Chicago report, savings 

Detroit banks totalled 

deposits in tember 30, 1945. 

$765,000,000 
on Sep Detroit office 

report from the 
Department 

of the U. S. Treasury 

stated that the purchases 
of War 

through August 
31, iriD 

rot Bonds Which is largely 
County This makes 
totalled $2,797,000,000. $3 562,000,000 

in ready 

money - a tine sum of average of more than 

$6,500 for every family in Wayne 

County! 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N -Night. ST- Shares Time. SH- Specified Hours. 

L- Limiled Time with Dominant Station. 
(Data corrected to January 1, 19461 

U- Unlimited. CP- Contraction Permit Issued. 
SA- Special Authorization. 

MICHIGAN-(Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycle. 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdse. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

EAST LANSING +WKAR 870 5,000 -1) Michigan State College Michigan State College Robert J. Coleman 
East Lansing Robert J. Coleman Standard 

8 -1511 Norris E. Grover AP 

ESCANABA.. WDBC 1490 250 Delta Broadcasting Co. MBS Gordon H. Brozek Willard J. Clark 
First & Ludington Ste. KBS Gordon H. Brozek UP 

787 Mississippi Gordon H. Brozek 
Wolverine 

FLINT 3 WFDF 910 1,000 Flint Broadcasting Co. ABC Howard M. Loeb Adrian R. Cooper Burn -Smith 
Mott Foundation Bldg. Michigan Howard M. Loeb Howard M. Loeb Lang-Worth 

2 -8267 F. S. Loeb Frank D. Fallgin Standard 
Thesaurus 
AP 

GRAND RAPIDS 2 WJEF 1230 250 Fetzer Broadcasting Co. CBS Fetzer Broadcasting Co. Willie Dunbar Avery 
Pantlind Hotel Edward H. Bronson Martin Giaimo Assoc. Frog. 

6 -8512 John W. O'Harrow Carl E. Lee Standard 
AP 

GRAND RAPIDS 2 WLAV 1340 250 Leonard A. Versluie ABC Leonard A. Versluie Elizabeth Shuter McGillvra 
6 Fountain St. N. E. Michigan Hy M. Steed Standard 

6-5461 Mississippi Hy M. Steed George Funkey UP 
Wolverine 

GRAND RAPIDS 2 WOOD 1300 5.000 King -Trendle Botg Corp. NBC George W. Trendle Sandy Meek Raymer 
National Bank Bldg. 

9 -4211 
Stanley W. Barnett 
Stanley W. Barnett 

JPaul F. Eichhorn 
jLenore Little 

Lang -Worth 
SESAC 

Fred W. Russell World 
UP 

IRONWOOD WJMS 1450 250 Upper Michigan Basta. Co. Inc. 
124 E. McLeod Ave. 

MBS 
KBS 

William L. Johnson 
J. W. Hur 

Laura Johnson 
J. W. Huss World 

20 Mississippi J. W. Hur Arne Dahlbacka UP 
Wolverine 

JACKSON WIBM 1450 250 WIBM Inc. ABC Herman Radner Derwood Caro Forjoe 
Hotel Hayes Michigan Roy Radner Holman 

6121 Mississippi William A. Cizek C. W. Wirtanen AP 
Wolverine 

KALAMAZOO 99 WKZO 590 5,000 Fetzer Broadcasting Co. CBS John E. Fetzer Willis F. Dunbar Avery 
Burdick Hotel John E. Fetzer Leonard Colby Standard 

3 -1223 John W. O'Harrow Carl E. Lee World 
AP 

LANSING 16 WJIM 1240 250 WJIM Inc. ABC Harold F. Grows Robert F. Inno Broadcast Salo 
Bank of Lansing Bldg. Michigan Harold F. Gross Irene A. Ginther Lang -Worth 

2 -1383 Fred W. Wagenvoord M. H. Wirth Standard 
UP 

LAPEER +WMPC 1230-SH 250 The Liberty Street Gospel Church Gospel Church 
Lapeer 

LUDINGTON WKLA 1450 250 Ludington Broadcasting Co. MBS fOrant F. Aahbacker Peter A. Mars Bur -Smith 
Stearns Bldg. KBS jKarl L. Aahbacker Peter A. Mars McGillvra 

842 Michigan K. L. Aahbacker N. Hale Blakely SESAC 
Mississippi UP 
Wolvenne 

MARQUETTE WDMJ 1340 250 Lake Superior Broadcasting Co. MBS No. Central 
146 W. Washington St. KBS Gordon H. Brozek World 

616 Mississippi Gordon H. Brozek UP 
Wolverine 

MUSKEGON WKBZ 1490 250 Ashbacker Radio Corp. ABC, MBS Grant F. Ashbacker Loran A. Haney Burn -Smith 
432 Apple Ave. Michigan Leonard A. Anderson Bill Bennett McGillvra 

26-051 Mississippi Grant F. Ashbacker George Krivitzky Assoc. Prog. 
Wolverine SESAC 

UP 

PONTIAC WCAR 1130 1.000 -D Pontiac Broadcasting Co. H. Y. Levinson William J. Lotback Pearson 
Riker Bldg. H. Y. Levinson Standard 

7141 H. Y. Levinson Wayne N. Cook AP, INS 

PORT HURON WHLS 1450 250 Port Huron Broadcasting Co. MBS Marmon L. Stevens Harmon L. Stevens Gene Grant 
932 Military St. KBS Merman L. Stevens Lang -Worth 

2 -3151 Mississippi Harmon L. Stevens Leslie Conant Standard 
Wolvenne Robert L. Mackin UP 

ROYAL OAK WEXL 1340 250 Royal Oak Broadcasting Co. George B. Hartrick Kirk Knight Gene Grant 
212 W. Sixth St. Ellis C. Thompson INS 

0815 Ellis C. Thompson Jerome F. Stoadley 

SAGINAW 1 WSAM 1400 250 Saginaw Broadcasting Co. NBC Milton L. Greenbaum Theodore W. Austin Headley -Reed 
Eddy Bldg. Milton L. Greenbaum Robert W. Phillips Standard 

2.5109 Robert W. Phillips Harold McCullen World 
INS 

SAULT STE. MARIE. WSOO 1230 250-LS Hiawathaland Broadcasting Co. ABC Stanley R. Pratt Vera Hotton 
100-N 107 W. Portage Ave. Michigan Stanley R. Pratt R. Y. Burnett SESAC 

3000 Mississippi R. Y. Burnett Eugene T. Kaari Standard 
AP 

TRAVERSE CITY WTCM 1400 250 Midwestern Broadcasting Co. MBS Les Biederman Don Mullen Holman 
Anderson Bldg. KBS R. E. Detwiler R. E. Detwiler Lang -Worth 

1150 Mississippi R. E. Detwiler Lee Biederman AP 
Wolvenne 
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YOU MAY BE ABLE TO SURF-CAST 

623 FEET`- 

BE-YOU CAN'T BEAT WKZO -WJEF FOR 

BROADCASTING IN WESTERN MICHIGAN! 

For many, many years, most time buyers have ac- 

cepted WKZO as the top station for greater Western 
Michigan. The only exception they ever made was 

for Grand Rapids and Kent County. But now the 
WKZO -WJEF combination has more than taken 
the "except" out of the exception! 

Let's take net circulation figures. The CBS stand- 
ard for listening areas is the toughest of all. Most 

stations keep strictly mum on the subject. Not us, 
however! For WJEF, Columbia gives 48,493 radio 

homes -for WKZO, 111,022. The total is 159,515. 

But the CBS mail formula gives 248,090! 

In Grand Rapids, WJEF carries more than 50 cate- 
gories of public service programs, for almost all 
the top -notch local -service organizations-carries 
most of the top CBS network shows -has the best 
frequency in Grand Rapids, delivering 25 micro- 
volts throughout the entire city! 

Enough said ? -Or will you ask Lewis H. Avery, 
Inc. for more ?!? 

623 feet 10 inches: record held by August F. Livenois, San Francisco. 

BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY 

LEWIS H. AVERY, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commercial Station. D -Day. 
LS -Local Sunset. 

N- Night. ST- Shares Time. SH- Specified Hours. 
L- Limited Time with Dominant Station. 

(Data corrected to January 1, 1946) 

U- Unlimited. GP- Constriction Permit Issued. 
SA- Special Authorization. 

MINNESOTA 

City 

ALBERT LEA 

BBAINERD 

Call Frequency 
Letters in Kilerydes 

KATE 1450 

KLIZ 1400 
(Construction permit) 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number 

250 Albert Lea- Austin Bcatg. Co. Inc. 
932 S. Broadway 

2338 

250 Brainerd Broadcasting Co. 
307 S. 8th St. 

Network 

ABC 
Dairyland 
Mississippi 
So. Minn. 

Chief Owner or Executive 
General Manager 

Commercial Manager 

E. L. Hayek 
E. L. Hayek 
E. L. Hayek 

(E. Thomas O'Brien 
Mildren O'Brien Chalberg 
John Chalberg 
Mabel O'Brien Smith 
William Graham 

Program Director 
Metal/. or Promotion Mgr. 

Chief Engineer 

Robert Paulson 
Warner C. Tidemann 
Lawrence Lawson 

Representatives 
Transe. Library 
News Sen ire 

Pearson 
SESAC 
UP 

DULUTH 2 KDAL 610 1,000 Red River Brag. Co. Inc. CBS Dalton LeMasurier Don Mathes Free & Peters 
Bradley Building Dalton LeMasurier Joseph C. Cook Lang -Worth 

Melrose 2628 Odin S. Rameland R. A. Denman Standard 
AP 

DULUTH 2 WEBC 1320 5,000 Head of the Lakes Bestg. Co. NBC Morgan Murphy Earl L. Henton Hollingbery 
4th Ave. at Superior St. Arrowhead Walter C. Bndges Sylvia Covet Cole 

Melrose 2873 Northwest H. H. Dunavan William Lounsberry SESAC 
Thesaurus 
World 
UP 

FERGUS FALLS KGDE 1230 250 -LS Charles L. Jaren MBS Charles L. Jaren Corrine Prill No. Central 
100-N Fergus Falls Mississippi C. L. Jaren C. L. Jaren SESAC 

3986 C. L. Jarca Milo Henry 

HIBBING WMFG 1240 250 Head of the Lakes Bang. Co. NBC Morgan Murphy Ruth E. Coe 
Androy Hotel Arrowhead Harry S. Hyatt SESAC 

1150 Northwest Harry S. Hyatt William Lounebery UP 

MANKATO KYSM 1230 250 F. B. Clements & Co. NBC F. B. Clements Bob Gardner Pearson 
101 N. Second St. Northwest John F. Meagher Lang-Worth 

4673 So. Minn. John F. Meagher Jim Routs Thesaurus 
UP 

MINNEAPOLIS - 
ST. PAUL KSTP 1500 50,000 KSTP Inc. NBC Stanley E. Hubbard Brooks Henderson Petry 

St. Paul Hotel, St. Paul 2 Northwest Stanley E. Hubbard Sam L. Levitan Lang -Worth 
Radio City, Minneapolis 2 ( Kenneth M. Hance John N. Fricker Standard 

St. Paul: Cedar 5511 Miller Robertson Thesaurus 
Minneapolis: Bridgeport 3222 World 

AP, UP 

MINNEAPOLIS 
ST. PAUL KUOM 770 5,000 -D University of Minnesota University of Minnesota Betty Girling 

ST.WCAL Eddy Hall, U. of Minnesota Burton Paulo UP 
Main 8177 Burton A. Holmberg 

MINNEAPOLIS 
ST. PAUL WCCO 830 50,000 Columbia Bang. System Inc. CBS CBS -A. E. Joscelyn Eugene Wilkey Radio Sales 

625 Second Ave. S. A. E. Joscelyn Carl S. Ward Lang -Worth 
Main 1202 Tom Dawson J. J. Beloungy Standard 

AP, UP 

MINNEAPOLIS 
ST. PAUL WDGY 1130 5,000 -LS Mae C. Young -Executrix Mae C. Young Richard M. Day Rambeau 

L- Albuquerque 500-N Hotel Nicollet Lee L. Whiting John Wilcox Lang-Worth 
Bridgeport 7777 Lee L. Whiting Charle. Winkler Standard 

AP 

MINNEAPOLIS 
ST. PAUL WLOI. 1330 1,000 Independent Merchants Bcstg. Co. MBS Ralph L. Atlass William Udell Pearson 

1730 Hennepin Ave. 
Atlantic 0406 

Mississippi Norman Boggs 
Norman Boggs 

Mary Bowers 
jj Gene 

Cole 
Standard 

Fred F. Laws 1Harveßy Headers UP, INS 

MINNEAPOLIS - 
ST. PAUL WMIN 1400 250 WMIN Broadcasting Co. ABS Edward Hoffman Frank Devaney Forjoc 

1287 St. Anthony Ave. Edward Hoffman Samuel Nemer Standard 
Nestor 6501 Samuel Nemer Warren Fritze AP 

MINNEAPOLIS 
ST. PAUL WTCN 1280 5 ,000 -LS Minnesota Broadcasting Corp. ABC W. J. McNally Judy Bryson Free & Peters 

1.000 -N Wesley Temple Bldg. Dairyland C. T. Hagman Clifford Rian Assoc. Prog. 
Main 6562 F. Van Konynenburg Myron Fleming Lang -Worth 

AP, UP 

MOORHEAD KVOX 1940 250 KVOX Broadcasting Co. Inc. MBS John W. Bolee Jocelyn Birch 
Comstock Hotel Mississippi M. M. Manget SESAC 
Fargo 8 -1523 M. M. Manget Harry Arose UP 

NORTHFIELD WCAL 770 5.000 -D St. Olaf College Clemens M. Granakou M. C. Jensen 
ST-KUOM Northfield Milford Jensen AP 

770 M. C. Jensen 

ROCHESTER KROC 1340 250 Southern Minnesota Beata. Co. NBC Mrs. G. P. Gentling Calvin A. Smith Radio Adv. 
100 First Ave. Bldg. Minnesota L. A. Maie Walter Brusek Standard 

3924 Northwest L. A. Mair Fred C. Clarke World 
So. Minn. UP 

ST. CLOUD KFAM 1450 250 Times Publishing Co. NBC Frederick C. Schilplin 
Weber Bldg. Minnesota Frederick C. Schilplin Frederick C. Schilplin Thesaurus 

3330 Northwest Chester W. Erickson Robert B. Witschen AP 

VIRGINIA WHLB 1400 250 Head of Lakes Bcstg. Co. NBC Morgan Murphy 
17th St. & 6th Ave. S. Arrowhead O. H. Peterson O. H. Peterson SESAC 

2000 Northwest O. H. Peterson William Lounsberry UP 

WILLMAR KWLM 1340 250 Lakeland Broadcasting Co. ABC H. W. Linder Pearson 
307 W. Sixth St. Dairyland H. W. Linder Ralph Shepherd UP 

1940 Mississippi 

WINONA KWNO 1230 250 Winona Radio Service ABC M. H. White Doris Cooper Pearson 
216 Center St. Dairyland L. L. McCumin Gordon R. Closway Lang -Worth 

3314 Mississippi L. L. McCurnin Harry Galewski AP 
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C -A -V -U ... that's weatherman -to -pilot parlance 
for "ceiling and visibility unlimited." And, 
guided by Sellevision-our tested station Betterment 

policy in operation so effectively the past four 
years- that's the long -range forecast for KSTP. 

There is no height to which a station can not rise 

when it has KSTP's determination and know -how 
to do a comprehensive, continuing job of 
programming, promotion and merchandising. 

We see an ever brighter future for KSTP and the 

advertisers it serves. So the next time you're 
selecting a station to sell the Twin Cities' Market, 
make it KSTP -the Sellevision Station -where it's 
always C- A- V- U..ceiling and visibility unlimited! 

0 4/ 

v 
50,000 WATTS CLEAR CHANNEL 
NORTHWEST'S LEADING RADIO STATION 
EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
Represented Nationally by Edward Petry & Co. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
.Nos- Commercial Station D -Day. 

LS -Loral Sunset. 
N- Night. ST Shares Time. SH- Specified Hoare. 

L- Limited Time nigh Dominant Station. 
(DeM corrected to January 1, 1946) 

U- Unlimited. CI'- Construction Permit Issued. 
S.4- Special A uthor irai io n. 

MISSISSIPPI 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watte Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transc. Library 
News Service 

CLARKSDALE WROX 1450 250 Birney Imes Sr. MBS Birney Imes Sr. Carrol F. Jackson Sears & Ayer 
WROX Bldg. KBS David M. Segal David M. Segal World 

1566 Mid -South David M. Segal Marell L. Cole 

COLUMBUS...... WCBI 1340 250 Birney Ima Jr. MBS Birney Imes Jr. Yvonne Brisbane Sears St Ayer 
Gilmer Hotel KBS Bob McRaney Bob MeRaney Cole 

1313 Mid-South James Eatherton David Livingston Standard 
Mississippi AP 

CORINTH 1 WCMA 1230 250 Corinth Broadcasting Co. Inc. MBS Dr. Frank M. Davis Burn -Smith 
Ray Bldg. Aaron B. Robinson Aaron B. Robinson 

Aaron B. Robinson W. M. Essary 

GREENVILLE WJPR 1340 250 Radio Service. Co. MBS Emmet H. McMurry Jr. Ainslie Pryor San & Ayer 
107 S. Poplar St. KBS Emmet H. McMurry Jr. Claude Milstad World 

1770 Mississippi Frank W. Baldwin Horace Colby UP 

GREENWOOD WGRM 1240 250 P. K. Ewing NBC P. K. Ewing Shelton Morgan Flambeau 
222 Howard St. KBS F. C. Ewing Standard 

1900 Mississippi F. C. Ewing William Lewis 

GULFPORT WGCM 1240 250 WGCM Broadcasting Co. ABC Hugh O. Jones C. E. Vann Sears & Ayer 
Hewes -Martin Bldg. 

1111 
KBS Hugh O. Jones 

Mc.. O. L. Owen. Donovan Murphy APndard 

HATTIESBURG WFOR 1400 250 Forrest Broadcasting Co. NBC C. J. Wright Ed Jepkins 
302 Hemphill St. 

1866 
KBS C. J. Wright 

íC. J. Wright M B. B. ,Lemore 
World 
AP, UP 

H. L. Patterson 

JACKSON 116 WJDX 1300 5,000 -LS Lamar Life Insurance Co. 
1,000 -N Box 2171 

NBC 
So. Central 

Lamar Life Insurance Co. 
Wiley Harris 

W. P. Harris 
Frank Gentry 

Hollis bery 
Lang -Worth 

2.2641 ;Frank Gentry Percy G. Root MacGregor 
`Maurice Thompson Thesaurus 

JACKSON WJXN 1490 250 Ewing Broadcasting Co. MBS )F. C. Ewing Paul Simpkins Rambeau 
1200 N. State St. P. K. Ewing Jr. Dean Linville Stan dard 

4 -8871 Hugh M. Smith 
Hugh M. Smith 

Murray Ellington 
s.. 

JACKSON 114 WSLI 1450 250 Standard Life Broadcasting Co. ABC G. W. Covington Bruce Smith Weed 
Box 1847 L. M. Sepaugh Maurice Wray Standard 

3 -2788 F. E. Wilkerson Jr. C. A. Perkins World 
AP 

LAUREL WAML 1340 250 New Laurel Radio Station Inc. NBC D. A. Matison J. Tyler Nourse 
535X Central Ave. KBS Ward A. Coleman SESAC 

288 W. C. DeHority A. A. Touchstone Standard 
World 
AP, UP 

MACON WMBC 1400 250 Mississippi Broadcasting Co. Inc. D. W. Gavin 
(Construction permit) Macon Hotel 

McCOMB WSKB 1230 250 McComb Broadcasting Corp. KBS ¡George Blumenstock Julia D. Blumenstock Gene Grant 
WSKB Bldg. )Robert Louis Sanders George Blumenstock Assoc. Prog. 

George Blumenstock Robert Louis Sanders AP 
George Blumenstock 

MERIDIAN WCOC 910 1,000 Mississippi Broadcasting Co. Inc. CBS D. W. Gavin 
Threefoot Bldg. D. W. Gavin Standard 

1042 Thesaurus 
UP 

MERIDIAN WMOX 1240 250 Birney Imes Jr. Birney Imes Jr. 
(Construction permit) 514 Main St., Columbus, Miss. 

NATCHEZ WMIS 1240 250 Natchez Broadcasting Co. NBC P. K. Ewing Wilna Nichols Rambeau 
407 Franklin St. KBS P. K. Ewing Jr. Norman Lawrence World 

580 Norman Lawrence George W. Wilson 

TUPELO WELO 1493 250 
BWÉLÓ 

Imes Jr. MBS 
KBS 

Birney Irnes Jr. 
Gene Tibbett 

Joe Rosen Jr. 
Gene Tibbett 

Sears & Ayer 
Standard 

1242 Bob Evans Leroy Green AP 

VICKSBURG WQBC 1420 1.000 -LS Delta Broadcasting Co. Inc. ABC L. P. Cashman Mary Van Cashman 
500-N Hotel Vicksburg KBS O. W. Jones World 

312 O. W. Jones C. E. Drake AP 

MISSOURI 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Trans,. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 

CAPI: GIRARDEAU KFVS 1400 250 Oscar C. Hirsch Oscar C. Hirsch Virginia Bahn Pearson 
324 Broadway Oscar C. Hirsch Ralph L. Hirsch Standard 

2104 Oscar C. Hirsch Ralph L. Hirsch UP 

COLUMBIA KFRU 1400 250 KFRU Inc. ABC Elsey Roberta Harold Douglas Blair 
9th & Elm Sta. M. R. Aldridge Jr. (acting) Standard 

4141 Mahlon R. Aldridge Robert Haigh Thesaurus 
AP, UP 

HANNIBAL KHMO 1340 250 Courier -Post Publishing Co. MBS E. L. Sparks Bud Dawson Pearson 
Hannibal Mississippi Wayne W. Cribb Gene Manager Cole 

Wayne W. Cribb Ben Parrish Thesaurus 
AP 

JEFFERSON CITI' KWOS 1240 250 Tribune Printing Co. MBS R. C. Goshorn Ray Manning Sears & Ayer 
210 Monroe KBS R. L. Rose Lang -Worth 

4000 Mississippi R. L. Rose Harold White AP 
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fir awards 
lUT SPELL 

rward!... 
WAR PRODUCTION BOARD AWARD 
For meritorious services 

RADIO MANUFACTURERS ASSN. AWARD 
In recognition of KXOK's public service and 
contribution to world peace and harmony 

KIWANIS INTERNATIONAL AWARD 
For development of high standards of public service 

AMERICAN BROADCASTING CO. AWARD 
For outstanding audience promotion based on poll 
of advertising agency executives 

One award could be an accident. Two awards could be 

a coincidence ... but four awards in a single year (nine awards 

in two years) must mean that KXOK is dedicated to a policy of 

service beyond the ordinary in behalf of its audience, 

its advertisers and the communities it serves. 

Confidence is essential to successful selling. The many 

awards and recognitions that have come to KXOK in this and 

past years translate thèmselves into public confidence ... and 

this, in turn. into confidence in your selling messages 

on this station. KXOK continues to go forward year after year 

-and a growing list of advertisers go forward with it. 

630 Kilocycles 5000 Watts -Full Time American Broadcasting Company 

Owned and Operated by the St. Louis Star..Times 

Affiliated with KFRU, Columbia, Missouri Represented by John Blair and Co. New York Chicago St. Louis Los Angeles San Francisco 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
.Con- Commercial Station. D -Day. 

LS -Local Sunset. 
:V- Night. ST- Shares Time SH- Speeified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

C- Unlimited. CP- Conatrudion Permit Issued. 
SA-Special Authorisation. 

MISSOURI -(Continued) 

Clty 
Call 

Letten 
Frequency 

in Kilocycle. 
Power 

i. Watts 

Name of Licensee 
Headquarter. Address 

Telephone Number Network 

Chief Owner or Executive Program Director Representatives 
General Manager Mdeg. or Promotion Mgr. Transe. Library 

Commercial Manager Chief Engineer News Service 

3OPLIN WMBH 1450 250 Joplin Broadcasting Co. MBS D. J. Poynor M. Brown Sears & Ayer 
Frisco Bldg. Mississippi D. J. Poynor Standard 

330 A. Raduneky R. Meek Thesaurus 
UP 

KANSAS CITY 6 KCKN 1340 250 KCKN Broadcasting Co. MBS Ben Ludy George Stump Biddick 
300 Waltower Bldg. Ellis Atteberry Ellis Atteberry Capper 

Victor 3864 Joe Story Max Williams Lang -Worth 
Standard 
AP, UP 

KANSAS CITY 6 KCMO t460 5,000 KC MO Broadcasting Co. ABC T. L. Evans James Coy Pearson 
CP-810 CP-50,000-LS Commerce Bldg. E. K. Hartenbower Farrell C. Strewn Lang -Worth 

10,000-N Victor 0900 E. K. Hartenbower Karl Troeglen Standard 
AP, UP 

KANSAS CITY 6 KMBC 980 5.000 Midland Broadcasting Co. CBS Arthur B. Church Roderick Cupp Free & Peters 
Pickwick Hotel 
Harrison 2650 

Karl Koerper E. P. J. Shurick Lang-Worth 
Sam H. Bennett Robin Compton World 

Ray Moler AP, UP, TP 
Kenneth Krahl 

KANSAS CITY 17 WDAF 610 5.000 Kansas City Star Co. NBC Earl McCollum Harry J. Kaufmann Petry 
1729 Grand Ave. Dean Fitter Standard 

Harrison 1200 Joseph A. Flaherty AP 

KANSAS CITY 6 WHB 880 1,000 -D WHB Broadcasting Co. MBS Donald D. Davie Young 
Scarritt Bldg. Kansas John T. Schilling Amoc. Prog. 
Harrison 1161 Missl®ippi Donald D. Davis AP 

POPLAR BLUFF KWOC 1340 250 McCarth- Tedrick -Wolpes KBS O. A. Tedrick Wm. R. Tedrick Young 
1801 N. Main St. 

1310 
Mississippi P. H. Cunningham Assoc. Prog. 

P. H. Cunningham Don Lidenton AP 

ST. JOSEPH 8 KFEQ 680 5,000 KFEQ Inc. ABC Barton Pitta Harry Packard Headley -Reed 
Schneider Bldg. Barton Pitta J. Ted Branson Lang -Worth 

4 -0813 Glenn G. Griswold J. Wesley Koch Thmaurue 
UP 

8T. LOUIS 5 KFUO 850-SH 5,000 Evangelical Lutheran Synod Evangelical Lutheran Synod Rev. H. H. Hohenstein 
801 DeMun Ave. Rev. H. H. Hohenstein World 

Delmar 3030 Albert H. Wiese UP 

ST. LOUIS 2 KMOX 1120 50,000 Columbia Bests. System Inc. CBS CBS -Frank B. Falknor Jack Sexton Radio Sales 
401 S. 12th Blvd. Frank B. Falknor C. W. Doebler Assoc. Prog. 

Central 8240 Wendell B. Campbell Harry Harvey Lan Worth 
AP, UP 

ST. LOUIS I KSD 550 5,000 -LS Pulitzer Publishing Co. NBC Joseph Pulitzer Free & Peters 
1.000 -N 1111 Olive St. George M. Burbach Thesaurus 

Main 1111 Edward W. Hamlin World 
AP 

ST. LOUIS 8 KWK 1380 5,000 -LS Thomas Patrick Inc. MBS Robert T. Convey John W. Thule. Raymer 
1.000 -N Hotel Chase Mississippi Ray E. Dady Thorns. E. Richter World 

Rosedale 8210 V. E. Carmichael Nick Zehr AP, UP 

ST. LOUIS I KXOK 630 5.000 Star-Times Publishing Co. ABC Elzey M. Roberts Elmer Muachany Blair 
12th & Delmar Blvd.. C. L. Thomas M. Medearis Assoc. Prog. 

Chestnut 3700 V. N. Springgate Arthur F. Rekart Standard 
UP, INS 

ST. LOUIS 8 WEW 770 1,000 -D St. Louis University fSt. Louis University Don Lochner Pearson 
3642 Lindell Blvd. `Patrick J. Holloran S. J. Lang -Worth 

Franklin 5665 Nicholas Pagliara George E. Rueppel S. J. Standard 
Leonard P. Frankel World 

INS 

ST. LOUIS 8 WIL 1230 250 Missouri Broadcasting Corp. L. A. Benson Neil Norman Rambeau 
Melbourne Hotel C. W. Benson Bill Durney Lang -Worth 

Jefferson 8403 Kenneth M. Parke Edward Goodberlet MacGrmor 
Standard 
AP 

SEDALIA KDRO 1490 250 Milton J. Hinlein MBS Milton J. Hinlein Phoebe E. Trout 
2100 W. Broadway KBS Milton J. Hinlein Milton J. Hinlein UP 

4004 Milton J. Hinlein R. Wayne Pash 

SPRINGFIELD KGBX 1260 5,000 -D Springfield Broadcasting Co. NBC Jeanne Bixby Carl Fox Hollingbery 
608 E. St. Louie St. J. Gordon Wardell Dudley Morris Thesaurus 

1360 E. Dennis White AP, UP 

SPRINGFIELD KTTS 1400 250 Independent Broadcasting Co. CBS, MBS J. H. G. Cooper Marian Martin Sears ek Ayer 
Chamber of Commerce Bldg. Mississippi G. Pearson Ward G. Pearson Ward MacGregor 

4303 Bob Burke William F. Curry World 
AP 

SPRINGFIELD KWTO 560 5,000 -IS Ozark Broadcasting Co. ABC R. D. Foster Lou Black Pearson 
1,000 -N 508 St. Louis St. R. D. Foster Ralph A. Nelms Standard 

1360 Leslie L. Kennon Fritz Bauer UP 
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fKSD 
SAINT LOUIS 

Basic Affiliate of the National Broadcasting Company 
It Is 225 Miles to the Nearest 

Other NBC Basic Outlet 

Only Broadcasting Station in St. Louis With the 
Full Service of the Associated Press 

Combining the Special Radio Wire 
of Press Association, Inc., With 

the World- Famous News Wires of AP 

Greatest Daytime Coverage of Any Broadcasting 
Station in St. Louis 

1,264,760 Radio Homes (56% Urban, 44% Rural) 

5,300,943 Population in 182 Counties 
$1,465,140,000.00 in Annual Retail Sales 

A Distinguished Broadcasting Station Recognized 
Throughout Its Listening Area for Its High Standards 

of Programming and Advertising Acceptance 

550 on the Dial -5000 Watts Daytime; 1000 Watts Nighttime 

Owned and Operated by the 

ST. LOUIS POST -DISPATCH 

National Advertising Representatives 

FREE & PETERS, INC. 

To Deliver YOUR Sales Message to the Greater 
St. Louis Market, Use 

The Cc 1Z ' 
BROADCASTING Telecasting 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commercial Station. D -Day. 
LS -Local Sunset. 

N- Night. ST- Shares Time. SH- Specified Hours. 
L- Limiled Time with Dominant Station. 

(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construelien Perrmil Issued. 
SA- Special Aulhoiizatioa. 

Call 
City Letters 

BILLINGS KGHL 

BOZEMAN KRBM 

BUTTE KGIR 

GREAT FALLS KFBB 

HELENA KPFA 

KALISPELL KGEZ 

MILES CITY KRJF 

MISSOULA KGVO 

SIDNEY KGCX 

Frequency 
in 
Power 

in Kilocycles i Watts 

MONTANA 
Name of Licensee 

Headquarters 
ep M Telephone 

790 5,000 Northwestern Auto Supply Co. Inc. 
Fifth & N. Broadway 

2222 

1450 250 KRBM Broadcasters Inc. 
Bozeman 

1420 

1370 5,000 KGIR Inc. 
Butte 
2 -2344 

1310 5.000 Buttrey Broadcast Inc. 
First Nat'l Bank Bldg. 

4377 

1240 250 People's Forum of the Air 
1306 11th Ave. 

1240 

1340 100 

1340 250 

1290 5 ,000 -IS 
1.000 -N 

1480 1.000 

Call Frequency 
City Letters in Kilocycles 

FREMONT KORN 1400 

GRAND ISLAND KMMJ 750 
L-WSB 

HASTINGS KHAS 1290 

KEARNEY KGFW 

LINCOLN 1 KFAB 

LINCOLN 8 KFOR 

NORFOLK WJAG 

NORTH PLATTE KODY 

OMAHA 2 KBON 

OMAHA 2 KFAB 

Power 
in Watts 

250 

1.000 

A. W. Talbot- Lessee 
203 First Ave. E. 

332 

Star Printing Co. 
16 N. Fifth St. 

60 

Moeby's Inc. 
132 W. Front St. 

2155 

E. E. Krebebach 
109 S. Central Ave. 

408 

Network 

NBC 

NBC 
Z -Bar 

NBC 
Z -Bar 

CBS 

NBC 
Z -Bar 

KBS 
Mississippi 

CBS 

MBS 
KBS 

Mississippi 

NEBRASKA 
Name of Licensee 

Headquarters Addre. 
Telephone Number 

Nebraska Broadcasting Corp. 
Pathfinder Hotel 

1060 

KMMJ Inc. 
Cedar & Division Sts. 

703 

250 Nebraska Broadcasting Co. 
Tribune Bldg. 

1745 

1340 250 Central Nebraska Basta. Corp. 
Federal Annex Bldg. 

2 -3541 

1110 10.000 
CP-50.000 

1240 250 

780 1.000 
L-WBBM 

KFAB Broadcasting Co. 
Sharp Bldg. 

2 -3214 

Cornbelt Broadcasting Co. 
Stuart Bldg. 

2.6965 

Norfolk Daily News 
Norfolk 

432 

1240 250 Radio Station WOW Inc. 
1521 W. 12th St. 

382 

1490 250 Inland Broadcasting Co. 
2027 Dodge St. 

Jackson 8282 

1110 10,000 
CP-50,000 

KFAB Broadeanting Co. 
Farnam Bldg. 
Jackson 3420 

Chief Owner or Executive 
General Manager 

Commercial Manager 

C. O. Campbell 
Ed Yocum 
M. V. Braunberger 

Ernest A. Neath 
Ernest A. Neath 
J. Ray Bridges 

E. B. Craney 
Arne Anzjon 
John Schile 

F. A. Buttrey 
J. P. Wilkins 
J. P. Wilkins 

Barclay Craighead 
K. O. MacPherson 

Don Treloar 
Don Treloar 
Don Treloar 

W. F. Flinn 
Don E. Tannehill 
Don E. Tannehill 

A. J. Mosby 
A. J. Mosby 
A. J. Mosby 

E. E. Krebsbach 
E. E. Krebsbach 
E. Clair Krebsbach 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

MBS 
KBS 

Mississippi 

ABC 

MBS 
KBS 

Mississippi 

MBS 
KBS 

Mississippi 

ABC 
MBS 

NBC 
KBS 

MBS 

CBS 
Mississippi 

Arthur Baldwin 
Lumir Urban 
Lumir Urban 

Don Searle 
Wick Heath 
William Martin 

Fred Seaton 
Duane L. Watts 
Duane L. Watts 

Lloyd C. Thomas 
E. Anson Thomas 

Program Director Representatives 
Mdse. or Promotion Mgr. Trans. Library 

Chief Engineer New. Service 

M. V. Braunberger 
Maries Chastain 
Jeff Kiichli 

Larry Binder 
Ernest A. Neath 
Jack Provin 

Melvin Jam 
Arne Anzjon 
Jack Provia 

LeRoy Stahl 
Helen Kickbuach 
Wilbur Myhre 

R. B. Martin 

Maurice Driscoll 
Glen Millhouse 
N. H. Patterson 

Katz 
Standard 
Thesaurus 
World 
AP, UP 

Walker 
Lanf g -Worth 

Walker 
Lang -Worth 
MacGregor 
UP 

Weed 
Standard 
Thesaurus 
UP 

Walker 
Lang -Worth 
UP 

MacGregor 
SESAC 
World 
UP 

R. D. Wilson 
Don E. Tannehill World 
I. A. Elliot UP 

Don Jones 

Merrill F. Chapin 

Weed 
Lang -Worth 
MacGregor 
UP 

Jack Britton No. Central 
E. Clair Krebebach Thesaurus 
Quintin V. Prochaska 

Program Director Representative 
Mdse. or Promotion Mgr. Transe. Library 

Chief Engineer New. Service 

Marjorie Christensen Sears & Ayer 
Lumir Urban Lang -Worth 
Philip Stevens AP 

Orle Kerwood 
William Martin 
Don Campbell 

Herb Clark 

Alden Wooster 

Peg Biber 
John Mitchell 
Jack Lewis 

(See Omaha listing) 

Charles T. Stuart 
fGordon Gray 
lMelvinDrake 
W. O. Edholm 

Gene Huse 
Art Thomas 
Art Thomas 

John J. Gillin Jr. 
John Alexander 
Joseph de Natale 

John K. Morrison 
Paul R. Fry 
Paul R. Fry 

Fred Sidles 
Harry Burke 
Harry Burke 

Headley -Reed 
Standard 
UP 

Cox & Tanz 
World 
AP 

Sean & Ayer 
UP 

Ken Stuart Petry 
E. W. Malone Assoc. Prog. 
C. W. Winkler Standard 

AP, INS 

Art Thomas Walker 
Art Thorns. Lang -Worth 
Frank Weidenbach AP 

John Alexander Blair 
Dave Button Lang -Worth 
Beuford Eaves Standard 

AP, UP 

Richard E. Welna 
M. K. Doyle 
Percy Zeigler 

L. A. Miller 
Harold E. Roll 
Mark Bullock 

Young 
World 
AP 

MacGregor 
Standard 
AP 
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POWER 
}FREQUENCY 

-}- CONDUCTIVITY 

POWER 5000 W. 
No station in Montana or Wyoming has 

greater power than KGHL. 

FREQUENCY 790 kc. 
KGHL is the only station in Montana and 
Wyoming with a frequency under 1200 kc. 

CONDUCTIVITY FAVORABLE 
The KGHL signal encounters less soil resist - 

once than any other regional channel 

station in Montana. 

COVERAGE MAXIMUM 
No other station can match KGHL's cover- 

age of Montana and Northern Wyoming. 

KGHL Primary Area 

*Population 326,777 

Retail Sales $180,033,000 

Radio Homes 72,630 

Source: Katz Research Bureau 

7-` 

urnunézune111 

KGHL 
THE DOMINANT STATION 

in MONTANA and NORTHERN WYOMING 

Represented by THE KATZ AGENCY 

.....2... . 
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904 *doh haA9.»ed lefoder 

K O I L o < < B OFFS 

SU leitaded Vectilie 
FOR OMAHA - COUNCIL BLUFFS 

KOIL is programmed exclusively for one particular 
audience - the listeners of Omaha and Council Bluffs 
and its trade area. That means a solid audience - not 
dial twisters who rush to the radio to tune out a pro- 

gram with strictly rural appeal. 

NEWS 
Eight complete news roundups each day plus outstand- 
ing news commentaries on ABC. Las+ Hooperatings 
show an average of 9.4 on local news shows. News is 

UNINTERRUPTED, meaning greater listenability. Ser- 
vice includes INS, AP and our own news bureau of 
seven competent newsmen. 

*MARKET DATA 
(Primary Area) 

Population ....356,000 

Radio Homes... 100,700 

Retail Sales.... $227,791,000 

Nebraska 
Sales 29.6% 

Effective Buying 
Income $556,452,000 

Effective Buy- 
ing Income... 35.03% 

SPECIAL EVENTS 
KOIL broadcast more special events in 1945 than any 
other leading Omaha station. Every special show was 

slanted for the listeners of KOIL. Omaha listeners know 
if any station is there it will be KOIL. 

LOCAL PRODUCTION 
A complete staff of dramatic and musical talent and a 

top -flight band are maintained at KOIL to produce 
outstanding shows with special appeal for listeners in 

Omaha and Council Bluffs. 
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9c4 1124UÁ6Á $cd4t6d 
K FOR LINCOLN 

/3uúr Acesite 26.E. Rci 
FOR LINCOLN 

Life in Lincoln revolves around State Capital and 
State University activities. KFOR is programmed 
specifically to provide better listening for this met- 
ropolitan university town. 

NEWS 
KFOR gives complete news coverage throughout the 
day with emphasis on local events through INS, AP 
and the KFOR news bureau. The KFOR news room is 
located on the street floor of one of Lincoln's busiest 
blocks where passers -by can see news broadcasts and 
news machines. 

SPECIAL EVENTS 
KFOR goes all out on special events because it is the 
only station in the area programmed for Lincoln list- 
eners. All local events of importance are covered on 
the spot, particularly events of the State Capital and 
Nebraska University. 

LOCAL PRODUCTION 
KFOR produces local shows that pack a punch 
whether it's music, variety or drama. Particularly 
effective are KFOR produced children's programs. 

GORDON GRAY 
General Manager 

MELVIN DRAKE 
Station Manager 

BASIC ABC AND MUTUAL 

"THE VOICE 
OF LINCOLN" 
1240 KC 

*MARKET DATA 
(Primary Areal 

Population 220,600 

Radio Families. 61,600 

Retail Sales $111,936,000 

Nebraska 
Sales 17.7% 

Effective Buying 
Income $237,617.000 

Effective Buy- 
ing Income 18.27% 

Represented by 
EDWARD PETRY CO., INC. 

CREAM Of AIR SHOWS, All DAY- EVERY DAY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES - Non -Commercial Station. 
LS -Local Sunset 

D-Day. N- Night. ST- Shares Time. S H-Specified Hoar, 
L- Limited Time with Dominant Station. 

(Data eorrrrlyd to January I, 1946) 

U- Unlimited. CP- Construeion Permit Issued 
SA- Apecial Authorization. 

NEBRASKA-(Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycle. 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner oc Executive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans. Library 

News Service 

OMAHA 2 KOIL 1290 5,000 Central States Broadcasting Co. 
Omaha National Bank Bldg. 

ABC Charles T. Stuart 
Gordon Gray 

Harold Hughes 
E. W. Malone 

Petry 
Assoc. Prog. 

Jackson 7626 W. O. Edholm C. W. Winkler Standard 
AP, INS 

OMAHA 2 KOWH 660 500 -D World Publishing Co. 
World -Herald Bldg. 

ABS H. Doorly 
B. C. Corrigan 

Hollingbery 
Assoc. Prog. 

Atlantic 2228 F. E. Shopen Standard 
World 
UP 

OMAHA 2 WOW 590 5.000 Radio Station WOW Inc. NBC John J. Gillin Jr. Lyle DeMoas Blair 
Insurance Bldg. John J. Gillin Jr. William O. Wiseman Lang -Worth 
Webster 3400 William J. Kotera Standard 

Thesaurus 
AP, UP 

SCOTTSBLUFF KGKY 1490 250 Hilliard Co. CBS L. L. Hilliard Bill Walter 
161755 Broadway KBS L. L. Hilliard Bill Walter Standard 

866 R. M. Stewart Harland Morrison UP 

NEVADA 

City 
Call Frequency 

Letters in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director Representative. 
Mdse. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

BOULDER CITY KBNE 1450 260 Boulder City Broadcasting Co. J. Clarence Manic Colbert C. Applegate World 
P. O. Box H Calvert C. Applegate 

247 Calvert C. Applegate 

ELY 1230 250 Boulder CityyBests. Co. Ely Bcstg Co. 
(Construction permit) 

LAS VEGAS KENO 1400 250 Nevada Broadcasting Co. ABC Maxwell Kelch Peggy Maxwell 
Box 1310 Maxwell Kelch Thnaueua 

1 -400 Paul R. Gang INS 

RENO KOH 630 1,000 McClatchy Bmtg. Co. of Nevada NBC Eleanor McClatchy Ted Colby Ray mer 
143 Stevenson St. Robert L. Stoddard SESAC 

6106 George Carr Irvin Carisen Thesaurus 
World 
AP, UP 

NEW HAMPSHIRE 
Name of Licensee Chief Owner or Executive Program Director Representative. 

Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library 
City Letters is Kilocycles in Watte Telephone Number Network Commercial Manager ('hier Engineer News Service 

CONCORD WCNH 1490 250 Concord Bestg. Corp. KBS William J. Barkley Standard 
(Construction permit) Concord H. Scott Kilgore 

H. Scott Kilgore William F. Runt Jr. 

CONCORD WKXL 1460 250 Charles M. Dale Charles M. Dale Bob Fuller Bannau 
(Construction permit) Eagle Hotel Bert Georges Dal Wt Walker 

Keith S. Field Paul G Lindsay AP 

KEENE WKNE 1290 5,000 WKNE Corp. CBS Harry C. Wilder Howard E. Wheelock Bannan 
17 Dunbar St. David Carpenter Esther C. Linder Headley -Reed 

2080 Richard G. Bath Ernest F. Batchelder Jr. Lang-Worth 
World 
UP 

LACONIA WLNH 1340 250 Northern Broadcasting Co. MBS Vernon L. Mason Sherwin Greenlaw Bannan 
653 Main St. KBS Martin B. Avery Martin B. Avery Thesaurus 

501 Yankee Martin B. Avery Louis C. Steady AP 

MANCHESTER WFEA 1370 5.000 H. M. Bitner CBS H. M. Bitner Warren Journey Kate 
286 Franklin St. Yankee Melvin C. Green Bann. 

4656 William Engel Reginald Schow Thesaurus 
AP, UP 

MANCHESTER WMUR 610 5,000 -LS Radio Voice of New Hampshire ABC Francis P. Murphy John Williams Footer 
1,000 -N 1819 Elm St. Hervey Carter John Williams Weed 

2090 Hervey Carter Vincent H. Chandler World 
AP 

PORTSMOUTH WHEB 750 1,000 WHEB Inc. MBS Charles M. Dale Winslow Bettinson Bannan 
L-WSB Lafayette Road Yankee Bert Georges Dal Wyant Walker 

4080 Keith S. Field Paul G. Lindsay Thesaurus 
World 
AP, UP 

Call 
City Letters 

ASBURY PARK WCAP 

ATLANTIC CITY WBAB 

ATLANTIC CITY WFPC 

Frequency Power 
in Kilocycles In Watts 

1310 
ST-WCAM, WTNJ 

NEW JERSEY 
Name of Licensee 

Headquarters Address 
Telephone Number 

500 Radio Industries Broadcast Co. 
Convention Hall 

1911 

1490 250 Press -Union Publishing Co. 
1900 Atlantic Ave. 

5-1111 

1450 260 Neptune Broadcasting Corp. 
Steel Pier 

5-2188 

Network 

CBS 

ABC 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Walter W. Reid Jr. 
Morris Scheck 

Albert J. Feyl 
Monroe L. Mendelsohn 
Monroe L. Mendelsohn 

John L. Lane 
Edwin E. Kohn 
Edwin E. Kohn 

Program Director Representatvea 
Mdse. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

Vera N. Scholes 
AP 

Alphonse Bressan 

Ralph Shoemaker Headley -Reed 
Monroe L. Mendelsohn World 
Earle Godfrey AP 

Edgar A. Sweet 
Edwin E. Kohn Assoc. Prog. 
Blair K. Thron UP 
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eOi/ 

KFAB is the only out- 
let of the Columbia 
Broadcasting System 
serving the Omaha- 
Council Bluffs area. 

. 

HARRY BURKE, General Manager 

THE BIG FARMER STATION 
OMAHA 1110 KC - 10,000 WATTS 

BROADCASTING Telecasting 
LINCOLN 

Represented by PAUL H. RAYMER CO. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. 

LS -Louai Sunset 
D-Dag. N- Night. ST- Shares Time. SH- Specified ours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP -Consfruclion Permit Issued 
SA- Apeeial Authorisation. 

tall Frequency rit. Letters in Kilocycles in Watts 

BRIDtlTUN WSNJ 

CAMDEN WCAM 1310 
ST -WCAP, WTNJ 

Power 

NEW JERSEY -(Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

1210 250 Eastern Sales Bestg. Corp. 
Bridgeton 

1600 

JERSEY CITY WHOM 

NEWARK 1 WAAT 

1480 

970 

NEWARK WHBI 1280 
ST -WOV 

PATERSON 1 WPAT 930 

500 City of Camden 
City Hall 

0907 

1.000 -IS 
500-N 

1,000 

2,500 -LS 
1,000 -N 

1,000 -D 

TRENTON 8 WTNJ 1910 500 
ST -WCAM, WCAP 

TRENTON 8 WTTM 920 

ZAREPHATH sWAWZ 1380 
ST -WBNX 

Call 
City Letters 

ALBUQUERQUE KGGM 

ALBUQUERQUE KOB 

CARLSBAD KAVE 

CLOVIS KICA 

GALLUP KGAK 

HOBBS KWEW 

LAS VEGAS KFUN 

Frequency 
in Kilocycles 

1260 

1,000 

5,000 -LS 
1.000 -N 

Power 
in Watts 

1,000 

(See New York listing) 

Bremer Broadcasting Corp. 
11 Hill St. 

Mitchell 2.6400 

May Radio Broadcast Corp. 
Newark 

New Jersey Bestg. Co. Inc. 
7 Church St. 

Armory 4 -3400 

WOAX Inc. 
Trenton 

Trent Broadcast Corp. 
35 W. State St. 

2-7127 

Pillar of Fire 
Zarephath 

Bound Brook 223 

Chief Owner or Esecutive 
General Manager 

Network Commercial Manager 

KBS 
Quaker 

Elmer H. Wene 
Paul Alger 
Jerry Aldan 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

Charlie Murray 
Arthur J. Scholz 
Francis Fekel 

Mayor George E. Brunner Walter A. Maguire 
William Markward R. L. Maxwell 
R. L. Maxwell Clarence E. Onena 

Irving R. Rosenhaus 
Irving R. Rosenhaus 

(A. B. Schillin 
)Victor A. Bennett 

May Broadcast Co. 

Lt.- Comdr. J. V. Cosman 
Sidney J. Flamm 
Sidney J. Flamm 

F. J. Wolff 
F. J. Wolff 

NBC Elmer H. Wene 
Paul Alger 
F. A. Wellman 

NEW MEXICO 
Name of Licensee 

Headquarters Address 
Telephone Number 

New Mexico Bcatg. Co. 
Kimo Bldg. 

4544 

1030 10,000 Albuquerque Broadcasting Co. 
SA -770 SA- 50,000 -L4 418 W. Gold Ave. 

25,000 -N 4411 
CP- 50,000 -U 

1240 250 Carlsbad Broadcasting Corp. 
800 S. Canal St. 

244 

1240 250 Hugh Dewitt Landis 
Clovis 

1230 250 Gallup Broadcasting Co. 
Gallup 

1490 100 W. E. Whitmore 
Hardin Hotel 

1230 250 Southwest Broadcasters Inc. 
Box 710 

12 

ROSWELL 5 KGFL 1400 100 KGFL Inc. 
310 N. Richardson St. 

288 
SANTA FE KVSF 1340 100 New Mexico Bmtg. Co. 

759 Cerrillos Rd. 
2020 

SILVER CITY KSIL 1340 250 Dorrance D. Roderick 
(Construction permit) 2201 Wyoming St., El Paso, Tex. 

TUCUMCARI KTNM 1400 250 Tucumcari Broadcasting Co. 
Tucumcari 

100 

NEW YORK 
Name of Licensee 

Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Watts Telephone Number 

ALBANY 1 WABY 1400 250 Adirondack Bestg. Co. Inc. 
Radio Centre 

4 -4194 
ALBANY 1 WOKO 1460 1,000 -LS WOKO Inc. 

500-N Radio Centre 
4 -4194 

AUBURN WMBO 1340 250 WMBO Inc. 
Metcalf Bldg. 

433 

Network 

CBS 

NBC 

KBS 

MBS 
KBS 

Pillar of Fire 
Ray B. White 

Chief Owner or Executive 
General Manager 

Commercial Manager 

A. R. Hebenstreit 
A. R. Hebenstreit 
Jack Skillen 

T. M. Pepperday 
Frank Quinn 

Val Lawrence 
Norman R. Loose 

Hugh Dewitt Landis 

(Albert E. Buck 
(Merle H. Tucker 
Prank E. Cooke 

KBS W. E. Whitmore 

KBS 

CBS 

MBS 
KBS 

Network 

MBS 

CBS 

MBS 
KBS 

E. N. Thwaites 
E. N. Thwaites 

W. E. Whitmore 
W. E. Whitmore 
John MeBoyle 

A. R. Hebenstreit 
Ivan R. Head 
Ivan R. Head 

Dorrance D. Roderick 
Dorrance D. Roderick 

Hoyt Houck 
Clyde H. Smith 
Clyde H. Smith 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Harold E. Smith 
Harold E. Smith 

Harold E. Smith 
Harold E. Smith 

WMBO Inc. 
Frederick L. Keesee 
Frederick L. Keesee 

Dale Kennedy 

Frank V. Bremer 

Ted Webbe 
Dave Golden 
Earl F. Lucas 

Dean Andrews 
Arthur Scholz 
Theodore Kilmer 

Norman Fournier 

Nathaniel Wilson 

Clark 
Lang -Worth 
Thesaurus 
UP 

Mack Radio 
Standard 
UP 

Radio Adv. 
Assoc. Pros. 
World 
AP, UP 

Assoc. Prog. 
SESAC 
UP 

UP 

McGillvra 
Assoc. Pros. 

Program Director Representatives 
Mdsg. or Promotion Mgr. Tram, Library 

Chief Engineer News Service 

T -H -S 
SESAC 

Leonard F. Dodds Standard 
World 
UP 

Felix Adams Jr. Free & Peters 
SESAC 

George S. Johnson Thesaurus 
AP, INS 

Ethelbert Zachary Wilson 
Norman R. Loose Standard 
Harland A. Nifong UP 

E. L. Gemoets 

Dorothy G. Thwaitm 

A. F. Schultz 

John McBoyle 
Melvin Unger 

Jackson Burke 
Ann Clark 
B. L. Kennington 

Lloyd Spencer 

Lester Q. Krasin 

Assoc. Profi. 
SESAC 
UP 

UP 

Griffith 
Standard 
World 
UP 

MacGregor . 

UP 
T -H -S 
World 

Clark 
Cole 
Standard 
INS 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 

McKinney 
Standard 

Elizabeth Trowbridge 

Herbert House 

McKinney 
Standard 
UP 

Clark 
Standard 
AP 
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BROADCASTING Telecasting 

1 Nevins Street, Brooklyn, 11, N. Y. 

OTIS P. WILLIAMS, Gen. Mgr. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
.-Non-Commercial Station. D -Day. 

LS -Local Sunset 
N- Night. ST- Shares Time. S H-Specified Hours. C- Unlimited. CP- Construction Permit Issued 

L- Limited Time with Dominant Station. SA- Apecial Authorization. 
(Data corrected to January 1, 1946) 

NEW YORK -(Continued) 

City 
Call 

Lettera 
Frequency 

in Kilocycle, 
Power 

in Watt. 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdag. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans, Library 

News Service 

BATAVIA WBTA 1490 250 Batavia Broadcasting Corp. MBS Edmund R. Gamble Doris Suet Sears & Ayer 
90 Main St. KBS Edmund R. Gamble Ralph M. Ryan Thesaurus 

715 F. R. Maclaughlin Howard D. Cochran UP 

BINGHAMTON WNBF 1290 5,000 Wylie B. Jones Adv. Agency CBS John C. Clark E. Ray McCloskey Blair 
Arlington Hotel Cecil D. Mutin Fred Basin World 

2 -3461 Cecil D. Mutin Lester H. Gilbert UP 

BROOKLYN 2 vWBBR 1330 1,000 Watch Tower Bible & Tract Soc. Inc. Watchtower Society 
ST -WEVD, WHAZ 124 Columbia Heights 

Main 4 -9735 
M. A. Howlett 

It. E. Leffler 

BROOKLYN 17 WBYN 1430 1,000 -LS WBYN, Brooklyn, Inc. E. A. Foote William Faris. 
500-N 1 Nevins St. Otis P. William. Associated 

Triangle 5 -3300 Otis P. Williams Peter Testan Thesauw 
AP, INS 

BROOKLYN 26 WLIB 1190 1,000 (See New York City) 
L-WOWO 

BUFFALO 2 WHEN - 930 5,000 WBEN Inc. NBC Edward H. Butler J. Woodrow Magnuson Petry 
Hotel Statler C. Robert Thompson James Tranter Lang -Worth 

Cleveland 6100 Frank W. Kelly Ralph J. Kingsley Standard 
Thesaurus 
AP, UP 

BUFFALO 3 WBNY 1400 250 Roy L. Albertson ABS Roy L. Albertson Harry Murray 
486 Main St. Roy L. Albertson Assoc. Prog. 
Madison 4000 Virginia C. Fyda Thomas L. Vina SESAC 

AP, UP, TP 

BUFFALO 3 WEBR 1340 250 WEBR Inc. MBS Paul E. Fitzpatrick Robert Kliment Weed 
23 North St. Cy King William Schweitzer Lang -Worth 
Lincoln 7133 William Doerr Jr. Standard 

AP, INS, Reuten 

BUFFALO WGR 550 5,000 -LS Buffalo Broadcasting Corp. ABC H. W. Deyo Robert J. Strigi Free & Petera 
1,000 -N Rand Bldg. I. R. Louuberry Roes McPherson Cole 

Washington 8100 John A. Bacon Karl B. Hoffman 
UP 

BUFFALO WKBW 1520 50.000 Buffalo Broadcasting Corp. CBS H. W. Deyo Robert J. Strigi Free & Peters 
Rand Bldg. I. R. Lounaberry Ross McPherson Cole 

Washington 3100 John A. Bacon Karl B. Hoffman World 
UP 

ELMIRA WENY 1230 250 Elmira Star -Gazette Inc. MBS Frank E. Gannett Woodrow W. Ott McKinney 
Mark Twain Hotel Dale Taylor Ernest F. Oliver World 

5181 Ernest F. Oliver Thurlow A. Greene UP 

FREEPORT.... WGBB 1240 5,000 Harry H. Carman Harry H. Carman A. Chessman 
44 S. Grove St. Harry H. Carman Harry H. Carman Thesaurus 

2418 Harry H. Carman George Graham 

GLOVERSVILLE WENT 1340 250 Sacandaga Broadcasting Corp. CBS, MBS George F. Bissell Julian Woodworth 
8 W. Fulton St. Dale Robertson Dale Robertson Lang -Worth 

4900 Dale Robertson UP 

ITHACA WHCU 870 1,000 Cornell University CBS Cornell University Joseph A. Short Wilson 
L-WWL Savings Bank Bldg. Michael R. Hanna Theodore T. Howes World 

3438 H. Stilwell Brown True McLean AP, UP 

JAMESTOWN WJTN 1240 250 James Broadcasting Co. Inc. ABC Jay E. Mason A. E. Spokes Rambeau 
Hotel Jamestown Bldg. Dayton S. Wilkins A. E. Spokes Assoc. Prog. 

7 -151 Dayton S. Wilkins Harold J. Kratsert World 
UP 

KINGSTON WKNY 1490 250 Kingston Broadcasting Corp. MBS John J. Laux Lou Steketee 
Broadway Theatre Bldg. Lou Steketee Claude S. Middagh UP 

4500 George M. Hard F. H. Boiavert 

MASSF.NA WMSA 1340 250 Brockway Co. ABC Harold B. Johnson James W. Higgins Weed 
Central Bldg. Thomas R. McHugh Robert Anderson SESAC 

990 Thomas R. McHugh Michael R. Yonkovig Standard 

MIDDLETOWN WALL 1940 250 Community Broadcasting Corp. MBS John Morgan Davis Martin Karig Jr. 
14 South St. KBS Theodore F. Allen Theodore F. Allen Keystone 

3119 Theodore F. Allen Martin Karig Jr. AP 

NEWBURGH WGNY 1220 1,000 -D WGNY Broadcasting Co. Inc. Merritt C. Speidel Richard F. Crans 
161 Broadway Harold W. Cassill Joseph W. Rake Standard 

4600 Joseph W. Rake Marvin S. Seimes UP 

NEW YORK CITY 22. WABC 880 50,000 Columbia Bestg. System Inc. CBS CBS- William S. Paley G. Richard Swift Radio Sales 
485 Madison Ave. Arthur H. Hayes Jules Dundes Asen. Prog 
Wickersham 2 -2000 John H. Field Jr. Henry Grossman 

AP, UP, INS 
Reuters 

NEW YORK CITY 51. WBNX 1380 5,000 WBNX Broadcasting Co. Inc. A. L. Haskell (Edward Ervin For$oe 
ST -WAWZ 260 E. 161st St. Wm. L. Moore 1Frank Johnson SESAC 

Melrose 5-0333 Wm. I. Moore Standard 
A. L. Solbrig AP 

NEW YORK CITY 20 WEAF 660 50,000 National Broadcasting Co. NBC NBC -Niles Trammel D. L. Provost NBC Spot 
30 Rockefeller Plata D. L. Provost Charles Philips Standard 

Circle 7 -8300 F. A. Wankel 
A.P. UP I INS 
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IN BUFFALO 

WGR 
550 K. C. 

BUFFALO'S 

BROADCASTING COMPANY'S 

STATION 

5000 WATTS BY DAY 

1000 WATTS BY NIGHT 

g jçIA.p BROADCASTING 
CORPORATION 

RAND BUILDING, 
BUFFALO, NEW YORK 

National Representative: FREE & PETERS, Inc. 

BROADCASTING Telecasting 

WKBW 
1520 K. C. 

BUFFALO'S 

COLUMBIA 
NETWORK STATION 

50,000 WATTS 

DAY and NIGHT 
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WEAF Antenna -1922. 463 West Strut, New York City 

come a long way since then 
WEAF ... the first commercial broadcasting station in America... 
actually sold time on the air 23 years ago! Today, as the 
Showcase of NBC, WEAF continues the selling job started so 
early in radio history. 

Should we tell you? 

No alert advertiser needs a description of the world's richest 
market ... just say, New York," and he knows what you mean. 
In any case, all the adjectives in the book, all the market data 
figures we could dig up, would hardly do justice to the vastness, 
richness and potentiality of the New York Market. 

WEAF ... means New York to Millions 

From the first day on the air, WEAF has been so closely 
identified with the area it serves that the words, "WEAF Market" 
and New York" are synonymous. Millions of listeners look to 
WEAF as the radio voice of New York. This intense listener 
loyalty has been cultivated through the years by offering the best 
in popular local features ... top -rated network shows ... public 
service programs ... news ... special events ... and the glittering 
NBC Parade of Stars. 

WEAF... means Sales to Sponsors 

Ever since that first commercial program 23 years ago, WEAF 
has had a long record of selling goods that don't 
come back -to customers that do. Sponsors long 
ago discovered that WEAF's listener loyalty is 

very easily translated into loyalty for their 
products. The roll of satisfied clients reads like a 

directory of the most successful advertisers in 
America. May we add your name to this list? 

NBC's Key Station New York 

WEAF Antenna -1946 
Port Washington, Long I;jand 
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AILY OVER 

RATING AVERAGE 
(8 A.M. to 10 P.M.) 

SOURCE: 

C. E. Hooper, Inc. 

`Measurement of 

Radio Listening' 

for last two 

months period 

previous to closing 

date of "Broadcasting 

or Book." 

ROCHESTER 
entatives: 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non-Commercial Station. D -Day. 

LS -Local Sunset 
N- Night. ST- Shares Time. SN- Specified Hours. 

L- Limited Time with Dominan) Station. 
(Data corrected to January 1, 1946) 

L'- Unlimited. CP- Construction Permit Jeaued 
SA- Apecial Authorization. 

NEW YORK -(Continued) 

City 

NEW YORK CITY 19 

Call 
Letters 

WEVD 

in 
Frequency 

i Kilocycles 

1330 

Name of Licensee 
Power ower Headquarters Address 

in Watts Telephone Number 

5,000 Debs Memorial Radio Fund Inc. 

Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Adolph Held 

Program Director 
Md.g. or Promotion Mgr. 

Chief Engineer 

George Field 

Representatives 
Transe. Library 
News Service 

ST -WBBR, WHAZ 117 W. 46th St. 
Bryant 9 -2360 

Henry Greenfield 
Henry Greenfield Charlet, Brown 

AP 

NEW YORK CITY 19 WHN 1050 50,000 Marcus Loew Booking Agency Herbert L. Pettey Frank Roehrenbeck Bannar 
1540 Broadway Frank Roehrenbeck Robert Anthony Rambeau 
Bryant 9 -7800 Bertram Lebhar Jr. Paul Fuelling AP, UP, Reuten 

NEW YORK CITY 19 WHOM 1480 1,000-LS Atlantic Broadcasting Co. Inc. .... Gardner Cowles Jr. Charles Baltin Katz 
500-N 29 W. 67th St. Craig Lawrence Standard 

Plage 3 -4204 Jack Compter Theodore Gempp AP, UP 

NEW YORK CITY 18 WINS 1010 10,000 Hearst Radio Inc. .... (Hearst Radio Inc. Robert Hersonson Raymer 
CP-50,000 28 W. 44th St. Charles McCabe Hazel Estes Standard 

Bryant 9 -6000 Willard Schroeder World 
Trevor Adam. AP, INS 

NEW YORK CITY 20 WJZ 770 50,000 American Broadcasting-Co. Inc. ABC (Edward J. Noble John Hade Spot Sales 
30 Rockefeller Plazq,. 

Circle 7 -5700 - 
(Mark Woods 
John McNeil 

Duncan Miller 
George Milne 

AP, UP, INS 

Robert I. Garver 

NEW YORK CITY WLIB 1190 1,000 WLIB Inc. .... Dorothy S. Thackery Murray Jordan Forjoe 
L-WOWO 850 Flatbuah Ave., Brooklyn 26 Paul Gould Aaeoc. Prog. 

Bockminister 7 -5900 Robert M. Scholle Frank E. Knaack World 
AP, UP, Reuten 

NEW YORK CITY 19. WMCA 570 5.000 WMCA Inc. ABS Nathan Straus Weed 
1657 Broadway Charles Stark Howard Klarman SESAC 
Circle 6 -2200 Charlet Stark Pierre Verseput World 

AP 

NEW YORK CITY 22. WNEW 1130 10.000 Greater New York Bcstg. Corp. Greater New]York Hcatg. Ted Cott Blair 
501 Madison Ave. Corp. William B. McGrath Foster 

Plaza 3 -3300 Bernice Judie M. J. Weiner Lang -Worth 
Herman;M. }Bees World 

AP 

NEW YORK CITY 7 WNYC 830 1,000 City of New York Nathan M. Rudich 
L-WCCO Municipal Bldg. Mitchell Jablone Mitchell Jablon. AP 
SA -SH -N Worth 2.5600 

NEW YORK CITY 18. WOR 710 50,000 Bamberger Hcatg. Service Inc. MBS Theodore C. Strelbert Norman Livingston 
1440 Broadway Joseph Creamer World 

Pennsylvania 6 -8600 R. C. Maddux J. R. Poppele AP, UP, INS, 
Reuten 

NEW YORK CITY 19. WOV 1280 5,000 Wodaam Corp. Arde Bulova Arnold Hartley Pearson 
ST -WHBI 730 Fifth Ave. Ralph N. Well Judith Vallen Standard 

Circle 5 -7979 Ralph Nardella Hillis Holt UP 

NEW YORK CITY 19. WQXR 1560 10.000 Interstate Broadcasting Co. Inc. The New York Times Eleanor N. Sanger Young 
730 Fifth Ave. John S. Hayeo Rita Hennessy Assoc. Prog. 
Circle 5-5566 Hugh Kendall Bolee Russell D. Valentine World 

AP 

NEW YORK CITY.. . WWRL 1600 250 Lo Island Broadcasting Corp. William H. Reuman Fred Barr 
(Woodside) 4150 58th St., Woodside, L. I. William H. Reuman AP 

Newton 9.3300 Edith Dick Joseph Franz 

NIAGARA FALLS WHLD 1290 1,000-D Niagara Falls Gaufre Pub. Co. Alanson C. Deuel Robert J. Manning 
Hotel Niagara Earl C. Hull 

AAe.o 
Prog. 

8421 Richard G. Robbins Robert J. Wilson Lang -Worth 
SESAC 
Standard 
UP 

OGDENSBURG WSLB 1400 250 St. Lawrence Bute. Corp. MBS Joseph R. Brandy Harold J. Frank Walker 
2315 Knox St. KBS Harold J. Frank J. R. Brandy UP 

500 J. R. Brandy Clifford W. Moore 

OLEAN 1 WHDL 1450 250 WHDL Inc. ABC E. B. Fitzpatrick Virgil C. Booth McKinney 
Exchange National Bank Bldg. KBS Thomas L. Brown World 

4149 Fred G. Meyer Jr. Thoma. J. Gill UP 

PLATTSBURG WMFF 1340 250 Platt.burg Broadcasting Corp. ABC George F. Bissell William H. Chambers McGillvra 
153 Margaret St. KBS Jan King Jan King Standard 

1600 Joel Seheier William Petit UP 

POUGHKEEPSIE WKIP 1450 250 Poughkeepsie Newspapers Inc. ABC Merritt C. Speidel Headley -Reed 
42 Market St. Harold W. Cueill Thesaurus 

6800 Theodore Jones Marvin S. Seimee AP 

ROCHESTER 4 WHAM 1180 50,000 Stromberg -Carlson Co. NBC William Fay Charles Siverson Hollingbery 
111 East Ave. John H. Lee Truman Brice Thesaurus 

Stone 1862 John W. Kennedy Jr. Kenneth Gardner UP 

ROCHESTER 4 WHEC 1460 1,000 -LS WHEC Inc. CBS ¡Frank E. Gannett William J. Adams McKinney 
500-N 40 Franklin St. )Clarence Wheeler Gunnar O. Wiig Anoc. Prog. 

Stone 1320 Gunnar O. Wiig Bernard C. O'Brien Standard 
LeMoine Wheeler AP 

ROCHESTER 4 WSAY 1370 1,000 Brown Radio & Service Laboratory Gordon P. Brown Elizabeth Palmer McGillvra 
Taylor Bldg. Gordon P. Brown Ralph Palmer Walker 
Stone 702 Elmer J. Walz Gordon P. Brown 

SARANAC LAKE WNBZ 1320 100-D Upstate Broadcasting Corp. John F. Grimes Lewis Pettit Clark 
14 Broadway KBS John F. Grimes T. J. Wertenbaker Jr. 

1320 Jacques DeMattos H. Berwind Williams 

SCHENECTADY WGY F10 50,000 General Electric Co. NBC GE -Kohn Hager A. O. Coggeshall NBC Spot 
1 River Road Kolin Hager Jeanne Weller Lang -Wort 

3-2121 Kolin Hager W. J. Purcell Thesaurus 
Alexander MacDonald AP, UP 
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AMERICA'S NUMBER 1. 

PORTS S'l'A'l'ItlN 

w York Giants 

pso- FpOtbpod9eT 
. Brooklyn 

Basebÿork Rangers 
New 

KockCollegiate 
Inter- all Basketb uare Garden 
Madison Sq Meets 

IndpOr Track 

. p otesso al Boxing 

Horse Race Results 

Ski Casts 

° 

b Barber be r 

e 
n D 

liDT 
Ond 

COnnie 
r 

lyé P/k ñs Y 

Guy Lab ence Berl 0N, 

Clem s Taub Carthy 

Ward 'dson 

50,000 WATTS NEW YORK 
Represented by 

Rambeau 

Metro - Goldwyn -Mayer 
Loews Affiliate 
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HAM 
Zloun 2Vedteca hew *al% Saieeora.a 

Covers not Rochester alone, but counties 

with all of their prosperous farms 3 the 
ár 

busy trading centers where they do their shopping .. . 

\ \\ ///7 
Q 

the well -to -do homes surrounding busy 

factories where seasonal lay -offs are things"- 

they only read of. 11L= A big time market respon- 

ull //i 

sive to WHAM-appeal 
K 

ppeal p as proved by audience 

and by measured mail response. \ surveys //, 

Your best buy for plus coverage in a plus market. 

50,000 WATTS CLEAR CHANNEL 1180 ON THE DIAL 

Affiliated with NBC National Representative George P. Hollingbery Co. 

ROCHESTER, NEW YORK 
BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com
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Check any authoritative data source for facts on 

Syracuse and Central New York as a market. 

Check the following facts on WFBL as the best 
medium to sell this market. 
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s 
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Check again this 24- year -old station, first in Central New York to have o network 
affiliation Charter member of CBS1, first to operate on 5,000 watts day and night; 
first to be granted FM broadcasting privilege; first to have its own building with com- 
plete broadcasting facilities all under one roof; first in audience, day and night, first 
with advertisers both notional and local . . . WFBL should be your first consideration 
if you want to sell Central New York and get the most for your radio dollar. 

WFBL 
MEMBER OF BASIC NETWORK COLUMBIA BROADCASTING SYSTEM 

FREE & PETERS, INC 

BROADCASTING Telcca 

Exclusive National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
.-Non-Commerciai Station. D-Day. 

LS-Local Sunset. 
N- Night. ST- Shares Time. S H-Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Conrhuction Permit leased. 
SA- Special Authorization. 

NEW YORK- (Continued) 

City 
Call 

Lettera 
Frequency 

in Kilocycles 
Power 

in Watte 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 

SCHENECTADY 7 WSNY 1240 250 Western Gateway Bcstg. Corp. W. P. Leighton Edward F. Flynn Foster 
619 State St. George R. Nelson Cecil Woodland Wood 

3-3622 George R. Nelson Irving P. Beck Lang -Worth 
Standard 
AP 

SYRACUSE 2 WAGE 620 1,000 WAGE Inc. ABC Frank G. Revoir Petry 
Loew Bldg. William T. Lane A. Beckwith Standard 

2 -0277 Aaron Beckwith Charles Brennen Thesaurus 
AP 

SYRACUSE 2 WFBL 1390 5,000 Onondaga Radio Bests. Corp. CBS Oscar F. Soule Charles F. Phillips Free & Peters 
433 S. Warren St. Samuel Woodworth Robert G. Soule World 

2 -1147 Charles F. Phillips Alfred R. Marcy INS 
SYRACUSE 2 WOLF 1490 250 Civic Broadcasting Corp. MBS T. Sherman Marshall Hamilton Woodle Walker 

Chimes Bldg. T. Sherman Marshall Patricia Marshall Standard 
2 -7211 Dan Dwyer Thomas Crimmins AP 

SYRACUSE 2 WSYR 570 5,000 Central New York Bestg. Corp. NBC Harry C. Wilder Bill Rothrum Bannau 
Syracuse -Kemper Bldg. E. R. Vadeboncoeur Irene Underwood Raymer 

3 -7111 W. R. Alford Jr. G. Armand Belle Isle Assoc. Profi 
Lang-Worth 
Standard 

TROY WHA2 1330 1,000 Rensselaer Polytechnic Institute L. W. Houston A. Olin Niles 
ST -WBBR, WEVD 110 Eighth St. 

6810 
Wynant J. Williams 
Warren C. Stoker Hiram D. Harris 

TROY WTRY 980 1,000 Troy Broadcasting Co. Inc. ABC Harry C. Wilder Ernest W. Rossell Raymer 
92 Fourth St. William A. Ripie G. Edward Walker Lang -Worth 

2100 Woodbury Carter Stephen Stanley World 
UP 

UTICA WIBX 1230 250 WIBX Inc. CBS Mrs. Scott Howe Bowen Michael Carlo Fusco Bannan 
First National Bank Bldg. Mrs. Scott Howe Bowen Nathan W. Cook Biddick 

2 -2101 John T. Dowdell Wood 
World 
UP, INS 

WATERTOWN WATN 1240 250 Watertown Broadcasting Corp. MBS G. H. Righter Biddick 
118 Washington St. G. H. Righter G. H. Righter Wood 

2424 G. H. Righter AP 
WATERTOWN WWNY 790 1,000 Brockway Co. CBS Harold B. Johnson Weed 

Hotel Woodruff Thomas E. Martin Glenn S. Douil SESAC 
4120 Louis Sain Jr. Maynard B. Davis World 

UP 
WHITE PLAINS WFAS 1230 250 Westchester Broadcasting Corp. KBS J. Noel Macy Randall Kaler 

Roger Smith Hotel Frank A. Seitz Assoc. Prog. 
6400 T. Eugene Duffy Frank A. Setts World 

AP 

NORTH CAROLINA 

City 
Call 

Letters 
Frequency 

In Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

ASHEVILLE WISE 1230 250 WISE Inc. NBC Harold H. Thorns Floye Bowers Burn-Smith 
98 College St. Harold H. Thoma Nina Williams Thesaurus 

1219 Kenneth Beachboard M. Hollerith AP, INS 

ASHEVILLE WWNC 570 1.000 Asheville Citizen -Times Co. CBS Don S. Elias Kate 
14 O. Henry Ave. Don S. Elias Assoc. Prog. 

5500 Jame A. Hagan Cecil Hoskins AP, UP 

ASHEVILLE 1940 250 Community Brs Corp. Community Bang. Corp. 
(Construction permit) Asheville 

BURLINGTON WBBB 920 1.000 D Alamance Bettg. Co. Inc. MBS Alamance Bcatg. Co. Inc. Jack Hankins Gene Grant 
31014 S. Main St. E. Z. Jones William Sandefur Cole 

2730 Roy Springer Berry Tyaor Lang -Worth 
Standard 
AP, UP 

CHARLOTTE 2 WAYS 610 1,000 Inter -City Advertising Co. ABC George W. Dowdy Weed 
120 E. Third St. Walter H. Goan M. L. Byrd Lang -Worth 

3 -7173 Paul Abaher Standard 
AP 

CHARLOTTE 2 WBT 1110 50.000 Southeastern Broadcasting Co. CBS J. M. Bryan Larry Walker Radio Sales 
Wilder Bldg. Charles H. Crutchfield Ed Connolly Lang -Worth 

3 -8833 Royal Penny M. J. Minor AP, UP 

CHARLOTTE 1 WSOC 1240 250 WSOC Inc. NBC E. J. Gluck Ronald G. Jenkins Headley -Reed 
1925 N. Tryon St. E. J. Gluck Cole 

7138 W. C. Irwin L. L. Caudle Jr. Standard 
Thesaurus 
AP 

CONCORD WEGO 1410 1,000 -D Wayne M. Nelson KBS Wayne M. Nelson Clark 
Concord Wayne M. Nelson Standard 

2271 AP, UP 

DURHAM WDNC 1490 250 Durham Radio Corp. CBS C. C. Council Lawrence C. Johnson Wilson 
138% E. Chapel Hill St. J. Frank Jarman J. Frank Jarman Cole 

R -155 J. Frank Jarman Walter S. Hill Standard 
AP, UP 

ELIZABETH CITY WCNC 1400 250 Albemarle Broadcasting Co. MBS Edd Harris Don Pierce Burn -Smith 
104 E. Colonial Ave. KBS Edd Harris Don Pierce World 

1400 C. R. Askey 

FAYEITEVILLE. WFNC 1450 250 Cape Fear Broadcasting Co. MBS Cape Fear Bcstg. Co. Ray Woodard 
114 Anderson St. Tobacco W. C. Ewing Lang-Worth 

4848 Paul O. Moyle L. E. Small 

GASTONIA WGNC 1450 250 F. C. Todd ABC F. C. Todd Earl R. Holder Cot & Tana 
168 W. Main St. KBS Pat MeSwain F. C. Abernethy MacGregor 

732 F. C. Abernethy W. C. Groves Jr. 
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North Carolina is the South's No. 1 State in 
both industry and agriculture. Industrially, 
our people draw nearly twice as much in "sal- 
ary and wages" as the average of the nine 
other Southern states -lead the second -rank- 

ing state by $92,000,000 annually ... Agri- 
culturally our people gross more than twice 
as many farm dollars as the average of the 
nine other Southern states -lead the second- 
ranking state by $250,000,000 annually! 

WPTF is a 50,000 -watt station, at 680 kc., 
NBC. It is by long, long odds the No. 1 radio 
station in North Carolina -by equally long 
odds the State's No. 1 radio salesman. 

Drop us a line for complete facts, fig- 
ures, availabilities -or ask Free & Peters. 
If you're not using WPTF, you're not 
covering the best State in the South. 

50,000 WATTS NBC 
RALEIGH, N. C. 

FREE S PETERS. Inc.. Exclusive National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
a-Nes- Commercial Station. D -Day. 

LS -Lova' Suruca. 
N- Night. ST- Shores Time. SH- Specified Hours. 

L -- Limited Time with Dominati Station 
(Data corrected Io January 1, 1946! 

U -- Unlimited. CP- Cosslrurtion Permit Issued. 
SA- Special Authorization. 

NORTH CAROLINA -(Continued) 

City 
Call Frequency 

Lettere in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdag. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

GOLDSBORO WGBR 1400 250 Eastern Carolina Bretg. Co. Inc. MBS A. T. Hawkins John Gay Britt 
Box 1024 Tobacco Harry G. Bright Harry G. Bright World 

1550 Leland B. Nelson Daniel B. Trueblood AP 

GREENSBORO WBIG 1470 5,000 Nort h Carol! na Bcstg. Co. Inc. CBS Edney Ridge Wally Williams Hollingbery 
O. Henry Hotel Edney Ridge (Adelaide Bernard Thesaurus 

6125 Gilbert H. Hutchinson ( Margaret Leonard World 
Earl Allison AP 

GREENSBORO WGBG 930 1,000 -D Greensboro Broadcasting Co. Inc. 
Ashe Street Extension 

ABC Ralph M. Lambeth 
Ralph M. Lambeth 

Stan Conrad 
J. R. Marlowe 

Burn -Smith 
g -Worth Lang-Worth 

3 -3631 L. O. Hutchins James M. Stewart 
GREENVILLE WGTC 1490 250 Greenville Broadcasting Co. MBS J. J. White Charles Whedbee 

Box 898 Tobacco B. S. Hodges Jr. B. S. Hodges Jr. Cole 
3182 Carl McKinney Marion Tribley World 

AP, UP 
HENDERSON WHNC 890 250 -D Henderson Radio Corp. MBS S. S. Stevenson Richard Bronson 

19 Williams St. KBS Nathan Frank Nathan Frank Lang -Worth 
736 Nathan Frank Leon Small World 

AP 
HICKORY WHKY 1290 5.000 -LS Catawba Valley Bcstg. Co. Inc. ABC Carl V. Cline Wilson 

1.000 -N Radio Bldg. KBS Edmund S. Long World 
1195 J. Frank Haithcox Edmund S. Long UP 

HIGH POINT WMFR 1230 250 Radio Station WMFR ABC Helen M. Lambeth Gary Davis Burn -Smith 
Security Bank Bldg. KBS H. M. Lambeth Pat Taylor UP 

4593 Pat Taylor Gary Davis 
JACKSONVILLE WJNC 1240 250 Jacksonville Broadcasting Corp. MBS Louis N. Howard 

Route 24, N. Tobacco Lester L. Gould Lang -Worth 
707 Lester L. Gould David E. Hardison 

KINSTON WFTC 1230 2250 Jones Weiland ABC Jonas Weiland Bob Bingham Burn -Smith 
210 E. King St. Bob Bingham Bob Bingham AP 

4111 Arthur Manning Herman Civils 
LEXINGTON 1190 250 Davidson County Haag. Co. (Omar G. Hilton 

(Construction permit Lexington Greeley N. Hilton 

LUMBERTON 1:310 250 Robeson Beetg Corp. 
(Construction permit Lumberton 

NEW BERN WHIT 1450 250 Coastal Broadcasting Co. Inc. MBS Louis N. Howard Paul Parker 
U. S. Highway No. 17, S. Tobacco Thos. F. McCaffrey Worth 

4450 Louis N. Howard David E. Hardison Lang 
RALEIGH WPTF 63) 50.000 WPTF Radio Co. NBC J. R. Weatherspoon Graham B. Poyner Free & Peters 

Insurance Bldg. Richard H. Mason R. W. Youngsteadt Thesaurus 
8311 O. L. Carpenter Henry Hulick Jr. World 

AP, UP 
RALEIGH WEAL 1240 250 Capitol Broadcasting Cu. Inc. MBS A. J. Fletcher Hay Reeve Weed 

131 S. Salisbury St. Tobacco Fred Fletcher Lang-Wort h 
6411 B. G. Robertson Stanley Brown AP 

ROANOKE RAPIDS WCBT 1230 2CÚ1 WCBT Inc. MBS S. E. Crew A. L. Drew Burn -Smith 
251 Roanoke Ave. KBS S. E. Crew A. L. Drew World 

R -8551 A. L. Drew C. W. Meares UP 
ROCKY MOUNT WEED 1450 250 W. A. Wynne ABC W. A. Wynne Bill Holm 

Box 752 W. A. Wynne J. L. Cummings Cole 
1420 J. L. Cummings W. W. Primor World 

AP 
SALISBURY WSTP 1490 250 Piedmont Broadcasting Corp. MBS Bryce P. Beard Betty Gill Burn -Smith 

Yadkin Hotel Bryce P. Beard Katherine F. Murphy World 
2121 Katherine F. Murphy Carl B. Watson AP 

SHELBY 730 250-D Western Carolina Radio Corp. 

WASHINGTON 

(Construction permit, 

WRRF 930 1.1)00 -D 

P. O. Box 200 

Tar Heel Bcstg. System Inc. ABC W. R. Roberson Mary Miller Forjoe 
Bank of Washington Bldg. KBS W. R. Roberson Jr. T. H. Patterson Standard 

T. H. Patterson George P. Martin Thesaurus 
AP 

W H ITEVILLE 1240 250 Whiteville Bestg. Co. Inc. 
(Construct ion permica Whiteville 

WILMINGTON WMFD 1400 250 Richard Austin Dunlea ABC Richard A. Dunlea Harry W. Lee Burn-Smith 
Castle Hayne Road Richard A. Dunlea Charles NI. Gaylord World 

4840 Claud ()'Shields Edward I. Herring Jr. UP 
WILMINGTON 1340 

tConetructior permit 
250 General Newspapers Inc. 

Wilmington 

WILSON WGTM 1340 2511 Penn T. Watson NIBS Penn T. Watson Franck Hardin 
Wilson Tobacco Allen E. Wannamuker Allen E. Wannamaker World 
2188 It. R. Brunson Warren Wooten UP 

WINSTON -SALEM 3. WAIR 1340 WAIR Broadcasting Co. ABC Partnership Doris Pardington Walker 
Pepper Bldg. George D. Walker Ruth Pitts Cole 

2-1133 C. G. Hill Lee King World 
AP 

WINSTON -SALEM 1. WSJS 60) 5.11)0 Piedmont Publishing Co. NBC Gordon Gray Headley -Reed 
419 N. Spruce St. Harold Essex Cole 

4141 Harry B. Shaw Phillip F. Hedrick Lang -Worth 
Standard 
UP 

NORTH DAKOTA 
Name of Licensee 

Call Frequency Power Headquarters Address 
City Letters in Kilocyres in Walla Telephone Number 

BISMARCK KFYR 5:. Meyer Broadcasting Co. 
320 Broadway 

468 

DF.VII.S LAKE ....... KDLR 

FARGO WDAV 

124 

97,, 
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5.000 

K DLit Inc. 
1025 Third St. 

1090 

WDAY Inc. 
Black Bldg. 

5357 

Network 

NBC 
Nort hwest 

NIBS 
Mississippi 

NBC 
Northwest 

Chief Owner or Executive 
General Manager 

Commercial Manager 

P. J. Meyer 
F. E. Fitzsimonds 
F. E. Fitasimonds 

Bert Wick 
Bert Wick 
Bert Wick 

E. C. Reineke 
Jack Dunn 
Tom Barnes 

Program Dir ectur Representatives 
Males. or Promotion Mgr. 'franar. Library 

Chief Engineer News Servire 

Cal Culver 
('al ('ulver 
Ivar Nelson 

Robert Raynor 

Richard Moritz 

Ken Kennedy 
Mildred Gregerson 
Julius Hetland 

BROADCASTING 

Blair 
SESAC 
Standard 
UP 

SESAC 
World 
UP 
Free & Pete -s 
Thesaurus 
AP, UP 

Telecasting 
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RESULT STORIES 

WDAY 
"WROTE THE BOOK" 
ON RADIO RESULTS! 

WDAY is the oldest broadcasting 
station in the Northwest - better 
than twenty -three years -and some 
of our result stories go back to the 
very begi ' g of that titile. 

Take local advertisers, for instance 
(seems to us that folks right here at 
hone should know). Eighteen year- 
'round local advertisers have used 
WDAY, steadily, from 10 to 23 years. 
What's more, these eighteen are 
truly a "soup-to-nuts" variety -a 
department store, jewelry company, 
creamery, foundry, auto -repair shop, 

music store, shoe store, men's shop, 
furrier, laundry, etc. 

Yes sir, neighbors have the real 
(lope on a feller. And when local 
advertisers approve so markedly of 
a station, what better recommen- 
dation could you ask? This is fertile 
ground for widely varied crops - 
the rich Red River Valley is the 
best market between Minneapolis 
and Spokane. And our hayseeds are 
just as diverse in their spending as 

in their farming. Write us for all 
the facts -or ask Free & Peters. 

WDAY, INC. 
FARGO, N. D. 

N B C ... 970 KILOCYCLES ... 5000 WATTS 

FREE & PETERS, INC.. EXCLUSIVE NATIONAL REPRESENTATIVES 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
e- Non-Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hours. 

L- Limiled Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorisation. 

NORTH DAKOTA-(Continued) 

City 
Call 

Letter. 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 
Commercial Manager 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans.:. Library 

Chief Engineer News Service 

GRAND FORKS eKFJM 1440 1,000 -LS University of North Dakota Univ. of North Dakota Fay Lufkin 
SH -KILO 500-N Grand Forks Donald J. Robertson 

2800 Arnold Petrich 

GRAND FORKS KILO 1440 1,000 -IS Dalton LeMasurier CBS Dalton LeMasurier Dorothy Kirk Headley -Reed 
SH-KFJM 500-N First National Bank Bldg. Northwest Dalton LeMasurier Lang -Worth 

1200 Elmer Hanson Arnold Petrich UP 

JAMESTOWN KSJB 600 250-LS Jamestown Broadcasting Co. Inc. CBS, MBS John W. Boler George Suderman 
100-N Midland Bldg. Mississippi Lloyd R. Amoo Florence Putnam SESAC 

CP -5,000 100 Lloyd R. Amoo Lloyd R. Amoo Standard 
AP, UP 

MANDAN KGCU 1270 250 Mandan Radio Assoc. MBS W. S. Russell Merritt Bushes 
200 Third Ave. N. W. Mississippi M. J. Reichert Lang -Worth 

631 M. J. Reichert LeRoy Gunderson 

MINOT KLPM 1390 1,000 Minot Broadcasting Co. MRS John B. Cooley Jack Helling Walker 
118A S. Main Mississippi C. W. Baker Jack Helling World 

1267 E. H. Cooley C. W. Baker UP 

VALLEY CITY KOVC 1490 250 KOVC Inc. MBS Robert E. Ingstad William J. Weaver 
312 Fifth Ave. KBS Robert E. Ingstad UP 

408 Mississippi Robert E. Ingatad Kermit Holm 

OHIO 

City 
Call 

Lettere 
Frequency 

In Kilocycles 
Power 

in Watt. 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

AKRON 9 WADC 1350 5,000 Allen T. Simmons CBS Allen T. Simmons H. L. Hageman Hollingbery 
Box 830 Allen T. Simmons Bob Wilson Lang -Worth 

Meadowbrook 3211 Allen T. Simmons Standard 
UP, TP 

AKRON 8 WAKR 1590 5,000 Summit Radio Corp. ABC S. Bernark Berk Colman Scott Weed 
First Central Tower S. Bernard Berk Viola G. Berk Assoc. Prog. 

Hemlock 6151 Kenneth M. Keegan George Paul Standard 
Thesaurus 
AP, UP 

AKRON 8 WHKK 640 1,000 United Broadcasting Co. MBS Sterling Graham Louis Heinrich Radio Adv. 
L-KFI 51 W. State St. R. W. Richmond Thelma Federhar World 

Blackstone 7101 J. A. Harrington James S. Hill AP 

ASHTABULA WICA 970 1.000 -D WICA Inc. R. B. Rowley A. B. Newkirk 
221 Center St. W. W. Walrath A. B. Newkirk World 

1211 D. W. Faesett H. R. Johnson UP 

CANTON 2 WHBC 1480 1,000 Ohio Broadcasting Co. MBS Eugene Cart W. Richard Neher Burn -Smith 
550 S. Market St. William I. Hershey Charles Erbland SESAC 

7166 Robert Fehiman Kenneth L. Biker World 
AP, UP 

CINCINNATI 1 WCKY 1530 50,000 L. B. Wilson Inc. ABS L. B. Wilson Bill Dawes Free & Petera 
Hotel Gibson Kenneth W. Church Lang -Worth 
Cherry 6565 George H. Moore C. H. Topmiller Standard 

World 
AP, UP 

CINCINNATI 2 WCPO 1290 250 Scripps -Howard Radio Inc. Jack R. Howard Glenn Clark Miller Branham 
Carew Tower Mortimer C. Watte n Glenn Clark Miller Assoc. ProQ 

Main 3314 John Patrick Smith Glenn Davis Lang -Worth 
Standard 
UP 

CINCINNATI 6 WKRC 650 5,000 -LS Cincinnati Timm -Star Co. CBS Hulbert Taft Sr. Joel Stovall Katz 
1,000 -N Hotel Alms H. E. Fast Ed E. Hale Lang -Worth 

Woodburn 0550 U. A. Latham George Wilson Standard 
AP, UP 

CINCINNATI 2 WLW 700 50,000 The-Crosley Corp. NBC J. D. Shouse Eldon Park 
Crosley Square 
Cherry 1822 

R. E. Dunville 
H. Mason Smith 

M. N. Terry 
R. J. Rockwell 

UP, AP, INS, 
Reuters 

CINCINNATI 2 WSAI 1960 5,000 Buckeye Broadcasting Co. ABC Marshall Field James Leonard Avery 
115 E. Fourth St. Robert M. Sampson Dorothy Wurtman Thesaurus 

W. R. Christian W. E. Symons World 
AP, UP 

CLEVELAND 1 WGAR 1220 5,000 WGAR Broadcasting Co. CBS G. A. Richards David M. Baylor Petry 
Hotel Stotler John F. Patt J. R. Schmunk Lang -Worth 
Prospect 0200 Harry Camp R. Morris Pierce Standard 

UP 

CLEVELAND 13 WHK 1420 5,000 United Broadcasting Co. MBS Cleveland Plain Dealer C. M. Hunter Raymer 
Terminal Tower Ohio Network K. K. Hackathorn Sue Cornelius Assoc. Profi 
Prospect 5800 Robert S. DeTchon R. H. DeLany Lang -Worth 

AP, Reuters 

CLEVELAND 15. WJW 850 5,000 WJW Inc. ABC William M. O'Neil Edward N. Palen Headley -Reed 
1375 Euclid Ave. William O'Neil A. B. Stiller Standard 

Superior 0101 W. J. Sylvester Gerald Roberts UP, TP 

CLEVELAND 14. WTAM 1100 50,000 National Broadcasting Co. Inc. NBC NBC- Vernon H. Pribble Hal Metzger NBC Spot 
815 Superior Ave. N. E. Vernon H. Pribble Howard Barton Standard 

Cherry 0942 Harold Gallagher S. E. Leonard Thesaurus 
AP, UP 
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5000 WATTS 

AT 600 KC 

BLANKETING NORTH DAKOTA, 

SOUTH DAKOTA, AND 

NORTH WESTERN MINNESOTA 

TOWN BROADCASTING COMPANY, INC. 
AFFILIATED WITH 

Columbia Broadcasting System Mutual Broadcasting System 
North Central Broadcasting System 

National Sales Representative: NCBS SPOT SALES 
NEW YORK 1, N. Y. CHICAGO 1, ILL. ST. PAUL 1, MINN. 

Empire Stat Building Longer,. 3 -4874 360 North Michigan Avenue Central 4894 E -622 First National bank Building Cedar 8579 
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OVER AKRON 

4 G' 164.04/2 

5000 WATTS * DAY & NIGHT 

WEED & CO. 
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IF YOU COULD CHOOSE ONLY 25 U. S. MARKETS... 

YOU WOULD HAVE TO CHOOSE YOUNGSTOWN --WKBN 
A stable, concentrated market area which ranks 
among the nation's top 25 means both peak buying 
ability and peak buying habits. Effectively served 
by one medium of proved selling power, this area 
is the "must market" of Youngstown -WKBN. The 
leading purchasing power of this third largest U. S. 

Steel Center is revealed conclusively by available 
statistics ... total wage earners, annual wages, re- 
tail sales per family, etc. (Full 
information is available to ad- 
vertisers in WKBN's Brochure 
on "The Youngstown Industrial 
Area"). This large and atten- 
tive buying audience falls 
within the primary coverage 
of one Radio station only .. 
WKBN. 

Represented by 

PAUL H. RAYMER COMPANY 

As repeated case histories throughout this pioneer 
station's 20 -year history attest, such an exclusive 
situation has placed WKBN in the position of a 
powerful merchandising and sales force ... the 
respected source of information and entertain- 
ment for a major market area of over half a mil- 
lion consumers ... plus the bonus coverage area of 
over 6,000,000. 

AFFILIATE 
COLUMBIA BROADCASTING SYSTEM 

WKBN 
YOUNGSTOWN, O. `' 

#ç 

5000 watts CBS £ 
570 kc 

1 WKBN delivered its first broadcast to 
14.% Youngstown earphones and speakers 
on September 26, 1926. The station's first 
bid for listeners was made with a 71/2 watt 
transmitter. An ever -progressive policy has 
existed from the beginning and today's 
modern, powerful equipment... situated on 
forty -five acres of .landscaped beauty in 
Youngstown's South Side residential sec - 
t ion... brings Columbia Network and local 
entertainment fo listeners in five states 
and Canada. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
-Non-Cornmereial Station. D-Day 

LS-Loca! SWIM. 
N- Night. ST- Shares Time. SA- Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit limed. 
SA- Special Authorization. 

OHIO -(Continued) 

City 
Call 

Letters 
Frequency 

In Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Wag. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

COLUMBUS 15 WBNS 1460 5.000 -LS RadiOhio Inc. CBS Edgar T. Wolfe Geer Parkinson Blair 
1,000-N 33 N. High St. Jerome R. Reeves Standard 

Adams 9265 W. L. Orr L. H. Natager AP 

COLUMBUS 15 WCOL 1290 250 The Pixleys ABC L. A. Pixley Howard Donahoe Headley-Reed 
33 N. High St. Jack Kelly Howard Donahoe Lang-Worth 

Main 4581 Jack Kelly Leo DeConnick World 
AP 

COLUMBUS 15 WHKC 610 1,000 United Broadcasting Co. MBS Sterling Graham John B. Moses Radio Adv. 
22 E. Gay St. Ohio Network C. M. Everson H. H. Hoessly Cole 
Adams 1101 H. H. Hoessly Wm. C. Minor ILang -Worth 

COLUMBUS IO WOSU 820 5.000 Ohio State University Howard L. Bevis William H. Ewing 
L-1., Dallas Communication Laboratory Robert C. Higgy Thesaurus 

University 3148 Robert C. Higgy AP, UP 

DAYTON 1 WHIO 1290 5,000 Miami Valley Bests. Co. CBS James M. Cox Lester Spencer Cummings 
45 S. Ludlow St. R. H. Moody Garland Baldwin Hollingbery 

Adams 2261 Arthur Tomsett Ernest Adams Standard 
World 
AP, UP. INS 

DAYTON 2 WING 1410 5.000 Great Trails Bastg. Co. ABC Charles Sawyer Ranny Daly Weed 
121 N. Main St. John Pattiaon Williams Lang -Worth 

Adams 3288 F. G. Dykstra Stanley Beck Standard 
AP 

FINDLAY WFIN 1880 1,000 -D Findlay Radio Co. KBS Fred R. Hover Joanne Lewis 
500% S. Main St. Fred R. Hover M. C. Clark Cole 

Main 1330 Edgar C. Smith Lang -Worth 
Standard 
INS 

HAMILTON WMOH 1450 250 Fort Hamilton Batts. Co. Herbert G. Pabst Sam Sague 
2nd National Bank Bldg. Don Poset Joe True Thesaurus 

4664 Joe True Andrew Bruck UP 

LIMA WLOK 1240 250 Fort Industry Co. NBC Comdr. George B. Storer Edgar C. Chick Headley -Reed 
National Bank Bldg. Ralph G. Elvin Ralph G. Elvin Lang -Worth 

9 .3161 Giles Zwahlen Darrell J. Hunter Standard 
AP 

MANSFIELD WMAN 1400 250 Richland Inc. ABC M. F. Rubin Robert Christopher Broadcast Sales 
140!; Park Ave. W. Ohio Network J. M. O'Hara Robert Christopher Standard 

4235 Carl Kindt Wm. E. Morrison World 
UP 

MARIETTA 250 Marietta Broadcasting Co. 
(Construction Perm1490 it) St. Clair Block 

MARIETTA 1340 250 Parkersburg Sentinel Co. Howard L. Cherttoff 
(Construction permit) 519 Juliana St., Parkersburg, W. Va. 

MARION WMRN 1490 250 Marion Broadcasting Co. 
N. Main St. 

ABC 
KBS 

Robert T. Mason 
Robert T. Mason 

Madg 
Fric Paig 

Coo per Broadcast Sales 
Gene Grant 

3226 Robert T. Mason Francis J. Peters Thesaurus 
UP 

PORTSMOUTH WPAY 1400 250 Scioto Broadcasting Co. MBS Louis H. Brush H. W. Apel 
1009 Gallia St. Paul Wagner Robert Kuhn Lang -Worth 

1010 Gerald F. Boyd Maurice L. Myers AP, UP 

SPRINGFIELD WIZE 1340 250 Radio Voice of Springfield Inc. ABC Charles Sawyer Arthur Martin Weed 
117 W. High St. Adna Karns Terry Hutt Standard 

4955 Victor Bushong AP, UP 

STEUBENVILLE WSTV 1340 250 Valley Broadcasting Co. MBS Valley Broadcasting Co. John L. Mardian 
Exchange Realty Bldg. John J. Laux John L. Mardian Thesaurus 

2.6265 John J. Laux Joseph M. Troesch UP 

TOLEDO WSPD 1370 5,000 Fort Industry Co. NBC George B. Storer Robert Evans Katz 
136 Huron St. ¡J. Harold Ryan Westford F. Shannon Lang -Worth 
Adams 3175 E. Y. Flanigan ¡Frank Hilbert Standard 

(Edw. Goon Thesaurus 
AP, UP, INS 

TOLEDO 2 WTOL 1230 250 Community Broadcasting Co. ABC Community Bestg. Co. Karl Nelson Radio Adv. 
Bell Bldg. Arch Shawd Betty Connell Assoc. Prog. 

Adams 3291 Gard Wallace John Sheehan Standard 
World 
AP, UP 

WARREN WARN 1400 250 Frank T. Nied & Perry H Stevens MBS ¡Frank T. Nied Lynn E. Gifford McGillvra 
108 Main St. (Perry H. Stevens Emerson J. Pryor Lang -Worth 

4490 Emerson J. Pryor Robert V. Kinney Standard 
Frank B. Cannon UP 

YOUNGSTOWN 3 WFMJ 1450 250 WFMJ Broadcasting Co. ABC William F. Maag Jr. William K. Crooks Headley-Reed 
101 W. Boardman St. Willi F.Maag Jr. Lang -Worth 

3 -4121 Phil Wood Frank A. Dieringer SESAC 
Standard 
AP, UP 

YOUNGSTOWN 3 WKBN 570 5.000 WKBN Broadcasting Corp. CBS W. P. Williamson Jr. Gene Trace Raymer 
17 N. Champion St. J. L. Bowden Foster Harmon Lang -Worth 

4 -2122 J. L. Bowden B. T. Wilkens World 
UP 

ZANESVILLF WHIT. 1240 250 Southeastern Ohio Broadcasters Inc. NBC George B. Storer Howard George Blair 
Lind Arcade Bldg. Allen L. Hasid Standard 

6000 J. Robert Kerns William Hunt AP 
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MORE! 
For Your Advertising Dollar 

When Your Schedule Is On 

WFMJ 
To Cover YOUNGSTOWN 

Ohio's Third Market 

Market Data 
Primary Coverage" 

Population 473,605 
Radio Homes 109,498 
Total Retail Sales $161,379,000 
Food Sales $41,738,000 
General Mdse. Sales $22,086,000 
Apparel Stores $12,315,000 
Drug Stores $4,517,000 
'These are 1940 Census figures. 

Complete News 
Reports of the Associated Press, the United Press, 
and local news from The Youngstown Vindicator. 

More Listeners 
More Hours of the Day 

C. E. Hooper Station Listening Index Oct. -Nov., 1945 

WFMJ B C D E Others 

8 A M -12 N000n 51.9 19.8 9.0 13.2 3.1 3.0 

Mon. thru Fri. 
12 Noon -6 PM 30.9 21.2 19.1 17.6 2.1 9.1 

Sun. then Sat. 
6 PM -16 PM 26.0 42.4 23.6 4.8 3.2 

Sunday 
12 Noon -6 PM 38.1 20.3 8.6 13.9 5.6 13.5 

WFMJ 
Affiliate of the American Broadcasting Company 

Member OAB, NAB 

Represented By 

Headley Reed Co. 
NEW YORK 

CHICAGO 

DETROIT 

ATLANTA 

LOS ANGELES 

SAN FRANCISCO 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
- Non-Commercial Von -Commercial Station D -Day. 

LS -Loral Sunset. 
N- Night. ST- Shares Time. SH- Specified Houri. 

L- Limiled Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U. -- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorization. 

OKLAHOMA 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transo. Library 

Chief Estineer News Service 

ADA KADA 1230 250 C. C. Morris ABC C. C. Morris Betty J. Hughes T-H-S 
First National Bank Bldg Oklahoma H. Weldon Stamps Betty J. Hughes AP 

1212 LeRoy Moses Harold Walker 

ARDMORE KVSO 1240 250 John F. Easley ABC John F. Easley Dolly Dutton T -H -S 
Hotel Ardmore KBS Albert Riesen Glen Paul SESAC 

3030 Oklahoma Gene Calley John Malloy World 

BARTLESVILLE 1 KWON 1400 250 Bartlesville Broadcasting Co. MBS J. Fred Case M. Keith Upson 
Union National Bank Bldg. J. Fred Case H. L. Heerman AP 

1400 John Collins E. Dallas De Graffenreid 

ELK CITY KASA 1240 100 Southwest Broadcasting Co. MBS Lonnie J. Preston Johnny Carmen Gene Grant 
204 N. Main St. KBS Lonnie J. Preston Steve Cowan Standard 

730 G. M. Patterson UP 

ENID KCRC 1390 1.000 Enid Radiophone Co. ABC Lucy M. Garber Marjorie Hromas T -H-S 
Broadway Tower Oklahoma L. D. Lindsey Marjorie Studer Standard 

447 H. P. Hale Murray D. Coleman AP 

LAWTON KSWO 1150 250-D Oklahoma Quality Bcetg. Co. MBS Partnership Kathleen Burkett 
17th & E Sta. 

3413 
KBS John W. Steele 

R. O. Cunningham 
R. O. Cunningham 
W. E. Billington 

cd. Prog. 

UP 

MUSKOGEE KBIX 1490 250 Oklahoma Press Publishing Co. ABC Tama Bixby Jr. Marcia King T-H-S 
Box 1512 Oklahoma Tama Bixby Jr. Marcia King AP 

303 Mary Robinson 

McALESTER KTMC 1400 250 McAlester Broadcasting Co. C. E. Wilson 
(Construction Permit) Aldridge Hotel ,P. D. Jackson 

NORM A\ WNAD 640 1.000 -D University of Oklahoma University of Oklahoma Buren C. Robbins 
Faculty Exchange John W. Dunn AP 

900 Jack Boyer 

OKLAHOMA CITY KOCY 1340 250 Plaza Court Broadcasting Co. NIBS J. D. Thomas Paul Buenning Walker 
Plaza Court Matthew H. Bonebrake Assoc. Prog. 

3 -4333 George Tarter George Brock Standard 
Thesaurus 
AP 

OKLAHOMA CITY 1. KOMA 1520 5.000 KOMA Inc. CBS John Griffin Bill Bryan Free & Peters 
CP-50,000 Biltmore Hotel Kenyon Brown W. L. Benham Jr. Cole 

2 -3291 J. J. Bernard M. W. Thomas Standard 
World 
UP 

OKLAHOMA CITY 2. KTOK 1400 250 O. L. Taylor ABC O. L. Taylor Harold M. Shreve T -H -S 
Apeo Tower Oklahoma Robert D. Enoch Eva B. Alexander L g 

3 -8352 Frank J. Lynch 
-Worth 

Clifford M. Easum Wo 
AP,r1UP 

OKLAHOMA CITY I. WKY 930 5,000 WKY Radiophone Co. NBC E. K. Gaylord Katz 
Skirvin Tower Hotel P. A. Sugg Tom Rucker Assoc. Prog. 

3 -4306 Ralph Miller H. J. Lovell Standard 
AP 

OKMULGEE KHBG 1240 250 Okmulgee Broadcasting Corp. MBS Pat Buford Nova Clarke Sears & Ayer 
McCullouch Bldg. KBS Pat Buford Lucille Buford Lang -Worth 

3646 Lucille Buford Chester Lud wick UP 
PONCA CITY WBBZ 1280 250 Adelaide Lillian Carroll MBS Adelaide L. Carroll Don Chadd Gene Grant 

615 W. Grand Ave. KBS Adelaide L. Carroll Bill Morgan AP 
3200 L. C. McKinney Nicholas DeFrancisco 

SHAWNEE KGFF 1450 250 KGFF Broadcasting Co. Inc. ABC Oscar S. Stauffer Roy Bowman T -H -S 
Aldriddgee Hotel Oklahoma Maxine Eddy Zaida Porter AP 

H. S. Henderson Salvatore Ricciotti 
TULSA 3 KOME 1340 250 Oil Capital Sales Corp. ABC Harry Schwartz Dick Campbell McGillvra 

910 S. Boston Oklahoma H. E. Grimes Mary Corkill T -H -S 
3 -4121 Fred Schwartz Roy Brown Lang -Worth 

Standard 
AP 

TULSA 3 KTUL 1430 5,000 Tulsa Broadcasting Co. CBS John T. Griffin Karl Jannssen Free & Peters 
National Bank of Tulsa Bldg. John Esau George Ketcham Standard 

2 -3191 L. A. Blust Robert Snider World 
UP 

TULSA 3 KVOO 1170 50,000 Southwestern Sales Corp. NBC W. G. Skelly F. M. Randolph Petry 
Philtower Bldg. W. B. Way W. T. MoClarin Lang -Worth 

2 -2254 Gustav K. Brandborg L. W. Stinson Standard 
INS 

OREGON 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 

ALBANY KWIL 1240 250 Central Willamette Bcstg. Co. MBS W. L. Jackson John Wray Biddick 
15th & Elm Sta. Don Lee Chet Wheeler Gloria Mousley Clark 

870 Hal Byer Bill Hansen Keating 
Standard 
UP 

ASTORIA KAST 1230 250 Astoria Broadcasting Co. MBS L. E. Parsons Beverly Duff Biddick 
404 Commercial St. KBS L. E. Parsons R. D. Homes Keating 

95 Don Lee E. H. Johnson J. M. Titus Standard 
AP 

BAKER KBKR 1490 250 Inland Radio inc. KBS 'Marshall E. Cornett Grace Baer Grant 
First & Court Sts. ,Lee W. Jacobs Ken Lockwood 

Ke 
tin; 

140 Lee W. Jacobs Sidney Williams UP 
Lee W. Jacobs 

BLND KBND 1340 250 Beni Bulletin MBS Bend Bulletin Biddick 
1101 Wall St. EBS Frank H. Loggan Wm. Barton Clark 

848 Don Lee Wallace Guthrie Keating 
Lang -Worth 
UP 
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BROADCASTING Telecasting 

915 FEET NIGH 

-and more than a 

million listeners wide! 

l-lE height of WKY's new antenna is not nearly 

so important as the width of its coverage. Its 

height is a lot more than mere showmanship. Its 

purpose and effect is to direct maximum radiation along 

the ground. Conventional quarter- and half -wave an- 

tennas waste a large part of their power in useless sky - 

waves like this: 
T 

Only the signals along the ground arc of any prac- 

tical use. The high -angle skywaves arc actually detri- 
mental, causing interference and fading at night. 

WKY's Franklin -type antenna actually squashes 

down skywaves and directs maximum signal along the 

horizontal like this: 

With this antenna. WKY's broadcasting efficiency 

has been increased 58.5°_ over conventional quarter - 

wave efficiency; or, to put it another way, is doing the 

job of 11,000 watts with a quart6:-wave antenna. 

Antenna design, capable of such great increases in 

broadcasting efficiency, now has taken its place along 

with power and frequency as a vital coverage factor. 

WKY, with its radiation squashed down and spread 

out, is by a bigger margin than ever before the station 

that covers Oklahoma best. 

% I/ 
O K L A H O M A C I T Y 

930 KC. -N B C 

OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO.: 
THE DAILY OKLAHOMAN AND TIMES; THE FARMER -STOCKMAN 
KVOR, COLORADO SPRINGS; KLZ, DENVER Affiliated Mgmt.: 

REPRESENTED BY THE KATZ AGENCY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
a- Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hour.. 

L- Limited Tim. with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special Authoriralian. 

OREGON -(Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watte Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Literary 

News Service 

COOS BAY KOOS 1230 250 KOOS Inc. MBS Sheldon F. Sackett Sara Spaugh Grant 
Hall Bldg. Don Lee fFred F. Chitty Freddie Vigder úe 

432 Hal Shade 
KKe 

Hal Shade 

CORVALLIS KOAC 550 5,000 -IS Oregon State College Oregon State College Allen Miller 
1,000 -N Corvallis Allen Miller UP 

526 Grant S. Feikert 

THE DALLES KODL 1230 250-LS Western Radio Corp. 
300-N Scenic Drive 

KBS V. Barney Kenworthy 
Glenn Howell 

Lewis L. Ellis Jr. r Glenn Howell 
Biddick 
Gene Grant 

2300 Glenn Howell W. A. Bobisud Keating 
MacGregor 
UP 

EUGENE KORE 1450 250 Violet G. Hill Motter MBS Violet Motter Marjorie Jackson Biddick 
Route 3 Don Lee L. W. Trommlita L. W. Trommlita Keating 

3 Bruce Nidever Floyd Viken World 
AP, UP 

GRANTS PASS KUIN 1340 250 Southern Oregon Bestg. Co. MBS A. E. Voorhies M. A. Dawson Keating 
Box 148 Don Lee Ralph Hanson Glenn E. Nickell SESAC 

1100 Ralph Hanson Edward A. Malone World 

KLAMATH FALLS KFJI 1240 100 KFJI Broadcasters MBS W. D. Miller Charles Roth Grant 
213 Main St. Don Lee W. D. Miller Jack Keating Keating 

5155 Jack Keating Lon Hunt World 
UP 

KLAMATH FALLS I. KFLW 1450 250 Herald Publishing Co. Frank Jenkins 
Esplanade & Pine Ste. H. J. Chandler H. E. Turner AP 

8111 H. E. Turner G. E. Walter 

LA GRANDE KLBM 1450 250 Inland Radio Inc. KBS !Marshall E. Cornett Ken Lillard Grant 
Old Oregon Trail Highway (Lee W. Jacobs Jack Hat maker Keating 

220 Gordon L. Capps Sidney Williams Standard 
Gordon L. Capps UP 

MEDFORD KMED 1440 1,000 Mrs. W. J. Virgin NBC Mrs. W. J. Virgin Gladys LaMar Biddick 
Rossa Lane KBS Mrs. W J. Virgin John Duffy Clark 

4000 Arthur Adler Dave Rees Keating 
Standard 
UP 

ONTARIO KSRV 1450 250 Inland Radio Inc. Inland Radio Inc. 
(Construction permit) First & Court Sta., Baker, Ore. 

PENDLETON KWRC 1240 250 Western Radio Corp. V. B. Kenworthy Keith Larkin Biddick 
Box 178 Keating 

1425 Paul E. Walden Paul E. Walden Lang -Worth 
UP 

PORTLAND 7 KALE 1330 5,000 KALE Inc. MBS P. L. Jackson Clay Osborne Blair 
Studio Bldg. Don Lee Charles E. Couche Leith Abbott Keating 

Broadway 3484 Norman A. Davie A. E. Richmond Assoc. Pros. 
Standard 
AP, UP 

PORTLAND 14 +KBPS 1450 -SH 100 Benson Polytechnic School School District No. 1 Mary E. Gilmore 
546 N. E .12th St. Mary E. Gilmore 

Lancaster 4586 Charles Weagant 

PORTLAND 5 KEX 1190 5,000 Westinghouse Radio Stations Inc. ABC Westinghouse-W. C. Evans Eldon Campbell Raymer 
815 W. Yamhill J. B. Conley Geraldine Donkers Cole 

Broadway 5653 Robert E. Rudolph Thomas T. Ely World 
UP, INS 

PORTLAND 5 KGW 620 5,000 Oregonian Publishing Co. NBC Oregonian Publishing Co. Homer Welch Petry 
1101 S. W. 6th Ave. Arden X. Pangborn Thelma Agosti Lang -Worth 

Beacon 6364 J. N. Wassan Harold C. Singleton SESAC 
Thesaurus 
AP, UP, INS 

PORTLAND 7 KOIN 970 5,000 KOIN Inc. CBS C. W. Myers Ted Cooke Free & Peters 
New Heathman Hotel C. W. Myers Marc Bowman Assoc. Prog. 

Atwater 3333 Harry H. Buckendahl Louis S. Bookwalter World 
AP, UP, INS 

PORTLAND 4 KWJJ 1080 1,000 KWJJ Broadcast Co. Inc. ABS Wilbur J. Jerman Helen Drill Burn -Smith 
1011 S. W. 6th Ave. L. D. Henderson John C. Egan Griffith 
Atwater 4393 John C. Egan Wilbur J. Jerman Lang -Worth 

Standard 
UP, INS 

PORTLAND 7 KXL 750 10,000 KXL Broadcasters Frances R. Symons Frederick J. Eichhorn 3d Pacific NW 
L -WSB Box 311 H. S. Jacobson Walker 

Broadway 6451 H. S. Jacobson H. H. Schoolfield Jr. Lang -Worth 
MacGregor 

Standard 

ROSEBURG KRNR 1490 250 News -Review Co. MBS Frank Jenkins Iris Helliwell Keating 
132 N. Jackson St. KBS Marshall H. Pengra Cole 

4 Don Lee Marshall H. Pengra Gilbert Walters SESAC 
SAP dard 

SALEM KSLM 1390 1,000 Oregon Radio Inc. MBS Glenn McCormick Lois Mayer Biddick 
Senator Hotel Bldg. KBS Glenn McCormick Robert Fischer Jr. Griffith 

4831 Don Lee Woody Slater Clyde Carlton Keating 
Lang -Worth 
AP, UP 
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&id a 

Timber Resources 

Water Power 

Agriculture in abundance 

Shipbuilding and Shipping 

Exceptional Tourist Recreation 

Manufacturing...fabrics to furniture 

Minerals... remember aluminum 

Fishing for the packer 

Fishin' for the angler 

agee I' 

ZDIA 
PORTLAND 

FREE & PETERS, Inc., National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
a- Noa- Commereial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST -Shares Time. S H-Specified Hours. 

L- Limited Time with Dominant Station. 
(Dala corrected to January 1, 1946) 

U- Unlimited. UP-Construction Permit Issued. 
SA- Special Authori,ation. 

PENNSYLVANIA 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Walls Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 

ALLENTOWN WSAN 1470 500 Lehigh Valley Broadcasting Co. NBC J. Calvin Shumberger Sr. George Y. Snyder Headley -Reed 
39 N. Tenth St. Quaker B. Bryan Musselman World 

9511 Reuel H. Musselman AP, UP 

ALTOONA WFBG 1340 250 Gable Broadcasting Co. NBC G.rge P. Gabt= Dorothy M. Jones Headley-Reed 
1318 Ilth Ave. Quaker Roy F. Thompson ( 

6467 Roy F. Thompson George R. Burgoon World 
AP 

BUTLER WISR 680 250 -D Butler Broadcasting Co. KBS David H. Rosenblum Edward Browning Jr. Forjoe 
357 N. Main St. 

4701 
David H. Rosenblum 
Leon Bernard 

Edward Browning Jr. 
Paul Rex UPrld 

CLEARFIELD 90 250 Airplane & Marine Instruments, Inc. 
(Construction Per14mit) Clearfield 

DUBOIS . . . . . .. WCED 1230 250 Tri -Country Broadcasting Co. CBS Harold Gray Virginia Wade McGill vest 
80 N. Park Place KBS Jason S. Gray Les Ryder Spot Sales 

1700 Les Ryder Vernon Stahl Lang -Worth 
UP 

EASTON WEST 1400 250 Associated Broadcasters Inc. NBC Clair R. McCollough Eugene Bettiman Radio Adv. 
516 Northampton St. Quaker Elwood C. Anderson Terry Mazza Standard 

6131 J. Robert Gulick J. E. Mathiot UP 

ERIF WERC 1230 250 Presque Isle Broadcasting Co. NBC Jacob A. Young J. J. Young Weed 
121 W. 10th St. Charles E. Denny Assoc. Prog. 

47 -490 Edward Pearson Thomas Phillips Jr. Lang-Worth 
World 
UP 

ERIE 1 WLEU 1450 250 WLEU Broadcasting Corp. ABC, MBS Leo J. Omelian Ronald Graham 
Commerce Bldg. Quaker V. Hamilton Weir C. W. Hallock Standard 

23-327 V. Hamilton Weir Clarence A. Baker Thesaurus 
AP, TP 

GREENSBURG WHJB 620 250 -D Pittsburgh Radio Supply House H. J. Brennen Glady Fox 
Penn Albert Hotel George J. Podeyn Lang -Worth 

3740 George J. Podeyn Lyle L. Allen UP 

GROVE CITY... WSAJ 1340 -SH 100 Grove City College W. C. Katler Ray A. Walters 
Hall of Science H. W. Harmon 

763 Dale O. Smock 

HARRISBURG WHGB 1400 250 Harrisburg Broadcasting Co. ABC Herbert Kendrick Stanley Schultz Weed 
112 Market St. Herbert Kendrick Thesaurus 

2 -3456 Rowell A. Maxwell AP 

HARRISBURG .WHP 1460 5,000 -LS WHP Inc. CBS Gen. E. J. Steckpole Jr. Dick Redmond Blair 
1.000 -N 216 Locust St. A. K. Redmond Beatrice Potteiger Assoc. Prog. 

4 -0211 A. K. Redmond E. D. Leibenaperger Standard 
AP, UP 

HARRISBURG... WKBO 1930 250 Keystone Broadcasting Corp. NBC Clair R. McCollough Lewis Munnell Raymer 
31 N. Second St. Quaker C. G. Moss Peter Wambach World 

4 -0191 1.7. Robert Gulick 
(Henry Traugh 

Park Cassady UP 

HAZLETON WAZL 1450 250 Hazleton Broadcasting Service Inc. NBC Clair R. McCollough Don Murray Radio Adv. 
Hazleton National Bank Bldg. Quaker Victor C. Diehm Kathrun Kahler Thesaurus 

1488 J. Robert Gulick J. E. Mathiot UP 

INDIANA WDAD 1450 250 Indiana Broadcast Inc. MBS Paul J. Short 
637 Philadelphia St. (Sam Collins Sam Collins Standard 

1780 (Paul J. Short Vincent J. Sullivan AP 
Sam Collins 

JOHNSTOWN WARD 1490 250 Central Broadcasting Co. Inc. 
(Construction permit) Johnstowns 

JOHNSTOWN WJAC 1400 250 WJAC Inc. NBC J. C. Tully Headley -Reed 
Tribune Annex Quaker J. C. Tully J. P. Foster Lang -Worth 

2 -4361 N. L. Straub Standard 
Thesaurus 
UP 

LANCASTER. WGAL 1490 250 WGAL Inc. NBC Clair R. McCollough Ernest Stanziola Raymer 
8 W. King St. Quaker Walter O. Miller James R. Appel Thesaurus 

5252 J. Robert Gulick J. E. Mathiot UP 

LEWISTOWN WMRF 1490 250 Lewistown Broadcasting Co. NBC J. S. Woods Paul M. Breining Burn -Smith 
Monument Sq. Quaker Thomas W. Metzger James E. Moren Standard 

757 Thomas W. Metzger Bernard H. Bopp UP 

NEW CASTLE WKST 1280 1,000 WKST Inc. MBS S. W. Townsend Arthur W. Graham Weed 
Cathedral Bldg. Quaker Arthur W. Graham Dorothy Daughtrey Thesaurus 

5050 Arthur W. Graham Robert Emch AP 

NEW KENSINGTON. WKPA 1150 250-D Allegheny -Kiski Broadcasting Co. Jack Craddock Cox & Tanz 
810 Fifth Ave. Edward J. Kroen Lang -Worth 

8534 Edward J. Kroen W. W. Neely MacGregor 
UP 

OIL CITY WKRZ 1840 -SH 250 Kenneth Edward Rennkamp Kenneth E. Rennekamp Olivia T. Rennekamp 
(Construction permit) Veach Bldg. Alan Steppling George Hein World 

228 J. Walton Russell E. Shettler 

PHILADELPHIA 3... KYW 1060 50,000 Westinghouse Radio Stations Inc. NBC Westinghouse -W. C. Evans James Begley NBC Spot 
1619 Walnut St. Leslie Joy William Y. E. Rambo Standard 

Locust 3760 A. Harvey McCall Jr. Irvin N. Eney AP, UP 

PHILADELPHIA 3... WCAU 12W 50,000 WCAU Broadcasting Co. CBS Leon Levy. Walter Sheldon Bannan 
1622 Chestnut St. Leon Levy. Robert N. Pryor Raymer 

Locust 7700 Alex Rosenman George Lewis World 
AP, UP, TP, 
Reuters 
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A PROFITABLE BUY! 

LANCASTER 

s .. .' ` MARLAND 
\ \ 

\ 
VIRG-INIA \\ 

S 

\ 

NBC 
MUTUAL 

NEwJER,SEV 

rL 
this progressive station reaches a 

rich area right in the heart of Penn- 

sylvania. For full information, write 

8 West King Street, Lancaster, Pa., or 

Sales Representative: R AV M F R 
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CBS Affiliate 

PHILADELPHIA'S LEADING RADIO INSTITUTION 
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BY ' E TE CONTROL 

/l 

From 21 points in the Pittsburgh area WWSW 

maintains permanent broadcasting installa- 

tions! WWSW -the station that believes in 

public service -makes special effort to broad- 

cast every event that commands public interest. 

Many worthwhile civic features such as 

sports, education and special events programs 

are transmitted by remote control. During a 

typical week as many as 43 broadcasts orig- 

inate outside the main WWSW studios -proof 

again that public service rates first. 

WWSW is always ready to bring to the 

public programs they want to hear. 

Pittsburgh's Only 
24 Hour Station 

WWSW, INC., Pittsburgh, Pa. 

BROADCASTING Telecasting 

wwsw 
Represented by Forjoe & Co. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non-Commercial Station. D -Day. 

LS -Local Sunset. 
.N -Night ST- Shares Time. SH- Specified Hours. 

L- Limited Time u.ith Dominane Station 
(Data corrected to January 1.1946) 

C- Unlimited. CP- Construction Permit Issued. 
SA- Spaiai Authorisation. 

PENNSYLVANIA- (Continued) 

City 
Call 

Lettere 
Frequency 

in Kiloe)cles 

Name of Licensee 
Poser Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Esecutive 
Genets] Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 

PHILADELPHIA 7 WDAS 1400 250 \VDAS Broadcasting Station loc. A. W. Dannebaum Sr. Michael Deegan Forjoe 
1211 Chestnut St. P. J. Stanton P. J. Stanton Lang -Worth 

Locust 7400 Charles Stahl Frank Unterburger SESAC 
World 
AP 

PHILADELPHIA 7 WFIL 560 1,000 WFIL Broadcasting Co. ABC Lit Brothers Jack Steck Katz 
Widener Bldg. Quaker Roger W. Clipp Malcolm MacPherson Assoc. Prog. 

Rittenhouse 6900 John E. Surrick Louis E. Littlejohn AP, INS 

PHILADELPHIA 6 WHAT 1340 100 Independence Broadcasting Co. William A. Banks Dolly R. Banks Broadcast Sales 
ST-WTEL 539 Public Ledger Bldg. William A. Banks AP 

Lombard 2390 William A. Banks 

PHILADELPHIA 2 WIBG 990 10,000 Seaboard Radio Broadcasting Corp. ABS Paul F. Harron Douglas Arthur Young 
1425 Walnut St. Edward D. Clery Rupe Werling Thesaurus 

Rittenhouse 2300 Edward D. Clery John H. Henninger AP 

PHILADELPHIA 7 WIP 610 5,000 Pennsylvania Broadcasting Co. MBS Benedict Gimbel Jr. G. Edward Wallis Hollingbery 
35 S. Ninth St. Benedict Gimbel Jr. Ralph H. Minton World 
Walnut 6800 Edward A. Davies Clifford C. Harris AP, UP 

PHILADELPHIA 2 WPEN 950 5,000 William Penn Bmtg. Co. Philadelphia Bulletin Co. Edward Obrist Headley -Reed 
1518 Walnut St. G. Bennett Larson John J. Kelly Thesaurus 

Pennypacker 9490 Charles Burtis AP, TP 

PHILADELPHIA 40 WTEL 1340 250 Foulkrod Radio Engineering Co. E. Douglass Hibbs Clark 
ST-WHAT 4312 N. Broad St. Henry N. Cocker Holman 

Gladstone 1310 

PITTSBURGH 19 KDKA lí020 50,000 Westinghouse Radio Stations Inc. NBC Westinghouse -W. C. Evans Franklin A. Tooke NBC Spot 
Grant Bldg. Joseph E. Baudino David N. Lewis Standard 
Grant 4200 George D. Tone T. C. Kenney Thesaurus 

AP, UP 

PITTSBURGH 19 KQV 1410 1,000 Allegheny Broadcasting Corp. MBS G. S. Wasser Ben Kirk Weed 
Union Trust Bldg. G. S. Wasser Ben Edson Lang -Worth 

Atlantic 6802 James Murray John Price Standard 
UP 

PITTSBURGH 13 WCAE 12.50 5,000 WCAE Inc. ABC Leonard Espner Ben Muros Katz 
Hotel William Penn R. Clifton Daniel John Wilkoff Standard 

Atlantic 6900 James Schultz World 
AP, INS 

PITTSBURGH 19 WJAS 1320 5,000 Pittsburgh Radio Supply House Inc. CBS H. J. Brennen James Hughes liambeau 
Chamber of Commerce Bldg. H. Kenneth Brennen H. Kenneth Brennen Lang -Worth 

Grant 4860 Walter W. McCoy UP, TP 

PITTSBURGH 30 WWSW 1490 250 WWSW Inc. ABS Frank R. Smith Fred Joyner Forjoe 
Hotel Keystone Quaker Frank R. Smith Assoc. Prog. 

Grant 5200 Thos. B. Price J. R. Harlow Cole 
Lang -Worth 
Standard 
AP 

POTTSVILLF 13áU 500 -D Pottsville Broadcasting Co. A. V. Tidmore 
(Construction permit) 304 W. Bacon St. A. V. Tldmore 

READING WEEU 850 1,000 -D Berks Broadcasting Co. ABC George J. Feinberg Edward Gouran Hollingbery 
533 Penn St. Quaker Joseph M. Nassau Lang -Worth 

7335 Robert G. Magee Harold Shearer Standard 

READING WRAW 1340 250 Reading Broadcasting Co. NBC Raymond A. Gaul J. Calvin Jackson Rambeau 
Fifth & Court Ste. Quaker Raymond A. Gaul Arthur W. Chafey Thesaurus 

7335 Arthur W. Chafey Edward A. Gutowski UP 

SCRANTON 3 WARM 1400 250 Union Broadcasting Co. ABC Martin F. Memolo Kenneth Beghold Hollingbery 
Select Bldg. Pennsylvanie Martin F. Memolo Lenore Levy Cole 

4 -1148 William M. Dawson A. Oschmann Standard 
Thesaurus 
UP 

SCRANTON 9 WGBI 910 1,000 -LS Scranton Broadcasters Inc. CBS Frank Megargee Frank Monaghan Blair 
ST -WQAN 500-N 1000 Wyoming Ave. Quaker Robert E. McDowell George D. Coleman 

6296 George D. Coleman Kenneth R. Cooke AP 

SCRANTON WQAN 910 1,000 -LS The Scranton Times 
ST -WGBI 500-N Scranton 

SHARON WPIC 790 1,000 -D Sharon Herald Broadcasting Co. John Fahnline Jr. W. Paul Gamble Wilson 
Box 541 John Fahnline Jr. Assoc. Prog. 

4113 J. T. Van Sweringen A. C. Heck UP 

STATE COLLEGE WMAJ 1450 250 Centre Broadcaster Inc. MBS R. J. Kennard Robert G. Walter 
Glennland Bldg. William K. Ulerich Thesaurus 

4445 Robert L. Wilson Henry Kearney AP 

SUNBURY WKOK 1240 250 Sunbury Broadcasting Corp. Quaker Sunbury Broadcasting C o. Paul L. Miller Con & Tana 
1150 N. Front St. Homer R. Smith Lang -Worth 

1325 John W. Keller Jr. Thesaurus 
UP 

UNIONTOWN WMBS 590 1,000 Fayette Broadcasting Corp. CBS Joseph C. Burwell J. Sullivan Sages Radio Adv. 
Fayette Title & Trust Bldg. Joseph C. Burwell Marian Johnston Standard 

800 Harry C. Burwell William J. Henzly Thesaurus 
UP 

WASHINGTON WJPA 14511 250 Washington Broadcasting Co. MBS John J. Laux Kieran M. Balle 
George Washington Hotel Quaker John M. Croft John M. Croft Lang -Worth 

4870 John M. Croft Joseph M. Troesh Standard 
Thesaurus 
UP 
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Philadelphia Radio Story of the Year 

The sweep of events in 1945 engulfed everyone, yet no 

one could have witnessed all of those momentous moments. 

There was the death of a great president -the birth of 

the United Nations Organization - Victory over the Axis - 
and the Homecoming of Heroes like Eisenhower, Wain- 

wright, Bradley, Spaatz and Halsey. There were also home- 

front victories in War Bond, War Chest and Red Cross drives. 

And the dawn of a new era -the Atomic Age. 

All these, Philadelphians were privileged to listen and 

live through with WFIL and the American Network. A sound 

public service policy during those historic days helped shape 

the listening habits of prosperous Philadelphians. Today and 
4107... ~ tomorrow the preference formed yesterday will write success 

stories for more WFIL advertisers. 

WFIL5ÒOKC 

Philadelphia's 
ABC Affiliate 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non-Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hours. 

L- Limiled Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U -- l'n limited. CP- Construction Permit Issued. 
SA- Special Authorisation. 

PENNSYLVANIA -(Continued) 

City 
Call 

Letters 
Frequency 

In Kilocycles 
Power 

In Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans, Library 
News Service 

WILKES -BARRE WBAX 1240 100 John H. Stenger Jr. MBS John H. Stenger Jr. John H. Stenger 3d Burn-Smith 
141 S. Main St. John H. Stenger Jr. W. T. Jones Evans Assoc. Prog. 

3 -0196 W. T. Jones Evans John H. Stenger Jr. SESAC 
UP 

WILKES -BARRE WBRE 1340 250 Louis G. Baltimore NBC Louis G. Baltimore James J. McCarthy 
62 S. Franklin St. Quaker Louis G. Balti more Stanley H. Smiley MacGregor 

3-3101 A. C. Baltimore Charles Sakoaki Standard 
AP 

WILLIAMSPORT 61 WRAK 1400 250 WRAK Inc. NBC E. M. Case Elizabeth Hough McKinney 
244 W. 4th St. Quaker George E. Joy Irving A. Berndt Standard 

2-6116 J. Wright Mackey Louis N. Pernio UP 

YORK WORK 1350 1.000 York Broadcasting Co. NRC Clair R. McCollough Arthur Weeks Raymer 
13 S. Beaver St. Quaker Harold E. Miller Herold Daugherty Lang -Worth 

6629 J. Robert Gulick J. E. Mathiot UP 

YORK WSBA 900 1,000-D Susquehanna Bcatg Co. Inc. ABC Louis J. Appell Otis Morse 
R. D. No. 5 Walter Rothensies Sydney Robbins World 

2676 Sydney Robbins Willis N. Weaver AP 

RHODE ISLAND 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans, Library 

News Service 

PAWTUCKET WFCI 1420 1,000 Pawtucket Broadcasting Co. ABC Howard W. Thornley Harry A. Moreland Katz 
450 Main St. Wallace A. Walker Standard 
Perry 9640 Wallace A. Walker Gilbert Johnson AI' 

PROVIDENCE 2 WEAN 790 5,000 Yankee Network Inc. MBS )William O'Neil Rose Powers Petry 
Crown Hotel Yankee John Shepard 3d James S. Powers Assoc. Prog. 
Dexter 1600 Joseph Lo Harold Tilley SESAC 

Malcolm Parker Standard 
Joseph Lopez AP 

PROVIDENCE WJAR 920 5,000 Outlet Co. NBC Mortimer L. Burbank John J. Boule Bannan 
176 Weybossaet St. New England John J. Boule Weed 

Gaspee 7000 John J. Boule Thomas C. J. Prior World 
AP 

PROVIDENCE 2 WPRO 630 5,000 Cherry & Webb Btatg. Co. CBS William S. Cherry Jr. M. I. Blender Foster 
15 Chestnut St. Fred R. Ripley Raymer 

Plantations 9776 John Ferri Lang -Worth 
Thesaurus 
AP, UP 

SOUTH CAROLINA 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Trans. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 

ANDERSON WAIM 1230 250 Wilton E. Hall CBS Wilton E. Hall W. R. Davisson Burn -Smith 
Anderson College J. D. McCoy Paul Brown Lang -Worth 

800 G. Paul Browne W. R. Davisson MacGregor 
World 
INS 

CHARLESTON WCSC 1390 1,000 -IS John M. Rivers CBS John M. Rivers Russell Long Free & Peters 
500 -N Francis Marion Hotel John M. Rivers SESAC 

7611 Roland Weeks Wilbur Albee World 
UP 

CHARLESTON WTMA 1250 1,000 Atlantic Coast Bestg. Co. NBC Edward Manigault A. Franz Witte Jr. Hollingbery 
133 Church St. Robert E. Bradham Marian Baker Thesaurus 

2 -2961 C. Wylie Calder Douglas M. Bradham AP 

COLUMBIA (E) WCOS 1400 250 Carolina Broadcasting Corp. ABC H. F. Kincey H. M. MeElveen Jr. Wilson 
1202 Main St. W. C. Bochman Dorothy Sligh Standard 

2 -5601 W. C. Bochman Harry Clippard AP 

COLUMBIA WIS 560 5,000 Surety Life Insurance Co. NBC Herman N. Hipp Ray A. Furr Free & Peters 
1811 Main St. G. Richard Shafto J. Dudley Saumenig Thesaurus 

2 -2185 J. Dudley Saumenig Herb Eidson UP 

COLUMBIA WKIX 1490 250 Inter -City Advertising Co. CBS, MBS Inter -City Advertising Co. Mackie Quave Cook 
1127 Lady St. Kenneth Beachboard Kenneth Beachboard Weed 

2 -8659 Richard Allen Edwin Davis Lang -Worth 
UP 

CONWAY WLAT 1490 250 Lays M. Hawley MBS ¡Herman L. Hanks Wally King 
Box 139 (Loys M. Hawley L. M. Hawley Standard 

340 Wally King Herman L. Hanks AP 
L. M. Hawley 

DILLON WDSC 800 1,000 -D Border Broadcasting Co. 
(Construction permit) 118 McArthur Ave. 

FLORENCE WOLS 1230 250 Florence Broadcasting Co. Inc. ABC Martin F. Schnibben Raymond Caddell Cox & Tanz 
129 S. Dargan St. KBS Nat L. Royster Nat L. Royster -Worth 

354 Nat L. Royster W. A. Pritchett 
LLaPng 

GREENVILLE. WFBC 1530 5.000 Greenville Newa -Piedmont Co. NBC Roger C. Peace Alice Wyman Avery 
Poinsett Hotel Dr. Nicholas P. Mitchell Cook 

362 R. Q. Glass Jr. W. C. Etheridge Thesaurus 
UP 
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44` Bey e South a Carolina's 
a 

'14 
Best Market! 

1 
d t in sales 

in population 
in buying income 

Retail Sales 

1944 

Buying Income 

Per Capita 
Population 

Census 1940 

GREENVILLE $69,487,000 $1,718.00 136,580* 

Charleston 63,924,000 1,207.00 121,105 

Columbia 57,614,000 1,368.00 104,843 

Spartanburg 51,661,000 1,486.00 127,105 
There are 397,210 persons within 30 miles of WFBC's transmitter. 

(Department of Commerce figures by counties) 

C GREEnVILLE 
SOUTH CRROLInR 

"%xtrle CPintP/L 
of the Sor.ciZr. ° 

NBC * 5000 WATTS 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D -Dap. 

LS -Local Sunset. 
N- Night. ST- Shores Time. SH- Specifed Hours. f -- Unlimited. CP -Construction Permit Issued. 

L- Limited Time with Dominant Station. SA- Special Authorization. 
(Data corrected to January 1, 1946) 

SOUTH CAROLINA -(Continued) 
Name of Licensee 

Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Walla Telephone Number 

GREENVILLE WMRC 1490 250 Textile Broadcasting Co. 
3 College St. 

5730 

GREENWOOD WCRS 1450 250 Grenco Inc. NBC 
Willson St. EBB 

4300 

HARTSVILLE 1450 250 Hartsville Bcstg. Co. 
(Construction permit) Hartsville 

ROCK HILL WRHI 1340 250 York County Bcstg. Co. 
Rock Hill National Bank Bldg. 

294 

SPARTANBURG WORD 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

ABC R. A. Jolley 
W. Ennis Bray 
C. B. Denison 

SPARTANBURG WSPA 

SUMTER WFIG 

City 

1400 250 Spartanburg Broadcasting Co. 
291 E. Main St. 

950 5.000-IS 
1,000-N 

Cr-5,000-U 

875 

Spartanburg Advertising Co. 
224 E. Main St. 

2900 

1340 250 Radio Station WFIG Inc. 
Radio Center Bldg. 

1340 

Call Frequency Power 
Letters in Kilocycles in Watts 

ABERDEEN KABR 

PIERRE KGFX 

RAPID CITY KOTA 

1420 

030-SH 

1380 

5,000 

Douglas Featherstone 
Dan Crosland 
Ralph Norman 

MBS York County Baste. Co. 
James S. Beaty Jr. 
George P. Cobb 

!J. M. Bryan 
(Smith Davis 
Frank R. Knutti 
Frank R. Knutti 

ABC 

CBS 

MBS 
KBs 

SOUTH DAKOTA 
Name of Licensee 

Headquarters Address 
Telephone Number 

Aberdeen Broadcasting Co. 
117á S. Main St. 

4626 

200 -D Estate of Dana McNeil 
203 W. Summit Ave. 

351 

5,000 Black Hills Broadcast Co. 
Alex Johnson Hotel 

2000 

RAPID CITY +WCAT 1330S1i 100 -D South Dakota State Sch. of Mines 
Rapid City 

A. B. Taylor 
Roger A. Shaffer 
Guy Vaughan Jr. 

Julius S. Brody 
T. Doug Youngblood 
T. Doug Youngblood 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

MBS 
Mississippi 

EBB 

CBS 
Mississippi 

SIOUX FALLS KELO 1230 250 Sioux Falls Broadcast Assn. Inc. NBC 
317 S. Phillips Ave. Mississippi 

757 

SIOUX FALLS KSOO 1140 5,000 Sioux Falls Broadcast Assn. Inc. NBC 
L-W RV A 317 S. Phillips Ave. Mississippi 

757 

VERMILLION KUSD 920 500 University of South Dakota 
ST -KFNF Union Bldg. 

601 

WATERTOWN KWAT 1240 250 Midland National Life Ins. Co. 
Watertown 

777 

YANKTON WNAX 570 5,000 WNAX Broadcasting Co. 
2nd & Capitol Ste. 

442 

Call Frequency Power 
City Letters in Kilocycles in Watts 

ATHENS WLAR 1450 
(Construction permit) 

ATHENS WROW 1490 
(Construction permit) 

BRISTOL WON 1490 

Page 160 1946 Yearbook Number 

H. C. Jewett Jr. 
A. A. Fahy 
A. A. Fahy 

Ida A. McNeil 
Ida A. McNeil 
Ida A. McNeil 

Robert J. Dean 
Robert J. Dean 
Wm. W. Van der Busch 

Morton Henkin 
Morton Henkin 
George R. Hahn 

Morton Henkin 
Morton Rankin 
George R. Hahn 

Univ. of South Dakota 
Robert D. Williams 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

James R. Cook 
I Moddell Howell 
[Mamie Jolley 
George D. Tate 

Newton S. Smyth 

Burn-Smith 
Cole 

AAPrld 

Standard 
Harold C. Spengler World 

AP 

Johnnie Greene 

James S. Beaty Jr. 

Harold B. Shaw 
Zara J. Smith 
Francis I. Harr 

Grover Golightly 

Harold Beckholt 

World 
AP 

Rambeau 
Thesaurus 
AP 

Hollingbery 
World 
UP, INS 

Bill Burnette Cox & Tang 
T. Doug Youngblood UP 
Neal Schubert 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

KBS Midland Nat'l Life Ins. Co. 
F. L. Bramble 
M. W. Plowman 

ABC 
NI id- States 

TENNESSEE 
Name of Licensee 

Headquarters Address 
Telephone Number 

250 Athens Broadcasting Co. 
37 N. Jackson St. 

398 

250 Athens Broadcasting Co. 
105 Oak Park Drive, Knoxville, Tenn. 

250 WOPI Inc. 
310 State St. 

Network 

Gardner Cowles Jr. 
Don E. Inman 
Don E. Inman 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Lowell F. Arterburn 
C. Clayton Redfern 

JR. O. Harlin 
Verna S. Hardin 

NBC W. A. Wilson 
Tenn. Valley W. A. Wilson 

KBS Roy L. Russell 

John A. Griffin 
John A. Griffin 
D. T. Hunt 

Walker 
Standard 
AP 

Ida A. McNeil Cox & Tans 
Ida A. McNeil UP 
Robert H. Dye 

R. H. Hertagaard Walker 
R. H. Hertagaard Standard 
A. E. Griffiths Thesaurus 

UP 

Verl K. Thomson 
S. Fantle Jr. 
Max Staley 

Verl Thomson 
S. Fantle Jr. 
Max Staley 

Robert D. Williams 

Steve Graff 

Chester Ellyson 
Marsh Plowman 
Francis Alwin 

Gene P. Loffler 
James H. Allen 
Clifton M. Todd 

AP 

Wilson 
Standard 
AP 

Wilson 
Standard 
Thesaurus 
AP 

AP 

UP 

Eats 
Standard 
AP, UP 

Program Director Representatives 
Mdag. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

C. Clayton Redfern 

Fey Roger. 
Julia Tilford 
Robert H.ISmith 

BROADCASTING 

Bum -Smith 
Cummings 
Cole 
World 
UP 
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the nation's 
best balanced 

market 

AT THE FOOTHILLS of the Blue Ridge Mountains is the prosperous Piedmont section of the Caro- 
linas- prosperous because a wise people have brought about a desirable balance between industry and 

agriculture. 

Humming textile mills, within the shadow of fertile farms producing raw cotton, turn out 40 percent of 

the cloth manufactured in the United States. 

Just as cotton farmers have diversified their farming to include other money crops, such as peaches, feed - 
stuffs, and dairy products, industrial leaders of the Piedmont have broadened their operations to include many 
types of manufactured products. 

In war or peace, hard times or good times, in winter or summer, the per capita buying power of the Pied- 
mont stays high and affords a market which is a "Must" by any time buyer's measuring stick. 

SPARTANBURG is the "Hub City" of the Piedmont. From Spartanburg, WSPA serves the heart of 
this thickly populated and prosperous section. Within the good service area of WSPA there are over a 

million people (148 thousand radio homes) whose yearly income in wages and from farm products now 
totals over a quarter billion dollars: 

Hooper, in its recent Spartanburg survey, found WSPA had over one -half of the listening audience day and 
night (60.2!4). Hooper also found that all outside stations combined had only 2.6':' of the radio listeners. 

To Reach the Ears of the Piedmont, Use - 
(Home of Camp Croft) 

IiTXVI. SP1RTUBURG 
5000 WATTS DAY 1000 WATTS NIGHT 950 KILOCYCLES CBS 

SOUTH CAROLINA'S FIRST STATION REPRESENTED BY HOLLINGBERY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
e-Non- Commercial Station. D -Day. 

LS -Local Sunset. 
" ,ght. ST- Shares Time. SH-Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January I, 1946) 

C' - L"ntimi ed. CP- ConstracHoi Parerli ¡Hued. 
SA- Special Authorisation. 

Call Frequency Power 
City Letter. in Kilocycles in Watts 

CHATTANOOGA WAGC 1450 
(Construction permit) 

CHATTANOOGA 2... WAPO 1150 

TENNESSEE -(Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

250 Tennessee Valley Brestg. Co. 
706 Cherry St. 

5,000 -LS WAPO Broadcasting Service 
1,000 -N Read House 

6-6141 

CHATTANOOGA 2... WDEF 1400 250 

CHATTANOOGA 2... WDOD 1310 5,000 

CLARKSVILLE WJZM 1400 250 

CLEVELAND WBAC 1340 250 

COLUMBIA WKRM 1340 250 
(Construction permit) 

COOKEVILLE 1 WHUB 1400 250 

DYERSBURG 1450 250 
(Construction permit) 

ELIZABETHTON WBEJ 1240 250 
(Construction permit) 

GREENVILLE. 1340 250 
(Construction permit) 

JACKSON WTJS 1390 1,000 

JOHNSON CITY WJHL 910 1,000 

KINGSPORT WKPT 1400 

WDEF Broadcasting Co. 
Volunteer Bldg. 

6 -5664 

WDOD Broadcasting Corp. 
Hamilton National Bank Bldg. 

6-5117 

William Kleeman 
Masonic Temple Bldg. 

499 

Robert W. Rounaaville 
Fike Bldg. 

62 

Middle Tennessee Broadcasting Co. 
Columbia 

WHUB Inc. 
523 E. Spring St. 

200 

State Gazette Bcetg. Co. 
Dyersburg 

Elisabethton Broadcasting Co 
P. O. Box 829 

Greenville Btbtg. Co. 
Greenville 

Sun Publishing Co. 
104 W. Baltimore St. 

1106 

WJHL Inc. 
412 S. Roan St. 

250 Kingsport Broadcasting Co. Inc. 
222 Commerce St. 

KNOXVILLE 42 WBIR 1240 250 

KNOXVILLE 24 WNOX 990 10,000 

KNOXVILLE 02 WROL 620 1,000 -LS 
500-N 

MARYVILLE WGAP 1400 
(Construction permit) 

MEMPHIS 3 WHBQ 1400 250 

MEMPHIS 1 WMC 790 5,000 

MEMPHIS 3 WMPS 1460 1,000 -LS 
500-N 

Radio Station WBIR Inc. 
406 W. Church Ave. 

4 -3321 

Scripps - Howard Radio Inc. 
110 S. Gay St. 

3-3171 

Stuart Broadcasting Co. 
531 S. Gay St. 

2 -7111 

250 Gateway Broadcasting Co. 
3806 N. Broadway, Knoxville, Tenn. 

Broadcasting Station WHBQ Inc. 
Hotel Gayoso 

8-6868 

Memphis Publishing Co. 
495 Union Ave. 

8-7464 

WMPS Inc. 
62 N. Main St. 

5-2721 

MEMPHIS 3 WItEC 600 5,000 WREC Broadcasting Service 
Hotel Peabody Bldg. 

5-1313 
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Network 

MBS 

NBC 

ABC 

CBS 

MSS 
KBS 

MBS 

CBS 
KBS 

ABC 

ABC 

NBC 
Tenn. Valley 

ABC 

CBS 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Gordon W. Gambill 
Hubert M. Martin 
Humphrey B. Heywood 
R. T. Russell 

Jade Patterson 
R. G. Patterson 
Helen Patterson 

Joe W. Engel 
Frank S. Lane 
Ken K. Flenniken 

>Norman A. Thomas 
(Earl W. Winger 
Earl W. Winger 
Carter M. Parham 

William Kleeman 
W. E. Williams 
W. E. Williams 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans. Library 

Chief Engineer News Service 

Louise Walsh 
Helen Patterson 
B, B. Barnes 

Vann Campbell 

B. C. Baker 

Gaylord McPherson 

Julius C. Vessels 

W. E. Williams 
W. E. Williams 
Eugene Penticoat 

Robert W. Rounsaville David P. McLain 
Robert W. Rounaaville David P. McLain 
Mrs. Robert W. Rounaaville William F. Lange 

M. L. Medley 
M. L. Medley 
M. L. Medley 

Robert W. Rounaaville 
George M. Clark 

Clyde B. Austin 

Sun Publishing Co. 
Albert A. Stone 
A. B. Robinson 

W. Hanes Lancaster 
Kenneth L. Marsh 
Kenneth L. Marsh 

C. P. Edwards Jr. 
Je.s Swicegood 
Jess Swicegood 

Gilmore N. Nunn 
John P. Hart 
John P. Hart 

Jack R. Howard 
O. L. Smith 
O. L. Smith 

NBC S. E. Adcock 
Tenn. Valley S. E. Adcock 

C. H. Frazier 

MBS 

NBC 
So. Central 

ABC 

CBS 

(Geo. Burne Smith 
(V. H. McLean 

Stella H. Thompson 
E. A. Alburty 
E. Pournelle 

John Sorrell. 
H. W. Slavick 
J. C. Eggleston 

Plough Inc. 
Harold R. Krelstein 

Hoyt B. Wooten 
Hoyt B. Wooten 
Holds R. Wooten 

W. L. Peery 
J. M. Beasley 
Hubert Beasley 

Paul Moore 
A. B. Robinson 
Robert Gordon 

Eddie Cowell 

O. K. Garland 

Paul Overbay 
Martin Karant 
Ike Upchurch 

Charles T. DeVols 
John P. Hart 
J. Rex Horton 

W. P. Trotter 
O. J. Remington 
John L. Cole Jr. 

John Reese 

James Gilbert 

E. A. Alburty 
Robert E. Cooper 
Welton M. Roy 

Robert Atherton 

E. C. Frase Jr. 

Harold R. Kreletein 
M. J. Vosee 
Joe Deaderick 

Roy Wooten 

S. D. Wooten Jr. 

BROADCASTING 

AP 

Headley Reed 
Assoc. Prog. 
MacGregor 
Thesaurus 
AP 

Weed 
Standard 
UP 

Raymer 
World 
UP 

Cox & Tans 
Gene Grant 
World 
AP 

UP 

Cox & Tana 
UP 

Branham 
UPrld 

Wilson 
Cole 
Lang -Worth 
AP, UP 

Burn-Smith 
Cummings 
Lang -Worth 
Standard 
Thesaurus 

Pearson 
Standard 
UP 

Branham 
Lang -Worth 
Standard 
UP 

Blair 
Cummings 
Thesaurus 
World 
AP 

Rambeau 
AP 

Branham 
Cole 
Lang -Worth 
Standard 
Thesaurus 
UP 

Broadcast Sales 
Wilson 

Prog. 
Standard 
AP, UP 

Katz 
Lang -Worth 
World 
UP 
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NASHVILLE 

Here's the way 
V'tt SIX covers 
the NASHVILLE 
market ... 
Coverage levels determined from 6,660 pieces of regular 
station mail received October 3, 1942- January 2, 1943. 
Using the home county, (Davidson, Tenn.) as base, a ratio 
of mail per thousand Radio Homes was established. 

INTENSE -All Counties with a ratio of mail per thousand Radio 
Homes 50% or better of base county ratio. 

REGULAR -All Counties with a ratio of mail per thousand Radio 
Homes 25 % -50% of base county ratio. 

SECONDARY -All Counties with a ratio of mail per thousand 
Radio Homes 10 % -25 % of base county ratio. 
0.5 MV /M and 0.1 MV /M measured by Ring á Clark, Radio 
Engineers, July, 1942. 

a market with a Future 
assured by the great Tennessee Valley expansion 

Here are the Market Facts: 

intense 

MAIL SURVEY 

Regular Secondary Total 

FIELD INTENSITY SURVEY 
0.5 MV /M- 

0.5 MV ¡M 0.1 SIV /M Total 
Population 517.522 286,459 445,981 1,249,962 610,984 668,093 1,279,077 
Families 130.906 71,828 108,462 311.196 156,908 155,914 312,822 
Radio Homes 89,913 39.993 57.615 187.521 106.771 80.580 187.351 
Total Retail Stores 5,640 2.855 4,288 12.783 6.761 5.977 12.738 

Sales$ 122,814 38,889 56.694 218.397 144,078 72,040 216,118 
Food Stores 1.951 967 1,432 4,350 2.299 1.979 4,278 

Sales i 28.810 9,233 11,857 49,900 33,282 15.627 48.909 
General Stores 277 408 701 1.386 407 1.079 1,486 

Sales S 2,920 3,816 7,538 14,274 4,096 10.596 14,692 
General Merchandise Stores 203 156 179 538 270 264 534 

Sales S 14,297 4,716 6,559 25,572 17,400 6,202 23,602 
Appppaarreçl Stores 260 65 122 447 307 140 447 

¡Salle $ 10.648 1,342 2,327 14,317 11,382 2.642 14,024 
Furniture- Household 155 103 97 355 212 146 358 

Sales 5 6,145 1,484 669 8,298 7,190 1,822 9,012 
Automotive Outlets 145 86 123 354 190 165 355 

Salea S 17,588 5.054 8,696 31,338 20,562 10.068 30,630 
Filling Stations - 726 365 606 1,697 827 833 1,660 

Sales S 9,596 3,753 5,299 18,648 11,542 6,987 18.529 
Lumber-Bldg.-Hardware 148 97 160 405 247 215 462 

Sales S 7,151 2,984 5,367 15,502 9,703 6,224 15,927 
Eating and Drinking Places 968 324 432 1,724 1,159 586 1,745 

Sales $ 7,025 1,501 2,210 10,736 8,356 2,881 11,237 
Drug Store* 308 72 117 497 238 144 382 

Sales$ 5,375 1,504 2,216 9,096 6,294 2,706 9,000 
Other Stores 499 212 319 1,030 605 426 1,031 

Sales S 13,259 3.502 3,956 20,717 14.271 6.285 20,556 
All money values are in thousands of dollars. Radio Homes projected by NAB Research Dept. from U. S,- Census, 1940. 
All other data from Sixteenth Dicennlal Census of U. S., 1940. 

Represented Nationally 

By 

THE KATZ AGENCY, INC. 

5,000 WATTS 

980 K. C. 

AMERICAN 

MUTUAL 
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5,000,000 PEOPLE 
It ould require an elaborate com- 

bination of media to cover the listen- 

ing area of WSM's clear -channel 

signal. WSM has bound itself to the 

hearts of five million Americans over 

a twenty year period of honest, sin- 

cere service to them -and is ever- 

lastingly at it, keeping old friends 

and making new ones every day. 

HARRY STONE, Gen, Mgr. 

DEAN R. UPSON, Comm. Mgr, 

EDWARD P E T R Y & CO., National Representatives 
NASHVILLE 
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EFFECTIVE BUYING INCOME 
OVER 1 BILLION DOLLARS 

64 MARKET TOWNS 
OVER 2,000 POPULATION 

AMERICA'S TWENTIETH 
LARGEST WHOLESALE CENTER 

ORLD'S LARGEST 
RDWOOD LUMBER MARKET 

WORL 
LARGEST COTT MARKET 

(AA \\1:0 sb¢s\ One of the most important markets 
in the nation, Memphis offers unusual op- 

1 portunities 
°tee ° The development of power resources, favorable labor situa- 

tion, the ready availability of raw materials all add up to an 
industrial development of great and growing proportions. 

Reach this billion dollar market through WMC, the pioneer 
radio station of the Mid -South ... the station that is first in pro- 
grams, listener loyalty, and results. 

to advertisers seeking southern sales. 

MEMPHIS, TENN. 
OWNED AND OPERATED BY 
THE COMMERCIAL APPEAL 

NBC NETWORK 
5.000 WATTS DAY AND NIGHT 

REMEMBER, if it's Memphis you want, it's WMC you need 

NATIONAL REPRESENTATIVE S -THE BRANHAM COMPANY 
BROADCASTING Telecasting 1996 Yearbook Number Page 16S 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
._ N.a-Cemmneial Stauaa. D -Dag. 

LS -Local Sunset. 
N- Night. ST -Shares Time. SH- Spnifed Hours. 

L- Limited Time with Dominant Station. 
(Data sorreated lo Jesuitry 1, 1946) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special Authorization. 

TENNESSEE -(Continued) 

City 
Call 

Letten 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watt. Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director Representatives 
Mdeg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

NASHVILLE 3 WLAC 1510 50,000 WLAC Broadcasting Service CBS J. T. Ward Paul Oliphant Raymer 
Third National Bank Bldg. F. C. Sowell Virginia Parke Cole 

6-0161 F. C. Sowell F. D. Binoe Thesaurus 
World 
UP 

NASHVILLE 3 WSIX 980 5,000 WSIX Broadcasting Station ABC fleck M. Draughon Ottis Roush Katz 
Nashville Trust Bldg. 

b3431 
Louis R. Draughon 
Jack M. Draughon 

Eugene S. Tanner Lang -Worth 
Standard 

Eugene S. Tanner AP 

NASHVILLE 3 WSM 650 50,000 National Life & Accident Ins. Co. NBC E. W. Craig Jack Stapp Petry 
301 Seventh Ave. N. Harry Stone Albert E. Gibson Assoc. Pog 

6-7181 Winston Dustin George Reynolds Lang -Worth 
World 
AP, INS 

TEXAS 
Name of Licensee Chief Owner or Executive Program Director Representative. 

Call Frequency Power Headquarter. Addre. General Manager Meg- or Promotion Mgr. Transe. Library 
City Letten in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer New. Service 

ABILENE KRBC 1450 250 Reporter Broadcasting Co. ABC, MBS M. B. Hanks Jack Wallace Pearson 
Abilene Texas State Howard Barrett Forest Lane Cole 

6255 A. C. Etter John B. Casey AP 

AMARILLO KFDA 1230 250 Amarillo Broadcasting Corp. ABC Gilmore N. Nunn Bonnie Bennett Pearson 
109 E. Fifth St. Howard P. Roberson Howard P. Roberson Standard 

5343 James R. Moore J. R. Thorne. UP 

AMARILLO KGNC 1440 5,000-LS Plain Radio Broadcasting Co. NBC Gene Howe Robert Watson T -H -S 
1.000 -N Radio Building Lone Star Raymond D. Hollingsworth Jack C. Cauthen Cole 

4242 Aubrey Jackson W. H. Torrey Standard 
Thesaurus 
AP, UP 

AUSTIN KVET 1300 1,000 Austin Broadcasting Co. 
(Construction permit) 1901 Dillman St. 

AUSTIN 5 KNOW 1490 250 Frontier Bntg Co. Inc. ABC, MBS H. M. Fentress Weldon Robinson Weed 
Capital Nat'l Bank Bldg. Texas State Hardy C. Harvey Joseph E. Roehl AP 

2 -6213 Marion H. Coleman James E. Lewis 

AUSTIN 4 KTBC 590 1,000-LS Claudia T. Johnson CBS Claudia T. Johnson Jim Turner T -H -S 
250-N Brown Bldg. Pat Adelman Jim Tur r World 

CP-5,000-LS 2 -2424 Pat Adelman J. L. Seay AP, UP, INS 
1,000-N 

BEAUMONT KFDM 560 1,000 Beaumont Broadcasting Corp. ABC C. W. Snider B. R. Patterson T -H -S 
Box 2950 C. B. Locke Helen Caldwell Standard 

3883 C. B. Locke Lawrence Sanders Thesaurus 
AP, UP 

BEAUMONT KRIC 1450 250 KRIC Inc. KBS Mrs. J. L. Mapes Lorraine Kelley Branham 
130 Wall St. Jack Neil World 

4200 G. L. Kirk Ben F. Hughes AP 

BIG SPRING KBST 1490 250 Big Spring Herald Bcstg. Co. Inc. ABC, MBS R. W. Whipkey Mina Mae Taylor Pearson 
702 Johnson St. Texas State Boyd Kelley Standard 

1500 Wm. R. Dawes Andrew M. Jones AP 

BRADY KNEL 1490 250 -LS G. L. Burns G. L. Burns G. L. Burns Cox & Tanz 
100-N 106 N. Blackburn St. G. L. Burns G. L. Burns Gene Grant 

77 G. L. Bums David Gattin 

BROWNSVILLE KVAL 1490 250-LS Radio Station KEEW Ltd. ABC T. Frank Smith Free & Peters 
100-N Brownsville Roy Suber AP 

BROWNWOOD KBWD 1380 1,000 -LS Brown County Bcstg. Co. MBS Wendell Mayes Pat Brinkley Walker 
500-N 800 Hawkins St. Texas State Wendell Mayes I. S. Roberts Standard 

2401 Ingham S. Roberts A. W. Stewart UP 

COLLEGE STATION. WTAW 1150 1,000 -D A. & M. College of Texas ABC A. & M. College Cecil Beardon 
College Station Cecil Beardon Bess Allen World 

4 -6724 Frank Sosolick AP 

CORPUS CHRISTI KEYS 1490 250 Nueces Broadcasting Co. CBS Partnership John L. Scogin Jr. Forjoe 
Centre Theatre Bldg. Fred Burr Dorthie Jarvis World 

2 -7411 Kelly Wofford Earl C. Dunn UP 

CORPUS CHRISTI KRIS 1360 1,000 Gulf Coast Broadcasting Co. NBC T. Frank Smith Free & Peters 
Corpus Christi T. Frank Smith AP 

William Bennett 

CORPUS CHRISTI KWBU 1010 50,000 -D Century Broadcasting Co. ABC, NBC Carr P. Collins J. E. Sellers Branham 
SA -1030 912 Commerce St. Dallas 2 Homer Hogan Maydell Wallace AP 

Dallas, Riverside 6381 Homer Hogan Nestor Cuesta Jr. 

Page 166 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


,ami+ 6/a%i in íñe gga/ ÇviÁan&/ 

o 

NATIONAL BROADCASTING COMPANY 
LONE STAR CHAIN 

Manager 
Raymond Hollingsworth 

5000 
1000 
1440 

WATTS 
DAYTIME 

WATTS 
NIGHT 

KILOCYCLES 

COVERAGE DATA 
COUNTIES Served 43 
'POPULATION _ _ _ _ 440,600 
"DWELLINGS 116,636 
TOTAL RADIOS 90,347 

Urban Radios 40,575 
Rural Farm Radios 28,101 
Rural Non -Farm Radios_ _ _ _ 21,671 

"EFFECTIVE INCOME $397,897,000 
$3,420 per family -$900 per capita 

RETAIL SALES $206,255,000 
For up -to -the- minute information, call your nearest 

Taylor- Howe- Snowden Radio Sales Office. 
" 1940 Information 

'" 1943 Information 

A M A R I L L O , T E X A S 

REPRESENTED 
B Y TAYIQR I IowE SNOWDEN ,..Gó 

A uthoritres on Radio and Markets 
in the Great Middle and 

Southwest. 
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NATIONAL BROADCASTING 

Lone Star Chain 

COVERAGE DATA 
POPULATION Served 254,340 
DWELLINGS Served 68,481 
TOTAL RADIOS 30,052 

Urban Radios 15,266 
Rural Non -Farm Radios_ _ 6,941 
Rural Farm Radios 7,845 

INCOME $165,318,000 
RETAIL SALES 88,712,000 

FIFTH LARGEST RANKING AREA IN 
TEXAS IN RETAIL SALES -1943 EIGHTH 
LARGEST RANKING AREA IN THE 

GREAT SOUTHWEST 

For up -to -the- minute information, call your nearest 

Taylor -Howe- Snowden Radio Sales Office. 

Manager 
Archie J. Taylor 

1000 
WATTS 

1290 
KILOCYCLES 

W E rS L A C O , T E X A S 

REPRESENTE D 

B y 
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American Broadcasting 
Lone Star Chain 

250 WATTS 

1 340 KILOCYCLES 

Manager 
DeWitt Landis 

L U B 

COVERAGE DATA 
POPULATION 233,897 

¡DWELLINGS 46,455 

'i TOTAL RADIOS 34,912 
Urban Radios 14,097 
Rural Non -Farm Radios_ 6,215 
Rural Farm Radios_ _ _ _ 14,600 

"INCOME 5167,892,000 

'RETAIL SALES 90,118,000 

OPA Jan. 1944. 

"Sales Management Magazine, May 15, 1945. 

t1940 U. S. Census. 

For up-to- the -minute in formation, call your nearest 
Taylor- Howe -Snowden Radio Sales Office. 

B O C K, T E X AS 

BROADCASTING Telecasting 

Authorities on Radio and Markets 
in the Great Middle and - 

Southwest. 

1946 Yearbook Number Page 169 

www.americanradiohistory.com

www.americanradiohistory.com


se 4Jä a piipidatiait o f aveit 11/2 ,hihi 4 ¿44 e4 
A "BILLION DOLLAR MARKET" 

Manager 

George W. Johnson 

lffihiated ivith 
Columbia Broadcasting Company 

Member of 
Lone Star Chain 

COVERAGE DATA 
COUNTIES Served _ 

POPULATION _ _ _ _ 

DWELLINGS _ _ _ _ 

TOTAL RADIOS _ 

Urban Radios _ _ _ 

Rural Non -Farm _ _ . _ _ 

Rural Farm Radios____ 

INCOME 
'Oil, Gas, and Mineral 
Livestock and Poultry_ _ 

Agriculture 
Industrial 
PLUS the largest Per- 
manent wartime or 
peacetime United States 
Military Installations 

TOTAL INCOME $ 

'1943 figures. 
For up -to -the- minute information, 

Taylor -Howe -Snowden Radio 

62 
1,581,400 

383,089 
221,372 
123,106 
49,681 
48,585 

$181,451,301 
153,817,870 
156,602,333 
258,798,142 

250,000,000 
1,000,669,646 

call your nearest 
Sales Office. 

S A N A N T O N I O , T E X A S 

V REPRESENTED 
B Y 
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eeaty 7aaa ea,/¡ 
Happy Sponsors Know 

That Beaty's Farm 
Friends Buy 

Merchandise .. . 

Here's Proof That Powerful WRAP 
Sells the Rural lingers of the 

Great Southwest! 

A SPONSOR SAYS: 
rt... it seems from all of the evidence to be doing a very good 
job for us over your station." (He must have meant it, for he is 
still a sponsor.) 

A RANCHER WROTE: 
"First I wish to thank you for your 6 to 7 a. m. program, 
which for country people living in the Southwest cannot 
be improved upon, and none should miss it. The timing 
is right, the information and advice needed and the news 
the latest and best selected. Also, what you say about 
American Fence is so; have used many miles of it. P. S. 
Please send me one of your Farm and Ranch Handbooks 
and oblige." (This is an example of what we mean by 
"Beaty Fans Buy. ") 

A FARMER WRITES: 
"I want to take two combines to the maize harvest. Can 
you tell me where it will be in full swing in two or three 

weeks, and the approximate route you would take across 
the state? I want to know where to go and when to 
start. Please draw ma a map." (Beaty could ... would ... and did.) 

Layne Beaty, Farm Program Director, WBAP. 
Member of Committee on Farm Broadcast- 
ing, National Association al Broadcasters. 
Officer, State -Wide Cotton Council. Member, 
Texas Chemurgic Council. Officer, Radio 
Farm Directors. 

FROM THE STATE BOARD OF AGRICULTURE: 
"I am convinced that you are selecting the most vital 

topics to discuss with farmers, and may I express to you 
my deep appreciation for the services rendered to farm- 

ers, not only in Oklahoma and Texas, but in other 
states within your listening range." (With 50,000 watts, 
that listening range is plenty.) 

A 4 -H CLUB BOY SAID: 
"I enjoy your program very much every morning. It is 

very helpful to all farmers, because you keep us informed 
of what is going to happen, what is happening and what 

has happened. Keep up the good work." (Great kids in 
the great Southwest.) 

If you have something to sell, and want to tell it to the big rural audience of the 
Great Southwest, let WBAP do it for you. Chances are that your nearest Edward 
Petry Company representative is waiting for your call right now. Get the com- 

plete story with all the sales producing 
facts. Better call him now. 

50,000 WATTS - 820 KILOCYCLES 

WBAP 
SINCE MAY 1922 - CLEARED CHANNEL 

Owned and Operated By 

THE FORT WORTH STAR -TELEGRAM 
AMON G. CARTER, President 

Fort Worth 2, Texas 

Represented by Edward Petry Co. 

* * * * * * * * * * * * * * * * * * 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
--Non- Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. S H- Specified Haure. 

L- Limited Time with Dominant Malian. 
(Data corrected to January 1, 19461 

U- - Unlimited. CP- Conelnalion Permit Issued. 
SA- Spreial Authorisation. 

City 
Call Frequency 

Letter. In Kilocycles 

CORSICANA KAN 

DALLAS 2...... KGKO 

DALLAS I KRLD 

DALLAS 4 KSKY 

1340 

570 

1060 

bou 

DALLAS 2 WFAA 820 
ST-WBAP 

DALLAS I WRK 

DENTON ....... KDNT 

EL PASO KROD 

EL PASO KTSM 

PORT WORTH I KFJZ 

FORT WORTH Y KGKO 

1311) 

in 
Power 

i Walte 

250 

5.000 

50.000 

1 , 000-1) 

50,000 

5, 000 

TEXAS -(Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

Navarro Broadcasting Asan. 
Corsicana 

141 

(See Fort Worth, 

KRLD Radio Corp. 
Hotel Adolphus 

Central 6811 

SKY Broadcasting Service 
Hotel Stoneleigh 

Central 6193 

A. H. Belo Corp. 
1122 Jackson St. 
Riverside 9631 

City of Dallas 
Municipal Radio Bldg. 

Tenison 3 -6101 

1450 250 Harwell V. Shepard 
Kimbrough Bldg. 

276 

600 

1380 

1270 

570 

1.000-LS 
500 -N 

1.000 -LS 
500 -N 

5.000 

FORT WORTH 2 WRAP 820 50.0011 
ST -WFAA 

GALVESTON KLUF 1400 250 

GREENVILLE. 1400 250 
(Conetruetion permit) 

HARLINGEN KGBS 1240 250 

HOUSTON 2 KPRC 950 5,000 

HOUSTON 2 KTHT 1230 250 

HOUSTON 2 KTRH 740 50,000 

HOUSTON 2 KXYZ 1320 5,010 

HUNTSVILLF. KSAM 1490 250 

KILCORF KOCA 1240 250 

LAREDO KPAB 1490 250 

LONGVIEW KFRO 1370 1,000 

Dorrance D. Roderick 
2201 Wyoming St. 

Main 2020 

Tri -State Broadcasting Co. Inc. 
Hotel Paso Del Norte 

Main 3122 

Tarrant Broadcasting Co. 
1201 W. Lancaster St. 

3-9363 

KGKO Broadcasting Co. 
Medical Arts Bldg., Fort Worth 

1122 Jackson SL, Dalian 
Fort Worth: 3 -1234 

Dallas: Riverside 9631 

Carter Publications inc. 
Medical Arts Bldg. 

3.1234 

KLUF Broadcasting Cu. Inc. 
6002 Broadway 

6676 

Truett Kimsey 
3951 Belford Court, Fort Worth, Tex.. 

Harbeinto Broadcasting Co. Inc. 
Box 711 

1400 

Houston Printing Corp. 
Lamar Hotel 
Fairfax 7101 

Texas Star Broadcasting Cu. 
Southern Standard Bldg. 

Capitol 6246 

KTRH Broadcasting Co. 
Ries Hotel 

Preston 4361 

Harris County Broadcast Co. 
Gulf Bldg. 

W. J. Harpole & J. C. Bothwell 
Box 312 

666 

Oil Capitol Broadcasting At... 
Kilgore 

616 

Laredo Broadcasting Co. 
Hamilton Hotel 

2124 

Voice of Longview 
Glover -Crim Bldg. 

411 

Network 

KBS 

(' BS 

NBC 
Texas Quality 

MBS 
Texas State 

KBS 

CBS 

NBC 

MBS 
Texas State 

ABC 
Lone Star 

NBC 
Texas Quality 

MBS 
KBS 

CBS 

NBC 
Texas Quality 

CBS 

ABC 

KBS 

KBS 

Chief Owner r Executive 
General Manager 

Commercial Manager 

J. C. West 
Aubrey H. Ewa,. 

John W. Runyon 
Clyde W. Rembert 
William A. Roberte 

A. L. Chilton 
A. L. Chilton 
R. G. Terrill 

E. M. (Ted) Dealey 
Martin B. Campbell 
Keith Baldwin 

City of Dallas 
Charles B. Jordan 
Dale Drake 

Harwell V. S'te,ari 
Harwell V. Shepard 
Harwell V. Shepard 

Dwrance D. Rsierick 
Val Lawrence 
Cecil L. Trigg 

Frances W. Bredberg 
Karl O. Wyler 
Willard L. Kline 

Gene L. Cagle 
Gene L. Cagle 
Clyde D. Pemberton 

Program Director Representatives 
Mdag. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

E. R. Helium. 

Roy George 
J. W. Crocker 
Roy M. Flynn 

Leonard Holland 
R. G. Terrill 
Morris M. Ming 

Ralph K. Maddox 
Mrs. Wilbur Douglas 
Raymond Collins 

Pete Teddlie 
Pete Teddlie 
Durward J. Tucker 

Harwell V. Shepard 
Harwell V. Shepard 
Harwell V. Shepard 

H. krthar Brrwa 
Walter C. Gaenzle 
Edward P. Talbott 

Virgil C. Hicks 
Roy T. Chapman 
Kenneth J. Walton 

George Erwin Jr. 
L. Roy Duffy 
Truett Kimsey 

Holman 
Cole 
Thesaurus 
11P 

Branham 
Standard 
AP, INS 

Assoc. Prot. 
AP 

Petry 
Lang -Worth 
Thesaurus 
AP, UP 

Weed 
AP 

Thesaurus 
UP 

T -H -S 
Wilson 
Assoc. Pros. 
AP 

Hollingbery 
MacGregor 
Thesaurus 
UP 

Weed 
AP, UP 

¡Amon G. Carter (Ed Lally Petry 
(E. M. (Ted) Dealey, Dallas Ralph Maddox, Dallas Lang -Worth 
(George Cranston Kathryn Barnes MacGregor 
,Martin B. Campbell. Dallas Wilbur Douglas, Dallas World 
Keith Baldwin R. C. Stinson AP. UP 

(Raymond Collins, Dallas 

Amon G. Carter 
'Harold V. Hough 
(George Cranston 

Roy 

D 
Lee Clough 

Clough 

Lee Clough 

Truett Kimsey 

McHenry Tichenor 
Troy McDaniel 
Dave Bennett 

W. P. Hobby 
Kern Tip. 

MBS Roy Hofheini 
Texas State Ted Hills 

Francis Gilbert 

MBS 
KBS 

Texan State 

ABC, MBS 
KBS 

Texas State 

ABC 
Lone Star 

B. F. Orr 
Ray Bright 

T. Frank Smith 
T. Frank Smith 
Bill Bennett 

Partnership 
J. C. Bothwell 
J. B. McShan 

Roy G. Terry 
Roy G. Terry 
H. A. Definer 

Howard W. Davis 
Mrs. Doane Chapman 
Mrs. Doane Chapman 

Jamas R. Curtis 

Ed Lally 
Kathryn Barnes 
R. C. Stinson 

Lee Clough 
Lee Clough 
Lee Clough 

Sherman L. Spencer 

Jack McGrew 

H. T. Wheeler 

Dick Altman 
Francis Gilbert 
Louis I. Jelly 

Ruth Bothwell 
J. B. McShan 
Sam Love 

John C. Andrews 
H. A. Degner 
Albert F. Mason, Jr. 

Sarah K. Miller 
Mrs. Doane Chapman 
Holen Smith 

Petry 
Cole 
World 
AP 

flambeau 
Standard 
UP 

Walker 
Assoc. Profi. 
Standard 
AP 

Petry 
Lang -Worth 
Thesaurus 
AP 

Weed 
Assoc. Prog. 
Cole 
UP 

Blair 
World 
UP 

Free & Peters 
Standard 
AP 

Cox & Tanz 
AP 

Clark 
Gene Grant 
Cole 
MacGregor 
AP 

McGillvra 

Burn-Smith 
Lang -Worth 
MacGregor 
AP 

LUBBOCK KFYO 1340 250 T -HS 
Assoc. Prog. 
Cole 
AP, UP 
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DeWitt Landis 
Rex Webster 

DeWitt Landis 
Miss Jimmie Hopson 
W. S. Bledsoe 
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Our Talent 
dao tHa1cy 

Faces! 

* We have the talent to fill the bill for any type show: 
Authoritative news editors -superb musicians (popular, 
classical or hillbilly combinations)- excellent vocalists 
and chorus -nationally recognized farm director -clever 
comedians -experienced actors and actresses -smooth an- 
nouncers and capable writers. All under expert program 
and production direction. 

With this array of talent, working in our acoustically 
perfect, nationally known studios of modern design, we 
build top -flight spot programs for national, regional and 
local advertisers. 

WÇAA 
Martin Camp bell, General Manager 

Ralph Nimmons 
and Ray Collins, Asst. sst. Mgrs. 

NBC and TEXAS 
QUALITY 

N E T W 
A R K A F F I L I A T E 5 

820 KC 50.000 WA TTS 

A NATIONALLY 
CLEARED CHANNEL 

STATION 

Owned and Operated by The Dallas Morning News 
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In the GREAT 
Southwest Market 

K R L D Is Your Best Buy 
Dap or Night 

KRLD 
The Times Herald Station 

STUDIOS 
Dallas Fort Worth 

50 kw., 1 080 kc. Represented by the Branham Company 

Page 174 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


600 KC KROD 
In 1906, El Paso's rich Southwestern area will be a market of 
even greater importance than before. The prosperity of KROD's 
wide bi -state market is basic. No large war industries gave it 
growth that cannot be scstoined now that peace has come. A 
variety of industries, mining, agriculture, ranching, distributing, 
importing and exporting and a tremendous tourist business 
point to plenty of buying power here in the years ahead. The 

DORRANCE RODERICK, Owner 

HOWARD H. WILSON CO., 

EL PASO 
people of this vast area surrounding El Paso have come to rely 
on dependable KROD for news and entertainment. Only over 
KROD, the regional station, can you send your message to ALL 
the El Paso Southwest. We, and our representatives, will be glad 
to discuss the El Paso market and time on KROD with you at 
your convenience. 

VAL LAWRENCE, .Nrntnger 

National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Stalien. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected fo January 1, 1946) 

U- Unlimited. CP -Construction Permit Issued 
SA- Special Authorization. 

City 
Call Frequency 

Letters in Kilocycles 

LUFKIN KRBA 

MIDLAND KCRS 

PALESTINE 1 KNET 

PAMPA KPDN 

PARIS KPLT 

PEGOS KIUN 

PLAINVIEW KVOP 

PORT ARTHUR KPAC 

SAN ANGELO KGKL 

SAN ANTONIO 6 ... KABC 

1940 

Power 
in Watte 

260 

TEXAS- (Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

Darrell E. Vat. 
Box 765 

272 

1230 260 Clarence Scharbauer Estate 
117 S. Loraine St. 

1080 

1450 100 Palatine Broadcasting Corp. 
Municipal Bldg. 

411 

1340 100 Radio Station KPDN 
Box 901 

1100 

1490 250 North Texas Broadcasting Co. 
Gibraltar Hotel 

1124 

1400 100 Jack W. Hawkins & Barney H. Hubbs 
306 S. Cedar St. 

21 

1400 250 W. J. Harpole & J. C. Bothwell 
111 W. 6th St. 

1400 

1250 1,000 Port Arthur College 
1515 Lakahore Drive 

7458 

1400 250 KGKL Inc. 
St. Angela oe Hotel 

680 

SAN ANTONIO... KCOR 1850 
)Construction permit) 

SAN ANTONIO 5.... KMAC 

SAN ANTONIO 6.... ICONO 

SAN ANTONIO 6.... KTSA 

SAN ANTONIO 6.... WOAI 

SHERMAN KRRV 

SWEEI'WATER KXOX 

TEMPLE KTEM 

TI:XARKANA.... KCMC 

TYLER KGKB 

VERNON KVWC 

VICTORIA KVIC 

50, 000 -LS 
10.000 -N 

Alamo Broadcasting Co. 
Milam Bldg. 
Fannin 9126 

1,000 -D Raoul A. Corte; 
Nat'l Bank of Commerce Bldg. 

1240 250 Walmac Co. 
National Bank of Commerce Bldg. 

Cathedral 6211 

1400 250 Mission Broadcasting Co. 
317 Arden Grove 

Fannin 5171 

Network 

KBS 

KBS 
Texas State 

MBS 
KBS 

MBS 
KBS 

ABC, MBS 
Texas State 

KBS 

KBS 

MBS 

ABC, MBS 
Texas State 

ABC 
Texas State 

MBS 
Texas State 

550 
5 ,000 -1S Sunshine Broadcasting Co. CBS 
1 , 000-N Gunter Hotel Lone Star 

Garfield 1251 

1200 50,000 Southland Industria Inc. NBC 
1031 Navarro St. Texas Quality 

Garfield 4221 

910 1,000 Red River Valley Bestg. Corp. MBS 
421 N. Crockett St., Sherman Texas State 
Fannin & Owing Sta., Denison 

Sherman 201 
Denison 423 

1240 251) Sweetwater Radio Inc. 
Hi -way 70 

2341 

1400 250 Bell Broadcasting Co. Inc. 
Box 186 

4646 

1230 

1490 

250 

250 

KCMC Inc. 
317 Pine St. 

892 

Jas. G. Ulmer 
116 S. College St. 

1106 

1490 250 Northwestern Broadcasting Co. 
1813 Wllbarger St. 

1048 

1340 250 Radio Enterprise. Inc. 
Bank & Trust Bldg. 

1106 

KBS 

ABC, MBS 
KBS 

Texas State 

ABC, MBS 
Arkansas 

Texas State 

MBS 

MBS 
KBS 

MBS 
KBS 

Chief Owner or Executive Program Director Representativa 
General Manager Mdsg. or Promotion Mgr. Trasse. Library 

Commercial Manager Chief Engineer News Service 

Ben T. Wilson 
Darrell E. Yates 
Darrell E. Yates 

Ruth Scharbauer 
J. M. McDonald 
Gladys L. McDonald 

Bill Laurie 
Bill Laurie 
Arch P. Dougan 

IC. H. Holles 
Jane Holla 
Harry Holla 
E. J. Hanna 
John Michel 

A. G. Mayes 
Ernest T. Jon. 
Ernest T. Jones 

Jack W. Hawkins 
Jack W. Hawkins 
Jack Hawkins 

W. J. Harpole 
W. J. Harpole 
W. T. Kemp 

J. W. Williams 

H. C. Ragsdale 
Lewis O. Seibert 
Myr1 Stein 

R. Early Willson 
Charles W. Balthrope 
Bill Michaela 

Raoul A. Cortex 

Howard W. Davis 
Howard W. Davie 
Patt McDonald 

Eugene J. Roth 
James M. Brown 
James M. Brown 

Gene A. Howe 
George W. Johnson 
R. L. Preis 

Hugh A. L. Half, 
Hugh A. L. Half, 
Cecil K. Beaver 

Richman Lewin 
Darrell E. Yates 
Glenn Perry 

Harlan Shade 
J. M. McDonald 
Jack Cecil 

Emo Laurie 
Bill Laurie 
Eugene R. Kintx 

Grant Pickens 
C. L. Thompson 

Louise Hawkins 
Barney Hubbs 
Louis Weinberg 

James E. Stanton 
W. T. Kemp 
Cart C. Cook 

Walter LeForge Jr. 

Glenn Boatright 

Evelyn Preston 
Bob Kirchoff 
Frank Jon. 

Cox & Tanz 
Standard 
AP, UP 

SESAC 
AP 

Holman 
Standard 
UP 

World 
AP 

Clark 
AP 

Clark 
Griffith 
AP 

Standard 
AP 

McGillvre 
Standard 
World 
AP, INS 

Pearson 
AP 

George Case Weed 
W. Poundetone Jackson Cole 
Paul Wolf SESAC 

World 
AP 

Tony Beaman 

Ed. E. Case 

Stanley A. Ca 
George W. Ing 

George Lee Marks 
Charles D Lute 
W. G. Egerton 

Harold H. Carr 
Fred A. Peery 
Fred L. Sterling 

G. H. Wilcox (Doris Matlock 
IL. L. Hendrick )D. Kretsinger, Denison 
B.V. HammondJr., Denison Hugh Harting 
L. L. Hendrick Tom John 
Hugh Harting, Denison 

J. S. McBeath 
J. Harley Hubbard 

Frank W. Mayborn 
Burton Bishop 
C. F. Whitesides Jr. 

Zeb Williams 
J. Harley Hubbard 
George W. Dotson 

Larry Morrell 
Burton Bishop 
Paul Shaw 

C. E. Palmer Herman Cecil 
Frank O. Myers Donald Myers 
Thomas Dillahunty (on leave) Harvey Robertson 

Jae. G. Ulmer 
Jas. G. Ulmer 
Earle P. Duffie 

R. H. Nichols 
W. D. Dixon 
W. D. Dixon 

Morris Roberts 
Jerry Fisher 
Jerry Fisher 

Minnie B. Ulmer 
Earle P. Duffle 
John B. Sheppard 

Loretta Withers 
Bob Hardison 
H. F. Ridgway 

Margaret True 

Robert McCown 

AP 

McGillvra 
INS 

Forjoe 
Cole 
Lang -Worth 
MacGregor 
AP 

T -H-S 
Lang-Worth 
Thesaurus 
AP, UP 

Petry 
Standard 
AP, UP, INS 

Adv. Time Sale.+ 
Standard 
World 
UP 

Thesauren 
UP 

UP 

Gene Grant 
Standard 
AP 

Gene Grant 
Standard 
AP 

Gene Grant 
Cole 
AP 

Standard 
World 
AP 
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Statistic. 
In WOAI's daytime primary area 1,916,500* Texans 
are busy creating wealth and spending their money 
for the things you want to sell. 

HERE'S THE PROOF: 
(Latest Available .4nnual Figures) 

Effective Buying Income_ __$1,801,855,000.00* 

Spent for Food 218,255,000.00* 

Spent for General Mdse 104,531,000.00* 1 

Spent for Bldg. Materials 65,318,000.00* I 

Spent for Drugs 39,824,000.00* 

This mighty market, in which the voice of WOAI has been 

dominant for nearly 25 years, embraces 88 counties -more 
than a third of the counties in the fabulous state of Texas. 

Use WOAI to cover this rich 88- county market -better known 

as Central and South Texas. It's the market in which -year 
in and year out -WOAI sells more mer- 

chandise to more people than any other 

a lower cost per sale! 

50,000 WATTS 
CLEAR CHANNEL 
NBC AFFILIATE 
MEMBER TQN 

Copr. 1945. Soles Management Sur- 
rey of Buying Power; further repro- 
duction not licensed. 

OAI 
S'ait aztont& 

Represented Nationally by 

EDWARD PETRY de COMPANY 

THE POWERFUL ADVERTISING INFLUENCE OF THE SOUTHWEST 
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KFJL 
A MUTUAL STATION 

5000 Watts 

1270 Kilocycles 

FORT WORTH 

TEXAS 

FORT IIORTII HOUSEWIVES 

LISTEN REGULARLY TO - - - 

- - - QUEEN FOR A DAY 

- - - TAKE IT EASY TIME 

- - - MORTON DOWNEY 

- - - GUY LOMBARDO 

- - BING CROSBY SINGS 

- - - REAL LIFE STORY 

- - - SPOTLIGHT BANDS 

- - - THE SHADOW 

- - ROUGES GALLERY 

- - - WHAT'S THE NAME OF THAT SONG 

- - - ERSKINE JOHNSON IN 
HOLLYWOOD 

- - - FREEDOM OF OPPORTUNITY 

- - - CEDRIC FOSTER 

- - - QUICK AS A FLASH 

- - - NICK CARTER 

- - - THE FRESH UP SHOW 

- - - GABRIEL HEATTER 

.. . Naturally they are 
heard over KFJZ . . . 

and there are many other 
fine KFJZ programs to 

add to this list 

II mid and Company 

NATIONAL REPRESENTATIVE 

NEW YORK DETROIT CHICAGO 

SAN FRANCISCO BOSTON HOLLYWOOD 
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You Can't "Spotlight" West Texas With "Power" Stations Only 

The ONLY Effective Way to Reach 29 Prosperous West Texas Counties 
Is By Using KRBC -KBST and KGKL` 

And It's a Responsive Audience 

OIL 

FARMING 

RANCHING 

INDUSTRY 

BUSINESS 

The people of West Texas "spend freely" for the things they want. 
The banks of this area are bulging with money on deposit. West Texans 
truly are in the "Market" for merchandise. 

Consider these Facts 
Terrain, weather and soil conditions make regular coverage by "out- 
side" stations not only uncertain, but, at times, impossible. Recognized 
listening surveys show the marked superiority of these three stations 
in their area. (Details from John E. Pearson Co.) We Invite your MOST 
CRITICAL study of the facts pertaining to the listening area including 
these 29 rich West Texas Counties. 

Rendering An Area Service 
Many years of useful and dependable service to their home communi- 
ties-to surrounding areas -and above all to ADVERTISERS by the 
score- attest to the effectiveness of these three outstanding stations. 

Three Popular Stations Carrying Famous Name Programs 
The regular listening and information fare of KRBC, KBST and KGKL listeners includes Darts for 
Dough, Radio Hall of Fame, Gabriel Heatter, Walter Winchell, Jimmy Fiddler, Breakfast Club, 
Breakfast in Hollywood, Cedric Foster, Fulton Lewis, jr., Raymond Swing, Blind Date, Fresh Up 
Show and dozens of other top programs and features from the American and Mutual Networks - 
plus topnotch locally produced shows. 

LOW COMBINATION RATES 
For Details Consult John E. Pearson Co. - New York, Chicago, Kansas City 

Complete Market Data Gladly Supplied on All 3 Rich Markets 

* KRBC - ABILENE KBST- BIG SPRING KGKL- SAN ANGELO 

American -Mutual -Texas State Networks Affiliates 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
..- New- Commereud Rua:on D- Das. 

LS -Local Sunhat. 
N- Night. ST- Sharer Time. SH- Specified Hours. 

L- Limitsd Time with Dominant Station. 
(Data eorrhatrd to January 1, 1946) 

L'-- Unlimited. CP- Conatruetian Permit Issued. 
SA- Special Authorization. 

TEXAS- (Continued) 

('IN 
Call 

Letters 
Frequency 

In Kilocycles 
Power 

In Watte 

Name of Licensee 
Headquarter. Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director Representatives 
Mdsg. or Promotion Mgr. Tranec. Library 

Chief Engineer New. Servire 
N'A(1) WACO 1450 250 Frontier Broadcasting Co. ABC, MBS Harlan Fentress Weed 

CP -1460 CP -1,000 Amicable Bldg. Texas State R. E. Lee Glasgow Cole 
2700 R. E. Lee Glasgow L. H. Applemen AP 

WACO KWTX 1230 260 Beauford H. Jester Beauford H. Jester 
(Construction permit) Jester Bldg., Corsicana, Tex. 

WESI.A('O KRGV 1290 1,000 KRGV Inc. NBC O. L. (Ted) Taylor Dick Watkins T -H -S 
201 Border St. Lone Star Archie Taylor Thelma Pearce Standard 

875 Phil Dixon Lewis Hartwig Thesaurus 
AP, UP 

WICHITA FALLS.. KWFT 620 5,000 -LS Wichita Broadcasters CBS Joe B. Carrigan Bea Montgomery Raymer 
1,000-N Kemp Hotel Charles E. Clough Standard 

4182 Charles E. Clough John Adams UP 

UTAH 

City' l Letter. in Kilocycle. in Watt. 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

thief Owner or Esecutive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representative. 
Tune. Library 
News Service 

CEDAR CITY KSUB 1340 250 Southern Utah Bests. Co. CBS Radio Service Corp. of Utah R. A. Grover McGlllvm 
Hotel El Escalante KBS R. A. Grover R. A. Grover World 

398 R. A. Grover Hurschell Urie AP, UP 

LOGAN 1 KVNU 1220 250 Cache Valley Broadcasting Co. MBS Herschel Bullen Paul Coburn McGilivm 
1393 N. Main St. 

1400 
KBS 

Intermountain 
Reed Bullen 
Reed Bullen 

Reed Bullen 
Carroll Seerist UP 

Young 

OGDEN KLO 1430 6,000 Interstate Broadcasting Corp. MBS A. L. Glassman Collin Lowder 
Hotel Ben Lomond Intermountain George B. Morgan Frank W. Kaull Standard 

5721 Guy H. Hurst W. D'Orr Cozzens 

PRI('E KOAL 1450 250 Eastern Utah Broadcasting Co. MBS Jack Richards Jack Richards McGillvm 
Price KBS Jack Richards Jack Richards 

200 Intermountain Jack Richards 

PROVO KOVO 1240 250 KOVO Broadcasting Co. MBS Clifton A. Tolboe W. Shirt Black McGilivra 
108 W. Center St. Intermountain Clifton A. Tolboe June Mower Thesaurus 

1680 S. Gam Carter Parley P. Rasmussen World 
UP 

SALT LAKE CITY I KALL 910 1,000 Salt Lake City Bestir. Co. MBS George C. Hatch Kenyon R. Bennett Young 
248 S. Main St. Intermountain Alvin G. Pack Robert H. Warner Assoc. Pros. 

4 -1848 Thomas H. Anderson Stanley Benson Cole 
MacGregor 
UP 

SALT LAKE CITY 1 KDYL 1820 6,000 Intermountain Broadcasting Corp. NBC S. S. Fox Emerson S. Smith Blair 
Tribune-Telegram Bldg. S. S. Fox Frank K. Baker Thesaurus 

5 -2991 George A. Provol James M. Baldwin World 
UP 

SALT LAKE CITY I KNAK 1400 250 Granite District Radio Bests. Co. ABS Howard D. Johnson Larry Sutton McGillvm 
Continental Bank Bldg. Howard D. Johnson Howard M. Buehman Cole 

5-8113 Hale Byron James B. Littlejohn 4Lang -Worth 

SALT LAKE CITY 1 KSI, 1160 60,000 Radio Service Corp. of Utah 
10 S. Main St. 

CBS J. Reuben Clark Jr. 
Ivor Sharp 

E. M. Halliday 
Ray Bergman 

Petry 
Amos. Pros 

5-4641 Arch L. Madsen C. Richard Evans Lang -Worth 
Standard 
AP, UP 

SALT LAKE CITY 1 KUTA 570 5,000 Utah Bcatg. & Television Co. ABC Frank C. Carman Frank McIntyre Kate 
29 S. State St. Rocky Mountain Frank C. Carman Bill Sears Lang -Worth 

3 -2737 Jack Burnett 'Lyle Wahlquist Standard 
C. Wendell Bell UP 

VERMONT 
Name of Licensee ('hief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdeg. or Promotion Mgr. Trans,,. Library 
City Letter. in Kilocycles in Walla Telephone Number Network ('ommercial Manager Chief Engineer News Service 

BURLINGTON WCAX 620 1,000 WCAX Broadcasting Corp CBS C. P. Hasbrook Robert L. Burger Weed 
137 Main St. C. P. Hasbrook Joseph Smith World 

2000 Joseph Smith John C. Quill UP 

RUTLAND WSYB 1380 1,000 Philip Weiss Music Co. MBS Philip Weiss McGillvra 
80 Weft St. KBS J. H. Weiss Foster 

1247 Yankee Norval K. Ramson Jr. UP 

ST. ALBANS WWSR 1420 1,000 -D Vermont Radio Corp. MBS Lloyd Squier Warren Manden Wilson 
32 N. Main St. KBS Warren Marsden World 

1390 Yankee Theodore Boisvert UP 

WATERBURY WDEV 550 1,000 -D Radio Station WDEV MBS Lloyd E. Squier Tom Todd Bannau 
8 Stowe St. KBS Lloyd E. Squier Wilson 

13 Yankee Lloyd E. Squier Harold Grout World 
UP 
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KDYL's Inquiring Editor 
with H. F. Kretchman, edi- 
tor of the Salt Lake Tele- 
gram as quiz master, vi 

a different high school 
each week for a half hour 
public service program on 
current events. 

PROGRAMS OF PUBLIC INTEREST 

DO A JOB 
The illustrations on this page indicate typical KDYL program- 
ming activity. 

Planned and prepared by experienced showmen, these pro- 
grams provide what the people of Utah want, supplementing 
the greatest shows in radio as presented by the NBC Parade 
of Stars. Through twenty -three years, KDYL has led in programs 
of public service and entertainment in the Utah area. 

Experienced advertisers have learned that 
in the rich, alert Utah market, KDYL is the 
productive popular station. 

Eugene Jelesnik, 
relebrated violin- 
ist. directs KDYL 
orchestra which is 
heard both local - 
i, and orer NBC 
network. 

Bushnell General Hospital chorus makes guest ap- 
pearance on "Something for the Ladies" show 
presented by Emerson Smith, KDYL program di- 
rector, every Monday, Wednesday and Friday fore- 
noon featuring entertainment and interviews 
particularly appealing to a feminine audience. 

For availabilities and additional information, phone, 
wire or write 

JOHN BLAIR & CO. 
National Representative 

BROADCASTING Telecasting 

WTIONV 
SALT `AE 

cine 
sTATioN rsN The Station Most 

Utahns Listen to Most 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
s- Non -Commercial Station. D -Dap. 

LS -Local Sunset. 
N- Night. ST- Shares Time. SH- Specified Hours 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

U- Unlimited. CP -Construction Permit Issued. 
SA- Special Authorization. 

VIRGINIA 

City 
Call 

Letters 
Frequency 

In Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Esecutive 
General Manager 

Commercial Manager 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans. Library 
News Service 

ALEXANDRIA WPIK 730 250 -D Potomac Broadcasting Corp. (Howard B. Hayes William W Jetfray McGillvra 
Hotel George Mason 'Carl L. Lindberg Libby R. Lingo World 

Temple 4732 Howard B. Hayes Carl L. Lindberg AP 
Perry P. Welders 

CHARLOTTESVILLE. WCHV 1240 250 Barham & Barham ABC Charles Barham, Jr. Jimmie Hagman Cox & Tanz 
4th & E. Market Ste. KBS Charles Barham, Jr. Randolph Bean Standard 

2500 Randolph Bean Walter Gray 

COVINGTON WKEY 1340 250 Earl M. Key ABC Earl M. Key Alvah Duke 
214 Main St. KBS Earl M. Hey Alvah Duke World 

840 Earl M. Key James W. Garber UP 

DANVILLE WBTM 1400 250 Piedmont Broadcasting Corp. ABC L. N. Dibrell Vernon E. Marvel Trl -City 
Hotel Danville Bldg. Tri-City R. Sanford Guyer Dorothy E. Motley Lang -Worth 

2350 Edward G. Gardner Harry W. Spencer Standard 
AP 

FREDERICKSBURG., WFVA 1290 250 Fredericksburg Broadcasting Corp. 
Box 269 

ABC 
KBS 

Richard F. Lewis Jr. 
Richard F. Lewis Jr. 

Nan Winkler 
Walter F. Harris Jr. 

Burn -Smith 

1260 Walter F. Harris Jr. Walter Harris 
HARRISONBURG. , WSVA 550 1,000 -D Shenandoah Valley Bcstg. Corp. NBC Frederick L. Allman Richard H. Johnson Weed 

Newman Bldg. Frederick L. Allman Robert B. Harrington Standard 
875 Robert B. Harrington Warren L. Braun UP 

LYNCHBURG WLVA 1230 250 Lynchburg Broadcasting Corp. ABC Lynchburg Bestg. Corp. Evelyn Hamlet Tri-City 
Tri -City Philip P. Allen Philip P. Allen Cole 

3030 J. P. Read Jr. John Orth Lang -Worth 
Standard 
AP 

MARTINSVILLE 1 WMVA 1450 250 Martinsvil'e Bestg. Co. Inc. NBC William C. Barnes Barbara Harding 
Figaboro Road John W. Shultz Charles F. Adams Cole 

2152 C. Robert Ray Dewey W. Muse AP 
NEWPORT NEWS WGH 1340 250 Hampton Roads Beetg. Corp. ABC Raymond B. Bottom Jack A. Black Burn-Smith 

Warwick Hotel, Newport News Edward E. Bishop Edward E. Edgar Lang -Worth 
500 Portlock Bldg., Norfolk 10 Edward E. Edgar William P. Grether Standard 

Newport News 7 -1312 AP 
Norfolk 2 -7091 

NORFOLK 10 WTAR 790 5,000 WTAR Radio Corp. NBC P. S. Huber Henry C. Whitehead Perry 
National Bank of Commerce Bldg. Campbell Arnoux Campbell Arnoux Standard 

2 -5671 John W. New Julius L. Grether AP, UP 

NORTON WNVA 1450 250 Blanfox Radio Company, Inc. 
(Construction permit) South Main St., Harlan, Ky. 

PETERSBURG WSSV 1240 250 Southaide Virginia Broadcasting Corp. MBS Louis H. Peterson Cy Newman Burn-Smith 
112 W. Tabb St. Cy Newman Nellie W. Andreas Standard 

38 °1 Cy Newman Edward Schwarz AP 

PORTSMOUTH WSAP 1490 250 Portsmouth Radio Corp. MBS T. E. Gilman Ernest Tannen McGillvra 
Professional Bldg. T. W. Aydlett W. A. Williams World 

6383 J. L. Wendest F. F. Clair UP 

PULASKI WPUV 1280 CIA Southwest Broadcasting Co. Howard R. Imboden 
(Construction permit) Washington Ave. 

RICHMOND 20 +WBBL 1450 -SH 250 Grace Coy. Presbyterian Church 
Richmond 

RICHMOND 19 WLEE 1450 -9H 250 Thomas Tinsley %BS, MBS Thomas Tinsley James Fair Jr. Headley -Reed 
Broad -Grace Arcade Irvin G. Abeloff MacGregor 

3 -6741 George McGuigan AP 

RICHMOND 20 WMBG 1380 5.000 Havens & Martin Inc. NBC Wilbur M. Havens Kenneth G. Hiene Blair 
3301 W. Broad St. Wilbur M. Havens Ralph D. Walleratian Lang -Worth 

5 -8611 Ralph D. Wallerstien Wilfred H. Wood Thesaurus 
TP 

RICHMOND 13 WRNL 910 5,000 Richmond Radio Corp. ABC D. Tennant Bryan Richard Velz (on leave) Petry 
323 E. Grace St. E. S. Whitlock E. S. Whitlock Standard 

3-3436 E. S. Whitlock Walter R. Seiden AP 

RICHMOND 12 WRVA 1140 50,000 Lama & Brother Co. Inc. CBS William T. Reed Jr. S. S. Carey Raymer 
Hotel Richmond C. T. Lucy C. T. Lucy Lang-Worth 

3 -6633 Barron Howard D. C. Woods World 
UP 

ROANOKE 2 WDBJ 960 5,000 Times -World Corp. CBS Junius P. Fishburn Jack Weldon Free & Peters 
Box 160 Ray P. Jordan ¡Ray P. Jordan Lang-Worth 

8131 Frank D. Kesler 'Jack Weldon World 
J. W Robertson UP 

ROANOKE 7 WSLS 1240 250 Roanoke Broadcasting Corp. ABC Paul C. Buford Francis Ballard Tri-City 
Shenandoah Life Bldg. Tri -City James H. Moore Horace Fitzpatrick Cole 

9227 Horace Fitzpatrick Phillip Briggs Lang -Worth 
Thesaurus 
AP 

STAUNTON WTON 1400 250 Charles P. Blackley Charles P Blackley Fulton King 
Morrison Bldg. Charles P. Blackley AP 

Charles E. Seebeck 

SUFFOLK WLPM 1450 250 Suffolk Broadcasting Corp. ABC Fred L. Hart Harold Stephens Sears & Ayer 
105 Bank St. KBS Fred L. Hart Allen Jones UP 

1420 Fred L. Hart Fred M. Wagner 

WINCHESTER WINC 1400 250 Richard Field Lewis Jr. ABC Richard F. Lewis Jr. Grant Pollock 
Drawer 605 KBS Richard F. Lewis Jr. Thesaurus 

4855 Grant Pollock Philip Whitney 
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THE GREATEST SHOWS IN RADIO 
ARE ON 

G RICHMOND 

PITAL OF THE 

5000 WATTS 
THE NBC STATION IN RICHMOND 

FIRST - IN LISTENERS 

FIRST - IN GREATEST NUMBER OF ADVERTISERS 

FIRST - IN RESULTS - GREATEST RETURNS 

PER ADVERTISING DOLLAR 

WMBG 
FM Metropolitan Station CP 

REPRESENTED BY JOHN BLAIR & CO 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
e- Non-Commercial Station D -Day. 

LS -Local Sunset. 
N- Night. ST- Shores Time. SH- Specifud Hours. 

L- Limited Time milk Dominant Station. 
(Dam corrected to January 1, 1946) 

U- Unlimited. CP- Construetion Permit Issued. 
SA- Special Authorisation. 

WASHINGTON 

City 
Call Frequency 

Letters In Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdag. or Promotion Mgr. 

Chief Engineer 

Representati,,.e 
Transe. Librar. 
News Servke 

ABERDEEN. KXRO 1340 25o KXRO Inc. MBS Harry R. Spence A. W. Lindsay Keating 
20734 E. Market St. KBS Fred G. Goddard Lola Johnson Standard 

4098 Don Lee Bertha Ruby Glenn Barnett AP, UP 

BF.LLINGHAM.._. KVOS 790 250 KVOS Inc. ABS Rogan Jones Jerome Oppel Biddick 
CP -4,000 1321 Commercial St. KBS Frank Adams Clark 

4200 Fred Elsetnagen Melville Featherkile Gene Grant 
Keating 
MacGregor 
Standard 
UP 

('ENTRALIA KELA 1470 1.000 Cent- -!Broadcasting Corp. MBS Mrs. Cecil L. Gwinn Elsie Gaylord 
1.1)x 720, Centralia KBS J. Elroy McCaw Schuyler Hill UP 
Box 827, Chehalis Don Lee Joe Chytil Melvin M. York 

721 Robert S. Brister 

ELLENSBURG KCOW 1240 250 Central Washington Broadcasters Inc. 
(Construction permit) Washington National Bank Bldg. 

ELLENSBURG 1400 
(Construction permit] 

250 Kittitan Valley Broadcasting Station 
Route 2 

'Gilbert H. Kaynor 
lHoward H. Kaynor 

EVEREfT KRKO 1400 250 Everett Broadcasting Co. Inc. MBS Wigiam R. Taft Marlin E. Smythe Biddick 
Everett KBS William R. Taft Keating 

Main 526 Don Lee D. A. Baker Earle J. Gerdon Cole 
SESAC 
World 
UP 

LONGVIEW KWLK 1400 250 Twin City Broadcasting Corp. MBS C. A. Chatterton Harold Wagner Biddick 
National Bank of Commerce Bldg. Don Lee C. O. Chatterton F. H. Chatterton World 

1500 Jack Richards Rollie Mitake UP 

OLYMPIA KGY 1240 250 Tom Olsen MBS Tom Olsen Eve Knutson 
Rockway -Leland Bldg. KBS Tom Olsen J. Harris Dorr World 

6636 Don Lee J. !Jerrie Dorr Charles A. Roark UP 

PASCO KPKW 1340 250 Western Radio Corp. V. Berne Kenworthy Lana Grego Keating 
Pasco V. Berne Kenworthy Standard 

890 Frank Krshka Murray Durham UP 

PORT ANGELES.. KONP 1450 250 Evening News Press Inc. KBS C. N. Webster H. J. McAllister Sears & Ayer 
313 W. First St. Ben Harkins C. J. Spencer Keating 

1700 H. J. McAllister Lloyd C. Sundatrom Standard 
UP 

PULLMAN KWSC 1250 5.000 State College of Washington Dr. Wilson Compton Eldon C. Barr 
ST -KTW 112 Old Science Hall Glenn Jones Thesaurus 

9021 Kerman Gelbach UP 

SEATTLE 4 KEVR 1090 250 Evergreen Broadcasting Corp. A. W. Talbot Harry Jordan Rambeau 
CP- 10.000 Smith Tower Bartley Sims Kirby Torranft Lang -Worth 

Seneca 2056 Bartley Sims John Kelley SESAC 
Standard 
UP 

SEATTLE I KIRO 710 50.000 Queen City Broadcasting Co. CBS fLouis K. Lear Kenneth Yrend Free & Petera 
bb Co B. ldg (Saul Haaa W. F. Tucker Assoc. Prog. 

Seneca 1500 Loren B. Stone Homer Ray Standard 
W. F. Tucker AP, INS 

SEATTLE I KJR 950 5.000 Hirt F. Fisher ABC Birt F. Fisher Homer Pope Raymer 
Skinner Bldg. Birt F. Fisher Thesaurus 
Elliott 5890 Arthur Gerbel Jr. F. J. Brett UP 

SEATTLE 2 KOL 1300 5.000 Seattle Broadcasting Co. MBS Archie Taft Jerry Morris Blair 
1220 Third Ave. Don Lee Oliver A. Runchey Oliver A. Runchey Keating 

Main 2312 Archie Taft Jr. Perry C. Lind SESAC 
Standard 
World 
UP 

SEATTLE I .. KOMO 1000 5.000 Fisher's Blend Station Inc. NBC O. W. Fisher W. W. Warren Petry 
Skinner Bldg. O. W. Fisher Richard E. Green Lang-Worth 

Main 1401 Ray Baker JS. D. Bennett Thesaurus 
F. J. Brott AP 

SEATTLE 4.... . KRSC 1150 I.000 Radio Sala Corp. ABS P. K. Leberman Ted Bell Biddick 
2939 Fourth Ave. S. Robert E. Priebe Gene Grant 

Elliott 2480 Romig C. Fuller George A. Freeman Assoc. Prog. 
Cole 
Lang-Worth 
World 
AP 

SEATTLE 4...... +KTW 1250 1.000 Firnt Presbyterian Church Dr. F. Paul McConkey Mrs. C. R. Foes 
ST -KWSC Seventh Ave. & Spring St. James S. Rom 

Main 2056 James S. Rom 

SEATTLE I KXA 770 1.000 American Radio Telephone Co. R. F. Meggee Helen Marie Brennan 
L-WJZ Bigelow Bldg. Florence Wallace UP 

Seneca 1000 Rodney McArdle John Dubuque 

SPOKANE 8 KFIO 1230 250 Spokane Broadcasting Corp. MBS Arthur L. Smith Geri Lindsey McGillvra 
526 Riverside Ave. Don Lee R. G. McBroom R. G. McBroom Thesaurus 

Riverside 8033 R. G. McBroom Chester L. Brown UP 

SPOKANE 8 KFPY 920 5,000 Symons Broadcasting Co. CBS E. B. Craney R. W. Braseal Walker 
Symons Bldg. Pacific E. B. Craney Ralph Westing Lang -Worth 

Main 1218 Bryan Woolston George Langford Standard 
World 
UP 
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I 
SEATTLE TACOMA 

No. 2, TACOMA 

A Top Mocker in Wor¡_ and in P cNima 

SEATTLE TACOMA 

third la. 
SEAiI'LE_ 

With n,,,,,i,,. aea m<.m, ver eea;to 

111E PACIFIC 

NOAiflW[Si 

SEAMS - 

No. 4... POWER 
Lowest Electric Rate In America 

SEATTLE TACOMA 

No. 5...Pleasure Croft 
America's Second Center of Boating 

SEATTLE TACOMA 

No. 6...Fruit Growing 
25 Percent of America's Crop 

Electrified 
Seattle Holds World Record' 

1 l i ;i 

A RICH MARKET - SERVED BY AN 

OUTSTANDING RADIO STATION 

Here is coverage that will enable you to put on 

a dominating campaign in the prosperous 

Pacific Northwest Market with ONE powerful, 

radio station ...the only 50,000 watt station 

in the Pacific Northwest...Station KIRO. 

To help you determine KIRO's place in a well - 

balanced radio schedule, we will send you, on 

request, a continuing folder of information 

about the Pacific Northwest market...contain - 

ing maps, charts, pictures, and factual data. 

You will receive future pages as issued. 

Now is the time to bring your records up to 

date on this prosperous Pacific Northwest mar- 

ket...and on KIRO... today. Your folder will 

reach you promptly. 

THE PACIFIC NORTHWEST'S 
MOST POWERFUL STATION 

Prosperous Forms 

Producing over $500,000,000 Annually 

50,000 Watts 
710 kc 
CBs 

BROADCASTING Telecasting 

Represented by 

FREE & PETERS, 
Inc. 

SEATTLE 

TACOMA' KIR 
71i 9i e idey Statedg 

SEATTLE, WASH. 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
-- Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Share. Time. S H-Specified Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January I, 1946) 

U- Unlimited. CP- Comtruction Permit Issued 
SA- Special Authorization. 

WASHINGTON- (Continued) 

City 
Call 

Letter. 
Frequency 

in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans. Library 
News Service 

SPOKANE 8 KGA 1510 10.000 Louis Wasmer ABC Louis Wainer Lucille M. Eddy Keating 
Radio Central Bldg. Harvey Wixson Harvey Wixson Petry 

Mein 5383 Harvey Wixson C. W. Evans Cole 

APrld 

SPOKANE8 KIIQ 590 5.000 Louis Wasmer Inc. NBC Louis Warner Lucille M. Eddy Keating 
Radio Central Bldg. Harvey Wixson Harvey Wissen Petry 

Main 5383 Harvey Wixson C. W. Evans Cole 
World 
AP 

TACOMA 1 KM() 1360 5,000 Carl E. Haymond MBS Carl E. Haymond Verne E. Sawyer McGillvra 
914 Broadway Don Lee Jerry Geehan Seymour O. Spring Cole 

Main 4144 Jerry Geehan J. D. Kolesar SESAC 
Standard 
World 
UP 

TACOMA 2 KTBI 1490 250 Tacoma Broadcasters Inc. KBS H. J. Quilliam Burke Ormsby Biddick 
Puget Sound Bank Bldg. Burke Ormsby King Mitchell Clark 

Broadway 2241 King Mitchell Don McCroakey Assoc. Profi. 
World 
AP, UP 

TACOMA 2...... KVI 570 5,000 Puget Sound Brstg. Co. Inc. 
Rust Bldg. 

Vernice Irwin 
Vernice Irwin 

Lawrence Hugely), 
Dorothy D. Butler 

Hollingbery 
Griffith 

Broadway 4211 Earl T. Irwin Willard T. Tiffany Assoc. Pros. 
Lang -Worth 
MacGregor 
AP 

YAKIMA KTYW 1460 500 Cascade Broadcasting Co. Inc. CBS A. W. Talbot Biddick 
Terrace Heights Road Bart Sims Art Moore Grant 

6104 Art Moore Walt Howe Keating 
Wilson 
Lang -Worth 
SESAC 
Thesaurus 
AP 

VANCOUVER KVAN 910 500 -D Vancouver Radio Corp. Sheldon F. Sackett Charlene Jackson Grant 
707%, Main St. Fred F. Chitty Frank Manion Keating 

150 Frank Marrion E. R. Means Lang -Worth 
Standard 
World 
UP 

WALLA WALLA KUJ 1420 1.000 KUJ Inc. MBS H. E. Studebaker Robert Dunton Griffith 
Second & Rose Don Lee H. E. Studebaker Don Wike Keating 

1230 ¡Don Wike Milton MacLafferty Lang-Wort h 
Norval Armes World 

AP, UP 

WENATCHEE KPQ 560 1.000 Wescoast Broadcasting ('u. ABC Rogan Jones Mildred Dahlhauaer McGillvra 
2nd & Columbia Sta. James W. Wallace James W. Wallace Keating 

45 Meryle Thompson Robert B. Sutton Thesaurus 
UP 

YAKIMA KIT 1280 1.000 Carl E. Haymond MBS Carl E. Haymond C. A. Carlson McGillvra 
414 E. Yakima Ave. Don Lee J. A. Murphy C. A. Carlson Lang -Worth 

8115 H. A. Miller H. B. Murphy SESAC 
Standard 
AP. UP 

Call Frequency Power 
City Letters in Kilocycles in Watts 

BECKLEY WJLS 560 250-LS 
100-N 

BLUEFIELD WHIS 1440 

CHARLESTON 24 WCHS 580 

CHARLESTON I WGKV 1490 

CLARKSBURG WBLK 1400 

FAIRMONT WMMN 920 

WEST VIRGINIA 
Name of Licensee 

Headquarters Address 
Telephone Number 

Joe L. Smith Jr. 
101): Main St. 

7311 

1,000 -LS Daily Telegraph Printing Cu. 
500-N 623 Commerce St. 

7114 

5,000 Charleston Broadcasting Co. 
1016 Lee St. 

28-131 

100 Kanawha Valley Bmtg. Co. 
Empire Bldg. 

Capitol 37 -541 

250 Charleston Broadcasting Co. 
444,t5 W. Pike St. 

3040 

5,000 Monongahela Valley Bcatg. Co. 
208 Adams St. 

3100 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

CBS 
KBS 

NBC 

CBS' 
W. Va. 

NBC 

NBC 
W. Va. 

CBS 

Joe L. Smith Jr. 
Virginia N. Cooper 
John T. Gelder Jr. 

Hugh I. Shott Jr. 
Hugh I. Short Jr. 
P. T. Flanagan 

Capt. John A. Kennedy 
USNR (on leave) 

Howard L. Chernoff 
Howard L. Chernoff 

Program Director 
Mdeg. or Promotion Mgr. 

Chief Engineer 

Jerry McDevitt 

Al J. Ginkel 

Barnes Nash 
C. H. Murphey 
P. T. Flanagan 

Berton Sonia 
John L. Sinclair Jr. 
Odes E. Robinson 

Kanawha Valley Bestg. Co. Phil Vogel 
John S. Phillips 

Capt. John A. Kennedy 
USNR (on leave) 

George C. Blackwell 

George B. Storer 
Stanton P. Kettler 
Stanton P. Kettler 

Gus Zahari. 

Kathleen Wade 

Joseph A. Wright 

Frank Lee 
John F. Watkins 
Robert D. Hough 

Representatives 
Transe. Library 
News Service 

Burn-Smith 
Lang -Worth 
Standard 
UP 

Cole 
Lang-Worth 
World 
AP 

Branham 
SESAC 
Standard 
World 
AP, UP 

McGillvra 
Standard 
Thesaurus 
UP 

Branham 
SESAC 
Standard 
World 
AP, UP 

Blair 
Cole 
Standard 
AP 
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74 

THE INLAND EMPIRE'S 

STATION 

Leading all Pacific Coast American 
Broadcasting Company Network Sta- 
tions in overall percentage of audience. 

OWNED AND 
OPERATED BY 

- Winter- Spring, 1945, Hooper Report. 
Latest available at time of publication. 

Dollar for dollar, your best buy 

in the Spokane area is K.G.A. 

ouis Warmer 
AFFILIATE OF THE AMERICAN BROADCASTING COMPANY 

RADIO CENTRAL BUILDING 
SPOKANE, WASHINGTON 

REPRESENTED NATIONALLY BY EDWARD PETRY &. COMPANY 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non-Commercial Station. D -Dar. 

LS- Local Sunset. 
- .\'lpdt. S7'-- Sharen Time. SH- Speeifted Hours. 

L-- Limited Time with Dominant Station 
(Dato corrected to January I, 1946) 

C- Unlimited. GP-Construction Permit Issued 
SA- Special Authorization. 

City 

HUNTINGTON 18. 

LOGAN 

Call Frequency Power 
Letters In Kilocycles in Watts 

WSAZ 930 

WLOG 

1.000 

WEST VIRGINIA- (Continued) 
Name of Licensee 

Headquarters Address 
Telephone Number 

WSAZ Inc. 
82934 Fourth Ave. 

4106 

1 230 260 Clarence H. Frey & Robert O. Greever 
Logan 

761 

MORGANTOWN.. WAJR 1230 

PARKERSBURG. WPAR 1450 

WELCH WBRW 

WHEELING WKWK 

WHEELING.... WWVA 

WILLIAMSON WETS 

(BY 

250 

250 

West Virginia Radio Corp. 
446 Spruce St. 

9488 

Ohio Valley Broadcasting Co. 
Grincer Bldg. 

2630 

1340 250 McDowell Service Co. 
Riverside Drive 

818 

1400 250 Community Broadcasting Co. 
16th & Market Sta. 

5320 

1170 50.000 Weet Virginia Broadcasting Corp. 
Hawley Bldg. 

5383 

1400 250 Williamson Broadcasting Corp. 
Williamson 

1241 

Call Frequency 
Lettera in Kilocycle. 

APPLETON._ WHBY 

ASHLAND WATW 

EAU CLAIRE... WEAU 

FOND DU LAC KFIZ 

GREEN BAY WTAQ 

JANESVILLE WCLO 

LACROSSE WKBH 

12:30 

Power 
in Watts 

250 

WISCONSI 
Name of Licensee 

Headquarters Address 
Telephone Number 

WHBY Inc. 
600 S. Laws St. 

1161 

1400 - 250 Upper Mich.-Wisc. 
Second St. W 

Co. Inc. 
W. 

1420 

790 5.000 -LS 
1.000 -N 

Central Broadcasting Co. 
203 S. Barstow St. 

6149 

14611 250 Report Printing Co. 
18 W. First 

Printing 

1360 5.000 

866 

WHBY Inc. 
Bellin Bldg. 

Adams 1 

1230 2511 Gazette Printing Co. 
204 E. Milwaukee St. 

2500 

1410 1,000 
CP-5.000 

WKBH Inc. 
Radio Bldg. 

450 

MADISON.... .WHA 970 5.000 -0 University of Wisconsin 
Radio Hall 
Badger 580 

MADISON 3 WIBA 1310 5.000 Badger Broadcasting Co. 
110 E. Main St. 
Fairchild 8800 

MANITOWOC WOMT 1240 250 Franck M. Kadow 
Radio Bldg. 

5015 

MARINEITE WMAM 570 260 -LS M & M Broadcasting Co. 
100-N Radio Park 

570 

MARSHFIELD 1450 250 Dairyland's Broadcasting Service Inc. 
iConstruction permit) 207 S. Central Ave. 

MEDFORD WIGM 1490 250 George F. Meyer 
Medford 

6147 

Network 

ABC 
W. Va. 

KBS 

MBS 
KBS 

CBS 
W. Va. 

KBS 

CBS 

ABC 

MBS 
KBS 

N 

Network 

MBS 
KBS 

Mississippi 
Wisconsin 

MBS 
KBS 

Mississippi 
Wolverine 

NBC 
Mississippi 
Northwest 

MSS 
Missiesippi 
Wisconsin 

CBS 

MBS 
KBS 

Mississippi 
Wisconsin 

NBC 
Miaaiseippi 

Chief Owner r Esecutive 
General Manager 

Commercial Manager 

Capt. John A. Kennedy 
USNR (on leave) 

Marshall L. Rosene 
Marshall L. Rosene 

(Clarence H. Frey 
Robert O. Greever 

H. C. Greer 
Norman Knight 
Norman Knight 

Capt. John A. Kennedy. 
U.S.N.R. (oa leave) 

George H. Clinton 
George H. Clinton 

J. G. Hunt 
Jerry H. Metz 

Joe L. Smith Jr. 
John B. Reynolds 
John T. Gelder Jr. 

George B. Storer 
George W. Smith 
William E. Rine 

Mrs. Lewis C. Tierney 
Alice Shein 
Alice Shein 

Chief Owner or Ezecuthe 
General Manager 
Commercial Manager 

Rev. James A. Wagner 
J. L. Gallagher 
W. C. Porsow 

William L. Johnson 
J. W. Hues 
Todd Hogan 

Walter C. Bridges 
Walter C. Bridges 
James C. Riddle 

A. H. Lange 
Lucille Fairbanks 
Lucille Fairbanks 

Rev. James A. Wagner 
Haydn R. Evans 
Val Schneider 

Sidney H. Bliss 
Roger Page 
Sidney H. Bliss 

Howard Dahl 
Howard Dahl 
Howard Dahl 

H. B. McCarty 
Wm. G. Harley 

NBC William T. Evjue 
Kenneth F. Schmitt 
Howard A. Johnson 

MBS 
KBS 

Wisconsin 

NBC 
Mississippi 
Wolverine 

Francis M. Kadow 
Francis M. Kadow 
Albert H. Gale 

W. E. Walker 
Joseph D. Mackin 
Howard Emich 

KBS George F. Meyer 
Irma Meyer 
Herbert Juneau 

Program Director Representatives 
Mdag. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 

Branham 
Marcia Young SESAC 
Leroy Kilpatrick Standard 

AP 

John Sinclair 

Charles Clifton 

Numa Fabre Jr. 
Francia Berry 
R. C. Spence 

Carl Loose 

Cecil Knowles 

Johnnie Villani 
Jerry H. Metz 
Jerry H. Metz 

E. L. Blockinger 
John T. Gelder Jr. 
Fred A. Baker 

Paul J. Miller 
Jean Bauman 
Edwin L. Keim 

Cole 
Lang-Worth 
Standard 
UP 

World 
AP 

Branham 
SESAC 
Standard 
AP, UP 

Forioe 
Cole 
World 
AP 

Weed 
Stan dard 
UP 

Blair 
Thesaurus 
AP 

Alice Shein Gene Grant 
Thesaurus 

Robert W. BuWo UP 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transc. Library 

Chief Engineer News Service 

Rodger Mueller 
W. C. Porsow 
George Merkl 

Mary Jean Anno 
J. W. Hues 
Hine Dahlbacka 

SESAC 
Standard 
AP 

World 
UP 

Jack Kelly Hollingbery 
Lang -Wort h 

Thorwald O. Jorgensen SESAC 
World 
UP 

Joyce A. Bahr 

Wendell S. Meyers 

Al Michel 
Al Ladwig 
Wallace Stange) 

Dorothy Alan 

Wayne A. Clay 

Weed 
Thesaurus 
AP 

Rambeau 
World 
AP 

Berniece Callaway Wilson 
Lang -Worth 

Alvin Leeman Standard 
AP 

Walter Krulevitch 
H. A. Engel 
John H. Stiehl 

Standard 
World 
UP 

Burn -Smith 
C. W. Wallis Wilson 
Norman Hahn Standard 

AP, UP 

George H. Erdman Regional Radio 
L. I. Kadow UP 
W. F. Duben 

Patrick Kehoe 
Richard Dickoff 
Leo Stuart 

Irma Meyer 

Raymond Bohnert 

Wilson 
Assoc. Prog. 
UP 

Coz & Tanz 
UP 
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TH E MOST HIGHLY 
PRODUCTIVE 

FARM AREA IN THE * 
ENTIRE STATE 

OF 
WISCONSIN 

THAT'S W C LOs 
1A4twr w$ f 

AND UI C LO SERVES THE HEART OF 

AMERICA'S DAIRYLAND WITH THE MOST COM- 

PLETE AND PERSONALIZED FARM SERVICE 
Early morning and noon hour programs are keyed to the specific needs, interests and activities 

of the farmers in one of the richest farm markets in the nation. For sixteen years WCLO has 

been a powerful friend and leader cmong the nearly 15,000 farm families who tune regularly 
to this station' to hear ... their County Agents ... County School Superintendents ... Farm 

Home Economists ... Grange meeting notices ... 4 -H and 5 -H Club Programs ... Experts 

from State Department of Agriculture ... University School of Agriculture ... Direct broadcasts 
from their County Fairs ... Livestock reports ... latest P. A. and local news ... weather . . . 

temperature . . . road conditions . . . auction notices ... Grant Ritter's wire -recorded daily 
interviews with the farm families in their homes and in the fields. 

We talk the farmer's language ... he believes in us ... If you've got what he wants ... tell 
him via WCLO. Our listeners are your customers and they're rabid followers of our carefully 
planned ... expertly produced ... tailor -made programs. 

A GOLD 

MINE FOR 

THE ALERT 

MANUFACTURER 

AND 

DISTRIBUTOR 

PRISIdRY M1M.4RKET ONLY 
Farm Population 60,793 
Form Families 14,495 

Radio Families 12,763 
Electrified 12,483 
Refrigerated 4,543 

Central Heating 5,659 
Running Water 3,559 
Av. Value per Farm $16,880 
day. Income per family ... $4,315 
Value Mach'y and Equip't $15,937,545 
Total Annuol Interne $62,394,900 
Average Farm Size 132 acres 

Potential Market for more than 
$7,000,000 in new machinery and 
equipment alone. 

WCLO PRIMARY AND SECONDARY MARKET 

Total Population 
Families 
Radio Homes 

PRIMARY SECONDARY TOTAL 

represented by Alin/ 

201,129 109,522 310,65 1 

57,181 30,568 87,749 
53,928 28,800 82,728 

JANESVILIE. WIS. 

R` 
T 

loptietew 
NEW YORK - CHICACO - LOS ANGELES 

GRANT RITTER 

WCLO FARM DIRECTOR . . . Owns and operates suc- 
cessful 220.acre dairy farm . Former AAA Township 
Chairman . Member of County Board . Member 
County Agricultural Committee . Chairman Rock County 
Soil Conservation District . . Chairman Rock County Vet- 
erans Agriculture Rehabilitation Advisory Committee. Recog- 
nized as an authority on soil erosion and soil conservation. 

WCLOAREA FIRST IN WISCONSIN 
1st - In Income per Farm 

1st - In % of Income from Livestock and Livestock 
Products per Farm 

1st - In Milk Production per Cow 

1st - In Milk Shipped Out of State 

1st - In Production of Limburger and Swiss Cheese 

1st - In Production of Sheep and Lambs 

Source - 1940 U. S. Census 

T H E L O C A L . . . D O I N G A R E G I O N A L 

BROADCASTING Telecasting 
1 0 B F O R T H E A D V E R T I S E R 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
Non -Commercial Station. D -Day. 

LS -Local Sunset. 
N- Night. ST- Shares Time. S H-Specified Horns. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

1 !'ntimited. CP- Construction Permit Issued. 
SA- Special Authorisation. 

WISCONSIN- (Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 
Power 

In Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdse. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans. Library 
News Service 

MILWAUKEE 3 WEMP 1340 250 Milwaukee Broadcasting Co. ABC Partnership Conrad Rice Wilson 
710 N. Plankinton Ave. Charles J. Lanphier Conrad C. Rice UP 

Marquette 7722 Raymond H. Host 

MILWAUKEE 1 WISN 1150 5,000 Hearst Radio Inc. CBS Hearst Radio Inc. Woods O. Dreyfus Katz 
123 W. Michigan Gaston W. Grignon H. E. Saxton Standard 

Daly 3900 Gaston W. Grignon N. J. Richard World 
UP, INS 

MILWAUKEE 1 WTMJ 620 5,000 The Journal Co. NBC W. J. Damm Bruce Wallace Petry 
333 W. State St. Russell G. Winnie Bruce Wallace Assoc. Prog. 
Marquette 6000 Russell G. Winnie AP 

OSHKOSH WOSH 1490 250 Oshkosh Broadcasting Co. ABC Myles H. Johns Marjorie Hilliard Sean & Ayer 
15155 Main St. Allan Curnutt Robert C. Nelson Regional Radio 
Stanley 4580 Wilmer J. LaFond Nathan Williams World 

UP 

POYNETTE WIBU 1240 250 William C. Forrest MBS Wm. C. Forrest Sarah A. Forrest Burn-Smith 
RFD No. 2 KBS Wm. C. Forrest Ralph O'Connor SESAC 

97R5 Mississippi Ralph O'Connor Leonard E. Dosse Standard 
Wisconsin UP 

RACINE WRJN 1400 250 Racine Broadcasting Corp. ABC Frank R. Starbuck Garret Adams Regional Radio 
441 Main St. KBS Harold J. Newcomb lone Andersen Sean & Ayer 
Jackson 290 Mississippi Harold J. Newcomb F. Lee Dechant AP 

Wisconsin 

RICE LAKE WJMC 1240 250 WJMC Inc. MBS W. C. Bridges Leonard G. Anderson 
1615 S. Main St. Arrowhead W. C. Bridges Leonard G. Anderson SESAC 

550 Leonard G. Anderson Robert P. Kolsky World 

SHEBOYGAN WHBL 1330 1,000 -LS Press Publishing Co. ABC A. Matt Werner Glen James Radio Adv. 
250 -N 636 Center Ave. Mississippi G. P. Richarde Doris Domnie Standard 

1900 Wisconsin G. P. Richards Herbert J. Mayer UP 

STEVENS POINT WLBI. 930 5,000 -D Wisconsin Dept. of Agriculture State of Wisconsin 
Stevens Point F. R. Calvert UP 
Main 525 Walter Ninneman 

SUPERIOR 1 WDSM 1230 250 WDSM Inc. ABC James J. Conroy Carl Bloomquist flambeau 
Androy Hotel MBS Arthur C. Robinson Lewis D. Martin SESAC 

4451 Mississippi Carl Bloomquist J. Melvin Laskey AP 

WAUSAU WSAC 1.100 250 Norther., Broadcasting Co. Inc. CBS Lt. Col. Wm. E. Walker Don R. Burt Wilson 
125 Third St. Mississippi Ben F. Hovel World 

6521 Wisconsin J. W. Killeen Roland W. Richardt AP, UP 

WIS ONSIN RAPIDS WFHR 1340 250 William F. Huffman MBS William F. Huffman Arnold Strope 
141 W. Grand Ave. Mississippi George T. Frechette George T. Frechette Thesaurus 

1340 Wisconsin Bruce G. Beichl Garth N. Bowker AP 

WYOMING 

City 
Call Frequency 

Lettera in Kilocycles 
Power 

in Watts 

Name of Licensee 
Headquarters Address 

Telephone Number Network 

thief Owner or Executive 
General Manager 

Commercial Manager 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 

CASPER KDFN 1470 1,000 Donald Lewis Hathaway KBS Donald Lewis Hathaway Marcus R. Nichols Sean & Ayer 
Box 930 Donald Lewin Hathaway Marcus R. Nichols Lapng -Worth 

407 D. L. Hathaway 
Harrison Brewer 

CHEYKNNF KFBC 1240 250 Frontier Broadcasting Co. ABC Tracy S. McCracken Jeanette Flynn flambeau 
Plaine Hotel Wm. C. Grove Max Young UP 

4461 Frank Flynn Wm. C. Grove 

POWELL KPOW 1280 250 A. J. Meyer KBS A. J. Meyer Del Brandt Sears & Ayer 
557 N. Clark St. Del Brandt Cole 

222 Del Brandt Del Brandt MacGregor 
UP 

ROCK SPRINGS KVRS 1400 250 Wyoming Broadcasting Co. MBS Marjorie L. McCracken Marjorie L. McCracken Biddick 
1307 Wyoming St. 

93 
KBS 

Intermountain 
Harold L. McCracken 
Harold L. McCracken 

Harold L. McCracken Thesaurus 
Archie W. Buchanan AP 

SHERIDAN KWYO 1400 250 Big Hom Broadcasting Co. KBS R. E. Carroll Mel Hallock Sears & Ayer 
19 N. Main St. Jim Carroll Jim Carroll Standard 

601 Jim Carroll Bob Crossthwait UP 

WORLAND KWOR 1490 250 Joseph P. Ernst KBS Joseph P. Ernst Mildred Ernst 
(Construction permit) Box 92 Joseph P. Ernst Mildred Ernst 

308 Mildred Ernst' Joseph P. Ernst 
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BASICALLY SOUND 
The steady purchasing power in this market of more than 1,340,- 
000 persons derives its stability from a three -bladed economic 
force, that of occupational diversification. It was divided almost 
equally, in pre -war days, among manufacturing, agriculture and 
trade. Employment distribution in Eastern Wisconsin makes 
the nation's 12th market Basically Sound! , 

It is important to know, too, that WISN has achieved and is main- 
taining the ideal 1 -1. -1 distribution of commercial programs, one - 
third local, one -third national, and one -third Columbia network. 

Here is a basically sound medium in a basically sound market, an 
ideal combination for your advertising dollar. 

WIS 

CBS 
PROGRAMS 

34.9,: 

LOCAL 
PROGRAMS 

33.5,;x. 
WISN MILWAUKEE 

Gaston W. Grignon, General Manager 

5000 WATTS DAY AND NIGHT 

A CBS STATION 

THE KATZ AGENCY, INC., NATIONAL REPRESENTATIVES 

New York Chicago Detroit Kansas City Atlanta 
Dallas San Francisco Los Angeles 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 
*- Non -Commercial Station. D -Dap. 

LS -Loral Sunset. 
.- Night. ST- Shares Time. SH- Speeijted Hours. 

L- Limited Time with Dominant Station. 
(Data corrected to January 1, 1946) 

(Territories and Possessions) 

U- Unlimited. CP- Construction Permit Issued. 
SA- Special A uthoriration. 

City 
Call 

Letten 
Frequency 

in Kilocycles 
Power 

In Watte 

ANCHORAGE. KFQD 790 1,000 

FAIRBANKS KFAR 610 5.000 
SA -680 SAI0,000 

JUNEAU KINY 1460 5.000 

KETCHIKAN KTKN 930 1.000 

City 
Call Frequency 

Letters in Kilocycles 

HILO. KHBC 

HONOLULU 9 KGMB 

1230 

590 

HONOLULU KGU 760 

HONOLULU KHON 1400 
(Construction permit 

LWJR 

WHUE KAUAI KTOH 

Power 
in Watts 

250 

ALASKA 
Name of Licensee 

Headquarters Address 
Telephone Number 

Alaska Broadcasting Co. 
Anchorage 
Main 143 

Midnight Sun Broadcasting Co. 
Box 910 
East 380 

Edwin A. Kraft 
Decker Bldg. 

197 

Edwin A. Kraft 
KTKN Bldg. 

789 

HAWAII 
Name of Licensee 

Headquarters Address 
Telephone Number 

Hawaiian Broadcasting System Ltd. 
Box 1476 

7877 

5,000 Hawaiian Bmtg. System Ltd. 
1534 Kap3 Tani Blvd. 

2,500 Advertiser Publishing Co. Ltd. 
Box 3110 

2811 

250 Aloha Broadcasting. Co. Ltd. 
3175 Noela Drive 

1490 250 Garden Island Pub. Co. Ltd. 
Box 1748 

261 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

KBS 

Network 

MISS, CBS 

CBS 

NBC 

Wm. J. Wagner 
Ken Laughlin 
John Gorsuch 

Austin E. Lathrop 
Alvin O. Brametedt 
Alvin O. Brametedt 

Edwin A. Kraft 
Henry M. Hogue 

Edwin A. Kraft 
Henry M. Hogue 

Chief Owner or Executive 
General Manager 

Commercial Manager 

J. Howard Worrell 
A. H. Green 
A. H. Green 

J. Howard Worrell 
Robert L. Dick 
Robert L. Dick 

Lorrin P. Thurston 
Marion A. Mulrony 
Peter Simmons 

CBS, MBS C. J. Fern 
Hawaiian C. J. Fern 

C. J. Fern 

PUERTO RICO 
Name of Licensee 

Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Watts Telephone Number 

ARECIBO WKVM 1230 250 American Colonial Beaty. Corp. 
Box 772 

143 

MAYAGUEZ WPRA 990 5.000 -LS Puerto Rico Advertising Co. Inc. 
1, 000 -N Box 869 

' 269 

PONCE WPAH 1870 1,000 Portorican American Bests. Co. Inc. 
18 Leon St. 

783 

PONCE WPRP 1420 250 Julio M. Conexa 
Ponce 

SAN JUAN WIAC 580 5,000 Radio Station WIA(' 
' San Juan 

SAN JUAN 18 WKAQ 620 5.000 Radio Corp. of Porto Rico 
Box 8746 

2 -2023 

SAN JUAN WNEL 1820 5,000 Juan Piza 
San Juan 

Program Director Representati. es 
Mdse. or Promotion M. Trasse. Librar) 

Chief Engineer News Servire 

Ken Laughlin 
John Gorsuch 
Arthur Chrest 

Pan American 
Lang-Wort h 
AP 

Dorothy Ann Simpson Wellington 
Robert S. Gentry World 
August G. Hiebert AP 

Richard Peter 
Lou Levy 
Gordon Burnett 

Murray Durham 

Northwest 
Spot Sale, 
MacGregor 
Standard 
AP 

Northwest. 
Spot Sales 
Standard 
AP 

Program Director Representatives 
Mdsg. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 

William Dicke ' 

Blair 
World 
UP 

Owen Cunningham Blair 
Assoc. Prog. 

Ernest G. Lindemann Standard 
World 
AP, UP 

Kenton B. Case 
George Plummer 
Marion A. Mulrony 

Ray Sasaki 
Mike Fern 
Katashi Nose 

Katz 
Thesaurus 
UP, INS 

Blair 
Standard 
UP 

Chief Owner or Executive Program Director Representatives 
General Manager Mdsg. or Promotion Mgr. Transe. Library 

Network Commercial Manager Chief Engineer News Service 

CBS 

Amer. Colonial Bestg. Corp. Felix Santiago 
Ralph P. Perry Felix Santiago 

Rafael Mercado 

Andres Camara 
Andres Camara 
Andres Camara 

Arturo Gallardo 
Miguel Soltero 
Antonio Miro 

Julio M. Conexa 

Leonard Jacob II 
Edward J. Powell 
Jose C. Irizarry 

Juan Piza 

Lidia Lugo Torrellas Cox & Tanz 
Mario Acosta TP 
Ralph P. Perry 

Jose R. Diaz 

Jose M. Sepulveda 

Manuel Ochoa 
Edward J. Powell 
A. P. del Valle 

AP 

Guzman 
Assoc. Pros. 
AP 

Clark -Wandlers 
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TOP STATION 

ORB 
ANKS A 

A S 

`,2 

at the 

Top of the 

World! 

In Expanding ALASKA 
KFAR, Fairbanks, leads with 

Greatest power and a clear channel 

Central location, at the head of the 

Alaska Highway 

Latest facilities, popular programming 

America's richest per capita market 

660 Kc. 10,000 Watts 
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Directory of 

BROADCASTING STATIONS IN CANADA - Non -Commercial Stations. N-Night LS- Operates to Local Sunset 

BUP- British United Press PN -Press News, Radio Subsidiary of Canadian Press 
(Affiliated with Associated Press) 

NOTE-Only Basic Network Stations Are Given Network Listing. Praetles Ily All Canadian Stations Are on Either Trans- Canada or Dominion Sustaining Networks. 

TP- Transradio Press 

Call Frequency Power 
City Letters in a:=:. in Watts 

CALGARY CFAC 960 5,000 

CALGARY CFCN 1010 10, 000 

CALGARY CJCJ 1230 100 

EDMONTON CFRN 1260 

ALBERTA 
Name of Licensee 

Headquarters Address 
Telephone Number 

Southam Co. Ltd. 
1000 Southam Bldg. 

Renfrew 1036 

Voice of the Prairies Ltd. 
Toronto General Trusts Bldg. 

Main 1161 

Albertan Publishing Co. 
Victory Bldg. 

Main 9966 

5,000 Sunwapta Broadcasting Co. Inc. 
109 Canadian Pacific Bldg. 

2 -2101 

EDMONTON CJCA 930 5,000 

EDMONTON CKUA 580 1,000 

GRANDE PRAIRIE CFGP 1050 1,000 

LETHBRIDGE CJOC 1060 5,000 

MEDICINE HAT CHAT 1270 

Edmonton Journal 
Birks Bldg. 

2 -6131 

Alberta Government Telephones 
Provincial Bldg. 

2 -7212 

Northern Broadcasting Corp. Ltd. 
Grande Prairie 

Lethbridge Broadcasting Ltd. 
Marg81s Hotel 

1,000 Monarch Broadcasting Co. Ltd. 
520 First St. 

2578 

Call Frequency Power 
City Letters in Kilocyelee in Watts 

CHILLIWACK CHWK 1340 100 

KAMLOOPS CFJC 910 1,000 

KELOWNA CKOV 630 1,000 

NELSON CKLN 1240 250 

NEW WESTMINSTER CKNW 1230 

Network 

CBS 
Foothills 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Harold R. Carson 
A. M. Cairns 
Fred R. Shaw 

H. G. Love 
H. G. Love 
E. H. McGuire 

CDC G. M. Bell 
Donald Mackay 
Robert Robinson 

Dominion G. R. A. Rice 
G. R. A. Rice 
Arnold Hoppa 

Trans- Canada James Taylor 
Foothills Gordon S. Henry 

A. H. Nichol) 

Program Director Representatives 
Mdse. or Promotion Mgr. 'hansc. Library 

Chief Engineer News Service 

Jack R. Stewart 
Donald Hartford 
Earle C. Connor 

Ed. Maloney 

Bob Lamb 

Clarence Mack 
Clarence Mack 
Patrick Green 

Gordon Reid 
D. Wood 
F. Makepeace 

Dalton Elton 
Thomas A. Shandro 
Gordon Shillabeer 

All- Canada 
Weed 
AMP 
Thesaurus 
World 
PN, BUP 

Wilson 
Stovin 
Radio Repre- 

sentatives 
Standard 
Lang -Worth 
PN, BUP, TP 

McGillvra 
Radio Repre- 

sentatives 
World 
BUP 

Radio Repre- 
sentatives 

Stovin 
Wilson 
Lang -Worth 
Standard 
United 
BUP 

All- Canada 
Weed 
Thesaurus 
World 
PN 

CBC James McRae 
F. Walker Blake Tom O'Neil AMP 

Roy Usher PN 

Trans -Canada Northern Baste. Corp. Ltd. Jack Soars 
Foothills A. J. Balfour Jack Soars 

A. J. Balfour Gordon L. Sadler 

Trans- Canada W. Watson 
Foothills Norman Botterill 

John L. Sayers 

BRITISH COLUMBIA 
Name of Licensee 

Headquarters Address 
Telephone Number 

Chilliwack Broadcasting Co. Ltd. 
16 Wellington Ave. 

6106 

Kamloops Sentinel Ltd. 
310 St. Paul St. 

1021 

Okanagan Broadcasters Ltd. 
Radio Bldg. 

200 

News Publishing Co. 
Radio Ave. 

19 

250 International Broadcasting Co. 
Windsor Hotel 

3000 

PORI' ALBERNI CJPA 1230 250 Harold Emile Warren 
Third Ave. 

614 

J. H. Yuill 
R. J. Buss 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

Dominion (Jack Pilling 
Trans -Canada C. Casey Wells 

Jack Pilling 
W. G. Teetxel 

Trans- Canada Ralph E. White 
Ian Clark 
Ian Clark 

Trans- Canada James W. B. Brune 
J. W. B. Browne 
Hume A. Lethbridge 

Trans -Canada News Publishing Co. 
Joan Orr 
Joan Orr 

William Rea Jr. 
William Rea Jr. 
David Armstrong 

Harold E. Warren 
Harold E. Warren 
Oliver L'Ami 

Cameron Perry 
L. R. Roskin 
Robert A. Reagh 

All- Canada 
Weed 
Thesaurus 
United 
BUP 

All- Canada 
Weed 
Lang -Worth 
Thesaurus 
PN 

PN 

Program Director Representatives 
Mdag. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 

Murdoch MacLachlan All- Canada 
Weed 
United 

Walter Harwood 
Ian Clark 
George Henderson 

Stan E. Tapley 
Hume A. Lethbridge 
James H. B. Browne 

Roy Macay 

AI Reusch 

Ross McIntyre 

Oliver L'Ami 

All- Canada 
Weed 
United 
PN 

All- Canada 
Weed 
Lang -Worth 
Thesaurus 
PN 

Stovin 
Young 
World 
PN 

Radio Repre- 
sentatives 

AMP 
United 
World 
PN 
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Which is 

Your Best Buy? 

CKNW 74¢ 
All other radio 
stations in B. C. 

outside Vancouver 

per 1000 
Listeners 

$4.71 
For Proof 

Write Direct or 

See Our Representatives 

per 1000 
Listener 

In United States FORJOE AND COMPANY 

In Canada RADIO REPRESENTATIVES LIMITED 

CKNWNEW WESTMINSTER 
British Columbia 

TMINSTE, 
Canada 

\T1ÍAT-w 
°5.. 

SERVING British Columbia for the past 20 years, 

CJOR now offers advertisers the largest audience 

in Western Canada's First Market -the Pacific Coast of 

British Columbia. 

Pacific originating station for CBC- Dominion Network 

5000 Watts, now in operation on 600 K.C., makes CJOR 

the PLUS STATION in the Vancouver radio market. 

Representatives: H. N. Stovin, Toronto, Montreal, Winnipeg. 
Adam J. Young, Jr., New York, Chicago, 

Los Angeles, San Francisco. 

5000 C J WATTS 
OR600 
K. C. 

VANCOUVER, BRITISH COLUMBIA 

Are you ready to EXPAND? 

In these post -war days, markets every- 
where are growing apace! And, along 
with the general increase in demand, 
comes a welcome decrease in the prob- 
lems of supply and distribution. Now is 

the time to expand your advertising sched- 
ule . . . to prepare for a broader scope 

and wider coverage. 

( 

Through All- Canada, you can reach the 

limits of your Canadian market today and 

pave the way for further growth tomor- 

row. The twenty -nine All- Canada stations 

dominate key areas all across the Do- 

minion. So, in mapping out your Canadian 

campaign, ask the All- Canada man. 

OLL-OF1HODIl,R flD10 FRCILITIES 

MONTREAL TORONTO WINNIPEG CALGARY VANCOUVER 

U.S.A. Representative: WEED AND COMPANY 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
-- Non -Commercial Stations. N- Night. LS- Operates to Local Sunset. 

BRITISH COLUMBIA - (Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager Mdsg. 

Commercial Manager 

Program Director 
or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 

News Service 

PON ELL RIVER. 1400 2.11 AI Harvey Alsgard Al Harvey Alsgar.l 
Powell River 

PRINCE GEORGE CKPG 1230 2511 Frank H. Elphicke Frank H. Elphicke Jack Garbutt Weed 
Prince George Cecil G. Elphicke .............. All- Canada 

Cecil G. Elphicke 

PRINCE RUPERT CFPR 1240 In0 Northwest Broadcast & Service Corp. Trane -Canada CBC -Dr. Augustin Frigon C. H. Ineulander CBC 
:336 Second Ave. C. H. Ineulander PN 

863 E. A. Weir S. J. Anderson 

TRAIL CJAT 610 1.000 Kootenay Broadcasting Co. Ltd. Trans- Canada John Hoyland All- Canada 
815 Victoria St. Eric C. Aylen Norman Harrod Weed 

737 Norman Harrod Gordon Fairweather Thesaurus 
PN 

VANCOUVER CBR 1130 5.000 Canadian Broadcasting Corp. Trans -Canada CBC -Dr. Augustin Frigon Kenneth Caple CBC 
701 Homby St. Ira Dilworth PN, SUP 

Marine 6121 E. A. Weir A. B. Ellis 

VANCOUVER CKWX 930 3.001 Western Broadcasting Co. Ltd. NA BS Arthur Holstead Laurie Irving All- Canada 
543 Seymour St. Frank H. Elphicke Moira Wallace Weed 

Marine 3344 'Ralph I. Crotty Richard Williams Lang -Worth 
¿Stuart Mackay World 

PN, BUP 

VANCOUVER CJOR 000 5.0 )) CJOR Ltd. Dominion George C. Chandler Roes Mortimer Stovin 
846 Howe St. G. C. Chandler Dorwin Baird Young 
Marine 6464 Don Laws A. H. Chandler Thesaurus 

United 
PN, BUP 

VANCOUVER CKMO 14111 103 British Columbia Bcatg. System Ltd. 
812 Robson St. 

CBC British Columbia Bcstg. Sys. R. C. Willett 
John N. Hunt R. C. Willett 

Radio Repre- 
tentatives 

Marine 1271 John N. Hunt Ron L. Whiteside Wilson 
Standard 
BUP 

VICTORIA CJVI 901 1.001 -LS Island Broadcasting Co. Dominion Island Broadcasting Co. R. T. Bately All- Canada 
Central Bldg. M. V. Chestnut W. V. Bimey Weed 
Garden 2014 Lee Hallberg J. Sommers Thesaurus 

PN 

MANITOBA 

City 
Call 

Letters 
Frequent) 

in Kilocycles 

Name of Licensee 
Power Headquarter. Address 

in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Trans, Library 
News Service 

BRANDON CKX 1150 1.000 Manitoba Telephone System Dominion Manitoba Tel. System Eric Davies Stovin 
Eighth St. & Princess Ave. William F. Seller Young 

4532 W. T. Grigg Claude Snider Thesaurus 
World 
BUP 

FUN FLON CFAR 1230 250 Arctic Radio Corp. Ltd. CDC J. Grey Mundie Stovin 
Box 806 G. B. Quinney Young 

290 R. J. Tata Lang-Worth 

ST. BONIFACE. . . .. CKSB 12.50 1.000 Radio St. Boniface Ltd. 
140 Provencher Ave. 

Dr. Henri Guyot 

20 -3119 H. R. McLaughlin 

WINNIPEG CJOB 1230 250 Blick Broadcasting Ltd. John O. Black Amor, Frog. 
Lindsay Bldg. PN 

9 -6374 

WINNIPEG CKRC 630 5.000 Transcanada Communications Ltd. Dominion V. Sifton J. D. Kemp All- Canada 
Free Press Bldg. Gerry Gaeta Mrs. Val Smith Weed 

92 -266 Waldo J. Holden Bert Hooper Lang -Worth 
Standard 
World 
BUP, PN 

WINNIPEG CKY 990 15.000 Manitoba Telephone System Trans -Canada Manitoba Telephone Sys. R. H. Roberts Stovin 
Telephone Bldg. W. A. Duffield W. G. Carpentier Young 

92 -191 A. J. Mesner S. G. Henderson Thesaurus 
PN, BUP 

NEW BRUNSWICK 

City 
Call 

Letters 
Frequency 

ht Kilocycle. 
Power 

in Watte 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representative 
Teansc. Library 
News Service 

CAMPBF.LLTON CKNB 960 1,000 Restigouche Broadcasting Co. Ltd. Dominion Dr. Charles H. Houde C. S. Chapman Ali- Canada 
Box 840 C. S. Chapman Weed 

8 C. S. Chapman L. P. Paquet 

EDM UNDSTON CJEM 1240 250 Edmundston Radio Ltd. CBC 'Hon. J. E. Michaud Magoire Gagnon Stovin 
99 Canada Road (Dr. P. C. Laporte R. . Leclair Young 

296 R. W. Leclair F. C. Doak United 
R. W. Leclair 

FREDERICTON CFNB 550 5.000 J. S. Neill & Sons Ltd. Trans-Canada J. S. Neill All- Canada 
Fredericton D. Malcolm Neill D. Malcolm Neill Weed 

209 D. Malcolm Neill S. B. Cassidy Thesaurus 
BUP 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
e- Non -Commercial Stations. N -Night. LS- Operates to Local Sunset. 

NEW BRUNSWICK - (Continued) 
Call Frequency Power 

City Letters in Kilocycles in Watte 

Name of Licensee 
Headquarters Address 

Telephone Number Network 
MONCTON CKCW 1220 5.000 Moncton Broadcasting Co. Ltd. CBC 

Knights of Pythias Bldg. Maritime 
3388 

Chief Owner or Esecutive 
General Manager 

Commercial Manager 
Lt. Col. I. L. Black 
F. A. Lynda 

F. A. Lynda 

Program Director Representatives 
Mdag. or Promotion Mgr. Trans, Library 

Chief Engineer News Service 
Earl McCarron McGillvra 
A. Parkes Stovin 
A. J. White Lang -Worth 

United 
World 
SUP 
CBC 
PN, BUP 

All- Canada 

SACKVILLE. CBA 1070 50.000 Canadian Broadcasting Corp. Trane- Canada CBC -Dr. Augustin Frigon George Young 
United Services Bldg., Halifax, N. S. George Young 

Halifax 3 -6188 E. A. Weir H. M. Smith 
ST. JOHN .... 1470 5.000 Fundy Broadcasting Co. .... Senator A. N. McLean 

St. John ',Ralph B. Brenan 

ST. JOHN CHSJ 1150 6.000 New Brunswick Broadcasting Co. Ltd. Trane- Canada T. F. Drummie 
14 Church St. George A. Cromwell 

3.2307 George A. Cromwell 

ANTIGONISH CJFX 580 5.000 
NOVA SCOTIA 

Atlantic Broadcaster. Ltd. 
Broadcasting Bldg. 

66 

HALIFAX CBH 1240 100 Canadian Broadcasting Corp. 
United Service Bldg. 

3 -6188 
HALIFAX CHNS 960 5.000 Maritime Broadest/ding Co. Ltd. 

Broadcasting House 
3 -8318 

Dominion J. Clyde Nunn 
Maritime J. Clyde Nunn 

J. Clyde Nunn 

CBC-Dr. Augustin Frigon 
George Young 
E. A. Weir 

Dominion Maj. Wm. C. Borrett 
Gerald J. Redmond 
Gerald J. Redmond 

Trans- Canada 

Cleve G. SURwell 
A. T. Parkes 
John G. Bishop 

Stovin 
Yo 
AMP 

ung 

Amos. Pr 
Lang-Worth 
World 
PN 

T. C. Robertson Alexander 
R. J. Ricketts Young 
Gordon C. MacDougall United 

PN 
George Young CBC 

PN, BUP 
L. A. Canning 
John Fenton 
Gerald J. Redmond 
Arthur W. Grelg 

All- Canada 
Weed 
Thesaurus 
World 
PN, BUY 

CH NS leads with Features 

CHNS leads with Facilities 
Look al the line -up of CHNS transcription libraries; NBC Thesaurus, Lang - 
worth, World, United Transcribed System, Special Features of Standard and 
All- Canada Ready Made Shows. All the leadersI 

CHNS also has the finest facilities for live talent shows -with the best talent 
and studio line -up in the Maritimes. CHNS will also have early in the New 
Year a new 5000 watt Northern Electric transmitter with directional antennae. 
See our Representatives or write us direct. 

Eastern Canada's Finest Station in 
Eastern Canada's Finest Market 

In news features CHNS leads the Maritimes. World- 

wide news coverage is broadcast at frequent Intervals 

from the private wires of British United Press and the 

Canadian Press. 

CHNS also leads in entertainment, with the full Do- 

minion Network programmes now appearing EXCLU- 

SIVELY over CHNS In Halifax and Including Bob Hope - 
Texaco Star Theatre -Jack Carson -Madison Square 

Garden Prize Fights -The Hall of Fame -Campbell's 
Request Performance -Carnation Contented -and other 

Big Time Shows. 

MARITIME BROADCASTING CO. LTD. 
Halifax Nova Scotia 

Wm. C. BORRETT, Managing Director 

All- Canada Rodio Facilities Ltd. 
Toronto and Montreal 

Jos. Weed It Co. 
350 Madison Ave., N.Y.C. 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
-Non-Commercial Stations. N -- Night. LS- Operates to Local Sunset. 

NOVA SCOTIA -(Continued) 

City 
Call 

Lattera 
Frequency 

in Kiloryrlee 
Power 

in Watts 

Name of Licensee 
Headquarters Address 
Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library. 
News Service 

HALIFAX CJCH 1320 5,000 Chronicle Co. Ltd. Trans- Canada B. Pearson McCurdy Roland J. Morrier McGillvra 
Lord Nelson Hotel M. J. Humphreys James Redditt Stovin 

3 -7311 A. Holley Reginald MacWilliams 
P14ndard 

SYDNEY CJCB 1270 5.000 Eastern Broadcasters Ltd. CBC N. Nathanson All -Canada 
Radio Bldg. N. Nathanson C. J. MacDougall Weed 

209 M. Grant A. Vernon Thesaurus 

PN 
United 

WINDSOR CFAB 1450 100 Avard M. Bishop Esq. Avard M. Bishop Willard A. Bishop Croebie 
7 Clifton Ave. 

330 PN 
United 

YARMOUTH CMS 1840 250 Laurie L. Smith CBC Laurie L. Smith Ernest LeRoy Mabey All- Canada 
Drawer 440 Maritime Laurie L. Smith Alderic D'Eon Weed 

500 Laurie L. Smith Donald L. M. Smith PN 

ONTARIO 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdsi. or Promotion Mgr. Transe. Library 
City Letter. in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Ea-linear News Service 

BELLEVILLE CJBQ 1230 250 McLean Haig & H. B. Cowan Stovin 
Belleville PN 

BRANTFORD CKPC 1380 100 Telephone City Broadcast Ltd. Dominion Mrs. F. M. Buchanan Hollis McCurdy Alexander 
49 Colborne St. Hugh Bremner Jeve Jaffrey United 

5140 Alfred Teague World 
BUP 

BROCKVILLE CFBR 1450 100 J. C. Whitby Dominion J. C. Whitby Larry Hamilton McGillvra 
Revere Hotel J. C. Whitby Margaret Clancy Stovin 

4628 J. C. Whitby G. W. Andrews Standard 

CHATHAM CFCO 630 100 John Beardall Dominion John Beardall Peter A. Kirkey 
Box 275 John Beardall Peter A. Kirkey BUP 

2626 Peter A. Kirkey Gordon Brooks 

CORNWALL CKSF 1230 250 Standard -Freeholder Ltd. Dominion H. Duncan Wightman Arthur L. Bonhomme Stovin 
36 Pitt St. H. Harrison Flint Burton Howard McGillvra 

1700 H. Harrison Flint Mahlon Clark 
PN 

FORT FRANCES CKFI 1340 250 John Reid John Reid J. G. McLaren Alexander 
240 Scott St. John Reid R. V. Borlase Stovin 

200 R. S. Mitchner R. E. Martin 
BUP 

FORT WILLIAM CFPA 1230 250 (See Port Arthur, Ont. page 200) 

FORT WILLIAM CKPR 580 1,000 Dougall Motor Car Co. Ltd. 
S. May St. 

Trans- Canada H. F. Dougall 
J. Basil Scully J. Basil Scully 

Radio Repre- 
sentatives 

South 315 T. Morrow T. Roes Wilson 
Thesaurus 
United 
PN 

HAMILTON CHML 900 6.000 Maple Leaf Best g. Co. Ltd. Dominion Kenneth D. Soble Thomas E. Darling Stovin 
Pigott Bldg. Kenneth D. Soble James Dore! Young 

7 -1595 Edward S. Stock William G. Crawford AMP 
Standard 
United 
BUP 

HAMILTON CKOC 1150 5,000 Wentworth Radio Bestg. Co. Ltd. Trans- Canada Harold R. Carson J. Lyman Potts All- Canada 
32 John St. N. W. T. Cranston Ellie Sharp Weed 

7 -4484 W. M. Guild Leslie Horton Lang -Worth 
Thesaurus 
World 
BUP, PN 

KENORA CJRL 1220 1,000 Kenora Broadcasting Co. Ltd. Dominion James Richardson & Murray C. Cooke Stovin 
114 Main St. Sons Ltd. B. Gardner Young 

717 Howard G. Clark Percy Whitebread United 
PN 

KINGSTON CFRC 1490 100 Queen's University Queen's University 
Fleming Hall 

KINGSTON CKWS 960 5,000 Allied Broadcasting Corp. Ltd. Trans -Canada Senator W. R. Davies Charles A. Miller Natl. Broadcast 
King St. Roy Hoff Harry Edgar Sales 

4405 Harry M. Edgar Burt Coy Weed 
Lang -Worth 
Thesaurus 
United 
PN 

KIRKLAND LAKE CJKL 560 5,000 No. Broadcasting & Publishing Ltd. Trans -Canada R. H. Thomson James Kirkpatrick Natl. Broadcast 
24 Government Road W. Brien Shellon James Kirkpatrick Sales 

27 C. W. Sutherland T. G. Watson Weed 
Lang -Worth 
Thesaurus 
United 
PN 

KITCHENER CKCR 1490 250 K. W. Broadcasting Co. Dominion JG. Liddle Ed Manning Wright 
Arcade Bldg. W. C. Mitchell G. Liddle United 

3 -3628 W. C. Mitchell Ian Hartman PN 
G. Liddle 
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In All Markets ® In Two Languages 
With Three Networks 

From Atlantic to Pacific, the CBC serves the Canadian people ... provides, through 
its three networks, comprehensive national coverage ... and, in most areas, ex- 
cellent alternative program service. 

The finest programs of Canadian, American and British origin fill CBC network 
schedules. Entertainment ... news ... special events ... all that pertains to cur- 
rent world and national happenings ... are brought daily into Canadian homes in 

all parts of the country. 

Radio ranks high in Canada! Network programs are good ... outside distractions 
are fewer ... listening is intensive. Sponsors who use CBC networks are assured 
of large, interested and able -to -buy audiences. 

CBC 

DOMINION 
NETWORK 

(English) 

29 basic and 9 supplementary stations. 
Intensive coverage of all major markets, 

in all regions. 

Ask the CBC about Canada 

CBC 

TRANS -CANADA 
NETWORK 

(English 

24 basic and 7 supplementary stations. 

Comprehensive coverage coast to coast. 

CBC 

FRENCH 

NETWORK 

3 basic and 7 supplementary stations. 
Thorough coverage of French- speaking 

Canada. Available in conjunction with 
either Trans -Canada or Dominion Network. 

CANADIAN BROADCASTING CORPORATION 
COMMERCIAL DIVISION 

354 Jarvis Street, Toronto 5, Ontario 1231 St. Catherine Street West, Montreal 25, P. Q. 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
"- Non- Commercial Stations. N- Night. LS- Operates to Local Sunset. 

ONTARIO -(Continued) 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

in Watts Telephone Number Network 

Chief Owner or Executive 
General Manager 

Commercial Manager 

Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer 

Representatives 
Transe. Library 
News Service 

LONDON CFPL 1570 5,000 London Free Press Ptg. Co. Dominion W. J. Blackburn D. J. A. Wright McGillvra 
442 Richmond St. D. J. A. Wright M. T. Brown Stovin 

Metcalfe 5200 M. T. Brown J. C. Warder Thesaurus 
Worl d 
PN 

NORTH BAY CFCH 600 1,000 No. Broadcasting & Publishing Ltd. CBC Roy H. Thomson Phil Clayton Nad. Broadcast 
37 Main St. East Cliff Pickrem Cliff Pickrem Sales 

2400 Keith Packer Jack Barnaby Weed 
Lang -Worth 
Thesaurus 
United 
PN 

ORILLIA CFOR 1450 250 Gordon E. Smith Dominion Gordon E. Smith H. W. Vaughan 
34 Miesissaga St. Gordon E. Smith R. Bedford BUPn 

187 R. Waters J. D. W. McBride 

OSHAWA 1240 100 Oshawa Broadcasting Co. T. W. Elliott 
230 Athol St. E. 

OTTAWA CBO 910 1.000 Canadian Broadcasting Corp. Trans- Canada CBC -Dr. Augustin Frigon Charles P. Wright CBC 
Chateau Laurier Hotel Charles P. Wright PN 

2 -1151 E. A. Weir Maxted Gilbert 

OTTAWA CKCO 1310 1.000 Dr. G. M. Geldart Dominion Dr. G. M. Geldert John Polite McGillvra 
272 Somerset St. W. Dr. G. M. Geldert Bob Brazil Wright 

2 -3611 Gerald Geldert W. H. McLellan 
Lang-Worth 

OWEN SOUND CFOS 1400 250 Grey & Bruce Bmtg. Co. Ltd. Dominion Howard Fleming Denys Ferry Stovin 
904 Second Ave. E. Ralph T. Snelgrove William Hawkins Young 

1940 William Hawkins William Vallins World 
PN 

PEMBROKE CHOV 1340 250 Ottawa Valley Bata. Co Ltd. Dominion D. A. Jones Isobel Graham Stovin 
97 Albert St. E. G. Archibald McGillvra 

430 E. G. Archibald Sam Panke Thesaurus 
BUJ" 

PETERBOROUGH CHEX 1430 1,000 Peterborough Bats. Co. Ltd. Dominion Senator Rupert Davies Karl E. Monk Natl. Broadcast 
Hunter St. Hal Cooke Harry McLay Sales 

4643 El Jones Bert Crump Lang -Worth 
Thesaurus 
United 
PN 

PORT ARTHUR CFPA 1230 250 Ralph H. Parker Dominion Ralph H. Parker Edison Gunn Natl. Broadcast 
Public Utilities Bldg. Tans -Canada Ralph H. Parker R. E. McGowan Sales 

North 315 Mac McGowan Weed 
Standard 

ST. CATHARINES CKTB 1550 1.000 Niagara District Bestg. Co. Ltd. Dominion W. B. C. Burgoyne Marion Hallett McGillvra 
12 Yates St. H. B. Burgoyne Vincent Lococo Natl. Broadcast 

3900 Vincent Lococo William Allen Sales 
United 
PN 

SARNIA CHOK 1070 5.000 -LS Sarnia Broadcasting Co. Ltd. li. M. Hueston 
1.000 -N Sarnia 

SAULT STE. MARIE. CJIC 1490 250 Hyland Broadcasting Co. Trans -Canada J. G. Hyland Alexander 
Box 504 J. G. Hyland McGillvra 

3500 J. G. Hyland Italo Marinelli Thesaurus 
United 
PN 

STRATFORD CJCS 1240 100 Frank Squires Dominion Frank M. Squire. Cr.. Agar All- Canada 
Windsor Hotel F. M. Squires Jack Illman Weed 

1675 F. M. Squires James Essex United 
BUP 

SUDBURY CKSO 790 5,000 W. E. Mason Trans- Canada W. E. Mason ALI- Canada 
Don McGill Don McGill Weed 
Don McGill James McRae BUP 

TIMMINS CKGB 1470 1.000 No. Broadcasting & Publishing Ltd. CBC R. H. Thomson R. A. Hart Nat'l Broadcast 
Thomson Bldg. H. C. Freeman Claude Irvine Sales 

1500 Claude Irvine Ernest Mott Weed 

Untd 

TORONTO CBL 740 50,000 Canadian Broadcasting Corp. NBC CBC -Dr. Augustin Frigon CBC 
354 Jarvia St. Trans -Canada G. W. Ritchie BUY, PN 
Midway 5481 E. A. Weir H. Hilliard 

TORONTO CFRB 860 10.000 Rogers Radio Brest. Co. CBS Harry Sedgwick We. McKnight All- Canada 
37 Bloom St. W. Lloyd Moore Young 
Midway 3515 Lloyd Moore Jack Sharpe AMP 

Lang -Worth 
Thesaurus 
PN. BUP 

TORONTO 2 CHUM 1050 1.000 York Broadcasters Ltd. 
21 Dundas Square 

R. T. Fulford 
R. T. Fulford 

Richard A. MacDougal 
Fred R. McBrien 

Radio Represent- 
atives 

Elgin 4271 A. Boisvert Young 
Standard 
United 
BUP 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
Non -Commercial Stations. N -Night. LS- Operates to Local Sunset. 

City 
Call Frequency Power 

Letters in Kilocycles in Watts 

TORONTO CJBC 1010 

TORONTO CKEY 580 

WINDSOR CKLW 800 

ONTARIO-(Continued) 
Name of Licensee 

Headquarter. Address 
Telephone Number 

5.000 Canadian Broadcasting Corp. 
364 Jarvis St. 
Midway 6481 

5,000 -LS Toronto Broadcasting Co. Ltd. 
1,000 -N 444 University Ave. 

Waverley 3881 

5.000 Western Ontario Bcetg. Co. Ltd. 
Windsor 

WINGHAM CKNX 920 1.000 

Call Frequency 
City Letters in Kilocycle. 

CHARLOTTETOWN.. CFCY 630 

SUMMERSIDE rllr 

W. T. Cruickshank 
Wingham 

157 

Network 

ABC 
Dominion 

ABC, MBS, 
NBC, CDC 

CBC, MBS 

Dominion 

Chief Owner or Esecutive 
General Manager 

Commercial Manager 

Program Director Representative. 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

CBC -Dr. Augustin Frigon J. M. Kannawin 
G. W. Ritchie 

E. A. Weir H. Hilliard 

Jack K. Cooke 
Jack K. Cooke 
George Bell 

Malcolm G. Campbell 
W. J. Carter 
J. E. Campeau 
Richard E. Jones 

W. T. Cruickshank 
W. T. Cruickshank 
Frank Johnson 

PRINCE EDWARD ISLAND 
Name of Licensee 

Power Headquarters Address 
in Watts Telephone Number 

5,000 -LS Island Radio Bntg. Co. Ltd. 
1,000 -N 85 Kent St. 

741 

1480 100 R. T. Holman Ltd. 
180 Water St. 

133 

Chief Owner or Executive 
General Manager 

Network Commercial Manager 

Dominion 
Maritime 

Lt. Col. K. S. Rogers 

L. A. McDonald 

Trans- Canada H. T. Holman Sr. 
R. L. Mollison 

Donald Inaley 
Harry Witton 
Ernest O. Swan 

John Gordon 
Barbara MacFarland 
W. J. Carter 

Thomas Rafferty 
John Brent 
Scott Reid 

CBC 
Lang -Worth 
Standard 
PN, BUP 

Nat'l Broadcast 
Sale. 

Weed 
Lang -Worth 
Standard 
Thesaurus 
PN, BUP 

Stovin 
Young 
Thesaurus 
World 
INS, PN, BUP 

Alexander 
Young 
Thesaurus 
BUP 

Program Director Representatives 
Mdsg. or Promotion Mgr. Transe. Library 

Chief Engineer News Service 

L. A. McDonald 
L. A. McDonald 
R. F. Large 

A. A, Nicholson 

A. McKee 

All- Canada 
Weed 
Lang -Worth 
Standard 
World 
PN 

Radio Represent- 
stive. 

There's a new station in 

1I 
Be sure to get the dope on 

CHUM, Mr. Time-Buyer--and put 
"The Friendly Station" down on 

your schedules! 

CHUM is a 1,000 Watt Com- 

munity Station, offering you eco- 
nomical coverage of Canada's 
largest market. 

Stdtio 
'The :0$b0 rienly ADA 

NNW 
SCIUARE, 

CAN 

REPRESENTATIVES. 

ADAM J. YOUNG JR. INC. -NEW YORK CHICAGO 

RADIO REPRESENTATIVES LIMITED MONTREAL 

BROADCASTING Telecasting 

RADIO ADVERTISERS 
We represent 22 important 
markets, covered by 23 live In- 

dependent Radio Stations. Their 

keynote -and ours -is Service 

to their advertisers. May we dis- 
cuss your radio plans with you? 

HORADE N STOVIN 
AND COMPANY 

Radio Station Representatives 

Montreal Toronto Winnipeg 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
"-Non-Commercial Stations. N- Night. LS-Operates to Local Sunset. 

QUEBEC 
Name of Licensee Chief Owner or Executive Program Director Representatives 

Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. Transe. Library 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer News Service 

AMOS CHAD 1340 250 Radio Rouyn- Abitibi Limites CBC R. Beaudry Nat'l Broadcast 
Reilly Bldg., Rouyn Jean Legault Sales 

1400 A. Rogerson PN 

CHICOUTIMI CBJ 1580 1,000 Canadian Broadcasting Corp. Dominion CBC -Dr. Augustin Frigon Vilmond Fortin CBC 
286A Racine St. Trans- Canada Vilmond Fortin L. Houle PN 

814 Orner Renaud J. E. Roberts 

GRANBY CHEF 1450 250 Horace Boivin 
Granby Jacques Thivierge PN 

HULL CKCH 1240 250 Compagnie de Radiodiffusion de Hull 
85 Champlain Ave. 

CBC Syndicat des Oeuvres 
Sociales 

Raymond Benoit 
Raymond Benoit 

Radio Represent- 
atives 

2 -1701 Raymond Benoit Max Gebhardt Wilson 
Raymond Benoit Thesaurus 

PN 

MONTREAL CBF 690 50,000 Canadian Broadcasting Corp. Dominion Jean Beaudet L. Houle 
1231 St. Catherine St. W. NBC CBC -Dr. Augustin Frigon Jean Beaudet CDC 

Marquette 8021 Trans- Canada Omer Renaud E. D. Roberts BUP, PN 

MONTREAL CBM 940 5,000 Canadian Broadcasting Corp. NBC CBC -Dr. Augustin Frigon Jean Beaudet 
1231 St. Catherine St. W. Trans -Canada Jean Beaudet L. Houle BUP, PN 

Marquette 8021 Omer Renaud E. D. Roberts 

MONTREAL 25 CFCF 600 5,000 Canadian Marconi Co. ABC S. M. Finlayson H. H. Hewetson All- Canada 
1231 St. Catherine St. W. Dominion James A. Shaw Ernest H. Smith Weed 

Plateau 2577 P. E. Hilts J. G. Gettenby Thesaurus 
PN, BUP 

MONTREAL CHLP 1150 1,000 La Patrie Pub. Co. Ltd. La Patrie Pub. Co. Ltd. M. Lefebvre Alexander 
Sun Life Bldg. Marcel Lefebvre R. Mousseau McGillvra 
Plateau 5225 Alph. Cloutier Standard 

PN 

MONTREAL CJAD 800 1,000 CJAD Ltd. CBS J. Art Dupont Nat'l Broadcast 
1191 Mountain St. J. Art Dupont Sales 

Plateau 1805 Ed Kavanagh Tom Sutton Young 
AMP 
Standard 
PN, BUP 

MONTREAL CKAC 730 6,000 La Cie de Publication La Presse CBS Hon. P. R. N. DuTremblay Paul Emile Corbeil Wright 
980 Ste Catherine St. W. Phil Lalonde Paul Gelinas Young 

Marquette 3611 Andre Daveluy Leonard Spencer Lang -Worth 
United 
World 
PN, BUP 

NEW CARLISLE CHNC 610 5,000 Gaspesia Radio Bmtg. Co. Ltd. CBC Dr. Charles Dumont Madeleine Leblanc All- Canada 
Main St. Dr. Charles Houde Viateur Bernard McGillvra 

64 Viateur Bernard Fernand Turcotte World 

RIVIERE DU LOUP 1400 250 

QUEBEC CITY CBV 980 1,000 Canadian Broadcasting Corp. Dominion CBC -Dr. Augustin Frigon Maurice Valiquette CRC 
Palais Montcalm Trans- Canada Maurice Valiquette L. Houle PN, BUP 

8155 Orner Renaud C. Frenette 

QUEBEC CITY CHRC 800 5,000 CHRC Limites Major H. Baribeau A. Pelletier Hardy 
11 Suede St. J. M. Thivierge O. Thivierge Young 

2.8177 A. Nadeau Lang -Worth 

QUEBEC CITY CKCV 1340 250 CKCV Ltd. 
142 St. John St. 

CBC J. Herve Baribesu 
Paul LePage 

Leon LaChance 
Leon Lachance 

Radio Represent- 
atives 

2 -1585 Lucien A. Bernier Marcel Belanger 
Arthur Duberger 

W 
Ñá 

PN 

RIMOUSKI CJBR 900 5,000 Central Public Service Corp. Ltd. CBC J. A. Brillant C. Mermen Stovin 
One St. John St. G. A. Lavoie J. G. Cartier Young 

396 G. A. Lavoie F. C. Doak United 

ROUYN CKRN 1400 250 Radio Rouyn- Abitibi Limites CBC R. Beaudry Nat'l Broadcast 
Reilly Bldg. J. Legault Sales 

1400 A. Rogerson PN 

STE. ANNE DE LA CHGB 1230 250 G. The. Desjardins CBC G. T. Desjardins A. Dube Nat'l Broadcast 
POCATIERE Ste. Anne de la Pocatiers G. T. Desjardins Antoine Freve Sales 

20 A. Dube World 

SHERBROOKE CHLT 900 1, 000 La Tribune Ltd. Dominion Hon. Jacob Nicol Jeanne Tremblay Hardy 
3 Marquette St. A. Gauthier Young 

2071 A. Gauthier Thesaurus 

SHERBROOKE CKTS 1240 250 Telegram Printing & Bcstg. Co. Ltd. 
3 Marquette St. 

Dominion Senator Chas. B. Howard 
A. Gauthier 

Radio Repre- 
sentatives 

971 

SOREL CJSO 1400 100 Radio Richelieu Ltd. 
72 Du Roi St. 

J. A. Villeneuve 
Leo Charlebois 

Gerard Boulay 
Leo Chariebois 

Radio Represent- 
alive. 

540 A. Morin J. A. Villeneuve World 
PN 

THREE RIVERS CHLN 1450 260 Le Nouvelliste Ltd. Hon. Jacob Nicol Chartes E. Couture Hardy 
Chateau de Blois Hotel Leon Trepanier Charles E. Couture Young 

4500 Leon Trepanier Leon Trepanier United 
World 
PN 

VAL D'OR CKVD 1230 100 Radio Rouyn- Abitibi Limites CBC R. Beaudry Nat'l Broadcast 
Reilly Bldg., Rouyn L. Godin Sales 

1400 PN 
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CFAB - 
CFAC 
CFCF 
CFCH 
CFCN 
CFCY 
CFOS 
CFPL 
CFRB 
CHAD 
CHEX 
CHLN 
CHLP 
CHNS 
CHSJ 
CJAT 
CJ CA 
CJCB 
CJCH 
CJFX 
CJKL 
CJIC 
CJLS 
CJOC 
CJOR 
CJRL 
CJSO 
CJVI 
CKAC 
CKCH 
CKCK 
CKCR 
CKCV 
CKEY 
CKGB 
CKLN 
CKLW 
CKNW 
CKOC 
CKOV 
CKPR 
CKRC 
CKRM 
CKRN 
CKSF 
CKTB 
CKUA 
CKVD 
CKWS 
CKWX 
CKY 

PRESS NEWS 
Canada's Radio News Service 

Press News provides radio -styled news and fea- 

tures by leased wire and teletype to fifty -one 

private stations across Canada. 

Broadcasters and sponsors choose Press News 

because it is fast, accurate, comprehensive. PN 

World coverage is tops; PN Canadian coverage 

is beyond compare. 

Three Great Services in One 

* 51 and atore coming 

THE ASSOCIATED PRESS 

REUTERS 

THE CANADIAN PRESS 

Head Office- Toronto 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 
- Non -Commercial Stations. N-Night. LS- Operates to Local Sunset. 

SASKATCHEWAN 

City 
Call 

Letters 
Frequency 

in Kilocycles 

Name of Licensee 
Power Headquarters Address 

In Watts Telephone Nummber Network 

Chief Owner or Executive Program Director 
General Manager Mdsg. or Promotion Mgr. 

Commercial Manager Chief Engineer 

Representatives 
Trans, Library 
News Service 

MOOSE JAW CHAR 800 5,000 CHAB Ltd. Dominion A. E. Jacobson R. L. Honey All- Canada 
Grant Hall Hotel H. C. Buchanan Eileen Brad ey Weed 

2334 Graham Henderson M. Pickford Lang -Worth 
United 
HUP 

PRINCE ALBERT CKBI 900 5,000 Central Beatg. System Ltd. Dominion Lloyd E. Moffat George Keratin All-Canada 
Sanderson Bldg. L. E. Moffat Weed 

2621 Gerald Prest Tom Van Nes Thesaurus 
BUP 

REGINA CKCK 620 5,000 Leader -Post Ltd. Trans- Canada Victor Sifton W. E. Collier All- Canada 
Leader -Post Bldg. Harold A. Crittenden Don R. Dawson Weed 

8525 Jack Sayers E. A. Strong Standard 
Thesaurus 
PN, BUP 

REGINA CKRM 980 5,000 Trans- Canada Communications Ltd. Dominion Victor Sifton Fred Laight All- Canada 
Fidelity Life Bldg. Wm. A. Speers Grant Carson Weed 

7631 B.M. Pine Wm. McDonald Lang -Worth 
World 
PN 

SASKATOON CFQC 600 5,000 A. A. Murphy & Sons Ltd. 
216 First Ave. N. 

Dominion A. A. Murphy 
Vernon Dallan 

Wilf Gilbey Radio Represent- 
atives 

7282 Vernon Daain Len Hoskins Stovin 
Wilson 
Lang -Worth 
Standard 
Thesaurus 
BUP 

WATROUS CKB 510 50,000 Canadian Broadcasting Corp. Trane -Canada CBC -Dr. Augustin Frigon James R. Finlay CBC 
Manitoba Telephone Bldg. James R. Finlay C. E. L'Ami PN, BUP 

Winnipeg 9 -7261 E. A. Weir Richard L. Punshon 
YORKTON CJGB 940 1,000 Yorkton Broadcasting Co. Ltd. Dominion Dawson Richardson Ken Patton Stovin 

Smith -MacKay Bldg. A. L. Garside Douglas McBride Young 
324 James Brown Arthur Mille United 

BUPd 

J 
; 11 

O qrrr,l'r7 
_ 

Jh F'^ 

'\ The Sun Life Build - 
ing in Montreal typ- 
ifies the widespread 
business activity of 
Quebec Province. 

OIR MESSAGE IS TWO -FOLD 

-BIT SNORT 

Our business is that of creating and produc- 
ing radio programmes that SELL. One-we 
can produce top -notch shows, in English, 
anywhere in Canada or the United States. 
Two -we understand French -speaking Can- 
ada thoroughly, and produce French radio 

shows for many leading advertisers. May 
we senil you a brochure of radio shows avail- 
able? Our address is: Keefer Building, 
Montreal, P. Q. - 

RADIO PROGRAMME 
PRODUCERS 

MONTREAL QUEBEC 

NEWFOUNDLAND RADIO STATIONS 

City 

j Receiving Sets, 25,000. Set Tax, $2 Annually I 

Frequency 
Call Letters Operator In Kilocycles 

Power In 
Watts 

Comer Brook VOWN *Broadcasting Corp. of Newfoundland 840 250 

St. Johns VONF "Broadcasting Corp. of Newfoundland 640 12,000 

VOCM *Colonial Broadcasting System 1000 250 

VOAR Seventh Day Adventists 950 25 

VOWR Wesley United Church 700 500 

SHORTWAVE STATIONS 

St. Johns YONG *Broadcasting Corp. of Newfoundland 9475 300 

VONH *Broadcasting Corp. of Newfoundland 5970 300 

Log compiled as of Jan. 1, 1946. 
Indicates station sells time commercially. 

FOR THE LATEST INFORMATION 

ON AM- FM- TELEVISION READ 

THE WEEKLY ISSUES OF 

BROAD STI NG 
ikly/Naw,maprina af aa 
4TELECASTING 

NATIONAL PRESS BLDG. WASHINGTON, D. C. 
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Commercial FM Broadcasting Stations In U. S. 
Licensed or Authorized by FCC as of Jan. 1, 1946 

() Construction Permit only. (M) Metropolitan station. (R) Rural station. (C) Community station. Service area figures listed where furnished by individual stations. 

CHANNELS DESIGNATED FOR FM BROADCASTING AND 
THEIR MEGACYCLE EQUIVALENTS 

l hannel Channel Channel Channel 
No. 51c. No. Mc. No. Mc. No. Mc. 

201 88.1 226 93.1 251 98.1 276 103.1 
202 88.3 227 93.3 252 98.3 277 103.3 
203 88.5 228 93.5 253 98.5 278 103.6 
204 88.7 229 93.7 254 98.7 279 103.7 
205 88.9 230 93.9 255 98.9 280 103.9 
206 89.1 231 94.1 256 99.1 281 104.1 
207 89.3 232 94.3 257 99.3 282 104.3 
208 89.5 233 94.5 258 99.5 283 104.5 
209 89.7 234 94.7 259 99.7 284 104.7 
210 89.9 235 94.9 260 99.9 285 104.9 
211 90.1 236 95.1 261 100.1 286 105.1 
212 90.3 237 95.3 262 100.3 287 105.3 
213 90.5 238 95.5 263 100.5 288 105.6 
214 90.7 239 95.7 264 100.7 289 105.7 
215 90.9 240 95.9 265 100.9 290 105.9 
216 91.1 241 96.1 266 101.1 291 106.1 
217 91.3 242 96.3 267 101.3 292 106.3 
218 91.5 243 96.5 268 101.5 293 106.5 
219 91.7 244 96.7 269 101.7 294 106.7 
220 91.9 245 96.9 270 101.9 295 106.9 
221 92.1 246 97.1 271 102.1 296 107.1 
222 92.3 247 97.3 272 102.3 297 107.3 
223 92.6 248 97.5 273 102.5 298 107.6 
224 92.7 249 97.7 274 102.7 299 107.7 
225 92.9 250 97.9 275 102.9 300 107.9 

California 
KHJ -FM Los Angeles 38 (M). Licensed to Don Lee Broadcasting System 

(KHJ), 5515 Melrose Ave. Telephone: Hollywood 8111. Channel 259. 
Went on air 1942, operates six hours daily. Personnel: T. S. Lee, 
president; Lewis Allen Weiss, vice president and general manager; 
Sydney Gaynor, commercial manager; Walter Johnson, program 
director; Frank M. Kennedy, chief engineer. 

'KTLO Los Angeles. CP issued to Metro -Goldwyn -Mayer Studios. 
Channel 261. 

Connecticut 
WDRC -FM Hartford 4 (M). Licensed to WDRC Inc., 750 Main St. Tele- 

phone: 7 -1138. Channel 232, 6033 sq. mi. Went on air Oct. 2, 1939, 
operates nine hours weekdays, 11 hours Sunday. Personnel: Franklin 
M. Doolittle, president; Walter B. Haase, general manager; William 
F. Malo, commercial manager; Harvey Olsen, program director; 
I. A. Martino, chief engineer. 

WTIC -FM Hartford 15 (M). Licensed to Travelers Broadcasting Service 
Corp., 26 Grove St. Telephone: 2 -3181. Channel 228, 6970 sq. mi. 
Went on air November, 1940, operates 12 hours daily. Personnel: 
Paul W. Morency, general manager; Walter Johnson, commercial 
manager; Leonard J. Patricelli, program director; Herman D. 
Taylor, plant manager. 

Illinois 
WBBM -FM Chicago 11 (M). Licensed to Columbia Broadcasting System 

Inc., 410 N. Michigan Ave. Telephone: Whitehall 6000. Channel 
257, 10,000 sq. mi. Went on air Nov. 17, 1941, operates 19 hours 
daily. Personnel: H. Leslie Atlass, vice president, CBS; J. L. Van 
Volkenburg, general manager; E. H. Shomo, commercial manager; 
Walter Preston, program director. 

WDLM Chicago 10 (M). Licensed to Moody Bible Institute of Chicago 
(WMBI), 153 Institute Pl. Telephone: Michigan 1570. Channel 
259. Went on air May 26, 1943, operates 11 hours daily. Personnel: 
Henry C. Crowell, general manager; Wendell P. Loveless, program 
director; A. P. Frye, chief engineer. 

WENS Chicago 3 (M). Licensed to WHFC Inc., 105 W. Adams St. Tele- 
phone: Andover 3645. Channel 261, 12,000 sq. mi. Went on air 1945, 
operates six hours daily. Personnel: R. W. Hoffman, general mana- 
ger; M. E. Clifford, commercial and program manager. 

WGNB Chicago 11 (M). Licensed to WGN Inc., 435 N. Michigan Ave. 
Telephone: Superior 0100. Channel 255, 10,800 sq. mi. Went on air 
Sept. 21, 1941, operates seven hours daily. Personnel: Marion 
Claire, director; Frank P. Schreiber, operations manager; William 
A. McGuineas, commercial manager; Estelle Barnes, program di- 
rector; G. William Lang, chief engineer. 

WWZR Chicago (M). Licensed to Zenith Radio Corp. Channel 253. 
Commander E. F. MacDonald, president; Ted Leitzell, manager; 
J. E. Brown, chief engineer. 
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Indiana 
WMLL Evansville 8 (M). Licensed to Evansville On The Air Inc. 

(WGBF), 519 Vine St. Telephone: 2 -1171. Channel 234, 8400 sq. 
mi. Went on air August 1940, operates six hours daily. Personnel: 
Clarence Leich, president, general manager and commercial man- 
ager; Pat Roper, program director; Erwin Schoeny, chief engineer. 

WOWO -FM Fort Wayne 2 (M). Licensed to Westinghouse Radio Inc., 
925 S. Harrison St. Telephone: Anthony 2136. Channel 240, 6200 
sq. mi. Went on air Oct. 15, 1942, operates six hours daily. Per- 
sonnel: Paul E. Mills, general manager; Carl Vandergrift, program 
director; Bruce H. Batts, chief engineer. 

\1'ABW Indianapolis 4 (M). Licensed to Associated Broadcasters Inc., 
445 N. Pennsylvania St. Telephone: Lincoln 7886. Channel 235, 
8400 sq. mi. Went on air Oct. 1, 1945, operates eight hours daily. 
Personnel: R. M. Crandall, president; Gordon Culloden, advertising 
manager; Martin R. Williams, chief engineer. 

WSBF South Bend 26 (M). Licensed to South Bend Tribune (WSBT), 
225 W. Colfax. Telephone: 3 -6161. Channel 267, 7250 sq. mi. Went 
on air May 10, 1943, operates six hours daily. Personnel: F. A. 
Miller, president; Franklin D. Schurz, general manager; Robert 
H. Swintz, commercial manager; Mark Boyden, program director; 
Herbert G. Cole, chief engineer. 

Louisiana 
WRBL Baton Rouge 1 (M). Licensed to Baton Rouge Broadcasting Co. 

Inc. (WJBO), 444 Florida St. Telephone: 5271. Channel 241, 8100 
sq. mi. Operates six hours daily, except Sunday. Personnel: 
Charles P. Manship, chief owner; H. Vernon Anderson. executive 
vice -president; T. E. Gibbens, commercial manager; Donald K. 
Allen. chief engineer. 

Massachusetts 
WBZ -FM Boston 16 (M). Licensed to Westinghouse Radio Stations Inc., 

275 Tremont St. Telephone: Hancock 4261. Channel 264. Went on 
air 1940, operates six hours weekdays, seven and one -half hours 
Sunday. Personnel: C. S. Young, general manager; H. Gordon 
Swan, program director; W. H. Hauser, chief engineer. 

WGTR Boston 15. Licensed to The Yankee Network Inc. (WNAC), 21 
Brookline Ave. Telephone: Commonwealth 0800. Channel 276, 
19,000 sq. mi. Went on air April 29, 1941, operates 15 hours daily. 
Personnel: William O'Neil, president; John Shepard, 3d, general 
manager; Linus Travers, commercial manager; George W. Steffy, 
program director; I. B. Robinson, technical director. 

WMTW Boston 15 (R). Licensed to The Yankee Network Inc. (WNAC), 
21 Brookline Ave. Telephone: Commonwealth 0800. Channel 251, 
31,000 sq. mi. Went on air Oct. 31, 1940, operates 13 hours daily. 
Personnel: William O'Neil, president; John Shepard, 3d, general 
manager; Linus Travers, commercial manager; George W. Steffy, 
program director; I. B. Robinson. technical director. 

WBZA -FM Springfield (M). Licensed to Westinghouse Radio Stations 
Inc. Channel 246. (See personnel WBZ -FM Boston.) 

WTAG -FM Worcester 1 (M). Licensed to Worcester Telegram Publishing 
Co. Inc., 18 Franklin St. Telephone: 5 -4321. Channel 274. Went 
on air June 17, 1940, operates eight and one -half hours daily. 
Personnel: George F. Booth, president; Edward E. Hill, managing 
director; Herbert L. Krueger, commercial manager; A. J. Brissette, 
program director; Elliot A. Browning, chief engineer. 

Michigan 
WENA Detroit (M). Licensed to The Evening News Assn. (WWJ), 

630 W. Lafayette Blvd. Telephone: Randolph 2000. Channel 245. 
WLOU Detroit 26 (M). Licensed to John Lord Booth, 3100 Eaton Tower. 

Telephone: Cadillac 7600. Channel 243, 8900 sq. mi. Went on air 
May 9, 1941, operates six hours daily. Personnel: John L. Booth, 
president and general manager; Eric V. Hay, commercial manager; 
Douglas Wright, program director; Edward H. Clark, chief engineer. 

Missouri 
KMBC -FM Kansas City 6 (M). Licensed to Midland Broadcasting Co., 

Pickwick Hotel. Telephone: Harrison 2650. Channel 250. Went on 
air as developmental station May, 1940; as commercial station June 
24, 1944. Personnel: Arthur B. Church, president and general 
manager; Karl Koerper, vice president and managing director; 
Sam Bennett, vice president in charge of sales; Roderick Cupp, 
program director; Robin Compton, technical director; A. R. Moler, 
chief engineer. 

KOZY Kansas City 5 (M). Licensed to Commercial Radio Equipment 
Co., 34th & Broadway. Telephone: Logan 6920. Channel 260, 4410 
sq. mi. Went on air August, 1942, operates six hours daily. Per- 
sonnel: Everett L. Dillard, president and general manager; Robert 
F. Wolfskill, commercial manager; Elizabeth Whitehead, program 
director; Milton W. Woodward, chief engineer. 

(Continued on page 208) 
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KANSAS CITY'S PIONEER 

FM 
BROADCASTING STATION 

AND 

FIRST CHOICE FOR 

FM 
LISTENING 

IN THE 

HEART OF THE 

MIDDLE WEST 

ROBERT F. WOLFSKILL 
BUSINESS MANAGER 

ON 

THE NEW 

FM BAND 

BUT REMAINING 

g00% 
WITH EXCLUSIVE 

FM PROGRAMMING 

FOR 

EXCLUSIVE FM LISTENING 

AND OPERATED 
by 

AL RADIO EQUIPMENT COMPANY 
EVERETT L. DILLARD 

GENERAL MANAGER 

ELIZABETH WHITEHEAD 
STATION DIRECTOR 

O. R. WRIGHT 
SALES MANAGER 

East Coast Offices 
810 International Building, Washington 4, D. C. 
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Commercial FM Broadcasting Stations in U. S. 
(Continued from page 206) 

New Jersey 
WFMN Alpine (M). Licensed to Edwin H. Armstrong. Channel 255. 
WAAW Newark 1 (M). CP issued to Bremer Broadcasting Corp. 

(WAAT), 11 Hill St. Telephone: Mitchell 2 -6400. Channel 239, 
6500 sq. mi., to operate 12 hours daily. Personnel: Matthew Rosen - 
haus, president; Irving R. Rosenhaus, general manager; Al Schillin, 
commercial manager; Dale Kennedy, program director; Frank V. 
Bremer, chief engineer. 

New York 

WNBF -FM Binghamton (M). Licensed to Wylie B. Jones Adv. Agency, 
Arlington Hotel. Telephone: 2 -3461. Channel 242. Went on air 
Sept. 7, 1942, operates six hours daily. Personnel: John C. Clark, 
president; Cecil D. Mastin, general manager; Stanley N. Helsop, 
commercial manager; E. Ray McCloskey, program director; Lester 
H. Gilbert. 

WABC -FM New York 22 (M). Licensed to Columbia Broadcasting 
System Inc. (WABC), 485 Madison Ave. Telephone: Wickersham 
2 -2000. Channel 245. Went on air Dec. 1, 1941. Personnel: William 
S. Paley, CBS chairman of the board; Arthur Hull Hayes, general 
manager; John H. Field Jr., commercial manager; G. Richard Swift, 
program director; Henry Grossman, chief engineer. 

WABF New York 21 (M). Licensed to Metropolitan Television Inc., 
654 Madison Ave. Telephone: Rhinelander 4 -1647. Channel 253, 
8500 sq. mi. Went on air November, 1942, operates six and one -half 
hours daily: Personnel: L. L. Thompson, general manager; Anita 
deMars, program director; T. B. Grenier, chief engineer. 

WBAM New York (M). Licensed to Bamberger Broadcasting Service, 
Inc. (WOR), 444 Madison Ave. Telephone: Pennsylvania 6 -8600. 
Channel 243, 7000 sq. mi. Went on air July 24, 1941, operates six 
hours daily. Personnel: Theodore C. Streibert, general manager; 
Rufus C. Maddux, commercial manager; Norman Livingston, pro- 
gram director; J. R. Poppele, chief engineer. 

WEAF -FM New York 20 (M). Licensed to National Broadcasting Co. 
Inc. (WEAF), 30 Rockefeller Plaza. Telephone: Circle 7 -8300. 
Channel 247, 8600 sq. mi. Went on air January, 1940, operates eight 
hours daily. Personnel: Niles Trammell, NBC, president; Frank 
E. Mullen, general manager; O. B. Hanson, chief engineer . 

WGHF New York (M). CP issued to William G. H. Finch. Channel 259. 
WGYN New York (M). Licensed to Muzak Radio Broadcasting Station 

Inc. Channel 241. C. G. Schaefer, executive in charge. 
WHNF New York 19 (M). Licensed to Marcus Loew Booking Agency 

(WHN), 1540 Broadway. Telephone: Bryant 9 -7800. Channel 257. 
Went on air June 1, 1942, operates seven hours daily. Personnel: 
Herbert L. Pettey, executive director; Frank Roehrenbeck, general 
manager; Bert Lebhar, commercial manager; Louis Carino, program 
director; Paul Fuelling, chief engineer. 

WNYC -FM New York 7 (M). Licensed to City of New York Municipal 
Broadcasting System (WNYC), Municipal Bldg. Telephone: Worth 
2 -5600. Channel 233, 3900 sq. mi. Operates eight hours daily. 
Personnel: M. S. Novik, director; Seymour Siegel, program director 
(on military leave). 

WQXQ New York 19 (M). Licensed to Interstate Broadcasting Co. Inc. 
(WQXR), 730 Fifth Ave. Telephone: Circle 6 -5566. Channel 249, 

6680 sq. mi. Went on air Nov. 8, 1939, operates six hours daily. 
Personnel: John V. L. Hogan, president; John S. Hayes, general 
manager; H. K. Boice, vice president in charge of sales and com- 
mercial manager; Eleanor N. Sanger, program director; Russell D. 
Valentine, chief engineer. 

WHEF Rochester 4 (M). Licensed to WHEC Inc., 40 Franklin St. 
Telephone: Stone 1320. Channel 253. Went on air February, 1940, 
operates 17 hours daily. Personnel: Frank E. Gannett, president; 
Clarence C. Wheeler, vice president; Gunnar O. Wiig, general mana- 
ger; Lemoine C. Wheeler, commercial manager; William J. Adams, 
program director; Bernard C. O'Brien, chief engineer. 

WHFM Rochester 4 (M). Licensed to Stromberg- Carlson Co. (WHAM), 
111 East Ave. Telephone: Stone 1862. Channel 255. Went on air 
Nov. 11, 1939, operates 16 hours daily. Personnel: William Fay, 
vice president in charge of broadcasting and general manager; 
George Driscoll, assistant to general manager; Kenneth Gardner, 
chief engineer. 

WBCA Schenectady 5 (M). Licensed to Capitol Broadcasting Co. Inc., 
408 State St. Telephone: 3 -1423. Channel 266, 6589 sq. mi. Went 
on air July 17, 1941, operates 16 hours daily. Personnel: Leonard 
L. Asch, president and general manager; Vivian Mongillo, com- 
mercial manager; Henry Benac, program director; Dwelle Hoag, 
chief engineer. 

WGFM Schenectady 5 (M). Licensed to General Electric Co. (WGY), 
1 River Rd. Telephone: 3 -2121. Channel 264, 6600 sq. mi. Went 
on air Nov. 20, 1940, operates six hours Mon.-Fri., 11 hours Sat. 
& Sun. Personnel: G. Emerson Markham, general manager; W. J. 
Purcell. chief engineer. 
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North Carolina 
WMIT Winston -Salem 1 (R). Licensed to Gordon Gray (WSJS), 419 

Spruce St. Telephone: 4141. Channel 247, 70,000 sq. mi. Went on 
air June 1, 1942, operates eight and one -half hours weekdays, eight 
and three -quarter hours Sunday. Personnel: Gordon Gray, presi- 
dent; Harold Essex, general manager; Robert C. Estes, program 
director; Paul Dillon, chief engineer. 

Ohio 
WELD Columbus 15 (M). Licensed to Rad:Ohio Inc. (WBNS), 33 N. 

High SL Telephone: Main 1644. Channel 233, 12,400 sq. mi. Went 
on air April, 1940, operates eight and one -quarter hours daily. 
Personnel: Richard S. Wolf, president; Lester H. Nafzger, station 
manager and chief engineer; James O. Yerian, promotion manager; 
Herbert J. Welch, program director. 

Pennsylvania 
KYW -FM Philadelphia (M). Licensed to Westinghouse Radio Stations 

Inc., 1619 Walnut St. Telephone: Locust 3760. Channel 262. 
WCAU -FM Philadelphia 3 (M). Licensed to WCAU Broadcasting Co., 

1622 Chestnut St. Telephone: Locust 7700. Channel 274. Went on 
air Dec. 1, 1941, operates eight hours daily. Personnel: Dr. Leon 
Levy, president; Norris West, program director; George Lewis, 
chief engineer. 

WFIL -FM Philadelphia 7 (M). Licensed to WFIL Broadcasting Co., 
Widener Bldg. Telephone: Rittenhouse 6900. Channel 260, 9300 
sq. mi. Went on air January, 1941. Personnel: (Lit Brothers, chief 
owners) Roger W. Clipp, general manager; John E. Surrick, com- 
mercial manager; Jack Steck, program director; L. E. Littlejohn, 
chief engineer. 

"WIBG -FM Philadelphia 2 (M). CP issued to Seaboard Broadcasting 
Co., 1425 Walnut St. Telephone: Rittenhouse 2300. Channel 246, 
9300 sq. mi. Personnel: Paul F. Harron, president; Edward D. 
Clery, general manager and commercial manager; Douglas Arthur, 
program director; John Henninger, chief engineer. 

WIP -FM Philadelphia 7 (M). Licensed to Pennsylvania Broadcasting 
Co., 35 S. 9th St. Telephone: Walnut 6800. Channel 248, 9300 
sq. mi. Went on air April 20, 1942, operates eight hours daily. 
Personnel: Benedict Gimbel Jr., president and general manager; 
Edward A. Davies, commercial manager; Edward Wallis, program 
director; Clifford C. Harris, chief engineer. 

WPEN -FM Philadelphia 2 (M). Licensed to Wm. Penn Broadcasting Co., 
1528 Walnut St. Telephone: Pennypacker 9490. Channel 258, 9300 
sq. mi. Went on air June, 1942, operates six hours daily. Personnel: 
G. Bennett Larson, general manager; Edward C. Obrist; Charles 
Burtis, chief engineer. 

KDKA -FM Pittsburgh (M). Licensed to Westinghouse Radio Stations 
Inc., Grant Bldg. Telephone: Grant 4200. Channel 231, 8500 sq. mi. 
Went on air April 11, 1942, operates seven hours daily. Personnel: 
Lee B. Wailes, general manager; Joseph E. Baudino, commercial 
manager; Franklin Tooke, program director; T. C. Kenney, chief 
engineer. 

WMOT Pittsburgh 30 (M). Licensed to WWSW Inc., Hotel Keystone. 
Telephone: Grant 5200. Channel 233, 8400 sq. mi. Went on air 
August, 1941, operates twelve hours daily. Personnel: Frank R. 
Smith, general manager; Thos. B. Price, commercial manager; Marie 
Wilk, program director; Henry Kaiser, chief engineer. 

Tennessee 
WSM -FM Nashville 3 (M). Licensed to National Life and Accident 

Insurance Co., National Life Bldg. Telephone: 6 -7181. Channel 
261, 16,000 sq. mi. Went on air March 1, 1941, operates eight hours 
daily. Personnel: Edwin W. Craig, president; Dean Upson, com- 
mercial manager; Marjorie Cooney, director; George Reynolds, 
chief engineer. 

Utah 
"KSL -FM Salt Lake City 1 (M). CP issued to Radio Service Corp. of 

Utah, 10 S. Main St. Telephone: 5 -4641. Channel 261. Personnel: 
J. Reuben Clark Jr., president; Ivor Sharp, general manager; Arch 
L. Madsen, commercial manager; Eugene M. Halliday, program 
director; C. Richard Evans, chief engineer; Eugene G. Pack, techni- 
cal director. 

Wisconsin 
WTMJ -FM Milwaukee 1 (M). Licensed to The Journal Co., 333 W. State 

St. Telephone: Marquette 6000. Channel 222, 8500 sq. mi. Went 
on air Feb. 23, 1940, operates 12 hours daily. Personnel: W. J. 
Damm, general manager; R. G. Winnie, commercial manager; R. 
B. Wallace, program director; Philip Laeser, chief engineer. 

WDUL Superior 2 (M). Licensed to Head of Lakes Broadcasting Co. 
(WEBC), WEBC Bldg., Duluth, Minn. Telephone: Melrose 2873. 
Channel 222. Went on air March, 1940, operates 10 hours daily. 
Personnel: Morgan Murphy, president; W. C. Bridges, general 
manager; Pat Dunavan, commercial manager; Earl Henton, pro- 
gram director; W. C. Lounsherry, chief engineer. 

(Conditional FM grants page 210) 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


"These New 

Stromberg- Carlsons 

are the best ever!" 

1100-NBI -The NEWSCASTER -Meeting the most 
exacting requirements for a small radio, the 
NEWSCASTER is exceptionally attractive in this 
smart brown -and -ivory polished plastic cabinet. 
OPA approved retail ceiling price $31.95 in Zone 
1; 5% higher in Zone 2. Including excise tax. 

1120 -LW -The CAVALIER -This handsome console` 
radio offers excellent performance on standard 
broadcast and international short -wave reception. ' Splendid acoustical system. OPA approved retail 
ceiling price $99.95 in Zone 1; 5% higher in 

Zone 2. Including excise tax. 

I 1100 -H5 -The NEWSCASTER - Compact table 
model in a brown plastic case of modern design. 
Excellent standard broadcast reception. OPA ap- 
proved retail ceiling price $29.95 in Zone 1; 5% 
higher in Zone 2. Including excise tax. 

THAT'S the word we're getting from Stromberg- Carlson 
dealers in all parts of the country, now that they are having 

the opportunity to show the first samples of the new popular -priced 
1946 models. We are happy to report that the current flow of new 
Stromberg- Carlsons from our factory to distributors and dealers 
is gaining momentum daily. 

You've waited anxiously for the new 1946 Stromberg- Carlsons - 
and so have a host of your customers ... Men and women who know 
that when it comes to the three basic elements, engineering design, 
cabinet artistry, and fidelity of reception, "There is nothing finer 
than a Stromberg- Carlson." 

Let your prospects know that the vanguards of the 1946 
Stromberg- Carlsons have arrived. Get them in to see ... and hear ... 
and learn at first hand just how very superior these new Stromberg- 
Carlsons really are! 

STROMBERG- CARLSON 
ROCHESTER 3, NEW YORK 
Radios, Radio -Phonographs, Television, 
Sound Equipment and Industrial Systems, 
Telephones, Switchboards, and Intercommunication Systems. 

BROADCASTING Telecasting 

1120 -PL -The FEDERAL -A compact, automatic 
radio -phonograph console in a striking cabinet cf 
traditional design with Federal influence. Standard 
broadcast, and spread -band international short 
wave. OPA approved retail ceiling price $179.95 
in Zone 1; 5% higher in Zone 2. Including excise tax. 
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Conditional Grants For New FM Broadcasting Stations 
(Authorized by FCC Subject to Later Technical Examination and Assignment) 

City 

Birmingham 

Birmingham 
Mobile 

Mobile 
Montgomery 
Montgomery 

Fort Smith 

Fresno 

Fresno 
Marysville 

Ontario 

Palo Alto 

Richmond 
Riverside 

Grantee 

ALABAMA 

The Birmingham News Co. (WSGN) 

Johnston Broadcasting Co. (WILD) 
Mobile Daily Newspapers, Inc. (Publisher Mobile Press 

Register, R. B. Chandler. Pree.) 
W. O. Pape, tr /as Pape Broadcasting Co. (WALA) 
G. W. Covington. J -. (WCOV) 
Montgomery Broadcasting Co., Inc. (WSFA) 

Type of FM 
Station 

Metropolitan. 
possibly rural 

Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 
ARKANSAS 

Donald W. Reynolds. (Publisher of Fort Smith Times- Metropolitan, 
Record and Southwest Record and Okmulgee, Okla. possibly rural 
Times) 

CALIFORNIA 
J. E. Rodman (KFRE) Metropolitan, 

possibly rural 
KARM, the George Harm Station Metropolitan 
Sacramento Valley Broadcasters, a partnership. (Warren Metropolitan, 

N. Shingle- restaurant business, Lester Rice -contractor possibly rural 
and Beverly Ballard -operator of mail route) 

The Daily Report, a partnership consisting of Mrs. Jerene Community 
Appleby Harnish, A. Q. Miller, Jr., Walter Axley, Mrs. 
Annie M. Potter and Carleston R. Appleby (Publisher 
Ontario Report) 

Peninsula Newspapers, Inc. (Publisher Palo Alto Times, Community 
Geo. Morel), Pres.) 

Contra Costa Broadcasting Co. Community 
The Broadcasting Corp. of America (KPRO) Metropolitan, 

possibly rural 
Sacramento McClatchy Broadcasting Co. (KFBK) Metropolitan 
Sacramento Lincoln Dellar (KXOA) Metropolitan 
San Bernardino The Sun Co. of San Bernardino Metropolitan 
San Bernardino Lee Brothers Broadcasting Co. (KFXM) Metropolitan 
San Diego Airfan Radio Corp. Ltd. (KFSD) Metropolitan 
San Jose Valley Broadcasting Co. Metropolitan, 

possibly rural 
Santa Maria Santa Maria Daily Times Community 
Stockton E. F. Peer (KGDM) Metropolitan, 

possibly rural 

Danbury 
Meriden 
New Haven 
Waterbury 

CONNECTICUT 
The Berkshire Broadcasting Corp. 
Silver City Crystal Co. 
Elm City Broadcasting Corp. (WNHC) 
American Republican, Inc. (WBRY) 

Community 
Metropolitan 
Metropolitan 
Metropolitan 

FLORIDA 
Ft. Lauderdale Gore Publishing Co. (Publisher Ft. Lauderdale News & Metropolitan 

Sentinel, R. H. Gore, Pree.) 
Jacksonville Florida Broadcasting Co. (WMBR) 
Miami Isle of Dreams Broadcasting` Corp. (WIOD) 
Miami Miami Broadcasting Co. (W AM) 
Miami Beach A. Frank Katzentine (WKAT) 
Orlando Orlando Daily Newspapers, Inc. (Publisher Orlando 

Sentinel and Reporter Star, Martin Anderson, Pres.) 
as St. Petersburg Pinellas Broadcasting Co. (W'1SP) 

Tampa The Tribune Co. (WFLA) 

Atlanta 

Augusta 
Columbus 

Columbus 
Macon 
Macon 
Moultrie 
Rome 
Savannah 
Valdosta 

Boise 
Pocatello 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 
Metropolitan 
Metropolitan 

GEORGIA 
The Constitution Publishing Co. (Publisher Atlanta Metropolitan 

Constitution, Clark Howell Pres.) 
Augusta Broadcasting Co. (S RDW) Metropolitan 
Ga.-Ala. Broadcasting Corp. (Officers and stockholders Metropolitan 

are publishers of Columbus Inquirer and Ledger, A. H. 
Chapman, Pres.) 

Columbus Broadcasting Co. (WRBL) 
Middle Ga. Broadcasting Co. (WBML) 
Southeastern Broadcasting Co. (WMAZ) 
Frank R. Pidcock, Sr. (WMGA) 
Rome Broadcasting Corp. (WRGA) 
Savannah Broadcasting Co. (WTOC) 
E. D. Rivers (WGOV) 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 

IDAHO 

Georgia Phillips, d/b as Boise Broadcast Station (KIDO) Metropolitan 
Radio Service Corp. (KSEI) Metropolitan 

ILLINOIS 
Bloomington Arthur Malcolm McGregor & Hugh L. Gately, a partner- Metropolitan 

ship. d/b as Radio Station WJBC 
Brookfield George M. Ives Community 
Carbondale Southern Ill. Broadcasting Corp. Metropolitan 
Champaign The Champaign News- Gazette Inc. (WDWS) Community 
Evanston North Shore Broadcasting Co. inc. Community 
Freeport Freeport Journal- Standard Publ. Co. (Publisher Freeport Metropolitan 

Journal, Donald L. Breed, Pres.) 
Harrisburg Harrisburg Broadcasting Co. (WEBQ) Metropolitan, 

possibly rural 
Herrin Orville W. Lyerla (WJPF) Metropolitan, 

possibly rural 
Kankakee Kankakee Daily Journal Metropolitan 
Mt. Vernon Midwest Broadcast Co. Metropolitan 
Quincy Lee Broadcasting, Inc. (WTAD) Metropolitan 
Quincy Quincy Newspapers, Inc. (Stockholder owners of WSOY, Metropolitan 

Decatur, Ill., Arthur O. Lindsay, Pres., publisher Quincy 
Herald -Whig) 

Rockford Rockford Broadcasters, Inc. (WROK) 
Rock Island Rock Island Broadcasting Co. (WHBF) 
Waukegan Keystone Printing Service, Inc. 

Metropolitan 
Metropolitan 
Metropolitan 

INDIANA 
Columbus Syndicate Theatres. Inc. (Operator of motion picture Metropolitan 

theatres, Joseph P. Finneran, Pres.) 
Connersville News -Examiner Co. (Publisher Connersville News -Ex- Metropolitan 

aminer, Mrs. Elizabeth Tatman, Pres.) 
Elkhart Truth Publishing Co., Inc. (WTRC) Metropolitan 
Kokomo Kokomo Broadcasting Corp. (WKMO) Metropolitan 
Lafayette WFAM, Inc. (WASK) Metropolitan 
Shelbyville Shelbyville Radio, Inc. Metropolitan 

City 

Burlington 

Cedar Rapids 

Des Moines 
Dubuque 

Dubuque 

Waterloo 

Lawrence 

Topeka 
Wichita 
Wichita 

Lexington 
Louisville 
Louisville 
Louisville 
Owensboro 
Paducah 
Paducah 

Grantee 

IOWA 
Burlington Broadcasting Co. (KBUR) 

Type of FM 
Station 

Metropolitan, 
possibly rural 

The Gazette Co. (Publisher Cedar Rapids Gazelle, James Metropolitan 
Faulkes, Pres.) 

Central Broadcasting Co. (WHO) 
Dubuque Broadcasting Co. (WKBB) 

Telegraph -Herald (KDTH) 

Josh Higgins Broadcasting Co. (KXEL) 

KANSAS 
The World Co. (Publisher Lawrence Journal -World, 

W. C. Simons, Pres.) 
Topeka Broadcasting Association, Inc. (WIBW) 
The Farmers & Bankers Broadcasting Corp. (KFBI) 
The Radio Station KFH Co. 

KENTUCKY 
American Broadcasting Corp. of Kentucky (WLAP) 
Courier-Journal & Louisville Times Co. (WHAS) 
Northside Broadcasting Corp. (WGRC) 
WAVE, Inc. 
Owensboro Broadcasting Co. Inc. (WOMB 
Paducah Broadcasting Co. Inc. (WPAD) 
Paducah Newspapers, Inc. 

Metropolitan 
Metropolitan, 

possibly rural 
Metropolitan, 

possibly rural 
Metropolitan. 

possibly rural 

Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 

LOUISIANA 
Alexandria Alexandria Broadcasting Co. Inc. (KALB) Metropolitan 
Alexandria Central Louisiana Broadcasting Corp. (Eugene Levy, Community 

Pres.- Electrical Contractor formerly with KALB; 
Paul A. Gilham, V. P.- Distributor of Coca Cola) 

New Orleans The Times Picayune Pub. Co. (Publisher New Orleans Metropolitan 
Times Picayune, L. K. Nicholson. Pres.) 

New Orleans Loyola University (W WL) 
New Orleans Supreme Broadcasting System, Inc. 

Bangor 

Frederick 

Brockton 

Fall River 
Fitchburg 

Greenfield 
Greenfield 

Haverhill 

Holyoke 
Lawrence 
New Bedford 
North Adams 
Pittsfield 
Salem 
Springfield 

MAINE 
Portland Broadcasting System, Inc. (WGAN) 

MARYLAND 
The Monacacy Broadcasting Co. (WFMD) 

Metropolitan 
Metropolitan, 

possibly rural 

Metropolitan 

Metropolitan 

MASSACHUSETTS 
Cur -Nan Company (Joseph F. Curran. Pres. & Prin. Community 

stockholder-Commodity warehousing business) 
The Fall River Broadcasting Co. Inc. (WSAR) Metropolitan 
Mitchell G. Myers, Reuben E. Aronheim & Metropolitan 

Milton H. Meyers (WEIM) 
John W. Haigis (WHAI) Community 
Recorder Publishing Corp. (Publisher Greenfield Recorder- Community 

Gazette, Howard C. Rice, Pres.) 
The Haverhill Gazette Co. (Publisher Haverhill Gazette, Metropolitan 

John T. Rusa Pres.) 
The Hampden -Hampshire Corp. (WHYN) Metropolitan 
Hildreth & Rogers Co. (WLAW) Metropolitan 
E. Anthony and Sons, Inc. (Owner of WOCB and WNBH) Metropolitan 
James A. Hardman (Publisher North Adams Transcript) Metropolitan 
Monroe B. England (WBRK) Metropolitan 
North Shore Broadcasting Co. (WESX) Community 
WMAS, Inc. (WMAS) Metropolitan 

MICHIGAN 
Ann Arbor Washtenaw Broadcasting Co. (WPAG) Metropolitan 
Benton Harbor The Palladium Publishing Co. (Publisher Benton Harbor Metropolitan 

News Palladium, Stanley R. Banyon, Pres.; also interest 
in Herald -Press, St. Joseph, Mich.) 

Dearborn Herman Radner (WIBM) Community 
Escanaba John P. Norton (Publisher Escanaba Daily Press) Metropolitan 
Flint Flint Broadcasting Co. (WFDF) Metropolitan 
Lansing WJIM Inc. Metropolitan, 

possibly rural 
Muskegon Anhbacker Radio Corp. (WKBZ) Metropolitan 
Port Huron The Times Herald Co. (Publisher Port Huron Times Metropolitan 

Herald W. W. Ottaway, Pres.) 
Saginaw Saginaw Broadcasting Co. (WSAM) Metropolitan 
Wyandotte Wyandotte News Co. Community 

Mankato 
Minneapolis 
Rochester 
St. Paul 

St. Paul 

Jackson 

Kansas City 
Kansas City 
St. Louis 
St. Louis 
St. Louis 
St. Louis 

MINNESOTA 
Southern Minn. Supply Co. (KYSM) 
Minn. Broadcasting Corp. (WTCN) 
Southern Minn. Broadcasting Co. (KROC) 
KSTP, Inc. 

WMIN Broadcasting Co. 

MISSISSIPPI 
Lamar Life Insurance Co. (WJDX) 

MISSOURI 
The Kansas City Star Co. (WDAF) 
WHB Broadcasting Co. 
Missouri Broadcasting Corp. (WIL) 
The Pulitzer Publishing Co. (KSD) 
Star -Times Publishing Co. (KXOK) 
Thomas Patrick, Inc. (KWK) 

NEBRASKA 
Lincoln Cornbelt Broadcasting Corp. (KFOR) 
Omaha Inland Broadcasting Co. (KBON) 
Omaha World Publishing Co. (KOWH) 

NEVADA 
Las Vegas Nevada Broadcasting Co. (KENO) 
Reno Reno Newspapers, Inc. (Publisher Reno State Journal & 

Gazette, Merritt C. Speidel, Pres.) 

(Continued on page 214) 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 
Metropolitan 

Metropolitan, 
possibly rural 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 

Community 
Metropolitan 
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HALLICRAFTERS NEW $600,000 HOME NOW UNDER 
CONSTRUCTION. 

CLAIM STAKING 
Hallicrafters and Very High Frequency 

Based on the facts in the case, Hallicrafters can stake out a 
very strong claim to leadership in the very high frequency 
field. The facts include such things as the Model S -37, FM- 
AM receiver for very high frequency work. The Model S -37 
operates from 130 to 210 Mc. -the highest frequency range 
of any general coverage commercial type receiver. 

Hallicrafters further supports its claim to domination in 
the high frequency field with the Model S -36A, FM -A M. 
CSC' receiver. The 36A operates from 27.8 to 143 Mc., covers 
both old and new FM bands and is the only commercially 
built receiver covering this range. 

Further developments in ibis direction can soon be revealed 
adding further support lo Hallic,aflers claim lo continued supremacy 
in the high frequency field. - 

THE HALLICRAFTERS CO., MANUFACTURERS OF RADIO 

AND ELECTRONIC EQUIPMENT CHICAGO 16, U. S. A. 

COPYRIGHT 1945 THE HALLICPAFTEPS CO. 
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EVERYTHING FOR FM 

for NEW operating economy.... 

NEW RCA POLYDIRECTIONAL MICROPHONE 

(Type 77D) -The polydirectional feature 
helps you obtain better balance, clarity, natu- 
ralness, and selectivity in studio pickups. 

By means of a sere., adjustment at the back 
of the microphone a ., ricty of non- directional, 
uni- directional. and hi- directional character - 
j ns. cau. k produced. Undesired 

#,..._____ --, 
El ® 1;112 sIQ 

sound reflections can be quickly eliminated 
merely by switching to the proper pattern. A 
three- position, VOICE -MUSIC switch per- 
mits the selection of the best operating 
characteristic. 

This lightweight, multi -purpose micro- 
phone is finished in two -tone umber grey. 

NEW RCA TRANSMITTERS 

RCA's line of FM transmitters (250 watt, I, 3, 
10, 25, and 50 kw) are completely new from 
exciter to power amplifiers -new circuits, 
new tubes, and a new type of construction. 

The frames of all power sizes have been 
standardized thus assuring uniformity of di- 
mensions, appearance, and easing installation 
problems. When increased power is desired, 
you merely add an amplifier. Appearance is 
equal to that of a single unit. Curved -end 
pieces add to the finished appearance. 

A new, hollow base frame provides space 
for inter -unit wiring, and eliminates the need 
of wiring through units or conduits in the floor. 

Air filters, flush -mounted centralized control 
panels, and concealed hinges are other features 
of the new RCA construction -standardized 
to assure you a better product at lower cost. 

The new RCA Grounded -Grid amplifier circuits are 
at once simpler and more stable than any heretofore 
employed. As the name indicates, the grid of the tube 
is at r -f ground potential (instead of the filament as in 
conventional transmitters). The drive is applied be- 
tween cathode and ground, either element being at 
the necessary d -c bias potential. 

Special tubes have been developed for these circuits. 
Neutralization is either unnecessary, depending on 
frequency, or, if necessary, very easily achieved. 

Other advantages: easier tuning, fewer tube types 
to stock, smaller, less -expensive tubes, lower operat- 
ing costs, less distortion, and better program quality. 

RCA's new "Direct FM" circuit for the exciter is 
something entirely different, too. 
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from MICROPHONE to ANTENNA 

NEW convenience, and NEW performance 

THE NEW RCA equipment shown 
here is merely indicative of the ad- 

vances that have been made by RCA in 
FM broadcast equipment. Similar im- 
provements have been made on every 
item that goes into a completed broad- 
cast station, including test and measur- 
ing equipment, monitoring assemblies, 
turntables, and recorders. 

The resumption of broadcast- equip- 
ment construction, after wartime restric- 
tions, offered us a unique opportunity to 
design an entirely new line -integrated 
in every detail. The various units incor- 

porate all the latest FM improvements 
that have grown out of RCA's advanced 
war work on communications equip- 
ment for the armed forces. 

If you are planning to build a new 
FM station, we believe that "RCA all 
the way" will help you to make it a 

better station. You will be assured of 
the same efficiency, convenience, oper- 
ating economy, and performance that 
have made RCA's AM equipment the 
undisputed first choice of broadcast 
stations for the past decade. Radio Co 
poration of America, Camden, N. J. 

NEW RCA CONSOLETTE 

(Type 76 -B2)- Provides a complete high -fidelity audio 
system for FM, AM, and television at a price even the 
smallest station can afford. 

Compact (39 by 17 by 10)4 inches), it includes all the 
amplifying control and monitoring equipment needed to 
handle two studios, an announcement and a control - 
room microphone, two turntables, and six remote lines. 

It enables simultaneous auditioning and broadcasting 
from any combination of the studios, turntables, or re- 
mote lines. The talk -back system is independent of pro- 
gram channel -no feed -back. Emergency amplifier and 
power supply circuits help prevent time off the air. 

Differs from two previous RCA models now giving sat- 
isfactory service in more than 300 stations primarily in 
its frequency response -now extended to 1 5,000 cycles. 

NEW 
RCA SUPER TURNSTILE ANTENNA 
The advantages of this antenna make up an impressive 
list. A few include: high -gain, permits the use of a lower 
transmitter power for a given coverage, full performance 
at any frequency from 88 to 108 mc, handles up to 20 kw, 
easy to install, wide band, pretuned at factory, no field ad- 
justments whatever, a standardized low -cost "packaged" 
item -comes complete. de -icer units easily added, fewer 
end seals, entire structure can be grounded. 

In addition, it has the usual advantages of any turnstile 
antenna: an inherently circular field pattern, low wind 
resistance, and simple, inexpensive, single -pole mounting. 

The antenna, because of its relatively high gain and 
extended band width, is also ideal for television. Naturally, 
since it is of the turnstile type, both sound and picture 
transmitters can be fed into the same antenna. 

FM BROADCAST EQUIPMENT 

RADIO CORPORATION of AMERICA 
ENG /NEER /NG PRODUCTS DIVISION, CAMDEN, N. J. 

www.americanradiohistory.com

www.americanradiohistory.com


Conditional Grants For New FM Broadcasting Stations 
(Authorized by FCC Subject to Later Technical Examination and Assignment) 

(Continued from Page 210) 

City Grantee 

NEW HAMPSHIRE 

Ty e of 
talion 

FM 

Claremont Claremont Eagle. Inc. (Publisher Claremont Eagle, 
Lincoln O'Brien. Pres.) 

Metropolitan 

Manchester Harry M. Bitner WFEA) Metropolitan 
Portsmouth WHEB, Inc. Metropolitan 

NEW JERSEY 
Atlantic City Neptune Broadcasting Corp. (WFPG) Metropolitan 
Atlantic City Press -Union Publishing Co. (WBAB) Metropolitan 

NEW YORK 
Buffalo WBEN, Inc. (WBEN) Metropolitan, 

possibly rural 
Buffalo WEBR, Inc. (WEBR) Metropolitan 
Corning W. A. Underhill and E. S. Underhill, Jr., d/b as Metropolitan 

The Evening Leader 
Dunkirk Dunkirk Printing Company Community 
Hornell The W. H. Grcenhow Co. Metropolitan, 

possibly rural 
Ithaca Cornell University (WHCU) Metropolitan, 

Jamestown James Broadcasting Co. Inc. (WJTN) Metropolitan roal 
Ogdensburg St. Lawrence Broadcasting Corp. (WSLB) Metropolitan, 

Oswego Palladium- Times, Inc. Metropolitan 
rural 

Syracuse Syracuse Broadcasting Corp. (WOLF) Metropolitan 
Syracuse WAGE, Inc. (WAGE) Metropolitan 
Syracuse Central New York Broadcasting Corp. (WSYR) Metropolitan 
Syracuse Onondaga Radio Broadcasting Corp. (WFBL) Metropolitan 
Troy The Troy Record Co. (Publisher Troy Record & Times Metropolitan 

Record, David B. Plum, Pres.) 
Watertown The Brockway Co. (WWNY) Metropolitan 

NORTH CAROLINA 

Burlington Alamance Broadcasting Co. Inc. (WBBB) Metropolitan 
Durham Durham Radio Corp. (WDNC) Metropolitan 
Greensboro Greensboro News Co. (Publisher Greensboro News & Metropolitan 

Record. E. B. Jeifrese, Pres.) 
Hickory Catawba Valley Broadcasting Co. Inc. (WHKY) Metropolitan, 

possibly rural 
High Point High Point Enterprise, Inc. Metropolitan 
High Point James E. Lambeth, et al, d/b as Radio Station WMFR Metropolitan 
Raleigh WPTF Radio Co. Metropolitan, 

possibly rural 
Roanoke Rapide Telecast, Inc. (Operator of Motion Picture Theatre, F. C. Metropolitan 

Williams, Pros.) 
Roanoke Rapids WCBT, Inc. (WCBT) Metropolitan 
Rocky Mount Josh L. Horne (Publisher Rocky Mount Telegram) Metropolitan 
Rocky Mount William Avera Wynne (WEED) Metropolitan 
Salisbury Piedmont Broadcasting Corp. (WSTP) Metropolitan 
Washington Tar Heel Broadcasting System, Inc. (WRRF) Metropolitan 
Wilmington Richard Austin Dunlea (WMFD) Metropolitan 
Wilmington R. B. Page and R. B. Pap, Jr. d/b as Wilmington Star - Metropolitan 

Newe Co. (Publisher Wilmington Star -News) 
Winston -Salem WAIR Broadcasting Co. Metropolitan 

OHIO 
Alliance Review Publishing Co. (Publisher Alliance Review, Alice Metropolitan 

C. Hoiles, Pres.) 
Ashland Robert M. Beer and Edgar Koehl (Publisher Ashland 

Times -Gazette also interest in Galion, Ohio, Inquirer) 
Metropolitan. 

possibly rural 
Athens The Messenger Publishing Co. (Publisher Athens Meg- 

sensor, Mrs. Georgia Bush, Pres.) 
Metropolitan 

Cincinnati The Cincinnati Times Star Co. (WKBC) Metropolitan, 
possibly rural 

Cinc nnati The Crosley Corp. (WLW) Metropolitan 
Cinc nnati L. B. Wilson, Inc. (WCKY) Metropolitan 
Cincinnati Buckeye Broadcasting Co. (WJJD) Metropolitan 
Cinc nnati Scripps- Howard Radio, Inc. (WNOX) Metropolitan 
Dover The Tuacora Broadcasting Co. Community 
Fostoria Laurence W. Harry (Attorney -now in U. S. Navy) Community 
Fremont Robert F. Wolfe Company Community 
Hamilton The Fort Hamilton Broadcasting Co. (WMOH) Community 
Marion The Marton Broadcasting Co. (WMRN) Metropolitan, 

possibly rural 
Newark The Advocate Printing Co. (Publisher Newark Advocate Metropolitan 

& American Tribune F. W. Spencer, Pres.) 
Toledo Unity Corp., Inc. (Edward Lanb, Pres. & Stephen Mack, 

Secty. -Attorneys) 
Metropolitan 

Warren Nied and Stevens WRRN) Community 
Wooster The Wooster Republican Printing Co. Metropolitan, 

possibly rural 
Youngstown WFMJ Broadcasting Co. Metropolitan 
Youngstown WKBN Broadcasting Corp. Metropolitan, 

possibly rural 
OKLAHOMA 

Ardmore John F. Easley (KVSO1 Metropolitan 
Lawton Okla. Quality Broadcasting Co. (KSWO) Metropolitan 
Muskogee Muskogee Broadcasting Co. (W. J. Rea, Sr. & Adele G. Metropolitan 

Rea. Pres. & Treas.- merchandise brokers; interest in 
KOMA) 

Oklahoma City KOMA, Inc. Metropolitan. 
possibly rural 

Oklahoma City Plaza Court Broadcasting Co. (KOCY) Metropolitan, 
possibly rural 

Oklahoma City WKY Radiophone Co. (WKY) Metropolitan, 
possibly rural 

Oklahoma City O. L. Taylor (KTOK) Metropolitan 
Shawnee KGFF Broadcasting Co. (KGFF) Metropolitan 
Tulsa Fred Jones Broadcasting Co. (Owner Ford Automobile 

agency) 
Metropolitan 

OREGON 
Medford Mrs. W. J. Virgin KMED) Metropolitan 
Portland KOIN, Inc. Metropolitan 
Portland KXL Broadcasters (KXL) Metropolitan, 

possibly rural 
Portland Oregonian Publishing Co. (KGW) Metropolitan 
Portland Pacific Radio Advertising Service, a partnership composed 

of John C. Egan and Wilbur J. Jerman (Owners and 
officers of KWJJ) 

Metropolitan 

Portland Stanley M. Goard, et al, d/b as Broadcasters Oregon, Ltd. Metropolitan 
(Stanley M. Goard -radio technician) 
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City 

Allentown 
Altoona 
Bethlehem 

Bradford 

Erie 
Harrisburg 

Harrisburg 
Johnstown 
Lancaster 

Lancaster 
Meadville 
Reading 

Scranton 
Sunbury 
Uniontown 
Wilkes -Barre 
Williamsport 
York 
York 

Anderson 

Charleston 
Columbia 
Greenville 
Greenville 
Greenwood 
Spartanburg 

Grantee 

PENNSYLVANIA 
Lehigh Valley Broadcasting Co. (WSAN) 
The Gable Broadcasting Co. (WFBG) 
The Bethlehems' Globe Publishing Co. (Publisher of 

Bethlehem Globe Times, D. H. Brilihart, Pres.) 
Bradford Publications, Inc. (Publisher Bradford Era and 

Star and Record, Lester R. Edwards, Pres.) 
Presque Isle Broadcasting Co. (WERC) 
The Patriot Company (Publisher Harrisburg Patriot & 

News, Vance C. McCormick, Pres.) 
WHP, Inc. 
WJAC, Inc. 
Peoples Broadcasting Co. (F. H. Alexander, Pres. & print. 

stockholder -part owner of Electronic Laboratory) 
WGAL. Inc. 
H. C. Winslow (Physician and surgeon) 
Hawley Broadcasting Co. (Owners and officers publish 

Reading Eagle & Times, Hawley Quier, Pres.) 
Scranton Broadcasters, Inc. (WGBI) 
Sunbury Broadcasting Corp. (WKOK) 
Fayette Broadcasting Corp. (WMBS) 
Louis G. Baltimore (WBRE) 
WRAK, Inc. 
Susquehanna Broadcasting Co. (WSBA) 
White Rose Broadcasting Co. 

SOUTH CAROLINA 
Wilton E. Hall (WAIM) 

Atlantic Coast Broadcasting Co. (WTMA) 
Surety Life Ins. Co. (WIS) 
The Greenville News- Piedmont Co. (WFBC) 
Textile Broadcasting Co. (WMRC) 
Crenco, Inc. (WCRS) 
Spartanburg Advertising Co. (WSPA) 

TENNESSEE 
Chattanooga WDOD Broadcasting Corp. 
Clarksville William Kleeman (WJLM) 
Clarksville Leaf Chronicle Co. (Publisher Clarksville Leaf- Chronicle, 

M. S. Foster, Pres.) 
Jackson The Sun Publishing Co. Inc. (WTJS) 
Knoxville S. E. Adcock (WROL) 
Knoxville Knoxville Publishing Co. (Publisher Knoxville Journal, 

Roy N. Lotspeich, Pres.) 
Memphis Herbert Herd (Ford automobile dealer) 
Nashville Jack M. Draughon & Louis R. Draughon d/b as WSIX 

Broadcasting Station 

TEXAS 
Beaumont KRIC, Ina 
Brownsville Brownsville Herald Pub. Co. (Publisher Brownsville 

Herald, L. E. Owens, Pres.) 
Galveston The KLUF Broadcasting Co. Inc. 
Harlingen Harbenito Broadcasting Co. Inc. (KGBS) 
Houston Houston Printing Corp. (KPRC) 
Houston KTRII Broadcasting Co. (KTRH) 
Sao Antonio The Walmac Co. (KMAC) 
Temple Bell Broadcasting Co. Inc. (KTEM) 
Texarkana KCMC. Inc. 
Wichita Falls Times Publishing Co. of Wichita Falls (WACO) 

UTAH 
Salt Lake City Intermountain Broadcasting Corp. (KDYL) 

Norfolk 
Portsmouth 
Richmond 

Seattle 
Seattle 

Seattle 

Seattle 

Beckley 

Beckley 

Bluefield 

Huntington 

Morgantown 

Green Bay 

LaCrosse 

Madison 

Milwaukee 

Racine 
Sheboygan 
Wausau 

Cheyenne 

VIRGINIA 
WTAR Radio Corp. 
Portsmouth Radio Corp. (WSAP) 
Havens & Martin, Inc. (WMBG) 

WASHINGTON 
Evergreen Broadcasting Corp. (KTYW) 
Fisher's Blend Station, Inc. (KOMO) 

Queen City Broadcasting Co. Inc. (KIRO) 

Radio Sales Corp. (KRSC) 

WEST VIRGINIA 
Joe L. Smith, Jr. (WJLS) 

Beckley Newspapers Corp. (Publisher Beckley Post - 
Herald and Raleigh Register, Chas. Hodel, Pros ) 

Daily Telegraph Printing Co. (WHIS) 

Huntington Broadcasting Corp. (W. J. Newton. Secty.- 
Treas. (60 %s) owner of Motor Freight Corp.. real estate 
& first mortgage business and part owner Airlines Trans- 
port, Norfolk) 

W. Va. Radio Corp. (WAJR) 

WISCONSIN 
Green Bay Newspaper Co. (Publisher Green Bay Press 

Gazette, Victor I. Minahan, Pres.) 
WKBH, Inc. 

Badger Broadcasting Co. (WIBA) 

Glenn D. Roberta, et al, d/b as Milwaukee Broadcasting 
Co. (WEMP) 

Racine Broadcasting Corp. (WRJN) 
Press Publishing Co. (WHBL) 
Record Herald Company (Publisher Wausau Record - 

Herald, J. C. Sturtevant, Pres.) 

WYOMING 
Frontier Broadcasting Co. (KFBC) 

BROADCASTING 

Type of 
Station 

FM 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 

Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan, 
possibly rural 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan, 

possibly rural 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan 

Metropolitan 
Community 

Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Metropolitan 
Community 
Metropolitan 
Metropolitan 

Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 
Metropolitan, 

Meossibly 
rural 

tropolitan, 
possibly rural 

Metropolitan 

Metropolitan, 
possibly rural 

Metropolitan 

Metropolitan, 
possibly rural 

Metropolitan 

Community 

Metropolitan 

Metropolitan, 
possibly rural 

Metropolitan, 
possibly rural 

Metropolitan 

Metropolitan 
Metropolitan 
Metropolitan 

Metropolitan 

Telecasting 
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The New TEMCO 
High Fidelity 

ROADCAST 

TRANSMITTER 

MODEL 250 BCF 88 -108 MEGACYCLES 
TEMCO proudly presents this outstanding achievement in FM engineer- 

ing -the result of 10 years of pioneering in custom -built, superlative 
communication equipment. 

HIGHLIGHTS OF THE TEMCO 250 BCF 
Normal rated output power 250 vanced concept which maintains a 

high degree of center frequency 
stabilization without introduction 
of distortion. 

watts. Maximum rated output 
power 375 watts. 

Continuous monitoring of the car- 
rier frequency by a center fre- 
quency deviation meter calibrated 
directly in cycles. 

An exciter unit - heart of the 
transmitter -characterized by tun- 
ing simplicity accomplished by em- 
ploying only 4 stages to raise the 
primary oscillator frequency to the 
carrier frequency. 

A new circuit of technically ad- 

Peak efficiency and great de- 
pendability are obtained by the 
use of new miniature V -H -F tubes 
in the exciter. 

Improved design in the IPA and 
PA stages eliminating tank radia- 
tion, feedback, radio frequency 
and high voltage potentials from 
the tank circuits and transmitter 
frame. 

'A limited quantity of the TEMCO Model 250 BCF will be available for 
January delivery. Orders will be filled in rotation as received. ACT NOW. 
Place your order at once. 

NOW ON DISPLAY FOR YOUR INSPECTION. 
Phone or wire for on appointment. 

RADIO COMMUNICATION EQUIPMENT 

TRANSMITTER EQUIPMENT MFG. CO., INC. 
345 Hudson Street, New York 14, N. Y. 
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Directory of U. S. Commercial Television Stations 
(Authorized by the FCC as of January 15, 1946) 

tKTSL Hollywood. Construction permit issued to Don Lee Broadcasting 
System (KHJ), 3800 Mt. Lee Drive. Telephone: Hollywood 8255. 
50 -56 mc. (channel undesignated for March 1), visual power 4 kw. 
Coverage 620 sq. mi. within 5 mi. contour, 2550 sq. mi. within 0.5 
mi. contour. Metropolitan station. Equipment: RCA and Don Lee. 
Personnel: Thomas S. Lee, president; Lewis Allen Weiss, general 
manager; Harry R. Lubcke, director of television; Jack Stewart, 
program director; Harold W. Jury, chief television engineer; Mar- 
jorie Campbell, film editor; Grace Neville, assistant program direc- 
tor; Ted Driscoll, set designer. 

WBKB Chicago. (Established 1943). Licensed to Balaban & Katz Corp. 
(subsidiary of Paramount Pictures Corp.), 190 N. State St. Tele- 
phone: Franklin 5025. 66 -72 mc. (channel 4 March 1), aural power 
2 kw., visual power (peak) 4 kw. Operates seven hours weekly. Live 
talent only. Coverage 982 miles within 0.5 mi. contour. Metropolitan 
station. Equipment: Allen B. DuMont. Personnel: William C. Eddy, 
director; Elmer C. Upton, general manager; A. H. Brolly, chief 
engineer; Beulah Zachary, production director; Herbert T. Lyon, 
publicity director. 
1945 Advertisers: Commonwealth Edison; Marshall Field & Co.; Ad- 
miral Radio Corp.; Elgin Watch Co., agency: J. Walter Thompson 
Co. 

tWTZR Chicago. Construction permit issued to Zenith Radio Corp., 
6001 Dickens Ave. Telephone: Berkshire 7511. 50 -56 mc. (channel 
undesignated for March 1 *), aural power 2 kw., visual power (peak) 
2 kw. Equipment: Zenith. Personnel: E. F. McDonald, president and 
general manager; E. F. Classen, Jr., program director; G. E. Gustaf- 
son, vice -president in charge of engineering; J. E. Brown, assistant 
vice -president and chief engineer in charge of television. 

WABD New York. (Established June 28, 1942). Allen B. DuMont Lab- 
oratories Inc. (Paramount Pictures Corp. associated company), 515 
Madison Ave. Telephone: Plaza 3 -9800. 78 -84 mc. (channel 5 March 
1), aural power 1 kw., visual power 4 kw. Metropolitan station. 
Personnel: Allen B. DuMont, president; Samuel H. Cuff, general 
manager; Salvatore R. Patremio, chief engineer; Robert T. Jam- 
ieson, assistant general manager; Louis A. Sposa, program service 
manager. 
1945 Advertisers: Adam Hats, agency: Buchanan & Co.; Airomagic 
Shoe Co., agency: Norman D. Waters & Assoc.; Alden's Chicago 
Mail Order House, agency: Buchanan & Co.; Alexander Smith Car- 
pet Co., agency: Anderson, Davis & Platte; Alfred Dunhill, Ltd., 
agency: Charles Storm; American Broadcasting Co. (four shows: 
two institutional, one for John David Menswear, one for Tangee 
Cosmetics) ; American Institute of Farm & Home Products; Ameri- 
can Central Mfg. Co., agency: Bruno, N. Y.; American Television 
Society; Ben Pulitzer Fashions, agency: LSG Productions; Boots 
Aircraft Nut Mfg. Co., agency: Cecil & Presbrey; Botany Woolen 
Mills; Canada Dry Bottling Co.; Carter's Personal Products, agency: 
Small & Seiffer; Casual Clothes, agency: Charles M. Storm; Charles 
Dana Gowns, agency: Glorianne Lehr; Cincinnati Fashion Frocks, 
agency: Keeler & Dietz; Coty's, agency: Glorianne Lehr; Cluett, 
Peabody & Co., agency: Young & Rubicam; Diana Corset Co., 
agency: Lester Harrison; Duff -Gordon, agency: DuMont; Du Barry 
Success School, agency: Kenyon &Eckhardt; Dur -Ez Plastics, 
agency: Television Workshop; Esso, agency: Marschalk & Pratt; 
Esther Dorothy Furs, agency: Glorianne Lehr; Esquire, Inc., 
agency: Charles Storm; General Foods, agency: Benton & Bowles; 
Gertz Department Store, agency: Television Workshop; Gimbel 
Brothers, agency: Television Workshop; Gotham Gold Stripe Ho- 
siery, agency: Norman D. Waters; Hearst Magazines, Inc., agency: 
Abbott -Kimball Inc.; Hillman Publications, agency: Chas. M. Storm; 
Hunt Club Dog Food, agency: Baldwin and Strachan; I. J. Fox 
Co., agency: Glorianne Lehr; International Shoe Co., agency: West - 
heimer & Co.; R. H. Macy Co., agency: RKO Television Corp.; 
Rival Dog Food, agency: Al Paul Lefton Co.; Sanforized Fabrics, 
agency: Young & Rubicam; Schutter Candy Co., agency: West - 
heimer & Co., Kaplan, Siesel & Bruck; Socony- Vacuum, agency: 
Compton Adv.; Stardust Garment Co., agency: Norman D. Waters; 
Street & Smith Inc.; Swift & Co., agency: American Broadcasting; 
Triangle Publications, agency: Charles Storm; U. S. Rubber Co., 
agency: Campbell- Ewald; U. S. Treasury (6th War Loan Drive), 
agency: Ruthrauff & Ryan; Winthrop Shoe Co., agency: West - 
heimer & Co.; WNEW (Direct); WOR (Direct); John Frederica, 
agency: Glorianne Lehr; Knox Hat Co., agency: Newell- Emmett 
Co.; Lanz, Fifth Avenue, agency: Glorianne Lehr; Lever Bros. 
(Rinso, Spry, Lifebuoy), agency: Ruthrauff & Ryan; Liggett & 
Meyers, agency: Newell- Emmett Co.; Lily Dache, agency: Glori- 

t Construction permit. 
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anne Lehr; Loft Candy Co., agency: Al Paul Lefton; Miles Labora- 
tories, agency: Wade Agency; Nash -Kelvinator, agency: Geyer, 
Cornell & Newell; National Peanut Council, agency: J. Walter 
Thompson; Pal Blade Co., agency: Al Paul Lefton; Park and Til- 
ford, agency: Charles M. Storm; Press -On- Mending Tape Co., 
agency: Reiss Agency; Proctor Electric Co., agency: Newell- Emmett 
Co.; Colgate -Palmolive -Peet, agency: Wm. Esty. 

WCBW New York (Established July 1, 1941). Licensed to Columbia 
Broadcasting System, 15 Vanderbilt Ave. Telephone: Murray Hill 
6 -6340. 60 -66 mc. (channel 2 March 1'). CBS Network. Operates 4%/a 

hours per week; live programs 3% hours, balance film. Person- 
nel: Lawrence W. Lowman, vice -president in charge of tele- 
vision; Worthington Miner, manager; Dr. Peter C. Goldmark, director 
of engineering research and development; Ben Feiner Jr., assistant 
program manager; George Moskovics, commercial manager; Henry 
Grossman, director of technical operations; Dr. Donald Horton, man- 
ager, CBS television audience research institute; Merritt Coleman, 
in charge of operations; Charles Holden, production manager; Leo 
Hurwitz, director of special events and news; James Kane, manager, 
television press information. 
1945 Advertisers: Lever Brothers (Rinso, Lifebuoy and Spry), 
agency: Ruthrauff & Ryan; Bulova Watch Co., agency: Biow Co. 

WNBT New York (Established July 1, 1941). Licensed to National 
Broadcasting Co. Inc., 30 Rockefeller Plaza. Telephone: Circle 
7 -8300. 50 -56 mc. (channel 4 March 1), aural power 2.2 kw., 
visual power (peak), 5.2 kw. NBC officials on television: John F. 
Royal, vice -president in charge of television; O. B. Hanson, vice - 
president and chief engineer. 

WRGB Schenectady. (Established Nov. 10, 1939). Licensed to Gen- 
eral Electric Co. (WGY), 60 Washington St. Telephone: 4 -2211. 
66 -72 mc. (channel 4 March 1 *), aural power 20 kw., visual power 
(peak), 40 kw. Operates nine hours per week; three hours live pro- 
grams, six hours other types that include motion pictures and relays 
from WNBT New York. Equipment: GE. Personnel: R. S. Peare, 
vice president in charge of broadcasting; B. J. Rowan, assistant to 
vice president in charge of broadcasting; G. E. Markham, station 
manager; W. J. Purcell, chief engineer. 
1945 Advertisers: General Electric Co.; Gimbel Bros.; Smith Carpet 
Co., agency: Anderson, Davis & Platte; Can Mfgrs. Institute; Conde - 
Nast Vogue; J. A. Meyers; Dupont, agency: BBD &O; Famous 
Features Syndicate. 

WPTZ Philadelphia. (Established September, 1941). Licensed to 
Philco Radio & Television Corp., Tioga & C Sts. Telephone: Nebraska 
5100. 66 -72 mc. (channel 3 March 1 *), aural power 3 kw., visual 
power (peak) 3 kw. Coverage 14 mi. radius within 5 mi. contour, 30 
mi. radius with 0.5 mi. contour. Metropolitan station. Equipment: 
Philco. Personnel: John Ballantyne, chief executive; Ernest B. Love - 
man, general manager; Rolland V. Tooke, commercial manager; 
Paul Knight, program director; F. J. Bingley, chief engineer; C. W. 
Thoman, director of special events; W. W. Merkle, operations man- 
ager. 
1945 Advertisers: Atlantic Refining Co., agency: N. W. Ayer & Son 
Inc. 

tWMJT Milwaukee. Construction permit issued to The Journal Co. 
(WTMJ), 333 W. State St. Telephone: Marquette 6000. 66 -72 mc. 
(Channel undesignated for March 1), aural power 2 kw., visual 
power (peak) 4 kw. Personnel: Walter J. Damm, vice -president and 
general manager; L. W. Herzog, assistant general manager; Phillip 
Laeser, chief engineer. 

Channels Allocated to Television Broadcasting Stations Effective March 1, 
1946 

t hannel 
No. 

Channel 
No. 

Channel 
No. 

1 44-50 mc. 5 76-82 me. 10 
2 54-60 mc. 6 82-88 mc. 11 
3 60-66 mc. 7 174-180 mc. 12 
4 66-72 mc. 8 180-186 mc. 13 

9 186-192 mc. 

192-198 mc. 
198-204 mc. 
204-210 mc. 
210-216 mc. 
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WHEN CAN 
TELEVISION TURN A PROFIT? 

Facts, figures and "television know -how" are needed when 

considering this important question. Du Mont is qualified 

to help you find the answer. Du Mont has marched in the 

forefront cf radio and electronic progress for the past 15 

years. Du Mont has contributed importantly to television 

broadcasting and receiving equipment design. Du Mont 

has built more television stations than any other com- 

pany. Du Mont has operated its Station WABD and com- 

mercially programmed i :s broadcasting time since 1942. 

From this deep reservoir of television experience, Du 

Mont has drawn a pattern which you can use to plan your 

television future. This pattern i3 presented in detail in our 

new booklet, "The Economics cf Du Mont Television." 
This booklet sharpens but one axe -the tested superiority 

of Du Mont station equipment. This is another Du Mont 

contribution to the development of a great new medium. 

Please request it cn your firm letterhead. 

Co,,tt ltt 1946. Allen A. n,, Mont Laboratories. Inc. 

611MLINT 
ALLEN B. DU MONT LABORATORIES, INC., GENERAL OFFICES AND PLANT,'2 MAIN AVENUE, PASSAIC, N. J. 
TELEVISION STUDIOS AND STATION WADI), 515 MADISON AVENUE, NEW YORK 22, NEW YORK 
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CHAMBERS AND GARRISON 
CONSULTING RADIO ENGINEERS 

1519 CONNECTICUT AVE., N. W., WASHINGTON 6, D. C. 

Peone - Co''urrbio 8544 

Allocation Engineering 

Antenna Design and Adjustment 

Field Intensity Measurements 

Engineering Service and 

Representation on Broadcasting 

AM, FM, Television 

Television Broadcasters Assn. Inc. 
500 Fifth Ave., New York 18. Telephone: Lackawanna 4-4788. 

Officers 
J. R. Poppele, President 
F. J. Bingley, Vice- President 
Will Baltin, Secretary- Treasurer 

Directors 

O. B. Hanson 
Dr. Allen B. DuMont 
Lewis Allen Weiss 
G. Emerson Markham 
Paul Raibourn 
Curtis W. Mason 
E. A. Hayes 
J. R. Poppele 
F. J. Bingley 

Membership 

ACTIVE 

General Electric Co. 
Philco Radio and Television Corp. 
National Broadcasting Co. 
Farnsworth Television & Radio Corp. 
RCA Victor Div. Radio Corp. of America 
Allen B. DuMont Laboratories, Inc. 
Bamberger Broadcasting Service 
Earle C. Anthony, Inc. 
Crosley Corp. 
Don Lee Broadcasting System 
Hughes Productions 
The Journal Company, Milwaukee 
WGN Inc. 
Television Productions Inc. 

Page 218 1946 Yearbook Number 

Balaban & Katz Corp. 
Raytheon Manufacturing Co. 
Bremer Broadcasting Corp. 
Yankee Network, Inc. 

AFFILIATE 
Emerson Radio & Phonograph Corp. 
RICO Television Corp. 
Buchanan & Company Inc. 
Cecil B. DeMille Productions 
Capitol Radio Engineering Inst. 
Midland Broadcasting Co. 
William Morris Agency 
North American Philips Co. Inc. 
General Electric Co. 
E. I. du Pont de Nemours & Cu. 
Theatre Guild 
Westinghouse Electric Corp. 
Western Electric Co. 
American Television Labs. Inc. 
Federal Telephone & Radio Corp. 
The Rauland Corp. 
Pan American Television Corp. 
Bryan Davis Publishing Co. 
Eastman Kodak Co. 
Research Council 
Academy of Motion Picture 
Arts and Sciences 

EDUCATIONAL 
Yale University Dept. of Drama 
New School of Social Research 
Rutgers University 
Syracuse University 
Western Reserve University 

Experimental Television Stations in U. S. 
(See page 216 for Commercial Television Log) 

EXPERIMENTAL 

Licensee and Location 
Call 

Letters 

Channel 
after 

March I 
Power in Watts 

Visual Aural 

Balaban & Katz Corp., W9XBK 4 4,000 2,000 
Chicago, Ill. 

Balaban & Katz Corp., W9XPR 10 .... 
Chicago, Ill. 

Columbia Broadcasting System, Inc. tW2XCS 1,000 1,000 
New York, N. Y. 

The Crosley Corp., Cincinnati, Ohio tWBXCT 4 1,000 1,000 

Allen B. DuMont Laboratories, Inc., W2XVT 5 50 50 
Passaic, N. J. 

Allen B. DuMont Laboratories, Inc., W2XWV 5 4,000 1,000 
New York, N. Y. 

Allen B. DuMont Laboratories, Inc., 
Washington, D. C. 

W9XWT To be as- 
signed 

4,000 2,000 

Farnsworth Television & Radio Corp., 
Ft. Wayne, Ind. 

tW9XFT To be as- 
signed 

4,000 6,000 

Intermountain Broadcasting Corp., 
Salt Lake City, Utah 

tW6XIS To be as- 
signed 

400 200 

Don Lee Broadcasting System, W6XAO 2 1,000 150 
Los Angeles, Cal. 

P. R. Mallory & Co., Inc., 
Indianapolis, Ind. 

tW9XMT To be as- 
signed 

600 100 

Metropolitan Television, Inc., W2XMT .... 50 50 
New York, N. Y. 

North Jersey Broadcasting Co., Inc. tW2XNJ To be as- 
signed 

1,000 1,000 

Philco Radio & Television Corp., 
Arlington Co., Va. 

W3XAF To be as- 
signed 

3,000 8,000 

Philco Radio & Television Corp., W3XE 3 10,000 11,000 
Philadelphia, Pa. 

Philco Radio & Television Corp., 
Springfield Twp., Pa. 

W9XF To be as- 
signed 

1,000 1,000 

Purdue University, tW9XG 750 750 
West Lafayette, Ind. 

Radio Corporation of America, W9XEP 6 30,000 90,000 
Camden, N. J. 

Raytheon Manufacturing Co., 
Chicago, Ill. 

tW9XRM To be as- 
signed 

5,000 5,000 

Sherron Metallic Corp., 
Brooklyn, N. Y. 

tW2XDK To be as- 
signed 

10,000 10,000 

State University of Iowa W9XUI 1& 13 100 
Iowa City, Iowa 

Wm. B. Still, tr /as Jamaica Radio tW2XJT .... 400 100 
Television Co., Jamaica, L. I., N. Y. 

Television Productions, Inc. W6XYZ 5 4,000 1,000 
Los Angeles, Cal. 

Gus Zaharia, tWBXGZ 200 110 
South Charleston, W. Va. 

Zenith Radio Corp., 
Chicago, Ill. 

tW9X2C Tobeas- 
signed 

1,000 1,000 

Zenith Radio Corp., Chicago, Ill. W9XZV 2 1,000 1,000 

Non -Commercial Educational FM Broadcast Stations 

Call 
Letters 
KALW 

tKICR 

t 
t 
t 

tKSUI 
tKUSC 

tWATX 

WBEZ 
tWBGO 

WBKY 

WBOE 
tWCAH 
WIUC 
WNYE 

Licensee and Location 
Board of Education of the San Francisco Unified 

District, San Francisco, Cal. 
School District of Kansas City, Mo., Kansas City, 

Mo. 
State University of Oklahoma, Norman, Okla. 

The Trustees of Columbia University in the city 
of New York, New York, N. Y. 

Board of Supervisors of the Louisiana State Uni - 
versity and Agriculture and Mechanical Col- 
lege, Baton Rouge, La. 

The State University of Iowa, Iowa City, Iowa 

University of Southern California, Los Angeles, 
Cal. 

The Regents of University of Michigan, Ann 
Arbor, Mich. 

Board of Education, City of Chicago, Chicago, Ill. 

The Board of Education of Newark in the County 
of Essex, Newark, N. J. 

University of Kentucky, Beattyville, Ky. 

Cleveland City Board of Education, Cleveland, O. 

Board of Education, City of Buffalo, Buffalo, N. Y. 

University of Illinois, Urbana, Ill. 
Board of Education, City of New York, Brooklyn, 

N. Y. 

t Under construction. 

Frequency 
in Mc. 
42.1 

to be 
assigned 

to be 
assigned 

to be 
assigned 

to be 
assigned 

42.7 
42.9 

42.1 

42.5 
to be 

assigned 
42.9 
42.5 
42.9 
42.9 
42.1 

Power in 
Watts 
1,000 

1,000 

1,000 
1,000 

50,000 

1,000 
1,000 

500 

1,000 

1,000 

250 

1,000 
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FARNSWORTH... 

lot Nettec TeleocazOin 

Farnsworth direct pick -up 

television camera. 
"Iconoscope" Type Camera 
Tube. 

Image Dissector Type Cornera 
tube. 

gyp )1 
Electron Multiplier Tubes. 

Farnsworth Telecine Projector for transmission 
of motion picture film in television programs. 

Farnsworth console for control of studio or film tele- 
vision programs, making possible the simultaneous 
operation of one or more television cameras. 

A four -kilowatt Farnsworth television 
picture transmitter. 

Farnsworth! The name you think of first in tele- 
vision! With a rich heritage of eighteen years of 
experience in electronic television, with increased 
plant facilities, with war- acquired skills and tech- 

niques, Farnsworth is ready to meet the industry's 

need for communications, broadcasting and tele- 
vision transmission and reception units, including 

technical equipment for laboratory use. 

FARNSWORTH P ̀7 7 -.. 
FARNSWORTH TELEVISION & RADIO CORPORATION, Fort Wayne 1, Indiana 

Farnsworth Radio and Television Receivers and Transmitters Aircraft Radio Equipment Farnsworth Television Tubes Halstead Mobile 
Communications and Traffic Control Systems for Rail and Highway the Farnsworth Phonograph -Radio the Capehart the Panamuse by Capehart 
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AMERICAN BROADCASTING COMPANY INC.: EXECUTIVES and STAFF 
RCA Bldg., 30 Rockefeller Plaza, New York 20, N. Y. 

Telephone: Circle 7-5700 

BOARD OF DIRECTORS 

Edward J. Noble, Chairman 
Mark Woods 
C. Nicholas Priaulx 
Franklin S. Wood 
Earl E. Andean 
Harold V. Hough 

OFFICERS 

Edward J. Noble, Chairman of the Board 
Mark Woods, President 
Earl E. Anderson, Vice President 
E. R. Borroff, Vice President 
C. P. Jaeger, Vice President 
Keith Kiggins, Vise President 
Robert Kintner, Vice President 
John H. Norton, Jr., Vice President 
C. Nicholas Priaulx, Vice President and Treasurer 
Chartes E. Rynd, Vice President and Assistant Secretary 
Adrian Samish, Vie President 
Don Searle, Vie President 
Fred Thrower Jr., Vke President 
Joseph A. McDonald, Secretary 
Anthony M. Hennig, Assistant Treasurer 
Alexander D. Nicol, Controller 

Advertising and Promotion 
Ivor Kenway, Director of Advertising and Promotion 
Emile .1. Huber, Sales Promotion Manager 
Theodore J. Oberfelder, Audience Promotion Manager 

Continuity Acceptance 
Gertrude Hoffman, Manager 

Engineering Operations 
George O. Milne, Director of Technical Operations 

General Engineering 
Frank Marx, Director of General Engineering 
Benjamin Adler, Facilities Engineer 

Legal 
Joseph A. McDonald, Secretary and General Attorney 
Geraldine B. Zorbaugh, Attorney 
C. Clark Stover, Attorney 

News Department 
Richard L. Tobin, Director of News 
Thomas Velotta, Director of Special Events 
John Madigan, National News Editor 
Paul Scheffels, Manager of New York News Room 

Office Management and Personnel Department 
D. B. Van Houten, Office Manager and Personnel Manager 

Program Department 
Adrian Samish, Viet President 
Charles C. Barry, National Program Director 
Carol Irwin, Eastern Director of Talent and Program Develop- 

ment 
Melvin P. Wamboldt, Production Manager 
Paul Whiteman, Director of Musk 
Frank Vagnoni, Manager of Music Division 
Harry Wilmer, Director of Sports Division 
John C. Turner, Script Manager 
Paul Mowrey, Manager of Television Division 
William Abernathy, Night Program Manager 
Raymond Diaz Supervisor of Announcers 
Maurice Brachhausen, Manager of Sound Effect. 
Helen Guy, Business Manager 
Richard Bonnier, Director of Library and Supervisor of Music 

Rights 
Norah Donovan, Manager of Literary Rights 

Public Service Department 
Harrison B. Summers, Manager 

Publicity Department 
Earl Mullin. Publicity Manager 
Arthur B. Donegan, Assistant Publicity Manager 
John Pacey, Trade Newa Editor 

Recording 
Lawrence Riddell, Manager 

Research 
Edward F. Evans, Director of Research 
Ben Gedalecia, Associate Research Director 

General Sales 
Fred Thrower, Jr.. Vice President 
C. P. Jaeger, t'ice President of Creative Sales 
John Donohue, Eastern Sales Manager 
Humboldt Greig, Manager of Business Development 
Neil Mulhern, Detroit Representative 
Robert Post, Pittsburgh Representative 

Sales Service 
Alfred Beckman, Manager 

Station Sales 1epartment 
M. B. Grabhorn, Manager 

Co -Op Program Sales Department 
Stanley Florsheim, Director 
Barney Cragaton, Sales Manager 

National Spot Sales Department 
Ralph Dennis, National Spot Sales Manager 
John Brooke, Eastern Spot Sales Manager 

WJZ Management 
John H. McNeil, Manager 
Robert I. Garver, Sales Manager 
John J. Hade, Program Manager 
Duncan Miller, Sates Promotion Manager 
Joseph M. Seiferth, Jr., Audience Promotion Manager 
Don Rich, Publicity Manager 
Madeleine Cleary, Saks Service Manager 

Stations Department 

John H. Norton, Vice President 

Public Relations 

Robert Saudek, Manager 
Doris Hastings, Manager of Audience Information 

Treasurers 

C. Nicholas Priaulx, Vice President and Treasurer 
Anthon M. Hennig, Assistant Treasurer 
Alexander D. Nicol, Controller 
Henry T. Hede, Purchasing Agent 

CENTRAL DIVISION -CHICAGO 

E. R. Borroff, Vies President in Charge 
G. I. Berry, Sales Manager 
Kenneth Christiansen, Traffic Supervisor 
Francis J. Coveney, Auditor 
Fred J. Dickinson, Office Manager 

Wl er L. E 
E. Douglass, 

erson, gLe9 l Counsel 
Manager 

E. C. Horstman, Engineering Manager 
Eli Henry, Publicity Manager 
F. E. Kamer, Supervisor of Announcers 
Olive D. McCann, Supervisor of Research 

Roy McLaughlin, Manager Station WENR, National Spot and 
Local Saks Manager 

Cornelius O'Dea, News Supervisor 
Gene Rouse, Program Manager 
Karl R. Sutphin, Sales Promotion Supervisor 
M. S Wetzel, Production Manager 
Robert White, Public Service Supervisor 

WESTERN DIVISION -HOLLYWOOD 
Don Searle, Vice President in Charge 
Clifford Anderson, Program Business Manager 
Dorothy L. Brown, Continuity Acceptance Manager 
Dresser M. Dahlstead, Chief Announcer 
R. G. Denechaud, Engineering Manager 
John I. Edwards, Program Operations Manager 
Paul Gates, Evening Program Manager 
Russell Hudson, Sales Service Manager 
George E. Lewin, Manager of News 
Walter W. Lonner, Traffic Manager 
Ted MacMurray Program Manager 
Frank Samuels, Pacific Co.! Sales Manager 
J. Donald Wilson, Director of Production 
Amos Baron, Spot Saks Manager 
Ernest Felix, Auditor 
Jack O'Mara, Sales Promotion Manager 
Francis Conrad, Station Relations Manager 

Station KECA 
Clyde Scott, General Manager 
Rex Bettis, Station Engineer 
William J. Davidson, Program Manager 

WESTERN DIVISION -SAN FRANCISCO 

Gayle Grubb, General .Manager EGO 
A. E. Evans Engineering Manager 
Eleanor Higby, Traffic Manager 
Edith Kirby, Auditor 
Robert Laws, Promotion and Publicity Manager 
Francis La Tourette, News Manager 
Byron Nelson, Sales Manager 
Lorraine Jenevein, Continuity Editor 
Robert Wesson, Program Manager 

FOREIGN CORRESPONDENTS 
Arthur Feldman, London 
John E. Healey, Paris 
Edmund L. Souder, Jr., Shanghai 
Larry Tighe, Tokyo 
Frederick B. Duper. Roving reporter. Japan, China and 

Philippines 
Blair Fraser, Ottawa, Canada 
Joseph Newman, Buenos Aires 
James Long. Paris 
Edd Johnson, Berlin 
Robert Meyer, Rome 
Ann Stringer, Vienna 
Ned Nordness, Oslo 
Robert Sturdevant, Stockholm 
William Ewing, Honolulu 
Mike Peng, Shanghai 
Al West, Madrid 
Dickson Brown, Sydney 
Baukhage, Nuremberg 
Lowell Bennett, Nuremberg 
Joe Laiton, Manila 
AMERICAN BROADCASTING COMPANY STATIONS 

PLANNING AND ADVISORY COMMITTEE 
H. Allen Campbell, WXYZ, Detroit, Chairman, District 2 
Henry P. Johnston, WSGN, Birmingham, Ala., Vice Chair- 

man, District 4 
William A. Ripie WTRY, Troy, New York, District 1 

C. T. Hagman, man *TCN, Minneapolis, District 8 
W. D. Pyle, KVOD, Denver, Colo , District 5 

District 7 
W. C. Bochman, WCOS, Columbia, South Carolina, District 8 

USIIR 
STAMFORD, CONNECTICUT 

0y°11Q 
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Advertisers Using ABC Network During 1945 
(p. c.) Pacific Coast only (c) Central only 

Sponsor Product Program Day and Time (EST) 
No. of 

Stations 
Duration of 
Contract Agency 

Allis Chalmers Mfg. Co., Milwaukee Institutional Boston Symphony and Pops Sat., 8:80 -9:30 P.M. 186 10/7/44 -7/7/45 Compton Advertising Inc. 
Sat., 9:30 -10:80 P.M. 186 10/6/45- 

Aluminum Company of America, Institutional Miss Hattie Sun., 3:30.4:00 P.M. 176 9/17/44- 6/10/45 Fuller & Smith & Ross Inc. 
Pittsburgh 

American Cyanamid Company, Pharmaceuticals and The Doctors Talk It Over Fri., 10:30 -10:45 P.M. 183 10/6/44 -8/31/45 Hazard Advertising Co. 
New York Biologicals Tues., 9:30 -9:45 P.M. 186 9/4/45- 

American Dairy Association (PC) Dairy Products Voice of the Dairy Farmer Sun., 2:15 -2:30 P.M. 5 11/4/45- Campbell- Mithun Inc. 
Chicago 

American Iron & Steel Institute, Institutional Steel Wages and Prices Tues., 8:15 -8:30 P.M. 11/13/45-11/27/45 Batten, Barton, Durstine & 
New York Tues., 7:30 -7:45 P.M. 175 12/4/45 only Osborn, Inc. 

Mon., 10:00 -10:15 P.M. 12/8/45 -12/10/45 
and 12/17/46 

American Meat Institute, Chicago Institutional Life of Riley Sun., 10:00 -10:30 P.M. 191 1/16/44- 7/8/45 Leo Burnett Co. Inc. 

Armour and Company, Chicago Treat, Vitalox and Hedda Hopper's Hollywood 
other Armour 

Mon., 8:15 -8:30 P.M. 182 9/10/45- Foote, Cone & Belding 

Producto 

Batavia Metal Products Co., Institutional A Salute to the Civilian Soldiers Sat.. 10:00 -10:30 P.M. 81 5/19/45 only Evans Associates Inc. 
Batavia 

Bekins Van & Storage (PC), Los Moving and Storage Remember Hour Sun.. 2:80-3:00 P.M. 6 1/2/44- A. E. Brooke Adv. Agency 
Angeles, Calif. 

Borden Company, New York Milk and Ice Cream Happy Island Fri., 7:00 -7:30 P.M. 184 9/8/44- 1/12/45 Young & Rubicam 
Hemo and Instant The Ed Wynn Show Mon., 9:00 -9:30 P.M. 185 1/15/45- 2/26/45 

Coffee The Borden Show (J Wayne) Mon., 9:00 -9:30 P.M. 180 9/5/45-8/19/45 
Sun., 8:30 -9:00 P.M. 186 3/26/46-7/45 Kenyon & Eckhardt (Eff 1/10/45) 

County Fair Tues., 7:30-8:00 P.M. 177 7/10/45 -11 27/45 

Botany Worsted Mills, 
Passaic, N. J. 

Botany Cosmetics One Womana Opinion -Lisa Sergio Mon., 10:45 -11:00 A.M. 189 10/80/44- Alfred J. Silberstein -Bert 
Goldsmith Inc. 

Breck Inc., John H., Springfield, Breck Hair Shampoo Beautiful Music Wed., 8:80 -4:00 P.M. 13 8/2/44 -6/18/45 Charles Sheldon Adv. Agency 
Mass. Wed., 4:15 -4:45 P.M. 14 6/20/45- 

Bristol Myers Company, 
New York 

Sal Hepatica, Mum, The Alan Young Show 
Trushay 

Tues., 8:30 -9:00 P.M. 203 10/3/44- Doherty, Clifford & Shenfield Inc. 

Mum and Ipane Gracie Fields Tues., 9:00 -9:30 P.M. 161 11/11/44- 2/6/45 Doherty, Clifford & Shenfield Inc. 

Bu -Tay Products (PC), Vernon, 
Calif. 

Raindrops (Water World of Tomorrow 
Softener) 

Wed., 4:454:50 P.M. 15 6/14/44-3/7/45 Glasser -Gailey & Co. 

Carter Products Inc., New York Arrid Jimmie Fidler Sun., 9:45 -10:00 P.M. 182 3/2/44- Small & Seiffer, Inc. 

Chatham Mfg. Co., New York Blankets Lois Long & 3 Suns Sat., 11:45-12:00 Noon 181 9/30/44 - 8/23/45 The M. H. Hackett Co. 

Chef Boy -Ar -Dee Quality Foods, 
Inc., Cleveland 

Chef Boy -Ar -Dee What's Cookin'? 
Spaghetti Dinner & 
other products 

Sat., 10:00 -10:25 A.M. 190 8/19/44- 8/11/45 McJunkin Adv. Co. 

Chemicals, Inc. (P.C.). San Vano Hollywood Radio Life Sun., 12:15-12:30 P.M. 12 3/14/45-12/2/45 Garfield Sr Guild Adv. 
Francisco 

Christian Science Pub Society, 
Breton 

Christian Science The Christian Science Monitor 
Monitor Views the News 

Sat., 6:15 -6:30 P.M. 22 12/1/45- H. B. Humphrey Co. 

Clark Co., D. L., Pittsburgh Candy Mary Small Revue Sun., 5:00 -5:30 P.M. 181 2/27/44-11/26/46 Batten, Barton, Durstine & 
Sun., 4:30 -5:00 P.M 182 12/2/45- Osborn, Inc. 

Club Aluminum Products Co., 
Chicago 

Aluminum Household Club Time 
Utensils 

Sat., 10:15-10:30 A.M. 26 10/20/45- Trade Development Corp. 

Coca Cola Company, Atlanta Coca Cola Songs from Morton Downey Mon.-Fri., 3:00 -3:15 P.M. 151 2/8/43 -2/2/45 D'Arcy Adv. Company, Inc. 
Spotlight Bands Mon.-Sat., 9:30 -9:55 P.M. 177 9/21/42 -6/16/45 

Congress of Industrial Organizations C.I.O. of America Philip Murray Mon., 10:15-10:30 P.M. 182 10/15/45,10/29/45 Wiltman & Pratt Inc. 
New York Mon., 10:00 -10:15 P.M. 11/12/45,12/4/45 

Mon.. 10:00 -10:15 P.M. 
Mon., 10:89.10:45 P.M. 

Cummer Products Co., Brattleboro, Energine My Best Girls Wed., 8:30 -9:00 P.M. 101 2/9/44- 1/10/46 Young & Rubicam Inc. 
Vt. 

Curtis Publishing Co., Philadelphia Saturday Evening Post The Listening Post Tues.-Fri., 10:45-11:00 P.M. 191 2/8/44- MacFarland, Avcyard & Co. 

Denalan Company Inc. (P.C.), San Denalan Tooth Powder Buddy Twiss Tues., Thurs., 4:454:50 P.M. 18 6/13/44- 6/7/45 Rhoades & Davis Adv. 
Francisco 

Dr. Pepper Company, Dallas Dr. Pepper Carbonated Darts for Dough Sun., 4:00 -4:30 P.M. 141 8/6/44- Tracy -Locke Co. Inc., of Texas 
Beverage 

Elgin National Watch Co., Elgin, Watches Keep Up With the World Wed., 9:00 -9:30 P.M. 139 7/28/44 -4/18/45 J. Walter Thompson Co. 

Equitable Life Assurance Society 
of the United States 

Insurance This Is your F.B.I. Fri., 8:30 -9:00 P.M. 182 4/6/45- Warwick & Legler Inc. 

Esquire, Inc., Chicago Coronet Magazine Coronet Quick Quiz Sat., 9:55-10:00 P.M. 127 1/2/44- 9/29/45 Schwimmer & Scott Adv. Agency 
Coronet Storyteller Mon.-Fri., 9:55-10:00 P.M. 127 1/24/44 -11/2/45 
Coronet Front Page Mon.-Fri., 9:55-10:00 P.M. 126 11/5/45- 
All American Boys Baseball Game Tues., 9:00 P.M. to end 179 8/28/45 only 

Eversharp Inc., Chicago Pens and Pencils Hal Maclntyre & Orchestra Tues., 10:30 -11:00 P.M. 166 1/2/45-1/28/45 The Biow Co. 

Falstaff Brewing Co. (C). St. Louis Beer The Falstaff Show Mon., Wed., Fri., 11:00.11:15 39 4/8/44 - 3/80/36 Dancer, Fitzgerald, Sample 
P.M. 

Fendrich H. Inc. (C), Evansville, Cigars Smoke Dreams Sun., 2:00 -2:30 P.M. 23 9/2/45- Ruthrauff & Ryan, Inc. 
Ind. 

Fisher Flouring Mills Inc. (P.C.), 
Seattle 

Any Fisher Product What's Dolo Ladies? 
Acceptable 

Wed., Fri., 4:304:45 P.M. 14 8/27/45 -9/7/45 Pacific Nat'l Adv. Agency 

Fisher's Cereal Products James Abbe Observes Mon.-Fri., 10:30 -10:45 P.M. 28 3/29/43- 
Fisher's Cereal Products Bob Michol's Radio Parade Mon.-Fri., 4:154:30 P.M. 20 3/13/44- 

Walkie Talkie 14 9/24/45- 

Food Machinery Corporation, San Ten Thousand Buffaloes Mon., 9:00 -9:30 P.M. 165 5/14/45 only The Mayen Co. 
Jose, Calif. 

(Continued on Page 224) 
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We're trying to act our ages 
It's a little difficult, sometimes. On the one hand, 
we pride ourselves on being a young, frisky net- 
work that puts all the energy and enthusiasm of 
youth into everything it does. On the other hand, 
we're still sporting the long beard of experience 
we grew during the years when our network was 
known as "The Blue." 

As names go, ABC is America's youngest 
major broadcasting company. Yet WJZ, our key 
station in New York, is practically as old as radio 
broadcasting itself -and our nearly 200 affiliates 
from coast to coast are rich in experience, too. 

We're trying to act both our ages, so that the 
people we do business with can get the combined 
benefits of seasoned radio experience and the 
willingness of youth to go out and do a job. 

Our plans for the future are ambitious. We 
expect to do big things in radio and television. 
But our greatest ambition is to keep all the good 
friends we made in the past -to enjoy the same 
pleasant dealings we've had with the hundreds 
of time -buyers, musicians, artists, salesmen and 
engineers who first got to know us as "The Blue" 
and who assisted in our rebirth as ABC. 

American Broadcasting Company 
A NETWORK OF 19S RADIO STATIONS SERVING AMERICA 
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Advertisers Using ABC Network During 1945 
(Continued from Page 2221 

Sponsor Product Program Das and Time (EST) Stations 
No. of Durstfon of 

Contract Agency 

Ford Motor Company, Dearborn, 
Mich. 

Ford Motors Stars of the Future 
Ford Program -R Paige 

Fri., 8:00 -8:30 P.M. 
Fri., 8:00 -8:30 P.M. 

183 
181 

12/8/44 -3/30/45 
4/6/45 -6/1/45 J. Walter Thompson 

Greenfield Chapel Service Sun., 8:00-8:15 P.M. 162 1/9/44- 7/1/45 
Early American Dance Music Sat., 8:00 -8:30 P.M. 168 1/22/44- 7/7/45 

Automobiles, Service & Ford Sunday Evening Hour Sun., 8:00.9:00 P.M. 177 9/80/45- Kenyon & Eckhardt 
Parts 

Foster Milburn Co. (P.C.), Buffalo Doan's Pills and /or This Moving World Mon., Wed., Fri., 4:30-4:45 P.M. 12 4/9/45- Street & Finney Inc. 
Icemint 

General Baking Co., New York Bond Bread Friendship Ranch Sun., 12:30.1:00 P.M. 11 1/8/45 -11/25/45 The Clements Co. Inc. 

General Foods Corp. New York Grapenuts Flakes Hop Harrigan Mon.-Fri., 4:45 -5:03 P.M. 190 10/2/44 -6/29/45 Young & Rubicam Inc. 
189 10/1/45 - 

General Mills Inc., Minneapolis Kix Wheaties, 
Gtheerioats, 

Bioquick, Softasilk Cake 

Lone Ranger 

Jack Armstrong 

Mon., Wed., Fri., 7:33 -8:00 P.M. 54 

Mon.-Fri., 5:30-5:45 P.M. 164 

5/4/42- 
8/31/42-5/31/45 

Dancer, Fitzgerald & Sample Inc. 

Knox Reaves Adv. Inc. 
Flour, Gold Medal Jack Armstrong Mon.-Fri., 5:30-5:45 P.M. 171 9/8/45- Knox Reeves Adv. Inc. 

Kitchen 
Tested Flour, Betty Hymns of All Churches Mon.-Thurs., 10:30-10:45 A.M. 184 7/2/45 -9/18/45 Dancer, Fitzgerald. Sample Inc. 
Crocker Soups Hymns of All Churches Mon.-Fri., 10:30-10:45 A.M. 184 9/17/45 - Dancer, Fitzgerald, Sample Inc. 

Betty Crocker Fri., 10:30.10:65 A.M. 185 7/2/45 - 9/14/45 Dancer, Fitzgerald, Sample Inc. 
News & Betty Crocker Mon.-Fri.. 10:25 -10:30 A.M. 172 9/17/45 - Dancer, Fitzgerald, Sample Inc. 
Jack Armstrong Fri., 5:30 -5:45 P.M. 154 8/3/45 only Dancer, Fitzgerald, Sample Inc. 

Gillette Safety Razor Co., Boston Gillette "Probak ", 
"Valet Auto-Strop" 

Gillette Fights Fri., 10:00-10:30 P.M. 207 9/7/45- Maxon Inc. 

Safety Razors & 
Blades, Gillette 
Brushless & Lather 
Cream 

Goodrich B F. & Co., Akron Tires & other items Detect & Collect 
handled in their stores 

Thurs., 9:30.9:55 P.M. 183 10/4/45 - Batten, Barton, Duratine & Osborn 
Inc. 

Grove Laboratories Inc., St. Louis 4 -Way Cold Tablets Your Sunday News Extra Sun., 1:55 -2:00 P.M. 170 11/5/44 - Donahue & Coe Inc. 
Defender Vitamins 

Guittard Chocolate Co. (P.C.), San Guittard's Ground Hawthorne House Mon., 11:30-12:00 Mid. 8 3/5/45- 11/26/45 Garfield & Guild Adv. 
Francisco Chocolate 

Gum laboratories, Clifton Heights, 
Pa. 

Ivoryne Peroxide Chew- 
ing Gum 

Hello Sweetheart Sat., 5:45-6:00 P.M. 1.20 12/18/43 -3/10/45 McJunkin Adv. Co. 

Hall Brothers, Kansas City Hallmark Greeting Charlotte Greenwood Show Sun., 3.00.3:30 P.M. 183 10/15/44 -4/1/45 Foote, Cone & Belding 
Cards Charlotte Greenwood Show Sun., 5:30 -6:00 P.M. 184 4/8/45- 

Harvel Watch Co., New York Watches John B. Kennedy Sun., 1:00-1:15 P.M. 54 12/19/43- A. W. Lewin Co. 

(Continued on Page 226) 
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Billy Southworth and baseball veterans 
Hank Gowdy, Jess Haines, Cy Young, 
and Bob Ewing, at the annual "Southworth 
Dinner" given by The Kenton Elks. 

W- M -R -N's listeners hear Miss Mary Jean 
Rankin, 1945 Corn Queen of the Bucyrus 
Annual Corn Show. 

W -M-R -N the Little Brown Jug 
Futurity whose lush $40,000 purse in 
1946 will draw the nation's best pacers 
and drivers to Delaware. 

AMERICAN 

Louis Bromfield add annual Marion 
Chamber of Commerce Banquet. 

The Friendly Neighbor To 200,000 Ohionans 
W -M -R -N is happy to co- operate with its more than 200,000 listeners 

in promoting and publicizing their many and varied activities .. . 

more than 200,000 listeners who live in the heart of one of the 

richest agricultural and industrial areas in all Ohio. 

On this page are illustrated a few of the many 

rural and city events that are broadcast annually over W- M -R -N. 

Public service like this makes real friends of the 

local folks in our seven -county service area 

... whose buying power is valued at almost 

$200,000,000 annually. 

Get your share of this rich market ... tell your 

story to these in- the -money, willing -to -buy 

listeners. 

REMEMBER 

When You Buy Time on 

W -M -R -N 
You Buy SALES RESULTS 

John Hodson, and his assistant Bryan 
Sondles, join in paying tribute to the 
Future Farmers of America, at W- M -R -N's 
annual award banquet. 

AN AFFILIATE OF THE AMERICAN BROADCASTING CO. 
Broadcast Sales Company Broadcast Sales Company Gene Grant & Company 

Sales Representatives: 280 Madison Avenue 360 N. Michigan Avenue 1651 Cosmo Street 
New York City Chicago, Illinois Hollywood, California 
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Advertisers Using ABC Network During 1945 
(Continued from Page 224) 

Sponsor Product Program 

Hastings Mfg. Co., Hastings, Mich Piston rings & Casite & Earl Godwin 
other acceptable 
products 

Hires, The Chas. E Co., Hires Root Beer Heidt Time for Hires 
Philadelphia Hires Ice Box Follies 

Sunday Evening Party 

Hunt Foods Inc. (P.C.), las Canned fruits, vege-What'a Doiri Ladies 
Angeles tables & tomato juice 

No. of 
Time Stations 

Fri., 10:00.10:15 P.M. 175 
Thurs., 8:00.8:15 P. M. 176 

Mon., 7:00-7:30 P.M 136 
182 Wed., 10:004030 P.M. 

Sun., 6:30.7:00 P.M. 180 
Sun., 6:30.7:00 P.M 157 

Mon.-Fri., 5:00.5:25 P.M. 14 

Duration of 
Contrasta 

7/7/44 -1/5/45 
1/11/45-6/28/45 

1/24/45-6/6/45 
15/45 

/24 /45-6/6% 55 
6/17/45- 7/22/45 
7/29/45- 
9/10/45- 

Agency & City 

Keeling & Company Inc. 

N. W. Ayer & Son Inc. 

Young & Rubicam Inc. 

Iodent Chemical Co. (P.C.), Detroit Iodent Toothpaste This Moving World Tues., Thurs., 4:30-4:45 P M. 13 10/30/45- Duane Jones Co. 

Jergena Co., Andrew, Cincinnati Jergena Lotion, Wood-Walter Winchell Sun., 9:00-9:15 P.M. 187 12/4/82 -7/29/45 Lennen & Mitchell Inn. 
bury Soap & Face Jergens Summer Edition 8/5/45 -8/26/45 
Powder Walter Winchell 9/2/45- 

Hollywood Mystery Time Sun., 9:15 -9:45 P.M. 174 10/15/44- 

Joint Sponsorship: The Road Ahead Wed., 9:00 -9:30 P.M. 178 5/2/45- 6/13/45 
(American Red Cross Series) 
International Business Machines Corp. Cecil & Presbrey 
Continental Can Co. Batten, Barton, Durstine & Osborn 
Socony Vacuum Oil Co. Compton Advertising Inc. 
Greyhound Lines Beaumont & Hohman 
Arma Corporation Osa Johnson Inc. 
Everaharp Inc Biow Inc 
Eastman Kodak Co. J. Walter Thompson Co. 

Kellogg Company, Battle Creek, Kellogg's Pep Breakfast at Sardi'a Mon.-Fri., 11:15 -11:30 A.M. 192 5/8/43 -1/12/45 Kenyon & Eckhardt Inc. 
Mich. Tom Breneman's Breakfast 

in Hollywood 
Mon.-Fri., 11:1541:30 A.M. 193 1/15/45- 

Gro-Pup, Raisin Bran Gil Martyn Mon.-Fri., 11:80.41:45 A.M. 188 8/9/43 -11 -2-45 Kenyon & Eckhardt Inc. 
Flakes Kelloggs Home Edition Mon.-Fri., 11:30.11:45 A.M. 191 11/5/45- Kenyon & Eckhardt Inc. 

Kellogg Company (P.C.), Battle Any Product Acceptable Tom Breneman Highlights Fri., 10:00 -11:00 A.M. 14 10/10/44 -6/29/45 Kenyon & Eckhardt Inc. 
Creek, Mich. to ABC 

Lanus & Brother Co. Inc., Chelsea Cigarettes & Guy Lombardo & His Royal Mon., 10:00.10:30 P.M. 180 1/18/44 -5/14/45 Warwick & Legler Inc. 
Richmond Edgeworth Tobacco Canadians Tues., 9:00 -9:30 P.M. 174 5/15/45- 

Laar, Inc., New York Radios & Recording Orson Welles Sun., 1:15 -1:30 P.M. 78 9/16/45- Arthur Kudner Inc. 
Machine 

(The, Frank H. Lee Co., Danbury, Men's Hats Drew Pearson Sun., 7:00 -7:15 P.M. 181 12/1/45- Wm. H. Weintraub & Co. 
Conn. 

(Continued on Page 228) 
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Why 
dial 
shop? 

a when WSGN offers: 

DOMINATES 
Central New York! 

VFIRST 
CHOICE OF TOP 

NATIONAL ADVERTISERS 

WILLIAM T. LANE, Gen'I Mgr. 

SYRACUSE, N. Y. 

AßC 
1 Kw. on 620 Kc. 

I Represented by the Edward Petry Co. 
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Most extensive state coverage. 

Alabama's most progressive promotion 
and publicity department. 

1st place in the afternoon among ABC 
Stations (From a 32 city Hooper survey). 

syodiois aj Quateiz Bvidniolitam 

WSGN 
610 ON YOUR DIAL 

The News- Age -Herald Station 

Represented by Headley -Reed 
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COME AND GET IT - - 
On WFCI in Rhode Island 

CENTRAL FALLS rl: ñrh 
WOONSOCKET 

PAWTUCKET r7 
NO.ATTLEBORO 

ATTLEBORO 

EAST PROVIDENCE r. 1 i 
WEST WARWICK 

Wallace A. Walker, Genl. Mgr. 

Studios & Offices 

PROVIDENCE, R. I. The Biltmore 
PAWTUCKET, R. I. 450 Main St. 

Representatives 
The KATZ AGENCY 

CRANSTON 

9 Medium and Large Cities 

in a 15 -Mile Radius! 

A dream area on a platter ... a Sales- manager's Utopia ... and 

a radio facility high in public favor! Here, indeed, are the ingredi- 

ents of higher -profit advertising. And what a "test" market! Latest 

available figures place the family buying -power of our listeners at 

41 % ABOVE THE NATIONAL AVERAGE! 

Better than a half -million of Rhode Island's 700,000 
souls are located in Providence County alone, almost in 

the shadow of WFCI's towers. Nearby Massachusetts is 

an "extra ". And the quality of WFCI's "locals" is geared 
to the ear- commanding excellence of "AMERICAN's" big 
'uns! What YOU want is here. Come and get it! 

FC 
The "AMERICAN" Voice in Southern New England 
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Advertisers Using ABC Network During 1945 
(Continued from Page 226) 

Sponsor Product Program Day and Time (EST) 
No. of 

Stations 
Duration or 

Contract Agency 

Lehn & Fink Products, New York Hinde Honey & Almond Blind Date Mon., 8:30 -9:00 P.M. 179 10/25/43 -8/6/45 Wm. Esty & Company Inc. 
Cream Lotion Fri., 8:00 -8:80 P.M. 179 8/17/45- 

Libby, McNeill & Libby, Chicago Canned Goods My True Story Mon.-Fri., 10:00.10:25 A.M. 191 4/17/44- J. Walter Thompson Co. 

Lockheed Aircraft Corp., Burbank, Transportation The Man Called X Sat., 10:30 -11:00 P.M. 188 9/9/44-3/3/45 Foote, Cone & Belding 
Calif. 

Loft Co., George W., Long Island Tangee Cosmetics Tanges Varieties Fri., 10:00 -10:30 P.M. 181 2/28/45 -5/18/45 Warwick & Legler, Inc. 
City Sammy Kaye e Tanges Serenade Sun., 1:80 -1:55 P.M. 171 5/7/44- 8/28/45 

Mail Pouch Tobacco Company, Tobacco David Harding -Counterspy Mon., 9:00 -9:30 P.M. 169 9/28/42 -1/8/45 Walker & Downing 
Wheeling Wed., 8:30 -9:00 P.M. 179 1/17/45 -6/20/45 

The Fishing & Hunting Club of 
the Air 

Wed., 8:80 -9:00 P.M. 90 6/28/45- 

Manhattan Soap Co., New York Sweetheart Soap Scramby Amby Wed., 10:30.11:00 Y.M. 177 7/28/44 -1/17/46 Duane Jones Company 

Mars Inc., Chicago Candy Bar Curtain Time Wed., 9:00 -9:30 P.M. 64 7/4/45 -10/8/45 Grant Advertising Inc. 
Thun., 10:00 -10:30 P.M. 64 10/11/45 

McKesson & Robbins Inc.. Bridge- 
port 

Any M. & R. Product Joe E Brown -Stop or Go 
Acceptable to ABC 

Sun., 8:30 -9:00 P.M. 157 8/28/44- 8/18/45 J. D. Tarcher & Co. 

Mentholatum Co. (P.C.), Mentholatum What's Doiñ Ladies? Mon., Wed., 5:15 -5:80 P.M. 15 8/19/44-8/81/45 J. Walter Thompson Co. 
Wilmington, Del. 

Miles Laboratories Inc., Elkhart, Alka Seltzer & One-A-Quiz Kids Sun., 7:30 -8:00 P.M. 137 9/4/40 - Wade Advertising Agency 
Ind. Day Vitamins Lum 'n Abner Mon.-Thum, 8:15 -8:30 P.M. 142 9/29/41 -8/28/45 

Lum 'n Abner Mon.-Thurs., 8:00-8:15 P.M. 125 7/2/45 -7/19/45 
Pick & Pat Mon.-Thurs., 8:00 -8:15 P.M. 126 7/28/45- 8/80/45 
Lum 'n Abner Mon.-Thurs., 8:00 -8:15 P.M. 124 9/8/45- 

Moffett Co., S. A. (P.C.), Seattle Polar Frozen Foods What's Doit' Ladies? Tues.-Thurs., 6:15-5:30 P.M. 14 4/27/44 -6/29/46 Erwin, Wasey & Co., Inc. 
Thun., 5:15-5:30 P.M. 14 4/28/46- 9/8/46 

Moore, Benjamin & Co., Paint Betty Moore Sat., 11:30 -11:45 A.M. 90 8/10/45 -8/9/45 St. George & Keyes Inc. 
New York 

Nash-Kelvinator Corporation, Kelvinator RefrigeratorsAndrews Sisters Show Sun., 4:30 -5:00 P.M. 189 12/81/44- 8/24/45 Geyer, Cornell & Newell, Inc. 
Detroit Sunday on N -K Ranch 189 7/1/46- 8/19/45 

Andrews Sisters Show 191 8/28/45 -9/28/46 

National Board of Fire Under- Fire Insuurance Leland Stowe Sat., 7:15-7:30 P.M. 174 7/22/44-7/14/45 MacFarland, Aveyard & Co. 
writers, New York Earl Godwin Thun.. 8:15-8:80 P.M. 182 7/19/46- 

O'Cedar Corporation, Chicago Mops & Floor Polish Time Views the News Thurs., 4:00 -4:15 P.M. 191 11/23/44- 2/15/45 Aubrey Moore & Wallace, Inc. 
Tues., Thun., 4:00 -4:15 P.M. 189 2/20/45 -5/15/45 
Thun., 4:00 -4:15 P.M. 181 5/17/45- 8/18/45 

Owens -Illinois Glass Co., Toledo Institutional The Fred Waring Program Thun., 10:00 -10:30 P.M. 183 9/7/44-5/81/45 J. Walter Thompson Co. 

KTMS 
Santa Barbara, California 

Offers advertisers a 

127 MILLION DOLLAR 

RETAIL MARKET 
Figures just released by the California State Board of 
Equalization give the tri- county area around Santa Barbara 
a taxable retail sales figure of $127,636,102 (exclusive 
of food sales). Reach this market through KTMS! 

PLUS . . . THE HIGHEST PER 

CAPITA FOOD SALES INDEX IN AMERICA! 

Money spent in Santa Barbara for food last year came to 
$288.00 per capita, against $174.00 per capita for the 
rest of the nation. Take advantage of America's best food 
market through KTMS. 

BASIC AMERICAN - 1000 WATTS - 1250 K C 

THE AMERICAN BROADCASTING CO. IN SANTA BARBARA KTMS 
JACK HEINTZ, Mgr. CHARLES A. STORKE, Sec'y and Treas. 

ASK ANY PAUL RAYMER MAN! 

[ age 228 is 1946 yearbook 1V' urn b., 

WDSU 
NEW ORLEANS 

1280 KC. 

ABC NETWORK 

w 
D 
S 
U 

5000 WATTS 

ENGINEERED FOR 

20,000 WATT SERVICE 

24 HOURS A DAY 

FOR SOUTH LOUISIANA AND GULFCOAST 

REPRESENTED BY BLAIR & COMPANY 
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Advertisers Using ABC Network During 1945 

No. of Duration of 
Sponsor Product Program Time Stations Contracte Agency & City 

Pacific Coast Borax Co., New York 
A 

product acceptable The Sheriff Fri., 9:30-9:55 P.M. 182 6/29/45- McCann -Erickson Inc. 
ty ABC 

Peter Paul Inc. (P.C.), Choclettos, Charcoal Sam Kayes -News Sun., 12:00 -12:15 A.M. 12 12/81/44- 11/11/45 Brisacher, Van Norden & Staff 
Naugatuck, Conn. Gum 11/18/45- 

Pharma -Craft Corp., Chicago "Fresh" (Deodorant) Counterspy Wed., 10:00 -10:30 P.M. 170 6/27/45-12/19/45 Young & Rubicam Inc. 

Philco Corporation, Philadelphia Radios & Refrigeration Radio Hall of Fame & Summer Sun., 6:00 -7:00 P.M. 208 12/5/43 -5/27/45 Hutchins Adv. Co. Inc. 
Hour Sun., 6:00 -6:30 P.M. 206 6/3/45- 

Refrigeration Breakfast Club Mon.-Fri., 9:45 -10:00 A.M. 194 9/3/45- 

Pinaud Inc., New York Cosmetics Musical Bouquet Sun., 4:00 -4:30 P.M. 5 5/27/45 -10/14/45 Dorland International- Pettlngell & 
Fenton Inc. 

Procter & Gamble Company, Ivory Flakes Tom Breneman s Breakfast in Mon.-Fri., 11:00.11:15 A.M. 193 1/31/44- Compton Advertising Inc. 
Cincinnati Hollywood 

Crisco & Ivory Snow Glamour Manor Mon.-Fri., 12:00 -12:30 P.M. 176 7/3/44- Compton Advertising (Crisco) 
Benton & Bowles (Ivory Snow) 

The Prudential Insurance Co. of Insurance Jack Berch Mon.-Fri., 4:00 -4:15 P.M. 166 8/27/45- Benton & Bowles Inc. 
Amer., Newark 
Quaker Oats Company, Chicago Puffed Wheat & Rice Terry & the Pirates Mon.-Fri., 5:00 -5:15 P.M. 191 2/1/43- Sherman & Marquette Inc. 

Sparkies 

Aunt Jemima Pancakes, The Aunt Jemima Show Mon.-Fri., 10:25 -10:30 A.M. 186 6/19,'44 -6/15/45 Sherman K Ellis & Co. Inc. 
Mullets, etc. Ladies Be Seated Mon.-Fri., 3:454:00 P.M. 193 6/18/45- 

Rainier Brewing Co. (P.C.), San Rainier Beer, Malt & United Nations Forum Tues., 12:30 -1:00 P.M. 7 11/7/44- 1/30/45 Buchanan & Company Inc. 
Francisco Ale Murder Will Out Tues., 12:30.1:00 P.M. 10 2/6/45- 

Raymond Laboratories Inc., St. Paul Rayve Shampoo Sammy Kaye Sunday Serenade Sun., 1:30 -1:55 P.M. 97 11/18/45- Roche, William & Cleary 

Raytheon Mfg. Company, Newton, Radio Tubes, Electrical Meet Your Navy Sat. 7:30 -8:00 P.M. 172 10/14/44 -7/7/45 J. M. Mathes Inc. 
Mass. & Electronics products Mon., 9:00.9:30 P.M. 172 7/16/45- 8/6/45 

Mon., 8:30.9:00 P.M. 188 8/13/45- 10/8/45 

Readers Digest Assn. Inc., Reader's Digest Maga-America's Town Meeting of the Thurs., 8:30 -9:30 P.M. 178 9/7/44- 11/29/45 Batten, Barton, Duratine & Osborn 
Pleasantville, N. Y. zine Air Inc. 

Safeway Stores Inc. (P.C.), Oak-Kitchen Craft Flour & What's Dois' Ladies? Mon.-Fri., 5:00 -5:15 P.M. 15 11 /15/43- 3/28/45 J. Walter Thompson Co. 
land, Calif. Busy Baker Crackers What's Dois' Ladies? Wed., Fri., 5:00 -5:15 P.M. 11 3/28/45 -6/22/45 

Scripto Mfg. Co., Atlanta Pencils George Hicks Sun., 1:15 -1:30 P.M. 168 9/17/44 -3/11/45 Tucker Wayne & Company 

Serutan Company, Jersey City Serutan -Nutrex Drew Pearson Sun., 7:00 -7:I5 P.M. 166 10/12/41- 11/25/45 Grant Advertising Inc. 
Don Gardiner Sun., 7:15 -7:30 P.M. 172 7/23/44- 

Sherwin Williams Co., Cleveland Paints Metropolitan Opera Presents Sun., 5:30 -6:00 P.M. 160 11/26/45- 4/1/45 Warwick & Legler Inc. 
Signal Oil Co. (P.C.), Loa Angeles Motor Oil & Gasoline Fun & Mirth with Eddie Mar Mon.-Fri., 5:25 -5:30 P.M. 14 10/1/45- 10/12/45 Barton A. Stebbins Adv. Agency 

Whets New with Norman Nesbitt 14 10/15/45- 
Sloan, Dr. Earl S., New York Sloan's Liniment Gangbust ers Fri., 9:00 -9:30 P.M. .9.5 9 18'42- 1/5/45 Warwick & Legter Inc. 

(Continued on Page 230) 

WKBB 
Delivers the listen ers 

in DU BIJOU E " 

/owa Fastest - 

Crowing City 

7 

r! 

Pat-Wait 
) 

_ f I 

,.;:c'íj/ 
;;. 

.. 

with Dubuque's Favorite Station! 
Employment in Dubuque 

time peak. New factories 
plants are combining to 
employment. 

Dubuque, the oldest city in Iowa, which boasts a 98.8% na- 
tive born white population, is forging ahead with such speed 
that the entire Iowa market picture has changed. 

You can reach this constantly growing market through WKBB 
. . . the favorite station for Dubuque radio listeners . . 

morning, noon and night. 

James D. Carpenter -Executive Vice President 
Represented by- Howard H. Wilson Co. 

is h'gher today than during the war - 
und post -war expansion of present 
increase Dubuque's population and 

WKBB DUBUQUE 
IOWA 

AFFILIATED WITH AMERICAN BROADCASTING COMPANY 

BROADCASTING Telecasting 

WGCM 
VOICE OF THE 
MISSISSIPPI 
GULF COAST 

'COVERS MISSISSIPPI'S 
SECOND MARKET 

... FIRST in Food Sales 
You'll get good results from WGCM because 
this station covers an active vital market. 
Proof? Last year Harrison County (Gulfport - 
Biloxi) led the entire state of Mississippi in 
Food Sales. Further Proof? Retail sales in 
the area covered by WGCM totaled more than 
$130,000,000. It adds up when you consider 
that radio homes in this area almost doubled 
from 1940 to 1945. Write for schedules and 
rates. 

WGCM 
HG 

PORTRTI 
NM 

I S SDSI PI 
AMERICAN BROADCASTING COMPANY 

SEARS & AYERS, NAT. REPRESENTATIVES 
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Advertisers UsinglABC Network During 1945 
(Continued from Page 229) 

Sponsor 

Soll -OB. Mfg. Co. (P.C.), Glendale, 
Calif. 

Standard Brands Inc., New York 

Product Program 

Soil-Off. Buddy Twiss 

Royal Gelatin Desserts, One Man's Family 
Tenderleaf Tea 

No. of Duration of 
Time Sta lions Contracts 

Mon., Fri., 4:45 -4:50 P.M. 21 11/6/44 -6/29/45 

Tues., 7:30 -8:00 P.M. 174 1/30/45- 7/3/45 

Agency & City 

McCann Erickson Inc. 

J. Walter Thompson Co. 

Sweets Co of America. Hoboken, Tootsie V-M Dick Tracy Mon.-Wed.-Frt., 5:15 -5:30 P.M. 4 I 9/11/44 -5/25/45 Ivey & Ellington Inc. 
N. J. Sat., 7:30 -8:00 P.M. 58 10/6/45- 

Swif: & Company, Chicago Any Swift Product Breakfast Club Mon.-Sat., 9:30 -9:45 A.M. 222 2/8/41 -10/27/45 J. Walter Thompson Co. y 
acceptable to ABC Mon.-Fri., 9:30 -9:45 A.M. 227 10/29/45- 

(The) Texas Company, New York Texaco Petroleum Metropolitan Opera Sat., 2:00 -5:00 P.M. 194 12/2/44 -3 /31/45 Buchanan & Company Inc. 
Products (approx.) 12/1/45- 

Mon., 8:00 P.M. to Conclusion 171 11/26/45 only 

Time Inc., New York Time Magazine March of Time Thun., 10:30 -11:00 P.M. 180 11/2/44 -7/26/45 Young & Rubicam 

United States Army, Washington. 
D. C. 

Recruiting Drive Football Games Sat., 2:45 P.M. -appx. 5:30 
Sat. 1 -45 P.M. -appx. 4:30 

192 10/27/45 only 
132 118/45. 11/17/45 

N. W. Ayer & Co. 

11/24/45 

U. S. Steel Corp., New York Institutional Theatre Guild of the Air Sun. 10:00 -11:00 P.M. 182 9/9/45- Batten, Barton, Duratine & Osborn 
Inc. 

Wander Company, Chicago Ovaltine Captain Midnight Mon.-Fri., 5:45 -6:00 P.M. 64 9/25/44 -6/22/45 Hill Blackett & Co. 

Ward Baking Co., New York Bread & Cake Tennessee Jed Mon: Fri., 5:45 -6:00 P.M. 25 9/3/45- J. Walter Thompson Co. 

Washington Coop Farmers Assoc. Twisten & Lynden Collins Calling Sat. 10:45 -11:00 A.M. 13 7/1/44- Pacific National Advertising Agcy. 
Seattle Italian Style Ravoli 

Washington State Apple Commis- 
sion, Wenatchee 

Apples Edward Jorgenson Mon., Wed., Fri.,4:50 -5:00 P.M. 16 10/16/44-3/12/45 J. Walter Thompson Co. 

Waterman Co., L. E., New York Fountain Pens, Pencils Gangbusters Sat. 9:00 -9:30 P.M. 185 9/15/45- Charles Dallas Reach Co. 
& Ink 

Welch Grape Juice Co., Westfield, 
k N. Y. 

Grape Juice, Jellies, 
Jams & Marmalades 

Time Views the News Mon., Wed., Fri., 4:00-4:15 P.M. 179 12/11/44- 7/27/45 H. W. Kastor & Sons 

Westinghouse Electric Corp., 
Pittsburgh 

Institutional Top of the Evening with Ted 
Malone 

Mon., Tues., Wed., 8:00-8:15 
P.M. 

187 6/14/44 -6/6/45 McCann Erickson Inc. 

Ted Malone Mon.-Fri., 11:45 -12:00 Noon 186 6/11/45 - 
Wildroot Co., Inc., Buffalo Wildroot Toilet Articles The Woody Herman Show Sat., 8:00-8:30 P.M. 185 10/13/45- Batten, Barton, Duratine & Osborn 

Inc. 

Williamson Candy Co., Chicago Candy Bars Famous Jury Trials Fri., 8:30-9:00 P.M. 122 11/11/40 -1/5/45 Aubrey, Moore & Wallace Inc. 
Fri., 9:00 -9:30 P.M. 176 1/12/45- 

William Wise & Co., New York Various Publications 
acceptable to ABC 

Galen Drake Sat., 10:00 -10:15 P.M. 56 9/22/45- 12/15/45 Huber Hoge & Sons 

Co. Continuity 
Zukor's Inc. (P.C.), Los Angeles Women's Dresses Sam Halter & the N. -.. Sun., 3:30-3,45 I'.\I. 14 10/28/45- John Barnes & Associates 

SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 

ONE 

THE MOST UNUSUAL FOOD PROGRAM IN AMERICA! 

tone in "EAT-ITORIALLY SPEAKING" 

Available On transcriptions in units of 78 episodes 

For FOOD MANUFACTURERS and DISTRIBUTORS, 
GROCERS (Chain and Independent), RESTAURANTS, 

ELECTRIC and GAS COMPANIES, MANUFACTURERS OF 
RANGES AND COOKING UTENSILS, ETCETERA 

This is NOT a COOKING PROGRAM -but the most original and interesting food show ever 

produced. It's a show that men like as much as women. It contains the greatest collection of valu- 
able information on food ever presented on the air. Dick Stone, the star, has completed more than 
1500 broadcasts on Station WIRE, Indianapolis, where he has helped food manufacturers and 
distributors, grocers, restaurants, public utilities and cooking utensils to smash all sales records. 

WRITE OR WIRE FOR AUDITION SAMPLES, RATES, AND COMPLETE PRESENTATION 

Kasper-Gordon, Incorporated 
140 BOYLSTON STREET * BOSTON 16, MASSACHUSETTS 

OF THE COUNTRY'S LARGEST PRODUCERS AND DISTRIBUTORS OF SUCCESSFUL SYNDICATED TRANSCRIBED PROGRAMS 

SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 SEE PAGE 385 
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On the following three pages you 

will find what we believe to be the 

most important recent announcement 

in the history of television 
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CBS PIONEERS FULL t OR 

This is the quality of prewar television up to now - relatively coarse in definition - black and white only. 

Compare these pictures .. 
On October 10, 1945, the first experimental broadcast of 

the new, brilliant full -color television in the "radar fre- 
quencies" was successfully achieved by CBS. An image 
in fine -screen color leapt into the air from W2SCS in the 

top of the Chrysler Tower in New York and was clearly 
captured by a receiver in CBS headquarters across town. 

As nearly as the printer's press and inks can accom- 

plish (and in still pictures, rather than images in vivid 

motion in your living -room) the pictures above contrast 
the quality of the new CBS High -Definition Television 
with the prewar coarse black-and-white--the only quality 
you've been able to see up to now. 

Compare the tones. Compare the depth of definition: 
features, patterns, jewels, play of lights. This still picture 
was taken right in CBS Television Studio WCBW, New 
York: it shows not only the actual close -up of the pretty 
Copacabana girls you'd see on your home - television 
receiver. but the boom- microphone that picks up their 

www.americanradiohistory.com

www.americanradiohistory.com


FINE -SCREEN TELEVISION! 

This is the comparative quality of the new CBS postwar television -fine definition -in full and natural color! 

voices, and the camera that transmits their lining. breath- 
ing reality. 

Thus the long search by CBS for a picture really great 
(not just passable) passes perhaps the most important 
milestone in the new art. The comparison is of first impor- 
tance to you. If you're a citizen, you want to own tele- 
vision; you want it at its best. If you're a broadcaster. 
nothing less than the best will insure an eager regular 
audience. If you're an artist, you'll not be happy with less 

than the handsomest possible picture of yourself. And if 
you're working in television, you naturally want to work 
with the most versatile scientific tools. 

Much work remains to be done before you can sit in 
your living -room and look at pictures like these in action. 
For our part. we shall continue in every possible way to 
bring that day closer. 

I Each image above is a section of a picture measuring 
in full 7:í z 10 inches.) 

and 
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Following the disclosure by CBS of the actual air -test of the new high- definition picture, 

significant developments have taken place. Among them are the following: 

GENERAL ELECTRIC COMPANY has undertaken the construction of actual receivers, 

based on CBS experimental models. The first group of these receivers, due in January, 

1946, is intended for a series of field -tests throughout the New York and Chicago tele- 

vision areas. 

WESTINGHOUSE COMPANY - On November 5, C. J. Burnside, manager of the com- 

pany's Industrial Electronics division, disclosed that Westinghouse is about to produce 

high -definition television studio units capable not only of processing the pictures (in full 

color or black- and -white) but of processing likewise the accompanying sound -and carry- 

ing both on the same frequency. 

This equipment, which is based on the CBS experimental models, is planned to produce 

pictures at the rate of 120 per second. Its fantastic speed permits it to draw some 31,500 

"light- lines" every second to form these pictures. 

The company had announced a few weeks earlier its plans for "Stratovision " -a pro- 

posed system of broadcasting television from a chain of Glenn Martin airplanes flying 

relays in the stratosphere. "The new pickup system," said Westinghouse, "promises to 

make (stratovision) pictures even more delightful by improving the quality of pictures, 

adding true -to -life color to scenes, and noise -free radio for their associated sounds." 

FEDERAL TELEPHONE AND RADIO CORPORATION 

one kilowatt ultra -high frequency 

transmitter for CBS Television in the 

spire of the Chrysler building. It will 

radiate either color or black -and- 

white television combined with 

sound on the same carrier wave. 

is creating a first model of a 

THE COLUMBIA BROADCASTING SYSTEM 
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COLUMBIA BROADCASTING SYSTEM, Inc.: EXECUTIVES and STAFF 
485 Madison Avenue, New York 22, New York 

Telephone: Wickersham 2.2000 

BOARD OF DIPECTORs 

John J. Burns 
Prescott S. Bush 
Ralph F. Colin 
J. A. W. Iglehart 
Paul W. Kasten 
Isaac D. Levy 
Leon Levy 

Samuel Paley 
William S. Paley 
Joseph H. Ream 
Dorsey Richardson 
Frank Stanton 
Herbert Bayard Swope 
Frank K. White 

Cils OWNED STATIONS 

Standard Stations 
WABC, New York 
WBBM, Chicago 
KNX. Los Angeles 

FM Stations: 
WABC -FM, New York 

Television Station: 
WCBW, New York 

WEEL Boston 
KMOX. St. Louis 
WTOP. Washington 
WCCO, Minneapolis, St. Paul 

W HItM-FM, Chicago 

OFFIC.ERs 

William S. Paley. Chairman of the Board 
Paul W. Kesten, Vice Chairman of the Board 
Frank Stanton, President 
Joseph H. Ream, Vice President and Secretory 
Frank K. White, Vice President and Treasurer 
Adrian Murphy, Vice President 
H. V. Akerberg, Vire President in Charge of .Station 

Relations 
H. Leslie Atlas,, Vire Preaideaf in Charge of Central 

Division 
Douglas Coulter, Vice President und Director of Commer- 

cial Program Development 
William C. Gittinger, Vice President iu Chnrpe of Sales 
Paul M. Hollister, Vice President is Charge of .4drertie- 

ing & Sales Promotion 
L. W. Lowman, Vice President in Charge of Television 
Edward R. Murrow, Vice Preside,,t and Director of Public 

Affaira 
Davidson Taylor, Vice President and Director of Pro- 

prame 
D. W. Thornburgh. Vice President is Charge of Western 

Division 
S. R. Dean, Assistant Treasurer 
James M. Seward, Assistant Secretary 
Arthur Padgett, General Auditor 
Guy della- Coppa. Assistant to the President 
Nathan L. Halpern, Executive Assistant 

Accounting Deportment 

S. R. Dean. Assistant Treasurer and Comptroller 
William J. Flynn, Assistant Comptroller 
L. C. Merrick. Assistant Comptroller 
Sophie Hisse. Cashier 

Auditing and Tax Depart.. fit 

Arthur S. Padgett. General Auditor 
Norman diFrane. Assistant Generad auditor 

Construction and Building Operations Department 

G. Stanley McAllister, Director of Construction and 
Building Operation, 

C. R. Jacobs, Assistant Director and Mann per of Con- 
struction 

Joseph E. Werden, Manager of Building Service Opera- 
Dons 

James R. Stevens. Manager of Theatre Operations 
Walter Weiler, Manager of Internai Security 
Roland Young. Supervisor of Repair & Replacement 

Unit 

Editing Department 

Gilson Gray. Director of Editing 
Arthur Jersild, Consultant on Childrea'e Programs 

Cop, Halo Deysrtnu'nt 

Jan Schlmek, Director of Copyritdrt and Associate Di- 
rector of Editing 

W. Clark Harrington, Supervisor, hfasir Clearance Di- 
vision 

General Engineering Departnumt 

William B. Lodge, Director of General Engineering 
A. B. Chamberlain. Chief Engineer 
J. W. Wright, Chief Radio Engineer 
H. A. Chinn. Chief Audio Engineer 

Engineering Research and De. elopntet. Department 

Peter C. Goldmark, Director 
J. H. Martin, Executive Ansiata at 

Legal Department 

Julius Brauner, General Attorney 
Howard L. Hausman, Attorney 

Mail, File and Mnneograph Depart ....... t 

Albert H. Bryant, Manager 

BROADCASTING Telecasting 

Nrtw ork Sales Department 

William C. Gittenger, Vice President in Charge of Sales 
Douglas Coulter, Vice President and Director of Com- 

mercial Program Development 
John J. Karol. Sales Manager 
William J. Fagan, Administrative Manager 
Allyr. Jay Marsh. Assistant Sales Manager 
Charles H. Smith, Market Research Counsel 
Charles E. Midgley, Jr., Sales Service Manager 
Nicholas Keenly, Manager of Program Sales 
Chicago Office Network Sales. 410 North Michigan Ave. 

W. Donald Roberts, Western Mana per 
Detroit Office Network Sales, Fisher Building 

Joseph Spaden, Manager 

Personnel Department 

Joseph H. Jackson. Personnel Manager 
Bennett W. Lowry. Employment Manager 

Program, Del. artaent 

Davidson Tayl:,r, Vire President and Dirertor of 
prams 

William Fineshriter, Assistant Director of Programs 
R. S. Langham, Coordinator of Broodcasts 

Pro- 

G I 

James H. Fussett, Supervisor of Serim.s Music Propranns 
Larry Puck, Supervisor of Popular Music Programs and 

Talent Scout 
Marjorie Morrow, Coating Director 
Lucile Singleton. Director of Vocal Auditions and Mana- 

ger of Script and Record Library 
Frances Farmer Wilder. Consultent on Daytime Pro- 

gram. 
Ted Husing, Director of Sport. Rrondenats 

Provati, W "riling Disisinn 

Robert J. Landry, Director of Program Writing 
Mortimer Frankel, Script Editor 
Elwood Hoffman. Script Editor 
Charles Monroe, Staff Editor 

John Carney 
Robert Heller 

John Becker 
Larry Berna 
Norman Corwin 
John Diets 

Wendell Adams 
Howard Bernes 
William Brennan 
Charles Freed 

Producers 

Cy Howard 
Irving Mansfield 

Producer-Directors 

Marx Loeb 
Nile Mack 
William Robson 
Robert Sharon 

Di 

Ace Ochs 
Richard Sanville 
Al Ward 

P , Operation.. Department 

James M. Seward. Director of Operations 
I. S. Becker, Assistant Director of Operations 
R. R. Ray. Assistant to Director of Operations 
Emily Newman. Assistant to Director of Operations 

Music Library Division 

Julius Mattfeld, Dirertor of Music Library 

Network Operation. Division 

Horace Guillotte, Monoger of Network Operatia.0 

Propon Typing Dit baron 

Harriet Hess. Superuinar of Program Typing 

Sound Efeets Di.iaion 

Walter R. Pierson, Mnnnver of Sound Effects Dieisiou 
Davidson Vorhes, Assistant Manager 

Terh,deal Ilperotion. Division 

Henry Grossman. Director of Technical Opemlioss 
R. G. Thompson, Manager of Tit nniral Operations. 

Eastern Divisin., 

Tenfr Incision 

Hugh A. Cowham. Commercial Engineer in Charge of 
Tra fhr 

A. H. Petersen. Tranir Manager 

l'ubbr .taut,, urpartmrnt 

Edward R. Murrow, Vice President and Director of 
Public Affairs 

Paul W. White, Director of Net's Broadcast, 
Wellt Church, Assistant Director of News Broadcasts 
William J. Slocum. Jr.. Director of Special Event. 

Education Division 

Inman Bryson, Director of Education 
Robert Hudson, Associate Director of Education 
Leon Levine, Assistant Director of Education 
Helen Sioussat, Director of Talks 
Elinor Inman. Director of Religious Broadcasts 

News Editor. 

Henry Wefing 
Lee Otis 
Jesse Zoomer 
George Herman 

Neun Reporters and Analysts 

New York 
William L. Shirer 
Quincy Howe 
Major George Fielding 
Eric Severeid 
Robert Trout 
Lohn Daly 
Ned Calmer 
Allan Jackson 
Harry Marble 
Harry Clark 

Forrls,. 

Washington 
Bill Henry 
Larry Lesueur 

Eliot Joseph C. Harsch 
Bill Costello 
Tris Coffin 
Bill Shadell 
Joe McCaffrey 
Cliff Allen 
Robert Evans 

London 
Charles Shaw 
Don Pryor 

Paris 
Charles Collingwm,d 
Douglas Edwards 

Berlin 
Howard K. Smith 

Rom 
Winston Burdett 

Honolulu 
Webley Edwards 

Pros 

Currrspondenls 

Moscou 
Farnsworth Fowle 
Richard C. Hottelet 

Tokyo 
William J. Dunn 

Shanghai 
George Moored 

Manila 
John Adams 

Information 

George Crandall, Director 
Arthur Perles, Assistant Director 
Michael Boscia, Manager of Operations 
Charles F. Pekor. Jr., Assistant to the Director 
Walter Seigal, ' Maaper Of Photographic Division 
Dorothy Leffler, Manager Magazine Division 
Anne Harding. Manager of Service Division 
Corinne Martin. Tende News Editor 

Purchasing Department 

John E. Forsander, Purchasing Agent 

Radio Salo 

J. L. Van Volkenburg. General Manager 
H. A. Carlborg, Enatern, Sates Manager, New York 
Wilbur S. Edwards, Western Sales Manager. Chicago 
Jack Brumbach. Representative, San Francisco 
H. H. Holtzhouser, Southeastern Sales Manager, Atlanta 
Carter Ringlep. Representative, St. Louis 
Meredith Pratt, Representative, Los Angeles 
Richard Hess. Supervisor of Research for C-0 Stations 

& Radio Sales 

Research Department 

Elmo C. Wilson. Director of Research 
Oscar Katz, Associate Director of Research 
Edward Reeve, Chief Statististiriat 

«tf ,r,' nec Department 

William C Ackerman. Director of CBS Reference Depart- 
ment 

Stanford Mirkin. Manager of Program Research Division 
Agnes Law, Lihreria, 

Sales Pro ..... tion and Advertising Department 

Paul M Hollister, Vire President in Charge of Advertis- 
ing & Sides Promotion 

John Fox, Manager of Production 
Thomas D. Connolly. Director of Program Promotion 
Louis Hausman, Manger of Preseutntia, Division, 
Harry O'Brien, Art Director 
Dick Dortaance, Director of Promotion Service for C-0 

Stations & Radio Sales 

(Cotttintted on page 2.16) 
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COLUMBIA BRO:k DCASTING SYSTEM, Inc.: EXECUTIVES and STAFF 
(Continued from page 235) 

Short -Wave Broadcasting and Latin American Affairs 

Edmund Chester, Director of Latin American Affairs and 
Shortwave Broadcasting 

John W. Handley, Assistant Director of Shortwave Broad- 
casting 

Lawrence Haas, Director of Shortwave News Division 
Terig Tutti, Muai. Director and Arranger 
Roberto Unanue, Assistant Director of Latin American 

Relations 
Margaret Kennedy, Manager of Press Information for 

Latin American Network 
Carlos Garcia Palacios, Assistant in Charge of Public 

Relations for Latin Amerka 

Station Administration Department 

Howard S. Meighan. Director of Station Administration 

Station Relations Department 

H. V. Akerberg, Vice President in Charge of Station 
Relations 

J. Kelly Smith, Director of Static- Relations 
William A. Sehudt, Jr., Beaten. Division Manager 
Chicago Office, Station Relations -410 N. Michigan Ave. 

Ralph S. Hatcher. Central Division Manager 
Los Angeles Office, Station Relations -Columbia Square 

Edwin Buckalew, Western Division Manager 

Television Department 

Lawrence W. Lowman, Vice lresident in Charge of 
Television 

Worthington Mine, Manager of Television Department 
George Mos ïovics. Commercial Manager 
Ben Feiner, Jr., Assistant Program Director 
James Kane. Manager of Press Information for Televi- 

sion 

NEW YORK CITI' 

WABC and WABC -FM, 483 Madison A 

Arthur Hull Hayes, General Manager 
G. Richard Swift, Program Director 
John Field, Jr., Sales Manager 
Henry Grossman, Chief Engineer 
Jules Dundee, Sales Promotion Manager 
J. E. Doyle. Director of Special Events 

BOSTON 

W'EEL 182 Tremont St 

Harold E. Fellows, Manager of New England Operations 
for CBS and General Manager of 1FEEI 

Kingsley F. Horton, Assistant 'Manager- Director of Pro- 
grams and Sales 

Walter Stiles. Jr., Director of Engineering, Sound and 
Transcriptions 

John J. Murray, Manager of Accounting, Personnel and 
Purchasing 

Raymond G. Girardin, Production Manager and Assistant 
Program Director 

Marie Houlahan, Director of Press Information 
Guy C. Cunningham, Director of Sales Promotion 
H. Roy Marks, Assistant Saks Manager 

CHICAGO 

W'URM and WBBM -FM, 410 North Michigan A 

H. Leslie Atkin, Vice President in Charge of Central 
Division and General Manager of WBBM 

Frank Falknor, Assistant General Manager 
Walter Preston, Acting Director of Program Depart- 

ment 
Urban Johnson, Chief Sound Technician 
G. V. Sherman, Chief Engineer of WBBM 
J. V. McLoughlin, Accountant. Office and Personnel 

Manager 
Everett Holler, News Editor 
Thomas R. Rooney, Sales Promotion Manager 
Erwin H. Shomo, Sales Manager 
George T. Case. Assistant Program Director 
Don E. Kelley, Assistant to Executives 

MINNEAPOLIS -ST. PALL 

WCCO, 625 Second Avenue, South 

Austin E. Joacelyn, General Manager 
Eugene B. Wilkey, Program Director 
J. J. Beioungy, Chief Engineer 
Thomas Dawson. Sales 'Manager 
Mary Doherty. Accountant 
Carl Small Ward. Matto per of Sides Promotion & Director 

of Press Information 

LOS ANGELES 

KNX, Columbia Square 

D. W. Thornburgh. Vice President in Charge of Western 
Division and General Manager of KNX 

Harry W. Witt, Assistant General Manager 
Charles D. Ryder. Jr.. Manager of Accounting, Person- 

nel and Purchasing 
Lester Bowman, Manager of Technical Operations West- 

ern Division and Chief Engineer of KNX 
Clinton Jon's. News Editor 
Hal Hudson. Western Program Director 
Charles Vanda, Program Director 
Lloyd Brownfield. Director of Press Information 
Ralph W. Taylor. Manager of Sales Promotion 
Chet Huntley, Director of Special Features and Public 

Events 
J. Archie Morton, Sales Manager, KNX 
Ben Paley, Production Manager 
Charles E. Morin. Sales Manager Columbia Pacific Net- 

work 
George W. Allen, Program Director Columbia Pacific 

Network 
San Francisco Office -Pala.. Hotel 

Wayne Stegner, Manager 
ST. LOUIS 

KMOX, 401 South Twelfth Blvd. 

Wendell B. Camptell, General Manager 
Jerry Hoekstra, Assistant to General Manager 
Harry Harvey, Chief Engineer 
David Sutton, General Sales Manager 
J. Soulard Johnson, Local Sales Manager 
Jack Sexton, Program Director 
Robert F. DeVoe. Supervisor of Accounting. Personnel 

and Office 
David Moore, Director of Press Information 
Carrington W. Doebler, Director of Sales Promotion 

WASHINGTON 

'ATOP. Earle Building 
Earl H. Gammons, Director of Washington Office 
Carl Burkland, General Manager of P.'TOP 
Fox Case, Assistant te the Director of the Washington 

Office 
Martin D. Wickett, Program Director 
Clyde Hunt, Chief Engineer 
Harry R. Crow, Supervisor of Accounting. Personnel 

and Purchasing 
Robert S. Wood, Director of Public Events and Special 

Features 
Maurice Mitchell, Sales Manager 
Roy Postman, Director of Program Operation. 

W -CAR 
PONTIAC 
MICHIGAN 

1000 S-T-R-E-A-M-L-I-N-E-D 

WATTS 

Thot Outstanding Independent Station in South3astern Michigan That You Hear So Much About 

. . . Built on Service to the Vast Numbers Who Like "News on the Hour Every Hour" -and 
Good Music All Day Long. 

"Three Million People Can Hear Us Easily -and Plenty of Them Listen . . . Hour After Hour 

Every Day! 

1130 K.C. Daytime 
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Advertisers Using CBS Network During 1945 

S;onor 
Admiral Corp., Chicago 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Home Products Corp., 
Jersey City 

American Oil Co., Baltimore 

American Oil Co., Baltimore 

American Tobacco Co., New York 

Anchor Hocking Glass Corp., 
Lancaster, O. 

Armour & Co., Chicago 

Armstrong Cork Co., Lancaster, Pa. 

P. Ballantine & Sons, Newark 

Ballard & Ballard Co., Louisville 

Barron -Gray Packing Co., San Jose 

Herman Basch & Co., New York 

Bek "na Van & Storage Co , Seattle 

Bendix Aviation Corp., Detroit 

Benrus Watch Co., New York 

The Borden Co., New York 

The Borden Co., New York 

Bourjois, Inc., New York 

Bowey Inc., Chicago 

Bu -Tay Products, Ltd., Los Angeles 

California Prune & Apricot 
Growers Assn. 

Campana Salm Co., Batavia, Ill. 

Campana Sales Co., Batavia, Ill. 

Campbell Soup Co., Camden, N. J. 

Campbell Soup Co., Camden, N. J. 

Campbell Soup Co., Camden, N. J. 

Celanese Corp. of America 

Chef Boy -Ar -Dee Quality Food., 
Inc., Milton, Pa. 

Chemicals, Inc. 

Chesebrough Mfg. Co., New York 

*Pacific Coast Stations only. 
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Product 

Admiral Radios, 
Television Receivers 

Anacin 

Anacin 

Anacin 

Anacin 

Program 

World News Today 

Our Gal Sunday 

Friday on Broadway 

Easy Aces 

Ellery Queen 

Time 

Sun., 2:30 -2:55 P.M. 

Mon.-Fri., 12:45.1:00 P.M. 

Fri., 7:30.8:00 P.M. 

Wed., 7:30 -8:00 P.M. 

Wed., 7:30.8:00 P.M.; 
12:30 -1:00 A.M. 

No. of 
8tatloso 

Duration of 
Contracts Agency & City 

62 10/1/44 - 9/28/45 Cruttenden & Eger, Chicago 
N. Y. 

142 9/18/44- Dancer-Fitzgerald-Sample, Inr., 
N. Y. 

50 10/27/44- Dancer -Fitzgerald -Sample, Inn., 
N. Y. 

50 10/25.44- last broad- Dancer- FitzgeraldSa nple, Inc., 
cast 1/17/45 N. Y. 

55+ 1/24/45- 
CBC 

Bisodol & Kolynos- Romance of Helen Trent Mon.-Fri., 12:30 -12:45 P.M. 143 9/18/44- 
these products alternate each week, i.e. Bisodol, Wed., Thurs., Fri.; Kolynos, Mon., 
Tues., the following week Bisodol, Mon., Tues., Kolynos Wed., Thurs., Fri. 

Kolynos Tooth Powder Mr. Keen 

Duff's Ready -to-Bake Meet the Missus 
Mixes 

Amoco-Gas, Lubricants Edward R. Murrow 
and Services 

Amoco-Gas, Lubricants CBS World News 
and Services 

Lucky Strike Cigarettes Your Hit Parade 

Anchorglass, Fire King 
Ovenglam Products 

Treet, Armour Lard & 
Cloverbloom Dairy P 

Armstrong Quaker Rugs, 
Linoleum Products, 
Floor Coverings 

Corlias Archer 
eß 8/80 Hobby Lobby 

Hedda Hopper's Hollywood 
rod. 

Armstrong Theater of Today 

Ballantine Beer & Ale 

Ballard'a Obelisk 
Flour & other milling 
products 

Health Vegetable Juice 

Fur Processing 

Storage 

All Products 

Watches 

All Products 

All Products 

Cosmetica & Perfumes 

Dart -Rich Products 

"Raindrops" Water 
Softener 

Sunaweet Prunes 

All Products 
All Products 

All Products 

All Products 

All Products 

All Products 

Chef Boy -Ar -Dee 
Spaghetti Dinner 

Vano Household 
Chemical 

Vaseline Preparations 

Johnny Morgan Show 
eß 2/19 Ballantine Show 
eff 4/2 Cameron Andrews 

Comedy Show 
off 6 /11 Stuart Erwin Show 

Renfro Valley Folks 

Orsa Munson in Hollywood 

Ona Munson in Hollywood 

Harry W. Flannery 
eß 5/28 Nelson Pringle 
eft 9/24 Harry W. Flannery 

Men of Vision 

Dr. Wallace Sterling -News 
eß 7/3 Dave Vaile -News 
Jerry Wayne Show 
ß 9/28 Ginny Simms Show 

County Fair 

Here's to Romance 
eß 4/12 Romance, Rhythm & 

Ripley 
eß 10 /11 Powder Box Theater 

Stars Over Hollywood 

Meet the Missus 

Dave Valle 
eff 4/28 Dr. Wallace Sterling 
eß 6/2 Dave Valle 

First Nighter 
Don't You Believe It 

Carroll Alcott, News 

Jack Carson Show 
eff 6/20 The Saint with 

Brian Aherne 
elf 9/19 Jack Carson Show 

Radio Readers Digest 

Great Moments in Music 

Give and Take 

Don't You Believe It 

Dr. Christian 

Thurs., 7:30.8:00 P.M. 51 10/26/44 - 
Mon., Wed., Fri. 2:45 - 22* 1/1/45- 

3:00 P.M. PWT 

Sun., 1:45 -2:00 P.M. 62 8/17/44 - 
Thon., 6:00.6:15 P.M. 57 8/17/44 - 
Sat., 9:00 -9:45 P.M.; 12:00. 160 4/29/44- 

12:45 A.M. 
eff 3/3/45 cancel repeat 
eff 11/3/45 re 12:00.12:45 A.M. 

Thurs., 9:30 -10:00 P.M. 139 1/4/45 - 
Mon., 7:15.7:30 P.M.; 142 6/12/44 -9/3/45 

11:15 -11:30 P.M. 

Sat. 12:00 -12:30 P.M. 142 9/30/44- 

Mon., 10:30 -11:00 P.M. 

Dancer -Fitzgerald -Sample, Inc., 
N. Y. 

Dancer-Fitzgerald-Sample, Inc., 
N. Y. 

Dancer-Fitzgerald-Sample, Inc., 
N. Y. 

W. Earl Bothwell, Pittsburgh 

Joseph Katz Co., Baltimore 

Joseph Hats Co., Baltimore 

Foote, Cone & Belding, N. Y. 

Wm. H. Weintraub & Co., N. Y. 

Foote, Cone & Belding, Chicago 

13.11 D. & O., N. Y. 

38 3/6/44-9/24/45 J. Walter Thompson Co., N. Y. 

Wed., Thurs., Fri., Sat., 8:15- 26 8/2/44- 
8:30 A.M. 

Sun. 9:15 -9:45 A.M. 

Fri., 9:55 -10:00 P.M. PST 

Thurs., 3:15 -3:30 P.M. PWT 

Mon., Wed., Fri., 5:30- 
5:45 P.M. PWT 

Sun., 7:00-7:30 P.M. 

Tuas., Wed., Thurs., 8:55- 
9:00 P.M. PWT 

Fri., 7:30 -8:00 P.M.; 
9:00 -9:80 P.M. 

Sat. 1:30-2:00 P.M. 

Thurs. 10:30.11:00 P.M. 

Sat., 12:30 -1:00 P.M. 

Tues., 2:45-3:00 P.M. PST 

Sat., 8:55 -9:00 P.M. PWT 

Sat., 7:30 -8:00 P.M. 
Sat., 9:45-10:00 P.M. PWT 

Mon., Tues., Wed., Thurs., 
Sat., 8:55 -9:00 P.M. PWT 

Wed., 8:00.8:30 P.M. 

8* 10/19/45- 
8* 8/3/44- 1/25/45 

Henri, Hurst & McDonald, Inc., 
Chicago 

Long Adv. Service, San Joao 

Kelly, Nason, Inc., N. Y. 

8* 9/25/44- Brooks Adv. Agency, 
Loe Angeles 

140 6/17/45- 9/9/45 Grant Adv. Inc., N. Y. 

8* 6/22/45 -9/27/45 Young & Rubicam, Inc., N. Y. 

144 7/6/45- Young & Rubicam, Inc., N. Y. 

147 12/8/45- Kenyon & Eckhardt, Inc. 

140 10/12/44- Foote, Cone & Belding, N. Y. 

45 9/28/44- Sorensen & Co., Chicago 

14* 5/22/45 -11/18/45 Glasser- Gailey & Co., Los Angeles 

7* 8/11/44- 9/29/45 Long Adv. Service, San Jose 

143 10/20/45- Wallace- Ferry-Hanly Co., Chicago 
8* 9/30/44- last broad- Wallace- Ferry -Hanly Co., Chicago 

cast 10/13/45 
10* 10/I/45- Ward Wheelock Co., N. Y. 

141+ 3/1/44- 
CBC 

Sun., 9:00 -9:30 P.M. 141+ 9/10/44 - 
CBC 

Wed., 10:00-10:30 P.M. 141 1/3/45 - 
Sat., 10:00 -10:30 P.M.; 144 8/25/45- 

2:30-3:00 P.M. 

Sat., 9:45-10:00 P.M. PST 10* 11/3/45- 

Wed., 8:30.8:55 P.M.; 
11:80-11:55 P.M. 

(Continued on Page 240) 

147 10/25/44- 

Foote Cone & Belding, N. Y. 
eß 5/23 Ward Wheelock Co., 

Philadelphia 
Cockfield, Brown & Co., 

Toronto for CBC stations 
Ward Wheelock Co., Phila. 

Young & Rubicam, Inc., N. Y. 

McJunkin Adv. Co., Chicago 

Garfield & Guild, San Francisco. 

McCann -Erickson, Inc., N. Y. 
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' 0 0 

tit ' 0 
Charleston, South Carolina 

NOW GIVES YOU 

TWICE AS MUCH EVENING 

INCREASE IN COST 

15,800 families*in 1942 

34,622 families*in 1944 

*CBS Listening Areas, 6th Series, 1942 

*CBS Listening Areas, 7th Series, 1944 
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Advertisers Using CBS Network During 1945 
(Continued from Page 238) 

Sp, e:or 

Chrysler Corp., Detroit 

Colgate -Palmolive -Peet Co.. 
Jersey City 

Colgate - Palmolive -Peet Co., 
Jersey City 

Colonial Damaa, Inc., Hollywood 

Colonial Dames, Inc., Hollywood 

Comptons Co., New York 

Continental Baking Co., Inc., 

Continental Can Co., New York 

Corn Products Refining Co., 
New York 

Cream of Wheat Carp., 
Minneapolis 

Create Blanca Wine Co., New York 

Cudahy Packing Co.. Chicago 

Curtiss Candy Co.. Chicago 

Day & Night Mfg. Co 

Day & Night Mfg. Co. 

Edison Bros. Storm, Inc., St. Louis 

Electric Auto-Lite Co., Toledo 

Electric Companies Advertising 
Program 

Product 

Motor Cars 

Super Suds 

Colgate Tth 
cl! 9/4 T000th Powdery 

& Halo Shampoo 

Cosmetics 

Program 

Major Bowes Red Croas Show 
e8 2,'8 Major Bowes Shower of 

Stars 
MT 5/3 Music of Morton Gould 
e8 7/26 Don Vorheé s Orch. 
e8 9/6 Music of Andre 

Kostelanetz 

Blondie 

Theater of Romance 

Meet the Miseus 

Cosmetics Song of the Week 

Oculens Sunglasses Bob Trout -News 

Wonder Bread & 
Hostess Cake 

Bachelor's Children 

Institutional, Pack - Report to the Nation 
aging, Plastic Products elf 12/8 Continental Celebrity 

Club 

Dextrose, Mazola & Stage Door Canteen 
other products 

Cream of Wheat Cereal Let's Pretend 

Create Blanca Wine This is My Best 

Old Dutch Cleanser Tena & Tim 

But terfinger & other Warren Sweeney 
candy products eft. 12,15 Andre Baruch 

Water Heaters & 
Equipment 

Water Heaters & 
Equipment 

Shoes 

Spark Plugs, Batteries, 
Ignitions Systems, 
auto accessories 

Institutional 

Elgin National Watch Co., Elgin, III. Institutional 

Elgin National Watch Co., Elgin, Ill. 
Emerson Drug Co., Baltimore Bromo Seltzer 

Eversharp, Inc.. Chicago 

Eversharp Inc., Chicago 

Ferry -Morse Seed Co., Detroit 

Ferry -Morse Seed Co., Detroit 

Ford Motor Co., Dearborn 

!'42" Products, Inc.. Los Angeles 

Gallenkamp Stores Co., 
San Francisco 

General Electric Co., Bridgeport 

General Electric Co., Schenectady 

General Foods Corp., New York 

General Foods Corp., New York 

General Foods Corp., New York 

General Foods Corp., New York 

General Foods Corp., New York 

General Foods Corp., N. Y. 

*Pacific Coast Stations only. 

Eversharp Pencils, 
Pens, Red Top Lead 

Eversharp Pencils, 
Pens, Red Top Lead 

Se, da 

Seeds 

Dr. Wallace Sterling 

Dave Voile, News 

Meet the Misaus 

Dick Haymes Show 

Electric Hour with Nelson Eddy 
eff 7/22 Electric Summer Hour 
e0 9/16 Electric Hour with 

Nelson Eddy 

Elgin Thanksgiving Show 

Elgin Christmas Show 

Vox Pop 

Take It or Leave It 

Milton Berle in Let Yourself Go 
eff 7/5 Ann Southern in Maisie 

Time 

Thurs., 9:00 -9:30 Y.M. 

Sun., 8:00 -8:30 P.M 
11:80 -12:00 Mid. 

e8 8/5 Sun., 7:30 -8:00 Y.M.: 
11:80 -12:00 Mid. 

Tues. 8:30 -8:55 P.M. 
11:10 -11:55 P.M. 

No. of Duration of 
SWtlona Contracts 

143 9/7/44- 

141 

144 

Tues., 2:45-3:00 P.M. PWT 10* 
e8 4/24 Tues, 2:30-2:45 P.M. 
PWT 

Sun., 8:25 -8:30 P.M PWT 12* 

Sat., 6:55.7:00 P.M. 22 

Mon., Fri., 10:45.11:00 A.M.; 47 
3:45-4:00 P.M. 

Sat., 1:30 -2:00 P.M. 147 
elf 6/17 Sun., 6:30 -7:00 P.M. 
eff 9/15 Sat., 10:15.10:45 P.M. 

Fri., 10:30 -11:110 P.M. 5t 

Sat., 11:05.11:30 A.M. 

Tues., 9:30-10:00 P.M. 

8/13,/44- 

7/4,/44- 

2/27/45- 

12/17/44- 

5/19/45 -8/11 /45 

11/27/44- 

1/6/45- 

Agency & City 

Rurhrauff & Ryan, Inc., N. Y. 

Wm. Eery & Co. Inc., N. Y. 

Sherman & Marquette Inc., Chicago 

Abbott Kimball Co. Inc., N. Y. 

Abbott Kimball Co. Inc, N. Y. 

Byrde- Richard & Pound, N. Y. 

Ted Bates Inc., N. Y. 

B.B.D. & O. Inc., N. Y. 

7/28/44-4/20/45 C. L. Miller Co., N. Y. 

142 9/23/44- B.B.D. & O. Inc., N. Y. 

78 9/5/44- last broad- 
cast 5/29/45 

ret. 9/18/45 

Mon.-Fri., 2:15-3:30 P.M. 61 
eff 1/15 Mon.-Fri., 2:45- 

3:00 P.M. 

Sat., Sun., 11:00 -11:05 A.M. 139 

Mon., 8:55.9:00 A.M. PWT 

8/7/44- 

12/80/44- 

9* 10/2/44- 9/24/45 
9/29/45 -12/8/45 

9/29/45- Sat., 3:55 -4:00 P.M. PST 9* 

Thun., 2:30.2':45 P.M. PWT 10* 

Sat., 8:00 -8:30 P.M. 147+ 
eff 10,/20 re: 11:00 -11:30 Y.M. CBC 

Sun., 4:30-5:00 P.M. 

Thurs., 4:00 -6:011 P.M. 

Tuen, 4:00-6:00 P.M. 

Mon., 8:00 -8:30 P.M. 

Sun., 10:00 -10:30 P.M. 

4/19/45 -11.'2945 

10/13/45 

142 9.'20/44- 

148 

148 

141 

148 

Wed., 10:30 -11:00 P.M. 145 
e8 7/5 Thurs., 8:80 -8:55 P.M.; 

11:30 -11:55 P.M. 
e8 8/22 Wed., 10:80-11:00 P.M. 
e8 9/12 Wed., 9:80 -10:00 P.M. 

Garden Gate with Tom Williams Sat., 9:15 -9:30 A.M. 

Time for Roily Langley 

Ford Motor Cars The Ford Show 

Hair Oil, other products This is My Story 

Shoes Tobe Reed 

Electronics Division The World Today 

Household Appliances G. E. House Party 
Baker's Chocolate & Kate Smith Speaks 

Cocoa 

Certo Kate Smith Speaks 

Grapenuts & Grapenuts Adv. of the Thin Man 
Flakes 

Grail nuts & Grapenuts Joyce Jordan, M.D. 
Wheat meal 

Grapenuts & Grapenuts The Aldrich Family 
Flakes 

Jell -O. Jell -O Puddings Kate Smith Hour 

11/22/45 only 

12/25/45 only 

10/2/44 - 
9/17/44- 

1,'3,'45.- 

79 2/3- 5,/26'45 

Sat., 10:30-10:45 A.M. PWT 6* 
E8. 11/16 Fri., 4:80.4:45 PST 

Tues., 10:00 -10:30 P.M. 145 

Sat., 6:00 -6:30 P.M. PWT 22* 
e8 3/3 Sat., 9:00 -9:30 P.M. PWT 
e8 9,/2 Sun., 4:30 -5:00 P.M. PST 

Fri., 9:55 -10:00 P.M. PWT 

Mon.-Fri., 6:45 -6:51 P.M. 

Mon.-Fri., 4:00 -4:25 P.M. 
Mon.-Fri., 12:00 -11:15 P.M. 

Mon.-Fri., 12:00.12:15 P.M. 
Fri., 8:80 -8:55 Y.M. 

12:30.12:55 A.M. 
Mon.-Fri., 2:00-2:11 P.M. 

8/4/45- 

10/2/45- 
6/8/44-12/2/45 

7e 10/20.'44 -10/1.2/45 

134 7/26/41 -11,"28/45 

149 1/115'45- 
12 3,'26./45- 6:'1/45 

66 

126+ 
CBC 

1.23 

Fri., 8:181.8:30 P.M. 145 

Sun., 7:02 -8:00 Y.H. 

(Continued on Page 242) 
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6./4/45 -8,/31/4: 
9/15.'44 -6/143 
6'8:'45 -9'7,45 
10.'2:'44 -3'23,'45 

9,/14/45- 

144 9,'17/44- 6'10/45 

B.B.D. & O., Inc. N. Y. 

Grant Adv. Inc., Chicago 

C. L. Miller Co., N. Y. 

Hirson- O'Donnell Adv. Inc., 
Los Angeles 

Hirson- O'Donnell Adv. Inc., 
Los Angeles 

Adolph Wendland, Los Angeles 

Ruthrauif & Ryan, Inc., N. Y. 

N. W. Ayer & Son, Inc 

J. Walter Thompson Co., Chicago 

J. Walter Thompson Co., Chicago 

McCann -Erickson Inc., N. Y. 

Blow Co. Inc., N. Y. 

Blow Co. Inc., N. Y. 

MacMtetroit nuas, John & Adams, 
D 

Macanetroit Mes, John & Adams, 
D 

J. Walter Thompson Co., N. Y. 

Hillman -Shane- Breyer, Inc., 
Loa Angeles 

Long Adv. Service, 
San Francisco 

B.B.D. & O. Inc., N. Y. 
Maxon, Inc., N. Y. 
Young & Rubicam, Inc.. N. Y. 

Young & Rubicam, Inc., N. Y. 

Yours; & Rubicam, Inc., N. Y. 
Young & Rubicam, Inc., N. Y. 
Baker Adv. Agcy. Ltd., Toronto 
Young & Rubicam, Inc.. N. Y. 

Young & Rubicam, Inc., N. Y. 

Young & Rubicam, Inc., N. Y. 
Baker Adv. Agcy. Ltd., Toronto 
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- 

Population: 
2,749,400 

Retail Sales: 

$1,761,368,000 

Effective Buying Income: 
$3,876,992,000 

Owner- Manager: Allen T. Simmons 
BROADCASTING Telecasting 

National Rep.: Geo. P. Hollingbery Co. 
!945 Yearbook Number Page 241 
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Advertisers Using CBS Network During 1945 
(Continued from Page 240) 

Sponsor Product Program 
No. of 

Time Station. 
Duration of 
Contract. Agency & City 

General Foods Corp., New York 1.a France, Satina Two on a ('lue Mon., Tues., Fri., 2:15- 95 10/2/44- Young & Rubicam, Inc., N. Y. 
2:30 P.M. 

eff 3/26 Mon., Tues., Fri., 
2:00 -2:15 P.M. 

General Foods Corp., New York Maxwell House Coffee Adv. of the Thin Man Fri., 3:30 -8:55 P.M.; 
12:30 -12:55 P.M. 

12CBC 9/15/45$180/45 Young & Rubicam, Inc., N. Y. 
Baker Adv. Agcy., Ltd., Toronto 

General Foods Corp., New York Maxwell House Coffee Adv. of the Thin Mast Fri., 8:30 -8:50 P.M.; 141 6/8/45- 9.'7;'45 Benton & Bowles, Inc., N. Y. 
12:30 -12:55 P.M. 

General Foods Corp., New York Maxwell House Coffee Two on a Clue Wed., Thurs., 2:00 -2:15 P.M. 136 9/4/45- Benton & Bowles, Inc., N. Y. 

General Foods Corp., New York Post 40r¡ Bran Flakes Young Dr. Malone Mon.-Fri., 2:30 -2:45 P.M. 123 10/2/44 -1:5/45 Benton & Bowles, Inc., N. Y. 

General Foods Corp., New York Post 40rí Bran Flakes Kate Smith Speaks Mon.-Fri., 12:0042:15 P.M. 131 9/3/45 - Benton & Bowles, Inc., N. Y. 

General Foods Corp., New York Post's Raisin Bran Kate Smith Speaks Mon. -Fri., 12:00 -12:15 P.M. 131 9/3/45- Benton & Bowles, Inc., N. Y. 

General Foods Corp., New York Post Toastfes Toasties Time with Fannie Brie,- Sun., 0:30 -7:00 P.M ; 144 9/17/44-8/10/45 Benton & Bowles, Inc., N. Y. 
10:30 -11:00 P.M. 

General Foods Corp., New York Post Toasties Adv. of the Thin Man Sun., 7:00 -7:30 P.M.; 142 9/16/45- Benton & Bowles, Inc., N. Y. 
12:00 -12:30 A.M. 

General Foods Corp., New York Post Toasties Two on a Clue Mon., Tues., Fri.. 2:00 41 10,'1/45- Benton & Bowles, Inc., N. Y. 
2:15 P.M. 

General Foods Corp, New York Postum The Aldrich Family Fri., 8:00 -8:30 P.M.; 141 9/1/44 -9/7/45 Young & Rubicam, Inc., N. Y. 
12:00 -1.2:30 A.M. 

General Foods Corp., New York Postum Two on a ('lue Wed., Thun., 2:15 -12:30 P.M. 
eff 3/26 Wed., Thun., 2:00- 

123 10/2/44 -8'31/ 45 Young & Rubicam, Inc., N. Y. 

2:15 P.M. 

General Foods Corp., New York Postum Kate Smith Sings Fri., 8:30.8:55 P.M.: 143 9/14/45- Young & Rubicam, Inc., N. Y. 
12:30 -12:55 P.M. 

General Foods Corp., New York Sanka Kate Smith Hour Sun , 7:00 4:00 P.M. 144 9/17/44- 8/10/45 Young & Rubicam, Inc., N. Y. 

General Foods Corp., New York Sanka Baby Snooks Show Sun., 6:30 -7:00 P.M.; 143 9/16/45- Young & Rubieam, Inc., N. Y. 
10:30 -11.00 P.M. 

General Foods Corp., New York Swansdown, Calumet Kate Smith Speaks Mon: Fri., 12:03 -12:15 P.M. 117 9/4'41 -2/23/45 Young & Rubicam, Inc., N. Y. 

General Foods Corp., New York Swansdown Kate Smith Speaks Tues., Thurs., 12:00 -12:15 P.M. 66 3'23/45-6/1/45 Young & Rubicam, Inc., N. Y. 

General Foods Corp. New York Calumet Kate Smith Speaks Mon , Wed., Fri., 12:00- 66 3/28/45-8/1/45 Young & Rubicam, Inc., N. Y. 
12:15 P.M. 

General Mills, Inc., Minneapolis W heaties Nelson Pringle -News Mon.-Fri., 7:45-8:00 A.M. PWT Re 5/29/44- 8/24/45 Knox Reeves Adv., Inc. 
4.'2 Harry Flannery-News 
5/21 Nelson Pringle -News 

General Mills, Inc., Minneapolis Cherri -Oats now Valiant Lady Mon. .Fri., 10:00 -10:15 A.M. 60 6/5/44 - Dancer-Fitzgerald-Sample, N. Y. 
Cheerios 11:15 -11:30 A.M. 

General Mills, Inc., Minneapolis Kitchen Tested Flour Light of the World Mon.-Fri., 10:15 -10:30 A. M.: 61 5/28/45 Dancer- Fitzgerald -Sample, N. Y. 
11:30 -11:45 A.M. 

General Mills, Inc., Minneapolis Softasilk Flour, Kix Light of the World Mon.-Fri., 10:15-10:30 A.M.: 61 6/5/44-6/25/45 Dancer-Fitzgerald-Sample, N. Y. 
11:30 -11:45 A.M. 

General Petroleum Corp. of Calif., All Products Hollywood Preview with Tues., 7:30 -8:00 P.M. PWT 10. 5/1/45- Snith & Drum, Inc., 
Los Angeles Otto Kruger & Guests eff. 12/15 Sat., 6:00 -6:30 P.M. PST Los Angeles 

(Continued on Page 244) 

KROY 
-acrameHto, Caliiotnia 

Cdgt,«i;a. s alic c tatiot: lot Ca1;4,tu;i Capilal 

Represented Nationally By 

LEWIS H. AVERY, Inc. New York Chicago San Francisco Los Angeles 
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83 of the South's richest counties 
are right in our backyard 

Day and night, WBT is the only station that rolls a powerful 

50,000 watts all the way across the richest part of the 

Carolinas -up and down a golden area of 83 primary countiest, 

busier today with industry and agriculture than ever before. 

Within them, approximately 3,000,000 people* live and work. 

In a year, they also spend... 

$197,802,000 for food 

$129,618,000 for general merchandise 

$ 38,891,000 for lumber -building- hardware 

$ 32,697,000 for drugs 

Or, in all, a bulging sales total of 

$809,654,000 for retail goods.° 

The new industrial South -of which 

WBT's 83 primary counties 

are the heart -does 
things in a BIG way. 

So does WBT, the South's 

Pioneer Station. That's 

why we go so well together. 

You can make it a threesome by 

calling us or Radio Sales today! 

1Day and night primary coverage, CBS Listening 
Areas, Seventh Series, 1944. 

*U.S. Census, 1940 

*Sales Management "Survey of Buying Power" (May, 1945) 

GREENWOOD 

rife South's Ptimeer Statíoll 
CHARLOTTE 50,000 WATTS 
SOUTHEASTERN BROADCASTING COMPANY 

Represented by Radio Sales, the SPOT Broadcasting Division of CBS 
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Advertisers Using CBS Network During 1945 
(Continued from Page 242) 

Sponsor 

Gillette Safety Razor Co., Boston 

Gillette Safety Razor Co., Boston 

I. Ginsberg & Bros. Inc., New York 

B. F. Goodrich Co., 
Watertown, Maas. 

Grove Laboratories, Inc., St. Louis 

Grove Laboratories, Inc.. St. Louis 

Guittard Chocolate Co. 

Gulf Oil Corp Pittsburgh 

R. M. Hollingahead Corp., 
Camden 

Hudson Coal Co., Scranton 
Hunt Bros. Packing Co., 

San Francisco 
Industrial Management Corp. 
International Silver Co., Meriden 

Andrew Jergens Co., Cincinnati 

Johns Manville Corp., New York 

Johnson & Johnson, New Brunswick 

Hellte Products, Inc., Los Angeles 
Lady Esther, Ltd., Chicago 
Lambert Co., St. Louis 

Product 

Blades, Shaving Cream 

Blades, Shaving Cream 

Queen Make Dresses 

Rubber Products 

Cold Tablets & 
B- Complex Vitamins 

Cold Tablets & 
B- Complex Vitamins 

Chocolate & 
Chocolate Products 

Gulf Gas, Oil, 
Lubricants 

Polishes 

D & H Anthracite 
Tomato Juice & all 

products 
Insect -O -Blitz 
Sterling & 1847 Rogers 

Bros. Silver 

Jergens Lotion 

Program 

Orange Bowl Football Game 

Kentucky Derby 

Meet the Mimus 

Joseph C. Harsh 
eff 4/2 Robert Trout Mon: 
Thurs.; J. C. Harsch Fri. 

eff 6/12 J. C. Harsch Mon.-Fri. 

Riders of the Purple Sage 

Bill Haworth -News 

That's A Good Idea 

We the People 

Meet the Minus 

CBS News of the World 
I Was There 

Voice of The Moment 
Adv. of Ozzie & Harriet 
eff 6/17 Silver Theater 
eff 8/12 Adv. of Ozzie & Harriet 
Tonight in Hollywood 

Time 

Mon., 1:45.4:15 P.M. 

Sat., 6:0Oó:80 P.M. 

No. of 
Stations 

Duration of 
Contracta 

142 1/1/45 only 

142+ 6/9/45 only 
CBC 

Mon., 2:30-2:45 P.M. PWT 10* 8/20/45 -11/12/45 

Mon., Fri., 6:55.7:00 P.M. 140 2/12/43 -9/7/45 

Fri., 6:15 -6:30 P.M. PWT 5 

Tues., Thurs., Sat., 7:30. 7* 
7:45 A.M. PWT 

Sat., 6:30ó:45 P.M. PST 9* 

Sun., 10:30 -11:00 P.M. 104 

Wed., 2:30.2:45 P.M. PWT 13* 
eff 10/4 Thurs., 2:45ó:00 P.M. PST 
Sun., 9:00 -9:15 A.M. 21. 

Sun.. 3:30 -4:00 P.M. PWT 9 
off 6/17 Sun., 7:30.8:00 P.M. PWT 
Sat., 5:00.5:15 P.M. PST 9 12/1/45 - 
Sun., 6:006:30 P.M. 143+ 1/7/45 - 

CHC 

10/20/44-1/26/45 

8/15/44-2710/45 

11/3/45- 

2/12/44- 

8/15/45- 
8/17/44-10/7/45 
12117/44-9/9/45 

Fri., 6:00 -6:15 P.M. PWT 8* 
eft 2/2 Fri., 8:15 -8:30 P.M. PWT 

Insulating Materials, Bill Henry-News Mon: Fri., 8:55 -9:00 P.M. 63 
Roofing, Brake Lining 

Red Cross Division Edwin C. Hill Tues., 6:15-6:30 P.M.; 
8/27 Surgical Dressings 12:30.12:45 A.M. 

Div. 
Kenu Cleanser Dr. Wallace Sterling Sat., 7:45-8:00 A.M. PWT 
Cosmetics Screen Guild Players Mon., 10:00.10:30 P.M. 
Liaterine Tooth Powder Billie Burke Show Sat., 11:30.12:00 P.M. 

(Continued on Page 2461 

139 

11 
141 

148 

10/20/44 -7/18/45 

12/25/44-- 

8/28/44- 12/18/45 

2,/3/45 - 
2/14/45- 
3/31/45-- 

Agency & Clti' 

Maxon, Inc., N. Y. 

Maxon, Inc., N. Y. 

Abbott Kimball Co., N. Y. 

B.B.D. & O. Inc., N. Y. 

Russell M. Seeds Co., St. Louis 

Donahue & Coe, Inc., N. Y. 

Garfield & Guild, San Francisco 

Young & Rubicam, Inc.. N. Y. 

Altkin -Kynett Co., Phila. 

The Clements Co. Inc., Phila. 
Biow Co. Inc., Los Angeles 
eff 7 Young & Rubicam, Inc. 
Lockwood- Shackelford Co. 
Young & Rubicam, Inc., N. Y. 

Lennen & Mitchell, Inc., N. Y. 

J. Walter Thompson Co., N. Y. 

Young & Rubicam, Inc., N. Y. 

Little &To., Los Angeles 
Biow Co., Inc., N. Y. 
Lambert & Feasley, Inc.. N. Y. 

Cos' tolfr 
19ád thele 1wc Tacti 

KWFT 
WICHITA FALLS, 

TEXAS 

620 
KILOCYCLES 
THE CHOICE 

SPOT ON 
THE DIAL 

(1) 209,147 NET WEEKLY CIRCULATION 
(2) KWFT - LOW STATION TIME COST 

-and you get maximum value 

Got your iqdvettLiiny 17ollat/ 

OF 800,000 PIECES OF MAIL 
600,000 INCLUDED PROOF 

OF PURCHASE 

COLUMBIA KWFT AFFILIATE 

WICHITA BROADCASTERS 
WICHITA FALLS, TEXAS 

National Rep.: PAUL H. RAYMER COMPANY 

MARKET DATA 

DAYT!ME AREAS 

Listening Area 
Radio Homes 
1940 Census 

New Weekly 
Circulation 

PRIMARY 

SECONDARY 

TERTIARY 

122,636 

154,122 

264,646 

89,471 

66,586 

53,090 

TOTAL LISTENING FAMILIES 209,147 
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5000 WATTS 

BROADCASTING Telecasting 

BASIC CBS 630 KC. 
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Advertisers Using CBS Network During 1945 
(Continued from Page 244) 

Sponsor Product Program 
No. of Duration of 

TIME Stotler Contracts Agency L City 

L. B. Laboratories, Inc., La Angeles L. B. Hair Oil Meet the Miau Thurs.. 2:45 -3:00 P.M. PW r 14* 3/1/45 -8/23/45 Glasser -Gailey & Co , Los Angeles 

Lever Brothers Co., Cambridge Lux Toilet Soap & Lux Radio Theater Mon., 9:00 -10:00 P.M. 149+ 1/1/45-6/25/46 J. Walter Thompson Co., N. Y. 
Flakes CBC 8/27/45- 

Lever Brothers Co., Cambridge Rimo B'g Sister Mon.-Fri., 12:15 -12:30 P.M. 142+ 3/27/44 - Ruthraul & Ryan, Inc., N. Y. 
CBC 

Lever Brothers Co., Cambridge Spry Aunt Jenny Mon.-Fri., 11:45 -12:00 Noon 80+ 3/27/44 - Ruthraut Sr Ryan, Inc., N. Y. 
CBC 

Lever Brothers Co., Cambridge Swan Soap Bright Horizon Mon.-Fri., 11:30-11:45 A.M.; 141 4/3/44 -7/6/45 Young & Rubicam, Inc., N. Y. 
3:30.3:45 P.M. 

Lever Brothers Co., Cambridge Swan Soap A Woman's Lite Mon.-Fri., 11:30 -11:45 A.M.; 141 7/9/45- Young & Rubicam, Inc., N. Y. 
3:30 -8:45 P.M. 

Lever Brothers Co., Cambridge Swan Soap Burns & Allen Show Mon., 8:80 -8:55 P.M.; 141 8/15/44 -6/25/45 Young & Rubicam, Inc., N. Y. 
11:30 -11:55 P.M. 

Lever Brothers Co., Cambridge Swan Soap Merry Life of Mary Christmas 
eft 9/3 Joan Davis Show 

Mon., 8:30-8:55 P.M.; 
11:30-11:55 P.M. 

143 8/27/45- Young & Rubicam, Inc., N. Y. 

Lever Brothels Co., Cambridge Lipton's Tea & Soup Inner Sanctum Tues., 9:00 -9:30 P.M. 141 1/2/45 -6/26/45 Young & Rubicam, Inc., N. Y. 
8/28/46- Wickets & Benson, Ltd., Toronto 

Lewis -Howe Co., St. Louis Turm Al Pearce in Here Conte, Elmer Sat., 10:15 -10:45 P.M. 54 9/30/44 -5/80/45 Roche, Williams & Cleary, Inc. 

Lewis -Howe Co., St. Louis Tuma The Beulah Show Mon., 9:00 -9:30 P.M. 
elf 8/26 Sun., 8:00 -8:80 P.M. 

145 7/2/45- Roche, Williams & Cleary, Inc. 

Liggew 
Y 
& 

ork 
ett Myers Tobacco Co., 

N 
Chesterfields Music That Satisfies Tues., Wed., Thun., 7:15- 

7:30 P.M.; 11:15-11:30 P.M. 
144 6/27/44 -6/21/45 Newell -Emmett, Inc., N. Y. 

P. Lorillard Co., New York Old Gold Cigarettes Which is Which 
eR 6/13 Detect & Collect 
eft 9/12 Frank Sinatra Show 

Wed., 9:30 -10:00 P.M. 
etf 9/12 Wed., 9:00.9:80 P.M. 

141 10/25/44- Lennen & Mitchell, Inc., N. Y. 

Lyon Van & Storage Co., Los Angeles Moving, Storage Meet The Missur Mon., 2:30 -2:45 P.M. PST 10 11/19/45- B. B. D. & O. Inc., Los Angeles 

M. J. B. Co., San Francisco MIR Rice & MJB Tea Meet the Missas Fri., 2:30 -2:45 P.M. PWT 10 2/23/45- 9/28/45 B.B.D. & O. Inc., San Francisco 

Manhattan Soap Co., Inc., New York Sweetheart Soap Strange Romance of Mon. -Fri., 10:80.10:45 A.M.; 146 1/1/45- Duane Jones Co., N. Y. 
Evelyn Winter 5;00 -5:15 P.M. 

e6 9/28 re: 4:304:45 P.M. 
Manhattan Soap Co., New York Sweetheart Soap Bill Haworth 

eR 4/2 Bob Andersen 
eR 9/8 Dick Cutting 

Mon., Wed., Fri., 7:30- 
7:45 A.M. PWT 

7* 6/8/44- Duane Jones Co., N. Y. 

Maryland Pharmaceutical Co. Rem & Bet Bob Trout -News Sat., 6:55 -7:00 P.M. 12 9,123/44 -3/17/45 Joseph Katz Co., Phila. 

(Continued on Page 248) 

FENCE ME IN BROTHER... 

STATION SALES MANAGER 
Boy, oh boy, I can guarantee the 

big department stores "across the 
board" shows without danger of 
network pre -emption in choice 
time periods now. 

adopt the Mosby plan 
of time allocation. 

NETWORK 

Whoopee. there'll be no "won't 

takes" for me if we adopt this. 

2/3 of every hour is mine, all mine. 

STATION PROGRAM DIRECTOR 

I can put my heart and soul into 
production now for my pet shows 

won't get kicked around lust when 

I'm getting a good Hooper. 

The Mosby Plan shares the 

same period out of each hour -- 

every hour - -- of the day. It pro- 

vides for equitable time alloca- 

tion in All Zones throughout the 

ENTIRE DAY. 

ART MOSBY, MGR. KGVO M 
MISSOULA 

ONTANA 

The station with TRIPLE the National Hooper 

Page 246 1946 Yearbook Number 

why WHIO 
V11110-Dayton's basic CBS station- 
gives you excellent coverage of Dayton 
and the Miami valley. 

WHIO -1290 on the dial -has more 
listeners for your sales message than 
any other local station. 

wHIO -5000 watts -also covers a $100 
Million farm market surrounding and 
supplementing the Dayton market. 

NEWS: UP, INS, PA plus CBS' Best 

5000 WATTS 
BASIC CBS 

DAYTON, OHIO 
C. P. BOLLINGBERY, Reprerenlanree 

11411flY E. CUMMINGS, Soulheanern R. pecare latir. 

BROADCASTING Telecasting 
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5he Only CBS Basic Outlet 

Serving Western Pennsylvania 

H. J. BRENNEN, President 

H. K. BRENNEN, Manager 

WJAS 
PITTSBURGH 

Has an amazing record of SUCCESS STORIES ON ADVERTISERS 

employing this vastly popular station. For instance, Kaufmann's, 

Pittsburgh's largest department store, is now in its twelfth year 

of CONTINUOUS broadcasting over WJAS- carrying three 

programs daily. In fact WJAS carries MORE department store 

advertising than any other Pittsburgh station, both in time and 

dollar volume. Local merchants as well as national spot ad- 

vertisers know that the Pittsburgh market ranks among the 

nation's foremost -they also know that WJAS is doing a great 

job. For definite sales results schedule your next campaign 

over WJAS. 

5,00 OWatts ... Day and Night 
Represented by WILLIAM G. RAMBEAU COMPANY, 

New York Chicago .os Angele; 
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Advertisers Using CBS Network During 1945 
(Continued from Page 246) 

No. of Duration of 
Sponsor Product Program Time Stations Contracts Agency & City 

McMahan Furniture Stores, 
Loa Angeles 

House Furnishings Knox Manning -News Mon. -Fri., 12:15 -12:30 P.M. 8a 8/6/45 - 
PWT 

M-CM. Adv. Agcy., Santa Monica, 
Cal. 

Mennen Co., Newark Lather Shave Cream & Bill Haworth -News Tues., Thun., Sat., 7:30- 70 2/18/45 -8/11/45 Duane Jones Co., N. Y. 
Brushless Shave elf 4/3 Bob Andersen 7:45 A.M. PWT 
Cream 

Miles CaPfomla Co., Los Angeles One-A -Day Vitamins Story of Sandra Martin Mon: Fr:., 4:00 -4:15 P.M. PWT 9* 5/1/44 -4/27/45 Wade Adv. Agcy, 
e6 1/15 Mon.-Fri., 2:15- 

2:30 P.M. PWT 

S. A Moffatt Co., Los Angeles Polar Brand Frosted Meet the Missas Wed.. 2:30 -2:45 P.M. PST 100 10/3/45 -10/17/41 Hoair- Cooper Co., Seattle 
Foods 

S. A. Moffatt Co., Los Angeles Polar Brand Frosted Meet the Missur Fri., 2:30 -2:45 P.M. PST 10* 10/5/45 - Honig- Cooper Co., Seattle 
Foods 

Nash- Kelvinator Corp., Detroit Nash Motor Can & Andrew Sisters Show 
Kelvinator Refriger- 
ators 

Wed., 10:30 -11:00 P.M. 146 10/3/45- Ge7er, Cornell & Newell, Inc., 
N. Y. 

National Lead Co., San Francisco Dutch Boy Paint Trading Post Sun., 5:30 -5:55 P.M. PWT 90 2/4/45- 10/21/45 Erwin, Wasey & Co., San Francisco 
elf 7/1 Honig- Cooper Co. 

Newell Gutradt Co. Stryker's Soap Meet The Missus Sat. 1:80 -2:00 P.M. PST 60 12/1/45- Garfield & Guild, San Francisco 

Noxzema Chemical Co. Noxeema, Noxzema Mayor of the Town with Sat., 7:00 -7:30 P.M.; 59 3/11/44- 7/14/45 Ruthrauff & Ryan, Inc., N. Y. 
Shave Cream Lionel Barrymore 10:15 -10:45 P.M. 

elf 4/28 Sat., 8:004:30 P.M.; 59 9/1/45 
10:15 -10:45 P.M. 

elf. 9/1 Sat., 8:30-8:55 P.M. 
11:30 -11:55 P.M. 

O'Cedar Corp., Chicago All Products Meet the Missaa Mon., Wed., 2:30 -2:45 P.M. 19* 2/12/45 -5/9/45 Aubrey, Moore & Wallace, Inc., 
PWT Chicago 

Pabst Saler Co., Chicago Pabst Blue Ribbon Beer Danny Kaye Show Sat., 8:00 -8:30 P.M. 129 3/44- Warwick & Legler, Inc., N. Y. 
elf 6/8 Harry James 
elf 9/28 Danny Kaye Show 

elf 4/27 Fri., 10:30 -11:00 P.M. 

Pacific Coast Borax Co., New York Borax, Boraxo, 20 Death Valley Sheriff Thurs., 8:30-8:55 P.M.; 63 6/29/44- 6/21/45 McCann -Erickson, Inc., N. Y. 
Mule Team Borax 11:80-11:55 P.M. 

Pan American Petroleum Corp., 
New Orleans 

Petroleum Products Edward R. Murrow Sun., 1:45 -2:00 P.M. 9 5/6/45- 11/11/45 Fitzgerald Adv. Agcy., 
New Orleans 

Parker Pen Co., Janesville, Wise. Parker Pens, Pencils Bob Trout -News Sat., Sun., 8:55 -9:00 P.M. 140 6/24/44 - J. Walter Thompson Co., Chicago 
& Quink elf 1/27 Ned Calmer 

Pet Milk Sales Co., St. Louis 400-D Pet Milk Mary Lee Taylor Sat., 10:30 -11:00 A.M.; 126 10/28/44 - Gardner Adv. Co., St. Louis 
2:00 -2:30 P.M. 

Pet Milk Sales Co., St. Louis 400-D Pet Milk Saturday Night Serenade Sat., 9:45 -10:15 P.M. 70 10/7/44 - Gardner Adver. Co., St. Louis 

Peter Paul, Inc., Naugatuck, Conn. Candy Ban Truman Bradley Mon., Wed., Fri., 5:45-9* 10/2/44 - Brisacher, Van Norden & Staff, 
5:55 P.M. PWT San Francisco 

Philip Morris & Co. Ltd., Inc., 
New York 

Philip Morris Cigarettes Crime Doctor Sun., 8:30 -8:55 P.M.; 139 4/80/44 - 
11:00 -11:25 P.M. 

Blow Co. Inc., N. Y. 

Philip Morris & Co. Ltd., Inc. Philip Morris Cigarettes It Pays to be Ignorant Fri., 9:00.9:30 P.M. 139 2/8/44 - Blow Co. Inc., N. Y. 
New York 

Pillsbury Mills, Inc., Minneapolis Pillsbury Beet Flour, Grand Central Station Sat., 1:00.1:25 P.M. 125 8/4/44- McCann -Erickson, Inc., Mpla. 
Sno-Sheen Fl ter & elf 6/2 Sat., 1:00 -1:30 P.M. 

Pancake Flour 
Planters Nut & Chocolate Co., 

Wilkes Barre 
Peanuts & Peanut Oil Harry W. Flannery-News 

elf 5/29 Nelson Pringle -News 
Tues, Thurs., Sat., 5:30-6* 1/16/45- 

5:45 P.M. PWT 
Erwin Wasey & Co., San Francisco 
elf 7/1 Honig- Cooper Co. 
elf 10/6 Raymond R. Morgan 

Prince Matchabelli, Inc., New York Prince Matehabelli Stradivari Orchestra S n., 2:03-2:30 P.M. 141 4/15/45- 12/23/45 Morse International, Inc. 
Perfumes & Cosmetica 

Procter & Gamble Co., Cincinnati Camay Perry Mason Mon -Fri., 2:45-3:00 P.M. 38 10/18/44 - Pedlar & Ryan, Inc., N. Y. 
elf 1/8 Mon.-Fri., 2:30 -2:45 P.M. 
Of 9/17 Mon.-Fri. 2:15 -2:30 P.M. 

Procter & Gamble Co., Cincinnati Crisco Bernardine Flynn -News 
eff 8/20 Meet Margaret 

Mos.-Fri . 1:30 -1:45 P.M. 42 1/1/45- Compton Adv. Inc., N. Y. 

Macdonald 
elf 11/26 Young Dr. Malone 

Procter & Gamble Co., Cincinnati Brett Perry Mason Mon.-Fri., 2:15-2:30 P.M. 7 11/5/45 - Dancer- Fitzgerald -Sample, Inc., 
Chicago 

Procter & Gamble Co., Cincinnati Duz Young Dr. Malone 
elf 11,26 Road of Life 

M:,n -Fri., 1:45-2:00 P.M. 75 4/2/45- Compton Adv. Inc., N. Y. 

Procter & Gamble Co., Cincinnati Ivory & Oxydol Jack Kirkwood Show Mon.-Fri., 7:00 -7:15 P.M.; 74 1/1/45- 6/29/45 Compton Adv. Inc., N. Y. 
11:00-11:15 P.M. 

Procter & Gamble Co., Cincinnati Ivory Soap Jack Kirkwood Show Mon.-Fri., 7:00 -7:15 P.M.; 47 8/20/45 - Compton Adv. Inc., N. Y. 
11:00.11:15 P.M. 

Procter & Gamble Co., Cincinnati Ivory Soap Mommie and the Men Mon.-Fri., 7:00.7:15 P.M.; 81 8/20/45- Compton Adv. Inc., N. Y. 
11:00 -11:15 P.M. 

Procter & Gamble Co., Cincinnati Ivory Flakes Rosemary Mon.-Fri., 2:15 -2:80 P.M. 25 3/26/45- 9/14/45 Compton Adv. Inc., N. Y. 

Procter & Gamble Co., Cincinnati Ivory Snow Rosemary Mon.-Fri., 2:30 -2:45 P.M. 49 9/17/45 - Benton & Bowles, Inc., N. Y. 

Procter & Gamble Co., Cincinnati Ivory Soap Life Can Be Beautiful Mon: Fri., 1:00.1:15 P.M. 67 1/1/45 - Compton Adv. Inc., N. Y. 

Procter & Gamble Co., Cincinnati Lava F.B.I. in Peace & War Sat., 8:30 -8:55 P.M.; 86 11/25/44- 6/30/45 Blow Co. Inc., N. Y. 
11:30-11:55 P.M. 

elf 8/23 Thurs., 8:30-8:55 P.M.; 8/23/45- Biow Co. Inc., N. Y. 
11:80.11:55 P.M. 

Procter & Gamble Co., Cincinnati Oxydol Ma Perkins Mon.-Fri., 1:15 -1:30 P.M. 72 1/1/45 - Dancer -Fitzgerald- Sample, N. Y. 

Procter & Gamble Co., Cincinnati Oxydol Jack Smith Tues. -Fri., 7:15 -7:80 P.M.; 59 8/21/45- Dancer-Fitzgerald-Sample, Chicago 
11:15.11:30 P.M. 72 (elf. 12/10) 

e8 9/10 Mon.-Fri., 7:15.7:30 P.M.; 
11:15-11:30 P.M. 

Procter & Gamble Co., Cincinnati Oxydol Vic & Sade Tues.-Fri., 7:157:30 P.M.; 13 8/21/45 -12/7/45 Dancer- Fitzgerald-Sample, Chicago 
11:15 -11:30 P.M. 

elf 9/10 Mon.-Fri 7:15 -7:80 P.M. 
11:15-11:30 P.M. 

(Continued on Page 250) 
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IN CENTRAL IOWA K 5O 
IS DOING A TERRIFIC JOB 

Folks in our own backyard ... 
who know which Central Iowa station 

is really delivering the goods ... 
choose KSO. 

More than 147 

Des Moines advertisers used KSO 

last year ... and it's hard to fool 

your neighbors, especially when 

they know what's going on here at KSO. 

(so 
DES MOINES, IOWA 5000 Watts 

Kingsley H, Murphy, Owner George J. Higgins, General Manager 

Represented by HeadleyReed Co. 
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Advertisers Using CBS Network During 1945 
(Continued from Page 248) 

Sponsor Product 

Procter & Gamble Co., Cincinnati Spie & Span 

Procter & Gamble Co., Cincinnati Teel 

Procter & Gamble Co., Cincinnati White Laundry Soap 

Prudential Insurance Co. of America, Insurance Services 
Newark 

Quaker Oats Co., Chicago Quaker Oats & 
Mother's Oats 

R. J. Reynolds Tobacco Co., 
Winston -Salem 

R. J. Reynolds Tobacco Co., 
Winston-Salem 

Roma Wine Co., Fresno 

Ronson Art Metal Works 

S & W Fine Foods, Inc., 
San Francisco 

Camel Cigarettes 

Camel Cigarettes 

Roma Wines 

Newark Lighters 

Food & Coffee 

Program 

Perry Mason 

Life Can Be Beautiful 

Rosemary 

Prudential Family Hour 

That Brewster Boy 
eft 3/9 Those Websters 

Durante & Moore Show 

Thanks to the Yanks 

Suspense 

Ronson Christmas Musicale 

Knox Manning Reports 

Safeway Stores, Inc., prior to 9/16 Sunnybank Margarine Money on the Line 
Coldstream Products Co. 

Sales Builders, Inc., Loe Angeles 

Sehenley Laboratories, Inc., 
New York 

Sal -Cote Co., Los Angeles 

Seeman Bros. Inc., New York 

Servel, Inc., New York 

Signal Oil Co., Los Angeles 

Soil -O6 Mfg. Co., Glendale 

Max Factor Cosmetics Frank Sinatra Show 
eft 6/5 Ray Noble's Orch. 

Penicillin The Doctor Fights 

Tinte 

Mon.-FS., 2:15 -2:30 P.M. 

Mon.-Fri., 1:00 -1:15 P.M. 

Mon.-Fri., 2:15.2:30 P.M. 

Sun. 5:00 -5:45 P.M. 
elf 9/23 Sun., 5:00.5:80 P.M. 

Fri., 9:30 -10:00 P.M. 

Fri., 10:00 -10:30 P.M. 

Mon., 7:30-8:00 P.M.; 
10:30 -11:00 P.M. 

No. of 
Stations 

35 

67 

49 

126 

Mon., Thun., 8:00 -8:30 P.M.; 
12:00 -12:30 A.M. 

Tue., 3:30-4:00 P.M. 

Mon.-Fri., 5:00-5:15 P.M. PST 10* 

Duration of 
Contracte 

9/17/45- 
7/2/45- 8/10/45 ' 

3/26/45- 6/29/45 

5/28/44- 

141+ 8/8/44 - 
CBC 

133 7/7/44 -3/80/45 

148 10/2/44- 

80 3/2/44- 

144 12/25/45 only 

9/24/45 -12/21/45 

10/18/44 -8/20/45 
ret. 9/16/45- 

144 1/3/45 -7/4/45 

76 6/5/45 -9/11/45 

8a 11/28/44 - 2/22/45 

5* 4/25/45 -7/2/45 

138 4/1/44- 3/24/45 

13a 6/11/44 - 
9a 2/1/44 - 

2/28/44- 

142 3/26/45- 

131 9/25/44- 3/23/45 

Wed., 9:30 -10:00 P.M. PWT 13* 
e61/23 Tues., 7:30- 

8:00 P.M. PWT 
eH 4/6 Fri., 6:00 -6:30 P.M. PWT 
eH 7/2 Mon., 8:30 -8:55 P.M. PWT 
eft 9/16 Sun., 3:30-4:00 P.M. PST 

Wed., 9:00 -9:30 P.M. 

Tues., 9:30 -10:00 P.M. 

Seal -Cote Protection Meet the Misnus Tues., Thurs., 2:45-3:00 P.M. 
for the Nails PWT 

Air -Wick News with Howard Petrie Mon., Wed., Fri. , 12:15- 
12:30 P.M. PVT 

Refrigerators & Air Billie Burke Show 
Conditioning 

Gas, Oil The Whistler 

Cleaning Fluid 

Southern Cotton Oil Co., Wesson Oil & 
New Orleans Snowdrif t 

E. R. Squibb & Sons, New York 

E. R. Squibb & Sons, New York 

Truman Bradley -News 

Irene Beasley 
et! 8/27 Try 'n Find Me 

Tooth Powder, Dental Jimmy Carroll Sings 
Cream & Pharma- 
ceutical Products 

Tooth Powder, Dental 
Cream & Pharma- 
ceutical Products 

Sat., 11:30 -12:00 Noon 

Mon., 9:00 -9:30 P.M. PWT 

Tues., Thun., Sat., 5:45- 
5:55 P.M. PWT 

Mon.-Fri., 3:15-3:30 P.M. 55 
e! 4/16 Mon.-Fri., 3:00-3:15 P.M. 

Mon., Wed., Fri., 6:15- 
6:30 P.M. 

Lyn Murray's Orch. & Chorus Mon., Wed., Fri., 6:15- 
6:30 P.M. 

(Continued on Page 252) 

Agency & City 

Dancer-Fitzgerald-Sample, Chicago 

Biow Co. Inc., N. Y. 

Benton & Bowles, Inc., N. Y. 

Benton & Bowles, Inc., N. Y. 

Ruthrauff & Ryan, Inc., N. Y. 
Spitzer & Mills, Ltd. 

Wm. Esty & Co. Inc., N. Y. 

Wm. Esty & Co. Inc., N. Y. 

Biow Co. Inc., N. Y. 

Cecil & Presbrey, N. Y. 

Brisacher, Van Norden & Staff 

McCann -Erickson, Inc., 
San Francisco 

Smith & Drum, Inc., 
Los Angeles 

Biow Co. Inc., N. Y. 

Buchanan & Co. Inc., 
Los Angeles 

Wm. H. Weintraub & Co. Inc., 
N. Y. 

B.B.D. & O. Inc., N. Y. 

Barton A. Stebbins Adv. Agcy. 

McCann- Erickson, Inc., 
Loa Angeles 

eft 7/8 Ruthrauff & Ryan, Inc. 

Kenyon & Eckhardt, Inc. 

Geyer -Cornell & Newell, Inc. 

B.B.D. & O. Inc., N. Y. 

KARM 
.-/'t4'AKOt CalLlo7M[a 

aeic L Coicsia c-fafioH o Cetiítal CaliiotKia 

Represented Nationally By 

EDWARD PETRY d CO., Inc. New York - Chicago - Detroit - St. Louis - Los Angeles - San Francisco 
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SPANS THE 

SAN FRANCISCO 

BAY AREA 

The Nation's Sixth Market! 

740 
ON YOUR DIAL 

San Francisco Studios Palace Hotel EXbrook 3233 

Represented Nationally by Edward Petry & Co., Inc. 

PACIFIC AGRICULTURAL FOUNDATION LTD., SAN JOSE, CALIFORNIA 
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Advertisers Using CBS Network During 1945 
(Continued from Page 250) 

Sponsor 

Standard Brands, Inc., New York 

Sterling Drug Inc., New York 

Sterling Drug Inc., New York 

Product 

Fleischmann s Yeast 

Bayer Aspirin 

Dr. Lyons & Bayer 
eR 1/15 Bayer Aspirin 
eR 8/12 Bayer & 

Dr. Lyons 
eS 10/19 Dr. Lyons 

Tooth Powder 
eR 11 /5 Bayer & Dr. 

Lyons 

Program 

Mary Marlin 

American Melody Hour 

Second Husband 

No. of 
Time Stations 

Mon.-Fri., 3:00 -3:15 P.M. 142 

Tues., 7:305:00 P.M. 189 

Mon.-Fri. 11:1541:30 A.M. 42 

Duration of 
Contracte 

9/25/44-4/13/45 

7/18/44- 
7/81/44- 

Agency & City 

J. Walter Thompson Co., N. Y. 

Dancer-Fitzgerald-Sample, Ine.,N.Y. 

Dancer-Fitzgerald-Sample, Ine.,N.Y. 

Sterling Drug Inc., New York Ironized Yeast Big Town Tues, 8:00 -&30 P.M.; 140+ 1/2/45- Pedlar & Ryan, Inc., N. Y 
12:00.12:30 A.M. CBC 

Sterling Drug Inc., New York Mon., Tues., Ph. Amanda Mon.-Fri., 11:00 -11:15 A.M. 41 7/31/44- Dancer -FitzgeraldSample, Ine..N.Y. 
Toothpaste 

Wed., Energine 
Thurs., Fri., Ph. M of 

M Tablets 
eft 10/22 -11/2 Mon., 

Tues., Bayer 
11/5 Mon , Tues., Ph. 

Toothpaste 

Texas Company, New York Texaco Gas, Oil, Texaco Star Theater Sun., 9:30 -10:00 P.M. 
1 

10/1/44- Buchanan & Co., Inc. N. Y. 
Lubricants, Marfak, 
Service Stations 

CSC Ronalds Adv. Ltd., Montreal 

Textron, Inc., New York Fabric. Textron Theater starring Sat., 7:00 -7:30 P.M. 146 9/8/45- J. Walter Thompson Co., N. Y. 
Helen Hayes 

Union Ice Co. All Products American Rhapsody Sun., 5:00 -5:30 P.M. PWT 10. 10/29/44 -5/8/45 Geo. M. Wessell+ Adv. Agcy. 

Union Oil Co., Los Angeles Gas & Oil Nelson Pringle -News Mon.-Fri., 7:458:00 A.M. PWT 104 8/27/45 - Foote -Cone & Belding, Los Angeles 

United Drug Co., Boston Drugs Durante -Moore Fri., 10:00.10:30 P.M. 148 4/8/45- N. W. Ayer & Sona, N. Y. 
7/6 -9/7 Resell Summer Show 
9/14 Durante -Moore 

U. S. Rubber Co., New York All products New York Philharmonic Sun., 3:00 -4:30 P.M. 189 5/21/44 -8/12/45 Campbell-Ewald Co. Inc., N. Y. 
Symphony ret. 10/7/45- 

Vick Chemical Co., New York All Products Matinee Theater Sun., 2:00 -2:30 P.M. 128 7/2/44- 4/8/45 Morse International, Inc., N. Y. 

Vick Chemical Co.. New York All Products Dave Vaile -News 
eft 4/25 Dr. Wallace Sterling 

Tues., Wed., Thurs., 8:55- 
9:00 P.M. PWT 

9. 7/12/44 -5/17/45 Morse International, Inc., N. Y. 

Vick Chemical Co., New York All Products Bob Andersen -News 
eR 9/4 Dick Cutting 

Tues., Thurs., Sat., 7:30. 
7:45 A.M. PWT 

9. 8/14/45- Morse International Inc., N. Y. 

Washington Cooperative Egg & 
Poultry Association, Seattle 

Lynden Foods Meet the Misses Wed., 2:30 -2:45 P.M. PST 10. 10/81/45 - Pacific National Adv. Agcy., 
Seattle 

J. B. Williams Co., Glastonbury Shaving Cream & Wm. L. Shirer Sun., 5:45 -6:00 P.M. 144 1/7/45- .1. Walter Thompson Co., N. Y. 
Shaving Products 

Wilshire Oil Co., Los Angeles Motor Oil That's A Good Idea Sat., 6:30-6:45 P.M. PWT 
eli 3/10/Sat., 9:30-9:45 P.M. 

5. 9/2/44-9/15/45 Dan B. Miner Co., Los Angeles 

PWT 

Wm Wrigley Jr. Co., Chicago Chewing Gum The First Line 
e8 1118 Island Venture 

Thurs., 10:00 -10:30 P.M. 143 12/28/44- Arthur Meyerho8 & Co., Chicago 

Wm. Wrigley Jr. Co. Chicago Chewing Gum Gene Autry Show Sun., 5:30 -5:45 P.M. 144 9/28/45- Ruthrau8 & Ryan, Inc., Chicago 

Wm. Wrigley Jr. Co., Chicago Chewing Gum American in the Air 
eS 9,1 Just Entertainment 

Sat., 7:30 -8:00 P.M. 144 10/28/44- 10/18/45 J. Walter Thompson Co., Chicago 

Wm. Wrigley Jr. Co., Chicago Chewing Gum Service to the Front 
eR 8/21 Just Entertainment 

Tues., 10:03 -10:80 P.M. 143 6/28/41- 9/25/45 Arthur Meyerho3 & Co., Chicago 

Yellow Cab Co., San Francisco Cab Service The Story Teller Sat., 7:45-8:00 A.M. PWT 
eR 10/20 Sat., 8:00- 

5. 1/6/45 - Rhoades & Davis 

3:15 P.M. PST 

SING A SONG OF JINGLES! 
WE started the vogue of the musical spot' 
If its IDEAS you want, then its IDEAS we've got! 
We do the whole job -music, talent and script - 
For the finest recordings we're fully equippedl 
A jingle for this -and a jingle for that - 
A jingle for soit drinks, or even a hat. 
We make 'em for sponsors all over the States - 
Don't buy any jingles 'tit you get our rates! 
Our clients all say that our spots are terrific - 
We humbly confess that were rather prolifici 
Or -write your own lyrics and send them to us- 
We'll handle the details without any fuss. 
No matter the problem (we've solved quite a few) 
With speed and precision, we'd like to serve YOUI 

See Pages 385 and 230 

The FIRST transcribed musical announcements were 

created by us in 1934. We were the FIRST to 

promote minute musicals in broadcasting trade 
papers, beginning in 1935. Since then we have 

made a lot of original musical spots -and still del 

Kasper- Gordon, Incorporated 
140 BOYLSTON ST., BOSTON 16, MASS. 
ONE OF THE COUNTRY'S LARGEST PROGRAM PRODUCERS 
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Lest 
We Forget. . . 

THE 

CHURCH 

mó1 T_ 

VETERANS 
REHABILITATION 

THE 

FARM 

WATL WRBL WGPC 
ATLANTA COLUMBUS ALBANY 
1400 KC MBS U30 KC CBS 1450 KC CBS 

NATIONALLY REPRESENTED BY 

GEORGE P. HOLLINGBERY CO. 
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MUTUAL BROADCASTING SYSTEM: EXECUTIVES and STAFF 
1440 Broadway, New York 18, N. Y. 

Phone: Pennsylvania 6.9600 

EXECUTIVE PERSONNEL 
OFFICERS OF THE CORPORATION 

Alfred J. McCosker, New York, Chairman of the Board 
Edgar Kobak, New York. President 
Robert D. Sweuy, New York, Vice -President and General 

Manager 
Phillips Carlin, New York. Vigie- President in Charge of 

Programs 
Z. C. Barnes, New York, Vice -President in Charge of 

Sales 
Carl Haverlin, New York, Vice -President in Charge of 

Station Relations 
Robert A. Schmid. New York, Vice -President in Charge of 

Advertising, Promotion and Research 
E. M. Antrim, Chicago. Secretary 
J. E. Wallen, New York, Treasurer 

BOARD OF DIRECTORS 
Edgar Kobuk, MBS. New York 
E. M. Antrim. WON. Chicago 
Willet H. Brown. Don Lee. Hollywool 
J. E. Campeau, CKLW, Detroit 
Chesser Campbell, WGN, Chicago 
H. K. Carpenter, WHK. Cleveland 
Benedict Gimbel, Jr., WIP, Philadelphia 
Alfred J. McCosker, WOR, New York, Chairman 
John Shepard 3d. Yankee Network, Boston 
Linus Travers. Yankee Network, Boston 
Theodore C. Strelbert, WOR, New York 
Lewis Allen Weise, Don Lee, Hollywood 

EXECUTIVE COMMITTEE 
Edgar Kobak. MBS. New York 
Chesser Campbell, WON, Chicago 
H. K. Carpenter. WHK. Cleveland 
John Shepard 3d, Yankee Network, Boston 
Theodore C. Streibert. WOR, New York 
Lewis Allen Weiss, Don Lee, Hollywood 

DEPARTMENTS AND DIVISIONS 
EXECUTIVE OFFICERS 

Edgar Kobuk, President 
Robert D. Sweuy. Vice -President and General Managet 
Jesse Thompson, Policy Co-ordinator 

ACCOUNTING DEPARTMENT 
James E. Walen, Controller 
George Ruppel, Asst. Controller 
George Westby, Budget Director 

LEGAL STAFF 
Louis G. Caldwell, Washington. D. C. 
Andrew C. Hamilton. Chicago 
Emanuel Dannett, New York 

ENGINEERING DEPARTMENT 
Esterly Chase Page, Director of Engineering 
Lewis Tower, Chief Facilities Engineer 
E. M. Johnson, Chief Plans and Allocations Engineer 

PROGRAM DEPARTMENT 
Phillips Carlin, Vice- President in Charge of Programs 
Adolph Opfinger, Program Director 
Robert Novak, Director of Talent and Program Develop- 

ment 
Melia Grindley Kampf, Assistait Director 
Bertram Hauser, Co-operative Program Director 
Edwin T. Otis, Commercial Program Supervisor 
Harold Wagner, Assistant Program Manager 
H. L. F'ishel, Script Editor 
Herbert Rice, Creative Producer 
Dorothy Ann Kemble, Director of Continuity Acceptance 
Frank Chase. in Charge of Program Sales 
Elsie Dick, Director of Women's Activities 

NEWS AND SPECIAL EVENTS 
A. A. Schechter, Director of News and Special Events 
Tom Slater, Manager of Special Events 
Paul Jonas, Assistant Manger of Special Events 
Milton Burgh, Manager of News Division 
Floyd Mack, Manager of Operations, News ant Special 

Events 
John Newhouse, Day Program Supervisor 
Hugo Seiler, Night Program Supervisor 
John Thornton. Manager of Overseas Operations 

FOREIGN CORRESPONDENTS 
Robert F. Allen, Mexico City 
Don Bell. Tokyo 
Bob Brumby, in U. S. (awaiting assignment) 
Owen Cunningham, Honolulu 
Gerald Dougherty. Buenos Aires 
Sidney Fine, Moscow 
Arthur Gaeth. Balkans 
Ted Hoskins. Cairo 
Berger Jacobsen. Sweden 
Seymour Korman, Rome 
John Leonard, Panama 
Jack Mahon in U. S. (on leave) 
Arthur Mann, London 
Ken McLaughlin, Chungking 
Charles Miner, Shanghai 
Leslie Nichols, Germany 
Robert Stewart. Manila 
Helen Townsley, Rio de Janeiro 
Alfred Wage, India -New Delhi 
Dorothy Williams, Madrid 

WASHINGTON STAFF 
Albert L. Warner, Director of News and Special Events 
William Hillman, News Commentator 
Jack Paige. Karl Bates, Presidential Announcers 

DETROIT STAFF 
Herbert Faust, Central Division Manager 

PITTSBURGH OFFICE 
Richard Bachman, Sales Representative 

CHICAGO STAFF 
Adolph Huh, Vice -President in Charge of Midwest Oper- 

ations 
Carroll Marte. Assistant to Vice- President 
Gilbert McClelland. Sales Promotion Manager 
James Mahoney, Manager of Western Division- Station 

Relations 
George P. Herro, Publicity Director 
Myrtle Goulet, Station Traffic Supervisor 

PUBLICITY DEPARTMENT 
Jim O'Bryon, Publicity Director 
Francis X. Zuzulo, Assistant Director and Trade News 

Editor 
John Skinner. News Editor 
Bob Wilson, Exploitation Director 
Geraldine Foster; Photo Editor 
Carl Oswald, Traveling Representative 
Norma Roberts, Music Editor 

SALES DEPARTMENT 
Z. C. Barnes. Vice- President in Charge of Sales 
Duncan R. Buckham, Eastern Sales Manager 
E. P. H. James, Manager of Sales Operations 
Torrence Danley, Manager of National Sales Service 
Frank Kizts, Eastern Sales Service Manager 

SALES PROMOTION AND RESEARCH DEPARTMENT 
Robert A. Schmid, Vice -President in Charge of Advertis- 

ing, Promotion and Research 
Peter Zanphir, Assistant Director 
Harold Coulter. Manager of Audience Promotion 
Richard Put. Manager of Research 
Arnold Roston, Art Director 
Richard Redmond, Advertising Director 

STATION RELATIONS DEPARTMENT 
Carl Haverlin, Vice- President in Charge of Static, Rein - 

titens 
Charles Godwin, Assistant to Mr. Haverlin 
Leslie L. Learned, Manager of Engineering Traffic 
Lewis Tower, Station Traffic Supervisor 
Dorothy Driscoll, Manager of Station Traffic 
Paul Hancock. Statistician 
Robert W. Carpenter, Field Representative (Southwest 

Division) 
Harry Le Brun. Field Representative (Southeast Divi- 

sion) 

W -CAR 
PONTIAC 
MICHIGAN 

1000 S-T-R-E-A-M-L-I-N-E-D 

WATTS 

That Outstanding Independent Station In Southeastern Michigan That You Hear So Much About 

. . . Built on Service to the Vast Numbers Who Like "News on the Hour Every Hour" -and 
Good Music All Day Long. 

"Three Million People Can Hear Us Easily -and Plenty of Them Listen . . . Hour After Hour 

Every Day! 

11:10 K.C. Daytime 
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Advertisers Using Mutual Network: During 1945 

Sponsor 

Allegheny Ludlum Steel Corp. 
Brackenridge, Pa. 

American Bird Products, Inc., 
Chicago 

American Safety Razor Corp., 
Brooklyn 

Barbasol Co., Indianapolis 

Bayuk Cigars, Inc., Philadelphia 

Beaumont Co., St. Louis 

Berkshire Knitting Mille 

Boston Globe, Boston 

Carey Salt Company 

Carter Products, Inc., New York 

Chesapeake d& Ohio Railway Co., 

Clipper Craft Clothes (formerly 
Trimount Clothing Co., 
New York) 

Product 

Institutional 

Bird Food 

Program 

Steel Horizons 

American Radio Warblers 

Gem Razor Blades The Adventures of the Falcon 

Barbasol 

Phillies Cigars 

Gabriel Heatter 

Sizing Up the News 
Inside of Sports 

Four -Way Cold Tableta Lanny and Ginger 
and Grove B- Complex 

eff 7/2/45 Cliff Edwards 

Full Fashioned Stocking. Ilka Chase 

Speeches 

Carey Salt 

Carter's Little Liver Pills 

Service 

Clipper Craft Clothes 

Coca Cola Company, Atlanta, Ga. Coca Cola 

Conti Products ,Inc. ,Brooklyn 

G. N. Coughlan Co. 

Boston Globe Luncheon 

The Shadow 

John J. Anthony 

Let's Face the Issue 

Topics of Today with Dorothy 
Thompson 

Tom Harmon -All American 
Sports Editor 

Songs 
gby 

Morton Downey 

eff 7 /1S /45anda 

Conti Shampoo and Soap Treasure Hour of Song 

Walter Compton 
Treasure Hour of Song 
Memo for Tomorrow 
Treasure Hour of Song 
eft 6/22/44 Starlight Serenade 
eff 11/29/44 Treasure Hour of Song 
ell 6/7/45 Starlight Serenade 
e8 11/22/45 Treasure Hour of Song 

Chimney Sweep Soot Fulton Lewis, Jr. 
Destroyer 

Delaware, Lackawanna & Western Blue Coal 
Coal Co., New York 

Dully Mott Co., Inc., New York 

E. J. Brach & Sons, Chicago 

Time 

Sun., 9:00 -9:30 P.M. 

Sun., 11.5 -1:30 P.M. 

Sun., 1:00.1:15 P.M. 

Tues., 8:30 -9:00 P.M. 

Duration of 
Contract 

10/1/44 -9/9/45 

10/15/89- 4/28/40 
10/18/40 -4/19/41 
10/19/41 -4/12/42 
10/17/43 -4/9/44 
10/15/44- 4/29/45 
10/14/45 - 
7/8/45- 

Sun., 8:45 -9:00 P.M. 4/8/41 - 
Mon., Wed., Fri., 8:00 -8:15 P.M. 11/7/41- 9/7/45 
Tues., Thurs., Sat., 7:45 -8:00 P.M. 8/14/88-6/27/42 
Mon.-Fri., 7:45 -8:00 P.M. 9/10/45 - 
Mon., Wed., Fri., 11:55 -12:00 Noon 10/2/44 - 
Mon., Wed., Fri., 2:25 -2:30 P.M. e8 10/1/45 

Sun., 1:15 -1:30 P.M. 9/9/45- 

Tues., 1:15 -1:30 P.M. 

Sun., 5:00 -5:30 P.M. 

Mon.-Fri., 1:45.2:00 P.M. 

Sun., 5:00 -5:80 P.M. 

Sun., 9:45 -10:00 P.M. 

Sun., 7:45.8:00 P.M. 

5/1/45 only 

9/9/45 - 
8/19/45- 
11/26/44- 5/27/45 

8/25/45 -7/18/45 

10/18/45- 

Mon. -Fri., 12:15 -12:30 P.M. 2/5/45 - 
Mon.. Wed., 9:30.10:00 P.M. 
Mon., Wed., Fri., 9:30 -10:00 P.M. 

Sat., 8:00 -8:30 P.M. 
Fri., 10:00 -10:30 P.M. 
Sun.. 10:45 -11:00 A.M. 
Thun., 9:30 -10:00 P.M. 
Sun., 10:45-11:00 A.M. 
Thum., 9:30 -10:00 P.M. 

Sun., 6:45-7:00 P.M. 

The Shadow Sun., 5:30-6:00 P.M. 

Apple Products and Sun- What's Your Idea 
Sweet Prune Juice 

Confectionary 

Employers Group Insurance Co., Insurance 
Boston 

F. W. Fitch Company Fitch Shampoo 

Format Company, Chicago Foundation Garments 

Frank H. Lee, Inc., Danbury, Conn. Lee Hats 

General Cigar Co., New York White Owl Cigars 

General Foods Corp. 

George W. Luft Co., Inc., 
Long Island City 

Gillette Safety Razor Co., Boston 

Post Toastfes 

Cosmetics 

Swing's the Thing 

Cedric Foster 

Rogue's Gallery 

Dick Brown -Singer 

Dale Carnegie 

eff 6/17/45 Crooked Square 
e8 8/26/45 Dale Carnegie 

Raymond Gram Swing 
eff 6/25,/42 Raymond Clapper 

e8 1/3/44 Henry Gladstone 
eff 1/7/45 Earl Wilson 

House of Mystery 

Tanges Varieties 

Safety Razors and Blades Boxing bouts 

World Series 
Cotton Bowl Game 
East -West Football Game 

Goodyear Tire & Rubber Co., Akron Service 

Gospel Broadcasting Assn. 

Grove Laboratories, Inc. 

Evangelical Talks 

4 -Way Cold Tablets, 
B- Complex Vitamin. 
and other. products 
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The Roy Rogers Show 

Pilgrim Hour 

The Shadow 

Sun , 5:00-5:80 P.M. 

Mon., Wed.. Fri.. 11:45 -11:55 A. 

Thun., 10:3011:00 P.M. 

Fri., 10:00 -10:15 P.M. 
Sun., 10:00-10:15 P.M. 
e6 9/17/44 Sun., 9:309:45 P.M. 

Thurs., 8:30-9:00 P.M. 

Sun., 6:45 -7:00 P.M. 

6/18/45- 

1/24/42 -5/2/42 
5/8/42 -7/17/42 
7/26/42 -1/17/48 
1/21/48 -8/3/48 
8/18/48- 11/14/43 
11/18/43- 

10/7/45- 

9/26/37- 8/20/88 
9/25/88 -3/19/39 
9/24/39- 4/7/40 
9/29/40 -4/20/41 
9/28/41 - 8/22/42 
9/27/42-3/21/43 
9/28/48 -4/16/44 
9/24/44 -4 /15/45 
9/9/45- 

M. 8/19/44-9/14/45 

Thurs., 10:15-10:30 P.M. 
elf 3/25/45 Sun., 2:45-3:00 P.M. 

1/4/45- 

8/8/43 -11/5/43 
11/7/43- 

9/27/45- 

7/9/44- 7/1/45 

9/2/43- 

Mon., Fri., 10:0010:15 P.M. 9/25/89- 7/1/45 
Mon., Thurs., 10:00-10:15 P.M. 
elf 11/6/41 

Sun., 10:0010:15 P.M. 

Sat., 12:00 -12:30 P.M. 

Thum., 8:309:00 P.M. 

Fri., 10:00 P.M. to cone. 

1:15 P.M. to cone. 
2:00 P.M. to conc. 
4:45 P.M. to cone. 

Tues., 8:30-9:00 P.M. 

Sun., 12:00-12:80 P.M. 

Sun.. 5:00.5:30 P.M. 

(Continued on Page 258) 

Agency 

Walker & Downing, Pittsburgh 

Weston- Barnett Inc., Chicago 

Federal Advertising Agency, 
New York 

Erwin Wassy & Co. Inc., New York 

Ivey & Ellington, Philadelphia 
eft 8 /1/45 Neal D. Ivey 

Donahue & Coe, Inc., New York 

Geyeler, 
York 
Cornell & Newell, Inc., 

? 

John C. Dowd Co., Boston 

McJunkin Advertising Co., Chicago 

Ted Bates Inc. 

Kenyon & Eckhardt Inc., New York 

Emil Mogul Co. Inc., New York 

D'Arcy Advertising Co., New York 

Bermingham, Castleman & Pierce 
Inc., New York 

Roche, Williams & Cleary, 
New York 

Ruthrauff & Ryan Inc., New York 

Al Paul Lefton Co., Philadelphia 

Hill, Blackett & Co., Chicago 

H. B. Humphrey Co., Boston 

L. W. Ramsey Co., Davenport, la. 

Buchanan & Co., Chicago 

Bermingham, Castleman & Pierce, 
New York 

off 3/7/45 Wm. H. Weintraub & Co., 
New York 

J. Walter Thompson, New York 

9/15/45- Benton & Bowles Inc., New York 

8/24/44 -2/15/45 Warwick & Legler, New York 

Various dates 
8/41 -8/45 
10/8, 4, 5, 6, 7, 8, 10 
1/1/45 only 
1/1/45 only 

Maxon Inc., New York 

11/21/44 -5/15/45 Young & Rubicans Inc., New York 

9/6./42- 

9/9/45- 

R. H. Albar Co., Los-Angeles 

Russell M. Seed: Co., Chicago 
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year out...year in 

1945 IS OUT... 

Let us give it no further thought than this: constant 

intelligent effort has brought Mutual a year nearer to 

recognition as a leader among networks. 

This recognition is based upon bold programming 

which has multiplied listeners...upon increased value 

to advertisers which has attracted many new sponsors, 

including 5 of the Top Ten radio advertisers...upon 

improved service to stations which has won us new 

affiliates and expanded coverage...upon a policy and 

a philosophy of doing business which have created an 

increasingly favorable opinion of the Mutual Network. 

1946 IS IN... 

All our thoughts and efforts will be directed toward 

making this an even better Mutual year for listeners, 

advertisers, and stations. 

The things we did last year, we shall do better this 

year: to present more instructive, more popular pro. 

grams for more millions of listeners...to enhance the 

value of Mutual as an advertising medium for more 

old and new sponsors... to broaden our service to 

affiliates...to accept and meet new challenges -to live 

up to our full responsibilities to the American people. 

BROADCASTING Telecasting 

Building a network is a job that 

goes on 24 hours a day - 
52 weeks a year: 
we are working at it steadily, 

year in...year out. 

MUTUAL 

BROADCASTING 

SYSTEM, INC. 
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Advertisers Using Mutual Network During 1945 
(Continued from Page 2561 

Sponsor 

Gum Laboratories, Inc., 
Clifton Heights, Pa. 

Hartz Mountain Products, 
New York 

Helbn s Watch Co., New York 

Kellogg Co. 

Knox Company, Los Angeles 

Product 
Ivoryne Chewing Gum 

Bird Food 

Watches 

Kellogg's Pep 

Cyst ex 

Mirdacs 
Lin -X (formerly Acme White Lead Acme Paint and Lin -X 

& Color Works, Detroit) 

Lumberman's Mutual Casualty Co., Insurance 
Chicago 

Lutheran Laymen's League, Religion 
St. Louis 

Mim Swank, Inc., New York 

Miles Laboratories 

Mutual Benefit Health & 
Accident Asen., Omaha 

Petri Wine Co., San Francisco 

Procter & Gamble 

Miss Swank Slips 

AlkaSeltzer 

Insurance 

Wine 

Duz 

Program 
Sweetheart Time 

Canary Pet Shop 

Pick and Pat Time 
efl 7/16/44 Quick As A Flash 
e8 6/10/45 The Abbott Mysteries 
eff 9/9/45 Quick As A Flash 
Superman 

What's the Name of That Song? 
eH 7/15/45 Crime Is My Pastime 
efl 9/9/45 The Nebbs 
Murder Is My Hobby 
The Shadow 
The Return of Nick Carter 

Upton Close 

Lutheran Hour 

Relaxation in Music 

Queen For A Day 

Freedom of Opportunity 

Sun., 1:30 -2:00 P.M. 

Sun., 2:45-3:00 P.M. 

Tues., 8:30.9:00 P.M. 
Sun., 6:00-6:80 P.M. 

Mon.-Fri., 5:45 -6:00 P.M. Local 
elf 7/4/44 Tues., Thun., 5:45- 

6:00 P.M. Local 
Mon.-Fri., 5:15 -5:30 Local 

Sun , 4:30-5:00 P.M. 
Sun., 4:80 -4:45 P.M. 
Sunday, 4:80-5:00 P.M. 
Sun., 4:00 -4:30 P.M. 
Sun., 5:80 -6:00 P.M. 
Sun., 3:30 -4:00 P.M. 
eB 4/22/45 Sun., 5:30-6:00 P.M. 
Sun., 5:15-5:30 P.M. 
e8 2/21/43 Sun., 6:30-6:45 P.M. 
Sun., 1:80-2:00 P.M. 

if 9/17/44 Sun., 12:30-1:00 P.M. 

Sun., 9:45-10:00 P.M. 

Mon.-Fri., 2:30 -3:00 P.M. 
(15 min. daily) 

Fri., 8:30.9:00 P.M. 

The Adventures of Sherlock Holmes Fri., 8:30-8:55 P.M. 

elf 10/4/43 Mon., 8:30-9:00 P.M. 

Queen For A Day Mon: Fri., 2:30-3:00 P.M. 
(15 

No. of 
Stations 

Duration of 
Contracta 

3/18/45- 

10/15/44- 3/18/45 

1/18/44 

1/4/43 -9/28/44 

1/15/45- 
10/1/44 

10/14/45 
10/1/44 -4/15/45 
10/1/44- 

11/22/42- 7/l/45 

10/24/37 -4/17/38 
10/28/88 -4/16/89 
10/29/89 -4/21/40 
10/27/40 -4/20/41 
10/19/41.- 4/19/42 
10/25/42- 
10/22/44-3/18/45 

10/29/44 - 
1/14/44- 

4/80/43- 5/28/45 

9/3/45 - 
12/31/45- 

Agency & City 

McJunkin Adv. Co., Chicago 

Geo. H. Hartman, Chicago 

Wm. H. Weintraub & Co., 
New York 

Kenyon & Eckhardt, New York 

Raymond 
R. 

Morgan Co., 

Henri, Hurst & McDonald Inc., 
Chicago 

Leo Burnett Co. Inc., Chicago 

Kelly, Zahrndt & Kelly, St. Louis 
eH 4/25/43 Gotham Adv. Co. Inc., 

New York 

Hirshon- Garfield Inc. New York 
eS 11/5/44 Wm. H. Weintraub & Co., 

New York 

Wade Advertising, Chicago 

Arthur Meyerhoff & Co., Chicago 

Erwin, Wasey & Co. Inc., 
San Francisco 

elf 11/1/43 Young & Rubicam, 
New York 

Compton, New York 
min. daily) 

(Continued on Page 260) 

STEM TO.. 
R 

"NEWESTAKBEST IN 
NA0I0" 

The way to SELL 'EM is to TELL 'EM 

USE KQV ... PITTSBURGH'S AGGRESSIVE RADIO STATION 
Basic Mutual Network ... National Reps: WEED & CO. 
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In PORTLAND, OREGON on REE5 
2 SHOWS OF UNIQUE PUBLIC SERVICE! 

Indicative of the prestige -building programs of this mighty station 

ádw 
.. 

a!li.!l!ramÿ.,rn 
011uu: r 

itg 
.N. 

WTER*NS'JOB 
F 

FOR THE FARM FAMILY 

Service to the farmers is important in Oregon because 
agriculture represents the second largest industry in the 
Pacific Northwest. PAY DIRT is KALE's contribution to 
better farming, higher farm income. Conducted twice daily 
-6 days a week -by Burton Hutton, recognized farm 
authority, it gives complete up- to- the -minute news of vital 
interest to the men, women and children on farms. With 
its Farm Advisory Committee, PAY DIRT is more than a 

radio show, for it serves every member of the farming family 
... a truly unique and exclusive feature of Portland's fastest 
growing station ... KALE. 

FOR THE VETERAN 

SHOP' 
The number one problem facing America today is jobs for 

veterans. Many men have learned skills in service which they 

wish to put to personal use. Even before war's end ... 
Portland's alert and public spirited station KALE created 

VETERAN'S JOB SHOP. Broadcast each Monday night at 

8:30 P.M. this feature interviews veterans and secures em- 

ployment for them right now! KALE's staff, working with 

U.S.E.S. employment specialists keeps close check on job 

and personnel availabilities. Again KALE leads! 

OODILAND. ORIDON 
BROADCASTING 1, 1,1111 

Mutual Don Lee Broadcasting System Affiliate 

NATIONAL REPRESENTATIVES JOHN BLAIR & COMPANY 
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Advertisers Using Mutual Network During 1945 
(Continued from Page 2581 

Sponsor 

Pharmaco, Inc., Newark 

Product 

Feen -A -Mint and /or 
Chooz 

Chooz 

R. B. Semler, Inc., New Canaan, Kreml Hair Tonic 
Conn. 

Radio Bible Class (formerly 
Detroit Bible Clam), Detroit 

Ralston Purina Co., St. Louis 

Religious Talks 

Cereal Foods 

Reichhold Chemicals, Inc., Detroit Institutional 

Renate Watch Company 

Revere Copper & Brass, Inc., 
New York 

Richfield Oil Corp., New York 

Serutan Company, Jersey City 

elf 10/5/45 Cosmopolitan 
Records 

Renale Watches 

Institutional 

Oil and Gasoline 

Serutan-Nutrex 

Seven -Up Bottling Co., St. Louis Seven -Up 

Shipatad & Johnson 

Sinclair Refining Co. 

Stokely Bros. & Co., Inc., 
Indianapolis 

Table Products, Inc. 

Textron, Inc., New York 

Union Pacific Railroad, Omaha 

Voice of Prophecy 

Waltham Watch Co., 
Massachusetts 

Wander Company 

Wesley Radio League 

Whitehall Pharmacal Co., 
New York 

Wilson Sporting Goods Co., 
Chicago 

Wurlitzer Co., Chicago 

Young People's Church of the Air 

Zonite Products. Corp. 

Oil and Gasoline 

Tenderoni and other 
Van Camp Products 

Nu -made Mayonnaise 

Cotton Goods 

Institutional 

Religious Talks 

Program 

Double or Nothing 

Bobby Hookey 
eff 11/7/43 Hookey Hell 

Gabriel Heatter 

Wm. Lang -News 
Paula Stone and Phil Brito 

Detroit Bible Class 
eff 9/43 Radio Bible Class 

Tom Mix and His Ralston 
Straight Shooters 

Detroit Symphony Orchestra 

elf 4/14/45 Symphony of the 
Americas 

eH 6/23/45 Twilight Concerts 
elf 7/21/45 Detroit Symphony 
Cosmo Tune Time 

Rensii s Radio Auction Gallery 

The Human Adventure 

Confidentially Yours with 
Arthur Hale 

A. L. Alexander's Mediation Board 

R iehardMaxwell, Hymns You Love 
Letters to Lindlahr 

The Fresh Up Show 

Ice Follies 

Confidentially Yours with 
Arthur Hale 

elf 5/2/44 Frank Singiser 

Luncheon with Lopez 

elf 1/29/45 Take It Easy Time 

Night At Hoagy's 

This Is Helen Hayes 

Your America 

Voice of Prophecy 

Waltham Time Pieces Time for Decision 

Ovaltine 

Religious Talks 

Anacin and Other 
Products 

Sporting Goods 

Musical Instruments 

Religious Talks 

Forhan's Toothpaste 
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Captain Midnight 

Rev. John E. Zoller 

Real Stories from Real Life 

All Star Football Game 

No. of Duration of 
Time Station. Contracta 

Sun., 6:00 -6:30 P.M. 

e8 5/8/42 Fri., 9:30 -10:00 P.M. 
elf 7/15/45 Sun., 9:3040:00 P.M. 
Sun., 10:45 -11:00 P.M. 
Sun., 1:30 -2:00 P.M. 
elf 9/28/44 Sun., 11:30.12:00 Noon 

Wed. & Frl. 9:00 -9:15 P.M. 
elf 3/22/41 Wed., Fri., Sat., 9:00- 

9:15 P.M. 
elf 7/7/41 Mon., Wed., Fri., 9:00- 

9:15 P.M. 
Mon.-Fri., 12:00-12:15 P.M. 
Tues., Thurs., 1:80 -1:45 P.M. 

Sun., 10:00-10:30 A.M. 

9/29/40- 

4/4/48 

8/7/40- 

12/4/44 - 
12/5/44- 

11/10/40- 

Wed. & Fri., 5:30 -5:45 P.M. local 6/7/44 - 
elf 9/4/44 Mon.-Fri., 5:30- 

5:45 P.M. local 
oft 10/2/44 Mon.-Fri., 5:45- 

6:00 P.M. local 

Sat., 8:80 -9:00 P.M. 
elf 1/6/45 Sat., 8:30 -9:30 P.M. 
Sat., 8:30 -9:00 P.M. 

Mon., 10:00 -10:80 P.M. 

Wed., 10:0040:30 P.M 
elf 10/14/45 Stan., 9:00 -9:30 P.M. 

Sat., 7:30 -7:45 P.M. 

elf 4/2/40 Tues., Thurs., Sat., 
7:30-7:45 P.M. 

Sun., 8:00 -8:45 P.M. 
elf 9/20/45 Sun., 8:15 -8:45 P.M. 
elf 10/11/45 Sun., 8:00 -8:30 P.M. 
Mon.-Fri., 12:30 -12:45 P.M. 
Mon.-Fri., 11:45 -12:00 Noon 

Wed., 8:30.9:00 P.M. 

Thurs., 11:30 -12:00 Mid. 

Agency & City 

Wm. Esty & Co., New York 
elf 1/1/44 Ruthrauff & Ryan, 

New York 

Clemente Co. Inc., Philadelphia 

Erwin, Wasey & Co. Inc., 
New York 

Stanley G. Boynton, Detroit 

Gardner Adv. Co., SL Louis 

10/1/44 -10/13/45 Grant Adv. Inc., New York 

9/17/45 - 

7/4/45 - 
1/6/40- 6/29/40 

10/1/40- 9/27/41 
1/6/42 - 
7/11/43 - 

9/10/45 - 
10/1/45 - 
4/4/45 - 

9/20/45 only 

Tues., Thun., Sat., 7:45 -8:00 P.M. 3/16/48 - 
elf 1/4/44 Tues., Thurs., Sat., 8:00- 

8:15 P.M. 

e8 10/16/45 Mon., Wed., Fri., 
7:80-7:45 P.M. 

Mon., Wed. Fri., 1:30 -1:45 P.M. 1/81/44 - 
elf 7/28/44 

Wed., 
1:30 -1:45 P.M. 

Mon., Wed., Fri., 11:80 -11:45 A.M. 

Sun., 11:30-12:00 Mid. 7/30/44- 1/21/45 

Sun., 10:15 -10:30 P.M. 

Sun., 4:00 -4:30 P.M. 

2/25/46- 7/1/45 

10/15/44- 10/7/45 

Sun., 7:00-7:80 P.M. 1/4/42 - 
elf 10/10/48 Sun., 9:30 -10:00 A.M. 

Wed., 10:00 -10:15 P.M. 10/11/44- 1/31/45 

Mon: Fri., 5:30 -5:45 P.M. 

Sun., 11:00.11:30 A.M. 

Mon.-Fri., 9:15 -9:30 P.M. 

Thurs., 9:30 P.M.-conc. 

Abe Lincoln's Story Mon., 9:30 -10:00 P.M. 

9/24/45- 

11/1/42-- 

7/9/45-- 

8/30/45 only 

2/12/45 only 

Young People's Church of the Air Sun., 8:80 -4:00 P.M. 10/18/40- 1/5/41 
elf 10/19/41 Sun., 4:80-5:00 P.M. 1/19/41- 4/18/41 
elf 12/5/43 Sun., 9:00 -9:30 A.M. 10/19/41- 

Gabriel Heatter Mon. 9:00-9:15 P.M. 
elf 8/20/41 Mon., Thurs., 9:00- 

9:15 P.M. 
elf 7/8/41 Tues., Thurs., 9:00- 

9:15 P.M. 

1/8/41- 

Weiss & Geller Inc., Chicago 

St. Georges & Keyes, New York 

Sherman K. Ellis Co., New York 

et/ 2 /1/41 Hirson- O'Donnell Adv., 
New York 

Raymond S for Co., New York 
elf 7/1/45 (rent Adv., New York 

.1. Walter Thompson Co., 
New York 

Smith, Bull & McCreery, 
Hollywood 

Hirson- O'Donnell Adv., New York 

Calkins & Holden, New York 

Fonte, Cone & Belding, 
San Francisco 

J. Walter Thompson, New York 

Copies Co., Chicago 

Jack Parker & Assoc., Hollywood 
eff 10/10,43 G. C. Hoskin Assoc., 

Chicago 

H. B. Humphrey Co., Boston 

Ruthraulf & Ryan, Chicago 

Stanley G. Boynton, Detroit 

Dancer, Fitzgerald, Sample, 
New York 

U. S. Advertising, Chicago 

Schwimmer & Scott, Chicago 

R. H. Albar Co., Los Angeles, Calif. 
elf 1/19/41 Ivey & Ellington, Inc., 

Philadelphia 
elf 4/9/44 Erwin Wasey Co., 

New York 

Erwin Wasey Co., New York 
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* HEART OF EASTERN NORTH CAROLINA 
BRIGHT LEAF TOBACCO BELT 

stk\*(il 

N 

IS IN 

ORTH 

CA ROLl NA 

eade "pa ,didn't A.toed 
This Washington, in the heart of Eastern North Carolina, 
is the home town of WRRF! Also perhaps you didn't know 
that Eastern North Carolina Bright Leaf Tobacco farmers 
sold their 1945 crop for over $175,000,000.00. 

We want you to know ... that WRRF serves this market 
completely ... a market of over 600,000 population ... 
with 6,188 retail stores that do over $100,000,000.00 
annual sales volume. 

WRRF 
930 Ke. 1000 WATTS 

You should know ... that 67,144 radio homes depend 
primarily on WRRF for their favorite national and local pro- 
grams. 

Then you will know that WRRF is the only "buy" to cover 

Eastern North Carolina ... WRRF will sell your product in 

one of America's richest agricultural belts ... So remem- 

ber WRRF ... This Washington in North Carolina -and 
this "as good as gold" ... market. 

TAR HEEL BROADCASTING SYSTEM, INC. WASHINGTON 
"WE RADIATE REAL FRIENDSHIP" 

AFFILIATED WITH THE AMERICAN BROADCASTING COMPANY NORTH CAROLINA 
FORJOE & COMPANY National Rprsfafiv 

NEW YORK CHICAGO PHILADELPHIA "HOME OF WRRF" 
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NATIONAL BROADCASTING CO.: EXECUTIVES and STAFF 
30 Rockefeller Plaza, New York 20, N. Y. 

Telephone: Circle 7 -3300. Registered Telegraphic Address: NATBROCAST, NEW YORK 

BOARD OF 
James Rowland Angell 
Arthur E. Braun 
Bertram Cutler 
Gano Dunn 
Frank M. Folsom 
Jamen G. Harbord 

Niles T 

DIRECTORS 
Edward W. Harden 
Edward F. McGrady 
De Witt Millhauser 
Frank E. Mullen 
Edward J. Nally 
David Sofro[ 
rnmmell 

OFFICERS 
David Sarnoff, Chairman of the Board 
Niles Trammell, President 
Frank E. Mullen, Vice President and General Manager 
A. I,. Ashby, Vice President a,d General Counsel 
C. Lloyd Egner, Vice Presides 
O. R. Hanson. Vice President 
William S. Hedges. Vice President 
Harry C. Kopf, Vice President 
John H. MacDonald, Tice President and Assistant Sec- 

retary 
Clarence L. Menser, Vice President 
John F. Royal, Vice President 
Frank H. Russell. Vice President 
Sidney N. Strata, Vice President 
Roy C. Witmer, Vice President 
R. J. Teichner, Treasurer 
H. F. McKeon Controller 
Lewis MacConnach, Secretary 
C. E. Pfautz, Assistant Secretary 

Departments and Divisions 
EXECUTIVE OFFICES 

Niles Trammell, President 
Frank E. Mullen, Vice President and General Manager 
James Rowland Angell, Public Service Counselor 
Clayland T. Morgan. Assistant to the President 
John H. MacDonald, Vice President in Charge of Finance 

ADVERTISING AND PROMOTION DEPARTMENT 
Charles P. Hammond. Director 
James Nelson, Assistant Director 
Parmelee W. Cusack, Art Director 
Charles Vail!, Manager of Network Sales Promotion 

CONTINUITY ACCEPTANCE DEPARTMENT 
J. K. Mason, Manager 

CONTROLLER'S DEPARTMENT 
Harry F. McKeon, Controller 
Harold M. Kelly, Assistant Controller 
Hugh R. McGeachie, Assistant Controller 

ENGINEERING DEPARTMENT 
O. B. Hanson, Vice Presided and Chief Engineer 
William A. Clarke, Administrative Assistant . 

R F. Guy. Radio Facilities Engineer 
George McElrath, Manager of Engineering Department 
C. A. Rackey, Audio and Video Facilities Engineer 
R. E. Shelby, Director of Technical Development 
F. A. Wankel, Eastern Division Engineer 
James Wood, Jr., Mamper of Technical Services 

FINANCE DEPARTMENT 
John H. MacDonald, Vice President in Charge of Finance 
J. Robert Myers, Assistant to Vice President in Charge 

of Finance 
Charles A. Wall, Administrative Assistant to l'ire -Pros 

ident in Charge of Finance 

GENERAL SERVICE DEPARTMENT 
Edward M. Lowell, Director of General Service 
W. R. Thompson, Supervisor of Building Maintenance 

Division 
Leslie C. Vaughan, Manager of Office Services Division 

GUEST RELATIONS DEPARTMENT 
William Ervin. Manager 
Peter Tintle, Assistant Manager 
Albert E. Walker, Assistant Manager of Special Activities 
Robert Wotan, Assistant Manager 

INFORMATION DEPARTMENT 
Horton Heath, Director 
Mrs. Irene Kuhn, Assistant Director 
Anita Barnard, 'Manager of Correspondence Division 

INTERNATIONAL DEPARTMENT 
Fred Bate, Manager 

LEGAL DEPARTMENT 
A. L. Ashby, Vice Presider and General Counsel 
Henry Ladner, Assistait General Counsel 
John P. King, Attorney 
S. R. 011iphant, Attorney 
Edward J. McCrossin, Attorney (Chicago) 
Donn B. Tatum, Attorney (Hollywood) 
Willson I. Hurt, Attorney (Denver) 
Cahill. Gordon, Zachry and Reindel, Course-New York 

& Washington 

NATIONAL SPOT SALES DEPARTMENT 
James V. McConnell, Manager 
Willan C. Roux, Assistant Manager 
William O. Tilenius, Assistant Manager 

NETWORK SALES DEPARTMENT 
Roy C. Witmer, Vice President in Charge 
I. E. Showenman, Eastern Sales Manager 
George H. Frey, Sales Service Manager 
Edward R. Hits. Assistant to the Vice President in Charge 
F. Melville Greene, Sales Traffic Manager 
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NEWS AND SPECIAL EVENTS DEPARTMENT 
William F. Brooks, Director of New. and Special Evens 
Francis C. McCall, Manager of Operntio,,» 
Adolph Schneider, Assistant Manager of Operatiove 
Joseph O. Meyers, . 4ssistant to the Director 

PERSONNEL DEPARTMENT 
Ernest de la Ossa, Personnel Director 
Ruth Hurd, Records and Research Manager 
Helen Korday. Employment Mamper 
Corinne Pearson, Employees Services Manager 

PLANNING AND DEVELOPMENT DEPARTMENT 

William S. Hedges, Vice Presider in Charge 
James M. Gaines, Manager 
Philip I. Merryman, Director of Facilities Development 

PRESS DEPARTMENT 
Sydney Eiges, Manager 
Thomas E. Knode, Assistant Manager 

PROGRAM DEPARTMENT 

Clarence L. Menser, Vice President in Charge 
Robert K. Adams. Director of Program Development 
Thomas H. Belviso, Manager of the Music Library 
Frank Black, General Music Director 
Bertha Brainard, Assistant to the Vice President and 

Manager of Package Program Sales 
Samuel Chotainoff, 'Manager, Music Division 
Patrick J. Kelly, Supervisor of Announcing 
Frederick Knop(ke, Supervisor of Sound Effects 
William Stern, Director of Sports 
Thomas McCray, Eastern Program Manager 
Richard P. McDonagh, Manager. Script Division 
de Lancey Provost. Assistant to Program Manager of 

WEAF 
Arch Robb, Night Program Manager 
Fred Shawn, Administrative Aseistan 
Grace H. Snidin, Supervisor Business Office 
Wynn Wright, National Production Manager 

PUBLIC SERVICE DEPARTMENT 

James Rowland Angell, Public Servire Counselor 
Dwight B. Herrick, Manager 
Margaret Cuthbert, Director of Program for Women and 

Children 
Sterling Fisher, Assistant Public Service Counselor 
Mrs. Doris Corwith, Assistant to the Manager 
Jane T. Wagner, Director of Nome Economics 
Gilbert C. Chase, Specialist, Latin- American Music and 

Literature 

RADIO RECORDING DEPARTMENT 

C. Lloyd Egner, Vice President in Charge 
Norman C. Cloutier. Manager of Thesaurus Programs 
Robert W. Friedheim, 'Manager 
Henry P. Hayes, Assistant to the Vice President and 

Business Manager 
Charles G. Hicks, Jr., Manager of Recording Sale» 
Willis B. Parsons, Manager of Thesaurus and Syndicated' 

Sake 
William Seth, Director of Sales Promotion 
George C. Stevens. Office Manager 
George Stewart. National Recording Supervisor 
H. H. Wood, Program Manager 

RESEARCH DEPARTMENT 

Hugh M. Seville, Director 

STATIONS DEPARTMENTS 

Easton C. Woolley, Director 

STATIONS RELATIONS DEPARTMENT 

Sheldon B. Hickox, Jr., Manager 

TRAFFIC DEPARTMENT 

Harry A. Woodman, Traffic Manager 
John A. Hilton, Supervisor of Traffic Operations 

TELEVISION DEPARTMENT 

John F. Royal, Vice Presided in Charge 
N. Ray Kelly. Manager. Program Production Facilities 
Moran Kersta. Executive Manager 
Reynold Kraft, Sales Manager 
John T. Williams. Business Manager 

TRANSPORTATION DEPARTMENT 

Marie F. Dolan, Manager 

TREASURERS DEPARTMENT 

Rudolph J. Teichner, Treasurer 
William D. Bloxham, Purchasing Aged 
William A. Williams. Assistant to the Treasurer 

OPERATED STATIONS 

Station Managers 
Vernon H. Pribble. 'Manager of Station WTAM 
Lloyd E. Yoder, Manager of Station KOA 
John W. Elwood, Manager of Station KPO 
Carleton D. Smith, Manager of Station WRC 

CENTRAL DIVISION- CHICAGO 
Merchandise Mart, Chicago 54, Ill. 

Tel.- Superior 5300 

Harry C. Kopf, Vice President and General Manager of 
the Central Division 

Oliver Morton, National Spot Sales Manger 
Emmons C. Carlson, Sales Promotion and Advertising 

Manager 
Frank E. Chizsini, Manager of Radio Recording 
Henry D. Livezey, Manager of Guest Relations 
Eric Danielson, Program Traffic Supervisor 
Robert M. Guilbert. Continuity Acceptance Editor 
William Drips, Director of Agriculture 
Everett G. Mitchell, Director of Agriculture for Station 

WMAQ 
Jules Herbuveaux, Program Manager 
Frederick A. Jacobson, Jr., Production Manager 
A. W. Kaney. Station Relations Department 
Howard C. Luttgens, Central Division Chief Engineer 
Paul McCluer, Sales Manager 
Edward J. McCrossin, Attorney 
William J. Murphy, Script Editor 
William B. Ray, Manager, News and Special Events 
Jack Ryan, Manager of Press Relations 
Judith C. Waller, Director of Public Service 
John F. Whalley, Business Manager 

WESTERN DIVISION -HOLLYWOOD 
Sunset Blvd. and Vine St., Hollywood, Call,. 

Tel. -Hollywood 6161 

Sidney N. Strotz, Vice Presided it, Charge 
Joseph J. Alvin, Manager News and Special Evede 
Frank A. Berend, Sales Manager 
Harold J. Bock, Manager of Press Department and Direc- 

tor of Public Relations 
Frank V. Dellett, Auditor 
Frank E. Ford, Manager. Sales Promotion Department 
Lewis S. Freed, Assistant to Vice President and Western 

Division Program Manager 
Paul B. Gale, Traffic Supervisor 
Donald Honrath, Manager, Continuity Acceptance De- 

partment 
Robert E. Howard, National Spot Sales Department 
Henry C. Maas, Manager of Sales and Program Traffic 
Jennings Pierce, Director of Public Service and Manager 

of Station Relations 
Alex S. Robb. 'Manager of Package Salta 
A. H. Saxton, Chief Engineer, Western Division 
Donn B. Tatum, Attorney 
Oscar C. Turner, Manager, Radio Recording Department 

WASHINGTON, D. C. 

724 14th Street N.W., Washington, D. C. 

Phone -Republic 4000 

Frank M. Russell, Vice President in Charge 
Carleton D. Smith, Manager WRC 
R. G. Goldenatroth, Auditor 
Albert E. Johnson, Engineer in Charge 
William McAndrew, Director, News and Special Events 
George Wheeler, Assistait to Manager 
Mahlon Glascock, Sales Manager 
Ward Hubbard, Manager, Radio-Recording Department 

FOREIGN REPRESENTATIVES 
England 

Stanley Richardson, Manager. London Office 
43 Berkeley Square, London, England 
Tel. Grosvenor 3150., Grosvenor 1905. 

STATIONS OWNED AND OPERATED BY 

NATIONAL BROADCASTING CO. 

WEAF, New York 
WMAQ, Chicago 
WTAM, Cleveland 
KOA, Denver 
KPO, San Francisco 
WRC, Washington 

NBC Stations Planning and Advisory Committee 
Clair McCollough, WGAL, Lancaster, Pa. 
G. Richard Shafto, WIS, Columbia, S. C. 
Nathan Lord WAVE, Louisville 
Harold Wheelahan, WSMB, New Orleans 
Stanley E. Hubbard, KSTP, St. Paul 
Edgar T. Bell, WKY, Oklahoma City 
Richard O. Lewis, KTAR, Phoenix. Ariz. 
Arden X. Pangborn, KGW, Portland, Ore. 

NBC FOREIGN CORRESPONDENTS 
Stanley Richardson, Edwin Hacker, Romney Wheeler, 

Merrill Mueller, London. 
Henry Cassidy, Paul Archinard, Paris 
Robert Magidoff, Eddie Gilmore. Daniel DeLuce, Moscow 
Roy Porter, Berlin 
Frank O'Brien, Cairo 
Guthrie Janssen, Tokyo 
James M. Wahl. Hawaii 
Calvin Hirsh, China 
Sven Norberg, Stockholm 
A. D. Bramstedt, Fairbanks 
George Thomas Folster, Japan 
Harwood Hull, Jr., Puerto Rico 
Max Jordan, Berne 
Donald L. Ferguson (Rio de Janeiro), Leon Hochstetter 

(Buenos Aires). South America 
Peter Brennan, Panama 
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Advertisers Using NBC Network During 1945 

No. of Duration of 
Sponsor Product Program Time Stations Contracts Agency & City 

Albers Milling Co., Seattle Cereal Product. Albers Homemakers' Hour Mon.-Fri., 10:30 -10:45 A.M. 8 Oct. '44- Foote, Cone & Belding, S. F. 
PST (eft July '45) Erwin, Wasey & Co., 

Seattle 

Allie -Chalmers Manufacturing Co. Farm Equipment 
(Tractor Div.), Milwaukee 

The National Farm & Home 
Hour 

Sat., 1:00 -1:30 P.M. 42 Sept. '45- Bert S. Gittins Advertising, 
Milwaukee 

American Bakeries, Atlanta Merita Breads, Cakes 
& Crackers 

Robert St. John Mon., Wed., Fri., 10:15- 
10:30 A.M. 

16 June '44 Tucker Wayne & Co., Atlanta 

(eff Feb. '45) 10:00 -10:15 A.M. 

American Dairy Assn., Chicago Dairy Products Voice of the Dairy Farmer Sun., 1:00 -1:15 P.M. 42 July '43 Campbell -Mithun, Inc., Chicago 

American Tobacco Co., New York Lucky Strike Cigarettes Jack Benny (Wayne King, 
June '45 -Sept. '45) 

Sun., 7:00 -7:30 P.M. 145 Oct. '44- Ruthrauff & Ryan, Inc., N. Y. 

B. T. Babbitt, New York Bab-0 Cleaner David Harum Mon.-Fri., 11:45 -12:00 Noon 55 Sept. '40- Duane Jones Co., N. Y. 

B. T Babbitt Inc., New York Bab -O Cleaner Lora Lawton Mon: Fri., 10:00 -10:15 A.M. 39 May '43- Duane Jones Co., N. Y. 
(elf Feb. '45) 10:15 -10:30 A.M. 

P. Ballantine & Sons, Newark Beer & Ale His Honor the Barber Tues., 7:80 -8:00 P.M. 126 Oct. '45- J. Walter Thompson, N. Y. 

Bell Telephone System, New York Telephone Service The Telephone Hour Mon., 9:00.9:30 P.M.; 136 Apr. '40- N. W. Ayer & Son, Inc., N. Y. 
12:00-12:30 A.M. 

Ben Hur Products, Inc., Coffee, Spices & 
Los Angeles Extract 

Aunt Mary Mon. -Fri., 10:30-10:45 A.M. 
PST 

13 Feb. '44 -Feb. '45 Foote, Cone & Belding, 
Hollywood 

Best Foods Inc., New York Nucoa (Margarine) John W. Vandercook Sat., 5:30 -5:45 P.M. 144 Apr. '45 -July '45 Benton & Bowles, N. Y. 

Bozeman Canning Co., Pictsweet Frozen Foods Pictsweet News Sat., 10:00 -10:15 P.M. PST 6 Sept. '45- Ruthrauff & Ryan, Seattle 
San Francisco 

Bristol -Myers, Inc., New York Sal Hepatica & Trushay Time to Smile Wed., 9:00.9:30 P.M. 131 Oct. '42- Young & Rubicam, N. Y. 
(June '45 -Sept. '45) Wednesday 

with You 
(eff. Nov. 23, '45) The Eddie 

Cantor Show 

Bristol -Myers, Inc., New York Vitali. & Ipana Mr. District Attorney Wed., 9:30 -10:00 P.M. 131 June '40- D Ñerty, Clifford & Shenfield, 

Bristol -Myers, Iac., New York Minit Rub & Vitalis Duffy's Tavern Fri., 8:30-9:00 P.M.; 129 Sept. '44 Young & Rubicam, N. Y. 
(June '45 -Sept. '45) Correction 11:30-12:00 Mid. 

Please 

Brown & Haley Candy Co., Candy Cited for Valor Fri., 9:15 -9:30 P.M. PST 7 May '45 Erwin, Wasey, Seattle (off July '45 
Tacoma, Wash. Honig -Cooper Co., Seattle 

Brown Shoe Co., Inc., St. Louis Shoes Smilin' Ed. McConnell Sat., 11:30-12:00 Noon 62 Sept. '44- Leo Burnett Co., Chicago 

Brown & Williamson Tobacco Co., Raleigh Cigarettes People Are Funny Fri., 9:30 -10:00 P.M. 143 Apr. '42- Russel M. Seeds, Chicago 
Louisville (eff Oct. '45) 9:00 -9:30 P.M. 

Brown & Williamson Tobacco Co., Raleigh Cigarettes & Raleigh Room with Hildegarde Tues., 10:30.11:00 P.M. 144 Sept. '43- Russel M. Seeds, Chicago 
Louisville Sir Walter Raleigh (eff Dec. '45) Red Skelton 's 

Tobacco Scrapbook 
(June '45 -Sept. '45) Evening 

with Romberg 

Brown & Williamson Tobacco Co., Raleigh & Kool Carton of Cheer Wed., 8:30-9:00 P.M.; 144 Sept. '42- Russel M. Seeds, Chicago 
Louisville Cigarettes (eff Apr. '45) Gay Mrs. 11:30-12:00 Mid. 

Featherstone 
(eff Oct. '45) Evening with 

Romberg 
(elf Dec. '45 Raleigh Room with 

Hildegarde 

Bunte Bros., Chicago Candy World Front Sun., 12:0012:30 P.M. 20 June '43- Presba, Fellers & Presba, Inc., 
Chicago 

Campana Sales Co , Batavia, Ill. Cosmetics & Toiletries Grand Hotel Sat., 5:00 -5:30 P.M. 141 Nov. '44 -Oct. '45 Wallace- Ferry- Hanley Co., 
Chicago 

Campana Sales Co., Batavia, Ill. Solitair Makeup Little Betsy Ross Girl Sun., 11:45 -12:00 Noon 16 Nov. '44- The Clements Co., Phila. 
(eff Nov. '45) Solitair Time 

Campbell Cereal Co., Minneapolis Malt -O -Meal & Other 
Cereals 

Graome Fletcher Mon , Wed., Fri., 7:00 - 
715 A.M. PST 

7 Sept. '44- Raymond R. Morgan Co., 
Hollywood 

Carnation Co., Milwaukee Evaporated Milk Carnation Contented Program Mon., 10:00 -10:30 P.M. 147 May '31- Erwin, Wassy & Co , Chicago 

Centaur Co., Rahway, N. J. Molle Shave Cream Molle Mystery Theater Fri., 10:00 -10:30 P.M. 139 Sept. '43- Young & Rubicam, Inc., N. Y. 
(off July '45 -Oct. '45) 

Cities Service Co., New York Pet. Prods.. Tires & Chies Service Highways in Fri. 8:00 -8:30 P.M. 69 Oct. '40- Foote, Cone & Belding, N. Y. 
Accessories Melody 

Colgate -Palmolive -Peet Co., Shave Cream Can You Top This? Sat., 9:30.10:00 P.M. 138 Oct 42- Ted Bates Inc., N. Y. 
Jersey City 

Colgate -Palmolive -Peet Co., Palmolive Soap & Judy Canova Show Sat., 10:00 -10:30 P.M. 138 May "43- Ted Bates. Inc., N. Y. 
Jersey City Colgate Tooth Powder (off July -Aug. '45) 

Colgate- Palmolive -Peet Co., Shave Cream Colgate Sports Newsreel Fri., 10:30.10:45 P.M. 69 Oct '41- Sherman & Marquette, N. Y. 
Jersey City 

Colgate -Palmolive -Peet Co., Palmolive Soap & Kay Kyaer ñ College of Musical Wed., 10:00 -11:00 P.M. 139 Dec. '44- Ted Bates, Inc., N. Y. 
Jersey City Colgate Dental Cream Knowledge 

E. I. DuPont de Nemours & Co. Inc. . Institutional Cavalcade of America Mon., 8:00.8:30 P.M.; 142 Apr. '42- BBD &O, N. Y. 
Wilmington, Del. (off July -Aug. '45) 11:39 -12:00 Mid. 

Electric Auto-Lite Co., Toledo, Automotive Products Everything For the Boys Tues., 7:30 -8:00 P.M. 132 Jan. '41 -Sept. '45 Ruthrauff & Ryan, N. Y. 
Ohio 

Electrical Research Laboratories Inc. Institutional John W. Vandercook Sat., 5:30 -5:45 P.M. 142 Oct '44 -Apr. '45 Evans Associates, Inc.. Chicago 
(Sentinel Radio Corp), 
Evanston, Ill. 

Emerson Drug Co., Baltimore Bromo Seltzer Ellery Queen 
(eff. Jan. 6,'45) The Saint 

Sat , 7:30 -8:00 P.M.; Thurs., 
12:30 -1:00 A.M. 

21 Oct. '42 -Apr. '45 McCann -Erickson, N. Y. 

Firestone Tire & Rubber Co., Tires & Tubes Voice of Firestone Mon., 8:30 -9:00 P.M. 146 Dec. '28- Sweeney & James Co., Cleveland. 
Akron, Ohio Ohio 

(Continued on Page 266) 
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Advertisers Using NBC Network During 1945 
(Continued from Page 264) 

No. of Duration of 
Sponsor Product Program Time Stations Contracts Agency & City 

Fisher Flouring Mills Co., Seattle Cereals & Flour James Abbe Pictures the News Sat., 10:45 -11:00 A.M. PST 20 Oct. '44 -Apr. '45 Pacific National Adv. Agency.. 
Seattle 

F. W. Fitch Co., Dee Moines. lows Shampoo, Hair Tonic News of the World Tues., Thun., 7:15 -7:30 P.M. 78 May '43-Sept. '45 L. W. Ramsey Co., Davenport, 
Iowa 

F. W. Fitch Co., Des Moines, Iowa Shampoo, Hair Tonic Fitch Bandwagon 
(eff June '451 Bandwagon 

Mysteries 

Sun., 7:308:00 P.M. 143 Sept. '38- L. W. Ramsey Co., Davenport, 
Iowa 

(eft Sept. '45) Bandwagon 
Starring Cass Daley 

Ford Motor Co., Detroit Ford, Lincoln & Zephyr The Ford Show Sun., 2:00 -2:30 P.M. 142 Apr. '45-Sept. '45 J. Walter Thompson, Chicago 
Automobiles 

General Electric Co., Cleveland, Ohio G. E. Mazda Lamps Hour of Charm Sun., 10:00 -10:30 P.M. 138 Sept. '39 -- BBD &O, N. Y.; Foster & 
Davies, Cleveland 

General Foods Corp., New York Birdseye Frosted Foods Dinah Shore's Open House Thun., 8:30 -9:00 P.M.; 138 July '44- Young & Itubieam, Inc., N. Y. 
(off June '45 -Aug. '45) 12:00 -12:30 A.M. 

General Foods Corp., New York Maxwell House Coffee Maxwell House Coffee Time Thun., 8:00 -8:30 P.M.; 138 Sept. '43 Benton & Bowles, N. Y. 
(eft June '45) Adventures of 11:3012:00 Mid. 

Topper 
(eff Sept. '45) Burns and Allen 

General Foods Corp., New York Cereals, Flour Portia Faces Life Mon.-Fri., 5:15 -5:30 P.M. 88 Apr. '41 -- Benton & Bowles. N. Y.: (eff Sept. 
'45) Young & Rubicam, N. Y. 

General Foods Corp., New York Calumet Salt, Bakers When A Girl Marries Mon.-Fri., 5:00.5:15 P.M. 75 Sept. '41 -- Benton & Bowles, N. Y. 
Chocolate 

General Foods Corp., New York Sanka Coffee Those We Love Sun., 2:00.2:30 P.M. 64 Oct. '44 -Apr. '45 Young & Rubicam, N. Y. 

General Mills, Inc., Minneapolis Flour Betty Crocker Sat., 10:00 -10:15 A.M. 12 Jan. '45 -June '45 Dancer -Fitzgerald -Sample, Chicago 

General Mills, Inc., Minneapolis Betty Crocker Soupe, Guiding Light Mon.-Fri., 2:00 -2:15 P.M. 125 May '38- Knox -Reeves, Minneapolis 
{eaties 

General Mills, Inc., Minneapolis Bisquick Today's Children Mon.-Fri., 2:15 -2:30 P.M. 127 May '38 -- Knox -Reeves, Minneapolis 

General Mills, Inc., Minneapolis W heaties Woman In White Mon.-Fri., 2:30 -2:45 P.M. 127 May '38- Knox -Reeves, Minneapolis 

General Mills, Inc., Minneapolis Cake Flour Hymns of All Churches Mon.-Thurs., 2:45.8:00 P.M. 32 May '38- Dancer-Fitzgerald-Sample, 
Chicago 

General Mills, Inc. Minneapolis Cake Flour Betty Crocker Fri., 2:45.3:00 P.M. 32 May '38- Dancer-Fitzgerald-Sample, 
Chicago 

General Motors Corp., Detroit Institutional General Motors Symphony of 
the Air 

Sun., 6:006:00 P.M. 146 Aug. '43- Arthur Kudner, N. Y.: (eff. Oct. 1, 
Kudner Agency, Inc. 

General Motors Corp. 
(Oldsmobile Div.), Detroit 

Institutional John W. Vandercook Sat., 5:30-5:45 P.M. 146 Aug. '45- D. P. Brother & Co., Inc., 
Detroit 

Gilmore Oil Co., Loa Angeles Oil & Gasoline Furlough Fun Fri., 9:00 -9:30 P.M. PST 6 Nov. '42 -Apr. '45 Ruthrauff & Ryan, Hollywood 

Grove Laboratories, Inc., St. Louis Cold Tableta & Okay for Release Mon.-Fri., 5:00.5:15 P.M. PST 5 June '44- Russel M. Seed., Chicago 
Vitamina 

Grove Laboratories, Inc., St. Louis Cold Tablets & Reveille Roundup Mon., Wed., Fri., 7:45.8:00 121 Oct. '41- Russel M. See,ls, Chicago 
Vitamins A.M.; 8:45-9:00 A.M.; 

9:45 -10:00 A.M. 

H. J. Heinz Co., Pittsburgh Heinz Footle Information Please Mon., 9:30 -10:00 P.M. 138 Feb. '43-Feb. '45 Maxon, Inc., Detroit 

Hudson Coal Co., Scranton, Pa. Coal The D & H Miners Sun., 9:45 -10:00 A.M. I l Oct. '45- The Clemente Co., Phila. 

International Harvester Co. Motor Trucks & Farm Harvest of Stars Sun., 2:00 -2:80 P.M. 149 Oct. '45- McCann- Erickson, Inc., N. Y. 
Machinery 

Jacques Mfg. Co., Chicago K. C. Baking Powder K. C. Jamboree Sat., 11:00 -11:30 A.M. 73 Aug. '44 -Oct. '45 L. Burnett Co., Inc., Chicago 
(eff Aug. '45) 11:15 -11:30 A.M. 

Andrew Jergene Co., Cincinnati Woodbury Soap Mr. and Mrs. North Wed., 8:00 -8:30 P.M.; 137 Dec. '42- Lennen & Mitchell, Inc., N. Y. 
12:0012:30 A.M. 

S. C. Johnson & Son, Inc., 
Racine, Wis. 

Wax Products Fibber McGee & Molly 
(July-Sept. '45) Victor Borge 

Tues., 9:30 -10:00 P.M. 140 Oct.'41- Needham, Louie & Brorby, Inc., 
Chicago 

Show 

Kerr Glass Mfg. Corp., Los Angeles Glass Jars Graeme Fletcher Mon., Wed., Fri., 7:00- 
7:15 A.M. PST 

8 May '45 -Sept. '45 Raymond R. Morgan, Hollywood 

Kraft Foods Co., Chicago Kraft Products Kraft Music Hall Thun., 9:009:30 P.M. 135 July '40- J. Walter Thompson Co., 
Chicago 

Kraft Food. Co., Chicago Parkay The Great Gildersleeve Sun., 6:30 -7:00 P.M.; 
11:00-11:30 P.M. 

82 Aug. '43- Needham, Louis & Brorby, Inc., 
Chicago 

Leaf Gum Co., Chicago Chewing Gum Tin Pan Alley of the Air Sat., 5:45 -6:00 P.M ; 144 Jan. '45- Bowl! & Jacobs, Inc., Chicago 
6:30-6:45 P.M. 

Lever Bros. Co., Cambridge, Mau. Lifebuoy Soap Bob Bums Thun., 7:30 -8:00 P.M.; 77 Jan.'43- Ruthrauff & Ryan, Inc., N. Y. 
9:30-10:00 P.M. 

Lever Bros. Co., Cambridge, Mass. Rinso Amos 'n Andy Fri., 10:0010:30 P.M. 148 Oct.41- Iuthrauff & Ryan, Inc., N. Y. 
(June -Sept. '45) Dunninger (eff Oct. '45) Tues., 9:00- 

9:30 P.M. 

Lewis -Howe Co., St. Louis Turns A Date With Judy Tues., 8:30-9:00 P.M. 143 June '40- Roche, Williams & Cleary, 
Chicago 

Liggew ett & 
York 

yers Tobacco Co., NM Chesterfield Cigarettes Chesterfield Supper Club Mon.-Fri., 7:00 -7:15 P.M.: 
11:0041:15 P.M. 

144 June '39 -- Newell Emmett Co., N. Y. 

P. Lorillard Co., New York Old Gold Cigarettes Comedy Theater Sun., 10:30 -11:00 P.M. 134 July '43 - Lenneo & Mitchell, Inc., N. Y. 
(eff June '45) Meet Me At 

Parky's 
Los Angeles Soap Co., Loa Angeles Soap Art Baker News Mon.-Fri., 10:45.11:00 A.M. 

PST 
20 Oct. '42 - Raymond R. Morgan Co., 

Hollywood 

Manhattan Soap Co., New York Sweetheart Soap The Soldier Who Came Home Mon.-Fri., 11:30 -11:45 A.M. 68 Apr. '45 - Duane Jones Co., N. Y. 
(eff July '45) Barry Cameron 

Mars Inc., Chicago Candy Dr. I. Q. Mon., 10:30 -11:00 P.M. 126 Apr. '44- Grant Advertising, Inc., Chicago 

(Continued on Page 271) 
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8 
OUT OF THE FIRST 

10 

28 
OUT OF THE FIRST 

40 

... the favorite programs are heard over WMAQ 

FIRST in CHICAGO 

50,000 watts 
Represented by NBC SPOT SALES 

A Serv;ce of Radio 

Corporation of America 

Independent surveys prove that year after year the nation's fa- 

vorite programs are heard over WMAQ. These NBC shows are 

the combined result of NBC program direction, top -flight talent 

and expert production facilities -all made possible by America's 

leading radio advertisers and their capable agencies. 

Through the station coverage afforded by WMAQ these astute 

advertisers reach our country's number two market, Chicagoland, 

where 2,855,700 families annually spend over $3,500,000,000. 

And the same advantages await those interested in either local 

or spot campaigns. For WMAQ ... morning, noon or night... is the 

Chicago station that reaches the people who listen and buy. 

The Chicago station 

most people listen to most of the time 

670 ON YOUR DIAL 
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The National Broadcasting Company 

respectfully directs 

your attention to 

ORANGE COUNTY, FLORIDA 

the most unusual county 

\\ in the United States 
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 RtGILÁ 

AREA 

TOTAL 
RADIO FAMILIES 

% NBC 

CIRCULATION 
NBC 

CIRCULATION 

I. PRIMARY Counties, 50 or mon d 

Radi Families Listen Regularly to the Netw 
28,353,293 87 24,540,204 

In SECONDARY Counties, 25' to 50' of All 

Radio Families Listen Regularly to the Network. 
410,976 40 165,926 

lo TERTIARY Cnotles, 10% te 25', of All 

ladle Families Lite Reguarly te the Wyerk 58,533 18 10,244 

NOT CLAIMED 15,401 - - 
TOTAL (1940 U.S. CENSUS) 28,838,203. 86 24,716,374 

TOTAL (1945 ESTIMATE) 33,100,000 86 2810,000 
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/ / `1 _ V 

vl JSTENING" AEAS NIGHTTIME 
1 

COMPLETE ETWORK OF 147-STAT1'ONS . -.r, 
Source: NBC 1944 NATIONWIDE SURV 

I.t,¡-*1. %r 

/ORANGE COUNTY 

the only county in 

the United States 

/ which the NBC 
Network can't claim 

CMhr 

COPYRIGHT 1945, NATIONAL BROADCASTING COMPANY INC. 
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... the National Broadcasting Company 
A Sende of Radio AMERICA'S NO. 1 NETWORK 

Cerpeotmn al America 

KANS. . Wichita, Kan. KSTP ...Minn. -St. Paul,Minn. WENY..Elmira, N. Y. WMBG.Richmond, Va. 

KARK .. Little Rock, Ark. KTAR... Phoenix, Ariz. WERC..Erie, Pa. WMC...Memphis, Tenn. 

KCRA .. Sacramento, Cal. KTBS... Shreveport, La. WEST ..Easton, Pa. WMFG . Hibbing, Minn. 

KDKA .. Pittsburgh, Po. KTFI ....Twin Falls, Ida. WFAA..Dallas, Tex. WMIS..Natchez, Miss. 

KDYL...Salt Lake City, Ut. KTSM .. El Paso, Tex. WFBC . . Greenville, S. C. WMRF..Lewistown, Pa. 

KELO...Sioux Falls, S. D. KVOA..Tucson, Ariz. WFBG..Altoona, Pa. WMVA.Martinsville, Va. 

KFAM .. St. Cloud, Minn. KVOL .. Lafayette, La. WFLA..Tampa, Fla. WOAI..San Antonio, Tex. 

KFI Los Angeles, Cal. KVOO.Tulsa, Okla. WFOR.. Hattiesburg, Miss. WOOD. Grand Rapids,Mich. 

KFSD San Diego, Cal. KWBW . Hutchinson, Kan. WGAL . Lancaster, Pa. WOPI .. Bristol, Tenn. -Va. 

KFYR Bismarck, N. D. KWJB..Globe, Ariz. WGBF..Evansville, Ind. WORK . York, Pa. 

KGBX Springfield, Mo. KYCA ..Prescott, Ariz. WGKV.Charleston, W. Va. WOW..Omoha, Neb. 

KGHL Billings, Mont. KYSM..Mankato, Minn. WGL... Fort Wayne, Ind. WPTF .. Raleigh, N. C. 

KGIR Butte, Mont. KYUM..Yuma, Ariz. WGRM.Greenwood, Miss. WRAK . Williamsport, Pa. 

KGLU Safford, Ariz. KYW ...Philadelphia, Pa. WGY...Schenectady, N. Y. WRAW.Reading, Pa. 

KGNC Amarillo, Tex. KZRC ... Cebu, P. I. WHAM. Rochester, N. Y. WRC... Washington, D. C. 

KGU Honolulu, T. H. KZRH..Manila, P. I. WHIS ..Bluefield, W. Va. WRDO.Augusta, Me. 

KGW Portland, Ore. WALA..Mobile, Ala. WHIZ. .Zanesville, O. WROL..Knoxville, Tenn. 

KHQ Spokane, Wash. WAML . Laurel, Miss. WHLB.. Virginia, Minn. WSAM . Saginaw - 

KIDO Boise, Ida. WAPO . Chattanooga,Tenn. WHO .. Des Moines, la. Boy City, Mich. 

KMED Medford, Ore. WAVE.. Louisville, Ky. WIBA..Madison, Wis. WSAN . Allentown, Pa. 

KMJ Fresno, Cal. WAZL..Hazelton, Pa. WIOD..Miami, Fla. WSAV . Savannah, Ga. 

KNOE Monroe, La. WBAL .. Baltimore, Md. WIRE...Indianapolis, Ind. WSB...Atlanta, Ga. 

KOA Denver, Colo. WBAP..Ft. Worth, Tex. WIS....Columbia, S. C. WSFA..Montgomery, Ala. 

KOAM . Pittsburg, Kan. WBEN .. Buffalo, N. Y. WISE...Asheville, N. C. WSJS.. Winston -Salem, N. C. 

KOB Albuquerque, N. M. W BLK.. Clarksburg, W. Va. WJAC .. Johnstown, Pa. WSM...Nashville, Tenn. 

KODY North Platte, Neb. WBOW.Terre Haute, Ind. WJAR..Providence, R. I. WSMB . New Orleans, La. 

KOH Reno, Nev. WBRC..Birmingham, Ala. WJAX..Jacksonville, Fla. WSOC . Charlotte, N. C. 

KOMO.Seattle, Wash. WBRE.. Wilkes Barre, Pa. WJDX..Jackson, Miss. WSPB..Toledo, O. 

KPFA Helena, Mont. WBZ...Boston, Mass. WKBH . La Crosse, Wis. WSVA. Harrisonburg, Va. 

KPLC Lake Charles, La. WBZA . Springfield, Mass. WKBO . Harrisburg, Pa. WSYR..Syracuse, N. Y. 

KPO ... Son Francisco, Cal. WCOA. Pensacola, Fla. WKPT..Kingsport, Tenn. WTAM . Cleveland, O. 

KPRC Houston, Tex. WCRS.. Greenwood, S. C. W KY ... Oklahoma City, Ok. WTAR .. Norfolk, Va. 

KRBM Bozeman, Mont. WCSH..Portland, Me. WLAK..Lakeland, Fla. WTBO.. Cumberland, Md. 

KRGV Weslaco, Tex. WDAF..Kansas City, Mo. WLBZ .. Bangor, Me. WTIC... Hartford, Conn. 

KRIS Corpus Christi, Tex. WDAY. Fargo, N. D. WLOK . Lima, O. WTMA . Charleston, S. C. 

KROC Rochester, Minn. WDEL.. Wilmington, Del. WLW...Cincinnati, O. WTMJ .. Milwaukee, Wis. 

KSD St. Louis, Mo. WEAF..New York, N. Y. WMAM.Marinette, Wis., WTRC..Elkhart, Ind. 

KSEI Pocatello, Ida. WEAU..Eau Claire, Wis. Menominee, Mich. WTTM..Trenton, N. J. 

KSOO Sioux Falls, S. D. W EBC .. Duluth- Superior, Wis. WMAQ.Chicago, Ill. WWJ...Detroit, Mich. 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued front Page 288) 

GEORGE P. HOLLINGBERY CO. 

Chicago -307 N. Michigan Ave. Tel.: Andover 2636. Mgr.: George P. Hollingbery. 
New York -420 Lexington Ave. Tel.: Murray Hill 3 -9447. Mgr.: F. E. Spencer, Jr. 
Atlanta- Healey Bldg. Tel.: Walnut 3856. Mgr.: M. P. Martin. 
San Praneleeo -300 Montgomery St. Tel.: Douglas 4393. Mgr.: R. J. Birch. 
Los Angeles -607 S. Hill St. Tel.: Van Dyke 7386. Mgr.: J. V. Feder. 

WADC, Akron, O. 
WATL Atlanta 
WRDV{' Augusta, Ga. 
WJBO, Baton Rouge La. 
WBCM, Bay City, Mich. 
WTMA, Charleston, S. C. 
WAAF, Chicago 
WRBL, Columbus, Ge. 
WHIO, Dayton 
WWJ, Detroit 

Represents 

WEBC, Duluth 
WEAU, Eau Claire, Wis. 
KTSM, El Paso, Tex. 
WBIG Greensboro, N. C. 
WJD7i!, Jackson, Misa. 
W PDQ, Jacksonville, Fla. 
WREN, Lawrence, Kens. 
WIOD Miami 
KOWIt, Omaha 
WIP, Philadelphia 

HAL HOLMAN CO. 

WEED, Reading, Pe. 
WHAM, Rochester, N. Y. 
WSAV, Savannah, Ga. 
WARM, Scranton, Pa. 
ESCI, Sioux City, Ia. 
WSPA, Spartanburg, S. C. 
WSPR Springfield, Mas.. 
KGBX.' Springfield, Mo. 

Tacoma, rauma, Weeh. 
KFBI, Wichita, Kens. 

Chicago l-360 N. Michigan Ave. Tel.: Franklin 0016. Mgr.: Hal Holman. 
New York 17 -561 Fifth Ave. Tel.: Murray Hill 2 -7986. Mgr.: Wythe Walker. 

Represents 

WJBK Detroit WTEL Philadelphia 
WIBM, Jackson, Mich. WLBC, Muncie, Ind. 
WTCM, Traverse City, Mich. WCOV, Valdosta, Ge. 
WATT, Cadillac, Mich. 

WAYX, Waycross, Ge. 
RAND, Corsicana, Tex. 
KNET, Palestine, Tex. 

INTERCOLLEGIATE BROADCASTING STATION REPRESENTATIVES 

New York -507 Fifth Ave. Tel.: Vanderbilt 6 -6075. Mgr.: Louis M. Bloch, Jr. 
Washington -2808 Erie St., S. E. Tel.: Lincoln 4179. Mgr.: George Abraham. 
Schenectady -706 Sander. Ave. Tel.: Schenectady 3 -6028. Mgr.: David Bores. 

Represents cxeepus.stations at the following college.: 

WERD, Brown- Pembroke, WMS, Williams, Williamstown, WPRU, Princeton, Princeton, 
Providence Mau. N. J. 

WHCN, Harvard, Cambridge, CURC, Columbia- Barnard, WHAV, Haverford, Haverford, 
Mass. New York Pa. 

WRR, Radcliffe, Cambridge, UCRS, Union, Schenectady WBRW, Bucknell, Lewisburg: 
Mau. CRG, Cornell, Ithaca, N. Y Pa. 

WOCD, Yale, New Haven TBRN, Alabama, Tuscaloosa, 
WES, Wesleyan, Middletown, Ala. 

Conn. KTX, Stephen., Columbia, Mo 

tTHE KATZ AGENCY 

New York 18-500 Fifth Ave. Tel.: Wisconsin 7 -8620. Sales Mgr.: George Brett. 
Chicago 1-807 N. Michigan Ave. Tel.: Central 4006. Mgr.: Gerald H. Gunet. 
Detroit 2- General Motor. Bldg. Tel.: Trinity 2 -7685. Mgr.: Ralph Bateman. 
Kansas City 6- Bryant Bldg. Tel.: Victor 7095. Mgr.: Thomas J. Flanagan. 
Atlanta 3 -22 Marietta St. Bldg. Tel.: Walnut 4795. Mgr.: Fred M. Bell. 
Dallae 1- Republic Bank Bldg. Tel.: Central 7936. Mgr.: Frank Brimm. 
San Francisco 5- Monadnock Bldg. Tel.: Sutter 7434. Mgr.: Richard S. Railton. 
Lu Angela. 14 -530 W. 6th St. Tel.: Tucker 3219. Mgr.: Stanley J. Reulman. 

KLRA, Little Rock, Ark. 
KVOR Colorado Springs 
KLZ, Denver 
WOL, Washington 
WDAE, Tampa 
WGST Atlanta 
WMAZ, Macon, Ga. 
WTOC Savannah 
KGU Honolulu 
WCFL, Chicago 
WTAD, Quincy, Ill. 

Represents 

WFBM, Indianapolis 
WMT Cedar Rapids- Waterloo 
KRN7' Des Moines 
WNAX, Sioux City -Yankton 
WWL, New Orleans 
WCOP, Boston 
KGHL, Billings, Mont. 
WFEA Manchester, N. H. 
WHOM, New York-Jersey City 
WWNC, Asheville, N. C. 

WKRC, Cincinnati 
WSPD, Toledo 
WKY, Oklahoma City 
WFIL Philadelphia 
WCAE, Pittsburgh 
WFCI Providence 
WREC, Memphis 
WSIX, Nashville 
HUTA, Salt Lake City 
WIEN, Milwaukee 

KEENAN AND EICKELBERG 

San Franesko 4 -235 Montgomery St. Tel.: Douglas 6947. Mgr.: W. Hubbard Keenan. 
Los Angles 13 -411 W. Fifth St. Tel.: Michigan 7571. Mgr.: Wilbur Eickelberg. 

(Stations represented not reported) 

JOHN KEATING 

Portland, Ore.- Studio Bldg. Tel.: Beacon 4107. Mgr.: Lee P. Bishop. 
/Seattle, Wash. -Douglas Bldg. Tel.: Elliott 3300. Mgr.: James A. McLoughlin. 

Special regional reprvüntation of Oregon, IVaehieglon and Idaho stations 

*EAST, Astoria, Ore. 
KRNR, Roseburg, Ore. 
KFJI, Klamath Falls, Ore. 
KSLM, Salem, Ore. 
KOOS Coon Bay, Ore. 
KBND, Bend, Ore. 
KBKR, Baker, Ore. 
KOBE, Eugene, Ore. 
KMED, Medford, Ore. 
KUIN, Grants Pana, Ore. 
KLBM, LeGrende, Ore. 

KWRC, Pendleton, Ore. 
KODL, The Dalles, Ore. 
KWIL, Albany, Ore. 
KRLC Lewiston, Ida. 
KWLK, Longview, Wash. 
KELA, Centralia, Wash. 
KGY, Olympia, Wash. 
KXRO Aberdeen, Wash. 
KVOS, Bellingham, Wash. 
KPQ Wenatchee, Wash. 
KUJ,Weila Walla, Wash. 

KOL, Seattle, Wash. 
KHQ, Spokane, Wash. 
KGA, Spokane, Wash. 
KIEM, Eureka, Cal. 
KRKO, Everett, Wash. 
KONP, Port Angeles, Wash. 
EVAN Vancouver Wash. 
KTYW, Yakima, 

Vancouver, 

Portland, Ore. 
KPKW, Pasco, Wash. 

JOSEPH HERSHEY McGILLVRA, Inc. 

New York 17 -366 Madison Ave. Tel.: Murray Hill 2 -8755. Pres.: Joseph H. McGillvre. 
Vice-Pres. and Gen. Mgr.: Jamen W. LeBaron. 

Chicago 1 -35 E. Wacker Dr. Tel.: State 5282. Mgr.: Willie Kissick. 
Los Angeles 14-403 W. Eighth St. Tel.: Vandike 9348. Mgr.: Robert W. Welker. 
San Francisco 4 -68 Poet Street. Tel.: Sutter 5568. Mgr.: Ell C. Minton. 

KSUB, Cedar City, Utah. 
WGKV, Charleston, W. Ve. 
KVOD, Denver, Colo. 
WCED, DuBois, Pe. 
WLAV, Grand Rapids, Mich. 
WJOB Hammond, Ind. 
KID, Idaho Falls, Idaho 
WASK, Lafayette, 

end. KPAB Lured Tx 
KVNIJ, Logan, Utah 
KGER, Long Beach, Cal. 
WKLA, Ludington, Mich. 
WBML, Macon, Ge. 

CFBR, Brockville, Ont. 
CFCO, Chatham Ont. 
CFPL, London, 

Chatham, 

CJIC Sault Ste. Marie, Ont. 
CKCD, Ottawa, Ont. 

Represents 

KNOE, Monroe, La. 
WKBZ, Muskegon, Mich. 
WNOE New Orleans, Le. 
KLX, óakland, Cal. 
WWPG, Palm Beach, Fla. 
KPAC, Port Arthur, Tex. 
WSAP, Portsmouth, Va. 
KOAL, Price, Utah. 
KOVO, Provo, Utah 
KGHF, Pueblo, Colo. 
WSAY, Rochester N. Y. 
WSYB Rutland, 1t. 
KNAK, Salt Lake City, Utah 

Canadian stations represented 

CKNX, Winghem, Ont. 
CKSF, Cornwall, Ont. 
CKTB, St. Catharines. Ont. 

ontreal, Quebec 
CHNtr, New Carlisle, Quebec 

KMAC, San Antonio Tex. 
XERB, Sen Diego Cal. 
KFIO, Spokane, Wash. 
KMO, Tacoma, Wash. 
WTTM, Trenton, N.J. 
KOME, Tulsa, Okla. 
WPIK Washington, D. C. 
WBRY, Waterbury Conn. 
WRRN, Warren, Oho 
KPQ Wenatchee, Wash. 
WILM Wilmington, Del. 
KIT, Yakima, Wash. 
WMFF, Platteburg, N. Y. 

CJCH Halifax, N. S. 
CKCW, Moncton, N. B. 
CRSJ, St. John, N. B. 
CJCJ, Calgary, Alta. 

tJ. P. McKINNEY & SON 

New York 20-30 Rockefeller -Placa. Tel.: Circle 7 -1178. Mgr.: Hugh Boise. 
Chicago 11 -400 N. Michigan Ave. Tel.: Superior 9866. Mgr.: Charles D. Buddle. 
San Francisco 5 -681 Market St. Tel.: 5512. Mgr.: R. J. Bidwell. 
Hollywood 28 -1651 Cosmo St. Tel.:. Granite 9596. Mgr.: R. J. Bidwell. 

Represents 

WENY, Elmira, N. Y. 
WABY -WOKO, Albany 

W RAE, Willtaideport, Pe. 
WTHT, Hartford, Conn. 
WHEC, Rochester, N. Y. 

WHDL, Olean, N. Y. 
WDAN, Danville, Ill. 

NATIONAL BROADCASTING CO. (NBC SPOT) 

(National Spot Sales Dept.) 

New York -30 Rockefeller Plaza. Tel.: Circle 7 -8300. Nat'l. Mgr.: J. C. McConnell. 
Asst. Mgrs.: W. O. Tileniue, W. C. Roux. 

Chicago- Merchendies Mart. Tel.: Superior 8300. Mgr.: O. Morton. 
Cleveland -815 Superior Ave. N. E. Tel.: Cherry 0942. D. G. Stratton. 
Baton -Hotel Bradford. Tel.: Hancock 4261. Elmer Kettll. 
Denver -1625 California St. Tel.: Main 6211. James R. MacPherson. 
Hollywood -Sunset & Vine. Tel.: Hollywood 6161. Robt. E. Howard. 
San Francisco- Taylor & O'Farrell Sts. Tel.: Sutter 1920. Carl Nielsen. 
Washington- Trans -Lux Bldg. Tel.: Republic 4000. Mahlon Glaecock. 

Represents 

WEAF New York City WMAQQ, Chicago WRC, Washington 
WBZ, Boston WTAM, Cleveland KDKA, Pittsburgh 
WBZA, Springfield, Mau. KYW, Philadelphia WGY, Schenectady 
WOWO, Fort Wayne, Ind. KPO, San Francisco KOA, Denver 

NORTHWEST RADIO ADVERTISING CO. 

Seattle. Wash.-American Bldg. Tel.: Elliott 5488. Mgr.: Edwin A. Kraft. 

Represents 

KINY, Juneau, .Alaska KTKN, Ketchikan, Alaska 

PAN AMERICAN BROADCASTING CO. 

New York -830 Madison Ave. Tel.: Murray Hill 2 -0810. Mgr.: E. Barneld. 
Chicago -228 N. LaSalle St. Tel.: State 5096. Mgr.: Fred R. Jones. 

Alaska 
Argentina ina 

rriitttish 
Guiana 

Chile 
Colombia 
Costa Rica 

Represents stations in 

Dominican Republic 
Ecuador 
El Salvador 
Guatemala 
Haiti 
Honduras 
Nicaragua 

Panama 
Paraguay 
Peru 
Puerto Rico 
Uruguay 
Venezuela 
Newfoundland 

JOHN E. PEARSON CO. 

Chicago- London Guarantee Bldg. Tel.: Franklin 2359. Mgr.: John E. Pearson. 
New York 17 -250 Park Ave. Tel.: Plaza 8-2255. Mgr.: Hines H. Hetchett. 
Kann City -Dierks Bldg. Tel.: Grand 2144. Mgr.: Owen H. Balch. 

KWTO, Springfield, Mo. 
WIND, Chicago 
WLOL, MinneapoliaSt. Paul 
KLCN, Blytheville, Ark. 
WCAR, Pontiac, Mich. 
WLAK, Lakeland, Fla. 
WOV New York 
KCMÓ, Kansas City 
WINK, Fort Myers, Fla. 
WSPR Sarasota, Fla. 
KOAM, Pittsburgh, Kan. 
WCMI, Ashland, Ky. 

Represents 

WLAP, Lexington, Ky. 
KWLM, Willmar, Minn. 
KWNO, Winona, Minn. 
WEW St. Louie 
WIRE¡, Indianapolis 
KSAL, Saline, Kan. 
WAOV, Vincennes, Ind. 
Southern Minnesota Network 
WKRO, Cairo, Ill. 
KFVS Cape Girardeau, Mo. 
KWOÓ, Poplar Bluff, Mo. 

KHMO, Hannibal, Mo. 
KRBC, Abilene, Tex. 
KBST, Big Spring, Tex. 
KGKL, San Angelo, Tex. 

. WBIR, Knoxville, Term. 
KFDA, Amarillo, Tex. 
KVGB, Great Bend, Kan. 
WTSF St. Petersburg -Tampa 
KYSM, Mankato, Main. 
KATE, Albert Lea, Minn. 
Florida West Coast Group 

(Continued on Page 294) 
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"In a class 
by itself.:: 

RADIO SALES represents nine stations -and every one of them 

is outstanding in its own area. Each has a national reputation that 

stems from intelligent use of audience research (much of which 

has set new standards for the industry) combined with the initia- 

tive and imagination of superior station management. 

RADIO SALES "representation" is unique. RADIO SALES 

salesmen acquire on- the -ground knowledge of each of these suc- 

cessful stations. They personally and regularly visit them... 

know their staffs, programs and experience intimately. 

Though simple in concept, this stress on basic experience... 

this firsthand knowledge of what it takes to make a station suc- 

cessful with listeners and advertisers alike, is unique in the field 

of representation. It is only one of the reasons why RADIO 

SALES has been called "in a class by itself. "* 

*That's what THE BILLBOARD called RADIO SALES (August, 1944).. 

RADIO 
SALES 

WABC W 

WBBM 

KNX 

WEEI 

KMOX 

WTOP 

W C C O WATTS 

WBT- 

WA P I 

Columbia PACIFIC Network 

NEW 
Columbia 

ENGLAND 
Network 

Columbia CALIFORNIA Network 

LOUIS 
WATTS 

HINOTON 
,000 WATTS 

WITH OFFICES AT 485 MADISON AVENUE, NEW YORK 22 410 NORTH MICHIGAN AVENUE, CHICAGO II COLUMBIA SQUARE, LOS 

ANGELES 28 401 SOUTH 12TH BOULEVARD, ST. LOUIS 2 PALACE HOTEL, SAN FRANCISCO 5 101 MARIETTA STREET BLDG., ATLANTA 3 
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James LeBaron 
General Sales Manager 

Ray Murphy 

NEW YORK 
364 Madison A 
MUrrey Hill 2 -8753 

Stuart Kelly 
Richard Gerken 

a 

Willie Kissick 
Manager 

William Sauerstrom 

CHICAGO 
35 East Wacker Drive 

State 5282 

Walter Beadell 

Robert Walker 
Pacific Coast Manager John Nelson 

LOS ANGELES 
403 West Eighth Street 

Vandyke 9348 

JOSEPH HERSHEY 
NEW YORK, 17 

366 Madison Avenue 
MUrray Hill 2 -8755 

CHICAGO, 1 

35 East Wacker Drive 
State 5282 
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MORE FACTS make 
MORE SALES 

W FaM 
IISTEOFR DIARY STUDY 

O C.., 

.o 
1.1, . . . 

,..",.. 

7 ePQ9ai% 9' n:i ¿f. 

s. 
4 

7he KATZ AGENCY, INC. 
NEW YORK CHICAGO DETROIT 

LOS ANGELES SAN FRANCISCO 
ATLANTA DALLAS KANSAS CITY 

STATION REPRESENTATIVES 

STATIONS REPRESENTED BY 

THE KATZ AGENCY, INC. 
North and Midwest 

WCOP Boston 
WCFL Chicago 
WKRC Cincinnati 
KRNT Des Moines 
WFBM Indianapolis 
WFEA Manchester 
WISN Milwaukee 
WHOM New York 
WFIL Philadelphia 
WCAE Pittsburgh 
WFCI Providence- Pawtucket 
WTAD Quincy, III. 

WSPD Toledo 
WOL Washington, D. C. 
WMT Waterloo -Cedar Rapids 
WNAX Yankton -Sioux City 

South 
WGST Atlanta 
WWNC Asheville 
KLRA Little Rock 
WMAZ Macon 
WREC Memphis 
WSIX Nashville 
WWL New Orleans 
WKY Oklahoma City 
WDAE Tampa 
WTOC Savannah 

West 
KLZ Denver 
KUTA Salt Lake City 
KGHL Billings, Mont. 
KVOR Colorado Springs 
KGU Honolulu, T. H. 

ABC 
ABC 
CBS 
ABC 
CBS 

CBS 
CBS 

ABC 
ABC 
ABC 
CBS 
NBC 
MBS 
CBS 

ABC 

CBS 
CBS 

CBS 

CBS 

CBS 
ABC 
CBS 
NBC 
CBS 

CBS 

CBS 
ABC 
NBC 
CBS 
NBC 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
'Continued from Page 284) 

THOMAS F. CLARK CO., Inc. 

New York 17 -205 E. 42nd St. Tel.: Murray Hill 4- 6317. Mgr.: Thomas F. Clark. 
Chicago -35 E. Wacker Dr. Tel.: Central 1112. Mgr.: C. J. Anderson. 

WJRD, Tuscaloosa, Ala. 
KOKO, La Junta, Colo. 
KGEK, Sterling, Colo. 
KIUP, Durango, Colo. 
WTAL, Tailahaeeee, Fla. 
WMOG, Brunswick, Ga. 
WMJM, Cordele, Ga. 
WLAG, Ls Grange, Ga. 
WRLC, Toccoa, Ga. 

New fork 17 -205 E. 42nd Sr. 

Represents 

WMGA, Moultrie, Ga. 
WCAZ, Carthage, Ill. 
WSNJ, Bridgeton, N. J. 
WTNM, Tucuman N. M. 
WNBZ, Saranac Lake, N. Y. 
WMBO, Auburn, N. Y. 
WWRL, Woodside, N. Y. 
WEGO, Concord N. C. 
KWIL, Albany, 

Concord, 

KBND, Bend, Ore. 
KMED, Medford, Ore. 
WTEL, Philadelphia 
KOCA, Kilgore, Tex. 
KPLT, Paru, Tex. 
KIUN, Pecos, Tex. 
KVOS, Bellingham, Wash. 
KTBI, Tacoma, Wash. 

CLARK -WANDLESS CO. 

Tel.: Murray Hill 4 -6317. Mgr.: Thomas F. Clark. 

Represents 

WNEL, San Juan, P. R. 

B. FRANK COOK 

(Associated with Ward-Griffith Co. Inc., Newspaper Representatives) 

Atlanta- Marietta St. Bldg. Tel.: Walnut 1231. Mgr.: B. Frank Cook. 

(Representation in the South only) 

WFBC, Greenville, S. C WALB, Albany. Ga. WK1X, Columbia, S. C. 

COX & TANZ 

Philadelphia --Drexel Bldg. 'Tel.: Lombard 1720. Mgr.: E. R. Tans. 
New fork -285 Madison Ave. Tel.: Lexington 2 -2540. Mgr.: A. P. Cox. 
Chicago -228 N. LaSalle St. Tel.: Franklin 2095. Mgr.: J. C. Cox, Jr. 

WBLJ, Dalton, Ga. 
W KOK Sunbury, Pa. 

WOLS, Florence, S. C. 
WFIG Sumter, S. C. 
KGFJL, Pierre, S. D. 
W HUB, Cookeville, Tenn. 
KNEL, Brady, Tex. 

Represents 

* KFFA, Helena, Ark. 
WKPA, New Kensington, Pa. 
WCHV, Charlottesville, Va. 
KELD, El Dorado, Ark. 
WJZM, Clarksville, Tenn. 
WGNC, Gastonia, N. C. 

HARRY E. CUMMINGS 

WCRW Chicago 
KIUL Garden City, Kan. 
KSAM, Huntsville, Tex. 
KRBA, Lufkin, Tex. 
KHAS, Hastings, Neb. 
WPRA, Mayagues, P. R. 

Jacksonrtlle. Fla.- Barnett Bank Bldg. Tel.: 3 -0381. Mgr.: Harry R. Cummings. 

Southeastern Repreeenhttire 

WJAX, Jackeonville Fla. *WIOD, Miami, Fla. WFLA, Tampa, Fla. 
WROL, Knoxville, 'Tenn. WHIO, Dayton, O. WDBO, Orlando, Fla. 

*Daniel Boone Network Comprising: 

*WOPI, Bristol, Tenn. *WKPT, Kingsport, Tenn. *WISE, .Asheville, N. C. 

FORJOE & COMPANY 

New York -19 W. 44th St. Tel.: Vanderbilt 6 -5080. Mgr.: Joseph Bloom. 
t'hirago -360 N. Michigan Ave. Tel.: State 5587. Mgr.: Zangwill Golobe. 
Philadelphia- Widener Bldg. Tel.: Rittenhouse 9698. Mgr.: Charles Shall. 
Pittsburgh -Hotel Keystone. Tel.: Grant 5200. Mgr.: Thomas B. Price. 
HMI, wood-1223 Highland Ave. Tel.: Hillside 6038. Mgr.: Larry Krasner. 

WIBM, Jackson, Mich. 
* WJBK, Detroit 
WSBC, Chicago 
KONO, San Antonio, Tex. 
KEYS, Corpus Christi, Tex. 
WMIN, Minneapolis-St. Paul 

Represents 

WBNX, New York City 
WDAS, Philadelphia 
WWSW, Pittsburgh 
WBRW, Welch, W. Va. 
WRFF, Washington, N. C. 
WINX, Washington, D. C. 

*WLIB, New York 
WORE Baton 
WISR Butler, Pa. 
WCOIJ Lewiston- Auburn Me. 
WTAWt, College Station, Tex. 
CKNW, New Westminster, B.C. 

R. C. FOSTER 

Boston 16- Statler Office Bldg. Tel.: Hubbard 3225. Mgr.: Gertrude Saxe. 

Ezeluaiee Now England Representation 

WDRC, Hartford 
WNBH, New Bedford, Mass. 
WELI New Haven 
WOCB, Cape Cod, Mass. 
WESX, Salem, Maas. 

*WNLC, New London, Conn. 
WSAR, Fall River, Maas. 
* WRDO, Augusta, Me. 

WABI, Bangor, Me. 
WGAN, Portland, Me. 
WMUR, Manchester, N. H. 
WOV New York 
WSYB, Rutland, Vt. 

Non- Esrlasire Represenlation 

*WHAI, Greenfield, Maas. 
*WPEN, Philadelphia 
* WCOU, Lewiston, Me. 

WPRO, Providence, R. I. 
WHEW, New York City 
WAGM, Presque Isle, Me. 
WSNY, Schenectady 

WBRK, Pittsfield, Maas. 
*WATR, Waterbury, Conn. 
WMAS, Springfield. Masa. 

FREE & PETERS, Inc. 

Chicago 1 -180 N. Michigan Ave. Tel.: Franklin 6373. Mgr.: Russel Woodward. 
New York 22-444 Madison Ave. Tel.: Plaza 5 -4180. Mgr.: H. Preston Peters. 
San Francisco 4 -111 Sutter St. Tel.: Sutter 4353. Mgr.: A. Leo Bowman. 
Hollywood 28 -6331 Hollywood Blvd. Tel.: 2151. Mgr.: Hal W. Hoag. 
Atlanta 3-Palmer Bldg. Tel.: Main 5667. Mgr.: James M. Wade. 
Detroit 26 --645 Griswold St. Tel.: Cadillac 1850. Mgr.: W. W. Bryan. 

WGR, Buffalo, N. Y. 
WKBW, Buffalo, N. Y. 
WCKY, Cincinnati 
WOC, Davenport, Ia. 
WHO, Des Moines 
KMA, Shenandoah, Ia. 
WDAY, Fargo, N. D. 
KMBC, Kansas City 
WISH, Indianapolis 
KDAL, Duluth 

Represents 

WTCN, Minneapolis -St. Paul 
WMBD, Pend,, Ill. 
KSD, St. Louis 
WFBL, Syracuse 
WCSC Charleston, S. C. 
WIS Columbia, S. C. 
WPTF, Raleigh, N. C. 
WDBJ, Roanoke, Va. 
WAVE, Louisville 

GENE GRANT & CO. 

Hollywood 28 -1651 Camo St. Tel.: Hillside 7874. 
San Franciaeo 5-681 Market St. Tel.: Garfield 5512. 

*WJLD, Bessemer, Ala. 
WJRD, Tuscaloosa, Ala. 

KFFA, Helena, Ark. 
KBTM, Jonesboro, Ark. 
KOKO, La Junta, Colo. 
KMLB, Monroe, Le. 
WHLS, Port Huron, Mich. 
WEXL, Royal Oak, Mich. 

Represents 

WSKB, McComb, Miss. 
WBBB, Burlington, N. C. 
WMRN Marion, O. 
KASA, Elk City, Okla. 
WBBZ, Ponca City, Okla. 
*KODL, The Dalles, Ore. 
WJZM, Clarkesville, Tenn. 
KNEL, Brady, Ter. 

KOMA, Oklahoma City 
KTUL, Tulsa Okla. 
KOIN, Portland, Ore. 
KOB Albuquerque, N. M. 
KIRÔ, Seattle 
WCHM, Baltimore 
KRIS, Corpus Christi, Tex. 
KXYZ Houston 
KEEWt, Brownsville, Tex. 

KGKB 
Kilgore, 

, Tyler, 
Tex. 

KCMC, Texarkana, Tex. 
*KV WC, Vernon, Tex. 
*KVOS, Bellingham, Wash. 
KRSC, Seattle 
WBTH, Williamson, W. Va. 

W. S. GRANT CO. 

San Francisco -582 Market St. Tel.: Exbrook 6685. Mgr.: W. S. Grant. 
Los Angeles-412 W. 6th St. Tel.: Vandike 6341. Mgr.: J. H. Johnston. 
New York-366 Madison Ave. Tel.: Murray Hill 2 -8865. Mgr.: Phil Broderick. 
Chicago -180 N. Michigan Ave. Tel.: Delaware 1055. Mgr.: Frank Back. 

KVCV, Redding, Cal. 
KTRB, Modesto, Cal. 
KHSL Chico, Cal. 
KMYÓ, Marysville, Cal. 
KYOS, Merced, Cal. 
KTKC, Visalia, Cal. 

Esebuire Representation AfcClung Mallows 

KM, Klamath Falls, Ore. 
KPMC, Bakersfield, Cal. 
KHUB, Watsonville, Cal. 
KVOE, Santa Ana, Cal. 
KOOS, Coos Bay, Ore. 

KLBM, La Grande, Ore. 
KBKR, Baker, Ore. 
KVEC, San Luis Obispo, Cal. 
KVAN, Vancouver, Wash. 
KSRO, Santa Rosa, Cal. 
KCRA, Sacramento, Cal. 

HOMER GRIFFITH CO. 

Hollywood 28 --6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Francisco 5-681 Market St. Tel.: Douglas 4476. Mgr.: David A. Williamson. 
Chicago 11-612 N. Michigan Ave. Tel.: Superior 8171. Mgr.: Al Reus. 
New York 17-330 Madison Ave. Tel.: Murray Hill 2 -0811. Mgr.: John Livingston. 
Seattle -American Bldg. Tel.: Elliott 3933. Mgr.: Gil Wellington. 

(Station represented not reported) 

MELCHOR GUZMAN CO., Inc. 

New York -45 Rockefeller Plaza. Tel.: Circle 7 -0624. Mgr.: A. M. Martinez. 

(Represents attainna in Cuba, Mexico, Central and South America) 

tARTHUR H. HAGG AND ASSOCIATES, Inc. 

Chicago 1-360 N. Michigan Ave. Tel.: Central 7653. Mgr.: Arthur H. Hagg. 
New York -366 Madison Ave. Tel.: Murray Hill 2 -8865. Mgr.: Phil Broderick. 

Represents 

KGNO, Dodge City, Kans. 

HEADLEY -REED CO. 

New York -405 Lexington Ave. Tel.: Murray Hill 3 -5470. Mgr.: Frank M. Headley. 
Chicago-180 N. Michigan Ave. Tel.: Franklin 4686. Mgr.. Dwight S. Reed. 
Detroit -Fort and Griswold Sta. Tel.: Randolph 9615. Mgr.: Harold Barrett. 
Ananta -Glenn Bldg. Tel.: Walnut 1636. Mgr.: E. W. Sweatman, Jr. 
San Francisco -300 Montgomery St. Tel.: Yukon 1265. Mgr.: Ralph Mitchell. 
Los Angeles-210 W. 7th St. Tel.: Vandike 1725. Mgr.: Harold Lindley. 

WSGN, Birmingham 
WALA, Mobile, Ala. 
WSFA, Montgomery, Ala. 
KJBS San Francisco 
WELL, New Haven 
WGBS, Miami 
WAGA, Atlanta 
WGAC, Augusta, Ga. 
WDAK, Columbus, Ga. 
WROK Rockford, Ill. 
WGL, Ft. Wayne, Ind. 
KSO, Des Moines 

Represents 

KANS, Wichita, Kans. 
WITH, Baltimore 
WEAR, Fall River Mass. 
WSAM, Saginaw, Mich. 
KFEQ, St. Joseph, Mo. 
KMMJ, Grand Island, Neb. 
WKNE, Keene, N. H. 
WBAB, Atlantic City 
WHLD, Niagara Falls 
WKIP, Poughkeepsie, N. Y. 
WSOC, Charlotte, N. C. 
WSJS, Winston- Salem, N. C. 

KILO, Grand Forks, N. D. 
WJW, Cleveland 
WCOL, Columbus, O. 
WLOK, Lima, O. 
WFMJ, Youngstown, O. 
WSAN, Allentown, Pa. 
WFBG, Altoona, Pa. 
WJAC Johnstown, Pa. 
WPE1' . Philadelphia 
WAPO, Chattanooga 
WLEE, Richmsnd 
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Canthey build a s ecial show? 
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&adAU6'/hoz Iftaiti 
Long, intimate acquaintance with stations, their 

programs, personnel and trading areas enable 

your nearby Howard H. Wilson man to give you 

sound, profitable assistance. 

He has the answers to your questions about fa- 

cilities, distribution, and greater results at his finger- 
tips. No matter what part of the country your prob- 
lem involves, give us a ring or drop us a line. We're 
confident that you'll be both amazed and delighted 
with the accuracy and completeness of the infor- 
mation you receive. 

HOWARD H. WILSON COMPANY 
NEW YORK CHICAGO 

551 Fifth Avenue 75 E. Wacker Drive 

HOLLYWOOD 

6362 Hollywood Blvd. 

BROADCASTING Telecasting 

SAN FRANCISCO 

681 Market Street 

SEATTLE 

1011 American Bldg. 
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lime Buyers! 

CALL ON 

WEAF New York 

WBZ & WBZA Boston, Springfield 

WGY Schenectady 

KYW Philadelphia 

WRC Washington 

KDKA Pittsburgh 

WTAM Cleveland 

WOWO Ft Wayne 

WMAQ Chicago 

KOA Denver 

KPO San Francisco 

Page 286 1946 Yearbook Number 

FOR SUGGESTIONS 

Looking for a time buy that's just your dish? Then give your order 1 

"Spot." Of course he may not always be able to serve you the exact tin 
you were eyeing -NBC Spots go too fast for that. But you can count 
"Spot" to suggest the best available period in the house -to help y 

select a buy that will get results -and to show you the way to rest 
you can figure in dollars and cents. 

Call on "Spot" today for suggestions on any one or every on 
NBC's 11 sakes- leading stations in 11 sales -leading markets. Sales -lea 
because: 1. They broadcast to 55% of the radio homes in the U 
States. 2. They are in markets where byttng power is 34.2 Vo higher 
the country's average. 3. They broads t the finest programs on t' 
to every corner of these rich markets. 

NBC S1$1'1zi1SALI 
New York, Circle 7.8300... Chicago, Superior 8300 ... San Francisco, Gray 
Washington, Republic 4000 ... Cleveland, Cherry 0942 ... Hollywood, Holly 

Denver, Maine 6211 ... Boston, Hancock 4239 

BROADCASTING Te 
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E X P O N E N T S O F 

...the men 

who have formed 

LEWIS II. INC. 

LEWIS H. "Lew" AVERY 
New York 

ARTHUR H. "Art" McCOY 
New York 

DAVID H. "Sandy" SANDEBERG 
San Francisco 

LEWIS 

s rzeaenz 
565 Fifth Ave. 574 A Market Street 

New York 17, N. Y. San Francisco, Calif. 
PLaza 3-2622 DOuglas 5873 

CASTING Telecasting 

INC. 

B. P. "Tim" TIMOTHY 
Chicago 

333 No. Michigan Ave. 
Chicago 1, Ill. 

ANDover 4710 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
With Lists of Stations Represented 

Lists of stations supplied by each firm; asterisk ( *) indicates non -exclusive representation; dagger (f) Indicates firm is also newspaper representative 

ABC SPOT SALES 

(American Broadcasting Company) 

Ralph E. Dennis, Manager 

New York -33 W. 42nd St. Tel.: Wisconsin 7 -1737. Eastern Mgr.: John W. Brooke 
Chicago -20 N. Wacker Drive. Tel.: Delaware 1900. Mgr.: Roy McLaughlin. 
Hollywood -1440 N. Highland Ave. Tel.: Hillside 8231. Mgr.: Amos Baron. 
1letroit- Fisher Bldg. Tel.: Trinity 2 -7900. Mgr.: Neil Mu!hern. 
San Francisco -155 Montgomery St. Tel.: Exbrook 6544. Mg : Byron Nelson. 
Pittehergh- Oliver Bldg. Tel.: Atlantic 8129. Mgr.: Robert Post. 

Represents 

WJZ, New York 
WMAL, Washington WENR, Chicago 
KGO, San Francisco KECA, Los Angeles 

American Pacific Network 

ADVERTISING TIME SALES COMPANY 

Chicago 1 -360 N. Michigan Ave. Tel.: Franklin 5241. Mgr.: John Alexander. 
New York -60 E. 42nd St. Tel.: Murray Hill 6 -1788. Mgr.: Lowell Brown. 
Dalla -Texas Bank Bldg. Tel.: Central 9026. Mgr.: S. W. Papert. 

Represents 

WDWS, Champaign -Urbana, Ill. KRRV, Sherman- Denison, Tex. 

AIRSPOT SALES 

Chicago 1-64 E. Lake St. Tel.: Franklin 0961. Mgr.: Joseph Kapps. 
New York 19-45 W. 45th St. Tel.: Bryant 9 -4324. Mgr.: Herbert Rosen. 

Representa 

WGES, Chicago 

LEWIS H AVERY INC. 

New York 17 -565 Fifth Ave. Tel.: Plaza S -2622. Mgr.: Lewis H. Avery. 
Chicago 1 -333 N. Michigan Ave. Tel.: Andover 4710. Mgr.: B. P. Timothy. 
San Francisco -544 Market St. Tel.: Douglas 5873. Mgr.: David H. Sandeberg. 
Loa Angeles -Mgr.: Frank V. Webb. 

WJJD, Chicago 
KROY, Sacramento, Cal. 

Boston- Little Bldg. 

Represents 

WSAZ Cincinnati 
WKZO, Kalamazoo, Mich. 

WFBC, Greenville, S. C. 
WJEF, Grand Rapids, Mich. 

BERTHA BANNAN 

Tel.: Hubbard 4370. Mgr.: Bertha Bannau. 

New England Representation 

*WCAU, Philadelphia 
*WHN, New York City 
WJAR, Providence 
*WLBZ, Bangor, Me. 
*WSYR, Syracuse. N. Y. 
*WHAT, Greenfield, Mass. 

*WCSH, Portland, Me. 
*WHYN, Holyoke, Maas. 
* WIBX Utica, N. Y. 
*WRDO, Augusta, Me. 
* WFEA: Manchester. N. H. 
WATR, Waterbury, Conn. 
*WSPR, Springfield, Maw. 

WALTER BIDDICK CO. 

* WHEB, Portsmouth, N. H. 
*WTAG, Worcester, Mass. 
* WBRK, Pittsfield, Mass. 
WLNH Laconia, N. H. 
WKNE, Keene, N. H. 

Connecticut State Network 

Leo Angeles 15- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddici:. 
San Francisco - Monadnock Bldg. 

KFOX, Long Beach, Cal. 
KSRO Santa Rosa, Cal. 
KHUI;, Watsonville, Cal. 
WIBW, Topeka, Kan. 
*KAST, Astoria, Ore. 
*KBND, Bend, Ore. 
*WBX, Utica, N. Y. 
KODL The Dalles, Ore. 
KCKN, Kansas City, Kan. 
KIEV, Glendale, Cal. 

Represents on Pacific Coast 

K DON. Monterey, Cal. 
KGIW, Alamosa, Colo. 
KIUP, Durango, Colo. 
KWIL, Albany, Ore. 
KORE, Eugene, Ore. 
KMED, Medford, Ore. 
KWRC, Pendleton, Ore. 
KSLM, Salem, Ore. 
KVOS, Bellingham, Wash. 
KRKO, Everett, Wash. 

KWLK, Longview, Wash. 
KRSC, Seattle 
KTBI Tacoma, Waal.. 
KTY*, Yakima, Wash. 
KVRS Rock Springs Wyo. 
WATN, Watertown, N. Y. 
KWBR Oakland, Cal. 
KWKWI, Pasadena, Cal. 

JOHN BLAIR & COMPANY 

Chicago-520 N. Michigan Ave. Tel.: Superior 8659. Mgr.: John Blair. 
New York-841 Madison Ave. Tel.: Murray Hill 9 -6084. Mgr.: George W. Bolling. 
SL Louis -Paul Brown Bldg. Tel.: Chestnut 5688. Mgr.: J. Chris Hetherington. 
Los Angeles- Chamber of Commerce Bldg. Tel.: Prospect 3584. Mgr : Carleton Coveny. 
San Francisco -Ruas Bldg. T.4.: Douglas 3188. Mgr.: Lindsey H. Spight. 
ltetrolt -Book Bldg. Tel.: Randolph 5257. Mgr.: Charles M. Adelt. 

JOHN BLAIR & COMPANY -Continued 

Represents 

Don Lee Broadcasting System (MB3) 

The Arizona Radio Network 

KOY, Phoenix, Ariz. 
KIEM Eureka, Cal. 
KHJ foe Angeles 
KFXM, San Bernardino, Cal. 
KGB, San Diego, Cal. 
KFRC, San Francisco 
KDB, Santa Barbara, Cal. 
KGDM, Stockton, Cal. 
KEEL, Denver 
WJAX, Jacksonville, Fla. 
WQAM, Miami, Fla. 
*WFLA Tampa, Fla. 
KIDO, Boise, Ida. 
KXF.L, Waterloo, Iowa 

WLS, Chicago 
WFBR, Baltimore 
WOW Omaha 
WNB' Binghamton, N. Y. 
WNEtV New York City 
KFYR, Bismarck, N. D. 
WBNS, Columbus, O. 
WHIZ, Zanesville, O. 
WHP Harrisburg, Pa. 
WGBI Scranton, Pa. 
WROL, Knoxville, Tenn. 

KTRH, Houston 
KDYL, Salt Lake City 
WMB , Richmond, Va. 

KOL Seattle 
7444N, Fairmont, W. Va. 

A, Wheeling, W. Va. 
KGMB Honolulu, Hawaii 
WDBÖ Orlando, Fla. 

WIBC Indianapolis 
KXOK, St. Louis 
KODY, North Platte, Neb. 
KFRE, Fresno Cal. 
KFRU, Columbia, Mo. 
KALE Portland, Ore. 
WDSif, New Orleans 
KXOA, Sacramento, Cal 

¡THE BRANHAM CO. 

Chicago -360 N. Michigan Ave. Tel.: Central 5726. Mgr.: C. B. Peterson. 
New York -230 Park Ave. Tel.: Murray Hill 6 -1860. Mgr.: Joseph F. Timlin. 
Atlanta- Rhodes -Haverty Bldg. Tel.: Walnut 4851. Mgr.: J. B. Keough. 
St. Louis -Arcade Bldg Tel.: Chestnut 6192. Mgr.: J. E. Nicholson. 
Kansas CIty -Board of Trade Bldg. Tel.: Harrison 1029. Mgr.: G. F. Dillon. 
Dallas -First National Bank Bldg. Tel.: Central 8569. Mgr.: George Harding. 
Detroit -General Motors Bldg. Tel.: Trinity 1 -0440. Mgr.: H. A. Anderson. 
Charlotte. N. C.- Commercial National Bank Bldg. Tel.: 8839. Mgr.: H. L. Rails. 
San Francisco -5 Third St. Tel.: Garfield 6740. Mgr.: G. D. Close. 
Los Angeles -448 S. Hill St. Tel.: Michigan 1269. Mur.: J. Hornung. 
Memphis- Sterick Bldg. Tel.: 8 -2344. Mgr.: Sidney Nichols. 

KTHS, Hot Springs, Ark. 
KFMB San Diego, Cal. 
KWKii, Shreveport, La. 
WCPO, Cincinnati 

WCHS, Charleston, W. Va. 

Represents 

WTJS, Jackson, Tenn. 
WNOX Knoxville, Tenn. 
WMC, Memphis 

West Virginia Network 

WBLK, Clarksburg, W. Va. 
WSAZ, Huntington, W. Va. 

KTBC, Austin, Tex. 
KRIC Beaumont, Tex. 
KWBU, Corpus Christi, Tex. 
KRLD, Dallas 

WPAR, Parkersburg, W. Va. 

BROADCAST SALES CO. 

New York 16 -280 Madison Ave. Tel.: Murray Hill 5 -2940. Mgr.: Peggy Stone. 
Chicago l -360 N. Michigan Ave. Tel : Randolph 9034. Mgr.: George Roesler. 
Pacific Coast Offices (see Homer Griffith Co. listing). 

WINN, Louisville 
*WMPS, Memphis 

Representa 

WJIM, Lansing, Mich. 
WMAN, Mansfield, O. 

WMRN, Marion, O. 
WPflG, Ann Arbor, Mich. 

BURN -SMITH CO., Inc. 

New York 18 -19 W. 44th St. Tel.: Murray Hill 2 -3124. Mgr.: Robert S. Keller. 
Chicago 1-307 N. Michigan Ave. Tel.: Central 4437. Mgr.: John A. Toothill. 
Los Angeles 1S- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddick. 

KMTR, Hollywood; Cal. 
WGRC, Louisville 
WELL, Battle Creek, Mich. 
WFDF, Flint, Mich. 
WKBZ, Muskegon, Mich. 
WKLA, Ludington, Mich. 
W MRF, Lewistown, Pa. 
WGH, Newport News, Va. 
*WALB Albany, Ga. 
WJLS, Beckley, W. Va. 
WJLB, Detroit 
KFRO, Longview, Tex. 
WHBC, Canton, O. 
WRUF, Gainesville, Fla. 

Represents 

KVFD Fort Dodge, Ia. 
WMR &, Greenville, S. C. 
WLOF, Orlando, Fia. 
KWJJ, Portland, Ore. 
WBAX, Wilkes- Barre, Pa. 
WTRC, Elkhart, Ind. 

W HAT, Greenfield, Maw. 
WAIM, Anderson, S. C. 
WFVA, Fredericksburg, Va. 
WNEX, Macon, Ga. 
WSSV, Petersburg, Va. 
WCMA, Corinth, Miss. 
WOPI, Bristol, Tenn. 

WKPT Kingsport, Tenn. 
WOMI, Owensboro, Ky. 
WLBJ, Bowling Green. Ky. 
WHLN, Harlan, Ky. 
WIBA, Madison, Wis. 
Wisconsin Network. 
WISE, Asheville, N. C. 
WCNC, Elizabeth City, N. C. 
WGBG, Greensboro, N. C. 
WMFR, High Point, N. C. 
WFTC, Kinaton, N. C. 
WCBT, Roanoke Rapids, N. C. 
WSTP Salisbury, N. C. 
WMFD, Wilmington, N. C. 

TAPPER PUBLICATIONS 

New York Clly -420 Lexington Ave. Tel.: Mohawk 4 -3280. Mgrs.: Philip Zach, W. L. McKee. 
Chicago -180 N. Michigan Ave. Tel.: Central 5977. Mgr.: Frank Gaughen. 
Kansas City -21 W. Tenth St. Tel.: Harrison 4700. Mgr.: Joe Story. 
San Francisco -Rusa Bldg. Tel.: Douglas 5220. Mgr.: Fred Jameson. 

Represents 

*KCKN, Kansas City, Kan. *WBW, Topeka, Kan. 

(Continued on Page 288) 
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DIRECTORY OF U.S. GOVERNMENT AGENCIES 
(For Federal Communications Commission Listing See Page 900) 

DEPT. OF AGRICULTURE 
14th St. and Independence, S. W. 

REpablia 4142 

Director of Information: Keith Himebaugh. 
Radio Service: Chief, John C. Baker. 

CIVILIAN PRODUCTION 
ADMINISTRATION 
Social Security Bldg. 

REpublic 7500 

Radio & Radar Branch of Consumers Hard 
Goods Division: Chief, Harry Sharpe. 
Assistant Chief, Joel C. Hawkins. 

U. S. COAST GUARD 
1300 E St., N. W. 

REpublic 7400 

Public Information Division: Chief, Com- 
modore Ellie Reed -Hill. 

OFFICE OF 
PRICE ADMINISTRATION 

2d & D Sta., S. W. 
REpublle 7500 

Administrator: Chester Bowles. 

Deputy Administrator for Information: 
Robert R. R. Brooks. 

Radio Branch, Information Dept.: Eloise 
Daubenspeck. 

Machinery Branch. Electrical Equipment 
Section: Chief, Earle Morse. 

DEPT. OF COMMERCE 
1481. and Constitution Ave., N. W. 

District 2200 

Office of Current Information: Director 
Bruce Cotton; Deputy Director, Donald 
R. Burgess. 

Bureau of Foreign & Domestic Commerce: 
Director, Amos E. Taylor. 

Division of Industrial Economy, Specialties 
Unit: Advertising Specialist, Kenneth 
Davis; Radio Specialist, John Shannon. 

Census Bureau: Director, James C. Capt. 
Bureau of Standards: Chief of Radio Sec- 

tion, Dr. J. H. Dellinger. 
Office of Publication Board: Executive Sec- 

retary, John C. Green. 

OFFICE OF EDUCATION 
Temporary M Bldg. 
26th & Water Sts. 

EXecutive 6500 

Commissioner of Education: Dr. John W. 
Studebaker. 

Radio Division: Dr. Franklin Dunham, 
chief, Educational Uses of Radio. Dr. 
R. R. Lowdermilk, technical consulting 
specialist; Mrs. Gertrude G. Broderick, 
specialist in charge of script and tran- 
scription exchange and secretary. Federal 
Radio Education Committee. 

FEDERAL TRADE 
COMMISSION 

Pennsylvanie Ave. & 6th St., N. W. 
EXecutive 6800 

Commissioners: W. A. Ayres, chairman 
Ewin L. Davis. Garland S. Ferguson, 
Robert E. Freer, Lowell B. Mason. 

Assistant to the Chairman in Charge o 
Public Relations: M. A. White; assistant 
director of public relations, Nick M 
Carey. 

INTERIOR DEPARTMENT 
C St., between lath & 19th Sta., N. W. 

REpublie 1820 

Director of Information: John Ryckman. 
tedio & Television Section: Director, Willet 

Kempton; Engineers, Harry J. Barton, 
Eugene A. Wilson. 

MARINE CORPS 
Navy Anne., Arlington, Va. 

Republic 7400 

Office of Public Information: Director, 
Brig. Gen. Franklin A. Hart: Executive 
Director, Lt. Col. Edwin R. Hegenah. 

Radio Section, Office of Public Informa- 
tion Director, Maj. W. P. McCahill. 

U. S. MARITIME 
COMMISSION 

Dept. of Commerce Bldg. 
14th and Pennsylvania Aye. 

EXecutive 3340 

Office of Information: Director, Robert W. 
Horton. 

Radio Section: Chief. Robert M. Miller. 

DEPARTMENT OF JUSTICE 
Dept. of Jostle. Bldg. 

9th and Pennsylvania Ave. 
REpublle 8200 

Attorney General: Tom C. Clark. 
Assistant Attorney General in charge of 

Anti -trust Division: Wendell Berge. 
Special Assistant Attorney General and 

Chief of Litigation Section, Anti -Trust 
Division: Holmes Baldridge. 

Director of Public Relations: Timothy A. 
Mclnerny. 

NATIONAL 
LABOR RELATIONS BOARD 

815 Connecticut Ave., N. W. 
NAttenal 9716 

Commissioners: Paul M. Herzog. chairman; 
Gerard D. Reilly; John M. Houston. 

Director of Information: Louis G. Silver- 
berg. 

NAVY DEPARTMENT 
18th & Constitution Ave. 

REpublic 7400 

Office of Public Information: Director. 
Rear Adm. H. B. Miller. 

Radio Section, Office of Public Informa- 
tion: Chief, Lt. William J. Mitchel; 
Technical Officer, Lt. (jg) Jams Lahey. 

RECONSTRUCTION FINANCE 
CORP. 

Second & D Sts., N. W. 
EXecutive 3111 

Office of Surplus Property, Electronics 
Branch: Chief, William L. Foss, Adver- 
tising Section: Chief, Paul H. Baker; 
Associate Chiefs, John L. Taylor. Chand- 
ler S. Woolley. 

DEPARTMENT OF STATE 
17th St. & Pennsylvania Ave. N.W. 

REpublic 5600 

Secretary of State: James F. Byrnes. 
Assistant Secretary in Charge of Public 

Affairs: William B. Benton ; Special As- 
sistant, John Howe. 

Office of International Information & Cul. 
tural Affaire: William T. Stone, director; 
John E. Peurifoy, deputy director; John 
W. G. Ogilvie, director, Radio Division; 
J. Noel Mary, director, Press & Publicity. 

Office of Transportation & Communications: 
Telecommunications Division, Francis 
Colt deWolf, chief; Harvey B. Otterman, 
assistant chief. 

Special Assistant to the Secretary in Charge 
of Public Relations: Michael J. McDer- 
mott; assistant, Lincoln White. 

TREASURY DEPARTMENT 
15th St. & Pennsylvania Ave. 

EXecutive 6400 

War Finance Division: National Director, 
Ted R. Gamble. 

Radio Section: Chief, Lt. David Levy. 
USNR. 

Staff: Morton A. Millman and Ruth Girard 
(New York): Macbeth S. Mock, Meryl 
Friedel. Jean Hendrix. 

VETERANS 
ADMINISTRATION 

Veterans Administration Bldg. 
Vermont between H & I Sts N. W. 

EXecutive 4120 

Administrator: Gen. Omar N. Bradley. 

Director of Public Relations: Edward 
McE. Lewis. 

Director of Radio Service: Joseph L. 
Brechner. 

WAR DEPARTMENT 
Pentagon Bldg. 
REpublle 6700 

Office of Information: Director, Maj. Can 
Alexander D. Suries; Director of Pub- 
lic Relations, Col. R. Ernest Dupuy. 

Radio Branch. Bureau of Public Relations: 
Director, Maj. Albert Wharfield. 

OFFICE OF 
WAR MOBILIZATION 
AND RECONVERSION 

East Wing, White Honae 
NAtonal 1414 

Director: John W. Snyder. 

Deputy Director for Information: Anthony 
Hyde. 

Chief. Media Programming Division: Drew 
Dudley. 

COMMITTEES OF 79TH CONGRESS 

DEALING WITH RADIO LEGISLATION 

SENATE INTERSTATE 
COMMERCE COMMITTEE 

Committee Clerk: Maude Mitchell; Asst. 
Clerk, Edward Jarrett. 

DEMOCRATS- Burton K. Wheeler 
(Mont.). chairman: Alben W. Barkley 
I Ky.); Edwin C. Johnson (Colo.), Tom 

Stewart (Tenn.); James M. Tunnel) (Del.); 
Ernest W. McFarland (Ariz.); Clyde R. 
Hoey (N.C.) : Olin D. Johnston (S.C.) 
Francis J. Myers (Pa.); Brian McMahon 
(Conn.); Hugh B. Mitchell (Wash.); Frank 
P. Briggs (Mo.); James W. Huffman 
(Ohio) . 

REPUBLICANS -Wallace H. White Jr. 
(Me.): Warren R. Austin (Vt.); Henrik 
Shipatead (Minn.) ; Charles W. Tobey 
(N.H.): Clyde M. Reed (Kan.); Albert W. 
Hawkes (N.J.); E. H. Moore (Okla.); 
Homer E. Capehart (Ind.). 

SURCOMMITTEE INVESTIGATING INTER- 
NATIONAL COMMUNICATIONS BY WIRE 
AND RADIO- Edward Cooper. chief of 
staff ; Wheeler, chairman; Johnson. McFar- 
land. Briggs. White. Austin. Capehart, 
Hawkes. 

HOUSE INTERSTATE & FOREIGN 
COMMERCE COMMITTEE 

Committee Clerk: Elton J. Layton; Asst. 
Clerk, F. P. Randolph. 

DEMOCRATS-Clarence F. Lea (Cal.), 
chairman; Robert Crosser (Ohio); Alfred 
L. Bulwinkle (N.C.); Virgil Chapman 
(Ky.); Lyle H. Boren (Okla.); Lindley 
Bcckworth (Tex.); J. Percy Priest 
(Tenn.); Oren Harris (Ark.); George G. 
Sadowski (Mich.); Richard F. Harles. 
(Aria.) ; John W. Murphy (Pa.); Edward 
A. Kelly (Ill.) ; Luther Patrick (Ala.); 
John B. Sullivan (Mo.); Dwight L. Rogers 
(Fla.); Benjamin J. Rabin (N.Y.). 

REPUBLICANS -Charles A. Wolverton 
(N.J.) ; Pehr G. Holmes (Mess.); B. Car- 
roll Reece (Tenn.); Charles A. Helleck 
(Ind.); Carl Hinshaw (Cal.); Clarence J. 
Brown (Ohio); Evan Howell (Dl.); Leon- 
ard W. Hall (N.Y.): Thomas D. Winter 
(Kan.); Joseph P. O'Hara (Minn.); Wilson 
D. Gillette (Pa.). 

AMERICAN -LABOR -Vito Marcantonio 
(N.Y.). 

COMMUNICATIONS SUBCOMMITTEE - 
Bulwinkle, chairman; Chapman, Priest, 
Sadowski, Harlesa, Murphy, Sullivan, Mar - 
antonio, Wolverton, Holmes, Reece, Hal - 

leck, Brown, Hall. 

FEDERAL TRADE SUBCOMMITTEE- - 
Sadowski, chairman; Roger.. Rabin, Mar. 
cantonio, Reece, Howell, O'Hara. 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1.945 
(Continued from Page 281) 

Sponsor 

Sterling Drug Inc., Windsor 

Swift Canadian Co. Ltd.. Toronto 

Swift Canadian Co. Ltd.. Toronto 

Socony Vacuum Oil Co. of 
Canada, New York 

Supertest Petroleum Corp. Ltd., 
Toronto 

Tuckett Limited, Hamilton 

Tuckett Limited, Hamilton 

Union Oil Limited, Vancouver 

Underwood Limited, Toronto 

Viau Limites. Montreal 

Wartime Prices & Trade Board, 
Ottawa 

Wartime Prices & Trade Board, 
Ottawa 

Wm. Wrigley Jr. Co. Ltd.. 
Toronto 

Product 

Phillips Milk of 
Magnesia 

Meat 

Meat 

Socony Products 

Institutional 

Cigarettes 

Cigarettes 

Petroleum Products 

Typewriters 

Vlau Biscuita 

Gum 

York Knitting Mills Ltd., Toronto Institutional 

Program 

Waltz Time 

Breakfast Club 

Courrier Confidences 

Information Please 

Rise Steven's Show 

Command Performance 

Curtain Time 

Curtain Time At Buckingham 
Theatre 

Grand Old Songs 

Ernest Seitz Musicale. 

Fantaisies Musicales 

Le Metairie Rancourt 

Soldier's Wife 

Treasure Trail 

Singing Stara of Tomorrow 

Time 
No. of 

Stations 

Fri., 9:00 -9:30 P.M. 29 
9:30 -10:00 P. M.-Ocr. 5, '45 

Mon. Fri.. 9:30 -9:45 A.M.; 37 
11:30 -11:45 A.M. 

Mon., Wed. and Fri., 10:15- 8 
10:80 A.M. 

Mon., 9:30 -10:00 P.M 

Mon., 8:00.8:30 P.M. 

Wed.. 9:30 -10:00 P.M. 

Wed., 9:30 -10:00 P.M. 

Wed., 11:3042:00 mid. 5 

Sun., 1:30 -2:00 P.M. 11 

Tues. and Thurs.. 7:45 -8:00 3 
P.M. 

Mon.-Fri., 11:1541:30 A.M. 14 

Mon.-Fri., 11:30 -11:45 A.M. 33 
12:30 -12:45 and 2:30 -2:45 

P.M. 

Duration of 
Contracta 

Jan. 26,'45- 
Jan. 18,'46 

Oct. 30, '44- 
Oct. 26, '45 

Nov. 6, '44- 
Aug. 3, '45 

28 Feb. 12 -June 25, '45 
Sept. 17,'45 - 
July 2 -Sept. 10.'45 

15 Nov. 6, '44- 
Apr. 9, '45 

30 Sept. 13, '44- 
June 6, '45 

Sept. 12, '45- 
June 5, '46 

Tues., 10:30 -11:00 P.M. 10 

Sun., 5:30.6:00 P.M. 

5:03 -6:00 P.M. 
Sun., 5:30 -6:00 P.M. 

5:03 -6:00 P.M. 

Feb. 28, '45- 
Feb. 20. '46 

Oct. 15, '44- 
Apr. 8,'45 

Nov. 14. '44- 
May 10, '43 

June 21,'45 - 
June 19,'46 

Aug. 13, '45- 
Feb. 8, '46 

Aug. 15, '44- 
Aug. 7. '45 

Aug 7,'45 - 
July 30,'46 

26 Nov. 5. '44- 
Apr. 29, '45 

Apr. 29, '45 only 
Nov. 4, '45- 

Apr. 28, '46 
Apr. 28, '45 only 

Agency & City 

Dancer -Fitzgerald- Sample, N. Y. 

J. Walter Thompson Co. Ltd., 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 

Cockfield, Brown & Co. Ltd., 
Toronto 

Harry E. Foster Agency Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

Stewart Lovick Ltd., Vancouver 

J. J. Gibbons Ltd., Toronto 

Canadian Advertising Agency 
Ltd., Montreal. 

Canadian Advertising Agency 
Ltd., Montreal 

MacLaren Advertising Co. Ltd., 
Toronto 

Jack Murray Ltd., Toronto 

Cockfield, Brown & Co. Ltd.. 
Toronto 

Unions And Labor Groups Dealing in Radio Fields 
Name of 

Organisation Affiliation 

American Federa - AFL 
tion of Labor 

Congress of In-CIO 
dustrial Organi- 
zations 

American Commun- CIO 
cations Associa- 
tion 

International Broth- AFL 
erhood of Elec- 
trical Workers 

American Federa- AFL 
tion of Musicians 

International Alli- AFL 
ance of Theatri- 
cal Stage Em- 
ployee and Mov- 
ing Picture Ma- 
chine Operators 

Radio Writers' 
Guild of the Au- 
thors League of 
America 

American Newspa- CIO 
per Guild 

Address 
Telephone No. Executive 

901 Mass. Ave. N.W. William Green, Pres. 
Washington, D. C. 
National 3870 

718 Jackson Pl., N.W. Philip Murray, Pres. 
IVashingtou. U. C. 
Executive 5581 

5 Beekman St. Joseph P. Belly, Pres. 
New York City 
Courtland 7 -1374 

1200 15th St. N.W. E. J. Brown, Pres. 
Washington. D. C. 
District 3766 

570 Lexington Ave. James C. Petrillo, Pres. 
New York City 
Plaza 8 -0600 

630 Fifth Ave. ' Richard F. Walsh, Pres. 
New York City 
Circle 5 -4370 

6 E. 39th St. Sam Moore, Natl. Pres. 
New York City Peter Lyon. V P., 
Murray Hill 5-6930 Eastern Region 

203 N. Wabash Herbert Futran, V.P., 
Chicago Mid- Western Region 

1655 N. Cherokee Ave. Milton Merlin, V.P., 
Hollywood Western Region 

63 Park Row Milton Murray, Pres. 
New York City 
Rector 2 -0491 

Associated Actors AFL 45 W. 47th St. Paul Dullzell, Pres. 
& Artistes of New York City 
America Bryant 9 -3550 

National Asan. of Ind. 1509 N. Vine St. Allen T. Powley, Pres. 
Broadcast Engi-Hollywood, Cal. 61 Court St. 
neers & Tech-Granite 7273 Brooklyn, New York 
nicians (NABET) Main 4 -2855 

Organizations affiliated with Associated Actora A Artistes of America 

Actors Equity AFL 45 W. 47th St. Bert Lytell, Pres. 
Assn. New York City faul Dullzell, Ex. Secy. 

Bryant 9 -3550 Treas. 
American Fed- AFL 2 W. 45th St. Lawrence Tibbett, Pres. 

eration of Ra-New York City Mrs. Emily Holt, Ex. Secy. 
dio Artists Vanderbilt 6-1810 

American Guild AFL 2 W. 45th St. Lawrence Tibbett, Pres. 
of Musical Art-New York City 
ists Inc. Murray Hill 2 -8407 

American Guild of AFL 1697 Broadway Matt Shelves, 
Variety Artists New York City National Director 

Circle 6 -7130 

Radin Directors 114 E. 52nd St. William N Robson. Pres. 
Guild New York 22 Anton M. Lender, V.P. 

Plaza 3-4300 George Maynard, Sec. 
Robert L. Shayon, Treas. 

1537 N. Vine S. Don Bernard, Pres. 
Hollywood 28 Paul Frankel, V.P. 
Hillside 2183 

Screen Actors Guild AFL 7046 Hollywood Blvd. George Murphy, Pres. 
Hollywood, Cal. John L. Dales Jr., 
Hollywood 7311 Ex. Secy. 

545 Fifth Ave. Mrs. Florence Manton, 
New York City Eastern Representative 
Murray Hill 2 -0184 

United Office & Pro- CIO 1880 Broadway Lewis Merrill, Pres. 
fessional Workers New York City 
of America Circle 7-4395 

Page 282 1946 Yearbook Number BROADCASTING T e l e c a s t i n g 

www.americanradiohistory.com

www.americanradiohistory.com


Advertisers Using Canadian Broadcasting Corp. Networks During 1945 

No. of Duration of 
Sponsor Product Program Time Stations Contracta Agency & City 

Miles Laboratories Ltd., Toronto Alka Seltzer & 
Vitamins 

National Bam Dance Sat., 9:00 -9:30 P.M. 26 Jan 6-Dec. 29, '45 Cocklield, Brown & Co. Ltd., 
Toronto 

McColl- Frontenac 00 Co. Ltd., 
Montreal 

McColl Frontenac 
Products 

Joe Badeloque Fri., 8:00 -8:30 P.M. 10 Jan. 5-July 8,'45 Ronalde Advertising Agency. 
Montreal 

McColl- Frontenac Oil Co. Ltd., 
Montreal 

McColl Frontenac 
Products 

Metropolitan Opera Sat., 2:00 -5:00 P.M. 35 Dee. 2,'44- 
Mar. 31,'45 

Ronalds Advertising Agency. 
Montreal 

McColl- Frontenac Oil Co. Ltd., 
Montreal 

McColl Frontenac 
Products 

Texaco Star Theatre Sun., 9:30 -10:00 P.M. 33 Oct. 1, '44- 
June 24, '45 

Ronalds Advertising Agency, 
Montreal 

Oct. 7,'46 - 
Sept. 29, '46 

MeGavin Bakeries, Vancouver Bread Operetta Time Fri., 11:30 -12:00 Mid. 11 Sept. 2,'44- 
Jan. 26,'45 

Cockaeld, Brown & Co. Ltd., 
Vancouver 

Northern Electric Company, 
Montreal 

Institutional Northern Electric Hour Mon., 8:00 -8:80 P.M. 33 Oct. 8, '45- 
Apr. 1, '46 

Harry E. Foster Agencies, 
Toronto 

Pepsodent Co., Toronto Toothpaste Bob Hope Tues., 10:0040:30 P.M. 29 Jan. 2-June 5,'45 Ruthrauff & Ryan Inc., N. Y. 
Sept. 11 -Dec. 26, '45 

Pepsodent Co., Toronto Toothpaste Un Homme et Son Peche Mon.-Fri., 7:00 -7:15 P.M. 11 Sept. 24, '45- 
July 1,'46 

Ruthrauf & Ryan Inc., N. Y. 

Sept. I6 -Aug. 30, '46 

Philco Corp. of Canada Ltd., 
Toronto 

Radio Phi'co Radio Hall of Fame Sun., 6:00 -6:30 P.M. 29 Dec. 3, '44- 
Apr. 29, '45 

Hutchins Advertising Co. of 
Canada Ltd., Toronto 

Oct. 7 -Nov. 25, '45 

Philco Corp. of Canada Ltd., Radio Philco Summer Hour Sun., 6:004:30 P.M. 29 May 6-Sept. 30,'45 
Toronto 

Procter & Gamble Co., Toronto Oxydol La Rue Principale Mon: Fri. 1:00 -1:15 P.M. 4 Ju:yy 3, '44- 
June 29,'45 

Dancer- FltsganldSampie. 
Chicago 

Juli 2, '45- 
une 28. '46 

Procter & Gamble Co., Toronto Oxydol Ma Perkins Mon.-Fri., 3:153:30 P.M. 28 July 2,'45 - 
June 28, '46 

Dancer.FitageraldSample, 
Chicago 

Procter & Gamble Co., Toronto Ivory Bar Metropole Mon.-Fri., 7:15 -7:80 P.M. 3 July 2,'45 - Compton Advertising Inc., N. Y. 
June 28,'46 

Procter & Gamble Co., Toronto Camay & Chip.* Pepper Young's Family Mon.-Fri., 3:303:45 P.M. 27 July 2, '45- 
June 28, '46 

Pedlar, Ryan & Lusk Inc., N. Y. 

Procter & Gamble Co., Toronto Barsalou Quelles Nouvelles Mon.-Fri., 12:15 -12:30 P.M. 3 July 3,'44 - Compton Advertising Inc, N. Y. 
June 29, '45 

July 2, '46- 
June 28, '46 

Procter & Gamble Co., Toronto Ivory Bar Right to Happiness Mon.-Fri., 3:46 -4:00 P.M. 15 July 2, '45- 
June 28,'46 

Compton Advertising Inc., N.Y. 

Procter & Gamble Co., Toronto Ivory Bar & Oxydol Road of Life Mon.-Fri., 11:00 -11:15 A.M. 21 J uly 2,'46 - Compton Advertising Inc., N. Y. 
June 28, '46 

Procter & Gamble Co., Toronto Cnipso Vie de Famille Mon.-Fri., 10:30 -10:45 A.M. 4 Sept. 11, '44- Pedlar & Ryan Inc., N. Y. 
June 29,'45 

July 2, '45- 
June 28, 46 

Procter & Gamble Co., Toronto Ivory Snow, Crisco Woman of American Mon.-Fri., 3:004:15 P.M. 20 July 2,'45- Benton & Bowles Inc., N. Y. 
June 28, '46 

Procter & Gamble Co., Toronto Drene Shampoo Rudy Vallee Thus., 10:30 -11:00 P.M. _2 Feb. 15June 28,'45 !Nestor & Sons, Chicago 
Aug. 30, '45- 

June 27, '46 

Purity Flour Mills Ltd., Toronto Purity Flour This is Our Canada Fri., 8:00 -8:30 P.M. 27 Jan. 26 -May 18,'45 McKim Advertising Ltd., 
Toronto. 

Quakers Oats Co. Ltd., Toronto Quakers Oats That Brewster Boy Fri., 9:80 -10:00 P.M. 29 Jan. 5-Mar. 2, '45 Spitzer & Mills Ltd., Toronto 
Those Websters Mar. 9 -Apr. 13, '45 

Radiomonde, Montreal Radio World Le Moulin de la Chanson Wed. and Fri., 2:00.2:15 P.M. 3 Oct. 3 -Dec. 28, '45 No Agency 

Radiomonde, Montreal Radio World Le Moulin de la Chanson Wed., 2:00.2:15 P.M. 3 July 4 -Sept. 26, '45 No Agency 

RCA Victor Co., Montreal Institutional Voice of Victor Thun., 8:30.9:00 P.M. -5 Sept. 27, '45- Spitzer & Mills Ltd., Toronto 
Apr. 25, '46 

Robin Hood Flour Mile Ltd., 
Toronto 

Flour Les Talents de Chez -nous Thun., 8:00.8:30 P.M. R Oct. 4,'45 - 
Mar. 28, '46 

Young & Rubicam Ltd., 
Montreal 

Robin Hood Flour Mills Ltd., 
Toronto 

Flour They Tell Me- Claire Wallace Mon., Wed. and Fri.. 1:45 - 
2:00 P.M. 

26 Oct. 1,'44- 
July 2,'45 

Young & Rubicam Ltd.. 
Montreal 

Sept 3,'45 - 
May 81, '46 

Robin Hord F,our Mills Ltd., 
Toronto 

Flour Tommy Duchesne Tues. and Thurs., 7:30- 
7:45 P.M. 

8 Nov. 21.'44 - 
May 17,'45 

Young & Rubicam Ltd., 
Montreal. 

Robert Simpson Co. Ltd., Toronto Institutional Toronto Symphony Orchestra 
'Pope' Concerts 

Fri., 8:00.9:00 P.M. 29 Oct. 26, '45- 
Apr. 5,'46 

Harry E. Foster Agencies Ltd., 
Toronto 

St. Lawrence Starch Co. Ltd.. 
Port Credit 

Beehive Syrup Michael Normandin Sat., 7:30 -7:45 P.M. 3 Oct. 27, '45- 
Apr. 13, '46 

McConnell, Eastman & Co. 
Ltd., Toronto 

St. Lawrence Starch Co. Ltd., 
Port Credit 

Beehive Syrup Wes McKnight Sat., 7:00 -7:15 P.M. 28 Oct. 28, '44- 
Apr. 21, '45 

McConnell, Eastman & Co. Ltd.. 
Toronto 

Oct. 27, '45- 
Apr. 13, '46 

Standard Brands Ltd., Montreal Chase & Sanborn Charlie McCarthy Show Sun., 8:00 -8:30 P.M. 28 Jan. 7 -May 27,'45 J. Walter Thompson Co. Ltd.. 
Sept. 2 -Dec. 30, '45 Toronto 

Frances Langford Show June 3 -Aug. 26, '45 

Sterling Drug Inc., Windsor Bayer Aspirin Album of Familiar Music Sun., 9:30-10:00 P.M. 29 July 15,'45 - Dancer -Fitzgerald -Sample, N. Y. 
July 7,'46 

Sterling Drug Inc., Windsor Bayer Aspirin Les Secrets du Dr. Morhanges Tues., 8:00 -8:30 P.M. 5 Jan. 2 -Dec. 25, '45 Pedlar, Ryan & Lusk Inc., N. Y. 

(Continued on Page 282) 
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CANADIAN BROADCASTING CORPORATION: EXECUTIVES and STAFF 
BOARD OF GOVERNORS 

Howard B. Chase, Montreal, Que., Chairman 
Rene Morin, Montreal, Que., Vice- Chairman 
Mrs. T. W. Sutherland, Revelstoke, B. C. 
F. J. Crawford, Toronto, Ont. 
B. K. Sandwell, Toronto, Ont. 
W. J. Parker. Winnipeg, Mon. 
Dean Adrien Pouliot, Quebec. 
A. W. Trueman, Winnipeg, Man. 

(One vacancy) 
HEAD OFFICE 

Victoria Bldg.. 140 Wellington St., Ottawa, Ont. 
Dr. Augustin Frigon, General Manager 
Donald Manson, Assistant Ge -serai Manager 
R. P. Landry, Director of Personnel and Administrative 

Services 
H. Bramah, Treasurer 
W. R. Mortimer, Supervisor of Expenditures 
F. W. Savignac, Assistant to Executive -Legal 
R. E. Keddy, Assistant to Executive -Administrative 

NATIONAL PROGRAM OFFICE 
954 Jarvis St., Toronto, Ont. 

E. L. Bushnell, Director -General of Programs 
Charles Jennings, General Supervisor of Programs 
Andrew Allan, Supervisor of Drama 
Peter Alyen, Supervisor of international Service 

(Crescent St., Montreal) 
J. M. Beaudet, Supervisor of Music 

(King's Hall Bldg., Montreal) 
W. H. Brodie, Supervisor of Broadcast Language 
Rupert Caplan. Supervisor of Production 

(King's Hall Bldg., Montreal) 
C. R. Delaóeld, Supervisor of Religious and Institutional 

Broadcasts 
Mary Grannan, Children's Broadcasts 
H. E. S. Hamilton, Technical Liaison Officer 

(Engineering Division) 
E. W. Jackson, Traffic Manager 
J. M. Kannawin, Program Director, CJBC 
R. S. Lambert, Supervisor of School Broadcasts 
Elize'teth D. Long, Women's Interests 
D. C. McArthur, Chief News Editor 
Ernest Morgan, Supervisor of International Exchange 

Programs 
Neil M. Morrison, Supervisor of Talks and Publie Affairs 

H. J. Boyle, Supervisor of Farm Broadcasts 
H. G. Walker, Dominion Network Manager 
J. Frank Willis, Supervisor of Feature Broadcasts 
D. Claringbull, Manager, Personnel and Administrative 

Services 
H. Hilliard, Engineer -in- Charge. Toronto Area 
R. S. Joynt, Treasurer's Cashier 

COMMERCIAL DIVISION 
351 Jarvis St., Toronto, Ont. 

E. A. Weir, Commercial Manager 
W. E. Powell, Assistant Commercial Manager 
Edgar Stone, Supervisor of Acceptance and Production 
W. R. Johnston, Sales Representative 
Arthur Barr, Sales and Commercial Traffic 
H. F. Chevrier, Coverage Statistics 

PRESS AND INFORMATION SERVICE 
354 Jarvis St., Toronto, Ont. 

Wells Ritchie, Supervisor of Press and Information 
Harriett M. Ball, Presa and Information Representative 

STATION RELATIONS DIVISION 
334 Jarvis St., Toronto, Ont. 

.1. R. Radford, Supervisor of Station Relations 
C. Maclin, Statistics and Program Distribution 
Gloria Hill, Food and Drug Continuity Clearance 

ENGINEERING DIVISION 
Keefer Bldg., 1440 St. Catherine St., W., Montreal, Que. 
Gordon W. Olive, Chief Engineer 
J. A. Ouimet, Assistant Chief Engineer 
W. A. Nichols. Plant Engineer 
D. G. McKinstry, Chief Architect 
W. G. Richardson, Transmission and Development 

Engineer 
N. R. Olding, Operations Engineer 
M. L. Poole, Project Engineer 
C. E. Stiles, Supervisor of Purchasing and Stores 
H. E. S. Hamilton, Technical Liaison Officer 

(354 Jarvis St., Toronto) 
REGIONAL OFFICES 

Maritime Region. United Service Bldg., Boa 173, Halifax, N.S. 
George Young, Regional Representative 
H. M. Smith, Regional Engineer (CBA, Sackville. N. B.) 
Quebec Region, 1231 St. Catherine St. W., Montreal, Que. 
J. M. Beaudet, Director of French Network 
John de B. Payne. Program Administrative Officer 
Aurele Seguin, Supervisor of Educational Broadcasts 
Armand Beruhe, Supervisor of Farm Broadcasts 

Orner Renaud, Commercial Manager 
Leopold Houle, Supervisor of Press and Information 
M. Goudraulp Supervisor of Station Relations 

(Reefer Bldg.) 
L. L'Allier, Regional Engineer 
J. R. Samson, Manager, Personnel and Administrative 

Services 
J. B. Godin, Treasurer's Cashier 

Prairie Region, 300 Manitoba Telephone Bldg., 
Winnipeg, Man. 

James R. Finlay, Regional Representative 
C. E. L'Ami, Press and Information Representative 
British Columbia Region, Hotel Vancouver, Vs B.C. 
Ira Dilworth, Regional Representative 
Kenneth Cagle, Program Director 
A. E. Ellis, Regional Engineer 
Patrick Keatley, Press and Information Representative 

THE BRITISH BROADCASTING 
CORPORATION 

630 Fifth Avenue 
New York 20. N Y. 

Telephone: Circle 7 -0656 

OFFICERS AND TITLES 
Charles H. Brewer, North American Director 
William R. Reid, Assistant North American Director 
Donovan Rowse. Special Assistant to N. A. D. 
Henry David, Program Adviser 
J. A. S. Rents. Head of Research Department 
Christopher Cross, Public Relations Manager 
Arthur S. Toby. Chief Engineer 
Stephen Fry, Program Director 
Annette Ebsen, Talks Producer 
Roy Lockwood. Productions Manager 

BRANCH OFFICES 
Chicago 11 

430 N. Michigan Avenue 
Telephone: Delaware 6881 

William N. Newton. Middle West Representative 
Washington 6 

1150 Connecticut Avenue 
Telephone: Executive 1466 

Leonard Miall. Washington Correspondent 

,.....,...¡ 

II 

IWANLIPOIG 1.11.6 

SEE PAGE 385 FOR SYNDICATED TRANSCRIBED PROGRAMS 
Available for Use in Calìa(la Through 

NATIONAL BROADCAST SALES 
Representing 

2320 BANK OF COMMERCE BLDG., 
TORONTO, CANADA -ELGIN 1165 

KASPER- GORDON, Incorporated, 140 BOYLSTON ST., BOSTON 16, MASS., U. S. 

One of the Largest Producers of Successful Syndicated Transcribed Programs in America 

A. 
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avlociatece aApacicadtmg 
A Coast -to -Coast Network reaching over 40,000,000 potential listeners! 

* C0.0e STATIONS _?s 
K RSC 

SEATTLE 
I000N, 1150 KC 

--L._ 
KW BR 

OAKLAND 
1000M-1310W 

KSANI 
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c 
i00024 I2E0 NC ¡ 
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i I _ 
1 

1 Í 1 KOWH 
I . 

j ' ONIANA 

! K WIYQ I 

1 

sool-Saosc 

! I250YLI340KCI i I 

i 

f-- 

' 

WM IN 
NI 

sTewoa PAUL 
2504,1AS° KC 

GRAND 
RAPIDS 

MASTER 
CONTROL 

WJBK 
sso.-14so KC I 

WBNY 
OSOS 140L0Cc 

WMEX 
aOsTÓM 

MOM SI0K< 

WNHC 
NLw MAVEN 

2SO1, 1340 KC 

WIND 
,000NSGO KG 

WW SW 
seuscM 

250 u50 KC 

WTMV 
CST. LOUIS 
502, 1490 CC 

WCKY 
S0000124510 ooOoso C WLEE 

25U V"IÁ54 FL 

_ --- 
1 

I 

WMCA 
TOPIC NEW 

50405-S10K0 

WIBG` 
ILAOELMIA 

Aoo 9.0 AC 

WITH 
SO .T UwKZ 

WW DC 
SOW-IASO NC 

A NEW SERVICE TO ADVERTISERS!! 
AB5 - The Associated Broadcasting System -began coast -to 
coast operation on a 16 hour a day September 16,1945. 

By using the basic network facilities of ABS, a sponsor can 
reach 87% of the population of cities of 100,000 or over in the 
United States, at a cost of only a few cents per 1.000 listeners. 

Concentrated in these top markets are 40 million potential 
buyers served efficiently and economically by the stations af- 
filiated with the Associated Broadcasting System. 

A total of 3,970 ABS commercial program hours were broad 
east through facilities of 196 outlets in 1944, thus insuring 
adequate secondary coverage on request. 

Split networks available for selected coverage. 

Transcribed programs accepted for network broadcasting. 

Choice time periods, that are not even offered on a spot 
basis, are now available through ABS. 

Outstanding programs for individual sponsorship or on e par. 
ticipating basis 

Maximum coverage at minimum cost - $2200 buys one evening 
half-hour on 22 stations reaching a potential audience of 400,- 
000,000. Or 6 daily 1/4 hours can be purchased for 51050 each. 

/Yew yolk eiticri.a. 
122 E. 42ND. ST. 360 N. MICHIGAN 

MURRAY HILL 5-3227 CENTRAL 4309 

dlo14wood 
3055 WILSHIRE BLVD., EXPOSITION 1339 

BROADCASTING Telecasting 

EXECUTIVE 
OFFICES 
KEÉLER 

BUILDING 
GRAND RAPIDS 2 , MICH. 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1945 
(( ontinued from Page 279) 

No. of Duralbn of 
Sponsor Predurt Program Time Stations Contrasta Agency L City 

General Foods Ltd., Toronto Post Bran Flakes, 
Postum 

Aldrich Family Fri., 8:00.8:30 P.M. 31 Sept. 1, '44- 
June 29, '45 

Baker Advertising Agency. 
Toronto 

General Foods Ltd., Toronto Post Bran Flakes, 
Grape Nuts 

Thin Man Fri., 8:30.8:55 P.M. 31 Sept. 15, '44- 
June 29,'45 

Baker Advertising Agency. 
Toronto 

General Foods Ltd , Toronto Post Bran Flakes, 
Grape Nuts 

Scrapbook of Stories Thut Are 
Different 

Fn., 8:559:00 P.M. 30 Sept. 15,'44- 
June 29,'45 

Baker Advertising Agency, 
Toronto 

General Foods Ltd., Toronto Maxwell House Coffee Frank Morgan Thos., 8:00 -8:30 P.M. 29 Aug. 31,'44- 
May 31, '45 

Baker Advertising Agency, 
Toronto 

Gillette Safety Rau,r Co. of Blue Blades, Rieurs Kentucky Derby Sat., 6:00.6:30 P.M. 36 June 9, '45 only Maxon Inc., N. Y. 
Canada Ltd., Montreal 

Gillette Safety Razor Co. of Blue Blades, Retors World Series-Baseball 1:15 P.M. to conclusion 60 Oct. 3-Oct. 10, '45 Maxon, Inc.. N. Y. 
Canada, Ltd., Montreal 

Gillette Safety Razor Co. of Blue Blades, ]tames Championship Fights Fri., 10:00 P.M. to end 36 Sept. 8, '44- Maxon, Inc., N. Y. 
Canada Ltd., Montreal Aug. 31, '45 

Sept. 7, '45- 
Aug. 30,'46 

Goodyear 
ar ire 

and Rubber Co., Institutional Parade of Songs Tues., 8:00 -8:30 P.M.; 
1.2:00.12:30 P.M. 

15 May 15-Oct. 2, '45 J. J. Gibbone Ltd., Toronto 

Tues., 8:00 -8:30 P.M.; 39 Oct. 2, '45- J. J. Gibbone Ltd., Toronto 
12:00 -12:30 A.M. Mar. 26, '46 

Gurney Foundry Company, 
Montreal 

St oven Musical Programme Tues. and Thun., 6:4.5- 
7:00 P.M. 

3 Oct. 9, '45- 
Apr. 4,'46 

Harry E. Foster Agenicet Ltd. 
Montreal 

B. Houdr -G rot he, Ltd., Mont end Cigarettes & Tabarvo Les Soirees Canadienne Mon., Wed., Fri., 7:30- 
7:45 P.M. 

10 Oct. 16, '44- 
Apr. 27. '45 

Whitehall Broadcasting Ltd., 
Montreal 

Mon., Wed., Fri., 7:30- 
7:45 P.M. 

10 Oct. 15, '45- 
Jan. 11,'46 

Whitehall Broadcasting Ltd. 
Montreal 

Hudson', Bay Co., Winnipeg Raw Fur Buying lied River Barn Dance Sat., 11:00 -11:30 P.M. 7 Oct. 28, '44- 
Feb. 10, '45 

Cockfield, Brown & Co. Ltd., 
Winnipeg 

Nov. 3, '45- 
Jan. 26, '46 

Hudson's Bay Co., Winnipeg 1',te & Coffee Rhythm and Romance Mon., 9:45 -9:00 P.N. 9 Mar. 12 -July 30, '45 Cockfield, Brown & Co. Ltd., 
Winnipeg 

Imperial Off Ltd., Toronto Imperial Oil Pndurts NHL Hockey 

Mon., 8:45 -9:00 P.M. 

Sat., 9:05 -10:30 P.M. 

9 

42 

Sept. '45- 
M M. 11, '46 

Oct. 28, '44- 
Apr. 21, '45 

Cockfield, Brown & Co. Ltd., 
Winnipeg 

Mae wren Advertising Co. Ltd., 
Toronto 

Sat. 9:05-10:30 P.M. 43 Oct. 27, '45- 
Mar. 16, '46 

MacLaren Advertising Co. Ltd., 
Toronto 

Imperial PoLarco Co., Montreal Cigare! tes Light Up and Listen Thus., 10:00-10:30 P.M. 26 Jan. 4 -May 31, '45 Whitehall Broadcasting Ltd., 
Montreal 

Imperial Tubarco Co., Montreal 

International Silver Company, 
Hamilton 

Cigarettes 

Silverware 

Light lip and Listen 

fizzle and Harriet 

Thun., 9:30 -10:00 P.M. 

Sun., 6:110 -6:30 P.M. 

33 

26 

S11..221'44.5-46 

Oct. 8, '44- 
May 27, '45 

Whitehall Br°adeaating Ltd., 
Montreal 

Young & Rubicam Ltd., Toronto 

International Silver Company, 
Hamilton 

Silverware Ozzie and Harriet Sun., 6:00 -6:30 P.M. 26 Sept. 2, '45- 
Mar. 31, '46 

Young & Rubicam Ltd., Toronto 

S. C. Johnson & Son Limited, 
Brantford 

Johnson's Was & 
Car -Nu 

Fibber McGee and Molly Tues., 9:30 -10:00 P.M. 27 Apr. 9-June 26, '45 
Oct. 2, '45- 

Needham, Louis & Brorby, 
Chicago 

Mar. 26,'46 

S. C. Johnson & Son Limited, 
Brantford 

Johnson's Wax & 
Car -Nu 

Victor Borge Show Tues., 9:30 -10:00 P.M. 27 July 3-Sept. 25, '45 Needham, Louis & Brorby, 
Chicago. 

S. C. Johnson & Son Limited, 
Brantford 

Johnson's Wax & 
Car -Nu 

Pierre Guerin Mon., Wed., Fri., 10:45- 
11:00 A.M. 

4 Jan. 1 -Dec. 28, '45 Vickers & Benson Ltd., 
Montreal 

Kelly Douglas & Company Ltd.. 
Vancouver 

Nabob Coffee Harmony Home Mon., 11:30.12:00 Mid. 12 Sept. 11, '44- 
June 25, '45 

Stewart Lovick Ltd., Vancouver 

Kelly Douglas & Company Ltd., 
Vancouver 

Baking Powder, Spices Harmony House Mon., 11:30 -12:00 Mid. 12 Sept. 10, '45- 
June 3, '46 

Stewart Lovick Ltd., Vancouver 

Kraft Cheese Co., Toronto Kraft Cheese, Salad 
Dressing 

Kraft Music Hall Thon., 9:00 -9:30 P.M. :it Jan. 4-Dee. 27, '45 J. Walter Thompson Co. Ltd., 
Montreal 

Lamont Corliae & Co. Ltd., 
Toronto 

Ponds Creams Ceux qu'on Aime Wad., 8:00-8:30 P.M. Sept., 5-Dec. 26, '45 J. Walter Thompson Co. Ltd., 
Toronto 

Lamont Corti,w & Co. Ltd., 
Toronto 

Ponds Creams John and Judy Tues, 9:00 -9:30 P.M. 26 Jan. 2-July 10,'45 
Sept. 4 -Dec. 25, '46 

J: Walter Thompson Co. Ltd., 
Toronto 

Lehn & Fink Hinds Honey and Blind Date Mon., 8:30 -9:00 P.M. 20 Sept. Il, '44- Spitzer & Mille Ltd., Toronto 
Almond Cream Apr. 2, '45 

Lever Brothers Ltd., Toronto Rina° Big Sister Mon.-Fri., 12:15-12:30 P.M. 27 Jan. 1 -Dec. 28, '45 Ruthrauff & Ryan Inc., N. Y. 

Lever Brothers Ltd., Toronto Rinse Grande Soeur Mon.-Fri., 11:00 -11:15 A.M. 7 Jan. 1 -Dec. 28. '45 Ruthrauff & Ryan Inc., N. Y. 

Lever Brothers Ltd., Toronto Sunlight Soap Lucy Linton's Stories from Mon.-Fri., 11:4512:00 Noon; 38 Jan. 1 -Dec. 28, '45 Ruthrauff & Ryan Inc., N. Y. 
Life 12:30 -12:45 P.M. 

Lever Brothers Ltd., Toronto Lux Soap Lux Radio Theatre Mon., 9:00 -10:00 P.M. 25 Jan. IJune 25. '45 
Aug. 27 -Dec. 24,'45 

J. Walter Thompson Co. Ltd., 
Toronto 

Lever Brothers LW., Toronto Sunlight Soap Vers le Soleil Avec Mon.-Fri., 1:80-1:45 P.M. 6 Jan. (July 6,'45 J. Walter Thompson Co. Ltd., 
Tante Lucie o Sept. 4- Dee. 31, '45 Toronto 

Thos. J. Lipton Ltd., Toronto Tea & Soup Liptonaires Mon.-Fri., 4:00 -4:15 P.M. 36 Oct. 2, '44- Vickers & Benson Ltd., Toronto 
Apr. 27, '45 

There. J. Lipton Ltd., Toronto Tea & Soup Les Liptonaires on.-Fri., 1:45-2:00 P.M. 10 Oct. 2, '44- 
Apr. 27, '45 

Vickers & Benson Ltd., Toronto 

Maple Leaf Milling Company, 
Toronto 

Cereal & Flour Colette et Roland Tues. and Thurs. 2:00- 
2:15 P.M. 

4 Oct. 10, '44- 
Apr. 5. '45 

Cockfield, Brown & Co. Ltd.. 
Toronto 

Maple Leaf Milling Company, 
Toronto 

Red River Cereal Jolly Miller Time Wed., 8:00 -11:30 P.M. 25 Oct. 11, '44- 
Apr. 4, '45 

Cockfield, Brown & Co. Ltd., 
Toronto 

Oct. 10, '45- 
Apr. 3, '46 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1945 

Sponsor 

British American Oil Co. Ltd., 
Toronto 

British American Oil Co. Ltd., 
Toronto 

British American Oil Co. Ltd., 
Toronto 

British American Oil Co. Ltd., 
Toronto 

Borden Co. Ltd , Toronto 

British Columbia Electric Co., 
Vancouver 

Bristol Myers Co. of Canada Ltd., 
Montreal 

Campbell Soup Co. Ltd., New 
Toronto 

Campbell Soup Co. Ltd., New 
Toronto 

Campbell Soup Co. Ltd., New 
Toronto 

Canadian Marconi Cu., Montreal 

Product 

R. A. Products 

B. A. Products 

B. A. Products 

B. A. Products 

Milk, lee ('ream 

Institutional 

Sal Hepatica, 
Vitalis, Trushay 

Campbell Soups 

Campbell Soups 

Campbell Soups 

Ironized Yeast 

Institutional 

Canadian Ironized Yeast Co. 
(1939) Ltd., Windsor 

Canadian Marconi Co., Montreal Instil utianal 

Canadian National Carbon Co., Batteries 
Toronto 

Carnation Milk Co. Ltd., Toronto 

Carnation Milk Co. Ltd., Toronto 

Coca Cola Co. of Canada Ltd., 
Toronto 

Colgate -Palmolive -Peet Co., 
Toronto 

Colgate- Palmolive -Peet Co., 
Toronto 

Colgate -Palmolive -Peet Co., 
Toronto 

Colgate -Palmolive -Peet Co., 
Toronto 

Coliate- Palmolive -Peet Co., 
Tornito 

Colgate -Palmolive -Peet Co., 
Toronto 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept of 
Finance 

Delaware, Lackawanna & Western 
Coal Co., New York 

Dodds Medicine Co , Toronto 

Electro Auto-Lite, Toronto 

T. H. Estabrooke Co. Limited, 
St. John N. B. 

Carnation Milk 

Carnation Milk 

Coca Cola 

Cashmere Bouquet 
Products 

Princess Soap Flakes 

Cashmere Bouquet 
Products 

Palmolive Soap 
Colgate Toothpaste, 
Halo Shampoo 

Cashmere Bouquet 
Products 

Palm Shave Cream -Cue 
Dentrifice 

Victory Bonds & 
Stamps 

Victory Bonds 

Victory Bonds & 
Sumps 

Victory Bonds & 
Stamps 

Victory Bonds C 
Stamps 

Victory Bonds & 
Stamps 

Victory Bonds & 
Stamps 

Victory Bonds 

Victory Bonds 

Blue Coal 

Drugs 

Institutional 

Teo & Colfoe 

I'r, er , m 

Fighting Navy 

Peerless Parade 

Les Gars de la Marine 

Taxi 13 

Canadian Cavalcade 

Now It Can Be Told 

Alan Young 

Jeunesse Doren 

Request Performance 
Radio Reader's Digest 

Jack Carson 

The Saint 

Big Town 

L for Lanky 

Stardust Serenade 

Les Alouettes Eveready 

Carnation Contented Hour 

Time 

Thurs., 9:30 -10:00 P.M. 

Thun., 9:30 -10:00 P.M. 

Sun., 7:30 -8:00 P.M. 

Thun., 8:30.9:00 P.M. 

Thun., 9:30- 10:00:P.M. 

Mon., 8:00 -8:30 P.M.; 
11:00 -11:30 P.M. 

Thurs., 11:30.12:00 mid. 

Tues., 8:30 -9:00 P.M. 

Mon.-Fri., 12:00 -12:15 P.M. 

Sun., 9:00 -9:30 P.M. 

Wed., 8:00-8:30 P M.; 
12:00 -12:30 P.M 

Tues., 8:00 -8:30 P.M. 

Sun., 7:30 -8:00 P.M. 

Sun., 7:50 -8:00 P.M. 

Sat., 1:00 -1:15 P.M. 

Mon., 10:00 -10:30 P.M. 

Le Quart d'Heure de Dententa Tues. and Thun., 10:45- 
11:00 A.M. 

Coca Cola Music Club Mon., 8:00 -8:30 P.M. 

Cashmere Bouquet House 
Party 

Happy Gang 

La Mine d'Or 

Les Joyeux Troubadours 

Musical Mail Box 

Share the Wealth 

L'Heure de la Victoire 

L'Heure de la Victoire 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 
"Horizon '45" 

Victory Loan Hour 

Victory Loan Hour 

The Shadow 

Dream Time 

Dick Haymes Show 

Everything for the Boys 

Le Theatre de Chez-nous 

Sat., 8:30 -9:00 P.M. 

Mon -Fri., 1:15 -1:45 P.M. 

Tues., 8:30 -9:00 P.M. 

Mon.-Fri , 11:30 -12 noon 

Fri 8:30 -9:00 P.M. 

Sat., 8:00 -8:30 P.M.; 
11:30 -12:00 mid. 

Sun. -Thurs., 8:00 -9:00 P.M. 

Mon., 9:00 -10:00 P.M. 

Sun., 8:30.9:30 P.M. 

Wed., 8:30 -9:30 P.M.; 
16:30.11:30 P.M. 

Tues., 8:30 -9:00 P.M.; 
11:00 -11:30 P.M. 

Fri., 9:30 -10:00 P.M.; 
11:30.12:00 Mid. 

Mon., 9:00 -9:30 P.M. 

Wed., 8:30 -9:30 P M ; 
10:30.11:30 P.M. 

Sun., 8:30 -9:30 P.M. 

Sun., 5:30 -6:00 P.M. 

Tues., 10:30 -11:00 P.M. 

Sat., 8:00 -8:30 P.M. 

Tues ., 7:30 -8:00 P.M. 

Thun., 7:30 -8:00 P.M. 

No. of 
Station 

27 Jan. 4 -June 21, '45 

Duration of 
ContrMla 

28 Sept. 27,'45- 
June 20, '46 

4 Jan. 7 -Sept. 23,'45 

5 Sept. 27, '45- 
June 20,'46 

28 Jan. 14-June 25, '45 

28 Sept. 17,'45- 
June 10,'46 

3 Sept. 28,'44- 
May 31,'45 

23 Jan. 2 -Dec. 25, '45 

3 Jan. 1 -Dec. 31, '45 

30 Oct. 7, '45- 
Sept. 1,'46 and 
Sept. 10, '44- 
Sept. 2,'46 

29 May 30 -June 13, '45 
Sept. 26, 45- 
Nov. 6, '46 
June 20 -Sept. 19, '45 

23 

29 

37 

10 

30 

4 

27 

26 

25 

4 

Ott. 2,' 45- 
Sept. 25, '46 

Jan. 7 -May 27, '45 

Agency & City 

J. Walter Thompson Co. Ltd., 
Toronto 

J Walter Thompson Co. Ltd.. 
Toronto 

J. Walter Thompson Co. Ltd.. 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 

Young & Rubicam Ltd., Toronto 

Young & Rubicam Ltd., Toronto 

Stewart Lovick Ltd., Vancouver 

Ronald. Advertising Agency, 
Montreal 

Cockfield, Brown & Co. Ltd., 
Toronto 

Ward, Wheelock Co., 
Philadelphia. 

Ward, Wheelock Co., 
Philadelphia 

Ward, Wheelock Co., 
Philadelphia 

Pedlar, Ryan & Lusk, N. Y. 

Cockfield, Brown & Co. 
Montreal 

Sept. 16 -Dec. 30, '45 Cockfield, Brown & Co.. 
Montreal 

Jan. 6-Apr. 21,'45 Locke, Johnson & Co. Ltd. 
Sept. 8- Dec. 29, 45 Toronto 

Jan. 8 -Dec. 31, '45 Baker Advertising Agency, 
Toronto 

Jan. 2 -Dec. 27, '45 Baker Advertising Agency, 
Toronto 

Jan. 1 -May 28,'45 D'Arcy Adv. Agency, Toronto 

Oct. 6 -Dec. 29,'45 Spitzer & Mills Ltd., Toronto 

Jan. I -June 29, '45 
Sept. 3 -Dec. 31, '45 

Jan. 2 -June 26, '45 
Oct. 2 -Dec. 25, '45 

5 Jan. 1-June 29, '45 
Sept. 10 -Dec. 31, '45 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mille Ltd., Toronto 

25 Jan. 5 -June 29, '45 Spitzer & Mills Ltd., Toronto 

'27 Jan. 6 -June 30, '45 Spitzer & Mills Ltd., Toronto 
Sept. 8 -Dec. 29, '45 

15 Apr. 19, 22, 26. Agence Canadienne ed 
May 3, 10, '45 Publicite Ltee, Montreal 

15 Oct. 8-Nov. 5, '45 Canadian Advertising Agency, 
Montreal 

80 Apr. 22,'45 MacLaren Advertising Co. Ltd., 
Toronto 

80 Apr. 18-May 9, '45 MacLaren Advertising Co. Ltd., 
Toronto 

39 Apr. 24 -May 8,'45 MacLaren Advertising Co. Ltd., 
Toronto 

42 Apr. 20-May d, '45 MacLaren Advertising Co. Ltd., 
Toronto 

15 Apr. 1 6-May 7.'45 Canadian Advertising Agency. 
Montreal 

80 Oct. 17, 24, 31, MacLaren Advertising Co. Ltd., 
Nov. 7, '45 Toronto 

80 Oct 21, '45 MacLaren Advertising Co. Ltd., 
Toronto 

17 Sept. 24,'44- Vickers & Benson, Toronto 
Apr. 15, '45 

17 Jan. 30 -Apr. 24, '45 A. J. Denne & Co., Toronto 

28 Oct. 13,'45- Ruthrauff & Ryan Inc., N. Y. 
Jan 6, '46 

28 Jan. 16 -Oct. 9,'45 Ruthrauf & Ryan Inc., N. Y. 

4 Oct. 18,'45- McConnell, Eastman & Co. Ltd., 
Apr. 11,'46 Toronto 

(Continued on Page 280) 
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ASSOCIATED BROADCASTING SYSTEM: EXECUTIVES and STAFF 
Headquarters -300 Keeler Building, Grand Rapids, Mich. Telephone: 9 -8161 

OFFICERS OF THE CORPORATION 

Leonard A. Veraluie, President 
Roy C. Kelley. Executive Vice President 
Richard F. Connor, Vice President in Charge of Opera- 

tions 
Clayton, W. Kuning, Vice President and General Mana- 

gee 
Van C. Newkirk, Vice President in Charge of Western 

Division 
William G. Henderson, lice President in Charge of Sta- 

tion Relations 
Earl Waring Dunn, Secretary 

BOARD OF DIRECTORS 
Leonard A. Versluia, President 
Roy C. Kelley, Executive Vire President 
Earl Waring Dunn, Secretary 
Leo Kissam 

DEPARTMENTS AND DIVISIONS 
Executive Officer, 

Leonard A. Veraluie, President 
Roy C. Kelley, Executive Vice President 

Accounting Department 
Jean Foster, Controller 
Abbia Seastrom, Assistant Controller 
Sam McQueen, Accountant 
Robert Kaufman, Accountant 

Legal Stag 
Gary, Desvernine & Kissam 
Earl Waring Dunn 

Program & Production Departmun 
Richard F. Connor. Supervisor 
Edward Denkema, Assistant Program und Production 

Director 
Dick Ross. Western Division Program and Productive 

Director 
Robert Cook, Easter Division Program and Production 

Director 

Sales Department 
Edwin Pancoast, Manager, New Fork 
John Hopkinson, Manager, C'hirnyu 
Frank Dougherty. Sales, Nol /Wood 

Engineering Department 
George Funkey, Supervisor of Engineering and Traffic 
Lee G. Stevens, Assistant Supervisor of Engineering and 

Traffic 
Publicity & Promotion Department 

Tommy O'Brien. Manager 
Ben Gibson, Artist 

Station Relations Department 
William G. Henderson, Vice President in Charge of 

Stations 
CENTRAL DIVISION 

London Guarantee Hid., Chicago, Illinois 
Telephone Central 4351 

John Hopkinson. General Manager 
Grace Dee, Traffic 
Henry Senne. Sales Service 

EASTERN DIVISION 
Chanin Bldg. New York, New York 

Telephone Murray Hill 5-3227 
William G. Henderson, Vice President in Charge of 

Station Relations 
Edwin Pancoast. Sales Manager 
Jack Flynn, Sales Service 
Harry Barman, Sales Service 
Robert Cook, Program and Production 
Rita Dobbelaar, Traffic 

WESTERN DIVISION 
6000 Sunset Blvd. Hollywood. California 

Telephone Hollywood 6264 
Van C. Newkirk, Vice President, Western Division 
Dick Ross, Manager, Programming and Production 
Mary Ellen Ryan, Manager, Promotion and Publicity 
Frank Dougherty, Sales Service 
Betty Culbert, Traffic 

Keystone Broadcasting System Transcription Network: Officers and Affiliates 
Headquarters -580 Fifth Ave., New York City. Telephone: Longacre 3 -2221 

KEYSTONE BROADCASTING SYSTEM Inc. -Officers 
and directors: Michael M. Sillerman. president; Naylor 
Rogers, Mort Adams. vice -presidents; Sidney J. Wolf, 
secretary- treasurer; Joseph Bayer, assistant treasurer. 
New York Office-580 Fifth Ave. Telephone: Longacre 
3-2221. Michael M. Sillerman. general manager; Mort 
Adams, director of station relations; James P. LappIn. 
manager station relations; Alvin Austin, sales & pro- 
motion consultant: Calvin Fox, director promotion & 
research: Rosita Seale office manager; Noel A. Rhys. 
Albert F. Dykes. Ray Linton, account executives. 
Chicago Office-134 N. LaSalle St. Telephone: State 
4590. Naylor Rogers, western sales manager. Hollywood 
Office-6331 Hollywood Blvd. Telephone: Hollywood 5338. 
Elaine N. Gonda, program director; Ralph W. Harker. 
Pacific Coast sales. 
DESCRIPTION OP SERVICE: Keystone Broadcasting 
System is a transcription network principally covering 
beyond -Metropolitan markets from coast to coast. Its 
affiliated stations are joined together in a national system 
by means of transcriptions, eliminating wire charges. At 
time of going to press, the network includes 200 affiliated 
stations. The network supplies its stations with 48 fully 
scripted sustaining shows per week, filling two hours per 
day, seven days per week, to a total of 14 hours per week. 
The System offers its facilities in blocks of time from 
one hour down to 6- minute periods. and also makes avail- 
able announcement periods down to 25 -word length. The 
list of stations affiliated with Keystone as of Jan. 1. 
1946, is as follows: 
ALABAMA -WJLD, Bessemer: WMSL. Decatur; WBHP, 
Huntsville; WLAY, Muscle Shoals; WJHO, Opelika: 
WJRD, Tuscaloosa. 
ALASKA -KFQD. Anchorage. 
ARKANSAS -KFFA, Helena; KBTM. Jonesboro; KOTN. 
Pine Bluff; KUOA, Siloam Springs; KWFC, Hot Springs. 
COLORADO -KGIW, Alamosa; KIUP, Durango: KFXJ. 
Grand Junction; KOKO, La Junta; KGEK, Sterling. 
FLORIDA -WINK, Ft. Myers; WTMC, Ocala; WDLP. 
Panama City. 
GEORGIA -WGAU, Athens; WOAC, Augusta; WMOG. 
Brunswick; WGAA, Cedartown; WMJM, Cordele: 
WBLJ, Dalton; WMLT, Dublin; WGGA, Gainesville; 
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WKEU, Grien; WLAO, La Grange: WMGA, Moultrie: 
WRLC, Toccoa; WAYX. Waycross; WRLD, West Point. 
IDAHO -KID. Idaho Falls: KWAL, Wallace. 
ILLINOIS -WMRO, Aurora; WDWS. Champaign; WEBQ, 
Harrisburg: WJPF, Herrin: YLDS. Jacksonville. WJOL, 
Joliet. 
INDIANA -WHBU, Anderson; WTRC, Elkhart: WKMO, 
Kokomo; WLBC. Muncie. 
IOWA -KVFD, Fort Dodge. 
KANSAS -KVAK, Atchison ; KCNO, Dodge CIty: 
KTSW, Emporia; KIUL, Garden City. 
KENTUCKY -WLBJ. Bowling Green; WHLN. Harlan; 
WSON, Henderson; WHOP, Hopkinsville; WOMI. Owens- 
boro; WPAD, Paducah. 
MAINE -WAGM, Presque Isle. 
MASSACHUSETTS -WOCB, Cape Cod. 
MICHIGAN -WHDF, Calumet; WDBC, Escanaba; WJMS, 
Ironwood; WDMJ, Marquette; WHLS, Port Huron: 
WTCM, Traverse City; WKLA. Ludington; WATT, 
Cadillac. 
MISSISSIPPI -WROX, Clarksdale; WCHI, Columbus: 
WJPR, Greenville: WGRM, Greenwood; WGCM, Gulfport: 
WFOR, Hattiesburg; WAML, Laurel; WSKB, McComb: 
WMIS, Natchez; WQBC, Vicksburg; WELD, Tupelo. 
MISSOURI -KWOS, Jefferson City; KWOC, Poplar 
Bluff ; KDRO, Sedalia. 
MONTANA -KRJF, Miles City; KGCX, Sidney. 
NEBRASKA -KORN. Fremont; KHAS. Hastings; 
KGFW, Kearney : KODY, North Platte; KGKY Scotts- 
bluff. 
NEW HAMPSHIRE -WLNH, Laconia. 
NEW JERSEY -WSNJ, Bridgeton. 
NEW MEXICO -KAVE, Carlsbad; RICA. Clovis; 
KWEW, Hobbs; KGFL. Roswell; KTNM, Tucumcari. 
NEW YORK -WMBO, Auburn; WBTA, Batavia: 
WALL, Middletown; WSLB, Ogdensburg; WHDL, Olean; 
WMFF, Plattuburg; WNBZ, Saranac Lake; WFAS. 
White Plains. 
NORTH CAROLINA -WBBB. Burlington: WEGO, Con - 
e,,rd: WCNC. Elizabeth City: WONC, Gastonia: WHKY, 

Hickory ; WMFR, High Point; WCBT, Roanoke Rapids; 
WRRF, Washington; WHNC, Henderson. 
NORTH DAKOTA -KOVC, Valley City. 
OHIO -WFIN, Findlay; WMRN, Marion. 
OKLAHOMA -KVSO, Ardmore; RASA, Elk City; 
KHBG, Okmulgee: WBBZ, Ponca City; KSWO, Law- 
ton. 
OREGON -RAST, Astoria: RBKR, Baker; REND, Bend; 
KLBM, La Grande; HMED, Medford; HRNR, Roseburg: 
KSLM, Salem; KODL, The Dalles. 
PENNSYLVANIA -WCED, DuBois; WISR, Butler. 
SOUTH CAROLINA -WOLS, Florence; WCRS, Green. 
wood : WFIG, Sumter. 
SOUTH DAKOTA -KGFX, Pierre; KWAT, Watertown. 
TENNESSEE - WOPI, Bristol: WJZM, Clarksville; 
WHUB, Cookeville. 
TEXAS -KRIC, Beaumont; KNEL, Brady; KBWD, 
Brownwood; KAND, Corsicana ; KDNT, Denton ; KLUF, 
Galveston; KSAM, Huntsville; KOCA, Kilgore: KPAB, 
Laredo: KFRO, Longview KRBA, Lufkin; KCRS. Mid- 
land: KNET, Palestine; KPDN, Pampa ; KIUN, Pecos: 
KVOP. Plainview ; KXOX, Sweetwater ; KTEM, Temple; 
KVWC, Vernon: KVIC, Victoria. 
UTAH -KSUB, Cedar City; KVNU, Logan; KOAL, 
Price. 
VERMONT -WSYB, Rutland: WWSR, St. Albans: 
WDEV, Waterbury. 
VIRGINIA -WCHV, Charlottesville; WHEY, Coving- 
ton; WFVA, Fredericksburg: WMVA, Martinsville: 
WLPM, Suffolk; WINC, Winchester. 
WASHINGTON -KXRO. Aberdeen; KVOS, Bellingham: 
KELA, Centralia: KRKO. Everett; HGY, Olympia; 
KTBI, Tacoma; KONP, Port Angeles. 
WEST VIRGINIA -WJLS, Beckley; WLOG. Logan; 
WAJR. Morgantown; WBRW, Welch; WBTH, Williamson. 
WISCONSIN -WHBY. Appleton: WATW, Ashland; 
WCLO. Janesville; WONT. Manitowoc; WIGM, Med- 
ford: WIBU, Poynette; WRJN, Racine. 
WYOMING -KDFN, Casper; KPOW, Powell; KVRS, 
Rock Springs; KWYO. Sheridan. 
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General Information: 
KANS is owned by THE KANS BROADCASTING COMPANY 
(a corporation); Herb Hollister, President; Jack Todd, 
General Manager. 

KANS operates on a power of 250 watts, day and night, 
on a frequency of 1240 kilocycles. 

KANS has been in operation since September, 1936. 

KANS does a big local coverage job on all civic events 
including local sports. 

Network Affiliations: 
KANS is affiliated with the National Broadcasting Company. 

Program Facilities: 
KANS maintains two transcription libraries - the NBC 
"Thesaurus" and Standard. KANS has both AP and UP 
news service day and night. 

Hours on the Air: 
6:30 A.M. to Midnight. 

Merchandising Facilities: 
Bus cards in all local buses (135 in all) for a two -week period 
at the start of a campaign of programs. Feature articles 
and pictures in "The KANSan," monthly KANS merchandiser 
mailed to most retail outlets in Wichita. 

% 

REPRESENTED NATIONALLY BY HEADLY-REED CO. 
N E W Y O R K C H I C A G O D E T R O I T A T L A N T A S A N F R A N C I S C O L O S A N G E L E S 
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Advertisers Using NBC Network During 1945 
(Continued from I'age 272) 

Sponsor Product 
Ne. or 

Program Time Station, 
Duration of 
Cóntraela Agency & City 

Socony- Vacuum Oil Co., New York Oil Information Please Mon., 9:30-10:00 P.M. 131 Feb. '45- Compton Adv., Inc., N. Y. 
(eff July '45 to Sept. '45) 

Rise Stevens Show 

Southern Cotton Oil Co.. 
Ban Francisco 

Wesson Oil & Snowdrift Noah Webster Say. Mon., 9:30 -10 P.M. 7 ( Apr. '45) Thun. 9:30 -10 P.M. 
Oct. '44- Fitzgerald Adv. Agency, 

New Orleans 
PST 

Southern Spring Bed Co., Beds & Bedding Robert St. John Tues, & Thurs., 10:00-10:15 A.M. 15 Aug. '43- Tucker Wayne & Co., Atlanta 
Atlanta, Ga. 

Sperry Flour Co., San Francisco Sperry Flour Sam Hayes Moo. Sat., 7:45 -890 A.M. PST 7 Jan. '40- Knox - Reeves Adv. Inc., 
San Francisco 

Sperry Flour Co., San Francisco Drifted Snow Flour Dr. Kate Mon.-Fri., 4:00 -4:16 P.M. PST 11 
(off Mar. '45) This Woman's 

May '38- Knox -Reeves Adv.. Inc., 
San Francisco 

Secret 

Standard Brands Inc., New York Chase & Sanborn Charlie McCarthy Show, Sun., 8:00 -8:30 P.M. 142 Mar. '40- J. Walter Thompson, N. Y. 
Coffee Starring Edgar Bergen 

(June -Aug. '45) Frances Langford 
Show 

Standard Brand. Inc., New York Fleischmann é Yeast, 
Blue Bonnet 

One Man's Family Sun., 8:30 -9:00 P.M. 141 
(ef Feb. '45) Eddie Bracken 

June '40- Kenyon & Eckhardt, N. Y. 
(ef June '45) J. Walter Thompson 

(ef June'45) Tenderleaf Show 
Tea & Blue Bonnet (ef June '45) Tommy Dorsey & 
Margarine Co. 

(ef Oct. '45) Fred Allen 

Standard Brand. Inc., New York Royal Desert, & One Man's Family Sun., 3:30 -4:00 P.M. 142 July '45- J. Walter Thompson, N. Y. 
Fleischmann's Yeast 

Standard Oil of Cal., San Francisco Institutional Standard Hour Sun., 8:30 -9:30 P.M. 16 Sept. '42- BBD &O, Inc., San Francisco 

Standard Oil of Cal., San Francisco Petroleum Products Standard School Broadcast Thum.. 10:00 -10:30 A.M. PST 20 Oct. '42- BBD &O, Inc., San Francisco 

Sterling Drug Inc., New York Dr. Lyons Toothpowder Backstage Wife Mon.-Fri., 4:00 -4:15 P.M. 140 Sept. '36- Dancer -Fitzgerald -Sample, N. Y. 
& Energine Clean- 
ing Fluid 

Sterling Drug Inc., New York Phillips Milk of Stella Dallas Mon.-Fri., 4:15 -4:30 P.M. 140 Sept. '42- Dancer -Fitzgerald- Sample, N. Y. 
Magnesia & Tablets, 
Mulsified Double 
Danderine 

Sterling Drug Inc., New York Phillip. Creaams, Bayer Lorenzo lone, Mon.-Fri., 4:30 -4:45 P.M. 140 Nov. '39- Dancer -Fitzgerald -Sample, N. Y. 
Aspirin 

Sterling Drug Inc., New York Haley,' M-O, Phillips Young Widder Brown Mon.-Fri., 4:45 -5:00 P.M. 140 Jan. '40- Dancer -Fitzgerald- Sample, N. Y. 
Toothpaste, Ironizad 
Yeast, Danderine 

Sterling Drug Inc., New York Bayer Aspirin American Album of Sun., 9:30-10:00 P.M. 137 Oct. '31- Dancer -Fitzgerald- Sample, N. Y. 
Familiar Music 

Sterling Drug Inc., New York Dr. Lyons Toothpowder Manhattan Merry- Go-Round Sun., 9:00 -9:30 P.M. 137 Nov. '92- Dancer -Fitzgerald -Sample, N. Y. 

Sterling Drug Inc., New York Phillips Magnesia, 
Bayer Aspirin 

Waltz Time Fri., 9:30 -10:00 P.M. 139 Sept. '33- Dancer -Fitzgerald- Sample, N. Y. 

Sun Oil Co., Philadelphia Gas & Oil Lowell Thomas Mon.-Fri., 6:45-7:00 P.M. 31 Jan. '44- Roche, Williams & Cleary, Inc., 
Phila. 

Table Products Inc., Oakland, Cal. NuMade Mayonnaise Hoagy Carmichael Show Mon., 6:00 -6:30 P.M. 9 Feb. '45- Foote. Cone & Belding, 
San Francisco 

(elf Oct.'45) Sterling Adv. Agy., N.Y. 

Teentimers Inc. Dresses and Cosmetics Teentimer Show Sat., 10:00 -10:30 A.M. 57 Aug. '45- Buchanan & Co. Inc., N. Y. 
(ef Nov. '46) Teentimers Club (ef Nov. '45) 11:00.11:30 A.M. 

Tillamook County Creamery Assoc., 
Tillamook, Ore. 

Cheese Benny Walker's Tillamook Fri., 10:00 -10:15 A.M. PST 7 
Kitchen 

Oct. '41- Botsford, Constantine & 
Gardner, Portland, Ore. 

Washington Cooperative Egg & Eggs & Poultry Chuck Collin. Sat , 11:00.11.15 A.M. PST 16 Dec. '44- Pacific National Adv. Agency 
Poultry Assoc, Seattle Seattle 

West Coast Soap Co., Oakland. Cal. Powow Cleanser Opportunity Theater Sat., 11:00-11:30 A.M PST 7 Aug. '44- May '45 Brisacher, Van Norden & Staff, 
San Francisco 

Western Auto Supply Co., 
Los Angeles 

Auto Accessories & 
Appliances 

Circle Arrow Show Sun., 10:30 -11:00 A.M. 19 Oct. '45- Bruce B. Brewer & Co., 
Loa Angeles 

Westinghouse Electric Corp., Institutional Westinghouse Program Sun., 2:30 -3:00 P.M. 142 Jan. '43- McCann -Erickson, Inc., N. Y. 
Pittsburgh 

Whitehall Pharmacal Co., New York Anacin, Heet, Hills Just Plain Bill Mon.-Fri., 5:30 -5:45 P.M. 66 Sept. '42- Dancer -Fitzgerald -Sample, N. Y. 
Cold Tablets 

Whitehall Pharmacal Co., New York Bisodol & Kolynos Front Page Farrell Mon.-Fri., 5:45-6:00 P.M. 66 Sept. '42 - Dancer -Fitzgerald- Sample, N. Y. 
Toothpaste 

Whitehall Pharmacal Co., New York Angelo Fleetwood Lawton Mon.-Fri., 8:15-8:30 P.M. PST 7 Aug. '43- Dancer- Fitzgerald, Hollywood 
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THE GREAT COMMON DE NOMIN 
People! Men, women, children -all kinds, all 

sizes- they're the one common denominator in 

telling the sales story of any radio station. In the 

final analysis, the number of listeners one station 

attracts compared with the other stations in the 

sanie area is always a prime factor in placing 

radio advertising. 

In Washington the Hooper Radio Reports are the 

accepted measurement of a radio station's listen- 

ing audience. And see what the Hooper Washing- 

ton figures* show for the entire past year. 

MORNING LISTENERS (Mon. thru Fri., 8 A.M. to noon 

AFTERNOON LISTENERS (Mon. the, Fri., noon to 6 P.M.) 

EVENING LISTENERS (Sun. thru Sot., 6 P.M. to 10:30) 

WRC FIRST 

WRC FIRST 

WRC FIRST 

HOOPER STATION LISTENING INDEX FOR WASHINGTON, 
October 1944 thru February 1945 

December 1944 thru April 1945 
May thru September 1945 
September thru October 1945 

D. C. 

ATOR 

FIRST in WASHINGTO 

BROADCASTING Telecasting 

Represented by NBC SPOT SALES' 
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Advertisers Using NBC Network During 1945 
(Continued from Page 271) 

Sponsor 

Procter & Gamble Co., Cincinnati 

Procter & Gamble Co.. Cincinnati 

Pure Oil Co., Chicago 

Purina Mills, St. Louie 

Radio Corporation of America, 
New York 

R. J. Reynolds Tobacco Co., 
Winston Salem, N. C. 

R. J. Reynolds Tobacco Co., 
Winston Salem, N. C. 

Richfield Oil Corp., Los Angeles 

Safeway Stores. Inc., Oakland, Cal. 

Safeway Stores, Inc., Oakland, Cal. 
Safeway Stores, Inc., Oakland, Cal. 
Safeway Stores, Inc., Oakland, Cal. 
Sealtest Inc., New York 

Sealy Mattress Co. of California, 
Los Angeles 

Seattle Brewing & Malting Co.. 
Seattle 

Schutter Candy Co., Chicago 
W. A. Sheaffer Pen Co., 

Madison, Iowa 
Skelly Oil Co., Kansas City, Mo. 

Product 

Dux 

Ivory Flakes 

Oil & Gamline 

Purina Foods 

Institutional 

Camel Cigarettes & 
Prince Albert 
Tobacco 

Prince 
Albert 

Smoking 
Tobacco 

Gl mline & Oil 

Kitchen Craft Flour 

Dutch Mill Chee.e 
Edwards Coffee 

Edwards Coffee 

Milk & Ice Cream 

Mattresses 

Sick's Beer 

Candy Bars 
Pena, Pencils & Skrip 

Ink 
Gas & Oil 

Program 

Truth or Consequence. 

Rosemary 

Kaltenborn Edits the News 

Grand Ole 'Opry 

Mutile America Loves Beat 
(elf Apr. '45) RCA Show with 

Tommy Dorsey 

Abbott & Costello 
(July -Sept. '45) Mystery in the 

Atr 

Grand Ole 'Opry 

The Richfield Reporter 

Aunt Mary 

Dr. Paul 

Night Editor 
Night Editor 
Joan Davis with Jack Haley 
(elf June '45) Sealtest Village 

Store 
(eff Nov. '45) Jack Haley with 

Eve Arden 

A Layman's Views of the News 

Sick's Star Final 

Starring Curt Massey 

World Parade 
(et! Dec. 6,'45) 
Alex Dreier 

Time 
No. of 

Stations 

Sat., 8:30.9:00; 1:00.11:30 P.M. 133 

Mon.-Fri., 11:15.11:30 A.M. 

Mon.-Fri., 7:45.8:00 P.M. 

Sat., 7:30-8:00 P.M.: 
9:00.9:30 P.M. 

Sun., 4:30 -5:00 P.M. 

Thun., 10:00 -10:30 P.M. 

Sat., 10:30.11::00 P.M. 

Duration of 
Contract. 

Aug. '43- 
84 June '42 -Mar. '43 

31 May '42 

18 Jan. '43- 

139 Sept. '44- 

139 Mar. '43 - 

136 Jan. '41- 

Sun.-Fri., 10:0040:15 P.M. 13 Apr. '31- 
PST 

Mon.-Fri., 3:30.3:45 P.M. PST 24 Feb. '45 - 

Mon.-Fri., 3:45-4:00 P.M. PST 
Wed., 5:45 -6:00 P.M. PST 
Fri., 9:00 -9:15 P.M. PST 

Thun., 9:30.10:00 P.M. 

Sun., 10:00.10:15 A.M. PST 

Sat., 10:00 -10:15 P.M. PST 

Sat., 5:45 -6:00; 6:30 -6:45 P.M. 
Sun., 3:00.3:30 P.M. 

Mon.-Sat., 8:00.8:15 A.M. 

on Page 274) (Continued 

22 

17 

10 

70 

Aug. '45- 
Apr. '45 - 
Apr. '45- 
July '40 - 

9 Nov. '43- 

7 July '44 -Aug. '45 

139 July '43 -Jan. '45 
142 Sept. '42 -- 

24 Sept. '42 -- 

.Agency & CNY 

Compton Adv., N. Y. 

Compton Adv., N. Y. 

Leo Burnett Co., Chiago 

Gardner Adv. Co., St. Louie 

J. Walter Thompson, N. Y. 

Wm. Etty & Co.. Inc., N. Y. 

Wm. Esty & Co., Inc., N. Y. 

Mason-O'Donnell, Inc., Los Angeles 

McCann -Erickson, Ruthrauff & 
Ryan, J. Walter Thompson, 
Foote, Cone & Belding, all 
West Coast 

Ruthrauff & Ryan, San Francisco 

Ruthrauff & Ryan, San Francisco 
Ruthrauff & Ryan, San Francisco 
McKee & Albright Inc., Phila. 

Alvin Wilder Advertising, 
Loa Angeles 

Western Agency Inc., Seattle 

Schwimmer & Scott, Chicago 

Russel M. Seeds, Chicago 

Henri Hurst & McDonald, Inc., 
Chicago 

WSMB 
The NBC Station 

for 
New Orleans 

The Smith's Greatest City 

Complete coverage of Southern Louisiana 

is offered by WSMB, through an affilia- 

tion with KVOL, Lafayette and KPLC, 

Lake Charles. 

5000 W wsm Et 1350 KC 

National Reps: Edward Petry & Co. 

Page 272 1946 Yearbook Number 

m m 
W I O D Covers This 
New Rich Market 
As Completely As 
Miami's Magic Sun 

lames M. LeGate, General Manger 

National Representatives 

GEORGE P. HOILINCBERY CO. 

Southeast Representative 

HARRY E. CUMMINGS 

5,000 WATTS 610 KC NBC 
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Advertisers Using NBC Network During 1945 
(Continued from Page 266) 

No. of Duration of 
Sponsor Product Program Time Stations Contracts Agency & City 

Miles Laboratories Inc., 
Elkhart, Ind. 

Alka- Seltzer & 
Vitamine 

News of the World Mon.-Fri., 7:15 -7:30 P.M. 136 Mar. '41- Wade Advertising Agency, 
Chicago 

Miles Laboratories Inc., 
Elkhart, Ind. 

Alka- Seltzer & 
Vitamins 

News of the World with Mon: Fri., 10:15.10:30 A.M. 
Robert St. John (eft Feb. '45) 10:00 -10:15 A.M. 

40 Jan. '44 -June '45 Wade Advertising Agency. 
Chicago 

Miles Laboratories Inc., 
Elkhart, Ind. 

Alka- Seltzer & 
Vitamine 

National Barn Dance Sat., 9:00-9:30 P.M. 118 June '42- Wade Advertising Agency, 
Chicago 

John Morrell & Co., Ottumwa, Iowa Red Heart Dog Food Alex Dreier Sat., 10:45.11:00 A.M.; 
12:00 -12:15 P.M. 

126 Oct. '43 -Sept. '45 Henri Hurst & McDonald Inc., 
Chicago 

Philip Morris & Co., New York Cigarettes Johnny Presents Tues., 8:00 -8:30 P.M.; 138 Apr. '33- The Biow Co., Inc., N. Y. 
11:30 -12:00 Mid. 

Parker Watch Co., New York Watches These Are Our Men Sat., 2:00.2:30 P.M. 48 Dee. '44 -Feb. '45 Sterling Advertising Agency, N. Y. 

Pepsodent Co., Chicago Pepeodent Toothpaste Bob Hope Tues., 10:00 -10:30 P.M. 124 Sept '38- Foote, Cone & Belding, Chicago 
(June -Sept. '45) Man Called "X" 

Peter Paul, Inc., Naugatuck, Conn. Mounds & Ten Crown 
Gum 

Graeme Fletcher Tu es., Thurs. 7:00-7:15 A.M. 9 Oct. '44- Brisa :her, Van Norden & Staff, 
San Francisco 

Planters Nut & Chocolate Co., 
Wilke. Barre, Pa. 

Peanuts & Peanut Oil Elmer Peterson Wed: Sat., 6:45 -6:00 P.M. PST 7 May '43- Raymond R. Morgan Co., 
Hollywood 

Planten Nut & Chocolate Co., 
Wilkes Barre, Pa. 

Peanuts & Peanut Oil Adventures of Bill Lance Sat., 9:00-9:30 P.M. PST 16 Sept. '45- Raymond R. Morgan Co., 
Hollywood 

Prince Matchabelli Inc., New York Perfumes Stradivari Orchestra Sun., 12:30-1:00 P.M. 50 Oct. '49 -Apr. '45 Morse International, N. Y. 

Procter & Gamble Co., Cincinnati Camay Pepper Young's Family Mon.-Fri., 3:30 -3:45 P.M. - 77 June '42- Pedlar & Ryan, Inc., N. Y. 

Procter & Gamble Co., Cincinnati Duz Road of Life Mon:Fri.. 11:00-11:15 A.M. 134 June '42- Compton Adv.. N. Y. 
(eft Apr. '45) 10:30-10:45 A.M. 

Procter & Gamble Co., Cincinnati Spic and Span Woman of America Mon.-Fri., 3:00-3:15 P.M. 128 June '42- Benton & Bowles, N. Y. 
(eft Sept. '48) Dancer-Fitagerald- 

Sample, Chicago 
Procter & Gamble Co., Cincinnati Ivory Soap Right to Happiness Mon.-Fri., 3:45 -4:00 P.M. 134 June '42- Compton Adv., N. Y. 
Procter & Gamble Co., Cincinnati Oxydol Ma Perkins Mon:Fri., 3:15 -3:30 P.M. 134 Dec. '33- Dancer -Fitzgerald -Sample, 

Chicago 
Procter & Gamble Co., Cincinnati Drene & Dreft Star Playhouse Mon: Fri.. 11:30 -11:45 A.M. 

(eft Apr. '45) Joyce Jordan, M.D. (eft Apr. '45) 10:45-11:00 A.M. 
80 June '43- Dancer -Fitzgerald- Sample, 

Chicago 
Procter & Gamble Co.. Cincinnati Teel Teel Variety Hall Sat., 8:00-8:30 P.M.; 133 Nov. '44- Blow Co., N. Y. 

(eft Sept. '45) Life of Riley 11:30-12:00 Mid. 
(off July-Sept. '45) 

Procter & Gamble Co., Cincinnati Drene & Dreft The Drene Show Thurs., 10:30 -11:00 P.M. 141 Jan. '42- Kantor -Farrell -Chesley Sr 
(off July -Aug. '45) Clifford, N. Y. 

(Continued on Page 272) 
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COOPERATION 

DOES THE JOB! 
Working together to produce 
maximum results in rural Idaho! 

KI:PKf!..SEiVTED BI 

K S E I 

THE WALKER COMPANY 
NEW YORK CHICAGO 

HOMER GRIFFITH COMPANY 
HOLLYWOOD SAN FRANCISCO SEATTLE 

K T F I 

WEED and COMPANY 

NEW YORK CHICAGO DETROIT 

SAN FRANCISCO HOLLYWOOD 
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Spe //s Manpower! 
"MANPOWER SPELLS 

Resu Its in 
spot Radio's 

SAN FRANCISCO 
68 Pest Street 
Sutter 5565 

Joseph H. McGillvra t 
President r 

Fyou think your market and operation justify a national 
spot billing of $3,000 a month and up, and if you are not 
satisfied with your present volume of spot billings, and the 
way your station is sold -then won't you get in touch with 
us- Joseph Hershey McGillvra, Inc.? 

McGillvra, Inc., is fully staffed with aggressive young men, 
led by a pioneer of 13 years' experience in station advertis- 
ing representation. So for results -please contact our office 

nearest you. 

Mc GILLVRA, Inc. 
SAN FRANCISCO, 4 

68 Post Street 
Sutter 5568 

ASSOCIATE MEMBER - NATIONAL ASSOCIATION OF BROADCASTERS 

LOS ANGELES, 14 

403 West Eighth Street 
Vandyke 9348 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued from Page 290) 

tJOHN H. PERRY ASSOCIATES 

New York 17 -810 E. 45th St. Tel.: Murray Hill 4 -1647. Mgr.: William K. Dorman. 
Philadelphia 7 -12 S. 12th St. Tel.: Walnut 3555. Mgr.: Robert Hitchinge. 
Chicago 3 -122 S. Michigan Ave. Tel.: Harrison 8085. Mgr.: O. J. Ranit. 
Detroit 2-7.388 Woodward Ave. Tel.: Madison 0790. Mgr.: J. J. Higgins. 
Atlanta 3- Rhodes -Haverty Bldg. Tel.: Walnut 1394. Mgr.: Mrs. Alice S. Grant. 

Represents 

WCOA, Pensacola, Fla. WTMC, Ocala, Fla. 
WJHP, Jacksonville, Fla. 

WDLP, Panama City, Fla. 

EDWARD PETRY & CO., Inc. 

New York -17 E. 42nd St. Tel.: Murray Hill 2 -4400. Mgr.: Henry I. Chrietal. 
Chicago -400 N. Michigan Ave. Tel.: Delaware 8600. Mgr.: Edward E. Voynow. 
Detroit -General Motore Bldg. Tel.: Madison 1035. Mgr.: William Cartwright. 
San Francisco 4 -Rues Bldg. Tel.: Garfield 4010. Mgr.: Earle H. Smith. 
Loa Angeles -601 W. Fifth St. Tel.: Michigan 8729. Mgr.: Chester G. Matson. 
St. Louie -Shell Bldg. Tel.: Garfield 5194. Mgr.: George Kercher. 

Yankee Network 
WSB, Atlanta 
WNAC, Boston 
WAAB, Worcester 
WICC, Bridgeport, Conn. 
WREN, Buffalo, N. Y. 
WGAR, Cleveland 
WFAA, Dallas 
WBAP Fort Worth 

JR W. Detroit 
KPRC, Houston 
WDAF, Kansas City 
WAGE, Syracuse, N. Y. 
KARM, Fresno. Cal. 

Represents 

KFOR, Lincoln. Neb. 
KGA, Spokane 
REAL, Baltimore 
KARK, Little Rock, Ark. 
KFI, Los Angeles 
WHAS, Louisville 
WLLH, Lowell, Mase. 
WTMJ, Milwaukee 
KSTP, St. Paul 
WSM Nashville 
WSMB, New Orleans 
WTAR, Norfolk 
KOIL, Omaha 
KGW, Portland, Ore. 

WHTD, Hartford 
KGKO Fort Worth 
Texas Quality Network 
WEAN, Providence 
WRNL. Richmond 
KSL, Salt Lake City 
WOAI San Antonio 
KOM0, Seattle 
KHQ Spokane, Wash. 
WMAS, Springfield, Mass. 
KVOO Tulsa, Okla. 
KFH, Vichita, Kan. 
KQW, San Francisco 
KTBS, Shreveport, La. 

RADIO ADVERTISING CO. 

New York 17 -521 Fifth Avenue. Tel.: Murray Hill 2 -2170. Mgr.: Louie J. F. Moore. 
Chicago 1 -333 N. Michigan Ave. Tel.: Central 1743. Mgr.: R. L. Swats. Jr. 
Detroit 26 -28 W. Adams Ave. Tel.: Cherry 8321. Mgr.: Robert B. Rains. 
Los Angeles 14 -707 S. Hill St. Tel.: Vandike 1901. Mgr.: J. Leslie Fox. 
San Francisco 4 -Rune Bldg. Tel.: Exbrook 2093. Mgr.: L. Ray Rhodes. 

Represents 

WEST, Easton, Pa. WKAT, Miami Beach 
WAZL, Hazelton, Pa. WAAT, Newark 
WINO, West Palm Beach, Fla. WHBL, Sheboygan, Wis. 
WHKK, Akron KROW, Oakland, Cal. 

WHKC, Columbus, B. 
WTOL, Toledo, O. 
WMBS, Uniontown Pa. 
KROC, Rochester, Minn. 

RADIO SALES 

(The Spot Broadcasting Division of Columbia Broadcasting System) 

Chicago -410 N. Michigan Ave. Tel.: Whitehall 6000. Mgr.: Wilbur Edwards. 
New York -485 Madison Ave. Tel.: Wickersham 2 -2000. Mgr.: J. L. Van Volkenburg. 
Los Angeles- Columbia Square. Tel.: Hollywood 1212. Mgr.: Meredith R. Pratt. 
San Francisco- Palace Hotel. Tel.: Yukon 1700. Mgr.: J. L. Brumback. 
Charlotte -10l Marietta St. Bldg. Tel.: Jackson 5960. Mgr.: H. H. Holtshouser. 
St. Louis -Mart Bldg. Tel.: Central 8240. Mgr.: Carter Ringlep. 

WABC, New York City 
WBBM, Chicago 
WTOP, Washington 
CBS, New England Network 

Represents 

KNX, Los Angeles 
KMOX St. Louis 
RBT, Charlotte, N. C. 
CBS, Pacific Network 

WCCO, Minneapolis 
WEE!, Boston 
WAPI Birmingham, Ala. 
CBS, California Network 

WILLIAM G. RAMBEAU CO. 

Chicago -360 N. Michigan Ave. Tel.: Andover 5566. Mgr.: William G. Rambeau. 
New York -Chanin Bldg. Tel.: Lexington 2 -1820. Mgr.: William M. Wilson. 
Hollywood -5833 Fernwood Ave. Tel.: Granite 3636. Mgr.: Fred L. Allen. 

WJAS, Pittsburgh 
WIL, St. Louis 
KFWB, Los Angeles 
WDSM, Superior -Duluth 
KBUR, Burlington, fa. 
WNAB Bridgeport, Conn. 
WRAW, Reading, Pa. 
WHBQ, Memphis 
KMYR Denver 
eKTKd, Visalia, Cal. 
WATR, Waterbury, Conn. 
WDGY, Minneapolis 
WJTN, Jamestown, N. Y. 

Represents 

KEVR, Seattle 
WHN, New York 

(outside N. Y. area) 
WNHC, New Haven Conn. 
WCLO, Janesville, Wis. 
KBIZ, Ottumwa, la. 
eWNBH, New Bedford, Mass. 
WOCB, Cape Cod, Mase. 
KICD, Spencer, Ia. 
WKBV, Richmond, Ind. 
KFBC, Cheyenne, Wyo. 
KWBR, Oakland 
KSAN, San Francisco 

PAUL H. RAYMER CO. 

WGRM, Greenwood, Miss. 
WJXN, Jackson, Miss. 
WMIS Natchez, Misa. 
WJBW, New Orleans 
KLUF, Galveston, Tex. 
WORD, Spartanburg, S. C. 
Iowa Tall Corn Network 
KROS Clinton, Ia. 
KDTIt, Dubuque. Ia. 
KVFD, Fort Dodge, la. 
KFJB, Marshalltown, la. 
KTRI, Sioux City 

Chicago 11 -435 N. Michigan Ave. Tel.: Superior 4473. Mgr.: Richard F. Kopf. 
New York 17 -366 Madison Ave. Tel.: Murray Hill 2 -8689. Mgr.: Fred C. Brokaw. 
San Francisco 4 -Russ Bldg Tel.: Exbrook 2099. Mgr.: L. Ray Rhodes. 
Los Angeles 14 -707 S. Hill St. Tel.: Vandike 1901. Mgr.: J. Leslie Fox. 
Detroit 26 -28 W. Adams Ave. Tel.: Cherry 8321. Mgr.: Robert B. Rains. 

PAUL H. RAYMER CO.- Continued 

Represents 

Michigan Radio Network, McClatchy Beeline, Arizona Broadcasting Co., Tri Penn Group 

WPRO, Providence 
KWK, St. Louis 
WSYR, Syracuse, N. Y. 
WTRY, Troy, N. Y. 
WRVA, Richmond, Va. 
WLAC Nashville, Tenn. 
WDRd, Hartford, Conn. 
KTAR, Phoenix, Ariz. 
KVOA, Tucson Ariz. 
KTMS Santa Barbara, Cal. 
WKBI4, Youngstown, O. 
KMPC, Los Angeles 
KOH, Reno, Nev. 

KFBK, Sacramento, Cal. 
KERN, Bakerofield, Cal. 
KMJ, Fresno, Cal. 
KWG, Stockton, Cal. 
WCAO, Baltimore 
WBRC, Birmingham, Ala. 
WDOD, 

Chat anooga, 
Tenn. 

W 
WOOD Grand Rapids, Mich. 
WCAU, Philadelphia (Pacific) 

WKBO, Harrisburg, Pa. 
WGAL, Lancaster. Pa. 

WORK, York,ÇPa. 
WDEL, Wilmington, Del. 
KFSD, San Diego, Cal. 
WSBT South Bend, Ind. 
WGAN, Portland, Me. 
WHK, Cleveland 
HEX. Portland, Ore. 
WTAG, Worcester, Mass. 
KJR, Seattle 
KWFT Wichita Falls, Tex. 
KXO El Centro, Cal. 
WINS, New York 

REGIONAL RADIO SALES CO. 

Chicago 1 -646 N. Michigan Ave. Tel.: Superior 4827. Mgr.: Winifred Land. 
Hollywood 28 -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
Milwaukee 3 -231 W. Wisconsin Ave. Tel.: Broadway 2579. Owner: Myles H. Johns. 
New York -295 Madison Ave. 'l'et.: Lexington 2 -0772. Mgr.: P. Joseph Bogner. 

Represents 

WOSH, Oshkosh, Wie. WOMT, Manitowoc, Wis. WRJN, Racine, Wis. 
WTMV, E. St. Louis, Ill. 

DUNCAN A. SCOTT AND COMPANY 

Los Angeles 13 -448 S. Hill St. Tel.: Michigan 0921. Mgr.: Forrest C. Pearson. 
San Francisco 4 -Mills Bldg. Tel.: Sutter 1393. Mgr.: Duncan A. Scott 

(see Adam J. Young, Jr. Inc.) 

SEARS & AYER, Inc. 

Chicago -612 N. Michigan Ave. Tel.: Superior 8177. Mgr.: B. H.eara. 
New York -295 Madison Ave. Tel.: Lexington 2 -0722. Mgr.: P. Joseph Bogner. 
Kansas City -15 W. 10th St. Tel.: Victor 0021. Mgr.: William M. Temple. 
Hollywood -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Francisco -681 Market St. Tel.: Garfield 6612. Mgr.: Homer Griffith. 
Seattle -- American Bldg. Tel.: Elliott 3933. Mgr.: Homer Griffith. 

WJBY, Gadsden, Ala. 
WHBII, Selma, Ala. 
WKEU, Griffin, Ga. 
WTMV, E. St Louis, 111. 
WCBS, Springfield, Ill. 
KWYO, Sheridan, Wyo. 
WGIL, Galesburg, Ill. 
KWOS Jefferson City, Mo. 
WMBIi, Joplin, Mo. 
WLPM, Suffolk, Va. 
KUFN, Casper, Wyo. 

Represents 

WPAD, Paducah, Ky. 
WHOP, Hopkinaville, Ky. 
WSON Henderson, Ky. 
WGCtA, Gulfport Mies. 
WBTA, Batavia, Ñ Y. 
KORN, Fremont, Neb. 
KPOW, Powell, Wyo. 
WCBI, Columbus, Miss. 
KGFW, Kearney, Neb. 
WHMA, Anniston. Ala. 
WLAY, Muscle Shoals, Ala. 

WJBC, Bloomington, Ill. 
WHDF, Calumet, Mich. 
KTTS, Springfield, Mo. 
KWFC, Hot Springs, Ark. 
WROX, Clarkadale, Miss. 
WELO, Tupelo, Miss. 
KHBG, Okmulgee, Okla. 
KONP, Port Angeles, Wash. 
WOSH, Oshkosh Wis. 
WRJN, Racine, `Vi 
WJPR, Greenville, Miss. 

TAYLOR -HOWE- SNOWDEN RADIO SALES 

Amarillo. Tex.-Radio Bldg. Tel.: 4242. Gen. Mgr.: Alex Keese. 
New York -19 W. 44th St. Tel.: Murray Hill 2 -2485. Mgr.: Jack Keasler. 
Chicago -360 N. Michigan Ave. Tel.: State 5260. Mgr.: Tom Peterson. 
Dalle -Tower Petroleum Bldg. Tel.: Riverside 5663. Mgr.: Clyde Melville. 
Hollywood 28 -6362 Hollywood Blvd. Tel.: Granite 6119. Mgr.: Homer Griffith. 
San Francisco 5 -681 Market St. Tel.: Douglas 4475. Mgr.: David Williamson. 
Seattle- American Bldg. Tel.: Elliott 3933. Mgr.: Gilbert Wellington. 

Represents 

KGNC, Amarillo RADA. Ada, Okla. 
K4 YO, Lubbock KGFF, Shawnee, Okla. 
KTSA San Antonio KVSO, Ardmore, Okla. 
KRG If, Weslaco Lone Star Chain 
KTOK, Oklahoma City Oklahoma Network 
K1'DM. Beaumont KTBC, Austin, Tex, 

KOME, Tulsa, Okla. 
KCRC, Enid, Okla. 
KBIX, Muskogee, Okla. 
KGGM, Albuquerque, N. M. 
KVSF, Santa Fe, N. M. 

TRI -CITY STATIONS ASSOCIATION OF VIRGINIA 

Lynchburg, Va.- Allied Arts Bldg. Tel.: 3032. Mgr.: Philip P. Allen. 

Represents 

WSLS, Roanoke WLVA, Lynchburg WBTM, Danville 

THE WALKER COMPANY 
. 

New York 17 -551 Fifth Ave. Tel.: Murray Hill 2 -7986. Mgr.: Wythe Walker. 
Chicago 1 -360 N. Michigan Ave. Tel.: State 5262. Mgr.: Hal Holman. 
Kansas City 6 -15 W. 10th St. Tel.: Victory 0021. Mgr.: William Temple. 
Loe Angeles 15- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddick. 

Represents 

WOLF Syracuse, N. Y. 
WBRI, Pittsfield, Mar. 
WAIR, Winston- Salem, N. C. 
WSLB, Ogdensburg, N. Y. 
WLBC, Muncie, Ind. 
KABR, Aberdeen, S. D. 
WJAG, Norfolk, Neb. 
KLPM, Minot, N. D. 
KOTA, Rapid City, S. D. 

KOCY, Oklahoma City 
KGBS Harlingen, Tex. 
KBWD, Brownwood, Tex. 
KFPY, Spokane, Wash. 
KGIR, Butte, Mont. 
KPFA, Helena, Mont. 
KRBM, Bozeman, Mont. 
KXL Portland Ore. 
KFXJ, Grand function, Col. 

eKSEI, Pocatello, Ida. 
Z -Bar Network, Montana 
The Tobacco Network, North 

Carolina 
WSAY Rochester, N. Y. 
MWHES, Portsmouth, N. H. 
KGHI Little Rock, Ark. 
KFPW, Ft. Smith, Ark. 

(Continued on Page 296) 
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ARKANSAS 

SAN ANTONIO 

Folks, This is 

T. H. S. 

RADIOLAND! 
W ESLADO 

n,o.rr..rNr 

CONCENTRATION OF EFFORT ... T.H.S. knows its markets ... its peo- 

ple ... its climate ... its productivity ... its industries ... its peculiarities 

... and its broadcasting facilities and effective coverages. That's why 

T.H.S. provides an invaluable service to YOU - T.H.S. concentrates 

its efforts ... its knowledge ... its services. And that's why you should 

always let T.H.S. assist you when preparing schedules for these rich, 

responsive, permanent markets. Facts, up -to- the - minute data furnished 

without obligation to yon! 
BROADCASTING Telecasting 

GENERAL OFFICES: Amarillo, Texas. Radio Building. 
Alex Keese, Gen. Mgr. 

NEW YORK 18: 19 West Forty- Fourth Street. Tele- 
phone: Murray Hill 2 -2485. Manager: Jack Keasler. 

CHICAGO 1: 360 North Michigan Avenue. Telephone: 
State 5260. Manager: Tom Peterson. 

DALLAS 1: 805 Tower Petroleum Building. Telephone: 
Riverside 5663. Manager: Clyde Melville. 

HOLLYWOOD: 6362 Hollywood Boulevard. Telephone: 
Granite 6113. 

SAN FRANCISCO: 681 Market Street. Telephone: Gar. 
field 5512. 

PORTLAND: Studio Building. Telephone: Beacon 4107. 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued from Page 294) 

WEED & CO. 

New York -350 Madison Ave. Tel.: Vanderbilt 6 -4542. Mgr.: Joseph J. Weed. 
Chicago -203 N. Wabash Ave. Tel.: Randolph 7790. Mgr.: C. C. Weed. 
Detroit -Book Bldg. Tel.: Randolph 5982. Mgr.: William Reilly 
San Franeiaeo -Hotel Mark Hopkins. Tel.: Yukon 1899. Mgr.: Lincoln P. Simonds. 
Boston- Statier Bldg. Tel.: Hubbard 5677. Mgr.: Dana Baird. 
Hollywood -6253 Hollywood Blvd. Tel.: Hillside 8611. Mgr.: Lincoln P. Simonds. 

KPAS, Pasadena 
KSFO, San Francisco 
WTIC, Hartford 
WWDC, Washington 
W MBR, Jacksonville 
WSUN, St. Petersburg 
KTFI, Twin Falls. Ida. 
WSOY, Decatur, Ill. 
WTAX, Springfield, Ill. 
WHBU, Anderson, Ind. 
WEOA, Evansville, Ind. 
WGBF Evansville, Ind. 
WBO' . Terre Haute, Ind. 
WHOT, South Bend, Ind. 
KGLO, Macon City, Ia. 
KGGF, Coffeyville, Kan. 
KALB, Alexandria, La. 
WRDO, Augusta, Me. 

CFAC, Calgary, Alta. 
CJCA, Edmonton, Alta. 
CFGP, Grand Prairie, Alta. 
CJOC Lethbridge Alta. 
CKO, Kelowna, B. C. 
CJAT Trail, B. C. 
CKWX Vancouver B. C. 
CJVI Victoria, B. b. 
CFJC, Kamloops, B. C. 
CILS, Yarmouth, N. S. 

Represents 

WLBZ. Bangor, Me. 
WCSH, Portland, Me. 
WLAW, Lawrence, Man. 
WORC, Worcester, Maas. 
WSLI Jackson, Mies. 
KFBB, Great Falls, Mont. 
KGVO Mineola, Mont. 
WMUR, Manchester, N. H. 
WEBR, Buffalo 
WMSA, Manna, N. Y. 
WMCA, New York 
WWNY, Watertown, N. Y. 
WAYS, Charlotte, N. C. 
WRAL, Raleigh 
WAKR, Akron 
WING, Dayton 
WIZE Springfield, O. 
WERC, Erie, Pa. 

Canadian stations 

CHNS, Halifax, N. S. 
CJCB, Sydney, N. S. 
CJKL Kirkland Lake, Ont. 
CFCH, North Bay Ont. 
CKGB, Timmins, Ont. 
CJCB Stratford, Ont. 
CKRO, Winnipeg, Man. 
CKSO Sudbury, Ont. 
CKOC'', Hamilton, Ont. 

WHGB, Harrisburg, Pa. 
WKST, New Castle, Pa. 
KQV, Pittsburgh 
WJAR, Providence 
WKIX, Columbia, S. C. 
WDEF Chattanooga 
KNOVI Austin, Tex. 
WRR, Dallas 
KFJZ, Fort Worth 
KTHT, Houston 
KABC, San Antonio 
WACO, Waco, Tex. 
WCAX, Burlington, Vt. 
WSVA, Harrisonburg, Va. 
WKWK, Wheeling 
WTAQ, Green Bay, Wis. 
New England Regional Network 
Texas State Network 

CKWS, Kingston, Ont. 
CKBI Prince Albert, Sask. 
CHAS, Moose Jaw, Sack. 
CHCK, Regina, Sask. 
CFNB, Fredericton, N. B. 
CFCF, Montreal, Que. 
CFCY, Charlottetown, P. E. I. 
CHEX, Peterborough, Ont. 
CKEY, Toronto, Ont. 

HOWARD H. WILSON CO. 

Chkago -75 E. Wacker Drive. Tel.: Central 8744. S. M. Aston. 
New York -551 Fifth Ave. Tel.: Murray Hill 6 -1230. Mgr.: W. S. Clark. 
Hollywood -6362 Hollywood Blvd. Tel.: Granite 6118. Mgr.: Homer Griffith. 
San Francisco -681 Market St. Tel.: Garfield 5512. Mgr.: D. Williamson. 

KELO Sioux Falls, S. D. 
WHK{, Hickory, N. C. 
KROD, El Paso, Tex. 
KSOO, Sioux Falls, S. D. 
WDEV, Waterbury, Vt. 

WDNC Durham, N. C. 
WDZ 'uacola. Ill. 
WJHL, Johnson City, Tenn. 
WWSR, St. Albana, Vt. 
WPIC, Sharon, Pa. 

CFCN, Calgary, Alta. 
CFQC, Saskatoon _Soak. 

New York 21 -39 E. 63rd St. 

WIBX Utica, N. Y. 
WSN, Schnectady, N. Y. 

KCRA, Sacramento, Cal. 

Represents 

WHBF, Rock Island, Ill. 
WIBA Madison, Wis. 
WCOV/, Montgomery, Ala. 
KRLC, Lewiston, Ida. 
* KW, Walla Walla 
WEMP, Milwaukee 
KAVE, Carlsbad, N. M. 
KPHO, Phoenix, Aria. 
WAIT, Chicago 

Canadian stations 

CKMO, Vancouver,'B. C. 
CFRN, Edmonton, Alta. 
CKPR, Fort William, Ont. 

HELEN WOOD 

WHCU, Ithaca, N. Y. 
WKBH La Crosse, Wis. 
WMA5I Marinette, Wis. 
WSAU, Wausau, Wis. 
WMPS, Memphis 
WKBB, Dubuque, Ia. 
KTYW, Yakima, Wash. 
WKMO, Kokomo, Ind. 
WCOS, Columbia, S. C. 

CKCH, Hull, Que. 
CHLT, Sherbrooke, Que. 

Tel.: Regent 7 -1155. Mgr.: Helen Wood. 

Represents 

WPAD, Paducah, Ky. 
*WHOP, Hopkinsville, Ky. 
WSRR, Stamford, Conn. 

Connecticut State Network 
WSON, Henderson, Ky. 

WATN, Watertown, N. Y 

ADAM J. YOUNG, JR., Inc. 

New York 18 -11 W. 42nd St. Tel.: Longacre 3 -1926. Mgr.: Adam J. Young, Jr. 
Chicago 2 -55 E. Washington St. Tel.: Andover 5448. Mgr.: Robert S. Russell. 
Los Angeles 13-448 S. Hill St. Tel.: Michigan 0921. Mgr.: Forrest Pearson. 
San Francisco 4 -Mills Bldg. Tel.: Sutter 1399. Mgr.: Duncan A. Scott. 

CKLW, Detroit 
KBON, Omaha 
KGER, Long Beach 
KALI., Salt Lake City 

CFAR, Flin Flon 
CFOR, Orillia 
CFRB Toronto 
CHLN', Three Rivers 
CHLT, Sherbrooke 
CHML, Hamilton 
CHOV, Pembroke 

Represents 

Intermountain Network 
KYA, San Francisco 
WABI, Bangor, Me. 
WHB, Kansas City 

Canadian stations 

CHRC, Quebec 
CHUM, Toronto 
CJAD, Montreal 
CJBR Rimouski 
CJEM, Edmundston 
CJFX, Antigonish 
CJGX, Yorkton 

WHDH, Boston 
WIBG, Philadelphia 

WQXR, New York 

CJOR, Vancouver 
GIRL, Kenora 
CKAC, Montreal 
CKFI, Fort Frances 
CKLN Nelson 
CKX, Brandon 
CKY, Winnipeg 

"WCAU, Philadelphia 
New York-485 Madison Ave. Tel.: Wickersham 2 -2000. Rep.: Harold Davis, Anne Lawton. 
Chicago-400 N. Michigan Ave. Tel.: Superior 5072. Rep.: Virgil Reiter, Jr. 
(WCAU is represented in Boston by Bertha Barman; Loa Angeles and San Francisco by Paul H. 

Raymer Co.) 

WGN, Chicago 

New York -220 E. 42nd St. Tel.: Murray Hill 24033. Mgr.: Geo. W. Harvey. 

WKAQ, San Juan, P. R. 

New York -International Telephone & Telegraph Corp., 67 Broad St. Tel.: Bowling Green 
9 -3800. 

WLW, Cincinnati 
Chkago -360 N. Michigan Ave. Tel.: State 0366. Mgr.: William P. Robinson. 
New York City -630 Fifth Ave. Tel.: Circle 6 -1750. Mgr.: Warren Jennings. 
Atlanta- Mortgage Guarantee Bldg. Tel.: Main 6750. Mgr.: Herbert L. Flaig. 
Hollywood -6381 Hollywood Blvd. Tel.: Hollywood 5408. Mgr.: Tracy Moore. 

HOWARD C. BROWN CO. 

Hollywood 28, Cal. -6404 Sunset Blvd. Tel.: Hollywood 6045. Mgr.: Howard C. Brown. 

Represents 

3XY, Melbourne, Australia 

MACK RADIO SALES CO. 

Camden, N. J. -126 N. Broadway. Tel.: 2122. Sales Mgr.: L. M. Maxwell 

Represents 

WCAM, Camden 

FOR YOUR 1946 

MAPS 
WALTER P. BURN 

MIDDLEBURY, VERMONT 

offers experienced market analysis, 

1945 data, good design, low prices. 

See Broadcasting map with Yearbook, 

monthly "Market Explorations" in P. I. 

Affiliated with 

THE NATIONAL SURVEY 

CHESTER, VERMONT 

With unsurpassed facilities for pro- 

duction of maps, folders, brochures. 
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CANADIAN STATION REPRESENTATIVES 
JAMES L. ALEXANDER 

or t... Ont.- -100 Adelaide St., W. Tel.: Adelaide 9594. Mgr.: J. L. Alexander. 
Montreal. Que -Drummond Bldg. Tel.: Harbour 6448. Mgr.: Frank Lewis. 

Represents 

CJFX, Antigonish, N. S. CKPC, Brantford, Ont. 
oCKFI, Fort Frances, Ont. CJIC, Sault St. Marie, Ont. 

CKNX, Wingham, Ont. 

CHLP, Montreal, Que. 
(Toronto only) 

ALL -CANADA RADIO FACILITIES, Ltd. 

Toronto, OnL -Victory Bldg. Tel.: Elgin 2464. Mgr.: G. F. Herbert. 
Montreal- Dominion Square Bldg. Tel.: Lancaster 6400. Mgr.: Burt Hall. 
Wtanipe t. Man. -Electric Railway Chambers. Tel.: 96-861. Mgr.: P. H. Gayner. 
Calgary. Alta.- Southam Bldg. Tel.: M -7691. Mgr.: H. R. Carson. 
Vancouver. B. C. -198 W. Hastings St. Tel.: Manne 9542. Mgr.: J E. Baldwin. 

CFJC Kamloops, B. C. 
CKOV, Kelowna, B. C. 
CJAT Trail, B. C. 
CKWX, Vancouver, B. C. 
CFAC, Calgery, Alta. 
CJCA, Edmonton, Alta. 
CFGP, Grande Prairie. Alta. 
CRAB Moose Jaw, Sask. 
CJVI Victoria, B. C. 
CKNB, Cambellton, N. B. 
CHNC, New Carlisle, Que. 

Represents 

CKBI, Prince Albert, Sask. 
CKRM, Regina, Sask. 
CKRC, Winnipeg. Man. 
CKCK, Regina, Sask. 
CFRB, Toronto, Ont. 
CKOC, Hamilton, Ont. 
CJC9 Stratford, Ont. 
CJOCt, Lethbridge. Alta. 
CFCF, Montreal, Que. 
CFNII, Fredericton, N. B. 

CHNS, Halifax, N. S. 
CJCB, Sydney, N. S. 
CKSO, Sudbury, Ont. 
CFCY, Charlottetown, P. E. L 
VONF, St. John., Newfound- 

land 
VOWN Cornerbrook, New- 

foundland 
CJLS, Yarmouth, N. S. 
CHWK, Chilliwack, B. C 

ASSOCIATED BROADCASTING CO., Ltd. 

Montreal. Que. -1010 St. Catherine St., W. Tel.: Belair 3325. Mgr.: M. Maxwell. 
Toronto. Ont. -199 Bay St. Tel.: Waverly 8056. Mgr.: M. Raymond. 

(General Canadian station representation non- escl.eire) 

CANADIAN BROADCASTING CORPORATION 

oronlo. Ont. -354 Jarvis St. Tel.: Midway 5481. Commercial Mgr.: E. A. Weir 
Montreal, Que. -1231 St. Catherine St., W. Tel.: Marquette 8021. Commercial Mgr.: 

Orner Renaud. 

CBH, Halifax, N. S. 
CBA, Sackville, N. B. 
CBJ, Chicoutimi, Que. 
CBV, Quebec, Que. 
CBF, Montreal, Que. 

Represents CBC -owned Stations 

CHM, Montreal, Que. 
CBO, Ottawa, Ont. 
CBL Toronto, Ont. 
CHIC, Toronto, Ont. 

CBK, Watroua, Sask. 
CBR, Vancouver, B. C. 
CFPR ¡leaned), Prince Rupert 

B. C. 

JOS. A. HARDY & CO., Ltd. 

Quebec -1l Buade St. Tel.: 3 -6693. 
Montreal-1405 Peel St. Tel.: Harbour 2515. 
Toronto -80 Richmond St., W. T91.: Adelaide 8462. 

Represents 

CH RC, Quebec CI(LT, Sherbrooke, Que. CHIN, Three Rivers, Que. 

NATIONAL BROADCAST SALES 

Toronto. Ont.- Canadien Bank of Commerce Bldg. Tel.: Elgin 1165. Mgr. R. E. McGuire. 
Montreal. Que. -University Tower Bldg. Tel.: Harbour 3051. Mgr.: R. A. Leslie. 

CFCH, North Bay Ont. 
CKGB, Timmins, 

Bay, 

CKVD, Val d'Or , Que. 
CIEL, Kirkland Lake, Ont. 
CKWS, Kingston, Ont. 

Represents 

CERN. Rouyn, Que. 
CHEX, Peterborough, Ont. 
CHAD, Amos, Que. 
CKEY, Toronto 
CFPA, Port Arthur, Ont. 

CIAO Montreal 
CHGII, Ste. Anne de la Poca- 

tiere, Que. 
CKTB, St. Catherine, Ont. 

RADIO REPRESENTATIVES. Ltd. 

Toronto. Ont.-4 Albert St. Tel.: Waverly 6151. Mgr.: J. Skater. 
Montreal. Que. -Dominion Sq. Bldg. Tel.: Harbour 7811. Mgr.: W. nipple. 

CFCN, Calgary, Alta. 
CJCJ, Calgary, Alta. 
CFRN, Edmonton, Alta. 
CKNW, New Westminster, 

B,(' 

Toronto and Montreal Representation 

CKPR, Fort William, Ont. 
CFQC Saskatoon, Sask. 
CKCV, Quebec, Que. 
CKMO, 'Vancouver, R. C. 

CKCR, Hull, Que. 
CHGS, Summerside, P. E. I. 
CHUM, Toronto 
CJSO, Sorel, Que. 

HORACE N. STOVIN & CO. 

Toronto. Ont. -Victory Bldg. Tel.: Adelaide 9184. Mgr.: H. N. Stovin. 
Montreal. Que. -Keefer Bldg. Tel.: Plateau 8749. Mgr.: R. F. Bowden. 
Winnipeg, Man.- Telephone Bldg. Tel.: 92 -191. Mgr.: A. J. Messner. 
Brandon, Man. -Radio Station CKX. Tel.: 4532. Mgr.: Wally Grigg. 

CKY, Winnipeg, Man. 
CKX Brandon, Man. 
CFAÁ, Flin Flon, Man. 
CHSJ St. John, N. B. 
CKCW. Moncton, N. B. 
CFOS, Owen Sound, Ont. 
CFPR, Prince Rupert, B. C. 
CJGX, Yorkton, Sask. 

Represents 

CKSF, Cornwall, Ont. 
CJBR, Rimouski, Que. 
CFBR, Brockville, Ont. 
CFOR, Orillia, Ont. 
CJEM, Edmundaton, N. B. 
UCH, Halifax, N. S. 
CJOR Vancouver, B. C. 
CKL*, Windsor, Ont. 

WILLIAM WRIGHT 

CFPL, London, Ont. 
(Montreal and Winnipeg only) 

CTRL, Kenora, Ont. 
CKLN, Nelson, B. C. 
CHOV, Pembroke, Ont. 
CHML, Hamilton, Ont. 

(Montreal and Winnipeg only) 

Toronto- Victory Bldg. Tel.: Adelaide 8481. Mgr.: William Wright. 
Montreal- Medical Arts Bldg. Tel.: Fitzroy 2938. Mgr.: Walter Dales. 

CKAC, Montreal 

Represents 

CKCO, Ottawa CKCR, Kitchener, Ont. 
WSOO, Sault Ste. Marie, Mich. 

RADIO ADVERTISERS 
We represent 22 important 
markets, covered by 23 live In- 

dependent Radio Stations. Their 

keynote -and ours -is Service 

to their advertisers. May we dis- 

cuss your radio plans with you? 

HORACE N. STOVIN 
AND COMPANY 

Radio Station Representatives 

Montreal Toronto Winnipeg 

JAMES MONTAGNES 
BROADCASTING REPRESENTATIVE IN CANADA 

41.7 Harbour Conunission Building 

Elgin 0775 

Toronto, Ont. 
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REGIONAL NETWORKS OF THE UNITED STATES 
(For rates and details, consult stations or headquarters indicated) 

ARIZONA BROADCASTING SYSTEM - Comprising 
KTAR. Phoenix; KVOA. Tucson: KYUM. Yuma; KGLU, 
Safford; KWJR, Globe; KYCA, Prescott. Executive officers: 
R. B. Williams, KVOA, president: Dick Lewis. KTAR. 
manager; Bill Harvey. KTAR, commercial manager; 
Ben Slack, KTAR, promotion manager; John Snow, 
KTAR, news editor. Represented nationally by Paul H. 
Raymer Co. 

ARIZONA NETWORK - Comprising KOY Phoenix; 
KTUC, Tumors: KSUN, Lowell. Available as a regional 
network. Represented nationally by John Blair & Co. 
Executive officers: Albert Johnson, KOY; Lee Little. 
KTUC : Carl Morris, KSUN. 

ARKANSAS NETWORK -Comprising KARK, Little 
Rock ; KTHS, Hot Springs: KCMC, Texarkana; KFFA, 
Helena, Ark.; KUOA. Siloam Springs; KELD, El Dor- 
ado; KOTN, Pine Bluff; KFPW. Fort Smith; KBTM, 
Jonesboro; WMC, Memphis, Tenn. Hookup used on special 
occasion., or for political broadcasts, paid for at station 
rates plus line charges. 

ARROWHEAD NETWORK -Comprising WEBC, Duluth. 
Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia, Minn.; 
WEAU, Eau Claire, Wis.; WJMC, Rice Lake. Wis. 
Available as a hookup. Represented nationally by Hol- 
lingbery & Co. Headquarters: WEBC Bldg.. Duluth 2, 
Minn. Executive officers: Walter C. Bridgea. WEBC, man- 
ager; H. E. Westmoreland, director of operations. 

CONNECTICUT STATE. NETWORK -Regional network 
comprising WSRR, Stamford; WNAB, Bridgeport : 

WTHT, Hartford; WELI, New Haven; WNLC, New 
London; WATR, Waterbury. Officers: Harold H. Meyer. 
WSRR, president. Represented nationally by Helen Wood. 
New York; Bertha Bannan, Boston. 

CORN BELT WIRELESS REBROADCASTING SERV- 
ICE -This is a service for rebroadcasting WHO studio 
programs without the use of lines during daytime hours 
by ether stations located within 225 miles of Des Moines. 
Basic stations are WHO. Des Moines; WOC, Davenport. 
and KMA, Shenandoah. Rate is a combination of the 
spot broadcasting rate of each station used without any 
charge for lines. Contracts are made direct with indi- 
vidual stations as this is not an organized network but 
provides for exchange of programs and intensive regional 
coverage. Director: J. O. Maland. WHO. Sales manager: 
Hale Bondurant, WHO. National representatives: Free 
& Peters Inc. 

DAIRYLAND NETWORK -Comprising WTCN. Mnpls.- 
St. Paul; KATE, Albert Lea: KWLM, Wilmer, and 
KWNO, Winona. All in Minnesota. Headquarters: Wesley 
T,m,.l. old.., Mi.ne+nnli 4. T.lenhn ̂ e: Main 6642. 

DON LEE BROADCASTING SYSTEM -Southern Cali- 
fornia: KHJ, Los Angeles; KGB, San D'ego; KDB. 
Santa Barbara: KFXM, San Bernardino; KCOK, Tulare - 
Visalia; KVOE, Santa Ana; KXO, El Centro; KVEC, San 
Luis Obispo, Northern California; KFRC, San Francisco; 
KMYC, Marysville; KDON, Monterey; KIEM, Eureka; 
KHSL. Chico: KVCV, Redding; KFRE, Fresno: KYOS, 
Merced; KXOA, Sacramento. Northwest (Oregon): 
KALE, Portland; KRNR, Roseburg; KFJI, Klamath 
Falls; KORE. Eugene; KOOS, Coos Bay; KAST, Astoria: 
KUIN, Grants Pass; KWIL, Albany; KBND, Bend; 
KSLM, Salem. Northwest (Washington) : KOL, 
Seattle; KMO, Tacoma; 'KIT. Yakima: KXRO. 
Aderbeen; KGY, Olympia; KELA, Centralia; KRKO. 
Everett; KWLK, Longview; KFIO. Spokane; KUJ, 
Walla Walla; KWAL, Wallace, Idaho. and KRLC, 
Lewiston, Idaho. Available in groups or in whole; also as 
part of Mutual Broadcasting System. Represented na- 
tionally by John Blair & Co. Headquarters: KHJ, Los 
Angeles. Executive officer.: Lewis Allen Weiss, vice - 
president and general manager; Sydney Gaynor. general 
sales manager. 

GEORGIA MAJOR MARKET TRIO -Comprising WGST. 
Atlanta: WTOC. Savannah; WMAZ. Macon. Available 
individually and in group. National Representatives: The 
Katz Agency Inc. 

INTERCOLLEGIATE BROADCASTING SYSTEM-Net- 
work of college and university campus radio stations 
comprising: WBRU, Brown -Pembroke; WHCN, Harvard; 
WRAD, Radcliffe; WOCD, Yale; WES. Wesleyan; WMS, 
Williams CURC, Columbia -Barnard; UCRS, Union; 
CRG, Cornell; WPRU, Princeton; SN, Swarthmore; 
WHAV, Haverford; WBRG, Bucknell; ERN, Alabama; 
WOUB, Ohio; KTX. Stephens; WMWC, Mary Washing- 
ton. Available as a complete or partial hookup. Head- 
quarters: 507 Fifth Avenue, New York 17. Executives: 
George Abraham, chairman ; Lincoln Diamant, busi-ess 
manager; David Borst, technical manager: David Linton, 
program manager; Sonia -Jane Brown, executive s e:retary. 

INTERMOUNTAIN NETWORK -Operating as a regular 
network and also as a segment of MRS. Comprises KLO. 
Ogden; KOVO. Provo: /COAL, Price: KVNU, Logan; 
KALI, Salt Lake City; all in Utah; KID, Idaho Falls. 
Idaho: EVES, Rock Springs, Wyo. Offices: 248 So. Main 
St., Salt Lake City. Lynn L. Meyer, general sales man- 
ager. Represented nationally by Adam J. Young Jr. Inc. 

IOWA TALL CORN NETWORK -An Iowa network 
comprising KBUR, Burlington; KROS. Clinton; KDTH, 
Dubuque: KVFD, Fort Dodge; KFJB, Marshalltown; 
KBIZ, Ottumwa; KTRI, Sioux City; KICD, Spencer. 
KFNF, Shenandoah also available. Operating committee, 

managers of the member stations: G. B. McDermott. 
Morgan Sexton, K. S. Gordon. Edward Breen, W. J. 
Binkley, James Conroy, Dietrich Dirks, Ben Sanders. 
General Manager and central area representative: George 
W. Webber, Shops Bldg., Des Moines 9. National Rep- 
resentative for network and individual stations: William 
G. Rambeau Co. 
KANSAS STATE NETWORK -Regional network com- 
prising WHB, Kansas City ; KTSW. Emporia; KVGB, 
Great Bend; KSAL, Salina; KFBI, Wichita; KIUL, Gar- 
den City. Also a unit of MSS. Officials: Donald D. Davis, 
WHB, sales manager; John T. Schilling, program co- 
ordinator. Headquarters: WHB, Scarritt Bldg., Kansas 
City. Represented by Adam J. Young Jr. Inc. 
LONE STAR CHAIN -Texas regional network compris- 
ing KGKO. Fort Worth -Dallas; KGNC, Amarillo; KGRV. 
Weslaco; KTSA. San Antonio; KXYZ, Houston: KRIS. 
Corpus Christi; KFYO. Lubbock. Headquarters: Tower 
Petroleum Bldg., Dallas, Tex. Telephone: Riverside 6669. 
Managing director: Clyde Melville. 
MASON DIXON RADIO GROUP -Regional group com- 
prising WDEL, Wilmington. Del.: WORK, York. Pa.: 
WGAL, Lancaster, Pa.; WAZL, Hazleton, Pa.; WEST. 
Easton, Pa.; WKBO, Harrisburg, Pa. Represented na- 
tionally by Paul H. Raymer Co. and Radio Advertising 
Co. Headquarters: WGAL, Lancaster. General Manager: 
Clair R. McCollough. 
MICHIGAN RADIO NETWORK -Comprising WXYZ. 
Detroit (key station); WBCM, Bay City; WFDF, Flint: 
WJIM, Lansing; WIBM, Jackson; WELL. Battle Creek: 
WLAV, Grand Rapids; WSOO, Sault Ste. Marie; WKBZ, 
Muskegon. Available as a regional network and also sold 
as a unit of Blue Network. Headquarters: Stroh Bldg.. 
Detroit. Executives: George W. Trendle, president; H. 
Allen Campbell. general manager and secretary; James G. 
Riddell, assistant commercial manager; Wm. J. Hend- 
ricks Jr., advertising, sales promotion and publicity 
director; Bess Ashton, traffic manager. Represented na- 
tionally by Paul H. Raymer Co. 
MID -STATES GROUP -Regional Network comprising 
KRNT, Des Moines: WNAX, Sioux City, -Yankton; WMT, 
Cedar Rapids- Waterloo. Headquarters: KRNT, Register 
and Tribune Bldg., Des Moines. Phil Hoffman, general 
manager; Arden E. Swisher, sales service manager. Rep- 
resented by the Eats Agency. 
MINNESOTA RADIO NETWORK -Regional group com- 
prising KSTP, St. Paul; KROC, Rochester; KYSM, Man- 
kato; KFAM, St. Cloud. Business offices and studios: 
Hotel St. Paul. St. Paul 2; telephone, Cedar 5511; Radio 
City. Minneapolis 2. Bridgeport 3222. General manager: 
Stanley E. Hubbard. Represented nationally by Edward 
Petry & Co. 

(Continued on page 300) 

Mason Dixon Radio Group 

LANCASTER 
YORK 
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6 Stations Covering One of 
Today's Greatest Sales- 

Producing Areas 
This group of stations offers advertisers 
rich sales opportunities. The markets 
covered are diversified -industrial and 
agricultural -now booming with ac- 
tivity. For information write main 
office, 8 West King St., Lancaster. Pa., 
or national representative. 

W DEI. Wilmington, Del. 

WORK York, Penna. 

WGAL Lancaster, Penna. 

W H BO Harrisburg, Penna. 

WAZL Hazleton, Penna. 

WEST Easton, Penna. 

NATIONAL REPRESENTATIVES 

WKBO WORK WGAL WDEL: Paul H. Raymer Co. 
WAZL WEST: Radio Advertising Company 

NEW YORK - CHICAGO - SAN FRANCISCO - LOS ANGELES 
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Regional Networks of the United States 
(Continued from page 298) 

MISSISSIPPI VALLEY NETWORK (Operated by North 
Central Broadcasting System, Inc.) regional network 
comprising: WLOL, Minneapolis- St. Paul; KVOX, Fargo- 
Moorhead, Minn.; KATE, Albert Lea, Minn.; KWNO, 
Winona, Minn.; KWLM, Willmar, Minn.; KGDE, Fergus 
Falb, Minn.; KSJB, Jamestown, N. D.; KGCU, Mandan - 
Bismarck, N. D.; KLPM, Minot, N. D.; KOVC, Val- 
ley City, N. D.; KDLR, Devils Lake, N. D.; KARR. 
Aberdeen, S. D.; KOTA, Rapid City, S. D.; KSOO, Sioux 
Falls, S. D.; KELO, Sioux Falls, S. D.; KDTH, Dubuque, 
Ia.; KVFD, Ft. Dodge. Ia.; KTRI, Sioux City; KFJB, 
Marshalltown, Ia.; KICD. Spencer. Ia.; KROS, Clinton. 
Ia.; WDSM, Duluth- Superior, Wis.; WATW, Ashland. 
Wis.: WJMS, Ironwood, Mich.; WHDF, Calumet, Mich.; 
WDMJ, Marquette, Mich.; WDBC. Escanaba, Mich.; 
WSOO, Sault Ste. Marie, Mich.; KGCX, Sidney, Mont.: 
KRJF, Miles City. Mont.; WJBC, Bloomington. Ill.; 
WCAZ, Carthage, BI.: WEBQ, Harrisburg, Ill.; WLDS. 
Jacksonville, Ill.; WDWS, Champaign, III.; WJOL, Joliet. 
Ill.; WDAN, Danville. Ill.; WTAX, Springfield, Ill.; 
WIRE. Indianapolis; WAOV, Vincennes, Ind.; WASK, 
LaFayette. Ind.; WTRC, Elkhart, Ind.; KBIZ, Ottuma, 
Ia.; KGGF, Coffeyville, Kan.: KVGB, Great Bend, Kan.: 
KTSW, Emporia, Kan.; KVAK. Atchison, Kan: KWK, 
St. Louis; WHB. Kansas C t : KTTS, Springfield, Mo.: 
KWOC, Poplar Bluff. Mo.; KHMO, Hannibal, Mo.; KWOS, 
Jefferson City, Mo.; WMBH, Joplin, Mo.; KORN, Fre- 
mont, Neb.; KHAS, Rulings. Neb.: KGFW, Kearney, 
Neb.: KFAB, Lincoln; WKBH, LaCrosse, Wis.;WHBY. 
Appleton. Wie.; WCLO, Janesville. Wie.; WIBU, Poynette, 
Wie.; WRJN, Racine, Wie.; WHBL, Sheboygan. Wis.: 
KFIZ, Fond du Lac, Wis.; WEAU, Wausau, Wis.; WFHR. 
Wisconsin Rapids, Wis.: WLAV, Grand Rapids; WKBZ, 
Muakegon, Mich.; WKLA, Ludington, Mich.; WTCM. 
Traverse City, Mich.: WELL, Battle Creek, Mich.; WIBM. 
Jackson. Mich.; WHLS. Port Huron, Mich.; WMAM, 
Marinette, Win.; WMRO, Aurora, Ill.: WJPF, Herrin, 
Ill.: WEAU, Eau Claire, Wis. Headquarters: First Na- 
tional Bank Bldg., St. Paul. Branch Offices: Empire State 
Bldg.. New York I; 360 N. Mich. Ave.. Chicago 1. 
Officers: John W. Boler, chairman of the Board; Howard 
S. Johnson, president; Donn Clayton, vice -president and 
secretary ; William S. Kutsch, vice-president in charge or 
sales and research; William E. Ware, Western Division 
sales manager; Florence Tibeau, comptroller; Harlan 
Ohde. mdsng. manager. 
NEW ENGLAND REGIONAL NETWORK Special re- 
gional network of NBC -affiliated stations, comprising 
WTIC, Hartford; WBZ, Boston; WJAR, Providence: 
WCSH, Portland; WLBZ, Bangor; WRDO, Augusta, 
Me. Available with WEAF, New York, by special 
arrangement. Directors: Paul W. Morency, WTIC, chair- 
man; Lee B. Wail., Westinghouse Radio Stations; John 
J. Boyle. WJAR: William E. Rines, WCSH. Operations 
Director: Paul W. Morency. Represented nationally by 
Weed & Co. 

NORTHWEST NETWORK -Comprising KSTP, St. Paul: 
KROC, Rochester, Minn.; KYSM, Mankato, Minn.; 
KFAM, St. Cloud, Minn.; WEAU, Eau Claire, Wis.; 
WDAY. Fargo, N. D.; KFYR, Bismarck, N. D.; WEBC. 
Duluth, Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia, 
Minn. Headquarters: KSTP, St. Paul Hotel, St. Paul. 
Sales Office, KSTP. Radio City, Minneapolis 2. Officials: 
Stanley E. Hubbard, general manager; Kenneth M. 
Hance, treasurer; Miller Robertson, sales manager. 

OKLAHOMA NETWORK -Comprising KTOK, Oklahoma 
City; KOME, Tulsa; KCRC, Enid; KBIX, Muskogee: 
KGFF. Shawnee; KADA, Ada; KVSO, Ardmore; all 
stations affiliated with American Network. Available as a 
regional network. Headquarters: APCO Tower. Oklahoma 
City. Managing Director: Robert D. Enoch, KTOK. 
Represented nationally by Taylor- Howe- Snowden. 

QUAKER NETWORK -Pennsylvania regional hookup 
comprising WFIL, Philadelphia; WRAW, Reading: 
WEAN, Allentown; WEST, Easton; WORK. York: 
WAZL, Hazleton; WGAL, Lancaster; WGBI, Scranton; 
WBRE. Wilkes- Barre: WKBO, Harrisburg; WKOK, Sun- 
bury; WRAK, Williamsport: WFBG, Altoona: WJAC. 
Johnstown; WLEU. Erie; WWSW, Pittsburgh: WEST. 
New Castle; WSNJ, Bridgeton, N. J. Operates as net- 
work or split as desired. Other cities available on order. 
Headquarters: WFIL, Philadelphia. General Manager: 
Roger W. Clap, 

SOUTH CENTRAL QUALITY NETWORK -Regional 
network comprising WMC, Memphis; KARK. Little Rock: 
KWKH. Shreveport; WJDX, Jackson, Miss.; WSMB, New 
Orleans. Special hookup of any or all available at com- 
bined national rates of each station. plus line charges. 
Headquarters, each station. 

SOUTHERN MINNESOTA NETWORK -Regional net - 
work comprising KROC, Rochester; KYSM, Mankato: 
KATE. Albert Lea. Headquarters: Any station. Manager: 
John F. Meagher, KYSM. Represented nationally by the 
John E. Pearson Co. 

SUNSHINE TRIO C,,mprisi ng WMBR. Jacksonville; 
W FOY, St. Augustine; WMFJ, Daytona Beach, Fia. 
Glenn Marshall Jr., general manager. Box 4428, Jackson- 
ville. Fla. Telephone: 5- 4387. Represented by Weed & Co. 

TENNESSEE VALLEY NETWORK -Regional network 
comprising WROL, Knoxville (key station) ; WKPT, 
Kingsport; WOPI, Bristol. 

TEXAS QUALITY NETWORK -Comprising WFAA 
Dallas; WRAP, Fort Worth; WOAI, San Antonio: 
KPRC, Houston. Available as a cooperative regional net- 
work. Represented nationally by Edward Petry & Co. 
Headquarters: Any station, each acting as sales office. 
Directors: Martin Campbell. WFAA; Harold Hough. 
WRAP; Hugh A. L. Haliff, WOAI; Kern Tips, KPRC. 

TEXAS STATE NETWORK -Regional network compris- 
ing KFJZ, Fort Worth; WRR, Dallas; KABC. San An- 
tonio; KBST, Big Spring; KGKL, San Angelo: KRBC. 
Abilene; KPLT, Paris; KRRV, Sherman: KCMC, Texar- 
kana; WACO, Waco: KTEM, Temple; KNOW, Austin: 
KFRO, Longview; KBWD, Brownwool: WMAC, San An- 
tonio; KCRS, Midland. Gene L. Cagle, president. Head- 
quarters: 1201 W. Lancaster, Fort Worth 1. 

THE TOBACCO NETWORK INC - Regional North 
Carolina network, comprising WFNC, Fayetteville; WGBR, 
Goldsboro; WGTC. Greenville; WGTM. Wilson; WHIT. 
New Bern; WJNC. Jacksonville; and WRAL, Raleigh. 
Executives: Louis N. Howard, WHIT, president; Billy 
S. Hodges, Jr.. WGTC. vice -president; Harry G. Bright, 
WGBR. secretary: Allen Wannamaker, WGTM, treasurer; 
Ray Reeve, WRAL, program director; Philip F. Whitten, 
general sales manager. Headquarters: Box 1988 Odd Fel- 
lows Bldg., Raleigh, N. C. Telephone 8885. Represented 
nationally by The Walker Company. 

TRI -CITY STATIONS (Edward A. & Philip P. Allen) - 
Regional hookup of three Virginia stations: WSLS. 
Roanoke; WLVA, Lynchburg; WBTM, Danville. General 
Manager: Philip P. Allen. Executive Offices: Allied Art 
Bldg., Lynchburg, Va. Telephone: 3032. 

WEST VIRGINIA NETWORK - Comprising WOES. 
Charleston; WBLK, Clarksburg; WPAR. Parkersburg; 
WSAZ, Huntington. Available as a regional network. 
Headquarters: WCHS. Charleston. Officials: Capt. John 
A. Kennedy, president; Howard L. Chernoff, managing 
director. Represented nationally by the Branham Co. 

WISCONSIN NETWORK--Network comprising WEBY. 
Appleton; KFIZ, Fond du Lac: WCLO, Janesville: WIBU. 
Poynette -Madison; WRJN, Racine; WHBL, Sheboygan; 
WSAU, Wausau; WFHR, Wisconsin Rapide. Main office: 
Wisconsin Rapids, Wis. Supplementary Stations: WMAM. 
Marinette; WTAQ. Green Bay; WEAU, Eau Claire: 
WJMS, Ironwood, Mich.; WATW, Ashland; WDSM, Su- 
perior; WEMP, Milwaukee; WKBH, La Crosse; WOSH. 
Oshkosh; WIGM. Medford; WJMC. Rice Lake; WORT, 
Manitowoc. Main office: Wisconsin Rapids. Don C. Wirth. 
managing director. 

(Continued on page 302) 
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a 
The Texas Quality Network is really a prize package for national 

and regional advertisers. Four big stations- WFAA -WRAP -WOAI- 

KPRC, located in the four largest cities of this gigantic state, 

deliver an audience with amazing buying power -in one of the 

nation's richest oil, ranch, agricultural, shipping and industrial 

areas. To SELL Texans -buy TON, the Texas Quality Network! 

TEXAS QUALITY NETWORK 
WFAA - DALLAS 

WBAP - FORT WORTH 

WOAI - SAN ANTONIO 

KPRC - HOUSTON 

EDWARD PETRY & CO., National Representatives 
BROADCASTING Telecasting 
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PARTIAL LIST OF 

NATIONAL SPOT 

ADVERTISERS 

American Chide Company 
Atlantic Refining Company 
Adam Hat Stores, Inc. 
American Pop Corn Company 
American Fruit Growers, Inc. 
Constance Bennett Cosmetic Co. 
Beechnut Packing Company 
Benrus Watch Company 
Best Foods Company 
Bond Stores, Inc. 
C. A. Briggs Company 
Bulova Watch Company 
Belmont Laboratories 
California Packing Company 
Carter Produr ss Inc. 
Colgate -Palmolive -Peet Co. 
Continental Baking Company 
Consolidated Chemical Corp. 
Columbia Pictures 
Curtis Publishing Company 
California Fruit Growers' Exch. 
W. L. Douglas Shoe Company 
Emerson Drug Company 
ExLax, Inc. 
Esquire, Inc. 

Foster -Milburn Company 
E. Fougera & Company 
Ford Dealers Advertising Fund 
I. J. Fox Company 
General Foods Company 
Goodyear Tire & Rubber Co. 
General Motors Company 
Horn & Hardart 
Household Products, Inc. 
Iodent Chemical Company 
International Milling Company 
Johnson & Johnson Company 
John Wiley Jones Company 
Kendall Manufacturing Company 
LaBoheme Vineyards Company 
Lever Brothers Company 
Loew's, Inc. 
Longines- Witlnauer Company 
P. Lorillard Company 
Luden's, Inc. 

McKesson- Robbins Company 
The Mennen Company 
Miles Laboratories, Inc. 
C. F. Mueller Company 
The Murine Company 
The Musterole Company 
The Mentholatum Company 
National Biscuit Company 
National Carbon Company 
New York Telephone Company 
O'Cedar Corporation 
Pork á Tilford 
Pepsi -Cola Company 
Planters Nut & Chocolate Co. 
Procter & Gamble Company 
Peter Paul, Inc. 
Quaker Oats Company 
Reader's Digest, Inc. 
Rit Products Corporation 
The Sheffield Company 
Shell Oil Company 
Smith Brothers Company 
Standard Brands, Inc. 
Standard Oil of New Jersey 
R. G. Sullivan, Inc. 
Sonora Radio Corporation 
John F. Trommer Company 
United Fruit Company 
Waitt & Bond, Inc. 
Ward Baking Company 
George Washington Coffee Re- 

fining Company 
Whittemore Shoe Company 
The Wildroot Company 
W. F. Young, Inc. 

the Plus -Value created by the 

PLUS -SERVICE of these three 

SQUARE DEAL RADIO STATIONS 

Harry C. Wilder, President 
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Group Ownership of U. S. Broadcasting Stations 
These groups are not necessarily available as networks but are listed to show ownership or operation of three or more stations by single entities. 

AMERICAN BROADCASTING CO. OWNED AND 
MANAGED STATIONS -WJZ, New York ; WENR. Chi- 
cago; KGO, San Francisco; KECA, Los Angeles. AU 
affiliates of American Broadcasting Co.; all represented 
nationally by ABC Spot Sales. 
CLEVELAND PLAIN DEALER STATIONS -Includes 
WHK, Cleveland; WHKK, Akron; WHKC, Columbus: 
WKBN, Youngstown (minority interest). 
COLUMBIA OWNED STATIONS -WABC. New York; 
WTOP, Washington; KMOX, St. Louis; KNX, Los An- 
geles; WBBM. Chicago; WCCO, Minneapolis; WEEI, 
Boston. All affiliates of CBS network ; all represented 
nationally by Radio Sales. 
THE COWLES STATIONS (Cowles Broadcasting Com- 
pany)-Comprising KRNT, Des Moines; WNAX, Sioux 
City -Yankton; WOL. Washington; WHOM, Jersey City - 
New York WCOP, Boston. Though the Cowles Stations 
are not sold as a group. the Mid- States Group composed 
of KRNT. WNAX and WMT (WMT owned by the 
American Broadcasting Stations. Inc.) is available. Rep- 
resented nationally by The Kate Agency. Inc. Read - 
quarters: Any station. Executive officers: Gardner 
Cowles, Jr., president; John Cowles. chairman of the 
board and vice president; James S. Milloy, vice president: 
T. A. M. Craven. vice president in charge of engineering: 
Craig Lawrence, vice president directly supervising 
WHOM and WCOP ; Luther HII. vice president super- 
vising KRNT and WNAX ; Phil Hoffman, vice president 
managing KENT; Robert Tincher, general manager of 
WNAX; Merle Jones, vice president in charge of WOL: 
A. N. Armstrong, Jr., general manager of WCOP; Ted 
Enns, national sales manager. Cowles Stations; Robert 
Dillon, commercial manager of KENT; Don Inman, com- 
mercial manager of WNAX; Carl T. Koester, treasurer; 
Karl R. Haase, assistant treasurer. 
DON LEE BROADCASTING SYSTEM -Owned and man- 
aged stations: KILT. Los Angeles; KFRC, San Fran- 
cisco; KGB. San Diego; KDB. Santa Barbara; KHJ -FM 
and W6XAO, Hollywood. Vice president and general 
manager: Lewis Allen Weiss, Kill. 
FORT INDUSTRY CO. STATIONS (George B. Storer - 
John H. Ryan) -WSPD, Toledo: WWVA, Wheeling. 
W. Va.; WMMN, Fairmont, W. Va.; WLOK. Lima, O.: 
WHIZ, Zanesville, O.; WAGA. Atlanta; WGBS, Miami; 
KIRO, Seattle (minority). Headquarters: Broadcast Bldg., 
Toledo. John Koepf, Washington manager. 
THE FRIENDLY GROUP -WSTV, Steubenville. O.: 
WFPG, Atlantic City; WJPA, Washington, Pa.; WKNY, 
Kingston, N.Y. John J. Laux, managing director. 
GANNETT NEWSPAPERS STATIONS -WHEC. Roch- 
ester; WENY. Elmira. N. Y.; WHDL, Olean. N. Y. 
(minority); WTHT, Hartford; WDAN, Danville, III.: 
WOKO and WABY, Albany, N. Y. (minority). All hold- 
ings through newspaper.. 

GENERAL TIRE & RUBBER CO. STATIONS (Formerly 
owned by The John Shepard Jr. interests) -WNAC, Bos- 
ton; WAAB, Worcester; WEAN, Providence: WICC. 
Bridgeport, Conn.; WHTD, Hartford, Conn. President: 
William F. O'Neil. Chairman of the Board: John Shepard 
3d. [See Yankee Network regional listing.] 

GEORGIA BROADCASTING SYSTEM -Operates jointly 
owned WRBL, Columbus; WATL, Atlanta; WGPC. Albany. 
Available at joint rates. Headquarters: WRBL, Columbus. 
Officers: J. W. Woodruff, president and acting executive 
manager. Represented nationally by Spot Sales Inc. 

HEARST RADIO Inc. -Licensee of WBAL. Baltimore: 
WINS, New York: WISN, Milwaukee; WCAE Inc., licen- 
see of WCAE, Pittsburgh. Headquarters: 25 W. 43d St-. 
New York 19. E. M. Stoer, vice president ; Leonard Kep- 
ner, general manager. 

GENE A. ROWE -T. E. SNOWDEN STATIONS -KGNC. 
Amarillo; KFYO, Lubbock; KTSA, San Antonio; KRGV, 
Weslaco, Tes. O. L. Taylor, executive general manager. 

JOHN A. KENNEDY STATIONS -WCHS, Charleston. 
W. Va.; WELK, Clarksburg, W. Va.; WPAR, Parkers- 
burg. W. Va.: WSAZ, Huntington, W. Va. (minority). 

PIERCE E. LACKEY STATIONS -WPAD, Paducah, Ky.; 
WHOP, Hopkinsville, Ky.; WSON, Henderson, Ky. 

CLARENCE & MARTIN LEICH STATIONS -WEOA 
and WGBF, Evansville, Ind.; WBOW, Terre Haute, Ind. 

JOHN J. LOUIS STATIONS -KTAR, Phoenix, Ariz.: 
KVOA, Tucson, Aria.; KYUM, Yura, Aria.; KYCA, 
Prescott, Aria. Dick Lewis, general manager. 

MCCLATCHY BROADCASTING CO. STATIONS -Sta- 
tions owned by McClatchy Newspapers: KFBK, Sacra- 
mento; KMJ, Fresno; KWG. Stockton; KERN, Bakers- 
field; KOH, Reno. Nev. Headquarters: McClatchy Broad- 
casting Co., Sacramento. President: Eleanor McClatchy. 

McCLUNG STATIONS -KHSL, Chico; KYOS, Merced: 
KVCV, Redding. 

MORGAN MURPHY- WALTER C. BRIDGES STATIONS 
-WEBC. Duluth; WMFG, Hibbing, Minn.; WHLB, Vir- 
ginia, Minn.; WEAU, Eau Claire. Wia. Mr. Murphy also 
has an interest in KVOL, Lafayette, La. Mr. Bridges 
has interest in WJMC, Rice Lake, Wia. 

NBC OWNED AND OPERATED STATIONS - Owned: 
WEAF, New York; WRC, Washington; WMAQ, Chicago; 
WTAM, Cleveland; KPO, San Francisco; KOA, Denver. 
All members of NBC network; all represented nationally 
by NBC Spot Sales. 

U. S. Regional Networks 
(Continued from page 300) 

WOLVERINE NETWORK -Regional net- 
work comprising WLAV. Grand Rapids 
key station) ; WKBZ, Muskegon; WKLA, 

Ludington; WTCM, Traverse City; WDBC. 
Escanaba; WDMJ, Marquette; WHDF. 
Calumet: WELL. Battle Creek; WIBM. 
Jackson; WHLS, Port Huron ; WATT, 
Cadillac: WJMS, ironwood. All in Michi- 
gan. WATW, Ashland and WMAM, Mari- 

ette in Wisconsin. WJJD nd,or WIND, 
Chicago, may be added. Officers Roy C. 
Kelley. president; Hy M. Steed, manager. 
YANKEE NETWORK - Comprising 
WNAC, Boston, Mass.; WHTD. Hartford. 
Conn. WEAN. Providence. R. I.; WATR. 
Waterbury, Conn.; WHYN, Holyoke - 
Springfield. Mass.; WAAB, Worcester, 
Mass.; WICC, Bridgeport, Conn.; WCSH, 
Portland. Me.: WLLH, Lowell- Lawrence, 
Mass.; WSAR, Fall River, Mass.: WLBZ. 
Bangor, Me. WFEA, Manchester. N. H.: 
WEEK, Pittsfield, Mass.; WNLC, New 
London, Conn. WLNH, Laconia. N. H.: 
WRDO. Augusta. Me.; WCOU, Lewiston, 
Me.; WHAT. Greenfield, Mass.: WEIM, 
Fitchburg, Mass.: WSYB, Rutland, Vt.; 
WHEB, Portsmouth, N. H.: WDEV, Wa- 
terbury, Vt.; WWSR, St. Albans, Vt. Rep- 
resented nationally by Edward Petry & Co. 
Headquarter: 21 Brookline Ave., Boston. 
Officers: John Shepard 3d, chairman of 
board: William F. O'Neil, president; Linus 
Travers, executive vice- president; George 
W. Steffy. vice -president; William O'Neil, 
treasurer; Robert F. Ide, assistant treas- 
urer: Frank Knowlton, secretary. 
Z-NET (Z-Bar Network) - Comprising 
KGTR. Butte, Mont.; KPFA, Helena, Mont.; 
KRBM, Bozeman. Mont. Available as a 
hook up. Managing Director: Ed Craney, 
KGIR. 

CANADA 
CANADIAN BROADCASTING CORP. 
OWNED STATIONS -Owned: CBA. Sack- 
ville, N. B.; CBH, Halifax, N. S.; CBV, 
Quebec; CBF, Montreal; CBO, Ottawa: 
CBL and CJBC. Toronto: CBK, Watrous. 
Sask.; CBM, Montreal; CBR, Vancouver; 
CBJ, Chicoutimi, Que. Leased: CFPR, 
Prince Rupert, B. C. All members of 
CBC networks; all represented nationally 
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by CBC commercial department, Toronto 
and Montreal. 
FOOTHILLS GROUP -Comprising CFAC, 
Calgary ; CJCA, Edmonton; CJOC, Leth- 
bridge; CFGP, Grand Prairie -all in Alber- 
ta. Available as hookup only with Canadian 
Broadcasting Corp. permission. Repre- 
sented in Canada by All- Canada Radio 
Facilities Ltd.: in United States by Weed 
& Co. Headquarters: Southern Bldg.. Cal- 
gary. General Manager: H. R. Carson. 
HOUDE GROUP -Comprising CHNC, New 
Carlisle. Que.; CKNB, Campbellton, N. B. 
Available as network only with Canadian 
Broadcasting Corp. permission. Headquar- 
ters: Either station. President: Dr. Charles 
H. Houde, New Carlisle, Que. 

MANITOBA TELEPHONE CO. OWNED 
STATIONS -Comprising CKY. Winnipeg; 
CI(X. Brandon, Man. Available as network 
with Canadian Broadcasting Corp. permis. 
sion only. Represented in Canada by H. N. 
Stovin & Co.; in the United States by 
Joseph Hershey McGillvra. Headquarters: 
Telephone Bldg.. Winnepeg. General Mana- 
ger: W. H. Backhouse. 
NORTHERN BROADCASTING & PUB - 
LISHING Ltd. -Operating CFCH, North 
Bay, Ont.; CJKL, Kirkland Lake, Ont.: 
CKGB. Timmins. Ont.; CHER, Peter- 
borough, Ont.; CKWS. Kingston. Ont. Net- 
work available with Canadian Broadcasting 
Corp. permission. Represented in Canada 
by National Broadcast Sales; in the United 
States by Weed & Co. Headquarters: Thomp- 
son Bldg.. Timmins, Ont.: for CHER and 
CKWS, 25 King St. W., Toronto. Ont. 
President: Roy Thomson. 
NORTHERN QUEBEC BROADCASTING 
SYSTEM -Regional network comprising 
CERN. Rouyn ; CKVD, Val d'Or.: CHAD, 
Amos. Operating as network with Canadian 
Broadcasting Corp. permission. Represented 
in Canada by National Broadcast Sales; in 
United States by Weed & Co. Headquar- 
ters: Radio Abitibi Ltd.. Amos. Que.; Mon- 
treal office: 320 East Rue Notre Dame. 
TRANS - CANADA COMMUNICATIONS 
GROUP -Comprising CKRC. Winnipeg: 
CKRM and CKCK, Regina, Sask. Network 
available only with Canadian Broadcasting 
Corp. permission. Represented in Canada 
by All- Canada Radio Facilities Ltd.; in 
United States, CKRC and CKCK by Weed 
& Co.. CKRM by Joseph Hershey McGillvra. 

THE NUNN STATIONS (J. Lindsay Nunn, Gilmore N. 
Nunnl -WLAP, Lexington, Ky.; WCMI, Ashland, Ky.: 
KFDA, Amarillo, Tex.; WEIR, Knoxville, Tenn. Head- 
quarters: Radio Bldg., Lexington, Kg. 
OKLAHOMA PUBLISHING CO. STATIONS (E. K. Gay- 
lord, Edgar T. Bell. et al) -WRY, Oklahoma City; KLZ, 
Denver and KVOR. Colorado Springs (owned by stock- 
holders of Oklahoma Publishing Co.). 
JOHN H. PERRY STATIONS -WCOA. Pensacola, Fla.: 
WJHP, Jacksonville, Fla.; WTMC, Ocala, Fia.; WDLP, 
Panama City, Fla. 
GEORGE A. RICHARDS -LEO FITZPATRICK STA- 
TIONS-WJR. Detroit: WGAR. Cleveland: EXPO. Bev- 
erly Hills. Cal. (Stock in WJR publicly held. Mr. Fitz- 
patrick has no stock interest in KMPC.) 
ADELINE B. BINES STATIONS -WCSH, Portland, Me.; 
WRDO, Augusta, Me.; WLBZ, Bangor, Me. 
SCRIPPS- HOWARD GROUP - Scripps -Howard Radio 
Inc., is licensee of WCPO, Cincinnati. and WNOX. Knox- 
ville. Memphis Publishing Co. is licensee of WMC, oper- 
ated separately. Officials: Jack R. Howard, 290 Park Ave., 
New York, president (on leave U. S. Navy); James 0. 
Hanrahan. WMPS, executive vice president (on leave 
U. S. Army) ; Richard Westergaard, vice president 
gon leave) : Mortimer C. Wetters, WCPO, vice president 
and general manager. 
STEINMAN STATIONS (J. Hale & John F. Steinmanl- 
WGAL, Lancaster, Pa.; WORK, York, Pa.; WKBO, 
Harrisburg. Pa.; WEST. Easton. Pa.; WAZL, Hazleton, 
Pa.; WDEL, Wilmington, Del. (Mason Dixon Radio 
Group). Minority interest WILM, Wilmington, Del. 
SYMONS -CRANEY STATIONS -KGIR, Butte, Mont: 
KXL, Portland, Ore.; KFPY, Spokane, Wash. ( Craney 
only); KPFA, Helena, Mont. (Craney only) ; KRIM, 
Bozeman, Mont. 
WESTINGHOUSE RADIO STATIONS Inc.-Operating 
WBZ, Boston ; WBZA. Springfield. Mass.; KDKA, Pitts- 
burgh; KYW, Philadelphia; WOWO, Fort Wayne. Iot; 
KEX, Portland, Ore. Also shortwave station WHOS, Bos- 
ton. Also FM stations WBZ -FM, Boston; KDKA -FM, 
Pittsburgh; WOWO -FM. Fort Wayne; KYW -FM. Phila- 
delphia; WBZA -FM. Springfield, Mass. Not operated a 
network but directly supervised by this subsidiary of 
Westinghouse Electric Corp. Represented nationally by 
NBC Spot Sales. Headquarters: 1619 Walnut St., Phila- 
delphia. Officials: Walter Evans, vice president; Lee 
B. Wailes, general manager; B. A. McDonald, sala 
manager; W. B. McGill, advertising manager, D. A. 
Myer, engineering manager: F. A. Logue, auditor, Gordon 
Hawkins, program and educational director, F. P. Nelson. 
shortwave and television dept. 
HARRY C. WILDER STATIONS -WSYR, Syracuse. 
N. Y.: WTRY, Troy. N. Y.; WKNE, Keene, N. H.; WELL, 
New Haven, Conn. 

W-CAR 
PONTIAC 
MICHIGAN 

1000 S-T-R-E-A-M-L-I-N-E-D 

WATTS 

That Outstanding Independent Station in Southeastern 

Michigan That You Hear So Much About . . . Built on 

Service to the Vast Numbers Who Like "News on the 

Hour Every Hour" -and Good Music All Day Long. 

Three Million People Can Hear Us Easily -and Plenty 

of Them Listen ... Hour After Hour Every Day! 

1130 K.C. Daytime 

BROADCASTING Telecasting 
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37.0 

28.1 

1936 In Variety: annual 
Showmanship Con. 

test for 1936, WHB won a 

Special Citation for part-rime 
stations -climax to 14 years' 
operation as a great inde. 
pendent station. WHB. 
founded in April, 1922 with 
the oldest call letters in Kan- 
sas riry, was one of the 
early -day pioneers in Amer- 
ican broadcasting. Originally 
owned by the Sweeney Auto- 
motive and Electrical School, 
WHB lost in full -time li- 
cense in 1929. Cook's pur- 
chased it the following year; 
and began a steady program 
of expansion. When the 
Mutual Broadcasting System 
expanded coast -to- coast. WHB 
became the Kansas City af. 
filiate Dec. 29, 1936. 

1937 Listeners in the 
Kansas City area 

heard for the first time 
Mlutual's splendid line -up of 
dance bands, transcribed by 
\h'HB from the network 
lines, for daytime play-back. 
The World's Series became 
an annual WHB examine 

and other MBS shows 
strengthened the WHB sched- 
ule of outstanding local pro- 
grams: Municipal Court. 
ical Clock. Weatherman In 
Person, the Cook Tenor, Staff 
Frolic. Kiddies' Revue, Voice 
of K. C., and orchestras from 
the Muehlebach Grill. Cele- 
brating WHB's 15th Birth- 
day. 15.000 people jam - 
packed the Municipal Audi- 
torium to see a WHB coast - 
to -coast broadcast with Jess 
Kirkpatrick as M.C. It is the 
only time the auditorium has 
ever been filled for a strictly 
Mc./ radio show. 

1938 WHB produced 
Strike Up The 

Band. starring Ray Perkins, 
with a chorus of 800 voices, 
for the Infantile Paralysis 
fund -raising campaign. WHB 
alumni, the Three Little 
Words. returned to K.C. with 
Phil Sp why's Orchestra. 
Fulton Lewis. Jr. was first 
heard over WHB via 
Mutual . . also. Between 
the Bookends with Ted Ma- 
lone and Lou Witcher. WHB 
alumna. New WHB local 
programs included the Magic 
Kitchen with Wauhillau La- 
Hay and Jimmie Atkins, Be- 
hind the Footlights with 
Lowell Lawrence, Vine Street 
Varieties, and Flashes from 
the Films by Betty Ann 
Painter. Our newscasts were 
given by- John Cameron 
Swayze, from the K.C. Jour- 
nal. It was peacetime broad- 
casting of high calibre. in 
the last 

world 
before Hitler 

set the orld on fire -bur 
we didn't know then how 
peaceful it was' 

1939 0h 
is was the year. 
r "Magic Carped' 

was built -a 100-watt mo. 
bile short -wave relay trans - 
mister. The WPA sponsored 
a Federal Concert Orchestra 
directed by S. F. Rendina; 
and there were weekly pro- 
grams for unemployment re- 
lief, called The Job Clinic. 
In June. WHB established its 
own Newsbureau. with an 
International News Service 
wire and Bob Caldwell. Jr. 
as Newsbureau Chief. M. H. 
Straight wrote and produced 
a weekly series of "Big Names 
of K.C." -with dramatiza- 
tions and o . the -spot record. 
ings made by o porable 
recording equipment in Kan- 
sas City s principal i ndustrial 
plants. Wally Gladdish, of 
the Drovers' Daily Telegram, 
expanded our farm news and 
livestock -grain market cover- 
age-and there were daily 
broadcasts from Cook's Plan 
Store to dramatize the open - 
ì g of a model exhibition 
"home" located in the store 
basement. When Germany 
attacked Poland in September, 
big maps of Europe appeared 
in the Newsbureau: and the 
news announcers began study- 
ing language dictionaries. 
World- shaking news events 
stalked the airways, and the 
Man -at- the -Mike had History 
at his elbow! 
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KEY STATION FOR THE KANSAS STATE NETWORK 
Kansas City Emporia Salina Great Bend Wichita 
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atlOn 
B 

1 8.6 

Station 
C 

'A "political" year 
and schedules were 
with broadcasts by 
Wendell \ \'illkie, 

C. Bulb«. Charles 
. Harold Ickes. Post- 

Walker, Secretary 
Herbert Hoover. 
Dewey and others- 

g a man named Tru- 
to was in a hot three- 

primary fight to be 
rd for the Senate. 
-lie made 1o') The 
State tNetwork was 
d - with WHB in 
City as key station. 
ets in Emporia. Gent 
Salina and Wichita. 
filed an application 
e Federal Communi- 
Commission for per- 
se operate full time 

I)00 watts power on 
cycles. using a direct. 
antenna at night. 
the year's new pro - 

:ere Elinor Fox and 
le Red Schoolhouse, 
dams at the Market, 
November 4. the first 
t of Martha Logan's 

for Swift & Com- 
Dn October 18, the 

daily broadcast of 
lö Staff Frolic was 
:d. On the lighter 
re our broadcasts of 
twits" show from the 
ty Club . and 
originations to Mu- 

name bands from 
-Hi Roof of Hotel 
ital. But underneath. 
ntinuing, were the 
rumbeats of war . 

'der, more insistent! 

1941 In March WHB 
turned from 860 

kilocydcs to 880. Radio's 
tussle with ASCAP ( the 
American Society of Com- 
posers, Auhors and Pub. 
fishers l tork place. Broad- 
cast Music, Inc. was formed 
by the broadcasters, to publish 
radio's own music. WHB in- 
stalled a new Western Electric 
"Doherty` high fidelity trans- 
mitter -and became a sub- 
scriber to the Associated 
Music Library, one of the 
world's great sources of trans- 
cribed music. For the annual 
"Clean Up, Paint Up. Fix 
Up" Week we broadcast a 
-world's record house paint- 
ing" by 114 painters who 
completely (sainted the outside 
of a 55- year-old, two story 
house in 3 minutes. 18 sec- 
onds! Foreman & Clark be- 
gan their sponsorship of our 
7 a. m. Newscast ( they're 
still at 

r 
six years later). 

But Pearl Harbor changed the 
entire tenor of American 
broadcasting -and on Dec. 8, 
1941. W'HB proclaimed: 
"From this day forward .. , 

until Victory is won 
WHB can best serve the pub- 
lic interest, convenience and 
necessity bs doing everything 
within our power to help s'in 
the Ira, We should do this 
not by the dedication of mere 
radio facilities to the War 
Effort, but by devoting our 
hearts, our minds and our 
especial skills as radio show- 
men to the War needs of our 
Community and our Nation. 
Specifically it ö our job to 
integrate a vital means of 
mass communication with she 
manysided problem of win- 
ning the War." 

1942 Tense months T with visitors refused 
admittance to studios, guards 
on constant duty at the vans 
mutter, voluntary censorship, 
discontinuance of weather re- 
port broadcasts and man-on- 
the -street interviews. Rehear- 
sals for black -outs and air 
raids. Enlistment campaigns 
for the armed services. for 
\VACS. WAVES. SPARS, 
nurses. war-workers . . .Civ- 
ilian Defense. Rationing and 
ration points explained . 

group-riding clubs organized 
. people urged ro save fats 

and waste paper . .. to buy 
bonds and war savings sumps, 
in 

r 

he First War Loan drive 
and through the Payroll De- 
duction Plan. WHB's Dick 
Smith as \¢'ar Program Di 
r i supervised our barra. 
tit an-out programming in 
behalf of the War Effort. 
Jetta Carleton joined the 
Staff. On July 4. Pratt 
and Whitney broke ground 
in Kansas City for an 
S85,000.000 engine plant. 
The first Army-Navy "E" 
award ceremonies were broad- 
cast. The Kiddies Revue be- 
came a Var Bond Show -the 
Staff Frolic with orchestra. 
singers and interviews was 
raged daily at the Kansas 
City Canteen. WHB presented 
Your Navy Speaks weekly 
over the Kansas State Net- 
work ork .. and in The Jones 
Store Victory Window, help- 
ed sell more than a million 
dollars worth of War Bonds. 
This year- too. we were the 
first Kansas City station to 
sign a blanket contract for 
ASCAP music. We subscribed 
to the Press Association wire 
-2.1-hour radio news service 
by the Associated Press. We 
subscribed. also. to the Hoop. 
er Radio Audience Measure. 
ment Reports. Ir was War! 

and when the Invasion 
of Africa began November 
8. radio listeners realized as 
never before the skill and 
speed and realism of war re- 
porting by radio, 

teen solid o hours 
of 
EighWar 

Bond se 
ing was a one-day program 
service by WHB April 12. 
This was typical of the unself- 
ish service to the War Effort 
by the entire broadcasting ice 
dustry. For the Third War 
Loan drive we toured the 
downtown streets with arch. 
estras playing on a Bond 
Wagon-and pretty WAVES 
and %VACS to sell Bonds and 
Stamps. Wartime radio tech- 
niques were becoming more 
certain now . . and each 
new Wartime "sales" prob- 
lem was approached by 
broadcasters in the attitude of 
a skilled surgeon about to 
perform a difficult operation 
-confident that it could be 
done successfully! And what 
a schedule of broadcasts! . 

for morale building. Ras ra- 
tioning. save tdd rags. su P - 

the 11.5.0.. share the 
meat, save rs. cans. don't 

eaJ rte rubber con- 
servation. war industry train- 
ing, rent ceilings, labor re- 
cruiting. victory garden 
housing ng information, first aid 
instruction. coast guard re- 
cruiting. fats salvage, conserve 
household equipment. price 
control. air raid blackouts, 
manpower announcements, 
women in war work. foods 
for victory. save electric pow- 
er, buy coal early. doctors and 
nurses needed, merchant mar- 
ine recruiting. selective serv- 
ice information understand 
our allies - China. Russia. 
Britain. Army -Navy "E" 
award broadcasts continued 

at the Darby Corpora- 
tion. the Conk Paint & Var- 
nish Co.. the Vendo Company 
and others. It a 

s 
a busy, 

hectic year -made no less 
easy by frequent Staff changes. 
In the armed services. lots of 
W'HB foF s won deserved pro. 
motions. Here at home we 
constantly adapted old formats 
to wartime needs and condi- 
tions. Bob McGrew directed 

r staff orchestra during this 
period. Ed Birr and Sandra 
Lea joined our Staff. For the 
public schools. we broadcast 
Faculty Meeting of the Air. 
heard in all school assembly 
rooms al the appointed hour. 
For the W'ar Chest Campaign. 
we produced Fact o Forfeit. 
with John Thornberry as 
M.C. September of 1943. we 
began a promotion campaign 
"The Swing Is To WHB In 
Kansas City." 

19AÁ War Loan drives 
came fast this year 

The Fourth in Jan- 
uary . . The Fifth in June 

. the Sixth in November. 
For each of them, WHB 
staged mammoth ublicity 
campaigns. In the Fifth Loan 
s ampaign, the Magic Carpet 
was lashed to a Darby LCT, 
and rode down the ways with 
he ship. Other War Effort the 

included the Red 
Cross fund -raising campaign 

and a weekly series 
called Front and Center. or- 
iginated to the Kansas State 
Network to emphasize the 
most urgent needs of the War 
Effort. For the Citizens' Man- 
power Committee. a campaign 
sought applicants for jobs in 
Kansas City war plants. To 
stimulate blood donor recruit. 
ing the Red Cross. we an. 

o6 nced every hour on the 
hour the number of donors 
still needed to fill that day's 
quota -and made the glow. 

eery dap' In October the 
Firepower Caravan was broad- 
cast to recruit ordnance plant 
workers . and the annual 
War Chest drive was a special 
events feature. To help serv- 
icemen's recreational funds, 
we broadcast an all -star golf 
game from Hillcrest for the 
benefit of the All Pacific 
Fund." For the Kansas City 
Canteen's Christmas Tree 
party. we spark -plugged a 
campaign which raised S3; 
500.00 for Christmas gifts to 
servicemen and women. An 
"industrial incentive- broad. 
cast from Cook Paint & Var- 
nish Co. featured Cesar Rom- 
ero. In addition to D -Day on 
June 6 and the tremendous 
job done by radio in war re- 
porting this year is remem- 
bered for the death of Ray- 
mond Clapper, after which 
WHB originated Roy Roberts 
of The Kansas City Star to 
Mutual, in "tribute' pro. 
gram. Continental Airlines 
began its service to and from 
Denver in March. with appro- 
priate WHB radio ceremonies. 
Ed Kobak became president 
of Mutual. In December, Ful- 
ton Lewis. Jr. made per - 
onal appearance at Music 

Hall. This year. too, the 
WHB Swing" campaign 
gained momentum -with ads 
in the trade press and a 
monthly blotter mailing to 
advertisers and their agencies. 
For Cook's, Jack Witcher, a 
W'HB lumnus, produced in 
New York and Hollywood 
an outstanding series of min- 
ute transcriptions. It was a 
busy year! 

45 But no year. surely. 19 can match 1945 for 
world -shaking events. Mutual - 
WHB listeners still recall the 
doom -laden voice of William 
Lang describing The Atom 
Bomb on the morning of 
August 6. V -E Day in May 
and V -J Day in August were 
occasions for world -wide cele- 
bration -and radio never 
performed a better "cover. 
age' job. The death of Presi- 
dent Roosevelt on April 12 
as mourned during a three - 

day period. In Kansas City, 
the event was doubly signifi- 
cant because of the elevation 
of Truman to the Presidency. 
Friday morning. April 13. 
WHB originated to Mutual 
a special Truman "home 
town program ". interviewing 
his old neighbors, associates 
and friends. When the Presi- 
dent returned to Kansas 
City for visits to Independ- 
ence and Grandview. there 
were other presidential broad- 
casts . and Kansas City 
became a hot news spot Ire 
quented by radio commenta- 
tors, newsmen and photog- 
raphers. Parades and cele- 
brations for returning war 
heroes have been a large part 
of 1945 programming. Be- 
fore WHB microphones this 
year have appeared such 

et 
fig. as General George C 

Marshall, General Dwight D. 
Eisenhower, General Jona- 
than M. Wainwright, Lt. 
General Ennis C. Whitehead 
and others. With the end 
of the War, WHB greatly 
enlarged its local News 
bureau activities: and Dick 
Smith became Newsbureau 
Chief instead of War Pro- 
gram Director, adding three 
people to the Newsbureau 
staff. In community service, 
WHB broadcast for the 
Mighty Seventh War Loan 
from the B'Nai B'rith Bond 
Booth, chalking up a total 

of 510.120,071 bond 
sales. WHB's John Schilling 
staged the annual show for 
the Infantile Paralysis cam- 
paign; there was an res. 
sive schedule of broadcasts 
for the Red Cross drive, the 
War Chest Fund and the 
United National Clothing 
Collection. Swift & Co. 
won an "A" Award; the 
Magic Carpet attended the 
Army Glider Show at Fairfax 
Airport; Metro - Goldwyn - 
Mayer began sponsorship of 
our Man On The Street. 
Mutual did an outstanding 
job, reporting the San Fran. 
cisco Conference. WHB's 
Don Davis 'The Sage of 
Swing" was the subject of 
an article in Tide-indicat- 
ing the continuing progress 
of our Swing" campaign and 
describing the monthly 
pocket-size 

all this 
zine 

has. sup 
plemented our trade paper 
advertising and our mailings 
of Swing -girl blotters. The 
swing itself was adorned by 
a new, blonde model -and 
to end a great year happily. 
our star salesman Lt. Ed 
Dennis got home from the 
Navy! During the year. too,. 
we joined the Broadcast 
Measurement Bureau; and 
our Hooper Index continued 
to mount -with November's 
report showing WHB first 
in Kansas City. Truly. as 
1945 ends and we greet the 
new year. "The Swing Is To 

City " WHB In Kansas ! 

Availabilities 'phone DON DAVIS at any ADAM YOUNG Office 

ele hone LOngacre 3 -1926 Telephone ANDover 5448 Telephone SUtter 1393 

Los Angeles 13 -448 S. Hill St. Kensas City 6- Starritt Bldg. 
Telephone Michigan 0921 Telephone HArrison 1161 
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Radio's Weekly Payroll in 1945 

RADIO'S WEEKLY payroll con- week of Oct. 15, 1944, according $1,922,941 as compared to $1,615,- and 876 stations. 
tinued on an upward trend, with a to the annual FCC Employe and 126 in 1944. Average wage, including execu- 
19.5% increase reported for the Compensation report, issued Jan- Commission figures covered full- tive personnel, was $65.40, an in- 
week of Oct. 14, 1945, over the nary 24, 1945. Weekly payroll was time employes for nine networks crease of 8% over the 60.52 figure 

FULL -TIME EMPLOYES FOR THE WEEK BEGINNING OCTOBER 14, 1945 

Num- Compen- Aver- Num- Compen- Aver- Num- Comps,,- Aver- 
Class of employes ber Wien age ber sation age ber nation age 

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) 
Executives: 

General managerial 1,076 $186,540 $173.36 53 $23,517 $443.72 1,023 $163,023 $159.36 
Technical 655 64,626 83.40 30 4,712 157.07 625 49,914 79.86 
Program 607 56,025 92.30 38 9,354 246.16 569 46,671 82.02 
Commercial 484 67,177 138.80 50 11,309 226.18 434 55,868 128.73 

Other 
166 15,905 101.96 80 4,999 166.63 126 10,906 86.56 

Other 276 26,738 96,88 96 5,103 141.75 240 21,685 90.15 

Total, executives 3,254 407,011 125.08 237 58,994 248.92 3,017 848,017 116.35 

Employes (other than executive.): 
Technical: 

Research and development 143 12.369 86.50 51 5,164 101.25 92 7,205 78.92 

Other 
ring 5,207 

312,144 
60.70 1,052 

Tú,086 92.89 
4,155 

239,oó 8 56.92 

Program:. 
Production 

ton 
1,320 82,483 62.49 512 36,626 

76.78 1,071 46,586 
56.75 

Announcers 3,787 218,847 67.79 186 14,322 77.00 3,601 204,526 56.80 
Staff musicians 2,220 180.260 81.20 559 76,909 137.58 1,661 103,351 62.22 
Other artiste 1,764 135,658 76.90 816 74,760 91.62 948 60,896 64.24 
Other 1,514 75,004 49.54 547 31,625 57.82 967 49,379 44.86 

Commercial: 
Outside salesmen 1,451 154,622 106.56 180 24,617 136.76 1,271 190,005 102.29 
Promotion and merchandising 798 44.923 56.29 525 31,924 59.66 278 13,599 49.81 
Other 626 24,805 39.62 385 14,776 38.98 241 10,029 41.61 

General and administrative: 
Accounting 1,203 50,063 41.62 353 14,970 42.41 850 35,093 41.29 
Clerical 1,928 41,866 31.53 321 12,363 98.51 1,007 29,503 29.30 
Stenographic 1,422 46,787 32.90 240 8,166 34.03 1,182 38,621 32.67 
Other 1,339 44,494 33.23 618 22,724 36.77 721 21,770 90.19 

Miscellaneous 494 16,291 32.98 46 2,934 63.78 448 13,357 29.81 

Total, excluding executive. 26,151 $1,515,980 $57.97 6,650 $466,594 $70.16 19,501 $1,049,336 $53.81 

Total including executive. 29,405 $1,922,941 $66.40 6,887 $525,688 $71.32 22,518 $1,397.353 $62.05 

Total 9 network. including 10 key 
9 network. and 876 elation., stations of nationwide networks 866 other standard station. 

Prepared by Accounting, Statistical and Tariff Department, January 22, 1946. 

for 1944. Average wage, excluding 
executives, was $57.97, a rise of 
7.6 %p over 1944, while executives 
earned an average of $125.08, as 
compared to $112.63 in 1944, an in- 
crease of 11 %. 

As compared to other rofeS- P P 
sions radio's wages again topped 

P the list, except for the mo- 
tion picture industry. Annual fig - 
ures of the Bureau of Labor Statis- 
tics show that broadcasting's aver- 
age wage increase was twice that 
of the newspaper -periodical and 
telephone industries. Average week - 
wage in the newspaper and period- 
ical field in November 1945 was 
$52.28, an increase of 4% over the 
$49.96 average in 1944. In the tele- 
phone industry the average wage 
was $41.89, a 4% increase over the 
1944 figure of $39 while the tele- 
graph workers averaged $36.89, an 
increase of but 26 cents or 0.7 %. 

Radio's total employment in- 
creased from 26,688 in October 
1944 to 29,405 in the same month of 
1945, a rise of 10%. Of the 29,405 
fulltime employes listed, 22,518 
were employed in 866 stations and 
6,887 by networks and 10 key sta- 
tions. 

BE YOU BUILDING OR BROADENING 

A BROADCASTING BUSINESS? 

THEN, for the sake of your communities, the "game" - 
for your own sake .. . 

DEMAND GOOD ENGINEERING! 

BECAUSE that's your foundation. Which doesn't necessarily mean that your answer is on 
Page 557 alone. 

It means simply what it says; for you can't expect to score unless you safely reach and 
pass 1st base! 

(Base, - first - safely, - foundation, - BASIC. There it is 
again: Good Engineering is Basic. And that is not mixed metaphor.) 

BROADCASTING Telecasting 1946 Yearbook Number Page 307 
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Directory of 
ADVERTISING AGENCIES HANDLING RADIO ACCOUNTS 

With Esecutive Radio Personnel and Radio Accounts 

A 

ACCURATE ADVERTISING AGENCY 
9 W. 60th St., New York 23 
T.l.: Circle 7 -3880 
Radio Dept.: Argus Leidy, general manager & 
television director; Fern Matson, account execu- 
tive; Marie Stark, script dept. 
Radio Accounts: Marlon Confections Co.; Gold 
Medal Candy Corp.; Bonomo Culture Institute. 

ACE PRODUCTIONS 
420 Market St:, San Francium 11 
Tel.: Sutter 1128 
Radio Dept.: Graham Giadwin, radio director; 
Vernon Crockett, account executive. 
Radio Accounts: Ames Photo Service; Les 
Vogel, automobiles; Market & Van Ness; City 
of Paris; Golden Grain Macaroni; Pacific 
Coasts Brands; Spiellers Appl. Mfg. Co.; 
Olympic 

Candy Co. ic 
Dairy; Club Mandalay; Al- 

ADVERTISERS' SERVICE 
229 E. Wisconsin Ave., Milwaukee 2 
T.I. : Daly 6383 
Radio Dept.: V. A. Fleischmann, president; 
J. W. Martin, account executive. 

ADVERTISING INC. 
Central Natl. Bldg., Richmond 19, Va. 
Tel.: 3 -2809 
Radio Dept.: Alicia G. Smithers, radio direc- 
tor; J. Lynn Miller, account count executive. 
Radio Accounts: Va. Electric & Power Co.; 
Jacobs & Levy. 

ADVERTISING -BUSINESS AGENCY 
1213 Throckmorton St., Fort Werth 2, Texas 
T.I.: 3 -2421 
Radio Dept.: H. W. Johnson, Thomas L. Yates, 
A. E. Hubbard, account a 

x 
ecutives. 

Radio Accounts: Universal Mills, Haltom's 
Jewelers; Trinity State Bank. 

ADVERTISING TRADE SERVICE 
303 Fifth Ave., New York 16 
Tel.: Murray Hill 4 -3800 
Radio Dept.: Ralph B. Halley, radio director 
6 timebuyer. 

WILLIAM HART ADLER INC. 
720 N. Michigan Ave., Chicago 11 
Tel.: Whitehall 5210 
Radio Dept.: H. S. Graham, radio director. 
AGENCY SERVICE CORP: 
66 E. South Water St, Chicago 1 

Tel.: Central 5255 
Radio Dept.: Earl E. Sproul, president; A. L. 
Gale, A. C. Houser, vice presidents & ac- 
count executives. 
Radio Accounts: Chicago Motor Club; Comtit- 
te. for National Human Relations. 

AGRICULTURAL ADVERTISING B RESEARCH 
INC. 
E. State St., Ithaca, N. Y. 
Tel.: Ithaca 451 
Radio Dept.: Lee Hamrick, radio director; 
Richard Armfield, charge of script department; 
Roy H. Park, account executive. 
Albany -240 State St. Tel: 5 -4934. William 

Tyler, manager. 
New York -29 W. 57th St. Tel.: Plaza 3 -8708. 

C. L. Reimer, manager. 
Radio Accounts: Cooperative Grange League 
Federation Exchange; Southern States Coopera- 
tive; Cooperative Form Products. 

AITKIN -KYNETT CO. 
1400 S. Penn Square, Philadelphia 2 
Tel.: Rittenhouse 7810 
Rodio Dept.: H. H. Kynett, timebuyer; D. B. 
Langan, program director. 
Radio Accounts: Stephona Brothers (Rameses 
& Marvels Cigare tes); R. M. Hollingshead 
Corp. (Whiz Products); William Montgomery 
Co.; H. C. Derby Co.; Corkran, Hill & Co.; 
Phillips Canned Foods; Pennsylvania Tires. 

R. H. ALBER CO. 
1151 S. Broadway, Los Angeles 15 
T.I.: Prospect 3331 
Radio Dept.: R. H. Alber, president; Pauline 
Hagen, spot timebuyer. 
Radio Accounts: Gospel Broadcasting Assn. 

ALLEN, HEATON & McDONALD, INC. 
617 Vine St., Cincinnati 2 
Tel.: Cherry 3414 
Radio Dept.: Douglas M. Allen, account ex. 
ecutive. 
Radio Account: Art Dry Cleaning Co. 
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ALLEN 8 REYNOLDS 
Insurance Bldg., Omaha 2 
Tel.: Atlantic 4445 
Radio Dept.: Earl Allen, M. H. Reynolds, Karl 
Arens, Robert Reynolds, account executives. 
Rodio Accounts: George H. Lee Ca.; Mer- 
chants Biscuit Co.; Nebraska Power Co.; P. F. 
Peterson Co.; United States National Bank: 
Glenn L. Martin -Nebraska Co. (personnel). 

ALLEY & RICHARDS CO. 
370 Lexington Ave., New York 17 
Tel.: Lexington 2 -3020 
Rodio Dept.: H. M. Billerbeck, partner, radio 
director & timebuyer; Charles A. Holcomb, ac. 
count executive. 
Boston 16- Stotler Bldg. Tel.: Hubbard 8850 

Jeanne Ambuter, radio director; Langley 
C. Keyes, account executive. 

Radio Accounts: R. C. Williams & Co. Inc.; 
Allen V. Smith Co. Inc.; Boit, Dalton & 
Church; Glenwood Range Co.; Kennedy's Inc. 

ALLIED ADVERTISING AGENCIES 
167 S. Vermont Ave., Los Angeles 4 
Tel.: Drexel 7331 
Rodio Dept.: Walter F. Gardner, president; 
A. H. Esory, vice-president; Bill Welsh, pro- 
duction mgr.; George Nichols, art director; 
Shirley Peron, spacebuyer; Dick Bartlett, lau 
Sterling and Fred Bottorff, account executives. 
Son Francisco 3- Hearst Bldg. Tel.: Douglas 

7018. Pete Hindley, manager; Vic Ueber- 
roth, ass't. manager. 

Seattle 1- Northern life Tower. Tel.: Elliot 
0936. Dean Routh, manager; Grant Mer- 
rill, production monager. 

Radio Accounts: Star Outfitting; Los Angeles 
Ardens; Seattle Trimal; Judson's; Cenral 
Chevrolet; Music Hall Theaters; Dr. Campbell. 

ALLIED BUSINESS BUILDERS 
631 3rd Ave., San Diego 1 

Tel.: Franklin 6606 
Radio Dept.: Norman W. Tolle, owner & pro- 
duction manager; Muriel Tolle, radio director 
& account director; Robert C. Wilson, account 
executive. 
Rodio Accounts: Hagé s Ltd.; Home Planners' 
Institute; R. Victor Venberg Co.; Union Title 
Insurance & Trust Co.; United Sates National 
Bank; Balboa Laundry & Dry Cleaners. 

AMBRO ADV. AGENCY 
Dows Bldg., Cedar Rapids, la. 
Tel.: 4139 
Radio Dept.: H. J. Rowe, A. O. Ambroz, ac- 
count executives. 

MERRILL ANDERSON CO. 
142 E. 39th St., New York 16 
Tel.: Murray Hill 5 -3045 
Radio Dept.: George Piggott, Edward S. John- 
son Jr, timebuyers; Gertrude Conroy, Merrill 
Anderson, account executives. 
Radio Accounts: Syracuse Trust Co.; Onondoga 
County Savings Bank; National Bank of Com- 
merce; Wachovia Bank & Trust Co. 

ANDERSON, DAVIS & PLATTE INC. 
50 Rockefeller Plaza, New York 20 
Tel.: Columbus 5 -4868 
Radio Dept.: Corinne Dougherty, timebuyer; 
C. K. Elliott, H. A. Thompson, ccount execu- 
tives; Karl Knipe, television director ac- 
count executive. 
Radio Accounts: Alexander Smith & Sons; F. 
Schumacher & Co:; Dry Docks Saving Inst. 

ANFENGER ADV. AGENCY 
1706 Olive St., St. Louis 3 
Tel.: Chesnut 6380 
Radio Dept.: Vernon L. Morelock, radio & 
television director; George L. Prater, Harvey 
H. Rohde, H. G. Till, George A. Vol., Roy D. 
Williams, Lynn Westbury Brown, account 
executives. 
New Orleans 12 -Canal Bldg. Tel.: Raymond 

0845. Walter Winius, radio director. 
Radio Accounts: American Packing Co.; Merit 
Clothing Co.; Falls City Brewing Co.; Hotel 
Jefferson; Lion Oil Co.; Reardon Co.; Snven- 
Up Bottling Co.; F. Burkhart Mfg. Co.; Emer 
son Electric Co.; Fixaco Co. 

ANIOL B AULD 
Transit Tower, San Antonio 5 
Tel.: Fannin 9148 
Radio Dept. Claude B. Aniol, president. 

ARBEE AGENCY INC. 
3229 Wabash Ave., Terre Haute, Ind. 
Tel.: Crawford 3563 
Rodio Dept.: W. L. Smith, manager; W. Rex 
Bell, account executive. 

JOHN FALKNER ARNDT & CO. 
Lewis Tower, Philadelphia 2 
Tel.: Pennypacker 3540 
Radio Dept.: J. Robert Mendte. 
Radio Accounts: Wilson Line; Rieverview 
Beach Park; Joseph M. Patterson Co.; Edward 
J. MocAleer Co. 

ARROW ADV. AGENCY 
40 E. 49th St., New York 17 
Tel.: Plaza 5 -1180 
Radio Dept.: Rosetta Valenti, radio director & 
timebuyer. 
ARTWIL ADV. CO. 
22 W. 48th St., New York 19 
Tel.: Medallion 3 -0813 
Radio Dept.: Arthur Bondman, account exec - 
live. 
Radio Accounts: Duo -Haler Co. Inc. 

ASSOCIATED ADV. AGENCY 
1151, S. Broadway, Los Angeles 15 
T.I.: Richmond 6218 
Radio Dept.: P. O. Narveson, president; A. F. 

Larson, vice-president and radio director; 
Jean Brehme, time- buyer. 
Radio Accounts: Poppy Foods Products Co.: 
Party Snacks Co.; Utter- McKinley; Peerless 
Laundry Co. 

ASSOCIATED BROADCASTING CO. 
817 E. 92nd St., Chicago 19 
Tel.: Triangle 2244 
Radio Dept.: Frank J. Kovach, radio director: 
Bertha R. Kovach, Stephen L. Segedy, script 
writers. 

ATHERTON 8 CURRIER 

420 Lexington Ave., New York 17 
Tel.: Mohawk 4 -8795 
Radio Dept.: J. Dennis Molnar, program di- 
rector; W. T. Tiernan, timebuyer. 
Toronto, Ont. -100 W. Adelaide St. Tel.: Ade- 

laide 5418. O. F. Burkhart. vice president. 
Radio Accounts: Cuticuro; Brylcreem; Eno 
Salts; Scotts Emulsion; Barrington Hand Cream; 
Neatsope; Dr. Blosser Cigarettes; Janie Spot 
Remover; Dytint. 

ATHERTON 6 GRESHAM 
6000 Sunset Blvd. Hollywood 28. 
Tel.: Hollywood 7151 
Radie Dept.: M. H. Gresham, Al Atherton. 

R. EMMET ATKINSON ADV. 
Parkway Bldg., Pasadena 1 

Tel.: Sycomore 3.0811. 
Radio Dept.: Bob Atkinson, radio & television 
director; Marion lee, chief timebuyer; Ted 
Gates, Ralph Walsh, Edward Horstman, ac- 
count executives; Edith Greaves, production; 
Clare Bernstein, continuity. nuity. 
Los Angeles 28 -1746 N. Highland. Tel:: Ryan 

1 -6586. Bob Williams, manager. 
Chicago 3 -185 W. Madison. Tel.: Randolph 

7246. F. E. Atkinson, manager. 
Radio Accounts: National Soap; Pierre's; 
Zymolac- Zymogel; Mark Ezra Ca.; Starlash 
Cosmetics; Rosemead Airport; Gregory's 
Jewelers. 
Television Accounts: Pierre's 

AUBREY, MOORE i WALLACE INC. 
230 N. Michigan Ave., Chicago 1 

Tel.: Randolph 0830 
Radio Dept.: Jack North, radio director. 
Radio Accounts: International Harvester Co.; 
0-Cedar; Oh Henry; Orange Crush; Tabasco; 
McKenzie Pancake Flour; Old Colony Bever- 
age, 

J. J. AUERBACH CO. 
103 Park Ave. New York 17 
Tel.: Lexington 2 -9660 

Radio Dept.: J. J. Auerbach, Radio head. 

N. W. AYER & SON 

30 Rockefeller Plaza, New York 20 
Tel.: Circle 6 -0200 

Radio Dept.: H. L. McClinton, vice-pres. in 
charge of radio; Robert Collins, manager; 
Clarence Cosby, chief timebuyer; Paul 
Kizenberger, timebuyer; Thomas J. Mc- 
Dermott, business manager; Joseph R. Stauf- 
fer, production; Marge Kerr, talent; Philip 
A. Young, copy chief; Wauhillau La Hoy, 
publicity; David Gudebroad, films; Don 
McClure, television director; John B. Hunter. 
Wallace Orr, Peggy to Boutillier, Edward 
R. Dunning, Jim Hauck, Lyman Clark, Potter 
Darrow, Charles Hogan, Arthur White, Ed- 
win M. Scott, account executives. 
Chicago 3 -135 S. LaSalle St. Tel.: Randolph 

3456. Sterling E. Peacock, vice -pres. 

Boston 16- Stotler Bldg. Tel.: Hubbard 4970. 
E. Craig Greiner, vice -pres. 

Hollywood 28 -Taft Bldg. Tel.: Granite 3697. 
Herbert C. Sanford, manager. 

San Francisco 4 -235 Montgomery St. Tel.: 
Sutter 2534. Carl J. Eastman, vice -pres. 

Philadelphia 6 -West Washington Sq. Tel.: 
Lombard 0100. H. A. Batten, pres. 

Detroit 26- Penobscot Bldg. Tel.: Randolph 
3800. Jack Henry, manager. 

Radio Accounts: American Telephone 8 Tele- 
graph 
da 

Consol- 
idated 

Co.; 
Mines; El c tic 

Club 
C mpaniesBeers Adv. Pro- 

gram; Hawaiian Pineapple Co.; Dr. Hess & 
Clark Inc.; Charles E. Hires Co.; Illinois Bell 
Telephone Co.; Sheffield Farms Co.; Supplee- 
Wills -Jones Milk Co.; United Rexall Drug 
Co.; Wyandotte Chemical Corp. 

Television Accounts: Atlantic Refining Co.; 
Encyclopedia Britannica; Waltham Watch Co. 

B 

BADGER 8 BROWNING & HERSEY INC. 

30 Rockefeller Plaza, New York 20 
Tel.: Circle 7 -3720 
Radio Dept.: J. D. Knap Jr., Genevieve Schu- 
bert, Marie H. Missing, Jack Witcher. 

Rodio Accounts: American Chicle Co.; Denver 
Chemical Mfg. Co., Inc.; Wilbur- Suchard 
Chocolate Co., Inc. 

S. C. BAER CO. 
Times -Star Tower., Cincinnati 2 
T.I.: Parkway 0409 
Radio Dept.: S. C. Baer, president; C. D. 
Easton, vice president. 

BALDWIN, BOWERS B STRACHAN INC. 

374 Delaware Ave., Buffalo 2 
Tel.: Washington 6854 
Radio Dept.: Everett L. Thompson, radio di- 
rector; William M. Baldwin, Kenneth Strachen, 
Everett L. Bowers, Howard R. Keating, cc- 
count executives. 
Rodio Accounts: Sears, Roebuck & Co.; Iro- 
quois Beverage Corp.; O'Rourke Baking Co.; 
S. R. Gerber Sausage Co.; Maritime Milling 
Co.; Red B White Stores; Sattler's Dept. Store; 
General Ice Cream; Kobler A Miller's; Buffalo 
Industrial Bank; Crystal Beach Co.; Erie Sav- 
ings & Loans Assn.; Hambleton Terminal 
Corp.; Prechtel Optical Co.; Carrigan Niagara 
Dairy. 

JOHN BARNES ADV. 
312 E. Wisconsin Ave., Milwaukee 2 
Tel.: Daly 2393 
Radio Dept.: John Barnes, president and radio 
director; AI Herr, account executive. 

Rodio Accounts: Mrs. Karl's Bakeries. 

BARNES -CHASE CO. 
530 Broadway, Son Diego 1 

Tel.: Franklin 7771 

I Radio Dept.: Ted Burrell, radio director; Mary 
Glen Phalen, Markey Hagan, Robert Fling, 
account executives. 
Radio Accounts: Bowie Pie Co.; Consolidated 
Vultee Aircraft; Frazee Paint Co.; Haubert & 
Cook; Jessops Jewelry; Klauber- Wangenheim, 
Inc.; Pepsi -Cola; Oualitee Dairy; San Diego 
Electric Railway Co.; Security Trust & Savings 
Bank; United Radio Service; Walker's Depart. 
ment Store. 

BARRONS ADVERTISING CO. 
903 McGee, Kansas City 6 
Tel.: Harrison 7730 
Rodio Dept.: H. W. Godfrey, president; Frank 
H. Little, vice -president; Floyd Doan, Ralph S. 
Page. 

Radio Accounts: Sodiphene Co.; Midwest Wool 
Marketing Cooperative; Seidlitz Paint & 
Varnish Co. 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


Keep your eye on 

ABC's Key Stations! 

They're off to a flying start to beat 

their 1945 National Spot Sales Record! 

AST YEAR was a BIG year for ABC's owned and 
operated stations! During the first eleven 

months of 1945 their national spot billings increased 
24.4% over the same period in 1944 -a clear indica- 
tion that advertisers who want to reach the 
nation's most important markets in the most 
economical way are swinging to ABC. 

Thanks to ABC programming and spot sales 
representation, KECA, our most recently acquired 
station, had over five times the spot billing in 1945 
that it had the year before. And ABC spot repre- 
sentation did a grand job for other than owned and 

operated stations, too. WMAL, the Washington 
Star's station in the nation's capital, enjoyed a 25% 
increase in national spot sales over a banner 1944 - 
and the American Pacific regional network had its 
spot billings upped 45.5 %! 

Last year was a big year for ABC spot sales 
offices. This year will be even bigger. But the thing 
that gratifies us more than anything is the fact that 
during 1945 we made so many new friends who 
will go along with us this coming year confident 
that we are able to do a job for them -and in that 
way help to make their 1946 successful. 

American Broadcasting (company 
OWNED AND OPERATED STATIONS REPRESENTED BY SPOT SALES OFFICES AT: 

NEW YORK CHICAGO 
33 West 42nd St. Civic Opera Building 

SAN FRANCISCO 
155 Montgomery St. 

LOS ANGELES DETROIT 
1440 N. Highland Ave. Fisher Building 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
STUART BART ADV. 

14 E. 32nd St., New York 
Tel.: Lexington 2 -2323 
Radio Dept.: Stuart Bort, radio director; 
Frances Brown, timebuyer. 

TED BATES INC. 
630 Fifth Ave., New York 20 
Tel.: Circle 6 -9700 
Radio Dept.: William R. Stuhler, vice presi- 
dent in charge of radio; Jay Clark, producer. 
Los Angeles 28 -1637 N. Vine. Tel.: Granite 

3995. Paul Phillips, charge of office. 
Radio Accounts: Carter Products Inc. (Carter's 
Little Liver Pills); Colgate -Palmolive -Peet Co. 
(Palmolive Brushless Shave Cream, Colgate 
Dentol Cream); Continental Baking Co. (Won- 
der Bread, Hostess Cakes). 

BATTEN, BARTON, DURSTINE 8 OSBORN INC. 
383 Madison Ave., New York 17 
Tel.: Eldorado 5 -5800 
Radio Dept.: Arthur Pryor Jr., vice pies. In 
charge of radio; Wickliffe Crider, assistant 
director of radio; Frank Silvernail, radio busi- 
ness 

manager 8 
head timebuyer; Gertrude 

Scanlon, manager; Elenose 
Scanlon, Eunice Dickson, Lucille Vello, time - 
buyers. George Kondolf, chief story edi- 
tor; F. A. Long, in charge of television; 
W. F. Moore, Wm. O'Donnell, A. D. Chiquoin. 
Jr., L. H. Sherrill, Maurice Collette, J. D. Dan- 
forth, John Johns, Frank Mahoney, S. A. 
Horned, George F. Gouge, Oliver M. Presbrey, 

Baccount 
executives identified with radio. 

oston 16 -1220 Satler Office Bldg. Tel.: Hub- 
bard 0430. Francis W. Hatch, vice -pres. 

Buffalo 3 -Rand Bldg. Tel.: Cleveland 7915. 
Stanley P. Irvin, vice-pres. 

Chicago 11 -919 N. Michigan Ave. Tel.: Su- 
perior 9200. Robert B. Barton, vice -pros. 

Cleveland 13 -1515 Terminal Tower. Tel.: Pros. 
pect 3621. E. E. Haring, manager. 

Detroit 26 -Book Bldg. Tel.: Cherry 5572. 
F. Plummer Whipple, manager. 

Hollywood 2B -1680 N. Vine St. Tel.: Holly- 
wood 7337. Wayne Tits, vice -pros. 

Los Angeles 14-523 W. 6th St. Tel.: Michigan 
1354. W. B. Geissinger, vice-pres. 

Minneapolis 2 -N. W. Bank Bldg. Tel.: Bridge- 
port 8381. J. C. Cornelius, exec. v. p. chg. 
Western Offices; H. H. Haupt, vice -Pros. 

Pittsburgh 19 -Grant Bldg. Tel.; Grant 8060. 
Leon D. Hansen, vice -pros. 

San Francisco 4 -Russ Bldg. Tel.: Garfield 
1017. C. H. Ferguson, vice -pros. 

Radio Accounts: Armstrong Cork Co.; Conti- 
nental Can Co.; E. I. Du Pont de Nemours 8 
Co.; Ethyl Corp.; General Baking Co.; B. F. 
Goodrich Co.; Hoffman Beverage Co.; Nehl 
Corp.; N. Y. Telephone Co.; Penick & Ford, 
Ltd.; Reader's Digest Ass'n.; F. 6 M. Schaefer 
Brewing Co.; American Broadcasting Co.; 
Chamberlain Sales Corp.; M. J. B. Coffee; 
George A. Hormel 8 Co.; D. L. Clark Co.; 
Thayer Baby Carriages; M. J. B. Coffee; Waits 
& Bond, Inc.; United Fruit; Boston Edison Co.; 
Southern New England Telephone Co.; Under- 
wood Co.; Wildroot Co.; Marine Midland 
Group Inc.; Household Finance Corp.; Murine 
Co. Inc.; General Electric Co.; Cresta Blanco 
Wine Co.; Golden State Co., Ltd.; Lyon 
Von 8 Storage; Western Auto Supply Co.; 
Cream of Wheat Corp.; Northwestern Bell 
Telephone; fort Pitt Brewing Co.; U. S. Steel. 
Television Accounts: Du Pont; Ethyl Corp.; 
General Electric; American Broadcasting Co.; 
B. F. Goodrich; Hamilton Watch; Nehi; Rem- 
ington Arms; Wm. Carter Co.; Liberty Mutual 
Insurance Co.; Easy Washing Machine Corp.; 
Wildroot. 

ADRIAN BAUER ADV. 
1717 Sansam St., Philadelphia 
Tel.: Rittenhouse 4331 
Radio Dept.: Adrian Bauer, radio director. 

BAYLESS -KERR CO. 
Hanna Bldg., Cleveland 15 
Tel.: Main 0917 
Radio Dept. H. D. Falls, account executive. 
Radio Accounts: Cleveland Cleaner & Paste 
Co. 

BEAUMONT & HOHMAN INC. 
6 N. Michigan Ave. Chicago 2 
Tel: Central 4230 
Radio Dept.: Guy Davis, radio director; Ray 
E. Cannon, production manager. 
Atlanta 3 -32 Peachtree St. NW. Tel: Main 

4770. J. J. Hanna, radio director. 
Charleston 1- Knight Bldg. Tel: 34 -431. H. L. 

Lance, rodio director. 
Cleveland 14-NBC Bldg. Tel: Cherry 3658. 

T. R. McCabe, radio director. 
Dallas 1 -Tower Petroleum Bldg. Tel: 2.5388. 

Paul H. Leech, radio director. 

Serving 

The Third Largest Market 

in the 

Fourth Richest State 

WCOL 
COLUMBUS 

The Listening Habit of Central Ohio 

Represented by 

THE HEADLEY -REED CO. 
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Kansas City 6-1016 Baltimore Ave. Tel: Vic- 
tor 3063. Harvey Pennon, radio director. 

Detroit 26 -Book Tower. Tel: Cherry 4409. 
Irene Bacon, radio director. 

Los Angeles 13 -816 W. 5th St. Tel: Trinity 
8173. Douglas R. Young, radio director. 

New York 20-630 Fifth Ave. Tel: Circle 
6 -7040. Ivan BHiker, radio director. 

Portland 4, Ore. -Pacific Bldg. Tel: Beacon 
51ST. Elwood Enke, rodio director. 

Son Francisco 4 -Russ Bldg. Tel: Garfield 0846. 
H. D. Coyford, radio director. 

Seattle 4 -4th 8. Central Bldg. Tel.: Seneca 
0066. Marl Brotoain, radio director. 

JULIAN J. BEHR CO. 
Dixie Terminal Bldg. Cincinnati 2 
Tel: Cherry 7635 
Radio Dept.: I. Schifrin, radio director; J. J. 
Behr. 
Radio Accounts: Goldsmith Chain Stores; 
E. M. Prince Co.; Premium Coal Co. 

B ENNETT, WALTHER 8 MENADIER INC. 
69 Newbury St., Boston 16 
Tel.: Kenmore 3820 
Radio Dept.: Nelson Bennett, Edwin C. Whit- 
temore, Frederick P. Walther, Jr., account 
executives. 
Radio Accounts: Beacon Co.; Wesco Water - 
paints Inc. 

B ENSON 8 DALL 
327 S. LaSalle St. Chicago 4 
Tel: Wabash 8435 
Radio Dept.: Rolland J. Dooley, rodio director. 

B ENTON 8. BOWLES INC. 
444 Madison Ave., New York 22 
Tel.: Wickersham 2.0400 
Radio Dept.: Wol'er Craig, vice -pros in charge 
of radio; Roland Van Nostrand, chief time- 
buyer; Ruth E. Jones, sit. timebuyer. Her- 
bert Leder, television director; Clarence B. 
Goshon, president: Frank Barton, business 
manager radio dept. N. Y.; Harold F. Douglas, 
Bill Baker, Frank Smith, Michael E. Carlock, 
account executives. 
Hollywood 28- Equitable Life Bldg. Tel.: Hill- 

side 9151. Al Kaye, production chief, 
Mary Edith Stahl, manager. 

Radio Accounts: Best Foods Inc. (Hellmann's 
Mayonnaise, H -O Oats, Presto Cake Flour, 
Nucoa); Can Mfrs. Institute; Florida Citrus 
Commission; General Foods Corp. (Maxwell 
House Coffee, Maxwell Instant Coffee, Post 
Toasties, Post's 40% Bran Flakes, Post's Raisin 
Bran, Baker's Chocolate, Diamond Crys'al 
Salt, Certo, Sur -Jell, Log Cabin Syrup, Gaines 
Dog Food, Yuban Coffee); Procter 8 Gamble 
Co. (Ivory Snow, Velvet Skin, P&G White 
Laundry Soap); Prudential Insur Co.; 
Labrefacts, Inc. 

BERMINGHAM, CASTLEMAN & PIERCE INC. 
136 E. 38th St., New York 16 
Tel.: Lexington 2 -7550 
Radio Dept.: George C. Castleman, radio di- 
rector. 
Radie Accounts: Griffin Mfg. Co.; Conti Prod- 
ucts Corp.; Berst- ForsterDixfeld Co.; E. Prit- 
chard Inc.; Lewis Ltd. 

BO BERNSTEIN 8 CO. 
26 Custom House St., Providence 3 
Tel.: Gaspe* 6741 
Radio Dept.: Victor Bernstein, Joseph 
Bernstein. 

M. 

TED BERNSTEIN ASSOCIATES 

51 Madison Ave., New York 10 
Tel.: Murray Hill 5 -3730 
Radio Dept.: Theodore H. Bernstein, account 
executive; Uteri e Bross, timebuyer; Stanley 
Schulberg, script writer. 

FRANK BEST B CO. 
9 Rockefeller Plaza, New York 20 
Tel.: Circle 7 -6760 
Radio Dept.: A. H. Van Buren, radio director; 
Irving Marks, vice president. 
Radio Accounts: George W. Helme Co.; Prince 
George Hotel; H. Baron 8 Co. 

B OB BETTS ADV. 
First Notional Bank Bldg., Denver 2 
Tel.: Main 6782 
Radio Dept.: R. J. Betts, E. Whetstone. 
Radio Accounts: Frontier Refining Co.; Denver 
Dairy Council; Carlson -Frank Co.; Joe Kava- 
naugh. 

B IOW CO. INC. 
9 Rockefeller Plata, New York 20 
Tel.: Circle 6.9300 
Radio Dept.: Stanley Joseloff, radio director; 
John D. Hymes, business and station relations 
mgr.; Ward Byron, Eastern production mgr.; 
Lucille Webster, talent buyer and office mgr.; 
C. H. Snyder, Bulova station relations; Arthur 
Goldman, W. E. Rigel, Sam Sutter, E. J. 
Rosenwald, account executives; Harry Spears, 
television director. 
Son Francisco -485 California S'. Tel.: Gar- 

field 4854. John Alden, manager. 
Hollywood 28 -6111 Sunset Blvd.. Tel.: Hemp- 

stead 2377. Wm. Rousseau, radio execu- 
tive. 

Radio Accounts: Eversharp Inc.; Philip Morris 
8 Co.; Lady Esther Ltd.; Roma Wine Co.; 
Procter & Gamble Co. (Teel Dentrifice, Lava 
Soap); Bulova Watch Co,; Hills Brothers 
Co.; Schenley Distillers Corp.; San -Nap -Pak 
Mfg. Co. 

HILL BLACKETT 8 CO. 

221 N. LaSalle St., Chicago 1 

Tel.: State 0950 
Rodio Dept.: Priscilla Blackett, radio director 
Frank Reed, timebuyer; Russ Young, pro- 
duction. 

B LACKSTONE CO. 
221 W. 57th St., New York 19 
Tel.: Circle 7 -4915 
Radio Dept.: Jack Steiner, radio director; 
Jesse Sandler, Paul Zousmer, scripts; M. 
Rodman, timebuyer; Jack Steiner, Charles 
Kondla, Mortimer Curtis, Jean Epstein, Rob- 
ert Towers, account unt executives. 
Radio Accounts: Brass Rail; Capacabana, 
Rogers' Corner; Zanzibar; Simon Adler Res- 
taurants; Ho'els of Sullivan Co.; Eureka 
Shipbuilding Corp.; Smith Bros. Ice Cream. 

B LAINETHOMPSON CO. 
234 W. 44th St., New York 18 
Tel.: Bryant 9 -2480 
Radio Dept.: Marto Lewis, vice-president in 
charge of radio and television; Richard Ash, 
radio director 8 timebuyer. 
Radio Accounts: Sharp & Shearer; Greenberg 
Publishers; Warner Bros. Pictures; Select 
Theatres Corp. 

BLAKEMORE CO. 
Insurance Exchange Bldg., Des Moines 9 
Tel.: 2 -0221 
Radio Dept.: Paul Blakemore, president and 
account executive; J. S. Hurley, vice presi- 
dent and account executive. 

B LAKER ADV. AGENCY 
501 Madison Ave., New York 22 
Tel.: Eldorado 5 -7563 
Radio Dept.: Jean Zipser, radio director 8 
timebuyer; Helen Nash, Harold Tuers, oc- 
count executives. 
Radio Accounts: Stahl -Meyer Inc.; Sell's Plan- 
ned Foods Inc.; Elizabeth Arden. 

CHARLES BLUM ADV. 
1120 Spruce St., Philadelphia 7 
Tel.: Pennypacker 4424 
Radio Dept.: Charles Blum, radio director. 

B LUMBERG & CLARICH 

31 Union Sq., New York 3 
Tel.: Algonquin 4-0897 
Radio Dept.: H. Blumberg, J. S. Clarich. 

W. EARL BOTHWELL ADV. AGENCY 
600 Grant St., Pittsburgh 22 
Tel.: Court 1488. 

Rodio Dept.: H. B. Trautman, radio director; 
Barbara Frankel, Barbara Smith. 
Radio Accounts: P. Duff 8 Sons Inc. ( Duff's 
Mixes); Boyle- Midway (3 -In -One Oil); (Plastic 
Wood); American Home Products; Christian 8 
Co. (Chef Paulin Chicken products); Frank 
8. Seder; John M. Roberts 8 Sons Co. 

BOTSFORD, CONSTANTINE 8 GARDNER 
115 S. W. Fourth Ave., Portland 4 
Tel.: Atwater 9541 

Seattle 4- Central Bldg. Tel.: Eliott 3523 

San Francisco 4 -Russ Bldg., Tel.: Exbrook 7565 

Los Angeles 14-629 S. Hill St. Tel.: Michigan 
1427. Tom Morris, manager. 

New York 1- Empire State Bldg. Tel.: Bryant 
9 -4845. 

STANLEY G. BOYNTON 
Fisher Bldg., Detroit 2 
Tel.: Trinity 1-2552 
Radio Dept.: S. G. Boynton, president, L. C. 
Boynton, vin -president; Larry Payne, pro- 
gram director; V. Cary Hancock, sec'y; D. 
Dearth, treasurer. 
New York, 17 E. 42nd St. 
Tel.: Murray Hill 2 -0086 
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in 118 out 
f 1411 time 
/segments 

N N BUFFALO, out of 144 time segments as 
reported by Hooper in the Summer o f 1945: 

WBE\ hail 118 first places 
Buffalo Station "B" had 12 first places 
Buffalo Station "C" had 7. first places 

N Buffalo Station "D" had 4 first places 
\Buffalo Station "E" had 3 first places 

ùr PETRY GIVE 
_.. . 

yÖ- Ü TliE 
_F_ 

ULi 
.: . . . 

STO'RyoN WBEN 
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KG 1 VC_!' 

Neu' 

I®1[eLYW®OD 

L 

eflecting K G F J's ever - enlarging 

service to the music loving world 

is its move to a new home - 
Hollywood House -at Sunset and Vine. 

Here -at the Cross Roads of Radio. 

clients and agencies alike will find 

an easily accessible contact with KGFJ's 

unique and effective programming. 

Pay us a visit. The latch string is 

always out at Hollywood House. 

KGTJ 
1230 KC 

The Twenty -four Hour Station 

Thelma Kirchner, Manager 
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BOZELL & JACOBS INC. (III.) 
326 W. Madison St., Chicago 6 
Tel.: Central 6505 
Radio Dept.: Al Reiwitch, Ruth Brannan, 
Nathan E. Jacobs, 

co 
uni executives. 

Radio Accounts: LeafGun, Co, Chicago 
Heorld- American; Society of American Flor- 
ists; Dante Candy Co.; Gaiter Mfg. Co.; 
Falcon Camera Co.; E. Greenebaum & Co. 

ARTHUR BRAITSCH ADV. 
Hospital Trust Bldg., Providence 3 
T.I.: Dexter 5313 
Radio Dept.: Arthur Braitsch, director; John 
A. Lor, timebuyer, account executive; 
Norma Black, secretary. 

J. CARSON BRANTLEY ADV. AGENCY 
Owen Bldg., Salisbury, N. C. 
Tel.: 900 
Radio Dept.: J. Carson Brantley, radio di- 
rector; A. N. Cheney, timebuyer. 
Radia Accounts: Stanback Co., Salisbury; Duke 
Power Co.; Charlotte; Owen Drug Co., Salis- 
bury. 

BRESNICK & SOLOMONT 
216 Tremont St., Boston 16 
Tel.: Liberty 7751 
Radio Dept.: Oscar Bresnick, timebuyer. 
Radio Accounts: Suffolk Co- operative Federal 
Savings; Dawson's Brewery. 

R. C. BRETH INC. 
310 Pine St., Green Bay, Wis. 
Tel.: Howard 134 
Radio Dept.: R. C. Broth, president; Russel 
Spoor. 
Radio Accounts: Home Mutual Ins. Co.; West- 
ern States Mutual Auto Ins. Co.; Brillion Iron 
Works Inc. 

BRUCE B. BREWER & CO. 
Fidelity Bldg., Kansas City 6 
Tel.: Harrison 4890 
Radio Dept.: Bruce B. Brewer, Ouen'in V. 
Brewer, partners; M. L. Henderson, W. J. 
Woods, account executives. Elizabeth S. 
Pierce, asst: account executive, 
Radio Accounts; Skinner Mfg. Co.; Nutrena 
Mills; Faultless Starch Co.; Cook Point & 
Varnish Co.; Western Auto Supply Co.; 
Arbee Food Products C.; Katz Drug Co., 
Rockwell jabs.; Cherntest labs. 

BRIGGS & VARLEY INC. 
14 E. 48th St., New York 17 
Tel.: Wickersham 2 -8534 
Rodio Dept.: Tom Varley, radio director. 
Radio Accounts: Davidson Bros. Corporation. 

BRISACHER, VAN NORDEN & STAFF 
Crocker Bldg., San Francisco 4 
Tel.: Garfield 0276 
Radio Dept.: Marie Eaton, buyer; Gene Gold- 
smith, producer; Charles Gabriel, Weston 
Settlemier, Walton Burdom, Emil Brisacher, 
account executives. 
New York 17 -250 Pork Ave. Tel.: Plazp 

8 -1634. James P. Derum, manager. 
Los Angeles 15- Petroleum Bldg. Tel.: Pros- 

pect 9368. R. T. Van Norden, vice -pres. 
Radio Accounts: S&W Fine Foods, Inc. (Pa- 
cific Coast); Acme Breweries (N. Cal.); Dr. 
Raymond Shane; Nicholas Johnston Studios; 
Standard Beverages; Shasta Water Co., 
Miracle Foam. 

BROADCAST ADV. CO. 
3055 Wilshire Blvd., Los Angeles 5 
Tel.: Exposition 1339 
Radio Dept.: Van C. Newkirk, owner. 
Radio Accounts: Haven Of Rest, Hollywood; 
Floyd B. Johnson's King's Ambassadors 
Broadcast; Grace Dotson Bible Lessons; Cal- 
vary Assembly of Ingewood; Fireside Bible 
Talks of Portland; Otho Schwab. 

BROADCAST ADVERTISING INC. 
8 Newbury St., Boston 16 
Tel.: Kenmore 0854 
Radio Dept.: J. E. Murley, pres. & treasurer. 
J. J. Manning, mgr. & account executive, 
Marjorie Mills, Eugene P. Gieringer, produc- 
tion. 
Radio Accounts: R. G. Sullivan Inc.; Liggett 
Drug Co.; Hy -Trous Soles Co.; The Marjorie 
Mills Hour; The Yankee Kitchen. 

BROOKES & SONS CO. 
801 5. Wells St., Chicago 7 
Tel.: Harrison 9470 
Radio Dept.: Marguerite Heinrichs, radio di- 
rector. 
Radio Accounts: Gulbransen Co. 

BROOKE, SMITH, FRENCH & DORRANCE 
82 E. Hancock Ave., Detroit 1 

Tel.: Columbia 0860 
New York 17 -52 Vanderbilt Ave. Tel.: Mw- 

ray Hill 6 -1800. 

BROOKS ADV. AGENCY 
416 W. 8th St., los Angeles 14 
Tel.: Trinity 0558 
Radio Dept.: A. R. Brooks, Ann Miller, Ann 
Ferkan 

1 

. 

Radio Accounts: Bekins Von & Storage Co., 
Golden West Food Products Co., Hartford 
Despatch & Warehouse Co. 

S. M. BROOKS ADV. AGENCY 
Union Nat'l Bank Bldg., Little Rock, Ark. 
Tel.: 2 -1874 
Radio Dept.: Earl L. Saunders, vice- president 
and radio director. 
Radio Accounts: Colonial Baking Co., Arkan- 
sas Power & Light Co. 

C. FRANKLIN BROWN & CO. 
20 N. Wacker Drive, Chicago 6 
Tel.: Central 5377 

Radio Dept.: O. Gygl, radio director; C. F. 

Brown, owner. 

E. H. BROWN ADV. AGENCY 
Merchandise Mart. Chicago 54. 
Tel.: Delaware 8333 
Radio Dept.: Harry Schneiderman, A. R. 

Crabb. 
Radio Accounts: Funk Bros. Seed Co., Bloom 
ington; J. C. Robinson, Waterloo, Nebraska; 
Nucor Medicine Co., Indianapolis; Chicago 
Sun & Pilsen Brewing Co., Chicago; Corn 
Belt Hatcheries, Joliet, Ill.; Portrait Ring 
Co., Cinn. 

E. L. BROWN ADV. 
1606 Walnut St., Philadelphia 3 
Tel.: Pennypacker 7510 
Radio Dept.: Irwin W. Solomon, radio direc- 
tor; Ernest Greenfield, timebuyer. 

BURTON BROWNE ADV. 
619 N. Michigan, Chicago I1. 
Tel.: Del. 8300 

Radio Dept.: T. Bryce Spruill, tlmebuyerr 
Frank Tyson, Paul D. Baconian, Burton Brown, 
Frank Walsh, E. J. Conlon, account execu- 
tives. 
Radio Accounts: Raytheon Mfg. Corp.; 

FRANKLIN BRUCK ADV. CORP. 
1270 6th Ave., New York 20 
T.I.: Circle 7 -7661 
Radio Dept.: M. J. Klienfeld, radio director, 
Rae Elbroch, timebuyer. 
Los Angeles 46 -2382 Nichols Canyon Road. 

Tel.: Gladstone 8485. Howard Blake, pro- 
gram director. 

Radio Accounts: North American Accident 
Ins. Co.; Croton Watch Co., Rosenau Bros.; 
Wolter H. Johnson Candy Co., Chicago. 

BUCHANAN & CO. 
1501 Broadway, New York 18 
Tel.r Medallion 3 -3380 
Radio Dept.; Martin Jones, director of radio 
and television. Nat Strom, business manager 
& timebuyer, Jack Wyatt. 
Chicago 11 -919 N. Michigan Ave. T.I., Delo- 

n 5522. 
Los Angeles 13 -427 W. Fifth. Tel.: Mutual 

6316. Jack Gale, radio director. 
San Francisco -115 Montgomery St. Tel., Yukon 

2802. 
Beverly Hills -9538 Brighton Way. Tel.: Brad. 

show 2 -1162. 
Radio Accounts: The Texas Co.; Rainier Brew- 
ing Co. 

BUCHANAN- THOMAS ADV. CO. 
412 S. 19th St., Omaha 2 
Tel.: Atlantic 2125 
Radio Dept.: Adam Reinemund, radio direc- 
tor and account executive; C. Coe Buchanan, 
J. C. Buchanan, L. H. Thomas, Robert Savage, 
account executives. 

THE BUCHEN CO. 
400 W. Madison St., Chicago 6 
Tel.: Randolph 9305 
Radio Dept.: Herbert K. Butz, Martin G. 
Reynolds. 
Radio Accounts: Wood Conversion Co.; Michi- 
gan Natl. Bank; Crane Co. 

EARL A. BUCKLEY ORGANIZATION 
1600 Arch St., Philadelphio 3 
Tel.: Rittenhouse 0180 
Radio Dept.: Earl A. Buckley, radio director. 

BURNET -KUHN ADV. 
I 520 N. Michigan Ave., Chicago 11 

Tel.: Superior 3800 
Radio Dept.: Mary Agnes Schroeder, radi 
director; James H. Kristof, space Dept. 
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7L TERS IN A ET 
LDEST C . 

O ATLANTA' 

E SOUTH 

GEOR GIA's ONLY 50,000 

Owned and operated by 
The Atlanta Journal. 

N B C Affiliate. 

STATION 

'150 W%T' 
CLEAR CHANNEL 

TT 

7 50 K C. 

- with a record of public service which 
guarantees a dominance in postwar develop- 
ment of this great market. W S B is truly 
The Voice of The South. 

For further information, address 

EDWARD PETRY and CO., INC. - National Representatives 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
EO BURNETT COMPANY INC. 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 5959 
Radio Dept.: Frank W. Ferries, vice -president 
charge of rodio & television; Marion Nelson, 
traffic mgr.; Pauline Watros, timebuyer. 
Hollywood 2B- Equitable Bldg. Tel.: Hemp- 

stead 7311. H. L. Hulsebus. 
New York 22 -743 Fifth Ave. Tel: Plaza 5.2772. 

Paul C. Harper, manager. 
Radio Accounts: Jacques Mfg. Co.; American 
Meat Institute; Pure Oil Co.; Brown Shoe Co., 
Pillsbury Mills; Shefford Cheese Co. 

RUSSET ADVERTISING AGENCY 
316 Water St., Akron 8 
Tel.: Franklin 2104 
Radie Dept.: R. C. Busbey, president; Ade- 
laide Schott, rodio director. 
Radio Accounts: Burkhardt Brewing Co., 
Herberich -Hall- Harter, Service Delivery Co. 

BYER & BOWMAN ADV. AGENCY 
203 E. Broad St., Columbus 15 
Tel.: Main 3276 
Radio Dept.: Joel M. Burghalter, rodio director. 

RICHARD W. BYRNE ADV. 
57 Post St., San Francisco 
Tel: Exbrook 5183 
Radio Dept.: Richard W. Byrne. 
Radio Accounts: Marin Dairymen's Milk Co., 
Ltd. 

BYRUM ADV. AGENCY 
1829 Champo St., Denver 2 
Tel.: Tabor 7745 
Radio Dept.: Russell Byrum, owner. 
Radio Accounts: Purity Creameries Inc. 

C 

HAROLD CABOT I CO. 
24 Milk St., Boston 9 
T.I.: Hancock 7690 
Radio Dept.: James Byrnes, Polly Brown, time- 

buyers; 
Edward 

Donald 
.. Choc, Harv1yIaA. FordIWilliam 

H. Gonick. 
Portland, Me.-120 Exchange St. Tel.: 3.5962. 

Frank R. Black, vice. pros., Richard I. 
Miller. 

Radio Accounts: Douglas Shoe Co.; H. P. 
Hood & Sons; Boston & Maine R. R.; Miller 
6 Hollis, Inc., Saco.; Lowell Shops, Radio 
Station WGAN. 

CADDEN-ALLEN ADV. AGENCY 
203 S. Court, Montgomery, Ala. 
Tel.: Dial 4468 
Radio Dept.: John S. Allen. 

CAHN, MILLER INC. 
413 N. Charles St., Baltimore 
Tel.: Saratoga 4466 
Radio Dept.; Louis F. Cahn, president; C. 
LeRoy Miller, vice-president. 
Radio Accounts: Popular Club Gingerale; 
Jarman Motors; Fraternity Federal Building 
and Loan Co.; Read Drug & Chemical Co.; 
May Co.; Elite Laundry; Vermont Federal 
B. & L. 

CALDWELL -BAKER CO. 
Merchants Bank Bldg. Indianapolis 4 
Tel.: Market 7449 
Radie Dept.: C. Morrison Davis. 

CALKINS & HOLDEN 
247 Park Ave., New York 17 
T.l.: Wickersham 2 -6900 
Radio Dept.: R. P. Clayberger, manager radio 
& television- Chester H. Miller, director of 
programs; Thomas H. Young, asst. manager. 
Chicago 1 -333 N. Michigan Ave. Tel., Ran- 

dolph 3831. R. A. Washburn, manager. 
Radie Accounts: Oakite Products Inc.; Stoke - 
leyVan Camp Inc.; George Weston, Ltd. 

CALLO-McNAMARA, SCHOENEICH INC. 
349 E. 149th St., New York 51 
Tel.: Mott Haven 9 -6300 
Radie Dept.: Joseph F. Callo, president; J. A. 

TEXARKANA USA 
`;tifr*- AMERICAN ^^- o MUTUAL 

L 

KCMC 

C 

s d 230 KC 

N A 

0.5MV M 
Population _ _ _ _ _239,330 
Families 61,103 
Radio Homes _ _ _34,385 
Retail Sales _ _ _ . $36,835,000 
No. of Retail Stores 2,302 
(1940 Market Data) 

1946 will be a good year 
in the Texarkana market. 
Thanks to oil, agriculture, 
live stock, and manufactur- 
ing. 

-KCMC ís the only radio 
outlet in this vast area. 

-For availabilities, write, 
wire or phone Frank O. 
Myers, Manager, KCMC, 
Texarkana, U. S. A. 
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McNamara, George C. Schoeneich, vice- presi- 
dents; Paul G. Kelly, Marion Hayden. 
Radio Accounts: Rogers Department Store; 
Bronx County Trust Co.; LoValle Beauty 
Salons. 

CAPLES CO. 
225 E. Erie St., Chicago 11 
Tel.: Superior 6016 
Rodio Dept.: W. E. Gibson, buyer; R. N. 
Harking, vice- president, sec'y and bees; 
Den J. Powers, account executive. 
Omaha -1504 Dodge St. Tel.: Jackson 1107. 

L. M. Branch, vice-president; David P. 
Lewis, account executive. 

Los Angeles -412 W. 6th St. Tel.: Mutual 
4143. A. M. Caron, manager. 

New York -535 Fifth Ave. Tel.: Lexington 
2 -0850. Hudson Meyer, vice -president. 

Radie Accounts: Chicago & North Western 
Railway; Union Pacific Railroad. 

CARL CALMAN INC. 
55 W. 42nd St., New York 
Tel.: Wisconsin 7.1005 
Radio Dept.: Carl Colman, radio director r 
timebuyer. 

D. T. CAMPBELL INC. 
222 W. Adams St., Chicago 6 
Tel.: State 2713 

CASTLE -POWER INC. 
568 Maccabees Bldg. Detroit 2 
Tel.: Temple 1 -1700 
Radio Dept.: R. H. Powell, manager; James 
Russell, J. Burbank, account executives. 
Radio Accounts: Sears Roebuck 6 Co.; Crow- 
ley Milner 6 Co.; Richland Furs, Inc.; De- 
troit Gasket 6 Mfg. Co.; Marvel Tool & 
Machine Co.; Advanco Laboratories; New 
Bacon Mfg. Co.; Edgar A. Murray Co.; 
Chrysler -Detroit Co.; Mutual Benefit Health 
Accident Assoc.; The Korea Co.; Gordon 
Service, Inc.; Sid Savage Motor Sales; Graf 
Farm Equipment Co.; Ben Meredith Motor 
Sales; Society of Good Neighbors; Grates 
Motor Sales; Highland Chevrolet Co.; Moto: 
City Tire Service; Bethesda Missionary Temple; 
Rev. R. Paul Miller. 
CAMPBELL -EWALD CO. 
General Motors Bldg., Detroit 2. 
Tel.: Trinity 2.6200 
Radio Dept.: .1. J. Hartigan, vice president; 
R. F. Field M. A. Hollingshead, F. J. Mc- 
Ginnis. 
New York 20, Eastern Airlines Bldg., Tel.: 

Circle 7.6383. 
Chicago 1, Carbide 6 Carbon Bldg., Tel.: 

Central 1946. 

Los Angeles 15, 714 W. Olympic Blvd., Tel 
Richmond 6204. 

Olympic Blvd., Tel.: Richmond 6204. 
Radio Accounts: General Motors Corporation; 
Chevrolet Motor Division; The Detroit Edison 
Company. 

CAMPBELL- MITHUN, INC. 
Northwestern Bank Bldg., Minneapolis 2 
Tel.: Atlantic 3231 
Radie Dept.: L. M. Knopp, radio director. 
Chicago 11 -919 N. Mich. Ave., Tel.: Dela- 

ware 7553. Jack Rheinstrom, vice pros.; 
louis Knopp, rodio director; Arthur H. 
Lund, timebuyer. 

CAMPBELL -SANFORD ADV. 
1105 Ch Ave., Cleveland 14 
Tel.: Prospect 4391 
Radio Dept.: Jay P. Garlough, vice- president. 
Chicago 5 -608 S. Dearborn St. Tel.: Wabash 

6770. William Smith, manager. 
New York 17 -342 Madison Ave. Tel.: Murray 

Hill 2 -8397. Conklin Mann, manager. 

SOLIS S. CANTOR ADV. 
1600 Walnut St., Philadelphia 3 
Tel.: Pennypacker 1626 
Radie Dept.: Solis S. Cantor, president and 
account executive, Erwin Weiner. 
Radio Accounts: David T. Robinson Co., 
Duval, Carnac Baths. 

RAY CARR ORGANIZATION 
Citizens Bank Bldg., Portland 14 
Tel.: Vermont 2177 
Radio Dept.: George M. Couche, production 
manager; Robert L. Learning, account exec- 
utive. 

CARTER ADVERTISING AGENCY INC. 
609 Minnesota St., Kansas City 12, Kan. 
Tel.: Drexel 3077 
Radio Dept.: W. G. Rowe, account executive 
6 radio director; Allan Chapman, radio 
writer. 
Kansas City 6-912 Baltimore Ave., Tel.: 

Harrison 1356; Min Lee Hall, asst. di- 
rector & writer. 

Radie Amens: Helzberg's; Rukhlon Baking 
Co. 

R. H. CARY INC. 
Liberty Bldg., Des Moines 9 
Tel.: 4 -0375 
Radie Dept.: Fred A. Reed, radio director; 
R. H. Cary, president and chief timebuyer; 
Helen La Velte, timebuyer; A. W. Little, 
account executive. 
Radio Accounts: Des Moines Ice and Fuel Co.; 
Hawkeye Casualty Co.; Oelwein Chemical 
Co.; Thompson Hybrid Corn Co.; La Vere Co.; 
Duffy Tire Co. 

CECIL 6 PRESBREY INC. 
247 Park Avenue, New York 17 
Tel.: Wickersham 2 -8200 
Radio Dept.: Thomas G. Sabin, director rodio, 
television, public relations. 
Radio Accounts: Block Drug Co.; G. Wash- 
ington Broths; Boots Aircraft Nut Corp. 
Television Accounts: Ronson Lighters; Lamont. 
Carlin; Nestles Chocolate; Trencher Furs- Inc.; 
Boots Aircraft Nut Corp. 

CENTRAL ADV. CORP. 

Board of Trade Bldg., Indianapolis 4 

Tel.: Franklin 4731 

Radie Dept.: G. Vance Smith, director. 
Rodio Accounts: Indianapolis Power 6 Light 
Co. 

HERBERT CHASON CO. 
232 Madison Ave., New York 16 
Tel.: Murray Hill 3.6336 
Radio Dept.: Herbert Chosen, president, radio 
director 6 timebuyer. 
Radio Accounts: Mack Drug Co. 

CHERNOW ADVERTISING CO. 

350 Fifth Ave., New York 1 

Tel.: Pennsylvania 6 -3520 
Radio Dept.: Ed Sandford, director of radio. 
Radio Accounts: Quality Home Cleaners. 

NELSON CHESMAN CO. 
Hamilton Bank Bldg., Chattanooga R 

Tel.: 6.4942 
Radio Dept.: Gene Sample, director of radio; 
John E. Fontaine, Manning Sullivan, time - 
buyers. 

CHICAGO UNION ADV. AGENCY 
20 W. Jackson Blvd., Chicago 4 
Tel.: Wabash 5732 
Radio Dept.: Simon Levin, radio director. 

CINEMA ADV. AGENCY 
1204 5. Hill St., Los Angeles 15 
Tel.: Prospect 2141 
Rodio Dept.: Willis Allen. 
San Francisco 3 -218 Grant Bldg., 1095 Mar. 

ket St., Tel.: Hemlock 9736. L. W. Allen. 

DARWIN H. CLARK 
541 S. Spring St., Los Angeles 13 
Tel.: Michigan 6021 
Rodio Dept.: M. L. Gowons, radio mgr.; Karl 
Lott, Jr., account executive. 
Radio Accounts: Anatole Robbins, Inc., Cos- 
metics; Standard Federal Savings 6 Loon 
Assn.; Union Rescue Mission, Los Angeles 
Federal Savings 6 Loan Association; Los 
Angeles Escrow Company; Saturday Night 
Jubilee. 

CLEMENTS CO. 

Horn Bldg., Philadelphia 3 
Tel: Rittenhouse 0236 
Rodio Dept.: Alice Clements, radio director. 

RICHARD COLE ADV. 
Insurance Bldg., Omaha 2 
Tel.: Jackson 7868 
Radio Dept.: Richard Cole, account executive. 
Radie Accounts: Nebraska Savings 6 Loan 
Assn.; Tekseed Hybrid Corn Co.; The Adams 
Co. 

HOLDER MORROW COLLIER INC. 
35 E. Wacker St., Chicago 1 

Tel.: Central 4162 
Radio Dept.: Holder M. Collier, president; E. 
J. Weinstock, vice president; George S. Lan- 
non, account executive. 
Radio Accounts: Carolina Coach Co., Raleigh; 
Santa Fe Trail Transportation Co., Wichita. 

COMMERCIAL BROADCASTERS 
188 W. Randolph, Chicago 1 

Tel.: Dearborn 0203 -0533 -1414 
Radio Dept.: Dave Edelson, senior partner; 
Michael Edelson, junior partner,! Catherine 
(Kay) O'Heron, timebuyer. 
Radio Accounts: Colosimos Club; Macomb° 
Club; Via Lag°; Club Charming; Nameless 
Cafe; Bluebird System Bus. 
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ONLY STATION UN 
THE RICH 200 MILE 

LONG DEL-MAR-VA 
PENINSULA 

t 
BROADCASTING Telecasting 

MUTUAL 
BROADCASTING 

SYSTEM 
MARYLAND 
COVERAGE 
NETWORK 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
COMMERCIAL RADIO SERVICE ADV. 

30 Rockefeller Plaza, New York 20 
Tel.: Columbus 5 -0771 

Radio Dept.: Andre Luana, radio director. 

Radio Accounts: Bisleri Co. Inc.; Cumberland 
Dairy Products Co.; La Rosa & Sons. 

COMPTON ADV. INC. 

630 Fifth Ave., New York 20 
Tel.: Circle 6 -2800 

Radie Dept.: Lewis H. Titterton, vice-presi- 
dent 

ce- presi- 
dent charge of radio; Wyllis Cooper, 
and television director; James Manilla, Jose 
Di Donato, asst. television director; Brice 
Disque Jr., manager, radio production dept.; 
Joan Geddes, new program manager; Virginia 
Travers, publicity director; William B. Mail - 
lefert, timebuyer; Henry Clochessy, Jean 
Lawler, Ralph Breidinger, asst. timebuyers. 
Chicago 5- Socony- Vacuum Bldg. Tel.: Har- 

rison 3570. L. O. Holmberg, manager. 

Detroit 2 -New Center Bldg. Tel.: Trinity 
1.2200. R. W. Heiner, manager. 

Kansas City 6 -Land Bank Bldg. Tel Harri 
son 8102. Merrell Boyce, manager. 

Milwaukee 2 -411 E. Mason St. Tel.: Mar- 
quette 2778. Harry Scott, manager. 

Hollywood 28 -6253 Hollywood Blvd. Tel.: 
Hollywood 8107. Murray Bolen, manager. 

Cincinnati 2- Gwynne Bldg. Tel.: Parkway 
6961. Robert P. Marsh, manager. 

Radio Accounts: Procter & Gamble Co.; 
Allis Chalmer Mfg. Co.; Socony- Vacuum Oil 
Co.; The Wheoteno Corp.; The Goodyear Tire 
& Rubber Co.; William S. Scull Co. 

THE CONDON CO., INC. 

Rust Bldg., Tacoma 2, Wash. 
Tel.: Main 8155 
Radio Dept.: Roscoe A. Smith, radio director. 
Rodio Accounts: California Florists; Cam - 

arano Bros. Bottlers; Century Ballroom; 
Crown Drug Store; Double Cola Co.; Eastern 
Outfitting Co.; Jordan Baking Co.; Maxwell 
Petroleum Co.; Puget Sound National Bank; 
Tacoma City Light; Pennsylvania Salt Co. 

THE CONNOR COMPANY 
544 Market St., San Francisco (4 
Tel.: Yukon 0196 

COULTER & GRINSTEAD 
Majestic Bldg., San Antonio 5 
Tcl.: Fannin 1852 
Radio Dept.: Robert G. Coulter, director & 
timebuyer. 

COWAN & DENGLER INC. 
527 Fifth Ave., New York 17 
Tel.: Murray Hill 2.0940 
Radio Dept.: A. Marie Maus, radio director 
and timebuyer. 
Radio Accounts: American Agricultural Chem 
ical Co.; IsbrandtsenMoller Co., Inc. 

CHET CRANK CO. 
756 S. Broadway, Las Angeles 14 
Tel.: Tucker 6131 

Radio Dept.: Chet Crank, owner and radio 
director. 
Radio Accounts: J. V. Baldwin Motor Co. 

CRAVEN B HEDRICK 
522 Fifth Ave., New York 18 
Tel.: Murray Hill 2 -5010 
Radio Dept.: Paul H. Hedrick, radio directo 
& timebuyer. 
Rodio Accounts: The Marlin Firearms Co. 

CRITCHFIELD AND CO. 
720 N. Michigan Ave., Chicago 11 
Tel.: Superior 3061 
Radio Dept.: E. P. Nesbitt, account exec- 
utive. 
Rudio Accounts: Crow's Hybrid Corn Co. 

CROMWELL ADV. 
122 E. 42nd St., New York 17 
Tel.: Murray -Hill 3 -0616 
Radio Dept.: Jerry Law, radio & television 
director, account executive; Sally Lowe, J. 
J. Pollock, account executives. 

PRESENTING 

"A New Voice With Neiv Ideas . e ." 

Serving 

Northern Virginia and the 

Nation's Capital from 

Sunrise to Sunset! 

Joseph H. McGillvra 

National Representative 
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SAMUEL C. CROOT CO. 
28 W. 4th St., New York 18 
Tel.: Bryant 9 -2588 
Radio Dept.: Donald B. Brant, vice -president; 
Elva Willoschat, asst. 

ARTHUR CROSBY SERVICE 

516 Fifth Ave., New York 18 
Trl.; Murray Hill 2.2618 
Radio Dept.: B. F. Landsman, manager. 

CRUTTENDEN & EGER 

64 E. Lake St., Chicago 25 
Tel.: Central 7830 
Radio Dept.: Patrick Shannon, account exec 
utive, talent & television director; Harry C. 
Pick, t 

i 

mebuyer. 
Radio Accounts: Admiral Corp.; Klein's 
Sporting Goods; B; G Foods Inc. 

CUMMINGS, BRAND & McPHERSON 
Gas -Electric Bldg., Rockford, III. 
Tel.: Main 1806 
Radio Dept.: E. M. Cummings, manager; 
Radio Accounts: Keig- Stevens Baking Co.; 
Smith Oil & Refining Co. 

D 

DANCER- FITZGERALD- SAMPLE, INC. 
221 N. LaSalle 5t., Chicago 1 

Tel State 3800 
Radio Dept.: Roy Winsor; George Stellman; 
James West; Carl Stanton; J. James Neale. 
Ed Gordon, television director. 
New York 17 -247 Park Ave. Tel.: Wicker. 

sham 2 -4200. Carl Stanton, radio super- 
visor. 

Hollywood 28 -1680 N. Vine St. Tel.: Hemp- 
stead 0716. Alvin Kabaker, manager. 

Toronto 1 -6 King St. Tel.: Adelaide 2851. 
Gilbert Nunns, manager. 

Radio Accounts: American Home Products 
Corp.; Sterling Drug, Inc.; Falstaff Brewing 
Corp.; The Procter & Gamble Co.; General 
Mills Inc. 

MAXWELL DANE INC. 
113 W. 57th St., New York 19 
Tel.: Columbus 5 -4990 
Radio Dept. Maxwell Dane, president. 
Radio Accounts: Hygrade Food Products 
Corp. 

D'ARCY ADV. CO. 
Missouri Pacific Bldg., St. Louis 3 
Tel.: Central 6700 
Rodio Dept.: A. L. Lee, chairman of the 
board. 
Cleveland 3- Terminal Tower. Tel.: Cherry 

0158. 
New York 22 -515 Madison Ave. Tel.: Plaza 

8 -2600. Paul Louis; Frank Ott. 
Toronto, Ont. -90 Broadview St. Tel.: Glad- 

stone 4651. Grammont P. Altenbernd. 
Rodio Accounts: Coca Cola Co., Atlanta; 
Co:a -Cola Bottling Co. of Minn.; Coca -Cola 
Co. of Canada, Ltd. 

JIMM DAUGHERTY INC. 
706 Chestnut St., St. Louis 1 

Tel.: Main 0790 and 0791 
Radio Dept.: James M. Daugherty, president. 
Radio Accounts: Blanke -Baer Extract B Pre. 
serving Co.; Hydrox Ice Cream; Pepsi -Cola 
Bottlers of St. Louis; St. Louis Dairy Co. 

DAVID INC. 
1st Not 'I. Bank Bldg., St. Paul 1 

Tel.: Garfield 3872 
Radio Dept.: Catherine Cooke, radio & tele- 
vision director; Betty Nelson, Judy Corning, 
programs: O. J. David, R. H. David, M. E. 
Kennedy, account executives. 
Radio Accounts: Weyand Furniture Store; 
Chicago & North Western Railway System; 
Stott Briquets; First National Bank; Schune- 

ans Inc.; Kellogg Mills & Central Coopera- 
tive Shippers. 

DAVIES & McKINNEY 
G. Daniel Baldwin Bldg., Erie, Pa. 
Tel.: 23 -348 
Radio Dept.: A. J. Davies, C. E. McKinney, 
account executives. 

W. H. DAVIS ADV. 
P. O. Box 1897, Asheville, N. C. 
Tel.: 1245 
Radio Dept.: W. H. Davis, account executive. 
Radio Accounts: Biltmore Dairy Farms; The 
Man Store. 

DAVIS PRESS INC. 
44 Portland St., Worcester 8, Mass. 
Tel.: 4 -4114 
Rodio Dept.: R. M. Spencer, account execu- 
tive. 
Radio Accounts: Worcester County Institution 
far Savings; Sheraton Hotel. 

DAVIS 8 HEAVEN 
523 W. Sixth St., Los Angeles 14 
Tel.: MI 3908 
Radio Dept.: Jerry Coleman, radio director; 
Robert J. Davis, Herb R. Beaten, account 
executives. 
Radio Accounts: Scudder Food Products; Wil- 
son & Co.; Squirt Co.; Parlyn, Ltd.; Fruit 
Industries, Ltd. 

FRANK T. DAY INC. 
729 Boylston St., Boston 16 
Tel.: Ken -more 4854 
Radio Dept.: Frances B. Day, president & 
treasurer. 

JOHN L. de BRUEYS ADV. 
Ben Milani Hotel, Houston 1 

Tel.: Capitol 2241 

Radio Dept.: John L. de Brueys, account 
executive. 

ROBERT F. DENNIS INC. 

219 W. Seventh St., Los Angeles IA 
Tel.: Trinity 2458 
Radio Dept.: Robert F. Dennis, president & 
account executive; W. C. Jeffries, vice- eresi- 
dent & account executive. 
Radio Accounts: Harris & Frank; Taylor -Rea 
Corp.; Warner Jewelry Co.; Standard Homeo- 
pathic Co.; Independent Druggists of Cali- 
fornia. 

CRAIG E. DENNISON ADV. 
225 N. Michigan Ave., Chicago 1 

Tel. Randolph 0040 
Radio Dept.: Helene Sullivan, radio director. 

Radio Accounts: Alden's mail Order; Kung - 

sholm Sweden House Cookies. 

DEVINE ADV. AGENCY INC. 

1457 Broadway, New York 18 

Tel.: Wisconsin 7 -0056 

Radio Dept.: J. J. O'Hearne, radio director 
& timebuyer. 

THE ZAN DIAMOND CO. 

475 Fifth Ave., New York 17 
Tel.: Murray Hill 3 -4350 
Radio Dept.: Zan Diamond radio director. time- 
buyer. 

DICKLOW ADV. AGENCY 
Liberty Bank Bldg., Dallas 1 

Tel.: Central 8295 
Radio Dept.: Irene Scott Dicklow, radio time- 
buyer. 

DIENER & DORSKIND 
147 W. 42nd St., New York 18 
Tel.: Bryant 9 -8300 
Rodio Dept.: S. O. Lipset, director; Benia. 
min Dorskind, Nathan Diener, account execu- 
tives. 
Rodio Accounts: Collins Self -O -Lac Floor 
Wax; I. J. Fox; Kroll Bros.; Paragon Oil Co.; 
Keen Sight Optical Service. 

DIXIE ADVERTISERS 

Lampton Bldg. Annex, Jackson, Miss. 
Tel.: 3 -6383 
Radio Dept.: George W. Godwin, owner; 
Herbert Carver, George L. Sugg, account 
executives. 

DOE -ANDERSON ADV. AGENCY 

Martin Brown Bldg., Louisville 2 

Tel.: Wabash 3193 
Radio Dept.: Elmer H. Doe, Warwick Ander- 
son, account executives. 

DOHERTY, CLIFFORD & SHENFIELD INC. 

350 Fifth Ave., New York 1 

Tel.: Bryant 9 -3140 
Radio Dept.: Chester MacCracken, radio & 
television director; John Mullen, head of 
commercial writing dept.; Helen Wilbur, 
timebuyer; Richard Fehr, publicity director; 
Edward Pola, producer. 
Radio Accounts: Bristol Myers Co.; !pan° 
Toothpaste; Vitalist Ingram Shaving Cream: 
Mum; D. D. Tooth Brushes. 

RALPH L. DOMBROWER CO., INC. 
Dombrower Bldg., Richmond 19, Va. 
rel.: 3 -111 -3 

Radio Dept.: J. C. Fulmer, director. 
Radio Accounts: Southland Wines, Inc.; Elars 
Products, Inc. 
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760 Kc. 

2500 W. 

FOR FULL COVERAGE OF HAWAII 
OAHU 

HONOLULU 

4kpoil MOLOKAI 

IANAI 

HAWAII 

MAUI 

ilk 

For 23 years, KGU has given continuous broadcasting 

service -the best programs and the biggest names in 

radio -to the ever expanding Hawaiian market.* 

* CIVILIAN POPULATION -502,122 
Territorial Board of Health Estimates, July 1, 1945 

( 1944 $386,426,009 
RETAIL SALES {l 

1945 (9 Mo.) $318,913,557 

NBC IN THE PACIFIC SINCE 1 931 

Arnliated with 

THE HONOLULU ADVERTISER 

BROADCASTING Telecasting 1946 Yearbook Number Page 317 

www.americanradiohistory.com

www.americanradiohistory.com


DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
DONAHUE & COE INC. 
270 Sixth Ave., New York 20 

Tei.: Columbus 5-4252 
odio Dept.: Carl Rigrod, director motion 

picture division; Betty Barrett, Thomas H. 
ynch, timebuyers. 

Rodio Accounts: Grove Laboratories Inc.; 
American Cyanamid Co.; Angostura -Wup- 
perman Corp.; Southland Coffee Co.: Metro - 
Goldwyn-Mayer Pictures; Loew's Theaters, 
Inc Republic Pictures; Radio City Music 
Hall; Dr. Scholl Mfg. Co.; Herald Tribune; 
De Laval Separator Co.; J. R. Wood & Sons. 

W. B. DONNER & CO. 
505 Washington Blvd., Detroit 26 
Tei.: Cherry 0244 
Radio Dept.: Naiph Abodaher, radio direc- 
tor; Kay Heron, Dorothy Oldham,, copy- 
writers; Charles F. Rosen, Julian Grace, ac- 

unt 
e 

cutives. 
Radio Accounts: Famous Cleaners & Dyers 
Inc.; Federal Dept. Stores; Tool Shop Sport - 

in Goods 
Co.; Lords Jewelers; Gruen Watch 

Co. Helps); Marks Furs; Penathol 
Laboratories; Speedway 79 Gas ; Ke is 
Jewelers. 

DORLAND INTERNATIONAL- PETTINGELL & 
FENTON 
247 Park Ave., New York 17 
Tel.: Eldorado 5 -2685 
Radio Dept.: Mildred Fenton, consulting rodio 
director; Bernice Newton, timebuyer; Arthur 
F. Connolly, vice-pres., export radio director; 
Carlos Cabrero, export radio timebuyer. 
Radio Accounts: Cointrau Wines; Cohama 
Fabrics Pinaud Perfumes; Woodrow Hats; 
Sarnofflrving; Co'illion Gloves. 

JOHN C. DOWD INC. 
Park Square Bldg., Boston 16 
Tel.: Hubbard 8050 
Radio Dept.: Gerard Slattery, timebuyer. 
Rodio Accounts: Martin L. Hall Co.; K. J. 
Quinn & Co., Inc.; Liggett Drug Co. Inc.; 
Wm. Filené s Sons Co.; Atlantic Coal Co.; 
Lamson & Hubbard; Albany Carpet Cleaning 
Co.; Clinton Clothing Mfg. Co.; M. A. Hanna 
Co. 

DOYLE, KITCHEN & McCORMICK INC. 
501 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -4563 
Radio Dept.: E. S. Green, radio director & 
timebuyer. 

DOYNE ADVERTISING 
Warner Bldg., Nashville 3 
Tel.: 60811 
Radio Dept.: George W. Doyne. 

MONROE F. DREHER INC. 
30 Rockefeller Plaza, New York 20 
Tel.: Circle 6.6675 
Radio Dept.: Helen Burst, radio director and 
timebuyer; Alvin Hatfield, account executive. 
Radio Accounts: Pittsburgh Milk Co.; Street 
Studios; Protected Steel Products; Royal Bed- 
ding Co. (American Beauty Mattress); James 
Austin Co.; Allegheny County Republican 
Executive Committee. 

JIM DUFFY CO. 

35 E. Wacker Drive, Chicago I 
Tel.: Randolph 4827 
Rodio Dept.: James A. Duffy, president; 
Betsy Tyroler, timebuyer. 
Rodio Accounts: Ambrosia Brewing Co.; 
Consumers Co.; George S. May Co.; Soy 
Food Mills Inc.; Dale Dance Studios. 

DUNDES & FRANK INC. 
l4 West 48th St., New York 19 

Ter.: Longacre 3 -1633 

Radio Dept.: Ben Frank, radio director & 
timebuyer. 
duPONT & CAHALIN INC. 
145 State St., Springfield 3, Mass. 
Tel.: 3 -7889 
Radio Dept.: J. Harold Cahalin, radio direc- 
tor & timebuver. 

ROY S. DURSTINE INC. 
730 Fifth Ave., New York 19 
Tel.: Circle 6.1400 
Radio Dept.: Richard L. Eastland, rodio di. 

Maurice J. Condon, associate radio 
director; A. T. Gardiner, timebuyer; Roy 
Gordon, Frank Dyson, account executives; 
Charles Newcomb, rodio deportment. 

With Studios 
Atop the 
Tribune 
Tower 

DIALERS" 

Listeners are quick to get the 
"KLX HABIT" 

And it's a habit they enjoy, for KLX 
programs of music, news, sports and 

special features, are designed for easy 

listening. 

Since 1921, located in Metropolitan 
Oakland and serving the Pacific Coast's 

Second and Third Markets, KLX has 

maintained a vast audience of "DAILY 
DIALERS ". 

The Tribune Station, 
Oakland 4, California 

National Representative: 

JOSEPH HERSHEY McCILLVRA, Inc. 
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Cincinnati 2 -2108 Carew Tower. Tel.: Cherry 
0032. Fred Kammann, manager. 

Chicago 1 -330 N. Michigan Ave. Tel.: Dear- 
born 2373. Ellis Travers, manager. 

Radio Accounts: Crosley Corp.; Edelbrau 
Brewery Inc.; Mason Au & Magenheimer 
Confectionery Co.; 5. A. Schonbrunn & Co. 
(Savarin Coffee`; Philip Carey Mfg. Co.; 
Clairol Co. 

E 

EA STBU R N -SIEG EL 

623 Spring St. N.W., Atlanta 3 
Tel.: Vernon 4707 
Rodio Dept.: Sam Scheinman. 
Radio Accounts: Coca Cola Bottling; Lane 
Drug; Atlanta Title; Lenak Studios; Bank of 
Atlanta; Orkin Exterminating. 

EASTERN ADV. AGENCY 
122 E. 42nd St., New York 
Tel.: Murroy Hill 5.9143 
Rodio Dept.: J. R. Kupsick, rodio director 
& timebuyer. 

FRED H. EBERSOLD INC. 
20 N. Wacker Drive, Chicago 6 
Tel.: Franklin 0106 
Radio Dept.: B. B. Pope, director. 

E. 5. EDMONDSON CO. 

1700 Walnut St., Philadelphia 3 

Tel.: Pennypacker 0881 
Radio Dept.: E. S. Edmondson, radio direc- 
tor. 

ROY ELLIOTT CO. 

25 Huntington Ave., Boston 16 
Tel.: Kenmore 7974 
Radio Dept.: Roy D. Elliott, timebuyer. 

ELLIS ADVERTISING CO. 
Rond Bldg., Buffalo 3 

Tel.: Cleveland 0422 
Radio Dent.: David Hale, radio director; 
Henry J. Weil, Stephen Gotthelf, Harry Gold. 
berg, account executives. 
New York -33 W. 42nd St. Tel.: Longacre 

5.1567. John W. Culiner, manager. 
Toronto -74 King St. E. Tel.: Waverly 3438. 

Abbey A. Muter, manager. 
Radio Accounts: George F. Stein Brewery; 
Italian & French Wine Co. 

SHERMAN K. ELLIS 8 CO. 

247 Park Ave., New York 17 

Tel.: Plaza 5.7711 
Radio Dept.: Eugene I.. Bresson, vice- presi- 
dent, television & radio direcor. 
Chicago -141 W. Jackson Blvd. Tel.: Horri 

son 8612. G. N. Beecher. 
Radio Accounts: Quaker Oats Co.; Carter 
Products. 

EMERY ADVERTISING CO., INC. 

Baltimore Life Bldg., Baltimore 1 

Tel.: Plaza 7440 
Rodio Dept.: Ralph Kaye. 
Radio Accounts: Helwig & Leitch Inc.; Floor - 
krafters; Tumbler Laboratories. 

ENGEL ADV. INC. 
919 N. Michigan Ave., Chicago 11 

Tel.: Superior 7656 
Radio Dept.: Fronk Engel. 
Radio Accounts: Birk Bros. Brewing Co. 

F. A. ENSIGN ADV. 
Grant Bldg., Pittsburgh 19 
Tel.: Atlantic 4028 
Radio Dept.: H. E. Ryman, M. C. Henderson, 
account executives. 
Radio Accounts: A. Momaux & Son; Weaver's 
Fine Candies, James Austin Co.; Morgan & 
Kaufman; R. C. MacAteer Co.; So. Pittsburgh 
Savings & Loan Assn.; Construction Assn. 
of Western Pa.; Poter McCune Co. 

ERLAND ADV. AGENCY 
18 E. 41st St., New York 17 

Tel.: Murray Hill 5 -4764 
Radio Dept.: Louis H. Ehrlich, radio director 
and timebuyer. 

ERWIN, WASEY & CO. 

420 Lexington Ave., New York 17 
Tel.: Mohawk 4 -8700 
Radio Dept.: C. H. Cottinglon, radio & tete. 
vision director; Joe Brattain, asst. radio di- 
rector; Keith Shaffer, timebuyer; O. Morley 
Tanney, business mgr.; E. H. Hennen, John 
Stordivant, Wolter Kohn, Arthur Willson, 
George Wasey, account e cutives; Peggy de 
Gripenberg, women's programs. 
Chicago -230 N. Michigan Ave. Tel.: Randolph 

4952. L. R. Northrup, manager. 
Minneapolis -Rand Tower. Tel.: Atlantic 1233. 

Mac Martin, manager 
Seattle- Skinner Bldg. Tel.: Main 6435. Miller 

Munson, manager. 
Oklahoma City -1st Natl. Bldg. Tel.: 20605. 

Harold Helsel), manager. 
Toronto- Erwin, Wasey of Canada -749 

Youngs St. Tel.: Randolph 5187. Ralph 
Lawson, manager. 

Radio Accounts: Barbasol Co.; Musterole Co. 
Olive Tablet Co.; Consolidated Cigar Corp., 
Carnation Milk Co.; Seeck & Kade Inc.; R. B. 

Semler Inc; Zonite Products Corp.; Primrose 
House Inc.; Lydia E. Pinkham Medicine Co.; 
S. C. Johnson & Son; Nosh Coffee; Alber's 
Milling Co.; House of Herbs. 

ESSIG CO. LTD. 
1121 South Hill St., Los Angeles 15 
Tel.: Prospect 6287. 
Radio Dept.: J. S. Macaulay, vicepresident 
Norman J. Boroughs, radio director; Virginia 
Fox, timebuyer. 
Radio Accounts: Douglas Aircraft Corp.; 
Rhodes Jewelers; Green Haldeman Co. 

WILLIAM ESTY & CO. 
100 E. 42 St., New York 17 
Tel.: Caledonia 5 -1900 
Radio Dept.: John C. Esty, chief timebuyer; 
Thomas D. Luckenbill, radio director; R. C. 
Grahl, timebuyer. 
Los Angeles 28 -1537 Vine St. Tel.: Hillside 

2183. Don Bernard, manager. 
Radio Accounts: Colgate- Palmolive -Peet Co. 
(Super Suds, Vela; Peil Bros.; R. J. Reynolds 
Tobacco Co. (Camel Cigarettes, Prince Albert 
Tobacco); National Carbon Co.; Tea Bureau 
Inc.; Thomas Leeming Inc. (Bengay); Paquin 
Laboratories (Paqui s Hand Lotion). 
Television Account: Colgate- PalmolivePeet Co. 
(Super Suds). 

EVANS ASSOCIATES INC. 
307 N. Michigan Ave., Chicago 1 

Tel.: S;ote 1000 

Radio Dept.: R. R. Glenn, account executive; 
R. W. Classen, director of space, time & 
research. 
Rodio Accounts: Batavia Metal Products Co. 

ALBERT EVANS ADV. 
Dan Waggoner Bldg., Ft. Worth 2 
Tel.: 2 -3371 

Radio Dept.: Dorothy Cantrell, account execu 
five. 

LAWRENCE I. EVERLING ADV. 
1700 Walnut St., Philadelphia 3 
Tel.: Pennypacker 7927 
Radio Dept.: Lawrence I. Everting, Frank J. 
Corkery, radio director & timebuyer. 
Radio Accounts: Sheidl Brewing Co. 

EXPORT ADV. AGENCY 
919 N. Michigan Ave., Chicago I1 
Tel.: Superior 3875 
Radio Dept.: R. C. Lebrel, president. 
New York -271 Madison Avenue. 
Radio Accounts: (On latin -American Sta. 
tions;: Geo. W. Loft Co.; The Knox Co.; 
Wintersmith Chemical Co.; Grove Labora- 
tories; Mentholatum Co.; Pepsodent Co.; 
Weco Products Co.; Miles Medical Co. Nor- 
wich Pharmaceutical Co.; Citrus Products 
Co.; Bauer & Block; Lydia Pinkham; Burma 
Shave; Nocham Warren Corp.; Tayton Co.: 
Golden State Co. 

F 

H. W. FAIRFAX ADV. AGENCY 
551 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -8680 
Radio Dept.: Janice Hamilton, timebuyer; 
Nat S. Ensler, president; Rudolph Block, 
Bernard Katz, account executives. 
Radio Accounts: Bloomingdale's; Queens 
Home Sales; Blumstein's Dept. Store; Gen- 
eral Instrument Corp.; Cafe Madison; Hotel 
Delmonico; Hotel One Fifth Ave.; Hearn 's 
Department Store; Nissy Perfumes (Casbah. 
Mei- Ling). 

FEDERATED BROADCASTING CO. 

82 W. Washington St., Chicago 
Tel.: Dearborn 3949 
Radio Dept.: Nathan Jerry Warren, owner; 
Gerald Higgins, associate. 

FEDERAL ADV. AGENCY INC. 
444 Madison Ave., New York 22 
Tel.: Eldorado 5 -6400 
Radio Dept.: John S. Davidson, vice-presi- 
dent, radio & television director; Penelope 
Simmons, timebuyer; Tom Hicks, director spot 
transcriptions; Leonard Albert, director rodio 
commercial writing. 
Radio Accounts: Gem Safety Razors & Blades; 
Trommer's Beer; Van Dyke Cigars; Rockwood's 
Chocolate & Cocoa; Chocolate Bits: Dixon 
Ticonderoga Pencils. 

HARRY FEIGENBAUM ADV. AGENCY 
1420 Walnut St., Philadelphia 2 
Tel.: Pennypacker 3623 

Radio Dept.: Ralph A. Hart, rodio director; 
David Werme , timebuyer. 
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CROSS THIS BRIDGE AND DOUBLE YOUR SALES 

THE FIGURES PROVE IT: 

Greater Hartford ....281,551 Population 

Hartford -New Britain 

Metropolitan District . 535,680 Population 

WDRC Primary 982,642 Population 

Families within WDRC's Primary Area 
(excluding Massachusetts) have: 

163,751 Electric Meters 

170,200 Telephones 

97% HAVE RADIOS! 

In 1944 (latest figure available as we go 

to press) Connecticut led all 48 states 
with $5,920 per family in Effective Buying 

Income. 

Photo Above: Hartford's new Charter Oak 
Bridge over the Connecticut River, symbol 

of the growth of the city and its trading area. 

Use radio to sell the entire Hartford Trading Area and you can 
more than double the business you do in Hartford. The city of 

Hartford is one of the richest in the world, but it accounts for less 
than half the retail sales in its Metropolitan District. 

WDRC b- r- i- d -g -e -s the ENTIRE market for you. 

WDRC's Primary Signal goes pounding into the 26 cities and towns 
which comprise the Hartford Metropolitan District. 

WDRC is the Basic Columbia Station for almost a million people 
nestled in the Connecticut River Valley. 

Connect in Connecticut by using WDRC. It's your bridge to greater 
sales, in a great market. Write William F. Malo, Commercial Man. 
ager, WDRC, for Market Study, Rate Card, Program Information. 

WDRC 
HARTFORD 4 CONNECTICUT WDRC-FM F 
Represented by Pool H. Royn.er Co. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 

FENSHOLT CO. 
260 N. Michigan Ave., Chicago 1 

Tel.: Randolph 1671 
A H. Fensholt, president. 
Radio Account: John Meck Industry. 

COURTLAND D. FERGUSON INC. 
Natl. Press Bldg., Washington 4 
Tel.: Notional 7713 
Radio Dept.: Courtland D. Ferguson, presi- 
dent; Claiborne C. Steele, radio timebuyer. 
Baltimore 1 -525 North Charles St., Tel.: 

Vernon 7211. C. Merritt Trott, radio di 
rector and manager. 

Richmond, Va.- Atlantic Life Bldg. Tel.: 
7 -0788. Frank G. Christian, nager; 
William H. Austin, radio director. 

Radia Accounts: Anderson Brothers; Blacki. 
s'one Inc.; L. S. Briggs Inc.; Burt's Translux; 
Columbia Specialty Co.; Croker General Tire 
Co.; Ellison & Hawes, Richmond, Vn.; James 
G. Gill Inc., Norfolk, Vo.; P. D. Gwaltney, 
Jr. & Co. Inc. Smithfield, Vo.; Highland 
Farms Dairy; High's Ice Cream Co.; E. P. 
Hinkel & Co.; Stanley H. Horner Inc.; How- 
ard's Odorless Cleaners; M. A. Leese Optical 
Co; Little Tavern Shops; Loving Motors; 
Luray Caverns, Luray, Va.; Mann's Pota:o 
Chips; Noland Co. Inc., Newport News, Va.; 
Old Colony Laundry; Press Cafeteria; Rain- 
bow Dyeing 8 Cleaning; Resinol Chemical 
Co., Baltimore, Md.; Riverside Stadium; 
Schindler's Peanut Products Inc ; Smit 
Douglas Co., Norfolk, Va.; Smith's Transfer 
& Storage Co. Inc; Uline Ice Arena; Vir- 
ginia Conservation Commission, Richmond, 
Vo.; Old Virginia Packing Co. 

FERRY -HANLY CO. 
500 Pfth Ave., New York 18 
Tel.: longacre 5 -5000 
Radio Dept.: H. E. Lehman. 

LAWRENCE FERTIG & CO. INC. 
149 Madison Ave., New York 16 
Tel.: Murray Hill 4.3300 
Rodio Dept.: Henry Bretzfield, radio director. 
Radio Accounts: Loew Productions (Motion 
Pictures;. 

ROBERT G. FIELDS & CO. 
Warner Bldg., Nashville 3 
Tel.: 6 -1977 
Radio Accounts: Martha While Flour; Falcon 
Flour. 

JOHN A. FINNERAN INC. 
1475 Broadway, New York 18 
Tel Bryant 9.4080. 
Radio Dept.: B. Silon, radio director; L. 

Mennen, timebuyer; John A. Finneran, ac- 
count executive. 
Radio Accounts: Ray System of Health and 
Figure Perfection Inc. 

FIRESTONE ADV. AGENCY 
510 First Ave. N., Minneapolis 3 
Tel.: Main 1471 

Radie Dept.: L. Firestone, director; Archie 
Goodman. 
Radio Accounts: Fisher Nut & Chocolate Co.; 
Foreman & Clark; Mandel Furs. 

FIRST UNITED BROADCASTERS 

201 N. Wells, Chicago 6 
Tel.: Randolph 7800 

Radio Dept.: Hugh Rager, managing direc- 
tor; Walter Bennett, account executive. 

M. M. FISHER ASSOCIATES 
134 N. LaSalle, Chicago 2 

Tel.: Central 1610 

Radio Dept.: Jack L. Fisher Jr., asst. general 
manager; Helen Heinz, Ethel Frost, time. 
buyers; Ann Leonard, office manager; Jack 
L. Fisher, general manager. 
New York -18 E. 48th St. Tel.: Plazo 5 -2841. 

Fred Urtal, partner; Betty Heslin, time- 
buyer. 

Radio Accounts: Universal Pictures; Para- 
mount Pictures Inc.; United Artists Corp.; 
Warner Bros. Pictures; Balaban & Kotz Corp. 

FITZGERALD ADV. AGENCY 

833 Howard Ave., New Orleans 13 
Tel.: Raymond 5194 
Rodio Dept.: Leonard Gessner, radio director. 

Specialized Programs 
FOR A 

LARGE GROUP OF 

Aerfle/S 

CLEAR CHANNEL 1190 ON YOUR DIAL 
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FLACK ADV. AGENCY 
Hills Bldg., Syracuse 2 
Tel.: 2 -3129 
Radio Dept.: John B. Flack, president; Richard 
H. Wickham, vice-president; Claire Evans, 
a «aunt executive. 

FLAGLER ADV. 
170 Franklin St., Buffalo 2 

Tel.: Cleveland 0925 
Radio Dept.: Morse Floater, president and 
account executive. 

JAMES R. FLANAGAN ADV. AGENCY 
505 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -1048 

Rodio Dept.: A. Wagner; J. R. Flanagan, 
account executive. 
Radio Accounts: Jean Jordeau Inc. 

C. C. FOGARTY CO. 
307 N. Michigan Ave., Chicago 1 

Tel.: Randolph 7000 
Radio Dept.: C. C. Fogarty, president; Robert 
E. Potter, partner. 
Radio Accounts: Babson Brother; Pfanstiehl 
Chemical Co. 

FOLEY ADV. AGENCY 
N B C Bldg., Cleveland 14 
Tel.: Cherry 1490 
Radio Dept.: Robert B. Foley, president; L. 

M. Robertson, account executive. 
Radio Accounts: Arena; I J. Fox; Stearn Co. 

RICHARD A. FOLEY ADV. 
1528 Walnut St., Philadelphia 2 
Tel Kingsley 1560 

Radio Dept.: Wesley Winning, rodio director. 

FOOTE, CONE 8 BELDING 
247 Park Ave., New York 17 
Tel.: Wickersham 2.6600 
Rodio Dept.: (N. Y. office) Hubbell Robinson, 
Jr., epresident charge of radio; Paul 
Rickenbacher, director of radio & television; 
Lee Strohorn, manager, radio production; 
Fred Bethel, Bunny Coughlin, Margaret 
Wertheimer, producers; Raymond Browne, 
Bernard M. Douglas, Howard Worden, 
Stephen Czufin, Kenath Sponsel, account 
executives; Lillian Selb, timebuyer. 
Son Francisco 4 -235 Montgomery St. Tel.: 

Sutter 2355. Mark Buckley, radio director: 
Jane Sullivan, timebuyer; McCulloch 
Campbell, William Haberman, account 
executives. 

Los Angeles 13 -601 W. 51h St. Tel.: Michigan 
7651. Ford Sibley, Jack Smock, account 
executives; Gene Duckwall, timebuyer. 

Hollywood 28 -6117 W. Sunset Blvd. Tel.: 
Hollywood 6265. C. Burt Oliver. 

Chicago I1 -919 N. Michigan Ave. Tel.: Su- 
perior 4800. S. Dawson, rodio director; 
Genevieve Lamper, timebuyer. 

Radio Accounts: American Tobacco Co. (Lucky 
Strikes); Bouriois-Barbaro Gould; R. K. O. 
Pictures Inc.; Selznick International; Van- 
guard Film Co.; Lockheed; Union Oil; Pe- 
troleum Advisers (Cities Service Gasoline); 
General Foods (Postum); Lever Bros., Chi - 
cago; Armour & Co. Chicago; Montgomery 
Ward, Chicago; California Fruit Growers 
Assn., Los Angeles. 
Television Accounts: Safeway Stores. 

FOREIGN ADV. & SERVICE BUREAU 
342 Madison Ave., New York 17 
Tel.: Murray Hill 2 -3444 
Radio Dept.: Joseph L. Palmer, rodio director 
& timebuyer. 

FORT & CO. 
Wilder Bldg., Charlotte 1, N. C. 
Tel.: 4 -7122 
Radio Dept.: Jean Dunham, timebuyer. 
Radio Accounts: Citizens Bonk; Coble Dairy 
Products. 

FOX 8 MACKENZIE 
1214 locust St., Philadelphia 7 
Tel.: Pennypacker 0531 

Radio Dept.: Walter Fox, radio director. 

ALBERT FRANK -GUENTHER LAW, INC. 
131 Cedar St., New York 34 
Tel.: Cortlandt 7 -5060 

Radio Dept.: John V. McAdams, director; 
J. C. Ritchey, associate director. 
Boston 9 -10 Post Office Sq. Tel.: Hancock 

5900. 
Chicago 2 -1 La Salle St. Tel.: Dearborn 8910. 

Philadelphia 2- Packard Bldg. Tel.: Ritten- 
house 3915. 

San Francisco 4 -235 Montgomery St. Tel.: 
Ebrook 3484. 

Radio Accounts: Bellevue Hotel; Merrill Lynch, 
P' e F n 8 Beane; Home Insurance Co. 

BROA 

JONES FRANKEL CO. 

43 E. Ohio St., Chicago 11 

Tel.: Superior 0707 
Radio Dept.: A. Jolivette, radio buyer; J. B. 

Frankel, account executive. 
Rodio Accounts: Valmar Products Co. 

FREDERICK -CLINTON CO. 
545 Fifth Ave., New York 17 
Tel.: MurrayHill 2.7433. 
Radio Dept.: Robert S. Buchbinder, partner; 
Harold Rieft, rodio director 8 timebuyer. 

CURT FREIBERGER 8 CO. 

Cooper Bldg., Denver 2 
Tel.: Keystone 0487 
Radio Dept.: C. J. Freiberger, account exec- 
utive and timebuyer; R. L. Torgeson, con- 
tinuity; James Henderson, account executive. 

FREITAG ADV. AGENCY 
761 Peachtree St., N.E., Atlanta 
Tel.: Hemlock 1345 
Radio Dept.: Norman Frankel, radio director; 
M. K. McGowan, asst. 
Radio Accounts: Columbia Baking Co. 

FREMONT ADV. AGENCY 
360 N. Michigan Ave., Chicago 1 

Tel.: Stute 3188 
Rodio Accounts: Princess Pat; National Nov. 
dries. 

OAKLEIGH R. FRENCH 8 ASSOC. 

4235 Lindell Blvd., St. Louis 8 
Tel.: Newstead 0037 
Radio Dept.: A. Maescher Jr., C. S. Pang - 

n, O. R. French, G. Gordon Herrslet. 
Radio Accounts: National Candy Co.; Metro. 
politan Ice Cream Co.; Mercantile Commerce 
Bank 8 Trust Co.; Hunter Packing Co.; A. C. 
L. Haase Co.; Clinton Co.; Gaylord Container 
Co. 

MORTON FREUND ADV. AGENCY 

400 Madison Ave., New York 17 
Tel.: Wickersham 2 -7985 

Rodio Dept.: Morton Freund, rodio director. 
Radie Accounts: Stratsbury Mfg. Co.; Timely 
Clothes. 

E. M. FREYSTADT ASSOC. INC. 

570 Lexington Ave., New York 22 
Tel.: Plaza 3 -1253 

Radio Dept.: E. M. Freystadt; Charles E. Bal. 
lard, Charles C. Walter, account executives. 

JEAN SCOTT FRICKELTON ADV. AGENCY 

1355 Market St., San Francisco 3 
Tel.: Hemlock 6030 

Radio Dept.: Mary Boden, radio director. 
Radio Accounts: Northern Cal. Electrical Bu- 
reau; Gas Appliance Society; Lux College. 

AD FRIED ADV. AGENCY 
Easton Bldg., Oakland 12 

Tel.: Higate 6580 

Radio Dept.: Ad Fried, radio & television di- 
rector; Irene Barclay, copy & continuity di- 
rector; Charles Marshall, account executive; 
Elaine Trigger, timebuyer. 

Radio Accounts: Darling Shops Corp.; Delano. 
Jewelers; Tasch Furrier's; Oakland Giants 
Pro -Football Assn.; H. C. Louis Insurance 
Agency; Fred Benioff Himself; Miracle Foam; 
Bill Wood Ford Dealer; Hersh Coast Millinery 
Stores; Royal Art Galleries; Dr. Citron Den- 
tal Offices; Dayton's Women's Apparel Shops; 
Gay Shops; Fox West Coast Theater; Swan's 
10th Street Market; Chapel of the Oaks; 
Berkeley Civic League; Alameda County 
Democratic Central Committee; The Pando 
Room; Stover's Protective Cream; Super 
Foam. 

FRIZZELL ADV. AGENCY INC. 

Plymouth Bldg., Minneapolis 2 
Tel.: Main 1915 

Radio Dept.: Frederick L. Frizzell, president. 
Radio Accounts: Hilltop Laboratories; Dr. 
Kerr's Hatchery. 

HARRY M. FROST CO. INC. 
260 Tremont St., Boston 16 
Tel.: Liberty 0813 

Rodio Dept.: Karl M. Frost, president; Harvey 
P. Newcomb, space buyer, radio and televi- 
sion director; John D. O'Leary, R. E. Mc. 
Laughlin, Sherman Keene, account executives. 

Radio Accounts: Durkee -Mower Co.; Genoa 
Packing Co.; Shubert Theatres; Supreme Wine 
Co.; Araban Coffee Co. Inc; Boston Braves; 
Boston Yunks; Brockton Fair; Suffolk Downs; 
Eldred & Barbo Inc.; F. M. Hoyt Co.; N. E. 

Apple Products Co.; Old Orchard Beach, Old 
Orchard Beach, Maine; Tabler Chemical Co.; 
Winslow Potato Chips Co.; Geo. J. Kelly Inc. 
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THE 

"SELLING 
VOICE" 

IN 
ARKANSAS 

the Number ONE station of Hot Springs, points 

[] PRIMARY 

f1 SECONDARY 
Daytime coverage based on NAB mail 

count formula. 

with pride to the Robert S. Conlon survey reports which show that 60.7% of all 

listening audiences were tuned to 1090 on their radio 

dials. This survey, of the four leading stations in this area, taken April 

2 through April 7, 1945, from 8:00 A. M. 

to 10:00 P. M., proves that KTHS with its 10,000 watts (daytime) and 1,000 

watts (night time) is truly the "selling voice in Arkansas." 

10,000 WATTS DAY 1,000 WATTS NIGHT 

BROADCASTING "I rlrca.rin4 

SERVING 
ARKANSAS 

FROM HOT SPRINGS 
REPRESENTED BY BRANHAM CO. 
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KHUB 
Is First 

in 

California's 

Wealthy 

Monterey 

Bay Area 

Because: 

Programs of Local 

Interest 

and 

Top ABC Programs 

Keep Listeners 

Informed 

and 

Entertained 

Thorough Coverage 

of 

Watsonville, Sal'nas 

Monterey, Santa Cruz 

Hollister, Gilroy 

Carmel 

Studios in 

Watsonville, Calif. 

VW ̂e 

National Repre- 

sentative: 

W. S. Grant Co. 

KHUB 
AMERICAN 

BROADCASTING 

COMPANY 
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ADVERTISING AGENCIES HANDLING RADIO 

FULLER & SMITH & ROSS 

71 Vanderbilt Ave., New York 17 
Tel.: Murray Hill 6 -5600 
Radio Dept.: Mist Lee Williams, radio and 
television director; George L. Trimble, Ray 
Huhta, timebuyers. 
Cleveland 15 -1501 Euclid Ave. Tel.: Cherry 

6700. W. J. Staab, media director; Reed 
Drummond, television director. 

Radio Accounts: Aluminum Co. of America; 
Aluminum Cooking Utensil Co.; Commonwealth 
Shoe á Leather Co.; Westminster Ltd.; Cen- 
tral Natl. Bank of Cleveland; Libbey- Owens. 
Ford Glass Co.; Westinghouse Lamps & West- 
inghouse Home Radios; Stouffer Restaurants. 

FURMAN, FEINER & CO. INC. 
117 W. 46th St., New York 19 
Tel.: Bryant 9 -2927 
Radio Dept.: Norman Furman, president; Mil- 
dred Krasnow, timebuyer. 
Radio Accounts: Miles Labs.; Colomby Watch 
Co.; Michaels Bros.; P. J. Le Roy; International 
Ladies Garment Workers Union; Nylife Corp.; 
Cowl Chemical Corp. 

G 
GAHAOAN, TURNBULL & CO. INC. 
247 Park Ave., New York 17 
Tel.: Eldorado 5-6728 
Radio Dept.: Henry Turnbull, partner; Barbara 
Gage, timebuyer. 

HENRY W. GANN ADV. 
Chamber of Commerce, Scranton 3, Pa. 
Tels 4.5731 
Radio Dept.: Henry W. Gann, account exec- 
utive. 
Radio Accounts: Gibbons Beer á Ale. 

ALVIN GARDNER CO. 

67 W. 44th St., New York 18 
Tel.: Murray Hill 2.4655 
Radio Dept.: Alvin I. Gardner, radio direc- 
tor; David Beck. 

Radio Accounts: National House á Farms 
Assoc. 

GARFIELD & GUILD ADV. 
660 Marker St., San Francisco 4 
Tel.: Exbrook 3420 
Radio Dept.: Walter Guild, vice-president 
and radio director; Sally Paul, time & space 
buyer; Suzanne Hillis, asst. 
Los Angeles 14-416 W. Eighth St. Tel.: 

Trinity 3832. Ted Dahl, manager. 
Rodio Accounts: Alice Frock Co.; Betty Lou 
Foods; Capwell, Sullivan & Furth; Chemicals 
Inc.; Kay Jewelers; Nodoz Awakeners; Remar 
Baking Co.; Rosefield Packing Co.; Smith's 
Men's Clothing; Southwest Food Products; 
Graven,- Inglis Baking Co.; Guittard's Choco- 
late Co.; Milani Food Products; Good Foods 
Inc.; Northrup -King; El Dorado Oil Works; 
Purple Blade Corp.; Frontier Foods; O'Rourke 
of California. 

JEROME G. GALVIN ADV. CO. 
3619 Broadway, Kansas City 2 
Tel.: Valetine 1661 

Radio Dept.: J. O. Simon, production mono- 
aper; Jerome G. Galvin, Leonard Sebring, 
account executives. 

GARDNER ADV. CO. 
915 Olive St., St. Louis 1 

Tel.: Garfield 2915 
Radio Dept.: Charles E. Glaggett, E. A. W. 
Schulenberg, vice -presidents. 
New York 20-9 Rockefeller Plaza. Tel.: Co- 

lumbus 5-2000. Roland Martin, vice - 
president and radio director. 

Radio Accounts: Ralston Purina Co.; Pet 
Milk Co.; Purina Mills; Hyde Park Breweries 
Así n Inc.; St. Louis Independent Packing 
Co.; St. Louis Public Service Co.; H. D. Lee 
Co. 

W. W. GARRISON & CO. 
400 N. Michigan Ave., Chicago 11 
Tel. Superior 8388. 
Radio Dept.: Go. P. Schill, timebuyer; W. W. 
Garrison, E. Earl Lines, account executives. 
Radio Accounts: Florida Citrus Exchange. 

GEARE- MARSTON INC. 
1600 Arch St., Philadelphia 3 
Tel.: Rittenhouse 3572 
Radio Dept.: Frank C. Murphy, radio director. 

ABNER J. GELULA & ASSOC. 
Schwehe, Bldg., Atlantic City 
Tel.: 5.1101 
Radio Dept.: Edward Gore, account execu- 
tive; Harry Cress; Hortense Huber 

JOSEPH R. GERBER CO. 
1305 5. W. 12th Ave., Portland 1, Ore. 
Tel.: Broadway 0515 
Radio Dept.: Charles H. Devlin, vice -president 
6 radio director; Dean Pollock, Douglas 
Powell, account executives. 

GEYER, CORNELL & NEWELL INC. 
745 Fifth Ave., New York 22 
Tel.: Wickersham 2 -5400 
Rodio Dept.: Donald S. Shaw, director; 
nor L. Larsen, manager; A. J. Ghilobert, 
production; Kathryn T. Callahan, spot time- 
buyer; Garth Montgomery, commercial writer. 
Detroit 32 -14250 Plymouth Rd. Tel.: Hogarth 

5520. H. M. Hempstead, vice -president; 
R. Tuttle. 

Dayton -U. B. Bldg. Tel.: Fulton 4145. E. G. 
Frost, manager. 

Radio Accounts: Nash -Kelvinator Corp.; E. R. 

Squibb A Sons; Berkshire Knitting Mills; 
Continental Oil Company. 

GIBBONS ADV. AGENCY 
Nat! Bank Bldg., Tulsa 3 
Tel.: 4 -2444 
Radio Dept.: J. Burr Gibbons, president; L. 
E. White Jr., vice-president. 
Radio Accounts Worts Biscuit Co.; Tom P. 
McDermott Inc.; Liberty Glass Co.; Bareco 
Oil Co. 

GILLHAM ADV. AGENCY 
Continental Bank Bldg., Salt Lake City 1 

T.I.: 4 -5516 
Radio Dept.: Victor V. Bell, radio director, 
Pearl Ecdes, radia dept. secretary; M. C. 
Nelson, president; J. Y. Tipton, vice-president 
and account executive; Lon Richardson, vice - 
president and account executive; Nancy 
Finch, home economist. 
Hollywood 28 -Taft Bldg. Tel.: Granite 6196. 

Victor V. Bell, radio director. 
Radio Accounts: Cloverleaf Dairy; Excelcis 
Beauty Products; Fisher Brewing Co.; Moun- 
tain Fuel Supply Co.; Porter -Scarpelli Maca- 
roni Co.; Royal Baking Co.; Sego Milk Products 
Co.; Sweet Candy Co.; Utah Lumber Co.; 
Utah Oil Refining Co.; Utah Power & Light 
Co.; American Packing 6 Provision Co.; Bar- 
nett & Weiss; Jesse M. Chase; Eastern Ex -Cel 
Cis Beauty Products Co.; Ex -Cel -Cis Inc.; 
First Federal Savings 6 Loan Assn.; Ogden 
First Federal Savings & Loan Assn.; Pony Ex- 
press Stages; Tracy -Collins Trust Co.; Utah 
Finance; U. S. Smelting, Refining 6 Mining 
Co.; Walker Bank 6 Trust Co. 

THE GIEZENDANNER CO. 
Standard Bldg., Houston 2 
Tel.: Preston 5351 
Radio Dept.: Maudeen Marks, writer-actress; 
Joy Wright, writer -actress; Charles J. Giezen- 
dancer Jr.; George L. Goodlett. 
Radio Accounts: Fogle -West Co.; Dairyland 
Inc.; Braswell's Flower Garden; Bill Williams; 
So -White Bleach; Dr. Pepper; Pollyanna Shops; 
Adolf Memorials; Jackson Motors; Swayze 
Meat Shop. 

BERT S. GITTINS ADV. 
739 N. Broadway, Milwaukee 2 
Tel.: Daly 6230 
Radio Dept.: Gerald L. Seaman, radio execu- 
tive; Robert J. Rice, Pete Keck, account execu- 
tives. 
Radio Accounts: Athea Labs; Consolidated 
Products Co.; Wm. F. Renk 6 Sons; Allis - 
Chalmers Mfg. Co. (tractor div.). 

CLASSER -GAILEY á CO. 
3275 Wilshire Blvd., Los Angeles 5 
Tel.: Fitzroy 2141 

Radio Dept.: P. E. Gyiley, partner and radio 
director; Jane Mitchell, timebuyer; M. L. Gra- 
ham, Jefferson Wood, account executives. 
New York 22-32 E. 5th St. Tel.: Plaza 5 -2887. 

Margaret Macy. 
San Francisco 4- DsYoung Bldg. Tel.: Exbrook 

6468. R. O. Davis. 
Radio Accounts: Austin Studios; Bu -Tay Prod- 
ucts Ltd.; Mystic Foam Co.; Sontag Drug Co.; 
L. B. Laboratories. 

H.S.G. ADV. AGENCY 
19 E. 53rd St., New York 
Tel.: Wickersham 2 -3339 
Radio Dept.: Harry S. Goodman, president; 
William Fender, asst. director. 
Los Angeles -206 S. Spring St. G. E. Ruthen- 

berg, manager. 
Radio Accounts: Morrison Pen Co.; Automo- 
bile Brokers Corp. 

FRANCIS K. OLEW ADV. 
Murray Bldg., Grand Rapids 2, Mich. 
Tel.: 8.1848 
Rodio Dept.: Francis K. Glew, owner. 
Radio Accounts: Valley City Milling Co. 

JACK GOEHRING ADV. 
20 W. 43 St., New York 18 
Tel.: Chickering 4 -7658 
Rodio Dept.: Jack Goehring, radio director 
and timebuyer; Irene Press, account axra 
tine. 
Radio Accounts: Wessell Organization. 

H. J. GOLD CO. 
1123 Broadway, New York 10 
Tel.: Chelsea 2.7748 
Radio Dept.: H. J. Gold, radio director and 
timebuyer. 

MAX GOLDBERG ADV. AGENCY 
Railway Exchange Bldg., Denver 2 
Tel.: Cherry 5533 
Radio Dept.: West Battersea, radio director; 
Elizabeth Nixon, copy chief; Dorothy Lutz, 
continuity. 
Rodio Accounts: Ambrose á Co. (Richelieu 
Wines, Jams & Jellies); Cuban Cigar Co.; 
Dave Cook Sporting Goods Co.; Denver 
Jewelry Co.; State of Colorado; Dundee 
Clothing Co. 

GOLDMAN 6 GROSS 
221 N. LaSalle St., Chicago 1. 
Tel.: Dearborn 1380 
Radio Dept.: Arthur A. Kohn, radio director 
á account executive; Henry Flarsheim, Harold 
Gross, account executives. 
Radio Accounts: H. H. Tanner & Co.; Nev- 
erub Corp.; Mason Shoe Mfg. Co. 

GOODKIND, JOICE á MORGAN 
919 N. Michigan Ave., Chicago 11 
Tel.: Superior 6747 
Rodio Dept.: M. Lewis Goadkind, Harlow 
P. Roberts, vice-presidents; Florence A. Neigh 
bons. media director. 
Rodio Accounts: Goldenrod Ice Cream Co.; 
Hooker Glass & Paint Mfg. Co.; Iowa Soap 
Co.; Pine Forest Co.; Planters Edible Oil Co.; 
Planters Nut 6 Chocolate Co.; Service Stores 
Inc.; Priebe 6 Sorts Inc.; Mid -Continent Air- 
lines Inc. 

JESSE GOROV CO. 
666 Lake Shore Drive, Chicago 11 
Tel.: Superior 4312 
Radio Dept.: Jesse Gorov. 
Rodio Accounts: Wonder -Rest Corp. 

GOTHAM ADV. CO. 
2 W. 46 St., New York 19 
Tel.: Longacre 5 -2616 
Radio Dept.: Arthur A. Kran, radio director. 
Radio Accounts: Lutheran Laymen's League. 

GOULD -KLIFF, ADV. 
2100 St. Paul St., Baltimore 
Radio Dept.: Purnell H. Gould; I. Harold Kuff. 

GOURFAIN -COBS ADV. AGENCY 
Wrigley Bldg., Chicago 11 
Tel.: Superior 3282 
Radio Dept.: Adele J. Jenks, timebuyer. 
Radio Accounts: Erie Clothing Co. 

GRADY i WAGNER CO. 
1790 Broadway, New York 19 
Tel.: Columbus 5 -5358 
Radio Dept.: Frank A. Grady, radio director 
and timebuyer. 
Rsdio Accounts: Swedish Shampoo Labs; 
Vitamin Quota Co.; Francis H. Leggett & Co. 

WILL GRANT ADV. AGENCY 
530 W. 6th St., Los Angeles 14 
Tel.: Trinity 1384 
Radio Dept.: Will Grant, odio director. 
Radio Accounts: Fletcher Oil Co.; American 
Cyanamid & Chemical Corp. 

GRANT ADV. INC. 
919 N. Michigan Ave., Chicago 11 

Tel.: Superior 6500 
Radio Dept.: Harry J. Holcombe, radio direc- 
tor; Howard Jones, Robert Watson, Will C. 
Grant, account executives. 
Detroit 26 -2866 Penobscot Bldg. Tel.: Cherry 

9400. 
Miami 32 -Du Pont Bldg. Tel.: 3 -0773. 
Leonard St. Louis, manager 
New York 20 -RCA Bldg. Tel.: Circle 5 -7870. 

Edward H. Benedict, media director. 
Dallas 1 -1313 Gulf States Bldg. Tel.: River- 

side 8121. 
Havana, Cuba -Prado 262. Tel. M6911. 
Caracas, Venezuela -Edif. San Francisco. 

Tel. 9.1112. 
Sao Paulo, Brazil -Edif. Vicentino. 

4 -7313. 
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Strom Cradle to College 

WHEN the late Scott Howe Bowen took over the active 
management of Radio Station WIBX, Utica, N.Y., in 1938, 
he inaugurated a series of programs of an educational 
character to better inform the parents, and the public, of 
the good work that the schools in Central New York were 
doing in educating the citizens of tomorrow. 

SINCE 1938, the Educational Department of WIBX, with 
Betty Cushing Griffin as Director (with the full co- opera- 
tion of the Principals and Teachers of all schools -and the 

guiding genius of our President and General Manager, 
Mrs. Scott Howe Bowen) has written, produced and broad- 
cast every week the following series of educational 
programs: 

"Youth Presents" Variety Show, 
Drama and Music Saturdays 8:30 P.M. 

"Wizard and Witch of Quiz". Saturdays 9:30 A.M. 
"Young America Speaks" Mondays 4:30 P.M. 

"Cavalcade of Choirs" Fridays 4:45 P.M. 

DURING 1945, an additional program was conceived - called "Let's Go to School" and is exactly what the 
nome implies -a broadcast direct from the classrooms of 
Utica and vicinity schools. Each week, WIBX takes its 

recording equipment into a classroom and records an 

actual classroom lesson -grades from kindergarten thru 

6th. This recording is then placed at the disposal of the 

Board of Education and Parent- Teachers Organizations 
for use as deemed advisable. 

HERE is a typical classroom scene taken Monday, Octo- 
ber 10, 1945, at the Hughes School, Utica - 2nd grade 
studying social studies and broadcast Tuesday, October 
16, 1945, at 3 P.M. All subsequent programs were re- 

corded on Monday and broadcast Tuesday. 

THEN AGAIN, to perpetuate the memory of her late 

husband, Mrs. Bowen in March, 1945, offered a Radio 

Scholarship Award of $500 in cash to the student -senior 
or post -graduate -who best answered the question "Why 

I want to make radio my life work!" The contest was emi- 

nently successful and the winner is now attending Syra- 

cuse University. 

ANOTHER FEATURE of this educational series is the 

Scholastic All -Star Football Team Contest and the Most 

Valuable Football Player Contest conducted by the WIBX 

Sports Department with Michael Sandy, Director. Coaches 

and players on the teams were asked to vote for players 

who played during the 1945 football season. Thirteen 

schools in the area were eligible. Score sheets were sent 

to all coaches and cards to be filled out and returned. At 

the conclusion of the Contest, 4278 postcards were re- 

turned out of a possible 5000. The program is broadcast 

Tuesdays and Thursdays at 4:30 P.M. (this is in addition to 

the 11:15 P.M. nightly Sports Program by Michael Sandy 

Sundays thru Fridays). 

Pi'II:).1 
1230°"'°°" °"` ag 

UTICA, N.Y. 

JUST ANOTHER PUBLIC SERVICE TO ITS AUDIENCE 

OTHER PUBLIC SERVICE PROGRAMS HAVING WON FOR WIBX 5 NATIONAL AWARDS: 

W. B. LEWIS, BILLBOARD, PEABODY AND VARIETY 
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Mexico, D. F. -Edif. Guardiola. Tel.: J1380. 
Monterrey, N. L., Mexico -Padre Mier 474. 
Buenos Aires, Argentino- Avenida Presidente 

Roque Saenz Pena 846. Tel: Defensa 
8436. 

Rio de Janeiro, Brazil -Edif. City. Tel.: 25- 
2030. 

Radio Accounts: Mars Inc.; Old Dutch Cleanser; 
Delrich; J. A. Folger & Co. 

PAUL GRANT ADV. 
520 N. Michigan Ave., Chicago 11 

Tel.: Delaware 5671 
Radio Dept.: Paul Grant, timebuyer. 
Radio Accounts: Beam Sales Co.; Le Maire 
Cosmetic Co.; Safety Legion of America. 

GRANT & WADSWORTH INC. 
405 Lexington Ave., New York 17 
Tel.: Murray Hill 9 -4591 
Radio Dept.: W. A. Grant, radio director & 
timebuyer. 

THE GRAPMC CO. 
421 Seventh Ave., New York 1 

Tel.: Lackawanna 4 -4076 
Radio Dept.: M. Pollock, rodio director and 
timebuyer. 
Radio Accounts: Styleforrn Foundations, 

GRAY & ROGERS 

12 5. 12th St., Philadelphia 7 
Tel.: Walnut 3636 
Radio Dept.: E. H. Rogers, radio director; R. 
K. Carter, Wm. B. Edwards, J. T. Barat, ac- 
count executives. 
Radio Accounts: Bell Telephone; M. A. Hanna 
Co.; Keystone Automobile Club; Southern 
States Iron Roofing Co. 

FINLEY H. GREENE ADV. AGENCY 
Walbridge Bldg., Buffalo 2 
Tel.: Washington 3371 
Radio Dept.: Finley H. Greene, owner and 
account executive. 

GREVE ADV. AGENCY 
Minn. Bldg., St. Paul 1 

Tel.: Cedar 6388. 
Radio Dept.: S. Greve, president and ac- 
count executive; B. Connolly, secretary; H. 
Morgan, account executive. 

GREY ADV. AGENCY INC. 
166 W. 32nd St., New York 1 

Tel.: Chickering 4.3900 
Radio Dept.: Harriet Be Lille, timebuyer; 
Rhea LaGrua, chief of radio copy. 
Radio Accounts: Consolidated Razor Blade 
Co.; Dif Corporation; Doughnut Corp. of 

America; Hollanderizing Corp. of America; 
Decorative Cabinet Co.; Bernard Ulmann Co.; 
Lambert Bros.; Ohrbach's Affiliated Stores; 
Phillips -Jones Corp.; Charts Corp.; Lucien 
Le Long Inc. 

GRIFFITH ADV. AGENCY 
Times Bldg., St. P burg 1 

Tel.: 4311 

Radio Dept.: Robert J. Bullard, radio director; 
T. M. Griffith, manager. 
Radio Accounts Pinellas Lumber Co.; First 
Federal Savings á Loan Assn.; City Fuel Oil 
Co.; St. Petersburg Chamber of Commerce; 
Clearwater Chamber of Commerce. 

THE GRISWOLD- ESHLEMAN CO. 
Terminal Tower, Cleveland 13 
Tel.: Main 9484 
Radio Dept.: Earl Preble, vice -president & ac- 
count executive. 
Radio Accounts: Fleet -Wing Corp. 

JULIAN GROSS ADV. 
11 Asylum St., Hartford 3 

Tel.: 7.7179 
Radio Dept.: G. K. Ray, director; S. K. Rice, 
copy chief. 

GUENTHER- BRADFORD & CO. 
15 E. Huron St., Chicago 11 
Tel.: Superior 9474 

The REDWOOD BROADCASTING SYSTEM 

Presents 
These Men Back To Public Service: 

MAJOR 
JOHN G. BAURIEDEL, AUS 

Ordnance- Guadoica na I 

ENSIGN 
GAYLORD MOXON, USNR 
Naval Aviator -Philippines 

LIEUTENANT 
DONALD H. TELFORD, USNR 

Photo Intelligence- Okinawa 

WARRANT OFFICER 
NESTOR WILLIAMS, USNR 

Radio Com nwnica:ions- Alaska 

CHIEF PETTY OFFICER 
CLARENCE BAUER, USNR 

Radar Communications -Atlantic 

REDWOOD BROADCASTING SYSTEM 

KIEM, EUREKA, CALIF. 

1000 WATTS 

KU I N, GRANTS PASS, ORE. 

250 WATTS 

MUTUAL DON -LEE 

IN THE REDWOODS, PUBLIC SERVICE COMES FIRST 
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Radio Dept.: C. J. Zeller, radio director; J 
C. Conway, B. Max Mehl, 5. A. Peterson 
account executives. 
Radio Accounts: Onthank -Davis Co.; G. W 
Onthank Co.; Dr. Delaney Footies. 

LAWRENCE C. GUMBINNER ADV. AGENCY. 
9 E. 41st St., New York 17 
Tel.: Murray Hill 2 -5680 
Radio Dept.: Paul Gumbinner, radio director; 
Beatrice Gumbinner, timebuyer. 

GUNN -MEARS ADV. AGENCY 
Times Bldg., New York 19 
Tel.: Bryant 9.8197 
Radio Dept.: Sid Robbins, director. 
Radio Accounts: Brooklyn Academy of Music; 
Robert Evans Radio Academy; Nu- Talent En- 
terprises. 

GUSSOW -KAHN & CO. 
200 Madison Ave., New York 16 
Tel.: Ashland 4-6798 
Radio Dept.: Leonard 1. Gussow, radio di- 
rector & timebuyer; George N. Kahn, account 
executive. 
Radio Accounts: Yolande Inc.; John David Inc.; 
Bloch Freres Inc. 

GUTMAN ADV. CO. 

1600 Main St., Wheeling, W. Vo. 
Tel.: Wheeling 5110 
Radio Dept.: P. Kalany, director. 
Radio Accounts: Imperial Glass Corp., Bel- 
laire, Ohio; Natl. Bank of W. Vo.; The Hub; 
Concord Clothes. 

H 

V/M. J. HACKENBERG ADV. 
Hawley Bldg., Wheeling, W. Va. 
Tel.: Wheeling 1787 
Radio Dept.: Wm. J. Hackenberg. 

M. H. HACKETT CO. 

9 Rockefeller Plaza, New York 20 
Tel.: Circle 6-1950 
Radio Dept.: M. H. Hackett, radio director; 
Aida Stearns, timebuyer; Helen Gunn; E. W. 
Wood Jr., television director. 

THE WALTER HAEHNLE ADV. AGENCY 
123 E. 6th St., Cincinnati 2 
Tel.: Main 2821 -2874 
Radio Dept.: Walter F. Hoehn le, M. C. Hoehnle, 
partners. 
Radio Accounts: Martin Rosenberger Wallpa- 
per Co.; Queen Optical Co.; Guardian Bank 
8 Savings Co.; Home Federal Savings & Loon 
Assn; Pepsi -Cola Bottling Co. 

MELVIN F. HALL ADV. 
220 Delaware Ave., Buffalo 2 
Tel.: Madison 4461 

Radio Dept.: loures G. Kelly, radio director. 
Radio Accounts: Eagle Office Equipment Co.; 
Stewart & Benson Inc.; Otto Ulbrich Co.; Otto 
Bebrick Co. Inc.; Francis H. Leggett Co. 

HALPERN ADV. AGENCY 

1457 Broadway, New York 18 
Tel.: Longacre 5 -7167 

Radio Dept.: Samuel Halpern, rodio director. 

J. R. HAMILTON ADV. 

221 N. LaSalle, Chicago 
Tel.: Randolph 7060 

Radio Dept.: S. T. Cloth ,, T. J. Harris, ac- 
count executives. 

WM. IRVING HAMILTON INC. 
267 Fifth Ave., New York 16 
Tel.: Murray Hill 5 -1737 

Radio Dept.: Wm. I. Hamilton, radio director. 
Radio Accounts: Eimer & Amend. 

HAMMEL & HAMMEL 

405 S. Hill St., Los Angeles 13 
Tel.: Madison 5225 

Rodio Dept.: Max J. Hammel; Fred H. Hon. 
mel; J. B. Woodside. 

Radio Accounts: Transit Lines; Hoot Gibson 's 
Painted Post; Good Will Towards the Ameri. 
cas. 

HAMMER ADV. AGENCY 

983 Main St., Hartford 3 
Tel.: 5 -4883, 3 -4665. 
Radio Dept.: M. H. Hammer, director; Ralston 
Munson, timebuyer. 

BROADCASTING Telecasting 
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INTENSIVE MARKET COVERAGE 

plus 

LISTENER RESPONSIVENESS 

Make WJBK Outstanding Among Stations of its Power 

For more than 15 years, the job of audience -building ... programming for large 

and diversified population groups ... has been WJBK's first concern. The effects 

of this policy are strikingly apparent today. When it comes to low -cost coverage 

of the Detroit market, WJBK stands in a class by itself. 

WJBK not only reaches more listeners than any other local station of its power, 

but also rouses consistently greater listener response. 

Proof may be found in the fact that more and more national advertisers reinforce 

their efforts in this area by using WJBK. At slight additional cost, they can "lay a 

second coat" over the market in which some 70 per cent of the people of Michi- 

gan live -and buy. 

RADIO STATION 

WJHK 
JAMES F. HOPKINS, INC. 

(ABS Network Affiliate) 

Curtis Building Detroit 2, Michigan 
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i$CITiCs 
OCK ISLAND -MOLIN 

(ILL) 

t AVENPOR 
u) 

The Largest 

Market in 
Illinois and 

Outside 

of Chicago 

Over 200,000 
Urban Population 

"The Farm Machinery 
Capital." 

In the very heart of 
the rich Corn Belt. 

Families in TRI -CITIES 
spend 23% more 
than the average U.S. 
family. 

More than $114 mil- 
lion in retail sales 
annually. 

WHBF is the local sta- 
tion with INFLUENCE. 

WHBF's primary area 
(.5 MV) reaches 13/4 

million people - 
401.610 radio homes 
-$561 million in re- 
tail sales. 

For more information, 
write- 
Howard H. Wilson 
Co., National Repre- 
sentatives. 

All market facts based on 
U. S. Census) 

WHIF 
ROCK ISLAND MOLINE. ILL. DAVENPORT, IA. 

1270 KC 5000 WATTS 
BASIC MUTUAL NETWORK 
Affiliate: Rock Island ARGUS 

ADVERTISING AGENCIES HANDLING RADIO 

HOWARD G. HARVEY ADV. 
Phelan Bldg., San Francisco 3 

Tel.: Douglas 4100 
Radio Dept.: Howard G. Hanvey. 

JOHN L. HALPIN ADV. 
408 State St., Schenectady 5 

Tel.: Schenectady 2 -0492 

Radio Dept.: John L. Halpin; Shrilee P. Le- 

Rodio Accounts: Wallace Co.; Vo'tis Shop. 

M. E. HARLAN ADV. AGENCY 
525 Market St., San Francisco 5 
Tel.: Douglas 5721 
Rodio Dept.: M. E. Harlan. 
Radio Accounts: Meyenberg Milk Products Co.; 
Regal Amber Brewing Co. 

R. T. HARRIS ADV. AGENCY 
Walker Bank Bldg., Salt Lake City I 

Te:.: 3.8815 
Radio Dept.: Thos. H. Alexson, radio direc- 
tor; Keith Mothers, radio production manager. 
Radio Accounts: Hotel Utah; Independent Coal 
& Coke Co.; McDonald Chocolate Co.; Pru- 
dential Federal Savings & Loan Ann.; South. 
east Furniture Co.; Birrell Bottling Co.; Hi- 
Land Dairyman's Assn.; Morning Milk Co.; 
Salt Lake City Lines; Fisher Baking Co.; Keith 
O'Brien Co. 

LESTER HARRISON ASSOC. INC. 
341 Madison Ave., New York 17 
Tel.: Murray Hill 3 -1267 
Radio Dept.: Lester Harrison, president; 
Charles Harrison, radio director. 
Radio Accounts: Blue Ribbon Ice Cream Co.; 
Bali Brassiere Co. Inc.; Brenner Bros.; Diana 
Girdles; Picker Restaurants. 

HART -CONWAY CO. INC. 
45 Exchange St., Rochester 10 

Tel.: Main 2073 

Radio Dept.: John P. Street, rodio director. 
Radio Accounts: Trig Soap Powder; Blue Boy 
Conned Goods; Wegan Super Market; B. For 
man Co., Levis Music Stores. 

GEORGE H. HARTMAN CO. 
307 N. Michigan Ave., Chicago 1 

Tel.: State 0055 
Rodio Dept.: Thomas Kivlon, director. 

L. H. HARTMAN CO. INC. 
50 Rockefeller Plaza, New York 20 
Tel.: Circle 5 -4664 
Radio Dept.: Norman H. Clemente. 
Radio Accounts: Alta Vineyard Co. 

HARVEY -MASSENGALE CO. INC. 
Snow Bldg., Durham, N. C. 

Tel.: 18451 
Radio Dept.: C. Knox Massey, vice-president 
& manager; John Moorhead, account execu 
tive & asst. manager. 
Radio Accounts: B. C. Remedy Co.; Yager :s 
Liniment; Durham Dairy Products; Durham 
Bank & Trust Co.; Clark & Sorrell; Home 
Bldg. & loan; Heater Well Co.; Formers Cot. 
ton Oil Co.; Raleigh Bldg. & Loan. 

MARION F. HATFIELD ASSOCIATES 
American Bank Bldg., Portland 5 
Tel.: Atwater 1925 

Radio Dept.: Morion F. Hatfield, manager. 

HAZARD ADV. CO. 
295 Madison Ave., New York 17 
Tel.: Ashland 4 -7484 
Radio Dept.: Joseph L. Boland, vice- president 
and radio director. 
Radio Accounts: Lederle Lobs. Inc. 

HEINTZ, PICKERING & CO. INC. 
Paramount Bldg., 323 W. Sixth St., Los 
Angeles 13 
Tel.: Michigan 6062 
Radio Dept.: Carl M. Heintz, June Morgan, 
Carl Apponyi. 
Rodio Accounts: Smart & Final Co. Ltd.; 
Knudsen Creamery Co.; Rotschild Oil Co. 

HENRI, HURST á McDONALD INC. 
520 N. Michigan, Chicago 11 

Tel.: Superior 3000 
Radia Dept.: W. E. Jones, radio director; 
David W. Dole, assoc. radio & television di- 
rector, timebuyer; Mildred Mishler, rodio 
traffic manager. 
Radio Accounts: Acme White lead & Color 
Works; Ballard & Ballard Co. Inc.; John Mor- 
rell & Co.; Skelly Oil Co.; Carolene Products 
Co.; Fred W. Amend Co.; Kroehler Mfg. Co.; 
Bauer & Black. 

THE HERALD ADV. CO. INC. 
610 North Medina St., Son Antonio 7 
Tel.: Fannin 7095 
Radio Dept.: Charlotte F. Byers, timebuyer; 
Katherine H. Netting, program director; 
Dorothy A. McClelland, a 

c 

ount executive; 
Margery Paddock, continuity dept.; Mary E. 

Trevino, Spanish programs; Beverly F. Wal- 
linder, continuity dept. & research. rch. 

Radio Accounts: Alamo Royal Laundry; 
Beers, S ore; Browns Dress Shop; Catto & 
Catto; Coro á Co.; Catto & Putty; The City 
Laundry; Ellison's liquor Stores; The Guaran- 
tee Shoe Shop; Highland Dairies; Park Lab- 
oratory Co.; Productos Abuela; The Lasater 
Ranch; Slats -O -Wood Awning Co.; Sugar- 
man's Department Sore; Yates Dry Cleaning. 

J. M. HICKERSON INC. 
110 E. 42nd St., New York 17 
Tel.: Murray Hill 3 -7426 
Radio Dept.: E. H. Pearson. 

Washington, D. C. -1510 19th St., N.W. Tel.: 
Columbia 8459. R. M. Townsend, an- 
ag er Vera Cassidy Ash, director of ra- 
dio division ;Washington & Na York). 

Radio Accounts: Capial Transit Co.; Carrier 
Service Shops. 

HICKS ADVERTISING AGENCY 
580 Fifth Ave., New York 19 
Tel.: Bryant 9 -2365 
Radio Dept.: Fred G. Russell, radio director 
& timebuyer. 

HICKS -LI V INGSTONE- PORTER 

Eaton Tower, Detroit 26 
Tel.: Randolph 6640 

Radio Dept.: Patricia Adams, L. P. Hicks, ac- 
count executives. 
Radio Accounts: Lofer Bros.; Koppitz- Mcich- 
ers Inc.; Wenger's Inc.; Leader Carpel Clean- 
ing Co, 

HILL ADV. INC. 
250 Pork Ave., New York 17 
T.I.: Plaza 3 -7800 
Radio Dept.: Weston Hill, president; Joe 
Cesare, v cepresident in charge of traffic; 
Cy Young, Ben Banks, account executives, 
John ?furies, publicity director; Frank Ziehl, 
production manager. 
Radio Accounts: Heller Bros. 

ALBERT P. HILL CO. 
233 Oliver Ave., Pittsburgh 22 
Tel.: Grant 3700 
Radio Dept.: L. T. Hamby, account executive. 

IVAN HILL ADV. 
919 N. Michigan Ave., Chicago 11 

Tel.: Delaware 1853 

Radio Dept.: M. R. Sheridan, timebuyer. 
Rodio Amounts: Armond Co.; Fair Dept. 
Store; Hubbard Milling Co.; Sunday Schools 
Inc.; Thomas J. Webb Coffee; The Sheffield 
Co. 

H ILLMAN- SHANE -BREYER 

403 W. 8th St., Los Angeles 1.4 

Tel.: Trinity 1453 

Radio Dept.: Charles F. Chaplin, radio direc- 
tor; Selma Schonfeld, timebuyer; Donald A. 
Breyer, Martin Newman, Hassel Smith, ac- 
count executives; David Hillman, copy direc- 
tor. 
Radio Accounts: 42 Products Co.; Warner 
Bros. Theatres; Zeeman Clothing Co.; Eastern 
Columbia Stores; Brooks Clothing Co.; Mis- 
sion Pak Co.; Independent Refiners Assoc.; 
Superior Seo Food Co.; Sunset Oil Co.; 
Christopher Candy Co. 

HOFFMAN á YORK 
Century Bldg., Milwaukee 3 
Tel.: Daly 6510 
Radio Dept.: Howard L. Peck, radio director. 

WILLIAM F. HOLLAND AGENCY 
Hotel Simon, Cincinnati 2 
Tel.: Main 3450 
Radio Dept.: B. Holland, production á copy; 
Charles Obermeyer, sales; Ralph Carpenter, 
art chief; D. E. Holland, statistics; J. M. 
Holland, direct mail; C. J. Schoch, merchan- 
dising; Wm. F. Holland, television director. 

GEO. C. HOSKIN ASSOC. 
210 S. Clark St., Chicago 4 
Tel.: Central 4565 
Rodio Dept.: Geo. C. Hoskin. 
Glendale 3 -102 N. Brand. Tel.: Citrus 3 -1334. 

HIRSHON- GARFIELD INC. 
580 Fifth Ave., New York 19 
Tel.: Bryant 9.9350 
Rodio Dept.: George DePue Jr., radio & tele- 

vision director. 
Boston 16 -Park Square Bldg. Tel.: Liberty 

0488. 
London -12 Orange St. 

Rodio Accounts: McGregor Sportswear Co.; 
M. Louis Products Co.; Lektrolite Corp.; 
Young's Hats; Speidel Corp. 

HI %SON -O'DONNELL ADV. INC. 
19 W. 50th St., New York 20 
Tel.: Circle 5 -6590 
Radio Dept.: L. B. Van Doren, vice-president, 
charge of radio; Katherine Shanahan, time. 
buyer. 
Radio Accounts: Sinclair Refining Co.; Rich. 
field Oil Corp. of N. Y. 

E. T. HOWARD CO. 
40 E. 49th St., New York 17 
Tel.: Plaza 3 -6860 
Radio Dept.: Arthur L. Lippmann, radio 
director & timebuyer; Alfred Lippman, Dewey 
Pinsker, account executives. 
Radio Accounts: Rieser Co. (Venida Products); 
Hotel St. George; Browning King (men's 

MALCOLM HOWARD 
20 E. Jackson, Chicago 4 
Tel.: Webster 2110 
Radio Dept.: A. M. Holland, Eileen Riots, 
Nikki Kaye, Roy Freedman, account executives. 

CHARLES W. HOYT CO. INC. 
551 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -0850 
Radio Dept.: Wm. Philip Smith, radio & tele- 

vision director; C. B. Donovan, timebuyer. 
Hartford -15 Lewis St. Frank Whipple, man- 

ager. Tel.: 5 -6066. 
Radio Accounts: B. C. Remedy Co.; Burnham 
á Morrill; Charles Gulden Inc.; E. L. Knowles 
Inc.; Ivanhoe Foods; Parker Herbex Corp.; 
J. A. Wright & Co.; Barco Laboratories; Sodus 
Creamery Corp. 

HUBBELL ADV. AGENCY 
1220 Huron Road, Cleveland 15 
Tel.: Cherry 0212 
Radio Dept.: Inez Wallace, radio director; 
Irving M. Adams, timebuyer; Frank Hubbell, 
talent buyer. 

H. B. HUMPHREY CO. 
Stotler Bldg., Boston 16 
Tel.: Liberty 4714 
Rodio Dept.: William H. Eynon, vice-presi- 
dent and radio director; Sally Larkin, asst 
to radio director. 
New York 17 -420 Lexington Ave. Tel.: Mur- 

ray Hill 5 -0993. H. B. Humphrey Jr., 
vice.president. 

Radio Accounts: Christian Science Church; 
The Employers Group; Rumford Chemical 
Works. 

HUMPHREY, PRENTKE & ASSOC. 
8121 Carnegie Ave., Cleveland 
Tel.: Randolph 0474 
Radio Dept.: Rolph B. Humphrey, radio 
director; D. C. Caulfield. 
Radio Accounts: Benesch- Federman Co.; Cleve. 
land Union Stockyards Inc.; The K. B. Co.; 
Modern Bedding Co.; Pavelka Bros. Co.; 
Yeager Raybestos Inc. 

HUTCHINS ADVERTISING CO. 
42 East Ave., Rochester 4, N. Y. 
Tel.: Main 3528 
Radio Dept.: R. P. Weis, account executive. 
Philadelphia 40 -3701 N. Brood St. Tel.: Rad- 

cliff 1900. John Maxwell, vice-president. 
New York 18 -19 W. 44th St. Tel.: Murray 

Hill 2 -0716. 
Toronto -1244 Dufferin St. John Bennet, man. 

ager. 
Radio Accounts: Philco Corp. 

INDUSTRIAL ADV. ASSOC. 
400 N. Michigan Ave., Chicago 11 

Tel.: Delaware 7875 
Radio Dept.: Milton G. Peterson. account 
executive. 
Rodio Accounts: Ar -Ex Cosmetics Inc. 

INGALLS- MINITER CO. 
137 Newbury St., Boston 16 
Tel.: Commonwealth 5767 
Radio Dept.: Virginia Lyons, radio director; 
Virginia M. Wein, timebuyer; J. R. Miniter, 
account executive. 
Radio Accounts: La Touraine Coffee Co.; 
Whiting Milk Co.; Friend Bros. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
NTERNATIONAL ADVERTISERS 

60 N. Division Ave., Grand Rapids 2, Mich. 
Tel.: 9 -4184 
Radio Dept.: Lewis N. Steenwyk, radio di- 
rector & manager. Roy C. Kelley, Leonard A. 
Versluis, partners (limited). 
Radio Accounts: Berenn Baptist Church; Chil- 
dren's Bible Hour; Gospel of Calvary; He- 
brew- Christian Mission; Hour of Praise; In- 
dependent Fundamental Baptist Church; Inter - 
Race Bible Class; Lutheran Gospel Hour; 
North Shore Church; Colonial Custom Uphol- 
stering Co.; Fox Jewelers; Radio Revival Cru 
node; Reformed Witness Hour; Sunday School 
of the Air; Sunday School Hour; War Work- 

s Gospel Hour; Word of Life; Your Wor- 
ship Flour; Temple Time. 

IVEY & ELLINGTON INC. 
535 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -5204 
Radio Dept.: Hal James, radio director & 
timebuyer; A. G. Graff, media director. 
Radio Accounts: McKesson & Robbins Inc. 
(Box): Sweets Co. of America. 

M. J. JACOBS INC. 

303 W. 42nd St., New York 18 
Tel.: Columbus 5 -4219 
Radio Dpt.: M. J. Jacobs, radio director & 
timebuyer. 
Radio Accounts: K. AraksIlan Inc. (Mission 
Bell Wines). 

THE JACOBS CO. INC. 
326 Madison St., Chicago 6 
Tel.: Central 6505 
Radio Dept.: Tim Morrow; Al Reiwitch; Helen 
Williams; Phil Rauda; Nathan E. Jacobs; Ruth 
Brannan. 
Minneapolis -2400 Foshay Tower. Tel.: Main 

4527. Sam Kaufman, radio director; Tom 
Hastings, manager. 

Rodio Accounts: Leaf Gum Co.; Dante Candy 
Co.; Chicago Herald- American; Hawthorn - 
Mellody Farms Dairy; Joseph Triner Corp.; 
Hinckley & Schmitt. 

JASPER, LYNCH & FISHEL 
17 E. 49 St., New York 17 
Tel.: Plaza 5 -1700 
Rodio Dept.: Michael Gore, vice -president and 
radio director. 
Radio Accounts: Charles E. Lane & Co.; L. 
Blare & Co. 

JOSEPH JACOBS JEWISH MARKET ORG. 
6 E. 46th St.. New York 17 
Tel.: Murray Hill 2 -6995 
Radio Dept.: Joseph Jacobs, president, time 
& talent buyer. 

JOHNSON, READ & CO. INC. 

53 W. Jackson Blvd., Chicago 4 
Tel.: Wabash 7071 
Radio Dept.: Mrs. M. B. Sutherby, radio 
director. 

DANA JONES CO. 

756 S. Broadway, Los Angeles 14 
Tel.: Tucker 6131 
Rodio Dept.: O. V. Johnson, account execu 
live. 
Radio Accounts: Bullock's Security First Na- 
tional Bank; Helms Bakeries; Security -First 
Notional Bank; Stewart McKee & Co. 

DUANE JONES CO. 
570 Lexington Ave., New York 22 
Tel.: Plaza 3 -4848. 
Radio Dept.: Reggie Schulze!, radio director; 
Vera Brennan, timebuyer; Joseph Scheideler, 
C. Frederic Bell, Brent Groves, Robert Hayes, 
Eugene Hulshixer, Paul Werner, account execu- 
tives; Walter Ware, television director. 
Radio Accounts: Manhattan Soap Co.; Wes- 
son Oil & Snowdrift Sates Co.; Wilbert 
Products Co.; Joseph Tetley & Co.; B. T. Bab- 
bitt Co.; Grocery Store Products Co.; Hudson 
Pulp & Paper Co.; Mennen Co.; Kerr's Butter 
Scotch In.; Pierces Proprietaries Inc.; House- 
hold Products Corp.; C. F. Mueller Co.; E. 
Myers Lye Corp.; Megowen- Educator Food 
Co.; lodent Co.; Boyle- Midway Co. 1^ '/ \ tt> \ t1/\e ser` / \i 

{,Í 1-O- WAY ! 

,v,' 

4 

I - O WAY ! Tilets where the tall corn grow: 

? e 7/ea, Vaq 
te 

REACH IOWA 
The Agricultural Center of the World 

et. 
Successful Radio Stations 

eefrfei- 

"Neighborly" Selling Power 
KBUR Burtingk KFJB Marshalltown 

KROS Clinks KBIZ Ottumwa 
KDTH Dubugee KTRI Sioux Cry 
KVFD Fort Dodge KICD Spencer 

Refreedematuve4 

GEORGE W. WEBBER WILLIAM G. RAMBEAU CO. 
401 Shop, Des Moines, Iowa Ching °, Los Aegeles, New York 
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THE RALPH H. JONES CO. 
Carew Tower, Cincinnati 
Tel.: Main 3351 
Radio Dept.: C. M. Robertson Jr., radio di- 
rector; Kathryn M. Hardig, asst. radio time- 
buyer; Roy Madison, publicity; Jim Hill, 
writer & producer. 
New York 19 -580 Fifth Ave. Tel.: Wisconsin 

7 -5500. Phillip Meek, executive; John 
Saunders, television deportment. 

JONES B BRAKELEY INC. 
150 Nassau, New York 7 
Tel.: Beekman 3 -1912 
Radio Dept.: Arnold Cohan, director radio & 
television; Quentin I. Smith, account execu- 
tive. 
Radio Accounts: Bethlehem Steel Co. 

JOSEPH ADV. AGENCY 
1801 Reading Rood, Cincinnati 2 
Tel.: Parkway 7850 
Radio Dept.: Jesse M. Joseph, proprietor & 
account executive; Eli Cohan, account execu- 
tive. 
Rodio Accounts: Red Top Brewing Co.; A. 
Sauer & Co.; Meier's Winery; E. Klein & Son; 
A. Janszen Co. 

JUNE B CO. 
New Center Bldg.. Detroit 2 
Tel.: Trinity 1 -7450 
Radio Dept.: Robert June, Lee Thompson. 

CLARENCE B. JUNEAU AGENCIES 

214 S. Vermont Ave., Los Angeles 4 
Tel.: Drexel 1361 
Rodio Dept.: Clarence B. Juneau, owner & 
television director; Virginia Ross, rodio di- 
rec.or & timebuyer; George Jahns, prod. mgr. 
Radio Accounts: United American Federation 
of Labor; Western Conference of Teamsters; 
Los Angeles Evening Herald & Express. 

K 
ROBERT KAHN & ASSOC. 
430 N. Michigan Ave., Chicago 11 
Tel.: Delaware 5480 
Radio Dept.: Warren Kelly, director; Mark. 
Freeman, Earl Kahn, account executives. 

KAI, EHRLICH & MERRICK ADV. INC. 
Star Bldg., Washington 4 
Tel.: Executive 3700 
Radio Dept.: Rhoda Bandlee, continuity direc- 
tor; Doris Kudisch, timebuyer; Louise Walsh, 
production; Alexander L. Charles, Forest R. 
Entwisle, account executives. 

KALOM CO. 

664 N. Michigan, Chicago 11 
Tel.: Superior 8464 
Rodio Dept.: Russ Fetzer, radio director & 
timebuyer. 

KANE ADV. 
508 North East, Bloomington, Ill. 
Tel 7969. 
Radio Dept.: Arthur P. Kane, president. 
Radio Accounts: Paul F. Belch Co. 

JOHN KARCH ADV. AGENCY 
280 Broadway, New York 7 
Tel.: Barclay 7 -1045 
Radio Dept.: John George Karch, radio direc- 
tor & timebuyer. 
Radio Accounts: Giroux Co. Inc.; Norman- 
son Co.; Artplush Co. 

H. W. KASTOR i SONS 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 5331 

Radio Dept.: S. Healer Jr., director; Marie 
McDonald, traffic manager; Joan Herron, 
asst. 
New York 20-9 Rockefeller Plaza Tel.: Co- 

lumbus 5-6135. 
Hollywood -6331 Hollywood Blvd. Tel.: 

Granite 1631. James H. Wright, radio 
director. 

Radio Accounts: Procter & Gamble, Drene 
Shampoo, American Family Flakes & Soap; 
Blackhawk Beer; Pain -Expeller; Keyes Corn 
Pads; Juno Arch Brace Co. 

THE JOSEPH KATZ CO. 
8 South S'., Baltimore 2 
Tel.: Lexington 1500 
Rodio Dept.: Robert G. Swan, director of ra- 
dio; John T. McHugh, timebuyer. 
New York 22 -444 Madison Ave. Tel.: Wick. 

ersham 2 -2740. Allen J. de Castro, radio 
director; Elizabeth Black, timebuyer. 

Radio Accounts: American Oil Co.; Ex -Lax 
Inc.; Maryland Pharmaceutical Co.; Globe 
Brewing Co.; C. D. Kenny Co.; Loco Prod- 
ucts; Baltimore Transit Co. 

HENRY J. KAUFMAN 8 ASSOCIATES 
Homer Bldg., Washington 5 
Tel.: District 7400 
Radio Dept.: Jeffrey A. Abel, radio director; 
G Clark Brant Jr., Milton Baker, account 
executives; Betty Harper, continuity chief. 

TYLER KAY CO. 
775 Main St., Buffalo 3 
Tel.: Lafayette 6111 
Radio Dept.: H. Tyler Kay, president. 

KAYTON- SPIERO CO. 
230 W. 41st St., New York 18 
Tel.: Langacre 5 -5090 
Radio Dept.: G. B. Spier °, Herman Jacobs, 
Morris Kinzier account executives. 
Radio Accounts: 20th Century-Fox Films Corp.; 
National Safety Bank. 

RAYMOND KEANE ADV. 
1441 Weldon St., Denver. 
Tel.: Cherry 0115 
Radio Dept.: Ethel N. Keane, rodio director; 
Fletcher B. Trunk, timebuyer. 
Los Angeles 14- loew's State Bldg. Tel.: 

VAN. 8443. 
Radio Accounts: Republic Drug Co.; Seven 
Up Colorado Co.; American Furniture Co., 
American National Bank; Intermountain Ele- 
vators; K. & B. Packing 8 Prov. Co.; Kay's 
Better Jewelers; Kurtz Jewelry Co. 

KEELING 1, CO. 

1028 Chamber of Commerce, Indianapolis 4. 
Tel.: Riley 1478 

Radio Dept.: Don H. Collins, vice -president & 
timebuyer; Mary Cassidy, asst. 
Radio Accounts: The Casite Corp. 

KEELOR & STITES CO. 
Carew Tower, Cincinnati 2 
Tel.: Parkway 1311 

Radio Dept.: Sam Malcolm Levy, vice. 
president, radio & television director; C. N. 
Ascheim, P. R. Hume, vice -presidents & ac 
count executives. 
Radio Accounts: Early & Daniel Co.; Grandpa 
Soap Co.; Sealy Mattress Co.; Thorobred Dog 
Foods; Hotel Gibson; Imperial Products Inc. 

Television Account: Fashion Frocks. 

KELLY, ZAHRNDT i KELLY 

Cotton Belt Bldg., St. Louis 2 
Tel.: Garfield 0777 
Radio Dept.: Chas. F. Kelly Jr., president; 
Walter Zahrndt, Virgil A. Kelly, vice- presi 
dents. 

KENYON & ECKHARDT INC. 
247 Park Ave., New York 17 
Tel.: Plaza 3 -0700. 
Radio Dept.: William B. Lewis, vice -president 
& radio & television director; Robert D. 
Wolfe, assoc. radio director; Frank Palmer, 
chief timebuyer; Mary Dwyer, traffic mgr.; 
John Brew, Ralph Linder, Frank Owen, Glenn 
Wiggins, E. W. Newson, account executives. 
Chicago 3 -135 S. LaSalle St. Tel.: Randolph 

6470. V. T. Norton, vice -president. 
Detroit, Michigan -1257 Penobscot Bldg. Tel.: 

Cadillac 3608. Ian M. Smith manager. 
Hollywood 28- Equitable Bldg. Tel.: Hillside 

8368. John Swallow, manager. 
Montreal PQ -Sun Life Bldg. Tel.: Plateau 

9939. Jack Raymond, manager. 
Radio Accounts: American Fat Salvage Com. 
mittee; Borden Co.; R. B. Davis Co.; Richard 
Hudnut; Kellogg Co.; Pepperidge Farms; 
Rock City Tobacco; Industrial Tape Corp.; 
Southern Cotton Oil Co.; White Rock Corp. 

KENT ADV. INC. 
511 East 72nd St., New York 21 
Tel.: Butterfield 8 -0902 
Rodio Dept.: Claude S. Welton, president; 
Thomas J. Mahan, vice -president; Arthur J. 
Kinsman, treasurer. 
Radio Accounts: Purepoc. 

KERMIN -THALL 
175 Fifth Ave., New York 10 
Tel.: Gramercy 5 -2527 
Radie Dept.: Eve Lavelle, account executive. 
Radio Accounts: Antonio Beauty Shops. 

FRANK KIERNAN I CO. 
41 Maiden Lane, New York 7 
Tel.: Whitehall 3 -0810 
Rodio Dept.: Samuel D. Mullin, account execu- 
tive. 
Radie Accounts: Flowery Manicure Products 

Co. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 

KIESWETTER, WETTERAU 8 BAKER INC. 

9 E. 40th St., New York 16 
Tel.: Lexington 2.0025 
Radio Dept.: S. S. Baker, radio director; 
Blanche Fernandez, timebuyer. 
Radio Accounts: Penn Tobacco Co.; Botha - 
sweet Corp.; Mennen Co. 

ABBOTT KIMBALL CO. 

250 Park Ave., New York 17 
Tel.: Plaza 3 -9600 
Radio Dept.: Cecil Hackett, vice-president, 
charge of radio & television; Miriam Traeger, 
timebuyer; Dorothy DeKovessey, copy writer; 
Francis Martin, new business. 
Chicago 1 -333 N. Michigan Ave. Tel.: 

Franklin 8188. Grant Chamberlin, man- 
ager. 

Kansos City 6-10 W. 21st St. Tel.: Victor 
1950. David Mindlin, manager. 

Los Angeles 14 -649 South Olive. Tel.: Trinity 
7575. Fred Becker, manager. 

Radio Accounts: Bonne Bell Inc.; Colonial 
Dames Inc.; Marshall Field & Co.; Northam 
Warren Corp. (Odorano & Peggy Sage Nail 
Polish); Queen Make Fashions; Renoir Per- 
fumes; Marvella Pearls. 

WM. H. KINSALL 8 CO. 

101 W. Monroe St., Bloomington, Ill. 
Tel.: 7606 
Rodio Dept.: Donald Glasgow, director; Ozzie 
Denney, account executive; Wm. H. Kinsall, 
time & talent. 
Radio Accounts: Corn Belt Bank; Anderson 
Rubbia Co.; R. H. Bishop Co. 

ALBERT KIRCHER CO. 

1001 W. Washington Blvd., Chicago 7 
Tel Chesapeake 2800 
Radio Dept.: Russell Giradian, rodio director; 
L. H. Lasher, timebuyer. 

KIRCHER, LYTLE, HELTON 8 COLLETT ADV. 
321 W. Ist St., Dayton 2 
Tel.: Fulton 2151 
Radio Dept.: Hernian W. Land, radio and 

television director; Frank O'Neil, radio pro- 
duction; James Hadley, Ralph Kircher, ac- 
count executives. 
Radio Accounts: Edward Furniture Co.; Gem 
City Bldg. & Loon Ass 

n 

Dayton Spice Mills; 
Fonton Chewing Gum; Booth Furniture Co. 

PHILIP KLEIN ADV. 
1910 Rittenhouse Sq., Philadelphia 3 
Tel.: Kingsley 1420 
Radio Dept.: Herbert Ringold, radio director; 
Henry Klein, television director and account 
executive. 

KLEPPNER CO. 

551 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -0730 
Radio Dept.: Leon Balsam, rodio director & 
timebuyer; Otto Kleppner, account unt a cutive. 
Radio Accounts: Peterson Tobacco Shops; 
Schenley Import Co.; National Remedy Co. 
( Enarco); Rogers Import Co. 

H. M. KLINGENSMITH CO. 

First Natl. Bank Bldg., Canton 2 O. 
Tel.: 4 -5115 
Radio Dept.: H. M. Klingensmith, president 
& timebuyer; A. C. Palm, vice-president; Sam 
K. Beetham, manager radio accounts. 
Radio Accounts: Canton National Bank; Can. 
ton Postwar Planning Control; Carrolton Mfg. 
Co. 

KLINGER ADV. CORP. 

119 W. 57th St., New York 19 
Tel.: Circle 6 -3660 
Radio Dept.: Atwood A. Klinger, president & 
account executive; Elsie French, sec. -treas. & 
account executive. 
Radio Accounts: Madison L. I. Personal Loa 
Stanbock Co.; Servos Clothes; Price Auto; 
Crown Automobile; Bill Williams; Telpic 
Sales Inc. 

KNOLLIN ADV. AGENCY 
105 Montgomery St., San Francisco 
Tel.: Sutter 6110 
Radio Dept.: Thomas J. McNamara. 
Rodio Accounts: S. & G. Gump's; Manning's 
Coffee Inc.; Golden West Brewing Co. 
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M. R. KOPMEYER CO. ADV. AGENCY 
Realty Bldg., Louisville 2 
Tel.: Wabash 3357 
Radio Dept.: M. R. Kopmeyer, president; W. 
A. Freeman, vice-president; Fred Gerberding, 
account executive; Mary Borders, continuity. 
Radio Accounts: Wheatley Mayonnaise Co. 
Oertel Brewing Co.; Satho Suds aCo., In. 
dionapolis; Field Pocking Co.; Vic Lorch & 
Sons; Fenley Model Dairy; Leo A. Seltzer Inc.; 
Dr. Pepper Bottling Co.; Grocers Biscuit Co. 

J. M. KORN 8 CO. 
1528 Walnut St., Philadelphia 2 
Tel.: Pennypacker 2500 
Radio Dept.: Roland Israel, rodio director. 

ARTHUR KUDNER INC. 

630 Fifth Ave., New York 20 
Tel.: Circle 6 -3200 
Radio Dept.: Myron P. Kirk, radio director; 
Gordon Mills, business manager; Alan Word, 
production; Georgina Dewey, timebuyer. 
Detroit 2 -New Center Bldg. Tel.: Madison 

5315. 
Son Francisco -215 Market St. Tel.: Garfield 

5433. 

Washington, D. C. -Albee Bldg. Tel.: Notional 
5506. 

Honolulu -500 Castle & Cooke Bldg. 
Radio Accounts: General Motors Corp.; Ben- 
son & Hedges; Lear Inc. 

J. R. KUPSICK ADV. 
122 E. 42nd St., New York 17 
Tel.: Murray Hill 5.9145 
Radio Dept.: J. R. Kupsick, Saul Kampf, ac 
mount executives; Jerry Law, radio director. 

KUTTNER 8 KUTTNER 

540 N. Michigan Ave., Chicago 11 
Tel.: Superior 7940 
Radio Dept.: M. G. Grinspan, director; C. D. 
Kuttner, timebuyer. 
Radio Accounts: Capitol Dairy Co.; Holleb 8 
Co.; Black & White Stores. 

LA BRUM 8 HANSON 
Bankers Security Bldg., Philadelphia 
Tel.: Kingsley 1616 

Radio Dept.: William J. McElwee Jr., Florence 
S. Thomson, account executives. 
Radio Accounts: B. F. Dewees; Sears- Roebuck; 
Salvation Army; Philadelphia Record; Demo- 
cratic Ci'.y Committee; Jackson & Moyer. 

LAKE- SPIRO- SHURMAN, INC. 
2800 Sterick Bldg., Memphis 3 
Tel.: 5-1571 
Radio Dept.: Clarke R. Brown, radio director; 
Hugh Murphy, asst. timebuyer, traffic & con- 
trol; Mrs. Lucille Simmons, Mrs. Eve Cullison, 
asst. timebuyers. 

JAMES G. LAMB CO. 
Land Title Bldg., Philadelphia 10 
Tel.: Pennypacker 9650 
Rodio Dept.: Mrs. Billie Farren, timebuyer. 
Radio Accounts: Keystone Macaroni Mfg. Co.; 
Eis t inger's Inc. 

LAMBERT A FEASLEY INC. 
9 Rockefeller Plaza, New York 20 
Tel.: Columbus 5 -3721 
Radio Dept.: Frank W. Mace, vicepresident 
8 general manager; Joseph Burland, media 
director; Ray H. Kremer, Charles Range. 
Radio Accounts: Listerine Tooth Poste 8 
Powder, Phillips Petroleum. 

LAMPORT, FOX, PRELL 8 DOLK INC. 
825 J. M. S. Building, South Bend 5, Ind. 
Tel.: 3 -2161 
Radio Dept.: Carl F. Prell, vice- president A 
director of radio. 

LANG, FISHER 8 STASHOWER 
1010 Euclid Ave., Cleveland 15 
Tel.: Main 6579 
Radio Dept.: Alvin B. Fisher, vice-president 
in charge of rodio; Thomas E. O'Connell, ra- 
dio director & producer. 
Radio Accounts: Brewing Corp. of America; 
Yellow Cab Co.; Miller- Becker Co.; The World 
Publishing Co.; Grand Appliance; Hirsch 
Laboratories; Texas Distributing Co. 

LAPORTE 8 AUSTIN INC. 
369 Lexington Ave., New York 17 
Tel.: Murray Hill 3 -5884 
Rodio Dept.: F. B. Leedom, F. F. Casey, ac- 
count e u ive . 

Radio Accounts: Dunshaw Co.; J. W. Landen - 
berger Co. 

LAUESEN 8 SALOMON 
520 N. Michigan Ave., Chicago 11 
Tel.: Superior 0738 
Radio Dept.: Wendell Walker, account execu- 
tive. 
Radio Accounts: Foley & Co. 

THE LAVENSON BUREAU 
12 S. 12th St., Philadelphia 7 
Tel.: Lombard 1158 

Radio Dept.: W. Staunton Moylan, radio di. 
rector. 

LEEFORD ADV. AGENCY INC. 
432 Fouth Avenue, New York 10 
Tel.: Murray Hill 47116 
Radio Dept.: David D. Lee, president. 

LEE -STOCKMAN INC. 
30 Vesey St.. New York 7 
Tel.: Worth 2 -5583 
Radio Dept., J. Lewis Reid, manager. 
Radio Accounts: Zippo Mfg. Co.; Hyper 
Humus. 

AL PAUL LEFTON CO. 
1617 Pennsylvania Blvd., Philadelphia 3 
Tel.: Rittenhouse 1500 

Radio Dept.: S. Carl Mark, radio & 
sion director. 
New York 17 -521 Fifth Avenue. Tel.: Van- 

derbilt 6 -4340. 
Chicago 11- Tribune Tower Bldg. Tel Su- 

perior 7979. 
Hollywood 28 -6305 Yucca Street. Tel.: Hol. 

lywood 8148. 
Washington 5 -Homer Bldg., N. W. Tel.: No- 

tional 1160. 

HART LEHMAN ADV. 
118 E. 28th St., New York 16 
Tel.: Murray Hill 4 -7831 
Radio Dept.: Hart E. Lehman. 

LEIGHTON 8 NELSON 
202 State St., Schenectady 5 
Tel.: 6 -4202 
Radio Dept.: Winslow P. Leighton, George 
R. Nelson, partners and account executives; 
George R. Nelson, radio director; Cecil 
Woodland, copy director and account execu- 
tive. 
Radia Accounts: Saratoga Racing Assoc.; The 
Stanton Brewery Inc.; Wm. W. Lee & Co. 
Inc.; Saratoga Vichy Spring Co.; Rudolph 
Brothers; D'Jimas Furs; Breslow Brothers 
Furniture. 

LENNEN 8 MITCHELL INC. 
17 E. 45th St., New York 17 
Tel.: Murray Hill 2.9170 
Radio Dept.: Mann Holiner, vice-president in 
charge of radio; John Loveton, asst. to vice. 
president; Virginia Butler, timebuyer; Lillian 
Goss, program trafic. 
Hollywood -308 N. Rodeo Drive. Tel. Crest- 

view 17221. William Card, asst. to vice. 
president; Travis Wells, producer; Ben 
Perry, script editor; Mann Holiner, vice 
president in charge of radio. 

Radio Accounts: The Andrew Jergens Co., 
Cincinnati, Ohio; P. Lorillard Co. 

S. R. LEON CO. 
1 Madison Ave., New York 10 
Tel.: Murray Hill 5 -8019 
Radio Dept.: Hortense Brandt, rodio director 
8 timebuyer. 

H. B. LeQUATTE INC. 
200 Madison Ave., New York 16 
Tel.: Ashland 4.5571 
Radio Dept.: H. B. LeQuatte, radio director. 

AUSTIN C. LESCARBOURA 8 STAFF 

The Wordshop, Croton -on- Hudson, N. Y. 
Tel.: Croton 444 
Radio Dept.: Austin C. Lescarboura, radio 
publicity mgr. 

TED LEVY ADV. 
Temple Court Bldg., Denver 2 
Tel.: Cherry 4521 
Radio Dept.: Ted Levy, timebuyer; Barbara 
Aiton, mgr. of radio dept. A asst. time- 
buyer; Lynn Zaengle, Gladys Kaufman, as- 
sistants. 

ADDISON LEWIS 8 ASSOC. 
Foshoy Tower, Minneapolis 2 
Tel.: Atlantic 6235 
Radio Dept.: Addison Lewis, president 8 
account executive; W. A. Grove, account 
executive. 
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LIEBER ADV. CO. 
228 N. LaSalle St., Chicago 1 

Tel.: State 1771 

Radio Accounts: Progress Feather Co.; Enos 
Chemical Co.; Sheldon Exclusive Furriers; 
Illinois 8 Credit Loan Corp. 

CARR LIGGETT ADV. 
NBC Bldg., Cleveland 14 
Tel.: Cherry 3435 
Rodio Dept.: Corr Liggett, Weedent & ac- 
count executive; Leonard W. Smith, account 
executive. 
Radio Accounts: I. T. S. Co.; Clima.. Industries 
Inc. 

OILER, NEAL 8 BATTLE ADV. 
Chamber of Commerce Bldg., Atlanta 3 
Tel.: Jackson 2664 
Radio Dept.: W. W. Neal, C. K. Liller, 
partners; Sarah Williams, timebuvr. 
Rodio Account,: Allied Drug Products Co. 
Brock Candy Co.; City Mills Co.; Colonial 
Stores; Sessions Co. Inc.; Patten Food Prod- 
ucts. 

LITTLE & CO. 
3757 Wilshire Blvd., Los Angeles 5 
Tel.: Exposition 1267 
Radio Dept.: Gayb Little, owner and radio 
director; George M. Wolfe, account executive. 
Radio Accounts: Kenu Products Co.; Adohr 
Milk Farms. 

LEON LIVINGSTON ADV. 
Mills Bldg., San Francisco 4 
Tel.: Sutter 7340 

Radio Dept.: Zonabelle Samson, timebuyer. 
Radio Accounts: Colgate -Palmolive Peet Co.; 
Italian Swiss Colony; Tru Pak Foods. 

LLOYD, CHESTER 8 DILLINGHAM, INC. 
9 Rockefeller Plazo, New York 20 
Tel.: Circle 5 -8800 

Radio Dept.: Harvey N. Volkmar, John J. 
Hogan, account executives. 
Radio Accounts: Pirrone Wineries; Combine 
Lobs. Inc. 

LOCKWOOD- SHACKELFORD ADV. 
122 E. 7th St., Los Angeles 14 
Tel.: Trinity 9801 

Radie Dept.: David R. Fenwick, radio direc- 
tor 8 timebuyer. 
Hollywood 28 -6233 Hollywood Blvd. Tel.: 

Gladstone 6131. Lou Holzer, manager; 
David R. Fenwick, radio director. 

Rodio Accounts: Los Angeles Brewing Co.; 
Breakfast Club Sales Corp.; California As- 
sociated Products Co.; King's X Flavor 8 
Extract Co.; Industrial Management Corp.; 
Packard Bell Ca.; Los Angeles Furniture Co.; 
Mission Stove Co. 

LOEB 8 PAIRO ADV. 
Norris Bldg., Atlanta 3 
Tel.: Main 6935 
Radio Dept.: Mabel H. Loeb, president 8 
account executive; Virginia A. Pairo, vice 
president 8 account executive. 

LOEWY ADV. AGENCY 
41 Park Row, New York 7 
Tel.: Worth 2 -3773 
Radio Dept.: Henry H. Loewy, vice- president. 

W. E. LONG CO. 
155 N. Clark St., Chicago 1 

Tel.: Randolph 4606 
Radio Dept.: E. J. Sperry, radio & television 
director; Robert B. Struble, asst. radio direc- 
tor; R. T. Graham, syndicated supervisor. 

T. ROBLEY LOUTTIT INC. 
58 Weybosset St., Providence 3 
Tel.: Dexter 7804 
Radio Dept.: D. J. MacDonald, radio account 
executive; Russell Wertz, production mgr. 
Radio Accounts: Buckley 8 Scott; Louttit 
Laundry; Swiss Cleansing Co.; What Cheer 
Laundry. 

LUCERNA CO. INC. 
17 E. 45th St., New York 19 
Tel.: Murray Hill 2.7267 

Radio Dept.: Emanuel Goldman, radio director. 

EARLE LUDGIN & CO. 
121 W. Wacker Drive, Chicago 1 

Tel.: Andover 1888 

Radio Dept.: Vincent R. Bliss, radio director 
8 account executive; Jane Daly, Catherine 
Lewis, timebuyers; Jack Sharp, account execu- 
tive 
Radio Accounts: Rit Products Corp.; Glaser- 
Grande!! Co.; Chicago Title 8 Trust Co. 

BROADCASTING Telecasting 

AMERICA'S NO. 1 FARM MARKET 

The area served by KMA (155 
rich, productive counties in Iowa, 
Nebraska, Missouri, and Kansas) 
is right in the very heart of Ameri- 
ca's greatest farm region -a region 
first in corn, hogs, oats, poultry and 
eggs, value of farm buildings, value 
of farm implements and machinery! 
Our average farmer's income for 
1945 broke all records. And KMA, 
the No. 1 Farm Station in the No. 
1 Farm Market, reaches these pros- 
perous farmers. Because this sec- 
tion is 80% rural, we cater full- 
time to farm listeners.... KMA 
speaks Iowa plain -talk. ... We give 
our farmer friends their market 
reports in the language they like, 
and at the time they need them. 
Our farm features are not merely 
read; they are interpreted. Our 
announcers and news editors know 
the farming business and are fa- 
miliar with farming practices... . 

Entertainment is not of the wise- 

cracking, jive- record, night -club 
variety, but rather the homey sort 
that farmers enjoy. 

Are these policies approved by our 
audiences? The proof that they are 
is reflected in the fact that they send 
us more than twice as much listener- 
mail as any other station in this 
market. That should mean for you, 
more than twice the chance of mak- 
ing sales. 

Let us or Free & Peters tell you 
more about our amazing result 
story. Send now for our 1945 Mail 
Study, which gives complete data 
on our market, our audience, and 
our selling power -39 pages of 
fact -crammed data as to who writes 
to radio stations, and why, and 
when, as gleaned from analysis of 
488,434 pieces of commercial mail. 
It contains a tremendous amount of 
interesting material on mail returns 
and how to get them. Write today! 
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5000 Watts 
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Farm Station 
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155 COUNTIES AROUND SHENANDOAH, IOWA 
FREE & PETERS, Inc., Exclusive National Representatives 

1946 Yearbook Number Page 331 

www.americanradiohistory.com

www.americanradiohistory.com


LAVE 
PRO GRAMS 
ORIGINATE 

IN 

W EB R 
agOADC AST NG 

}{OUSE 

than in any other 

Radio Station in 

Buffalo 

The measure 
of a radio 

statior+s acceptance 
with f" 

listeners 
is its lire P 

gram s.'«1EBR 
has a livtn,: 

fed by U''e 
heart beat bfutual) 

programs (and 
geared 

. 

programs geared to In 

, another rea- 

listeners 
sun why 

s frresult-, 

station gets live,) 

for lire,) sponsors. 

"LIVE" LISTENING 
1Rre art lust are rc cant a talad 1 

a d 

breedeest 
by 

8. R. 

1 

1340 on 
the pial 

fi:: g,:In Cnni 
wu,an 

up_To-The_MinT A 
MARKE1T 

AppA 

A V A IcrabA bout gaE 
\ylant rhe (a ace- 

t¡moe 

ma kei'iolta 
B 

havc the answcrs no 
ae11en r (ot you ( 

obllgaaon 
n6( coursc) 

NstionWal 
EE[1 

RePaese&CO. 
nttives 

Page 332 1946 Yearbook Number 

ADVERTISING AGENCIES HANDLING RADIO 
LYNN -F IELDHOUSE 

5 S. Franklin St., WilkesBarre, Pa. 
Tel.: 2 -7182 
Radio Dept.: W. B. Pritchard, radio director 
& timebuyer. 
New York 17 -545 Fifth Ave. 
Radio Accounts: .1. B. Corr Biscuit Co.; Golden 
Quality Ice Cream Co.; Purvin Dairy Co. 

S. DUANE LYON INC. 
9 Rockefeller Plaza, New York 20 
Tel.: Circle 5 -8181 
Radio Dept.: Robert D. Kempner, radio direc- 
tor; Arthur Von Stein, publicity director; S. 

Duane Lyon, Chester Radven, account execu- 
tives. 
Radio Accounts: Bayside National Bank; 
Italian Cook Oil Corp.; Malcom W. Starr 
Corp. 

W. D. LYON CO. 
417 1st Ave., S. E., Cedar Rapids, lo. 
Tel.: 3 -0051 
Radio Dept.: W. D. Lyon, owner & account 
executive; R. B. Creswell, cc ount executive; 
Stanton Peterson, copy chief. 
Radio Accounts: Colonial Baking Co.: Iowa 
Canning Co.; Gordon Hatchery; Sheffield 
Brick & Tile Co.; Hamilton Seed & Coal Co. 

THE LYON AGENCY 
116 New Montgomery St., San Francisco 
Tel.: Douglas 3546 
Radio Dept.: Dwight Lyon. 
Radio Accounts: Spreckles -Russell Dairy; Lober 
Spring & Tire. 

M 
NORMAN S. S. MacAFEE ADV. 
424 Chestnut St., Philadelphia 6 
Tel.: Lombard 7697 
Radio Dept.: Norman S. S. MacAfee, radio 
director. 
Radio Accounts: Philadelphia Brewing Co. 

MacFARLAND, AVEYARD & CO. 

333 N. Michigan Ave., Chicago 1 

Tel.: Randolph 9360 

Radio Dept.: Miss Evelyn Stark, radio direc- 
tor; Allen B. Dicus, vice president & gen. 

mgr.; Wm. F. Pitney, account executive. 
New York 20 -10 Rockefeller Plaza. Tel.: Cir- 

cle 6 -2890. A. E. Aveyard, partner. 
Radio Accounts: Zenith Rodio Corporation; 
Omar Inc.; United Wallpaper Inc.; K. C. 
Baking Powder; Form Fit Co. 

W. W. MacGRUDER 
Midland Savings Bldg., Denver 2 

Tel.: Cherry 0693 

Radio Dept.: W. W, MacGruder, timebuyer; 
George Bakewell, production anger; Louise 
Hewlett, radio & television director; Edwin 
H. Hoover, publicity. 
Radio Accounts: Coors Beer; Fairmont Cerne - 
tery Assn.; Midland Savings & Loan; Zefer 
Products Inc.; Heckethorn Mfg. Co.; Spears 
Sanitarium; Ken Grill; Stork Club; Federal 
Savings & Loon, Ogden, Utah. 

NORMAN A. MACK & CO. 
67 W. 44th St., New York 18 
Tel.: Murray Hill 2 -1135 

Rodio Dept.: Norman A. Mack; Joyce Wein- 
berg. 
Radio Account: The FR Corporation. 

MasMANUS, JOHN & ADAMS 
Fisher Bldg., Detroit 2 
Tel.: Trinity 2 -8300 

Radio Dept.: Elmer W. Froehlich, radio direc- 
tor; John R. MacManus, account executive. 
Radio A : Champion Spark Plug Co. 

MADISON ADV. CO. 

400 Madison Ave., New York 17 
Tel.: Plaza 8 -0716 

Radio Dept.: David R. Gibson, radio direc- 
tor. 
Radio Accounts: Aquatogs; Byer -Rolnick Hot 
Co. 

MAGGART ADV. AGENCY 
333 N. Michigan Ave., Chicago 1, III. 
Tel.: Central 3861 

Radio Dept.: M. E. Maggart. 

MALCOLM- HOWARD ADV. 
20 E. Jackson Blvd., Chicago 4 
Tel.: Webster 2110 

Radio Dept.: Nikki Kaye, Eileen Rietz; Roy 
Freedman, Arthur M. Holland, Ruth Hudson, 
account executives. 

Radio Accounts: Dad's Root Ber; Clinton 
Watch Co.; Cimino Wines; Mrs. Klein's Po. 
tato Chips; Holland's Jewelry; Rubin's Ap- 
parel; Newart's; Peoples Pontiac; Fil -Oil 
Shampoo. 

DAVID MALKIEL ADV. 
260 Tremont 5t., Boston 16 
Tel.: Liberty 1421 

Radio Dept.: Richard D. Brugman, production 
manager; Harry Weinbaum, Martin Kadis, ac- 
count executives. 
Radio Accounts: Old Monastery Wine Co.; 
New Haven Biltwell Overalls; Canadian Ace 
Ale; Serta Associates. 

LLOYD MANSFIELD CO. 
110 Pearl St., Buffalo 2 
Tel.: Washington 2762 
Radio Dept.: Lloyd Mansfield, president. 

MANSON -GOLD ADV. AGENCY 
1004 Marquette Ave., Minneapolis 2 
Tel.: Geneva 9619 
Radio Dept.: Jean Hadley, rodio director; 
Meyer Gold, Bruce Sielaff, D. P. Nathanson. 
Hollywood 28 -1520 Crossroads. Tel.: Hill- 

side 4275. 
Radio Accounts: Sears Roebuck Co.; Pfunder 
Co.; Marine Electric Eliot. Co., Seattle, Wash.; 
Janney Semple Hill & Co. 

MARSCHALK & PRATT CO. 
535 Fifth Ave., New York 17 
Tel.: Vanderbilt 6 -2022 

Radio Dept.: John R. Allen, television direc- 
tor; Harry C. Marschalk, Bennett Kolb, account 
executives; Curt A. Peterson, radio director. 
Radio Accents: Standard Oil Company of 
New Jersey (Esso); Esmond Mills Inc.; Union 
Pharmaceutical Co. 
Television Accounts: Standard Oil Company 
of New Jersey (Esso). 

TERRILL BELKNAP MARSH ASSOC. 
480 Lexington Ave., New York 17 
Tel.: Eldorado 5 -4570 
Radio Dept.: T. B. Marsh, radio director. 

HAROLD MARSHALL ADV. CO. 
565 Fifth Ave., New York 17 
Tel.: Plaza 3.0404 
Radio Dept.: J. P. Schneider, radio director. 

ARTHUR E. MARTIN INC. 
610 W. Von Buren, Chicago 
Tel.: State 3355 
Radio Dept.: A. E. Martin, radio director. 

MASON -RELKIN CO. 
67 W. 44th St.. New York 18 
Tel.: Murray Hill 2 -4949 
Radio Dept.: Roger B. Relkin, radio director. 
Radio Accounts: Leon & Eddie's; Wright 
Clothes; Triebitz Shoes; Guffanti's Restaurant; 
Hudson Canadian Furs. 

J. M. MATHES INC. 
122 East 42nd St., New York 17 
Tel.: Lexington 2 -7450 
Radio Dept.: John Bates, director of radio; 
Edna S. Cathcart, timebuyer; Jane Gregory, 
asst. timebuyer; William H. Booth Jr., pro- 
duction supervisor; William H. Vitas, televi- 
sion director. 
Radio Accounts: American Express Co.; Burl- 
ington Mills Corp.; Canada Dry Ginger Ale 
Inc.; Doelger Brewing Corp. Inc.; Expello 
Corp.; Houbigant Soles Corp.; International 
Salt Co. Inc.; Lon Laboratories; Nettleton 
Co.; Pan -American Coffee Bureau; Pierce 
Watch Co. Inc.; The Pure Food Co. Inc.; 
Raytheon Mfg. Co.; Sylvania Industrial Corp.; 
Woolworth Co.; Gallowhur Chemical Corp. 

JOSEPH MAXFIELD CO. 
87 Weybosset St., Providence 3 
Tel.: Gaspee 4456 -4457 

Radio Dept.: Joseph M. Finkle, president and 
timebuyer; Archie M. Finkle, vice -president; 
Bruno Schnabel, treasurer; Anne E. Waled, 
executive secretary; Dorothy M. Taipe, rodio 
director. 
Radio Accounts: Candy Mart Stores; Eclipse 
Food Products Corp; Inlaid Optical Co.; 
National Glass Co.; Shiloh Bottling Co.; Met- 
ropolitan Theatres; Low Supply Co.; Rhode 
Island Photo Laboratories; Apex Tire Inc.; 
Eastern Scientific Co.; Fain 's Inc.; Jack & 
Harry's Auto Stores. 

MAXON INC. 
2761 E. Jefferson Ave., Detroit 7 
Tel.: Fitzroy 5710 

New York 22 -570 Lexington Ave. Tel.: El- 
dorado 5 -2930. E. Edwin Wilhelm & Preston 
Pumphrey. 

Chicago -919 N. Michigan Ave. Tel.: Delaware 
3536 L. J. Sholty. 

Radio Accounts: General Electric Co. (Elec- 
tronics Dept.); H. J. Heinz Co.; Gillette Safety 
Razor Co.; Ford Dealers Advertising Fund; 
Griesedieck West. Brewery; Pfeiffer Brewery. 
Television Account,: Gillette Safety Razor Co. 

MAY ADV. INC. 
106 S. 16th St., Philadelphia 
Tel.: Rittenhouse 7642 

Radio Dept.: Bertram May, president; J. P. 
Monahan, radio director. 

MAYERS CO. 
1240 S. Main St., Los Angeles 15 
Tel.: Prospect 0101 

Radio Dept.: Gertrude Stark, timebuyer & 
production manager; Jennison Parker, writer; 
Henry Moyers Arthur Mayers, Ted Neale, Lorry 
Compton, Larry Lewin, account executives. 
Radio Accounts: Food Machinery Corp.; Penn- 
zoil Co.; Dad's Root Beer; Dewing Co.; Gor- 
don Bread Co.; Southern Calif. Tel. Co.; Live 
Food Products; Hendon Shirts; Sears Roebuck 
& Co.; Fifth Street Store; Rose Peanut Butter; 
Hoffman Candy Co.; Firestone Stores; Califor- 
nia Bank; Grand Central Market; Hudson - 
Terraplane Sales Corp.; Kendall Foods, Inc.; 
Muller Bros. 

MAYS & BENNETT 
412 W. 6th St., Los Angeles 14 
Tel.: Trinity 8534 

Radio Dept.: Roderick Mays, television direc- 
tor & account executive; Thomas Sands, space 
buyer; Cornelia Clark, writer -producer. 
Radio Accounts: Barker Bros.; Downtown Bus 
iness Men's Association; J. W. Robinson Co.; 
Western Stove Co. 

McCANN -ERICKSON INC. 
50 Rockefeller Plazo, New York 20 
Tel.: Circle 5 -7000 

Radie Dept.: Lloyd O. Coulter, vice-president 
charge of radio; Lawson Poynter, executive 
asst. to vice-president; William C. Dekker, 
director of timebuying at stations relations; 
William A. Fronchey, director of radio copy. 
Producers: Russ Johnston, vice -president charge 
of programs, television director; Clare Olm- 
stead, vice president charge of Hollywood 
office; Carlo DeAngelo, Dave Grant, Glatt 
Heisch, Dorothy B. McCann, Florence Ortman, 
Neil Reagan. 
Boston 16 -31 St. James Ave. Tel.: Liberty 5468 

Watson M. Gordon, ice -president. 
Chicago 5 -910 5. Michigan Ave. Tel.: Web- 

ster 3701. Homer Mauermale, vice- presi 
dent & manager. 

Cleveland 14- Guardian Bldg. Tel.: Cherry 
3490. A. A. Sommer, vice-president. 

Detroit 26- Penobscot Bldg. Tel.: Randolph 
9710. Donald C. Hight, vice -president & 
manager. 

Hollywood 28 -6331 Hollywood Blvd. Tel.: 
Hillside 8268. Clare Olmstead, vice- presi- 
dent & manager. 

Los Angeles 13 -448 S. Hill St. Tel.: Mutual 
1181. Burt Cochran, manager. 

Minneapolis 1- Hodgson Bldg. Tel.: Bridge- 
port 6801. Jackson Taylor, vice- president 
& manager. 

Portland 4, Ore. -Public Service Bldg. Tel.: 
Atwater 4305. R. B. Calkins, manager. 

San Francisco 4 -114 Sansomes St. Tel.: Doug. 
las 5560, H. Q. Hawes, vice- president & 
manager. 

Radio Accounts: 
New York and Hollywood: Chesebrough Man- 

ufacturing Co.; Emerson Drug Co.; Fawcett 
Publications, Inc.; Gruen Watch Co.; Man- 
ufacturers Trust Co.; James McCutcheon & 
Co.; National Biscuit Co.; Pacific Coast 
Borax Co.; Pearson Phormacal Co.; Strom - 
berg- Carlson Co.; Stanco Inc.; Westinghouse 
Elec. Corp. 

Chicago: International Harvester Co.; Stand- 
ard Oil Co. of Nebraska; Standard Oil Co. 
of Indiana; Milk Foundation, Inc.; Swift 
& Co. (Brookfield Division). 

Cleveland: Leisy Brewing Co.; Richman Bros. 
Co.; Standard Oil Co. of Ohio. 

Detroit: Tivoli Brewing Co. 
Los Angeles: John Hancock Mutual Life Ins. 

Co.; Globe Mills, Inc.; Southern California 
Gas Co.; Southern Counties Gas Co. 

Minneapolis: Pillsbury Mills, Inc.; Twin City 
Federal Savings & Loan Assn.; Gluek 
Brewing Co. 

Portland: Northwestern Electric Co.; Pacific 
Power & Light Co.; Portland Gas & Coke 
Co. 

San Francisco: Anglo Col. Not. Bank of San 
Francisco; Associated Dental Supply Co.; 
Calif. Packing Corp.; Calif. Walnut Grow- 
ers Assn.; Harold H. Clapp, Inc.; Dwight 
Edwards Co.; General Brewing Corp.; Hale 
Bros. Stores, Inc.; Londondeery; Safeway 
Stores Inc. (Coldstream Products Div.). 
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ite Coo° HERE, in the 13 Western Washington counties covered 
by KJR, lie the important marketing centers of the state. 
This busy, compact area contains 61.1% of the state's 
population, 44.8% of its farms, 63.8% of its radio homes, 
and 63% of its occupied dwellings. Of the state's totul 
retail sales, 65.7% are made here. KJR means business! 

5,000 WATTS Affiliate of AMERICAN BROADCASTING CO. 950 K.C. 
Representatives: Paul H. Raymer Company, New York Chicago DetroitSan FranciscoLos Angeles 
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L. F. McCARTHY & CO. 
Provident Bank Bldg., Cincinnati 2 

T.I.: Parkway 0368 
Radio Dept.: L. F. McCarthy, president; Emil 
Boue r, radio director. 

R. E. McCARTHY ADV. 
Tampa Theatre Bldg., Tampa 2, Fla. 
Tel.: 2323 

Radio Dept.: P. W. Soehl; E Byron. 
Rodio Accounts: Borden's Poinsettia Dairy; 
Peninsular Telephone Co.; Pioneer Tire Co.; 
Southern Brewing Co.; Maas Brothers of 
Florida. 

McCARTY CO. 
1206 Maple Ave., los Angeles 15 
Tel.: Prospect 7011 
Radio Dept.: W. W. Mann, Sr., Roland Jacob- 

, Carol Tuller, account e cutives. 
Son Francisco 5 -236 Rialto. Wm. Wilde, 

nager. 
Pittsburgh 19- Koppers Bldg. R. S. Reed Jr., 

manager- 
Radio Accounts: Arrowhead & Pur s Waters 
Inc.; David B. Heyhr Co.; Seaside Oil Co. 

McCORMICK CO. 

217 E. 7th, Amarillo, Texas 
Tel.: 5333 
Rodio Dept.: John R. Forkner, manager. nager. 
Radio Accounts: The Shamrock Oil & Gas 
Corp.; The Borden Co.; Amarillo Gas Co. 

McELROY ADV. AGENCY 
1489 W. Washington Blvd., Los Angeles 7 
Tel.: Prospect 2047 
Radio Dept.: Edward J. McElroy, owner & 
account executive; Mary Sullivan, radio di- 
rector & timebuyer. 
Rodio Account: Fitzsimmons Stores, Lad. 

L. E. McGIVENA CO. INC. 

444 Madison Ave., New York 22 
Tel.: Plaza 3 -7422 
Radio Dept.: Kenneth F. Greene, radio di 
rector; Howard Roper, television director. 
Rodio Accounts: Celco Sales Corp.; New York 
World -Telegram; Inkogroph Co. 

SW 
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POPULATION - - - 73,327 
14% OF TOTAL STATE POPULATION 

BUYING POWER' - $90,265 
2î1t /at-r OF TOTAL STATE INCOME 

RETAIL SALES 
a 

- $40,580 
224 7, OF TOTAL STATE RETAIL SALES 

Source U. S. Burnt. of Census and O. P. A. 

In thousands (000 omitted). Scone: Sales Management 

STRATEGICALLY LOCATED ... AT THE CROSS. 
ROADS OF THE ENTIRE SOUTHWEST :.. ALBU- 
QUERQUE IS THE MAJOR AIR, HIGHWAY AND 
RAIL CENTER, AS WELL AS THE GREAT WHOLE- 
SALE CENTER BETWEEN KANSAS CITY AND LOS 
ANGELES AND BETWEEN DENVER AND EL PASO. 

REPRESENTED NATIONALLY 
BY 

MEP 

MI 

KVSF 
11340 KC. IA` U'vnl 

In Santa Fe, state cap - 

dal and second largest 

city in New Mexico, 

gives complete basic 

coverage New Mexico's 

second major market 

at low cost. Affiliated 

with KGGM and the 

Columbia Broadcasting 

TAYLOR - HOWE - SNOWDEN 
RADIO SALES 

NEW YORK CHICAGO DALLAS AMARILLO 

1 

McGIVERAN -CHILD CO. 
58 E. Washington St., Chicago 
Tel.: State 0225 
Rodio Dept.: M. J. Klee, radio director. 

Mc1UNKIN ADV. CO. 

228 N. LaSalle St., Chicago 1 

Tel.: Seale 5060 
Radio Dept.: Gordon Best, president; LeRoy 
Kling, v cepresident. 
Radio Accounts: Schulze & Burch Biscuit Co.; 
Chef Boy -Ar -Dee Quality Foods Inc.; Carey 
Solt Co. 

McKEE & ALBRIGHT INC. 
1400 S. Penn Sq., Philadelphia 2 
Tel.: locust 4737 
Radio Dept.: J. A. McFadden, vice-president 
charge of radio; E. R. Wolmsley, timebuyer; 
Robert L. Redd, producer. 
New York 20 -RCA Bldg. Tel.: Columbus 

5 -2058. 
Hollywood 28- Equitable Bldg. Tel.: Holly- 

wood 8363. Robert L. Redd, producer. 
Radio Accounts: Southern Dairies; Quaker 
City Chocolate & Confectionary Co.; Breyer 
Ice Cream Co.; Sealtest Inc.; Western Mary- 
land Dairy; Philadelphia & Reading Coal & 
Iron Co. 

R. J. A. McLAUGHLIN & ASSOC. 
Southern Bldg., Washington 5, D. C. 
Tel.: Republic 1771 

Radio Dept.: R. J. A. McLaughlin, president 
& rodio director. 

M(NEILL & McCLEERY 

448 S. Hill St., Los Angeles 13 
Tel.: Michigan 7496 
Radio Dept: James McCleery, radio director; 
Edith Sweazy, timebuyer. 
Radio Accounts: Petrol Corp. 

PHILIP J. MEANT CO. 

816 W. 5th St., Los Angeles 13 
Tel.: Michigan 3601 
Rodio Dept.: J. E. Waterman, timebuyer. 
Radio Accounts: Kip Corp.; Pierce Bros.; Rose 
Hills Memorial Park; Green Spot; R. Schiff - 
mann Co. 

MELAMED -HOBBS INC. 
Hodgson Bldg., Minneapolis I 

Tel.: Bridgeport 1225 
Radio Dept.: Louis Melarned; Ralph W. Hobbs; 
Richard H. Burbank; M. W. Starkey; R. D. 
Nelson. 
Chicago 1 -333 No. Michigan Ave. Tel.: 

State 9522. F. Clifford Estey, manager. 
St. Paul 1 -E. 912 1st Natl. Bank Bldg. Tel.; 

Garfield 5731. E. T. Holmgren, manager. 
Rodio Accounts: Chocolate Products Ca.; 
Baavia Metal Products Inc.; Griggs, Cooper 
& Co.; Hi -lex Co.; Milk Foundation of Minne- 
sota; Minn. Farm Bureau Federations. 

MELDRUM & FEWSMITH 
Republic Bldg., Cleveland 15 
Tel.: Cherry 3510 
Radio Dept.: R. G. Simmons, media & radio 
director. 

MENEOUGH ADV. AGENCY 
720 Grand Ave., Des Moines 9 
Tel.: 3 -1221 
Radio Dept.: Wayne Welch, James Mitchell, 
radio directors & timebuyers; E. M. Men ougft, 
Paul Martin, Harlan Moeller, account execu- 
tives. 
Radio Accounts: Anderson -Erickson Dairy; Su- 
preme Baking Co.; Service Optical Co.; Lum- 
bermen's Assoc. Buyers; Northland Dairy; 
Campbell Foods Co. (Des Moines); Capitol 
City Bank; K. I. Miller Hatchery; Colonial Oil 
Co.; Standard Glass & Paint Co. 

MERCURY ADV. AGENCY 
Southland Life Bldg., Dallas 1 

Tel.: Central 7996 
Radio Dept.: Harvey R. Boyd. 

ARTHUR MEYERHOFF & CO. 
Wrigley Bldg., Chicago 11 

Tel.: Delaware 7860 
Rodio Dept.: Bernard Howard, asst. radio 
director; Kay Kennelly, timebuyer; Ralph Ros- 
enthal, John Lemmon, George Grobin, ac- 

unt 
e 

cutives; George Taylor, assistant 
television director. 
Milwaukee 2 -759 N. Milwaukee. Tel.: Mar- 

quette 3144. George Grobin, manager 
and account e cutive. 

Rodio Accounts: Wm. Wrigley Jr. Co.; Mutual 
Benefit Health & Accident Insurance Co.; 
Reich Candy Co.; Illinois Meat Co.; Andy 
Loshaw Co.; Transport Co. of Milwaukee, 
Krank's Shave Kreem, Holsum Products Co.; 
Clark's Gas Co. 

IRVING MYERSON AGENCY 
330 S. Wells St., Chicago 6 
Tel.: Harrison 6828 
Rodio Dept.: Irvin P. Myerson. 

METROPOLITAN ADV. CO. 
527 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -2220 
Rodio Dept.: Harry D. Adair, president; 
Laurence J. Reis, o 

c 

count e 

Xe 

cutive. 
Radio Accounts: Modern Industrial Bank; 
Barbizon School of Languages. 

MID -TOWN ADV. AGENCY 
271 W. 125th St., New York 
Tel.: Riverside 9 -1385 
Radio Dept.: Joseph R. Wortman, radio direc- 
lor. 

MIDWEST ADV. AGENCY 
City Hall Bldg., Rockford, Ill. 
Tel,: Main 985 
Radio Dept.: W. A. Pitschke, president and 
account executive. 

MILLER AGENCY CO. 
2144 Madison Ave., Toledo 2 
Tel.: Main 8121 

Radio Dept.: David Heer, president & account 
executive. 
Radio Accounts: Rex Research Corp. 

C. L. MILLER CO. 
521 Fifth Ave., New York 17 
Tel.: Murray Hill 2 -1010 
Radio Dept.: Roger White, producer, director, 
talent buyer; G. V. Carhart, timebuyer; Rita 
Driscoll, asst. timebuyer. 
Chicago 1 -333 N. Michigan Ave. Tel.: Cen- 

tral 1640. I. M. Tuteur, m nager. 
Radio Accounts: Cooler Brokerage Co.; Corn 
Products Refining Co. (Karo Syrup, Kre -Mel 
Dessert, Mazola Salad Oil); Curtiss Candy Co.; 
Dr. Sweet's Root Beer Co. 

M. GLEN MILLER 

8 S. Michigan Ave., Chicago 3 
Tel.: Franklin 1309 
Radio Dept.: M. Glen Miller. 

JOHN THOMAS MILLER 

71 W. 35th St., New York 1 

Tel.: Wisconsin 7 -3996 
Radio Dept.: G. Hecker, radio director; John 
T. Miller, chief timebuyer. 

RAY MILLS ADV. 
108 Court St., Auburn, Me. 
Tel.: Lewiston 190 

Radio Dept.: Ray Mills, rodio director. 

DAN B. MINER CO. 
1151 S. Broadway, Los Angeles 15 
Tel.: Richmond 3101 
Radio Dept.: William P. Bryan, radio di- 
rector. 

MITCHELL -FAUST ADV. CO. 
230 N. Michigan Ave., Chicago 1 

Tel.: State 6610 
Radio Dept.: Mildred Sanders, vice-president 

charge rodio; Mary Poloson, radio repre- 
sentative's contact. 
New York 19 -2 W. 46th St. Tel.: longacre 

5 -2616. Arthur A. Kran, radio & tele- 
vision director. 

San Francisco 4 -310 Crocker Bldg. Tel.: Gar- 
field 0276. Emil Brisacher, president. 

Radio Accounts: General Baking Co.; Chr. 
Hansen's Lab. Inc.; Oscar Mover & Co.; Peter 
Hand Brewery Co.; Commander Farobee Mill- 
ing Co.; Rapinwax. 

MITHOFF & WHITE 
Martin Bldg., El Paso, Tex. 
Tel.: Main 4500 
Radio Dept.: Dan T. White, partner; Jean 
Lonze, C. M. Roberts. 

ARTHUR R. MOGGE INC. 
307 N. Michigan Ave., Chicago 1 

Tel.: Andover 3540 
Radio Dept.: A. R. Mogge, E. E. Kromnacker, 
account executives; Albert Swanson, time- 
buyer; Anne Dudacek, 

; 
sistant timebuyer. 

St. Louis 8- Continental Bldg. Tel.: Franklin 
2155. E. E. Kromnacker, manager and 
account executive. 

Radio Accounts: Wagner Electric Corp.; The 
Anderson Co. 

EMIL MOGUL CO. 

250 W. 57th St., New York 17 

Tel.: Columbus 5 -2482 
Rodio Dept.: Emil Mogul, radio director; 
Myron Mahler, radio producer; Helen Mon- 

droe, timebuyer; Sydney Rubin, television 
i ector. 

Radio Accounts: Barney's Clothes; Gem Pack. 
ing Co.; Napo Volley Grape Products; Na- 
tional Shoes; Ronzoni Macaroni Co.; Tri- 

unt Clothing Co.; Adler Shoes; Knomark 
Mfg. Co.; Sterling Furniture; Vitrophane Co. 

GEORGE MOLL ADV. 
Ninth Bank Bldg., Philadelphia 
Tel.: Regent 9100 
Radio Dept.: George Moll, radio director. 

RALPH MOORE INC. 
208 N. Broadway, St. Louis 
Tel.: Chestnut 8728 
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Station 
Owned and operated by The Indianapolis News ... one of America's Great News- 

papers ... and dedicated to the public interest. 

Music, drama, fun; news, commentaries, and discussions of public interest; 

education and religion; special events ... all of these are woven into a program 

schedule that appeals to all Indiana ... all the time ... reflected in rising Hoopers 

and a fast increasing number of advertisers. 

5 A.M. to 1 A.M. every day ... (7 A.M. to 1 A.M. on Sundays) ... WIBC 

sends out a clear signal on 1070 kilocycles that can be heard all over Indiana. 

JOHN BLAIR & COMPANY NATIONAL REPRESENTATIVES 

C. WALTER McCARTY, President GEORGE C. BIGGAR, General Manager 

1070 KILOCYCLES A CLEAR CHANNEL 5000 WATTS 

aoneva,)id(ye.i4 
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MUTUAL'S OUTLET IN INDIANAPOLIS 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
CHESTER C. MORELAND CO. 
Times-Star Tower, Cincinnati 2 
Tel.: Parkway 1178 

Radio Dept.: L. C. Schurman, charge of radio 
department. 

Radio Accounts: The Coca Colo Bottling Works 
Co.; The Springfield Coco Cola Bottling Co.; 
Adorn Wuest Inc.; Talawanda Springs Inc. 

RAYMOND R. MORGAN CO. 
6362 Hollywood Blvd., Hollywood 28 
Tel.: Hempstead 4194 
Radio Dept.: R. E. Messer, general manager nager 
& television director; R. C. Temple, R. B. 
Raisbeck, account executives; W. B. Ramsay, 
J. Morgan, Bud Ernst Jr., producers & di- 
rectors. 
Chicago I1- Palmolive Bldg. Tel Superior 

6747. Clyde Joice, Ed Puffer. 
San Francisco 3- Hearst Bldg. Tel.: Exbrook 

1211. Porter Anderson. 

Radio Accounts: Planters Nut & Chocolate Co.; 
J. A. Folger Co.; Los Angeles Soap Co.; 
Kerr Glass Co.; Sparkletts Co.; Knox Co.; 
Campbell Cereal Co., Minneapolis 

MOR LOCK ADV. AGENCY 
139 N. Clark St., Chicago 2 
Tel.: Randolph 8336 

Radio Dept.: A. R. Morlock, account executive. 

Radio Accounts: Victory Motor Parts. 

MORSE INTERNATIONAL INC. 
122 E. 42nd St., New York 17 
Tel.: Lexington 2.6727 
Radio Dept.: Chester Slaybough, manager & 
timebuyer; Margaret Little, timebuyer; John 
T. Mitchell, production & publicity 
Radio Accounts: Vick Chemical Co. (Vicks 
VapoRub, Va- tra -nol, Cough Drops, Inhaler); 
Prince Matchabelli, Inc.; Alfred D. McKelvy 
Co. (Seaforth). 

MOSELLE & EISEN 

522 Fifth Ave., New York 18 
Tel.: Murray Hill 2 -2651 
Rodio Dept.: Mimi Margo, rodio director. 

MOSER & COTINS INC. 
10 Hopper Street, Utica 3, N. Y. 
Tel.: 4.6141 
Radio Dept.: Miss L. B. Mang, manager, media 
dept.; Arthur S. Catins, J. N. Brawn, H. W. 
Glaeser, G. P. Hodges, L. B. Reigler, ac- 
count executives. 
Radio Accounts: Near's Food Co.; Patent 
Cereals Co.; West End Brewing Co.; Long's 
Ox -Heart Peanut Butter Co. Inc. 

MOSER & COTINS NEW YORK CITY CORP. 
Graybar Bldg., New York 17 
Tel.: Murray Hill 3 -9140 
Radio Dept.: John A. Drake, radio director. 

MOSS ASSOCIATES 
415 Lexington Ave., New York 17 
Tel.: Vanderbilt 6 -1828 
Radio Dept.: Joseph H. Moss, radio director. 
Radio Accounts: Harman Watch Co.; Ybry 
Perfumes. 

C. WENDEL MUENCH & CO. 
520 N. Michigan Ave., Chicago II 
Tel.: Whitehall 7717 
Radio Dept.: C. W. Muench, C. T. Kerrigan, 
F. W. Swanson, account executives; Kay Jer. 
dec, timebuyer. 
Radio Accounts: Durkee Famous Foods; Shot - 
well Mfg. Co.; Toffenetti Restaurant Co.. New 
York; Triangle Restaurant Co. 

MUIR AND CO. INC. 
9 Rockefeller Plaza, New York 20 
Tel.: Circle 7.6641 
Radio Dept.: Charles W. Earle, rodio director. 
Boston 16 -20 Providence St. Tel.: Hubbard 

2595. Dean C. Wolf, manager. 

H. C. MULBERGER INC. 
411 E. Mason St., Milwaukee 2 
Tel.: Daly 4090 
Rodia Dept. C. A. Mathisson, account execu- 
tive. 
Chicago 6 -201 N. Wells St. Tel.: State 4199. 
Radio Accounts: Miller Brewing Co.; Edwards 
Motor Co. 

In 5 years (by official census) 

OAKLAND GROWS 
31.6% . . . to 401,257 
(Metropolitan Oakland now near a million!) 

Just certified to the U. S. Bureau of 
Census, a special official count of 
Oakland's population shows a gain 
of nearly a hundred thousand 
since 1940. And that is phenomenal 
for cities of its size, even in Califor- 
nia. Thus Oakland is . - - 

Now Coast's Fourth (maybe 3rd) City! 
Oakland has passed Portland, possibly Seattle, in size. 
It is at least 26th in the nation. And it's increasingly 
a market all its own with nearly a million in its metro- 
politan area. You can't overlook Oakland - . . and the 
fact that .. , 

K R O W 
"The Home Interest Station" 

IS Oakland's Leading Radio Station 

RADIO CENTER BLDG., OAKLAND 12, CALIF. 
National Representatives: Radio Advertising Co. 
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JOHN F. MURRAY ADV. AGENCY INC. 
22 E. 40th St., New York 16 
Tel.: Lexington 2.8000 
Rodio Dept.: William H. Wulfleff. 

N 

NACHMAN- RHODES INC. 
Marion Bldg., Augusta, Ga. 
Tel.: 2 -8301 
Radio Dept.: Herbert Nachman, timebuyer. 

NASCON & BOURNE 
60 E. 42nd St., New York 17 
Tel.: Vanderbilt 6 -1423 
Radio Dept.: Severin Bourne. 

NATIONAL EXPORT ADV. SERVICE 
405 Lexington Ave., New York 17 
Tel.: Murray Hill 9.6835 
Radio Dept.: J. Cueto, radio director; Raleigh 
L. Hoyden, Thomas W. Hughes, Lia Varell, 
account executives. 
Radio Accounts (Foreign): Quaker Oats Co. 
(breakfast foods); Lever Bros. (toilet soaps); 
William R. Warner Co. (pharmaceuticals); 
Carter Products (Carter's Little Liver Pills & 
Arrida; Lambert Pharmacal Co. ilisterine 
Toothpaste & Antiseptic); Pro -phy -lac -tic 
Brush Co.; Richard Hudnut (Three Flowers 
Beauty Preparations). 

NEAL ADV. AGENCY 
737 N. Michigan Ave., Chicago 11 

Tel.: Whitehall 8133 
Radio Dept.: P. K. Hamburg. 
Radio Account: Sterling Ins. Co. 

NEEDHAM & GROHMANN INC. 
630 Fifth Ave., New York 20 
Tel.: Circle 5.6200 
Radio Dept.: Donald H. Parker, vice- president 
B. radio director. 
Rodio Accounts: Maggi Co. Inc.; Cramer Prod 
uct Co. 

NEEDHAM, LOUIS & BRORBY 

135 5. LaSalle St., Chicago 3 

Tel.: State 5151 
Rodio Dept.: Otto R. Stadelman, timebuyer; 
W. R. fowler Jr., John J. Louis, Melvin S. 
Hattwick, account executives; A. Wallace, 
production. 
Hollywood 28 -1680 N. Vine St. Tel.: Granite 

7186. Frank Pittman; Francis Van Martes. 
veldt. 

Radio Accounts: Kraft Cheese Co.; S. C. John. 
son & Son; Swift & Co. (Sunbrite, Ice Cream); 
Wieboldt Sores Inc. 

NEFF RADIO PRODUCTIONS 
Stroh Bldg., Detroit 26 
Tel.: Randolph 3006 
Radio Dept.: M. A. Neff, radio director; 
Dorohy Ann Marks, production manager. 

NEFF -ROGOW INC. 
30 Rockefeller Plaza, New York 20 
Tel.: Circle 7.4230 
Rodio Dept.: William Rogow, president; Don 
Boll. 
Radio Accounts: Bond Stores, Inc.; Joseph 
Martinson & Co.; Melville Shoe Corp.; Abra- 
ham & Strains; Stern's Nurseries. 

NEWBY 8 PERON 
59 E. Van Buren, Chicago 5 
Tel.: Harrison 9494 
Radio Dept.: A. W. Newby, space buyer, 
occouni executive; E. J. Lewinski, account 
executive. 
Radio Accounts: Prima Bismarck Brewing Co.; 
Gossman Dept. Store; Ben -Ges Products; Mar- 
tin Food Products; R. Gerber & Co. 

NEWELL -EMMETT CO. 
40 E. 34th St., New York 16 
Tel.: Ashland 4 -4900 
Radio Dept.: Blayne R. Butcher, radio director; 
Helen Lee, assistant director; Edwin Franklin, 
television director. 
Cleveland 13- Terminal Tower Bldg. Tels 

Maine 3883. 
Hollywood -6331 Hollywood Blvd. Tel.r 

Hempstead 1974. 

Rodio Accounts: Liggett & Myers Tobacco Co.; 
Loose -Wiles Biscuit Co.; Pepsi -Colo Co.; 
Beech -Nut Packing Co.; Kirkmon's Soap. 

N. J. NEWMAN ADV. 
724 S. Flower, Los Angeles 14 
Tel.: Trinity 7664 
Radio Dept.: N. J. Newman, Lee Fink, account 
executives. 

NEWMAN, LYNDE & ASSOCIATES INC. 
Fla. Natl. Bank Bldg., Jacksonville 2 
Tel.: 3 -1253 
Radio Dept.: Hunter Lynde, vicepresident & 

account executive; Charles Gressle, account 
x executive. 

Rodio Accounts: Foremost Dairies Inc.; lax 
Brewing Co. 

NEWMARKS ADV. AGENCY 
217 7th Ave., New York 11 
Tel.: Watkins 9.7070 
Radio Dept.: Samuel S. Zipser, president & 
radio director; Joseph Bell, Rosalie J. Jones. 
account executives. 

KELSO NORMAN ORGANIZATION 
703 Market St., San Frandsco 3 

Tel.: Doualas 2848 

Radio Dent.: Kelso Norman. 
Radio Accounts: Podesta & Baldocchi; North. 
ern Calif. Floral Assn.: Madera Wineries & 
Distillers. 

NORTON ADV. SERVICE 

615 Orchard Pkwy, Niagara Falls, N. Y. 
Tel.: 2.3508 
Radio Deot.: M. L. Norton, radio director. 

NORTHWEST RADIO ADV. CO. 
American Bldg.. Sealle 4 
Tel.: Elliott 5488 

Rodio Deal.: Edwin A. Kraft, time, space 
buyer; W. L. Paul, asst. space and timebuyer; 
F. L. Thornhill, audit... 
Omaha -Brandeis Bldg., F. L. Thornhill, 

manager. 
Radio Accounts: Gardner Nursery Co.; Happy 
Tumbling Block Co.; Simon 8. Schuster Inc.: 
Radio Print Shop; Maynard & Co. 

o 
R. T. O'CONNELL CO. 
420 Madison Ave., New York 17 
Tel.: Plaza 3 -5412 
Radio Dept.: Charlotte B. Chadwick, head of 
radio dept. 
Radio Accounts: A. S. Harrison Co. :Preen'. 

O'CONNELL, RAGAN & RICHARDSON 

601 Puget Sound Bank Bldg., Tacoma 2 

Tel.: Broadway 4524 

Radio Dept.: Clark C. Richardson, radio di- 
rector. 
Radio Accounts: Model Bakery; Mountain 
View Memorial Park; Fine Art Studios; 
"Youth for Christ" Movement; Washington 
Gas 8. Electric Co. 

P. F. O'KEEFE ADV. 
199 Washington St., Boston 8 
Tel.: Capitol 6698 

OLIAN MW. CO. 
Ambassador Bldg.. St. Louis 1 

Tel.: Central 8380 
Radio Dept.: I. J. Wagner, vice president; 
Margaret Hart, Harold Kaye, executives. 
Chicago -Pure Oil Bldg. Tel.: State 3381 

I. J. Wagner, vice -president. 
Radio Accounts: unts: Columbia Brewing Co.; Alton 
Boxboard Co.; Atlas Prager Brewing Co.; 
Edelweiss- Schoenhofen Brewing Co.; General 
Grocer Co.; Lewis Howe Lab Co.; Eagle 
Stomp Co.; F 8. F Laboratories; Confections 
Inc.; Grove Laboratories; Beech Candy Co.; 
Paradise Wine; Helen Ayers Hand Cream. 

OLMSTED & FOLEY 

1200 Second Ave. So., Minneapolis 4 
Tel.: Atlantic 8166 
Radio Dept. Gordon A. Doline, radio director; 
Everett T. Olson, timebuyer; James O. Han- 
ley, Warren T. Way, Catherine J. Tidemanson, 
Ruth Heggen, writers. 
Radio Accounts: Bollard Storage; W. H. Bar. 
ber Co.; Cargill Inc.; King Midas Flour 
Mills; Marquette National Bank; B. F. Nelson 
Mfg. Co.; Northrup, King 8. Co.; Skellet Co. 

O'NEIL, LARSON & McMAHON 
230 N. Michigan Ave., Chicago 1 

Tel.: Andover 4470 
Radio Dept.: Otto Goes, radio director; Wal- 
ter Zivi, account executive and timebuyer; 
Nelson McMahon, partner. 
Radio Accounts: Consolidated Royal Chemical 
Co.; Charm Kurl Co.; Tint. Co.; Charms Cain; 
Ru -Ex; Udga Co.; Michigan Bulb Co.; Bonny 
Goy Frocks: Parr Vitamins; Saf Kil Co. 

E. A. OPPENHEIM CO. 
Michigan Bldg., Detroit 26 
Tel.: Cadillac 6765 
Radio Dept.: E. A. Oppenheimer, radio direc- 
tor. 
Rodio Accounts: Demery's Dept. Store; Annis 
Furs of Detroit; H. B. Clifford Roofing Co.; 
Economical Radio & Appliance Co. 

M. M. OWEN INC. 
122 E. 42nd St., New York 17 
Tel.: Lexington 24188 
Radio Dept.: L. E. Schneider, radio director. 

BROADCASTING Telecasting 
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OWEN & CHAPPELL INC. 

595 Madison Ave., New York 22 
Tel.: Plaza 8 -2400 
Radio Dept.: David Hale Halpern, vice-presi- 
dent & television director; Mar Seixas, 
timebuyer. 

MERRITT OWENS ADV. 
Bennett Bldg., Kansas City 10 
Tel.: Drexel 7250 

Radio Dept.: Merritt Owens; John J. Goetz; 
C. Arthur Smith. 

FRANK OXARART CO. 

672 So. LaFayette Park Place, Los Angeles 5 
Tel.: Exposition 4191 
Radio Dept.: Fronk Oxarart, owne-; W. W. 
Harvey, account executive; Ernest G. Michel, 

prod. mgrs& media dir.; Caroline Robbins, 
industrial and public relations director. 
Radio Accounts: Caltant Corp.; Drop -O- Lemon; 
Soil -Off Manufacturing Co.; Fletcher Wiley 
Productions. 

P 

PACIFIC ADV. STAFF 
1624 Franklin St., Oakland 12 
Tel.: Templebar 2885 

Radio Dept.: Helen Augsburg, manager. 
Radio Accounts: First Federal Savings & Loan 
Assn.; Thrift Federal Savings & Loan Assn.; 
Prudential Realty & Finance Co.; Oakland 
Crematorium; Homecraft Baking Co. 

PACIFIC COAST ADV. CO. 
1167 McAllister St., San Francisco 15 
Tel.: Fillmore 4120 

Radio Dept.: Richard E. Goebel, radio & telo. 
vision director; Norman E. Mork, timebuyer. 
Hollywood -Taft Bldg. Tel.: Granite 4185. 

Irvin Atkins, production manager. 
Radio Accounts: Langendorf United Bakeries 
Inc., San Francisco; Richard E. Goebel; Old 
Homestead Bakery; Dairy Belle Farms; Na- 
tional Bakers Service. 

PACIFIC NAT'L. ADV. AGENCY 
605 Union St., Seattle 1 

Tel.: Eliot 1401 

Radio Dept.: Trevor Evans, radio director. 
Portland 4, Ore. -Spaulding Bldg. Tel.: At- 

water 4339. 
Radio Accounts: Cedargreen Frozen Pack Inc.; 
Fisher Flouring Mills Co.; Washington Co -op 

Na National 
Poultry 

Groery 
Assn.; 

Co; Seattle First 
Baking 

t Nat'I. 
Bank; Wenatchee; Fayro Macaroni Mfg. Co.; 
Johnson & Sons, Funeral Directors; Wash- 
ington Apricots; Northwest Cherry Bureau. 

PARIS & PEART 
370 Lexington Ave., New York 17 
Tel.: Caledonia 5 -9840 
Radio Dept.: A. C. DePierro, timebuyer: R. H. 
Hazelton, W. F. James, account executives. 
Radio Accounts: Atlantic & Pacific Tea Co.; 
R & H Beer; Spratt's Dog Food. 

PARKER -ALLSTON ASSOC. 
116 John St., New York 7 
Tel.: Rector 2 -6514 
Radio Dept.: Raymond D. Parker, f resident. 

AMOS PARRISH & CO. 
500 Fifth Ave., New York 18 
Tel.: Pennsylvania 6 -6190 
Radio Dept. David T. Levine, radio director E. 

timebuyer. 
Radio Account: Van Raalte Co. Inc. 

W. MONTAGUE PEARSALL ADV. 
300 Vesey St., New York 7 
Tel.: Cortland 7 -3700 

Radio Dept.: W. Montague Pearsall, radio di- 
rector á timebuyer. 

PEARSON ADV. AGENCY 
50 E. 42nd St., New York 17 
Tel.: Vanderbilt 6 -0029 

Radio Dept.: C. H. Pearson, president & 
charge of radio. 

PECK ADV. AGENCY 
400 Madison Ave., New York 17 
Tel.: Plaza 3 -0900 
Radio Dept.: Arthur Sinsheimer, rodio and 
television director. 

Radio Accounts: Beverwyck Breweries Inc.; 
Pando & I (Myrurgia Perfume); Proxy 
Clothes; Old Dutch Mills Coffee; Templetane 
Radio Mfg. Co. 

PEDLAR & RYAN 
250 Park Ave., New York 17 
Tel.: Plaza 5 -1500 

Radio Dept.: E. G. Sisson Jr., vice -president 
Si television director; Joseph S. Ball, Eliza- 
beth C. Shay, William Barrett, production 
supervisors; Cyril J. Mullen, copy chief; 
Mary Dunlavey, timebuyer; William J. Shine, 
Ernest P. Zobian, account executives. 
Radio Accounts: Procter & Gamble (Camay, 
Chipso, Dash); Sterling Drug (Ironized Yeast). 

BROADCASTING Tele 

PERRY -BROWN INC. 
15 E. 8th St., Cincinnati 2 
Tel.: Cherry 3181 
Rodio Dept.: Donald Kortekamp, writer; Ed. 
Doran, Sprague Mullikin, account executives . 

Rodio Accounts: Security Storage Co. 

HAROLD PETTUS ADV. 
Jones Bldg., Corpus Christi, Tex. 
Tel.: 2.5621 
Rodio Dept.: Harold Pettus. 

PICARD ADVERTISING CO. 

250 W. 57th St., New York 19 
Tel.: Columbus 5 -4121 

CASPER PINSKER 

150 Nassau St., New York 7 
Tel.: Beekman 3 -2542 
Radio Dept.: Lester Wundermon, radio direc- 
tor & timebuyer. 
Radio Accounts: Harvest House; Ivenco Inc.; 
Life Study Fellowship; Herald Publishing Co. 

PITLUK ADV. CO. 
Alamo Bank Bldg., San Antonio 5, Tex. 
Tel.: Garfield 7268 
Radio Dept.: Rena Lynn, radio director; Jack 
N. Pitluk, president I account executive; Fred 
Allen, rodio director; Jean O'Brien, copywriter. 

PLATT -FORBES INC. 
386 Fourh Ave., New York 16 
Tel.: Caledonia 5.4440 
Radio Dept.: William S. Walker, vice- presi- 
dent, secretary; T. F. Cosgrove, vice-president 
& timebuyer; Rutherford Platt, W. A. Forbes, 
account executives. 
Hartford 3-75 Pearl St. Tel.: Hartford 7 -0758. 

G. Frank Sweet, vice -president. & manager. 
Radia Accounts: Squirrel Brand Co.; Peter 
Paul, Inc. (Mounds, Choclettos, Peter Paul's 
Charcoal Gum); Oxo Ltd. 

PLAZA ADV. AGENCY 
9 Rockefeller Plaza, New York 20 
Tel.: Circle 6 -6550 
Radio Dept.: Nancy Vioroli, timebuyer, 
Radio Accounts: Trunz Inc.; I. Lefkowitz á 
Sons. 

JULIAN POLLOCK CO. 
1717 Sanson, St., Philadelphia 3 
Tel.: Locust 1686 
Radio Dept.: Louis L. Schwerin, radio director. 
Radio Accounts: Kahn & Rosenau; Adams 
Clothes; Commonwealth Optical Co.; Quaker 
Storage Co.; Columbia Institute. 

POLLYEA ADVERTISING 
670 Cherry St., Terre Haute, Ind. 
Tel.: Crawford 6707 
Radio Dept.: William Polie, account executive. 
Radio Accounts: Holman á Co.; Terre Haute 
Brewing Co. 

PONDROM á COLLINS 
912 Commerce St., Dallas 2 

Tel.: Riverside 6381 

Radio Dept.: Sam Pondrons, partner. 
Rodio Accounts: Fleming & Sons; Crazy Water 
Crys'als Co.; Oxidine Co.; Ventahood Co.; 
Breedlove Nursery. 

POSNER ADV. AGENCY 
8 E. 41st St., New York 17 
Tel.: Lexington 2 -3878 
Radio Dept.: James B. Zabin, vicepresident. 

POST & JOHNSON INC. 
242 Trumbull St., Hartford 3 
Tel.: Hartford 2 -1717 
Radio Dept.: Harold P. Pest; Everett Jess. 
Radio Account: Manhattan Shop. 

R. J. POTTS- CALKINS & HOLDEN 
215 W. Pershing Road, Kansas City 8, Mo. 
Tel.: Victor 4433 
Radio Dept.: R. J. Potts, J. B. Woodbury, 
E. A. Warner, C. L. Robinson, C. C. Tucker, 
John M. Gaughan account executives; Connie 
Joan Connor, head of script dept. 
POTTS- TURNBULL CO. 
912 Baltimore Ave., Kansas City 6 
Tel.: Victor 9400 
Radio Dept.: W. J. Krebs, N. P. Rowe, Blair 
MacPhail, G. F. Magill, B. G. Wasser, W. 
B. Stone, account executives. 
Radio Accounts: Bituminous Coal Utilization 
Committee; Church of the Nazarene; Cook 
Chemical Co.; Farm & Home Savings E. Loon 
Assn.; M. K. Goetz Brewing Co.; Gooch 
Milling & Elevator Co.; Gooch Feed Mill Co.; 
Clara Harris Cosmetics; Harrow Taylor Butter 
Co.; Kansas City Fire & Marine Ins. Co.; 
Larabee Flour Mills Co.; E. Livingston & 
Sons; Locke Warm Morning Stove Co.; Phil- 
lips Hotel; H. O. Peet & Co.; Refinoil Mfg. 
Corp.; Sinclair Coal Co.; Steckley Hybrid 
Corn Co.; Staley Milling Co.; Leo Stern Pho- 
tographers; Stevens Hat Co.; Zerbst Phar- 
macal Co.; Coleman Lamp & Stove Co. 

JOHN O. POWERS CO. 
220 E. 42nd St., New York 17 
Tel.: Murray Hill 2 -8766 
Radio Dept.: Robert W. Powers, radio di- 
rector & timebuyer. 

casting 

PRESBA, FELLERS & PRESBA 

360 N. Michigan Ave., Chicago 1 

Tel.: Central 7683 

Radio Dept.: Marquis M. Smith, radio director; 
Ralph Cushing, account executive; W. B. 

Presba, vice -president. 

E. J. PRESSER ADV. 
120 E. Third St., Charlotte 2 
Tel.: 4 -7754 
Radio Dept.: W. H. Porcher Jr. 
Radio Accounts: Radiator Specialty Co.; Re- 
publican State Executive Committee. 

J. G. PROCTOR CO. INC. 
250 Park Ave., New York 17 
Tel.: Plaza 3.5252 

Radio Dept.: J. G. Proctor, president. 
Rodio Accounts: Newark Cheese Co. Inc.; 
Freed Furs. 

PRODUCTIVE ADV. AGENCY 
553 S. Western Ave., Los Angeles 5 
Tel.: Fitzroy 4321 

Radio Dept.: John T. Davies, copy & radio 
director. 
Rodio Accounts: Arden Farms Company. 

PUBLICITY & ADVERTISING ASSOC. 

Spreckels Bldg., San Diego 1 

Tel.: Main 8Uí0 

Rodio Dept.: Buckleigh Oxford, director of 
rodio activities; Mary Alice Haggard, account 
executive. 
Radio Accounts: Anchor Inn; The Drunkard; 
Albert E. Furlow and Associates; Graf's Furs; 
Dr. C. J. Hennaghan; F. W. James & Sons; 
Modern Furniture Co.; San Diego Nursery- 

s Associa'ion; Walker's Dept. Store; San 
Diego Daily Journal. 

R 

L. W. RAMSEY CO. 
230 N. Michigan Ave., Chicago 1 

Tel.: Franklin 8155 
Radio Dept.: L. H. Copeland, vice-president & 
account cutive; Dorothy Parsons, radio 
director; F. L. Eason, account 

x 
unt executive. 

Davenport, l0. -111 E. 3rd St. Tel. 3.1889. 
L. W. Ramsey, president. 

Radio Accounts: Michigan Mushroom Co.; 
Lite Soap Co.; Illinois Commercial Men's 
Assn.; G. Heileman Brewing Co.; Berghoff 
Brewing Corp. 

RANDALL CO. 
75 Pearl St., Hartford 3 
Tel.: 7 -1179 
Radio Dept.: Catherine A. Gilbert, radio direc- 
tor. 
Radio Accounts: Arthur Drug Stores; Bacon 
Bottling Co.; Blue Bird Shops Inc.; Crown 
Petroleum Corp.; George E. Dewey & Co.; 
Ellin & Levin; Garde Hotel; Harry Glotze.'; 
Harry's Clothing Store; Hartford Gas Co.; 
S. Max & Co.; Milton Wayside Furniture 
Store; New England Furriers; Polish National 
Home; Putnam Coffee; Round Table Res- 
taurant; Savitt Jewelers; Schultz Beauty Sa- 
lons; Albert Steiger Inc.; Webster á Rivoli 
Theatres; Youth Centre. 

WM. N. RANKIN CO. 
101 W. 55th, New York 19 
Tel.: Circle 7.4914 

Radio Dept.: Wm. H. Rankin, president; Wil 
lion, A. Dewitt, radio director. 
Chicago -Willoughby Bldg.; William S. Nord 
burg, manager. 

RATCLIFFE ADV. AGENCY 
Mercantile Bank Bldg., Dallas 1 

Tel.: Central 8035 

Radio Dept.: M. K. Ratcliffe, radio director & 
account executive; O. S. Bruck, Mont Hurst, 
account executives. 
Radio Accounts: Mercantile Nat'l. Bank; Pig 
Stands; Doc Jackson Garage; Magnolia Pe. 
troleum Co.; Metzgers Dairy; RauscherPierce 
& Co. 

VICTOR M. RATNER 
515 Madison Ave., New York 22 
Tel.: Eldorado 5 -3670 
Radio Dept.: Victor M. Ratner, president, 
rodio director & timebuyer. 
Radio Accounts: Benin's Wonderstoen Co. 
(Wonderstoen). 

RAY -HIRSCH It WATERSON 
7 E. 42nd St., New York 17 
Tel.: Murray Hill 2.1412 
Radio Dept.: Murray Hirsch, executive dire 
tor; Nat Pomeranz, account executive. 
Radio Accounts: Electronic Corp. of America; 
Browning King. 

CHAS. DALLAS REACH CO. 
6 E. 45th St., New York 
Tel.: Murray Hill 2 -2590 
Radio Dept.: Charles A. King Jr., vice- presi 
dent charge of rodio. 

47 Years 

Publishing 
FACTS! 

marshalled to do 
Your bidding- 

Modern business and Sales 
Management depends for 
its vigor upon accurately 
marshalled FACTS - con- 
clusive Facts -ready for in- 
stant reference. 

There are approximately 
13,000 complete business 
data items in the McKIT- 
TRICK DIRECTORY OF 
ADVERTISERS - Geo- 
graphical Section and Clas- 
sified Section respectively. 
Items that yield all the es- 

sential FACTS about Na- 
tional Advertisers - their 
Products, Trade Names, 
Executive Personnel, Ap- 
propriations, Media, When 
Lists are made up, Distri- 
bution, etc. 

Sales problems are always 
changing and maximum 
Spot -Sales can be obtained 
through 

* FACTS that help increase 
the time spent with pros- 
pects. 

* FACTS that help make 
calls more profitable. 

* FACTS that reveal addi- 
tional opportunities in the 
territory. 

Why not plan your Saks 
and Promotional campaigns 
on the basis of these de- 
terminable FACTS? 

Why not send for further 
information as to the cost 
and other essential de- 
tails concerning this 

directory and 
Service? 

GEORGE McKITTRICK 

& COMPANY 

108 Fulton Street 
New York 7, N. Y. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 

Newark 2 -58 Park Place. Tel.: Market 3 -5100. 

Radio Accounts: L. E. Waterman Co. (Gang- 
busters). 

REALSERVICE INC. 
110 W. 34th St., New York 1 

Tel.: Pennsylvania 6 -4411 

Radio Dept.: J. Elkins, radio director 8 time - 
buv . 

REDFIELD JOHNSTONE INC. 
420 Madison Ave., New York 17 
Tel.: Plaza 3 -6120 
Rodio Dept.: L. L. Redfield, rado director. 
Rodio Accounts: Howard Clothes Inc.; Block 
Drug Co.; Wool Novelty Co. Inc. (Wool 
Foam); Grelva Inc. 

KNOX REEVES ADV. INC. 
First Nat'l. Bank Bldg., Minneapolis 2 
Tel.: Bridgeport 7701 

Radio Dept.: Russell E. Neff, radio & television 
director; Elizabeth Reeves, script editor; H. 
K Painter, producer. 
New York 17 -122 E. 42nd St. Tel.: Murray 

Hill 4 -3982. 

San Francisco 5 -625 Market St. Tel.: Sutter 
6744. R. W. Stafford, vice-president. 

Radio Accounts: General Mills Inc.; Sperry 
Flour Co.; Pacific Gamble Robinson Co. 

REINCKE -METER FINN INC. 
520 N. Michigan Ave., Chicago 11 
Tel.: Whitehall 7440 

EMIL REINHARDT ADV. 
1736 Franklin, Oakland 12, Cal. 
Tel.: Templebor 2408. 
Radio Dept.: Joseph Connor, Dove lane, 
writers. 

REISS ADV. 
221 W. 57th St., New York 19 
Tel.: Columbus 5 -7733 
Radio Dept.: Gladys Kamer, timebuyer; Harold 
Reiss, Joseph Reiss, account executives. 
Radio Accounts: Rand Rubber Co 

WM. B. REMINGTON INC. 
196 Worthington SL, Springfield 3, Mass. 
Tel.: 2.2135 
Radio Dept.: Wm. B. Remington, president & 
account executive; Harold W. Hixon Jr., Wil li m R. Mason, account executives. 

Radio Accounts: Springfield Institution for 
Savings; Hotel Sheraton 

REPUBLIC RADIO FEATURES 

64 East Lake St., Chicago 1 

Tel.: State 0460 

Radio Dept.: Albert Kopps, radio director. 

RHOADES & DAVIS 

690 Market St., San Francisco 4 
Tel.: Exbrook 6468 

Radio Dept.: Rufus Rhodes, president; Robert 
O. Davis, vice-president. 
Los Angeles! 3275 Wilshire Blvd. Tel.: Fitzroy 

2141. P. E. Gailey, manager. 
Radio Accounts: H. C. Capwell Co.; Corley 
Diet Foods Co.; Federal Stores; HOZ Prod. 
acts; Radio Insurance Agencies; 7 -UP; Yellow 
Cab Co.; Cook Products Corp. 

LEE RINGER ADV. 

3923 W. 6th St., Los Angeles 5 

Tel.: Drexel 8131 

Rodio Dept.: Thelma Ringer, television di- 
rector, ac count executive; Linda Harris, radio 
director. 

JOHN H. RIORDAN CO. 

816 W. 5th St., Los Angeles 13 

Tel.: Michigan 8296 

Radio Dept.: John H. Riordan, owner, rodio 
director & account cutive; Ruth Hazen, 
timebuyer; Andrew Ce Boyd Jr., account 
executive. 
Rodio Accounts: California Flyers Inc.; Omega 
Shoe Polish Co.; B. Harris Co. 

PHILIP RITTER CO. INC. 

511 Fifth Ave., New York 17 

Tel: Murray Hill 2 -3392 

Radio Dept.: Philip Ritter, Jr., president L 
radio director. 

Sports Leadership 
in the 

Nation's Sports Center 

In Southern California .. . 

Everyone interested in sports knows KWKW is on 
the right side of the dial, 

Everyone interested in marketing knows KWKW is 

smack in the center of the ration's 3rd market. 

SOUTHERN CALIFORNIA BROADCASTING CO. 
PASADENA -1000 WATTS -LOS ANGELES 
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DAN RIVKIN ADV. 
220 S. 16th St., Philadelphia 2 
Tel.: Pennypacker 5766 
Radio Dept.: Dan Rivkin, account executive. 

S. E. ROBERTS INC. 
Lincoln- Liberty Bldg., Philadelphia 7 
Tel.: Rittenhouse 6171 

Radio Dept.: S. E. Roberts, president & account 
executive; H. H. DuBois, vice- president & 
account executive. 

ROBERTS 8 REIMERS INC. 

551 Fifth Ave., New York 17 
Tel.: Murray Hill 2.3175 
Rodio Dept.: Leon Kelley, vice-pres., radio 
director; John Kerevin Leecken, timebuyer. 

ELWOOD J. ROBINSON ADV. AGENCY 
Spring Arcade Bldg., Los Angeles 13 
Tel.: Mutual 1142 

Radio Dept.: Elwood J. Robinson, president; 
Melvin A. Jensen, radio director. 
Son Francisco -Kohl Bldg. Tel.: Douglas 5407. 

Carl Wakefield, manager. 

ROCHE, WILLIAMS & CLEARY INC. 
135 S. LaSalle St., Chicago 
Tel.: Randolph 9760 
Radio Dept.: Phil Stewart, radio director; 
N. J. Cavanagh, timebuyer. 
New York 17 -400 Madison Ave. Tel.: Plaza 

3.7444. R. A. Porter, vice-president. 
Philadelphia 2 -225 5. 15th Sr. Tel.: Penny - 

packer 2766. Guy C. Pierce, vice- presi- 
dent. 

ROCKLIN, IRVING & ASSOS. 

155 N. Clark St., Chicago 1 

Tel.: Randolph 2324 
Radio Dept.: Irving Rocklin, account execu- 
tive; Annette S. Cook, production. 
Rodio Accounts: Union Life Ins. Co.; Walton 
Motors; Cedergreen Frozen Foods; Conover 
Originals; Renee Products; Martin Jewelers; 
Hollywood Nylon -ice Co. 

ROGERS L SMITH ADV. AGENCY 

20 N. Wacker Drive, Chicago 6 
Tel.: Dearborn 0021 

Rodio Dept.: Roland Blair, vice -president 
charge radio; Walter E. Smith, Ray H. Rey- 
nolds, George C. Huppertz, A. P. Jennings, 
account executives. 
Dallas 1- Irwin- Kessler Bldg. Tel.: Riverside 

6044. Marie Callahan, radio director; 
Howard N. Smith, D. Switzer McCrary, 
Mack McKee, Louise Wood Allen, John 
David McConnell, account executives. 

Radio Accounts: Angelus -Campfire Co.; G. E. 

Conkey Co.; Cracker Jack Co.; Creamette Co.; 
Little Crow Milling Co.; Poultry Tribune; Reid, 
Murdoch & Co.; T. W. Burleson, Dallas Hud- 
son Co.; First Nat'l. Bonk of Dallas; Joe 
Franklin Meyers Candy Co.; Naughton 
Forms; Ripley Shirt Mfg. Co.; Sears Roebuck 
& Co. of Dallas; Taylor Bedding Mfg. Co. 

DUDLEY ROLLINSON CO. 

350 Fifth Ave., New York 1 

Tel.: Bryant 97640 
Radio Dept.: D. R. Rolinson, Marian Horwig, 
Hugh MacRae, Jeanne McCarthy. 

ROOT -MANDABACH ADV. AGENCY 
646 N. Michigan Ave., Chicago 11 
Tel.: Superior 8247 
Radio Dept.: P. B. Root 

CHARLES EDSON ROSE CO. 

43 E. Ohio St., Chicago 11 

Tel.: Superior 3486 
Radio Dept.: William Perry, radio director. 

ROSE -MARTIN INC. 
21 W. 46th St., New York 19 
Tel.: Bryant 9.4621 

Radio Dept.: G. M. Rundbaken, media direc 
tor. 
Radio Accounts: American Kitchen Products 
Co.; S. Gumpert Co. (Minute Mon Soup Mix, 
Noxon Polish;. 

IRVING ROSEN ADV. 
160 Fifth Ave., New York 10 
Tel.: Chelsea 2 -7930 

Rodio Dept.: Irving Rosen, radio director & 

x 

account executive. 

Radio A Strathmore Products Co.; 
Kay Preparations. 

ARTHUR ROSENBERG CO. 

570 7th Avenue, New York 18 
Tel.: Chickering 4 -4420 

Radio Dept.: Arthur Rosenberg, Samuel 
Rubenstein, Charles S. Silver, account execu- 
tives. 
Radio Accounts: tongine- Wittnauer Watch Co. 
Inc.; Hennofoam Shampoo Co.; Luxor Baths 
Hotel; Myers 1890 Beverages. 

W. B. ROSS & ASSOC. 
674 W. Washington Blvd., Los Angeles 15 
Tel.: Prospect 7656 
Radio Dept.: Beatrice Henning Shaw, radio 
director. 
Radio Accounts: Monarch Finer Foods; Holly - 

od Cemetery Assn Pierce Bros.; Pierce 
Life Insurone Co.; Krieger Oil Co. of Cali- 
fornia; California Wines Ltd. 

ROZENE ADV. AGENCY 
59 Cannon St., Bridgeport 3, Conn. 
Tel.: 6 -1176 
Radio Dept.: Jock Rozene, Leon Rozene, Pa- 
tracia Green. 
Radio Accounts: Leventhal Furniture Co.; 
Samuel Jewelers; Harpers Furs; United Men's 
Shops; United Shoe Stores; Beverly Gift Box; 
Model Fur Co. 

WALTER L. RUBENS 8 CO. 
410 N. Michigan Ave., Chicago 11 
Tel.: Superior 8436 
Radio Dept.: Helen Shanesy, vice -president. 
Radio Accounts: Chicago Arena; Cleveland & 
Buffalo Steamship Co. 

ROBERT C. RUSSELL INC. 
152 Barrett St., Schenectady 5 
Tel.: 4 -7837 
Radio Dept.: R. C. Russell, production man 
oger. 

RUTHRAUFF L RYAN INC. 
405 Lexington Ave., New York 17 
Tel.: Murray Hill 6 -6400 
Radio Dept.: 
New York -Donald D. Stauffer, co -rodio direc- 

tor; Heagan Bayles, co -radio director; 
Charles T. Ayres, business manager; 
Grant Y. Flynn, publicity; Leland F. 

Cooley, television director. 
Radio SupervisorsL Producers: Merritt W. 

Barnum, Lee Cooley, Fred Essex, Grant 
Y. Flynn, Robert Steel, Wilson Tuttle, 
Jack Van Nostrand, John Wellington. 

Radio Commercial Supervisor: Miss Regina 
Morgan. 

Chicago -R. W. Metzger, radio director; N. E. 
Heyne. production director; Jack Sharp, 
charge commercial writing; Holly Shively, 
charge of scripts. 

Hollywood -Nate Tufts, vice -president & rodio 
director; Robert Ballin, Brad Browne, Sam 
Pierce, Dave Young, Knowles Entrikin, 
producers. 

ORice 
Chicago 1 -360 N. Michigan Ave, Tel.: Frank- 

lin 0485. Paul E. Watson, western man 
oger. 

Detroit 2 -7430 Second Blvd. Tel.: Madison 
1980. M. J. Casey, vice -president. 

St. Louis 1 -812 Olive St. Tel.: Main 0127. 
Oscar A. Zehner, vice -president & man 
ogen. 

Houston 2 -712 Main St. Tel.: Charter 4 -1741. 
W. Van A. Combs, manager. 

Hollywood 28 -1680 N. Vine St. Tel.: Hillside 
7593. John H. Weiser, vicepresident & 
coast manager. 

Son Francisco 4 -235 Montgomery St. Tel.t 
Exbrook 4616. Herbert O. Nelson, account 
executive. 

Seattle 1 -1218 3rd Avenue. Tel.: Main 6727. 
F. G. Mullins, vice-president. ce- president. 

Cincinnati 2- Corey Tower. Tel.: MA 2413. 
John L. Magro, manager. 

Toronto -80 Richmond St. W. Tel.: Adelaide 
4069. Douglas Philpott, manager. 

Radio Accounts: American Tobacco (Lucky 
Strike); Chrysler Corp.; Delaware, Locks - 

na 
L Western R. R.; Electric Auto -lita 

Co.; Lever Bros. Inc. (Rinso, Lifebuoy, Spry); 
Savings Bank of N. Y. State; Noxzema 
Chemical Co.; Pharmaco Inc. (Feenamint, 
Chooz); Jacob Ruppert Brewery; Taylor Reed 
Corp.; American Home Products (G. Wash- 
ington L Cafe Melo Coffee, Anacin). 
Television Account: Lever Bros. Co. ( Rinso, 
Lifebuoy, Spry). 

LEWIS EDWIN RYAN 

726 Jackson Place, Washington 6, D. C. 
Tel.: Republic 7606 
Radio Dept.: Lewis Edwin Ryan, owner. 

RYDER L INGRAM LTD. 

1924 Franklin St., Oakland 12, Calif. 
Tel.: Templebar 0363 
Radie Accounts: Colbourn Studio; Bill Wood 
Motor Co. 

s 

ST. GEORGES L KEYES INC. 
250 Park Ave., New York 17 
Tel.: Plaza 5 -1180 

BROADCASTING Telecasting 
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IN THE WEST IT'S KSL 
The West is big. ln this laud of .ast spaces, radio must be big too. 

It must leap the mountains, span the rivers, and fly the deserts. In 

the West it's K S L. This tradition is by no mere accident. K S L can 

be heard most everywhere. This has been so for years, and people have 

come to depend on K S L. To serve such a vast area of America 

from the busy industrial cities of the Intermountain country to the lone 

sheep herder on the high prairie is a challenge. But Westerners know K S L 

and K S L knows and interprets the spirit of this rugged, robust West. 

i_ ' ,, 
muuuuuuuuuuuummmimmui 

65L Utrnin¡ tire. CBS 716 Arc. Stud, / 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
Radio Dept.: Victor von der Linde, radia & 
television director; Charlotte Rains, time- 
buyer. 
Rodio Accounts: Revere Copper & Brass, Inc.; 
Benjamin Moore & Co.; Calcutta Club Prod. 

cts; Maillage Products Corp.; Rome Mfg. 
Co.; Bell Bread Corp.; Tiara Products Co.; 
Philharmonic Radio Corp. 
Television Account: Mido Watch Co. of 
America. 

BEN SACKHEIM INC. 
29 W. 57th St., New York 19 
Tel.: Eldorado 5 -6025 
Radio Dept.: Leonard H. Spring, .imebuyer; 
Ben Sackheim, account executive. 

HAL A. SALZMAN ASSOC. 
6 E. 45th St., New York 17 

Tel.: Vanderbilt 6 -4750 
Radio Dept.: Jock Ross, radio director, time 
& talent buyer; Hal Salzman, account evens 

Radio Account: National Healthaidr. 

SAVAGE & TALLEY 
Fountain Square Bldg., Cincinnati 2 

Tel.: Main 1164 
Radio Dept.: William Savage Jr , Thomas 
Birch, account executives. 

WALKER SAUSSY ADVERTISING 
318 Corondelet St., New Orleans 12 

Tel.: Magnolia 3218 
Radio Dept.: Joyce Vitari, radio niebuyer; 
Walker Saussy, Jacob J. Wolf Jr.. account 
executives. 

WILLLIAM A. SCHAUTZ INC. 
247 Park Avenue, New York 17 
Tel.: Plaza 5 -1161 
Radio Dept.: Stanley L. Musselmar, radio 
timebuyer. 
Rodio Accounts: J. B. Fishel's Balery; Rice - 
Manbeck Baking Co.; Gunzenhauser's Bakery; 
Se-Lect Baking Co.; Schwebel Baking Co. 

HUGO SCHEIBNER INC. 
111 W. 7th St., Los Angeles 14 
Tel.: Michigan 6636 
Radio Dept.: Hugo Scheibner, owner & radio 
director; Fred W. Strauss, executise v 

Ic 

e. 
president & account executive; Aubrey C. 
Mndle, account executive; Sue Wolford, 
production manager. 

SCHECK ADV. AGENCY 
9 Clinton St., Newark 2 
Tel.: Market 2.0480 
Radio Dept.: E. Grant Scheck, radio director; 
Morris Scheck, Julius Scheck, Wm. Andrews, 
E. Grant Scheck, Melvin E. Bach. account 
executives. 

SCHOLTS ADV. SERVICE 
1201 W. Fourth St., Los Angeles 13 
Tel.: Michigan 2396 
Rodio Dept.: William G. Schott', Fred Mont- 
gomery, Earl Lee, T. D. Schotts, L. Myro. 

GORDON SCHONFARBER & ASSOC. 
58 Weybosset St., Providence 3 
Tel.: Gaspee 4813 
Radio Dept.: Claire R. Grenier, radio director; 
Gordon Schonfarber, Huntington Hanchett, 
account executives. 
Radio Accounts: Calif. Artificial Flower Co., 
Coco! -Coil Corp., Glodding's Inc.; Loutitt 
Laundry; Old Colony Cooperative Bank; Peter- 

s Hosiery Shop; Tilden- Thurber Co.; New 
England Bakery Co. 

SCHWAB & BEATTY INC. 
1230 Sixth Ave., New York 20 
Tel.: Circle 5 -9090 
Radio Dept.: Robert W. Beatty, vice-pres., 
timebuyer, account executive; Victor O. 
Schwab, president & account executive. 
Radio Accounts: Book -of- the -Month Club Inc.; 
Omnibook Magazine. 

HAROLD S. SCHWARTZ Si ASSOC. 
500 N. Deorborn St., Chicago 10 
Tel.: Delaware 3623 
Radio Dept.: Harold 5. Schwartz. 

SCHWIMMER & SCOTT 
75 E. Wacker Drive, Chicago 1 

Tel.: Dearborn 1815 

Radio Dept.: Alan Fishburn, radio & television 
director; Walter Schwimmer, R. J. Scott, Harry 
Jobson, Carl Krantz, Cec Widdifield, Fred 
Vosse, Ed Guy, account executives. 
Radio Accounts: Waigreen Co. Congress 
Cigar; Peter Fox Sons Co.; Fox Deluxe Brew. 
ing Co.; Christian Business Men's Assn.; Gold. 
blatt Bros.; Kelling Nut Co.; Linea Products; 
Chicago Stadium; Schutter Candy Co.; Vicks 
Chemical; Salerno Megowen; Chicago Daily 
News; Studebaker; Hirsch Clothing Co.; Coro- 
net 
National Small Business Men's 's Astrc Sealy 
Mattress Co.; Rudolph Wurlitzer Co.; Grant 
Advertising (Beeman s Gum); Maxon; Newell. 
Emmett (Beechnut Gum); Subsidiaries of 
Walgreen. 
Television Account: Coronet Magazine. 

BROADCASTING Telec 

WALTER SCOTT ADV. AGENCY 
299 Madison Ave., New York 17 
Tel.: Murray Hill 2.6653 
Radio Dept.: L. Maris, radio director & time. 
buyer. 

SEBERHAGEN INC. 
1601 Chestnut St., Philadelphia 3 

Tel.: Rittenhouse 1776 
Radio Accounts: Wm. Greta Brewing Co.; 
Jacob Reed's Sons; N. Snellenburg 8. Co. 

RUSSEL M. SEEDS CO. 
919 N. Michigan Ave., Chicago 11 

Tel.: Delaware 1045 

Radio Dept.: Jack Simpson, rodio director; 

June Jackson, Hub Jackson, timebvyers. 
Indianapolis- Lempke Bldg. Tel.: Market 1395. 

Paul Richey, vice-president. 
Hollywood 28 -Taft Bldg. Tel.: Granite 4185. 

Eleanor Brockhoff, manager. 
New York 17 -366 Madison Ave. Tel.: Murray 

Hill 2 -2636. 
Radio Accounts: Brawn & Williamson Tobacco 
Corp.; W. A. Shaeffer Pen Co.; Grove Labor- 
atories es Inc ; Pi x Co.; Fitzpatrick Bros. 

THEO. H. SEGALL ADV. AGENCY 
544 Market St., San Francisco 
Tel.: Sutter 6557 
Radio Dept.: Theo. H. Segall. 
Radio Accounts: Milen's Jewelry; Fred Benioff. 

ROSCOE W. SEGAR ADV. 
2125 N. E. 48th Ave., Portland 13, Ore. 
Tel.: Trinity 3445 
Radio Dept.: R. W. Segar, radio director; 
D. Segar, associate director; M. Hallam, ac- 
count executive. 
Radio Accounts: Niklas & Sons, Florist; The 
Tisdales (lily Bulbs'; George B. Wallace 
(Studebaker Disc` 

WM. G. SEIDENBAUM ADV. AGENCY 
9 E. 40th St., New York 16 
Tel.: Ashland 4 -3763 

SHAFFER, BRENNAN, MARGULIS ADV. 
4 N. 8th St., St. louis 1 

Tel.: Main 2579 
Radio Dept.: S. I. Rosenfeld, account execu- 
tive; Thos. D. Shaffer, Sam B. Margolis, ac- 
count executives. 
Radio Accounts: American Poultry Journal; 
American Studios; Bradley Bros. Nurseries; 
Carter's Chickery; Smith Mother Nature Brood- 
er Co.; Sunshine Hatcheries; Western Sta. 
tionery Co. 

SHAPPE- WILKES INC. 
215 Fourth Ave., New York 2 
Tel.: Grammercy 5 -5560 
Radio Dept.: Louis Shappe, radio director; 
Milton Hermanson, Anne Lesser, script 
writers. 

SHARP ADV. AGENCY 
4th & Pike Bldg., Seattle 1 

Tel.: Main 6286 
Radio Dept.: Charles R. Sharp. 

SHAW CO. 
816 W. Fifth St., Los Angeles 13 

Tel.: Mutual 5161 
Radio Dept.: John B. Shaw, owner; Fanon J. 

Moss, 
c 

radio director 8 account executive. 
Radio Accounts: Pacific Division of Bendix 
Aviation Corp., N. Hollywood, Cal. 

K. E. SHEPARD ADV. AGENCY 
105 S. La Salle St., Chicago I1 
Tel.: Andover 5966 
Radie Dept.: K. E. Shepard. 
Radio Account: Wilson E. Co. 

SHERMAN & MARQUETTE INC. 
919 N. Michigan Ave., Chicago 11 

Tel.: Delaware 8000 
Radio Dept.: Louis E. Tilden, radio director; 
Tom Singleton, Stuart Sherman, Arthur F. 
Marquette, Larry Wherry, account executives; 
Caroline Banneton, timebuyer. 
New York 20 -10 Rockefeller Plaza. Tel.: 

Circle 6.1550. Sam Fuller, radio direc- 
tor; Charles Hofmann, timebuyer. 

Beverly Hills -Post Office Box 1260. Joe Raes, 
rodio director. 

Radio Accounts: Colgate- PalmolivePeet Co.; 
Quaker Oats Co.; Sterling Drug Inc.; W. B. 
Caldwell Division; W. F. McLaughlin Co. 

SHORLANE -GENET CO. 
229 W. 42nd St., New York 18 
Tel.: longacre 3 -2708 
Rodio Dept.: A. H. Lange, treasurer, radio 
director & timebuyer. 
Radio Accounts: Brandt's Globe Theatre; 
Brandt's Gotham Theatre; Republic Theatre; 
Victoria Theatre. 

SHORT & BAUM ADV. 
718 W. Burnside St., Portland 9 
Tel.: Beacon 5153 
Radie Dept.: Hal E. Short. Charles 1. Boum, 
account executives. 

asting 

ALFRED J. SILBERSTEIN, BERT GOLDSMITH Inc, 
9 E. 40th St., New York 16 
Tel.: Murray Hill 3.6232 
Radio Dept.: Bert Goldsmith Jr., television 
director; Herbert Steiner, account cutive. 
Radio Accounts: Botany Worsted Mills; West 
Disinfecting Co. 
Television Account: Botany Worsted Mills. 
CHARLES SILVER & CO. 
737 N. Michigan Ave., Chicago 11 

Tel.: Superior 6625 
Rodio Dept.: B. R. Solomon, timebuyer & 
television director. 
Radio Accounts: I. J. Grass Noodle Co.; Rival 
Pocking Co.; Safety Cleansers Co. 
SILVERMAN ADV. CO. 
400 N. Michigan Ave., Chicago I 

Tel.: Superior 1040 
Radio Dept.: Art Linick, radio director; M. B. 
Silverman. 
Radio Account: Globe Repair Service. 
SIMMONDS & SIMMONDS INC. 
201 N. Wells St., Chicago 6 
Tel.: Central 1166 
Radio Dept.: Mark Ivey, radio director; Lee 
Perlot, timebuyer; Phil W. Tobias, account 
executive. 
Radio Accounts: Dr. L. D. LeGear Medicine 
Co.; Spear Mills; Omar Inc.; Schreiber Mill- 
ing & Grain Co.; Burros Feed Mills; Chic- 
0-Line Feed Mills; Wiedlocher & Sons. 

SIMONS -MICHELSON CO. 
Lafayette Bldg., Detroit 26 
Tel.: Cherry 3000 
Radio Dept.: Glenn Kyker, radio director; 
Margaret Mikjion, Virginia Hetmanski, Leon- 
ard N. Simons, L. J. Michelson. 
Radio Accounts: Colonial Department Store; 
Detroit Free Press; Dossin's Food Products; 
Forest Cleaners; Hudson Cleaners; Grinnell 
Bros.; Hughes & Hatcher; Ernst Kern Co.; 
Mac -O -Lac; The Schmidt Brewing Co.; Scot- 
land Woolen Co.; Simmons & Clark Jewelers; 
Velvet Nut Products; Viviano Wines; Wrig- 
ley's Super Markets. 
WILLIAM J. SMALL AGENCY 
216 Tremont St., Boston 16 
Tel.: Liberty 8992 
Rodio Dept.: Milton Yokus, chief of rodio 
dept. 

SMALL & SEIFFER INC. 
24 W. 40th St., New York 18 
Tel.: Wisconsin 7.8764 
Rodio Dept.: Joya Krakauer, timebuyer. 
Rodio Accounts: Carter Products (Arrid); 
Allcock Mfg. Co. 
SMITH, BENSON & McCLURE INC. 
8 S. Michigan Ave., Chicago 3 
Tel.: State 1931 

Radio Dept.: W. F. McClure, radio contact. 
Rodio Accounts: Fehr Beer Co.; Carson, Pirie, 
Scott & Co.; Old Heidelberg Restaurant; Ken- 
tucky Macaroni Co. 

SMITH, BULL & McCREERY 
6642 Sunset Blvd., Hollywood 28 
Tel.: Hempstead 5671 

Radio Dept.: Mel Roach, Allen McKee, pro. 
ducers; Frank Bull, Dick Smith, Walter Mo- 
Creery, Charles Ganz, aunt executives. 
Radio Accounts: Ice Follies; Ice Capados; 
Seaboard Finance; Los Angeles Times; Susan's; 
Marshall & Clampett. 
New York -Empire State Bldg. Tel.: Long. 

acre 3 -4107. F. .1. Smalley Jr., manager. 
Son Francisco- LoewWarfield Bldg. Tel.: Ord- 

way 7967. Bob Selby, manager. 
SMITH & DRUM INC. 
650 S. Grand Ave., los Angeles 14 
Tel.: Trinity 3454 
Radio Dept.: H. C. Drum, co owner & account 
executive. 
Radio Accounts: General Petroleum Corp.. 
Gilfillan Bros. Inc.; May Factor. 
SMITH, TAYLOR & JENKINS 
223 Fourth Ave., Pittsburgh 22 
Tel.: Atlantic 9312 
Radio Dept.: Ronald P. Taylor, vice -president; 
Thos. J. MacWilliams, radio & television direc- 
tor; Vaughn R. King, Ronald P. Taylor, E. H. 
Blichfeldt, Lambert Smith, account executives. 
Radio Accounts: Tech Borden Food Prod- 
ucts; Spear & Co.; Pittsburgh Provision & 
Packing Co.; Dad's Root Beer Co.; Ft. Pitt 
Bedding Co.; Dr. Ellis Co.; Pittsburgh Brewing 
Co.; Lackzoom Laboratories; Pittsburgh Coke 
& Chemical Co. 

SORENSEN 8 CO. 
919 N. Michigan Ave., Chicago 11 
Tel.: Delaware 5030 
Rodio Dept.: Muriel Wagemon, radio directo 

Specialists 
in 

Timing 
Equipment 
for Radio 

We are prepared to meet 

all needs of the broad- 
casting field for stop 
watches, pocket or wrist 

chronographs 

GALLET GALCO SECURITY 

STOP WATCHES GALLET 

CHRONOGRAPHS 
We also maintain a service department that specializes 

in the repair of timers and chronographs 

A rite for Our Catalog 

M. J. STILLMAN CO., INC. 
Established 1914 

116 S. Michigan Ave. Chicago 3, III. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
& account unt executive. 
adioAccounts: Bowey's Inc.; Sunway Vita- 

min Co.; Sunwoy Fruit Products Co.; Hard 
ing's Restaurants. 

W. A. SOUDERS & ASSOC. 
35 Bryden Rd., Columbus 5, O. 
el. Evergreen 5548 

Radio Dept.: Senora Souders, vice president 
& timebuyer. 
Rodio Accounts: R. Wilke Meat Markets. 

C. JERRY SPAULDING INC. 
201 Commercial St., Worcester 8, Mass. 
Tel.: 3 -4789 
Radie Dept.: C. Jerry Spaulding, president. 

SPEED & CO. INC. 
19 E. Fayette St.. Baltimore 2 
Tel.: Calvert 1817 
Radio Dept.: F. B. Speed Jr., R. W. Simpson, 
account executives; Anne M. Engers, time- 
buyer. 

RAYMOND SPECTOR CO. INC. 
595 Madison Ave., New York 22 
Tel.: Eldorado 5.1270 
Radio Dept.: Raymond Spector, presiden; 
Ned C. Smith, vice president & television di- 
rector; Norman Joy, radio production & talent; 
Edna Zimmerman, radio buyer. 
Radio Accounts: True Story Magazine; Lord 
Davenport Pipes; Praze; Stare; McKesson & 
Robbins; Pursin; Korat Tooth Powder; Fiction 
Book Club; King David Memorial Pork. 

FRANKLIN SPIER INC. 
40 E. 49th St., New York 17 
Tel.: Plaza 8 -1751 
Radio Dept.: Franklin Spier, rodio director; 
Ruth S. Low, timebuyer. 

SPITZ & WEBB 
LaFayette Bldg., Syracuse 2 
Tel.: 4-6868 
Radio Dept.: Stephen M. Webb, radio director 
& account executive. 
Radio Accounts: C. E. Chappell & Sons; Best 
Ice Cream Co.; People's Ice Co. 

SPOT BROADCASTING INC. 
303 W. 42nd St., New York 
Tel.: Circle 6 -9375 
Radio Dept.: Helen A. Thomas, radio director 
8 timebuyer. 
Radio Accounts: Fulford Company; Foster Mil- 

burn Company; Allen Olmsted Company; 
United Sales and Manufacturing Company; 
Fougera and Company; Dill Company. 

W. E. SPROAT & CO. 
664 N. Michigan, Chicago 11 
Tel.: Superior 4845 
Radio Dept.: William E. Sproot, owner. 

CHAS. N. STAHL ADV. 
509 Broadway, los Angeles 13 
Tel.: Madison 7844 
Radio Dept.: Charles Brown, Robert C. Rentz, 
account executives; Kay Huldermann, time- 
buyer; June Fulton, script writer. Charles N. 
Stahl, television director. 
Son Francisco -Hearst Bldg. Tel.: Douglas 

7505. A. L. Lawrence, manager. 
Radio Accounts: Sou'hern California Dental 
Offices of Dr. Beauchamp; Murphy Motors; 
War Refrigerator & Mfg. Co.; Dr. A. Reed 
Shoe Co.; Weber Showcase & Fixture Co. 

BARTON A. STEBBINS ADV. AGENCY 
811 W. 7th St., Los Angeles 14 
Tel.: Trinity 8821. 
Radio Dept.: Arthur W. Gudelmon, Leigh 
Crosby, Ed Bloodworth. 
Radio Accounts: Signal Oil Co.; E. F. Hutton 
& Co.; Shontex. 
STERLING ADV. AGENCY 
70 W 40th 5., New York 18 
Tel.: Longacre 5.4610 
Radio Dept.: Berne W. Wilkins, radio & 
vision director; Shirley Blum, assistant to di- 
rector; Julio T Lucas, timebuyer, 
Radio A s: Parker Watch Co.; Teen. 
Timers Inc.; Gotham Hosiery Co.; Fownes 
Gloves; label's Youth Centers; Sonne Bro'h- 
ers; Knitwear Inc. 
Television Account: Botany Worsted Mills. 
LOU STERLING & ASSOCIATES 
P. O. Box 410, N. Hollywood 
Tel.: Granite 8092 
Radio Dept.: Lou Sterling, owner & radio 
director. 
STERLING- KRIPPENE INC. 
2412 West 7th St., los Angeles 5 
Tel.: Drexel 5128 
Radio Dept.: Ken Krippene, vice-president & 
television director; Alice M. Body, account 
executive. 
Radio Account: Castle Company of Los An. 
geles. 

WPAT 
93 ON YOUR DIAL 

One of America's Fastest 

Growing Independent Stations 

O 

Covering Metropolitan New York 

New Jersey and Northern Pennsylvania 

Coverage Map and Rate Card on Request 

WPAT PATERSON 

1STÑEEj 
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STERNFIELD- GODLEY INC. 

280 Broadway, New York 7 
Tel.: Barclay 7 -3030 
Radio Dept.: Samuel I. Godley, president 1, 
rodio director. 
Radio Accounts: Purepac Corporation; H. H. 
Butler Stores; Fada Radio and Electric Co.; 
Dorsey Products. 

FRED D. STEVENS CO. 

14 Devereux St., Utica 2, N. Y. 
Tel.: 4.9339 
Radio Dept.: Fred D. Stevens, radio director. 
Radio Accounts: Wicks & Greenman; Lennon 's 
Inc. 

JEWELL F. STEVENS CO. 

25 E. Jackson Blvd., Chicago 4 
Tel.: Wabash 1441 

Radio Dept.: J. F. Stevens. 
Rodio Account: McBirnie Publications. 

J. L. STEWART AGENCY 

664 N. Michigan Ave., Chicago 11 

Tel.: Superior 6183 
Radio Dept.: J. L. Stewart. 
Radio Accounts: Federal Life & Casualty; 
United Insurance Co. 

STOCKTON, WEST, BURKHART 

First Nat'l. Bank Bldg., Cincinnati 2 

Tel.: Main 3209 
Radio Dept.: Ronald S. West, vice-president, 
charge of radio and creative production; 
Joseph Nelson, Edward P. Broome, Chas. H. 
Butler, Eric W. Stockon, William Z. Burk- 
hart, Henley B. Simpson, account executives. 
Radio Accounts: Clyffside Brewing Co.; Cin- 
cinnati Gas & Electric Co.; Ohio Oil Co.; 
Central Soya Co.; McMillan Feed Co.; U. S. 
Shoe Corp.; Estate Stove Co. 

CHARLES M. STORM CO. 

50 E. 42nd St., New York 17 
Tel.: Murray Hill 6.2820 
Rodio Dept.: Raymond E. Nelson, vice-presi- 
dent & radio & television director; Arthur 
Klein, assistant imebuyer. 
Radie Accounts: Park & Tilford (Perfumes & 
Cosmetic); The Tintez Company. 

ARTHUR W. STOWE ADV. 

672 S. Lafayette Pork Place, los Angeles 5 
Tel.: Drexel 8138 
Radio Dept.: Arthur W. Stowe, owner, radio 
director & account executive; Elaine Matt, 
timebuyer; Arthur Tribbals, account executive. 
Radio Accounts: Rowsey Motor Sales; Auto 
Investment Co.; Globe Finance Co.; Taylor 
Auto Co.; Western Auto Stores. 

STRANG A PROSSER ADV. AGENCY 

Smith Tower, Seattle 4 
Tel.: Elliott 1322 

Radio Dept.: Dorothy Broyles, rodio director; 
Joseph Maguire, Arthur Lomax, account exec- 

e 
s; Dixie loo Thompson, radio production 

dir . . 

Rodio Accounts: National Fruit Conning Co.; 
Puget Sound Power & Light Co.; Schwabacher 
Bros. & Co.; Washelli & Evergreen Memorial 
Park; Sabany; littler; Dr. Mellor Den'ists. 

STRAUCHEN A McKIM 

6 E. Fourth St., Cincinnati 
Tel.: Main 1618 
Radio Dept.: Louis Schaeffer, radio director 

n leave, USAAF); Edmund R. S'rauchen, 
acting radio direc'o-; Gordon F. MtKim Jr., 
account executive. 

STREET B FINNEY INC. 

330 W. 42nd St., New York 18 
Tel.: Bryant 9 -2400 
Radio Dept.: Howard Miller, radio director; 
Warren Faxon, John T. Kelly Jr.; Robert 
Finney, account executives. 
Radio Accounts: Espottobs; Dil -Kil Insecti- 
cides; Doan's Pills; Allen's Foot Ease; 
Ramsdell's Sulphur Cream; Ebling's Beer; 
Baby's Own Tablets; Dr. William's Pink Pills. 

CHARLES R. STUART ADV. 

625 Market St., San Francisco 5 
Tel.: Douglas 2438 
Radio Dept.: Chas. Johnson. 
Radio Accounts: Bank of Americo. 

CULBRETH SUDLER CO. 
412 W. Sixth St., Los Angeles 14 
Tel.: Trinity 0709 
Rodio Dept.: Wade Lane, director. 

DANIEL F. SULLIVAN CO. 
Stotler Bldg., Boston 16 
Tel.: Hancock 7644 
Radio Dept.: Fred W. Cole, director; E. F. 

Irish, W. K. Munroe, E. A. Poor, Charles J. 
I Connor, account executives. 

Radio Accounts: NuEnamel Corp.; Revere 
Racing Assn.; Cold Spring Brewing Co.; 
Eastern Mass. St. Railway; Timothy Smith Co. 

G. LYNN SUMNER CO. 

444 Madison Ave., New York 22 
Tel.: Plaza 3 -8730 
Radio Dept.: Dorothy Lamb, manager. 
Radio Account: Richard Hudnut. 

WALTER M. SWERTFAGER CO. 
40 E. 49th St., New York 17 
Tel.: Plaza 3 -9810 
Radio Dept.: Walter M. Swertfager, Gordon 
Gross. 
Radio Account: Seydel Chemical Co. 

T 
J. D. TARCHER B CO. 
630 Fifth Ave., New York 20 
Tel.: Circle 6.2626 
Radio Dept.: Wm. E. Larcombe, rodio di- 
rector; Ninnette Joseph, timebuyer. 
Radio Accounts: Seeman Bros. Inc.; Smith 
Bros. Inc.; Personna Blade Co. Inc.; McKesson 
& Robbins Inc. 

SAMUEL TAUBMAN a CO. 
Lewis Tower, Philadelphia 
Tel.: Pennypacker 7113 
Radio Dept.: Samuel Taubman, J. W. New- 
man. 
Radio Accounts: Harry Kraus; Brown Chemical 
Co.; Feinstein Furniture; Penn Jersey Auto 
Stores. 

J. WALTER THOMPSON CO. 

420 Lexington Ave., New York 17 
Tel.: Murray Hill 3 -2000 
Radio Dept.: John U. Reber, Robert T. Col- 
well, A. K. Spencer, linnea Nelson. Robert 
M. Gilham, television director. 
Chicago 11 -410 N. Michigan Ave. Tel.: Su- 

perior 0303. Hal Rorke. 

Detroit 26 -909 Lafayette Bldg. Tel.: Cadillac 
5273. Harry Mitchell. 

Hollywood 28 -1549 N. Vine St. Tel.: Hill- 
side 7241. Cornwall Jackson, Norman 
Blackburn, Carroll Carroll. 

San Francisco 4 -Shell Bldg. Tel.: Garfield 
3510. Henry Jackson. 

Radio Accounts: P. Ballantine A Sons; Elgin 
Watch Co.; Ford Motor Co.; General Cigar 
Co.; Johns -Manville Corp.; Kraft Foods; Lever 
Brothers Co.; Libby, McNeill & Libby; Parker 
Pen Co.; RCA Victor Division; Standard Brands 
Inc.; Swift & Co.; J. B. Williams Co.; Wm. 
Wrigley Jr. Co.; Seven -Up; H. C. Cole Mill- 
ing Co.; Planter's Nut and Chocolate Co. 

Television Accounts: Pan American World 
Airways System. 

ALFRED F. TOKAR 

850 Broad St., Newark 2 
Tel.: Mitchell 2 -2561 
Radio Dept.: Norman Tokar, Alfred Tokar. 
Radio Accounts: Benjamin & Johnes Inc.; 
Lorstan Studios. 

ARTHUR TOWELL INC. 
Insurance Bldg., Madison 3, Wisc. 
Tel.: Fairchild 870 
Rodio Dept.: Miriam Theiler. 

TRACY, KENT B CO. 

515 Madison Ave., New York 22 
Tel.: Eldorado 5 -4404 
Radio Dept.: Wm. Irwin Tracy, Frank S. Kent, 
J. Donovan, account executives. 
Radio Accounts: Arnold Brick Oven Bread; 
John Opitz Inc.; B. Fischer & Co. 

TRACY -LOCKE CO. INC. 
1307 Pacific Ave., Dallas 1 

Tel.: Riverside 8655 
Radio Dept.: Raymond P. Locke, president; 
Monty Mann, vice- president in charge of 
media; Jerry W. Moffett, vice -president and 
account executive; Dan Gillean, Ernest Lavan, 
Wanda Jarrott, Bob Mitchell, Bob Glassman. 
occount executives. 
Radio Accounts: Dr. Pepper Co.; Burrus Mill 
a Elevator Co.; Mrs. Baird's Bread Co.; Im- 
perial Sugar Co.; The Borden Co.; Byer -Rol- 
nick Co.; Morten Milling Co.; Allegeny Oil 
Co.; Group Hospital Service Inc.; "7.11" 
Stores of Texas. 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


1tr, 
íì Vit, 

J/ r4.. 
ü1'lilA ï 

Fl^;'tr s,''é;; 

" . ;I,{1 
4 It1t. 

ti''{{8r,Lr F1's s.:.,1I:1 

l1ti>. 1. 1?..1F; 
2 

.ft ,I.pr COS) co O O tIVE COVERA v it's SOUTNN, vow* 

Y ou 
Get s r 

ob B19 , 5 vings B9 n Govera9 

\`v( 
Affiliated with 

THE DALLAS MORNING NEWS 

THE FORT WORTH STAR TELEGRAM 

SERVING *126 COUNTIES 

IN TEXAS and OKLAHOMA 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
TRIANGLE ADV. AGENCY 
201 N. Wells St., Chicago 6 
Tel.: Randolph 5044 
Radio Dept.: Bruce Cowan, timebuyer. 
Rodio Accounts: American Crayon Co.; Lubri- 
Gas Labs.; Jacques Seed Co.; Lowe Seed Co.; 
Moews Seed Co. 

TURNER ADV. AGENCY 
520 N. Michigan Ave., Chicago 11 

Tel.: Superior 2161 

Radio Dept.: John K. Turner, account execu- 
tive. 

U 

ROLAND G. E. ULLMAN 
1520 Locust St, Philadelphia 2 

Tel.: ? nnypacker 4522 
Radio Dept.: Nan Collins, radio director. 

UNITED BROADCASTING SO. 

64 East Lake St., Chicago 1 

Tel.: Franklin 6001 

Radio Dept.: William L. Klein, radio direoor; 
Egmont Sonderling, timebuyer and general 

nager; Charles J. Zeller, account execs 
five. 
New York 19 -45 W. 45th St. Tel Bryant 

94324. Herbert Rosen, manager. 
Radio Accounts: Edison Bros. Stores; Stony 
Tire Co.; Handing Dairy; Universal Motors; 
Famous Beauty Salons; Dave's Sport Store. 

UNITED STATES ADV. CORP. 
612 N. Michigan Ave., Chicago 11 

Tel.: Delaware 4466 
Radio Dept.: A. J. Englehardt, radio director 
& timebuyer. 
Radio Accounts: Wilson & Co. Inc.; Wilson 
Sporting Goods. 

V 
THE VANDEN CO. 
620 N. Michigan Ave., Chicago II 
Tel.: Superior 9608 
Radio Dept.: G. W. Vanden, timebuyer & 

Radioexecutive. 

Accounts: The Sheffield Co. 

VAN AUKEN.RAGLAND INC. 
326 W. Madison St., Chicago 6 
Tel.: Franklin 2910 
Radio Dept.: B. F. Stevens, Kenneth L. Von 
Auken. 

VAN DOLEN, GIVAUDAN & MASSECK 
341 Madison Ave., New York 17 
Tel.: Murray -Hill 44322 
Radio Dept.: H. C. Rossi, Maxine Copelan, 
timebuyer & account executives. 
Radio Accounts: Roman Macaroni Co.; Bonoil 
Packing Corp.; Veg Packing Corp. 

VANGUARD ADV. 
15 E. 40th S'., New York 16 
Tel.: Murray Hill 5 -4686 
Radio Dept.: J. M. Russakoff, owner, radio 
director & timebuyer. 
Radio Accounts: Hollywood Polish Ca. 

VAN HECKER INC. 
664 N. Michigan Ave., Chicago 11 

Tel.: Delaware 3122 
Radio Dept.: C. E. Van Hecker, account exec- 
utive. 

VENABLE -BROWN CO. 
211 E. 4th St., Cincinnati 2 

Tel.: Parkway 6078 
Radio Dept.: Dolores Mescher, treasurer & 
timebuyer; Bruce W. Brown, president; Bryant 
Venable, account executive. 
Radio Account: Covington & Cincinna i Bridge 
Co. 

M. BELMONT VER STANDIG 
1001 15th St., N. W., Washington, D. C. 
Tel.: Republic 2929 
Radio Dept.: James Young, radio director. 
Radio Accounts: Kretol Chemical Co.; South- 
ern Venetian Blind Co.; Tru Blu Beer; Dr. 
Mounds Preparations. 

VICTOR van der LINDE INC. 
250 Park Ave., New York 17 
Tel.: Plaza 5 -1187 
Radio Dept.: Victor van der Linde, radio di. 
rector; Charlotte E. Rains, timebuyer. 
Radio Accounts: Diaperwite Co.; L. Bom- 
berger & Co.; Street & Smith; James H. Mc. 
Creery & Co. Inc. 

VIDEOR ENTERPRISES 
601 Fox Bldg., Phila. 3 

Radio Dept.: Franklin O. Pease, general man. 
age;. 
Kansas City, Mo. 709 Fidelity Bldg. 

In your Interest 

K F NF 
The Friendly Fariner Station" 

In the 1945 "Fall Series'' of 30 Public School Programs - 
(Following a Successful 'Spring Series" of 25 Programs) 

KFNF Gave Actual Studio and Broadcast Experience to More Than- 

950 
PUBLIC SCHOOL STUDENTS 

Between Oct. 2nd and Dec. 7th 
Programs presented by public schools of three states- Nebraska, Iowa, 
Missouri -which reached deep into the hearts of thousands of friends, 
relatives and weliwlshers of the more than 950 participants. 

Programs which brought o deluge of cards anti letters (up to 3450 per pro- 
gram) as these intensely interested people boosted their favored school for 
the first prize award -a 5100.00 victory bond presented by the station. 

SUCH PROGRAMS PLUS MANY OTHERS -ALL KEYED TO THE 

ONE SPECIFIC AREA IT SERVES -EXPLAIN WHY 
INFORMED SPONSORS CHOOSE 

11100 att. K F N F 920 ht'. 

Shenandoah. Iowa 

For Availabilities-Write or Wire-Frank Stubbs-tihrnunfluah. loba 
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CARLO VINTI ADV. 
431 Fifth Ave., New York 16 
Tel.: Lexington 2.9477 
Radio Dept.: Carlo Vinti, radio director & 
timebuyer. 
Radio Accounts: Buitoni Products Co., Inc.; 
Roma Wine Co.; Mario Open Sandwich Shop; 
Chicago Macaroni. 

IRWIN VLADIMIR & CO. INC. 
285 Madison Ave., New York 17 
Tel Murray Hill 5 -0750 
Radio Dept:: Thomas M. Quinn, exec. vice - 
pres. 
Chicago 2 -1 N. La Salle St Tel.: Andover 

5053. Joseph A. Jones, manager. 

W. L. VOMACK INC. 
420 Madison Ave., New York 17 
Tel.: Eldorado 5.4874 
Rodio Dept.: Robert B. Vallon, account exec- 
utive. 

w 
WILLIAM von ZEHLE 8 CO. 

25 W. 43rd St., New York 18 

Tel. Bryant 9 -4750 
Radio Dept.: W. von Zehle, radio director; 
Kathryn Meyerson, timebuyer; Hubert Mihic, 
Kathleen Banks, Robert Hilton, Joseph Cironi, 
account executives. 
Radio Accounts: Pic Magazine; Bellerose Bop - 
list Church; Dawn Publishers. 

WADE ADV. AGENCY 
208 W. Washington St., Chicago 6 

Tel.: State 7369 
Radio Dept.: Jeff Wade, radio director; P. C. 
Lund, L. W. Davidson, Booth Lack, E. H. 
Freckman, producers; L. J. Nelson, time- 
buyer; W. B. Condon, asst. timebuyer. 
Los Angeles 13 -411 W. 5th St. Tel. Michigan 

8608. Robert E. Dwyer, manager. 
Radio Accounts: Jelsert Co.; Miles Labs; Mur - 

phy Products Co.; Morris B. Sachs: Wait. 
Cahill Co. 

LOUIS E. WADE INC. 
Paramount Bldg., Ft. Wayne 2, Ind. 
Tel.: Anthony 6282 
Rodio Dept.: Glen S. Roberts, account exec, 
five. 
Radio Accounts: Sigrist Furniture Co.; Green. 
blott's; Maumee Valley Seed Service Inc. 

WADSWORTH & WALKER INC. 
369 Lexington Ave., New York 17 
Tel.: Caledonia 5 -6103 
Radio Dept.: Ralph K. Wadsworth, president, 
radio director. 

CARL C. WAKEFIELD ADV. AGENCY 
Kohl Bldg., San Francisco 4 

Tel.: Douglas 5407 
Radio Dept.: Cori Wakefield. 
Radio Accounts: Western Pacific Railroad; 
Allied Hotel Assn.; San Francisco Bonk. 

WALLACE- FERRY -MANLY CO. 
430 N. Michigan Ave., Chicago 11 

Tel.: Superior 4462 
Radio Dept.: L. T. Wallace, Joseph T. Ainsley. 
Radio Account: Campana Sales Corp. 

DUANE WANAMAKER ADV. 
540 N. Michigan Ave., Chicago 11 

Tel.: Superior 1136 
Radio Dept.: Duane Wanomaker 

WARWICK & LEGLER INC. 
230 Park Ave., New York 17 

Tel.: Murray Hill i -8585 
Radio Dept.: Tevis Huhn, director rodio & 
television. 
Rodio Accounts: Equitable Life Insurance So. 
ciety of the U. S. This Is Your F81); Larus & 
Brothers Co. (Guy Lombardo); Pabst Brewing 
Co. (Danny Kaye). 
Television Account: The George W. Luft Co. 
;Tangee Cosmetics). 

NORMAN D. WATERS L ASSOC. INC. 

1140 Broadway, New York 1 

Tel.: Caledonia 5.7430 
Radio Dept.: Louis Landesmon, timebuyer; 
Edwinna Sprague, production; Norman D. 
Waters, television director. 
Radio Accounts: Morion Shoe Division, Daly 
Bros.; Spencer Shoe Corp.; Beaunil Mills Inc. 
Television Accounts: Air -O -Magic Shoes; Cel- 
O -Sheen Tablecloths; Stardust Fashion -Wear; 
Flatternit Hosiery. 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 
WATSON d CO. 
Lewis Tower, Philadelphia 
Tel.: Kingsley 1357 
Radio Dept.: Henry D. Watson, radio director. 

TUCKER WAYNE & CO. 
Ten Pryor St. Bldg., Atlanta 3 
Tel.: Walnut 6701 
Radie Dept.: D. D. Conneh, radio executive; 
C. C. Fuller, timebuyer. 

LUTHER WEAVER 6 ASSOC. 
200 Globe Bldg., St. Paul 1 

Tel.: Cedar 3777 
Radie Dept.: Luther Weaver, director; Bess 
Lyman, account executive. 

CHARLES A. WEEKS CO. INC. 
122 E. 42nd St., New York 17 
Tel.: Lexington 2 -2408 
Radio Dept.: Charles A. Weeks, president 6 
radio director. 

ARMAND S. WEILL CO. 
170 Franklin, Buffalo 2 
Tel.: Washington 6250 
Radio Dept.: Robert K. Weill, radio director) 
H. M. Burdick, traffic manager; R. L. Lands, 
continuity. 

MILTON WEINBERG ADV. CO. 
325 W. 8th St., Los Angeles 14 
Tel.: Tucker 4111 
Radio Dept.: Bernard Weinberg, president 6 
radio talent buyer; William H. Krauch, radio 
director; Ernestine Causino, timebuyer. 
Radio Accounts: Pep Boys of California; May 
Co.; Mike Lyman Grills; Hamilton Diamond 
Co.; Thrifty Drug Stores; Capitol Milling Co.; 
Sovenick's Tires, Hollywood Film Studios; 
Hollywood Pontages Theaer Corp.; Holly. 
wood Turf Club.; Maier Brewing Cc. 

WILLIAM H. WEINTRAUB & CO. 
30 Rockefeller Plaza, New York 20 
Tel.: Circle 7 -4282 
Radio Dept.: William Gollow, media director, 
timebuyer; Harry Trenner, business manager 
& television director; Theo Gannon, production 
manager; John D. Scheuer, account executive. 
Hollywood 4 -8553 Sunset Blvd. Tel.: Crest- 

view 6 -6121. 
Radio Accounts: Anchor Hocking Glass Corp.; 
Helbros Watch Co.; Seeman Bros. (Air.Wickl. 

WEISS 6 GELLER INC. 
400 N. Michigan Ave., Chicago 11 
Tel.: Delaware 1124 
Radio Dept.: Wayde Grinstead, radio dire,. 
tor; Mrs. Helena Clayton, timebuyer. 
New York 17 -400 Madison Ave. Tel.: Plena 

3 -4070. Max Geller, manager 
Radio Accounts: Steinway Drug Co. 

MARION E. WELBORN & ASSOC. 
610 S. Broadway, Los Angeles 14 
Tel Vandike 2208 
Radio Dept.: Marion E. Welborn, manager. 
Radio Accounts: Harry P. Ritchie Co. 

WELLMAN ADV. AGENCY 
Natl. Bank Bldg., Philadelphia 7 
Tel.: Rittenhouse 3556 
Radio Dept.: Judy Powell, radio production: 
Frank Kessler, account executive. 
Trenton B. N. J., I West Slot. St. -Tel 8018. 

Robert D. Massuran, manager 

WERTHEIM ADV. ASSOC. 
11 W. 42nd St., New York 18 
Tel.: Wisconsin 7 -5978 
Radio Dept.: Edward L. Wertheim, owner & 
radio director; E. Taylor Wertheim, space. 
buyer. 
Radio Accounts: American Bible Society; 
Bucknell University; Brooklyn Church & Mi.. 
sion Federation; Lawrenceville School; Brook. 
lyn Bible Society. 

THE WESLEY ASSOC. 
347 Madison Ave., New York 17 
Tel.: Murray Mill 6 -7077 
Rodio Dept.: Harry Weiner, director; Ted W. 
Keller, account executive. 
Rodio Account: Earl S. Sloane (Div. of Wil. 
liam R. Warner Co.). 

HOWARD WESSON COMPANY 
50 Portland St., Worcester 8 
Tel.: Wore ester 3 -7266 
Radie Dept.: R. Anne Cristy, rodio director; 
Richard Burke, Herman Allen, account execu- 
tives. 
Rodio Accounts: N.D.S. Gifts of Distinction; 
Religious Supply Center; Police Linament Co.; 
La Point Machine Tools; Old Mill Cigars; Jen- 
nings Airservice; Industrial Development Pro. 
grams; Brockert Brewery. 

BRONSON WEST ADV. 
500 Robert St., St. Paul 1 

Tel.: Garfield 4422 
Rodio Dept.: Gayle Miesen, radio director. 

WEST -MARQUIS & CURTISS 
Rialto Bldg. Son Francisco 
Tel.: Garfield 1716 
Radio Dept.: G. Bussi, Art Arlen. 

WESTERN ADV. AGENCY 
718 S. Flower St., Los Angeles 14 
Tel.: Michigan 8731 
Radio Dept.: Ruth Fredericks, account execu- 
live & media director. 
Radio Accounts: 20th C Fox Studios; 
Fox West Coast Theatres; California Liquid 
Fertilizer; Stationers Corp. 

WESTHEIMER & CO. 
313 N. 7th St., St. Louis 1 

Tel.: Garfield 4080 
Radio Dept.: William H. Mullgardt, television 
director; Louis E. Westheimer, William W. 
Wider, Emma D. Brohr. 
Radie Accounts: Centlivre Brewing Corp.; In. 
ternational Shoe Co.; Red Cross Cough Drops; 
Schutter Candy Co. 

Television Accounts: Red Goose Shoes; Win- 
throp Shoes; Queen Quality Shoes; Bit -O. 
Honey Candy Bars. 

TOM WESTWOOD ADV. AGENCY 
416 W. Bth St., Los Angeles 14 
Tel.: Trinity 8496 
Radio Dept.: Tom Westwood, account execu 
tive; Leona Brandes, radio timebuyer. 

WARD WHEELOCK CO. 
LincolnLiberty Bldg., Philadelphia 7 
Tel.: Rittenhouse 7500 
New York 22 -444 Madison Ave. Tel.: Plaza 

3 -7120. Richard Marvin, radio director. 
Hollywood -Equitable Bldg. Tel.: Granite 

7735. Diana Bourbon, radio director. 
Radio Accounts: Campbell Soup Co. 

FOR 16 YEARS -SERVING 
AGENCIES -STATIONS -AND 
ADVERTISERS -WITH ORIGNAL 

PROGRAM IDEAS- TRANSCRIPTIONS- 

(CUSTOM -BUILT and SYNDICATED SHOWS) 

RECORDING SERVICE -AIRCHECKS 

KASPER -GORDON, Incorporated 

SEE PAGES 

385 & 230 

140 Boylston St., Boston 16, Mass. 

One of The Country's Largest Program Producers 

WILDRICK 6 MILLER INC. 
630 Fifth Ave., New York 20 
Tel.: Circle 6.2170 
Radio Dept.: M. Louise Luckenbili, rodio di 
rector 6 timebuyer. 
Radio Accounts: Standard Brands, Inc. 
(Yeast for animals). 

WALTER W. WILEY ADV. 
8 W. 40th St., New York 18 
Tel.: Bryant 9 -5254 
Radio Dept.: Walter W. Wiley, radio direc- 
tor; D. F. Finke, timebuyer; Arthur McArthur, 
radio executive. 
Radio Accounts: Indion Wolk Shoes; Bridge. 
port Herald (Conn.). 

MAC WILKINS, COLE 6 WEBER 
Corbett Bldg., Portland 4 
Tel.: Broadway 6401 
Radio Dept.: Ken Til!son, radio director and 
account executive. 
Seattle 1-Republic Bldg. Tel.: Elliott 7377. 
Radio Accounts: U. S. Bakery; Arthur L. Fields 
Chevrolet Co.; Montag Stove 6 Furnace 
Works; Fahey -Brockman; Bradley's Pies. 

WILHELM- LAUGHLIN- WILSON L ASSOC. 
Esperson Bldg., Houston 
Tel.: Capitol 2287 
Radie Dept.: Stephen Wilhelm, director; 
Frank H. Stewart, production mgr.; K. Bert 
Sloan, musical director; Louise Jesup, copy 6 
research; Hamii;on S. Phillips, casting direc- 
tor; Mariam Nolen, commercial research; 
Jack Finley. 
Hollywood -Taft Bldg. M. H. fox, radio exec- 

utive. 
Radio Accounts: Gulf Brewing Co.; Houston 
Power 6 Light Co.; Gulf States Utilities; Cen- 
tral Power 6 Light Co.; Texas Electric Co.; 
Sears Roebuck 6 Co. (Houston); Gittings 
Photography Co. 

WILLIAMS ADV. AGENCY 
49 E. 34th St., New York 16 
Tel.: Murray Hill 3 -8592 
Radie Dept.: Ray Austrian, Wm. Shields, ac- 
count executives. 
Radio Accounts: Vogue Foundation Inc.; 
Schilling Soles Co. 

WILLIAMS 6 SAYLOR INC. 
271 Madison Ave., New York 16 
Tel.: Lexington 2.3493 
Radie Dept.: Mrs. I. Randall, timebuyer. 

WILSON, HAIGHT 6 WELCH INC. 
410 Asylum St., Hartford 3, Conn. 
Tel.: 2.3208 
Radie Dept.: Ronald W. Donahue, Jesse J. 
Haight, Jarvis W. Mason, Howard C. Wilson, 
account executives. 
New York -220 E. 42nd St. Tel.: Vanderbilt 

6 -4835. A. J. Welch, vice -president. 

WILTMAN 6 PRATT INC. 
223 Fourth Ave., Pittsburgh 22 
Tel.: Atlantic 1892 
Radio Dept.: Russel Pratt, Marjorie Thoma. 

PAUL WINANS ADV. 
510 S. Spring S., Los Angeles 13 
Tel.: Michigan 3884 
Radio Dept.: Paul Winans, Arthur C. Richards, 
account executives. 
Radie Accounts: Inglewood Park Cemetery 
Assoc.; Slovik Jewelry Co.; Riviera Co. 

N. A. WINTER ADV. AGENCY 
1106 Paramount Bldg., Des Moines 9 
Tel.: 4 -9154 
Radio Dept.: N. A. Winter, timebuyer; Lee 
Thomas, Jack Brashear, account executives. 

FRED WITTNER ADV. 
2 W. 45th St., New York 19 
Tel.: Vanderbilt 6 -0560 
Radio Dept.: Mark Leblang, general manager. 

WOLFE- JICKLING -DOW 6 CONKEY INC. 
1309 Kale, Bldg., Detroit 26 
Tel.: Cadillac 1865 
Radie Dept.: J. A. Christensen, radio dires. 
tor; (Miss) Pat Tobin, women's features. 

LESTER L. WOLFF, ADVERTISING 
113 W. 57th St., N. Y. 
Tel.: Circle S -9064 
Radio Dept.: Lester L. Wolff, radio director; 
Edward A. Adler, asst. radio director. 
Radio Accounts: All Shine Shoe Polish; 
Diaper -Du; Kreal Pine; Run -X; U -X. 

1 THE ALBERT WOODLEY CO. 

500 Fifth Ave., New York 18 
Tel.: Wisconsin 7.0380 
Radio Dept.: Albert Woodley, program direc- 
tor. 
New Haven 10-205 Church St, Tel.: New 

Haven 5 -2919. 
Radio Accounts: Railroad Federal Savings 6 
Loan Assn.; The New Haven Savings Bank. 

WORLD WIDE ADV. CORP. 

11 W. 42nd St., New York 18 
Tel.: Longocre 5 -4500 
Radio Dept.: E. M. Scholz, radio director. 
Radio Account: National Transportation Co. 
(Parmalee System). 

WORTMAN, BARTON 6 GOOLD INC. 
345 Madison Ave., New York 17 
Tel.: Murray Hill 4.2757 
Radio Dept.: E. 8. M. Worman, president, 
radio director 6 timebuyer. 
Radio Accounts: National Paper Products Co. 

Y 

YOUNG 6 RUBICAM INC. 
285 Madison Ave., New York 17 
Tel.: Ashland 4 -8400 
Radio Dept.: Gordon P. Cates, vice -pre.. 6 
mgr.; Harry Ackerman, ice -pros. 6 head of 
program operations; Carlos Franco, assoc. di 
rector of radio; Joseph Moran, assoc. dires. 
tor; Frederick A. Zaghi, bus. mgr.; John 
Swayze. mgr. commercial copy; Alexander 
Stronach, talent supervisor; James O'Neill, 
s.ory editor; Edwin Duerr, production super. 
visor; Wm. Forbes, television director; Lester 
Gottlieb, radio publicity; John Barry, mgr. 
motion picture dept.; Max Wylie, George 
McGarrett, program managers; Frank Coulter, 
Carolyn Turner, Joe Lincoln, Robert Reuschle, 
Angus Mackintosh, Frank Breslin, Lorraine 
Ruggiero, timebuyers; Henry Sparks, Louis 
Weil, Robert Owens, Harry Harding, Thomas 
Burch, Donald O'Brien, Paul Richardson, L. 

Rowell, Joseph Holmes, Walter Anderson, 
William Breen, Henry Schachte, James Webb, 
O. A. Saunders, account count executives. 
Chicago 1 -333 N. Michigan Ave. Tel.: Cen- 

tral 9390. John F. Whedon, via -pros. 6 
manager. 

Detroit 2 -7430 Second Blvd. Tel.: Madison 
4300. George W. Davis, vke- pros., 
manager. 

Hollywood 28 -6253 Hollywood Blvd. Tel.. 
Hollywood 2734. E. E. Poster, Ice -pros. 
6 manager; Glenhall Taylor, head of 
office; Bruce Eells, business manager; 
Bob Hussey, supervisor of talent. 
Francisco 4 -235 Montgomery St. Tel.: 

Exbrook 4126. Howard E. Williams, man 
age,. 

Montreal --660 St. Catherine St. W., Centre 
No. 2. Tel.: Plateau 4691. L. C. Arbuthnot. 

Toronto -60 King St. W. Tel.: Elgin 5347. 
Stuart B. Smith, manager; Robert L. 

Simpson, radio supervisor. 
Rodio Accounts: Borden Co.; BristolMyers 
Co.; Celanese Corp.; Centaur Co.; General 
Electric Co.; General Foods; Gulf Oil Corp.; 
International Silver Co.; Johnson & Johnson; 
Lever Bros.; Lipton Ce.; Petri Wine Co.; 
Birds -Eye Frosted Foods; Hunt Brothers. 

YOST ADV. AGENCY 
Keystone Bldg., Pittsburgh 22 
Tel.: Atlantic 5845 
Radio Dept.: G. R. Yost, director. 

ROBERT B. YOUNG ADV. AGENCY 
625 Market St., San Francisco 
Tel.: Sutter 5411 
Radio Dept.: Rob.. A. Young; T. A. White. 
Radie Account: Sierra Candy Co., Inc. 

z 
JULIUS F. ZEDERMAN 
Hearst Bldg., Son Francisco 
Tel.: Exbrook 2957 
Radio Dept.: Julius F. Zedemnan. 
Radio Accounts: Bernsteins Fish Grotto; Thos. 
Brodie, Plumber; Palace Hardware Co.; Red - 
lick's Furniture; Blum's Candy. 

ZIMMER -KELLER INC. 
28 W. Adams St., Detroit 26 
Tel.: Cadillac 9151 
Radio Dept.: W. F. Zimmer, president; Ralph 
E. Keller, vice- president. 

THE ZLOWE CO. 
507 Fifth Ave., New York 17 
Tel.: Vanderbilt 6 -4885 
Radio Dept.: Florence M. Zlowe, radio director 
6 timebuyer; Wm. A. Rothschild, account ex- 
ecutive. 
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DIRECTORY OF CANADIAN ADVERTISING AGENCIES 

ARDIEL ADV. AGENCY LTD. 

371 Bay St., Toronto, Ont. 
Tel.: Adelaide 4994 
Radio Dept.: S. G. Gillespie, R. M. Quorrie. 
Ookville-Colbourne St. W. Tel.: 1016. W. A. 

Chant, manager. 
Hamilton -37 James St. S. Tel.: 2 -8524. 5. P. 

Westoway, manager. 

ATHERTON 8 CURRIER INC. 

Concourse Bldg., Toronto 1, Ont. 
Radio Dept.: Felix Meyer, rodio dir. 8 talent 
buyer 

BAKER ADV. AGENCY LTD. 

522 University Ave., Toronto 2. Ont. 
Tel.: Adelaide 5315. 

Rodio Deot.: J. F. Morley, radio director; 
Hazel Blair, asst. radio director; W. R. 

Baker: H. F. Baker; W. E. Trimble; H. S. 
Baxter; K. W. Jones; G. H. Sloan; Helen 
Gager:, R. C. Baker, acct. executives. 

CANADIAN ADV. AGENCY LTD. 

Sun Life Bldg., Montreal 2, Que. 
Tel.: Plateau 8046 
Radio Dept.: L. E. Schofield, O. Carignan. 
Toronto 1 -69 Yonge St. Tel.: Adelaide 3051. 

R. W. Ashcroft. 

Radio Accounts: Gooderham 8 Worts Ltd.; 
B. HoudeGro.he Ltd.; London House Prod- 
ucts. 

COCKFIELD, BROWN & CO. LTD. 

Canada Cement Bldg., Montreal, Que. 
Tel.: Harbour 4171 

Radio Dept.: R. W. Harwood, mgr.; A. E. 

Ainger, prod. supervisor; Joyce H. Noll, script 
supervisor; Harry W. Junkin, ass't to mgr.; 
Betty 

soWarden, 
traffic; W. L. Taylor, time - 

buyer. 
Toronto, Ont.- Metropolitan Bldg. Tel.: Elgin 

9201. C. W. McQuillin. 
Vancouver, B. C. -Royal Bank Bldg. Tel.: Pa- 

cific 7557. Peter S. Downes. 
Winnipeg, Man. -Electric Railway Chambers. 

Tel.: 97 -068. L. G. Holmes. 

Radio Amounts: Kennedy Mfg. Co.; Bell Tele- 
phone Co.; Elmhurst Dairy; Ex -Lox Ltd.; Na- 
tional Drug 8 Chemical Ltd.; Malton's Brew- 
ery Ltd.; Canadian Marconi Co. Ltd.; Camp. 
bell Soup Co. Ltd.; Nabob Food Products 
Ltd.; Sherwin -Williams Ltd.; Zonite Products 
Corp.; Canada Packers Ltd. 

A. J. DENNE 8 CO. LTD. 

90 King St. W., Toronto, Ont. 
Tel.: Elgin 3444 
Radio Dept.: R. O. McKeown, manager; A. J. 

Donne, W. M. Findlay, E. R. White, account 
executives. 
Radio Accounts: Nyal Co. Ltd.; Dodds Medi- 
cine Co. Ltd.; Mother Parker's Tea Co.; Wil- 
son Ltd. 

DESBARATS ADV. AGENCY 
480 Lagauchetere St. W., Montreal 1, Que. 
Tel.: Pl. 5025. 

DICKSON & EDINGTON, LTD. 

401 Boor W., Toronto 5, Ont. 
Tel.: Randolph 1488 

Radio Dept.: Roy W. Dickson, production; A. 
Edington, commercial mgr.; Lorraine Douglas, 
research dept. 
Radio Accounts: Shirriff s Ltd.; Lyons Tea & 
Coffee; Champ Laboratories, Ltd. 

ELLIS ADVERTISING CO. 

74 King St., E., Toronto, Ont. 
Tel.: Waverly 3438 

Radio Dept.: A. A. Muser, gen. manager. 

FERRES ADV. SERVICE 

16 James St. S., Hamilton, Ont. 
Tel.: 7 -3895 
Radio Dept.: E. Ferres. 

Radio Account: National Cellulose of Canada 

PARLOR MAGIC 
Myrtle Labbitt's "Homechats ", 

after a solid ten -year run, is a morn- 
ing institution in thousands of Great- 
er Detroit homes. Myrtle's program 
is probably one of the most unique 
and informally simple shows in the 
country ... homey as a parlor rocker, 
smart as a new Spring bonnet. 
"Homechats" is just another sample 
of CKLW programming that sends 

listeners merrily off to pay cash for 
things on dealers' shelves. PROOF? 

On a recent food recipe- request 
campaign placed on nine nation -wide homemaker programs, our 
own "Homechats" show clocked second on the list in low net costs 

per inquiry ... and, mind you, five of the 9 stations were 50,000 
wafters! How'd you like CKLW to sell YOUR wares that way for so 

little? For fast facts, write our Executive Sales Office, now! 

5,000 Watts 

at 800 kc . 

day and night 

J. E. CAMPEAU, Managing Director 

In The DETROIT AREA, it's 

CKLW 
ADAM J. YOUNG, Jr., INC., Nat'l Representative 

Mutual 

Broadcasting 

System 

FINANCIAL ADV. CO. OF CANADA LTD. 

474 St. Alexis St., Montreal, Que. 
Tel.: La. 2136 
Rodio Dept.: Sam Ghent. 

JAMES FISHER CO. LTD. 

204 Richmond St., West, Toronto 1, Ont. 
Tel.: Waverley 8091 
Radio Dept.: A. L. Thompson; G. M. Coote; 
P. Axford. 
Radio Accounts: Mclorens Ltd.; R. Hudnut Ltd.; 
Purina. 

HARRY E. FOSTER AGENCIES LTD. 

King Edward Hotel, Toronto, Ont. 
Tel.: Elgin 6373. 
Radio Dept.: Gordon Forsyth, production; T. 
J. Quigley, timebuyer; H. E. Foster, D. H. 
Foster, C. A. Brent, W. A. Dowell, J. Grat- 
ton, C. L. Holt, G. Huston, Margaret Slaney, 
J. R. K. Taylor, W. R. Cory, C. H. Ralph, ac- 
count executives. 
Television Dept.: L. R. Flook, director. 
Montreal, Que. -Sun Life Bldg. Tel.: Belair 

1984. J. C. Nicholls. 
Vancouver, B. C. -119 W. Pender St. Tel.: 

Pacific 8024. Larry Webster. 
Radio Accounts: Walter M. Lowney Co. Ltd.; 
Robert Simpson Co. Ltd.; Northern Electric 
Co. Ltd.; Supertest Petroleum Corp. Ltd.; 
Mutual Benefit Health 8 Accident Assoc; Na- 
tional War Finance Committee; Gurney Foun- 
dry Co. Ltd.; Smith Brothers Inc.; VioBin 
Sales Ltd.; Dr. Jackson Foods Ltd. 

FRONTENAC BROADCASTING AGENCY. 

394 Bay St., Toronto 1, Ont. 
Tel.: Waverly 4635 
Radio Dept.: G. J. Carter, vice -president & 
general manager; A. R. Robertson, Bob Howe. 
account executives. 

GENERAL BROADCASTING CO. 
1434 St. Catherine West, Montreal 25, Que. 
Tel.: Belair 2855 
Radio Dept.: Jack Selinger, director; A. Tietol- 
man; A. R. Wilson, account executives. 

J. J. GIBBONS LTD. 

200 Bay St., Toronto, Ont. 
Tel.: Elgin 2111 

Radio Dept.: W. H. Reeves. 

Montreal, Que.- Domi.rion Sq. Bldg. Tel.: 
Harbour 6207. H. M. Reid. 

Regina, Sask.- Leader Bldg. Tel.: 6.141. S. 
Warte. 

Calgary, Alto.-Renfrew Bldg. Tel.: M 5437. 
Reg. G. Smith. 

Edmonton, Alta. -Tel.: 27.512. J. H. Fulton. 
Winnipeg, Man. -Scott Block. Tel.: 97 -373. 

G. E. Hunter. 
Vancouver, B C.- Province Bldg. Tel.: Pacific 

0157. L. E. C. Manley. 
Radio Accounts: Underwood -Elliott- Fisher Ltd.; 
Drug Trading Co.; J. M. Schneider Ltd.; 
Ogilvie Flour Mills Co. Ltd.; SherwinWil. 
hams Co. of Canada Ltd.; Canada Paint Co. 
Ltd.; Canadian Waterpaints L'd. 

F. H. HAYHURST CO. LTD. 

38 King St. W., Toronto 1, Ont. 
Tel.: Adelaide 7418 
Rodio Dept.: Louis Leprohon, radio director. 
mon'real, Que. -1405 Peel St. Tel.: Mar. 

queue 2211. 

L. J. HEAGERTY 8 ASSOC. 
19 Melinda St., Toronto, Ont. 
Tel.: Adelaide 0366 
Radio Dept.: L. J. Heagerty. 
Rodio Accounts: Colgate. Palmolive Peet Co. 

1 E. HUOT LTD. 

353 S'. Nicholas, Montreal, Que. 
Tel.: Plateau 9539 
Radio Dept.: J. E. Huot, A. Audet. 
Radio Accounts: Sleepex Reg'd.; Dr. .1 O. 
lambert, Ltd. 

RUSSELL T. KELLEY LTD. 

447 Main St., Hamilton, Ont. 
Tel.: 2 -1155 
Radio Dept.: R. T. Kelley. 
Montreal, Que. -480 Lagauchetiere St., W. 

Tel.: Plateau 5025. 
Radio Accounts: McLarens Ltd.; Canadian Red 
Cross Society. 

LOCKE, JOHNSON 8 CO. LTD. 

Harbour Commission Bldg., Toronto, On'. 
Tel.: Elgin 6271 -2 

Radio Dept.: Elton Johnson. 
Radio Account: Canadian National Carbon 
Ltd. 
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MacLAREN ADV. CO. LTD. 
372 Bay St., Toronto I, Ont. 
Tel.: Elgin 0321 
Radio Dept.: C. M. Pasmore; M. Rosenfeld; 
Hugh Herder; H. H. O'Connor; J. G. Herald. 
Montreal -900 Dominion Sq. Bldg. Tel.: 

Plateau 9556. Nolin Trudeau. 
Winnipeg -911 Electric Ry. Chambers. Tel.: 

26.622. E. P. Thompson. 
Vancouver -305 Province Bldg. Tel.: Marine 

6268. W. D. M. Patterson. 
Radio Accounts: Imperial Oil Ltd.; Tuckett 
Ltd.; Peoples Credit Jewelers; S. F Lawroson 
Co.; Dalgtish Ltd.; Bulova Watch Co. Ltd.; 
O'Cedar of Canada; Noma Electric; Adam 
Hats. 

MASON'S UNITED ADV. AGENCY LTD. 
14 M<Caul St.. Toronto, Ont. 
Tel.: Adelaide 5112 
Radio Dept.: John Dart, Colleen Bavlen. 
Radio A s: International Associated 
Products Ltd. 
Radio Accounts: Spence Ltd.; Alberta Motor 
Transport Assn; Rodiocrafts; Stewart Electric 
Hatcheries; Albera Hatcheries; Henderson 
Secretarial School; George McLeod Dept. 
Store; Robert T. Garber? Ltd. 

McCONNELL, EASTMAN & CO. LTD. 
254 Bay St., Toronto, Ont. 
Tel.: Adelaide 7004 
Radio Dept.: Edward Gould, director; May 
McMillan, asst. director. 
London, Ont. -Huron 6 Erie Bldg. Tel.: Met- 

calfe 544. C. S. Bowie. 
Montreal- Dominion Sq. Bldg. K. B. Crombie. 
Winnipeg -Confederation Life Bldg. Lloyd 

Courts. 
Vancouver -Stock Exchange Bldg. Si Griffs. 
Rodio A : Perfect Circle Piston Rings; 
Tip Top Tailors Ltd.; Libby, McNeill & Libby 
of Canada Ltd.; Brown's Bread Ltd.; Herman 
Furs Ltd.; National Dry Ltd.; Medusa Prod- 
ucts Co. of Canada Ltd.; Barker's Bakeries 
Ltd.; Honey Dew Coffee Shops; Muirheads 
Cafeterias; Canadian Oil Companies Ltd.: 
Fruitatives Products; Crown Diamond Paint 
Co.; Canada Starch Co. Ltd. 

McKIM ADV. LTD. 
320 Bay St., Toronto 1, Ont. 
Tel.: Elgin 5351 
Radio Dept.: E. W. Brodie, radio director; 
F. C. Flint. 
Montreal- Dominion Square Bldg. Tel.: Lan- 

caster 5192. H. LaRoque. 
Vancouver- Province Bldg. H. S Watson. 

nager. 
Winnipeg -Paris Bldg. Tel.: 9.3491. A. A. 

Brown, manager. 

METROPOLITAN BROADCASTING SERV. LTD. 
21 Dundas Square, Toronto, Ont. 
Tel.: Adelaide 0181 
Radio Dept.: Ken. Sable, Don E. Wright. 
Radio Accounts: Owens & Elms Ltd.; Lyons 
Furniture Co.; Toronto Fuels Ltd.; Myers Sty. 
dios Ltd.; Taplin Shoe Store Ltd. 

JACK MURRAY LTD. 
10 King St. East, Toronto, Ont. 
Tel.: Elgin 5600 
Radio Dept.: J. Murray, mgr. of radio dept.; 
R. Wright, B. Pearson, account executives. 
Rodio Accounts: Wm. Wrigley Jr. Co. Canada 
Ltd.; Barker Biscuit Co. I'd.; Plastic Pictures 
Canada Ltd.; W. H. Comstock Co. Ltd.; To- 
ronto Better Business Bureau. 

O'BRIEN -GOURLAY LTD. 
207 W. Hastings St., Vancouver, B. C. 

Tel.: Pacific 9174 
Radio Dept.: Michael O'Brien; Mrs. Gladys 
Dewey; A. Reynolds. 
Radio Accounts: British Columbia Electric 
Railway Co. 

WM. ORR B CO. 
M Victoria St., Toronto, Ont. 
Tel.: Adelaide 4331. 
Rodio Dept.: Wm. Orr; A. E. Adam; J. M. 
Bingham. 
Rodio Accounts: J. A. Haugh Mfg. Co. Ltd.; 
Elias Rogers Coal Co. Ltd.; Trull Funeral 
Home; Comstock Funeral Service. 

ALFORD R. POYNTZ & CO. 
68 King St., E., Toronto, Ont. 
Tel.: Adelaide 8716 
Radio Dept.: Alford R. Poyntz. 
Radio Account: Allen Electric Co. Ltd. 

THORNTON PURKIS ADV. AGENCY 
330 Bay St., Toronto, Ont. 
Tel.: Adelaide 3762. 
Radio Dept.: Miss Gladys Race. account 
executive. 
Radio Accounts: Solada Tea Co. cf Canada 
Ltd. 

E. W. REYNOLDS & CO. 
Yardley House, Toronto, Ont. 
Tel.: Wavery 6157 
Radio Dept.: Miss L. A. Nottrass, timebuyer. 

BROADCASTING Telec 

RONALDS ADV. AGENCY LTD. 
1440 St. Catherine W., Montreal 25, Que. 
Tel.: Plateau 4803 
Radio Dept.: N. K. Vale, radio director; 
Frank J. Starr, Frank E. Sommets, asst radio 
directors; J. C. Boyd, A. MacPherson, J. W. 
Teale, account executives. 
Toronto -New Wellington Bldg. Tel.: Adelaide 

0237. R. J. Avery, manager and director. 
Radio Accounts: Dow Brewery; United Recall 
Drug Co.; Bristol -Myers Co. of Canada; 
McCollFrontenac Oil Co. Ltd.; Lyman Agen- 
cies Ltd. 

SAVARY & CO. 
Union Bldg., Calgary, Alberta 
Tel.: M 4560 
Radio Dept.: A. W. Savory; G. H. McDonald. 
Radio Accounts: Assn Toronto Hotel Proprie- 
tors; Parker's Dye Works Ltd. 

R. C. SMITH B SON LTD. 
80 King St. W., Toronto, Ont. 
Tel.: Elgin 9396 
Rodio Dept.: G. Alec Phare, radio director. 

SPITZER & MILLS LTD. 
19 Richmond St. W., Toronto, Ont. 
Tel.: Waverly 1151 

Radio Dept.: W. D. Byles, radio director. 
Montreal, Que. -1010 St. Catherine St. W. 
Tel.: Plateau 7924. Yves Bourassa. 
Radio Accounts: Colgate -Palmolive Peet Co. 
Ltd.; Quaker Oats Co. of Canada; RCA Vic- 
tor Co. of Canada; Cities Service Oil Co. 
Ltd.; California Fruit Growers Exchange; Bell 
Telephone Co. of Canada; Lehr, & Fink Ltd. 

STANFIELD, HAROLD F. LTD. 
1010 St. Catherine St., Montreal, Que. 
Tel.: PL. 9777 
Rodio Dept.: G. Bourassa, radio director. 
Vancouver, B. C. -675 W. Hastings St. 

STEVENSON I SCOTT LTD. 
1620 Universit Tower Bldg., Montreal, Que. 
Tel.: Harbour 4131 

Radio Dept.: H. E. Smith, Miss M. T. Young. 
Toronto, Ont. -100 Adelaide St. W. Tel.: Ade- 

laide 1166. George MacDonald. 
Vancouver, B. C-402 W. Pender St. 
Radio Accounts: Panther Rubber Co.; Mon- 
treal Standard; Dawes Black Horse Brewery; 
Harrison Brothers Ltd.; Maple Leaf Anti - 

Freeze; Burgess Battery Co. 

STEWART -LOVICK LTD. 
Province Bldg., Vancouver, B. C. 
Tel.: Pacific 3531 
Radio Dept.: F. J. McDowell, director; N. F. 

Anthony, producer; E. M. Hutchinson, scrip. 
writer. 
Calgary, Alta. -337 8th St. W. 
Edmonton, Alta. -219 Birks Bldg. 
Toronto, Ont. -100 Adelaide St. W. 
Radio Accounts: Nabob; British -American Oil; 
Palm Ice Cream; British Columbia Electric; 
Westminstef Paper Co.; Dads Cookies; AT 
Bread. 

TANDY ADV. AGENCY LTD. 
204 Richmond S., W., Toronto 1, Ont. 
Tel.: Adelaide 6362 
Radio Dept.: J. P. Hamilton. 
Rodio Accounts: Battle Pharmaceuticals. 

VICKERS & BENSON LTD. 
Keefer Bldg., Montreal, Que. 
Tel.: Plateau 5051 
Radio Dept.: Miss Jeanne Berube, timebuyer. 
Toronto, Ont. -Reford Bldg. Tel.: Waverley 

1603. C. M. Mutch, R. W. Boll, P. H. 
Iler, account e 

Radio A s: Lipton's Teas; S. C. Johnson 
6 Son Ltd.; Dominion Seven -Up Co. Ltd.; D. 
L. 8. W. Cool Co. 

WALLACE ADV. LTD. 
Roy Bldg., Halifax, Novo Scotia 
Tel.: 3 -7557 
Radio Dept.: F. R. Wallace. 
Radio Accounts: Best Yeast Ltd.; Sussex 
Ginger Ale Ld. 
WALSH ADV. CO. LTD. 
Guaranty Trust Bldg., Windsor, Ont. 
Tel.: 3 -2416 
Radio Dept.: Thomas Walsh, president. 
Toronto -100 Adelaide St. Tel.: Adelaide 

3055. W. G. Akins, president. 

WHITEHALL BROADCASTING LTD. 
Dominion Square Bldg., Montreal 2, Que. 
Tel.: Lancaster 6500 
Radio Dept.: William V. George, president. 
Rodio Accounts: Imperial Tobacco Co. of Can- 
ada Ltd.; B. Houde & Grothe Ltd.; Tuckett 
Ltd. 

YOUNG & RUBICAM LTD. 
660 St. Catherine St., W., Montreal, Que. 
Tel.: Plateau 4691 
Radio Dept.: L. C. Arbu:hnol. 
Toronto, Ont. -80 King St. W. Tel.: Elgin 

5347. S. B. Smith. 
Radio Accounts: Borden Co. Ltd.; Interna- 
tional Silver Ca. of Canada Ltd. 

a sting 

The Voice of C /(.4C- 
S i n ce 1922 

rrNH fabric of French-Canadian life' is an intricate 
pattern. in which old loyalties and new interests 
exist side by side. For French -Canadians, without 
relinquishing the good things they loved "au temps 
jadis", are shrewd enough to recognize the advan- 
tages of modern ways and ideas. 

If your product merits the approval of the Quebe- 
cois, they will heartily endorse it. And the surest way 
-the only way -Io Waken their interest is to address 
them in their own language. and through their 
favourite medium- radio! 

The pioneer radio station. (:K AC. still coutnlands 
the great family audience (100(1,000 people, spend- 
ing annually over $800,O(10.000). (:K kC is the one 
station that assures you practically complete cover- 
age* of this vast audience - French Canada! 

'N'ighttime li.tenin/ area is 75'; per latest Milt report. 

IBILFSSE 
31ouIIreeal 

COLUMBIA BROADCASTING SYSTEM 
Canadian Representative: U.S. Representative: 

C. IT . ff ruht, . ídant J. young, Jr., Inc., 
Victory Building, Toronto, Ont. 

European Representative: Charles J. _4. Fatosme, Paris, France 
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Directory of 1945 

NATIONAL AND REGIONAL RADIO ADVERTISERS 
And Their Agencies 
United States and Canada 

N Network programs S Spot programs and announcements 
Compiled and Copyrighted 1946 by Broadcasting Publications. Inc. 

A 
ABT PRODUCTS, Chicago. S. Agency 
David Seltz Co., Chicago. 

AC SPARK PLUG DIV., General Mo- 
tors Corp., 1300 N. Dort Highway. Flint 
2, Mich., spark plugs. oil filters, fuel 
pumps. S Frank E. Ray. adv.. manager. 
Agency: D. P. Brother & Co.. Detroit. 
A. M. R. CHEMICAL Co., New York, 
A. M. R. Lighter Fuel. S. Agency: Ellis 
Adv. Co., N. Y. 

ACME WHITE LEAD & COLOR WORKS. 
8260 St. Aubin Ave., Detroit, 11, Mich., 
Lin -X Clear Gloss, self -polishing wax. 
cream polish. Kem -Tone, F. J. Schulte. 
advertising manager. N. Agency: Henri. 
Huret McDonald. Chicago. 
ADAM HAT STORES, 665 Broadway, 
N. Y.. Adam hats. shirts, William Nude. 
V.P. N. Agency: Buchanan Co.. N. Y. 
ADAM SCHEIDT BREWING Co.. Norris- 
town. Pa. S. 

ADLER SHOES, New York, Shoes. S. 
Agency: Emil Mogul Co., New York. 
ADMIRACION LABS. (National Oil Prod- 
ucts Co.), First & Essex St.. Harrison, 
N. J., Admirscion Shampoo, G. D. Davis. 
vice -president. Radio Appro.: 876.000. S. 
Agency: Chas. Dallas Reach Co., Newark. 
ADMIRAL CORP., Chicago, Admiral Ra- 
dios, Television Receivers. N. Cruttenden 
& Eger, Chicago. 
AFFILIATED PRODUCTS Inc., Toronto, 
Anacin. S. Agency: Young & Rubicam. 
Toronto. 
ALBERS MILLING Co., Seattle, Flour, 
Cereal Products. N. Agencies: Honig - 
Cooper Co., Seattle, Foote, Cone & Belding, 
San Francisco; Erwin. Wasey & Co.. 
Seattle. 
ALBERT EHLERS Inc.. New York, Ehlers 
Tea. S. Agency: Wei. & Geller, New 
York. 
ALKINE Co., 431 Raritan Ave., Highland 
Park. N. J., Flem -O -Lyn (for coughs). 
Meyer Tobin, president. Agency: Jack- 
son Adv. Service, New Brunswick, N. J. 
ALLEGHENY LUDLUM STEEL Corp., 
Breckenridge, Pa., Stainless Steel, tools 
(electrical). C. B. Templeton, Manager 
Sales Promotion. Agency: Walker & 
Downing, Pittsburgh. 
ALLIS -CHALMERS MFG. Co.. Tractor 
Div.. Milwaukee. Farm Equipment. N. 
Agencies: Bert S. Gittins Advertising. Mil- 
waukee; Compton Advertising. Inc. 
ALLOCK POROUS PLASTER, New York, 
plaster. S. Agency: Small & Seifer, New 
York. 
ALTA VINEYARDS Co., Fresno, Cal., Alta 
Wines, Mattei, and St. Charles win.. S. 
Agency: L. H. Hartman Co., Chicago. 
ALTOFER BROS. Co., 812 W. Washington 
St. E., Peoria. Ill., ABC Washers and 
!renews. W. C. Marvel, Advertising Dept. 
S. Agency: Cramer Kraeselt, Milwaukee. 
ALUMINUM COMPANY OF AMERICA, 
Pittsburgh. Institutional. N. Agency; 
Fuller & Smith & Ross, New York. 
FRED W. AMEND Co., 8 S. Michigan 
Ave., Chicago 3, Ill., Chuckles. S. Agency: 
Henri, Hurst & McDonald, Chicago. 
AMERICAN BAKERIES, Atlanta, Merita 
Breads, Cakes, and Crackers. N. Adv. 
Agency: Tucker Wayne & Co., Atlanta. 
AMERICAN BIRD PRODUCTS, 2610 W. 
25th Pl.. Chicago 8, Ill.. 2 Vees Bird Prod - 
nets. Radio Appro.: 340.000. N. Agency: 
W.ton- Barnett, Chicago. 
AMERICAN CHICLE Co., Long Island 
City, New York, Beeman. chewing gum. 
S. Agency: Badger, Browning & Hershey. 
New York. 
AMERICAN CHIROPRACTIC ASSN.. Los 
Angeles. S. Agency: Tullis Co.. Los 
Angeles. 
AMERICAN CYANAMID Co., New York, 
Pharmaceuticals and Biologicals. N. 
Agency: Hasard Adv. Co. 
AMERICAN DAIRY ASSN., Chicago. dairy 
products. N. Agency: Campbell- Mithun, 
Chicago. 
AMERICAN HOME PRODUCTS Corp.. 
Jersey City, Anacin, Biaodol & Kolynos, 
Dog's Ready- to-Bake Mixes. N. Agencies: 
Danasr- Fitzgerald- Sample. New York: W. 
Earl Bothwell, Pittsburgh. 
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AMERICAN INSTITUTE OF FOOD 
PRODUCTS Inc.. New York, Food Prod- 
ucts. S. 
AMERICAN IRON & STEEL INSTITUTE, 
New York. Institutional. N. Agency: 
BBDO, New York. 
AMERICAN KITCHEN PRODUCTS, 
Ozone Park. New York. Noxon Polish. S. 
Agency: Duane Jones Co., New York. 
AMERICAN MEAT INSTITUTE. Chicago. 
Institutional. N. Agency: Leo Burnett Co., 
Chicago. 
AMERICAN OIL Co., Baltimore, Amoco. 
N. Agency: Joseph Katz Co.. Baltimore. 
AMERICAN POULTRY JOURNAL. Chi- 
cago. S. Agency: Simmonds & Simmonde, 
Chicago. 
AMERICAN PRODUCTS Co.. 3266 Cole - 
rain Ave., Cincinnati. Jiffy Stn:en, Swish 
C. A. Branham. Adv. & Sales Promotion 
Mgr. S. Agency: Savage & Talley, Cin- 
cinnati. 
AMERICAN RED CROSS (Joint Sponsor- 
ship). Washington. D. C.. Service. N. 
Agency: Cecil & Presbrey. New York. 
AMERICAN SAFETY RAZOR Corp., 
Brooklyn, Gem Razor Blades. N. Agency: 
Federal Adv. Agency, New York. 
AMERICAN SCHOOLS, Chicago. Home 
Correspondence Course. S. Agency Earl 
R. Culp Adv., Los Angeles. 
AMERICAN STORES Co., Philadelphia, 
Foods. S. 
AMERICAN TELEPHONE & TELE- 
GRAPH Co., 195 Broadway, N. Y., T. T. 
Cook, asst. v -p.; H. G. Stokes, adv. super- 
visor of radio. N. S. Agency: N. W. Ayer 
& Son. New York. 
AMERICAN TOBACCO Co., New York. 
Tobacco. N. Agencies: Ruthrauff & Ryan. 
New York ; Foote, Cone & Belding, New 
York. 
AMRED PRODUCTS Co., 1314 Jon. St., 
Omaha 8. Neb., Extracts, cereals, F. L. 
Kessler, adv. mgr. Radio appro.: 36,000. 
S. Agency: Buchanan -Thomas, Omaha. 
ANCHOR HOCKING GLASS Corp., Lan- 
caster, O., Anchorglass, Fire King. Oven- 
glass Products. N. Agency: William Wein- 
traub & Co., New York. 
ANDRESEN RYAN COFFEE Co., 12 -14 
E. Michigan St., Duluth 2, Minn.. Arco 
Coffee, Zelda A. Berg. adv. mgr. S. Agency: 
Stewart- Taylor Co., Duluth 2, Minn. 
ANGOSTURA -WUPERMANN Corp., New 
York, Angostura Bitters. S. Agency: Don- 
ahue & Coe. New York. 
AQUATOGS, New York. Rainwear for 
Women, Misses, and Children. S. Agency: 
Glicksman Adv., New York. 
K. ARAKELIAN Inc., San Francisco. Ma- 
d wines. S. Agency: Norman Kelso 
Adv., San Francisco. 
ARDEN FARMS, Los Angeles, dairy 
products. S. Agency: Productive Adv., Los 
Angel.. 
ARMAND Co., 124 D. Moines St.. Des 
Moines 8, Pearls in Wine Lipstick. S. 
Agency: Ivan Hill Agency, Chicago. 
ARMOUR & Co., U. S. Yards, Chicago 9, 
Treat, canned meats, sausage products, 
margarine, D. B. Hause, advertising man- 
ager: T. A. Casey, radio division. N. 
Agency: Foote. Cone it Belding, Chicago. 
ARMSTRONG CORK Co., Lancaster, Pa., 
Armstrong's Quaker Rugs, Cameron Haw- 
ley, director of adv. and promotion: C. P. 
Whitmer. Jr., manager, floor division adver- 
tising. N. Agency: BBDO, New York. 
ARVEY Corp., 8462 N. Kimball Ave.. 
Chicago 18, Ill.. R-V -Lite, S. Straus, radio 
executive. S. Agency: Burlingame & Gross- 
man, Chicago. 
ATLANTIC BREWING Co., Chicago, Tav- 
ern Pale Beer. S. Agency: Campbell - 
Mithun, Chicago. 
ATLANTIC REFINING Co., 260 S. Broad 
St., Philadelphia, Pa., Atlantic Hi -Arc, 
Atlantic White Flash, Atlantic Motor 
Oil. Atlantic Lubrication Service, Atlantic 
Furnace Oil, Joseph R. Rollins, advt. mgr. 
Agency: N. W. Ayer & Son, Philadelphia. 
ATLANTIC MACARONI Co.. 48 -82 Ver- 
non Blvd., Long Island City 1, N. Y., Ca- 
ruso brand macaroni, spaghetti and noodle 
products. Agency: Prudential Advt. Co.. 
New York. 
ATLAS CHEMICALS, Toronto, Wypof 
cleanser. S. Agency: Ellis Adv.. Toronto. 

ATLAS LABORATORIES, 1902 Manches- 
ter Rd., Akron, Ohio, I- O-Sal, J. K. Ru- 
kenbrod, general manager. S. Agency: Mc- 
Daniel- Fisher & Spelman, Akron. 
ATLES BREWING Co., 10205 Mack Ave., 
Detroit 16. Atles Lager Beer. .1. T. Foley. 
adv. nager. Agency: McCann -Erickson, 
Detroit 
AVALON LANE Cu., 220 Broadway, New 
York 7, Lasheen. Lashloor, Belador Formula 
No. 7, Henry B. Gottlieb. Radio appro.: 
316.000. S. Agency: Reuben Barkow, New 
York. 

B 
B -1 BEVERAGE Co., 400 Lindell Blvd., St. 
Louis. B -1 lime soda, sparkling water. 
Earle A. Meyer. adv. mgr. S. Agency: 
Gardner Adv. Co.. St. Louis. 
B. C. REMEDY Co.. Durham. N. C., Head. 
ache powders. S. Agency: Harvey- Massen- 
gale Co., Durham, N. C. 
B. T. BABBITT Inc.. 888 Fourth Ave., 
New York. Bab-o cleaner. Lyeons, Robert 
Brenner. dir. of adv. N. S. Agency: Duane 
Jones Co., New York. 
BABSON BROS.. Chicago, Dairy farm 
equipment. S. 
BALABAN & KATZ Corp.. Chicago. S. 
Agency: M. M. Fisher Assoc.. Chicago. 
GALL BROTHERS Co.. 1509 S. Macedonia 
Ave.. Muncie, Ind., Ball Fruit Jars, Caps, 
Rubbers and Jelly Glass.. Frank E. Burt, 
sale. manager. Agency : Applegate Adv., 
Muncie, Ind. 
P. BALLANTINE & SONS, Newark, 
Beer and Ale. N. Agency: J. Walter 
Thompson Co.. New York. 
BALLARD & BALLARD. Louisville, Oven 
Ready Biscuits, Ballard's Obelisk Flour 
and other milling products. S, N. Agency: 
Henri, Hurst & McDonald. Chicago. 
BANK OF AMERICA N. T. & S. A., 300 
Montgomery St.. San Francisco 20, Calif., 
I.. E. Townsend. manager, advertising and 
publioity : Fred Yeates, asst. manager, 
advt. and pub. N. S. Agency: Charles R. 
Stuart, San Francisco. 
BARBASOL Co.. Indianapolis, Barbasol. 
N. Agency: Erwin, Wasey & Co., New 
York. 
G. BARR & Co., Chicago, Balm Barr hand 
creme. S. Agency: Arthur Meyerhoff & 
Co., Chicago. 
BARRON -GRAY PACKING Co., San Jose. 
Health Vegetable Juice. N. Long Adv. 
Service. San Jose. 
HAAS BARUCH & Co., Los Angeles, Gro- 
cery Products. S. Agency: Robert Smith 
Adv.. Los Angeles. 
HERMAN BASCH Co., New York. Ham- 

er brand Persian Lamb. S. N. Agency: 
Kelley- Nason, New York. 
BATHASWEET Corp., New York, Soap 
and bath salt.. S. Agency: H. M. Kiese- 
wetter Inc., New York. 
BATTLE PHARMACEUTICALS Co., To- 

to, Daisy Diaper Dip. S. Agency: Her- 
old F. Stanfield Ltd., Montreal. 
BAYUK CIGARS Inc., Ninth & Columbia 
Ave.. Philadelphia 22, Pa., Phillies cigars. 
A. J. Newman, president ; E. M. Hirst. 
adv. mgr. N. Agencies: Ivey & Ellington, 
Philadelphia: Neal D. Ivey Co. efe. 8 -1 -46. 
BEAUMONT Co., St. Louis, Four -Way 
Cold Tablets and Grove B- Complex. N. 
Agencies: Newby & Peron, Chicago; Dona- 
hue & Coe, Inc., New York. 
BEECHAMS INC. (Scott & Bowne, J. C. 
Eno Inc., County Perfumery Co.). 60 
Orange St., Bloomfield. N. J.. Beecham'. 
laxative pills, Scott's Emulsion. Brylcreem 
Hair Dressing, Scott's Ointment, Eno 
Salts, MacLean. Toothpaste, Arthur A. 
Stalin, adv., prom. mgr.; Charles J. Wee - 
don, president. N. S. Agencie.: Atherton 
& Currier, New York (all product. except 
Beecham. and MacLean.) ; Street & Fin- 
ney, New York. 
BEECHNUT PACKING CO., 10 E. 40th 
St., New York, Food, Ralph Foote, adv. 
mgr. S. Agency: Newell -Emmett, N. Y. 
BEKINS VAN & STORAGE Co., Seattle. 
Los Angeles. Calif., Storage. N. Brooke 
Adv. Agency, Los Angeles. 
BELL TELEPHONE Co., of Canada, To- 
ronto. Bell Tel recruiting for operators. 
S. Agency: Cockfleld, Brown & Co.. To- 
unto. 

BELL TEI.EPHONE SYSTEM. New York. 

Telephone Service. N. Agency N. W 
Ayer & Son, New York. 
BEN HUR PRODUCTS Inc. Los Angeles, 
Coffee. Spices & Extract. N. Agency' 
Foote, Cone & Belding, Hollywood. 
BEN RAEBURN -ARCO PUBLISHING Co.. 
480 Lexington Ave., New York. Ben Rae- 
burn. S. Agency: Jasper, Lynch & Fishel, 
New York. 
BENDIX AVIATION Corp, Detroit. N. 
Agency: Grant Adv., New York. 
BENDIX HOME APPLIANCES Inc., 3300 
W. Sample St., South Bend 24. lnd.. Ren- 
dix Automatic Home Laundry, Home 
Ironer, Home Dryer, Walter J. Daily, ad- 
vertising director. Radio appro. 3200,000. 
S. Agency: Ruthrauff & Ryan. Chicago. 
BENRUS WATCH Co., New York. 
watches. N. Agency: Young & Rubicam, 
New York. 
BENSON & HEDGES. New York, Virginia 
Rounds cigarettes, S. Agency : Arthur Kud- 
ner Inc., New York. 
BENSON & HEDGES, New York, Havana 
Cigars. S. Agency : Arthur Kudner Inc.. 
New York. 
BERKSHIRE KNITTING MILLS. Full 
Fashioned Stockings. N. Agency Geyer. 
Cornell & Newell, New York. 
BEST FOODS Inc., New York. Nucoa 
margarine and Shinola shoe polish. 
Agency: Benton & Bowles, New York. 
BETTY LOU FOODS (Remar Baking Co., 
Gravem -Inglis Baking Co.), Oakland and 
Stockton, Calif., Betty Lou Foods. Shoe 
String Potatoes, Potato Chips, Remar 
Bread, Gravem- Inglis Bread. (All spot.) 
Bernard B. Schnitzer, acct. exec. 

Appro- propriation: 390,000. Agency: Garfield & 
Guild, San Francisco. 
BIRDS EYE -SNIDER, 383 Madison Ave.. 
New York, Birds Eye frosted foods, How- 
ard F. Lochrie, adv., sales prom. mgr.; 
Donald E. Barr, v -p in chg. marketing. N. 
Agency: Young & Rubiam. New York. 
BLACKHAWK BREWING Co., Davenport. 
la. S. Agency: H. W. (Castor & Sons. 
BLANTON Co., St. Louis, Creamo mar- 
garine. S. Agency: Wesley K. Nash Co., 
New York. 
BLOCK DRUG Co., Jersey City, Polident. 
S. Agency: Cecil & Preebrey, New York. 
THE BLOSSER Co., Box 1707, Atlanta 1, 
Ga., Medical Cigarettes for Asthma (spot), 
Sidney B. Fewett, advt. mgr. Agency: 
Atherton & Currier. New York. 
BLUE BUS LINES, Terminal Bldg.. Ba- 
tavia, N. Y., L. H. Schultz, president. Ra- 
dio appro.: 31.000. S. Agency : Hart-Con- 
way Co., Rochester. 
BLUE MOON FOODS, Thorp, Wis., cheese 
spread. Gold N'Rich Ch.., Harold Old - 
royd, e and adv. manager. Agency: 
Reinecke, Ellie, Younggreen & Finn, Chi- 
cago. 
BLUE RIBBON Corp., Toronto, Canned 
foods vacuum sealed jars. 3. agency: Cock - 
field Brown & Co., Toronto. 
BLUEBIRD DIAMOND SYNDICATE, 66 
E. Washington St., Chicago 2. III., Blue- 
bird rings, Rudolph Samuel, adv. mgr. S. 
Agency: O'Neal. Larson & McMahon. Chi- 
cago. 
BONCQUET LABS, Glendale, Cal., vita- 
mine. S. Agency Barton A. Stebbins Adv.. 
Los Angel.. 
BONNE BELL, Inc., 17609 Detroit Ave.. 
Cleveland 7, 0., Ten- O-Six. Plus 80, Nite 
& Day (Local contracts in most large 
cities, no network. Some spot, some pro- 
gram placements). John W. Landis. ides 
promotion mgr. Agency: Abbott Kimball 
Co.. New York. 
BOOK -OF -MONTH CLUB. New York. 
Books. S. Agency: Schwab & Beatty, New 
York. 
BORDEN Co., New York, M +Ik and lee 
cream, Hemo and Instant Cott.. N and S. 
Agencies: Kenyon & Eckhardt, New York; 
Young and Rubiosm, New York. 
BOSTON GLOBE, Boston, Speeches. N. 
John C. Dowd Co., Boston. 
BOSTON & MAINE RR, Boston. RR. N, S. 
Agency: Harold Cabot Co., Boston. 
BOURJOIS Inc., 36 W. 40th St., New 
York, Evening in Paris cosmetics, S. H. 
Chambers, adv. mgr. N. Agency: Foote. 
Cone & Belding. New York. 
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'ROUND HERE 
WHBC's friendly hometown broadcasting 

carries your message into more homes in this 
area than any other station. 

Robert S. Conlan and Associates TELEPHONE 
SURVEY - OCTOBER - NOVEMBER, 1945* 
PROVES: 

Distribution of listening homes among 
Stations: 

WHBC - - - - 37.9% 

Station A - - - 29.1 % 

Station B - - - 15.7% 

Station C - - - 11.7% 

High interest local programs, plus top -notch 
Mutual Network shows, attract loyal listeners 

. keep Stark County's 286 million dollar 
market tuned to WHBC . the neighborly 
radio voice Whose Hearers Become Customers. 

Complete Analysis 
upon request 

...THEY .ALL HEAR 

CANTON 
OHIO / 1000 WATTS 

4(1 0 W\\\\\ 

FULL TIME 
Represented by BURN -SMITH CO. 

Wffr 
THE IA'tÇstSÇv 

BASIC 
STATION 

MUTUAL NETWORK 

SINGLE STATION MARKET 
IN THE 48 STATES ! 
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DIRECTORY OF RADIO ADVERTISERS 
N Network S Spot 

BOWMAN'. GUM Inc., New York, War- 
ren's chewing gum. S. Agency: Frank- 
lin Bruck Adv., New York. 
BOWEY'S Inc., Chicago, Dari -Rich Prod- 
ucts. N. Agency: Sorensen & Co., Chi- 
cago. 
BOZEMAN CANNING Co., San Francisco. 
Pictsweet Frozen Food.. N. Agency: Ruth - 
rauif & Ryan, Seattle. 
E. J. BRACH & SONS, Chicago. Confec- 
tionery. N. Agency: Hill, Blackett & Co.. 
Chicago. 
M. J. BREITENBACH Co.. New York. 
Gude'. Pepto Mangan. N. Agency: Roch., 
Williams & Cleary. New York. 
BRISTOL -MYERS Co., Sal Haralici & 
Truahay, Vitalis & Ipana, New York. N. 
Agencies: Young & Rubicam, New York; 
Doherty, Clifford & Shenfield. New York. 
BROADMOOR HOTEL Inc., Colorado 
Springs., Col., Ice Skating, Ice Show. and 
Revues. Scenic Trips. Broadmoor Tavern 
(all spot). T. O. Johnston, adv. mgr. 
Agency: Gaylen Broyles Adv., Denver. 
BROOKS Inc., Los Angeles, Chain cloth- 
iers. N, S. Agency: Hillman-Shane-Breyer, 
Lo. Angeles. 
BROWN & HALEY, 110 East 26th St., Ta- 
coma 2, Almond Roca, Mountain Bars, J. C. 
Haley, president. Agency: Honig -Cooper, 
Seattle. N, S. Erwin Wasey, Seattle (eff. 
July '45). 
BROWN SHOE Co., St. Louis. Shoes. N. 
Agency: Leo Burnett Co., Chicago. 
BROWN & WILLIAMSON TOBACCO 
Corp., Louisville, Raleigh Cigarette., Sir 
Walter Raleigh Tobacco, Kool Cigarettes. 
N. Agency: Russel M. Sees.. Chicago. 
BULOVA WATCH Co., 630 Fifth Ave., 
New York 20, watches. Ray Warren, vice - 
president; W. L. Wernicke, manager, radio 
promotion. S. Agency: Blow Co., New York. 
BU -TAY PRODUCTS, Ltd., Los Ang,l re. 
Raindrops Water Softener. N. Agency: 
Glasser- Galley & Co., Los Angeles. 
BUNTE BROS.. Chicago, Candy. N. 
Agency: Presba, Fellers & Presba, 
cago. 
BURPEE CAN SEALER Co., Barrington, 
Ill. 8. Agency: Weston- Barnett, Chicago. 
BU -TAY PRODUCTS Inc., Los Angeles, 
Raindrops. N. S. Agency: Glasser -Galley 
& Co., Los Angeles. 

C 
C -Z CHEMICAL Co., Beloit, Wis., Mar - 
ene Suds, C -Z Floor Wax. Ray A. Weber, 

in charge of adv. Radio Appro. $30,000. 
S. Agency: KVPD & Assoc., Milwaukee. 
CAL -WESTERN MFGS., Loe Angeles. 
WHEE cleaner. S. Agency: Pacific Adv. 
Service, Los Angeles. 
CALAVO GROWERS of California, Los 
Angeles, avocados. S. Agency: J. Walter 
Thompson Co., Los Angeles. 
DR. W. B. CALDWELL Co., Monticello. 
Ill.. Campho-Phenique. S. Agency: Sher- 
man Si Marquette, Chicago. 
CALIFORNIA ASSOCIATED PRODUCTS 
Co., Los Angeles, Monterey Concord grape 
juice punch. S. Agency: Lockwood-Shack- 
elford Adv., Los Angeles. 
CALIFORNIA PROCESSORS & GROW- 
ERS Inc., Oakland, Cal., cooperative. S. 
Agency: Foote, Cone & Belding, San Fran- 
cisco. 
CALIFORNIA FRUIT GROWERS EX- 
CHANGE, 707 W. Fifth St.. Los Angeles 
13, Cal., Sunkist Oranges. Russell Z. Eller, 
adv. manager; R. S. Simmons. asst. adv. 
manager. Radio Appro.: $300,000. S. 
Agency: Foote, Cone & Belding, Los 
Angeles. 
CALIFORNIA NURSERY Co., Box 278, 
Niles, Cal., nursery stock. George C. Roe - 
ding Jr., president; C. J. Burr, assistant 
manager; W. A. Shunk, assistant sales 
manager. Radio Appro.: $2,003. S. Agency: 
Ryder & Ingram, Oakland, Cal. 
CALIFORNIA PRUNE & APRICOT 
GROWERS ASSN., Market & San An- 
tonio St., San Jose 17, Cal., Suneweet, 
E. N. Thayer, sales and advertising man- 
ager. S, N. Agency: Long Adv. Service, 
San Jose. 
CALIFORNIA SPRAY -CHEMICAL Corp., 
Richmond, Cal., Ortho garden spray. S. 
Long Adv. Service, San Jose, Cal. 
CAMCO PRODUCTS Inc., New York. 
Cameo Portable Cloverleaf Table Range. 
Agency: Hill Adv., New York. 
CAMPANA SALES Co., Batavia, Ill., 
Cosmetics and Toilet Goode (Network). I. 
Willard Crull, prey.; Richard M. Crull, 
adv. director. N. Agency: Wallace -Ferry- 
Hanly, Chicago. 
CAMPBELL CEREAL Co.. 1212 Foshay 
Tower. Minneapolis 2, Malt-o-Meal. Agnes 
Lewis, adv. manager. Agencies: Camp- 
bell- Mithun, Minneapolis: Raymond R. 
Morgan Co.. Hollywood. 

CAMPBELL SOUP Co.. 100 Market St., 
Camden, N. J.. soup. H. F. Jones, adv. 
mgr.; R. M. Budd, asst. adv. mgr.; G. D. 
Morris, asst. to adv. mgr. N. S. Agencies: 
Ward Wheelock Co., Philadelphia ; Foote, 
Cone & Belding, New York ; Cockfleld, 
Brown & Co., Toronto; Spitzer & Mills, 
Ltd. 
CANADA DRY GINGER ALE Inc., New 
York, Gingerale. S. Agency: J. M. Mathes 
Inc.. New York. 
CANADA DRY INTERNATIONAL. New 
York, Gingerale. S. Agency: J. M. Mathes 
Inc., New York. 
CANADA STARCH Co., Sun Life Bldg., 
Montreal 2, Que.. Crown Brand Corn 
Syrup, Karo, Benson's Corn Starch, Can- 
ada Corn Starch, Mazola oil, Linit starch, 
Harold E. Stephenson, adv. mgr. S. 
Agency: Vickers & Benson, Montreal. 
CANADIAN CANNERS Ltd., Hamilton, 
Ont., Canned Foods. S. Agency: F. H. Hay - 
hunt Co., Toronto. 
CANADIAN CHINCHILLA Co., Toronto. 
S. Agency: Frontenac Broadcasting Co.. 
Toronto. 
CANADIAN INSECTICIDE & CHEMICAL 
Co., Toronto. S. Agency: Locke, Johnson 
& Co., Toronto. 
CANADIAN NATL. CARBON Co. Ltd., 
805 Davenport Rd., Toronto (4), Can., Ra- 
dio Batteries, Flashlight Batteries (Net- 
work). John M. Meldram, adv. mgr.; D. 
Stewart Roos. 

a 
cting adv. mgr. Agency: 

Locke, Johnson & Co., Toronto. 
CANDO Co., 13 -15 Custom Houes St., Bos- 
ton 10, Mass., Cando Silver Polish, Cando 
Metal Polish. S. Jame. A. Byrne, pm. 
Agency: Chambero & Wiewell, Boston. 
CANNON SHOE Co., Lafayette & Dick- 
son St.. Baltimore, shoes, J. Richards, asst. 
adv. manager. S. 

THE CAPITAL CITY PRODUCTS Co., 
W. First Ave. & Perry St., Columbus 8, 
Dixie Margarine. Kingtaete Dressings, 
H. A. Patzer, advertising manager. Ra- 
dio Appro.: 436.000. S. Agencies: R. W. 
Knopf Co., Columbus, O.; Chambers & 
Wiswell, Boston, Mass.; Merrill- Kremer. 
Memphis, Tenn. 
CAPITOL HOTEL, New York, Carnival 
Room. S. 
CAREY SALT Co., Carey Salt. N. Agency: 
MoJunkin Adv. Co., Chicago. 
CARGILL Inc.. 761 Chamber of Com- 
merce, Minneapolis 15, feeds and seeds, 
Blue Streak Dog Food, Madge A. Brown, 
adv. manager. Agency: Olmstead & Foley. 
Minneapolis. 
CARNATION Co., Milwaukee, Evaporated 
Milk. N. Agency: Erwin, Wasey & Co., 
Chicago. 
CARSON PIRIE SCOTT & Co., Chl'ngo, 
Department store. S. Agency: BurnerKuhn 
Co., Chicago. 
CARTER PRODUCTS Inc.. 53 Park 
Place, New York 8. Carter's Little Liver 
Pills (Network and Spot) ; Arrid (Net- 
work and Spot) : Nair (Spot) : P. Rich- 
ardson. dir. of sales and adv.; C. E. Doug- 
las, sales & adv. mgr.: J. B. Erickson ; 

E. M. Hoey, media director. Agencies: Ted 
Bates Inc.; Small & Seifer. Both New 
York. 
CASSILL DISTRIBUTING Co., 341 No. La 
Brea Ave., Los Angeles. Sandra Cassill 
Hand Creme, Macambo After -Shave Co- 
logne Lotion (Spot), Ernest E. Cassill, 
manager. Agency: W. C. Jeffrys Co., Los 
Angeles. 
CAT'S PAW AND RUBBER Co., Balti- 
more, Soles and heels. S. Agency: S. A. 
Levyne Co., Baltimore. 
CELANESE CORP. OF AMERICA, New 
York, All Products. N. Agency: Young & 
Rubicam New York. 
CELLO WAX Co.. Baltimore. Bluko and 
Cellowax. S. Agency: Maurice Azrael Ade., 
Baltimore. 
CENTAUR CO. DIV.. Sterling Drug Inc., 
41 E. 42d St., New York. Ironized Yeast, 
Molle shaving cream. Wells W. Spence. 
adv. mgr. ; Arthur R. Mears... Radio 
Appro.: approx. $1,000,000. N. Agencies: 
Young & Rubicam New York ; Pedlar & 

Ryan, New York. 
CENTENNIAL FLOWERING MILLS Co.. 
814 Second Ave., Seattle 4, Silk -sifted 
Flour, Peach Blossom Cake Flour, Pan- 
cake and waffle flour, dog meal. poultry 
feed, dairy feed. hog feeds. turkey feeds, 
W. A. Kaufmann, sales manager. Radio 
Appro.: $50,000. Agency: Honig -Cooper 
Co., Seattle. 
CENTLIVE BREWING Corp., 2501 Spy 
Run Ave., Fort Wayne 3, Ind.. Old Crown 
Ale, Old Crown Beer, Herman G. Centlive, 
secretary & advertising manager. S. 
Agency Westheimer & Co.. St. Louis. 
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BUYING POWER 
that,fiav úz SALES, 

-604 ta GREATER 
KANSAS CITY 

And for radio advertising that pays off in 

RESULTS, hire KCKN to deliver your sales 

messages to Kansas Citians. KCKN, and 

only KCKN, programs specifically and ex- 

clusively for the Greater Kansas City 

market. Result is that Kansas Citions look 

to KCKN for the kind of radio entertain- 

ment they like -day and night. 

Thus, thru KCKN, you may sell a substan- 

tial share of Greater Kansas City's nine 

hundred million dollar buying power 

without the rate penalty of outstate 

coverage. 

Contact your nearest Capper office for 

availabilities. 

NEW YORK 17: 420 

SAN FRANCISCO 4: 
LEXINGTON AVENUE 

1207 RUSS BUILDING 

HOLT ANOREW OE KALB DAY /ESS 

IROIVN DON /PNAN 

CALOWEL 

JEFFERSON 

LAFAYETTE 

JOHNSON 

ASA)A i9§6 /990SS®Q/tia0 
KCKN's MARKET COVERAGE 

GREATER KANSAS CITY MARKET DATA 
Counties 

and Important Cities 
Jackson (Mo.) 

Kansas City 
Wyandotte I Ks.I 

Kansas City 
Johnson )Ks.) 

Civilian Pop. Effective 
2 -15 -44 Buying Income 
485,900 $776,365,000 
431,700 705,330,000 
144,500 196,114,000 
135,000 182,250,000 
40,200 26,739,000 

Jackson Mo.) 
K City 

Wyandotte Ks.) 
Kansas City 

Johnson K,.) 

Total Homes 
Retail Sales With Radios 

5380,370,000 133,067 
364,500,000 112,945 

78,040,000 36,676 
74,443,000 31,163 
11,880,000 8,552 

SOURCES: Homes with Radios -Bureau of Census. All other 
data -Sales Management's "SURVEY OF BUYING POWER," 
May 15, 1945. 

Reprinted v,ih Perm,ssioni 

eq 
BEN LUDY, GENERAL MANAGER, KCKN, KANSAS CITY.. . WIBW, TOPEKA 

ELLIS ATTEBERRY, MANAGER, KCKN, KANSAS CITY 

CAPPER PUBLICATIONS, Inc. 
MOHAWK 4 -3280 CHICAGO 1: 180 NORTH MICHIGAN AVENUE CENTRAL 5977 

DOUGLAS 5220 KANSAS CITY 6: 300 WALTOWER BUILDING VICTOR 3864 
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SERVING THE 

MAGNETIZED 

SABINE AREA 

s 

COVERING THE RICH, PERMANENT 

MARKETS OF BEAUMONT, 

ORANGE AND PORT ARTHUR 
One of the most favored spo`s in the U. S. so 

far as PERMANENT industries, employment, and 
high incomes from agricultural activities are con- 
cerned, is Beaumont and the rich Sabine area. 

Over 584 million dollar effective income can be 
claimed for KFDM's coverage area, which includes 
the important cities of Orange and Port Arthur, 
Texas. 

Among the high income producing activities are 
Dairying, Shipping, Lumber, Building Construction, 
Rice, Petroleum and Synthetic Rubber. 

KFDM is the major network station which really 
gives you coverage and deep penetration of the 
rich Sabine area. Authenticated Listening Surveys 
support all we say of this station's excellent cov- 
erage and acceptance. For general facts, we give 
you the following . . . 

PRIMARY COVERAGE DATA 
Based on 2 my /m contour 

POPULATION 340,000 
FAMILIES _ _.. 96,050 
TOTAL RADIOS 69,337 

Urban Radios 43,225 
Rural Non -Farm Radios 19,189 
Rural Farm Radios 7,023 

EFFECTIVE INCOME_ __ _$344,681,000 
RETAIL SALES 145,965,000 

For up -to- the -minute data, call your 
nearest T.H.S. office or contact us direct. 

D. A. CANNAN, EXEC. VICE -PRES. 
C. B. LOCKE, GEN. MGR. 

"Magnetized . . . drawing people and industries from 
other sections! 

BEAUMONT, TEXAS 
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RADIO ADVERTISERS 
N Network 8 Spot 

EQUITABLE LIFE ASSURANCE SO- 
CIETY OF U. S., New York, Life In- 
surance. N. Agency: Warwick & Legler, 
New York. 
ESQUIRE Inc., Chicago. Coronet Maga- 
zine and Esquire, etc. N. Agency: Schwim- 
mer & Scott, Chicago. 
DAVID G. EVANS COFFEE Co., 704 
N. Second St., St. Louis 2, Mo., Old Judge 
coffee. Joe G. Wick, advertising manager. 
S. Agency: Ruthrauff & Ryan, St. Louis. 
EVERSHARP, Inc.. Chicago, Eversharp 
Pencils, Pens. Red Top Lead. N. Agency: 
Biow Co., New York. 
EXCELL LABS., 2625 Indiana Ave., Chi- 
cago 16, New Plant Life, H. P. Hanson. 
proprietor. Agency: Grant Adv., Chicago. 

F 
FAIRBANKS -MORSE, Toronto, automatic 
stokers. S. Agency : Stevenson & Scott. 
Montreal. 
FALLS CITY BREWING Co.. Louisville. 
S. 
FALSTAFF BREWING Corp.. 2684 Forest 
Park Blvd., St. Louis, Falstaff beer. Ap- 
pro.: $375,000. S. & N. Agency: Dancer - 
Fitzgerald- Sample, Chicago. 
FAMILY BIBLE LEAGUE. Chicago. 
Bibles. S. Agency: Sidney S. Lovitt Adv., 
Chicago. 
FARM CREDIT ADMINISTRATION, 310 
State St., Springfield 2. Mass.. loans, 
C. M. Hall, information agent N. S. 
FARNSWORTH TELEVISION & RADIO 
Corp, 3702 E. Pontiac St.. Fort Wayne 
1, Ind.. radios, John S. Garceau, adver- 
tising and sales promotion manager. 
Agency: N. W. Ayer & Son, Chicago. 
FATHER JOHN'S MEDICINE Co., 73 
Market St., Lowell, Mass., Father John's 
Medicine, Willard A. Parker, adv. manager. 
S. Agency: John W. Queen, Boston. 
FAULTLESS STARCH Co., 1025 W. 
Eighth St.. Kansas City 7. Mo., Fault- 
less Starch, Gordon T. Beaham Jr., secre- 
tary: Merrill W. Hoyt, sales manager. S. 
Agency: Bruce B. Brewer & Co., Kansas 
City. 
FR Corp., 951 Brook Ave., N. Y., Law- 
rence R. Fink, president., Radio appro.: 
approx. $40,000. S. Agency: Norman A. 
Mack & Co.. New York. 
FEHR BAKING Co., 4104 Leeland Ave., 
Houston 1. Fair Maid bread & cakes, 
C. A. Thompson, president. S. Agency: 
Ruthrauff & Ryan, Houston. 
H. FENDRICH, 101 Oakley St.. Evans- 
ville 11, hid., Charles Denby Cigars. La 
Fendrich Cigars, Black Hawk Cigars, 
F. C. Fischer. v president & advertts- 
'ng manger. Radio Appro.: 5100,000. N. 
Agency: Ruthrauff & Ryan. Chicago. 
FENTON'S- VIGORTONE Co.. Cedar Rap- 
ids, Iowa, Livestock feed supplement. S. 
Agency: Ambra Advertising, Cedar Rapids. 
FERRY -MORSE SEED Co.. Detroit 31, 
Seeds. N. Agency: McManus, John & 
Adams, Detroit. 
FIRESTONE TIRE & RUBBER Co., Ak- 
ron. Tires, Tubes. S, N. Agency: Sweeney 
& James Co.. Cleveland. 
FIRST & MERCHANTS NATIONAL 
BANK OF RICHMOND, 827 E. Main St., 
Richmond 17, bank, Fred W. Thompson, 
asst. to president. S. Agency: Edwin Bird 
Wilson Inc., New York. 
FIRST NATIONAL STORES, Somerville, 
Mass. N. Agency: Badger & Browning. 
Boston. 
FISHER FLOURING MILLS Co., West 
Waterway, Harbor Island, Seattle 4, Wash.. 
flour, cereal, Ken Fisher. advertising man- 
ager. N. Agency: Pacific National Adv. 
Agency, Seattle. 
F. W. FITCH Co.. Dee Moines, Shampoo, 
Dandruff Remover Shampoo. Shaving 
Cream. N. Adv. Agency: L. W. Ramsey 
Adv.. Davenport. Ia. 
FITGER BREWING Co., 600 E. Superior 
St., Duluth 2, Minn., Rex Imperial Dry 
Beer, Squirt, J. Beerhalter. Jr., vice- presi- 
dent. N. S. 
FITZPATRICK BROS., 1300 W. 32d Place. 
Chicago 8, Kitchen Klenzer, N. Agency: 
Russel M. Seeds Co., Chicago. 
FOLEY & Co., Chicago, Honey and Tar 
Cough Syrup. S. Agency: Lauesen & 
Salomon, Chicago. 
J. A. FOLGER & Co.. 101 Howard St., 
San Francisco 5, Folger's Coffee, Jame. 
A. Folger, president; Porter F. Anderson, 
advertising manager. N. Agency: Ray- 
mond R. Morgan Co., San Francisco. 
FOOD MACHINERY Corp.. San Jose, Cal. 
N. Agency: The Mayen Co., Los Angeles. 
FORD MOTOR Co., Detroit, Ford. Lincoln 
& Zephyr Automobiles. N. Agency: J. 
Walter Thompson, Chicago. 

FOREMAN & CLARK, Los Angeles, chain 
clothiers. S. Agency: Botsford. Constan 
tine & Gardner, Los Angeles. 
FOREST LAWN LIFE INSURANCE Co. 
Glendale, Cal., life insurance. S. Agency: 
Dan B. Miner Co., Los Angeles. 
B. FORMAN Co., 46 Clinton Ave. S., Ro- 
chester 4, N. Y., fashions, John D. Roche, 
pub. dir. Radio Appro.: $16,000. S. 
Agency: Hart-Conway, Rochester. 
FORMFIT Co., Chicago. Foundation Gar - 
mente. N. Buchanan & Co., Chicago. 
FORTY -TWO PRODUCTS Ltd., Los An- 
geles. hair oil. shampoo. S, N. Agency: 
Hilman- Shane -Breyer, Los Angeles. 
FOSTER MILBURN Co., Buffalo, Doan's 
Pills and /or Icemint. N. Agency: Street 
& Finney, New York. 
F. FOUGERA & Co., New York, Rams- 
dell Sulphur Cream. S. Agency: J. M. 
Korn & Co., Philadelphia. 
F'OULDS MILLING Co., Libertyville, Ill. 
S. Agency: Campbell -Ewald Co., Chicago. 
FOWNES BROS. & Co., New York, Gloves. 
S. Agency: Sterling Adv., New York. 
PETER FOX BREWING Co., Chicago, 
Silver Fox Deluxe Beer. S. 
HEINR, FRANCK SONS. Third and 
Court Sta., Port Huron, Mich., Chicory, 
Rockwood Bullard, general sales manager. 
Radio appro.: $5.000. S. Agency: Bullard 
Agency. Port Huron. 
FREED RADIO Corp., 200 Hudson St., 
New York 13, Freed -Eiseman radio-phono- 
graph combinations, Arthur Freed, vice - 
president. general manager. Agency: Law- 
rence Fertig & Co., New York. 
FREIHOFER BACKING Co.. Philadelphia. 
S. Agency: R. A. Foley, Philadelphia. 
FRONTIER FOODS OF PHOENIX. Phoe- 
nix, Ariz., Potato Chips. N. Agency: Gar- 
field & Guild Adv., Los Angeles. 

G 
GALLENKAMP STORES Co., San Fran- 
cisco, Shoes. N. Long Adv. Service, San 
Francisco. 
E. & J. GALLO WINERY, Modesto, Cal., 
wines. S. Agency : Advertising & Sales 
Council, Los Angeles. 
GARDNER NURSERY Co., Osage, Ia.. 
Perennial plants and general nursery prod- 
ucts. Clark E. Gardner. pres.: Grace Gard- 
ner Arsen, personnel mgr. Agency: North- 
west Radio Adv. Co., Seattle. 
GARRET WINE Co., Brooklyn, Virginia 
Dare. S. Agency Ruthrauff & Ryan, New 
York. 
GASETERIA: BONDED CAS & OIL 
SYSTEM. 1031 E. Washington St., In- 
dianapolls. S. Agency: Petroleum Mar- 
keter. Adv. Agency, Indianapolis. 
GENERAL BAKING Co., New York, Bond 
Bread. N. Agency: Clements Co., New 
York. 
GENERAL CIGAR Co., 119 W. 40th St., N. 
Y., Van Dyck cigar, White Owl Cigars, 
William Best, senior v -p; William L. 
Rubin, adv. mgr. S. Agency: Federal Adv. 
Agency, New York, J. Walter Thompson, 
New York. 
GENERAL DRY BATTERIES OF CAN- 
ADA, Toronto. S. Agency: McKim Adv., 
Toronto. 
GENERAL ELECTRIC CO., Schenectady. 
electronics division electrical products. N. 
Agencies: Maxon Inc., New York ; Young 
& Rubicam, Inc.. New York. 
GENERAL ELECTRIC LAMP DEPT., 
Nela Park, East Cleveland 12. GE lampe, 
R. P. Burrows, asst adv. manager. N. S. 
Agencies: EBDO, New York; Foster & 
Davie., Cleveland. 
GENERAL FOODS Corp., New York, San - 
ka coffee, Cereals, Flour, Birdseye Frosted 
Foods, Calumet Salt. Bakers Choc., Max- 
well House Coffee. S, N. Agencies: Young 
and Rubicam. New York, Benton & Bowles, 
New York, Baker Adv. Agency, Ltd., 
Toronto. 
GENERAL MILLS, 400 S. Fourth St., Min- 
neapolis 15. Gold Medal flour, Softasilk, 
Red Band flour, Betty Crocker Vegetable 
Noodle Soup Ingredients. Betty Crocker 
Pea Soup Ingredients, Bisquick, Edward 
G. Smith, director of radio. Lowry H. 
Crites, director of media. N. Agencies: 
Dancer -Fitzgerald- Sample, Chicago, Knox- 
Reeves Adv., Minneapolis. 
GENERAL MOTORS Corp., Detroit, Auto- 
mobiles. N. Agencies: D. P. Brother & Co., 
Detroit Kudner Agency, Inc. 
GENERAL PETROLEUM Corp.. Los An- 
geles, Mobilgas Flying Horsepower gas. 
S -N. Agency Smith & Drum, Los Angeles. 
GENERAL PETROLEUM Corp., Los An- 
geles, oil. N. Agency: Smith & Drum, Los 
Angeles. 
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CENTRAL NATIONAL BANK IN CHI- 
CAGO, 728 West Roosevelt Road, Bank 
Service., Chicago 7. Harry J. Lazarus, 
assistant to president. Radio Appro.: 
$10.000. S. Agency: T. R. Bauerle Adv., 
Chicago. 
CHALMERS GELATINE Corp.. Evan. St., 
Williamsville 21, Buffalo, Chalmere gela- 
tine. J. R. Chalmers. president. Radio 
Appro.: $1.200. S. Agency: Arman Weill 
Co., Buffalo. 
CHAMBERLAIN SALES Corp., 702 6th 
Ave., D. Moines 9, Chamberlain's Lotion, 
D. S. Chamberlain. adv. mgr. Radio 
Appro.: $250,000. Agency: BBDO, Chicago. 
CHASE CANDY Co., Chicago, Candy. S. 
Agency: Reinke- Ellie- Younggreen & Finn, 
Chicago. 
CHATHAM MFG. Co.. New Tort., Blankets. 
N. M. H. Hackett Co.. New York. 
CHEF BOY -AR-DEE QUALITY FOODS 
Inc., Milton. Pe., Spaghetti Dinner. S, N. 
Agency : McJunkin Adv., Chicago. 
CHEMICALS Inc., Oakland, Vano. S, N. 
Agency: Garfield & Guild, San Francisco. 
CHESAPEAKE & OHIO RAILWAY Co., 
Cleveland, Service. N. Agency: Kenyon & 
Eckhardt, New York. 
CHESEBROUGH MFG. Co., New York, 
Vaseline hair tonic. S. Agency : McCann - 
Erickson, New York. 
CHICAGO, MILWAUKEE, ST. PAUL & 
PACIFIC RR., Union Station, Chicago, 
RR. S. Agency: Roche Williams & Cleary, 
Chicago. 
CHICAGO & NORTH WESTERN FFYS- 
TEM, 400 W. Madison St., Chicago 6. ail - 
way, H. W. Frier, director of public re'n- 
tions. Radio Appro. : $66,000. Agen.y: 
Caul. Co.. Chicago. 
CHICK -BED Co.. Cedar Rapids. I. we., 
Poultry Litter. S. Agency: Campbell San- 
ford Co.. Chicago. 
CHRISTIAN HERALD ASSOC.. New 
York. S. 
CHRISTIAN HEURICH BREWING Co., 
Washington, D. C.. beer. S. 
CHRISTIAN SCIENCE PUB. SOCIETY. 
Boston. Christian Science Monitor. N. 
H. B. Humphrey Co. 
CHRYSLER Corp., 841 Massachusetts Ave., 
Detroit 81, Plymouth, Dodge, De Soto, 
Chrysler cars, Dodge trucks, A. VanderZee, 

ice -president. N. Agency: Ruthrauff & 
Ryan, New York. 
CITIES SERVICE Co.. 60 Well St., New 
York, fuels, lubricants, accessorie., Harry 
D. Frueaff, vice-president ; L. H. White, 
adv. manager. Radio Appro.: 1500,000. 
Agency: Foote, Cone & Belding, New York. 
CLAIROL Inc., 2 W. 46th St., New York 
19. color accenting shampoo, Morrie Gold, 
adv. manager. S. Agency: Itcy S. Ouatine, 
New York. 
CLARK BROS. CHEWING GUM Co., 
Pittsburgh, gum. N. Agency: Walker & 
Downing, Pittsburgh. 
D. L. CLARK Co., Pittsburyn, Candy. N. 
Agency ; BBDO, Pittsburgh. 
CLEAN PRODUCTS Co., 315 E. Afcund 
St.. Columbus 5, O., Clean wallpaper and 
hand cleaners. Agency: Byer -Bowman 
Adv., Columbus. 
CLEVELAND & BUFFALO STEAMSHIP 
Co., 333 N. Michigan Ave., Chicago 1, 
Lake Cruises. Radio Appro.: $5,000. S. 
Agency: Walter L. Ruben. & Co., Chi- 
cago. 
CLIPPER CRAFT CLOTHES (formerly 
Trimount Clothing Co., New York). Clip- 
per Craft Clothe.. N. Agency: Emil Mogul 
Co., New York. 
CLUB ALUMINUM Co.. 1250 W. Fuller- 
ton St., Chicago, Hammer :raft cookware, 
glassware. cleaners, polishes. Robert 
Walker, asst. to president in public rela- 
tions. N. Radio Appro.: $100,000. Agency: 
Trade Development Corp., Chicago. 
COCILANA, Inc., Brooklyn, Coughdrops. 
S. Agency: Al Paul Lefton Co., New York. 
COCA COLA Co.. Atlanta, Ga., Coca Cola. 
N. D'Arcy Advertising Co., New York. 
COHN -HALL -MARX Co., New York. Co- 
hama fabrics. S. Agencies: Dortand, In- 
ternational. New York; Pettingell & Fen- 
ton, New York. 
COLGATE- PALMOLIVE -PEET Co., Jer- 
sey City. Colgate's Dental Cream, Super 
Suds, Palmolive Soap, Shave Creem, S, N. 
Agencies: Lewis Adv. Agency, Newark; 
Ted Bates, Inc., New York ; Sherman & 
Marquette, New York; Wm. Eety & Co.. 
Inc., New York. 
COLONIAL DAMES Inc., Hollywood, cos- 
metic.. S, N. Agency: Abbott Kimball Co., 
Los Angeles. 
COLORADO MILLING & ELEVATOR 
Co.. 620 Equitable Bldg., Box 718, Den- 
ver 1, Col., Family Flour, Poultry and 
Livestock Feeds, Farm Supplia. Eugene S. 
Blish. adv. mgr. S. Agency: Ed. M. Hun- 
ter. Denver. Col. 
COLUMBIA BREWING CO., 2000 Madison 
St., St. Louis, .1. S. McCourtney, president; 
Karl K. Vollmer, v -p, sec.; F. P. Rollins 
Jr.. v -p. N. Agency: Olian Adv. Agency. 
St. Louis. 

COLUMBIA PICTURES Corp., 729 Seventh 
Ave., New York 19, pictures, Sidney G. 
Alexander. adv. manager. Radio Appro.: 
$350,000. S. Agency: Weiss & Geller, New 
York. 
COMET RICE MILLS, 1600 Cedar St., 
Beaumont, Tex., Comet rice. E. H. Stein - 
hagen, vice-president. S. Agency: Leche 
& Leche, Beaumont, Tex. 
COMMERCIAL ALCOHOLS Ltd., Toron- 
to, Anti -freeze. S. Agency: McConnell 
Eastman & Co.. Toronto. 
COMPAGNIE PARISIENNE Ins. (H. U. 
Rhodiusi, 107 Burr ltd. (P. O. Box 828). 
San Antonio 6, Tex., Perfume. (Spot). 
H. U. Rhodius, pres. Agency: Shaffer 
Brennan Margolis Adv. Co., St. Louis 1, 
Mo. 
COMPTONE Co., New York, Oculena Sun- 
glasses. N. Agency: Byrde- Richard & 
Pound, New York. 
CONFECTIONS Inc., Chicago. Candy and 
Snacks, Karmel Korn. S. Agency: Olian 
Adv.. Chicago. 
CONGRESS CIGAR Co. Inc., 250 Fifth 
Ave., New York 1, La Paline. cigars, 
D. A. Jenks, vice -president. S. Agency: 
Schwimer & Scott. Chicago. 
CONGRESS OF INDUSTRIAL ORGANI- 
ZATIONS, New York, CIO of America. N. 
Agency: Wiltman & Pratt, New York. 
CONRO MFG. CO., Dallas, overall., work 
clothes, uniforms. N. S. Agency Grant 
Adv., Dallas. 
CONSOLIDATED BISCUIT CO., Louis- 
ville. Biscuits. S. Agency: Ruthraff & 
Ryan, Chicago. 
CONSOLIDATED PRODUCTS Co.. 119 N. 
Washington. Danville, Ill., Semi -Solid 
Chick Emulsion. Semi -Solid "E" Emule:on, 
Semi -Solid Pig Emulsion, Kaff-A, Frank 
A. South, advertising manager; Marian 
Yeazel, assistant; Eunice Jensen, assist- 
ant. S. Agency: Bert S. Gittin., Milwau- 
kee. 
CONSOLIDATED ROYAL CHEMICAL 
Corp., 640 S. Wells St., Chicago 7, Peruna, 
Kolor -Bak, Zymole Trokeys, Acidene, Lie's 
CreaLyptos, Hamlin, Turpo, Kranke 
ShaveKreem, George T. Wruck, director 
of advertising. S. Agencies: Russel M. 
Seeds Co., Chicago: O'Neil, Larson & Ma- 
hon, Chicago; Arthur Meyerhoff & Co., 
Chicago; Benson & Dail, Chicago. 
CONTI PRODUCTS Corp.. New York, 
Conti Shampoo & soap. N. Agency: Ber- 
mingham, Castelman, and Pierce, New 
York. 
CONTINENTAL AIR LINES, Stapleton 
Airfield, Denver 2, air line seat., Roovrt 
B. McWilliams, radio director ; Donald A. 
Duff, in charge of traffic and sales; John 
Cook, salue and adv. director ; Stan John- 
son, publicity director. Radio Appro.: 
$20,000 (eight months). S. Agency: Galen 
E. Broyles Co.. Denver. 
CONTINENTAL BAKING CO., Inc., New 
York. Wonder Bread & Hates Cake. 
Ted Bates Inc., New York. 
CONTINENTAL CAN Co., New York. 
Cans, Institutional, Packaging. Plastic 
Products. N. Agency: BBDO, New York. 
CONTINENTAL OIL Co., Ponca City, 
Okla, Oil. S. Agency: Geyer, Cornell & 
Newell. New York. 
COOK PAINT & VARNISH Co.. 14th & 
Knox Ave., Kansas City 16, Mo.. Jason 
W. Jones, adv. mgr. Radio Appro.: 
$25,000. S. Agency: Bruce B. Brewer Co., 
Kansas City. 
COOPER BREWERY, 173 Carson St., 
Philadelphia. Nathaniel F. Cooper, pres. 
S. Agency: Harry Feigenbaum Adv. 
Agency, Philadelphia. 
COOPER RAZOR BLADE Co., 35 York 
Street, Brooklyn, N. Y.. Razor Blades. S. 
Agency: Pearson Adv. Agency, New York. 
COOPERATIVE G. L. F. EXCHANGE, 
Terrace Hill, Ithaca. N. Y.. institutional. 
It. B. Gervan, director of information. 
Agency: Agricultural Advertising & Re- 
search, Ithaca. 
CORN PRODUCTS REFINING Co., flew 
York, Dextrose, Mazola & other products. 
N. Agency: C. L. Miller Co.. New York. 
CORTLAND BAKING Co., 79 Hunting- 
ton St., Cortland, N. Y., Bread, dough- 
nuts, J. J. Kane, adv. mgr. Radio Appro.: 
$10,000 to $15,000. S. 
G. N. COUGHLAN Co., Went Orange, N. 
J., Chimney Sweep Soot Destroyer. N. 
Agency: Roche, Williams & Cleary, New 
York. 
COUNTY PERFUMERY Co., Bloomfield, 
N. J., Brylereem, hair dressing. S, N. 
Agency: Atherton & Currier. New York. 
DR. S. M. COWEN. Los Angeles (credit 
dentist chain). S. Agency: Dean Simmons 
Adv., Hollywood. 
CRACKER JACK Co., Chicago. S. Agency: 
Rogers & Smith Adv., Chicago. 
CREAM OF WHEAT Corp., Minneapolis, 
Cream of Wheat Cereal. N. Agency: 
BBDO, Minneapolis. 
CRESTA BLANCA WINE Co., Los 
Angeles, Dubonnet wine. S, N. Agency: 
BBDO, Los Angela. 
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Philadelphia's Outstanding Full -Time Independent Station 

about a package of spots that will cover your market. 

* 
With "Coverage" like this, it's no wonder 

that 78 percent of this station's sponsors 

renew regularly. 
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DIRECTORY OF 1945 NATIONAL -REGIONAL RADIO ADVERTISERS 
N Network S Spot 

CRESTONE Co., 655 Fifth Ave., New 
York 22, N. Y., Crestone, S. J. Blackstone, 
in charge of radio. Agency: Parie & Peart, 
New York. 
CROWN DIAMOND PAINT Co., Toronto, 
Paint. S. Agency: McConnel, Eastman & 
Co., Toronto. 
CROWN MILLS, Portland, Oreg.. N, S. 
Agency: W. S. Kirkpatrick Adv., Port- 
land. 
CUDAHY PACKING CO., 221 N. LaSalle 
St., Chicago 1, Old Dutch Cleanser. L. G. 
Tremblay, adv. manager. N. Agency: 
Grant Advertising, Chicago. 
THE CUMMER Co. DIVISION OF STER- 
LING DRUG Inc., 22 High St., Brattle- 
boro, Vt. Energine cleaning fluid. shoe 
white. M. J. Cullinane, adv. manager. N. 
Agencies: Dancer -Fitzgerald- Sample, New 
York. Young & Rubicam. 
CURTICE BROS. Co., 20 Curticc St., Ro- 
chester. N. Y., Blue Label Ketchup, F. J. 
Miller, v -p. N. Agency: Duane Jones Co., 
New York. 
CURTIS PUB. Co., Phil., Sat. Evening 
Poet. N. Agency: MacFarland, Aveyard 
& Co.. New York. 
CURTISS CANDY Co., Chicago, Butter - 
finger & other candy products. N. Agency: 
C. L. Miller Co., New York. 

D 
DADANT & SONS, Hamilton, Ill., Honey 
and bee supplies, M. G. Dadant. co-part- 
ner. S. Agency: Mace Adv., Peoria, Ill. 
DAILEY MILLS, Exchange National Bank 
Bldg., Olean, N. Y., animal, poultry feeds, 
R. C. Daniels, adv. mgr., Radio Appro.: 
$4,000. S. Agency: Bermingham, Castle- 
man & Pierce, New York. 
DAILEY MILLS, Exchange National 
Bank Bldg., Olean, N. Y., Double Diamond 
Poultry and Cattle Feeds, H. C. Daniels, 
advertising manager. Radio Appro.: $4,000. 
S. Agency: Bermingham, Castleman & 
Pierce, New York. 
DALY BROS, SHOE Co., Marion, Ind., 
Air -O -Magic mens shoes. S. Agency: Nor- 
man D. Waters & Assoc.. New York. 
H. R. DAVI Co., Oakland, Cal., Miracle 
Foam. S. Agency: Ad Fried Adv., Oak- 
land. 
H. B. DAVIS Co., Baltimore, 30, Md., 
Paint products, C. Carroll Cooper. S. 
Agency: Cahn, Miller, Baltimore. 
DAY & NIGHT MFG. Co.. P. O. Box 150, 
Monrovia, Calif., water heaters and equip- 
ment, W. J. Lambert, Director sales pro- 
motion and advertising, Radio Appro.: 
$55,000 N, S. Agency: Hixson- O'Donnell 
.Adv., Los Angeles. 

DAZEY Corp., St. Louis, Kitchen aida and 
gadgets. S. Agency: Anfenger Adv., St. 
Louis. 
DEKALB AGRICULTURAL ASSOC.. De- 
Kalb, Ill., Hybred Corn and Seed. S. 
Agency: Western Adv.. Chicago. 
DE LUXE GIRDLECRAFT Co., 45 W. 
25th St., New York 10, girdles, Raymond 
B. Franklin, adv. manager. S. Agency: 
John Thomas Miller, New York. 
DELAWARE, LACKAWANNA & WEST- 
ERN COAL Co., 120 Broadway, New 
York, 5, Blue Coal, Charles M. Spencer, 
director of advertising and sales promotion.. 
Radio Appro.: $210,000. N. Agency: Ruth- 
muff It Ryan, New York. 
DELCO APPLIANCE DIV., General Mo- 
tors Corp., 391 Lyell Ave., Rochester 1. 
Julian F. Warren. in charge of radio. 
Agency: Hutchins Adv. Agency, Rochester. 
DENALAN Co., Inc., 973 Page St., San 
Francisco (17), Denaian Dental Plate 
Cleaner, Violet Currie, Secy., Radio appro.: 
$1,200 per month. Agency: Rhoades and 
Davis, San Francisco. 
H. C. DERBY Co.. Div. of Swift & Co., 
425 -29 Fairmont Ave., Philadelphia, Pa. 
Table Ready Meats (Network), W. F. Hy- 
Iand,, ;Mgr., J. W. Craddock, Swift & Co., 
Stock Yarda Station, Chicago (9) III., In 
charge all Swift advertising. Agency: 
Aitken Kynett Co., Philadelphia. 

Here's the 

Washington, D.C. 

Payroll 
The government payroll, alone, in June, 1945 was $54,000,000. 

In July, 1945 it was $60,000,000. 

Two years after the war, with return to the five -day week, 
it is expected the government payroll will stabilize itself at 
$35,500,000. 

What a market for anything! And one of the 
reach this market at low cost is WWDC. 

surest ways to 

WWDC 
the big sales result station in Washington, D.C. 

Represented nationally by Weed & Company 

DIAPERWHITE Inc., New York, Diaper 
white, a detergent. S. Agency : Victor Van 
der Linde, Inc., New York. 
PETER DOELGER, Harrison. N. J., Malt 
Products Corp. S. Agency: J. M. Mathes 
Inc., New York. 
DON JUAN LIPSTICK Co., New York, 
Lipstick. S. Agency: J. M. Korn & Co.. 
Philadelphia. 
DOUGHBOY MILLS, New Richmond, Wi.., 
flour, pancake flour, cereale, Herat Kane, 
adv. director. S. Radio Appro.: $2,500. 
DOUGLAS AIRCRAFT Corp., Santa Mon - 
lea, Cal., employment. S. Agency: Essig 
Co.. Los Angeles. 
DOWNTOWN TABERNACLE, Portland, 
Ore. S. Agency: Tom Westwood Adv.. Los 
Angeles. 
DR. PEPPER Co., Dallas, Dr. Pepper 
Carbonated Beverage. N. Tracy -Locke Co. 
Inc. of Texas. 
DUBONNET Corp., New York, Dubon- 
net Wine.. S. Agency: BBDO, New York. 
DUFFY -MOTT Co., New York, Apple Juice 
and other processed fruit. N. Agencies: 
Young & Rubicam, New York, Al Paul 
Lefton Co., Philadelphia. 
E. L DUPONT DE NEMOURS & Co., 
Wilmington. Del.. Institutional. N. Agency: 
BBDO, New York. 
DURKEE'S FAMOUS FOODS, Almhurst, 
N. Y., foods. S. Agency: Wendel Muench 
& Co., Chicago. 

E 
E -D -DO- DECORATIVE CABINET Corp.. 
261 Fifth Ave., New York, wardrobe 
closets, storage chests. closet accessories. 
S. Agency: Grey Adv. Agency, New York. 
EAGLE OIL & REFINERY Co., Los An- 
geles, Golden Eagle Gasoline. S. Agency 
Advertisers Production Agency. Los An- 
geles. 
EARLY & DANIEL Co., Cincinnati, Tux- 
edo feeds. S. Agency: Keelor & Stiles, 
Cincinnati. 
EASE Inc., Los Angeles, ample.. washing 
powder. S. Agency: Dean Simmonds Adv., 
Los Angeles. 
EASTERN WINE Corp., Bronx Ter ainsl 
Market, N. Y., wines, champagne, M. 
Greenberg, adv. mgr. 
EASTMAN KODAK Co., Rochester, II. Y., 
film and cameras. N. Agency: J. Walter 
Thompson Co., New York. 
SCHOENHOFEN EDELWEISS, Chicago, 
Edelweiss Beer. S. Agency: Olian Adv., 
St. Louis. 
EDISON BROTHERS STORES Inc., Chi- 
cago, St. Louis, Burt Shoes. S.N. Agen- 
cies: United Broadcasting, Chicago; 
Adolph Wendland, Los Angeles. 
JOHN EICHLER BREWING Co., New 
York, Eichler', beer. S. Agency : «care - 
Manton, Philadelphia. 
ELECTRIC AUTO -LITE Co., Champlain 
& Chestnut St., Toledo, Auto -Lite spark 
plugs, batteries, ignition systems, H. D. 
Bissell, adv. mgr. N. Agency: Ruthrauff 
& Ryan, New York. 
ELECTRIC AUTO -LITE Co., Toronto, Bat- 
teries. N. Agency: RuthrauR & Ryan, 
Toronto. 
ELECTRIC COMPANIES ADVERTIS- 
ING PROGRAM, New York, Institutional. 
N. Agency: N. W. Ayer & Son. New 
York. 
ELECTRICAL RESEARCH LABORA- 
TORIES, Inc., Evanston, III., Institutional. 
N. Agency: Evans Associates, Chicago. 
DR. ELLIS SALES Co., 158 49th St., 
Pittsburg 1, nail polish, remover, wave - 
set, brilliantine., shampoo, J. A. Meg - 
nussen, president. S. Agency: Smith, Tay- 
lor & Jenkins. Pittsburgh. 
ELGIN NATIONAL WATCH Co., Elgin, 
Ill., Institutional, Watches. N. Agency : 

J. Walter Thompson Co., Chicago. 
EMERSON DRUG Co., Bromo-Seltser 
Tower Bldg., Baltimore., BromoSeltzer, 
John H. Kelly, vice -president, adv. director. 
Radio Appro.: Over $1,000,000. N, S. 
Agency: McCann -Erickson, New York. 
EMPLOYER'S GROUP INSURANCE Co., 
Boston, Insurance. N. Agency: H. B. Hum- 
phrey Co., Boston. 
END -O -CORN, End -O -Corn Bldg., Rut- 
land, Vt., End -O -Corn, Seyon (Spot), Al 
Taylor, director; George Tousignant, pro- 
duction manager. Agency: Earl C. Noyes 
Advt. Agency, Rutland. 
ENOZ CHEMICAL Co., 2430 Indiana Ave., 
Chicago 16, moth spray, moth crystal., 
Palm pack. S. Agency: Lieber Adv. Co., 
Chicago. 
EOPA Co.. 880 Folsom St., San Francisco 
(7). Cal., Hops Medicines. A. C. Worthing- 
ton, Pres.; A. T. Boericke, v. p. 
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950 

IIIIPEN 

WPEN -FM 

tu 

b1/13EN-FM GETS EXCLUSIVE 

ROOF RIGHTS TO 

PHILADELPHIA'S HIGHEST 

COMMERCIAL BUILDING! 

Philadelphians expect a lot of The Evening Bulletin, America's 

largest evening newspaper, and its up -to- the -minute stations, 

WPEN and WPEN -FM. 

Now these stations take another big step forward with the 

purchase of exclusive roof rights to Philadelphia's tallest office 

building -The Philadelphia Saving Fund Society. This is right 

in line with the WPEN -WPEN -FM policy to give Philadel- 

phians the finest possible service. It is what they expect of 

The Evening Bulletin stations. 

Every day, more and more listeners in the Philadelphia area 

turn to WPEN for The Evening Bulletin news. They know that 

only WPEN brings them complete local and national news 

every hour on the hour. 

Listening to WPEN -in the middle of the dial -is getting to 

be as much a Philadelphia custom as scrapple for breakfast! 

THE EVENING BULLETIN STATIONS 

NATIONAL REPRESENTATIVES 

HEADLEY -REED COMPANY 
New York Chicago Detroit Atlanta 
San Francisco Los Angeles 
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DIRECTORY OF 1945 NATIONAL -REGIONAL RADIO ADVERTISERS 
N Net uoek S Spot 

GENERAL TIRE & RUBBER Co., Akron, 
Tires and Rubber Products. N. 

GERITY- ADRIAN MFG. Corp., 1366 
Beecher St., Adrian, Mich., chrome bath- 
room accessories, automotive and plumb- 
ing hardware, James T. Bolan, secretary. 
S. Agency: Floret, Phillips & Clark, 
Detroit. 
GIBSON GREETING CARD Co., Greet- 
ing Card. Agency: Christianson Adv., 
Chicago. 
GILLETTE SAFETY RAZOR Co., 15 W. 
First St., Boston 6, Blue Blades, shav- 
ing cream, safety razors, A. Craig Smith, 
vice -president. N. Agency: Maxon Inc., 
New York. 

GILMORE OIL Co.. (consolidated with 
General Petroleum Co. March 20), Los An- 
geles. Oil & Gasoline. S. Agencies: Smith 
& Drum, Los Angeles, Ruthrauff & Ryan, 
Hollywood. 
I. GINSBERG & BROS., New York, Queen 
Make Dresses. N. Abbott Kimball Co., New 
York. 
GLOBE GRAIN & MILLING Co., Los 
Angeles, Flour. N. 
GOEBEL BREWING Co., Detroit. N, S. 
Agency: Brooke, Smith, French e, De.r- 
ranse. Detroit. 
GOLDENROD ICE CREAM Co., 3900 S. 
Michigan Ave., Chicago 15, III.. Golden- 
rod Ice Cream, P. D. Sang, treasury, ad- 
vertising manager ; V. J. McDade. S. 
Agency: Goodkind, Joke & Morgan. Chi- 

GOLDWATERS, S1 N. First St., Phoe- 
nix, Gifts, toiletries, R. C. King, adver- 
tising manager. S. 
SAMUEL GOLDWYN PRODUCTIONS 
Inc, Hollywood, motion pictures. S. 
Agenoy: Donahue & Coe. New York. 
B. F. GOODRICH Co., 600 S. Main St., 
Akron, O., Rubber Products (national) ; 

Retail service and general merchandise, 
F. T. Tucker, director of adv. S, N. 
Agency: BBDO, New York. 

GOODYEAR TIRE & RUBBER Co., Ak- 
ron, Tirm and rubber products, S -N, 
Agencies: Compton Advertising, New 
York : Young & Rubicam Inc., New York. 
JOHN GRAF Co., 4040 W. Greenfield Ave., 
Milwaukee (4), Wis., Gran'pa Graft 
Creamy Top Root Beer (Spot), Robert 
Hirschboeck, Sales Mgr. Agency: Barnes, 
Milwaukee. 
GOSPEL BROADCASTING ASSN., Evan- 
gelical Talks. N; R. H. Alber Co., Los 
Angeles. 
GRAPETTE Co., 112 E. Grinated St., Cam- 
den, Ark., A. Roy Allen, advt. director, 
Appropriation: $100,000. S. Agency: 
Bryan. & Bryan Adv. Co., Shreveport, La. 
GREAT ATLANTIC & PACIFIC TEA Co., 
New York, groceries. S. Agency: Paris & 
Peart, New York. 
GREYHOUND LINES, Bus Service. N. 
Agency: Beaumont & Hohman, Cleveland. 
GRIESEDIECK BROS. BREWERY. St. 
Louis. S. Agency: Ruthrauff & Ryan, St. 
Louis. 
GRIFFIN MFG. Co., Brooklyn, shoe 
polishes. S. Agency: Bermingham, Castle- 
man & Pierce, New York. 
GRIGGS, COOPER & Co., 1821 Univer- 
sity Ave.. St. Paul 4, food products. E. 
C. Hampe, vice -president. Radio Approp.: 
$75,000. Agency: Melamed Hobbs, Min- 
neapolis. 
GROVE LABS., Beaumont Co., 2630 Pine 
St., St. Louis, Grove Cold Tablets, 4 -Way 
Cold Tablets, Defender, Complex and ABD 
vitamins; Grove Chill Tonic, Dr. Porter's 
Oil, JitterBug. H. B. Goldsmith, v -p. N,S. 
Agencies: Russel M. Seeds Co., Chicago; 
Donahue & Coe, N. Y. (4 -Way and De- 
fender). 
GRUEN WATCH Co.. Time Hill, Cincin- 
nati (6), 0., Gruen Watches (National 
Spot), B. M. Kliman, advt. mgr., Appro- 
priation: $450,000. Agency, McCann - 
Erickeon, New York. 
GUITTARD CHOCOLATE CO., San Fran- 

' Chocolates. N. S. Agency: Garfield & 
Guild, San Francisco. 

WDBJ for Roanoke 
and Southwest Virginia 

THERE's only one station that covers the prosperous 
Roanoke and Southwest Virginia market. That sta- 

tion is WDBJ. Its daytime primary and secondary coverage 
areas have a total population of 841,700 (14.8,000 radio 
homes), with retail sales of more than $297,000.000. Ask 
Free & Peters! 

CBS 5000 WATTS 960 KC 

Owned and Operated by the 
TIMES -WORLD CORP. 

FREE & PETERS, ESC. 
National Representative. 
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CHARLES GULDEN Inc., 50 Elizabeth St.. 
New York 18, Gulden's prepared mustard. 
Adoply Schief, secretary- treasnrer. S. 
Agency: Charles W. Hoyt Co., New York. 
GULF OIL Corp., Pittsburgh, Gulf Gas, 
Oil, Lubricants. N. Agency: Young & 
Rubicam, New York. 
GUM LABS Inc., Clifton Heights, Pa., 
Ivoryne Gum. N. Agency: McJunkin Adv. 
Co., Chicago. 
S. GUMPERT Co., Brooklyn, New York, 
Steam bouillon cubes. S. Agency: Rose 
Martin Adv., New York. 

H 
HALL BROTHERS, Kansas City, Hall- 
mark Greeting Cards. N. Agency: Foote, 
Cone & Belding, New York. 
HAMM BREWING Co., Minneapolis. S. 
Agency: Campbell- Mittun, Minneapolis. 
PETER HAND BREWERY Co., 1612 Shef- 
field Ave., Chicago 14. Meister Brau. C. 
F. Dieterich, adv. manager. Agency: Mit- 
chell -Faust Adv. Co., Chicago. 
HANNA COAL Co., Cleveland, Coal. S. 
Agency: John C. Dowd Agency, Boston. 
HANSCOM BAKING Corp., 35 -25 35th 
St., Long Island City, 3, N. Y., Bakery 
products, fruit cake, ice cream, 1. H. 
Wilson, exec. v -p. ; W. J. Dilworth, Supt. 
of stores, Radio Appro.: $20,000. S. 
Agency: Ehrlich & Neuwirth, N. Y. 
HARMAN WATCH Co., 22 West 48th 
St., N. Y. 19. Watches. A. A. Harman. 
N, S. Agency: Moss Associate., N. Y. 
HARPER METHOD, 1239 E. Main St., 
Rochester 9, N. Y., Harper Gene Cream, 
skin treatment, Earl Freese, gen. mgr.; 
Jim McGarvey, adv. mgr. S. Agency: Hut- 
chins Adv. Agency, Rochester. 
HARRIS Co., Los Angeles, Perfumes. S. 
HARTZ MOUNTAIN PROD., 440 W. On- 
tario St., Chicago, Bird & Pet Foods, Dog 
Food Supplies, E. Stern, M. R. North. N, S. 
Agency: Geo. H. Hartman, Chicago. 
HARTFORD TEXTILE Co., Hartford, plas- 
ticized fabrics. S. Agency: Hirahon -Gar- 
field, New York. 
HARVEL WATCH Co., New York. 
Watches, N. Agency: A. W. Lewin Co.. 
New York. 
HARVEY- WHIPPLE Inc., 55 Emery St., 
Springfield 1. Mass., Master Kraft heat. 
ing equipment, T. A. Hogdon, marketing 
director. 
HASSENSTEIN Co., Hollywood, Movie 
Wave. S, N. Agency: Dean Simmons Adv., 
Hollywood. 
HASTINGS MANUFACTURING Co.. 
Hastings, Michigan, Piston rings Casite. 
N. Agency: Keeling & Company, Indiana- 
polis. 
HAYSMA Co., Chicago, Hay fever remedy. 
S. Agency: O'Neil, Larson & McMahon, 
Chicago. 
HEBREW EVANGELIZATION SOCIETY, 
Loa Angeln, (religious). S. Agency Tom 
Westwood Adv., Los Angeles. 
HELBROS WATCH Co., 6 W. 48th St.. 
N. Y., C. F. Rogers, adv, mgr. N. Agency: 
William H. Weintraub & Co., New York. 
HELLER BROS. Co., New York, Vege- 
table. and Fruit.. S. Agency: Hill Adv., 
New York. 
HENKEL FLOUR MILLS, 323 E. At- 
water St., Detroit 26, Velvet Cake Flour, 
Robin Hood Flour, Arthur E. Rapp, adv. 
manager. Agency: Karl Behr, Detroit. 
DR. HESS & CLARK, Ashland, O., live- 
stock tonic. S. Agency: N. W. Ayer & Son, 
Philadelphia. 
HILLS BROS., New York, Dromedary 
Mixes. S. Agency: Biow Co., New York. 
CHARLES E. HIRES Co., New York, Hires 
Root Beer. N. Agency: N. W. Ayer & 
Son. 
HIRSCH BROS. & Co., 14th and Cedar 
Sta., Louisville 8, Ky., Soups, mayonnaise, 
chili, pickles, catsup, Frank Fleischaker, 
vice- pmaident and general managér. 
DR, HISS CLINIC, 740 South Flower St., 
Los Angeles (14), Calif., Shoes (Network), 
C. M. Rutter, controller. Radio Appro.: 
$15.000. Agency: Honig -Cooper, Los 
Angeles. 
R. M. HOLLINGSHEAD Corp., 840 Cooper 
St., Camden, N. J., Whis Motor Rhythm 
(Network and Spot), Whiz Floor Was and 
Whis -Oft Cleaner (Network) R. E. Conley, 
adv. mgr. Agency: Aitken -Kynett Co., 
Philadelphia. 
HONEY BEE Co., 2100 S. Western Ave., 
Chicago 8, Potato Chips, George Gavora, 
partner. S. Agency: New & Peron, 
Chicago. 

HOOKER GLASS & PAINT MFG. Co., 
651 -659 Washington Blvd., Chicago 6, 
Hooker Paints, varnishes, enamel., B. W. 
Kunst, advertising manager. Radio appro.: 
810- 20,000. S. Agency: Goodkind Joice & 
Morgan, Chicago. 
HORNBLOWER & WEEKS, New York, in. 
vestment house. S. Agency: Abbott Kim- 
ball Co., New York. 

HOUSEHOLD FINANCE Corp., Chicago. 
S. Agency: BBDO, Chicago. 
HUBBARD MILLING Co., 308 N. Front 
St., Mankato, Minn., Hubbard'. Sun- 
shine Concentrate, Mother Hubbard En- 
riched Flour (Spots), Vernard E. Lundin, 
Adv. Mgr. 
RICHARD HUDNUT, New York, Three - 
Flowers cosmetics. S. Kenyon & Eck- 
hardt, New York. 
RICHARD HUDNUT SALES Co., New 
York, Hudnut -DuBarry Success School - 
cosmetic.. S. Agency: G. Lynn Sumner 
Co., N. Y. 

HUDSON BAY Co., Minnipeg, Depart- 
ment stores. N. Agency: Cockfield Brown 
& Co., Winnipeg. 
HUDSON COAL Co., Scranton, Pa., Coal. 
N. Agency: Clements Co., Philadelphia 
HUNT FOODS Inc., 8055 Wilshire Blvd.. 
Los Angeles 6, CaL, Hunt's food prod- 
ucts, Charles H. Homburg Jr., Advertis- 
ing Director. NS. Agency: Young & Rubi- 
cam, Hollywood. 
HUNT'. Ltd., Toronto, Chain Candy Shops 
and Restaurants. S. Agency: Ellis Adv. 
Co., Toronto. 
HY -PHEN Corp., Box 272, Matoaka, W. 
Va., Hy -Phen tablets, George R. Corvin, 
advertising manager. S. 

I 
IDEAL Co., 24th & Mary Sts., Waco, 
Tex., Architectural Woodwork (Built -In). 
Building Millwork, Ideal Step -Saving Kit- 
chen (Network), Nathe P. Bagby, advt. 
director. Appropriation: $18,160. Agency: 
Grant Adv., Dallas. 

ILLINOIS BAKING Corp., 2230 S. Union 
Ave., Chicago 16, Safe -T Cones, John P. 
Carobus, advertising anger; Belle Mar- 
shall, assistant. S. Agency: Sibert Co., 
Chicago. 
ILLINOIS MEAT Co., Chicago, Meats. S. 
Agency: Arthur Meyerhoff & Co., Chicago. 

IMPERIAL OIL Ltd., Toronto. S. Agency: 
MacLaren Adv., Toronto. 
IMPERIAL PRODUCTS Co., 1600 Fontain 
St., Philadelphia 21, Pa., Air -Orna. Dee - 
Tee, Julius Halpern. adv. mgr.; B. L. 
Halpern. S. Agency: Solis Cantor Agency, 
Philadelphia. 
IMPERIAL SUGAR Co., Sugar Land, Tex., 
Imperial Pure Cane Sugar, Extra fine 
Granulated Sugar, Confectioners Powdered 
Sugar, Old Time Brown Sugar (,ietworé), 
I. H. Kempuer, Jr., v. p. & treas. Agency: 
Tracy -Locke Co., Inc., Dallas, Tea. 
IMPERIAL TOBACCO Co., Montreal, cig- 
arettes. S. Agency: Whitehall Broadcast. 
ing, Montreal. 
INDIAN RIVER MEDICINE Co., Lafol- 
lette, Tenn., Scalf Indian River medi- 
cine, Herbal Stomachic, Mr.. D. W. Scott, 
proprietor; Earl S. Rodgers, manager. 
Radio Appro.: $50,000. S. 

INDIANA STATE DEPT. OF COMMERCE 
AND PUBLIC RELATIONS, 333 State 
House, Indianapolis 4, Ind., State of In. 
diana, Paul M. Roes, executive director. 
S. 

INDUSTRIAL TAPE Corp., New Bruns- 
wick, N. J., Bonder hot iron mending 
tape, George E. Chisolm, adv. manager. 
S. Agency: Kenyon & Eckhardt, New 
York. 
INTER -STATE NURSERIES, Ramberg, 
Iowa, Nursery Stock & seeds, Carl O. 
Sjulin. Ernest Baleo, assistant. Radio ap- 
pro.: $60,000. 

INTERCHEMICAL Corp.. New York, 
Paints, dyes, and oil cloths. S. Agency: 
Fuller & Smith & Ross, New York. 

INTERNATIONAL BUSINESS MA- 
CHINES Corp.. (Joint Sponsorship), Huai- 
zees Machine.. N. Agency: Cecil & Pres. 
brey, New York. 
INTERNATIONAL HARVESTER Co., Mo- 
tor Trucks & Farm Machinery. N. Agency: 
McCann- Erickson, New York. 

BROADCASTING Telecasting 
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INTERNATIONAL MILLING Ce., Minn. 
S. Agency: H. W. Kantor & Sons, Chicago. 
INTERNATIONAL PICTURES, New York, 
Moving Pictures. S. Agency: Buchanan & 
Co, New York. 
INTERNATIONAL SILVER Co., Meriden, 
Sterling & 1847 Rogers Bros. Silver. N. 
Agency: Young & Rubicam, New York. 
INTERSTATE BAKERIES Corp., Loa An- 
geles. Weber's bread. S. Agency: Dan B. 
Miner Co., Los Angeles. 
IODENT Co., 2233 Park Ave., Oe:roet 1, 
Mich., Iodent tooth paste and powder, 
W. O. Seelye, sales and advertising man- 
ager. Radio Appro.: $150,000. N. Agency: 
Duane Jones Co., New York. 
IOWA MASTER BREEDERS Inc., On- 
awe, Ia., poultry supplies, C. Edwin 
Holmes, president, Radio appro.: 820,000. 
S. Agency: Cole's Inc., Des Moines. 
IOWA SOAP Co., Burlington, Ia., Soap. 
S. Agency: Goodkind, Joice & Morgan, 
Chicago. 
IOWAY DAIRY INDUSTRY COMMIS- 
SION, State Capitol Building, Des Moines 
19. Dairy Products, Frank F. Barker. 
manager. S. Agency: The Blakemore Co., 
Des Moines. 
IRIQUOIS BEVERAGE Corp., 230 Pratt 
St., Buffalo 4, N. Y., Iriquois ale, beer, 
Nicholas J. Schwab, Jr., advertising man- 
ager, Radio appro.: $70.000. N. S. Agency: 
Baldwin, Bowers & Strachen, Buffalo. 

J 
JACKSON BREWING Co., all Winkin- 

n St., New Orleans 7, Jax Beer, R. G. 
Jones, v 

, 
ce- president and general manager. 

Agency: Anfenger Agency, St. Louis. 
JACQUES MFG. Co., 1603 S. Canal, Chi- 
cago 12, KC Baking Powder, E. H. Cal. 
houn, advertising manager. N. S. Agency: 
Leo Burnett, Chicago. 
JAMES MFG. Co., Fort Atkinson. Wis.. R. 
Gardiner. adv. mgr. 
ANDREW JERGENS Co., 2535 Spring 
Grove Ave., Cincinnati 22, 0., Woodbury 
soap, powder and creams. Jergens lotion. 
Robert V. Beucus, advertising vice- presi- 
dent. N. S. Agency: Lennen & Mitchell, 
New York. 
JOHNSON & JOHNSON, New Bruns- 
wick, Red Cross Division Surgical Dress- 
ings. N. Agency: Young & Rubicam, Inc., 
New York. 
S. C. JOHNSON & SON. Racine, Wise.. 
paste, liquid wax and cream wax; Glo- 
Coat. Carnu, William N. Connolly, adver- 
tising manager. N. Agency: Needham, 
Louis & Brorby, Chicago. 
JOHNS- MANVILLE Corp., 22 East 40th 
St., New York, Building Materials. Insola- 
tions, Power Products, and Brake Linings. 
N. Adv. Agency: J. Walter Thompson Co., 
New York. 
J. W. JONES Co., 100 Hardwood Ave, Cal- 
edonia, N. Y., Sunny Sol Household Bleach. 
Sunny Sol Magic Crystals, J. W. Jones, in 
charge of radio. Radio approp.: $30- 
$50,000, 
JUNG ARCH BRACE Co., 312 E. Court St., 
Cincinnati 2, 0., Keyes corn pads and 
plasters. S. Agency: H. W. ¡Castor & Sons 
Co., Chicago. 

K 
K -R -O Co., 19 N. Limestone St., Spring- 
field. O., K -R -O Red Squill Powder. Bis - 
Kit Form, Hollis Arnold, mgr. Radio ap- 
pro.: approx. $4,000. Agency: Erwin, 
Wasey & Co., Chicago. 
KATZ DRUG Co., Kansas City. Drugs. S. 
Agency: Bruce B. Brewer Agency, Kansas 
City. 
KAY PREPARATIONS, New York, For- 
mula 301. S. Agency: Irving Rosen Adv., 
New York. 
KELITE PRODUCTS Inc.. Los Angelo., 
Kenu. N. Agency: Little & Co., Los An- 
geles. 
KAEMPFER'S, 440 W. Ontario St., Chi- 
cago 10, Ill., Bird and pet foods. M. R. 
North, Manager. Radio appro.: $6,000 S. 
Agency: George H. Hartman, Chicago. 
KELLOGG Co., Battle Creek, Mich.. 
Breakfast food. N. Agency: Kenyon and 
Eckhardt, New York. 
KELLOGG CO. OF CANADA, London. 
Ont., cereals. S. Agency: J. Walter Thomp- 
son Co., Toronto. 
KELLY BROS. NURSERIES. 23 Maple 
St., Danaville, N. Y., seeds, nursery stock, 
John W. Kelly. aecy -treas. Agency: Bald- 
win- Bowers and Strachen, Buffalo. 
KELLY DOUGLAS & Co., Nabob Tea. N. 
Agency: Stewart- Lovick, Vancouver. 
KENDALL MFG. Co., 125 Lawrence St.. 
Lawrence, Mau.. New Speed Soapine, 
Louis K. Wolff, general manager. N. S. 
Agency: Badger & Browning. Boston. 
ELIZABETH KENT CO., New York, Lip- 
sticks. S. Agency: A. W. Lewis Co., New 
York. 

KENT PRODUCTS Co., 222 W. Monroe St., 
Chicago 6, Kent Glass Coffee Maker Sets, 
Electric Stoves, Electric Toasters, Harry 
B. Wolper, partner. S. Agency: Adver- 
tising Agency Associates, Chicago. 
KERR GLASS MFG. Corp., Loa Angeles, 
Mason jars. SN. Agency : Raymond R. 
Morgan Co., Hollywood. 

C. M. KIMBALL Co., 131 State St., Bos- 
ton 9, Red Cap cleaner, David H. Barnes, 
general manager, B. Hamburg, east. treas- 
urer. S. Agency Badger & Browning, 
Boston. 

KINGSBURY BREWERIES Co., 901 Mar- 
shall St., Manitowoc, Wis., pale beer. E. 
C. Badger, president. Agency: Christian- 
sen Adv. Agency, Chicago. 

KNOMARK MFG. Co., New York, Esquire 
Boot polish. S. Agency: Emil Mogul Co., 
New York. 

E. L. KNOWLES Inc., 257 Page Blvd., 
Springfield 9, Mass., Rub -ine liniment, Wil- 
liam Pauly. president. S. Agency: Charles 
W. Hoyt Co., New York. 

KNOX Co., 1651 N. Argyle, Los Angeles 
(28), Cystex, Mendacom Nixoderm (All 
network and spot), W. W. Burgess, presi- 
dent: R. T. Aldwortb, v. p. and gen. mgr. 
Agency Allen C. Smith Adv. Co., Kansas 
City, Mo. 

KOENIG MACHINE Co., 1045 North 
Wells St., Chicago, Ill., Koenigs Nervine, 
H. L. Eberhardt, manager. 

KIP Corp., Ltd., 
geles 21, Calif.. 

778 E. 
Kip 

Pico, Los 
(Spot), Leo 

An- 
Mc- 

KORAL LABS., Mt. Vernon, N. Y., Ko- 
mi toothpowder. S. Agency: Raymond 

Cooker. Agency: Philip J. Meany, Loa Spector Co., New York. 
Angeles. 

KIRKMAN & SON DIVISION, COLGATE- 
PALMOLIVE -PEET Co., 215 Water St., 
Brooklyn I, N. Y., Kirkman Flakes and 
Complexion Soap, W. R. Allen, advertis- 
ing manager: E. J. Corde, assistant ad- 
vertising manager. N. Agency: Newell 
Emmett & Co., New York. 

KIRSCH'S BEVERAGES, 925 Flushing 
Ave.. Brooklyn 6, N. Y., Morris Kirsch. 
Pres. Radio Appro.: $50,000. N. 8. Agen- 
cies: Morris Adv. Agency, Brooklyn; Frank 
Kiernan & Co.. N. Y. 

KRAFT FOODS Co., 600 Peshtigo Court, 
Chicago 90, Kraft Cheeses, Parka), Mar- 
garine, Velveeta, Philadelphia Brand 
Cream Cheese, Kraft Salad Products, 
Kraft Powdered Whole Milk, Miracle 
Whip, Kraft Cream Cheese Spreads, John 
H. Platt, vice president in charge of ad- 
vertising. N, S. Agencies: .1. Walter 
Thompson Co., Chicago; Needham, Louis 
& Brorby, Chicago. 

S. S. KRESGE Co., Detroit. N. Agency: 
Mason Inc. 

SITUATION: 

ERETO1. Co., 1315 14th St., N. W., Weah- 
ingron, 5, D. C., Household insecticide. 
deodorant, Fred L. Dawson, vice -president; 
1. redone G. Dawson, vice -president. Ra- 
dio appro.: $100,000. S. Agency: M. Bel- 
mont ver Standig, Washington. 

KROGER GROCERY & BAKING Co., 
35 E. Seventh St., Cincinnati 2, O., Kro- 
ger's Clock Bread, Kroger's Tenders.), 
Beef, William J. Banning, advertising 
director; Helen C. Kennedy. assistant ad- 
vertising director. S. Agency: Ralph H. 
Jones Co., Cincinnati. 

L 

L. B. LABORATORIES, Inc., Los An- 
geles. L. B. Hair Oil. N. Glasser -Galley 
& Co., Los Angeles. 

LA FLOREAL PERFUME Co., Loa An- 
geles, Perfumes. S. Agency: Advertising 
& Sales Council, Los Angeles. 

LACO PRODUCTS, Waltham, Mass., Law 
Castile soap and shampoo. S. Agency: 
Joseph Kats Co., Baltimore. 

LADY ESTHER, Ltd, Chicago. Cosmetics. 
S -N. Agency: Blow Co., N. Y. 

LAMBERT PHARMACAL Co., New York, 
St. Louis, Listerine Toothpowder. N and 
S. Agency: Lambert & Feasley, New 
York. 

Housing was bottlenecked in Eureka, California. 
No new homes had been built since the war. 
People were afraid of building costs. 
Bids on new homes ran from $8.10 ro $10.91 per 
square foot. 

ACTION: 
KIEM decides co build a "YARDSTICK HOUSE ". 

Contractor, architect, lot, utilities all ordered November 
20, 1945. 

All costs given to public in daily broadcasts. 
Men worked under tarpaulins due to heavy rains. 

Labor leaders, building supply firms extended fullest 
cooperation and interest. 

House completed in 22 working days -30 days from 
time of original idea. 

"YARDSTICK" costs for house -7 rooms and 2 baths - 
$4.44 per square foot. 

"YARDSTICK HOUSE" contained 1600 square feet. 

MORAL: 

If you want action in the public service-call on 

THE REDWOOD BROADCASTING SYSTEM 
KIEM, Eureka, California 

1000 Watts 
Mutual Don -Lee 
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RADIO ADVERTISERS 
N Network S Spot 

CHAS. E. LANE & Co., 4005 Washing- 
ton Blvd., St. Louie, Lanes Pills, Ches. 
E. Lane, president, Harold Woodley. 
est. treasurer. S. Agency: Jasper. Finch 

& Fiechel, New York. 
LANCENDORF UNITED BAKERIES, 
San Francisco. Bakery Products. S. 
Agency: Pacific Coast Adv., Los Angeles. 
LARUS & BROS., Richmond, Chelsea 
Cigarettes & Edgeworth Tobacco. N. 
Agency: Warwick & Legler, New York. 
H. P. LAW Co., 245 N. Eighth St., Lin- 
coln 1. Neb., Milady Coffee, Blackbird 
foods, G. E. Scofield, adv. mgr. Radio ap- 
pro.: $3,000. S. 
LEAF GUM Co., 33 N. LaSalle St.. Room 
2700, Chicago 2, Leaf Spearmint Gum. 
Leafmint Gum, Leaf Grape -Vine Gum. 
Paul R. Trent, Director of sales & ad- 
vertising: A. S. Livingston, sales on- 
ager. N, S. Agency: Bosell & Jacobs. Inc., 
Chicago. 
LEAM PUBLICATIONS Co. New York, 
Two to Six Magazine. S. Agency: Friend - 
Sloane Adv., New York. 
LEAR Inc., Piqua. O., Home radio divi- 
sion. N. Agency: Arthur Kudner Inc., 
New York. 
FRANK H. LEE Co., Danbury. Conn., Lee 
hats. N. Agencies: Bermingham, Castle- 
man & Pierce, New York; William H. 
Weintraub, New York. 
GEORGE H. LEE Co., Omaha. 
Poultry remedies. 8. Agency: 
Reynolds Adv., Omaha. 
DR. LEGEAR MEDICINE Co., 4161 Beck 
Ave., St. Louis, Poultry Prescription. 
Stock Powder. Hog Prescription, Cow 
Prescription. A -A PoultryTebs, Calf Vita- 
mine. Dr. D. H. LeGear, dir. sales and 
adv.; C. C. Remick. A. M. Grew. S. 
Agency: Simmonds & Simmonds. Chicago. 
LEHN & FINK PRODUCTS Corp.. 688 
Fifth Ave., N. Y. 22, Hinds Honey & 
Almond Cream, Etiquet, Pebeco, Dorothy 
Cocks, in charge of radio. N. Agency: 
Wm. Esty & Co.. N. Y.. Lennen & Mit- 
chell, N. Y. 
LEVER BROS. Co., Cambridge. Mass., 
Lifebuoy Soap, Rineo, Lux Toilet Soap & 
Flakes. N. Agencies: Ruthrauff & Ryan, 
New York. J. Walter Thompson, Co., 
New York, Young and Rubicam, New 
York. 
I. LEWIS CIGAR MFG. Co., 160 Morris 
Avenue, Newark 8, N. J., La Coronado, 
Flor De Melba and John Ruskin Cigars 
Network), Harry Lewis. President. 

Agency: Lewis Adv., Newark. 
LEWIS -HOWE Co., 819 8. Fourth St., St. 
Louie 2, Mo., Turns. Natures Remedy, Ir- 
win L. Mahl. N. Agencies: Roche, Wil- 
liams & Cleary Inc., N. Y., (Turns): 
Olían Adv. Co., St. Louis (Natures 
Remedy). 
LIBBY, MCNEILL & LIBBY, Chicago, 
Canned Goods. N. Foote, Cone & Belding. 
LIBERTY CHERRY & FRUIT Co., Tor- 
onto. S. Agency: James Fisher Co., 
Toronto. 
LIGGETT & MYERS TOBACCO Co., New 
York, Chesterfield Cigarettes. N. Agency: 
Newell Emmett Co., New York. 
LANCO PRODUCTS DIST. Co., 2155 W. 
80th St., Chicago 20, Linco, Juno, S. 
Giachetti, president. Radio appro.: $30,000. 
S. Agency: Schwimmer & Scott, Chicago. 
LIN -X (formerly Acme White Lead & 
Color Works, Detroit), Acme Paint and 
Lin -X. N. Agency: Henri, Hurst & Mc- 
Donald. Chicago. 
LITTLE CROW MILLING Co., Warsaw. 
Ind., Coco Wheats. N. Agency: Rogers & 
Smith Co.. Chicago. 
LIVE FOOD PRODUCTS Co., Burbank. 
Cal., Health Foods. S. Agency: The 
Mayers Co., Los Angeles. 
LOCKHEED AIRCRAFT Corp., Burbank, 
Cal., Transportation. N. Agency: Foote, 
Cone & Belding. 
LOMA LINDA FOOD PRODUCTS. Arl- 
ington, Cal., Ruekets. S. Agency: Elwood 
J. Robinson Adv. Co., La Angeles. 
LONGINES- WITTNAUER WATCH Co.. 
580 Fifth Ave., New York 11, M. Fred 
Cartoun, vice -president In charge sales and 
advertising; Harrison .1. Cowan, director 
of advertising; Lillian L. Shapiro, assistant 
advertising manager. S. Agency: Arthur 
Rosenberg Co., New York. 
LORD DAVENPORT PIPES, London. S. 
Agency: Raymond Spector Co., N. Y. 
P. LORILLARD Co., New York. Old Cold 
cigarettes. S -N. Agency: Lennen & Mit- 
chell, New York. 
LOS ANGELES SOAP Co. and /or WHITE 
KING SOAP Co., 617 E. First St. Los 
Angeles 64, White King Granulated Soap, 
Sierra Pine Toilet Soap, Scotch Triple Ac- 
tion Cleanser. E. M. Finehout, advt. mgr.: 
B. L. Neumann, Compt. of advt. I. Lessin, 
asst. advt. mgr. Agency: Raymond R. 
Morgan Co., La Angeles. 

stock and 
Allen & 

M. LOUIS PRODUCTS Co., New York 
Eggnog Shampoo. S. Agency: Hirshon 
Garfield, New York. 
JOE LOWE Corp., 601 W. 26th St., N. Y. 
Popsicle, Sy Friedman, adv. mgr. 
LUDENS Inc., 8th & Walnut St., Read 
ing, Pa., menthol cough drops, honey - 
licorice drops, Cocillana couph drops. SN 
Agency: J. M. Mathes Inc., New York. 
GEORGE W. LUFT Co., New York, Tan 
gee and cosmetics. S. N. Agencies: Export 
Adv., New York, Warwick & Legler, New 
York. 
LUMBERMAN'S MUTUAL CASUALTY 
Co., Chicago, Insurance. N. Agency: Leo 
Burnett Co. Inc., Chicago. 
LUTHERAN LAYMEN'S LEAGUE. St. 
Louis. Religion. N. Agency: Kelly, Za- 
hrndt & Kelly, St. Louie, eff 4/25/43 
Gotham Adv. Co. Inc., New York. 
M. LYON & Co., 204 W. Third St., 
Kansas City 6, Mo., Wool, furs, hides, 
Leslie M. Lyon, in chg. advertising. 
Agency: Abbott Kimball Co., Kansas City. 
LYON VAN & STORAGE Co., Los An- 
geles. S. Agency: BBDO, Los Angeles. 

M 
M. J. B. Co., San Francisco. coffee. N. 
Agency: 5800, San Francisco. 
M & M Ltd., 471 Clifton Ave., Newark 
8, N. J., M & M Candy, John F. Kurie, 
merch. mgr. S. Agency: Biow Co., N. Y. 
MACDONALD TOBACCO Co., Montreal. 
Tobacco. S. Agency: Harold F. Stanfield 
Ltd., Montreal. 
MAGGI Co., New York, Seasonings. S. 
Agency: Needham & Grohmann, New York. 
MAIL POUCH TOBACCO Co., 4000 Water 
St., Wheeling, W. Va.. Mail Pouch chew- 
ing tobacco. Kentucky Club smoking to- 
bacco. W. J. Frankston, vice -president. 
N. Agency: Walker & Downing, Pitts- 
burgh. 
MANHATTAN SOAP Co., 441 Lexington 
Ave., N. Y. 17, Sweetheart Toilet Soap. 
Blu- White, A. Tarr, adv. manager. N, S. 
Agency: Duane Jones Co., New York. 
MANTLE LAMP CO. OF AMERICA, Chi - 

go. Aladdin lamps. S. Agency: Presba, 
Fellers & Presba, Chicago. 
MAPLE LEAF MILLING Co., Toronto, 
flour. S. Agency: Cockfleld, Brown & Co. 
Toronto. 
MARINE TRUST Co., 237 Main St., Buf- 
falo. Banking service. S. Agency: BBDO. 
Buffalo. 
MARLIN FIREARMS Co., New Haven, 
Razor Blades. S. Agency: Craven & Hed- 
rick, New York. 
MARS Inc.. Chicago, candy. S and N. 
Agency: Grant Adv., Chicago. 
MARTIN -SENOUR Co., 2520 Quarry St.. 
Chicago 8, III.. Paints, varnishes, H. F. 
Weckel. 
JOS. MARTINSON & Co., 35 Water St., 
New York 5. Martinson s coffee, Jerome S. 
Neuman. sales manager. Radio appro.: 
$50,000. Agency: Neff -Rogow Inc., New 
York. 
MARYLAND PHARMACEUTICAL Co., 
Baltimore, Md., Rem. S -N. Agency: Joseph 
Katz Co., Baltimore. 
MASOM, AW & MAGENREIMER CONF. 
MFG. Co. Inc., 92 Pineapple St.. Brook- 
lyn 2, N. Y., F. E. MAGENHEIMER, 
advt. mgr. Agency: R. S. Duratine Inc. 
New York. 
MASSACHUSETTS RADIO & TELE- 
GRAPH SCHOOL, 271 Huntington Ave.. 
Boston 15, school, R. Entwistle, presi- 
dent, G. I. Hunt, treasurer: Agency: N. 
W. Ayer & Son, Boston. 
MAX FACTOR & Co., La Angeles, cos- 
metics. S. Agency: H. Factor Adv., Los 
Angeles. 
EARL MAY SEED Co.. Shenandoah, Is., 
nursery stock, seeds. Radio appro.: $26,000. 
S. Agency: R. H. Cary Inc., Des Moines. 
MAYFLOWER HOTEL, Main & State 
Ste., Akron 8, Ohio, Terrace Room, George 
Thomas Cullen, manager. S. Agency: Jes. 
sop Adv., Akron, Ohio. 
McCOLL- FRONTENAC OIL Ltd., Mont- 
real, oil and gasoline. N. Agency: Ronalds 
Adv. Agency, Montreal. 
McCONNON & Co., 326 E. Third St.. 
Winona. Minn., Mack -O -Blend insecticide, 
C. W. Lawrie, sales manager S. Agency: 
Cramer- Krasselt Co., Milwaukee. 
McKESSON & ROBBINS, Bridgeport, Ca- 
lox toothpowder, Bax, Bezel Vitamin B 
Complex. S -N. Agency: J. D. Tardier 
Co., New York. 
W. F. McLAUGHLIN & Co., Chicago. 
Manor House Coffee. S. Agency: Sherman 
K. Ellis Co Chicago. 
McMAHAN FURNITURE STORES, Los 
Angeles, Rouée Furnishings. N. M -C -M 
Adv. Agency, Santa Monica, Cal. 
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dhey J«1d it couldn't ckme ! 

* 
BROADCASTING Telecasting 

In 1936, when WQXR set out upon its unique policy of broadcasting 

only the best in music and strict adherence to quality and good taste in 

advertising, most radio experts sogely shook their heads. 

But they overlooked one thing -- within reach of WQXR's signal 

there are concentrated more lovers of fine music than in any similar area 

in the world. And WQXR is their only consistent means, day in and 

day out, of getting the kind of programs they like. 

Grateful listeners from Canada to Carolina and as far west as Ohio 

were so interested in our programs and policy that many of them 

requested detailed information on WQXR's daily schedule. 

WQXR complied with a program booklet which still sells for 

1N a copy or $1.00 a year. The total current paid circulation is more 

than 25,000 a month. Surveys indicate that the number of our 

regular listeners in the New York Market exceeds our program 

subscribers more than 25 to 1, which means a total audience in this area 

of some 500,000 families -an audience with above- average taste 

and income that advertisers find highly profitable. 

We'd like to tell you more about WQXR. Write today for your copy 

of our "Program Booklet Circulation Report" and the folder giving the 

results of a study of "Regular Listening to New York Radio Stations." 

WHO AND FM STATION WQXQ 

lj n II 130 FIFTH AVENUE, NEW YORK 19, N.Y. 

The Radio Stations of The New York Times 
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DIRECTORY OF 1945 NATIONAL -REGIONAL RADIO ADVERTISERS 
N Network S Spot 

B. MEIER & SON, New York City, 
Golden Center Touted Wheat Germ. 8. 
Agency: Vanguard Adv., New York. 
MEM Co., New York, Mem toiletries. S. 
Agency: Theodore J. Funt Co., New 
York. 
J. C. MENDENHALL MEDICINE Co., 
8 N. W. First St., Evansville, Ind.. cough 
syrup. C. H. Mendenhall. president Radio 
appro.: $3,000. S. Agency: Charles R. 
Marshall, Evansville, Ind. 
MENNEN Co.. Newark, Lather Shave 
Cream & Brushless Shave Cr. S.N. Agency 
Duane Jones Co.. New York. 
MENTHO -MULSION Co., 220 Healey 
Bldg., Atlanta 8, Ga., Cough syrup. J. H. 
Coursey, vice- president. Agency: Dillard 
Jacobs Agency, Atlanta. 
MENTHOLATUM Co., Third at Greenhill 
Ave., Wilmington 99, Del., Mentholatum 
(Network and spot), Almer A. Reiff. advt. 
director. Agency: J. Walter Thompson Co.. 
New York. 
MERCANTILE -COMMERCE BANK & 
TRUST Co., 721 Locust, St. Louie 1, Mo., 
Banking, trust. safe deposits, loans, Leslie 
K. Curry, vice -president. Radio appro.: 
$26.000. Agency: Oakleigh R. French & 
Assoc., St. Louis. 
MERRILL. LYNCH, PIERCE, FENNER 
& BEANE, New York, Investment firm. S. 
Agency: Albert Frank- Guenther Law, New 
York. 
METRO -GOLDWYN -MAYER. New York. 
Moving Pict. S. Agency: Donahue & Co.. 
New York. 
MICHIGAN BULB Co.. 148 Monroe Ave.. 
N. W. Grand Rapids 2. flower bulbs, For- 
rest Laug, manager. Radio appro.: $200: 
000. Agency: O'Neil, Larson & McMahon, 
Chicago. 
MICHIGAN MUSHROOM Co.. 1400 S. 
Third St., Niles, Mich., fresh and canned 
mushrooms, canned soup, asparagus, to- 
matoes, peaches, Myron C. Herrick. presi- 
dent, Richard H. White, sale. manager. 
Agency: L. W. Ramsey Co., Chicago. 

MICHIGAN MUTUAL LIABILITY Co.. 
168 Madison Ave., Detroit 26, Caa- 
ualty insurance, Kenneth L. Wright, ad- 
vertising manager. Radio appro.: $39,000 
N. Agency: Neff Radio, Detroit. 
MICHIGAN STATE APPLE COMMIS- 
SION, 412 Mutual Bldg., Lansing 7, Mich., 
Apples (Spot), Minard Farley, Jr., Sece.- 
Mgr. Agency: Brooke, Smith, French & 
Dorrance, Detroit 1, Mich. 
MID CONTINENT AIRLINES, Kansas 
City, Air transportation. S. Agency: Good - 
kind, Joke & Morgan, Chicago. 
MID -CONTINENT PETROLEUM Corp., 
Box 981, 4th and Boston Ayes., Tulsa, 
Okla., D -X Lubricating Motor Fuel, D -X 
Motor Oil, Diamond Motor Oil, A. P. 
McGrath, Adv. and Sales Promotion Mgr. 
Agency: Potts -Calkins & Holden, Kansas 
City. Mo. 
LOUIS MILANI'S FOODS, 6 N. Honlin 
St., Chicago 24, 1890 French Dressing, 
G. Hoffman, general manager. Radio ap- 
pro.: $250,000. Agency Jim Wood Co., 
Chicago. 
MILES LABS, Elkhart, Ind., vitamin tab- 
lets, Nervine. Anti -Pain pills, Alka- Seltzer, 
N -S. Agency: Wade Adv., Chicago. 
I. MILLER & SONS.. 43 -10 23d St., Long 
Island City, N. Y., shoe., Michael Mc- 
Kone, adv. mgr. S. Agency Diener & 
Donkind, N. Y. 

MILROSE PRODUCTS Co.. New York. 
Rad Cleanser. S. Agency: Winer Co., New 
York. 
MINUTE MOP Co., 17 E. 23d St., Chi- 
cago 16, Minute Mop & Drainer, Soap 
Bank, cellulose sponge products, J. L. 
Ellman, advertising manager. Agency: 
Guenther -Bradford, Chicago. 
MISSION HOSIERY MILLS, 3764 S. 
Broadway Plue, Los Angeles 7, H. Gil- 
bert, Advertising director. 

HOW'D YOU LIKE 

TO SELL AN 

$800,000,000 
MARKET? 

Sell this $800.000,000 market 
with KBON the station that 
"advertises your advertising" 
with powerful merchandising 
and promotion tie -ins. 

$800.000,000 . the buying in- 
come of KBON's 17 -county area 
in the heart of the rich central 
Missouri Valley market. 

$800,000.000 equal to two 
thirds of the buying power of 
the entire state of Nebraska, in 
an area equal to only hall the 
population of the state. 

oouares 

OMAHA 
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General Manager 
PAUL R. FRY 

National Representative 
WEED 6 CO. 

MUTUAL BROADCASTING SYSTEM 

MISSION PAK Co., Los Angeles, Cali- fornia glazed and candied fruits. Agency: Munn- Shane- Breyer, Los Angeles. 
S. A. MOFFETT Co., Los Angeles, Polar 
Brand Frosted Foods. N. Agencies: Honig - 
Cooper Co.. Seattle, Erwin, Wasey & Co., 
Inc. 
MONTGOMERY WARD & Co., Chicago, 
Dry Goods. S. Agency: Foote, Cone & Belding, Chicago. 
BENJAMIN MOORE & Co., New York. Paint. N. Agency: St. Georges & Keyes 
Inc., New York. 
JOHN MORRELL & Co., Iowa Ave. and 
Rayne St., Ottumwa, Iowa., Red Heart 
Dog Food. G. A. Morrell, vice president and treasurer; A. C. Michener, adver- 
tising manager. N. Agency: Henri, Hunt 
& McDonald, Chicago. 
PHILIP MORRIS & Co., New York, Cig- 
arettes. N. Agency: Blow Co., New York. 
C. F. MUELLER Co., Jersey City, N. J., 
Macaroni products. S. 
MUIR CUT RATE DRUGS, Michigan, 
Ohio, Indiana, and Wisconsin. drugs. S. 
Agency: Wallace- Lindeman Ind., Grand 
Rapids, Mich. 
MUL-SO -LAX LABORATORIES, 141 S. Front St., Dowagiac, Mich,, Mul -So-Lax 
Patent Medicine, Clyde M. Barber, Owner. 
MURINE Co., 660 N. Wabash Ave., Chi- 
cago 11, Marine, James B. Braun, adver- 
tising manager. S. Agency: BBDO, 
Chicago. 
MURPHY PRODUCTS Co., Burlington, 
Wis., Farm Feeds. S. Agency: Wade Adv., 
Chicago. 
MUSTEROLE Co., 1748 E. 27th St., 
Cleveland, O., Mueterole (Spot), C. L. 
Berkey, adv. mgr. Appro. $260,000. 
Agency: Erwin, Wassy Co.. New York. 
MUTUAL BENEFIT HEALTH & ACCI- 
DENT ASSN., 3316 Farnam St., Omaha, 
Insurance, Hubert C. Carden, chairman 
Radio Committee. Radio appro.: $600,000. 
N, S. Agency: Arther Meyerhoff & Co.. 
Chicago. 
MUTUAL ORANGE DISTRIBUTORS. 
Redlands, Cal., Red Gold orange con- 
centrate. S. Agency: J. Walter Thompson 
Co., Los Angeles. 
MYSTIC FOAM Co., Los Angeles, Up- 
holstery Cleaner. S. Agency: Glasser - 
Galley and Co., Los Angeles. 

N 
NASH BROS. DRUG Co., 212 Crenth Ave., 
Jonesboro, Ark., chill tonic, cold cap- 
sules, purgative tablets, cough syrup, L. 
L. Spellings, sales and promotion man- 
ager. Radio approp.: $10,000. S. Agency: 
Colet & Co., Memphis. 
NASH- KELVINATOR Corp., Detroit, Re- 
frigerators. S and N. Agency: Geyer, 
Cornell & Newell, New York. 
NATIONAL BAKERS SERVICES, 100 W. 
Monroe St., Chicago 3, Hollywood Bread, 
Chu. Byron McDaniel, vice president: 
S. H. Kessel, assistant to C. B. Mc- 
Daniel. 
NATIONAL BISCUIT Co., Loe Angeles. 
Cracker., cookies. N and S. Agency: Bots- 
ford, Constantine & Gardner, Los Angeles. 
NATIONAL BOARD OF FIRE UNDER- 
WRITERS, New York. S -N. Agencies: 
Aveyard & Co., New York, MacFarland, 
Aveyard & Co. 
NATIONAL CANDY Co., 4230 Gravois 
Ave., St. Louie. Bob Cat Candy Bar, C. 
M. Said, adv. mgr. S. Agency: Oak - 
leigh R. French & Assoc., St. Louie. 
NATIONAL HEALTHAIDS Inc., New 
York, Sul -Ray Collodial Sulphur Prod- 
ucts, Mineral Baths. S. Agency: Hal A. 
Salzman Assoc., N. Y. 
NATIONAL LEAD Co., San Francisco. 
Dutch Boy Paint. N. Agencies: Erwin, 
Wasey Sr Co., San Francisco, Honig -Cooper 
Co. 
NATIONAL RADIO INSTITUTE. 16th 
and U Sta., N. W., Washington 9, D. C., 
Correspondence course in technical radio, 
Stuart M. Armstrong, advertising man- 
ager. S. Agency: Van Sant, Dugdale & Co., 
Baltimore. 
NATIONAL TOILET Co., Paris, Tenn., 
Nadinola bleach cream. S. Agency: Roche, 
Williams & Cleary, Chicago. 
NEHI Corp., Baltimore, Royal Crown Cola. 
S. Agency: BBDO, N. Y. 
NELSON BROS., Chicago, S. Agency: 
George H. Hartman Co., Chicago. 
NEUMODE HOSIERY Co., Chicago, Hos- 
iery. S. Agency: George H. Hartman Co., 
Chicago. 

NEW YORK TELEPHONE Co., New 
York, toll calls. S. Agency: BBDO. N. Y. 
NIX COSMETICS Co., 162 Madison Ave., 
Memphis I. Tenn., Nix deodorant, Paul 
Edwards, president. S. Agency : Cole & 
Co., Memphis. 
NORTHRUP KING & Co.. Berkeley, Cal., 
Farm Seeds. S. Agency Garfield & Guild 
Adv., San Francisco. 
NORTHRUP, KING & Co., 1500 Jackson 
St.. N. E., Minneapolis 13, farm, lawn, 
garden seeds. feeds, H. F. Sewell, adv. 
manager. S. Agency: Olmstead -Foley, Min- 
neapolis. 
NOXZEMA CHEMICAL Co., Noxzema, 
Noxzema Shave Cream. N. Ruthrauff & 
Ryan, Inc., N. Y. 
NUTRI COLA Co., Inc.. 48 -14 37th St., 
Long Island City 1, N. Y., Nutri Cols, 
Louis Spinelli. Exec. v- p. 8. 
NYLON -IZE, Hollywood. S. Agency: Rock- 
lin Irving & Assoc., Chicago. 

CO 

0 -CEDAR Corp., Chicago. Toronto, polish. 
S -N. Agencies: Aubrey, Moore & Wallace. 
Chicago, MacLaren Adv., Toronto. 
OGILVIE FLOUR MILLS Co., Montreal, 
cereals. S. Agency: J. J. Gibbons Ltd., 
Toronto. 
OLD MISSION WINERIES, Loe Angeles, 
Old Minion Mines. S. Agency: Milton 
Weinberg Adv. Co. 
OLDSMOBILE DIV. OF GENERAL MO- 
TORS Corp., 1000 Townsend St., Lane - 
ing 21, Mich., Oldsmobile can, GM Hy- 
dra-Matte Drive, General Motors, V. C. 
Havens, adv. and sales promotion man- 
ager, G. C. Eldredge, assistant adv. man- 

ger. N-S. Agency: D. P. Brother & Co.. 
Detroit. 
OMAR Inc., 1910 Harney, Omaha 2, Nebr.. 
K. B. Arrington, Advt. Mgr. Agency: Mac- 
Farland, Aveyard & Co., Chicago 1. 
OMNIBOOK, New York, Magazine and 
Book Publishing Co. S. Account placed 
direct. 
ORANGE CRUSH Co.. Chicago, Soft 
Drink. S. Agency: Aubrey, Moore & Wal- 
lace, Chicago. 
OSHKOSH B'GOSH, Inc., Oshkosh, Wis., 
Overalls and Work Clothing, C. E. Witt - 
mack, v. p. Agency: Ruthrauff & Ryan, 
Inc., Chicago, Ill. 
OWENS- ILLINOIS GLASS Co., Toledo, 
Institutional. N. Agency: J. Walter 
Thompson Co. 

P 
PABST SALES Co., Chicago. Pabst Blue 
Ribbon Beer. N. Warwick & Leffler, Inc., 
N. Y. 
PACIFIC BREWING & MALTING Co.. 
162 Guerrero St., San Francisco, Cal., Wie- 
land's beer. J. E. Knapp. president NS. 
Agency: C. H. MacDonald, San Francisco. 
PACIFIC COAST BORAX Co., New York. 
N. Agency: McCann -Erickson, N. Y. 
PACKARD -BELL Co. S. Agency: Lock- 
wood- Shackelford Adv., Lore Angeles. 
PAN AMERICAN PETROLEUM Corp.. 
New Orleans, Oil. N. Agency: Fitzgerald 
Adv., New Orleans. 
PARAMOUNT PEST CONTROL Cu., Oak- 
land, Cal., Insecticide. S and N. Agency: 
Ad Fried Adv., Oakland. 
PARAMOUNT PICTURES Inc., New 
York, moving picture.. S. Agency: Bu- 
chanan & Co., N. Y. 
PARFUME WEIL PARIS. New York. 
S. Agency: Kelley, Nason, Inc., N. Y. 

PARK & TILFORD, New York, Tints 
and Dyes. S. Agency: Charles M. Storm 
Co., N. Y. 
PARKER BOULDIN Co., St. Paul, Pris- 
cilla Parker dual purpose lipstick. S. 
Agency: A. W. Lewin Co., N. Y. 
FARKER- HERBEX Corp., Long Island 
City, L. I., hair preparations. S. Agency: 
Charles W. Hoyt Co., N. Y. 
PARKER PEN Co., Janesville, Wisc., 
Parker Pens, Pencils & Quink. N. Agency: 
J. Walter Thompson Co., Chicago. 
PARKER WATCH Co.. New York. 
Watches. S -N. Agency: Sterling Adv. Co., 
N. Y. 
PAXTON & GALLAGHER Co., Omaha, 
Butter -Nut coffee. S. 
PEERLESS PEN AND PENCIL Co., New 
York, pens and pencils. S. Agency: Fur- 
man Co., N. Y. 
PENNSYLVANIA SALT MANUFAC- 
TURING Co., 1000 Widener Bldg., Phila- 
delphia 7, Pa., Kryocide, lye, Ethel S. 
Klingman, advertising manager. S. 
Agency: Geare- Marston Inc., Philadelphia. 

BROADCASTING Telecasting 
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PEP BOYS -MANNY, MOE & JACK OF 
CALIFORNIA, 1122 Washington Blvd., 
Loa Angeles 15, Calif., Auto accessories, 
parts, radio, bicycles and parts, tools, 
tires and tubes, Murray Rosenfeld, secy. 
Appropriation: $60,000. Agency: Milton 
Weinberg Adv. Loa Angeles. 
PEPPARD SEED Co., 1101 W. 8th St., 
Kansas City 7, Mo., Hybrid Corn, C. P. 
Peppard, secy. S. Agency: Potts Calkins - 
Holden, Kansas City. 
PERALTA WINE Co., 155 Montgomery 
St., San Francisco 4, Cal., Monte Cristo 
wines. N. Agency: Foote, Cone & Beld- 
ing, San Francisco. 
PERFEX Co., Ninth & Howard St., 
Omaha., Perfex cleaner, K. C. Titus, adv. 
mgr., Radio Appro.: $100,000. Agency: 
Buchanan -Thomas, Omaha. 
DOROTHY PERKINS Co., 4908 Del- 
mar Co., St. Louis 8, Mo., J. H. Miller, 
manager. Agency: Datche Adv. Agency, 
St: Louis. 
PET MILK SALES Co., St. Louis, 400 
D Pet Milk. N. Agency: Gardner Adv. 
Co St. Louis. 
PETER PAUL, Inc., Naugatuck. Conn., 
Mounds & Ten Crown Gum. N &S. Agen- 
cies: Br leacher, Van Norden & Staff, San 
Francisco, Grey Adv. Agency, N. Y. 
PETERS SHOE Co. (Division of Inter - 
etional Shoe Co.), 1505 Washington, St. 

Louis 3. Mo.. City Club Shoes, Velvet 
Step Shoes. Weather Bird Shoes, Peters 
Shoes (Ail Spot plus one 15-min. pro- 
gram now available), L. C. Hoppe, adv. 
mgr. Agency: Russell Comer Co. of Kan- 
sas City, Mo. 

PENICK & FORD, New York, Beer Rab- 
bit Molasses. S. Agency: J Walter thump - 
son Co., N. Y. 

PENNZOIL Co.. Los Angeles. Los An- 
geles, Lubricants. N and S. Agency: The 
Mayers Co., Los Angeles. 
PEPSODENT Co., Chicago, Pepsodent 
Toothpaste. N. Agency: Foote, Cone & 
Belding, Chicago. 
PETRI WINE Co., San Francisco, Wine. 
N. Agency: Erwin, Wasey & Co. Inc., 
San Francisco off 11/1/43 Young & Rubi- 
cam, N. Y. 
PETROL Corp., Los Angeles, PDQ gaso- 
line. S. Agency: McNeill & McCleary 
Adv.. Los Angeles. 
PHARMACO, Inc., Newark, Feen -A -Mint 
and /or Choos, N. Agencies: Wm. Esty 
& Co., New York, off 1/1/44 Ruthrauff & 
Ryan, N. Y. 
PHARMACRAFT Corp., New York, Fresh 
deodorant. N. Agency: Young & Rubicam, 
N. Y. 
PHILCO Corp., Time and C Ste., Phila- 
delphia 34, Pa., Philco radio receivers, 
radio-phonographs, refrigerators, air con- 
ditioners, John F. Gilligan, advertising 
manager. N. Agency: Hutchins Advertis- 
ing Co. Inc., Philadelphia. 
PHILIP MORRIS & Co., New York, cig- 
arettes. N. Agency: Blow Co., N. Y. 

D. P. PHILLIPS CANNING Co., 60 W. 
Robinson Ave. Orlando 1, Fla., Canned 
and fresh citrus products, R. D. Robin- 
son, 

v. 
. p. Agency: C. L. Miller Co. 

N. Y. 
PHILLIPS PETROLEUM Co., Bartles- 
ville, Okla., Gasoline, motor oil, O. E. 
Bettis, advertising manager. S. Agency: 
Lambert & Feasley Inc., N. Y. 
PIERCE'S PROPRIETARIES, Buffalo, 
Pierce 's special vitamin formula. S. 
Agency: Duane Jones Co.. N. Y. 
PILLSBURY MILLS, Metropolitan Bldg., 
Minneapolis 2, Pillsbury's Best Flour, Pan- 
cake Flour, Sno Sheen Cake Flour, Farina. 
R. J. Keith, adv, manager, G. F. Roberts, 
amt, to adv. manager. N.S. Agency: Mc- 
Cann- Erickson, Minneapolis, Leo Burnett 
Agency, Chicago. 
PILLSBURY MILLS, INC., FEED MILLS 
DIV., 211 Wilson Bldg., Clinton, Iowa., 
flour. M. E. Cook, advertising manager, 
C. F. Baker, assistant advertising man- 
ager. Radio appro.: 87.600. S. Agency: 
McCann -Erickson, Chicago. 
PINAUD Inc., New York, Cosmetics. N. 
Agency: Dorland International- Pettingell 
& Fenton Inc. 
PINEX Co., 123 W. Columbia St., Furt 
Wayne 2, Ind., Pines Cough Syrup, L. 
G. Noll, Advertising manager, John H. 
Noll, executive manager. S. Agency: Rus- 
sel M. Seeds Co., Chicago. 
PIONEER HI -BRED CORN Co., 114 11th 
St., Des Moines 9, Ia., Nelson Urban, sales 
mgr. Agency: Wallace Advt. Agency. Dare 
Moines. 
PLANTERS NUT & CHOCOLATE Co., 
Wilkes -Barre, Pennsylvania, Peanuts & 
Peanut Oil. N. Agencies: Raymond R. 
Morgan Co.. Hollywood, Erwin Wasey & 
Co., San Francisco. Honig- Ctaper Co. 
POLK- MILLER PRODUCTS Corp., Rich- 
mond, Va., Disinfectant. S. Agency: N. 
W. Ayer & Son. Philadelphia. 

PREMIER VACUUM CLEANER DIV., 
GENERAL ELECTRIC Co., 1734 Ivanhoe 
Rd.. Cleveland 10, O., E. A. Hameln, 
advertising manager; C. A. Thompson. 
sales promotion manager. S. Agency 
Beaumont & Hohman, Cleveland. 
PRIEBE & SONS, Chicago, Poultry, Eggs. 
S. Agency: Goodkind, Joke & Morgan. 
Chicago. 
PRINCE MATCHABELLI Inc., New York. 
Perfumes. N. Agency: Morse International. 
N. Y. 
PROCTER & GAMBLE Co., Gwynne Bldg., 
6th & Main Sta., Cincinnati 1, Ivory bar. 
Ivory Flakes, Ivory Snow, Dux, Oxydol, 
Camay, Spie & Span, Teel, Lava, Crisco, 
Drene & Draft, N. H. McElroy, vice pres- 
ident in charge of advertising: H. J. 
Morgens manager advertising division; W. 
M. Ramsey director of radio A. N. Hal - 
verstadt, time buying. N. Agencies: H. 
W. Kantor & Sons Adv. N. Y.: Dancer - 
Fitzgerald- Sample, Chicago; Compton 
Adv N. Y.; Benton & Bowles, N. Y.: 
The Biow Co., N. Y.; Pedlar & Ryan. 
N. Y. 
PRUDENTIAL LIFE INSURANCE CO. 
OF AMERICA, 763 Broad St., Newark 
1, N. J., life insurance, George E. Potter, 
vice -president, Henry M. Kennedy, super- 
visor, adv. and pub., Harry H. Edel. N. 
Agency: Benton & Bowles, N. Y. 
JOHN FUEL PRODUCTS Co.. Chicago. 
Laundry Bleaches. S. Agency: Roche. Wil- 
liams & Cleary, Chicago. 
PURE DRINKS, 1011 Power Ave., Cleve- 
land 14, Breakfast Orange, H. W. Hibbard, 
L. Rossow. Agency: Footer & Davies Inc., 
Cleveland. 
PURE FOODS Co., Mamaroneck, N. Y.. 
Herb -Ox bouillon. S. Agency: J. M. Mathes 
Inc., N. Y. 
PURE OIL Co., Chicago, oil. S -N. Agency: 
Leo Burnett Co., Chicago. 
PUREPAC Corp., 611 E. 72d St., N. Y., 
Flemex, Baby Flemex, Lubinol mineral 
oil, Purepac health aids, Klinamoth in- 
secticides, Arthur J. Kinsman, pres.. 
Claude S. Welton, exec. v -p; Thomas J. 
Mahon, asst. gen. sales mgr. and adt. 
die. 
PURINA MILLS, St. Louis, Purina Foods. 
N. Agency: Gardner Adv. Co., St. Louis. 
PURITY BAKERIES, 919 N. Michigan. 
Chicago. Taystee bread, Grennan Cakes, 
Theo. R. Weber, advertising manager. 
Agency: Campbell -Mithun, Chicago. 

Q 
QUAKER OATS Co., Chicago, Ful -O -Pen 
cereals. N. Agencies: Ruthrauff & Ryan. 
N. Y., Spitzer & Mills, Ltd., Sherman 
& Marquette, Inc. 

R 
RKO RADIO PICTURES, New York. S 
and N. Agency: Foote, Cone & Belding. 
N. Y. 
RADBILL OIL Co., 1724 Chestnut St., 
Philadelphia 3, Pa., Penuzit French dry 
cleaner, Penn -Rad motor oil, James P. 
Mcllvaine 3rd, merchandising manager: 
Paul G. Pflaumer, advertising manager. 
S. Agency: Feigenbaum, Philadelphia. 
RADIO BIBLE CLASS (formerly Detroit 
Bible Class), Detroit, Religious Talks. N. 
Agency: Stanley G. Boynton, Detroit. 
RCA VICTOR DIVISION of Radio Corp. 
of America, Front & Cooper St., Camden, 
N. J., records, home radios, radio phono- 
graphs, J. K. West., dir, public relations, 
Julius Haber, J. M. Williams, record adv. 
manager. N. Agency: J. Walter Thompson 
Co., N. Y. 
RAISIN BRAN, New York. S. Agency 
Benton & Bowles, N. Y. 
RALSTON PURINA Co., St. Louis, Ce- 
reals. N. Agency: Gardner Adv. Co., St. 
Louis. 
A. RAMSAY & SON, Montreal, points. S. 
Agency: McKim Adv., Montreal. 
RAINIER BREWING Co., San Francisco. 
Rainier Beer Malt & Ale. N. Agency: 
Buchanan & Company, Inc. 
RAPINWAX PAPER Co., 150 26th Ave., 
S. E., Minneapolis 14, Minn., Rapinwax 
Household Roll, Nell E. Merrill, Director 
of Publicity. S. Agency: Mitchell Faust 
Advt. Chicago, III. 
RATH PACKING Co., Sycamore and Elm 
Sts., Waterloo, la., Complete Line of Meat 
Products, Byron G. Benson, advt. mgr.: 
F. D. Scappaugh, asst. advt. mgr. Agency: 
Young and Rubicam, Chicago, Ill. 
RAYMOND LABORATORIES Inc., 261 E. 
Fifth St., St. Paul 1. Minn., Rayve Creme 
Shampoo, Rayette Creme Permanent Wave 
(National), Raymond E. Lee, pres.; Al- 
bert LeDuc, advt. mgr. N. Agency: Roche, 
Williams and Cleary, New York. 
RAYTHEON MFG. Co., Newton, Mass., 
Electrical goods. S-N. Agency: .1. M. 
Mathes, Inc. 

THE uLF MILLION 
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What you get when you 

buy time on WBNX 

PRESTIGE 

WBNX is New York's foremost foreign language 
station. Throughout the years WBNX has estab- 
lished a high reputation for excellent operation. 

PROGRAMMING 

WBNX does a careful, showmanship program- 
ming job for the 51/2 million foreign language 
listeners in the New York area. It produces well 
balanced, interesting shows -programs that 
click with audience and sell merchandise. WBNX 
programs are presented in: 

English 

Polish 

Italian 
Jewish 

German 
Spanish 
French 

LOYALTY 

Over the years, WBNX has built loyal listeners 
-listeners who look to the station for the best 
in entertainment and news in the language they 
know best. And in building loyalty of listeners, 
WBNX has also won the loyalty of advertisers 
who know that WBNX brings results. 

Nair That's why we say -YOU CANNOT COVER 

THE NEW YORK MARKET WITHOUT USING 
WBNX BECAUSE WBNX REACHES THE VAST 
FOREIGN LANGUAGE AUDIENCE IN THE NEW 
YORK AREA. 

R000 WATTS DIRECTIONAL OVER NEW YORK 

O Yrt 6 t[C YfYli7i 

tlJ p ̀
 

/ dfGIOII 
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RADIO ADVERTISERS 
N Net 'cork S Spot 

READERS DIGEST, Pleasantville, N. Y.. 
Magazine Readers Digest. N. Agency: 
BBDO. 
RED ROCK BOTTLERS, 116 Jackson St. 
N. E., Atlanta, Ga.. Red Rock Cola. E. M. 
Coleman, advt. mgr. S. Agency: R. S. 
Duratine Co., N. Y. 
REICHHOLD CHEMICALS, Detroit, Cos- 
mopolitan Records. N. Agency : Grant 
Advertising, New York. 
WM. B. REILY & Co., Inc., 640 Maga- 
zine St., New Orleans 9, La., Luzianne 
Coffee and Tea. S. Agency: Sauesy Adv. 
Agency, New Orleans. 
L. N. RENAULT & SONS, Egg Harbor 
City, N. J.. wines and champagne, Wil- 
liam Lloyd. adv. manager. Agency: Al 
Paul Lefton, Philadelphia. 
RENEE PRODUCTS OF CHICAGO. Chi- 
cago. S. Agency Rocklin Irving And As- 
sociation. Chicago. 
RENOIR PARFUMS, New York, Chichi 
and My Alibi perfumes. S. Agency: Ab- 
butt Kimball Co.. N. Y. 
RENSIE WATCH Co.. New York. 
Watches. N. Agency: Weiss & Geller. N. Y. 

REPUBLIC PICTURES Corp., Hollywood, 
moving pictures. S. Agency: Donahue & 
Coe, N. Y. 
REVERE COOPER & BRASS Inc.. New 
York, Institutional. N. Agency: St. Georges 
& Keyes, N. Y. 
REYNOLDS. R. J. TOBACCO Co., Wins- 
ton- Salem. N. C., Camel cigarette.. N. 
Agency: William Esty & Co. 
RICHARDS INSURANCE Co., Los An- 
geles, Life Insurance. S. Agency: Dean 
Simmons Adv., Hollywood. 
RICHFIELD OIL CORP. OF N. Y., 19 
W. 50th St., New York, Richfield gasolines. 
Richfield and Richlube oils, Ben N. Pllak. 
Sales prom. mgr.. J. T. Avery. asst. adv. 
mgs. Radio appro.: $275,000. N. Agencies: 
Hinson- O'Donnell. Sherman K. Ellis Co.. 
N. Y. 
JACOB RIES BOTTLING WORKS, 112 
West Third St.. Shakopee, Minn., Rock 
Spring sparkling water, William Wes, 
president. S. Agency: Erwin, Water- & 
Co., Minneapolis. 
RINGLINC BROS.. BARNUM & BAILEY 
CIRCUS. Sarasota, Fla., Circus. 3. Agency: 
Robert Seidel Adv., N. Y. 
RIT PRODUCTS Corp., Chicago. Dyes S. 
Agency Earle Ludgin & Co., Ch;cagc. 
HAROLD F. RITCHIE & Co.. Toronto, 
Dipfoam cleanser. S. Agency: Tandy Adv. 
Agency, Toronto. 
RITE -WAY PRODUCTS Co., 12.11 1249 
Belmont Ave., Chicago 13, III., Milking 
machines. electric water heaters, cream 
separators, F. W. Knight, manager of sale. 
promotion and advertising. S. Agency: 
Klau -Van Pietersom, Milwsue:ee. 
ROCKWOOD & Co.. Brooklyn, Chocolate 
Bits. S. Agency Federal Ad:.. N. Y. 

ROMA WINE Co.. 582 Slarkat St.. San 
Francisco 4, Cal., Burgundy, Port, Sherry, 
Sparkling Burgundy. Muscatel, t;hempagne. 
Tokay, Sauterne, H. G. Sertis, vice- presi- 
dent. Radio Approp.: $900.000. N -S. 
Agency: Mow, San Francisco. 
ROMAN CLEANSER Co., 2700 R. Mc- 
Nichols Rd., Detroit 12, Mich.. Roman 
Cleanser, Romay, Romite, Agency: Glea- 

n Advt. Detroit. 
HOTEL ROOSEVELT, Madison Ave at 
45th St., N. Y.. Alma B. Kieft, adv. mgr. 
Radio appro.: $2,000 S. Agency: Kelly - 
Mason, N. Y. 
ROSEFIELD PACKING Co., 1916 Webster 
St., Alameda, Cal., Skippy peanut butter. 
J. M. Roeefield, Bales and ^dv. manager. 
S. Agency: Garfield & Guild, San I'ran- 
cisco. 
MORRIS ROSENBERG Co., Los Angeles, 
Rose vacuum -packed nuts. S. Agency: The 
Mayers Co., Loa Angeles. 
ROYAL TOBACCO Corp., New York, 
Lion Cigarettes. S. Agency: Lawrence C. 
Gumbinner Adv., N. Y. 
ROYAL TYPEWRITER Co.. 2 Park Ave.. 
New York 16. typewriters, Ellis G. Bishop. 
adv. manager. Agency: Young & Rubicam, 
N. Y. 
RUBSAM AND HORMANN BREWING 
Co., 191 Canal St. Staten Island I, N. Y., 
R & H Staten Island Beer and Ale; 
Edward H. Acree, advt. mgr. Half -hour 
dramatic show once weekly over local 
station. Appropriation : $150,000. Agency. 
Paris & Peart. New York. 
RUM & MAPLE TOBACCO Corp.. New 
York, Tobacco. S. Agency: Al Paul Lef- 
ton Co.. N. Y. 
RUSSELL -MILLER MILLING Co., Mid- 
land Bank Bldg.. Minneapolis 1, Minn., 

Occident flour, American Beauty flour, D. 
W. Moore, merchandising m 

a 
nager; J. F. 

Near, advertising manager. S. Agency: 
Campbell- Mithun Inc., Minneapolis. 
SOS. Co., Chicago, Kitchenware cleanser. S. 

s 
S AND W FINE FOODS, Inc., San Fran- 
cisco. Food and Coffee. N. Agency: Brie- 
acher, Van Norden & Staff. 
SAF -KIL Co., Benton Harbor, Mich., rat 
bait. roach powder, M. A. Dean.. presi- 
dent. Radio approp: 625.000. S. Agency: 
O'Neil, Larson & McMahon. Chicago. 
SAFEWAY STORES, Oakland, Cal.. 
Grocery chain. N. Agency: Foote, Cone 
& Belding. J. Walter Thompson. Mc- 
Cann- Erickson. Ruthrauff & Ryan, all west 
coast. 
SALES BUILDERS Inc.. Los Angeles, 
Max Factor Cosmetics. N. Agency : Smith 
& Drum. 
DR. SALSBURY'S Labs.. Charles City, Ia., 
Ren -OSol, Ari -tab. H. G. Bos, C. E. 
Teeter, radio executives. S. Agency: N. 
W. Winter Adv. Agency. Des Moines. 
SAND SPRINGS Corp., Williamstown, 
Mass., Carbonated beverages, A. E. Spen- 
cer, general manager. 
SANITAX BRUSH AND PRODUCTS Co., 
1958 W. 95th St.. Chicago (43). III., Sani- 
tax Aluminum Open -Back Brushes, Ed- 
ward W. Zabel, president; Earl C. Janson, 
V. p.; Ethel Janson, art director. Radio 
Appropriation: approx. $5,000; N. Agency: 
Edward W. Zabel. 
SANTA FE VINTAGE Co., Los Angeles. 
Santa Fe Supreme Wines. S. Agency: West. 
Marquis, Los Angeles. 
SARGENT & CO., 1850 E. Euclid, Des 
Moines, Iowa, All types commercial feeds, 
W. H. Foster, advertising manager. S. 
Agency: Fairall & Co., Des Moines. 
SAWYER BISCUIT Co., 1041 W. Harrison 
St., Chicago, 7, Ill., Biscuits and crackers, 
E. A. Scheem. general sales and advertis- 
ing manager. Agency George H. Hart- 
man Co., Chicago. 
SAYMAN PRODUCTS Co., 2101 Locust 
St., St. Louis, 3, Mo., Sayman soap, salve, 
shampoo, Milton Monroe, advertising mana- 
ger. S. Agency: Kelly, Zarndt, Kelly, St. 
Louis. 
F. & M. SCHAEFER BREWING Co., 
Brooklyn. S. Agency: BBDO, N. Y. 
SCHENLEY Labs., 350 Fifth Ave., New 
York, Penicillin- Schenley, S. D. Gregory, 
radio dir., Radio Appro.: $295,000 (15 
weeks). N. Agency: Blow Co.. N. Y. 
R. SCHIFFMAN Co., Los Angeles, Asth- 
mador powder. cigarettes, and pipe mix- 
ture. N. Agency: Philip J. Meany Co., Los 
Angeles. 
Wm. SCHLUDERBERG -T. J. KURDLE 
Co., 3800 E. Baltimore St., Baltimore 24, 
meats, meat products, cheese, butter, poul- 
try. eggs, shortening, lard, W. K. Freiert, 
public relations director. S. Agency: Van 
Sant, Dugdale & Co., Baltimore. 
SCHULZE AND BURCH BISCUIT Co., 
1133 W. 35th St., Chicago, Ill.. Cookies and 
crackers, E. F. Chamblee., v. p. Local & 
S. Agency: McJunkin, Chicago. 
SCHUTTER CANDY Co., Chicago. Candy 
Bars. N. Agency: Schwimmer & Scott, 
Chicago. 
WM. S. SCULL Co., Front and Federal 
Ste.. Camden. N. J., Boscul coffee, W. S. 
De La Cour, advertising manager. S. 
Agency: Compton Adv., Inc., N. Y. 
SCRIPTO MFG. Co., Atlanta. Pencils. N. 
Agency: Tucker Wayne & Co. 
SEAL COTE CO., 1227 N. Highland, Hol- 
lywood, 38, Calif., Seal Cote nail protec- 
tor, Louis Herzberg. president. S -N. 
Agencies: Allied Adv., Hollywood. Bu- 
chanan & Co., Inc., L. A. 
SEALTEST, Inc., New York. Milk & Ice 
Cream. N. Agency: McKee & Albright, 
Inc., Phila. 
SEALY MATTRESS Co., California, Matt- 
resses. N. Agency: Alvin Wilder Avd., 
L. A. 
SEASONETTE DISTRIBUTING Co., 2451 
E. Colorado St., Pasadena, Cal., Season - 
ettes. John S. Patten, owner. Agency: C. 
H. Barker, Pasadena. 
SEATTLE BREWING & MALTING Co., 
Seattle, Sick's Beer. N. Agency: Western 
Agency. Inc., Seattle. 
SEECK & KADE. Inc., New York. Pertus- 
sin. S. Agency: Erwin, Wasey & Co., N. Y. 

SEEMAN BROS., Inc., Phila., AirWick. 
S -N. Agency: William H. Weintraub, Inc., 
Phila. 
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maintains an aggressive Promotion Depart- 
ment insuring advertisers the best possible results. 
Tested types of promotion guarantee sponsors outlets 
to all potential customers! 

Leading Advertisers know that Detroit is the most 
responsive and fastest moving market in the world ... 
and they pick WXYZ because this station completely 
covers the Detroit area ... where there is a market 
with a billion dollar buying power. 

(Key Station of the Michigan Radio Network) 

Affiliated with the American Broadcasting Company, Inc. 

Owned and Operated by the 

KING -TRENDLE BROADCASTING CORPORATION 

1700 Stroh Building Detroit 26, Michigan 

Represented by the Paul H. Raymer Co. 

. wxyz 
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DIRECTORY OF 1945 NATIONAL -REGIONAL RADIO ADVERTISERS 
N Network s Soot 

DAVID O. SELZNICK AND VANGUARD 
FILMS, Inc., 9366 Washington Blvd.. Cul- 
ver City, Calif., Spot and Network adver- 
tising Selsnick pictures," Ted Wick, direc- 
tor of radio advertising; Jim Swift, direc- 
tor of radio publicity. Appropriation: 
$60,000 to 6150,000 per film. Agency: 
Foote. Cone and Belding, Hollywood. 

R. B. SEMLER, Inc., New Canaan. Conn., 
Kreml Hair tonic. S-N. Agency: Erwin, 
Wasey & Co., N. Y. 

SENN PRODUCTS Corp. 4681 Metropoli- 
tan Ave., Brooklyn, N. Y., Sam Bo choco- 
late drink, George Senn, president. Agency: 
Tracy Kent, Inc., N. Y. 

SENTINEL RADIO Corp.. 2020 Ridge Ave., 
Evanston, III., home and portable radios, 
E. G. May, sales manager; H. J. Lance, 
adv. manager. Agency: W. W. Garrison, 
Chicago. 

SERLTTAN Co., New York, Jersey City, 
Serutan- Nutrex. N. Agencies, Grant Adv., 
N. Y., Raymond Spector Co., N. Y. 

SERVEL, Inc., New York, Refrigerators 
and Air Conditioning. N. Agency: B. B. D. 
& O., Inc., N. Y. 

SEVEN -UP Co., St. Louis, Cola. N. Agen- 
cy: J. Walter Thompson Co., Chicago. 
SEWALL PAINT & VARNISH Co., 1009 
W. 8th St., Kansas City 7, paint and var- 
nish. James G. Harper, adv. manager. 
Radio Approp.: $12,000. Agency: Phillips - 
Reick- Fardon, Kansas City. 

W. A. SHEAFFER PEN Co., Ft. Madison, 
Iowa, Pens, Pencils & Skrip Ink. N. 
Agency: Russel M. Seeds, Chicago. 

SHEDD- BARTUSH FOODS, Detroit. Key - 
ko Margarine. N. Agency: Fred M. 
Randall Co., Detroit. 
SHEFFIELD BRICK & TILE Co., Shef- 
field, Iowa, Farm drainage tile, building 
tile, common brick, face brick and other 
clay products. S. J. Galvin. president. 
Radio Appro.: $2,600 to $3.000. Agency: 
W. D. Lyon Co., Cedar Rapids, Iowa. 

SHEFFORD CHEESE Co.. Chicago, Cheese. 
S. Agency: Leo Burnett Co., Chicago. 

SHELL OIL Co., 50 West 50th St., New 
York, 20, Gasoline.. motor oil, fuel oil, 
D. C. Marschner, advertising manager; C. 
W. Shugert, in charge of media; J. B. 
Lowery, media representative: Radio Ap- 
pro.: Over $500,000. S. Agency: J. Wal- 
ter Thompson, N. Y. 
SHERWIN - WILLIAMS Co., Cleveland. 
Paint. N. Agency: Warwick & Legler, 
Inc. 
SHIPSTEAD & JOHNSON. N. Agency: 
Smith, Bull & McCreery, Hollywood. 
S. A. SHONBRUNN & Co., New York, 
Savarin Coffee. N and S. Agency: Roy 
S. Durstine, Inc., N. Y. 
SHUPTRINE Co., 31 Bernard St., Savan- 
nah, Tetterine, F. E. Johnston, president. 
Radio Amnon.: $48,000. Agency: Harvey - 
Massengale Co., Atlanta. 
SIERRA CANDY Co., San Francisco, Mu- 
sical Sweets Program -candy. N. Agen- 
cy: Robert B. Young, San Francisco. 
SIGNAL OIL Co., Los Angeles, petroleum 
products. S and N. Agency: Barton A. 
Stebbins Adv., Loe Ang. 
ROBERT SIMPSON Co., Toronto, Na- 
tional department store chain. N. Agency: 
Harry E. Foster Agencies, Toronto. 
SINCLAIR REFINING Co., New York. 
Sinclair H-C and Ethyl gasoline. N and 
S. Agency: Hixeon- O'Donnell, N. Y. 
SITROUX, Inc., 468 Fourth Ave., New 
York 18, facial tissues, paper napkins, sani- 
tary napkins. toilet tissue, William Medoff, 
vice -president; Ab Waxman, assistant. 
Agency: Franklin Bruck, N. Y. 
SKELLY OIL Co., 606 W. 47th St, Kan- 
sas City 10, Skeigas service, appliance.. 
motor oils and greases, gasoline, tires, 
batteries, T. P. Mannion, adv. manager. 
N. Radio Amnon.: $350,000. Agency: 
Henri, Hurst & McDonald. Chicago. 
SKINNER MFG. Co., 14th & Jackson St., 
Omaha, macaroni, raisin bran, John T. 
Jeffrey, sales mgr. S. Agency: Bruce B. 
Brewer Co., Kann. City. 
SLOAN, DR. EARL R., Inc., New York. 
Sloan's Liniment. S. and N. Agencies: 
Wesey Assoc.. N. Y.. Warwick & Legler, 
Inc. 

WILM 
A BASIC MUTUAL NETWORK STATION 

SERVING 

The Port of Wilmington (Delaware) Area 

The last Retail Census (1939) reported 
$433,637,000.00 

spent here annually by a trading area popula- 
tion of 

1,312,000 

Wilmington today is one of the Nation's out- 
standing Top Metropolitan Markets. A 'must' 
on the list of National Advertisers. 

`IN WILMINGTON IT'S WILM' 
Alfred G. Hill, President Chauncey L. Fanes, Vice President 

George L. Sutherland, General Manager 

THE DELAWARE BROADCASTING CO. 
Joseph Hershey McGillvra 

National Representative 
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W. & J. SLOANE. Beverly Hills, home 
furnishings. S. Agency: William John 
Adv., Beverly Hills, Cal. 
SMART & FINAL Co., 4510 Colorado 
Blvd.. Los Angeles, S &F Foods, Table 
Queen Food., Tom Paul, advertising mana- 
ger; Johnny Murray, program director. 
Agency: Heintz -Pickering Co., Los An- 
geles. 
ALEXANDER SMITH & SONS CARPET 
Co., 265 Lake Ave.. Yonkers 1, N. Y.. 
rugs, carpets, Karl Knipe, account execu- 
tive; J. Clark Samuel, director of public 
relations. S. Television. Agency: Ander- 
son, Davis & Platte. N. Y. 
SMITH BROS., Inc.. 134 N. Hamilton St., 
Poughkeepsie. N. Y., Smith Bros. Cough 
Drops, L. M. Shaw, v. p. Appropriation: 
$260,000. S. Agency, J. D. Tarcher. 
SOCONY VACUUM OIL Co. (Lubrite 
Div.). 4140 Lindell Blvd., St. Louis. Mobil - 
gas, Mobiloil, Bug -a -boo, Tavern house- 
hold products, Roy B. Dill. adv. mgr. S-N. 
Agency: Compton Adv.. N. Y. 
SOCONY -VACUUM OIL Co., Inc., WAD - 
HAMS DIVISION. 907 S. First St., Mil- 
waukee 1, Wi... Petroleum products, house- 
hold products, tire., batteries and acces- 
sorise, Francis H. Casey, advertising man- 
ager. Radio Appro.: $60,000. S. Agency: 
Compton Advertising, Inc., Milwaukee. 
SOFWASH Co., Chicago, Sofwash cleaner. 
S and N. Agency: Newby & Peron. Chi- 
cago. 
SOIL -OFF MANUFACTURING Co., Glen- 
dale, Cal., Liquid paint cleaner. N. Agen- 
cies: Ruthrauff & Ryan, Hollywood, Mc- 
Cann Erickson, Inc. 
SOLARINE Co., 626 S. Smallwood St., 
Baltimore 23, silver polish, T. Benson Mus- 
grave, controller. S. Agency: Booth, 
Vickery & Schwinn, Baltimore. 
SONORA RADIO & TELEVISION Corp., 
Chicago, radio receivers. S. Agency: 
Weiss & Geller, Chicago. 
SOUTH TEXAS COTTON OIL Co., 2405 
Collingeworth, Houston. Tex., Crustene 
Shortening. R. B. Trussell, v. p. S. 
Agency: Steele Adv. Agency, Houston. 
SOUTHEASTERN MICHIGAN TOURIST 
& PUBLICITY ASSOCIATION, Detroit 
28, Mich., Tourist attractions of St. of 
Michigan. S. Adv. Agencies: James Dick- 
son, Jr., Detroit, Mich., Castle-Powell, Inc., 
Detroit, Mich. 
SOUTHERN CALIFORNIA TELEPHONE 
Co., Los Angeles. S. Agency: The Mayers 
Co., Loe Angeles. 
SOUTHERN COTTON OIL Co., California, 
New Orleans. Wesson Oil & Snowdrift. N. 
Agencies: Fitzgerald Adv. Agency, New 
Orleans, Kenyon & Eckhardt, Inc. 
SOUTHERN PACIFIC Co., 65 Market St., 
San Francisco (5), Calif., Railroad trans- 
portation, F. Q. Tredway, genl. advt. mgr.; 
Albert L. Kohn, east. genl. advt. mgr. Ap- 
propriation: 8126.000. N & S. Agency: 
Foote, Cone & Belding, San Francisco. 
SOUTHERN SPRING BED Co., Atlanta, 
Ga., Beds & Bedding. N. Agency, Tucker 
Wayne & Co., Atlanta. 
SOY FOOD MILLS, Inc., 106 W. Monroe 
St., Chicago 3. III., Golden Mix for griddle 
cakes and waffles, R. H. Thorns, Jr., presi- 
dent. Agency: Jim Duffy Co.. Chicago. 
SPARKLETTS Corp.. Loa Angeles. Spar - 
ketta-Up Wax. S. Agency: Raymond R. 
Morgan Co., Hollywood. 
A. G. SPAULDING & BROS., Chicopee. 
Mass., Sport. equipment. S and N. Agen- 
t': Stanley G. Boynton. Detroit thru Ferri. 

Thinly, N. Y. 
SPERRY FLOUR Co., San Francisco, 
Flour, Cereals. N. Agency: Knox -Reeves 
Adv., San Francine*. 
SPRATT'S PATENT (America) Ltd., New 
York, dog and cat food. S. Agency: Paris 
& Peart, N. Y. 
SPRING HILL NURSERIES. Tipp City, 
O., Nursery stock, Thomas B. Kyle, ores. 
Radio Appro.: $15,000. S. Agency: Leo 
Boulette, Three Rivers, Mich. 
E. R. SQUIBB A SONS. New York, Tooth 
Powder, Dental Cream & Pharmaceutical 
Products. N. Agency: Geyer -Cornell & 
Newell, Inc., BBDO, Inc., N. Y. 
ST. AUGUSTINE AND ST. JOHNS 
COUNTY CHAMBER OF COMMERCE, 
Saint Augustine, Florida, Community Ad- 
vertising. S. Agency: Newman. Lynde 
A Assoc., Jacksonville. Fla. 
ST. LOUIS INDEPENDENT PACKING 
Co., 824 Vandeventer Ave., St Louis, May. 
rose meat products, E. Rutstein. adv. mgr. 
S. Agency: Gardner Adv. Co., St Louis. 
FRANK STACK HATS, Inc.. South Nor- 
walk, Conn., men's fur felt bats. S. 
Agency: Bermingham, Castleman & 
Pierce, N. Y. 

BROA 

STAHL -MEYER, 172 E. 127th St., New 
York, meat products. S. Agency: Blaker 
Adv. Agency, N. Y. 
STANBACK Co., 1500 S. Main St., Salis- 
bury, North Carolina. Stanback Headache 
Powders, T. M. Stanback, president and 
advertising manager ; Clayton J. Cosse, as- 
sistant advertising manager. Radio Appro.: 
$700,000. S. Agency: J. Carson Brant. 
ley, Salisbury, N. C. 
STANDARD BRANDS, Inc., New York. 
Tender Leaf Tea and Royal Gelatin des- 
serte, Chase & Sanborn coffee, Fleisch- 
mann's Yeast. N. Agencies: J. Walter 
Thompson, N. Y.. Kenyon & Eckhardt, 
N. Y. 

STANDARD LABS., New York, Sloane 
liniment. S. Agency: Wesley Associates. 
N. Y. 
STANDARD OIL CO. OF CALIF., 226 
Bush St., San Francisco (20), Calif. Pe- 
troleum products for farm use, Product 
advertising, M. A. Mattes, manager of advt. 
dept.; Institutional advt., E. A. Waite, 
manager, public relation. department; A. 
F. Michaelis, program manager. S & N. 
Agency: BBD &O, San Francisco. 
STANDARD OIL OF INDIANA, Indiana. 
Oil. S. Agency: McCann -Erickson, Chi- 
cago. 
STANDARD OIL CO. OF N. J., 26 Broad- 
way, New York 4, Petroleum. tires, bat- 
teries, accessories. W. R. Maddux ; R. M. 
Gray, mgr., adv, -sales prom. dept S. 
Agency: Marschalk & Pratt, N. Y. 
STANDARD REMEDY Co., Candler Bldg., 
Baltimore 2, OSR- stomachic and laxative, 
Walter T. Startzman. Agency: Redfield - 
Johnstone, N. Y. 
THE STARKIST Co., National Bank of 
Commerce Bldg., San Antonio 6. Flotation 
toothpaste, toothpowder. brushless shave 
cream, lather shave cream, B- Complex 
Vitamins, Howard H. Davis, president; 
Juanita Hines, secretary. Radio Approp.: 
$180,000. Agency: Pitluk Advertising Co., 
San Antonio. 
STATLER TISSUE Co., 32 McGrath High- 
way, Somerville, Mass., toilet tissue, house- 
hold (roll) towels, Albert H. Ginsburg, 
Partner; Myer Ginsburg, partner. S. 
Agency: Chambers A Wiswell, Boston. 
STAZE, Inc., New York, denture adhesive. 
S and N. Agency: Raymond Spector Co., 
N. Y. 

STERLING DRUG, Inc., New York, Drugs. 
N. Agencies: Pedlar A Ryan, Inc., N. Y., 
Dancer -Fitzgerald -Sample, N. Y. 
STOKELY BROS. A CO., Inc. Indianapo- 
lis. Tenderoni and other Van Camp Prod- 
ucts. N. Agency: Calkins A Holden, N. Y. 
W. F. STRAUB A Co., Chicago, Honey 
Mellowed Prune Juice. S. Agency: S. 
Duane Lyon, Inc., N. Y. 
STRATHMORE PRODUCTS Co., 160 Fifth 
Ave., New York. Radio Appro.: $1,000. S. 
Agency: Irving Rosen Adv., N. Y. 
STREET A SMITH PUBLICATIONS, New 
York, PIC magazine. S. Agency: Na- 
tional Radio Clearing House, N. Y. 
THE STROH BREWERY Co., 909 E. 
Elisabeth St., Detroit 26, Mich., Stroh's 
Bohemian beer. N. Agency: Zimmer - 
Keller, Inc., Detroit. 
STROMBERG- CARLSON Co., 100 Carlson 
Road, Rochester 3, N. Y., radio., radio - 
phonographs, FM and television (regional), 
Stanley H. Manson. manager of public rela- 
tions; Frederick W. Haupt, asst adv. mgr.; 
David S. Cook, sales promotion manager. 
Radio Approp.: $50,000 (1946). Agency: 
McCann -Erickson, N. Y. 
THE STUDEBAKER Corp., 635 S. Main 
St., South Bend 27. Ind., Motor Cars and 
Trucks. Radio Appro.: $795,000. S. 
Agency: Roche, Williams A Cleary, Chi- 
cago. 
STUDIO GIRL SHAMPOO MFRS.. Los 
Angeles, Shampoo. S. Agency: Robert 
F. Dennis, Inc., Los Angeles. 
SUCCESS PUBLICATIONS, Chicago, 
Books. N and S. Agency : Hozell A Ja- 
cobs. Chicago. 
R. G. SULLIVAN. Inc.. 823 Elm St., Man- 
chester, N. H., 7 -20 -4 and Dexter cigars. 
S. Agency: Broadcast Advertising, Boston. 
SUN OIL Co., 1608 Walnut St., Philadel- 
phia 3, Pa., Sunoco Dynafuel, oil, automo- 
tive products. tires, batteries and a 
suries, Sunheat fuel oil, F. S. Cann., ad- 
vertising manager. Agency: Roche, Wil- 
liams A Cleary, Philadelphia. 
SUNNYVALE PACKING Co., San Fran- 
cisco, Rancho soups. S. Agency: Ruth- 
muff & Ryan, San Francisco. 
SUNSET OIL Co., Pacific Coast Independ- 
ent Petroleum Co. S. Agency: Brisacher, 
Van Norden A Staff, Loe Angeles. 
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SUPERIOR FEED MILLS, 2100 S. Robin - 
eon, Oklahoma City 9, Okla. livestock, 
poultry feeds, Thomas W. Woody, adv. 
mgr. Radio Appro.: 57.500. N. (Okla. 
only). Agency: James R. Ruse Adv. Co., 
Kansas City. 
SUPERTEST PETROLEUM, Inc., London, 
Ont., gasoline. S. Agency: Harry E. Fos- 
ter Agencies, Toronto. 
SUPERTEST PETROLEUM Corp., Tor- 
onto, Gasoline and Oil. S. Agency: Harry 
E. Foster Agencies. Toronto. 
MISS SWANK, Inc., New York, Miss 
Swank Slips. N. Agency: Hirehon -Gar- 
field. Inc., New York, eH. 11/6/44 Wein- 
traub & Co., New York. 
SWEETS CO. OF AMERICA. 1516 Wlllow 
Ave., Hoboken, N. J., Tootaie Rolls, Tooteie 
VM, Toot.eie Fudge, Neddie Cloth, sec., 
adv. mgr.; Peter Simon, asst. adv. mgr. 
Radio Appro.: $100,000. N, S. Agency: 
Ivey & Ellington, N. Y. 

SWIFT & Co., U. S. Yard.. Chicago. Swifts 
Premium Ham and Bacon, Brookfield Sau- 
sage, Prom, Brookfield Butter, Eggs, 
Cheese, Ice Cream, Allsweet, Jewell Short- 
ening. Bland Lard, W. J. Kutsch, radio 
director. Radio Appro.: $1,500,000. N. S. 
Agencie.: J. Walter Thompson Co., Need- 
ham. Lewis & Brorby, McCann -Erickson. 
Chicago. 
SWIFT & Co., Chicago, lee Cream. S. 
Agency: Needham, Louis & Brorby. Chi- 
cago. 

T 
TABLE PRODUCTS. Inc., Oakland, Cal. 
NuMade Mayonnaise. N. Agency: Foote. 
Cone & Belding, San Francisco. 

TAPPIN'S, 823 Broad St.. Newark 2, N. J., 
Jewelry, watches, hearing aids, optical, 
radios. appliances, J. .1. Jeliinek, sales 
Prom. mgr. Radio Appro.: $25,000 to 
$50,000. S. Agency: Cox & Tana, Phila- 
delphia. 
TAYLOR BEDDING MFG. Co.. Taylor, 
Tex., "Morning Glory" Mattreaaea. "Iml- 
Cotton" Mattresses, "Taylor Made" Quilt 
& Comfort Batts, L. D. Hamack, v. p.; 
O. P. Harris, sales mgr. Appropriation: 
530.000. N. Agency, Rogers & Smith, 
Dallas, Tex. 

TEENTIMERS, Inc., Dresses and Comet- 
ice. N. Agencies: Sterling Adv. Agency. 
N. Y., Buchanan Jr Co., N. Y. 

TELPIC SALES, Inc., New York, "Eyes 
of the War" photographic record of World 
War II. S. Agency: O'Neil, Larson & 
McMahon, Chicago. 
TENNESSEE COAL, IRON AND RAIL- 
ROAD Co., Brown -Marx Bldg., Birming- 
ham (2) Ala., U.S.S. American Fence, 
U.S.S. Tenneeeal V -Drain Roofing. Bur- 
ton Cloud, advt. mgr. S. Agency: BBD &O, 
Pittsburgh, Pa. ' 

TEXAS CHIROPRACTIC COLLEGE. 619 
W. Myrtle St., San Antonio 1. education, 
Dr. H. E. Weiser, dean. Agency: Pitluk 
Adv. Co., San Antonio. 
TEXAS Co., New York, gasoline. N. 
Agency: Buchanan & Co., N. Y. 

TEXTRON. Inc., New York, Cotton Goods. 
N. Agency: J. Walter Thompson, N. Y. 

THIS MONTH Magazine, New York, maga- 
zine. S. Agency: H. C. Morrie & Co., 
N. Y. 

TIDEWATER OIL Co., New York. Oil. N. 
Agency: Lennen & Mitchell, N. Y. 

TIDY HOUSE PRODUCTS Co., 134 E. 
Locust St., Des Moines, cleaner. and 
polishers. Vernon Grant, Jr., president. 
Radio Approp.: $10,000. Agency: Mene- 
ongh Adv. Agency, Des Moines.. 

TIME, Inc., New York, Time Magasine. N. 
Agency: Young & Rubicam. 
TIP TOP TAILORS, Ltd.. Boulevard Drive. 
Toronto, Ontario, Clothes for men and 
women, J. Dunkelman, general manager. 
Agency: McConnell, Eastman & Co., Ltd., 
Toronto. 
TILLAMOOK COUNTY CREAMERY 
Assoc., Tillamook, Ore., Cheese. N. 
Agency: Boteford. Constantine & Gardner, 
Portland, Ore. 

TIVOLI BREWING Co., 10205 Mack Ave., 
Detroit 14, Mich., Altes Lager beer, J. T. 
Foley, advertising manager. Radio Appro.: 
$110,000. S. Agency: McCann- Erickson, 
Detroit. 
TRIANGLE PUBLICATIONS, Philadel- 
phia. sports newspaper and theatrical news- 
paper. N. Agency: Smith. Bull & Mo- 
Creery, Hollywood. 

TRIANGLE PUBLICATIONS, New York, 
Racing Form and the Morning Telegrapn. 
B. 

TRUSCON LABS., Canant & Grand Trunk 
R. R., Detroit 12. Paratex, floor coating, 
floor dye, H. G. Doering, adv. manager; 
G. L. Turner, vice -president. 
TURCO PRODUCTS, Inc., 6135 S. Central 
Ave., Los Angeles (1) Calif., Turco Tax, 
Harry Rorick, Advt. Mgr. Appropriation: 
510,000. Agency: Brisacher -Van Norden. 
Los Angeles. 
20TH CENTURY -FOX FILM Corp., Los 
Angeles, Moving Pict. S. Agency: W.A. 
ern Adv., Los Angeles. 

U 
UNION AIR SERVICE, Box 168. Lincoln 
7, Neb., flight instruction, T. J. Umberger, 
partner. S. 

UNION ICE Co., All Products. N. Agen- 
cy: George M. Wessels Adv. Agency. 

UNION OIL CO OF CALIFORNIA, Union 
Oil Building. 617 West 7th St., Los An- 
geles 14, W. H. Geis. assistant to the 
president. N. Agency : Foote, Cone & 
Belding, Los Angeles. 

UNION PACIFIC RAILROAD, Omaha. 
Institutional. N. Agency: Caples Co.. 
Chicago. 

UNION PHARMACEUTICAL CO., Inc., 
Bloomfield, New Jersey, Saraka. S. Agen- 
cy: Marschalk & Pratt, N. Y. 

UNION STARCH & REFINING Co., Third 
and Washington Sts., Columbus, Ind., Pen- 
nant brand table syrups, E. C. Fisher, ad- 
vertising manager. 
UNITED ARTISTS. Moving pictures, Fred 
Allen picture "It's in the Bag." S. Agency: 
Buchanan & Co., N. Y. 

UNITED DRUG Co., Boston, Drugs. S.N. 
Agency: N. W. Ayer & Son, N. Y. 

UNITED FRUIT Co., New York, Fruit. S. 
Agency: BBDO, N. Y. 

UNITED FRUIT Co., San Francisco, Fruit. 
S. Agency: BBDO, San Francisco. 
U. S. RUBBER Co., New York, All Prod- 
ucts. N. Agency: Campbell-Ewald Co., 
Inc., N. Y. 

UNITED STATES ARMY, Washington, 
D. C., Recruiting Drive. N. Agency: N. 
W. Ayer & Co. 

UNITED STATES STEEL Corp., New 
York, Steel. N. Agency: BBDO, N. Y. 

UNIVERSAL MATCH Corp, 1501 Locust 
St., St. Louis. John Feinstein, adv. mgr. 
Agency: Wertheimer & Co., St. Louis. 

UTILITIES ENGINEERING CO. AND 
WAYNE SCHOOL OF PRACTICAL 
NURSING, 1314 W. Belden Ave., Chicago, 
Ill., E. S. Hodgdon, Advt. Dept., For 
Utilities: Home study courses in Refrig- 
eration. Air Conditioning. Auto Body Fen- 
der Work. For Wayne School: Practical 
Nursing. Agency: First United Broad- 
casters, Chicago. 

V 
VEGETABLE PRODUCTS Co., 480 E. 
Main St., Rochester 1, N. Y., Vivo -Ta 
Superior Wheat Germ, Claire Lucille 
Specht, owner. S. 

VELLO PRODUCTS, Lyndonville, Vt.. 
Vello, John L. Norris, Jr., treasurer. S. 
Agency: Badger & Browning, Boston. 
VESS BEVERAGE Co., 2925 Locust Blvd.. 
St. Louis, Whistle, Vese Cola, Bubble UP. 
L. C. Crook, adv. mgr. S. Agency: Padco, 
Inc., St. Louis. 
VETERAN FOODS, Inc., I Flint St., 
Rochester 3, N. Y., Veteran Coffee, Birds 
Eye Frosted Foods (Both Local Station 
Accts.), H. D. Rosellos, Pres. Appropria- 
tion: $5,000. Agency: Hart, Conway Co., 
Rochester. 
VICK CHEMICAL Co., New York, Vick 
Products. S -N. Agency: Morse Interna- 
tional, N. Y. 

VICK CHEMICAL Co., Toronto, Cough 
Drops. S. Agency: Morse International. 
N. Y. 

THE VIOBIN Corp., 112 South Charter. 
Monticello, Ill., Rex Wheat Germ Oil, 
James Shipley, advertising manager. N -S. 
Agency: F. L. Bolton Adv., Monticello, 
Ill. 

VOICE OF PROPHECY, Inc. (Seventh Day 
Adventist Church Radio Commission), 
Washington (12) D. C., Religious talks 
and music, Free Radio Bible Correspond- 
ence Course, Paul Wickman, secy., Radio 
Commission : H. H. Hicks. gent. mgr.: 
D. A. Delefleld, promotion mgr. N & S. 
Agencies: U.S.A.: Geo. C. Hoskin Asso- 
ciates, Chicago: Jack Parker and Assoc.. 
Hollywood. Foreign: Pan American 
Broadcasting Co. 

BROADCASTING Telecasting 
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FIRST STATION IN 

WESTERN MICHIGAN 
EST. 1926 

NATIONAL REPRESENTATIVES 

JOSEPH HERSHEY McGILLVRA, INC. 
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DIRECTORY OF 1945 NATIONAL- REGIONAL RADIO ADVERTISERS 
N Network S Spot 

w 
W. B. ASSOCIATES. New York, Softol 
cuticle rets. S. Agency: Slane & Maury, 
N. Y. 
WAIT -CAHILL Co., 320.350 E. Cerro 
Gordo St., Decatur 7, Ill., Wait's Green 
Mountain Cough Syrup, Wait's G -M Lini- 
ment. Jack W. Wait. S. Agency: Wade 
Adv., Chicago. 
WALGREEN DRUG Co., Chicago, Drugs. 
S. Agency: Schwimmer & Scott. 
WALKER'S AUXTEX CHILI Co., 810 
San Antonio, Austin 1, Tex., Mexene Chili 
powder seasoning, J. T. Huxley, sales 
manager; H. B. Smith, assistant sales 
manager. S. Agency: Crook Adv. 
Agency. Dallas. 
WALTHAM WATCH Co., New York. 
Watch... N. Agency: Don McClure. tele- 
vision dir. N. W. Ayer & Son, N. Y.; H. 
B. Humphrey Co., Boston. 
WANDER Company, Chicago, Ovaltine. N. 
Agencie.: Ruthrauff & Ryan. Chicago, Hill 
Blackett & Co. 
WARD BAKING Co., New York, Bread 
& Cake. N. Agency: J. Walter Thomp- 
son Co., N. Y. 

WARNER BROS. PICTURES, New Y,rk. 
Pictures, moving "Rhapsody in Blue." S. 
GEORGE WASHINGTON COFFEE RE- 
FINING Co., Morris Plains, N. J. S. 
Agency: Ruthrauff & Ryan, N. Y. 
WASHINGTON COOPERATIVE EGG & 
POULTRY Assoc., Seattle. Eggs & Poul- 
try, Lynden Foods. N. Agency: Pacive 
National Adv. Agency, Seattle. 
WASHINGTON STATE APPLE Commis- 
sion, Wenatchee, Apple., N. Agency: 
J. Walter Thompson. 
L. E. WATERMAN Co., New York, Foun- 
tain Pens, Pencil, and Ink. N. Agency: 
Charles Dallas Reach Co. 
WELCH GRAPE JUICE Co., 55 Fifth Ave.. 
New York, B. Jacobson, assistant to presi- 
dent; E. D. Swann. N. Agencies, Bu- 
chanan & Co., N. Y., H. W. Kantor & 
Sons. 
WENE CHICK FARMS. WENE POUL- 
TRY LABS., Vineland, N. J., baby chicks, 
poultry vaccine., Arthur J. Scholz. adv. 
mgr. S. Agency: Shaffer, Brennan, Mar- 
gulls, St. Louie. 
WESLEY RADIO LEAGUE. Religious 
Talks. N. Agency: Stanley G. Boynton, 
Detroit. 

WEST COAST SOAP Co., Oakland, Cal., 
Powow w Cleanser. N. Agency: Briaacher 
Van Norden & Staff, San Francisco. 

WESTERN AUTO SUPPLY Co., 1100 9. 
Grand Ave.. Los Angeles 15, Cal., automo- 
tive, general merchandise. Harry Press, 
advertising manager. S -N. Agencies: Ar- 
thur W. Stowe. Los Angeles, Bruce B. 
Brewer & Co., L. A. 

WESTERN STATIONERY Co., 110 E. 
Sixth. Topeka, Kan., stationery, novelties, 
F. E. Lindsey, manager. Radio Appro.: 
850,000. S. Agency: Shaffer, Brennan, 
Margolis Adv. Co., St. Louis. 

WESTERN STOVE Co., Culver City, Cal., 
r Institutional i deluxe six- burner gas range. 
S. Agency: Maya & Bennett Adv., Los 
Angeles. 

WESTINGHOUSE ELECTRIC Corp., Pitts- 
burgh, Pa.. Electrical goods. N. Agency: 
McCann -Erickson. Inc.. N. Y. 

WETALENE LAB., 734 E. First Ave., 
Columbus 3. 0.. household cleaner, W. J. 
Mangold, pre.. S. Agency: Beyer & 
Bowman, Columbus. 

WHITE LABS., Toronto, Feenamint. S. 
Agency: Baker Adv. Agency, Toronto. 

THE BRANHAM COMPANY 
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WMOB Mobile, Ala. 

KTHS Hot Springs, Ark. 

KFMB San Diego, Calif. 

KWKH Shreveport, La. 

WCPO Cincinnati, Ohio 

WTJS Jackson, Tenn. 

WNOX Knoxville, Tenn. 

WMC Memphis, Tenn. 

KRIC Beaumont, Texas 

KWBU . Corpus Christi, Texas 

KRLD Dallas, Texas 

WCHS . Charleston, W. Va. 

WBLK . . Clarksburg, W. Va. 

WSAZ . Huntington, W. Va. 

WPAR . Parkersburg, W. Va. 

THE S. S. WHITE DENTAL MFG. Co. 
211 S. Twelfth St., Philadelphia 5. Pa., 
Oraline tooth paste and powder and mouth 
wash, H. P. Prager, advertising manager 
C. H. Waterbury, sales manager :mouth 
specialties). N, S. Agency: Clements 
Co., Philadelphia. 
WHITEHALL PHARMACAL Co., New 
York, Anacin and Hill's cold tablets, Meet. 
Bisodol & Kolynos Toothpaste. S. Agency: 
Dancer- Fitzgerald -Sample, N. Y. 
WILCO Co., Loa Angeles, Clearex, Biff. S. 
Agency, Elwood J. Robinson Adv., Los 
Angeles. 
WILCOX -GAY Corp., 805 Seminary St.. 
Charlotte, Mich., Recordio, W. L. Hero- 
rimier, vice -president. Agency: Kramer - 
Kraaeelt, Milwaukee. 
WILDROOT Co.. Buffalo, Hairtonic. N. 
Agency: BBDO. N. Y. 
JOHN H. WILKINS Co., 525 Rhode Island 
Ave., N. E., Wash. 2, D. C., coffee, tea, 
John H. Wilkins, Jr., vice-president. Radio 
approp.: 840,000. N-S. Agency: Lewis 
Edwin Ryan, Washington. 
OSCAR H. WILL & Co., 322424 4th St., 
Bismarck, N. D., Field, garden, nursery 
seed and greenhouse merchandise, George 
F. Will. S. 
WILLARD TABLET Co., Chicago (proprie- 
taryl. S. Agency: First United Broad- 
casters, Chicago. 
THE WILLIAMS Co., 821 S. Union St., 
Kokomo, Ind., Bouffont cleaning prepara- 
tion, L. O. Williams, president. Agency: 
Caldwell Baker Co., Indianapolis. 
AL WILLIAMS HEALTH SYSTEMS, Los 
Angeles, Physical Culture. S. Agency: 
Western Adv. Agency, Loa Angeles. 
THE J. B. WILLIAMS Co., Glastonbury, 
Conn., Glider Shaving Cream, Aqua Velva, 
C. S. Campbell, advt. mgr. Appropriation: 
8885,000. N -S. Agency : J. Walter Thomp- 
son Co., N. Y. 
WILLIAMSON CANDY Co., Chicago, 
O'Henry candy bars. N. Agency: Aubrey, 
Moore & Wallace, Chicago. 
WILMINGTON FISH CANNERS Assn., 
Terminal Island, Cal., canned fish. S. 
Agency: Allied Adv. Agencies, Los An- 
geles. 
WILSON SPORTING GOODS Co., Chi- 
cago, Sporting Goods. N. U. S. Adver- 
tising, Chicago. 
WILLIAM WISE & Co., New York, Books. 
N. Agency: Huber Hoge & Sons, N. Y. 
WILSHIRE OIL Co., Los Angeles, Motor 
Oil. N. Agency: Dan B. Miner Co., Los 
Angeles. 
JOHN C. WINSTON Co., 1006 Arch St., 
Philadelphia 7. Pa., Books, Jean H. Breig, 
advertising manager. Agency: Schwab & 
Beatty, N. Y 
WOOL NOVELTY Co., New York., Wool - 
foam S. Agency: RedfieldJohnstone, 
N. Y. 
WM. WRIGLEY JR. Co., 410 North Michi- 
gan Ave., Chicago li, Chewing gum, H. L. 
Webster, advertising manager. Radio Ap- 
pro.: Over 83,000,000. N. Agencies: 
Ruthrauff & Ryan, Chicago, Arthur Meyer - 
hoff & Co., Chicago, J. Walter Thompson. 
WURLITZER Co., Chicago, Musical In- 
strumenta. N. Agency: Schwimmer & 
Scott. Chicago. 

XYZ 
XZIT SOOT ERADICATOR, Loa Angeles, 
soot eradicator. S and N. Agency: Stel- 
ler- Millar- Ebberts Adv., Los Angeles. 
YACER LINIMENT Co., Baltimore, lini- 
ment. S. Agency: Harvey -Massengale 
Co., Durham. N. C. 
YELLOW CAB Co., San Francisco, Cab 
Service. N. Agency: Rhoades & Davis. 
YORK KNITTING MILLS, Toronto. N. 
Agency: Cockfleld, Brown and Co., To- 
ronto. 
YOUNG PEOPLE'S CHURCH OF THE 
AIR, Religious Talks. N. Agencies, R. 
H. Alter Co., Los Angeles. Cal., eft 1/19/41 
Ivey & Ellington, Inc., Philadelphia. 
W. F. YOUNG, Inc., Springfield. Mass., 
Absorbine Jr. Liniment. S. Agency: J. 
Walter Thompson, N. Y. 
ZCMI, Salt Lake City, America's first de- 
partment store. S. 
ZERBST PHARMACAL Co.. 2101 Mesas- 
nie St., St. Joseph 28, Mo., Zerbst capsules, 
Cholorlyne cough syrup, E. A. Zerbet, 
president. Radio Appro.: 83,500 to 85.000. 
S. Agency: Potts -Turnbull, Kansas City. 
ZONITE PRODUCTS Corp., Larvex divi- 
sion, also subsidiary, A. C. Barnes Co., 
Argyrol and Ovoferin, Forhan a Tooth- 
paste. N. Agency: Erwin, Wasey & Co., 
N. Y. 
ZUKOR'S, Inc., Los Angeles. Women's 
Dresses. N. Agency, John Barnes & As- 
sociate.. 
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For finer program building, an AMP license is essential ... because it 
offers you 

A large and constantly iucreas- A famous list of works by Latin- 
ing catalog of works by the world's American composers 
greatest composers -more than Distinguished works by modern 
18,700 copyrights American composers 

The best in contemporary music 

ASSOCIATED MUSIC PUBLISHERS, Ine. 
NEW YORK 
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Music is the broadcaster's 

first consideration in serving 

the public. 

Serving radio so that radio can 

best serve that public is the 

objective to which BMI is 

dedicated. 

THERE IS ALWAYS A BMI HIT 
FOR YOUR SHOW 
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A IaaIcades 
can mak Mi clam 

Only way to reach 

the 5,000,000 

radio listollors 

of Ilichigall is 

with the Ilichigall 

Radio Network 
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Directory of 

Transcription, Recording, Program Producing, 
Script, Talent and Related Services 

Because of interchangeable nature of services offered by various companies in combination fields, these directories are combined. 
For reference convenience it is suggested the type of service desired be located by first consulting the column headed "Nature of Service." 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER 

John Adaskin 

James A. Miller 

NATURE OF SERVICE 

John Adaskin Productions Toronto I 67 longe St. Elgin 9296 Production. scripts, talent, phonograp(s 
records 

Motion pictures for television 

Production, recording 

Advance Television Picture Service Inc. New York 19 729 Seventh Ave. Bryant 9 -5600 

Advertisers Recording Service Inc. New York 118 W. 57th St. Circle 6-0141 

Air Features Inc. New York 17 247 Park Ave. Wickersham 2 -2700 J. E. Sauter Production 

Nicholas T. Agneta New York 20 9 Rockefeller Plaza Columbus 5-0282 Nicholas T. Agnela Production, talent 

Alton Alexander Radio Production New York 20 Radio City Columbus 5-8132 Lottie Ritter Production, scripts, package programs 

Norman Alexandroff Chicago 10 410 S. Michigan Ave. Wabash 6762 Norman Alexandro9 Production 

All- Canada Radio Facilities Ltd. Toronto 1 
Montreal 
Winnipeg 
Calgary 
Vancouver 

Victory Bldg. 
Dominion Square Bldg. 
Electric Ry. Chambers 
Southam Bldg. 
198 W. Hastings St. 

Elgin 2464 
Lancaster 6400 
96-861 
M -7691 
Marine 9542 

G. F. Herbert 
Burt Hall 
P. H. Gayner 
H. R. Carson 
J. E. Baldwin 

Transcriptions 

Charles H. Allen Agency New York 1270 Ave. Americas Circle 7-4124 Charles H. Allen Talent, script 

Allied Record Mfg. Co. Los Angeles 88 1041 N. Las Palmas Ave. Hollywood 5107 Louis I. Goldberg Transcription processing, phonograph records 

All -Star Radio Productions Hollywood 28 Taft Bldg. Granite 6196 Myron Fox Transcribed spot announcements, recording 

American Foundation for the Blind New York 11 15 W. 16th St. Chelsea 3 -2821 J. O. Kleber Recording, phonograph recorde, talking 
books 

American Institute of Food Products New York 22 609 Madison Ave. Pissa 8 -7148 Robert A. Bories Production 

American Jewish Broadcasting Co. Inc. New York 7 86 Chambers St. Worth 2-8822 Herman Younglieb Jewish programa 

American Radio Syndicate New York 1 E. 44th St. Murray Hill 6-8489 Horton Harda Script library 

American Recording Artists Hollywood 46 
New York 

686 N. Robertson Blvd. 
S13 W. 57th St. 

Bradshaw 2-4388 Richard B. Morros 
Jack Young 

Phonograph records 

American Royal Productions Oakland 3 7928 Michigan Ave. Trinidad 6115 Scott Weakley Recording, production 

F. D. Anderson St. Louis 1 Paul Brown Bldg. Garfield 1055 F. D. Anderson Production 

Laura Arnold New York 17 545 Fifth Ave. Murray Hill 2 -2795 Laura Arnold Talent 

Arthur H. Ashley Newton, N. J. 911 -F -6 Helen Clement Foreign language programs 

Arts Recording Studios New York 19 29 W. 57th St. Placa 8-0407 M. Wankel Recording, production, phonograph records 

ASCAP Radio Program Service New York 20 80 Rockefeller Placa Columbus 5 -7464 John G. Paine Syndicated scrips 

Asch Recording Studios New York 19 117 W. 46th St. Bryant 9 -3137 Moe Asch Phonograph records 

Associated Broadcasting Co. Chicago 19 817 E. 92nd St. Triangle 2244 Frank J. Kovach Foreign language programa 

Associated Broadcasting Co. Ltd. Montreal 2 
Toronto 

Dominion Sq. Bldg. 
199 Bay St. 

Belair 3325 
Waverly 8056 

M. Maxwell 
M. R. Raymond 

Production, scripts, recording, talent, 
transcriptions 

Associated Program Service Inc. New York 19 25 W. 45th St. Bryant 9-0845 Harry E. Houghton Recording, transcription library 

Associated Releases Hollywood 28 P. O. Box 1218 Hillside 0101 Arthur Solomon Production, scripts, talent, transcriptions 

Audio Recording Studio Vancouver, B. C. 850 W. Ratings St. Marine 9068 Walt Shinnick Production, recording, scripts 

Audio-Scriptions Inc. New York 19 1619 Broadway Circle 7 -7690 Ezekiel Rabinowitz Transcriptions (Library of Voices), recording 

Basch Radio Productions New York 17 
Chicago 
Cleveland 
Boston 
Hollywood 28 

17 E. 46th St. 
228 N. La Salle St. 
Bulkley Bldg. 
Statler Bldg. 
6862 Hollywood Blvd. 

Murray Hill 2 -8877 
State 6096 
Prospect 2922 
Hubbard 6226 
Granite 6118 

Charlet J. Beach, Jr. 
F. R. Jones 
Alonso Hawley 
Gertrude Saxe 
Homer Griffith 

Transcriptions, production, scripts, talent, 
television programs 

Don Bassett Productions Toronto 1175 Bay St. Kingadae 7294 Don Bassett Production, scripts 

Batchelor Enterprises Inc. New York 20 80 Rockefeller Plaza Circle 6-4224 Walter Batchelor Production, talent 

Eddy Baudry REIN Montreal 1318 Sherbrooke St. E. Falkirk 2465 Yvette Houdry Production, scrips, talent, translations 

Marcel Baulu ( Laboratoire de Redaction) Montreal 26 1484 Ste. Catherine St. W. Lancaster 9672 Madeleine Painchaud Productions, scrips, talent, recording, 
translations 

Beck Recording Studios Minneapolis 3 1722 Hennepin Ave. Atlantic 8901 R. C. Brown Sound -Slide filme, production, scripts 

M. S. Bentham New York 48 W. 48th St. Bryant 9 -1227 M. S. Bentham Production, scripts 

Berg- Allenberg Inc. Beverly Hills, Ca. 121 S. Beverly Drive Crestview 6 -3181 Phil Berg 
Bert Allenberg 

Production, talent 

Stanley Bergerman & Co. Beverly Hills, Cal. 9E29 Brighton Way Crestview 64196 Stanley Bergerman Talent, production, scripts 

Harry Beatty New York 19 1776 Broadway Circle 6-7094 Barry Bestry Talent, artiste representative 

Beverly Radio Salts & Service 

Walter Biddick Co. 
(Radio Programs Division) 

Chicago 

Loa Angeles 16 

1E06 W. 95th St. 

1161 S. Broadway 

Ctdarcrest 4677 

Richmond 6184 

Roy Young 

Walter Biddick 

Recording 

Recording, transcriptions 

G. C. Bird & Associates 

Frits Blocki Productions 

Hollywood 28 

F New York 17" r 

1745 N. Gramercy Pl. 

420 Madison Ave. 

Hempstead 1753 

Placa 9 -6180 

G. C. Bird 

Frits Blocki 

Transcriptions 

Production, scripts 
Joseph Bloom New York 18 19 W. 44th St. Vanderbilt 6 -5080 Joseph Bloom Production 
Boat Recording Co. New York 19 29 W. 67th St. Plaza 3 -8676 Rudolf Steiner Production, recording, television programs 
Richard Bradley & Associates Chicago 6 20 N. Wacker Dr. Randolph 9697 Richard Bradley Recording, transcription., production, scrips, 

talent 

(Continued on Page 372) 
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MUSIC 
.?,dk 

aNd í3 4&;0 

Owned by broadcasters. 

Serving broadcasters. 

A vast source of music - for 

every type of program ... 
music to please every listener. 

THIS IS BMI 

BROADCAST MUSIC INC 
BROADCASTING Telecasting 

580 FIFTH AVENUE 
NEW YORK 19, N. Y. 

HOLLYWOOD 
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Directory of Transcription, Production and Related Services 
(Continued from Page 368) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Briscoo & Goldsmith, Inc. New York 522 Fifth Ave. Murray Hill 24244 Johnson Briscoe 
George Goldsmith 

Talent, scripts 

Broadcast Music Inc. (BMI) New York 19 
Hollywood 28 
Chicago 1 

580 Fifth Ave. 
1549 N. Vine St. 
54 W. Randolph St. 

Pennsylvania 6 -5466 
Hillside 7447 
State 4188 

Merritt E. Tompkins 
Eddie Janis 
Jimmie Cairns 

Owners and distributors of music catalogues 
licensed for radio 

Broadcast Productions Chicago 4 25 E. Jackson Blvd. Wabash 0711 John Stamford Production, recording, talent, scripts, radio 
training 

Broadcasting Program Service New York 19 45 W. 45th St. Bryant 9-4324 Herbert Rosen Foreign language productions and transcrip- 
tions, scripts 

Broadcast Recorders Inc. Hollywood 28 1538 N. Cahuenga Blvd. Hillside 1511 Charles A. Cooper Transcriptions, recordings 

Broadcast Recording Artista Minneapolis 9 5321 Clinton Ave., S. Colfax 6181 Thomas K. Stullen Recording. production 

Vie Brown Chicago 1 221 N. La Salle St. State 3310 Vie Brown Talent, production 

Bureau of Transcribed Education Hollywood 28 Box 2222 Granite 7584 Jack Parker Transcriptions, production, scripts 

Al Burton "Teen Age" Radio 
Production. 

Chicago 18 451 Melrose St. Buckingham 1200 Al Goldstone Production, talent, teen age syndicated 
scripts 

Carl Byoir & Associates New York 16 
Washington 4, D. C. 
Chicago 4 

10 E. 40th St. 
National Press Bldg. 
310 S. Michigan Ave. 

Ashland 4 -3466 
National 8028 
Harrison 2022 

Helene J. Jordan 
William Wight 
George Dye 

Business script. 

C & F Radio Productions Hollywood 28 6365 Selma Ave. Granite 4318 Leigh Crosby Production, live and transcribed packaged 
programs 

Campus Christian Recording Corp. Los Angeles 21 1226 E. Eighth St. Angelus 24442 Earle E. Williams Religious program service 

Capital Records Inc. Hollywood 28 Sunset & Vine Gladstone 2171 Glenn E. Wallichs Phonograph records 

Capitol Attractions Inc. Hollywood 28 6425 Hollywood Blvd. Hempstead 6841 Edward I. Fishman Transcriptions, production, phonograph 
records, talent 

Canon- Stempel Enterprise. Los Angeles 8736 Sunset Blvd. Crestview 1 -5121 Frank Stempel Production 

Chamberlain Brown New York 19 145 W. 45th St. Bryant 94480 Chamberlain Brown Production, talent, scripts 

Bruce Chapman Co. New York 18 
Boston 15 

145 W. 41st St. 
21 Brookline Ave. 

Wisconsin 7 -9244 
Commonwealth 0800 

Brace Chapman 
Charles Forrester 

Production 

Mary D. Chase Productions New York 18 234 W. 44th St. Chickering 4-5141 Edward Hall Production, scripts, talent 

Chicago Recording Studios Inc. Chicago 4 64 E. Jackson Blvd. Webster 7288 Robert Kittinger Recording service 

Chicago Tribune -New York News 
Syndicate Inc. 

New York 1? 220 E. 42nd St. Marray Hill 2 -1234 Arthur W. Crawford Newspaper features adaptable to broad- 
casting 

Arthur B. Church Production. Kanes City 6 Pickwick Hotel Harrison 2650 George E. Halley Transcriptions 

Cine- Television Studios Inc. New York 17 25 Vanderbilt Ave. Murray Hill 5-2374 Frei H. Fidler Production and syndication of television 
film; production of live television programs 

Civic Concert Service, Inc. New York 22 
(Subeidiary of Natl. Concerts & Artists Corp.) 

711 Fifth Ave. Plaza 3 -0820 O. O. Bottorff Promotion of civic music associations 

Clark Phonograph Record Co. Harrison, N. J. 718 Wilhelm St. 6-4773 George H. Clark Transcriptions, phonograph records 

Leslie Clues Chicago 1 
Hollywood 28 

333 N. Michigan Ave. 
6331 Hollywood Blvd. 

Franklin 7100 
Hollywood 5111 

Leslie Clues Live and recorded package shows, 
production, talent 

M. M. Cole Transcription Library Chicago 5 828 S. Wabash St. Harrison 7461 Sanford Skinner Transcription library 

Ted Collins Corp. New York 23 1819 Broadway Circle 7 -0094 Ted Collins Talent, production 

Columbia Recording Corp 
(Subsidiary of CBS) 

New York 19 
Hollywood 
Chicago 

799 Seventh Ave. 
6624 Romaine St. 
410 N. Michigan Ave. 

Circle 5 -7300 
Granite 4134 
Whitehall 6000 

Joseph Higgins 
Andrew J. Schrade 
Girard D. Ellis 

Recording, transcriptions 

Columbia Concerts Inc. New York 19 
Chicago 11 

113 W. 57th St. 
Wrigley Bldg. 

Circle 74900 
Superior 2542 

Arthur Judson 
Arthur Wisner 

Talent 

Commercial Broadcasting Services Ltd. Toronto 45 Richmond St. W. Elgin 2625 E. A. Byworth Transcriptions, production 

The Compo Co. Ltd. Lachine, Que. 485 18th Ave. Dexter 0905 R. A. Chialett Processing transcriptions and recordings 

Consolidated Radio Artists Inc. New York 20 30 Rockefeller Plaza Columbus 5-3580 Charls E. Green Talent 

Continental Radio Productions Hollywood 28 6381 Hollywood Blvd. Hempstead 8171 Hal Ayres, Jr. Recording, production, scripts, transcriptions, 
phonograph records, talent 

Hallam Cooley Agency Hollywood 46 9111 Sunset Blvd. Crestview 5-6161 Hallam Cooley Talent 

Frank Cooper Associate. New York 521 Fifth Ave. Vanderbilt 6 -5661 Frank Cooper Talent 

Jack L. Cooper Radio Adv. Service Chicago 43 
Chicago 12 

1335 W. 111th PI. 
14 N. Western Ave. 

Beverly 2056 
Monroe 9060 

Jack L. Cooper 
Jack L. Cooper 

Production, scripts, phonograph records, 
talent 

Co-operative Broadcasting Service Chicago 4 Board of Trade Bldg. Wabash 6243 Thomas Albert Gannon Transcribed programs 

Louis G. Cowan & Co. Chicago 3 8 S. Michigan Ave. Randolph 2022 Lou Cowan Production 

Criterion Radio Features Chicago 1 360 N. Michigan Ave. Central 1453 William E. Walbaum Production, transcribed radio features 

Everett N. Crosby Ltd. Los Angeles 46 9028 Sunset Blvd. Crestview 1 -1171 E. N. Crosby Production, talent 

Cruger Radio Productions Hollywood 28 5800 Carlton Way Hempstead 8254 Paul Cruger Transcriptions, scripts, television and 
telefilm production 

Patrick Michael Cunning Hollywood 28 6530 Sunset Blvd. Hillside 5915 Patrick M. Cunning Radio-television programs, transcriptions, 
television production 

Damon Transcription Laboratory Kansas City 6 1221 Baltimore Ave. Victor 2585 Victor Damon Recording, production, talent, script, 
phonograph records 

Decca Recorda Inc. New York 19 50 W. 57th St. Columbus 5 -2300 Edward R. Strauss Phonograph records, transcriptions 

Dial Programs New York 22 
Dayton 

745 Fifth Ave. 
121 N. Main St. 

Eldorado 5 -1430 
Adams 3288 

Lawrence Golden 
J. P. Williams 

Transcriptions, production, talent 

Disco Recording Co. Inc. St. Louie 1 Arcade Bldg. Chestnut 5937 O. R. Reichenbach Recording, phonograph records, production, 
transcriptions 

Alfred Dixon Productions New York 17 424 Madison Ave. Pias 8 -1246 Alfred Dixon Production 

(Continued on Page 376) 
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ARTISTS 

DOC HOPKINS 
and his Country Boys 

JUDY MARTIN 
and her Mountain Rangers 

JOHNNY BETTS 
The Singing Evangelist 

The DOWN HOMERS 

The LITTLE COUNTRY GIRLS 

GOPHER HOLE DIGGERS 

FRANK and ESTHER 

HAPPY AL 

AL and HANK 
The Dakota Ramblers 

CACTUS SLIM 
The Lonesome Serenader 

CHUCK MULKERN 

EDDIE'S RHYTHM MAKERS 

RUSS BROWN (CBS) 
with 

The CADETS (NBC) 
The BENNETT SISTERS (CBS) 

and EDDIE BALLANTINE'S 
RHYTHM MAKERS (Blue Network) 

M. M. COLE TRANSCRIPTION LIBRARY 
823 SOUTH WABASH AVENUE 

BROADCASTING Telecasting 
CHICAGO 5, ILLINOIS 
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The U. S. Recording Co. offers coast -to -coast 

service on all recording problems. Whatever your 

needs ... direct cut copies, air check service, or 

the production of any type of show ... U. S. Re- 

cording Co. is staffed and equipped to give you 

the best of service at a minimum of cost. 

Manufacturers of all 

types of Speech 

Input Equipment 

The most modern equipment, the most experienced per- 

sonnel have been gathered into one building for the sole 

purpose of affording you the ultimate in recording serv- 

ices. Here, you KNOW that your needs are being han- 

dled by men and women with recording "Know How.' 

Here, you can be sure of the quality and service you'll 

be proud to have others hear. We serve the nation and 

the networks, why not let us serve you? 

'f Jr UfKF6' 
1 121 Vermont Ave. 

Joseph Tait, President 

Cr. 
Washington 5, D. C. 
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Directory of Transcription, Production and Related Services 
[Continued from Page 372) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE. 

William B. Dolph Radio Productions Washington 6 Barr Bldg. District 2717 William B. Dolph Talent 
Dominion Broadcasting Co. Toronto 4 Albert St. Adelaide 8883 Hal B. Williams Transcriptions, production, scripts, 

recording 

Walter P. Downs Ltd. Montreal Dominion Sq. Bldg. Marquette 6368 Walter P. Downs Production, recording, scripts, talent 
Draesemer Radio Productions Hollywood 27 5205 Hollywood Blvd. Hillside 1782 Isabelle Draeeemer Production, scripts 

Harry S. Dube New York 20 1270 Sixth Ave. Columbus 5-7035 J. Knight Talent, production, scripts transcriptions 

Durieux Enterprises Montreal 2 1396 St. Catherine St. W. Lancaster 7445 Andre Durieux Production, talent 
Eccles Disc Recordings Inc. Hollywood 28 6283 Hollywood Blvd. Hillside 8351 C. R. Alford Recording, transcriptions 

Charle. Eckart Co. Loe Angelea 27 4918 Santa Monica Blvd. Olympia 2901 Charles G. Eckart Phonograph records 

Electro-Vox Recording Studios Hollywood 88 5546 Melrose Ave. Gladstone 2189 Bert B. Gottschalk Recording. phonograph recorde 

W. M. Ellsworth Chicago 1 75 E. Wacker Drive Central 0942 W. M. El[ worth Production, talent, transcriptions 

Empire Broadcasting Corp. New York 17 480 Lexington Ave. Plata 8-3860 Fred De Jaeger Production, recording, transcriptions 

Lawrence Evans Artist Management Inc. New York 19 
(Division of Columbia Concerta Inc.) 

118 W. 57th St. Circle 7-6900 Lawrence Evans Talent 

Exclusive Radio Features Co. Ltd. Toronto 28 14 McCaul St. Adelaide 5112 George W. Hainan Production, transcriptions, recording 

F & M Stageahows Inc. New York 18 1601 Broadway Chickering 43956 Charles E. Toffler Production, scripts. talent 

Fadiman Associates Ltd. New York 18 1601 Broadway Lackawanna 4-3544 Edwin Fadiman Production 

Famous Artists Corp. Beverly Hills, Cal. 9441 Wilshire Blvd. Crestview 1 -5222 Thomas A. McAvity Talent, production, packaged program., 
writers, scripts 

Fanchon & Marco Inc. Loa Angeles 18 328 W. Sixth St. Michigan 7321 Marco Wolff Production, talent 

Feature Bureau New York IA 152 W. 42nd St. Wisconsin 7 -9715 Marion Calm Production, acripts, transcriptions 

Feature Production. Chicago 228 N. LaSalle St. State 8999 Dan Donaldson 
Georgene O'Donnell 

Package shows, production 

Featured Artists Service New York 17 247 Park Ave. Plaza 5-5044 Maurice Scopp Talent, scripts 

Herman Fialkoff Attractions New York 17 545 Fifth Ave. Vanderbilt 6 -1807 Herman Fialkoff Talent 

Fidelity Recording Studios Cincinnati 2 Box 775 Main 0172 Elmer Seibert Recording 
Film Associates Dayton 9 440 E. Scharte Ave. Walnut 2164 I. G. Gibbs Recording, indurtnal motion pictures and 

arides 

(Continued on Page 378) 

TRRNsCRluïè p 

PRODUCED AND TRANSCRIBED 

BY 

RADIOZARK ENTERPRISES 
SHRINE MOSQUE BUILDING SPRINGFIELD, MO. 

"HADEN FAMILY" (DR. LEGEAR MEDICINE CO.) 

"SERMONS IN SONG" (ASSEMBLIES OF GOD CHURCHES) 

ON 175 STATIONS 

NOTE: "SERMONS IN SONG" IS BEING ACCLAIMED AS A NEW 
AND ACCEPTABLE PATTERN FOR RELIGIOUS BROADCASTING! 
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Directory of Transcription, Production and Related Services 
(Continued from Page 3761 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Carl Fischer Inc. New York 19 119 W. 57th St. Circle 7 -2965 Fred Herbert -Oettgen Recording, production, transcriptions 

Edward I. Fishman Hollywood 28 6425 Hollywood Blvd. Gladstone 6303 Edward I. Fishman Recording, production 

Fortune Radio Productions - New York 22 509 Madison Ave. Eldorado 5 -6397 Bernard J. Goldstein Production 

Harry E. Foster Agencies Ltd. Toronto 
Vancouver, B. C. 
Montreal 

King Edward Hotel 
119 W. Pender St. 
Sun Life Bldg. 

Elgin 6373 
Pacific 8024 
Belair 1984 

Harry E. Foster 
Larry Webster 
J. C. Nicholls 

Recording, production, scripts, talent 

Bernie Foyer New York 227 W. 45th St. Circle 6 -6600 Bernie Foyer Talent 

Freddie Frelick Management Los Angeles 46 8739 Sunset Blvd. Crestview 5-6111 Freddie Fralick Talent 

George Frank Inc. Hollywood 28 1626 N. Vine St. Hillside 3188 George Frank Talent, writer 

Frankay & Jackson Recording 
Studios Inc. 

New York 19 48 W. 48th St. Longacre 5-0242 Harry Jackson Recording, production, transcriptions, 
talent 

Frederick Bros. Agency New York 24 
Chicago 1 
Hollywood 46 

RKO Bldg. 
75 E. Wacker Dr. 
8684 Sunset Blvd. 

Circle 6 -2144 
State 0003 
Crestview 1-6244 

B. W. Frederick 
W. Carl Snyder 
L. A. Frederick 

Production, talent 

Frieda Flohbein New York 18 11 W. 42nd St. Longacre 5 -1379 Frieda Fiehbein Scripte, production, talent 
Frontenac Broadcasting Agency Toronto 1 394 Bay St. Waverly 4635 Garnet J. Carter Production, transcriptions, talent 
Allen A. Funt Radio Productions New York 17 52 Vanderbilt Ave. Murray Hill 4 -6148 Allen A. Funt Production, scripts 
Gale Inc. New York 19 48 W. 48th St. Longacre 8.0360 Moe Gale Talent 
Gamble Recording Studio Chicago 4 228 S. Wabash Ave. Harrison 1860 Frank Westphal Recording 
General Amusement Corp. New York 20 

Chicago 1 
Hollywood 46 
Cincinnati 

1270 Ave. of Americas 
360 N. Michigan Ave. 
9028 Sunset Blvd. 
Carew Tower 

Circle 7 -7550 
State 6288 
Crestview 1-8101 
Main 1197 

Thomas G. Rockwell 
Robert L. Weems 
Ralph Wonders 
Arthur Frew 

Production, talent, scripts 

General Sound Corp. New York 19 
Washington 5 

29 W. 57th St. 
1124 Vermont Ave., N. W. 

Plata 34015 
Republic 1984 

D. Vanaton 
Robert J. Coar 

Recording, production, scripts, talent 

Mitchell Gertz Agency Inc. Loe Angeles 46 8979 Sunset Blvd. Crestview 1 -5669 George Ullman Talent 
John E. Gibbs & Co. New York 20 9 Rockefeller Plata Columbus 5 -6402 John Gibbs Production, scripts, talent 
Grace Gibson Radio Productions Hollywood 28 1651 Cosmo St. Granite 6643 Bertha Gibson Transcriptions 
Eve Gincher New York 18 112 W. 42nd St. Bryant 9 -8799 Eve Gincher Talent 
Nat C. Goldstone Agency Hollywood 46 9121 Sunset Blvd. Crestview 6 -1071 Charles Koren Talent, writers 
Harry S. Goodman Radio Productions New York 22 19 E. 53rd St. Wickersham 24338 Harry S. Goodman Production, syndicated transcriptions, 

scripts, talent 

(Continued on Page 382) 

"FROM 
«FBEHIND THIS DOOR 

f COME AMERICA'S 

OUTSTANDING RECORDED 

SHOWS"! 

Sound Industries offers nation -wide 

service on all transcription problems 

Sound Industry transcriptions are 

Perfection transcriptions. 

'Write for further information to 

SOUND INDUSTRIES 
630 W. Lake Street ' Chicago 6 
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for every purpose.' 

for every budget! 

RADIO- THEATRE PRODUCTIONS 
333 NORTH MICHIGAN AVENUE 

CHICAGO 1, ILLINOIS 
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POPULARITY IN RADIO POPULAR NCAC ARTISTS 
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Address inquiries to DANIEL S. T U T H I L L, Vice -President and Director of POPULAR DIVISION 

NATIONAL CONCERT AND ARTISTS CORPORATION 
711 FIFTH AVENUE NEW YORK CITY 22, N. Y. PLAZA 3 -0820 
HOLLYWOOD CHICAGO SAN FRANCISCO 
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"This is the NBC Radio -Recording Division" .. 
NBC THESAURUS ... NBC SYNDICATED PROGRAMS ... 
NBC CUSTOM -BUILT RECORDING -three distinct serv- 
ices to the radio industry, advertising agencies and 
advertisers ... and in all three of these fields NBC 
Radio -Recording maintains leadership.. 

It's easy to recognize the same qualities in all 
three of these divisions ... the same incomparable 
talent, casting, directing, engineering and ultra- 

modern facilities identified with great NBC Network 
shows ... the same unfailing popularity. 

Some of the shows produced and recorded by 
NBC in each of these classifications ... and now 
doing a sweeping program and sales job for a nation- _ 
wide circle of name -you -know advertisers ... are 
shown here ... all combine superb entertainment 
and mass appeal for the mass medium - radio. 

NBCJIParlts AMERICA'S NO. 1 MUSICAL PROGRAM SERVICE 

THE MUSIC OF MANHATTAN ... every fea- ALLEN ROTH AND THE SYMPHONY OF 
ture of top network variety shows from 30 -piece MELODY ... Roth gives finesse to every arrange - 
dance orchestra to Dixieland jazz combination. ment and his vocalists also perform brilliantly. 

THE JUMPIN' JACKS WITH PATTI DUGAN 
... stylized swing by one of the greatest assem- 
blages of jazz musicians. Vocals by Patti Dugan. 

MUSIC HALL VARIETIES ... presents early THE SALON CONCERT PLAYERS ... Max 
vaudeville arrangements by old -style pit arches- Hollander and 25 network musicians bring new 
tra directed by "Professor" Patrick Ciricillo. magnificence to glorious salon concert favorites. 

NORMAN CLOUTIER AND HIS MEMORABLE 
MUSIC ... 25 strings of. NBC Symphony immor- 
talize Herbert, Gershwin and many others. 

NBC THESAURUS provides, at low cost, expensive vocalist, 
musicians and arrangements equalling those of big commercial 
nighttime shows plus this unmatched service: 1. Basic library 
of 4500 selections 2. Musical organizations and arrangements 

. exclusive in your town 3. Music not available on phono- 
graph records 4. Enough selections by every artist for long- 

range programming 5. Short instrumental selections in quan- 
tity 6. Full -range reproduction through NBC Orthacoustic 
recording 7. Pure nonbreakable vinylite records for noise- 
less reception 8. Complete catalog system, record cabinets and 
cross indexing. A program service perfect for the exacting 
standards of FM and for greater latitude in AM broadcasting. 
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NBC Syndicated Programs 

THE PLAYHOUSE OF 
FAVORITES ... expert 
dramatizations of stories 
of Dickens, Tolstoy and 
Stevenson. Top talent of 
radio, stage and screen. 

THE HAUNTING HOUR 
. "Mystery at its Best" 

solves psychological mys- 

teries, "whodunit" thrill- 
ers and crime crusades. 
Casts of network stars. 

THE ART VAN DAMME 
QUINTET WITH LOUISE 
CARLYLE ... accent on 
rhythm and song... an 
entertaining mile -a- minute 
recorded musical program. 

FIVE -MINUTE MYSTER- 
IES ... midget pockoge 
with a giant punch. 
Clever production pat- 
tern, effective musical 
theme. Suspense -filled. 

G!Ini ..L4 

TOBE'S TOPICS... 
Tobe, well -known fashion 
authority, discusses not 
only fashion, but home, 
children, other subjects. 

MERCER McLEOD -THE 
MAN WITH THE STORY 

... actor, writer, world 
traveler ... colorfully 
dramatizes strange tales. 

NBC SYNDICATED PROGRAMS are network -cali- 
ber shows that build local prestige and amazing 
sales results for national advertisers who want to 
spot certain markets ... regional advertisers whose 
distribution nixes the use of networks ... local 
advertisers who want "name" shows at nominal 
cost. This low cost is made possible because through 
syndication the expense is shared with other adver- 
tisers in noncompetitive areas. Complete recorded 
programs in series of 13 to 390 episodes -five minute 
to half-hour in length -the best in recorded radio. 

IN THE PROGRAM CENTER OF RADIO, advertisers who want their 
own custom -built programs . .. from spot announcements to half - 
hour productions ... specify the facilities of the Recording Sales 
Department. An experienced staff creates the idea, writes the script, 
produces the show, records it, processes the record, manufactures 
the pressings and distributes them to specified destinations through- 
out the country. Recording Sales also furnishes such services as 
studio rental, recording and manufacturing of agency -produced 
shows, instantaneous recording, off -the -line recording, or reference 
recording for advertisers, agencies and talent. 

REMEMBER - Unexcelled radio -recorded programs and the 

most complete recording service available for every type 
of client -"This is the NBC Radio- Recording Division" 

A Servia of Asti 
Cgentln el Asiria 

NBC RADIO -R 
AMERICA'S HUMAE 

ING DIVISION 
URCE OF RECORDED PROGRAMS 

RCA Bldg., Rodio City, New York Chicogo Washington Hollywood Son Francisco 
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Directory of Transcription, Production and Related Services 
;Continued from Page 3781 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Gordon Publications & Broadcasting Co. Los Angeles 13 956 S. Broadway Mutual 8620 Edgar Gordon Recording, production, scripts, talent 

Gordoni Radio & Recording Co. Chicago 5 1258 S. Michigan Ave. Webster 2161 Lille Gordoni Production, recording, talent; school of 
radio and television technique 

Ben Greene Film Productions New York 19 48 W. 48th St. Longácre 5-8250 Ben Greene Recording, production, phonograph records 

Al Grossman New York 20 RKO Bldg. Circle 5 -8422 Al Grossman Talent 

Sylvia Hablo New York 22 711 Fifth Ave. Plana 3-0820 Sylvia Hablo Talent 

Mitchell J. Hamilburg Agency Hollywood 46 8780 Sunset Blvd. Crestview 1-5108 M. J. Hamilburg 
Irving Fromer 

Talent, writers, packaged production 

Mark Hanna New York 21 654 Madison Ave. Regent 4 -6250 Mark Hanna Talent 

Harris & Steele Ins. New York 28 50 W. 67th St. Endicott 2 -9555 Helen Steele Production, talent 

Harvey & Howe Inc. Chicago 11 
New York 17 

919 N. Michigan Ave. 
295 Madison Ave. 

Superior 4930 
Lexington 2 -0257 

W. S. Harvey, Jr. 
D. F. Kronquiot 

Scripts, recording, production 

Leland Hayward Inc. New York 22 
Beverly Hills 

444 Madison Ave. 
9970 Burton Way 

Eldorado 5 -4100 
Crestview 6-2001 

Herb Rosenthal 
Douglas Whitney 

Talent, production, scripts 

George Heid Productions Pittsburgh Century Bldg. Grant 8696 George Heid Recording, production, scripte, talent, 
transcriptions 

Walter Herzbrun Agency Loe Angeles 46 9000 Sunset Blvd. Crestview 6-4157 Walter Herzbrun Talent 

Hispano Broadcasting Co. Los Angeles 12 105 E. First St. Michigan 4433 Tony Sein Spanish programs 

William F. Holland Agency Cincinnati 2 Hotel Sinton Main 3450 William F. Holland Production, transcriptions, talent, scripts 

Hollywood Associate Producers Loe Angeles 13 303 Continental Bldg. Chet Peterson Production, scripts, transcriptions 

Hollywood Radio Transcriptions Inc. La Angeles 16 2919 S. Norton Ave. Republic 5354 Walter Addison Watson Transcriptions 

Institute of Oral and Visual Education New York 17 101 Park Ave. Caledonia 5 -7530 A. R. Steinberg Recording, production 

Inter -California Broadcasting System Loa Angeles 12 253 S. Broadway Mutual 2759 Gustavo Feist Moran Spanish programs 

Intercontinental Engineering 
Equipment Co. 

New York 17 101 Park Ave. Caledonia 5 -7530 A. Ralph Steinberg Transcribed programs, production, scripts 

International Artists Inc. Hollywood 28 5909 Sunset Blvd. Hollywood 7391 H. Dixon McCoy Recording service 

International Commercial 
Broadcasting Co. 

Chicago 3212 W. Roosevelt Rd. Van Buren 6680 Max Sosewitz Jewish programs 

International Productions Ltd. Toronto King Edward Hotel Elgin 6576 Arthur R. Tidy Recording, production, scripts, talent 

(Continued on Page 384) 

MOST MODERN 
RECORDING STUDIOS 

R. C. A. & Western Electric Equipment 
Masters - Pressings - Vinylite - Shellac 

Off- The -Air Recordings 
Records copied - Wire Recorder 

COMPLETE RADIO PRODUCTION FACILITIES 

Studios equipped with Poly -cylindrical Wall sound treatment 

UNITED BROADCASTING CO. 
64 East Lake St. Chicago, III. 

Franklin 6001 
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PRODUCER'S REPRESENTATIVE'S 

PACKAGED SHOWS - DRAMATIZED SPOTS- SCRIPT SERVICE 

PROUUGTWNS 
110LE9100 C TE BUIE I SHOELYW 0 , C LIE RNATE EP E 0 LYWOOD 3636 

812 ROBINS STREET VANCOUVER B. C . CANADA TELEPHONE MARINE 1211 
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 MECSOM 

"ADVENTURES 
BY MORSE" 

CARLTON E. MORSE 

A transcribed show definitely big time in writing, production, 

direction and casting . . . a quality transcribed series that will 
build an enthusiastic listening audience for any station . . . for 
any sponsor. 

Written and produced by America's number one radio 

writer -director. The man who gave you: 

"ONE MAN'S FAMILY" 

"I LOVE A MYSTERY" 

"HIS HONOR, THE BARBER" 

Carlton E. Morse 
CAPTAIN FRIDAY 

111.1111111'IVI:II!IPlllitllll:IIIIIiIIIIiIIIIIiIIiIII:VVIIIIt1111I1 Ir; u, i..i llrl.l.L!IYilllVlnlhoV1111kVlll'lliülVG'li!ul:'1!I:,I 

! 5 2 
episodes of 

"ADVENTURES BY MORSE" 
now guaranteed 

Audition Discs Available 

*"Adventures by Morse" is available now as a half 
hour transcription for release once weekly. 

WRITE - WIRE - PHONE 

CARLTON E. MORSE 
26 different sponsors have pre- tested the PRODUCTIONS 

r pulling power of the program. 1500 Vine St., Hollywood J 
C HO 6161 X 

WRITE - WIRE - PHONE 
'Unavailable for sponsorship by Beer, Ale, Yeast 

Ú 
H 

for a list of available markets or Gelatin accounts. 
lo 

X O 

X X 
H 
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Directory of Transcription, Production and Related Services 
[Continued from Page 382] 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

International Radio Productions Chicago 1 203 N. Wabash Central 4194 E. Jerry Walker Television production, transcriptions, talent 

Lou Irwin Inc. Hollywood 46 
New York 

9194 Sunset Blvd. 
1776 Broadway 

Crestview 1 -7181 
Columbus 5 -5148 

Dorothy B. Staff 
Billy Kent 

Talent, production, recording, scripts, 
transcriptions 

Fred Jacky Productions Chicago 11 520 N. Michigan Ave. Delaware 3262 Christine Blackie Production, recording, package shows 

Harry Jacob Productions Hollywood 46 8820 Sunset Blvd. Crestview 5 -2871 Harry Jacobs Transcribed shows 

Sam Jaffe Agency Hollywood 46 
New York 

8553 Sunset Blvd. 
119 W. 57th St. 

Crestview 6 -6121 
Circle 7 -2346 

Bert D. Prager 
Gloria Sager 

Talent, production, scripts, transcriptions, 
package shows 

J M. Rush Jermon New York 14 155 E. 44th St. Murray Hill 24236 Rush Jermon Talent 

Jimmy Jones Recording Studios Hollywood 28 1665 N. Cherokee Ave. 3836 Jimmy M. Jones Recording, transcriptions, phonograph records 

Kane -Armstrong Agency Hollywood 46 8584 Sunset Blvd. Crestview 6 -2396 Walter Kane 
Sam Armstrong 

Talent, writers 

Kasper -Gordon Inc. Boston 16 140 Boylston St. Devonshire 7347 Edwin H. Kuper 
Aaron S. Bloom 

Production, syndicated transcriptions, 
recording 

Rated Co. (See Ted Collins listing) 

John Keating Portland 5, Ore. 

Seattle 1 

Studio Bldg. 

Douglas Bldg. 

Beacon 4107 

Elliott 3900 

John Keating 
Lee Bishop 
James McLoughlin 

Production, recording, scripts, talent, 
transcriptions 

David Wayne Kennedy Loe Angeles 44 1206 W. 101st St. Pleasant 1 -2240 David W. Kennedy Recording, production 

Kent-Johnson Inc. New York 19 34 W. 53rd St. Plaza 3 -7246 Austen CroomJohneon Production, transcriptions 

Kermit -Raymond Corp. New York 22 
Cleveland 
Chicago 
Rochester N. Y. 
Beverly Hills, Cal. 

8 E. 62nd St. 
Bulkley Bldg. 
228 N. La Salle St. 
6 George St. 
9671 Burton Way 

Eldorado 5 -5511 
Prospect 2922 
State 5096 
Stone 6360 
Bradshaw 2-3211 

Raymond R. Green 
Alonzo Hawley 
F. R. Jones 
John E. Allen 
S. Lambert 

Production, scripts, transcriptions 

Sam Kerner Agency Hollywood 28 6605 Hollywood Blvd. Hillside 7239 Sam Kerner Production, transcriptions, phonograph 
records, talent 

Key Recordings New York 17 103 Park Ave. Murray Hill 5 -9434 Andrew Portnow Phonograph records 

King Features Syndicate New York 17 235 E. 45th St. Murray Hill 2 -5600 Chester L. Weil Newspaper features adaptable to broadcasting 

Al Kingston & Co. Inc. Los Angeles 46 8582 Sunset Blvd. Crestview I -8161 Al Kingston Talent 

Laboratoire de Redaction Montreal 1434 St. Catherine St. W. Lancaster 9572 Marcel Baulu Scripts 

A. B. Landau Adv. Agency New York 7 270 Broadway Rector 2 -5341 Paul Berkowitz Production. scripts, talent 

Lang -Worth Feature Programs Inc. New York 19 113 W. 57th St. Circle 6 -7410 C. O. Langlois Production, transcriptions, talent 
transcription library 

Ted Lesser Agency Los Angeles 46 8820 Sunset Blvd. Crestview 1 -5169 Tel Lesser Talent 

M. C. Levee Hollywood 46 1300 N. Crescent Heights 
Blvd. 

Gladstone 3115 S. M. Levee Talent 

W. Biggie Levin Chicago 11 612 N. Michigan Ave. Superior 0506 W. Biggie Levin Talent, production, scripts, transcriptions 

Jack Lewis Theatrical Enterprises New York 19 1564 Broadway Longacre 5 -8176 Sam Samuels Production. talent. scripts 

Lichtig- Englander Agency Los Angeles 46 8776 Sunset Blvd. Crestview 1 -2141 Harry H. Lichtig Talent 

George Logan Price Inc. Los Angeles 6 936 S. Normandie Ave. Federal 7372 G. L. Price Transcriptions, scripts 

Lord Inc. New York 22 501 Madison Ave. Wickersham 2-2211 Dorothy E. Levy Package show. 

Estelle Lutz Artists Bureau Chicago 4 810 S. Michigan Ave. Harrison 3435 Estelle Lutz Production, talent, scripts 

A & S Lyons Inc. New York 22 
Beverly Hills 

515 Madison Ave. 
656 N. Camlen Drive 

Plaza 3 -5181 
Crestview 1 -6191 

Irene Etkin 
Harry Ommerle 

Talent, package production 

C. P. MacGregor Sound Studios Los Angeles 5 729 Western Ave. Fitzroy 4191 C. P. MacGregor Recording, production, transcriptions 

Majestic Records Inc. New York 19 29 W. 57th St. Plaza 5 -2821 James J.Walker (President) Recording, record manufacturera 

Management Corp. of America New York 22 745 Fifth Ave. Wickersham 2ó900 Herbert I. Rosenthal Production and management 

Gene MannJess Smith Inc. Hollywood 46 8949 Sunset Blvd. Crestview 1 -1135 Gene Mann 
Jess Smith 

Talent, writers 

McDonald Recording & Engineering 
Service 

Los Angeles 36 415 N. Harper Ave. Wyoming 0302 Clifford C. McDonald Transcriptions, recordings 

Alexander McQueen Chicago 11 185 E. Chestnut St. Superior 9139 Alexander McQueen Production, scripts 

Melchor Guzman Co. Inc. New York 20 45 Rockefeller Plaza Circle 7-0624 A. M. Martinez Scripts for Latin American stations 

Melodist Recording Co. Hollywood 28 6625 Sunset Blvd. Gladstone 3323 Daniel O'Brien Recording. phonograph records, scripts 

Melody Inc. Miami Beach 
Ft. Lauderdale 

1101 Lincoln Road 
701 E. Las Olas Blvd. 

5-1181 
131 

Frederick R. Merritt 
Carl V. Schwerdt 

Transcriptions, wired music service 

Melotone Recording Studio New York 23 25 Central Park W. Circle 6 -1366 Mera M. Weinstock Recording, transcriptions 

Edward Meltzer Productions Chicago 4 64 E. Jackson Blvd. Webster 4687 Edward Meltzer Transcriptions, production, talent 

Mercury Recording Studio. Chicago Il 292 E. Erie St. Delaware 4786 Jack Brinkley Recording, production, transcriptions 

Meritt Productions Inc. New York 18 19 W. 44th St. Vanderbilt 6 -5080 Joseph Bloom Recording, production, scripts, 
transcriptions, talent 

Metro Artists Bureau New York 19 790 Fifth Ave. Circle 6 -8471 Ted Nelson Talent 

Metropolitan Broadcasting Service Ltd. Toronto 1 21 Dundas Sq. Adelaide 0181 Don E. Wright Production, scripte, recording, talent 

Metropolitan Recording Studios New York 19 1697 Broadway Circle 7 -3428 Stanley Roth Recording, phonograph records 

(Continued on Page 386) 
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The 

Syndicated Transcription News of 1946! 
National-regional----and local sponsors find Kasper- Gordon syndicated transcriptions productive and econom- 
ical -have been finding them so for nearly 16 years. Today our shows play on more than 600 stations, as well as 
in Canada, Newfoundland, Australia, New Zealand, Panama. and other countries. The programs listed below, 
all available for immediate delivery, have been selected as those which will make top transcription news in 
America during 1946. They are not only GOOD shows. They will BUILD AUDIENCE and SELL MERCHAN- 
DISE. And, of course, they are available at low syndicated cost to one sponsor in a market. 

"THE THEATRE OF FAMOUS RADIO PLAYERS" 

Directed by Les Mitchell, one of radio's top directors who 
produced and directed such nationally known programs as 

"Coronet Little Show ", "Helen Trent ", "Backstage Wife ", 
"Stars Over Hollywood ", "Manhattan Mother" and others. 
And starring such Hollywood network talent as tureen Tuttle, 
Marvin Miller, Jack Edwards, Forrest Lewis, Joe Kearns, Peggy 
Webber, Sharon Douglas, Perry Ward, and others -in a series 
of original half -hour shows. This program will compete with 
ANY network dramatic show, has already proved its pulling 
power in many cities. 26 half -hours now ready. 

"EAT -ITORIALLY SPEAKING" 

The most original and interesting FOOD show ever produced. 
NOT A COOKING program. It's a show that men enjoy as 

much as women. It contains the greatest collection of valu- 
able information on food ever presented on the air. Dick. 
Stone, the star, has completed more than 1500 broadcasts 
on Station WIRE in Indianapolis, where he has helped food 
manufacturers and distributors, grocers, restaurants, public 
utilities and cooking utensils manufacturers to smash all sales 
records. 78 1/4 -hour shows ready. 

"REAL ROMANCES" 
Dramatizations of stories which appear in REAL ROMANCES 
Magazine. This series has already done excellent jobs for 
drug products, specialty shops, department stores, apparel 
shops, bakers, dairies, and others. As a show for cosmetics, 
beauty shops, and any product with feminine appeal, It is 
second to none in the country. And, like other Kasper- Gordon 
TESTED programs, sponsors get a complete package including 
merchandising and promotion tie -ups. In this case, placards 
at all newstands in the sponsor's city where the magazines 
are sold, posters on magazine dealers' trucks, pre- broadcast 
teaser spots, etcetera -at no extra cost. 52 1/4 -hour episodes 
ready, more in preparation by demand of sponsors. 

"UNSOLVED MYSTERIES" 
A challenge to the detective- minded -to those who like 
crime and mystery stories -for these programs contain some 
of the greatest mysteries of all time -mysteries that have 
NEVER BEEN SOLVED! They have baffled the police and great- 
est detectives of the world. Wherever these programs have 
been broadcast they have never failed to provide thrilling 
entertainment for listeners, and excellent results for sponsors. 
This series features an all- Hollywood cast with topflight pro - 
duction and direction. It's a feast of radio entertainment 
and mystery on which you can't go wrong! 39 1/4 -hour 
shows ready. 

ALSO: "SONGS OF CHEER & COMFOR1 "', 52 I% -hours starring Richard Maxwell in Gospel Songs; "THE VAGA- 
BOND ADVENTURER ". 39 14-hours starring Tom Terrils; "ONE I'LL NEVER FORGET". 156 5- minute sports 
programs starring Jack Stevens; "TWILIGHT TALES ", 94 1 -hours starring Elinor Gene; "FUN WITH MUSIC ", 
26 t/ -hours starring Sigmund Spaeth `The Tune Detective'; "FAMOUS MOTHERS ", 78 5- minute shows starring 
Jane Dillon; "DAN DUNN, SECRET OPERATIVE No. 48 ", 78 % -hours based on the famous newspaper car- 
toon strip; "JERRY & SKY, THE MELODY MEN ", 204 5- minute hill -billy shows; "UNCLE JIMMY ", 156 
1/4-hours starring William Farnum; "FURS ON PARADE ", 26 %.hours which have smashed records for more 
than 200 fur retailers; and others. ALL TESTED -ALL WITH PROVEN RECORDS OF SUCCESS! 

Write or Wire for Audition .Samples, Presentation Material, Availabilities and Costs 

Kasper-Gordon, Incorporated 
140 BOYLSTON STREET * BOSTON 16, MASSACHUSETTS 

ONE OF THE COUNTRY'S LARGEST PRODUCERS AND DISTRIBUTORS OF SUCCESSFUL SYNDICATED TRANSCRIBED PROGRAMS 
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Directory of Transcription, Production and Related Services 
[Continued from Page 3S4[ 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Charles Michelson Inc. New York 18 
Loa Angeles 
Richmond, Ind. 
Toronto 
Sydney, Australia 
London, England 

67 W. 44th St. 
1844 S. Flower St. 
So. First and B Sta. 
Bank of Commerce Bldg. 
29 align St. 
Holme Lacy Road 

Murray Hill 2 -0376 
Prospect 2035 
1117 
Elgin 1165 
BW 4681 
Hereford 2 -940 

Charles Michelson 
Philip Johnson 
Harry Gennett, Jr. 
R. E. McGuire 
Grace Gibson 
E. R. Voigt 

Sound effects library, transcriptions, 
production 

Michelson & Sternberg Inc. New York 18 67 W. 44th St. Murray Hill 2 -5421 A. Michelson Exporters of electrical transcriptions and 
sound effect records 

Mid -West Transcriptions Inc. Minneapolis 16 4829 Minnetonka Blvd. Walnut 9131 IC. L. Sueker Recording service 

Allan H. Miller Productions Toledo 2 Bell Bldg. Emerson 2963 Allan Miller Production, scripts, transcriptions, talent 
Miller Broadcasting System Inc. New York 19 118 W. 57th St. Circle 6-0141 James A. Miller Millertape recording 
Miracoustic Recording Studios (Sae Carl Fischer Inc. listing) 

Modern Transcription Studios Dallas 1 Southland Life Bldg. Central 7996 Harvey R. Boyd 
Walter F. Turner 

Transcriptions 

Monter -Gray Inc. Hollywood 46 8736 Sunset Blvd. Crestview 1 -1191 Edward M. Gray Talent, writers, production 

Moonbeams Broadcasts Inc. New York 19 8 W. 46th St. Murray Hill 2 -7471 Lillian Stewart Production, talent, package shows 

William Morris Agency New York 20 
Beverly Hills 
Chicago 

1270 Avenue of Americas 
202 N. Canon Dr. 
208 N. Wabash Ave. 

Circle 7 -2160 
Crestview 1 -6161 
State 9632 

William B. Murray 
Geo. Gruakin 
Read Wight 

Talent 

Leo Morrison Inc. Beverly Hille 204 S. Beverly Dr. Crestview 1 -9191 Leo Morrison Talent, scripts 

Carlton E. Morse Productions Hollywood 28 1500 Vine St. Hollywood 6161 Clinton E. Twiss Transcriptions, package shows, 
production, scripts 

Motion Picture Productions Inc. Cleveland 13 Rockefeller Bldg. Prospect 4900 Donald C. Jones Recording, scripts, talent, production of 
visual education media, transcriptions 

Music City Hollywood 28 1501 N. Vine St. Hollywood 8211 Hugh J. Claudio Recording service 

Munie Corp. of America Chicago 11 
New York 22 
Beverly Hills 
Detroit 
Cleveland 
Dallas 

480 N. Michigan Ave. 
745 Fifth Ave. 
9970 Burton Way 
Book Bldg. 
Union Commerce Bldg. 
Tower Petroleum Bldg. 

Delaware 1100 
Wickersham 2-8900 
Crestview 6 -2001 
Randolph 2604 
Cherry 6010 
Central 1448 

M. B. Lipsey 
D. A. Werblin 
Taft Schreiber 
D. G. Barton 
D. G. Barton 
Norman Steppe 

Talent, production, syndicated transcriptions 

Musicraft Corp. New York 19 40 W. 46th St. Bryant 9 -0820 Paul Puller Phonograph records 

Music Maker Productions Chicago 11 154 E. Erie St. Delaware 5686 Wendell Hall Musical spot programs 
Mutual Recording Co. Hollywood 27 5206 Hollywood Blvd. Hillside 1782 Morris S. Lotterman Transcriptions, recordings 

Muzak Corp. New York 19 151 W. 46th St. Bryant 9 -1246 Harry E. Houghton Vertical and lateral recording service, pro- 
duction. phonograph records, transcription 
library 

National Artists' Bureau Chicago 1 208 N. Wabash Ave. Randolph 3858 Phil Phillips Production 

NBC Radio-Recording Division New York 20 
Chicago 54 
Washington 5, D. C. 
Hollywood 28 
San Francisco 2 

80 Rockefeller Plaza 
Merchandise Mart 
Trans -Lux Bldg. 
Sunset Blvd. and Vine 
Taylor and O'Farrell Sta. 

Circle 7 -8300 
Superior 8300 
Republic 4000 
Hollywood 6161 
Greystone 8700 

C. Lloyd Egner 
Frank E. Chizsini 
Ward Hubbard 
Oscar C. Turner 
Robert Z. Morrison, Jr. 

Transcription library (Thesaurus), syndi- 
dicated programs, production, scripts, 
recording 

National Concert & Artists Corp. New York 22 
Chicago 54 
Los Angeles 46 
San Francisco 4 

711 Fifth Ave. 
Merchandise Mart 
9095 Sunset Blvd. 
79 Poet St. 

Plaza 8 -0820 
Superior 4042 
Crestview 1 -7121 
Exbrook 8033 

Alfred H. Morton 
Sam Harrington 
Helen Ainsworth 
Larry Allen 

Talent, production, package programs 

National Recording & Film Corp. Chicago 6 20 N. Wacker Dr. Randolph 9697 Richard Bradley Recording, transcriptions, phonograph 
records, talent, scripts 

National Sound Corp. New York 28 1841 Broadway Columbus 5 -5430 A. B. Green Phonograph records, production 
Neblett Radio Productions Chicago 1 860 N. Michigan Ave. Central 4144 Morton Jacobson Production. transcriptions 
Neff Radio Productions Detroit 26 Stroh Bldg. Randolph 3006 M. A. Neff Production, scripts. recording 
Ted Nelson Associates New York 19 780 Fifth Ave. Circle 6-8470 Ted Nelson Production, scripts. recording 
Bert Nevins Associates New York 18 News -Week Bldg. Wisconsin 7 -9715 Bert Nevins Syndicating service (scripts) 

New England Cupboard Boston 16 Statier Bldg. Hancock 4480 Connie Stackpole Women's programs 

New Tools for Learning New York 16 280 Madison Ave. Lexington 2-8076 Raymond C. Lewis 
(On leave) 

Educational recordings 

Meyer B. North New York 19 1564 Broadway Bryant 94847 Meyer B. North Talent 
John O'Connor New York 19 1697 Broadway Circle 6-8630 John O'Connor Talent. production, scripts 

Eugene P. O'Fallon Inc. Denver 2 Albany Hotel Keystone 0178 Gene O'Fallon Recording service 

Lilian Okun Inu. New York 23 2 W. 67th St. Trafalgar 7-8916 Lilian Okun Production, scripts, talent 
On- the -Air Inc. Hollywood 46 8428 Sunset Blvd. Granite 8191 Spencer Feld Packaged transcribed and live program 

production. 
Donna Parker Productions Chicago 203 N. Wabash Fraoklin 8811 Donna Parker Recording, production 

Jack Parker and Aser. Hollywood 28 
Glendale 3 
Beverly Hills 

Box 2222 
102 N. Brand Blvd. 
Box 651 

Granite 7684 
Citrus 2 -1607 
Granite 7684 

Jack Parker 
H. L. Graham 
Ray Bond 

Recording, production, scripts, transcriptions, 
phonograph records 

James Parks Co. Chicago 1 333 N. Michigan Ave. Central 7980 James Parke Package radio programs 
Leo J. Paulin & Assoc. Washington 6 1627 K St. N. W. National 7859 Leo J. Paulin Transcriptions, production, talent 

Pearitone Transcription Studios Des Moines 9 Plymouth Bldg. 3.3626 Sidney J. Pearlman Recording 

Peterson Radio Productions New York 18 1457 Broadway Wisconsin 7 -0069 Donald Peterson Production, recording, (religious programs) 

Photo & Sound Inc. San Francisco 141 New Montgomery Exbrook 2103 John M. Wolfe Recording, production, phonograph records, 
talent 

(Continued on Page 388) 
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A select list of the finest in transcribed programs. 

A DATE WITH MUSIC 

THE AVENGER 

BLACKSIONE THE MAGICIAN 

THE SHADOW 

SMILIN' ED McCONNELL 

ADVENTURES OF DICK COLE 

and many others - all high Hooper rated 

BROADCASTING Telecasting 

charles michelso , inc. 
NEW YORK 18, N. Y. 67 $T 44TH STREET 

MURRIfÍILL 2- 3376 -5168 
CAE ?'MISTERN" NEW YORK 
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Directory of Transcription, Production and Related Services 
[Continued from Page 386] 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Pittsburgh Star Italian Hour Pittsburgh 19 904 Webster Ave. Court 8797 Antonio Certo Italian programa 

Polish Broadcasting Bureau Buffalo 12 754 Fillmore Ave. Cleveland 6876 Joseph F. Mikolajczak Polish features 

Ralph L. Power Lo. Angeles 12 
Los Angeles 14 

767 Castelar St. 
210 W. Seventh St. 

Mutual 5277 
Madison 4221 

Eugene Parker 
R. L. Power 

Buys transcriptions and scripts for export; 
sells Australian- produced transcriptions 
and scripts 

Leland Powers School Inc. Baton 15 91 Evans Way Aspinwall 2900 Haven M. Powers Talent 

Ben Pratt New York 20 1270 Sixth Ave. Circle 6-3082 Ben Pratt Talent 

Premier Radio Enterprises Inc. St. Louis 3 3088 Locust St. Newstead 3555 Wilson Dalzell Recording, production, transcriptions, 
talent 

B. J. Prockter Assoc. New York 22 67 E. 59th St. Plaza 5 -9568 Bernard J. Prockter Production 

Quebec Radio Production. Montreal 1410 Stanley St. Plateau 67I6 H. Paul Vermet Production 

Radio Centre Ltd. Toronto 1 64 Wellington St. W. Waverly 2036 D. Spencer Grow Transcriptions 

Radio Comics Inc. New York 13 241 Church St. Walker 5 -9487 Louis H. SilberWeit 
John L. Goldwater 

Radio, film versions of syndicated comic - 
strip characters 

RCA Victor Co. Ltd. Montreal 80 
Toronto, Ont. 

1001 Lenoir St. 
Royal York Hotel 

Wellington 3671 
Adelaide 3091 

L. D. Headley 
L. D. Headley 

Recording, production, transcriptions, talent 
program ideas 

RCA Victor Division 
(Recording Division of RCA) 

New York 
New York 
Chicago 
Hollywood 
Hollywood 

RCA Bldg. 
155 E. 24th St. 
445 N. Lake Shore Dr. 
1016 N. Sycamore Ave. 
Sunset and Vine Sts. 

Columbus 5 -2035 
Murray Hill 44200 
Whitehall 4600 
Hillside 5171 
Hollywood 6161 

J. W. Murray 
S. H. Shole 
A. E. Hindle - 
J. E. Fancies 
W. A. Rush 

Recording, processing, phonograph records 

Radio Events Inc. New York 535 Fifth Ave Murray Hill 6 -8488 Genevieve Pace Script library, production, talent 

Radio Features of America New York 19 37 W. 46th St. Bryant 9 -9622 Alma Sandra Munsell Production, talent, transcriptions 

Radio Merchandising Service Chicago 520 N. Michigan Ave. Superior 4620 James A. lago Spot announcement. 

Radio Producers of Hollywood Hollywood 27 908 N. Western Ave. Hollywood 6506 Lou R. Winston Production, transcriptions 

Radio Production Service New York 22 501 Madison Ave. Plaza 9 -4060 Irae Beasley Scripts, talent. packaged shows 

Radio Programas de Mexico Mexico, D. F. Ayuntamiento 52 L -18-78 Clemente Serna Martina Recording, production, transcriptions, talent 

Radio Programme Producers Montreal 
New York 22 
Buffalo 

1440 St. Catherine St.. W. 
135 E. 54th St. 
150 Lancaster Ave. 

Marquette 1182 
Plaza 5 -6458 
Garfield 6413 

Paul L'Anglais 
L. P. Surprenant 
Gilbert Wall 

Production, scripts, talent 

Radio Recorders Lo. Angeles 38 7000 Santa Monica Blvd. Hollywood 3917 J. Joseph Sameth Recording, phonograph records 

Radio Recording Studio Louisville 5 Baton Bldg. Jackson 7808 George Wiederhold Recording, talent 

Radio Recording Studios Chicago 40 1244 Carmen Ave. Edgewater 6461 Myron Bachman Recording service 

Radio Results Chicago 17 8641 Escanaba Ave. S. Chicago 5374 Z. George Jaworowski Foreign language advertising 

Radio and Television Talent New York 19 604 Fifth Ave. Bryant 9 -5865 Miriam C. Silverberg Talent, recording 

Radio's Reliable Resources Philadelphia 5 P. O. Box 418 A. E. Smith Talent 

Radio-Theatre Productions Chicago 1 833 N. Michigan Ave. Franklin 7100 G. Martin Transcriptions, production, scripts 

Radio Writers Laboratory Lancaster, Pa. RWL Scripts Bldg. 2 -1387 Maurice S. Miller Script. 

Radiozark Enterprises Springfield 1, Mo. Shrine Mosque Bldg. 1360 Ralph A. Nelms Transcriptions, recording production, scripts, 
phonograph records, talent 

Rai Purdy Production Toronto 
Winnipeg 

87 Bloor St., W. 
243 Ashland Ave. 

Midway 7375 
41 -885 

John S. Crosbie 
George C. Weight 

Production, scripts, talent, recording 

Rec-Art Studio Lo. Angeles 15 1208 S. Main St. Prospect 2932 Al Nazareth Recording, phonograph records 

Reeves Sound Studios Inc. New York 19 1600 Broadway Circle 6-6686 Cheater L. Stewart Recording service 

Religious News Service New York 16 881 Fourth Ave. Murray Hill 4 -1463 Louis Minsky Syndicated religious news script. 

Republic Radio Features Chicago I 64 E. Lake St. State 0460 Capico Kappa Transcriptions, production, talent, package 
shows 

Robinson Recording Laboratories Philadelphia 7 35 S. Ninth St. Walnut 6800 W. P. Robinson Recording. production. scripts 

Rockhill Radio New York 22 18 E. 50th St. Eldorado 5 -1860 Stanley J. Wolf Production, transcriptions. scripts, talent 

Allen Roth Radio Productions New York 19 48 W. 48th St. Longacre 34836 Andrew H. Wiswell Talent, recording, production. scripts, 
transcriptions 

Royal Recording Co. Berkeley 2, Cal. 601 Ashby Ave. Ashberry 5453 Don Hambly Recording, transcriptions, phonograph 
records 

Roxanne New York 16 7th Ave. and 55th St. Circle 7-3900 Florence Lennon Talent, production 

Runyon & Guggenheim Enterprises Hollywood 28 6331 Hollywood Blvd. Hempstead 4133 Jack W. Runyon 
Robert Guggenheim Jr. 

Television and radio production, transcriptions, 
scripts, foreign language packaged programs 

Art Rush Inc. Hollywood 28 NBC Bldg. Hillside 5161 W. Arthur Rush Production, talent 

Saltimieras Radio Advertisers Chicago 6912 S. Western Ave. Prospect 4050 Paul B Saltimieras Transcriptions, production, scripts; 
(Lithuanian programs) 

Sam Samuels New York 19 1564 Broadway Longacre 5-8176 Sam Samuels Talent 

Tames L. Saphier Agency Beverly Hills 9538 Brighton Way Crestview 1 -7231 James L. Saphier Production, talent 

G. Schirmer Inc. New York 17 3 E. 48rd St. Murray Hill 2 -8100 R. Hyndman Recording, phonograph records 

Schramm Studios New Orleans 19 4000 Canal St. Calvez 5914 Joseph C. Schramm Re; rding 

The Script Library New York 595 Fifth Ave. Murray Hill 6 -3487 Martin Lawrence Script library 

Bernard L. Schubert Inc. New York 22 509 Madison Ave. Plaza 34670 Bernard L. Schubert Production. talent 

Selected Radio Features Hollywood 28 

New York 
Chicago 
San Francisco 
Seattle 

1583 Cross-Roads-of-the- 
World 

330 Madison Ave. 
612 N. Michigan Ave. 
681 Market St. 
1011 American Bldg. 

Granite 6113 

Murray Hill 2 -0811 
Superior 8177 
Douglas 4475 
Elliott 3933 

A. E. Salon 

John Livingston 
Al Halos 
David Williamson 
Gil Wellington 

Production, custom -built open -end transcrip- 
tion. 
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NEBLETT RADIO PRODUCTIONS 
Programs with Proven Power 

360 N. Michigan Avenue Chicago 1, Illinois 
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World 

CASA CUGAT. Cugat and his orchestra, 
chorus, and vocalists in a program of 

sparkling Latin rhythms. 

JAM SESSION. "All -star" musicians, 
picked from famous bonds, present a 

program of authentic jazs. 

THREE TIME -AND -MONEY SAVING 

1. WORLD FEATURES ... the greatest value in 
syndicated shows. The new World Features have every- 
thing- skilled writers and top talent plus expert direction 
and production -all the qualities of expensive network shows. 
Yet World Features are priced to fit the most modest budget. 

World Features have the touch of imagination and 
originality that captures and holds radio listeners. Their 
technical excellence and professional polish make advertisers 
proud to sponsor them. 

Two types of features are available -open end and 
World's flexible new form - "Audi- Flex" a combination 
of top -notch scripts with music on bands. 

LATEST WORLD FEATURES 

More shows are coming! 
OPEN END SHOWS AUDI -FLEX (Ali Is minus..) 

Fireside Tales (S minutes) 
Footprints on th Sands of Tins. (S minutes) 

Once Upon A Time -Maureen O'Sullivan (5 minutes) 
The Singing Lady- Ireene Wicker (15 minutes) 
Rhythm Range (15 minutes) 
Strange As It Seems (15 minutes) 
Songs You Forgot to Remember (1S minutes) 
Mandrake The Magician (15 minutes) 

Casa Cugat 
Jam Session 

Songs of Praise 

Sagebrush Ser.nod. 
Sing, America, Sing 

A Call From Les Paul 

Fiesta Grand. 
Golden Bantam Revue 

LIFE -LIKE REPRODUCTION. World vertical cut, wide -range transcriptions, 
developed by Bell Laboratories and Western Electric, are famous throughout 
the radio world for fidelity and c arity. High quality is insured by processing 
and pressing in World's own plants. 

SONGS OF PRAISE. Devotional music of 
distinction by the Hamilton quartet. 

George Broadbent at the organ. 

WORLD BROADCASTING 
A SUBS /DIARY OF DECCA RECORDS, INC. 

N E W Y O R K C H I C A G O 
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presents 
SERVICES FOR BROADCASTERS 

2. WORLD LIBRARY... famous program service 
featuring big names, skilled showmanship. 
World has access to some of the most brilliant talent in the 
entertainment business ... Name Bands, famous vocalists, 
outstanding novelty groups, concert and symphonic music 
-the kind of talent that will give your program rating and 
your time sales a big, big boost. 

There are over 4,000 selections in the basic World 
Library. You get everything you need -from mood music 
to complete continuity shows. Fifty or more new units, 
including the latest hit tunes, are added each month. 

To supplement the World Library-World supplies a 

smartly- styled, smoothly written continuity service. 78 care- 
fully planned continuities (23h hours) are sent each week 
... ready to go on the air as sustaining or sponsored programs. 

3. Comprehensive WORLD RECORDING SERVICE. 
This is our 15th year of service to leading national advertisers 
and their agencies for the preparation and recording of spot 
announcements, 15- minute programs, 30- minute programs. 

World is best qualified by long experience to offer talent 
suggestions and to furnish program ideas, direction, sound 
effects -complete production from studios to finished press- 
ings- all under one roof. 

SEND FOR full details of these World Services. Write: World Broadcasting 
System, Inc., 711 Fifth Avenue, New York 22, N. Y., or to any World 
branch office in the cities listed below: 

SYSTEM, INCORPORATED 
TRANSCRIPT /ON HEADQUARTERS 

H O L L Y W O O D W A S H I N G T O N 
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Directory of Transcription, Production and Related Services 
¡Continued from Page 3881 

NAME OF COMPANY 

Sellen Co. 

SESAC Inc. 

CITY ADDRESS 

Dallas 2 912 Commerce St. 

TELEPHONE 

Central 5978 

MANAGER NATURE OF SERVICE. 

Jame. E. Sellen Production, recording 

New York 17 475 Fifth Ave. Murray Hill 5-5365 Paul Heinecke Music catalogues licensed for radio, 
transcription library 

Max Shagrin Agency 

Mary L. Shank 

Sid Sidley & Associates 

Stephen Sleainger Inc. 

Edward Sloman Productions 

The Small Co. 

Sound Industries 

Sound Studios Inc. 

The Sound Workshop 

Hollywood 28 6258 Hollywood Blvd. Granite 5171 Max Shagrin Talent 

New York 20 9 Rockefeller Plaza Columbus 5-1832 Mary L. Shank Latin American talent 

Kentfield, Cal. Box 643 San Anselmo 3465 H. Bindley Production, scripts, talent 

New York 17 247 Park Ave. Eldorado 5-2544 Stephen Slesinger Production 

Los Angeles 28 1654 Cherokee Ave. Granite 6412 Edward Sloman Transcriptions, production 

Hollywood 48 8272 Sunset Blvd. Hollywood 2722 Reuben Smolen Talent 

Chicago 6 630 W. Lake St. Transcriptions, recording. production 

Washington 5 1124 Vermont Ave., N. W. Republic 1984 Ruth M. Collins Recording, transcriptions, production 

Los Angeles 38 445 S. La Clenaga Blvd. Bradshaw 2 -1283 Robert E. Grey Recording, production, scrips, transcriptions, 
talent 

Henry Souvaine Inc. 

Speedy-Q-Sound Effects 

Spot Film Productions Inc. 

Spot Sales Inc. 

Stage 8 Television Productions 

Standard Radio 

New York 20 30 Rockefeller Plaza Circle 7 -5666 Production, scripts. transcriptions 

Los Angeles 15 1844 S. Flower St. Prospect 2085 Philip Johnson Recorded sound effects 

New York 17 339 E. 48th St. Plaza 5-0808 Clarence Schmidt Sound-on-film recordings 

Hollywood 28 1651 Cosmo St. Hollywood 8318 Dorothy Murch Syndicated transcribed programs 

Hollywood 28 6530 Sunset Blvd. Hillside 5915 Patrick Michael Cunning Production, scripts, talent, television film 

Hollywood 28 
Chicago 1 
New York 22 

6404 Hollywood Blvd. 
360 N. Michigan Ave. 
1 E. 54th St. 

Hillside 0188 
State 8153 
Plaza 3 -6690 

Gerald King 
Milton M. Blink 
Alex Sherwood 

Transcription library, sound effects 

Richard Stark & Co. 

Frank Stempel Agency 

New York 20 30 Rockefeller Plaza Circle 6 -7337 Hazel E. Weihe Production, transcriptions, talent 

Hollywood 46 8736 Sunset Blvd. Crestview 1 -5121 Frank Stempel Production, talent 
Irving Strouse New York 23 151 W. 74th St. 

Studio & Artists Recorders Hollywood 28 6107 Sunset Blvd. 

Trafalgar 7 -4695 

Hillside 8241 

Production. scripts 

Mack Finston Recording. transcriptions 

Superman Inc. New York 17 480 Lexington Ave. Plaza 3-0740 Robert Maxwell Production 

H. N. Swanson Inc. Hollywood 46 8523 Sunset Blvd. Crestview 1 -5115 Ruth Gidlow Writers. scripts 

Syndicated Radio Producen Hollywood 28 Hollywood Center Bldg. 3636 Richard E. Gresham Transcriptions, talent production, scripts, 
packaged shows, produces representative 

George Taggart Organization Toronto 165 Yonge St. Adelaide 8784 George A. Taggart Recording, production, scripts, talent 

Technisonic Recording Laboratories St. Louie 10 818 S. Kingshighway Franklin 2060 C. E. Harrison Recording, transcriptions, production 

Tel-A- Recordings Inc. New York 19 2 W. 46th St. Bryant 9-4130 Teddy King Recording service 

Telecast Productions Inc. New York 8 101 Fifth Ave. Algonquin 4-4800 Myron Zobel Scripts 

L. S. Toogood Recording Co. Chicago 1 221 N. La Salle St. Central 5275 L. S. Toogood Recording service 

Tansamerican Broadcasting & 
Television Corp. 

Transcribed Radio Show, 

George Ullman Agency Inc. 

United Advertising Agency 

United Artists Bureau 

New York 22 1 E. 54th St. Plaza 5-9800 John L. Clark Creation and production of radio programs, 
live and recorded 

New York 19 2 W. 47th St. Longacre 54440 E. Mack Scripts, production, transcriptions 

Los Angeles 46 8979 Sunset Blvd. Crestview 1 -5669 George Ullman Talent 

Portland 5, Ore. 407 Park Bldg. Atwater 6524 Linton J. Sawyer Recording, production, scripts, talent 

Des Moines 14 1162 Sixth Ave. 4 -5553 R. B. Eaton Recording, production, transcriptions. talent. 
experimental television broadcast and 
production 

United Broadcasting Co. Chicago 1 
New York 19 

64 E. Lake St. 
45 W. 45th St. 

Franklin 6001 
Bryant 9-4324 

Egmont Sonderling 
Herbert Rosen 

Production, recording. scripts, transcriptions, 
phonograph records, talent 

United Feature Syndicate New York 17 220 E. 42nd St. Murray Hill 24020 George A. Carlin Newspaper features adaptable to 
broadcasting 

United Radio & Television Productions New York 19 2 W. 45th St. Murray Hill 2 -5550 Production 

DRAB- United Recording Artists Bureau New York 1 245 W. 34th St. Chickering 44314 Miss Marianne Recording service 

United Sound Systems Detroit 2 5840 Second Blvd. Trinity 2 -9884 James V. Siracuae Production, scripts, motion picture sound 
recording 

U. S. Recording Co. Washington 5 1121 Vermont Ave., N. W. District 1640 Joseph Tait Recording, production, transcriptions, talent 

United Transcribed System Toronto 14 McCaul St. Adelaide 5112 John H. Part Production, recording, scripts, transcriptions 

Universal Radio Productions Chicago 11 737 N. Michigan Ave. Delaware 1756 R. E. Burke Production, scripts 

Universal Recording Co. Inc. New York 1780 Broadway Circle 5.4895 Vera Maillet Recording service 

Unusual Features Syndicate Chicago 1 208 N. Wabash Ave. Franklin 3862 Donna Parker Transcriptions, talent 

Thomas J. Valentino Inc. New York 19 1600 Broadway Circle 6 -4675 Thomas J. Valentino Recording, transcriptions, production, 
phonograph records 

Videor Productions Philadelphia 6 P. O. Box 413 Franklin O. Pease Production, scripts, talent, television 
production 

Chick Vincent Co. New York 22 509 Madison Ave. Eldorado 5-0734 Chick Vincent Production 

Frank W. Vincent Agency Beverly Hille, Cal. 242 N. Canon Dr. Crestview 6 -2042 Don W. Sharpe Talent, production 

Owen Vinson & Co. Hollywood 27 Normandy 1-897 Owen Vinson Production, scripts, package shows 

J. F: Viola & Co. New York 18 152 W. 42nd Chickering 4-3254 J. F. Viola Foreign language scripts, production 

A. George Volck Inc. 
Tom Wallace Radio Productions 
Mel Washburn Radio Agency 
Waxelbaum & Co. 

Beverly Hills, Cal. 
New York 17 
New Orleans 12 
New York 17 

9441 Wilshire Blvd. 
866 Madison Ave. 
Legendre Bldg. 
10 E. 43rd St. 

Crestview 6-3121 
Murray Hill 2 -2636 
Magnolia 4534 
Murray Hill 2 -7398 

A. George Volck 
Tom Wallace 
Mel Washburn 
B. Waxelbaum 

Talent, writes 
Production 
Production, scripts, talent 
Production. scripts, foreign language programs 

(Continued on Page 394) 
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The hit show of the year! 

AMERICA'S FAVORITE TENOR! 

Songs you like to hear -the way you like to hear them. 

Hear Kenny and Donna sing the songs they've made fa- 

mous on stage, screen and radio! A grand new musical 

show currently sponsored by the biggest names in the 

national spot field ... still available in several markets. 

write for 

availabilities 
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Directory of Transcription, Production and Related Services 
(Continued from Page 392) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 

Webber Radio Programs Des Moins 9 Shops Bldg. 2-0225 George W. Webber Transcriptions, recording, production, scripts 

Carl Wester & Co. Chicago 27 860 N. Michigan Ave. Randolph 6922 Carl W. Wester Live programs only 

Austin Wilder New York 22 745 Fifth Ave. Plaza 3 -8034 Austin Wilder Talent 

Fletcher Wiley Productions Hollywood 28 6121 Sunset Blvd. Hollywood 1212 Fletcher Wiley Production 

Joe Williams Artists Bureau New York 19 1650 Broadway Circle 5 -9422 Joe Williams Talent 

Witte Radio Productions Los Angels 85 1064 S. Gensee Ave. Webster 8716 I. Oscar Witte Transcriptions 

Wolf Associates Inc. New York 17 420 Madison Ave. Plana 5-7620 Edward Wolf Production 

World Broadcasting System Inc. 
(Subsidiary of Decca Recorde Inc.) 

New York 22 
Chicago 11 
Hollywood 88 

711 Fifth Ave. 
801 E. Erie St. 
1000 N. Seward St. 

Wickersham 2 -2100 
Superior 9114 
Hollywood 6281 

Percy L. Deutsch 
W. C. Hutchings 
M. Marquardt 

Transcription library, transcription recording 
service, syndicated features, tailor -made 
programs 

World High Fidelity Recording Inc. Montreal 1159 St. Lawrence Blvd. Lancaster 8833 E. Phaneuf Recording, film recording, production 

Wright- Sonovox Inc. Chicago 1 

Hollywood 28 
New York 22 
(Free & Peters) 

180 N. Michigan Ave. 
6831 Hollywood Blvd. 
444 Madison Ave. 

Franklin 6373 
Hollywood 2151 
Plaza 5-4180 

J. M. Gleason 
Harry E. Stewart 
H. L. Behlke 

Sound articulation 

Carter Wright Radio Television Studios Hollywood 28 1655 N. Cherokee Ave. 3636 Carter Wright Production, scripts, talent 

Ben Toot Enterprises New York 19 1650 Broadway Circle 6.6682 Ben Yost Production 

Frederic W. Ziv Co. Cincinnati 2 
New York 
Los Angeles 

2496 Reading Rd. 
501 Madison Ave. 
Taft Bldg. 

University 6124 
Plaza 3 -9612 
Hempstead 0712 

Frederic W. Ziv 
John L. Sinn 
N. L. Rogers 

Syndicated transcriptions, production 

KFI Recording Division Loe Angeles 4 141 N. Vermont Fairfax 2121 Lyman Smith Recording, transcriptions 

KMTR Recording Studios Hollywood 38 1000 Cahuenga Blvd. Hillside 1161 William Houser Transcriptions, production, recording 

WFIL Broadcasting Co. Philadelphia 7 Widener Bldg. Rittenhouse 6900 Roger W. Clipp Recording, production, scripts, talent 

WJW Enterprises Inc. Cleveland 15 1875 Euclid Ave. Superior 0101 Brad Simpson Production, transcriptions 

WLS Artist Inc. Chicago 7 1230 Washington Blvd. Monroe 9700 George Ferguson 
Earl Kurtze 

Talent 

WMCA Artista Bureau New York 19 1657 Broadway Circle 6 -2200 Charles S. Wilshin Talent, production 

WMT, Radio Station Cedar Rapids 
Waterloo, Ia. 

Paramount Theatre Bldg. 
Russell Lamson Hotel 

6127 
8618 

William B. Quarton 
V. A. L. Linder 

Recording service, transcriptions 

WOR Entertainment Dept. New York 18 1440 Broadway Pennsylvania 6 -8600 Nathan M. Abramson Talent, phonograph recorda 

WOR Recording Studios New York 18 1440 Broadway Pennsylvania 6 -1346 Harry:Lockwood Recording, production, scripts, talent, 
transcriptions 

Air Features 
INCORPORATED 

247 PARK AVENUE 

NEW YORK, N. Y. 
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Try 

SELECTED RADIO FEATURES 

The House of Custom -Built 
Open -end Transcriptions 

1583 Cross Roads of the World 
Hollywood 28, California 

Notionally Represented 

by 

THE HOMER GRIFFITH COMPANY 

with offices at 
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Radio Highlights and Headlines: 1945 
(Major Events of Year as Chronicled in BROADCASTING) 

(See issues of BROADCASTING nearest each date given for full details.) 

Jan. 1 -Radio enters its 25th anni- 
versary year with many events 
scheduled to commemorate art's 
accomplishments. 
Jan. 1 -Maj. Glenn Miller, orches- 
tra leader and radio personality, 
presumed lost in Europe after 
having boarded plane in London 
Dec. 15 to precede orchestra to 
France to play for American troops. 
Subsequently reported missing. 
Jan. 3 -House Select Committee to 
Investigate FCC ends hectic two - 
year life with clear bill of health 
to Commission, but with recom- 
mendations for sweeping revision 
of Communications Act. 
Jan. 5 -NAB 1945 convention ten- 
tatively scheduled for first week in 
May cancelled by war edict against 
large group meetings. 
Jan. 5 -Hugh M. Feltis, who spark- 
ed drive for standard audience 
measurement plan for radio, named 
president of newly -created Broad- 
cast Measurement Bureau Inc. 
Jan. 8 -Radio during 1944 con- 
tributed upwards of $66,000,000 of 
time and talent to war effort 
through OWI Radio Bureau alloca- 
tion plan, according to George P. 
Ludlam, chief, Radio Bureau. 
Jan. 13 -Gross time sales of Blue 
Network (ABC) during 1944 
totaled 841,356,129, representing 
increase of 66.3% over 1943 gross 
of newly $25,000,000. 
Jan. la -Paul A. Porter, publicity 
director of Democratic National 
Committee during President Roose- 
velt's fourth -term campaign, con- 
firmed as new chairman of FCC, 
succeeding James Lawrence Fly, 
who resigned to practice law. 
Jan. 16-FCC announces spectrum - 
wide allocations above 25 mc to 
provide vast space for development 
of new services following war. Pro- 
posal would move FM from 50 mc 
area to 84 -102 mc, but with 90 
channels as against 40 for new 
services. Television given dual 
"downstairs- upstairs" setup. 
Jan. 16 -FCC makes provision for 
"walkie- talkies" in setting aside 10 
mc band for Citizens Radiocom- 
munication Service eventually to 
enable average citizen to talk with 
office or home on private frequency 
allocations. 
Jan. 16-War Production Board or- 
ders virtual freeze of broadcast 
construction in policy coordinated 
through FCC because of wartime 
conditions. 
Jan. 18-St. Louis Post -Dispatch 
launches drive to networks to elim- 
inate middle commercials in news 
broadcasts and meticulously select 
news program sponsors. Campaign, 
which took on connotation of anti 
"plug- ugly," waged throughout 
year with repercussions nationwide. 
Jan. 26 -WINS New York sold by 
Hearst Radio Inc. to Crosley Corp. 
(WLW Cincinnati licensee) sub- 
ject to FCC approval, for $1,700,- 

000, plus $400,000 in time exchange 
for Hearst newspaper space. 
Jan. 26- Nation's networks and 
stations contributed $11,250,000 in 
time, talent and facilities to Sixth 
War Loan campaign, again nearly 
reaching total effort of all other 
media combine d, according to 
Treasury War Finance Division 
report. 
Jan. 30- Radio's weekly payroll 
increased more than 18% in 1944 
over 1943, with average broadcast- 
ing salary up more than 9% from 
$55.75 to $60.52, according to FCC 
analysis. 
Jan. 31 -Four major network time 
sales of $126,333,000 during 1944 
achieve alltime high, increasing 
21.2% over preceding year. 
Feb. 7- Recapture of Manila by 
MacArthur troops heralded on air, 
highlighted by broadcast over NBC 
by Bert Silen, special events direc- 
tor of KZRH Manila, who had been 
in internment camp for 37 months. 
He began his broadcast: "Hello, 
NBC. As I was saying when I was 
so rudely interrupted over three 
years and a month ago -." 
Feb. 7- National Labor Relations 
Board examiner finds threat of re- 
prisals implicit in edict of James 
C. Petrillo, president of American 
Federation of Musicians, on plat- 
ter- turner jurisdiction controversy 
with National Assn. of Broadcast 
Engineers & Technicians, and or- 
ders NBC and Blue (ABC) to 
recognize NABET as bargaining 
agent. 
Feb. 8 -AT &T announces it can 
provide p r o g r am transmission 
channels to meet present and future 
needs of FM for both high -fidelity 
relay by wire lines or by radio. 
Feb. 9 -Miami Herald buys half - 
interest in WQAM Miami for ap- 
proximately $250,000; Newark 
News acquires WBYN Brooklyn 
for $300,000, both subject to FCC 
approval (subsequently author- 
ized). 
Feb. 11 Lames C. Petrillo, AFM 
president, orders stoppage of all 
musical television programs to con- 
tinue until further notice. Later 
declares he is studying whole ques- 
tion of use of musicians on video 
programs. 
Feb. 12-FCC begins processing 
first group of stations to go on 
three -year licenses since extension 
of normal licensing period from 
two years. 
Feb. 19- Shrouds of censorship 
which have kept from public gaze 
full truth about radar pulled aside 
by Great Britain. British technical 
publication, Wireless World, re- 
counts development of radioloca- 
tion and hitherto secret elements in 
its operation. 
Feb. 21- Establishment of 1,000,000 
w station in Mexico to provide 
practically national service in re- 
public and contiguous Latin- Ameri- 

can areas proposed by Emilio 
Azcarraga, president of XEW Mex- 
ico City. 
Feb. 21 -FCC orders public hear- 
ings to determine clear channel 
station policy. Hearings thrice 
postponed and last scheduled to get 
under way Jan. 14, 1946. 
Feb. 26- Apache, famed radio ship, 
moves in with invaders on Luzon 
operations, relaying network broad- 
casts and more than half -million 
words of press copy back to United 
States. Maj. A. A. Schechter, pub- 
lic relations officer on Gen. Mac - 
Arthur's staff, directs traffic opera- 
tions. 
Feb. 27 -NAB Board of Directors 
calls upon networks to eliminate 
"cow- catcher" "hitchhike" a n d 
cross- reference announcements at 
earliest possible date 
March 1- Edward J. Noble, chair- 
man of American Broadcasting 
Co., files counter -suit in New York 
State Supreme Court for libel for 
$1,000,000 in $2,925,000 damage suit 
by Donald Flamm, former owner 
of WMCA New York, which was 
acquired by Mr. Noble. 
March 3- George Henry Payne, 68, 
who served for nine years on FCC, 
dies in New York of heart ailment. 
He had been vice -president of Finch 
Telecommunications Inc. for pre- 
ceding year. 
March 5- BROADCASTING Yearbook 
survey shown nearly 8,000 radio 
employes in armed forces, repre- 
senting nearly 30% of total per- 
sonnel. 
March 10- Third Annual duPont 
Awards for achievement in broad- 
casting won by WJR Detroit, 
WTAG Worcester and H. V. Kal- 
tenborn, NBC news commentator. 
March 12- 60,000 w broadcast 
transmitter mounted in sections on 
17 Army trucks reported in van- 
guard of American troops driving 
toward Berlin. Station subsequently 
used for broadcast purposes in 
ETO. 
March 12 -FCC Chairman Paul A. 
Porter, predicts closer check in sta- 
tion programs. Embarks on plan 
for 30 -day speed of service on all 
applications which can be granted 
without hearing and 90 -day speed 
where hearing is necessary. 
March 12 - Vast radio receiver 
market in which 65% of present 
radio families will buy new sets 
predicted following war in survey 
by Sylvania Electric Products Inc. 
Survey based on 31,000,000 of 36,- 
000,000 families in country owning 
sets. 
March 14- Charles R. Denny, FCC 
general counsel, nominated by Pres- 
ident Roosevelt for FCC to succeed 
Commissioner T. A. M. Craven, 
who resigned to become vice presi- 
dent of Cowles Broadcasting Co. 
Denny, 38, is succeeded as general 
counsel by Rosel H. Hyde. 

March 15-NBC owned and oper 
ated stations ordered to eliminate 
all middle commercials from news 
programs originated by network, 
consistent with St. Louis Post - 
Dispatch campaign. 
March 20- George Foster Peabody 
Public Service Awards include 
WTAG Worcester; Col. Edward M. 
Kirby, chief, Radio Branch, Army 
Bureau of Public Relations; Ray- 
mond Swing, commentator; WLW 
Cincinnati; Cavalcade of America; 
Fred Allen; Telephone Hour; 
Human Adventure, Philharmonic 
young artists series; WNYC New 
York and Mayor LaGuardia; WIBX 
Utica; KOIN Portland; KVOO 
Tulsa; WFBL Syracuse; KMOX St. 
Louis- latter four for special cita- 
tions. 
March 30- Stations, networks and 
advertisers contributed $162,000,000 
in time and talent for war mes- 
sages during 1944, according to 
estimate by NAB, following for- 
mula adopted by Media Committee 
of War Advertising Council. Figure 
was 8% over 1943. 
April 11- National Labor Relations 
Board asks U. S. Second Circuit 
Court of Appeals in New York for 
decree to compel NBC and Blue 
(ABC) to bargain with NABET on 
platter - turners, regardless of 
threats of reprisal by AFM. 
April 12 -Death of Franklin D. 
Roosevelt, "first radio President," 
stuns nation, which gets its news 
by radio. Radio handles tragic news 
with dignity. President Harry S. 
Truman goes to nation by radio. 
J. Leonard Reinsch, managing di- 
rector of Cox radio stations, at 
White House as personal adviser to 
new President. 
April 12-FCC tightens up on pro- 
gram policies by issuing temporary 
licenses to six stations pending re- 
ports on failure to devote as much 
time to sustaining programs as ap- 
plications indicated. Subsequently, 
scores of other stations placed in 
temporary lists for same reason. 
April 17- Philco Corp., Philadel- 
phia, dedicates multi -relay network 
for television between Washington 
and Philadelphia, heralded as fore- 
runner of nationwide television 
relay networks. 
April 18-FCC issues proposed 
rules and regulations designed to 
tighten control over ownership of 
stations, policy personnel and filing 
of annual financial statements. 
Oral arguments set and subse- 
quently postponed. 
April 23- President Truman names 
Charles G. Ross (Washington cor- 
respondent for St. Louis Post - 
Dispatch, as press secretary, also 
in charge of radio contact and 
clearance. J. Leonard Reinsch, who 
served as radio and press secretary 
for four days, named "radio ad- 
viser" largely because Washington 
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newspaper corps opposed radio 
man handling press relations. 
April 23- Presidential coverage by 
radio, entailing cancellation of com- 
mercials, rebates on talent and in- 
cidental expenses, win high praise 
from Government leaders and na- 
tion's press. Cost estimated at be- 
tween 23 and 3 million dollars. 
May 2-WBT Charlotte, sold by 
CBS for $1,505,000 to Jefferson 
Standard Life Insurance Co., oper- 
ators of WBIG Greensboro (later 
approved by FCC). 
May 7 - American broadcasters 
whip into action as total victory 
in Europe approaches. Elaborate 
plans made for formal proclama- 
tion of victory via radio by Presi- 
dent Truman with all networks set 
to pool coverage. 
May 7- United Nations Conference 
in San Francisco gets under way 
with 480 radio executives and em- 
ployes registered for conference 
coverage and clearance. Estimated 
half - million dollars in out - of - 
pocket expenses involved in cov- 
erage. 
May 8 -With formal proclamation 
of V -E Day by President Truman, 
developments affecting radio break 
fast. Voluntary censorship provi- 
sions governing program types 
dropped with steps taken for im- 
mediate opening of new broadcast 
services such as FM and television. 
May 16-FCC allocates all seg- 
ments of spectrum above 25 me ex- 

cept that portion from 44 -108 Inc 
embracing controversial FM and 
low - definition television assign- 
ments. 
May 18-New Code of Wartime 
Practices covering radio issued by 
Director of Censorship Byron Price, 
embodying sweeping revisions. He 
placed radio and newspapers on 
equal footing for first time. 
May 20- Minnesota poll of public 
opinion conducted by Minnesota 
Sunday Tribune shows that average 
citizen, at a ratio of better than 
two to one, prefers his radio to 
his telephone. 
May 21 -KYA San Francisco and 
KMTR Hollywood for approxi- 
mately $1,000,000 sold to Mrs. Dor- 
othy Thackrey, president and pub- 
lisher of New York Poet, and Ted 
O. Thackrey, her husband, subject 
to FCC approval. Mrs. Thackrey is 
principal owner of WLIB New 
York. 
May 25 -FM is expected to become 
"finest aural broadcast service" ob- 
tainable in present state of art, 
according to FCC's final alloca- 
tions report. 
May 28 - CIO, through its New 
York branch of United Office & 
Professional Workers of America. 
begins large -scale organization of 
network and agency personnel. 
Committee gets under way at CBS. 
May 28 -WPB eases antenna and 
building controls affecting broad- 
casting in slight thawing of war- 
time equipment freeze. Also allows 

doubled production of tubes for 
civilian set replacement. 
May 28 -U. S. Supreme Court for 
first time grants review against 
FCC to private litigant. WKBZ 
Muskegon, Mich., is granted re- 
view from FCC ruling granting 
application for same facility to 
applicant at Grand Rapids, while 
setting Muskegon application for 
hearing. 
June 4- Radio's biggest customer, 
Procter & Gamble, Cincinnati, 
spends $11,000,000 a year for time 
alone, with talent expenditures of 
an equal amount according to first 
published study of premier radio 
account made by BROADCASTING. 
June 11 -Radio affairs of Elliott 
Roosevelt, second son of President 
and former head of Texas State 
Network and defunct Transconti- 
nental Broadcasting System, hit 
front pages and Congress, after 
expose of negotiation of $200,000 
loan from John Hartford, president 
of A & P grocery firm, subse- 
quently settled for $4,000. Elliott 
placed on inactive duty as brig- 
adier general in Army Air Forces, 
denies late President influenced his 
business transactions. 
June 11-33 stations in major mar- 
kets set to shift network affiliates 
June 15- second anniversary of 
FCC's network monopoly rules pro- 
hibiting contracts for more than 
two -year period. Mutual winds up 
with 267 stations; Blue with 196; 
CBS, 153; NBC, 151. 
June 13- William Henry Wills, for- 

mer Republican Governor of Ver- 
mont, nominated by President Tru- 
man to succeed Gov. Norman S. 
Case for seven -year term on FCC. 
Gov. Wills subsequently confirmed. 
Gov. Case enters private law prac- 
tice in Washington June 30, after 
11 years on FCC. 
June 18- Crosley Corp., including 
WLW Cincinnati and shortwave 
adjunct, sold to Aviation Corp., 
aeronautical holding company, for 
$22,000,000 subject to FCC ap- 
proval. 
June 21- Eugene Octave Sykes, 69, 
Washington attorney who served 
for 12 years as chairman and mem- 
ber of both Federal Radio Com- 
mission and its successor FCC, dies 
in Washington of heart disease. 
June 25 -Sale of KQW San Fran- 
cisco by Brunton Brothers to CBS 
for $950,000 cash negotiated sub- 
ject to FCC approval. Transaction 
is sequel to sale of WBT Charlotte 
by CBS. 
June 25 -Radio pays tribute to 
Gen. Dwight D. Eisenhower on re- 
turn to United States, accompanied 
by Capt. Harry C. Butcher, USNR, 
former CBS Washington vice - 
president and his naval aide during 
European campaign. 
June 27 - Allocations dispute be- 
tween television and FM settled by 
FCC with allotment of 88 -106 me 
band and as FM's permanent home 
with television assigned 44 -88 me 
band for immediate use, as well as 
"upstairs" channels. 
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Field Offices of the 
Federal Communications Colulnission 

Chief of Field Division: George S. Turner, Washington, D. C. 
(For FCC Washington personnel see page 4001 

District No. City Address 

I Boston, Mass. 
2 New York, N. Y. 
3 Philadelphia. Pa. 

4 Baltimore, Md. 
5 Norfolk, Va. 

Newport News. Va. 
6 Atlanta, Ga. 

Savannah. Ga. 
7 Miami, Fla. 

Tampa, Fla. 
S New Orleans, La. 
9 Galveston, Texas 

10 Dallas. Texas 
Beaumont, Texas 

11 Los Angeles, Calif. 

San Diego. Calif. 
San Pedro. Calif. 

12 San Francisco, Calif. 
13 Portland, Ore. 
14 Seattle. Wash. 
15 Denver, Colo. 
16 St. Paul, Minn. 

17 Kansas City, Mo. 
18 Chicago. Ill. 
19 Detroit, Mich. 

Cleveland. O. 
20 Buffalo. N. Y. 
21 Honolulu. T. H. 
22 San Juan, P. R. 
23 Juneau, Alaska. 

- Grand Island. Nebr. 
Allegan, Mich. 
Kingsville. Tex. 

- New York, N. Y. - Atlanta, Ga. - St. Louis, Mo. - San Francisco, Calif. 

Customhouse 
641 Washington St. 
1200 U. S. Customhouse. 

2nd & Chestnut St. 
508 Old Town Bank Bldg. 
102 New P. 0. Bldg. 
106 U. S. Post Office Bldg. 
III Federal Annex 
P. 0. Box 77 

P. 0. Box 150 
109 Post Office Bldg. 
100 Audubon Bldg. 
404 Post Office Bldg. 
500 U. S. Terminal Annex 
P. O. Box 1627 

539 U. S. P. 0. & 
Courthouse Bldg. 

307 U. S. Customhouse 
326 U. S. P. 0. & 

Courthouse Bldg. 
Customhouse 
305 Terminal Sales Bldg. 
808 New Federal Bldg. 
504 Customhouse 
208 U. S. P. 0. & 

Courthouse Bldg. 
809 U. S. Courthon.c 
246 U. S. Courthouse ttldr.. 
1029 New Federal BMg. 
541 Old Post Office Bldg. 
328 Federal Bldg. 
609 Stangenwald Bldg. 
Box 2987 
P. 0. Box 1421 

MONITORING STATIONS 

P. 0. Box 788 

P. O. Box 89 
1'. 0. Box 632 

ACCOUNTING OFFICES 

229 Broadway, Room 1820 

615 First Nat'l Bank Bldg. 
1860 Railway Exchange Bldg 
605 Market St. 

Inspector in Charge 

Charles C. Kolste. 
Arthur Batcheller 
Forest F. Redfern 

Edward W. Chapin 

Benjamin Wolfe 
Paul H. Herndon, Jr. 
Joseph L. Condon 
Arthur S. Fish 
Chalmer H. Neeb 
Theodore G. Deiler 
L. L. McCabe 
Nathan A. Hallenstein 
William E. Clyne 
Bernard H. Linden 

Harold D. DeVoe 
J. Lee Smith 

Francis V. Sloan 
George V. Wiltse 
Landon C. Herndon 
G. Franklin Lee 
Donald A. Murray 

William J. McDonnell 
Harold D. Hayes 
Emery H. Lee 
Paul A. Holloway 
Walter L. Davis 
John H. Homey 
Edward H. Hackman 
Edwin S. Heiser 

Benjamin E. Wolf 
Irl. D. Ball 
Glen W. Earnhart 

Wm. Berch Pitts 
Carl E. Zenns 
.Curtis M. Bushnell 
Paul Summerhays 

New 1946 

Radio Outline 

MAPS 
40c per map or 30c in quantities of 25 

or more maps. Order your supply now. 

f1 
BROADCAST! NG 

the w «kh { .- muealn si india 
TELECAST! NG 

NATIONAL PRESS BLDG., WASHINGTON 4, D. C. 

BROADCASTING Telecasting 

10,000 WATTS 1110 KC 

ANNOUNCEMENT 

KXLA 
FORMERLY' 

KPAS 
10,000 WATTS 

Ready - for - 1946 

with 

Large Beautiful Well Equipped 

Hollywood Studios 

And An Enlarged Staff To Serve 

The Rapidly Growing Los Angeles 

Metropolitan Area With 3,500,000 

Persons With High Purchasing Power 

10,000 WATTS-1110 KC 

WEED & r0.-REPRESENTATIVES 

10,000 WATTS 1110 KC 
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Radio Highlights and Headlines: 1945 
(Continued from page 396) 

June 29-FCC creates precedent in 
opinion on controversial public is- 
sues involving UAW -CIO and 
WHKC Columbus. Effect of ruling, 
which states broadcasters should 
"make sufficient time available, on 
a non -discriminatory basis, for full 
discussion ." all but cancels 
"controversial issue" clause in NAB 
code, which holds time should not 
be sold for discussion of such issues. 
FCC said it should. 
July 9- President Truman, in letter 
to BROADCASTING, cites American 
radio as "in good hands" and says 
it "must be maintained as free as 
the press." He urges "regulation 
by natural forces of competi- 
tion . 

July 14- Associate Justice Justin 
Miller, of T.T. S. Court of Appeals 
for District of Columbia, selected 
as NAB president for five -year 
term beginning Oct. 1. 
July 16 -Survey of key United 
States and Canadian markets indi- 
cates fall -winter business pros- 
pects for radio unusually bright. 
Main difficulty is time shortage on 
major networks and affiliated sta- 
tions in top markets. 
July 16- President Truman's letter 
to BROADCASTING evokes praise from 
all segments of radio and adver- 
tising. Former Gov. James M. Cox 
of Ohio calls it radio's "Emanci- 
pation Proclamation." David Sar- 
noff, president of RCA and chair- 
man of NBC, describes it as "an 
inspiration to all broadcasters ..." 
July 23- Analysis shows American 
Tobacco Co., for Lucky Strike cig- 
arettes, keeps in forefront of pop- 
ular cigarette field through heavy 
concentration of radio advertising, 
spending less advertising dollars 
than its competitors. 
July 23- Leonard A. Versluis an- 
nounces formation of Associated 
Broadcasting Corp. (later Asso- 
ciated Broadcasting System) as 
new nationwide network to begin 
operations Sept. 16. 
July 30- Charles I. Siepmann, for- 
mer program executive of BBC, 
revealed working for FCC on pro- 
gram analysis disclosure, precipi- 
tates controversy on FCC's au- 
thority to engage in such program 
studies. 
July 30 -Capt. Harry C. Butcher, 
naval aide to Gen. Eisenhower, re- 
signs as vice -president of CBS upon 
release from active Navy duty to 
undertake writing two - volume 
diary titled My Three Years with 
Eisenhower. Book prepublished in 
selected installments in Saturday 
Evening Post, with Capt. Butcher 
paid record sum of $175,000 for 
magazine rights. 
Aug. 2 -FCC approves sale of $22,- 
000,000 Crosley Corp., including 
WLW Cincinnati, to Aviation Corp. 
by 4-3 vote. 
Aug. 2 -FCC creates precedent in 
issuing financial rules and regula- 
tions, which also require data on 
policy- making personnel. Financial 

reports and other business contracts 
declared closed to public inspection. 
but with proviso Commission can 
open such records upon written 
request. 
Aug. 6 - Westinghouse discloses 
"stratovision" plan whereby air- 
borne transmitters would relay 
television, FM and other broadcast 
services interlacing transmission 
from plane to plane, flying an- 
chored courses at 30,000 feet. FCC 
authorizes tests. 
Aug. 7- Wartime freeze on radio 
construction equipment relaxed by 
FCC with establishment of 60 -day 
"thaw" period during which appli- 
cations for all types of stations 
can be brought up to date to be 
considered effective Oct. 8. 
Aug. 7 -NAB Board of Directors 
devises Code of Ethics and substi- 
tutes "Standards of Practice." A. D. 
(Jess) Willard, former general 
manager of WBT Charlotte, named 
executive vice president and chief 
assistant to President Justin Miller. 
Aug. 10 -Radio brings Jap sur- 
render offer to meet Potsdam de- 
mands, bringing first word to wait- 
ing world of war's end. 
Aug. 10 -First tour of broadcast 
executives to war theater gets 
under way with departure of dele- 
gation of 16 for London. NAB 
President Justin Miller and J. Leon- 
ard Reinsch, radio adviser to Pres- 
ident Truman, head delegation 
which spends 30 days in war the- 
atre. 
Aug. 13 -With V -J Day, secret of 
atom bomb is revealed. Story of 
atomic energy is told to public. 
Byron Price, Director of Censor- 
ship, praises both radio and press 
for cooperation on atom bomb de- 
velopment and keeping of secret. 
Aug. 14 - President Truman an- 
nounces formal Japanese surrender 
as radio sets off victory celebration. 
Aug. 24 -FCC extends band for 
New England to embrace 10 addi- 
tional channels because demand for 
facilities exceeds available supply 
under former allocations. North- 
east thus provided with 80 com- 
mercial FM channels instead of 70 
originally set. 
Sept. 3 -End of war puts emphasis 
on local news but news ratings re- 
tain high level as primary news 
commodity, survey shows. 
Sept. 5 -Pope Pius XII, in extraor- 
dinary half -hour audience with U. S. 
Broadcast Mission to Europe, ex- 
presses gratitude to American 
radio for spreading gospel of good 
and placed upon radio great re- 
sponsibility for uniting world into 
community of peaceful nations. 
Sept. 6 -FCC formally announces 
plan to adopt Crosley -Avco "open 
bid" policy on station transfers 
until new procedure is established. 
Sets Sept. 6 as deadline on trans- 
fers, which must accord with new 
bid procedure or be held up until 
new regulations or Congressional 
action empowers it to exercise juris- 

diction over prices in transfer of 
stations. 
Sept. 6-In its first proceeding for 
alleged violation of Section 15 of 
Communications Act, FCC dismisses 
complaint against WDSU New Or- 
leans but issues strong admonition 
that stations are not instrumen- 
talities for giving advantage to 
one political candidate for public 
office as against others. 
Sept. 8-U. S. Broadcast Mission to 
European war theatre returns to 
U. S. after 30 -day tour covering 
12,323 miles with approximately 75 
hours of flying time. 
Sept. 12 -Rules and regulations for 
FM broadcast issued by FCC. Fol- 
lowed week later by adoption of 
engineering standards relating to 
allocation and operation of FM 
stations. 
Sept. 13- Nationwide strike of 
NABET engineers at all owned 
stations of NBC and ABC ends after 
251,¢ hours with resumption of ne- 
gotiations on new contract. 
Sept. 14- Subscription Radio Inc., 
proposed "quarter -in- slot" home en- 
tertainment service, suspends as 
William Benton, president and 
founder, takes over as Assistant 
Secretary of State. Company previ- 
ously had applied for three FM 
frequencies in New York. 
Sept. 16- Associated Broadcasting 
Corp. gets under way as fifth na- 
tional network with inaugural mes- 
sages from President Truman and 
FCC Chairman Paul A. Porter. 
Sept. 20 -Mark Woods, president 
of American Broadcasting Co., re- 
sumes active direction of network's 
operation with Chester J. LaRoche, 
vice chairman and executive head 
during preceding year, dropping all 
executive duties. Mr. LaRoche sub- 
sequently resigned and sold his 
121/2% stock interest, as did Time 
Inc. 
Sept. 24 -Rules and regulations and 
standards of good engineering prac- 
tice for commercial television sta- 
tions issued by FCC. 
Oct. 1 -Two of nation's top news- 
papers- Philadelphia Inquirer and 
Boston Herald -Traveler -complete 
transactions subject to FCC ap- 
proval for acquisition of broadcast 
stations. Inquirer purchased WFIL 
Philadelphia from Lit Brothers for 
$1,900,000. Herald - Traveler ac- 
quired WHDH Boston from Math- 
eson Radio Corp. for $850,000. 
Oct. 2- Official Washington and of- 
cial broadcasting pay tribute to 
Justice Justin Miller, inaugurated 
as president of NAB. President 
Truman recognizes broadcasting's 
achievements in letter to new ex- 
ecutive. 
Oct. 8 -With backlog of more than 
1,000 applications for new standard, 
FM and television stations, FCC 
embarks upon task of awarding 
authorizations for postwar era of 
broadcasting. BROADCASTING survey 
indicates expenditures in 1946 will 

opproximate $42,000,000 for FM, 
$38,000,000 for AM construction 
and $30,000,000 for television, or 
grand total of $110,000,000. 
Oct. 8 -Cuba reveals demands for 
high -power assignments for some 
20 additional standard band fre- 
quencies below 1000 kc, resulting in 
steps toward engineering confer- 
ence of North American nations in 
Washington to work out modifica- 
tion of so- called Havana Treaty 
and extension of North American 
Regional Broadcasting Agreement, 
which expires March 29, 1946. 
Oct. 8- Survey by Katz Agency, 
New York, reveals 74% of listeners 
prefer 15- minute newscasts to those 
of shorter or longer length. Great 
majority - 64% - prefer straight 
news and commentaries. 
Oct. 12- Opening gun in fight for 
high band vs. low band television 
fired at hearings when CBS Exe- 
cutive Vice President Paul Kesten 
declares flatly full color television 
"upstairs" is accomplished fact 
and proposes formula for tem- 
porary solution of allocations 
problem. Television Broadcasters 
Assn. proposes plan whereby 55 
metropolitan districts would gain 
62 television stations through use 
of directional allocations system. 
Oct. 17 -AFM President James C. 
Petrillo announces ban on dual 
broadcasting of musical programs 
on FM, as well as standard sta- 
tions, with comments by all in 
radio that FM development thereby 
would be retarded. 
Oct. 22- President Truman's radio 
car, capable of maintaining tele- 
phone or radio communication to 
any part of the globe, is described 
graphically in first revelation of 
its existence. Car in use since 1942. 
Oct. 25 -FCC, in record -breaking 
day, grants 64 new FM stations 
and designates for hearing 231 ap- 
plications for new standard stations 
or for modified facilities. Also 
adopts CBS basic allocation plan for 
FM metropolitan stations in Area 
1 (northeast), immediate effect of 
which is to change assignments of 
22 existing stations. 
Oct. 30- President Truman's audi- 
ence rating of 43.8 represented 30; 
820,000 adult listeners and 98.4% 
of sets in use. Late President Roose- 
velt holds all -high record, rating 
79% on war message night of Dec. 
9, 1941. Truman broke all daytime 
records with 64.1 rating for V -E 
Day announcement at 9 a.m., May 
8. 

Nov. 4- Worldwide recognition of 
role played by American broad- 
casting given during observance of 
national radio week Nov. 4 -10, com- 
memorating 25th anniversary of 
radio. 

Nov. 7- Another milestone in ra- 
dio's news coverage reached with 
President Truman formally dedi- 
cating new Radio News Gallery in 
Senate wing of Capitol. 
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Nov. 19 -Elmer Davis, former di- 
rector of OWI, announces return as 
radio commentator effective Dec. 2, 
starting thrice -weekly series of 
news analyses on ABC. Davis of- 
fered to advertisers at $1,500 for 
one broadcast, $2,500 for two, and 
$3,000 for all three. 
Nov. 19 -Bill to make certain 
American Federation of Musician 
practices a felony because of on- 
slaughts of James Caesar Petrillo 
against radio introduced in House 
by Chairman Clarence F. Lea 
(D- Cal.), of Interstate and Foreign 
Commerce Committee. Passage of 
bill (H.R. 4737) predicted early in 
new session. 
Nov. 20- Association of National 
Advertisers votes to establish Radio 
Council as separate division to 
study Government regulations, net- 
work policies, union problems and 
talent costs. 
Nov. 21 -New television allocation 
plan adopted by FCC expands serv- 
ice, carrying out objectives of pro- 
posal made by Television Broad- 
casters Assn. It gives New York, 
Chicago and Los Angeles seven 
channels each and assigns addi- 
tional channels to 33 other cities. 
Nov. 26- Government ownership of 
radio supported by Chairman Clar- 
ence Cannon (D- Minn.) of House 
Appropriations Committee in de- 
bate on FCC appropriations for 
new fiscal year. 
Nov. 30- American farmer reveals 
he likes American radio in survey 
titled "Summary of a Survey of 
Attitudes of Rural People Toward 
Radio ". Survey made by Division 
of Program Service, Department of 
Agriculture, and released by FCC. 
News and information programs 
rate first, with serials second 
among women. 
Dec. 3- Supreme Court rules in five 
to two opinion that FCC must hear 
all mutually exclusive applications 
before making grants -that it 
can't grant one application and 
set others for hearing if same 
facility is sought. Decision came in 
appeal of WKBZ Muskegon from 
FCC action granting new station 
to WJEF Grand Rapids. Opinion 
expected to have impact in licensing 
of FM and television stations in 
congested areas. 
Dec. 13- Equipment for an FM 
station can be purchased at prices 
ranging from $6,420 to $85,101, de- 
pending upon power and can be 
delivered in five to 14 months, ac- 
cording to joint FCC - Senate Small 
Business survey. 

Dec. 13- Tangle in network titles 
terminated with American Broad - 
eating Co. becoming "ABC" and 
Associated Broadcasting Corp. 
changing its title to "System" and 
becoming "ABS ". Out of court set- 
tlement reached with American re- 
portedly paying Associated $25,000 
for symbol. 
Dec. 14- Number of standard com- 
mercial stations in United States 
passes 1,000 mark for first time 
when FCC grants eight construc- 
tion permits for new stations, 
bringing total to 1,001. 

Dec. 14 -FCC announces adoption 
of proposed rule on station trans- 
fers using open big method. Calls 
for briefs and possible oral argu- 
ments before making rule final. 
Dec. 17 - Complete radio studios 
and pickup facilities at White 
House, including lighting and 
acoustics for television, disclosed 
as President Truman seeks $1,650,- 
000 to enlarge and improve execu- 
tive offices. Tentative plan includes 
studio seating 300, which would be 
used for news conferences and 
other group gatherings, as well as 
radio and video setup. 
Dec. 19 -FCC announces tentative 
allocation pattern for U.S. provid- 
ing for more than 1500 metro- 
politan and rural FM stations. It 
adopts channel numbering system 
instead of arbitrary use of station 
frequencies. 
Dec. 24 -AFM President James C. 
Petrillo unleashes double- barreled 
blast at radio demanding (1) no 
further broadcasts of musical pro- 
grams from abroad, effective Dec. 
31; (2) ordered networks to "do 
something about affiliates which do 
not employ staff musicians," im- 
plying "secondary boycott restric- 
tions." Foreign ban evokes violent 
criticism from nation's press as 
interfering with internaticnal re- 
lations and otherwise impeding good 
will. 

Dec. 31- Doubling the number of 
broadcast stations of all kinds pre- 
dicted during 1946 if production 
and labor doesn't break down. With 
1,000 standard stations lready li- 
censed or authorized and several 
hundred FM stations conditionally 
granted, experts predicted at least 
500 FM stations should be com- 
pleted during year, with possibly 50 
television stations on air. Addi- 
tional 200 standard stations also 
predicted, swelling possible total to 
approximately 2,000. 

FOR 

HEADLINE PROGRAMS 
FOR 1946 -SEE PAGES 

385 and 230 
KASPER -GORDON, INC., BOSTON 
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The WEST's Greatest 
Population Centers are 

BASIC in the New 

UNIVERSAL NETWORK 
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Shaded oreos enclose coverage zones 

based on Geld strength measurements 

of 0.5 m. 'm or better. 

Another network- UNIVERSAL -has now provided a 

fresh opportunity for radio advertisers to broaden 

markets and extend distribution in America's THIRD 

and SEVENTH LARGEST BUYING CENTERS! 

Other West Coast markets also available on supple- 

mentary basis. 

QN/VERSAL 
BROADCASTING CO. 

Mark Hopkins Hotel 6757 Hollywood Blvd. 

SAN FRANCISCO HOLLYWOOD 
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Executive and Staff Personnel of the Federal Communications Commission 
Headquarters Office: Postoffice Building, Washington 25. D. C., Phone Executive 3620 

(For field offices and stabs, see page 397) 

Connniseioners and Assistants 

Paul A. Porter, Chairman 
(Democrat: Term 1942 -1949) 

Secretary: Dorothy I. Page 
Aut. Secretary: Farrell McConigal 
Clerk: Grace Miner 

Clifford J. Durr, Commissioner 
(Democrat: Term 1941 -1948) 

Secretary: Ethel Cox Harden 
Asst. Secretary: Lillian Watson 

Paul A. Walker, Commissioner 
(Democrat: Term 1984 -46) 

Special Ant. to Commissioner: Walter B. Emery 
Secretary: Phyllis Hancock 
Asst. Secretary: Josephine Curren 

William H. Wills, Commissioner 
(Republican: Term 1945 -1951) 

Secretary: Minnie Sparks 
Asst. Secretary: Eva O. Melton 
Clerk: Mabel M. Perme 

Ray C. Wakefield, Commissioner 
(Republican: Term 1940.1947) 

Secretary: Sylvia Kessler 
Ant. Secretary: Mary L. Reger 
Clerk: Dolly V. Hendershot 

Ewell K. Jett, Commissioner 
(Independent: Term 1943 -1960) 

Secretary: Irene M. Durgin 
Asst. Secretary: Viola Slattery 
Clerk: Lelia C. Kreps 

Charles R. Denny, Commissioner 
(Democrat: Term 1945 -1961) 

Secretary: Thais G. O'Brien 
Amt. Secretary: Lillian M. J. Hendrickson 
Clerk: (Vacancy) 

S e Office 
T. J. Slowie, Secretary 

Secretary: Laura L. Hollingsworth 

Engineering Department 
George R. Adair, Chief Engineer 

Ant. to Chief Engineer: Virgil R. Simpson 
Clerk: Olive A. Cain 
Secretary: Olive R. Henderson 

John A. Willoughby, Asst. Chief Engineer (Chief 
Broadcast Division) 

Asst. Chief, Broadcast Division: (Vacant) 
Secretary: Thelma P. Lewis 

Edward E. Hale, Asst. Chief Engineer (Chief, Common 
Carrier Division) 

Secretary: Annie Belle Bischoff 
George E. Sterling. Ant. Chief Engineer (Chief, RID) 

Asst. Chief RID: Stacy W. Norman 
Secretary: Neva Bell Perry 

William N. Krebs, Chief, Safety 8t Special Services 
Division 

Asst. Chief, Safety & Special Services Division: Glen 
E. Iieinn 

Secretary: Willie C. Herbert 
Marion H. Woodward, Chief, International Division 

Asst. Chief, International Division: 
Secretary: Lillian Conley 

Lynde P. Wheeler, Principal Physicist (Chief, Technical 
Information Division) 

Secretary: Evelyn B. Modance 
George S. Turner, Chief Field Division 

Secretary: Marie R. Doherty 

Eng 

Edward W. Allen, Jr. 
Daniel Arnold 
James E. Barr 
Ernest R. Blankenship 
C. M. Bream 
Frank W. Cook 
Curtis B. Plummer 
Marvin A. Price 
L. C. Quaintance 
Edgar F. Vandivere 
George V. Waldo 
R. D. Jones 
Carl W. Lober 
Theodore R. McCartney 
K. Neal McNaughton 
Carl T. Huhn 
Hart S. Cowperthwait 

John C. Peterson 
Elton D. Davis 
Willard J. Beale 
William F. Bradley 
Arthur T. Caplen 
George B. Donohue 
Alfred L. de la Croix 
George J. Dempsey 
P. Howard Duckworth 
George L. Gadea 
C. E. Goeking 
A. L. Kreis 
Howard C. Looney 
A. L. McIntosh 
Malcolm G. Moses 
Ralph J. Renton 
Paul V. Overmyer 

John C. Currie 
Robert C. Weston 
Joseph H. Wofford 
A. Prose Walker 
Frank V. Higgins 
Wallace E. Johnson 
Harold G. Weiler 
Eldridge Willey 
Ernest D. Herider 
Arnold G. Skrivseth 
Ernest E. Tretton 
Sam Payne 
William E. Dulin 
Arthur T. Caplen 

Braxton Peale 
George J. Ikelman 
John D. Fulmer 
Glenn E. West 
Charles O. Wilson 
Paul W. Gilligan 
Thomas L. Heron 
Ralph H. Garrett 
George B. Bairey 
Leslie E. Kulberg 
Koamo J. Affanasiev 
James T. Kyne 
Herman Garlan 
Warren Stickler 

Law Department 

Rosei H. Hyde, General Counsel 
Secretary: Vera F. Nordness 

Benedict P. Cottone, Assistant General Counsel 
Secretary: Fausta Puffenberger 

Vernon L. Wilkinson, Assistant General Counsel 
Secretary: Muriel G. Hupp 

Harry M. Plotkin, Assistant General Counsel 
.Secretary: Margaret L. Cureton 

Members of Former 
FEDERAL RADIO COMMISSION 

Feb. 23, 1927 -July 10, 1934 
Admiral W. H. G. Bullard, Pennsylvania 

March 15, 1987- November 24, 7927 (Deceased) 
Orestes H. Caldwell, New York 

March 15, 1957- February 23, 1928 
Eugene O. Sykes, Mississippi 

March 10. 1927- July 10, 1934 (Deceased) 
Henry A. Bellows, Minnesota 

March 15, 1927 -October 31, 1927 (Deceased) 
Colonel John F. Dillon, California 

March 15, 1927 -October 8, 1927 (Deceased) 
Sam Pickard, Kansas 

November 1, 1927 -July 10, 1929 
Harold A. Lafount, Utah. 

November 14, 1927 -July 10, 1934 
Ira E. Robinson, West Virginia 

March 29, 1928 -January 15, 1932 
General C. McK. Saltzman, Iowa 

May 2, 1929 -July 19, 1932 (Deceased) 
William D. L. Starbuek, New York 

May 3, 1939 -May 23, 1934 
Thad H. Brown, Ohio 

January 21, 1932 (Deceased) 
James H. Hanley, Nebraska 

April 1, 1933- July 10, 1934 

Former Members of 
FEDERAL COMMUNICATIONS 

COMMISSION 
Hampson Gary, Texas 

July 11, 1934- December 31, 1924 
Anning S. Prall, New York 

January 17, 1935 -July 23, 1937 (Deceased) 
Irving Stewart, Texas. 

July 11, 1934 -June 30, 1997 
Frank R. McNinch, North Carolina 

October 1, 1987 -August 31, 1939 
Eugene O. Sykes, Mississippi 

July 11, 1934 -April 5, 1989 (Deceased) 
Thad H. Brown. Ohio 

July 11, 1934 -June 30. 1940 (Deceased) 
Frederick J. Thompson, Ala. 

April 11, 1939 -June 80, 1941 
George H. Payne, New York 

July 1, 1934 -June 30. 1943 (Deceased) 
T. A. M. Craven, District of Columbia 

August 53. 1937 -June 30, 1944 
Norman S. Case, Rhode Island 

July 11, 1984 -June 30, 1945 
James Lawrence Fly, Texas 

September 1, 1939 - November 12, 1914 

Max H. Aronson 
Margaret Connally 
George M. Harrington 
Annie Perry }limiting 
Bernard Strassburg 
Maurice R. Barnes 
Jeremiah Courtney 
Hugh B. Hutchinson 
Robert Neuner 
Lester W. Spillane 
William H. Baeur 

David H. Deibler 
J. Fred Johnson, Jr. 
Samuel Miller 
Abe L. Stein 

Charles Hubert 
John E. Wicker 
David C. Adams 
Bernice K. Harvey 
Erich Saxl 
Raymond Sawyer 
John H. McAllister 

Mistiness 

Philip Bergson 
Robert F. Fenton 
Joseph Kittner 
Elizabeth C. Smith 
Maurice W. Wihton 
Tyler Berry 
Arthur Gladstone 
Robert Koteen 
Hilda Shea 
Pasquale Valicenti 
Edward Precher 

(Special Analyst) 
Violet L. Haley 
Fanney Litvin 
Max Pectin 
Harriet A. Simons 

(Research Assistant) 
Norman S. Case. Jr. 
E. Theodore Mallyck 
Harold J. Cohen 
Max Goldman 
Arnold D. Berkely 
Leo Resnick 

(Special Counsel) 

Office of Information 

Earl A. Minderman, Director of Information 
Assistant to Director of Information: ( Vacant) 
Secretary: Julia M. Shankland 

License Division 

William P. Massing. Chief 
Secretary: Catherine Lunders 
Chief of Broadcast Section: Clara M. lehl 
Chief of Commercial .Section: William H. Irvin 
Chief of Amateur Section: J. B. Beadle 
Chief of Ship Section: Leonora E. Miller 
Chief of Tabulating Section: Raymond E. Martin 

Accounting, Statistical and Tariff Department 

William J. Norfleet, Chief Accountant 
Secretary: Lily Marshall 

Hugo Beyer, Assistant Chief Accountant 
Secretary: James H. Gras 

Henry M. Long, Head, Accounting Regulations Dis ,i 
Wm. G. Butts, Head, Rates and Tariff Division 
Alexander Deland, Head, Statistical Division 
Charles R. Makela, Head, Field Division 
Robert E. Stromberg, Head, Broadcast Division 
Dallas W. Smythe, Head, Economics Division 

Foreign Broadcast Intelligence Semite 

Charles S. Hyneman, Director, Foreign Broadcast intelli- 
gence Service 
Secretary: Esther Tager 

Russell M. Shepherd, Acting Director 
Secretary: Catherine M. Dodge 

Arthur Goul, Chief of Wire Service Division 
G. Ellis Porter, Chief Editor 
Ben Hall, Chief of Monitoring Division 
Ren Wnple. Chief, Administrative Service Division 

Service Divislon 

Nicholas F. Cureton, Chief 
Secretary: Susan Hoffman 

Paul H. Sheehy, Assistant Chief 

Other Sections 

William B. Robertson, Director of Budget and Planning 
Division 

C. H. Hatfield, Acting Director of Personnel 
Secretary: Dorothy D. Glenn 

Walter S. Davis, Chief. Records Division 
Lavelle W. Hughes, Chief, Minute Section 

DATA ON NATIONWIDE BROADCAST CHAINS 
(Supplied to Congress by FCC at request of 
House Subcommittee on Appropriations) 

CBS: 1940 1941 

Reported net invest - 
ment in assets t $14,866.000 1115,758,000 

Depreciated broad- 
cast plant invest- 
ment 6,451,000 5,781,000 

Net income z 5,007,000 4,805,000 

NBC: 
Reported net invest- 

ment in assets t 8,569,000 8,221,000 
Depreciated broadcast 

plant investment 3,895,000 3,716,000 
Net income x 3,919,000 3,870,000 
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1942 1943 1944 

$17,287,000 818,743,000 $20,460,000 

5,901,000 5,011,000 4,530,000 
4,124,000 4,536,000 4,678,000 

8,889,000 9,183,000 7,527,000 

3,527,000 3,142,000 2,888,000 
3,166,000 3,544.000 3,590,000 

ABC (formerly Blue 
Network of NBC): 

Reported net invest- 
ment in assets t 

Depreciated broadcast 
plant investment 

Net income x 

Amount reported as pro- 
vision for Federal in- 
come and excess- profits 
taxes: 

CBS 
NBC 
ABC 

$2,425,000 
1,916,000 

t 

s 1,933,000 2,565,000 3,150,000 

$3,516,000 
3,782,000 

288,000 427,000 599,000 
30,000 654,000 572,000 

$4,350,000 $7,575,000 $8,250,000 
4,511,000 6,362,000 7,050,500 

38,660 831,000 1,483,000 

t Represents total assets less liabilities at end of year, or stockholders' equity as reported to 
Commission. 

a After Federal taxes on income. 
s Included in NBC prior to 1942 
Note. -Mutual Broadcasting System, the other nationwide chain, carries fixed assets at a 

nominal value of $1, and reports no net income since it is a mutual corporation. 
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Station Assignments of Licenses Approved in 1945 
(As Announced by FCC) 

Assignor. Location and Assignment of Station 

Robin Weaver. Sr. (WROX), Clarksville, Miss.; 1450 ko. 250 w, 
unlimited time 

F. W. Meyer (KMYR), Denver, Colorado; 1840 kc, 250 w, un- 
limited time 

Lester Q. Kresin and Otto A. Kraemer d/b as Krasin & Krutener 
Broadcasting Company (KTNM), Tucumari, New Mexico: 
1400 kc, 260 w, specified hours, (unlimited time authorized 
10/17/45) 

Glenn D. Roberts, Melva F. Roberts, Wellwood Nesbit, Robert M. 
LaFollette, Jr., Evelyn H. Dolph, Hope D. Pettey & Rachel 
Young LaFollette d/b as The Milwaukee Broadcasting Co. 
(WEMP), Milwaukee, Wisc.; 1840 kc, 250 w, unlimited time 

KQV Broadcasting Co. (KQV), Pittsburgh, Pe.; 1410 kc, I kw. 
unlimited time 

R. C. Holles (KPDN), Pampa, Tete.; 1840 kc, 100 w, unlimited 
time 

Marshall Field (WSAI), Cincinnati, Ohio; 1360 kc, 5 kw, un- 
limited time 

Nevada Broadcasting Co. (KENO), Las Vegas. Nev.: 1400 kc, 
250 w, unlimited time 

American Broadcasting Corp. (WBIR), Knoxville, Tenn.: 1240 kc, 
250 w, unlimited time 

A. L. Chilton and Leonore H. Chilton d/b as KGHI Broadcasting 
Service (KGHI), Little Rock, Ark.; 1230 kc, 250 w, unlimited 
time 

State Capital Broadcasting Association (KTBC), Austin, Texan; 
590 kc, 1 kw day, 250 w night, unlimited time 

Radio Station WMFR, Inc. (WMFR), High Point, N. Car.; 1280 
kc, 250 w, unlimited time 

The Columbus Broadcasting Co., Inc. (WRBL), Columbus, Ge.: 
1230 kc, 250 w, unlimited time 

L. J. Duncan, Leila A. Duncan, Josephine A. (Keith) Rawls. and 
EMe H. Allen d/b an Valley Broadcasting Company (WDAK), 
Columbus, Ga.; 1840 kc, 250 w, unlimited time; (WRLD), West 
Point, Ga.; 1490 kc, 250 w, unlimited time 

New Hampshire Broadcasting Co. (WFEA), Manchester, N. H.; 
1970 kc, 5 kw, unlimited time 

City Broadcasting Corp. (WELII, New Haven, Conn.; 960 kc, 
1 kw day, 500 w night, unlimited time 

Findlay Radio Company (WFIN). Findlay, Ohio; 1330 kc, 1 kw, 
daytime 

Mississippi Valley Broadcasting Co.. Inc. (WTMV), Eut St. Louis, 
Ill.; 1490 kr, 250 w, unlimited tinte 

Walter C. Bridges (WIMC), Rice lake, Wise.; 1240 kc, 250 w, un- 
limited time 

East Texas Broadcasting Co. (KOKB), Tyler, Texas; 1490 ke, 
250 w, unlimited time 

John R. Pepper (WJPR), Greenville, Mise.; 1340 kc, 250 w, un- 
limited time 

E. Anthony & Sons, Inc. (WNBH), New Bedford, Mass.; 1340 ke, 
250 w, unlimited time; (WOCB), West Yarmouth, Mass.; 1240 
kc, 250w, unlimited time 

Arthur Malcolm McGregor, Dorothy Charlotte McGregor and 
Hugh L. Gately d/b eo Radio Station WJBC (WJBC), Bloom- 
ington, Ill.; 1230 kc, 250 w, unlimited time 

Byrne Ross and R. H. Drewry d,'b as KSWO Broadcasting Co. 
(KSWO), Lawton, Okla.; 1150 k.', 250 w, daytime 

Dr. George W. Young (WDGY), Minneapolis, Minn.; 1130 kc, 
5 kw day and 500 w night, limited time 

Columbia Broadcasting System, Inc. (WBT), Charlotte, N. Car.; 
1110 kc, 60 kw, unlimited time 

Jay P. Beard Was Regional Broadcasting Co. (KBTM), Jones- 
boro, Ark.; 1230 kc, 250 w, unlimited time 

Memphis Broadcasting Co. (WMPS), Memphis, Tenn.; 1460 kc, 
1 kw day and 500 w night, unlimited time 

Ben T. Wilson, Ra. A. Corbett and Thomas W. Baker d/b as Red 
Lands Broadcasting Assn. (KRBA), Lufkin, Tex.; 1840 kc, 
250 w, unlimited time 

George Johnston (WJLD), Bessemer, Ala.; 1400 kc, 250 w, un- 
limited time 

Assignee 

Birney Imes Sr. (Publisher of Commercial Dispatch. Columbus, Miss., 
operated *CBI for Birney Imes, Jr. while in Service) 

KMYR Broadcasting Company (F. W. Meyer, assignor, controlling stock- 
holder) 

Hoyt Houck, Robert D. Houck, Walter G. Russell and Lonnie J. Preston d/b 
en Tucumcari Broadcasting Company (Hoyt Houck and Robert D. Houck- 
partners in Amarillo Baking Co. and Pepsi-Cola Bottling Co.; Walter G. 
Russell, CPA and Attorney, Amarillo, Texas; and Lonnie J. Preston is 
Station KGNC representative and owner Cafe) 

Glenn D. Melva F. Roberts, Wellwood Nesbit, Robert M. LaFollette, 
Jr., Evelyn H. 

Roberts, 
olph, Hope D. Pettey, Rachel Young LaFollette, Genevieve 

S. Nesbit, John Ernest floe and W. Wade Boardman, d/b as Milwaukee 
Broadcasting Co. (addition of three more partners) 

Allegheny Broadcasting Corporation (parent corporation of licensee) 

C. H. Holles, Harry Holles and Jane Joules d'b as Radio Station KPDN 
(children of R. C. Holla and associated with father in newspaper business) 

Buckeye Broadcasting Co. (controlled by Field Enterprises, Inc., of which 
Marshall Field is majority stockholden 

Maxwell Kelch and Laura Belle Kelch d 'b as Nevada Broadcasting Company 

Radio Station WBIR, Inc. (same officers and stockholders) 

A. L. Chilton, Leonore H. Chilton and S. C. Vinaonhaler d/b as KGHI Broad- 
casting Service (addition of Vinsonhaler as partner) 

Claudia T. Johnson (sole stockholder of assignor) 

James E. Lambeth, James E. Lambeth, Jr. Halen M. Lambeth, Ralph M. 
Lambeth, Frank S. Lambeth and Molly II. Lambeth, d/b as Radio Station 
WMFR 

J. W. Woodruff, J. W. Woodruff, Jr., and E. B. Cartledge, Jr., d/b as Colum- 
bus Broadcasting Co. 

L. J. Duncan, Leila A. Duncan, Josephine Rawls, EMe H. Allen, Allen M. 
Woodall and Margaret A. Pill d/b as Valley Broadcasting Company (addi- 
tion of two more partners) 

H. M. Bitner (sole stockholder of assignor) 

Connecticut Radio Foundation, Inc. (same oWeers and stockholders) 

Fred R. Hover tries Findlay Radio Company (majority stockholder of assignor 
corporation) 

Mules H. Johns, Penrose H. Johns, William F. Joh,, ani William F. Johns, 
Jr., d'b as Mississippi Valley Broadcasting Company (partners interested 
in WOSH) 

WJMC, Inc. (Walter C. Bridges, assignor, controlling stockholder) 

James G. Ulmer (majority stockholder of assignor corporation) 

Thomas Henry Golding, Sr., Thomas Henry Golding, Jr., Emmet Holmes 
McMurry, Jr. and Frank Wilson Baldwin d/b as Radio Services Company 
I McMurry and Baldwin, employees of WJPR; T. H. Golding and Son in 
cotton and stock farming business) 

Bristol Broadcasting Co., Inc. (100 " of stock held by assignor) 

Arthur Malcolm McGregor and Hugh L. Gately d/b as Radio Station WJBC 

Oklahoma Quality Broadcasting Co., a co- partnership composed of R. H. 
Drewry, J. R. Montgomery, Ted R. Warkentin and Robert P. Scott. 
(Drewry-automobile & finance business; Montgomery- President City 
Nat'l. Bank; Scott & Warkentin own stationery & bank supply business) 

Mae C. Young, executrix of the estate of George W. Young, deceased 

Southeastern Broadcasting Co. (Jefferson Standard Life Insurance Co.- 
99.778 ú stockholder; J. M. Bryan, Pres. has 50% interest in WORD; Edney 

Ridge, Secty. Treas. has 33%% interest in WBIG; Julius C. Smith, Direc- 
tor- Attorney) 

Jay P. Beard & Veda F. Beard d/b as Regional Broadcasting Co. (Veda F. 
Beard-wife of Jay P. Beard) 

WMPS, Inc, (sole stockholder of assignor corporation) 

Darrell E. Yates (manager KRBA) 

Johnston Broadcasting Co. (George Johnston and George Johnston, Jr., 
partners) 

Fisher's Blend Station, Inc. (KJR), Seattle, Wash.; 950 ke, 5 kw, Bin F. Fisher 
unlimited time 

(Continued on Page 402) 
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Consideration and Date Authorised 

$ 25,000.00 
2/8/45 
259 shares of stock issuel to F. W. Meyer 
2/8/45 
220,00.03 ' 

Glenn D. Roberta sold 2/8 interest to Ernest 
Roe & W. Wade Boardman for $25,009 - 
Wellwood gave 1 /16 interest to wife as 
gift 

2/20/45 
No monetary consideration, assigned to 

parent corporation 
227/45 

$1.00 (gift) 
2/27/45 
5,834 shares of 6 ó Non -Cumulative Pre- 

ferred Stock in Field Enterprises, Inc. 
issued to Marshall Field 

3/6/45 
No monetary consideration -changes from 

a corporation to a partnership 
3/6/45 
Change from a Kentucky Corporation to a 

Tennessee Corporation. 
3/14/45 
10% f artnership interest sold to S. C. 

Vinsonhaler for $12,000 
8/20/45 
No monetary consideration -changed from 

corporation to an individual 
3/27/45 
No monetary consideration- changed from a 

corporation to a partnership 
4/8/45 

No monetary consideration -changes from a 

4/3/45 
corporation to a partnership 

18x1 Interest In partnership sold for $15,303 
4/17,'45 

No monetary consideration- changed from a 
corporation to an Individual 

4/17/45 
Change from a Delaware Corporation to a 

4/24Connecticut .'45 
Corporation. 

Surrender of 181 shares of stock held by 
Fred A. Hover to assignor corporation and 
payment of $250 per share remaining 
shares o stock held y minority stock- 
holders 

5/8/45 

"/ 
$105,033.0) 

8/45 

Issuance of 203 shares of stock of which 50 
(25%) sold to Max. H. Levine for $5,000.00 

5/15/45 
Purchase by James G. 111 ner of 36 shares 

(3.6%)-remaining outstanding stock of 
assignor corporation for $900.00 

5/22/45 
$75,000.03 
5,2245 

210 shares of unissued stock to be issued to 
assignor 

5/22/45 
No monetary consideration -death of one 

partner er vested right in remaining partners 

$35,000 paid to Byrne Ross by three new 
partners for 5074 interest 

6/19/45 

No monetary consideration 
7/24/45 

$1, /45 
0.00 

No monetary consideration 
9/12/45 
No monetary consideration 
9/18/45 
$10.00 and other liabilities assumed 
9/25/45 

George Johnston, Jr. paid George Johnston, 
Sr. $63,600.00 for 60'0 interest in partner- 

10/hip 3/45 
Relinquishment of t¡TinterestIin assignor 

corporation 
10/9/45 
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Station Assignments of Licenses Approved in 1945 
(Continued from Page 401) 

Assignor. Location and Assignment of Station 

Associated Broadcasting Corp. (WTBO), Cumberland, Md.; 1450 
kc, 250 w, unlimited time 

KID Broadcasting Company (KID), Idaho Falla, Idaho; 1350 ko. 
5 kw day and 500 w night, unlimited time 

Frank R. Pidcock, Sr. (WMGA), Moultrie,, Ga.; 1400 kc, 250 w, 
unlimited time 

Copper Electric Co., Inc. (KSUN), Lowell, Ariz.: 1280 ko. 250 w, 
unlimited time 

Stephen R. Hinton' (WSRR), Stamfort, Conn.; 1400 kc, 250 w, 
unlimited time 

H. M. Bitner (WFEA), Manchester, N. H.; 1370 kc, 5 kw, unlimited 
time 

Assignee 

Aubrelia S. Becker and Charles Z. Heskett d, b as Associated Broadcasting 
Company 

Idaho Radio Corporation (Radio Service Corp. of Utah -licensee of KSL & 
50% owner KSUB- 24.93% stockholder) 

John F. Pidcock (son of assignor -prior to entrance in service was manager 
WMGA) 

Carleton W. Morris 

Western Connecticut Broadcasting Company (stockholders and officers 
interested in The Stamford Advocate daily newspaper) 

WFEA Inc. 

Consideration and Date Authorised 

No monetary consideration -changed from a 
corporation to a partnership 

10/3/45 

11/28/4500 

11/ 8/458 

No monetary consideration changed from a 
corporation to an individual 

12/13/45 
$161,000.00 
12/20/45 
Transfer WFEA asaste, subject to liabili- 

ties ($186,661). Bitner to sell $150,000 
of notes received from transferee. 

Transfers of Control of Stations Approved in 1945 
(As Announced by FCC) 

Licensee. Location and Assignment of Station Transferor Transferee Consideration and Date Authorized 

KFJI Broadcasters (KFJI), Klamath Falls, Ore.; George Kincaid and Rachel J. Willard D. Miller (Construction and Hotel business) 100 % -$115,000.00 
1240 kc, 100 w, unlimited time Kincaid 1/2/45 

Peoria Broadcasting Co. (WMBD), Peoria, Ill.; 1470 kc, 
5 kw day and 1 kw night, unlimited time 

H. D. Morgan Carl P. Slane -8.6 %; Frances P. Slane -21.2 %; 
Elizabeth P. Talbott- 21.2% (Interested in Peoria 

510 shares (51 %)- $114,760.00 
1/9/45 

Journal -Transcript, Inc.) 

Sioux City Broadcasting Co. (KTRI), Sioux City, Ia.; The Tribune Company Eugene H. Kelly- 25.2 %; John C. Kelly -12.4 %; Eugene 125 shares (50 %)- $17,375.00 
1450 ko. 250 w, unlimited time F. Kelly -12.4% (Present stockholders of Transferor 

corporation) 
1/25/45 

Sweetwater Radio, Inc. (KXOX), Sweetwater, Tex.; Wendell Mayes Mittie Agnes McBeath and J. S. MeBeath (Owners of 75 shares (50 %)- $8,754.42 
1240 kc, 250 w, unlimited time 50% of stock of KXOX) 2/13/46 

KOMA, Inc. (KOMA), Oklahoma City, Okla.; 1520 kc, 
6 kw, unlimited time. (Construction permit granted 
11/21/45 for 60 kw) 

T. Gritan, Deceased John Toole Griffin and Marjorie Griffin Leake, Executors 
under the will of J. T. Griffin, Deceased 

Administration of Estate -50 shares 
common (18.67 and 2,015 shares) 
preferred e ed (86.48 %) 

Tucson Broadcasting Co. (KTUC), Tucson, Ariz.; Berridge D. Butler (Owns 49.8% of stock of Purchase of 28 shares (7.67 %) of 
1400 kc, 250 w, unlimited time licensee corporation) treasury stock- $2,300.00 

2/27/45 

WJJD, Inc. (WJJD), Chicago, III.; 1160 kc, 20 kw, 
limited time 

Marshall Field Field Enterprises, Inc. 6,926 shares of 6% Non -Cumu- 
lative preferred stock in Field 
Enterprises, Inc., issued to 
Marshall Field 

3 /6/45 

Plattsburg Broadcasting Corp. (WMFF), Plattsburg, Edward H. Bragg and Leslie F. George F. Bissell (part owner of WENT and has stock 169 shares (51.88 %) -$24,000.00 
N. Y.; 1840 kc, 250 w, unlimited time Bragg in licensee corporation WMFF) 3.!6/45 

Radio Station WIAC, Inc. (WIAC), Hato Rey, P. R.; Enrique Abarca Sanfeliz, Deceased Mrs. Enrique Abarca Sanfeliz, Executrix of the Estate of Administrator of Estate -770 
580 kc, 5 kw, unlimited time Enrique Abarca Sanfeliz, Deceased shares (53 %) 

3/14/45 

Tulsa Broadcasting Co. Inc. (KTUL), Tulsa, Okla.; J. T. Griffin, Deceased John Toole Griffin and Marjory Griffin Leake, Executors Administration of Estate -251 
1480 kc, 5 kw, unlimited time under the will of J. T. Griffin, Deceased shares (53.4 %) 

8/14/45 

McDowell Service Co. (WBRW), Welch, W. Va.; J. W. Blakely, Gladys H. Blakely Joe G. Hunt -50 shares (wholesale beverage business); 150 shares (100%)- $67,239.00 
1340 kc. 250 w, unlimited time and J. Read Werness W. R. Keyser -25 shares (Editor Welch Daily News); 8/27/45 

Ellis Landreth -25 shares (Mgr. Welch Publishing Co.); 
Clarence H. Frey -25 shares (Publisher The Logan 
Banner); Robert O. Greever -25 share. (50% owner 
WLOG) 

Iowa Great Lakes Broadcasting Co. )KICD), Spencer. L. W. Andrews Ben B. Sanders (Commercial representative of WNOX) 809 shares of common stock 
Iowa; 1240 kc, 250 w, unlimited time (64.375 %) and 120 shares of 

preferred stock (47.25 %) - 
619.000.00 

4/3/45 

WIBX, Inc. (WIBX), Utica, New York; 1230 kc, 250 w, 
unlimited time 

Scott Howe Bowen, Deceased Estate of Scott Howe Bowen, Margaret P. Bowen, 
Executrix 

Administration of Estate -102 
shares (51 %) 

5/1/45 

The Jack Gross Broadcasting Co. (KFMB), San Diego, 
Calif.; 1450 kc, 250 w, unlimited time 

O. L. Taylor Jack O. Gross (Owner of 50% of stock of licensee 
corporation) 

8,750 shares (50 %)- $170,000.00 
6/12/45 

Phoenix Broadcasting, Inc. (KPHO), Phoenix, Ariz.; Central Newspapers, Inc. Rex Schepp (Owner of 33Sí % of stock of licensee 21635 shares (21%%)- $17,333.33 
1230 kc, 250 w, unlimited time corporation) 6/12/45 

Cornbelt Broadcasting Corp. (KFOR), Lincoln, Nebr.; Charles T. Stuart and James Stuart Investment Co. (Transferors own contro of 680 shares of stock of transferee 
1240 kc, 250 w, unlimited time Stuart transferee corp.) 

6/1745 

Central States Broadcasting Co. (KOIL), Omaha, Nebr.; Charles T. Stuart and James Stuart Investment Co. (Transferors own control of 1,670 shares of stock of transferee 
1290 kc, 5 kw, unlimited time Stuart transferee corp.) con 

8/19 4. 5 

Jamestown Broadcasting Co., Inc. (KSJB), Jamestown, 
N. Dak.; 600 kc, 250 w day and 100 w night, unlimited 
time. (Construction permit granted 10/9/45 for 5 kw) 

John W. Baler (Owns interest in licensee corporation 
and KVOX) 

Purchase of 72 shares of treasury 
and new stock- $7,200.00 

7/3/45 
The Birmingham News Co. (WSGN), Birmingham, Ala.; 

610 kc, 5 kw day:and 1 kw night, unlimited time 
Victor H. Hanson, Deceased Ruth Lawson Hanson, Executrix and C. B. Hanson, Jr., 

and Henry P. Johnston, Executors under the will of 
Administration of Estate -1,735 

shares (86%%) 
Victor H. Hanson, Deceased 7/10/45 

WCLS, Inc. (WJOL), Joliet, Ill.; 18411 kc, 250 w, 
unlimited time 

Walter Ashe Willard H. Erwin -1 share; Arthur C. Litton -9 shares; 
Clint Litton -9 shares; Calvin F. Wilson -10 shares; 

51 shares (51%)- $8,870.00 
7/17/45 

Gerald G. Smith -10 shares; Norman S. Fitzhugh -1 
share; Robert L. Bowles-11 shares (all of above own 
stock in licensee corporation) 

(Continued on Page 404) 
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7/1ote úiaztaoat ti40 euere 

%a KEEP POSTED 

Use `STANDARD" service 
WITH it at your elbow you have all the 
necessary and current information to 

better enable you to contact the advertiser 
or agency. The Register tells you which 
advertisers use Radio. It shows an adver- 
tiser's expenditures on the networks broken 
down by product. 

The Register lists over 11,000 national 
and sectional advertisers, giving the execu- 

tive personnel of each, 
including Advertis- 

ing Managers, Sales Managers ana, in 
many instances, Divisional Managers. It 
shows the Agency or Agencies placing the 
account and generally the Account Execu- 
tive; also the method and territorial dis- 
tribution of the advertiser's product. 

Hundreds of Radio Stations and their 
representatives use "Standard " -if you are 
not familiar with the time - saving and 
money making possibilities of the service 
write our nearest office. 

The Agency List. .. A dependable source of information on 1600 
advertising agencies, showing their personnel, recognition and the 
list of their clients. The Agency List is published three times a year- 
April, August and December -and is part of the complete service, or 
can be purchased separately. 

NATIONAL REGISTER PUBLISHING CO., INC. 
330 West 42nd St. 333 No. Michigan Ave. 
New York 18, N.Y. Chicago 1, Ill. 
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Transfers of Control of Stations Approved in 1945 
(Continued from Page 402) 

Licensee. Location and Assignment of Station 
WNAX Broadcasting Co. (WNAX1, Yankton, S. Dak.; 

570 kc, 5 kw, unlimited time 

Symons Broadcasting Co. (KFPY), Spokane, Wash.; 
920 kc, 5 kw, unlimited time 

WBYN- Brooklyn, Inc. (WBYN), Brooklyn, N. Y.; 
1430 kc, 1 kw day and 500 w night, unlimited time 

WKNE Corporation (WKNE), Keene, N. H.; 1290 kc, 
5 kw, unlimited time 

Piedmont Publishing Co. (WSJSI, Winston- Salem, 
N. Car.; 600 kc, 5 kw, unlimited time 

'The Croeley Corp. (WLW), Cincinnati, O.; 700 ke, 
50 kw, unlimited time 

'The Tribune Co. (WFLA), Tampa, Fla.; 970 kc, 5 kw, 
unlimited time 

WLIB, Inc. (WLIB), Brooklyn, N. Y.; 1190 kc, 1 kw, 
limited time 

The Everett Broadcasting Co., Inc. (KRKO), Everett, 
Wash.; 1400 kc, 250 w, unlimited time 

Miami Broadcasting Co. (WQAM), Miami, Fla.; 560 ko. 
5 kw day and 1 kw night, unlimited time 

KFNF, Inc. (KFNF), Shenandoah, Iowa; 920 kc, 1 kw 
day and 500 w night, unlimited time 

Marshall Electric Co. (KFJB), Marshalltown, Iowa; 
1280 kc, 250 w, unlimited time 

KSAL, Inc. (KSAL), Salina, Kansas; 1150 kc, 1 kw, 
unlimited time 

Middle Georgia Broadcasting Co. (WBML), Macon, Ga.; 
1240 kc, 250 w, unlimited time 

Palo Alto Radio Station, Inc. (KYA), San Francisco, 
Calif.; 1260 kc, 5 kw day and 1 kw night, unlimited 
time 

Portorican American Broadcasting Co. (WPAB), Ponce, 
P. R.; 1370 kc, 1 kw, unlimited time 

Monterey Peninsula Broadcasting Co. (KDON), Monterey, 
Calif.; 1240 kc, 250 w, unlimited ;ime 

Central Broadcasting Co. (WHO,. Des Moines, Ia.; 1040 
kc, 50 kw, unlimited time 

KTAR Broadcasting Co. (KTAR', Phoenix, Ariz.; 620 kc, 
5 kw, unlimited time 

Transferor 
South Dakota Broadcasting Corp. 

Frances R. Symons, Arthur L. 
t and Frances R. Symons. 

E. B. Craney and Spokane and 
Eastern Branch of Seattle First 
National Bank, Trustees under 
the Will of Thomas W. Symons. 
Jr. 

Rae Kronenberg as Executrix 
under the Last Will and Testa- 
ment of Aaron Kronenberg, Rae 
Kronenberg, Salvatore D'Angelo, 
Peter Testan and Millie Testan 

Preferred Stockholders 

Powel Croaky, et al 

J. S. Mims, Truman Green, J. C. 
Council, H. L. Mims, Chas. 
Frank Hamilton and George P. 
Webb 

Dorothy S. Thackrey 

Lee E. Mudgett 

W. W. Luce and F. W. Borton as 
individuals and Fred W. and 
Frances Hester Borton as Trus- 
tees and Wm. W. and Marshall 
G. Luce as Trustees 

Henry Field 

Earl Y. Peak, Deceased 

Catherine R. Peak, Administratrix 
of the Estate of Earl N. Peak, 
Deceased 

R. J. Laubengayer (Owns 5t' and 
relinquishing control by selling 
37)4 %) 

Mrs. Arthur Christie (sale of 50 
shares (25 %) to licensee cor- 
poration to be held as Treasury 

24 stockholders 

Pedro Juan Serralles 

Robert A. Griffin 

B. J. Palmer 

John J. Lovis 

Transferee 
Cowles, Broadcasting Co. (Owner of i00° Class A and 

49.4% Class B stock of licensee corporation) 

E. B. Craney -166 1/6 shares; Queen City Brd. Co., Ind. 
(KIRO) -1667 shares; John L. Wheeler (Atty.)- 
166 1/6 shares 

The Evening News Publishing Company 

M. S. Wilder (Has interest in WSYR and WTRY) 

Gordon Gray 

The Aviation Corp. 

A. W. Curry and R. Keith Kane, Trustees under will of 
John Stewart Bryan (Deceased). D. Tennant Bryan, 
John Stewart Bryan, Jr. and Amanda Bryan Kane 

Theodoro Corp. (Transferor sole owner.) (Parent cor- 
poration of New York Poet Corp.) 

William R. Taft (35% sold to Wm. R. Taft which gives 
control to Wm. R. and Archie G., Jr., his brother 
who has 30 %) 

The Miami Herald Publishing Co. (Publishes the Miami 
Herald) 

Midwest Br .adcasting Co. 

Catherine R. Peak. Administratrix of the Estate of 
Earl N. Peak, Deceased. 

Kenneth Durham, 87 shares (Hosiery Mills); Robert Root, 
29 shares (V. P. Transportation Co.); Joseph Rosen- 
field, 87 shares (Atty.); John Ruan, 87 shares (Owner 
Ruan Transportation Co.) 

The Hutchinson Publishing Company (Publisher, 
Hutchinson, Kansas) 

E. D. Black and E. G. McKenzie (remaining stock- 
holders obtain control by sale of Mrs. Christie s stock 
back to corporation. Manufacturers of cotton 
seed out 

Dorothy S. Thackrey (Owner New York Post and 
WLIB) 

Juan Alberto Wirshing, Arturo Gallardo, Mrs. Porrato 
Doria, Carolos Clavell and Rafael Lopez Zapata 

Salinas Newspapers Inc. 

Daniel David Palmer 

KTAR Broadcasting Co. Inc. 

Consideration and Date Authorized 
253 shares ('lass B stock (50.6' 1- 
7/17/400.00 5 

499 shares (99.8%)- $348,496.67 
7/24/45 

71.25 shares common (71.25%) 
and 429 shares preferred 
(52.64 %) -$204,646.76 

7/24/45 

190 shares new common stock (38%) 
in return for surrender of 205 
shares of preferred stock held by 
transferree and payment of 
$2,525 in cash 

7/24/45 
Recapitulation of stock. 
7/24/45 
305,100 shares (55.9 %) at $39.00 

per s 
8 /2 /45hare 
Purchase of 106 shares common 

stock (1.71 %) by A. W. Currey 
and R. Keith Kane, Trustees- 
34/45 1,3 40.00 

100% of stock of transferee corp. 
8/21/45 
35 shares (35 %)- $1,500.00 cash 

and other obligations 
9/18/45 
188 shares (100 %) -$500,000.00 
9/18/45 

Henry Field to exchange 201.31 
shares (50.33%) in licensee corp. 
for 400 shares in transferee corp. 

9/1%45 
ue 

$40,000.00) 

Administration of Estate -286 
shares (98.6 %) 

9/25/45 
290 shares (100%)- $27,500.00 

150 shares (37.'5 %) -$130,000.00 
10/3/45 

50 shares (25 %)- $20,000.00 to 
be held as Treasury Stock. 

10/3/45 

8,720 shares (83.9%)- $348,800 
10/10/45 

Filed for recordation of stock 
transfers. 

10/81/45 
5 shares capital stock giving trans- 

feror and transferee 50(% each 
12/29/45 
No monetary consideration 
12/29/45 
12,350 shares (49.4 %) for $15,437.50 
12/29/45 

GP 40151. 
GREAT NOTCH, N.J. 

LITTLE FALLS 4 - 1000 O FOUNDED 1926 
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International Broadcasting Stations of the United States 
Authorized by FCC as of January 1, 1946 

Note: Under wartime arrangements made in October- November, 1942, these U. S. shortwave stations are leased by the licensees to the Government, were 
programmed until recently by the Office of War Information and the Coordinator of Inter -American Affairs, and are now programmed by the Interim Inter - 
ternational Information Service of the Department of State. 

Power 
Call Frequency In 

Letters Licensee and Transmitter Location in me. Watt. 
KWID The Associated Broadcasters Inc. 6.06, 7.23, 100,000 

San Francisco, Cal. 9.57. 11.87, 
15.29, 17.76, 
21.81, 

KWI X The Associated Broadcasters Inc. 6.08, 7.23. 50.000 
San Francisco, Cal 9.57. 11.87. 

15.29. 17.76. 
21.61 

KCBA Columbia Broadcasting System Inc. 50,000 
Delano, Cal. 

KCBF Columbia Broadcasting System Inc. 50.000 
Delano, Cal. 

KCBR Columbia Broadcasting System Inc. 200,000 
Delano, Cal. 

WCBX Columbia Broadcasting System Inc. 6.12, 6.17. 50,000 
Brentwood, L. I., New York 9.65, 11.83. 

15.27, 17.83, 
21.52, 21.57, 

WCBX Columbia Broadcasting System Inc. 6.06, 6.12, 50.000 
Brentwood, L. I., New York 6.17, 9.65, 

11.83, 15.27, 
17.83, 21.52, 
21.67 

SA- 9.49 
SA- 9.59 
SA-15.267 in lieu of 15.27 

WCDA Columbia Broadcasting System Inc. 6.06, 6.12, 10,000 
Brentwood, L. 1., New York 6.17, 9.65, 

11.83, 15.27, 
17.83, 21.52. 
21.67 

SA- 9.49 
SA- 9.59 
SA-15.267 in lieu of 15.27 

WCRC Columbia Broadcasting System Inc. 6.06, 6.12, 50,000 
Brentwood, L. I., New York 6.17, 9.65, 

11.83, 15.27. 
17.83, 21.52, 
21.57 

SA- 9.49 
SA- 9,59 
SA-15.267 in lieu of 15.27 

WOOC Columbia Broadcasting System Inc. 6.12, 6.17, 50.000 
Wayne: N. J. 9.65, 11.83. 

15.27. 17.83, 
21.52, 21.57. 

WOOW Columbia Broadcasting System Inc. 6.12. 6.17, 50.000 
Wayne, N. J. 9.65, 11.83, 

15.27. 17.83. 
21.52, 21.57. 

WLWK The Croaley Corp. 6.08, 9.59, 50.000 
Mason, O. 11.71, 15.25. 

17.8, 21.65, 

WLWL The Crosley Corp. 6.08, 9.59. 200,000 
Mason, O. 11.71, 15.25, 

17.8. 21.65, 

WLWO The Crosley Corp. 8.08. 9.59, 75,000 
Mason, O. 11.71, 15.25, 

17.8, 21.65, 

WLWR The Croaley Corp. 6.08, 9.59. 200,000 
Mason, O. 11.71, 15.25, 

17.8, 21.65. 

WLWS The Croaley Corp. 6.08. 9.59, 200,000 
Mason, O. 11.71. 15.25, 

17.8, 21.65, 

KGEI General Electric Co. 6.19, 7.25, 50.000 
Near Belmont, Cal. 9.53, 9.55, 

11.73, 15.21. 
15.33 

KGEX General Electric Co. 100.000 
Belmont, Cal. 

WGEA General Electric Co. 6.19, 7, 50,000 
So. Schenectady, N. Y. 9.56. 11.8475. 

15.88, 21.5, 
21.59 

54- 9.53 

WGEO General Electric Co. 6.19. 7, 100,000 
9.53, 11.8475, 
15.33 

WGEX General Electric Co. 25,000 
So. Schenectady, N. Y. 

WNBI National Broadcasting Co. Inc. 6.1, 9.67. 50.000 
Bound Brook, N. J. 11.89, 15.15, (100,000 

15.19, 17.78. on 9.67) 
21.63 

SA-11.893 

(NBA National Broadcasting Co. Inc. 50,000 
Near Dixon, Cal. 

KNBC National Broadcasting Co. Inc. 50,000 
Near Dixon, Cal. 

KNBI National Broadcasting Co. Inc. 60,000 
Near Dixon. Cal. 

BROADCASTING Telecasting 

Call 
Letters 
KNBX 

Licensee and Transmitter Location 
National Broadcasting Co. Inc. 

Near Dixon, Cal. 

Frequency 
In mc. 

WNBI National Broadcasting Co. Inc. 6.1, 9.67. 
Bound Brook, N. J. 11.89, 15.15. 

15.19, 17.78, 
21.63 

SA- 11,893 
WNRA National Broadcasting Co. Inc. 6.1, 9.67, 

Bound Brook, N. J. 11.89, 15.15, 
15.19, 21.63, 

WNRE National Broadcasting Co. Inc. 6.1, 9.67, 
Bound Brook, N. J. 11.89, 15.15, 

15.19, 20.63. 
WNRI National Broadcasting Co. Inc. 6.1, 9.67. 

Bound Brook, N. J. 11.89, 15.15, 
15.19, 21.63, 

WNRX National Broadcasting Co. Inc. 6.1. 9.67, 
Bound Brook, N. J. 11.89, 15.15, 

15.19, 21.63. 
WRCA National Broadcasting Co. Inc. 6.1, 9.67. 

Bound Brook, N. J. 11.89, 15.15, 
15.19, 17.78. 
21.63 

SA- 11,893 
WBOS Westinghouse Radio Stations Inc. 6.14, 9.57, 

Hull, Mass. 11.87, 15.21. 
17.78, 21.54. 

WRUA World Wide Broadcasting Corp. 6.04, 9.7, 
Scituate, Mass. 11.73, 15.35, 

17.75, 21.46, 
WRUA World Wide Broadcasting Corp. 6.04, 11.73, 

Scituate, Mass. 11.79, 15.13, 
15.35, 17.75, 
21.46 

WRITS World Wide Broadcasting Corp. 6.04, 9.7, 11.73, 
Scituate, Mass. 15.35, 17.75, 21.46 

WRUW World Wide Broadcasting Corp. 
Scituate, Mass. 

WRUX World Wide Broadcasting Corp. 
Scituate, Mass. 

SA- Special Authorisation. 

Call 
Letten 
CFCX 

CFRX 

CFVP 

CHNX 

CJCX 

CKRO 

CKRX 

CKFX 

CBFW 

CBFX 

CBFY 

CBFZ 

CBRX 

VE9AI 
VE9AI 
CKOB 

CKLO 

CKXA 

CKCX 

CKNC 

CRAC 

CHLS 

CHMD 

CHOL 

CHTA 

CHLA 

CKEX 

CANADA 

9.7, 
11.79, 
15.35, 
26.6 

11.73. 
15.13, 
17.75, 

Licensee and Transmitter Location 

Canadian Marconi Co., Montreal 
Montreal, Que. 

Rogers Radio Broadcasting Co. Ltd., Toronto 
Township of King, Ont. 

Voice of the Prairies Ltd., Calgary, Alta. 
Strathmore, Alta. 

Maritime Broadcasting Co. Ltd., Halifax, N. S. 
Bedford, N. S. 

Eastern Broadcasters Ltd., Sydney, N. S. 
South Bar Road near Sydney, N. S. 

Transcanada Communications Ltd., Winnipeg, Man. 
Middlechurch, Man. 

Transcanada Communication. Ltd., Winnipeg, Man. 
Middlechurch, Man. 

Western Broadcasting Co. Ltd., Vancouver, B. C. 
Lulu Island, B. C. 

Canadian Broadcasting Corp., Montreal 
Veicheres, Que. 

Canadian Broadcasting Corp., Montreal 
Veicberes, Que. 

Canadian Broadcasting Corp., Montreal 
Veicheres, Que. 

Canadian Broadcasting Corp., Montreal 
Veicheres, Que. 

Canadian Broadcasting Corp., Vancouver, B. C. 
Lulu Island, B. C. 

Edmonton Journal Ltd., Edmonton, Alta. 
Edmonton Journal Ltd., Edmonton, Alta. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
Canadian Broadcasting Corp., Montreal 

Sackville, N. B. 
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Directory of 
BROADCASTING EQUIPMENT MANUFACTURERS 

Owing to wartime conversions of nearly all radio manufacturing plants, many of the products here listed are unavailable for the duration. 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER PRODUCTS 

Acme Electric & Mfg. Company Cuba, N. Y. Cuba 4 W. E. Wilson Transformers 

Acoustic Equipment Co. Atlanta 3, Ga. 328 Walton Bldg. Walton 6714 P. C. Bangs Transcriptions, recording 

H. W. Acton Co. Inc. New York 1 870 7th Ave. Pennsylvania 6 -0111 H. W. Acton Transcription needles, playback and cutting needles 

Aerovox Corporation New Bedford, Mass. 
New York 
Chicago 
Los Angeles 16 

740 Belleville Ave. 
347 5th Ave. 
9 S. Clinton St. 
1150 South Hill 

New Bedford 6 -8221 
Murray Hill 5 -7090 
Central 1894 
Richmond 9178 

Charles Golenpaul 
George Uzmann 
Fred R. Effinger 
William C. Hitt 

Capacitors -mica, electrostatic, electrolytic 

Afrdeaign & Fabrication Inc. 

Alden Products Company 

Upper Darby, Pa. 241 Fairfield Ave. Allegheny 3305 or 
Boulevard 0268 

L. Edward Pamphilon Transformera for FM, TV and facsimile-trans- 
formers all types (iron core) 

Brockton 64, Mass. 117 N. Main St. Brockton 160 John U. Bete Radio components, facsimile- scanners, recorders, 
oscillators, associate equipment 

Allied Record Mfg. Company 

Allied Recording Products Co. 

Altec Lansing Corporation 

Hollywood 38, Cal. 1041 N. Las Palmas Ave. Hollywood 6107 E. D. Bedell Transcriptions, phonograph records 

Long Island City 1, N. Y. 21-09 43rd Ave. Stillwell 4 -2318 J. Strauss Recording blanks and recording machines, accessories 

Hollywood 28, Cal. 
New York 19 

1680 N. Vine St. 
250 W. 57th St. 

Hillside 1121 
Columbus 5 -3255 

A. A. Ward 
H. S. Morris 

Recording amplifiers, monitor speakers, inter - 
modulation test equipment, transformers 

American Lava Corporation Chattanooga 5, Tenn. 6-8114 G. E. Richter, Jr. Electrical insulators 

American Radio Company Glendale 5, Cal. 611 E. Garfield Ave. Citrus 1 -6884 James Ruel AM transmitters, control consoles, speech amplifiers, 
program amplifiers, monitor amplifiers, line ampli- 
fiers, recording amplifiers, equalizers, filters, field 
transmitters, remote amplifiers. Test equipment: 
regulated power supply, square wave generator, 
vacuum tube voltmeter, phase angle meter, com- 
bination L- C -R-Q-D bridge, audio oscillator. 

American Transformer Company Newark 6, N. J. 178 Emmet St. Bigelow 3 -4444 Ivor B. Watts Modulation transformers, filament transformers, 
plate and plate filament transformers, filter 
reactors, audio transformers, power transformers, 
audio reactors 

Amperex Electronic Corporation Brooklyn, N. Y. 79 Washington St. Main 5 -2050 Sam Norris Transmitting and rectifying tubes 

Amplifier Company of America New York 13 398 Broadway Canal 6 -7612 N. M. Haynes Electronic equipment, power supplies, amplifiers, 
transformers, filter networks 

Andrew Company Chicago 19 
Seattle 
Hollywood 28 

868 E. 76th St. 
2821 2nd Ave. 
6406 W. Sunset Blvd. 

Triangle 4400 
Main 8811 
Gladstone 0115 

C. Russell Cox 
Jas. J. Backer 
Leon A. Fry 

Coaxial cables and accessories, antenna tuning, 
phasing and filtering equipment and components, 
tower lights and lighting accessories, high fre- 
quency antennas, phase monitors, remote antenna 
ammeters. 

Audak Company New York 18 500 Fifth Ave. Lackawanna 43723 G. V. Sullivan Pickups and cutters 

The Astatic Corporation Conneaut, Ohio P. O. Box 120 12-656 Ray T. Schottenberg Microphones, phonograph pickups, cutting heads, 
accessories 

Audio Devices, Inc. New York 22 444 Madison Ave. Plaza 9 -0973 Bryce Haynes Recording blanks, playback and cutting points 

Automatic Electric Co. Chicago 7 1033 W. Van Buren St. Haymarket 4900 Walter Axelsen Relays, rotary switches and other switching equip- 
ment for studio control and monitoring 

Birubach Radio Company Inc. New York 18 145 Hudson St. Walker 5 -6980 Morris Birobach Antennas 

Blow -Knot Co. Pittsburgh 30 
Birmingham 8 
Chicago a 
New York 17 
Philadelphia 3 
Washington 4, D. C. 

Farmers Bank Bldg. 
Brown -Marx Bldg. 
Peoples Gee Bldg. 
842 Madison Ave. 
1617 Pennsylvania Blvd. 
423 Munsey Bldg. 

Sterling 2700 
3-4931 
Harrison 7639 
Vanderbilt 6 -0661 
Rittenhouse 1681 
Republic 3142 

E. J. Staubitz 
William E. Balliet 
J. C. McQuide 
T. M. Avery 
W. F. Simmons 
J. N. Critchlow 

Antenna 

Bliley Electric Co. Erie, Pa. Union Station Bldg. 26-857 G. E. Wright Quartz crystals, holden and automatic frequency 
control units 

Bluff City Distributing Co. Memphis 3 905.7 Union Avenue 5-5761-62 A. L. Cowles Tubes, sound equipment, recording blanks, needles, 
transformers, measuring equipment 

The Brush Development Company Cleveland 14 9405 Perkins Ave. Endicott 8315 Blair Foulds Recording equipment, transcription type phono- 
graph pickups 

Burgess Battery Co. Freeport. Ill. Exchange St. Main 9300 L. H. Harries Dry batteries 

William W. L. Burnett Radio Lab. San Diego 4 4814 Idaho St. Talbot 4943 Wm. W. L. Burnett Pfezo electric crystal holders, temperature controlled 
oven and constant frequency contro.ling equip- 
ment, frequency measuring service 

Canadian Marconi Co. Montreal 1, Que. 
Toronto, Ont. 
Halifax, N. S. 
Winnipeg, Man. 
Vancouver, B. C. 
St. Johns, Nfld. 

211 St. Sacrament St. 
92 Adelaide St. West 
47 Argyle St. 
856 Main St. 
500 Beatty St. 
Adelaide & New Gower Sta. 

Marquette 7081 
Elgin 9275 
3-6712 
9 -7255 
Marine 0464 
881 

M. M. Elliott 
G. F. Eaton 
C. S. McDonald 
W. F. South 
L. S. Hawkins 
J. J. Collins 

Transmitters, portable pickup transmitters, mobile 
transmitters, commercial receivers, studio, remote, 
portable and all other type amplifiers, antenna 
equipment, tubes, turntables, vertical radiators, 
quartz crystals, frequency modulation broadcast 
and communications equipment, marine radio 
communications equipment 

Chatham Electronics Newark 2, N. J. 475 Washington St. Market 2 -1892 W. L. Meier Rectifier tubes 

Clark Radio Equipment Corporatior Chicago 18 4313 North Lincoln Ave. Lincoln 1747 A. Flowers Amplifiers, labyrinth speakers, equalizers 

Collins Radio Company Cedar Rapids, Iowa 
New York 18 
Montreal, Que. 

855 35th St. N. E. 
11 W. 42nd St. 
Collins -Fisher, Ltd. 

3-0281 
Lackawanna 4 -0229 

W. F. Stewart Transmitters, studio equipment and accessories 
W. J. Barkley 
Charles B. Fisher 

Commercial Radio Equipment Co. Washington 4, D. C. 

Kansas City, 5, Mo. 
Hollywood 28, Cal. 

1319 F. St. N. W. District 1319 

Porter Bldg. Logan 8821 
1584 Cross Roads of World Hillside 9008 

Everett L. Dillard Frequency measurements, allocation-engineering 
and radio crystals 

Robert F. Wolfakill 
George Taffeau 

Commercial Radio-Sound Corporation New York 22 570 Lexington Ave. Vol 5 -1700 Arthur W. Schneider Sound effects machines, speech input, rack and 
console wiring, audition equipment 

Continental Sales Company Newark 4, N. J. 195-197 Central Ave. Market 2 -0884-5 Joseph J. Stantley Amplifier units, speakers, test equipment, micro- 
phones, record blanks, parts 

(Continued on Page 408) 
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1,i'UBE PROBLEMS ARE MULTIPLIED 
YOU WEIGH FM, TELEVISION AND 

'HER SERVICES. EXPANSION MEANS MORE 
T BES, MORE TYPES, MORE HAZARDS IN THE 

PRIMARY DUTY OF "STAYING ON THE AIR" AND 
A CLOSER SCRUTINY OF OPERATION COSTS. TODAY 
AS IN THE FORMATIVE DAYS OF AM, AMPEREX RESEARCH, 

CREATIVE EIJEERING, PRECISION MANUFACTURE AND 
HELPFUL SERVICE ARE VALUED ALLIES OF THE BROADCASTING 
INDUSTRY. TODAY AS THEN - IN YOUR OLD AND NEW SOCKETS 
YOU CAN RELY ON AMPEREX FOR TUBE PERFORMANCE, LIFE AND 
SAFE ECONOMY. 

YOUR TUBE PROBLEMS: Ask the Amperex Application Engineering 
Department to bring its long experience to bear. Your only obliga- 
tion is a statement of your problem. 

P O W E- 
o M 

\T U B E S P E C I A L I S T S S I N C E 1 9 2 5 

00,c- oN 

ca CA Si* 9S 
`ko tao' c9 

i`E P E``/ 5 

25 WASHINGTON STREET, BROOKLYN 1, N. Y., CABLES: "ARLAB" 

In Canada and Newfoundland: ROGERS MAJESTIC LIMITED, 622 Fleet Street West, Toronto 2B, Cando 

RMPEREX 

ELEtTROitlt tORPORpT1011 
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DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
(Continued from Page 406) 

NAME OF COMPANY CITY ADDRESS TELEPHONF. 

Cornish Wire Company Inc. New York 7 15 Park Row Cortlandt 7-2525 

MANAGER 

W. F. Oster. Jr. 

PRODUCTS 

Radio and electrical wires and cables 

Corning Glass Works Corning, N. Y. 872 C. J. Phillips Radio insulators 

Crystal Products Company Kansas City 8 
Crystal Research Laboratories. Inc. Hartford 8. Cono. 
The Daven Company Newark 4, N. J. 

1519 McGee St. 
29 Allyn St. 
191 Central Ave. 

Victor 1686 
7 -3215 
Mitchell 2-6555 

J. M. Ziegler 
S. I Ward 
Lewis Newman 

Quartz crystals 
Quartz oscillating crystals, general test equipment 
COMPONENTS: Variable and fixed attenuators, 

single and dual potentiometer., multipliers, faders, 
step -type rheostats, special step -type rotary 
switches, davohm and super devohm precision 
wire-wound resistors. TEST SETS: Transmis- 
sion measuring sets, attentuation boxes, output 
meters, power output meters, volume level 
indicators, power level indicators, decade voltage 
dividers, program line equalizers, electronic 
frequency meters, decade resistance boxes, power 
supply, ratio arm boxes and logarithmic resistor 
boxes 

Allen B. DuMont Laboratories, Inc. Passaic, N. J. 
Detroit 1 

2 Main Ave. 
4461 Woodward Ave. 

Passaic 3 -1616 Herbert E. Taylor, Jr. Cathode -ray tubes, oscillographe, test equipment, 
H. B. Graham receiving and transmitting equipment. For 

television: Transmitters, studio equipment, remote 
field equipment, monitor equipment, test equip- 
ment. 

Eastern Mike-Stand Company Brooklyn 12, N. Y. 56 Christopher Ave. Dickens 2-3538 S. Sherman Microphone stands, microphone boom stands, acces- 
sones. 

Eitel- McCullough, Inc. San Bruno, Cal. 
Chicago 5 
New York 7 

Electronic Enterprises Inc. Newark 4, N. J. 
Electronic Products Co. Mount Vernon, N. Y. 
Electro-Voice Corp. South Bend 24, Ind. 
Evanston Sound Proof Door Evanston, DI. 
Fairchild Camera & Instrument Corp. Jamaica 1, N. Y. 

600 S. Michigan Ave. 
220 Broadway, Room 2210 
67 7th Ave. 
111 E. 3rd St. 
1239 South Bend Ave. 
1127 Hinman Ave. 
88-06 Van Wyck Blvd. 

Sen Bruno 4000 
Harrison 5948 
Cortland 7 -0011 
Hu 2-0630 
Mount Vernon 8 -2340 
21431 
University 2758 
Jamaica 6 -3800 

O. H. Brown 
Royal J. Higgins 
Adolph Schwartz 
Ward Denison 
James H. Cone 
A. R. Kahn 
W. W. Lloyd 
C. V. Kettering 

Transmitting type vacuum tubes vacuum capacitors 
and vacuum switches. For FM, TV and facsimile: 
same as above. 

Vacuum tubes 
Transmitting tubes rectifiers 
Microphones 
Sound proof door. 
Sound recorders (disc), amplifier -equalizers, tran- 

scription tables, magnetic cutterheads, dynamic 
pickups 

Farnsworth Television & Radio Corp. Fort Wayne 1, Ind. 8700 East Pontiac St. Anthony 5301 Ernest H. Vogel Transmitters and receivers. For FM & TV: Trans- 
mitters and studio equipment. 

Ferranti Electric, Inc. 
Finch Telecommunications, Inc. 

New York 20 
Passaic, N. J. 
New York 16 

80 Rockefeller Pou 
Fourth & Virginia Ste. 
10 E. 40th St. 

Circle 7-0912 
Pa 2-3440 
Murray Hill 5-7976 

W. R. Spittal Transformers, chokes, filters, assemblies 
Herman H. Rathkamp Facsimile terminal equipment 
H. Rathkamp 

(Continued on Page 410) 

f , A 

CIIA"- 
S stew' 
[ONTROLS 

* Clarostat Series CIB control 
meets need for constant-imped- 
ance attenuator capable of dis- 
sipating 10 watts at any setting. 
Used as output level control 
for power amplifiers, or as in- 
dividual input attenuator for 

Available in 8, 15, 50, 
200, 250 and 500 
ohms. Inexpensive. 

individual speakers. Linear up 
to 30 db. in 10 steps- begin- 
ning at absolute zero, then 30 
db. steps to 24 db., then 30 db. 
and infinity. Typically a Clore - 
stat sound-system control. In- 
terested in such controls? 

Write for literature ... 

CIAROSTAI MFG CO Inc 785 N. On St . Brooklyn N. Y 
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LARGE or small... 

r 

Ratina: T4DB. 
Class B..endulotinn 
Transformer .03- iiK /:: 
12 KV D. C. OperNng 51 
K. V. Hlpotenttol. 

f 

AMERTRAN ! c 

- ts. R; v,, <! 

Modulation Transformers and Reactors 
Oil or Abestol Immersed Plate Transformers 

W Type Transmitter Transformers 
Transtat A. C. Voltage Regulators 

!Manual, Motor and Automatic Operation, 
Radio Components 

Wave Filters 
Rectifiers 

Transformers for Electronic Applications 
Air borne Transformers 

General Purpose Lighting and Power 
Transformers 

e From tiny "mike" transformers - 
up the line through circuit after 

circuit to the huge modulation and 

plate transformers, AmerTran 

makes them all. Every AmerTran 

has the inbuilt quality construction 

which has kept AmerTran in the 

lead of transformer manufacture 

for 45 years. Please mention type 

of tronsformer when writing for 

bulletins. 

AMERICAN TRANSFORMER CO. 

I 82 Emmet St., Newark 5, N. J. 

AMEITRAN 
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DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
(Continued from Page 408) 

NAME OF COMPANY CITY ADDRESS 

Gates Radio Co. Quincy, Ill. 
New Yo k 

220 Hampshire St. 
40 Exchange Pl. 

TELEPHONE 

522 
Hanover 2 -0198 

MANAGER PRODUCTS 

F. J. Pippenger Transmitters, speech equipment, turntables, record- 
ing equipment, microphones, allied equipment. 

General Electric Schenectady 5, N. Y. 
San Francisco 6 
Atlanta 3 
New York 22 
Chicago 7 
Cleveland, O. 
Dallas 2, Texas 
Boston 
Philadelphia 2 

1 River Road 
235 Montgomery St. 
187 Spring St., N. W. 
570 Lexington Ave. 
840 S. Canal St. 
4966 Woodland Ave. 
1801 N. Samar St. 
140 Federal St. 
1405 Locust St. 

4 -2211 
Douglas 3740 
Walnut 9767 
Wickersham 2 -1311 
Wabash 5611 
Endicott 4464 
LD 224 
Hubbard 1800 
Pennepacker 9000 

W. R. David 
F. P. Barnes 
W. L. Fattig 
H. L. Perdine 
S. W. Pozgoy 
F. R. Walker 
J. H. Douglas 
W. C. Jaeger 
T. B. Jacobs 

FM, AM, international and TV relaying equi 
ment, speech input, transmitters, antenna, S -T 
equipment. For FM: Speech input, transmitters, 
antenna. For TV: S -T equipment, etc. For 
facsimile: Transmitters and possible terminal 
equipment. 

General Electronics, Inc. New York 23 1819 Broadway Circle 7 -8093 T. A. Haish Rectifiera, triode, amplifying electron tubes. 

General Radio Co. Cambridge 39, Mass. 
New York 6 
Chicago 5 
Hollywood 38 

275 Massachusetts Ave. 
90 West St. 
920 S. Michigan Ave. 
1000 N. Seward St. 

Trowbridge 4400 
Cortlandt 7 -0850 
Wabash 3820 
Hollywood 6321 

A. E. Thiessen 
I. G. Easton 
I. E. Packard 
Frederick Ireland 

Broadcast frequency monitors, modulation monitors, 
radio-frequency bridges, sound measuring equip- 
ment, audio-frequency, oscillators, volume controls, 
variacs, FM monitors, distortion meters 

The Gould -Moody Company New York 13 395 Broadway Canal 6 -3446 Sidney S. Gould Recording blanks and recording accessories 

Grady Instrument Co. Belmont 78, Masa. 689 Belmont St. Belmont 5005 Edward J. Grady Transmitters and mobile pick -ups. 

Graybar Electric Co. Inc. New York 17 
Atlanta 1 

Boston 16 
Chicago 7 
Cincinnati 2 
Cleveland 14 
Dallas 2 
Detroit 1 

Jacksonville 1 

Kansas City 8 
Loa Angeles 12 
Minneapolis 15 
New York 14 
Philadelphia 7 
Pittsburgh 22 
Richmond 19 
San Francisco 1 

Seattle 4 
St. Louis 3 
Washington, D. C. 

420 Lexington Ave. 
167 Walton St. 
287 Columbus Ave. 
500 S. Clinton St. 
810 Elm St. 
1010 Rockwell Ave. 
Austin & Wood Sta. 
55 West Canfield Ave. 
12th & Main Sts. 
1644 Baltimore Ave. 
201 Santa Fe Ave. 
824 South 4th St. 
180 Varick St. 
910 Cherry St. 
87 Water St. 
6th & Cary Sta. 
9th & Howard Sta. 
King & Occidental Sta. 
2642 Washington Ave. 
1329 E. St. N. W. 

Mohawk 4 -4000 J. W. LaMarque 
Jackson 2261 W. A. Northington 
Kenmore 4567 J. P. Lynch 
Webster 2800 E. H. Taylor 
Main 0600 A. W. Hallett 
Cherry 1960 R. F. Briggs 
Central 6454 C. C. Ross 
Columbia 5500 K. S. Deichman 
Jacksonville 5-6785 E. C. Toms 
Grand 0324 R. B. Uhrig 
Trinity 3321 R. B. Thompson 
Main 1188 W. G. Pree 
Walker 5 -8000 F. J. Stahl 
Walnut 5405 J. W. Crockett 
Court 4000 R. F. Grossett 
Richmond 2 -2893 L. E. Walker 
Market 5131 K. G. Morrison 
Main 4635 C. A. Marten 
Newstead 4700 H. H. Harris 
Executive 0022 L. H. Whitten 

Transmitters, antenna towers, speech input equipment, 
microphones, tubes, frequency monitors, amplifiers, 
rectifiera, meters, resistances, condensers, trans- 
formers, motor generators, emergency power plants 
and associated apparatus; antenna control equip- 
ment, phase monitors, public utility radio equipment. 

(Continued on Page 412) 

CHAMBERS AND GARRISON 
CONSULTING RADIO ENGINEERS 

1519 CONNECTICUT AVE., WASHINGTON 6, D. C. 

Allocation Engineering 

Antenna Design and Adjustment 

Field Intensity Measurements 

Phone -Columbia 8544 

Engineering Service and 

Representation on Broadcasting 

AM, FM, Television 
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LEADERS IP 
Since the "Beginning of Radio Time "! 

EVERYTHING FOR RADIO BROADCASTING 

from the PLANS to the COMPLETED STATION 
For completeness, engineering, efficiency, reliability and simplicity, GATES broadcasting 
equipment is adequate for any need. GATES service is complete -from the plans for 
your dream station to the completed job. Only representative units are shown herein. 
Write for complete details of any type of equipment you may require. 

LIMITING AMPLIFIER 
MODEL 28-CO -The most modern equipment for securing 
high overage modulation levels with low distortion and 
noise. Trouble free performance. 

LINE AMPLIFIER 
MODEL 6C -a flexible Unit which may be used in re. 
cording, monitoring and line amplifier service. May be 
used throughout the station. 

5 & 10 KILOWATT 
TRANSMITTERS 

MODEL BC -S -new development, 
meeting all demands fora modern, 
versatile 5-Kilowatt Transmitter. 
Also made as a 10- Kilowatt Trans. 
miner- MODEL BC -10. 

QUALITY SINCE 1922 

Radio Transmitting 
Equipment 

1- KILOWATT TRANSMITTER 
MODEL 1 -E -a new, modern, 1. Kilowatt Transmitter em- 
bodying improvements and features that will make your 
station outstanding in operation. Write for complete 
specifications. 

PREAMPLIFIER 
MODEL 60 -A- designed to furnish ample gain for any 
transcription pickup to bring the level up sufficiently to 
feed line amplifier. 

Speech Input Console 
MODEL 30 -De Luxe designed for eye ap- 
peal as well as engineering efficiency in 
radio stations and recording studios of all 
sizes. Write for specifications. 

Dynamote Remote Amplifier 
This is one of the most popular remote amplifiers 
in use today. In its weather resistant case with 
power unit, (it may be token anywhere on remote 
jobs necessitating headphones and microphones). 

REMOTE CONDITIONER 
MODEL 6S -a superior unit for single microphone 
remote applicatirns. Easily portable. Write for 
specifications. 

NEW YORK OFFICE -. SOLO IN CANADA BY 

9th FLOOR 40 EXCHANGE PLACE CANADIAN MARCONI CO., LTD., MONTREAL 

Exclusive Manufacturers of Radio Transmitting Equipment Since 1922 

BROADCASTING Telecasting 

REMOTE COMPACT 
A single channel remote amplifier which is easily 
transported as a single unit, in airplane baggage 
type carrying case which is part of the equipment. 
Comes in two models- OR-80, GR -70. Write. 
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DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
(Continued from Page 410) 

NAME OF COMPANY CITY ADDRESS TELEPHONE. MANAGER PRODUCTS 

Hallicrafters Co. Chicago 16 2611 S. Indiana Ave. Calumet 1600 R. W. Durst TV- AM -FM, VHF & UAF receivers, transmitters 
Seattle 1 2321 2nd Ave. Main 8811 James J. Backer facsimile equipment, wire recorders, handy and 
Atlanta 3 105 Forrest Ave. Bldg. N. E. Walnut 8246 Mrs. H. W. Burwell walky talkies 
Boston 11 Beacon St. Capitol 0050 Tim Coakley 
New York la 395 Broadway Canal 6 -6931 Haskel Blair 
New York 7 11 Warren St. Cortland 7 -1148 Oscar Roye 
Chicago 10 43 E. Ohio St. Delaware 8850 Gerard McL. Cole 
Minneapolis 256 1st Ave. N. Main 8353 Fred Hill 
Kansas City 6 406 Reliance Bldg Victor 7050 James P. Kay 
Columbus 95 E. Gay St. Adams 8928 W. E. McFadden 
Los Angeles 6 2022 W. 11th St. Fitzray 9913 Dave Marshank 
San Francisco 420 Market St. Sutter 6027 W. J. Purdy 
Dallas l P. 0. Box 1805 Tennison 3 -7093 J. Earl Smith 
Detroit 1022 Kensington Rd. Tuxedo 22651 Fred Stevens 
New Orleans 918 Union Canal 1881 J. E. Muniot, Jr. 
Chicago 26 1753 Howard St. Hollycourt 1919 M. Ortiz, Jr. 

(Export Representative) 

Marco Steel Construction Co. Inc. Elizabeth 4, N. J. 1190 East Broad St. Elizabeth 2 -0826 Harold Cohen Radio masts and towers 

Harris Mfg. Co. Los Angeles 5 2422 W. 7th St. Fitzroy 6026 J. Henry Harris Transcription needles 

Hartenstine -Zane Co., Inc. New York 7 225 Broadway Barclay 7- 8390 -1 Chas. J. Hartenstine Complete installation of antennae system. 

Harvey Radio Company New York 18 103 W. 49rd St. Longacre 8-1800 Harvey Sampson Amplifiers, microphones, disc and wire recorder., 
associated electronic equipment. 

Harvey Radio Laboratories, Inc. Cambridge, Masa. 447 Concord Ave. Trowbridge 7800 Frank Lyman, Jr. FM transmitters, FM signal generators 

Higgins Industries, Inc. Santa Monica, Cal. 2221 Warwick Ave. Santa Monica 43707 F. E. Dine Standards, secondary frequency and crystals 

Hipower Crystal Co. Chicago 47 2093 Charleston St. Armitage 5315 R. W. Groth Frequency control crystals. For FM & TV: Crystals, 
oscillating quarts. 

Hoke Vertical Radiator Co. Petersburg, Va. 135 South Market St. 8348 John J. Hoke Guyed type and self- supporting vertical antennas 

Hollister Crystal Co. Boulder, Colo. 1617 Pearl St. 1720 Herb Hollister Quartz crystals 

G. C. Hunt & Sons Carlisle, Pa. 188 N. Hanover St. Carlisle 1486 T. D. Burnett Crystal units 

Hytron Radio & Electronics Corp. Salem, Maas. 76 Lafayette St. Salem 2260 Harry G. Burnett Transmitting and receiving tubes 
New York 16 432 Fourth Ave. Murray Hill 4.4179 -8 David H. Cogan 
Chicago 43 E. Ohio St. Delaware 4245 -4246 Ira L. Arkin 

Jefferson- Travis Corporation New York 10 245 E. 23rd St. Murray Hill 3.0800 Walter C. 1111.368 Continuous tape recorder and playback 

Johns- Manville Corp. New York 16 22 East 40th St. Lexington 2 -7600 Paul J. Washburn Acoustical materials, sound isolation materials, 
asphalt tile flooring 

tContinued on Page 414) 
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RADIO and RADAR 

Consulting Services in Broadcasting 

Public Service Communications 

Radio and Radar Development 

COLTON & FOSS, INC. 
927 15th Street, N. W. 

í Washington, D. C. 

REpublic 3883 
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Studio 6D of the National Broadcasting Company, Radio City, New York. Architects; Carson and tundin. 

MODERN IN APPEARANCE AND ACOUSTICAL RESULTS 
Johns -Manville Transite Panels Selected For Acoustical Treatment of 

New NBC Studio 

In the NBC studio, illustrated above, Johns - 
Manville Acoustical Transite Panels were se- 

lected because they provide the desired com- 
bination of pleasing architectural design with 
an acoustical result which meets all operat- 
ing requirements. In this studio, one end wall, 
a sidewall, and the ceiling, all of which are 
opposite relatively flat surfaces, were sub- 
stantially broken up to permit diffusion of 
sound in the room. J -M Transite Panels were 
used in both the serrated and flat areas. 

The result is an all- purpose studio which 
solves the many acoustical and sound trans- 

mission problems associated with the design 
of broadcasting studios, and also presents an 
attractive, architecturally -harmonious appear- 
ance. 

For 30 years, Johns- Manville has pioneered 
in Sound Control problems so that today J -M 
is able to provide a scientifically correct solu- 
tion to virtually any problem involving the 
control of sound in broadcasting operations. 

For further information write Johns - 

Manville, 22 East 40 Street, New York 16, 

N. Y. 

Johns -Manville Bees &e Sound Control 
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DIRECTORY OF BROADCASTING EQUIPMENT 
(Continued from Page 412) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER 

E. F. Johnson Company Waseca, Minn. 990 Wally B. Swank 

Kaar Engineering Company Palo Alto, Cal. 619 Emerson St. Palo Alto 9001 Norman C. Helwig 

Kluge Electronics Co. Los Angeles 26, Cal. 1031 North Alvardo Exposition 1742 Myron E. Kluge 

The James Knights Co. Sandwich, Ill. 465 L. A. Faber 

Lehigh Structural Steel Co. New York 4 17 Battery Pl. Whitehall 4 -1424 J. F. Neary 

John E. Lingo ànd Son, Inc. Camden, N. J. 28th St. and Buren Ave. Camden 0487 J. E. Lingo 

Fred M. Link New York 11 125 West 17th St. Chelsea 2 -1100 D. G. Beachler 

Mectron Corporation Lawrence, Mass. 39166 Anthony Lambo 

Meletron Corp. (formerly 
Geo. A. Starbird Co.) 

Los Angeles 38 950 North Highland Ave. Hempstead 4841 George A. Starbird 

Miles Reproducer Co. Inc. New York 3 812 Broadway Gramercy 5 -9466 J. M. Kuhlik 

Mirror Record Corp. New York 10 1139 Broadway Chelsea 3 -2222 P. K. Trautwein 

Mycalex Corporation of America New York 20 
Clifton, N. J. 

30 Rockefeller Plaza 
60 Clifton Blvd. 

Columbus 5-5989 
Passaic 2-8866 

Jerome Taishoff 
A. J. Monack 

North American Philips Company Inc. New York 17 100 E. 42nd St. Lexington 2-0900 N. A. Woodford 

Permoflux Corporation Chicago 39 4900 West Grand Ave. Berkshire 3200 W. Seeley 

Phonograph Needle Mfg. Co., Inc. Providence 5 42 Dudley St. Gaspee 5032 J. H. Moody 

Poinsettia Company, Yee. Pitman, N. J. 100 Cedar Ave. 196 E. P. Carter 

Power City. dio Co. Sioux Falls, S. Dak. 209 S. 1st Ave. 1525 Wm. B. McKenzie 

Precision¡Piezo Service Baton Rouge 10, La. 427 Mayflower St. 5359 C. E. Parce 
Prese Wikelea Inc. New York 18 1475 Broadway Bryant 9 -5030 R. H. de Pasquale 

(Continued on Page 4161 

MANUFACTURERS 

PRODUCTS 

Directional antenna phasing and coupling equip- 
ment, tower lighting filters and chokes, gas -filled 
and air condensers, inductors and RF chokes, 
coaxial lines and open wire transmission line 
supports, RF contactors and switches, insulators, 
tube sockets, high. frequency antennas, panels, 
racks and cabinets 

Quartz crystals 

Transmitters, tubes, frequency and modulation 
monitors, magnetic recording and reproducing 
equipment 

Quartz crystals and frequency standards 

Vertical radiators, radio towers 

Tubular steel vertical radiators; VHF antennas and 
supporting towers 

Transmitters and relay broadcast systems, studio 
transmitter links 

Antenna masts and systems 

Studio microphone booms and stands 

Sound on film, continuous recorders and instan- 
taneous reproducers, telephone recording devices 

Record blanks, cutting and playback needles 

Mycalex low -loss, high -frequency insulation 

Quartz crystals, cathode ray tubes 

Microphones 

Transcriptions and disc needles 

Record pressing equipment 

Recording equipment, tubes and parts 

Quartz crystals, holders and ovens 

Transmitters, receivers 

Our 18th Year! 

1018 VERMONT AVE., N. W. 

I- ER :1 ERT ]L WILSON 
AND ASSOCIATES 

CONSULTING RADIO ENGINEERS 

AM 
FM 

TELEVISION 
FACSIMILE 

WASHINGTON 5, D. C. NATIONAL 7161 
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4414%vi vio 
If you are planning to construct an AM, 
FM or Television station, or if you are 
looking for a better tower than you now 
have, look to Lehigh for the best in 
tower construction. It will pay you divi- 
dends over the years. 

Lehigh's Leadership in the tower busi- 
ness is known nationwide, and its list of 
clients in the radio industry constitutes 
a considerable number of the WHO's 
WHO of broadcasting. For dependable, 
durable towers, consult Lehigh. 

LEHIGH STRUCTURAL STEEL CO. 
17 Battery Place New York 4, N. Y. 

Plant at Allentown, Penna. 
Offices In Principal Cities 
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L. 
DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 

(Continued from Page 414) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER PRODUCTS 

Presto Recording Corporation New York 19 
Detroit 
Belmont Ma. 
Kansas 
Belmont, 

Minneapolis 
Cleveland 
Chicago 
Silver Spring. Md 
Los Angeles 
Seattle 
Dallas 
Montreal Que. 
Philadelphia 31 
Winter Haven, Fla. 
New York 

242 W. 55th St. 
18288 Appoline Ave. 
350 Lake St. 
809 Reliance Bldg. 
88 S. Tenth St. 
1836 Euclid Ave. 
600 S. Michigan Ave. 

7422 Melroee Ave. 
104 Battery St. 
P. O. Box 1805 
Dominion Sq. Bldg. 
5060 City Line Ave. 
940 Lake Elbert Dr. 
25 Warren St. 

Circle 5-7760 Ralph C. Powell 
University 1 -0180 Art Adams 
4510 Henry M. Lane 
Victor 4631 C. E. Terry 
Atlantic 4216 E. H. Van Krevelan 
Maine 1565 Ernest P. Scott 
Harrison 4240 Leroy W. Beier 
Shepherd 4003 M. F. Taylor 
Whitney 1147 Norman B. Neely 
Sen. 2560 L. D. Marsh 
Tennison 37093 J. Earl Smith 
Marquette 6368 Walter P. Downs 
Greenwood 0799 W. G. Stewart 
22 -684 R. H. Van Busen 
Barclay 7.5513 Norman Timons 

Instantaneous sound recording equipment, blank 
discs, cutting and playing needles, transcription 
turntables 

Radio Corporation of America 
(RCA Victor Division) 

Camden, N. J. 
Atlanta 3 

Chicago 11 
Cleveland 15 
Dallas 1 

New York 16 
San Francisco 3 
Washington 6, D. C. 
Bonton 

Front and Cooper Sta. 
530 Citizens and Southern 

Bank Bldg. 
445 N. Lake Shore Drive 
1621 Euclid Ave. 
2010 Jackson St. 
411 5th Ave. 
170 9th St. 
1625 K St., N. W. 
260 Tremont St. 

Camden 8000 C. M. Lewis 
Walnut 5946 P. G. Walters, Jr. 

Whitehall 4600 
Cherry 3450 
Riverside 1371 
Ashland 4 -7605 
Hemlock 8300 
District 1260 
Hubbard 0123 

David Bain 
J. H. Keachie 
W. M. Witty 
A. Josephsen 
E. Frost 
F. H. Engel 
R. I. Mason 

AM. FM and television transmitters, tubes, micro- 
phones, speech input equipment and associated 
apparatus, field intensity meters, frequency 
monitors, modulation monitors, heat frequency 
oscillators, cathode ray oscillographs, mica con- 
densers, faradon condensers, transcription turn- 
tables, laboratory and test equipment, television, 
facsimile equipment, antenna phasing equipment, 
antennas and crystals 

RCA Victor Co., Ltd. Montreal, Que. 
Vancouver, B. C. 
Calgary, Alta. 
Winnipeg, Man. 
Toronto, Ont. 
Halifax, N. S. 

1001 Lenoir St. 
1206 Homer St. 
523 Eighth Ave. W. 
168 Market St. 
36 Breadalbane St. 
99 Brunswick St. 

Wellington 3671 
Marine 4241 
Maine 3928 
97201 
Midway 1186 
3 -6186 

H. S. Walker 
C. R. Gordon 
F. T. Myles 
E. P. Burns 
F. A. Boyle 
C. C. Bowers 

Transmitters, transmitter accessories, transcription 
turntable equipment, microphone accessories. 
monitoring and test equipment, transmitting tubes, 
speech input equipment, acetate recording blanks. 
amplifier equipment, recording equipment, micro- 
phones, faradon condensers, facsimile equipment, 
television equipment, F.M. transmitters, antenna 
phasing equipment, engineering services, loud- 
speakers, transmission line accessories, crystals 
and crystal holders. 

Radio Engineering Laboratories, Inc. Long Island City I, N. Y. 35 -54 36th St. Astoria 8-1010 
Hollywood, Cal. 5834 Hollywood Blvd. Hillside 9133 

2040 Grand River Ave. W. Cherry 2270 
612 N. Michigan Ave. Superior 9109 

Radio Inventions, Inc. 

Chicago 

New York 14 

Charles M. Srebroff Frequency modulation transmitters, antennas, 
Norman B. Neeley consoles, test equipment, STL's 
M. N. Daffy 
Rues Diethert 

135 Perry St. Chelsea 2 -7855 R. W. Bristol Facsimile equipment 

The Rauland Corporation Chicago 41 4245 N. Knox Ave. Mulberry 5000 R. M. Gray Amplifiera and microphones 

(Continued on Page 418) 
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PRESTO 

...in four New York recording studios that are 
typical of hundreds of Presto equipped studios 
throughout the country. Often recording 24 hours 
daily, their engineers appreciate the consistently 
reliable performance of Presto recorders and discs. 

Now in full production, Presto is ready to supply 
equipment for your studio! 

PRESTO 
RECORDING CORPORATION 
242 West 55th Street, New York 19, N. Y. 

WALTER P. DOWNS, Ltd., in Canada 

WORLD'S LARGEST MANUFACTURER OF INSTANTANEOUS SOUND RECORDING EQUIPMENT AND DISCS 
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DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
(Continued from Page 416) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER PRODUCTS 

Raytheon Mfg. Co.(Transmitter Div.) Chicago 26 7517 N. Clark St. Ambassador 0712 W. E. Phillips AM, FM and television transmitters, transmitter 
accessories, transmitting tubes, speech input equip- 
ment, antenna phasing and coupling equipment, 
transmission line accessories, amplifier equipment, 
engineering services, custom -built transmitting 
and studio equipment 

Retordit Distributing Company St. Louis 3 3028 Locust St. Newatead 6550 A. Edward Gross Recording equipment, transcription tables. records, 
needles and blanks 

Recoton Corporation New York 10 212 Fifth Ave. Murray Hill 5 -6092 H. H. Borchardt Phonograph needles, cutting styli, recording blanks 

Rek-O-Kut Company New York 13 146 Grand St. Walker 5-1787 George Silber Instantaneous recording machines, pickups, cutters 
and components 

R. G. Sceli & Company Hartford 3, Coon. 
Bridgeport, Coon. 

227 Asylum St. 
84 Elm St. 

2 -1144 
8 -1161 

R. S. Sceli 
R. B. Anderson 

Radio parts and tubes 

Charles E. Schuler Newark, Ohio Williams & Cambria Sta. 4319 Charles E. Schuler Antenna towers 

Scientific Radio Service Hyattsville. Md. University Park Hyattsville 0535 H. D. Eisenhauer Pieao electric crystals 

Sherron Electronics Company Brooklyn 6, N. Y. 1201 Flushing Ave. Evergreen 7 -2820 Myles V. Borsch FM, TV and facsimile transmitters, studio controls 
and consoles, master control boards 

Shure Brothers Chicago 10 
New York 6 
Los Angeles 15 
Seattle 1 
Atlanta 8 

225 W. Huron St. 
136 Liberty St. 
908 Venice Blvd. 
2411 First Ave. 
106 Forrest Ave. 

Delaware 4550 
Worth 2 -6550 
Richmond 6863 
Eliot 8882 
Walnut 8246 

J. A. Berman 
F. Edwin Schmitt 
W. Bert Knight 
R. C. James 
H. W. Burwell 

Microphones, microphone stands, phonograph pick- 
ups and magnetic cutting heads 

Mark Simpson Mfg. Co. New York 14 186 -194 W. 4th St. Chelsea 2- 7112 -3-4 Miryam Simpson Amplifiers for playback, bridging and recording. 
Transcription players, transcription playbacks, 
general public address equipment. 

Snyder Mfg. Co. Philadelphia, Pa. 22nd & Ontario Radcliff 6565 Richard Morris Antennas 
Sound Apparatus Company New York 7 293 Broadway Rector 2 -7579 A. W. Niemann Sound measuring equipment, recorders 
The Soundecriber Corp. New Haven 11, Conn. 82 Audubon St. 7-4248 A. W. Crowell Recording equipment 
Speak -O -Phone Recording Equip. Co. New York 23 23 W. 60th St. Columbus 51850 C. A. Austin Recording and reproducing equipment. 
Standard Pietro Co. Carlisle, Pa. 127 Cedar St. 1495 Robert M. Lethbridge Quartz crystal frequency control units 
Taylor Tubes, Inc. Chicago 47 2812 Wabansia Ave. Armitage 1780 Rex L. Munger Transmitting tubes and rectifiers 
Taylor Western Trans. Comp. Inc. Los Angeles 44, Cal. 

Washington. D. C. 
6127 8. Western Avenue 
1025 Conn. Ave. 

Thomwall 4114 
District 6158 

R. E. Taylor 
H. H. Robinson 

Transmitters, AM, FM. television, accessories 

Technical Research of America Hollywood 28. Cal. 
Washington 14, D. C. 

1526 Cahuenga Blvd. 
4821 Bethesda Ave. 

Gladstone 5846 
Wisconsin 8240 

Ralph D. Lockwood 
W. H. Holmes, Jr. 

Electric transcription playbacks, magnetic pick -up. 

(Continued on Page 420) 

Unfailing Dependability 

TURNER 
99 DYNAMIC 
The most rugged microphone In 
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Wide- 

ly used 
Turner broadcastee:udios, in police 
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ard equipment by internationally known 
accurate 
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erformance Professional style ease fits 

mie microphone stand.oAdlust- 
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tonal 
saddle 

operapermits on. iEquipped with rugged 

dynamic cartridge- Response rich 
cycles. Level -52DB.hFurnished 

in 
ich 

gun metal finish w ft. removable 

cable act. Available in all standard im. 

pedavees. 

99 -999 

Ask Your Distributor or Write 

THE TURNER coMPANY 

914 17th Street, N.E. Cedar Rapids, Iowa 

TIJJ1I!, 
pioneers in cabe cmmanitetiens field 

Free Microphone Catalog 
Write for Your Copy 
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GUARANTEED 
SUCCE5SFUL 
OPERATION 

not only on delivery day but long 
after the initial installation! 

BROADCAST EQUIPMENT 
Raytheon engineers, through the control and development of new 
techniques, are tangibly meeting the challenge for better broadcast- 
ing installations. 

With advanced designs incorporating every worthwhile engineering 
achievement and specialized experience assuring the ultimate in 
dependable operating performance, Raytheon equipment answers 

every broadcasting requirement. 

Raytheon Assures Engineering Excellence 
In every detail, Raytheon design and engineering is co- ordinated to 
achieve completely successful "on- the -air" performance. Every 

Raytheon Transmitter complies fully with F. C.C. regulations. All 

Raytheon speech input equipment exceeds F M requirements. 

RAYTHEON MANUFACTURING COMPANY 
BROADCAST EQUIPMENT DIVISION 

7517 North Clark Street Chicago 26, Illinois 

250 Watt AM Transmitter 
Flat frequency response from 30 to 10,000 
cycles. Low noise level. Low distortion level. 
Triode type tubes. RF and power amplifier 
stages are precision motor tuned providing 
micrometer control. Video type amplifier in 
buffer stage. Silent natural draft ventilation. 
Highest quality components. 

AM-FM 
Transmitters, Transmitter Accessories, Trans- 
mitting Tubes, Speech Input Equipment, 
Antenna Phasing and Coupling Equipment, 
Amplifiers, Transmission Line Accessories, Cus- 
tom Built Transmitting and Studio Equipment. 

DEVOTED T O RESEARCH A N D MANUFACTURE 
F O R T H E B R O A D C A S T I N G I N D U S T R Y 

RAYTHEON 
MANUFACTURING COMPANY 
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DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
(Continued from Page 418) 

NAME OF COMPANY CITY ADDRESS TELEPHONE MANAGER PRODUCTS 

Telephonic., Corporation New York 1 850 W. Blat Bt. Lackawanna 4 -0126 J. Frank Stengel Microphones 

Tower Salm & Erecting Company Portland 11, Ore. 6100 N. E. Columbia Blvd. Trinity 7803 C. H. Fisher Vertical radiator installation, including piers, steel 
erection, ground system, lighting and painting 

Transmitter Equipment Mfg. Co. Inc. New York 14 
Cedar Rapids, Iowa 
Long Beach, Cal. 

845 Hudson St. Worth 4- 7305- 6 -7-8 -9 Morton B. Kahn 
Box 248 Cedar Rapids 24408 Clair R. Miller 
4214 Country Club Drive Don C. Wallace 

Transmitters, studio speech amplifying equipment, 
relay transmitters and receivers 

Truacon Steel Company Youngstown 1, Ohio Albert St. 8.2171 George F. Bateson Radio towers for AM- FM -TV, copper mesh ground 
screen 

The Turner Company Cedar Rapids, Iowa 909 17th St. N. E. 8-2607 Wm. J. Nexerka Microphones and cable assemblies 

Universal Microphone Co. Inglewood, Cal. 
New York 11 
Chicago 11 
Seattle 
Detroit 
Boston 

424 Warren Lane 
259 W. 14th St. 
540 N. Michigan Ave. 
2321 Second Ave. 
530 Erie Bldg. 
94 Portland St. 

Oregon 8 -2148 
Chelsea 27830 
Delaware 1561 
Main 8811 
Cherry 7247 
Lafayette 8484 

Cecil L. Sly 
Howard F. Smith 
L. G. Cushing 
James J. Backer 
Robert Milek 
Harry Gerber 

Microphones, stands and accessories; recording 
components 

United States Recording Co. Washington 5, D. C. 1121 Vermont Ave., N. W. District 1640 Joseph Tait Recording and transcription equipment; recording 
supplies, custom built speech input equipment 

United States Television Mfg. Corp. New York 11 106 Seventh Ave. Chelsea 2 -1155 John Hoge Transmitters and associated equipment 

Walker- Vimieson, Inc. Chicago 12 381 S. Western Ave. Canal 2525 Gun Knock Electronic parts, tubes 

Webster Chicago Corporation Chicago 89 5610 Bloomingdale Ave. Merrimac 8100 W. S. Hartford Recording equipment 

Western Sound and Electric Lab. Milwaukee 8, Wis. 3512 W. St. Paul Ave. West 908011 Edward M. Dieringer Recording equipment, public address equipment and 
accessories 

Westinghouse Electric & Mfg. Co. Baltimore 3 
Atlanta 2 
Boston 10 
Chicago 6 
New York 5 
Philadelphia 4 
Pittsburgh 80 
St. Louis 1 

San Francisco 4 
Washington 6, D. C. 

2619 Wilkens Ave. Edmondson 2800 
1299 Northside Drive, N.W. Atwood 1641 

20 North Wacker Drive 
40 Wall St. 
3001 Walnut St. 
806 Fourth Ave. 
411 North 7th St. 
1 Montgomery St. 
1625 K St., N. W. 

Franklin 5520 
Whitehall 3-4321 
Evergreen 8700 
Atlantic 8400 
Central 1120 
Exbrook 5853 
National 8848 

Walter Evans 
Thomas Fuller 
F. L. Nation 
F. T. Whiting 
James Boyd 
E. W. Loomis 
J. K. B. Hare 
C. E. Allen 
C. A. Deetal 
C. S. Weber 

Amplitude and frequency modulated transmitters, 
custom built studio equipment, transmitting tuba, 
antenna phasing and tuning equipment, Instru- 
ments, meters, relays, studio and tower lighting 
equipment. transformers, transmitting capacitors, 
circuit breakers, power entrance equipment, 
switches and indicating lights 

Weston Electrical Instrument Corp. Newark 6 614 Frelinghuysen Ave. Bigelow S -4700 V. E: Jenkins Electrical instrument. 

Wincharger Corporation Sioux City 6, Iowa E. 7th & Division Ste. 8-6513 M. M. Laseneky AM -FM -TV radio towers and antennas, lighting 
equipment for radio towers 

Zack Radio Supply Co. San Francisco 2 1426 Market St. Market 1426 V. Zack Tubes, parts, batteries, supplies and acceesoriee 

NIGH 
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_. 

FpIIGUE 
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INSTRUMENTS FOR EVERY 

COMMUNICATIONS NEED 

Model 430 
Portable 
AC -DC 

Instruments 

WESTON 
TYPE 30 

VOLUME LEVEL 
INDICATOR 

With improved pointer action which reduces fluttering to a mini- 
mum, plus a widely spaced scale with minimum markings, the 
WESTON Type 30 Volume Level Indicator forestalls eye -strain 
and fatigue ... materially aiding the operator in maintaining a high 
standard of signal quality. Complete information on Type 30, as 
well as on other instruments for use in broadcasting, communica- 
tions and allied fields is available. Write to Weston Electrical 
Instrument Corporation, 641 Frelinghuysen Ave, Newark, N. J. 

Model 763 

Direct. 

Reading 
Ohmmeter 

Model 665 

Volt -Ohm- 
Milliammeter 
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At Long Last! 
a FOLDED DIPOLE TURNSTILE 

F M ANTENNA 

BY »ICHAR CEP 

1 -VERY BROAD BAND -incorporates fea- 
tures of ordinary turnstile with vast im- 
provement of FOLDED DIPOLE principle 

2- PROVED by 4 years actual service in 

leading 50 K.W. station 

3- FACTORY PRETUNED -no field adjust- 
ment necessary 

4 -LARGE SAFETY FACTOR 

5- DESIGNED by high frequency and 
Radar antenna engineers of Zenith 
Radio Corporation 

6- COMPLETE "package" -one company 
supplies everything -And No Extras 

to Buy 

Phone, Write or Wire 

Antenna Tower Dept. 

WINCHARGER 
CORPORATION 
SIOUX CITY IOWA 
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SUMMARY INDEX OF STORIES AND ARTICLES RELATING TO FM 
(Appearing in BROADCASTING Magazine in 1945) 

ALLOCATION PROPOSALS AN- 
NOUNCED BY FCC. Jan. 16, 1946, p. 
13. FM to move up ; television split; final 
decision awaits argument Feb. 14. 

CHURCHES TO APPLY FOR FM LI- 
CENSES. Jan. 1, 1945, p. 67. Interde- 
nominational committee to conduct survey 
to determine desirable locations. 
TWO -BAY ANTENNA. Jan. 8, 1945, p. 
26. CBS installs new two-bay General 
Electric circular antenna for WABC -FM. 
Illustration. 
ALLOCATION PROPOSALS AN- 
NOUNCED BY FCC. Jan. 16, 1946, p. 13. 
FM to move up; television split; final 
decision awaits argument Feb. 14. 

FM BROADCAST SERVICE. Jan. 16, 
1945, p. 17. Summary FCC Spectrum 
proposals. 
FEDERATED STORES NAME RADIO 
HEAD. Jan. 16, 1945, p. 32. Ira Hirsch - 
mann to organize FM and TV activities 
of Federated Department Stores. 
FM BOOKLETS. Jan. 16, 1945, p. 34. 
Stromberg- Carlson Co. display offering 
booklets written for the layman released. 
REACTION VARIES TO ALLOCATION 
PROPOSAL. Jan. 22, 1945, p. 16. FMBI 
opposes 'Drastic' Move. 
ALLOCATION ARGUMENT NOW SET 
I vR Ye.B. 28. Jan. 29, 1945, p. 15. RTPB 
to protest FCC proposal for FM. FMBI 
claims interference in present band is not 
sufficient to warrant any great alarm. 
Other statements filed by Philco, Yankee 
Network and Walter Damm. 
IRE HEARS HEATED ALLOCATION 
DEBATE. Jan. 29. 1946, p. 16. Maj. 
E. H. Armstrong replies to paper prepared 
and presented by K. A. Norton of the 
War Dept. and F. W. Allen Jr. of the FCC. 
FMBI SAYS MOVE IN SPECTRUM 
WOULD COST PUBLIC 75 MILLION. 
Jan. 29, 1945, p. 16. Special committee 
of the FMBI preparing to oppose Pro- 
posed FCC allocations at the oral argu- 
ment. 
RTPB RESOLUTION EXPLAINS ITS 
VIEW. Jan. 29, 1946, p. 64. RTPB Panel 
No. 2 recommendations for FM alloca- 
tions varies considerably from FCC pro- 
posals. 
RTPB, FMBI PROPOSE COUNTER -AL- 
LOCATION. Feb. 5, 1946, p. 14. FM 
Band 46 -70 Mc. summated by Comdr. 
Eugene F. McDonald Jr.. president of 
Zenith Radio Corp. RTPB, FMBI pro- 
posals discussed informally with members 
of the FCC. 
McDONALD SAYS FCC PROPOSAL 
WOULD DELAY FM EXPANSION. Feb. 
6, 1945, p. 15. Comdr. Eugene F. McDon- 
ald Jr., president of Zenith Radio Corp., 
says 600.000 sets would become obsolete, 
thousands of workers would lose jobs. 
RADIO 'INANITIES' CITED BY AGENCY. 
Feb. 5, 1945, p. 21. Grey Adv. Agency, 
N. Y., cites Muzak proposal on FM fre- 
quencies proof of growing resentment of 
the frivolities and inanities of radio com- 

mercials". Continues with connection this 
has with television. 
TWO RELIGIOUS GROUPS PLAN EX- 
PANSION OF CHURCH PROGRAMS VIA 
SHOWMANSHIP. Feb. 5. 1945. p. 62. 
Interest in FM for expansion plans of 
National Council of Protestant Episcopal 
Churches in the U. S. A. and the National 
Lutheran Council. 
NATIONAL FM EXPERIMENTS UNDER 
WAY. Feb. 6, 1946, p. 64. FCC meeting 
discloses probe of spectrum by station.. 
STATICLESS FM. Feb. 6, 1945, p. 67. 
FM staticleas broadcasting theme of na- 
tionwide educational campaign initiated 
by Stromberg- Carlson Co. 
FCC HAS OPEN MIND ON FM AND 
TELEVISION. Feb. 12, 1946, p. 16. Final 
allocations ruling awaits oral argument. 
OTHER FELLOWS VIEWPOINT. Du- 
Mont Clarifies. Feb. 12, 1946, p. 42. 
Letter to Editor from Allen B. DuMont 
concerning Mr. DuMont's statement on 
proposed FCC allocations. 
AT &T ANNOUNCES FM NET SYSTEMS. 
Feb. 12. 1946, p. 68. AT &T. foreseeing 
possibility of separate FM network., an- 
nounces transmission of high fidelity relay 
by wire lines or by radio relay. 
GOLDFISH DESIGN. Feb. 12, 1945, p. 
71. WGFM Schenectady's Studio E (the 
"Goldfish Bowl ") is latest in equipment 
and design for FM stations. Illustration. 
FCC PONDERS NEW CLEAR -CHANNEL 
POLICY. Feb. 19, 1946, p. 13. Develop- 
ment expected in FM to be perhaps the 
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most important transition in future stan- 
dard broadcasting allocations. 
FM ALLOCATION TO FEATURE FCC 
HEARING. Feb. 26, 1945, p. 18. Wide- 
spread interest in FM expected to bring 
"verbal slugging" at oral argument. Tele- 
vision proposals expect few objections. 
BRIEFS FILED IN FCC ALLOCATION 
HEARING. Feb. 26, 1946, p. 60. Sum- 
maries of following briefs: FMBI ; Cowles 
Broadcasting Co.; Maj. E. H. Armstrong; 
NAB; WCBA Schenectady ; NBC -RCA- 
RCAC ; WMFM Milwaukee ; CBS; Yankee 
Network ; U. S. Office of Education ; Michi- 
gan Radio Education Commission ; WENA 
Detroit; WELD Columbus, O.; RTPB. 
DUMONT WOULD GIVE 44 -216 MC TO 
TELEVISION, ELIMINATING FM. March 
6, 1945, p. 13. Dr. T. T. Goldsmith Jr. 
proposal expands television band to in- 
clude area from 44 to 216 mc, eliminating 
FM unless it moves higher. 
MILITARY TO CONFIDE SECRET DATA 
TO RADIO. March 5, 1945, p. 13. Allo- 
cation developments at oral argument. 
CBS OFFICIAL TO HOLD CLINICS ON 
VIDEO, FM. March 12, 1945, p. 40. Wil- 
liam B. Lodge, CBS director of general 
engineering, to give television and FM 
clinics on trip to CBS affiliates. 
FM IN CHINA. March 12, 1945, p. 72. 
Neal MeNaughton, Walter J. Damm and 
S. H. Kung discussing Chinese radio at 
FCC allocations oral argument. 
CROSLEY SEEKS FM IN D. C. March 
19, 1945, p. 4. Croaley Corp. files applica- 
tion for a new FM station in Washington, 
D. C. 
PORTER HINTS CLOSER CHECK ON 
PROGRAMS. March 19, 1945, p. 17. Paul 
Porter favors pioneers developing new 
fields. 
SHIFTING OF FM UPWARD IN SPECT- 
RUM SEEN. March 19, 1945, p. 18. Con- 
verter for present FM sets built by Com- 
mission engineers. Other surprise devel- 
opments indicate shifting of FM to higher 
frequencies. 
FM TRANSMITTERS APPROVED BY 
WPB. March 19, 1945, p. 18. WPB Radio 
& Radar Division discloses approval of 
five authorizations to provide for experi- 
mental work. 
SCRIPPS PLANS FM, VIDEO OPERA- 
TIONS. March 19, 1945, p. 42. E. W. 
Scripps Co. proposes to inven more than 
8850,000 in FM and television stations. 
ARMSTRONG CITES PRIOR PILOT USE. 
April 2. 1946, p. 18. Letter to Editor from 
Edwin H. Armstrong reveals that dynamic 
range system was used in connection with 
FM in 1934 -1935. 
CRC FM HEARING. April 2, 1945, D. 
26. CBC board of governors meeting, 
April 9, hear. FM applications. 
FCC SURVEYING EFFECTS ON RE- 
CEIVER COSTS OF MOVING FM BAND 
UPWARD. April 2. 1945, p. 79. FCC 
letter to manufacturen seeking informa- 
tion on cost of units for proposed band. 
CONGRESS KEEPS HANDS OFF FM 
ALLOCATION. April 9, 1945, p. 18. 
Comdr. E. F. McDonald, president of the 
Zenith Radio Corp., fails to induce Con- 
gress to intercede in the FCC FM alloca- 
tion proposal. 
DIFFICULTIES IN COMBINING FM, 
VIDEO. April 23, 1945, p. 20. Chairman 
Paul Porter responds to plan of Art 
Mosby. general manager of KGVO. where- 
by '7'V and FM might be doubled up on 
the same frequencies as an all -around 
measure of economy." 
TWO -WAY FM. April 23, 1945, p. 82. 
N. Y. chapter of Associated Police Corn - 
munications Officers witnessed the first 
demonstration of GE's two -way FM emer- 
gency radio equipment. 
FM, VIDEO SEPARATE SERVICES, POR- 
TER TELLS MOSBY. April 30, 1945, p. 
58. Chairman Paul Porter clarifie, his 
letter to A. J. Mosby concerning channels 
of the two services. 
FM APPLICATIONS PASS 400 MARK. 
May 7, 1945, p. 78. Applications on file 
with FCC for new FM stations totaled 
403 May 4. 

TABLE OF ALLOCATIONS, 25 mc to 
30,000 mc. May 21, 1945, p. 16. 
FCC STATEMENT. May 21, 1945, p. 17. 
Text of FCC statement announcing the al- 
locations between 25 and 30,000 mc. 

SUBSCRIPTION PLAN OF MUZAK IG- 
NORED. May 21. 1945, p. 64. FCC ignores 
Muzak Corp. plan to treat subscription 
radio as a commercial FM service. 
25 ENGINEERS ASKED TO ASSIST IN 
FM TESTS. May 21, 1946, p. 78. George 

Adair, FCC chief engineer, invites 25 in- 
dustry engineers to serve on committee to 
make tests in three proposed FM bands. 

McDONALD HAPPY. May 21, 1945, p. 
78. Comdr. E. F. McDonald of Zenith 
Radio Corp. is "delighted by the FCC's 
wise decision to conduct tests to determine 
the best wave band for FM ". 

FCC VISIONS FM AS MAJOR RADIO 
SERVICE. May 28, 1945, p. 17. FM ex- 
pected to become the "finest aural broad- 
cast service' attainable in the "present 
state of the radio art," according to the 
FCC's final allocations report above 25 
me. 
FMBI REELECTS PRESENT OFFICERS. 
May 28, 1945, p. 78. FM131 reaffirms its 
position on FM location in spectrum. 
FOUR RESIGN FROM FMBI; FIVE 
OTHERS ARE DROPPED. June 4, 1945, 
p. 68. Resignation.: Wisconsin Net; 
Radio Division, Bendix Aviation Corp.; 
Great Trails Broadcasting Corp.; G. W. 
Covington, Jr. Dropped: Lt. Col. A. A. 
Schechter ; James F. Hopkins Inc. Hou- 
ston Printing Corp.; Star -Times Publish- 
ing Co.; WBNY Buffalo. 
TBA, FMBI ALLOCATIONS PLEAS. 
June 4, 1945, p. 67. Texts filed by Philip 
Loucks on behalf of the FMBI and com- 
munication filed by W. A. Roberts for 
TBA. 
WPB TO LIFT CONSTRUCTION BANS 
ON V-J DAY. June 11, 1945, p. 15. Dis- 
closure that WPB will lift all construction 
controls on V-J Day causes industry to 
urge FCC to immediately adopt Alloca- 
tions Alternate No. 1 affecting FM and 
Television. 
FM, VIDEO PROGRESS FORESEEN IN 
SENATE GROUP'S WAR REPORT. June 
11, 1945, p. 76. Predictions that televi- 
sion will be extended to more than half 
the population in the next five year., and 
that FM will practically replace AM 
broadcasting within a decade contained 
in a report given the subcommittee on 
War Mobilization of the Senate Military 
Affairs Committee. 
PHILCO IS READY TO UP PRODUC- 
TION. June 18, 1945, p. 34. Philco ready 
to increase production above pre -war levels 
as soon as government regulations permit. 
FM promises to be increasingly important. 
TALENT MARKET. June 18, 1945, p. 46. 
Television and FM as market for talent 
discussed at conference held under auspices 
of Independent Citizens' Committee of the 
Arts, Sciences and Professions. 
MAKE PARTS FIRST, RMA RECOM- 
MENDS. June 18, 1945, p. 68. Radio 
Manufacturen Assn. board of directors 
recommends that no authorization for radio 
set production be made for the third 
quarter of 1946. FCC allocation of FM 
at once urged by group. 
HOW ALLOCATION AFFECTS APPLI- 
CANTS. July 2, 1945, p. 4. Paul Porter 
statement suggesting procedure for broad- 
casters in new allocations, promising all 
possible speed to revise regulation. and 
standards for FM, television and facsimile. 
FCC ALLOCATES 88-106 MC BAND TO 
FM. July 2, 1945, p. 13. By unanimous 
decision the FCC allocates the 44 -108 mc 
band. Statements of industry people 
listed. 
INDUSTRY -FCC ENGINEERS DISAGREE 
ON DATA. July 2, 1945, p. 14. Final 
oral argument on allocating FM and six 
channels of 6 mc. television finds industry 
and Commission engineers at odds over 
propagation predictions for the 44 -108 mc. 

WGNB STARTS CAMPAGIN PROMOT- 
ING FM LISTENING. July 2, 1945, p. 
24. "Share Your FM Receiver" plan by 
WGNB to increase the potential audience 
for FM broadcasts. 
FCC ALLOCATIONS ORDER TEXT. 
July 2, 1946, p. 64. Full text of the FCC 
order allocating the 44 -108 mc. band. 
TRUMAN CALLS FOR FREE, COMPETI- 
TIVE RADIO. July 9, 1945, p. 16. Presi- 
dent Harry Truman's letter to Sol Tsi- 
ahoff, Broadcasting, sees "even freer" com- 
petition with advent of FM and television. 
INDUSTRY SUPPORTING DECISION ON 
FM MOVE. July 9. 1945, p 18. FCC to 
hold informal engineering hearings July 
12 -13 in accordance with proposal that 
rules and regulations on 

with 
facsimile and 

television be determined as soon as pos- 
sible. 
PROCEDURE OUTLINED BY PORTER 
UNDER FCC'S NEW ALLOCATIONS. 

July 9, 1945, p. 34. Full text Paul Por- 
ter's statement on suggested procedure for 
applications for FM, television and fac- 
simile stations under new allocations. 
[Summarized July 2, p. 4.) 

WISCONSIN PROPOSES PLAN FOR 
EDUCATIONAL STATIONS. July 9, 
1945, p. 77. Wisconsin Assembly bill asks 
funds for construction of a statewide FM 
broadcasting system for educational pur- 
poses. 
TWO -BAND FM SEEN. July 9, 1945. p 
86. Pioneer FM Radio Mfrs. meet in New 
York to discuss problems arising from new 
allocations. Plan receivers incorporating 
both bands. 
THREE TYPES OF FM STATIONS PRO- 
POSED. July 16, 1945, p. 18. Community, 
metropolitan and rural stations assigned 
definite I'M channels by FCC. Hearing on 
Rules and Regulations scheduled for July 
30. Interim operation of FM in the 42.44 
mc. band expected to be brief, if at all 
necessary. 
TED HILL URGES BROADCASTERS TO 
SUPPORT 'SINGLE MARKET' PLAN 
FOR FM STATIONS. July 16, 1946, p. 
18. E. E. (Ted) Hill. managing director 
of WTAG Worcester, deprecates those who 
foster adoption of the present system of 
station classification providing for high 
power, medium and low power stations 
for FM. 
PROPOSED FM RULES & REGULA- 
TIONS. July 16, 1945, p. 30. Text of 
FCC's proposed Rules & Regulations. 
PROPOSED FM RULES ARE INADE- 
QUATE. July 23, 1946, p. 18. Article by 
Paul A. Dennis, Lt. Comdr., USNR, who 
says satisfactory service is not obtainable 
in 88-108 mc. band. 
U. S. AID IN CONVERTING FM IS 
PROPOSED. July 28, 1945, p. 18. Finan. 
dial aid from the government for convert- 
ing FM transmitter from the present band 
to the new frequencies proposed by Lee 
McCanne, vice -president and general man- 
ager of Stromberg- Carlson Co. Two -band 
sets planned despite opposition of Com- 
mission. 
LICENSEES WILL FIGHT FOR FM 
RIGHTS. July 30, 1945. p. 17. Broad- 
casters to present a united front before 
the FCC in opposition to any proposed 
regulation that would bar AM licensees 
from the FM field now or at any future 
time. 
AIRBORNE RELAYS SEEN FOR TELE- 
VISION-FM. August 6, 1945, p. 16. High 
frequency relays from plane to plane carry- 
ing television, FM. facsimile and even 
business radio transmissions is a plan 
being developed by Westinghouse and 
Glenn L. Martin Co. 

BROADCAST LEADERS SEE FM RE- 
PLACING AM. August 6, 1945, p. 16. 
Consensus of leading broadcasters is that 
FM will replace AM except for scattered 
clear - channel stations covering remote 
rural areas. Unanimous plea is that the 
proposed Rule. & Regulation. for FM give 
widest possible latitude to this new service. 

TULSA U. GETS FM TRANSMITTER 
GIFT. August 6, 1945. D. 73. W. G. 
Skelly owner of KVOO Tulsa, giving the 
University of Tulsa a new FM transmitter, 
complete with towers and control board, 
to be presented as soon as equipment is 
available. 
AIRBORNE RELAYS FOR FM, TV CON- 
FIRMED. August 13, 1945, p. 17. Strato- 
vision confirmed by Walter Evans, vice - 
president of Westinghouse in charge of 
radio. 
FEDERAL FM LINE. August 13, 1946, 
D. 67. Federal Telephone & Radio Corp., 
Newark, announce. a comprehensive line 

f FM broadcast transmitters and antennas 
incorporating new techniques. circuits and 
tube.. 
RADIO'S PLANS REACH BLUEPRINT- 
ING STAGE. August 20, 1945, p. 20. AM, 
FM and television facilities planned by 
industry; millions to be spent on new 
equipment. 
FMBI REFERS PROPOSED MERGER 
WITH NAB TO EXPANDED BOARD. 
August 20. 1946, p. 32. Milwaukee meet- 
ing Aug. 14 -15 of the FMBI board. New 
board to be composed of 15 members; orig- 
inal charter and by -laws amended to per- 
mit FMBI to act on general industry prob- 
lems instead of letting NAB handle such 
matters. New board of directors listed. 

BUY COMBINATION AM -FM SETS, 
JE'IT URGES. August 20, 1945, p. 90. FCC 

(Continued on page 424) 
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Viformly good- ALLEb 
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ALLIE 

For the utmost in high fidelity reproduction 
Allied Professional Recording Discs are manufactured to exacting standards 
by one of the pioneers in the field of instantaneous recording equipment. The 
accumulated knowledge of years of experience have been engineered into 
Allied Discs. TRY them. 

--Also ALLIED RECORDING EQUIPMENT 

The Allied Recording Machine (illustrated) combines the Allied Transcription 
Turntable and Allied Overhead Cutting Assembly, which are also sold sep- 
arately. Like Allied Discs, this equipment is of highest precision quality, good 
for long, trouble -free service. 

WRITE FOR NEW DESCRIPTIVE BULLETIN 

RECORDING PRODUCTS CO. 
21 -09 43rd AVENUE LONG ISLAND CITY 1, NEW YORK 
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SUMMARY INDEX OF STORIES AND ARTICLES RELATING TO FM 
(Continued from page 422) 

Commissioner E. K. Jett urges liateners to 
buy combination AM -FM sets, or else 
adaptors for their AM sets ; growth of 1 M 
depends on rapid listener acceptance. 
TWO KINDS OF FM. August 27, 1945, 
p. 15. Broadcasters feel new proposal for 
FM allocations discriminatory ; one spoke.- 
man comments that it "sets up two kings 
of broadcasting -one for the East and 
another for the rest of the country." 
FCC EXTENDS FM BAND FOR NEW 
ENGLAND. August 27, 1945, p. 16. Ex- 
tension of FM band in the northeastern 
states from 106 to 108 mc. to permit more 
stations in that thickly populated area. 
MILLIONS OF SETS WILL BOOST 
RADIO AUDIENCE. August 27. 1945. p. 
16. Roundup of manufacturers production 
plans. Policies of set makers on FM vary. 
WISCONSIN FM PROJECT. August 27, 
1945, p. 20. Gov. Walter Goodland sign. 
a bill authorizing a state FM non-commer- 
cial educational radio network system in 
Wisconsin. 
McGUINEAS SEES JOBS FOR HUN- 
DREDS WITH FM. August 27, 1945, p. 
28. William McGuineas, commercial mana- 
ger of WGNB says sharp increase in sta- 
tions after the war to provide hundreds 
of positions for writers, dramatists, an- 
nouncers, actors and musicians. 
RMA ASKS FCC ACTION ON FM BAND. 
September 8. 1945, p. 20. R. C. Cosgrove, 
president of RMA, to confer with FCC 
regarding new FM band. 
W9XK MILWAUKEE TESTS FM RE- 
CEIVERS. September 3, 1945, p. 32. 
W9XK Milwaukee carrying out tropo- 
spheric measurements in addition to mak- 
ing field checks and gaining general oper- 
ating experience. 
WBCA COMMENCES DRIVE PROMOT- 
ING FM LISTENING. September 3, 1946, 
P. 34. WBCA Schenectady campaign to 
make people FM conscious start. with dis- 
play ads in the Schenectady Gazette. 
FM APPLICANTS MUST FILE DATA 
BY OCT. 7. September 10, 1945, p. 15. 
FCC to begin processing of approximately 
500 applications in a month; policy for 
assignments announced; applicants for new 
stations asked to file all necessary data 
before October 7. 

BOVINE STATIC, NOISE MARS DEM- 
ONSTRATION OF FM FIDELITY. Sep- 
tember 10, 1945, p. 36. Walter J. Damm, 
WMFM and president of FMBI plans dem- 
onstration of fine FM broadcasting. Dem- 
onstration stymied; trouble shooters die - 
cover calf buried next to broken cable. 
TEXT OF FM POLICY ANNOUNCE- 
MENT. September 10, 1945. p. 40. Policy 
for processing FM applications. 
FILLER. September 10, 1945. p. 62. 
WABF New York makes first broadcast 
using RCA Victor's new unbreakable plas- 
tic record. Subsequent broadcast demon- 
strates the difference between this record 
and the usual shellac discs. 
EXISTING FM STATION ASSIGNMENTS. 
September 17, 1945. p. 16. Table show- 
ing rural and metropolitan station. on new 
frequencies. 
FCC SETTLES FM ALLOCATIONS AND 
RULES. September 17, 1946 p. 16. Relo- 
cation of FM broadcasting in new alloca- 
tions begins with assignment of 53 fre- 
quencies to existing stations. Revised 
integrated rules and regulations for FM 
made public; licensees have till Sept. 26 
to file objections. 
FCC RULES AND REGULATIONS FOR 
FM BROADCASTING. September 17, 
1946, p. 28A. 

LIST OF PENDING APPLICATIONS FOR 
FM BROADCAST STATIONS SEPT. 12. 
September 17, 1945. p. 40. 

NEW COVERAGE MAP IS ISSUED BY 
FMBI. September 17, 1946, p. 82. FM 
Broadcasters Inc., Washington, issues a 
map showing the status of FM broadcast- 
ing in the U. S. Map indicates number, 
location and approximate coverage of FM 
stations. Lists of stations and owners 
included on reverse of map. 

FCC CORRECTION. September 17, 1945, 
p. 102. FM Rules & Regulations correc- 
tion on Section 9.287, governing station 
identification. 

FM STANDARDS. September 24, 1945, 
P. 4. A 30 -page document covering FM 
Standards of Good Engineering Practice 
to be released by the FCC. 

FCC VET AID. September 24, 1945, p. 
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32. FCC to consider issuance of condi- 
tional CPs for FM faculties to men now 
in military service. 

EXPANDED FMBI PROGRAM PLANNED. 
September 24, 1945. p. 32. FMBI Board 
of Directors meeting at Waldorf -Astoria to 
consider proposed program calling for ex- 
panded activities as a service organization. 

LOW FAX BAND URGED. September 24, 
1946, p. 62. WELD, Columbus'. first FM 
station, operates WSXUM (exp. fax. sta- 
tion). Experiments indicate present allo- 
cation of facsimile (470 -480 mc.) may re- 
strict its development. 

CANADA FM PLANS AWAIT FRE- 
QUENCY ALLOCATIONS. September 24, 
1945. p. 84. Canadian Dept. of Transport 
deciding frequencies Canada will use for 
FM. 

FM TECHNICAL STANDARDS SET. 
October I, 1945, p. 15. FCC adopts en- 
gineering standards relating to allocation 
and operation of FM stations. This in- 
sures good reception by FM listeners and 
high technical performance by FM broad- 
cast transmitters. 
NEWCOMERS LEFT OUT OF FM- 
DURR. October 1, 1945, p. 18. Commis- 
sioner Clifford J. Durr, in an address 
before the Christ Church Forum in New 
York, warns of dangers in over -commer - 
cialism of programs; emphasizes respon- 
sibility of radio in achieving world secur- 
ity: saya existing broadcasters (standard 
stations) 

c 
a utilize same personnel, 

studios and other equipment without affect- 
ing net profits- -newcomers in FM can not. 

FM BROADCASTER TELLS TROUBLES, 
SUCCESSES. October 1, 1946, p. 18. 
Leonard L. Asch, president, WBCA Schen- 
ectady, presents first article in series 
FM Pioneers Speak. 
FMBI URGES MORE CHANNELS: 
CHARGES FCC IS STIFLING FM. 
October I. 1945, p. 20. FMBI accuses 
FCC: of "failure to meet its responsi- 
bility"; assigning an insufficient number 
of FM channels; is imposing artificial 
regulations. 
WIND USE OF TOWER HINGES ON 
LAWSUIT. October 1, 1945, p. 84. WIND 
Chicago proposes FM and Television center 

ron 
top floor of Lincoln Tower awaits 

esults of court litigation with lessor 
attempting to break contract. 
FM SHOULD PROVIDE APPEAL TO 
THE MASSES. October 8, 1945. p. 18. 
FM Pioneers Speak article by Fred Joyner, 
Program Director WWSW -WTNT Pitts- 
burgh. indicates FM needs more appeal 
to the masses. 
TV CHANNEL ASSIGNMENT LIST IS 
REVISED WITH 90 CHANGES. October 
8, 1945, p. 73. FCC revised table of 
tentative allocations assigns additional 
channels for commercial TV in various 
metropolitan districts and reduces channels 
in others. 
NCPAC ASKS 25% LIMIT ON FM CHAN- 
NELS FOR AM.. NEWSPAPERS. 
October 8, 1946, p. 80. National Citizens 
Political Action Committee distributing 
petition urging Congress and FCC "to 
grant no more than one -quarter of avail- 
able FM channels to licensees of existing 
standard (AM) broadcasting stations and 
to newspapers". 
VETS ASK FCC DELAY. October 8. 1945. 
p. 86. American Veterans Committee urges 
FCC to withold for at least six months 
majority of FM frequencies to convenience 
returning servicemen and those commun- 
ities still preoccupied with wartime activ- 
ities. 
OPPPOSES MERGING FMBI. October 8. 
1945. p. 86. I. A. Hirschmann, operator 
of WABF New York, writes Walter J. 
Damm, president of FMBI, a letter of 
"Vigorous protest against any design 
which will aim at the coalescence of 
FMBI with NAB." 
WINX FM APPROVED. October 8. 1945, 
p. 86. FCC approve. purchase of Jansky 
& Bailey station. W3XO. by WINX Broad- 
casting Co., Washington, D. C. 

COLOR TELEVISION HERE, KESTEN 
TELLS FCC. October 15, 1945, p. 15. 
Paul W. Kesten, CBS executive vice - 
president, proposes that programming 
schedules be gradually stepped up as set 
ownership is expanded since full -color 
television in the higher frequencies is 
already an accomplished fact. 
ALTERNATE FM ALLOCATIONS PRO- 
POSED. October 15, 1945, p. 18. CBS, 

NBC and WBAM New York propose 
alternate allocations for New York's FM 
stations. Hearing scheduled for Oct. 16. 

ILGWU APPLIES FOR FOUR FM STA- 
TIONS. October 16, 1946, p. 20. Inter- 
national Ladies Garment Workers Union 
files application for commercial FM ata- 
tions in New York, Philadelphia, Boston 
and Chattanooga. 
USE OF CHANNEL DESIGNATIONS IS 
URGED TO SIMPLIFY TUNING ON FM 
RECEIVERS. October 15, 1945, p. 82. 
Letter to Editor from E. E. Hill, man- 
aging director, WTAG, WTAG -FM Wor- 
cester, Mass., concerning plan for easier 
tuning of set dials. 
FM TOWER NEEDS MAXIMUM ELE- 
VATION. October 15, 1945, p. 40. "FM 
Pioneers Speak" article by Paul Dillon. 
Chief Engineer, WMIT Winston -Salem, 
discusses some of the problems in FM 
engineering and suggests solutions. 
WTIC -FM PLANS. October 15, 1945. p 68. 
WTIC -FM orders a new 1.000 w. REL 
power frequency converter to make the 
station one of the first to operate on the 
new FM frequencies. 
FMBI MEETING OCT. 19. October 15, 
1945. p. 80. Meeting of FMBI board of 
directors to be held Oct. 19 at the Am- 
bassador East Hotel, Chicago instead of 
Oct. 20 as originally scheduled. Principal 
topic to be merger of NAB with FMBI. 
FMBI -NAB MERGER OPPOSED BY 
WABF. October 15, 1945, p. 80. I. A. 
Hirschmann, WARE, letter to FMBI pro- 
tests "any design which will aim at the 
coalescence of the FMBI with the National 
Association of Broadcasters". 

FM FARM CO -OPS. October 15, 1945, 
P. 92. Ohio Council of Farm Cooperatives 
files applications with FCC for FM stations 
to cover the entire state. 
FIRST WGNB COMMERCIAL FM MUSIC 
SHOW SLATED. October 16, 1945, p. 92. 
WGNB Chicago presents first commercial 
FM musical program, High Fidelity Hour, 
sponsored by Hallicrafters Co. 

BOOTH SEEKING SIX MORE FM STA- 
TIONS. October 22, 1946, p. 17. Booth 
Radio Stations Inc. file for FM stations 
in Flint, Grand Rapids, Kalamazoo, Lan- 
sing, Saginaw, and Logansport, Ind. 

NEW FM ALLOCATIONS IN EAST 
LIKELY. October 22. 1945, p. 17. FM 
allocations hearing received CBS alter- 
native plan favorably. Reception indicates 
strong likelihood that FCC will adopt 
alternative FM allocations for northeastern 
U. S. 

PETRILLO. NET HEADS DISCUSS FM 
MUSIC. October 22. 1945, p. 20. Four 
major network heads meet in office of 
James C. Petrillo to discuss FM's effect 
on musicians. AFM claims contracts bar 
duplications of programs. 
JUDICIOUS PROGRAM CONTROL 
NEEDED BY FM. October 22, 1945, p. 28. 
"FM Pioneers Speak" article by Lester 
H. Nafager, vice -president, RadiOhio Inc., 
Columbus, O. says advertisers are served 
best by pleasing the listeners. 

JANSKY WOULD GIVE TV CHANNELS 
TO FM. October 22, 1946, p. 84. C. M. 
Jansky Jr., Washington consulting en- 
gineer, tells 61st annual meeting of the 
Inland Daily Press Assn. in Chicago that 
only by taking spectrum space from tele- 
vision and giving it to FM can the FCC 
hope to develop a "broadcasting medium 
which can be as free of restriction and 
regulation as are the speakers' platform 
and the American press today." 

CHICAGO CONFERENCE. October 22, 
1945. p. 48. WGNB to present FM demon- 
stration at Ninth Annual School Broad- 
cast Conference in Chicago Oct. 22 -23. 

SPINGARN CHOSEN TO AID FM PROBE. 
October 22, 1945, p. 81. Lt. f j.g.t Jerome 
H. Spingarn, USNR, granted a leave by 
the FCC in early 1943 to enter the Navy, 
has been loaned by the Navy Dent. to the 
Senate (Committee to Study & Survey 
Problems of Small Business Enterprise.) 
to handle complaints that the FM alloca- 
tions favor monopolies and that no pro- 

' 
s s 

made to reserve channels for 
men now in the service. 

WHFM UPSTAIRS. October 22, 1945, p. 
82. WHFM Rochester, N. Y. becomes one 
of the first stations in the nation to use 
higher band FM frequencies. 

W. U. SIGNS FOR FM. October 22, 1945, 

p. 82. Western Union Telegraph Co., 
New York. signed a licensing contract to 
run until 1966 with Major Edwin H. 
Armstrong, owner of FM inventions, to 
make use of FM inventions in the develop- 
ment of a telegraph radio relay system, 
FMBI BOARD ADOPTS PLAN TO MERGE 
WITH NAB. October 22, 1945, p. 86. 
Board of Directors of FMBI votes to 
adopt recommendations of its executive 
committee coordinating FM activities of 
FMBI and NAB through an autonomous 
FM department in the NAB. 
FCC SETS 231 AM CASES; USES CBS 
FM PLAN. October 29, 1945, p. 15. FCC 
adopt CBS allocation plan as basis for 
assigning frequencies in Area I metro- 
politan districts. FCC authorizes con- 
ditional grants for 64 new FM stations. 
EDITORIAL COMMENT. October 29, 1945, 
p. 16. Editorial reaction to AFM Presi- 
dent James C. Petrillos latest demands. 
Mom the New York Times and the Wash- 
ington News. 
NAB, FMBI LINK FORCES TO FACE 
PETRILLO. October 29, 1945, p. 16. NAB 
and FMBI meet to discuss AFM's edict to 
the networks demanding employment of 
double crews whenever musicians play 
simultaneously for FM and AM. 
WISCONSIN REQUESTS TWO FM STA- 
TIONS. October 29, 1945, p. 22. State 
of Wisconsin files with FCC for first two 
unite of proposed state FM educational 
network plan of seven stations. 
WILLARD TELLS SCHOOL BROADCAST 
GROUP OF PROBLEMS THEY FACE. 
October 29, 1945, p. 32. A. D. (Jess) 
Willard, Jr., executive vice -president of 
NAB, addresses the 9th annual School 
Broadcast Conference on FM dangers. 
TRAMMELL POINTS TO DEVELOP- 
MENTS. October 29, 1945, p. 88. Niles 
Trammell, president of NBC, discusses FM 
and television in a speech before the 
Milwaukee Advertising Club Oct. 25. 

SYMPHONY CONCERTS. October 29, 
1945, p. 92. WTNT Pittsburgh, broad- 
casting its third season of concerts by the 
Pittsburgh Symphony Orchestra. 
NAB -FMBI JOINT GROUP TO MEET 
WEDNESDAY. October 29, 1945, p. 98. 
FMBI and NAB merger plans to be worked 
out at meeting of representatives Oct. 31. 

AGGIE ISSUES FM BOOKLET. October 
29, 1945, p. 98. George Rowe, Dept. of 
Agriculture, prepares a booklet, "FM 
for You" for use of field representatives 
of the Information division. 
FCC APPROVES 65 MORE FM STA- 
TIONS. November 6, 1946, p. 16. FCC 
authorizes 65 conditional grants for new 
FM stations in 52 Southern and Western 
cities. 
BARTLEY HEADS NAB FM DEPART- 
MENT. November 5, 1945, p. 17. Robert 
T. Bartley, NAB director of government 
relations, named director of the associa- 
tion's new FM Dept. 
RADIO. MEN DISCUSS AFM WITH 
MILLER. November 6, 1945, p. 18. Radio 
leaders met with Justin Miller, NAB 
president, to consider Petrillo-AFM prob- 
lem, currently affecting FM. 
COMMUNITY FM ANTENNA FOR ALL 
SEEN. November 5, 1945, p. 18. FCC and 
Civil Aeronautics Administration attempt 
to work out methods to protect broadcast- 
ing: possibility that one radiator antenna 
will be used in the future to serve all FM 
stations in each community appeared likely. 

BIG IRE MEETING. November 5, 1945, 
p. 36. Papers on FM and TV among those 
to be presented at the 33rd annual Winter 
Technical Meeting of the Institute of 
Radio Engineers scheduled for Jan. 23- 
26 at the Astor Hotel, New York. 

PORTER SEES FM GROWTH. November 
6, 1946, p. 92. Paul Porter predicts that 
number of FM station applications will 
soon equal number of standard stations 
and that 2,000 to 3,000 FM outlets will be 
in operation within five years. 

FM BAN NOT EXTENDED. November 5, 
1945, p 92. Petrillo does not extend ban 
on employment of double number of 
musicians for stations using AM and FM 
by November 2. 

ZENITH CLAIMS OF 'CRIPPLED' FM 
DENIED. November 12, 1946, p. 4. FCC 
declares Zenith Radio Corp. claims that 
FM would be 'hopelessly crippled' if left 
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 Critical equipment designers, build- 
ers and users are insuring their assem- 
blies with Aerovox rating -plus capaci- 
tors. That Aerovox extra safety factor 
is widely recognized today. Service 
records speak for themselves. 

All Aerovox paper- capacitor voltage 
ratings are for standard temperature, 
pressure and humidity conditions. 

namely, 20' C., 30 inches of mercury 
( 760 millimeters), and 50% relative 
humidity. 

Where Aerovox capacitors are in her- 
metically- sealed cases, the only effect 
caused by changes in standard condi- 
tions will be in the external flash -over 
voltage occurring at lower voltages for 
conditions involving reduced pressure 
and increased humidity. The capacitor 
proper remains unaffected. 

Submit your capacitance problems. 
Literature on request. 

The maximum operating temperature 
for continuous operation at rated volt- 
age is 65° C. ambient. If temperature is 
greater, operating voltage must be re- 
duced. Derating data will be supplied 
on request. 

Yes indeed, it will pay you to look 
into this matter of Aerovox rating -plus 
insurance. Remember, it costs no more 
but it can save you much expense and 
!rouble. 

FOR RADIOELECTRONIC AND 
INDUSTRIAL APPLICATIONS 

AEROVOX CORPORATION, NEW BEDFORD, MASS., U.S.A. 
SALES OFFICES IN All PRINCIPAL CITIES Export: 13 E. 40th ST., NEW YORK 16, N. Y. 

Cable: 'ARLAB' In Canada: AEROVOX CANADA LTO., HAMILTON, ONT. . 
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MARCONI 
This great Canadian radio manufacturing and 
development organization, its heritage of knowl- 
edge further increased by advanced wartime 
work in both AM and FM, will continue to 
play a major part in developing ever -finer 
radio equipment on behalf of Canadian broad- 
casters and Canadian listeners alike. 

Transmitters 
Studio Equipment - Antennae 

Canadian Marconi Company 
Estoblished 1903 Marconi Building, Montreal 
Vancouver Winnipeg Toronto 

Halifax St. John's Newfoundland J 

MARCON I -ner,zrt.e 
Page 426 1946 Yearbook Number 

FM ARTICLES 
(Continued from page 424) 

in 100 mc. band exclusively are not sound. 

FM GROUP TO MEET. November 12, 
1946, p. 18. First meeting of FM executive 
committee since FMBI -NAB merger ten- 
tatively scheduled for Dec. 28 in Chicago. 

FM DEPT. SEEKING 4 CHANGES IN 
RULES. November 12, 1946, p. 27. FM 
Dept. of NAB aske for following changes: 
1. Requests FCC to change numerical sys- 
tem of numbering FM channel designa- 
tions; 2. Asks FCC to adopt rule per- 
mitting joint program logs during duplicate 
operation of AM and FM stations; 
8. Seeks permission to use joint cell 
letters during duplicate operation of AM 
and FM station.; 4. Asks revision of six - 
hour minimum operation rule. 
AM AND FM, DIRECTION -FINDING 
UNITS USED IN WEATHER 'SLEUTH'. 
November 12, 1946, p. 28. FM and AM 
employed in recording weather conditions, 
according to release from Farnsworth 
Television & Radio Corp. on a mechanical 
'weather sleuth'. 
PETRILLO STAND ON DUAL MUSIC 
SLOWS OUTPUT OF SETS WITH FM. 
November 12. 1945. p. 88. Manufacturers 
crippled by Petrillo edict inclusion of 
upper FM band in seta is expected by 
spring. 
CELLOPHANE FIRES NOT GOOD 
ENOUGH FOR CRITICAL ERA OF FM 
LISTENERS. November 12, 1945. p. 47. 
Sound effects for FM demand that true 
sounds be produced. George Kodak. WGNB 
Chicago, completes exhaustive study of 
the art. 
FM WANTED BY 60% MANSFIELD 
REPORTS. November 12, 1946, p. 62. 
Frank Mansfield. director of sales research 
for Sylvania Electric Products Inc.. re- 
ports that better than 60% of postwar radio 
receiver purchasers want their new seta 
to include FM. 
TAMALPAIS FM, TV CENTER IS 
PLANNED. November 12, 1946, p. 68. 
Applicants for FM and television broad. 
casting sites on Mt. Tamalpais, across the 
bay from San Francisco, meet with William 
D. Pabst, general manager of KFRC San 
Francisco, to discuss plane for developing 
Tamalpais as an FM and television broad- 
casting center. 
FCC ADOPTS FM SET NUMBERING 
SYSTEM. November 19, 1946, p. 4. FCC 
Nov. 16 adopts numbering system begin- 
ning with 201 to designate frequencies 
of stations on FM receivers. Action taken 
following conference with NAB which 
urged decision to provide uniformity in 
seta now coming into production. 
TAX CUTS WILL HELP FM -TV DE- 
VELOPMENT. November 19, 1945, p. 15. 
When corporation excess profits taxes are 
eliminated in 1946, the development and 
expansion of FM and television will be 
given financial aid. 
WALKER SEES BRIGHT PROSPECT FOR 
U. S. IN FM DEVELOPMENT. November 
19, 1946, p. 16. Commissioner Paul A. 
Walker tells Oklahoma City Chamber of 
Commerce that the expected development 
of FM in the next few years should have 
important social and economic implication. 
for the American people. 

INVENTOR'S LETTER TO THE EDITOR. 
November 19, 1946, p. 16. Edwin H. 
Armstrong Letter to the Editor concerning 
FCC release establishing exact opposite 
of Zenith Radio Corp. tests of FM in new 
band. 

ARMSTRONG ATTACKS FCC DATA ON 
FM. November 19, 1945. p. 16. Maj. Edwin 
H. Armstrong. FM inventor, charges the 
FCC lacks "engineering integrity", in 
criticizing the Commission for its attack 
on FM engineering teats conducted by 
Zenith Radio Corp. 

PORTER SAYS AFM EDICT RESTRICTS 
FM. November 19, 1946, p. 20. Paul 
Porter, referring to Petrillti s edict on 
AM -FM music, says that he personally 
felt it "very seriously" restricts employ- 
ment possibilities and hampers develop- 
ment of FM. Officially, he felt there was 
nothing the FCC could do about It. 
AGRICULTURE DEPT. ISSUES FM 
PRIMER FOR GUIDANCE OF FARM 
ORGANIZATIONS. November 19, 1946, 
p. 77. "FM for You ", written by George 
Rowe, issued to field representatives of 
the Dept. of Agriculture. 
NEW TYPE FM ANTENNA ERECTED 
IN N. Y. BY FINCH TELECOMMUNI- 
CATIONS' WGHF. November 19, 1946, 
p. 86. WGHF antenna erected atop build- 
ing at 10 E. 40th St., New York, is new 
type FM antenna capped with a domed 
metal top, shaped like a skyrocket, is over 
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SUMMARY INDEX OF STORIES AND ARTICLES ON TELEVISION 
(Appearing in BROADCASTING Magazine in 1945) 

USE OF 300 MC. TRANSMITTER FOR 
VIDEO AWAITS WAR'S END. Jan. 1, 
1945, p. 16. Brig. Gen. David Sarnoff tells 
developments in RCA laboratories. 
READY FOR VIDEO. KDYL Salt Lake 
City has experimented since '39. Jan. I, 
1945, p. 34. Using RCA TV equipment; 
ready for commercial TV Broadcasts in 
short time. 
TELEVISION AS LEADING POSTWAR 
INDUSTRY VISIONED BY KESTEN. Jan. 
1, 1945, p. 52. Pledges CBS aid to hasten- 
ing its development; Yearend review 
stresses wartime service. 
FOREIGN FIRMS ARE ANXIOUS TO 
RESUME COMMERCIAL TELEVISION 
PROGRAMMING. Jan. 1, 1945. p. 68. 
British and American manufacturers com- 
peting to produce sets. French progress is 
in high definition television. 
ROSEN SAYS 1.000 -LINE VIDEO FEAS- 
IBLE: BARTHELEMY EXPERIMENTS 
UNHAMPERED. Jan. 1, 1945, p. 70. Let- 
ter to editor concerning NBC and CBS 
controversy over possibilities of French 
television. 
VIDEO SNOW STATIC. Dr. Caldwell 
observes electronic flakes. Jan. 8, 1945, 
0. 18. Snow static mars TV picture; 
special antenna arranged. 
WOR VIDEO BOARD. Jan. 8, 1945, p. 
26. Television program planning board of 
nine set up to familiarise demands and 
techniques of television. 
NRDGA TO DISCUSS VIDEO TECH- 
NIQUE. Jan. 8, 1945, p. 80. TV leaders 
address convention of the National Retail 
Dry Goods Assn. 
NEW VIDEO LIGHTS. Jan. 8, 1945, p. 
30. Developments by Norman Hall at Al- 
len B. DuMont Labs. 
VIDEO ADVERTISING. Jan. 8, 1945, p. 
56. Discussion at meeting of American 
Television Society. 
ALLOCATION PROPOSALS A N. 
NOUNCED BY FCC. Jan. 16, 1945, p. 18. 

FM to move up : television split; final 
decision awaits argument Feb. 14. 
POSSIBILITIES OF TELEVISION AS 
MEDIUM FOR RETAILING FEATURE 
NRDGA MEETING. Jan. 16, 1945, p. 14. 
J. R. Poppele address. 
FEDERATED STORES NAME RADIO 
HEAD. Hirschmann to Organize FM, Tele- 
vision for Group. Jan. 16, 1946, p. 32. 
Ira Hirschmann to organize FM and TV 
activities of Federated Department Stores. 
BRITISH DISCUSSING INEXPENSIVE 
VIDEO. Jan. 16, 1945, p. 55. Plans for 
mass market will make $126 sets possible. 
RELAY NETWORKS OPERATING ON 
1900 MC ALONG AIRLINES ARE ASKED 
BY RAYTHEON. Jan. 22, 1945, p. 18, 
FCC grants CPs for experimental TV 
stations to Phileo Radio & Television Corp., 
Allen B. DuMont Labs. and P. R. Mallory 
& Co.. Pending applications for Western 
Union and Television Productions, Inc., 
Raytheon proposals for nationwide system. 
WRGB ANNIVERSARY NOTES RELAY 
PLAN. Jan. 22, 1945, p. 26. Program 
commemorating fifth anniversary of the 
television network inaugurated by General 
Electric Co. 
REACTION TO FCC SPECTRUM PLAN. 
Jan. 22, 1945, p. 69. Paul Kesten, J. R. 
Poppele, Allen B. DuMont and Samuel H. 
Cuff statements concerning television allo- 
cations. 
TELEVISION AS POTENT MEDIUM 
EXPLAINED BY JOYCE BEFORE 
WASHINGTON AD CLUB. Jan. 22, 1945, 
P. 60. Thomas Joyce, RCA Victor, ad- 
dress. 
BLUE VIDEO TEST USES WABD, 
WRGB. Jan. 22. 1945, p. 61. Hubbell 
Robinson gives plans for experiments. 
VIDEO QUIZ SHOW. Jan. 22. 1945, P. 
70. John Reed King program. Thanks for 
Looking optioned by Ruthrauff & Ryan. 
TPA HEARS HALPIN. Jan. 29. 1945. p. 
36. Dan Halpin. RCA Victor. discussed 

SUMMARY OF FM ARTICLES 
(Continued from page 426) 

ten feet long and something less than two 
feet in diameter. 
OPPORTUNITY IN FM SEEN BY 
CLERGYMAN. November 19, 1945, p. 99. 
Dr. Fred Eastman, professor of literature 
and drama of Federated Divinity Faculties, 
of Chicago, tells members of nations 
clergy Nov. 16 that religious groups should 
pool their resources to operate own FM 
stations on the 20 bands open to educational 
organizations. 
UAW VOTES $400,000 FOR 8 FM STA- 
TIONS. November 19, 1945, p. 104. CIO 
United Automobile Workers authorize. 
expenditure of $400,000 for FM stations 
in Detroit, Chicago, Cleveland. Los An- 
geles, Flint and Newark. 
PETRILLO EXTENDING UNION AM -FM 
BAN. November 26, 1945, p. 17. Ban on 
dual AM -FM musical broadcasts extended 
to individual station operations. 
LABOR UNIONS REQUEST 16 FM 
STATIONS. November 26, 1945, p. 20. 
Labor unions apply to FCC for at least 
16 FM stations, prepared to spend upwards 
of $1,000,000 to set them up and thousands 
snore to get them financially on their own. 
Some other unions, including locals, are 
stockholders in other organizations seeking 
FM outlets. 
SET MAKERS TO USE CHANNEL 
NUMBERS. November 26, 1945, p. 79. 
Robert T. Bartley, director of the NAB 
FM Dept., receives word from eight of 
nine manufacturers of receiving sets with 
FM dials that they will use the new 
channel numbering system adopted Nov. 16 
by the FCC. 
MOST SET MAKERS ENDORSE FM 
PLAN. December 3, 1945, p. 38. RMA 
meeting in New York Dec. 5 to recommend 
adoption of FCC plan for uniform FM 
channel designation system in radio re- 
ceivers. Majority of manufacturers in 
favor of Commission's proposal, with only 
the Pilot Radio Corp. rejecting the num- 
ber system. 
CANADIANS PLAN FOR FM ALLOCA- 
TIONS. December 10, 1945, p. 78. Cana- 
dian Association of Broadcasters makes 
seven specific recommendations concerning 
FM to the board of governors of the CBC 
pointing out that they cannot be taken 
individually, but are dependent on each 
other. 
NEW TUBE. SIMPLER CIRCUIT WILL 
CUT FM TRANSMITTER COST, GE CON- 

TENDS. December 10, 1945, p. 93. Gen 
eral Electric announces postwar low -power 
FM transmitters will be sold at less than 
prewar prices due to simplified circuit built 
around a new modulator tube called the 
Phasitron. 
RMA ENGINEERS REJECT NUMBER 
USE. December 10, 1945, p. 96. RMA Re- 
ceiver Section, Engineering Dept. rejects 
the FCC -NAB channel number idea for 
the upper FM band in new radio receivers 
at a meeting In New York. 
FCC REQUIREMENTS CREATE 'REAL 
NEED FOR 6 -KW FM TRANSMITTER, 
GILLETT SAYS. By Glenn D. Gillett. Con- 
sulting Radio Engineer. BROADCASTING, De- 
cember 17, 1945, p. 17. Antenna gain and 
transmission line difficulties caused by FCC 
rules on metropolitan FM stations show 
need for a 5 kw FM transmitter so that 
stations can radiate 20 kw from height of 
500 feet or less. 
INVESTMENT REQUIRED FOR FM 
SURVEYED. December 17, 1945. p. 17. 
Table on p. 86. FCC survey reveals equip- 
ment for an FM station can be purchased 
for $6.420 to $85,110, depending on power 
of station, and can be delivered by manu- 
facturers In five to fourteen months from 
date of order. 
FCC ANNOUNCES FM ALLOCATION 
PROPOSALS. December 24, 1946. p. 17. 
FCC tentative allocation plan for the U. S. 
provides for more than 1500 metropolitan 
and rural FM stations. New channel num- 
bering system to designate station fre- 
quencies also adopted. 
FCC ADOPTS DEADLINE POLICY FOR 
FILINGS. December 24, 1946, p. 18. Corr - 
mission adopted new deadline policy for 
filing of applications to invite "the fullest 
possible competition" for available FM 
channels in the Boston area. 
ANTI- COMMERCIAL. December 81, 1945. 
p. 52. Petition urging Congress and FCC 
to make radio a public utility and deny 
present broadcasters access to FM li- 
censes has been referred to House Inter- 
state & Foreign Commerce Committee. 
NAB ASKS THREE YEAR LICENSES 
FOR FM STATIONS. December 31, 1945, 
P. 70. NAB to file petition with FCC seek- 
ing revision of existing license applications 
from one to three years. Also to request 
set makers to submit definite figures on 
number of receivers released and areas in 
which distributed. 

program material at a meeting of the 
Television Producers Asan. 

SPADEA'S SYSTEM FAVORED FOR 
VIDEO. By Ralph B. Austrian. executive 
vice -president RICO Television Corp. Jan. 
29, 1945, p. 36. TV programs can and 
should be much more compact than radio 
programs ; movie reel lengths adaptable to 
the revised time schedule proposed by 
Joseph Spades idea. 

BRITISH PLAN FILM VIDEO. Jan. 29, 
1945, P. 58. British planning a large -scale 
color television development to be carried 
out over a 10 -year period. 

AD -FREE TELEVISION NEEDED NANCE 
SAYS. Jan. 29, 1945, p. 61. J. J. Nance, 
vice -president Zenith Radio Corp., speech 
before N. Y. Society of Security Analysis. 

RADIO 'INANITIES' CITED BY AGENCY. 
Feb. 5, 1945, p. 21. Grey Adv. Agency, 
N. Y., cites Muzak proposal on FM fre- 
quencies proof of growing resentment of 
"the frivolities and inanities of radio com- 
mercials". Continues with connection this 
has with television. 

VET AWARD TO TBA. Feb. 5, 1946. D. 
36. Veteran Wireless Operators Assn. to 
Present its Marconi Plaque to Television 
Broadcasters Assn. 

TEST VIDEO REACTION. Feb. 5, 1945, 
p. 38. Set owners in New York area asked 
to fill in questionnaire distributed by Rosa 
Federal Research Corp. for NBC. 

TIME STRETCHER FOR TELEVISION IS 
OFFERED BY DAVID W. DOLE. Feb. 
5. 1945, p. 68. Letter to editor. urging 
full quarter -hour for actual program itself 
without commercials. 

PAN AMERICAN VIDEO. Feb. 5, 1945, 
p. 60. Pan American Airways System. 
N. Y., to sponsor series of half -hour film 
shows on WNBT to promote travel to 
Latin- America via Clippers. 

TBA COMMITTEE HEADS. Feb. 5, 1945, 
p. 60. J. R. Poppele appointed committee 
chairmen for 1945. 

KRAFT, DODGE APPOINTED TO NBC 
TELEVISION DEPT. Feb. 5, 1945, p. 74. 
Reynold R. Kraft and John H. Dodge ap- 
pointed sales manager and assistant Bales 
manager, respectively of the NBC Tele- 
vision Dept. 

FCC HAS OPEN MIND ON FM AND 
TELEVISION. Feb. 12, 1945, p. 15. 
Final allocations ruling awaits oral argu- 
ment. 
PETRILLO PLACES MUSICIAN BAN ON 
ALL TELEVISION STATIONS. Feb. 12, 
1945, p. 16. No AFM member Is to per- 
form for any video program until further 
notice, Jame. C. Petrillo notifies local 
unions. 
TORONTO VIDEO PLANNED. Feb. 12, 
1945, p. 84. Toronto plans to have first 
television station in Canada, Dr. A. Frisson 
announces. CBC policy to allow privately- 
owned television stations to be built not 
changed. 
OTHER FELLOW'S VIEWPOINT. Du- 
Mont Clarifies. Feb. 12, 1945, p. 42. 
Letter to Editor from Allen B. DuMont 
concerning Mr. DuMont's statement on 
proposed FCC allocations. 
POSTWAR VIDEO MAY GO ABOVE 500 
MC FLY PREDICTS TO TELEVISION 
PRESS CLUB. Feb. 12, 1945, p. 60. 
James L. Fly address before Television 
Press Club of N. Y. lauds FCC proposed 
allocations for TV. 
SCOPHONY FORESEES SUBSCRIPTION 
VIDEO. Feb. 12, 1945, p. 70. Scophony 
Corp. of America planning system of "sub- 
scription television" using a patented 
"scrambling" device which would enable 
the company to rent receivers to subscrib- 
ers and supply a program service which 
could not be received by non -subscribers. 
WARNERS IN VIDEO. Feb. 19, 1945, p. 
18. Warner Bros., Hollywood, purchases 
17 acres to erect a television and FM 
transmitter. 
ABRID TELECASTS. Feb. 19, 1945, p. 46. 
Carter Products Inc.. N. Y. starts for 
Acrid a series of 13 experimental tele- 
casts on WARD. 
FILM VIDEO PLAN. Feb. 19, 1945, p. 59. 
Andrew Stone, United Artists producer, to 
televise close -ups of all future productions. 
SEES VIDEO IN COLOR. Feb. 19, 1945. 
p. 60. Clyde M. Hunt, chief engineer of 
WTOP Washington, forecasts television 

with natural color within two years after 
the war. 

FM ALLOCATION TO FEATURE FCC 
HEARING. Feb. 26, 1945, p' 13. Wide- 
spread interest in FM expected to bring 
"verbal slugging" at oral argument. Tele- 
vision proposals expect few objections. 

VIDEO AUDIENCE. Feb. 26, 1946, p. 14. 
Ross Federal Research Corp. survey shows 
the average home audience for television 
programs is 5.6 persons. 

BBC VIDEO INQUIRY. Feb. 26, 1945. 
p. 21. Sir Allan Powell revealed that BBC 
has completed an inquiry into all aspects 
of postwar television. 

LABOR PROBLEMS CONFRONT TELE- 
VISION. Feb. 26, 1945, p. 28. Petrillo 
order for musicians not to work on TV 
programs until further notice is a reminder 
that many unions are going to enter tele- 
vision and jurisdictional contests are likely. 

BRIEFS FILED IN FCC ALLOCATION 
HEARING. Feb. 26, 1945, p. 60. Sum- 
maries of following briefs: FMBI; Cowie. 
Broadcasting Co.; Maj. E. H. Armstrong; 
NAB; WCBA Schenectady; NBC -RCA- 
RCAC ; WMFM Milwaukee ; CBS; Yankee 
Network ; U. S. Office of Education; Michi- 
gan Radio Education Commission; WENA 
Detroit ; WELD Columbus, O.; RTPB. 

BLUE NET TESTING VIDEO ECONOM- 
ICS. Feb. 26, 1945, p. 62. WRGB Schen- 
ectady presenting Sunday evening series in 
an effort to produce low -coat programs. 

BBC STAGES FIRST WARTIME TELE- 
CAST. Feb. 26, 1945, p. 64. British Com- 
monwealth Broadcasting Conference wit - 

ses 
first BBC television program since 

the war. 

BLUE VIDEO TESTS. Feb. 26, 1945, p. 
67. Blue network experimenting to keep 
television shows as simple as possible. 

CBS HOLDING TELEVISION COURSE 
FOR TECHNICIANS. Feb. 26, 1945, p. 
67. A 60 -week course for technical em- 
ployes of CBS opens Feb. 12 giving intro.- 
Lion in operation of the television studio 
and transmitter equipment. 
DUMONT WOULD GIVE 44 -216 MC TO 
TELEVISION. ELIMINATING FM. March 
6, 1945. p 13. Dr. T. T. Goldsmith, Jr., 
proposal expands television band to include 
area from 44 to 216 mc, eliminating FM 
unless it moves higher. 
MILITARY TO CONFIDE SECRET DATA 
TO RADIO. March 5, 1945, p. 13. Allo- 
cation developments are oral argument. 

TBA COMMITTEE. March 5, 1945, p. 
62. F. J. Bingley announce. formation of 
an engineering committee of the Television 
Broadcasters Assn. 
TO TELEVISE MEETING. March 12, 
1945, p. 14. United Nations Peace Con- 
ference in San Francisco will be televised 
for NBC TV station in New York. 

RADIO SABOTAGE BY GERMANS TOLD. 
March 12, 1946, p. 22. Pierre Schaeffer 
and Pierre Garrigues of Radiodiffusion 
Francalse report on French television. 

CBS OFFICIAL TO HOLD CLINICS ON 
VIDEO. FM. March 12, 1945. p. 40. Wil- 
liam B. Lodge, CBS director of general 
engineering, to give television and FM 
clinics on trip to CBS affiliates. 
AUSTRALIAN VIDEO. March 12, 1945, 
p. 60. Frank Goldberg signs priority con- 
tract with Allen B. DuMont Labs. for the 
first TV transmitter to be installed in 
Australia. 
FIELD IN VIDEO. March 19, 1945, p. 16. 
Marshall Field & Co., Chicago begins spon- 
sorship of program on WBKB. 

PORTER HINTS CLOSER CHECK ON 
PROGRAMS. March 19, 1945, p. 17. Paul 
Porter favors pioneers developing new 
fields. 

POSTWAR TELEVISION SHOWN BY 
RCA. March 19, 1945, p. 20. RCA labora- 
tory demonstration gives glimpse of post- 
war television reception. 
WIDE BBC VIDEO SYSTEM IS 
PLANNED. March 19, 1945, p. 20. Rough 
draft for pooling news and entertainment 
programs between the components of the 
British Empire concludes the Common- 
wealth Broadcasting Conference in London. 
CINE- TELEVISION LABS. March 19, 
1945, p. 30. Cine- Television Studios Inc. 
completes its TV program production lab - 
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oratories in the Grand Central Terminal 
Bldg., New York. 

SCRIPPS PLANS FM, VIDEO OPERA- 
TIONS. March 19. 1945, p. 42. E. W. 
Serlpp. Co. proposes to invest more than 
$850,000 M FM and television stations. 
DOUBTS HEARD, ANSWERED OF 
VIDEO'S USE BY STORES. March 19. 
1946, p. 42. B. Lewis Posen. publicity 
and salsa director. Hochschild, Kohn & Co., 
Baltimore, doubts that department stores 
will rush into television as the solution to 
postwar advertising problems. 
TBA MEETING. March 19, 1945, p. 82. 
Allen B. DuMont Labe. New York, will 
be host to board of directors of Television 
Broadcasters Aron. March 21. 

V -E DAY TELECAST. March 26, 1945, 
p. 42. WJZ newsroom activities on V -E 
Day filmed by RICO for WABD program. 
CBS ANNUAL REPORT STRESSES 
VIDEO STAND. March 26, 1945, p 56. 
Paul Kesten says Secret work done by CBS 
laboratories assures higher level television. 
VIDEO PROMOTION. April 2, 1945, p. 
28. Admiral Corp., Chicago, and WBKB 
conclude joint agreement to further tele- 
vision development in Chicago. 
VIDEO'S POWER AS ADVERTISING 
MEDIUM SAID TO OFFSET ATTENTION 
LIMITATIONS. April 2, 1945. p. 77. 
Mort N. Lansing, radio specialist, Bureau 
of Foreign & Domestic Commerce, predicts 
television will soon become "self- support- 
ing, profitable, advertising medium ". 
20TH CENTURY LEASES WIXG. April 
9, 1945, p. 4. Twentieth Century Fox Film 
Corp.. New York. leases WIXG from Gen- 
eral Television Corp., Boston. 
PIG SQUEAL TV. April 9. 1945. p. 4. 
Movie producers exploring possibility of 
"Pig squeal" video. on a subscriber basis. 
WALTHAM TO SPONSOR ALL WABD 
FOR BLUE DURING V -E DAY. April 
9, 1945, p. 16. Waltham Watch Co., Bre- 
ton, to sponsor all time breaks on the time 
to be taken over V -E Day by Blue -ABC on 
WABD. 
GRUEN WATCH CO. PLANS TELEVI- 
SION. April 9, 1945. p. 28. Gruen Watch 
Co.. Cincinnati to sponsor a series of one- 
minute commercials as first television ven- 
ture. 
SHUPERT NOMINATED FOR PRESI- 
DENCY OF ATS. April 9, 1945, p. 74. 
George T. Shupert heads the slate of candi- 
dates for presidency of American Tele. 
vision Society. 
TBA PROGRAM GROUP. April 16, 1945. 
p. 61. Ralph Austrian appoints members 
of Program committee of Television Broad- 
caster. Assn. 
VIDEO V -E PLAN. April 16, 1945, p. 82. 
NBC television engineering. production and 
film editing facilities to be used on special 
WBNT V -E Day telecast. 
FIRST MULTIPLE -RELAY VIDEO NET- 
WORK DEDICATED BY PHILCO. April 
23, 1945, p. 18. Paul Porter heralds Wash- 
ington- Philadelphia TV link of Phileo 
Corp.. Philadelphia, as forerunner of 
nationwide television. 
DUMONT VIDEO. April 23, 1945, p. 18. 
Allen B. DuMont Laboratories display 
large- screen model television receivers. 
DIFFICULTIES IN COMBINING FM. 
VIDEO. April 23, 1945, p. 20. Chairman 
Paul Porter responds to plan of Art 
Mosby. general manager of KGVO, where- 
by "TV and FM might be doubled up on 
the same frequencies as an all -around 
measure of economy ". 
GARRIGUES LIKES 1,050 -LINE VIDEO. 
April 23, 1945, p. 56. Pierre Garrigues 
MUM French 1,050 -line TV images better 
than 1,200 -line picture. demonstrated by 
RCA. 
DUMONT'S POSTWAR VIDEO SET 
SHOWN. April 80, 1945. p. 18. DuMont 
Labs. receivers combining FM and 3x4 
feet television pictures viewed at WABD. 
PHILCO FORMS TELEVISION BROAD- 
CASTING DIVISION. April 30, 1945, D. 
20. Philco Radio & Television Corp. forms 
Television Broadcasting Division with Er- 
nest B. Loveman as vice -president. 
LEVER VIDEO FORMULA. April 80, 
1945, p. 88. Lever Bros. Co. starts new 
series television programs, I Challenge 
You. 
FM, VIDEO SEPARATE SERVICES, 
CHAIRMAN PORTER TELLS MOSBY. 
April 30, 1945, p. 68. Chairman Paul Por- 

ter clarifies his letter to A. J. Mosby con- 
cerning channels of the two services. 
FANS LIKE GILLETTE VIDEO COM- 
MERCIALS. April 30, 1945, p. 66. Gil- 
lette Safety Razor Corp., commercials on 
W NB r produce a lasting impression on 
their audience, survey reveals. 
DUPONT JOINS TBA. April 30. 1945, p. 
78. E. L DuPont de Nemours t Co. photo 
products division admitted as affiliate 
member of Television Broadcasters Assn. 

U. S. RUBBER VIDEO. May 7. 1945, 
p. 70. U. S. Rubber Co. starts series on 
WABD. 

V -E TELECASTS. May 7, 1946, p. 75. 
Bulova Watch Co. to sponsor time signals 
on WNBT V -E Day. 

PETRILLO ORDER MOVIES TO BLACK- 
LIST TELEVISION. May 14, 1945, p. 66. 
James Petrillo orders motion picture com- 
panies not to make musical sound pictures 
available for television. 
SWIFT TELECAST FOR BONDS. May 
14, 1945, p. 78. Swift & Co. presents spe- 
cial hour -long WABD telecast of Breakfast 
Club for the 7th War Loan Drive. 

SHUPERT HEADS ATS. May 14, 1945, 
p. 78. George T. Shupert, assistant to the 
president, Television Productions Inc.. 
elected president of the American Televi- 
sion Society. 
PHILCO RELAY NET GETS FCC PER- 
MITS. May 7, 1945, p. 76. Philco Corp. 
proposed television relay network linking 
Washington, Philadelphia and New York 
granted CP for further developmental work. 
TABLE OF ALLOCATIONS. 25 me to 
80,000 mc. May 21, 1945, p. 16. 

FCC STATEMENT. May 21, 1945. p. 17. 
Text of FCC statement announcing the allo- 
cations between 25 and 30,000 me. 

VIDEO PREDICTION. May 21, 1945, p. 
20. Paul B. Mowrey, Blue television mana- 
ger, declares television's most serious prob- 
lem today is not engineering but program- 
ming. 

HOTEL VIDEO SURVEY. May 21, 1946. 
p. 86. New Yorker Hotel Cory. conducting 
survey whether or not the public wants 
TV Beta installed in hotel rooms. 

SPONSOR TEST. Filler May 21, 1945. p. 
68. Johansen Bros. Shoe Co.. St. Louis. 
sponsoring telecast on W6XAO testing audi- 
ence reaction to television. 
EXPERIMENTAL VIDEO STARTS IN 
WASHINGTON. May 21, 1945, p. 78. 
W3XWT, owned by Allen B. DuMont 
Labs., operating on a temporary basis. 

COL. LOWMAN NEW VIDEO HEAD OF 
CBS. May 28, 1945, p. 18. Col. Lawrence 
W. Lowman. CBS vice- president on leave, 
return. to the network July 1 as vice - 
president in charge of television. 
VIDEO PRICE DROP SEEN. May 28. 
1945, p. 75. Joseph Ceri, president of 
Sonora Radio & Television Corp., predicts 
postwar drop in price of table model TV 
sets. 
WABD VOTES FOR IATSE. May 28, 
1945, p. 76. Negotiations between techni- 
cal employes and management of WABD 
opened by the International Alliance of 
Theatrical and Stage Employes. 
TV EXHIBIT PLANNED. June 4, 1945, 
p. 4. NBC- WOR- DuMont video executives 
plan special demonstration of TV for 
group of government officials. 

WIDE ADVERTISING USE OF TELEVI- 
SION FORESEEN WITHIN FIVE YEARS 
AFTER WAR. June 4, 1945, p. 24. Wins- 
low Case of Campbell -Ewald Co. predicts 
television as a widespread advertising me- 
dium within five years after government 
controls on production of equipment are 
lifted. 
VIDEO THEATER PLANNED. June 4, 
1945. p. 24. America's first television 
theater to be built in Libertyville, Ill., by 
Fred W. Dobe, industrial engineer. 

TV ZONE APPROVAL CREATES PRECE- 
DENT. June 4, 1945, p. 32. Washington 
ruling paves way for action in other cities. 

TBA, FMBI ALLOCATIONS PLEAS. June 
4, 1946, p. 67. Texts filed by Philip 
Loucks on behalf of the FMBI and com- 
munication filed by W. A. Roberta for TBA. 

WPB TO LIFT CONSTRUCTION BANS 
ON V4 DAY. June 11. 1945. p. 15. Dis- 
closure that WPB will lift all construction 
controls on V-J Day caused industry to 
urge FCC to immediately adopt Allocations 

Alternate No. 1 affecting FM and Tele- 
vision. 
WALTHAM VIDEO. June 11, 1945, p. 38. 
Waltham Watch Co. sponsors two time 
signals per evening on WNBT New York. 
FM, VIDEO PROGRESS FORESEEN IN 
SENATE GROUP'S WAR REPORT. June 
11, 1946, p. 76. Predictions that television 
will be extended to more than half the 
population in the next five years, and that 
FM will practically replace AM broadcast- 
ing within a decade contained in a report 
given the subcommittee on War Mobilisa- 
tion of the Senate Military Affairs Com- 
mittee. 
RAYTHEON GRANTED BROADBAND 
RELAYS. June 11, 1945, p. 76. Permit 
authorising experimental Class 2 point - 
to-point stations to develop "new tech- 
niques for the transmission and relaying 
of high definition and color television pro- 
grams, high -fidelity FM programs" etc. 
granted by FCC to Raytheon Mfg. Co. 

UNION SCRAP IN VIDEO. June 11, 1945, 
p. 86. Labor unions contest likely in tele- 
vision field. 

CLARK OF WEAF NAMED BY NBC TO 
TELE POST. June 18, 1945, p. 15. Robert 
W. Clark appointed television operations 
supervisor of NBC, responsible for the 
technical phases of field and studio opera - 
Gone. 

ATS GIVES 15 AWARDS FOR OUT- 
STANDING WORK IN TELEVISION 
DURING PAST YEAR. June 18. 1945. p. 
26. List of American Television Society 
awards. 
TALENT MARKET. June 18, 1945. p. 46. 
Television and FM as market for talent 
discussed at conference held under auspices 
of Independent Citizens' Committee of the 
Arts, Sciences and Professions. 
MOSKOVICS NAMED TO CBS VIDEO 
POST. June 18, 1945, p. 66. George Mos. 
kovia named commercial manager of tele- 
vision operations, newly created CBS post. 
MAKE PARTS FIRST, RMA RECOM- 
MENDS. June 18, 1945, p. 68. Radio 
Manufacturers Assn. board of directors 

nde that no authorisation for radio 
set production be made for the third quar- 
ter of 1945. FCC allocation of FM at 
once urged by group. 
CBS TV AVAILABLE TO CLIENTS OF 
NET. June 18, 1945, p. 68. CBS makes 
television facilities and personnel available 
to network clients for testing, developing 
and broadcasting commercial video pro- 
grams. Plan announced through an illus- 
trated booklet "Invitation to Experimental 
Commercial Television". 

HEARINGS ON OHIO VIDEO MEASURE 
SET. June 18, 1946, p. 74. Bill requiring 
censorship review by the Dept. of Educa- 
tion of all televised pictures introduced in 
the Ohio General Assembly. Placer tele- 
casts in same category as movies. 

NBC VIDEO MOVE. June 25, 1946, p. 20. 
New unit in RCA Bldg. for program opera- 
tions sections of NBC television department 
provides expansion of facilities. 

BRITISHER WARNS AGAINST OVER- 
OPTIMISM ON VIDEO. June 25, 1945, 
p. 32. Leslie McMichael, president of the 
British Institution of Radio Engineers. 
says contradictions in radio have confused 
the general public as to what to expect. 
particularly in television. 
MUTUAL VIDEO. June 25, 1945, p. 36. 
Mutual signs a contract to use the facili- 
ties of WRGB. 

SONORA PLANS TWO VIDEO SET 
MODELS. June 25, 1945. p. 58. Sonora 
Radio and Television Corp., Chicago, plans 
to introduce a new line of television sets 
about 12 months after resumption of civil- 
ian manufacturing. 

VIDEO IN EAST. June 25. 1945. p. 62. 
RICO Television Corp. plans to accelerate 
production of video film programs in the 
East, developing new actors, writers and 
directors here rather than depend on Holly- 
wood. 

VIDEO COMPARED. June 26, 1945. p. 77. 
Allen B. DuMont, president, Allen B. 
DuMont Labs., talk at meeting of IRE 
compares direct -viewing television with 
projection systems. 
INDUSTRY -FCC EINGLNEERS DISA- 
CREE ON DATA. July 2, 1946. p. 14. 
Final oral argument on allocating FM 
and six channels of 6 me, television finds 
industry and Commission engineers at odds 

over propagation predictions for the 44-108 
mc. 

BROUGHT TO JUSTICE. July 2, 1945, 
p. 18. Witness too ill to attend court; 
Judge ordered installation of video system 
in court and bedroom for testimony. 

GE DEMONSTRATES NEW VIDEO RE- 
CEIVER. July 2, 1945, p. 20. Large - 
screen television receiver and a projection - 
type model given public showing by Gen- 
eral Electric Co. at the Waldorf- Astoria. 

CAPITAL FM OUTLET PURCHASE BY 
'POST'. July 2, 1945, p. 20. Washington 
Post files application with FCC to pur- 
chase WaXO from Jansky & Bailey for 
$75,000. 
WALTHAM VIDEO SERIES. July 2, 
1945, p. 20. Waltham Watch Co. starts 
60second spots on WNBT Fridays. 
WGNB STARTS CAMPAIGN PROMOT- 
ING FM LISTENING. July 2, 1945, p. 24. 
"Share Your FM Receiver" plan by WGNB 
to increase the potential audience for FM 
broadcasts. 
RAYTHEON GRANTED RELAY NET 
PERMIT. July 2, 1945, p. 30. Raytheon 
Mfg. Co. granted CP for five experimental 
relay stations. 
20TH CENTURY FOX ASKS NEW YORK 
TV. July 2. 1945, p. 80. Twentieth Cen- 
tury -Fox Film Corp., New York, applica- 
tion for television transmitter on Channel 
5 for development of large- screen theater 
and color television. 
FCC ALLOCATIONS ORDER TEXT. July 
2, 1945, p. 64. Full text of the FCC order 
allocating the 44 -108 mc. band. 

WASHINGTONIANS DISCUSS ZONING 
WITH TBA IN N. Y. July 2, 1946, p. 65. 
Fourteen Washingtonians guests of Tele- 
vision Broadcasters' Assn. in New York, 
which was out to convince them that tele- 
vision transmission towers would not de- 
tract from the northwest Washington resi- 
dential district. 

TV TRANSMITTER ZONING PRECE- 
DENT. July 2, 1945, p. 65. Bamberger 
Broadcasting Service petition for residen- 
tial antenna in Washington, D. C. referred 
to National Capital Park & Planning Com- 
mission. FCC to report o 

n 
hearing (ex- 

pected to set a precedent for zoning of 
television transmitters in cities) to the 
Board of Zoning Adjustment. 

'EXPERIMENTAL' PAY URGED FOR 
VIDEO. July 2, 1945, p. 76. Actors 
Equity Assn. report by Paul Dulsell says: 
1. Great revival of TV activity expected 

following Japanese war. 
2. "Our next move will be to ask for a 

meeting of the Joint Television Com- 
mittee." 

3. "Any scales of pay or conditions of 
work which might be imposed should be 
known as 'experimental' whether for 
sponsored or sustaining programs." . 

to leave "ourselves free to meet changed 
conditions when television is established 
on a commercial basis." 

TV BOOSTERS. July 2, 1945, p. 80. First 
civic television club is claim made for 
Television Club of Washington, D. C., 
formed previous week. 
TRUMAN CALLS FOR FREE, COMPETI- 
TIVE RADIO. July 9, 1945, p. 15. Presi- 
dent Harry Truman's letter to Sol Taishoff, 
BROADCASTING, sees 'even freer' com- 
petition with advent of FM and television. 

VIDEO FILM EXCHANGE STARTED BY 
ROSS FEDERAL. July 9, 1945, p. 28. 
Ross Federal Inc., New York. organising 
film exchange service to supply television 
stations and advertisen with film pro- 
grams. 

PROCEDURE OUTLINED BY PORTER 
UNDER FCC'S NEW ALLOCATIONS. 
July 9, 1945, p. 84. Full text Paul Por- 
ter's statement on suggested procedure for 
applications for FM, television and fac- 
simile stations under new allocations. 
(Summarized July 2, p. 4.) 

COAXIAL EXPANSION SLATED BY 
AT &T. July 9, 1946, p. 72. AT &T five - 
year plan to provide network facilities for 
television. 
ARGENTINE BUSINESSMEN BUY 
VIDEO TRANSMITTER. July 9, 1945. p. 
76. Syndicate of Argentine Businessmen. 
said to hold first grant for video opera- 
tion in South America, purchase a tele- 
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HERMETIC SEAL" 
REPORTS 

Are you seeking a hermetic seal for transformer termi- 
nals? Do you want a low loss, high frequency insulating 
material that will bond to metal and give positive as- 

surance against oil leakage and the damaging effects 
of moisture? 

Then read the United Transformer Corporation 
report made after tests of MOLDED MYCALEX in con- 
junction with Monel Metal in this application. The 

results speak for themselves. 
For 25 years MYCALEX has been known to engi- 

neers the world over as the "most nearly perfect 
high frequency low loss insulation." Now, in highly 
perfected form, MYCALEX offers new opportuni- 
ties for product improvement. 

Specify MYCALEX where low loss factor and 
high dielectric strength are required. Our engineers 
are at your service. 

5 
IrICE 

MYCALEX CORPORATION OF AMERICA 
"Owners of 'MYCALEX' Patents" 

Plant and General Onces, CLIFTON, N. J. 
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vision transmitter from Allen B. DuMont 
Labe. 
VIDEO COMICS. July 16, 1945, p. 78. 
Klaus Landsberg, television director of 
W6XYZ, closes exclusive deal with News- 
paper Enterprises Assn. to televise NEA 
funnies in Los Angeles area. 
ZONING BOARD REJECTS BAMBERGER 
TV SITE. July 16, 1945, p. 82. Board of 
Zoning Appeals, Washington, D. C., re- 
fuses to rezone residential area for Bam- 
berger Broadcasting Service proposed tele- 
vision transmitter. 
FCC FAVORS EQUAL TELEVISION 
MARKETS. July 16, 1945, p. 82. George 
Adair tells industry engineers at a tele- 
vision standards conference that FCC 
favors equal service areas for television 
as well as FM. 
TV HIGH FREQUENCY TEST SET IN 
N. Y. July 23, 1945, p. 32. RCA, cooper- 
ating with NBC, to start first field tests 
in New York Metropolitan area of tele- 
vision in higher frequencies when installa- 
tion of equipment atop Empire State Bldg. 
is completed. 
RENEWS TELE. July 23, 1945, p. 52. 
Firestone Tire & Rubber Co. renews weekly 
quarter -hour Voice of Firestone Televues 
on WNBT. 
VIDEO IN HOTELS ASKED BY GUESTS. 
July 23, 1945. p. 62. New Yorker Hotel 
survey shows travelers would like televi- 
sion receiving sets in their hotel rooms. 
About 60% favored a central system and 
40% preferred individual unit service.. 
RESUMPTION OF TV URGED IN BRI- 
TAIN. July 23. 1945, p. 64. Lord Han- 
key's committee of Parliament propose. that BBC be given operating control over 
television in the United Kingdom. 

ULTRA -HIGH FREQUENCY BAND TO 
BE EXPLORED. July 30, 1945, p. 28. 
Television experimental band in ultra -high 
frequency to be explored by Allen B. 
DuMont Labs. using a portable -mobile 
relay station. 
TV SETS WILL UNDERGO MANY POST- 
WAR CHANGES. July 30. 1945. p. 42. 
Comdr. E. F. McDonald, Jr., Zenith Radio 
Corp. president. says television sets bought 
in early postwar years will become obso- 
lete hi a short time. 
RESUMING TV. August 6, 1945. p. 78. 
WOR resuming production of television 
programs through 13 -week series on WRGB 
Schenectady. 
DUMONT CHECKS SETS. August 6. 
1945, p. 84. WABD, DuMont TV station, 
surveying New York to determine number 
of video sets and their present operating 
conditions. 
POWERFUL COAST TV. August 18, 
1945, p. 4. Don Lee Broadcasting System 
planning one of world'. highest- powered 
TV stations atop Mt. Wilson, Cal. 
AIRBORNE RELAYS FOR FM. TV CON- 
FIRMED. August 13. 1946, p. 17. Strata- 
vision confirmed by Walter Evans, vice - 
president of Westinghouse in charge of 
radio. 
WPTZ TO TELEVISE U. OF PENN. 
GAMES. August 13, 1945. p. 60. Atlantic 
Refining Co. to sponsor telecasts of U. of 
Penn. games using live Programs on 
WPTZ Philadelphia. 
TELE LUNCHEON. August 13, 1945, p. 
62. American Television Society on Aug. 
15 holds first panel discussion luncheon 
at Hotel Sheraton, New York City. 
WASHINGTON VIDEO GIVEN GREEN 
LIGHT. August 13, 1945, p. 67. NBC 
and Bamberger obtain approval of the 
Board of Zoning Adjustment of the Dis- 
trict of Columbia to use sites acquired in 
residential areas for erection of towers 
and transmitter buildings. 
RADIO'S PLANS REACH BLUEPRINT- 
ING STAGE. August 20, 1945. p. 20. 
AM. FM and television facilities planned 
by industry; millions to be spent on new 
equipment. 
BEAUTY WINNERS ON TV. August 20, 
1945, p. 26. WJZ beauty contest winner. 
in Miss America competition making tele- 
casts on WRGB Schenectady. Aug. 17 
and Aug. 24. 

ATOM ON TELE. August 20, 1945, p. 
44. WBKB proves efficacy of visual news 
coverage through presentation of graphic 
story of the development of the atomic 
bomb. 

CITES TELE TEST. August 20, 1945, p. 

50. Charles J. Durban of U. S. Rubber 
Co. says their WABD television series was 
highly successful. 
COAXIAL CABLE LINK IS APPROVED 
BY FCC. August 20, 1945, p. 68. AT &T 
proposed coast- to-coast- coaxial cable line 
to serve television and heavy telephone 
approved by the FCC. 
PLAN $100 VIDEO TABLE -MODEL SET. 
August 20, 1945, p. 72. Viewtone Co., 
N. Y., plans a 9100 table -model television 
set for postwar era. 
CBS TO INSTALL COLOR TELEVISION 
TRANSMITTER. August 20, 1945, p. 90. 
Federal Telephone & Radio Corp. con- 
structing an ultra -high frequency tele- 
vision transmitter for CBS to be located 
in Chrysler Tower, New York. 
SCOOPED HIMSELF. August 20, 1945, 
p. 90. Lt. James Peck, Merchant Marine, 
interview telecast on WCBW scoops his 
own article to appear in Popular Science 
magazine. 
COLOR VIDEO. August 27, 1946, p. 4. 
CBS is developing two types of color video 
receiver.. 
AMERICAN TO FILM CAME. August 
27, 1945, p. d. American Network to tele- 
cast the Esquire All- American Boys base- 
ball game on Aug. 30 for WABD. WRGB 
and WPTZ. 
PLANE RELAYS PLANNED IN '35. 
August 27, 1945, p. 15. Nils E. Linden - 
blad, research engineer of RCA Labs., 
planned a relay broadcasting system using 
planes, and a patent has been pending on 
it since filing Jan. 7, 1942. 

JOLIFFE PREDICTS NATIONWIDE RE- 
LAYS. August 27, 1945, p. 48. Dr. C. B. 
Jolliffe, vice- president in charge of RCA 
Labs.. predicts radio relay stations will 
replace wire c unications throughout 
the country and carry telephone and tele- 
graph messages, broadcast programs, fac- 
simile and television simultaneously. 
THREE DIMENSIONAL LENS METHOD 
WORKS ON VIDEO. August 27, 1945, p. 
50. Stephen E. Garosto develops "optical 
balance" method for increasing the depth 
of focus of any camera lens. 
ARMY -NOTRE DAME TV. August 27, 
1945, p. 84. WNBT to televise Army - 
Notre Dame football game Dec. 1 with 
Bob Stanton describing the plays. Sched- 
ule include. Army -Michigan game Oct. 13 
and Army -Duke game Oct. 27. 

TV FILM TRAILERS. September 3, 1945. 
p. 34. Klaus Landsberg, W6XYZ Holly- 
wood. announced extended use of "flimized 
television trailers" for Paramount films. 

TV SHOW STARTED BY CHICAGO 
SCHOOLS. September 8. 1945, p. 42. 
Chicago public schools educational program 
September 17 starts full hour weekly 
broadcast on WBKB. 
WBKB VIDEO CHANGES. September 3, 
1945, p. 50. Helen Carson. Margaret 
Durnell and Ann Drobena resign from 
WBKB to head video departments of mo- 
tion picture chains. 
LOW COST VIDEO. September 8. 1945, 
p. 68. Phillip Merryman. director of facili- 
ties development and research for NBC, 
predicts "more than 400 cities in the U. S. 
will have television stations, all operating 
at a profit." 
W9XZV RETURNS TO AIR. September 
3, 1945, p. 75. W9X2V Chicago, Zenith 
Radio Corp. station. returns to air with 
a three -hour schedule of programs. 
DUCK STAR DEAD (box). September 3, 
1945, p. 79. "Pierre", CBS television 
duck and star on The Missus Goes A -Shop- 
ping dies Aug. 28. 

TV IN COURT. September 3, 1945, p. 80. 
Television testimony scheduled in Los An- 
geles trial cancelled because of settlement 
out of court. 
TELEVISION COURSE. September 3, 
1945, p. 81. City College School of Huai- 
newt Administration, New York, to conduct 
evening course in television program pro- 
duction and studio operation. 
DUMONT SUMS UP TV SET COST 
RATIO. September 3, 1945, p. 85. Allen 
B. DuMont Labs. to concentrate on quality 
"and that means higher prices ". Size and 
type of service -tube screen or projection 
-affect cost. 
WANAMAKER TV STUDIOS. September 
3, 1945, p. 86. John Wanamaker starts 
installation of television studios to be 
operated in connection with WABD. 

BEAUTY CONTEST. September 10, 1945. 
p. 38. Miss America contest filmed by 

American to be broadcast on WABD, 
WRGB and WPTZ. 
SEES TV GROCERY ADS. September 10, 
1945. p. 88. Paul Sayres, New York food 
broker, predicted television will play a sub- 
stantial part in the merchandising of 
grocery products. Statement came after 
an investigation of television at DuMont 
television station WABD in New York. 

SCHOOL VIDEO. September 10, 1945, P. 
50. Weekly program on WNBT for class- 
room education in New York schools. 

TV QUIZ SHOW. September 10, 1945, p. 
78. Commonwealth Edison sponsor. Tele- 
quizicals on WBKB Chicago. 

TRANSCONTINENTAL T E L E V I SION 
TWO YEARS OFF, SAYS MINER. Sep- 
tember 10, 1945, p. 90. Worthington Miner, 
CBS manager of television, discusses tele- 
vision- development, programs ready in 
near future, early limitations, and says 
that in about two years television will be 
ready to span the continent. 
WAINWRIGHT TV. September 17. 1945, 
p. 50. NBC photographs Washington ar- 
rival of Gen. Jonathan M. Wainwright 
Sept. 10 and presents it on WNBT. 
KDYL FAIR EXHIBIT. September 17, 
1945, p. 62. KDYL demonstration exhibit, 
What Television Will Mean in Your Home, 
at Utah State Fair was awarded a first 
prize. 

AMERICANA ON TV. September 17, 
1945. p. 70. Stories of Americana starts 
on WCBW with Milton Bacon as narrator. 
PETRILLO BAN ON CHICAGO VIDEO 
PROGRAM RAISES RELIGIOUS ISSUE. 
September 17, 1945, p. 90. James C. Pet- 
rillo bars an AFM organist from partici- 
pating on a television broadcast of Rosh 
Hashana over WBKB. Action brings many 
protests from persons connected with the 
religious program. 

AMERICAN BUYS TIME ON WABD FOR 
TV TESTS. September 17, 1945, p. 102. 
American Broadcasting Co. contracts with 
WABD for 26 half -hours, Tuesdays and 
Thursdays, to produce experimental pro- 
grams. American first network to use 
cooperative news telecasting. 

ATLANTIC REFINING STARTS BIG- 
GEST GRID SEASON. September 24, 
1945, p. 4. Fifth year Penn games to be 
televised on WPTZ Philadelphia. 

FCC REVERSES FIELD IN TELEVI- 
SION. September 24, 1945, p. 15. FCC 
adopts new plan of TV allocations which 
cuts number of TV stations immediately 
available in metropolitan markets in order 
to provide "downstairs" frequencies for 
community outlets throughout America. 
"THIS IS A September 24, 1945, 
p. 15. FCC wants advice on frequency 
and method of station identification for 
television. 
PROPOSED ASSIGNMENTS OF TV 
CHANNELS AND NUMBER OF APPLI- 
CATIONS FOR STATIONS IN 10 MAJOR 
MARKETS. September 24, 1945, p. 15. 
Table. 

WESTINGHOUSE ENLARGES ENGI- 
NEERING SECTION TO DEVELOP 
STRATOVISION UNITS. September 24, 
1945, p. 26. Westinghouse Industrial Elec. 
tronics Division announces plans to enlarge 
engineering section to develop and produce 
first stratovision units. 
McLEOD SEES TELEVISION AS BOON 
TO ADVERTISING. September 24, 1945, 
p. 36. William McLeod, v -p Wm. Filene's 
Sons Co., Boston, says television may 
prove revolutionary in the field of sales 
promotion. Views given in article in Sep- 
tember issue of Promotion Exchange. 
SOBOL PRESIDES. September 24, 1945, 
p. 50. Edward Sobol, TV producer for 
WNBT New York, to preside at initial 
panel discussion group of ATS Sept. 26. 

WBKB EXPANDS. September 24, 1945, 
P. 64. WBKB planning to expand its 
broadcasting facilities by remodeling space 
in the State Lake Bldg., Chicago. 

OFF -AIR VIDEO SHOW DEMON- 
STRATES TV. September 24, 1945, p. 71. 
WTMJ -WMFM Milwaukee demonstrate. re- 
sults of experiments in a complete off -the. 
air television show. 
TABLE SHOWING ALLOCATION OF 
TELEVISION CHANNELS TO METRO- 
POLITAN DISTRICTS IN THE UNITED 
STATES. September 24, 1946, p. 79. This 

table applies only to the 13 TV channels 
available for commercial television. 
TV RULES & REGULATIONS. Septem- 
ber 24, 1945, p. 79. FCC order promul- 
gating Rules and Regulations and Stan- 
dards of Good Engineering Practice for 
Commercial Television Broadcast Stations. 
TBA BOARD TO MEET. September 24, 
1945. p. 81. Board of Television Broad- 
caster. Assn. to meet Sept. 27 in New 
York to make decision on convention. 
U. S. T. SETS START AT $19.95. Octo- 
ber 1, 1946, p. 4. U. S. Television Mfg. 
Corp. announces prices of radios will be- 
gin at $19.95, with most expensive video 
combinations ranging up to and over 
91,000. Final retail prices still in hands 
of OPA. 

LEVER TO TELEVISE NEW WCBW 
SERIES. October 1, 1945, p. 82. Lever 
Bros. Co. Cambridge, to sponsor half -hour 
telecasts on WCBW while WABD is mov- 
ing to new channel. Series includes Big 
Sister. Aunt Jenny's Real Life Stories, 
sports program and special Christmas 
program. 
MID -PROGRAM PLUGS ARE OPPOSED 
FOR TV. October 1, 1945, p. 83. Edward 
Sobol, NBC video producer, speech at ATS 
meeting said commercials should come at 
beginning and end of TV programs. 
'VIDEO INSTITUTE' TO HOLD N. Y. 
MEET. October 1. 1946, p. 84. "Televi- 
sion Institute ", sponsored by Televiser 
Magazine, held In New York Oct. 16 -16. 

ACROBAT SHOE CO. PLANS CHICAGO 
TELEVISION SHOW. October 1, 1946, p. 
86. Acrobat Shoe Co. plans half -hour 
television program around "Tomblin Tim ". 
Script submitted to WBKB Chicago. 

CAPITAL TELEVISION TOWERS AP- 
PROVED. October I, 1946, p. 88. Board 
of Zoning Adjustment, District of Colum- 
bia, approves Bamberger Broadcasting 
Service application for residential televi- 
sion tower. NBC application for tower 
atop Wardman Park Hotel also approved. 
THOMAS TO CONDUCT RADIO, VIDEO 
CLINIC. October 1. 1995, p. 91. Eugene 
S. Thomas, sales manager of WOR New 
York, to conduct a clinic in radio and 
television starting Feb. 18. 

TWO TV SPONSORS. October 1, 1945, 
p. 96. United States Rubber Co. (Zeds) 
starts Friday Night Quarterback on WNBT 
and Waltham Watch Co. renews time sig- 
nal Friday nights on WNBT. 
VISUAL NEWS. October 8, 1945, p. 4. 
Board of Directors of AP and Press Assn., 
Inc., witness RCA -NBC private demonstra- 
tion showing what's ahead in visual news 
and intelligence transmission. 

FIGHTCASTS FOR VETS. October 8, 
1945, p. 98. WNBT telecast bouts spon- 
sored by Gillette Safety Razor Co., Bos- 
ton, being transcribed for "morning after" 
viewing by military hospitals in the east- 
ern time zones. 

TV METALLIC BACKGROUNDS FOUND 
MORE EFFECTIVE. October 8, 1945, p. 
64. Chet Kulesza, BBDO, and Ted. B. 
Grenier, Metropolitan Television Inc., be- 
lieve they have a solution for a television 
problem -using metallic backgrounds in- 
stead of flat grays. 

TELEMOBILE. October 8, 1945, p. 66. 
Paramount's Television station W6XYZ 
introduces the Telemobile, combining all 
control equipment necessary for the opera- 
tion of two television cameras, including 
the synchronizing pulse generator, sweep 
signal generator, power supplies and moni- 
toring units. 
TABLE SHOWING ALLOCATION OF 
TELEVISION CHANNELS TO METRO. 
POLITAN DISTRICTS IN THE UNITED 
STATES. October 8, 1945, P. 73. 

WARD CO. ACCUSED. October 8, 1945, 
p. 75. Federal Trade Commission charges 
Montgomery Ward & Co.. Chicago has mis- 
represented number of tubes contained in 
radio receiving sets it sells and also the 
capacity of the sets for television recep- 
tion. 
TBA MEET TO PRESENT EXHIBIT OF 
EQUIPMENT. October 8, 1945, p. 77. 
Second convention of Television Broad- 
casters Assn. to be held in New York 
in March or April, 1946, highlighted by a 
display of television equipment. 
TELEVISION COURSE. October 8, 1945, 

(Continued on page 432) 

Page 430 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


N War or Peace, the quality 
of "Allied" transcriptions 

never varies -the best possible 

at any price! 

We offer immediate service to 

stations in the United States or 
Canada or any part of the 
world. 

ALLIED RECORD MFG. CO. 
HOLLYWOOD 38, CALIFORNIA 

a.r.e.al7/70.,0,Zspo 

BROADCASTING Telecasting 

1041 NORTH LAS PALMAS AVE. HOLLYWOOD 5107 

1946 Yearbook Number Page 431 

www.americanradiohistory.com

www.americanradiohistory.com


SUMMARY INDEX OF STORIES AND ARTICLES ON TELEVISION 
(Continued from page 430) 

p. 77. NBC western division conducting 
television classes in its Hollywood studios 
for representatives of motion picture com- 
panies and electronic equipment manufac- 
turers. 

PRODUCTION MEN NEEDED IN VIDEO. 
October 8. 1945, p. 83. Norman Mayne, 
Ruthrauff & Ryan producer, aye when 
television production catches up with tech- 
nical advances, the need for production 
men with ideas for television program- 
ming is going to be great. 

NBC TV CLASSES. October 8, 1945. p. 
83. Noran E. Kersta, manager of NBC 
television dept., opens second season of 
joint NBC -Columbia U. extension division 
course on "Television Production Prob- 
lems" October 3. 

October 16, 1945, p. 4. CBS claim that it 
has successfully broadcast high -frequency 
television in full color gives rise to specu- 
lation on start of "upstairs" 
Westinghouse, GE and Federal 

service. 
racing 

against time to complete first high-defini- 
tion microwave TV transmitter. 

TBA PLAN ADDS 69 TV STATIONS. 
October 16, 1946, p. 15. Television Broad- 
casters Assn.'s channel -allocation table 
submitted to FCC shows gain in 55 metro- 
politan districts and loss in three. 

ATS MEETING. October 15, 1945, p. 32. 
First of 1945 -46 season monthly meetings 
of American Television Society held Oct. 
11 at Barbison- Place, New York. 

GRIDCASTS ADDED. October 16, 1945, 
p. 32. WNBT New York adds Sunday 
afternoon schedule of professional football 
games to addition to Saturday college 
football telecasts. 

DUMONT SIGNS WITH UNION ON TV 
TERMS. October 15, 1945, p. 36. DuMont 
Labs. signs a five -year contract with the 
Television Studio Broadcasting Employees 
Union of the International Alliance of 
Theatrical Stage Employees (Local 794). 
Wage scales stated. 

WCAU'S $2,000,000 RADIO, TELEVISION 
CENTER. October 16, 1945, p. 78. Dr. 
Leon Levy, president of WCAU, announces 
plans for erection of radio and tele- 
vision center in Philadelphia, to be four 
stories high, occupy 2,000,000 cubic feet 
and cost $2,000,000. 

NEED COLOR TO SELL FASHIONS BY 
VIDEO. October 15, 1945, p. 80. Wor- 
thington Minor, manager of WCBW, tells 
luncheon meeting of Fashion Group Ise. 
that the fashion industry should take 
slowly to promotion by television until 
color Is more firmly established. 

CBS VIDEO COURSE. October 15, 1946, 
p. 89. Worthington Miner supervising 
general training television course for direc- 
tors of CBS audio programs. 

SPECIAL EVENTS COVERAGE BEING 
PLANNED BY WBBM. October 15, 1945. 
p. 91. WBBM Chicago plans coverage of 
special 

v 
ents, sports and news using 

ultra-high frequency television projectors 
strategically located in Chicago schools 
and business center., originating via por- 
table transmitter. 
GIMBELS WILL TEST TELEVISION IN 
STORE. October 16, 1945, p. 92. Gimbele 
store in Philadelphia to conduct extensive 
teeing of intrestore television under ar- 
rangements made with RCA Victor. 

TCA ORGANIZED. October 15, 1945. p. 
92. Television Corp. of America organised 
on the West Coast with home offices at 
Riverside, Cal., to engage in television 
program production and transmission. 

TELEVISION TOWERS IN PARKS OP- 
POSED. October 15, 1945. p. 97. House 
District of Columbia Subcommittee on 
Fiscal Affairs to take up policy on tele- 
vision transmitter towers in the District. 
Maj. Gen. Ulysses S. Grant 9d. National 
Capital Parks and Planning Commission 
chairman, opposes proposals by cit rena that 
towers be placed in public parks rather 
than residential areas. 

BRITISH RESUME PREWAR TV, U. S. 
ADVISED TO FOLLOW SUIT. October 
22. 1945, p. 22. British television being 
resumed on prewar standards. William J. 
Haley. direccnr general of BBC. states in 
an address from Landon to the Television 
Inetitute. Dr. Alfred N. Goldsmith, con- 
sulting video engineer, asks for a guaran- 
tee for American set -owners and broad- 

caster. that allocations be given a guar- 
antee of so many years service. 
JANSKY WOULD GIVE TV CHANNELS 
'1V FM. October 22. 1945. p. 34. C. M. 
Jansky, Jr., Washington consulting engi- 
neer, tells 61st annual nual meeting of the 
Intend Daily PressAsan. in Chicago that 
only by taking spectrum space from tele- 
vision and giving it to FM can the FCC 
hope to develop a "broadcasting medium 
which can be as free of restriction and 
regulation as are the speakers' platform 
and the American presa today". 
WATCH THE TIME. October 22, 1945, 
p. 48. WBKB presents televised time sig- 
nals for first time in Chicago. Elgin 
Watch Co. presents visual "spot ". 
VIDEO COMPETITION FAVORED BY 
PORTER. October 29, 1945, p. 16. Paul 
Porter favor. open competition between 
black and white television in the low fre- 
quencies and color television in high fre- 
quencies. 
FCC APPROVES STRATOVISION TESTS. 
October 29, 1945, p. 20. FCC approves 
applications of Westinghouse Radio Sta- 
tions Inc. for five developmental stations 
to try out its plan for airborne relays for 
FM and television broadcasting. 
BRITISH TELEVISION PLANS IN SPOT- 
LIGHT. October 29, 1945, p. 24. House 
of Parliament examining developments im- 
portant to future of television broadcast- 
ing in Great Britain. 
TV COMEDY. October 29, 1945, p. 29. 
Laughtime, series of comedy sketches, 
starts Oct. 16 by CBS television. 

ATS SPEAKERS. October 29, 1945, p. 
44. List of speakers to address the Ameri- 
can Television Society during the 1945 -46 
season. 

ARMY'S FIRST VIDEO. October 29, 1945, 
p. 48. Sixth Transportation Zone of Army 
produces first TV show over WBKB Chi- 
cago, Nov. 18. 

TRAMMELL POINTS TO DEVELOP- 
MENTS. October 29, 1945, p. 88. Niles 
Trammell, president of NBC. discusses FM 
and television in a speech before the Mil- 
waukee Advertising Club Oct. 25. 

RULING DEFERRED. October 29, 1946, 
p. 91. Zoning Adjustment Board, D. C., 
withholds decision on application of Barn- 
berger Broadcasting Services to build 
television tower in nation's capital pending 
issuance of television engineering stan- 
dards by FCC. 

GIMBEL'S AND RCA UNDERTAKE TV 
TEST. October 29, 1945, p. 93. Gimbel's 
Department Store, Philadelphia. in coop- 
eration with RCA Victor, opens first store - 
wide television station Oct. 23. 

ACROBAT VIDEO APPROVED. October 
29, 1946, p. 94. Acrobat Shoe Co. video 
show, produced by Ruthrauff & Ryan, ap- 
proved by WBKB and to be telecast at 3 
p.m., Nov. 28. 

DIM LIGHTS NO BAR TO NEW VIDEO 
TUBE. October 29. 1946, p. 94. "RCA 
Image Orthicon" (new video camera tube) 
unveiled at a news demonstration in New 
York. 

BRITISH TO EXPAND RESEARCH IN 
RADIO. November 5, 1945, p. 26. Tele- 
vision manufacturen in Great Britain con- 
centrating on production of moderately 
priced video seG for domestic use. and 
large -screen cinema types. 

WCAU PLANS $2.000,000 RADIO, VIDEO 
BUILDING TO BE READY BY DECEM- 
BER 1947. November 5, 1945, p. 26. WCAU 
announces plane for first center to be 
built in this country exclusively for tele- 
vision and sound broadcasting, to include 
a specially constructed landing field on the 
roof for helicopters to be used in televi- 
sion broadcasting from outside points. 

BIG IRE MEETING. November 5, 1945, 
p. 36. Papers on FM and TV among those 
to be presented at the 33rd annual Win- 
ter 'Technical Meeting of the Institute of 
Radio Engineers scheduled for Jan. 28- 
26 at the Astor Hotel. New York. 

DUMONT DEVELOPS RANGE OF SIZES 
IN VIREO TUBES. November 5, 1945. P. 
36. DuMont Labs., Passaic. announces 
postwar line of cathode -ray tubes for tele- 
vision sets. 

WESTINGHOUSE READY FOR COLOR 
VIDEO RELAYED BY STRATOVISION. 
November 5, 1946, p. 40. Westinghouse 

announces production to begin on high - 
definition pick -up units for processing both 
blaca -and -white and color pictures and 
their associated sound for simultaneous 
transmission on same carrier wave using 
stratovision relays. 

PARAMOUNT TV PLANS. November 5, 
1945, p. 42. Television Productions Inc.. 
subsidiary of Paramount Pictures Inc. ap- 
plies for CP television transmitter in San 
Francisco area. 

REMINGTON - RAND SHOWS VIDEO 
CAMERA USED IN PROJECTILE. No- 
vember 5, 1945, p. 44. Remington -Rand 
Inc. displays a TV camera designed to fit 
into nose of a bomb. permitting either 
the bombardier in the plane or the staff 
back at general headquarters not only to 
follow the course, but to change direction 
if necessary. 

DISNEY SEEKS TV. November 5, 1945, 
p. 60. Walt Disney Productions, Holly- 
wood, files application for a television 
station in Los Angeles area with trans- 
mitter atop Mt. Lowe, Cal. 

NEW TRA AFFILIATES. November 5, 
1945, p. 64. Research Council of Academy 
of Motion Picture Arts and Sciences, Hol- 
lywood. and Eastman Kodak Co., Rochester, 
N. Y., become affiliate members of Tele- 
vision Broadcasters Asan. 

TV DISCUSSIONS. November 5, 1945. p. 
66. "Television Today and Tomorrow" to 
be discussed by Frank Burke. Fred Keugel 
and Irwin Shane (editors of TV maga- 
zines) at the Nov. 8 meeting of ATS In 
New York. 

FARNSWORTH STORY. November 6, 
1945, p 74. Career of Philo T. Farns- 
worth, TV pioneer, dramatised Oct. 26 
on "Freedom of Opportunity ". sponsored 
by Mutual Benefit Health & Accident Assn. 
on Mutual. 

DEMPSEY HEADS VIDEO FIGHTCAST 
ORGANIZATION. November 12. 1946, p. 
20. Comdr. Jack Dempsey slated to be- 
come president of new organisation special- 
ising in selling advertiser. TV rights to 
the boxing bouts it promotes. 

STARS ON WBKB SHOW. November 12, 
1945, p. 84. Members of Chicago APRA 
starred Nov. 6 in a special WBKB TV 
program. 

SEES EASY TV SALES. November 12. 
1945, p. 34. Will Baltin, secty. treas. TBA, 
predicts television will enjoy the least 
sales resistance of all the postwar com- 
modities. 

NBC USES NEW TV TUBE IN COVER- 
AGE OF ELECTION. November 12, 1945, 
p. 84. NBC uses new Image orthicon tube 
in coverage of New York City mayoralty 
election in a pick -up from headquarters of 
Brig. Gen. William O'Dwyer. 

NEW TV TUBE EXPLAINED. November 
12, 1945, p. 34. Working of RCA Image 
Orthicon explained, picture and diagram 
included. 

DON LEE STUDIOS PLANS COM- 
PLETED. November 12, 1945, p. 40. Plans 
for Don Lee Broadcasting System's new 
Hollywood studios for FM and TV com- 
pleted : ground -breaking ceremonies to be 
held shortly. 

TAMALPAIS FM, TV CENTER IS 
PLANNED. November 12. 1946, p. 68. 
Applicants for FM and television broad- 
casting sites on Mt. Tamalpais, across the 
bay from San Francisco, meet with Wil- 
liam D. Pabst, general manager of KFRC 
San Francisco, to discuss plans for develop- 
ing Tamalpais as an FM and television 
broadcasting center. 

BRITAIN CLAIMS LEAD. November 12, 
1045, p. 89. New television system demon- 
strated successfully in Cambridge. Eng.. 
combining audio and video transmission 
and reception into single units. 

CURTIS TV SPONSOR. November 12, 
1946, p. 92. Curtis Publishing Co. spon- 
sors exclusive telecast of Army -Notre Dame 
football game on WNBT. 

VIDEO CONTROL. November 12, 1946, 
p. 101. Bell Aircraft Corp. announces new 
transmitting device which performs every 
function of a pilot although remotely di- 
rected using television -radio control. 

'HAMS' AND VIDEO. November 12, 
1945, p. 101. Amateurs to find ample out- 

let in television for energies long stifled 
by government restrictions, Walter Schola 
and Robert Batchelder, WJW Cleveland 
engineers, tell members of Cuyohoga 
County Radio Amateur. Assn. Nov. 1. 

LOW -COST TV TUBE. November 19, 
1945, p. 4. Allen B. DuMont Labe. de- 
velops a cathode -ray tube as basis for low - 
priced television receivers now appearing 
on market 

TAX CUTS WILL HELP FM -TV DEVEL- 
OPMENT. November 19, 1945, p. 16. 
When corporation excess profits taxes are 
eliminated in 1946, the development and 
expansion of FM and television will be 
given financial aid. 

WASHINGTON -NEW YORK COAXIAL 
CABLE LINE OPENS IN JANUARY. 
November 19, 1946, p. 22. Bell System 
inaugurates Philadelphia -New York coax- 
ial cable on Dec. 1 when NBC televises 
the Army -Navy football game in Philadel- 
phia for broadcast over its New York 
station, WNBT. 

RAIBOURN THINKS THAT TELEVISION 
WILL PROVE MOST EFFECTIVE AD- 
VERTISING FORM. November 19, 1945, 
p. 28. Paul Raibourn, president of Tele- 
vision Productions Inc., tells meeting of 
AAAA in Los Angeles, Nov. 14, that 
television has a large field in sponsored 
advertising. 

TV IN POLIO FIGHT. November 19, 
1946, p. 28. Nor All Your Tears, Tele- 
Cine production, to be made available to 
television stations to promote 1945 Sister 
Kenny Foundation fund appeal to fight 
infantile paralysis. 

BEAUTY METHODS DEMONSTRATED 
ON TV SHOW. November 19, 1946, p. 28. 
The Fair Store, Chicago presents show on 
WBKB promoting Rose Laird cosmetics. 
ART BY RADIO. November 19, 1945, p. 
44. New York Metropolitan Museum of 
Art planning $10,000,000 radio and tele- 
vision installations. 

BALTIMORE SEEN AS FIFTH CITY 
WITH NETWORK VIDEO. November 19, 
1945. p. 58. Paul Mowrey, manager of 
TV division of American, predicts that 
before the end of 1946, Baltimore will be 
the fifth United States city to have net- 
work television. 

CBS AFFILIATES ENDORSE NET'S 
COLOR TELEVISION. November 19, 1945, 

of p. 82. 
ultra- high high frequencies for high-definition 
full -color television pictures under com- 
mercial authorization at earliest possible 
date. 

BBC MIGHT PERMIT VIDEO SPONSOR- 
SHIP. November 19, 1946, p. 101. H. 
Bishop, chief engineer of BBC, indicate. 
that BBC may permit commercial spon- 
sorship of TV programs in an article 
concerning question of payment for tele- 
vision costs. 

TELEVISION READY. RADIO EXECU- 
TIVES CLUB IS TOLD BY RCA LAB- 
ORATORIES AUTHORITY. November 19, 
1945. p. 101. C. B. Joliffs, v -p in charge 
of RCA Labs., tells Radio Executive. 
Club of New York that recent developments 
in television have made it "ready for imme- 
diate practical commercial use." 

CARLSON SAYS VIDEO POWERFUL, 
SUBTLE. November 19, 1945, p. 101. 
Paul E. Carlson, merchandising manager, 
Consumer Products Division, Allen B. 
DuMont Laboratories. tells Nov. 14 meet- 
ing of Home Furnishing Group that tele- 
vision can provide a "subtle yet power- 
ful advertising medium" as well as 
profitable merchandise line for the home 
furnishing retailer. 

TV EDUCATION MEET. November 19. 
1945, p. 103. First postwar convention of 
New Jena Education Assn. and its sub- 
sidiary, the New Jersey Visual Education 
Assn., to be held in Atlantic City Dec. 1. 
Symposium, titled "Education by Televi- 
sion." to feature representatives from 
manufacturing and education circles. 

NEW FCC ALLOCATION OF TV EX- 
PAxnS SERVICE. November 26, 1946, 
n. 15. TV allocation proposal of Television 
Broadcasters Asan. adopted by FCC. 

(Continued on page 433) 
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TELEVISION ARTICLES 
(Continued from page 432) 

RCA VIDEO IS TO BE EXHIBITED AT 
NEW YORK MARKETING FORUM. No- 
vember 26, 1946, p. 26. RCA exhibit por- 
traying the story of electronic television 
over the last 20 years to have its first 
public showing preceding a nationwide 
tour Nov. 26 at the final session of first 
national marketing forum presented by 
the Sales Managers Club of New York. 

VIDEO IS EXPENSIVE BUT MOST 
EFFECTIVE FOR ADVERTISER, WCBW 
OFFICIAL SAYS. November 26, 1946, P. 
38. George Moskovics, commercial mana- 
ger of WCBW New York, states "televi- 
sion is a very expensive medium for ad- 
vertisers," but "can deliver a sales impact 
several times as great as any other media" 
because television can demonstrate the 
products in uae. Statement came at panel 
discussion Nov. 19 of American Television 
Society. 

'HIGHEST' TV TRANSMITTER 
PLANNED FOR MT. WILSON. Novem- 
ber 26, 1946, p. 82. Klaus Landsberg, 
West Coast director of Television Produc- 
tions, Inc.. announces construction plans 
for the highest television transmitter in 
the world'. at an elevation of 6.800 feet. 
on the summit of Mt. Wilson near Los 
Angeles. 

REPORT ON RULES AND REGULA- 
TIONS AND STANDARDS OF GOOD 
ENGINEERING PRACTICE FOR COM- 
MERCIAL TELEVISION. November 26, 
1945. p. 83. FCC policy on rules to be 
adopted concerning television, covering al. 
locations, operating schedules. multiple 
ownership, network regulations, sharing 
of antenna sites, announcement of me- 
chanical reproductions, and station identi- 
fication are contained in this report. 

COLOR TELEVISION IN YEAR. No- 
vember 26, 1945, p. 94. Paul W. Kesten, 
CBS executive vice -president. says within 
12 months color television in the higher 
frequencies should be so far advanced 
that lower frequency telecasting will be 
outmoded. 
RULES GOVERNING TELEVISION 
BROADCAST STATIONS. December 3, 
1945, p. 76. Complete text of rules for tele- 
vision stations. 
POPPELE KEEPS 'FBA JOB. December 
10. 1945. p. 102. J. R. Poppele. chief engi- 
neer of WOR New York. reelected presi- 
dent of Television Broadcasters Assn. at 

annual meeting Dec. 7. All other oficers 
also reelected. 

RCA FIRES BLAST AT COLOR TELE- 
VISION. December 17, 1945, p. 16. RCA 
Princeton (N. J.) demonstration of color 
television on the mechanical principle and 
improved Clack -and -white video on the elec- 
tronic principle concludes that black and 
white is ready for the home -that color i. 
five years away. Paul Ketten, CBS, coun- 
ters with thier challenge of April 1944 that 
manufacturers focus technical skills on 
perfecting color television. 

RETAILERS KNOCK PROFESSIONAL. 
WRANGLING ON TELEVISION PLANS. 
December 17. 1945. p. 80. Professional dis- 
cussion of telecasting's present and future 
plans attacked by three New York retail 
store executives who say the potential cus- 
tomer is bewildered, and if "offered an 
ordinary television set will decide to wait 
until he can get one which has color and 
third dimension." 

TV STANDARDS ARE ADOPTED BY 
FCC. December 24, 1945, p. 16. FCC adopts 
technical standards to govern television 
operation December 19. 

PHILCO FINDS CITY TV COST IS HALF 
MILLION. December 24, 1945, p. 20. Philco 
Radio & Television Corp. provided an idea 
of cost for establishing and operating a 
metropolitan television station in data filed 
with the FCC to complete application for 
video station in Washington, D. C. 

RAIBOURN DENIES ANTI -TRUST 
CHARGES. December 24, 1946, p. 75. Paul 
Raibourn, president of Television Produc- 
tions Inc. and head of television activities 
for Paramount Pictures Inc., denied gov- 
ernment charges that U. S. motion picture 
interests had conspired to retard develop- 
ment of large -screen television. 

TELEVISION MAY RESULT IN BET- 
TER MOVIES- PIERCE. December 31. 
1945, p. 26. Cameron G. Pierce, television 
expert of General Electric, says video and 
motion picture theatres will be able to live 
together in harmony, and that television's 
competition may even result in better mo- 
tion pictures. He also telieves television 
will use at least one billion of the three 
billion 

s 
dollars in advertising money spent 

yearly. 

COMMUNICATIONS CARRIERS 

AT & T LONG LINES DEPT. - 
32 Avenue of the Americas, New 
York, N. Y. Telephone: Exchange 
3 -9700. F. P. Lawrence, vice presi- 
dent; H. H. Carter, general mana- 
ger. 

BELL TELEPHONE LABORA- 
TORIES -463 West St., New York. 
N. Y. Telephone: Chelsea 3 -1000. 
O. E. Buckley, president; M. J. 
Kelly, executive vice president; R. 
E. Poole, radio telephone engineer. 
FEDERAL TELECOMMUNICA- 
TIONS LABORATORIES Inc. 

(IT & T)-67 Broad Et., New York, 
N. Y. Telephone: Bowling Green 
9 -3800. Harold H. Buttner, presi- 
dent; Douglas B. Baker, J. G. Cope - 
lin, Haraden Pratt, Henry C. 
Romer, vice presidents. 

INTERNATIONAL TEL & TEL 
Corp. -67 Broad St., New York, 
N. Y. Telephone: Bowling Green 
9 -3800. Col. Sosthenes Behn, presi- 
dent. Subsidiaries: Federal Tele- 
communications Labs, (listed 
above), Mackay Radio & Telegraph 
Co. (listed below). 

MACKAY RADIO & TELE- 
GRAPH Co. (IT & T)-67 Broad 
St., New York, N. Y. Telephone: 
Bowling Green 9 -3800. Haraden 
Pratt, vice president and chief en- 
gineer; A. C. Jorgensen, vice presi- 
dent and general manager. 
PRESS WIRELESS Inc. -1475 
Broadway, New York, N. Y. Tele- 
phone: Bryant 9 -5030. A. Warren 
Norton, president; J. W. Chaplin, 
director of communications. 

RCA COMMUNICATIONS - 66 
Broad St., New York, N. Y. Tele- 
phone: Hanover 2 -1874. Thompson 
H. Mitchell, executive vice presi- 
dent; S. H. Simpson, manager, pro- 
gram transmission service. 

TROPICAL RADIO TELEGRAPH 
Co. -1 Federal St., Boston, Mass. 
Telephone: Hubbard 9700. R. V. 
Howley, president. 
WESTERN UNION TELEGRAPH 
Co. -60 Hudson St., New York, N. 
Y. Telephone: Worth 2 -7300. 
Joseph L. Egan, president; T. B. 
Gittings, vice president for public 
relations; F. E. d'Humy, engineer- 
ing- research vice president; F. B. 
Bramhall, .transmission research 
engineer; J. Z. Millar, radio re- 
search engineer. 

GREETINGS! 

From 

The Greatest Show on Earth 

RINGLING EROS 
and 

BARNUM & BAILEY 

CIRCUS RADIO 
BEV. KELLEY ... FRANK MORRISSEY 
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HOW TO APPLY FOR A BROADCAST STATION LICENSE 
Pertaining to AM, FM, Television and Related Services 

The operation of broadcast stations under Federal licenses is pro- 
vided for by the Communications Act of 1934,, which created the Federal 
Communications Commission as the licensing authority and prescribed 
conditions for the licensing of such stations. Basic information con- 
cerning prerequisites for licensing of stations is to be found in provi- 
sions and policies of the Act and the Rules and Regulations promulgated 
under authority thereof by the Commission. Copies of the Rules and 
Regulations of Federal Communications Commission may be obtained 
from the Superintendent of Documents, Government Printing Office, 
Washington 25, D. C. 

The Rules of Practice and Procedure are published as Part 1; Rules 
Governing Standard and FM Broadcast Stations as Part 3; and Rules 
Governing Broadcast Services other than Standard Broadcast (Tele- 
vision, Developmental, etc.), as Part 4. Procedures to be employed and 
some of the significant matters to be considered in the prosecution of 
broadcast applications are reviewed in this summary. 

The Communications Act provides certain limitations upon the 
holding and transfer of a license. Specifically, it prohibits the licensing 
of an alien; of any corporation of which any officer or director is an 
alien, or of which one -fifth of the capital stock is owned of record or 
voted by aliens or their representative, or by a foreign government or 
representative thereof. 

The Commission is directed by the Act to refuse a license to any 
person whose license has been revoked by a court under Section 313 re- 
lating to the application of the Anti -trust laws, and is authorized to 
refuse a license to any party which has been finally adjudged guilty by 
a Federal court of unlawfully monopolizing radio communication, di- 
rectly or indirectly, through the control of the manufacture or sale 
of radio apparatus. With these exceptions, any person, firm, corpora- 
tion, or other group may qualify for a broadcast license. 

License Application 
A license for operation of a broadcast station may not be granted 

unless construction of the station has been authorized by the Commis- 
sion upon written application as provided for under Section 319 of the 
Act. Accordingly, the first step in obtaining $ license for a new station 
is submission of an application for a construction permit. 

The form upon which applications are submitted is prescribed by 
the Commission. The FCC is authorized by the Communications Act to 
require in each application information on the citizenship, character, 
and the financial, technical, and other ability of an applicant to con- 
struct and operate a station, together with full information about the 
transmitting apparatus to be used and the proposed new service. Upon 
request, specifying the type of station proposed to be constructed, the 
Commission will supply appropriate application forms. Triplicate copies 
are required, two of which must be executed under oath or affirmation. 

The application form serves a dual purpose. It is designed to obtain 
essential information as a basis for Commission action and serve as a 
guide to the applicant, who has the burden of establishing an affirma- 
tive case. In supplying information, the applicant is not limited to re- 
quirements of the form, but may furnish any other relevant information 
by exhibits or other attachments. 

The prescribed forms call for full information on the applicant's identity 
and qualifications, including plans for financing; information on facili- 
ties requested such as the proposed frequency, power, and hours of oper- 
ation; technical information, including complete description of equip- 
ment and antenna, particularly where a directional antenna is proposed; 
data regarding transmitting site (unless the proposal is for a local sta- 
tion with site to be determined), service contours with estimates as to 
population included; and information describing the proposed service. 

Selecting A Frequency 
Selection of the proposed frequency assignment -probably the most 

significant determination in preparing an application for a standard 
broadcast station- requires reference to the allocation of frequencies to 
broadcast services under regulations and standards of the Commission 
and the frequency asignments authorized in licenses which have been 
issued previously. It may also prove helpful in avoiding engineering 
conflict in frequency selections to examine pending applications which 
are open to public inspection at the offices of the Commission. 

Under the FCC's regulations relating to allocation of frequencies for 
operation of standard broadcast stations, groups of frequencies have 
been classified as local, regional, and clear channels. (See Sections 3.21- 
3.27 of the Commission's Rules nd Regulations). These designations 
outline an allocation plan which provides for local stations of 100 to 
250 watts power, designed to serve smaller centers of population; sta- 
tions of 500 watts to 5 kilowatts, designed to serve larger centers of 
population and surrounding area; and stations of 10 to 50 kilowatt 
maximum power, designed to serve large areas, particularly at night. 

i 46 Stat. 1064, 47 U.S.C. S. 151. 
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All frequency assignments are subject to modification or change by 
the Commission through appropriate proceedings, provided auch action 
will promote the public interest, or is necessary to comply with a treaty. 

Where it appears from examination of an application that interfer- 
ence will be caused to a licensed station above levels of protection con- 
templated by the FCC's Standards of Good Engineering Practice, a 
hearing is usually required before a determination is made. Before for- 
mal FCC action ordering a hearing, an applicant may amend his appli- 
cation, while it is still under examination, to make additions or correc- 
tions to avoid conflicts with the operation of established stations or with 
the service of stations proposed in other pending applications. The appli- 
cant may also make additions and corrections for other purposes by sub- 
mitting the necessary changes in triplicate sworn to in the same manner 
as the original application. 

Allocation Plan 

The allocation plan for FM and television broadcast stations contem- 
plates three types of stations: 

(1) Community stations, designed to serve small cities. 
(2) Metropolitan stations, serving primarily a single metropolitan 

district or a principal city, and also the rural areas surround- 
ing this region. 

(3) Rural stations, designed to furnish service primarily to rural 
listeners. This area may include the service contours of a metro- 
politan station where it is shown that the additional area is pre- 
dominately rural in character. As a guide, the Commission will 
consider this additional area predominantly rural if at least 
50% of the population proposed to be added live in rural areas 
or in communities smaller than 10,000. 

An applicant must indicate the type of facility desired, but the fre- 
quency selection is made by the FCC in accordance with an allocation 
plan designed for the purpose of establishing the maximum number of 
stations within the framework of the allocation plan.' 

The Communications Act envisions broadcasting as a competitive in- 
dustry, and invests the Commission with the responsibility of allocating 
facilities, in so far as there is a demand for them, among the States and 
communities so as to provide a fair, efficient, and equitable distribution 
of radio service. 

If, upon examination of an application, the Commission determines 
that there are no conflicts requiring a hearing, that all statutory condi- 
tions have been fully satisfied, that the operation proposed is consistent 
with applicable rules and regulations, and that public interest, con- 
venience and necessity will be served, the application is granted and a 
construction permit issued. 

Where the Commission is unable to reach such a determination, the 
application is designated for formal hearing. For the information of 
the applicant, any interested party and the public, the Commission pub- 
lishes a Bill of Particulars to give notice of the issues raised by exami- 
nation of the application. Before the hearing date, requests may be 
made for enlargement of these issues; for leave to take depositions; to 
amend the application, or to permit third parties to intervene in the 
proceedings. Upon filing of an appropriate petition, these and similar 
matters are considered by the Motions Commissioner. 

Usually the hearing date is not fixed until after filing of an appeal. 
ance and request for hearing by the applicant. It may, however, be 
designated in the original notice. The notice period may be thirty days 
or more. 

Upon examination of the notice of hearing, an applicant may find 
it possible to satisfy the issues raised by amending his application, par- 
ticularly if the questions raised have to do with infirmities which may be 
cured by submitting additional information, or interference problems 
for which there is an engineering solution. Under such conditions it is 
appropriate to petition the Commission for leave to amend, and for re- 
consideration of the application as amended. 

Hearings 

Hearings are usually conducted by a presiding officer designated by 
the Commission. He has authority to administer oaths, examine wit- 
nesses, and rule upon the admissibility of evidence. Applicants may ap- 
pear by counsel or in person, if an individual or partnership. It is re- 
quired that corporation applicants be represented by an attorney. Hear- 
ings are conducted in accordance with established judicial procedure 
and the rules of evidence are applicable. 

r In the case of FM, the Commission is at this time accepting applications with 
a minimum of engineering data, subject to the filing of a more complete engi 
neering statement upon request. 

(Continued on page 435) 
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RING and CLARK has the background, experience 

and staff to handle any radio engineering prob- 

lem, be it AM, FM, Television or Facsimile. 

RING & CLARK 
CONSULTING RADIO ENGINEERS 

MUNSEY BLDG. WASHINGTON, D. C. 
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MICROPHONE 
BOOMS 

The FAVORITE of 

ry lYk ti-:, 

Broadcasters from Coast -to -Coast 

:,.1.at'x.y ei:.,.^....r..... 

,ILL get ALL these 
EXCLUSIVE features when 
you specify STARBIRD BOOMS 

a built -in air valve at the base of the vertical 
tubing prevents rapid descent of the boom when 

loaded . . , eliminating the danger of breaking or 
jarring equipment or endangering personnel. 

... a balancing counterweight prevents tipping under 
various loads ... plus a heavy (solid) 45 -pound cast 
iron base to insure steadiness. 

. stops for both the vertical and horizontal tubing 
prevent tubes from going beyond the limit of travel. 

. rubber tired, 3 -inch, double ball bearing castors 
prevent marring of studio floors and insure silent 
operation. 

... any of your microphones can be easily attached to 
the Starbird Boom without purchasing additional fit- 
tings or tools. Adapters we supply accommodate all 
standard microphones. 

. all handwheels are knurled and polished aluminum 
alloy, 2%i inches in diameter ... operate easily with- 
out muscle strain or injury to hands. 

HORIZONT 
[1TENSION 
4 FT MIN 
B FT rn. 

5 FT MIN 
v FT r 

' 
BUILT IN 

AIR VALVE. 

BUILT 
TO GIVE YEARS 
OF DEPENDABLE 
SERVICE ... and 
to reduce 
set -up time 

r.-r.:n y. , 
J¿l ótw 

. 'GrbáR 

TELEVISION 
ENGINEERS 
and DIRECTORS: 
Starbird Booms 
are properly 
designed and 
balanced to 
hold LIGHTS 
as well as 
MICROPHONES 

Distribution in 
Canada by 

Northern L ectric 
COMPANY, LTD. 

Manufacturers of 
George A. Storbird Equipment 

HELFT 
CORPORAT/ON 

NORTH HIGHLAND AVENUE 
LOS ANGELES 38, CALIFORNIA 
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HOW TO APPLY FOR A LICENSE 
(Continued from page 434) 

Requests for Argument 
Within twenty days after the transcript of the record of the hearing 

has been filed, each party may file proposed findings of fact and con- 
clusions summarizing in detail the evidence presented at the hearing 
with suggested conclusions.' After review of all evidence and proposed 
findings of the parties to the proceeding, the Commission enters its pro- 
posed decision. The applicant and any other parties then have twenty 
days to file exceptions and request oral argument before the Commis- 
sion en banc. Oral argument is granted on request. After oral argument 
the Commission may enter a decision in accordance with its proposed 
decision, or may modify or reverse it. 

In the event that no exceptions are taken, the Commission issues an 
order adopting the proposed decision and making it effective. This is 
the final determination of the case, unless there is a petition for rehear- 
ing. Any party or persons aggrieved or whose interests are adversely 
affected may file a petition for rehearing within twenty days after the 
effective date of a decision. Such a petition may be filed whether or not 
the decision is based upon a hearing record, but the petition does not 
stay the proceedings unless so ordered by the Commission. 

Construction Permits 
The construction permit which the Commission issues specifies a date 

for commencement and completion of construction. In some instances 
an application for permit will be granted subject to approval of trans- 
mitter site. In such cases the information on the site selected, or other 
matters necessary to satisfy conditions, should be submitted in an ap- 
plication for modification of permit. If permittee is not able to construct 
his station within the time allotted, an application for modification of 
the permit to extend the construction period may be made, stating the 
reasons why the extension is requested. 

Upon completion of construction and equipment and program tests, it 
is necessary to file an application for license showing compliance with 
all terms, conditions and obligations set forth in the application and the 
construction permit. A station license is issued if there is no cause or 
circumstance arising or first coming to the knowledge of the Commis- 
sion after granting of the permit which, in its judgment, would make 
operation of the station against the public interest. 

Changes in Assignments 
Applications for changes in operating assignments of existing sta- 

tions, such as to change frequency, increase power, or change location, 
are handled in a manner similar to that for new station authorizations. 
Appropriate forms are provided upon request to enable the applicant to 
present his case. 

Assignment of License 
In addition to the procedure described for obtaining permits and 

licenses for new station construction, a license may be obtained through 
the assignment of the license of an existing station, or control of a license 
may be acquired by acquisition of the stock of an existing corporate licen- 
see. In either event, the prior written consent of the Commission is neces- 
sary before such assignment or transfer of control may be completed. 
Applications for such consent are handled in the manner previously 
outlined. 

'Because of the unprecedented heavy volume of hearings scheduled for 1946 
the rules have been temporarily changed to provide that parties will not be re- 
quired to Ille Proposed Findings of Fact unless the Commission specifically directs 
that this be done. However, any party not directed to do so may file such findings 
if he notifies the Commission of his intention before the record is closed. 

Il/FÚItil16 4015117 4COo 

anindt(;frt,41.4CP Sip's-tee/to 

GREAT NOTCH N.J. 

FOUNDED 
1926 LITTLE FALLS 4 -1000 

0 
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OUT OF WARTIME RADAR 

HAS COME A BASICALLY 

NEW IDEA IN 

CONTROL CIRCUITS 
... created by Westinghouse 
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... and it's just one of many 

In this new Westinghouse FM transmitter -product of 
wartime radar experience and intensive radio research --is a 
basically new idea in FM control circuits that offers impor- 
tant advantages in broadcast dependability and fidelity. 

For one thing, the circuit maintains the assigned fre- 
quency without using critically -tuned elements or moving 
parts. And nowhere does frequency stability depend upon 
a tuned circuit. 

But this new control circuit is just one of the extra fea- 
tures in these new transmitters. Frequency control and FM 
master oscillator units are each built on a standard relay 
rack chassis and equipped with plug -in connectors for each 
removal. Replacements are quick and easy. Outages are 
reduced sharply. Of course, it's grounded -grid in the power 
amplifier. And direct FM. 

Direct frequency modulation means that the assigned 
frequency is attained by using only two Multiplier stages; 
each working as a tripler --no critically tuned band -pass 
stages are required. 

Simplicity and easy access to the centrally -located con- 
trols, keynote the new Westinghouse design. From top to 
bottom on the front panel are: (1) a hinged, vertically - 
opening window; (2) door opening to control panel (3) and 
two lower doors that give complete access to FM master 
oscillator generating unit and the frequency control unit, 
main power switches, relays and four rectifier tubes. 

Get all the facts today on this new contribution to FM 
broadcasting from your nearest Westinghouse office. Or 
write direct to Westinghouse Electric Corporation, P. O. 
Box 868, Pittsburgh 30, Pennsylvania. J -on1oo 

r - 3 4 "-+{ 

ia" 

66" 

f 

Get all of these Advantages 

in your new 

FM Transmitter 

o Frequency modulation is ob- 
tained in a simple circuit using capaci- 
tors, resistors and nonmicrophonic 
diode tubes. 

O R.F. generated, multiplied and 
amplified in 5 simple steps. 

Q Only 5 r.f. tank circuit tuning 
adjustments in the entire transmitter. 

o Standard commercial type tubes 
used throughout. 

O R.F. driver grid and plate, power 
amplifier cathode and plate, and an- 
tenna coupling circuits adjusted by 
motor -drive tuning. 

Smartly -styled FM transmitters are com- 
pletely self -contained. No accessory appa- 
ratus is needed and transmitter is put in 

operation by simply connecting audio 
input, r.f. transmission line and input 
power supply. "Building block" amplifiers 
permit increasing output. 
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in the new Westinghouse 1 and 3 -kw FM Transmitters 

MASTER 

OSC. 

RST 

MIXER 

AND 
AMP. 

MIXER 
AND 
AMP. 

LO 

LO 

PULSE 

GEN. 

e 

NOTE 

UPPER WAVE TRAINS WHEN M.O. IS HIGHER 

LOWER WAVE TRAINS WHEN M. O. IS LOWER 

. 
ISC PIMINA TOR 

AND 

AMPLIFIER 

DISCRIMINATOR 

AND 

AMPLIFIER 

+DC r 

INTRO ATOP 

& CA HOOP WC 
FOLLOWER 

-DC 

How the System Works 
The reference frequency is developed in a temperature - 

controlled crystal oscillator. The second harmonic of the crystal 
is applied to two fixed, phase -shift circuits to get two voltages 
at 90'phase relation. These are mixed with a portion of the FM 
master oscillator output. Thus, if the center frequency deviates 
from assigned value, a two -phase difference frequency is de- 

veloped which is then applied to two pulse- counting circuits to 
develop frequency -correcting voltage. 

in 

You have a special interest 
these transmitters 

for you 
in these 

helped build 
them. The features 

tally to meeswereaimedsoecifi- 
expressed 

in t Your preferences 
expressed 

by 
comprehensive 

sur- 
vey 

ur- 
atations 

Westinghouse 
of FM 

in 56 cities n 
licensed applicants 

of the Ws in 
22 

states. It's part 
Swing You 

Westinghouse 
policy of the best transmitters 

, in modern 
You the way you want ' 

tng it to 
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the is stie 

the standard for AM 

In 5, 10 and 50 -kw AM transmitters, 
the Westinghouse "basic 5" is still 
the standard of performance. The 
benefits of this sound designing are 
many and here are some of the ways 
the "basic 5" have been developed to 
bring you all these advantages: 

Westinghouse 
PLANTS IN 25 CITIES ... OFFICES EVERYWHERE 

Signal Fidelity 
Harmonic radiation closely 
controlled. 
High level modulation system. 
Low rectifier ripple. 
Equalized audio feedback 
system. 

Continuity of 
Operation 

Surgeproof metal rectifiers. 
Air -cooled tubes. 
Tube life meter. 

Low Operating 
Cost 

Conservative tube operation. 
Class C operation. 
Metal plate rectifiers. 

Control Simplicity 
De -ion circuit breakers. 
One master control. 
Individual adjustment and 
tuning controls. 

Fast Maintenance 

Easy accessibility to all units. 
Interlocks on all compart- 
ment doors. 
Indicator lamps flash circuit 
conditions. 

For both AM and FM, look at Westinghouse before you buy. You gain 
the advantages of actual operating experience in six AM and five FM 
stations by Westinghouse engineers ... a background unmatched by any 
other transmitter manufacturer. 

Write your nearest Westinghouse office today for complete information 
on these modern transmitters. Westinghouse Electric Corporation, P. 0. 
Box 868, Pittsburgh 30, Pennsylvania. 

i 
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TELEVISION CHANNEL ASSIGNMENTS BY CITIES 
(As Compiled by FCC, December 1, 1945) 

TABLE SHOWING ALLOCATION OF TELEVISION CHANNELS TO 
METROPOLITAN DISTRICTS IN THE UNITED STATES 

Metropolitan District 
(U. S. Census 1940) 

Akron 
Albany 
Schenectady 
Troy 
Allentown 

Sales 
Rank 

35 

23 

Population 

349,705 

431,575 

-Channel Nos. -- 
Metro- Com- 
politan munity 

11 

2, 4, 7, 9, 11 

-Total Stations- 
Metro- Corn - 
politan inanity 

1 

Bethlehem 43 825,142 8 
Easton 
Altoona 111 114,094 9 
Amarillo 136 53,463 2,4,5,7 4 
Asheville 192 76,824 6, 7, 12 3 
Atlanta 25 442,294 2, 5, 8, 11 4 
Atlantic City 83 100,096 8 
Augusta, Ga. 135 87,809 6, 12 2 
Austin 106 106,193 8, 10, 12 3 
Baltimore 13 1.046,692 2, 11, 13 3 
Beaumont 
Port Arthur 90 138,608 3, 6, 8, 10 4 

Binghamton 76 145,156 12 1 
Birmingham 42 407,851 4, 9, 19 3 
Baton 5 2,950,514 2, 4, 7, 9, 18 5 
Bridgeport, Conn. 63 216,621 1 
Buffalo ` 

Niagara 14 857,719 4,7.9,13 4 Of 
Canton bio 63 200,352 1 

Cedar Rapids 115 73,219 7, 11 2 
Charleston, S. C. 127 98,711 7, 10, 13 8 
Charleston, W. Va. 88 136,992 7, 11, 13 3 
Charlotte 99 112,986 3, 9, 11 8 
Chat tanooga 76 199,215 8, 6, 10, 12 4 
Chicago 2 4,499,126 2, 4, 5, 7, 9, 11, 13 7 
Cincinnati 16 789,909 2,4,7,11 4 
Cleveland 9 1,214,943 2, 4, 5, 7, 9 5 
Columbia 117 89,555 2,4,8 8 
Columbus, Ga. 138 92,478 3, 12 2 
Columba, Ohio 29 365,796 9, 6, 8, 10 4 
Corpus Christi 121 70,677 3, 6, 8, 10 4 
Dallas 27 376,548 4, 8, 12 a 
Davenport 
Rock Island 67 174,995 2,4,5,9 4 
Moline 
Dayton 44 271,519 6, 13 2 
Decatur 122 65,764 2 
Denver 26 884,372 2, 4, 5, 7, 9 5 
Dm Moines 59 183,973 2,4,5,9 4 
Detroit 6 2,295,867 2, 4, 5, 7, 9 5 
Duluth 
Superior ) 

72 157,098 3, 6, 8, 10 4 

Durham 139 69,683 4, 7 2 
El Paso 105 115,801 2,4,5,7 4 
Erie 95 134,039 12 1 
Evansville, Ind. 93 141,614 2, 11 2 
Fall River 
New Bedford ) 

65 272,648 1 1 

Flint 64 188,554 11 1 
Fort Wayne 81 134,385 2,4,7,9 4 
Fort Worth 51 207,677 2,5,10 8 
Fresno 79 97,504 2,4,5,7 4 
Galveston 131 71,677 9, 11, 13 a 
Grand Rapids 57 209,873 7, 9 2 
Greensboro 180 78,055 2, 10 2 
Hamilton 
Middletown 110 112,686 9 

Harrisburg 70 173,867 8 
Hartford 

) New Britain 20 502,193 8, 10 2 

Houston 21 510,397 2, 4, 5, 7 4 
Huntington, W. Va. 
Ashland, Ky. I 92 170,979 5 

Indianapolis 24 455,357 3, 6, 8, 10, 12 5 

Jackson 128 88,003 2, 4, 5, 7 4 

Jacksonville 66 195,619 2,4,6,8 
Johnstown, Pa. 
Kalamazoo 

100 
112 

161,781 
77,213 33 

Kansas City, Mo. 
Kansas City, Kam, 17 634,093 2,4,5,9 4 

Knoxville 87 151,829 2,4.8,11 4 
Lancaster 91 132,027 4 
Lansing 94 110,356 6 
Lincoln 109 88,191 10, 12 2 
Little Rock 98 126,724 3, 6, 8, 10 4 
Los Angeles 8 2,904,596 2, 4. 5, 7, 9, 11, 13 
Louisville 33 494,408 5, 9 2 
Lowell 
Lawrence 45 334,969 6 
Haverhill 
Macon 
Madison 

137 
101 

74,830 
78,949 

4,7, 10 
9 

3 
1 

Manchester 118 81,932 1 
Memphis 87 332,477 2, 4, 6, 7, 9 5 
Miami 88 250,537 2,4,5,7 4 
Milwaukee 15 790,836 9, 6, 8, 10 4 
Minneapolis 
St. Paul 11 911,077 2, 4, 5, 7, 9 5 

Mobile 119 144,906 9, 5, 9, 11 4 
Montgomery 126 93,697 6, 10 2 
Nashville 56 241,769 4, 5, 7, 9 4 
New Haven 99 908,228 6 1 

New Orleans 91 540,030 2, 4, 6, 7, 10 5 
New York 
Northeastern 1 11,690,520 2, 4, 5, 7, 9,11, 13 7 
New Jersey J 

Norfolk 
Portsmouth 47 330,396 4, 7, 11, 18 4 
Newport News 
Oklahoma City 52 221,229 2, 4, 5, 9 4 
Omaha 
Council Bluffs 40 287,269 3, 6, 7 a 

Peoria 69 162,566 3, 6, 12 3 
Philadelphia 4 2,898,644 3, 6, 10, 12 4 
Phoenix 84 121,828 2,4,5,7 4 
Pittsburgh 8 1,994,060 3, 6, 8, 10 4 
Portland, Maine 89 106,566 8, 8 2 
Portland, Oreg. 22 406,406 3, 6, 8, 10, 12 5 

BROADCASTING Telecasting 

Metropolitan District 
Rt. S. Census 1940) 

Sales 
Rank Population 

- Channel Nos. -- 
Metro- Cum- 
politan moldy 

-- -Total Stations 
Metro - Coot- 
politan monk, 

Providence, R. r. 18 711,500 11 
Pueblo 140 62,039 3, 6, 8, 10 
Racine l 
Kenosha 97 185,075 
Reading 73 175,355 
Richmond 48 245,874 3, 6, 8, 10 4 
Roanoke 104 110,593 5, 9, 12 8 
Rochester 28 411,970 2, 6, 11 3 
Rockford 102 105,259 12 1 

Sacramento 54 158,999 3, 6, 10 3 
Saginaw 
Bay City 77 153,388 3, 8, 18 9 

St. Joseph 129 86,991 18 
St. Louis 10 1,987,977 4, 5, 7, 9, 13 5 
Salt Lake City 58 204,488 2, 4, 5, 7, 9 6 
San Antonio 50 319,010 2,4,5,7,9 5 
San Diego 49 256,268 8, 6, 8, 10 4 
San Francisco k 

Oakland 7 1,428,525 2, 4, 5, 7, 9, 11 6 

San ¡me 78 129,967 13 
Savannah 114 117,970 3,5.9,11 4 
Srranton 
Wilkes -Barre , 

30 629,581 11 1 

Seattle 19 452,639 2, 5, 7, 11 4 
Shreveport 96 112,225 2, 4, 6, 8 4 
Sioux City 107 87,791 4, 9, 11, 13 4 
South Bend 80 147,022 
Spokane 71 141,370 2, 4, 5, 7, 9 5 
Springfield, Ill. 103 89,484 8, 10 2 
Springfield, Mass. 
Holyoke 32 394,829 S 1 

Springfield, Mo. 184 70,514 2, 4, 5, 9 4 
Springfield, Ohio 125 77,406 
Stockton 108 79,337 8 
Syracuse 46 258,852 5, 8, 10 8 
Tacoma 74 156,018 4, 9, 13 8 
Tampa 
St. Petersburg , 

61 209,693 2, 4, 5, 7 4 

Terre Haute 116 83,870 
Toledo 34 341,668 i3 
Topeka 123 77,749 7, 11 
Trenton 60 200,128 I 
Tulsa 65 188,562 3, 6, 8, 10 4 
Utica 
Rome 68 197,128 3, 18 2 

Waco 138 71,114 3 , 6 , 9 , 1 1 

Washington 12 907,816 4, 5, 7, 9 4 
Waterbury 
Waterloo 

85 
120 

144,822 
67,050 

12 
3, 6, 13 

1 

3 
Wheeling 82 196,840 12 
Wichita 86 127,308 2, 4, 5, 9 4 
Wilmington 62 188,974 7 
WI tstonSalem 124 109,833 6, 8 
W eir:ester 41 306,194 5 1 

York 113 92,627 1 

Youngstown 86 372,428 13 

John J. 

Consulting Radio Engineer 

Earle Building Washington, D. C. 

National 6513 

J 
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CHANNELS AVAILABLE FOR FM ASSIGNMENTS 
(As Prepared by FCC, December 15, 1945) 

City 

ALABAMA 

Anniston (Includes 
Gadsden) 

Bessemer 
Birmingham (Includes 

Bessemer) 
Decatur 
Dothan 
Gadsden 
Huntsville 
Mobile 
Montgomery 
Muscle Shoals 
Opelika 

(See 
Ì 

also Columbus, 

Sylacauga 
(See also Talladega) 

Talladega 
(See also Sylacauga) 

Tuscaloosa 

Globe 
Lowell 
Phoenix 

Prescott 
Safford 
Tucson 
Yuma 

Channel No. 

280 

See Birmingham 
226, 228, 230, 
232, 234 
251 
267, 269 
See Anniston 
249 
231, 250, 271, 273 
258, 260, 263 
244, 246 

Ga.) 
277 

221, 223 
275 

273 

254, 256 

ARIZONA 

221, 223 
229, 231 
245, 247, 249, 
261, 263 
225, 227 
233, 235 
237, 289, 241, 249 
238, 240 

ARKANSAS 

Blythesville 

(See 
also Jonesboro) 

El Dorado 
Fort Smith 
Helena 
Hot Springs and Hot 

Springs N. P. 
Jonesboro 

(See also Blythesville) 
Little Rock 

Pine Bluff 
Siloam Springs 

Bakersfield 
Chico 
El Centro 
Eureka 
Fresno 

249, 251 

277, 279 
267, 269 
241,243 
271, 273, 275 

268,270 

257, 259, 261, 
263, 265 
221 
245,247 

CALIFORNIA 
264, 266, 268 
226. 228 
232, 234 
230, 232 
270, 272, 274, 
276, 278 
223, 225, 227, 229, 
231, 238, 285, 237, 
239, 241, 243, 245, 
247, 249, 251, 253, 
255, 257, 259, 261 
222, 224 
230, 232 
267 
261 
269, 271 
282, 284, 236 
273, 275 
271, 273, 275, 
277, 279 
280 
277, 279 
222, 224, 226, 
228, 230 
221, 223, 225, 227, 
229, 281, 283. 285, 
237, 239, 241. 243, 
245, 247, 249 251 
253, 265 
263, 265 
222, 224 
274, 276, 278 
234, 236 
258, 260 
267, 269 
258, 240 
242, 244 
259 

Los Angeles 
(Metropolitan District) 

Marysville 
Merced 
Modesto 
Monterey 
Palm Springs 
Residing 
Riverside 
Sacramento 

Salinas 
San Bernardino 
San Diego 

San Francisco -Oakland 
(Metropolitan District) 

San Jose 
San Luis Obispo 
Santa Barbara 
Santa Maria 
Santa Rosa 
Stockton 
Visalia 
Tulare 
Watsonville 

COLORADO 

Alamosa 
Colorado Springs 
Denver 

Durango 
Grand Junction 
Greeley 
La Junta 
Pueblo 
Sterling 

222, 224 
266, 267, 269, 271 
245, 247, 249, 251, 
28, 255, 257, 259, 
261, 28 
226, 228 
230, 232 
276, 278 
288, 285 
273, 275, 277, 279 
272, 274 

CONNECTICUT 

Bridgeport 265, 267, 269 
(Includes Danbury) 

Danbury 
Hartford 

(Includes Meriden) 
Meriden 

New Haven 

New London 
Stamford 
Waterbury 

Eligible for community channel. 

See Bridgeport 
226, 228, 280, 282, 
234, 236 
See Hartford 

268, 271, 275, 
277, 279 
260, 252 

222, 224, 261, 278 
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City Channel No. 

DELAWARE 

Wilmington (Includes 264, 266, 268 
Bridgeton, N. J.) 

DISTRICT OP COLUMBIA 
Washington 221, 228, 225, 227 

229, 281, 233, 28, 
265, 267, 269, 271 

FLORIDA 
Daytona Beach 
Fort Myers 
Fort Lauderdale 
Gainesville 
Jacksonville 

Key 
Lakeland 
Miami -Miami Beach 

Ocala 
Orlando 
Palm Beach 
Panama City 
Pensacola 
St. Augustine 
St. Petersburg 
Sarasota 
Tallahassee 
Tampa 
West Palm Beach 

Albany 
Athens 
Atlanta 

233, 285 
233, 235 
229, 231 
267, 269 
240, 242, 244, 
246, 248 
225, 227 
237, 239 
238, 240, 242, 
244, 246, 248 
250, 252 
258, 260, 262 
250, 252 
275, 278 
225, 227, 229 
226, 228 
221, 223, 225 
241, 243 
271, 273 
227, 229, 231 
254, 256 

GEORGIA 
226, 228, 230 
261, 263 
251, 253, 255, 
257, 259 
233, 235, 237 
221, 223 
269, 271 

Augusta 
Brunswick 
Cedartown 

(Includes Dalton) 
Columbus 

(See also Opelika, Ala.) 
Cordele 
Dalon 

Dublin 
Gainesville 
Griffin 
La Grange 
Macon 
Moultrie 
Rome 
Savannah 
Thomasville 
Toccoa 
Valdosta 
Waycross 
West Point 

Boise 
Idaho Falls 
Lewiston 
Nampa 
Pocatello 
Twin Falls 
Wallace 

IDAHO 

242, 244, 246 

254, 256 
See Cedartown 

and Rome 
266, 268 
276 
222, 224 
238, 240 
270, 272, 274, 279 
262, 264 
266, 267 
253, 255, 257, 259 
249, 251 
249 
236, 238 
232, 234 
248 

271, 278, 275 
268, 270 
257, 259 
267,269 
277,279 
239, 241, 243 
268, 270 

ILLINOIS 
Aurora 

Bloomington ( o 
Joliet) 

Cairo 
Carbondale 
Carthage 
Champaign 
Chicago 

Decatur 

ElEast 
St. Louis 

gin 
Evanston 
Freeport 
Galesburg 
Harrisburg 
Herrin 
Jacksonville 
Joliet 
Kankakee 
Mt. Vernon 
Peoria 
Quincy 
Rockford 
Rock Island (See 

also Davenport, Iowa) 
Springfield 
Tuscola 
Urbana 

(Includes Champaign) 
Waukegan 

276, 277 

230, 232 
243 
268 
259, 261 
See Urbana 
221, 223, 225, 227, 
229, 231, 238, 235, 
241. 245, 247, 249, 
253, 255, 257, 259, 
261 
254,256 
See St Louis, Mo. 
See Chicago 
See Chicago 
271 
234, 236 
255, 257 
259, 261 
278, 280 
See Aurora 
243 
265 
222, 224, 226, 228 
249, 251 
273 
264 

267, 269, 276 
250, 252 
258, 260, 262 

251 

INDIANA 

Anderson See Indianapolis 
Columbus 237 
Connersville 273 
Elkhart 276,278 
Evansville 222, 224, 226, 223, 

(Includes Hend jrson and 230, 232, 234 
Owensboro, 

Fort Wayne 236, 238, 240 
Hammond 263, 265 

City 

Indianapolis 
(Includes Anderson) 

Kokomo 
Lafayette 
Marion 
Muncie 
Richmond 
Shelbyville 
South Bend 
Terre Haute 
Vincennes 
West Lafayette 

Ames 
Boone 
Burlington 
Cedar Rapids 
Clinton 
Davenport (See also 

Rock Island, 111.1 
Decorah 
Des Moines 

Dubuque 
Fort Dodge 
Iowa City 
Marshalltown 
Mason City 
Ottumwa 
Shenandoah 
Sioux City 
Spencer 
Waterloo 

Atchison 
Coffeyville 
Dodge City 
Emporia 
Garden City 
Great Bend 
Hutchinson 
Kansas City 

Lawrence 
Manhattan 
Pittsburg 
Salina 
Topeka 
Wichita 

Ashland 

Bowling Green 
Harlan 
Henderson 

Hopkinsville 
Lexington 
Louisville 

Owensboro 

Paducah 
Winchester 

Alexandria 
Baton Rouge 
Lafayette 
Lake Charles 
Monroe 
New Orleans 

Shreveport 

Augusta 

Lewiston 
Portland 
Presque Isle 

Baltimore 

Cumberland 
Frederick 
Hagerstown 
Olney 
Salisbury 

IOWA 

KANSAS 

Channel No. 

223, 225, 227, 229, 
231, 233, 235 
268, 270 
272, 274 
264 
277, 279 
275 
221 
267, 269 
242, 244 
271, 273 
246 

237 
233, 235 
257 
241, 243 
279 
266, 268 

225, 227 
263, 265, 267 
269, 272 
28, 258, 260 
28, 265 
245, 247 
230. 239 
257, 259 
274, 277 
238, 240, 242 
274, 276, 278 
241, 243 
249, 251 

264, 266 
276, 278 
221, 223 
269, 211 
225, 227 
258, 260 
237, 289 
See Kansas City, 

Mo. 
277, 279 
222, 224 
238, 240 
253, 255 
273, 275 
241,243, 246, 
249, 251 

KENTUCKY 
See Huntington, 

W. Va. 
242. 244 
240, 248 
See Evansville, 

Ind. 
250, 252 
272, 274 
258, 260, 262, 264, 
266, 268, 270 
See Evansville, 

Ind. 
245, 247 
276, 278 

LOUISIANA 
261, 263, 265 
241, 243, 245 
247, 249 
277, 279 
264, 256, 258 
224, 226, 228, 238, 
235, 237, 239 
244, 246, 248, 
250, 252 

MAINE 
226, 228, 230 
232, 234, 236, 238 
222, 224 
261,263, 266 
240, 242 

MARYLAND 
253, 255, 257, 259, 
261, 273, 275, 277, 
279 
256, 282 
251 

MASSACHUSETTS 
Boston 221, 223, 225, 227, 

(Includes Waltham) 229, 231, 233, 235, 
264, 266 

Fall River 243, 245, 247 
(Includes New Bedford) 

Fitchburg 
Greenfield 
Haverhill 241 
Holyoke 238, 240, 242, 

a(Inclles 
Springfield) 46, 248 

Lawrence 239 
Lowell 237 
New Bedford See Fall River 
North Adams 268 
Pittsfield 280 
Salem 
Springfield See Holyoke 
Waltham See Boston 
West Yarmouth 
Worcester 260, 262, 274, 276 

BROADCASTING 

City Channel No. 

MICHIGAN 
Ann Arbor 
Battle Creek 

(Includes Kalamazoo) 
Bay City 

(Includes Saginaw) 
Benton Harbor 
Cadillac 
Calumet 
Dearborn 
Detroit (Includes Pon- 

tiac, Royal Oak and 
Wyandotte) 

East Lansing 
(Includes Lansing) 

Escanaba 
Flint 

Grand 
Lapeer) 

and Rapids 

Ironwood 
Jackson 
Kalamazoo 
Lansing 
Lapeer 
Ludington 
Marquette 
Muskegon 
Pontiac 
Port Huron 
Royal Oak 
Saginaw 
Sault Saint Marie 
Traverse City 
Wyandotte 

277, 279 
271, 273 

248, 250, 252 

280 
222 

42, 244 

221, 223, 225, 227, 
229, 231, 233, 235. 
237, 239, 241, 243, 
245, 247 
28, 260, 262 

221, 223 
264, 266, 268, 270 

224, 226, 228, 
230, 232, 234 
276, 278 

See Battle Creek 
See East Lansing 
See Flint 
277, 279 
225, 227 
254, 256 
See Detroit 
272, 274 
See Detroit 
See Bay City 
233, 235 
237, 239 
See Detroit 

MINNESOTA 
Albert Lea 261 
Duluth 222, 224, 226 

(Includes Superior, Wisc.) 
Fe 221, 223 
Hibbing 232, 234 
Mankato 222, 224 
Minneapolis 244, 246, 248, 250, 

(Includes St. Paul) 265, 267, 269, 271, 
273, 275, 277, 279 

Moorhead 257, 259 
(See 

al 
also Fargo, N. D.) 

N 238, 240 
Rochester 234, 236 
St. Cloud 252, 254 
St. Paul See Minneapolis 
Virginia 228, 230 
Willmar 227, 229 
Winona 229, 231 

Clarkadale 
Columbus 
Corinth 
Greenville 
Greenwood 
Gulfport 
Hattiesburg 
Jackson 

Laurel 
McComb 
Macon 
Meridian 
Natchez 
Tupelo 
Vicksburg 

MISSISSIPPI 
245, 247 
237, 239 
264, 266 
236, 238 
253, 255 
253, 255 
257, 259 
262, 264, 266, 
268, 270 
242, 244 
276, 278 
272, 274 
246, 248 
272, 274 
277, 279 
225, 227 

MISSOURI 
Cape Girardeau 

(See Cairo, Ill.) 
Clayton 
Columbia 
Hannibal 
Jefferson City 
Joplin 
Kansas City (Includes 

Kansas City, Kan.) 
Poplar Bluff 
St. Joseph 
St. Louis 

(Includes Clayton) 

Sedalia 
Springfield 

Billings 
Bowman 
Butte 
Great Falls 
Helena 
Kalispell 
Miles City 
Missoula 
Sidney 

239, 241, 243 

See St. Louis 
244, 246 
240, 242 
264, 266 
272, 274 
248, 250, 252, 254, 
256, 258, 260, 262 
276, 278 
234, 236 
221, 223, 225, 227, 
229, 231, 233, 235, 
237 
268, 270 
224, 226, 228, 
230 vfty 

MONTANA 
239, 241 
243, 245 
248, 250 
256, 258 
252, 264 
260, 262 
235, 237 
264, 266 
230, 232 

NEBRASKA 
Fremont 280 

(See also Omaha) 
Grand Island 
Hastings 
Kearney 
Lincoln 
Norfolk 

28,265 
233, 235 
226, 228 
245, 247, 249, 261 
254, 256 

(Continued on page 444) 
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Llttte! 
. the judgment of 

Tom Tinsley 

WLEE- Richmond, Virginia 

WITH- Baltimore, Maryland 

His selection of equipment for his new Sta- 
tion WLEE, Richmond, Virginia included our 
Tower and Lighting Equipment. 

YEARS AHEAD! Designed to do your work 
today and meet expansion requirements of 
the future. 

AM- Vertical Radiators (guyed and self -sup- 
porting). 

FM- Antennas (with supporting towers -any 
type). 

Transmission Lines -Coaxial Cables, Open 
Wire. 

Transformers -Sturley Lighting Transformers. 

Towers insured against all risk of loss or dam- 
age for a period of five years by individual 
policy insured to purchasers by standard in- 
surance carrier. 

* 
ERECTION - LIGHTING - PAINTING 

GROUND SYSTEMS 

TOWER SALES & ERECTING CO. 

".Specialists in Radio Construction" 
6100 N.E. Columbia Blvd. 

C. H. Fisher, Agent 

Portland 11, Oregon 

Phone: Trinity 7303 
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CHANNELS AVAILABLE FOR FM ASSIGNMENTS 
(As Prepared by FCC, December 15, 1945) 

FM Assignments 
(Continued from page 442) 

City Channel No. 
North Platte 222, 224 
Omaha 221, 223, 225. 227, 

(See ale° Fremont) 229, 231, 271 
Scottsbluff 234, 236 

NEVADA 
Boulder City 255, 257 
Las Vegas 269, 261. 263 
Reno 259, 261. 263 

NEW HAMPSHIRE 
Claremont 271 
Keene 
Laconia 259 
Manchester 269,279 
Mount Washington 251. 253, 256, 257 
Portsmouth 249 

NEW JERSEY 
Alpine See New York 
Asbury Park 
Atlantic City 
Bridgeton See Wilmington. 

Del. 
Camden See Philadelphia 
Ewing Township See Trenton 
Jersey City See New York 

Eligible for community channel 

City Channel No. 
Newark See New York 
New Brunswick 
Paterson See New York 
Trenton (Include. 270, 272, 278 

Ewing Township) 
Zarephath 

NEW MEXICO 
Albuquerque 245, 247, 249, 251 
Carlsbad 221, 223 
Clovis 237, 239 
Gallup 238, 240 
Hobbs 246, 248 
Las Vegas 254, 256, 
Roswell 233, 235 
Santa Fe 258, 260 
Tucumcari 276, 278 

NEW YORK 
Albany (Includes 221, 223, 225, 227, 

Schenectady and Troy, 229, 291, 233, 235, 
259, 264, 266, 272 

Auburn See Syracuse 
Batavia 241, 241 
Binghamton 242, 261 
Brooklyn See New York 
Buffalo (Includes 221, 223, 225, 227, 

Niagara Falls) 229, 231, 233, 235, 
237, 239 

Cream See New York or 
possibly Con- 
necticut chan- 
nels 

City 
Coning 

u 
also Elmira, 

Dunkirk 
Elmira 

(See also Corning) 
Freeport 
Gloversville 
Hornell 
Ithaca 
Jamsica 
Jamestown 
Kingston 
Massena 
Middletown 
Mt. Vernon 
Newburgh 
New York (Includes 

numerous adjacent 
cities) 

Niagara Falls 
Ogdensburg 
Olean 
Oswego 
Plattsburg 
Poughkeepsie 
Rochester 

Saranac Lake 
Schenectady 
Syracuse 

(Includes Auburn 

Channel No. 
236 

277, 279 
238 

245 
260 
258, 267 

268, 270 

226, 228 

See New York 

221, 223, 225, 227' 
229, 2:31, 233, 236, 
237, 239, 241, 243, 
245, 247, 249, 251, 
253, 255, 257, 259 
See Buffalo 
260, 262 
272, 274 
270 
222, 224 

245, 247, 249, 251, 
253, 255 
237, 239 
See Albany 
222, 224, 226, 228, 

_ 230, 232, 234 

cup T nad 
p ii " a/n sight: 

HARVEY 
can supply me with the products of leading 

American broadcast equipment manufacturers 

without delay! 

HARVEY 
can find scarce components and equipment when 

I need them! 

HARVEY 
can give me efficient service and fast deliveries 

at reasonable prices! 

Telephons: lOngacu 3-1800 

19 T T Tf T 
RADIO COMPANY 

tIFL V h 
103 WEST 43rd ST., NEW YORK 18, N. Y. 
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City 
Troy 
Utica 
Watertown 
West New Brighton 
White Plains 
Woodside 

Channel No. 
See Albany 
250, 252, 254 
256, 265 
See New York 
See New York 
See New York 

NORTH CAROLINA 
Asheville 
Burlington 
Charlotte 

(See also Gastonia) 
Concord 262 

(See also Salisbury) 
Durham 267 
Elisabeth City 236, 238 
Fayetteville 263 
Gastonia 270 

(See 
so Charlotte) 

Goldsboro 269 
Greensboro (See also High 251, 253, 265 

Point and Winston - 
Salem) 

Greenville 241, 243 
Henderson 265 
Hickory 258 
High Point (See also 249, 278 

Greensboro and 
Winston -Salem) 

Kinston 226,227 
(See also New Bern) 

New Bern 229 
(See also Kinston) 

Jacksonville 252, 254 
Raleigh 235, 237, 239 
Roanoke Rapids (See also 272, 274 

Rocky Mount) 
Rocky Mount (See also 277, 279 

Roanoke Rapids) 
Salisbury 
Washington 
Wilmington 
Wilson 
Winston -Salem (See also 

Greensboro and High 
Point) 

232, 234, 236 
267 
264, 266, 273, 275 

260 
269 
221, 223 
261 
241, 243, 245, 247 

NORTH DAKOTA 
Bismarck 222, 224, 226, 228 

(Includes Mandan) 
Devil's Lake 231, 253 
Fargo 261,263 

(See also Moorhead, 
Minn.) 

Grand Forks 286, 238, 240, 242 
Jamestown 245, 247 
Mandan See Bismarck 
Minot 249, 251 
Valley City 268, 270 

OHIO 
Akron 

(Includes Tallmadge) 
Alliance 

(Includes Canton) 
Ashland 
Ashtabula 
Athens 
Canton 
Cincinnati 

(Include. Hamilton) 

, leveland 
(Includes Lorain) 

Columbus 

Dayton 
(Includes Springfield) 

Dover 
Fast Liverpool 
Findlay 269 
Fostoria 
Freemont See Toledo 
Hamilton See Cincinnati 
Lima 
Lorain See Cleveland 
Mansfield 276, 278 
Marion 272, 274 
Newark 268, 270 

(Includes Zanesville) 
Portsmouth See Huntington, 

W. Va 
Springfield See Dayton 
Steubenville See Wheeling, 

W. Va. 
See Akron 
249, 251, 253, 255 

236, 238, 240 

242, 244, 246 

264, 266 
See Erie, Pa. 
275 
See Alliance 
239, 241, 243, 245, 
247, 249, 251, 263, 
255 
222, 224, 226, 228, 
230, 232, 294 
221, 229, 225, 227, 
229, 231, 238, 235 

257, 
259, 261. 268, 

Tallmadge 
Toledo 

(Includes Freemont) 
Warren 269, 271, also 

Sharon, Pa. 
Wooster 248. 250 
Youngstown See Sharon. Pa. 
Zanesville See Newark 

OKLAHOMA 
271, 273 
246 
223 
238, 240 
268, 270 
275, 277 
221, 225 
See Oklahoma 

City 
253, 255, 257, 259, 
261, 263, 265 

Ada 
Ardmore 
Bartlesville 
Elk City 
Enid 
Lawton 
Muskogee 
Norman 

Oklahoma City 
(Include. Ponca City 
& Norman) 

Okmu:gee 250, 280 

(Continued on page 446) 
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resrev /A/ MOW 
Ve'e4'ed far ece 

THE TAYLOR HIGH EFFICIENCY MODULATION SYSTEM 

. \ 

T. W. T. 1 KW. 
(Aka available in 250 watt and 500 wool 

ACCESSORIES 

CONSOLES 

TURNTABLE UNITS 

REMOTE AMPLIFIERS 

MIXERS 

VNp 
0-' ti 

AVAILABLE IN EVERY T. W. T. TRANSMITTER 
FROM 50 TO 5000 WATT 

Requires only 1 ` /,, of the audio power needed by conventional types of equip- 
ment to obtain the same antenna modulated output efficiency. 

Insures complete modulation at wide audio range response (30 to 30,000 
cycles) and low distortion without complicated balancing circuits or networks. 

Presents greatly advanced design in shielding and isolation of circuits. 

Permits instant accessibility to every component part of every stationary 
transmitter through construction of sub -units in sliding drawer type mountings. 

Offers greatest ease and simplicity in installation, tuning and operation with 
much less maintenance than conventional types of equipment. 

Tested and operated to utmost satisfaction in hundreds of installations 
throughout the world by the Armed Forces Radio Service. 

IN FUTURE RADIO TRANSMITTER REQUIREMENTS. DON'T SETTLE FOR LESS. 

PORTABLE UNITS 
Provide a relay pick -up service and effective range heretofore impossible. 

Assure two to three times more power output per size and weight than con - 
ventional types of equipment. 

DATA FOR FCC APPLICATION FURNISHED UPON REQUEST. 

*T. W. T. COMPANY, INC. 
Los Angeles 44, Calif. 
6127 So. Western Ave. 

THornwall 4114 

BROADCASTING Telecasting 

Washington, D. C. 

Suite 313, 1025 Connecticut Ave. 
District 5158 

*TAYLOR WESTERN TRANSMITTERS 
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FM Assignments 
(Continued from page 444) 

City 
Ponca City 

Shawnee 
Tulsa 

OREGON 
Albany 
Astoria 
Baker 
Bend 
Coos Bay 
Corvallis 

(See also Albany) 
The Dalles 
Eugene 
Grants Pass 
Klamath Falls 
La Grande 
Medford 
Pendleton 
Portland (See also 

Vancouver, Wash.) 

Channel No. 
See Oklahoma 

City or Tulsa 
242, 244 
227, 229, 231, 233, 
235 

253, 255 
269, 280 
254, 256 
222, 224 
268,265 
257 

249, 251 
259, 261 
272, 274 
238, 240, 242 
226, 228 
276, 278 
230, 232 
221, 223, 225, 227, 
229, 231, 233, 235, 
237, 239, 241, 243 

Roseburg 267, 269 
Salem 245, 247 

PENNSYLVANIA 
Allentown (Includes 214, 236, 238, 240 

Bethlehem and Easton) 
Altoona 264, 266 
Beaver Falls See Pittsburgh 
Bethlehem See Allentown 
Bradford 246 See also 

Jamestown and 
Olean, New 
York 

See Pittsburgh 
See DuBois 
248, 250 

Butler 
Clearfield 
DuBois 

(Includes Clearfield) 
Easton See Allentown 
Erie (Includes 2.59, 261, 263, 265 

Ashtabula, Ohio) 
Glenaide 
Greensburg 
Grove City 
Harrisburg 

Hazleton 
Indiana 
Johnstown 
Lancaster 
Lewistown 
Meadville 
New Castle 
New Kensington 
Philadelphia (Includes 

Glenaide, Pa. and 
Camden, N. .f.) 

Pittsburgh (Includes 
New Kensington 
Beaver Falls and Butler, 
Pa.) 

Pottsville 
Reading 
Scranton 

(Includes Wilkes -Barre) 

Sharon (Includes Warren 
and Youngstown, Ohio 
& Meadville & New 
Castle) 

State College 
Sunbury 
Uniontown 
Washington 
Wilkes -Barre 
Williamsport 
York 

Pawtucket 
Providence 

See Philadelphia 
237, 239 

245, 247, 249, 270, 
272, 278 

a 
268, 260 
222, 224 
274, 276 
See Sharon 
See Sharon 
See Pittsburgh 
242, 244, 246, 248, 
250, 252, 254, 256, 
258, 260, 262, 264, 
266, 274, 276 
221, 223, 225, 227, 
229, 231, 233, 235 

s 
226, 228, 230, 232 
261, 263, 265, 269, 
271, 273, 275, 277, 
279 
253, 255, 257, 279, 
275 

252, 254 
257, 259 
241, 243 
277, 279 
See Scranton 
221, 223 
235, 237, 239. 241. 
243 

RHODE ISLAND 
See Providence 
254, 256, 258, 270, 
272, 278 

SOUTH CAROLINA 
Anderson 
Charleston 
Columbia 

(See also Sumter) 
Conway 
Florence 
Greenville 

(See also Spartanburg) 
Greenwood 
Rock Hill 
Spartanburg 

(See Greenville) 
Sumter 

(See also Columbia) 

SOUTH DAKOTA 
253, 255 
277, 279 
221, 223, 225, 227 
262, 264, 266, 268 
258, 260 
237, 239 
270, 272 

TENNESSEE 
Bristol (Includes 269, 271, 277, 279 

Johnson City and 
Kingsport) 

Chattanooga 233, 235, 237, 239, 
(Includes Cleveland) 241, 243 

Clarksville 264, 256 
Cleveland See Chattanooga 

Eligible for community channels. 

Aberdeen 
Pierre 
Rapid City 
Sioux Falls 
Vermillion 
Watertown 
Yankton 

278, 280 
222, 224, 226 
250, 262, 254, 256 

231 
268 
225, 227, 229 

240, 242 
233 
221, 223 

277, 279 

City 

Cookeville 
Jackson 
Johnson City 
Kingsport 
Knoxville 

Memphis 

Nashville 

TEXAS 

Abilene 
Amarillo 
Austin 
Beaumont 
Big Spring 
Brady 
Brownsville (Includes 

Harlingen and 
McAllen and Weslaco) 

Brownwood 
College Station 
Corpus Christi 

Corsicana 
Dallas 

El Paso 
Fort Worth 

Galveston 
Harlingen 
Houston 

Huntsville 
Kilgore (Includes Long- 

view and Tyler) 

Channel No. 

263 
234, 236 
See Bristol 
See Bristol 
222, 224, 226, 228, 
230 
222, 224, 226, 228, 
230, 232 
221, 223, 225, 227, 
229, 261 

245, 247 
267, 269, 271 
238, 246, 248 
271, 273, 275 
242, 244 
227, 229 
221, 223, 225, 233, 
237, 239 

258, 260 
233, 236 
241, 243, 245, 
247, 249 
254, 256 
226, 228, 230, 232, 
235, 237 
225, 227 
239, 241, 243, 262, 
279 
267, 265 
See Brownsville 
251, 253, 255, 257, 
259, 262 
229, 231 
272, 274, 276, 278 

City Channel No. 

Laredo 
Longview 
Lubbock 
Lufkin 
Midland 
McAllen 
Palestine 
Pampa 
Paris 
Pecos 
Plainview 
Port Arthur 
San Angelo 
San Antonio 

Sherman 
Sweetwater 
Temple 
Texarkana 
Tyler 

Vernon 
also Kilgore) 

Victoria 
Waco 
Waxahachie 

Weslaco 
Wichita Falls 

Cedar City 
Logan 
Ogden 
Price 
Provo 
Salt Lake City 

UTAH 

227, 229 
See Kilgore 
226, 228 
221, 225 
273, 275 
See Brownsville 
264, 266 
232, 234 
258, 260 
277, 279 
262. 264 
223, 227 
231, 233 
261, 263, 265, 268, 
270, 272, 274, 276 
268,270 
253, 255 
250, 252 
223, 226, 242 
280 

222, 224 
278, 280 
222, 224 
See Dallas and 
Fort Worth 
See Brownsville 
249, 251 

221, 223 
273, 275 
265,267 
277,279 
269, 271 
245, 247, 249, 251, 
263, 255, 257, 259, 
261, 263 

Estimated Costs of FM Equipment 

The following tables show manufacturers' estimates of equipmen 
costs for various size FM stations and probable delivery dates: 

TABLE I 

Estimated Coat of Major Broadcast Property Items for 250 -watt FM Station 
November 1945 

Equipment 
Transmitters (including Patent Royalty) 
Antennae t (excluding Supporting Structure) 
Control Consoles 
Remote Pick -up (Wire Lines) 
Turntables 
Monitor. 

TOTAL 

Low Median High 
Estimate Estimate Estimate 
$3,800 $4,600 $5,940. 

950 1,700 8,250 
830 1,800 3,000 

75 208 800 
165 450 650 
600 850 860 

$6,420 $9,508 $14,500 

t Estimates for 2 -bay antennae only. Estimate. for one -bay antennae: 
Low $500 
Median 1,500 
High 2,000 

Source: Replies to FCC telegrams of November 6 and 17, 1945 requesting estimated cost of 
specified equipment for FM Station. of varied powers. 

Compiled by the Accounting, Statistical and Tariff Department, Economics Division. 

TABLE II 
Estimated Coat of Major Broadcast Property Item. for 1000 -watt FM Station 

November 1945 

Equipment 
Transmitters (including Patent Royalty) 
Antennae t (excluding Supporting Structure) 
Control Consoles 
Remote Pick -up (Wire Lines) 
Turntables 
Monitors 

TOTAL 
t Estimate for 4 -bay antennae only. Estimate for: 

Low a95Ó $3500 
Median 1700 3700 
High 3250 4200 

Source: Replies to FCC telegrams of November 5 and 17, 1945 requesting estimated cost of 
specified equipment for FM stations of varied power.. 

Low 
Estimate 
$6,500 

1,850 
830 

75 
165 
600 

Median 
Estimate 
$9,200 
2,260 
1,800 

208 
450 
850 

High 
Estimate 

$10,500 
4,200 
3.000 

800 
650 
860 

$10,020 $14,758 $20,010 

TABLE III 
Estimated Cost of Major Broadcast Property Items for 3000 -watt FM Station 

November 1945 

Equipment 
Transmitters (including Patent Royalty) 
Antennae t (excluding Supporting Structure) 
Control Consoled 
Remote Pick -up (Wire Lines) 
Turntables 
Monitors 

TOTAL 

I Estimate for 4 -bay antennae only. 

Low Median (Nth 
Estimate Estimate Estimate 
$8,900 $12,300 $14,917 
1,850 2,250 4,200 

830 1,800 3,000 
75 208 800 

165 450 650 
600 850 860 

$12,420 $17,858 $24,427 

Estimate for: 
2-bay 6 -bay 

Low $950 $3500 
Median 1700 3750 
High 3250 4200 

Source: Replies to FCC telegrams of November 5 and 17, 1945 requesting estimated cost of 
specified equipment for FM stations of varied powers. 

(Continued on page 447) 

City 

Burlington 
Rutland 
St. Albans 
Waterbury 

Channel No. 

VERMONT 

230, 232 
243 
234, 241 
246, 248 

VIRGINIA 

Alexandria See Washington 
D. C. 

Charlottesville 276, 278 
(Includes Staunton) 

Covington 236, 238 
Danville 221, 223 
Fredericksburg See Washington 

D. C. 
Harrisonburg 232, 234 
Lynchburg 268, 270 
Martinsville 231, 233 
Newport News 222, 224 

(See 
and Portsmouth) 

Norfolk 226, 228 
(See also Newport News, 

Portsmouth! Suffolk) 
Petersburg 258, 260 
Portsmouth 230, 232 

(See also Newport News, 
Norfolk & Suffolk) 

Richmond 242, 244, 246, 248 
250, 252, 254, 251 

Roanoke 225, 227, 229 
Staunton See Charlottesville 
Suffolk See Newport 

News, Norfolk 
and Portsmoutt 

Winchester 

Aberdeen 
Bellingham 
Centralia 
Everett 
Longview .. 
Olympia 
Port Angeles 
Pullman 
Pasco 
Seattle 

Spokane 

Tacoma 

Vancouver 

Walla Walla 
Wenatchee 
Yakima 

WASHINGTON 

264, 266 
976, 278 
260, 262 
272, 274 
273, 275 
256, 258 
268, 270 
238, 240 
242, 244 
222, 224, 226, 228 
230, 232, 234, 236 
238, 240, 242, 24, 
221, 228, 225, 227 
229, 231 
246, 248, 250, 262 
254 
271. See also Port 

land, Ore. 
234, 236 
267, 269 
265. 277. 279 

WEST VIRGINIA 

Beckley 
Bluefield 

(Includes Welch) 
Charleston 

Clarksburg 
(Includes Fairmont and 

Morgantown) 
Fairmont 
Huntington 

(Includes Ashland, Ky.) 
Logan 
Morgantown 
Parkersburg 
Welch 
Wheeling 

(Include. Steubenville, 

Williamson 

264, 266 
250, 252, 254 

222, 224, 226, 228 
230 
245, 247, 249, 251 
253 

See Clarksburg 
258, 260, 262 

232, 234 
See Clarksburg 
273 
See Bluefield 
259, 261, 268, 26i 

242, 244 

WISCONSIN 

Appleton 
Ashland 
Eau Claire 
Fond du Lac 
Green Bay 
Greenfield Township 
Janesville 
LaCrosse 
Madison 

(Includes Greenfield 

Manitowoc 
Marinette 
Medford 
Milwaukee 

Oshkosh 
Poynette 
Racine 
Rice Lake 
Sheboygan 
Stevens Point 
Superior 
Wausau 
Wisconsin Rapids 

Casper 
Cheyenne 
Powell 
Rock Springs 
Sheridan 

262, 264 
261, 263 
253, 255 
278, 280 
266, 268 
See Madison 
238 
221, 223 
248, 250, 252 

258, 260 
249, 251 
237, 239 
222, 224, 226, 228, 
230, 232, 234, 236. 
240, 242, 244, 246 
272, 274 
276 
267, 269 
257, 259 
254, 256 
245. 247 
See Duluth, Mina. 
233, 235 
241, 243 

WYOMING 

247,249 
239, 241, 243 
251,253 
221, 223 
255, 257 

e Eligible for community channel 
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TELEVISION SERVICES 

For complete list of television equip- 
ment manufacturers, see listings in 
Equipment Manufacturers Directory 
on page 406, 
ADVANUE TELEVISION PIC- 
TURE SERVICE Inc. -729 Seventh 
St., New York 19. Telephone Bryant 
9 -5600. (motion pictures for televi- 
sion.) 
AMERICAN TELEVISION SOCI- 
ETY-2 W. 45th St., New York 19. 
Telephone: Rhinelander 4 -1681. Of- 
ficers: George Shupert, president; 

David Hale Halpern, vice- president 
Don McClure, treasurer ; Alice Pent 
large, secretary. 

BASCH RADIO PRODUCTIONS - 
17 E. 45th St., New York 17. Tele- 
phone: Murray Hill 2 -8877. Manager: 
Charles J. Basch. Branch offices : 223 
N. LaSalle St., Chicago, State 5096; 
Bulkley Bldg., Cleveland, Prospect 
2922 : Staler Bldg., Boston, Hub- 
bard 5225; 6362 Hollywood Blvd., 
Hollywood 28, Granite 6113. (televi- 
sion program production.) 

COST OF FM EQUIPMENT 
(Continued from page 446) 

TABLE IV 

Estimated Cost of Major Broadcast Property Items for 10.000 -watt FM Station 
\bvemher 1945 

Equipment 
Transmitters (including Patent Royalty) 
Antennae t (excluding Supporting Structure) 
Control Consoles 
Remote Pick -up (Wire Linea) 
Turntables 
Monitors 

TOTAL 

Low Median High 
Estimate Estimate Estimate 
$18,500 $21,750 $25,056 

1,850 2,250 4,200 
830 1,800 3,000 

75 208 800 
165 450 660 
600 850 860 

$22,020 $27,308 $34,566 

t Estimate for 4 -bay antennae only. Estimate for: 
2-bay 6 -bay 

Low $950 $3500 
Median 1700 3750 
High 3250 4200 

Source: Replies to FCC telegrams of November 5 and 17, 1945 requesting estimated cost of 
specified equipment for FM stations of varied powers. 

TABLE V 

Estimated Cost_of Major Broadcast Property Items for 50,000 -watt FM Station 
November 1945 

Equipment 
Transmitters (including Patent Royalty) 
Antennae t (excluding Supporting Structure) 
Control Consoles 
Remote Pick -up (Wire Lines) 
Turntables 
Monitors 

Loa, Median High 
Estimate Estimate Estimate 
$70,000 $75,000 $75,600 

1,850 2,250 4,200 
830 1,800 3,000 

75 208 800 
165 450 650 
600 850 860 

TOTAL $73,520 580,558 $85,110 

t Estimate for 4 -bay antennae only. Estimate for: 
2-bay 6 -bay 

Low $950 $3500 
Median 1700 3750 
High 3250 4200 

Source: Replier, to FCC telegrams of November 5 and 17, 1945 requesting estimated coat of 
specified equipment for FM stations of varied powers. 

TABLE VI 

Estimated Cost of Major Broadcast Property (i.e. Transmitter; Antenna, excluding 
supporting structures and control console) for FM Stations by Power - FCC Survey, November 1945 - - General Electric -1944 - 

Low Estimate Median Estimate Average Eatimote Arerage Estimate 
for Selected Items for Selected Items for Selected Items for AU Items 

$5580 
8,280 12,700 $20,000 $42,000 

11,580 16,850 26,250 93,250 
21,180 25,800 30,000 74,285 
72,680 79,050 102,000 136,530 

Power 

1KW 
3 KW 
10 KW 
50 KW 

Source: Replies to FCC telegrams of November 6 and 17, 1945 requesting estimated cost of 
specified equipment for FM stations of varied powers. Estimates of General Electric in How 
lo Pion on FM Station, 1944. 

TABLE VII 

First Delivery Dates of FM Transmitters 

First Delivery Number of Manufacturers 
Date 250w I kw 3kw I ('kw 50kw 

January 1946 
February 
March 
April 
May 
June 
July 
August 
September 
November 
Early 1947 
June 1947 

1 2 
1 2 
1 1 3 

2 1 

2 
2 1 1 3 

I 

1 

I 
1 1 1 

1 

Source: Replies to FCC telegrams of No- 
vember 5 and 17, 1945 requesting estimated 
cost of specified equipment for FM stations of 
varied powers. 

TABLE VIII 

Estimated Delivery Dates of Orders for 
FM Transmitters Placed During 

November 1945 

Estimated De- Number of Manufacturers 
livery Date 250w !kw 5kw 10kw 5akw 

April 1946 
May 
June 
July 
August 
September 
October 
November 
Early 1947 
Middle 1947 

1 

2 2 2 

1 1 1 

Source: Replies to FCC telegrams of No- 
vember 5 and 17, 1945 requesting estimated 
cost of specified equipment for FM stations of 
varied powers. 
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BOST RECORDING Co.-29 W. 
57th St., New York 19. Telephone : 

Plaza 3 -8676. Manager : Rudolf 
Steiner. (television program produc- 
tion.) 
CENTRAL RADIO & TELEVISION 
SCHOOLS Inc. -204 W. 17th St., 
Kansas City 8. Officials: G. L. Tay- 
lor, president ; C. L. Foster, vice - 
president & secretary ; Phil Murray, 
vice- president & sales manager. 
CINE- TELEVISION STUDIOS Inc. 
-25 Vanderbilt Ave., New York 17. 
Telephone : Murray Hill 5- 2874. Fred 
H. Fidler, president ; Arthur Freeman, 
vice -president; (Television films and 
packaged live talent shows.) 
COLUMBIA BROADCASTING 
SYSTEM, Inc. -485 Madison Ave., 
New York 22. Telephone: Wick- 
ersham 2 -2000. Television executives: 
Lawrence W. Lowman, vice- president 
in charge of TV.; George Moskovics, 
commercial manager of TV operation; 
Ben Feiner Jr., assistant director of 
TV programs; Henry Grossman, di- 
rector of technical operations; Jim 
Kane, manager TV press information. 
Dr. Peter C. Goldmark, director, en- 
gineering research and development 
dept.; Worthington Miner, manager 
of television. 
CRUGER RADIO PRODUCTIONS 
-5800 Carlton Way, Hollywood 28. 
Telephone: Hempstead 8254. Man- 
ager: Paul Cruger. (television and 
telefilm production.) 
PATRICK MICHAEL CUNNING - 
6530 Sunset Blvd., Hollywood 28. 
Telephone : Hillside 5915. Manager : 

Patrick M. Cunning. (radio- televi- 
sion programs and production.) 
ALLEN B. DU MONT LABORA- 
TORIES. Inc. -2 Main Ave., Passaic, 
N. J. Telephone: Passaic 3 -1616. Offi- 
cials : Allen B. Du Mont, president; 
Leonard F. Cramer, vice -president; 
Paul Raibourn, treasurer ; Bernard 
Goodwin, secretary ; Bruce T. Du 
Mont, general supt., Thomas T. Gold- 
smith Jr.. director of research ; P. S. 
Christaldi, chief engineer ; Samuel H. 
Cuff, manager WABD; C. Edwin 
Williams, general manager tube & 
instrument div.; Ernest A. Marx, 
general manager television div. (Man- 
ufacturers of electronic and television 
apparatus.) 
FARNSWORTH TELEVISION & 
RADIO Corp. -3700 E. Pontiac St., 
Fort Wayne 1, Ind. Telephone: An- 
thony 5301. E. A. Nicholas, president; 
B. Ray Cummings, vice -president in 
charge of engineering ; J. P. Rogers, 
vice -president and treasurer ; E. H. 
Vogel, vice- president in charge of 
sales; E. M. Martin, vice- president & 
secretary. 
FEDERAL FILMS Inc. -(California 
Studios Inc.) 5255 Clinton St., Hol- 
lywood 28. Telephone: Hollywood 
1101. Boris Morros and William Le- 
Baron, partners. (entertainment 
films). 
GENERAL ELECTRIC Co. (elec- 
tronics department) - Thompson 
Road, Syracuse, N. Y. Telephone: 
6 -4411. Dr. W. R. G. Baker, vice - 
president. 

GENERAL TELEVISION CORP. - 
70 Brookline Ave., Boston. Telephone: 
Commonwealth 6410. Thompson L. 
Guernsey, president. (Television stu- 
dio production facilities). 

GORDONI RADIO & RECORDING 
Co. -1258 S. Michigan Ave.. Chicago 
5. Telephone: Webster 2161. Man- 
ager : Gifla Gordoni. (school of radio 
and television program technique). 

INTERNATIONAL RADIO PRO- 
DUCTIONS -203 N. Wabash, Chi- 
cago 1. Telephone: Central 4194. Man- 
ager : E. Jerry Walker. (television 
program production, talent). 
NATIONAL BROADCASTING Co. 
-RCA Bldg., New York 20. Tele- 
phone : Circle 7 -8300. Officials Assigned 
to Television : John F. Royal, vice - 
president in charge of Television ; O. 
B. Hanson, vice-president and chief 
engineer ; Noran E. Kersta, manager 

of television dept. ; Reynold R. Kraft, 
sales manager of television dept. 
PHILCO RADIO & TELEVISION 
Corp. -Tioga á C Streets, Philadel- 
phia 34, Pa. Telephone: Nebraska 
5100. Vice- president in charge of 
television broadcasting div.: Ernest B. 
Loveman ; Chief Television Engineer, 
F. J. Bingley ; Program Director, 
Paul Knight. (Experimental Station 
W3XE ; commercial station WPTZ.) 
RADIO & TELEVISION SERVICE 
(Ray-Tele) 141 West 54th Street, 
New York City. Telephone: Circle 
7 -4855. Miriam C. Silverberg. 
RADIO CORP OF AMERICA (RCA 
Victor Division) Front & Cooper 
Sts., Camden, N. J. Telephone: Cam- 
den 8000. Receiving and transmitting 
television equipment. 
RADIO RELIABLE RESOURCES -P. O. Box 413, Philadelphia 5. F. 
O. Pease, director; Miss A. E. Smith, 
placement manager. (Personal serv- 
ice for the radio and television in- 
dustry.) 
RUNYON & GUGGENHEIM EN- 
TERPRISES -6331 Hollywood Blvd., 
Hollywood. Telephone: Hempstead 
4133. Jack W. Runyon and Robert 
Guggenheim, Jr., partners. (Radio 
and television productions). 
TELEVISION ASSOCIATES, Inc. 
-190 N. State St., Chicago. Tele- 
phone: Franklin 5025. Elmer C. Up- 
ton, general manager. 
TELEVISION BROADCASTERS 
ASSN. -500 Fifth Ave., New York 
18. Telephone: Lackawanna 4 -4788. 
(For complete listing of officers and 
membership- active. affiliate and edu- 
cational -see page 218). 

TELEVISION FILM INDUSTRIES 
CORP. -340 Third Ave., New York 
10. Telephone: Lexington 2 -6780. 
Officers: George H. (King) Cole, 
president ; Walter J. Lynch, vice 
president in charge of operations; 
George D. Cody, secretary. 
TELEVISION l'RODUCERS ASSN. 
-1440 Broadway, New York. Tele- 
phone: Pennsylvania 6 -8600. Officers: 
Bob Emery, WOR, president; Wil- 
liam Wallace, DuMont Studios. vice 
president ; Bob Anthony, WHN, sec- 
retary; Clarence VanAucken, Biow 
Agency, treasurer. 

TELEVISION PRODUCTIONS Inc. 
-5451 Marathon St., Hollywood 38. 
Telephone : Hollywood 2411. Officers : 

Paul Raibourn, president ; Y. Frank 
Freeman, vice - president ; Bernard 
Goodwin, vice-president ; Klaus Lands- 
berg, director of television and sta- 
tion manager. 

UNITED ARTISTS BUREAU - 
1162 Sixth Ave., Dee Moines 14. Tel- 
Officials : Hamilton Hoge, president; 
Eaton. (Telepvlsion program produc- 
tion). 
l'NITED STATES TELEVISION 
MFG. Corp. -106 Seventh Ave., New 
York. Telephone: Chelsea 2 -1154. 
Officials: Hamilton Hoge, president; 
Francis H. Hoge, vice president & 
Secretary ; John O. Hoge, vice presi- 
dent & treasurer ; Harold Nielsen. 
chief engineer. (Television receiver and 
electronic radio apparatus manufac- 
ture), 
VIDEOR ENTERPRISES - Fox 
Theatre Bldg., Philadelphia 5. Frank- 
lin O. Pease, general manager. (Ra- 
dio and television advertising, market 
research, merchandising, promotions, 
public relations). 
ZENITH RADIO CORP. - 6001 
Dickens Ave., Chicago 39. Telephone: 
Berkshire 7500. Officials: E. F. Mc- 
Donald Jr., president & general man- 
ager ; Hugh Robertson, executive 
vice-president ; J. J. Nance. vice - 
president and director of sales; Henry 
C. BonS; vice- president in charge of 
Household radio; G. E. Gustafson, 
vice- president in charge engineering; 
Harvey Tullo. vice -president in charge 
purchases; W. E. Fullerton, vice - 
president in charge production ; R. D. 
Burnet, secretary and controller. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 

EXPLANATION 
Rules and Regulations of the Federal Communications Commis- 

sion governing broadcast services, are published herewith in full 
text, with certain exceptions. These have been corrected by the 
FCC Legal and Engineering staffs, to Jan. 10, 1946, and are pub- 
lished in cooperation with the FCC, whose valuable service is grate- 
fully acknowledged. Standards of Good Engineering Practice Gov- 
erning Standard Broadcast Stations and other portions of the Rules 
and Regulations not published herewith, are available through the 
Superintendent of Documents, Government Printing Office, Wash- 
ington 25, D. C. 

THE RULES AND REGULATIONS OF THE FEDERAL COMMUNICATIONS 
COMMISSION ARE PUBLISHED IN SEPARATE PAMPHLETS NUM- 
BERED AND TITLED AS FOLLOWS: 

Part 
1. Rules of Practice and Procedure. 
2. General Rules and Regulations. 
3. Standard and High - Frequency 

Broadcast Stations. 
4. Broadcast Services Other Than 

Standard Broadcast. 
6. Experimental Ratio Service. 
6. Fixed Public Radio Services. 
7. Coastal and Marine Relay Service. 
8. Ship Service. 
9. Aviation Services. 

10. Emergency Radio Services. 
ll. Miscellaneous Radio Services. 
12. Amateur Radio: Stations and Op- 

erators. 
13. Commercial Radio Operator.. 
14. Radio Stations in Alaska Other 

Than Amateur and Broadcast. 
15. All Radio Stations in the War 

Emergency Radio Service. 
31 -32. Uniform System of Accounts. 

Clam A and Class B Telephone 
Companies, and Units of Prop- 
erty. Class A and Class B Tele- 
phone Companies. 

Part 
33. Uniform System of Accounts for 

Class C Telephone Companies. 
34. Uniform System of Accounts for 

Radiotelegraph Carriers. 
35. Uniform System of Accounts for 

Wire -Telegraph and Ocean -Cable 
Carriers. 

41. Telegraph and Telephone Franks. 
42. Preservation of Records. 
43. Reports (Filing of Information, 

Contracts, Periodic Reports, etc.). 
61. Classification of Telephone Em- 

ployees. 
52. Classification of Wire- Telezraph 

Employee. 
61. Tariffs. 
62. Applications to Hold Interlocking 

Directorate. 
63. Extension of Lines and Discontin- 

uance of Service by Carriers. 
66. Communications Fellowships for 

Students form Other American 
Republics. 

Rules of Interstate Commerce Commission dated July 1, 1917, are still in 
effect -not reprinted by Federal Communications Commission. 

Part 1- RULES OF PRACTICE AND PROCEDURE 

TABLE OF CONTENTS 

ADMINISTRATIVE PROVISIONS 

Sec. 
1.1 Offices; hours. 
1.2 Meetings. 
1.3 Minutes. 
1.4 Authentication of tocuments. 
1.8 Certified copies, requests for; costa. 
1.7 Official reporter; transcript 
1.8 Person, defined. 

PERSONAL APPEARANCES: 

Sec. Sec. 
1.81 Appearances. 1.36 
1.32 Authority for representation. 1.36 
1.33 Persons who may be admitted to 1.31 

practice. 1.38 
1.84 Applications for admission. 1.39 

Sea 
1.9 Computation of time. 
1.10 Additional time to parties in certain 

oses. 
1.11 Documents in foreign languages. 
1.21 Suspension, amendment, etc.. of 

rules. 

Sec. 
1.61 
1.62 
1.53 
1.54 
1.65 

Parties. defined. 
Applicant. 
Complainant 
Intervener. 
Protestant. 

PARTIES 

Sec. 
1.56 
1.57 
1.58 
1.59 
1.60 

PRACTITIONERS 

Oath. 
Suspension; disbarment. 
Register of practitioners. 
Former employees. 
Appearance blanks. 

Petitioner. 
Defendant. 
Respondent. 
Receiver of trustee of carrier. 
Substitution of parties. 

APPLICATIONS AND AMENDMENTS -GENERAL 

Sec. gee. 
1.71 Applications made on prescribed 1.74 

forma; exceptions. 1.75 
1.72 Defective applications. 1.76 
1.73 Amendments and dismissals; when 1.77 

allowed. 

Form of amendments. 
Amendments ordered. 
Withdrawal of papers. 
Failure to prosecute applications not 

designated for hearing. 

AMENDMENTS OF RULES 

Sec. 
1.81 Requests for ameni.ment of rules. 

AMENDMENTS TO PLEADINGS 

Sec. 
1.91 Time for filing; disposition. 

PETITIONS AND COMPLAINTS 
Sec. Sec. 
1.101 General. 1.103 Complaints. 
1.10E Intervention. 
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SUBSCRIPTION 

Sec. 
1.121 Applications; amendments. 

AND VERIFICATION 

Sec. 
1.122 Pleadings. 

SPECIFICATIONS AS TO DOCUMENTS AND PLEADINGS 

Sec. 
1.131 Paper, general. 

Sec. 
1.132 Briefs. 

SERVICE OF DOCUMENTS; COPIES 

Sec. Sec. 
1.141 Service, proof of service. 1.142 Copies. 

PROOF OF OFFICIAL RECORD 

Sec. Sec. 
1.161 Authentication of coDy. 1.153 Other proof. 
1.152 Proof of lack of record. 

SURPENAS 

Sec. 
1.171 Who may sign and iseue. 
1.172 Requests, verification and content. 

Sec. 
1.191 Classes. 

Sec. 
1.192 Informal; procedure. 

Sec. 
1.173 Witness fees. 
1.174 Service of subpenas; return. 

HEARINGS 

INFORMAL HEARINGS 

FORMAL 

See. 
1.193 Hearing date on related matters. 
1.194 Consolidation of cases. 
1.196 Communications relating to appli- 

cations. 

HEARINGS 

CONTINUANCES; 

Sec. 
1.201 Continuances and extensions. 
1.202 Postponement or change of place. 

Sec. 
1.204 Order of procedure. 

Sec. 
1.196 Notice of hearing under part I of 

title III. 
1.197 Notice of hearing under title II or 

part II of title III. 

EXTENSIONS 

Sec. 
1.203 Motions involving delay. 

ORDER OF PROCEDURE 

EVIDENCE 

Sec. 
1.211 Rules of evidence. 
1.212 Cumulative evidence. 
1.213 Further evidence during hearing. 
1.214 Documents containing matter not 

material. 

Sec. 
1.216 Copies of exhibits. 
1.216 Mechanical reproduction as WA. 

ienee. 
1.217 Tariffs as evidence. 

DEPOSITIONS 

Sec. 
1.211 Request for orders to take; time of 

filing; contents. 
1.222 Contents of order. 
1.218 Record of examination; oath; ob- 

lectlone. 
1.224 Submission to witness; changes; sign- 

ing. 

Sec. 
1.225 Certification and filing by officer: 

copies. 
1.226 Waiver of oblectlons. 
1.227 Time of filing. 
1.228 Inclusion in record. 

CONDUCT OF HEARINGS 

Sec. 
1.231 Conduct of hearings. 

(a) Authority of presiding officer. 
(6) Transcript filed with Secretary. 
le) Corrections to transcripts. 
(d) Flnì ings proposed by parties. 
(e) Content. of findings proposed by 

parties. 

(f) Proposed decisions of Commission. 
(a) Exceptions; oral argument. 
(h) Reply briefs. 
(i) Service of exceptions or briefs. 
(i) Request for oral argument; waiver. 
(k) Number of copies. 

1.232 Hearings before more than one per- 
son. 

MOTIONS DOCKET 

Sec. 
1.251 Matters to be heard. 
1.262 Proposed orders. 
1.253 Time of calling; continuances. 

Sec. 
1.254 Time for filing motions. 
1.256 Oppositions; right to be heard. 
1.266 Adverse ruling; exceptions. 

REHEARINGS 

Sec. Sec. 
1.271 Petitions; contents. 1.273 Opposition. 
1.272 Subscription and service. 1.274 Special calendar when granted. 

FINANCIAL OWNERSHIP AND OTHER REPORTS 
OF BROADCAST LICENSEES 

Sec. Sec. 
1.301 Financial report. 1.303 Ownership reports -Con. 
1.302 Filing of contracts. (b) Interim ownership reports. 
1.303 Ownership reports. (r) Exceptions. 

(n) Annual ownership reports. 1.304 Definitions. 

(Continued on page 450) 
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COMMERCIAL RADIO EQUIPMENT CO. 
Radio Engineering Consultants 

TWELVE YEARS 

OF DEPENDABLE PROGRESSIVE 

ENGINEERING SERVICE TO THE 

BROADCASTING INDUSTRY 

EVERETT L. DILLARD 
General Manager 

"CRECO" 

DURING THE WAR 

WINNER OF THREE ARMY -NAVY 

AWARDS FOR EXCELLENCE OF 

PERFORMANCE 

OFFERS A VARIETY OF EXPERT SERVICES IN 

AM-FM-TV 

General Consulting Engineering for Broadcast Station applicants 

Selection of transmitter sites 

Directional antennas designed and adjusted 

Complete technical supervision of new station installations 

Field strength measurements and other engineering field services 

Precision frequency measurements from our Kansas City and Hollywood offices 

FIELD TESTING THE FUTURE 

Commercial Radio Equipment Company owns and operates 
KOZY, Kansas City's Pioneer FM Broadcast Station 

also 

W3X1., Washington D. C.'s Pioneer Developmental FM Broadcast Station 
on the new 100 megacycle Broadcast Band. 

Suite 603 Porter Building 

Kansas City 2, Mo. 

"GOOD ENGINEERING IS GOOD BUSINESS" 

"CRECO" OFFICES LOCATED AT 

INTERNATIONAL BUILDING 1584 Cross Roads of she World 

Suite 809 -12 

WASHINGTON 4, D. C. 

Hollywood 28, Calif. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 448) 

SPECIAL PROVISIONS 
(Applications under part 

Sec. 
1.851 Place of filing: number of copies. 
1.852 Contents. 
1.353 Full disclosures. 
1.864 Additional statements. 
1.365 Installation or removal of apparatus. 
1.856 Forfeiture of construction permits; 

extensions of time. 
1.367 License following construction per- 

mit. 
1.858 Where construction permit not re- 

quired. 
1.969 Modification of license. 
1.360 Renewal of license. 
1.861 Financial statements. 
1.362 Filing directed by Commission. 

Sec. 
1.881 Partial grants. 

RELATING TO RADIO 
I of title III of the act) 

Sec. 
1.363 Temporary extension of station 

licenses. 
1.364 Assignment or transfer of control. 
(a) General. 
(b) Broadcast. 
(e) Other than broadcast. 

1.366 Special temporary authorirations. 
1.366 Special service authorizations. 
1.367 Inconsistent or conflicting applica- 

tions. 
1.968 Multiple applications; broadcast serv- 

ice. 
1.369 Repetitious applications. 

(e) Broadcast services. 
(b) Other radio services. 

1.370 Pending appeal. 

ACTION ON APPLICATIONS 
Sec. 
1.382 Designation for hearing. 

ANSWERS TO NOTICES OF VIOLATION 
Sec. 
1.891 Under title III of the act. 

REVOCATION AND MODIFICATION OF STATION LICENSES 
Sec. 
1.401 Revocation. 
1.402 Modification. 

(a) Order to show cause. 
(b) Contents of order to show cause. 
(c) Failure to appear. 

SUSPENSION OF OPERATOR LICENSES 

See. Sec. 
1.411 Order of suspension. 1.412 Proceedings. 

SPECIAL PROVISIONS RELATING TO COMMON CARRIERS 
(Complaints under title II of the act) 

Sec. Sec. 
1.421 Formal or informal. 1.431 Challenge of General rate adjust - 
1.422 Informal complaints; substance. merit.; reparation. 
1.423 Action on informal complaints. 1.432 Discrimination specified. 
1.424 Resubmission; 6 months' rule. 1.433 Preference or prejudice. 
1.425 Formal complaints; requirements. 1.484 Reparation; prayer for. 
1.426 Statement of issues; joinder of 1 .486 Limitations; damages pendente lite. 

causes of complaint. 1.436 Supplemental complaints. 
1.427 Notice of complaints. (a) General. 
1.428 Charges, etc.: specific references. (b) Seeking damages. 
1.429 Separate statement of each provision 1.437 Cross complaints. 

violated. 1.438 Answers to complaints and petitions. 
1.430 Allegations; certainty. 1.439 Answers to petitions of amended 

complaints. 

EXTENSIONS OF CARRIER FACILITIES 
Sec. 
1.452 Applications under section 221() 

(e) Contents of application. 
(b) Supporting data required with ap- 

plications. 
(e) Copies required. 

ORDERS TO SHOW CAUSE 
See. 
1.461 Orders Instituting action under title 

rl of the act. 
1.482 Answer to order to show cause. 

PROTESTS OF VALUATIONS 
Sec. 
1.471 Tentative valuations. 

SUSPENSION OF TARIFF SCHEDULES 
Sec. 
1.481 Under section 204 If the act. 
1.482 Rate increases -furnishing to Commission of data furnished to Office of Price 

Administration. 

SERVICE AND NUMBER OF COPIES 
Sec. 
1.491 Service by the Commission. 

ADMINISTRATIVE PROVISIONS 
11.1 Offices; hours. -The principal office of the Commission shall be located 

at Washington, D. C., and all communications to it shall be addressed to the 
Secretary, Washington, D. C. unless otherwise specifically directed. The hours 
of the Commission are from 9:15 a.m. to 5:45 p.m., Monday through Friday, 
except on legal holidays. 

11.2 Meetings. -All meetings of the Commission, unless otherwise deter- 
mined by a majority of the members thereof, shall be held at the principal office 
of the Commission. 

11.3 Minutes. -The minutes of a meeting of the Commission shall be the 
official record of any action taken therein, and shall be kept by, and in the 
ofa -x of, the secretary. 

11.4 Authentication of documents. -All orders, permits, licenses, or other 
instruments of authorization made, issued, or granted by the Commission, shall, 
unless otherwise specifically provided by order of the Commission. be signed by 
the secretary in the name of the Commission and authenticated by the seal of 
the Commission. 

11.5 Inspection of records.- Subject to the provisions of section 4 (j), 
218 (f), 412 and 606 of the act, the files of the Commission shall be open to 
public inspection as follows: 

(a) Tariff schedules- required to be filed under section 203 of the act; 
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valuation reports, including exhibits filed in connection therewith, unless 
otherwise ordered by the Commission, with reasons therefor, pursuant to 
section 213 of the act ; and annual and monthly reports required to be filed 
under Section 219 of the act. 

(b) Contracts, agreements, or arrangements between carriers, filed pur- 
suant to section 211 (a) of the act, except such contracts relating to 
foreign wire or radio communications which are marked confidential by the 
Commission; Provided, however, The Commission will give appropriate con- 
sideration to a petition filed by any party showing that any such contract, 
agreement, or arrangement relates to foreign wire or radio communication; 
that its publication would place American communication companies at a 
disadvantage in meeting the competition of foreign communication com- 
panies; and that public interest would be served by keeping its terms 
confidential. 

(c) All applications and amendments thereto filed under Title II and 
Title III of the act, including all documents and exhibits filed with and 
made a part thereof, and all communications protesting or endorsing any 
such applications; authorizations and certifications issued upon such ap- 
plications; all pleadings, depositions, exhibits, transcripts of testimony, re- 
ports of examiners or presiding officers, exceptions, briefs, proposed reports, 
or findings of fact and conclusions; all minutes and orders of the Com- 
mission. The information filed under 11.301 and network and transcription 
contracts filed pursuant to 11.302 shall not be open to public inspection. 
The Commission may, however. either on its own motion, or on motion of 
an applicant, permittee or licensee, for good cause shown designate any of 
the material in this subsection, as confidential. 

(d) In the discretion of the Commission. other files, including those 
excepted in paragraphs (a), (b) and (e) hereof, upon written request 
describing in detail the documents to be inspected and the reasons therefor. 

11.6 Certified copies; requests for; costs.- Copies of any documents subject 
to inspection under the provisions of section 1.5 will be prepared and certified 
by the secretary, under seal, on written request, ay ecifying the exact documents, 
the number of copies desired. and the date on which the same will be required: 
Provided, however, That such request must be made so as to permit a reason- 
able time for the preparation of such copies: And provided further, That any 
cost incurred in the preparation of such copies shall be prepaid by the person 
making application therefor. 

11.7 Official reporter; transcript-The Commission will designate from 
time to time an official reporter for the taking down and transcribing of its 
proceedings. No transcript of the testimony taken, or argument bad, at any 
hearing will be furnished by the Commission. but will be open to inspection 
under section 1.5. Such transcript, if desired, must be obtained from the official 
reporter upon payment of the charges therefor. 

11.8 Person, defined. -Wherever in these rules the term "person" is used, 
it shall include an individual, partnership, association, joint -stock company, 
trust, or corporation. 

11.9 Computation of time. -In computing any period of time prescribed or 
allowed by these rules, by order of the Commission, or by any applicable 
statute, the day of the act, event, or default after which the designated period 
of time begins to run is not to be included. The last day of the period so com- 
puted is to be included, unless it is a Sunday or a legal holiday, in which 
event the period runs until the end of the .text day which is neither a Sunday 
nor a holiday. When the period of time prescribed or allowed is less than 7 days, 
intermediate Sundays and holidays shall be excluded in the computation. A 
half holiday shall be considered as other days and not as a holiday. 

11.10 Additional time to parties in certain cases.- Where, under these 
rules, unless otherwise expressly provided, any limitation is made as to the 
time within which any document is required to be filed, or any procedural 
step is required to be taken in connection with any bearing. parties who are 
residents of Montana, Idaho, Wyoming, Colorado, New Mexico, Arizona, 
Utah, Nevada, Washington. Oregon, and California shall have an additional 
reriod of 5 days; and parties who reside beyond the confines of the continental 
United States shall have an additional period of 20 days within which to 
file such document or take such other procedural step: Provided, however, That 
this rule shall not apply to any limitation as to time fixed by statute. 

11.11 Documents in foreign languages. -Every document, exhibit, or other 
paper written in a language other than English, which shall be filed in any 
proceeding before the Commission or in response to any order of the Com- 
mission unless expressly waived therein, shall be filed in the language in which 
it is written together with an English translation thereof duly verified under 
oath to be a true translation. Each copy of every such document, exhibit, or 
other paper filed, shall be accompanied by a separate copy of the translation. 

11.21 Suspension, amendment, etc., of rules.-The rules and regulations of 
the Commission may be suspended, revoked, modified, amended, or supple- 
mented, in whole or in part, at any time by the Commission. 

PERSONAL APPEARANCES; PRACTITIONERS 

11.31 Appearances. -Any individual, receiver, or trustee may appear and 
be heard in person or by attorney. A partnership may appear and be repre- 
sented by any member thereof or by attorney. A corporation, association, joint - 
stock company, or trust, may appear only by attorney. 

11.32 Authority for representation. -Any person, in a representative ca- 
pacity, transacting business with the Commission, may be required to show 
his authority to act in such capacity. 

11.33 Persons who may be admitted to practice. -Attorneys at law ad- 
mitted to practice before any court of the United States, the District of 
Columbia, or the highest court of any State or Territory, upon application 
may be admitted to practice before the Commission. An attorney at law from 
any place other than the District of Columbia may, in the discretion of the 
Commission or the official presiding at any bearing, be admitted for a par- 
ticular case in which he may be employed. 

11.34 Applications for admission.- Applications for admission to practice 
shall be on a form prescribed and provided by the Commission. (See appendix 
No. 1.) 

11.35 Oath. -No person shall be admitted to practice before the Commis- 
sion t atil he shall have subscribed to an oath or affirmation that he will de- 
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BLAW -KNOX 
will design, 

fabricate and erect 
your antenna 

towers 
Station Engineers take a load off their 

shoulders when their antenna problem is turned 

over to Blaw -Knox. 

Thousands of installations, ranging from 66 ft. 

to 1000 ft., are ample proof that you can rely on 

Blaw -Knox for complete responsibility in the 

fabrication and erection of complete antenna systems. 

BLAW -KNOX DIVISION 
of Blow -Knox Company 

203$ Farmers Bank Building 
Pittsburgh, Pa. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 150) 

mean himself as a practitioner before the Commission, uprightly and ac- 
cording to law ; and that he will support the Constitution and laws of the 
United States and will conform to the Rules and Regulations of the Com- 
mission. 

41.36 Suspension; disbarment. -The Commission may censure, suspend, 
disbar, or revoke the right of any person who has been admitted to practice 
before it if it finds that such person has violated his oath taken upon admis. 
Mon; or has, in obtaining admission, concealed any material facts with ref- 
erence to his legal qualifications, professional standing, character, or integrity, 
or has failed to conform to recognized standards of professional conduct: 
Provided, however, That before any member of the bar of this Commission shall 
be censured, suspended, disbarred, or his right to practice before the Com- 
mission revoked, charges shall be preferred by the Commission against such 
practitioner and he shall be afforded an opportunity to be heard thereon. 

41.37 Register of practitioner:. -A register will be maintained by the Com- 
mission in which will be entered the names of all persons entitled to practice 
before the Commission. Only individuals will be admitted or recognized. 

11.38 Former employees. -(a) No member, officer, or employee of the 
Commission shall, within 2 years after his service with the Commission is 
terminated, appear as attorney before the Commission in any cause or appli- 
cation which he has handled or passed upon while in the service of the Com- 
mission. 

(b) No member, officer or employee of the Commission (1) whose active 
service with the Commission has terminated but who is receiving pay while 
on annual leave not taken prior to separation from such active service, or 
(2) who is in any other leave status, shall appear as attorney or participate 

in the preparation or handling of any matter before, or to be submitted to, 
the Commission. 

41.39 Appearance blanks. -Each attorney representing a party to any pro- 
ceeding shall enter his appearance, in duplicate, on the form prescribed for 
the purpose by the Commission prior to participating in such proceeding, 
which appearance shall he made a part of the record. (See appendix No. 2.) 

PARTIES 
11.51 Parties, defined. -The term "party" shall include any person, body 

politic, municipal organization, or State Commission. Parties to proceedings 
will be designated as applicants, complainants, defendants, petitioners, inter- 
veners, protestants, or respondents. 

11.52 Applicant. -The term "applicant" means a party applying for a 
certificate, certification, permit, license, or such other instrument of authoriza- 
tion as the Commission is empowered to grant, and for which an application 
is required. 

11.53 Complainant. -The term "complainant" means a party who com- 
plains to the Commission of anything done or omitted to be done by any com- 
mon carrier subject to the act in violation of the provisions thereof. 

11.54 Intervener. -The term "intervener" means a party who, upon peti- 
tion, has been permitted to become a party to any proceeding before the 
Commission. 

11.55 Protestant. -The term "protestant" means a party opposing the 
schedules under suspension in investigation and suspension proceedings, or a 
party who files a protest to a tentative valuation in valuation proceedings. 

11.56 Petitioner. -The term "petitioner" means a party other than as 
defined above seeking relief within the jurisdiction of the Commission. 

11.57 Defendant. -The term "defendant" means a common carrier subject 
to the act against whom a complaint has been filed of anything done or omitted 
to be done in violation of the provisions of the act. 

11.58 Respondent. -The term "respondent" means a party against whom 
the Commission has, on its own motion, instituted an inquiry, investigation, 
revocation, suspension, modification, cancelation, or other proceeding. 

11.59 Receiver or trustee of carrier. -The receiver or trustee of any com- 
mon carrier subject to the act shall be made a party to any proceeding in 
which such carrier is a party. 

11.60 Substitution of parties.-The Commission in a proper case may order 
a substitution of parties; in case of death of a party, upon suggestion thereof; 
and in other circumstances, for good cause shown, upon petition. 

APPLICATIONS AND AMENDMENTS -GENERAL 
41.71 Applications made on prescribed forms; exceptions. -Each applica- 

tion for an instrument of authorization shall comply with the Commission's 
rules and regulations and shall be made in writing, subscribed and verified as 
provided in section 1.121 on a form furnished by or in the manner prescribed 
by the Commission: Provided, however, That in emergency cases the Commis- 
sion may waive the requirements of formal application with respect to applica- 
tions for other than radio licenses and for licenses, renewals, or modification 
thereof for stations on vessels or aircraft of the United States, pursuant to 
section 308 (a) of the act. Separate api lication shall be filed for each instru- 
ment of authorization requested: Provided, however, That in cases arising in 
services other than broadcast where a single licensee holds a number of licensee 
which are identical in their terms or which are identical in their terms with 
the exception of station locality, and in other cases in the discretion of the 
Commission, a single application may be filed for renewal or modfication of 
such licenses, where such single application sets forth in detail and in unmis- 
takable language, an accurate description of the individual licenses sought to be 
renewed or modified. The required forms may be obtained from the Commission 
or from any of its field offices. (For a list of such offices and related geographi- 
cal districts. see appendix No. 3.) 

41.72 Defective applications. -(a) Applications which are defective with 
respect to completeness of answers to required questions, execution, or other 
matters of a purely formal character will not be received for filing by the 
Commission unless the Commission shall otherwise direct. 

(b) If an applicant is requested by the Commission to file any documents 
or information not included in the prescribed application form, a failure to 
comply with such request will constitute a defect in the application. 

(c) Applications which are not in accordance with the Commission's rules, 
regulations or other requirements will be considered defective unless accom- 
panied either (1) by a petition in accordance with section 1.81 to amend any 
rule or regulation with which the application is in conflict, or (2) by a request 
of the applicant for waiver of, or an exception to, any rule, regulation or re- 
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quirement with which the application is in conflict. Such request shall show 
the nature of the waiver or exception desired and set forth the reasons in sup- 
port thereof. 

(d) Defective applications will not be considered by the Commission. 
41.73 Amendments and dismissals; when allowed. -Any application may be 

amended or dismissed without prejudice as a matter of right prior to the desig- 
nation of such application for hearing. Thereafter, requests to amend or dismiss 
without prejudice will be considered only ul on written motion served upon all 
parties of record as provided in section 1.141. 

When leave to amend has been granted after an application has been desig- 
nated for hearing, the application will not be removed from the hearing docket 
unless the Motions Commissioner shall determine that the proposed amendment 
substantially affects the issues upon which the applicaton has been designated 
for hearing and orders that the application shall be removed from the hearing 
docket. An amended application which has been removed from the hearing 
docket will be reexamined by the Commission and when necessary will be re- 
designated for hearing at a subsequent time. 

41.74. Form of amendments. -Any amendment to an application shall be 
subscribed, verified, and submitted in the same manner, and with the same 
number of copies, as was the original application. 

41.75 Amendments ordered. -The Commission may, upon its own motion 
or upon motion of any party to the proceeding, order the applicant to amend 
his application so as to make the same more definite and certain. 

41.76 Withdrawal of papers. -The granting of a request to dismiss or with- 
draw an application or a pleading does not authorize the removal of such ap- 
plication or pleading from the Commission's records. No application or other 
document once officially filed shall be returned unless the Commission shall, for 
good cause shown, order such return. 

41.77 Failure to prosecute applications not designated for hearing. -The 
following provisions shall apply to applications which have not been designated 
for hearing. An applicant not desiring to prosecute his alplication may request 
the dismissal of same without prejudice. A request of an applicant for the 
return of an application which has been officially filed will be considered as a 
request to dismiss the same without prejudice. Any application which has not 
been designated for hearing and which by reason of failure to respond to 
official correspondence or otherwise is subject to dismissal for non -prosecution 
will be dismissed without prejudice. 

AMENDMENTS OF RULES 

11.81 Requests for amendment of rules. -Any person may petition for 
amendment of any rule or regulation. Such petition shall show the desired 
change in the rules and regulations and set forth the reasons in support thereof. 

AMENDMENTS TO PLEADINGS 

11.91 Time for filing; disposition. -Any pleading may be amended as a 
matter of right if filed with the Commission not less than 30 days prior to the 
date set for hearing in the proceeding in which the pleading is filed. There- 
after. requests for leave to amend will be considered only upon written motion. 
Amendments, amended pleadings, or requests for leave to amend must be served 
upon all parties of record as provided in section 1.141 prior to filing. Amend- 
ments to applications may be determined only as provided in section 1.73. 

PETITIONS AND COMPLAINTS 

41.101 General. -Petitions for relief under the jurisdiction of the Commis- 
sion shall set forth clearly and concisely the petitioner's interest and the facts 
supporting the relief sought. (See also sections 1.72 (c) and 1.81.) 

41.102 Intervention. '-Petitions for intervention must set forth the grounds 
of the proposed intervention, the position and interest of the petitioner in the 
proceeding, the facts on which the petitioner bases his claim that his inter- 
vention will be in the public interest, and must be subscribed or verified in ac- 
cordance with section 1.122. The granting of a petition to intervene shall have 
the effect .of permitting intervention before the Commission but shall not be 
considered as any recognition of any legal or equitable right or interest in the 
proceeding. The granting of such petition shall not have the effect of changing 
or enlarging the issues which shall be those specified in the Commission's notice 
of hearing unless on motion the Commission shall amend the same. 

41.103 Complaints. -Communications to the Commission complaining of 
anything done. or omitted to be done, in contravention of the provisions of the act, 
except formal and informal complaints filed under "Special provisions relating to 
common carriers" hereof, may, in the discretion of the Commission, be investi- 
gated or otherwise acted upon in any manner the Commission may deem expedi- 
ent ; but such communications shall not be deemed to be either formal or in- 
formal complaints within the meaning of these rules, irrespective of any action 
taken thereon by the Commission. 

SUBSCRIPTION AND VERIFICATION 

11.121 Applications; amendments. -Each application or amendment thereto 
shall be personally subscribed and verified : (1) By the party filing such appli- 
cation or amendment, or by one of the parties, if there be more than one; 
(2) by an officer of the party filing the application or amendment if the party 
be a corporation: Provided, however, That subscription and verification may 
be made by the attorney for the party (1) in case of physical disability of the 
party, or (2) his absence from the continental United States. If it be made 
by a person other than the party, he must set forth in the verification the 
grounds of his belief as to all matters not stated upon his knowledge and the 
reason why it is not made by the party. 

11.122 Pleadings. -All pleadings (not including applications or amend- 
ments thereto) filed by any party represented by an attorney, shall be signed 
by at least one attorney of record in his individual name, whose address shall 
be stated. A party who is not represented by an attorney shall sign and verify 

i For specific rules regarding petitions to intervene in connection with applications under 
Title III, see section 1.387. 
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D CASTING 
GENERAL ELECTRIC offers to the broadcast industry 

the most comprehensive line of station equipment in the 
world -FM, Television, AM, and International transmitters, 
complete aural and visual equipment for station and studio, 
entire antenna systems, electronic tubes for every purpose, 
studio -to- transmitter relay equipment, Micro -Tel and Intra- 
Tel systems, station lighting, heating, air -conditioning, 
power equipment, and switchgear. 

Here is broadcast equipment that opens a brilliant era 
with new basic accomplishments in modulation quality, ex- 
tended frequency response, and lower carrier noise levels. 
Circuits backed by extensive research and long experience 
are your guarantee of reliable operation. Complete accessi- 
bility, centralized control systems, fewer tubes and fewer 
parts are your assurance of minimum supervision and lower 
maintenance. Ruggedness, compactness, and flexibility of 
design meet every installation requirement. G -E broadcast 
equipment is handsomely styled to match the appearance of 
the finest, most modern station. 

For maximum on- the -air reliability, for lower equipment 
cost per hour of service, specify G. E. throughout your sta- 
tion. You benefit directly through General Electric's co- 
ordinated equipment design which assures you properly 
unified apparatus. And you buy one standard of high quality 
backed by one source of responsibility. Electronics Dept., 
General Electric Company, Schenectady 5, N. Y. 

Call your nearest G -E broadcast equipment sales engineer for information and 

help. In addition to General Electric offices in all principal cities, G -E specialists 

are located for your convenience in General Electric offices in the following cities: 

Boston, Mass. 
140 Federal St. 

Atlanta, Ga. 
187 Spring St., N. W. 

Kansas City, Mo. 
106 W. 14th St. 

New York City, N. Y. 
570 Lexington Ave. 

Cleveland, Ohio 
4966 Woodland Ave. 

San Francisco, Calif. 
235 Montgomery St. 

Seattle, Wash. 
710 Second Ave. 

Washington, D. C. 
806 -15th St., N. W. 

Chicago, Ill. 
840 S. Canal St. 

Los Angeles, Calif. 
212 N. Vignes St. 

Denver, Colo. 
650 -17th St. 

Dallas, Texas 
1801 N. Lamar St. 

Philadelphia, Pa. 
1405 Locust St. 

For earliest possible delivery of your broadcast equipment, place your order now. 

ANTENNAS ELECTRONIC TUBES HOME RECEIVERS 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page .152) 

his pleading and state his address. Except when otherwise specifically provided 
by rule or statute, pleadings signed by the attorney for a party need not be 
verified or accompanied by affidavit. The signature of an attorney constitutes 
a certificate by him that he has read the pleading; that to the best of his 
knowledge, information, and belief there is good ground to support it; and that 
it is not interposed for delay. If a pleading is not signed or is signed with 
intent to defeat the purpose of this section, it may be stricken as sham and 
false and the matter may troceed as though the pleading had not been served. 
For a willful violation of this rule an attorney may be sub;ected to appropriate 
disciplinary action. Similar action may be taken if scandalous or indecent 
matter is inserted. 

SPECIFICATIONS AS TO DOCUMENTS AND PLEADINGS 

11.131 Papera, general. -All papers filed in any proceeding shall, unless 
otherwise specifically provided herein, be on paper 81/2 by 13 or 14 inches, with 
left -hand margin not less than 11/2 inches wide: Provided, That this require- 
ment shall not apply to original documents, or admissible copies thereof, offered 
as exhibits: And provided further, That specially prepared exhibits may be 
submitted on paper of a width of 13 or 14 inches, of any length with a left - 
hand margin of 11/2 inches on the 13- or 14 -inch dimension. The impression shall 
be on one side of the paper only and shall be double- spaced, except that long 
quotations shall be single -spaced and indented. All papers, except charts and 
maps, shall be typewritten or prepared by mechanical processing methods, 
other than letter press or printed. The foregoing shall not apply to official 
publications. All copies must be clearly legible. 

11.132 Briefs.- Briefs may be printed typewritten, mimeographed, or multi - 
graphed: Provided, however. That printed briefs shall be in 10- or 12 -point type, 
on good unglazed paper, 51/2 inches wide by 9 inches long, with inside margin 
not less than 11/2 inches wide, and with double- leaded text and single -leaded 
citations. 

SERVICE OF DOCUMENTS: COPIES 

11.141 Service, proof of service. -All pleadings, petitions, motions, or other 
documents (other than applications under title II, formal complaints, sup- 
plemental complaints, cross -complaints, and amended complaints) filed in any 
proceeding shall be served by the party filing the saine upon all parties of record 
as follows : 

Service upon common carriers shall be made as provided in section 413 of 
the Communications Act of 1934, as amended. 

In all other cases whenever under these rules service is required or per- 
mitted to be made upon a party, and such party is represented by an attorney 
of record in the proceeding, the service shall be made upon the attorney. Service 
upon the attorney or upon a party shall be made by deliverng a copy to him or 
by mailing it to him at his last -known address. Delivery of a eonv within this 
rule means: handing it to the attorney or to the party; or leaving it at his 
office with his clerk or other person in charge thereof; or, if there is no one in 
charge, leaving it in a conspicuous place therein, or, if the office is closed or 
the person to be served has no office, leaving it at his dwelling house or usual 
place of abode with some person of suitable age and discretion then residing 
therein. Service by mail is complete upon mailing. 

Proof of service as provided in the foregoing shall be made by appropriate 
affidavit describing the service which shall be attached to the original and 
copies of which shall be attached to all copies filed with the Commission. If 
service has been made by delivery of a copy to the attorney. written, acknowl- 
edgment thereof on the original filed will be considered proof of service; in such 
case an appropriate notation of such acknowledgment shall be made on all 
copies filed. 

11.142 Copies.- Unless otherwise specifically provided, an original and four- 
teen copies of all petitions, motions. pleadings and other documents required 
or permitted to be filed under these rules shall be furnished the Commission. 

PROOF OF OFFICIAL RECORD 

11.151 Authentication of copy. -An official record, or entries therein when 
admissible for any purpose, may be evidenced by an official publication thereof 
or by a copy attested by the officer having legal custody of the record. or by 
his deputy, and accompanied with a certificate that such officer has the custody. 
If the office in which the record is kept within the United States or within a 
territory or insular possession subject to the dominion of the United States, 
the certificate may be made by the judge of a court of record of the district or 
political subdivision in which the record is kept, authenticated by the seal of 
the court. or may be made by any public officer having a seal of office having 
official duties in the district or political subdivision in which the record is 
kept, authenticated by the seal of his office. If the office in which the record 
is kept is in a foreign state or country, the certificate may be made by a secre- 
tary of embassy or legation, consul general, consul, vice consul, or consular 
agent or by any officer in the foreign service of the United States stationed in 
the foreign state or country in which the record is kept, and authenticated by 
the seal of his office. 

11.152 Proof of lack of record. -A written statement signed by an officer 
having the custody of an official record or by his deputy that after diligent 
search no record or entry of a specified tenor is found to exist in the records of 
his office accompanied by a certificate as above provided, is admissible as evi- 
dence that the records of his office contain no such record or entry. 

11.153 Other proof. -This rule does not prevent the proof of official records 
or of entry or lack of entry therein by any method authorized by any applicable 
statute or by the rules of evidence at common law. 

SUBPENAS 
11.171 Who may sign and issue.- Subpenas requiring the attendance and 

testimony of witnesses, and subpenas requiring the production of any hooks, 
papers, schedules of charges, contracts, agreements, and documents relating to 
any matter under investigation or bearing may be signed and issued as follows: 
(a) Hearings before the Commission en banc; by any Commissioner; (b) 
hearings before any designated officer; (1) by any Commissioner; (2) the 
officer designated to hear a case may sign and issue subpenas in that case; 
(c) in other cases: By any Commissioner. 
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11.172 Requests; verification and content. -Unlesa directed by the Commis 
sion upon its own motion, subpenas will be issued only upon request in writing. 
Requests for subpenas to compel witnesses to produce documentary evidence 
must be subscribed and verified in accordance with section 1.122 and must 
specify with particularity the books, papers, or documents desired, and the 
facts expected to be proved thereby. 

11.173 Witness fees. -Witnesses who are subpenaed and respond thereto 
are entitled to the same fees including mileage as are paid for like service in the 
courts of the United States, such fees to be paid by the party at whose instance 
the testimony is taken ut the time the subpena is served. 

11.174 Service of subpena,; return. -(e)A subpena may be served by a 
United States marshal or his deputy or by any other person who is not a party 
and is not less than 18 years of age. Service of a subpena upon a person named 
therein shall be made by delivering a copy thereof to such person and by tender- 
ing to him the fees for 1 day's attendance and the mileage allowed by law. 
When the subpena is issued on behalf of the United States or an officer or 
agency thereof, fees and mileage need not be tendered. 

(bl If made by any other person, such person shall make affidavit thereof, 
stating the date, time, and manner of service; and return such affidavit on, or 
with, the original subpena in accordance with the form thereon. In case of 
failure to make service the reasons for the failure shall be stated on the original 
subpena. In making service, the original subpena shall be exhibited to the 
person served, shall be read to him if he is unable to read, and a copy thereof 
shall be left with him. The original subpena, bearing or accompanied by the 
required return, affidavit, or statement, shall be returned forthwith to the 
secretary of the Commission, or, if so directed on the subpena, to the pre_ 
siding officer before whom the person named in the subpena is required to appear. 

HEARINGS 
11.191 Classes.- Hearings before the Commission may be formal or informal. 

INFORMAL HEARINGS 
11.192 Informal; procedure. -The Commission may upon petition by any 

person or upon its own motion hold such informal hearings as it may deem 
necessary from time to time in connection with the investigation of any matter 
which it has power to investigate under the law, or for the purpose of obtaining 
information necessary or helpful in the determination of its policies, the carry- 
ing out of its duties, or the formulation or amendment of its Rules and Regula- 
tions. For such purposes it may subpena witnesses and require the production 
of testimony as in formal hearings but the procedure to be followed shall be 
informal and such as in the opinion of the Commission will best serve the pur- 
poses of such hearing. 

FORMAL HEARINGS 
11.193 Hearing date on related matters. -In fixing dates for hearings the 

Commission will, so far as practicable, endeavor to fix the same date for separate 
hearings (a) on all related matters which involve the same applicant, or arise 
out of the same complaint or cause; and (b) for separate hearings on all ap- 
plications which by reason of the privileges, terms, or conditions requested 
present conflicting claims of the same nature. 

11.194 Consolidation of cases. -The Commission, upon motion, or upon its 
own motion, will, where such action will best conduce to th proper dispntch of 
business and to the ends of justice, consolidate for hearing (a) any cases 
which involve the same applicant or arise from the same complaint or cause, or 
(b) any applications which by reason of the privileges, terms, or conditions re- 
quested present conflicting claims of the same nature. 

11.195 Communications relating to application,. -There will be maintained 
in the office of the secretary of the Commission a record of all communications 
received by the Commission relating to the merits of any application pending 
before the Commission requesting the granting, renewal, modification. or re- 
vocation of any license or construction permit. certificate of convenience and 
necessity, or rate schedule. Such record shall show the name and address of the 
person making the statement and the substance of such statement. When the 
date of hearing has been set, if the matter is designated for hearing, the sec- 
retary shall notify all persons shown by the records to have communicated 
with the Commission regarding the merits of such matter in order that such 
persons will have an opportunity to appear and give evidence at such hearing: 
Provided, That in the case of communications bearing more than one signature, 
notice shall be given to the person first signing unless the communication clearly 
indicates that such notice should be sent to some one other than such person. 

No such person shall be precluded from giving any relevant material and 
competent testimony at such hearing because he lacks a sufficient interest to 
justify his intervention as a party in the matter. 

No such communication will be considered by the Commission in determining 
the merits of any such matter nor shall any such communication be considered 
by any examiner unless it has been introduced into evidence at the hearing 
and appears as a part of the record. The admissibility of any such communica- 
tion or the secretary's record of any such communication shall be governed by 
the applicable rules of evidence, and no such communication shall be admissible 
on the basis of a stipulation unless Commission's counsel as well as counsel 
for all of the parties shall join in such stipulation. 

Such communications, however, may be considered by the Commission if cir- 
cumstances warrant in deciding whether or not a matter shall be set down for 
hearing in cases where in the absence of such communication no hearing would 
be required by the Commission. 

11.190 Notice of hearing under part I of title 11I. -In cases arising under 
part I of title III of the Act notice of applications received and action thereon 
shall be given in file following manner: 

(a) By publishing the notice of hearing in the Federal Register not less 
than 30 days in advance of the hearing date; 

(b) Notice of the filing of applications under part I of title III of the Act 
and of the date fixed for hearing on such applications shall be published weekly 
in the office of the Commission and I osted in the office of the secretary. 

11.197 Notice of hearing under title II or part II of title I11. -In cases 
arising under title II or part Ii of title III of the Act, except if specific pro- 
vision is made by statute or by these rules for actual or constructive notice, the 
Commission shall give or require reasonable notice. 

(Continued on page 458) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 456) 

CONTINUANCES: EXTENSIONS 

11.201 Continuances and extensions.- Continuance in respect to any pro- 
ceeding or hearing pending before the Commission and extensions of time for 
making any filing or performing any act required or allowed to be done within 
a specified time may be granted upon motion for good cause shown, except 
where the time for performance or filing is limited by statute. 

11.202 Postponement or change of place. -The Commission or the presiding 
officer at a hearing may, after opening any hearing pursuant to notice, recess 
or adjourn the same for such time as may be necessary, or change the place 
thereof. 

11.203 Motions involving delay.- Requests for continuance shall show 
diligence by the moving party and shall be made at such time and in such man- 
ner as to avoid unnecessary hardship or expense to the parties to the proceed- 
ing. Such motions shall show service upon all parties as provided in section 
1.141. 

ORDER OF PROCEDURE 
11.204 Order of procedure. -At hearings on complaints, petitions, applica- 

tions, or other proceedings for instruments of authorization which the Commis- 
sion is empowered to issue, the complainant, petitioner, or applicant as the case 
may be, shall open and close. At hearings on investigation and suspension pro- 
ceedings under title II of the act, the respondent whose tariffs are under sus- 
pension shall open and close. At hearings in all other investigations, the party 
to whom the order to show cause was issued shall open and close. At hearings 
under title III of the act on revocations and suspension of operator licenses or 
modification of licenses under section 312 (b) of the act, or other like pro- 
ceedings instituted by the Commission, the Commission shall open and close. 
In hearings upon a consolidated record, the Commission or presiding officer shall 
designate the order of presentation. Interveners shall follow the party in whose 
behalf intervention is made, and in all cases where the intervention is not in 
support of an original party, the Commission, or presiding officer, shall desig- 
nate at what stage such interveners shall be heard. 

EVIDENCE 
11.211 Rules of evidence. -Except as otherwise provided herein, the rules 

of evidence governing civil proceedings in matters not involving trial by jury 
in the courts of the United States shall govern formal hearings before the 
Commission: Provided, however, That such rules may be relaxed in any case 
where the ends of justice will be better served by so doing. 

11.212 Cumulative evidence. -The introduction of merely cumulative evi- 
dence shall be avoided, and the number of witnesses that may be heard in 
behalf of a party on any issue may be limited. 

11.213 Further evidence during hearing. -At any stage of a hearing, the 
presiding officer may call for further evidence upon any issue and may require 
such evidence to be presented by any party to the proceeding. 

11.214 Documents containing matter not material. -Where material and 
relevant matter offered in evidence is embraced in a document containing other matter not material or relevant, and not intended to be put in evidence, such 
document will not be received, but the party offering the same shall present 
to opposing counsel, and to the Commission, the original document, together 
with true copies of such material and relevant matter taken therefrom, as it is 
desired to introduce. Upon presentation of such matter in proper form, it may 
be received in evidence, and become a part of the record: Provided however, 
That opposing counsel shall be afforded an opportunity to introduce in evidence. 
in like manner, other portions of such document if found to be material and 
relevant. 

11.215 Copies of exhibits. -No document or exhibit, or part thereof shall 
be received as, or admitted in, evidence unless offered in duplicate. In addition, 
when exhibits of a documentary character are to be offered in evidence. conies must be furnished to opposing counsel unless the presiding officer otherwise 
directs. Whenever practicable the parties should interchange copies of exhibits 
before or after commencement of the hearing. 

11.216 Mechanical reproductions as evidence. -Unless offered for the sole purpose of attempting to prove or demonstrate sound effect, mechanical or 
physical reproductions of sound waves shall not be admitted in evidence. Any 
party desiring to offer any matter alleged to be contained therein or thereupon 
shall have such matter typewritten on paper of the size prescribed by the 
rules of the Commission, and the same shall be identified and offered in dupli- 
cate in the same manner as other exhibits. 

11.217 Tariffs as evidence. -In case any matter contained in a tariff sched- 
ule on file with the Commission is offered in evidence, auch tariff schedule 
need not be produced or marked for identification, but the matter so offered shall 
be specified with particularity (tariff and page number) in such manner as to 
be readily identified, and may be received in evidence by reference subject to 
check with the original tariff schedules so on file. 

DEPOSITIONS 
11.221 Request for orders to take; time of filing; contenta. -The Commis- 

sion, either on its on motion, or on formal notice of a party to a proceeding, 
will issue an order to take a deposition. Motions to take depositions shall be 
filed with the Commission not less than 25 days before the proposed date for 
taking of the deposition, and shall set forth the names and addresses of the 
witnesses, a specific statement as to each witness of the matters and facts 
concerning which it is expected such witness will testify, the place where, 
the time when, the officer before whom, and the cause or reason why such 
deposition should be taken. Such motion shall be subscribed and verified as pro- 
vided in section 1.122, and shall be accompanied by proof of service and by 
the proposed order in a sufficient number of copies to be served on all parties. 
If said order is allowed, the secretary shall mail a copy thereof to all parties 
to the proceeding nt least 15 days prior to the date fixed for the taking of 
testimony. 

11.222 Contents of order. -The order issued authorizing the taking of a 
deposition shall state the name and address of each witness, the matters and 
facts concerning which it is expected such witness will testify, the place where, 
the time when, and the designated officer before whom the witness is to testify 
as provided in section 409 (e) of the act. 
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11.223 Record of examination; oath; objections. -The officer before whom 
the deposition is to be taken shall put the witness on oath and shall personally 
or by someone acting under his direction and in his presence. record the testi- 
mony of the witness. The testimony shall be taken stenographically and tran- 
scribed, unless the parties agree otherwise. All objections made at the time of the 
examination to the qualifications of the officer taking the deposition, or to 
the manner of taking it, or to the evidence presented, or to the conduct of any 
party, and any other objection to the proceedings, shall be noted by the officer 
upon the deposition. Evidence objected to shall be taken subject to the objections. 
In lieu of participating in the oral examination, parties served with notice of 
taking a deposition may transmit written interrogatories to the officer, who shall 
propound them to the witness and record the answers verbatim. 

11.224 Submission to witness; changes; signing. -When the testimony is 
fully transcribed the deposition of each witness shall be submitted to him for 
examination and shall be read to or by him. Any changes in form or substance 
which the witness desires to make shall be entered upon the depbsition by the 
officer with a statement of the reasons given by the witness for making them. 
The deposition shall then be signed by the witness. unless the parties by stipu- 
lation waive the signing or the witness is ill or cannot be found or refuses to 
sign. If the deposition is not signed by the witness, the officer shall sign it and 
state on the record the fact of the waiver or of the illness or absence of the 
witness or the fact of the refusal to sign together with the reason, if any, given 
therefor; and the deposition may then be used as fully as though signed, unless 
on a motion to suppress the Commission holds that the reasons given for the 
refusal to sign require rejection of the deposition in whole or in part. 

11.225 Certification and filing by officer; copies. -The officer shall certify on 
the deposition that the witness was duly sworn by him and that the deposition 
is a true record of the testimony given by the witness, and that said officer is 
not of counsel or attorney to either of the parties, nor interested in the event of 
the proceeding or investigation. He shall then securely seal the deposition in 
an envelope endorsed with the title of the action and marked "Deposition of 
(here insert name of witness)" and shall promptly send the original and 
one copy thereof together with the original and one copy of all exhibits by 
registered mail to the secretary of the Commission. 

51.226 Waiver of objections. - Objections to the form of question and 
answer shall be made before the officer taking the depositions, and if not so 
made, shall be deemed waived: Provided, however, That if no representative 
of the Commission is present at the taking of the depostion of any witness, 
such deposition shall be received in evidence at the hearing when offered subject 
to such legal objection by the Commission as may be proper. 

11.227 Time of filing. -All depositions shall be filed with the Commission 
not later than 5 days before the date of the hearing in which they are to be 

offered as evidence, and section 1.10 shall not apply or in env wise serve to ex- 
tend this time: Provided, however, That the presiding officer at any hearing 
may, on motion which shall show diligence on the part of the moving party, 
waive the requirements of this section. 

11.228 Inclusion in record. -No deposition shall constitute a part of the 
record in any proceeding until received in evidence at a hearing, unless other- 
wise ordered by the Commission. 

CONDUCT OF HEARINGS 
11.231 Conduct of hearings. -Except for hearings before the Commission 

en banc the Commission will provide for the conduct of each hearing by a 
specific order of reference and unless otherwise specified in such order: 

(a) Authority of presiding officer. -The presiding officer at the hearing 
shall have authority to administer oaths, examine witnesses, and receive evi- 
dence at any place in the United States designated by the Commission, and to 
rule upon the admissibility of evidence and other matters that normally and 
properly arise in the course of the hearing, but shall have no power to decide 
any motion to dismiss the proceeding or other motion which involves final de- 
termination of the merits of the proceeding. 

(b) Transcript filed with Secretary. -After the close of the hearing the 
complete transcript of testimony taken, together with any exhibits and any 
briefs or memoranda of law filed theretofore on behalf of any party, shall be 
filed in the office of the secretary of the Commission. 

(c) Corrections to transcripts. -Suggested corrections to transcripts of rec- 
ords shall be considered only if offered within 10 days after the date the 
transcript is filed with the Commission. Suggested corrections shall be served 
upon all other parties participating in the l.roceeding as provided in section 
1.141 prior to the filing with the Commission. The presiding officer at the hear- 
ing shall have authority to act upon motions to correct the record. 

(d) Findings proposed by parties.- Within 20 days from the filing of the 
transcript of record of the hearing, each party to the proceeding shall file with 
the Commission proposed findings of fact and conclusions which shall be served 
upon all parties participating in the hearing in the manner provided in section 
1.141. Failure to file proposed findings of fact and conclusions by any such 
party within the time so required. shall be deemed a waiver by such party 
of any right of further participation in the proceeding, including oral argu- 
ment if any is held. 

(e) Contents of findings proposed by parties. -Such proposed findings of fact 
shall be set forth in serially numbered paragraphs and shall set out in detail 
and with particularity all basic evidentiary facts developed by the evidence 
(with appropriate citations to the transcript of record or exhibits relied on) 
supporting the conclusions proposed by the party filing same. Proposed con- 
clusions shall be separately stated. Proposed findings of fact and conclusions 
submitted by a person other than an applicant may be limited to those issues 
in connection with the hearing which affect the interests of such person. Such 
proposed findings and conclusions may be accompanied by briefs or memoranda 
of law. 

(f) Proposed decisions of Commission. -The Commission will thereafter 
enter its proposed report or findings of fact and conclusions: Provided, however, 
That if the proposed findings of fact and conclusions filed by the parties present 
no substantial conflict, and the Commission is in accord with the ultimate con- 
clusions proposed. it will, if it deems such action will best conduce to the 
proper dispatch of business and to the ends of justice, issue a final order with 
or without findings of fact and conclusions in lieu of issuing its proposed find- 
ings of fact and conclusions in accordance with this paragraph. 
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- SOUND EQUIPMENT- preeisioniaed- mechanically and electronically -for liner performance 

No. 523 STUDIO RECORDER is designed to meet the most exacting requirements of the 
commercial recording and the radio industries for instantaneous or wax recordings; 
and the sound film industry for dubbing sound from disc to film. The table accom- 
modates 18" flowed wax masters, acetate, or thicker wax masters. The positive 33.3 

rpm Fairchild drive guarantees absolute timing with its synchronous motor - which 
also makes the A.C. line the only interlocking device needed for dubbing sound. 
Fairchild's No. 541 Magnetic Cutterhead, microscope and mount in combination 
with the precision -built lead screw mechanism assures uniform cutting at any pitch 
from 80 to 160 lines - either IN -OUT or OUT -IN. The Fairchild No. 542 Lateral 
Dynamic Pickup or other professional quality pickups can be added. 

No. 524 TRANSCRIPTION TABLE 

No. 540 AMPLIFIER -EQUALIZER 

No. 542 LATERAL DYNAMIC PICKUP 

No. 52.1 STUDIO RECORDER 

No. 524 TRANSCRIPTION TABLE reproduces recorded music or speech with full naturalness. 

All microscopic undulations in the record groove - that determine the beauty and quality of 

the transcription - are reproduced without distortion by the Fairchild Lateral Dynamic 
Pickup. Variation in turntable speed - the direct cause of 'WOW' - is reduced to a minimum 
by the famed 33.3 and 78 rpm Fairchild center drive. Record wear - which determines the 

quality life of your record library - is practically eliminated by the 'floating' pickup arm. 
Vibration and turntable rumble are eliminated by special design features. 

No. 539 PORTABLE RECORDER features the famed Fairchild drive that eliminates all 'WOW'. 
Evenness of speed - at the critical 33.3 rpm - is obtained by a carefully calculated loading 
of the 54 to 1 gear -and -worm drive mechanism to keep the motor pulling constantly. The 

78 rpm speed results from a precision friction -ball -race step up. Recordings at 33.3 rpm 
are accurate to the split- second. Quiet operation is assured by 'floating' the entire motor 
assembly below the recorder panel. Fairchild's precision -built carriage mechanism and lathe 

produce uniformly cut grooves. Calibrated reading scales show minutes of recording completed; 
minutes remaining for the selected pitches. 

No. 540 AMPLIFIER -EQUALIZER provides simplified equalization with very little change in 
volume. This compensates for brilliance -loss at the slower 33.3 speed by providing unlimited 
frequency selection over two critical ranges - 20 to 100 cycles and 4,000 to 10,000 cycles 

with an available boost of 0 to 20 db. It also compensates for response- deficiencies of disc 

material, line or speaker. Higher frequencies can be boosted electronically from 4,000 on up 
to 10,000 cycles with no loss in the bass. Likewise, the bass from 20 to 100 cycles can be 

boosted for comparable reasons with no effect on the highs. 

Na. 541 MAGNETIC CUTTERHEAD offers a performance that exceeds its flat within - 2 db to 

8,000 cycles specifications. Freedom from distortion is measured at less than 1% when 

400 -cycle note is recorded at a level of -I. 20 db (reference .006 watts) to produce a stylus 

velocity of 2.5 inches per second. This is due to the unusually long cushion blocks and a 

positive means of adjusting and maintaining the armature in correct balance. No. 541 

Magnetic Cutterhead is standard with the No. 523 and 539 Fairchild Recorders. Mounted 

in Fairchild Adapter, it can be used on all earlier Fairchild portable models and many 

other types of recorders. 

No. 542 LATERAL DYNAMIC PICKUP assures uniform frequency -response and distortion -free 

playback quality throughout a range of 30 to 10,000 cycles. The 3 ounce cartridge, mounted 

on a 2 point suspension in the pickup head, is the only vertical moving mass. This unusual 

mounting method affords a near -uniform 'floating' stylus pressure of 25 grams - even under 

unfavorable playing conditions. Lateral drag is reduced by mounting the pickup head in the 

tone arm with cone ball bearings. This further reduces distortion and record wear. The 

adjustable tone arm 'floats' above the disc - without overhang and consequent inertia. 

For further Fairchild Sound Equipment information ad- 

dress: 8806 Von Wick Boulevard, Jamaica I, New York. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 15S) 

(g) Exceptions; oral argument.- Within 20 days from the filing of the 
Commissions proposed report or findings of fact and conclusions the parties 
to the proceeding may file exceptions to the same which shall point out with 
particularity alleged errors in said report or findings of fact and conclusions 
and shall contain specific reference to the page of the transcript of hearing 
or exhibit on which the exception is based, such exceptions shall be accom- 
panied by a memorandum brief in support thereof, and may request oral 
argument. 

(h) Reply briefs. -Reply memorandum briefs may be filed by any party to 
the proceeding within 30 days from the filing of the Commission's proposed 
report or findings of fact and conclusions. If no request for oral argument is 
made within said 30-day period all parties shall be considered as waiving any 
right thereto. 

(i) Service of exceptions or briefa. -At or prior to the date fixed for the 
filing of any exceptions, memorandum brief, or request for oral argument, the 
party filing the same shall serve at least one copy thereof, as provided in sec- 
tion 1.141, upon all other parties to the proceeding, and no exceptions or memo- 
randum brief will be accepted or considered by the Commission unless accom- 
panied by an affidavit showing this requirement has been met. 

(j) Request for oral argument; waiver. -Within 5 days of the filing with 
the Commission of a request for oral argument by any party to a proceeding 
all parties to such proceeding shall file written notice of desire to appear and 
participate in such oral argument. In the absence of the filing of such written 
notice by any party his right to oral argument will be considered as waived. 

(k) Number of copies.- Fifteen copies of any proposed findings of fact and 
conclusions, exceptions, or memorandum briefs filed in connection with any 
bearing shall be filed with the Commission. 

11.232 Hearings before more than one person. -The authority to perform 
any act in connection with a hearing vested in a "presiding officer" under 
these rules shall be vested in a majority of the persons conducting the hearing 
if the hearing is conducted by more than one person. 

MOTIONS DOCKET 

11.251 Matters to be heard. -All motions, petitions, or matters in cases 
designated for formal hearing, excepting motions and petitions requesting final 
disposition of a case on its merits, those having the nature of an appeal to the 
Commission, and those requesting change or modification of a final order made 
by the Commission, shall be placed upon the motions docket for hearing. 

41.252 Proposed order,. -All motions or petitions shall be accompanied by 
a proposed order or orders which, if the relief requested is granted, may be 
entered in the docket of the proceeding so as to evidence all action taken on 
the motion or petition. 

41.253 Time of calling; continuances. -The motions docket will be called 
at the offices of the Commission at such times as the Commission may desig- 
nate. and the presiding officer shall have the authority to continue any motion, 
petition, or other matter presented to a future date, and may, proper notice 
having been given, hear any motion at any time. 

11.254 Time for filing motions. -No such motion, petition. or other matter 
presented shall be called, considered, or determined in the absence of consent 
by all parties unless the same shall have been on file. accompanied by proof 
of service upon all interested parties, with the Commission for a period of 5 
days: Provded, however, That all petitions, motions, or other matters involving 
parties residing in the States set out in section 1.10 or residing beyond the 
continental limits of the United States shall not be called, considered, or deter- 
mined in the absence of consent of all parties until the expiration of 7 days. 

11.255 Oppositions; right to be heard.- During the time specified in section 
1.254, any party in interest shall have the right to file an opposition thereto. 
Such opposition shall show service on the petitioner or moving tarty. Parties 
filing oppositions shall have the right to be heard on the day designated for hear- 
ing of the motion, petition, or other matter against which the opposition is di- 
rected. Any party desiring to waive oral argument on any motion, or opposition 
thereto, may indicate such desire by an appropriate notation or by a statement 
to that effect upon the call of the docket. In case oral argument is waived by 
any party. such motion or opposition shall be considered together with any 
memoranda or briefs which may be filed in support thereof; and the waiving of 
oral argument by any party shall not preclude the holding of oral argument by 
any other party desiring same. 

11.256 Adverse ruling; exceptions. -Where a ruling on any petition, motion, 
or other matter is adverse to an interested party, said interested party may ex- 
cept thereto. and when the matter comes on for the hearing of the evidence, he 
shall state into the record at such hearing that he reserves an exception to the 
ruling made by the presiding officer of the motions docket and request that such 
exception be noted and carried forward in the record. In the event such inter- 
ested party fails to note his exception taken at the time ruling was made by the 
presiding officer of the motions docket, such exception shall be considered 
waived. Within 2 days from the date of any ruling on any petition. motion. 
or other matter by the presiding officer of the motions docket. any interested 
party may petition for a review of such ruling by a quorum of the Commission. 
such petition for review shall not be essential for the preservation of any ex- 
ception taken. 

REHEARINGS 

11.271 Petitions; content,.' -Any party whose interests are aggrieved or 
adversely affected by any decision, order. or requirement of the Commission 
may file a petition for rehearing of the same or any matter determined 
therein as provided in section 405 of the act. Such petition for rehearing 
may request (1) reconsideration, either in cases decided after hearing or in 
cases of applications granted without hearing under title III of the act; 
(2) reargument; (3) reopening of the proceeding; (4) amendment of any 
finding, or (5) other relief. Such petition shall be specific as to the form of re- 
lief sought and. subject to this requirement, may contain alternative requests. 
Each such petition shall state with particularity in what respect the decision. 
order, or requirement or any matter determined therein is claimed to be unjust, 
unwarranted, or erroneous, and with respect to any finding of fact must specify 
the pages of record relied on. Where the existence of newly discovered evidence 
is claimed, the petition must be accompanied by a verified statement of the 

+For specific rules regarding petitions for rehearing in connection with applications 
under Title III, see section L387. 
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facts, together with the facts relied on to show that the petitioner, with due 
diligence, could not have known or discovered such facts at the time of the 
hearing. 

11.272 Subscription and service. -Each petition for rehearing shall be sub- 
scribed as provided in section 1.122 and served upon all parties participating in 
the hearing in the manner provided in section 1.141. In case the petition seeks 
reconsideration of a decision, order, or requirement made without a hearing, the 
party filing the petition shall serve the same in the manner provided in section 
1.141 upon the party or parties to whom such decision, order, or requirement 
was directed. 

11.273 Opposition. -An opposition to any petition for rehearing may be 
filed within 10 days after the tiling of such petition, and shall be subscribed or 
verified as l.rovided in section 1.122 and served upon all parties participating in 
the hearing in the manner provided in section 1.141. 

11.274 Special calendar when granted. -In case any petition for rehearing 
is granted, whether the taking of additional testimony is ordered or otherwise, 
the case shall be placed upon a special calendar and consideration of the same 
shall be expedited. 

FINANCIAL, OWNERSHIP AND OTHER REPORTS OF 
BROADCAST LICENSEES 

41.301 Financial report. -Each licensee of a broadcast station (standard, 
FM, television, and international) shall file with the Commission on or 
before April 1 of each year .(on Form 324 or such other form as the Com- 
mission may prescribe, together with supporting schedules) a balance sheet 
showing its financial condition as of December 31 of the preceding calendar 
year and an income statement for said calendar year. Each such form 
shall be subscribed as provided in 11.121 of the Commission's regulations. 

11.302 Filing of oontracts. -Each licensee of a broadcast station (stand- 
ard, FM, television, and international) shall file with the Commission 
within 30 days of execution thereof verified copies of all documents, in- 
struments, contracts (the substance of oral contracts or understanding shall 
be reported in writing for submission) together with amendments, supple- 
ments, and changes therein and cancellations thereof relating to owner- 
ship, management or control of licensee of station, or of any of licensee's 
stock, rights or interests therein; the use, management, or operation of 
licensed facilities; and agreements relating to network service, transcrip- 
tion service or bulk time sales (amounting to two hours or more per day) ; 

including but not limited to (a) Articles of partnership, association, or 
incorporation; (b) by -laws affecting character of organization, control, 
number or powers of its officers or directors, the classification or voting 
rights of any stock; (e) any document, instrument, or contract relating to 
or affecting ownership of licensee, rights or interests therein, its stock, 
or voting rights thereto; (d) management contracts, network contracts, 
transcription network contracts, and time sales to brokers. 

11.303 Ownership reports -(a) Annual ownership reports. The licensee 
of each broadcast station (standard, FM, television, and international) 
shall file on or before April 1 of each year on FCC Form 323 an annual 
ownership report and shall show the following information as of December 
31 of the preceding calendar year:' 

(1) In the case of an individual, the name of such individual. 
(2) In the case of a partnership; the names of the partners and the 

interests of each partner.' 
(3) In the case of a corporation or association: (1) Capitalization, with a 

description of the classes and voting power of stock authorized and the shares 
of each class issued and outstanding; (ii) the name, residence, citizenship, and 
stockholdings of officers and directors, and stockholders; (iii) full information 
with respect to the interest and identity of any person whether or not a stock- 
holder of record, having any interest, director or indirect, in the licensee or 
any of its stock; 

For example: 
(a) Where A is the beneficial owner or votes stock held by B, the same in- 

formation should be furnished for A as is required for B. 
(b) Where X corporation controls the licensee, or hold 25% or more of the 

stock of the licensee, the same information should be furnished with respect 
to X corporation (its capitalization, officers, directors, and stockholders and 
the amount of stock in X held by each) as is required in the case of the licensee, 
together with full information as to the identity and citizenship of the person 
authorized to vote licensee's stock. 

(c) The same information should be furnished as to Y corporation if it 
controls X corporation or holds 25% or more of the stock of X, and as to Z 
corporation if it controls Y corporation or holds 25% or more of the stock 
of Y and so on back to natural persons. 
(iv) full information as to family relationship or business association between 
two or more officials and /or stockholders. 

(4) In the case of all licensees: (i) The name, residence, position and date 
of appointment of operating personnel determining program policy (such as 
general manager, program director, etc.) ; (ii) a list of all contracts still 
in effect required to be filed with the Commission by 1 1.302 showing the date 
of execution and expiration of each contract; (iii) any interest which the 
licensee may have in any other broadcast station. 

(b) Interim ownership reports. An interim ownership report shall be filed 
by each licensee on FCC Form 323A describing any change in information 
required in the annual ownership report from that perviously reported within 
30 days after any such change occorre, including without limitation: 

(1) Any change in capitalization or organization. 
(2) Any change in officers and directors or .in operating personnel deter- 

mining program policy. 
(3) Any transaction affecting the ownership. direct or indirect, or voting 

rights of licensee's stock, such as (i) a transfer of stock, (ii) issuance of 

' For the year 1945, an Annual Ownership Report shall be flied with the Commission 
on FCC Form 323 on or before November 1, 1945, showing the information by 1 1.303 
as of June 30, 1945. 

s Any change in partners or in their rights will renuire prior consent of the Commission 
upon an application for consent to assignment of license. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 460) 

new stock or disposition of treasury stock, (iii) acquisition of licensee's stock 
by the issuing corporation. 

(4) Any change in the officers, directors or stockholders of a corporation 
other than the licensee such as X, Y or Z Corporation described in the 
example above. 
Provided, however, That in the case of a change in the officers, directors or 
stockholders of a corporation other than the licensee (such as X, Y or Z 
corporation described in the example above). such change need not be reported 
in the interim report unless that corporation directly or indirectly owns 25% 
or more of the voting stock in the licensee.: 

(c) Exceptions. Where information is required under paragraphs (a) or 
(b) of this section with respect to a corporation having more than 50 stock- 
holders, such information need be filed only with respect to stockholders having 
1% or more of the stock of the corporation. 

4 1.304 Definitions. -As used in 44 1.301- 1.303: 
(a) "Stock" shall include any interest, legal or beneficial in, or right or 

privilege in connection with stock. 
(b) "Officer" and "director" shall include the comparable officials in un- 

incorporated associations. 
(c) "Contract" shall include any agreement (including, without limita- 

tion, an option, trust, or pledge) or any modification thereof, express or 
implied, oral or written. 

SPECIAL PROVISIONS itELATINO TO RADIO 
(Application under part I of title III of the act) 

11.351 Place of filing; number of copies. -Each application for construction 
permit or station license, and all papers incorporated therein and made a part 
thereof, with respect to the number of copies and place of filing, shall be sub- 
mitted as follows: 

Class of station 
a. All classes of Alaskan sta- 

tions, except broadcast 
and amateur. 

b. Aircraft 
c. Geophysical 
d. All lasses Including port- able, except standard 

broadcast, high frequen- 
cy broadcast, internation- 
al broadcast, television 
and amateur. 

e. Ship 
f. Standard broadcast, high 

frequency broadcast, in- 
-ternational broadcast and 
television. 

g. Amateur 

Number of application forms required and method 
of filing 

3 copies via inspector in charge. radio district No. 14, 
Seattle, Wash. 

1 copy direct to Washington, D. C. 
Do. 

2 copies direct to Washington. D. C. 

1 copy direct to Washington, D. C. 
3 copies direct to Washington, D. C. 

I copy to be sent as follows: (a) To proper district 
office if it requires personal appearance for operator 
examination under direct supervision from that office; 
(b) direct to Washington, D. C.. in all other eases. 
Including examination for class C privileges. 

11.352 Contents. -Each application shall be specific with regard to fre- 
quency or frequencies, power, hours of operation. equipment, location of the 
station, and other information required by the application forms. An application 
for broadcast facilities in the band 550 kilocycles to 1600 kilocycles shall be 
limited to one specific frequency. An application for radio station construction 
permit or license requesting alternate facilities will not be accepted. 

41.353 Full disclosures. -Each application shall contain full and complete 
disclosures with regard to the real tarty or parties in interest, and their legal, 
technical, financial. and other qualifications, and as to all matters and things 
required to be disclosed by the application forms. 

41.354 Additional statements. -In addition the Commission may require an 
applicant to submit such documents and written statements of fact, under oath, 
as in its judgment may be necessary. 

11.355 Installation or removal of apparatus.- Applications for construction 
permit or modification thereof, involving removal of existing transmitting ap- 
paratus and/or installation of new transmitting apparatus, shall be filed at least 
60 days prior to the contemplated removal and /or installation. 

41.356 Forfeiture of construction permits: extensions of Time. -(a) A con- 
struction permit shall be automatically forfeited if the station is not ready for 
operation within the time specified therein or within such further time as the 
Commission may have allowed for comi letion. and a notation of the forfeiture 
of any construction permit under this provision will be placed in the records 
of the Commission as of the expiration date. 

(b) Any application' for extension of time within which to construct n sta- 
tion shall be filed at least thirty days prior to the expiration date of such per- 
mit if the facts supporting such application for extension are known to the ap- 
plicant in time to permit such filing. In other cases such applications will be 
accepted upon a showing satisfactory to the Commission of sufficient reasons 
for filing within less than thirty days prior to the expiration date. Such appli- 
cations will be granted upon a specific and detailed showing that the failure to 
complete was due to causes not under the control of the grantee, or upon a 
specific and detailed showing of other matters sufficient to justify the extension. 

41.357 License following construction permit. -In all cases where a con- 
struction permit is required by section 319 of the act for the construction of a 
station, the application for station license (or for station license or modification 
thereof, if for station other than broadcast) shall be filed by permittee prior to 
service or program teats. 

11.358 Where construction permit not required. -Each application for a new 
license, except amateur, where a construction permit is not a prerequisite 

s Before any change in the organisation. capitalisation, officers, directors or stockholders 
of a corporation other than licensee, which results in a change in the control of the 
licensee, prior Commission consent must be received under Section 310 (b) of the 
Communications Act. 

F. C. C. Form No. 701. 

thereto, shall be filed at least 60 days prior to the contemplated operation of 
the station: Provided, however, That in emergency and for good cause shown, 
the Commission may waive the requirements of this rule. 

11.359 Modification of license. -An application for modification of license, 
except amateur, and except as otherwise provided by these rules, may be filed 
for change in frequency, change in operating power where no construction Is 
necessary, change in hours of operation, and for change in name of licensee 
where no change in ownership or control is involved. In case of a broadcast 
station, an application for modification of license may be filed for change in 
location of main studio. In case of all stations other than broadcast. an appli- 
cation for modification of license may be filed for change in points of com- 
munication, change in nature of authorized service, and to cover an outstanding 
construction permit where the station is already licensed. Except when filed 
to cover construction permit, each application for modification of license shall 
be filed at least 60 days prior to the contemplated modification of license: 
Provided, however, That in emergencies and for good cause shown, the require- 
ments hereof may be waived insofar as time for filing is concerned. 

11.360 Renewal of license. -Unless otherwise directed by the Commission, 
each application for renewal of license shall be filed at least 60 days prior to 
the expiration date of the license sought to be renewed. No application for re- 
newal of license of a standard broadcast station will be considered unless there 
is on file with the Commission, the balance sheet and income statement and re- 
ports currently required by Sections 1.301 and 1.303. reference to which by 
date and file number shall be included in the application. 

11.362 Filing directed by Commission.- Whenever the Commission regard: 
an application for a renewal of license as essential to the proper conduct of a 
hearing or investigation, and specifically directs that it be filed by n date cer- 
tain, such application shall be filed within the time thus specified. If the licensee 
fails to file such application within the prescribed time, the hearing or investi- 
gation shall proceed as if such renewal application had been received. 

41.363 Temporary extension of station licenses. -Where there is pending 
before the Commission any application, investigation, or proceeding which, after 
hearing, might lead to or make necessary the modification of, revocation of. or 
the refusal to renew an existing license, the Commission may, in its discretion, 
grant a temporary extension of such license: Provided, however, That no 
such temporary extension shall be construed as a finding by the Commission that 
the operation of any radio station thereunder will serve public interest, con- 
venience, and necessity beyond the express terms of such temporary extension 
of license: And provided further, That such temporary extension of license will 
in no wise affect or limit the action of the Commission with respect to any 
pending application or r roceeding. 

41.364 Assignment or transfer of control. -(a) General. -(1) Voluntary: 
Application for consent to voluntary assignment of a construction permit or 
license, or for consent to voluntary transfer of control of a corporation holding 
n construction permit or license. shall be filed with the Commission at least 60 
days prior to the contemplated effective date of assignment or transfer of control. 

(2) Involuntary: In the event of the death or legal disability of a permittee 
or licensee, or a member of a partnership, or a person directly or indirectly in 
control of a corporation. which is a permittee or licensee. 

(i) the Commission shall be notified in writing promptly of the occurrence 
of such death or legal disability, and 

(ii) within thirty days after the occurrence of such death or legal disability 
(except in the case of a ship or amateur station), application shall be filed for 
consent to involuntary assignment of such permit or license or for involuntary 
transfer of control of such corporation to a person or entity legally qualified to 
succeed to the foregoing interests under the laws of the place having jurisdic- 
tion over the estate involved. In the case of ship and amateur stations, involun- 
tary assignment of licenses will not be made; such licenses shall be surrendered 
for cancellation upon the death or legal disability of the licensee. 

(b) Broadcast. -With each such application, involving any standard broad- 
cast station construction permit or license, there shall be submitted under oath 
or affirmation all information required to be disclosed by the application forms 
prescribed by the Commission, together with such other information under oath 
or affirmation as the Commission may require. 

(c) Other than broadcast. -In all classes of applications for consent to as- 
signment of construction permit or license or for consent to transfer of control 
of a corporation holding a construction permit or license. other than those pre- 
scribed in paragraph (b), the Commission may require the furnishing of such 
information as in its discretion is deemed necessary. 

11.365 Special temporary authorizations. -(a) Special temporary authority 
may be granted for the operation of a station for a limited time, or in a man- 
ner and to an extent or for service other or beyond that authorized In an exist- 
ing license upon proper application therefor ? Provided, however, That no such 
request will be considered unless: 

(1) It is received by the Commission at least 10 days previous to the date of 
proposed operation: Provided, however, That any such request received within 
less than 10 days may be accepted upon due showing of sufCient reasons for 
the delay in submitting such request; 

(2) Full particulars as to the purpose for which the request is made are 
stated. 

(b) If the request is for operation of a standard broadcast station, the fol- 
lowing additional requirements shall apply: 

(1) No such authority may be granted to a person other than the licensee of 
an existing standard broadcast station. 

(2) The request shall be limited to a definite or temporary period or periods 
for the transmission of programs or events which are not recurrent, and ap- 
proval thereof will not be granted for a period in excess of 80 days. 

(3) The request shall show that it has been seasonably submitted to other 
stations whose operations may be affected (to be determined as indicated below), 
and the date on which such request was so submitted, which such stations 
shall submit direct to the Commission waiver of objection to the granting 
thereof or a statement of the nature of any objections that such stations may 
desire to interpose. 

(4) If the request is for operation upon a clear channel, ahowing required 
above shall be made with respect to the class I station or stations on the 
channel. 

i Informal applications. 
(Continued on page 464) 
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0. There Is An Audiodisc And An Audiopoint 
For Every Recording Need 

AUDIODISCS have all of the features essential to high fidelity recording. 

A superior lacquer is applied by a unique process that gives a flawless 

surface. In cutting, the thread throws well and there is no static. In play- 

back, whether at once or in the future, there is low surface noise. Their 

playback life is unequalled. There are six types of AUDIODISCS: 

RED LABEL tops all accepted quality standards 
for professional use. Double -sided in 61/2", 8 ", 
10 ", 12" and 16" diameters. 

SINGLE FACE RED LABEL brings new economy 
to applications requiring but one side. 12" and 
16" diameters. 

YELLOW LABEL, Double -sided blanks of uni- 
form quality and "wide latitude." Extra -fine 
adjustments unnecessary. Sizes as Red Label. 

REFERENCE permits extreme economy in test - 
cuts, filing and reference recordings. Double - 
sided in 10 ", 12" and 16" diameters. 

MASTERS for choice copies (pressings) after 
electroplating. Double or single face in 12", 
131." and 17'." diameters. 

BLUE LABEL best discs at low cost. Thin alumi- 
num base, some ording lacquer as profes- 
sional AUDIODISCS. 61/2", 8" and 10': 

All AUDIODISCS are manufactured on aluminum base -and glass base too, except 
for the 61/2' and Blue Label type. 

UDIO DEVICES. INC.. 444 MADISON AVE., N. Y. C. 

AUDIOPOINTS 
Audiopoints, made by 
skilled craftsmen, are 
available in three types of 
recording styli and three 
types of playback points. 
Cutting and playback 
points are matched to give 
finest performance. 

RECORDING POINTS 

SAPPHIRE NO. 14, for profession- 
als, designed to give proper thread 
throw No finer mode. 

STELLITE NO 34, professional 
type. Cuts quiet, shiny groove for 
several hours. 

DIAMOND -LAPPED STEEL NÓ.50, 
cuts o fine, quiet groove- gives 
from 15 to 30 minutes actual re- 
cording time. 

PLAYBACK POINTS 
SAPPHIRE NO. 113, finest obtain. 
able. Complete fidelity and mini- 
mum disc wear. 
BENT SHANK NO. 154, for heavy 
pickups. 
STRAIGHT SHANK STEEL NO. 
151, for light pickups. 

Audio's resharpening and 
repolishing services give 
real economy in the use of 
AUDIOPOINTS, Nos. 14, 

34 and 113. Consult your 
local dealer. 

/f/.7 4/eal/4 &el/melted cuLdiadiscs 
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(5) If the request is made by time -sharing station, the showing required 
above shall be made with respect to the station or stations with which time 
is shared. 

(ti) In any case, the showing required above must be made with respect to any station on the same or adjacent channels when any such station is located 
within the interference range of the station making the request to be deter- 
mined by the "Standards of Good Engineering Practice Concerning Standard Broadcast Stations." 

(7) Waiver of objections, or statement of objections, when furnished under this rule, shall be forwarded direct to the Commission by the responding station, 
and in the case of waiver shall show whether the waiver covers simultaneous 
operation or whether the station is giving up the time sought by the applicant. 
Where it appears that the proposed operation has been seasonably submitted to 
the station or stations referred to in subparagraphs (4), (5), and (6), above. 
and no reply has been received, it will be considered that such stations bave 
waived any objections to the granting of the request. 

41.366 Special service authorizations. -Special service authority may be 
issued to the licensee of a standard broadcast station or, in connection with the furnishing of facilities for service to the United States Government, to the licensee of an international broadcast station or an international point -to -point station, for a service other or beyond that authorized in its existing license for 
a period not exceeding that of its existing license. 

Application for special service authorization for standard broadcast stations 
must be made by formal application and a satisfactory showing must be made 
in regard to the following, among others: 

(a) That the requested operation may not be granted on a regular basis under the existing rules governing the operation of standard broadcast stations; 
(b) That experimental operation is not involved as provided for by Section. 

3.32 of the Rules and Regulations; 
(c) That public interest, convenience, and necessity will be served by the authorization requested. 
41.367 Inconsistent or conflicting applications. -When an applicant has an application pending and undecided, no other inconsistent or conflicting applica- 

tion filed by the same applicant, his successor or assignee, or on behalf or for the benefit of said applicant, will be accepted for consideration. 
11.368 Multiple applications; broadcast aeroice. -In the broadcast service, while there is one application for new or additional facilities pending for a standard, international, television, facsimile, high frequency, or experimental 

broadcast station, the Commission will sot consider another application for 
new or additional facilities for a station of the same class (as given above) 
to serve in whole or in part the same area, by the same applicant or by his successor or assignee, or on behalf or for the benefit of the original parties in interest. Two auch applications may not be filed simultaneously. 

41.369 Repetitious applications. -(a) Broadcast services, -In the broad- cast service, where an applicant has been afforded an opportunity to be heard with respect to a particular application for a new standard, international, television, facsimile, high frequency, or developmental broadcast station, or or for an extension or enlargement of existing service or facilities, and the Commission has, after hearing or default, denied the application or dismissed it with prejudice, the Commission will not consider another application for a station of the same class (as given above) to serve in whole or in part the same area, by the same applicant or by his successor or assignee, or on behalf of or for the benefit of the original parties in interest, until after the lapse of 
12 months from the effective date of the Commission's order. (b) Other radio services. -In any other radio service, where an applicant has been afforded an opportunity to be heard with respect to a particular application for new station, or for an extension or enlargement of service or facilities, and the Commission has, after hearing or default, denied the appli- cation or dismissed it with prejudice, the Commission will not consider a like application involving service of the same kind to the same area by the same applicant, or by his successor or assignee. or on behalf of or for the benefit of the original parties in interest, until after the lapse of 12 months from the effective date of the Commission's order: Provided, however, That the Com- mission may waive the requirements of this rule in situations affecting safety of life or property. 

41.370 Pending appeal. -Where an appeal has been taken from the action of the Commission in denying a particular application, another applica- tion for the same class of broadcast station and for the same area, in whole or in part, tiled by the same applicant or by his successor or assignee, or on behalf or for the benefit of the original parties in interest, will not be considered until the final disposition of such appeal. 

ACTION ON APPLICATIONS UNDER TITLE III 
41.381 Grants without a hearing. -Where an application for radio facilities 

Is proper upon its face, and where it appears from an examination of the application and supporting data that (1) the applicant is legally, technically 
and financially qualified; (2) a grant of the application would not involve 
modification, revocation, or non -renewal of any existing license or outstanding construction permit ; (3) a grant of the application would not cause electrical interference to an existing station or station for which a construction permit 
is outstanding within its normally protected contour as prescribed by the 
applicable Rules and Regulations; (4) a grant of the application would not preclude the grant of any mutually exclusive application; and (5) a grant 
of the application would be in the public interest, the Commission will grant 
the application without a hearing. 

11.382 Partial grants. -Where the Commission without n hearing grants 
any application in part, or with any privileges. terms. or conditions other 
than those requested, the action of the Commission shall be considered as a grant of such application unless the applicant shall, within 20 days from the 
date on which public announcement of such grant is made, or from its effective 
date if a later date is specified, file with the Commission a written request for 
a hearing with respect to the part, or with respect to the privileges, terms, or 
conditions. not granted. Upon receipt of such request, the Commission will vacate its original action upon the application and set the application for hearing in 
the same manner as other applications are set for hearing. 

11.383 Designation for hearing.-Applications will he designated for hearing 
in the following cases: 

i Form 317. 
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(a) Where it does not appear from an examination of the application 
that the applicant is legally, technically or financially qualified; or 

(b) Where a grant of the application would require the modification, 
revocation, or non -renewal of license of an existing station or of any out- 
standing construction permit ; or 

(c) Where a grant of the application would cause electrical interference 
to an existing station or station for which a construction permit is out- 
standing within its normally protected contour as prescribed by the applicable 
Rules and Regulations; or 

(d) Where it does not appear from an examination of the application 
that a grant of the application will be in the public interest. 

(e) Where a grant of the application would preclude the grant of an 
application or applications mutually exclusive with it. However, the Com- 
mission may, if public interest will he served thereby, make a conditional 
grant of one of the applications and designate all of the mutually exclusive 
applications for hearing. Such conditional grant will be made upon the express 
condition that such grant is subject to being withdrawn if at the hearing it 
is shown that public interest will be better served by a grant of one of the 
other applications. Such conditional grants will be issued only where it 
appears: 

(i) That some or all of the applications were not filed in good faith 
but were filed for the purpose of delaying or hindering the grant of another 
application ; or 

(ii) That public interest requires the prompt establishment of radio 
service in a particular community or area ; or 

(iii) That a grant of one or more applications would be in the public 
interest and that a delay in making a grant to any applicant until after 
the conclusion of a hearing on all applications might jeopardize the rights 
of the United States under the provisions of international agreement to 
the use of the frequency in question; or 

(iv) That a grant of one application would be in the public interest 
and that it appears from an examination of the remaining applications that 
they cannot be granted because they are in violation of provisions of the 
Communications Act, or of other statutes, or of the Commission's rules 
and regulations. 

41.384 Procedure when case is designated for hearing. -(a) When an ap- 
plication has been designated for hearing, the Secretary of the Commission will 
mail a written notice to the applicant setting forth the action of the Commis- 
sion designating the application for hearing, together with such statement of 
the Commission's reasons therefor as shall be appropriate to the nature of the 
application. In order to avail himself of the opportunity to be heard, the appli- 
cant, in person or by his attorney, shall, within 15 days of the mailing of the 
notice of designation for hearing by the Secretary, file with the Commission a 
written appearance stating that he will appear and present evidence on the 
issues specified in the statement of reasons furnished by the Commission on 
such date as may be fixed for the hearing. In cases involving applications for 
facilities other than AM broadcast, FM broadcast, international broadcast, or 
television, the applicant shall submit with his appearance an additional copy 
of his application and supporting documents. 

(b) The Commission will on its own motion name as parties to the hearing: 
(i) Any existing licensee or holder of an outstanding construction permit 

who, if the application were granted, would suffer electrical interference 
within his normally protected contour as prescribed by the Commission's 
Rules and Regulations. 

(ii) Any exisiting licensee or holder of an outstanding construction per- 
mit whose license or construction permit would have to be modified or 
revoked, or whose application for renewal of license would have to be denied, 
if the application in question were granted. 

(iii) Any person who, prior to the time the application in question was 
designated for hearing. had filed with the Commission a mutually exclusive 
application. Persons filing mutually exclusive applications after the applica- 
tion in question has been designated for hearing will be named as parties only 
if the Commission in its discretion deems such action advisable. 
41.385 Petitions to intervene. -(a) Where the Commission has failed on 

its own motion to name as parties to a hearing any person specified in Section 
1.384(b), such person will be permitted to participate in the proceeding by 
filing a petition to intervene showing that he comes within the provisions of 
Section 1.384(b). Where the petition to intervene is based upon a claim that 
n grant of the application would cause electrical interference to an existing 
station or a station for which a construction permit is outstanding within its 
normally protected contour as prescribed by the applicable Rules and Regula- 
tions, the petition must be accompanied by an affidavit of a qualified radio 
engineer which shall show either by reference to the Commission's Standards 
of Good Engineering Practice or to actual measurements made in accordance 
with the methods prescribed by the Commission's Standards of Good Engi- 
neering Practice that electrical interference will be caused to the existing 
station or station for which a construction permit is outstanding within the 
normally protected contour of the station. 

(b) Any other person desiring to participate in the hearing may file a 
petition to intervene. The petition must set forth the interest of the petitioner 
in the proceedings and must show how such person's participation will assist 
the Commission in the determination of the issues in question. The Commission 
in its discretion may grant or deny such petition or may permit intervention 
by such persons limited to particular issues or to a particular stage of the 
proceeding. 

(e) The granting of any petition to intervene shall not have the effect of 
changing or enlarging the issues specified in the Commission's notice of hearing 
unless the Commission shall on motion amend the same. 

(d) Petitions to intervene under this section must be filed with the Com- 
mission not later than 15 days after the issues in the hearing have first been 
published in the Federal Register. Any person desiring to file a petition to inter- 
vene after the expiration of such 15 days must set forth the reason why it was 
not possible to file the petition within the prescribed 15 days. Unless good 
cause is shown for delay in filing, the petition will not be granted. 

11.386 Motions to enlarge or change the issues.- Motions to enlarge or 
change the issues may be filed by any party to a hearing. Such motions must 
be filed with the Commission not later than 15 days after the issues in the 
hearing have first been published in the Federal Register. Any person desiring 

(Continued on page 466) 
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to file a motion to enlarge or change the issues after the expiration of such 15 
days must set forth the reason why it was not possible to file the petition within 
the prescribed 15 days. Unless good cause is shown for delay in filing, the 
motion will not be granted. 

11.387 Petitions for reconsideration or for rehearing. -(a) Where an appli- 
cation has been granted without a hearing, any person aggrieved or whose 
interests would be adversely affected thereby may file a petition for recon- 
sideration of such action. Suet. petition must be filed with the Commission within 
20 days after public notice is given of the Commission's action in granting the 
application. Such petition will be granted if the petitioner shows that: 

(i) Petitioner is an existing licensee or permittee and a grant of the appli- 
cation would require the modification, revocation, or non -renewal of his 
license or construction permit ; or 

(ii) That petitioner is an existing licensee or permittee and a grant of 
the application would cause interference to his station within the normally 
protected contour as prescribed by applicable Rules and Regulations ; or 

(iii) At the time the application was granted, petitioner had a mutually 
exclusive application pending before the Commission or 

(iv) A grant of the application is not in the public interest. 
(b) Where an application has been granted or denied after hearing, peti- 

tions for rehearing may be filed within 20 days after public notice is given of 
the Commission's action in granting or denying the application. Petitions for 
rehearing by persons not parties to the Commission's hearing will not be 
granted unless good cause is shown as to why it was not possible for such 
person to participate earlier in the Commission's proceeding. 

(c) Where a petition for reconsideration or for rehearing is based upon a 
claim of electrical interference within the normally protected contour of au 
existing station or a station for which a construction permit is outstanding, 
such petition must be accompanied by an affidavit of a qualified radio engineer 
which shall show either by reference to the Commission's Standards of Good 
Engineering Practice or to actual measurements made in accordance with the 
methods prescribed by the Commission's Standards of Good Engineering Prac- 
tice that electrical interference will be caused to the station within its normally 
protected contour. If the claim of interference is not based upon actual meas- 
urements made in accordance with the Standards of Good Engineering Practice, 
it may be controverted by affidavit containing results of actual measurements 
made in accordance with the Standards of Good Engineering Practice. 

(d) Each petition for reconsideration or rehearing shall be subscribed as 
provided in Section 1.122 and served upon all parties participating in the hear- 
ing in the manner provided in Section 1.141. In the case of a petition for 
reconsideration of a decision, order, or requirement made without a hearing, the 
party filing the petition shall serve the same in the manner provided in Section 
1.141 upon the party or parties to whom such decision, order, or require- 
ment was directed. 

(e) Any opposition to a petition for reconsideration or rehearing may be 
filed within 10 days after the filing of such petition. 

(f) Petitions for reconsideration or rehearing filed under this section may 
request (1) reconsideration, either in cases decided after hearing or in cases 
of applications granted without hearing; (2) reargument ; (3) reopening of 
the proceeding; (4) amendment of any finding; or (5) such other relief as 
may be appropriate. Such petition shall state specifically the form of relief 
sought and, subject to this requirement, may contain alternative requests. 
Each such petition shall state with particularity in what respect the decision, 
order, or requirement or any matter determined therein is claimed to be unjust, 
unwarranted, or erroneous, and with respect to any finding of fact must specify 
the pages of record relied on. Where the petition is based upon a claim of 
newly discovered evidence it must be accompanied by a verified statement of 
the facts relied upon, together with the facts relied on to show that the petitioner, 
with due diligence, could not have known or discovered such facts at the time 
of the hearing. 

[Proposed Rule] 11.388 Special rules relating to action on applica- 
tions for assignment and transfer of control. -(a)Applications for con- 
sent to the assignment of a construction permit or license for an AM, 
FM, television, or other broadcast station or for consent to the transfer 
of control of a corporation holding such a construction permit or license 
shall be filed with the Commission on Form FCC No. 314 (Assignment 
of License) or FCC No. 315 (Transfer of Control). Each application 
shall be accompanied by a copy of a proposed notice in a form prescribed 
by the Commission which notice the licensee or permittee shall cause to 
be published at least twice a week for the 3 weeks immediately follow- 
ing the filing of such application in a daily newspaper of general circu- 
lation published in the community in which the station is located. The 
notice shall state the terms and conditions of the proposed assignment 
or transfer, the name of the proposed assignee or transferee, and, further, 
that any other person desiring to purchase the facilities upon the same 
terms and conditions may file an application to this effect with the 
Federal Communications Commission within 60 days from the date of the 
first publication of the notice, which date shall be expressly set forth 
therein. Upon receipt of the application, the Commission itself will issue 
a similar public notice stating the terms and conditions of the proposed 
sale and stating that others may file competing applications for the same 
facilities upon the same terms and conditions. 

(b) No action on any such application will be taken by the Com- 
mission for a period of 60 days from the date of filing, during which time 
any person desiring to purchase the facilities upon the same terms and 
conditions may file a competing application. In the case of such com- 
peting application, it shall be necessary for the applicant to execute only 
so much of the application form as relates to the proposed assignee or trans- 
feree -FCC Form No: 314, Part II, and Form No. 315, Part III. 

(c) If no competing application is filed during this 60 -day period, 
the Commission will consider the original application upon its merits and 
will grant it if it appears from an examination of the application and 
supporting data public interest will be served thereby ; otherwise it will 
be designated for hearing. If, during such 60 -day period, any other appli- 
cation is filed, all such applications will then be considered simultaneously 
upon their merits, and if, upon such consideration, it appears that the 
proposed assignee or transferee selected by the licensee is the best quali- 
fied and that the transfer would otherwise be in the public interest, the 
Commission will grant the original application without a bearing. If the 
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Commission is unable to make such a determination upon consideration 
of the several applications, the original application and all competing 
applications will be designated for hearing, to be heard in a consoli- 
dated proceeding, to determine among other things which of the appli- 
cants is best qualified to operate the station in the public interest. 

Part 2- GENERAL RULES AND REGULATIONS 

TABLE OF CONTENTS 

See. 
2.1 
2.2 
2.3 
2.4 

Permittee. 
Station licensee. 
Operator licensee. 
Radio station. 

Sec. 
2.20 
2.21 
2.22 
2.23 

Plate input power. 
Antenna power. 
Antenna current. 
Antenna resistance. 

2.5 Useful radio spectrum. 2.24 Modulation 
2.6 Television. 2.25 Modulator stage. 
2.7 Facsimile. 2.26 Morulated stage. 
2.8 Type A facsimile. 2.27 Last radio stage. 
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2.11 Carrier wave. 2.30 Maximum percentage modulation. 
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quency. 2.33 Plate modulation. 
2.14 Operating frequency. 2.34 Grid modulation. 
2.16 Communication band. 2.35 Special provisions for apparatus em- 
2.16 Authorised band. ploying alternating plate supply 
2.17 Authorized or licensed power. (self -rectifying plate supply). 
2.18 Operating power. 2.36 Standard time: daylight saving time. 
2.19 Maximum rated carrier power. 

ADMINISTRATIVE REGULATIONS 

Sec. S ec. 
2.41 Period of construction. 2 .53 Operators, place of duty. 
2.42 Equipment test. 2 .64 Retention of radio station logs. 
2.43 Service or program test 2 .55 Logs, by whom kept. 
2.44 Authorisation for tests not to be 2 .56 Log form. 

construed as license. 2 .57 Correction of logs. 
2.45 License expiration time and periods. 2 .58 Rough logs. 
2.46 License, simultaneous modification 2 .59 Distress messages. 

and renewal. 2 .60 Control of distress traffic. 
2.47 Maintenance tests of licensed sta. 2 .61 Retransmission of distress message. 

tions. 2 .62 Resumption of operation after dis- 
2.48 Station inspection. tress. 
2.49 Call letter assignment 2.63 Operation during emergency. 
2.50 Deletion of call letters. 2.64 Portable -mobile station. 
2.61 Station license, posting of. 2.65 Station identification. 
2.52 Operator license, posting of. 2.66 Discontinuance of operation. 

Sec. 
2.71 
2.72 
2.73 
2.74 
2.76 
2.76 
2.77 

Sec. 
2.91 
2.92 

TECHNICAL REGULATIONS 

Allocation of frequencies. 
Classification of emissions. 
Special emissions. 
Permissible band width of emission. 
Frequency measurement 
Primary standard of frequency. 
Type B emission prohibited. 

Sec. 
2.78 Frequency tolerance. 
2.79 Operating power. computation of. 
2.80 Operating newer tolerance. 
2.81 Changes In height or location of an- 

tenna. 
2.82 Inspection of tower lights and asso- 

efated control equipment 

NATIONAL D 

National defense -free service. 
National defense-emergency author- 

ization. 

EFENSE 

Sec. 
2.93 National defense -naval instructions 

regarding ship radio service. 

PROVISIONS GOVERNING THE OPERATION OF CERTAIN 
RADIO FREQUENCY DEVICES 

Sec. 
2.101 General. 
2.102 Apparatus excepted from require- 

ments of other rules. 

LOW POW ER 

See. 
2.103 Exceptions: interference to radio re- 

ception. 
2.104 Inspection and test: certificates. 

DEFINITIONS' 

12.1 permittee.- "Permittee" means the holder of a radio station construc- 
tion permit. 

12.2 Station licensee.- "Station licensee". means the holder of a radio 
station license. 

12.3 Operator licensee.- "Operator licensee" means the holder of a license 
or permit for the technical operation (manipulate the controls) of a licensed 
radio station. 

12.4 Radio station. -"Radio station" or "Station" means a station equipped 
to engage in radio communication or radio transmission of energy. A station 
includes all apparatus used at a particular location for one class of service. 
Radio stations are classified according to the nature of the service they 
furnish and in each service there may be several classes of radio stations as 
hereinafter provided. 

12.5 Useful radio spectrum.- "Useful radio spectrum" means the total 

' For additional definitions see Appendix A of rules, not published herewith. 
s A licensee may hold more than one license. The provisions of any rules of the Com- 

mission imposing requirements on licensees shall be considered to apply only with respect 
to the particular class of station to which the rule relates unless the context otherwise 
clearly requires. 
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It's a mark of quality 
in any equipment when the frequency 

source is a BLILEY CRYSTAL 

Anyone familiar with radio fre- 
quency applications knows that 
the name Bliley on a crystal means 
original engineering for a specific 
job. True -Bliley builds crystals 
by the million -but Bliley crafts- 
manship was never gained through 
mass production. 

Fifteen years of interpreting the 
needs of communications engi- 
neers, personalized attention to 
their individual problems, has 
provided the engineering back- 
ground and experience that has 

made possible consistent quality 
production. 

In the current line of Bliley 
Crystals all that proved good in 
wartime models has been retained, 
with important refinements for 
peacetime applications. New 
types have been added -more are 
on the way. 

Make it a habit to consult Bliley 
engineers on all of your frequency 
control problems. You will benefit 
from this mark of quality in your 
equipment. 

c'zysf,aLs 

nr 
I 

TYPE TC91 -This new Temperature Stab'. 
lizer is just one of many products described 
in a new Bliley bulletin. Write for your copy. 

Ask fer bulletin 8-27 

BLILEY ELECTRIC COMPANY UNION STATION BUILDING, ERIE, PENNSYLVANIA 
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(Continued from page 466) 

number of frequencies or wavelengths which may be used for the transmission 
of energy, communications, or signals by radios 

42.6 Television.- "Television" is a system of communication in which tran- 
sient visual images of moving or fixed objects are transmitted for reception by 
visual observation. 

e2.7 Facsimile. -"Facsimile' is a system of communication in which im- 
ages are transmitted for record reception. 

52.8 Type A facsimile.- "Type A facsimile" is a system of facsimile com- 
munication in which images are built up of lines or dots of constant intensity. 

52.9 Type B facsimile.- "Type B facsimile" (telephotography, pbotoradio, 
etc.), is a system of facsimile communication in which images are built up of 
lines or dots of varying intensity. 

52.111 Cycles, kilocycles, megacyclea. -in these regulations and in any in- 
strument of authorization issued pursuant thereto the term "cycles" shall be 
construed to mean cycles per second; "kilocycles" to .aeon kilocycles per 
second; and "megacycles" to mean megacycles per second. 

52.11 Carrier wave. -A "carrier wave" is: 
(a) In a frequency stabilized system, the sinusoidal component of a modu- 

lated wave whose frequency is independent of the modulating wave; or 
(b) The output of a transmitter when the modulating wave is made zero; 

or 
(c) A wave generated nt n point in the transmitting system and subse- 

quently modulated by the signal; or 
(d) A wave generated locally at the receiving terminal which when com- 

bined with the sidebands in a suitable detector produces the modulating wave. 
52.12 Carrier frequency. -A "carrier frequency" is tLe frequency of the 

carrier wave. 
12.13 Authorized, licensed, assigned frequency. -"Authorized frequency", 

"licensed frequency ", or "assigned frequency" means the carrier frequency as- 
signed to a station by the Commission and specified in the instrument of 
authorization. 

12.14 Operating frequency. -"Operating frequency" means the carrier fre- 
quency that is actually generated by a station. 

12.15 Communication band.-"Communication band" means the frequency 
band or width of the frequency band required for the type of emission author- 
ized. 

12.16 Authorized band. -"Authorized band" means the frequency band or 
width of the frequency band within which the emissions of a station shall he 
confined. Its width comprises the "communication band" and twice the "fre- 
quency tolerance." 

12.17 Authorized or licensed power. -"Authorized power" or "licensed 
power" means the power assigned to a radio station by the Commission and 
specified in the instrument of authorization. 

12.18 Operating power. -"Operating power" means the power that is ac- 
tually supplied to the radio station antenna. This power is computed by one of 
the several methods hereinafter described in these regulations. 

12.19 Maximum rated carrier power. -"Maximum rated carrier power" is 
the maximum power at which the transmitter can be operated satisfactorily 
and is determined by the design of the transmitter and the type and number of 
vacuum tubes used in the last radio stage. 

12.20 Plate input power. -"Plate input power" means the product of the 
direct plate voltage applied to the tubes in the last radio stage and the total 
direct current flowing to the plates of these tubes, measured without modula- 
tion. 

12.21 Antenna power.- "Antenna input power" or "antenna power" means 
the product of the square of the antenna current and the antenna resistance at the point where the current is measured. 

12.22 Antenna current. -"Antenna current" means the radio- frequency cur- 
rent in the antenna with no modulation. 

12.23 Antenna resistance.- "Antenna resistance" means the total resistance of the transmitting antenna system at the operating frequency and at the point at which the antenna current is measured. 
12.24 Modulation.- "Modulation" is the process of producing a wave, some characteristic of which varies as a function of the instantaneous value of an- other wave. called the modulating wave. 
52.25 Modulator stage. -"Modulator stage" means the last amplifier stage 

of the modulating wave which modulates u radio- trequeuey stage. 
12.26 Modulated atage.- "Modulated stage" means the radio- frequency stage 

to which the modulator is coupled and in which the continuous wave (carrier 
wave) is modulated in accordance with the system of modulation and the characteristics of the modulating wave. 

12.27 Last radio otage.- "Last radio stage" means the oscillator or radio- frequency-power amplifier stage which supplies power to the antenna. 
12.28 Percentage modulation (amplitude).- "Percentage modulation" with 

respect to an amplitude modulated wave means the ratio of half the difference 
between the maximum and minimum amplitudes of the amplitude modulated 
wave to the average amplitude, expressed in percentage.' 

t At the present development of the art the useful radio spectrum is considered to ex- 
tend from 10 kilocycles to 3000000 kilocycles or 30000 meters to 0.01 meters. These 
frequencies are classified into bands with designations and abbreviations as follows: 

Frequency in Kilocycles Designations Abbreviations 
10 to 80 Inclusive Very Low VLF 

Above 30 to 300 " Low LF 
800 to 3000 " Medium MF 

8000 to 80000 High HF 
30000 to 800000 Very High VHF 

300000 to 8000000 " Ultra High UHF 
3000000 to 30000000 " Super High SHF 

This range may be eaten? ed as progress of the art warrants. 
In linear modulation the average amplitude of the envelope is equal to the amplitude 

of the unmodulated wave, provided there is no zero- frequency component in the modulat- 
ing signal wave (as in telephony). For modulating signal waves having unequal positive and negative peaks, positive and negative modulation factors may be defined as the 
ratios of the maximum departure. (positive ana negative) of the envelope from its 
average value, to its average value. 
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1221) Percentage modulation (frequency). -"Percentage modulation" with 
respect to n frequency modulated radio wave, is the ratio of the frequency dif- 
ference between the fixed carrier frequency and the resultant modulated fre- 
quency and the frequency difference required for 100 -percent modulation, ex- 
pressed in percentage. 

52.30 Maximum percentage modulation. -"Maximum percentage of modu- 
lation" means the greatest percentage of modulation that may be obtained by 
u transmitter without producing in its output harmonics of the modulating fre- 
quency in excess of those permitted by these regulations. 

12.31 High -level modulation. -"High -level modulation" is modulation pro- 
duced in the last radio stage of the system. 

12.32 Low -level modulation. -"Low -level modulation" is modulation pro- 
duced in an earlier stage than the final. 

12.33 Plate modulation. -"Plate modulation" is modulation produced by in- 
troduction of the modulating wave into the plate circuit of any tube in which 
the currier frequency wave is present. 

52.34 Grid modulation. -"Grid modulation" is modulation produced by in- 
troduction of the modulating wave into any of the grid circuits of any tube in 
which the carrier frequency wave is present. 

52.35 Special provisions for apparatus employing alternating plate supply 
(self- rectifying plate supply). -!n the application of these rules to equipment 
authorized and designed for the use of alternating current or voltage, as plate 
supply for the last radio stage, the terms "direct current" and "direct voltage" 
shall be considered as referring to the equivalent effective alternating current 
and voltage, and terms having possible application only to equipment designed 
for the use of direct current shall not apply whenever these terms are used in 
these rules. 

ADMINISTRATIVE REGULATIONS 
52.41 Period of construction! -(a) Each construction permit for u radio 

station in the broadcast service will specify a maximum of 60 days from the 
date of granting thereof as the time within which construction of the station 
shall begin, and a maximum of six months thereafter as the time within which 
construction shall be completed and the station ready for operation, unless 
otherwise determined by the Commission upon proper showing in any partieular 
case. 

(b) Each construction permit for a radio station other than broadcast will 
specify the date of grant as the earliest date of commencement of construction 
and a maximum of eight months thereafter as the time within which construc- 
tion shall be completed and the station ready for operation, unless otherwise 
determined by the Commission upon proper showing in any particular case. 

52.42 Equipment test. -Upuu completion of construction of a radio station 
in exact accordance with the terms of the construction permit, the technical 
provisions of the application therefor and the rules and regulations governing 
the class of station concerned and prior to filing of application for license, 
the permittee is authorized to test the equipment for a period not to exceed 10 
days: Provided. That: 

(a) The inspector in charge of the district in which the station is located, 
is notified 2 days in advance of the beginning of tests. 

(b) In the case of all broadcast stations the Commissian also shall be no- 
tified 2 days in advance of the beginning of tests, which shall be conducted in 
the case of standard broadcast stations, only between 1 a.m. and 6 a.m., local 
standard time unless otherwise specifically authorized. Equipment tests shall 
not he conducted during the frequency monitoring period when the station is 
required to remain silent. 

(c) The Commission may notify the permittee to conduct no tests or may 
cancel, suspend, or change the date of beginning for the ,reriod of such tests 
as and when such action may appear to be in the public interest, convenience, 
and necessity. 

52.43 Service or program teat. -(a) When construction and equipment tests 
are completed in exact accordance with the terms of the construction permit, 
the technical provisions of the application therefor, and the rules and regula- 
tions governing the class of station concerned, and after an application for 
station license has been filed with the Commission showing the transmitter 
to be in satisfactory operating condition. the permittee is authorized to con- 
duct service or program tests in exact accordance with the terms of the con- 
struction permit for a period not to exceed 30 days: Provided, That: 

(1) The inspector in charge of the district in which the station is located, 
is nctified 2 days in ndvan_e of the beginning of such tests. 

(2) In the case of all broadcast stations the Commission also shall be noti- 
fied 2 days in advance of the beginning of tests. 

(b) The Commission reserves the right to cancel such tests or suspend, or 
change the date of beginning for the period of such testa as and when such 
action may appear to be in the public interest, convenience and necessity by 
notifying the permittee. 

(a) Service or program tests will not be authorized after expiration date 
of the construction permit. 

12.44 Authorization for teats not to be construed as license. -The authori- 
zation for tests embodied in sections 2.42 and 2.43 shall not be construed as 
constituting a license to operate but as a necessary part of the construction. 

12.45 License expiration time and periods. -Each station license will be 
issued so as to expire at the hour 3 a.m., eastern standard time. The normal 
license periods and expiration dates are specified under the rules governing the 
class of station concerned. Unless otherwise ordered, when an application 
for a new station license is granted within three months of the expiration 
date for licenses of the particular class of station involved, the license shall 
be issued for the unexpired period of the current license term and for the 
full succeeding term. If granted more than three months from the normal ex- 
piration slate, the license will be issued for the unexpired period of the current 
license term only. 

12.46 License, simultaneous modification and renewal. -When an applica- 
tion is granted by the Commission necessitating the issuance of a modified 
license less than 60 days prior to the expiration date of the license sought 
to be modified, and an application for renewal of said license is granted sub- 
sequent or prior thereto (but within 30 days of expiration of the present 
license) the modified license as well as the renewal license shall be issued 
to eon_orm to the combined action of the Commission. 

t See section 1.366 Rules of Practice and Procedure. 
(Continued on page 472) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 468) 

42.47 Maintenance tests of licensed stations. -Station licensees are author- 
ized to carry on such routine tests as may be required for the proper main- 
tenance of the stations under the rules governing the class of station concerned, 
provided that the tests shall be so conducted as not to cause interference with 
the service of other stations. 

42.48 Station inspection. -The licensee of any radio station shall make the 
etatlau available for inspection by representatives of the Commission at any 
reasonable hour and under the regulutwua governing the class of station con- 
cerned. 

4.2.49 Call letter assignment. -The call letters of a radio station shall 
normally be designated in alphabetical order from groups available for assign- 
ment. 

s.,50 Deletion of call letters. -The call letters of a radio station will be 
deleted in either of the following instances: 

tu) 11 here an existing instrument ut authorization has expired and no 
application tor renewal or extension thereof hus been tiled; 

lb) Where a license has beau revoked, surrendered or canceled. 
42.51 Station license, posting u). -The original of each station license shall 

be posted in the transmitter room or kept in the manner specified in the regula- 
tious governing tue lass ut atatwa cuucerued. 

*2.52 Operator license, posting al.-The original license of each station 
operator shed be posted at the place where he is on duty or kept in his pusses - 
sion in the manner specified in the regulations governing the class of station 
concerned. 

42..53 Operators, place of duty.- (a)Except as may be provided in the rules 
governing a particular class of station, one or more licensed operators of the 
graue epecdied by these rules nod trguiuuunit snail be ou duty at the place 
where tue transmitting apparatus of each station is located and in actual charge 
thereof whenever it is being operated; Provided, however, That: 

(1) Subject to the provisions of paragraph (b) of this section, in the case 
of a station licensed fur service other than broadcast, where remote control is 
used, the Commission may modify the turegowg requirements upon proper ap- 
plication and showing being made so that suck operator or operators may be 
ou duty at the control station in lieu of the place where the transmitting 
apparatus is located. 

(2) lu lie case of two or more stations, except amateur and broadcast, 
licensed in the came of the same person to use frequencies above 300110 kilo- 
cycles ouly, u licensed radio operator of any class except amateur or holder of 
restricted rudiotenepliune ur rudiutelegraph operator permit Who has the station 
within his effective control, may be on duty at any point within the communi- 
cation range et such Stations in lieu ut the truuswitter locution ur control 
point during the actual operation of the transmitting apparatus and shall 
supervise the emissions of all such Stations so as to insure the proper opera - 
tiuu in accordance with the station license. 

(3) A licensed operator who is the holder of a radiotelephone or radiotelegraph 
first- or second-muss license may be on duty as the operator of one or more 
forestry stat.ons licensed in the name of the same person, municipality, or 
state, at any location within the reliable daytime communication range of each 
such station in lieu of the transmitter locations or control point(s) during 
actual operation of the transmitting apparatus employing telephony: Provided, 
Such operator has each station witain nis effective ` control and supervises tue 
emission of each station to insure proper operation thereof in accordance with 
the terms of the respective station license: Provided further, That forestry sta- 
tions operated in accordance herewith shall have a maximum rated carrier 
power not in excess of 50 watts and shall be authorized to operate on a fre- 
quency or frequencies other than within the band 3000 to 30,000 kilocycles: 
Provided further, That the equipment thereof shall be designed and constructed 
so that none of the operations necessary to be performed during the course of 
normal rendition of service may cause off -frequency operation or result in any 
unauthorized radiation, and that any needed adjustments of the transmitter 
that may affect proper operation of the station shall be regularly made by or 
in the presence holding a first- or second -class license, either telephone or 
telegraph, who shall be responsible for the proper operation of the equipment. 

(b) Authority to employ an operator at the control point in accordance with 
paragraph (a) (1) of this section shall be subject to the following conditions: 

(1) The transmitter shall be so installed and protected that it is not accessi- 
ble to other than duly authorized persons. 

(2) The emissions of the transmitter shall be continuously monitored at the 
control point by a licensed operator of the grade specified for the class of station 
involved. 

(3) Provision shall be made so that the transmitter can quickly and without 
delay be placed in an inoperative condition in the event there is a deviation from 
the terms of the station license. 

(4) The radiation of the transmitter shall be suspended immediately when 
there is a deviation from the terms of the station license. 

42.54 Retention of radio station logs. -Logs of a radio station, when re- 
quired elsewhere in these rules and regulation to be made or kept, shall be re- 
tained by the licensee for a period of 1 year unless otherwise provided by the 
rules governing the particular service or class of station concerned: Provided, 
however, That logs involving communications incident to a disaster or which 
include communications incident to or involved in an investigation by the Com- 
mission and concerning which the licensee has been notified, shall be retained 
by the licensee until specifically authorized in writing by the Commission to 
destroy them: Provided, further, That logs incident to or involved in any claim 
or complaint of which the licensee has notice shall be retained by the licensee 
until such claim or complaint has been fully satisfied or until the same has 
been barred by statute limiting the time for the filing of suits upon such claims. 

12.55 Logs, by whom kept. -Each log shall be kept by the person or per- 
sons competent to do so, having actual knowledge of the facts required. who 
shall sign the log when starting duty and again when going off duty. The logs 
shall be made available upon request by an authorized representative of the 
Commission. 

12.56 Log form. -The log shall be kept in an orderly manner, in suitable 
form, and in such detail that the data required for the particular class of sta. 

'Effective control is deemed lost when a receiver of transmitter of a station becomes 
Inoperative or operation deviates from terms of the station license, and operation of such 
station must be discontinued immediately. 
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tion concerned, are readily available. Key letters or abbreviations may be used 
if proper meaning or explanation is contained elsewhere in the log. 

12.57 Correction of logs. -No log or portion thereof shall be erased, obliter- 
ated, or willfully destroyed within the period of retention provided by the rules. 
Any necessary correction may be made only by the person originating the 
entry who shall strike out the erroneous portion, initial the correction made, 
and indicate the date of correction. 

12.58 Rough logs. -Rough logs may be transcribed into condensed form, but 
in such case the original log or memoranda and all portions thereof shall be 
preserved and made a part of the complete log. 

12.59 Distress messages. -Each station licensee shall give absolute priority 
to radio communications or signals relating to ships or aircraft in distress; 
shall cease all sending on frequencies which will interfere with hearing a radio 
communication or signal of distress and except when engaged in answering or 
aiding the ship or aircraft in distress, shall refrain from sending any radio com- 
munications or signals until there is assurance that no interference will be 
caused with the radio communications or signals relating thereto; and shall 
assist the vessel in distress, so far as possible, by complying with its instructions. 

12.60 Control of distress traffic.-The control of distress traffic shall de- 
volve upon the mobile station in distress or upon the station which by applica- 
tion of the provisions of section 2.61 has sent the distress call. These stations 
may delegate the control of the distress traffic to another station. 

42.61 Retransmission of distress message. -Any station which becomes 
aware that a mobile station is in distress may transmit the distress message 
in the following cases: 

(a) When the station in distress is not itself in a position to transmit the 
message. 

(b) In the case of mobile stations, when the master or the person in charge 
of the ship, aircraft, or other vehicle carrying the station which intervenes be- 
lieves that further help is necessary. 

(c) In the case of other stations, when directed to do so by the station in 
control of distress traffic or when it has reason to believe that a distress call 
which it has intercepted has not been received by any station in a position to 
render aid. 

42.62 Resumption of operation after distress. -No station having been noti- 
fied to cease operation shall resume operation on frequency or frequencies which 
may cause interference until notified by the station issuing the original notice 
that the station involved will not interfere with distress traffic as it is then 
being routed or until the receipt of a general notice that the need for handling 
distress traffic no longer exists. 

12.63 Operation during emergency. -The licensee of any station, except 
amateurs, may, during a period of emergency in which the normal communica- 
tion facilities are disrupted as a result of hurricane, flood. earthquake, or 
similar disaster, utilize such station for emergency communication service in 
communicating in a manner other than that specified in the station license, 
provided (1) that as soon as possible after the beginning of such emergency 
use notice be sent to the Commission in Washington, D. C., and to the inspector 
in charge of the district in which the station is located stating the nature of the 
emergency and the use to which the station is being put, and (2) that the 
emergency use of the station shall be discontinued as soon as substantially 
normal communication facilities are again available and the Commission in 
Washington, D. C., and the inspector in charge be notified immediately when 
such special use of the station iS terminated. The Commission may at any time 
order the discontinuance of such service. 

12.64 Portable -mobile station. - "Portable- mobile station" means a radio 
station which is normally used while in motion and which is capable of being 
moved conveniently from one mobile unit to another, and is in fact so moved 
from time to time. 

42.65 Station identification. -When not required to identify itself by some 
other provision or provisions of the Rules and Regulations, every radio station 
shall identify itself by its regularly designated call letters as follows: 

1. Every station operating in the broadcast service shall transmit its call 
letters at the beginning and end of each period of operation, and, during opera- 
tion, at least once every hour. 

2. Every station used for other than broadcast service shall transmit its call 
letters at the end of each transmission, and at least once every fifteen minutes 
during an exchange of communications. 

12.66 Discontinuance of operation. -Unless otherwise required by the rules 
governing the particular service in which a radio station operates, the licensee 
of each fixed or land radio station, except stations operating in Alaska, shall 
notify the inspector in charge of the district where such station is located of 
any of the following changes in the status of such station at least two days be- 
fore such change: 

(a) Temporary discontinuance of operation for a period of ten days or 
more; 

(b) The date of resumption of operation after temporary discontinuance of 
operation for a period of ten days or more; 

(c) Permanent discontinuance of operation. Provided, however, Where any 
such discontinuance of operation is not voluntary and results from causes be- 
yond the control of the licensee notice thereof shall be given not later than two 
days after such discontinuance of operation. 

In all cases of permanent discontinuance of operation the licensee shall, in 
addition to notifying the inspector of intention to discontinue operation. imme- 
diately forward the station license to the Washington, D. C. office of the Com- 
mission for cancellation. 

TECHNICAL REGULATIONS 

12.71 Allocation of frequencies. -The center frequencies of each communica- 
tion band and the allocation of frequencies to the various services will be in 
accordance with appendix B hereof. 

[Editor's Note: Appendix B, Frenurncy Allocations. currently being revised by the 
FCC. is not available at present time -] 

42.72 Classification of emissions. -Emissions shall be classified according 
(Continued on page 474) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 472) 

to the purpose for which they are used. assuming their modulation or their pos- 
sible keying to be only in amplitude as follows:' 

1. Continuous waves: 
Type A6. -Waves the successive oscillations of which are identical under 

fixed conditions.' 
Type AL- Telegraphy on pure continuous waves. A continuous wave which 

is keyed according to a telegraph code. 
Type A2.- Modulated telegraphy. A carrier wave modulated at one or more 

audible frequencies; the audible frequency or frequencies or their combination 
with the carrier wave being keyed according to a telegraph code. 

Type A3.- Telephony: Waves resulting from the modulation of a carrier 
wave by frequencies corresponding to the voice, to music or to other sounds. 

Type A4.- Facsimile: Waves resulting from the modulation of a carrier 
wave by frequencies produced at the time of the scanning of a fixed image with 
a view to its reproduction in a permanent form. 

Type A5.- Television: Waves resulting from the modulation of a carrier wave 
by frequencies produced at the time of the scanning of fixed or moving objects. 

2. Damped waves: 
Type B.-Waves composed of successive series of oscillations the amplitude 

of which, after attaining a maximum, decreases gradually, the wave trains being 
keyed according to a telegraph code. 

Communication band width. -The frequency bands authorized to be occupied 
by the above types of emission are as shown in the following table: 

Type of transmission Total width of the band in cycles 
For transmission with 2 sidebands 

A-0 Continuous waves, no sig- 
naling. 

A -1 Telegraphy, pure, continu- 
ous wave: 

Morse code. 
Baudot code. 
Stop -start printer 

Scanning -type printer 

Numerically equal to the telegraph speed in bauds for 
the fundamental frequency. 3 times this width for the 
3.1 harmonic, etc. 
(For a code of 8 time elements (dots or blanks) per 

letter and 48 times elements per word, the spec, in 
bands shall be equal to 0.8 times the speed in words per 
minute.) 

800 -1000. for speeds of 50 words per minute, according 
to the condition. of operation and the number of 
lines scanned (for example. 7 or 12). Harmonie are 
not considered in the above values. 

A -2 Telegraph modulated to 
musical frequency. 

A-9 Commercial telephony 

Broadcasting 

Figures appearing under A -1, plus twice the highest 
modulation frequency. 

Twice the number indicated by the CCIF Opinions 
(about 6000 to 8000) 

15000 to 20000. 

A -4 Facsimile ___ ____ ______ Approximately the ratio between the number of pic- 
ture components' to be transmitted and the number 
of seconds necessary for the transmission. 

A-5 Television Approximately the product of the number of picture 
components' multiplied by the number of pictures 
transmitted per second. 

42.73 Special emiaeiona.- Authorization for other types of emission may be 
issued and will be termed "special" in the instrument of authorization. When 
special emissions are authorized they will be described and limited as to band 
width by the instrument of authorization. 

42.74 Permissible band width of emission. -The band width described here- 
in is the maximum permissible for the type of emission indicated. Unless other- 
wise specifically provided by the rules governing the class of station concerned, 
the band width emitted shall not exceed the frequency separation band width 
as shown in the table of frequency allocations (appendix B). 

42.75 Frequency measurement. -The licensee of each station shall provide 
means for the measurement of the station frequency. The measurement of the 
station frequency shall be made by a means independent of the frequency control 
of the transmitter and shall be conducted in accord with the regulations govern- 
ing the class of station concerned. 

42.76 Primary standard of frequency. -The primary standard of frequency 
for radio frequency measurements shall be the national standard of frequency 
maintained by the National Bureau of Standards, Department of Commerce. 
Washington, D. C. The operating frequency of all radio stations will be deter- 
mined by comparison with this standard or the standard signals of Station 
WWV of the National Bureau of Standards. 

42.77 Type B emission prohibited. -No license shall be issued for the 
operation of any station using, or proposing to use, transmitting apparatus 
employing damped wave (type B) emission, except for the operations of life 
boat apparatus for routine tests, and emergency communications in the open 
sea. 

42.78 Frequency tolerance. -The frequency tolerance for various classes of 
stations will be as specified in the regulations governing the class of station 
concerned. 

' See Article 6, Section 1 of the General Radio Regulations annexed to the International 
Telecommunications Convention, Madrid, 1932, Revision of Cairo, 1938. 

' These waves shall be used only in special cases, such as standard frequency emissions. .It is recognised that the hand width may be wider for a multiple -channel radio- 
telephony and secret radiotelephony. 

Two picture components, one black and one white, constitute a cycle; thus, the 
modulation frequency equals one -half the number of -components transmitted per second. 
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42.79 Operating power, computation of. -The operating power shall be coin 
puted by one of the following methods: 

(a) By indirect measurement from the plate input power of the last radio 
stage, by multiplying the plate voltage by the total plate current of the last 
radio stage, and by a factor which is specified in the regulations governing the 
class of station concerned. 

(b) By direct measurement of the antenna input power. 
(c) By measurements of field intensity as specified by the regulations govern- 

ing the class of station concerned. 
42.80 Operating power tolerance. -The operating power of all radio stations 

shall be maintained within the fallowing tolerance of the authorized or licensed 
power: 

(a) When the maximum power only is specified, the operating power shall 
not be greater than necessary to carry on the service and in no event more than 
5 percent above the maximum power specified. 

( b) Identification announcements during operation need not be made when 
to make such announcement would interrupt a single consecutive speech, play, 
or, any type of production. In such cases the identification announcement shall 
be made at the first interruption of the entertainment continuity and at the 
conclusion thereof. 

42.81 Changes in height or location of antenna. -The licensee of a radio 
station, the transmitter of which is authorized at a fixed location. shall not 
make any changes. without the express authority of the Commission, either in 
the height or the location of the antenna or its supporting structures. except. in 
case of other than broadcast station when the existing or proposed antenna 
or structure has a maximum height not in excess of 100 feet above the ground, 
changes in height or local changes in location may be made without specific 
authorization. In no case shnll any change in the height or the location of the 
antenna or its supporting structures be made without authority when located 
or proposed to be located within five miles of an airport recognized by the Civil 
, eronautics Administration or within five miles of the center line of an estab- 
lished Federal airway. 

42.82 Inspection of tower lights and associated control equipment. -The 
licensee of any radio station which has an antenna or antenna supporting 
structure(s) required to be illuminated pursuant to the provisions of section 
303(q) of the Communications Act of 1934, as amended: 

(a) Shall make a visual observation of the tower lights at least once each 
twenty -four hours to insure that all such lights are functioning properly as 
required. 

(b) Shall report immediately by telephone or telegraph to the nearest Air- 
ways Communication Station or Office of the Civil Aeronautics Administration 
any observed failure of the tower lights, not corrected within thirty minutes, 
regardless of the cause of such failure. Further notification by telephone or 
telegraph shall be given immediately upon resumption of the required illumina- 
tion. 

(a) Shall inspect at intervals of at least once each three months, all flashing 
or rotating beacons and automatic lighting control devices to insure that such 
apparatus is functioning properly as required. 

NATIONAL DEFENSE 
42.91 National defense -free service. -Any common carrier subject to the 

Communications Act may render to any agency of the United States Govern- 
ment free service in connection with the preparation for the national defense. 
Every such carrier rendering any such free service shall make and file, in dupli- 
cate. with the Commission. on or before the 31st day of July and on or before 
the. 31st day of January in each year. reports covering the periods of six months 
ending on the 30th day of June and the 31st day of December, respectively, 
next prior to said dates. These reports shall show the names of the agencies 
to which free service was rendered pursuant to this rule. the general character 
of the communications handled for each agency, and the charges in dollars 
which would have accrued to the carrier for such service rendered to each 
agency if charges for all such communications had been collected at the published 
tariff rates. 

42.92 National defense-emergency authorization. -The Federal Communi- 
cations Commission may authorize the licensee of any radio station during a 
period of national emergency to operate its facilities upon such frequencies, 
with such power and points of communication. and in such a manner beyond 
that specified in the station license as may be requested by the Army or Navy. 

42.98 National defense -naval instructions regarding ship radio service. - 
No provision of the Commission's rules and regulations shall. In time of war, 
prevent the master of any vessel of the United States from taking any action 
whatsoever in regard to the radio installation, the operators. the transmission 
and receipt of messages, and the radio service of the ship whenever in his 
discretion such action is necessary to carry out the instructions of United 
States naval control officers and other instructions issued by the Navy 
Department. 

Part 3 -RULES GOVERNING STANDARD AND HIGH- FREQUENCY 
BROADCAST STATIONS 

Sec. 
3.1 
3.2 
3.3 
3.4 
3.6 
3.6 
3.7 
3.8 

TABLE OF CONTENTS 

SUBPART A -RULES GOVERNING STANDARD BROADCAST 
STATIONS 

Standard broadcast station. 
Standen broadcast band. 
Standard broadcast channel. 
Dominant station. 
Seeopi arg station. 
Daytime. 
Nighttime. 
Sunrise and sunset. 

Definitions 
Sec. 
3.9 Broadcast day. 
3.10 Experimental period. 
3.11 Service areas. 
8.12 Main studio. 
3.18 Portable transmitter. 
8.14 Auxiliary transmitter. 
3.15 Combined audio harmonics. 
8.16 Effective field. 

(Continued on page 476) 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


DAVEN Volume Level Indicators ore de- 
signed to indicate audio levels in broad- 
casting, sound recording and allied 
fields. Extremely sensitive, they are stur- 
dily constructed and correctly damped 
for precise monitoring. The long, special- 
ized experience of DAVEN in the design 
and development of test equipment 
makes these Indicators the 
preference of major sound 

engineers both here and 
abroad. 

INPUT IMPEDANCE: Bridging, 7500 ohms; terminating, 
600 ohms, excepting Type IBS -ISSI ohms, bridging. 

FREQUENCY RANGE: Less than 0.2 db up to 10,000 

c.o.s. Type 920, less than 0.2 db, 30 Op to 15,000 c.p.s. 

METER SCALE: -20 fo +3 VU and 0 to 100 %. Type 
A scale has VU reading on upper scale; Type B scale 
hos Percentage reading on upper scale. 

INDICATING METER: Copper -Oxid 
type, adjusted for deliberate pointer 
action. 

METER ADJUSTMENT CONTROL: Mini. 
afar, step type; !-0.5 db range, in 0.1 
db steps. 

MOUNTING: Rock models 19" long for 
standard relay rack; portable modals 
in walnut cabinet, approx. 11 "x6 "x61/4 ". 

THE DA vEN COMPANY 

I k l CENTRAL A V E N U E 
NEWARK 4, NEW 

Have you a Doyen Catalog in your files? 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 474) 

ALLOCATION OF FACILITIES 

Sec. 
9.21 Three classes of standard broadcast 

channels. 
(a) Clear channel 
(b) Regional channel. 
(e) Local channel. 

3.22 Classes and power of standard broad- 
cast stations. 

(a) Class I station. 

Sec. 
3.22 (Continued) 

(b) Chias II station. 
(o) Class III station. 

(1) Class III -A station. 
(2) Class III -B station. 

(d) Class IV station. 
8.23 Time of operation of the several 

classes of stations. 
8.24 Broadcast facilities; showing required. 

FREQUENCY ALLOCATIONS BY 

Sec. 
8.25 Clear channels: classes I and II sta- 

tions. 
8.26 Regional channels: classes III -A and 

III -B stations. 
8.27 Local channels: class IV stations. 
8.28 Assignment of stations to channels. 
8.29 Assignment of class IV stations to 

regional channels. 

CLASSES OF STATIONS 

Sec. 
8.30 Station location. 
3.81 Authority to move main studio. 
3.32 Special experimental authorizations. 
3.33 Directional antenna; showing re- 

quired. 
3.34 Normal license period. 
3.36 Multiple Ownership. 

EQUIPMENT 

Sec. 
8.41 Maximum rated carrier power; toler- 

ances. 
3.42 Maximum rated carrier power; how 

determined. 

Sec. 
3.43 
3.44 
3.45 
3.46 

Changes in equipment; authority for. 
Other changes in equipment. 
Radiating system. 
Transmitter. 

TECHNICAL OPERATION 

Sec. 
8.61 Operating power; how determined. 
9.52 Operating power; indirect measure- 

ment. 
3.53 Application of efficiency factors. 
8.64 Operating power; direct measure- 

ment. 
9.65 Modulation. 
8.56 Modulation; data required. 
3.67 Operating power; maintenance of. 

OPERA 

Sec. 
8.71 Minimum operating schedule. 
3.12 Operation during experimental pe- 

riod. 
8.73 Specified hours. 
8.74 Sharing time. 
8.75 Sharing time; equivalence of day and 

night hours. 
8.76 Sharing time; experimental period. 
8.77 Sharing time; departure from regu- 

lar schedule. 
8.78 Sharing time station.; notification to 

Commission. 
3.79 License to specify sunrise and sun- 

set hours. 

RULES APPLICABLE TO STATIONS E 

Sec. 
3.101 Exclusive affiliation of station. 
3.102 Territorial exclusivity. 
8.108 Term of affiliation. 
3.104 Option time. 

Sec. 
3.58 Inì icating Instruments. 
3.59 Frequency tolerance. 
3.60 Frequency monitor. 
8.61 New equipment; restrictions. 
3.62 Automatic frequency control equip- 

ment: authorisation required. 
3.63 Auxiliary transmitter. 
3.64 Alternate main transmitters. 

TION 

Sec. 
3.80 Secondary station; filing of operat- 

ing schedule. 
3.81 Secondary station: failure to reach 

agreement. 
3.82 Departure from schedule; material 

violation. 
3.83 Local standard time. 
3.84 Daylight saving time. 
3.85 Changes in time; agreement between 

licensees. 
3.86 Local standard time; license provi- 

sions. 
3.87 Program transmissions prior to local 

sunrise. 

NGAGED IN CHAIN BROADCASTING 

Sec. 
8.105 Right to reject programs. 
3.106 Network ownership of stations. 
3.107 Dual network operation. 
3.108 Control by networks of station rates. 

SUBPART B- RL2.E5 GOVERNING FM BROADCAST STATIONS 

CLASSIFICATION OF PM STATIONS AND ALLOCATION OF FREQUENCIES 

Sec. Sec. 
3.201 Numerical designation of FM 3.203 Community stations. 

channels. 3.204 Metropolitan stations. 
3.202 Areas of the United States. 3.205 Rural stations. 

RULES GOVERNING ADMINISTRATIVE PROCEDURE 

Sec. Sec. 
8.211 Application for FM stations. 3.222 Repetitious applications. 
8.212 Full disclosures. 3.223 Assignment or transfer of control. 
8.213 Installation or removal of ap- (a) Voluntary. 

paratus. (b) Involuntary. 
3.214 Period of construction. 3.231 Exclusive affiliation of station. 
3.215 Forfeiture of construction per - 3.232 Territorial exclusivity. 

mita: Extension of time. 3.233 Term of affiliation. 
8.216 Equipment tests. 3.234 Option time. 
3.217 Program tests. 8.235 Right to reject programs. 
8.218 Normal license period. 3.236 Network ownership of stations. 
8.219 License, simultaneous modification, 3.237 Dual network operation. 

and renewal. 3.288 Control by networks of station 
8.220 Renewal of license. rates. 
9.221 Temporary extension of station 3.239 Use of common antenna site. 

licenses. 3.240 Multiple ownership. 

Sec. 
8.251 
3.252 
8.253 
8.254 

Sec. 
8.261 
8.262 
3.263 
8.264 
8.266 
3.266 

RIJLIS RELATING 

Transmitter power. 
Frequency monitor. 
Modulation monitor. 
Required transmitter performance. 

TO EQUIPMENT 
Sec. 
3.256 
3.256 
3.257 

Auxiliary transmitter. 
Alternate main transmitter. 
Changes in equipment and antenna 

system. 

RULES RELATING TO TECHNICAL OPERATION 

Sec. 
Time of operation. 3.267 Operating power: How deter - 
Experimental operation. mined. 
Station inspection. 3.268 Modulation. 
Station license. posting of. 3.269 Frequency tolerance. 
Operator requirements. 3.270 Inspection of tower lights and as- 
Facsimile broadcasting and multi- sociated control equipment. 

plea transmission. 

Sec. 
3.281 
3.282 
3.283 
3.284 
3.285 
3.286 
3.287 
3.288 
3.289 

Logs. 
Logs, retention of. 
Logs, by whom kept. 
Log form. 
Correction of logs. 
Rough logs. 
Station identificaton 
Mechanical records. 
Sponsored programs, announce- 

ment of. 

OTHER Mites RELATING TO 

Sec. 
3.290 

(6) 

(d) 
3.291 

SUBPART C-- GENERAI. RULES APPLICABLE TO 

Sec. 
8.401 
3.402 
3.403 
3.404 
3.405 

Station license; posting of. 
Licensed operator required. 
Licensed operator; other duties. 
Logs. 
Logs: retention of. 

Sec. 
3.406 
3.407 
3.408 
3.409 

OPERATION 

Broadcasts by candidates for pub- 
lic office. 

Definitions. 
General requirements. 
Rates and practices. 
Inspection of records. 

Rebroadcast. 

STANDARD BROADCAST STATIONS 

Station identification. 
Mechanical records. 
Rebroadcast. 
Sponsored programs; 

ment of. 

BROADCASTS BY CANDIDAT POP PUBLIC OFFICE 

Sec. 
3.421 General requirements. 
3.422 Definitions. 

Sec. 
3.429 Rates and practices. 
3.424 Recorda; inspection. 

announce- 

SUBPART D -RULES GOVERNING TELEVISION BROADCAST STATIONS 
CLASSIFICATION OP TELEVISION STATIONS AND 

Sec. 
3.601 Numerical Designation of Television 

Channels. 
3.602 Sharing of Television Channels. 
8.603 Community Stations. 
8.604 Metropolitan Stations. 

Sec. 
3.605 
3.606 

ALLOCATION OP FREQUENCIES 

Rural Stations. 
Table Showing Allocation of Tele- 

vision Channels to Metropolitan 
Districts in the United States. 

RULES GOVERNING AOMINISTRATIVE PROCEDURE 

Sec. 
3.611 Application for Television Stations. 
3.612 Full Disclosures. 
3.613 Installation or Removal of Apparatus. 
3.614 Period of Construction. 
3.615 Forfeiture of Construction Permits: 

Extension of Time. 
3.616 Equipment Testa and Proof of Per- 

formance. 
3.617 Program Testa. 
3.618 Normal License Period. 

Sec. 
3.631 
3.632 
3.633 
3.694 
3.636 
3.636 

Sec. 
3.651 
3.652 
9.653 
3.654 

Sec. 
3.619 
3.620 

License, Simultaneous Modofication 
Renewal of License. 

and Renewal. 
3.621 Temporary Extension of Station 

Licenses. 
3.622 Repetitious Applications. 
3.623 Assignment or Transfer of Control 

(a) Voluntary 
(b) Involuntary. 

RULES RELATING TO LICENSING POLICIES 

Sec. 
Exclusive Affiliation of Station. 3.637 
Territorial Exclusivity. 3.688 
Term of Affiliation. 

Time. 
Right to Reject Programs. 
Network Ownership of tSations. 

Dual Network Operation. 
Control by Networks of Station 

Rates. 
3.639 Use of Common Antenna Site. 
3.640 Multiple Ownership. 

RULES RELATING TO EQUIPMENT 
Sec. 
3.655 
3.656 
3.657 

Transmitter Power. 
Frequency Monitors. 
Modulation Monitors. 
Required Transmitter Performance. 

Auxilary Transmitter. 
Alternate Main Transmitters. 
Changes in Equipment and An- 

tenna System. 

RULES RELATING TO TECHNICAL OPERATION 
Sec. Sec. 
3.661 3.666 Operating Power. How Determined. 
3.662 3.667 Modulation. 
3.663 3.668 Frequency Tolerance. 
3.664 3.669 Inspection of Tower Lights and As- 
3.665 O sociated Control Equipment. 

See. 
3.681 
3.682 
3.683 
3.684 
3.686 
8.686 
3.687 
9.688 

Time of Operation. 
Experimental Operation. 
Station Inspection. 
Station License. Posting of 
Operator Requirements. 

OTHER RULES 

Logs. 
Logs, Retention of. 

Logs. By Whom Kept. 
Log Form. 
Correction of Logs. 
Rough Logs. 
Station Identification. 
Mechanical Reproductions. 

RELATING TO OPERATION 

Sec. 
3.689 Sponsored Programs. Announce- 

ment of. 
3.690 Broadcasts by Candidates for Pub- 

lic Office. 
(a) Legally qualified candidate. 
(b) General requirements. 
(el Rates and practices. 
(d) Inspection of records. 

3.691 Rebroadcast. 

EQUIPMENT 

Sec. 
1.241 Maximum power rating. 
3.242 Maximum rated carrier power: bow 

determined. 
3.243 Frequency monitor. 
3.244 Modulation monitor. 

Sec. 
3.251 
3.252 

TECHNICAL 

Operating power; how determined. 
Modulation. 

Sec. 
3.246 Required transmitter performance. 
3.246 Indicating instruments. 
3.247 Auxiliary and duplicate transmitters. 
3.248 Changes in equipment and antenna 

system. 

OPERATION 

See. 
3.263 Frequency tolerance. 

OPERATION 

Sec. 
3.261 Minimum operating schedule: service. 

SUBPART C- GENERAL RULES APPLICABLE TO BOTH STANDARD 
AND HIGH -FREQUENCY BROADCAST STATIONS 

Sec. 
3.401 Station license: posting of. 

8.402 Licensed operator required. 
8.403 Licensed operator; other duties. 
3.404 Logs. 

(Continued 

Sec. 
3.406 Logs: retention of. 
3.406 Station identification. 
3.407 Mechanical recorde. 
3.408 Rebroadcast. 

on page 480) 
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Theoretical . ...... 
plus 

Practical KIN i HOW 

Universal ROYAL V HOWARD Or,r, I. 

Research 1 NOB HILL CIRCLE 
Pine & Mason Streets 

SAN FRANCISCO 

Laboratories DOUGLAS 5380 

Division of Universal Broadcasting Company 

Radio Engineering Consultants 
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9C22 

$1000.00 

RC, Tiled. 
FOR COMMERCIAL BROADCAST SERVICE 

H 
ERE is a convenient listing of the 
more popular tubes built by RCA 

for commercial broadcast service. Every 

tube listed here is backed by many years 
of design and manufacturing know -how. 

When you install RCA tubes in your 
transmitter, you can expect more than 
your money's worth in long life, depend. 

able performance, and economical opera- 

tion. 

For additional information or advice 

on RCA tubes for broadcasting, call your 

nearest RCA broadcast specialist - or 

write to RCA, Commercial Engineering 
Department, Section 62.80, Harrison, 
New Jersey. 

RCA TRANSMITTING TUBES 

BEAM POWER TUBES 
Mat Plat. 
Dissipation 

TYPE DESCRIPTION watts 
807 R -F Power Amplifier, Class AB_ Moiu- 

lator, Doubler, Crystal Oscillator. Beam 
Power Type. Full input to 80 Mc. Easy 
to drive. 25 

815 Push -Pull R -F Power Amplifier, Class 
AB. Frequency Multiplier. 
Beam Power Type. Exceptional effi- 
ciency at the higher frequencies. Full 
input to 125 Mc. 

TYPE 
828 

Max. Plate 
Dissipation 

DESCRIPTION watts 
R -F Power Amplifier. Class AB, Modu- 
lator. Beam Power Type. Can deliver 
large audio power with low distortion. 70 

829 -B Push -Pull R -F Power Amplifier. Beam 
Power Type. Exceptional efficiency with 
full input at frequencies as high as 
200 Mc. 

832 -A Push -Pull R -F Power Amplifier. Beam 
Power Type. High power sensitivity. 

20 Full input to 200 Mc. 

40 

15 

815 

$4.50 
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TYPE 

9C22 

RCA TRANSMITTING TUBES (Continued) 

RADIATOR -COOLED TYPES 

DESCRIPTION 

Max. Plate 
Dissipation 

Watts 

R -F Power -Amplifier Triode. Full in- 
put to 5 megacycles. High efficiency. 
Designed for 50 kilowatt air -cooled 
transmitters. Radiator -cooled. 

TYPE 

826 

AIR- COOLED TYPES (Continued) 
3lar. Plate 
Dios, pa 7,00 

DESCRIPTION wails 

U -H -F Power Amplifier, Oscillator. 
Mu -31. Full input to 250 Mc. 60 

20,000 833 -A R -F Power Amplifier, Class B Modula- 
tor. Direct replacement for Type 833. 

827 -R R -F Power Amplifier Tetrode. Radia- Forced -air cooling required at higher 
tor- cooled. Useful in frequency modu- inputs. 
lation and television transmitters. Full 
input to 110 Mc. 800 

889 -R R -F Power Amplifier, Class B Modula- 
tor. Mu -21. Radiator -cooled 5,000 

891 -R R -F Power Amplifier, Class B Modula- 
tor. Mu-8. Radiator -cooled. Two - 
section filament. 4,000 

892 -R R -F Power Amplifier, Class B Modula- 
tor. Mu -50. Radiator- cooled. Two- 
section filament. 4,000 

893A -R R -F Power Amplifier, Class B Modula- 
tor. Mu -36. Radiator -cooled. Three - 
section filament. 20,000 

WATER -COOLED TYPES 
Ras. Plate 
Dissipation 

TYPE DESCRIPTION Watts 

9C21 R -F Power Amplifier Triode. Full input 
to 15 megacycles. High efficiency. De- 
signed for 50 kilowatt water -cooled 
transmitters. 40,000 

862 -A R -F Power Amplifier, Class B Modula- 
tor. Mu-45. 100,000 

880 R -F Power Amplifier, Class B Modula- 
tor. Mu -20. 20.000 

889 R -F Power Amplifier, Class B Modula- 
tor. Mu -21. Full input to 50 Mc. 5,000 

891 R -F Power Amplifier, Class A and B 
Modulator. Mu -8. Two -section fila- 
ment. Supersedes Type 848. 6,000 

892 R -F Power Amplifier. Class B Modula- 
tor. Mu -50. Two -section filament. Su- 
persedes Type 863. 10,000 

898 -A R -F Power Amplifier. Class B Modula- 
tor. Mu -45. Three- section filament 100,000 

TYPE. 

AIR -COOLED TYPES 

DESCRIPTION 

Max. Plate 
Dissipation 

Watts 

810 R -F Power Amplifier, Class B Modu- 
lator. Mu -36. Full input to 30 Mc. 125 

ICONOSCOPES AND PICTURE TUBES 

TYPE DESCRIPTION 

12ÁP4 12 -inch screen having medium persist- 
ence and white fluorescence. Magnetic 
deflection. Medium 6 -pin base. 

1848 Iconoscope for portable television cam- 
era. Magnetic deflection. Electrostatic 
focus. Octal 8 -pin base. 

1850 -A Direct pick -up camera tube. Camera 
tube for either direct or film pick -up 
service. 

400 

Max. 
Anode 
Volts 

7,700 

1,200 

1,200 

MERCURY -VAPOR RECTIFIERS 
Max. Mat. Max. 
Peak Peak D -C 

Inverse Plate Output 
TYPE DESCRIPTION Volts Amp. Amp. 

816 Mercury -Vapor. F: 2.5 
volts, 2 amp. Small 4- 
pin base. 5,000 0.5 0.125 

857 -B Mercury- Vapor. F: 5 
volts, 30 amp. Forced - 
air cooling. Supersedes 10,000 40 10 
Type 857. 22.000 40 10 

866 -A, 866 Mercury- Vapor. F: 2.5 
volts, 5 amp. Super- 
sedes Types 866 and 2,000 2.0 0.5 
866 -A. Medium 4 -pin 5,000 1.0 0.25 
bayonet base. 10,000 1.0 0.25 

869 -B Mercury -Vapor. F: 5 
volts, 18 amp. Super- 10,000 10 2.5 
sedes Type 869- A 20,000 10 2.5 

872-A/872 Mercury- Vapor. F: 5 
volts, 7.5 amp. Super- 
sedes Types 872 and 
872 -A. Jumbo 4 -pin 5.000 5 1.25 
base. 10,000 5 1.25 

8008 Mercury - Vapor. F: 5 
volts, 7.5 amp. Super- 5,000 5 1.25 
Jumbo 4 -pin base. 10,000 5 1.25 

THE FOUNTAINHEAD OF MODERN TUBE DEVELOPMENT IS RCA 

RADIO CORPORATION OF AMERICA 
TUBE DIVISION HARRISON, N. J. 

833 -A 

$62.50 

$345.00 

$14.25 

8008 

$6.75 
872 -A/872 

$7.50 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 476) 

BROADCASTS BY CANDIDATES FOR PUBLIC OFFICE 

Sec. 
8.421 General requirements. 
8.422 Definitions. 

See. 
8.423 Rates and practices. 
3.424 Recorde; inspection. 

Subpart A -Rules Governing Standard Broadcast Stations 
DEFINITIONS. 

$3.1 Standard broadcast station. -The term "standard broadcast station" 
means a station licensed for the transmission of radio -telephone emissions 
primarily intended to be received by the general public and operated on a 
channel in the band 550 -1600 kilocycles, inclusive. 

$3.2 Standard broadcast band. -The term "standard broadcast band" means 
the band of frequencies extending from 550 -1600 kilocycles, inclusive, both 
560 kilocycles and 1600 kilocycles being the carrier frequencies of broadcast 
channels. 

43.3 Standard broadcast channel. -The term "standard broadcast channel" 
means the band of frequencies occupied by the carrier and two side bands of e 
broadcast signal with the carrier frequency at the center. Channels shall be 
designated by their assigned carrier frequencies. Carrier frequencies assigned 
to standard broadcast stations shall begin at 550 kilocycles and be in successive 
steps of 10 kilocycles. 

13.4 Dominant station. -The term "dominant station" means a class I 
station, as hereinafter defined, operating on a clear channel. 

$3.5 Secondary station.- -The term "secondary station" means any station 
except a class I station operating on a clear channel. 

43.6 Daytime. -The term "daytime" means that period of time between 
local sunrise and local sunset. 

43.7 Nighttime. -The term "nighttime" means that period of time between 
local sunset and 12 midnight local standard time. 

43.8 Sunrise and sunset. -The terms "sunrise and sunset" mean, for each 
particular location and during any particular month, the average time of sunrise 
and sunset as specified in the license of a broadcast station. (For tabulation 
of average sunrise and sunset times for each month at various points in the 
United States, see "Average Sunrise and Sunset Times. ") 

43.9 Broadcast day. -The term "broadcast day" means that period of time 
between local sunrise and 12 midnight local standard time. 

43.10 Experimental period. -The term "experimental period" means that 
time between 12 midnight and local sunrise. This period may be used for ex- 
perimental purposes in testing and maintaining apparatus by the licensee of any 
standard broadcast station on its assigned frequency and with its authorized 
power, provided no interference is caused to other stations maintaining a regu- 
lar operating schedule within such period. No station licensed for "daytime" or 
"specified hours" of operation may broadcast any regular or scheduled program 
during this period. 

$3.11 Service areas. -(a) The term "primary service area" of a broadcast 
station means the area in which the ground wave is not subject to objectionable 
interference or objectionable fading. 

(b) The term "secondary service area" of a broadcast station means the 
area served by the sky wave and not subject to objectionable interference. The 
signal is subject to intermittent variations in intensity. 

(c) The term "intermittent service area" of a broadcast station means the 
area receiving service from the ground wave but beyond the primary service 
area and subject to some interference and fading. 

43.12 Main studio. -The term "main studio" means, as to any station, the 
studio from which the majority of its local programs originate, and /or from 
which a majority of its station announcements are made of programs originating 
at remote points. 

43.13 Portable transmitter.-The term "portable transmitter" means a 
transmitter so constructed that it may be moved about conveniently from place 
to place, and is in fact so moved about from time to time, but not ordinarily 
used while in motion. In the standard broadcast band, such a transmitter is used 
in making field intensity measurements for locating a transmitter site for a 
standard broadcast station. A portable broadcast station will not be licensed in 
the standard broadcast band for regular transmission of programs intended to 
be received by the public. 

43.14 Auxiliary transmitter. -The term "auxiliary transmitter" means a 
transmitter maintained only for transmitting the regular programs of a station 
in case of failure of the main transmitter. 

13.15 Combined audio harmonica. -The term "combined audio harmonics" 
means the arithmetical sum of the amplitudes of all the separate harmonic 
components. Root sum square harmonic readings may be accepted under condi- 
tions prescribed by the Commission. 

43.16 Effective field. -The term "effective field" or "effective field intensity" 
is the root- mean -square (RMS) value of the inverse distance fields at a distance 
of 1 mile from the antenna in all directions in the horizontal plane. 

ALLOCATION OF FACILITIES 

$3.21 Three classes of standard broadcast channels. -(a) Clear channel: 
A "clear channel" is one on which the dominant station or stations render serv- 
ice over wide areas and which are cleared of objectionable interference within 
their primary service areas and over all or a substantial portion of their sec- 
ondary service areas. 

(b) Regional channel: A "regional channel" is one on which several stations 
may operate with powers not in excess of 5 kilowatts. The primary service 
area of a station operating on any such channel may be limited, as a con- 
sequence of interference to a given field intensity contour. 

(c) Local channel: A "local channel" is one on which several stations may 
operate with powers not in excess of 250 watts. The primary service area of a 
station operating on any such channel may be limited, as a consequence of in- 
terference, to a given field intensity contour. 

' Other definitions which may pertain to standard broadcast stations are included in sec- 
tions 2.1 to 2.35 and the Communications Art of 1934, as amended. 
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$3.22 Classes and power of standard broadcast stations.- (a)Ctass I sta- 
tion: A "class I station" is a dominant station operating on a clear channel and 
designed to render primary and secondary service over an extended area an. 
ut relatively long distances. Its primary service area is free from objectionable 
interference from other stations on the same and adjacent channels and its 
secondary service area free from interference except from stations on the adja- 
cent channel, and from stations on the same channel in accordance with the 
channel designation in section 3.25 or in accordance with the Engineering 
Standards of Allocation. The operating power shall be not less than 10 kilo- 
watts nor more than 50 kilowatts. (Also see section 3.25 (a) for further 
power limitation.) 

(b) Class II station: A "class II station" is a seconder) station which oper- 
ates on a clear channel (see section 3.25) and is designed to render service over 
a primary service area which is limited by and subject to such interference as 
may be received from class I stations. A station of this class shall operate with 
power not less than 0.25 kilowatts nor more than 50 kilowatts. Whenever neces- 
sary, a class II station shall use a directional antenna or other means to avoid 
interference with class I stations and with other class II stations, in accord- 
ance with the Engineering Standards of Allocation. 

(c) Class III station: A "class III station" is a station which operates on a 
regional channel and is designed to render service primarily to a metropolitan 
district 'a and the rural area contiguous thereto. Class III stations are sub- 
divided into two classes: 

(1) Class III -A station: A "class III -A station" is a class III station which 
operates with power not less than 1 kilowatt nor more than 5 kilowatts, and 
the service area of which is subject to interference in accordance with the Engi- 
neering Standards of Allocation. 

(2) Class III -B station: A "class III -B station" is a class III station which 
operates with a power not less than 0.5 kilowatt nor more than 1 kilowatt 
night and 5 kilowatts daytime, and the service area of which is subject to inter- 
ference in accordance with the Engineering Standards of Allocation. 

(d) Class IV station: A "class IV station" is a station operating on a local 
channel and designed to render service primarily to a city or town and the 
suburban and rural areas contiguous thereto. The power of a station of this 
class shall not be less than 0.1 kilowatt nor more than 0.25 kilowatt, and its 
service area is subject to interference in accordance with the Engineering 
Standards of Allocation. 

$3.23 Time of operation of the several classes of stations.' -The several 
classes of standard broadcast stations may be licensed to operate in accordance 
with the following: 

(a) "Unlimited time" permits operation without a maximum limit as to 
time. 

(b) "Limited time" is applicable to class II (secondary stations) operating 
on a clear channel only. It permits operation of the secondary station during 
daytime, and until local sunset if located west of the dominant station on the 
channel, or if located east thereof, until sunset at the dominant station; and 
in addition during night hours, if any, not used by the dominant station or 
stations on the channel. 

(c) "Daytime" permits operation during the hours between average monthly 
local sunrise and average monthly local sunset. (For exact time of sunset at 
any location see "Average Sunrise and Sunset Times. ") 

(d) "Sharing time" permits operation during hours which are so restricted 
by the station license as to require a division of time with one or more other 
stations using the same channel. 

(e) "Specified hours" means that the exact operating hours are specified in 
the license. (The minimum hours that any station shall operate are specified 
in section 3.71.) 

43.24 Broadcast facilities; showing required. -An authorization for a new 
standard broadcast station or increase in facilities of an existing station will 
be issued only after a satisfactory showing has been made in regard to the fol- 
lowing. among others: 

(a) That the proposed assignment will tend to effect a fair, efficient, and 
equitable distribution of radio service among the several states and communities. 

(b) That objectionable interference will not be caused to existing stations 
or that if interference will be caused the need for the proposed service out- 
weighs the need for the service which will be lost by reason of such interference. 
That the proposed station will not suffer interference to such an extent that its 
service would be reduced to an unsatisfactory degree. (For determining ob- 
jectionable interference, see Engineering Standards of Allocation and Field 
Intensity Measurements in Allocation.) 

(c) That the applicant is financially qualified to construct and operate the 
proposed station 

(d) That the applicant is legally qualified. That the applicant (or the person 
or persons in control of an applicant corporation or other organization) is of 
good character and possesses other qualifications sufficient to provide a satis- 
factory public service. 

(e) That the technical equipment proposed, the location of the transmitter, 
and other technical phases of operation comply with the regulations governing 
the same, and the requirements of good engineering practice. (See technical 
regulations herein and Locations of Transmitters of Standard Broadcast Sta- 
tions.) 

(f) That the facilities sought are subject to assignment as requested under 

'a The term "metropolitan district" as used in this paragraph is not limited in accordance 
with the definition given by the Bureau of the Census but includes any principal center 
of population in any area. 

o Formal application required for change in time of operation of existing broadcast 
station. 

See Standards of Good Engineering Practice for form number. 
+Formal applications required. See Standards of Good Engineering Practice for form 

number. 
See Money Required to Construct and Complete Electrical Tests of Station. of Dif- 

ferent Classes and Powers. 
(Continued on page 482) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 180) 

existing international agreements and the Rules and Regulations of the 
Commission. 

(g) That the public interest, convenience, and necessity will be served 
through the operation under the proposed assignment. 

43.25 Clear channel: class I and II stations. - The frequencies in the 
following tabulation are designated as clear channels and assigned for use by 
the classes of stations are given: 

(a) To each of the channels below there will be assigned one class I station 
and there may be assigned one or more class II stations operating limited time 
or daytime only : 640. 050. 060, 670, 700, 720, 750, 760, 770, 780, 820, 830, 
8K, 870, 880. 810, 1020, 1040. 1100, 1120, 1160. 1180, 1200, and 1210 kilocycles. 
The power of the class I stations on these channels shall not be less than 50 
kilowatts. 

(b) To each of the channels below there may be assigned class I and class 
II stations: 680, 710. 810, 850, 9-10, 1000, 1030, 1060, 1070. 1080, 1090, 1110, 
114.0, 1140, 1170, 1190, 1500, 1510, 1520, 1530. 1550, and 1560 kilocycles. 

(c) For class II stations located not less than 650 miles from the nearest 
Canadian Border and which will not deliver over 5 microvolts per meter ground 
ware or 25 microvolts per meter 10 per cent time sky wave at any point on said 
border, 690, 740, 860, 990, 1010,' and 1580 kilocycles. 

(d) For class It stations which operate daytime only with power not In 
excess of 1 kilowatt and which will not deliver over 5 microvolts per meter 
ground wave at any point on the nearest Mexican Border, 730, 800, 900, 1050,' 
1220,' and 1570 kilocycles. 

(e) For class II stations located not less than 650 miles from the nearest 
Cuban Border and which will not deliver over 5 microvolts per meter ground 
wave or 25 microvolts per meter 10 per cent time sky wave at any point on said 
border, 1540 kilocycles. 

43.26 Regional channels: classes III -A and III -B stations. -The following 
frequencies are designated as regional channels and are assigned for use by 
class III -A and III -B stations :m 550. 560. 570.° 580, r90° 600. 610, 620, 630,° 
790, 910 920, 930, 950, 960, 970, 980, 1150, 1250. 1260, 1270,° 1280, 1290, 
1300. 1310. 1320. 1330, 1351, 1360, 1370, 1380, 1390, 1410, 1420, 1430, 1440, 
1460. 1470, 1480, 1590. and 1600 kilocycles. 

4327 Local channels: class IV stations. -The following frequencies are 
designated as local channels and are assigned for use by class IV stations: 1230, 
1240. 1340,1400, 1450, and 1490 kilocycles. 

¢3.28 Assignment of stations to channels.- (a)The individual assignments 
of stations to channels which may cause interference to other United States 
stations only shall be made in accordance with the standards of good engineer- 
ing practice prescribed and published from time to time by the Commission for 
the respective classes of stations involved. (For determining ohjectionable inter- 
ference see "Engineering Standards of Allocation" and "Field Intensity Measure- 
ments in Allocation ", Section C.) 

(b) In all cases where an individual station assignment may cause interfer- 
ence with or may involve a channel assigned for priority of use by a station in 
another North American country, the classifications. allocation requirements 
and engineering standards set forth in the North American Regional Broad- 
casting Agreement shall be observed. 

¢3.29 Assignment of class IV stations to regional channel,. -On condition 
that interference will not be caused to any class III station. and that the chan- 
nel is used fully for class III stations and subject to interference as may be 
received from class III stations, class IV stations may be assigned to regional 
channels. 

43.30 Station location. -(a) Each standard broadcast station shall be con- 
sidered located in the State and city where the main studio is located. 

(b). The transmitter of each standard broadcast station shall be so located 
that primary service is delivered to the borough or city in which the main studio 
is located in accordance with the Standards of Good Engineering Practice, pre- 
scribed by the Commission. 

43.31 Authority to move main studio. -The licensee of a standard broad- 
cast station shall not more its main studio outside the borders of the borough 
or city. State. district. Territory. or possession in which it is located without 
first making written application ° to the Commission for authority to so move, 
and securing written permission for such removal. The licensee shall promptly 
notify the Commission of any other change in location of the main studio. 

43.32 Special experimental authorizations. -(a) Special experimental auth- 
orizations' may be issued to the licensee of a standard broadcast station in 
addition to the regular license upon proper application therefor° and satis- 
factory showing in regard to the following, among others: 

(1) That the applicant has a program of research and experimentation which 
indicates reasonable promise of contribution to the development and practical 
application of broadcasting, and will be in addition to and advancement of the 
work that can be accomplished under its regular license. 

(2) That the experimental operation and experimentation will be under the 
direct supervision of a qualified engineer with an adequate staff of engineers 
qualified to carry on the program of research and experimentation. 

(3) That the public interest, convenience, and necessity will be served by 
granting the authorization requested. 

(b) In case a special experimental authorization permits additional hours 
of operation, no licensee shall transmit any commercial or sponsored program 
or make any commercial anni.uncement during such time of operation. In case 
of other additional facilities, no additional charge shall be made by reason of 
transmission with such facilities. 

as A station on 1010 kilocycles shall also protect a class I -B station at Havana, Cuba. 
ae See North American Regional Broadcasting Agreement for use of this channel by 

station in New York (Apnrn ix I Table IV.) 
a. See Agreement with Mexico for further use of this channel. 
is See section 3.29 in regard to assigning class IV stations to regional channels. 
i See North American Regional Broadcasting Agreement for special provisions con- 

cerning the assigning of class II stations in other countries of North America t a these 
regional channels. Such stations shall be protected from interference in accordance with 
appendix U. Table I. of 'aid Agrement. 

° Formal application required. See Standards of Good Engineering Practice for form 
number. Special authorisations which do not involve experimental operation may be granted 
pursuant to section 1.S65. 

The Commission on September 24, 1940, advanced the effective date of section 3.82(b) 
to March 29, 1941. 
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(c) A. special experimental authorization will not be extended after the 
actual experimentation is concluded. 

(d) The program of research and experimentation as outlined in the appli- 
cation for a special experimental authorization shall be adhered to in the main 
unless the licensee is authorized to do otherwise by the Commission. 

(e) The Commission may require from time to time a broadcast station 
holding such experimental authorization to conduct experiments that are deemed 
desirable and reasonable. 

(f) A supplemental report shall be filed with and made a part of each appli- 
cation for an extension of a special experimental authorization and shall in- 
clude statements of the following: 

(1) Comprehensive summary of all research and experimentation conducted. 
(2) Conclusions and outline of proposed program for further research and 

development. 
(3) Comprehensive summary and conclusions as to the social and economic 

effects of its use. 
43.33 Directional antenna; showing required. -(a) No application for 

authority to install a directional antenna ° will be accepted unless a definite 
site and full details of the design of the directional antenna are given with the 
application. (See Data Required with Applications Involving Directional 
Antenna Systems.) 

(b) No application for an authorization to operate a directional antenna 
during the broadcast day will be accepted unless proof of performance of the 
directional antenna taken during equipment test period is submitted with the 
application. (See Field Intensity Measurements in Allocation, section B.) 

13.34 Normal license period. -All standard broadcast station licenses 
will be issued for a normal license period of 3 years. Licenses will be issued 
to expire at the hour of 3 a.m., Eastern Standard Time in accordance with 
the following schedule, and at three -year intervals thereafter: 

(a) For stations operating on the frequencies 640, 650. 6410, 670, 680, 690, 
700, 710, 720, 730, 740, 750, 760, 770. 780, 800, 810, 820, 830, 840, 850, 860, 
870, 880. 890, 900, 940 kc.. Nov. 1, 1946. 

(b) For stations operating on the frequencies 990, 1000, 1010, 1020, 1030, 
1040, 1050, 1060, 1070, 1080. 1090, 1100, 1110, 1120, 1130, 1140, 1160, 
1170, 1180, 1190, 1200, 1210 1220, 1500, 1510, 1520, 1530, 1540, 1550, 
15110, 1570, 1580 kc., May 1, 1945. 

(a) For stations operating on the frequencies 550, 560, 570, 580, 590, 600, 
610, 620, 630, 790 kc.. May 1, 1946. 

(d) For stations operating on the frequencies 910, 920, 930, 950, 960, 970, 
980, 1150, 1250 kc., May 1. 1947. 

(e) For stations operating on the frequencies 1260, 1270, 1280, 1290, 1300, 
1310 1320, 1330. 1350. 1360 kc.. Nov. 1, 1945. 

(fi For stations operating on the frequencies 1370, 1380, 1390, 1410, 1420, 
1430, 1440, 1460, 1470, 1480. 1590, 1600 kc., Nov. 1, 1947. 

(g) For stations operating on the frequency 1230 ke., Feb. 1, 1946. 
(h) For stations operating on the frequency 1240 kc., Aug. 1, 1946. 
(i) For stations operating on the frequency 1340 kc., Feb. 1, 1947. 
(j) For stations operating on the frequency 14010 kc., Aug. 1. 1947. 
(k) For stations operating on the frequency 1450 kc., Feb. 1, 1948. 
(1) For stations operating on the frequency 1490 kc.. Aug. 1. 1948. 

43.35 Multiple Ownership "-No license shall be granted for a standard 
broadcast station, directly or indirectly owned, operated or controlled (9a,) 
by any person (9e) where such station renders or will render primary service 
to a substantial portion of the primary service area of another standard broad- 
cast station, directly or indirectly owned, operated or controlled by such per- 
son. except upon a showing that public interest, convenience and necessity 
will be served through such multiple ownership situation. 

EQUIPMENT 
43.41 Maximum rated carrier power; tolerances. -The maximum rated car- 

rier power of a standard broadcast transmitter shall not be less than the 
authorized power nor shall it be greater than the value specified in the follow- 
ing table: 

`Formal application required. See Standards of Good Engineering Practice for form 
number. ber. 

See Order 34 -A, dated November 23, 1943: "Thiel regulation is to take effect immedi- 
ately, PROVIDED, HOWEVER That with respect to persons who now directly or in- 
directly own. operate or control a standard broadcast station which renders primary 
service to a substantial portion of the primary service area of another standard broadcast 
station. directly or indirectly owned, operated or controlled by sch person. the effective 
date of this regulation shall Fe midnight May 31. 1944; PROVIDED FURTHER. That 
with respect to such persons the Commission may, upon proper showing. extend the 
licenses of the stations involved in order, in any particular case, to determine the appli- 
cability of this regulation or to permit the orderly disposition of properties." 

The Commission on April 4, 1944 adopted Order 84 -B which provides: 
"I. Except as provided below the effective date of Regulation 3.36 is hereby suspended. 
II. On or before May 81, 1944, all licensees to whom Regulation 3.35 is or may be 

applicable will be reouired to: 
1. File an application which will effect compliance with Regulation 3.35: or 
2. Submit a petition for extension of license for such period as may be neresrary 

to complete negotiations for an orderly disposition or otherwise to comply with the 
terms of the Regulation provided such petition sets forth: 

a. The determination of the licensee to proceed in good faith as expeditiously 
as may be to effectuate compliance with the Regulation: and 

b. A statement of the steps which petitioner proposen to take in order to effect 
his compliance with the Regulation, and the specific facts establishing due diligence 
in the effort to effect a compliance with the terms of the Regulation and the 
licensee's Inability to comply therewith: or 

8. Submit a petition for a hearing to determine the applicability of regulation 3.36 
to the petitioner, in which case the petition and the license renewal will be set for 
hearing. 
III. The license renewals of all affected licensees. who do not take one of the fore - 

goi "g steps or who are unsuccessful in obtaining an extension of time under subparagraph 
2 above. will be designated for hearing. 

IV. The Commission will insist upon a speedy determination of any proceeding here- 
under and will require an expeditious comoli -nee with its final order thereon within 
such reasonable time as may be fixed in such final order. 

V. Upon compliance with Reg,dation 8 35 the Commission will issue ennrooriate 
certificates pursuant to the provisions of Section 123 of the Revenue Act of 1948." 

The word "control". as used herein. is not limited to majority stock ownership but 
includes actual working control In whatever manner exercised. 

' The word 'person ", as used herein. includes all persons under common control. 

(Continued on page 484) 
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AT LEFT. Two Langevin Type 111 -A Dual Pre - 

Amplifiers and one Langevin 102 -A Line- Ampli- 

fier mounted on a 3 -A Mounting Frame. This unit 

provides four pre -amplifiers and one line- ampli- 
fier,or three pre -amplifiers, one booster -amplifier 
and one line -amplifier, all in 101/s" of rack 

mounting space. External power supply such as 

the Langevin 201 -B Rectifier, as shown below, is 

required. 

SPEECH 

INPUT EQUIPMENT 
Worthy of an Engineer's Careful Consideration 

TYPE 102A Amplifier is one of the 102 
Series line Amplifiers of which four dif- 
ferent types are available. The "A" is 
mostly used to drive the line after the 
master gain control. It is quiet, has ex- 
cellent frequency characteristic and am- 
ple power output with low distortion 
products. 

The 201 -B Rectifier is one of the 201 
Series Rectifiers, of which two types are 
available, the "8" having additional 
filtering, thereby giving a slightly lower 
ripple content thon the "A." This unit 
is capable of supplying power for one 
102 Series Line Amplifier and three 111 
Pre -Amplifiers (six pre amplifiers). 

Every unit of Langevin speech input equipment is 

held to a rigid standard of performance. These units 

may be cascaded in accordance with good engineer- 

ing practices and still be well within the allowable 

limits of FM requirements as to frequency response, 

noise and distortion products. 

All Langevin speech input equipment units are 

mounted on standard 514" x 101/4" chassis. Three of 

these units can be mounted on a Langevin 3-A 

Mounting Frame, which occupies 101/2" of space on 

any standard rack. Wall mounting steel cabinets for 

housing these units are also available. 

We are proud of the products which bear the 

name Langevin. It will only appear on good 

apparatus. 

The 111 -A Amplifier consists of two indi- 
vidual pre -amplifiers on a single chassis 
for use in high quality speech input 
equipment. Its compact unitized con- 
struction saves rack space. Input impe- 
dances of 30, 250 and 600 ohms; output 
impedance 600 ohms. It is quiet and has 
excellent frequency characteristics and 
ample power output with law distortion 
products. 

The 108 -A Amplifier is one of the 108 
Series Monitor Amplifiers, of which four 
different types are available. The "A" 
is ordinarily used to drive o monitor sys- 
tem from a 600 ohm or bridging source. 
Its distortion is low for this type of serv- 
ice. If is quiet and has ample power with 
excellent frequency characteristics. 

The Langevinp Company 
SOUND REINFORCEMENT AND REPRODUCTION ENGINEERING 

NEW YORK SAN FRANCISCO LOS ANGELES 

37 W. 65 St., 23 1050 Howard St., 3 1000 N. Seward St,, 38 
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Clans of station Maximum power authorized to station 

Maximum 
sated carrier 
power per - 
mitte, to be 
installed' 

Clane IV 
Claw III 

Clase II 

Class I 

100 or 250 watt. _ 

500 or 1,000 watts 
5.000 watt. 
260, 500, or 1 000 watt_ 
5.000 or 10,000 watt..___________ -____ 
26,000 nr 50.000 watts 
10,000 watt. 
25.000 or 50.000 watt .. 

Watts 
250 

1.000 
5.000 
1,000 

10,000 
50.000 
10.000 
60,000 

r The maximum rated carrier power must be r:i.tinguiahed from the operating power 
(see Sections 2.18 and 2.19.) 

13.42 Maximum rated carrier power; how determined. -The maximum 
rated carrier power of a standard broadcast transmitter shall be determined as 
the sum of the applicable power ratings of the vacuum tubes employed in the 
last radio stage. 

(a) The power rating of vacuum tubes shall apply to transmitters employ- 
ing the different classes of operation or systems of modulation as specified in 
Power Rating of Vacuum Tubes prescribed by the Commission. 

(b) If the maximum rated carrier power of any broadcast transmitter. as 
determined by paragraph (a) of this section, does not give an exact rating as 
recognized in the Commission's plan of allocation, the nearest rating thereto 
shall apply to such transmitter. 

(c) Authority will not be granted to employ. in the last radio stage of a 
standard broadcast transmitter, vacuum tubes from a manufacturer or of a 
type number not listed until the manufacturer's rating for the class of opera- 
tion or system of modulation is submitted to and approved by the Commission. 
These data must be supplied by the manufacturer in accordance with Require- 
ments for the Approval of the Power Rating of Vacuum Tubes, prescribed by 
the Commission. 

13.43 Changes in equipment; authority for. -No licensee shall change, in 
the last radio stage, the number of vacuum tubes to vacuum tubes of different 
power rating or class of operation. nor shall it change system of modulation 
without the authority of the Commission w 

13.44 Other changea in equipment. -Other changes except as provided for 
in these rules or Standards of Good Engineering Practice, prescribed by the 
Commission, which do not affect the maximum power rating or operating power 
of the transmitter or the operation or precision of the frequency control equip- 
ment may be made at any time without authority of the Commission. but in the 
next succeeding application for renewal of license such changes which affect 
the information already on file shall be shown in full. 

13.45 Radiating system. -(a) All applicants for new. additional. or differ- 
ent broadcast facilities and all licensees requesting authority to move the trans- 
mitter of an existing station shall specify a radiating system the efficiency of 
which complies with the requirements of good engineering practice for the class 
and power of the station. (Also see Use of Common Antenna by Standard 
Broadcast Stations or Another Radio Station.) 

(b) The Commission will publish from time to time specifications deemed 
necessary to meet the requirements of good engineering practice. (See Minimum 
Antenna Heights or Field Intensity Requirements and Field Intensity Measure- 
ments in Allocation, sec, A.) 

(c) No broadcast station licensee shall change the physical height of the 
transmitting antenne. or supporting structures, or make any changes in the 
radiating system which will measurably alter the radiation patterns, except 
upon written application to and authority from the Commission" 

(d) The antenna and/or supporting structure shall be painted and illuminated 
in accordance with the specifications supplied by the Commission pursuant to 
section 303 (q) of the Communications Act of 1934, na amended. (See Standard 
Lamps and Paints.) 

(e) The simultaneous use of a common antenna or antenna structure by two 
standard broadcast stations or by a standard broadcast station and a :station 
of any other class or service will not be authorized unless both stations are 
licensed to the same licensee. (See Use of Common Antenne by Standard Broad- 
cast Stations or Another Radio Station.) 

13.46 Transmitter. -(a) The transmitter proper and associated trans- 
mitting equipment of each broadcast station shall be designed. constructed. and 
operated in accordance with the Standards of Gond Engineering Practice in all 
phases not otherwise specifically included in these regulations. 

(b) The transmitter shall be wired and shielded in accordance with good 
engineering practice and shall he provided with safety tenures in accordance 
with the specifications of article 810 of the current National Electrical Code as 
approved by the American Standards Association. 

(c) The station equipment shall he an operated. tuned. and adjusted that 
emissions are not radiated outside the authorized band " which cause or which, 
in accordance with the Standards of Good Engineering Prnetitw, are considered 
as being capable of causing interference to the communications of other sta- 
tions. The spurious emissions, including radin frequency harmonies and andin 
frequency harmonics, shall he maintained at na low level as required by good 
engineering practice. The andin distortion. andin frequency range, carrier hum, 
noise level. and other essentiel phases of the operation which control the ex- 
ternat effects shall at all times conform to the requirements of gond engineering 
practice. 

(d) Whenever, in this section, the term "good engineering practice" is used, 
the apecificationa deemed necessary to meet the requirements thereof will be 
published from time to time. (See Construction, General Operation and Safety 
of Life Requirements.) 

"Formal application required. See Standards of Good Engineering Practice for form 
number. 

"Informal application may be made, except in controversial cases or directional antenna: 
then formai application shall h. mar e. 

"See Construction, General Operation and Safety of Life Requirements. 
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TECHNICAL OPERATION 
13.51 Operating power; how determined. -The operating power of each 

standard broadcast station shall be determined by: 
la ) Direct measurement of the antenna power in accordance with section 

3.54." 
(1) Each new standard broadcast station. 
(2) Each existing standard broadcast station after June 1, 1941. 
(b) Indirect measurement by means of the plate input power to the last radio 

stage on a temporary basis in accordance with sections 3.52 and 3.53. 
(1) ln the case of existing standard broadcast stations and pending compli- 

aile° with paragraph (a) (2) of this section. 
(2) In case of an emergency where the licensed antenna has been damaged 

or destroyed by storm or other cause beyond the control of the licensee or pend- 
ing completion of authorized changer` in the antenna system. 

(c) Upon making any change" in the antenna system, or in the antenna cur- 
rent measuring inetrumeuts. or uny usher change which may change the char - 
aeteriaties of the antenne. the licensee shall immediately make a new determina- 
tion of the antenna resistance (see section 3.54) and shall submit application for 
authority to determine power by the direct method on the basis of the new 
rornxuremeu ta. 

13.52 Operating power; indirect measurement.".-The operating power de- 
termined by indirect measurement from the plate input power of the last radio 
stage is the product of the plate Voltage (Ep), the total plate current of the last radio stage (Ip), and the proper factor (F) given in the following tables: that is 

OPERATING POWER Ep zip xF 
A. Factor to be used fer stations employing plate modulation in the last radio stage' 

Factor IF) to be used 
in determining the 
operating power from 
the plate input power 

Maximum rated carrier power of transmitter: 
100 -1,000 watts 
5.000 and over watts 

0.70 
.8o 

B. Factor to be used for stations of ait powers using low level modulation' 
Factor IF) to be wed 
in determining the 
operating power from 
the plate input power 

Class of power amplifier in the last radio stage: 
Class B . _____ __ 0.35 
Class BC. _ .65 

C. Factors to be used for stations of all power. employing grid modulation in the last 
radio stage z 

Type of tube in the last radio stage: 
Table C 0.25 
Table D' 35 

Factor IF) to be wed 
in determining the 
oneratinp power from 
the plate input power 

' See Power Rating of Vacuum Tubes. 
' The maximum rated carrier power must be distinguished from the operating power. 

(See sections 2.18 and 2.19.) 
All linear amplifier operation where efficiency approaches that of class C operation. 

13.53 Application of efficiency factors. -In computing operating power by 
indirect measurement the above factors shall apply in all cases, and no distinc- 
tion will he recognized due to the operating power being less than the maximum 
rated carrier power. (See Plate Efficiency of Last Radio Stage.) 

13.54 Operating power; direct measurement. -The antenna input power 
determined by direct measurement is the square of the antenna current times 
the antenna resistance at the point where the current is measured and at the 
operating frequency. Direct measurement of the antenna input power will be 
accepted as the operating power of the station, provided the data on the antenna 
resistance measurements are submitted under oath giving detailed description 
of the method used and the data taken. The antenna current shall be measured 
by an ammeter of accepted accuracy." These data must be submitted to and 
approved by the Commission before any licensee will be authorized to operate by 
this method of power determination." The antenna ammeter shall not be changed 
to one of different type, maximum reading, or accuracy without the authority of 
the Commission. If any change is made in the antenna system or any changt 
made which may affect the antenne system, the method of determining operating 
power shall be changed immediately to the indirect method. (See Further Re- 
quirements for Direct Measurements of Power.) 

13.55 Afodulation. -(a) A licensee of a broadcast station will not be 
authorized to operate a transmitter unless it is capable of delivering satis- 
factorily the authorized power with a modulation of at least 85 percent. When 
the transmitter is operated with 85 percent modulation, not over 10 percent 
combined audio frequency harmonics shall be generated by the transmitter. 

..Program tests on equipment, including a new or different antenne system, will 
not be authorized unless application for authority to determine power by the direct 
method has been granted. or is submitted simultaneously with the application for li- 
cense to cover the construction permit and the application for license will not be 
gren'ed until ouch time as the application for direct measurement is approve'. 

r' Changes shall not be made except upon making proper request and obtaining ap- 
proval thereof in Rrmrdenee with sections 8.45 end 358. 

...See Order No. 107 dated November 6. 1942, effective December 1, 1942, which 
makes certain changea in the rnethn-i of determining nn ̂ rating constants of standard 
broadcast stations: and Order No. 107A, dated July 10. 1945, effective September 1, 1945. 
and October 1. 1945, which revokes Order No. 107 and (13) reinstates the provisions 
of section 3.52. 
" See Indicating Instrument pursuant to section 3.58. 
ra Formal application required. See Standards of Good Engineering Practice for form 

number. 
(Continued on page 488) 
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LOTI\ ES & CULVER 
CONSULTING RADIO ENGINEERS 

` WASHINGTON 4. Dao. 

THE BROADCAST INDUSTRY: 

This year we call your attention to the "LC" cir. 

cuit which forms the ampersand in our emblem. In this 

emblem, the "L represents Lohnes and the "C" represents 

Culver. Together they stand fcr Loohnes & Culver. 

In engineering terminology, the "L" represents 

inductance and the "C" represents capacity. Together they 

become the basic and fundamental "I.C" circuit. 

In keeping with the engineering significance of 

the emblem, our organization offers you a service based 

upon the application of basic and fundamental principles. 

Sincerely, 

LOHNES & CULVER 

Ge e ':. Lohnes 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 484) 

(b) AB broadcast stations shall have in operation a modulation monitor 
approved by the Commission. 

(e) The operating percentage of modulation of all stations shall be main- 
tained as high as possible consistent with good quality of transmission and good 
broadcast practice and in no case less than 85 percent on peaks of frequent re- 
currence during any selection which normally is transmitted at the highest 
level of the program under consideration. 

(d) The Commission will, from time to time, publish the specifications, re- 
quirements for approval, and a list of approved modulation monitors. (See 
Approved Modulation Monitors and also Requirements for Approval of Modu- 
lation Monitors.) 

43.56 Modulation; data required. -A licensee of a broadcast station claim- 
ing a greater percentage of modulation than the fundamental design indicates 
can be procured shall submit full data showing the antenna input power by 
direct measurement and complete information, either oscillograms or other ac- 
ceptable data, to show that a modulation of 85 percent or more with not over 10 
percent combined audio harmonics, can be obtained with the transmitter oper- 
ated at the maximum authorized power. 

13.57 Operating power; maintenance of. -The licensee of a broadcast sta- 
tion shall maintain the operating power of the station within the prescribed 
limits of the licensed power at all times except that in an emergency when, due 
to causes beyond the control of the licensee, it becomes impossible to operate 
with the full licensed power, the station may be operated at reduced power for 
a period of not to exceed 10 days. provided that the Commission and the In- 
spector in Charger shall be notified in writing immediately after the emergency 
develops. (See Operating Power Tolerance.) 

43.58 Indicating instruments. -Each broadcast station shall be equipped 
with suitable indicating instruments of accepted accuracy to measure the an- 
tenna current, direct plate circuit voltage, and the direct plate circuit current 
of the last radio stage. These indicating Instruments shall not be changed or 
replaced, without authority of the Commission, except by instruments of the 
same type, maximum scale reading, and accuracy. (See Indicating Instruments 
Pursuant to section 3.58.) 

43.59 Frequency tolerance. -The operating frequency of each broadcast 
station shall be maintained within 50 cycles of the assigned frequency until 
January 1, 1940, and thereafter the frequency of each new station or each sta- 
tion where a new transmitter is installed shall be maintained within 20 cycles 
of the assigned frequency, and after January 1, 1942. the frequency of all sta- 
tions shall be maintained within 20 cycles of the, assigned frequency. 

43.60 Frequency monitor. -The licensee of each standard broadcast sta 
tion shall have in operation at the transmitter a frequency monitor independent 
of the frequency control of the transmitter. The frequency monitor shall be ap- 
proved by the Commission. It shall have a stability and accuracy of at least 5 
parts per million. (See Approved Frequency Monitors and also Requirements 
for Approval of Frequency Monitors.) 

13.61 New equipment; restrictions. -The Commission will authorize the 
installation of new transmitting equipment in a broadcast station or changes in 
the frequency control of an existing transmitter only if such equipment is so 
designed that there is reasonable assurance that the transmitter is capable of 
maintaining automatically the assigned frequency within the limits specified 
in section 3.59. 

13.62 Automatic frequency control equipment; authorization required. - 
New automatic frequency control equipment and changes in existing automatic 
frequency control equipment that may affect the precision of frequency control 
or the operation of the transmitter shall be installed only upon authorization's 
from the Commission. (See Approved Equipment.) 

13.63 Auxiliary transmitter. -Upon showing that a need exists for the use 
of an auxiliary transmitter" in addition to the regular transmitter of a broad- 
cast station, a license therefor may be issued provided that: 

(a) An auxiliary transmitter may be installed either at the same location 
as the main transmitter or at another location. 

(b) A licensed operator shall be in control whenever an auxiliary trans- 
mitter is placed in operation. 

(c) The auxiliary transmitter shall be maintained so that it may be put into 
immediate operation at any time for the following purposes: 

(1) The transmission of the regular programs upon the failure of the main 
transmitter 

(2) The transmission of regular programs during maintenance or modifica- 
tion ° work on the main transmitter, necessitating discontinuance of its opera- 
tion for a period not to exceed five days. 

(3) Upon request by a duly authorized representative of the Commission. 
(d) The auxiliary transmitter shall be tested at least once each week to de- 

termine that it is in proper operating condition and that it is adjusted to the 
proper frequency, except that in case of operation in accordance with paragraph 
(o) of this section during any week, the test in that week may be omitted 
provided the operation under paragraph (c) is satisfactory. A record shall be 
kept of the time and result of each test operating under paragraph (c). Testa 
shall be conducted only between midnight and 9 a.m., local standard time. 

(e) The auxiliary transmitter shall be equipped with satisfactory control 
equipment which will enable the maintenance of the frequency emitted by the 
station within the limits prescribed by these regulations. 

(f) An auxiliary transmitter which is licensed at a geographical location 
different from that of the main transmitter shall be equipped with a frequency 
control which will automatically hold the frequency within the limits prescribed 

1r See Field Offices of the Commission. 
fa Formal application required. See Standards of Good Engineering Practice for form 

number. 
"AU regulations as to safety requirements and spurious emissions applying to broadcast 

transmitting equipment shall apply also to an auxiliary transmitter. (See Use of Fre- 
quency and Modulation Monitors at Auxiliary Transmitter.) 

°This includes the equipment changes which may be made without authority as set 
forth elsewhere in the Rules and Regulations and the Standards of Good Engineering 
Practice or as authorized by the Commission by letter or by construction permit. Where 
such operation is required for periods in excess of 5 days, request therefor shall be 
made In accordance with section 1.365. 
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by these regulations without any manual adjustment during operation or when it 
is being put into operation. 

(g) The operating power of an auxiliary transmitter may be less than the 
authorized power, but in no event shall it be greater than such power. 

13.61 Alternate main transmitters. -The licensee of a standard broadcast 
station may be licensed for alternate main transmitters provided that a technical 
need a for such alternate transmitters is shown and that the following condi- 
tions are met: 

(a) Both transmitters are located at the same place. 
(b) The transmitters have the same power rating except at stations 

operating with different daytime and nighttime power when it shall be per- 
missible to employ transmitters of power ratings appropriate to either the 
licensed daytime or nighttime power. 

(c) The external effects from both transmitters are substantially the same as 
to frequency stability, reliability of operation, radio harmonics and other 
spurious emissions, audio frequency range and audio harmonic generation in 
the transmitter. 

OPERATION 
43.71 Minimum operating achedulePa- Except Sundays, the licensee of each 

standard broadcast station shall maintain a minimum operating schedule of 
two- thirds of the total hours that it is authorized to operate between 6 a.m. and 
6 p.m., local standard time, and two -thirds of the total hours it is authorized 
to operate between 6 p.m. and midnight, local standard time, except that in an 
emergency when, due to causes beyond the control of the licensee, it becomes 
impossible to continue operating, the station may cease operation for a period 
of not to exceed 10 days, provided that the Commission and the inspector in 
charge. shall be notified in writing immediately after the emergency develops. 

43.72 Operation during experimental period. -The licensee of each standard 
broadcast station shall operate or refrain from operating its station during the 
experimental period as directed by the Commission in order to facilitate fre- 
quency measurement or for the determination of interference. (Stations involved 
in the after -midnight frequency monitoring programs are notified of their operat- 
ing and silent schedule.) 

43.73 Specified hours. -If the license of a station specifies the hours of 
operation, the schedule so specified shall be adhered to except as provided in 
sections 3.71 and 3.72. 

43.74 Sharing time. -If the licenses of stations authorized to share time do 
not specify hours of operation, the licensees shall endeavor to reach an agree- 
ment for a definite schedule of periods of time to be used by each. Such agree- 
ment shall be in writing and each licensee shall file the same in triplicate 
original with each application to the Commission for renewal of license. If and 
when such written agreements are properly filed in conformity with this section 
the file mark of the Commission will be affixed thereto, one copy will be re- 
tained by the Commission, one copy forwarded to the inspector in charge, and 
one copy returned to the licensee to be posted with the station license and con- 
sidered as a part thereof. If the license specifies a proportionate time division, 
the agreement shall raintain this proportion. If no proportionate time division 
is specified in the license, the licensees shall agree upon a division of time. Such 
division of time shall not include simultaneous operation of the stations unless 
specifically authorized by the terms of the license. 

43.75 Sharing time; equivalence of day and night hours. -For the purpose 
of determining the proportionate division of time of the broadcast day for shar- 
ing tin e stations 1 night hour shall be considered the equivalent of 2 day hours. 

13.76 Sharing time; experimental period. -If the license of a station au- 
thorized to share time does not specify the hours of operation, the station may 
be ope ated for the transmission of regular programs during the experimental 
period provided an agreement thereto is reached with the other stations with 
which the broadcast day is shared and further provided such operation is not in 
conflict with section 3.72. Time -sharing agreements for operation during the 
experimental period need not be submitted to the Commission. 

43.77 Sharing time; departure from regular schedule. -A departure from 
the regular operating schedule set forth in a time -sharing agreement will be 
permitted only in cases where an agreement to that effect is reduced to writing, 
is signed by the licensees of the stations affected thereby and filed in triplicate 
by each licensee with the Commission prior to the time of the proposed change. 
If time is of the essence, the actual departure in operating schedule may precede 
the actual filing of written agreement. provided appropriate notice is sent 
to the Commission and the Inspector in Charge.° 

13.78 Sharing time stations; notification to Commission. -If the licensees 
of stat +onn authorized to share time are unable to agree on a division of time, 
the Commission shall be so notified by statement to that effect filed with the 
applications for renewals of licenses. Upon receipt of such statement the Com- 
mission will designate the applications for a hearing and, pending such hearing, 
the opi rating schedule previously adhered to shall remain in full force and effect. 

13.79 License to specify sunrise and sunset hours. -If the licensee of a 
broadcast station is required to commence or cease operation of the station at 
the time of sunrise or sunset, the license will specify the hour of the day during 
each month of the license period when operation of such station will commence 
or cease. (See Average Sunrise and Sunset Time.) 

43.80 Secondary station; filing of operating schedule. -The licensee of a 
secondary station authorized to operate limited time and which may resume 
operation at the time the dominant station (or stations) on the same channel 
ceases operation shall, with each application for renewal of license, file in tripli. 
cate a copy of its regular operating schedule, bearing a signed notation by the 

° Such as licensees maintaining 24 -hour schedule and needing alternate operation for 
maintenance, or where developmental work requires alternate operation. 

°s By Order No. 94 -A, dated and effective November 6, 1942, until further order of 
the Commission, section 3.71 is suspended; "and is lieu thereof, except Sundays, the 
minimum operating schedule fcr standard brow cast stations shall be one -third of the 
total hours it is authorized to operate between 6 a.m. and midnight. local standard 
time, except that in an emergency, due to causes beyond the control of the licensee, 
it becomes impossible to continue operating. the station may cease operation for a 
period of not to exceed 10 days, provided that the Commission and the Inspector in 
charge shall be notified in writing immediately after the emergency develops." 

See Field Offices of the Commission. n See Field Offices of the Commission. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 486) 

licensee of the dominant station of its objection or lack of objection thereto. 13.103 Term of affiliation. -No license shall be granted to a standard broad 
Upon approval of such operating schedule, the Commission will affix its file mark cast station having any contract, arrangement, or understanding, express or 
and return one copy to the licensee authorized to operate limited time, which implied, with a network organization which provides, by original term, pro 
shall be posted with the station license and considered as a part thereof. De- visions for renewal, or otherwise for the affiliation of the station with the net 
parture from said operating schedule will be permitted only in accordance with work organization for a period longer than two years: Provided, That a con - 
the procedure set forth in section 3.77. tract, arrangement, or understanding for a period up to two years, may be 

13.81 Secondary station; failure to reach agreement. -If the licensee of a entered into within six months prior to the commencement of such period" 
secondary station authorized to operate limited time and a dominant station on 13.104 Option time. -No license shall be granted to a standard broadcast 
a channel are unable to agree upon a definite time for resumption of operation station which options m for network programs any time subject to call on 
by the station authorized limited time, the Commission shall be so notified by less than 56 flays' notice, or more time than a total of three hours rr within each 
the licensee of the station authorized limited time. After receipt of such state- of four segments of the broadcast day, as herein described. The broadcast day is 
ment the Commission will designate for hearing the applications of both stations divided into 4 segments. as follows: 8:00 a.m. to 1:00 p.m.; 1:00 p.m. to 6:00 
for renewal of license, and pending the hearing the schedule previously adhered P.m.; 6:00 p.m. to 11:00 p.m.; 11:00p.m. to 8:00 a.m" Such options may not 
to shall remain in full force and effect. be exclusive as against other network organizations and may not prevent or 

43.32 Departure from schedule; material violation. -In all cases where a 
hinder the station from optioning or selling any or n11 of the time covered by 

station licensee is required to he option, or other time, to other network organizations. eq prepare and file an operating schedule, any de- 
viation 

e- 
13.105 Right to reject programs.-No license shall be granted to a standard or departure from such schedule, except as herein authorized, shall be 

considered as a violation of a material term of the license. broadcast station having any contract, arrangement, or understanding, express 
13.83 Local standard time. -All references herein to standard time or local 

or implied. with a network organization which (a), with respect to programs 
standard time refer to local standard time as determined and fixed by the Inter- offered pursuant to an affiliation contract, prevents or binders the station from 
state Commerce Commission. rejecting or refusing network programs which the station reasonably believes 

to be unsatisfactory or unsuitable; or which (b), with respect to network 
13.84 Daylight saving time. -If local time is changed from standard time programs so offered or already contracted for, prevents the station from reject - 

to daylight saving time at the location of all stations sharing time on the same ing or refusing any program which, in its opinion. is contrary to the public 
channel, the hours of operation of all such stations on that channel shall be interest, or from substituting a program of outstanding local or national im- 
understood to refer to daylight saving time, and not standard time, as long as port once.. 
daylight saving time is observed at such locations. This provision shall govern 43.106 Network ownership of atationa. ° -No license shall be granted to a when the time is changed by provision of law or general observance of daylight network organization. or to any person directly or indirectly controlled by or saving time by the various communities, and when the time of operation of such under common control n with a network organization, for more than one stand- 

ard is specified in the license or is mutually agreed upon by the licensees: and broadcast station where one of the stations covers substantially the service Provided, however, That when the license specifies average time of sunrise and area of the other station. or for any standard broadcast station in any locality sunset, local standard time shall be observed. In no event shall a station licensed where the existing standard broadcast stations are so few or of such unequal for daytime only operate on regular schedule prior to local sunrise, or shall desirability (in terms of coverage. power. frequency, or other related matters) a station licensed for greater daytime power than nighttime power or for a that competition would be substantially restrained by such licensing.° different radiation pattern for daytime operation than for nighttime operation 
43.107 Dua! network license shall be issued to a standard operate with the daytime power or radiation pattern prior to local sunrise. network o oration.° -- 

13.85 Changes in time; agreement between licensees.-Where the local time 
broadcast station affiliar with a network organization which maintains more 

is not changed from standard time to daylight saving time at the location of all 
such one oekwork: Provided, That this regulation shall not be applicable it 
such nets the are not operated simultaneously. or if there is no substantial stations sharing time on the same 

reference 
the hours of operation of such eta- overlap in the territory served by the group of stations comprising each such tions shall be understood to have reference to standard time, and not daylight network. saving time, unless said licensees mutually agree upon a new schedule which 13.108 Control by networks of station rates. -No license shall be granted some be 

these 
only while daylight saving time is observed at the location of to a standard broadcast station having any contract, arrangement, or under- 

13.88 
theoc 

Local 
stands. standing. express or implied, with a network organization under which the 43.88 Loati which 

does 
license 

share 
r st op of ame station is revented or hindered from. nr penalized for. fixing or altering its cannel be under does not time with 

local 
stations 

time 
the nless rates for the sale of broadcast time for other than the network's ro rams.° channel shall be understood to have reference to local standard time unless p g 

modification of such license with respect to hours of operation is authorized 
by the Commission. Subpart B -Rules Governing FM Broadcast Stations 

43.87 Program transmissions prior to local sunrise. -(a) The provisions 
of sections 3.6, 3.8, 3.9, 3.10, 3.23, 3.79 and 3.84 shall not prevent the trans- CLASSIFICATION OF FM STATIONS AND ALLOCATION 
mission of programs between four o'clock a.m., local standard time, and local OF FREQUENCIES 
sunrise, of standard broadcast stations with their authorized daytime facilities, 
Provided: That the provisions of this rule shall not extend to: 1 3.201. Numerical designation of FM channela.-For convenience, the fre- 

(1) Stations regularly sharing time during daytime hours either under quencies available for FM broadcasting (including those assigned to non-com - 
icenses pursuant to which time -sharing agreements have been entered into or merciai educational broadcasting) are given numerical designations which are 

sicenses specifying hours of operation, unless time -sharing agreements have shown in the table below : 

been reached covering such operation prior to local sunrise. Sections 3.74, 3.77, [Editor's Note: FM Allocations by me on page 206; by cities on page 442.1 
and 3.78 of these rules shall be applicable to such agreements. 1 3.202 Areas of the United States. -For the purpose of allocation the 

(2) Any class II station causing interference". by use of its daytime faeil- United States is divided into two areas. The first area -Area I- includes south - 
itiea within the 0.5 my /m 50% sky wave contour of any class I station either of ern New Hampshire; all of Massachusetts, Rhode Island, and Connecticut; 
the United States or of any country party to the North American Regional southeastern New York as far north as Albany- Troy -Schenectady' ; all of New 
Broadcasting Agreement, except (a) where the class I station is located east et Jersey, Delaware, and the District of Columbia ; Maryland as far west as 
the class II station in which case operation may begin at local sunrise at the Hagerstown; and eastern Pennsylvania as far west as Harriaburg.. The second 
class I station ; (h) where an agreement has been reached with the class I area -Area II -comprehends the remainder of the United States not included 
station to begin operation prior to local sunrise. in Area I. 

(3) Operation by use of its daytime facilities of any class II station on any 
class I -A channel not assigned to the United States under the North American , in some of the territory contiguous to Area T. the demand for frequencies may in the Regional Broadcasting Agreement. future exceed the supply and when it does this region will be added to Area I. Until (b) Any station operating during such boors receiving notice from the then, this region will not be Included in Area I but applications from this region ill 
Commission that undue interference is caused shall refrain from such operation be given careful study and consideration to insure an equitable distribution of facilities 
during such hours pending further notice from the Commission. throughout the region. This region include. the remainder of Maryland, Pennsylvania 

(0) Nothing contained in outstanding instruments of authorization for such and New York (except the northeastern corner) not included in Area I; the northern 
stations shall prohibit such operation except as herein provided. half of West Virginia; all of Ohio and Indiana; southern Michigan as far north as 

(d) The period 4 :00 a.m. to 6:00 a.m.. local standard time. shall not be Saginaw; eastern Illinois as far west as Rockford- De;atur; and southeastern Wisconsin 
included in determining compliance with section 3.71 of these rules. as far north as 

"network 
Sheboygan. 

°`The term 'network nrganization" as used herein Includes national and regional 
network organizations. See Chapter VII. J. of Report on Chain Broadcasting. 

RULES APPLICABLE TO STATIONS ENGAGED IN unlesshotherw 
shall 

court orrderive 
12:01 a.m., Eastern War Time, June 15, 1943, 

CRAIN BROADCASTING a As used in this section. an option is any contract, arrangement, or understanding. 
express or implied, between a station and a network organization which prevents or 

LICENSING REQUIREMENTS hinders the station from scheduling programs before the network agrees to utilize the 
time during which such programs are scheduled, or which requires the station to clear 

43.161 Exclusive affiliation of station. -No license shall be granted to n stand- time already scheduled when the network organization seeks to utilise the time. 
and broadcast station having any COnt[aCt, arrangement. or understanding, 

"r All time options permitted under this section must be for specified clock hours, 
g J g expressed in terms of any time system set forth in the contract agreed upon by the station express or implied, with a network organization ' under which the station is and network organization. Shifts from daylight saving to standard time or vice versa prevented or hindered from. or penalized for. broadcasting the programs of any may or may not shift the specified hours correspondingly as agreed by the station and 

other network organization" network organisation. 
13.102 Territorial exclusivity. -No license shall be granted to a standard a These segments are to be determined for each station in terms of local time at the 

broadcast station having any contract, arrangement, or understanding, express location of the station but may remain constant throughout the year regardless of shifts 
or implied, with a network organization which prevents or hinders another eta- from standard to daylight saving time or vice versa. 

tion serving substantially the same area from broadcasting the network's 'These regulations 
otherwise 

shall become effective 12:01 a.m., Eastern War Time, June 15, 
B y g pro- 1043. unless otate his sect by court order. not taken by the former station, or which prevents or hinders another ss Effective date of this section with respect to any station may be extended from 

station serving a substantially different area from broadcasting any program time to time in order to permit the orderly disposition of properties; and it shall be 
of the network organization. This regulation shall not be construed to prohibit suspended Indefinitely with respect to regional network organizations. 
any contract, arrangement, or understanding between a station and a network s The word "control" as used herein, is not limited to full control but includes such 
organization pursuant to which the station is granted the first call in its a measure of control as would substantially affect the availability of the station to 
primary service area upon the programs of the network organization." 

other 
section P y P P (fr S "This section shall become effective April 12, 1944. 

sn These regulations shall become effective 12:01 a.m., Eastern War Time, June 15, 
"...As determined by the Standards of Good Engineering Practice Governing Standard 1943, unless otherwise required by court orr:er. 

Broadcast Stations and the North American Regional Broadcasting Agreement. (Continued on page 490) 
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For the Best in 
FM Equipment - 
Consult the 
Best Source 

REL has in production a complete line of FM trans- 
mitters and associated equipment consisting of: 

250 Watt FM Broadcast Transmitter 
1000 Watt FM Broadcast Transmitter 
3000 Watt FM Broadcast Transmitter 

10,000 Watts- Estimated Production June 1946 
50,000 Watts- Estimated Production October 1946 

Consoles -FM Broadcast Station Speech Console Table 
Monitors -FM Broadcast Station Frequency -Modulation Monitor 

REL also handles a complete line of studio equipment to meet the needs 
of FM Broadcasters. 

Write for technical catalogs on above equipment. 

REL FM Broadcast Equipment 
REL was the first to build transmitters for the 
Armstrong FM System and it is the only manufacturer 
that has ever constructed and installed FM trans- 
mitters of 50 KW output power. These, together with 
many others of smaller power, have provided continu- 
ous and reliable operation since 1939. 

Illu.vlrutrd is the 1.000 ntt Transmitter 

Sales Representatives 
South East 

John F. Bivins 
1008 Wellington Road 

High Point, North Carolina 
G. Paul Browne 

209 North Avenue 
Anderson, South Carolina 

Michigan 
M. N. Duffy & Co., Inc. 

2040 Grand River Avenue, W. 
Detroit, Michigan 

Midwest 
REL Equipment Sales, Inc. 

612 North Michigan Boulevard 
Chicago, Illinois 

Pacific Coast 
Norman B. Neely Enterprises 

7422 Melrose Avenue 
Hollywood 46, California 

PIONEER MANUFACTURER OF FM TRANSMITTERS EMPLOYING ARMSTRONG PHASE -SHIFT MODULATION 

RADIO ENGINEERING LABS., INC. 
N.Y. 

BROADCASTING Telecasting 1946 Yearbook Number Page 489 

www.americanradiohistory.com

www.americanradiohistory.com


FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 488) 

4 3.203 Community Stations. -(a) Community stations are limited to a 
maximum effective radiated power of 250 w and a maximum antenna height of 
250 feet over the average height of the terrain 10 miles from the transmitter. 
Upon proper showing that an antenna height in excess of 250 feet is necessary, 
authorization will be issued for such higher antenna but the Commission may 
in such cases require a reduction in radiated power. A minimum separation of 
50 miles will be provided in the case of Community stations on the same channel 
and a minimum of 35 miles on adjacent channels. 

(b) In Area I, 20 channels begiLning with 104.1 me and ending with 107.9 
me (Channels 281 through 300) are allocated for Community stations. All of 
these 20 channels are available in any community which is not the principal 
city of a metropolitan district. Ten of these channels are also available for 
assignment in principal cities of metropolitan districts which have fewer than 
6 Metropolitan stations? 

(c) In Area II, 10 channels beginning with 104.1 me and ending with 105.9 
me (Channels 281 through 290) are available for Community Stations and may 
be used in any community which is not the principal city of a metropolitan 
district 

(d) The main studio of a Community station shall be located in the city 
served and the transmitter shall be located as near the center of the city as 
practicable. 

¢ 3.204 Metropolitan stations. -(a) In Area I, Metropolitan stations are 
limited to a maximum of 20 kw effective radiated power with a non-directional 
antenna having a height of 500 feet, as determined by the methods prescribed 
in the Standards of Good Engineering Practice concerning FM broadcast sta- 
tions. Where higher antenna heights are available, they should be used but in 
such cases the Commission will authorize less than 20 kw effective radiated 
power so that the coverage (within the 1000 uv /m contour) shall be substan- 
tially similar to that which would be provided by 20 kw effective radiated power 
and a 500 foot antenna. Where the only antenna height available is less than 
500 feet, the Commission may authorize its use but will not permit an increase 
in radiated power in excess of 20 kw. In Area I. the service area of Metropolitan 
stations will not be protested beyond the 1000 uv /m contour and such stations 
will be located in such a manner as to insure, insofar as possible, a maximum of 
FM service to all listeners. whether urban or rural. 

I b) Metropolitan stations in Area II are designed primarily to render service 
to a single metropolitan district or a principal city. and to rural area surround- 
ing such metropolitan district or principal city. The Commission will designate 
service areas for Metropolitan stations in Area II and will authorize appropriate 
power and antenna height to cover the designated area in accordance with the 
Standards of Good Engineering Practice concerning FM broadcast stations; 
upon proper showing changes will be made in these service areas.' Metropolitan 
stations will not be required to serve the entire service area designated by the 
Commission but no application will be granted for a Metropolitan station unless 
it is proposed to serve an area substantially greater than could be served by a 
Community station. 

(c) Sixty frequencies are available for Metropolitan stations in Areas I and 
II. These frequencies begin at 92.1 me and end at 103.9 me (Channels 221 
through 280). 

I'd) The main studio of a Metropolitan station shall be located within its 
6000 uv /m contour. However. upon a special showing of need. the Commission 
may authorize the main studio to be located beyond the 5000 uv /m contour but 
not beyond the 1000 av /ni contour. The transmitter shall be so located as to 
provide maximum service both to the city where the main studio is located 
and to the surrounding rural area. 

¢ 3.205 Rural stations.-(a) Rural stations are designed primarily to furnish 
service to rural listeners. The service area of Rural stations may include the 
service areas designated by the Commission for Metropolitan stations peon a 
showing to the Commission that the additional area which the Rural station 
will serve is predominantly rural in character, As n guide. the Commission will 
consider that the additional area beyond the service area of n Metropolitan 
station which is proposed to be served, is predominantly rural in character if 
at least 50 percent of the population proposed to be added within the 50 nv /m 
contour live in rural areas or in communities smaller than 10.000.. Exceptions 
to this rule will be permitted where a showing is made to the Commission that 
due to conditions of terrain or local factors, more extended service to unserved 
rural areas is possible by licensing Rural stations to serve an area which does 
not meet the above requirements than would otherwise be possible. 

(bl Rural stations will not be licensed in Area I as presently defined. if in 
the future it becomes necessary to extend Aren I by ins uding part or n11 of 
the region set forth in footnote 1 of Section 3202, consideration will be given 
at that time to the question whether Rural stations should be licensed in this 
region. 

(c) The 60 channels available for Metropolitan stations are also available 
for Rural stations. 

(d) The main studio of a Rural station shall be located within its 1000 
uv /m contour. However. upon a special showing of need, the Commission may 
authorize the main studio to be located beyond the 1000 uv /m contour but not 
beyond the 50 nv /m contour. 

t For the time being, until more FM stations are authorized, the Commission will not 
authorise Community stations in principal cities of metropolitan districts in Area I 
having 4 or more AM stations. 

s The 10 frequencies from 106.1 me to 107.9 me which are available for Community sta- 
tions in Area I but not in Area II will be assigned in Area Ii in the future in accordance 
with the needs of the area as shown by future developments. In the meantime they will be 
available for facsimile. 

s In determining service areas for particular communities, the Commission will give 
consideration to population distribution, terrain, trade areas, economics and other 
pertinent factors, and applicants for Metropolitan stations in Area II should include 
in their applications a showing as to the service area the Commission should designate 
for the city in question. There are several current and recognized authorities on retail 
trading areas or consumer trading areas from which the applicant may prepare its show- 
ing and to which the Commission will give consideration in making its determination. 
Among these recognised authorities are the following: J. Walter Thompson (Retail Shop- 
ping Areas), Hearst Magazines. Inc. (Consumer Trading Areas). Rand McNally Map Co. 
(Trading Areas). and Hagastrom Map Co.'s Four Color Retail Trading Area Map. 

,In making this computation, cities with populations in excess of 10,000 should be 
excluded if the signal in auch cities is leas than 600 uv /m. 
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RULES GOVERNING ADMINISTRATIVE PROCEDURE 

¢ 3.211 Application for FM stations. -Each applicant for a construction 
permit for a new FM broadcast station, change in facilities of any existing FM 
broadcast station, or FM station license or modification of license shall file with 
the Commission in Washington, D. C., three cop:es of applications on the appro- 
priate form designated by the Commission and a like number of exhibits and 
other papers incorporated therein and made a part thereof. Only the original 
copy need be sworn to. If the application is for a construction permit for a new 
FM station. Form FCC No. 319 should be fled; (for an FM license, Form FCO 
No. 320 should be filed ;) and for modification of an FM license or for change 
in facilities of an existing FM station, Form FCC No. 322 should be filed. 

1 3.212 Full disclosures. -Each application shall contain full and complete 
disclosures with regard to the real party or parties in interest, and their legal. 
technical, financial, and other qualifications, and as to all matters and things 
required to be disclosed by the application forms. 

¢ 3.213 Installation or removal of apparatus.- Applications for construction 
permit or modification thereof, involving removal of existing transmitting 
apparatus and /or installation of new transmitting apparatus, shall be filed at 
least 60 days prior to the contemplated removal and /or installation. 

1 3.214 Period of conatruction. -Each construction permit will specify a 
maximum of 60 days from the date of granting thereof as the time within which 
construction of the station shall begin, and a maximum of six months thereafter 
as the time within which construction shall be completed and the station ready 
for operation, unless otherwise determined by the Commission upon proper 
showing in any particular case. 

1 3.215 Forfeiture of construction permits: extension of time. -(a) A con- 
struction permit shall be automatically forfeited if the station is not ready for 
operation within the time specified therein or within such further time as the 
Commission may have allowed for completion, and a notation of the forfeiture 
of any construction permit under this provision will be placed in the records of 
the Commission as of the expiration date. 

(b) Any application for extension of time within which to construct a 
station shall be filed at least thirty days prior to the expiration date of such 
permit if the facts supporting such application for extension are known to 
the applicant in time to permit such filing. In other cases such applications will 
be accepted upon a showing satisfactory to the Commission of sufficient reasons 
for filing within less than thirty days prior to the expiration date. Such appli- 
entions will be granted upon a specific and detailed showing that the failure to 
complete was due to causes not under the control of the grantee, or upon a 
specific and detailed showing of other matters sufficient to justify the extension. 

3.216 Equipment testa. -(a) Upon completion of construction of an FM 
station in exact accordance with the terms of the construction permit, the tech- 
nical provisions of the application therefor and the rules and regulations and 
Standards of Good Engineering Practice governing FM stations and prior to 
filing of application for license, the permittee is authorized to test the equip- 
ment for a period not to exceed 90 days: Provided, that the inspector in charge 
of the district in which the station is located and the Commission are notified 
2 days in advance of the beginning of tests. 

(b) The Commission may notify the permittee to conduct no tests or may 
cancel, suspend, or change the date of beginning for the period of such tests as 
and when such action may appear to be in the public interest, convenience, and 
necessity. 

(e) Within the 90 -day period prescribed by this section for equipment tests, 
field intensity measurements in accordance with the methods prescribed in the 
Standards of Good Engineering Practice Concerning FM Broadcasting shall be 
submitted to the Commission. The Commission may grant extensions of time 
upon showing of reasonable need therefor.' The proof of performance specified 
in this subsection shall be made by Metropolitan and Rural stations only and 
need not be made by Community stations. 

¢ 3 217 Program testa. -(a) When construction and equipment tests are 
completed in exact accordance with the terms of the construction permit. the 
technical provisions of the application therefor, and the rules and regulations 
and Standards of Good Engineering Practice governing FM stations, and after 
an application for station license has been filed with the Commission showing 
the transmitter to be in satisfactory operating condition. the permittee is author- 
ized to conduct program testa in exact accordance with the terms of the con- 
struction permit for a period not to exceed 30 days: Provided, That the inspector 
in charge of the district in which the station is located and the Commission are 
notified 2 days in advance of the beginning of such tests. 

(b) The Commission reserves the right to cancel such testa or suspend. or 
change the date of beginning for the period of such tests as and when such 
action may appear to be in the public interest, convenience, and necessity by 
notifying the permittee. 

(c) The authorization for tests embodied in this section or Section 3.216 
shall not be construed as constituting a license to operate but as a necessary 
part of the construction. 

¢ 3.218 Normal license period. -All FM broadcast station licenses will be 
issued so as to expire at the hour of 3 a.m. E.S.T. and will be issued for a normal 
license period of 1 year. 

4 3.219 License, simultaneous modification and renewal. -When an appli- 
cation is granted by the Commission necessitating the issuance of a modified 
license less than 60 days prior to the expiration date of the license sought to 
be modified, and an application for renewal of said license is granted subsequent 
or prier thereto (but within 30 days of expiration of the present license) the 
modified license as well as the renewal license shall be issued to conform to 
the combined action of the Commission, 

i Form FCC No. 701. 
s Until further notice, the Commission will grant FM licenses before proof of per- 

formance is submitted. In such cases, proof of performance shall be submitted within 
one year after the license has been issued or within such extension of time as the 
Commission may for good cause grant. 

(Continued on page 492) 
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GENERAL 

LEAD IN AMTELEVISIONFM 
BROADCASTING AND 

COMMUNICATIONS 

I 
For your free copy of Booklet ETX -5- 

which gives ratings and prices of G. E.'s 
complete line of transmitting tubes -see your 
nearest G -E distributor, or write Electronics 
Department, General Electric Company, 
Schenectady 5, New York. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 490) 

1 3.220 Renewal of license. -(a) Unless otherwise directed by the Com- 
mission, each application for renewal of an FM license shall be filed at least 
60 days prior to the expiration date of the license sought to be renewed (Form 
FCC No. 311). No application for renewal of license of an FM broadcast sta- 
tion will be considered unless there is on file with the Commission, the informa- 
tion currently required by Sections 1.301 -1.304, reference to which by date and 
file number shall be included in the application. 

(b) Whenever the Commission regards an application for a renewal of an 
FM license as essential to the proper conduct of a hearing or investigation, and 
specifically directs that it be filed by a date certain, such application shall be 
filed within the time thus specified. If the licensee fails to file such application 
within the prescribed time, the hearing or investigation shall proceed as if such 
renewal application had been received. 

4 3.221 Temporary extension of station licenses. -Where there is pending 
before the Commission any application, investigation, or proceeding which, 
after hearing, might lead to or make necessary the modification of, revocation 
of, or the refusal to renew an existing FM license, the Commission may, in its 
discretion, grant a temporary extension of such license: Provided, however, 
That no such temporary extension shall be construed as a finding by the Com- 
mission that the operation of any radio station thereunder will serve public 
interest, convenience, and necessity beyond the express terms of such temporary 
extension of license: And provided further, That such temporary extension of 
license will in no wise affect or limit the action of the Commission with respect 
to any pending application or proceeding. 

1 3.222 Repetitious applications. -(a) Where an applicant has been afforded 
an opportunity to be heard with respect to a particular application for a new 
FM broadcast station, or for change of existing service or facilities, and the 
Commission has, after hearing or default, denied the application or dismissed 
it with prejudice, the Commission will not consider another application for a 
station of the same class to serve in whole or in part the same area, by the 
same applicant or by his successor or assignee, or on behalf of or for the benefit 
of the original parties in interest, until after the lapse of 12 months from the 
effective date of the Commission's order. 

(b) Where an appeal has been taken from the action of the Commission in 
denying a particular application, another application for the same class of 
broadcast station and for the same area, in whole or in part, filed by the same 
applicant or by his successor or assignee, or on behalf or for the benefit of 
the original parties in interest, will not be considered until the final disposition 
of such appeal. 

1 3.223 Assignment or transfer of control. -(a) Voluntary: Application 
for consent to voluntary assignment of an FM construction permit or license 
or for consent to voluntary transfer of control of a corporation holding an FM 
construction permit or license shall be filed with the Commission on Form 
FCC No. 314 (assignment of license) and Form FCC No. 315 (transfer of 
control) at least 60 days prior to the contemplated effective date of assignment 
or transfer of control. 

(b) Involuntary: In the event of the death or legal disability of a permittee 
or licensee, or a member of a partnership, or a person directly or indirectly in 
control of a corporation, which is n permittee or licensee: 

(1) the Commission shall be notified in writing promptly of the occurrence of 
such death or legal disability, and 

(2) within thirty days after the occurrence of such death or legal disability, 
application on Form FCC No. 314 or 315 shall be filed for consent to involun- 
tary assignment of such FM permit or license or for involuntary transfer of 
control of such corporation to a person or entity legally qualified to succeed to 
the foregoing interests under the laws of the place having jurisdiction over the 
estate involved. 

RULES RELATING TO LICENSING POLICIES 

if 3.231 Exclusive affiliation of station. -No license shall be granted to an 
FM broadcast station having any contract, arrangement, or understanding, 
express or implied with a network organization under which the station is 
prevented or hindered from, or penalized for, broadcasting the programs of any 
other network organization. 

3.232 Territorial exclusivity. -No license shall be granted to an FM 
broadcast station having any contract, arrangement, or understanding, express 
or implied, with a network organization which prevents or hinders another 
broadcast station serving substantially the same area from broadcasting the 
network's programs not taken by the former station, or which prevents or hin- 
ders another broadcast station serving a substantially different area from broad- 
casting any program of the network organization. This regulation shall not be 
construed to prohibit any contract, arrangement, or understanding between a 
station and a network organization pursuant to which the station is granted the 
first call in its primary service area upon the programs of the network organi- 
zation. 

1 3.233 Term of affiliation. -No license shall be granted to an FM broadcast 
station having any contract. arrangement, or understanding, express or implied, 
with a network organization which provides, by original terms, provisions for 
renewal, or otherwise for the affiliation of the station with the network organi- 
zation for a period longer than two years: Provided, That a contract, arrange- 
ment, or understanding for a period up to two years, may be entered into within 
six months prior to the commencement of such period. 

1 3.234 Option time.-No license shall be granted to an FM broadcast station 
which options for network programs any time subject to call on less than 56 
days' notice, or more time than a total of three hours' within each of four 

t The term "network organization" as used herein includes national and regional net- 
work organizations. Sea Chapter VII. J. of Report on Chain Broadcasting. 

* As used in this section, an option is any contract, arrangement, or understanding, 
express or Implied, between a station and a network organization which prevents or 
Linden the station from scheduling programa before the network agrees to utilise the 
time during which such programs are scheduled, or which requires the station to clear 
time already scheduled when the network organization seeks to utilize the time. 

* All time options permitted under this section must be specified clock hours, expressed 
in terms of any time system set forth in the contract agreed upon by the station and 
network organisation. Shifts from daylight saving to standard time or vice versa may or 
may not shift the specified hours correspondingly as agreed by the station and network 
organization. 
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segments of the broadcast day, as herein described. The broadcast day is divided 
into 4 segments, as follows: 

8:00 a.m. to 1:00 p.m.; 1:00 p.m. to 6:00 p.m.; 6:00 p.m. to 11:00 p.m.: 
11:00 p.m. to S:00 a.m.' Such options may not be exclusive as against other 

network organizations and may not prevent or hinder the station from optioning 
or selling any or all of the time covered by the option, or other time, to other 
network organizations. 

1 3.235 Right to reject program*. -No license shall be granted to an FM 
broadcast station having any contract, arrangement, or understanding, express 
or implied, with a network organization which (a), with respect to programs 
offered pursuant to an affiliation contract, prevents or hinders the station from 
rejecting or refusing network programs which the station reasonably believes 
to be unsatisfactory or unsuitable; or which (b), with respect to network pro- 
grams so offered or already contracted for, prevents the station from rejecting 
or refusing any program which, in its opinion, is contrary to the public interest. 
or from substituting a program of outstanding local or national importance. 

F 3.236 Network ownership of stations.-No license shall be granted to a 
network organization, or to any person directly or indirectly controlled by or 
under common control' of a network organization, for a- FM broadcast station 
in any locality where the existing FM broadcast stations are so few or of such 
unequal desirability (in terms of coverage, power, frequency or other related 
matters) that competition would be substantially restrained by such licensing. 

1 3.237 Dual network operation. -No license shall be issued to an FM broad- 
cast station affiliated with a network organization which maintains more than 
one network of FM broadcast stations: Provided, That this regulation shall 
not be applicable if such networks are not operated simultaneously, or if there 
is no substantial overlap in the territory served by the group of stations 
comprising each such network. 

1 3.238 Control by networks of station rates. -No license shall be granted 
to an FM broadcast station having any contract, arrangement, or understand- 
ing, express or implied, with a network organization under which the station 
is prevented or hindered from, or penalized for, fixing or altering its rates for 
the sale of broadcast time for other than the network's programs. 

1 3.239 Use of Common Antenna Site. -No FM license or renewal of an FM 
license will be granted to any person who owns, leases, or controls a particular 
site which is peculiarly suitable for FM broadcasting in a particular area and 
(1) which is not available for use by other FM licensees; and (2) no other 

comparable site is available in the area ; and (3) where the exclusive use of 
such site by the applicant or licensee would unduly limit the number of FM 
stations that can be authorized in a particular area or would unduly restrict 
competition among FM stations. 

1 3.240 Multiple Ownership. -(a) No person (including all persona under 
common control )' shall. directly or indirectly, own, operate, or control more than 
one FM broadcast station that would serve substantially the same service area 
as another FM broadcast station owned, operated, or controlled by such person. 

(b) No person (including all persons under common control) shall, directly 
or indirectly, own, operate. or control more than one FM broadcast station, ex- 
cept upon a showing (1) that such ownership, operation, or control would foster 
competition among FM broadcast stations or provide an FM broadcasting serv- 
ice distinct and separate from existing services, and (2) that such ownership. 
operation. or control would not result in the concentration of control of FM 
broadcasting facilities in a manner inconsistent with public interest, convenience, 
or necessity : Provided, however, That the Commission will consider the owner- 
ship, operation, or control of more than six FM broadcast stations to constitute 
the concentration of control of FM broadcasting facilities in a manner inconsist- 
ent with public interest, convenience, or necessity. 

RULES RELATING TO EQUIPMENT 

1 3.251 Transmitter power.-The rated power and operating power range 
of transmitters shall be in accordance with the Standards of Good Engineering 
Practice concerning FM Broadcast Stations. 

1 3.252 Frequency monitor. -The licensee of each FM broadcast station 
shall have in operation at the transmitter an approved frequency monitor inde- 
pendent of the frequency control of the transmitter. For detailed requirements 
thereof see Standards of Good Engineering Practice concerning FM Broadcast 
Stations. 

1 3.253 Modulation monitor. -The licensee of each FM broadcast station 
shall have in operation at the transmitter an approved modulation monitor. 
For detailed requirements thereof see Standards of Good Engineering Practice 
concerning FM Broadcast Stations. 

4 3.254 Required transmitter performance. -The construction, installation, 
operation, and performance of the FM broadcast transmitter system shall be 
in accordance with the Standards of Good Engineering Practice concerning 
FM Broadcast Stations. 

4 3.255 Auxiliary Transmitter. -Upon showing that a need exists for the 
use of an auxiliary transmitter in addition to the regular transmitter of a 
broadcast station, a license therefor may be issued provided that: 

(a) An auxiliary transmitter may be installed either at the same location 
as the main transmitter or at another location. 

(b) A licensed operator shall be in control whenever an auxiliary transmitter 
is placed in operation. 

(c) The auxiliary transmitter shall be maintained so that it may be put into 
immediate operation at any thae for the following purposes: 

(1) The transmission of the regular programs upon the failure of the main 
transmitter. 

' These segments are to be determined for each station in terms of local time at the 
location of the station but may remain constant throughout the year regardless of shifts 
from standard to daylight saving time or vice versa. 

*The word "control" as used herein, is not limited to full control but includes such 
measure of control as would substantially affect the availability of the station to other 
networks. 

*The word "control" as used herein is not limited to majority stock ownership, but 
includes actual working control in whatever manner exercised. 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
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(2) The transmission of regular programs during maintenance or modifica- 
tion' work on the main transmitter. necessitating discontinuance of its operation 
for a period not to exceed five days. 

(3) Upon request by a duly authorized representative of the Commission. 
(d) The auxiliary transmitter shall be tested at least once each week to 

determine that it is in proper operating condition and that it is adjusted to the 
proper frequency, except that in case of operation in accordance with paragraph 
(c ) of this section during any week, the test in that week may be omitted pro- 

vided the operation under paragraph (c) is satisfactory. A record shall be kept 
of the time and result of each test operating under paragraph (c). Tests shall 
be conducted only between midnight and 6 a.m., local standard time. 

(e) The auxiliary transmitter shall be equipped with satisfactory control 
equipment which will enable the maintenance of the frequency emitted by the 
station within the limits prescribed by these regulations. 

(f) The operating power of an auxiliary transmitter may be less than the 
authorized power of the main transmitter, but in no event shall it be greater 
than such power. 

¢ 3.258 Alternate main transmitters. -The licensee of a FM broadcast sta- 
tion may be licensed for alternate main transmitters provided that a technical 
need' for such alternate transmitters is shown and that the following condi- 
tions are met: 

(a) Both transmitters are located at the same place. 
(b) Both transmitters shall have the same power rating. 
(c) Both transmitters shall meet the construction, installation, operation. 

and performance requirements of the Standards of Good Engineering Practice 
concerning FM Broadcast Stations. 

¢ 3.257 Changea in equipment and antenna system.- Licensees of FM broad- 
cast stations shall observe the following provisions with regard to changes in 
equipment and antenna system: 

(a) No changes in equipment shall be made: 
(1) That would result in the emission of signals outside of the authorized 

channel. 
(2) That would result in the external performance of the transmitter being 

in disagreement with that prescribed in the Standards of Good Engineering 
Practice concerning FM Broadcast Stations. 

(b) Specific authority, upon filing formal application (Form FCC No. 322) 
therefor, is required for a change in service area or for any of the following 
changes: 

(1) Changes involving an increase or decrease in the power rating of the 
transmitter. 

2) A replacement of the transmitter as a whole. 
i3) Change in the location of the transmitting antenna. 

4) Change in antenna system, including transmission line. 
b Change in location of main studio. if it is proposed to move the main 

studio to a different city from that specified in the license. 
(6) Change in the, power delivered to the antenna. 
(7) Change in frequency control and /or modulation system. 
(e) Specific authority. upon filing informal request therefor, is required for 

a change in the indicating instruments installed to measure transmitter power 
output, except by instruments of the same maximum scale reading and accuracy. 

(d) Other changes, except as above provided for in this section or in Stano- 
ards of Good Engineering Practice concerning FM Broadcast Stations pre- 
scribed by the Commission may be made at any time without the authority of 
the Commission, provided that the Commission shall be promptly notified 
thereof and such changes shall be shown in the next application for renewal 
of license. 

RULES RELATING TO TECHNICAL OPERATION 
¢ 3.261 Time of Operation. -All FM broadcast stations will be licensed for 

unlimited time operation. Until further notice a minimum of 8 hours per day 
of operation will be required, which shall consist of 3 hours during the period 
8 a.m. to 0 p.m., local standard time, and 3 hours during the period 6 p.m. to mid- 
night, local standard time. In an emergency, however, when due to causes beyond 
the control of a licensee, it becomes impossible to continue operation, the station 
may cease operation for a period not to exceed 10 days, provided that the Com- 
mission and the inspector in charge of the radio district in which the station 
is located shall be notified in writing immediately after the emergency develops. 

4 3.262 Experimental Operation.-Tbe pe riod between 12:00 midnight, and 
8 a.m., local standard time. may be used for experimental purposes in testing 
and maintaining apparatus by the licensee of any FM broadcast station on its 
assigned frequency and not in excess of its authorized power, without specific 
authorization from the Commission. 

¢ 3.263 Station inspection. -The licensee of any FM radio station shall 
make the station available for inspection by representatives of the Commission 
at any reasonable hour. 

¢ 3.264 Station license, posting of. -The original of each station license 
shall be posted in the transmitter room. 

¢ 3.265 Operator requirements. -One or more licensed radio -telephone first 
class operators shall be on duty at the place where the transmitting apparatus 
of each station is located and in actual charge thereof whenever it is being 
operated. The original license (Form FCC No. 759) of each station operator 
shall be posted at the place where he is on duty. The licensed operator on duty 
and in charge of an FM broadcast transmitter may, at the discretion of the 
licensee, be employed for other duties or for the operation of another station or 
stations in accordance with the class of operator's license which he holds and by 
the rules and regulations governing such stations. However, such duties shall 
In no wise interfere with the operation of the broadcast transmitter. 

¢ 3.266 Facsimile broadcasting and Multiplex transmission.- Transmission 
of simplex facsimile on FM channels in accordance with the Commission's 
Standards of Good Engineering Practice on facsimile may be permitted, upon 
application to the Commission, during hours not required to be devoted to FM 
aural broadcasting. The Commission may grant experimental authority to an 

r This includes the equipment changes which may be made without authority as set 
forth elsewhere in the Rules and Regulations and the Standards of Good Engineering 
Practice or as authorised by the Commission by letter or by construction permit. Where 
such operation is required for periods in excess of 6 days, request thereof shall be in 
accordance with section 1.365. 

.Such as licensees maintaining 24 -hour schedule and needing alternate operation for 
maintenance, or where developmental work requires alternate operation. 

Page 494 1946 Yearbook Number 

FM station for the multiplex transmission of facsimile or other signals and 
aural broadcast programs, provided that the transmission of facsimile or other 
signals is incidental to the aural broadcast, does not reduce the quality of the 
aural program and that a filter or other additional equipment is not required 
for receivers not equipped to receive facsimile or other signals. 

4 3.267 Operating power: how determined. -The operating power, and the 
requirements for maintenance thereof, of each FM broadcast station shall be 
determined by the methods prescribed in the Standards of Good Engineering 
Practice covering FM broadcast stations. 

¢ 3.268 Modulation. -The percentage of modulation of all stations shall be 
maintained as high as possible consistent with good quality of transmission 
and good broadcast practice and in no ease less than 85 percent nor more 
than 100 percent on peaks of frequent recurrence during any selection which 
normally is transmitted at the highest level of the program under consideration. 

4 3.209 Frequency tolerance. -The center frequency of each FM broadcast 
station shall be maintained within 2000 cycles of the assigned center frequency. 

4 3.270 Inspection of tower lights and associated control equipment.-The 
licensee of any FM station which has an antenna or antenna supporting struc- 
ture(s) required to be illuminated pursuant to the provisions of section 303(q) 
of the Communications Act of 1934, as amended: 

(a) Shall make a visual observation of the tower lights at least once each 
24 hours to insure that all such lights are functioning properly as required. 

(b) Shall report immediately by telephone or telegraph to the nearest Airways 
Communication Station or office of the Civil Aeronautics Administration any 
observed failure of the tower lights, not corrected within 30 minutes, regardless 
of the cause of such failure. Further notification by telephone or telegraph 
shall be given immediately upon resumption of the required Illumination. 

(c) Shall inspect at intervals of at least once each 3 months all flashing or 
rotating beacons and automatic lighting control devices to insure that such 
apparatus is functioning properly as required. 

OTHER RULES RELATING TO OPERATION 

4 3.281 Loga. -The licensee of each FM station shall maintain program and 
operating logs and shall require entries to be made as follows: 

(a) In the program log: 
(1) An entry of the time each station identification announcement (call 

letters and location) is made. 
(2) An entry briefly describing each program broadcast, such as "music ", 

"drama ", "speech ", etc., together with the name or title thereof and the spon- 
sor's name, with the time of the beginning and ending of the complete program. 
If a mechanical record is used, the entry shall show the exact nature thereof, 
such as "record ", "transcription ", etc., and the time it is announced as a mechan- 
ical reproduction. If a speech is made by a political candidate, the name and 
political affiliations of such speaker shall be entered. 

(3) An entry showing that each sponsored program broadcast has been an- 
nounced as sponsored, paid for, or furnished by the sponsor. 

(4) An entry showing, for each program of network origin, the name of the 
network originating the program. 

(b) In the operating log: 
(1 ) An entry of the time the station begins to supply power to the antenna, 

and the time it stops. 
(2) An entry of the time the program begins and ends. 
(3) An entry of each interruption to the carrier wave, its cause, and du- 

ration. 
(4) An entry of the following each 30 minutes: 
(i) Operating constants of last radio stage (total plate current and plate 

voltage). 
(ii) Transmission line current or voltage. 
(iii) Frequency monitor reading. 
(5) Log of experimental operation during experimental period. (If regular 

operation is maintained during this period, the above logs shall be kept.) 
(i) A log must be kept of all operation during the experimental period. If 

the entries required above are not applicable thereto, then the entries shall be 
made so as to fully describe the operation. 

(e) Where an antenna or antenna supporting structure(s) is required to be 
illuminated the licensee shall make entries in the radio station log appropriate 
to the requirements of section 3.240 as follows: 

(1) The time the tower lights are turned on and off if manually controlled. 
(2) The time the daily visual observation of the tower lights was made. 
(3) In the event of any observed failure of a tower light. 
(i) Nature of such failure. 
(ii) Time the failure was observed. 
(iii) Time and nature of the adjustments, repairs or replacements made. 
(iv) Airways Communication Station (CAA) notified of the failure of any 

tower light not corrected within 30 minutes and the time such notice was 
given. 

(v) Time notice was given to the Airways Communication Station (CAA) 
that the required illumination was resumed. 

(4) Upon completion of the periodic inspection required at least once each 
three months. 

(i) The date of the inspection and the condition of all tower lights and 
associated tower lighting control devices. 

(ii) Any adjustments, replacements or repairs made to insure compliance 
with the lighting requirements. 

4 3.282 Logs, retention of. -Logs of FM stations shall be retained by the 
licensee for a period of 2 years. However, logs incident to or involved in any 
claim or complaint of which the licensee has notice shall be retained by the 
licensee until such claim or complaint has been fully satisfied or until the same 
has been barred by statute limiting the time for the filing of suits upon such 
claims. 

¢ 3.283 Logs, by whom kept. -Each log shall be kept by the person or persons 
competent to do so, having actual knowledge of the facts required, who shall 
sign the log when starting duty and again when going off duty. The logs shall 
be made available upon request by an authorized representative of the Com- 
mission. 

¢ 3.284 Log form. -The log shall be kept in an orderly manner, in suitable 
form, and in such detail that the data required for the particular class of sta- 
tion concerned are readily available. Key letters or abbreviations may be used 

(Continued on page 496) 
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'f proper meaning or explanation is contained elsewhere in the log. 
4 3.285 Correction of logs. -No log or portion thereof shall be erased, ob- 

iternted, or willfully destroyed within the period of retention provided by 
he rules. Any necessary correction may be made only by the person originating 
he entry who shall strike out the erroneous portion, initial the correction made. 

and indicate the slate of correction. 
1 3.286 Rough logs. -Rough logs may be transcribed' into condensed form, 

but in such case the original log or memoranda and all portions thereof shall 
be preserved and made a part of the complete log. 

1 3.287 Station identification. -(a) A licensee of an FM broadcast station 
shall make station identification announcement (call letters and location) at 
the beginning and ending of each time of operation and during operation (1) on 
the hour and (2) either on the half hour or at the quarter hour following the 
hour and at the quarter hour preceding the next hour: Provided, 

(b) Such identification announcement need not be made on the hour when 
to make such announcement would interrupt n single consecutive speech, play, 
religious service, symphony concert, or operatic production of longer duration 
than 30 minutes. In such cases the identification announcement shell be made 
at the beginning of the program, at first interruption of the entertainment 
continuity, and at the conclusion of the program. 

(c) Such identification announcement need not be made on the half hour or 
quarter hours when to make such announcement would interrupt a single con- 
secutive speech, play, religious service, symphony concert or operatic production. 
In such cases an identification announcement shall be made at the first inter - 
ruption of the entertainment continuity and at the conclusion of the program, 
Provided, That an announcement within 5 minutes of the times specified in sub- 
division (2) of paragraph (a) of this section will satisfy the requirements 
of identification announcements. 

(d) In the case of variety show programs, baseball game programs. or 
similar programs of longer duration than 30 minutes, the identification announce- 
ment shall be made within 5 minutes of the hour and of the times specified 
in subdivision (2) of paragraphs (a) of this section. 

(e) In the case of all other programs the identification announcement shall 
be made within 2 minutes of the hour and of the times specified in subdivision 
2) of paragraph (a) of this section. 
(f) In making the identification announcement the call letters shall be given 

only on the channel of the station identified thereby. 
3.285 Mechanical records. -Each program broadcast which consists in 

whole or in part of one or more mechanical reproductions shall be announced 
in the manner and to the extent set out below. 

(a) Each such program of longer duration than 30 minutes, consisting 
in whole or in part of one or more mechanical reproductions, shall be identified 
by approprinte announcement at the beginning of the program. at each 30- 
minute interval and at the conclusion of the program; Provided, however. 
that the identifying announcement nt each 30- minute interval is not required 
in case of a mechanical reproduction consisting of a continuous uninterrupted 
speech, play. religious service, symphony concert or operatic production of 
longer than 30 minutes. 

(b) Each such program of a longer duration than 5 minutes and not in 
excess of 30 minutes. consisting in whole or in part of one or more mechanical 
reproductions, shall be identified by an appropriate announcement at the begin- 
ning and end of the program. 

(e) Each such program of five minutes or less, consisting in whole or in part 
of mechanical reproductions shall b^ identified by appropriate announcement 
immediately preceding the use thereof. 

(d) In case n mechanical reproduction is used for background music, sound 
effects. station identification, program identification (theme music of short 
duration) or identification of the sponsorship of the program proper, no an- 
nouncement of the mechanical reproduction is required. 

(e) The exact form of identifying announcement is not prescribed, but the 
language shall be clear and in terms commonly used and understood. A licensee 
shall not attempt affirmatively to create the impression that any program being 
brondcast by mechanical reproduction consists of live talent. 

1 3.259 Sponsored programs, announcement of. -(n) In the case of each 
program for the broadcasting of which money, services, or other valuable 
consideration is either directly or indirectly paid or promised to, or charged or 
received by, any radio broadcast station, the station broadcasting such program 
shall make, or cause to be made, an appropriate announcement that the pro- 
gram is sponsored, paid for, or furnished either in whole or in part. 

(b) In the case of any political program or any program involving the 
discussion of public controversial issues for which any records, transcriptions. 
talent scripts, or other material or services of any kind are furnished, either 
directly or indirectly, to a station as an inducement to the broadcasting of such 
program, an announcement shall be made both nt the beginning and conclusion 
of such program on which such material or services are used that such records. 
transcriptions, talent, scripts, or other material or services have been furnished 
to such station in connection with the broadcasting of such program ; Provided, 
however, that only one such announcement need be made in the ease of any such 
program of five minutes' duration or less. which announcement may be made 
either at the beginning or conclusion of the program. 

(c) The announcement required by this section sbnll fully and fairly die - 
close the true identity of the person or persone by whom or in whose behalf 
such payment is made or promised, or from whom or in whose behalf such 
services or other valuable consideration is received, or by whom the material 
or services referred to in subsection (b) hereof are furnished. Where an agent 
or other person contracts or otherwise makes arrangements with a station on 
behalf of another. and such fact is known to the station. the announcement 
shall disclose the identity of the person or persons in whose behalf such agent 
is acting instead of the name of such agent. 

(d) In the case of any program, other than a program advertising com- 
mercial products or services, which is sponsored, paid for or furnished. either 
in whole or in part, or for which material or services referred to in subsection 
(b) hereof are furnished, by a corporation. committee. association or other 
unincorporated group, the announcement required by this section, shall dis- 
close the name of such corporation committee. association or other unincorpo- 
rated group. In each such case the station shall require that a list of the chief 
executive officers or members of the executive committee or of the board of 
directors of the corporation, committee, association or other unincorporated 
group shall be made available for public inspection at one of the radio stations 
carrying the program. 
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(e) In the case of programs advertising commercial products or services, an 
announcement stating the sponsor's corporate or trade name or the name of the 
sponsor's product, shall be deemed sufficient for the purposes of this section and 
only one such announcement need be made at any time during the course of the 
program. 

1 3.290 Broadcasts by candidate for public office.- 
(a) Definitions. -A "legally qualified candidate" means any person who has 

publicly announced that he is a candidate for nomination by a convention of 
a political party or for nomination or election in a primary, special, or general 
election, municipal, county, state or national and who meets the qualifications 
prescribed by the applicable laws to hold the office for which he is a candidate. 
so that be may be voted for by the electorate directly or by means of delegates 
or electors, and who 

(1) has qualified for a place on the ballot or 
(2) is eligible under the applicable law to be voted for by sticker, by writing 

its his name on the ballot, or other method, and (i) has been duly nominated 
by a political party which is commonly known and regarded as such, or (ii) 
makes a substantial showing that he is a bona fide candidate for nomination 
or office, as the case may be. 

(b) General requirements. -No station licensee is required to permit the 
use of its facilities by any legally qualified candidate for public office, but it 
any licensee shall permit any such candidate to use its facilities, it shall afford 
equal opportunities to all other such candidates for that office to use such facili- 
ties, Provided, That such licensee shall have no power of censorship over the 
material broadcast by any such candidate. 

(c) Rates and practices. -The rates, if any, charged all such candidates 
for the same office shall be uniform and shall not be rebated by any means, 
directly or indirectly ; no licensee shall make any discrimination in charges. 
practices, regulations, facilities, or services for or in connection with the serv- 
ice rendered pursuant to these rules, or make or give any preference to any 
candidate for public office or subject any such candidate to any prejudice or 
disadvantage; nor shall any licensee make any contract or other agreement 
which shall have the effect of permiting any legally qualified candidate for 
any public office to broadcast to the exclusion of other legally qualified candi- 
dates for the same public office. 

(d) Inspection of records.-Every licensee shall keep and permit public in- 
spection of a complete record of all requests for broadcast time made by or on 
behalf of candidates for public office, together with an appropriate notation 
showing the disposition made by the licensee of such requests, and the charges 
made. if any, if request is granted. 

3.291 Rebroadcast. -(a) The term "rebroadcast" means reception by radio 
of the program ' of a radio station, and the simultaneous or subsequent re- 
transmission of such program by a broadcast station. 

(b) The licensee of an FM broadcast station may, without further authority 
of. the Commission, rebroadcast the program of a United States standard, FM 
or noncommercial educational broadcast station, provided the Commission is noti- 
fied of the call letters of each station rebroadcast and the licensee certifies that 
express authority has been received from the licensee of the station originating 
the program.' 

(c) (1) The licensee of an FM broadcast station located within a state or the 
District of Columbia may, without further authority of the Commission, re- 
broadcast on a noncommercial basis a noncommercial program of a United 
States international broadcast station. 

(2) The licensee of an FM broadcast station located in any territory or in- 
sular possession of the United States may, without further authority of the 
Commission, rebroadcast any program of n United States international broad- 
cast station. 

(3) In the case of any rebroadcast under the provisions of this paragraph 
(c), the Commission shall be notified of the call letters of each station whose 
program is rebroadcast and the licensee shall certify that express authority 
has been received from the licensee of the station originating the program. 

(d) No licensee of an FM broadcast station shall rebroadcast the program 
of any United States radio station not designated in (b) or (c) above without 
written authority having first been obtained from the Commission upon appli- 
cation (informal) accompanied by written consent or certification of consent 
of the licensee of the station originating the program' 

Subpart C- General Rules Applicable to Standard Broadcast Stations 
13.401 Station license; posting of. -The station license and any other in- 

strument of authorization or individual order concerning construction of the 
equipment or the manner of operation of the station shall be posted in a con- 
spicuous place in the room it which the transmitter is located in such manner 
that all terms thereof are visible and the license of the station operator shall 
be posted in the same manner. (See secs. 2.51 and 2.52.) 

13.402 Licensed operator required. -The licensee of each station shall have 
a licensed operator or operators of the grade specified by the Commission on 

' As used in this section, program includes any complete program or part thereof. 
transmission of such program by a broadcast station.' 

s In case a program is transmitted from its point of origin to a broadcast station 
entirely by telephone facilities in which a section of such transmission is by radio. the 
broadcasting of this program is not considered a rebroadcast. 

s The notice and certification of consent shall be given within three (3) days of any 
single rebroadcast. but in case of the regular practice of rebroadcasting certain pro- 
grams of a standard or FM broadcast station several times during a license period, notice 
and certification of consent shall be given for the ensuing license period with the applica- 
tion for renewal of license, or at the beginning of such rebroadcast practice if begun 
during a license period. 

s The broadcasting of a program relayed by a relay broadcast station or studio trans- 
mitter link is not considered a rebroadcast. 

By Order No. 82. dated and effective June 24. 1941, until further order of the Corn. 
mission. section 8.291(d) is suspended only insofar as it requires prior written authority 
of the Commission for the rebroadcasting of programs originated for that express purpose 
by United States Government radio stations. 

(Continued on page 498) 
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duty during all periods of actual operation of the transmitter at the place where 
the transmitting equipment is located. (See sec. 2.53.) 

33.403 Licensed operator; other duties. -The licensed operator on duty and 
in charge of a standard or high -frequency broadcast transmitter may, at the 
discretion of the licensee, be employed for other duties or for the operation of 
another radio station or stations in accordance with the class of operator's 
license which he holds and by the rules and regulations governing such other 
stations: Provided, however, That such duties shall in nowise interfere with 
the proper operation of the standard broadcast transmitter. 

33.404 Logs.-The licensee of each broadcast station shall maintain pro- 
gram and operating logs and shall require entries to be made as follows: 

(a) In the program log: 
(1) An entry of the time each station identification announcement (call letters and location) is made. 
(2) An entry briefly describing each program broadcast, such as "music." 

"drama," "speech," etc.. together with the name or title thereof, and the spon- 
sor's name, with the time of the beginning and ending of the complete program. 
If a mechanical record is used, the entry shall show the exact nature thereof, 
such as "record," "transcription," etc., and the time it is announced as a mech- 
anical record. If a speech is made by a political candidate, the name and politi- 
cal affiliations of such speaker shall be entered. 

(3) An entry showing that each sponsored program broadcast has been an- 
nounced as sponsored. paid for, or furnished by the sponsor. 

(4) An entry showing, for each program of network origin, the name of the 
network originating the program. 

(b) In the operating log: 
(1) An entry of the time the station begins to supply power to the antenna, 

and the time it stops. 
(2) An entry of the time the program begins and ends. 
(3) An entry of each interruption to the carrier wave, its cause, and dura- 

tion. 
(4) An entry of the following each 30 minutes: 
(i) Operating constants of last radio stage (total plate current and plate 

voltage.) 
(ii) Antenna current. 
(iii) Frequency monitor reading. 
(iv) Temperature of crystal control chamber if thermometer is used. 
(5) Log of experimental operation during experimental period. (If regular 

operation is maintained during this period, the above logs shall be kept.) 
(i) A log must be kept of all operation during the experimental period. If 

the entries required above nre not applicable thereto, then the entries shall be 
made so as to fully describe the operation. 

(c) Where an antenna or antenna supporting structure(s) is required to 
be illuminated the licensee shall make entries in the radio station log appro- 
priate to the requirements of section 2.82 (a), (b), and (c) as follows: 

(1) The time the tower lights are turned on and off if manually controlled. 
(2) The time the daily visual observation of the tower lights was made. 
(3) In the event of any observed failure of a tower light, 
(i) Nature of such failure. 
(ii) Time the failure was observed. 
(iii) Time and nature of the adjustments, repairs or replacements made. 
(iv) Airways Communication Station (C.A.A.) notified of the failure of 

any tower light not corrected within thirty minutes and the time such notice 
was given. 

(r) Time notice was given to the Airways Communication Station (C.A.A.) 
that the required illumination was resumed. 

(4) Upon completion of the periodic inspection required at least once each 
three months. 

(i) The date of the inspection and the condition of all tower lights and asso- 
ciated tower lighting control devices. 

(ii) Any adjustments, replacements or repairs made to insure compliance 
with the lighting requirements. 

33.405 Logs, retention cf.-Logs of standard or high -frequency broadcast 
stations shall be retained by the licensee for a period of 2 years, except when 
required to be retained for a longer period in accordance with the provisions of 
section 2.54. 

13.406 Station identification. -(a) A licensee of a standard or high - 
frequency broadcast station shall make station identification announcement 
(call letters and location) at the beginning and ending of each time of opera- 
tion and during operation (1) on the hour and (2) either on the half hour or 
at the quarter hour following the hour and at the quarter hour preceding the 
next hour: Provided, 

(b) Such identification announcement need not be made on the hour when 
to make such announcement would interrupt a single consecutive speech, play, 
religious service, symphony concert, or operatic production of longer duration 
than 30 minutes. In such cases the identification announcement shall be made 
at the beginning of the program, at the first interruption of the entertainment 
continuity, and at the conclusion of the program. 

(c) Such identification announcement need not be made on the half hour 
or quarter hours when to make such announcement would interrupt a single 
consecutive speech, play, religious service, symphony concert, or operatic pro- 
duction. In such cases an identification announcement shall be made at the 
first interruption of the entertainment continuity and at the conclusion of the 
program, Provided, That an announcement within 5 minutes of the times 
specified in subdivision (2) of paragraph (a) of this section will satisfy the 
requirements of identification announcements. 

(d) In the case of variety show programs, baseball game broadcasts, or 
similar programs of longer duration than 30 minutes, the identification an- 
nouncement shall be made within 5 minutes of the hour and of the times speci- 
fied in subdivision (2) of paragraph (a) of this section. 

(e) In the case of all other programs the identification announcement shall 
be made within 2 minutes of the hour and of the times specified in subdivision 
(2) of paragraph (a) of this section. 

(f) In making the identification announcement the call letters shall be given 
only on the channel of the station identified thereby. 

33.407 Mechanical recorda. Each program broadcast which consists in whole or 
in part of one or more mechanical reproductions shall be announced in the manner 
and to the extent set out below. 
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(a) Each such program of longer duration than 30 minutes, consisting in 
whole or in part of one or more mechanical reproductions, shall be identified by 
appropriate announcement at the beginning of the program, at each 30- minute 
interval and at the conclusion of the program: Provided, however, That the 
identifying announcement at each 30- minute interval is not required in case of a 
mechanical record consisting of a continuous uninterrupted speech, play, religious 
service, symphony concert or operatic production of longer than 30 minutes. 

(b) Each auch program of a longer duration than 5 minutes and not in excess 
of 30 minutes, consisting in whole or in part of one or more mechanical repro- 
ductions, shall be identified by an appropriate announcement at the beginning 
and end of the program. 

(c) Each such program of five minutes or less, consisting in whole or in part 
of mechanical reproductions, shall be identified by appropriate announcement 
immediately preceding the use thereof. 

(d) In case a mechanical record is used for background music, sound effects, 
station identification, program identification (theme music of short duration) or 
identification of the sponsorship of the program proper, no announcement of the 
mechanical record is required. 

(e) The exact form of identifying announcement is not prescribed, but the 
language shall be clear and in terms commonly used and understood. A licensee 
shall not attempt affirmatively to create the impression that any program being 
broadcast by mechanical reproduction consists of live talent. 

33.408 Rebroadcast. -(a) The term "rebroadcast" means reception by radio 
of the program ' of a radio station, and the simultaneous or subsequent retrans- 
mission of such program by a broadcast station? 

(b) The licensee of a standard or high frequency broadcast station may, 
without further authority of the Commission, rebroadcast the program of a 
United States standard or high frequency broadcast station, provided the 
Commission is notified of the call lettera of each station rebroadcast and the 
licensee certifies that express authority has been received from the licensee of 
the station originating the program! 

(c) (1) The licensee of a standard or high frequency broadcast station lo- 
cated within a state or the District of Columbia may, without further author- 
ity of the Commission, rebroadcast on a noncommercial basis a noncommercial 
program of a United States international broadcast station. 

(2) The licensee of a standard or high frequency broadcast station located in 
any territory or insular possession of the United States may, without further 
authority of the Commission, rebroadcast any program of a United States inter- 
national broadcast station. 

(3) In the case of any rebroadcast under the provisions of this paragraph 
(c). the Commission shall be notified of the call letters of each station whose 

programs are rebroadcast and the licensee shall certify that express authority 
has been received from the licensee of the station originating the program. 

(d) No licensee of a standard or high frequency broadcast station shall re- 
broadcast the program of any other class of United States radio station without 
written authority having first been obtained from the Commission upon appli- 
cation accompanied by written consent or certification of consent of the licensee 
of the station originating the program.'aaa 

(e) In case of a program rebroadcast by several standard broadcast stations, 
such as a chain rebroadcast, the person legally responsible for distributing the 
program or the network facilities may obtain the necessary authorization for 
the entire rebroadcast both from the Commission and from the person or licensee 
of the station originating the program. 

Attention is directed to section 325(b) of the Communications Act of 1034, 
which reads as follows: 

No person shall be permitted to locate, use, or maintain a radio broad- 
cast studio or other place or apparatus from which or whereby sound waves 
are converted into electrical energy, or mechanical or physical reproduction of 
sound waves produced. and caused to be transmitted or delivered to a radio 
station in a foreign country for the purpose of being broadcast from any radio 
station there, having a power output of sufficient intensity, and/or being so 
located geographically that its emissions may be received consistently in the 
United States, without first obtaining a permit from the Commission upon 
proper application therefor.° 

13.409 Sponsored programs, announcement of. -(a) In the case of each pro- 
gram for the broadcasting of which money, services, or other valuable considera- 
tion is either directly or indirectly paid or promised to, or charged or received by, 
any radio broadcast station, the station broadcasting such program shall make, 
or cause to be made, an appropriate announcement that the program is sponsored, 
paid for, or furnished, either in whole or in part. 

(b) In the case of any political program or any program involving the discus- 
sion of public controversial issues for which any records. transcriptions, talent, 
scripts, or other material or services of any kind are furnished, either directly or 
indirectly, to a station as an inducement to the broadcasting of such program, an 
announcement shall be made both at the beginning and conclusion of such pro- 
gram on which such material or services are used that such records, transcrip- 
tions, talent, scripts, or other material or services have been furnished to such 
station in connection with the broadcasting of such program: Provided, how- 

i As used In sec. 3.408, program Includes any complete program or part thereof, or 
any signals if other than A-3 emission. 

' In case a program is transmitted from its point of origin to a broadcast station 
entirely by telephone facilities in which a section of such transmission is by radio, 
the brow: caging of this program is not considered a rebroadcast. 

The notice and certification of consent shall be given within three (3) days of 
any single rebroadcast. but in case of the regular practice of rebroadcasting certain 
programs of a standard or high frequency broadcast station several times during s 
license period. notice and certification of consent shall be given for the ensuing license 
period with the application for renewal of license. or at the beginning of such rebroad- 
cast practice if begun during a license period. 

The broadcasting of a program relayed by a relay broadcast station (sea. 4.21) is not 
considered a rebroadcast. 

° Informal application may be employed. 
sa By Order No. 82, dated and effective June 24, 1941, until further order of the 

Commission. section 3.408(d) is suspended only insofar as it requires prior written 
authority of the Commission for the rebroadcasting of programs originated for that 
express purpose by United States Government radio stations. 

Formal application required. See Standards of Good Engineering Practice for form 
number. 

(Continued on page 500) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued frem page 498) 

ever, That only one such announcement need be made in the case of any such 
program of five minutes' duration or less, which announcement may be made 
either at the beginning or the conclusion of the program. 

(c) The announcement required by this section shall fully and fairly disclose 
the true identity of the person or persons by Whom or in whose behalf such pay- 
ment is made or promised, or from whom or in whose behalf such services or 
other valuable consideration is received, or by whom the material or services 
referred to in subsection (b) hereof are furnished. Where an agent or other 
person contracts or otherwise makes arrangements with a station on behalf of 
another, and such fact is known to the station, the announcement shall disclose 
the identity of the person or persons in whose behalf such agent is acting instead 
of the name of such agent. 

(d) In the case of any program, other than a program advertising commercial 
products or services, which k sponsored, paid for or furnished, either in whole 
or in part, or for which material or services referred to in subsection (b) hereof 
are furnished, by a corporation, committee, association or other unincorporated 
group, the announcement required by this section shall disclose the name of such 
corporation, committee, association or other unincorporated group. In each such 
case the station shall require that a list of the chief executive officers or mem- 
bers of the executive committee or of the board of directors of the corporation 
committee, association or other unincorporated group shall be made available for 
public inspection at one of the radio stations carrying the program. 

(e) In the case t,f programs advertising commercial products or services, an 
announcement stating the sponsor's corporate or trade name or the name of the 
sponsor's product, shall be deemed sufficient for the purposes of this section and 
only one such announcement need be made at any time during the course if the 
program. 

BROADCASTS BY CANDIDATES FOR PUBLIC OFFICE 
13.421 General requirements. -No station licensee is required to permit the 

use of its facilities by any legally qualified candidate for public office, but if any 
licensee shall permit any such candidate to use its facilities, it shall afford 
equal opportunities to all other such candidates for that office to use such facil- 
ities, Provided, That such licensee shall have no power of censorship over the 
material broadcast by any such candidate. 

43.422 Definitions. -A "legally qualified candidate" means any person who 
has publicly announced that he is a candidate for nomination by a convention of 
a political party or for nomination or election in a primary. special, or general 
election, municipal, county, state or national, and who meets the qualifications 
prescribed by the applicable laws to hold the office for which he is a candidate. 
so that he may be voted for by the electorate directly or by means of delegates 
or electors, and who 

(a) has qualified for a place on the ballot or 
(b) is eligible under the applicable law to be voted for by sticker, by writing 

in his name on the ballot. or other method, and (1) has Leen duly nominated 
by a political party which is commonly known and regarded as such, or (2) 
makes a substantial showing that he is a bona fide candidate for nomination or 
office, as the case may be. 

13.423 Rates and practices. -The rates. if any, charged all such candidates 
for the same office shall be uniform and shall not be rebated by any means. di- 
rectly or indirectly ; no licensee shall make any discrimination in charges, prac- 
tices. regulations, facilities, or services for or in connection with the service 
rendered pursuant to these rules. or make or give any preference to any candi- 
date for public office or subject any such candidate to any prejudice or dis- 
advantage; nor shall any licensee make any contract or other agreement which 
shall have the effect of permitting any legally qualified candidate for any public 
office to broadcast to the exclusion of other legally qualified candidates for the 
same public office. 

13.424 Recorda; inspection. -Every licensee shall keep and permit public 
inspection of a complete record of all requests for broadcast time made by or on 
behalf of candidates for public office, together with an appropriate notation 
showing the disposition made by the licensee of such requests, and the charges 
made, if any, if request is granted. 

Subpart D -Rules Governing Television Broadcast Station 
13.601 Numerical designation of television channels. -The channels or fre- 

quency bands set forth below are available for television broadcast stations. 
Channel No. Megacycles Channel No. Megacycles 

I 44 -50 8 180 -186 
2 54-60 9 186 -192 
3 60 -66 10 192 -108 
4 66-72 11 198 -204 
5 76 -82 12 204 -210 
6 42 -8S 13 210 -216 
î 174 -180 

13.302 Sharing of Television Channeia. -Channels 1 through 5 and 7 through 
13 are available for assignment to radio services other than television upon a 
showing that no mutual interference will result. 

13.603 Community stations.-(a) A Community station is designed primarily 
for rendering service to the smaller metropolitan districts or principal cities. 
Television channel No. 1 is assigned exclusively for Community stations. Chan- 
nels 2 to 13, inclusive, can also be used for Community stations provided such 
use complies with Section 3.606. 

(b) The power of a Community station may not exceed an effective radiated 
peak power of 1 kilowatt. The maximum antenna height for such stations shall 
he 500 feet above the average terrain as determined by methods prescribed in the 
Standards of Good Engineering Practice concerning Television Broadcast 
Stations. 

(c) The main studio of a Community station shall he located in the city or 
town served and the transmitter shall be located as near the center of the city 
as practicable. 

13.604 Metropolitan stations -la) Metropolitan stations may be assigned to 
television channels 2 through 13. both inclusive. They are designed primarily to 
render service to a single metropolitan district or a principal city and to the 
rural area surrounding such metropolitan district or principal city. 

(h) Metropolitan stations are limited to a maximum of 50 kilowatts effective 
radiated peak power with antenna having a height of 500 feet above the average 
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terrain, as determined by the methods prescribed in Standards of Good Engineer 
fug Practice concerning television broadcast stations. Where higher antenna 
heights are available, they should be used but in such cases the Commission may 
authorize less than 50 kilowatts effective radiated peak power so that the cover- 
age (within the 5000 uv /m contour) shall be substantially similar to that which 
would be provided by 50 kilowatts effective radiated peak power and a 500 foot 
antenna. Where it is shown that an antenna height of 500 feet is not available, 
the Commission may authorize the use of a lower height antenna but will not 
permit au increase in radiated power in excess of 50 kilowatts. The service area 
of Metropolitan stations will not be protected beyond the 5000 uv /m contour and 
such stations will be located in such a manner as to insure, insofar as possible, 
a maximum of television service to all listeners, whether urban or rural. 

(c) The main studio for Metropolitan stations shall be located in the city or 
metropolitan district with which the station is associated and the transmitter 
should be located so as to provide the maximum service to the city or metro- 
politan district served. 

43.605 Rural stations. -(a) Licensees of Metropolitan stations or applicants 
who desire to qualify as licensees of Rural stations must make a special showing 
to the Commission that they propose to serve an area more extensive than that 
served by a Metropolitan station and that the additional area proposed to be 
served is predominantly rural in character. In addition, a showing must be made 
that such use of the channel will not cause objectionable interference to other 
television stations or prevent the assignment of other television stations where 
there is reasonable evidence of the probability of such station being located in 
the future. 

(b) Channels 2 through 13 are available for assignment to Rural stations. 
The service area of Rural stations will be determined by the Commission. 

(e) The main studio of Rural stations shall be located within the 500 uv /m 
contour. 

13.606 Table Showing Allocation of Television Channels to Metropolitan 
Districts in the United States. -(a) The table below sets forth the channels 
which are available for the areas indicated. The table below will be revised from 
time to time depending upon the demand for television stations which may exist 
in the various cities. Where it is desired to use a different channel in any such 
area, or to use one of the channels in another area conflicting therewith, it must 
be shown that public interest, convenience, or necessity will be better served 
thereby than by the allocation set forth in the table. 

(b) Only the first 140 metropolitan districts are listed in the table below. 
Stations in other metropolitan or city areas not listed in the table will not be 
assigned closer than 150 miles on the same channel or 75 miles on adjacent 
channels, except upon an adequate showing that public interest, convenience, or 
necessity would be better served thereby or that by using lower power or by 
other means equivalent protection is provided. 

(c) Persons desiring to enter into a voluntary sharing arrangement of a 
television channel may file application therefor with the Commission pursuant to 
the provisions of Section 3.661(e). 

[Editor's Note: Complete log of television allocations to districts on page 441.] 

13.611 Application for television stations. -Each applicant for a construc- 
tion permit for a new television broadcast station, change in facilities of any 
existing television broadcast station, or television station license or modification 
of license shall file with the Commission in Washington, D. C., three copies of 
applications on the appropriate form designated by the Commission and a like 
number of exhibits and other papers incorporated therein and made a part there- 
of. Only the original copy need be sworn to. If the application is for a construction 
permit for a new television station, Form FCC No. 330 should be filed; for a 
television station license, Form FCC No. 331 should be filed ; and for modification 
of a television station license or for change in facilities of an existing television 
station, Form FCC No. 333 should be filed. 

13.612 Full disclosure:. -Each application shall contain full and complete 
disclosures with regard to the real party or parties in interest, and their legal. 
technical, financial, and other qualifications, and as to all matters and things 
required to be disclosed by the application forms. 

13.613 Installation or removal of apparatus.- Applicatious for construction 
permit or modification thereof, involving removal of existing transmitting appa- 
ratus and /or installation of new transmitting apparatus. shall be filed at least 
00 days prior to the contemplated removal and /or installation. 

13.614 Period of construction.-Each construction permit will specify a maxi- 
mum of 60 days from the date of granting thereof as the time within which 
construction of the station shall begin, and a maximum of six months thereafter 
na the time within which construction shall be completed and the station ready 
for operation, unless otherwise determined by the Commission upon proper show- 
ing in any particular case. 

13.615 Forfeiture of construction permits: extension of time. -(a) A con- 
struction permit shall be automatically forfeited if the station is not ready for 
operation within the time specified therein or within such further time as the 
Commission may have allowed for completion, and a notation of the forfeiture 
of any construction permit under this provision will be placed in the records of 
the Commission as of the expiration date. 

(b) An application (Form FCC No. 701) for extension of time within which 
to construct a station shall be filed at least thirty days prior to the expiration 
date of such permit if the facts supporting such application for extension are 
known to the applicant in time to permit such filing. In other eases such applica- 
tions will be accepted upon a showing satisfactory to the Commission of sufficient 
reasons for filing within less than thirty days prior to the expiration date. Such 
applications will be granted upon a specific and detailed showing that the failure 
to complete was due to causes not under the control of the grantee, or upon a 
specific and detailed showing of other matters sufficient to justify the extension. 

13.616 Equipment teats and proof of performance. -(a) Upon completion of 
construction of a television station in exact accordance with the terms of the 
construction permit, the technical provisions of the application therefor and the 
rules and regulations and standards of good engineering practice governing 
television stations and prior to filing of application for license. the permittee is 
authorized to test the equipment for a period not to exceed 90 days: Provided, 
that the inspector in charge of the district in which the station is located and 
the Commission are notified 2 days in advance of the beginning of tests. 

(Continued on page 502) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 500) 

(b) The Commission may notify the permittee to conduct no tests or may 
cancel, suspend ,or change the date of beginning for the period of such tests as 
and when such action may appear to be in the public interest, convenience, and 
necessity. 

(c) Within the 90 -day period prescribed by this section for equipment tests, 
field intensity measurements in accordance with the methods prescribed in the 
Standards of Good Engineering Practice Concerning Television Broadcast Sta- 
tions shall be submitted to the Commission. The Commission may grant extensions 
of time upon showing of reasonable need therefor. 

13.617 Program testa. -(a) When construction and equipment tests are com- 
pleted in exact accordance with the terms of the construction permit, the tech- 
nical provisions of the application therefor, and the rules and regulations and 
standards of good engineering practice governing television stations, and after an 
application for station license has been filed with the Commission showing the 
equipment to be in satisfactory operating condition, the permittee is authorized to 
conduct program tests in exact accordance with the terms of the construction 
permit for a period not to exceed 30 days: Provided, That the inspector in charge 
of the district in which the station is located and the Commission are notified 
2 days in advance of the beginning of such tests. 

(b) The Commission reserves the right to cancel such testa or suspend, or 
change the date of beginning for the period of such testa as and when such action 
may appear to be in the public interest, convenience, and necessity by notifying 
the permittee. 

(c) The authorization for tests embodied in this section or Section 3.616 shall 
not be construed as constituting a license to operate but as a necessary part of 
the construction. 

43.618 Normal license period. -All television broadcast station licenses will 
be issued so as to expire at the hour of 3 a.m. E.S.T. and will be issued for u 
normal license period of 1 year. 

43.619 License, simultaneous modification and renewal. -When an applica- 
tion is granted by the Commission necessitating the issuance of a modified license 
less than 60 days prior to the expiration date of the license sought to be modified, 
and an application for renewal of said license is granted subsequent or prior 
thereto (but within 30 days of expiration of the present license) the modified 
license as well as the renewal license shall be issued to conform to the combined 
action of the Commission. 

43.620 Renewal of license. -(a) Unless otherwise directed by the Commis- 
sion, each application for renewal of a television station license shall be filed 
at least 60 days prior to the expiration date of the license sought to be re- 
newed (Form FCC No. 311). No application for renewal of license of a 
television broadcast station will be considered unless there is on file with the 
Commission, the information currently required by Section 1.301.1.304 refer- 
ence to which by date and file number shall be included in the application. 

(b) Whenever the Commission regards an application for a renewal of a 
television station license as essential to the proper conduct of a hearing or 
investigation, and specifically directs that it be filed by a date certain, such 
application shall be filed within the time thus specified. If the licensee fails 
to file such application within the prescribed time. the hearing or investiga- 
tion shall proceed as if such renewal application had been received. 

43.621 Temporary extension of station licenses. -Where there is pending 
before the Commission any application, investigation, or proceeding which, 
after hearing, might lead to or make necessary the modification of, revocation 
of, or the refusal to renew an existing television license, the Commission may, 
in its discretion, grant a temporary extension of auch license: Provided, how- 
ever, That no such temporary extension shall be construed as a finding by the 
Commission that the operation of any radio station thereunder will serve public 
interest, convenience, and necessity beyond the express terms of such temporary 
extension of license: And provided further, That such temporary extension of 
license will in no wise affect or limit the action of the Commission with re- 
spect to any pending application or proceeding. 

43.622 Repetitious applications. -(a) Where an applicant has been afforded 
an opportunity to be heard with respect to a particular application for a new 
television broadcast station, or for change of existing service or facilities, and 
the Commission has, after hearing or default, denied the application or dis- 
missed it with prejudice, the Commission will not consider another application 
for a station of the same class to serve in whole or in part the same area, by 
the same applicant or by his successor or assignee, or on behalf of or for the 
benefit of the original parties in interest, until after the lapse of 12 months 
from the effective date of the Commission's order. 

(b) Where an appeal has been taken from the action of the Commission 
in denying a particular application, another application for the same class of 
broadcast station and for the same area, in whole or in part, filed by the same 
applicant or by his successor or assignee, or on behalf or for the benefit of the 
original parties in interest, will not be considered until the final disposition 
of such appeal. 

43.623 Assignment or transfer of control. -(a) Voluntary: Application 
for consent to voluntary assignment of a television station construction permit 
or license or for consent to voluntary transfer of control of a corporation 
holding a television station construction permit or license shall be filed with 
the Commission on Form FCC No. 314 (assignment of license) or Form FCC 
No. 315 (transfer of control) at least 60 days prior to the contemplated 
effective date of assignment or transfer of control. 

(b) Involuntary: In the event of the death or legal disability of a per 
mittee or licensee, or a member of a partnership. or a person directly or in- 
directly in control of a corporation, which is a permittee or licensee: 

(1) the Commission shall he notified in writing promptly of the occurrence 
of such death or legal disability, and 

(2) within thirty days after the occurrence of such death or legal disa- 
bility, application on Form FCC No. 314 or 315 shall be filed for consent to 
involuntary assignment of such television station permit or license or for 
involuntary transfer of control of such corporation to a person or entity 
legally qualified to succeed to the foregoing interests under the laws of the 
place having jurisdiction over the estate involved. 

RULES RELATING TO LICENSING POLICIES 
43.631 Exclusive affiliation of station. -No license shall be granted to a 

television broadcast station having any contract, arrangement, or understand - 
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ing, express or implied with a network organization under which the station 
is prevented or hindered from, or penalized for, broadcasting the programs 
of any other network organization. 

43.632 Territorial exclusivity. -No license shall be granted to a television 
broadcast station having any contract, arrangement, or understanding, express 
or implied, with a network organization which prevents or handers another 
broadcast station serving substantially the same area from broadcasting the 
network's programs not taken by the former station, or which prevents or 
hinders another broadcast station serving a substantially different area from 
broadcasting any program of the network organization. This regulation shall 
not be construed to prohibit any contract, arrangement, or understanding 
between a station and a network organization pursuant to which the station 
is granted the first call in its primary service area upon the programs of 
the network organization. 

43.633 Term of affiliation.-No license shall be granted to a television 
broadcast station having any contract, arrangement, or understanding, express 
or implied, with a network organization which provides, by original terms, 
provisions for renewal, or otherwise for the affiliation of the station with the 
network organization for a period longer than two years: Provided, that a 
contract, arrangement, or understanding for a period up to two years, may be 
entered into within six months prior to the commencement of such period. 

13.634 Option time. -No license shall be granted to a television broadcast 
station which options' for network programs any time subject to call on less 
than 56 days' notice, or more time than a total of three hours' within each of 
four segments of the broadcast day, as herein described. The broadcast day is 
divided into 4 segments, as follows: 8 :00 a.m. to 1 :00 p.m.; 1:00 p.m. to 6:00 
p.m.; 6 :00 p.m. to 11 :00 p.m. ; 11:00 p.m. to 8 :00 a.m' Such options may 
not be exclusive as against other network organizations and may not prevent 
or hinder the station from optioning or selling any or all of the time covered 
by the option, or other time, to other network organizations. 

43.635 Right to reject programs. -No license shall be granted to a tele- 
vision broadcast station having any contract, arrangement, or understanding, 
express or implied, with a network organization which (a), with respect to 
programs offered pursuant to an affiliation contract, prevents or hinders the 
station from rejecting or refusing network programs which the station reason- 
ably believes to be unsatisfactory or unsuitable; or which (b), with respect 
to network programs so offered or already contracted for, prevents the station 
from rejecting or refusing any program which, in its opinion, is contrary to 
the public interest, or from substituting a program of outstanding local or 
national importance. 

43.636 Network ownership of stations. -No license shall be granted to a 
network organization, or to any person directly or indirectly controlled by or 
under common control of a network organization, for a television broadcast 
station in any locality where the existing television broadcast stations are so 
few or of such unequal desirability (in terms of coverage, power, frequency, 
or other related matters) that competition would be substantially restrained by 
such licensing. 

43.637 Dual network operation. -No license shall be issued to a television 
broadcast station affiliated with a network organization which maintains more 
than one network of television broadcast stations : Provided, that this regula- 
tion shall not be applicable if such networks are not operated simultaneously, 
or if there is no substantial overlap in the territory served by the group of 
stations comprising each such network. 

43.638 Control by networks of station rates. -No license shall be granted 
to a television broadcast station having any contract, arrangement, or under- 
standing, express or implied with a network organization under which the 
station is prevented or hindered from, or penalized for, fixing or altering its 
rates for the sale of broadcast time for other than the network's programs. 

43.639 Use of common antenna site. -No television license or renewal of a 
television license will be granted to any person who owns, leases, or controls 
a particular site which is peculiarly suitable for television broadcasting in a 
particular 
licensees; a 

which available styyor television 
nd(2) no other comparable siteisavailableinheaea ;and(3) 

where the exclusive use of such site by the applicant or licensee would unduly 
limit the number of television stations that can be authorized in a particular 
area or would unduly restrict competition among television stations. 

13.640 Multiple ownership. -(a) No person (including all persons under 
common control). shall, directly or indirectly, own. operate, or control more 
than one television broadcast station that would serve substantially the same 
service area as another television broadcast station owned, operated, or con- 
trolled by such person. 

(b) No person (including all persons under common control) shall, directly 
or indirectly, own, operate, or control more than one television broadcast station, 
except upon a showing (1) that such ownership, operation, or control would 
foster competition among television broadcast stations or provide a television 

i The term "network organization" ea used herein includes national and regional net- 
work organizations. See Chapter VII, .1, of Report on Chain Broadcasting. 

' As used in this section. an option is any contract, arrangement, or understanding, 
express or implied. between a station and a network organisation which prevents or 
hinders the station from scheduling programs before the network agrees to utilize the 
time during which such programs are scheduled, or which requires the station to clear 
time already scheduled when the network organisation seeks to utilize the time. 

s All time options permitted under this section must be specified clock hours, expressed 
in terms of any time system set forth in the contract agreed upon by the station and 
network organization. Shifts from daylight saving to standard time or vice versa may 
or may not shift the specified hours correspondingly as agreed by the station and net. 
work organization. 

4 These 
s 
egments are to be determined for each station in terms of local time at the 

location of the station but may remain constant throughout the year regardless of shifts 
from standard to daylight saving time or vice versa. 

s The word "control" as used herein, is not limited to full control, but includes such a 
measure of control as would substantially affect the availability of the station to other 
networks. 

The word "control" as used herein is not limited to majority stock ownership, but 
includes actual working control in whatever manner exercised. 

(Continued on page 504) 
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Truscon s ice 

ca your radio 
tower needs! 

Again available - Truscon Radio Towers in guyed 
or self- supporting types, either tapered or uniform 
cross section! 

Truscon Radio Towers are triangular in cross 
section and are built entirely of heavy steel 
members with all shop assembled connections 
made by means of electric arc - welding. 

There is no limit in height to a Truscon tower 
other than the practical height limitation. The tallest towers in the 
United States today are Truscon built; i.e., WNAX at Yankton, South 
Dakota (912 feet above base insulator) and WKY at Oklahoma City, 
Oklahoma (900 feet above base insulator, and designed to support 
additionally a 50 foot 6 -bay FM antenna). 

If you contemplate FM broadcasting, your radio tower facilities will 
undoubtedly have to be modified. Perhaps you will require a new and 
higher tower to adequately serve your needs. 

Experienced Truscon radio tower engineers will be glad to help solve 
your radio tower problems of today and tomorrow. 

WKBN 
YOUNGSTOWN, OHIO 

352 Feet 

TRUSCON STEEL COMPANY YOUNGSTOWN 1, OHIO 
Subsidiary cf Republic Steel Corporation 

TRUSCON 
Self - Supporting 

and Uniform 
Cross Section Guyed 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 502) 

broadcasting service distinct and separate from existing services, and (2) that 
such ownership, operation, or control would not result in the concentration 
of control of television broadcasting facilities in a manner inconsistent with 
public interest, convenience, or necessity ; provided, however, that the Com- 
mission will consider the ownership, operation, or control of more than five 
television broadcast stations to constitute the concentration of control of 
television broadcasting facilities in a manner inconsistent with public interest, 
convenience, or necessity. 

RULES RELATING TO EQUIPMENT 

43.651 Transmitter power. -The rated power and operating power range 
of transmitters shall be in accordance with the Standards of Good Engineer- 
ing Practice concerning Television Broadcast Stations. 

43652 Frequency monitors. -The licensee of each television broadcast station 
shall have in operation at the transmitters frequency monitors independent 
of the frequency control of the transmitters. 

13.653- Modulation monitora. -The licensee of each television broadcast 
station shall have in operation at the transmitter a modulation monitor for 
the aural transmitter. There shall also be sufficient monitoring equipment for 
the visual signal to determine that the signal complies with the Standards of 
Good Engineering Practice concerning Television Broadcast Stations. 

13.654 Required transmitter performance. -The construction, installation, 
operation, and performance of the television broadcast transmitter system shall 
be in accordance with the Standards of Good Engineering Practice concerning 
Television Broadcast Stations. 

13.055 Auxiliary transmitter. -Upon showing that a need exists for the use 
of auxiliary transmitters in addition to the regular transmitters of a television 
station, a license therefor may be issued provided that: 

I a) Auxiliary transmitters may be installed either at the same location as 
the main transmitter or at another location. 

I b) A licensed operator shall be in control whenever auxilinry transmitters 
are placed in operation. 

(e) The auxiliary transmitters shall be maintained so that they may be put 
into immediate operation al any time for the following purposes: 

(1) The transmission of the regular programs upon the failure of the main 
transmitters. 

(2) The transmission of regular programs during maintenance or modifi- 
cation work on the main transmitters necessitating discontinuance of its 
operation for a period not to exceed five days. 

(3) Upon request by a duly authorized representative of the Commission. 
(d) The auxilinry transmitters shall be tested at least once each week to 

determine that it is in proper operating condition and that it is adjusted to the 
proper frequency, except that in case of operation in accordance with paragraph 
(e) of this section during any week. the test in that week may be omitted pro- 
vided the operation under paragraph (c) is satisfactory. A record shall be kept 
of the time and result of each test operating under paragraph (e). 

(e) The auxiliary transmitters shall be equipped with satisfactory control 
equipment which will enable the maintenance of the frequency emitted by the 
station within the limits prescribed by these regulations. 

(f) The operating Dower of an auxiliary transmitter may be less than the 
authorized power of the main transmitters, but in no event shall it be greater 
the n such power. 

13.656 Alternate main transmitters. -The licensee of a television broadcast 
station may be licensed for alternate main transmitters provided that a technical 
need for such alternate transmitters is shown and that the following conditions 
are met: 

(a) Both transmitters are located at the same place. 
(b) Roth transmitters shall have the same power rating. 
(c) Both transmitters shall meet the construction, installation, operation, 

and performance requirements of the Standards of Good Engineering Practice 
concerning Television Broadcast Stations. 

43.657 Changes in equipment and antenna system.- Licensees of television 
broadcast stations shall observe the following provisions with regard to changes 
in egninment and antenna system: 

(a) No changes in equipment shall be made: 
(1) That would result in the emission of signals outside of the authorized 

channel. 
(2) That would result in the external performance of the transmitter being 

in disagreement with that prescribed in the Standards of Good Engineering 
Practice concerning Television Broadcast Stations. 

(b) Specific authority, upon filing formal application (Form FCC No. 333) 
therefor, is required for a change in service area or for any of the following 
changes' 

(1) Changes involving an increase or decrease in the power rating of the 
transmitters. 

(2) A replacement of the transmitters as a whole. 
(8) Change in the location of the transmitting antenna. 
(4) Change in antenna system, including transmission line. 
(5) Change in location of main studio. if it is proposed to move the main 

studio to different city from that specified in the license. 
(6) Change in the power delivered to the antenna. 
(7) Change in frequency control and /or modulation system. 
(e) Specific authority, upon filing informal -equest therefor. is required for a 

change in the indicating instruments installed to measure transmitter power 
output- except by instruments of the same maximum scale reading and accuracy. 

(d) Other changes. except as above provided for in this section or in Stand- 
ards of Good Engineering Practice concerning Television Broadcast Stations 
prescribed by the Commission may he made at any time without the authority of 
the Commission, provided that the Commission shall be promptly notified thereof 
and such changes shall be shown in the next application for renewal of license. 

RULES RELATING TO TECHNICAL OPERATION 
43661 Time of operation. -(a) All television broadcast stations will be 

licensed for unlimited time operation. Each licensed television station shall 
'This includes the equipment chances which may he made without authority as set 

forth elsewhere in the Rules and Regulations end the Standards of Good Eneineerine 
Practice or ss authorized by the Commission by letter or by construction nermit. Where 
such operation is renuired for periods in excess of 6 days. request therefor shall be in 
accordance with section 1.366. 
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maintain a regular program operating schedule of not less than 2 hours in any 
grvcu broadcast day, and it shall render not less than 28 hours program service 
per week. In an emergency, however, when due to causes beyond the control of 
a licensee, it becomes impossible to continue operation, the station may cease 
operation for a period not to exceed 10 days, provided that the Commission 
and the Inspector in Charge of the radio district in which the station is located 
shall be notified in writing immediately after the emergency develops. 

(b) the aural transmitter of a television broadcast station shall not be op- 
erated separately from the visual transmitter except for experimental or test 
purposes, and for purposes incidental to or connected with the operation of the 
visual transmitter. 

(c) Persons desiring to enter into a voluntary sharing arrangement of a 
television channel may file application therefor with the Commission. Copies 
of the time -sharing agreement should be filed with the application. 

13.662 Experimental operation. -Television broadcast stations may conduct 
technical experimentation directed to the improvement of technical phases of 
operation and for such purposes may utilize a signal other than the standard 
television signal subject to the following conditions: 

(a) That the licensee complies with the provisions of section 3.661 with regard 
to the minimum number of hours of transmission with a standard television 
signal. 

(b) That no transmissions are radiated outside of the authorized channel and 
subject to the condition that no interference is caused to the transmissions of 
a standard television signal by other television broadcast stations. 

(c) No charges either direct or indirect shall be made by the licensee of a 
television broadcast station for the production or transmission of programs 
when conducting technical experimentation. 

43.663 Station inspection. -The licensee of any television broadcast station 
shall make the station available for inspection by representatives of the Com- 
mission at any reasonable hour. 

43.664 Station license, posting of. -The original of each station license shall 
be posted in the transmitter room. 

13.665 Operator requirements. -One or more licensed radio -telephone first 
class operations shall be on duty at the place where the transmitting apparatus 
of each station is located and in actual charge thereof whenever it is being 
operated. The original license (Form FCC No. 759) of each station operator 
shall be posted at the place where he is on duty. The licensed operator on duty 
and in charge of a television broadcast transmitter may, at the discretion of 
the licensee, be employed for other duties or for the operation of another sta- 
tion or stations in accordance with the class of operator's license which he 
holds and by the rules and regulations governing such stations. However, such 
duties shall in no wise interfere with the operation of the broadcast transmitter. 

43.666 Operating power: how determined. -The operating power, and the 
requirements for maintenance thereof, of each television broadcast station shall 
be determined by the methods prescribed in the Standards of Good Engineering 
Practice concerning Television Broadcast Stations. 

13.667 Modulation. -The percentage of modulation of the aural transmis- 
missions shall be maintained as high as possible consistent with good quality 
of transmission and good broadcast practice and in no case less than 85 per cent 
nor more than 100 per cent on peaks of frequent recurrence during any selec- 
tion which normally is transmitted at the highest level of the program under 
consideration. 

13 668 Frequency Tolerance. -The operating frequencies of the aural and 
visual transmitters of a television broadcast station shall be maintained within 
.002% of the assigned frequencies. 

43.669 Inspection of tower lights and associated control equipment. -The 
licensee of any television station which has an antenna or antenna supporting 
structure(s) required to be illuminated pursuant to the provisions of section 
303(q) of the Communications Act of 1934. as amended: 

(a) Shall make a visual observation of the tower lights at least once each 
24 hours to insure that all such lights are functioning properly as required. 

(b) Shall report immediately by telephone or telegraph to the nearest Air- 
ways Communication Station or office of the Civil Aeronautics Administration 
any observed failure of the tower lights, not corrected within 30 minutes, re- 
gardless of the cause of such failure. Further notification by telephone or tele- 
graph shall be given immediately upon resumption of the required illumination. 

(e) Shall inspect at intervals of at least once each 3 months all flashing or 
rotating beacons and automatic lighting control devices to insure that such ap- 
paratus is functioning properly as required. 

OTHER RULES RELATING TO OPERATION 

43 681 fogs. -The licensee of each television station shall maintain program 
and operating logs and shall require entries to be made as follows: 

(a) In the program log: 
(1) An entry of the time each station identification announcement (call 

letters and location) is made. 
(2) An entry briefly describing each program broadcast. such as "music." 

"drama." "speech." etc., together with the name or title thereof and the sponsor's 
name, with the time of the beginning and ending of the complete program. If 
a mechanical reproduction, either visual or aural, is used, the entry shall show 
the exact nature thereof, and the time it is announced as a mechanical repro- 
duction. If a speech is made by a political candidate, the name and political 
affiliations of such speaker shall be entered. 

(3) An entry showing that each sponsored program broadcast has been an- 
nounced as sponsored. paid for, or furnished by the sponsor. 

(4) An entry showing, for each program of network origin, the name of the 
network originating the program. 

(h) In the operating log: 
(1) An entry of the time the station begins to supply power to the antenna, 

and the time it stops. 
(2) An entry of the time the program begins and ends. 
(3) An entry of each interruption to the carrier wave, its cause, and duratior 
(4) An entry of the following each 30 minutes: 
(i) Operating constants of last radio stage of the aural transmitter (total 

plate current and plate voltage). 
(ii) Transmission line current or voltage of both transmitters. 
(iii) Frequency monitor reading. 

(Continued on page 506) 
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FM A M Television 
9 9 1 B R O A D ST. B R I D G E P O R T , C O N N . 

BROADCASTING Telecasting 

TELEPHONE 5 -2055 

1946 Yearbook Number Page 505 

www.americanradiohistory.com

www.americanradiohistory.com


FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 504) 

(5) Log of experimental operation during experimental period (if regular op- 
eration is maintained during this period., the above logs shall be kept). 

(i) A log must be kept of all operation during the experimental period. If 
the entries required above are not applicable thereto, then the entries shall be 
made so as to fully describe the operation. 

(e) Where an antenna or antenna supporting stricture(s) is required to be 
illuminated, the licensee shall make entries in the radio station log appropriate 
to the requirements of section 3.669 as follows: 

(1) The time the tower lights are turned on and off if manually controlled. 
(2) The time the daily visual observation of the tower lights was made. 
(3) In the event of any observed failure of a tower light. 
(i) Nature of such failure. 
(ii) Time the failure was observed. 
(iii) Time and nature of the adjustments, repairs or replacements made. 
(iv) Airways Communication Station (O.A.A.) notified of the failure of any 

tower light not corrected within thirty minutes and the time such notice was 
given. 

(v) Time notice was given to the Airways Communication Station (C.A.A.) 
that the required illumination was resumed. 

(4) Upon completion of the periodic inspection required at least once each 
three months. 

(i) The date of the inspection and the condition of all tower lights and asso- 
ciated tower lighting control devices. 

(ii) Any adjustments, replacements or repairs made to insure compliance 
with the lighting requirements. 

$3.682 Logs, retention of.-Logs of television broadcast stations shall be re- 
tained by the licensee for a period of 2 years. However, logs incident to or in- 
volved in any claim or complaint of which the licensee has notice shall be re- 
tained by the licensee until such claim or complaint has been fully satisfied or 
until the same has been barred by statute limiting the time for the filing of 
suits upon such claims. 

§3.683 Logs, by whom kept. -Each log shall be kept by the person or per- 
sons competent to do so, having actual knowledge of the facts required, who 
shall sign the log when starting duty and again when going off duty. The logs 
shall be made available upon request by an authorized representative of the 
Commission. 

13.684 -Log fors[. -The log shall be kept in an orderly manner, in suitable 
form, and in such detail that the data required for the particular class of sta- 
tion concerned are readily available. Key letters or abbreviations may be used 
if proper meaning ar explanation is contained elsewhere in the log. 

13.685 Correction of logs. -No log or portion thereof shall be erased, oblit- 
erated, or wilfully destroyed within the period of retention provided by the rules. 
Any necessary correction may be made only by the person originating the entry 
who shall strike out the erroneous portion, initial the correction made, and 
indicate the date of correction. 

13.686 Rough logs. -Rough logs may be transcribed into condensed form 
but in such case, the original log or memoranda and all portions thereof shall 
be preserved and made a part of the complete log. 

13.687 Station identification. -(a) A licensee of a television broadcast sta- 
tion shall make station identification announcement (call letters and location), 
at the beginning and ending of each time of operation and during the operation 
on the hour. The announcement at the beginning and ending of each time of 
operation shall be by both aural and visual means. Other announcements may 
be by either aural or visual means. 

(b) Identification announcements during operation need not be made when 
to make such announcement would interrupt a single consecutive speech, play, 
religious service, symphony concert, or any type of production. In such cases 
the identification announcement shall be made at the first interruption of the 
entertainment continuity and at the conclusion thereof. 

f3.688 Mechanical reproductions. -(a) Each program which consists in 
whole or in part of one or more mechanical reproductions. either visual or aural. 
shall be accompanied by an appropriate announcement to that effect either at 
the beginning or end of such reproduction or at the beginning or end of the 
program in which such reproduction is used. No such announcement shall be 
required where a mechanical reproduction is used for background music. sound 
effects, station identification, program identification (theme music of short 
duration) or identification of sponsorship of the program proper. 

(b) The exact form of identifying announcement is not prescribed, but the 
language shall be clear and in terms commonly used and understood. The licensee 
shall not attempt affirmatively to create the impression that any program being 
broadcast by mechanical reproduction consists of live talent. 

f3.689 Sponsored programs, announcement of.-(a) In the case of each pro- 
gram for the broadcasting of which money, services, or other valuable con- 
sideration is either directly or indirectly paid or promised to, or charged or 
received by, any radio broadcast station, the station broadcasting such program 
shall make, or cause to be made, an appropriate announcement that the program 
is sponsored, paid for, or furnished, either in whole, or in part. 

(b) In the case of any political program or any program involving the dis- 
cussion of public controversial issues for which any films, records. transcriptions, 
talent. scripts, or other material or services of any kind are furnished, either 
directly or indirectly, to a station as an inducement to the broadcasting of 
such program, an announcement shall be made both at the beginning and con- 
lusion of such program on which such material or services are used that such 
.films, records, transcriptions, talent, scripts, or other material or services have 
been furnished to such station in connection with the broadcasting of such 
program ; provided, however, that only one such announcement need be made 
in the case of any such program of five minutes' duration or less, which 
announcement may be made either at the beginning or conclusion of the 
program. 

(c) The announcement required by this section shall fully and fairly disclose 
the true identity of the person or persons by whom or in whose behalf such 
payment is made or promised, or from whom or in whose behalf such services or 
other valuable consideration is received, or by whom the material or services 
referred to in subsection (h) hereof are furnished. Where an agent or other 
person contracts or otherwise makes arrangements with a station on behalf of 
another, and such fact is known to the station, the announcement shall disclose 
the identity of the person or persons in whose behalf such agent is acting 
instead of the name of such agent. 

(d) In the case of any program, other than a program advertising commercial 

products or services which is sponsored, paid for or furnished, either in whole 
or in part, or for which material or services referred to in subsection (b) hereo 
are furnished, by a corporation, committee, association or other unincorporated 
group, the announcement required by this section, shall disclose the name of such 
corporation, committee, association or other unincorporated group. In each such 
case the station shall require that a list of the chief executive officers or mem- 
bers of the executive committee or of the board of directors of the corporation, 
committee, association or other unincorporated group shall be made available for 
public inspection at one of the television broadcast stations carrying the program. 

(e) In the case of programs advertising commercial products or services, an 
announcement stating the sponsors corporate or trade name or the name of the 
sponsor's product, shall be deemed sufficient for the purposes of this section and 
only one such announcement need be made at any time during the course of the 
program. 

13.690 Broadcasts by candidates for public office. -(a) Legally qualified 
candidate. -A "legally qualified candidate" means any person who has publicly 
announced that he is a candidate for nomination by a convention of a political 
party or for nomination or election in a primary, special, or general election, 
municipal, county, state or national, and who meets the qualifications prescribed 
by the applicable laws to hold the office for which he is a candidate, so that he 
may be voted for by the electorate directly or by means of delegates or electors, 
and who 

(1) has qualified for a place on the ballot or 
C2) is eligible under the applicable law to be voted for by sticker, by writing 

in his name on the ballot, or other method, and (i) has been duly nominated 
by a political party which is commonly known and regarded as such, or (ii) 
makes a substantial showing that he is a bona fide candidate for nomination or 
office, as the case may be. 

(b) General requirements. -No station licensee is required to permit the use 
of its facilities by any legally qualified candidate for public office, but if any 
licensee shall permit any such candidate to use its facilities, it shall afford equal 
opportunities to all other such candidates for that office to use such facilities, 
Provided, That such licensee shall have no power of censorship over the material 
broadcast by any such candidate. 

(c) Rates and practices. -The rates, if any, charged all such candidates for 
the same office shall be uniform and shall not be rebated by any means, directly 
or indirectly ; no :icensee shall make any discrimination in charges, practices, 
regulations, facilities, or services for or in connection with the service rendered 
pursuant to these rules, or make or give any preference to any candidate for 
public office or subject any such candidate to any prejudice or disadvantage; 
nor shall any licensee make any contract or other agreement which shall have 
the effect of permitting any legally qualified candidate for any public office to 
broadcast to the exclusion of other legally qualified candidates for the same 
public office. 

(d) Inspection of recorda. -Every licensee shall keep and permit public 
inspection of a complete record of all requests for broadcast time made by or on 
behalf of candidates for public office, together with an appropriate notation 
showing the disposition made by the licensee of such requests, and the charges 
made, if any, if request is granted. 

§3.691 Rebroadcast. -(n) The term "rebroadcast" means reception by radio 
of the program' of a radio station, and the simultaneous or subsequent re- 
transmission of such program by a broadcast station. The broadcasting of a pro- 
gram relayed by a relay broadcast station or studio transmitter link is not con- 
sidered a rebroadcast. 

(b) The licenseee of a television broadcast station may, without further au- 
thority of the Commission, rebroadcast the program of a United States television 
broadcast station, provided the Commission is notified of the call letters of each 
station rebroadcast and the licensee certifies that express authority has been 
received from the licensee of the station originating the program.' 

(c) No licensee of a television broadcast station shall rebroadcast the program 
of any United States radio station not designated in (b) above without written 
authority having first been obtained from the Commission upon application 
(informal) accompanied by written consent or certification of consent of the 
licensee of the station originating the program.° 

Part 4. -RULES GOVERNING BROADCAST SERVICES OTHER 
THAN STANDARD BROADCAST 
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i As used in this section, program includes any complete program or part thereof. 
The notice and certification of consent shall be given within three (3) days of any 

single rebroadcast, but in case of the regular practice of rebroadcasting certain programs 
of a television broadcast station several times during a license period, notice and certifi- 
cation of consent shall be given for the ensuing license period with the application for 
renewal of license, or at the beginning of such rebroadcast practice if begun during 
a license period. 

° By Order No. 82, dated and effective June 24, 1941. until further order by the 
Commission, section 3.691(d) is suspended only insofar as it requires prior written author- 
ity of the Commission for the rebroadcasting of programs originated for that express 
purpose by United States Government radio stations. 
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A Major Advancement in the Recording Blank Field .. . c 1 10 *eaw &teriandee 

GOULD -MOODY PROFESSIONAL QUALITY "BLACK SEAL" 

ALUMINUM INSTANTANEOUS RECORDING BLANKS . 

AT NO INCREASE IN PRICES ! 

k.`.h ::.:..... :..:.:...: 

After prolonged research and experimentation, we have introduced technological improvements into 

"Black Seal" blanks that not only increase the life span, but materially enhance the other fine character- 

istics of these blanks. And so positive are we of the performance of these perfected "Black Seals" that 

we've placed an unconditional guarantee of ten years on each one of them. 

What Does This Guarantee Mean to You? 

It means that Gould -Moody "Black Seal" blanks will not rip up, disintegrate or powder after the first 

playing if kept in storage for any long period of time. It means that atmospheric conditions and 

changes, moisture and dampness, and old age will have no effect on blanks bearing "Black Seal" labels. 

It means that you'll be in no danger of losing valuable recordings in what, up until now, you have 

considered your safe library of recordings. And it means that you can expect the finest reproduction 

from the finest blank you have ever had on your turntable. 

You Can't Afford To Be A Recording Isolationist 

Whether you're a recording engineer in New York, Burbank or Witchita . . . no matter how well 

satisfied you are with your present blanks - you can't afford to be a recording isolationist now. Try 

these new Gould.Moody "Black Seal" blanks. Cut a few. If, for any reason whatsoever, you do not like 

them, you can return them at our expense. 

GOULD- MOODY'S PREFERRED RESHARPENING SERVICE 
restores the point on your precious recording needle 

SAPPHIRE! STELLITE! 
Exacting workmanship assures lower surface noise and longer wear. In fact, needles and styli 
refinished by Gould.Moody are frequently reported to last longer than the original points. And 
the extreme accuracy with which that last 3/1000ths of an inch is shaped enables the needle to 
fit with microscopic perfection into the groove, thereby reducing record wear to minimum. This 
saving, in many cases, exceeds the cost of Gould -Moody resharpening. 

THE GOULD -MOODY COMPANY 
af(OaDING alaNr Drv;t,JN 

BROADCASTING Telecasting 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 506) 

RULES GOVERNING ST BROADCAST STATIONS 
4.31 Defined. 1.36 Power. 
4.82 Licensing requirements. 4.36 Required expiration. 
4.33 Service. 1.37 Supplemental report with 
4.34 Frequency assignment and opera- application. 

lion. 4.38 Station identification. 

INTERNATIONAL BROADCAST STATIONS 
Sec. 
4.41 Defined. 
4.42 Licensing requirements: necessary 

showing. 
4.43 Service: commercial or sponsored 

programs. 

Sec. 
4.61 Defined. 

renewal 

Sec. 
4.44 Frequency assignment. 
4.45 Power requirement. 
4.46 Supplemental report with renewal 

application. 
4.47 Frequency control. 

VISUAL BROADCAST SERVICE 

EXPERIMENTAL TELEVISION BROADCAST STATIONS 
Sec. 
4.71 Defined. 
1.72 Purpose. 
4.73 Licensing requirements: necessary 

showing. 
4.71 Charges. 

See. 
4.91 
4.92 
4.98 
4.94 

Sec. 
4.75 
4.76 
4.77 
4.78 
4.79 

Announcements. 
Operating requirements. 
Frequency assignment. 
Power. 
Reports. 

FACSIMILE BROADCAST STATIONS 
Sec. 
4.95 
4.96 

Defined. 
Licensing requirements. 
Charges prohibited; restrictions. 
Frequency assignment. 

Power. 
Supplemental report with renewal 

application. 

HIGH FREQUENCY BROADCAST STATIONS 
Sec. 
4.111 Defined. 
4.112 Licensing requirements; 

show 
4.113 Charges prohibited: restrictions and 

announcements. 

4.114 Frequency assignment. 
necessary 1.115 Power. 

4.116 Frequency control. 
4.117 Supplemental report with 

application. 
renewal 

NONCOMMERCIAL EDUCATIONAL BROADCAST STATIONS 
Sec. 
4.131 Defined. 
4.132 Operation and service. 
4.133 Power. 
4.134 Frequency control. 

Sec. 
4.135 Operating schedule. 
4.136 Equipment requirements. 
4.137 Frequencies. 

DEVELOPMENTAL BROADCAST STATIONS 
Sec. 
4.161 Defined. 
4.152 Licensing requirements; necessary 

showing. 
4.163 Program service; charges prohibited: 

announcements. 

Sec. 
4.154 Frequency assignment. 
4.166 Frequency tolerance. 
4.156 Supplemental report with renewal 

application. 
4.157 Frequency restrictions. 

IN GENERAL 
14.1 Frequency tolerance. -The operating frequency of the broadcast sta- 

tions as listed below shall be maintained within plus or minus the percentage of 
the assigned frequency as given in table I. 

TABLE I 
Class of station 

Relay broadcast station: 
(a) 1622 to 2830 kc 0.04 percent. 
(b) 80000 to 40000 ke and above 10 watts or less, 0.1 percent. 

Above 10 watts, 0.05 percent. 
ST broadcast station 0.01 percent. 
International broadcast station. 0.005 percent.[ 
Television broadcast station 0.01 percent. 
Facsimile broadcast station 0.05 percent or less as required. 
High frequency broadcast station 0.01 percent. 
Noncommercial educational broadcast station Do. 
Developmental broadcast station _ 0.05 percent or leas as required. 

14.2 Frequency monitors. -(a) The licensee of each broadcast station listed 
in section 4.1 except relay broadcast stations, shall operate at the transmitter a 
frequency monitor independent of the frequency control of the transmitter. 

(b) The frequency monitor shall be designed and constructed in accordance 
with good engineering practice and shall have an accuracy sufficient to determine 
that the operating frequency is within one -half eh) of the allowed tolerance. 

(o) The licensee of each relay broadcast station shall provide the necessary 
means for determining that the frequency of the station is within the allowed 
tolerance. 

(d) The frequency of all stations listed in section 4.1 shall be checked at 
each time of beginning operation and as often thereafter as necessary to main- 
tain the frequency within the allowed tolerance. 

14.3 License period; renewal 4-(a) Licenses for the following classes of 

Frequency tolerance 

t Tolerance may be 0.01 percent on equipment installed prior to January 1, 1940, and 
until January 1, 1941, when all international stations shall maintain frequency within 
0.005 percent of the assigned frequency. 

I. Order No. 110 -A. dates and effective September 11. 1945, suspends, until further 
order of the Commission, that portion of this section which established for international 
broadcast stations a normal license term of one year and ordered: "The license term 
for every international broadcast station, shall end at the earlier of the following dates: 
(a) April 1, 1946. or (b) the first day on which its operations are not controlled, by 
agreement or otherwise. by the Office of War Information or the Coordinator of Inter - 
American Affairs. or other governmental agency supervising the operation of inter- 
national broadcasting." 
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broadcast stations normally will be issued for a period of 1 year expiring as 
follows 

(b) Licenses for relay broadcast and special relay broadcast stations author- 
ized under section 4.22 of the Rules and Regulations will be issued for a period 
running concurrently with the license of the broadcast station with which it 
is to be used. 

(c) Each licensee shell submit the application for renewal of license at least 
(10 days prior to the expiration date (Section 1.360). 

(d) A supplemental report shall be submitted with each application for re- 
newal of license of a station licensed experimentally' in accordance with the 
regulations governing each class of station. 

14.4 Requirements, limitations, and restrictions. -(a) No station licensed 
experimentally will be assigned for exclusive use of any frequency. In case 
interference would be caused by simultaneous operation of stations licensed 
experimentally, such licensees shall endeavor to arrange satisfactory time divi- 
sion. If such agreement cannot be reached, the Commission will determine and 
specify the time division. 

( b) The Commission may from time to time require that a station licensed 
experimentally conduct such experiments that are deemed desirable and rea- 
sonable for the development of the service. 

(c) The program of research and experimentation as offered by an applicant 
in compliance with the requirements for obtaining a license for an experimental 
station' shall be adhered to in the main. unless the licensee is authorized to 
do otherwise by the Commission. 

(d) A licensee of an experimental station is not required to adhere to a 
regular schedule of operation but shall actively conduct a program of research 
and experimentation or transmission of programs: Provided, however, Licensees 
of developmental broadcast stations which are licensed to conduct special inter- 
mittent experiments, such as to develop and test commercial broadcast equip- 
ment, are required to operate only when there is n need therefor. 

(e) A supplementary statement shall be filed with and made a part of each 
application for construction permit for any broadcast station on an experi- 
mental basis which specifies any frequency above 300000 kilocycles or in the 
bands 162000 to 168000, 210000 to 216000, and 264000 to 270000 kilocycles 
except television, confirming the applicant's understanding: 

(1) That all operation upon the frequency is experimental only, 
(2) That the frequency may not be the best suited to the particular experi- 

mental work to be carried on, and 
(3) That the frequency may not be allocated for the service that may be 

developed experimentally. 
14.5 Elation records. -(a) The licensee of each class of broadcast station 

listed in section 4.1 shall maintain adequate records of the operation, including: 
(I) Hours of operation. 
(2) Program transmitted. 
(3) frequency check. 
(4) Pertinent remarks concerning transmission. 
(5) In case of relay station, an entry giving point of program origination 

and receiver location shall be included. 
(0) Research and experimentation conducted in case of an experimental 

station. 
(7) And any additional information specified in the regulations governing 

each class of station or for completing the supplemental report as required. 
(h) Where an antenna or antenna supporting structure (s) is required to 

he illuminated the licensee shall make entries in the radio station log appropriate 
to the requirements of section 2.82 (a). (b), and (c) as follows: 

(1) The time the tower lights are turned on and off if manually controlled. 
(2) The time the daily visual observation of the tower lights was made. 
13) In the event of any observed failure of a tower light. 
(i) Nature of such failure. 
(ii) Time the failure was observed. 
(iii) Time and nature of the ndjnstments. repairs or replacements made. 
(iv) Airways Communication Station (C.A.A.) notified of the failure of an), 

(ewer light not corrected within thirty minutes and the time such notice was 
given. 

(r) Time notice was given to the Airways Communication Station (C.A.A.I 
that the required illumination was resumed. 

(4) Upon completion of the periodic inspection required at least once each 
three months. 

(i) The date of the inspection and the condition of all tower lights and asso- 
ciated tower lighting control devices. 

(ii) Any adjustments, replacements or repairs made to insure compliance 
with the lighting requirements. 

14.6 Equipment changes. -The licensee of each class of broadcast station 
listed in section 4.1 may make any changes in the equipment that are deemed 
desirable or necessary. Provided: 

(a) That the operating frequency is not permitted to deviate more than the 
allowed tolerance; 

(b) That the emissions are not permitted outside the authorized band; 
(a) That the power output complies with the license and the regulations 

governing the same; and 
(d) That the transmitter as a whole or output power rating of the trans- 

mitter is not changed. 

2 Licenses will be renewed according to the schedules set out in these rules upon the 
expiration of existing licenses. 

Class of station Date of 
expiration 

ST broadcast station Apr. 1 

International broadcast station Nov. 1 

Television broadcast station Feb. 1 

Facsimile broadcast station Mar. 1 

High frequency broadcast station Apr. 1 

Noncommercial educational broadcast station May 1 

Developmental broadcast station May 1 

' The phrases "station licensed experimentally" and "experimental station" are used 
interchangeably and refer to stations listed in section 4.3 when so specified in the 
instrument of authorization. 
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WATER COOLED TUBES 

The progress of United Electronics 
has been characterized over the 
years, by the addition of new 
tubes in the higher power 
catagories. It is with reason- 
able pride therefore that 
we now announce UNITED 

external anode tubes in 

both water cooled and 
air radiator designs. 

l 

Type 893A illustrated is 

rated for 20 KW anode 
dissipation and maximum 
power output of 50 KW. 

Write for engineering 
information bulletins on 

UNITED external anode 
tubes. 

Masterpiece of Skilled Hands 

-- 

O ` > 
.- i 

Ruggdising: A 

United feature 
which enables 
tubes to withstand 
terrific shocks. 

UNITED ELECTRONICS I OMPANY 

NEWARK 2, NEW JERSEY 

Transmitting Tubes EXCLUSIVELY Since 1934 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Cotinued from page 508) 

44.7 Emission authorized.-All classes of broadcast licenses authorize A3 
emission only unless otherwise specified in the license. In case Al, A2, A4, A5, 
or special emission are necessary or helpful in carrying on any phases of experi- 
mentation, application setting out fully the needs shall be made to, and authority 
therefor received from, the Commission. 

44.8 Additional orders, as needed. -In case all the general rules and regula- 
tions and the specific rules governing each class of broadcast station do not 
cover all phases of operation or experimentation with respect to external effects, 
the Commission may make supplemental or additional orders in each case as 
deemed necessary for operation in the public interest, convenience, and/or 
necessity. 

14.9 Operation. -A licensed operator shall be on duty and in charge of 
the transmitter of each broadcast station listed in section 4.1. In no case will 
remote -control operation be authorized. A transmitter is not considered as being 
operated by remote control when the following conditions prevail: 

(a) Continuous reading indi'ating instruments are before the operator as 
follows: 

(1) Frequency deviation meter. 
(2) Percentage modulation indicator, 
(3) Spurious emission check (receiver). 
(4) Last radio stage plate voltage. 
5) Last radio stage total plate current. 
6) Output or antenna current. 
b) The operator has off -and -on control of the power to the last radio stage. 
o) The operator can reach the transmitter proper in not more than 5 

minutes to make any changes or adjustments necessary to maintain proper 
operation. 

44.10 Rebroadcasts.' -(a) The licensee of an international or noncommercial 
educational broadcast station may, without further authority of the Commission. 
rebroadcast the program of a United States standard broadcast station, pro- 
vided the Commission is notified of the call letters of each station rebroadcast 
and the licensee certified that express authority has been received from the 
licensee of the station originating the program' (See section 4.43 and 4.132 (c) 
Concerning commercial announcements.) 

(b) No licensee of an international broadcast station shall rebroadcast the 
programs of any other class of United States radio station without written 
authority having first been obtained from the Commission ",' 

(c) The licensee of a noncommercial educational broadcast station may, with- 
out further authority of the Commission, rebroadcast the noncommercial pro- 
grams of a standard broadcast station or an international broadcast station, 
provided the Commission is notified of the call letters of each station rebroad- 
cast and the licensee certifies that express authority has been received from the 
licensee of the station originating the program. 

(d) No licensee of any other class of broadcast station listed in section 4.1 
(television, facsimile, high frequency or developmental) shall rebroadcast the 
program of any radio station without written authority first having been ob- 
tained from the Commission.' 

(e) A licensee of an international broadcast station may authorize the re- 
broadcast of its programs by any station outside the limits of the North Ameri- 
can Continent without permission from the Commission: Provided, That the 
station rebroadcasting the programs cannot be received consistently in the 
United States. 

(f) An application for authority to rebroadcast the program of any radio 
station shall be accompanied by written consent or certification of consent of the 
licensee of the station originating the program. 

14.11 Equipment and program tests. -(a) A licensee of a broadcast sta- 
tion listed in section 4.1 shall conduct equipment tests in accordance with 
section 2.42 and program tests in accordance with section 2.43. 

(b) In case the transmitter and associated equipment are on hand in com- 
plete form and an application for license was filed and granted with the applica- 
tion for construction permit, then the notification of equipment tests and pro- 
gram tests as required by paragraph (a) of this section need not be made. 

44.12 Station and operator ( ldcnses; posting of.-(a) The station license and 
any other instrument of authorization or individual order concerning the con- 
struction of the equipment or manner of operation of the station shall be posted 
so that all terms thereof are visible in a conspicuous place in the room in which 
the transmitter is located: Provided: 

(1) If the transmitter operator is located at a distance from the transmitter 
pursuant to section 4.9, the station license shall be posted in the above -described 
manner at the operating position. 

(2) If the station is licensed for portable -mobile operation, the station license 
or a photo copy thereof shall be affixed to the equipment or kept in the possession 
of the operator on duty at the transmitter. If a photo copy is used the original 
license shall be available for inspection by an authorized government represen- 
tative. 

(b) The license of each station operator (s) shall be conspicuously posted at 
the operating position, Provided: 

(1) If the station at which the operator is on duty is licensed for portable - 
mobile operation, the operator's license may be kept in his personal possession. 

RELAY BROADCAST STATIONS 
44.21 Defined'" -The term "relay broadcast station' means a station 

For definition of "rebroadcast" see 3.94 (a). 
The notice and certification of consent must be given within three (3) days of any 

single rebroadcast, but in case of the regular practice of rebroadcasting certain program. 
of a standard broadcast station several times during a license period, notice and certifica- 
tion of consent must be given for the ensuing license period with the application for 
renewal of license, or at the beginning of auch rebroaecast practice U begun during 
license period. 

The broadcasting of a program relayed by a relay broadcast station (section 4.21) is 
not considered a rebroadcast. 

' Informal application may be employed. 
See section 4.6 (a) (6) for special log entry requirements. s By Order No. 82. dated and effective June 24, 1941, until further order of the Com- 

mission. this section is suspended 'only insofar as it precludes by definition the use of 
relay broadcast station where wire facilities are available for the transmission of pro- 
grams from points under the jurisdiction of the military or naval establishments of the 
United States. where the broadcasting of such programs has been requested by the ap- 
propriate establishment" 

licensed to transmit from points where wire facilities are not available, programs 
for broadcast by one or more broadcast stations, or orders concerning such 
programs. 

14.22 Licensing and authorizations. -(a) A license for a relay broadcast 
station will be issued only to the licensee of a standard broadcast station :9 Pro- 
vided, however, lu cases where it is impractical, impossible, or prohibited by laws 
or regulations for the licensee of a standard broadcast station to install, operate, 
or maintain the necessary equipment under its legal control, the Commission 
may grant special temporary authority for each event to another person to oper- 
ate as a relay broadcast station equipment already licensed for another service. 
or equipment which may be installed under section 319 (b) of the Communica- 
tions Act of 1934 without a construction permit : And provided further: 

(b) The Commission may license a special relay broadcast station to the 
licensee of another class of broadcast station provided a need therefor is shown 
and the relay station will be used only for relaying of programs for broadcast 
by such broadcast station. 

(c) The license of n relay broadcast station authorized the transmission of 
commercial or sustatining programs, or orders concerning such programs, to be 
broadcast by its standard broadcast station and other broadcast stations trans- 
mitting the same programs simultaneously or a chain program to the network 
with w.lich the licensee is regularly affiliated. The license of a relay station does 
not authorize transmission of programs to be broadcast solely by other broadcast 
stations not aforementioned. 

(d) In case a licensee has two or more standard broadcast stations located in 
different cities, it shall, in applying for a new relay station or for renewal of 
license of an existing relay station, designate the standard broadcast station or 
stations in conjunction with which the relay station is to be operated principally, 
and is shall not thereafter operate the relay station in conjunction with another 
of its standard broadcast stations located in a different city for more than a 
total of 10 days in any 30-day period. 

(e) Each application for temporary authority to operate a relay broadcast 
station from a person other than a licensee of a standard broadcast station shall 
be accompanied by an application for authority to broadcast the program from 
the licensee of the standard broadcast station proposing the broadcast. 

(f) An application for special temporary authority to operate another class 
of station as a relay broadcast station shall specify a group of frequencies al- 
located in section 4.23: Provided, however, In case of events of national interest 
and importance which cannot be transmitted successfully to the nearest avail- 
able wire facilities on these frequencies, other frequencies under the jurisdiction 
of the Commission may be requested, if it is shown that the operation thereon 
will not cause interference to established stations. 

(9) An application for special temporary authority to operate on frequencies 
not allocated by section 4.23, or to operate another class of station as a relay 
broadcast station, must be received by the Commission not less than 10 days 
prior to the actual event to be broadcast. and shall contain complete informa- 
tion concerning the frequencies requested, and the license of the station to be 
used. In case of emergencies. which shall be fully explained in the application, 
the Commission may waive the 10 -day requirement specified herein. 

44.23 Frequency assignment and operation. -(a) The following groups 
of frequencies are allocated for assignment to relay broadcast stations: 

Group A Group B Group C Group D Group E 
Kilocycles Kt7oey 1es Kilocycles Kilocycles Kilocycles 

1622 1606 1646 30820 31220 
2068 ' ̂ 2074 2090 33740 35620 
2150 2102 2190 35820 37020 
2790 2768 2830 37880 39260 

Group F Group G Group H Group f Group J 
Kilocycles Kilocycles Kilocycles Kilocycles 
81620 33380 166076 166760 Any 4 frequencies above 300000 
85260 36020 167676 168400 kc. excluding band 400000 

87340 37620 159975 169300 to 401000 kc. 
39620 39820 161925 161100 

(b) One of the above groups only, including all four frequencies, will be 
assigned each station. The first application from any metropolitan area for the 
frequencies in groups A. B, or C shall specify group A; the second group B, 
and the third group C. the fourth group A again, etc., and likewise for fre- 
quencies in groups D. E. F. or G. first application group D, second E, third F, 
etc. Outstanding assignments not following this order will not be changed unless 
a need therefor develops. Additional applicants shall specify the next unassigned 
group in sequence or any other group if it appears interference will be avoided 
thereby. 

(c) A station may be licensed for group H when a need for frequencies of 
this order may be shown. 

(d) Group I will be licensed to stations to operate with frequency modula- 
tion only when need for such operation and frequencies of this order may be 
shown. 

(e) Any four specific frequencies under group J will be assigned on experi- 
mental operation only and an applicant may apply for the four frequencies which 
appear most suitable for the experimental work to be conducted. 

(f) The licensee of a station on group J shall carry on research and experi- 
mentation for the advancement of the relay broadcast art and development of 
these ultra high frequencies for relay broadcast services. An application for 
authority to operate a station on frequencies in group J shall include a state- 
ment concerning the research and experiments to be conducted. The research and 
experiments shall indicate reasonable promise of substantial contribution to the 
development of the program relay services. 

(g) A license authorizes operation on only one of the four assigned fre- 
quencies at any one time. In case it is desired to transmit programs and spoken 
orders concerning such programs simultaneously, two licenses are required 
though each may specify the same group of frequencies. 

44.24 Frequency selection to avoid interference. -In case two or more 
stations are licensed for the same group of frequencies in the same area and in 
case simultaneous operation is contemplated, the licensees shall endeavor to 
select frequencies to avoid interference. If a mutual agreement to this effect 

s See "Number of Relay Broadcast Stations That Will Be Licensed to Each Holder of 
Standard Broadcast Station License" as announced by the Commission. 

to Subject to the condition that no interference is caused to Government stations on 
adjacent channels. 

(Continued on page 512) 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 510) 

cannot be reached the Commission shall be notified and it will specify the fre- 
quencies on which each station is to be operated. 

44.25 Power limitationa. -(a) A relay broadcast station assigned frequencies 
in groups A, B, C, and J will be licensed to operate with a power output not in 
excess of that necessary to transmit the program and orders satisfactorily to the 
receivers and shall not be operated with a power greater than licensed. 

(b)" A relay broadcast station assigned frequencies in groups D, E, F, and G 
will not be authorized to install equipment or licensed for an output power in 
excess of 100 watts; Provided, That before using any frequency in these groups 
with a power in excess of 25 watts, tests shall be made by the licensee to insure 
that no objectionable interference will result to the service of any government 
station, And provided further. That if the use of any frequency may cause inter- 
ference then the power shall be reduced to 25 watts or another frequency in 
the licensed group selected which will not cause objectionable interference. 

(c)u A relay broadcast station assigned frequencies in groups II and I will 
be licensed to operate with a power output not in excess of that necessary to 
transmit the program and orders satisfactorily to the receivers and shall not 
be operated with a power greater than that licensed. In event interference may 
be caused to stations on adjacent channels, licensees shall endeavor to make ar- 
rangements to reduce power t:o a point where interference will not be objection- 
able. If a satisfactory arrangement cannot be agreed upon the Commission will 
determine and specify the maximum power or conditions of operation of each 
such station. 

§4.26 Supplemental report with renewal application. -The licensee of a 
relay broadcast station assigned frequencies under group J shall submit a sup- 
plemental report with and made a part of each application for renewal of license 
as follows: 

(a) Number of hours operated for experimental purposes. 
(b) Developments carried on in the relay broadcast service. 
(c) Propagation characteristics of the frequencies assigned with regard to 

relay broadcast service. 
(d) All developments or major changes in equipment. 
(e) Any other pertinent developments. 
44.27 Station identification. -Each relay broadcast station shall announce 

its call letters at the beginning and end of each period of operation, and during 
operation, at least once every hour it either shall announce its call letters or 
shall make an announcement which will permit it to be identified. 

RULES GOVERNING ST BROADCAST STATIONS 

44.31 Defined -The term "ST" broadcast station" means a station used 
to transmit programs from the main studio to the transmitter of a high frequency 
broadcast station, or an international broadcast station. 

44.32 Licensing requirements. -An ST broadcast station will be licensed 
only to the licensee of a high frequency broadcast station or of an international 
broadcast station. Only one ST broadcast station will be authorized in connec- 
tion with the license for any high frequency broadcast station. Not more than 
two ST broadcast stations will be authorized in connection with the license for 
any international broadcast station. Each such ST station shall be at a fixed 
location. 

44.33 Service. -The license of an ST broadcast station authorizes the trans- 
mission of program material. including commercial programs. from the main 
studio to the transmitter of the high frequency broadcast station or interna- 
tional broadcast station in connection with which it is authorized. 

44.34 Frequency assignment and operation. -(a) The following frequencies 
are allocated for assignment to ST broadcast stations upon an experimental basis 

Kilocycles Kilocycles Kilocycles Kilocycles Kilocycles 
330400 338400 336400 339400 342400 
331000 334000 337000 340000 343000 
331600 334600 337600 340600 343600 
332200 3.15200 333200 341200 
332800 335800 338800 341800 

(b) ST broadcast stations will be authorized to employ frequency modulation 
only. 

(c) The maximum frequency swing employed by ST broadcast stations shall 
not be in excess of 200 kilocycles. 

(d) The licensee of each ST broadcast station shall install and operate a 
directional antenna designed so that the gain in power toward the receiver shall 
be 10 (field gain 3.16) times the free space field from a doublet (137.6 mv/m 
for 1 kw at 1 mile). In all other directions 30' or more off the line to receiver. 
the power gain shall not exceed one -fourth the free space field gain from a 
doublet. 

44.35 Power. -ST broadcast station will be licensed with a power output 
not in excess of that necessary to render a satisfactory service. 

44.36 Required esperimentation.-The licensee of each ST broadcast station 
is required to conduct experimentation with regard to the following: 

(a) Design of equipment and power required to render a satisfactory service. 
(b) Design and adjustment of directional transmitting antenna. 
(c) Design and location of receiving antennas. 
44.37 Supplemental report with renewal application. -A supplemental re- 

port shall be filed with and made a part of each application for renewal of appli- 
cation and shall include statements as to the following items: 

(a) Total hours of operation. 

i 

b) Continuity of service, antics and duration of any interruptions. 
c) Power required to deliver satisfactory signal at receiver. 
d) Data on design, adjustments, and operation of directional receiving and 

transmitting antennas. 

n As amended by the Commission, effective November 7, 1939. 
As amended by the Commission, effective July 12, 1939. 

v The abbreviation "ST" is derived from "studio-transmitter." 
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(e) Interference to service resulting from other stations or other sources. 
(f) Cost of transmitter and receiver installation and expense of operation. 
(g) Over -all fidelity of equipment, frequency and amplitude. 
44.38 Station identification. -Each ST broadcast station shall announce its 

call letters at the beginning and end of each period of operation, and during 
operation, at least once every hour it either shall announce its call letters or 
shall make an announcement which will permit it to be identified. 

INTERNATIONAL BROADCAST STATIONS 

44.41 Defined. -The term "international broadcast station" means a station 
licensed for the transmission of broadcast programs for international public 
reception. (Frequencies for these stations are allocated from bands assigned 
[between 6000 and 26600 kilocycles] for broadcasting by international agree- 
ment.) 

44.42 Licensing requirements; necessary showing. -A license for an iiter- 
national broadcast station will be issued only after a satisfactory showing has 
been made in regard to the following, among others: 

(a) That there is a need for the international broadcast service proposed 
to be rendered. 

(b) That the necessary program sources are available to the applicant to 
render an effective international service. 

(c) That the technical facilities are available on which the proposed service 
can be rendered without causing interference to established international stations 
having prior registration and occupancy in conformity with existing inter- 
national conventions or regulations on the frequency requested" 

(d) That directive antennas and other technical facilities will be employed 
to deliver maximum signals to the country or countries for which the service 
is designed. 

(e) That the production of the program service and the technical operation 
of the proposed station will be conducted by qualified persons. 

(f) That the applicant is technically and financially qualified and possesses 
adequate technical facilities to carry forward the service proposed. 

(g) That the public interest, convenience and necessity will be served through 
the operation of the proposed station. 

14.43- Service; commercial or sponsored programs. -(a)16 A licensee of an 
international broadcast station shall render only an international broad met 
service which will reflect the culture of this country and which will promote 
international goodwill, understanding, and cooperation. Any program solely 
intended for, and directed to an audience in the continental United States does 
not meet the requirements for this service. 

(b) Such international broadcast service may include commercial or spon- 
sored programs: Provided, That - 

(1) Commercial program continuities give no more than the name of the 
sponsor of the program and the name and general character of the commodity, 
utility or service, or attraction advertised. 

(2) In case of advertising a commodity, the commodity is regularly sold or is 
being promoted for sale on the open market in the foreign country or countries 
to which the program is directed in accordance with paragraph (c) of this 
section. 

(3) In case of advertising an American utility or service to prospective 
tourists or visitors to the United States, the advertisement continuity is par- 
ticularly directed to such persons in the foreign country or countries where 
they reside and to which the program is directed in accordance with paragraph 
(c) of this section. 

(4) In case of advertising an international attraction (such as a world fair, 
resort, spa, etc.) to prospective tourists or visitors to the United States, the 
oral continuity concerning such attraction is consistent with the purpose and 
intent of this section. 

(5) In case of any other type of advertising, such advertising is directed 
to the foreign country or countries and to which the program is directed in ac- 
cordance with paragraph (c) of this section and is consistent with the pur- 
pose and intent of this section. 

(c) The areas or zones established to be served by international broadcast 
stations are the foreign countries of the world, and directive antennas shall be 
employed to direct the signals to specific countries. The antenna shall be so 
designed and operated that the signal (field intensity) toward the specific foreign 
country or countries served shall be at least 3.16 times the average effective 
signal from the station (power gain of 10). 

(d) An international broadcast station may transmit the program of a 
standard broadcast station or network system : Provided, The conditions in para- 
graph (b) of this section in regard to any commercial continuities are observed 
and when station identifications are made, only the call letter designation of the 
international station is given on its assigned frequency : And provided further, 
That in the case of chain broadcasting's the program is not carried simul- 
taneously by another international station (except another station owned by the 
same licensee operated on a frequency in a different group to obtain continuity 
of signal service), the signals from which are directed to the same foreign coun- 
try or countries. 

(e) Station identification, program announcements, and oral continuity shall 
be made with international significance (language particularly) which is de- 
signed for the foreign country or countries for which the service is primarily 
intended. 

"See General Radio Regulations annexed to the International Telecommunications 
Convention, Madrid, 1932, art. 7. Prior to September 1. 1939, and thereafter see Cairo 
General Radio Regulations, art. 7. annexed to the International Telecommunications Con- 
ferences, Cairo, Egypt. 1938. Also, see list of assignments to international channels pre- 
pared by the Bureau of the International Telecommunications Union, Berne, Switzerland. 

'a The Commission on July 14, 1939, suspended the operation of section 4.43 (a) until 
further order of the Commission. "See sec. 3 (p) of the Communications Act of 1939 for the definition of "chain 
broadcasting ". 
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A SECTION OF THE WEST'S BEST EQUIPPED ELECTRONICS LABORATORY . . THE KLUGE LABORATORY. 

11/ IN IN MR MO 

Peacetime 1946 ushers in a new era for amateur 
and professional engineers ... an era of greater 
efficiency, range and accuracy in electronic devel- 
opment ... an era in which KLUGE design and 
engineering advancements will make increasingly 
important contributions to the radio field. 

KLUGE ELECTRONICS COMPANY 
1031 North Alvarado Street ... Los Angeles 26, California 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 512) 

(f)"` Each licensee of an international broadcast station shall make verbatim 
mechanical records of all international programs transmitted. 

(2) The mechanical records, and such manuscripts, transcripts, and transla- 
tions of international broadcast programs as are made shall be kept by the 
licensee for a period of two years after the date of broadcast and shall be fur- 
nished the Commission or be available for inspection by representatives of the 
Commission upon request. 

(3) If the broadcast is in a language other than English the licensee shall 
furnish to the Commission upon request such record and scripts together with 
complete translations in English. 

14.44 Frequency assignment. -(a) The following groups of frequencies are 
allocated for assignment to international broadcast stations: 

Group A 
Kilocycles 

6040 
6000 
6060 

Group A 
Kilocycles 

0100 
tt 6120 

6140 
6170 
6190 
7805 
7935 

Group E 
Kilocycles 

17750 
17750 

178800 
17830 

Group B Group C Group D 
Kilocycles Kilocycles Kilocycles 

9530 11710 1715130 
" it 9550 "011730 15150 

9570 11790 15210 

Group B Group C Group D 
Kilocycles Kilocycles Kilocycles 

9590 11820 15250 
9650 11830 15270 
9670 11870 15330 

11890 15350 

Group F Group G 
Kilocycles Kilocycles 

21460 25600 
"21500 25625 

21520 25650 
21540 25675 
21570 25700 
21590 

52 257 
21630 25775 
21650 25800 

25825 
25850 

(b) Additional frequencies allocated by international agreement may be as- 
signed to international broadcast stations subject to the conditions that no ob- 
jectionable interference results to the service of foreign international broadcast 
stations which, in the opinion of the Commission, have priority of assignment. 

(o) Any frequency licensed to an international broadcast station shall also 
be available for assignment to other international broadcast stations, provided 
no objectionable interference is caused to the service of any United States 
international broadcast station. 

(d)'55 An international broadcnst station will not be authorized to use more 
than one frequency listed in any group listed in paragraph (a) without a 
showing of technical necessity. 

(e)a5 Not more than one frequency shall be used simultaneously under the 
same authorization and call letter designation. 

14.45 Power requirement. -No international broadcast station will be auth- 
orized to install equipment or licensed for operation with a power less than 
50 kilowatts." 

44.46 Supplemental report with renewal application.-A supplemental re- 
port shall be filed with and made a part of each application for renewal of 
license and shall include statements of the following: 

(a) The number of hours operated on each frequency. 
(b) A list of programs transmitted of special international interest. 
(c) Outline of reports of reception and interference and conclusions with 

regard to propagation characteristics of the frequency assigned. 
14.47 Frequency control. -The transmitter of each international broadcast 

station shall be equipped with automatic frequency control apparatus so de- 
signed and constructed that it is capable of maintaining the operating frequency 
within plus or minus 0.005 percent of the assigned frequency" 

VISUAL BROADCAST SERVICE 

44.61 Defined. -The term "visual broadcast service" means a service 
rendered by stations broadcasting images for general public reception. There 
are two classes of stations recognized in the visual broadcast service, namely: 
Television broadcast stations and facsimile broadcast stations. 

EXPERIMENTAL TELEVISION BROADCAST STATIONS 

14.71 Defined. -(e) The term "experimental television broadcast station" 
means a station licensed for experimental transmission of transient visual 
images of moving or fixed objects for simultaneous reception and reproduction by 
the general public" 

'ss Suspended until further order of the Commission by Order No. 108, dated and effec- 
tive December 22, 1942. 

"Authorizations for international broadcast stations which permit operation on 
these frequencies shah be subject to the condition that the authorisations for these fre- 
quencies may be modified by the Commission to delete these frequencies without advance 
notice or hearing. 

ie Authorizations for international broadcast stations which permit operation on these 
frequencies shall be subject to the condition that there shall be no commercial or adver- 
tising announcements of any kind in the programs broadcast through the medium of 
these frequencies, and that the names of program sponsors shall not be broadcast. 

'az Suspended until further order of the Commission by Order No. 108, dated and effec- 
tive December 22, 1942. 

' ̂  This provision shall become effective as applying to existing stations July 1, 1941. 
m See section 4.1. This provision shall become effective as applying to existing stations 

January 1. 1941. 
The transmission of synchronized sound (aural broadcast) 1s considered an essential 

phase of television broadcast and one license will authorize both visual and aural 
broadcasts. 
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(b) Under these rules for experimental television broadcast stations, the 
Commission will authorize experimental television relay broadcast stations for 
transmitting from points where suitable wire facilities are not available, pro- 
grams for broadcast by one or more television broadcast stations. Such author- 
ization will be granted only to the licensee of a television broadcast station. 

44.72 Purpose. --A license for an experimental television broadcast station 
will be issued for the purpose of carrying on research and experimentation for 
the advancement of television broadcasting which may include tests of equip- 
ment, training of personnel, and experimental programs as are necessary for 
the experimentation. 

14.73 Licensing requirements, necessary showing. -A license for a television 
broadcast station will be issued only after a satisfactory showing has been made 
in regard to the following: 

(1) That the applicant has a definite program of research and experimenta- 
tion in the technical phases of television broadcasting, which indicates reason- 
able promise of substantial contribution to the developments of the television art. 

(2) That upon the authorization of the proposed station the applicant can 
and will proceed immediately with its program of research and experimenters 

(3) That the transmission of signals by radio is essential to the proposed 
program of research and experimentation. 

(4) That the program of research and experimentation will be conducted 
by qualified personnel. 

(5) That the applicant is legally, financially, technically, and otherwise 
qualified to carry forward the program. 

(6) That public interest, convenience or necessity will be served through 
the operation of the proposed station. 

14.74 Chargea. -No charges, either direct or indirect. shall be made by the 
licensee of an experimental television station for the production or transmission 
of either aural or visual programs transmitted by such station except that this 
section shall not apply to the transmission of commercial programs by an ex- 
perimental television relay broadcast station for retransmission by a television 
broadcast station. 

14.75 Announcement.. -(a) Station identification. -A licensee of a tele- 
vision broadcast station shall make station identification announcement aurally 
and visually (call letters and location) at the beginning and ending of each 
time of operation and during operation on the hour. 

(b) At the time station identification announcements are made there shall 
be added the following: 

This is a special television broadcast made by authority of the 
Federal Communications Commission for experimental purposes. 

44.76 Operating requirements: -(a) Each licensee of a television broadcast 
station shall diligently prosecute its program of research from the time its sta- 
tion is authorized. 

(b) Each licensee of a television station will, from time to time, make such 
changes in its operations as may be directed by the Commission for the purpose 
of promoting worthwhile experimentation and improvement in the art of 
television broadcasting. 

14.77 Frequency assignment. -(a) The following groups of channels are 
available for assignment to television broadcast stations licensed experimentally : 

Group A Group B Group C 

Chan- 
nel No. 

Kilucycles Chan- 
nel Na Kilocycles 

1 50000- 56000 8 162000- 168000 Any 6000 kc. band above 
2 60000- 66000 9 180000 -186000 300000 kc.. excluding band 
8 66000- 72000 10 186000 -192000 400000 to 401000 ke. 
4 78000- 84000 11 204000 -210000 
6 84000- 90000 12 210000 -216000 
6 96000 -102000 18 230000- 236000 
7 102000 -108000 14 236000. 242000 

15 258000- 264000 
16 264000- 270000 
17 282000- 288000 
18 288000 -294000 

(b) No experimental television broadcast station will be authorized to use 
more than one channel in group A except for good cause shown. Both aural 
and visual carriers with side bands for modulation are authorized but no emis- 
sion shall result outside the authorized channel. 

(c) No persons (including all persons under common control) shall control 
directly or indirectly, two or more experimental television broadcast stations 
(other than television relay broadcast stations) unless a showing is made that 
the character of the programs of research require a licensing of two or more 
separate stations. 

(d) A license for an experimental television broadcast station will be issued 
only on the condition that no objectionable interference will result from the 
transmissions of the station to the regular program transmissions of television 
broadcast stations. It shall at all times be the duty of the licensee of an experi- 
mental television broadcast station to ascertain that no interference will re- 
sult from the transmissions of its station. With regard to interference with the 
transmissions of an experimental television broadcast station or the experi- 
mental or test transmissions of a television broadcast station, the licensees shall 
make arrangements for operations to avoid interference. 

(e) Channels in groups B and C may be assigned to experimental television 
stations to serve auxiliary purposes such as television relay stations. No mobile 
or portable station will be licensed for the purpose of transmitting television 
programs to the public directly. 

14.78 Power. -The operating power of a television station shall be adequate 
for but not in excess of that necessary to carry forward the program of research 
and in no case in excess of the power specified in its license. 

14.79 Reports. -(e) A report shall be filed with each application for renewal 
of station license which shall include a statement of each of the following: 

(1) Number of hours operated. 
(Continued on page 516) 
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FCC RULES & REGULA'T'IONS FOR BROADCAST SERVICES 
(Continued from page 514) 

(2) Full data on research and experimentation conducted including the 
type of transmitting and studio equipment used and their mode of operation. 

(3) Data on expense of research and operation during the period covered. 
(4) Power employed, field :nteusity measurements and visual and aural 

observations and the types of instruments and receivers utilized to determine 
the service area of station and the efficiency of respective types of transmissions. 

(5) Estimated degree of public participation in reception and the results of 
observations as to the effectiveness of types of transmission. 

(6) Conclusions, tentative and final. 
(7) Program for further developments in television broadcasting. 
(8) All developments and major changes in equipment. 
(9) Any other pertinent developments. 
(b) Special or progress reports shall be submitted from time to time as the 

Commission shall direct. 

FACSIMILE BROADCAST STATIONS 

14.91 Defined.-The term "facsimile broadcast station" means a station 
licensed to transmit images of still objects for record reception by the general 
public. 

14.92 Licensing requirements. -A license for a facsimile broadcast station 
will be issued only after a satisfactory showing has been made in regard to the 
following among others: 

(e) That the applicant has a program of research and experimentation 
which indicates reasonable promise of substantial contribution to the develop- 
ment of the facsimile broadcast service. 

(b) That sufficient facsimile recorders will be distributed to accomplish the 
experimental program proposed. 

(o) That the program of research and experimentation will be conducted 
by qualified engineers. 

(d) That the applicant is legally and financially qualified and possesses 
adequate technical facilities to carry forward the program. 

(e) That the public interest, convenience, and/or necessity will be served 
through the operation of the proposed station. 

14.93 Charges prohibited; restrictions. -(a) A licensee of a facsimile broad- 
cast station shall not make any charge, directly or indirectly, for the transmis- 
sion of programs. 

(b) No licensee of any standard broadcast station or network shall make 
any additional charge, directly or indirectly, for the transmission of some 
phase of the programs by a facsimile broadcast station, nor shall commercial 
accounts be solicited by any licensee of a standard broadcast station or net- 
work, or others acting in their behalf, upon representation that images con- 
cerning that commercial program will be transmitted by a facsimile station. 

14.94 Frequency assignment. -(e) The following groups of frequencies are 
allocated for assignment to facsimile broadcast stations which will be licensed 
experimentally only: 

Group A Group B Group C 

Kilocycles Kilocycles Any frequency above 300000 kc. ex- 
25025 43540 eluding band 400000 to 401000 ke. 
26050 43680 
26075 43620 
25100 43660 
26125 43700 
25150 43740 
25176 43780 
26200 43820 
25225 13860 
26250 43900 

43940 

(b) Other broadcast or experimental frequencies may be assigned for the 
operation of facsimile broadcast stations on an experimental basis provided a 
sufficient need therefor is shown and no interference will be caused to estab- 
lished radio stations. 

(c) One frequency only will be assigned to a facsimile station from the 
groups in paragraph (a) of this section. More than one frequency may be as- 
signed under provisions of paragraph (b) of this section if a need therefor iv 
shown. 

(d) Each applicant shall specify the maximum modulating frequencies pro- 
posed to be employed. 

(e) The operating frequency of a facsimile broadcast station shall be main- 
tained in accordance with the frequency tolerance given in section 4.1 : Provided, 
however, Where a lesser tolerance is necessary to prevent interference, the 
Commission will specify the tolerance. 

(f) A facsimile broadcast station authorized to operate on frequencies 
regularly allocated to other stations or services shall be required to abide by 
all rules governing the stations regularly operating thereon, which are applica- 
ble to facsimile broadcast stations and are not in conflict with sections 4.1 to 
4.11. inclusive, of these rules. 

14.95 Power. -The operating power of a facsimile broadcast station shall 
not be in excess of that necessary to carry forward the program of research: 
Provided, however, Not more than 1.000 watts will be authorized on a frequency 
in group A. The operating power may he maintained at the maximum rating or 
less, as the conditions of operation may require. 

§4.96 Supplemental report with renewal application. -A supplemental re- 
port shall be filed with and made a part of each application for renewal of 
license and shall include statements of the following: 

(a) Number of hours operated for transmission of facsimile programs. 
(b) Comprehensive report of research and experimentation conducted. 
(c) Conclusions and program for further developments of the facsimile broad- 

cast service. 
(d) All developments and major changes in equipment. 
(e) Any other pertinent developments. 
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HIGH FREQUENCY BROADCAST STATIONS 
14.111 Defined. -The term "high frequency broadcast station" means a 

station licensed on frequencies above 25000 kilocycles for transmission of aural 
programs for general public reception. 

14.112 Licensing requirements; necessary showing. -A license for a high 
frequency broadcast station will be issued only after a satisfactory showing has 
been made in regard to the following, among others: 

(a) That the applicant has a program of research and experimentation 
which indicates reasonable promise of substantial contribution to the develop- 
ment of high frequency broadcasting. 

(b) That substantial data will be taken on the propagation characteristics 
of these frequencies; on the noise level in different parts of the city ; on the field 
intensity necessary to render good broadcast service; on antenna design and 
characteristics with respect to iropagation; and on other allied phases of broad- 
cast coverage. 

(e) That the research and experimentation will be conducted by qualified 
engineers. 

(d) That the applicant is legally and financially qualified and possesses ade- 
quate technical facilities to carry forward the program. 

(e) That the public interest, convenience, and necessity will be served 
through the operation of the proposed station. 

14.113 Charges prohibited; restrictions and announcements. -(a) A licensee 
of a high frequency broadcast station shall not make any charge, directly or 
indirectly, for the transmission of programs, but may transmit the programs of 
a standard broadcast station or network including commercial programs, if the 
call letter designation when identifying the high frequency broadcast station 
is given on its assigned frequencies only and the statement is made over the 
high frequency broadcast station that the program of a standard broadcast sta- 
tion or network (identify by call letters or name of network) is being broadcast. 
Immediately following any announcement of the call letter designation of a 
standard broadcast station, the program from which is being broadcast over a 
high frequency broadcast station, the call letter designation of the high fre- 
quency broadcast station shall be given, in case of the rebroadcast of the 
program of any broadcast station, section 4.10 applies. 

(b) No licensee of any standard broadcast station or network shall make 
any additional charge, directly or indirectly, for the simultaneous transmissions 
of programs by the high frequency broadcast station, nor shall commercial 
accounts be solicited by a licensee of a standard broadcast station or network, 
or by others acting in their behalf upon representation that the commercial pro- 
gram will also be transmitted by a high frequency broadcast station. 

14.114 Frequency assignment. -(e) The following groups of frequencies are 
allocated for assignment to high frequency broadcast stations: 

Group A Group B Group C Group D 

Kilocycles 
26300 
25325 
26360 
26375 
25400 
26425 
25460 
25475 
25500 
25525 
25560 

Kilocycles 
26900 
26925 
26950 
25976 
26000 
26026 
26050 
26076 
26100 
26126 
26150 

Kilocycles 
26300 
26500 
26700 
26900 

Kilocycles 
42060 
42100 
42140 
42180 
42220 
42260 
42300 
42340 
42380 
42420 
42460 

Group E Group F Group G Group H 

Kilocycles 
42600 
42800 
43000 
43200 
43400 

K,7ocycles 
116590 
116710 
116830 
116950 
117070 

Kilocycles Any frequency above 300000 Ice.. excluding 
117190 band 400000 to 401000 Ise. 
117430 
117670 
117910 

(b) A station assigned a frequency in group A, B, D. or F is authorized 
to operate exclusively with amplitude modulation (maximum band width of emis- 
sion 30 kc). A station assigned a frequency in group C, E, or G is authorized 
to operate exclusively with frequency modulation (maximum band width of 
emission 200 kc). A station assigned a frequency in group H is authorized to 
operate with either amplitude or frequency modulation with the above band 
widths of emission as applicable. 

(c) Stations serving the same area will not be assigned frequencies separated 
less than the following: 

Group A or B -100 kc. 
Group D -160 kc. 
Groups C, E, F, G, or H -To be determined. 
(d) One frequency only in a group will be assigned to a station. A. station 

assigned a frequency in group A, B, or C will not be assigned another frequency. 
A station assigned a frequency in group D may also be assigned a frequency in 
group F, and in group E, also in group G. In case more than one frequency is 
assigned to a station, the license authorizes operation on only one of the fre- 
quencies at one time. 

(e) A licensee of a station assigned a frequency in group A or one of the 
last two frequencies in group C shall make the necessary observations to de- 
termine that no interference is caused to international mobile service and inter- 
national fixed service respectively ; and that the operation is in accordance with 
international agreements on the assignments of stations to this band. If interfer- 
ence is caused to such services the licensee may be required to reduce the oper- 
ating power of the station or cease operation until the Commission deems no 
further interference will result. 

(Continued on page 518) 
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JOHNSON BROADCAST PRODUCTS 

For many years Johnson has been famous for highest quality 

components for radio transmitting equipment. 

On this page is pictured a broadcast phasing unit for a 

directional antenna system and representative samples of 

Johnson antenna coupling units, tower lighting filters, current 

transformers, pressurized capacitors, open wire transmission 

line suppor+s, coaxial lines and accessories. Not illustrated 

are Johnson make -before -break switches, R. F. contactors, 

neutralizing capacitors, variable capacitors, inductors, tube 

sockets, insulators and other radio -electronic parts. 

Johnson components are designed and engineered to meet 

the most rigid requirements of present day radio circuits. 

Highest quality performance of the finished product is 

assured by careful selection of material and control 

throughout all stages of production and final inspection. 

Many of the Johnson broadcast components in widespread 

use are of standard design, others are designed for a 

particular application. Phasing units are made to exactly 

match your present equipment and thus become an integral 

part of your station. All Johnson components can be fur- 

nished to meet the requirements of your existing equipment. 

WRITE FOR SPECIFIC INFORMATION, DIRECTLY 
OR THROUGH YOUR CONSULTING ENGINEER 

E. F. JOHNSON COMPANY WASECA MINNESOTA 
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FCC RULES & REGULATIONS FOR BROADCAST SERVICES 
(Continued from page 516) 

44.115 Power. -(a) No high frequency broadcast station will be licensed 
show that greater power is needed to carry on a special program of research: 
for an output power rating greater than 1000 watts unless the applicant can 
Provided, however, In no case will an operating power greater than 1000 watts 
be authorized to a station assigned a frequency in group A or one of the last 
two frequencies in group C. 

(b) While conducting apparatus experiments and in case adequate signal 
for reliable service can be delivered with less power, the operating output may 
be reduced accordingly. 

44.116 Frequency control. -Each high frequency broadcast station trans- 
mitter shall be equipped with automatic frequency control apparatus so de- 
signed and constructed that it is capable of maintaining tfie operating frequency 
within plus or minus 0.01 percent of the assigned frequency. 

44.117 Supplemental report with renewal application. -A supplemental 
report shall be filed with each and made a part of the application for renewal 
of license and shall include statements of the following, among others: 

(a) The number of hours operated. 
(b) Data taken in compliance with section 4.112 (b). 
(c) Outline of reports of reception and interference and conclusions with 

regard to propagation characteristics of the frequency assigned. 
(d) Research and experiments being carried on to improve transmission and 

to develop broadcasting on the very high frequencies. 
(e) All developments or major changes in equipment. 
(f) Any other pertinent developments. 
(g) Comprehensive summary of all reports received. See section 4.114 (e). 

NONCOMMERCIAL EDUCATIONAL BROADCAST STATIONS 

44.131 Defined. -The term "noncommercial educational broadcast station" 
means a station licensed to an organized nonprofit educational agency for the 
advancement of its educational work and for the transmission of educational 
and entertainment programs to the general public. 

44.132 Operation and service. -The operation of. and the service furnished 
by, noncommercial educational broadcast stations shall be governed by the fol- 
lowing regulations: 

(a) A noncommercial educational broadcast station will be licensed only to 
an organized nonprofit educational agency and upon a showing that the sta- 
tion will be used for the advancement of the agency's educational program 
particularly with regard to use in an educational system consisting of several 
units. 

(b) Each station may transmit programs directed to specific schools in the 
system for use in connection with the regular courses as well as routine and 
administrative material pertaining to the school system and may transmit edu- 
cational and entertainment programs to the general public. 

(e) Each station shall furnish a nonprofit and noncommercial broadcast serv- 
ice. No sponsored or commercial program shall be transmitted nor shall com- 
mercial announcements of any character be made. A station shall not transmit 
the programs of other classes of broadcast stations unless all commercial an- 
nouncements and commercial references in the continuity are eliminated. 

44.133 Power. -The operating power of noncommercial educational broad- 
cast stations shall be not less than 100 watts or greater than 1000 watts unless 
a definite need for greater power is shown. 

44.134 Frequency control -The transmitter of each noncommercial educa- 
tional broadcast station shall be equipped with automatic frequency control ap- 
paratus so designed and constructed that it is capable of maintaining the 
operating frequency within plus or minus 0.01 percent of the assigned frequency. 

44.135 Operating schedule.-Noncommercial educational broadcast stations 
are not required to operate on any definite schedule or minimum hours. 

44.136 Equipment requirements. -The transmitting equipment. installation, 
and operation as well as the location of the transmitter shall be in conformity 
with the requirements of good engineering practice as released from time to 
time by the Commission. 

44.137 Frequencies. -(a) The following frequencies are allocated for as- 
signment to noncommercial educational broadcast stations: Kilocycles- 42100, 
42300, 42500, 42700, and 42900. 

(b) Stations serving the same area will not be assigned adjacent frequencies. 
(c) Frequency modulation shall be employed exclusively unless it is shown 

that there is a special need for the use of amplitude modulation. 
(d) Only one frequency will be assigned to a station. 

DEVELOPMENTAL BROADCAST STATIONS 

44.151 Defined.-The terni "developmental broadcast station" means a sta- 
tion licensed to carry on development and research for the advancement of 
broadcast services along lines other than those prescribed by other broadcast 
rules or a combination of closely related developments that can be better car- 
ried on under one license. 

44.152 Licensing requirements: necessary showing. -(a) Licenses for de- 
velopmental broadcast stations will be issued only after a satisfactory showing 
has been made in regard to the following, among others: 

(1) That the applicant has program of research and development which 
cannot be successfully carried on under any of the classes of broadcast stations 
already allocated, or is distinctive from those classes, or combination of closely 
related developments that involve different phases of broadcasting which can be 
pursued better under one license. 

(2) That the program of research has reasonable promise of substantial con- 
tribution to the development of broadcasting, or is along lines not already 
thoroughly investigated. 

(3) That the program of research and experimentation will be conducted by 
qualified persons. 

(4) That the applicant is legally and financially qualified and possesses 
adequate technical facilities to carry forward the program. 

(5) That the public interest, convenience, and necessity will be served 
through the operation of the proposed station. 

(b) A separate developmental broadcast station license will be issued for 
each major development proposed to be carried forward. When it is desired to 
carry on several independent developments, it will be necessary to make sat- 
isfactory showing and obtain a license for each. 

44.153 Program service; charges prohibited; announcements.-(a) A license 
of developmental broadcast stations shall broadcast programs when they are 
necessary to the experiments being conducted. No regular program service shall 
be broadcast unless specifically authorized by the license. 

(b) A licensee of a developmental broadcast station shall not make any 
charge, directly or indirectly, for the transmission of programa, but may trans- 
mit the programs of a standard broadcast station or network including commer- 
cial programs, if the call letter designation when identifying the developmental 
broadcast station is given on its assigned frequency only and the statement is 
made over the developmental broadcast station that the program of a broadcast 
station or network (identify by call letters or name of network) is being broad- 
cast in connection with the developmental work. In case of the rebroadcast of 
the program of any broadcast station, section 4.10 applies. 

44.154 Frequency assignment. -(a) The following frequencies are allotted 
for assignment to developmental broadcast stations ° 

1614 116050 
12855 116250 

2998 12862.6 118450 
2398 12870 118850 

2400 ( 117050 
17300 117250 

3490) 17310 117660 
17820 118060 1i-3492.5 

3495 118260 
28100 118450 

4795 
) 

30660 118650 
r4797.ó 81020 118850 

4800 1 31140 166525 
91180 166975 

6420 81540 167425 
) 
6425 99840 157725 

6430 33460 168175 
33820 159075 

9130 ) 86060 160425 
9135 85460 161826 

9140 1} 87060 161775 
37140 162000 to 168000 
37640 210000 to 216000 
39140 264000 to 270000 
89460 300000 to 400000 
89540 401000 and above 

(b) A license will be issued for more than one of these frequencies upon is 

satisfactory showing that there is need therefor. 

(c) The frequencies suited to the purpose and in which there appears to 
be the least or no interference to established stations shall be selected. 

(d) In cases of important experimentation which cannot be conducted suc- 
cessfully on the frequencies allocated in paragraph (a) of this section, the 
Commission may authorize developmental broadcast stations to operate on any 
frequency allocated for broadcast stations or any frequencies allocated for other 
services under the jurisdiction of the Commission upon satisfactory showing 
that such frequencies can be used without causing interference to established 
services. 

44.155 Frequency tolerance. -(a) The operating frequency of a develop- 
mental broadcast station shall be maintained in accordance with the frequency 
tolerance given in section 4.1: Provided, however, Where lesser tolerance is 
necessary to prevent interference, the Commission will specify the tolerance. 

(b) The operating power of a developmental broadcast station shall not be 
in excess of that necessary to carry on the program of research. The operating 
power may be maintained at the maximum rating or less, as the conditions of 
operation may require. 

44.156 Supplemental report with renewal application. -A supplemental re- 
port shall be filed with and made a part of each application for renewal of license 
and shall include statements of the following among others: 

(a) The number of hours operated. 
(b) Comprehensive report on research and experiments conducted. 
(e) Conclusions and program for further development of the broadcast 

service. 
(d) All developments and major changes in equipment. 
(e) Any other pertinent developments. 

44.157 Frequency restrictions. -A developmental broadcast station authorized 
to operate on frequencies regularly allocated to other stations or services, shall 
be required to abide by all rules governing the stations operating regularly 
thereon which are applicable to developmental broadcast stations and are not in 
conflict with section 4.1 to 4.11, inclusive, and sections 4.151 to 4.156, inclusive, 
of these rules. 

Also available for assignment to an other stations in the experimental service. 
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If you have anything to sell 

to Radio Stations 

DIV USE BROADCASTING to reach station executives. 

USE EDITOR & PUBLISHER to reach the news- 
paper executives who are very important when 
the station is owned by a newspaper. 

The newspaper field is very important in radio 
because .. . 

1 -300 AM stations are affiliated with news- 
papers. 

2-Over 200 newspapers have applied for FM. 

3- Thirty newspapers have applied for tele- 
vision. 

4-Many are also interested in facsimile. 

If you have anything to sell to radio stations, 
send for our radio presentation and other ma- 
terial including our new radio survey. 

EDITOR & PUBLISHER 
The Oldest Publishers' and Advertisers' Newspaper in America 

1475 BROADWAY, NEW YORK 18, N. Y. 
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FCC Standards of Good Engineering Practice Governing Television 
Broadcast Stations 

1. Definitions 

A. General 
1. Television Broadcast station. -The term "television broadcast 

station" means a station in the television broadcast band transmit- 
ting simultaneous visual and aural signals intended to be received 
by the general public. 

2. Television broadcast hand. -The term "television broadcast band" 
means those frequencies in the band extending from 44 to 216 
megacycles which are assignable to television broadcast stations. 
These frequencies are 44 to 50 megacycles (Channel No. 1), 54 to 
72 megacycles (Channels 2 through 4), 76 to 88 megacycles (Chan- 
nels 5 and 6), and 174 to 216 megacycles (Channels 7 through 13). 

3. Television channel. -The term "television channel" means a band 
of frequencies 6 megacycles wide in the television broadcast band 
and designated either by number or by the extreme lower and 
upper frequencies. 

4. Television transmission standards. -The term "television trans- 
mission standards" means the standards which determine the char- 
acteristics of the television signal as radiated by a television 
broadcast station. (See Section 2 A). 

5. Standard television signal. -The term "standard television signal" 
means a signal which conforms with the television transmission 
standards. 

6. Television transmitter.-The term "television transmitter" means 
the radio transmitter or transmitters for the transmission of both 
visual and aural signals. 

7. Antenna field gain. -The term "antenna field gain" of a television 
antenna means the ratio of the effective free space field intensity 
produced at one mile in the horizontal plane expressed in millivolts 
per meter for 1 kilowatt antenna input power to 137.6 my /m. 

8. Free space field intensity. -The term "free space field intensity" 
means the field intensity that would exist at a point in the absence 
of waves reflected from the earth or other reflecting objects. 

9. Polarization. -The term "polarization" means the direction of the 
electric vector as radiated from the transmitting antenna. 

Broadcast - Allocation & Field Service 

GILLE BROS. 

CONSULTING RADIO ENGINEERS 

1108 Lillian Way Phone: Gladstone 6178 

HOLLYWOOD 38, CALIF. 

10. Effective radiated power. -The term "effective radiated power" 
means the product of the antenna power (transmitter output power 
less transmission line loss) times (1) the antenna power gain, or 
(2) the antenna field gain squared. 

11. Service area. -The term "service area" as applied to television 
broadcasting means the service resulting from an assigned effec- 
tive radiated power and antenna height above average terrain. 

12. Antenna height above average terrain. -The term "antenna height 
above average terrain" means the average of the antenna heights 
above the terrain from two to ten miles from the antenna. (In 
general a different antenna height will be determined by each 
direction from the antenna. The average of these various heights 
is considered as the antenna height above average terrain. 

B. Visual transmitter 
1. Visual transmitter. -The term "visual transmitter" means the 

radio equipment for the transmission of the visual signal only. 
2. Amplitude modulation. -The term "amplitude modulation" (AM) 

means a system of modulation in which the envelope of the trans- 
mitted wave contains a component similar to the wave form of 
the signal to be transmitted. 

3. Aspect ratio. -The term "aspect ratio" means the numerical ratio 
of the frame width to frame height, as transmitted. 

4. Black level. -The term "black level" means the amplitude of the 
modulating signal corresponding to the scanning of a black area 
in the transmitted picture. 

5. Color transmission. -The term "color transmission" means the 
transmission of television signals which can be reproduced with 
different color values. 

6. Field frequency. -The term "field frequency" means the number 
of times per second the frame area is fractionally scanned in the 
interlaced scanning. 

7. Frame. -The term "frame" means one complete picture. 
8. Frame frequency. -The term "frame frequency" means the num- 

ber of times per second the picture area is completely scanned. 
9. Interlaced scanning. -The term "interlaced scanning" means a 

scanning process in which successively scanned lines are spaced 
an integral number of line widths, and in which the adjacent 
lines are scanned during successive cycles of the field frequency 
scanning. 

10. Monochrome transmission. -The term "monochrome transmission" 
means the transmission of television signals which can be repro- 
duced in gradations of a single color only. 

11. Negative transmission. -The term "negative transmission" means 
that a decrease in initial light intensity causes an increase in the 
transmitted power. 

12. Positive transmission. -The term "positive transmission" means 
that an increase in initial light intensity causes an increase in 
the transmitted power. 

13. Progressive scanning. -The term "progressive scanning" means 
a scanning process in which scanning lines trace one dimension 
substantially parallel to a aide of the frame and in which suc- 
cessively traced lines are adjacent. 

14. Scanning. -The term "scanning" means the process of analyzing 
successively, according to a predetermined method, the light values 
of picture elements constituting the total picture area. 

15. Scanning line. -The term "scanning line" means a single con- 
tinuous narrow strip containing highlights, shadows, and half- 
tones which is determined by the process of scanning. 

16. Synchronization. -The term "synchronization" means the main- 
taining of one operation in step with another. 

17. Vestigial side band transmission. -The term "vestigial side band 
transmission" means a system of transmission wherein one of 
the generated side bands is partially attenuated at the transmitter 
and radiated only in part. (See Appendix II). 

18. Visual frequency. -The term "visual frequency" means the fre- 
quency of the signal resulting from television scanning. 

19. Visual transmitter power. -The term "visual transmitter power" 
means the peak power output when transmitting a standard tele- 
vision signal. 

20. Peak power. -The term "peak power" means the power over a radio 
frequency cycle corresponding in amplitude to synchronizing peaks. 

C. Aural Transmitter 
1. Aural transmitter. -The term "aural transmitter" means the radio 

equipment for the transmission of the aural signal only. 
2. Center frequency. -The term "center frequency" means: 

(1) The average frequency of the omitted wave when modulated 
by a sinusoidal signal. 

(2) The frequency of the omitted wave without modulation. 
3. Frequency modulation. -The term "frequency modulation" means 

(Continued on page 522) 
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"MASTER -PRO" overhead 

RECORDING MECHANISM 

RKD -16 DUAL SPEED 16" RECORDING 
MOTOR ASSEMBLY Mounting ááe& Motor 

This precision- constructed instrument, unsurpassed 
in quality and performance is operating in many 
of the leading broadcasting stations and educa- 
tional institutions. Ruggedly constructed and pains- 
takingly assembled for efficient and prolonged 
service. 

Equipment: 
1. Lathe turned, 25 lb. cast iron turntable, dy- 

namically balanced, with disappearing drive 
pin and rubber turntable pad. 

2. Turntable fitted with one inch diameter hard- 
ened and polished steel shaft, with special oil 
grooves for force feed lubrication when oper- 
ating. Rotates on a single ball bearing at the 
bottom of the turntable well. 

3. Powered by a powerful constant speed motor. 
4. Adjustable stops to regulate idler pressure 

against turntable. 
5. 10 lb. machined mounting base of Cast Iron, 

with integral lathe bored and lapped turn- 
table bearing. 

6. Single unit type construction insures positive 
and easy alignment of the "MASTER -PRO" 
16" overhead mechanism with the turntable. 

7. Entire assembly can be permanently installed 
in 15 minutes. 

NEW FEATURES ARE: 
Patented uni 1 end support which allows the 
operator to instantaneously level the mechanism by 
raising, lowering or tilting the unit. Twisting and 
shimming to align overhead mechanism is completely 
eliminated. 

An exclusive feature, a Universal cutter mount permits 
the operator to interchange most makes of magnetic or crys- 
tal r rr . A slide mechanism operating by means of one 
thumb screw raises and lowers the cutter. This permits an 
instantaneous angular adjustment compensating for the vari- 
ous stile lengths. 
Rider spaced and lowered bearings which pivot the cutter - 
head eliminates any possibility of horizontal twist in the 
eutterhead. 
A simple method of spiraling enable the operator to make 

cep or shallow spiral which is unlimited as to length 
in 
"MASTER aPRO. "iu 

n. This feature is available only on the 

Micrometer adjustment of tension spring for control of 
depth of em 

a 
positive and uniform groove without 

the danger of ruining the cut and the sapphire stylus due to 
sudden release of teion while making adjustments. 
A chip collector on the spindle avoids tight winding of the 
chip about the spindle. This prevents the chip from putting 
a drag on the cutting stylus which would ordinarily r 

u 
it 

to Lend and spring back when the chip breaks thereby r ruin- 
ing the recording. It also prevents the freezing of the 

e m arature due to this excessive angular drag. 
The drive gears are totally enclosed to prevent fouling by 
loose chips. 
The tried and proven patented Bronze 'half nut drive' first 
featured by REE -O -EUT w 

e 
n years ago is retained in the 

"MASTER PRO." This driv is positive and will not cause 
a grouping if one r two threads are torn or chipped 
either in the not or on the lead w. The not and 

e 
lead readily removable to facilitate sub- 
stitution af various pitches. 

I. The stainless steel lead screw turns on two hardened 
steel balls which require no lubrication and will not 
wear. 

VM -2 RECORDING 
LEVEL METER 

Mounted in an unbreakable, cast nlmninum a styled 
for appearance at well ;Is utility the VM -2 RECORDING 
LEVEL METER takes recording out of the hands of the 
expert. 

This beautiful instrument scientifically designed, as to 
angle and color, enables the arrlat to watch the volume of 
his recording while performing. The dial which is read- 
able up to 25 feet is calibrated to permit ding with 
full groove utilisation at 120 line, per Inch of either 
speech or music with most makes of cutters. The possi- 
bility of o 

v 

erentting oe distortion is reduced to minimum. 
The VM -2 RECORDING LEVEL METER utilises an rely new principle of visual control at the point of 

recording. This 
r 

professional recording by the recording artist himself. No longer is it v awry 
for a and person to operate the controls at the amplifier in order to keep the recording at its prop- 
er voI me. Recording ly as he delivers, the artist is assured of a faithful reproduction of his own 
istinctive style. 
The VM -2 RECORDING LEVEL METER is wired to op from the output of an a, 15, 200, or 

500 ohm amplifier. 

AS M no® 0 

146 GRAND STREET NEW YORK 13, N. Y. 

Export Division: MORHAN EXPORT CO. 458 Broadway, New York 13, N. Y. 
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FCC STANDARDS OF GOOD ENGINEERING PRACTICE: TELEVISION 
(Continued from page 520) 

a system of modulation where the instantaneous radio frequency 
varies in proportion to the instantaneous amplitude of the modu- 
lating signals (amplitude of modulating signal to be measured 
after pre- emphasis, if used) and the instantaneous radio fre- 
quency is independent of the frequency of the modulating signal. 

4. Frequency swing. -The term "frequency swing" means the in- 
stantaneous departure of the frequency of the omitted wave from 
the center frequency resulting from modulation. 

6. Percentage modulation. -The term "percentage modulation" as 
applied to frequency modulation means the ratio of the actual 
frequency swing to the frequency swing defined as 100 percent 
modulation, expressed in percentage. For the aural transmitter A. 
of television broadcast stations, a frequency swing of ± 25 kilo- 
cycles is defined as 100 percent modulation. 

2. Transmission Standards and Changes or Modifications Thereof 
A. Transmission Standards 

L The width of the television broadcast channel shall be six mega- 
cycles per second. 

.L The visual carrier shall be located 4.5 megacycles lower in fre- 
quency than the aural center frequency. 

73. The aural center frequency shall be located 0.25 megacycles lower B. 
than the upper frequency limit of the channel. 

4. The visual transmission amplitude characteristic shall be as 
shown in Appendix IL 

6. The number of scanning lines per frame period shall be 525, inter- 
laced two to one. 

6. The frame frequency shall be 30 per second and the field frequency 
shall be 60 per second. 

7. The aspect ratio of the transmitted television picture shall be 4 
units horizontally to 3 units vertically. 

8. During active scanning intervals, the scene shall be scanned from 
left to right horizontally and from top to bottom vertically, at 
uniform velocities. 

9. A carrier shall be modulated within a single television channel 
for both picture and synchronizing signals, the two signals com- 
prising different modulation ranges in amplitude (See Appen- 
dices I and II). 

10. A decrease in initial light intensity shall cause an increase in C. 
radiated power (negative transmission). 

11. The black level shall be represented by a definite carrier level, 
independent of light and shade in the picture. 

12. The pedestal level (normal black level) shall be transmitted at 
75 per cent (with a tolerance of plus or minus 2.5 per cent) of 
the peak carrier amplitude. 

13. The maximum white level shall be 15 per cent or less of the peak 
carrier amplitude. 

14. The signals radiated shall have horizontal polarization. 
15. A radiated power of the aural transmitter not less than 50% or 

more than 150% of the peak radiated power of the video transmit- 
ter shall be employed. 

16.* Variation of Output. -The peak -to -peak variation of transmit- 
ter output within one frame of video signal due to all causes, in- 
cluding hum, noise, and low- frequency response, measured at both 
synchronizing peak and pedestal level, shall not exceed 5% of 
the average synchronizing peak signal amplitude. 

17. Black Level. -The black level should be made as nearly equal to 
the pedestal level as the state of the art will permit. If they are 
made essentially equal, satisfactory operation will result and im- 
proved techniques will later lead to the establishment of the tol- 
erance if necessary. 

18.* Brightness Characteristics. -The transmitter output shall vary 
in substantially inverse logarithmic relation to the brightness of 
the subject. No tolerances are set at this time. 

B. Change or Modification of Transmission Standards 
The Commission will consider the question whether a proposed change 
or modification of transmission standards adopted for television 
would be in the public interest, convenience and necessity, upon peti- 
tion being filed by the person proposing such change, or modification, 
setting forth the following: 

(2(1) The exact character of the change or modification proposed; 
) The effect of the proposed change or modification upon all other 

transmission standards that have been adopted by the Com- 
mission for television broadcast stations; 
The experimentation and field tests that have been made to show 
that the proposed change or modification accomplishes an im- 
provement and is technically feasible; 

(4) The effect of the proposed change or modification in the adopted 
standards upon operation and obsolescence of receivers; 

(5) The change in equipment required in existing television broadcast 

(3) 

These items are subject to change but are considered the best practice under the 
present state of the art. Thy will not be enforced pending a further determination thereof. 
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stations for incorporating the proposed change or modification in 
the adopted standards, and 

(6) The facts and reasons upon which the petitioner bases his con- 
clusion that the proposed change or modification would be in 
the public interest, convenience and necessity. 

Should a change or modification in the transmission standards be 
adopted by the Commission, the effective date thereof will be deter- 
mined in the light of the considerations mentioned in sub -paragraph 
(4) above. 

3. Engineering Standards of Allocation 

Sections 3.603 through 3.606 of the Commission's Rules prescribes the 
basis of assignment of television broadcast facilities. Section 3.601 
indicates the groups of channels that are available for assignment to 
television broadcast stations. As indicated by these rules, the num- 
ber of channels are limited and therefore have been allocated in ad- 
vance to specific areas. This listing has been carefully planned with 
a view to providing the greatest service to a maximum number of 
people and in general no departure from this plan will be made. How- 
ever, where it can be shown that the public interest will be benefited 
by an alteration or rearrangement in this listing, the Commission 
will consider such adjustments as are necessary. 
The extent of service is determined by the point at which the ground 
wave is no longer of sufficient intensity to provide satisfactory broad- 
cast service. The field intensity considered necessary for service is as 
follows: 

TABLE I 

Area Medial Field Intensity 
City, business or factory areas 5000 uv /m 
Residential and Rural areas 500 uv /m 

These figures are based upon the usual noise levels encountered in 
the two areas and upon the absence of interference from other tele- 
vision broadcast stations. The Commission will require that the trans- 
mitting antenna be so located as to provide a coverage area which is 
contiguous with the population density of the cities or metropolitan 
area with which the station is associated. 
The field intensity indicated above for computing coverage is the 
visual transmitter operating peak power. 

The service area is predicted as follows: 
Profile graphs must be drawn for at least eight radials from the pro- 
posed antenna site. These profiles should be prepared for each radial 
beginning at the antenna site and extending to ten miles there- 
from. Normally the radials are drawn for each 45° of azimuth; 
however, where feasible the radials should be drawn for angles along 
which roads tend to follow: (The latter method may be helpful 
in obtaining topographical data where otherwise unavailable, and 
is particularly useful in connection with mobile field intensity meas- 
urements of the station and the correlation of such measurements 
with predicted field intensities). In each case one or more radials 
must include the principal city or cities to be served, particularly in 
cases of rugged terrain, even though the city may be more than 10 
miles from the antenna site. The profile graph for each radial should 
be plotted by contour intervals of from 40 to 100 feet and, where the 
data permit, at least 50 points of elevation (generally uniformly 
spaced) should be used for each radical. In instances of very rugged 
terrain where the use of contour intervals of 100 feet would result 
in several points in a short distance, 200 or 400 foot contour inter- 
vals may be used for such distances. On the other hand, where the 
terrain is uniform or gently sloping the smallest contour interval 
indicated on the topographic map (see below) should be used, although 
only a relatively few points may be available. The profile graph should 
accurately indicate the topography for each radial, and the graphs 
should be plotted with the distance in miles as the abscissa and the 
elevation in feet above mean sea level as the ordinate. The profile 
graphs should indicate the source of the topographical data employed. 
The graph should also show the elevation of the center of the radiating 
system. The graph may be plotted either on rectangular coordinate 
paper or on special paper which shows the curvature of the earth. 
It is not necessary to take the curvature of the earth into considera- 
tion in this procedure, as this factor is taken care of in the charts 
showing signal intensities. (Appendix IV). 
The average elevation of the eight mile distance between two and 
ten miles from the antenna site should then be determined from the 
profile graph for each radial. This may be obtained by averaging a 
large number of equally spaced points, by using a planimeter, or 
by obtaining the median elevation (that exceeded for 50% of the 
distance) in sectors and averaging those values. 
To determine the distance to a particular contour concerning the 
range of television broadcast stations, Appendix IV should be used. 
These charts have been prepared for frequencies in the center of the 
various portions of the television band and are to be used as fol- 
lows: Figure 1 for Channel 1; Figure 2 for Channels 2 through 4; 
Figure 3 for Channels 5 and 6; and Figure 4 for Channels 7 through 
13. The distance to a contour is determined by the effective radiated 
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TYPE PL 211 TYPE 80 C, 80 G 

TYPE PL 238 
Dual Crystal Unit 

TYPE 185 

TYPE 501 CT. 
501 GT 

Premier Crystals are painstakingly en- 

gineered to assure optimum perform- 
ance. Rigid inspection at every step of 
the manufacturing process, from the 
grading of the raw mother quartz to 
the shipping of the finished unit, in- 

sures utmost quality. 

Premier Crystals for all types of trans- 
mitters embody the latest in engineer- 
ing developments and are produced by 

the most demanding manufacturing 
technique. 

Fifteen years' extensive laboratory 
research and specialized production 
experience are behind every Premier 
Crystal Unit. All types of crystal units 
from 1 kc. to 30 mc. are available. 

Premier's engineering staff is always 
willing to help solve your crystal 
problems. 

111.1 PI 2I8 

46. PREMIER CRYSTAL LABORATORIES, INC. 
MANUFACTURERS OF ELECTRONIC EQUIPMENT - PRECISION 
QUARTZ CRYSTALS AND HOLDERS- "AMPHITRON" RADIO RECEIVERS 

59 PARK ROW (Pulitzer Building) NEW YORK 7, N. Y. 
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FCC STANDARDS OF GOOD ENGINEERING PRACTICE: TELEVISION 
(Continued from page 522) 

power and the antenna height. The height of the antenna used in con- 
nection with Appendix IV should be the height of the center of the 
proposed antenna radiator above the average elevation obtained by 
the preceding method. The distances shown by Appendix IV are based 
upon an effective radiated power of one kilowatt; to use the charts 
for other powers the sliding scale associated with the charts should 
be trimmed and used as the ordinate scale. This sliding scale is placed 
on the charts with the appropriate gradation for power in line with 
the lower line of the top edge of the charts. The right edge of the 
scale is placed in line with the appropriate antenna height gradua- 
tions and the charts then become direct reading for this power and 
antenna height. Where the antenna height is not one of those for 
which a scale is provided, the signal strength or distance is deter- 
mined by interpolation between the curves connecting the equidistant 
points. 
The foregoing process of determining the extent of the required con- 
tours shall be followed in determining the boundary of the proposed 
service area. The areas within the 5000 uv /m and 500 uv /m contours 
must be determined and submitted with each application for television 
broadcast stations. Each application shall include a map showing 
these contours, and for this purpose Sectional Aeronautical charts 
or other maps having a convenient scale may be used. The map shall 
show the radials along which the profile charts and expected field 
strength have been determined. The area within each contour should 
then be measured (by planimeter or other approximate means) to 
determine the number of square miles therein. In computing the area 
within the contours, exclude (1) areas beyond the borders of the 
United States, and (2) large bodies of water, such as ocean areas, 
gulfs, sounds, bays, large lakes, etc., but not rivers. Where inter- 
ference is involved such areas shall be determined as indicated by 
Section V. 
In cases where the terrain in one or more directions from the antenna 
site departs widely from the average elevation of the two to ten 
mile sector, the application of this prediction method may indicate 
contour distances that are different from those which may be expected 
in practice. In such cases the prediction method should be followed, but 
a showing may be made if desired concerning the distance to the 
contour as determined by other means. Such showing should include 
data concerning the procedure employed and sample calculations. For 
example, a mountain ridge may indicate the practical limit of service 
although the prediction method may indicate the contour elsewhere. 
In cases of such limitation, the map of predicted coverage should 
show both the regular predicted area and the areas as limited or 
extended by terrain. Both areas should be measured, as previously 
described; the area obtained by the regular prediction method should 
be given in the application form, with a supplementary note giving 
the limited or extended area. In special cases the Commission may re- 
quire additional information as to the terrain in the proposed service 
area. 
In determining the population served by television broadcast stations, 
it is considered that the built -up city areas and business districts in 
cities having over 10,000 population and located beyond the 5000 
uv /m contour do not receive adequate service. Minor Civil Division 
maps (1940 Census) should be used in making population counts, 
excluding cities not receiving adequate service. Where a contour 
divides a minor division, uniform distribution of population within 
the divison should be assumed in order to determine the population 
included within the contour, unless a more accurate count is available. 

4. Topographical Data 
In the preparation of the profile graphs previously described, the 

elevations or contour intervals shall be taken from the U. S. Geological 
Topographical Quadrangle Sheets for all areas for which such maps are 
available. If such maps are not published for the area in question, the 
next best topographic information should be used. Topographic data 
may sometimes be obtained from state and municipal agencies. The data 
from the Sectional Aeronautical Charts (including bench marks), or 
railroad depot elevations and highway elevations from road maps, may 
be used where no better information is available. In cases where lim- 
ited topographic data can be obtained, use may be made of an altimeter 
in a car driven along roads extending generally radially from the trans- 
mitter site. 

The Commission will not ordinarily require the submission of topo- 
graphical maps for areas beyond 15 miles from the antenna sites, but 
the maps must include the principal city or cities to be served. If it ap- 
pears necessary, additional data may be requested. 

The U. S. Geological Survey Topography Quadrangle Sheets may be 
obtained from the U. S. Geological Survey, Department of the Interior, 
Washington, D. C., for ten cents each. The Sectional Aeronautical Charts 
are available from the U. S. Coast and Geodetic Survey, Department of 
Commerce, Washington, D. C., for twenty -five cents each. Other sources 
of topographic maps or data will be furnished at a later date. 

5. Interference Standards 
Field intensity measurements are preferable in predicting interference 

between television broadcast stations and should be used, when available, 
in determining the extent of interference. (For methods and procedure, see 
Section 6). In lieu of measurements, the interference should be pre- 
dicted in accordance with the method described herein. 
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Objectionable visual interference is considered to exist when the in- 
terfering signal exceeds that given by the ratios of Table II. In Table 
II the desired signal is median field and the undesired signal is the tropo- 
spheric signal intensity exceeded for 10% of the time. 

TABLE II 
Channel Separation Ratio of Desired to Undesired Signals 
Same channel 100:1 
Adjacent channel 2:1 

It is considered that stations on alternate channels or on channels sep- 
arated by 4 Mc can be operated in the same city or area without objec- 
tionable interference, (i. e., on this basis, channels 1 and 2 or 4 and 5 
could be used in the same city or area). 

As an example of the data contained in Table II, objectionable inter- 
ference from a co-channel station is considered to exist at the 500 uv /m 
contour of a station if a tropospheric signal from the co- channel station 
equals or exceeds 5 uv /m for at least ten percent of the time. The ten 
per cent values for one kilowatt of power and various antenna heights 
are given in Appendix V*, and values for other powers may be obtained 
by using the sliding scale as for Appendix IV. The values indicated by 
Appendix V are based upon available data, and are subject to change as 
additional information concerning tropospheric wave propagation is 
obtained. 

At the present time it is considered sufficient to consider only the 
ground wave field intensities in determining the extent of adjacent 
channel interference. 

In determining the points at which the interference ratio is equal to 
the values shown in Table II, the field intensities for the two interfering 
signals under consideration should be computed for a considerable num- 
ber of points along the line between the two stations. Using this data, 
field intensity versus distance curves should be plotted (e. g., cross - 
curves on graph paper) in order to determine the points on this path 
where the interference ratios exist. The points established by this method, 
together with the points along the contours where the same ratios are 
determined, are considered to be generally sufficient to predict the area 
of interference. Additional points may be required in case of irregular ter- 
rain or directional antenna systems. 

The area of interference, if any, shall be shown in connection with the 
map of predicted coverage required by the application form, together with 
the basic data employed in computing such interference. The map shall 
show the interference within the 500 uv /m contour. 

6. Field Intensity Measurements in Allocation 
When field intensity measurements are required by the Commission's 

rules or when employed in determining the extent of service or interfer- 
ence of existing stations, such measurements should be made in accord- 
ance with the procedure outlined herein. 

Measurements made to determine the service and interference areas of 
television broadcast stations should be made with mobile equipment along 
roads which are as close and similar as possible to the radials showing 
topography which were submitted with the application for construction 
permit. Suitable measuring equipment and a continuous recording device 
must be employed, the chart of which is either directly driven from the 
speedometer of the automobile in which the equipment is mounted or so 
arranged that distances and identifying landmarks may be readily noted. 
The measuring equipment must be calibrated against recognized stand- 
ards of field intensity and so constructed that it will maintain an ac- 
ceptable accuracy of measurement while in motion or when stationary. 
The equipment should be so operated that the recorder chart can be 
calibrated directly in field intensity in order to facilitate analysis of the 
chart. The receiving antenna must be nondirectional and horizontally 
polarized. 

Mobile measurements should be made with a minimum chart speed 
of 3 inches per mile and preferably 5 or 6 inches per mile. Locations 
shall be noted on the recorder chart as frequently as necessary to defi- 
nitely fix the relation between the measured field intensity and the 
location. The time constant of the equipment should be such as to permit 
adequate analysis of the charts, and the time constant employed shall be 
shown. Measurements should be made to a point on each radial well 
beyond the particular contour under investigation. 

While making field intensity measurements the visual transmitter 
shall be used. It is recommended that a black picture be transmitted 
or that the transmitter be operated at black level without synchroniza- 
tion peaks. Operation at a power somewhat less than black level is 
permissible, but too great a reduction in power is not recommended due 
to the difficulty of recording weak signals. In any event, an appropriate 
factor shall be used to convert the readings obtained to the field strength 
that would exist in synchronization peaks while operating at the author- 
ized power. If other means of measurements are to be used a request 
should be made to the Commission stating the reasons therefor and the 
means to be used. 

After the measurements are completed, the recorder chart shall be 
divided into not less than 15 sections on each equivalent radial from 

Charts for Appendix V will be available at some future date when sufficient meas- 
urements of tropospheric signals are available. Until such time as these charts are avail. 
able, interference should be predicted on the basis of ground wave charts (Appendix IV). 

(Continued on page 526) 
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the station. The field intensity in each section of the chart shall be ana- 
lyzed to determine the field intensity received 50 per cent of the distance 
(median field) throughout the section, and this median field intensity 
associated with the corresponding sector of the radial. The field intensity 
figures must be corrected for a receiving antenna elevation of thirty 
feet and for any directional effects of the automobile not otherwise corn - 
pensated. This data should be plotted for each radial, using log -log co- 
ordinate paper with distance as the abscissa and field intensity as the 
ordinate. A smooth curve should be drawn through these points (of 
median fields for all sectors), and this curve used to determine the dis- 
tance to the desired contour. The distances obtained for each radial may 
then be plotted on the map of predicted coverage or on polar coordinate 
paper (excluding water areas, etc.) to determine the service and in- 
terference areas of a station. 

In making measurements to establish the field intensity contours of a 
station mobile recordings should be made along each of the radials drawn 
in Section 3C above. Measurements should extend from the vicinity of 
the station out to the 500 uv /m measured contour and somewhat beyond. 
These measurements would be made for the purpose of determining the 
variation of the measured contours from those predicted. Adjustment of 
power or antenna may be required to fit the actual contours to that 
predicted. 

In predicting tropospheric interference on the basis of the above meas- 
urements, such measurements shall be carried out in the manner indi- 
cated above to determine the 500 uv /m contour. Using the appropriate 
figure in Appendix IV for the channel involved and the sliding scale, 
the equivalent radiated power shall be determined by placing the sliding 
scale on the chart (using the appropriate antenna height) and moving 
the scale until the distance to the 500 uv /m contour (as determined above) 
and the 500 uv /m mark are opposite. The equivalent radiated power is 
then read from the sliding scale where it crosses the lower line of the 
top edge of the chart. Changing to the corresponding figure in Appendix 
V and using the equivalent radiated power just determined, the distance 
to the interfering contour under investigation is read in the usual 
manner. 

In certain cases the Commission may desire more information or record- 
ings and in these instances special instructions will be issued. This 
may include fixed location measurements to determine tropospheric propa- 
gation and fading ratios. 

Complete data taken in conjunction with field intensity measurements 
shall be submitted to the Commission in affidavit form, including the 
following: 
A. Map or maps showing the roads or points where measurements were 

made, the service and /or interference areas determined by the pre- 
diction method and by the measurements, and any unusual terrain 
characteristics existing in these areas. (This map may preferably be 
of a type showing topography in the area). The 5000 and 500 uv /m 
contours shall be shown. 

B. If a directional transmitting antenna is employed, a diagram or polar 
coordinate paper showing the predicted free space field intensity in 
millovolts per meter at one mile in all directions. (See Section 8). 

C. A full description of the procedures and methods employed including 
the type of equipment, the method of installation and operation, and 
calibration procedures. 

D. Complete data obtained during the survey, including calibration. 
E. Antenna system and power employed during the survey. 
F. Name, address, and qualifications of the engineer or engineers making 

the measurements. 
All data shall be submitted to the Commission in triplicate, except that 

only the original or one photostatic copy need be submitted of the actual 
recording tapes. 

7. Transmitter Location 

A. The transmitter location should be as near the center of the proposed 
service area as possible consistent with the applicant's ability to find 
a site with sufficient elevation to provide service throughout the area. 
Location of the antenna at a point of high elevation is necessary to 
reduce to a minimum the shadow effect on propagation due to hills and 
buildings which may reduce materially the intensity of the station's 
signals in a particular direction. The transmitting site should be 
selected consistent with the purpose of the station, i.e., whether it is 
intended to serve a small city, a metropolitan area or a large area. 
Inasmuch as service may be provided by signals of 5000 uv /m or 
greater field intensities in metropolitan areas, and inasmuch as signals 
below 500 uv /m may provide service in rural areas, considerable lati- 
tude in the geographical location of the transmitter is permitted; how- 
ever, the necessity for a high elevation for the antenna may render this 
problem difficult. In general, the transmitting antenna of a station 
should be located at the most central point at the highest elevation 
available. In providing the best degree of service to an area, it is 
usually preferable to use a high antenna rather than a lower antenna 
with increased transmitter power. The location should be so chosen 
that line -of -sight can be obtained from the antenna over the principal 
city or cities to be served; in no event should there be a major ob- 
struction in this path. 

B. The transmitting location should be selected so that the 5000 uv /m 
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contour encompasses the urban population within the area to be served 
and the 500 uv /m or the interference free contour coincides generally 
with the limits of the area to be served. It is recognized that topog- 
raphy, shape of the desired service area, and population distribution 
may make the choice of a transmitter location difficult. In such cases 
consideration may be given to the use of a directional antenna system, 
although it is generally preferable to choose a site where a non - 
directional antenna may be employed. 

C. In cases of questionable antenna locations it is desirable to conduct 
propagation tests to indicate the field intensity expected in the prin- 
cipal city or cities to be served and in other areas, particularly where 
severe shadow problems may be expected. In considering applications 
proposing the use of such locations, the Commission may require site 
tests to be made. Such tests should be made in accordance with the 
measurement procedure previously described, and full data thereon 
must be supplied to the Commission. Test transmitters should employ 
an antenna having a height as close as possible to the proposed 
antenna height, using a balloon or other support if necessary and 
feasible. Information concerning the authorization of site tests may 
be obtained from the Commission upon request. 

D. Present information is not sufficiently complete to establish "blanket 
areas" of television broadcast stations. A "blanket area" is that area 
adjacent to a transmitter in which the reception of other stations is 
subject to interference due to the strong signal from this station. 
Where it is found necessary to locate the transmitter in a residential 
area where blanketing problems may appear to be excessive the appli- 
cation must include a showing concerning the availability of other 
sites. The authorization of station construction in areas where blanket- 
ing problems appear to be excessive will be on the basis that the 
applicant will assume full responsibility for the adjustment of reason- 
able complaints arising from excessively strong signals of the appli- 
cant's station. 
Cognizance must of course be taken regarding the possible hazard of 
the proposed antenna structure to aviation and the proximity of the 
proposed site to airports and airways. In passing on proposed con- 
struction, the Commission refers each case to the Civil Aeronautics 
Administration for its recommendations. Antenna painting and /or 
lighting may be required at the time of construction or at a later 
date. 

8. Antenna Systems 

A. An antenna which is high in respect to the average level of the terri- 
tory it serves is desirable in order to reduce the effect of shadows. 
The antenna must be constructed so that it is as clear as possible of 
surrounding buildings or objects that would cause shadow problems. 

B. Applications proposing the use of directional antenna systems must 
be accompanied by the following: 
(1) Complete description of the proposed antenna system. 
(2) Orientation of array with respect to true north; time phasing of 

fields from elements (degrees leading or lagging) ; space phasing 
of elements (in feet and degrees) ; and ratio of fields from ele- 
ments. 

(3) Calculated field intensity pattern (on letter -size polar coordinate 
paper) giving the free space field intensity in millivolts per meter 
at one mile in the horizontal plane, together with the formula 
used, constants employed, sample calculations, and tabulations of 
calculation data. 

(4) Name, address, and qualifications of the engineer making the 
calculations. 

Applications proposing (1) the use of television broadcast antennas in 
the immediate vicinity (i.e., 200 feet or less) of television broadcast, 
antennas operating on a channel within 20% in frequency of the pro- 
posed channel, or (2) the use of television antennas on channels 5 or 
6 in the immediate vicinity of FM broadcast antennas, must include a 
showing as to the expected effect if any, of such proximity operation. 
In cases where it is proposed to use a tower of a standard broadcast 
station as a supporting structure for a television broadcast antenna, 
an application for construction permit (or modification of construc- 
tion permit) for such station must be filed for consideration with the 
television application. An application may be required for other 
classes of stations when the tower is to be used in connection with a 
television station. 
When a television antenna is mounted on a non -directional standard 
broadcast antenna, new resistance measurements must be made of the 
standard broadcast antenna after installation and testing of the 
television antenna. During the installation and until the new re- 
sistance determination is approved, the standard broadcast station 
licensee should apply for authority (informal application) to operate 
by the indirect method of power determination. The television license 
application will not be considered until the application form concern- 
ing resistance measurements is filed for the standard broadcast station. 
When a television antenna is mounted on an element of a standard 
broadcast directional antennna, a full engineering study concerning the 
effect of the television antenna on the directional pattern must be filed 
with the application concerning the standard broadcast station. De- 
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pending upon the individual case, the Commission may require read - 
justment and certain field intensity measurements of the standard 
broadcast station following the completion of the television antenna 
system. 
When the proposed television antenna is to be mounted on a tower in 
the vicinity of a standard broadcast directional array and it appears 
that the operation of the directional antenna system may be affected, 
an engineering study must be filed with the television application 
concerning the effect of the television antenna on the directional pat- 
tern. Readjustment and field intensity measurements of the standard 
broadcast station may be required following construction of the tele- 
vision antenna. 
Information regarding data required in connection with standard 
broadcast directional antenna systems may be found in the Standards 
of Good Engineering Practice Concerning Standard Broadcast Sta- 
tions. 

E. In the event a common tower is used by two or more licensees for 
antenna and /or antenna supporting purposes, the licensee who is owner 
of the tower shall assume full responsibility for the installation and 
maintenance of any painting and /or lighting requirements. 
In the event of shared ownership, one licensee shall assume such re- 
sponsibility and advise the Commission accordingly. 

F. Standard Lamps and Paints. 
When necessary for the protection of air navigation, the antenna and 
supporting structure shall be painted and illuminated in accordance 
with the specifications supplied by the Commission pursuant to Section 
303 (q) of the Communications Act of 1934, as amended. 
These individual specifications are issued for and attached to each 
authorization for an installation. The details of the specifications 
depend on the degree of hazard presented by the particular installation. 
The tower paint shall be kept in good condition and repainted as often 
as necessary to maintain this condition. 
General information regarding painting and lighting requirements is 
contained in the Obstruction Marking Manual available from the 
Civil Aeronautics Administration, Washington 25, D. C. 

9. Transmitters and Associated Equipment 
A. Visual transmitter design 

The general design of television broadcast visual transmitting equip- 

ment shall be in accordance with the following principles and spesi 
fications: 
(1) The overall attenuation characteristics of the transmitter meas- 

ured in the antenna transmission line after the vestigal side band 
filters shall not be greater than 

2 db at 0.5 Mc 
2 db at 1.25 Mc 
3 db at 2.0 Mc 
6 db at 3.0 Mc 

12 db at 3.5 Mc 
below the ideal demodulated curve (See Appendix III). The curve 
shall be substantially smooth between these specified points ex- 
clusive of the region from 0.75 Mc to 1.25 Mc. 

(2) The field strength or voltage of the lower side band as radiated 
or dissipated and measured as describe in (3) below shall not be 
greater than -20 db for a modulating frequency of 1.25 Mc or 
greater.' 

(3) The attenuation characteristics of a visual transmitter shall be 
measured by application of a modulating signal to the transmitter 
input terminals in place of the normal composite television video 
signal. The signal applied shall be a composite signal composed of 
a synchronizing signal to establish peak output voltage plus a 
variable frequency sine wave voltage occupying the interval be- 
tween synchronizing pulses. The axis of the sine wave in the 
composite signal observed in the output monitor shall be main- 
tained at an amplitude 0.5 of the voltage at synchronizing peaks. 
The amplitude of the sine wave input shall be held at a constant 
value. This constant value should be such that at no modulating 
frequency does the maximum excursion of the sine wave, observed 
in the composite output signal monitor, exceed the value 0.75 of 
peak output voltage. The amplitude of the 100 kilocycle sideband 
shall be measured and designated zero db as a basis for com- 
parison. The modulation signal frequency shall then be varied 
over the desired range and the field strength or signal voltage of 
the corresponding sidebands measured. 
As an alternate method of measuring, in those cases in which the 
automatic d -c insertion can be replaced by manual control, the 
above characteristic may be taken by the use of a video sweep 

(Continued on page 528) 
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generator and without the use of pedestal synchronizing pulses. 
The d-c level shall be set for mid -characteristic operation.' 

(4) The radio frequency signal, as radiated, shall have an,envelope 
as would be produced by a modulating signal in conformity with 
Appendix I, as modified by vestigal operation specified by Appen- 
dix II. 

(5) The time interval between the leading edges of successive hori- 
zontal pulses shall vary less than one half of one per cent of the 
average interval. 

(6) The rate of change of the frequency of recurrence of the leading 
edges of the horizontal synchronizing signals shall be not greater 
than 0.15 per cent per second, the frequency to be determined by 
an averaging process carried out over a period of not less than 20, 
nor more than 100 lines, such lines not to include any portion of 
the vertical blanking signal. 

B. Aural transmitter design 
The general design of the aural transmitting equipment associated 
with a television station shall be in accordance with the following 
principles and specifications: 
(1) The transmitter shall operate satisfactorily with a frequency 

swing of ±25 kilocycles, which is considered 100% modulation. It 
is recommended, however, that the transmitter be designed to 
operate satisfactorily with a frequency swing of at least ±40 
kilocycles. 

(2) The transmitting system (from input terminals of microphone 
pre -amplifier, through audio facilities at the studio, through tele- 
phone lines or other circuits between studio and transmitter, 
through audio facilities at the transmitter, and through the 
transmitter, but excluding equalizers for the correction of defi- 
ciencies in microphone response) shall be capable of transmitting 
a band of frequencies from 50 to 15,000 cycles. Pre -emphasis 
shall be employed in accordance with the impedance- frequency 
characteristic of a series inductance- resistance network having a 
time constant of 75 microseconds (See Appendix VI). The devi- 
ation of the system response from the standard pre -emphasis 
curve shall lie between two limits as shown by Appendix VI. 
The upper of these limits shall be uniform (no deviation) from 
50 to 15,000 cycles. The lower limit shall be uniform from 100 
to 7500 cycles, and three db below the upper limit; from 100 to 
50 cycles the lower limit shall fall from three db limit at a uniform 
rate of one db per octave (four db at 50 cycles) ; from 7500 to 
15,000 cycles the lower limit shall fall from the three db limit at 
a uniform rate of two db per octave (five db at 15,000 cycles). 

(3) At any modulating frequency between 50 and 15,000 cycles and at 
modulation percentage of 25 %, 50% and 100 %, the combined 
audio frequency harmonics measured in the output of the system 
shall not exceed the root -mean -square values given in the follow- 
ing table: 

Modulating frequency Distortion 
50 to 100 cycles .. 3.5% 
100 to 7500 cycles___. ..____ 2.5% 
7500 to 15000 cycles__ _.___ 3.0% 

Measurements shall be made employing 75 microsecond de- 
emphasis in the measuring equipment and 75 microsecond pre - 
emphasis in the transmitting equipment, and without compression 
if a compression amplifier is employed. Harmonics shall be in- 
cluded to 30 kc. 
It is recommended that none of the three main divisions of the 
system (transmitter, studio to transmitter circuit, and audio 
facilities) contribute over one -half of these percentages, since at 
some frequencies the total distortion may become the arithmetic 
sum of the distortions of the divisions. 

(4) The transmitting system output noise level (frequency modula- 
tion) in the band of 50 to 15,000 cycles shall be at least 55 db below 
the audio frequency level representing a frequency swing of 
±25 kc. 

(5) The transmitting system output noise level (amplitude modu- 
lation) in the band of 50 to 15,000 cycles shall be at least 50 db 
below the level representing 100% amplitude modulation. 

11n the ease of (1) above, output measurement shall be made with the transmitter 
operating into a dummy load of pure resistance and the demodulated voltage measured 
across this load. The ideal demodulated curve is that shown in Appendix III. 

In the case of (2) above, field strength measurements are desired. It is anticipated 
that these may not yield data which are consistent enough to prove compliance with the 
attenuation standards prescribed above. In that case, measurements with a dummy load 
of pure resistance together with data on the antenna characteristics shall be taken in 
place of overall field measurements. The 'synchronizing signal' referred to in those para- 
graphs n either a standard synchronizing wave form or any pulse that will properly 
set the peak. 

Measurements of distortion using de- emphasis in the measuring equipment are not 
practical at the present time for the range 7600 to 16000 cycles for 25 and 50 percent 
modulation. Therefore, measurements should be made at 100% modulation and on at 
least the following modulating frequencies: 50, 100, 400, 1,000, 5,000, 10,000, and 
15,000 cycles. At 25 and 50% modulation measurements should be made on at least the 
following modulating frequencies: 50, 100, 400, 1,000 and 5,000 cycles. 

For the purpose of these measurements the visual transmitter should be inoperative 
since the exact amount of noise permissible from that source is not known at this time. 
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(6) If a limiting or compression amplifier is employed, precaution 
should be maintained in its connection in the circuit due to the 
use of pre- emphasis in the transmitting system. 

C. Design applicable to both visual and aural transmitters 
In addition to design features applicable to the individual trans - 
mitters, the general design of television broadcast (visual and aural) 
transmitting equipment shall be in accordance with the following 
principles and specifications: 
(1) Automatic means shall be provided in the transmitters to main- 

tain the authorized carrier frequencies within the allowable 
tolerance (±.002%) 

(2) The transmitters shall be equipped with suitable indicating in- 
struments for the determination of operating power and with 
other instruments as are necessary for proper adjustment, oper- 
ation, and maintenance of the equipment. 

(3) Adequate provision shall be made for varying the output power 
of the transmitters to compensate for excessive variations in 
line voltage or for other factors affecting the output powers. 

(4) Adequate provisions shall be provided in all component parts to 
avoid overheating at the rated maximum output powers. 

(5) Means should be provided for connection and continuous opera- 
tion of approved frequency and modulation monitors. 

D. Construction 
In general, the transmitters shall be constructed either on racks and 
panels or in totally enclosed frames protected as required by article 
810 of the National Electrical Code t and as set forth below: 
(1) Means shall be provided for making all tuning adjustments, re- 

quiring voltages in excess of 350 volts to be applied to the circuit, 
from the front of the panels with all access doors closed. 

(2) Proper bleeder resistors or other automatic means shall be in- 
stalled across all the capacitor banks to lower any voltage which 
may remain accessible with access door open to less than 350 
volts within two seconds after the access door is opened. 

(3) All plate supply and other high voltage equipment, including 
transformers, filters, rectifiers and motor generators, shall be 
protected so as to prevent injury to operating personnel. 
(a) Commutator guards shall be provided on all high voltage 

rotating machinery. Coupling guards should be provided on 
motor generators. 

(b) Power equipment and control panels of the transmitters shall 
meet the above requirements (exposed 220 volt AC switching 
equipment on the front of the power control panels is not 
recommended but is not prohibited). 

(c) Power equipment located at a television broadcast station not 
directly associated with the transmitters (not purchased as 
part of same), such as power distribution panels, are not 
under the jurisdiction of the Commission; therefore Section 
3.654 does not apply. 

(4) Metering equipment 
(a) All instruments having more than 1,000 volts potential to 

ground on the movement shall be protected by a cage or 
cover in addition to the regular case. (Some instruments are 
designed by the manufacturers to operate safely with volt- 
ages in excess of 1,000 volts on the movement. If it can be 
shown by the manufacturer's rating that the instrument will 
operate safely at the applied potential, additional protection 
is not necessary.) 

(b) In case the plate voltmeters are located on the low potential 
side of the multiplier resistors with the potential of the high 
potential terminal of the instruments at or less than 1,000 
volts above ground, no protective case is required. However, 
it is good practice to protect voltmeters subject to more than 
5,000 volts with suitable over -voltage protective devices 
across the instrument terminals in case the winding opens. 

(e) Transmission line meters and any other radio frequency 
instrument which may be necessary for the operator to read 
shall be so installed as to be easily and accurately read 
without the operator having to risk contact with circuits 
carrying high potential radio frequency energy. 

(d) It is recommended that component parts comply as much as 
possible with the component specifications designated by the 
Army -Navy Electronics Standards Agency. 

E. Wiring and Shielding 
(1) The transmitter panels or units shall be wired in accordance 

s The pertinent sections of article 810 of the National Electrical Code reads as follows: 
"8191. General. -Transmitters shall comply with the following: 

"a. Enclosing. -The transmitter shall be enclosed in a metal frame or grille, or sep- 
arated from the operating space by a barrier or other equivalent means, all metallic 
parts of which are effectually connected to ground. 

"b. Grounding of controls. -AU external metallic handles and controls accessible to 
the operating personnel shall be effectually grounded. No circuit in excess of 160 volts 
shall have any parts exposed to direct contact. A complete dead -front type of switchboard 
is preferred. 

c. Interlock. on doors. -All access doors shall be provided with interlocks which will 
disconnect all voltages in excess of 850 volts when any access door is opened." 

BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


with standard practice, such as insulated leads properly cabled 
and supported, concentric lines or rigid bus bar properly in- 
sulated and protected. 

(2) Wiring between units of the transmitters, with the exception of 
circuits carrying radio frequency energy or video energy, shall 
be installed in conduits or approved fiber or metal raceways to 
protect it from mechanical injury. 

(3) Circuits carrying radio frequency or video energy between units 
shall be either coaxial, two wire balanced lines, or properly 
shielded. 

(4) All stages or units shall be adequately shielded and filtered to 
prevent interaction and radiation. 

(5) The frequency and modulation monitors and associated radio 
frequency lines to the transmitter shall be thoroughly shielded. 

F. Installation 
(1) The installation shall be made in suitable quarters. 
(2) Since an operator must be on duty during operation, suitable 

facilities for his welfare and comfort shall be provided. 
G. Spare tubes 

A spare tube of every type employed in the transmitters and frequency 
modulation monitors shall be kept on hand at the equipment location. 
When more than one tube of any type are employed, the following 
table determines the number of spares of that type required: 

Spares 
Number of each type employed: required 
1 or 2 1 
3 to 5 ___ 2 
6to8 ___ 3 
9 or more 4 

An accurate circuit diagram and list of required spare tubes, as 
furnished by the manufacturer of the equipment, shall be supplied 
and retained at the transmitter location. 

H. Operation 
In addition to specific requirements of the rules governing television 
broadcast stations, the following operating requirements are specified: 
(1) Spurious emissions, including radio frequency harmonics, shall 

be maintained at as low a level as the state of the art permits. 
(2) If a limiting or compression amplifier is used in conjunction with 

the aural transmitter, due operating precautions should be main- 
tained in its use due to pre- emphasis in the transmitting system. 

I. Studio Equipment 
Studio equipment shall be subject to all the above requirements where 
applicable except as follows: 
(1) If properly covered by an underwriters' certificate, it will be 

considered as satisfying safety requirements. 
(2) Section 8191 of Article 810 of the National Electrical Code shall 

apply for voltages only in excess of 50 volts. 
No specific requirements are made relative to the design and acoustical 
treatment of studios. However, the design of studios, particularly the 
main studio, shall be compatible with the required performance charac- 
teristics of television broadcast stations. 

10. Indicating Instruments 

A. A television broadcast station shall be equipped wth suitable in- 
dicating instruments of accepted accuracy to measure the direct 
plate voltage and current of the last radio stage of the visual 
and aural transmitter and an instrument for reading the trans- 
mission line of both transmitters. 

The following requirements and specifications shall apply to indicating 
instruments used by television broadcast stations in compliance with 
this rule: 
(1) Length of scale shall be not less than 2 3/10 inches. 
(2) Accuracy shall be at least 2 per cent of the full scale reading. 
(3) Scale shall have at least 40 divisions. 
(4) Full scale reading shall be not greater than five times the mini- 

mum normal indication. 
No specifications are prescribed at this time regarding the peak 
indicating device required by Section 11B (1) of these standards. 

B. No instruments indicating the plate current or plate voltage of the 
last radio stage shall be changed or replaced without written authority 
of the Commission, except by instruments of the same maximum scale 
readings and accuracy. Requests for authority to use an instrument 
of different maximum scale reading and /or accuracy shall be made by 
letter or telegram giving the manufacturer's name, type number, and 
full scale reading of the proposed instrument and the values of current 
or voltage the instrument will be employed to indicate. Requests for 
temporary authority to operate without an instrument or with a sub- 
stitute instrument may be made by letter or telegram stating the 
necessity therefor and the period involved. 

C. No required instrument the accuracy of which is questionable shall 
be employed. Repairs and calibration of instruments shall be made 
by the manufacturer, or by an authorized instrument repair 
service of the manufacturer, or by some other properly qualified 
or equipped instrument repair service. In any case., the repaired 
instrument must be supplied with a certificate of calibration. 

D. 'Recording instruments may be employed in addition to the indicat- 
ing instruments to record the direct plate current and /or voltage 
to the last radio stage provided that they do not affect the operation 
of the circuits or accuracy of the indicating instruments. If the 
records are to be used in any proceeding before the Commission, as 
representative of operation, the accuracy must be the equivalent of 
the indicating instruments and the calibration shall be checked 
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at such intervals as to insure 
the retention of such accuracy. 

E. The function of each instrument 
used in the equipment shall be 
clearly and permanently shown 
on the instrument itself or on 
the panel immediately adjacent 
thereto. 

11. Operating Power - 
Determination and Maintenance 

A. Determination 
(1) Visual transmitter 

The average power shall be 
measured while operating 
into a dummy load of sub- 
stantially zero reactance 
and a resistance equal to 
the transmission line surge 
impedance, while transmit- 
ting a standard black tele- 
vision picture. The peak 
power shall be the power 
obtained by this method, 
multiplied by the f act or 
1.68. During this measure- 
ment the direct plate volt- 
age and current of the last 
radio stage and the peak 
output voltage or current 
shall be read for use below. 

(2) Aural transmitter 
The operating power of the 
aural transmitter shall be 
determined by the indirect 
method. This is the product 
of the plate voltage (Ep) 
and the plate current (Ip) 
of the last radio stage, and 
an efficiency factor, F; that 
is: 

Operating power = 
Ep x Ip x F 

The efficiency factor, F, 
shall be established by the 
transmitter manufacturer 
for each type of transmitter 
for which he requests FCC 
approval, and s h a 11 be 
shown in t h e instruction 
books supplied to the cus- 
tomer with each transmit- 
ter. In the case of com- 
posite equipment the factor 
F shall be furnished to the 
Commission by the appli- 
cant along with a statement 
of the basis used in deter- 
mining such factor. 

B. Maintenance 
(1) Visual Transmitter 

The peak power shall be 
monitored by a peak read- 
ing device which reads pro- 
portionally to other voltage 
or current on the transmis- 
sion line operating into the 
antenna, the meter to be 
calibrated during the meas- 
urement described in A(1) 
above. The operating power 
as so monitored shall be 
maintained as near as prac- 
ticable to the authorized 
operating power and shall 
not exceed the limits of 10 
percent above and 20 per- 
cent below the authorized 
power except in emerg- 
encies. 
As a further check both 
plate voltage and plate cur- 
rent of the output stage 
shall be measured with a 
standard black television 
picture with the transmitter 
operating into the antenna. 
Those valves must agree 
substantially with corres- 
ponding readings taken un- 
der A ( 1) above. 

(2) Aural Transmitter 
The operating power of 
aural transmitters shall be 

(Continued on page 5S0) 

(The scale at right to be used with 
charts on pages 530-538.) 

POWER 
RADIATED -i000 aw 

APPENDIX 17 

1946 Year ook Number Page 529 

www.americanradiohistory.com

www.americanradiohistory.com


up 
000 

Pr 
00 

00000 
01000 

loo tee 

te00,000 

-10MILES 

=p 

-b 

b 
--!0 
-0 
7-A 
=p 

-100 

-00 
-120 

-130 

00,000 

0,000 

000 

s 500 IÁ00 2P00 
ANTENNA HEIGHT IN FEET 

APPENDIX is 
FIGURE 1 

.rte 

GROUND WAVE SIGNAL RANGE FOR TELEVISION 
46 me, o= 5x10 

" 
"a.m.u., 6 =I5, RECEIVING ANTENNA HEIGHT 30 FEET 

FOR HORIZONTAL (AND APPROX. FOR VERTICAL) POLARIZATION 

(Gauge on page 529 to be used in conjunction with this chart) 

maintained as near as practicable to the authorized operating power, 
and shall not exceed the limits of 10 percent above and 20 percent below 
the authorized power except in emergencies. 
(3) In the event it becomes impossible to operate with the authorized 
power, the station may be operated with reduced power for a period of 
10 days or less provided the Commission and the Inspector in Charge 
of the district in which the station is located shall he notified in writing 
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10,000 

immediately thereafter and also upon the resumption of the normal 
operating power. 

12. Auxiliary Transmitters 
Auxiliary transmitters may not exceed the power rating of the main 
transmitters. As a general guide specifications for auxiliary transmitters 
should conform as much as possible to those of the main transmitters. 
N,o requirements are set forth at this time. 
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STANDARDS OF GOOD ENGINEERING PRACTICE FOR FM STATIONS 

INTRODUCTION 
There are presented herein the Commission's engineering standards relating 

to the allocation and operation of FM broadcast stations. These standards also 
apply to noncommercial educational (FM) broadcast stations, except as noted 
herein. The Commission's Rules and Regulations contain references to these 
standards, which have been approved by the Commission and thus are con- 
sidered as reflecting its opinion in all matters involved. 

The standards set forth herein are those deemed necessary for the construc- 
tion and operation of FM broadcast stations to meet the requirements of tech- 
nical regulations and for operation in the public interest along technical lines 
not otherwise enunciated. These standards are based upon the best engineering 
data available, including evidence at hearings conferences with radio engineers. 
and data supplied by manufacturers of radio equipment and by licensees of 
FM broadcast stations. These standards are complete in themselves and super- 
sede previous engineering standards or policies of the Commission concerning 
FM broadcast stations. While these standards provide for flexibility and indi- 
cate the conditions under which they are applicable it is not expected that 
material deviation from the fundamental principles will be recognized unless 
full information is submitted as to the need and reasons therefor. 

These standards will necessarily be revised from time to time as progress is 
made in the art. The Commission will accumulate and analyze engineering data 
available as to the progress of the art so that these standards may be kept 
current with technical developments. 
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1. DEFINITIONS 

A. FM Broadcast station -The term "FM broadcast station" means a station 
employing frequency modulation in the FM broadcast band and li.ensed pri- 
marily for the tranmission of radiotelephone emissions intended to be received 
by the general public. 

B. Frequency modulation -The term "frequency modulation" means a sys- 
tem of modulation where the instantaneous radio frequency varies in proportion 
to the instantaneous amplitude of the modulating signal (amplitude of modulat- 
ing signal to be measured after pre -emphasis, if used) and the instantaneous 
radio frequency is independent of the frequency of the modulating signal. 

C. FM broadcast band -The term "FM broadcast band" mean's the band 
of frequencies extending from 88 to 108 megacycles, which includes those as- 
signed to noncommercial educational broadcasting. 

D. Center frequency -The term "center frequency" means: 
(1) The average frequency of the emitted wave when modulated by a sinusoi- 

dal signal. 
(2) The frequency of the emitted wave without modulation. 
E. Frequency awing -The term "frequency swing" means the instantaneous 

departure of the frequency of the emitted wave from the center frequency re- 
sulting from modulation. 

F. FM broadcast channel -The term "FM broadcast channel" means a 
band of frequencies 200 kilocycles wide and is designated by its center frequency. 
Channels for FM broadcast stations begin at 88.1 megacycles and continue in 
successive steps of 200 kilocycles to and including 107.9 megacycles. 

G. Antenna field gain -The term "antenna field gain" of an FM broadcast 
antenna means the ratio of the effective free space field intensity produced at 
one mile in the horizontal plane expressed in millivolts per meter for 1 kilo- 
watt antenna input power to 137.6 my /m. 

H. Free apace field intensity -The term "free space field intensity" means 
the field intensity that would exist at a point in the absence of waves reflected 
from the earth or other reflecting objects. 

I. Multiplex transmission -The term "multiplex transmission" means the 
simultaneous transmission of two or more signals within a single channel. 
Multiplex transmission as applied to FM broadcast stations means the trans- 
mission of facsimile or other signals in addition to the regular broadcast 
signals. 

J. Percentage modulation -The term "percentage modulation" as applied 
to frequency modulation means the ratio of the actual frequency swing to the 
frequency swing defined as 100 percent modulation. expressed in percentage. 
For FM broadcast stations, a frequency swing of ± 75 kilocycles is defined 
as 100 percent modulation. 

R. Effective Radiated Power -The term "effective radiated power" means 
the product of the antenna power (transmitter output power less transmission 
line loss) times (1) the antenna power gain, or (2) the antenna field gain 
squared. 

L. Service area -The term "service area" as applied to PM broadcasting 
means the service resulting from an assigned effective radiated power and an- 
tenna height above average terrain. 

M. Antenna height above average terrain -The term "antenna height above 
average terrain" means the average of the antenna heights above the terrain 
from two to ten miles from the antenna. (In general a different antenna height 
will be determined by each direction from the antenna. The average of these 
various heights is considered as the antenna height above average terrain.) 

2. ENGINEERING STANDARDS OF ALLOCATION 

A. Sections 3.202 to 3.205 inclusive of the Rules and Regulations describe 
the basis for allocation of FM Broadcast Stations, including the division of 
the United States into Areas I and II. Where reference is made in the Rules 
to antenna heights of Community Stations, Section 2 E (1) of these Standards 
should be consulted: for other classes of FM Broadcast Stations, Section 
2 E (2) should be consulted. 

As noted in Section 3204 (b) of the Rules, the Commission will designate 
service areas for Metropolitan Stations in Area II. In addition to the showing 
required by this Rule a special showing must be included in the application 
concerning the area proposed to be served, in the event that (1) such area 
is smaller than the service area designated by the Commission, or (2) such 
area is smaller than that which would appear to be the appropriate service 
area, in cases where it has not been designated by the Commission. The proposed 
area to be served must be substantially greater than that which could be served 
by a Community station. 

B. In determining the predicted and measured field intensity contours of 
FM broadcast stations the following shall govern: 

(1) Community stations will normally not be required to determine their 
contours. 

(2) Metropolitan Stations shall determine the extent of their 1000 uv /m 
and 50 uv /m contours. 

(3) Rural stations shall determine their 1000 uv /m, 50 uv /m and 20 
uv /m contours.* 

The above contours shall be determined in accordance with the methods pre- 
scribed in these Standards. 

C. Although some service is provided by tropospheric waves, the service area 
is considered to be only that served by the ground wave. The extent of the 
service is determined by the point at which the ground wave is no longer of 
sufficient intensity to provide satisfactory broadcast service. The field intensity 
considered necessary for service is as follows: 

The 20 uv /m contour is desired In this case for use by the Commission ht determining 
the usability of a signal of such low intensity. 
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TABLE I 

Area Median Field Intensity 
City business or factory areas 1000 uv /m 
Rural areas 50 uv /m 
A median field intensity of 3000 to 5000 uv /m should be placed over the 
principal city to be served, and a median field intensity of 1000 uv /m should 
be placed over the business district of cities of 10,000 or greater within the 
metropolitan district served. The field intensity to be provided over the main 
studio is specified by Sections 3.203, 3.204, and 3.205 of the Rules. 
These figures are based upon the usual noise levels encountered in the several 
areas and upon the absence of interference from other FM stations. 

D. A basis for allocation of satellite stations has not yet been determined. 
For the present, applications will be considered on their individual merits. 

E. The service area is predicted as follows: 
(1) Community stations 
A map, topographic where obtainable, shall be submitted for the area within 

15 miles of the proposed antenna site. On this map shall be indicated the an- 
tenna location and a circle of 10 miles radius with the antenna location as 
center. Representative points shall be picked on this circle 15 degrees apart 
and the elevation of these points determined. The average elevation of these 
points will be considered the average elevation of the circle. The difference be- 
tween the elevation of the center of the radiating system and the average 
elevation of this circle shall be considered the height of the antenna over the 
terrain 10 miles from the transmitter. In cases where the applicant believes 
this method to be grossly in error due to peculiarities of the terrain, this 
method shall be used for determining the antenna height but a showing may 
be made, if desired, determining the height by other means and describing the 
method used. Calculations of the service contours of Community stations are 
not required. 

(2) Metropolitan and Rural stations 
Profile graphs must be drawn for at least eight radials from the proposed an- 

tenna site. These profiles should be prepared for each radial beginning at the 
antenna site and extending to ten miles therefrom. Normally the radials are 
drawn for each 45° of azimuth; however, where feasible the radials should be 
drawn for angles along which roads tend to follow. (The latter method may 
be helpful in obtaining topographical data where otherwise unavailable, and 
is particularly useful in connection with mobile field intensity measurements of 
the station and correlation of such measurements with predicted field intensi- 
ties). In each case one or more radials must include the principal city or 
cities to be served, particularly in cases of rugged terrain, even though the city 
may be more than 10 miles from the antenna site. The profile graph for each 
radial should be plotted by contour intervals of from 40 to 100 feet and where 
the data permits, at least 50 points of elevation (generally uniformly spaced) 
should be used for each radial. In instances of very rugged terrain where the 
use of contour intervals of 100 feet would result in several points in a short 
distance, 200 or 400 foot contour intervals may be used for such distances. 
On the other hand, where the terrain is uniform or gently sloping the smallest 
contour interval indicated on the topographic map (see below) should be used. 
although only a relatively few points may be available. The profile graph should 
accurately indicate the topography for each radial, and the graphs should be 
plotted with the distance in miles as the abscissa and the elevation in feet above 
mean sea level as the ordinate. The profile graphs should indicate the source 
of the topographical data employed. The graph should also show the elevation 
of the center of the radiating system. The graph may be plotted either on 
rectangular coordinate paper or on special paper which shows the curvature of 
the earth. It is not necessary to take the curvature of the earth into considera- 
tion in this procedure, as this factor is taken care of in the chart showing 
signal intensities (Figure 1). 

The average elevation of the eight mile distance between two and ten miles 
from the antenna site should then he determined from the profile graph for 
each radial. This may be obtained by averaging a large number of equally 
spaced points, by using a planimeter, or by obtaining the median elevation (that 
exceeded for 50% of the distance) in sectors and averaging these values. 

To determine the distance to a particular contour Figure 1 concerning the range 
of FM broadcast stations should be used. This chart has been prepared for a 
frequency in the center of the band and is to he used for all FM broadcast 
channels. since little change results over this frequency range. The distance 
to a contour is determined by the effective radiated power and the antenna 
height. The height of the antenna used in connection with Figure 1 should 
be the height of the center of the proposed antenna radiator above the average 
elevation obtained by the preceding method. The distances shown by Figure 
1 are based upon an effective radiated power of one kilowatt; to use the chart 
for other powers, the sliding scale associated with the chart should be trimmed 
and used as the ordinate scale. This sliding scale is placed on the chart with 
the appropriate gradation for power in line with the lower line of the top 
edge of the chart. The right edge of the scale is placed in line with the appro- 
priate antenna height graduations and the chart then becomes direct reading 
for this power and antenna height. Where the antenna height is not one of 
those for which a scale is provided, the signal strength or distance is determined 
by interpolation between the curves connecting the equidistant points. 

The foregoing process of determining the extent of the required contours 
shall be followed in determining the boundary of the proposed service area. The 
areas within the required contours must be determined and submitted with 
each application for these classes of FM broadcast stations. Each appli- 
cation shall include a map showing these contours, and for this purpose Sec- 
tional Aeronautical charts or other maps having a convenient scale may be 
used. The map shall show the radials along which the profile charts and ex- 
pected field strengths have been determined. The area within each contour 
should then be measured (by planimeter or other approximate means) to 
determine the number of square miles therein. In computing the area within 
the contours, exclude (1) areas beyond the borders of the United States, and 
(2) large bodies of water, such as ocean areas, gulfs, sounds, bays, large lakes. 
etc., but not rivers. 

In cases where the terrain in one or more directions from the antenna site 
departs widely from the average elevation of the two to ten mile sector, the 
application of this prediction method may indicate contour distances that are 
different from those which may be expected in practice. In such cases the 
prediction method should be followed, but a showing may be made if desired 
concerning the distance to the contour as determined by other means. Such 
showing should include data concerning the procedure employed and sample 
calculations. For example, a mountain ridge may indicate the practical limit 
q service although the prediction method may indicate the contour elsewhere. 
In cases of such limitation, the map of predicted coverage should show both 
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the regular predicted area and the area as limited or extended by terrain. 
Both areas should be measured, as previously described ; the area obtained by 
the regular prediction method should be given in the application form, with 
a supplementary note giving the limited or extended area. In special cases 
the Commission may require additional information as to the terrain in the 
proposed service area. 

In determining the population served by FM broadcast stations, it is con- 
sidered that the built -up city areas and business districts in cities having over 
10,000 population and located beyond the 1,000 uv /m contour do not receive 
adequate service. Minor Civil Division maps (1940 Census) should be used 
in making population counts, excluding cities not receiving adequate service. 
Where a contour divides a minor division, uniform distribution of population 
within the division should be assumed in order to determine the population 
included within the contour, unless a more accurate count is available. 

3. TOPOGRAPHICAL DATA 

In the preparation of the profile graphs previously described, the elevations or 
contour intervals shall be taken from the U. S. Geological Topographical Quad- 
rangle Sheets for all areas for which such maps are available. If such maps are 
not published for the area in question, the next best topographic information 
should be used. Topographic data may sometimes be obtained from state and 
municipal agencies. The data from the Sectional Aeronautical Charts (including 
bench marks), or railroad depot elevations and highway elevations from road 
maps, may be used where no better information is available. In cases where 
limited topographic data can be obtained, use may be made of an altimeter in 
a car driven along roads extending generally radially from the transmitter site. 

The Commission will not ordinarily require the submission of topographical 
maps for areas beyond 15 miles from the antenna site, but the maps must in- 
clude the principal city or cities to be served. If it appears necessary, addi- 
tional data may be requested. 

The U. S. Geological Survey Topography Quadrangle Sheets may be obtained 
from the U. S. Geological Survey, Department of the Interior, Washington, 
D. C., for ten cents each. The Sectional Aeronautical Charts are available from 
the U. S. Coast and Geodetic Survey, Department of Commerce, Washington, 
D.-C., for twenty -five cents each. Other sources of topographic maps or data 
will be furnished at a later date. 

4. INTERFERENCE STANDARDS 

Field intensity measurements are preferable in predicting interference be- 
tween FM broadcast stations and should be used, when available. in determining 
the extent of interference, (For methods and procedure, see Section 5). In lieu 
of measurements, the interference should be predicted in accordance with the 
method described herein. 

Objectionable interference is considered to exist when the interfering signal 
exceeds that given by the ratios of Table II. In Table II the desired signal 
is median field and the undesired signal is the tropospheric signal intensity 
exceeding for 1% of the time. 

(Continued on page 536) 
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STANDARDS OF GOOD ENGINEERING PRACTICE FOR FM STATIONS 
(Continued from page 535) 

TABLE II 
Channel Separation Ration of Desired to Undesired Signals 
Same channel 10:1 
Adjacent channel 2 :1 

(200 kc removed) 
Objectionable interference is not considered to exist when the channel separa- 

tion is 400 kc or greater. Accordingly, FM broadcast stations in the same city 
or same area may be assigned channels 400 kc apart. In the assignment of FM broadcast facilities the Commission will endeavor to provide the optimum use or 
the channels in the band, and accordingly may assign a cuannel different than that requested in an application. 

In predicting the extent of interference within the ground wave service area 
of a station, the tropospheric signal intensity (from co- channel and adjacent 
channel stations) existing for one percent of the time shall be employed. The 
one percent values for one kilowatt of power and various antenna heights are 
given in Figure 2, and values for other powers may be obtained by use of the 
sliding scale as for Figure 1. The values indicated by Figure 2 are based upon 
available data, and are subject to change as additional information concerning 
tropospheric wave propagation is obtained. 

In determining the points at which the interference ratio is equal to the 
values shown in Table II, the field intensities for the two interfering signals 
under consideration should be computed for a considerable number of points 
along the line between the two stations. Using this data, field intensity versus 
distance curves should be plotted (e.g., cross- curves on graph paper) in order 
to determine the points on this path where the interference ratios exist. The 
points established by this method, together with the points along the contours 
where the same ratios are determined, are considered to be generally sufficient 
to predict the area of interference. Additional points may be required in the 
case of irregular terrain or the use of directional antenna systems. 

The area of interference, if any, shall be shown in connection with the map 
of predicted coverage required by the application form, together with the basic 
data employed in computing such interference. The map shall show the inter- 
ference within the 50 uv /m contour. 

5. FIELD INTENSITY MEASUREMENTS IN ALLOCATION 

When field intensity measurements are required by the Commission's rules or 
when employed in determining the extent of service or interference of existing 
stations, such measurements should be made in accordance with the procedure 
outlined herein. 

Measurements made to determine the service and interference areas of FM 
broadcast stations should be made with mobile equipment along roads which 
are as close and similar as possible to the radials showing topography which 
were submitted with the application for construction permit. Suitable measuring 
equipment and a continuous recording device must be employed, the chart of 
which is either directly driven from the speedometer of the automobile in which 
the equipment is mounted or so arranged that distances and identifying land- 
marks may be readily noted. The measuring equipment must be calibrated against 
recognized standards of field intensity and so constructed that it will maintain 
an acceptable accuracy of measurement while in motion or when stationary. 
The equipment should be so operated that the recorder chart can be calibrated 
directly in field intensity in order to facilitate analysis of the chart. The re- 
ceiving antenna must be non- directional and of the same polarization as the 
transmitting antenna. 

Mobile measurements should be made with a minimum chart speed of 3 inches 
per mile and preferably 5 or 6 inches per mile. Locations shall be noted on the 
recorder chart as frequently as necessary to definitely fix the relation between 
the measured field intensity and the location. The time constant of the equipment 
should be such to permit adequate analysis of the charts, and the time constant 
employed shall be shown. Measurements should be made to a point on each 
radial well beyond the particular contour under investigation. The transmitter 
power shall be maintained as close as possible to the authorized power 
throughout the survey. 

After the measurements are completed, the recorder chart shall be divided into 
not less than 15 sections on each equivalent radial from the station. The field 
intensity in each section of the chart shall be analyzed to determine the field 
intensity received 50 percent of the distance (median field) throughout the 
section, and this median field intensity associated with the corresponding sector 
of the radial. The field intensity figures must be corrected for a receiving antenna 
elevation of thirty feet and for any directional effects of the automobile not 
otherwise compensated. This data should be plotted for each radial, using log - 
coordinate paper with distance as the abscissa and field intensity as the 
ordinate. A smooth curve should be drawn through these points (of median 
fields for all sectors), and this curve used to determine the distance to the desired 
contour. The distances obtained for each radial may then be plotted on the 
map of predicted coverage or on polar coordinate paper (excluding water areas. 
etc.) to determine the service and interference areas of a station. 

In making measurements to establish the field intensity contours of n station. 
mobile recordings should be made along each of the radials drawn in Section 
2 E above. Measurements should extend from the vicinity of the station out 
to the 1000 uv /m measured contour and somewhat beyond (at the present time 
it is not considered practical to conduct mobile measurements far beyond this 
contour due to the fading ratio at weak fields, which complicates analysis of 
the charts). These measurements would be made for the purpose of determining 
the variation of the measured contours from those predicted, and it is expected 
that initially the correlation of the measured 1000 uv /m with the predicted 
1000 uv /m contour will be used as a basis in determining adherence to authorized 
service areas within the 50 uv /m contour. Adjustment of power or antenna may 
be required to fit the actual contours to that predicted. 

In addition to the 1000 uv /m contour, the map of measured coverage shall show 
the 50 uv /m contour as determined by employing Figure 1 and the distance to 
the 1000 uv /m contour along each radial. The sliding scale shall be placed on 
the figure at the appropriate antenna height for the radial in question and then 
moved so the distance to the 1000 uv /m contour (as measured) and the 1000 
uv /m mark are opposite. The distance to the 50 uv /m contour is then given 
opposite the 50 uv /m mark on the scale. 
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In predicting tropospheric interference on the basis of the above measure- 
ments, such measurements shall be carried out in the. manner indicated above 
to determine the 1000 uv /m contour. Using Figure 1 and its associated sliding 
scale, the equivalent radiated power shall be determined by placing the sliding 
scale on the chart (using the appropriate antenna height) and moving the scale 
until the distance to the 1000 uv /m contour (as determined above), and the 
1000 uv /m mark are opposite. The equivalent radiated power is then read from 
the sliding scale where it crosses the lower line of the top edge of the chart. 
Changing to Figure 2 and using the equivalent radiated power just determined. 
the distance to the interfering contour under investigation is read in the usual 
manner. 

In certain cases the Commission may desire more information or recordings 
and in these instances special instructions will be issued. This may include fixed 
location measurements to determine tropospheric propagation and fading ratios. 

Complete data taken in conjunction with field intensity measurements shall be 
submitted to the Commission in affidavit form, including the following: 

A. Map or maps showing the roads or points where measurements were made. 
the service and /or interference areas determined by the prediction method ano 
by the measurements, and any unusual terrain characteristics existing in these 
areas. (This map may preferably be of a type showing topography in the area). 

B. If a directional transmitting antenna is employed, a diagram on polar co- 
ordinate paper showing the predicted free space field intensity in millivolts per 
meter at one mile in all directions. (See Section 7). 

C. A full description of the procedures and methods employed including the 
type of equipment, the method of installation and operation, and calibration 
procedures. 

D. Complete data obtained during the survey, including calibration. 
E. Antenna system and power employed during the survey. 
F. Name, address. and qualifications of the engineer or engineers making the 

measurements. 
All data shall be submitted to the Commission in triplicate, except that only 

the original or one photostatic copy need be submitted of the actual recording 
tapes. 

6. TRANSMITTER LOCATION 

A. The transmitter location should be as near the center of the proposed 
service area as possible consistent with the applicant's ability to find a site 
with sufficent elevation to provide service throughout the area. Location of the 
antenna at a point of high elevation is necessary to reduce to a minimum the 
shadow effect on propagation due to hills and buildings which may reduce 
materially the intensity of the station's signals in a particular direction. The 
transmitting site should be selected consistent with the purpose of the station. 
i.e., whether it is intended to serve a small city, a metropolitan area or a large 
region. Inasmuch as service may be provided by signals of 1000 uv /m or greater 
field intensities in metropolitan areas, and inasmuch as signals as low as 20 
tiv /m may provide service in rural areas, considerable latitude in the geo- 
graphical location of the transmitter is permitted ; however, the necessity for a 
high elevation for the antenna may render this problem difficult. In general. 
the transmitting antenna of a station should be located at the most central 
point at the highest elevation available. In providing the best degree of service 
to an area, it is usually preferable to use a high antenna rather than a lower 
antenna with increased transmitter power. The location should be so chosen 
that line -of -sight can be obtained from the antenna over the principal city or 
cities to be served ; in no event should there be a major obstruction in this path. 

B. The transmitting location should be selected so that the 100 uv /m contour 
encompasses the urban population within the area to be served and the 50 uv /m 
or the interference free contour coincides generally with the limits of the area 
to be served. It is recognized that topography, shape of the desired service area. 
and population distribution may make the choice of a transmitter location 
difficult. In such cases consideration may be given to the use of a directional 
antenna system, although it is generally preferable to choose a site where a 
non-directional antenna may be employed. 

C. In cases of questionable antenna locations it is desirable to conduct propa- 
gation tests to indicate the field intensity expected in the principal city or cities 
to be served and in other areas, particularly where severe shadow problems 
may be expected. In considering applications proposing the use of such loca- 
tions. the Commission may require site tests to be made. Such tests should be 
made in accordance with the measurement procedure previously described, and 
full data thereon must be supplied to the Commission. Test transmitters should 
employ an antenna having a height as close as possible to the proposed antenna 
height, using a balloon or other support if necessary and feasible. Information 
concerning the authorization of site tests may be obtained from the Commission 
upon request. 

D. Present information is not sufficiently complete to establish "blanket 
areas" of FM broadcast stations, which are defined as those areas adjacent to 
the transmitters in which the reception of other stations is subject to inter- 
ference due to the strong signal from the stations. Where it is found necessary 
to locate the transmitter in a residential area where blanketing problems may 
appear to be excessive, the application must include a showing concerning the 
availability of other sites. The authorization of station construction in areas 
where blanketing problema appear to be excessive will be on the basis that the 
applicant will assume full responsibility for the adjustment of reasonable com- 
plaints arising from excessively strong signals of the applicant's station. As a 
means of minimizing interference problems, it is expected that stations adjacent 
in location will generally be assigned frequencies that are generally adjacent. 
Insofar as is feasible, frequency assignments for stations at separated locations 
will also be separated. 

Cognizance must of course be taken regarding the possible hazard of the 
proposed antenna structure to aviation and the proximity of the proposed site to 
airports and airways. In passing on proposed construction, the Commission 
refers each case to the CAA for its recommendations. Antenna painting and /or 
lighting may be required at the time of construction or at a later date. 

7. ANTENNA SYSTEMS 

A. It shall be standard to employ horizontal polarization. If the use of vertical 
polarization appears desirable in special circumstances, its use may be author- 
ized upon a showing of need. 
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B. The antenna must be constructed so that it Is as clear as possible of sur- 
rounding buildings or objects that would cause shadow problems. 

C. Applications proposing the use of directional antenna systems must be 
accompanied by the following: 

(1) Complete description of the proposed antenna system. 
(2) Orientation of array with respect to true north; time phasing of fields 

from elements (degrees lending or lagging) ; space phasing of elements (in 
feet and in degrees) ; ratio of fields from elements. 

(3) Calculated field intensity pattern (on letter -size polar coordinate paper) 
giving the free space field intensity in millivolts per meter at one mile in the 
horizontal plane, together with the formula used, constants employed, sample 
calculations and tabulation of calculation data. 

(4) Name, address, and qualifications of the engineer making the calculations. 
D. Applications proposing the use of FM broadcast antennas in the immediate 

vicinity (i.e., 200 feet or less) of (1) other FM broadcast antennas, or (2) 
television broadcast antennae for frequencies adjacent to the FM broadcast band, 
must include a showing as to the expected effect, if any, of such proximate 
operation. 

In cases where it is proposed to use a tower of a standard broadcast station 
as a supporting structure for an FM broadcast antenna, an application for 
construction permit (or modification of construction permit) for such station 
must be tiled for consideration with the FM application. Applications may be 
required for other classes of stations when their towers are to be used lu 
connection with FM broadcast stations. 

When an FM broadcast antenna is mounted on a non- directional standard 
broadcast antenna, new resistance measurements must he made of the standard 
broadcast antenna after installation and testing of the FM broadcast antenna.. 
During the installation and until the new resistance determination is approved, 
the standard broadcast station licensee should apply for authority (informal 
application) to operate by the indirect method of power determination. The FM 
broadcast license application will not be considered until the application form 
concerning resistance measurements is filed for the standard broadcast station. 

When an FM broadcast antenna is mounted on an element of a standard 
broadcast directional antenna, a full engineering study concerning the effect of 
the FM broadcast antenna on the directional pattern must be filed with the 
application concerning the standard broadcast station. Depending upon the 
individual case, the Commission may require readjustment and certain field 
intensity measurements of the standard broadcast station following the comple- 
tion of the FM broadcast antenna system. 

When the proposed FM broadcast antenna is to be mounted on a tower in the 
vicinity of a standard broadcast directional array and it appears that the 
operation of the directional antenna system may be affected, an engineering 
study must be filed with the FM broadcast application concerning the effect 
of the FM broadcast antenna on the directional pattern. Readjustment and 
field intensity measurements of the standard broadcast station may be required 
following construction of the FM broadcast antenna. 

Information regarding data required in connection with standard broadcast 
directional antenna systems may be found in the Standards of Good Engineering 
Practice Concerning Standard Broadcast Stations. 

In the event a common tower is used by two or more licensees for antenna 
and /or antenna supporting purposes, the licensee who is owner of the tower 
shall assume full responsibility for the installation and maintenance of any 
painting or lighting requirements. In the event of shared ownership, one licensee 
shall assume such responsibility and advise the Commission accordingly. 

E. It is recommended that an emergency FM broadcast antenna be installed, 
or, alternately, an auxiliary transmission line or lines if feasible in the par- 
ticular circumstances. Data thereon should be supplied with the application for 
construction permit; if proposed after station construction, an informal appli- 
cation should be submitted to the Commission. 

F. When necessary for the protection of air navigation, the antenna and 
supporting structure shall be painted and illuminated in accordance with the 
specifications supplied by the Commission pursuant to section 303 (q) of the 
Communications Act of 1934, as amended. 

These individual specifications are issued for and attached to each authori- 
zation for an installation. The details of the specifications depend on the degree 
of hazard presented by the particular installation. The tower paint shall be 
kept in good condition and repainted as often as necessary to maintain this 
condition. 

General information regarding painting and lighting requirements is contained 
in the Obstruction Marking Manual available from the Civil Aeronautics Ad- 
ministration, Washington 25, D. C. 

8. TRANSMITTERS AND ASSOCIATED EQUIPMENT 

A. Electrical Performance Standards -The general design of the FM broad - 
cast, transmitting system (from input terminals of microphone pre -amplifier, 

through audio facilities at the studio, through lines or other circuits between 
studio and transmitter, through audio facilities at the transmitter, and througa 
the transmitter, but excluding equalizers for the correction of deficiencies in 
microphone response) shall be in accordance with the following principles and 
specifications: 

(1) Standard power ratings and operating power range of FM broadcast 
transmitters shall be in accordance with the following table: 

Standard Power Rating Operating Power Range 
250 watts 

1 kw 
3 kw 

10 kw 
25 kw 
50kw 

100 kw 

250 watts or less 
250 watts- 1 kw 1- 3 kw 3- 10 kw 

10- 25 kw 
10- 50 kw 
50-100 kw 

Composite transmitters may be authorized with a power rating different from 
the above table, provided full data is supplied in the application concerning 
the basis employed in establishing the rating and the need therefor. The oper- 
ating range of such transmitters shall be from one -third of the power rating 
to the power rating. 

The transmitter shall operate satisfactorily in the operating power range 
with a frequency swing of -4. 75 kilocycles, which is defined as 100% modulation. 

(2) The transmitting system shall be capable of transmitting a band of 
frequencies from 50 to 15,000 cycles. Pre -emphasis shall be employed in ac- 
cordance with the impedence -frequency characteristic of a series inductance- 
resistance network having a time constant of 75 microseconds. (See Figure 3). 
The deviation of the system response from the standard pre -emphasis curve shall 
lie between two limits as shown in Figure 3. The upper of these limits shall be 
uniform (no deviation) from 50 to 15,000 cycles. The lower limit shall be 
uniform from 100 to 7,500 cycles, and three db below the upper limit; 
from 100 to 50 cycles the lower limit shall fall from the three db limit at a 
uniform rate of one db per octave (four db at 50 cycles) ; from 7500 to 15.000 
cycles the lower limit shall fall from the three db limit at a uniform rate of two 
dh per octave (five db at 15,000 cycles). 

(3) At any modulation frequency between 50 and 15,000 cycles and at modu- 
lation percentages of 25 %, 50 %, and 100 %, the combined audio frequency 
harmonics measured in the output of the system shall not exceed the root - 
mean- square values given in the following table: 

Modulating frequency Distortion 
50 to 100 cycles 3.5% 

100 to 7500 cycles 2.501. 
1500 to 15000 cycles 3.0% 

Measurements shall be made employing 75 microsecond de- emphasis in the 
measuring equipment and 75 microsecond pre -emphasis in the transmitting 
equipment, and without compression if a compression amplifier is employed. 
Harmonics shall be included to 30 kc.* 

It is recommended that none of the three main divisions of the system 
(transmitter, studio to transmitter circuit, and audio facilities) contribute 
over one half of these percentages since at some frequencies the total distortion 
may became the arithmetic sum of the distortions of the divisions. 

(4) The transmitting system output noise level (frequency modulation) in 
the band of 50 to 15,000 cycles shall be at least 60 decibels below the audio 
frequency level representing a frequency swing of ± 75 kilocycles. The noise - 
measuring equipment shall be provided with standard 75- microsecond de-em- 
phasis ; the ballistic characteristics of the instrument shall be similar to those 
of the Standard VU Meter. 

(5) The transmitting system output noise level (amplitude modulation) in 
the band of 50 to 15,000 cycles shall be at least 50 decibels below the level 
representing 100% amplitude modulation. The noise -measuring equipment 
shall be provided with standard 75- microsecond de- emphasis; the ballistic 
characteristics of the instrument shall be similar to those of the Standard VU 
Meter. 

(6) Automatic means shall be provided in the transmitter to maintain the 
assigned center frequency within the allowable tolerance ( ±2000 cycles). 

(7) The transmitter shall be equipped with suitable indicating instruments 

See Section 13 for measurement frequencies and other information. 

(Continued on Page 538) 
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STANDARDS OF GOOD ENGINEERING PRACTICE FOR FM STATIONS 
(Continued from page 537) 

for the determination of operating power and with other instruments as are 
necessary for proper adjustment, operation, and maintenance of the equipment 
(See Section 9). 

(8) Adequate provision shall be made for varying the transmitter output 
power to compensate for excessive variations in line voltage or for other 
factors affecting the output power. 

(9) Adequate provision shall be provided in all component parts to avoid 
overheating at the rated maximum output power. 

(10) Means should be provided for connection and continuous operation of 
approved frequency and modulation monitors. 

(11) If a limiting or compression amplifier is employed, precaution should 
be maintained in its connection in the circuit due to the use of pre -emphasis 
in the transmitting system. 

B. Construction. In general, the transmitter shall be constructed either 
on reeks and panels or in totally enclosed frames protected as required by 
article 810' of the National Electrical Code and set forth below: 

(1) Means shall be provided for making all tuning adjustments, requiring 
voltages in excess of 350 volts to be applied to the circuit, from the front of the 
panels with all access doors closed. 

(2) Proper bleeder resistors or other automatic means shall be installed 
across all capacitor banks to lower any voltage which may remain accessible 
with access door open to less than 350 volts within two seconds after the 
access door is opened. 

(31 All plate supply and other high voltage equipment, including trans- 
formers, filters, rectifiers and motor generators, shall be protected so as to 
prevent injury to operating personnel. 

(a) Commutator guards shall be provided on all high voltage rotating machin- 
ery. Coupling guards should he provided on motor generators. 

(b) Power equipment and control panels of the transmitter shall meet the 
above requirements (exposed 220 volt AC switching equipment on the front 
of the power control panels is not recommended but is not prohibited). 

(e) Power equipment located at a broadcast station but not directly asso- 
ciated with the transmitter (not purchased as part of same), such as power 
distribution panels, are not under the jurisdiction of the Commission: there- 
fore Section 3.254 does not apply. 

(4) Metering equipment: 
(a) All instruments having more than 1,000 volts potential to ground on 

the movement shall be protected by a cage or cover in addition to the regular 
case. (Some instruments are designed by the manufacturer to operate safely 
with voltages in excess of 1,000 volts on the movement. If it can be shown by 
the manufacturer's rating tha= the instrument will operate safely at the applied 
potential, additional protection is not necessary.) 

(b1 In case the plate voltmeter is located on the low potential side of the 
multiplier resistor with the potential of the high potential terminal of the 
instrument at or less than 1.000 volts above ground. no protective case is 
required. However, it is good practice to protect voltmeters subject to more 
than 5,000 volts with suitable over -voltage protective devices across the instru- 
ment terminals in case the winding opens. 

(c) Transmission line meters and any other radio frequency instrument 
which may be necessary for the operator to read shall be so installed as to be 
easily and accurately read without the operator having to risk contact with 
circuits carrying high potential radio frequency energy. 

(5) It is recommended that component parts comply as much as possible 
with the component specifications designated by the Army -Navy Electronics 
Standards Agency. 

C. Wiring and shielding 
(1) The transmitter panels or units shall be wired in accordance with 

standard switchboard practice, either with insulated leads properly cabled and 
supported or with rigid bus bar properly insulated and protected. 

(21 Wiring between units of the transmitter, with the exception of circuits 
carrying radio frequency energy, shall be installed in conduits or approved fiber 
or metal raceways for protection from mechanical injury. 

(3) Circuits carrying radio frequency energy between units shall be coaxial. 
two wire balanced lines, or properly shielded. 

(4) All stages or units shell be adequately shielded and filtered to prevent 
interaction and radiation. 

(5) The frequency and modulation monitors and associated radio frequency 
lines to the transmitter shall be thoroughly shielded. 

D. Installation 
(1) The installation shall be made in suitable quarters. 
(2) Since an operator must be on duty during operation, suitable facilities 

for his welfare and comfort shall be provided. 
E. Spare tubes. A spare tube of every type employed in the transmitter and 

frequency and modulation monitors shall be kept on hand at the equipment 
location. When more than ore tube of any type are employed, the following 
table determines the number of spares of that type required: 
Number of each type employed: Spares required 

l or 1 3to5 2 6to8 3 
9 or more 4 

' The pertinent sections of article 810 of the National Electrical Code read as follows: 
"8191. General.-Transmitters shell comply with the following: 
"a. Enclosing. -The transmitter shall be enclosed In a metal trame or grille. or sepa- 

rated from the operating space by a barrier or other equivalent means, all metallic 
parts of which are effectually cornected to ground. 

"b. Grounding of controls. -All external metallic handles and controls accessible to 
the operating personnel shall be effectually grounded. No circuit in excess of 150 
volts shall have any parts exposed to direct contact. A complete dead -front type of 
switchboard is preferred. 

"e. Interlocks on doors. -All access doors shall be provided with interlocks which 
will disconnect all voltages in excess of 350 volts when any access door is opened." 
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An accurate circuit diagram and list of required spare tubes, as furnished 
by the manufacturer of the equipment, shall be retained at the transmitter 
location. 

F. Operation. In addition to specific requirements of the rules governing 
FM broadcast stations, the following operating requirements are specified: 

(1) The maximum percentage of modulation shall be maintained in accord- 
ance with Section 3.208. However, precautions shall be taken so as not to 
substantially alter the dynamic characteristics of musical programs. 

(2) Spurious emissions, including radio frequency harmonics, shall be main- 
tained at as low a level as practicable at all times in accordance with good 
engineering practice. 

(3) If a limiting or compression amplifier is employed, care should be main- 
tained in its use due to pre -emphasis in the transmitting system. 

G. Studio Equipment. Studio equipment shall be subject to all the above 
requirements where applicable except as follows: 

(1) If properly covered by an underwriter's certificate, it will be considered 
as satisfying safety requirements. 

(2) Section 8191 of Article 810 of the National Electrical Code shall apply 
for voltages only in excess of 500 volts. 

No specific requirements are made with regards to the microphones to be 
employed. However, microphone performance (including compensating net- 
works, if employed) shall be compatible with the required performance of the 
transmitting system. 

No specific requirements are made relative to the design and acoustical 
treatment of studios. However, the design of studios, particularly the _,ain 
studio, shall be compatible with the required performance characteristics of FM 
broadcast stations. 

9. INDICATING INSTRUMENTS 
An FM broadcast transmitter shall be equipped with suitable indicating 

instruments of acceptable accuracy to measure (1) the direct plate voltage and 
current of the last radio stage, and (2) the main transmission line radio 
frequency current or voltage. 

The following requirements and specifications shall apply to indicating instru- 
ments used by FM broadcast stations: 

A. Instruments indicating the plate current or plate voltage of the last radio 
stage (linear scale instruments) shall meet the following specifications: 

(1) Length of scale shall be not less than 2 3/10 inches. 
(2) Accuracy shall be nt least 2 percent of the full scale reading. 
(3) Scale shall have at least 40 divisions. 
(4) Full scale reading shall not be greater than five times the minimum 

normal indication. 
B. Instruments indicating transmission line current or voltage shall meet 

the following specifications: 
(1) Instruments having linear scales shall meet the requirements of A 

(1), (2), (3), and (4) above. 
(2) Instruments having logarithmic or square law scales. 
(a) Shall meet requirements A(1) and (2) for linear scale instruments. 
(b) Full scale reading shall not be greater than three times the minimum 

normal indication. 
(c) No scale division above one -third full scale reading (in amperes) shall 

be greater than one -thirtieth of the full scale reading. 
C. Radio frequency instruments having expanded scales. 
(1) Shall meet requirements A(1), (2), and (4) for linear scale instruments. 
(2) No scale division above one -fifth full scale reading (in amperes) shall 

be greater than one -fiftieth of the full scale reading. 
(3) The meter face shall be marked with the words 'Expanded Scale' of the 

abbreviation thereof (E. S.). 
D. No instruments indicating the plate current or plate voltage of the last 

radio stage or the transmission line current or voltage shall be changed or 
replaced without written authority of the Commission, except by instruments 
of the same maximum scale readings and accuracy. Requests for authority to 
use an instrument of different maximum scale reading and /or accuracy shall 
be made by letter or telegram giving the manufacturer's name, type number, 
and full scale reading of the proposed instrument and the values of current 
or voltage the instrument will be employed to indicate. Requests for temporary 
authority to operate without an instrument may be made by letter or telegram 
stating the necessity therefor and the period involved. 

E. No required instrument, the accuracy of which is questionable, shall be 
employed. Repairs and recalibration of instruments shall be made by the 
manufacturer, or by an authorized instrument repair service of the manufac- 
turer, or by some other properly qualified and equipped instrument repair 
service. In any event the repaired instrument must he supplied with n cer- 
tificate of calibration. 

F. Recording instruments may be employed in addition to the indicating 
instruments to record the transmission line current or voltage and the direct 
plate current and /or direct plate voltage of the last radio stage, provided that 
they do not affect the operation of the circuits or accuracy of the indicating 
instruments. If the records are to be used in any proceeding before the Com- 
mission as representative of operation, the accuracy must he the equivalent 
of the indicating instruments and the calibration shall be checked at such 
intervals as to insure the retention of the accuracy. 

G. The function of each instrument used in the equipment shall he clearly 
and permanently shown on the instrument itself or on the panel immediately 
adjacent thereto. 

10. AUXILIARY TRANSMITTERS 
Auxiliary transmitters may not exceed the power rating or operating power 

range of the main transmitter, but need not conform to the performance 
characteristic specified by Section 8 A (2) to 8 A (5) inclusive. The subsequent 
portions of Section 8 apply to auxiliary transmitters. 
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11. OPERATING POWER: DETERMINATION AND MAINTENANCE 
A. The operating power of FM broadcast stations shall be determined by 

the indirect method. This is the product of the plate voltage (E p) and the 
plate current (Ip) of the last radio stage, and an efficiency factor, F ; that is: 

Operating power =Ep x Ip x F 
The efficiency factor, F, shall be established by the transmitter manufacturer 
for each type of transmitter for which he requests FCC approval, and shall 
be shown in the instruction books supplied to the customer with each transmitter. 
In the case of composite equipment the factor F shall be furnished to the 
Commission by the applicant along with a statement of the basis used in 
determining such factor. 

B. The operating power shall be maintained as near as practicable to the 
authorized operating power. and shall not exceed the limits of 5 percent above 
and 10 percent below the authorized power except in emergencies. In the 
event it becomes impossible to operate with the authorized power, the station 
may be operated with reduced power for a period of 10 days or less provided 
the Commission and the Inspector in Charge' of the district in which the 
station is located shall be notified in writing immediately thereafter and also 
upon the resumption of normal operating power. 

12. FREQUENCY AND MODULATION MONITORS AT AUXILIARY 
TRANSMITTERS 

Sections 3.252 and 3.253 require that each FM broadcast station have ap- 
proved frequency and modulation monitors in operation at the transmitter. 
The following shall govern the installation of approved frequency and modula- 
tion monitors at auxiliary transmitters of FM broadcast stations in compliance 
with these rules: 

In case the auxiliary transmitter location is at a site different from that of 
the main transmitter, an approved frequency monitor shall be installed at the 
auxiliary transmitter except when the frequency of the auxiliary transmitter 
can be monitored by means of the frequency monitor nt the main transmitter. 
When the auxiliary transmitter is operated without a frequency monitor under 
this exemption, it shall be monitored by means of the frequency monitor at 
the main transmitter. 

The licensee will be held strictly responsible for any center frequency devia- 
tion of the auxiliary transmitter in excess of 2000 cycles from the assigned 
frequency, even though exempted by the above from installing an approved 
frequency monitor. 

Installation of an approved modulation monitor at the location of the auxiliary 
transmitter, when different from that of the main transmitter, is optional 
with the licensee. However, when it is necessary to operate the auxiliary 
transmitter beyond two calendar days, a modulation monitor shall be installed 

operated at the auxiliary transmitter. The monitor (if taken from, the 
main transmitter) shall be reinstalled at the main transmitter immediately 
upon resumption of operation of the main transmitter. 

In all cases where the auxiliary transmitter and the main transmitter have 
the same location, the same frequency and modulation monitors may be used 
for monitoring both transmitters, provided they are so arranged as to be readily 
switched from one transmitter to the other. 

13. REQUIREMENTS FOR TYPE APPROVAL OF TRANSMITTERS 
Section 3.254 of the Rules and Section 8 of these Standards concern the 

design, construction and technical operation of FM broadcast station equipment. 
In order to facilitate the filing of and action on applications for construction 
permits specifying equipment of standard manufacture. the Commission will 
approve. as complying with the technical requirements, such equipment by 
type, subject to the following conditions and in accordance with the following 
procedure: 

A. Approval of equipment by the Commission is only to the effect that inso- 
far as can be determined from the data supplied, the equipment complies with 
the current requirements of good engineering practice and the current technical 
Rules and Regulations of the Commission. The approval may be withdrawn 
upon subsequent inspection or operation showing the equipment is not as 
represented or does not comply with the technical Rules and Regulations of the 
Commission and the requirements of good engineering practice. 

B. Such approval shall not be construed to mean that the equipment will be 
satisfactory as the state of the art progresses and /or as the Rules and Regula- 
tions of the Commission may be changed as deemed advisable. 

C. Applicants specifying equipment of approved manufacture need not sub- 
mit detailed descriptions and diagrams where the correct type number is 
specified provided that the equipment proposed is identical with that approved. 

D. In passing on equipment, no consideration is given by the Commission 
to patent rights. 

E. For approval of FM broadcast transmitters, manufacturers shall submit 
FCC Form 319 completed with respect to all pertinent sections (two sworn 
copies). In addition or included therein shall be the data set forth below, all 
of which shall be verified before a notary public. 

(1) Photographs or drawings, or any other evidence that construction is 
iu accordance with the requirements of good engineering practice. 

(2) Data and curves showing overall audio frequency response from 50 to 
15.000 cycles for approximately 25. 50 and 100 percent modulation. Measure- 
ments shall be made on at least the following modulation frequencies: 50. 
100, 400, 5000, 10,000 and 15,000 cycles. This shall be plotted below a standard 
75 microsecond pre -emphasis curve (see Figure 3). 

(3) Data on audio frequency harmonics for 25. 50 and 100 percent modula- 
tion for the fundamental frequencies of 50, 100. 400, 1000 and 5000 cycles. 
Data on audio frequency harmonics for 100 percent modulation for fundnmental 
frequencies of 10,000 and 15,000 cycles. Measurements shall include harmonies 
to 30,000 cycles. (Measurements at 10.000 and 15.000 cycles nt 25 and 50 
percent modulation are not practical at this time, due to the de- emphasis in 
the measuring equipment.) 

(4) Carrier hum and extraneous noise (AM and FM) generated within 
the equipment and measured as the level below 100 percent modulation. 

(5) Means of varying output power to compensate for power supply 
voltage variations. 

(6) Data and curves on mean frequency stability for variations in ambient 
temperatures over the ranges encountered in practice. 

(7) Data and curves on frequency stability for variations in power supply 
voltage from 85 to 115 percent normal. 

(8) Net sale price. 
F. In case any manufacturer decides to produce a 100 kw transmitter 

and submit data on it for approval, or any power ratinr not listed as standard 
he shall give notice to the Commission which will release by public notice 
the manufacturer's name and the standard power rating of the transmitter to 
be produced at least six months prior to the delivery date or completion of 
such transmitter. 

BROADCASTING Telecasting 

14. REQUIREMENTS FOR TYPE APPROVAL OF FREQUENCY MONITORS 

Section 3.252 of the Rules requires each FM broadcast station to have In 
operation, at the transmitter, an approved frequency monitor independent of 
the frequency control of the transmitter. The frequency monitor shall be ap- 
proved by the Commission and shall have n stability and accuracy of at least 
one -half (± 1000 cycles) of the permitted frequency deviation of the FM broad- 
cast station. Visual indication of the operating frequency shall be provided. 

A. General Requirements 
In general a frequency monitor for FM broadcast stations requires a stable 

source of radio frequency energy whose frequency is accurately known and a 
means of comparing the transmitter center frequency with this stable source. 
The visual indicator is calibrated to indicate the deviation of the transmitter 
center frequency from the frequency assigned. 

Approval of a frequency monitor for FM broadcast stations will be con- 
sidered on the basis of data submitted by the manufacturer. Any manufacturer 
desiring to submit a monitor for approval shall supply the Commission with full 
details (two sworn copies). 

In approving it frequency monitor based on these tests and specifications, the 
Commission merely recognizes that the type of monitor has the inherent 
capability of functioning in compliance with Section 3.252, if properly con- 
structed. maintained and operated. The Commission accepts no responsibility 
beyond this and further realizes that monitors may have a limited range over 
which the visual indicator will determine deviations. Accordingly, it may be 
necessary that adjunct equipment be used to determine major deviations. 

No change whatsoever will be permitted in the monitors sold under approval 
number issued by the Commission except when the licensee or the manufacturer 
is specifically authorized to make such changes. When it is desired to make 
any change, either mechanical or electrical, the details shall be submitted 
to the Commission for its consideration. 

Approval is given subject to withdrawal if the unit proves defective in service 
and cannot be relied upon under usual conditions of maintenance and opera- 
tion encountered in the average FM broadcast station. Withdrawal of approval 
means that no further units may be installed by FM broadcast stations for the 
purpose of complying with Section 3.252; however, this will not affect units 
already sold unless it is found that there has been an unauthorized change in 
design or construction or that the material or workmanship is defective. 

B. General Specifications. 
The general specifications that frequency monitors shall meet before they 

will be approved by the Commission are as follows: 
(1) The unit shall have 'an accuracy of at least -i- 1000 cycles under ordinary 

conditions (temperature, humidity, power supply variations and other conditions 
which may affect its accuraey) encountered in FM broadcast stations through- 
out the United States for any channel within the FM broadcast band. 

(2) The range of the indicating device shall be at least from 2000 cycles 
below to 2000 cycles above the assigned center frequency. 

(3) The scale of the indicating device shall be so calibrated as to be ac- 
curately rend within at least 100 cycles. 

(4) Means shall be provided for adjustment of the monitor indication to 
agree with an external standard. 

(5) The monitor shall be capable of continuous operation and its circuit 
shall be such as to permit continuous monitoring of the transmitter center 
frequency. 

(6) Operation of the monitor shall have no deleterious effect on the opera- 
tion of the transmitter or the signal emitted therefrom. 

C. Tests to be made for approval of FM broadcast frequency monitors. 
The manufacturer of a monitor shall submit data on the following at the 

time of requesting approval: 
(1) Constancy of oscillator frequency, as measured several times in one 

month. 
(2) Constancy of oscillator frequency when subjected to vibration tests 

which would correspond to the treatment received in shipping, handling and 
installing the instrument. 

(3) Accuracy of readings of the frequency deviation instrument. 
(4) Functioning of frequency adjustment device. 
(5) Effects on frequency and readings, of the changing of tubes, of voltage 

variations, and of variations of room temperature through a range not to ex- 
ceed 10° to 40° C. 

(6) Response of indicating instrument to small changes of frequency. 
(7) General information on the effect of tilting or tipping or other tests 

to determine ability of equipment to withstand shipment. 
Various other tests may be made or required, such as effects of variation of 

input from the transmitter depending upon the character of the apparatus. 
Tests shall be conducted in such a manner as to approximate actual operating 

conditions us nearly as possible. The equipment under test shall be operated 
on any channel in the FM broadcast band. 
15. REQUIREMENTS FOR TYPE APPROVAL OF MODULATION 

MONITORS 
Section 3.253 requires each FM broadcast station to have an approved 

modulation monitor in operation at the transmitter. This monitor may or may 
not be a part of the FM broadcast frequency monitor. Approval of a modula- 
tion monitor for FM broadcast stations will be considered on the basis of data 
submitted by the manufacturer. Any manufacturer desiring to submit a monitor 
for approval shall supply the Commission with full details (two sworn copies). 

The specifications that the modulation monitor shall meet before they will 
be approved by the Commission are us follows:° 

A. A means for insuring that the transmitter input to the modulation monitor 
is proper. 

B. A modulation peak indicating device that can be set at any pre -determined 
value from 50 to 120 percent modulation (plus -minus 75 Ice swing is defined as 
100 percent modulation) and for either positive or negative swings (i.e., either 
above or below transmitter center frequency). 

C. A semi -peak indicator with a meter having the characteristics given be- 
low shall be used with a circuit such that peaks of modulation of duration be- 
tween 40 and 90 milliseconds are indicated to 90 percent of full value and the 
discharge rate adjusted so that the pointer returns from full reading to 10 
per cent of zero within 500 to S00 milliseconds. A switch shall be provided so 
that this meter will read either positive or negative swings. 

The characteristics of the indicating meter are as follows: Speed -The time 
for one complete oscillation of the pointer shall be 200 to 350 milliseconds. 

The damping factor shall be between 16 and 200. 

In connection with this type approval of FM equipment, the Commission may send 
a representative to observe tests made of such equipment by the manufacturer. 
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STANDARDS OF GOOD ENGINEERING PRACTICE FOR FM STATIONS 
Scale -The meter scale shall be similar in appearance to that of u standard 

VU meter. The scale length between 0 and 100 percent modulation markings 
should be at least 2.3 inches. In addition to other markings a small mark for 
133 percent modulation and designed as such should be included for the pur- 
pose of testing transmitters with 100 kc swing. 

The accuracy of reading of percentage of modulation shall be within plus - 
minus 5 percent modulation percentage at any percentage of modulation up to 
100 percent modulation. 

D. The frequency characteristic curve shall not depart from a straight line 
more than plus -minus % db from 50 to 15,000 cycles. Distortion shall be kept 
to a minimum. 

E. The monitor shall not absorb appreciable power from the transmitter. 
F. Operation of the monitor shall have no deleterious effect on the operation 

of the transmitter. 
G. General design, construction and operation shall he in accordance with 

good engineering practice. 

is. APPROVED TRANSMITTERS.t 
17. Approved Frequency Monitors.t 
18. Approved Modulation Monitors.t 
19. FM Broadcast Application Forms. 
FCC Form No. 314 -Application for Consent to Assignment of Radio Broad- 

cast Station Construction Permit of License (See Rules Section 3.223). 

17 

18 

18 

14 

13 

12 

IO 

9 

e 

S 

4 

3 

2 

-2 

-3 

FCC Form No. 315- Application for Consent to Transfer of Control of Cor- 
poration Holding Construction Permit or Station License. (See Rules Section 
3.223) . 

FCC Form No. 318 -Inventory of Station Property to be submitted with 
Forms FCC No. 314 and 315. 

FCC Form No. 319 -Application for New FM Broadcast Station Construction 
Permit. 

FCC Form No. 320 -Application for FM Broadcast Station License. 
FCC Form No. 322 -Application for Construction Permit. Modification of 

Construction Permit, or Modification of License for an existing FM Broadcast 
Station. 

FCC Form No. 328 -Income Statement to be submitted with Forms FCC 
No. 314 and 315. 

FCC Form No. 340 -Application for New Noncommercial Educational 
Broadcast Station Construction Permit. 

FCC Form No. 701- Application for Additional Time to Construct Radio 
Station. 

Additional forms and revisions of the above forms are being prepared. The 
appropriate forms to be employed may be obtained from the Commission upon 
request. 

t Lists of approved equipment will be issued from time to time for incorporation la 
these Standards. 
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National Association of Broadcasters: 1945 -1946 Officers and Committees 
Headquarters Office: 1760 N Street, N. W., Washington 6, D. C. Phone: NAtional 2080 

HEADQUARTERS STAFF 
Justin Miller, President 
A. D. Willard, Jr., Executive Vice President 
C. E. Arney, Jr., Secretary- Treasurer 
Frank E. Pellegrin, Director of Broadcast Adver- 

tising 
J. Allen Brown, Assistant Director of Broadcast 

Advertising 
Hugh M. Higgins, Assistant Director of Broadcast 

Advertising 
Lt. Comdr. Don Petty, General Counsel 
Milton J. Kibler, Assistant Director Employe - 

Employer Relations Dept. 
Ivar H. Peterson, Assistant Director Employe- 

Employer Relations Dept. 
Robert T. Bartley, Director of Government Re- 

lations-Director of FM Department 
Arthur C. Stringer, Director of Miscellaneous 

Activities 
Helen H. Schaefer, Assistant Director of Research 
Edward M. Kirby, Public Relations Councillor 
Howard S. Frazier, Engineering Consultant 
Dorothy Lewis, Coordinator of Listener Activity 

Board of Directors 

Paul W. Morency, WTIC, Hartford, Conn. 
(District 1: Connecticut, Maine. Massachusetts. New 
Hampshire, Rhode Island, Vermont) 

Kolin Hager, WGY, Schenectady, N. Y. 
(District 2: New York. New Jersey) 

George D. Coleman, WGBI. Scranton, Pa. 
(District 3: Delaware, Pennsylvania, Maryland) 

Campbell Arnoux, WTAR, Norfolk, Va. 
(District 4: District of Columbia, North Carolina, 

South Carolina, Virginia, West Virginia) 

F. W. Borton, WQAM, Miami, Fla. 
(District 6: Alabama. Florid., Georgia. Puerto Rico) 

Hoyt B. Wooten, WREC, Memphis, Tenn. 
(District 6: Arkansas, Louisiana. Mississippi, Ten - 
ne ssee) 

James D. Shouse, WLW, Cincinnati 
(District 7: Kentucky. Ohio) 

John E. Fetzer, WKZO, Kalamazoo, Mich. 
(District d: Indiana, Michigan, excluding the coun- 
ties of Ontonagon and Gogebic) 

Leslie C. Johnson, WHBF, Rock Island, Ill. 
(District 9: Illinois; Wisconsin, excluding the coun- 
ties of LaCross, Munroe, Juneau. Adams, Marquette. 
Wauehara, Portage. Wood, Jackson, Trampealean. 
Buffalo, Pepin, Pierce, St. Croix, Dunn. Chippewa, 
Eau Claire. Clark, Marathon. Lincoln, Taylor, Ruek, 
Barron, Polk, Burnett, Washburn, Sawyer, Price, 
Oneida. Vila, Iron. Ashland. Hayfield and Douglas.) 

John J. Gillin Jr., WOW, Oinaliu, Neb. 
(District lu: Iowa, Missouri, Nebraska) 

E. L. Hayek, KATE, Albert Lea, Minn. 
(District Il: Minnesota; North Dakota; South Dakota, 
excluding the counties of Fall River, Shannon, Ben- 
nett, Todd, Menotte, Wausbabaugh, Washington. 
Custer, Pennington, Jackson, Jones, Stanley, Haakon, 
Meade, Lawrence, Butte, Harding, Perkins, Ziebach, 
Armstrong, Dewey and Corson; Wisconsin. including 
the counties of LaCross. Monroe, Juneau, Adams. 
Marquette, Wauahara, Portage, Wood, Jackson. 
Trempealeau, Buffalo, Pepin, Pierce, St. Croix, Dunn. 
Chippewa, Eau Claire, Clark, Marathon, Lincoln, 
Taylor, Rusk, Barron, Polk. Burnett, Washburn, 
Sawyer. Price. Oneida, Vilas, Iron, Ashland, Hay- 
field and Douglas; Michigan, including the counties 
of Ontonagon and Gogebic) 

William B. Way, KVOO, Tulsa, Okla. 
(District 12: Kansas, Oklahoma) 

Martin B. Campbell, WFAA, Dallas, Tex. 
(District 13: Texas) 

Hugh B. Terry, KLZ, Denver, Colo. 
(District 14: Colorado, Idaho, Utah, Wyoming. Mon- 
tana, South Dakota, including the counties of Fall 
River, Shannon, Bennett, Todd, Merlette, Wausha 
baugh, Washington, Custer, Pennington, Jackson, 
Jones, Stanley, Haakon, Meade, Lawrence, Butte, 
Harding, Perkins, Ziebach, Armstrong, Dewey and 
Corson) 

BROADCASTING Telecasting 

Presidents of NAB 
Eugene F. McDonald Jr. (WJAZ) 1923 -1925 
Frank W. Elliot (WHO) 1925 -1926 
Earle C. Anthony (KFI) 1926 -1928 
William S. Hedges (WMAQ) 1928 -1930 
Walter J. Damm (WTMJ) 1930 -1931 
Harry Shaw (WMT) 1931 -1932 
Alfred J. McCosker (WOR) 1932 -1934 
J. Truman Ward (WLAC) 1934-1935 
Leo J. Fitzpatrick (WJR) 1935 -1936 
Charles W. Myers (KOIN) 1936 -1937 
John Elmer (WCBM) 6- 23- 37- 2 -16 -38 
Mark Ethridge (WHAS) 3-30-38-7-1-38 
Neville Miller 7 -1 -38-3-1-44 
J. Harold Ryan (WSPD) 4 -15 -44-9 -30-45 
Justin Miller 10 -1 -45- 

Deceased 

William B. Smullin, KIEM, Eureka, Cal. 
(District 16: California, excluding the counties of 
San Luis Obispo, Kern, San Bernardino, Santa 
Barbara, Ventura, Los Angeles. Orange, Riverside. 
San Diego and Imperial; Nevada and Hawaii) 

William B. Ryan, KFI, Loa Angeles, Cal. 
(District 16: Arizona; California, including the coun- 
ties excepted in District 16; New Mexico) 

Harry R. Spence, KXRO, Aberdeen, Wash. 
(District 17: Alaska. Oregon, Washington) 

Directors at Large 
Large Stations 

J. Leonard Reinsch, WSB, Atlanta, Ga. 
J. Harold Ryan, W1VVA, Wheeling, W. Va. 

Medium Stations 
T. A. M. Craven, WOL, Washington 
G. Richard Shafto, WIS, Columbia. S. C. 

Small Stations 
Matthew H. Bonebrake, KOCY, Oklahoma City, 

Okla. 
Clair R. McCollough, WGAL, Lancaster, Pa. 

.Network 
Frank Stanton, CBS, New York 
Frank M. Russell, NBC, Washington 

COMMITTEES 

AGRICULTURAL DIRECTORS CO31MITTEL 
-Larry Haeg, WCCO, Minneapolis, Chairman, 
Layne Beaty, WBAP, Fort Worth; Bill Moisher 
KJR, Seattle; Arthur C. Page, 1VLS, Chicago; 
Herb Plambeck, WHO, Des Moines; William 
Drips, NBC, Chicago ; 1 vacancy. 

CODE COMMITTEE -Herbert Hollister, KMMJ. 
Grand Island. Neb., Chairman; Edgar L. Bill, 
WMBD, Peoria, Ill.; Arthur B. Church, KMBC. 
Kansas City-. Mo.; Henry Johnston, WSGN, Birm- 
ingham, Ala.; Merle S. Jones, WOL, Washington; 
Ed Yocum, KGHL, Billings, Mont.; William S. 
Hedges, NBC, New York; Jan Sehimek, CBS, New 
York. 

COPYRIGHT COMMITTEE -Thomas H. Bel - 
viso, NBC, New York ; William H. Fineahriber, 
Jr., CBS, New York; Richard O. Lewis, KTAR, 
Phoenix, Ariz.; Warren P. Williamson. Jr., 
WKBN, Youngstown, O.; 1 vacancy. 

EMPLOYEE -EMPLOYER RELATIONS COM- 
MITTEE -John Elmer, WCBM, Baltimore, Chair- 
man; F. W. Horton WQAM, Miami; William Fay, 
WHAM, Rochester, N. Y.; John E. Fetzer, WKZO, 
Kalamazoo, Mich.; Frank King, WMBR, Jackson- 
ville, Fla.; Howard Lane, WJJD, Chicago; Harry 
R. LePoidevin, WRJN, Racine, Wisc.; J. O. Ma- 
land, WHO, Des Moines; Clair R. McCollough, 
WGAL, Lancaster, Pa.; John McDonald, NBC, 
New York; Calvin J. Smith, KFAC, Los Angeles; 
Frank White, CBS, New York. 

ENGINEERING COMMITTEE - District l 
Richard Blackburn, WTHT, Hartford, Conn.; 
District 2, Frank V. Bremer, WAAT, Newark, 
N. J.; District 3, Louis E. Littlejohn, WFIL, 
Philadelphia ; District 4, William E. Benns, WIS 
Columbia, S. C.; District 5, W. Walter Tison, 
WBRC, Birmingham, Ala.; District 6, J. D 
Bloom, Jr., WWL, New Orleans; District 7, Lester 
H. Nafzger, WBNS, Columbus, O.; District 8, 
vacancy ; District 9, Oscar C. Hirsch, WKRO, 
Cairo, Ill.; District 10, Mark Bullock, KFAB, 
Lincoln, Neb. ; District 11, Hugh S. McCartney, 
WCCO, Minneapolis; District 12, K. W. Pyle, 
KFBI, Wichita, Kan.; District 13, Frank Jones, 
KGKL, San Angelo, Tex.; District 14, Robert H. 
Owen, KOA, Denver ; District 15, George Greeves, 
KPO, San Francisco ; District 16, Ralph G. Dane- 
chaud, KECA, Hollywood ; District 17, Louis S. 
Bookwalter, KOIN, Portland, Ore. 

ENGINEERING EXECUTIVE COMMITTEE - 
G. Porter Houston, WCBM, Baltimore, Chairman; 
O. B. Hanson, NBC, New York; Karl B. Hoffman, 
WGR, Buffalo; William B. Lodge, CBS, New 
York ; J. B. Fuqua, WGAC, Augusta, Ga. 

FM EXECUTIVE COMMITTEE -Walter J. 
Damm, WTMJ, Milwaukee, Chairman; Wayne 
Coy, W3XO, Washington ; Gordon Gray, WMIT, 
Winston -Salem, N. C.; Leslie C. Johnson, WHBF, 
Rock Island, Ill.; Paul W. Morency, WTIC, Hart- 
ford, Conn.; John Shepard, 3rd, WMT1V, Boston; 
Frank Stanton, CBS, New York. 

INSURANCE COMMITTEE -William L Moore, 
WBNX, New York, Chairman; S. R. Dean, CBS, 
New York; R. J. Teichner, NBC, New York. 

LEGISLATIVE COMMITTEE -Don S. Elias, 
WWNC, Asheville, N. C., Chairman; Clair R. 
McCollough, WGAL, Lancaster, Pa.; Joseph H. 
Ream, CBS, New York ; J. Leonard Reinsch, WSB, 
Atlanta ; Frank M. Russell, NBC, Washington; 
J. Harold Ryan, WSPD, Toledo, O.; G. Richard 
Shafto, WIS. Columbia, S. C.; James D. Shouse, 
WLW, Cincinnati ; Harry R. Spence, KXRO, 
Aberdeen, Wash.; O. L. Taylor, KGNC, Amarillo, 
Tex. 

MUSIC COMMITTEE- Clarence Leich, WGBF, 
Evansville, lud., Chairman; David H. Harris, 
WOL, Washington ; Elliott M. Sanger, WQXR, 
New York; Clyde Scott, KECA, Hollywood ; Frank 
R. Smith, Jr., WWSW, Pittsburgh. 

OFFICE FORMS AND PRACTICES COMMIT - 
TEE -Gene L. Cagle, KFJZ, Fort Worth ; Ken 
Church, WCKY, Cincinnati ; S. R. Dean, CBS, 
New York; Harry F. McKeon, NBC, New York; 
Lloyd C. Thomas, KGFW, Kearney, Neb.; Earl 
W. Winger, WDOD, Chattanooga, Tenu.; 1 va- 
cancy. 

PRESIDENT'S ADVISORY COMMITTEE - 
Campbell Arnoux, WTAR, Norfolk, Va.; T. A. M. 
Craven, WOL, 1Vashington ; Clair R. McCollough, 
WGAL, Lancaster, Pa.; Paul W. Moreucy, WT1C, 
Hartford, Conn.; Frank M. Russell, NBC, Wash- 
ington ; J. Harold Ryan, WSPD, Toledo, O. 

PROGRAM MANAGERS COMMITTEE -Dis- 
trict 1, vacancy; District 2, John J. McNeil, WJZ, 
New York; District 3, Edward D. Clary, WIBG, 
L'hiladelpuia; District 4, Jack Weldon, WDBJ, 
Roanoke, Va.; District 5, Wilton E. Cobb, WMAZ, 
Macon, Ga.; District 6, Robert Atherton, WMC, 
Memphis ; District 7, Robert B. Evans, WSPD, 
Toledo, O.; District S, Willis F. Dunbar, 
WKZO, Kalamazoo, Mich.; District 9, Maurice P. 
Owens, WROK, Rockford, Ill.; District 10, Eu- 
gene T. Flaherty, KSCJ, Sioux City, Ia.; District 
11, Richard M. Day, WDGY, Minneapolis; Dis- 
trict 12, Eddie McKean, KTUL, Tulsa, Okla.; 
District 13, Pete Teddlie, WRR, Dallas; District 
14, Ralph W. Hardy, KSL, Salt Lake City; 
District 15, Glenn C. Shaw, KLX, Oakland, Cal.; 
District 16, Don McNamara, KFI, Los Angeles; 
District 17, Ted Cooke, KOIN, Portland, Ore. 

PROGRAM MANAGERS EXECUTIVE CO3f- 
MITTEE-H. W. Slavick, WMC, Memphis; 
Chairman; Eugene Carr, WHBC, Canton, O.; 
Howard R. Chamberlain, WLW, Cincinnati; Har- 
old Fair, WHO, Des Moines; Ralph W. Hardy, 
KSL, Salt Lake City ; Elliott Stewart, WIBX, 
Utica, N. Y.; Clarence L. Manger, NBC, New 
York; Douglas Coulter, CBS, New York. 

(Continued on page 589) 
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RADIO AWARDS AND CITATIONS 1945 

L 
Advertising Agency 
Network's Awards 

GARFIELD & GUILD. 
San Francisco. 

for best national radio program (Rose - 
field Packing Co.) 

National spot announcements (Hunt 
Bros.) 

Local spot announcement campaign 
(John Hansen & Son) 

HENRY J. KAUFMAN & ASSOC.. 
Washington. 

for best local radio program (S. Kann 
Sons Co.) 

for best war bond promotion (Retail 
Men's Stores of Washington) 

for best direct mail campaign (Capitol 
Radio Engineering Institute) 

American Television 
LSociety Awards 

PAUL ALLEY, WNBT film editor. 
for outstanding editing of news films: 

specifically for War as ft Happens. 
KLAUS LANDSBERG, W6XYZ, Los An 

geles. 
for consistent technique excellence in 

television. 
PAUL MOWREY, ABC television director. 

for outstanding work in preparing ABC 
for television. 

RUTHRAUFF & RYAN, 
New York. 

for most consistent effort in developing 
effective television commerciale. 

W6KAO. Hollywood. 
for making television facilities available 

for commercial development ort the 
West Coast. 

WARD, New York. 
for development of television commer- 

cially. 
WBKB, Chicago. 

for preparing the Midwest for commer- 
cial television. 

WCBW, New York. 
for best educational program (Opinions 

Trial). 
for outstanding news program (Everett 

R. Holles newscasts). 
WNBT, New York. 

for most consistent sports programming. 
for outstanding production ( Men in 

White). 
WPTZ. Philadelphia. 

for developing football television tech- 
nique. 

WRGB, Schenectady. 
for best institutional television commer 

ciel (Conquest Over Darkness). 
for outstanding contribution to :hildren s 

programming. 

Armstrong Medal of the 
Radio Club of America 

CARMAN RANDOLPH RUNYON, Jr. 
for the multi -spark synchronous Ban 

transmitter, the crystal- controlled fre- 
quency- modulated telegraph system and 
the single signal radio telegraph re- 
ceiver. 

Broadcast Music Inc. 

OTTO MUELLER, former first violinist o 
the Philadelphia Symphony Orchestre. 

for his composition Scherzo Pofiphonic 
(1st prise) 

ARTHUR KREUTZ. composer -conductor. 
for Symphonic Blues (2d prize,. 

City College 
Broadcasting Awards 

N. W. AYER & SON, New York. 
for promotion done on Report to the Na 

tien. 
COLUMBIA BROADCASTING SYSTEM. 
. for most effective commercial program 

developed by a radio network (Let's 
Pretend). 
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HILLMAN- SHANE -BREYER. Los Angeles. 
for the o 

a 
t effective radio program de- 

veloped by an advertising agency 
(This Is My Story series). 

KIRO, Seattle. 
for most effective direct -selling commer 

OA program developed by a clear 
channel radio station (Swap 'n Shop). 

KLZ, Denver. 
for most effective institutional commer- 

cial radio program developed by a sta- 
tion (Highlights of the Rockies). 

ARTHUR KUDNER Co.. New York. 
for most effective merchandising in pro- 

motion of General Motors' Symphony 
of the Air. 

WDWS, Champaign, Ill. 
for most effective direct -selling program 

developed by a local channel station 
(Sorority Charm). 

WEEI, Boston. 
for most effective station promotion of 

a local station (Food Fair). 
WHCU Ithaca, N. Y. 

for most effective radio program de- 
veloped for purpose of increasing sta- 
tioWs share of local audience (Let's 
Make a Dress). 

WJR, Detroit. 
for best station promotion of a locally 

produced public service network pro- 
gram ( Victory F. O. B.). 

WLW. Cincinnati. 
for most effective promotion of a locally 

produced sponsored network program 
(World Front). 

WOWO Fort Wayne. 
for network program promotion (Amer- 

ica's Town Meeting of the Air). 
F. W. ZIV Co.. Cincinnati. 

for most effective program developed by 
a transcription producer (Calling AU 
Girls). 

H. P. Davis National 
Memorial Awards * 

PHIL IRWIN, KGW, Portland, Ore (na- 
tional winner). 

FRANKLIN EVANS, KPO, San Francisco 
(O & O does). 

PAUL SHANNON, KDKA, Pittsburgh 
(clear channel). 

RAY OLSON. WOW, Omaha (regional). 
JIM WESTOVER, WGL, Ft. Wayne (local). 

Established by Mrs. H. P. Davis in 
tribute to the late Dr. Davis, pioneer in 
broadcasting as vice -president of West- 
inghouse E & M Co.. and chairman of 
board of NBC. Winner is awarded gold 
medal and $300 in cash. Selections are 
made from regular staff announcers of 
NBC stations. 

duPont Awards * 

WJR, Detroit. 
WTAG. Worcester, Mass. 
H. V. KALTENBORN. NBC news commen- 

tator. 
Cash award of $1,000 to each winner 

accompanied by embossed recognition 
plaques. The three annual awards are 
presented under a special irrevocable 
and perpetual trust fund, established 
in 1942 by the widow of Alfred I. 
duPont in his memory. Selection Com- 
mittee: Dr. Francis P. Gaines, presi- 
dent, Washington and Lee University. 
chairman. Dr. Katheryn McHale. gen- 
eral director, American Asan. of Uni- 
versity Women; M. H. Aylesworth, 
first president NBC; the Rt. Rev. 
Henry St. George Tucker. presiding 
bishop of the Episcopal Church; Mrs. 
duPont. Previous winners: 1943 - 
WLW, Cincinnati; WMAZ, Macon. 
Ga.; Raymond Swing. 1942 -KGEI, 
San Francisco (shortwave); Fulton 
Lewis. 

Marconi Memorial 
Plaque * 

TELEVISION BROADCASTERS ASSN. 
for initiative in banding together the 

television interests of the U. S. in 
order to insure American pre-eminence 
in television. 

Award sponsored by the Veteran Wire- 
less Operators Assn. 

National Headliners Club 
Medal Awards 

H. R. BAUKHAGE. ABC commentator. 
for the best domestic news broadcast (de- 

scription of the funeral services for 
Franklin Delano Roosevelt at Hyde 
Park). 

BILL DOWNS. CBS commentator. 
for his vivid account of the surrender of 

the German armies to Field Marshall 
Montgomery in Hamburg. 

GEORGE HICKS. ABC commentator. 
for the best spot news broadcast describ- 

ing an enemy air attack on Allied in- 
vasion fleet on D -Day. 

Ohio State Awards 

GROUP I- Regional Network, Regions 
r Clear Channel Station. or National o 

Regional Organizations: 
RELIGIOUS BROADCASTS 

First award. Salute to Valor (Song for 
a Long Road), National Council of 
Catholic Men. WEAF New York and 
NBC. Honorable mentions, Palpit in a 
Foxhole (There Are No Atheists in 
Foxholes), WNEW New York: Vic- 
torious Living, International Council 
of Religious Education. 

AGRICULTURAL BROADCASTS 
Honorable mentions. Ohio Farm & Home 

Hour, Ohio State U. Agricultural Ex- 
tension Service, WOSU Columbus: 
Farming With Kenneth Yeend, KIRO 
Seattle. 

WOMEN'S PROGRAMS 
Two first awards, Consumer Time 

(Where Are the Drumsticks?), War 
Foods Adm., WRC Washington and 
NBC; Martha Deane Program. WOR 
New York. 

CULTURAL PROGRAMS 
Three first awards to CBC for Stage 45 

(A Play On Words), CBL Toronto: 
Mulronev's New Year's Party, CBL 
Toronto; Montreal Drama (O Day of 
Joy and Gladness), CBM Montreal. 
Honorable mention, Words At War 
(Assignment. U. S. A.), Council on 
Books in Wartime, WEAF New York 
and NBC. 

PUBLIC DISCUSSION PROGRAMS 
First award, Our Children (Giving Jim- 

my an I. Q. Test), WHA Madison. U. 
of Wis. station. Honorable mention. 
The Barters (On the Spiritual Side). 
National Congress of Parents & Teach- 
ers. WMAQ Chicago and NBC. Special 
mention, Alcoholics Anonymous (New 
Tomorrow), WWJ Detroit. 

NEWS INTERPRETATION PROGRAMS 
First award, H. V. Kaltenborn IMy 

European Trip), Pure Oil Co.. WEAF 
New York and NBC. 

PROGRAMS IN FURTHERANCE OF THE 
WAR OR THE PEACE 

Three first ds, America Unlimited. 
Republic Steel Corp. WGN Chicago: 
The March of Minnesota (Just a Guy 
Named Joe), Minnesota Resources 
Committee. WCCO Minneapolis and 
special network of Minnesota stations: 
Russian War Relief Presents (Convoy 
to Russia), Russian War Relief Inc. 
Honorable mention, Voice of the Army 
(Names on the List), Recruiting Pub- 
licity Bureau, U. S. Army, Governors 
Island. 

CHILDREN'S PROGRAMS FOR LISTEN- 
ING OUT OF SCHOOL 

Books Bring Adventure (Smoky Bay). 
Assn. of Junior Leagues of America. 
Honorable mention, Story -Book Time 
(Gregory Ghost), WLB Minneapolis. 
U. of Minn. station. 

PROGRAMS FOR USE IN SCHOOL BY 
PRIMARY CHILDREN 

First award. Your Story Parade; Texas 
School of the Air (Horton Hatches the 
Egg), Texas State Dept. of Education, 
WBAP Fort Worth and Texas Quality 
Network. Honorable mention, Old 
Taies and New (Geoffrey, the Giraffe). 
WLB Minneapolis. 

PROGRAMS FOR USE IN SCHOOL BY 
ELEMENTARY CHILDREN 

First award, Standard School Broadcast 
(The Percussion Instruments), Stand- 
ard Oil Co. of Cal., KPO San Fran- 
cisco and NBC Pacific Coast Network. 
Two honorable mentions, Exploring 
the News; Wisconsin School of the Air 
(Peter Learns About England), WHA 

Madison and WLBL Stevens Point 
Wis.; Once Upon A Time in Ohio 
Ohio School of the Air (Nellie Gray) 
WOSU Columbus. 

PROGRAMS FOR USE IN SCHOOL BY 
JUNIOR AND /OR SENIOR HIGH 
SCHOOL PUPILS 

First award, Conserving Canada (Na- 
ture's Revenge), CSC, CHL Toronto. 

CROUP II- Entries by Local Station or 
Organization. 
CULTURAL PROGRAMS 

First award. WNYC American Music 
Festival -1945, Municipal Broadcasting 
System, WNYC New York. Special 
mention, New World A- Coming (The 
Vermont Experiment). City -Wide Citi- 
zens Committee on Harlem, WMCA 
New York. 

PUBLIC DISCUSSION PROGRAM 
First award. Free Speech Forum (Will 

the 60 Million Job Plan Work?), N. Y. 
Newspaper Guild, WMCA New York. 

PERSONAL AND FAMILY LIFE PRO- 
GRAMS 

Honorable mention. Let's Talk About 
the Children, WEEI Boston. 

NEWS INTERPRETATION PROGRAMS 
First award, History in the Making 

(Why the Germans Continue to Fight). 
U. of Colorado and Rocky Mountain 
Radio Council, KVOD Denver. Hon- 
orable mention. News Parade (Town 
Crier of Chungking). WNEW New 
York. 

CHILDREN'S PROGRAMS FOK LISTEN- 
ING OUT OF SCHOOL 

First award, Story Time (The Five H1. 
dred Hats of Bartholomew Cubbi+...,, 
Colorado State College of Education 
and Rocky Mountain Radio Council. 
KLZ Denver. 

PROGRAMS FOR USE IN SCHOOL BY 
ELEMENTARY CHILDREN 

Honorable mention. News Today -His- 
tory Tomorrow, Rochester Public 
Schools, Visual Education Dept.. 
WHAM Rochester, N. Y. 

PROGRAMS FOR USE IN SCHOOL BY 
JUNIOR AND /OR HIGH SCHOOL 
PUPILS 

First award, Our America (Our America 
-Oil), Radio Council of Chicago Pub- 
lic Schools, WBEZ Chicago. Honorable 
mention, Behind Today's News, WIP 
Philadelphia. 

George Foster Peabody 
Radio Awards * 

FRED ALLEN, formerly CBS ; CAVAL- 
CADE OF AMERICA, NBC (double 
award) 

for outstanding entertainment in the 
field of drama. 

HUMAN ADVENTURE. MRS 
for outstanding educational program 

during 1944. 
COL. EDWARD M. KIRBY 

for adaptation of radio to the require- 
ments of the armed forces and the 
home front. 

MAYOR FIORELLO LaGUARDIA & 
WNYC. New York (double award) 

for fearless approach to civic problems. 
PHILHARMONIC YOUNG ARTISTS SE- 

RIES. KFI. Los Angeles 
for outstanding program for youth. 

RAYMOND SWING. ABC 
newscaster. 

for outstanding news commentary. 
THE TELEPHONE HOUR. NBC 

for outstanding entertainment in music. 
WLW, Cincinnati 

for outstanding news coverage by a sta- 
tion. 

WTAG, Worcester. Mass. 
for public service by a regional station 

of more than 1000 watts. 
Established in 1940 in honor of the late 

George Foster Peabody by board of 
regents of the University of Georgia. 
to be administered by its Henry W. 
Grady School of Journalism. 

Sporting News Awards 
ARCH McDONALD CBS. Washington 

sports announcer. 
for No. 1 play -by -play broadcast of base- 

ball games in Washington. 
HARRY WISMER, ABC, sports director 

for outstanding sporta commentaries of 
the year. 

BROADCASTING Telecasting 
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is proud to announce 

its fifth Hard During 1945 

This latest addition to the long list of honors conferred on WTAG during 1945 is a 

First Award in the CBS Affiliated Station Program Promotion Contest. This Award is 

for best use of guest- critic recordings in building audience for CBS network programs, 

and carried a cash prize of $1,000.00. 

Other Awards to WTAG during 1945 are: 

fllfred I. Dupont fluuard -_ 

"for outstanding public service in encouraging, promoting and developing American 

ideals of freedom, and for loyal, devoted service to the nation and to the community ". 

Peabody fluuard °. 
'for outstanding contribution to the welfare of the community it serves ". 

Variety fluuard. 
"for helping to make one world ... blueprint for future ". 

Billboard fluuard 

'for single campaign promotion ... regional channel ". 

The Awards are the result of WTAG's continued effort to provide outstanding 
public service and the best in programming to the largest audience. 

The success of these efforts is reflected in the latest Hooper Station Listening 

Index, which for October and November showed WTAG with the largest share of 
audience in the morning, afternoon and evening, and a larger all -day average, than 
all other stations heard in the area combined. 

WORCESTER, MASSACHUSETTS 
Owned and Operated by the 
WORCESTER TELEGRAM -GAZETTE 

Basic C B S 

Represented by RAYMER 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS 
* Denotes new station authorized but not yet in operation as of January 1, 1946 

STANDARD STATIONS 

Call 
Letters 

KABC 

KABR 

KALB 
KALE 
KALL 

KANDD 
KANS 

HARK 
KARM 
KASA 
KAST 
KATE 
KAVE 
KBIX 
KBIZ 
KBKR 
KBND 

KBON 
KBPSE 
KBST 
KBTM 
KBUR 
KBWD 

KCKN 
KCMC 
tKKCMJ 

KCOK 
KCOR 
}KKCOW 

KCRC 
KCRS 
KDAL 
KDB 
KD FN 
KDKA 
KDLR 
KDNT 
KDON 
KDRO 
KDTH 
KDYL 
KECA 
KELA 
KÉLD 
KELO 
KENO 
KERN 
KEVR 
KEX 
KEYS 
KFAB 

KFAC 
KFAM 
KFAR 

KFBB 
KFBC 
KFBI 

KFBK 
KFDA 
KFDM 
KFEL 
KFEQ 
KFFA 

KF HQ 
KFI 
KFIO 
KFIZ 
KFJB 
KFJI 
KFJM 

KFJZ 
KFKA 
KFKU 

KFLW 
KFMB 
KFNF 

KFOR 
KFOX 
KFPW 

KFQKFPY 

KF RÉ 
KFRO 
KFRU 
KFSD 
KFSG 

KFUN 
KFUO 
KFVD 

KFVS 
KFWB 
KFXD 

K 
Fre- 

quency 
In 

Kilo - 
Location cycles 

Power 
In 

Watts 

San Antonio, Tex. 680 50,000 -LS 
10,000 -N 

Aberdeen, S. D. 1420 5,000 
Ada, Okla. 1230 250 
Alexandria La. 580 1,000 
Portland, Ore. 1330 5,000 
SaltLakeCity,Utah 910 1,000 
Camden, Ark. 1450 250 
Corsicana, Tex. 1340 250 
Wichita, Kans. 1240 250 
N. Little Rock, 

Ark. 1450 
Little Rock, Ark. 920 
Fresno, Cal. 1430 
Elk City Okla. 1240 
Astoria Ore. 1230 
Albert 
Astoria, 

Minn. 1450 
Carlsbad, N. Mex. 1240 
Muskogee, Okla. 1490 
Ottumwa, Iowa 1240 
Baker, Ore. 1490 
Bend Ore. 1340 
Boulder City, Nev. 1450 
Omaha, Neb. 1490 

250 
5,000 
5,000 

100 
250 
250 
250 
250 
250 
250 
250 
250 
260 

Portland, Ore. 1450 100 
Big Spring, Tex. 1490 260 
Jonesboro, Ark. 1230 260 
Burlington, Iowa 1490 250 
Brownwood, Tex. 1380 1,000 -LS 

600 -N 
Kansas City Kan. 1340 250 
Texarkana, flex. 1230 250 
Palm Spring., Cal. 1340 250 
Kanu. City, Mo. 1480 5,000 
Tulare, Cal. 1240 250 
San Antonio, Tex. 1350 1,000 -D 
Ellensburg, Wash. 1240 250 
Sacramento, Cal. 1840 250 
Enid, Okla. 1390 1,000 
Midland, Tex. 1230 250 
Duluth, Minn. 610 1,000 
Santa Barbara, Ca1.1490 250 
Casper, Wyo. 1470 1,000 
Pittsburgh, Pa. 1020 50,000 
Devils Lake, N. D. 1240 250 
Denton, Tex. 1450 250 
Monterey, Cal. 1240 250 
Sedalia, Mo. 1490 250 
Dubuque. Ia. 1370 1,000 
SaltLakeCity,Utah 1320 6,000 
Loa Angeles Cal. 790 5,000 
Centralia, Wash. 1470 1,000 
El Dorado, Ark. 1400 250 
Sioux Falls, S. D. 1230 250 
Las Vegas, Nev. 1400 250 
Bakersfield, Cal. 1410 1.000 
Seattle, Wash. 1090 *10,000 
Portland, Ore. 1190 5,000 
CorpusChristi,Tex. 1490 250 
Lincoln, Nebr. 1110 10,000 
(CP) Omaha, Nebr. *50,000 
Los Angeles, Cal. 1330 1,000 
St. Cloud, Minn. 1450 250 
Fairbanks, Alaska 610 6, 000 

1660 110,000 
Great Falls, Mont. 1310 5,000 
Cheyenne, Wyo. 1240 250 
Wichita, Kan. 1070 5,000 -LS 

1,000 -N 
Sacramento, Cal. 1530 10,000 
Amarillo, Tex. 1230 250 
Beaumont, Tea. 560 1,000 
Denver, Col. 950 6,000 
St. Joseph, Mo. 680 5,000 
Helena, Ark. 1490 250 
Boone, Ia. 1260 250 -D 
Wichita, Kan. 1330 5,000 
Los Angela., Cal. 640 50,000 
Spokane, Wash. 1230 250 
Fond du Lac, Wis. 1450 250 
Marshalltown, Ia. 1230 250 
Klamat h Fal Is, Ore. 1240 100 
Grand Forks, N. D.1440 1,000 -LS 

500 -N 
Ft. Worth, Tex. 1270 5,000 
Greeley, Col. 910 1,000 
Lawrence, Kan. 1250 6,000 -LS 

1,000 -N 
Klamath Fall., Ore. 1450 250 
San Diego, Cal. 1450 250 
Shenandoah, la. 920 1,000-LS 

500 -N 
Lincoln, Neb. 1240 250 
Long Beach, Cal. 1280 1,000 
Ft. Smith Ark. 1400 250 
Spokane, Wash. 920 6,000 
Anchorage, Alaska 790 1,000 
San Francisco, Cal. 610 6,000 
Fresno, Cal. 1840 250 
Longview, Tex. 1370 1,000 
Columbia, Mo. 1400 250 
San Diego, Cal. 600 1,000 
Los Angeles, Cal. 1150 2,500 -LS 

1,000 -N 
Las Vegas, N. M. 1230 250 
Clayton, Mo. 850 5,000 
Los Angeles, Cal. 1020 1,000-LS 

L- 1,000 -N 
5,000 -LS 

*L -5,000 
CapeGirardeou,Mo.1400 250 
Loa Angeles, Cal. 980 5,000 
Nampa, Ida. 1230 250 

Fre- 
quency 

In 
Call Kilo - 

Letten Location cycles 

Power 
In 

Watts 

KFXJ GrendJunction,Col. 920 1,000 -LS 
500 -N 

KFXM San Bernardino,Cal.1240 260 
KFYO Lubbock, Tex. 1340 250 
KFYR Bismarck, N. D. 550 5,000 
KGA S 

i 
kane. Wash. 1510 10,000 

tKGAK Gallup, N. M. 1230 250 
KGB San Diego, Cal. 1360 1,000 
KGBS Harlingen Tex. 1240 250 
KGBX Springfield, Mo. 1260 5,000 
KGCU Mandan N. D. 1270 250 
KGCX Sidney, ,font. 1480 1,000 
KGDE Fergus Falla, Minn.1230 250-LS 

100 -N 
KGDM Stockton, Cal. 1140 5,000 
KGEK Sterling, Col. 1230 100 
KGEK Long Beach, Cal. 1390 5,000 
KGEZ Kalispell, Mont. 1340 100 
KGFF Shawnee, Okla. 1450 250 
KGF./ Los Angeles, Cal. 1230 100 
KGFL Roswell N. M. 1400 100 
KGFW Kearney, Neb. 1340 250 
KGFX Pierre, S. D. 630 
KGGF Coffeyville, Kan. 690 

KGGM 
KGHF 

200 -D 
1,000 -1S 

500 -N 
Albuquerque,N.M. 1260 1,000 
Pueblo, Col. 1350 1,000 -LS 

500-N 
KGHI Little Rock, Ark. 1230 250 
KGHL Billing., Mont. 790 5,000 
KGIR Butte, Mont. 1370 5,000 
KGIW Alamosa, Col. 1450 250 
KGKB Tyler, Tex. 1490 250 
KGKL San Angelo, Tex. 1400 250 
KGKO Ft. Worth, Tex. 570 5,000 
KGKY Scottsbluff, Neb. 1490 250 
KGLO Mason City, Ia. 1300 5,000 
KGLU Safford, Aria. 1450 250 
KGMB Honolulu, T. H. 690 5,000 
KGNC Amarillo, Tex. 1440 5,000 -LS 

1,000 -N 
KGNO Dodge City, Kan. 1370 1,000 -LS 

250-N 
KGO San Francisco, Cal. 810 7,500 
tKGRH Fayetteville, Ark. 1450 250 

GU Honolulu, T. H. 760 2,500 -LS 
L- 2,600 -N 

KGVO Missoula, Mont. 1290 5,000 -LS 
1,000 -N 

KGW Portland, Ore. 620 5,000 
KGY Olympia, Wash. 1240 250 
KHAS Hastings, Neb. 1230 250 
KHBC Hilo, T. H. 1230 250 
KHBG Okmulgee, Okla. 1240 250 
KHJ Los Angeles, Cal. 930 5,000 
KHMO Hannibal, Mo. 1340 250 
KKHON Honolulu, T. H. 1400 250 

IN Spokane, Wash. 590 5,000 
KHSL Chico, Cal. 1290 1,000 
KHUB Watsonville, Cal. 1340 260 
KICA Clovis, N. M. 1240 250 
KICD Spencer Iowa 1240 250 
KID Idaho Falls, Ida. 1350 5,000-LS 

500-N 
KIDO Boise, Ida. 1380 2,500-LS 

1,000 -N 
KIEM Eureka, Cal. 1480 1,000 
KIEV Glendale, Cal. 870 250 -D 
KILO Grand Forks, N. D.1440 1,000-LS 

500-N 
KINY Juneau, Alaska 1460 5,000 
KIRO Seattle, Wash. 710 50,000 
KIT Yakima, Wash. 1280 1,000 
KIUL Garden City, Kan. 1240 250 
KIUN Pecos, Tex. 1400 100 
KIUP Durango, Col. 1400 250 
KJBS San Francisco, Cal. 1100 1,000 -LS 

L- 1,000 -N 
KJR Seattle, Wash. 950 5,000 
KLBM LaGrande, Ore. 1450 2o0 
KLCN Blytheville, Ark. 900 1,000 -D 

KLIZ 
nn Ogden, Utah 1430 5,Ó0Ó 

KLPM Minot, N. D. 1390 1,000 
KLRA Little Rock, Ark. 1010 10,000 -LS 

5,000 -N 
KLUF Galveston, Tex. 1400 250 
KLX Oakland, Cal. 910 1,000 
KLZ Denver, Col. 560 5,000 
KMA Shenandoah, Ia. 960 5,000 
KMAC San Antonio, Tex. 1240 250 
KMBC Kansas City, Mo. 980 5,000 
KMED Medford, Ore. 1440 1.000 
KMJ Fresno, Cal. 580 5,000 
KMLB Monroe, La. 1230 250 

*1440 *1,000 
KMMJ Grand Island, Neb. 750 1,000 -LS 

L- 1,000 -N 
KMO Tacoma, Wash. 1360 5,000 
KMOX St. Louis, Mo. 1120 50,0./0 
KMPC Los Angeles, Cal. 710 10,000 
KMTR Los Angeles, Cal. 570 1,000 
KMYC Marysville, Cal. 1450 250 
KMYR Denver, Col. 1340 250 
KNAK Salt Lake City,Utah 1400 250 
KNEL Brady, Tex. 1490 250-LS 

100-N 
KNET Palestine, Tex. 1450 100 
KNOE Monroe, La. 1450 250 

*1230 
KNOW Austin, Tex. 1490 250 
KNX Los Angeles, Cal. 1070 50,000 
KOA Denver, Col. 850 50.000 
KOAC Corvallis, Ore. 550 5,000-LS 

1,000 -N 
KOAL Price, Utah 1450 250 

Call 
Letten 

KOAM 
KOB 

KOCA 
KOCY 

KODL 

KODY 
KOH 
KOIL 
KOIN 

KO LO 
KOMA 

KOME 
KO MO 
KONO 
KONP 
KOOS 
KORE 
KORN 
KOTA 
KOTN 
KOVC 
KOVO 

KÓ H 
KPAB 
KPAC 
KPAS 
KPDN 
KPFA 
KPHO 
KPKW 
KPLC 
KPLT 
KPMC 
KPO 
KPOF 
KPOW 

KP QC 
KPRC 
KPRO 
KQV 
KQW 
KRBA 
KRBC 

KR EM 
KRGV 
K RIC 
KRIS 
KRJF 
KRKD 

KRKO 
KRLC 
KRLD 
KRMD 
KRNR 
KRNT 
KROC 
KROD 

tKROP 

KROS 
KROW 
K1ì0Y 
KRRV 
K RSC 
KSAC 

Fre- 
quency 

in Power 
Kilo- in 

Location cycles Watts 

Pittsburg, Kan. RIO 1.000 -D 
Albuquerque,N.M. 1030 10.000 

1770 50.000 -LS 

*50.000 
N 

Kilgore, Tex. 1240 250 
Oklahoma 

Okla. 
City, 

1340 
The Dalles, Ore. 1250 

N. Platte, Neb. 
Reno, Nev. 
Omaha, Neb. 
Portland, Ore. 
LsJunta, Col. 
Seattle, Wash. 
Oklahoma City, 

Okla. 

1240 
680 

1290 
970 

1400 
1300 

1520 

Tulsa, Okla. 1340 
Seattle, Wash. 1000 
San Antonio, Tex. 1400 
PortAngeles, Wash. 1450 
Coos Bay, Ore. 1230 
Eugene, Ore. 1450 
Fremont, Neb. 1400 
Rapid City, S. D. 1980 
Pine Bluff, Ark. 1490 
Valley City, N. D. 1490 
Provo, U. 1240 
Omaha. Neb. 660 
Phoenix, Ariz. 550 
Laredo, Tex. 1490 
Port Arthur, Tex. 1250 
Pasadena, Cal. 1110 
Pampa, Tex. 1340 
Helena, Mont. 1240 
Phoenix, Ariz. 1230 
Pasco, Wash. 1340 
Lake Charles, La. 1490 
Paris, Tex. 1490 
Bakersfield, Cal. 1560 
San Francisco, Cal. 680 
Denver, Col. 910 
Powell, Wyo. 1230 
Pasadena, Cal. 1240 
Wenatchee Wash. 560 
Houston, Tex. 950 
Riverside Cal. 1440 
Pittsburgh Pa. 1410 
San Jose, Cal. 740 
Lufkin, Tex. 1840 
Abilene, Tex. 1450 
Bozeman, Mont. 1450 
Berkeley, Cal. 1400 
Weslaco, Tex. 1290 
Beaumont, Tex. 1450 
CorpusC hristi,Tex. 1360 
Miles City, Mont. 1840 
Los Angeles, Cal. 1150 

Everett, Wash. 
Lewiston, Ida. 
Dallas, Tex. 
Shreveport, La. 
Roseburg, Ore. 
Des Moines, Ia. 
Rochester, Minn. 
El Paso, Tex. 

1400 
1400 
1080 
1940 
1490 
1850 
1340 

600 

Brawley, Cal. 1800 

Clinton, Iowa 1840 
Oakland, Cal. 960 
Sacramento, Cal. 1240 
Sherman, Tex. 910 
Seattle, Wash. 1150 
Manhattan, Kan. 580 

KSAL Salina, Kan. 1150 
KSAM Huntsville, Tex. 1490 
KSAN San Francisco, Ca1.1450 
KSCJ Sioux City, Ia. 1860 
KSD St. Louis, Mo. 550 

KSEI Pocatello, Ida. 930 

KSFO San Francisco, C.l. 560 

tKSIL Silver City. N. M. 1340 
KSJi3 Jamestown, N. D. 600 

250 
250-LS 
100 -N 
250 

1,000 
5.000 
5,000 

250 
5,000 

5,000 
*50,000 

250 
5,000 

250 
250 
250 
250 
250 

5,000 
250 
250 
250 
500-D 

1,000 
250 

1,000 
10,000 

100 
250 
250 
250 
250 
250 

1,000 
50,000 
1,000 

250 
100 

1,000 
5,000 
1,000 
1,000 
5,000 

250 
250 
250 
250 

1,000 
250 

1,000 
250 

2,500 -LS 
1,000 -N 

250 
250 

50,000 
250 
250 

5,000 
250 

1,000 -LS 
500-N 

1,000 -LS 
500 -N 
250 

1,000 
250 

1,000 
1,000 
1,000 -LS 

500 -N 
1,000 

250 
250 

5,000 
5,000-LS 
1,000 -N 
1,000 -LS 

250 -N 
5,000-LS 
1,000 -N 

250 
250 -LS 
100 -N 

*5,000 
ICSKY Dallas, Tex. 660 1.000 -D 
KSL Salt Lake City, U. 1160 50,000 
KSLM Salem, Ore. 1390 1,000 
KSMA Santa Maria, Cal. 1450 250 
KSO Des Moines, Ia. 1460 5,000 
1(300 Sioux Falls, S. D 1140 5,000-LS 

L- 5,000 -N 
KSRO Santa Rosa, Cal. 1850 1,000 

KSRV Ontario, Ore. 1450 260 
KSTP St. Paul. Minn. 1500 50,000 
KSUB Cedar City, U. 1340 250 
K3UN Lowell, Ariz. 1230 250 
KSWO Lawton, Okla. 1150 250-D 
KTAR Phoenix, Ariz. 620 5,000 
KTBC Austin, Tex. 590 1.000 -LS 

250-N 
55.000-LS 
*1,000 -N 

KTBI Tacoma, Wash. 1490 250 
KTBS Shreveport, La. 1480 1,000 
KTEM Temple, Tex. 1400 250 
KTFI Twin Falls, Ida. 1270 1,000 

Call 
Letten 

KTHS 

KTHT 
KTKC 
KTKN 
KTMC 
KTMS 
KTNM 
KTOH 
KTOK 

KTRB 
KTRH 
KTRI 
KTSA 

KTSM 

KTSW 
KITS 
KTUC 
KTUL 
KTW 
KTYW 

KUN J 
KUOA 
KUOM 
KUSD 
KUTA 
KVAK 
KVAL 

KVAN 
KVCV 
KVEC 

tKVET 

KVGB 

KVIC 
KVNU 
KVOA 
KVOD 
KVOE 
KVOL 
KVOO 
KVOP 
KVOR 

KVOS 

KVOX 
KV 
KV9F 
KVSO 
KVWC 
KWAL 
KWAT 
KWBR 
KWBU 

KWBW 
KWEW 
KWFC 
KWFT 

KWG 
KWIL 
KWJB 
KWJJ 
KWK 

Fre- 
quency 

in Power 
Kilo - 

Location cycles 

Hot Springs, Ark. 1090 

Houston, Tex. 1230 
Visalia, Cal. 940 
Ketchikan, Alaska 930 
}McAlester, Okla 1400 
Santa Barbare, Cal. 1250 
Tucumcari, N. M. 1400 
Lihue, T. H. 1490 
Oklahoma City, 

Okla. 1400 
Modesto, Cal. 860 
Houston, Tex. 740 
Sioux City, Ia. 1450 
San Antonio, Tex. 550 

El Paso, Tex. 1380 

Emporia, Kan. 1400 
Springfield, Mo. 1400 
Tucson, Ariz. 1400 
Tulsa, Okla. 1430 
Seattle, Wash. 1250 
Yakima, Wash. 1460 
Grants Pass, Ore. 1340 
Walla Walla,Wash. 1420 
SiloamSpringa,Ark. 1290 
Minneapolis, Minn. 770 
Vermillion, S. D. 920 
SaltLakeCity,Utah 570 
Atchinson, Kane. 1450 
Brownsville, Tex. 1490 

Vancouver, Wash. 911, 
Redding, Cal. 1230 
San Luis Obispo, 

Cal. 1230 
Austin, Tex. 1800 
Ft. Dodge, Ia. 1400 
Great Bend, Kan. 1400 
Tacoma, Wash. 670 
Victoria Tex. 1340 
Logan, Utah 1230 
Tucson, Ariz. 1290 
Denver, Col. 630 
Santa Ana, Cal. 1490 
Lafayette, La. 1340 
Tulsa, Okla. 1170 
Plainview, Tex. 1400 
Colorado Springs, 

Col. 1300 
Bellingham, Wash. 790 

Moorhead, Minn. 1340 
Rock Springs, Wyo. 1400 
Santa Fe, N. M. 1340 
Ardmore Okla. 1240 
Vernon, 'rex. 1490 
Wallace, Ida. 1450 
Watertown, S. D. 1240 
Oakland Cal. 1310 
Corpus 
Oakland, 

11030 
Hutchinson, Kan. 1450 
Hobbs, N. M. 1490 
Hot Springs, Ark. 1340 
Wichita Falls, Tex. 620 

Stockton, Cal. 
Albany, Ore. 
Globe, Ariz. 
Portland, Ore. 
St. Louis, Mo. 

1280 
1240 
1240 
1080 
1380 

KWKH Shreveport, La. 1130 
KWKW Pasadena, Cal. 1430 
KWLC Decorah, Ia. 1240 
KWLK Longview, Wash. 1400 
KWLM Willmar, Minn. 1840 
KWNO Winona, Minn. 1230 
KWOC Poplar Bluff, Mo. 1340 
KWON Bartlesville, Okla. 1400 
tKWOR Worland, Wyo. 1490 
KWOS Jefferson City, Mo.1240 
K W RC Pendleton, Ore. 1240 
KWSC Pullman, Wash. 1250 
KWTO Springfield, Mo. 560 

tKWTX Waco, Tex. 
KWYO Sheridan, Wyo. 
KXA Seattle, Wash. 

KXEL 
KXL 

KXO 
KXOA 
KXOK 
KXOX 
KXRO 
KXYZ 
KYA 

KYCA 
KYOS 
KYSM 
KYUM 
KYW 

In 
Watte 

10,000 -LS 
1,000-N 

250 
5.000 
1,000 

250 
1,000 

250 
250 

250 
1,000 

50,000 
250 

5,000-LS 
1,000-N 
1,000-LS 

500-N 
250 
250 
250 

5,000 
1,000 

500 
250 

1.000 
5,000-D 
5,000-D 

500 
6.J00 

250 
250-LS 
100-N 
500-D 
250 

250 
1,000 

260 
260 

5,000 
260 
250 

1,000 
5,000 

250 
250 

50,000 
250 

1,000 
250 

*1,000 
250 
250 
100 
250 
250 
250 
250 

1,000 
50,000 -D 

250 
100 
250 

5,000 -LS 
1,000 -N 

260 
250 
250 

1,000 
5,000 -LS 
1,000 -N 

50,000 
1,000 -D 

250-D 
250 
250 
250 
250 
250 
250 
250 
250 

5,000 
5,000 -LS 
1,000 -N 

1290 1,000 
1400 250 

770 1.000 -L9 
L- 1,000 -N 

Waterloo, Ia. 1540 50,000 
Portland, Ore. 750 10.000 -LS 

L- 10,000 -N 
El Centro, Cal. 1230 
Sacramento, Cal. 1490 
St. Louts, Mo. 630 
Sweetwater, Tex. 1240 
Aberdeen, Wash. 1340 
Houston, Tex. 1820 
San Francisco, Cal. 1260 

Prescott, Ariz. 1490 
Merced, Cal. 1490 
Mankato, Minn. 1230 
Yuma, Ariz. 1240 
Philadelphia, Pa. 1060 

250 
250 

5.000 
250 
250 

5,000 
5.000 -LS 
1,000 -N_ 

250 
250 
250 
250 

50,000 

(Continued on Page 549) 
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achieved by KMBC 

sterday 

and cuori. 

'PE /predecessor to A,NB 
first broadcasting studio in 
constructed in the winter of 19}7-7] 

Prominent in the history of broadcasting's first quarter - 

25 
century 

ear of 
KMBC 
service to the middlewest 

celebrating this April 
y the nation 

at large. When broadcasting, as known today, first made its voice heard, a youthful World War veteran, 
by the name of Arthur B. Church, was feverishly at ¡n- 

urse. 

his own radio transmitter in Kansas City. The story of KMBC is an outstanding example of how, 
under the American way of life, it was possible for a young man from a small country town to develop 

a great 
institution of rightful influence with thousands of peoples 
in the very Heart of America. In 1928, KMBC was 
named one of the original basic CBS affiliates. In step 

with the well balanced and careful programming of the 

e needs of 
directed efforts to meeting 

the community serves. h 

R MOtfR MILDi.. 

. o ( .Rlnrr' 
t rfARS r. 

S .t ,n l'.. jrmr,: F,.r.e, ra,at 

ctNK MANOACINA GEORGE HAW', F HAN' 
( na,nrer Svndrtalrn lra!, rv M.; _rr ;d r 

IP YEARS L' a'I.'-- '! 
mfr ROY BARRON 

Enrmeer 
r(ARS 

OP CP'Ap,c. -, 
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Tod t' 

broadrasrnsg. 

..<1.1 BC., studios ha 
ds rogr 

f?f 
have been born here! 

The needs of a community today are widely diversified 
and complex. KMBC recognizes this fact and does 
something about it. In the field of education close to 
four hours weekly are set aside for instructive program- 
ming, elaborately produced for good listening. Its Radio 
Institute for Teachers was the talk of 5945. Over 20,000 
youthful members of the Big Brother Club, enrolled in 
the past year alone, have been indoctrinated with the 
true values of a constructive life. In the communication 
of vital information, in public health, government and 
religion, KMBC stands out as indicative of how radio 
can best serve the needs of a community. With such a 

background, not only those who have accumulated 
over 250 years of service to the cause of KMBC, but 
those throughout the entire Arthur B. Church organi- 
zation look forward with eagerness to another great 
quarter -century of ever -increasing responsibilities. 

geared for a greater tomorrow: 
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r TRADITIONAL OF THE 

AMERICAS! 
The figure of a man on horse- 

back -a cowboy in North America, the 
Gaucho or Vaquerro in South America - 
roaming through the history pages of 
peoples from Alaska to Cape Horn. 
TRADITIONAL, TOO, IS THE MUSIC OF 

-the Americas' finest transcribed 
music of the man on horseback! Here is 
the answer to your needs for a program 
that never grows old. 

Write or Wire 

ARTHUR B. CHURCH PRODUCTIONS 

Pickwick Hotel, Kansas City 6, Mo. ...A 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS 
(Continued from Page 544) 

Call 
t.eltera 

Fre- 
quency 

in Power 
kiln- 

Location cycles Watts 
Call 

Letters 

Fre- 

quin 
ency 

Kilo - 
Location cyclea 

Power 
in 

Walte 
Call 

Leitars 

Fre- 
quency 

in 

cycles Location cycles 

Power 
in 

Walls 

Fre- 
quency 

In Power 
Call Kilo- ln 

Letten Location cycles Walls 
W fWCNH Concord, N. H. 1490 250 WGNC Gastonia, N. C. 1460 250 Baton Rouge, La. 1150 5,000 

WCOA Pensacola, Fla. 1370 1,000 -IS WGNY Newburgh, N. Y. 1220 1,000 -D WJBW New Orleans, La. 1290 250 
WAAB Worcester, Mass. 1440 5,000 500 -N WGOV Valdosta, Ga. 1450 250 WJBY Gadsden, Ala. 1240 
WAAF Chicago, Ill. 950 1.000-D WCOC Meridian, Mies. 910 1,000 WGPC Albany, Ga. 1450 250 WJDX Jackson, Miss. 1300 5,000 -LS 
WAAT Newark, N. J. 970 1.000 WCOL Columbus O. 1230 260 WGR Buffalo, N. Y. 550 5 -LS 1,000 -N 
WABC 
WABI 

New York N. Y. 880 50,000 
Bangor, cafe. 910 1,000 

WCOP 
WCOS 

Boston, Maas. 1150 
Columbia, S. C. 1400 

500 
250 WGRC Louisville, Ky 1400 

,000 
1,000 -N 

250 
WJEF Grand Rapids, 

Mich. 1230 250 5,000 WCOU Lewiston, Me. 1240 250 WORM Greenwood, Miss. 1240 250 WJEJ Hagerstown, Md. 1240 250 
WABY Albany, N. Y. 1400 260 

'l' 
WCOV Montgomery, Ala. 1240 250 WGST Atlanta, Ga. 920 5.000 -LS WJHL JohnsonCity,Tenn. 910 1,000 

WACO Waco, x. 1450 250 WCPO Cincinnati, O. 1230 250 1,000 -N WJHO Opelika, Ala. 1400 250-LS 
1460 1,000 WCRS Greenwood S. C. 1450 250 WGTC Greenville, N. C. 1490 250 100-N 

WADC Akron, O. 1850 5,000 WCRW Chicago, Ill. 1240 100 Wilson, N. C. 1340 250 WJHP Jacksonville, Fla. 1320 250 
WAGA Atlanta, Ga. 590 5.000 WCSC Charleston, S. C. 1390 1 000-LS WGYM Schenectady, N. Y. 810 50,000 WJIM Lansing, Mich. 1240 260 
iWAGC Chattanooga,Tenn.1450 250 

, 

500 -N WHA Madison, Wis. 970 6,000 -D WJJD Chicago, Ill. 1160 20,000-LS 
WAGE Syracuse, N. Y. 620 1,000 WCSH Portland, Me. 970 5,000 WHAT Greenfield, Mass. 1240 250 L-20,000-N 
WAGF Dothan, Ala. 1400 250 WDAD Indiana, Pa. 1450 250 WHAM Rochester, N. Y. 1180 50,000 WJLB Detroit, Mich. 1400 250 
WAGM Presque Isle, Me. 1450 100 WDAE Tampa, Fla. 1250 5,000 WHAS Louisville, Ky. 840 50,000 WILD Bessemer Ala. 1400 250 
WAIM Anderson, S. C. 1230 250 WDAF Kansas City, Mo. 610 5,000 WHAT Philadelphia, Pa. 1340 100 WJLS Beckley. 1W. Va. 560 250-LS 
WAIR Winston -Salem, WDAK Columbus Ga. 1340 250 WHAZ Troy, N. Y. 1330 1,000 100-N 

N. C. 1340 260 WDAN Danville, ÌI1. 1490 250 WHB Kansas City, Mo. 880 1,000 -D WJMC Rice Lake, Wie. 1240 250 
WAIT Chicago, Ill. 820 6,000 -LS WDAS Philadelphia, Pa. 1400 250 WHBB Selma, Ala. 1490 100 WJMS Ironwood, Mich. 1450 250 

L- 5,000 -N WDAY Fargo, N. D. 970 5,000 WHBC Canton, O. 1480 1,000 WJNC Jacksonville, N. C. 1240 250 
WAJR Morgantown,W.Va.1230 250 WDBC Escanaba, Mich. 1490 250 W HBP Rock Island, Ill. 1270 5,000 WINO West Palm Beach, 
WAKR Akron, O. 1590 5,000 WDBJ Roanoke, Va. 960 6,000 WHBI Newark, N. J. 1280 2,500 -LS Fla. 1230 250 
WALA Mobile, Ala. 1410 5,000 WDBO Orlando, Fla. 580 6,000 1,000 -N WJOB Hammond, Ind. 1230 250 
WALB Albany, Ge. 1590 1,000 WDEF Chattanooga,Tenn. 1400 250 WHBL Sheboygan, Wis. 1330 1,000 -LS 7WJOI Florence, Ala. 1340 250 
WALL Middletown, N. Y. 1840 250 WDEL Wilmington, Del. 1150 5,000 250 -N WJOL Joliet, Ill. 1340 250 
WAML Laurel, Miss. 1340 260 WDEV Waterbury, Vt. 550 1,000-D Memphis, Tenn. 1400 250 WJPA Washington, Pa. 1450 250 
WAOV Vincennes, Ind. 1450 250 WDGY Minneapolis, Minn.1130 5,000-LS WHBU Anderson, Ind. 1240 250 WJPF Herrin, III. 1340 250 
WAPI Birmingham, Ala. 1070 5,000 L-500-N WHBY Appleton, Wis. 1230 250 WJPR Greenville, Miss. 1340 250 
WAPO Chatta000ga,Tenn.1150 5,000 -LS WDLP Panama City, Fla. 1230 250 WHCU Ithaca, N. Y. 870 1,000 -LS WiR Detroit, Mich. 760 50,000 

1,000 -N WDMJ Marquette, Mich. 1340 250 L- 1,000 -N WIRD Tuscaloosa, Ala. 1230 250 
.WARD Johnstown, Pa. 1490 250 WDNC Durham, N. C. 1490 260 WHDF Calumet Mich. 1400 260 WJTN Jamestown, N. Y. 1240 250 
WARM Scranton, Pa. 1400 250 WDOD Chattan 1310 6,000 WHDH Boston, Mass. 850 5,000 WJW Cleveland, O. 850 5,000 
WASK Lafayette, Ind. 1450 260 WDRC 

,Tenn. 
Hartford ,Conn. 1360 5.000 WHDL Allegany, N. Y. 1450 250 WJXN Jackson, Miss. 1490 250 

WATL Atlanta, Ga. 1400 250 tWDSC Dillon, S. C. 800 1,000-D WHEB Portsmouth, N. H. 750 1,000-IS WJZ New York, N. Y. 770 60,000 
WATN Watertown, N. Y. 1240 250 WDSM Superior, Wie. 1230 250 L- 1,000 -N WJZM Clarksville, Tenn. 1400 250 
WATR Waterbury, Conn. 1820 1,000 WDSU New Orleans La. 1280 5,000 WHEC Rochester, N. Y. 1460 1,000 -LS W KAeQ San Juan, P. R. 5,000 
WATT 
WATW 

Cadillac, Mich. 1240 260 
Ashland, Wis. 1400 250 WDZ 

WDWS Champaign, fil. 1400 
Tuscola, III. 1050 

250 
1,000-D WHFC Cicero Ili. 1460 

500 -N 
250 

WKAR E. Lansing, Mich. 870 5,000 -D 
WKAT Miami Beach, Fla. 1360 1,000 

WAVE Louisville, Ky. 970 5,000 WEAF New York, N. Y. 660 50,000 WHGB Harrisburg, Pa. 1400 250 Glasgow, Ky. 1490 260 
WAWZ Zerepath, N. J. 1380 5,000 -LS WEAN Providence, R. I. 790 5,000 WHIO Dayton, O. 1290 5,000 WKBBY Dubuque, Ia. 1490 250 

1,000 -N WEAU Eau Claire, Wis. 790 5,000-LS WHIS Bluefield, W. Va. 1440 1,000 -LS W KBH LaCrosse, Wie. 1410 1,000 
WAYS Charlotte, N. C. 610 1,000 1,000-N 500 -N 5,000 
WAYX Waycross, Ga. 1230 250 WEBC Duluth, Minn. 1320 5,000 WHIT New Bern, N. C. 1450 250 WKBN Youngstown, O. 570 6,000 
WAZL Hazleton, Pa. 1450 250 WEBQ Harrisburg, Ill. 1240 250 WHIZ Zanesville, O. 1240 250 WKBO Harrisburg, Pa. 1230 250 
WBAA W. Lafayette, Ind. 920 5,000 -LS WEBE Buffalo, N. Y. 1840 250 WHJB Greensburg, Pa. 250 -D WKBV Richmond, Ind. 1490 250 

1,000 -N WEDC Chicago Ill. 1240 250 WHK 
ts 

Cleveland, O. 1420 5,000 WKBW Buffalo, N. Y. 1520 50,000 
WBAB Atlantic City, N. J. 1490 250 WEED RockyMount,N.C. 1450 250 WHKC Columbus, O. 610 1,000 WKBZ Muskegon, Mich. 1490 250 
WBAC Cleveland, Tenn. 1340 250 WEEI Boston, Maas. 590 5,000 WHKK Akron, O. 640 1,000 -LS WKEU Griffin, Ga. 1450 250 
WBAL Baltimore, Md. 1090 50,000 WEEU Reading, Pa. 850 1, 000-D L- 1,000 -N WKEY Covington, Va. 1340 250 
WBAP Ft. Worth, Tex. 820 50,000 WEGO Concord, N. C. 1410 1,000-D WHKY Hickory, N. C. 1290 5,000 -LS WKIP Po ugh keepsie, N. Y.14 50 250 
WBAX Wilkes -Barre Pa. 1240 100 WEIM Fitchburg, Mass. 1340 250 1,000 -N WKIX Columbia, S. C. 1490 260 
WBBB Burlington. N. C. 920 1.000 -D WELI New Haven, Conn. 960 1,000-LS WHLB Virginia, Minn. 1400 250 WKLA Ludington, Mich. 1450 250 
WBBL Richmond, Va. 1450 250 500-N WHLD Niagara Falls, N. Y. 1290 1, 000 -D WKMO Kokomo Ind. 1400 250 
WBBM Chicago, Ill. 780 50,000 WELL BattleCreek, M ich. 1400 250 Harlan, Ky. 1230 250 WKNE Keene, N. H. 1290 5,000 
WBBR Brooklyn, N. Y. 1330 1,000 WELO Tupelo, Miss. 1490 250 WHLS Port Huron, Mich. 1450 250 WKNY Kingston, N. Y. 1490 250 
WBBZ Ponca City, Okla. 1230 250 WEMP Milwaukee, Wis. 1340 250 Anniston, Ala. 1450 250 WKOK Sunbury, Pa. 1240 250 
WBCM Bay City, Mich. 1440 1,000 -LS WENR Chicago, Ill. 890 50.000 WHNA New York, N. Y. 1050 50,000 WKPA New Kennington, 

600-N WENT Gloversville N. Y. 1340 250 WHNC Henderson, N. C. 890 250 -D Pa. 1150 250 -D 
Elizabethton,Tenn.1240 250 WENY Elmira, N. il. 1230 250 WHO Des Moines, Ia. 1040 50,000 WKPT Kingsport, Tenn. 1400 250 

W HP Buffalo, N. Y. 930 5,000 WEOA Evansville, Ind. 1400 250 WHOM Jersey City, N. J. 1480 1,000 -IS WKRC Cincinnati, O. 550 5,000 -LS 
Huntsville, Ala. 1230 250 WERC Erie, Pa. 1280 250 500 -N 1,000 -N 

WBIG Greensboro, N. C. 1470 5,000 WEST Easton, Pa. 1400 250 WHOP Hopkinsville, Ky. 1230 250 tWKRM Columbia, Tenn. 1340 250 
WBIR Knoxville, Tenn. 1240 250 WESX Salem, Mass. 1230 250 WHOT South Bend, Ind. 1490 250 WKRO Cairo, Ill. 1490 250 
WBLJ Dalton, Ge. 1230 250 WEVD New York, N. Y. 1330 5.000 WHP Harrisburg, Pa. 1460 5,000 -LS tWKRZ Oil City, Pa. 1340 250 

Clarksburg, W. Va. 1400 250 WEW St. Louis, Mo. 770 1,000-D 1,000-N WKST New Castle, Pa. 1280 1,000 
WBML Macon, Ga. 1240 250 WEXL Royal Oak, Mich. 1840 250 WHTB Talladega, Ala. 1230 250 WKVM Arecibo, P. R. 1230 260 
WBNS Columbus, O. 1460 6,000 -LS WFAA Dallas, Tex. 820 50,000 WHTD Hartford, Conn. 1410 5,000 WKWF Key West, Fla. 1600 600 

1,000 -N WFAS White Plains, N.Y.1230 250 WHUB Cookeville, Tenn. 1400 250 WKWK Wheeling, W. Va. 1400 250 
WBNX New York, N. Y. 1380 5,000 WFBC Greenville, S. C. 1330 5,000 WHYN Holyoke, Mass. 1400 250 Concord, N. H. 1450 250 
WBNY Buffalo, N. Y. 1400 250 WFBG Altoona, Pa. 1340 250 WIAC Hato Rey, P. R. 580 5,000 

WWKXL 
KY Oklahoma City, 

WBOC Salisbury, Md. 1230 250 WFBL Syracuse, N. Y. 1390 5,000 WIBA Madison, Wie. 1310 5,000 Okla. 930 5,000 
WBOW Terre Haute, Ind. 1230 250 WFBM Indianapolis, Ind. 1260 5,000 WIBC Indianapolis, Ind. 1070 5.000 WKZO Kalamazoo, Mich. 590 5,000 
WBRC Birmingham, Ala. 960 5,000 WFBR Baltimore, Md. 1300 5,000 WIBG Philadelphia, Pa. 990 10,000 WLAC Nashville, Tenn. 50,000 
WERE Wilkes- Barre, Pa. 1340 250 WFCI Pawtucket, R. I. 1420 1,000 WIBM Jackson, Mich. 1450 250 WLAG LaGrange, Ga. 1240 250 
WBRK Pittsfield, Mass. 1940 250 WFDF Flint, Mich. 910 1,000 WIBU Poynette Wis. 1240 250 WLAK Lakeland, Fla. 1340 250 
WBRW Welch, W. Va. 1340 250 WFEA Manchester, N. H. 1870 5,000 WIBW Topeka, Ilan. 580 5,000 WLAP Lexington, Ky. 1450 250 
WBRY Waterbury Conn. 1590 1,000 WFEB Sylacauga, Ala. 1340 250 WIBX Utica, N. Y. 1230 250 tWLAR Athens, Tenn. 1450 250 
WBT Charlotte, N. C. 1110 50.000 WFHR Wisconsin Rapids, WICA Ashtabula, O. 970 1,000 -D WLAT Conway, . C. 1490 250 
WBTA Batavia, N. Y. 1490 250 Wie. 1340 250 W1CC Bridgeport, Conn. 600 1.000 -LS WLAV Grand Rapids, 
NVBTEI Williamson W.Va. 1400 250 WFIG Sumter, S. C. 1840 250 500 -N Mich. 1340 250 
WBTM Danville, Va. 1400 250 WFIL Philadelphia, Pa. 560 1,000 WIGM Medford, Wis. 1490 250 WLAW Lawrence, Mass. 680 5,000 
WBYN Brooklyn, N. Y. 1430 1,000 -LS WFIN Findlay, O. 1330 1,000 -D WIL St. Louis Mo. 1230 250 WLAY Muscle Shoals 

500-N tWFKY Frankfort, Ky. 1490 250 WILL Urbana, III. 580 5,000 -D City, Ala. 1450 250 
WBZ Boston Mass. 1080 50,000 WFLA Tampa, Fla. 970 5,000 WILM Wilmington, Del. 1450 250 WLBC Muncie, Ind. 1340 250 
NVBZA Springfield, Mass. 1030 1,000 WFMD Frederick, Md. 930 500 WINC Winchester, Va. 1400 260 WLBJ BowlinggGreen,Ky. 1340 250 
WCAE Pittsburgh, Pe. 1250 5,000 WFMJ Youngstown, O. 1450 250 WIND Chicago, Ill. 560 5,000 WLBL StevensPoint,Wis. 930 5,000 -D 
WCAL Northfield, Minn. 770 5,000 -D WFNC Fayetteville, N. C. 1450 250 WING Dayton, O. 1410 5.000 WLBZ Bangor, Me. 620 5,000 
WCAM Camden, N. J. 1310 500 WFOR Hattiesburg, Miss. 1400 250 WINK Ft. Myers, Fla. 1240 250 WLDS Jacksonville, Ill. 1180 250 -D 
WCAO Baltimore, Md. 600 6,000 WFOY St. Augustine, Fla. 1240 250 WINN Louisville, Ky. 1240 250 WLEE Richmond, Va. 1450 250 
WCAP Asbury Park, N. J.1310 500 WFPG Atlantic City N.J. 1450 250 WINS New York, N. Y. 1010 10,000 WLEU Erie, Pa. 1450 260 
WCAR Pontiac, Mich. 1130 1,000 -D WFTC Kinston, N. b. 1230 250 50,000 WLIB Brooklyn, N. Y. 1190 1,000-LS 
WCAT Rapid City, S. D. 1230 100-D WFVA Fredericksburg, Va. 1230 250 WINX Washington, D. C. 1340 L- 1,000 -N 
WCAU Philadelphia Pe. 1210 50,000 WGAA Cedartown, Ga. 1840 250 WIOD Miami, Fla. 610 5,000 WLLH Lowell, Mass. 1400 
WCAX Burlington Vt. 620 1,000 WGAC Augusta, Ga. 1240 250 WIP Philadelphia, Pa. 610 5,000 WLNH Laconia, N. H. 1340 250 
WCAZ Carthage, Ill. 1080 250-D WGAL Lancaster, Pa. 1490 250 WIRE Indianapolis, Ind. 1430 5,000 WLOF Orlando, Fla. 1230 250 
WCBI Columbus, Miss. 1340 250 WGAN Portland, Me. 660 5,000 WIS Columbia, S. C. 560 5,000 WLOG Logan, W. Va. 1230 260 
WCBM Baltimore, Md. 1400 250 tWGAP Maryville, Tenn. 1400 250 WISE Asheville, N. C. 1230 250 WLOK Lima, O. 1240 250 
WCBS Springfield, Ill. 1450 250 WGAR Cleveland, Ohio 1220 5,000 WISH Indianapolis, Ind. 1310 5, 000-LS WLOL Min neapolis,M i nn. 1330 1,000 
WCBT 

WCCO 
WCED 
WCFL 

Roanoke Rapids, 
N. C. 1230 250 

M inneapol is, M inn. 830 50,000 
DuBois, Pa. 1230 250 
Chicago, cal. 1000 10,000 

WGBB 
WGBF 

WGBG 
WGBI 

Athena, Ga. 1340 
Freeport N. Y. 1240 
Evansville, Ind. 1280 

Greensboro, N. C. 980 
Scranton. Pa. 910 

250 
100 

5.000 -LS 
1,000 -N 
1,000 -D 
1,000 -LS 

500 -N 

WISN 
WISH 
WITH 
WIZE 
WJAC 

Milwaukee, Wie. 1150 
Butler, Pa. 680 
Baltimore, Md. 1230 
Springfield, O. 1340 
Johnstown, Pa. 1400 

1,000 -N 
5,000 

250 -D 
250 
250 
250 

WLPM Suffolk, Va. 1450 250 
WS Chicago, Ill. 890 50,000 
WLA Lynchburg, Va. 1230 250 
WLW Cincinnati, O. 700 50,000 
WMAJ State College, Pa. 1450 250 
WMAL Washington, D. C. 630 5,000 
WMAM Marinette, Wis. 570 250 -LS 

WCHS 
WCHV 
WCKY 

Charleston, W. Va. 580 5,000 
Charlottesville, Va.1240 250 
Cincinnati, O. 1550 50,000 

WGBR 
WGBS 
WGCM 
WOES 

Goldsboro, N. C. 1400 
Miami, Fla. 710 
Gulfport, Miss. 1240 
Chicago, Ill. 1390 

250 
10,000 

250 
5,000 

WJAG 

WAR 

Norfolk, Nebr. 780 

Providence, R. I. 920 

1,000-LS 
L-1,000 -N 

5,000 

100-N 
WMAN Mansfield, O. 1400 250 

WMAQ Chicago, Ill. 670 50,000 
WCLO Janesville, Wie. 1230 250 WGGA Gainesvi.le, Ga. 1240 250 WJAS Pittsburgh, Pa. 1320 5,000 WMAS Springfield, Maas. 1450 250 
WCMA 
WCMI 

Corinth, Miss. 1230 250 
Ashland, Ky. 1340 260 

WGH 
WGII. 

NewportNews,Va. 1340 
Galesburg, Ill. 1400 
Charleston, W. Va.1490 

260 
250 
100 

WJAX Jacksonville, Fla. 930 5,000 -LS 
1,000 -N 

WMAZ Macon, Ge. 940 5,000 

WMBC Macon, Miss. 1400 250 
WCNC Elizabeth City, WGLV Ft. Wayne, Ind. 1450 250 WIBC Bloomington, Ill. 1230 250 

N. C. 1400 250 WGN Chicago, Ill. 720 50,000 WJBK Detroit, Mich. 1490 250 (Continued on Page 550) 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS 
(Continued from Page 549) 

Can 
Letters 

Fre- 
quency 

in Power 
Kilo- in 

Location cycles Walte 

WMBD Peoria, Ill. 1470 5,000-LS 
1,000 -N 

WMBG Richmond, Va. 1380 5,000 
WMBH Joplin, Mo. 1450 250 
WMBI Chicago, DI. 1110 5,000 -LS 

L- 5,000 -N 
WMBO Auburn, N. Y. 1340 250 
WMBR Jacksonville, Fla. 1400 250 
WMBS Uniontown Pa. 590 1,000 
WMC Memphis, Tenn. 790 5,000 
WMCA New York N. Y. 670 5,000 
WMEX Boston, Mace. 1610 5,000 
WMFD Wilmington, N. C. 1400 250 
WMFF Plattaburg. N. Y. 1340 260 
WMFG Hibbing, Minn. 1240 250 
WMFJ Daytona Beach, 

1450 260 
WMFR High Point, N. C. 1280 250 
WMFT Florence, Ala. 1240 250 

MGA Moultrie, Ga. 1400 250 
tWMGR Bainbridge, Ga. 1490 250 
WMIN St. Paul, Minn. 1400 250 
WMIS Natchez, Mies. 1240 250 
WMJM Cordele, Ga. 1490 250 -LS 

100 -N 
WMLT Dublin, Ga. 1340 250 
WMMN Fairmont, W. Va. 920 5,000 
WMOB Mobile, Ala. 1230 250 
WMOG Brunswick, Ga. 1490 250-LS 

WMOH Hamilton, 0. 1450 250 
100-N 

tWMOX Meridian, Miss. 1240 250 
WMPC Lapeer, Mich. 1230 250 
WMPS Memphis. Tenn. 1460 1,000 -S 

500 -N 
WMRC Greenville, S. C. 1490 250 
WMRF Lewistown, Pa. 1490 250 
WMRN Marion, O. 1490 250 
WMRO Aurora, Ill. 1280 250 -D 
WMSA Maeeena, N. Y. 1340 250 
WMSL Decatur, Ala. 1400 260 
WMT Cedar Rapids, Ia. 600 5,000 
WMUR Manchester, N. H. 610 5,000-LS 

1,000 -N 
WMVA Martinsville, Va. 1450 250 
tWMVG Milledgeville Ga. 1450 250 
WNAB Bridgeport, Conn. 1450 250 
WNAC Boston, Mass. 1260 5,000 
WNAD Norman, Okla. 640 1,000-D 
WNAX Yankton, S. D. 570 5,000 
WNBF Binghamton, N. Y. 1290 6,000 
WNBH New Bedford. 

Mass. 1340 260 
WNBZ Saranac Lake, N.Y. 1820 100 -D 
WNEL San Juan, P. R. 1320 5,000 
WNEW New York, N. Y. 1130 10,000 
WNEX Macon, Ga. 1400 250 
WNHC New Haven, Conn. 1340 250 
WNLC New London, 

Conn. 1490 
WNOE New Orleans, La. 1450 
WNOX Knoxville Tenn. 990 
tWNVA Norton, Va. 1450 
WNYC New York, N. Y. 830 

WOAI San Antonio, Tex. 1200 
WOC Davenport, Iowa 1420 
WOCB Wat Yarmouth, 

Mme. 1240 

260 
250 

10,000 
250 

1,000-LS 
L-1,000-N 

50,000 
5,000 

250 

Call 
Letten 

Fre- 
quency 

n 
Kilo - 

Location cycles 

Power 
in 

Watts 

WOI Ames, Ia. 640 5,000 -D 
WOKO Albany, N. Y. 1460 1,000 -LS 

600 -N 
WOL Washington, D. C.1260 1,000 
WOLF Syracuse, N. Y. 1490 250 
WOLS Florence, S. C. 1230 250 
WOMI Owensboro, Ky. 1490 250 
WOMT Manitowoc, Wis. 1240 250 
WOOD Grand Rapids, 

Mich. 1900 6,000 
WOPI Bristol Tenn. 1490 250 
WOR New 

Bristol, 
N. Y. 710 50,000 

WORC Worcester, Mass. 1310 1,000 
WORD Spartanburg, S. C. 1400 250 
WORK York, Pa. 1350 1,000 
WORL Boston, Mass. 950 1,000-D 
WOSH Oshkosh, Wis. 1490 250 
WOSU Columbus, O. 820 6,000 -S 

L-5,000 -N 
WOV New York, N. Y. 1280 5,000 
WOW Omaha, Neb. 690 5,000 
WOWO Ft. Wayne, Ind. 1190 10,000 
WPAB Ponce, P. R. 1370 1,000 
WPAD Paducah, Ky. 1450 250 
WPAG Ann Arbor, Mich. 1050 250 -D 
WPAR P Vaurg, 

1450 250 
WPAT Paterson, N. J. 930 1,000 -D 
WPAX Thomasville, Ga. 1240 250 
WPAY Portsmouth, O. 1400 250 
WPDQ Jacksonville, Fla. 1270 5,000 
WPEN Philadelphia, Pa. 960 6,000 
WPIC Sharon, Pa. 790 1,000 -D 
WPIK Alexandria, Va. 790 250 -D 
tWPOR Portland, Me. 1450 250 
WPRA Mayaguez, P. R. 990 5,000-LS 

1,000 -N 
WPRO Providence, R. I. 630 6,000 
WPRP Ponce, P. R. 1420 250 
WPTF Raleigh, N. C. 680 50,000 
fWPUV Pulaski, Va. 1230 260 
WQAM Miami, Fla. 560 5,000-LS 

1,000 -N 
WQAN Scranton, Pa. 910 1,000-LS 

WQBC Vicksburg, Miss. 1420 1,000-LS 

WQXR New York, N. Y. 1560 10,000 
500-N 

WRAK Williamsport, Pa. 1400 260 
WRAL Raleigh, N. C. 1240 260 
WRAW Reading, Pa. 1340 250 
WRBL Columbus, Ga. 1230 250 
WRC Washington, D. C. 980 5,000 
WRDO Augusta, Me. 1400 250 
WRDW Augusta, Ga. 1480 6,000 
WREC Memphis, Tenn. 600 5,000 
WREN Lawrence, Kan. 1250 5,000-LS 

1,000 -N 
WRGA Rome, Ga. 1490 250 
WRHI Rock Hill, S. C. 1340 250 
WRJN Racine, Wis. 1400 250 
WRLC Toccoa, Ga. 1450 250 
WRLD West Point, Ga. 1490 250 
WRNL Richmond, Va. 910 5,000 
WROK Rockford, III. 1440 1,000-LS 

WROL Knoxville, Tenn. 620 1,0ÓÓ- S 
500 -N 

1WROW Athens, Tenn. 1490 250 

Call 
Letters 

WROX 
WRR 
WRAF 
WARN 
WRUF 

WRVA 
WSAI 
WSAJ 
WS AM 
WSAN 
WSAP 
WSAR 
WSAU 
WSAV 
WSAY 
WSAZ 

WSB 
WSBA 
WSBC 
WSBT 
WSFA 

WSGN 

WSIX 
WSJS 

WSKB 
WSLB 
WSLI 
WSLS 
WSM 
WSMB 
WSNJ 
WSNY 
WSOC 
WSON 
WSOO 

WSOY 
WSPA 

WSPB 
WSPD 
WSPR 

WSRR 
WSSV 
WSTP 
WSTV 
WSUI 
WSUN 
WSVA 
WSYB 
WSYR 
WTAD 
WTAG 
WTAL 
WTAM 
WTAQ 
WTAR 
WTAW 

WTAX 
WTBO 

Fre- 
quency 

Power 
Kilo- in 

Location cycles Watts 

Ciarkedale, Miss. 1450 250 
Dallas, Tex. 1310 5,000 
Washington, N. C. 930 1,000 -D 
Warren, O. 1400 250 
Gainesville, Fla. 850 5,000 -S 

L- 5,000 -N 
Richmond, Va. 1140 50,000 
Cincinnati, O. 1360 6,000 
Grove City, Pa. 1340 100 
Saginaw. Mich. 1400 250 
Allentown, Pa. 1470 600 
Portsmouth, Va. 1490 250 
Fall River, Mass. 1480 1,000 
Wausau, Wis. 1400 260 
Savannah, Ga. 1340 250 
Rochester, N. Y. 1370 1,000 
Huntington, 

W. Va. 980 1,000 
Atlanta, Ga. 750 50,000 
York, Pa. 900 1,000 -D 
Chicago, Ill. 1240 250 
South Bend, Ind. 960 1,000 
Montgomery, Ala. 1440 1,000 -LS 

600 -N 
Birmingham, Ala. 610 5,000 -LS 

1,000 -N 
Nashville. Tenn. 980 6,000 
Winston -Salem, 

N. C. 600 5,000 
McComb, Miss. 1230 260 
Ogdensburg, N. Y.1400 250 
Jackson, Miss. 1450 250 
Roanoke, Va. 1240 250 
Nashville, Tenn. 650 50,000 
New Orleans, La. 1350 5,000 
Bridgeton, N. J. 1240 250 
Schenectady, N. Y. 1240 250 
Charlotte, N. C. 1240 260 
Henderson, Ky. 860 500 -D 
Sault Ste. Marie, 

Mich. 1230 250-LS 
100-N 

Decatur, Ill. 1340 250 
Spartanburg,S.C. 950 5,000-LS 

1,000 -N 
5,000 

Sarasota, Fla. 1450 250 
Toledo, O. 1870 5,000 
Springfield, Mass. 1270 1,000 -S 

500-N 
Stamford, Conn. 1400 250 
Petersburg, Va. 1240 250 
Salisbury, N. C. 1490 250 
Steubenville O. 1340 250 
Iowa City, ta. 910 5,000 
St.Petereburg,Fla. 620 5,000 
Harrisonburg, Va. 550 1,000 -D 
Rutland, Vt. 1380 1.000 
Syracuse, N. Y. 570 5,000 
Quincy, Ill. 990 1,000 
Worcester, Mass. 680 5,000 
Tallahassee, Fla. 1340 250 
Cleveland, O. 1100 50,000 
Green Bay, Wis. 1360 5,000 
Norfolk, Va. 790 5,000 
College Station. 

Tex. 1160 1,000 -D 
Springfield, Ill. 1240 100 
Cumberland, Md. 1450 259 

Fre- 
quency 

in Power 
Call Kilo- in 

Letters Location cycles Watts 

WTCM Traverse City, 
Mich. 1400 250 

WTCN Minneapolis, Minn. 1280 5,000-LS 
1,000 -N 

WTEL Philadelphia, Pa. 1340 250 
WTHT Hartford, Conn. 1230 250 
WTIC Hartford, Conn. 1080 50,000 
WTJS Jackson, Tenn. 1890 1,0)0 
WTMA Charleston, S. C. 1250 1,000 
WTMC Ocala, Fia. 1490 250 
WTMJ Milwaukee, Wis. 620 5,000 
WTMV E. St. Louis, Ill. 1490 250 
WTNJ Trenton, N. J. 1310 500 
WTOC Savannah, Ga. 1290 5,000 
WTOL Toledo, O. 1230 250 
tWTON Staunton, Va. 1400 250 
WTOP Washington. D. C. 1500 50.000 
WTRC Elkhart, Ind. 1340 250 
WTRY Troy, N. Y. 980 1,000 
WTSP St. Petersburg, Fla. 1880 1,000 -S 

500-N 
WTTM Trenton, N. J. 920 1,000 

W W C S Washington, D. C. 1450 260 
WW1 Detroit, Mich. 950 5,000 
WWL New Orleans, IA. 970 50,000 
WWNC Asheville, N. C. 570 1,000 
WWNY Watertown, N. Y. 790 1,000 
WWPG Palm Beach, Fla. 1340 250 
WWRL Woodside, N. Y. 1600 250 
WWSR St. Albans, Vt. 1420 1,000 -D 
WWSW Pittsburgh, Pa. 1490 250 
WWVA Wheeling, W. Va. 1170 50,000 
WXYZ Detroit, Mich. 1270 6,000 

Celle Unassigned -AM CPS 

Cullman, Ala. 1340 250 
Montgomery, Ala. 800 1,000 
Brawley, Calif. 1490 250 
San Mateo Calif. 1050 250 -D 
Ft.Laudertiale,Fla. 1400 250 
Ft. Pierce, Fla. 1400 250 
Lake City, Fla. 1340 250 
Pekin. Ill. 1140 250-D 
Cartersville, Ga. 1450 250 
Marietta, Ga. 1230 250 
Coeur d'Alene,Ida. 1430 1,000 
New Iberia, La. 1240 250 
Waterville, Me. 1490 250 
Ely, Nev. 1230 250 

- Asheville, N. C. 1340 250 
Lexington, N. C. 1190 260 
Lumberton, N. C. 1340 250 
Shelby, N. C. 730 250-D 
Whiteville, N. C. 1240 250 
Wilmington. N. C. 1840 250 
Marietta, O. 1490 250 
Marietta, O. 1340 250 
Pottsville, Pa. 1360 500-D 
Hartsville, S. C. 1450 250 
Dyersburg, Tenn. 1450 250 
Greenville, Tenn. 1340 250 

t Greenville, Tex. 1400 250 
t Odessa, Tex. 1410 1,000 
t Ellensburg, Wash. 1400 260 

Marshfield, Wis. 1450 250 

W -CAR 
PONTIAC 
MICHIGAN 

1000 S-T-R-E-A-M-L-I-N-E-D 
WATTS 

That Outstanding Independent Station in Southeastern Michigan That You Hear So Much About 

. . . Built on Service to the Vast Numbers Who like "News on the Hour Every Hour" -and 
Good Music All Day Long. 

"Three Million People Can Hear Us Easily -and Plenty of Them Listen . . . Hour After Hour 

Every Day! 

1130 K.C. Daytime 
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FM TELEVISION INTERNATIONAL STATIONS BY CALL LETTERS 
COMMERCIAL FM STATIONS 

Call 
Letter 

Fre- 
Channel queney 

City No. (meta.) 

KDKA -FM Pittsburgh, Pa. 231 
KBJ -FM Loe Angeles, 

Calif. 259 
KMBGFM Kansas City, Mo. 250 
KOZY Kansas City. Mo. 260 
KSL-FM Salt Lake City, 

261 
KTLO Loe Angeles, 

alif. 261 
KYW -FM Phil adelphia Pa. 262 
WAAW Jersey City N. J. 239 
WABC -FM New York, N. Y. 245 
WABF New York, N. Y. 253 
WABW Indianapolis, Iod. 235 
WBAM New York, N. Y. 243 
WBBM -FM Chicago, III. 257 
WBCA Schenectady, 

N. Y. 266 
WBRL Baton Rouge. 

La. 241 
WBZ-FM Boston, Mass. 264 
WBZA -FM Springfield, Mass. 246 
WCAU -FM Philadelphia, Pa. 274 
WDLM Chicago, III. 259 
WDRC -FM Hartford, Conn. 282 
WDUL Superior, Wis. 222 
WEAF -FM New York, N. Y. 247 

94.1 

99.7 
97.9 
99.9 

100.1 

100.1 
100.8 
95.7 
96.9 
98.6 
94.9 
96.5 
99.8 

101.1 

96.1 
100.7 
97.1 

102.7 
99.7 
94.8 
92.3 
97.2 

Call 
Letter 

Fee - 
Channel quency 

City No. (men.) 

WEHS Chicago, Ill. 
WELD Columbus, Ohio 
WENA Detroit, Mich. 
WFGG New York, N. Y. 
WFIL -FM Philadelphia, Pa. 
WFMN Alpine, N. J. 
WGFM Schenectady, 

N. Y. 
WGNB Chicago. Ill. 
WGTR Bonton, Mass. 
WGYN New York, N. Y. 
WHEF Rochester, N. Y. 
WHFM Rochester, N. Y. 
WHNF New York, N. Y. 
WIBG -FM Philadelphia, Pa. 
WIP -FM Philadelphia, Pa. 
WLOU Detroit, Mich. 
WMIT Winston- Salem, 

N. C. 
WMLL Evansville, Ind. 
WM QT Pittsburgh, Pa. 
WMTW Boston, Mass. 
WNBF -FM Binghamton, 

N. Y. 
WNYC -FM New York, N. Y. 
WOWO -FM Ft. Wayne, Ind. 
WPEN -FM Philadelphia, Pa. 
WQXQ New York, N. Y. 
WSFB South Bend, Ind. 

261 
283 
245 
259 
260 
255 

264 
255 
276 
241 
253 
255 
257 
246 
248 
243 

247 
234 
233 
251 

242 
233 
240 
258 
249 
267 

100.1 
94.5 
96.9 
99.7 
99.9 
98.9 

100.7 
98.9 

103.1 
96.1 
98.5 
98.9 
99.8 
97.1 
97.5 
96.5 

97.3 
94.7 
94.5 
98.1 

96.8 
94.5 
95.9 
99.5 
97.7 

101.3 

Call 
Letter 

WSM-FM 
WTAG-FM 
WTIC-FM 
WTMJ-FM 
WWZR 

Fre- 
Channel quency 

City No. Imes.) 

Nashville, Tenn. 
Worcester, Mass. 
Hartford, Conn, 
Milwaukee, Wie. 
Chicago, Ill. 

261 
274 
228 
222 
253 

100.1 
102.7 
93.5 
92.3 
98.5 

COMMERCIAL TELEVISION STATIONS 
Ce " Letter Location 
}KTSL Los Angeles Calif. 
WABD New York, fil. Y. 
WBKB Chicago, Ill. 
WCBW New York, N. Y. 
WMJT Milwaukee, Wis. 
WNBT New York, N. Y. 
fWPTZ Philadelphia, Pa. 
WRGB Schenectady, N. Y. 
tWTZR Chicago, Ill. 

t Construction Permit 
INTERNATIONAL STATIONS 

Call Letter Location 
KCBA 
KCBF 
KCBR 
KGEI 
KGEX 
KNBA 
KNBC 

Delano, Calif. 
Delano, Calif. 
Delano, Calif. 
Belmont, Calif. 
Belmont Calif. 
Dixon, Calif. 
Dixon, Calif. 

Call Letter Location 

KNBI Dixon, Calif. 
KNBX Dixon, Calif. 
KWID San Francisco, Calif. 
KWIX San Francisco, Calif. 
WBOS Hull, Mass. 
WCBN Brentwood, L. I., N. Y. 
WCBX Brentwood. L. I., N. Y. 
WCDA Brentwood, L. I., N. Y. 
WCRC Brentwood. L. I., N. Y. 
WGEA Schenectady, N. Y. 
WGEO Schenectady, N. Y. 
WGEX Schenectady, N. Y. 
WLWK Mason, O. 
WLWL Mason, O. 
WLWO Mason, O. 
WLWR Mason, O. 
WLWS Mason, O. 
WNBI Bound Brook, N. J. 
WNRA Bound Brook, N. J. 
WNRE Bound Brook, N. J. 
WNRI Bound Brook, N. J. 
WNRX Bound Brook, N. J. 
WOOC Wayne, N. J. 
WOOW Wayne, N. J. 
WRCA Bound Brook, N. J. 
WRUA Scituate, Maas. 
WRUL Scituate, Mass. 
WRUS Scituate. Maas. 
WRUW Scituate, Mass. 
WRUX Scituate, Mess. 

DIRECTORY OF U. S. BROADCASTING STATIONS BY FREQUENCIES 
*CP granted for inerease in power. 

(Licensed or Authorized by FCC as of January 1, 1946) 
}Construction permit for new station. ISpeciai authorization for porn or frequency. 

lc-Limited time; operates night hours only when dominant station is not operating. 
CP- Construction permit for frequency. 

Day 

Call 
Power 

Lettes City Watts 
650 KC. REGIONAL 

KOY Phoenix, Ariz. 1,000 
KSD St. Louis 5,1101) 
WGR Buffalo, N. Y. 5,000 
KFYR Bismarck, N. D. 5,1)01) 
WKRC Cincinnati, O. 5,000 
KOAC Corvallis, Ore. 5,1100 
KTSA San Antonio. Tex. 5,1100 
WDEV Waterbury, Vt. L000 
WSVA Harrisonburg, Va. 1,1)00 

560 KC. REGIONAL 
KSFO San Francisco 5,1100 
KLZ Denver 5,000 
WQAM Miami, Fla. 5,000 
WIND Chicago, Ill. 5,000 
WGAN Portland, Me. 5,1100 
KWTO Springfield, Mo. 5,1100 
WFIL Philadelphia 1,1)00 
WIS Columbia, S. C. 5,1)011 
KFDM Beaumont, Tex. 1,000 
KPQ Wenatchee Wash. 1,000 
WJLS Beckley, W. Va. 250 

570 KC. REGIONAL 
KMTR Loa Angeles 1,1)00 
WMCA New York 5,000 
WSYR Syracuse, N. Y. 5,1)00 
WWNC Asheville, N. C. 1,1101) 
WKBN Youngstown, O. 5.1)00 
WNAX Yankton, S. D. 5,000 
KGKO Ft. Worth, Tex. 5,000 
KUTA Salt Lake City, 

Utah 5,1)00 
KVI Tacoma, Wash. 5,000 
WMAM Marinette, Wis. 250 

580 KC. REGIONAL 
KMJ Fresno. Cal. 5.1100 
WDBO Orlando, Fla. 5.0011 
WILL Urbana. III. 15,000 
KSAC Manhattan, Kan. 1,000 
WIBW Topeka, Kan. 5,1100 
KALB Alexandria, La. 1,1)01) 
WTAG Worcester, Mass. 5,1101) 
WIAC Sen Juan, P. R. 5.000 
WCHS Charleston, W. Va. 5,000 

590 KC. REGIONAL 
WAGA Atlanta. Ga. 5,000 
KGMB Honolulu, Hawaii 6,000 
WEEI Boston, Mass. 5,00) 
WKZO Kalamazoo, Mich. 5,1100 
WOW Omaha, Neb. 5,000 
WMBS Uniontown, Pa. 1,000 
KTBC Austin, Tex. 1,000 

*5,000 
KHQ Spokane, Wash. 5,000 

600 KC. REGIONAL 
KFSD San Diego, Cal. 
WICC Bridgeport, Conn. 
WMT Cedar Rapida, la. 
WCAO Baltimore, Md. 
WSJS WinatonSalem, 

N. C. 
%SJB Jamestown, N. D. 

WREC Memphis, Tenn. 
KROD El Paso, Tex. 

1,000 
1,000 
5,000 
5,000 

6,000 

*5,000 
6,000 
1,000 

Night 
Power 

oin 
Watts 

1,000 
1.000 
1,000 
5.000 
1,000 
1,000 
1,000 

1,000 
5,000 
1,000 
5,000 
5,000 
1,000 
1,000 
5,000 
1,000 
1,000 

100 

1,000 
5,000 
5,000 
1,000 
5,000 
5,000 
5,000 

5,000 
6,000 

100 

5,000 
5,000 

.500 
5,000 
1,000 
5,000 
5,000 
5,000 

5,000 
5,000 
5,000 
5,000 
5,000 
1,000 

250 
*1,000 
5,000 

1,000 
500 

5,000 
6,000 

5,000 
100 

*5.000 
5,000 

600 

Call 
Lettes 

WSGN 
KFAR 

KFRC 
WIOD 
KDAL 
WDAF 
WMUR 
WAYS 
wIHPKC 

KTAR 
WSUN 
WLBZ 

KGW 

WK Q 
WROL 

WCAX 
WTMJ 

KVOD 
WMAL 
KROK 
KOH 

KGEX 

KFI 
WOI 
WHKK 
WNAD 

Day 
Power 

City Watts 
610 KC. REGIONAL 

Birmingham, Ala. 5,000 
Fairbanks, Alaska 5,000 

(1660 kc.) 210,000 
San Francisco 5,000 
Miami, Fla. 5,000 
Duluth, Minn. 1.000 
Kansas City, Mo. 5,000 
Manchester, N. H. 5,000 
Charlotte, N. C. 1,000 
Columbus, O. 1,000 
Philadelphia, Pa. 6,000 

620 KC. REGIONAL 
Phoenix, Ariz. 
St. Petersburg, Fla. 
Bangor, Me. 
Syracuae, N. Y. 
Portland, Ore. 
Greensburg, Pa. 
San Juan, P. R. 
Knoxville, Tenn. 
Wichita Falla, Tex. 
Burlington, Vt. 
Milwaukee, Wis. 

5,000 
6,000 
5.000 
1,000 
5,000 

250 
5,000 
1,000 
5,000 
1,000 
5,000 

630 KC. REGIONAL 
Denver, Colo. 5,000 
Washington, D. C. 5,000 
St. Lome 5,000 
Reno, Nev. 1,000 
Providence R. I. 5,000 
Pierre, S. D. 200 

640 KC. CLEAR 
Loe Angelea 
Ames, Ia. 
Akron, O. 
Norman, Okla. 

Night 
Power 

in 
Walte 

1,000 
5,000 

210,000 
5,000 
5,000 
1,000 
5,000 
1,000 
1,000 
1,000 
5,000 

5,000 
5,000 
5,000 
1,000 
5,000 

5,600 
500 

1,000 
1,000 
5,000 

5,000 
5,000 
5,000 
1,000 
5.000 

50,000 50,000 
5,000 
1,000 41,000 
1,000 

660 KC. CLEAR 

WSM Nashville, Tenn. 50.000 50,000 

660 KC. CLEAR 

:KFAR Fairbanks, Alaska 210,000 210.000 
KOWH Omaha, Neb. 500 
WEAF New York 50,000 50,000 
KSKY Dallas, Tex. 1,000 .... 

670 KC. CLEAR 

WMAQ Chicago 50,000 50,000 

680 KC. CLEAR 

KPO San Francisco 50,000 50,000 
WLAW Lawrence, Mas. 5,000 5,000 
KFEQ St. Joseph Mo. 5,000 6,000 
WPTF Raleigh, AÍ. C. 50,000 50,000 
WISH Butler, Pa. 250 
KABC San Antonio, Tex. 50,000 10,000 

690 KC. CLEAR 

KGGF Coffeyville, Kan.' 1,000 500 

700 KC. CLEAR 

WLW Cincinnati, O. 50.000 50.000 

BROADCASTING Telecasting 

Call 
Lettere 

Day 
Power 

in 
City Watte 

710 KC. CLEAR 

KMPC Los Angeles 10,000 
WGBS Miami, Fla. 10,000 
WOR New York 50,000 
KIRO Seattle, Wash. 50,000 

720 KC. CLEAR 

WGN Chicago 50,000 50,000 

730 KC. CLEAR 

Night 
Power 

in 
Watte 

10,000 
10,000 
50,000 
60,000 

Shelby, N. C. 250 
PIK Alexandria, Va. 250 

740 KC. CLEAR 

KQW San Jose, Cal. 5.000 5,000 
KTRH Houston, Tex. 50,000 50,000 

750 KC. CLEAR 

WSB Atlanta, Ga. 50,000 50,000 
Kid MI Grand Island, Neb. 1,000 L -1,000 
WHEB Portsmouth, N. H. 1,000 L-1,000 
KXL Portland, Ore. 10,000L-10,000 

760 KC. CLEAR 

KGU Honolulu, Hawaii 2,600 L-2,500 
WJR Detroit, Mich. 50,000 50,000 

770 KC. CLEAR 

KUOM Minneapolis, Minn. 5.000 
WCAL Northfield, Minn. 5.000 
WEW St. Louie, Mo. 1,000 
$KOB Albuquerque, N. M. 

250,000 225,000 
WIZ New York 50.000 50,000 
KXA Seattle, Wash. 1,000 L-1,000 

780 KC. CLEAR 

WBBM Chicago 50,000 50,000 
WJAG Norfolk, Nebr. 1,000 L-1,000 

790 KC. REGIONAL 
KFQD Anchorage, Alaska 1.000 1,000 
KECA Los Angeles 5,000 5,000 
KGHL Billings, Mont 5,000 5,000 
WWNY Watertown, N. Y. 1,000 1,000 
WPIC Sharon, Pa. 1,000 
WEAN Providence R. I. 5,000 5,000 
WMC Memphis, Tenn. 5,000 5,000 
WTAR Norfolk, Va. 5,000 5,000 
KVOS Bellingham, Wash. 250 250 

*1,000 *1,000 
WEAU Eau Claire, Wie. 5,000 1,000 

800 KC. CLEAR 
Montgomery, Ala. 1,000 
Dillon, S. C. 1.000 t 

810 KC. CLEAR 

KGO San Francisco 7,500 7,500 
KOAM Pittsburg, Kan. 1,000 
WGY Schenectady, N. Y. 50,000 50,000 

Call 
Letters 

WAIT 
WOSU 
WFAA 
WBAP 

WCCO 
WNYC 

Day Night 
Power Power 

in 
City Watts Watts 

820 KC. CLEAR 

Chicago 
Colombe., O. 
Dallas, Tex. 
Ft. Worth, Tex. 

5,000 1,5,000 
5.000 1,5.000 

50,000 50,000 
60,000 50,000 

830 KC. CLEAR 

Minneapolis, Minn. 50,000 50,000 
New York 1,000 L -1,000 

1,000 21,000 

840 KC. CLEAR 
WHAS Louisville, Ky. 50,000 50,000 

KOA 
WRUF 

WHDH 
KFUO 
WJW 
WEEU 

850 KC. CLEAR 

Denver, Col. 
Gainesville, Fla. 

Boston, Mass. 
Clayton, Mo. 
Cleveland, O. 
Reading, Pa, 

50.000 50,000 
5,000 1,5,000 
5,000 2100 
5,000 5,000 
5,000 L-5,000 
5,000 5,000 
1,000 .... 

860 KC. CLEAR 
KTRB Modesto, Cal. 1,000 1,000 
WSON Henderson, Ky. 500 .... 

870 KC. CLEAR 
KIEV Glendi e, Cal. 250 
WWL New Or.eans, La. 50,000 50,000 
WKAR East Lansing, Mich. 5,000 
WHCU Ithaca, N. Y. 1,000 41.000 

880 KC. CLEAR 
WHB Kansas City, Mo. 1,000 
WABC New York 50,000 50,000 

890 KC. CLEAR 

WENR Chicago 50,000 50,000 
WLS Chicago 50,000 50,000 
WHNC Henderson. N. C. 250 

900 KC. CLEAR 

KLCN Blytheville, Ark. 1,000 
WSBA York, Pa. 1,000 

910 KC. CLEAR 

KLX Oakland, Cal. 1,000 1,000 
KPOF Denver, Col. 1,000 1,000 
KFKA Greeley, Col. 1,000 1,000 
WSUI Iowa City, Ia. 5,000 5,000 
WABI Bangor, Me. 1,000 1,000 

*5.000 *5,000 
WFDF Flint, Mich. 1,000 1,000 
WCOC Meridian, Miss. 1,000 1,000 
WGBI Scranton. Pa. 1,000 500 
WQAN Scranton, Pa. 1,000 600 
WJ L Johnson City, Tenn. 1,000 1,000 
KRRV Sherman, Tex. 1,000 1,000 
KALL Salt Lake City, 

Utah 1,000 1,000 
WRNL Richmond, Va. 6,000 5,000 
KVAN Vancouver, Wash. 600 .... 

(Continued on Page 552) 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY FREQUENCIES 
(Continued from Page 551, 

Day Night 
Power Power 

Cab in In 
Lettera City Watts Watts 

920 KC. REGIONAL 

KARK Little Rock, Ark 5,000 5,000 

KFXJ Grand Junction, Col.1.000 500 
WGST Atlanta, Ga. 5.000 1,000 
WBAA West Lafayette, Ind. 5,000 1. 
KFNF Shenandoah, Ia. 1,000 
WTTM -Trenton, N. .l. 1,000 
WBBB Burlington, N. C. 1,000 
WJAR Providence, R. I. 6,000 5,000 

KUSD Vermillion S. D. 600 500 
KFPY Spokane, Nash. 5,000 5,000 
WMMN Fairmont, W. Va. 5,000 5,000 

930 KC. REGIONAL 

KTKN Ketchikan, Alaska 1.000 1,000 
KHJ Los Angeles 5,000 5,000 
WJAX Jacksonville, Fla. 5,000 1,000 
KSEI Pocatello Ida. 1,000 250 
WTAD Quincy, tß. 1,0(10 1,000 
WFMD Frederick, Md. 500 500 
WPAT Paterson N. J. 1,000 
WBEN Buffalo, hl. Y. 5,000 5,000 
WRAF Washington, N. C. 1,000 
WKY Oklahoma City, 5,000 5,000 

Okla. 
WSAZ Huntington, W. Va. 1,0(10 1'000 
WLBL Stevens Point, WI.. 5,000 

940 KC. CLEAR 

KTKC Visalia, Cal. 5.000 5,000 
WMAZ Macon, Ga. 5,000 5,000 

950 KC. REGIONAL 

KFEL Denver, Col. 5,000 5,000 
WMF Chicago 1,000 
WORL Boston 1.000 
WWI Detroit, Mich. 5.000 6,000 
WPEN Philadelphia, Pa. 5,000 5.000 
WSPA Spartanburg, S. C. 5,000 1.000 

5.000 5,000 
KPRC Houston, Tex. 5.000 6,000 
KJR Seattle, Wash. 5,000 5,000 

960 KC. REGIONAL 

Birmingham, Ala. 6.000 5,000 
KROW Oakland, Cal. 1.000 1,000 
WELL New Haven, Conn. 1.000 500 
WSBT South Bend, Ind. 1.000 1.000 
KMA Shenandoah. Ia. 5,000 5,000 

WDBJ Roanoke, Va. 5.000 5.000 

970 KC. REGIONAL 

WFLA Tampa, Fla. 6,000 5,000 
WAVE Louisville, Ky. 5,000 5,000 
WCSH Portland, Me. 5,000 5,000 
WAT Newark, N. J. 1,000 1,000 
WDAY Fargo N. D. 5.000 5.000 
WICA Ashtabula, O. 1.000 
KOIN Portland, Ore. 5,000 5,000 
W HA Madison, Wis. 5,000 

980 KC. REGIONAL 

KFWB Loa Angeles 5.0(0 5.000 
W RC Washington, D. C. 5,000 5,000 
KMBC Kansas City, Mo. 5.0(0 5,000 
WTRY Troy, N. Y. 1.000 1,000 
WGBG Greensboro N. C. 1.000 
WSIX Nashville, 'Fenn. 6.000 5,000 

990 KC. CLEAR 

WIBG Philadelphia, Pa. 10.000 10,000 
WPRA Mayaguez, P. R. 5.000 1,000 
WNOX Knoxville, Tenn. 10.000 10,000 

1000 KC. CLEAR 

WCFL Chicago, Ill. 10,000 10,000 
KOMO Sattle, Wash. 5,000 5,000 

1010 KC. CLEAR 

KLRA Little Rock, Ark. 10,000 5,000 
WINS New York, N. Y. 10,000 10,000 

50,000 50,000 
KWBU Cornea Christi, Tex.50,000 .... 

(1030kc) 

1020 KC. CLEAR 

KFVD Los Angeles, Cal. 1.000 1,1,000 
5,000.1,6,000 

KDKA Pittsburgh, Pa. 60,000 60,000 

1030 KC. CLEAR 

WBZ Boston, Mass. 50,000 50.000 
WBZA Springfield, Mass. 1,000 1.000 
KOB Albuquerque, 10,000 10,000 

N. M. ( :770ke) 150,000 :25,000 
50.000 50.000 

:KWBU Corpus Christi, Tex.50,000 

1040 KC. CLEAR 

WHO Des Moines, Ia. 50,000 50,000 

1050 KC. CLEAR 
{ San Mateo Calif. 250 
WDZ Tuscola, Ill. 1,000 
WPAG Ann Arbor, Mich. 250 
WHN New York 50,000 50;(i6Ó 

Day Night 
Power Power 

Call in in 
Lettera City Watts Watts 

1060 KC. CLEAR 

KYW Philadelphia, Pa. 50,000 50,000 

1070 KC. CLEAR 

WAPI Birmingham, Ala. 5,000 6,000 
KNX Los Angeles, Cal. 50,000 60,000 
WIBC Indianapolis 5,000 5,000 
KFBI Wichita, Kan. 5,000 1,000 

1080 KC. CLEAR 

WTIC Hartford, Conn. 50,000 50,000 
WCAZ Carthage, Ill. 250 
KWJJ Portland Ore. 1,000 1,000 
KRLD Tex. tex. 60,000 50,000 

1090 KC. CLEAR 

KTHS Hot Springs, Ark. 10,000 1,000 
WBAL Baltimore, Md. 50,000 60,000 
KEVR Seattle, Wash. 250 250 

1100 KC. CLEAR 

KIES San Francisco 500 L-500 
1,000 L-500 

WTAM Cleveland, O. 50,000 50,000 

1110 KC. CLEAR 

KXLA Pasadena, Cal. 10,000 10,000 
WMBI Chicago, Ill. 6.000 L-6,000 
KFAB Lincoln, Neb. 10.000 10,000 

(CP Omaha, Neb.) 50,000 50,000 
WBT Charlotte, N. C. 50,000 60,000 

1120 KC. CLEAR 

KMOX St. Louis, Mo. 50,000 50,000 

1130 KC. CLEAR 

KWKH Shreveport, La. 50,000 50,000 
WCAR Pontiac, Mich. 1,000 
WDGY Minneapolis, Minn. 6,000 L -500 
WNEW New York 10,000 10,000 

1140 KC. CLEAR 

KGDM Stockton Cal. 6,000 5,000 

T} 

Pekin, III, 250 
Sioux Falls, S. D. 6,000 L6,000 

WRVA Richmond, Va. 50.000 60,000 

1150 KC. REGIONAL 

KFSG 1,000 Los 
Los Angeles 2,500 KRKD 1,000 

WDEL Wilmington, Del. 5,000 5,000 
KSAL Salina, Kan. 1,000 1,000 
WJBO Baton Rouge, La. 5,000 5,000 
WCOP Boston, Mass. 500 500 
KSWO Lawton, Okla. 250 
WKPA New Kensington, Pa. 250 
WAPO Chattanooga, Tenn. 5,000 1,000 
WTAW College Station, Tex. 1,000 
KRSC Seattle, Wash. 1,000 1,000 
WISN Milwaukee, Ws. 5,000 5,000 

1160 KC. CLEAR 

WJJD Chicago. Ill. 20,000L-20,000 
KSL Salt Lake City, 

Utah 50,000 50,000 

1170 KC. CLEAR 

KVOO Tulsa, Okla. 50,000 60,000 
WWVA Wheeling, W. Va. 50,000 60,000 

1180 KC. CLEAR 

WLDS Jacksonville, Ill. 250 
WHAM Rochester, N. Y. 50,000 50,000 

1190 KC. CLEAR 

WOWO Ft. Wayne, Ind. 10,000 10,000 
WLIB New York 1,000 L-1,000 
KEX Portland, Ore. 6,000 5,000 

1200 KC. CLEAR 

WOAI San Antonio, Tex. 60,000 50,000 

1210 KC. CLEAR 

WCAU Philadelphia, Pa. 50,000 50,000 

1220 KC. CLEAR 

WGNY Newburgh, N. Y. 1,000 
WGAR Cleveland, O. 5,000 5,000 

1230 KC. LOCAL 

WBHP Huntsville, Ala. 250 250 
WMOB Mobile, Ala. 250 250 
WHTB Talladega, Ala. 250 260 
WJRD Tuscaloosa, Ala. 250 250 
KSUN Lowell, Ariz. 250 250 
KPHO Phoenix, Ariz. 250 250 
KBTM Jonesboro, Ark. 250 250 

Little Rock, Ark. 250 250 
KXOI El Centro, Cal. 250 250 

Day 
Power 

Call In 
Lettere City Watts 

KGFJ Los Angeles 100 
KVCV Redding, Cal. 250 
KVEC San Luis Obispo, Cal. 250 
KWG Stockton, Cal. 260 
KGEK Sterling, Col. 100 
WTHT Hartford, Conn. 250 
WLOF Orlando, Fla. 250 
WDLP Panama City, Fla. 250 
WINO West Palm Beach, Fia. 250 
WRBL Columbus, Ga. 260 
WBLJ Dalton, Ga. 260 

Marietta, Ga. 250 
AYX Waycross, Ga. 260 

KHBC Hilo, Hawaii 260 
KFXD Nampa, Idaho 250 
WJBC Bloomington, Ill. 250 
WJOB Hammond, Ind. 250 
WBOW Terre Haute, Ind. 250 
KFJB Marshalltown, Ia. 250 
WHLN Harlan, Ky. 250 
WHOP Hopkinsville, Ky. 250 
KMLB Monroe, La. 250 

(CP 1440 kc.) 1,000 
KNOE (CP) Monroe, La. 
WJBW New Orleans, La. 250 
WITH Baltimore, Md. 250 
WBOC Salisbury, Md. 250 
WESX Salem, Mass. 250 
WJEF Grand Rapide, 

Mich. 250 
WMPC Lapeer, Mich. 250 
WSOO Sault Ste. Marie, 

Mich. 250 
KGDE Fergus Falls, Minn. 250 
KYSM Mankato, Minn. 250 
KWNO Winona, Minn. 250 
IWCMA Corinth, Miss. 250 
WSKB McComb, Miss. 250 
WIL St. Louis, Mo. 250 
KHAS Hastings, Neb. 250 

Ely, Nev. 250 
KGAK Gallup, N. M. 250 
FUN Las Vegas, N. M. 250 

WENY Elmira, N. Y. 250 
WFAS White Plains, N. Y. 250 
WIBX Utica, N. Y. 250 
WISE Asheville, N. C. 250 
WMFR High Point, N. C. 250 
WFTC Kinston, N. C. 250 
WCBT Roanoke Ra ids,N. C. 250 
WCPO Cincinnati, O. 250 
WCOL Columbus, O. 250 
WTOL Toledo, O. 250 
KADA Ada, Okla. 250 
WBBZ Ponca City, Okla. 250 
KAST Astoria, Ore. 250 
KOOS Coos Bay, Ore. 250 
KODL The Dalles, Ore. 250 
WCED Du Bois, Pa. 250 
WERC Erie, Pa. 250 
WKBO Harrisburg, Pa. 250 
WKVM Arecibo, P. R. 260 
WAIM Anderson, S. C. 250 
WOLS Florence, S. C. 250 
WCAT Rapid City, S. D. 100 
KELO Sioux Falls, S. D. 250 
KFDA Amarillo, Tex. 250 
KTHT Houston, Tex. 250 
KCRS Midland, Tex. 250 
KCMC Texarkana, Tex. 250 
KWTX Waco, Tex. 250 

KVNU Logan, Utah 250 
WFVA Fredericksburg, Va. 250 
WLVA Lynchburg, Va. 250 
tWPUV Pulaski, Va. 250 
KFIO Spokane Wash. 250 
WLOG Logan, W, Va. 250 
WAJR Morgantown, W. Va. 250 
WHBY Appleton, Wis. 250 
WCLO Janesville, Wis. 250 
WDSM Superior, Wis. 250 
KPOW Powell, Wyo. 250 

1240 KC. LOCAL 

}WMFT Florence, Ala. '. 250 
WJBY Gadsden, Ala. 250 
WCOV Montgomery, Ala. 250 
KWJB Globe, Ariz. 250 
KYUM Yuma, Ariz. 250 
KDON Monterey, Cal. 250 
KPPC Pasadena, Cal. 100 
KROY Sacramento, Cal. 250 
KFXM San Bernardino, Cal. 250 
KCOK Tulare, Cal. 260 
WINK Ft. Myers, Fla. 250 
WFOY St. Augustine, Fla. 250 
WGAC Augusta, Ga. 250 
WGGA Gainesville, Ga. 250 
WLAG La Grange, Ga. 250 
WBML Macon, Ga. 250 

Thomasville, Ga. 250 W RW Chicago 100 
WEDC Chicago 250 
WSBC Chicago 250 
WEBQ Harrisburg, Ill. 250 
WTAX Springfield, Ill. 100 
WHBU Anderson, Ind. 250 
KWLC Decorah, la. 250 
KBIZ Ottumwa, Ia. 250 
KICD Spencer, Ia. 250 
KIUL Garden City, Kan. 250 
KANS Wichita, Kan. 250 
WINN Louisville, Ky. 250 
t New Iberia, La. 250 

Night 
Power 

In 
Watts 

100 
250 
250 
250 
100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
260 
250 
250 
250 
250 
250 
250 

1,000 
250 
250 
250 
250 
250 

250 
250 

100 
100 
250 
250 
250 
250 
250 
250 
250 
260 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
250 
250 
250 
250 

260 

250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 

250 
250 
250 
250 
250 
250 
100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
260 
250 
250 
100 
250 

250 
250 
250 
250 
250 
250 

Day 
Power 

Call In 
Letten City Watts 

WCOU Lewiston, Me. 250 
WJEJ Hagerstown Md. 250 
WHAI Greenfield, Mass. 260 
WOCB West Yarmouth, 

Mass. 250 
WATT Cadillac, Mich. 250 
WJIM Lansing, Mich. 250 
WMFG Hibbing, Minn. 250 
WGRM Greenwood, Miss. 250 
WGCM Gulfport, Mies. 260 
tWMOX Meridian, Mise. 250 
WMIS Natchez, Miss. 250 
KWOS Jefferson City, Mo. 250 
KPFA Helena, Mont. 250 
KFOR Lincoln, Neb. 250 
KODY North Platte, Neb. 250 
WSNJ Bridgeton, N. J. 250 
RAVE Carlsbad N. M. 250 
KICA Clovis, N. M. 250 
WGBB Freeport, N. Y. 100 
WJTN Jamestown, N. Y. 250 
WSNY Schenectady, N. Y. 250 
WATN Watertown, N. Y. 250 
WSOC Charlotte, N. C. 250 
tWJNC Jacksonville, N. C. 250 
WEAL Raleigh, N. C. 250 

250 
KDLR Devils Lake, N. D. 250 
WLOK Lima, O. 250 
WHIZ Zanesville, O. 250 
KVSO Ardmore, Okla. 250 
KASA Elk City, Okla. 100 
KHBG Okmulgee, Okla. 250 
KWIL Albany, Ore. 250 
KFJI Klamath Falls, Ore. 100 
KWRC Pendleton, Ore. 250 
WKOK Sunbury, Pa. 250 
WBAX Wilkes -Barre, Pa. 100 
KWAT Watertown, S. D. 250 
jWBEJ Elizabethton, Tenn. 250 
WBIR Knoxville, Tenn. 250 
KGBS Harlingen Tex. 250 
KOCA Kilgore, Tex. 250 
KMAC San Antonio, Tex. 250 
KXOX Sweetwater Tex. 250 
KOVO Provo, Utah 250 
WCHV Charlottesville, Va. 250 
WSSV Petersburg, Va. 250 
WSLS Roanoke, Va. 250 
KKCOW Ellensburg, Wash. 250 

GY Olympia, Wash. 260 
WOMT Manitowoc Ws. 250 
WIBU Poynette, 

Manitowoc, 
250 

Rice Lake, Wis. 250 
KFBC Cheyenne, Wyo. 250 

1250 KC. REGIONAL 

KTMS Santa Barbara, Cal. 1,000 
WDAE Tampa, Fla. 5,000 
KFKU Lawrence, Kan. 5,000 
WREN Lawrence Kan. 6.000 
WCAE Pittsburgh, Pa. 
WTMA Charleston, S. C. 1,000 
KPAC Port Arthur, Tex. 1,000 
KWSC Pullman Wash. 5,000 
KTW Seattle, Wash. 1,000 

1260 KC. REGIONAL 

KYA San Francisco 5,000 
WOL Washington, D. C. 1,000 
WFBM Indianapolis, Ind. 5,000 
KFGQ Boone, la. 250 
WNAC Boston, Maas. 6.000 
KGBX Springfield, Mo. 6.000 
KGGM Albuquerque, N. M. 1,000 

1270 RC. REGIONAL 
Jacksonville Fla. 5,000 

KTFIQ Twin Falls, Idaho 1,000 
WHBF Rock Island Ill. 5.000 
WSPR Springfield, Mass. 1,000 
WXYZ Detroit, Mich. 5,000 
KGCU Mandan, N. D. 250 
KFJZ Fort Worth, Tex. 5,000 

1280 KC. REGIONAL 

KFOX Long Beach, Cal. 1,000 
WMRO Aurora, Ill. 250 
WGBF Evansville, Ind. 5,000 
W_DSU New Orleans, La. 6,000 

CN Minneapolis, Minn. 5,000 
WHBI Newark, N. J. 2,500 

New York 5,000 
WKST New Castle, Pa. 1,000 
KIT Yakima, Wash. 1,000 

1290 KC. REGIONAL 
KVOA Tucson, Ariz. 1,000 
KUOA Siloam Springs, Ark. 5,000 
KHSL Chico, Cal. 1,000 
WTOC Savannah, Ga. 5,000 
KGVO Missoula, Mont. 6,000 
KOIL Omaha, Neb. 5,000 
WKNE Keene, N. H. 5,000 
WNBF Binghamton, N. Y. 5,000 
WELD Niagara Falla N. Y. 1,000 
WHKY Hickory, N. Cl. 5,000 
WHIO Dayton, O. 5,000 
KKWTX Waco, Tex. 1,000 

RGV Weslaco, Tex. 1,000 

(Continued on Page 554) 

Night 
Power 

In 
Watts 

250 
250 
250 

250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
260 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
250 
250 
100 
250 
250 
100 
260 
250 
250 
250 
250 
250 
250 
250 
250 
260 
250 
250 
250 
250 
260 
250 
250 

1,000 
5,000 
1,000 
1,000 
6,000 
1,000 
1,000 
6,000 
1,000 

1,000 
1,000 
6,000 

5,000 
5,000 
1,000 

5,000 
1,000 
6,000 

600 
5,000 

250 
5,000 

1,000 

1,000 
5,000 
1,000 
1,000 
6,000 
1,000 
1.000 

1.000 

1,000 
5,000 
1,000 
5,000 
5,000 
5,000 

1,000 
5,000 
1,000 
1,000 
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Indian, X -XI Century A.D.: 
Brahma 
Of the large number of gods wor- 
shipped by the Hindus in their de- 
sire to win salvation from continual 
rebirth and to attain Nirvana, 
the central god of their fundamen- 
tal trinity was Brahma, the creator. 
His four faces are symbolic of the 
earth's four quarters. (from the 
Metropolitan Museum of Art's Far 

Eastern collection.) 

Amazing to say the least . . . even if he did live 

before the age of atom splitting or central heat- 

ing. Just think of it, Brahma could gaze East upon 

the fertile plains of Hindustan, while he chatted with 
friends up in the North country. At the some time he 

faced South and listened to a local medicine man 

broadcasting the very latest cure for cobra bite. This 

left Brahma another face -West -which he could 

use in nibbling on an over -ripe pomegranate. 

Good radio engineering technique embodies many 
of these hydra -like principles. It will help you place 
your antenna in its most advantageous location, while 

your transmitter is so designed to deliver its signal 

where it will reach the greatest possible audience, 

be it North, South, East or West, enabling all your 

listeners to hear your programs strongly and clearly 

at the same time. While we're helping you with these 

technical problems, we're taking care of all your con- 

sulting needs right here in Washington. 

This service has worked to great advantage for a 

number of stations throughout the country. If you 

would like to hear more about the comprehensiveness 

of our service, write us today. 

'2Z.4 E(aea&a, 
NATIONAL PRESS BLDG. WASHINGTON, D. C. 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY FREQUENCIES 
(Continued from Page 55 2) 

Call 
Lettera 

tKROP 
KVOR 

WFBR 
WOOD 
WJD X 

KOLET 

KWBR 
WISH 

WBABP 
WCAM 
WTNJ 
WDOD 
WRR 
WIBA 

WATR 
WJHP 
WEBC 
WNBZ 
WJAS 
WNEL 
KXYZ 
KDYL 

KFAC 
KFH 
WLOL 
WBBR 
WEVD 
WHAZ 
WFIN 
KALE 
WFBC 
WHBL 

iWJOI 
WWFFEB 
KWFC 
KFRE 
tKCMJ 
KCRA 
KHUB 
KMYR 
WNHC 

}WINX 
WLAK 
W WFG 
W TAL 
WGAU 
WGAA 
WDAK 
WMLT 
WSAV 
WSOY 
WJPF 
WJOL 
WTRC 
WLBC 
KROS 
KCKN 
WCM 
WLBJ 
KVOL 
KRMD 
WEIM 
WNBH 
WBRK 

W 
LA 

WEXL 
KVOX 
KROC 

WCBÌ/ 
WJPR 
WAML 
KHMO 
KWOC 
KGEZ 
KRJF 
KGFW 
WLNH 
KVSF 
tKSIL 
WMBO 

WÉN? 
WSA 
WALL 
WMFF 

WGTM 
WHIR 

WSTV 
KOCY 
KOME 
KBND 
KUIN 
WFB 
WSAJ 

G 

fWKRZ 
WHAT 

Day 
Power 

In 
City Watts 

1300 KC. REGIONAL 
Brawley, Calif. 1,000 
Colorado Springs, 

Colo. 1,000 
Mason City, Ia. 5,000 
Baltimore, Md. 5,000 
Grand Rapid., Mich. 5,000 
Jackson, Misa. 5,000 
Austin, Tex. 1, 000 
Seattle, Wash. 5,000 

1310 KC. REGIONAL 
Oakland, Cal. 1.000 
Indianapolis, Ind. 5,000 
Worcester, Mass. 1,000 
Great Falls, Mont. 5,000 
Asbury Park, N. J. 500 
Camden, N. J. 500 
Trenton, N. J. 00 
Chattanooga, Tenn. 6,000 
Dallas, Tex. 5,000 
Madison, Wt.. 5,000 

1320 KC. REGIONAL 
Waterbury, Conn. 1,000 
Jacksonville, Fla. 250 
Duluth, Mine. 6,000 
Saranac Lake, N. Y. 100 
Pittsburgh, Pa. 5,00 
San Juan, P. R. 6,000 
Houston, Tex. 6,000 
Salt Lake City, Utah 5,000 

1330 KC. REGIONAL 
Los Angeles, Cal. 1,000 
Wichita, Kan. 6,000 
Minneapolis Minn. 1,000 
Brooklyn N. Y. 1,000 
New York, N. Y. 5,000 
Troy, N. Y. 1,000 
Findlay, O. 1,000 
Portland, Ore. 5,000 
Greenville, S. C. 6,000 
Sheboygan, Wis. 1,000 

1340 XC. LOCAL 
Cullman, Ala. 250 
Florence, Ala. 250 
Sylacauga, Ala. 250 
Hot Springs, Ark. 250 
Fresno, Cal. 2.50 
Palm Springs, Cal. 250 
Sacramento, Cal. 2.50 
Watsonville, Cal. 2.50 
Denver, Col. 2.50 
New Haven, Conn. 2.50 
Wmhington D. C. 2.50 
Lake City, Fla. 250 
Lakeland, Fla. 2.50 
Palm Beach, Fla. 250 
Tallahassee, Fla. 2.50 
Athens, Ga. 250 
Cedartown, Ga. 2550 
Columbus, Ga. 250 
Dublin, Ga. 20 
Savannah, Ga. 250 
Decatur Ill. 250 
Herrin, Ill. 250 
Joliet, Ill. 250 
Elkhart, Ind. 250 
Muncie, Ind. 200 
Clinton, Ia. 250 
Kansas City, Kan. 260 
Ashland, Ky. 250 
Bowling Green, Ky. 250 
Lafayette, La. 250 
Shreveport, La. 250 
Fitchburg, Mass. 260 
New Bedford, Mas. 250 
Pittsfield, Maas 250 
Grand Rapids, Mich. 250 
Marquette, Mich. 250 
Royal Oak, Mich. 250 
Moorhead, Minn. 20 
Rochester, Minn. 200 
Willmar, Minn. 200 
Columbus, Miss. 250 
Greenville, Miss. 250 
Laurel, Miss. 250 
Hannibal, Mo. 250 
Poplar Bluff, Mo. 250 
Kaliapell, Mont. 1110 
Miles City, Mont. 250 
Kearney, Neb. 250 
Laconia, N. H. 250 
Santa Fe, N. M. 100 
Silver City, N. M. 20 
Auburn, N. Y. 250 
Buffalo, N. Y. 200 
Gloversville, N. Y. 250 
Mamena, N. Y. 250 
Middletown N. Y. 260 
Platt.burg NNI. Y. 250 
Asheville, la C. 260 
Lumberton, N. C. 20 
Wilmington, N. C. 260 
Wilson, N. C. 250 
Winston -Salem, N. C. 250 
Marietta, O. 250 
Springfield, 0. 260 
Steubenville, O. 250 
Oklahoma City, Okla. 250 
Tulsa, Okla. 250 
Bend, Ore. 250 
Grants Pam, Ore. 250 
Altoona, Pa. 250 
Grove City, Pa. 100 
Oil City, Pa. 250 
Philadelphia, Pa. 100 

Night 
Power 

in 
Watt. 

500 

1.000 
5,000 
5,000 
5.000 
1,000 
1,000 
5,000 

1,000 
1,000 
1.000 
5,000 

500 
500 
500 

6,000 
5,000 
5,000 

1,000 
20 

5,000 

6,000 
6,000 
5.000 
5,000 

1,000 
5,000 
1,000 
1,000 
5,000 
1.000 

5,000 
6,000 
250 

250 
250 
20 
250 
250 
20 
250 
20 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
20 
20 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
260 
250 
250 
250 
250 
100 
250 

250 
100 
250 
250 
250 
250 
250 
20 
250 
250 
260 
250 

250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
20 
100 

Page 534 1946 Yearbook Number 

Call 
Lettera City 

WTEL Philadelphia, Pa. 
WRAW Reading, Pa. 
WERE Wilkes- Barre, Pa. 
t Greenville, S. C. 
WRHI Rock Hill, S. C. 
WFIG Sumter, S. C. 
WBAC Cleveland, Tenn. 
tWKRM Columbia, Tenn. 
RAND Corsicana, Tex. 
KFYO Lubbock Tex. 
KRBA Lufkin, 'Iex. 
KPDN Pampa, Tex. 
KVIC Victoria, Tex. 
KSUB Cedar City, Utah 
WKEY Covington, Va. 
WOH 
KXRO 
KPKW 
WBRW 
WEMP 
WFHR 

Day Night 
Power Power 

In In 
Watt. Watts 

250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
250 
250 
250 

Newport News, Va. 20 
Aberdeen, Waah. 20 
Pasco, Waah. 250 
Welch, W. Va. 250 
Milwaukee, Wie. 250 
Wisconsin Rapids, Wie. 250 

1350 KC. REGIONAL 
KSRO Santa Rosa, Cal. 1,000 
10011E Pueblo, Col. 1, 000 
KID Idaho Falls, Ida. 5,000 
KRNT Des Moines, Ia. 5,000 
WSMB New Orleans, La. 5,000 
WADC Akron, O. 6,000 
WORK York, Pa. 1,000 
tKCOR San Antonio, Tex. 1,000 

1360 KC. REGIONAL 
KGB San Diego, Cal. 1,000 
WDRC Hartford, Conn. 5,000 
WKAT Miami Beach, Fla. 1,000 
KSCJ Sioux City, Ia. 5,000 
WSAI Cincinnati, O. 5,000 
} Pottsville Pa. 500 
KRIS Corpus Christi, Tex. 1,000 
KMO Tacoma, Wmh. 6,000 
WTAQ Green Bay, Wis. 5,000 

1870 KC. REGIONAL 
WCOA Pensacola, Fla. 1,000 
KDTH Dubuque, Ia. 1,000 
KGNO Dodge City, Kan. 1,000 
KGIR Butte, Mont. 5,000 
WFEA Manchester, N. H. 5,000 
WSAY Rochester, N. Y. 1.000 
WSPD Toledo, O. 5,000 
WPAB Ponce, P. R. 1,000 
KFRO Longview, Tex. 1, 000 

1380 KC. REGIONAL 
WTSP St. Petersburg, Fla. 1,000 
KIDO Boise, Idaho 2,500 
KWK St. Louie Mo. 5,000 
WAWZ Zarephath, N. J. 5,000 
WBNX New York 5,000 
KOTA Rapid City, S. D. 5,000 
KBWD Brownwood, Tex. 1,000 
KTSM EI Paso, Tex. 1,000 
WSYB Rutland, Vt. 1,000 
WMBG Richmond, Va. 6,000 

1390 KC. REGIONAL 
KGER Long Beach, Cal. 5,000 
WOES Chicago, Ill. 5,000 
WFBL Syracuse, N. Y. 5.000 
KLPM Minot, N. D. 1,000 
KCRC Enid, Okla. 1,000 
KSLM Salem, Ore. 1,000 
WCSC Charleston, S. C. 1,000 
WTJS Jackson, Tenn. 1,000 

1400 KC. LOCAL 
Bessemer, Ala. 250 
Decatur, Ala. 250 
Dothan, Ala. 250 
Opelika, Ala. 250 
Tucson, Ariz. 250 
EI Dorado, Ark. 250 
Ft. Smith, Ark. 250 
Berkeley, Cal. 250 
Durango, Col. 250 
La Junta, Col. 250 
Stamford, Conn. 250 
Ft. Lauderdale, Fla. 250 

250 
250 
250 
250 
250 
250 
250 
260 
250 
250 
250 
250 
250 
250 

WILD 
WMSL 
WAGF 
WJHO 
KTUC 
KELD 
KFPW 
KRE 
IUP 
KOKO 
WSRR 

MBR 
WAIL 
WNEX 
WMGA 

KRHLCN 
WDWS 
WGIL 
WEOA 
WKMO 
KVFD 
KTSW 
KVGB 
WGRC 
WRDO 
WCBM 
WHYN 

L 
WELL 
WHDF 
WJLB 
WSAM 
WTCM 
tKLIZ 
WMIN 
WHLB 

Ft. Pierce, Fla. 
Jacksonville, Fla. 
Atlanta, Ga. 
Macon, Ga. 
Moultrie, Ga. 
Honolulu, T. H. 
Lewiston, Idaho 
Champaign Ill. 
Galesburg, Ill. 
Evansville Iod. 

Ì Kokomo, d. 
Ft. Dodge Ia. 
Emporia, Kan. 
Great Bend, Kan. 
Louisville, Ky. 
Augusta, Me. 250 
Baltimore, Md. 250 
Holyoke, Mass. 250 
Lowell, Mass. 250 
Battle Creek, Mich. 250 
Calumet, Mich. 250 
Detroit, Mich. 250 
Saginaw, Mich. 250 
Traverse City, Mich. 250 
Brainerd, Minn. 250 
St. Paul, Minn. 250 
Virginia, Minn. 250 

250 
250 
250 
20 
250 
250 
250 
250 
250 
250 
250 
100 
260 
250 
250 
250 
20 
250 
250 
250 
250 

1,000 
500 
600 

5,000 
5,000 
5,000 
1.000 

1,000 
5,000 
1,000 
5,000 
5,000 

1,000 
5,000 
5,000 

500 
1,000 

250 
5,000 
5,000 
1,000 
5,000 
1,000 
1.000 

500 
1,000 
1,000 
1,000 
5,000 
5,000 

500 
500 

1,000 
5,000 

5.000 
5.000 
5,000 
1.000 
1,000 
1.000 

500 
1,000 

250 
250 
250 
100 
250 
250 
250 
250 
250 
250 
250 
250 
20 
250 
250 
250 
250 
20 
250 
250 
250 
20 
250 
250 
250 
260 
250 
250 
250 
20 
260 
250 
250 
250 
20 
250 
250 
250 
250 

Call 
Letter. City 

Day Night 
Power Power 

in In 
Watte Watt. 

WFOR Hattiesburg, Miss. 250 250 
fWMBC Macon, Mi.. 250 250 
KFVS Cape Girardeau, Mo. 250 250 
KFRU Columbia, Mo. 250 250 
KTTS Springfield, Mo. 250 250 
KORN Fremont, Neb. 250 250 
KENO Las Vegas, Nev. 250 250 
KFGL Roswell, N. M. 100 100 
KTNM Tucumcari, N. M. 250 250 
WABY Albany, N. Y. 260 250 
WBNY Buffalo N. Y. 260 250 
WSLB Opggden.6urQ N. Y. 20 20 
WCNC Efiaabeth City, N. C. 250 250 
WGBR Goldsboro, N. C. 250 250 
WMFD Wilmington, N. C. 260 250 
WMAN Mansfield, O. 250 250 
WPAY Portsmouth, O. 20 20 
WRRN Warren, O. 250 250 
KWON Bartlesville, Okla. 250 250 
}KTMC McAlester, Okla. 250 250 
KTOK Oklahoma City, Okla. 250 250 
WEST Easton, Pa. 250 250 
WHGB Harrisburg, Pa. 250 250 
WJAC Johnstown, Pa. 260 250 
WDAS Philadelphia, Pa. 250 250 
WARM Scranton, Pa. 250 20 
WRAK Williamsport, Pa. 250 250 
WCOS Columbia, S. C. 250 250 
WORD Spartanburg, S. C. 250 250 
WDEF Chattanooga Tenn. 260 260 
WJZM Clarksville, 'Fenn. 20 . 20 
WHIM Cookeville, Tenn. 20 250 
WKPT Kingsport, Tenn. 250 250 
IWGAP Maryville. Tenn. 250 250 
WHBQ Memphis, Tenn. 250 250 
KLUF Galveston, Tex. 20 250 
} Greenville, Tex. 250 250 
KIUN Pecos, Tex. 100 100 
KVOP Plainview, Tex. 250 250 
KGKL San Angelo, Tex. 250 250 
KONO San Antonio, Tex. 250 250 
KTEM Temple, Tex. 250 250 
KNAK Salt Lake City, Utah 250 250 
WBTM Danville, Va. 250 250 
WTON Staunton, Va. 250 250 
WINC Winchester, Va. 250 250 
} Ellensburg, Wash. 250 250 
KRKO Everett, Wash. 250 250 
KWLK Longview, Wash. 250 250 
WBLK Clarksburg, W. Va. 250 250 
WKWK Wheeling, W. Va. 250 250 
WBTH Williamson, W. Va. 250 250 
WATW Ashland, Wis. 250 250 
WRJN Racine, Wis. 250 250 
WSAI/ Wausau, Win. 20 250 
KVRS Rock Springs, Wyo. 250 260 
KWYO Sheridan, Wyo. 250 250 

WALA 
KERN 
WHTD 
WEGO 
KWQIVG 

WKBK 

WOC 
WQBC wax 
WFCI 
KABR 

KUJSR 

KARM 

;FIRE WIRE 
WBYN 
KTUL 
KLO 

WSFA 
KPRO 
WROK 
KMLB 
WAAB 
WBCM 
KE 
KILO 
KMED 
KGNC 
WHIS 

1410 KC. REGIONAL 

Mobile, Ala. 
Bakersfield Cal. 
Hartford, Conn. 
Concord, N. C. 
Dayton, O. 
Pittsburgh, Pa. 
Odessa, Tex. 
La Crowe, Wis. 

5,000 
1,000 
5,000 
1,000 
5,000 
1,000 
1,000 
1.000 

*5,000 

1420 KC. REGIONAL 

Davenport, Ia. 5,000 
Vicksburg, Miss. 1,000 
Cleveland, O. 5,000 
Ponco, P. R. 250 
Pawtucket, R. I. 1,000 
Aberdeen, S. D. 5,000 
St. Albans, Vt. 1,000 
Walla Walla, Wash. 1,000 

1430 RC. REGIONAL 

Fresno, Cal. 
Pasadena, Cal. 
Coeur d'Alene Ida. 
Indianapolis, Ind. 
Brooklyn, N. Y. 
Tulsa, Okla. 
Ogden, Utah 

5,000 
1,000 
1,000 
6,000 
1,000 
5,000 
5,000 

1440 KC. REGIONAL 

Montgomery, Ala. 1,000 
Riverside, Cal. 1,000 
Rockford, III. 1,000 
(CP) Monroe, La. "1,000 
Worcester, Maas. 5,000 
Bay City, Mich. 1,000 
Grand Forks, N. D. 1,000 
Grand Forks, N. D. 1,000 
Medford, Ore. 1,000 
Amarillo, Tex. 6,000 
Bluefield, W. Va. 1,000 

1450 KC. LOCAL 

WHMA Anniaton, Ala. 250 
WLAY Muscle Shoals City, 

Ala. 250 
KGLU Safford, Ariz. 260 
}KAMD Camden, Ark. 250 
KGRH Fayetteville, Ark. 260 

tIAPT N. Little Rock 250 
KMYC Marysville, Cal. 250 
KFMB San Diego, Cal. 250 
KSAN San Francisco 250 

5,000 
1,000 
5,000 

5,000 
1,000 
1,000 
1,000 
*5,000 

5,000 
500 

5,000 
250 

1,00 
5,000 

1,000 

5,000 

1,000 
5,000 

500 
5,000 
5,000 

500 
1,000 

500 
*1,000 
5,000 

500 
500 
500 

1,000 
1,000 

500 

250 

250 
250 
20 
250 
250 
250 
250 
250 

Call 
Lettera City 

Day Night 
Power Power 

in in 

Watts Watts 

tKSMA Santa Maria, Cal. 250 250 
KGIW Alamosa, Col. 250 250 
WNAB Bridgeport, Conn. 250 250 
WILM Wilmington, Del. 250 250 
WWDC Washington, D. C. 250 20 
WMFJ Daytona Beach, Fla. 250 250 
WSPB Sarasota, Fla. 250 250 
WGPC Albany, Ga. 250 250 

WKEU Griffin, Ga. 
Ga. 

250 
250 

tWMVG Milledgeville, Ga. 20 250 
WRLC Toccoa, Ga. 250 250 
WGOV Valdosta, Ga. 250 250 
KWAL da. 250 250 
WHFC Cicero, 

Wallace, 
ill. 250 250 

WCBS Springfield, Ill. 250 250 
WGL Ft. Wayne, Ind. 20 20 
WASK Lafayette, Ind. 250 20 
WAOV Vincennes, Ind. 250 250 
KTRI Sioux City Ia. 250 250 
KVAK Atchison, ÌC n. 250 250 
KWBW Hutchinson, Kan. 20 250 
WLAP Lexington, Ky. 250 250 
WPAD Paducah, Ky. 250 250 
KNOE Monroe, La. 250 250 

(CP1230kc) 
WNOE New Orleans, La. 20 20 
}WPOR Portland, Me. 250 250 
WAGM Presque Isle, Me. 100 100 
WTBO Cumberland, Md. 250 250 
WMAS Springfield, Mass. 250 250 
WJMS Ironwood Mich. 250 250 
WIBM Jackson, 

Ironwood, 
250 250 

WKLA Ludington, Mich. 250 250 
WHLS Port Huron, Mich. 250 250 
KATE Albert Lea, Minn. 250 250 
KFAM St. Cloud, Minn. 250 250 
WROX Clarkadale, Miss. 250 250 
WSLI Jackson, Miss, 250 250 
WMBH Joplin, Mo. 250 250 
KRBM Bozeman Mont. 250 250 
fKBNE Boulder City, Nev. 250 250 
jWKXL Concord, N. H. 250 250 
WFPG Atlantic City, N. J. 250 250 
WHDL Allegany, N. Y. 250 250 
WKIP Poughkeepsie N. Y. 250 250 
WFNC Fayetteville, N. C. 250 250 
WGNC Gastonia, N. C. 250 250 
WHIT New Bern, N. C. 250 250 
WEED Rocky Mount, N. C. 250 20 
WMOH Hamilton, O. 250 250 
WFMJ Youngstown, O. 20 250 
KGFF Shawnee, Okla. 250 260 
KORE Eugene, Ore. 250 250 
KFLW Klamath Falla, Ore. 250 250 
KLBM La Grande, Ore. 250 20 

Ore. 260 250 
KBPSV Portland, Ore. 100 100 
WLEU Erie, Pa. 250 250 
WAZL Hazleton, Pa. 20 250 
WDAD Indiana, Pa. 250 20 
WMAJ State College, Pa. 250 250 
WJPA Wmhington, Pa. 250 20 
WCRS Greenwood, S. C. 20 250 
t Hartsville, S. C. 250 250 
tWLAR Athens, Teno. 250 20 
}} Chattanooga, Tenn. 250 250 

Dyersburg, Tenn. 250 250 
KRBC Abilene, Tex. 250 250 
KRIC Beaumont, Tex. 250 250 
KDNT Denton, Tex. 260 250 
KNET Pale.tine, Tex. 100 100 
WACO Waco, Tex. 20 250 

(CP 1460 kc) "1,000 *1,000 
KOHL Price, Utah 20 20 
WMVA Martinsville, Va. 250 250 
IWNVA Norton. Va. 250 250 
WBBL Richmond, Va. 250 260 
WLEE Richmond, Va. 250 250 
WLPM Suffolk, Va. 250 250 
KONP Port Angeles, W 

Va. 2 0 250 WPAR Parkersburg, 
KFIZ Fond du Lac Wis. 250 250 
1' Marshfield, laie. 250 260 

KINY 
KSO 
WOKO 
WHEC 

WHPS 
WMPS 
WACO 
KTYW 

WMBD 
WBIG 
WSAN 
KELA 
K DFN 

1460 KC. REGIONAL 
Juneau, Alaska 5,000 5,000 
Des Moines Ia. 5,000 5,000 
Albany, N. ]. 1,000 500 
Rochester, N. Y. 1,000 500 
Columbro, O. 5,000 1,000 
Harrisburg, Pa. 5,000 1,000 
Memphis, Tenn. 1,000 500 
(CP) Waco, Tex. "1,000 "1,000 
Yakima, Wash. 500 500 

1470 KC. REGIONAL 

Peoria, Ill. 
Greensboro, N. C. 
Allentown, Pa. 
Centralia Wash. 
Casper, Wyo. 

6,000 
5,000 
600 

1,000 

1460 KC. REGIONAL 
KIEM Eureka, Cal. 1,000 
W RD W Augusta, Ga. 5, 000 
KTBS Shreveport, La. 1, 000 
WSAR Fall River, Mass. 1,000 
KCMO Kansas City, Mo. 5,000 
KGCX Sidney, Mont. 1, 000 
WHOM Jersey City, N. J 1,000 
WHBC Canton, O. 1,000 

(Continued on Page 556) 

1,000 
5,000 

500 
1,000 
1,000 

1,000 
5,000 
1,000 

6,000 
1,00 

00 
1,000 
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RAYMOND M. WILMOTTE, INC. 

Consulting Radio Engineers 

and 

Constructors of Complete Broadcast Stations 

ASSOCIATES 

PAUL deMARS -LATELY VICE -PRESIDENT IN CHARGE OF ENGINEERING, YANKEE NETWORK 

JACKSON & MORELAND -STRUCTURAL AND DESIGN ENGINEERS 

OFFICES 

1469 CHURCH ST., N. W., 
WASHINGTON 5, D. C. 

DECATUR 1231 

236 WEST 55TH ST., 
NEW YORK 19, N. Y. 
CIRCLE 5 -7995 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY FREQUENCIES 
(Continued from Page 554) 

Call 
Lettera City 

Day Night 
Power Power 

In in 
Watts Watts 

1490 KC. LOCAL 

WHBB Selma, Ala. 
KYCA Prescott, Ariz. 
KFFA Helena, Ark. 
KOTN Pine Blurt Ark. f Brawley, C I. KYOS Merced, Cal. 
KXOA Sacramento, Cal. 
KVOE Santa Ana, Cal. 
EDB Santa Barbara Cal. 
WNLC New London, Conn. 
WTMC Ocala, Fla. 

WMGR Bainbridge, Ga. 
WMOG Brunswick, Ga. 
WMJM Cordele, Ga. 
WRGA Rome, Ga. 
WRLD West Point, Ga. 
KTOH Lihue, Hawaii 
WKRG Cairo, Ill. 
WDAN Danville, Ill. 
WTMV East St. Louis, Ill. 
WKBV Richmond, Ind. 
WHOT South Bend, Ind. 
KBUR Burlington h. 
WKBB Dubuque, lo. 
iWFKY Frankfort, Ky. 

WKAY Glasgow, Ky. 
OMI Owensboro, Ky. 

KPLC Lake Charles, La. 
Waterville, Me. 

JBK Detroit, Mich. 
WDBC Escanaba, Mich. 

100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 

100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 

Day Night 
Power Power 

Call in in 
Letter. City Watts Watts 

WKBZ Muskegon, Mich. 250 250 
WJXN Jackson, Mise. 250 250 
WELO Tupelo, Miss. 250 250 
KDRO Sedalia, Mo. 250 250 
KBON Omaha, Neb. 250 250 
KGKY Scottsbluff, Neb. 250 250 
fWCNH Concord, N. H. 250 250 
WBAB Atlantic City, N. J. 250 250 
KWEW Hobbs, N. M. 100 100 
WBTA Batavia, N. Y. 250 250 
WKNY Kingston, N. Y. 250 250 
WOLF Syracuse, N. Y. 250 250 
WDNC Durham N. C. 250 250 
WGTC Greenville, N. C. 250 250 
WSTP Salisbury N. C. 250 250 
KOVC Valley City, N. D. 250 250 

Marietta, O. 250 250 
MRN Marion, O. 250 250 

KBIX Muskogee, Okla. 250 250 
KBKR Baker, Ore. 250 250 
KRNR Roseburg, Ore. 250 250 t Clearfield, Pa. 250 250 

WD ter, GAL Lancaster, Pa. 250 250 
WMRF Lewistown, Pa. 250 250 
WWSW Pittsburgh, Pa. 250 250 
WKIX Columbia, S. C. 250 250 
WLAT Conway, S. C. 250 250 
WMRC Greenville, S. C 250 250 
fWROW Athena, Tenn. 250 250 
WOPI Bristol, Tenn. 250 250 
KNOW Austin, Tex. 250 250 
KBST Big Spring, Tex. 250 250 

Call 
Letters 

KNEL 
KVAL 
KEYS 
KSA M 
KPAB 
KPLT 
KGKB 
KVWC 
WSAP 
KTBI 
WGKV 
WIGM 
WOSH 
tKWOR 

City 

Brady, Tex. 
Brownsville, Tex. 
Corpus Christi, Ten. 
Huntsville, Tex. 
Laredo, Tex. 
Paris, Tex. 
Tyler, Tex. 
Vernon, Tex. 
Portsmouth, Va. 
Tacoma, Wash. 
Charleston W. Va. 
Medford, Wis. 
Oshkosh, Wis. 
Worland, Wyo. 

Day 
Power 

In 
Watts 

250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
250 
250 
250 

Night 
Power 

in 
Watts 

100 
100 
250 
250 
250 
250 
260 
250 
250 
250 
100 
250 
250 
250 

1500 KC. CLEAR 

WTOP Washington, D. C. 50.000 50,000 
KSTP St. Paul, Minn. 50,000 50,000 

WMEX 
WLAC 
KGA 

WKBW 
KOMA 

1510 KC. CLEAR 

Boston, Mass. 
Nashville, Tenn. 
Spokane, Wash. 

5,000 
50 000 
10,000 

1520 KC. CLEAR 

Buffalo, N. Y. 
Oklahoma City, 

Okla. 

50,000 

5,000 
*50,000 

5,000 
50,000 
10,000 

50,000 

6,000 
*50.000 

Call 
Lettera 

KFBK 
WCKY 

KXEL 

KPMC 
WQXR 

WBRY 
WALB 
WAKR 

WKWF 
WWRL 

City 

Day Night 
Power Power 

in In 
Watts Watts 

1530 KC. CLEAR 

Sacramento, Cal. 10,000 10,000 
Cincinnati, O. 50,000 50,000 

1540 KC. CLEAR 

Waterloo, Ia. 50,000 50,000 

1550 KC. CLEAR 

1560 KC. CLEAR 

Bakersfield, Cal. 1.000 1,000 
New York 10.000 10,000 

1570 KC. CLEAR 

1380 KC. CLEAR 

1590 KC. REGIONAL 

Waterbury, Conn. 
Albany, Ga. 
Akron, O. 

1,000 
1,000 
6,000 

1600 KC. REGIONAL 

1,000 
1,000 
5,000 

Key West, Fla. 500 500 
250 Woodside, N. Y. 250 

DIRECTORY OF CANADIAN STATIONS BY FREQUENCIES 
Licensed or Authorized by the Canadian Department of Transport as of January 1, 1946 

* Construction permit for /MO 'talion. N -Night power. D -Day power, DA- Direetional antenna. 

Cali 
Letters Location 

540 KILOCYCLES 
CBK Watrous, Sask. 50,000 

550 KILOCYCLES 
CFNB Fredericton, N. B. 5,000 

560 KILOCYCLES 
CJKL Kirkland Lake, Ont. 5,000 

580 KILOCYCLES 
CJFX Antigonish,N.S.(DA) 5,000 
CKUA Edmonton, Alta. 1,000 
CKPR Fort William, Ont. 5,000 
CKEY Toronto, Ont. (DA) 5,000 

600 KILOCYCLES 
CJOR Vancouver, B. C. 5,000 
CFQC Saskatoon, Seek. 5,000 
CFCF Montreal, Que. 500 
CFCH North Bay, Ont. 5.000 

610 KILOCYCLES 
CJAT Trail, B. C. 5.000 
CHNC New Carlisle, Que. 5.000 

620 KILOCYCLES 
CKCK Regina, Sask. 5.000 

630 KILOCYCLES 
CFCY Charlottetown,P.E.I 5,000 
CFCO Chatham, Ont. 100 
CKOV Kelowna, B. C. 5,000 
CKRC Winnipeg, Man. 5,000 

690 KILOCYCLES 
CBF Montreal, Que. 50,000 

730 KILOCYCLES 
CKAC Montreal, Que. 5,000 

740 KILOCYCLES 
CBL Toronto, Ont. 50,000 

Power 
in 

Watt. 

790 KILOCYCLES 
CKSO Sudbury, Ont. 

800 KILOCYCLES 
CIAD Montreal, Que. 1,000 
CRAB Moore Jaw, Sask. 5,000 
CKLW Windsor, Ont. 5,000 
CHRC Quebec, Que. (DA) 5,000 

860 KILOCYCLES 
CFRB Toronto, Ont. 10,000 

900 KILOCYCLES 
CJVI Victoria, B. C. 1,000 
CJBR Rimouski, Que. 5,000 
CHML Hamilton, Ont. (DA) 5,000 
CKBI Prince Albert, Sask. 5,000 
CHLT Sherbrooke, Que. 1,000 

910 KILOCYCLES 
Ottawa, Ont. 
Kamloops, B. C. 

920 KILOCYCLES 
CKNX Wingham, Ont. (DA) 1,000 

930 KILOCYCLES 
CJCA Edmonton, Alta. 

940 KILOCYCLES 
CBM Montreal, Que. 

950 KILOCYCLES 
CKNB Campbellton,N.B.(DA)5,000 

960 KILOCYCLES 
CFAC Calgary, Alta. 5, 000 
CHNS Halifax, N. S. 1,000 
CKWS Kingston, Ont. (DA) 5,000 

980 KILOCYCLES 

CBR M QQRegbec 
Sask. 

CKWX Vancouver, B. C. 

1,000 

CBO 
CFJC 

1,000 
1,000 

5,000 

5,000 

5,000 
1.000 
5,000 

990 KILOCYCLES 

CKY Winnipeg, Man. 15,000 

1010 KILOCYCLES 
CFCN Calgary, Alta. 10,000 
CJBC Toronto, Ont. (DA) 5,000 

1050 KILOCYCLES 
CHUM Toronto, Ont. 1,000 
CFGP Grande Priine, Alta. 1,000 

1060 KILOCYCLES 
CIOC Lethbridge, Alta. 

1070 KILOCYCLES 
CBA Sackville, N. B. 50, 

'CHOK Sarnia, Ont. 5,000 
000 

1130 KILOCYCLES 
CBR Vancouver, B. C. 5,000 

1150 KILOCYCLES 
CKX Brandon, Man. 
CKOC Hamilton Ont. 
CHSJ St. John, N. B. 
CHLP Montreal, Que. 

5,000 

1220 KILOCYCLES 
CJRL Kenora, Ont. 

1230 KILOCYCLES 
CFAR Flin Flon, Man. 
CFPA Port Arthur, Ont. 
CJCJ Calgary. Alta. 
CHGB Ste. Anne de la 

Pocatiere, Que.. 
CKNW NewWeatminater,B.C. 
CKSF Cornwall, Ont. 
CKVD Val d'Or, Que. 

Belleville, Ont. 
*CKPG Prince George, B. C. 
*CJOB Winnipeg, Man 

1,000 
5,000 
5,000 
1,000 

1,000 

250 
250 
100 

250 
250 
250 
100 
250 
250 
250 

1240 KILOCYCLES 

* 
Oshawa, Ont. 

CBH Halifax, N. S. 
CKLN Nelson, B. C. 
CFPR Prince Rupert, B. C. 
CJCS Stratford, Ont 
CJEM Edmundston, N. B. 
CKCH Hull Que. 

* CKTS Sherbrooke, Que. ' CJPA Port Alberni, B. C. 

1250 KILOCYCLES 
CKSB St. Boniface, Man. 

1260 KILOCYCLES 
CFRN Edmonton, Alta. 

CJCB 
CJDC 

100 
100 
250 

50 
50 

250 
250 
250 
250 

1,000 

5,000 

1270 KILOCYCLES 
Sydney, N. S. 5,000 
Dawson Creek, B. C. 1,000 

1310 KILOCYCLES 
CKCO Ottawa, Ont. (DA) 1,000 

1320 KILOCYCLES 
CJCH Halifax, N. S. 5,000 

1340 KILOCYCLES 
CHAD Amos, Que. 250 
CKOV Quebec, Que. 250 
CILS Yarmouth, N. S. 100 
CHWK Chilliwack, B. C. 100 
CHOV Pembroke, Ont. 250 
CKFI Fort Frances, Ont. 250 

1380 KILOCYCLES 
CKPC Brantford, Ont. 100 

1400 KILOCYCLES 
Powell River, B. C. 

C KRN Rouyn, Que. 
CKCW Moncton, N. B 

250 
250 

5,000 

CFOS Owen Sound, Ont. 
CJSO Sorel, Que. 

a.. .. Riviera du Loupe 

1410 KILOCYCLES 
CKMO Vancouver, B. C. 100 

1430 KILOCYCLES 
CHEX Peterborough, Ont. 5,000 

250 
100 
250 

1450 KILOCYCLES 
CFBR Brockville, Ont. 
CHLN Three Rivera, Que. 
CFOR Orillia, Ont. 
CFAB Windsor, N. S. 

*CHEF Granby, Que. 

100 
250 

1,000 
100 
250 

1460 KILOCYCLES 
CJGX Yorkton, Sask. 5,000 

1470 KILOCYCLES 
CKGB Timmins, Ont. 5, 000 .... St. John, N. B. 5,000 

1480 KILOCYCLES 
CHGS Summer,ide, P. E. I. 100 

1490 KILOCYCLES 
*CHAT Medicine Hat, Alta. 100 
CKCR Kitchener, Ont 5,000 

(Provided suitable 
can 

found) 
Kingaton Ont. 100 
Sault Ste. Marie, Ont. 250 

1550 KILOCYCLES 
CKTB St. Catherine,, Ont. 5,000 

1570 KILOCYCLES 
CFPL London, Ont. (DA) 5,000 

1580 KILOCYCLES 
CIL/ Chicoutimi: Que. 1, 000 

CFRC 
CJIC 

DIRECTORY OF CANADIAN STATIONS BY CALL LETTERS 
CBA Sackville, N B. 
CBF Montreal, Que. 
CBH Halite, N. S. 
CBJ Chicoutimi, Que. 
CBK Watrous, Sask. 
CBL Toronto, Ont. 
CBM Montreal, Que. 
CBO Ottawa, Ont. 
CBR Vancouver, B. C. 
CBV Quebec, Que. 
CFAB Windsor, N. S. 
CFAC Calgary, Alta. 
CFAR Flin Flon, Man. 
CFBR Brockville, Ont. 
CFCF Montreal, Que. 
CFCH North Bay, Ont. 
CFCN Calgary, Alta. 
CFCO ..... Chatham, Ont. 
CFCY ..Charlottetown, P.E.I. 
CFGP... Grande Prairie, Alta 
CRIC Kamloops, B. C. 
CFNB Fredericton, N. B. 
CFOR Grillia, Ont. 

CFOS.. ...Owen Sound, Ont. CHOV 
CFPA Port Arthur, Ont. CHRC 
CFPL .. .... London, Ont. CHSJ 
CFPR Prince Rupert, B. C. CHUM 
CFQC Saskatoon, Seak. CHWK 
CFRB Toronto, Ont. CJAD 
CFRC Kingston, Ont. CJAT 
CFRN Edmonton, Alta. CJBC 
CHAB Moose Jaw, Sark. CJBR 
CHAD 

Amos, Que. CJCA 
CHAT... Medicine Hat, Alta. CJCB 

*CHEF Granby, Que. CJCH 
CHEX . Peterborough, Ont. CJCJ 
CHGB St. Anne de la CJCS 

Pocatiere, Que. 
CHGS....Summerside, P.E.I. 
CHLN. Three Rivera, Que. 
CHLP Montreal, Que. 
CHLT Sherbrooke, Que. 
CHML Hamilton, Ont. 
CHNC .... New Carlisle, Que. 
CHNS Halifax, N. S. 
*CHOK Senlis, Ont. 
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Pembroke, Ont. 
Quebec, Que. 

St John, N. B. 
Toronto, Ont. 

Chilliwack B. C. 
Montreal, Que. 

Trail, B. C. 
Toronto, Ont. 

Rimouski, Que. 
Edmonton, Atta. 

Sydney, N. S. 
Halifax, N. S. 
Calgary, Alta. 

Stratford, Ont. 
'CJDC.. Dawson Creek, B. C. 
CJEM... . Edmundston, N B. 
CJFX Antigoniah, N. S. 
CJGX Yorkton, Sask. 
CJIC.. .Sault Ste. Marie, Ont. 
CJKL... . Kirkland Lake, Ont. 
CILS Yarmouth, N. S. 
'CJOB Winnipeg, Man. 
CJOC Lethbridge, Alta. 

CJOR Vancouver, B. C. 
*CJPA.... Port Alberni, B. C. 
CJRL Kenora, Ont. 
CJSO Sorel, Que. 
CJVI Victoria B. C. 
CKAC Montreal, Que. 
CKBI.... Prince Albert, Sask. 
CKCH Hull, Que. 
CKCK Regina, Sask. 
CKCO Ottawa, Ont. 
CKCR Kitchener, Ont. 
CKCV Quebec, Que. 
CKCW Moncton, N. B. 
CKEY Toronto, Ont. 
CKFI Fort Frances, Ont. 
CKGB Timmins, Ont. 
CKLN Nelson, B. C. 
CKLW Windsor, Ont. 
CKMO Vancouver, B. C. 
CKNB ....Campbell ton, N.B. 
C KN W. New W eatmi nster, B. C. 
CKNX Wingham, Ont. 
CKOC Hamilton, Ont. 

CKOV Kelowna, B. C. 
CKPC Brantford, Ont. 
*CEPO .. Prince George, B. C. 
CKPR Fort William, Ont. 
CKRC Winnipeg, Man. 
CKRM Regina, Sask. 
CKRN Rouyn, Que. 
*CKSB.... St. Boniface, Man. 
CKSF Cornwall, Ont. 
CESO Sudbury, Ont. 
CKTB.. .St. Catharines, Ont. 
CKTS Sherbrooke, Que. 
CKUA Edmonton, Alta. 
CKVD Val d'Or, Que. 
CKWS Kingston, Ont. 
CKWX Vancouver, B. C. 
CKX Brandon, Man. 
CKY Winnipeg, Man. 

SiiORTWAVE 
CBFW Montreal, Que. 
CBFX Montreal, Que. 
CBFY Montreal, Que. 

CBFZ Montreal, Que 
CBRX Vancouver, B. C 
CFCX Montreal, Que' 
CFRX Toronto, Ont' 
CFVP Calgary, Alti 
CRAC Sackville, N. B' 
CHLA Sackville, N. B' 
CHLS Sackville, N. B' 
CHMD Sackville, N. B' 
CHNX Halifax, N. S' 
CHOL Sackville, N. B' 
CHTA Sackville, N. B' 
CJGX Sydney, N. S' 
CKCX Sackville, N. B' 
CKEX Sackville, N. B' 
CKFX Vancouver, B. C 
CICLO Sackville, N. B 
CKNC Sackville, N. B 
CKOB Sackville, N. B 
CKRO Winnipeg, Man. 
CKRX Winnipeg, Man. 
CKXA Sackville, N. B. 
VE9AI Edmonton, Alt_. 
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Pioneers More than a century of Professional Experience 

at your service. Here IMAGINATION guides and INTEGRITY governs. 

PAUL GODLEY CO. 
CONSULTING RADIO ENGINEERS 

Broadcasting Electronics Communications 
Laboratory: Great Notch, N. J. Office: Upper Montclair, N. J. 

Phones: LITTLE FALLS 4 -1000 MONTCLAIR 2 -7859 
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LATIN AMERICAN BROADCASTING STATIONS 
Including Stations of West Indies. Data from Latest Available Sources, Supplied by International Division of the 

Federal Communications Commission and the Co- ordinator of Inter- American Affairs. (Now State Dept.). 

ARGENTINA 
[Receiving Sets, 1,300,000. No Set Tax j 

(Populat ion -13,906,694 ;'Language -- Spanish; Area -1,072.745 sq. mi.; Foreign population - 
Germane _169,000; Italians, 2,200,000; Japanese, 7,100) 

City Call Letters 
Frequency 

Station and Operator In Kilocycles 
Power In 
Kilowatts 

Bahia Blanca LU2 Radio Bahia Blanca 900 3.0 

LUS 
(Camillo V. Bertorini) 

De la Red Splendid 1150 10.0 
(Red Argentina de Emisoras Splendid) 

LU7 Radio General San Martin 1240 10.0 
Bariloche LU8 Radio Bariloche 820 1.0 

(Cia. Broadcasting de la Patagonia 
S. A.) 

Buenos Aires LR2 Radio Argentina 910 30.0 

LS5 Radio ARiva 
Schroeder) 

d via 1110 25.0 
(May Louisa Wahnich) 

IS6 Radio del Pueblo 1350 6.0 
(Ricardo A. Bernotti) 

LS4 Radio Portons 670 12.0 
(Juan G. Gonzales Speroni) 

LS2 Radio Buenos Aires 1190 10.0 
(Teodero Prieto) 

LS10 Radio Libertad 590 16.0 
(Victor Juan Ruano) 

LR9 Radio Fenix 1030 5.0 
(Gregoria Echavarria) 

LR6 Radio Mitre 870 30.0 
(Eduardo Pelliciari) 

LRY Radio Belgrano 9640 50.0 
LR8 (Radio Belgrano y Primera Cadena 950 

de Broadcasting) 
90.0 

LRY1 6090 50.0 
LRA Radio del Estado 750 10.0 
LRAI (Direccion General de Correros, Tele -9690 

grains) 
10.0 

LRA3 11730 
LRA5 17720 10.0 
LRll Radio Universidad Nacional de la Plata 1390 1.5 

(Universidad Nacional de la Plata) 
LS1 Radio Municipal 710 50.0 

(Municipalidad de la Capital) 
LES Radio Excelsior 830 28.0 

(Alfred B. Dougall) 
LS11 Radio Provincia de Buenos Aires 1310 30.0 

(Provincia de Buenos Aires Pasaje 
Darde Hecha) 

LR4 Radio Splendid 990 50.0 
LRS (Red Argentina de Emisoras Splendid 9573 50.0 

S. A.) 
LESI 6065 10.0 
LR1 Radio El Mundo 1070 50.0 
LRX (Empresa Editorial Haynes Ltda. 9660 7.5 

S. A.) 
LRX1 
LS9 

6120 
Radio La Vox del Aire 1070 

7.5 

(S. A. La Voz del Aire) 
Catamarca LW7 Radio Splendid Catamarca 730 1 5 

(Red Argentina de Emisoras Splendid 
S. A.) 

Comodoro LU4 Radio Comodoro via 640 1.0 
Rivadavia 

st 
(Cia. Broadcasting de Patagonia S. A.) 

Cordoba LV3 Radio Cordoba 620 25.0 
(Ing. Alberto P. Brouard) 

LV2 Radio Central 960 5.0 
(Luis r) 

LV8 Radio P. Sarmiento 1540 0.25 
(Universidad de Cordoba) 

LW1 Radio Cultura 790 20.0 
(Red Argentina de Emisoras Splendid 

S. A.) 
Corrientes LT7 Radio Provincia Corrientes 1340 10.0 

(Benjamin Galantini) 
La Rioja LWI4 Radio La Rioja 1330 5.0 

(Primera Cadena Argentina) 
Mar del Plata LU6 Radio Atlantica 1300 0.5 

(Soc. 
Radio) 

pp sibilidad Ltda. At- 

Mendoza LV10 
a 

Radio de Cuyo 1210 10.0 
(Marcelino Aparicio) 

LV4 Radio San Rafael 690 5.0 
(Isabel M. de Silva) 

LV6 Radio Splendid -Mendoza 630 10.0 
(Red Argentina de Emisoras Splendid 

S. A.) 
LW2 Radio Aconcagua 1370 0.5 
LRM (Diario Los Andes -Mendoza) 6180 10.0 

Posadas LT4 Radio Misiones 1010 1.6 
(Red Argentina de Emisoras Splendid 

S. A.) 
Resistencia LT5 Radio Chaco 1080 5.0 

(Jose M. Noveri) 
Rio Gallegos LÚ12 Radio Rio Gallegos 680 I .0 

(Cia. Broadcasting de la Patagonia 
S. A.) 

Rosario LT1 Radio del Litoral 780 20.0 
(Vernando Maliandi) 

LTS Radio Soc. Rural Cerealistas 1160 6.0 
(Soc. Rural Cerealistas) 

LT8 Radio Rosario 840 3.0 
(Alfredo B. Dougall-Excelsion Net- 

work) 
LT2 Radio Stentor 1230 20.0 

(Red Argentina de Emisoras Splendid 
S. A.) 

LRR Radio Ovidio Lagos 11887 10.0 
(Joaquin Lagos) 

ARGENTINA- (Continued ) 
Frequency Power in 

City Call Letters Station and Operator in Kilocycles Kilowatts 

Salta LV9 Radio Provincia de Salta 970 10.0 
(Gobierno Provincia de Salta) 

San Juan LV1 Radio Colon 560 10.0 
(S. Graffigna) 

LV5 Radio Los Andes 1090 1.6 
(Soc. Comercial Candido y Cia.) 

San Luis LV13 Radio San Luis 1250 5.0 
(Ovidio di Gennaro) 

Santa Fe LT10 Radio Universidad Litoral 1320 0.4 
(Radio del Inst. Social de la Universi- 

dad Litoral) 
LT9 Radio Santa Fe 1200 5.0 

Santiago del LV11 Radio del Norte 1170 5.0 
Estero (S. A. El Liberal) 

Tucuman LVII Radio Aconquija 580 15.0 
(Guyet y Garcia Hamilton) 

LV7 Radio Tucuman 820 2.5 
NETWORKS OF ARGENTINA 

RADIO BELGRANO (Primera Cadena Argentina de Broadcasting): 19 affiliates. Key station - 
LR3 Buenos Aires. 

RADIO EL MUNDO (Red Azul y Blanco): 18 affiliates. Key station -LR1 Buenos Aires. 
RA DES (Red Argentina de Emisoras Splendid): 11 affiliates. Key station -LR4 Buenos Aires. 
RADIO EXCELSIOR: 10 affiliates. 

BOLIVIA 
j Receiving Sets, 50,000. No Set Tax j 

(Population -3,533,900; Language -Spanish; Area -416,040 eq. mi.; Foreign population- 13,000 
Jewish refugees) 

Cochabamba CP28 Radio Central 1360 0.15 
CP40 (Gottret y Cia.) 9570 0.25 
CP44 Radio Popular 680 0.4 

(Victor Valise) 
CP46 Radio Rural 1090 0.05 

(Raul Montecinos) 
CP39 Radio El Mundo 6160 0.25 

(Jose Antonio R. y Remberto Zapata) 
La Paz CP3 Radio Nacional 1390 5.0 

CP38 (Costas Hermanos) 9505 5.0 
CP2 6110 5.0 
CP4 Radio Illimani 1020 10.0 
CP5 (Dept. of Communications of 

Bolivian Government) 
CP6 9520 1.0 
CP7 15300 1.0 
CP8 Radio America 1450 0.06 

(Luis Salcedo) 
CP9 Radio Amautha 930 0.15 

Perez y Arturo 
(Cenaro Mena) 

CP10 Radio La Paz 1090 0.50 
(Lizardo Suarez B.) 

CP11 7060 0.60 
CP12 Radio Fides 9630 0.1 
C P29 (Albino Grassi) 0.25 
CP16 Radio Los Andes 1330 0.15 

CP18 
(Roberto Mena Morales) 

Radio Libertad 730 0.25 
(Jorge Chaves) 

CP20 Radio El Condor 900 0.1 
(Ramon Pelaez) 

CP14 Radio La Nacion 1250 0.25 
(Javier Romero) 

CP24 Radio Bolivia 620 0.05 
(Juan Carlos Salinas) 

CP26 Radio Universal 1510 0.05 
(Javier Stohmann) 

CP3l Radio Continental 1000 0.05 
(E. Loza y A. Burgos) 

CP46 Radio Sport 770 0.10 
(Salinas y Cia. Ltda.) 

CP19 Radio Cultura 950 0.25 
(Hugo Agustin Aspiazu) 

CP34 Radio Sucre 680 1.0 
CP25 (Srta. Enriqueta Ruiz M.) 9700 1.0 
CP33 Radio Bolivar 1290 0.1 

CP48 
(Alberto Callas y Cia.) 

Radio Municipal 1120 0.1 
CP49 (Alcaldia Municipal) 6770 0.1 

Oruro CP36 Radio Mercurio 1420 0.05 
(Enrique Wanting) 

CP11 Radio Bolivar 6100 0.25 
(Dept. of Communications of 

Bolivian Government) 
CP15 Radio El Condor 5880 1.0 

(Ramon Paises) 
CP97 Radio Oruro 6170 0.25 

(Jose Blanco) 
Potosi C P22 Radio Internacional 6715 0.25 

(Luis Camacho) 
CP17 Radio Indeameria 1600 0.05 

(Domingo Olivares Lopez) 
CP52 Radio Potos 730 

(Jose Diaz) 
Santa Cruz CPIa Radio Florida 1250 0.05 

(Dept. of Communications of 6185 0.25 
Bolivian Government) 

Sucre CP27 Radio Churuquella 9430 0.1 
(Rene Flores) 

CP1 Radio Chuquisaca 9640 0.1 
CP4l (Bertha H. V. de Camacha) 1325 0.1 

Tarija CP23 Radio Guadalquivir 6190 0.25 
(Raul Marquez) 

CP35 Radio Abaroa 800 0.12 
(Calvimontes Hermanos Napoleon, 

David y Samuel) 
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BRAZIL 
I Receiving Sets, 1,200,000. No Set Tax ] 

(Population -41,565,089; Language- Portuguese; Area- 3,286,169 sq. mi.; Foreign population - 
Large settlement of Germana and Italians in southern and southeastern part) 

Frequency Power in 
City Call Letters Station and Operator in Kilocycles Kilowatts 

Aracaju PRJ6 Radio Difusora de Sergipe 630 1.0 
(State Government) 

Aracatuba PR18 Radio Cultura Aracatuba. S. A. 1880 0.6 
(Joao Ferraz Ser.) 

Araguari PRJ3 S. A. Radio Araguari 970 0.25 
(Dr. Arcino Santos) 

Araraquara PRD4 Radio Cultura Araraquara 1870 0.6 
(Romulo Lupo) 

Assis ZYA9 Radio Diffusors de Assis, S. A. 1590 0.1 
Barretoe PIUS S. A. Radio Barrotes 1630 N-0.1 

D-0.26 
Bauru PRG8 Bauru Radio Clube, S. A. 1210 0.25 

(Joao Simonetti) 
Belem PRC6 Radio Clube de Para 1460 0.5 

(Roberto Camelier) 
Belo Horizonte PRC7 S. A. Sociedade Radio Mineira 690 8.0 

(Dr. Alberto Deodato) 
PRH6 Sociedade Radio Guarami 1340 3.0 

(Lauro Souza Barros) 
PRIS Radio Inconfidencia 880 20.0 

(State Government) 
Blumenau PRC4 Radio Clube de Blumenau 1850 0.25 

(Joao Medeiros, Jr.) 
Botucatu PRF8 Radio Emisaaora Botucatu, S. A. 1530 0.1 

(Emilio Pedute) 
Cambara ZYAB Radio Diffusera Cambara, S. A. 1690 0.1 
Campinas PRC9 Radio Educadora 1170 0.1 

(Radio Educadora de Campinas, S. A.) 
Campos PRF7 Radio Cultura de Campos 1330 0.5 

(Soc. Radio Culture) 
Campo Grande PR17 Soc. Radio Difusora Campo Grande de 1510 0.25 

Campos Ltda. 
(Dr. Antonio Alves Campos) 

Catanduva ZYD5 Radio Difusora Catanduva 1510 0.4 
Caxambu ZYC2 Radio Caxambu, S. A. 1550 0.1 
Corumba Radio Difusora Matogrossense 1490 2.0 
Cruzeiro PEGS Radio Sociedade Mantiqueira 640 0.5 

(Romoaldo Canevari) 
Curityba PRB2 Radio Clubs Paranaense 1440 5.0 

(Radio Parana Ltd.) 
Formiga ZYB6 Radio Voz de Formiga, S. A. 1690 0.1 
Fortaleza PRE9 Ceara Radio Clube 1320 2.0 

(Waldemar Cartolano) 
15165 10.0 

Franca PRB6 Radio Clubs Hertz 1240 0.5 
Goiania ZYG3 Radio Clube de Goiania 930 6.0 
Guaratinguets ZYG2 Radio Clube de Guaratingueta 1510 0.1 
Itajuba ZYI6 Radio Itajuba 1560 0.1 
Itapetininga PRD9 Radio Difusora de Itapetininga Ltda. 970 0.26 
Iterare ZYA7 Radio Clube de Tarare 1550 0.1 
Jaboticabal PRG4 Radio Clubs Jaboticabal 1260 0.25 

(Oswaldo Fernandes) 
Jau PRG? Radio Soc. Jauenae 1010 0.25 

(Ulisses Newton Ferreira) 
Joao Pews PRI4 Radio Tobajara 1110 10.0 

(State Government) 
Joinville ZYA6 Radio Difusora de Joinville 1600 0.1 
Juiz de Fora PRB8 Radio Soc. de Juiz de Fora 1010 0.5 

(Pedro Conceives de Oliveira) 
Limeira PRJ6 Radio Educadora de Limein, S. A. 1560 0.1 

(Art Levy Pereira) 
Line ZYB8 Lins Radio Clubs, S. A. 1530 0.1 
Londrina ZYD4 Radio Londrina Ltda. 820 0.25 
Manaus PRF6 Radio Bare 4895 1.0 

(Dr. V. Pareto Nato) 
Maranhao PAD Radio Difusora do Maranhao 1490 5.0 

(Jose Ribamar Pinheiro) 
Marapicu PRF6 Comp. Radio Internacional do Brazil 9500 12.0 

9600 
Marilia PRI2 Radio Clubs Manilla 1090 0.5 
Montes Claros ZYD7 Radio Soc. Norte de Minas, S. A. 1530 0.1 
Muria. ZYD2 Radio Soc. Muria. 1590 0.1 
Natal ZYB5 Radio Educadora de Natal 1270 1.0 
Niteroi PRD8 Radio Clube Fluminense 1320 1.0 

(A gusto Mendes) 
PRE6 Radio Soc. Fluminense 1470 1.0 

Paranagua ZYC6 Radio Difusora de Paranagua 1460 0.25 
Patos ZYB4 Radio Clube de Patos 1530 0.1 
Pelotas PRC3 Radio Pelotenee 580 0.25 

(Carlos G. Sica) 
PRH4 Radio Cultura de Pelotas 1820 0.5 

(Soc. Difusora Radio Cultura de 
Pelotas) 

Petropolis PEES Petropolia Radiofusora, S. A. 1480 1.0 
(Carlo. Radriguee Viana) 

Parnaiba PRJ4 Radio Educadora de Parnaiba 1470 0.5 
4825 0.5 

Piricicaba PRD6 Radio Clube de Piricicaba 820 0.26 
(Joao Sampaio Goes) 

Pocos de Caldas PRH6 Radio Cultura de Pocos de Caldas 1160 0.26 
( Benedite Mein Borges) 

Ponta Grosse PRJ2 Radio Clubs Ponta Grossense S. A. 1250 0.6 
(Mannal Machuca) 

Porto Alegre PRH2 Radio Soc. Farroupilha 600 25.0 
(Dearies As oc.) 

PRF9 Itadlo Difusora Porto- Alegrenae 640 5.0 
(Arthur Pizoll) 

PRC2 Radio Soc. Gaucha 680 5.0 
(Dr. Lelia Esparta» 

Pouao Alegre PRJ7 Radio Clube de Pouso Alegre 1530 0.1 
(Jose Nunes Rebollo) 

Presidents PRIS A Vox do Sertao, S. A. 970 0.25 
Prudente (Mancel Buasacoe) 

Recife PRA8 Radio Clube de Pernambuco 720 26.0 
6016 5.0 

Ribeirao Preto PRAT Radio Clube Ribeirao Preto 730 0.6 
(Jose da Silva Bueno) 

PRH7 Radio Panamericana 620 0.5 
(S. A. Radio Panamericana) 

Rio Branco ZYD9 Radio Difusor Acreana 1460 0.25 
Rio Clara PRF2 Radio Clubs de Rio Clara Ltda. 1460 0.25 

(Waldemar Cartolano) 
Rio de Janeiro PRB7 Radio Tamoia 900 5.0 

ZYC8 9610 25.0 
ZYC9 15370 25.0 
PRA2 Radio Ministerio de Educacao e Saude 800 25.0 

(Basilian Government) 
PEAS Radio Clube de Brasil, S. A. 860 75.0 
PRA9 Radio Mayrink Veiga 1220 22.0 

(Radio S. A. Mayrink Veiga) 
PRCB Radio Guanabara 1360 1.0 

(Soc. Radio Guanabara Ltda.) 

BRAZIL -(Continued) 
Frequency 

City Call Letters Station and Operator in Kilocycles 
Power In 

Kilowatts 
Rio de. Janeiro PRD2 Soc. Radio Cruzeiro do Sul, S. A. 1060 10.0 

PRD5 Radio Difusora de Prefectura de Distrito 1400 I .0 
Federal 

(City of Rio de Janeiro) 
PREZ Radio Soc. Vera Crus 1430 5.0 
PRE3 Radio Transmissora Brazileira 1180 10.0 

PRE8 Radio acionalRNdnemiaeara 
S. A.) 

980 25.0 
(Empresa Radio Nacional) 

PRF4 Radio Jornal do Brazil 
PRG3 Radio Tui S. A. 
PRL9 Radio Nacional 

940 
1280 

17850 

10.0 
60.0 
60.0 

PRL8 (Empresa Radio Nacional) 11720 50.0 
PRL7 9720 50.0 
PRH8 Radio Maus 1130 6.0 

(Ministry of Labor) 
Rio Grande ZYC3 Radio Cultura Rio Grandina 1510 0.1 
Rio Preto PRB8 Radio Rio Preto, S. A. 640 0.25 
Salvador ZYD8 Radio Excelsior do Baia S. A. 820 5.0 
Santa Maria ZYI2 Radio Emembui S. A. 970 0.25 
Santos PRB4 Radio Clube de Santos 1460 1.0 

(Soc. Civil) 
PRC6 Soc. Radio Atlantica 580 0.75 

(Carlo. Baccarat) 
Sao Carlos ZYA6 Radio Sao Carlos, S. A. 1690 0.1 
S. Mandel PRIG Radio Clubs Sao Mandel 1510 0.25 

(Vitorino Ribaud) 
Sao Paulo PRB9 Radio Soc. Record 1000 20.0 

PREI Radio Cosmos, S. A. 1410 5.0 
PRF3 Radio Difusora Sao Paulo, S. A. 960 5.0 
PRG2 Radio Tupi ide Sao Paulo 1040 25.0 
PRG9 Radio or de Sao Paulo 

(Soc. Civil) 
1100 100.0 

PRH8 Radio Panamericana S. A. 620 5.0 
PRH9 Soc. Bandeirantes, S. A. 840 5.0 
PRAG Radio Sao Paulo Ltda. 1260 5.0 
PRAG Soc. Gasa* 890 5.0 

(Fundacao Dr. Casper Libero) 
PRB6 S. A. Radio Cruzeiro do Sul 1200 6.0 
PRE4 Soc. Radio Cultura 1800 10.0 
ZYB7 Radio Difusora Sao Paulo S. A. 6096 6.0 
ZYB8 11765 6.0 
ZYB9 15166 26.0 

Salvador PRA4 Radio Soc. da Baia, S. A. 740 10.0 
Sao Sebastian ZYA4 Radio Difusora Paraieense, S. A. 

do Paraiso 
1610 0.1 

Sorocaba PRD7 Radio Clubs de Sorocaba, S. A. 1080 0.6 
Taubate ZYA8 Radio Difusora Taubate, Ltda. 1690 0.1 
Uba ZYC4 Radio Soc. Ubaense, Ltda. 1510 0.1 
Uberara PRE6 Radio Soc. Triangulo Mineiro 1390 0.5 
Uberlandia PRC6 Radio Difusora Brasileira, S. A. 1610 0.1 
Uniao Victoria ZYD3 Radio Unio 1680 0.25 
Uruguaiana ZYC6 Radio Charrua S. A. 1460 0.26 
Varginha ZYB2 Radio Clubs de Varginha, Ltda. 1510 0.1 
Victoria P11I9 Radio Clube do Espirito Santo, S. A. 1350 1.0 

NETWORKS OF BRAZIL 
EMISSORAS UNIDAS: Three Affiliates. 
DIARIOS ASSOCIADOS: Eight affiliates. 
RADIO NACIONAL CHAIN: Five affiliates. 
RADIO CRUZEIRO DO SUL CHAIN: Four affiliates. 

BRITISH HONDURAS 
[ Receiving Sets, 1,350.] 

(Population -57,767; Area -8,598 sq. m.) 

Belize ZIK2 Government 10600 0.2 

CHILE 
( Receiving Sets, 250,000. No Set Tax] 

(Population- 5,237,432; Language -Spanish; Area -286,396 sq. mi.;'Foreign population -Genpan. 
Italian) 

Antofagasta CA141 

CA127 

CE601 
CE482 

Radio El Loa 
(Angel Garcia Agra.) 

Radio-Difusoras Norte 
(Pedreny Bros.) 

1410 

1270 

6010 
4820 

1.5 

0.25 

6.0 
5.0 

CA124 Radio Libertad 1240 1.0 
(Antonio Casiao Gonzales) 

Chillan CC183 Radio La Diecusion 1330 0.26 
(Alfonso Lagos Villar) 

CC127 Radio Nubie 1270 0.1 
(Rafael Barrios Careamo) 

Concepcion CC141 Radio Cooperativa Vitalicia 1410 5.0 
CC117 Radio Simon Bolivar 1170 1.3 

(Frederico Sanchez Urra) 
CC64 Radio El Sur 640 1.0 

(Mario Saes Lagos) 
Copiapo CA121 Augusto Duque Bacan 1210 0.25 
Coquimbo CA96 Radio Riquelme 960 1.5 

(Cesar Nieme Apey) 
Curico CC96 Radio Condell 960 0.25 

(Alberto Guerra Cruzar) 
Iquique CA68 Radio Esmeralda 680 0.25 

(Antonio Cajiao Gonzales) 
La Serena CA108 Radio La Serena 1080 1.5 

(Edwardo Encina Arancibia) 
Los Angela. CDI21 Soc. Nacional de Agricultura 1210 1.2 

(Soc. Radio Nacional de Agricultura 
y Cia, Ltda.) 

Osnoro CD84 Radio Soc. Agricola y Ganadera de Osorno 840 1.6 
(Soc. Broadcasting Saga) 

Puerto Montt CD101 Radio Lianquihue 1010 0.5 
(Cia. Chilena de Comunicaciones) 

Punta Arenas CD111 Radio Austral 1110 1.26 
(Turna y Cia.) 

CD118 Radio Polar 1180 0.6 

CD186 
(Cia. 

La s del 
Chilena de Comupicaciones) 

os 1360 1.5 
(Eladio Fernandas) 

Quillota CB118 Radio Chacabuco 1130 1.0 
(Leopolda Girando Giordano) 

Rancagua CC109 Radio Rancagua 1090 1.0 
(Jorge aro Ramirez) 

CC146 Radio 
Ç 

Ppal 1450 0.1 
(Alan Rojas Aravena) 

(Continued on Page 560) 
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CHILE- (Continued) 
Frequency 

City Call Letten Station and Operator in Kilocycles 

San Antonio CBI40 La Onda Azul 1400 

Santiago de Chile CB66 RadioBChilenatbun 
Onda Azul Lida.) 

660 
(Cia. Radio Chilena) 

CB57 Radio Nacional de Agriculture 570 

Power In 
Kilowatts 

0.1 

15.0 

15.0 
CE1180 11800 1.0 

5750 
CB76 Radio Cooperative Vitalicia 760 15.0 
CE970 (Cia. Chilena de Comunicaciones 9700 5.0 

S. A.) 
CB89 Radio Bulnes 890 1.0 

(Carlos Briton Olivares) 
CBS? Radio Prat 970 1.0 

(Soc. Chilena de Radiodifueion y 
Propaganda) 

CB101 Radio Yungay 1010 1.2 
(Corp de Radiodifusoon Ltda.) 

CB114 Corp. de Radio de Chile S. A. 1140 60.0 
CB126 Radio Soc. Nacional de Mineria 1260 10.0 

(Soc. Chilena Radiodifusora S. A.) 
CE960 Radio La Americana 9600 1.2 
CB180 (Horacio Hevia Labbe) 1300 2.5 
CB134 Radio Cervantes 1340 1.0 

(German Holtheuer Valdivia) 
CBI88 Radio El Mercurio 1980 26.0 
CE1185 (Radiodifusora La Mercantil S. A.) 11850 
CB144B Radio O'Higgins 1440 1.0 

(Spits y Dugue y Cia. Ltda.) 
CB144C Radio Moraga 1440 0.15 

(Oscar Moraga Fuenzalida) 
CB98 Radio Maip 990 1.0 
CB1174 (Soc. Orlandini y Reggio Ltda.) 11740 4.0 
CB82 Radio del Pacifico 820 1.0 

(Ricardo Vivado Orsiai) 
CB66 Radio Chilena 660 12.0 

(Cia. Radio Chilena) 
Talcahuano CC84 Radio Almirante Latorre 840 1.0 

(Francisco Morales Castillo) 
CC78 Radio Lautere 730 0.25 

(Abasolo Hermanos y Cia.) 
Temar o CD125 Radio Cautin 1250 3.0 

(Cia. Chilena de Comunicaciones, 
S. A.) 

CD69 Radio La Frontera 690 1.2 
(De Mayo Hermanos) 

Tocapiila CA90 Radio Covadonga 900 1.0 
(Hilda Cuellar de Yneeta) 

Valvidia CD73 Soc. Radio Emisoras Sur de Chile 730 10.0 
(Cia. Chilena de Comunicaciones, 

S. A.) 
CD182 Radio Baquedano 1920 1.0 

Cockbaine Requelme) 
Valparaiso CB68 Radio Metro Metro 680 1.0 

(Renard y Garcia Tallo Ltda.) 
CB111 Radio Camilo Henrique 1110 1.0 

(Joaquin Venegas) 
CB147 Universidad Technica Frederico Santa 1470 1.0 

Maria 
(Fundacion Santa Maria) 

CB970 Radio Cooperative Vitalicia 9700 10.0 
CB108 (Cia. Chilena de Comunicaciones, 1030 10.0 

S. A.) 
CB90 Radio Sociedad Nacional de Agriculture 900 1.0 

a CB116 Radio (So poIAg callan y Cia., Ltda.) 

Edwards 
CB120 Ra1ioPPresidente Prieto 

Linares) 
1160 

1200 

1.0 

1.0 
(Cia. Chilena de Comunicaciones 

S. 
CH124 Radio Pedro de Valdivia 1240 1.2 

(Ramon y Fernando Garcia y Cia.) 
CB182 Radio Cochrane 1320 1.2 

Soc. 
Vina del Mar CB118 Criss bal Colon 

Wallace y Cia.) 
1180 25.0 

(Adrian Is. y Reyes) 
NETWORK 

COMPANIA CHILENA DE COMUNICACIONES: 110 affiliates. 

COLOMBIA 
¡Receiving Sets, 200.000. No Set Taxi 

( Population -9,620,800; Language -- Spanish; Area -439,825 sq. mi.; 
Venezuelans) 

Foreign population - 
Armenia HJFI Pregones del Quindio 1540 1.0 

(J. Palacios y Cia.) 
HJFH La Vos de Armenia 4876 0.75 
HIFM (Braulio Boero Londono) 1210 0.5 
HJFG La Voz del Comercio 1245 1.0 

(Alfonso Toro V.) 
Barranquilla HJAG Em nora Atlantico 6125 0.75 

' HJAH (Angel W. Ruiz) 1060 1.0 
HJAI La Yoe del Litoral 1370 0.5 

(Julian Melendes) 
IilAK La Vos de la Patria 1310 1.0 

(Clemente Comes) 
HJAN Emi soras Un daaesallo 1190 1.0 

(Rafael Roncallo) 
HIAB 4786 8.0 
BJAT Radio Barranquilla 1275 0.6 

(Delfina V. de Haayen) 
RIAS Emisora Variedades 1500 0.26 

HJAJ 
(Miguel A. Ruiz) 

Radio Alhucema 1220 0.5 
(Julio Balderrama) 

Bogota RICH Nueva Granada 1105 1.0 
HICD (Roberto Ramirez G.) 6160 6.0 
RJCC La Voz de Bogota 870 6.0 

(La Voz de Bogota S. A.) 
JIJCG Radio Santa Fe 1060 1.0 

(Hermando Bernal Andado 
EMI Radio Mundial 1980 0.5 

(Manuel J. Callan) 
HJCK Ecos del Tequendama 1290 0.5 

(Jorge Aries) 
HICN Onda de loe Andes 1335 0.75 

(Roberto Laignelet) 
HJCO Emisora Suramerica 1160 1 .0 
HJCW (Franco y Garcia) 4945 1.0 
RICQ Radiodifusora Nacional 4955 0.1 

(Gobierno de Colombia) 
MICR 1200 5.0 
HJCT 6180 10.0 
RICAS Radiofifuson 9690 2.5 

( Ministerio de Educacion) 
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COLOMBIA -- (Continued) 
City Call Letter. 

Frequency 
Station and Operator in Kilocycles 

Power In 
Kilowatte 

Bogota HJCY Radio Crisis! 1460 0.5 
(Cristobal Pees G. y Cia. Ltda.) 

HJCU 720 5.0 
}FICA 
HJCX La Vos de Colombia 

4855 
6018 

1.0 
0.75 

HJCZ 
HICS 

A.) V. de Col. S. A.) 
Radio Continental 

1040 
920 

2.5 
5.0 

HJCH 
(Radlodifueion Colombiana S. A.) 

La Vos de la Victor 810 2.6 
(Manuel J. Gastan) 

MCI 4895 0.75 Bucaramanga HJGE Radio Bucaramanga 1130 1.0 
HIGF 
HIGB 

(Gustavo Sorzano Jimenez) 
Radio Santander 

4846 
4775 

1.0 
2.5 

Buenaventura HJES 
(Francisco Bueno) 

RadioA 

1280 
1525 

0.5 
0.1 

(Heriberto Quintero y A. Quijano) 
Bugs HJEI Emisora Guadalajara 1410 0.25 

HJEP 
(Hernando Bueno) 

Voces de Occidente 1485 0.5 
(Ramon Antonio Ascarato y Rivera) 

Cali HIER La Voz del Valle 1150 1.0 HIED (Eduardo Cordoba) 4825 1.0 
HJEC Radio Libertador 1800 0.6 

(Rafael Angolo) 
HJEE Radio Cali 1090 0.5 

(Jose T. Calderon N.) 
HJEF La Voz de Rigueronia 1840 0.5 

HIEL Radio ernatdo 
Bueno Delgado) 

1260 1.0 
(Georgette Valet de Rentarla) 

HIER Radio Pacifico 1395 0.5 
IIJEX (Cesar Mendoza Mazuera) 4865 2.6 
}LIEN Radio Cultura 1370 0.6 

(Alfonso Mesa Vargas) 
HJET Radio Cultural 1510 0.5 

(Direccion de Educacion del V.) 
Cartagena HJAE Laboratories Fuentes 4965 0,75 

AJAF 
HJAP 

(Rafael Fuentes) 

Radio Colonial 
1240 
4926 

0.1 
0.76 

HJAR (Lequerica Hermanos) 1400 0.6 
Cartago HJEO Aires del Palatino 1290 0.5 

(Daniel Doman) 
Calan HJFR La Voz de Calarca 1426 0.8 

(Luis E. Duque Lopez y Ferran) 
Cucuta La Voz de Cucuta 4815 

HJBC (Pompilio Sanchez) 1270 0.5 
Fusagaauga HJCAA Radio Sampas 1525 0.1 

(Soc. Martinez, Alonso, Cano) 
Girardot HJCL Radio Girardot 1460 0.6 

(Celestine Cifuentes Gomez) 
Ibaque HJFC La Voz del Tolina 1600 0.26 

(Vincent Gastan Randon) 
HJFL Ondas de Ibague 1440 0.25 

(Luis E. Martinez) 
Jerico HJDJ Ecos del Suroeste 1550 0.6 

(Padre G. Movales) 
Espinal HJFS Radio Espinal 1355 0.16 

Libano HIPO Onda(Alfon del 
so Reyes y Ramon Rayas) 

1310 0.05 
(Hector Enrique Giraldo) 

Manizales HIFD Radio Manizales 1990 1.0 

HÌFX Emisora Electra 
6105 

600 
6.0 
1.0 

(Antonio Pinson Hayes) 
Medellin HJDA Emisora Siglo XX 1285 0.5 

HJDC 
HJDX 
HIDE 

(Humberto A.) 
Ecos de la M nn Montana 

(Francisco Cuartas) 
La Vos de Antioquia 

1360 
4795 
6145 

0.6 
0.75 
5.0 

HIDE (Cia. Colombiana de Radiodifueion 1250 0.75 

HJDL 
S. A) 

Ondas Tropicales 1458 0.6 
(Jaime Tobon Reetrepo) 

HJDM Radio Cordoba 1520 1.0 

HIDQ 
(Prospero Aguirre) 

Emisora Claridad 1620 0.1 
HJDP 
HJDR 

(Fernando Restrepo Alvarez) 
La Vos del Triunfo 

4885 
1380 

2.5 
0.6 

HJDT 
(Jose D. Ramirez) 

Radio Nutibara 1150 0.5 
(Soc. Comercial Ltda.) 

HJDU 4805 0.75 
HIDZ Universidad de Antioqula 1490 0.25 

Neiva HJFP Ondas del Sur 1520 0.1 
(Teodulo Camacho G.) 

Palmira HJEJ Armonia. del Palmar 1460 0.6 
(Rafael Angulo) 

HJEQ Ondas de Palmira 1180 0.5 
(Regulo Benitez) 

Pasto HJRA Radio Narino 1350 0.5 

MELT 
(Soc. Radio Narino) 

Ecos de Pasto 1170 0.5 
(Antonio Jose Monees) 

Pereira HJFA La Vos de Pereira 6054 1.0 
(Cesar & Mario Arengo) 

HJFE 1470 0.6 
Ondas del Otun 6097 2.5 

MIFF (Antonio J. Giraldo C. y Oscar 1350 1.0 
Giraldo Arengo) 

HJFQ La Voz del Pueblo 1120 0.5 
(Marceliano Ossa M.) 

Popayan HJFA Radio Colonial 1500 0.5 

HJEG 
(Jesus 

elalcazerHormansa) Los oz de 
Hernando 

1450 0.26 
(Radio Belalcazar Ltd.) 

Quibdo HMG La Voz del Choco 4805 0.25 
( Direccion de Educacion) 

Santa Marta HJBH Radio Magdalena 1410 0.5 

HJBJ 
(Manuel C. Conde) 

La Voz Santa Marta 1370 1.2 
(Julio A. Sanchez Trujillo) 

Santander HIER Ecos de Quilicha 1550 0.175 
(Escuela Rafael Tallo) 

Sevilla HJE W Radio Sevilla 1380 0.5 
(Jorge E. Berrio) 

Tocaima HJCP La Voz del Santuario de San Jacinto 1530 0.1 
(Ruperto Aguilera Leon) 

Tulua HIER Radio Tulua 1430 0.1 
(H. Bueno Delgado) 

Tunja HIGA Radio Boyare 1425 0.6 
(Pedro Martinez) 

Sincelejo HIAL Radio Sincelejo 1460 0.5 
Villavicencio HJCV La Voz del Llano 1430 0.5 

(Victor H. Martinez, Alfredo Perillo) 
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COSTA RICA 
[ Receiving Sets, 21,000. No Set Tax I 

(Population- 706,596; Language- Spanish; Area- 19,238 sq. mi.; Foreign Population -Negroes 
from British West Indies) 

Frequency Power In 
City Call Letters Station and Operator in Klloeyeles Kilowatt. 

Alajuela TI5JJM Eco. del Pao. 575 0.5 
E. 

Pac Cartago TIMC Eroe(del ficMartinz) o 
(Manuel Campos Jimenez) 

900 0.7 

TI3FL Radio Caribe 
Fro. t C.) 

735 4.5 

Heredia T4NRH La Voz del Comercio 726 0.75 

TINRH La 
(Amando z del Comercio 

es Morin) 
720 1.0 

Puntarenas TIWS Ero. del Pae firneapedes 
Mann) 

6065 0.35 
(Manuel Campas J.) 

San Jose TILJ E.tecion San Joae 775 3.0 
(Lola Monga P.) 

TIMACHO Estafeta Comercial 1100 1.0 
(Maximo Chaves Arias) 

TIOS Radio Titania 940 1.0 

TILS 
(Rafael 

Ti 
orels Bonilla) 

Radio 880 10.0 
(Lai. Saenz Mata) 

TIGPH Alma Tim 605 5.0 

TIGPH2 Nueva Alma 
Tica Hemandz) 

800 3.0 

TIRH 
(Gonzalo 

Radio El Mundo 
to Hernandez) 

970 5.0 

TIJMP Eeta(Rafael f Chavarria) 
Libertad 

9150 
690 

2.0 
2.5 

(Jose Maria Pinaud) 
TIPG La Voz de la Victor 625 

9615 
6.0 
2.5 

TIFA La Vz de Italia 1000 0,25 
(Francisco Arie) 

TINBC La Voz de la Democracia 1070 3.0 
(Perry Girton) 

TICQ La Voz del Continente 750 0.5 
(Narcisco Garcia) 

° TIEP La Vaz del Tropico S. A. 830 5.0 
TI2RS Radio Athena. 920 0.5 

TIHZ Radio Univieersalltaela 
Suca.) 

1150 1.0 

TIRCC Radioemisora Catolim 1180 0.5 

TIBAS Radio Tiba.Borge 
C.) 6180 

650 10.0 

" TIGH 
(Gonzalo 

Latina 
Pinto Hernandez) 

America 690 2.0 

TISMG La Voz del HaogaPinsud) r 1045 0.6 
(Guillermo Zuniga) 

TIW Radio City 775 2.0 
(Francisco Monza) 

° TIJSM Radio Central 1150 2.0 
(Julia Sandoval) 

TIRM Rafael Merico A. 
TILYM Roberto Mesen Q. 

CUBA 
[ Receiving Sets, 250,000. No Set Tax ] 

(Population- 4,778,582; Language -- Spanish; Area -44,217 sq. mi.; Foreign Population- Haitian 
and Jamaican Negroes, Germana) 

Bayamo CMKX Radiodifusion Vidal 1390 0.25 

Caibanen CMHD Manuel Alvarez) 
Benitz) 

1560 5.0 
Camaguey CMJL Cirquito CMQ 

Gabriel S. A.) 
920 6.0 

CMJN Radio Habana Cuba 
A.) 

580 1.0 

COJK La Vo, de El Camas gueyCia 1.0 
CMJK (Jones, Castrillon y Cia.) 

1150 
1150 0.50 -LS 

0.25 
CMJA Gaceta de Puerto Principe 1060 0.5 

C MJE 
CMJF 
CMJW 

(Rafael Valdes Jimenez) 
Rafael Valdez 
Gertrudis de la Cruz Perez 
Andrea Moran Cisneros 

1230 
1300 
1440 

0.25 
0.25 
0.25 

CMJC Fernando Terron Bolanoe 1340 0.25 
Cardenas CMGE Genaro Sabater 1470 0.25 
Ciego de Avila CMJN Luis Marauri Mendoza 1370 0.25 

CMJM 
CMJO 

Radio Habana Cuba S. A. 
Bonifacio Ildefonso Movalea 

1270 
1470 

1.0 
0.25 

Cienfuegos CMHM Jose Ramon Femeniaa, Jr. 1450 0.25 
CMHJ La Voz de las Villas 1350 0.5 

(Romualdo Ugalde Cordero) 
Cruces CMHK Virgilia Villanueva 1380 0.25 
Florida CMJI La Voz de la Trocha 1400 0.5 

(Isidro Caatellanoe) 
Guanabacoa COCH Radio O'Shea 9440 5.0 

CMCF 
CMBH Radio 

Oscar Gutierrea) 
d Reloj 1540 5.0 

(Vincente Espinosa) 
Guantanamo CMKS Candido Savon Suarez 900 0.25 

CMKH Virgilio Arciero Maffei 1130 0.25 
Havana CMCJ Rafael Rodriguez 1580 0.25 

CMCR La Voz del Caribe 1580 0.25 
(Juan Gonzalez y Seneriz) 

CMCA Mueblería La Mexicana 1490 0.25 
(Augusto Testar y J. M. Gonzales) 

CMCG Union Radio Habana 1460 0.25 
(Dr. Miguel Angel Campos) 

CMCA Cia Radiodifusion de Public S. A. 1460 0.25 
(Andres Martinez) 

CMBX Radio Talleres Alvarez 1390 0.25 
(Vicente Espinosa) 

CMK Radiomisora CMK 830 0.25 
(Fausto Montiel) 

° CMQ Cirquito CMQ S. A. 690 25.0 -D 
15.0 -N 

Q 5.0 
CMCY P.adio Haba. Cuba 590 15.0 

COCY 
CMW Ondaa Deportivas CMQ 550 2.5 
COCK 6325 0.1 
CMCB Radio Metropolitana 1330 0.25 

(Metropolitan Radio de Cuba, S. A.) 
CMZ Radio Emisora CMZ 1260 5.0-LS 
COX (Ministry of Education, Government 

of Cuba) 
9640 1.0 

CMOA Publicidad Quiz a- Seiglie 1360 0.25 
(Juan Fernandez Duran) 

BROADCASTING Telecasting 

CUBA -(Continued) 
Fragnent? Powar in 

City Call Lettere Station and Operator in Kilocycles Kilowatts 
Havana CMBG Union Radio Habana 1390 1.0 

CMBD 
(Raul Chiba.) 

Luis Perez Garcia 1460 0.25 
C MCX Radio Popular 1360 0.25 
CMCH (Jose Custodio Milagro Rumbaut y 1290 5.0 -LS 

Lanza) 1.0 -N 
CMCW Onda. Deportiva. 1290 0.25 

(Jose Vilarino) 
CMCU Jorge Garcia Serra 1190 0.26 
CMBY Casa de Las Mediae 1120 0.25 

(Pages y Cia.) 
CMX Mil Diaz 1010 2.5 
COCX Radio Salas 950 0.25 

(Manuel y Guillermo Salas) 1.0 
CMBQ Sevilla Biltmore 1150 1.0 -N 

(Amleto Battiati) 6.0 -D 
CMCM Radio- Cadena Suaritos La 1060 0.26 

Imaculada 
COCM 9833 
CMBL Radio- Cadena Suaritos 860 5.0 
CMBF Radio Universal 1260 5.0 
COBF (Cia. Radio Universal S. A.) 6040 

( CMCO E orison "Herco- CMCO" 30 0.26 
La.anta Oliver) (Enrique y 

) CMBC Radio Progreso 660 5.0-D 
(Domingo Fernandez Cruz) 

Holguin CMKJ Cambo y Gabriel, S. A. 730 6.0 -LS 

C MKV 
CMKF 
CMKO 

600 
Manuel J. de Gongora 1050 
Manuel Angulo Parran 1220 

1.0-N 
1.0 
0.25 
0.26 

Jovellanoe CMGN 1310 1.0 
Manzanillo CMKE Cia Radio Emisora Manzanillo, S. A. 1320 0.25 

CMKM Raimundo Comas Dolar, Merchan y P. 560 0.26 
Figueredo 

Matanzas COGF Bernabe R. de la Torre 11800 
CMGF 
CMGH 

1240 
Garcia Alvarez 1440 

0.25 
0.1 

Nuevita. C MJQ Casper Estevez 1520 0.25 
Palma Soriano CMKZ Joaquin Venero Obregon 1430 0.25 
Pinar del Rio CMAB Francisco Martinez 1460 0.25 

CMA 810 0.25 
CMA Radio Habana Cuba 1300 1.0 

(Cadena Azul, S. A.) 
Placeta. CMHP Candido de Los Angeles, Guevara Perdomo 1320 0.25 
Puerto Padre CMKY Emisora Comercial 1350 0.1 

(Pedro Zacca Cheda) 
Rancho Boyeros CMCK Radio America 980 5.0 

COCO (Luis y Ernesto, Casan Rodriguez) 
Regia CMCD La Voz Del Aire, S. A. 630 16.0 

COCD 6130 1.0 
Sancti Spiritus CMHB V. E. Veis. Arias 1410 0.3 

C MHT F. E. Soto del Valle 990 0.25 
San Luis CMKQ Angel Viciedo Quintero 1460 0.5 
Santa Clara CMIfQ Cirquito CMQ 640 5.0 

CMHI 
(Guar Mentre) 

Radio Habana Cuba 570 10.0 

COIII 
COHW 

(Cadena Azul, S. A.) 
6455 

950 
1.0 
1.0 

CMHX 
CMBM 

Francisco Chavarrey Punter 1480 
Jose Ramon Femeniaa, Jr. 1450 

0.25 
0.25 

Santiago de Cuba CMKN Radio Habana Cuba 930 1.0 

CMKQ 
(Cadena Azul, S. A.) 

Cir to CMQ 970 Cirquito 1.0 

CMKW Ricardo Miranda, Cortes y Raul S. Eche- 1000 1.0 

CMKC vaeRoberto Miguel Gonzalez 1250 0.25 
CMKR Jaime Nadal 1090 0.26 
CMKG 1490 0.25 
COKG 7058 1.2 
CMKD Emisora Oriental 1290 1.0 

(Otto Juan Vinas Gimeno) 
Santiago de las CMBA 1420 0.25 

Vegas 
Segua la Grande CMHO Enrique Laaanta 1250 0.25 

CMHA Obelardo Menoml 1280 0.25 
Trinidad CMHT F. E. Soto del Valle 990 0.25 
Vedado C MBS Enrique Artalejo Fernandz 1090 0 25 

CMOX Cia. Electronica S. A. 1490 0.25 
NETWORKS OF CUBA 

CMQ CIRCUIT: Six affiliates; Key station-CMQ Havana. 
RADIO HABANA CUBA CADENA AZUL (RHC): Eight affiliates; Key station -CMCY 

Havana. 

DOMINICAN REPUBLIC 
¡ Receiving Sets, 8.000. Set Tax, 50 Cents Yearly ] 

( Population -1,969,773; Language-Spanish; Area- 19,129 sq. mi. Foreign 
German and Italian) 

population- 

Ciudad Trujillo RIZ Broadcasting Nacional 1350 0.26 
(Frank Ilatton) 

HI1Z Radiofusoraa Nacionales 6312 0.5 
II1N (Partido Dominicano) 1090 1.0 
HIIN Radiofu.oras Officiates 6243 1.0 
HIX (Dominican Government) 950 0.25 
HI1X 6391 1.0 
HI3X 
1111G Andres Cordero Puollo 

11800 
6124 

0.3 
0.1 

HI2G 9290 0.1 
HIT El Hit del aire 6630 0.25 

HIL 
HIH 

(F. A. Sanabia) 
Joaquin C. Pellicer 
Domingo Dominguez 

6190 
1420 

0.25 
0.25 

HI8A La Voz del Yuna 1470 0.25 
La Romana H130 La Voz Del Papayayo 6730 0.25 

(Antonio Herrero) 
Monsignor Nouel HI2T (Jose Ariamendy Trujillo Molina) 6480 0.2 

HI3T 
Puerto Plata HI9T Broadcasting Tropical 6170 0.2 

HI9U (Luis A. Pelegrin) 7205 
San Cristobal HI1R La Voz de Fundacion 6420 0.25 

HIlB (Luis Alberti) 
San Pedro de HI 1J Fausto M. Donastorg 6025 0.1 

Macona 
Santiago HILA La Voz del Vague 6190 0.25 

(Rafael Western) 
HI313 La Voz del Comercio 6015 0.2 

(Fernando Bertran) 
HI9B Broadcasting Hotel Mercedes 6383 0.25 

(Jacinto L. Sanchez) 
1118Z Luis Felipe Moscoso C. 1120 0.2 

(Continued on Page 562) 
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ECUADOR 
[ Receiving Sets, 20,000. Set Tax, 10 Sucres ] 

(Population -- 3,105,541; Language -Spanish; Area -104,506 eq. m,.; Foreign population- 
Colombian and German) 

Frequency Power In 
Qty Call Letten Station and Operator in Kllocyclea Kilowatts 

Cuenca HC1AO La Vos de Tomebamba 4200 0.15 
(Humberto Espinosa) 

Guayaquil HC2CM Radiofusora Iman 7220 0.2 
HC2BA La Voz del Guayas 1600 0.2 

" HC2CW Onda, del Pacifico 900 0.25 
(Alfonso V(Imot) 

BC2AD La Voz del Alma 8400 0.2 
(Odalia Arua de Garcia) 

HC2AJ Cia. Radiofusora del Ecuador 1050 1.0 
HC2AK (Luis Alcivar Elizalde) 9310 1.0 
HC2JSB Ecuador Radio 1260 0.2 

(Juan S. Behar) 
HC2RB La Voz del Litoral 1250 0.1 

(Eric Williams) 
HCZET Diario El Telegrafo 9200 0.2 
HC2GI (Jose Santiago Castillo) 1160 0.1 
HC2AU Radio Atalaya 1350 0.2 

(Radio Atalaya C. A.) 
HC2RL Quinta Piedad 6647 0.2 
HC2AQ Radio Ortia 1450 0.26 

Ibarra HCIIM La Voz de Imbabura 4020 0.9 
(El Concejo Municipal) 

Portoviejo HCJB4 La Vos de Manabi 3645 0.05 
(Clarence W. Jones) 

HC4FA 7244 0.2 
Quito HCJB La Voz de Loa Andes 12465 10.0 

(Clarence W. Jones) 9968 10.0 
4108 10.0 

974 0.8 
HC1PM El Palomar 5795 0.16 

(Leonardo Ponce) 
HCQR Radio Quito "La Voz de la Capital" 1340 0.35 
HCQRX (Carlos Mantilla Ortega) 5970 0.25 
HC1GQ Radio Union Agencias Unidas 7289 0.2 
HC1CR (Soc. "Agencias Unida, C. A. ") 1380 0.2 
HCBS Radio Bolivar "Voz de la Victoria" 1340 0.25 
HCBT (Mantilla Ortega) 9355 0.26 
HCK Radio Nacional 5886 0.8 
HC1CG Radio Ecuador Amazonia 7874 0.2 

(Miguel Olugel Gonzales) 
HC1BF Radio Commercial 7265 1.0 
HC1BD Adriano Jaramillo) 1111 1.0 
HCIAB La Vos de la Democracia 1280 0.9 
HC1AC (Asia Noe Mucarce) 7200 0.3 
HC1MJ Gran. Colombia 1410 10.0 

(J. Alexandre Guzman) 
Riobamba PRADO El Prado 6618 0.5 

HDZ La Voz del Chimborazo 3228 0.25 
'Government of Ecuador) 

HCICT Escuda Central Tecnico 14760 0.2 
Tulin HCJ La Voz del Carchi 5480 0.25 

Government of Ecuador) 
Vinas La Voz de Vince, 

EL SALVADOR 
[ Receiving Sets, 10,000. No Set Tax ] 

( Population -1,862,980; Language -Spanish; Area -13,176 sq. mi.; Foreign population -Spanish 
refugees, Palestinian) 

San Salvador YSO Radiofusora "La Voz de le Democracia" 870 1.6 
YSN 7270 1.0 
YSR La Vos de "El Salvador" 990 0.6 

,Alberto Cevallos Villa) 6225 0.5 
YSS Alma Cuscatleca 638 0.6 
HUB 'Government of El Salvador) 4780 
YSD 7894 
YSP La Voz de Cuscatlan 760 0.25 
YSP-1 Fernando Albayeroe -Sosa) 780 0.115 
YSP-A 9575 
YSP-B 6150 
YSI Radin Intercontinental 1250 0.3 

7215 0.1 
Santa Ana YSW Alejandro Calderon Vides 9375 0.16 

GUATEMALA 
I Receiving Sets, 35,000. Set Tax, $3.00 per Year ] 

( Population -283,209; Language-Spanish; Area -42,044 eq. mi.; Foreign population- Germans, 
3,600) 

Guatemala City TGI Radio Morse 1310 0.5 
TG2 (Guatemalan Government) 6220 0.3 
TG8 2320 0.8 
TGW Radio Nacional "La Vos de Guatemala" 610 10.0 
TGWA (Guatemalan Government) 15170 10.0 
TGWB 6460 1.0 
TGWC 1520 1.0 
TGX La Voz del Pueblo 1410 0.5 
TGX1 (La Nacion -Newspaper) 6190 0.5 
TGN La Voz de le Libertad 1060 0.15 
TGNA (La Nacion) 7280 

Quezaltenango TGQ La Von de Quezaltenango 1450 0.5 
TGQA (Guatemalan Government) 6400 1.0 
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HAITI 
[ Receiving Sets, 3,800. Set Tax, 20c per Tube ] 

(Populat ion -2,720,000; Language-French; 
;ah e- 100,700 

sq. mi.; Foreign population -Few 

City Call Letten Station and Operator in Kiilocyclee Kilowatts 

Port -au -Prince HEW C. Ricardo Widma(er, Jr. 1230 0.3 
II/13W 9890 0.26 

HH2S Societe Haitienne de Radiodifusion 5945 0.8 
HELM (Frank C. Magloire Broadcasting 1473 1.0 

Circuit) 
HHCM 6163 1.0 
HHBM 1.0 
HEIM 1.0 
HHCA Haitian Broadcasting Co. 4600 0.076 

HONDURAS 
I Receiving Sets, 15,000. No Set Tax ] 

(Population- 1,179,032; Language-Spanish and Indian; Area -59,160 sq. mi.; Foreign popula- 
tion- 1,700, meetly German and U. S. citizens) 

La Ceiba HRD2 La Voz de Atlantida 6235 0.25 
(Genoveva V. de Castaneda) 

San Pedro Sula HRP1 El Eco de Honduras 6351 0.35 
(Filiberto Diaz Zelaya) 

Tegucigalpa HRN La Vos de Honduras 5875 0.75 
(Rafael Ferrari) 

MEXICO 
[ Receiving Sets, 600,000. No Set Tax I 

(Populat ion -20,000,000; Language Spanish; Area -763,268 sq. mi.; Foreign population -Little 
immigration) 

Acapulco XEKJ Refugio Acosta de Valdivieeco 1400 0.25 

Agua Prieta XERP 1190 60.0 

Aguascalientes XEBI Radio Central 1860 0.25 
(Pedro C. Rivas) 

XERO 1490 0.25 

Cajoncito XBQA Comision Nacional de Irrigacion 9200 0.8 

Campeche XEA El Echo de las Muralles 1370 1.0 
(Luis A. Maury) 

Canana XEFQ Ernesto Felix 980 0.6 
XESY Hector Compoy 1320 0.2 

1490 0.25 
Cases Grandes XETX 1400 0.1 
Celaya XENC El Heraldo del Balks S. de R. L. 1540 0.26 

XEFH 1090 0.25 
XEJT XEW Network 1600 0.1 

Chihuahua XEFI El Pregonero del Estado de Chihuahua 1440 1.0 
(Ramiro G. Uranga) 

XEM El Heraldo del Norte 1390 0.5 
(Pedro Menees, Jr.) 

XEBW Angel Mara T. 1280 0.6 
XEBU 1240 0.1 

580 0.25 
Chilpancingo XEJZ 1300 0.25 
Ciudad Camargo XEOH 1270 0.16 
Ciudad Delicias XEJK 1840 0.1 
Ciudad Guzman XEBA Jose D. Gonzales 1270 0.26 
Ciudad Juarez XELO Cia. Radiodifuaion de Piedras Negras 800 150.0 

XEJ La Voz de la Frontera 970 5.0 
(Pedro Meneses, Jr.) 

XEP La Voz Panamericana 1900 0.5 
(Esteban Parra) 

XEWG Carlos Mendez 1460 1.0 
XEF Gilberto Gil 1420 0.25 
XEFV Dario Cordoba 1240 0.26 

Ciudad Obregon XEAP La Vos del Valle del Yaqui 1290 0.1 
(Emilio Manzanilla) 

XEOX Radio Cajeme 
(Felipe G. de Loon) 1340 0.25 

Ciudad Valles 1340 0.1 
Tomes Olivia Banneloa 1490 0.126 

Ciudad Victoria XEBJ La Voz de Tamarelipas 1450 0.1 
(Fernando Elizalde Ramos) 

Coats coalcos XEFZ Pedro E. Rocher 1340 0.25 
XEOM 1840 0.25 

Colima XERL J. Roberto Levy 1280 0.26 
Cordoba XEAG Diodoro Zuniga 1280 0.25 
Cuernavaca XEJC La Voz del Sur 1420 0.26 

(Edwardo Jimenez de la Cuesta) 
XEY Radio Gugambillia de Cuernavaca 980 0.25 

(Juan Gutierrez, Jr.) 
Culiacan XESA La Voz de Sinaloa 1860 0.5 

(Pablo, y Elizalde, S. de R. L.) 1260 0.5 
XEBL La Voz del Heroeto 
XEGF 1300 0.1 

1060 0.25 
Durango XEE La Voz de Durango 1280 0.25 

(Jose G. Valenzuela) 
XEDU 1400 0.15 

Ensenada XEPF 1400 0.2 
Fresnillo XEMA 1340 0.1 

BROADCASTING Telecasting 
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MEXICO-(Continued) 

City 

Gomez Palacio 
Guadalajara 

Call Letters 
XEMG 
XEJB 
XEDK 

' 

XEDG 
XEDQ 

Frequency 
Station and Operator In Kilocycles 

1310 
Gobierno del Estado de Jalisco 1010 
Radio Sonido de Occidento 1250 

(Salvador Vazquez Tello) 
Cie. Radiofonagraficia, S. A. 680 

1810 

Power In 
Kilowatte 

0.25 
6.0 
0.5 

0.5 

1.0 
XEHL Radio Annunciadora Kist, S. de R. L. 670 0.6 
XELW Radio Occidental 1340 2.6 

(Salvador Galindo de la Torre) 
XEHK Carmen Vilasenor 960 0.25 
XEAV Radio Guadalajara 580 1.0 

(Alfredo Vasquez) 
XEAD Radio Economico 1160 0.25 

(Alejandro A. Diaz 
XEXN 1400 0.25 

Guanajuato XEJT El Heraldo de Guanajuato 570 0.25 
(Tojo Tomes Morales) 

Guaymas XEDR El Vocero de Guaymas 1490 0.25 
(Modesto Ortega) 

Hermosillo XEBH El Heraldo de Sonova 920 1.0 
XEBR (Carlos Balderrama) 11820 0.15 
XEDL 1250 0.5 
XEHQ Radio Programas de Mexico 590 0.3 

(C. Serna Martinez) 
XEOP 960 0.5 

1800 0.26 
XEQN 1540 6.0 

Hidalgo dei Parral XEJS 1150 0.6 
XEAT 1250 0.25 
XEJR XEW Network 1490 0.1 

(Anastasio Goma Gallardo) 
Iguala 1450 0.25 
Irapuato XEBO La Va del Centro de la Republica 1330 0.5 

(Alfonso Martinez) 
XEWE 1420 0.1 

Jalapa XEBF Pedro Coronel Aburto 6090 0.1 
XEKL 650 0.1 
XEJA La Voz de las Atenas Veracrujana 1400 0.1 

(Daniel Schacht Perez) 
La Barca XEGC 1450 0.1 
La Paz XEPX 650 0.25 
La Piedad 1600 1.0 
Laon XEFM La Voz del Comercio 1270 0.25 

(Radio Impulsora del Centro S. A.) 

XERZ XEW Network 1240 0.25 
XELG Radio Impulsora del Centro S. A. 680 1.0 

Linares XER Radio Linares S. A. 1260 0.26 
1410 0.25 

Los Mochis XECF Le Va del Valle del Fuerte 1410 1.0-D 
(Francisco Perez H.) 0.5-N 

Magdalena XEDJ XEW Network 1450 0.1 
(Enrique Sorolegui) 

Matamoros XEO 970 0.75 
XEXP 1450 0.1 
XEAM XEW Network 1400 0.25 

(Manuel L. Salinas) 
Mazatlan XERJ La Va de Mazatlan 1320 0.5 

(Oscar Peres E.) 

XEDS El Heraldo de Sinoloa 1420 0.5 
(Alejandro A. Schober) 

1380 0.25 
Merida XEZ La Voz de la Peninsula 600 2.0 

(Jorge L. Palomeque) 
XEME XEW Network 1270 0.5 

(Perfecto Villamil Cicero) 

XEFC La Voz de Yucatan desde Merida 1340 0.25 
(Rafael Rivas Franco) 

XEFK 1450 0.1 
XEMQ 1240 0.25 
XEMH 1400 0.25 

Mexicali XECL Alfonso A. Lacarra 990 5.0 
XEAO Chavez y Castro, Soc. 910 0.25 
XEAA La Voz de loe Vallee 1340 0.26 

(Consuelo T. Eguia) 

XED 1050 5.0-D 
Mexico City XEXA De artamiento de Publicidad y 6175 0.1 

Propaganda 
XEBT El Buen Tono, S. A. 6000 1.0 
XEB 1220 100.0 
XEW La Voz de la America Latina 900 100.0 

XEWW desde Mexico 9500 10.0 

XE Radio Panamericana 940 50.0 
XEQQ 9680 

XEDP 1060 60.0 
XEOY Radio Mil 1000 10.0 
KEOI (Ignacio Diaz Raigoea) 6010 6.0 

XEBZ El Vocero Mexicano 660 0.5 
XELA Radio Metropolitana 880 1.0 

BROADCASTING Telecasting 

MEXICO - (Continued) 

City Call Letters 
Frequency 

Station and Operator in Kilogdes 
Power in 
Kilowatts 

Mexico City XEUZ Partido Nacional Revolucionario 6190 0.1 
XEFO 1110 20.0 
XEN Radio Mundial 690 5.0 
XENN (Ing. Salvador del Cenda) 11789 0.5 
XEYU National Univ. of Mexico 9600 0.25 
XEUN 860 5.0 
XEML 1550 1.0 
XEQR Cadena Radio Continental 1030 1.0 
XERQ 9610 
XEQK La Hora Exacta 1350 0.4 
XETT (Angel H. Ferreiro) 9555 0.5 
XEDA Pedro Riestra Diaz 1290 1.0 
XEMC Delores G. Estrada 1590 5.0 
XERC Radio Difusora Comercial 790 L.0 

(Radio Popular de Mex., S. A.) 
XELZ La Va de la Industria Nacional 1440 1.0 
XENK 620 5.0 
XEPH 590 6.0 
XERH Sal de Uvas Picot 11880 1.0 

(Arse S. A.) 1550 0.26 
X EJP Vocero de los Productos Dandy 1150 1.0 

(Luis Robins Coftna) 
XESM Salvador San Martin 1470 5.0-D 

1.0-N 
XEAI 1320 0.5 
XEK Arturo Martinez 970 0.5 
XEL Financiera de Inversiones, S. A. 1260 0.75 
XEBS Maria Remedios Delgado 1410 0.75 

1180 0.25 
XEMX Alfonso T. L. Avelos 1380 0.5 
XEOF 560 1.0 
XEWI Instituto Mundial de la Vida Impersonal 6015 0.4 

730 160.0 
Minatitlan XEDW XEW Network 1260 0.25 

(Hector Silva Canto) 
Monterrey XETA El Pregonero del Norte, S. A. 9565 1.0 

XET 990 5.0 
XEG The Friendly Voice from Mexico 1050 160.0 
XEH 1420 1.0 
XEFB La Voz del Norte de Mexico 680 1.0-D 

(Jesus Quintanilla) 0.6-N 
XEMR Henrinque Serna Martinez 1870 0.5 
XEX El Heraldo del Comercio, S. A. 1280 0.6 

(Continued on Page 564) 

. r . OF INTEREST TO INTER- 
NATIONAL ADVERTISERS 

XEG, Monterrey, N. L., Mexico 
North American Advertising Agency 
609 Moore Bldg., San Antonio 6, Tex. 
Exclusive National Representatives 
Phone Cathedral 7861 

X E R B , Rosarito, B. C., Mexico 
Rosarito Sales Company 
Exclusive National Representatives 
609 Moore Bldg., San Antonio 6, Texas 

Phone Cathedral 7861 

-California Office - 
Rosarito Sales Company 
8714 Lookout Mt. Avenue 

Los Angeles 46, California 

These powerful International radio stations comply with all of the pro- 
visions of the Havana Treaty and are operated under the management 
of James A. Savage and Associates. X E G , Monterrey, Mexico operates 
on 100,000 waits, frequency 1050, 1 -A clear channel, English and 
Spanish and delivers the world's most powerful radio signal; X E R B , 

Rosarito, B. C., Mexico, frequency 1090, 1 -B channel, 50,000 watts, 
English and Spanish, blanketing California, Washington and Oregon. 

-Phone, Wire or Write for rates and availabilities- 
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MEXICO -(Continued) 
Frequency Power In 

City Call Letter. Station and Operator in Kilocycles Kilowatts 
Morelia XEKW Jose Martinez Ramirez 6030 0.5 

XELQ Radio Comercial Michoacan 1270 0.25 
;Francisco Larios Iturbido) 

XEI Carlo. Gutierrez 1400 0.25 
XESF 1300 0.26 

Naco XETM El Heraldo de la Frontera 1350 1.0 
'Jesus Manuel Franco) 

Navojoa XEGL XEW Network 1270 0.5 
Fausto M. Gomez) 

XEAJ Emilio Manzanilla 1400 0.25 
Nogales XEHF XEW Network 1370 1.0 

¡Francisco G. Elia 
1010 0.25 

Nueva Laredo XEFE La Voz de la Frontera 960 1.0 
¡Rafael T. Carransa) 

XEDF 790 0.6 
XEBK G. Guajardo y M. M. Cortes 1340 0.1 

XENT Cia. Industrial Universal, S. A. 1140 60.0 

XELF 1380 0.26 

XEAS 1410 0.25 

XELH 1460 0.1 

Oaxaca XEAX XEW Network 1270 0.6 
Alvaro Rodriguez A. 

Orizaba XEOR 680 1.0 

XEPP La Voz de Orizaba 1460 0.15 
¡Radio Impulsora Orizabena) 

XETQ Menujare del Progreso Orizabeno 1370 0.25 
¡Francisco Campos H.) 

Piedras Negras XEMU Cia. Radiodifusora Piedras Negras S.A. 580 5.0-D 
0.25 -N 

XEMJ Jesus F. Eliza lde 920 0.2 
Puebla XEHR Heraldo Angelopelitano 1090 0.25 

(Roberto Canedo) 
XECC Impulsoras del Progresso 6185 0.5 

(Ricardo Vazquez A. Costa) 
XECD 1170 0.35 

Queretaro XEJX Radiomisora Queretana 1450 0.26 
Reynosa XEAW Cia. International Reynosa 1010 50.0 

1570 100.0 
XERT 590 5.0-D 

0.25 -N 
Resarito XERB Radiodifusora Internacional, S. A. 1090 50.0 
Sabinas XEBX XEW Network 610 0.5 

(Radiodifusora Internacional) 
Saltillo XESJ La Llamada de la Cultura 1250 1.0-D 

(Froilan Mier Narro) 0.5-N 
XEKS Juan Antonio de la Pena 1330 0.1 
XEDE El Heraldo de Coahuila 1400 0.15 
XEXU Rafael Caranza 1490 0.1 

San Luis Potosi XECZ La Voz de la Mesa Central 1430 1.0 
(Ceferino Z. Jimenez) 

XEBM Benjamin Briones 1260 0.25 
XEXQ 1400 0.1 

San Luis Rio XEIY Lucinda Arenaxde de Mau Milian 1450 
Colorado 

San Miguel Allende XESQ 1280 0.1 
Santa Barbara XESB 1400 0.15 
Santa Rosa lia 660 0.1 
Tampico XEFW La Voz de Tampico 810 5.0 

XETW (Flores y Martinez) 6045 0.1 
XETU El Signe de Progreso 1460 1.0 
XECA El Vocero de Tampico 980 1.0 

(Nicolas M. Picot) 
XES The Voice of Mexico From Tampico 1300 0.25 

(Difusora Porten. S. de R. L.) 
Tapachula XETS Wadley Dominguez Correa 630 0.1 

XETA 1450 0.25 
Tehuacan XEWJ 1420 0.1 

Tepic XEXT Official Station of State Government 980 1.0 
(Gobierno del Estado de Nayarit) 

XERK El Echo del Pacifico desde Tepic, Nayarit 1450 0.26 
(Dario Mondragon) 

Teziutian XETZ 1360 0.25 
Tijuana XEBG 1560 1.0 

XEAC Jorge I. Rivera 690 6.0 

XEMO Fernando Frederico Ferreira 860 6.0 

XEAU Radio Panamericana 1470 0.25 
(Manuel Acuna Varela) 

XEGM Rita Mayans y Gustavo Faiat E. 950 2.5 
XEON Cia. Radio Mexicana 1420 2.0 

1590 6.0 
XEAZ 1270 0.6 -N 

5.0-1) 
XEC Luis E. Enrisco 1310 1.0 

Tlaxcala XEXZ 1480 6.0 
REXE State Government 2410 0.1 

Toluca XEXS Instituto Cientifico y Literario 1340 0.1 
XECH Rodolfo Llamas 1490 0.25 

Torreon XETB El Heraldo de Torreon 1350 0.5 
(Sra. Leonor B. vda. de Zaragoza) 

XEDN 600 1.0 
XEBP La Voz de la Laguna 1260 1.0-D 

(Alejandro O. Stevenson, Jr.) 0.25 -N 
XEOB 1490 0.1 
XEQW Maria Refugio A. de Valdiviesco 1450 0.6 

City 
Tuxpam 

Tuxtla Gutierrez 

Uruapan 
Veracruz 

Villa Acuna 

Villahermosa 

Zacatecas de Zac 
Zamora 

ME XICO-(Continued) 
Call Letters 

XETL 

XEON 
XFBK 
XEFU 
XEUW 
XEU 
XEHV 
XETF 

XEFT 
XELL 
XEDH 
XEAB 
XEVV 
XERE 
XELK 
XEGT 

Frequency Power in 
Station and Operator In Kilocycle. Kilowatt. 

La Voz de la Hauxticas 1390 0.25 
Calixto Almazan) 

1280 0.1 
5340 

Ignacio Navarro 550 0.85 
El Echo de Sotavento desde Veracruz 6020 0.26 

Radiodifusora Veracruzana 
La Voz de Veracruz 

(Jose Rodriguez Lopez) 

Delores G. de Ferriera 
Vicente Hernandez 

Juan T. Trujillo 
Jose Macias Guerrero 
Juan T. Trujillo 

NETWORKS OF MEXICO 
XEW NETWORK: 21 affiliates. Key station -XEW Mexico City. 
RADIO MIL NETWORK: 13 affiliates. Key station -XEOY Mexico City. 
XEB NETWORK: 12 affiliates. Key station -XEB Mexico City. 
XEQ NETWORK: 14 affiliates. Key station -XEQ Mexico City. 
RADIO PROGRAMAS DE MEXICO: 24 affiliates. 

960 0.5 
1310 1.0 
1250 0.6 

9545 0.25 

1430 0.26 

1340 0.25 

1600 5.0 

970 0.5 

9515 0.1 

1280 0.25 

1490 0.25 

Granada 

Leon 

Managua 

Masaya 

Colon 

Panama 

NICARAGUA 
I Receiving Sets, 7,000. No Set Tax J 

(Population- 1,030,700; Language-Spanish; Area -57,144 sq. mi.; Foreign 
population -Chinese.) 

YNFT La Voz de la Sultana 7500 0.1 
YN2FT (Jose Francisco Terceroz) 
YNLAT La Voz del Mombacho 7625 0.1 

(Leonidas A. Tenorio) 
YNWW Radio Sport 6916 
YNJAT La Voz del Aire 5758 1.0 

(Dr. Jose Antonio Tijerino) 
YNDG Gilfillan 7660 0.1 

(Benjamin Gallo) 
YNPS La Voz de Nicaragua 6760 0.8 
YNDS (Nicaraguan Government) 6240 0.5 
YNFP La Voz del Troprco 6276 0.1 

(Francisco Perez G.) 
YNOW La Voz de la America Central 6850 0.8 

(Jose O. Mendoza Bros.) 
YNQW La Voz de la Victoria 6915 
YNFM La Voz de las Flores 6950 0.6 

(Jose Francisco Tercero) 
YNFT Radio Masaya 7183 0.1 

(Emilio Estrada) 

PANAMA 
( Receiving Sets, 15,030. No Set Tax J 

(Population -631,637; Language- Spanish; Area- 28,575 so. mi.; Foreign 
population -Little immigration, but small foreign population is 

dominant economic group.) 

HP6K La Voz de la Victor 6005 
HOK (Jose Jaen J. y Cia.) 640 
1 {P5F La Voz de Colon 6080 

(Servicio Publico de Radio) 
Radio Panamerica 11780 

(Dr. Harmodio Arias) 
HP5G 

HOA 
HOC 

HP5A 
HOQ 

HPSB 
HP5C 
HP5H La Voz del Pueblo 6122 

(M. Lombardo Vega) 
HP5J La Voz de Panama 9607 
HP6J (Servicio Publico de Radio) 1360 

NETWORK OF PANAMA 
CADENA PANAMENA DE RADIODIFUSION: Four affiliates. Key station - 

HOC Panama City. 

1000 
La Vox de la Victor de Panama 1440 

(Jose Jaen J. y Cia.) 
11700 

La Radio Nacional 1250 
(De Mena, Herrera y Cia. Ltda.) 

Radio Miramar, S. A. 6030 
780 

1.0 
0.25 

0.15 

0.6 

0.5 
1.0 

1.0 
0.25 

0.15 
0.5 
0.1 

1.0 
1.0 

PARAGUAY 
[ Receiving Sets, 15,000. No Set Tax J 

(Population- 1,040,420; Language-Spanish; Area -150,516 sq. mi.; Foreign 
population- Polish, German, Italian.) 

Asuncion 

Encamadon 

Villariea 

ZPA1 
ZP1 
ZP9 

ZP10 

ZP1I 

ZPA3 
ZPS 
ZP5 
ZPA5 

ZP6 

Radio National 6300 
( Government of Paraguay) 1860 

Radio La Capital 970 
(Afilio Bajac) 

Radio Guarani 1330 0.1 
(Victor Noriega) 

Radio Charitas 1200 0.25 
(Pbro. Luis Lavorel) 

Radio Teleco 11850 
(Teleco Paraguaya, S. A ) 700 

Radio Encamacion 920 
(Cia. Paraguaya de Radiodifusion, 11950 

S. A.) 
Radio Livieres 1300 0.26 

(Emilio Jordan Livieres) 

(Continued on Page 566) 

2.5 
0.1 
1.5 

1.2 
8.0 
5.0 
8.0 
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PERU 
[ Receiving Sets, 100,000. No Set Tax ] 

( Population -7,023,000; Language -Spanish; Area -482,257 sq. mi.; Foreign 
population- Japanese, German, Italian.) 

City Call Letters 
eeqqu 

Station and Operator in 
FrKilocyclency 

es 
Power In 

Kilowatte 

Arequipa OAX6B Radio Landa 6350 0.2 
(Maximo J. Landa) 

OAX6C Radio Continental 1370 0.3 
OAX6E (Cia. Peruana di Radiodifusion, S. A.) 6295 0.3 
OAX6A Radio Arequipa, S. A. 6010 0.25 

Caaao OAX4C Radio Callao 1160 0.5 
(Franklin Urteaga y Couralegui) 

Chiclayo OAX1A Radio Debar 6150 0.3 
(J. Carlos Montjoy) 

Cuzco OAX7A Radio Cuzco 6128 0.25 
(Carlos Lizarraga Fisher) 

Huacbc OAX4D Radio Central 890 0.2 
(Juan Pablo Goicochea) 

Huancayo OAX4P Radio Huancayo 5980 0.25 
(Alfredo Elejalde Granados) 

Ica OAX5H Radio Universal 1480 0.1 
OAX5C (Paul Claus Budge) 9560 0.25 

Lima OAX4H Radio Mundial 6370 1.0 
OAX4F (Dr. Prada) 1080 1.0 
OAX4B Radio Lima 1220 0.3 
OAX4G (Bolivar y Carcovich) 6330 0.8 
OAX4Z Radio Nacional del Peru 6082 14.0 
OAX4A (Peruvian Government) 854 10.0 
OAX4T 9562 10.0 
OAX4E Radio Central de Lima 930 6.0 
OAX4K (Juan Pablo Goicochea) 9700 0.25 
OAX4L Radio Miraflores 1260 1.0 

(Clemeaite y Ricardo Palma) 
OAX4V Radio America 5940 0.5 
OAX4W (Cia. Peruana de Radiodifusion, S. A.) 9440 0.5 
OAX4U 1030 1.0 
OAX4X Radio Victoria 780 2.0 
OAX4Q (Jose E. C. Andrade) 6020 1.0 

Piura OAX4M Estacion del Ministerio de Aeronautica 1120 0.35 
Trujillo OAX2A Radio Trujillo 5625 0.9 

OAX2B (Cia. Peruana de Radiodifusion, S. A.) 1400 0.3 

NETWORKS OF PERU 
COMPANIA PERUANA DE RADIODIFUSION: 10 affiliates. Key station -OAX4U Lima 
RED CENTRAL DE EMISORAS PERUANAS: 7 affiliates. Key station -OAX4E Lima. 

URUGUAY 
[ Receiving Sets, 175,000. No Set Tax J 

(Population -2,185,626; Language -Spanish; Area -72,172 aq. mi.; Foreign 
population-Italian.) 

Canelones CW47 Radio Canelones 
(Julio J. Rabama) 1480 0.3 

Colonia CW1 Radio Popular 
(Raul Montellano y A. Bernotti) 550 2.5 

Durazno CW25 Radio Durazno 
(Artola, Evangelista y Cia.) 1450 0.6 

Florida CW39 Radio Difusora Florida 1200 0.075 
(Omar F. Barreiro) 

Maldonado CW51 Radio Maldonado 
Montevideo CX34 Radio Artigas 1210 0.5 

(A. Canepa y Cia.) 
CX26 Radio Uruguay 1050 2.0 

(A. Canepa y Cie.) 
CX50 Radio Nativa 1590 0.6 

(Bernardino Ayala) 
CX20 Radio Montecarlo 990 2.0 

( Sucesores de Carlos L. Romay) 
CX92 Radio Aguila 1170 1.0 

(Rodolfo Bazagustin Cantonnet) 
CX18 Radio Libertad 890 5.0 

(Difusoras de Uraguay) 
CX4 Uruguan Government 610 5.0 
CX46 Radio America 1450 6.0 

(Gunman Bertacchi) 
CX22 Radio Universal 970 0.5 

(Harispuru Hermanos) 
CX42 Radio Acreimlam 1370 1.0 

(Hector Vernazza) 
CX94 Radio Monumental 1410 1.0 

(Julio J. Rabanes) 
CX40 Radio Fen's 1830 1.0 
CXA21 (Julio J. Rabama) 6170 1.0 
CX12 Radio Oriental 770 5.0 

(Luis A. Artola) 
CX24 La Voz del Aire 1010 6.0 

(S. 
Plata) 
Difusoras Radio- Electricas 

CX8 
el 

Radio Jackson 690 5.0 
CXA8 (Ramon Puyal y Garanto) 
CX16 Radio Carve 850 50.0 

(S. Difusoras Radio -Electrices 

CX36 
el 

Centenario Broadcasting 1250 1.0 
(Vasques y. Walder) 

CX48 Radio Femenina 1490 0.5 
(Vazquez y Cia.) 

CX28 Radio Imparcial 1090 8.0 

CXAll (Walfrido Figueira Moran) 
27000 2.5 

CXA4 Uruguan Government 6125 5.0 
CX6 650 25.0 
CXA6 9620 2.0 
CXA10 11895 2.5 
CXA18 16300 2.5 
CX38 1290 5.0 

URUGUAY-(Continued) 
City Call Letters 

Frequency 
Station and Operator in Kilocycles 

Power in 
Kilowatts 

Montevideo CX30 Radio Nacional 1180 0.5 
CXA30 (Carlos Silva) 6035 1.0 
CX14 El Eeppeecctador 810 15.0 
CXA19 ( Difusoras del Uruguay) 11705 1.5 
CX10 Radio Ariel 730 5.0 

(Luis Battle Berree) 
CXA3 Leon Landeira 6075 2.5 

Paysandu CW35 Paysandu 1240 0.25 
(Buenaventura, Mather y Orodoqui) 

CW39 La Voz de Paysandu 1320 0.1 
(Miguel Fauna) 

Rivera CW19A Radio Charrua 1340 0.06 
(Jorge Downton Garcia) 

CW43B Radio Internacional 1480 0.3 
(Walfrido Figueira Moran) 

Rocha CW19 Radio Difusora Rochense 1940 0.05 
(Juan J. Harispuru Abel Machado) 

Salto CW23 Radio Cultural 820 0.25 
(Domingo Giordano) 

CW27 Radio Tabare 680 0.6 
(Luis Battle Berrea) 

CW3I Salto Broadcasting 1120 1.0 
(Salvador E. Pera) 

San Jose CW47A Radio Welcome 1510 0.6 
(Faaala Rios y Tibonil 

CW41 Broadcasting San Jose 1360 0.05 

(Juan 
J. Hariapuru y Pedro 

Soriano CX52 Radio Litoral 1570 0.75 
Tacuarembo CW46A Difusora Zorrilla de San Martin 4170 0.26 

(Luis S. Dini) 
Treinta y Tree CW45 Difusora Trienta y Tree 1890 0.1 

NETWORK OF URAGUAY 
CADENA URUGUAYA: 8 affiliates: Key station -CW1 Colonia. 

VENEZUELA 
[ Receiving Sets, 60,000. No Set Tax j 

(Population -3,850,771; Language -Spanish; Area -352,141 sq. mi.; Foreign 
population- German and Italian) 

Barcelona YV6RC Emisoras Unidas 3510 1.0 
YV6RE (L. J. Arreaza A.) 1080 0.6 

Barquisimeto YV3RE Radio Barquisimeto 1476 5.0 
YV3RN (Rafael Angel Segura) 4990 5.0 
YV3RS Radiodifusora Occidental 8490 6.0 
YV3RD (Rafael Angel Segura) 1270 5.0 

Caracas YV5RA Radio Caracas 960 10.0 
YV5RN (C. A. Almacen Americano) 4920 5.0 
YVSRB Radio Venezuela 790 4.72 
YV5RM (Degwitz y Sidlitz) 4890 4.72 
YVSRH La Voz de la Petrie 710 0,97 

(Pbro. J. M. Pellin) 
YV5RX 8500 1.75 
YV5RG Ondas Populares C. A. 1010 0.96 
YVSRU 4860 1.34 
YV5RI Radio Continente 590 1.138 
YV5RY (Oscar Vicentelli) 3380 1.03 
YV5RL Radio Tropical 1160 0.75 
YV5RW (Ponce y Benzo) 3400 0.75 
YVSRQ Radio Libertador C. A. 880 1.182 
YV5RS 3360 0.96 
YVKA Venezualan Government 630 0.8 
YVKB 6705 1.0 
YVKC (Not yet on air) 3460 1.0 

Bolivar YV6RA Ecos del Orinoco 1400 0.68 
YV6RU (E. Torres Valencia) 4790 0.62 
YV6RB La Voz de Guayana 720 1.0 
YV6RD (Mons. Damasco Cardoza) 6200 1.0 

Coro YVIRY Radio Coro 4770 0.215 
YVIRW (Roger Leyba) 1370 0.198 

Cumana YV7RA Radio Sucre 1220 0.4 
YV7RB (L. J. Arreaza A.) 3470 0.75 
Y V 5RC Radio Culture 1100 0.6 
YV5RD (G. Veloz Mancera) 8300 0.626 

La Guaira YV6RZ Emisoras Vargas 1060 0.6 
YV5RV (Carlos L. Perez) 4760 1.05 

Maracaibo YV1RC La Voz de la Fe 1400 0.62 
YV1RT (Pedro Bermudez) 3370 1.0 
YV1RD Radio Mara 1160 0.2 
YV1RU (L. G. Govea) 8440 1.0 
YVIRF Ondas del Lago 1120 0.66 
YV1RX (N. Vale Quintero) 4800 2.0 
YV1RK Radio Popular 1250 0.437 
YV1RL (J. R. Higuera) 4810 0.227 
YV1RV Ecos del Zulia 4750 0.196 
YVIRA (Luis Garcia Nebot) 1300 0.09 

Maracay YV4RK Radio Maracay 8390 0.8 
YV4RL (Atilio Ormezzano) 1430 0.26 

Merida YV2RC La Voz de la Sierra 3420 0.82 
(A. M. Quintero) 

Puerto Cabello YV4RQ C. A. Radio Puerto Cabello 3480 1.0 
YVSRQ 3480 0.676 

San Cristobal YV2RB La Voz del Tachira 980 0.5 
YV2RN (J. M. Diaz Gonzalez) 4830 2.0 

Trujillo YV1RO Radio Trujillo 9310 0.626 
(Pedro .1. Torres) 

Valencia YV4RA La Voz de Carabobo 1360 0.89 
YV4RO (Guillermo Degwita) 4780 0.195 
YV4RE Radio Valencia 1400 1.188 
YV4RP (Miguel Ache) 8460 0.68 

Valera YV1RZ Radio Valera 4840 0.3 
(J. L. Febres Jelambi) 
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Colleges and Universities of the United States 

OFFERING COURSES IN RADIO BROADCASTING 
1945.1946 

With Names of Instructors 
(empiled by Gertude G. Broderick, Executive Secretary, Federal Radio Educational Committee, 

U. S. Office of Education, Federal Security Agency, Washington, D. C. 

COLLEGE COURSES IN RADIO 

(Alphabetized according to Institutions) 

Abilene Christian College, Station A, Abi- 
lene, Texas -(C) Mrs. June Bearden. 

A & I State College, Nashville 8, Tenn. - 
(E) Dr. T. E. Poag. 

Agricultural & Mechanical College, College 
Station, Texas -(C) C. O. Spriggs. 

Akron, University of, Snchtel Ave., Akron, 
Ohio -(C) Robert Wilson; (E) Donald 
Varian; (V) P. C. Smith. 

Alabama College, Montevallo. Ala., Mary- 
land Wilson. Director -(A) (B) (E) (G) 
(P) (Q) (Wkshp). 

'Alabama, University of. University, Ala.. 
J. Helen Stanley. Director -(B -g) (C -g) 
Osband; (D) (G-g) (L) (N) (P) Stan- 
ley; (E) (F -g) Bolger; (H -g) Luskin; (I) 
O'Steen (U -g) (V -g) (W -g) (Wkshp), 

Alabama Polytechnic Institute, Auburn, 
Ala. -(U) (V). 

Albion College. Albion, Micb. -(C). 
Alliance Jr. College, Cambridge Springs. 

Mass. -(U) (V) (W). 
Alma College, Alma, Mich.-(A) (B) (C) 

(D) (E) (L) Jane E. Grills. 
Anderson College, Anderson, S. C. -(B) 

(C) Jean Pinner. 
Antioch College. Yellow Springs, Ohio -(C) 

(G) (U) (V) C. D. Barbulesco. 
Arkansas, University of, Fayetteville, Ark. 

-(U) (V). 
Arthur Jordan Conservatory of Music. 

1204 North Delaware St., Indianapolie 2, 
Ind. Ada Bicking. Director -(A) (B) 
(C) (D) (E) (F) (G) (H) (I) (J) 
(K) (L) (M) (N) (0) (X). 

Augustana College, Rock Island. Ill. -(C) 
Theodor LeVander. 

Aurora College, Aurora, Ill.(C) iD) (V) 
C. R. Smith. 

Austin College, Sherman, Texas -(V). 
Baker University. Ballwin, Kane. -(C) (U) 

(Wkshp). 
*Baylor University. Waco, Texas -(A) 

Staff (H) (D) Gifford; (E) (I) (K) 
Battey; (F) (G) (H) (L) (N) (P) 
Woodworth; (Wkshp). 

Barnard College. Columbia University. New 
York 27, N. Y.. Russell Potter, Director 
-(Wkshp Earle McGill, W. Cabell Greet. 

Bates College, Lewiston, Maine -(B) (C) 
(D) (E) (F) (G) (H) (V) Brooke 
Quimby; (Wkshp). 

Bennet Junior College, Millbrook. N. Y.- 
(C). 

Bergen County, The Junior College of, 1000 
River Road. Teaneck, N. J.--(A) (B) 
(C) (J) Mrs. Phronsie, Marsh Monberg. 

Bethany College. Bethany W. Va. -(C). 
Black Hills Teachers College, Spearfish, S. 

Dek. -(C) (G) Lavine J. Humbert. 
Bob Jones College, Cleveland. 'Penn. -(C) 

(G -g). 
Boise Junior College, Boise, Idaho -(B-g) 

(g) (.g( (X Joes Strom; Ú g ) W-á) -g) n 
and McPherson. 

Boston University. 685 Commonwealth 
Ave., Boston, Mw. -(A) (C) (F) (H) 
(J) (P) G. W. Slade; (D) Cobb: (E) (S) 
(T) C. T. Homan. Jr.; (G) (L) M. Rob- 
erta; (I) K. Geiringer; (K) H. D. Good- 
win; (X) (Wkshp) 

Bowling Green State University. Bowling 
Green, Ohio -(C) (D) (E) (F) (1). 

Bradley Polytechnic Institute Peoria, Ill. - 
(C) (S) Dr. Krefting; (U) (V) Dr. 
Long. 

Briarcliff Junior College, Briarcliff Manor, 
N. Y. -(A) (B) (C) Mrs. Searle; (G) 
Miss Will; (Wkshp). 

Briar Cliff College, Sioux City, Iowa -(C). 
Brooklyn College, Bedford Ave. & Ave. H., 

Brooklyn. N. Y. -(E) (F) (N) (0) 
(Wkshp). 

Bucknell University Lewisburg, Pa., Mr. 
Rex Robinson, Director -(U) (V) George 
A. Irland; (Wkshp) 

Butler University, Indianapolis 7, Ind.. L. 
Gray Sunlit), Director -(C) Burlin; (K) 
Hunter; (U) Elliott and Price (Wkshp) 

California Institute of Technology, Pasa- 
dena, Calif. -(U) S. S. Mackeown. 

Capital University, Columbus 9, Ohio. John 
W. Bachman, Director-(C) (E) (0) (P) 
(Wkshp). 

*Offers a degree in Radio. 

This list is based on the return of a survey of more than 1800 colleges and uni- 
versities throughout the United States: Of the 1200 replies 340 reported radio 
courses for the current school year in one or all of the following categories: Pro- 
fessional Training in Radio -broadcasting; Teacher Preparation and Classroom 
Use of Ratio; The Social Significance of Radio; Television; and the Technical 
Aspects of Radio. A number of colleges reported the necessity of discontinuing 
their radio courses during the war period but expressed the hope of reinstating 
them in the near future. Others not previously listed described tentative plans 
for introducing courses at an early date. 

While the number of credits carried by a given course is not mentioned. it is 
fair to assume that each carries undergraduate credit unless the code symbol is 
followed by a small "g" to designate graduate credit. Following are the code 
symbols used to designate the different types of courses: 

(A) History of Radio, (B) Radio Acting, (C) Radio Speech, (D) Radio An- 
nouncing, (E) Program Production, (F) Program Directing, (G) Script Writing - 
Dramatic. (H) Radio News Writing. (I) Radio Music, (J) Station Management, 
(S) Radio Advertising. (L) Continuity Writing. (M) Radio Law, (N) Public 
Service. (0) Radio and Society. (P) Radio in Education, (Q) Program Utiliza- 
tion. (R) FM Programming. (S) Television Programming, (T) Engineering, 
(U) Radio Engineering, (V) Electronics, (W) Transmitter Operation, (I) Sound 
Effects, (Wkshp) Radio Workshop. 

Of the 340 colleges listed, 28 offer degrees in radio and are marked with 
an (); 261 offer courses for Professional Training in Radio; 53 offer courses 
in Teacher Preparation and Classroom Use of Radio : 22 offer courses in Tele- 
vision; 194 offer courses in Engineering and Electronics; 111 have Radio 
Workshops. 

Names of directors of radio in institutions schere they exist appear immedi- 
ately following the name and address of the college or university. Names of 
teaching faculty members. when supplied. appear after the course symbol..( 
few institutions listed specialized courses for clergymen, -- mostly in speech and 
in music. Where courses of this nature are offered, the rode symbol is doubled. 
For example, in the case of a radio speech course for clergymen, the speech 
symbol (C) appears as (CC). 

While the number of institutions in this list -the first revision since 1942 - 
shows a sharp decline. there are evidences of a growing interest everywhere 
in the establishment of new courses in radio at the college level. Mann insti- 
tutions have indicated that the STANDARDS FOR COLLEGE COURSES 
IN RADIO published early in 1945 by the FREC are being used as the basis 
for revision of their curricula. Similarly. the standards published more recently 
by the Council on Radio Journalism are proving helpful in establishing courses 
in radio newstoriting and broadcasting. 

The purpose of this alphabetical list of colleges. primarily. is to assist 
students in locating colleges and universities which offer the particular courses 
in radio which seem best to suit their needs. 

Carleton College, Northfield, Minn. -(C) 
(D). 

Carnegie Institute of Technology. Schenley 
Park, Pittsburgh 18, Pa.. Webster N. 
Jones. Director -(E) C. A. H. Pearson: 
(U) (V) D. L. Trautman; (Wkshp). 

Carroll College. Waukesha. Wis. -(C) V. A. 
Utzineer; (U) (V) (W) (X) V. Butler. 

Carson- Newman College, Jefferson City, 
Tenn. -(U). 

Case School of Applied Science, Cleveland. 
Ohio -(U) (V). 

Cazenovia Junior College. Cazenovia, N. Y. 
-(C) E. M. Donnelly (Wkshp). 

Central College, Conway, Ark -(E) (G) 
(X). 

Central Michigan College of Education, Mt. 
Pleasant, Mich., Cleon C. Richtmeyer, 
Director -(B) (C) (D) (E) (F) (G) 
(H) Dr. E. C. Chenoweth. 

Central State Teachers College, Stevens 
Point. Wis. -(A) (P) (Q) Gertie L. 
Hanson: (C) L. M. Burroughs (Wkshp) 

Chapman College. 766 North Vermont Ave., 
Loa Angeles 27, Calif. -(B) (C) (D) 
(F) (G) (Hl. 

Chattanooga. University of, Chattanooga, 
Tenn. -(U). 

Chicago Evangelistic Institute. 1754 Wash- 
ington Blvd., Chicago 12, HI. -(CC) (II). 

Chicago Theological Seminary, The, 6767 
University Ave.. Chicago, Ill. -(B) (CC). 

Chicago The University of, Chicago 87, 
Ill. -(B) (C) (E) (V). 

Chico State College, Chico, Calif. -(C) (E). 
City College. The. New York 81, N. Y.- 

(G) (U) (V) (W). 
Clark University, Worcester 8, Mass. -(V) 

G. Winter. 
Clarkson College of Technology, Potsdam, 

N. Y. -(U) (V). 
Coe College. Cedar Rapids. Iowa -(C) (E) 

(F) (G) J. Dale Welsch (Wkshp) 
Colgate University, Hamilton, N. Y. -(Ul. 
College of Notre Dame of Maryland, N. 

Charles St., Baltimore 10, Md. -(C) 
Homer U. Todd; (G) Sister M. Angeline. 

*College of Pacific, Stockton 27, Calif. 
Edwarl S. Betz Acting Director -(A) 
(B) (E) E. S. Bets: (C) R. C. McCall; 
(G) (H) (P) John Crabbe (Wkshp). 
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College of St. Scholastics, Duluth, Minn. - 
(C) (D) (G) (L). 

Colorado A & M College, Fort Collins, Colo. 
-(H) (U) (V). 

Colorado School of Mines, Golden, Colo. - 
(U) (V) (W). 

Colorado State College of Education. Greel- 
ey. Colo. -(B -g) (C -g) (D -g) (E-g) 
(F-g) (P -g) Blackburn (Wkshp). 

*Offers a degree in radio. 
Colorado Woman's College. 1700 Poplar St., 

Denver 7, Colo. -(C) (D) (E) (F) (G) 
Mr. Peter Smythe. 

Concordia Theological Seminary, 501 DeMun 
Ave., St. Louis 6. Mo. -(E) Caemmerer. 

Columbia University. New York, N. Y.- 
(B) Ira L. Avery; (C) Dorsey Zimmer- 
man; (D) Patrick J. Kelly: (E) Walter 
McGraw. George Maynard and Frank 
Papp; (F) McGraw; (G) (H) Erik Bar - 
now, Wade Arnold, Adolph Schneider; 
(J) (K) Sidney H. Lewes and Chas. P. 
Hammond; (P) (Q1 (S) John F. Royal: 
(T) (U) (W) (X) Dr. Frederick G. 
Knopfke (Wkshp). 

Cornell College. Mount Vernon, Iowa -(H) 
(C) (D) (E) (F) (G) (S). 

Dayton, University of. Dayton 9, Ohio -(U) 
(V) (W) (X) Louis Rose and Frank 
Patsak. 

Daniel Baker College, Brownwood, Texas - 
(C) (G) (U). 

Denver. University of. Denver, Colo., E. D. 
Whittlesey, Director -(A) (D) Clarence 
Moore; (B) (E) (F) (G) (S) Dick 
Woelhalf and Jack Lewis; (H) Paul and 
Besoff; (CC) Randall; (P) Betty Glrling; 
(V) (W) (X) McClain (Wkshp). 

Depauw University. Greencastle, Ind., Dr. 
Herold T. Ross, Director-(B) (D) Misa 
Turnell; (G) F. Bergman; (I) Mr. Ross 
(Wkshp). 

*Detroit Institute of Technology, 2020 
Witherell St., Detroit 26, Mich. -(K) D. 
E. McKerzie. D. J. Terpeney ; (T) C. G. 
Brute, Earl Baker; (U) (V) (W) C. G. 
Brute. 

Detroit, University of, McNichols Rd. at 
Livernois, Detroit 21, Mich. -(U) A. R. 
Satollo; (V) H. O. Warner. 

Dodge City Junior College, Dodge City. 
Kane. -(C). 

'Drake University, Dee Moines 11, Iowa. 
Edwin G. Barrett, Director-(A) (B) 

(D) 
(L) (N) (0)) (P) (G) (K) 

Drury College, Springfield. Mo. -(V) E. L. 
McClymond. 

Duquesne University, Pittsburgh 10, Pa.- 
(C) Gallagher; (G) Lauritis. 

Eastern Illinois State Teachers College, 
Charleston, III. -(U) (V). 

Eastern New Mexico College, Portales, N. 
Mex. -(C) Bailey. 

East Tennessee State College, Johnson City, 
Tenn. -(U). 

Elmira College. Elmira, N. Y. -(C). 
Emerson College. Boston, Mass. -(A) (B -g) 

(C) (D -g) (E -g) (K) A. F. Edes, W. H. 
Kenney; (G -g); Roger Wheeler (Wkshp). 

'Emory University, Emory University. Ga.. 
Raymond B. Nixon, Director -(A) (B) 
(C) J. A. Griffin; (D) (E) (F) (G) (H) 
(I) (K) (L) (M) (N) (0) (P) F. K. 
Baskette; (U) (V) J. B. Peebles (Wkshp). 

Erskine School, The, Ill Beacon St., Bos- 
ton 16, Mass. Miss Anne Young, Director 
-(B) (D) (F) Miss Stohl; (C) (E) 
Mrs. Packard; (G) Mrs. Hitchcock. 

Evansville College. Evansville 4. Ind. -(C) 
Asst. Prof. Pearls LeCompte (S). 

Fairleight Dickinson Junior College, Ruther- 
ford, N. J. -(C) (E) O. Gardner; (V) 
E. Lamp; (Wkshp). 

Fairmont State Teachers College. Fairmont, 
W. Va. -(E). 

Finch Junior College, 52 East 78th St., New 
York, N. Y. -(B) (C) (F) Elisabeth 
Young. 

Florida Southern College, Lakeland, Fla. - 
(B) (C) (D) (E) Potter. 

Florida State College, Tallahassee, Florida 
-(C) (D) (E) (F) (G) (H) Sarah 
Elizabeth Thomson; (V) Dr. H. F. Rich- 
ards. 

Florida, University of, Gainesville, Fla. - 
(C) H. P. Constants; (U) C. A. Moreno; 
(W) P. Craig; (Wkshp) 

Franklin College, Franklin. Ind. -(D) (E) 
(V). 

Franklin University, Columbus 15. Ohio - 
(T) (U) (V). 

Friends University. Wichita 12, Kans.- 
(B) (C) (E). 

Furman University, Greenville. S. C. -(C) 
(D) Mrs. Alice Wyman (Wkshp). 

Geneva College. Beaver Falls, Pa. -(C) 
(G). 

George Peabody College for Teachers, Nash- 
ville, Tenn. -(U) (V) (W) Mr. Ayers. 

George Washington University, Washing- 
ton, D. C. -(C) (U). 

Georgia School of Technology, Atlanta, 
Ga. -(C) E. H. Folk; (T) (V) M. A. 
Honnell; (U) B. J. Dasher. 

Georgia State College, Industrial College, 
Ga. -(U). 

Georgia State Womans College. Valdosta, 
Ga. -(C) (D) (E) (F) (G) (H) (1) (J) 
(K) (L) White Sawyer. 

*Georgia, University of, Athens, Ga. -(A) 
(B) (C) (E) (G) (0) Carolyn Vance; 
(H) (I) Ralph Williams; (K) (L) Drew- 
ry: (M) Iyus Butler (Wkshp). 

Gila Junior College. Thatcher, Aris. -(C) 
(D) (E) (T) (U). 

Good Counsel College, White Plains. N. Y. 
-(B) (C) (D) (E) (F) (G) (H) 
(Wkshp). 

Glendale Unified School District, Glendale 
8. Calif. -(C) (E) (U). 

*Grant Technical College, North Sacra- 
mento Calif. -(C) (E) (G) (H) (U) 
(V) (Wkshp). 

Greenbrief College. Lewisburg, W. Va.- 
(B) (C) (G) (I). 

Greensboro College, Greensboro, N. C. -(C) 
(G). 

Grinnell College, Grinnell, Iowa -) Wkshp). 
Grove City College, Grove City, Pa. -(C) 

( U). 
Gustavus Adolphus College, St. Peter, Minn. 
-(C) (U) Dr. M. T. Rodin; (Wkshp). 
Hardin College, Wichita Falls, Texas -(U) 

(V). 
Harding College, Searcy, Ark. -(C) (D) 

(E) (F) (G) (H) (J) (K) (L) Mn. 
J. H. Armstrong (Wkshp). 

Harvard University. Cambridge, Mam.- 
(U-g) (V-g) (W-g) 
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Hastings College, Hastings, Nebr. -(C) (D) 
(G) (L) (0) (U) (V). 

Hillsdale College, Hillsdale, Mich. -(U). 
Hillyer Junior College. 816 Pearl St., Hart- 

ford 4, Conn. -(C) (D) Harvey Olsen; 
(U) Frank Bromley; (V) James Bennett. 

Houston. University of, 8801 St. Bernard 
St., Houston, Texas -(C) H. W. Harris; 
(U) J. M. Kerr. 

Howard University. 2401 Sixth St., N.W., 
Washington 1. D. C. -(V-g) Assoc. Prof. 
Herman Branson. 

Hunter College, 695 Park Ave.. New York 
21, N. Y. -(B) (C) (D) (E) (F) (G) 
(U) (X) Mrs. Mary T. Harvey and Mn. 
Lucy Kroll (Wkshp). 

Idaho. University of, Moscow, Idaho -(U) 
(V) Hudson. 

Illinois Institute of Technology, 3300 S. 
Federal St.. Chicago 16, Ill. -(U-g) (V-g) 
E. H. Schulz: and C. S. Roy (Wkabp) 

Illinois State Normal University, Normal, 
IIL -(C) (P) Miss Ruth V. Yates. 

.*Illinois, University of. Urbana, Ill., F. S. 
Siebert. Director -(A) (E) (F) F. E. 
Schooley; (D) Nelson Norman; (G) (H) 
L. W. Murphy; (K) (L) (M) (N) (0) 
(P) F. S. Siebert: (T) (U) (V) H. A. 
Brown and H. J. Reich (Mahn). 

Illinois Wesleyan University, Bloomington, 
Ill. -(C) Dudley. 

Immaculate College. Immaculate, Pa. -(D) 
(G) (H) F. J. Walsh (Wkshpl. 

Indiana State Teachers College, Terre 
Haute, Ind.. Dr. Clarence M. Morgan, 
Director - (A -g) (B -g) (C -g) (E -g) 
(L-g) (Q-g) ( Wkshp). 

Indiana University. Bloomington. Ind. -Dr. 
H. J. Skornia, Director-(A) (H) (C -g1t 
(D) (E -g)t (F -g)t (G) (L) (P) H. J. 
Skornia; (H) John Stempel; (U) W. M. 
Schwarz (Wkshpl 

Iowa. The State University of, Iowa City. 
Iowa -(B) (C) (E) Harshbarger; (H) 
(K) Mr. Brown; (S) (U) (V) (Wkshp). 

*Ithaca College, Ithaca, N. Y., Ernest B. 
Finch, Director-(A) (E) (F) (J) (K) 
Karl J. Hinnerschiets: (B) Dr. John T. 
Reich; (C) (D) Dr. Rollo A. Tallco't; (G) 
(H) (I) Ernest B. Finch and K. J. Hln- 
neohiets; (N) (P) (W) IX) (Wkshp). 

James Millikin University, Decatur, Ill. - 
(B) (C) E. McNabb. 

John Brown University, Siloam Springs, 
Ark. -(A) (B) (C) (D) (E) Jesse E. 
Miller; (J) Storm H. Whaley; (M); (U) 
Cecil E. Smith, Kenneth Maxwell 
( Wkshp). 

John B. Stetson University, De Land, Fla. -(A) (C) (U) (V). 
John Tarleton Agricultural College. Ste- 

phenville, Texas -(C) (E). 
Johns Hopkins University. Baltimore, Md. -(U) (V) Hamburger. 
Jall)ard School of Music. 120 Claremont 

Ave.. New York 27, N. Y. -(C) (F) (G) 
(L). 

Junior College. 3846 McGee St., Kansas City 
2, Mo. -(C) (E) C. Bertin (Wkshpl. 

Kalamazoo College. Kalamazoo, Mich -(C). 
Kansas State College. Manhattan, Kane. - 

(A) (C) (D) (E -g) (F) (G -g) (J) (K) 
(L) Heberer; (H) Lashbrook; (I) Strat- 

ton and Grossman: (T -(r) Martin; (U -g) 
Kirchner and Martin; (V -g) %loafer and 
Martin ( Wkshp). 

*Kansas, University of. Lawrence, Kane., 
Fred S. Montgomery, Director-(C) Cal- 
derwood (G) Calderwood and Crafton; 
(J) (K) (L) (P) (U) (V). 

Kansas City, University of, Kansas City 4, 
Mo., Charles F. Hunter. Director -(A-g) 
(B -g) (C -g) (E-g) (F-g) (G -g) (M -g) 
(N -g) (P -g) (Q -g) ( Wkshp). 

Kent State University. Rent. Ohio -(C) 
(D) (H) (I) Boffo ( Wkshp). 

Kentucky, University of. Lexington. Ky.. 
Elmer G. Sulser, Director-(H -g) Plum- 
mer; (U -g) (V -g) Romanowits and Bu- 
reau ( Wkshp). 

Knox College, Galesburg, Ill. -(B) (C) R. 
H. Barnard ( Wkshp). 

Lamar College. Beaumont. Texas -(U -g) 
(V -g) (W -g) (X-g) T. B. Lawrence. 

La Sierra College, Arlington, Calif. -(C) 
Mrs. Moment: (U) (V) Cushman. 

Lee Junior College, Goose Creek, Texas - 
(U) G. F. Nelson. 

Lewiston State Normal, Lewiston, Idaho - 
(C). 

Lindenwood College, St. Charles. Mo.-(C) 
(E) (G) (L). 

Linfleld College, MeMinniville, Oreg. -(D) 
(G). 

Long Beach City College, Long Beach 8. 
Calif. -(C) Kennedy; (U) Geer. 

Loran College. Dubuque. Iowa. -(C) Gay- 
man. 

Louisiana Polytechnic Institute, Ruston. 
La. -(B) (G) Mr. Wilson; (C) Mr, 
Kenesaon; (U) Mr. Neilson. 

Loyola University, 6363 St. Charles Ave., 
New Orleans 15. La. -(B) (F) (G) Dr. 
A. J. Bonomo: (D) John Kent ( Wkshp) 

Manclester College. St. Paul 5. Minn. - 
(C) (E) (G) Peters; (U) Hastings. 

MacMurray College, Jacksonville, 111. - 
(C) (E) H. C. Hansen ( Wkshp). 

t Radio Seminar. 

Maine, University of, Orono, Maine -(C) 
(D) (E) (F) (G) Bailey. 

Manchester College, North Manchester. 
Ind. -(C). 

Manhattan College, Spuyten Duyvil Park- 
way, New York 63, N. Y., John A. 
Cossa, Director-(V) Rotert T. Weil, Jr. 

Marietta College, Marietta. Ohio -(B-a) 
(G) 
(WkshMrs. pl. 

Bird; (U) (V) (W) Long 

Marin Junior College, Kentfield, Calif. - 
(U) (V (W). 

Marquette University, 615 North llth St., 
Milwaukee, Win. -(C) (G) (U) (V) 
(Wkshp). 

Marshall College, Huntington 1, W. Va.- 
(H) (C) (E) (H) (V). 

Marygrove College. Detroit 21. Mich.-(B) 
(C) (D) (E) Sister Mary Avila; (G) Dr. 
Kathryn Robb. 

Maryland State Teachers College, Balti- 
more, Md. -(Q) W. H. Hartley. 

Maryland, University of. College Park. 
Md. -(A) (E) Ehrenaberger. 

Maryville College, 2900 Meramec Ave., St. 
Louis 18. Mo. -(C) Mrs. C. Y. Wier. 

Mary Washington College. Fredericksburg. 
Va. -(A) (B) (C) (D) (E) (F) (G) 
(J) (K) (L) (M) O (0) (P) (U) 
(W) (X) Weiss ( Wkshp) 

Massachusetts Institute of Technology. 
Cambridge 39, Mass. -(U) (V). 

Massachusetts State College, Amherst, 
Mass. -(U) (V). 

McPherson College. McPherson, Kane. - 
(C) Della Lehman. 

Mercy College, Detroit 19, Mich. -(E) 
EH) 

Messiah 
(G) 

Bible College, Grantham, Pa. -(C). 
Michigan College of Mining and Tech- 

nology, Houghton, Mich. -(U) (V) (W). 
*Michigan State College, East Lansing. 

Mich. -(A -g) (B -g) (C -g) (D -g) (E -g) 
(F -g) (J -g) (M -g) (N -g) (O-g) (P -S` 
(Q -g) (R -a) 8-g) (T-g) (U -g) (V-g) 
Joe Callaway; (H -g) (K-¢) (L-g) Dean 
Kuykendall (Wkshp). 

Michigan University of. Ann Arbor, Mich., 
Wollo Abbot, Director -(A -g) (C -g) 
(D -g) Abbot; (B-g) (E -g) (F-g) (G-g) 
Owen (Wkshp). 

Millersville State Teachers College, Millers- 
ville, Ps. -(C) (D) (E) (F) (G) (I) 
(P) Miss Esther E. 

Minneapolis 
alt (Wkshp). 

Minnesota, University of, Minneapolis 14, 
Minn. -(A) (H) Charnley; (B) Dozen- 
bury; (C) h; (K) (M) (N) (0) 
(P) (Q) Dr. Tracy F. Tyler; (T) (U 
(V) (W) Webb (Wkshp). 

Mississippi State College, State College, 
Miss. -(U) (V) Chilton. 

Mississippi State College for Women, Co- 
lumbus. Miss. -(C) (D) (E) (F) (G) 
F. O. Crandall. 

Missouri, University of. Columbia, Mo.- h( )RJonston (M) (N) (OEarl (L) 
English. 

Monmouth College, Monmouth, 111. -(C). 
Monmouth Junior College, Long Branch, 

N. J. -(C) Mr. Brown. 
Montana State College, Bozeman. Mont. - 

(C) (U) (V). 
Montana State Normal College. Dillon, 

Mont. -(C -tri (G -g) Myrtle Savidge. 
Montana Stat University. Missoula, Mont. 

-(C) Grant Redford; (H) J. L. C. Ford; 
(I) J. Lester. 

Morehead State Teachers College, Morehead, 
Ky. -(U) W. C. Wineland. 

Morrie Harvey College. Box 2391. Charles- 
ton 28 W. Va. -(P) Harry Brawley. 

Monticello College, Alton, Ill. -(C). 
Mount Holyoke College. South Hadley, 

Mass.-(V). 
Mount Mary College. Milwaukee, Wie.- 

(E) (G) (H) (L). 
Mount Mercy College, Pittsburgh 13, Pa. 

(C) Miss M. Bryne; (D) (E) (F) (G) 
(L) Mr. Wm. Beal; (V) J. McCurdy. 

Mt. St. Joseph Teachers College, Buffalo. 
N. Y., Sister Mary Agnes. Director - 
(B) (F) James B. Tenter; (D) (X) 
Edw. J. Wegman; (G) Sister M. 
Raphael; (I) Kenneth Gill; (K) John F. 
Hig "ins: (L) Sister Raphael and Jo- 
eephine Quirk; (P) Herbert Rice; (Q) 
Josephine Quirk (Wkshp). 

Mount Saint Mary College, Hooksett. N. H. 
-(B) (C) (E). 

Mount St. Scholastics College, Atchison, 
Rana. -(U). 

Murray State School of Agriculture, Tisho- 
mingo. Okla. -(U). 

Nebraska State Teachers College, Kearney, 
Nebr. -(A) (B) (C) (D) (E) (F) 
(M1 (N) (0) (T) H. L. Ahrendts; 
(H) C. T. Ryan (Wkshp) 

Nebraska State Teachers College, Wayne, 
Nebr. -(U). 

*Nebraska, University of, Lincoln, Nebr. - 
(B) (C) (D) 1E) (F) (G) (J) (K) 
(N) (P) Morgan ( Wkshp). 

Nebraska Wesleyan University. Lincoln. 
Nebr. -(C) (U). 

Newark College of Engineering, Newark 
2, N. J. -(U -g) (V -g) (W -g). 

New Hampshire, University of, Durham, 
N. H. -(C) E. A. Cortez; (V) F. Jack- 
son ( Wkshol. 

New York University, New York S. N. Y. 
-(A) (0) (P) Scharer: (C) (E) (G) 
Robt Emerson: (K) (T.) O'Coaner; (S) 
Cuff: (V) Partrilge ( Wkshp). 

North Central College, Naperville, Ill. - 
(Cl (El. 

North Dakota State College. Fargo. N. Dak. 
-(C) Howard Nelson (E) A. G. Arnold. 

North Dakota, University of, Grand Forks, 
N. Dak. -(C) (G) (U). 

North Texas Agricultural College. Arling- 
ton, Texas -(A) (B) (C) (D) (E) (F) 
(G) (H) (I) (K) (L) (P) (Q) (R) 

C(X) amR'Irahaughter 
and Margaret 

Cameron ( 

North Texas State Teachers College, Den- 
ton, Texas. Mrs. Olive M. Johnson, Di- 
rector -(A) (B) (C) (D) (E) (F) (G) 
(H) (P) (Q) (X) (Wks p). 

Northern Illinois State Teachers College, 
DeKelb, IIL -(C). 

*Northwestern University. Evanston, Ill: 
IA, tea) (N) (0) Stan: (B -g) (E -g) 
(C) (D -g) (J -g) (U) (V) 

Martin; 
(sen; 

(F-g) (G-[) (L) (P -a Martin; (R-g) 
Mosse; (I -g) Shield: (K -g) Allen (Q-¢) 
(R -g) (X) Heffernan; (S) ( Wkshp), 

Notre Dame College, South Euclid 21. Ohio 
(E) (G) Frances M. Quinlivan 

Norwich University, Northfield, Vt. -(U). 
Occidental College, 1600 Campus Road, Los 

Ang)eles 41, Calif. -(A) (B) (C) (D) 

McPherson and Staff (Wk hÿ) Q) James 

Ohio State University, Columbus 10, Ohio, 
ryer, ec ar, 111111111 LuntR- 

tion-(B) (C -g) (E) (F) (G) (H) (I -g) 

(J) (Ug)( L ) h (M) 
(0) (P -g) (Q -g) 

Ohio University, Athens, Ohio, George Starr 
Lacher. Director -(A) (D) (G) (H) (J) 
(K) Wagner; (C) Snyder and Andersch; 

(E) (F) Watts; 
(U) (V) (W) (X) 

Green 
Ohio Wesley University, Delaware, Ohio - 

(C) Mrs. Edith B. Kelly. 
Oklahoma Agricultural and Mechanical Col- 

lege, Stillwater, Okla. -(B) (C) (D) (G) 
1. uy; (1) V. Jones; (U-g) (V) 
Fristoe. 

Oklahoma Baptist University, Shawnee. 
Okla. -(C) Mrs. Dorland; (W) Mr. Gar- 
nett ( Wkshp). 

Oklahoma College for Women. Chickasha, 
Okla. -(E). 

Oklaloma, University of, Norman Okla., 
Sherman P. Lawton, Director -(B) (C) 

(E) (F) (G) (J) (K) (U) (V). 
Olivet Mazarine College, Kankakee, Ill. - 

(I) G. A. Snyder ( Wkshp). 
Omaha, University of, Omaha, Nebr. -(C) 

Mrs. Steinmetz; (V) Mr. Elated and Mr. 
Stewart. 

Oregon State College. Corvallis, Oreg.-(B) 
(C) (E) (F) (G) (L) (Q) (X). 

Oregon. University of, Eugene, Oreg.-(A) 
(E) (G) (H) ( Wkshp) 

Pacific Lutheran College, Parkland. Wash. 
-(C) (D) (E) (G) (H) (i) H. Ron - 
sing. 

Pacific Union College Angwin, Calif. - 
(C) J. P. Stauffer (X) H. M. Dishier. 

Pacific University, Forest Grove. Oreg.- 
) (V). 

Pan(Uhandle A. M. College, Coodwell, Okla. 
-(C) Bradley. 

Pasadena Junior College. 1570 East Colorado 
St., Pasadena 4. Calif. -(A) (C) (E) 
(G) V. Partons; (K) A. Baldwin; (V) 
(W) R. Mease I). 

Pennsylvania College for Women, Pitts- 
burgh, Pa.- (A) (B) (C) (D) (E) (F) 
(G) (H) (Wkshp) 

Pennsylvania State College, The. State Col- 
lege, Pa. -(B) (C) R. W. Tyson; (H) 
S. A. Mahuran; (K) A. C. Cloetin¢h: 
(P) (Q) (U -g) (V-g). 

Pennsylvania, University of, Philadelphia, 
Pa. -(C) Dr. James; (H) Dr. Dolman; 
(P). 

Philips University Enid, Okla. -(X) 
(Wkshp). 

Pittsburgh University of, Pittsburgh 
Pa. -(G) (L) Mrs Corer: Victoria Coy; 
(U-g) (V -g) Williams and Rush. 

Plattsburgh State Teachers College, Platts- 
burgh, N. Y. -(P) (Q) Chu. T. Smith. 

Polytechnic Institute of Brooklyn. 85 
Livingston St., Brooklyn 2, N. Y. -(T -g) 

Pratt Institute Brooklyn Brooklyn 6, N. Y. -(U) 
E. A. Hertsler; (V) R. E. Lake. 

Purdue University, West Lafayette, Ind. - 
(C) (E) (T) (U1 (V) (W). 

Queens College, Flushing, N. Y. -(B) (C) 
(D) oat; (V) Dr. Swenson ( Wkshp no 

Randolph -Macon Woman's College, Lynch- 
burg, Va. -(U). 

Redlands University of Redlands Calif. - 
(B) (C) (G). 

Rensselaer Polytechnic Institute. 110 Eighth 
St., Troy. N. Y. -(U) W. J. Williams, 
H. D. Harris; (V) (W) W. G. Stoker, 
W. J. Williams. 

Rhode Island State College, Kinston. R. I. 
-(C) George E. Brooks; (U) (V) (W) 
E. M. J. Pease. 

Rice Institute. The. Houston 1, Texas - 
(U) (V) (W) (X). 

Rochester. University of. Rochester 3, N. Y. 
(U) (Wkshp) 

Rosary College. River Forest. Ill. -(G) 
(CC). 

Rutgers University. New Brunswick, N. J. -(U -g) (V -g) Potter. 
Sacramento College. Sacramento 14, Calif. -(B) (C) (El Reeve; ( Wkshp). 
St. Ambrose College, Davenport, Iowa - 

( 

(B 
shp 

) 
Wk 

(C) (E) (G) C. S. Costello 

St. Bernardine of Siena College. Lopdon- 
ville, N. Y. -(C) Mauro, Fitzgerald. 
O.F.M.; (G); (K) Dr. Joseph Buff; 
(01; (U) (V) (X) Cronan Mullen, 
O.S.M. 

St. Bonaventure College. St. Bonaventura. 
N. Y. -(Cl. 

St. Johns Ecclesiastical Seminary, Brigh- 
ton, Mass. -(CC) (II) Rev. Francis 
Salleway. 

St. Joseph's College, 54th St. Is City Line 
Ave., Philadelphia 31, Pa. -(C) (D) J. 
E. Dineen (U) M. J. Renalll; (V) R. W. 
Harrolson ( Wkshp). 

St. Lawrence University, Canton, N. Y.. 
Gladys Larson Pasel. Director -(A) (B) 
(C) (D) (E) (F) (G) (H) (I) (K) 
(L) (M) (N) Pasel; (V) (W) Priest 
( Wkshp). 

*Saint Louis University, 221 North Grand 
Boulevard, St. Louis 3, Mo. -(B) (C) (E) 
(F) R. A. Johnson (P) (Q) Miss Gas- 

p ane 
i 

(V) D . Roue, Mullin, Dr. Weber; 
(W) Dr. Weber; (Wkshp). 

St. Martins College, Lacey. Wash. -(U) 
(V) (W). 

St. Mary-of- the -Woods College. St. Mary- 
of-the-Woods. Ind. -(B) (E) Mrs. Hal- 
bert; (H) Sister Therese Aloyse. 

St. Mary's University. San Antonio 7, 
Texas -(U) (V) F. Becker S.M. 

St. Olaf College, Northfield, Minn. -(C) 
Miss Dahl; (V) Fossum. 

Saint Peter's College. Hudson Boulevard. 
Jersey City 8. N. J. -(V). 

Salinas Junior College, Salinas, Calif. -(C) 
(E) Miss Faith Fraser; (R) (U) (V) 
Mr. Hullla. 

Sam Houston State Teachers College. 
Huntsville, Texas, Earl Huffor, Director 

n- é on (Wkshp) 
rl Hufford; (C) (D) J. D. 

Henderson 
nardino, Calif. -(B) (C) (D) (G) AM- 

San Bernardino Junior College. San Ber- 
son. 

San Francisco Junior College, San Fran- 
cisco, Calif. -(D) (E) (G). 

San Francisco College for Women, San 
Francisco 18, Calif. -(B) 

San Jose State College, San Jose 14. Calif. 
-(U). 

Sao Mateo Junior College. San Mateo, 
Calif. -(U) (V) F. Paulsen. 

Santa Maria Junior College. Santa Maria. 

Foster 
Calif.-(A) 

(C)) 
de Neer; (U) (V) (W) 

Senta Monica City College, 7th and Michi- 
gan, Santa Monica, Calif. -(B) (D) (E) 
(F) (G) (I) Owen ( Wkshp) 

Scarritt 
Nashvilleo4 Tenn -(CC)s ( Wkshp) John 
A. Lewis. 

Seattle Pacific College. Seattle 99, Wash. 
-(Q) Wright; (U) Miller. 

Shenandoah College, Dayton, Va. -(C) 
(D) (I) R. Johnson. 

Shorter College, Rome. Ga. -(D) (G) Mrs. 
A. H. Richardson. 

Simpson College, Indianola, Iowa- (B) 
(C) (D) (E) (G) (I) D. Eckroyd 
(Wkshp). 

Skidmore College, Saratoga Springs. N. Y. 
-(F) Reid: (G) Upton. 

South Dakota School of Mines and Tech- 
nology, Rapid City. S. Dak. -(C) (U) 
(V). 

*South Dakota, University of, Vermillion, 
S. Dak. -(D) Kenneth Christiansen 
(E -g) (H -g) (P -a) Hale Aarne; (F -g) 
(G -g) (L-g); (U -g) Bedwell ( Wkshp). 

Southern Seminary and Junior College, 
Buena Vista. Va. -(C) (D) Miss Jane 
Allen. 

Southwestern College. Winfield. Kane. -(C). 
Southwestern Louisiana Institute, Lafayet- 

te, La. -(B) (C) Mr. Davis; (U) (V) 
Mr. Mason. 

Southwestern University, Georgetown. 
Texas -I A) (C) (G) (H) Springer; 
(V) Friesen. 

Stanford University. Stanford University, 
Calif., Herten M. Adams, Director - 
(A-g) Adams, Ines Richardson; IB-g) 
(C -g) (G -g) IL-g) (P-g) (Q-g) Adams; 
(D-g) Adams, Farr; (E-g) (F-g) Adams, 
Grover; (H -g) Newton; (J-g) (K-g) 
Adams, Crapsey; (M-g) (N-g) (O -g 
Adams, Ines Richardson; (U-g) (V-g 
Spaogenberg (Wkshpl 

State Teacher. College, Eau Claire, Wis. 
-(U), 

State Teachers College. Indiana, Pa.- 
(C) (Pl. 

State Teachers College, Kutztown, Pa.- 
(Wkshp) . 

State Teachers College, Milwaukee. Wis.- 
(C) (G) (U) (V). 

State Teachers College, Springfield, Mo. -(U). 
State Teachers College, Bemidg). Minn., 

Marie J. Robinson, Director -(P). 
Stephens 

Diirect 
College. Columbia. 

(B) (C) (D) (E) 
(F) (I) (J) (K) (L) (M) ( Wkshp). 

Stratford College, Danville, Va. -(C) (G). 
Sullins College. Bristol, Va. -(C) Miss 

Elizabeth Green (W)shpi 
Susquehanna University. SeBnegrove, Pa. -(U) (V). 
Swarthmore College. Swarthmore, Pa.- 

(U) (V) Mr. Garrahan (Wkshp). 
*Syracuse University. Syracuse, N. Y., 

Kenneth G. Bartlett, Director-(A) (B) 
(C) (D) (E) (F) (G) (H) (I) (J) (K) 
(L) (N) (Q) (Wkshpl. 

Teachers College, Columbia University, 
New York 27, N. Y. -(P) (Q) M. R. 
Brunetetter (See also Columbia Uni- 
versity). 
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COLLEGES (Continued) 
*Temple(Univerity, 22. Pe.- 

(A) 

(I) (J) (K)) lT)) (M) 
((N) 

l 0) 
(P) 

Tennessee Polytechnic IÚnstitute, Cookeville, 
Tenn. -(P) Dr. T. J. Farr; (U) Mr. 
J. M. Henderson (Wkshp). 

Texarkana College, The, Texarkana. Texas 
-(C). 

Texas Christian University, Fort Worth 
9, Texan -(B) (C) (D) (E) IF1 IG) 
(L) Mrs. Norton; (U) (V) (W) J. 
Morgan; (X) N. Gaines. 

Texas College of Arts and Industries, Kings- 
ville, Texan -(B) (C) Dr. P. Merville 
Larson; (V) S. W. Bass. 

Texas College of Mines, El Paso, Texas - 
(A) (M) Chas. Scarritt; (C) Karl 
Wyler; (D) (F) Virgil Hicks, J. H. 
Williams; (G) (H) Chapman, Conrey 
Bryson; (K) W. W. Baxley. Conrey 
Bryson; (L) Bryson; (U) (V) Tom 
Barnes (Wkshp) 

Texas State College for Women. Denton, 
Texas-(E) (G) J. C. Weaver. 

Texas Technological College, Lubbock, 
Texas-(A) (B) (C) (E) Annals Jo 
Pendleton; ( Wkshp) 

Texas, University of, Austin, Texas -(A) 
(C) (D) (E) Alamo.; (B) McLaughlin: 
(G) (L) Conkle: (I) Ulrich; (P) Chap- 
man (Wkshp). 

Toledo, University of, Toledo 6, Ohio - 
(C) (G). 

Trinidad State Junior College, Trinidad, 
Colo.-(V). 

Trinity College. Hartford, Conn. -(U) (V) 
Dwyer. 

Trinity College, Washington, D. C. -(B) 
(C) (D) Maxine Schlingmen 

Trinity University. San Antonio 1, Texas -(C) (E) (V). 
) (U) *Tri -State College. Angola, Ind. -IM 

Leland Aa; (V) Kenneth Steele. 
Tulane University of Louisiana. New Or- 

leans 15, La.-(U) J. A. Cronvich; (V) 
E. J. Angelo. 

*Offers a degree in Radio. 
Tulsa. the University of, Tulsa 4, Okla. - 

(B) (C) (D) (E) (L). 
Tusculum College. Greeneville, Tenn. -(U). 
Tuskegee Institute, Tuskegee, Ala.. W. C. 

Curtis, Director-(U) Mr. Jones. 
*Utah State Agricultural College. Logan, 

Utah -(C) (G) (U) (V) (W) (X). 
Vassar College. Poughkeepsie, N. Y. -(B) 

(C) (D) H. P. Wheeler; (E) (F) (G) 
Anne Healy; (W) Mr. Northrup (Wkshp) 

Virginia Military Institute, Lexington, Va. -(U) (V). 
Virginia Polytechnic Institute, Blacksburg, 

Va. -(U) Dickey; (V) Wright. 
Virginia State College. Petersburg, Va. -(U) (V). 
Virginia, University of. Charlottesville, Va. 

-(U) (V). 
Walla Walla College, College Place, Wash. 

-(C). 
Washington and Jefferson College. Wash- 

ington, Pa. -(U) Dr. R. M. Bell. 
*Washington State College, Pullman, Wash. -(C) (D) (E) E. C. Barr; (K) (L) 

Maynard Hicks; (M) (N) (0) (U) (V) 
(W). 

Wilmington College, Wilmington, Ohio - 
(V) Pyle. 

Wisconsin. University of, Madison, Wis., 
Harold B. McCarty, Director-(A) (B) 
(C) (D) (E) (F) (G) (H) (I) (J) 
(K) (L) (M) (N) (0) (P) (Q) (A) 
(Wkshp). 

Wofford College. Spartanbury, S. C. -(V) 
E. S. Pettis. 

Wooster, The Colloge of. Wooster, Ohio - 
(C) W. C. Craig (Wkshp). 

Woman's College, The, Greenboro, N. C.- 
(U) (V) Reardon. 

Worcester Junior College, Worcester, Mass. 
-(C) (G) (K). 

Wyoming. The University of, Laramie, 
Wyo. -(C) (U). 

Xavier University, New Orleans 18, La. 
-(U). 

Yale University, New Haven. Conn. -(B) 
(C) (D) (E) (F) (G); (S) Mr. Cole; 
(U) J. G. Skalnik, J. C. May: (V) 
H. L. Krauss, F. J. Beck (Wkshp). 

Youngstown College, Youngstown, Ohio - 
(U). 

Washington University. St. Louis, Mo.- 
(C) (D) (G) (H) (K) (L) Cari -Cari; 
(T) (U) (V) (W) Van Wombeck. 

Washington. University of. Seattle 5, Wash., 
Francis F. Powers, Director -(B) (G) 
Ted Bell; (C) (E) Ed Adams: (P -g) 
Alice H. Hayden; (V) L. B. Cochran, 
A. V. Eastman (Wkshp). 

Wayne University, Detroit 1, Mich. -(B-g) 
Charles Livingstone; (C-g) Franklin 
Mitchell; (E -g) (F -g) Robert Greene; 

Wellesley ( 

Larry (P-g) (U) (V). 
College, Wellesley. Mass. -(U) 

(V) Catherine L. Burke (Wkshp). 
Wesleyan College, Macon, Ga. -(B) (C) 

(D) (E) (F) (G) (H) Griffin ( Wkshp). 
Wessington Springs College. Wesaington 

Springs, S. Dak. -(U) D. R. Short. 
West Liberty State College. West Liberty, 

W. Va. -(C) (V). 
Western College. Oxford, Ohio-(C) (E) 

(F) Mr.. Duncan (Wkshp). 
Western Illinois State Teacher. College, 

Macomb, Ill. -(B) (C) H. F. Schory; 
(U) (V) W. H. Eller ( Wkshp) 

Western Michigan College, Kalamazoo, 
Mich., Wallace L. Garneau, Director - 
(C-g) (E) (G) (P) W. Garneau 
(Wkshp), 

*Offers a degree in Radio. 
Western Maryland College, Westminster, 

Md. -(V) Dr. R. D. Summers. 
Western State College of Colorado, Gun- 

nison, Colo. -(G) (U) ( Wkshp). 
Western Union College, Le Mars, Iowa - 

(U) (W). 
West Virginia State College, Institute, W. 

Va. -(B) (E) (G) F. S. Belcher; (U) 
(W) A. B. Crawley (Wkshp). 

West Virginia University, Morgantown, 
W. Va. (B); (H) Vivian Sorelle; (U -g) 
C. B. Seibert; (V -g) C. B. Seibert and 
J. C. Weber. 

Western Kentucky State Teachers College. 
Bowling Green. Ky. -(U). 

Wheaton College, Wheaton, IIL -(E) (G) 
Nystrom; (V). 

Whitman College, Walla Walla, Wash. - 
(C) (Wkshp). 

William Woods College, Fulton, Mo. -(B) 
(C) (D) (G) (L) Page, Lawrence 
(Wkshp) 

Radio Educational Groups 

ASSOCIATION FOR EDUCATION 
BY RADIO -228 N. LaSalle St., 
Chicago 1. Telephone : I)earhnen 
7801. I. Keith Tyler, president ; Luke 
Roberts, 1st vice -president; Robert B. 
Hudson, 2nd vice- president; George 
Jennings, treasurer ; Kathleen N. Lar- 
die, secretary. 

CHICAGO RADIO COUNCIL - 
(Board of Education) 228 N. LaSalle 
St.. Chicago. Telephone : Den shorn 
7801. James B. McCahey, president of 
the board ; Dr. William H. Johnson, 
superintendent ; Harold W. Kent, di- 
rector ; George Jennings, assistant di- 
rector ; E. H. Andresen, chief engineer; 
Elizabeth E. Marshall, program direc- 
tor ; Robert R. Miller, associate pro- 
ducer (operates FM station WBEZ). 

FEDERAL RADIO EDUCATION 
COMMITTEE -U. S. Office of Edu- 
cation, Federal Security Agency, 
Washington 25. D. C. Telephone: 
Executive 8500, extension 2565. 
Dr. John W. Studebaker, Com- 
missioner of Education, chairman; 
Mfrs. Gertrude G. Broderick, execu- 
tive secretary. Executive Committee: 
George P. Adair, Federal Communica- 
tions Commission ; Clifford J. Durr, 
Commissioner, Federal Communica- 
tions Commission ; Lyman Bryson, 
CBS; John Elmer, WCBM, Balti- 
more ; Willard E. Givens, National 
Education Assn.; Rev. Frederick G. 
Hochwalt, National Catholic Welfare 
Conference ; Edgar Kobuk, president, 
\IBS; Dabney S. Lancaster, Nat'l 
Council of Chief State School Officers; 
Harold B. McCarty, National Assn. 
of Educational Broadcasters ; Bruce 
E. Mahan, Nat'l Univ. Ext. Assn.; 
Justin Miller, NAB ; Judith C. Wal- 
ler, NBC ; H. B. Summers, American 
Broadcasting Co. ; Levering Tyson, 
Muhlenberg College. 

INSTITUTE FOR EDUCATION 
BY RADIO -Ohio State University, 
Columbus 10, O. Telephone : Univer- 

sity 3148. W. W. Charters honorary 
chairman ; I. Keith Tyler, director; 
Ardis Hillman Wheeler, executive sec- 
retary. 

NATIONAL ASSN. OF EDUCA- 
TIONAL BROADCASTERS -1010 
So. Wright. Urbana. ill. Telerhnne: 
7 -2818. Frank E. Schooley, WILL, 
Urbana, Ill., president ; Allen Miller, 
KOAC, Corvallis. Ore., vice -president; 
W. I. Griffith, WOI, Ames, Ia., treas- 
urer ; A. James Ebel, WILL, executive 
secretary. 

OFFICE OF RADIO RESEARCH - 
Division of Columbia U. Bureau of 
Applied Social Research, 15 Amster- 
dam Ave., New York 23. Telephone: 
Columbus 5 -3292. Director : Dr. Paul 
F. Lazarsfeld. 

RADIO WORKSHOP - Central 
States Teachers College, Stevens 
Point, Wis. Gertie L. Hanson, direc- 
tor ; Jane Miller, production. 

ROCKY MOUNTAIN RADIO 
COUNCIL, Inc. -21 E. 18th Ave., 
Denver 2. Telephone : Keystone 5308. 
Executive Committee : W. D. Armen - 
trout, Colorado State College of Edu- 
cation, president ; Roy M. Green,, 
Colorado A. &M. College, secretary; 
Melcolm G. Wyer, Denver Public Li- 
brary, treasurer. Members : A. Helen 
Anderson, Denver Public Schools; 
Ben M. Cherrington, U. of Denver; 
Harry M. Crain, Colorado School of 
Mines ; Robert L. Stearns, U. of 
Colorado. 

SCHOOL BROADCAST CONFER - 
ENCE-A permanent national con- 
ference on utilization of radio in edu- 
cation. 228 N. La Salle St., Chicago 
1. Telephone : Dearborn 7801. Execu- 
tive Committee: Harold W. Kent, 
chairman ; George Jennings, director 
of conference ; Judith Waller, NBC; 
David Heffernan, Cook County Public 
Schools ; Elizabeth E. Marshall, Chi- 
cago Radio Council. 

NATL. ASSN. OF BROADCASTERS 
(Continued front page 541) 

PUBLIC RELATIONS COMMITTEE -District 
1, John J. Boyle, WJAR, Providence; District 2, 
Robert Soule, WFBL, Syracuse, N. Y.; District 3, 
Joseph C. Burwell, WMBS, Uniontown, Pa.; Dis- 
trict 4, J. Frank Jarman, WDNC, Durham, N. C.; 
District 5, vacancy ; District 6, Harold M. Wheel - 
ahan, WSMB, New Orleans District 7, J. Porter 
Smith, WGRC, Louisville District 8, George C. 
Bigger, WIBC, Indianapolis ; District 9, Edward 
E. Lindsay, WSOY, Decatur, III.; District 10, 
E. K. Hartenbower. KCMG, Kansas City, Mo.; 
District 11, C. T. Hagman, WTCN, Minneapolis; 
District 12, Robert D. Enoch, KTOK, Oklahoma 
City ; District 13, Gene Cagle, KFJZ, Fort Worth ; 

District 14, Walter E. Wagstaff, KIDO, Boise, 
Ida. ; District 15, Arthur Westlund, KRE, Berke- 
ley, Cal.; District 18, R. B. Williams, KVOA, 
Tucson, Ariz.; District 17, Verne Sawyer, KMO, 
Tacoma, Wash. 
PUBLIC RELATIONS EXECUTIVE COMMIT- TEE- George Crandall, CBS, New York; Michael 
R. Hanna, WHCU, Ithaca, N. Y.; Phil Hoffman, 
KRNT, Des Moines; Harry C. Kopf, NBC, Chi- 
cago; Richard H. Mason, WPTF, Raleigh, N. C. 
James H. Moore, WSLS, Roanoke, Va.; John F. 
Patt, WGAR, Cleveland; W. Walter Tison, 
WBRC, Birmingham, Ala.; Lewis Allen Weiss, 
KHJ, Hollywood ; 1 vacancy. 
RADIO NEWS COMMITTEE -E. R. Vadebon- 
coeur, WSYR, Syracuse, N. Y., Chairman; Wil- 
liam Brooks, NBC, New York ; A. A. Fahy, KABR, 
Aberdeen, S. D.; Arthur Kirkham, KOIN, Port- 
land, Ore.; Karl Koerper, KMBC, Kansas City, 
Mo.; C. L. Thomas, KXOK, St. Louis; Paul 
White, CBS, New York. 
RESEARCH COMMITTEE -J. C. Tully, WJAC, 
Johnstown, Pa., Chairman; H. M. Beville, NBC, 
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New York ; Roger W. Clipp, WFIL, Philadelphia; 
Charles E. Couche, KALE, Portland, Ore.; W. Lee 
Coulson, WHAS, Louisville ; Dietrich Dirks, 
KTRI, Sioux City, Ia.; Edward F. Evans, WJZ, 
New York ; Dale L. Taylor, WENY, Elmira, N. Y.; 
Elmo S. Wilson, CBS, New York. 
SALES MANAGERS COMMITTEE -District 1, 
Herbert L. Krueger, WTAG, Worcester, Mass.; 
District 2, Gunnar O. Wiig, WHEC, Rochester, 
N. Y.; District 3, J. Robert Gulick, WGAL, Lan- 
caster, Pa.; District 4, Henry V. Seay, WOL, 
Washington ; District 5, Thad Holt, WAPI, Birm- 
ingham, Ala.; District 6, F. C. Sowell, Jr., WLAC, 
Nashville, Tenn.; District 7, J. E. Willis, WLAP, 
Lexington, Ky.; District 8, Robert E. Bausman, 
WISH, Indianapolis, Ind.; District 9, Joseph 
Rober, WMBD, Peoria, Ill.; District 10, Wendell 
B. Campbell, KMOX, St. Louis; District 11, Aus- 
tin E. Joscelyn, WCCO, Minneapolis ; District 12, 
Clark A. Luther, KFH, Wichita, Kan.; District 
13, Bill Bennett, KXYZ, Houston, Tex.; District 
14, William C. Grove. KFBC. Cheyenne, Wyo.; 
District 15, Clyde Coombs. KARM, Fresno, Cal.; 
District 18, J. Arch Morton, KNX, Los Angeles ; 

District 17, Oliver A. Runchey, KOL, Seattle. 
SALES MANAGERS EXECUTIVE COMMIT- 
TEE -James V. McConnell, NBC, New York, 
Chairman; Cecil K. Beaver, WOAI, San Antonio; 
Lincoln Deller, KXOA, Sacramento, Cal.; Arthur 
Hull Hayes, WABC, New York ; Stanton P. Ket- 
tler, WMMN. Fairmont, W. Va.; B. M. Middle- 
ton, WSYR, Syracuse, N. Y.; John M. Outler, Jr., 
WSB, Atlanta ; Odin S. Ramsland, KDAL. Du- 
luth, Minn.; Frank V. Webb, WGL, Fort Wayne, 
Ind. 
SMALL MARKET STATIONS COMMITTEE - 
District 1, David Carpenter. WKNE, Keene, N. H.; 
District 2. A. E Spokes. WJTN. Jamestown, N. Y.; 
District 3, George E. Joy, WRAK, Williamsport, 
Pa.; District 4, R. Sanford Guyer, WBTM. Dan- 
ville, Va.; District 5, Glenn Marshall, Jr., WFOY, 

St. Augustine, Fla.; District 6, Emmet H. Mc- 
Murry, Jr., WJPR, Greenville, Miss.; District 7, 
Don Ioset, WMOH, Hamilton O.; District 8, 
D. E. Jayne, WELL, Battle Creek, Mich ; Dis- 
trict 9, Ben A. Laird, WOSH, Oshkosh, Wis.; 
District 10, John Alexander, BODY, North Platte, 
Neb.; District 11, John F. Meagher, KYSM, Man- 
kato, Minn. ; District 12, J. Fred Case, KWON, 
Bartlesville, Okla.; District 13, B. A. Laurie, 
KNET, Palestine, Tex.; District 14, vacancy ; Dis- 
trict 15, William H. Bates, Jr., KTRB, Modesto, 
Cal.; District 16. Maurice A. Vroman, KFXM 
San Bernardino, Cal. ; District 17, C. O. Chatter- 
ton, KWLK, Longview, Wash. 
SMALL MARKET STATIONS EXECUTIVE 
COMMITTEE - Marshall H. Pengra, KRNR, 
Roseburg, Ore., Chairman; Wayne W. Cribb, 
KHMO, Hannibal, Mo.; James R. Curtis, KFRO, 
Longview, Tex.; Monroe B. England, WBRK, 
Pittsfield, Mass.; William C. Grove, KFBC, Chey- 
enne. Wyo. ; Robert T. Mason, WMRN. Marion, 
O.; Glenn Marshall, Jr., WFOY, St. Augustine, Fla. 
ASSN. OF WOMEN DIRECTORS (subsidiary of NAB) 
-Officers: Alma Kitchell, WJZ, New York, president; 
Dorothy Lewis, vice -president and NAB coordinator. 535 
Fifth Ave., New York; Mildred Bailey, WCOP, Boston, 
vice -president; Elizabeth Hart, WMAQ, Chicago, vice- 
president ; Nancy Holme, KNX, Hollywood, vice -president; 
Jane Dalton. WSPA, Spartanburg, S. C., secretary; 
Norma Richards, WSPD, Toledo, treasurer. District Chair- 
men: District 1, Nell Daughterv, WSRR, Stamford, 
Conn.; District 2, Hazel Cowles ,WHAM, Rochester, N. Y.; 
District 3, Ruth Welles, KYW, Philadelphia; District 4, 
Ruth Crane, WMAL, Washington; District 5, Clover 
Gelling, WAGA, Atlanta; District 6. Marjorie Cooney. 
WSM, Nashville; District 7, Ruth Lyons, WLW, Cin- 
cinnati; District 8, Hilda Woehrmeyer, WOWO -WGL, Ft. 
Wayne; District 9, Helen Joyce, WLS, Chicago; District 
10, Peggy Cave, KSD, St. Louis; District 11, Darragh 
Aldrich. WCCO, Minneapolis; District 12, Mrs. W. C. 
Gillespie, KTUL, Tulsa, Okla.; District 13, vacant; Dis- 
trict 14, Evadna Hammersley, KOA. Denver; District 15, 
Dorothy Rankin, KPO, San Francisco. 
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Radio Reference Books and Publications 
Editor's Note: This selected reference literature was prepared specially for BROADCASTING by William C. Ackerman, Director of the CBS Ref- 
erence Department. While the list is not intended to be complete, it will serve to provide users of the Yearbook with a comprehensive range of 
sources since 1936 of special interest to them. Included in a special section at the end of the bibliography are a few major publications of 

interest issued prior to 1936. 

GENERAL 
1 

THE ABC OF RADIO. National Associa 
Lion of Broadcasters. 1941 (second edi 
tioa). 87p. A popular account written 
so that the average listener may under 
stand how radio works in America. 
ALL ABOUT BROADCASTING. By 
Creighton Peet. Knopf. 1942. 66p. A 
condensed non -technical summary for boys 
and girl., or older people desiring a sim- 
ple statement of radio principles and oper- 
ating practice.. 
BEHIND THE MICROPHONE: THE 
HUMAN SIDE OF RADIO. By John J. 
Floherty. J. B. Lippincott. 1944. 2079. 
A "homely story" of the wonders of mod- 
ern radio, with many illustrations. 
BROADCASTING AND THE PUBLIC. 
Federal Council of the Churches of Christ 
in America. Abingdon Press. 1938. 2209. 
Report on an extended inquiry into the 
development of the broadcasting industry 
and its problems. 
BROADCASTING YEARBOOK. Broad- 
casting Publications. Inc. 1935 to date. 

,,BUREAU OF APPLIED SOCIAL RE- 
SEARCH, COLUMBIA UNIVERSITY. 
Radio research activities of this office were 
formerly conducted as the Princeton Radio 
Research Project. and later as the Office 
of Radio Research of Columbia University. 
A wide range of studies have been prepared 
under the direction of Dr. Paul F. Lazars- 
feld. 
CODE OF WARTIME PRACTICES FOR 
AMERICAN BROADCASTERS. U. S. 
Office of Censorship. U. S. Government 
Printing Office. 9p. How American radio 
operated during the war. Several editions 
of the code were issued. 

COMMUNICATION AGENCIES AND 
SOCIAL LIFE. By Malcolm M. Willey 
and S. A. Rice. McGraw -Hill Book Go. 
1938. 229p. A monograph published under 
the direction of the President's Research 
Committee on Social Trends. 
CONTROLLING BROADCASTING IN 
WAR -TIME. By Carl Joachim Friedrich. 
Harvard Radiobroadcsating Research Pro- 
ject. 1940. 84p. A tentative public pol- 
icy. No. 2 in Studies in the Control of 
Radio, issued at Harvard. 
THE CONQUEST OF OUR TIME. By 
Lisa Sergio. The Town Hall. Inc. 1939. 
SOp. An address at Town Hall, by the 
radio commentator. 
COURSE OF STUDY IN RADIO APPRE- 
CIATION. By A. P. Sterner. Educational 
and Radio Guides, Inc. 1941. 86p. A 
general approach to radio designed for 
school use. 

AN ECONOMIC STUDY OF THE RADIO 
INDUSTRY IN THE UNITED STATES 
OF AMERICA. By T. T. Eoyang. RCA 
Institutes Technical Press. 1937. 218p. 
A doctoral thesis at Columbia University, 
covering the economics of both the radio 
manufacturing and the radio broadcasting 
industries. 
GERMAN RADIO PROPAGANDA. By 
Ernst Kris and Hans Speier. et al. Ox- 
ford University Press. 1944. 529p. An 
analysis of German radio propaganda to 
the people inside Germany. Based largely 
on the confidential digest issued by BBC. 

HELLO AMERICA 1 By Cesar Saerchinger. 
Houghton -Mifflin Co. 1938. 399p. Radio 
adventures in Europe by a CBS representa- 
tive in the 1980's. 

HISTORY OF RADIO TO 1920. 421p. 
BIG BUSINESS AND RADIO. 5039. By 
Gleason L. Archer. American Historical 
Society. 1938 and 1989. Companion vol- 
umes giving a detailed history of broad- 
casting to 1989. 

HOW TO LISTEN TO THE RADIO. By 
Luther Weaver. National Association of 
Broadcasters. 1942. 15p. An address by 
an advertising executive on how to listen 
to the radio intelligently. 
INTERNATIONAL TELECOMMUNICA- 
TIONS. By Sir Osborne Mance. Oxford 
University Press. 1944. 90p. A careful 
study of trends in the principal forms of 
international telecommunications, including 
broadcasting, and the main aspects of post- 
war problems in these fields. 
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THE INVASION FROM MARS. By Had- 
ley Cantril. Princeton University Press. 
1940. 2289. A study in the psychology of 
panic with the complete script of the 
famous Orson Welles broadcast. 
IS AMERICAN RADIO DEMOCRATIC? 
By S. E. Frost, Jr. University of Chicago 
Press. 1937. 234p. A critical examina- 
tion of American radio regulation, control 
and operation in the light of this question. 
MAGIC DIALS. By Lowell Thomas. Poly- 
graphic Company of America. 1989. 142p. 
Popular account of radio and television. 
Full -page color illustrations, by Anton 
Bruehl. 
MANAGEMENT IN THE PUBLIC IN- 
TEREST. National Association of Broad- 
casters. 1945. 115p. A picture story of 
radio. 
MARCONI, THE MAN AND HIS WIRE- 
LESS. By Orrin E. Dunlap, Jr. Macmil- 
lan Co. 1998. 360p. A biography con- 
taining a preface by Marconi. The in- 
ventor read final proofs to assure accuracy 
on facts about wireless and personal de- 
tails. 
MARCONI, PIONEER OF RADIO. By 
Douglas Coe. Julian Messner, Inc. 1948. 
272p. A recent biography for the layman. 
MICROPHONE MEMOIRS OF THE 
HORSE AND BUGGY DAYS OF RADIO. 
By Credo F. Harris. Bobbs- Merrill Co. 
1937. 2819. Early days in radio at WHAS. 
Louisville. 
NATIONAL ASSOCIATION OF BROAD- 
CASTERS. Washington, D. C. Besides a 
few major publications listed by title in 
this bibliography, the NAB has available 
a wide range of other booklets, reports 
and reprints of addresses on various aspects 
of broadcasting. 
NATIONAL POLICY FOR RADIO 
BROADCASTING. By C. B. Rose, Jr. 
Harper & Bros. 1940. 289p. Report of 
a committee of the National Economic and 
Social Planning Association. 
NOT TO BE BROADCAST. By Ruth 
Brindze. Vanguard Press. 1937. 3109. 
Sub -titled "The Truth About the Radio." 
Critical comments on the problems of 
organization and control in radio, and 
some suggested "solutions." 
OLD WIRES AND NEW WAVES. By 
Alvin F. Harlow. Appleton- Century Co. 
1936. 548p. History of the wireless, as 
well as the telegraph and telephone. 
ON THE AIR. By John J. Floherty. 
Doubleday, Doran & Co., Inc. 1937. 99p. 
The marvels of radio, in pictures and text 
for the general reader. 
THE POLITICAL USE OF THE RADIO. 
By Thomas Grandin. Geneva Research 
Centre. 1939. 116p. One of the earliest 
studies of the political uses of radio by 
various countries. By a former CBS Euro- 
pean correspondent. 
PRINCIPLES AND PRACTICES OF NET- 
WORK RADIO BROADCASTING. By 
David Sarnoff. RCA Institutes Technical 
Press. 1939. lllp. Testimony before the 
FCC in 1938 and 1989. 

PRINT, RADIO AND FILM IN A DEM- 
OCRACY. Edited by Douglas Waplee. 
University of Chicago Press. 1942. 197v. 
Ten papers on the administration of mass 
communications in the public interest read 
before the Graduate Library School of the 
University of Chicago, August 4 -9, 1941. 

RADIO AND THE PRINTED PAGE. By 
Paul F. Lazarsfeld. Duell, Sloan & Pearce. 
1940. 854p. An introduction to the study 
of radio and its role in the communication 
of ideas. Based on studies of the Prince- 
ton Radio Research project. 
RADTO AND PUBLIC SERVICE. By 
Dorothy Lewis. National Association of 
Broadcasters. 1944. 96p. A guide book 
for radio chairmen by the NAB Coordina- 
tor of Listener Activity. 
RADIO BROADCASTING. U. S. Depart- 
ment of Commerce. 1986. 75p. A report 
of the Census of Business, giving basic 
statistics on broadcasting in 1985. 

RADIO CENSORSHIP. By Harrison B. 
Summers. H. W. Wilson Co. 1939. 297p. 
A collection of articles and speeches. Vol. 
12, No. 10 in The Reference Shelf series. 
RADIO'S CONTRIBUTION TO AMERI- 
CAN DEMOCRACY. National Association 
of Broadcasters. 1941. 6p. Letters of 
Franklin D. Roosevelt and Wendell Willkie 
after the presidential campaign of 1940, 
and a tabulation of the increase in ballots 
cast 1920 -1940. 

RADIO DAILY ANNUAL. Radio Daily. 
1988 to date. 
RADIO FROM START TO FINISH. By 
Franklin M. Reck. Crowell. 1942. 160v. 
Written for young men and women who 
are "curious about what lie. behind the dial 

and who may some day go to work 
for a local station or a network." 
RADIO HANDBOOK. CIO Political Ac- 
tion Committee. National Political Action 
Committee. 1944. 47p. CIO -PAC manual 
on the use of radio by labor organizations. 
RADIO IN WARTIME. By Sherman H. 
Dryer. Greenberg. 1942. 382p. Critical 
appraisal of radio's wartime performance, 
as viewed in 1942. Contains commentaries 
by writers, producers and critics. 
RADIO IN WARTIME. By Charles Siep- 
mann. Oxford University Press. 1942. 
329. A pamphlet describing and summar- 
izing the effects of radio on the conduct 
and impact of modern war. Includes the 
author's appraisal of radio on the home 
front. 
RADIO IN WARTIME. University of 
Chicago Round Table. 1942. 29p. A radio 
discussion May 17, 1942, by William Ben- 
ton, James Lawrence Fly, and Harold D. 
Lasswell. 
RADIO'S 100 MEN OF SCIENCE. By 
Orrin E. Dunlap, Jr. Harper. 1944. 2949. 
Biographical narrative. of pathfinders in 
radio, electronics and television. 
RADIO RESEARCH 1941. Edited by Paul 
F. Lazarsfeld and Frank Stanton. Duell, 
Sloan and Pearce. 1941. 3009. A collec- 
tion of significant reports, based on studies 
directed from Columbia University's Office 
of Radio Research. 
RADIO RESEARCH 1942 -1943. Edited by 
Paul F. Lazarsfeld and Frank Stanton. 
Duell, Sloan and Pearce. 1944. 599p. 
Second of the radio research annuals, con- 
taining extensive discussions of daytime 
serials, radio in wartime, among other 
subjects. 
RADIO STARS OF TODAY. By Robert 
Eschberg. L. C. Page and Company. 1937. 
218p. Photographs and biographical 
sketches of leading talent in 1987. 
RELIGIOUS BROADCASTING IN WAR- 
TIME. National Conference of Christians 
and Jews. 1942. 31p. Proceedings of the 
religious sessions at the annual Institute 
for Education by Radio at Ohio State Uni- 
versity, May 1942. See Education Ou 
The Air (under 'Education ") for similar 
discussions of radio and religion at other 
annual sessions of this Institute. 
SOUND AND FURY. By Francis Chase, 
Jr. Harper and Brothers. 1942. 303p. 
An informal history of broadcasting. 
STANDARDS OF PRACTICE. National 
Association of Broadcasters. Adopted by 
the Board of Directors of the NAB, August 
7, 1945. 6p. A guide to aseiat the licensee 
in operating in the public interest. 
TELECOMMUNICATIONS. By James M. 
Herring and G. C. Gross. McGraw -Hill 
Book Co.. Inc. 1936. 5449. A textbook 
on economics and regulation, including 
broadcasting. 
THE TUCKERS TUNE IN. By Hilda 
Morris. Putnam. 1943. 312p. Fictional 
account of radio's influence on a typical 
family. 
VARIETY RADIO DIRECTORY (Annual). 
Variety, Inc. 1987 -38; 1938 -39; 1939 -40; 
1940 -41. 
WARTIME CENSORSHIP OF PRESS 
AND RADIO. Compiled by Robert E. 
Summers. H. W. Wilson Co. 1942. 297p. 
A collection of articles and speeches. Vol. 
15, No. 8 in The Reference Shelf series. 
WHO, WHAT, WHY IS RADIO? By Rob- 
ert J. Landry. George W. Stewart, Pub- 
lisher, Inc. 1941. 128p. An authoritative 
short history and survey of broadcasting, 
by the former radio editor of Variety and 
present Director of Program Writing of 
CBS. 
WRITERS' CONGRESS. Hollywood Writ- 
ers' Mobilization and the University of 
California. University of California Press. 
1944. 663 p. Proceedings of a conference in 
October 1943. Contains several seminar dis- 
cussions on wartime radio by prominent 
writers and others in radio. 
NOTE: Much additional material on gen- 
eral aspects of broadcasting, and on the 
subjects following, has been issued by net- 
works and stations. Only a few of the 
leading publications of this type have been 
included in this bibliography, inasmuch as 
even a representative selection would be 
extensive. 

ADVERTISING 

ADVERTISING MEDIA AND MARKETS. 
By Ben Duffy. Prentice -Hall. 1989. 437p. 
Contains a chapter on radio. 
ADVERTISING'S RESPONSIBILITY IN 
POSTWAR EMPLOYMENT. National As- 
sociation of Broadcasters. 1944. Sp. A 
talk to the Newspaper Representatives 
Association of N. Y., June 22, 1944, by 
Neil H. McElroy, Vice President in charge 
of advertising and promotion, Procter 
& Gamble Co. Includes high praise for 
radio. 
THE DEVELOPMENT OF THE CON- 
TROL OF ADVERTISING ON THE AIR. 
By Carl Joachim Friedrich and Jeanette 
Sayre. Harvard Radiobroadcasting Re- 
search Project. 1940. 89p. No. 1 in 
Studies in the Control of Radio, issued at 
Harvard. 
THE ECONOMIC EFFECTS OF ADVER- 
TISING. By Neil H. Borden. Richard D. 
Irwin, Inc. 1942. 988p. An extensive 
study made at Harvard Business School. 
Contains numerous radio reference.. Issued 
in a condensed version by the same pub- 
lisher as Advertising In Our Economy 
(1945, 801p.). 
EFFECTIVE ADVERTISING. By Harry 
W. Helmer. McGraw -Hill. 1941. 584p. 
Includes a chapter on radio. 
HOW TO BUILD THE RADIO AUDI- 
ENCE. By Douglas D. Connah. Harper 
& Brothers. 1988. 271p. Suggestions to 
advertisers for "making intelligent use of 
every possible opportunity to win listener 
attention." 
MANUAL OF RADIO ADVERTISING. By 
Frank E. Pellegrin. National Association 
of Broadcasters. 1942. 60p. A compre- 
hensive compilation designed to assist users 
of radio advertising and station managers, 
and also to acquaint a wider public with 
the role of radio advertising in our econ- 
omy. 
NETWORK RADIO ADVERTISING. Na- 
tional Broadcasting Co. A series of de- 
tailed studies of the network advertising 
experience of individual firms. Revisions 
issued. 
ONE THOUSAND FACTS ABOUT RADIO 
AND DEPARTMENT STORES. 1942. lOsp. 
Compiled by Alasdair MacKenzie for All - 
Canada Radio Facilities, Ltd., and reprinted 
and distributed in the U. S. by CBS. 
PRACTICAL RADIO ADVERTISING. By 
Herman S. Hettinger and W. J. Neff. 1988. 
372p. A comprehensive, practical discus- 
sion of what the advertiser must consider 
in executing a radio advertising campaign. 
PROCEEDINGS OF THE FIRST ANNUAL 
RADIO AND BUSINESS CONFERENCE 
AT CITY COLLEGE OF NEW YORK. 
School of Business. City College of New 
York. 1946. 177p. Addresses and dis- 
eussions on radio program building, mea- 
suring the selling effectiveness of radio. 
future development of radio advertising and 
of commercial television. 
RADIO ADVERTISING FOR RETAILERS. 
By C. H. Bandage. Harvard University 
Press. 1945. 280p. Describes the exper- 
iences of a large number of varied retail- 
ers with use of radio time, the experiences 
of a smaller number of regional distribu- 
tors with this medium, and also the caper - 
encm of the broadcast Station. in serving 

these types of advertisers. 
RADIO AND RETAILING IN 1943. 32p. 
HOW TO BUY RADIO TIME. 40v. 
THE ELEMENTS OF A SUCCESSFUL 
RADIO PROGRAM. 40p. 
HOW TO MEASURE RADIO AUDI - 
ENCES. 24p. 
National Association of Broadcasters. 1943. 
A series of booklets on retailing and broad- 
casting, prepared by the NAB Retail 
Promotion Committee. 
RADIO AS AN ADVERTISING MEDIUM. 
By Warren B. Dygert. McGraw -Hill Book 
Co. 1939. 261p. What the businessman 
should know "about this fast- growing ad- 
vertising medium if he is to get the most 
out of it in sales and advertising results." 
RESULTS FROM RADIO. National Asso- 
ciation of Broadcasters, Bureau of Radio 
Advertising. 1939 et seq. A series of 
experience stories. Similar reports have 
been issued by NAB under other titles on 
the successful use of radio by industries, 
stores, etc. 
WHAT ABOUT RADIO? By Kenneth M. 
Goode. Harper & Brothers. 1937. 263p. 
A report on experiences with radio as an 
advertising medium. 
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WHAT RADIO BUYERS WANT TO 
KNOW. By Dr. Herman S. Hettinger. 
National Association of Broadcasters. 1942. 
35p. A study of agency and advertiser 
desires in station research. 

ADVERTISING STATISTICAL 
SERVICES 

PROGRAM POPULARITY. Cooperativ 
Analysis of Broadcasting. Annual sum 
maries since 1998 of radio audience high 
lights. Other CAB studies are availabl 
to subscribers on more detailed and spe- 
cific areas of research. 
TEN YEARS OF NETWORK PROGRAM 
ANALYSIS. Cooperative Analysis of 
Broadcasting. A compilation of listening 
and program data developed by the CAB, 
1980 -1939. 
THIS IS YOUR NEW AND EXPANDED 
CAB. Cooperative Analysis of Broadcast- 
ing. 1946. 52p. A handbook describing 
the purpose, history, workings and aims of 
this radio audience research organization. 

DRAMA, SCRIPT 
ANTHOLOGIES 

(Unless otherwise indicated, this 
section contains single or collected 
plays by the author shown.) 

ADVENTURE IN RADIO. Edited by Mar 
garet Cuthbert. Howell, Soskin. 1945 
288p. A book of scripts for young people 
AIR RAID. By Archibald MacLeish. Har 
court Brace & Co., Inc. 1938. 36p. 
THE AMERICAN STORY. By Archibald 
MacLeieh. Duell, Sloan & Pearce. 1944. 
231p. Ten broadcasts on American history 
as presented in the NBC series titled "Uni- 
versity of the Air." 
BEST BROADCASTS OF 1988 -39. 578p. 
BEST BROADCASTS OF 1939 -10. 868p. 
BEST BROADCASTS OF 1940 -11. 850p. 
Selected and edited by Max Wylie. Whit- 
tlesey House. McGraw -Hill Book Co. Col- 
lections of outstanding scripts in all fields 
of radio broadcasting. 
BEST ONE -ACT PLAYS OF 1942. Edited 
by Margaret Mayorga. Dodd, Mead. 1943. 
2650. Include. four radio playa. 
BOMB DOORS OPEN. AND OTHER 
RADIO WAR FEATURES. Edited by 
Cecil Mc.Givern. Allen & Unwin, Ltd. 
1941. Six BBC plays about participation 
in the war. 
CAVALCADE OF AMERICA. Edited by 
Dixon Ryan Fox and Arthur M. Schles- 
inger. Milton Bradley Co. 1937. 800p; 
1938, 353p. Early scripts in this well - 
known series. 
COLUMBIA WORKSHOP PLAYS. Edited 
by Douglas Coulter. McGraw -Hill Book 
Co., Inc. 1939. 878p. Fourteen radio 
dramas in the CBS "experimental theatre" 
series. 
THE FALL OF THE CITY. By Archibald 
MacLeieh. Farrar & Rinehart. Inc. 1938. 
830. 
FOURTEEN RADIO PLAYS. By Arch 
Oboler. Random House. Inc. 1940. 
THE FREE COMPANY PRESENTS. Com- 
piled by James Boyd. Dodd, Mead & Co. 
1941. 8120. A collection of plays by 
leading writers on the meaning of America. 
FREE WORLD THEATRE. Edited by 
Arch Oboler and Stephen Longetreet. Ran- 
dom House. 1944. 270p. Nineteen radio 
plays by leading writers. Introduction by 
Thomas Mann. 
HANDBOOK OF RADIO DRAMA TECH- 
MOUES. By D. W. Riley. Edwards 
Brothers, Inc. 1988. 77p. For the be- 
ginner, and for the teacher who desires a 
condensed manual of techniques. 
INVITATION TO LEARNING. Edited by 
Mark Van Doren et al. Random House. 
1941, 48Ip: 1942, 436p. The CBS series of 
informal discussions of the great books 
of all times. 
IVORY TOWER AND OTHER RADIO 
PLAYS. By Arch Oboler. W. Tara. 
1940. 79p. 
LET FREEDOM RING. U. S. Office of 
Education. U. S. Government Printing 
Office. 1938. 879p. Thirteen scripts on 
our civil rights heard on CBS in 1987. 
Accompanied by a manual, adapting the 
series to use in classroom and assembly 
and in the local broadcasting station. 
LET'S BROADCAST. By James Roberta 
White. Harper & Brothers. 1939. 266p. 
Twelve one -act plays written expressly for 
young people. 
MORE BY CORWIN. By Norman Corwin. 
Henry Holt. 1944. 412p. Sixteen radio 
dramas. 
OBOLER OMNIBUS. By Arch Oboler. 
Duell, Sloan & Pearce. 1945. 309p. Thir- 
teen radio plays, eight of them never be- 
fore published. Also general comments on 
radio and radio personalities. 

ON A NOTE OF TRIUMPH. By Norman 
Corwin. Simon & Schuster. 1945. 71p. 
Corwin's one -hour program hailing victory 
in Europe. The printed version has been 
translated into a form expressly intended 
for the eye. 
ON THE AIR. Compiled by Garrett H. 
Leverton. Samuel French. 1944. 259p. 
Fifteen plays for broadcast and for class- 
room use. 
100 NON -ROYALTY RADIO PLAYS. 
Compiled by William Koalenko. Greenberg. 
1941. 6839. 
PIED PIPER BROADCASTS. By Sylvia 
Thorne and Marion Gleason. H. W. Wil- 
on Co. 1948. 382p. Plays for children. 

PLAYS FOR AMERICANS. By Arch 
Oboler. Farrar & Rinehart. 1942. 271p. 
Thirteen radio plays. 
THE PLOT TO OVERTHROW CHRIST- 
MAS. By Norman Corwin. Peter Pauper 
Press. 1940. 44p. 
RADIO CONTINUITY TYPES. By Sher- 
man P. Lawton. Expression Co. 1938. 
529p. Dramatic and talk continuities. Also 
novelties and specialties used on the air. 
RADIO DRAMA. By Sherman P. Lawton. 
Eapreeeion Co. 1938. 404p. For the be- 
ginning student, with assignments and 
exercises in dramatic writing. 
RADIO DRAMA IN ACTION. Edited by 
Erik Barnouw. Farrar & Rinehart. 1946. 
3979. "Twenty -five plays of e. changing 
world." 
RADIO SCRIPTS FOR VICTORY. V. S. 
Office of Education. Educational Radin 
Script and Transcription Exchange. 1943. 
50p. Scripts available for loan to schools. 
(A similar service offered in transcrip- 
tions.) 
RADIO WORKSHOP PLAYS. Revised and 
enlarged. By James M. Morris. H. W. 
Wilson Co. 1943. 559p. From the Radio 
Workshop at KOAC, Corvallis, Oregon. 
SIX CLASSIC PLAYS FOR RADIO AND 
HOW TO PRODUCE THEM. By Elmer 
W. Ziebarth and R. B. Erekson. Burgess 
Publishing Co. 1939. 1969. Adaptations 
of great literature for dramatic teachers. 
with instructions on production for stu- 
dents of radio drama. 
THERE'S LAUGHTER IN THE ATM 
By Jack Gaver and Dave Stanley. Green- 
berg, Inc. 1945. 2919. Radio's leading 
comedians and samples of their best shows. 
THEY FLY THROUGH THE AIR. By 
Norman Corwin. Vrest Orton. 1939. 66p. 
THIRTEEN BY CORWIN. By Norman 
Corwin. Henry Holt & Co. 1942. 338p. 
THIS IS WAR! By Norman Corwin and 
others. Dodd. Mead. 1942. 310p. "A 
Collection of Plays about America on the 
March," broadcast over the four nation- 
wide networks February-May, 1942. 
THIS FREEDOM. Ry Arch Oholer. Ran- 
dom House. 1942. 239 p. 
THE TREASURY STAR PARADE. Ed- 
ited by William A. Becher. Farrar and 
Rinehart. 1942. 379p. Dramatic broad- 
casts during the war for the U. S. 
Treasury Department. 
WE HOLD THESE TRUTHS. By Norman 
Corwin. Howell, Soskin. 1912. 47p. 
Corwin's production commemorating the 
160th anniversary of the signing of the Bill 
of Rights, December 15, 1941. 
"WE STAID-) UNITED" AND OTHER 
RADIO SCRIPTS. By Stephen Vincent 
Benet. Farrar & Rinehart. 1945. 210p. 
With a foreword by Norman Rosten evalu- 
ating Benet's place as a radio playwright. 
THE WRITER'S RADIO THEATRE. 1940- 
1941. By Norman S. Weiser. Harper. 
1941. 2189. Outstanding Plays of the 
year. 
THE WRITER'S RADIO THEATRE. 1941. 
By Norman S. Weiser. Harper. 1942. 
210p. A second volume of outstanding 
plays. Includes Norman Corwin's "We 
Hold These Truths." 
YALE RADIO PLAYS. Edited by Con- 
stance Welch and Walter Pritchard Eaton. 
Expression Co. 1940. 3909. Selections 
from a series on WICC, New Haven, writ- 
ten and acted by students of the Depart- 
ment of Drama at Yale. 

EDUCATION CHILDREN'S 
PROGRAMS 

ALL CHILDREN LISTEN. By Dorothy 
Gordon. George W. Stewart, Publisher 
Inc. 1942. 128p. A survey of children 
and radio programs, including some ma 
terial on other countries. 
AN ANALYSTS OF THE RADIOBROAD- 
CASTING ACTIVITIES OF FEDERAL 
AGENCIES. By Jeanette Sayre. Harvard 
Radiobroadcasting Research Project. 1941. 
118p. Special attention is given to broad 
casting activities of the Department o 
Agriculture, Federal Housing Administra- 
tion, and Office of Education. No. 8 in 
Studies in the Control of Radio. 
BROADCASTING TO THE YOUTH OF 
AMERICA. By Dorothy Lewis. National 
Association of Broadcaster.. 194L 789. 
A report on present day activities in the 
field of children's radio programs. 

CHILDREN AND RADIO PROGRAMS. 
By A. L. Eisenberg. Columbia University 
Press. 1936. 240p. A study of more 
than 8000 children ln the New York Metro- 
politan area. 
CHILDREN'S RADIO PROGRAM PREF- 
ERENCES. American Broadcasting Co. 
1943. A survey based on more than 8,000 
children of school age in Eastern, Mid - 
Western and Southern sections of the U. S. 

DEVELOPMENT OF SCHOOL BROAD- 
CASTING IN TIME OF WAR. By R. de 
Reding. International Broadcasting Union. 
(Union Internationale de Radiodiffusion, 
Geneva). 1943. 39p. School broadcast- 
ing in wartime in various countries. 1939- 
1942. 
EDUCATION ON THE AIR. Edited by 
Josephine MacLatchy. Ohio State Univer- 
sity. 1980 to date. Yearbooks of the 
Annual Institute for Education by Radio 
at Ohio State University. 
EDUCATIONAL BROADCASTING. Ed- 
ited by C. S. Marsh. University of Chicago 
Press. 1986, 462p; 1987, 8869. Proceed- 
ing. of the National Conference on Edu- 
cational Broadcasting. 
EDUCATION'S OWN STATIONS. By S. 
E. Frost. Jr. University of Chicago Press. 
1937. 482p. The history of broadcast 
licensee issued to educational institutions. 
EVALUATION OF SCHOOL BROAD- 
CASTS. Sponsored by the Federal Radio 
Education Committee (see reference fol- 
lowing). Ohio State University. More 
than 60 printed pamphlets and reports have 
been issued (1937 -1942) by this research 
project, covering the educational values of 
radio in schools and classrooms, and the 
social and psychological effects of radio 
listening upon children and young people. 
An indispensable source for students of 
radio and education. List of the publi- 
cations is available. 
FEDERAL RADIO EDUCATION COM- 
MITTEE. U. S. Office of Education. Be- 
sides the Evaluation of School Broadcasts 
(see above) at Ohio State University, the 
Federal Radio Education Committee has 
sponsored many other significant studies 
in such areas as listening groups, college 
radio workshops, radio councils, local coop- 
erative broadcasting. local station policies. 
forums, children's programs, and other 
subjects in the field of educational broad- 
casting. An indispensable source for stu- 
dents of radio and education. List of the 
publications is available from the coin 
mittee. 
FOUR YEARS OF NETWORK BROAD- 
CASTING. By T. H. Reed. University of 
Chicago Press. 1937. 78p. Report of 
the Committee on Civic Education by 
Radio of the National Advisory Council on 
Radio in Education and the American 
Political Science Association. 
HOW TO USE RADIO. By Kenneth L. 
Bartlett. National Association of Broad- 
casters, Inc. 1941 (revised). 320. A 
short manual of technical information and 
suggestions for educational and other 
public service institutions. 
HOW TO USE RADIO IN THE CLASS- 
ROOM. National Association of Broad- 
casters. 1941. 22p. An introductory 
handbook by a committee of teachers and 
radio educators in association with the 
Evaluation of School Broadcasts. 
LISTEN AND LEARN. By Frank Ernest 
Hill. American Association for Adult 
Education. 1937. 248p. Fifteen years of 
adult education on the air. 
MOTION PICTURES AND RADIO. BY 
Elizabeth Laine. McGraw -Hill Book Co.. 
Inc. 1988. 165p. A survey of these mod- 
ern techniques for education. A publica- 
tion of the Regents' Inquiry into Public 
Education in New York. 
PROGRAM PATTERNS FOR YOUNG 
RADIO LISTENERS. By Dorothy Lewis 
and Dorothy L. McFadden. National Asso- 
ciation of Broadcasters. 1945. 80p. A 
report on program patterns in the field of 
children's radio entertainment. 
RADIO AND EDUCATION. Edited by 
Levering Tyson. University of Chicago 
Press. 1981 -1985. Proceedings of the 1st- 
5th Assemblies of the National Advisory 
Council on Radio in Education. 
RADIO AND ENGLISH TEACHING. Ed- 
ited by Max J. Herzberg. Appleton -Cen- 
tury Co. 1941. 247p. Experiences, prob- 
lems and procedures, contributed by teach- 
ers and writers. 
RADIO AND THE SCHOOL. Edited by 
Norman Woelfel and I. Keith Tyler. World 
Book Co. 1945. 858p. A guidebook for 
teachers and administrator.. 
RADIO IN THE CLASSROOM. Edited 
by Arvil S. Barr and others. University 
of Wisconsin Press. 203p. Experimental 
studies in the production and classroom use 
of lessons broadcast by radio. A report 
of the Wisconsin Research Project in 
School Broadcasting. 
RADIO - BROADCASTING AND HIGHER 
EDUCATION. By Carl J. Friedrich and 
Jeanette Sayre Smith. Harvard Radio- 
broadcasting Research Project 1942. 81p. 
A survey of educational broadcasting, 
universities on the air, and related organi- 

zations. No. 4 in Studies in the Control 
of Radio. 
RADIO IN THE CLASSROOM. By 
Margaret Harrison. Prentice-Hail, Inc. 
1937. 2609. A study of radio as a sup- 
plementary tool of education. Based on 
research for Teachers College of Colum- 
bia University. 
RADIO IN HEALTH EDUCATION. 
Prepared under the auspices of the New 
York Academy of Medicine. Columbia 
University Press. 1945. 120p. A report 
on a study of radio health education by 
the New York Academy of Medicine, 
with papers contributed at a conference 
sponsored by the Academy in 1943. 
RADIO'S LISTENING GROUPS. By 
Frank Ernest Hill and W. E. Williams. 
Columbia University Press. 1941. 270p. 
Status of listening groups in the United 
States and Great Britain, with some 
reference to other European countries. 
RADIO ROADS TO READING. Edited 
by Julia L. Sauer. H. W. Wilson Com- 
pany. 1939. 236p. Library book talks 
broadcast to girls and boys. 
SCHOOL BROADCAST CONFERENCE 
PROCEEDINGS. By George Jennings 
(editor), 228 North LaSalle Street, Chi- 
cago. Reports of annual meetings, in- 
cluding utilization demonstrations. Also 
other publications on utilization practices, 
the teacher and the radio program, etc. 
SURVEY OF RESEARCH ON CHIL- 
DREN'S RADIO LISTENING. By Herta 
Herzog. Office of Radio Research, Colum- 
bia University. 1941. 84p. A survey of 
the literature in the field of children and 
their leisure time listening to the radio. 
TEACHING THROUGH RADIO. By 
William B. Levenson. Farrar & Rinehart. 
1945. 474p. Written by the director of radio 
activities in the Cleveland schools. 
TUNE IN FOR EDUCATION. By Frank 
Ernest Hill. National Committee on 
Education by Radio. 1942. 109p. A record 
of the eleven years (1980 -1941) of the 
National Committee on Education by 
Radio. (Obtainable from Payne Fund, 
1 Madison Ave., New York.) 
THE USE OF THE RADIO IN PARENT 
EDUCATION. By Sidonie M. Greenberg. 
University of Chicago Press. 1989. 95p. 
Report of a study conducted by the Child 
Study Association of America in co- 
operation with other groups. 

FREQUENCY MODULATION 

BROADCASTING'S BETTER MOUSE- 
TRAP. National Association of Broad 
casters (FM Department). 1940. 189. 
One of a series of small popular booklets 
to explain and promote FM, issued by 
FM Broadcasters, Inc. 
FM BROADCASTERS. INC., FIFTH 
ANNUAL MEETING REPORT. National 
Association of Broadcasters (FM Depart- 
ment). 1944. 66p. A booklet reprinting 
addresses, reports and discussions at the 
annual meeting in January 1944. 
FM FOR EDUCATION. U. S. Office of 
Education. 1945. 669. A manual of 
suggestions for planning, licensing and 
utilizing educational FM radio stations 
owned and operated by school systems, 
colleges and universities. 
FM: AN INTRODUCTION TO FRE- 
QUENCY MODULATION. By John F. 
Rider. John F. Rider Publisher, Inc. 
1940. 142p. Special attention is given to 
FM receivers and the general maintenance 
problems confronting radio servicemen. 
FREQUENCY MODULATION. By August 
Hund. McGraw -Hill. 1942. S75p. An 
engineering text covering both basic prin- 
ciple. and the design of commercial 
apparatus. Contains an eight-page biblio- 
graphy of periodical references. 
FREQUENCY MODULATION. By K. R. 
Sturley. Helton Press, Ltd. 1942. A 
paper-bound monograph, one in a series 
based on articles in Electronic Engineer- 
ing. 
HISTORY OF FREQUENCY MODULA- 
TION. National Association of Broad- 
casters (FM Department). 1944. 9p. 
Reprint of Major Edwin H. Armstrong's 
testimony before the Senate Interstate 
Commerce Committee on December 6, 
1943. From FM Radio-Electronics Engi- 
neering of March 1944. 
THE NEWSPAPERS AND FM RADIO. 
By Ernest L. Owen. School of Journalism 
Publications, Syracuse University. 1944. 
8p- A newspaper publisher's analysis. 
A REPORT TO AMERICA ON RADIO 
BROADCASTING. By National Citisene 
Political Action Committee. 1945. 8p. 
FM licensee, the report urges, should be 
granted to prevent concentration of 
control. 
NOTE: Several broadcasting and equip- 
ment manufacturing companies have is- 
sued important reports and brochures on 
frequency allocation problems in FM. 
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BIBLIOGRAPHY 
(Continued from page 571) 

LISTENER AND MARKET 
DATA 

ATTITUDES OF RURAL PEOPLE TO 
WAR RADIO SERVICE. Division of Pro- 
gram Surveys, Bureau of Agricultural 
Economics, U. S. Department of Agricul- 
ture. 1946. 141p. Based on a nationwide sur- 
vey requested by the Federal Communica- 
tions Commission. 
DAYTIME SERIALS AND IOWA WO- 
MEN. By Leda P. Summers. Radio 
Station WHO. Des Moines. 1943. 47p. A study of daytime serial listening in 
Iowa, made in cooperation with the Office 
of Radio Research of Columbia University. 
JOINT COMMITTEE STUDY OF RURAL 
RADIO OWNERSHIP AND USE IN THE 
UNITED STATES. SECTIONS 1-4. 
National Broadcasting Co. and Columbia 
Broadcasting System. 1939. A compre- 
hensive statistical study sponsored by 
the two networks. Sections 1, 2, 8 discuss 
the survey and give summaries; Section 4 
contains the complete tabulation.. 
THE KANSAS RADIO AUDIENCE OF 
1946. By F. L. Whan. University of Wichita: F. L. When. 88p. Continuation 
of annual series since 1937. 
NAB RADIO MARKET DATA HAND- 
BOOK. National Association of Broad - 
casters. 1943. 260p. A compilation cov- 
ering population, families, radio families 
and total retail trade, with separate 
tabulations for the food group. the gen- 
eral merchandise group, the apparel 
group, and drug stores. 
THE 1945 IOWA RADIO AUDIENCE 
SURVEY. By F. L. When. University 
of Wichita, Kansas: F. L. Whan. Con- 
tinuation of annual series since 1938. -- OCCUPIED DWELLING UNITS WITH 
RADIO. 1940. U. S. Census of Housing 
(Second Serie., General Characteristics). 
By states, and summaries. 
THE PATTERNING OF LISTENER 
ATTITUDES TOWARD RADIO BROAD- 
CASTS. By John Gray Peatman and 
Tore Hallonquist. Stanford University 
Press. 1946. 68p. A technical monograph 
on methods developed for analysing this 
subject. 
RADIO AUDIENCE MEASUREMENT. 
By Matthew N. Chappell and C. E. 
Hooper. Stephen Daye. 1944. 246p. A 
discussion of technique. by leaders in the 
field. 
RADIO'S DAYTIME SERIAL. Columbia 
Broadcasting System. 1945. 27p. Digest of 
a talk given by Frances Farmer Wilder. 
CBS Consultant on Daytime Programs, to 
educational and civic groups. 
REACHING JUVENILE MARKETS. By 
Evelyn E. Grumbine. McGraw -Hill Book 
Co., Inc. 1938. 430p. Radio is treated 
as one of the best avenues to juvenile 
favor. 
SOCIAL STRATIFICATION OF THE 
RADIO AUDIENCE. By Hugh M. Beville, 
Jr. Princeton Radio Research Project (Now Office of Radio Research, Columbia 
University). 1939. 106p. A collection of 
the extensive audience data developed by 
radio researchers. 
A STUDY OF RADIO LISTENING 
HABITS IN THE STATE OF OKLA- 
HOMA. By F. L. Whan. University of 
Wichita: F. L. When. 1944. 86p. For 
the period February - March 1944. 
A SURVEY OF DAYTIME RADIO 
LISTENING HABITS. Conducted by 
Foote, Cone & Belding. for the Blue 
Network Co. (now American Broadcasting 
Co.). 1943. 
SURVEY OF RADIO LISTENERS IN 
LOUISIANA. By Edgar A. Schuler. 
Louisiana State University. 1943. 77p. 
Designed to secure data for use in the 
planning of educational programs for 
Louisiana. 
U. S. RADIO OWNERSHIP BY COUN- 
TIES. Columbia Broadcasting System. 
1944. 164p. Total families and radio 
families, by counties, 1940 - 1944. 1940 
census data projected by the CBS Re- 
search Department. 
URBAN RADIO LISTENING IN THE 
UNITED STATES. Compiled on behalf 
of the broadcasting industry by NAB. 
March 1941. 40p. In cooperation with 
CBS and NBC. Based on a study con- 
ducted by Crossley, Inc. 

NEWS & SPECIAL EVENTS 

(Books by radio's foreign correspondents 
and their experiences, unless otherwise 
indicated.) 
ASSIGNMENT TO BERLIN. By Harry 
W. Flannery. Knopf. 1942. 439p. 
BERLIN DIARY. By William L. Shire, 
Alfred A. Knopf. 1941. 640p. 
EUROPE NOW. By H. V. Kaltenborn. 
Didier. 1945. 187p. 
THE FIFTY -TWO DAYS. By W. W. 
Chaplin. Bobbs- Merrill. 1944. 215p. An 
NBC reporter' story of the battle that 
freed France. 
FROM THE LAND OF SILENT PEOPLE. 

By Robert St. John. Doubleday, Doran & 
Co., Inc. 1942. 353p. Report on the 
Balkans by an NBC correspondent. 
"GO AHEAD, GARRISON!" By A. A. 
Schechter. Dodd, Mead & Co. 1940. 237p. 
A story of news broadcasting. 
HOW WAR CAME. By Raymond Gram 
Swing. W. W. Norton & Co., Inc. 1939. 
2669. A compilation of Mr. Swing's 
commentaries on MBS. 
I BROADCAST THE CRISIS. By H. V. 
Kaltenborn. Random House. 1938. 369p. 
The Czechoslovakian Crisis of 1958. Scripte 
from September 11 to October 2. 
I LIVE ON AIR. By A. A. Schechter and 
Edward Anthony. Frederick A. Stokes Co. 
1941. 683p. Experiences at NBC in news 
and special events. 
JOURNALISM ON THE AIR. By Dowl- 
ing Leatherwood. Burgess Publishing Co. 
1939. 100p. An abridged textbook for a 
course in radio journalism. 
JOURNEY INTO WAR. By John Mac - 
Vane. Appleton- Century. 1948. 830p. War 
and diplomacy h, North Africa. 
KALTENBORN EDITS THE NEWS. By 
H. V. Kaltenborn. Modern Age. 1937. 
1839. Contains a chapter on "Radio and 
the News." 
LAST TRAIN FROM BERLIN. By 
Howard K. Smith. Knopf. 1942. 859p. 
THE NEWS AND HOW TO UNDER- 
STAND IT. By Quincy Howe. Simon & 
Schuster. 1940. 260p. How to get "more 
pleasure and profit from following the 
news," including radio news and comment. 
NEWS IS A WEAPON. By Matthew 
Gordon. Knopf. 1942. 268p. Psycho- 
logical war by radio as well as other 
media. By s. former CBS news editor. 
PACIFIC BLACKOUT. By John Mc- 
Cuteheon Raleigh. Dodd, Mead. 1943. 
2449. 
PREVIEW OF HISTORY. By Raymond 
Gram Swing. Doubleday, Doran. 1943. 
282p. Broadcasts from 1938 - 1943. 
RADIO JOURNALISM. By Paul H. 
Wagner. Burgess Publishing Co. 1940. 
135p. Comprehensive approach to the 
basic techniques and problems of news- 
casting. 
SINGAPORE GOES OFF THE AIR. By 
Giles Playfair. Books, Inc. (distributed 
by E. P. Dutton.) 1948. 2739. 
SUEZ TO SINGAPORE. By Cecil Brown. 
Random House. 1942. 545p. 
THIS IS LONDON. By Edward R. 
Murrow. Simon & Schuster. 1941. 273p. 
TWELVE MONTHS THAT CHANGED 
THE WORLD. By Larry Lesueur. Knopf. 
1943. 346p. The War in Russia. 
UNITED PRESS RADIO NEWS STYLE 
BOOK. By Phil Newsom. United Press 
Associations. 1943. 42p. Designed pri- marily to assist those already experienced 
in newspaper writing to adapt their skill 
to radio news requirements. 

OTHER COUNTRIES 
THE BBC AND ITS AUDIENCE. By 
Basil Maine. Thomas Nelson and Sons, Ltd 
1939. 168p. A history of BBC by an 
Englishman. 
BBC AT WAR. By Antonia White. 
British Broadcasting Corporation. 1942. 
48p. Popular account, and well-illustrated. 
DATA AND RATES OF RADIO STATIONS 
IN THE OTHER AMERICAN REPUBLICS 
AND PUERTO RICO. U. S. Government 
Office of Inter -American Affairs. 1945. 
1449. A tabulation of basic information 
on radio stations in the other American 
countries. 
GENERAL REPORT ON THE DEVELOP- 
MENT AND ACTUAL SITUATION OF 
INTERNATIONAL RADIO FROM 1939 
TO 1942. International Broadcasting 
Union. (Union Internationale de Radio- 
diffusion). June 1943. 84p. An attempt 
to record main developments in radio in a 
war -torn world. In French. 
POLITICAL AND CONTROVERSIAL 
BROADCASTING. Canadian Broadcasting 
Corporation. 1944. 18p. Policies and 
rulings of the CBC, issued February 21, 
1944. 
RADIO TODAY. By Arno Huth. Geneva 
Research Centre. 1942. 160p. The state 
of broadcasting throughout the world, 
based on the best information available in 
1942. Vol. 12, No. 6 in the Geneva Studies. 

REGULATION, 
LEGAL ASPECTS 

AN ABC OF THE FCC. Federal Corn 
munications Commission. U. S. Govern 
ment Printing Office. 1940. 13p. Brie 
summary of FCC functions, in question 
and -answer form. 
THE COMMUNICATIONS ACT OF 1934. 
U. S. Government Printing Office. Revised 
to June 14, 1946. 83p. With amendments 
and index thereto. 
CONGRESS AND THE CONTROL OF 
RADIO BROADCASTING. By Carl 
Friedrich and Evelyn Sternberg. Harvard 
Radiobroadcasting Research Project. 1944. 
29p. No. 5 in Studies in the Control of 

Radio, issued at Harvard. Thi. study was 
originally published in The American 
Political Science Review, October and 
December 1943. 
THE CONTROL OF RADIO. By Jerome 
G. Kerwin. University of Chicago Press. 
1934. 27p. An inquiry into the social 
aspects of radio. 
FEDERAL COMMUNICATIONS COMMIS- 
SION ANNUAL REPORTS. U. S. Gov - 

ment Printing Office. 1935 to date. 
See Federal Radio Commission for earlier 
reports. 
FEDERAL RADIO COMMISSIO$. By 
Laurence F. Schmeckebier. Brookings 
Institution. 1932. 1629. History, activities 
and organization of the predecessor of the 
FCC. No. 65 in Service Monographs of 
the U. S. Government. 
FEDERAL RADIO COMMISSION AN- 
NUAL REPORTS, 1927 -1934. U. S. 
Government Printing Office. By the pre- 
decessor of the FCC. 
HEARINGS BEFORE THE SELECT 
COMMITTEE OF THE HOUSE TO 
INVESTIGATE THE FEDERAL COM- 
MUNICATIONS COMMISSION. (Lea 
Committee, H. Res. 21). 1943 -1944. U. S. 
Government Printing Office. 1944. Parts 
l-6. 49959. The investigating committee 
was originally headed by Rep. Cox, later 
by Rep. Lea. 
HEARINGS BEFORE THE SENATE 
COMMITTEE ON INTERSTATE COM- 
MERCE. (White Resolution, S. Res. 113). 
June 2 -20, 1941. U. S. Government Print- 
ing Office. 1941. 628p. Hearings to author- 
ise a study of the network rules and 
regulations promulgated in May, 1941, 
by the FCC. 
HEARINGS ON THE WHITE- WHEELER 
BILL (S. 814) TO AMEND THE COM- 
MUNICATIONS ACT OF 1934. U. S. 
Government Printing Office. 1944. 1022p. 
Testimony before the Senate Interstate 
Commerce Committee, November -December 
1943. 
THE LAW OF RADIO BROADCASTING. 
By A. Walter Socolow. Baker. Voorhis & 
Co. 1939. Two volumes. This work treats 
all branches of broadcasting in detail. be- 
ginning with the original radio law of 
1912. 
THE LAW OF RADIO COMMUNICA- 
TION. By S. B. Davis. McGraw -Hill. 1927. 
206p. One of the earliest texts on the sub- 
ject. 
LEGAL RESTRICTIONS ON THE CON- 
TENTS OF BROADCAST PROGRAMS 
IN THE U. S. By L. G. Caldwell. From 
the author. 75p. "Report to the Second In- 
ternational Congress on Comparative Law, 
The Hague, Aug. 4-10, 1987." 
PROPOSED CHANGES IN THE COM- 
MUNICATIONS ACT OF 1934. (THE 
SANDERS BILL, H. R. 5497.) U. S. 
Government Printing Office. 1942. Parts 
1.8. 10689. Testimony before the Com- 
mittee on Interstate and Foreign Com- 
merce of the House. 
A PUBLIC PRIMER. Federal Commu- 
nications Commission. 1941. 24p. A 
short introduction to radio, the FCC, the 
scope of its work, and its statutory re 
lation to broadcasting. 
RADIO LAW, PRACTICE AND PRO- 
CEDURE. By C. C. Dill. National Law 
Book Co. Inc. 1938. 353 p. History, prac- 
tice and procedure of radio law are dealt 
with by a co- author of the Radio Act of 
1927 and of the Communications Act of 
19344. 
RADIO LAWS OF THE UNITED STATES. 
Compiled by Elmer A. Lewis. U. S. 
Government Printing Office. 1943. 133p. 
RADIO NETWORKS AND THE FED- 
ERAL GOVERNMENT. By Thomas P. 
Robinson. Columbia University Press. 
1943. 278p. A comprehensive history of 
network broadcasting and its relationships 
to the Federal government. 
REPORT OF THE PROCEEDINGS BE- 
FORE THE FCC AT WASHINGTON, 
D. C., JUNE 6 .30, 1938. National Asso- 
ciation of Broadcasters. Vol. 1, Transcript; 
Vol. II, Exhibit.. Hearings on clear 
channels 

a 
nd superpower. 

REPORT ON CHAIN BROADCASTING. 
Federal Communications Commission. U. S. 
Government Printing Office. 1941. 153p. 
Report on the investigation of network 
operations by the FCC. Contains both 
the majority report and the additional 
view. of Commissioners Case and Craven. 
REPORT ON SOCIAL AND ECONOMIC 
DATA PURSUANT TO THE INFORMAL 
HEARING ON BROADCASTING. Federal 
Communciations Commission. U. S. Gov- 
ernment Printing Office. 1938. 197p. 
Data developed at hearings beginning 
October 5, 1936, on allocation improvements 
in the standard broadcast band. 
A SHORT HISTORY OF RADIO REGULA- 
TION. Federal Communications Commis- 
sion. 1941. 28p. Mimeographed summary 
of cases, ordere, etc. 

SHORTWAVE 

THE AXIS ON THE AIR. By Harold 
Ettlinger. Bobbe- Merrill. 1943. 318p 
By the author of a column of the same 
name in the Chicago Sun. 

BROADCASTING FOR DEMOCRACY. 
By Otto Friedmann. Allen & Unwin, Ltd. 
1942. 62p. Psychological and sociological 
discussion of democratic propaganda, par- 
ticularly broadcasting to foreign countries. 
LISTEN. HANS. By Dorothy Thompson. 
Houghton, Mifflin. 1942. 292p. Broadcast 
talks to Germany over CBS shortwave 
facilities. 
PROPAGANDA BY SHORTWAVE. Ed- 
ited by Harwood L. Childs and John B. 
Whitton. Princeton University Press. 
1942. 355p. A book by members of the 
staff of the Princeton Listening Center, 
who analyzed short wave propaganda for 
twenty months between 1939 -1941. 
RADIO GOES TO WAR. By Charles J. 
Rolo. Putnam'. 1941. 293p. The story 
of the international radio front which 
the author covered as a listener, trans- 
lator. and analyst of the Princeton 
Listening Center. 
SHORT -WAVE RADIO. By J. H. Reyner. 
Pitman. 1942. (3d Edition). I86p. A 
British resume in non -mathematical terms, 
of short-wave engineering knowledge. 
SHORT WAVE WIRELESS COMMUNI- 
CATION. By A. W. Ladner and C. R. 
Stoner. John Wiley & Sons, Inc. 1944. 
(Revised and enlarged). 5739. A text -book 
on the principles of short wave wireless, 
including ultra -short waves. 
WAR ON THE SHORT WAVE. By 
Harold N. Graved. Foreign Policy Asso- 
c' tion, Inc. 1941. 649. A report on 
shortwave propaganda techniques, by the 
director of the Princeton Listening Center. 

TECHNICAL ASPECTS 

(See also FM, Shortwave and Television 
BASIC RADIO. By J. Barton Hoag 
D. Van Nostrand. 1942. (6th printing). 
379p. The essentials of electron tubes 
and their circuits. 
COMMUNICATION ENGINEERING. By 
W. L. Everitt. McGraw -Hill Book Com- 
pany, Inc. 1937 (2nd Edition), 727p. 
A text -book of fundamental principles, 
with engineering applications. 
ELECTRONICS FOR BOYS AND GIRLS. 
By Jeanne Bendick. Whittleeey House. 
1944. 148p. An introduction to electronics. 
Foreword by Keith Henney, editor of 
Electronics. 
ELEMENTS OF RADIO. By Abraham 
Marcus and William Marcus. Prentice -Hall. 
1943. 699p. Prepared at the request of the 
War Department and the U. S. Office of 
Education. Edited by Ralph E. Horton. 
ENGINEERING ELECTRONICS. By 
Donald G. Fink. McGraw -Hill Book 
Company, Inc. 1938. 858p. By the man- 
aging editor of Electronics. For the 
practicing engineer with a good founda- 
tion in electricity but no specific training 
in electronic concepts and methods. 
FUNDAMENTALS OF RADIO. By 
Edward C. Jordan and others ; edited by 
W. L. Everitt. Prentice -Hall. 1942. 4009. 
The basic material of radio for all types 
of radio work, both civil and military. 
FUNDAMENTALS OF RADIO. By F. E. 
Terman. McGraw-Hill Book Co., Inc. 
1938. 458p. Basic principles of radio 
communication in a form suitable for 
use in an introductory radio course.. An 
abridged version of the author's Radio 
Engineering. 
GETTING ACQUAINTED WITH RADIO. 
By A. P. Morgan. Appleton- Century Co. 
1940. 286p. Basic principles of the 
science for the average person. with 
more technical details included for com- 
plete understanding. 
HOW TO PASS RADIO LICENSE 
EXAMINATIONS. By Charles E. Drew. 
John Wiley & Sons. 1944. (second 
edition). 320p. Buie information for 
examinations. 
HYPER AND ULTRA -HIGH FREQUENCY 
ENGINEERING. By Robert I. Sarbacher 
and W. A. Edson. John Wiley. 1943. 644p. 
For senior sudente of electrical engineering. 
MICROWAVE TRANSMISSION. By J. C. 
Slater. McGraw -Hill. 1942. 809p. Only 
text dealing exclusively with microwaves 
when published in 1942. Of an "inter- 
mediate range of difficulty." 
MODERN RADIO. By Kingdon S. Tyler. 
Harcourt, Brace. 1944. 2889. A book 
on the technical aspects and operations of 
radio for the person desiring a general 
knowledge. 
MODERN RADIO ESSENTIALS. By 
Kenneth A. Hathaway. American Tech- 
nical Society. 1948. 2479. A condensed 
treatise on fundamental principles. 
PRACTICAL RADIO COMMUNICATION. 
By Arthur R. Nilson and J. L. Hornung. 
McGraw -Hill. 1943. (2nd edition). 9279. 
Principles, systems, equipment and opera- 
tion, including very high and ultra -high 
frequencies and frequency modulation. 
PRINCIPLES OF RADIO. By Keith 
Henney. John Wiley & Sons, Inc. 1938 
(5th edition). 5349. An elementary text- 
book first published in 1930. 
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BIBLIOGRAPHY (Continued) 
RADIO. By Robert E. Williams and 
Charles A. Scarlott. American Book Co. 
1948. 2899. Written to conform to the 
pre- Induction course in fundamentals of radio as prepared by the War Department. 
THE RADIO AMATEUR'S HANDBOOK. 
American Radio Relay League. 1926 to 
date. Annual manuals of proven methods 
in apparatus construction and operation. 
RADIO ENGINEERING. By F. E. Terman. 
McGraw -Hill Book Co. 1937. (2nd Edi- 
tion.) 818p. Comprehensive engineering 
treatment of the more important vacuum - 
tube and radio phenomena. 
RADIO ENGINEERING HANDBOOK. By 
Keith Heaney. McGraw -Hill Book Com- 
pany, Inc. 1941 (3rd edition). 945p. 
By a staff of twenty -three specialists. 
RADIO ENGINEERS' HANDBOOK. By 
Frederick E. Terman. McGraw -Hill. 1943. 
1019p. A reference book summarizing the 
body of engineering knowledge that is the 
basis of radio and electronics. 
RADIO FOR THE MILLIONS. Popular 
Science Monthly. Grosset & Dunlap. 1943. 
192p. Technical articles by the editorial 
staff of Popular Science. 
RADIO OPERATING. By A. R. Nilson 
and J. L. Hornung. McGraw -Hill Book 
Company. Inc. 1940. (seventh edition). 
A standard technical radio review book, 
in question- and -answer form. 
RADIO TECHNICAL PLANNING 
BOARD. Miss Martha Kinzie, General 
Electric Co., Bridgeport. 1944. A series 
of panel reports and recommendations on 
technical aspects of frequency allocations 
and post -war development of the various 
radio services. 
STORY OF RADIO. By Orrin E. Dun- 
lap, Jr. Dial Press, Inc. 1935. 326p. A 
popular account largely devoted to the 
scientific aspects of radio. 
ULTRA - HICH - FREQUENCY RADIO 
ENGINEERING. By W. L. Emery. Mac- 
millan. 1944. 2959. An outgrowth of 
the pre -war Electronics Teachers' Con- 
ference at M. I. T. in 1941. For senior 
electrical engineering students. 
ULTRA - HIGH - FREQUENCY TECH- 
NIQUES. By Glenn Koehler, Herbert J. 
Reich and L. F. Woodruff; edited by J. G. 
Brainerd. D. Van Nostrand. 1942. 5709. 
Designed for senior students in electrical 
engineering and physics. Based on the 
course at M. I. T. "engendered by the 
war" for e gineers and physicists with 
training in the ultra -high frequency field. 
UNDERSTANDING RADIO. By Herbert 
M. Watson, H. E. Welch and G. S. Eby. 
McGraw -Hill, 1940. 603 p. A guide to prac- teal operation and theory. 
NOTE: These are only intended to be 
epreeentative of books published in the 

field of radio engineering. A complete 
ist is given in "Cumulative Book Index." 

TECHNIQUES AND CAREERS 
i 

(Unless otherwise indicated, the book 
in this section discuss general aspects o working for radio or the learning o 
special technique., as indicated by the various titles.) 
AIRLANES TO ENGLISH. By Holland 
D. Roberts and others. McGraw -Hill. 1942. 
601p. A guide to speaking, listening. 
reading. and writing, through speech and 
radio. 
BOTH SIDES OF THE MICROPHONE. 
By John S. Hayes and H. J. Gardner. 
J. B. Lippincott Co. 1938. 180p. A book 
on training for the radio; and on "what 
the listener should expect from his radio" 
in news, drama, sports, education, religion, 
music, etc. 
DO YOU WANT TO GET INTO RADIO? 
By Frank A. Arnold. Frederick A. Stokes 
Co. 1940. I40p. 
DOS AND DON'TS OF RADIO WRITING. 
By Ralph Roger.. Associated Radio 
Writers, Inc. 1937. 104p. 
EFFECTIVE RADIO SPEAKING. By 
William G. Hoffman and Ralph L. Rogers. 
McGraw -Hill. 1944. 2419. 
A HANDBOOK FOR AMATEUR BROAD- 
CASTERS. By Pauline Gibson. Scholas- 
tic Publications. 1937. 58p. A "complete 
and efficient little guide" for the amateur. 
HANDBOOK OF BROADCASTING. By 
Waldo Abbot. McGraw -Hill Book Com- 
pany. Inc. 1941 (second edition). 4229. 
HANDBOOK OF RADIO WRITING. By 
Erik Barnouw. Little, Brown & Co. 1989. 
806p. 
HANDBOOK OF SOUND EFFECTS.. 
Educational Radio Script Exchange. U. S. 
Office of Education. 1938. 27p. 
HOW TO BREAK INTO RADIO. By 
Robert De Haven and Harold S. Kahm. 
Harper and Brother.. 1941. 160p. 
HOW TO SPEAK AND WRITE FOR 
RADIO. By Alice Keith. Harper. 1944. 
236p. 
HOW TO WRITE FOR RADIO. By James 
Whipple. McGraw -Hill Book Company, Inc. 
1988. 4259. 
IS YOUR HAT IN THE RING? National 
Association of Broadcaster.. 1944. 14p. 
Suggestions for speaking on the radio. 

LISTEN IN. By Maurice Lowell. Dodge 
Publishing Co. 1997. 114p. A manual 
giving suggestions for the organization 
and operation of community radio groups. 
and to writers, artists and others with 
respect to techniques. 
MANUAL OF FOREIGN DIALECTS FOR 
RADIO. STAGE AND SCREEN. By Lewis 
and Margaret S. Herman. Ziff -Davis 
Publishing Co. 1943. 416p. Designed to 
fill the needs of actors, directors, producers, writers and tudents. 
MIKES DON'T BITE. By Helen Sioussat. 
L. B. Fischer. 1949. 303p. A guide to 
speaking over the radio by the CBS 
Director of Talks. Many anecdotes. 
NBC HANDBOOK OF PRONUNCIATION. 
Compiled by James F. Bender. Crowell. 
1948. 302p. A guide to meet the needs 
of NBC broadcasters. 
NEW FIELDS FOR THE WRITER. 
Edited by Stephen Moore. National Li- 
brary Press. 1939. 127p. Television. 
radio. film and drama. 
OCCUPATIONS IN RADIO. By Kenneth 
G. Bartlett and Douglas W. Miller. 
Science Research Associates. 1940. 48p. 
OFF MIKE. Edited by Jerome Lawrence. 
Duell, Sloan & Pearce. 1944. 1950. Radio 
writing by some of the nation's top radio 

ters. 
PRACTICAL RADIO WRITING. By 
Katharine Seymour and John T. W. 
Martin. Longman., Creen & Co. 1938. 
308p. 
THE PRODUCTION AND DIRECTION 
OF RADIO PROGRAMS. By John S. 
Carlile. Prentice -Hall. Inc. 1939. 397p. 
PROJECTS FOR RADIO SPEECH. By 
H. L. Ewbank and S. P. Lawton. Harper 
and Brothers. 1940. 168p. A manual for 
the student. 
RADIO AS A CAREER. By Julius L. 
Hornung. Funk and Wagnalls Co. 1940. 
2129. Mainly devoted to the technical 
side of radio. 
RADIO DIRECTING. By Earle McGill. 
McGraw -Hill Book Company, Inc. 1940. 
870p. 
RADIO DRAMATICS. By Ruth Carmen. 
Yorston Pub. 1937. I80p. Instruction 
lectures. 
THE RADIO HANDBOOK. By Howard 
Tooley. Northwestern Press. 1941. 112p. 
Suggestions for the radio director and 
technician. 
RADIO PRODUCTION DIRECTING. By 
A. R. Crews. Houghton, Mifflin. 1944. 
550p. 
RADIO SKETCHES AND HOW TO 
WRITE THEM. By Peter Dixon. Fred- 
rick A. Stokes Co. 1936. 274p. 

RADIO SOUND EFFECTS. By Joseph 
Creamer and William B. Hoffman. Ziff - 
Davis. 1945. 61p. A primer on sound 
effects and how they are made. Illustrated. 
RADIO WORKERS. Edited by Alice V. 
Keliher. Harper and Brothers. 1940. 569. 
A story, told in part by pictures, of 
occupations in radio. 
RADIO WRITING. By Max Wylie. Farrar 
& Rinehart, Inc. 1939. 550p. 
RADIO, YOUR STATION AND YOU. 
Association of the Junior Leagues of 
America, Inc. 1942. 98p. A guide to 
planning producing and promoting local 
radio programs in the children's and the 
community interpretative fields. 
SCRIPT - EASERS FOR RADIO COM- 
MERCIAL WRITERS. By Marynelle 
Williams. The Dietz Printing Co. 1944. 
227p. 
STAND BY FOR THE LADIES. By Ruth 
A. Knight. Coward McCann, Inc. 1939. 
179p. Experiences of women in radio. 
TALKING ON THE RADIO. By Orrin E. 
Dunlap, Jr. Greenberg. 1936. 216p. 
WHEN RADIO WRITES FOR WAR. 
Office of War Information. U. S. Gov- 
ernment Printing Office. 1943. 14p. A 
digest of practical suggestions on wartime 
radio scripts. 
WORKING FOR RADIO. National Asso- 
ciation of Broadcasters. 1944 (second edi- 
tion). 24p. Articles by authorities on 
eleven aspects of working for radio. 
WORLD WORDS: RECOMMENDED 
PRONUNCIATIONS. 402p. 1944. By 
Dr. W. Cabell Greet. Columbia University 
Press. Cuide to the pronunciation of names 
and place. in the news, prepared for CBS 
by the CBS speech consultant. 
WRITING FOR RADIO. By Frank Nag- 
ler. Ronald Press. 1938. 1609. 
YOUR CAREER IN RADIO. By Norman 
V. Carlisle and Conrad C. Rice. Dutton. 
1941. 189p. 

TELEVISION 

DICTIONARY OF RADIO AND TELEVI 
SION TERMS. By Ralph Stranger. Chem 
ice' Publishing Co. 1941. 252p. A quick 
reference, with explanations made as sim- 
ple as possible. 
4000 YEARS OF TELEVISION. By Rich- 
ard F. Hubbell. Putnam. 1942. 256p. A 
history of television for the layman. 
THE FUTURE OF TELEVISION. By 
Orrin E. Dunlap, Jr. Harper & Bros. 
1942. 194p. An executive of RCA offers "a 
guide to the new industry, and to those 
seeking careers and opportunities." 

GET READY NOW TO SELL TELEVI- 
SION. Caldwell -Clemente, Inc. 1944. 
1809. A guidebook for merchants. 
AN INTRODUCTION TO TELEVISION. 
By C. J. Hylander and Robert Redding. 
Macmillan Co. 1941. 207p. Historical 
development of television, and a survey of 
equipment. Non -technical, although two 
chapters give a fairly complete summary 
of the electrical principles involved. 
THE MYSTERIES OF TELEVISION. By 
Arthur Van Dyck. The House of Little 
Books. 1940. 55p. For the layman who 
desires the story of television in general 
terms. 
OFFICIAL YEARBOOK OF THE TELE- 
VISION INDUSTRY, 1944 -45. Television 
Broadcasters Association. 1945. 78p. Ad- 
dresses at the first annual conference of 
TBA, and articles by some of the leading 
figures in the industry. 
PRINCIPLES OF TELEVISION ENGI- 
NEERING. By Donald G. Fink. McGraw - 
Hill Book Company, Inc. 1940. 541p. 
1940 engineering knowledge and practice, 
from the studio camera to the home re- 
ceiver. 
PROCEEDINGS OF THE NATIONAL 
ELECTRONICS CONFERENCE. Illinois 
Institute of Technology (E. H. Schultz). 
1945. 6059. A report of the technical 
papers and activities at the first conference, 
in Chicago. October 6 -7, 1944. 
TELEVISION. By Harold Kellock. Edi- 
torial Research Reports. 1944. 36p. A 
general survey embracing scientific founda- 
tions, television in Europe and the United 
States, and a discussion of "rapid vs. re- 
strained commercial exploitation." 
TELEVISION. RCA Institutes Teehnical 
Press. Vol. I, 1936. Vol. II, 1937. Col- 
lected addresses and papers on the future 
of the new art and its recent technical de- 
velopments. 
TELEVISION BROADCASTING. By Len- 
ox R. Lohr. McGraw -Hill Book Company, 
Inc. 1940. 274p. Production, economica, 
technloue of the new art. 
TELEVISION -THE EYES OF TOMOR- 
ROW. By Captain William C. Eddy. Pren- 
tice -Hall. 1945. 319p. A general sum- 
mary of how television works and how its 
shows are produced. 
TELEVISION: A GUIDE FOR THE 
AMATEUR. By Sydney A. Moseley and 
H. McKay. Oxford University Press. 1936. 
144p. Non -technical descriptions of tele- 
vision progress and apparatus in England 
up to 1936. Mr. Moseley is now a radio 
commentator in this country. 
TELEVISION: THE REVOLUTIONARY 
INDUSTRY. By Robert E. Lee. Duell, 
Sloan & Pearce. 1944. 230p. A non- 
technical examination of the young indus- 
try, its problems, and future possibilities. 
Foreword by Dr. Lee De Forest. 
TELEVISION: A STRUGGLE FOR 
POWER. By F. A. Waldrop and J. Sor- 
kin. William Morrow and Co. 1938. 299p. 
Economics, technical developments and pat- 
e is are critically appraised in relation to 
television progress. 
TELEVISION. By V. K. Zwarykin and 
G. A. Morton. John Wiley & Sone. 1940. 
646p. Technical treatise on the electronics 
of image transmission. by RCA author. 
TELEVISION ENGINEERING. By J. C. 
Wilson. Sir Isaac Pitman and Sons, Ltd. 
1937. 492p. Essentials of television engi- 
neering in 1937, by an English engineer 
and former member of the CBS television 
department. Contains a brief foreword by 
J. L. Baird. 
TELEVISION HANDBOOK: LOOK AND 
LISTEN. By M. B. Sleeper. Henley. 1939. 
96p. A summary of 1939 television prac- 
tice for radio servicemen, set builders and 
students. 
TELEVISION MANUAL. By F. J. Camm. 
Chemical Publishing Co. 1943 (revised 
edition). 224p. Include. the many sec- 
ondary applications of television principles, 
as well as television itself. 
TELEVISION PROGRAMMING AND 
PRODUCTION. By Richard W. Hubbell. 
Murray Hill Books, Inc. 1945. 207p. A 
compilation of experience so far in pro- 
gramming and production. Includes more 
than 50 photographs illustrating produc- 
tion problems. 
TELEVISION SEMINAR. Radio Execu- 
tives Club of New York. 1944. Mimeo- 
graphed addresses on the present status and 
future prospects of television, delivered as 
e course of lectures in the summer of 1944. 
TFLEVISION STANDARDS AND PRAC- 
TICE. Edited by Donald G. Fink. Mc- 
Craw -Hill. 1943. 406p. Selected papers 
from the proceedings of the National Tele- 
vision System Committee and its panels. 
TELEVISION TODAY AND TOMORROW. 
By Lee De Forest. Dial Press. 1942. 
36Ip. A general discussion with material 
of interest both to laymen and to tech- 
nical students. 
TELEVISION TODAY AND TOMORROW. 
By Sydney A. Moseley and H. J. B. 
Chapple. Pitman. 1940 15th edition). 
179p. General summary of television de- 
velopment in England. and more technical 
chapters on principles and techniques. 
With a foreword by J. L. Baird, and an 
account of his work. 
THE VICTORY OF TELEVISION. By 
Philip Kerby. Harper & Bros. 1939. 120p. 
The status of television in 1999, and specu- 

lations on its future social role. 
WE PRESENT TELEVISION. By John 
Porterfield and Kay Reynolds. W. W. Nor- 
ton & Co. 1940. 298p. Several authori- 
ties in the field review the status of the 
art in 1940. 
NOTE: Several broadcasting and equip- 
ment manufacturing c mpaniee have issued 
important reports and brochures on the 
controversial issues of television. 

PUBLICATIONS PRIOR TO 
1936 OF SPECIAL INTEREST 

ADVERTISING BY RADIO. By Orrin E 
Dunlap, Jr. Ronald Press. 1929. 1869. 
An early source on the rise of the new 
advertising medium. 
AMERICAN VS. BRITISH SYSTEM OF 
RADIO CONTROL. Compiled by Ezra C. 
Buehler. H. W. Wilson Co. 1988. 361p. 
A debate manual. Vol. 8, No. 10 in The 
Reference Shelf series. 
BROADCAST ADVERTISING: THE 
FOURTH DIMENSION. By Frank A. Ar- 
nold. John Wiley & Sons, Inc. 1988. 
283p. Written for the general public and 
the college student. 
contains a brief survey of television. 
BROADCASTING IN THE UNITED 
STATES. National Association of Broad- 
casters. 1933. 191p. An aid to debaters 
in preparing and presenting arguments. 
Still useful despite date of publication. 
CONQUEROR OF SPACE. THE LIFE 
OF LEE DE FOREST. By Georgette Car - 
neal. H. Liveright. 1930. 2969. An 
authorized biography of the inventor. 
A DECADE OF RADIO ADVERTISING. 
By Herman S. Hettinger. University of 
Chicago Press. 1988. 354p. A compre. 
hensive history and survey of radio adver- 
tising to 1933. Valuable appendixes and 
statistical tables. 
ECONOMICS OF THE RADIO INDUSTRY. 
By Hiram L. Jome. A. W. Shaw Co. 1926. 
332p. One of the earliest sources on this 
subject. 
GATEWAY TO RADIO. By Ivan Firth 
and Gladys Shaw Erskine. The Macaulay 
Co. 1934. 319p. One of the earliest 
books on the radio techniques. Contains 
comment on the state of the radio art in 
1934. 
MEASUREMENT IN RADIO. By F. H. 
Lumley. Ohio State University. 1984. 
318p. A pioneer book in the field of radio 
research. 
PSYCHOLOGY OF RADIO, By Hadley 
Cantril and G. W. Allport. Harper and 
Brothers. 1986. 276p. (Reprinted: Peter 
Smith. 1941). The first comprehensive at- 
tempt on the part of psychologists to map 
out from their own point of view "the 
new mental world created by radio." Much 
of the material is based on experimental 
studies conducted at Harvard. 
RADIO. By Rudolf Arnheim. Faber & 
Faber, Ltd. 1935. 296p. A fundamental 
study emphasizing the peculiar character- 
istics and limitations of broadcasting as a 
distinct art. Considers radio in its scien- 
tific foundations in the laws of acoustics, 
and in the psychological effects of sound 
divorced from eight. 
RADIO IN ADVERTISING. By Orrin E. 
Dunlap, Jr. Harper & Brother. 1931. 
383p. A comprehensive handbook for 
advertisers, agencies and students. 
THE RADIO INDUSTRY. Harvard Gradu- 
ate School of Business Administration. 
A. W. Shaw Co. 1928. 330p. The story 
of radio's development as told by leaders 
of the industry to the students of the 
Graduate School of Business Administra- 
tion at Harvard during the academic year 
1927 -28. 
RADIO PERSONALITIES. Edited by Don 
Rockwell. Press Bureau, Inc. 1985. 2689. 
A pictorial and biographical annual. 
RADIO SPEECH. By Sherman P. Law- 
ton. Expression Co. 1934. 453p. An 
early source on the elements of radio writ- 
ing and radio speaking. Contains speci- 
men. for analysis. 
TEN YEARS BEFORE THE MIKE. By 
Ted Husing. Farrar & Rinehart. Inc. 
1935. 298p. By the CBS sports broad- 
caster. 
THIS THING CALLED BROADCASTING. 
By Alfred N. Goldsmith and A. C. Les- 
carboura. Henry Holt & Co. 1930. 362p. 
"A simple tale of an idea. an experiment, 
a mighty industry, a daily habit, and a 
basic influence in our modern civilization." 
USING RADIO IN SALES PROMOTION. 
By Edgar H. Felix. McGraw -Hill Book 
Co., Inc. 1927. 386p. One of the first 
books on the subject designed for advertis- 
ers, station managers and performers alike. 
VOICE AND PERSONALITY AS AP- 
PLIED TO RADIO BROADCASTING. By 
Tom H. Pear. John Wiley & Sons, Inc. 
1931. 247p. A pioneer study in such 
areas as voice characteristics, psychological 
problems of radio drama and "radio per- 
sonality." 
YOU'RE ON THE AIR. By Graham Mc- 
Namee. Harper & Brothers. 1926. 207p. 
Early years of radio by the NBC announcer. 
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Members of 

FEDERAL COMMUNICATIONS BAR ASSN. 
Asterisk () indicates now in military service 

For Officers and Directors, see page 579 

A 
Aaleck, Gordon Burt, 40 North Main St., 

Salt Lake City. Utah. 
Albertson, Fred W.. Munsey Bldg.. Wash - 

ington, D. C. 
Ashby, A. L., 30 Rockefeller Plaza, New 

York. N. Y. 
B 

Bailey. Clyde S., Munsey Bldg.. Washing - 
too. D. C. 

Baker, Philip M., 1101 Earle Bldg., Wash- 
ington, D. C. 

*Baldwin, James W., 201 Lincoln St.. 
Bethesda. Maryland. 

Beebe, Raymond N., 816 15th Street, N. W.. 
Washington. D. C. 

Beeler, Donald C., 914 National Press 
Bldg., Washington, D. C. 

Bennett, Andrew W., Edmonds Bldg., 
Washington. D. C. 

Benton, John E., 7411 New Post Office 
Bldg.. Washington, D. C. 

Berkman, Jack N., 708 Sinclair Bldg.. 
Steubenville. Ohio. 

Bingham, Herbert M., 921 Tower Bldg.. 
Washington, D. C. 

Bittinger. Harvey H., Insurance Exchange 
Bldg., Des Moines. Iowa. 

*Blanton, William N. Jr., Butler & Binion. 
3020 Gulf Bldg., Houston. Texas. 

Booth, R. M. Jr.. 921 Tower Bldg., Wash- 
ington, D. C. 

Bond, Frank, 222 Broadway, New York. 
N. Y. 

Brady, John B., 701 Colorado Bldg., Wash- 
ington, D. C. 

Brauner. Julius, Columbia Broadcasting 
System Inc., 485 Madison Avenue, New 
York, N. Y. 

Brenner, Jacob. 393 Seventh Avenue, New 
York 1. N. Y. 

Bronson, William H., 901 Commercial 
Bldg., Shreveport, La. 

Brown, James H., 404 Quackenbos Street. 
N. E.. Washington 11, D. C. 

Buchanan, E. Blaine, James Bldg.. Chat- 
tanooga, Tenn. 

Burstein. Herbert, 200 West 34th Street. 
New York 1. N. Y. 

C 

Caldwell, Louis G., B14 National Press 
Bldg., Washington, D. C. 

Callahan, Leonard D., 475 5th Avenue, New 
York. N. Y. 

Cailleter. Reed E., 650 So. Spring Street. 
Las Angeles. Calif. 

Cambron, Charles Ray, 355 Senate Office 
Bldg., Washington, D. C. 

Canfield, Austin F., 637 Woodward Bldg.. 
Washington. D. C. 

Cannon. David H.. 650 So. Spring Street. 
Los Angeles, Calif. 

Can, John P., Tower Bldg., Washington. 
D. C. 

Carrigan, Joe B., Station KWFT, Kemp 
Hotel, Wichita Falls, Texas. 

Carson, Bryon G., 501 Tower Bldg.. Wash- 
ington, D. C. 

Chopnick, Max, 9 East 46th Street, New 
York, N. Y. 

Clagett, John F., 917 15th Street, N. W.. 
Washington, D. C. 

Cleary. Leslie A.. Cleary & Zeit. 404 Stanis- 
laue County Office Bldg., Modesto. Calif. 

Cohen, Lester, Colorado Bldg., Washing- 
ton, D. C. 

Cohn, Marcus, 201 Evans Bldg., Washing- 
ton 5. D. C. 

Colin, Ralph F., 165 Broadway, New York, 
N. Y. 

Coaady, E. F.. 1331 G Street, N. W., 
Washington, D. C. 

Conrad, Edwin, 900 Gay Bldg., Madison. 
Wisconsin. 

Cowan, Arthur W. A.. 238 South 13th 
Street, Philadelphia 7, Pa. 

Cowgill, Harold G., 1026 Woodward Bldg.. 
Washington 5, D. C. 

Crook, Omar L., 520 Shoreham Bldg.. 
Washington 6, D. C. 

Curry, John R.. 010 Shoreham Bldg.. 
Washington, D. C. 

D 

Daly, Harry J.. Metropolitan Bank Bldg., 
Washington, D. C. 

David, Alan B., 1317 F Street, N. W., 
Washington. D. C. 

Davis, John Morgan 1332 Lincoln Liberty 
Bldg.. Philadelphia. Pa. 

Deechert, Philip, Tioga and C Streets. Phil- 
adelphia 34. Pa. 

Dempsey, William J., 815 15th Street, 
N. W.. Washington, D. C. 

Denslow, L. Alton, Colorado Bldg., Wash- 
ington, D. C. 

Diamond, Milton. Diamond, Robin, Botein 
& Mackay. 598 Madison Avenue, New 
York, N. Y. 

Diamond, Sidney A.. 2480 16th Street. 
N. W.. Washington, D. C. 
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Dixon, James A., 908 First National Bldg. 
Miami, Florida. 

Douglass, J. Darrell, Guardian Bldg., Cleve- 
land, Ohio. 

Drain, Dale D., 1422 F Street, N. W.. 
Washington, D. C. 

Driscoll, H. D., Suite 210, 1025 Connecti- 
cut Avenue, Washington, D. C. 

Dunbar, Frank C.. 3230 A. I. U. Bldg., 
Columbus. Ohio. 

Duvall, Charles F., 902 Earle Bldg.. Wash- 
ington, D. C. 

E 

Egolf, Willard D.. Wahl ngton. D. C. 
Emison, John Rabb. 500 Oliphant Bldg.. 

Vincennes. Ind. 
Etherton, Seddon L., 1103 Michigan Bank 

Bldg., 603 Woodward Avenue, Detroit 
26, Michigan. 

F 

Feen, A. Pearley, 119 So. Winooski Ave- 
nue, Burlington. Vermont. 

Fisher. Ben S., Earle Bldg., Washington. 
D. C. 

Fletcher. Frank U., Washington, D. C. 

Fly, James Lawrence, Suite 1444, 30 Rocke- 
fellow Plaza, New York 20. N. Y. 

Foe. Glen H., Wright Field, TSJAG, Day- 
ton, Ohio. 

Foley, James F., 1201 S. Barton Street. 
Arlington, Va. 

Francia. John J.. Raymond Commerce 
Bldg.. Newark, N. J. 

G 

Gallagher, James E. Jr., 1222 Real Estate 
Trust Bldg., Philadelphia, Pa. 

Galliher, O. R. Jr., P. O. Box #205, Bristol. 
Virginia. 

Gardner, Addison L. Jr., 231 South La- 
Salle Street, Chicago, Ill. 

George. Arthur T., 140 New Montgomery 
Street, San Francisco, Calif. 

George, Carl E., Hotel Statler, Cleveland. 
Ohio. 

Gerrity, Harry J., 1001 Hill Bldg., Wash- 
ington, D. C. 

Gibbons, John F., 67 Broad Street, New 
York 4. New York. 

Gibbs, Delbridge L., Radio Station WFAA. 
Dallas. Texas. 

Gollay, Benjamin. 26 West 43rd Street. 
New York 18, N. Y. 

Goodrich, Pierre F., 709 Electric Bldg., 
Indianapolis, Ind. 

Goodwin, Bernard, 1501 Broadway, New 
York, N. Y. 

Gordon, Spencer, Union Trust Bldg., Wash- 
ington. D. C. 

Granik, Theodore. 1627 K Street. N. W.. 
Washington, D. C. 

Green, Alfred A.. P. O. Box 430. Daytona 
Beach, Florida. 

Griffith, Kelley E., 914 National Presa 
Bldg.. Washington, D. C. 

*Guider, John W.. 810 Colorado Bldg.. 
Washington, D. C. 

H 

Haley, Andrew G., 110 Earle Bldg., Wash- 
ington, D. C. 

Hall, Charles M.. 306 Broadway, New York. 
N. Y. 

Hamlyn, John J., 911 7th Street. Sacra- 
mento 4. Calif. 

Hannon, William A., Insurance Exchange 
Bldg., Kansas City, Mo. 

Harmon, Bert, 1776 Broadway, New York. 
N. Y. 

Harris, C. Walter, Munsey Bldg., Wash- 
ington, D. C. 

Harry, Laurence W., Fostoria, Ohio. 
Hart, David A., 816 15th Street, N. W.. 

Washington, D. C. 
Harter, Dow W. 303 Hibbs Bldg., Wash- 

ington 5, D. C. 
Hausman, Howard L., 33 -21 165th Street. 

Flushing. L. I., New York. 
Hawley, Edmund S., 196 Broadway, New 

York 7. N. Y. 
Hayes, John C., Munsey Bldg.. Washing - 

ton, D. C. 
Hennessey, Philip J., Woodward Bldg., 

Washington, D. C. 
Henlott, Irving, 120 So. LaSalle Street. 

Chicago, Ill. 
Hidalgo, Edward K., 407 Union Trust 

Bldg., Washington. D. C. 
Hoyo, John Charles, Majestic Bldg., San 

Antonio, Texas. 
Hoshour, Harvey S.. 50 Oliver Street. Bos- 

ton, Mass. 

Hurley. John J.. 2023 Hillier Place, N. W., 
Washington. D. C. 

Hurt. Wilson. 1275 Pontiac St., Denver, 
Colo. 

Hurvits, Hyman, Navy Dept., Bureau of 
Ships. Washington 25, D. C. 

Hutchinson, Martin A., 732 -38 Central Na 
tional Bank Bldg.. Richmond. Va. 

Hyde, Charles A., 602 Engineers Sldg., 
Cleveland. Ohio. 

Ingebretsen, James C., 417 So. Hill Street. 
Los Angeles, Calif. 

Irwin, Ellis C.. 1417 Canal Bank Bldg., 
New Orleans, La. 

Irwin, Robert L., 1111 Munaey Bldg., 
Washington, D. C. 

J 
Jacobs. Carl M., 23rd floor. Union Central 

Bldg., Cincinnati, Ohio. 
Jacobs, Samuel, 75 State Street, Albany. 

New York. 
James. William R., 333 Roosevelt Bldg.. 

Los Angeles, Calif. 
Jameson, Guilford, 1100 Investment Bldg.. 

Washington, D. C. 
Jansky, Maurice M., 752 National Press 

Bldg., Washington, D. C. 
Jenerof, Meyer A., 100 State Street, Al- 

bany 7, New York. 
Johnston, E. D., National Press Bldg., 

Washington, D. C. 
Jones, Marion F.. 526 Denham Bldg., Den- 

ver 2, Colorado. 

K 
Kahn, Alexander, 176 East Broadway, New 

York, N. Y. 
Kaye, Sydney M., 165 Broadway. New York. 

N. Y. 
Keller, Joseph E., Munsey Bldg., Wash- 

ington, D. C. 
Kendall, John C., 356 -364 U. S. National 

Bank Bldg., Portland. Oregon. 
Kennedy. James A., 67 Broad Street. New 

York, N. Y. 
Kern, Howard L., Central Railroad Cotn- 

pany of New Jersey Law Department, 
143 Liberty Street, New York. N. Y. 

Kimball, Ralph H., 60 Hudson Street. 
New York. N. Y. 

King, John P., 644 East 89th Street, New 
York 28, N. Y. 

Kopiets, Frank M.. 1326 National Bank 
Bldg.. Detroit, Michigan. 

Koplovits, William C., 815 16th Street, 
N. W., Washington, D. C. 

Kossman, Jacob, 930 Commercial Trust 
Bldg., Philadelphia 2, Pa. 

Kowal, Leon J., 11 Beacon Street, Boston, 
Mass. 

Kurrie, Thomas, 622 State Life Bldg., In- 
dianapolis, Ind. 

L 
La Brunt, J. Harry, 1507 Packard Bldg.. 

Philadelphia. Pa. 
Ladner, Henry, 30 Rockefeller Plana, New 

York, N. Y. 
Lamb, Edward, Edison Bldg., Toledo. Ohio. 
Lamb, William H., 1835 Arch Street, 

Philadelphia. Pa. 
Lancaster. W. Emery, 715 W. C. U. Bldg.. 

Quincy. Ill. 
Landa, Alfons B., 816 15th Street. N. W.. 

Washington, D. C. 
Landon, S. Whitney, American Telephone 

& Telegraph Company, 32 Sixth Avenue, 
New York, N. Y. 

Leahy, William E., Shoreham Bldg., Wash- 
ington, D. C. 

Leonard, Donald S. (Capt.). Michigan 
State Police. Grand River and 7 Mile 
Road, Detroit, Michigan. 

Le Roy, Howard S., 412 -417 Colorado Bldg.. 
Washington, D. C. 

Levine, J. L., 518 Volunteer Bldg.. Chat- 
tanooga, Tenn, 

Levinson, Louis, 1622 Chestnut Street. 
Philadelphia, Pa. 

Levy. Isaac D., 1622 Chestnut Street, Phil- 
adelphia, Pa. 

Littiepage, John M., 832 Investment Bldg., 
Washington 5, D. C. 

Littlepage. Thomas P. Jr., 882 Investment 
Bldg., Washington 5, D. C. 

Lohnes, Horace L., Munsey Bldg., Wash- 
ington, D. C. 

Loucks. Philip G., National Press Bldg., 
Washington, D. C. 

Lovett, Eliot C.. 729 15th Street, N. W.. 
Washington, D. C. 

Mc 
McCauley, Raymond F., 959 Eighth Ave- 

nue, New York, N. Y. 
McDonald, Joseph A., National Broadcast- 

ing Co. Inc., RCA Bldg., 30 Rockefeller 
Plata, New York. N. Y. 

McDonough, Francis X.. Munsey Bldg., 
Washington, D. C. 

McKinney, Hayes. 105 West Adams Street. 
Chicago, Ill. 

M 
Margraf, Gustave. Union Trust Bldg., 

Washington. D. C. 
Masters, Keith. 33 N. La Salle Street, 

Chicago, Illinois. 
Mather, E. Everett Jr., 1835 Arch Street. 

Philadelphia. Pa. 
May, Phillip S., 1106 Lynch Bldg., Jack- 

sonville, Fla. 

May. Robert E., Shoreham Bldg., Wash- 
ington. D. C. 

Mayer, Henry, 19 W. 44th Street. New 
York, N. Y. 

Melnick, Morton F. 
Meurer, Raymond J.. 2863 Penobscot Bldg.. 

Detroit, Michigan. 
Meyer, Daniel W., 1776 Broadway, New 

York. N. Y. 
Meyers, Milton H., 182 Grand Street. 

Waterbury, Conn. 
Miles. Clarence W., Baltimore Trust 

Bldg., Baltimore, Md. 
Miller, Nevdle, 218 Munsey Bldg., Wash- 

ington. D. C. 
Miller, William E., Union Bank Bldg.. 

Pittsburgh, Pa. 
Milligan. Jacob L., Milligan & Kimberly. 

901 National Fidelity Life Bldg., 1002 
Walnut Street. Kansas City. Mo. 

Munger, Alfred C., 1110 First National 
Bank Bldg., Omaha, Nebr. 

N 
Niner, Isidor, 366 Madison Avenue. New 

York, N. Y. 

O 

O'Brien, Seymour, 2400 Baltimore Trust 
Bldg., Baltimore, Md. 

O'Bryan, Redick, Suite 1200, Title Guar- 
anty Bldg., St. Louis. Mo. 

Oehler, Karl F. 1865 Casa Ave., Detroit. 
Michigan. 

O'Hara, Thomas W., Rm. 4210, Dept. of 
Justice, Washington. D. C. 

O'Hare, Richard C., Bowen Bldg., Wash- 
ington, D. C. 

011iphant, Samuel Rutherford, National 
Broadcasting Company Inc., 80 Rocke- 
feller Plana, New York 20, N. Y. 

Oppenheimer, Monroe. Suite 412, Washing- 
ton Bldg., Washington, D. C. 

P 
Patens. Louis N., 5436 Arlington Street, 

Philadelphia, Pa. 
Patrick, Duke M., 810 Colorado Bldg.. 

Washington, D. C. 
Peck, Herbert M., 500 North Broadway. 

Oklahoma City. Okla. 
Perry, David R., 1700 N. Second Street. 

Harrisburg, Pa. 
Peycke, Tracy J.. Telephone Bldg., Omaha. 

Nebraska. 
Pierson. W. Theodore. 506 Munsey Bldg.. 

Washington. D. C. 
Pischke, Vail W., 914 National Press 

Bldg., Washington, D. C. 
Place, Russell P., 4332 Garfield St., 

N. W., Washington, D. C. 
Plock, Richard H., 406 -143 Tama Bldg.. 

Burlington, Iowa. 
Porter, George B., Earle Bldg., Washington. 

D. C. 
Porter, William A., 921 Tower Bldg., Wash - 

ington, D. C. 
Powell, Bolling R. Jr.. 725 13th St., N. W.. 

Washington, D. C. 
Powell, Garland W., Radio Station WRUF. 

Gainesville, Fla. 
Price, T. Brooke, 195 Broadway, New 

York, N. Y. 
Prime. E. Gardner. 
Prince, D. F., 816 16th Street, N. W.. 

Washington, D. C. 

Q 

Quigley, Frank, 195 Broadway, New York, 
N. Y. 

Quinlan, William A., 1317 F Street, N. W., 
Washington 4. D. C. 

Quinn, Frank B., 1415 Erie Trust Bldg.. 
Erie. Pa. 

Q 
err 

. 
John T.. 195 Broadway, New 

York. 

R 

Randall, C. P., Telephone Bldg., Omaha. 
Nebraska. 

Ray, John H., 195 Broadway, New York, 
N. Y. 

Ream, Joseph H., 486 Madison Avenue. 
New York. N. Y. 

Reams, Frasier. 303 Bell Bldg. Toledo, Ohio. 
Rennekamp, Kenneth E.. 513 -16 Berger 

Bldg. Pittsburgh, Pa. 
Reynolds, Charles R. Jr., 725 13th Street. 

N. W., Washington, D. C. 
Rhodes, Varro H.. 1110 First National 

Bank Bldg., Omaha, Nebr. 
Roberson, Frank, Munsey Bldg., Washing- 

ton. D. C. 
Roberts, Glenn D., 110 E. Main Street, 

Madison 8, Wisconsin. 
Robinson, C. Ray, Bank of America Bldg., 

Merced, Calif. 
Rollo, Reed T., National Press Bldg., 

Washington, D. C. 
Ronon, Gerald, 1222 Real Estate Trust 

Bldg., Philadelphia, Pa. 
Rorer, Dwight E., 1111 Munsey Bldg., 

Washingotn 4. D. C. 
Rosenbaum, Samuel, Land Title Bldg., 

Philadelphia, Pa. 
Russell. Percy H. Jr.. 914 National Press 

Bldg., Washington, D. C. 
Ryan, William, 122 W. Washington Ave- 

nue, Madison, Wisconsin. 

(Continued on page 575) 
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CONSULTING RADIO ENGINEERS 

H. V. ANDERSON & ASSOC.- 
American Bank Bldg., New Orleans 
12. Telephone: Raymond 0111. 
ANDREW CO. -363 E. 75th St.. Chi- 
cago 19. Telephone: Triangle 4400. 
Broadcast Engineering Division : Wal- 
ter F. Kean, chief engineer; Carl H. 
Meyer, field engineer. 
STUART L. BAILEY -Jansky & 
Bailey, National Press Bldg., Wash- 
ington, D. C. Telephone: Metropolitan 
5411. Associate: C. M. Jansky Jr. 
JOHN H. BARRON -Earle Bldg., 
Washington 4, D. C. Telephone: Na- 
tional 7757. 
WILLIAM E. BENNS -830 Gregg 
St., Columbia, S. C. Telephone: 7342. 
WILLIAM W. L. BURNETT -Wil- 
liam W. L. Burnett Radio Labora- 
tory, 4814 Idaho St., San Diego, Cal. 
Telephone: Talbot 4943. 
CHAMBERS & GARRISON -1519 
Connecticut Ave., Washington 8, D. 
C. Telephone: Columbia 8544. 
COLTON & FOSS -927 15th St., 
N.W., Washington 5, D. C. Telephone: 
Republic 3883. William L. Fass, pres- 
ident; Roger B. Colton, vice- president ; 

Joan LeFavre, secretary and treasur- 

er; Russell C. Coile, John A. Moffet 
radio engineers. 
COMMERCIAL RADIO EQUIP- 
MENT Co. -321 E. Gregory Blvd., 
Kansas City 5, Mo. Telephone: Jack 
son 5302. Engineers in charge of f re 
quency measurements: Earl Chamber- 
lin (night) ; L. O. Nigh (day). 15S4 
Cross -Roads -of -the - World, Hollywoot 
23, Cal. George Teffenu, manager 
Eastern Office: International Bldg.. 
Washington 4, D. C. Everett L. Dil 
lard, general manager. Telephone: 
District 1319. 
JOHN CREUT2 -Bond Bldg., Wash 
ington, D. C. Telephone: Republic 
2151. 
MURRAY G. CROSBY -Paul Godley 
Co., 10 Marion Road, Upper Mont- 
clair, N. J. Telephone: Montclair 
2 -7859. Laboratories: Great Notch, 
N. J. 
A. EARL CULLUM Jr.- Highland 
Park Village, Dallas 5, Tex. Tele- 
phone: Central 5159. Associates: C. 
M. Daniell, D. A. Peterson, R. L. 
Hammett. 
GOMER L. DAVIES -P.O. Box 71, 
College Park, Md. Telephone: War- 
field 9089. 

FEDERAL COMMUNICATIONS BAR ASSN. 
(Continued from page 574) 

S 

St. Clair, Orla, 808 N. Wayne Street. Apt. 
302, Arlington, Va. 

*Salisbury, F. C. 
Sammond. Frederic, 835 N. Water St.. 

Milwaukee. Wisconsin. 
Schapira, Maurice, 17 Academy Street, 

Newark. N. .1. 
Scharfeid. Arthur W., National Press 

Bldg., Washington, D. C. 
Schindler, C. E., 61 Kenyon Bldg. Louis- 

ville, Ky. 
Schroeder. Arthur IL, 218 Munsey Bldg., 

Washington, D. C. 
Sclawy, Leon L., Portland Bldg., 1129 

Vermont Ave., N. W., Washington, D. C. 
Scott, Frank D., 215 -17 Munsey Bldg.. 

Washington, D. C. 
Segal, Paul M., Woodward Bldg., Wash- 

ington, D. C. 
Shea, George F., 981 Tower Bldg., Wash- 

ington, D. C. 
Shuebruck, Peter, 30 Rockefeller Plaza. 

New York 20, N. Y. 
Simmons, J. Benjamin, Tower Bldg., 

Washington. D. C. 
Sirica, John .1., Shoreham Bldg., Wash- 

ington, D. C. 
Slaughter, Harrison T., 506 Munsey Bldg.. 

Washington, D. C. 
Smith. Bernard B.. 551 Fifth Avenue. New 

York, N. Y. 
Smith. George S.. Woodward Bldg., Wash- 

ington, D. C. 
Smith. Karl A., 810 Colorado Bldg.. Wash- 

ington, D. C. 
Smith, William Montgomery, 425 Union 

Trust Bldg., Washington, D. C. 
Smith. William P., Metropolitan Bank 

Bldg., Washington, D. C. 
*Snyder, Sherwood M., Union 'trust Bldg 

Rochester 4. N. Y. 
Socolow, A. Walter, 680 Fifth Avenue. 

New York, N. Y. 
Southmayd, John P., 902 Earle Bldg.. 

Washington, D. C. 
Sovik. Lawrence, Costello, Cooney & Fear - 

son, University Bldg., Syracuse, N. Y. 
Spearman John C., Munsey Bldg., Wash. 

ington, D. C. 
Spearman, Paul D. P., Munsey Bldg.. 

Washington. D. C. 
Sprague, E. Stuart, 36 W. 44th Street. 

New York 18, N. Y. 
Steen, John W., Westinghouse Electric 

Corporation, 2519 Wilkens Avenue, Balti- 
more, Md. 

Stephan, Albert E.. 807 Central Bldg.. Se- 
attle 4. Wash. 

Stollenwerck, Frank. National Press Bldg., 
Washington, D. C. 

Stover, C. Clark, American Broadcasting 
Co. Inc., 30 Rockefeller Plaza, New 
York, N. Y. 

Strauss, Samuel W., 300 Broadway, Cam- 
den. N. J. 

Strong, George E.. Washington, D. C. 
*Sullivan, Francis C., 2910 Glover Drive- 

way, N. W., Washington, D. C. 
Sutton, George 0., 1030 National Press 

Bldg., Washington, D. C. 
Swezey, Robert D., 1440 Broadway. New 

York. N. Y. 

T 
Taylor, Sutherland G., Columbia Broad- 

casting System Inc., 485 Madison Ave- 
nue. New York 22, N. Y. 

Thompson, Charles E., 1101 Earle Bldg.. 
Washington. D. C. 

Tiefenbrun, Joseph, 1450 Broadway. New 
York, N. Y. 

Titzck, Weidner, 709 Market Street, Cam- 
den, N. J. 

Tolman, David E.. Woodward Bldg., 
Washington, D. C. 

Tucker, John H., 901 Commercial Bldg.. 
Shreveport. La. 

Tully, Stephen Jr., Munsey Bldg., Wash- 
ington, D. C. 

Tumulty, Joseph P., 1317 F Street, N. W.. 
Washington, D. C. 

Turner, George B.. Crowath, Swaine & 
Moore. 15 Broad Street. New York. 
N. Y. 

Tyler, Varro E., 109 S. Ninth Street, Ne- 
braska City, Nebr. 

V 
Van Allen, John W., 1008 Liberty Bank 

Bldg., Buffalo, New York. 
Van Oradel. Ralph, 725 13th Street, N. W.. 

Washington. D. C. 
Vesey, Howard W., 815 15th Street, N. W., 

Washington, D. C. 
W 

*Walker, Henry B., Old National Bank 
Bldg.. Evansville, Ind. 

Walker, Ralph L., Munsey Bldg., Wash- 
ington. D. C. 

Wallace, Harold E., 530 Judge Bldg., Salt 
Lake City, Utah. 

*Warner, Harry P., 926 Woodward Bldg., 
Washington, D. C. 

Wayland, Charles V., Earle Bldg., Wash- 
ington, D. C. 

Webster, Bethuel M., 15 Broad Street, New 
York, N. Y. 

Weiner, Joseph L., 52 Wall Street. New 
York 5. N. Y. 

Welch Francis X.. 1038 Massey Bldg., 
Washington, D. C. 

Wender. Harry S., Woodward Bldg., 
Washington, D. C. 

Wheat, Carl 1., Shoreham Bldg., Washing- 
ton. D. C. 

*Wheeler, Edward, 815 15th Street, N. W.. 
Washington, D. C. 

Whissell, George B., 2305 Telephone Bldg., 
St. Louis. Mo. 

Williams, A. Rea, Investment Bldg., 
Washington. D. C. 

*Wilson, George O., 1019 Republic Bank 
Bldg., Dallas. Texas. 

*Wilson, Thomas Winfield, 9261 Shore 
Road, Apt. 524, Brooklyn. N. Y. 

Wittenburg, Ralph K., Hilp Bldg., Reno, 
Nevada. 

Wozencraft, Frank W., 917 15th Street, 
N. W., Washington 5. D. C. 

Wright. J. Warren, Bureau of Ships. 
Navy Dept., Washington. D. C. 

Y 
Young, Verne R.. 752 National Press 

Bldg., Washington, D. C. 
Yourd, Kenneth L. 

z 
Zagon. Samuel S., 6263 Hollywood Blvd., 

Los Angeles. Calif. 

GEORGE C. DAVIS -Munsey Bldg., 
Washington 4, D. C. Telephone: Dis- 
trict 8456. Associates: Wm. N. Greer, 
Joe W. Collier. 
PAUL A. deMARS -Raymond M. 
Wilmotte Inc., 1469 Church St., N.W., 
Washington 5, D. C. Telephone: De- 
catur 1231. 
DOOLITTLE RADIO Inc. -7421 S. 
Loomis Blvd., Chicago 36, Ill. Tele- 
phone: Radcliffe 4100. Officials: E. M. 
Dolittle, president ; Dudley Gray, vice - 
president and chief engineer. 
A. JAMES EBEL -805 W. Wash- 
ington St., Champaign, Ill. Telephone: 
9071. 
ELECTRONIC ENGINEERS -611 
E. Garfield Ave., Glendale 5, Cal. V. 
Watson, manager. 
EQUIPMENT ENGINEERING CO. 
-Colorado Bldg.. Washington 4. D. C. 
Branch : 600 Pickens St., Columbia 
19, S. C. 

CILLE BROS. -1108 Lillian Way. 
Hollywood 28. Telephone: Gladstone 
6178. Benson D. Gille, C. E. Taylor. 
GLENN D. GILLETT -National 
Press Bldg.. Washington 4, D. C. Tel- 
ephone: National 3373. Associate: 
Henry B. Riblet. 
PAUL F. GODI.EY -Paul Godley 
Co.. 10 Marion Road, Upper Mont- 
clair. N. J. Telephone : Montclair 
2 -7859. Laboratories: Great Notch, 
N. J. Telephone : Little Falls 4 -1000. 
RALPH P. GLOVER -1024 Superior 
St., Oak Park, Ill. 
DR. ALFRED N. GOLDSMITH - 
597 Fifth Ave., New York 17. Tele- 
phone: Plaza 3 -4150. 
JOHN V. L. HOGAN -730 Fifth 
Ave., New York 19. Telephone : Co- 
lumbus 5- 5536. Associates: R. W. 
Bristol. R. C. Curtis. Wilson Mall Jr. 
HOLEY & HILLEGAS -1146 Briar- 
cliff I'1.. N.E.. Atlanta. Telephone: 
Atwood 3328. W. J. HIoley. J. W. 
Hillegas, partners; I1. C. Hanson, 
Capt. J. R. Croy III, A.C. (on leave). 
associates. 
FREDERICK S. HOWES, PH.D.- 
McGill Univ. Engineering Bldg., Mon- 
treal, Que., Canada. 
GUY C. HUTCHESON -811 N. Syc- 
amore St., Palestine, Tex. Telephone: 
739. 
C. M. JANSKY Jr.- Jansky & Bailey, 
National Press Bldg., Washington 4, 
D. C. Telephone: Metropolitan 5411. 
Partner : Stuart L. Bailey. 
WALTER F. KEAN -114 Northgate 
Rd., Riverside, Ill. Telephone: River- 
side 2795. 
FRANK G. KEAR -Keor and Ken- 
nedy, 1703 K St., N.W., Washington 
6, D. C. Telephone: Republic 1951. 
JOHN J. KEEL -Earle Bldg., 
Washington 4, D. C. Telephone: Na- 
tional 6513. Associates : Paul L. Muel- 
ler, radio and electrical engineer; 
Joseph L. Wrenn, civil engineer ; R. 
H. Morgan, radio engineer. 
ROBERT L. KENNEDY -Fear and 
Kennedy, 1703 K St., N.W., Washing- 
ton 6, D. C. Telephone : Republic 1951. 
WORTHINGTON C. LENT -Lent & 
Poast, 1319 F St. N.W., Washington, 
D. C. Telephone: District 4127. 
LOHNES & CULVER- Munsey Bldg., 
Washington 4, D. O. Telephone: Dis- 
trict 8215. George M. Lohnes and 
Ronald H. Culver. 
MAY & BOND -1422 F St., N.W., 
Washington 4, D. C. Telephone: Re- 
public 3984. 
FRANK H. McINTOSH -710 14th 
St., N.W.. Washington 5. D. C. Tele- 
phone: Metropolitan 4477. 
MCKEY & SHAW -1108 16th St., 
N.W., Washington, D. C. Telephone: 
National 8982. Dixie B. McKey, 
Robert C. Shaw. 
McNARY & WRATHALI,-National 
Presa Bldg., Washington 4, D. O. Tele- 

phone: District 1205. James C. Mc- 
Nary, Grant R. Wrathall. 
NATIONAL DESIGN SERVICE - 
98 Liberty St., New York. Telephone: 
Beacon 3 -0207. Branch : 1129 Ver- 
mont Ave., N.W., Washington, D. C. 
Telephone: Republic 1464. 
LAVERNE M. POAST - Lent & 
Poast, 1319 F St., N.W., Washington, 
D. C. Telephone: District 4127. 

CARO RAY -991 Broad St., Bridge- 
port, Conn. Telephone : Bridgeport 
5 -2055. Caro W. Ray, chief engineer; 
George W. Travis, assoc. engineer; 
Angus Allport, field engineer. 
ANDREW D. RING -Ring & Clark. 
Munsey Bldg., Washington 4, D. C. 
Telephone : Republic 2347. (R. L. 
Clark on leave for military service). 
RITCH & GWALTNEY -Box 5222, 
State College Station, Raleigh, N. C. 

HAROLD B. ROTHROCK-301 N. 
Greenbrier St., Arlington, Va. Tele- 
phone: Chestnut 2267. 
HAROLD C. SINGLETON -1011 
SW. 8th Ave., Portland, Ore. Tele- 
phone : Beacon 6364. Alvin Barnard, 
associate. 
LT. COL. W. ARTHUR STEEL-63 
Sparks St., Ottawa, Ont., Canada. 
Telephone : 3 -9617. 

UNIVERSAL RESEARCH LABO! 
RATORIES -1 Nob Hill-Circle, San 
Francisco 6. Telephone: Douglas 5380. 
Royal V. Howard, director ; F. Rich - 
nrd Brace, George E. Davis, Allan A. 
Kees, Melvin P. Klein, Alfred E. 
Towne, associates. Hollywood Branch : 

6757 Hollywood Blvd. Telephone: 
Hollywood 8282. 
ERNEST J. VOGT -2055 Garfias 
Drive, Pasadena 7, Cal. Telephone: 
Sycamore 7 -8839. 
WASHINGTON INSTITUTE OF 
TECHNOLOGY -5005 Calvert Rd.. 
College Park, Md. Telephone: War - 
field 9000. 
ROBERT L. WEEKS -Russ Bldg., 
San Francisco. Telephone: Douglas 
8587. 
WELDON & CARR -1605 Connecti- 
cut Ave.. Washington, D. C. Tele- 
phone : Michigan 4151. James O. Wel- 
don, Lester H. Carr, Arthur Goodnow, 
Ross Hilker. 
NATHAN WILLIAMS -20 Algoma 
Blvd., Oshkosh, Wis. Telephone: 
Blackhawk 22. 

RAYMOND M. WILMOTTE -Ray- 
mond M. Wilmotte Inc., 1469 Church 
St., N.W., Washington, D. C. Tele- 
phone: Decatur 1231. Branch : 236 
W. 55th St., New York 19. Telephone: 
Circle 5 -7995. Associates: Paul A. 
deMars, Jackson & Moreland. 
HERBERT L. WILSON -1018 Ver- 
mont Ave., N.W., Washington 5. Tel- 
ephone: National 7181. Edward Ian - 
nelli. Karl Gerhard, George T. Con- 
rad. associates. 
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SERVICES RELATED TO THE BUSINESS OF BROADCASTING 

ADVERTISING AND 
TRADE ASSOCIATIONS 

THE ADVERTISING COUNCIL 
Inc. -11 W. 42nd St., New York 18. 
Telephone : Bryant 9-3641. Officers: 
James W. Young, chairman ; Paul 
B. West, William Reydel, Kerwin H. 
Fulton, vice chairmen ; Frederic R. 
Gamble, secretary-treasurer ; Irwin 
Robinson, director of public relations; 
George P. Ludlam, radio director; 
Douglas Meldrum, office manager. 
Washington office : 1010 Vermont Ave. 
Telephone District 9043; Theodore S. 
Repplier, president ; Allan M. Wilson, 
staff manager. 
ADVERTISING FEDERATION OF 
AMERICA -330 W. 42nd St.. New 
York 18. Telephone : Bryant 9 -0430. 
Officers : J. M. Dawson, chairman of 
board ; E. G. Borton, president. 

"ERICAN ASSOCIA T I O N OF 
ADVERTISING AGENCIES - 420 
Lexington Ave. New York. Telephone: 
Lexington 2.7t80. Officers : Frederic 
R. Gamble, president; Richard Comp- 
ton, Compton Advertising, New York, 
chairman of the board; Sigurd S. 
Larmon, Young & Rubicam Inc., 
vice-chairman ; John L. Anderson, 
McCann- Erickson, New York, secre- 
tary- treasurer. Radio Broadcasting 
Committee: A. K. Spencer, J. Walter 
Thompson Co., New York, chair- 
man ; Joseph Katz, The Joseph Katz 
Co., Baltimore ; Arthur Pryor Jr., 
BBDO, New York ; R. J. Scott, 
Schwimmer & Scott, Chicago ; Chas. 
T. Ayres, Ruthrauff & Ryan, New 
York ; L. T. Bush, Compton Adver- 
tising, New York ; Gordon D. Cates, 
Young & Rubicam Inc., New York; 
Walter Craig, Benton & Bowles, New 
York ; T. F. Harrington, Ted Bates 
Inc., New York ; Myron P. Kirk, 
Kudner Agency Inc., New York; 
Dwight Mills, Kenyon & Eckhardt, 
New York ; Lawrence L. Shenfield, 
Doherty, Clifford & Shenfield, New 
York ; Mac Wilkins, Mac Wilkins & 
Cole & Weber, Portland, Ore.; C. Burt 
Oliver, Foote, Cone & Belding. Holly- 
wood ; Harlow P. Roberts, Goodkind, 
Joice & Morgan, Chicago. Subcommit- 
tee, Radio Time Buyers: Carlos Fran- 
co, Young & Rubicam, New York, 
chairman Charles T. Ayres, Ruth - 
rauff & Ryan, New York ; Murray 
Carpenter, Compton Advertising, New 
York ; Gordon Mills, Kudner Agency 
Inc., New York ; Linnea Nelson, J. 
Walter Thompson Co., New York; 
Helen Wilbur, Doherty, Clifford & 
Shenfield, New York ; Frank Palmer, 
Kenyon & Eckhardt, New York ; R. 
Van Nostrand, Benton & Bowles, New 
York ; Frank Silvemail, BBDO, New 
York. 

AMERICAN MARKETING ASSN - 
George Allen, CAB, president New 
York chapter, 11 W. 42nd St., New 
York, N. Y., Circle 6 -6100; Donald E. 
West, McCall Corp., vice -president; 
Caroline E. Alber, N. Y. chapter sec- 
retary ; Douglas, Taylor, McKinsey 
& Co., Treasurer. Directors: Arno 
Johnson, J. Walter Thompson; Victor 
Pelz; Carl H. Henrikson Jr., J. M. 
Mathes Co. 

AMERICAN NEWSPAPER PUB- 
LISHERS ASSOCIATION - 370 
Lexington Ave., New York 17. Tele- 
phone: Caledonia 5 -2000. Officers: 
William G. Chandler, president; David 
W. Howe, vice- president; Norman 
Chandler, secretary; Edwin S. Friend- 
ly, treasurer; Cranston Williams, gen- 
eral manager. Branch offices : 360 N. 
Michigan Ave., Chicago 1. Telephone: 
Franklin 8746. George N. Dale, man- 
ager. 

ASSOCIATION OF CANADIAN 
ADVERTISERS -65 Richmond St. 
W. Toronto 1. Telephone: Adelaide 
8047. L. E. Phenner, Canadian Cel- 
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lucotton Products Co. Ltd., Toronto, 
president ; Neil B. Powter, Howard 
Smith Paper Mills Ltd., Montreal; 
Harold J. G. Jackson, Chrysler Corp. 
of Canada Ltd., Windsor ; Gee. S. 
Bertram, Swift Canadian Co. Ltd., 
Toronto, Lee Trenholm, Underwood 
Ltd., Toronto, vice-presidents ; J. P. 
Lyons, Manufacturers Life Insurance 
Co., Toronto, treasurer; Athol Mc- 
Quarrie, managing director. Directors: 
D. E. Bankart, Northern Electric Co. 
Ltd., Montreal; Robt. E. Day, Bulova 
Watch Co. Ltd., Toronto ; J. G. Hagey, 
B. F. Goodrich Rubber Co. of Canada 
Ltd., Kitchener ; John W. Lawrence, 
Borden Co. Ltd., Toronto ; R. Harold 
Smyth, Dominion Rubber Co. Ltd., 
Montreal ; A. Usher, RCA, Montreal ; 

Hedleigh T. Venning, Shirriff's Ltd., 
Toronto ; Muriel Whitlock. Courtaulds 
Ltd., Montreal ; C. H. Willis, Apple - 
ford Paper Products Ltd., Hamilton. 

ASSOCIATION OF NATIONAL 
ADVERTISERS Inc. -285 Madison 
Ave.. New York 17. Telephone : Mur- 
ray Hill 5 -9167. Officers : C. C. Carr, 
chairman of the board ; Paul S. Elli- 
son, Sylvania Electric Products Inc. 
and J. P. Miller, Pet Milk Sales Corp., 
vice- chairman : Paul B. West, presi- 
dent ; Albert Brown, treasurer; E. T. 
Batchelder, secretary. 

CANADIAN ASSOCIATION OF 
ADVERTISING AGENCIES - 320 
Bay St.. Toronto, Ont. Telephone: 
Elgin 5351. Officers: J. W. Thain, 
McKim Advertising Ltd.. president; 
T. L. Anderson, Cockfield -Brown & 
Co. Ltd., vice -president, Harry M. 
Tedman, J. J. Gibbons Ltd., treasurer. 

FINANCIAL ADVERTISERS AS- 
SOCIATION -231 South LaSalle St., 
Chicago 4, Telephone: State 5547. 
President: J. Lewell Lafferty; Execu- 
tive Vice -President: Preston E. Reed. 

NATIONAL ASSN. OF MANUFAC- 
TURERS -14 W. 49th St., New York. 
Telephone : Circle 5.6800. President: 
Robert R. Wason, Manning, Maxwell 
& Moore, New York ; Honorary Vice- 
President : Howard Coonley. Walworth 
Co., New York Executive Vice Presi- 
dent : Walter B. Weisenburger, NAM; 
Secretary : Noel Sargent. NAM; 
Treasurer : Kenneth R. Miller. NAM ; 

Chairman of the Board: Ira Mosher, 
Russell Harrington Cutlery Co., South- 
bridge. Mass. ; Chairman of executive 
committee : Robert Gaylord. Ingersoll 
Milling Machine Co., Rockford. Ill.; 
Chairman of finance comm.: F. C. 
Crawford. Thompson Products, Inc., 
Cleveland. 

NATIONAL RETAIL DRY GOODS 
ASSN. -101 W. 31st St., New York 1. 
Telephone : Pennsylvania 6 -2155. Offi- 
cers: Lew Hahn, general manager and 
treasurer; Benjamin H. Namm. presi- 
dent; Llewellyn Harries, manager, 
sales promotion div. Branch : Wash- 
ington, D. C., Munsey Building. 

PACIFIC ADVERTISING ASSO- 
CIATION- Monadnock Bldg.. San 
Francisco 5. Telephone : Garfield 6868. 
Officers : Charles A. Storke, president; 
Charles W. Collier, managing director; 
Lela M. Huey, executive secretary. 

PREMIUM ADVERTISING ASSO- 
CIATION OF AMERICA 45 West 
45th St.. New York 19. Telephone: 
Bryant 9 -2354. President : Wm. L. 
Sweet. Secretary : Howard W. Dunk. 

THE PROPRIETARY ASSOCIA- 
TION OF AMERICA -810 18th St., 
N. W., Washington 6, D. C. Tele- 
phone : National 1914. Officials : Dr. 
Frederick J. Cullen, Washington, ex- 
ecutive vice-president ; James Hill Jr., 
Sterling Drug Inc., New York, presi- 
dent ; A. K. Berta, secretary-treas- 
urer. 

FREQUENCY MEASURING 
SERVICES 

COMMERCIAL RADIO EQUIP- 
MENT Co. -321 E. Gregory Blvd., 
Kansas City 5, Mo. Telephone : Jack- 
son 5302. Engineers in charge of fre- 
quency measurements : Earl Chamber- 
lin (night) ; L. O. Nigh (day). 1584 
Cross- Roads -of -the World, Hollywood 
28, Cal. George Teffeau, manager. 
Eastern Office : International Bldg., 
Washington 4, D. C. Everett L. Dil- 
lard, general manager. Telephone: 
District 1319. 

DOOLITTLE RADIO Inc. -7421 So. 
Loomis Blvd., Chicago 36. Tele- 
phone : Radcliffe 4100. President E. M. 
Doolittle ; Vice -President and Chief 
Engineer : Dudley Gray ; Sales Man- 
ager: H. V. Carlson. 

RCA COMMUNICATIONS Inc. -66 
Broad St., New York 4. Telephone: 
Hanover 2 -1829. Vice -President and 
General Manager : T. H. Mitchell. 
Commercial Manager : Louis de Bot - 
tari. Branch: Riverhead, L. I., N. Y.; 
telephone, 2290; manager, E. C. 
Rundquist. Branch: San Francisco 8, 
Cal.; telephone, Garfield 4200; man- 
ager, H. E. Austin. 

STANDARD MEASURING & 
EQUIPMENT CO. -Enid, Okla. Tel- 
ephone: 877. 

VAN NOSTRAND RADIO ENGI- 
NEERING SERVICE -339 Leland 
Terrace. N. E., Atlanta, Ga. Tele- 
phone Dearborn 4774. 

WASHINGTON INSTITUTE OP 
TECHNOLOGY -5005 Calvert Rd., 
College Park, Md. Telephone: War 
field 9000. General Manager : Gomer 
L. Davies; Supervisor, frequency 
monitoring section : J. W. Hutton; 
Director Engineering Division: O. B. 
Knudson. 

MARKET RESEARCH AND 
MARKETING GROUPS 

ADVERTISING RESEARCH 
FOUNDATION Inc. -11 W. 42nd St., 
New York 18. Telephone : Circle 
6 -6106. Stuart Peabody, chairman of 
board ; Otis A. Kenyon, vice -chairman 
Frederic R. Gamble, treasurer ; Paul 
B. West, secretary ; A. W. Lehman, 
managing director. Directors : Lee H. 
Bristol, Allan Brown, Gordon H. Cole, 
Richard Compton, Felix W. Coste, B. 
B. Geyer, Everett J. Grady, Carleton 
Healy, H. H. Kynett. H. K. McCann. 
Allyn B. McIntire, William G. Pal- 
mer, D. P. Smelser, Howard D. Wil- 
liams. 

AUDIENCE RESEARCH SERVICE -58 E. Washington Blvd., Chicago 
2. Telephone : Randolph 8150. Gordon 
Buck, Ted Buck. 

A. S. BENNETT ASSOCIATES - 
512 Fifth Ave., New York. Telephone: 
Pennsylvania 6 -0646. Archibald S. 
Bennett, owner. (National consumer 
and dealer research.) 

BROADCAST MEASUREMENT 
BUREAU -270 Park Ave., New 
York 17. Telephone : Eldorado 5 -1620. 
Hugh Feltis, president ; J. Harold 
Ryan, Fort Industry Co., Toledo, 
chairman of the board ; Paul West, 
president Assn. of National Adver- 
tisers, 1st vice-chairman ; Frederic 
R. Gamble, president American Assn. 
of Advertising Agencies, 2nd vice- 
chairman ; Roger W. Clipp, WFIL, 
Philadelphia, secretary - treasurer. 
Members of the Board: 

BROA 

NAB -Messrs. Ryan, Clipp ; Dr. 
Frank M. Stanton, CBS New York 
vice-president ; Frank M. Russell, 
NBC Washington vice-president ; Rob- 
ert T. Mason, WMRN Marion, O.; 
Joseph O. Maland, WHO, Des Moines. 

ANA -Mr. West ; Joseph M. Allen, 
assistant vice -president and advertis- 
ing manager, Bristol -Myers Co. ; Rob- 
ert F. Elder, director of market re- 
search, Lever Bros. Co. ; Lowrie Crites, 
General Mills, Minneapolis ; J. A. 
Miller, advertising director and sales 
promotion manager, Standard Oil Co. 
of New Jersey ; Donald B. Steller, 
advertising director, Standard Brands 
Inc. 

AAAA -Mr. Gamble: Leonard T. 
Bush, vice- president, Compton Adv. 
Agency ; Carlos Franco, head of sta- 
tion relations, Young & Rubicam; 
Linnea T. Nelson, chief timebuyLer, J. 
Walter Thompson Co.; D. E. Robin- 
son, director of research, Sherman K. 
Ellis Co., New York ; Melvin Brorby, 
vice -president, Needham, Louis and 
Brorby. 

BUREAU OF BROADCAST MEAS- 
UREMENT- Federal Bldg., Toronto. 
Telephone : Adelaide 8047. L. E. Phen- 
ner, Canadian Cellucotton Products 
Co. Ltd., Toronto, president - Adrian 
Head, J. Walter Thompson Co. Ltd., 
Toronto, vice- president ; Athol Mc- 
Quarrie, Assn. of Canadian Advertis- 
ers Inc., Toronto, secretary -treasurer. 
Directors : H. N. Stovin, Horace N. 
Stovin á Co., Toronto ; W. T. Crans- 
ton, CKOC, Hamilton ; E. A. Weir, 
CBC, Toronto ; C. R. Vint, Colgate - 
Palmolive -Peet Co. Ltd., Toronto ; A. 
Usher, RCA Victor Co. Ltd., Mon- 
treal ; J. A. MacLaren, MacLaren Ad- 
vertising Co. Ltd., Toronto ; H. M. 
Tedman, J. J. Gibbons Ltd., Toronto. 

WALTER P. BURN -17 Washing- 
ton St., Middlebury, Vt. Telephone: 
593. (Market studies, charts, maps; 
specializes in use and interpretation 
of available government data.) 
WALTER P. BURN á ASSOC. INC. 
-New York. (See Noble & Swars 
Inc.) 

CANADIAN FACTS LTD. -19 Me- 
linda St., Toronto, Ont. Telephone: 
Adelaide 2067. John F. Graydon, 
president ; Mrs. G. A. Case, director 
of personnel ; George Severs, chief 
statistician. Branch Office : 1511 
Bishop St., Montreal. Telephone : Lan- 
caster 3852. Ethel Colwen, vice presi- 
dent. 

C. C. CHAPELLE CO. -188 W. 
Randolph St., Chicago 1. Telephone: 
Central 8814. New York Office : 233 
Broadway. Telephone : Rector 2 -5640. 

ROBERT S. CONLAN á ASSOCI- 
ATES -New York Life Bldg., Kansas 
City 6. Telephone : Victor 3038. 
Robert S. Conlan, principal ; John L. 
Guyant, general manager; C. J. Con- 
Ian, associate ; G. C. Zander, associate. 

COOPERATIVE ANALYSIS OF 
BROADCASTING (CAB) -11 W. 
42nd St., New York 18. Telephone: 
Circle 6 -6100. A. W. Lehman, 
president ; George H. Allen, man- 
ager and secretary ; Bernard C. 
Duffy, chairman ; Robert B. Brown, 
treasurer. Other Board members : For 
ANA : William N. Connolly, D. P. 
Smelser, J. D. Bohan. For AAAA: 
George H. Gallup, A. K. Spencer, 
L. D. H. Weld. For Networks : Edgar 
Kobak, Frank E. Mullen, Chester J. 
LaRoche, Frank Stanton. (Non -profit 
mutual organization operated by a 
Board of Governors nominated by the 
Association of National Advertisers 
and the American Association of Ad- 
vertismi Agencies and with represent- 
atives of the four networks. Research 
organization supplying data on the 
national popularity of network pro- 
grams.) 
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CROSSLEY Inc. -4 Mercer St, 
Princeton, N. J. and 330 W. 42nd St.. 
New York 18. Telephone: Bryant 
9 -5462. Archibald M. Crossley, presi- 
dent; James A. Ward, vice -president. 

EGERT RESEARCH ASSOCIATES 
Inc. -595 Madison Ave., New York 
22. Telephone: Eldorado 5 -1294. Helen 
Egert, president. (Nation -wide mark- 
et research, rural and urban.) 

ELLIOTT -HAYNES Ltd. -25 King 
St., Toronto, Ont. Telephone: Adelaide 
8464. Walter E. Elliott, president; W. 
Paul Haynes, Dr. Matthew N. Chap- 
pell, vice -presidents; E. R. Comte, 
treasurer; J. Myles Leckie, secretary. 
Branch: Sun Life Bldg., Montreal. 
Telephone: Plateau 6494. Branch: 51 
E. 42nd St., New York. 

FACTS CONSOLIDATED -111 Sut- 
ter St., San Francisco. Telephone: 
Douglas 2445. Principals: Roy S. 
Frothingham and Dorothy D. Corey. 
Loa Angeles Office: 8461 Melrose 
Place. Telephone: Wyoming 3181. (Ra- 
dio telephone surveys á sales & ad- 
vertising research.) 

FACT FINDERS ASSOCIATES 
Inc. -400 Madison Ave., New York. 
Telephone: Plaza 3 -6941. E. Rindfuaz, 
president; Frank R. Coutant, man- 
aging director. 

EDGAR H. FELIX -1127 N. Ken- 
tucky St., Arlington, Va. Telephone: 
Glebe 6198. 

CHARLES C. FLARIDA, JR. Inc.- 
Graybar Bldg., New York. Telephone: 
Murray Hill 3 -5876. Charles C. Flari- 
da, Jr., president; T. J. Lynch, treas- 
urer. 

ALVIN M. GOLDBERG- Brisbane 
Bldg., Buffalo 3, N. Y. Telephone : 

Madison 4340. New York Office: 521 
Fifth Ave. Telephone: Vanderbilt 
6 -3937. (Audience surveys.) 

GRAHAM RESEARCH SERVICE - 
424 Madison Ave., New York 17. 
Telephone : Plaza 34565. Director: J. 
E. Graham. 

C. E. HOOPER Inc. -10 E. 40th St., 
New York 16. Telephone: Lexington 
2 -3000. 0. E. Hooper, president; 
Fred H. Kenkel, executive vice - 
president; John C. Whitridge, Jr., 
vice -president; W. Ward Dorrell, man- 
ager, station audience reporte; Dor- 
othy M. Behrens, manager, radio pro- 
gram reports; Edythe F. Bull, man- 
ager, special surveys. Branch: Equi- 
table Bldg., Hollywood 28. Telephone: 
Hollywood 3553. Ruth Arnold, man- 
ager. 

HOOPER -HOLMES BUREAU Inc. 
-102 Maiden Lane, New York 5. 
Telephone: Whitehall 3 -9700. Direc- 
tor of Market Research: William 
Henry. (78 branch offices ; for ad- 
dresses, consult local telephone direc- 
tories.) 

INDUSTRIAL SURVEYS Co., Inc.- 
347 Madison Ave., New York 17. 
Telephone: Murray Hill 3 -0690. 
Samuel G. Barton, president: C. 
C. Rogers, vice- president; Henry 
C. Trainor, secretary - treasurer; 
Branch: 75 E. Wacker Drive, Chi- 
cago 4. Telephone: State 7788. Man- 
ager: Stanley Womer, John Rhodes. 
vice -presidents. 

RICHARD MANVILLE -1 E. 42nd 
St., New York 17. Telephone: Murray 
Hill 2 -0458. (Consultant on mass re- 
sponse.) 

MARKET RESEARCH COMPANY 
OF AMERICA -444 Madison Ave., 
New York 22. Telephone : Plaza 
3 -8920. Staff: Percival White, Pauline 
Arnold, Matilda White. 

MARKET RESEARCH OF CLEVE- 
LAND -1220 Huron Rd., Cleveland, 
O. Telephone: Main 0186. Albert E. 
Strass, director. (Radio research for 
midwest stations, advertisers and agen- 
cies.) 

ROBERT N. McMURRY & Co.-332 
So. Michigan Ave.. Chicago. Tele- 
phone: Wabash 3879. Robert N. Mc- 
Murry, president. 

MEDIA RECORDS Inc.354 Fourth 
Ave., New York 10. Telephone: 
Murray Hill 5 -9376. President: P. L. 
Carty. Branches: 174 E. Long St., Co- 
lumbus 15. Ohio. Telephone: Main 
3526. Manager, Frances Davis; 400 
W. Madison St., Chicago 6. Tele- 
phone: Andover 5683. Manager, An- 
ton Smigiel ; 25 Kearny St., San 
Francisco 8. Telephone: Garfield 4989. 
Manager, E. J. Raleigh. 

MOFFETT RESEARCH Co. -6253 
Hollywood Blvd., Hollywood 28. Tele- 
phone: Hempstead 5653. Jessie Locke 
Moffett, owner. 

THE NATIONAL RADIO CLEAR- 
ING HOUSE -489 Fifth Ave.. New 
York. Telephone: Murray Hill 2 -2492. 
Stanley Young, president; Ruth Ren- 
ner, director of agency relations. 
(Radio consultants and publishers of 

radio news letter.) 

NATIONAL RADIO RECORDS - 
347 Madison Ave., New York 17. 
Telephone: Murray Hill 6 -9186. Pres- 
ident: N. Charles Rorabaugh. 

A. C. NIELSEN Co. -2101 Howard 
St.. Chicago 45. Telephone : Hollyeonrt 
6100. A. C. Nielsen, president; 
Frederick K. Leisch, executive vice - 
president in charge of Chicago of- 
fice; James O. Peckham, executive 
vice -president in charge of New York 
office: Hugh L. Rusch. executive vice - 
president in charge of Nielsen Radio 
Index. Branch -500 Fifth Ave.. New 
York ; telephone, Pennsylvania 6 -7126; 
manager, James O. Peckham. Branch 
-109 St. Aldates, Oxford. England; 
manager, E. L. Lloyd. Branch : 80 
Richmond St., W., Toronto, Canada. 
J. P. Napier, manager. 

NOBLE & SWABS Inc. (Successors 
to Walter P. Burn & Assoc. Inc.) - 
7 W. 44th St., New York 1S. Tele- 
phone: Murray Hill 2 -7461. William 
Noble, president; M. Lawrence Swars, 
vice -president and general manager; 
Edna M. Hoffman, secretary. (Sur- 
veys, syndicated promotion service for 
stations.) 

EDWARD J. NOONAN MARKET 
RESEARCH SERVICE -157 Feder- 
al St., Boston. Telephone: Liberty 
2606. Edward J. Noonan, director. 

NORTHWEST MARKETING 
SERVICE -1645 Hennepin Ave., 
Minneapolis 3, Minn. Telephone: 
Main 0497. Manager: Aurilla Smith; 
partner: Naomi Emerson. 

OFFICE OF RESEARCH (radio 
div.)-3470 Broadway, New York 31. 
Telephone: Audubon 3 -2335. Dr. John 
G. Peatman, director. (Radio consult- 
ants and publishers of weekly music 
index survey.) 

OPINION RESEARCH CORP. 14 
Nassau St.. Princeton, N. J. Tele- 
phone: 1675. Dr. Claude Robinson, 
president; Dilman H. K. Smith. vice 
president. New York Office: 10 Rocke- 
feller Plaza. Telephone: Circle 5 -5977. 

T H E PSYCHOLOGICAL C O R- 
PORATION -522 Fifth Ave., New 
York 18. Telephone : Murray Hill 
2 -2145. Walter R. Miles. chairman of 
the board ; Paul S. Achilles, president 
and general manager ; Henry C. Link, 
1st vice-president ; Albert D. Freiberg, 
George K. Bennett, Rose G. Anderson, 
vice -presidents; Richard A. Fear, sec- 
retary; Philip G. Corby, treasurer. 

THE PULSE Inc. -110 Fulton St., 
New York 18. Telephone: Rector 
2 -6863. Radio Research organization 
for the New York area. Director: Dr. 
Sydney Roslow ; Manager : David 
Klein ; Ass't. Director : Nelle Kelly. 

RESEARCH CO. OF AMERICA - 
341 Madison Ave., New York 17. 
Telephone: Murray Hill 4-0075. Gen- 
eral Manager: A. Edwin Fein ; Di- 
rector of Research : Edgar A. Steele. 

ROBINSON'S RADIO RECKONER 
-271 Madison Ave., New York. (Per - 
listener -cost studies for spot users.) 

E L M O ROPER- 30 Rockefeller 
Plaza, New York 20. Telephone: 
Circle 6 -7164. Aasociates: Robert Wil- 
liams. Carolyn Crusius, Einar Ander- 
son. Julian Woodward. 

ROSS FEDERAL RESEARCH 
CORP. -18 E. 48th St.. New York 
17. Telephone: Plaza 3 -6500. Offi- 
cials: H. A. Ross, president ; D. A. 
Ross, vice -president and general man- 
ager ; S. W. Sheets, vice-president ; B. 
E. Jolley, director of research ; F. X. 
Miske, secretary. 

STEWART, BROWN & ASSOCI- 
ATES-30 Rockefeller Plaza, New 
York 20. Telephone: Circle 5 -7920. 
Managing Partners: Paul W. Stew- 
art, Lyndon O. Brown. Arthur B. 
Dougall, Paul W. Atwood, Johanna B. 
Cooke. Research Associates: R. C. 
Allen, A. J. Amos, R. Booth. H. 
Caspar, P. H. Crane. R. W. Dalzell, 
R. Gordon. M. E. Greer. H. Heopt. 
L. Hoag. J. H. Marion, D. E. Miller, 
E. A. Montgomery. C. E. Olson, L. 
Phillips, C. Roberts, A. Smith. 

SURVEYS Incorporated-60 E. 42nd 
St.. New York 17. Telephone : Van- 
derbilt 6 -0974. Otis T. Ringo Jr., 
president ; Branch : Defense Bldg., 
Washington 6, D. C. Telephone: Ex- 
ecutive 0941. 

FRANK WRIGHT & Assoc.-681 
Market St.. San Francisco 5. Tele- 
phone: Exhrook 3883. (Surveys. bus- 
iness counsellors.) 

THE TRAFFIC AUDIT BUREAU 
Inc. -60 E. 42nd St., New York 17. 
Telephone : Murray Hill 2 -6973. 
V. H. Pelz, managing director; 
A. D. Chignoine Jr.. BBDO, New 
York. president ; Robert M. Gray, 
Standard Oil Co. of N. J.. New York, 
vice-president ; Kerwin H. Fulton; 
Outdoor Adv. Inc., New York, secre- 
tary- treasurer. 

MISCELLANEOUS SERVICES 
AND ORGANIZATIONS 

AUDIT BUREAU OF CIRCULA 
TIONS -165 W. Wacker Drive, Chi 
cago 1. Telephone: Central 7994 
Managing Director: James N. Shry 
ock. Branch : 330 W. 42nd St.. New 
York 18 ; telephone, Medallion 3 -2323 
manager, William F. Hoffmann 
(Newspaper and periodical circulation 
audit service.) 

MERLIN H. AYLESWORTH30 
Rockefeller Plaza, New York 20. Tele- 
phone: Circle 6 -2535. 

BELL TELEPHONE LABORA- 
TORIES -163 West St., New York 
14. Telephone: Chelan 3 -1000. O. E. 
Buckley, president ; M. J. Kelly, ex- 
ecutive vice-president ; D. A. Quarles, 
director of apparatus development; 
M. H. Cook and O. M. Glunt, direc- 
tors of specialty and commercial prod- 
ucts development ; R. E. Poole and 
W. H. Doherty, radio development 
engineers. 

MONROE BOWMAN and ASSOCI- 
ATES -2'21 N. LaSalle St.. Chicago 
1. Telephone: Andover 3027. Mon- 
roe Bowman, Joseph Bagnuolo, Frank 
Kornacker, Arthur Nelson, R. H. 
Lesser. (Architects and Engineers 
specializing in planning, designing, en- 
gineering of radio and television sta- 
tions.) 

BROADCASTERS PROMOTION 
SERVICE -Atlantic City, N. J. Tele- 
phone: 4 -1957. James Dooley, busi- 
ness manager. (Specialized promotion 
service for radio stations.) 

CARL H. BUTMAN- National Press 
Bldg.. Washington. D. C. Telephone: 
National 7846. (Consultant on FCC 
procedural, regulatory and technical 
matters ; radio news representative.) 

CALIFORNIA ASSOCIATES -417 
So. Hill St., Los Angeles 13. Tele- 
phone: Madison 1196. John B. Knight 
and Geraldine Parker, partners. 
Branch: 300 Montgomery St, San 
Francisco 4. Telephone: Garfield 6292. 

CHURCHILL ENGINEERING 
Corp. -56 W. 45th St., New York 
19. Telephone: Murray Hill 2 -0178. 
R. T. Becher, president. (Adminis- 
trative engineers specialists in setting 
prices and rates.) 

CONTROLLED CIRCULATION 
AUDIT Inc. -420 Lexington Ave., 
New York. Telephone : Mohawk 
4 -6381. Frank L. Avery, managing 
director; R. B. Brown, president; O. 
S. Tyson, vice-president ; Preston Beil, 
secretary ; A. J. Millard, treasurer. 
(Auditing circulation of business pub- 
lications.) 

DIRECT MAIL ADVERTISING 
ASSN. Inc. -17 E. 42nd St., New 
York 17. Telephone: Vanderbilt 
6 -1479. Howard Korman, McCann - 
Erickson, president ; Richard Messner, 
E. E. Brogle & Co., American vice- 
president ; Neil B. Powter, Howard 
Smith Paper Mills, Canadian vice- 
president ; Donald Macaulay, Donald 
Macaulay Paper Co., secretary-treas- 
urer ; Jane L. Bell, executive manager. 

REUBEN H. DONNELLEY CORP. 
-350 E. Cermak Rd.. Chicago 16. 
Telephone: Victory 3232. Raymond 
M. Gunnison, president. Thomas E. 
Donnelley, chairman of board ; 

Clarence O. Lillyblade, vice-pres- 
ident ; Thorne Donnelley, vice 
president (on leave, U. S. Navy) ; 

David L. Harrington, vice -president; 
Harry W. Warner, treasurer ; William 
J. Clark, secretary. Branch offices : 305 
E. 45th St., New York 17. Tele- 
phone: Murray Hill 4 -7000. Manager: 
R. M. Gunnison. 401 N. Broad, Phila- 
delphia 8. Telephone: Walnut 2434. 
Manager : A. H. Bamforth. 209 W. 
Seventh St., Cincinnati 2. Telephone: 
Parkway 2570, Manager: F. D. Inglis. 
(Radio contest judging; publishers, 
telephone directories; premium mail- 
ing; packaging, etc.) 

VINCENT EDWARDS & Co.-342 
Madison Ave., New York. Tele- 
phone: Vanderbilt 6 -3021. President: 
V. Edward Borges. (Advertising mat 
and idea syndicate services and trade 
magazine publishers.) 

F -D -C REPORTS -National Press 
Bldg., Washington 4, D. C. Telephone: 
Metropolitan 0606. Wallace Werble, 
editor ; Wallace F. Janssen, manag- 
ing editor. (Specialized weekly trade 
publication for drug and cosmetic 
manufacturers, distributors and ad- 
vertising executives.) 

INDUSTRIAL ASSOCIATES -326 
Pennsylvania Ave. S.E., Washington 
3, D. C. Telephone: Franklin 1206. 
(Architectural, structural radio station 
design.) 

INTERCOLLEGIATE BROAD- 
CASTING SYSTEM Inc. -507 Fifth 
Ave, . New York 17. Telephone: 
Vanderbilt 6 -6075. George Abraham, 
chairman ; Lincoln Diamant, business 
manager ; David Borst, technical man- 
ager; David Linton, program director; 
Sonia -Jane Brown, executive secretary. 
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INTERNATIONAL EVENTS -159 
E. Chicago Ave., Chicago 11. Tele- 
phone: Superior 2441. David Gott- 
lieb, manager. 

RAY C. JENKINS CO.- Northwestern 
Bank Bldg., Minneapolis 2. Telephone : 
Main 5597. (Direct, confidential busi- 
ness and industrial consultant service; 
radio promotion.) 

McKINSEY & CO. (Management con - 
sultants)-60 E. 42nd St., New York 
17. Telephone; Vanderbilt 6-5280. 
Partners and principals : H. G. Crock- 
ett, Marvin Bower, Gordon G. Bowen, 
J. Alex Smith, H. A. Roddick, A. E. 
Werolin, Howard C. Adams, Gerald L. 
Murphy. Boston Branch -75 Federal 
St. Telephone: Hubbard 0620; part- 
ner, Stanley L. Balmer ; Principal: 
Arthur T. Caruso. Pacific Coast Of- 
fice: 235 Montgomery St., San Fran- 
cisco. Telephone: Garfield 3638. Part- 
ner : Alf E. Werolin ; Principal: John 
G. Neukom. 

GEORGE McKITTRICK & Co. -108 
Fulton St., New York 7. Tele- 
phone: Barclay 7-4828. Branch: 185 
No. Wabash Ave., Chicago 1. Tele- 
phone: State 8911. (Publishes McKit- 
trick's Directory of Advertisers and 
Advertising Agencies.) 
EDWIN CLAUDE MILLS - 630 Fifth Ave., New York. Telephone: 
Circle 6 -7148. (Consultant on com- 
mercial use of copyright musical 
works.) 
MUZAK Corp. -229 Fourth Ave., 
New York 3. Telephone: Algon- 
quin 4 -3300. Clinton M. Finney, presi- 
dent. (Production and transmi::.;ion 
of musical and other programs over 
wires and other guiding structures.) 
NATIONAL BETTER BUSINESS 
BUREAU-405 Lexington Ave., New 
York 17. Telephone: Murray Hill 
6 -3535. Ray Clayberger, president: 
Edward L. Greene, general manager; 
Phillips Wyman, vice -president. 
NATIONAL FOUNDATION FOR 
INFANTILE PARALYSIS - 120 
Broadway. New York 5. Director 
of radio : Howard J. London. 
NATIONAL REGISTER PUBLISH- 
ING Co. Inc. -330 W. 42nd St., New 
York 18. Telephone: Medallion 3 -5850. 
President and treasurer : R. W. Fer- 
rel. Branch: 333 No. Michigan Ave., 
Chicago ; telephone, Randolph 5744; 
manager, A. J. Crane. (Publishes 
Standard Advertising Register serv- 
ices, listing national advertisers, agen- 
cies and their personnel.) 
NATIONAL RESEARCH BUREAU 
Inc. -415 North Dearborn St., Chi- 
cago 10. Telephone: Superior 5080. 
(Merchandising and advertising ideas 
for radio stations.) 
NEJELSKI & Co. INC. -144 E. 39th 
St., New York 16. Telephone: Murray 
Hill 3 -6775. Management counsel. 
PUBLISHERS' INFORMATION 
BUREAU Inc. (PIB)- National Ad- 
vertising Records, 31 E. 10th St., 
New York 3. Telephone: Stuyvesant 
9 -7334. Anne R. Edgerly, president; 
Sarah E.Barnes, vice -president; Mae 
B. Irving, treasurer -secretary. Branch : 
333 N. Michigan Ave., Chicago 1. 
Telephone: Randolph 3442. A. J. 
Crane, manager. 
RADIO REPORTS, Inc. -220 E. 
42nd St., New York 17. Tele- 
phone: Murray Hill 2 -6406. Edward 
F. Loomis, president; P. R. Rieber, 
editor. Branches: 617 S. Olive St., 
Los Angeles 14; Empire Bldg.. Rock- 
ford, Ill.; 12324 Stoepel, Detroit 4. 
(Recording, digesting, transcribing 
radio news and comments.) 
SOUNDSCRIPT REPORTERS Inc. 
-17 E. 42nd St., New York 17. 
Telephone: Murray Hill 2 -8711. Cal- 
vin Truesdale, president. (Reporting 
by means of electronic recordings.) 
TELECOMMUNICATIONS RE- 
PORTS Inc. -National Press Bldg., 
Washington 4, D. C. Telephone: Dis- 
trict 2654. Editor: Roland Davies. 
(Communications industry news serv- 
ice.) 

TRADE -WAYS Inc. -285 Madison 
Ave., New York. Telephone: Ash- 
land 4 -1363. William H. Lough, presi- 
dent and treasurer; James E. Lough, 
secretary. (Marketing counsellors.) 

UNITED NATIONS INFORMA- 
TION OFFICE-610 Fifth Ave., New 
York 20. Telephone: Circle 5 -8060. 
Information about all United Nations 
for use by radio stations. Subject mat- 
ter and background for radio programs 
and program ideas. Broadcasting Di- 
vision: John H. Macdonell. 

WESTINGHOUSE RADIO STA- 
TIONS Inc. -1619 Walnut St., Phil- 
adelphia 3. Telephone: Rittenhouse 
6870. Operating WBZ, Boston; 
WBZA, Springfield, Mass.; WBOS, 
Boston; KDKA, Pittsburgh; KYW, 
Philadelpphia; WOWO, Fort Wayne, 
Ind.; KEX, Portland, Ore. A subsidi- 
ary of Westinghouse Electric Corp. 
Walter C. Evans, vice -president; Lee 
B. Wailes, general manager; B. A. 
McDonald, sales manager; W. B. Mc- 
Gill, advertising manager; D. A. Myer, 
engineering manager Gordon Haw- 
kins, program and educational direc- 
tor; F. A. Logue, auditor; F. P. Nel- 
son, shortwave and television dept. 

CLIFFORD YEWDALL -3 6 Fifth 
Ave., New York. Telephone: Pennsyl- 
vania 6 -7861. Branch: Lincoln, Neb., 
Steuart Bldg. Telephone: B 3135. 
(Accountant specializing in radio.) 

MUSIC LICENSING GROUPS 
DEALING WITH BROAD- 

CASTERS 

AMERICAN SOCIETY OF COM- 
POSERS. AUTHORS & PUBLISH- 
ERS (ASCAP) -RCA Bldg.. New 
York 20. Telephone: Columbus 5 -7464. 
Deems Taylor, president ; Gustave 
Schirmer & Oscar Hammerstein II, 
vice-presidents ; George W. Meyer, sec- 
retary; J. J. Bregman, treasurer; 
Donald Gray, assistant secretary ; Irv- 
ing Caesar, assistant treasurer ; John 
G. Paine. general manager ; Herman 
Greenberg, asst. general manager; 
George A Hoffman, controller ; Rich- 
ard Frohlich, director of public & cus- 
tomer relations ; Schwartz & Frohlich, 
general counsel; Herman Finkelstein, 
resident attorney. Board of Directors: 
Stanley Adams, Fred E. Ahlert, Louis 
Bernstein, J. J. Bregman, Saul Born- 
stein, Gene Buck, Irving Caesar, Max 
Dreyfus, Walter Fischer, Otto A. Har- 
bach, A. Walter Kramer, R. F. Mur- 
ray, George W. Meyer, Jack Mills, 
Oscar Hammerstein II. John Tasker 
Howard. Richard Rodgers. Herman 

.Starr. Gustave Schirmer, Deems Tay- 
lor, John O'Connor, J. J. Robbins, 
Donald Gray, Ray Henderson. 

ASSOCIATED MUSIC PUBLISH- 
ERS Inc. -25 West 45th St., New 
York 19. Telephone: Bryant 9-0845. 
President: Harry E. Houghton. Vice - 
President and Manager of Music 
Division: Gretl Urban. 

BROADCAST MUSIC INC. (BMI) 
-580 Fifth Ave., New York. 
Telephone : Pennsylvania 6 -5466. 
J. Harold Ryan, president ; Sydney 
M. Kaye, first vice -president ; Merritt 
E. Tompkins, vice -president and 
general manager ; Robert J. Bur- 
ton, assistant secretary ; Chas. E. 
Lawrence, treasurer ; Claude C. 
Boydston, comptroller ; Roy Harlow, 
asst general manager and program di- 
rector. Board of Directors: Justin 
Miller, NAB, Washington; John El- 
mer, WCBM, Baltimore; Frank 
White, CBS, New York; William 
Hedges, NBC, New York; Paul Mor- 
ency, WTIC, Hartford; Leonard 
Kapner, WCAE, Pittsburgh; Carl 
Haverlin, MBS, New York; C. W. 
Myers, KOIN, Portland, Ore.; J. 
Leonard Reinsch, WSB, Atlanta; 
Joseph McDonald, ABC, New York. 
Chicago Office -54 W. Randolph St., 
Manager, James Cairns. Hollywood 
Office-1549 N. Vine St., Eddie Janis, 
manager. 

COMPOSERS, AUTHORS A N D 
PUBLISHERS ASSOCIATION OF 
CANADA LTD. -Royal Bank Bldg., 
Toronto, Ont. Telephone: Elgin 9219. 
President: H. T. Jamieson, F.C.A. 
MUSIC PUBLISHERS PROTEC- 
TIVE ASSOCIATION Inc. - 45 
Rockefeller Plaza. New York -20. Tele- 
phone: Circle 6 -3084. Harry Fox, gen- 
eral manager ; Walter G. Douglas, 
chairman of board. 
NATIONAL ASSOCIATION OF 
PERFORMING ARTISTS - 630 
Fifth Ave.. New York 20. Telephone: 
Circle 7 -8194. James J. Walker, pres- 
ident ; Fred Waring, chairman of 
board ; Maurice J. Speiser, general 
counsel. 
G. RICORDI & Co., 12 West 45th St., 
New York 19. Telephone: Murray 
Hill 2 -0300. Dr. Renato Tasselli, man- 
aging director. 
SESAC Inc. --475 Fifth Ave., New 
York 17. Telephone: Murray Hill 
5 -5365. Paul Reinecke, president; 
Ruth C. Reinecke, treasurer. 
SOCIETY OF JEWISH COMPOS- 
ERS. PUBLISHERS & SONG 
WRITERS -152 W. 42nd St.. New 
York 18. Telephone: Longacre 5- 
9124. Sholom Seconda, president ; Rev. 
Pincus Jassinowsky. vice -president; 
Alexander Olshanetsky, treasurer; 
Henry Lefkowitch, secretary; Salom 
.1 Perlmutter, general manager; A. E. 
Masters, counsel. 

PUBLICITY AND PUBLIC 
RELATIONS SERVICES 

DAVID O. ALBER ASSOCIATES 
654 Madison Ave, New York 2L Tele- 
phone : Rhinelander 4 -1681. Execu- 
tive Assistants : Mildred Brown Har- 
die Frieberg, Al Bernsohn, Sylvia 
Diamond, Pat Prowd. 

BALDWIN & MERMEY -205 E. 
42nd St., New York 17. Telephone: 
Murray Hill 4-4540. Partners: Wil- 
liam H. Baldwin, Maurice Mermey, 
Philip N. Schuyler, Arthur McClure. 

BANNER & GRIEF124 Madison 
Ave., New York 17. Telephone: 
Plaza 8 -0535. Jack Banner and Ed- 
ward Grief, partners. 
MYER P. BECK -729 Seventh Ave., 
New York. Telephone: Bryant 9 -7300. 
Myer B. Beck and George Glass. 
(Publicity and public relations for 
radio personalities and programs.) 
BENTLEY & LIVINGSTONE Inc - 
230 N. Michigan Are., Chicago 1. Tele- 
phone: Dearborn 1237. President: 
George Livingstone. S-'cretary-treas- 
arer: H. S. Fisher. 
EDWARD L. BERNAYS -26 E. 
64th St., New York 21. Telephone: 
Butterfield 8 -5000. 
IVAN BLACK ASSOCIATES -400 
Madison Ave., New York 14. Tele- 
phone: Plaza 5 -4760. 
HARRY N. BLAIR -1270 6th Ave., 
New York 20. Telephone : Columbus 
5 -2125. Associate: Frank Leyen- 
decker. Branch: Taft Bldg., Holly- 
wood 28, Cal. Telephone: Granite 
8367. 
H. A. BRUNO & ASSOC.-30 Rocke- 
feller Plaza, New York. Telephone: 
Circle 6 -8040. Associates: A. Reagan, 
P. Culkin, H. C. Cotter, R. Pearson, 
A. Grant, K. L. Harris. 
CARL BYOIR & ASSOCIATES -10 
East 40th St., New York. Tele- 
phone: Ashland 4 -3466. Helene Jamie- 
son Jordan, radio director ; Norene 
Freeman, ass't radio director. 
COLL & DALY-49 West 51st St.. 
New York 39. Telephone: Plaza 
3 -9872. Fred Coll, George Daly, Zac 
Freedman. 
DENSON -FREY & AFFILIATES 
-12 E. 41st St., New York 17. Tele- 
phone : Murray Hill 3 -3295. Execu- 
tives Erwin M. Frey, president ; Helen 
V. Denson, executive vice -president. 

MARTIN DODGE & Co. -RKO 
Bldg., New York 20. Telephone: Circle . 

5 -6767 (publishing digest of labor 
press). 
ARTHUR EDDY -Taft Bldg., Holly- 
wood 28, Cal. Telephone: Gladstone 
5305. 

EDITORIAL SERVICES LTD.-80 
Richmond St., W. Toronto, Ont., 
Canada. Telephone: Elgin 4249. J. A. 
Cowan, president ; A. M. Miller, vice- 
president ; Jean Alexander, H. H. 
Beattie, P. M. Bergeron, account 
executives. 

EDUCATIONAL INSTITUTIONS 
PUBLICITY SERVICE -10 E. 43d 
St., New York ; telephone, Murray 
Hill 2-1713. President: Eliot M. Stark. 

FRED ELDEAN ORGANIZATION 
-670 Fifth Ave., New York 19. Tele- 
phone: Eldorado 5 -7651. John Rich- 
mond, manager. Branches: 1614 K 
St., N.W., Washin ton. Telephone: 
District 6336. Mel Hargrove, manager. 
Penobscot Bldg., Detroit. Telephone: 
Cherry 5455. Keeton Arnett, manager. 
THE FADELL Co.- Northwestern 
Bank Bldg., Minneapolis 2, Minn. 
Telephone: Atlantic 3416. General 
Manager : Michael J. FadelL 

EARLE FERRIS Co.-40 E. 49th 
St., New York 17. Telephone: Plaza 
5 -3100. 

FLANLEY & WOODWARD -551 
Fifth Ave., New York. Telephone: 
Vanderbilt 6 -3183. Sally Woodward 
and Mabel G. Flanley, partners. 
CHARLES H. GALE ASSOC. -515 
Madison Ave., New York 22. Tel - 
phone: Plaza 5 -3211. 

DAVID E. GREEN ASSOCIATES - 
280 Madison Ave., New York 16. Tele- 
phone : Lexington 2 -6404. G. W. 
(Johnny) Johnstone, executive as- 
sociate. 

STEVE HANNAGAN - 247 Park 
Ave., New York. Telephone: Plaza 
5-2900. Associates: Larry Smite, Joe 
Copps. 

RICHARD H. HOFFMAN - 247 
Park Ave., New York. Telephone: 
Eldorado 5 -4395. Richard H. Hoff- 
man, executive director ; Charlotte 
Littman, associate. 

HOPE ASSOCIATES Corp. - 40 E. 
49th St., New York 17. Telephone: 
Plaza 5 -3100. Elizabeth Winston, gen- 
eral manager. 

INDUSTRIES COUNSEL ASSO- 
CIATES Inc. -280 Madison Ave., 
New York 16. Telephone: Murray Hill 
5 -1989. Rupert S. Stern, president; 
John Jay Howe, Waldo Schraub- 
stader, vice-presidents ; Jean Stewart, 
treasurer; Jeanne E. Ritzen, execu- 
tive secretary. 
INSTITUTE OF PUBLIC RELA- 
TIONS Inc. -Graybar Bldg., New 
York. Telephone : Lexington 2 -6850. 
John W. Darr, president ; David Hin- 
shaw, vice- president. 

EDWARD M. KIRBY -2500 Que 
St., Washington. Branch Offices: 
444 Madison Ave., New York ; Medi- 
cal Arts Bldg., Nashville ; 17 Shaf tes- 
burg Ave., Piccadilly, London. 
PAUL L. KUCH-410 Olympia Bldg., 
New Bedford, Mass. Telephone: 2- 
4539. 
IVY LEE and T. J. ROSS-405 Lex- 
ington Ave., New York. Telephone: 
Murray Hill 6 -2727. Senior Partner: 
T. J. Ross. Partners: Burnham 
Carter, Harcourt Parrish, James W. 
Lee II, J. M. Ripley, Ivy Lee Jr., 
John L. Dupree. 
AUSTIN C. LESCARBOURA & 
STAFF -The Wordshop, Croton-on- 
Hudson, N. Y. Telephone: Croton 444. 
ALLAN MELTZER Inc.-509 Madi- 
son Ave., New York 22. Telephone: 
Plaza 3 -7647. Branch : 9010 Sunset 
Blvd., Los Angeles 46. Telephone: 
Crestview 64134. 
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J. W. MILFORD & ASSOCIATES - 
55 W. 42nd St., New York 18. Tele- 
phone Wisconsin 7 -5968. Director: J. 
W. Milford. 

MARY FURLONG MOORE - 507 
Fifth Ave., New York 17. Telephone : 

Vanderbilt 6-6188. (Food, publishing 
and industrial accounts.) 

GLADSTONE MURRAY - Victory 
Bldg., Toronto Ont., Canada. Tele- 
phone: Adelaide 8184. (Policy coun- 
sel.) 

WIN NATHANSON & ASSOC. Inc. 
--60 E. 42nd St., New York 17. Tele- 
phone : Murray Hill 2 -6560. Win Nath- 
anson, president ; Bern Bernard, vice - 
president. 
NATL. BUREAU OF PRESS 
RELATIONS- 152 W. 42nd St., 
New York 18. Bert Nevins, president; 
Lucille Summer, radio director. 
A. E. NELSON Co. -300 Mont- 
gomery St.. San Francisco 4. Tele- 
phone: Yukon 2767. A. E. Nelson, 
president. 
NEWS ASSOCIATES-56 E. Wal- 
ton Place, Chicago 11. Telephone: 
Whitehall 2116. Paul O. Ridings, di- 
rector; Gordon C. Lund, asst. direc- 
tor ; Beth Snyder, office manager; 
Julia Herron, secretary. (Affiliated 
with Earle Ferris Co. and Radio Fea- 
tures Service Inc., New York.) 
MORTIMER A. NUSBAUM -1775 
Broadway, New York 19. Telephone: 
Circle 6 -2734. 

CHARLES S. O'DONNELL & CO.- 
220 East 42nd St., New York. Tele- 
phone: Vanderbilt 6 -6331. Charles S. 
O'Donnell, manager. (Latin American 
public relations.) 
THOMAS W. PARRY AND AS- 
SOCIATES - 319 N. Fourth St.. 
St. Louis 2, Mo. Telephone: Central 
0888. 
BEN PRATT -1270 Sixth Ave.. New 
York 20. Telephone: Circle 6-3082. 
(Talent promotion.) 

PUBLICITY ASSOCIATES Inc.- 
Empire State Bldg., New York 1. 
Telephone: Longacre 5 -3210. Presi- 
dent: Josef Israels II; vice- president: 
Amy Vanderbilt; treasurer: .Joseph A. 
Bernstein; secretary: Ruth V. Martin. 
RADIO FEATURES SERVICE Inc. -40 E. 49th St., New York. Tele- 
phone: Plaza 5 -3100. Earle Ferris. 
president; Roger Brown, general 
manager. 
FRANK LINDSAY RAND & Co.- 
360 N. Michigan Ave., Chicago 1. 
Telephone: Randolph 0001. 

ROBBINS & BARBER -270 Madi- 
son Ave., New York. Telephone : 

Lexington 2 -1080. Irving D. Robbins. 
Philip W. Barber, principals. 
SELVAGE & LEE-16 E. 48th St., 
New York 17. Telephone: Plaza 8- 
0350. James P. Selvage, Morris M. 
Lee, H. H. Stansbury, partners; Larry Stevens. radio relations. 
Branch: 135 S. LaSalle St.. Chicago 
3. Telephone: Randolph 3941. Robert 
Carpenter, manager. 

WELLINGBROOK CONSUMER 
RELATIONS -551 Fifth Ave., New 
York 17. N. Y. Telephone: Murray 
Hill 2 -6650. Katherine Wellingbrook, 
manager. 
YOUNG & MEYERS-4 E. 53rd St., 
New York 22. Telephone: Plaza 5- 
3285. John Orr Young and Harold 
C. Meyers, partners. 

RADIO ASSOCIATIONS 
AND COMMITTEES 

ASSOCIATION OF RADIO ANAL- 
YSTS -1540 Broadway, New York 
19. Telephone: Bryant 9 -7800. Lowell 
Thomas, president; H. V. Kaltenborn, 
chairman executive committee; John 
W. Vandercook, H. R. Baukhage, vice - 
presidents; Max Hill, treasurer; W. 

W. Chaplin, secretary ; Johannes 
Steel, assoc. secretary ; Geo. Hamilton 
Combs Jr., William S. Hillman, 
Quincy Howe, Cesar Saerchinger, 
members of executive committee. 
ASSN. OF RECORDING STUDIOS 
Inc. -1600 Broadway, New York. Tele- 
phone: Circle 6 -6686. Hazard E. 
Reeves, Reeves Sound Studios, honor- 
ary president ; K. R. Smith, Muzak 
Corp., president ; Dorothy Vanston, 
vice-president : H. Jackson, Frankay 
& Jackson Inc., secretary ; Max Rit - 
tersbausen, Carl Fischer Inc., treas- 
urer. (Association of independent 
transcription firms). 
CANADIAN ASSOCIATION OF 
BROADCASTERS - Victory Bldg., 
Toronto. Ont. Telephone: Elgin 5623. 
Glen Bannerman, president -general 
manager ; T. Arthur Evans, secre- 
tary-treasurer ; Henry S. Dawson, 
chief engineer; Harry Sedgwick, 
Toronto, chairman of board ; A. 
Gauthier, Sherbrooke, vice -chairman; 
Directors: Gerry Gaetz, Winnipeg; 
A. A. Murphy, Saskatoon, Sask.; G. 
R. A. Rice, Edmonton; J. E. Cam- 
peau, Windsor ; Philip Lalonde, Mon- 
treal ; F. H. Elphicke, Vancouver ; K. 
D. Soble, Hamilton; Maj. W. C. 
Borrett, Halifax ; F. A. Lynds, Monc- 
ton. 
CLEAR CHANNEL BROADCAST- 
ING SERVICE - National Press 
Bldg., Washington, D. C. Telephone: 
Metropolitan 1464. Chairman: Edwin 
W. Craig, WSM, Nashville. Vice - 
Chairman : J. O. Maland, WHO, Des 
Moines. Executive Committee: Edwin 
W. Craig, J. O. Maland, Mark Eth- 
ridge. Treasurer : Harold Hough, 
WBAP, Fort Worth. 
ELECTRONIC MFRS. ASSN. -1450 
Broadway, New York. Telephone: 
Longacre 5 -4120. President : Walter 
Wyckoff, Pilot Radio Corp.; Vice 
Presidents : Arthur Freed, Freed 
Radio Corp.; A. P. Hirsch, Micamold Radio Corp. ; Secretary : I. A. 
Mitchell, United Transformer Corp.; 
Treasurer : S. J. Novik, Electronics 
Corp. of America. 
FEDERAL COMMUNICATIONS 
BAR ASSN. -729 15th St., N.W., 
Washington. Philip G. Loucks, presi- 
dent ; Carl I. Wheat, first vice -presi- 
dent Reed T. Rollo, second vice - 
president William A. Porter, secre- 
tary ; Arthur H. Schroeder, treasurer. 
Executive Committee: Frank Rober- 
son, Reed Rollo, Eliot C. Lovett, Hor- 
ace L. Lohnes, Lester Cohen, P. J. 
Hennessey Jr., Ben S. Fisher, Ralph 
Van Oradel. 
FM BROADCASTERS Inc. -333 W. 
State St.. Milwaukee 1. Telephone: 
Marquette 6000. Walter J. Damm, 
president ; Wayne Coy, vice -president; 
Lewis W. Herzog. secretary -treasurer. 
INSTITUTE OF RADIO ENGI- 
NEERS --330 W. 42nd St.. New York 
18. Telephone : Medallion 3-5661. Dr. 
Frederick B. Llewellyn, Bell Telephone 
Labs., president ; E. M. Deloraine, 
IT &T, vice-president ; Haraden Pratt. 
Mackay Radio & Telegraph Co.. secre- 
tary, W. C. White, General Electric 
Co.. treasurer ; Dr. Alfred N. Gold- 
smith. editor. Directors: Stuart L. 
Bailey. Jansky & Bailey Raymond F. 
Guy. NBC : Keith Henney : R. A. 
Hackbusch. Stromberg- Carlson Co. 
Ltd. ; F. R. Lack. Western Electric 
Co.; G. T. Royden. Federal Tele- 
graph & Radio Co.; W. O. Swinyard, 
Hazeltine Electric Corp.; W. L. 
Webb. Bendix Radio Corp.: E. M. 
Webster, Commodore, USCG. Elec- 
tronics: Lawrence C. F. Horle. con- 
sulting encineer; Dr. Benjamin E. 
Shackelford. RCA; Dr. Donald B. 
Sinclair, General Radio Co.; Prof. 
Hubert M. Turner, Yale University; 
William C. White. General Electric 
Co.; Dr. W. R. G. Baker, General 
Electric Co.; Dr. William L. Everitt, 
U. of Illinois; Virgil M. Graham. 
Sylvania Electric Products; Harold 
R. Zeamans, general counsel. 
NATIONAL ASSOCIATION OF 
BROADCASTERS -1760 N St.. 
N.W., Washington 6, D. C. [see page 
741.1 

NATL. ELECTRICAL MFRS. 
ASSN. -155 E. 44th Street, New 
York. Telephone: Murray Hill 2 -1500. 
President : R. L. White, Landers, 
Frary & Clark, New Britain, Conn.; 
Treasurer: R. S. Edwards, Edwards 
& Co. Inc., Norwalk, Conn.; Vice- 
Presidents : W. C. Johnson, Allis - 
Chalmers Mfg. Co., Milwaukee ; R. 
W. Turnbull, Edison General Electric 
Appliance Co. Inc., Chicago.; H. E. 
Blood. Norge div. of Borg-Warner 
Corp., Detroit ; J. K. Johnston, Nat'l. 
Vulcanized Fibre Co., Wilmington, 
Del. ; Everett Morss, Simplex Wire 
& Cable Co., Cambridge, Mass. 
RADIO DIRECTORS GUILD -114 
E. 52nd St, New York 22. Tele- 
phone: Plaza 3-4300. William N. 
Robson, president ; Anton M. Leader, 
vice-president ; George Maynard, sec- 
retary ; Robert L. Shayon, treasurer; 
Helen F. Mount, executive secretary. 
RADIO EXECUTIVES CLUB Inc. 
630 Fifth Ave., New York 20. 
M. E. Grabhorn, president ; Craig 
Lawrence, vice-president ; Claude Bar- 
rera, treasurer ; Helen Wood. 
RADIO MANUFACTURERS AS- 
SOCIATION (RMA) -1317 F St., 
N. W., Washington 4, D. C. Tele- 
phone National 4901. Bond Geddes, 
executive vice -president and general 
manager; R. C. Cosgrove, Crosley 
Corp., Cincinnati, president ; T. A. 
White, Jensen Radio Mfg. Co., Chi- 
cago, vice-president ; E. A. Nicholas, 
Farnsworth Television á Radio Corp., 
Ft. Wayne. vice-president ; M. F. 
Balcom. Sylvania Electric Products 
Inc., vice- president; George Lewis. 
Federal Radio & Telephone Corp.. 
vice-president ; Robt. C. Sprague, 
Sprague Elect. Co., No. Adams, Mass., 
vice-president ; Leslie F. Muter, Muter 
Co., Chicago, treasurer; John W. Van 
Allen, Buffalo, general counsel ; James 
D. Secrest, Washington, director of 
publications. 
RADIO MANUFACTURERS ASSN. 
OF. CANADA -159 Bay St.. Toronto, 
Ont. Telephone: Adelaide 1531. Exec- 
utive Secretary : S. D. Brownlee. 
President: R. M. Brophy ; Vice-Presi- 
dent : S. L. Capell ; Chairman, Parts 
Division : W. H. Furneaux ; Chairman, 
Service Committee : W. A. White; 
Chairman, Engineering Committee: 
A. B. Oxley. 
RADIO TECHNICAL PLANNING 
BOARD -55 W. 42nd St.. New 
York : Telephone: Longacre 3 -3279. 
Chairman Haraden Pratt. Mackay 
Radio & Telegraph Co.; Vice Chair- 
man : Howard S. Frazier, National 
Asan. of Broadcasters ; Secretary : Dr. 
William H. Crew. Institute of Radio 
Engineers ; Treasurer : Will Baltin, 
Television Broadcasters Assn. 
SOUTHERN CALIFORNIA 
BROADCASTERS' ASSN. -542 S. 
Broadway, Los Angeles 13. Robert O. 
Reynolds. president ; Clyde Scott, vice- 
preeident ; Lee F. Wynne. secretary - 
treasurer; Board of Direetnrs: Calvin 
J. Smith. Pat Camnbell, Harry Witt, 
L. W. McDowell. Clyde Scott. R. O. 
Reynolds, Lee Wynne. 
SOUTHERN CALIFORNIA 
SPORTSCASTERS ASSN. -117 W. 
Ninth St.. Los Angeles 15. Phone: 
Vandike 7913. Frank Bull, president; 
Rill Schroeder. secretary -treasurer; 
Sam Baiter, vice -president. 
SPORTS BROADCASTERS ASSN. 
-New York. Bill Slater, president; 
Red Barker. Bud Watson. vice- presi- 
dents; Jimmy Dolan, treasurer ; Henry 
Viscardi, secretary. 
TOWN HALL Inc. -America's Toton 
Meeting of the Air, 123 W. 43rd St., 
New York 18. Telephone: Wis- 
consin 7 -5800. President of Tnwn Hell 
and moderator of program : George V. 
Denny Jr. Director of radio forum 
division : Marian S. Carter. 
VETERAN WIRELESS OPERA- 
TORS ASSN.-30 Rockefeller Plaza, 
New York. Telephone: Columhns 
5 -5900. William J. McGonigle, presi- 
dent ; A. J. Costigan, vice- president; 
G. H. Clark, secretary ; William C. 
Simon, treasurer. 

WESTERN ASSOCIATION OF 
BROADCASTERS-C. P. R. Bldg.. ' 
Edmonton, Alta. Telephone: 22 -101 
President: G. R. A. Rice, CFRN, Ed- 
monton. Directors: F. H. Elphicke, 
CKWX, Vancouver; A. M. Cairns, 
CFAC, Calgary ; L. Moffat, CKBI, 
Prince Albert. 

WOMEN'S NATIONAL RADIO 
COMMITTEE -113 W. 57th St., New 
York 19. Telephone: Circle 7 -4110. 
Chairman ; Mme. Yolanda Mero- Irion; 
Executive Director : Mrs. Rosalie 
Wolfe. 

RADIO NEWS SERVICES 

BRITISH UNITED PRESS LTD. - 
231 St. James St. W. Montreal, 
Que. Telephone: Plateau 9947. R. 
W. Keyserlingk, managing direc- 
tor; G. H. Saliens, general news 
manager ; F. A. Darrell, chief ac- 
countant ; Douglas W. Moseley, spe- 
cial servies- manager. Branch Offices: 
Halifax, N.S., Broadcasting House. 
Telephone: Bishop 8318. George V. 
Fraser, manager ; Moncton, N.B., 
Knights of Pythias Bldg. Ruth M. 
McQuarrie ; Ottawa, Ont., House of 
Commons, Telephone : 2 -8211. Norman 
MacLeod, manager ; Toronto, 21 King 
Street E. Telephone : Adelaide 8834. 
Brian A. Tobin, central division man- 
ager ; Winnipeg. Man., 166 Portage 
Avenue. Telephone: 98 -322. Jack 
Aveson, manager. Alex Janusitis, 
central division manager ; Regina, 
Loan and Trust Building. John F. 
Sweeney, Western business repre- 
sentative ; Vancouver, B. C.. 500 Beat- 
ty St. Telephone: Pacific 5732. W. R. 
Whitley, manager. 

CHRISTIAN SCIENCE MONITOR -1 Norway St., Boston 15, Mass. 
Telephone: Commonwealth 4330. All 
radiocasts under supervision of H. 
Phelps Gates, circulation manager. 
H. T. GORRELL -H. A. PETERS - 
515 Evans Bldg., Washington. D. C. 
Telephone: Republic 1899. (Special- 
ized Capital coverage for stations.) 
INTERNATIONAL NEWS SERV- TCF 235 E. 45th St., New York 
Telephone: Murray Hill 2-0131. Sey- 
mour Berkson. genernl manager; 
Barry Faris, editor-in-chief ; William 
B. Goode, business manager. 
NEWS STORY WORLDWIDE. Inc. -11 W. 42nd St . New Ynrk 18. 
Telephone: Longacre 5.1890. Herbert 
Moore, president ; Dixon Stewart, 
vice -president. 
PRESS ASSOCIATION Inc.-Affili- 
ate of Associated Press, 50 Rocke- 
feller Plaza, New York 20. Tele- 
phone: Circle 7 -7363. General Man- 
acer : William J. McCambridge. As- 
sistant to general manager : Oliver 
Gremling. News Director: Tom 
O'Neil. 
PRESS NEWS LIMITED - Sub- 
sidiary of Canadian Press. 44 Vic- 
toria St.. Toronto 1. Ont. Telephone: 
Elgin 2692. Hon. W. A. Buchanan, 
president : Gillis Purcell, chief execu- 
tive; C. B. Edwards, manager ; C. A. 
Day, treasurer. 
REUTERS LTD. OF LONDON - 
50 Rockefeller Plaza, New York. Tele- 
phone: Circle 6 -3960. D. K. Rogers, 
manager. 
TRANSRADIO PRESS SERVICE 
Inc. -521 Fifth Ave., New York 
17. Telephone: Murray Hill 24053. 
Herbert S. Moore, chairman of 
the Board ; Dixon Stewart, presi- 
dent. Branch Offices: 203 N. Wabash 
Chicago. Manager: W. H. Pickens; 
National Presa Bldg.. Washington 4. 
Manager : Rex Goad ; Taft Bldg., 
Hollywood. Manager : Milton Fish- 
man. 
UNITED PRESS ASSOCIATIONS 
-220 East 42nd St.. New York. 
Telephone : Murray Hill 2 -0400. 
Hugh Baillie, president ; Edwin Moss 
Williams. vice-president ; Jack Disco, 
general sales manager; Phil Newsom, 
radio news manager. 
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YEARBOOK ADVERTISERS 

AGENCIES 
Ayer, N. W. & Son, Inc. 
Batten, Barton, Durstine & Osborne, Inc. 
Buchanan & Co., Inc. 
Meyerhoff, Arthur & Co 
Seeds, Russel M. 
Sherman & MarqueHe, Inc. 
Thompson, J. Waller Co. 
Young & Rubican, Inc. 

STATIONS 
CHNS, Halifax, N. S. 
CHUM, Toronto 
GON, Vancouver, B. C. 
CKAC, Montreal 
CKLW, Detroit 
CKNW, New Weshniester, B. C. 
KALE, Poraand 
KANS, Wichita 
KARM, Fresno, Cal. 
KBON, Omaha 
K$ST, Big spring, Tex 
KCKN, Kansas City, Kans. 
KC/AC, Texarkana, Tex 
KDKA, Pittsburgh 
KDYL, Salt Lake City 
KFAB, Lincoln 
KFAC, Los Angeles 
KFAR, Fairbanks, Alaska 
KFDA, Amarillo 
KFDM, Beaumont 
KFI, Los Angeles 
KFJZ, Ft. Worth 
KFMB, Son Diego 
KFNF, Shenandoah 
KFOR, Lincoln 
KFWB, Los Angeles 
KFYO, Lubbock 
KGA, Spokane 
KGER, Long Beach 
KGFJ, Los Angeles 
KGGM, Albuquerque 
KGHL, Billings, ont 
KGKL, San Angelo, Tax. 
KGKO, Fort Worth 
KGNC, Amarillo 
KGU, Honolulu, T. H 
KGVO, Missoula 
KGW, Portland 
KHUB, Watsonville, Cal. 
KIEM -KUIN, Eureka- Grants Pass, Cal 
KIRO, Seattle 
KJR, Seattle 
KLX, Oakland 
KLZ, Denver 
KMA, Shenandoah 
KMBC, Kansas City 
KOIL, Omaha 
KOIN, Portland .. 

KOMA, Oklahoma City 
KOZY, Kansas City 
KPRO, Riverside 
KQV, Pittsburgh 
KQW, San Jose, Cal 

- 
KRBC, Abilene, Tex. 
KRGV, Weslaco 
KRLD, Dallas 
KROD, El Paso 
KROW, Oakland - 
KROY, Sacramento 
KSD, St. Louis 
KSEI -KTFI, Pocatello -Twin Falls 
KSJB, Jamestown, N. D. 
KSL, Salt Lake City 
KSO, Des Moines 
KSTP, St. Paul 
KTHS, Hot Springs, Ark 
KTMS, Santa Barbara 
KTOK, Oklahoma City 
KTSA, San Antonio 
KTUL, Tulsa ____ 
KUOA, Siloam Springs, Ark. 
KWFT, Wichita Falls, Tex 
KWKH, Shreveport 
KWKW, Pasadena 
KWTO, Springfield, Mo. 
KXEL, Waterloo 
KXLA. Pasadena 
KXOK, St. Louis 
KYA, San Francisco 
WAAF, Chicago 
WADC, Akron 
WAGE, Syracuse 
WAKR, Akron 
WAIL, Atlanta 
WATR, Waterbury 
WAVE, Louisville 
WBAL, Baltimore 
WBAP, Fort Worth 
WREN, Buffalo 
WBIG, Greensboro 
WBIR, Knoxville 
WBOC, Salisbury, Md . 
WBNX, New York 
WBT, Charlotte 
WBYN, Brooklyn 
WCAR, Pontiac 
WCAU, Philadelphia 
WCBM, Baltimore 
WCLO, Janesville 
WCMI, Ashland, Ky 
WCOA, Pensacola 
WCOL, Columbus, Ohio 
WCSC, Charleston, S. C 
WDAS, Philadelphia 
WDAY, Fargo, N. D. 
WDBJ, Roanoke 
WDEL, Wilmington 
WDIP, Panama City, Fla. 
WDRC, Hartford 
WDSU, New Orleans 

236, 254, 

9 
3 

14 
30 
21 
24 

7 
1 

197 
201 
195 
347 
346 
lys 
259 
275 
250 
360 
179 
353 
314 

29 
181 
127 
79 

193 
15 

354 
75 

178 
80 

344 
125 

76 
169 
187 

81 
312 

123 
179 
343 
167 
317 
246 

25 
322 

324,357 
185 
333 
318 

85 
331 

545.548 
124 
151 

65 
207 

16 
258 
251 
179 
168 
174 
175 
336 
242 

8, 121 
271 
143 

339.340 
249 
117 
321 
228 

31 
170 
65 
73 

244 
109 
338 
376 

39 
397 
119 
327 

95 
241 
226 
144 
253 
299 
107 
43 5 

171 
311 

17 
15 

315 
362 
243 
129 

302, 550 
154 

51 
189 

15 
89 

310 
239 
351 
141 
356 

87 
89 

319 
228 
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WEM, New York 4 132 
WEBR, Buffalo 332 
WELT, New Haven 299, 3U1 
WENT, Elmira 358 
WFAA, Dallas 173 
WFBC, Greenville, S. C. 159 
WFBL, Syracuse 
WFBM, 

Pawtucket 
101 

WFIL. Phwtdelph 227 
WFLA 

Tampa 
157 

WFLA, Tampa 47 
WOAL Youngstown 147 
WGCM ulfport, Penne 153 
WGCM, Gulfport, Mics. 229 
WGN, Chicago 96-53 
WGR. Albany, .. 253 
WGST, 

Atlanta 
/, Buffalo 131 

WHAT, Atl 93 
WHAM, Rochester 136 
WHAS, Louisville 49 
WHB, Kansas City, Mo. 303-306 
WHBC, Canton 349 
WHBF, Rock Island_ 326 
WHEC, Roch 133 
WHIO, Dayton 246 
WHO, New York 135 
WHO, Des Moines. 103 
WIBW 

Topeka 
335 

WIBW, 
Utica 

323 
WIL , Utica 364 
WI LM, Wilmington 364 
WINX, Washington, D. C 53 
WIOD, Miami 272 
WIRE, Indianapolis 41 
WISN, Milwaukee 191 
WITH, Baltimore Inside Front Cover 
WJAS, Pittsburgh 247 
WJBK, Detroit 375 
WJBO, Baton Rouge 67 
WJEF, Grand Rapids 115 
WJHP, Jacksonville 89 
WJJD, Chicago 99 
WKBB. Dubuque _ 229 
WKBN, Youngstown 145 
WKBZ, Muskegon 365 
NKY, Oklahoma City 149 
WKZO, Kalamasoo 115 
WLAP, Lexington 15 
WLAW, Lawrence III 
WLIB, Brooklyn 320 
WLS.KOY, ChicagoPhoenix 4 -5 
WLW, Cincinnati 33 -36 
WMAQ, Chicago 265 
WMAZ, Macon, Georgia. 93 
WMBG, Richmond 183 
WMC, Memphis 165 
WMFJ, Daytona Beach 224 
WMRN, Marion, Ohio 225 
WMT, Cedar Rapids 63 
WNAB, Bridgeport 299 
WNEW, New York 329 
WNLC, New London 299 
WOAI, San Antonio____ 177 
WOL, Washington, D. C. 44 
WOW, Omaha 45 
WPAT, Paterson _ _ 342 
WPEN, Philadelphia __. __ 355 
WPIK, Alexandria, Va. 316 
WPRO, Providence 245 
WPTF, Raleigh _ 139 
WQXR, New York 359 
WRBE, Columbus, Ga 253 
WRC, Washington, D. C 273 
WRGA, Rome _ 396 
WRNL, Richmond 330 
WROK, Rockford 350 
WRRF, Washington, N. C 261 
WRVA, Richmond 69 -70 
WSB, Atlanta 313 
WSGN, Birmingham 226 
WSIX, Nashville 163 
WSM, Nashville 164 
WSMB, New Orleans 272 
WSPA, Spartanburg, S. C. 161 
WSRR, Stamford 220,299 
WSTV, Steubenville 27 
WSYR, Syracuse 301 
WTAG, Worcester 543 
WTHT, Hartford 299 
WTIC, Hartford - 47 
WTMC, Ocala, Fla 89 
WTOC, Savannah 93, 361 
WIRY, Troy, N. Y. 301 
WWDC, Washington, D. C. 352 
WW1, Detroit 113 
WWSW, Pittsburgh 155 
WXYZ, Detroit 363 
XEG -XERB, Monterrey -Rosariot, Mex 563 

EQUIPMENT 
Aerovox Corp. 425 
Allied Record Mfg. Co. 431 
Allied Recording Products Co 423 
American Transformer Co. 408 
Amperex Electronic Products 407 
Andrew Co. 416 
Audio Devices 463 
Blew -Knox Co. 431 
Bliley Electric Co. 467 
Canadian Marconi 426 
Clarostat Mfg. Co 408 
Collins Radio Co. 470 -471 
Commercial Radio Equipment Co. 449 
Davon & Co 475 
DuMont, Allen 8. Labs., Inc. 217 
Fairchild Camera 6 Instrument Corp. 459 
Farnsworth Television & Radio Corp 219 
Federal Telephone 8 Radio Corp.__.. 499 
Finch Telecommunications, Inc. 409 
Gates Radio Co_ _ 441 
General Electric Transmitter 454 -455 
General Electric Tubes 41'1 
Gould -Moody Co. 507 
Hallicrafters Co. 211 
Harvey Radio Co 444 
JohnsManville 413 

Johnson, E. F., Co 517 
Kluge Electronics Co. 513 
Langevin Co., Inc 483 
Lehigh Structural Steil Co.____. 415 
Lingo, John E. & Son, J. __ 487 
M.vtron Corp. 436 
Mycalex Corp. of America ---------- 429 
Premier Crystal Labs., Inc.____- _.__ .,___. 523 
Presto Recording Corp. 417 
Radio Engineering lobs., Inc. 489 
RCA Corp. Back Cover 
kCA Tube Division 

- _ 
-- 478 -479 

RCA Victor 212 -213 
kadio Development & Research Corp 515 
Raytheon Mfg. Co. 419 
Rek -O -Kut Co. 521 
Stillman Co. 341 
Stromberg -Carlson 209 
Transmitter Equipment Mfg. Co., Inc. 215 
Tower Sales 8, Erecting Co. 443 
Truscon Steel Co 503 
Turner Co. 418 
United Electronics Co. 509 
U. S. Recording Co 375 
Western Electric 10 -11 
Westinghouse Elec. 11 Mfg. Co. 437 -440 
Weston Electrical Instrument Corp. 420 
Wincharger Corp. 421 

GENERAL 
Air Features, Inc. 394 
All- Canada Radio Facilities, Ltd 195 
Anderson, H. V. & Assoc 497 
Associated Music Publishers, Inc. 369 
Associated Program Service 61 
Avery, Lewis H., Inc. 285 
Branham Co. 366 
Broadcast Music, Inc 370.371 
Burn, Walter P._. 296 
Chambers & Garrison. 218, 410, 535 
Cole, M. M. Transcription Library 373 
Columbia Transcriptions 377 
Coton 8. Foss 412 
Creutz, John 465 
Davis, George C. 461 
Editor 8, Publisher 519 
Frasier, Howard S. 511 
Free B Peters, Inc. Front Coy =, 
Gille Brothers 520 
Gillette, Glenn D. & Assoc. 453 
Godley, Paul Ca. 307, 404, 436, 527, 337, 557 
Hutcheson, Guy C. 534 
International News Service 57 
Jansky & Bailey 473 
Kasper- Gordon, Inc. 252, 278, 345, 385, 399 
Katz Agency . . 291 
Keel, John J. 441, 493 
Lohnes 8 Culver 485 
MacGregor, C. P. Transcriptions 374 
May 8. Bond 481 
McGillvra, Joseph Hershey, Inc. 292 -293 
McIntosh, Frank H. 469 
McKay 8. Shaw 457 
McKiftrick, Geo. 8 Co. 337 
McNary 6 Wrathall 553 
Michelson, Chas., Inc. 387 
Morse, Carleton E. Productions 383 
Muzak Transcriptions, Inc Inside Back Cover 
NBC Spot Soles 286 
NBC Radio Recording Division 380 -381 
National Concert 8 Artists Corp 379 
National Register Publishing Co., Inc 403 
Neblett Radio Productions 389 
Press Association, Inc. 59 
Press News 203 
Press Wireless, Inc. 495 
Radio Programme Producers of Canada 204 
Rodio Sales (CBS) 289 
Radio Theatre Productions__. 378 
Radiozark Transcriptions 376 
Ray, Garo W 505 
RCA Communications, Inc 525 
Ring 8 Clark 435 
Ringling Brothers & Barnum t Bailey 433 
Selected Radio Features 394 
Sound Industries 378 
Stavin, Horace Co 201, 297 
Syndicated Radio Productions 382 
Taylor West Transcriptions Co., Inc. 445 
United Broadcasting Co 382 
United Press 55 
Univorsol Broadcasting 399 
Universal Recorders 389 
Universal Research Labs. 477 
Vogt, Ernest J 418 
Weldon 8 Carr.____.. 501 
Wilmotte, Raymond M., Inc 555 
Wilson, Herbert 414 
Wilson, Howard H. Co 287 
World Broadcasting System, Inc. 390.391 
Wright- Sonovox, Inc. 18 

Ziv, Frederic W. Co. 393 

NETWORKS AND GROUPS 
American Broadcasting Co. 223, 309 
Associated Broadcasting System 
Canadian Broadcasting Corp. 199 
Columbia Broadcasting System 231 -234 
Connecticut State Network 299 
Don Lee Broadcasting System 83 
Fort Industry Stations__ 23 
Friendly Group (WFPG, WJPA, WKNY, WSTV) 27 
Georgia Mellor Market Trio 93 
Iowa Tall Corn Network 328 
Mason -Dixon Radio Group 87, 133, 298 
MClatchy Broadenstin0 Co 77 
Michigan Radio Network. 367 
Mutual Broadcasting System, Inc. 257 
NBC Network .. 267 -270 
North Central Broadcasting System 143 
Nunn Stations 15 

Perry, John H. Stations 89 
Radio Programas de Mexico. 565 
Taylor -Howe. Snowden Radio Soles 295 
Texas Quality Network 300 
West Texas Network 179 
Witder Stations 301 
Yankee Network, Inc. 12 -13 
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How to measure the best 
For transcriptions 
For high -speed processing 
For vinylite pressings 
For phonograph records 

... there are two reasons why Muzak rates 
tops with so many leading agencies, tran- 
scribed show producers and radio stations: 

1. Fastest service in the world 
2. Finest quality obtainable 

Try Muzak ... and see if any other service 
measures up to Muzak standards! 

Unexcelled in modern facilities and master 
craftsmanship, Muzak is equipped to supply 

both Vertical and Lateral Cut transcriptions 
... reference recordings ... line recordings for 
supplemental radio coverage. 

Send us your "acetate" masters for top - 
speed, top -quality processing and pressing. 
We use only gold sputtering, high -speed plat- 
ing, and press exclusively from highest grade 
Vinylite resin. 

Next time ... make it Muzak. A plus for 
AM, a must for FM! 

Muzak* TRANSCRIPTION DIVISION 
Licensed under U.S. Patents of Western Electric Co., Inc. 

Mir STUDIO AND RECORDING FACILITIES 
NEW YORK 
151 West 46th St. 
BRvant 9.1217 

CHICAGO 
La Salle Wacker Bldg, 
Central 5275 

PROCESSING AND PRESSING PLANT 
NEW YORK 
250 West 54th St, 
COlumbus 5 -8552 
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This RCA trade mark represents 

twenty -six years of pioneering and 

research in radio and electronics... 

from world -wide wireless to inter- 

national short -wave broadcasting 

... from electron tubes to electron 

microscopes . . . from the hand- 

wound Victrola* phonograph to the 

automatic Victrola radio- phono- 

graph ... from television to radar. 

Today, this trade mark is your 

assurance that every RCA product 

is one of the finest instruments of 

its kind that science has achieved. 

*Victrola, T. M. Reg. U. S. Pat. Off. 

* 

RADIO CORPORATION OF AMERICA 
RCA Building, Radio City, New York 20, N. Y. 
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8 
OUT OF THE FIRST 

10 

28 
OUT OF THE FIRST 

40 

... the favorite programs are heard over WMAQ 

FIRST in CHICAGO 

50,000 watts 
Represented by NBC SPOT SALES 

A Serv.ce of Radio 

Corporation of America 

Independent surveys prove that year after year the nation's fa- 

vorite programs are heard over WMAQ. These NBC shows are 

the combined result of NBC program direction, top -flight talent 
and expert production facilities -all made possible by America's 

leading radio advertisers and their capable agencies. 

Through the station coverage afforded by WMAQ these astute 

advertisers reach our country's number two market, Chicagoland, 

where 2,855,700 families annually spend over $3,500,000,000. 

And the same advantages await those interested in either local 

or spot campaigns. For WMAQ... morning, noon or night... is the 

Chicago station that reaches the people who listen and buy. 

The Chicago station 

most people listen to most of the time 

670 ON YOUR DIAL 
www.americanradiohistory.com
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Advertisers Using NBC Network During 1945 
Il'nnlinucd from Page 264) 

Sponsor Product Program 
No. of 

Time Stations 
Duration of 
Contracts Agency & City 

Fisher Flouring Mills Co., Seattle Cereals & Flour James Abbe Pictures the News Sat., 10:45 -11:00 A.M. PST 20 Oct. '44- Apr. '45 Pacific National Adv. Agency.. 
Seattle 

F. W. Fitch Co., Des Moines. Iowa Shampoo, Hsir Tonic News of the World Tues., Thun., 7:15 -7:30 P.M. 78 May '43 -Sept. '45 L. W. Ramsey Co., Davenport, 
Iowa 

F. W. Fitch Co., Dee Moines, Iowa Shampoo, Hair Tonic Fitch Bandwagon 
(eff June '45) Bandwagon 

Sun., 7:30-8:00 P.M. 143 Sept. '38- L. W. Ramsey Co., Davenport, 
Iowa 

Mysteries 
(eff Sept. '45) Bandwagon 

Starring Cam Daley 

Ford Motor Co., Detroit Ford, Lincoln & Zephyr The Ford Show Sun., 2:00.2:30 P.M. 142 Apr. '45 -Sept. '45 J. Walter Thompson, Chicago 
Automobiles 

General Electric Co., Cleveland, Ohio G. E. Mazda Lamps Hour of Charm Sun., 10:00 -10:30 P.M. 138 Sept. '39- BBD &O, N. Y.; Foster & 
Davies, Cleveland 

General Foods Corp., New York Birdaeye Frosted Foods Dinah Shore's Open House Thun., 8:30 -9:00 P.M.; 138 July '44- Young & Rubicam, Inc., N. Y. 
(off June '45 -Aug. '45) 12:00 -12:30 A.M. 

General Foods Corp., New York Maxwell House Coffee Maxwell House Coffee Time Thun., 8:00 -8:30 P.M.; 138 Sept. V:l - Benton & Bowles, N. Y. 
(eff June '45) Adventures of 11:30.12:00 Mid. 

(elf Sept. '45) Burns and Allen 

General Foods Corp., New York Cereals, Flour Portia Faces Life Mon.-Fri., 5:15 -5:30 P.M. 88 Apr. '41- Benton & Bowles, N. Y.: (eff Sept. 
'45) Young & Rubicam, N. Y. 

General Foods Corp., New York Calumet Salt, Baken When A Girl Marries Mon.-Fri.. 5:00 -5:15 P.M. 75 Sept. '41- Benton & Bowles, N. Y. 
Chocolate 

General Foods Corp., New York Sanka Coffee Those We Love Sun., 2:00 -2:30 P.M. 64 Oct. '44 -Apr. '45 Young & Rubicam, N. Y. 

General Mills, Inc., Minneapolis Flour Betty Crocker Sat., 10:00 -10:15 A.M. 12 Jan. '45 -June '45 Dancer- Fitzgerald- Sample, Chicago 

General Mills. Inc., Minneapolis Betty Crocker Soups. Guiding Light Mon.-Fri., 2:00 -2:15 P.M. 125 May '38- Knox -Reeves, Minneapolis 
Wheaties 

General Mills, Inc., Minneapolis Bisquick Today's Children Mon.-Fri., 2:15 -2:30 P.M. 127 May '38- Knox -Reeves, Minneapolis 

General Mills, Inc., Minneapolis Wheatim Woman In White Mon.-Fri., 2:30 -2:45 P.M. 127 May '38- Knox -Reeves, Minneapolis 

General Mills, Inc., Minneapolis Cake Flour Hymns of All Churches Mon: Thun., 2:45 -3:00 P.M. 32 May '38- Dancer-Fitzgerald-Sample, 
Chicago 

General Mills, Inc , Minneapolis Cake Flour Betty Crocker Fri., 2:45 -3:00 P.M. 32 May '38- Dancer -Fitzgerald- Sample, 
Chicago 

General Motors Corp., Detroit Institutional General Motors Symphony of 
the Air 

Sun., 5:00.6:00 P.M. 146 Aug. '43- Arthur Kudner, N. Y.: (eff. Oct. 1, 
Kudner Agency, Inc. 

General Motors Corp. 
(Oldsmobile Div.), Detroit 

Institutional John W. Vandercook Sat., 5:30.5:45 P.M. 146 Aug. '45- D. P. Brother & Co., Inc., 
Detroit 

Gilmore Oil Co., Los Angeles Oil & Gasoline Furlough Fun Fri., 9:00-9:30 P.M. PST 6 Nov. '42 -Apr. '45 Ruthrauff & Ryan, Hollywood 

Grove Laboratories, Inc., St. Louis Cold Tablets & Okay for Release Mon.-Fri., 5:00 -5:15 P.M. PST 5 June '44- Russel M. Seeds, Chicago 
Vitamins. 

Grove Laboratories, Inc., St. Louis Cold Tablets & Reveille Roundup Mon., Wed., Fri., 7:45 -8:00 121 Oct. '4l- Russel M. Seeds, Chicago 
Vitamins A.M.; 8:45 -9:00 A.M.; 

9:45-10:00 A.M. 

H. J. Heinz Co., Pittsburgh Heinz Foods Information Please Mon., 9:30.10:00 P.M. 138 Feb. '43 -Feb. '45 Maxon, Inc., Detroit 

Hudson Coal Co., Scranton, Pa. Coal The D & H Miners Sun., 9:4510:00 A.M. 11 Oct. '45- The Clemente Co., Phila. 

International Harvester Co. Motor Trucks & Farm Harvest of Stars Sun., 2:00-2:30 P.M. 149 Oct. '45- McCann- Ericlaon, Inc., N. Y. 
Machinery 

Jacques Mfg. Co., Chicago K. C. Baking Powder K. C. Jamboree Sat., 11:00.11:30 A.M. 73 Aug. '44 -Oct. '45 Leo Burnett Co., Inc., Chicago 
(eff Aug. '46) 11:15-11:30 A.M. 

Andrew Jergene Co., Cincinnati Woodbury Soap Mr. and Mrs. North Wed., 8:00-8:30 P.M.; 137 Dec. '42- Lennen & Mitchell, Inc., N. Y. 
12:00-12:30 A.M. 

S. C. Johnson & Son, Inc., 
Racine, Wis. 

Wax Products Fibber McGee & Molly 
(July -Sept. '46) Victor Borge 

Tues., 9:30-10:00 P.M. 140 Oct. '41- Needham, Louis & Brorby, Inc., 
Chicago 

Show 

Kerr Clam Mfg. Corp., Los Angeles Glass Jars Graeme Fletcher Mon., Wed., Fri., 7:00- 8 May '46 -Sept. '45 Raymond R. Morgan, Hollywood 
7:15 A.M. PST 

Kraft Foods Co., Chicago Kraft Products Kraft Music Hall Thun., 9:00.9:30 P.M. 135 July '40- J. Walter Thompson Co., 
Chicago 

Kraft Foods Co., Chicago Parlay The Great Gildersleeve Sun., 6:30 -7:00 P.M.; 
11:00 -11:30 P.M. 

82 Aug. '43- Needham, Louis & Brorby, Inc., 
Chicago 

Leaf Gum Co., Chicago Chewing Gum Tin Pan Alley of the Air Sat., 5:46 -6:00 P.M ; 144 Jan. '45- Bozen & Jacobe, Inc., Chicago 
6:30-6:45 P.M. 

Lever Bros. Co., Cambridge, Mass. Lifebuoy Soap Bob Burns Thun., 7:30 -8:00 P.M.: 77 Jan. '43- Ruthrauff & Ryan, Inc., N. Y. 
9:30-10:00 P.M. 

Lever Bros. Co., Cambridge, Mass. Rinso Amos 'n Andy Fri., 10:00 -10:30 P.M. 148 Oct. '41- Ruthrauff & Ryan, Inc., N. Y. 
(June -Sept. '45) Dunninger (eff Oct. '45) Tues., 9:00- 

9:80 P.M. 

Lewis -Howe Co., St. Louis Toms A Date With Judy Tues., 8:30-9:00 P.M. 143 June '40- Roche, Williams & Cleary, 
Chicago 

Liggett & Myers Tobacco Co., 
New York 

Chesterfield Cigarettes Chesterfield Supper Club Mon: Fri., 7:00 -7:15 P.M.; 
11:00-11:15 P.M. 

144 June 'D- Newell Emmett Co., N. Y. 

P. Lorillard Co., New York Old Gold Cigarettes Comedy Theater Sun., 10:30-11:00 P.M. 134 July '43 - Lennea & Mitchell, Inc., N. Y. 
(eff June '45) Meet Me At 

Parky's 
Los Angeles Soap Co., Los Angeles Soap Art Baker News Mon. -Fri., 10:4541:00 A.M. 20 Oct. '42- Raymond R. Morgan Co.. 

PST Hollywood 
Manhattan Soap Co., New York Sweetheart Soap The Soldier Who Came Home Mon.-Fri., 11:30 -11:45 A.M. 68 Apr. '45- Duane Jones Co., N. Y. 

(eff July '45) Barry Cameron 
Mara Inc., Chicago Candy Dr. I. Q. Mon., 10:30 -11:00 P.M. 126 Apr. '44- Grant Advertising, Inc., Chicago 

(Continued on Page 271) 
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The National Broadcasting Company 

respectfully directs 

your attention to 

ORANGE COUNTY, FLORIDA 

the most unusual county 

\\ in the United States 
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J"REGi1Á 

AREA 

TOTAL 

RADIO FAMILIES 

% NBC 

CIRCULATION 
NBC 

CIRCULATION 

PRIMARY sNetes, SO' r 

Radio Families Listen Regularly to the Network. 
28,353,293 87 24,540,204 

In SECONDARY counties, 25' i to 50': 01 All 

Radio families Listen Regularly to the Network. 
410,976 40 165,926 

It TERTIARY Comities, 10* to 257 et AO 

WN Fairies Lintel Rgm a y to tte Ketmert. 
58,533 18 10,244 

NOT CLAIMED 15,401 - - 
TOTAL (1940 U.S. CENSUS) 28,838,203. 86 24,716,374 

TOTAL (1945 ESTIMATE) 33,100,000 86 28400,000 

we 

www.americanradiohistory.com

www.americanradiohistory.com


TENINGkRfAS NIGHTTIME 
COMPLETE NETWORK OFv 147 -STATIIOONS 

o r e: NBC 1944 NATIONWIDE SURVEY 

/ ORANGE COUNTY 

the only county in 

the United States 

t / which the NBC 
/ Network can't claim 

aba, 

roil 4 

COPYRIGHT 1943, NATIONAL BROADCASTING COMPANY INC. 
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... the National Broadcasting Company 
A Soma of Radio AMERICA'S NO. 1 NETWORK 

6oryorotbo of A.orleo 

KANS..Wichita, Kan. KSTP... Minn. -St. Paul,Minn. WENY..Elmira, N. Y. WMBG.Richmond, Va. 

KARK ..Little Rock, Ark. KTAR ...Phoenix, Ariz. WERC..Erie, Pa. WMC...Memphis, Tenn. 

KCRA .. Sacramento, Cal. KTBS ... Shreveport, La. WEST ..Easton, Pa. WMFG . Hibbing, Minn. 

KDKA..Pittsburgh, Po. KTFI ....Twin Falls, Ida. WFAA..Dallas, Tex. WMI5..Natchez, Miss. 

KDYL...Salt lake City, Ut. KTSM .. El Paso, Tex. WFBC..Greenville, S. C. WMRF..Lewistown, Pa. 

KELO...Sioux Falls, S. D. KVOA..Tucson, Ariz. WFBG..Altoona, Pa. WMVA.Martinsville, Va. 

KFAM..St. Cloud, Minn. KVOL..Lafayette, La. WFLA..Tampa, Flo. WOAI..Son Antonio, Tex. 

KFI Los Angeles, Cal. KVOO.Tulsa, Okla. WFOR..Hattiesburg, Miss. WOOD.Grand Rapids,Mich. 

KFSD San Diego, Cal. KWBW.Hutchinson, Kan. WGAL . Lancaster, Pa. WOPI.. Bristol, Tenn. -Va. 

KFYR Bismarck, N. D. KWJB..Globe, Ariz. WGBF..Evansville, Ind. WORK . York, Pa. 

KGBX Springfield, Mo. KYCA .. Prescott, Ariz. WGKV.Charleston, W. Va. WOW..Omaha, Neb. 

KGHL Billings, Mont. KYSM..Mankato, Minn. WGL...Fort Wayne, Ind. WPTF..Raleigh, N. C. 

KGIR Butte, Mont. KYUM..Yuma, Ariz. WGRM. Greenwood, Miss. WRAK . Williamsport, Pa. 

KGLU Safford, Ariz. KYW...Philadelphia, Pa. WGY...Schenectady, N. Y. WRAW.Reading, Pa. 

KGNC Amarillo, Tex. KZRC...Cebu, P. I. WHAM.Rochester, N. Y. WRC... Washington, D. C. 

KGU Honolulu, T. H. KZRH .. Manila, P. I. WHIS.. Bluefield, W. Va. WRDO.Augusta, Me. 

KGW Portland, Ore. WALA..Mobile, Ala. WHIZ.. Zanesville, O. WROL..Knoxville, Tenn. 

KHQ Spokane, Wash. WAML . Laurel, Miss. WHLB..Virginia, Minn. WSAM . Saginaw - 

KIDO Boise, Ida. WAPO . Chattanooga, Tenn. WHO ..Des Moines, la. Boy City, Mich. 

KMED Medford, Ore. WAVE.. Louisville, Ky. WIBA..Madison, Wis. WSAN . Allentown, Pa. 

KMJ Fresno, Cal. WAZL..Hazelton, Pa. WIOD..Miami, Fla. WSAV . Savannah, Ga. 

KNOE Monroe, La. WBAL..Baltimore, Md. WIRE...Indianapolis, Ind. WSB...Atlanta, Ga. 

KOA Denver, Colo. WBAP..Ft. Worth, Tex. WIS.... Columbia, S. C. WSFA..Montgomery, Ala. 

KOAM . Pittsburg, Kan. WBEN..Buffalo, N. Y. WISE...Asheville, N. C. WSJS.. Winston -Salem, N. C. 

KOB Albuquerque, N. M. WBLK..Clarksburg, W. Va. WJAC..Johnstown, Pa. WSM...Nashville, Tenn. 

KODY North Platte, Neb. WBOW.Terre Haute, Ind. WJAR..Providence, R. I. WSMB . New Orleans, La. 

KOH Reno, Nev. WBRC..Birmingham, Ala. WJAX..Jacksonville, Fla. WSOC . Charlotte, N. C. 

KOMO .Seattle, Wash. WBRE..Wilkes Barre, Pa. WJDX..Jackson, Miss. WSPB..Toledo, O. 

KPFA Helena, Mont. WBZ...Boston, Mass. WKBH . La Crosse, Wis. WSVA. Harrisonburg, Va. 

KPLC Lake Charles, La. WBZA . Springfield, Moss. WKBO . Harrisburg, Pa. WSYR..Syracuse, N. Y. 

KPO San Francisco, Cal. WCOA. Pensacola, Fla. WKPT..Kingsport, Tenn. WTAM . Cleveland, O. 

KPRC Houston, Tex. WCRS.. Greenwood, S. C. WKY...Oklahoma City,Ok. WTAR..Norfolk, Va. 

KRBM Bozeman, Mont. WCSH..Portland, Me. WLAK..Lakeland, Fla. WTBO..Cumberland, Md. 

KRGV Weslaco, Tex. WDAF..Kansas City, Mo. WLBZ..Bangor, Me. WTIC...Hartford, Conn. 

KRIS Corpus Christi, Tex. WDAY. Fargo, N. D. WLOK . Lima, O. WTMA . Charleston, S. C. 

KROC Rochester, Minn. WDEL ..Wilmington, Del. WLW...Cincinnati, O. WTMJ..Milwaukee, Wis. 

KSD St. Louis, Mo. WEAF..New York, N. Y. WMAM.Marinette, Wis., WTRC..Elkhart, Ind. 

KSEI Pocatello, Ida. WEAU..Eau Claire, Wis. Menominee, Mich. WTTM..Trenton, N. J. 

KSOO Sioux Falls, S. D. WEBC .. Duluth -Superior, W is. WMAQ.Chicago, Ill. WWJ...Detroit, Mich. 
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Advertisers Using NBC Network During 1945 
(Continued from Page 2661 

Sponsor Product 
No. of 

Program Time Stations 
Duration of 
Contracts Agency & City 

Miles Laboratories Inc., 
Elkhart, Ind. 

Alka -Seltzer & 
Vitamins 

News of the World Mon.-Fri., 7:15 -7:30 P.M. 136 Mar. '41- Wade Advertising Agency, 
Chicago 

Miles Laboratories Inc., 
Elkhart, Ind. 

Alka -Seltzer & 
Vitamina 

News of the World with Mon.-Fri.. 10:15 -10:30 A.M. 
Robert St. John (eff Feb. '45) 10:00 -10:15 A.M. 

40 Jan. '44 -June '45 Wade Advertising Agency, 
Chicago 

Miles Laboratories Inc., 
Elkhart , Ind. 

Atka- Seltzer & 
Vitamins 

National Barn Dance Sat., 9:00-9:30 P.M. 118 June '42- Wade Advertising Agency, 
Chicago 

John Morrell & Co., Ottumwa, Iowa Red Heart Dog Food Alex Dreier Sat., 10:45 -11:00 A.M.; 
12:00 -12:15 P.M. 

126 Oct. '43 -Sept. '45 Henri Hurst & McDonald Inc., 
Chicago 

Philip Morris & Co., New York Cigarette. Johnny Presents Tues., 8:00-8:30 P.M.; 138 Apr. '33- The Biow Co., Inc., N. Y. 
11:30 -12:00 Mid. 

Parker Watch Co., New York Watches These Are Our Men Sat., 2:00-2:30 P.M. 48 Dec. '44 -Feb. '45 Sterling Advertising Agency, N. Y. 
Pepsodent Co., Chicago Pepsodent Toothpaste Bob Hope Tues., 10:00 -10:30 P.M. 124 Sept. '38- Foote. Cone & Belding, Chicago 

(June -Sept. '45) Man Called "X" 
Peter Paul, Inc., Naugatuck, Conn. Mounds & Ten Crown 

Gum 
Graeme Fletcher Tues.. Thum. 7:00 -7:15 A.M. 

PST 
9 Oct. '44- Brisa =her, Van Norden & Staff, 

San Francisco 

Planters Nut & Chocolate Co., 
Wilkes Barre, Pa. 

Peanuts & Peanut Oil Elmer Peterson Wed.-Sat., 5:45 -6:00 P.M. PST t May '43- Raymond R. Morgan Co., 
Hollywood 

Planten Nut & Chocolate Co., 
Wilkes Barre, Pa. 

Peanuts & Peanut Oil Adventures of Bill Lance Sat., 9:00 -9:30 P.M. PST 16 Sept. '45- Raymond R. Morgan Co., 
Hollywood 

Prince Matchabelli Inc., New York Perfumes Stradivari Orchestra Sun., 12:30.1:00 P.M. 50 Oct. '43 -Apr. '45 Morse International, N. Y. 

Procter & Gamble Co., Cincinnati Camay. Pepper Young's Family Mon.-Fri., 3:30-3:45 P.M. 77 June '42- Pedlar & Ryan, Inc., N. Y. 
Procter & Gamble Co., Cincinnati Duz Road of Life Mon:Fri., 11:00 -11:15 A.M. 184 June '42- Compton Adv., N. Y. 

(eff Apr. '45) 10:30-10:45 A.M. 
Procter & Gamble Co., Cincinnati Spie and Span Woman of America Mon.-Fri., 3:00 -3:15 P.M. 128 June '42- Benton & Bowles, N. Y. 

(eff Sept. '46) Dancer-Fitzgerald- 
Sample, Chicago 

Procter & Gamble Co., Cincinnati Ivory Soap Right to Happiness Mon.-Fri., 3:45 -4:00 P.M. 134 June '42- Compton Adv., N. Y. 
Procter & Gamble Co., Cincinnati Oxydol Ma Perkins Mon :Fri., 3:15 -3:30 P.M. 134 Dec. '33- Dancer-Fitzgerald-Sample, 

Chicago 

Procter & Gamble Co., Cincinnati Drene & Dreft Star Playhouse Mon: Fri., 11:30 -11:45 A.M. 
(eff Apr..45) Joy se Jordan, M.D. (eff Apr. '45) 10:45-11:00 A.M. 

80 June '43- Dancer -Fitzgerald -Sample, 
Chicago 

Procter & Gamble Co.. Cincinnati 'reel Teel Variety Hall Sat., 8:00 -8:30 P.M.; 133 Nov. '44- Biow Co., N. Y. 
(elf Sept. '45) Life of Riley 11:30-12:00 Mid. 
(off July-Sept. '45) 

Procter & Gamble Co., Cincinnati Drene & Dreft The Drene Show Thurs., 10:30 -11:00 P.M. 141 Jan. '42- Kastor- Farrell- Chedey & 
(off July -Aug. '45) Clifford, N. Y. 

(Continued on Page 272) 

COOPERATION 

DOES THE JOB! 

lf f .':.'..'f. 
- . . t:......_. i n n 

ie u u 
AFFILIATES 

":. ::::.:.: ......::::::":1::::::; ::;;:::::::::::::: :: 

Working together to produce 
maximum results in rural Idaho! 

REPRESENTED B1 

K S E I K T F I 

THE WALKER COMPANY 
NEW YORK CHICAGO 

HOMER GRIFFITH COMPANY 
HOLLYWOOD SAN FRANCISCO SEATTLE SAN FRANCISCO HOLLYWOOD 

WEED and COMPANY 

NEW YORK CHICAGO DETROIT 

' iti titi V}ti ti Y Y.rYL. :: : :..ti.-re 
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Advertisers Using NBC Network During 1945 
(Continued from Page 271) 

Spenser 

Procter & Gamble Co.. Cincinnati 

Procter & Gamble Co.. Cincinnati 

Pure Oil Co., Chicago 

Purina Mills, St. Louie 

Radio Corporation of America, 
New York 

R. J. Reynold, Tobacco Co., 
Winston Salem, N. C. 

R. J. Reynolds Tobacco Co., 
Winston Salem, N. C. 

Richfield Oil Corp., Loe Angeles 

Safeway Stores, Inc., Oakland, Cal. 

Safeway Stores, Inc., Oakland, Cal. 

Safeway Stores, Inc., Oakland, Cal. 

Safeway Stores, Inc., Oakland, Cal. 

Sealtest Inc., New York 

Sealy Mattress Co. of California, 
Los Angeles 

Seattle Brewing & Malting Co., 
Seattle 

Schotter Candy Co., Chicago 

W. A. Sheaffer Pen Co., 
Madison, Iowa 

Skelly Oil Co., Kansas City, Mo. 

Product 

Dus 

Ivory Flakes 

Oil & Gasoline 

Purina Foods, 

Inelitutional 

Camel Cigarettes & 
Prince Albert 
Tobacco 

Prince Albert Smoking 
Tobacco 

Gasoline & Oil 

Kitchen Craft Flour 

Dutch Mill Cheese 

Edwards Coffee 

Edwards Coffee 

Milk & Ice Cream 

Mattresses 

Sicke Beer 

Candy Bars 

Pena, Pencils & Skrip 
Ink 

Gas & Oil 

Program 

Truth or Consequences 

Rosemary 

Kaltenborn Edit, the News 

Grand Ole 'Opry 

Music America Loves Best 
(elf Apr. '45) RCA Show with 

Tommy Doreey 

Abbott & Costello 
(July-Sept. '45) Mystery in the 

Grand Ole 'Opry 

The Richfield Reporter 

Aunt Mary 

Dr. Paul 

Night Editor 
Night Editor 
Joan Davie with Jack Haley 
(eft June '46) Sealtest Village 

Store 
(eff Nov. '45) Jack Haley with 

Eve Arden 

A Layman'. Views of the New. 

Sick's Star Final 

Starring Curt Massey 

World Parade 
(elf Dec. 6, '45) 
Alex Dreier 

Time 
No. of 

Stations 

Sat., 8:30.9:00; 1:00 -l1:30 P.M. 133 

Mon.-Fri., 11:15 -11:30 A.M. 

Mon.-Fri., 7:45 -8:00 P.M. 

Sat., 7:30.8:00 P.M.; 
9:00.9:30 P.M. 

Sun., 4:30 -5:00 P.M. 

Thun., 10:00 -10:30 P.M. 

Sat., 10:30.11:00 P.M. 

Sun.-Fri., 10:00 -10:15 P.M. 
PST 

Mon.-Fri., 3:30 -3:45 P.M. PST 24 

Duration of 
Contract. 

Aug. '43- 
84 June '42 -Mar. '45 

31 May '42 

18 Jan. '43- 

139 Sept. '44- 

139 Mar. '43 - 

136 Jan. '41- 

13 Apr. '31- 

Feb. '45- 

Mon.-Fri., 3:45.4:00 P.M. PST 22 

Wed., 5:45.6:00 P.M. PST 17 

Fri., 9:00.9:15 P.M. PST 10 

Thur.., 9:30.10:00 P.M. 70 

Sun., 10:00-10:15 A.M. PST 

Sat., 10:00 -10:15 P.M. PST 

Sat., 5:45 -6:00; 6:30.6:45 P.M. 

Sun., 3:00-3:30 P.M. 

Mon.-Sat.. 8:00 -8:15 A.M. 

on Page 274) (Continued 

Aug. '45- 
Apr. '45- 
Apr. '45- 
July '40 - 

9 Nov. '43- 

7 July '44 -Aug. '45 

139 July '43 -Jan. '45 

142 lICSept. '42- 

24 Sept. '42- 

Agency & City 

Compton Adv., N. Y. 

Compton Adv., N. Y. 

Leo Burnett Co., Chicano 

Gardner Adv. Co., St. Lod. 

J. Walter Thompson, N. Y. 

Wm. Esty & Co., Inc., N. Y. 

Wm. Esty & Co., Inc.. N. Y. 

Hixson- O'Donnell, Inc., Los Angeles 

McCann -Erickson, Ruthrauff & 
Ryan, J. Walter Thompson, 
Foote, Cone & Belding, all 
West Coast 

Ruthrauff & Ryan, San Francisco 

Ruthrauff & Ryan, San Francisco 

Ruthrauff & Ryan, San Francisco 

McKee & Albright Inc., Phila. 

Alvin Wilder Advertising. 
Los Angeles 

Western Agency Inc.. Seattle 

Schwimmer & Scott, Chicago 

Russel M. Seeds, Chicago 

Henri Hurst & McDonald, Inc., 
Chicago 

WSMB 
The NBC Station 

for 
New Orleans 

The South's Greatest City 

Complete coverage of Southern Louisiana 

is offered by WSMB, through an affilia- 

tion with KVOL, Lafayette and KPLC, 

Lake Charles. 

5000 W wsmg 1350 KC 

National Reps: Edward Petry & Co. 

Page 272 1946 Yearbook Number 

MIAM 
WIOD Covers This 
New Rich Market 
As Completely As 
Miami's Magic Sun 

lames M. LeGate, General Manger 

National Representatives 
GEORGE P. HOLLINGBERY CO. 

Southeast Representative 

HARRY E. CUMMINGS 

5,000 WATTS * 610 KC NBC 

BROADCASTING Telecasting 
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THE GREAT CO MMON DENOMINATOR 
People! Men, women, children -all kinds, all 

sizes- they're the one common denominator in 

telling the sales story of any radio station. In the 

final analysis, the number of listeners one station 

attracts compared with the other stations in the 

same area is always a prime factor in placing 

radio advertising. 

In Washington the Hooper Radio Reports are the 

accepted measurement of a radio station's listen- 

ing audience. And see what the Hooper Washing- 

ton figures* show for the entire past year. 

MORNING LISTENERS (Mon. Ihru Fri., 8 A.M. to noon) WRC FIRST 

AFTERNOON LISTENERS (Mon. Ihru Fri., noon to 6 P.M.) WRC FIRST 

EVENING LISTENERS (Sun. thru Sal., 6 P.M. to 10:30! WRC FIRST 

NOOPER STATION LISTENING INDEX FOR WASHINGTON, D. C. 

October 1944 Ara February 1945 
Decembr 1944 thin April 1945 

May Ara September 1945 
Sept.mb.r Wm October 1945 

FIRST in WASHINGT 

v.< 

Represented by NBC SPOT SALES.: 
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Advertisers Using NBC Network During 1945 
(Continued from l'age 272) 

Sponaor Product 
No. of 

Program Time Stations 
Duration of 
Contract. Agency & City 

Socony- Vacuum Oil Co., New York Oil Information Please Mon., 9:30 -10:00 P.M. 131 Feb. '45- Compton Adv., Inc.. N. Y. 
(eff July '45 to Sept. .45) 

Rise Stevens Show 

Southern Cotton Oil Co.. 
San Francisco 

Wesson Oil & Snowdrift Noah Webster Says Mon., 9:30 -10 P.M. '7 

(e f pr. '45) Thun. 9:30 -10 P.M. 
Oct. `44- Fitzgerald Adv. Agency, 

New Orleans 
PST 

Southern Spring Bed Co., Beds & Bedding Robert St. John Tuee,&Thun., 10:00 -10:15 A.M. 15 Aug. '43- Tucker Wayne & Co., Atlanta 
Atlanta, Ga. 

Sperry Flour Co., San Francisco Sperry Flour Sam Hayes Mon: Sat., 7:45 -8:00 A.M. PST 7 Jan. '40- KnoxReeves Adv. Inc., 
San Francisco 

Sperry Flour Co., San Francisco Drifted Snow Flour Dr. Kate Mon: Fri., 4:00 -4:15 P.M. PST 11 
(eff Mar. '45) This Woman's 

May '38- Knox -Reeves Adv., Inc., 
San Francisco 

Secret 

Standard Brands Inc., New York Chase & Sanborn Charlie McCarthy Show, Sun., 8:00 -8:30 P.M. 142 Mar. '40- J. Walter Thompson, N. Y. 
Coffee Starring Edgar Bergen 

(June -Aug. '45) Frances Langford 
Show 

Standard Brands Inc., New York Fleischmann's Yeast, 
Blue Bonnet 

One Man's Family Sun., 8:30 -9:00 P.M. 141 
(eS Feb. '45) Eddie Bracken 

June '40- Kenyon & Eckhardt, N. Y. 
(elf June '45) J. Walter Thompson 

(eff June '45) Tenderleaf Show 
Tea & Blue Bonnet (eS June '45) Tommy Dorsey & 
Margarine Co. 

(eff Oct. '45) Fred Allen 

Standard Brands Inc., New York Royal Deserts & One Man's Family Sun., 3:30 -4:00 P.M. 142 July '45- J. Walter Thompson, N. Y. 
Fleischmann's Yeast 

Standard Oil of Cal., San Francisco Institutional Standard Hour Sun., 8:30 -9:30 P.M. 16 Sept. '42- BBD &O, Inc., San Francisco 

Standard Oil of Cal., San Francisco Petroleum Products Standard School Broadcast Thun., 10:00.10:30 A.M. PST 20 Oct. '42- BBD &O, Inc., San Francisco 

Sterling Drug Inc., New York Dr. Lyons Toothpowder Backstage Wife Mon. Fri., 4:00.4:15 P.M. 140 Sept. '36- DancerFitzgerald- Sample, N. Y. 
& Energine Clean- 
ing Fluid 

Sterling Drug Inc., New York Phillips Milk of Stella Dallas Mon.-Fri., 4:15 -4:30 P.M. 140 Sept. '42- Dancer -Fitzgerald- Sample, N. Y. 
Magnesia & Tablet., 
Mulsified Double 
Danderine 

Sterling Drug Inc., New York Phillips Creases., Bayer Lorenzo Jones Mon.-Fri., 4:30 -4:45 P.M. 140 Nov. '39- Dancer -Fitzgerald -Sample, N. Y. 
Aspirin 

Sterling Drug Inc., New York Haleys' M -O, Phillips Young Widder Brown Mon. Fri., 4:45-5:00 P.M. 140 Jan. '40- Dancer -Fitzgerald- Sample, N. Y. 
Toothpaste, Ironlaed 
Yeast, Danderine 

Sterling Drug Inc., New York Bayer Aspirin American Album of Sun., 9:30 -10:00 P.M. 137 Oct. '31- Dancer -Fitzgerald- Sample, N. Y. 
Familiar Music 

Sterling Drug Inc., New York Dr. Lyons Toothpowder Manhattan Merry-Go -Round Sun., 9:00 -9:30 P.M. 137 Nov. '32- Dancer -Fitzgerald- Sample, N. Y. 

Sterling Drug Inc., New York Phillips Magnesia, 
Bayer Aspirin 

Waits Time Fri., 9:30 -10:00 P.M. 139 Sept. '33- Dancer -Fitzgerald -Sample, N. Y. 

Sun Oil Co., Philadelphia Gas & Oil Lowell Thomas Mon.-Fri., 6:45-7:00 P.M. 81 Jan. '44- Roche, Williams & Cleary, Inc., 
Phila. 

Table Products Inc., Oakland, Cal, NuMade Mayonnaise Hoagy Carmichael Show Mon., 6:00 -6:30 P.M. 9 Feb. '45- Foote, Cone & Belding, 
San Francisco 

(ea Oct.'45) Sterling Adv. Agy., N.Y. 

Teemimen Inc. Dresses and Cosmetics Teentimer Show Sat. , 10:00 -10:30 A.M. 57 Aug. '45- Buchanan & Co. Inc., N. Y. 
(eS Nov. '45) Teentimen Club (elf Nov. '45) 11:00.11:30 A.M. 

Tillamook County Creamery Assoc., 
Tillamook, Ore. 

Cheese Benny Walker's Tillamook Fri., 10:00 -10:15 A.M. PST 7 
Kitchen 

Oct. '41- Botsford, Constantine & 
Gardner, Portland, Ore. 

Washington Cooperative Egg & Eggs & Poultry Chuck Collins Sat , 11:00 -11:15 A.M. PST 15 Dec. '44- Pacific National Adv. Agency 
Poultry Assoc., Seattle Seattle 

West Coast Soap Co., Oakland, Cal. Powow Cleanser Opportunity Theater Sat., 11:00 -11:80 A.M PST 7 Aug. '44- May '45 'Matcher, Van Norden & Staff, 
San Francisco 

Western Auto Supply Co., 
Loe Angeles 

Auto Accessories & 
Appliances 

Circle Arrow Show Sun., 10:30 -11:00 A.M. 19 Oct. '45- Bruce B. Brewer & Co., 
Loe Angeles 

Westinghouse Electric Corp., Institutional Westinghouse Program Sun., 2:30 -3:00 P.M. 142 Jan. '43- McCann -Erickson, Inc., N. Y. 
Pittsburgh 

Whitehall Pharmacal Co., New York Anacin, Heet, Hills Just Plain Bill Mon: Fri., 5:30 -5:45 P.M. 66 Sept. '42- Dancer -Fitzgerald -Sample, N. Y. 
Cold Tablets 

Whitehall Pharmacal Co., New York Bisodol & Kolynos Front Page Farrell Mon: Fri., 5:45-6:00 P.M. 66 Sept. '42- Dancer- Fitsgerald- Sample, N. Y. 
Toothpaste 

Whitehall Pharmacal Co., New York Anacin Fleetwood Lawton Mon.-Fri., 8:15-8:30 P.M. PST 7 Aug. '43- Dancsr-Fitsgerald, Hollywood 
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General Information: 
KANS is owned by THE KANS BROADCASTING COMPANY 
(a corporation); Herb Hollister, President; Jack Todd, 
General Manager. 

KANS operates on a power of 250 watts, day and night, 
on a frequency of 1240 kilocycles. 

KANS has been in operation since September, 1936. 

KANS does a big local coverage job on all civic events 
including local sports. 

Network Affiliations: 
KANS is affiliated with the National Broadcasting Company. 

Program Facilities: 
KANS maintains two transcription libraries - the NBC 
"Thesaurus" and Standard. KANS has both AP and UP 
news service day and night. 

Hours on the Air: 
6:30 A.M. to Midnight. 

Merchandising Facilities: 
Bus cards in all local buses (135 in all) for a two -week period 
at the start of a campaign of programs. Feature articles 
and pictures in "The KANSan," monthly KANS merchandiser 
mailed to most retail outlets in Wichita. 

REPRESENTED NATIONALLY BY HEADLY -REED C 

NEW YORK CHICAGO DETROIT ATLANTA SAN FRANCISCO LOS ANGEL 
O. 

BROADCASTING Telecasting 

ES 
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ASSOCIATED BROADCASTING SYSTEM: EXECUTIVES and STAFF 
Headquarters -300 Keeler Building, Grand Rapids, Mich. Telephone: 9 -8161 

OFFICERS OF THE CORPORATION 

Leonard A. Versluis, President 
Roy C. Kelley, Executive Vice President 
Richard F. Connor, Vice President in Charge of Opera- 

tions 
Clayton. W. Kuning, Vice President and General Mana- 

ger 
Van C. Newkirk, Vice President in Charge of Western 

Division 
William G. Henderson, Vice President in Charge of Sta- 

tion Relations 
Earl Waring Dunn, Secretary 

BOARD OF DIRECTORS 
Leonard A. Versifia, President 
Roy C. Kelley, Executive Vire President 
Earl Waring Dunn, Secretary 
Leo )(imam 

DEPARTMENTS AND DIVISIONS 

Executive Officer. 

Leonard A. Veraluis, President 
Roy C. Kelley, Executive Vice President 

Accounting Department 

Jean Foster. Controller 
Abbie Seastrom, Assistant Controller 
Sam McQueen, Accountant 
Robert Kaufman, .4rcountant 

Legal Sta,f 
Gary, Deevernine & Kissam 
Earl Waring Dunn 

Program & Production Department 

Richard F. Connor, Supervisor 
Edward Denkema, . 4ssistant Program and Production 

Director 
Dick Ross, Western Division Program und Production 

Director 
Robert Cook, Eastern Division Program and Production 

Director 

Sales Department 

Edwin Pancoast, Manager, New Fork 
John Hopkinson, Manager. Chicopee 
Frank Dougherty. Sales. Hollywood 

Engineering Department 
George Funkey. Supervisor of Engineering and Traffic 
Lee G. Stevens, Assistant Suptrvisor of Engineering and 

Traffic 
Publicity & Promotion Department 

Tommy O'Brien, Manager 
Ben Gibson, Artist 

Station Relation. Department 
William G. Henderson, Vice President in Charge of 

Stations 
CENTRAL DIVISION 

London Guarantee Bids. Chicago, Illinois 
Telephone Central 4308 

John Hopkinson, General Manager 
Grace Dee, Trafic 
Henry Senne. Sates Service 

EASTERN DIVISION 
Chanin Bldg. New York, New York 

Telephone Murray Hill 5-3227 
William G. Henderson, Vice President ut Charge of 

Station Relations 
Edwin Pancoast. Sales Manager 
Jack Flynn, Sales Service 
Harry Barnam, Sales Service 
Robert Cook, Program and Production 
Rita Dobbelaar, Traffic 

WESTERN DIVISION 
6000 Sunset Blvd. Hollywood. California 

Telephone Hollywood 6204 
Van C. Newkirk, Vire President. Western Division 
Dick Ross, Manager, Programming and Production 
Mary Ellen Ryan, Manager. Promotion and Publicity 
Frank Dougherty, Soles Service 
Betty Culbert, Trafic 

KRSC - 
KWJJ 

KWBR 

KSAN 
SIA .1.04.140 

KFOX 

KNAK 

KMYR 

dYaa« 7lrtmokÆ 

ASSOCIATED BROADCASTING SYSTEM 

Keystone Broadcasting System Transcription Network: Officers and Affiliates 
Headquarters -580 Fifth Ave., New York City. Telephone: Longacre 3-2221 

KEYSTONE BROADCASTING SYSTEM Inc. -Officers 
and directora: Michael M. Sillerman, president; Naylor 
Rogers, Mort Adams. vice-presidents; Sidney J. Wolf. 
secretary- treasurer; Joseph Bayer, assistant treasurer. 
New York Office -580 Fifth Ave. Telephone: Longacre 
3 -2221. Michael M. Sillerman, general manager; Mort 
Adams, director of station relations; James P. Lappin. 
manager station relations; Alvin Austin, sales & pro- 
motion consultant; Calvin Fox, director promotion & 
research; Rosita Seale office manager; Noel A. Rhys, 
Albert F. Dykes. Ray Linton, account executives. 
Chicago OBce- -134 N. LaSalle St. Telephone: State 
4590. Naylor Rogers, western sales manager. Hollywood 
Office-6331 Hollywood Blvd. Telephone: Hollywood 5338. 
Elaine N. Gonda, program director; Ralph W. Harker, 
Pacific Coast sales. 
DESCRIPTION OF SERVICE: Keystone Broadcasting 
System is a transcription network principally covering 
beyond -Metropolitan markets from coast to coast. Its 
affiliated stations are joined together in a national system 
by means of transcriptions, eliminating wire charges. At 
time of going to press. the network includes 200 affiliated 
stations. The network supplies its stations with 48 fully 
scripted sustaining shows per week, filling two hours Per 
day. seven days per week, to a total of 14 hours per week. 
The System offers its facilities In blocks of time from 
one hour down to 5- minute periods, and also makes avail- 
able announcement periods down to 26 -word length. The 
list of stations affiliated with Keystone as of Jan. 1, 
1946, is as follows: 
ALABAMA -WJLD, Bessemer; WMSL, Decatur; WBHP, 
Huntsville; WLAY, Muscle Shoals; WJHO, Opelika; 
WJRD, Tuscaloosa. 
ALASKA -KFQD, Anchorage. 
ARKANSAS -KFFA, Helena; KBTM. Jonesboro; KOTN. 
Pine Bluff; KUOA, Siloam Springs; KWFC, Hot Springs. 
COLORADO -KGIW, Alamosa; KIUP. Durango; KFXJ, 
Grand Junction; KOKO, La Junta; KGEK, Sterling. 
FLORIDA -WINK, Ft. Myers: WTMC, Ocala; WDLP. 
Panama City. 
GEORGIA -WGAU, Athens; WGAC, Augusta; WMOG. 
Brunswick; WGAA, Cedartown; WMJM, Cordele; 
WBLJ, Dalton; WMLT, Dublin; WGGA, Gainesville: 
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WKEU, Griffin; WLAG, La Grange: WMGA. Moultrie: 
WRLC, Toccoa; WAYX, Waycross; WRLD, West Point. 
IDAHO -KID, Idaho Falls; KWAL, Wallace. 
ILLINOIS -WMRO, Aurora; WDWS, Champaign; WEBQ, 
Harrisburg: WJPF, Herrin; YLDS, Jacksonville. WJOL. 
Joliet. 
INDIANA -WHBU. Anderson: WTRC, Elkhart; WKMO. 
Kokomo; WLBC, Muncie. 
IOWA -KVFD. Fort Dodge. 
KANSAS -KVAK, Atchison; KGNO, Dodge City; 
KTSW, Emporia; KIUL, Garden City. 
KENTUCKY -WLBJ, Bowling Green; WHLN, Harlan: 
WSON, Henderson; WHOP, Hopkinsvfle; WOMI, Owens- 
boro; WPAD, Paducah. 
MAINE -WAGM, Presque Isle. 
MASSACHUSETTS -WOCB, Cape Cod. 
MICHIGAN -WHDF, Calumet; WDBC, Escanaba; WJMS, 
Ironwood; WDMJ, Marquette; WHLS, Port Huron; 
WTCM, Traverse City; WKLA. Ludington; WATT, 
Cadillac. 
MISSISSIPPI -WROX, Clarksdille; WCBI. Columbus: 
WJPR. Greenville; WGRM, Greenwood; WGCM. Gulfport: 
WFOR, Hattiesburg: WAML, Laurel; WSKB, McComb: 
WMIS, Natchez; WQBC, Vicksburg; WELO, Tupelo. 
MISSOURI -KWOS, Jefferson City; KWOC, Poplar 
Bluff ; KDRO, Sedalia. 
MONTANA -KRJF, Miles City: KGCX, Sidney. 
NEBRASKA -KORN. Fremont: /CHAS. Hastings; 
KGFW, Kearney ; KODY, North Platte; KGKY Scotts- 
bluff. 
NEW HAMPSHIRE -WLNH, Laconia. 
NEW JERSEY -WSNJ, Bridgeton. 
NEW MEXICO -KAVE, Carlsbad; RICA, Clovis; 
KWEW, Hobbs; KGFL. Roswell; KTNM, Tucumcari. 
NEW YORK -WMBO, Auburn; WBTA, Batavia; 
WALL. Middletown; WSLB, Ogdensburg; WHDL, Olean; 
WMFF, Plattsburg; WNBZ, Saranac Lake; WFAS, 
White Plains. 
NORTH CAROLINA -WBBB, Burlington: WEGO. Con- 
cord: WCNC. Elizabeth City: WGNC, Gastonia; WHEY, 

Hickory WMFR, High l'oint; WCBT, Roanoke Rapids: 
WRRF, Washington; WHNC, Henderson. 
NORTH DAKOTA -KOVC, Valley City. 
OHIO -WFIN, Findlay; WMRN, Marion. 
OKLAHOMA -KVSO, Ardmore; KASA, Elk City; 
KHBG, Okmulgee; WBBZ, Ponca City; KSWO, Law- 
ton. 
OREGON -EAST. Astoria: KBKR. Baker; KBND, Bend; 
KLBM, La Grande; KMED, Medford; KRNR, Roseburg; 
KSLM, Salem; KODL, The Dalles. 
PENNSYLVANIA -WCED, DuBois; WISR, Butler. 
SOUTH CAROLINA -WOLS. Florence; WCRS, Green. 
wood; WFIG, Sumter. 
SOUTH DAKOTA -KGFX, Pierre; KWAT, Watertown. 
TENNESSEE - WOPI, Bristol; WJZM, Clarksville; 
WHUB, Cookeville. 
TEXAS -ERIC, Beaumont; ENEL, Brady; KBWD. 
Brownwood ; KAN!). Corsicana; KDNT, Denton; KLUF, 
Galveston ; KSAM, Huntsville; KOCA, Kilgore: KPAB, 
Laredo: KFRO. Longview ; ERBA, Lufkin ; KCRS, Mid- 
land: KNET, Palestine; KPDN, Pampa; KIUN, Pecos; 
KVOP. Plainview ; KXOX, Sweetwater; KTEM, Temple; 
KVWC, Vernon ; KVIC, Victoria. 
UTAH -KSUB, Cedar City; KVNU, Logan ; KOAL, 
Price. 
VERMONT -WSYB, Rutland; WWSR, St. Albans; 
WDEV, Waterbury. 
VIRGINIA -WCHV, Charlottesville; WKEY, Coving- 
ton; WFVA, Fredericksburg: WMVA, Martinsville: 
WLPM, Suffolk: WINC, Winchester. 
WASHINGTON -KXRO, Aberdeen: EVOS, Bellingham; 
KELA, Centralia: KRKO, Everett; KGY, Olympia; 
KTBI, Tacoma; KONP, Port Angeles. 
WEST VIRGINIA -WJLS. Beckley; WLOG, Logan; 
WAJR, Morgantown; WBRW, Welch; WBTH, Williamson. 
WISCONSIN -WHBY, Appleton: WATW, Ashland; 
WCLO, Janesville; WONT, Manitowoc; WIGM. Med- 
ford: WIBU, Poynette; WRJN, Racine. 
WYOMING -KDFN, Casper; KPOW, Powell; KVRS, 
Rock Springs; KWYO, Sheridan. 
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A NEW SERVICE TO ADVERTISERS!! 
ABS - The Associated Broadcasting System -began coast -to 
coast operation on a 16 hour a day September 16,1945. 

By using the basic network facilities of ABS, a sponsor can 
reach 87% of the population of cities of 100,000 or over in the 
United States, at a cost of only a few cents per 1.000 listeners. 

Concentrated in these top markets are 40 million potential 
buyers served efficiently and economically by the stations af- 
filiated with the Associated Broadcasting System. 

A total of 3.970 ABS commercial program hours were broad- 
cast through facilities of 196 outlets in 1944, thus insuring 
adequate secondary coverage on request. 

Split networks available For selected coverage. 

Transcribed programs accepted for network broadcasting. 

Choice time periods, that are not even offered on e spot 
basis, are now available through ABS. 

Outstanding programs for individual sponsorship or on a par- 
ticipating basis 

Maximum coverage at minimum cost - $2200 buys one evening 
half -hour on 22 stations reaching o potential audience of 40,- 
000,000. Or 6 daily V4 hours can be purchased for S1050 each. 

/Yew. yotie ekcapp 
122 E.42ND.ST. 360 N. MICHIGAN 

MURRAY HILL 5 -3227 CENTRAL4309 

dlotuood 
3055 WILSHIRE BLVD., EXPOSITION 1335 

BROADCASTING Telecasting 

EXECUTIVE 
OFFICES 
KEELER 
BUILDING 

GRAND RAPIDS 2 , MICH. 
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CANADIAN BROADCASTING CORPORATION: EXECUTIVES and STAFF 
BOARD OF GOVERNORS 

Howard B. Chase, Montreal, Que., Chairman 
Rene Morin, Montreal, Que., Vice- Chairman 
Mrs. T. W. Sutherland, Revelstoke. B. C. 
F. J. Crawford, Toronto, Ont. 
B. K. Sandwell, Toronto, Ont. 
W. J. Parker, Winnipeg, Man. 
Dean Adrien Pouliot. Quebec. 
A. R'. Truman, Winnipeg, Man. 

(One vacancy) 
HEAD OFFICE 

Victoria Bldg., 140 Wellington St., Ottawa, Ont. 
Dr. Augustin Frigon, General Manager 
Donald Manson. Assistant General Manager 
R. P. Landry, Director of Personnel and Administrative 

Services 
H. Bramah, Treasurer 
W. R. Mortimer, Supervisor of Expenditures 
F. W. Savignac, Assistant to Executive -Legal 
R. E. Keddy, Assistant to Executive -Administrative 

NATIONAL PROGRAM OFFICE 
354 Jarvis St., Toronto, Ont. 

E. L. Bushnell, Director -General of Programs 
Charles Jennings, General Supervisor of Programs 
Andrew Allan, Supervisor of Drama 
Peter Alyen, Supervisor of International Service 

(Crescent St., Montreal) 
J. M. Beaudet, Supervisor of Music 

(King's Hall Bldg., Montreal) 
W. H. Brodie, Supervisor of Broadcast Language 
Rupert Caplan, Supervisor of Production 

(King's Hall Bldg., Montreal) 
C. R. Delafleld, Supervisor of Religious and Institutional 

Broadcasts 
Mart Grannan, Children's Broadcasts 
H. E. S. Hamilton, Technical Liaison Offcer 

(Engineering Division) 
E. W. Jackson, Traffic 'Manager 
J. M. Kannawin, Program Director, CJBC 
R. S. Lambert, Supervisor of School Broadcasts 
Elim:eth D. Long. Women's Interests 
D. C. McArthur, Chief News Editor 
Ernest Morgan, Supervisor of International Exchange 

Program. 
Neil M. Morrison, Supervisor of Talks and Public Affairs 

H. J. Boyle, Supervisor of Farm Broadcasts 
H. G. Walker, Dominion Network Manager 
J. Frank Willis. Supervisor of Feature Broadcasts 
D. Claringbull, Manager, Personnel and Administrative 

Services 
H. Hilliard, Engineer -in- Charge, Toronto Area 
R. S. Joynt, Treasurer's Cashier 

COMMERCIAL DIVISION 
354 Jarvis St., T , Ont. 

E. A. Weir, Commercial Manager 
W. E. Powell. Assistant Commercial Manager 
Edgar Stone, Supervisor of Acceptance and Production 
W. R. Johnston, Sales Representative 
Arthur Barr, Sales and Commercial Traffic 
H. F. Chevrier, Coverage Statistics 

PRESS AND INFORMATION SERVICE 
354 Jarvis St., Toronto, Ont. 

Wells Ritchie, Supervisor of Press and Information 
Harriett M. Ball, Press and Information Representative 

STATION RELATIONS DIVISION 
934 Jarvis St., Toronto, Ont. 

J. R. Radford, Supervisor of Station Relations 
C. Maclin, Statistics and Program Distribution 
Gloria Hill, Food and Drug Continuity Clearance 

ENGINEERING DIVISION 
Reefer Bldg.. 1440 St. Catherine St., W., Montreal, Que. 
Gordon W. Olive, Chief Engineer 
J. A. Ouimet, Assistant Chief Engineer 
W. A. Nichols, Plant Engineer 
D. G. McKinstry, Chief Architect 
W. G. Richardson, Transmission and Development 

Engineer 
N. R. Olding, Operations Engineer 
M. L. Poole, Project Engineer 
C. E. Stiles, Supervisor of Purchasing and Stores 
H. E. S. Hamilton, Technical Liaison Officer 

(364 Jarvis St., Toronto) 
REGIONAL OFFICES 

Maritime Region. United Service Bldg., Rox 175, Halifax, N.S. 
George Young, Regional Representative 
H. M. Smith, Regional Engineer (CBA, Sackville, N. B.) 
Quebec Region, 1231 St. Catherine St. W., Montreal, Que. 
J. M. Beaudet, Director of French Network 
John de B. Payne, Program Administrative Officer 
Aurele Seguin. Supervisor of Educational Broadcasts 
Armand Berube, Supervisor of Farm Broadcasts 

Omer Renaud, Commercial Manager 
Leopold Houle, Supervisor of Press and Information 
M. Goudrault, Supervisor of Station Relations 

(Keefer Bldg.) 
L. L'Allier, Regional Engineer 
J. R. Samson, Manager, Personnel and Administrative 

Service. 
J. B. Godin, Treasurer's Cashier 

Prairie Region, 300 Manitoba Telephone Bldg, 
Winnipeg, Man. 

James R. Finlay. Regional Representative 
C. E. L'Ami, Press and Information Representative 
British Columbia Region, Hotel Vancouver, Vancouver, B.C. 
Ira Dilworth, Regional Representative 
Kenneth Cagle, Program Director 
A. E. Ellis, Regional Engineer 
Patrick Keatley, Press and Information Representative 

THE BRITISH BROADCASTING 
CORPORATION 

630 Fifth Avenue 
New York 20, N Y. 

Telephone: Circle 7 -0656 

OFFICERS AND TITLES 
Charles H. Brewer, North American Director 
William R. Reid, Assistant North American Director 
Donovan Rowse. Special Assistant to N. A. D. 
Henry David, Program Adviser 
J. A. S. Kenas. Read of Research Department 
Christopher Cross. Public Relations Manager 
Arthur S. Toby, Chief Engineer 
Stephen Fry, Program Director 
Annette Ebsen, Talks Producer 
Roy Lockwood, Productions Manager 

BRANCH OFFICES 
Chicago 11 

430 N. Michigan Avenue 
Telephone: Delaware 6881 

William N. Newton, Middle West Representative 
Washington 6 

1160 Connecticut Avenue 
Telephone: Executive 1465 

Leonard Miall. Washington Correspondent 

sea 

L.. ...,,.. 

SEE PAGE 385 FOR SYNDICATED TRANSCRIBED PROGRAMS 
Available for Use in Canada Through 

NATIONAL BROADCAST SALES TORON O, °NADA ELGIN 
BLDG., 

KASPER -GORDON, Incorporated, 140 BOYLSTON ST., BOSTON 16, MASS., U. S. 

One of the Largest Producers of Successful Syndicated Transcribed Programs in America 

A. 

Page 278 1946 Yearbook Number BROADCASTING Telecasting 

www.americanradiohistory.com

www.americanradiohistory.com


Advertisers Using Canadian Broadcasting Corp. Networks During 1945 

Sponsor 

British American Oil Co. Ltd., 
Toronto 

British American OS Co. Ltd., 
Toronto 

British American Oil Co. Ltd., 
Toronto 

British American Oil Co. Ltd., 
Toronto 

Borden Co. Ltd., Toronto 

British Columbia Electric Co., 
Vancouver 

Bristol Myer. Co. of Canada Ltd., 
Montreal 

Campbell Soup Co. Ltd., New 
Toronto 

Campbell Soup Co. Ltd., New 
Toronto 

Campbell Soup Co. Ltd., New 
Toronto 

Canadian Ironized Yeast Co. 
(1989) Ltd., Windsor 

Canadian Marconi Co., Montreal Institutional 

Product 

B. A. Product.. 

B. A. Products 

B. A. Products 

B. A. Products 

Milk, Ice Cream 

Institutional 

Sal Hepatica, 
Vitali., Trushay 

Campbell Soups 

Campbell Soups 

Campbell Soups 

Ironized Yeast 

Canadian Marconi Co., Montreal 

Canadian National Carbon Co., 
Toronto 

Carnation Milk Co. Ltd., Toronto 

Carnation Milk Co. Ltd., Toronto 

Coca Cola Co. of Canada Ltd., 
Toronto 

Colgate -Palmolive -Peet Co., 
Toronto 

Colgate- Palmolive -Peet Co., 
Toronto 

Colgate -Palmolive -Peet Co., 
Toronto 

C Igate-Paimolive -Peet Co., 
Toronto 

Colate -Palmolive -Peet Co., 
'I'or.mto 

Colgate-Palmolive-Peet Co.. 
Toronto 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept. of 
Finance 

Dominion Government Dept of 
Finance 

Delaware, Lackawanna & Western 
Coal Co.. New York 

Dodd. Medicine Co , Toronto 

Electro Auto -Lite, Toronto 

T. H. Estabrooke Co. Limited, 
St. John N. B. 

Institutional 

Batteries 

Carnation Milk 

Carnation Mdk 

Coca Cola 

Cashmere Bouquet 
Products 

Princess Soap Flakes 

Program 

Fighting Navy 

Peerless Parade 

Lea Gars de la Marine 

Taxi 13 

Canadian Cavalcade 

Now It Can Be Told 

Alan Young 

Jeunesse Doren 

Request Performance 
Radio Reader's Digest 

Jack Carson 

The Saint 

Big Town 

L for Lanky 

Stardun: Serenade 

Les Alouettes Eveready 

Carnation Contented Hour 

Le Quart d'Heure de Dententa 

Coca Cola Music Club 

Cashmere Bouquet House 
Party 

Happy Gang 

Cashmere Bouquet La Mine d'Or 
Products 

lalmolive Soap Les Joyeux Troubadours 
Colgate Toothpaste, paste, 
Halo Shampoo 

Cashmere Bouquet Musical Mail Box 
Products 

Palm Shave Cream -Cue Share the Wealth 
Dentrifice 

Victory Bonds & 
Stamps 

Victory Bonds 

Victory Bonds & 
Stamps 

Victory Bonds & 
Stamps 

Victory Bonds Ca 

Stamps 

Victory Bonds & 
Stamps 

Victory Bonds & 
Stamps 

Victory Bonds 

Victory Bonds 

Blue Coal 

Drugs 

Institutional 

Tea & CoR:e 

L'Heure de la Victoire 

L'Heure de la Victoire 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 

Victory Loan Broadcast 
"Horizon '45" 

Victory Loan Hour 

Victory Loan Hour 

The Shadow 

Dream Time 

Dick Haymea Show 

Everything for the Boys 

Le Theatre de Chez -nous 

Time 

Thun., 9:30.10:00 P.M. 

Thun., 9:80.10:00 P.M. 

Sun., 7:80- 8:OOY.M. 

Thun., 8:30-9:00 P.M. 

Thun., 9:30.10:00 ?.M. 

Mon., 8:00 -8:30 P.M.; Il ;00.11 ;30 P.M. 

Thun., 11:30.12:00 mid. 

Tues., 8:30.9:00 P.M. 

Mon.-Fri., 12:00-12:15 P.M. 

Sun., 9:00 -9:30 P.M. 

Wed., 8:00.8:30 P M.; 
12:00.1.2:30 P.M 

Tues., 8:00.8:30 P.M. 

Sun., 7:30-8:00 P.M. 

Sun., 7:30.8:00 P.M. 

Sat., 1:00.1:15 P.M. 

Mon., 10:00.10:30 P.M. 

Tues. and Thun., 10:45- 
11:00 A.M. 

Mon., 8:00.8:30 P.M. 

Sat., 8:30 -9:00 P.M. 

Mon -Fri., 1:15.1:45 P.M. 

Tues., 8:30.9:00 P.M. 

Mon.-Fri , 11:30-12 noon 

Fri., 8:30 -9:00 P.M. 

Sat., 8:00 -8:30 P.M.; 
11:30.12:00 mid. 

Sun. -Thun., 8:00.9:00 P.M. 

Mon., 9:00 -10:00 P.M. 

Sun., 8:30.9:80 P.M. 

Wed., 8:30.9:30 P.M.; 
16:80-11:80 P.M. 

Tues., 8:80 -9:00 P.M.; 
11:0011:30 P.M. 

Fri., 9:30.10:00 P.M.; 
11:30.12:00 Mid. 

Mon., 9:00.9:30 P.M. 

Wed., 8:80.9:30 P M ; 

10:30 -11:30 P.M. 

Sun., 8:30-9:30 P.M. 

Sun., 5:30.6:00 P.M. 

Tues., 10:30-11:00 P.M. 

Sat., 8:00.8:30 P.M. 

Tues., 7:30 -8:00 P.M. 

Thun., 7:80 -8:00 P.M, 

No. of 
Stations 

27 Jan. 4-June 21, '45 

Duration of 
Contracts 

28 Sept. 27. '45- 
June 20, '46 

4 Jan. 7 -Sept. 23, '45 

5 Sept. 27, '45- 
June 20,'46 

28 Jan. 14 -June 25, '45 

28 Sept. 17,'45- 
June 10,'46 

3 Sept. 28, '44- 
May 31, '45 

23 Jan. 2 -Dee. 25, '45 

3 Jan. 1 -Dec. 31, '45 

30 Oct. 7, '45- 
Sept. 1, '46 and 
Sept. 10. '44- 
Sept. 2, '46 

29 May 30 -June 13,'45 
Sept. 26. '45- 
Nov. 6, '46 
June 20 -Sept. 19, '45 

23 Oct. 2, '45- 
Sept. 25, '46 

29 Jan. 7- May 27,'45 

37 Sept. 16 -Dee. 30, '45 

10 Jan. 6 -Apr. 21. '45 
Sept. 8- Dec. 29, 45 

30 Jan. 8 -Dec. 81, '45 

4 Ja ̂ .2 -Dec. 27, '45 

27 Jan. 1- May 28,'45 

26 Oct. 6 -Dec. 29,'45 

'25 Jan. 1 -June 29,'45 
Sept. 3 -Dec. 31, '45 

4 Jan. 2 -June 26, '45 
Oct. 2 -Dec. 25, '45 

o Jan. 1 -June 29.'45 
Sept. 10 -Dec. 81,'45 

25 Jan. 5-lime 29. '45 

27 Jan. 6 -June 30 '45 
Sept. 8 -Dec. 29, '45 

15 Apr. 19, 22, 26. 
May 3, 10,'45 

15 Oct. 8-Nov. 5, '45 

80 Apr. 22, '45 

80 Apr. 18-May 9,'45 

39 Apr. 24 -May 8,'45 

42 Apr. 20 -May 1. '45 

15 Apr. 16-May 7,'45 

80 Oct. 17, 24, 31, 
Nov. 7, '45 

80 Oct. 21, '45 

17 Sept. 24. '44- 
Apr. 15,'45 

17 Jan. 30-Apr. 24, '45 

28 Oct. 13.'45- 
Jan 5, 46 

28 Jan. 16 -Oct. 9, '45 

4 Oct. 18, '45- 
Apr. 11, '46 

Agency & City 

J. Walter Thompson Co. Ltd., 
Toronto 

J Walter Thompson Co. Ltd., 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 

Young & Rubicam Ltd., Toronto 

Young & Rubicam Ltd., Toronto 

Stewart Lovick Ltd., VancoQOgt 

Ronalds Advertising Agency, 
Montreal 

Cockfield, Brown & Co. Ltd., 
Toronto 

Ward, Wheelock Co., 
Philadelphia. 

Ward, Wheelock Co., 
Philadelphia 

Ward, Wheelock Co., 
Philadelphia 

Pedlar, Ryan & Lusk. N. Y. 

Cockfield, Brown & Co, 
Montreal 

Cockfield, Brown & Co. 
Montreal 

Locke, Johnson & Co. Ltd. 
Toronto 

Baker Advertising Agency, 
Toronto 

Baker Advertising Agency. 
Toronto 

D'Arcy Adv. Agency, Toronto 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mills Ltd., Toronto 

Spitzer & Mills Ltd.. Toronto 

Spitzer & Mills Ltd., Toronto 

Agence Canadienne ed 
Publicite Ltee, Montreal 

Canadian Advertising Agency, 
Montreal 

MacLaren Advertising Co. Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

Canadian Advertising Agency, 
Montreal 

MacLaren Advertising Co. Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

Vickers & Benson, Toronto 

A. J. Denne & Co., Toronto 

Ruthrauf & Ryan Inc., N. Y. 

RuthraulT & Ryan Inc., N. Y. 

McConnell, Eastman & Co. Ltd., 
Toronto 

(Continued on Page 280) 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1945 
(Continued from Page 279) 

No. of Duration of 
Soonaur Product Program Time Stations Contracta Agency L City 

General Foods Ltd., Toronto Poet Bran Flakes, 
Postum 

Aldrich Family Fri., 8:00.8:30 P.M. aI Sept. 1,'44- 
June 29, '45 

Baker Advertising Agency, 
Toronto 

General Foods Ltd., Toronto Post Bran Flakes, 
Grape Nuts 

Thin Man Fri., 8:30 -8:55 P.M. 31 Sept. 15,'44- 
June 29, '45 

Baker Advertising Agency, 
Toronto 

General Foods Ltd , Toronto Post Bran Flakes. 
Crape Nuts 

Scrapbook of Stories That Are 
Different 

Fri., 8:55 -9:00 P.M. 30 Sept. 15, '44- 
June 29,'45 

Baker Advertising Agency, 
Toronto 

General Foods Ltd., Toronto Maxwell House Coffee Frank Morgan Thun., 8:00.8:30 P.M. 29 Aug. 31, 44- 
May 31, '45 

Baker Advertising Agency, 
Toronto 

Gillette Safety Razor Co. of Blue Blades, Razors Kentucky Derby Sat., 6:00 -6:80 P.M. 36 June 9.'45 only Maxon Inc., N. Y. 
Canada Ltd., Montreal 

Gillette Safety Razor Co. of Blue Blades, Razors World Series -Baseball 1:15 P.M. to conclusion 60 Oct. 3- Oct. 10, '45 Maxon, Inc., N. Y. 
Canada, Lt d., Montreal 

Gillette Safety of Blue Blades, Razors Championship Fights Fri., 10:00 P.M. to end 36 Sept. 8, '44- Maxon, Inc., N. Y. 
Canada Ltd., M nt eal Aug. 91, '45 

Sept. 7, '45. 
Aug. 30, '46 

Goodyear Tire and Rubber Co., 
New Toronto 

Institutional Parade of Songs Tues.. 8:00 -8:30 P.M.; 
12:00.12:30 P.M. 

15 May 15 -Oct. 2, '45 J. J. Gibbone Ltd., Toronto 

Tues., 8:00 -8:30 P.M.; 89 Oct. 2, '45- J. J. Gibbons Ltd., Toronto 
12:00 -12:80 A.M. Mar. 26, '46 

Gurney Foundry Company, 
Montreal 

Stoves Musical Programme Tues. and Thun., 6:4.5- 
7:00 P.M. 

3 Oct. 9, '45- 
Apr. 4, '46 

Harry E. Foster Agenices Ltd. 
Montreal 

ß. Houde- Grothe, Ltd., Montrent Cigarettes & Tobacco Les Soirees Canadienne Mon., Wed., Fri., 7:30- 
7:45 P.M. 

10 Oct. 16, '44- 
Apr. 27, '45 

Whitehall Broadcasting Ltd., 
Montreal 

Mon., Wed., Fri., 7:30- 
7:45 P.M. 

10 Oct. 15, '45- 
Jan. 11, '46 

Whitehall Broadcasting Ltd. 
Montreal 

Hudson 'm Bay Co., Winnipeg Raw For BUYing Red River Barn Dance Sat., 11:00 -11:30 P.M. 7 Oct. 28, '44- 
Feb. 10, '45 

Cockfield, Brown & Co. Ltd., 
Winnipeg 

Nov. 3, '45- 
Jan. 26, '46 

Hudson's Bay Co., Winnipeg Tea & Coffee Rhythm and Romance Mon., 3:45.9:00 P.M. 9 Mar. 12-July 30, '45 Cockfield, Brown & Co. Ltd., 
Winnpeg 

Mon., 8:45.9:00 P.M. 9 Sept. 17, 
Mar. 11,'46 

Cockfield, Brown & Co. Ltd., 
Winnipeg 

Imperial Oil Ltd., Toronto Imperial Oil Products NHL Hockey Sat., 9:05 -10:30 P.M. 42 Oct. 28, '44- 
Apr. 21, '45 

MacLaren Advertising Co. Ltd., 
Toronto 

Sat. 9:05 -10:30 P.M. 43 Oct. 27, '45- 
Mar. 16, '46 

Machren Advertising Co. Ltd., 
Toronto 

Imperial Tobacco Cu., Montreal Cigare) tes Light Up and Listen Thurs., 10:00 -10:90 P.M. 26 Jan. 4 -May 91,'45 Whitehall Broadcasting Ltd., 
Montreal 

Imperial Tobacco Cu., Montreal Cigarettes Light Up and Listen Thun., 9:30 -10:00 P.M. 93 Sept. 20, '45- 
Mar. 14, '46 

Whitehall Broadcasting Ltd., 
Montreal 

International Silver Company, 
Hamilton 

Silverware Ozzie and Harriet Sun., 6:181 -6.10 P.M. 26 Oct. 8, '44- 
May 27, '45 

Young & Rubicam Ltd., Toronto 

International Silver Company, 
Hamilton 

Silverware Ozzie and Harriet Sun., 6:00 -6:30 P.M. 26 Sept.2,'45- 
Mar. 31, '46 

Young & Rubicam Ltd., Toronto 

S. C. Johnson & Sun Limited, 
Brantford 

Johnson's Wax & 
Car -Nu 

Fibber McGee and Molly Tues., 9:30 -10:00 P.M. 27 Apr. 3-June 26, '45 
Oct. 2, '45 

Needham, Louis & Brorby, 
Chicago 

Mar. 26,'46 

S. C. Johnson & Son Limited, 
Brantford 

Johnson's Wax & 
Car -Nu 

Victor Borge Show Tues., 9:30 -10:00 P.M. 27 July 9-Sept. 25, '45 Needham, Louis & Brorby, 
Chicago. 

S. C. Johnson & Son Limited. 
Brantford 

Johnson's Wax & 
Car-Nu 

Pierre Guerin Mon., Wed., Fri., 10:45- 
11:00 A.M. 

4 Jan. 1 -Dec. 28, '45 Vickers & Benson Ltd., 
Montreal 

Kelly Douglas & Company Ltd.. Nabob Coffee Harmony House Mon., 11:30 -12:00 Mid. 12 Sept. 11,'44 - Stewart Lovick Ltd., Vancouver 
Vancouver June 25,'45 

Kelly Douglas & Company Ltd., 
Vancouver 

Baking Powder, Spices Harmony House Mon., 11:80 -12:00 Mid. 12 Seppt. 10 '446 5- 
Jtme 1, ' 

Stewart Lovick Ltd., Vancouver 

Kraft Cheese Co., Toronto Kraft Cheese, Salad 
Dreming 

Kraft Music Hall Thun., 9:00 -9:30 P.M. 31 Jan. 4-Dec. 27, '45 J. Walter Thompson Co. Ltd., 
Montreal 

Lamont Cornee & Co. Ltd., 
Toronto 

Ponds Creams Ceux qu'on Aime Wed., 8:00 -8:30 P.M. 3 Sept., 5-Dec. 26, '45 J. Walter Thompson Co. Ltd., 
Toronto 

Lamont Cortina & Co. Ltd., 
Toronto 

Ponds Creams John and Judy Tues, 9:00 -9:30 P.M. 26 Jan. 2-July 10, '45 
Sept. 4 -Dec. 26, '45 

J: Walter Thompson Co. Ltd., 
Toronto 

Lehn & Fink Hinds Haney and Blind Date Mon., 8:30 -9:00 P.M. 20 Sept. II, '44- Spitzer & Mills Ltd., Toronto 
Almond Cream Apr. 2, '45 

Lever Brothers Ltd., Toronto Ringo Big Sister Mon.-Fri., 12:15 -12:30 P.M. 27 Jan. 1 -Dee. 28, '45 Ruthrauff & Ryan Inc., N. Y. 

Lever Brothers Ltd., Toronto Ringo Grande Soeur Mon.-Fri., 11:00 -11:15 A.M. 7 Jan. 1 -Dec. 28, '45 Ruthrauff & Ryan Inc., N. Y. 

Lever Brothers Ltd., Toronto Sunlight Soap Lucy Linton e Stories from Mon.-Fri., 11:45.12:00 Noon; 38 Jan. 1 -Dec. 28, '45 Ruthrauff & Ryan Inc., N. Y. 
Life 12:30.12:45 P.M. 

Lever Brothers Ltd., Toronto Lux Soap Lux Radio Theatre Mon., 9:00-10:00 P.M. 25 Jan. 1-June 25, '45 
Aug. 27 -Dec. 24, '45 

J. Walter Thompson Co. Ltd., 
Toronto 

Lever Brothers Ltd., Toronto Sunlight Soap Vers le Soleil Avec Mon.-Fri., 1:30.1:45 P.M. 6 Jan. 1-July 6, '45 J. Walter Thompson Co. Ltd., 
Tante Lude o Sept. 4 -Dec. 31, '45 Toronto 

Thos. J. Lipton Ltd., Toronto Tea & Soup Liptonaires Mon.-Fri., 4:00 -4:15 P.M. 36 Oct. 2,'44- Vickers & Benson Ltd., Toronto 
Apr. 27, '45 

Thos. J. Lipton Ltd., Toronto Tea & Soup Les Liptonaires Mon.-Fri., 1:45 -2:00 P.M. 10 Oct. 2, '44- Vickers & Benson Ltd., Toronto 
Apr. 27, '45 

Maple Leaf Milling Company, 
Toronto 

Cereal & Flour Colette et Roland Tues. and Thurs. 2:00- 
2:15 P.M. 

4 Oct. 10, '44- 
Apr. 5, '46 

Cockfield, Brown & Co. Ltd., 
Toronto 

Maple Leaf Milling Company, 
Toronto 

Red River Cereal Jolly Miller Time Wed., 8:00 -8:30 P.M. 28 Oct. 11, '44- 
Apr. 4, '45 

Cockfield, Brown & Co. Ltd., 
Toronto 

Oct. 10, '45- 
Apr. 3, '46 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1945 

Sponsor Product 

Miles Laboratories Ltd., Toronto Alka Seltzer & 
Vitamine 

McColl- Frontenac Oil Co. Ltd., McColl Frontenac 
Montreal Products 

McColl- Frontenac Oil Co. Ltd., McColl Frontenac 
Montreal Products 

McColl- Frontenac Oil Co. Ltd., McColl Frontenac 
Montreal Products 

MeGavin Bakeries, Vancouver Bread 

Northern Electric Company, Institutional 
Montreal 

Pepsodent Co., Toronto Toothpaste 

Pepsodent Co., Toronto Toothpaste 

Philco Corp. of Canada Ltd., 
Toronto 

Phi lco Corp. of Canada Ltd., 
Toronto 

Procter & Gamble Co., Toronto 

Procter & Gamble Co., Toronto 

Procter & Gamble Co., Toronto 

Procter & Gamble Co., Toronto 

Procter & Gamble Co., Toronto 

Radio 

Radio 

Oxydol 

Oxydol 

Ivory Bar 

Camay & Chipso 

Barsalon 

Procter & Gamble Co., Toronto Ivory Bar 

Procter & Gamble Co., Toronto Ivory Bar & Oxydol Road of Life 

Procter & Gamble Co.. Toronto Chipso 

Program 

National Barn Dance 

Joe Badetoque 

Metropolitan Opera 

Texaco Star Theatre 

Operetta Time 

Northern Electric Hour 

Bob Hope 

Un Homme et Son Peche 

PM'co Radio Hall of Fame 

Philco Summer Hour 

La Rue Principale 

Ma Perkins 

Metropole 

Pepper Young's Family 

Quelles Nouvelles 

Right to Happiness 

Vie de Famille 

Procter & Gamble Co., Toronto Ivory Snow, Crisco Woman of American 

Procter & Gamble Co., Toronto Drene Shampoo 

Purity Flour Mills Ltd., Toronto Purity Flour 

Quakers Oats Co. Ltd., Toronto Quakers Oats 

Radiomonde, Montreal 

Radiomonde, Montreal 

RCA Victor Co., Montreal 

Robin Hood Flour Mile Ltd., 
Toronto 

Robin Hood Flour Mills Ltd., 
Toronto 

Radio World 

Radio World 

Institutional 

Flour 

Rudy Vallee 

This is Our Canada 

That Brewster Boy 
Those Webster. 

Le Moulin de la Chanson 

Le Moulin de la Chanson 

Voice of Victor 

Les Talents de Ches -nous 

Time 

Sat., 9:00 -9:30 P.M. 

Fri., 8:00 -8:30 P.M. 

Sat., 2:00 -5:00 P.M. 

Sun., 9:30.10:00 P.M. 

Fri., 11:30 -12:00 Mid. 

Mon., 8:00.8:80 P.M. 

Tues., 10:00 -10:30 P.M. 

Mon.-Fri., 7:00 -7:15 P.M. 

Sun., 6:00-6:30 P.M. 

Sun., 6:00 -6:30 P.M. 

Mon.-Fri. 1:00.1:15 P.M. 

Mon.-Fri., 3:15-3:80 P.M. 

Mon.-Fri., 7:15 -7:80 P.M. 

Mon. Fri.. 3:30-3:45 P.M. 

Mon.-Fri., 12:15 -12:30 P.M. 

No. of 
Stations 

Duration of 
Contracts 

26 Jan 6-Dee. 29, '45 

10 Jan. 5-July R,'4.5 

35 Dec. 2,'44- 
Mar. 31, '45 

33 Oct. 1, '44- 
June 24, '45 
Oct. 7, '45- 
Sept. 29, '46 

11 Sept. 22,'44- 
Jan. 26, '45 

33 Oct. 8, '45- 
Apr. 1, '46 

29 Jan. 2-June 5,'45 
Sept. 11 -Dec. 25, '45 

11 Sept. 24, '45- 
July 1,'46 

Sept. 16 -Aug. 30, '46 

29 Dec. 3, '44. 
Apr. 29, '45 

Oct. 7 -Nov. 25. '45 

29 May 6 -Sept. 30,'45 

4 Ju:y i,' 
244- June 9, '45 

July 2, '46- 
June 28, '46 

28 July 2, '45- 
June 28, '46 

3 July 2, '45- 
June 28, '46 

27 July 2,'45 - 
June 28, '46 

3 July 3,'44 - 
June 29, '45 

Jul 2, '45- 
June 28,'46 

Mon.-Fri., 3:46 -4:00 P.M. 15 July 2, '45- 
June 28, '46 

Mon -Fri., 11:00 -11:15 A.M. 21 July 2,'45 - 
June 28,'46 

Mon.-Fri., 10:30 -10:45 A.M. Sept. - 
June 

11 
X9,4 '45 

July 2, '45- 
June 28. 46 

Mon -Fri., 3:009:15 P.M. 20 July 2,'45 - 
June 28, '46 

Thurs., 10:30-11:00 P.M. 

Fri., 8:00 -8:30 P.M. 

22 Feb. 154une 28, '45 
Aug. 30,'45- 

! 27, '46 

27 Jan. 26 -May 18,'45 

Fri.. 9:30-10:00 P.M. 29 Jan. 5-Mar. 2,'45 
Mar. 9 -Apr. 13, '45 

Wed. and Fri., 2:00-2:15 P.M. 3 Oct. 3 -Dec. 28,'45 

Wed., 2:00-2:15 P.M. 3 July 4 -Sept. 26, '45 

Thun.. 8:30-9:00 P.M. 25 Sept. 27,'45 - 
Apr. 25, '46 

Thun., 8:00.8:80 P.M. 8 Oct. 4,'45 - 
Mar. 28, '46 

Flour They Tell Me- Claire Wallace Mon., Wed. and Fri., 1:45 - 26 Oct. 1,'44- 
2:00 P.M. July 2,'45 

Sept 3,'45 - 
May 31, '46 

Tommy Duchesne Tue.. and Thun.. 7:30- 8 Nov. 21,'44- 
7:45 P.M. May 17,'45 

Toronto Symphony Orchestra Fri., 8:00.9:00 P.M. 29 Oct. 26,'45 - 
'Pops' Concerts Apr. 5,'46 

Michael Normandin Sat., 7:30-7:45 P.M. 3 Oct. 27,'45 - 
Apr. 13,'46 

Wes McKnight Sat., 7:00-7:15 P.M. 28 Oct. 28, '44- 
Apr. 21, '45 

Oct. 27, '45- 
Apr. 13, '46 

Standard Brands Ltd., Montreal Chase & Sanborn Charlie McCarthy Show Sun., 8:008:80 P.M. 28 Jan. 7 -May 27,'45 
Sept. 2 -Dee. 30, '45 

Frances Langford Show June 3 -Aug. 26, '45 

Album of Familiar Music Sun., 9:30-10:00 P.M. 29 July 15,'45- Dancer -Fitzgerald- Sample, N. Y. 
July 7, '46 

Sterling Drug Inc., Windsor Bayer Aspirin Les Secrets du Dr. Morhanges Tues., 8:00-8:30 P.M. 5 Jan. 2 -Dec. 25,'45 Pedlar, Ryan & Lusk Inc., N. Y. 

(Continued on Page 282) 
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Robin Hord Four Mill. Ltd., Flour 
Toronto 

Robert Simpson Co. Ltd., Toronto Institutional 

St. Lawrence Starch Co. Ltd., Beehive Syrup 
Port Credit 

St. Lawrence Starch Co. Ltd., Beehive Syrup 
Port Credit 

Sterling Drug Inc., Windsor Bayer Aspirin 

Agency & City 

Cockfield, Brown & Co. Ltd.. 
Toronto 

Itonalds Advertising Agency. 
Montreal 

Ronalds Advertising Agency, 
Montreal 

Ronalde Advertising Agency. 
Montreal 

t'ockteid, Brown & Co. Ltd., 
Vancouver 

Harry E. Foster Agencies. 
Toronto 

Ruthrauf & Ryan Inc., N. Y. 

Ruthrauff & Ryan Inc., N. Y. 

Hutchins Advertising Co. of 
Canada Ltd., Toronto 

Dancer-FitzgeraldSample, 
Chicago 

Dancer- FitsgeraldSample, 
Chicago 

Compton Advertising Inc., N. Y. 

Pedlar, Ryan & Lusk Inc., N. Y. 

Compton Advertising Inc., N. Y. 

Compton Advertising Inc., N. Y. 

Compton Advertising Inc., N. Y. 

Pedlar & Ryan Inc., N. Y. 

Benton & Bowles Inc., N. Y. 

¡Castor & Sons, Chicago 

McKim Advertising Ltd., 
Toronto. 

Spitzer & Mills Ltd., Toronto 

No Agency 

No Agency 

Spitzer & Mille Ltd., Toronto 

Young & Rubicam Ltd., 
Montreal 

Young & Rubicam Ltd., 
Montreal 

Young & Rubicam Ltd., 
Montreal. 

Harry E. Foster Agencies Ltd.. 
Toronto 

McConnell, Eastman & Co. 
Ltd., Toronto 

McConnell, Eastman & Co. Ltd.. 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1.945 
(Continued from Page 281) 

Sponsor 

Sterling Drug Inc., Windsor 

Swift Canadian Co. Ltd., Toronto 

Swift Canadian Co. Ltd., Toronto 

Socony Vacuum Oil Co. of 
Canada, New York 

Supertest Petroleum Corp. Ltd., 
Toronto 

Tuckert Limited, Hamilton 

Tuckert Limited, Hamilton 

Union Oil Limited, Vancouver 

Underwood Limited, Toronto 

Viau Limitee, Montreal 

Wartime Prices & Trade Board, 
Ottawa 

Wartime Prices & Trade Board, 
Ottawa 

Wm. Wrigley Jr. Co. Ltd., 
Toronto 

Produci 

Phillips Milk of 
Magnesia 

Meat 

Meat 

Socony Products 

Institutional 

Cigarettes 

Cigarettes 

Petroleum Products 

Typewriters 

Viau Biscuits 

Gum 

York Knitting Mills Ltd., Toronto Institutional 

Program 

Waltz Time 

Breakfast Club 

Courrier Confidences 

Information Please 

Rise Steven's Show 

Command Performance 

Curtain Time 

Curtain Time At Buckingham 
Theatre 

Grand Old Songs 

Ernest Seitz Musicale 

Fantaisies Musicales 

Le Metairie Rancourt 

Soldier's Wife 

Treasure Trail 

Singing Stars of Tomorrow 

Time 
No. of 

Stations 

Fri., 9:00 -9:30 P.M. 29 
9:30 -10:00 P.M. -Oct. 5, '45 

Mon.-Fri., 9:30 -9:45 A.M.; 37 
11:30 -11:45 A.M. 

Mon., Wed. and Fri., 10:15- 3 
10:30 A.M. 

Mon., 9:30.10:00 P.M 

Mon., 8:00 -8:30 P.M. 

Wed., 9:30 -10:00 P.M. 

Wed., 9:30 -10:00 P.M. 

Wed., 11 :30 -12:00 mid. 

Sun., 1:30 -2:00 P.M. 

Tues. and Thurs., 7:45 -8:00 
P.M. 

Duration of 
Contracts 

Jan. 26,'45- 
Jan. 18,'46 

Oct. 30, '44- 
Oct. 26, '45 

Nov. 6, '44- 
Aug. 3, '45 

28 Feb. 12-June 25, '45 
Sept. 17, '45- 

. ; July 2-Sept. 10, '45 

15 Nov. 6,'44- 
Apr. 9,'45 

30 Sep.13,'44- 
June 6,'45 

Sept. 12,'45- 
June 5, '46 

5 

ll 

3 

Mon. -Fri., 11:15.11:30 A.M. 14 

Mon.-Fri., 11:30 -11:45 A.M. 33 
12:30 -12:45 and 2:30 -2:45 

P.M. 

Tues., 10:30 -11:00 P.M. IO 

Sun., 5:30 -6:00 P.M. 

5:03 -6:00 P.M. 
Sun., 5:30 -6:00 P.M. 

5:03 -6:00 P.M. 

Feb. 28,'45- 
Feb. 20, '46 

Oct. 15, '44- 
Apr. 8, '45 

Nov. 14,'44 - 
May 10,'45 

June 21, '45- 
June 19,'46 

Aug. 13, '45- 
Feb. 8, '46 

Aug. 15, '44- 
Aug. 

, 45-5 Aug. 
July 30,'46 

26 Nov. 5, '44- 
Apr. 29, '45 

Apr. 29, '45 only 
Nov. 4, '45- 

Apr. 28, '46 
Apr. 28, '45 only 

Agency & City 

Dancer-Fitzgerald-Sample, N. Y. 

J. Walter Thompson Co. Ltd., 
Toronto 

J. Walter Thompson Co. Ltd., 
Toronto 

Cockfield, Brown & Co. Ltd., 
Toronto 

Harry Et Agency Ltd., 
Toronto 

MacLaren Advertising Co. Ltd., 
Toronto 

Stewart Lovick Ltd., Vancouver 

J. J. Gibbons Ltd., Toronto 

Canadian Advertising Agency 
Ltd., Montreal. 

Canadian Advertising Agency 
Ltd., Montreal 

MacLaren Advertising Co. Ltd., 
Toronto 

Jack Murray Ltd., Toronto 

Coekfleld, Brown & Co. Ltd.. 
Toronto 

Unions And Labor Groups Dealing in Radio Fields 
Name of 

Organization Affiliation 

American Federa- AFL 
tion of Labor 

Congress of In- CIO 
dustrial Organi- 
zations 

American Commuai- CIO 
cations Associa- 
tion 

International Broth- AFL 
erhood of Elec- 
trical Workers 

American Federa- AFL 
tion of Musicians 

International Alli- AFL 
ance of Theatri- 
cal Stage Em- 
ployes and Mov- 
ing Picture Ma- 
chine Operators 

Radio Writers' 
Guild of the Au- 
thors League of 
America 

American Newspa- CIO 
per Guild 

Address 
Telephone No. Executive 

901 Mass. Ave. N.W. William Green, Pres. 
Washington, D. C. 
National 3870 

718 Jackson Pl., N.W. Philip Murray, Pres. 
\Vaahingtou. I). C. 
Executive 5581 

5 Beekman St. Joseph P. Belly, Pres. 
New York City 
Courtland 7 -1374 

1200 15th St. N.W. E. J. Brown, Pres. 
Washington, D. C. 
District 3766 

570 Lexington Ave. James C. Petrillo, Pres. 
New York City 
Plaza 8 -0000 

630 Fifth Ave. Richard F. Walsh, Pres. 
New York City 
Circle 5 -4370 

6 E. 39th St. Sam Moore, Natl. Pres. 
New York City Peter Lyon. V P., 
Murray Hill 5-6930 Eastern Region 

203 N. Wabash Herbert Futran, V.P., 
Chicago Mid -Western Region 

1855 N. Cherokee Ave. Milton Merlin, V.P., 
Hollywood Western Region 

63 Park Row Milton Murray, Pres. 
New York City 
Rector 2-0491 

Associated Actors AFL 45 W. 47th St. Paul Dullzell, Pres. 
& Artistes of New York City 
America Bryant 9 -3550 

National Assn. of Ind. 1509 N. Vine St. Allen T. Powley, Pres. 
Broadcast Engi-Hollywood, Cal. 61 Court St. 
neers & Tech-Granite 7273 Brooklyn, New York 
nicians (NABET) Main 4 -2855 

Organizations affiliated with Associated Actors d Artistes of America 

Actors Equity AFL 45 W. 47th St. Bert Lytell, Pres. 
Assn. New York City Paul Dullzell, Ex. Secy. 

Bryant 0-3550 Treas. 

American Fed- AFL 2 W. 45th St. Lawrence Tibbett, Pres. 
era tion of Ra-New York City Mrs. Emily Holt, Ex. Secy. 
dio Artists Vanderbilt 6.1810 

American G u i l d AFL 2 W. 45th St. Lawrence Tibbett, Pres. 
of Musical Art-New York City 
ists Inc. Murray Hill 2 -8407 

American Guild of AFL 1697 Broadway Matt Shelvey, 
Variety Artista New York City National Director 

Circle 6 -7130 

Radio Directors 114 E. 52nd St. William N Robson. Pres. 
Guild New York 22 Anton M. Leader, V.P. 

Plaza 34300 George Maynard, Sec. 
Robert L. Shayon, Treas. 

1537 N. Vine S. Don Bernard, Pres. 
Hollywood 28 Paul Frankel, V.P. 
Hillside 2183 

Screen Actors Guild AFL 7046 Hollywood Blvd. George Murphy, Pres. 
Hollywood, Cal. John L. Dales Jr., 
Hollywood 7311 Ex. Secy. 

545 Fifth Ave. Mrs. Florence Marston, 
New York City Eastern Representative 
Murray Hill 2 -0184 

United Office & Pro- CIO 1860 Broadway Lewis Merrill, Pres. 
fessional Workers New York City 
of America Circle 7-4395 
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DIRECTORY OF U.S. GOVERNMENT AGENCIES 
(For Federal Communications Commission Listing See Page 400) 

DEPT. OF AGRICULTURE 
14th St. and Independence, S. W. 

REpublie 4142 

Director of Information: Keith Himebaugh 
Radio Service: Chief, John C. Baker. 

CIVILIAN PRODUCTION 
ADMINISTRATION 
Social Security Bldg. 

REpublie 7500 

Radio & Radar Branch of Consumers Hard 
Goods Division: Chief, Harry Sharpe. 
Assistant Chief. Joel C. Hawkins. 

U. S. COAST GUARD 
1500 E St.. N. W. 

REpublie 7400 

Public Information Division: Chief, Com 
modore Ellis Reed -HilL 

OFFICE OF 
PRICE ADMINISTRATION 

2d & D Sts., S. W. 
REpublle 7500 

Administrator: Chester Bowles. 

Deputy Administrator for Information: 
Robert R. R. Brooks. 

Radio Branch, Information Dept.: Eloise 
Daubenepeck. 

Machinery Branch, Electrical Equipment 
Section: Chief, Earle Morse. 

DEPT. OF COMMERCE 
14th and Constitution Ave., N. W. 

District 2200 

Office of Current Information: Director 
Bruce Cation; Deputy Director, Donald 
R. Burgess. 

Bureau of Foreign & Domestic Commerce: 
Director, Amos E. Taylor. 

Division of Industrial Economy, Specialties 
Unit: Advertising Specialist, Kenneth 
Davis; Radio Specialist, John Shannon. 

Census Bureau: Director, James C. Capt. 
Bureau of Standards: Chief of Radio Sec- 

tion, Dr. J. H. Dellinger. 
Office of Publication Board: Executive Sec- 

retary, John C. Green. 

OFFICE OF EDUCATION 
Temporary M Bldg. 
26th & Water Ste. 

EXecutive 6500 

Commissioner of Education: Dr. John W 
Studebaker. 

Radio Division: Dr. Franklin Dunham. 
chief. Educational Uses of Radio. Dr. 
R. R. Lowdermilk, technical consulting 
specialist; Mrs. Gertrude G. Broderick, 
specialist in charge of script and tran- 
scription exchange and secretary. Federal 
Radio Education Committee. 

FEDERAL TRADE 
COMMISSION 

Pennsylvania Ave. & 6th St., N. W. 
EXecutive 6806 

Commissioners: W. A. Ayres, chairman, 
Ewin L. Davis, Garland S. Ferguson, 
Robert E. Freer, Lowell B. Mason. 

Assistant to the Chairman is Charge of 
Public Relations: M. A. White; assistant 
director of public relations, Nick M. 
Carey. 

INTERIOR DEPARTMENT 
C St., between 18th & 19th St... N. W. 

REpublie 1820 

Director of Information: John Ryckman. 
Radio & Television Section: Director, Willet 

Kempton; Engineers. Harry J. Barton, 
Eugene A. Wilson. 

MARINE CORPS 
Navy Annex, Arlington, Va. 

Republic 7400 

Office of Public Information: Director, 
Brig. Gen. Franklin A. Hart: Executive 
Director, Lt. Col. Edwin R. Hagenab. 

Radio Section, Office of Public Informa- 
tion: Director, Maj. W. P. McCahilL 

U. S. MARITIME 
COMMISSION 

Dept. of Commerce Bldg. 
14th and Pennsylvania Ave. 

EXecutive 3340 

Office of Information: Director, Robert W. 
Horton. 

Radio Section: Chief, Robert M. Miller. 

DEPARTMENT OF JUSTICE 
Dept. of Justice Bldg. 

9th and Pennsylvania Ave. 
REpublie 8200 

Attorney General: Tom C. Clark. 
Assistant Attorney General in charge of 

Anti -trust Division: Wendell Berge. 
Special Assistant Attorney General and 

Chief of Litigation Section, Anti -Trust 
Division: Holmes Baldridge. 

Director of Public Relations: Timothy A. 
Mclnerny. 

NATIONAL 
LABOR RELATIONS BOARD 

815 C !test Ave., N. W. 
NAtional 9716 

Commissioners: Paul M. Herzog. chairman; 
Gerard D. Reilly; John M. Houston. 

Director of Information: Louis G. Silver- 
berg. 

NAVY DEPARTMENT 
lath & Constitution Ave. 

REpublie 7400 

Office of Public Information: Director, 
Rear Adm. H. B. Miller. 

Radio Section, Office of Public Informa- 
tion: Chief, Lt. William J. Mitchel: 
Technical Officer, Lt. (5g) James Lahey. 

It ECONSTRUCTION FINANCE 
CORP. 

Second & D Sts., N. W. 
EXecutive 3111 

Office of Surplus Property, Electronics 
Branch: Chief, William L. Foss, Adver 
tieing Section: Chief, Paul H. Baker 
Associate Chiefs, John L. Taylor, Chand 
ler S. Woolley. 

DEPARTMENT OF STATE 
17th St. & Pennsylvania Ave. N.W. 

REpublie 5600 

Secretary of State: James F. Byrnes. 
Assistant Secretary in Charge of Public 

Affairs: William B. Benton ; Special As- 
sistant, John Howe. 

Office of International Information & Cul- 
tural Affairs: William T. Stone, director; 
John E. Peurifoy, deputy director; John 
W. G. Ogilvie, director. Radio Division; 
J. Noel Macy, director, Press & Publicity. 

Office of Transportation & Communications: 
Telecommunications Division, Francis 
Colt deWolf, chief; Harvey B. Otterman, 
assistant chief. 

Special Assistant to the Secretary in Charge 
of Public Relations: Michael J. McDer- 
mott; assistant. Lincoln White. 

TREASURY DEPARTMENT 
15th St. & Pennsylvania Ave. 

EXecutive 6400 

War Finance Division: National Director. 
Ted R. Gamble. 

Radio Section: Chief, Lt. David Levy, 
USNR. 

Staff: Morton A. Millman and Ruth Girard 
(New York); Maebeth S. Mock, Meryl 
Friedel, Jean Hendrix. 

VETERANS 
ADMINISTRATION 

V Administration Bldg. 
Vermont between B @ I Sis., N. W. 

EXecutive 4120 

Administrator: Gen. Omar N. Bradley. 

Director of Public Relations: Edward 
McE. Lewis. 

Director of Radio Service: Joseph L. 
Brechner. 

WAR DEPARTMENT 
Pentagon Bldg. 
REpublie 6700 

Office of Information: Director, Maj. Gen. 
Alexander D. Surles; Director of Pub- 
lic Relations, Col. R. Ernest Dupuy. 

Radio Branch, Bureau of Public Relations: 
Director, Maj. Albert Wharfield. 

OFFICE OF 
WAR MOBILIZATION 
AND RECONVERSION 

East Wing, White Hesse 
NAtienal 1414 

Director: John W. Snyder. 

Deputy Director for Information: Anthony 
Hyde. 

Chief. Media Programming Division: Drew 
Dudley. 

COMMITTEES OF 79TH CONGRESS 

DEALING WITH RADIO LEGISLATION 

SENATE INTERSTATE 
COMMERCE COMMITTEE 

Committee Clerk: Maude Mitchell; Asst. 
Clerk, Edward Jarrett. 

DEMOCRATS - Burton K. Wheeler 
(Mont.). chairman: Alben W. Barkley 
(Ky.); Edwin C. Johnson (Colo.), Tom 
Stewart (Tenn.); James M. Tunnel' (Del.); 
Ernest W. McFarland (Aria.); Clyde R. 
Hoer (N.C.) ; Olin D. Johnston (S.C.) : 
Francis J. Myers (Pa.): Brian McMahon 
(Conn.); Hugh B. Mitchell (Wash.); Frank 
P. Briggs (Mo.); James W. Huffman 
(Ohio). 

REPUBLICANS - Wallace ,H. White Jr. 
(Me.): Warren R. Austin (Vt.) ; Henrik 
Shipstead (Minn.) : Charles W. Tobey 
(N.H.); Clyde M. Reed (Kan.); Albert W. 
Hawkes (N.J.); E. H. Moore (Okla.); 
Homer E. Capehart (Ind.). 

SUBCOMMITTEE INVESTIGATING INTER. 
NATIONAL COMMUNICATIONS BY WIRE 
AND RADIO- Edward Cooper. chief of 
staff ; Wheeler, chairman; Johnson, McFar- 
land. Briggs, White, Austin, Capehart, 
Hawkes. 

HOUSE INTERSTATE & FOREIGN 
COMMERCE COMMITTEE 

Committee Clerk: Elton J. Layton; Asst. 
Clerk, F. P. Randolph. 

DEMOCRATS -Clarence F. Lea (Cal.), 
chairman; Robert Crosser (Ohio): Alfred 
L. Bulwinkle (N.C.); Virgil Chapman 
(Ky.); Lyle H. Boren (Okla) ; Lindley 
Beckworth (Tex.); J. Percy Priest 
(Tenn.); Oren Harris (Ark.); George G. 
Sadowski (Mich.); Richard F. Harless 
(Aria.) ; John W. Murphy (Pa.); Edward 
A. Kelly (Ill.); Luther Patrick (Ala.); 
John B. Sullivan (Mo.): Dwight L. Rogers 
(Fla.); Benjamin J. Rabin (N.Y.). 

REPUBLICANS -Charles A. Wolverton 
(N.J.) ; Pehr G. Holmes (Maas.); B. Car- 
roll Reece (Tenn.); Charles A. Helleck 
(Ind.); Carl Hinshaw (Cal.); Clarence J. 
Brown (Ohio); Evan Howell (DL) ; Leon- 
ard W. Hall (N.Y.); Thomas D. Winter 
(Kan.); Joseph P. O'Hara (Minn.); Wilson 
D. Gillette (Pa.). 

AMERICAN- LABOR -Vito Marcantonio 
(N.Y.). 

COMMUNICATIONS SUBCOMMITTEE - 
Bulwinkle, chairman; Chapman, Priest, 
Sadowski, Harless, Murphy, Sullivan, Mar - 
cantonio, Wolverton, Holmes, Reece, Hal - 
leek. Brown, Hall. 

FEDERAL TRADE SUBCOMMITTEE - 
Sadowski, chairman; Rogers, Rabin, Man 
cantonio, Reece, Howell, O'Hara. 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
With Lists of Stations Represented 

Lists of stations supplied by each firm; asterisk () indicates non -exclusive representation; dagger (t) indicates firm is also newspaper representative 

ABC SPOT SALES 

(American Broadcasting Company) 

Ralph E. Dennis, Afoaager 

New York -33 W. 42nd St. Tel.: Wisconsin 7 -1737. Eastern Mgr.: John W. Brooke 
Chicago -20 N. Wacker Drive. Tel.: Delaware 1900. Mgr.: Roy McLaughlin. 
Hollywood -1440 N. Highland Ave. Tel.: Hillside 8291. Mgr.: Amos Baron. 
Detroit- Fisher Bldg. Tel.: Trinity 2 -7900. Mgr.: Neil Mulhern. 
San Francisco- -155 Montgomery St. Tel.: Exbrook 6544. Mgr : Byron Nelson. 
P ittahurgh- Oliver Bldg. Tel.: Atlantic 8129. Mgr.: Robert Post. 

Represents 

WJZ, New York 
W M AL, Washington WENR, Chicago 
KGO, San Francisco KECA, Los Angeles 

American Pacific Network 

ADVERTISING TIME SALES COMPANY 

Chicago 1-860 N. Michigan Ave. Tel.: Franklin 5241. Mgr.: John Alexander. 
New York -60 E. 42nd St. Tel.: Murray Hill 6 -1788. Mgr.: Lowell Brown. 
Dallas -Texas Bank Bldg. Tel.: Central 9026. Mgr.: S. W. Papert. 

Represents 

WDWS, Champaign- Urbana, Ill. KRRV, Sherman -Denison, Tex. 

AIRSPOT SALES 

Chicago 1-64 E. Lake St. Tel.: Franklin 0961. Mgr.: Joseph Kapps. 
New York 19-45 W. 45th St. Tel.: Bryant 9 -4324. Mgr.: Herbert Rosen. 

Represents 

WGES, Chicago 

LEWIS H AVERY INC. 

New York 17 -565 Fifth Ave. Tel.: Plaza 3 -2622. Mgr.: Lewis H. Avery. 
Chicago 1 -333 N. Michigan Ave. Tel.: Andover 4710. Mgr.: B. P. Timothy. 
San Francisco -544 Market St. Tel.: Douglas 5873. Mgr.: David H. Sandeberg. 
Loa Angelee -Mgr.: Frank V. Webb. 

WJJD, Chicago 
KROY, Sacramento, Cal. 

B astin- Little Bldg. 

Represents 

WSAZ Cincinnati 
WKZÓ, Kalamazoo, Mich. 

WFBC, Greenville, S. C. 
WJEF, Grand Rapids, Mich. 

BERTHA BANNAN 

Tel.: Hubband 4370. Mgr.: Bertha Bannan. 

New England Representation 

WCAU Philadelphia 
WHN, New York City 
*WJAR, Providence ' WLBZ, Bangor, Me. 
*WSYR, Syracuse, N. Y. 
* WHAI, Greenfield, Maas. 

*WCSH, Portland, Me. 
*WHYS, Holyoke, Mass. 
*WIBX, Utica, N. Y. 
*WRDO, Augusta, Me. 
*WFEA, Manchester, N. H. 
WATR, Waterbury, Conn. 
*WSPR, Springfield, Mass. 

WALTER BIDDICK CO. 

*WHEB, Portsmouth, N. H. 
*WTAG, Worcester, Mass. 
*WBRK, Pittsfield, Mass. 
WLNH Laconia, N. H. 
WKN)S, Keene, N. H. 
Connecticut State Network 

Los Angeles 15- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddick. 
San Frandsro- Monadnock Bldg. 

KFOX, Long Beach, Cal. 
KSRO. Santa Rosa, Cal. 
KHUB, Watsonville, Cal. 

*WIBW, Topeka, Kan. 
*KAST, Astoria, Ore. 
*KBND, Bend, Ore. 
* WIBX, Utica, N. Y. 
KOHL, The Defies, Ore. 
KCKN, Kane. City, Kan. 
KIEV, Glendale, Cal. 

Represents on Pacific Coast 

KDON, Monterey, Cal. 
KGIW, Alamoaa, Colo. 
KIUP, Durango, Colo. 
KWIL, Albany, Ore. 
KORE, Eugene, Ore. 
KMED, Medford, Ore. 
KWRC, Pendleton, Ore. 
KSLM, Salem, Ore. 
KVOS, Bellingham, Wash. 
KRKO, Everett, Wash. 

KWLK, Longview, Wash. 
KRSC, Seattle 
KTBI Tacoma, Wash. 
KTY*, Yakima, Wash. 
KVRS, Rock Springs Wyo. 
WATN, Watertown J. Y. 
KWBR, Oakland, Cal. 
KWKW, Pasadena, Cal. 

JOHN BLAIR & COMPANY 
Chicago -520 N. Michigan Ave. Tel.: Superior 8659. Mgr.: John Blair. 
New York -941 Madison Ave. Tel.: Murray Hill 9 -6084. Mgr.: George W. Bolling. 
St. loads -Paul Brown Bldg. Tel.: Chestnut 5688. Mgr.: J. Chris Hetherington. 
Lee Angeles- Chamber of Commerce Bldg. Tel.: Prospect 3584. Mgr : Carleton Coveny. 
San Franeheo -Rusa Bldg. Tel.: Douglas 3188. Mgr.: Lindsey H. Spight. 
Detroit -Book Bldg. Tel.: Randolph 5257. Mgr.: (;harles M. Adell. 

JOHN BLAIR & COMPANY -Continued 

Represents 

Don Lee Broadcasting System (5íB3) 

The Arizona Radio Network 

KOY, Phoenix, Ariz. 
KIEM Eureka, Cal. 
KHJ Los Angeles 
KFXM, San Bernardino, Cal. 
KGB, San Diego, Cal. 
KFRC, San Francisco 
KDB, Santa Barbara, Cal. 
KGDM, Stockton, Cal. 
KFEL, Denver 
WJAX, Jacksonville, Fla. 

WQAM, Miami, Fla. 
*WFLA Tampa, Fla. 
KIDD, Boise, Ida. 
KXEL, Waterloo, Iowa 

WLS, Chicago 
WFBR, Baltimore 
WOW, Omaha 
WNBF, Binghamton, N. Y. 
WNEW, New York City 

KFYR, Bismarck, N. D. 
WBNS, Columbus, O. 
WHIZ, Zanesville, O. 
WHP Harrisburg, Pa. 
WGBI, Scranton, Pa. 
*WROL, Knoxville, Tenn. 
KTRH, Houston 
KDYL Salt Lake City 
WMBG, Richmond, Va. 

KOL Seattle 
WM N, Fairmont, W. Va. 

A, Wheeling, W. Va. 
KGMB, Honolulu, Hawaii 
WDBO, Orlando, Fla. 
WIBC Indianapolis 
KXOII, St. Louis 
KODY, North Platte. Neb. 
KFRE, Fresno, Cal. 
KFRU, Columbia, Mo. 
KALE Portland, Ore. 
WDSII, New Orleans 
KXOA, Sacramento, Cal 

tTHE BRANHAM CO. 

Chicago -360 N. Michigan Ave. Tel.: Central 5726. Mgr.: C. B. Peterson. 
New York -290 Park Ave. Tel.: Murray Hill 6 -1860. Mgr.: Jo eph F. Timlin. 
Allante- Rhodes- Haverty Bldg. Tel.: Walnut 4851. Mgr.: J. B. Keough. 
St. Louie- Arcade Bldg. Tel.: Chestnut 6192. Mgr.: J. E. Nicholson. 
Kann. City -Board of Trade Bldg. Tel.: Harrison 1023. Mgr.: G. F. Dillon. 
Dallas -First National Bank Bldg Tel.: Central 8569. Mgr.: George Harding. 
Detroit- General Motors Bldg. Tel.: Trinity 1 -0440. Mgr.: H. A. Anderson. 
Charlotte, N. C. -Commercial National Bank Bldg. Tel.: 8899. Mgr.: H. L. Rails. 
San Franciero -5 Third St. Tel.: Garfield 6740. Mgr.: G. D. Close. 
Los Angeles -448 S. HiU St. Tel.: Michigan 1269. Mgr.: J. Hornung. 
Memphia- Sterick Bldg. Tel.: 8 -2344. Mgr.: Sidney Nichols. 

KTHS, Hot Springs, Ark. 
KFMB, San Diego, Cal. 
KWKH, Shreveport, La. 
WCPO, Cincinnati 

WCHS, Charleston, W. Va. 

Represents 

WTJS Jackson, Tenn. 
WNO3(, Knoxville, Tenn. 
WMC, Memphis 

West Virginia Network 

WBLK, Clarksburg, W. Va. 
WSAZ, Huntington, W. Va. 

KTBC, Austin, Tex. 
KRIC Beaumont Tex. 
KWBII, Corpus Christi, Tex. 
KRLD, Dallas 

WPAR, Parkersburg, W. Va. 

BROADCAST SALES CO. 

New York 16 -280 Madison Ave. Tel.: Murray Hill 5 -2940. Mgr.: Peggy Stone. 
Chicago 1-360 N. Michigan Ave. Tel : Randolph 9034. Mgr.: George Roesler. 
Pacific Coast Offices (see Homer Griffith Co. listing). 

WINN, Louisville 
WMP3, Memphis 

Represents 

WJIM, Lansing, Mich. 
WMAN, Mansfield, O. 

BURN -SMITH CO., Inc. 

WMRN, Marion, O. 
WPAG, Ann Arbor, Mich. 

New York 18 -19 W. 44th St. Tel.: Murray Hill 2 -3124. Mgr.: Robert S. Keller. 
Chicago 1 -307 N. Michigan Ave. Tel.: Central 4437. Mgr.: John A. Toothill. 
Loa Angeles 15- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddick. 

KMTR, Hollywood. Cal. 
WGRC, Louisville 
WELL, Battle Creek, Mich. 
WFDF, Flint, Mich. 
WKBZ, Muskegon, Mich. 
WKLA Ludington, Mich. 
WMRF(, Lewistown, Pa. 
WGH, Newport News, Va. 
*WALE Albany Ga. 
WJLS, Beckley, W. Va. 
WJLB, Detroit 
KFRO Longview, Tex. 
WHBC, Canton, O. 
WRUF, Gainesville, Fla. 

Represents 

KVFD Fort Dodge, Ia. 
WMRC, Greenville, S. C. 
WLOF, Orlando, Fla. 
KWJJ Portland. Ore. 
WBAJF, Wilkes -Barre, Pa. 
WTRC Elkhart, Ind. 
WHAI, Greenfield, Mass. 

WAIM, Anderson, S. C. 
WFVA Fredericksburg, Va. 
WNE, Macon, Ga. 
WSSV, Petersburg, Va. 
WCMA Corinth, Miss. 
WOPI, Bristol, Tenn. 

WKPr Kingsport, Tenn. 
WOMI, Owensboro, Ky. 
WLBJ, Bowling Green, Ky. 
WHLN, Harlan, Ky. 
WIBA, Madison, Wie. 
Wisconsin Network. 
WISE Asheville, N. C. 
WCNC, Elizabeth City, N. C. 
WGBG, Greensboro, N. C. 
WMFR, High Point, N. C. 
WFTC, Kinston, N. C. 
WCBT, Roanoke Rapids, N. C. 
WSTP Salisbury, N. C. 
WMFfI, Wilmington, N. C. 

tCAPPER PUBLICATIONS 

New York City -420 Lexington Ave. Tel.: Mohawk 4 -3280. Mgrs.: Philip Zach, W. L. McKee. 
Chicago -180 N. Michigan Ave. Tel.: Central 5977. Mgr.: Frank Gaughen. 
Kenna. City -21 W. Tenth St. Tel.: Harrison 4700. Mgr.: Joe Story. 
San Francisco-Russ Bldg. Tel.: Douglas 5220. Mgr.: Fred Jameson. 

Represents 

'KCKN, Kansas City, Kan. +WIBW, Topeka, Kan. 

(Continued on Page 288) 
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E X P O N E N T S O F 

...the men 

who have formed 

LEWIS H. Mr/ INC. 

LEWIS H. "Lew" AVERY 

New York 

ARTHUR H. "Art" McCOY 
New York 

DAVID H. "Sandy" SANDEBERG 
San Francisco 

LEWIS II. 

S' azeóen ah? eá 
565 Fifth Ave. 

New York 17, N. Y. 
PLaza 3-2622 

BROADCASTING Telecasting 

INC. 

574 A Market Street 
San Francisco, Calif. 

Doualas 5873 

B. P. "Tim" TIMOTHY 
Chicago 

333 No. Michigan Ave. 
Chicago 1, Ill. 

ANDover 4710 
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Time buyers! 

WEAF New York 

WBZ & WBZA Boston, Springfield 

WGY Schenectady 

KYW Philadelphia 

WRC Washington 

KDKA Pittsburgh 

WTAM Cleveland 

WOWO Ft Wayne . 
WMAQ Chicago 

KOA Denver 

KPO San Francisco 

FOR SUGGESTIONS 
Looking for a time buy that's just your dish? Then give your order to 

"Spot." Of course he may not always be able to serve you the exact time 
you were eyeing -NBC Spots go too fast for that. But you can count on 
"Spot" to suggest the best available period in the house -to help you 
select a buy that will get results -and to show you the way to results 
you can figure in dollars and cents. 

Call on "Spot" today for suggestions on any one or every one of 
NBC's 11 salés- leading stations in 11 sales -leading markets. Sales -leading 
because: 1. They broadcast to 55% of the radio homes in the United 
States. 2. They are in markets where b g power is 34.2% higher than 
the country's average. 3. They broadcc the finest programs on the air 
to every corner of these rich markets. 

NBC SP - T SALES 
New York, Circle 7 -8300 ... Chicago, Superior 8300... San Francisco, Graystone 8700 
Washington, Republic 4000... Cleveland, Cherry 0942... Hollywood, Hollywood 6161 

Denver, Maine 6211 ... Boston, Hancock 4239 
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7asf #9/i ,lecu,'ate /nfb,',wa/ibn 
Whatshow 
off th 

will mov goods e shelf f dste eSt- 7 

What' the rafiín9 on this period ? 

Canthey build a s ecial show? 

erchandistny 
help 

Can 

z\ ope 

and groY sfi ? 

cove qe 

Got a farm audience ? 

Any Jobbers there ? 

w`tPragram forwofie 
. 

/Ji is 
how 

build bra 
d fls apie ? 

&EaA,eoa,pdAU9doo,t 1/laiti 
Long, intimate acquaintance with stations, their 

programs, personnel and trading areas enable 

your nearby Howard H. Wilson mon to give you 

sound, profitable assistance. 

He has the answers to your questions about fa- 

cilities, distribution, and greater results at his finger- 
tips. No matter what part of the country your prob- 
lem involves, give us a ring or drop us a line. We're 
confident that you'll be both amazed and delighted 
with the accuracy and completeness of the infor- 
mation you receive. 

HOWARD H. WILSON COMPANY 
NEW YORK CHICAGO 

551 Fifth Avenue 75 E. Wacker Drive 

HOLLYWOOD 

6362 Hollywood Blvd. 

BROADCASTING Telecasting 

SAN FRANCISCO 

681 Market Street 

SEATTLE 

1011 American Bldg. 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
Continued from Page 2$4 

THOMAS F. CLARK CO., Inc. 

New York 17 -205 E. 42nd St. Tel.: Murray Hill 4 -6317. Mgr.: Thomas F. Clark. 
Chcago-35 E. Wacker Dr. Tel.: Central 1112. Mgr.: C. J. Anderson. 

WJRD, Tuscaloosa, Ala. 
KOKO, La Junta, Colo. 
KGEK, Sterling, Colo. 
KIUP, Durango, Colo. 
WTAL, Tallahassee, Fla. 
WMOG, Brunswick, Ga. 
WMJM, Cordele, Ga. 
WLAG, La Grange, Ga. 
WRLC, Toccoa, Ga. 

Represents 

WMGA, Moultrie, Ga. 
WCAZ, Carthage. Ill. 
WSNJ, Bridgeton, N. J. 
WTNM, Tucumcari, N. M. 
WNBZ, Saranac Lake, N. Y. 
WMBD, Auburn, N. Y. 
WWRL, Woodside. N. Y. 
WEGO, Concord N. C. 
KWIL, Albany, Ore. 

KBND, Bend Ore. 
KMED, Medford, Ore. 
WTEL, Philadelphia 
KOCA, Kilgore, Tex. 
KPLT, Pans, Tex. 
KIUN, Petro', Tex. 
KVOS, Bellingham, Wash. 
KTBI, Tacoma, Wash. 

CLARK -WANDLESS CO. 

New York 17 -21)5 E. 42nd St. Tel.: Murray Hill 4 -6317. Mgr.: Thomas F. Clark. 

Represents 

WNEL, San Juan, P. R. 

B. FRANK COOK 

(Associated with Ward -Griffith Co. Inc., Newspaper Representatives) 

Atlanta- Marietta St. Bldg. Tel.: Walnut 1231. Mgr.: B. Frank Cook. 

(Representation in the South only) 

WFBC, Greenville. S. C WALB, Albany, Ga. *WKIX, Columbia. S. C. 

COX & TANZ 

Philadelphia-Drexel Bldg. 'Tel.: Lombard 1720. Mgr.: E. R. Tanz. 
New York -285 Madison Ave. Tel.: Lexington 2 -2540. Mgr.: A. P. Cox. 
Chicago -228 N. LaSalle St. Tel.: Franklin 2095. Mgr.: J. C. Cox. Jr. 

WBLJ, Dalton, Ga. 
*WKOK Sunbury, Pa. 
WOES, Florence, S. C. 
WFIG Sumter, S. C. KGF, Pierre, S. D. 
WHUB, Cookeville, Tenn. 
KNEL, Brady, Tex. 

Represents 

*KFFA, Helena, Ark. 
WKPA, New Kensington, Pa. 
WCHV, Charlottesville, Vat. 
KELD, El Dorado, Ark. 
WJZM, Clarksville, Tenn. 
WGNC, Gastonia, N. C. 

WCRW Chicago 
KIUL Garden City, Kan. 
KSAt, Huntsville, Tex. 
KRBA, Lufkin, Tex. 
KHAS, Hastings, Neb. 
WPRA, Mayaguez, P. R. 

HARRY E. CUMMINGS 

Jackwmrille. Fla.- Barnett Bank Bldg. Tel.: 3 -0381. Mgr.: Harry E. Cummings. 

Southeastern Representative 

*WJ' X, Jacksonville, Fla. *WIOD, Miami, Fla. 
*W ROL, Knoxville, Tenn. *WHIO, Dayton, O. 

*Wtll'f, Bristol, Tenn. 

WFLA, Tampa, Fla. 
* WDBO, Orlando. Fla. 

*Daniel Boone Network Comprising: 

*WEPT. Kingsport, Tenn. *WISE, Asheville. N. C. 

FORJOE & COMPANY 

New York -19 W. 44th St. Tel.: Vanderbilt 6 -5080. Mgr.: Joseph Bloom. 
Chicago-360 N. Michigan Ave. Tel.: State 5587. Mgr.: Zangwill Golobe. 
Philadelphia- Widener Bldg. Tel.: Rittenhouse 9698. Mgr.: Charles Shall. 
Pittsburgh -Hotel Keystone. Tel.: Grant 5200. Mgr.: Thomas B. Price. 
Hollywood -1223 Highland Ave. Tel.: Hillside 6038. Mgr.: Larry Krasner. 

* WIBM, Jackson. Mich. 
*WJBK, Detroit 
WSBC, Chicago 
KONO, San Antonio, Tex. 
KEYS. Corpus Christi, Tex. 
WMIN, Minneapolis -St. Paul 

Represents 

WBNX, New York City 
WD.AS, Philadelphia 
WWSW, Pittsburgh 
WBRW, Welch, W. Va. 
WRFF, Washington, N. C. 
WINX, Washington, D. C. 

*WLIB, New York 
*WORE Boston 
WISH. butler, Pa. 
WCOU Lewiston- Auburn, Me. 
WTAW, College Station, Tex. 
CKNW, New Westminster, B.C. 

R. C. FOSTER 

Boston 16- Statler Office Bldg. Tel.: Hubbard 3225. Mgr.: Gertrude Saxe. 

Exclusive Nein England Representation 

WDRC, Hartford 
WNBH, New Bedford, Maas. 
WELL New Haven 
WOCB, Cape Cod, Mass. 
WESX, Salem, Mass. 

*WNLC, New London. Conn. 
*WSAR. Fall River, Mass. 
*WRDO, Augusta, Me. 

WABI, Bangor, Me. 
WGAN, Portland, Me. 
WMUR, Manchester, N. H. 
WOV, New York 
WSYB, Rutland. Vt. 

Noe- Exclusive Representation 

*WHAI, Greenfield, Mass. 
*WPEN, Philadelphia 
*WCOU, Lewiston, Me. 

WPRO Providence, R. I. 
WNEW, New York City 
WAGM, Presque Isle, Me. 
WSNY, Schenectady 

WBRK, Pittsfield, Mass. 
WATR, Waterbury, Conn. 
*WMAS, Springfield, Maas. 

FREE & PETERS. Inc. 

Chicago I -180 N. Michigan Ave. Tel.: Franklin 6979. Mgr.: Russel Woodward. 
New York 22-444 Madison Ave. Tel.: Plaza 5 -4130. Mgr.: H. Preston Peters. 
San Francisco 4 -111 Sutter St. Tel.: Sutter 4353. Mgr.: A. Leo Bowman. 
Hollywood 28-6991 Hollywood Blvd. Tel.: 2151. Mgr.: Hal W. Hoag. 
Atlanta 3- Palmer Bldg. Tel.: Main 5667. Mgr.: James M. Wade. 
Detroit 26-645 Griswold St. Tel.: Cadillac 1880. Mgr.: W. W. Bryan. 

WGR Buffalo, N. Y. 
WKBW, Buffalo. N. Y. 
WCKY Cincinnati 
WOC, Haven rt, Ia. 
WHO, Dee Moines 
KMA Shenandoah, Ia. 
WDA'Y, Fargo, N. D. 
KMBC, Kansas City 
WISH, Indianapolis 
KDAL, Duluth 

Representa 

WTCN, Minneapolis -St. Paul 
WMBD, Peoria, Ill. 
KSD, St. Louis 
WFBL, Syracuse 
WCSC Charleston, S. C. 
WIS Columbia, S. C. 
WP'l<F, Raleigh, N. C. 
WDBJ, Roanoke. Va. 
WAVE, Louisville 

GENE GRANT & CO. 

Hollywood 28 -1651 Cosmo St. Tel.: Hillside 7874. 
San Francisco 5 -681 Market St. Tel.: Garfield 5512. 

*WILD, Bessemer, Ala. 
WJRD, Tuscaloosa, Ala. 
*KFFA, Helena, Ark. 
KBTM, Jonesboro, Ark. 
KOKO, La Junta, Colo. 
KMLB, Monroe. La. 
WHLS, Port Huron, Mich. 
WEXL, Royal Oak, Mich. 

Represents 

WSKB, McComb, Miss. 
WBBB, Burlington, N. C. 
WMRN Marion, O. 
KASA EIk City, Okla. 
WBB'L, Ponca City, Okla. 
*KODL, The Dalles, Ore. 
WJZM, Clarkesville, Tenn. 
KNEL, Brady, Tex. 

KOMA, Oklahoma City 
KTUL, Tulsa Okla. 
KOIN, Portland. Ore. 
KOB Albuquerque. N. M. 
KIRO, Seattle 
WCBM Baltimore 
KRIS Corpus Christi, Tex. 
KXYL Houston 
KEEVJ, Brownsville, Tex. 

KOCA, Kilgore, Tex. 
KGKB Tyler, Tex. 
*KCMG, Texarkana, Tex. 
*KVWC, Vernon, Tex. 
*KVOS, Bellingham, Wash. 
*KRSC, Seattle 
WBTH, Williamson, W. Va. 

W. S. GRANT CO. 

San Francisco -582 Market St. Tel.: Exbrook 6685. Mgr.: W. S. Grant. 
Loa Angeles-412 W. 6th St. Tel.: Vandike 6341. Mgr.: J. H. Johnston. 
New York -366 Madison Ave. Tel.: Murray Hill 2 -8865. Mgr.: Phil Broderick. 
Chicago -180 N. Michigan Ave. Tel.: Delaware 1055. Mgr.: Frank Back. 

KVCV, Redding, Cal. 
KTRB, Modesto, Cal. 
KHSL Chico, Cal. 
KMYO, Marysville, Cal. 
KYOS, Merced, Cal. 
KTKC, Visalia, Cal. 

Exclusive Representation McClung Stations 

KFJI, Klamath Falls, Ore. 
KPMC, Bakersfield, Cal. 
KHUB, Watsonville, Cal. 
KVOE, Santa Ana, Cal. 
KOOS, Coos Bay, Ore. 

KLBM, La Grande, Ore. 
KBKR, Baker, Ore. 
KVEC, San Luis Obispo, Cal. 
KVAN, Vancouver, Wash. 
KSRO, Santa Rosa, Cal. 
KCRA, Sacramento, Cal. 

HOMER GRIFFITH CO. 

Hollywood 28 -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Premiere 5-681 Market St. Tel.: Douglas 4475. Mgr.: David A. Williamson. 
Chicago 11-612 N. Michigan Ave. Tel.: Superior 8177. Mgr.: AI Halos. 
New York 17-330 Madison Ave. Tel.: Murray Hill 2 -0811. Mgr.: John Livingston. 
Seattle -American Bldg. Tel.: Elliott 3983. Mgr.: Gil Wellington. 

(Station represented not reported) 

MELCHOR GUZMAN CO., Inc. 

New York -45 Rockefeller Plaza. Tel.: Circle 7 -0624. Mgr.: A. M. Martinez. 

(Represents stations in Cuba, Mexico, Central and South America) 

}ARTHUR H. HAGG AND ASSOCIATES, Inc. 

Chicago t -360 N. Michigan Ave. Tel.: Central 7553. Mgr.: Arthur H. Hagg. 
New York-366 Madison .Ave. Tel.: Murray Hill 2 -8865. Mgr.: Phil Broderick. 

Represents 

KGNO, Dodge City, Kans. 

HEADLEY -REED CO. 

New York -405 Lexington Ave. Tel.: Murray Hill 3 -5470. Mgr.: Frank M. Headley. 
Chicago-180 N. Michigan Ave. Tel.: Franklin 4686. Mgr.: Dwight S. Reed. 
Detroit -Fort and Griswold Sta. Tel.: Randolph 9615. Mgr.: Harold Barrett. 
Atlanta-Glenn Bldg. Tel.: Walnut 1636. Mgr.: E. W. Sweatman, Jr. 
San Francisco 300 Montgomery St. Tel.: Yukon 1265. Mgr.: Ralph Mitchell. 
Los Angela -210 W. 7th St. Tel.: Vandike 1725. Mgr.: Harold Lindley. 

WSGN, Birmingham 
WALA, Mobile, Ala. 
WSFA, Montgomery, Ala. 
KJBS San Francisco 
WELL, New Haven 
WGBS, Miami 
WAGA, Atlanta 
WGAC, Augusta, Gu. 
WDAK, Columbus, Ga. 
WROK Rockford, Ill. 
WGL, Ft. Wayne, Ind. 
KSO, Des Mornes 

Represents 

KANS, Wichita, Kans. 
WITH, Baltimore 
WSAR, Fall River, Mass. 
WSAM, Saginaw, Mich. 
KFEQ St. Joseph, Mo. 
KMMJ, Grand Island, Neb. 
WKNE, Keene, N. H. 
WBAB, Atlantic City 
WHLD, Niagara Falls 
WKIP, Poughkeepsie, N. Y. 
WSOC, Charlotte, N. C. 
WSJS, Winston -Salem, N. C. 

KILO, Grand Forks, N. D. 
WJW, Cleveland 
WCOL, Columbus, O. 
WLOK, Lima, O. 
WFMJ, Youngstown, O. 
WSAN, Allentown, Pa. 
WFBG, Altoona, Pa. 
WJAC Johnstown, Pa. 
WPEIl, Philadelphia 
WAPO, Chattanooga 
WLEE, Richmand 

(Continued on Page 290) 
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"In a class 
by itself.:: 

RADIO SALES represents nine stations -and every one of them 

is outstanding in its own area. Each has a national reputation that 

stems from intelligent use of audience research (much of which 

has set new standards for the industry) combined with the initia- 

tive and imagination of superior station management. 

RADIO SALES "representation" is unique. RADIO SALES 

salesmen acquire on- the -ground knowledge of each of these suc- 

cessful stations. They personally and regularly visit them ... 
know their staffs, programs and experience intimately. 

Though simple in concept, this stress on basic experience... 

this firsthand knowledge of what it takes to make a station suc- 

cessful with listeners and advertisers alike, is unique in the field 

of representation. It is only one of the reasons why RADIO 

SALES has been called "in a class by itself. "* 

*That's what THE BILLBOARD called RADIO SALES (August, 1943 ) . 

RADIO 
SALES 

. 
WABC 

WBBM 

KNX 

WEEI 

KMOX 

WTOP...: 

WCCO.. 

GHARLOTTS 
W B T' WATTS 

IWAPI 

Columbia PACIFIC Network 

LOS ANGELES 
50.000 WATTS 

BOSTON 
00 WATTS 

. LOUIS 
..000 WATTS 

NNEAPOLIS- 
ST. PAUL 

WATTS 

Columbia 
ENGLAND 

Network ad 
Columbia CALIFORNIA Network 

WITH OFFICES AT 485 MADISON AVENUE, NEW YORK 22 410 NORTH MICHIGAN AVENUE, CHICAGO II COLUMBIA SQUARE, LOS 

ANGELES 28 401 SOUTH 12TH BOULEVARD, ST. LOUIS 2 PALACE HOTEL, SAN FRANCISCO 5 WI MARIETTA STREET BLDG., ATLANTA 3 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued from Page 288) 

GEORGE P. HOLLINGBERY CO. 

Chicago -307 N. Michigan Ave. Tel.: Andover 2636. Mgr.: George P. Hollingbery. 
New York -420 Lexington Ave. Tel.: Murray Hill 3 -9447. Mgr.: F. E. Spencer, Jr. 
Atlanta -Healey Bldg. Tel.: Walnut 3856. Mgr.: M. P. Martin. 
San Francisco -300 Montgomery St. Tel.: Douglas 4393. Mgr.: R. J. Birch. 
Lee Angeles -607 S. Hill St. Tel.: Van Dyke 7986. Mgr.: J. V. Fisler. 

WADC, Akron, O. 
WATL. Atlanta 
WRDW Augusta, Ga. 
WJBO, baton Rouge La. 
WBCM, Bay City, Mich. 
WTMA, Charleston, S. C. 
WAAF. Chicago 
WRBL, Columbus, Ge. 
WHIO, Dayton 
WWJ, Detroit 

Representa 

WEBC, Duluth 
WEAU, Eau Claire, Wis. 
KTSM, El Paso, Tex. 
WHIG Greensboro N. C. 
WJDII, Jackson, Mi 
WPDQ, Jacksonville Fla. 
WREN, Lawrence, Kane. 
WIOD, Miami 
KOWH, Omaha 
WIP, Philadelphia 

HAL HOLMAN CO. 

WEEU, Reading, Pa. 
WHAM, Rochester, N. Y. 
WSAV, Savannah, Ga. 
WARM, Scranton, Pa. 
KSCJ, Sioux City, Ia. 
WSPA, Spartanburg S. C. 
WSPR, Springfield, Mese. 
KGBX, Springfield, Mo. 
KVI, Tacoma. Wash. 
KFBI, Wichita, Kane. 

Chicago 1-360 N. Michigan Ave. Tel.: Franklin 0016. Mgr.: Hal Holman. 
New York 17 -551 Fifth Ave. Tel.: Murray Hill 2 -7986. Mgr.: Wythe Walker. 

WJBK, Detroit 
WIBM, Jackson, Mich. 
WTCM, Traverse City, Mich. 
WATT, Cadiaac, Mich. 

Represenk 

WTEL Philadelphia 
WLB&, Muncie, Ind. 
WGOV, Valdosta, Ga. 

WAYX, Waycrom, Ga. 
KAND, Corsicana, Tex. 
KNET, Palestine, Tex. 

INTERCOLLEGIATE BROADCASTING STATION REPRESENTATIVES 

New York -507 Fifth Ave. Tel.: Vanderbilt 6 -6075. Mgr.: Louis M. Bloch, Jr. 
Waahington -2808 Erie St., S. E. Tel.: Lincoln 4179. Mgr.: George Abraham. 
Schenectady -706 Sanders Ave. Tel.: Schenectady 3 -6028. Mgr.: David Borst. 

Representa campus.atationa at the following colleges: 

WBRU, Brown -Pembroke, WMS, Williams, Williamstown, WPRU, Princeton, Princeton, 
Providence Mass. N. J. 

WHCN, Harvard, Cambridge, CURC, Columbia- Barnard, WHAV, Haverford, Haverford, 
Mus. New York Pa. 

WRR, Radcliffe, Cambridge, UCRS, Union, Schenectady WBRW, Bucknell, Lewisburg, 
Mass. CRG, Cornell, Ithaca, N. Y.-.. Pa. 

WOCD, Yale, New Haven IBRN, Alabama, Tuscaloosa, 
WES, Wesleyan, Middletown, , Ala. 

Conn. KTX, Stephens, Columbia, Mo 

}THE KATZ AGENCY 

New York 18 -500 Fifth Ave. Tel.: Wisconsin 7.8620. Sales Mgr.: George Brett. 
Chicago 1-307 N. Michigan Ave. Tel.: Central 4006. Mgr.: Gerald H. Gunst. 
Detroit 2- General Motore Bldg Tel.: Trinity 2 -7685. Mgr.: Ralph Bateman. 
Kansas City 6- Bryant Bldg. Tel.: Victor 7095. Mgr.: Thomas J. Flanagan. 
Atlanta 3 -22 Manette St. Bldg. Tel.: Walnut 4795. Mgr.: Fred M. Bell. 
Dallas I- Republic Bank Bldg. Tel.: Central 7936. Mgr.: Frank Brimm. 
San Francisco 6- Monadnock Bldg. Tel.: Sutter 7434. Mgr.: Richard S. Railton. 
Los Angeles 14 -530 W. 6th St. Tel.: Tucker 3219. Mgr.: Stanley J. Reulman. 

KLRA, Little Rock, Ark. 
KVOR Colorado Springs 
KLZ, Denver 
WOL, Washington 
WDAE, Tampa 
WGST Atlanta 
WMAZ, Macon, Ga. 
WTOC, Savannah 
KGU Honolulu 
WCFL, Chicago 
WTAD, Quincy, Ill. 

Representa 

WFBM, Indianapolis 
WMT, Cedar Rapida- Waterloo 
KENT, Des Moines 
WNAX, Sioux City -Yankton 
WWL New Orleans 
WCO', Boston 
KGHL, Balling., Mont. 
WFEA Manchester, N. H. 
WHOM, New York-Jersey City 
WWNC, Asheville, N. C. 

WKRC, Cincinnati 
WSPD, Toledo 
WKY, Oklahoma City 
WFIL Philadelphia 
WCAE, Pittsburgh 
WFCI Providence 
WREL', Memphis 
WSIX, Nashville 
KUTA, Salt Lake City 
WISN, Milwaukee 

KEENAN AND EICKELBERG 

San Frenreico 4 -235 Montgomery St. Tel.: Douglas 6347. Mgr.: W. Hubbard Keenan. 
Loa Angeles 13 -411 W. Fifth St. Tel.: Michigan 7571. Mgr.: Wilbur Eickelberg. 

(Stations represented not reported) 

JOHN KEATING 

Portland. Ore.- Studio Bldg. Tel.: Beacon 4107. Mgr.: Lee P. Bishop. 
Seattle, Wash.-Douglas Bldg. Tel.: Elliott 3300. Mgr.: James A. McLoughlin. 

Special regional representation of Oregon, Washington and Idaho stations 

KAST, Astoria, Ore. 
KRNR, Roseburg, Ore. 
KFJI, Klamath Falls, Ore. 
KSLM, Salem, Ore. 
KOOS Co Bay, Ore. *KBNDw , Bend, Ore. 

KBKR, Baker, Ore. 
KORE, Eugene, Ore. 

KMED, Medford, Ore. 
KUIN, Grant Pam, Ore. 
KLBM, LeGrande, Ore. 

KWRC, Pendleton, Ore. 
KODL, The Dalles, Ore. 

KWIL, Albany, Ore. 
KRLC Lewiston, Ida. 
KWLII, Longview, Waah. 
KELA, Centralia, Wash. 
KGY, Olympia, Wash. 
KXRO Aberdeen. Wash. 
KVOS, Bellingham, Wash. 
*KPQ, Wenatchee, Wash. 
*KU J, Walla Walla, Waah. 

KOL, Seattle, Wash. 
KHQ, Spokane, Wash. 
KGA, Spokane, Wash. 
KIEM, Eureka. Cal. 
KRKO, Everett. Wash. 
KONP, Port Angeles, Wash. 
KVAN Vancouver, Wash. 
KTYW, Yakima, Wash. 
KALE, Portland, Ore. 
KPKW, Pasco, Wash. 

JOSEPH HERSHEY McGILLVRA, Inc. 

New York 17 -366 Madison Ave. Tel.: Murray Hill 2 -8755. Pres.: Joseph H. McGillvra. 
Vice-Pres. and Gen. Mgr.: James W. LeBaron. 

Chicago 1 -35 E. Wacker Dr. Tel.: State 5282. Mgr.: Willie Kiesick. 
Los .Angeles 14-403 W. Eighth St. Tel.: Vandike 9348. Mgr.: Robert W. Walker. 
San Francisco 4-68 Poet Street. Tel.: Sutter 5568. Mgr.: Eli C. Minton. 

KSUB Cedar City, Utah. 
WGKV, Charleston, W. Va. 
KVOD, Denver, Colo. 
WCED, DuBois, Pa. 
WLAV, Grand Rapids, Mich. 
WJOB, Hammond, Ind. 
KID, Idaho Falla, Idaho 
WASK, Lafayette, Ind. 
KPAB Laredo, Tex. 
KVNII, Logan Utah 
KGER, Long Beach, Cal. 
WKLA, Ludington, Mich. 
WBML, Macon, Ga. 

CFBR, Brockville, Ont. 
CFCO, Chatham Ont. 
CFPL, London, 

Chatham, 

CJIC Sault Ste. Marie, Ont. 
CKCÔ, Ottawa, Ont. 

Represents 

KNOE, Monroe, La. 
WKBZ, Muskegon, Mich. 
WNOE, New Orleans. La. 
KLX, Oakland, Cal. 
WWPG, Palm Beach, Fla. 
KPAC, Port Arthur, Tex. 
WSAP, Portsmouth, Va. 
KOHL, Price, Utah. 
KOVO, Provo, Utah 
KGHF, Pueblo, Colo. 
WSAY, Rochester N. Y. 
WSYB, Rutland, Vt. 
KNAK, Salt Lake City, Utah 

Canadian stations represenkd 

CKNX, Wingham, Ont. 
CKSF, Cornwall, Ont. 
CKTB, St. Catharines, Ont. 
CHLP, Montreal, Quebec 
CHNC, New Carlisle, Quebec 

KMAC, San Antonio, Tex. 
XERB, San Diego, Cal. 
KFIO, Spokane, Wash. 
KMO Tacoma, Wash. 
WTTM, Trenton, N. J. 
KOME, Tulsa, Okla. 
WPIK, Washington, D. C. 
WBRY, Waterbury Conn. 
WRRN Warren, Ohio 
KPQ, Wenatchee, Wash. 
WILM Wilmington, Del. 
KIT Yakima, Wash. 
WMÌ''F, Plattsburg, N. Y. 

CJCLI Halifax, N. S. 
CKC*, Moncton, N. B. 
CHSJ, St. John, N. B. 
CJCJ, Calgary, Alta. 

tJ. P. McKINNEY & SON 

New York 20-30 Rockefeller Plaza. Tel.: Circle 7 -1178. Mgr.: Hugh Boice. 
Chicago I1 -400 N. Michigan Ave. Tel.: Superior 9866. Mgr.: Charles D. Buddle. 
San Francisco 6 -881 Market St. Tel.: 5512. Mgr.: R. J. Kidwell. 
Hollywood 28 -1651 Cosimo St. Tel.:,,Granite 9596. Mgr.: R. J. Bidwell. 

WENY, Elmira, N. Y. 
WABY -WOKO, Albany 

Representa 

WRAK, Williahieport, Pa. 
WTHT, Hartford, Conn. 
WHEC, Rochester, N. Y. 

WHDL, Olean N. Y. 
WDAN, Danville, Ill. 

NATIONAL BROADCASTING CO. INBC SPOT] 

(National Spot Sales Dept.) 

New York -30 Rockefeller Plan. Tel.: Circle 7 -8300. Nat'l. Mgr.: J. C. McConnell. 
Asst. Mgrs.: W. O. Tilenins, W. C. Roux. 

Chicago -Merchandise Mart. Tel.: Superior 8300. Mgr.: O. Morton. 
Cleveland -815 Superior Ave. N. E. Tel.: Cherry 0942. D. G. Stratton. 
Boston -Hotel Bradford. Tel.: Hancock 4261. Elmer Kettell. 
Denver -1625 California St. Tel.: Main 6211. James R. MacPherson. 
Hollywood -Sunset & Vine. Tel.: Hollywood 6161. Robt. E. Howard. 
San Francisco -Taylor & O'Farrell Sta. Tel.: Sutter 1920. Carl Nielsen. 
Washington -Trans -Lux Bldg. Tel.: Republic 4000. Mahlon Glascock. 

Represents 

WEAF New York City WMAQ, Chicago WRC, Washington 
WBZ, Boston WTAM Cleveland KDKA, Pittsburgh 
WBZA, Springfield, Mass. KYW, Philadelphia WGY, Schenectady 
WOWO, Fort Wayne, Ind. KPO, San Francisco KOA, Denver 

NORTHWEST RADIO ADVERTISING CO. 

Seattle. Wash.- American Bldg. Tel.: Elliott 5488. Mgr.: Edwin A. Kraft. 

Representa 

KINY, Juneau, Alaska KTKN, Ketchikan, Alaska 

PAN AMERICAN BROADCASTING CO. 

New York -330 Madison Ave. Tel.: Murray Hill 2 -0810. Mgr.: E. Barnald. 
Chicago -228 N. LaSalle St. Tel.: State 5096. Mgr.: Fred R. Jones. 

Alaska 
Argentina 
Bolivia 
British Guiana 
Chile 
Colombia 
Costa Rica 

Representa stations in 

Dominican Republic 
Ecuador 
El Salvador 
Guatemala 
Haiti 
Honduras 
Nicaragua 

Panama 

Peru 
Puerto Rico 
Uruguay 
Venezuela 
Newfoundland 

JOHN E. PEARSON CO. 

Chicago- London Guarantee Bid Tel.: Franklin 2359. Mar.: John E. Pearson. 
New York 17 -250 Park Ave. Tel.: Plata 8 -2255. Mgr.: Hmea N. Hatchett. 
Kansas City -Dierks Bldg. Tel.: Grand 2144. Mgr.: Owen H. Balch. 

KWTO, Springfield, Mo. 
WIND, Chicago 

WLOL, Minneapolis -St. Paul 
KLCN, Blytheville, Ark. 
WCAR, Pontiac, Mich. 
WLAK, Lakeland, Fla. 
WOV New York 

KCMG, Kansas City 
WINK, Fort Myers, Fla. 
WSPB Sarasota, Fla. 
KOAM, Pittsburgh Kan. 
WCMI, Ashland. 11y. 

(Continued on Page 294) 

Represents 

WLAP, Lexington, Ky. 
KWLM, Willmar, Minn. 
KWNO, Winona, Mina. 
WEW St. Louis 
WIRE, Indianapolis 
KSAL, Salina, Kan. 
WAOV, Vincennes, Ind. 
Southern Minnesota Network 
WKRO, Cairo, Ill. 
KF V3 Cape Girardeau, Mo. 
KWOÓ, Poplar Bluff, Mo. 

KHMO, Hannibal. Mo. 
KRBC, Abilene, Tex. 
KBST, Big Spring, Tex. 
KGKL, San Angelo, Tex. 
WBIR, Knoxville, Tenn. 
KFDA, Amarillo, Tex. 
KVGB, Great Bend, Kan. 
WTSP St. Petersbur .Tampa 
KYSIA', Mankato. Minn. 
KATE, Albert Lea, Minn. 
Florida West Coast Group 
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MORE FACTS make 
MORE SALES 
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STATION REPRESENTATIVES 

STATIONS REPRESENTED HT 

THE HATZ AGENCY, INC. 
North and Midwest 

WCOP Boston ABC 
WCFL Chicago ABC 
WKRC Cincinnati CBS 

KRNT Des Moines ABC 
WFBM Indianapolis CBS 

WFEA Manchester CBS 
WISN Milwaukee CBS 
WHOM New York 
WFIL Philadelphia ABC 
WCAE Pittsburgh ABC 
WFCI Providence- Pawtucket ABC 
WTAD Quincy, Ill. CBS 

WSPD Toledo NBC 
WOL Washington, D. C. MBS 

WMT Waterloo -Cedar Rapids CBS 

WNAX Yankton -Sioux City ABC 
South 

WGST Atlanta CBS 

WWNC Asheville CBS 

KLRA Little Rock CBS 

WMAZ Macon CBS 

WREC Memphis CBS 

WSIX Nashville ABC 
WWL New Orleans CBS 

WKY Oklahoma City NBC 

WDAE Tampa CBS 

WTOC Savannah CBS 

West 
KLZ Denver CBS 

KUTA Salt Lake City ABC 
KGHL Billings, Mont. NBC 
KVOR Colorado Springs CBS 
KGU Honolulu, T. H. NBC 
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James LeBaron 
General Sales Manager 

Ray Murphy Stuart Kelly 

NEW YORK 
366 Madison A 
MUrray XIII 2 -8755 

Richard Gerken 

Willie Kissick 
Manager 

William Sauerstrom 
Walter Beadell 

CHICAGO 
35 East Wacker Drive 

State 5282 

Robert Walker 
Pacific Coast Manager John Nelson 

LOS ANGELES 
403 West Eighth Street 

Vandyke 9348 

JOSEPH HERSHEY 
NEW YORK, 17 

366 Madison Avenue 
MUrray Hill 2 -8755 

CHICAGO, 1 

35 East Wacker Drive 
State 5282 
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Spe //s Manpower! 
"MANPOWER SPELLS 

Resells in 
spot Radio 

SAN FRANCISCO 
6$ Post Shoot 
Sutter 556$ 

Joseph H. McGillvra 
President 

F you think your market and operation justify a national 
spot billing of $3,000 a month and up, and if you are not 
satisfied with your present volume of spot billings, and the 
way your station is sold -then won't you get in touch with 
us- Joseph Hershey McGillvra, Inc.? 

McGillvra, Inc., is fully staffed with aggressive young men, 
led by a pioneer of 13 years' experience in station advertis- 
ing representation. So for results- please contact our office 

nearest you. 

Mc GILLVRA, Inc. 
SAN FRANCISCO, 4 

68 Post Street 
Sutter 5568 

ASSOCIATE MEMBER - NATIONAL ASSOCIATION OF BROADCASTERS 

LOS ANGELES, 14 

403 West Eighth Street 
Vandyke 9348 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued from Page 290) 

tJOHN H. PERRY ASSOCIATES 

New York 17 -810 E. 45th St. Tel.: Murray Hill 4 -1647. Mgr.: William K. Dorman. 
Philadelphia 7 -12 S. 12th St. Tel.: Walnut 3555. Mgr.: Robert Hitchings. 
Chicago 3 -122 S. Michigan Ave. Tel.: Harrison 8085. Mgr.: O. J. Ranit. 
Detroit 2 -7388 Woodward Ave. Tel.: Madison 0790. Mgr.: J. J. Higgins. 
Atlanta 3-Rhodes-Haverty Bldg. Tel.: Walnut 1334. Mgr.: Mrs. Altee S. Grant. 

Represents 

WCOA, Pensacola, Fla. WTMC, Ocala, Fla. 
WJHP, Jacksonville, Fla. 

WDLP, Panama City, Fla. 

EDWARD PETRY & CO., Inc. 

New York -17 E. 42nd St. Tel.: Murray Hill 2 -4400. Mgr.: Henry I. Christel. 
Chicago -400 N. Michigan Ave. Tel.: Delaware 8600. Mgr.: Edward E. Voynow. 
Detsolt- General Motors Bldg. Tel.: Madison 1035. Mgr.: William Cartwright. 
San Francisco 4-Russ Bldg. Tel.: Garfield 4010. Mgr.: Earle H. Smith. 
Los Angeles -601 W. Fifth St. Tel.: Michigan 8729. Mgr.: Cheater G. Matson. 
Bt. Louis -Shell Bldg. Tel.: Garfield 5194. Mgr.: George Kercher. 

Yankee Network 
WSB, Atlanta 
WNAC, Boston 
WAAB, Worcester 
WICC, Bridgeport, Conn. 
WBEN, Buffalo, N. Y. 
WGAR, Cleveland 
WFAA, Dallas 
WBAI' Fort Worth 
WJR, Detroit 
KPRC Houston 
WDA1 , Kansas City 
WAGE, Syracuse N. Y. 
KARAT, Fresno, Cal. 

Represents 

KFOR, Lincoln, Neb. 
KGA, Spokane 
WGAL, Baltimore 
KARK, Little Rock, Ark. 
KFI, Loa Angeles 
WHAS, Louisville 
WLLH, Lowell, Mass. 
WTMJ, Milwaukee 
KSTP, St. Paul 
WSM Nashville 
WSMB, New Orleans 
WTAR, Norfolk 
KOIL, Omaha 
KGW, Portland, Ore. 

WHTD, Hartford 
KGKO Fort Worth 
Texas Quality Network 
WEAN, Providence 
WRNL, Richmond 
KSL, Salt Lake City 
WOAI San Antonio 
KOMÓ, Seattle 
KHQ, Spokane, Wash. 
WMAS, Springfield, Mass. 
KVOO Tulsa, Okla. 
KFH, Wichita, Kan. 
KQW, San Francisco 
KTBS, Shreveport, La. 

RADIO ADVERTISING CO. 

New York 17 -521 Fifth Avenue. Tel.: Murray Hill 2 -2170. Mgr.: Louis J. F. Moon. 
Chicago 1 -333 N. Michigan Ave. Tel.: Central 1743. Mgr.: R. L. Swats, Jr. 
Detroit 26 -28 W. Adams Ave. Tel.: Cherry 8321. Mgr.: Robert B. Rains. 
Los Angeles 14 -707 S. Hill St. Te.: Vandike 1901. Mgr.: J. Leslie Fox. 
San Francisco 4 -Russ Bldg. Tel.: Exbrook 2093. Mgr.: L. Ray Rhodes. 

Represents 

WEST, Easton, Pa. WKAT, Miami Beach 
WAZL, Hazelton, Pa. WAAT, Newark 
WJNO, West Palm Beach, Fla. WHBL, Sheboygan, Wis. 
WHKK, Akron KROW, Oakland, Cal. 

WHKC, Columbus, e. 
WTOL, Toledo, O. 
WMBS, Uniontown Pa. 
KROC, Rochester, Minn. 

RADIO SALES 

(The Spot Broadcasting Division of Columbia Broadcasting System) 

Chicago -410 N. Michigan Ave. Tel.: Whitehall 6000. Mgr.: Wilbur Edwards. 
New York -485 Madison Ave. Tel.: Wickersham 2 -2000. Mgr.: J. L. Van Volkenburg. 
Los Angeles- Columbia Square. Tel.: Hollywood 1212. Mgr.: Meredith R. Pratt. 
San Francisco-Palace Hotel. Tel.: Yukon 1700. Mgr.: J. L. Bromback. 
Charlotte -101 Marietta St. Bldg. Tel.: Jackson 5960. Mgr.: H. H. Holtshouser. 
St. Louis -Mart Bldg. Tel.: Central 8240. Mgr.: Carter Ringlep. 

WABC New York City 
WBBAA, Chicago 
WTOP, Washington 
CBS, New England Network 

Represents 

KNX, Los Angeles 
KMOX, St. Louis 
WBT, Charlotte, N. C. 
CBS, Pacific Network 

WCCO, Minneapolis 
WEEI, Boston 
WAPI Birmingham, Ala. 
CBS, California Network 

WILLIAM G. RAMBEAU CO. 

Chicago -360 N. Michigan Ave. Tel.: Andover 5566. Mgr.: William G. Rambeau. 
New York -Chanin Bldg. Tel.: Lexington 2 -1820. Mgr.: William M. Wilson. 
Hollywood -5833 Fernwood Ave. Tel.: Granite 3636. Mgr.: Fred L. Allen. 

WJAS, Pittsburgh 
WIL St. Louis 

VtI KFB, Los Angeles 
WDSM, Superior-Duluth 
KBUR, Burlington, Ia. 
WNAR Bridgeport, Conn. 
WRAW, Reading, Pa. 
WHBQ, Memphis 
KMYR, Denver 
KTKC, Visalia, Cal. 
WATR, Waterbury, Conn. 
WDGY, Minneapolis 
WJTN, Jamestown, N. Y. 

Represents 

KEVR, Seattle 
WHN, New York 

(outside N. Y. area) 
WNHC, New Haven, Conn. 
WCLO, Janesville, Wis. 
KBIZ Ottumwa, la. 
WNRH, New Bedford, Mass. 
WOCB, Cape Cod, Mass. 
KICD Spencer, Ia. 
WKB$, Richmond, Ind. 
KFBC Cheyenne, Wyo. 
KWBI, Oakland 
KSAN, San Francisco 

PAUL H. RAYMER CO. 

WGRM, Greenwood, Miss. 
WJXN, Jackson, Misa. 
WMIS Natchez, Miss. 
WJBWf, New Orleans 
KLUF, Galveston, Tex. 
WORD, Spartanburg, S. C. 
Iowa Tall Corn Network 
KROS, Clinton, Ia. 
KDTH, Dubuque, la. 
KVFD, Fort Dodge, la. 
KFJB, Marshalltown, la. 
KTRI, Sioux City 

Chicago 11-435 N. Michigan Ave. Tel.: Superior 4473. Mgr.: Richard F. Kopf. 
New York 17-866 Madison Ave. Tel.: Murray Hill 2 -8689. Mgr.: Fred C. Brokaw. 
San Francisco 4 -Rum Bldg. Tel.: Exbrook 2093. Mgr.: L. Ray Rhodes. 
Loa Angeles 14 -707 S. Hill St. Tel.: Vandike 1901. Mgr.: J. Leslie Fox. 
Detroit 26 -28 W. Adams Ave. Tel.: Cherry 8321. Mgr.: Robert B. Rains. 

PAUL H. RAYMER CO.- Continued 
Represente 

Michigan Radio Network, McClatchy Beeline, Arizona Broadcasting Co., Tri Penn Group 

WPRO, Providence 
KWK St. Louis 
WSYR Syracuse, N. Y. 
WTRY', Troy, N. Y. 
WRVA, Richmond, Va. 
WLAC, Nashville, Tenn. 
W DRC, Hartford, Conn. 
KTAR, Phoenix, Ariz. 
KVOA, Tucson, Ariz. 
KTMS, Santa Barbara, Cal. 
WKBN, Youngstown, O. 
KMPC Los Angeles 
KOH, Reno, Nev. 

KFBK, Sacramento, Cal. 
KERN, Bakersfield, Cal. 
KMJ, Fresno, Cal. 
KWG, Stockton, Cal. 
WCAO, Baltimore 
WBRC, Birmingham, Ala. 
WDOD, Chattanooga, Tenn. 
WXYZ, Detroit 
WOOD Grand Rapids, Mich. 
WCAU. Philadelphia (Pacific) 
WKBO, Harrisburg, Pa. 
WGAL, Lancaster. Pa. 

WORK, YorkVa. 
WDEL, Wilmington, Del. 
KFSD, San Diego, Cal. 
WSBT South Bend, Ind. 
WGAI4, Portland, Me. 
WHK, Cleveland 
KEX, Portland, Ore. 
WTAG, Worcester, Mass. 
KJR, Seattle 
KWFT Wichita Falls, Tex. 
KXO, El Centro, Cal. 
WINS, New York 

REGIONAL RADIO SALES CO. 

Chicago 1 -646 N. Michigan Ave. Tel.: Superior 4827. Mgr.: Winifred Land. 
Hollywood 28 -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
Milwaukee 3 -231 W. Wisconsin Ave. Tel.: Broadway 2579. Owner: Myles H. Johns. 
New York -295 Madison Ave. 'rel.: Lexington 2 -0772. Mgr.: P. Joseph Bogner. 

Represents 

WOSH, Oshkosh, Wis. WOMT, Manitowoc, Wis. WRJN, Racine, Wis. 
WTMV, E. St. Louis, Ill. 

DUNCAN A. SCOTT AND COMPANY 

Los Angeles 13 -448 S. Hill St. Tel.: Michigan 0921. Mgr.: Forrest C. Pearson. 
San Francisco 4 -Mills Bldg. Tel.: Sutter 1393. Mgr.: Duncan A. Scott 

(see Adam J. Young, Ir. Inc.) 

SEARS & AYER, Inc. 
Chicago -612 N. Michigan Ave. Tel.: Superior 8177. Mgr.: B. H.Sears. 
New York -295 Madison Ave. Tel.: Lexington 2-0722. Mgr.: P. Joseph Bogner. 
Kansas City -15 W. 10th St. Tel.: Victor 0021. Mgr.: William M. Temple. 
Hollywood -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Francisco -681 Market St. Tel.: Garfield 6612. Mgr.: Homer Griffith. 
Seattle -- American Bldg. Tel.: Elliott 3933. Mgr.: Homer Griffith. 

WJBY, Gadsden, Ala. 
WHBB, Selma, Ala. 
WKEU, Griffin, Ga. 
WTMV, E. St Louis, Ill. 
WCBS, Springfield, Ill. 
KWYO, Sheridan, Wyo. 
WGIL, Galesburg, Ill. 
KWOS, Jefferson City, Mo. 
WMBH, Joplin, Mo. 
W LPM, Suffolk, Va. 
K1)FN, Casper, Wyo. 

Represents 

WPAD, Paducah, Ky. 
WHOP, Hopkinaville, Ky. 
WSON Henderson, Ky. 
WGCAI, Gulfport, Mine. 
WBTA, Batavia, N. Y. 
KORN, Fremont, Neb. 
KPOW, Powell, Wyo. 
WCBI, Columbus, Miss. 
KGFW, Kearney, Neb. 
WHMA, Anniston, Ala. 
WLAY, Muscle Shoals, Ala. 

WJBC Bloomington, Ill. 
WHDF, Calumet, Mich. 
KTTS, Springfield, Mo. 
KWFC, Hot Springs, Ark. 

WROX, Clarksdale, Miss. 
WEIR, Tupelo, Miss. 
KHBG, Okmulgee, Okla. 
KONP, Port Angeles, Wash. 
WOSH, Oshkosh Wis. 
WRJN, Racine, Ws. 
WJPR, Greenville, Miss. 

TAYLOR -HOWE- SNOWDEN RADIO SALES 

Amarillo, Tex. -Radio Bldg. Tel.: 4242. Gen. Mgr.: Alex Keese. 
New York -19 W. 44th St. Tel.: Murray Hill 2.2485. Mgr.: Jack Kessler. 
Chicago -360 N. Michigan Ave. Tel.: State 5260. Mgr.: Tom Peterson. 
Dallas -Tower Petroleum Bldg. Tel.: Riverside 5663. Mgr.: Clyde Melville. 
Hollywood 28 -6362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Francisco 5-681 Market St. Tel.: Douglas 4475. Mgr.: David Williamson. 
Seattle- American Bldg. Tel.: Elliott 3933. Mgr.: Gilbert Wellington. 

Represents 

KGNC, Amarillo KADA, Ada, Okla. 
KI YO, Lubbock KGFF, Shawnee, Okla. 
KTSA San Antonio KVSO, Ardmore, Okla. 
KRGVI, Weslaco Lone Star Chain 
KTOK, Oklahoma City Oklahoma Network 
KFDM, Beaumont KTBC, Austin, Tex. 

ROME, Tulsa, Okla. 
KCRC, Enid, Okla. 
KBIX, Muskogee, Okla. 
KGGM, Albuquerque, N. M. 
KVSF, Santa Fe, N. M. 

TRI -CITY STATIONS ASSOCIATION OF VIRGINIA 

Lynchbsrg, Va.- Allied Arts Bldg. Tel.: 3032. Mgr.: Philip P. Allen. 

Represents 

WSLS, Roanoke WLVA, Lynchburg WBT)&, Danvill_ 

THE WALKER COMPANY 
. 

New York 17 -561 Fifth Ave. Tel.: Murray Hill 2 -7986. Mgr.: Wythe Walker. 
Chicago 1 -360 N. Michigan Ave. Tel.: State 5262. Mgr.: Hal Holman. 
Kansas City 6 -15 W. 10th St. Tel.: Victory 0021. Mgr.: William Temple. 
Los Angeles 15- Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: Walter Biddick. 

WOLF Syracuse, N. Y. 
WBRI, Pittsfield, Mass. 
WAIR, Winston-Salem, N. C. 
WSLB, Ogdensburg, N. Y. 
WLBC, Muncie, Iod. 
KABR, Aberdeen, S. D. 
WJAG, Norfolk, Neb. 
KLPM, Minot, N. D. 
KOTA, Rapid City, S. D. 

Represents 

KOCY, Oklahoma City 
KGBS Harlingen, Tex. 
KBWD, Brownwood, Tex. 
KFPY, Spokane, Wash. 
KGIR, Butte, Mont. 
KPFA, Helena, Mont. 
KRBM, Bozeman, Mont. 
KXL Portland, Ore. 
KFXJ, Grand Junction, Col. 

KSEI, Pocatello, Ida. 
Z -Bar Network, Montana 
The Tobacco Network, North 

Carolina 
WSAY Rochester, N. Y. 
WHEN, Portsmouth, N. H. 

KGHI Little Rock, Ark. 
KFPWf, Ft. Smith, Ark. 

(Continued on Page 296) 
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Folks, 'This is 

T. H. S. 

RADIOLAND! 

CONCENTRATION OF EFFORT ... T.H.S. knows its markets ... its peo- 

ple ... its climate ... its productivity ... its industries ... its peculiarities 

... and its broadcasting facilities and effective coverages. That's why 

T.H.S. provides an invaluable service to YOU - T.H.S. concentrates 

its efforts ... its knowledge ... its services. And that's why you should 

always let T.H.S. assist you when preparing schedules for these rich, 

responsive, permanent markets. Facts, up -to- the -minute data furnished 

without obligation to you! 
BROADCASTING Telecasting 

GENERAL OFFICES: Amarillo, Texas. Radio Building. 
Alex Keese, Gen. Mgr. 

NEW YORK 18: 19 West Forty- Fourth Street. Tele- 
phone: Murray Hill 2.2485. Manager: Jack Kessler. 

CHICAGO 1: 360 North Michigan Avenue. Telephone: 
State 5260. Manager: Tom Peterson. 

DALLAS 1: 805 Tower Petroleum Building. Telephone: 
Riverside 5663. Monoger: Clyde Melville. 

HOLLYWOOD: 6362 Hollywood Boulevard. Telephone: 
Granite 6113. 

SAN FRANCISCO: 681 Market Street. Telephone: Gar- 
field 5512. 

PORTLAND: Studio Building. Telephone: Beacon 4107. 
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Directory of 

BROADCASTING STATION REPRESENTATIVES 
(Continued from Page 294) 

WEED & CO. 

New York -350 Madison Ave, Tel.: Vanderbilt 6 -4542. Mgr.: Joseph J. Weed. 
Chicago -203 N. Wabash Ave. Tel.: Randolph 7730. Mgr.: C. C. Weed. 
Detroit -Book Bldg. Tel.: Randolph 5382. Mgr.: William Reilly 
Ban Francisco -Hotel Mark Hopkins. Tel.: Yukon 1899. Mgr.: Lincoln P. Simonds. 
Boston -Statler Bldg. Tel.: Hubbard 5677. Mgr.: Dana Baird. 
Hollywood -6253 Hollywood Blvd. Tel.: Hillside 8611. Mgr.: Lincoln P. Simonds. 

KPAS, Pasadena 
KSFO, San Francisco 
WTIC, Hartford 
WWDC, Washington 
WMBR, Jacksonville 
WSUN, St. Petersburg 
KTFI, Twin Falls. Ida. 
WSOY Decatur, Ill. 
WTA)I, Springfield, Ill. 
WHBU, Anderson, Ind. 
WEOA, Evansville, Ind. 
WGBF Evansville, Ind. 
WBOW, Terre Haute, Ind. 
WHOT, South Bend, Ind. 
KGLO, Mason City, Ia. 
KGGF, Coffeyville, Kan. 
KALB, Alexandria, La. 
*WRDO, Augusta, Me. 

CFAC, Calgary, Alta. 
CJCA, Edmonton, Alta. 
CFGP, Grand Prairie Alta. 
CJOC, Lethbridge Alta. 
CKOV, Kelowna, i3. C. 
CJAT, Trail, B. C. 
CKWX Vancouver B. C. 
CM, Victoria, B. ó. 
CFJC, Kamloops, B. C. 
CJLS, Yarmouth, N. S. 

Represents 

*WLBZ, Bangor, Me. 
WCSH, Portland, Me. 
WLAW, Lawrence, Mass. 
WORC, Worcester, Mass. 
WSLI Jackson, Mies. 
KFBB, Great Falls Mont. 
KCVO. Missoula, ldont. 
WMUR, Manchester, N. H. 
WEBR, Buffalo 
WMSA, Massena, N. Y. 
WMCA, New York 
WWNY, Watertown, N. Y. 
WAYS. Charlotte, N. C. 
WRAL, Raleigh 
WAKR, Akron 
WING, Dayton 
WIZE Springfield, O. WER(r , Erie, Pa. 

Canadian stations 

CHNS, Halifax, N. S. 
CJCB, Sydney, N. S. 
CJKL Kirkland Lake, Ont. 
CFCII, North Bay Out. 
CKGB, Timmins, 

Bay, 

CJCS Stratford, Ont. 
CKRÓ, Winnipeg, Man. 
CKSO Sudbury, Ont. 
CKOC, Hamilton, Ont. 

WHGB, Harrisburg, Pa. 
WKST, New Castle, Pa. 
K V, Pittsburgh 
* JAR, Providence 
*WKIX, Columbia, S. C. 
WDEF Chattanooga 
KNO8f, Austin, Tex. 
WRR, Dallas 
KFJZ Fort Worth 
KTH+, Houston 
KABC, San Antonio 
WACO, Waco, Tex. 
WCAX, Burlington, Vt. 
WSVA, Harrisonburg, Va. 
WKWK, Wheeling 
WTAQ, Green Bay, Wie. 
New England Regional Network 
Texas State Network 

CKWS, Kingston, Ont. 
CKBI, Prince Albert, Sask. 
CHAB, Moose Jaw, Sask. 
CHCK, Regina, Sask. 
CFNB, Fredericton, N. B. 
CFCF, Montreal, Que. 
CFCY, Charlottetown, P. E. I. 
CHEX, Peterborough, Ont. 
CKEY, Toronto, Ont. 

HOWARD H. WILSON CO. 

Chkago-75 E. Wacker Drive. Tel.: Central 8744. S. M. Aston. 
New York -551 Fifth Ave. Tel.: Murray Hill 6 -1230. Mgr.: W. S. Clark. 
Hollywood -3362 Hollywood Blvd. Tel.: Granite 6113. Mgr.: Homer Griffith. 
San Francisco -681 Market St. Tel.: Garfield 5512. Mgr.: D. Williamson. 

KELO Sioux Falls, S. D. 
WHK', Hickory, N. C. 
KROD, El Paso, Tex. 
KSOO, Sioux Falls, S. D. 
WDEV, Waterbury, Vt. 

WDNC, Durham, N. C. 
WDZ, Tuscola, Ill. 
WJHI., Johnson City Tenn. 
W WSR, St. Albans, t. 
WPIC, Sharon, Pa. 

CFCN, Calgary, Alta. 
CFQC, Saskatoon; Sask. 

New York 21 -89 E. 63rd St. 

*WIBX Utica, N. Y. 
*WSNY, Schaectady, N. Y. 
KCRA, Sacramento, Cal. 

Represents 

WHBF, Rock Island, Ill. 
WIBA Madison, Wis. 
WCOV, Montgomery, Ala. 
KRLC, Lewiston, Ida. 
*KUJ, Walla Walla 
WEMP, Milwaukee 
KAVE, Carlsbad, N. M. 
KPHO, Phoenix, Ariz. 
WAIT, Chicago 

Canadian stations 

CKMO, Vancouver,'B. C. 
CFRN, Edmonton, Alta. 
CKPR, Fort William, Ont. 

HELEN WOOD 

WECU, Ithaca, N. Y. 
WKBH La Crosse, Wis. 
WMAAi Marinette, Wis. 
WSAU, Wausau, Wis. 
WMPS, Memphis 
WKBB, Dubuque Ia. 
KTYW, Yakima, Wash. 
WKMO, Kokomo, Ind. 
WCOS, Columbia, S. C. 

CKCH, Hull, Que. 
CHLT, Sherbrooke, Que. 

Tel.: Regent 7 -1155. Mgr.: Helen Wood. 

Represents 

WPAD, Paducah, Ky. 
*WHOP, Hopkinsville, Ky. 
WSRR, Stamford, Conn. 

Connecticut State Network 
*WSON, Henderson, Ky. 
WATN, Watertown, N. Y 

ADAM J. YOUNG, JR., Inc. 

New York 18 -11 W. 42nd St. Tel.: Longacre 3 -1926. Mgr.: Adam J. Young, Jr. 
Chicago 2 -55 E. Washington St. Tel.: Andover 5448. Mgr.: Robert S. Russell. 
Los Angeles 13 -448 S. Hill St. Tel.: Michigan 0921. Mgr.: Forrest Pearson. 
San Francisco 4 -Mills Bldg. Tel.: Sutter 1393. Mgr.: Duncan A. Scott. 

CKLW, Detroit 
KBON, Omaha 
KGER, Long Beach 
KALL, Salt Lake City 

CFAR, Flin Flon 
CFOR, Orillia 
CFRB Toronto 
CHLN Three Rivers 
CHLT, Sherbrooke 
CHML, Hamilton 
CHOV, Pembroke 

Represents 

Intermountain Network 
KY.1, San Francisco 
WABI, Bangor, Me. 
WHB, Kansas City 

Canadian stations 

CHItC Quebec 
CHUM, Toronto 
CJAD, Montreal 
CJBR Rimouski 
CJESI. Edmundston 
CJFX, Antigoniah 
CJGX, Yorkton 

WHDH, Boston 
WIBG, Philadelphia 

WQXR, New York 

CJOR, Vancouver 
CJRL, Kenora 
CKAC, Montreal 
CKFI, Fort Frances 
CKLN, Nelson 
CKX, Brandon 
CKY, Winnipeg 

WCAU, Philadelphia 
New York -465 Madison Ave. Tel.: Wickersham 2 -2000. Rep.: Harold Davis, Anne Lawton. 
Chicago -400 N. Michigan Ave. Tel.: Superior 5072. Rep.: Virgil Reiter, Jr. 
(WCAU is represented in Boston by Bertha Hannan: Los Angeles and San Francisco by Paul H. 

Raymer Co.) 

WGN, Chicago 

New York -220 E. 42nd St. Tel.: Murray Hill 2 -3033. Mgr.: Geo. W. Harvey. 

WKAQ, San Juan, P. R. 

New York- International Telephone & Telegraph Corp., 67 Broad St. Tel.: Bowling Green 
9-4800. 

WLW, Cincinnati 

Chicago -360 N. Michigan Ave. Tel.: State 0366. Mgr.: William P. Robinson. 
New York City -630 Fifth Ave. Tel.: Circle 6 -1750. Mgr.: Warren Jennings. 
Atlanta- Mortgage Guarantee Bldg. Tel.: Main 5750. Mgr.: Herbert L. Flaig. 
Hollywood -6381 Hollywood Blvd. Tel.: Hollywood 5408. Mgr.: Tracy Moore. 

HOWARD C. BROWN CO. 

Hollywood 28. Cal. -6404 Sunset Blvd. Tel.: Hollywood 6045. Mgr.: Howard C. Brown. 

Represents 

SXY, Melbourne, Australia 

MACK RADIO SALES CO. 

Camden. N. J. -126 N. Broadway. Tel.: 2122. Sales Mgr.: L. M. Maxwell 

Represents 

WCAM, Camden 

FOR YOUR 1946 

MAPS 
WALTER P. BURN 

MIDDLEBURY, VERMONT 

offers experienced market analysis, 

1945 data, good design, low prices. 

See Broadcasting map with Yearbook, 

monthly "Market Explorations" in P. I. 

Affiliated with 

THE NATIONAL SURVEY 

CHESTER, VERMONT 

With unsurpassed facilities for pro- 

duction of maps, folders, brochures. 
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CANADIAN STATION REPRESENTATIVES 
JAMES L. ALEXANDER 

Toronto, Ont. -100 Adelaide St., W. Tel.: Adelaide 9594. Mgr.: J. L. Alexander. 
Montreal. Que. -Drummond Bldg. Tel.: Harbour 6448. Mgr.: Frank Lewis. 

Represents 

CJFX, Antignnish, N. S. CKPC, Brantford, Ont. 
CK FI, Fort Frances, Ont. CJIC Sault St. Marie, Ont. 

CKNX, Wingham, Ont. 

CHLP, Montreal, Que. 
(Toronto only) 

ALL- CANADA RADIO FACILITIES, Ltd. 
Toronto, Ont. -Victory Bldg. Tel.: Elgin 2464. Mgr.: G. F. Herbert. 
Montreal- Dominion Square Bldg. Tel.: Lancaster 6400. Mgr.: Burt Hall. 
Winnipeg. Man. -Electric Railway Chambers. Tel.: 96 -861. Mgr.: P. H. Gayner. 
Calgary, Alta. -Southam Bldg. Tel.: M -7691. Mgr.: H. R. Canon. 
Vancouver, B. C. -198 W. Haatingn St. Tel.: Manne 9542. Mgr.: J E. Baldwin. 

CFJC Kamloops. B. C. 
CKOV, Kelowna, B. C. 
CJAT Trail, B. C. 
CKW3C, Vancouver, B. C. 
CFAC, Calgery, Alta. 
CJCA, Edmonton, Alta. 
CFGP, Grande Prairie, Alta. 
CHAR Mooee Jaw, Sask. 
CJVI Victoria, B. C. 
CKNB, Cambellton, N. B. 
CHNC, New Carlisle, Que. 

Represents 

CKBI, Prince Albert, Sask. 
CKRM, Regina. Sask. 
CKRC, Winnipeg. Man. 
CKCK, Regine, Sask. 
CFRB. Toronto, Ont. 
CROC, Hamilton, Ont. 
CJCS Stratford, Ont. 
CJOd, Lethbridge. Alta. 
CFCF, Montreal, Que. 
CFNB, Fredericton, N. B. 

CHNS, Halifax, N. S. 
CJCB, Sydney, N. S. 
CKSO, Sudbury, Ont. 
CFCY, Charlottetown, P. E. I. 
VONF, St. Johns, Newfound- 

land 
VOWN Cornerbrook, New- 

foundland 
CJLS, Yarmouth, N. S. 
CHWK, Chilliwack, B. C. 

ASSOCIATED BROADCASTING CO., Ltd. 

Montreal. Que. -1010 St. Catherine St., W. Tel.: Beleir 9325. Mgr.: M. Maxwell. 
Toronto. Ont. -199 Bay St. Tel.: Waverly 8056. Mgr.: M. Raymond. 

(General Canadian station representation non-erelue,rei 

CANADIAN BROADCASTING CORPORATION 
Toronto. Ont. -354 Jarvis St. Tel.: Midway 5481. Commercial Mgr.: E. A. Weir 
Montreal. Que. -1231 St. Catherine St., W. Tel.: Marquette 8021. Commercial Mgr.: 

Orner Renaud. 

CBH, Halifax, N. S. 
CBA, Sackville, N. B. 
CBI Chicoutimi, Que. 
CB', Quebec, Que. 
CBF, Montreal, Que. 

Represents CBC -owned Stations 

CHM, Montreal, Que. 
CBO, Ottawa, Ont. 
CBI. , Toronto, Ont. 
CJBC, Toronto, Ont. 

CBK, Wetrous, Seek. 
CBR, Vancouver, B. C. 
CFPR desisted), Prince Rupert 

B. C. 

JOS. A. HARDY & CO., Ltd. 

Quebec-II Suede St. Tel.: 3 -6693. 
Montreal -1405 Peel St. Tel.: Harbour 2515. 
Toronto -60 Richmond St., W. Tel.: Adelaide 8482. 

CH RC, Quebec 

Represents 

CHLT, Sherbrooke, Que. CHLN, Three Riven. Que. 

NATIONAL BROADCAST SALES 

Toronto. Ont.- Canadian Bank of Commerce Bldg. Tel.: Elgin 1165. Mgr. R. E. McGuire. 
Montreal, Que. -University Tower Bldg. Tel.: Harbour 3051. Mgr.: R. A. Leslie. 

CFCH, North Bay Ont. 
CKGB, Timmins, Ont. 
CKVD, Val d'Or, Que. 
CJKL, Kirkland Lake, Ont. 
CKWS, Kingston, Ont. 

Represents 

CKRN, Rouyn, Que. 
CREX, Peterborough, Ont. 
CHAD, Amoe, Que. 
CKEY, Toronto 
CF PA, Port Arthur, Ont. 

CJAD, Montreal 
CHGB, Ste. Anne de la Pote- 

ti ere, Que. 
CKTB, St. Cetherines, Ont. 

RADIO REPRESENTATIVES, Ltd. 

Toronto. Ont. -4 Albert St. Tel.: Waverly 6151. Mgr.: J. Slatter. 
Montreal. Que. -Dominion Sq. Bldg. Tel.: Harbour 7811. Mgr.: W. Dipole. 

CFCN, Calgary, Alta. 
CJCJ, Calgary, Alta. 
CFRN, Edmonton, Alta. 
CKNW, New Westminster, 

B. C 

Torello and Montreal Representation 

C:KPR, Fort William, Ont. 
C C Seakatoon, Sask. 

. CK V, Quebec, Que. 
CKMO, Vancouver, B. C. 

CKCR, Hull, Que. 
CHGS, Summereide, P. E. 1. 
CHUM, Toronto 
CJSO, Sorel, Que. 

HORACE N. STOVIN & CO. 

Toronto, Ont. -Victory Bldg. Tel.: Adelaide 9184. Mgr.: H. N. Stovin. 
Montreal, Que.- Keefer Bldg Tel.: Plateau 8749. Mgr.: R. F. Bowden. 
Winnipeg. Man. -Telephone Bldg. Tel.: 92 -191. Mgr.: A. J. Messner. 
Brandon. Man. -Radio Station CKX. Tel.: 4632. Mgr.: Wally Grigg. 

CRY, Winnipeg, Man. 
CKX Brandon, Man. 
CFAR, Flin Flon, Man. 
CHSJ St. John, N. B. 
CKC*, Moncton, N. B. 
CFOS, Owen Sound, Ont. 
CFPR, Prince Rupert, B. C. 
CJGX, Yorkton, Sask. 

Represents 

CKSF, Cornwall, Ont. 
CJBR, Rimouski, Que. 
CFBR, Brockville, Ont. 
CFOR, Orillie, Ont. 
CJEM, Edmundaton, N. B. 
CJCH, Halifax, N. S. 
CJOR Vancouver, B. C. 
CKLW, Windsor, Ont. 

WILLIAM WRIGHT 

CCFPL, London, Ont. 
(Montreal and Winnipeg only) 

CJRL, Kenora, Ont. 
CKLN, Nelson, B. C. 
CHOV, Pembroke, Ont. 
oCHML, Hamilton, Ont. 

(Montreal and Winnipeg only) 

'roronlo- Victory Bldg. Tel.: Adelaide 8481. Mgr.: William Wright. 
Montreal-Medical Arts Bldg. Tel.: Fitzroy 2998. Mgr.: Walter Dales. 

CRAC. Montreal 

Represents 

CKCO, Ottawa CKCR, Kitchener, Ont. 
WSOO, Sault Ste. Marie, Mich. 

RADIO ADVERTISERS 
We represent 22 important 
markets, covered by 23 live In- 

dependent Radio Stations. Their 

keynote -and ours -is Service 

to their advertisers. May we dis- 
cuss your radio plans with you? 

HORACE N STOViN 
AND COMPANY 

Radio Station Representatives 

Montreal Toronto Winnipeg 

JAMES MONTAGNES 
BROADCASTING REPRESENTATIVE IN CANADA 

417 Harbour Commission Building 

Elgin 0775 

Toronto, Ont. 
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REGIONAL NETWORKS OF THE UNITED STATES 
(For rates and details, consult stations or headquarters indicated) 

ARIZONA BROADCASTING SYSTEM - Comprising 
KTAR, Phoenix; KVOA, Tucson; KYUM, Yuma; KGLU, 
Safford; KWJB, Globe; KYCA, Prescott. Executive officers: 
R. B. Williams. KVOA, president: Dick Lewis, KTAR, 
manager; Bill Harvey, KTAR, commercial manager; 
Ben Slack, KTAR, promotion manager; John Snow, 
KTAR, news editor. Represented nationally by Paul H. 
Rayner Co. 

ARIZONA NETWORK - Comprising KOY Phoenix; 
KTUC, Tucson ; KSUN, Lowell. Available as a regional 
network. Represented nationally by John Blair A Co. 
Executive ofcer: Albert Johnson, KOY; Lee Little. 
KTUC; Carl Morris, KSUN. 

ARKANSAS NETWORK -Comprising HARK, Little 
Rock ; KTHS. Hot Springs; KCMC, Texarkana; KFFA, 
Helena, Ark.; KUOA, Siloam Springs; KELD, El Dor- 
ado; KOTN, Pine Bluff; KFPW, Fort Smith; KBTM, 
Jonesboro; WMC, Memphis. Tenn. Hookup used on special 
occasions, or for political broadcasts, paid for at station 
rates plus line charges. 
ARROWHEAD NETWORK -Comprising WEBC, Duluth. 
Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia, Minn.; 
WEAU, Eau Claire, Wis.; WJMC, Rice Lake. Wis. 
Available as a hookup. Represented nationally by Hol- 
lingbery & Co. Headquarters: WEBC Bldg.. Duluth 2. 
Minn. Executive officers: Walter C. Bridges, WEBC, man- 
ager; H. E. Westmoreland, director of operations. 

CONNECTICUT STATE. NETWORK- Regional network 
comprising WSRR, Stamford; WNAB, Bridgeport ; 

WTHT, Hartford; WELL New Haven; WNLC, New 
London; WATR, Waterbury. Officers: Harold H. Meyer. 
WSRR, president. Represented nationally by Helen Wood, 
New York; Bertha Hannan, Boston. 

CORN BELT WIRELESS REBROADCASTING SERV- 
ICE -This is a service for rebroadcasting WHO studio 
programs without the use of lines during daytime hours 
by ether stations located within 225 miles of Des Moines. 
Basic stations are WHO, Des Moines; WOC, Davenport. 
and KMA. Shenandoah. Rate is a combination of the 
spot broadcasting rate of each station used without any 
charge for lines. Contracts are made direct with indi- 
vidual stations as this is not an organized network but 
provides for exchange of programs and intensive regional 
coverage. Director: J. O. Maland, WHO. Sales manager: 
Hale Bondurant, WHO. National representatives: Free 
& Peters Inc. 

DAIRYLAND NETWORK -Comprising WTCN. Mnpls.- 
St. Paul; KATE, Albert Lea; KWLM, Wilmer, and 
KWNO. Winona. All in Minnesota. Headquarters: Wesley 
Tema]. Rl,t.., eil ..n.nli. 4. T.i.nhn '.e: Main 6562. 

DON LEE BROADCASTING SYSTEM -Southern Cali- 
fornie: KHJ, Los Angeles; KGB, San Diego; KDB. 
Senta Barbara; KFXM, San Bernardino; KCOK, Tulare - 
Visalia; KVOE, Santa Ana; KXO, El Centro; KVEC, San 
Luis Obispo. Northern California; KFRC, San Francisco; 
KMYC, Marysville; KDON, Monterey; KIEM, Eureka: 
KHSL. Chico: KVCV, Redding; KFRE, Fresno: KYOS, 
Merced; KXOA, Sacramento. Northwest (Oregon): 
KALE. Portland; KRNR, Roseburg; KFJI, Klamath 
Falls; KORE, Eugene; KOOS, Coos Bay; KART, Astoria; 
KUIN, Grants Pass; KWIL, Albany; KBND, Bend; 
KSLM, Salem. Northwest (Washington) : KOL. 
Seattle; KMO, Tacoma; 'KIT, Yakima; KXRO. 
Aderbeen; KGY, Olympia; KELA, Centralia; KRKO, 
Everett; KWLK, Longview; KFIO, Spokane; KUJ, 
Walla Walls; KWAL, Wallace. Idaho, and KRLC. 
Lewiston, Idaho. Available in groups or in whole; also as 
part of Mutual Broadcasting System. Represented na- 
tionally by John Blair & Co. Headquarters: KHJ, Los 
Angeles. Executive officers: Lewis Allen Weiss, vice - 
president and general manager; Sydney Gaynor, general 
sales manager. 

GEORGIA MAJOR MARKET TRIO Comprising WGST, 
Atlanta; WTOC, Savannah; WMAZ. Macon. Available 
individually and in group. National Representatives: The 
Katz Agency Inc. 

INTERCOLLEGIATE BROADCASTING SYSTEM -Net- 
work of college and university campus radio stations 
comprising: WBRU, Brown- Pembroke; WHCN, Harvard; 
WRAD. Radcliffe; WOCD, Yale; WES. Wesleyan ; WMS, 
Williams CURC, Columbia -Barnard; UCRS, Union; 
CRG, Cornell; WPRU, Princeton; SN, Swarthmore; 
WHAV, Haverford; WBRG, Bucknell- BRN, Alabama; 
WOUB, Ohio; KTX, Stephens: WMWC, Mary Washing- 
ton. Available as a complete or partial hookup. Head- 
quarters: 507 Fifth Avenue, New York 17. Executives: 
George Abraham. chairman ; Lincoln Diamant, business 
manager; David Borst, technical manager; David Linton, 
program manager; Sonia-Jane Brown. executive re:retary. 

INTERMOUNTAIN NETWORK -Operating as a regular 
network and also as a segment of MBS. Comprises KLO. 
Ogden; KOVO. Provo; KOAL, Price; KVNU, Logan; 
KALI, Salt Lake City; all in Utah; KID. Idaho Falls, 
Idaho; KVRS, Rock Springs, Wyo. Offices: 248 So. Main 
St., Salt Lake City. Lynn L. Meyer, general sales man- 
ager. Represented nationally by Adam J. Young Jr. Inc. 

IOWA TALL CORN NETWORK -An Iowa network 
comprising KBUR, Burlington; KROS. Clinton; KDTH, 
Dubuque; KVFD, Fort Dodge; KFJB, Marshalltown; 
KBIZ. Ottumwa; KTRI, Sioux City; KICD, Spencer. 
KFNF, Shenandoah also available. Operating committee, 

managera of the member stations: G. B. McDermott, 
Morgan Sexton. K. S. Gordon. Edward Breen, W. J. 
Hinkley, James Conroy. Dietrich Dirks, Ben Sanders. 
General Manager and central area representative: George 
W. Webber, Shops Bldg., Des Moines 9. National Rep- 
resentative for network and individual stations: William 
G. Rambeau Co. 
KANSAS STATE NETWORK -Regional network rom - 
prising WHB, Kansas City ; KTSW, Emporta; KVGB, 
Great Bend; KSAL, Salina; KFBI, Wichita; KIUL, Gar- 
den City. Also a unit of MRS. Officials: Donald D. Davis, 
WHB, sales nager; John T. Schilling. program co- 
ordinato-. Headquarters: WHB, Scarritt Bldg., Kansas 
City. Represented by Adam J. Young Jr. Inc. 
LONE STAR CHAIN -Texas regional network compris- 
ing KGKO. Fort Worth -Dallas; KGNC, Amarillo; KGRV, 
Weslaco; KTSA, San Antonio; KXYZ, Houston; KRIS. 
Corpus Christi; KFYO. Lubbock. Headquarters: Tower 
Petroleum Bldg., Dallas. Tex. Telephone: Riverside 5663. 
Managing director: Clyde Melville. 
MASON DIXON RADIO GROUP- Regional group com- 
prising WDEL, Wilmington. Del.: WORK, York. Pa.; 
WGAL, Lancaster, Pa.; WAZL, Hazleton, Pa.: WEST. 
Easton, Pa.; WKBO, Harrisburg, Pa. Represented na- 
tionally by Paul H. Raymer Co. and Radio Advertising 
Co. Headquarters: WGAL, Lancaster. General Manager: 
Clair R. McCollough. 
MICHIGAN RADIO NETWORK -Comprising WXYZ. 
Detroit (key station); WBCM, Bay City; WFDF, Flint: 
WJIM, Lansing; WIBM. Jackson; WELL. Battle Creek: 
WLAV, Grand Rapids; WSOO, Sault Ste. Marie; WKBZ, 
Muskegon. Available as a regional network and also sold 
as a unit of Blue Network. Headquarters: Stroh Bldg., 
Detroit. Executives: George W. Trendle, president; H. 
Allen Campbell. general manager and secretary; James G. 
Riddell, assistant commercial manager; Wm. J. Hend- 
ricks Jr., advertising, sales promotion and publicity 
director; Bess Ashton, traffic manager. Represented na- 
tionally by Paul H. Raymer Co. 
MID -STATES GROUP -Regional Network cempr:aing 
KRNT, Des Moines; WNAX, Sioux City, -Yankton; WMT, 
Cedar Rapids -Waterloo. Headquarters: KRNT, Register 
and Tribune Bldg., Des Moines. Phil Hoffman, general 
manager; Arden E. Swisher, sales service manager. Rep- 
resented by the Katz Agency. 
MINNESOTA RADIO NETWORK -Regional group con - 
prising KSTP. St. Paul: KROC, Rochester; KYSM, Man- 
kato: KFAM, St. Cloud. Business offices and studios: 
Hotel St. Paul, St. Paul 2; telephone, Cedar 5511; Radio 
City. Minneapolis 2, Bridgeport 3222. General manager: 
Stanley E. Hubbard. Represented nationally by Edward 
Petry & Co. 

(Continued on page 300) 
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6 Stations Covering One of 
Today's Greatest Sales- 

Producing Areas 
This group of stations offers advertisers 
rich sales opportunities. The markets 
covered are diversified- industrial and 
agricultural -now booming with ac- 
tivity. For information write main 
office, 8 West King St., Lancaster, Pa., 
or national representative. 

WDEL Wilmington, Del. 

WORK York, Penna. 

WGAL Lancaster, Penna. 

WHIM Harrisburg, Panno. 

WAZL Hazleton, Penna. 

WEST Easton, Penna. 

NATIONAL REPRESENTATIVES 

WKBO WORK WGAL WDEL: Paul H. Raymer Co. 
WAZL WEST: Radio Advertising Company 

NEW YORK - CHICAGO - SAN FRANCISCO - LOS ANGELES 
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Regional Networks of the United States 
(Continued from page 298) 

MISSISSIPPI VALLEY NETWORK (Operated by North 
Central Broadcasting System. Inc.) regional network 
comprising: WLOL, Minneapolis- St Paul; KVOX, Fargo- 
Moorhead, Minn.; KATE, Albert Lea, Minn.; KWNO, 
Winona, Minn.; KWLM, Willmar, Minn.: KGDE, Fergus 
Falb, Minn.; KSJB, Jamestown, N. D.; KGCU, Mandan - 
Bismarck, N. D.; KLPM, Minot, N. D.: KOVC, Val- 
ley City, N. D.; KDLR, Devils Lake. N. D.: KABR, 
Aberdeen, S. D.: KOTA, Rapid City. S. D.; KSOO, Sioux 
Falls, S. D.; KELO. Sioux Falb, S. D.; KDTH, Dubuque. 
Ia.; KVFD, Ft. Dodge, Ia.; KTRI, Sioux City; KFJB, 
Marshalltown, le.: KICD, Spencer, Ia.; KROS, Clinton, 
Ica.; WDSM, Duluth- Superior, Wis.; WATW, Ashland. 
Wis.; WJMS, Ironwood, Mich.; WHDF, Calumet, Mich.; 
WDMJ, Marquette, Mich.: WDBC, Escanaba, Mich.: 
WSOO, Sault Ste. Marie. Mich.; KGCX, Sidney, Mont.: 
KRJF, Miles City. Mont: WJBC, Bloomington, III.: 
WCAZ, Carthage, Dl.: WEBQ, Harrisburg. Ill.- WLDS, 
Jacksonville, Ill.; WDWS, Champaign. Ill.; WJOL, Joliet, 
III.; WDAN, Danville, IS.; WTAX, Springfield. 
WIRE. Indianapolis; WAOV, Vincennes, Ind.; WASK. 
LaFayette, Ind.; WTRC, Elkhart, Ind.; KBIZ, Ottuma, 
Ia.; KGGF, Coffeyville, Kan.; KVGB, Great Bend, Kan.; 
KTSW, Emporia, Ken.; KVAK, Atchison, Kan.: KWK, 
St. Louis; WHB. Kansas City; KTTS, Springfield. Mo.: 
KWOC. Poplar Bluff. Mo.; KHMO, Hannibal, Mo.; KWOS. 
Jefferson City, Mo.; WMBH, Joplin, Mo.; KORN, Fre- 
mont. Neb.; KHAS, Hastings. Neb.; KGFW, Kearney, 
Neb.; KFAB, Lincoln: WKBH, LaCrosse. Wis. :WHBY, 
Appleton. Wis.; WCLO, Janesville, Wis.: WIBU, Poynette, 
Wis.; WRJN, Racine, Wis.; WHBL, Sheboygan, Wis.: 
KFIZ, Fond du Lac. Wis.; WSAU, Wausau, Wis.; WFHR. 
Wisconsin Rapids. Wis.; WLAV, Grand Rapids; WKBZ, 
Muskegon, Mich.: WKLA. Ludington. Mich.; WTCM. 
Traverse City. Mich.; WELL, Battle Creek, Mich.; WIBM, 
Jackson. Mich.; WHLS. Port Huron, Mich.; WMAM, 
Marinette. Wis.; WMRO, Aurora, III.; WJPF. Herrin, 
Ill.; WEAU, Eau Claire, Wis. Headquarters: First Na- 
tional Bank Bldg., St Paul. Branch Offices: Empire State 
Bldg.. New York 1; :160 N. Mich. Ave., Chicago 1. 
Officers: John W. Boler, chairman of the Bard: Howard 
S. Johnson, president; Donn Clayton. vice -president and 
secretary : William S. Kutsch, vire -president in charge of 
sales and research; William E. Were, Western Division 
sales manager; Florence Tibeau, comptroller; Harlan 
Ohde. mdsng. manager. 
NEW ENGLAND REGIONAL NETWORK -Special re- 
gional network of NBC-affiliated stations. comprising 
WTIC. Hartford; WBZ, Boston; WJAR, Providence: 
WCSH, Portland; WLBZ. Bangor; WRDO, Augusta, 
Me. Available with WEAF, New York, by special 
arrangement. Directors: Paul W. Morency, WTIC, chair- 
man; Lee B. Wailes. Westinghouse Radio Stations; John 
J. Boyle. WJAR: William E. Rines, WCSH. Operations 
Director: Paul W. Morency. Represented nationally by 
Weed & Co. 

NORTHWEST NETWORK -Comprising KSTP, St Paul: 
KROC, Rochester. Minn.; KYSM, Mankato, Minn.; 
KFAM, St. Cloud, Minn.; WEAU, Eau Claire, Wis.: 
WDAY, Fargo. N. D.; KFYR, Bismarck, N. D.; WEBC. 
Duluth, Minn.; WMFG, Hibbing, Minn.; WHLB, Virginia. 
Minn. Headquarters: KSTP, Bt. Paul Hotel, St. Paul. 
Sales Office, KSTP. Radio City. Minneapolis 2. Officials: 
Stanley E. Hubbard, general manager; Kenneth M. 
Hance, treasurer: Miller Robertson, sales manager. 

OKLAHOMA NETWORK -Comprising KTOK, Oklahoma 
City; KOME, Tulsa; KCRC, Enid: KBIX, Muskogee: 
KGFF, Shawnee; KADA, Ada; KVSO, Ardmore; all 
stations affiliated with American Network. Available as a 
regional network. Headquarters: APCO Tower, Oklahoma 
City. Managing Director: Robert D. Enoch, KTOK. 
Represented nationally by Taylor -Howe -Snowden. 

QUAKER NETWORK -Pennsylvania regional hookup 
comprising WFIL, Philadelphia; WRAW, Reading: 
WEAN, Allentown: WEST. Easton; WORK, York: 
WAZL, Hazleton; WGAL, Lancaster; WGB!, Scranton: 
WBRE, Wilkes- Barre; WKBO, Harrisburg; WKOK, Sun- 
bury: WRAK. Williamsport: WFBG. Altoona; WJAC. 
Johnstown; WLEU. Erie; WWSW, Pittsburgh: WEST. 
New Castle: WSNJ, Bridgeton. N. J. Operates as net- 
work or split as desired. Other cities available on order. 
Headquarters: WFIL, Philadelphia. General Manager: 
Roger W. Clint,. 

SOUTH CENTRAL QUALITY NETWORK -Regional 
network comprising WMC, Memphis; KARK. Little Rock: 
KWKH, Shreveport; WJDX. Jackson, Miss.; WSMB, New 
Orleans. Special hookup of any or all available at com- 
bined national rates of each station, plus line charges. 
Headquarters, each station. 

SOUTHERN MINNESOTA NETWORK -- Regional net- 
work comprising KROC, Rochester; KYSM, Mankato: 
KATE. Albert Lea. Headquarters: Any station. Manager: 
John F. Meagher, KYSM. Represented nationally by the 
John E. Pearson Co. 

SUNSHINE TRIO Comprising WMBR. Jacksonville; 
WFOY, St. Augustine; WMFJ, Daytona Beach. Fla. 
Glenn Marshall Jr., general manager. Box 4428, Jackson- 
ville. Fla. Telephone: 6 -4387. Represented by Weed & Co. 

TENNESSEE VALLEY NETWORK -Regional network 
comprising WROL, Knoxville (key station) ; WKPT, 
Kingsport; WOPI, Bristol. 

TEXAS QUALITY NETWORK -Comprising WFAA 
Dallas; WRAP, Fort Worth; WOAI, San Antonio: 
KPRC. Houston. Available as cooperative regional net 
work. Represented nationally by Edward Petry & Co. 
Headquarters: Any station, each acting as sates office. 
Directors: Martin Campbell. WFAA; Harold Hough. 
WBAP ; Hugh A. L. Haliff, WOAI; Kern Tips, KPRC. 

TEXAS STATE NETWORK -Regional network compris- 
ing KFJZ, Fort Worth; WAR. Dallas; KABC. San An- 
tonio; KBST, Big Spring; KGKL, San Angelo; KRBC. 
Abilene; KPLT, Paris; KRRV, Sherman; KCMC, Texar- 
kana; WACO. Waco; KTEM, Temple; KNOW, Austin: 
KFRO, Longview; KBWD, Brownwool; WMAC. San An- 
tonio; KCRS, Midland. Gene L. Cagle- president. Head- 
quarters: 1201 W. Lancaster, Fort Worth 1. 

THE TOBACCO NETWORK INC - Regional North 
Carolina network, comprising WFNC, Fayetteville:WGBR, 
Goldsboro; WGTC, Greenville: WGTM, Wilson; WHIT. 
New Bern; WJNC, Jacksonville: and WRAL, Raleigh. 
Executives: Louis N. Howard. WHIT. president ; Billy 
S. Hodges, Jr., WGTC. vice -president; Harry G. Bright, 
WGBR, secretary: Allen Wannamaker, WGTM, treasurer; 
Ray Reeve. WEAL. program director; Philip F. Whitten. 
general sales manager. Headquarters: Box 1988 Odd Fel- 
lows Bldg., Raleigh. N. C. Telephone 8886. Represented 
nationally by The Walker Company. 

Tß1 -CITY STATIONS (Edward A. & Philip P. Allen) - 
Regional hookup of three Virginia stations: WSLS. 
Roanoke; WLVA, Lynchburg; WGTM, Danville. General 
Manager: Philip P. Allen. Executive Offices: Allied Art 
Bldg.. Lynchburg, Va. Telephone: 3032. 

WEST VIRGINIA NETWORK - Comprising WOHS. 
Charleston; WBLK, Clarksburg; WPAR, Parkersburg; 
WSAZ, Huntington. Available as a regional network. 
Headquarters: WCHS, Charleston. Officials: Capt. John 
A. Kennedy. president; Howard L. Chernoff, managing 
director. Represented nationally by the Branham Co. 

WISCONSIN NETWORK -Network comprising WHBY. 
Appleton; KFIZ, Fond du Lac; WCLO, Janesville; WIBU. 
Poynette -Madison; WRJN, Racine; WHBL, Sheboygan: 
WSAU, Wausau; WFHR, Wisconsin Rapids. Main office: 
Wisconsin Rapids, Wis. Supplementary Stations: WMAM. 
Marinette; WTAQ, Green Bay; WEAU, Eau Claire: 
WJMS, Ironwood, Mich.; WATW, Ashland; WDSM, Su- 
perior; WEMP, Milwaukee; WKBH, La Crosse; WOSH. 
Oshkosh; WIGM, Medford; WJMC, Rice Lake; WOMT, 
Manitowoc. Main office: Wisconsin Rapids. Don C. Wirth. 
managing director. 

(Continued on page 302) 
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a 
The Texas Quality Network is really a prize package for national 

and regional advertisers. Four big stations -WFAA- WBAP -WOAI- 

KPRC, located in the four largest cities of this gigantic state, 

deliver an audience with amazing buying power -in one of the 

nation's richest oil, ranch, agricultural, shipping and industrial 

areas. To SELL Texans -buy TQN, the Texas Quality Network! 

TEXAS QUALITY NETWORK 
WFAA - DALLAS 

WBAP - FORT WORTH 

WOAI - SAN ANTONIO 

KPRC - HOUSTON 

EDWARD PETRY & CO., National Representatives 
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