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What is good Radio?

® The primary purpose of any sponsored
radio show is to sell goods profitably.

It is true that the show should be good
entertainment, in good taste, and in the
public interest. But if it be all these things,

and fail to sell goods profitably, it isn’t
good radio.

The following network radio shows, pro-
duced by Young & Rubicam, sell goods
profitably for the clients who sponsor them:

DAY NETWORK TIME PROGRAM SPONSOR
Sunday CBS 6:00-6:30 p.m. ““The Adventures of Qzzie International Silver Company
and Harriet”
Sunday CBS 6:30-7:00 p.m. “The Baby Snooks Show"’ General Foods Corporation
starring Fanny Brice (Sanka Coffee)
Sunday CBS 10:30-11:00 p.m. “We, the People” Gulf Oil Corporation
Monday Mutual 8:30-9:00 p.m. “The Adventures of Petri Wines
Sherlock Holmes"”
Monday CBS 8:30-8:55 p.m. “The Joan Davis Show"’ Lever Brothers Company
(Swan Soap)
Tuesday CBS 9:00-9:30 p.m. “Inner Sanctum” Thomas J. Lipton, Inc.
(Tea and Soup)
Wednesday NBC 9:00-9:30 p.m. “The Eddie Cantor Show"’ Bristol-Myers Company
(Trushay and Ipana) *
Wednesday CBS 10:00-10:30 p.m. “Great Moments in Music” Celanese Corporation of America
Thursday NBC 8:30-9:00 p.m. “Dinah Shore’s Open General Foods Corporation
House” (Birds-Eye Frosted Foods)
Friday CBS 7:30-8:00 p.m. “The Ginny Simms Show" The Borden Company
(Institutional)
Friday CBS 8:00-8:30 p.m. “The Aldrich Family” General Foods Corporation
(Grape-Nuts & Grape-NutsFlakes)
Friday NBC 8:30-9:00 p.m. “Duffy’s Tavern” Bristol-Myers Company
(Minit-Rub & Vitalis)
Friday NBC 10:00-10:30 p.m. “Mollé Mystery Theatre” The Molle Company
(Mollé Brushless Shaving Cream)
Monday- CBS 11:30-11:45 a.m. | ‘“‘A Woman's Life” Lever Brothers Company
Friday (Swan Soap)
Monday- CBS 2:00-2:15 p.m. “The Second Mrs. Burton” | General Foods Corporation
Friday ) (LaFrance & Satina)
Ni’-?qgay. CBS 4:00-4:25 p.m. “The G-E House Party” General Electric Company
riday
Monday- ABC 4:45-5:00 p.m. “Hop Harrigan” General Foods Corporation
Friday (Grape-Nuts Flakes)
Monday- NBC 5:15-5:30 p.m. “Portia Faces Life” General Foods Corporation (Grape-
Friday Nutsand Grape-Nuts Wheat-Meal)
Monday- ABC 5:00-5:25 p.m. ‘“What’s Doing, Ladies?”’ Hunt Brothers
Friday Regional ‘
Monday ;\{V(_)Rl 8:00-8:30 p.m. “The Adventures of Buildog ‘ The Borden Company
egiong,

Drummond”

|

(Horton’s Ice Cream)
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"NEWSY" COMMERCIALS as delivered by reporter
George Hicks on United States Steel’'s new show,
"Theatre Guild" help sustain audience interest,
soothe dial twisters. Tune in next Sunday night at
10 (EST), the ABC network, for something special
in the way of dramatic programs.

o 3 BN ’
RED BARBER of Ebbetts Field fame shows a new side
of his radio personality in his role as emcee of
the Schaefer Revue. Red keeps folks up to date on
New York Town, has a new guest star for every show.
On WEAF for Schaefer beer every Monday, Wednesday,
and Friday evening at 7:30 (EST).

BROADCASTING o Telecasting

BATTEN, BARTON, DURSTINE & OSBORN, Inc.

Advertising
* BUFFALO = CHICAGO = CLEVELAND * PITTSBURGH
* BOLLYWOOD * LOS ANGELES ¢ DETROIT

NEW YORK * BOSTON
MINKREAPOLIS + §AN FRANCISCO

THE NEW WOODY HERMAN show is a radio treat you'll
hear talked about. It's a quick-moving, musical
half-hour featuring Frances Wayne. Off to a good
start, Woody has named his most recent song "Wild
Root" (for the sponsor of the same name). On

ABC stations, 8 p.m. (EST), Saturdays.

00drich

ST IN RUBBER

e
br s ==
or

"DETECT AND COLLECT," radio’s funniest quiz show,
has a new sporisor. It’s the B.F. Goodrich Company,
which airs the show every Thursday at 9:30 p.m.
(EST), the ABC network. Fred Uttal is emcee.
Prizes are zanier than ever. ranging from 50 feet
of sidewalk to a 250-1b, stuffed ostrich.

1946 Yearbook Number o Page 3
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Lixe the TAILOR fitting a suit, WLS program builders plan
their programs to fit the needs of Midwest listeners. They \
know the WLS listening family and their requirements. In \
educational, spiritual and enterrainment features, WLS P Py
serves the interests of a friendly, growing audience. 'allored 'o f.' )
"School Time"” brings progressive education to one million
youngsters in 30,000 classrooms . .. Dr. John Holland, /
WLS staff pastor, gives daily inspiration to listening millions.
There are the farm featres: Art Page’s Dinnerbell
Time, radio’s oldest farm service program; a quarter hour /
of farm news at 6 a.m. and again at 11:45; frequent daily //
market reports; and an evening quarter hour of rural
service with different subjects from day to day: farming in
other lands, questions and answers, livestock, new farm
equipment, and similar information.
This combination of service,
inspiration and entertainment is _~——
planped to fill a need, to fit the pattern
of daily living in Midwest America.
I’s one of the reasons why
WLS Gets Results!

The
PRAIRIE
FARMER
STATION

BURRIDGE D. BUTLER
President

GLENN SNYDER
Manager

CHICAGO 7

50,000 wons, 890 KC, Americon Affiliote. Represented by JOHN BLAIR & COMPANY. Affiliated in Manogement with KOY, Phoenix, and the ARIZONA
NETWORK —KOY, Phoenix, % KTUC, Tucson % KSUN, 8i -Lowell-Dauglas

Page 4 & 1946 Yearbook Number BROADCASTING o Telecasting
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Procrams of The Arizona Network have won their tremen-

dous local acceptance because they are molded to

fit this rich, steady market . . . a market where 99%

of the state’s retail dollars are spent . . . rich because

Id d b Arizona’s net taxable income has increased
mo e y more than 92% in four years . . . steady as indicated
by a 73 million dollar increase in bank deposits the past

h ! k year. * Response from the friends of KOY, Phoenix;
' e mar e' KTUC, Tucson; and KSUN, Bisbee-Lowell-Douglas,
has shaped the service, inspiration and entertainment

that have gained listener-confidence. Like WLS,

The Arizona Network offers programming designed

to meet the needs of its listeners. That's why the people

of Arizona like us. That's why sponsors like us. And

that's why, just like WLS, The Arizona Network Gets Results!

%e%twmé

ALL STATIONS AFFILIATED wiTH CBS \

KTUC

TUCSON

Lee Little. Manager
1400 Kilocycles
250 Watts J

KILOCYCLES

§,

KSUN

Bisbee-Lowell

Carl Morris, Manager
1230 Kilocycles
L 250 Watts

Al Johnson, Manager

MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHVCAGO-—REPRESENTED BY JOHN BLAIR & C(OmPANY
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News Services Used by Stations____ Tt

Newspaper Ownership of U. 8.
Stations 52
Nicaragua Stations 564
Nielsen Co., A. 617
North Carolina FM 208
North Carolina Standard Stations_ 138
North Dakota Standard Stations _ 140
Northwest Network 800
Nova Scotia, Canada, Stations 197
Nunn Stations, The . _______ 302

(4]
Office of Education_______________ 288
Office of Radio Research____ - 569
Ofcial Count, U, 8. Stations 19
Ghio FM Stations..__... 208
Ohio Standard Station 142
Ohio State Awards___ 542
Cklahoma Network 300
Oklahoma Publishing Co, Stations 302
Oklahoma Standard Stations_______ 148
Ontario, Canada. Stations 198
Oregon Standard Stations. 148
Ownership, Group, U. 8. _ 302
Ownership, Newspaper Afiili
Stations oo meeee 52
P

Pacific Advertising Assn.._..____. 576
Panama Stations __-- 564
Paraguay Stations _ 564
Payroll, Radio’s S 307

Peabody, George Foster, Radio
AWArds oo emaee 542
Pennsylvania FM Stations.__. 208
Pennsylvania Standard Stations.__ 152
Pennsylvania Television Stations_._ 216
Periodicals, Radip ————--_-____ 570
Perry, John H., Stations.. - 302
Peru 566
Philco Radio and Television Corp. 447
Political Broadcast Rules (FCC)_._ 500

Popularity of Programs, 1846__
Population, Principal Markets
Power of U. S. Stationa____.__._._
Premium  Advertising Assn.

Ameriea 576
Presidential Br 1945 86
Presidents of NAB... 541
Prees Assn. Inc. (AP 578
Press News Limited (Cunn 579
Press Wireless InC.o-ceceoeocoeooo 433
Prince Edward Island, Canada, Sh-

tions __.______ e e

Frincipal Markets, Populatwn_
Produection Services. Program.
Products Advertised on Radio.

Program Popularity in 1945______
Program Producing Services______

(Continued on page 8)
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J. Wailter Thompson Company maintains 23 offices throughout the world. . . . In North America: New York, Chicago, Detroit, San Francisco,
Los Angeles, Hollywood, Seattle, Atlanta, Denver, Mexico City, Montreal, Toronto, Latin-American Division in New York. . ..
In Soutk America: Buenos Aires, Rio de Janeiro, Sao Paulo, Santiago. . . . fn: London, Johannesburg, Capetown, Bombay, Calcutta, Sydney, Melbourne
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{Contineed from page 6)

]"rlljﬂ.'mi ﬂpwllul.'uﬂ on ABC______
Fr d un CBC.
Frogras Sponsored on CBS....
Froprams Hponsored on MES__
Frograms Spongored on NBC Lo
Promotinn Managess, TI. &. atetions
Promotional Guids fer 048 __
Proprieiary Asen, of Amerien. . ___
Fibls: Relationa Committes, HAR
Fiubli: Reluthind Serviess ..
Fublisatlons in Radio Field__
I'ubldzstinnz on Radio Prior to 1936
Fuhlizity and Public Relations
Survices e
Fuerto Rico stations
PulmerIneg The - oo 7%

Q

Canada, Stations ___

Quekare
R

Radio—
Advertisers, National & Regional
Advertisers, Network
Assns. and Committees_. ———
Awards and Citations, 1945 -
Cormpondenu Galleries of Con-

Directnr: “Guild
Educational Groups __
Engineers, Consulting
Engineers, Institute of .
Equipment Manufacturers
Executives Club .. .. ___
Highlights & Headlines, 1945__ __
Net Time Sales, 1985-45_________
News C i NAB

News Services . oo eoem -
Participation in World War II..
Program Popularity
Re{erenee Books and Publications

Set Balk
Radio sutionu—
ABC Owned & Managed _______.

Awards and Citations, 1945
Canadian by Frequenclen and C

Letters _.
Call Letters,
CBS Owned _
Directory of U, 8.
Don Lee Owned & Mn ged
Employment Data
Equipment Manufacturets
Executives, U. 8.
Farm Program Directors.
FCC R

FM by C-ll Letters
FM Commercial _____ _—

FM and Televhion Map ___
Fr U. 8.
Group Ownership, U. 8. __
How to Apply for License.
International Shortwave ________
Latin American
Nationa] & Regional Radio Adver-
tisers

202

[ Salaries, Radio's Weekly

| Script Services

Xews Editors
Newspaper Ownership Affiiiations
Noncommercial Educational FM.
Number by Years o ...
Regional Network Affilintes
Representatives, Canadian
Representatives, U, 8. __
South American
Television
Television
abilities .
Television by "Call Letters
Television Experimental A
Transfers of Control, 1945 __
v. Frequencies __._.. -
Weekly Payroli .
Radio Technical Planning Bourd_
Radio Workshop, Central States
Teacher’s College __
Quaker Network ......
Radio Writers' Guild
Ratings, Presidential

Asignment  Availa-

" “Broadcasts

1945
Ratings of Principal Markets,
RCA

RCA Communications
Receiving Set Sales, U. S.
Receiving Sets, Mexico
Receiving Sets, South Ameris
by Countries
Recording Services
Reference Books and Publications,
Radio ]
Recerding Equipment,
Manufacturers of ...
Regional, National Radio
Advertisers
Regional Networks, U, S
Regulation, Publications on
Regulations Governing Broad-
casting. FCC
Representatives, Canadian Stations
Representatives (by Stations) ____
Representatives, U. S, Stations
Research Committee, NAB - _..__
Research and Marketing Groups __
Retail Set Sales
Reuters of London -
Rhode Island Standard Stations __
Richards-Fitzpatrick Stations
Il:ines. Adeline B., Stations
MA

Rocky Mountain Radio Council __._
Roosevelt, Franklin D., Broadcasts.__
Ross Federal Research Corp
Roper, Elmo .._...
Rules & Regulations {See FCC)

8

Sales Managers, U. S. Stations ...

| Sales Managers Executive Com-

mittee, NAB o ... _.
Sales, Radio Net Time, 1035-45 __
Sales Rank, Principal Markets ____
Sales of Stations, 1945 ______
Spskatchewan, Canada, Stations
School Broadcast Conference ____
Schools Offering Radio Instruction
Secrirps-Howard Group

| Senate Interstate Commerce
Committee
| Bervices Related to Business of
Broadcasting .
Services—Talent, 'l‘nnscrlmion,
rogram
Services, Television .
SESAC

Seta, Retail Sales In U. 8, . __
Shortwave Btations, U. 8.

and Canada _
Smugr Markets Station Committee,

q A

Howe Stati
Bociety of Jewish Composers, Pub-
lishers, and Song Writers
South American Stations
South Caroline Standard Stations __
South Central Quality Network -
South Dakota Standard Station
Southern California Broadcasters

Association
Southern California Sportscasters
Association
Southern Minnesota Network
Sponsora—
National, Regional
ABC, 1945
CBC,
CBS, . -
MBS, 1945 . = PERRCEE
NBC, 194§
Sporting Newl Aw-rdl
Sports Broadcasters Association
Spot Business, National, Regional
Statistical Services

1945 .
1945

Steinman Btations (J. Hale &
John F.) ____ _______________

Summary Index of FM Stories, 1845

Summary Index of Television
Stories, 1945

Sunshine Trio - ___..__

§urve:'l. Firms Conductmg --

Craney St .

| Talent Services
Technical Aspects, Publications on
Techniques and Careers, Publicn-

| tions  __ ——
Te]evlsion-—-

Inc o
Assignments Avnll‘ble to Cities._
Broadcasters Assn
Channels
Equipment Rules (FCC)
Experimentai Stations _
FCC Rules & Regulstions
FCC Rules Governing Operation __
How to Apply for Station
Index of 1945 Stories __
Map of Stations
Technical Operation Rules (FCC)
Publications on ________________
Productions .....
Producers Association _.
Services
Standards of Good Enrmeering

Practice (FCC)
Stations, U. 8.
Stations, by Call Letters _ o

Tennessee FM Stations _____......

Tennessee Standard Stations ... 2
Tennessee Valley Network
Territories & Possessions, Stations
Texas Quality Network
Texas Standard Stations .oce. ...
Texas State Network mma—
Time Sales—

Average by Station Groups

Income, Major Networks i
Net, 1944-45
Pf!tworlu Gross ___

Tips for 1946 Promotion ______.
Total Number of Stations, U, S.__
Town Hall Inc. =
Trade and Advertiling Assn. oL
Traffic Audit Bureau .
Transcription Equipment Mancfac-
turers
Transcription Services .
Transfers of Control, 1946
Transradio Press Service ..
Tri-City Stations
Tropical Radio Telegraph Co., ...
‘fruman, Harry 8., Broadcasts _

U

Unions Dealing in Radio ......__
United Office & Professional Work-
ers of Ameriea ____________
United Press Assns.
Universities Offering Radio Courses
Uruguay Stations
Utah FM Stations s
Utah Standard Stations

\4

Venezuela Stations
Vermont Standard Stations -

Veteran Wireless Operators Assn
Virginia Standard Statfons

w

Wages, Radio's Weekly
War, Radio’s Participation
Washington Radio Correspondents __
Washington Standard Statfons _...
West Virginia Network _ __
West Virginia Standard Sta
Western Union Teleg. Co.
Westinghouse Radio Stations -
Wilder, Harry C., Stations_
Wisconsin FM Stations
Wisconsin Network ________._
Wisconsin Standard Stations

Wisconsin Television Stations
Wolverine Network
Womens Nationa! Radio Committee
World War 11, Radio’s Part in ____
Wyoming Standard Stations

Y

Yankee Network

Z-Bar Network
Zenith Radio Corp. ______ _______

802-
447

The Combination that Clicks in St Louis

KSD—NBC-—AP

For further details

SEE PAGE 121

KSD is owned and operated by the ST. LOUIS POST-DISPATCH

National Advertising Representative: FREE & PETERS, INC.
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GREAT NAMES IN RADIO

aired by N.W. Ayer

THE TELEPHONE HOUR

DONALD VOORHEES

and his Orchestra

JIMMY DURANTE

\ with some of America’s
\“ 3
GARRY MOORE

finest stars of

the world of music

THE REXALL DRUG RADIO SHOW

HIRES SUNDAY EVENING PARTY

FELIX KNIGHT

{' THE ELECTRIC HOUR
\ NELSON EDDY

presents many famous

guest stars

LOUISE CARLYLE

PHIL DAVIS

and his Orchestra

'

ROBERT ARMBRUSTER'S \
Orchestra

PHILADELPHIA L NEW YORK % CHICAGO ¢« DETROIT
SAN FRANCISCO ¢ HOLLYWOOD + BOSTON ¢« HONOLULU * LONDON

N.W. AYER & SON, Inc. W

BROADCASTING o Telecasting 1946 Yearbook Number ® Page 9
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AM TRANSMITTERS A complete line AUDIO FACKITIES — For all studio i COMPOMENTS — Many miscellaneous AMPLIFIERS — For pre-mixing, line,

from 250 watts s 50 KW for oll AM pp g standard ¢on- elemanti such as plugs, jacks, con. program and monitering. A complete
broadcasting nesds. sole, te, and special * N dansari, thermistors, relays and vacy- line to fulfill every requirement.
designed stvdio and master control wm tubes to help you “roll your owa,”
equipment,

MICROPHONES—that will continue to
set the stondard for better broad.
costing.

ANTENNA EQUIPMENT — induding
(9 1. (11 .nd 1,

(" L

;qulpn-oni.

For deliveries, check your nearest
Graybar house. Many items are
carried in stock.

www americanradiohistorv com
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FM TRANSMITTERS — A complete line
of FM transmitters to meet the most
exacting standards.
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HE VANKEE

23 STATIONS

WNAC Boston (Holyoke
WEAN Providence NV N Springheld
[Bridgeport WNLC New London
u wicc New Haven WEIM Fitchburg
| WAAB Worcester | Leominster
Xh l WCSH Portland WLNH Laconia
Lowell WRDQ Auvugusta
( /7/ 6 E ' WLLHI [qwrence weoy/Lewiston
Tx v WSAR Fall River Auvburn
0 ] W LBZ Bangor WHAI Greenfield
Pl  WHTD Harlford W SY B Rutland
t] WATR Waterbury WHEB Portsmouth
(Conn.) WDEV Waterbury
8 WFEA Moanchester (Vi)
W BRK Pittsfield WYWSR St. Albans

Plus FM Stations
WMTW Mt. Washington WGTR Mt. Paxton

www americanradiohistorv com
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THE HOME TEAM

.'

»

——_

From its earliest beginnings, the prestige
of New England was founded on its institu-
tions: the church, the town meeting, the
schools. Later, when industrial growth brought
New England to the fore, new institutions
were evolved to further and protect its
economy.

Today, YANKEE prides itself in being a
member of this famous roster of institutions
and, like them, is built on public confidence
and accepted as a service typically New
England.

New England is one of the nation's most
concentrated markets. At the same time, it is
the sum total of separate communities. Each
of these communities is completely covered
by one of YANKEE'S 23 hometown stations,
reaching an established receptive audience
and cooperative dealers.

In 1946 we pledge even greater ac-
ceptance built on the solid foundation
of more than twenty years' success.

-?,-u" "%

/Sl g’

B " \
K]

[HE YAN

STON 15, MASSACHUSETTS

CEE NETWORK, INC

Represemed Nationall

0., \NC.

Member of the Mutua . S .

" BROOKLUNE AVENUE, B8O

wwWwW americanradiohistorv com
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Showmanship
in
Advertising

Among the many important accounts of Buchanan & Company, Ine.,
the following are listed for their important place in, and their

relationship to, these major mediums of entertainment.

RADIO MOTION PICTURES

The Eskimo Pie Corporation G.C.F. (General Cinema Finance)

e e e International Pictures, Inc.

Paramount Pictures Inec.
PRC Pictures, Inc.

United Artists Corporation

The Texas Company
The Welch Grape Juice Company

TELEVISION
Allen B. Du Mont Laboratories, Inec.

*
BUCHANAN & COMPANY, Inc.
Advertising

1301 BROADWAY, NEW YORK 18, N. V.

CHICAGO +« SAN FRANCISCO + LOS ANCELES « BEVERLY ILILLS

Page 14 o 1946 Yearbook Number BROADCASTING e Telecasting
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STATIONS

. 4 WBIR
HKNOXVILLE

dohn P. Hart, Mgr. Miller A. Welch, Mgr.
American Affiliate American Affiliate
Knoxville, Tenn. Lexington, Ky.

“KFDA =csuvs *WCMI

Howard P. Roberson, Mgr. Joseph B. Matthews, Mgr.
American Affiliate CBS Afiliate
Amarillo, Texas Ashland, Ky, -
¥ Huntington, W. Va.

THE NUNN STATIONS

Owned and Operated by GILMORE N. NUNN and J. LINDSAY NUNN
s r : Fr s e -

BROADCASTING o Telecasting 1946 Yearbook Number o Page 15
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RIVERSIDE - SAN BERNARDINO i

KPRO Riverside & San Bernardino, (al.
1000 WATTS, FULL TIME.
. il
q)OPULATION Primary Area, 1940 census, 584,321 within 0.5 MV
~ contour—1946 estimate 649,826. Area embraces Riverside and San

Bernardino Counties, together with the Easterly part of Los Angeles
and Orange Counties, lying within KPRO's 0.5 MV area.

Other thon KPRO there Is only one advertising medium that covers the
Valley of Paradisé completely, viz., a 50 kilowatt outside station 60 mlles
away. Los Angeles is 60 miles from Riverside and San Bernardino, about
the same distance os Milwaukee is from Chicago, or Baltimore |s from
Washington, D, C. Few odvertisers try to cover Washington from Balti-
more—likewise it is not profitoble to try to cover this great agriculturol
region of Southern California from Los Angeles. The Volley of Porodlse,
heart of agriculturcl Southern Colifornia, is completely surrounded by high
mountoins—thus outside stations fode here the same os this stotion fodes
in Los Angeles.

$O, FOR COMPLETE COVERAGE OF OUR LARGE AGRICULTURAL
VALLEY, INCLUDE KPRO IN YOUR NEXT ADVERTISING BUDGET

BUY KPRO in combination with KROP, Brawley, Cal.

For availabilities and market information consult KPRO's exclusive West Coast Representative. San Francisco, Calif., Duncan
A. Scott Company, 627 Mills Bldg., Sutter 1393. Los Angeles, Calif., Duncan A. Scott Company, 408 Pershing Square Bldg.,
Michigan 0921. Agencies in other areas. Please write or wire KPRO direct.

KPRO - Riverside, Calif., Tel. 6290 1= San Bernardino, 480 5th Street, Tel. 5157

Page 16 o 1946 Yearbook Number BROADCASTING o Telecasting
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everybody knows

means good broadcasting

columbia affiliate
greensboro, n. c.
represented by hollingbery

BROADCASTING ¢ Telecasting 1946 Yearbook Number o Page 17
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' N AN
SONOVOX puts entertainment -
Sand dramatic interest into both

network and local COMMERCIALS// _

Everybody knows the terrific job that Sonovox— al advertisers — at prices within easy reach?,
: a . g =
“Talking and Singing Sound™-—has done for many @ Hooperatings prove that Sonovox increases

big network and national-spot advertisers (the Life- Sponsor Identification an average of 44%. No\

buoy foghorn, the Bromo-Seltzer talking train, the money you can spend for your clients will pay \
Lone Ranger hoof-heats, ete.). But do you know that higger dividends to them, to your agency, or to the
dozens of arresting, effective Sonovox business-build- cause of radio advertising itself, than the doHars
ersare now available for blue-ribbon local and section- you recommend for Talking and Singing Seund.

| X
WRIGHT-SONOVOX. I;C%q S

" “Talking anq Singing Sounq»
EE & PETERS, INC,, Exclusive Nat

CHICAGO: 180 N. Mo
- " Michi
Franklin 6373 'gan NvaoRKq“

tonal Representatiyes

Madisoy
Plaza 5.4 130

yvicood ATLANTA:

51 322 Palmer Bldg,

Main sggy

www americanradiohistorv com
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Analysis of Broadcast Advertising In 1945

BROADCAST advertising in 1943
continued to reflect the unprece-
dentedly high level of national in-
come and employment which was
maintained throughout the country
in spite of cut-backs and reconver-
sion. Total net time gales amounted
to an estimated $310,450,000, the
highest figure yet to be attained
by the medium. The relative gain
in net time sales during 1945,
however, was less than during the
preceding year. Revenues from the
sale of time increased 7.3% over
the 1944 level as compared to a
26.8% gain in the 1943-1944 period
and a 19.8% rise during the pe-
riod 1932-1943.

Net time sales represent gross
billings less frequency and pro-
motional discounts and therefore
comprise the gross receipts of the
medium from the sale of time. These
receipts are before the deduction
of agency commissions which are
considered an expense of sales.

Receipts from the sale of talent
and similar sources are difficult to
estimate on a sample basis. How-
ever, these might amount to $18,-
000,000 or thereabouts for 1945,
bringing the grand total of radio’s
gross revenues to approximately
$330,000,000. To this should be
added about $55,000,000 spent by
advertisers for talent and programs
on their own account. With this
sum included, 1945 expenditures for
radio advertising amounted to ap-
proximately $385,000,000.

Trends Within Medium

The 1945 percentage increase in
net time gales was materially less
for all portions of the medium than
in either of the two preceding years.
National network volume rose but
4.3% during the year as compared
to increases of 24% and 19% in
1644 and 1943 respectively. Net-
work estimates are on the basis of
gross receipts less certain duplica-
tions in network payments to sta-
tions as uSually reported on the
final FCC reports for a given year.

National and regional non-net-
work time sales (national spot
business) increased 10.5% in 1946.
This is the smallest relative in-

TABLE 1
Radio Net Time Sales: 1944-1945

% 1945 o,
Class of business 19447 Total (Estimated)  Total
Nationa! network $124,680,747 43.1 $180, 000, 000 £2.1
Regional network. . 8,150,650 2.2 €,760,000 2.2
National & regh . 78,312,899 25.4 81,000,000 26.0
Local.coveessiaie ieabarariiisiianane 84,960,347 29.8 92,700,000 29.7
Total pet time saled ....ovvvveenviinns $289,104,643 100.0 $310,460,000 100.0

| Source 1944 data: FCC reports.

A3

crease since 1942 when advertising
of this type rose 8.1%. National
spot volume gained approximately
26% in 1944 as compared to the
preceding year and rose 16.4% in
1943.

Local broadcast advertising vol-
ume gained 9.0% in 1945. This wasg
the smallest increase in several
years, the 1944 increase in local
volume having been 29% and the
1943 gain 189%%. However, local
business has managed to retain
much of the momentum which it
built up during the major portion
of the war period.

Radio net time sales for 1935 to
1945, inclusive, are presented in
Table II.

Business by Class of Station

Limitations of data make it diffi-
cult to present more than rough
estimates of changes in volume of
net time sales among various class-
es of stations. In the national end
regional non-network field, reve-
nues of 50 kw clear channel sta-
tions seem to have increased in the
neighborhood of 5% to 7%. Re-
gional unlimited stations’ national
spot volume probably rose about
10% during the year while local
unlimited stations seem to have ex-
perienced a growth of approxi-
mately 20%. National and regional
non-network volume of 6-25 kw un-
limited clear channel stations and
part-time regional stations appear
to have increased as much as 20%

TABLE 11
Radio Net Time Sales: 1935-1945

NI —_— DationaiNe

network network non-network Local Total
$39 ,737,867; $13,805,200 $26,074,476 $79,617,543
'56,192,396 ‘23,117,186 35,745,394 117,908,978
56612925 28'109/185 82,657,849 117,879,459
62 621,689 30,080,568  37.815.774 129,968,026
71,919,428 37,140,444 44,756,792 155,686,247
79,621,534 45,681,959 51,697,651 179,758,217
Q000 .. 84,883,571 51,059,159 53,898,916 191,973 434
1943. .. ....... 100,051,718 59,352,170 64,104,309 228,102,164
Y loag000a000g0 124,680,747 73,812,899 84,960,347 289,104,643
1945 (Estimated) 180,000,000 81,000,000 92,700,000 810,450,000

Source: 1935 Census of Business; 1937-1943, FCC Reports.

¥ National and reﬁional networks combined.
2 No data available.

EDITOR’S NOTE: Net time sales estimates have been based primarily
on information for representative stations, together with data secured
for certain networks. Statistical methods employed have been those de-
veloped and applied by BROADCASTING with marked accuracy for more

than 10 years.
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to 25%. Trends in the placement of
national spot volume continue to
reflect the approaching saturation
of major stations, the rise in in-
come in farm areas and the new
economic importance attained by
some smaller communities during
the war.

With the exception of the 50
kw unlimited group, where local
broadcast advertising revenues
seem to have risen about 149,
gains in this class of business have
been fairly even throughout all
classes of stations and have fol-
lowed closely the national average
of 9.0%.

Comparison with Other Media

General economic conditions con-
tinued to be so abnormal in 1945
that comparison between media
were of little significance. Paper

Official Count of U. S.
Broadcasting Stations

(From records of FCC)
Jan.1,1922................ 30
March1,1923.............. 556
Oct. 1,1924................ 530
June 30,1925.............. 571
June 30,1926, . ... ... ... ... 528
*Feb.23,1927. ... ..... ... 733
July1,1928. ... . ... ... 677
Nov.9,1929............... 618
July1,1930. ............... 612
July1,1931................ 612
Jan. 1, 1932. e 608
Jan.1,1933. .. 610
**Jan. 1, 1934. .. 591
Jan.1,1935............ 605
Jan. 1,1986................ 632
Jan.1,1987................ 685
Jan.1,1938................ 721
Jan.1,1939................ 764
Jan.1,1940. ............... 814
Jan.1,1941.. ... ... .. ..... 882
Jan.1,1942, .. ... ... ..... 923
Jan.1, 1943 . ............... 917
Jan.1,1944. . ... ... ...... 912
Jan.1,1945. ... ........... 943
Jan.1,1946. . .............. 1,004

* Federal Radio Commission look

over regulation from Dept. of Com-
merce.

** Federal Communications Commis-
sion replaced Federal Radio Commis-
sion July 11, 1934,

1799 slalions affilialed with 5 ma~
Jor melworks ag follows: ABC—195;
ABS—22; CBS—147; MBS—280;
NBC—156. (Source: Networks)

1946 Yearbook Number e Page 19


www.americanradiohistory.com

RETAIL RADIO SALES IN THE UNITED STATES, 1922-1945

(Complled for the 1946 BROADCASTING YEARBOOK by O. H. Caldwell, Editer of ‘‘Radic & Television Retalling™)

Total Sets Sold
Value

Number
100 000
560

1,500 000

g

Bi5EIIANEREEE

guss
8832:32833858238s

8828

ga38s
g

e
60 = © 03 00 50 O - 6900 OO ik KO il = 1

; Incliudes home-built sets.

1§l
3 Based on Survey of Consumer Requirements, made ai
1548 (Br Dec. 20, 1943).
Base
3 Base

for seta include value of tubes in receivers. Toull indude exports.

Total Tubes Sold Auto Sets Sold Tnbel. Batteries, ng
Number Value Number Value Value
1,000,000 $6,000,000 . $60,000.000
4, (i, 000 12,000,000 o 136.000,000

12,000,000 36,000,000 . 358,000,000
20,000,000 48,000,000 .. i 430,000,000
80,000,000 58,000, 0 506,000,000
41,200,000 67,800,000 . . e ,600,
50,200,000 110,250,000 . 690,550,000
69,000,000 172, 500,000 5 g 842,548,000
52,000,000 9,600,000 $3.000,000 496,432,000
68,000,000 69,560,000 5,940,000 , 000,
44,300,000 48,730,000 7,160,000 200,000,000
59,000,000 49,000,000 28,598,000 300,000, 000
58,000,000 36, 600, 01 28,000,000 350.000.000
71.000,000 50,000,000 54,562,500 370.000.000
98,000, 000 69,000,000 69,188.000 500,000,000
91,000,000 85,000,000 87,500,000 537,000,000
75,000,000 93.000. 32,000,000 380,000, 000
91,000,000 114,000,000 48,000,000 375,000,000
116,000,000 115,000,000 60.000. 000 584.000,000
130,000,000 143,000,000 70,000,000 610,000,000
87,700,000 94,000, 00 12,250,000 000,
17,000,000 19,000,000 0 60,000,000
22,000,000 25,000,000 70,000,000
80,000,000 35.000.000 105, 000,000

Homes with Auto Sets

Radio Sets in Use Total Radio
Sets In Use

Number Number in U. 8.
260,000  ......... ! 400,000
1.000.000 noooonoaa 11,100,000
2,500,000 00000000 3,000,000
3,500,000 4.000,000
5,000. 5,700,000
6,500,000 600000000 7,000,000
7.500.000 8,500,000
000, 060 oo 10, 500,000
12,048,762 nnononnn 13,000,000
14,000,000 100,000 15,000,000
16,809,562 260.000 18,000,000
20,402,369 500,000 22,000,000
1,456,000 1,260,000 26,000,000
22,869,000 2,000,000 30,500,000
,600, 3,500.000 33,000,000
26,666,500 5,000,000 37,600,000
.000, 6,000,000 40, 800,000
28,700,000 6,500, 000 45, 800,000
29,200,000 7,500,000 51,000,000
29,700,000 8,500,000 56,000,000
,800, 8,750,000 59,340,000
432,600,000 8.000,000 57,000,000
$33.100,000 7,000,000 55,000,000
34.000,000 6,000,000 56,000,000

In normal years, replacement tubes huve run {rom 25% w 40% of total tube aales. All figures are at retail value.
t the request of the War Production Board Office of Civilian Req

i’ Estimate of 700,000 sets sold inciudes 350,000 new and 350,000 used sets.
on W B Survey of Consumer Requirements (Broadeasting, Dec. 20, 1943).
on NAB estimate which includes homes possessing a usable radio set in any condition either working or temporarily not working because of missing tube or other part.

of the Census, U. S. Dept. of Commerce, Dec.

shortages still plagued newspapers
and magazines. The pressure of de-
mand for advertising space and
time upon the more desirable units
of all media undoubtedly continued
to force an expansion of advertising
into units which normally would
be less sought after by agencies
and advertisers; and this served
further to distort the situation.

Newspaper advertising increased
2.2% according to Media Records
52-city report. Greatest gains in
newspaper volume were a rise of
20.3% in financial linage and a
10.1% increase in automotive lin-
age. Total display linage gained
1.8% and retail volume rose 2.3%.
General  (product) advertising
dropped off 2.0%.

Magazine advertising increased
in the neighborhood of 12% while
farm paper advertising rose more
than 8%. Publishers Information
Bureau’s magazine gross billings
totalled $308,711,446 as compared
to national network gross billings
of $190,747,628 and a total national
radio volume of about $304,000,000.

Radio Gross Billings

Estimated gross billings for
radio advertising time during 1945
were approximately $411,547,628.
Gross billings represent radio ad-
vertising volume at the one-time
card rate and therefore are of
limited value in comparing radio
advertising volume with other
media. Discount structures vary
greatly from medium to medium
and comparisons of gross billings
by no means accurately reflect
media positions or trends.

TABLE III

Estimated Gross Billings: 1945

Estimated
grosa billings

$100, 747, 6281
8,200,000

Clasa of Business

National network.......... .
onal network. ..., ......
National & regional
non-network . 108, 000, 000
Ceeaerseiieniieniasa.. 109,600,000

Total estimated gross billings $411,547, 628
1Publishers’ Information Bureau.
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Estimated gross billings for
broadcasting networks and stations
are get forth in Tables III and IV,

TABLE IV
Estimated Radio Groas Billings:
1927-1

(000'- omlued}
National

Year nelwork Others Total
1927....... $3,838 $987  $4,820
1928. 0. 10,227 3,878 14,100
1929,...,., 19,196 7,604 26,800
1980.. ... 27,694 12,806 40,500
1981....... 87,502 18,498 56,000
1932, . 39,107 22,798 61,900

31,516 25,484 ,000

42,659 80,228 72,887

49,315 88,209  B7,524

59,671 47,880 107,551

828 75,814 144,142

71,728 78,890 160,118

83,114 88,000 171,114
96,456 111,500 7,9

.. 106,900 130,700 287,600
118,200 136,600 254,83

151,791 4 807,191

190,677 201,200 391,877

..... 199,580 220,800 411,547

Network Advertising by Class of

Product

Network gross billings, according
to Publishers’ Information Bureau
reports, presented confusing ten-
dencies during 1945. Gross billings
remained comparatively unchanged,
losses and gains among various
product groups offsetting each
other. It should be remembered in
connection with national network
gross billings that cancellations of
commercial broadcasts due to the
death of President Roosevelt, V-E
Day and V-J Day undoubtedly de-
pressed overall figures.

Automotive and accessory adver-
tising over national networks de-
clined 8.8% as compared to 1944.
The decline in gross billings oc-
curred in both the passenger car
and the tire and accessory fields.
Building material sponsorship de-
creased 28.3% during the year
largely due to a decline of approx-
imately $1,600,000 in the advertis-
ing of construction materials.

Cigarette and tobacco advertising
over networks decreased 16.2% dur-
ing the year. Clothing advertising,
on the other hand, gained 37.9%

due almost entirely to a more than
$1,000,000 increase in the dry goods
category.

By far the most important in-
crease in national network volume
during 1945 was in the drug and
toilet goods field. Gress billings in
this category increased 11.8%, or
nearly $6,000,000 as compared to
1944, Increased cosmetic and toilet
goods advertising was responsible
for nearly all the increase. Dentri-
fice advertising declined slightly
and proprietary medicine volume
remained comparatively unchanged.

Soft drink and confectionery net-
work volume decreased 8.8% dur-
ing the year due almost entirely to
a decline in soft drink volume.
Financial and insurance advertis-
ing increased 43.1% as against the
preceding year. However, it con-
stituted but 1.5% of total network
volume.

Food advertising, representing
22.2% of network volume as com-
pared to 31.29 for cosmetics and
drugs, remained comparatively un-
changed from 1944 levels. Gross
billings in this field decreased 0.7%.

nearly three-fold as compared to
the preceding year while household
equipment and furnishings adver-
tising increased 76.0%—due to =
marked rise in the advertising of
power equipment, refrigerators and
kitchen equipment. Network adver-
tising of jewelry and silverware
rose 4.1%.

Gasoline and lubricating oil vol-
ume dropped 5.8% from 1944 levels
while farm machinery advertising
rose 14.5%. Paint advertising ex-
perienced one of the most import-
ant declines in the entire network
field, dropping off 58.2% from its
1944 level. Radio set advertising
decreased 10.7%; shoe advertising
39.3%; and sporting goods volume
(a minor factor in the field) 85.5%.

Network sponsorship by publish-
ers and stationery manufacturers
rose 356.8% during the year, gains
being divided comparatively evenly
between the two sub-classifications.

Travel advertising increased
652.59 as compared to 1944 while
the advertising of beers and wines
dropped off 14.7%. Volume of the
“miscellaneous” category decreased

Garden supplies volume rose 40.5% as compared to 1944. A sig-
TABLE V
National Network Gross Billings by Product Groups
1944-1945
Gross billings % Gross billings

Product group 1944 total 1945 lot{:l
l- Automobile & accessories. .. ... .. ... $9,554,665 5.0 $8,706,174 4.5
2. Building materials. ... ..... oo 3,115,404 1.7 2,238,670 1.8
8. Cigarn, cigarettes & whncco . 19,363,196  10.1 16,236, 654 8.5
4, Clothing & drygoods., ........... .. 1,342,202 0.7 1,849,662 0.9
§. Conlectionery & soft “drinks 10, 281 200 5.4 9,398,966 4.9
8. Druge & toilet goods. .............. 563,286,498  27.9 59,494,408  81.2
7. Finaneisl & {nsurauce.. ..., 2,109,901 1.1 1004, 765 1.5
8. Food & food be 42,667,410  22.4 42,299,048 22.2
9. Garden . 19,112 1 51,530 2.2

10. Househo) 2,391,824 -3 4,206,722 :
11, Jewelry & lllver'lrs, 50 1,380,692 0.8 1,435,808 0.7
12, Lubricants, fuel, etc. . 652,746 4.0 1206, 3.8
18. Machinery, farm aqulpment. ete..... 767,642 0.4 878,278 0.4
14, Paints & rdw‘re. D0CD0GOACEAEE 000 1,088,148 0.6 451,893 0.2
15. Radios phonomphl ete. 8,743,882 1.9 3,341,958 1.7
16. Shoes & leather goods. . 515,916 0.2 813,28 0.2
17, 'y sosps & h 12,260,429 6.4 18,698,974 7.8
18. 8portiu zoodl .............. 656, 0.3 94,9 3.7

19, sutiouery & T:lblllhm ........ 6,248,87¢ 2.7 6,940,042 o
20. Travel & haenceseainisiene 9,681 0.2 518, 0.8
21. Bmdtmu‘............ Boco0s . 2,599,168 1.4 2,802, 803 1.3
22, Miscellaneous, , , . . 10,347,496 5.6 6,185,654 3.2
Total vovveinnnninannnan, veeisaae. $190,877,076  100.0  $190,747,628  100.0
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STARS THAT SHINE
FOR OUR CLIENTS...

RED SKELTON for The Brown & Williamson
Tobacco Corporatian.

HILDEGARDE in The RALEIGH ROOM for The
Brown & Williamson Tobacco Corporation.

SIGMUND ROMBERG conducting AN EVENING
WITH ROMBERG for The Brown & Williamson
Tobacco Corporation.

ART LINKLETTER emcee of PEOPLE ARE
FUNNY for The Brown & Williamson Tobacco
Corporation.

HOME-TOWNERS stars of REVEILLE ROUND-
UP for The Grove Laboratories, Inc.

CARMEN CAVALLARO and MAX HILL on the
SHEAFFER PARADE for W. A, Sheaffer Pen
Company.

RUSSEL M. SEEDS C€O.
Palmolive Building
CHICAGO, ILLINOIS
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nificant portion of this decrease
was accounted for by the almost
complete elimination in 1945 of the

TABLE VI
Radio Net Time Sales: 1939 & 1945

$1,581,000 amusement billings ex-
perienced in 1944. The absence of
political advertising in 1945, how-
ever, was respongible for the major
portion of the decline.

FM and Television

With the passing of the war two
new portions of the radio structure
are poised to take their place among
advertising media. FM and tele-
vision. Some amount of commercial
time already has been sold both in
FM and television by a few sta-
tions. However, the dollar volume
has been inconsequential and has
‘Tepresented but a minute fraction
of the costs involved in establishing
these new services.

Radic Advertising During War

The year 1946 ushers in a new
period in broadeast advertising. The
war is over. Competition between
media will soon be resumed on a
reasonably normal basis. All media
fields probably will witness marked
efforts at expansion. The radio
medium will have its own problems
and opportunities in the develop-
ment of FM and television.

Because in a sense 1946 will be
a “threshold” year, a review of the
experience of the radio medium
during the war will be of particular
interest. Some comparisons can be
made for the full period 1939-1945.
In other instances limitations of
the sampling method restrict data
to 1939-1944 for which FCC data
are available. However, even here
trends have been sufficiently clear-
cut to be highly significant.

Broadecast advertising enjoyed its
greatest period of relative growth
—other than the early pioneering
yvears—during the war. Total net
time sales increased 139.7% from
1939 to 1946—from $129,968,026 to
$310,450,000. Compared to this rate
of increase, net time sales had risen
glightly more than 95% from 1935
to 1940, (See Table II).

National and regional non-net-
work advertising continued the
strong upward trend evident in this
portion of the medium since 1934.
The increase in national spot busi-
ness from 1939 to 1945 was 173.1%
—the largest relative gain register-
ed by any portion of the medium.
This rate of growth is slightly

1945 o
Class of business 1939 {Estimated) increase

National network. . $62,621,689 $130, 000,000 108.1
Regionalnetwork. .. ...... ..................  .iiieea.. 1 6,750,000 . ...
National & regional non-network 80,080, 563 81,000,000 178.1
Local 37,815,774 92,700,000 145.9

Total net timesales. ...................... $129,968,026 $310,450,000 139.7

' Data not available.

TABLE VII

Station Broadcast Revenues By Major Census Areas: 1939 & 1944

MaJor census area

New Englan

Middle Atlantle. -
South Atlantic
East North Central.
West North Central
East South Central.
West South Central
Mountain. . .....
Pacific. ........

TABLE VIII
Average Station Broadecast Revenues: 1939 & 1944

Class of Station
Clear channel:

50 kw unlimited. .................. Lol

50 kw part-time. .. .. .oc00uu..
5-26 kw unlimited

R

1939 1944 %
~—~—(000’s omitted)——  [ncrease

,,,,,,, $5,888 $13,129 122.9
18,977 34,822 80.

8,866 26,5650 199.5

20,881 39,763 0.4

10, 831 28,275 114.9

4,357 11,438 162.5

6,832 18,439 169.9

3,298 7,845 122.7

10,060 18,658 85.4

....... $88,991 $192,926 116.8
Net time sales—— %

1939 1944 increase

....... $819,8538  $1,281,217 56.2

489,559 802,017 82.2

288,881 449,611 87.8

125,479 872,019 196.0

182,228 321,196 76.5

94,088 168,576 4.0

56,229 93,567 87.1

45,280 66,845 48.1

higher than for the period 1935-
1940, when it was 169.1%.

Local broadeast advertising in-
creased 145.9% during the years in
which the American economy was
affected by the war—1939 to 1945.
Local volume lagged behind the
medium’s average during 1941 and
1942, but spurted ahead after that
to make some of the most important
gains it has experienced thus far.
Net time sales to local advertisers,
in contrast to the war period, in-
creased but 72.1% from 1935 to
1940.

The general rise in purchasing
power, increased retail use of radio,
paper restrictions, the marked rise
in farm income, and the growth of
war towns undoubtedly all helped
in the marked rise of national spot
and local volume.

National network advertising ex-
perienced the smallest relative gain
during the 1939-1945 period—
109.2%. The increase in network
net time sales from 1935 to 1940

was 84.8%,

For the past ten years national
network volume, while remaining
the largest single item in the me-
dium’s net time sales, has been
comprising a continually decreas-
ing proportion of the total. In 1935
national network business account-
ed for 49.9% of net time sales; in
1939 for 47.4%; and in 1945 for
42.1%. The slightly declining role
of network revenues bears out the
trend toward an ever broader distri-
bution of the radio advertising dol-
lar noted in earlier analyses. (See
the 1944 and 1942 BROADCASTING
YEARBOOKS.)

Further indication of the in-
creasing diffusion of the radio ad-
vertising dollar is to be found in
an examination of the growth of
station broadcast revenues in vari-
ous parts of the country (Table
VII), among classes of stations
(Table VIII) and by size of city
(Table IX).

It will be noted from Table VI
that the greatest increases in sta-
tion broadecast revenues during the
period 1939-1944 came in those
areas in which the wartime expan-
sion of economic activity and pop-
ulation were greatest: South At-
lantic States, 199.5%; East South
Central States, 162.5% ; West South
Central States, 169.9%. The single
exception was the Pacific Coast
area where, for a number of years,
radio advertising has been so high-
ly developed that a limit has exist-
ed on further relative growth in
dollar volume.

It is interesting to note that the
relative growth of station broad-
cast revenues in various major
areas of the country during the
war followed very closely the pat-
tern of development of the six
preceding years—1935-1941. This
was true except for a certain de-
gree of acceleration in the South
due to war industries and Army
camps.

A significant portion of the rise
in station broadcast revenues noted
in Table VII (116.8%) was due to
the rapid increase in the number of
stations in operation during the
early war years. Whereas on Jan-
uary 1, 1939, there were 764 sta-
tions, by January 1, 1945, the num-
ber had increased to 943 stations—
an increase of 179 stations or 23%.

This fact helps to explain why
the average revenues for various
classes of stations rose to a lesser
degree than did the revenues for all
stations (See Table VIII).

Examination of average revenues
for various classes of stations in-
dicate a further dispersion of the
radio advertising dollar through-
out the medium (See Table VIII).
The greatest relative increase in
station broadcast revenues came
in the lower powered and part-time
categories of the clear channel class.

Average station revenues of the
50 kw class experienced the small-
est percentage growth of any major
station group—>56.2% as compared
to 76.5% for regional and 67.1%
for local unlimited stations. In gen-
eral, there was a greater relative
growth in revenues on the part of
the smaller stations. Local stations
in particular have improved their
situation as compared to earlier
years. During the 1937-1940 period
average local unlimited station

TABLE IX

Average Station Broadcast Revenues by Size of City 1939 & 1944
{Reventied in 000's)

~——u3IZE OF CITY 1 ————

——1.000.000 & over— ——250.000-1,000.000—— ——100.000-250.000—— —50.000-100.000— —25.000-50,000— —10.000-25,000—  ——Under 10.000-—
Class of Station % in- T in- % in- “ In- % In- ¢, in- AT
1939 1944 crease 1939 1944  crease 1939 1944  cremse 1939 1944 crease 1939 1944 crease 1939 1944 cresse 1939 1944 crease
Clear channel:
60 kw unlimited.......$1,026 $1,784 73 $668 $1,043 56 $520 $784 50 $589 §342 (85) $411
50 kw part-time., 499 1,293 59 479 839 75 282 5§79 105 aq on a0an o oo 00 oo aee
5-25 kw unlimited 380 614 86 276 354 28 186 366 96 213 518 140 131 Qs 146 0000 N 167 cees
&Zsiwpln-ﬂme.. 66 574 769 900 138 176 600G 0o .o 50 24 0o G000 0o oo aaie
onals
nlimited............ 324 580 76 226 422 86 153 264 72 110 221 100 6 147 93 62 105 69 72 171 137
Limited & daytimez... 180 {217 21 151 181 19 69 5 9 37 [222 600 00 99 102 33 79 189 44 58 32
Loi:lmtlme ............ 116 74 62 kt] 49 43 { 36
Unl}m!ted ............ 99 169 70 il 183 a2 63 135 114 54 113 109 43 83 93 41 50 22 40 33 {20)
Part-time.....c...u00 48 73 62 61 0oaao 0ooD 33 ces e . a0 46 35 (24) 34 43 27 27T 20 (26)

1 Metropolitan distriet used in clmitying communities over 100,000

pulation.

.t Limited hours, daytime only, and part-time all ciassed as part-time for 1944; to this extent, the percentage increase will not be precise but will still be useful as a demonstrator of trenda since the
distortion due to classification is not considered serious.

) Indicates decrease.
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revenues increased but 5.1% ‘as
compared to a 16.1% rise for re-
gional unlimited stations.

The small number of stations in
some of the minor categories set
forth in Table IX make it advis-
able to confine anlysis mainly to
the unlimited time classifications.
During the period 1939-1944 there
was a general tendency for broad-
cast revenues to rise to a greater
relative degree in the smaller com-
munities as far as regional and
local stations were concerned. This
tendency has been particularly pro-
nounced in the regional station
group. The same pattern is present,
at least roughly, until towns under
10,000 population are reached. The
decline in average revenues among
rural stations in towns of this size
may be due to one or both of two
reagons: (1) the stations may be
located in markets which could not
possibly support them or (2) it may
be impossible for a station to sur-
vive in a market of this size unless
it has the power and frequency
necessary to cover adequately the
adjoining rural areas.

Network Volume During War

National network gross billings
increased 129.6% during the period
1939-1945. Much more important
was the constantly widening prod-
uct sponsorship of network ad-
vertising (See table, page 28).
Building materials; clothing and
dry goods; household and house-
furnishings; stationery and pub-
lishers; jewelry and silverware;
and beer and wines advertising
over national networks increased
by leaps and bounds as compared
to the gross billings of product

groups such as cigarettes, food and
drugs, and cosmetics which had con-
stituted the backbone of networi
volume for many years.

In spite of this pronounced trend
toward wider sponsorship of net-
work advertising, the most signifi-
cant gains in dollar volume were
registered by the older, established
product groups. The largest single
increase in dollar volume—approx-
imately $17,800,000—came in the
food group. Confectionery and soft
drink volume and drug and toilet
goods advertising increased about
$7,000,000 each. Automotive adver-
tising increased nearly $5,500,000;
cigarette and tobacco volume, $4,-
500,000, and soap and kitchen sup-
ply billings, $4,000,000.

What Future Holds

There is no place for “crystal-
ball” gazing in a statistical analysis
of this type. However, it may be
well to list the forces which will be
at work in 1946, for they well may
set the stage for several years to
come.

Much will depend upon the labor
situation, the degree of production
which can really be gotten under
way, and the success of such con-
trols on inflation as the Govern-
ment may be able to continue or
impose. With the seeming solution
of many major labor difficulties,
national income in 1946 should
be able to maintain itself at some-
where near 1943 or 1944 levels and
employment should be generally
satisfactory—assuming that wage
increases do not bring significant
or serious price increases. This is
the optimistic possibility.

Sherman & l\larquette, Inc.

There also are some pessimistic
possibilities. Should wage increases
won by strikes or otherwise result
in important price increases, an in-
flationary spiral could easily be set
in force which could be even more
serious than our folly after World
War I and which could materially
upset all normal economic relation-
ships.

This inflationary cycle could be
made far worse if it were accom-
panied by two other developments:
{1) a continued or
shortage of goods for some months
{due to strikes or other causes)
which would increase the inflation-
ary pressure of accumulated in-
come and (2) an impairment of the
OPA price control machinery.

If these possibilities were to de-
velop, a considerable body of ex-
pert opinion expects a short, sharp
inflation—one or two years—fol-
lowed by a collapse which might be
reminiscent of 1920.

How this may affect radio adver-
tising volume is anyone’s guess.
Continued stoppage of industry be-
cause of labor difficulties would act
as a deterrent on advertising vol-
ume. Nevertheless it should not be
too serious a deterrent for radio in
particular, because so much of
broadcast advertising volume arises
from types of business that in the
main are only indirectly affected by
strikes—packaged food, drugs and
cosmetics, beverages, etc.

Inflation should constitute a tem-
porary stimulus to advertising, ra-
dio included. However, radio would
probably suffer almost equally with
other media in the ensuing debacle.

Even more important are the
forces which will be set in motion

increasing.

in 1946 as FM and television begin
to get under way.

FM will bring many new stations
—perhaps a thousand or so the first
two years and a much greater num-
ber over the decade. Logically, this
development should result in a
vastly improved broadeasting strue-
ture especially if FM is combined
with wide area coverage on clear
channels. More networks also should
result from such a development.

More stations and more networks
should result in more advertising
volume as a whole. However, since
there is a definite ceiling on the
radio audience, individual station
and network revenues should rise
by a much smaller percentage than
this industry total. Indeed, declines
in average station revenues could
occur if the physical facilities of
the medium expanded more rapidly
than did their economic support.
The answer to these questions can
only come from the future.

Television also will provide new
opportunities for radio advertising
and new competition for sound
broadcasting. It is useless to specu-
late upon the probabilities in this
field at so early a date.

One thing is certain. Operating
costs for the medium as a whole
will tend to rise much more rapidly
than revenues due to the financial
burden involved in developing and
establishing radio’s new services.
This is the normal price of prog-
ress. Bearing it will place increased
emphasis upon imaginative and ag-
gressive programming to secure
and hold station audiences; upon
skillful management; and upon
location of stations in markets
which can sustain these costs.

ADVERTISING

.

CHICAGO - NEW

YORK -

HOLLYWOOD
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IFIT'S A
FORT INDUSTRY STATION
YOU CAN BANK ON IT

WSPD WAGA WWYVA
5,000 Wotts and NBC 5,000 Watts and A-B-C 50,000 Watts and A-B-C
TOLEDO, OHIO ATLANTA, GA. WHEELING, WEST VA,
WMMN WLOK WHIZ
5,000 Watts and Columbia 250 Watts and NBC 250 Waits and NBC
FAIRMONT, WEST VA. LIMA, OHIO ZANESVILLE, OHIO
WGBS
10,000 Watts and A-B-C
MIAMI, FLA.
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1)

KGW serves the productive, progressive Northwest,
More than a million people in KGW's “'listening area’”’
look to Portland as their frade, cultural, and eco-
nomic center, As transportation, industrial, ship-
ping and commercial heart of the Pacific North-
west, Portland is the hub of a vast area
embracing all of Oregon, and Southern Wash-

ington, ldaho and parts of Montana.

Expertly and adequately interpreting,
analyzing, and reporting trends, em-
phasizing public service, taking the
lead in the best in radio in every
classification, KGW moves for-

ward with the Northwest as it

has for the past 24 years.

® Oregon is the largest timber-pro-

ducing state in the nation @® The Northwest con-

tains one-fourth of the total developed and potential hydro-

electric power of the United States ® Portlond ranks second in
volume of shipping tonnage handled on the coast, is center of the
meat-pacl:)ing industry of the Northwest, and is the nation’s second

lorgest wool-shipping city.

KGW... RADID'S MAINLINE
10 NORTHWEST MARKETS

ONE OF THE GREAT STATIONS oF THE NATION

KGW

PORTLAND, OREGON

B
N NZ REPRESENTED NATIONALLY

28 E
:E'CE BY EDWARD PETRY & CO., INC.
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National Networks’ Gross Monthly Time Sales, 1927-1945

Year and Month ABC Year and Month
1927 (Blue)* CBS MBSy NBC 1933
$270,949
252,195
316,158
273,209
257,981
241,930
228’666
195,143
264,725
3687111
491,711
599,232
$3,760,010
1934
92,786 F........ $651,0156
99,837 626,176
98,492 726,787
188,891 674,854
84,280 01,
.4 609,566
72,800 576,333
,6 596,200
119,336 660,740
158,36 1,101,411
200,032 64,864
214,536 892, 858
$1,447,308 ... $8,780,333
$274,324 $1,004,874
322,355 1,074,834
400, 872 1,240,102
407,695 1,173,922
400, 58 1,152,930
319,418 1,014,361
322,171 1,014,087
325,040 1,029,9.
395,290 1,234,196
508,758 1,488,284
635,355 1,413,961
679,176 1,433,931
$4,785,881 ..., $14,810,382 Total. ...........
1936
$644,885 $1,418,979 | January. .
92,943 1,347,847 February.
726,093 1,652,629 | March.
T05, 442 1,574,528 April
5 1,731,409 ay
592,248 1, ,224 | June
481,428 1,692,680 | July.....
392,673 1,612,284 | August....
535,760 1,648,581 September. .
833 1,972,414 | Oectober... .
175,394 1,890,532 November. . , ..
172,922 2,037,785 December............
$7,605,208 ... $20,088, 887 [ Total............
1937
$692,114 $2,026,860 | January..............
750,621 1,924,778 | February.
1,110,526 2,164,434 March. .,
1,076,103 2'195.880 | April. ..
' 065, 352 2,101, 525 By ..
1,057,280 1,981,166 | June..
877,866 2.027,975 | July. . .
774,518 1,892,427 | August. ...
947,188 1,961,326 September. .
1,099,717 2.318,091 | October. . ...
1,247,248 2,475,906 | November. . . ..
1,197,108 2,596,186 | December............
$11,895,089 ... $25,607,041 Total............
1938
$1,848,842 $2,635,447 | January..............
1,319,414 2,571,609 | February
1,436,050 2,864,783 | March.. .. .. ..
1,854,592 2,649,892 | April.. ...
1,826,994 2.305,448 ay.....
915,830 2.081,466 | June
591,183 1,825,438 | July.. ..
540,342 1,745,338 August. . ...
685,156 1,807,795 September. . .
972,858 2,063,273 October. . . .
1,105,895 1,953,953 November. . .
1,005,229 2,000,454 Decetnber.......... .
$12,601,85 .. ...... $26, 504,891 Total............
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ABC
(Biue)* CBS MBS§ NBC
$941,465 $1,869,885
884,977 1,742,784
1,016,102 , 997,463
776, 487 1,690,177
624,256 1,662,887
53,0566 1,512,139
445,414 1,370, 99
499, 1,407,843
547,208 1,565,606
1,125,798 2,130,048
1,277,458 2.188.3
1,372,716 2,824, 667
-------- $10, 068, 566 $21,452,792
........ $1,405,958 Foeernn, $2,391,667
17387828 : : 2,211,687
1,524,904 2,507,880
1,871,601 2'373.890
1,255,887 2,475,173
925, 21177.857
630, 1,864,
518,815 1,786,656
700,491 1,860,186
1,762,801 2,775,481
1,682,969 2,683,494
1,674,087 2,776,436
........ $14,825,845 $27,838,6168
$1,768,949 $2,895,037
1,654, 461 2758319
1,829,558 3,025,8
1,615,889 2/682 143
1,287,455 2,686,211
1,086,729 2380, 845
910,470 2,208,935
879,019 2,021,368
.9 2,163,317
1,930,512 $180,374 2,779,667
1, 9 173 411 2,855,100
1,885,977 176,301 2,893,793
........ $17,637,804 $629,086 $31,148,931
1,901,028 157,721 2,681,815
1,909,146 162,358 2,714,300
2172382 191,487 8)087.873
1,950,989 139,936 2,741,928
1,749,517 129,080 2,661,720
1,502, 7 104,612 2, ,466
1,292,776 109,562 2,429,988
1,232,588 2, 2, 5
1,838,632 168,925 2,886,637
. 7564 ,808 271,629 3,696,489
2,429,917 227,645 8,468,728
2z, 353 193,496 3,558, 590
........ $28,168,148 $1,979,146 $34,528,950
$2,378,620 $140,769 $3,541,999
2,264,317 154,844 8,295,782
2,5569.716 170,511 3,614,288
2,563,478 139,106 3,277,837
2,560.558 100,1 8,214,819
2.476.576 »024 1003,
1,988,412 64,662 2,707,450
1,955,280 , 364 2,784,977
2028585 91,608 '850.
2,505,485 147,714 3,839,739
2,664,473 157,661 3,881,346
2,786,618 147,168 3639 08
........ $28,722,118 $1,455,070 $38,651,286
$1,065,284 $2,879,945 $269,894 $2,728,232
906, 830 2,680,335 253,250 2,591,228
978,054 3,034,317 232,877 2,828,717
785,695 2'424.180 189,545 2544810
716,708 2'442 283 194,201 21697492
845,052 2,121,495 202,412 2,555,517
581,645 1,367,857 167,108 2377065
574,248 23,865 164,626 2,366,851
591,283 1,601,755 00,3 2387958
901,376 2/387.895 347,711 2872588
950,065 2,458,410 360,929 2,948,864
958,891 2,529,060 337,369 2,928,181
$9,635,131 $27,346,397 $2,920,324 $31, 827,548
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National Networks’ Gross Monthly Time Sales, 1927-1945

Year and Month ABC |  Year and Month ABC
1939 (Blue)* CBS MBS§ NBC | 1943 (Blue)* CBS MBS#
822, 789 $2,674,057 $315,078 $3,211,161
2,541,542 276,605 2,957,258 | January..... L. $1,797,274 $4,194, 882 $992,104
2,925,684 306,976 8,297,992 | February.. . .. o 1,747,058 3,790,165 826,086
2,864,026 262,626 2,879,571 | Mareh.. 5 2,024,085 4,457,068 941,
3,097,484 234,764 3,025,538 | April... 1,998,708 4,591,992 961,918
2,860,180 228,186 2,759,917 { ay 2,079,962 4, ,087 1,080,797
2,311,953 16, 583 2,713,798 | June 1,974,029 4,870,744 1,100,48
2,341,636 205,410 2,737,926  July.......... 8,936 4,901,974 1,088
2,568,182 210,589 2,750,688 | A t. . , 003,831 ,863, 1,205,240
8,366,654 428,221 3,446,134 | September 2,180,712 4,982,711 1,153,651
8,474,163 327,045 3,402,370 | October. . . 2,354,199 5,481,098 1,407,787
8,529,154 817,699 3,400,383 | November . .. 2,856,294 5,366,596 ,479,942
D ber............ 2,504,920 5,631,373 1,608, 402
$34,539,665 $3,329,782 $36,600,736 =
—— = Total....... ... $24,869,948 $57,951,744 $13,841,608
$908,815 $3,5765,946 $317,729 33,496,393
905,101 8,880,627 337,649 3,226,983
965,904 8,618,170 390,813 8,338,440
512,833 8,822,689 363,468 3,128,685 $2,895,700 $5,658,968 $1,760,817
817,632 8,5670,727 322,186 3,216,940 ,799, 5,356,893 1,605,839
722,695 3,144,213 299,478 2,919,405 | 3,080,398 5,801,569 1,807,031
688,536 3,071,398 235,182 3,141,902 161,738 5,650,663 1,675,609
665,924 2,875,657 227,865 3,072,338 ,327,599 5,848,018 1,525,276
747,774 8,109,863 283,463 132,005 3,172,048 5,204,782 1,521,703
iy 0 4,001,482 784,676 3,842,195 a000800 3,366,504 5,369,338 1,511,393
1,045,943 3,689,778 627,562 ,6538,135 ug: 05000 3,488,298 5,321,947 1,504,391
1,122,972 3,819,989 576,983 3,786,901 | September. 06000 3,629,402 5,386,014 1,647,329
| October... ...l 4,214,531 5,795,790 1,914,040
$10,707,678 $41,025,549 $4,767,054 $39,955,322 | November. . .. 4,082,116 5,577,364 1,825,
—_— - D ber. . .. 4,138,242 819,983 1,685,165
$1,224,362 $3,909,638 $505,260 05000000 1,3, $66,791,319 $19,683,650 = .....
1,154,832 3,502,657 442,170
1,231,238 3,928,9 513,780
987,061 3,891,422 480,220
961,117 3,825,466 503,
918,118 3.706, 989 534,518 36,884,576
854,628 3,498,594 512,745 5,396,2
794,838 3 414,820 53 1884,
798,308 3,527,262 529,015 5,270,361
o 1,171,956 3,898,979 839, 824 5,618,
November. 8 1,304,451 3,708,095 958,938 5,400,859
December . . .. 1,462,376 3,771,654 948,493 5,030,
5.005. 100
$44,684,378 $7,300,955 .. ...... 5,296,188
| 5,682,948
o 5,587,630
$3,930,385 $1,024,511.74 oo December. .. ... .. o 8,656,933 5,687,616
8,608,600 938,185.39 .
8,974,041 1,053,444.36 Total............ $40,045,968 $65, 724,861 $20,637,362.80 00006 0000
3,723,961 904,845.13
3,680,745 T48,744.64 9000000 -
g:ggg:gg% ggg:gz%i-{ e *Blue Network began operations in 1938 as second NBC network, becoming an independent
8,454,329 518,226.36 vevee... | network in 1942. Name changed to ABC (American Broadeasting Co.) in 1945,
3,752,621 707,288.64 @ ........
4,028,569 772,221.2¢  ........ FMutual Broadcasting System began operations in 1985.
4,149 910,167.60 o000 .
4,296,798 861,814.87 D fNational Broadcasting Co. figures for 1941 and ding years not disclosed
$45,593,125 $9,636,122.49 ... ... | tincludes an estimated $1,750,000 for political sales.
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STEUBENVILLE, 0.

JOHN LAUX, MGR,
MUTUAL

ATLANTIC CITY, N. J.

EDDIE KOHN, MGR,
A BC NETWORK

WASHINGTON, PA

BOB KLIMENT, MGR,
MUTUAL

‘LLUAR

KINGSTON, K. Y.

LOU STEKETEE, MGR.
MUTUAL

99909885000

a friendly hand for more business from these

thriving markets .

For further details, write John Laux, Managing Director
“The Friendly Group", Steubenville, O.

Represenred by Joseph Hershey McGillvra, Inc.
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Major Networks’ Gross Billings by Advertisers: 1945

[For details and agency placements, see pages 222-274]

ABC Billings by Clients

Procter & Gamble Co. .- $ 2,240,537

General Mills ______
Milles Laboratories
Kellogg Co. ______

Corp.

Ford Motor Co.
Reader's DIgest Ass

Curtis Publishing Co.
Andrew Jergens Co.

General Focds Corp.
Allts-Chalmers M1g. C
Bristol-Myers Co. _
Lehn & Fink Produc
Larus & Brother Co.
Msil Pouch Tobacco
Borden Co. _.___
Charles E. Hires

Equ}ltable Life
Raytheon Producn n Corp
Hall Brothers ___________ o
D. L. Qlark Co.
Carter Products ____
Nat'l Board of Fire Under-
writers _____________________
Prudential Life Insurance Co.
erican Cyanamid _________
U. 8. 8teel Corp, ________
Welch Grape Juice Co..
Time InC. oo

Nash-Kelvinator Corp.
American Meat Institute _
Pacific Coast Borax Co. _
Pharma-Craft Cotp, ___
Dr, Pepper Co. ___
Wander Co. ____
Standard Brands ________
Gillette Safety Razor Co.
Owens-Illinols Glass Co._
Texas CO. o oooooen
Botany Worsted Mtlls _
L. E. Waterman Co.

Sweets Co. of Americs

Fisher Flouring Mills Co, _
Aluminum Co. of America.
Hastings Mtg. Co.
O'Cedar Corp. ___________
Elgin National Watch Co, ..
Chef Boy-Ar-Dee Quality
Foods —— e
B. F, Goodrlch Co
‘Wildroot Co.

McKesson & Robbins _
Bherwin-Willlams Co, _.
Harvel Watch Co. ____

Chatham Mfg. —
Army-NnVy Red Crou Serlea _

Amerlcan Iron & Steel Insti-
tute
Lear Inc. ____ . ... _
Falstafl Brewl.ng Corp.
Scripto Mfg
Eversharp Inc .
John H, Breck Inc. .
Hunt Foods __________
Raymond Laboratorles
Foster-Milburn Co. ___
Peter Paul Inc. _______
Wilson Sporting Goods
General Baking Co. ___
Ben)]amin Mocre & Co.
Manhattan S8oap Co. __
William Wise & Co.
Congress of Industrial Orgs,__
H. Fendrich Inc.
Gum Laboratories ___
Ralnler Brewing Co.
Frank H. Lee Co. ___
Safeway Stores __
Chemicals Inc.
Kellogg Co. ___________

Drugs _ -
Signal ofl Co.
Club Aluminum Products Co.
Bekins Van & Storage _______
Soll-Off Mfg. Co. _______
‘Wash, Coop. Egg & Pou]try —
Christian Sclence Pub. Soc. .
Mentholatum Co. __.__.______
Food Machinery Corp. __ . __
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Washington State Apple Com.,
Dr. Ear] Sloan Inc. __________

Denalan Co.

Batavia Metal Drodusts Co. --'

Zukor's In¢. —..._._
Bu-Tay Products Co.
American Dalry Assn,
Corley Diet Food Co.
Standard Ol of Cal.

Procter & Gamble Co ..........

Lever Brothers Co..

Sterling Drug Inc ko
William Wrigley, J
Campbell Soup o
Eversharp, Inc.

Philip Morris & Co., Ltd., Tne.. .
(‘olnte-Pnlmolive—Peet Co.. ...

Manhattan Scap Co., Inc
General Mills, Ine,. ... ..
United States Rubber Co.
American Tobacco Co..

R. J. Reynolds Tobaceo Co..

Cudahy Packing Co,..........

E. R, Squibb & Sons. .
Johns-Manville Corp .
Texas Co.. ..... ... ..
Pet Milk Sales Co..

Lady Esther, Ltd.. .. ..
Emerson Drug Co.. .
P. Lorillard Co.. ..

Bourjois, In¢e. . ...........
Anchor Hocking Giass Co
Liggett & Myers Toblceorso

n

Prudentiul nsurance Co. of

Continentll Cln Co.
Lewis-Howe Co..

Guif Oil Corr
International Silver Go.

Electric Compamu Advef'llumz :

Program. .
Roma Wine Co..

outhern Cotton Oil Co.

8

E

Sales Builders, Inc.. ...
Armstron%Cork Co..
Standard Brands, Inc.
Cresta Blanca Wine C
Armour & Co.. ... ..
Prince Matchabelll, Inc
J. B. Williams Co..
Pilisbury Mills, Inc.
Johngon & Johnson. .

Borden CO.. . ......ooovvvr.n.

| Cream of Wheat Corp..........
|s Lambert Co... ......

American Gil Co........... ...
Curtiss Candy Co.. - .. ........
Textron, Ine.. ... o.oninn. ot
Ballard & Ballard Co. cao
Admiral Corp.. . ........... ...
Nash-Kelvinator Corp.
Bowey's, Inc.. . ....... L
Electric Auto-Lite Co..........
Bendix Avlation Corp...,......
Pacific Coast Borax
P. Ballantine & Sons
Ford Motor Co......
Campana Salea Co.
Vick Chemical Co..
Corn Products Reﬁnmz Co. .
Schenley Laboratories, Inc.. . . ..
Chef Boy-Ar-Dee Q\m ity
Foods, Ine.. . ......ociiun.. .
Servel, Ine....................
Planters Nut & Chocolate Co
Signal Oil Co. ....
42" Products, Inc. .
Ferry-Morse Seed Co
Elgin National Wateh Co.
S0il-Off Mig. Co........
Gillette Snfety Razor Co. .
Bekins Van & Storage Co.. oo
Peter Paul, Inc................
General Petroleum Corp. of
Catifornia. .. ...............
Colonigl Dames, lnc
Hudson Coal Co.
Union 0il Co.
Miles California Co. .
Hunt Bros. Packing Co.
Safeway Stores, Inc..
S. & W. Fine Foods, Inc.
Mennen Co..............
National Lead Co..

Kelite Products, Inc.. ..
Day & Night Nflg Co..
(L,{cMahan Furmture Stores

L. B. Laboratories, Inc..
Ronson Art Metal Work.s Tne.. .
Gallanlump Stores Co.
Bu-Tay Products, Ltd
California Prune & Apncot
Growers Asan.. ....... 80600
Edison Bros. Stores, Inc.. 000600
MJB.Co, ...
Maryiand Pharmaceutical Co.
R. M. Hollingshead Cnrp ......
Grove Laboratories, Inc. . ao
Union Ice Co..........
Chemicals, Ine..
S. A, Moffatt Co..
Seeman Bros,, Inc.
Seal-Cote Ca.. .........
Guittard Chocolate Co. .
1. Glnsberg & Bros., Inc.
Lyon Van & Storage Co. .
Barron-Gray Packing Co.. .. ...
‘Washington Cooperative Egg &
Poultry Assn..
Industrial Mnntg
Herman Basch & Co........
Newell Gutradt Co..

GRAND TOTAL........

321,851

158, |048

145,966
88,113

National Network Gross Billings by Product Groups:
1939 & 1945
[For details see pages 19-24)

Product group

. Automobile & accessories
) Bnildmz materials. .......
Cigars, ci mttes & tobacco
. Clothing & 4.
. Confectionery so(t “drinks
Drugs & toilet goods. . . ..

. Financial & insurance. .
. Food & food bevetages.
. Garden & fields. . ........
10. Household & furnishings. .
11. Jewelry & silverware. .. ..
12. Lubricants, fuel, ete

@B N

14. Painta &
15. Radios, phonographs, ete.
16. Shoes & leather goods

18. Sporting goods

19, Sbntlonery & publhhm
20. Travel & hotel

21. Beer & wines .

| 22. Miscelianeous. . ... . . . 111110

13. Mlchmeri (;rm cqulpment.ebc
ardware............

17, Laundry soaps & hous‘ein;)l-cl- ;I'lﬁl:ﬂ.iaa

Grosa billing
1939 1945

$8,706,174
2.238.670
11, 668 090 16,286,654
53,919 1,849,662
2,275,492 9,398,966
22, 425 '871 59,494, 1408
1,019,749 3,004,765
24,649,718 42,299,043
.......... 51,580
...... 499,032 4,206,722
235,244 1,485,808
4,275,603 7,206,009
878,276
840,157 451,893
860,724 3,841,958
...... 296,165 818,235
9,783,625  13.698,974
94,916

o 296,193 6,940,042
...... 44,886 518,830

9.744 2.302,808
728,762  '6,135,654

$83,113,813 $190,747,628

To
nerease

164
1,178.

-
-
LS DR .
W SOhm. MKW HRLO R B0

NBC client and ageney billings not available for publication.
For Network hillings by agencies turn to page 30
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MBS Billings by Clients

R. B. SBemler Inc. ________. $ 1,713,953.23
Coca-Cola Co. oo 1,288,571.16
Ralston Purina Co. - 1,083,171.68
Sinclair Refining Co, 1,043,899.27
KellOgR CO. o ocoomemmeeeeem 911,140.67

| Bayuk Cigars Inc. - 884,137.99
Zonite Products Corp, --.. T0L077.83
Pharmaco Inc. —__cooe - 469,002.32
Mutual Benefit Health &

Accident Assn. 646,711.80
Whitehall Pharmsacal Co._.  586,708.84
Gillette Safety Razor Co.._  569,753.68
Seven-Up Bottling Co. - 525,933.19
Stokely Brothers & Co..___  464,205.10
Knox Co. - - 454,003.35
Serutan Co. - - 437.854.91
Conti Products Inc. - 364,809.92
Helbros Watch Co, - 35427782
Barbasol Co. —____ - 331,891.89
Richfield Oll Corp. ... 324,304.00

| Employer's: Group Ins. Co.  321,540.49
Lutheran Laymen's Léague  319,477.00
Lin-X (formerly Acme

White Lead & Color

Works) _________._ .- 284,997.86
Beaumont Co. - - 2718,343.20
Mlles Laboratories . - 2T7.349.00

| Reichhold Chemlcals - 274,761.01
Radio Bible Class - o 264.231.89
Petrt Wine Co. ____ - 264.040.04
Voice of Prophecy - 253,560.91
Allegheny Ludlum Steel

O T ) 252,149.60
Carter Products 250,852.15
Gospel Brosdcasting Aasn 244,675.77
Frank H. Lee Inc. ____.___  230,828.30
Union Pacific Rallroad ...  224,970.33
Young People’s Church of

the AIr oo o 214,120.23
Revere Copper & Brass.___  212,825.40
Wesley Radio League ...  195203.04
General Cigar Co. _________ 192,502.83
Amgerpan Sarety Razor 191,368.00
Chesapeake & Ohio Railway 172,323 .20

| wander Co. _______________  169,140.48
F. W. Fitch Co, ___________  166113.00
Goodyear Tire & Rubber Co. 146,605.00
Duffy Mott Co, .—.________.  145108.08
‘Textron InC. —ooooooo——_.  144,820.35
Lu(?llsb:ar?t‘;m M‘:El:l _______ 130,845.32
Gum Laboratories Inc, 129,186.30
Formfit CO. ——cooeeo 118,752.47
Renste Watch Co. ...  117,176.00
Clipper Craft Clothes (for-

merly Trimount Clothing

CO0.) mmmemmcmcmmmmmmmmm—aa 112,566.00
General Foods Corp. - 108,741.90
Lewis Howe Co. ... = 101,688.00
E. J. Brach & Sons ________ 87.884.00
U. 8. Army Recrulting Serv-

fee 87,033.76
Delawatre, Lackawanna &

Western Coal Co. _______ 83,768.10
G. N. Coughlan Mfg. Co.___ 71,649.90
Berkshire Knitting Mills 61,738.24
George W. Luft Co. __ 52,029.00
Carey 8alt Co. mommeee .. 49.866.20
Wilson Sporting Goods Co. 43,423.97
General Motors Corp. ... 34.924.40
Miss Swank In¢. .--- 34,544.00
Grove Laboratories __ 32,478.33
American Bird Products ___ 26,267.93
Waltham Watch Co. __ 25,012.00
Vick Chemical Co, —____ 13,860.00
Hartz Mountain Products.. 12.876.40
Shipstad & Johnson ______ 10,629.00
Standard Oil Co. of N. J.._ 8,317.50
Wurlitzer Co. ... - 7,802.15
Table Products Inc. _ o 4,788.00
Procter & Gamble Co._____ 4,037.00
Boston Globe . ___ 2.600.00
Household Finance Corp.._ 1,320.00
Ice Capades Revue ________ 120.00

GRAND TOTAL _______$20,837,362.80
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Kgllu/ffkgr 0f Kﬂdig Pittsburgh’s KDKA enters its second

quarter-century on the air in an assurcd position of leadership.

an impelling force, in the daily lives of millions.

KDKA's large and loyal audience did not just happen. It was wo#n.. won by unstinted serv-

Its programs are an integral part,

ice to the multitudes to whom radio is song, literature, the theatre, the forum, and the church.

KDKA plans soundly and with vision for the future. New techniques, fresh sources of talent

and program-material, will be developed and explored. . the visual extension of television will shortly

supplement its service.
tions of Westinghouse, to bringing fuller, richer, happier

living to all the radio-homes within reach of its signal.

BROADCASTING

5

p WESTINGHOUSE

RADIO STATIONS Inc

WBZ » WBIA - WOWO - KEX » KYW « KDKA

Reprosented nationally by NBC Spot Sales—except KEX
KEX represented natianolly by Poul H. Raymer Co.

8 Telecasting

WWW.americanradiohistorv.com

It is dedicated, as are all the sta-
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Major Networks’ Gross Billings by Agencies: 1945

ABC Billings by Agencies

J. Walter Thompson Co.

Compton Adv
Kenyon & Ec ardt - 2

Batten, Barton, Durstine &

O8bOT] e 2,082,855
Young & Rubicam - 2,042,573
Wade Adv. Agency - 1,956,191
Warwick & Legler _ 1,598,187
Dancer, Fltzgenld & mpl - 1,530,202

D'Ar Ve o 1,493,370

1,486,130
MacFarland Aveyard 0. 1,287.8
Bchwimmer & Scott Adv. _. 1,178,187

Benton & Bowles ____.
Hutching Adv. Co. ___
Sherman & Marquette
Lennen & Mitchell

Raymond spector Co.
Buchanan & Co. .

Maxon Inc. __ ———— 262,892
Alfred J. Silbersteln—Bert

QGoldsmith ___ . _______ 219.477
Pacific Natl. Adv. Agency_____ 214,158
Chnrleu Dalln.a Reuch CO._ ;‘13,912

Sunktn Advertlalng Co. - 203,869
Fuller & Smith & Ross - 192,240
Keellng & Co. _________ - 186,302
J. M. Mathes Inc - 164,306
Donahue & Coe - - 137.462
J. D, Tarcher & Co. - 122843
A. W. Lewin Co, ... - l09.884
M. H. Hackett Co, ___ - 90,110
Henry Souvaine Inc. _ - 87,384
Arthur Eudner Inc. __ = 62.061
Garfield & Guild Adv, o 55,480
Tucker Wayne & Co, - 50,320
Blow Co. _______________ = 46,668
Charles H. S8heldon Adv. _____ 46,245
Reche, Willlams & Cleary-..-- 43.578
Street & Finney _______ - 43,424
Duane Jones Co. ... 42,638

|

| Brisacher Van Norden & Stafl 41,008
U. 8. Advertising Corp. _.____ 39,000
Clements CO. .oeee—- 898
8t. Georges & Keyes 37,690
Huber Hoge & Sons 34,755
Wiltman & Pratt _____ 428

Wm. H. Weintraub & Co. 464
Ruthrauff & Ryan ___________ 31,383
Dorland International—Pettin-

gell & Fenton ______________ 21,447
Erwin, Wasey & Co. _________ 20,654
Barton A, Stebbins Adv.

Agency _____________________ 17,160
Trade Development Corp. _ 16,761
A. E. Brooks Adv. Agency.. 16.086
H. B. Humphrey Co. ___ o 12,440
Mayers Co. _.________.________ 11,442
Rh & Davis 8.974
Evans Aasocl.nteu e 7.530
John Barnea Agency 4,680
QGlasser-Gailley & Co. 1,710
Campbell-Mithum ___________ 1,184

TOTAL ____ _ ________ ___ $40,045,986

CBS Billings by Agencies

Young & Rubicam, Inc......... $ 9,492,434
Dlncer-l-‘ltzzmlds-mple Ine. . 6,495,750
The Biow Co., In¢.. . .......... 4,976,900
J. Walter Thompwn Co.. ... 4,648,864
Ruthraufl & Ryan, Ine......... 4,425,451
Compton Advertising, Inc...... 8,151,963
Batten, Barton, Durstine &

o, Ine. oo 2,674,898

Foote, Cone & Belding. .
McC-nn-Enckwn Ine.
Benton & Bowles, !nc
William Esty & Co., Inc..
Duaneé Jones Co.. ... ...
Arthur Meyerhoff & Co.
Ward Wheelock Co..
Muon. Inc..
N.W.A {er & Som. ne
Campbel
Grant Advertising, Inc.
Pedlar & Ryan, m
Geyer, Cornell & Newel
Gardner Advertising Co.. .
Lennen & Mitchell, Inc. .
Buchanan & Ce., Inc.. ..
Wm. H. Weintraub & Co..
Newell-Emmett Co,, Inc.
Warwick & Legler, 1ne.. .

Ted Bates, Inc.........,....... 698,532
Sherman & Marquette, Inc, . ... 0,8
Roche, Williams & Cleary, Inc. . 570,460
Morse’ International, Inc 543,
Kenyon & Eckhnrdt Inc.. 473,187
Smith & Drum, Ine. ... 455,145
C.'L. Miller Co.. ... ... . 409,
Lambert & Feuley. Inec.. 304,542
Joseph Katz Co.. .. 297.

|

Henri, Hurst & McDonald, Ine.. 231,193 | Arthur Meyerhoff & Co. ____ 646,711.80
Cruttenden & Eger............ 201,717 | Grant Advertising ________ 8317,106.67
%’:ﬁmﬁ;—?ﬁéﬁl}y ppoonncac 199.698 | Wm. H. Weintraub & Co...  587.897.83
McJunkin Advertising Co... ... . 145,966 | Pancer-Fitzgerald-Sample._  586,703.84
Honig-Cooper Co.............. 92,734 | Maxon Inc. 569,753.68
Brisacher, Van Norden & Staff.. 63,935 | Calkins & Holden _________ 464,205.10
Barton A. Stehbins, Ine........ 62,961 | Stanley G. Boynton Adv...  459.524.93
Hillman, Shane & Ereyer, Tne. 89.725 | Raymond R. Morgan Co 454.003.35
ki rown & Co......... B N T Vo=t
MD:!Manus, Joh: & Adams, Ine. .53 Young & Rubicam ________ 410,645.04
Earl Bothwell Advertising Bermingham, Castleman
Agenc .................... 51,223 Plerce 396,561.92
Baker Advertisin, Agency, Ltd.. 46,508 | H. B. Humphrey Co. 346.552.49
Abbott Kimball 43,176 | Gotham Adv. CO. ______ 319.417.00
Ronalds Advertm 42,597 | genyl Hurst & McDonald 284.997.88
%g::ozz :dvenn!:.'sml Agency 8;'{1'65(; Donat'me [ g — 273:343:20
Knox Reeves Advertulnz 89142 | Wade Adv. Agency __ 277,349.00
Clements Co. ,635 | Hill Blackett & Co. ___ 257,024.48
Wade Adveniuing Agene 30,492 I
Long Adve;mmg Service .90112 .
L o 2825 | Ted mates Inc. _ 25095215
Lml &CO. oot 15,608 | R. H. Alber Co. - 244,675.77
uon-O Donnell Advertising, B Caples Co..__._______ - 224,970.33
------------------ ' Bt. Georges & Keyes ______ 212,825.40
M-C-M Adverti . 15,288
Aubrey, Moorelz &hlﬁme Inc. . 14,854 Federal Adv. Agency - 191,368.00
Dan B. Minor Co.. ........... 14,616 | L. W. Ramsey Co. __ - 166113.00
Fitzgerald Advertising Agency,. . 14,487 | McJunkin Adv. Co. - 152,2685.35
Garfleld & Guild. . ............ 13,771 | Al Paul Lefton Co, - 145,108.08
Byrde, Richard & Pound. . 130,845.32
Cecil & Presbrey, Inc.......... 118'752 47
Adolph Wendland........... o T
Gilham Advertising Agency.. ... 117,176.00
{ mond R. Morgan Agency. .. 116,246.08
Ait! nett Co........ 0ao 112,596.00
Ted M ‘sctor Agency 108,741.90
pm ?’.".’.‘.fﬁ’.’.’.’?’.‘f’.‘?. 101,688.00
Donlhue & Coe, Ine........... 889,858.70
Pacific National Ad.vert N. W. Ayer & Son _____.___ 87,033.76
............ Roche, Willlams & Cleary 77.649.80
}i“'!"wd-gg';g"e})‘m Raymond Spector Co.______  '15,509.35
Kelly Nason, Inc.. Geyer, Cornell & Newell _ 61,738.24
! Warwick & Legler _________ 52,020.00
GRAND TOTAL......... U. 8 Adv. Co. 43,423.97
| Kudner Agency ___________ 34,924.40
Russel M. Seeds Co. 32,478.33
. Makellm Assoclates 26,787.15
0 n Weston-Bammett —__________ 26,267.93
MBS Billings by Agencies || yorse mternational .. 13.800.00
George H. Hartman Co. 12,676.40
| Smith, Bull & McCreery.._ . 10,749.00
Erwin, Wasey & Co. _____ $ 2.961,043.38 | Marschalk & Pratt . 8.317.50
Hixson-O'Donnell Adv., 1,368.203.27 | Schwimmer & Scott 7.902.75
D'Arcy Adv. Co. __________ 1,286,571.16 | Foote, Cone & Belding 4,788.00
QGardner Adv, Co, _____.._ 1,003,171.68 | Compton Adv. __. 4,037.00
Kenyon & Eckhardt ____ 1,083,463.87 | John C. Dowd Inc._ 2,600.00
J. Walter Thompson Co._ 863,256.88 | BBDO _____________________ 1,320.00
Neal D. Ivey Co. __ - T61,791.93 _—
Ruthrauff & Ryan ____ 863,110.72 GRAND TOTAL _______| $20,837,362.80

ADVERTISING

410 NORTH MICHIGAN AVENUE
CHICAGO, 11, ILLINOIS

MILWAUKEE

ARTHUR MEYERHOFF & COMPANY

A
M

|
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FOCUS YOUR EYES ON THIS paaq/w/uwe STATION
IN EXPANDING OKLAHOMA!

American Broadcasting

Key Station
of the
Oklahoma Network

COVERAGE DATA

Monager

COUNTIES Served________ 12
Robert D. Enoch POPULATION Served. . . 563,086
{24.1% of Stote)
DWELLINGS Served_ __ 115,503
TOTAL RADIOS. . __ _____ 116,473
Urban Radios____. = 74,681 WATTS
Non-Farm Rural Radios. . 16,795
Rural Farm Radios___-__ 24,997
INCOME ______________ $582,901,000
(32.3% of State Income)
RETAIL SALES_ ____.___._$292,384,000
(31.9% of State's Sales)
< For up-to-the-minute information, coll your neorest K l Loc Yc L E s
& Taylor-Howe-Snowden Rodio Sales Office.
Sl s
i
'-:z;};zgé OKLAHOMA CITY, OKLA.,
“’ i -
8 %/\
R W /N, atY "
{‘-ﬁ\-}_, :\‘_ REFRESENTED g b Authorities on Radio pnd Markets

-~ i <
by iA‘IlUR “UWE (—)‘NUWUEN Lo Seadinn in the Great Middle and
: Southwest,
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CALENDAR

OF EVENTS AND PROMOTIONAL GUIDE:

The 1946 Calendar and Promotional Guide for Retailers, from which

this

information was obtained, is

published by the

National Retail Dry Goods Assn., New York

1946

JANUARY

Flower—Snowdrop, Carnation; Birthstone—
Garnet, Hyacinth,

1—New Year’s Day: 59 Victory Tax, in
effect, 1943; Emancipation Proclama-
tion, 1863; Federal Job. Ins. Created.
1986 Social Security effective, 1837:
Paul Revere, patriot, born, 1735.

2—Manila fell, 1942; Georgia admitted to
Union, 1788,

3—First U. 8. Treaty with Choctaw In-
dians, defining the lands and Promis-
ing peace and friendship, 1786; First
advertisement offering radio sets for
sale appesred in the Scientific Ameri-
can, 1906; 38rd year U. 8. Postal
Banks est.

4—Pres. Roosevelt’s message to Congress

calied for increased armaments. 1939:
Utah admitted to Union, 1896.
5—DBeginning of tire rationing, 1942.
&—New Mexico joined Union, 1912; Old
Christmas Day (Epiphany).
7—N.R.D.G.A. Convention, New York,
Jan, 7-12; Miliard Fillmore (13th

President) born, 1800; Telephone com-
munication New York and London.
est. 1927; First national election. 1789
First Hﬂ’ullrly est. bank In America,
opened in Phila. 1782,

8—Battle of New Orleans, 1815; (Legal
holiday in Louisiana).

#—Connecticut joined Union. 1788: First
balloon sscension in America at Phila.,
1793; Photography (daguerreotype)
was first used, 1839,

O—Leue-lend Bill introduced in Congress.
19 e of Nations, organized.
1920. through enforcement of Treaty
of Versailles.

11—Alexander Hamilton. born 1757.

12—War Labor , created, 1042.

13—First Sunday School in country started
by jladelphia Quakers. 1791: War
Production Board, established, 1942:
Modern printer’s ink first used in
Philadelphia by Jacob Johnston. 1804.

14—Roosevelt-Churchill meeting at Casa-

nea, January 14-24, 1943; First

written Constitution adobted at Hart-
ford, Conn., 1

15—Emergency Conference of American
and Foreigh Ministers gt Rio de Ja-
néiro to sever all relations with the
Axis, 1942,

18-—Pres. Roosevelt's special
Congress urged U, 8. adherence to
the World Court; Iraq declared war
on Germany, Itely and Japan, 1943;
18th Amendment in effect. 1920 (re-
pealed December 5, 1933).

17—Wake Island annexed by a U. 8. ex-
pedition. which raised U. S. fiag there
1899. (Discovered by Wilkes, Ameri-
can, in 1841.); Departmetit of Labor
and Commerce created, 1903. (Sep-
arated in 1913.); Declaration of
the United Nations, signed, 1943;
Benjamin Franklin, born, 1706. Na-
tional Thrift Week, Jan. 17-23.

18—C. J. Van de Poele patented modern
electric trolley eyetem, 1862; Daniel
Webster, torn. 1782.

189—Presidential Succession Bill of today
enacted by Congress, 1886; Robert E.
Lee, born 1807 (Legal holiday in the
South); Edgar_ Allan Poce, born, 1809,

26-—Revolutionary War ended with armis-
tice signed in England. 1783;: Pres.
Roosevelt took office for fourth time.
1945 ; Hungary declared war on_ Ger-
many and signed armistice with United
Nations. 1945.

21—Thomas J. Jackson ("Stonewall Jack-
son') born, 1824,

22—Reconsatruction Finance Corporation
Bill signed by Pres. Hoover, 1932:
Lord Byron, poet. born 1788.

23—In 1845 Congress scheduled national
election dmy for Tuesday after first
Monday in Nov.; John Hancock, born.

1737.

24—“Unconditiona] Surrender” terms set
at Casablanca Conference, 1943;: Morse
exhibited telegraph, 1838: gold discov.
ered in Calif., 1848,

25—O0pening of transcontinental telephone
service with Bell and Watson again
at each end, 1915; Robert Burns, poet,
born, 1758,

26—Gen. Douglas MacArthur. born. 1880:
first contingent of A.E.F. of World
War II to reach Northern Ireland,
1942; Michigan admitted to Union.

message 1o

1837,

27—Casatlanca Conference first announced,
1843; Edison pat. incand. lamp, 1880:
Mozart. composer, born, 1766; Lewis
Carroll, author “Alice in Wonderland,”
born slB!!Z' Youth Week, Jan. 27 to

Zs—Willum McKinley (25th President)
bo;n. 1843: Kansas admitted to Union,
1861.
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Ttmelu tieups for stations and sponsors are presented by the ‘Retailer’s

Calend

ar and Promotional Guide for 1946’ compiled by the National

Retail Dry Goods Association. The calendar offers tips for Programming
and merchandising and also will prove helpful in promotion and sales.
IIndicates event date tentatlive.

$0—Annual Birthday Ball; Franklin D.
Roosevelt (81st President) born, 1882:
Adolf Hitler became Chancellor of
Germany. 1833; Price Control Bill
signed by President Roosevelt, 1942,

31—Franz Schubert, born, 1797,

FEBRUARY
Flower—Primrose; Birthstone—Amethyet.

1—George Washington elected first Presi-
dent of U, S., 1789; U, §, Flag raised
over the Island of Guam. 1899.

2—Candlemas Day. also known as Ground-
hog Day; first seasion of Supbreme
Court of the U. 8. began in New York,
1790; National League of Professional
Baseball Clubs organited in New York.
}gzs: Army Nursing Corps founded,

1.

3—National Drams 3-9:
Horace Greeley born, Mendels-
sohn-Bartholdy born, 1809.

4—Big Thrée bkegan eight-day conference
at Yaltz, 1945,

$—Massachusette entered Union, 1788.

7—Long distance telephone opened New
York-Chicago, 1892: Charles Dickens
born, 1812.

&—Bolz Scout Anniversary Week,

9—William Henry Harrison (9th Presi-
dent) born, 1773: shoe rationing order
in effect, 1943; "War Time” in effect,
1942; Weather Bur. organized. 1870.

10—Guadalicanal completely taken by Amer-
icans, 1943.

11—Thomas A, Edinon born 1847 Yalta
Conference ended,

12—Dog Show, New York Feb. 12-18:
Abraham Lincoln born, 1809; Georgia
Day (holiday in Georgial: ﬂnt news-
paper report via telephone—from
Salem tc Boston, Mass.—1877.

13—Univ. of North Carolina, first state
university, opened, 1795.

14—8t. Valentine's Day; Orelon admitted
to Union. 1859; Arizona admitted to
Uniott, 1912; Bell and Gray pat. tele.
Phone, 1876; Pres. Wilson read his
completed draft of the League of
Nasations to peage conference. 1919,

15—3rd selective service registration (20

44), Feb, 15-16, 1942; Fall of Singa-

pore. 1942 ; National Cherry Week, Feb.
15 to 22; Susan B. Anth ony born. 1820.

16— National Sew and Save Week. Feb.
16 to 23.

17—Suez Canal obPened, 1867; Brotherhcod
Week. Feb. 17-24.

18—Phonoraph pat. by Edison, 1878,

19—0hio admitted to Unjon, 1803,

20—Post Office system organized by Con-
gresy, 1792,

21—District of Colurnbia given territorial
form of government, 1871.

22—George Washington born, 1732 (legal
holiday all states).

23—Declaration of Intention signed by
U. S, and Gr. Britain, 1942.

24—Adwiral Chester W. Nimitz born, 1885.

2%—Victor Hugo born, 1802; 16th Amend-
ment adopted giving power to tax in-
comes, 1913.

26—15th Amendment adopted, 1869: Canal
Zone granted U, S. by treaty with
Panama, 1904.

21—;‘&%\?’5’ Wadsworth Longfellow born.

28—The Baltimore & Ohio, country's first
railroad, chartered, 1827,

Week, Feb.
1811 ;

Feb.

MARCH

Flower—Violet; Birthstone—Jazper. Blood-
stone, Aguamarine.

Red Cross War Fund Drive to be held this
month.

1—Point rationing system in U. 8. in
effect, 1943; Bank of Philadelphia char-
tered—first in U. S5.—1780; Nebraska
joined Union, 1867: U. S. Dept. of
Education est. by Congress, 1867.

2—Texas Independence Day.

3—First U. 8. postage stamps. 1847!
Florida admitted to Union, 1845: Bell,
inventor of telephone, born, 1847; first
internal revenve tax law passed by
Congress, 1791; Department of In-
terior created, 1849: first conscription
or draft law enacted by Congress,

1868.

4—Bank holiday of 1938; 107th anniver-
sary of express service in United
States: Penn Day, charter granted
1681; Vermont joined Union, 1791.

5—Shrove Tuesday. (Observed as Mardi
Gras in Ala., Fla., and La.)

6—Ash Wednesday, lent begins.

T—Luther Burbank, horticulturist, born,
1849; first successful radio conversa-
tions between New York and London,
1926,

8—Farm Day (13th anniversary of Farm
Aid Program); Commodore Perry con-
ferred with Japs at Yokohama and
presented America’s gifts in opening
Japan to world, 1854 ; banks of country
recPen for restricted business, 1933.

8—United States Civil S8ervice Commission
established 1883.

10-~Telephone first used in 1876,

11—Lease-Lend Bill signed by Pres. Rooses
velt, 1941,

12—Girl Scout Anniversary Week, Mar.
12-18; Girl Scout birthday; Ruesian-
Finnish War ended, 1940; great bliz-
zard of 1888; General Post Office estab.
lished, 1789,

13—Standard time
over, 1884,

14—American Bowling Congress Tourna-
ment, in Buffalo, Mar. 14 thru May
13: Ei Whitney pat. Cotton gin, 1794 ;
Albert Einstein born, 1879,

15—Andrew Jackson (7th Pres.) born,
1767;: federal income tax due; Maine
admitted to Union, 1820;: Congress
passed the Soldier Vote Bill, 1944,

16—James Madison (4th Pres.) born. 1751;
Fed. Trade Commission orz.. 1915,

17—St. Patrick’s Day: Camp Fire Girls
founded, 1912; Purim.

18—National Hobby Week, Mar. 18.28:
Grover Cleveland (22nd and 24th Pres.)
born, 1837: National Wild Life Res-
toration Week, Mar. 18-28; historic
midnight ride of Paul Revere from
Charleston to Lexington, 1775; Four
Freedoms Flag (Flag of the United
Nations) unfurled in Washington, 1943,

20—Spring tegine (C. S5t., Mt. St.. Pac.
St. Time).

21—Spring begina (E. St. Time); Bach.
composer, born. 1685.

23—Alaske made part of U. 8., 1867.

24—National Donut Week, Mar. 24 to 80.

25—Maryland Day (State holiday).

2T7—New air mail and New York postage
rates in effect, 1944; Winston Church-
ill signs agreement to lease to U. 8.
all British bases in Atlantic in return
for 50 destroyers, 1941,

28—Savannah, first American steamboat
toﬂ;ron Atlantic, set sail from N. Y

1819,
29—John Tyler (10th Pres.) born, 1790.
30—National Baseball Week, Mar. 80 to

in effect the country

pr. 6.

21 —Unemployment Relief Act signed by
President, 1933: rationing of butter,
meat. and cheese in effect, 1943,

APRIL

Birthstone—Sapphire,
Diamond.
1—3Circus in New York, Apr. 1. thru
May 19; April Feol's Day: Conserva-
tion Week, Apr. 1-T (in several states) ;
increase in excise taxes in effect, 1944.
2—.Free postage for men in U. S. armed
forces. 1942 ; first U. S. Mint est.. 1792:
the electric theater—first all-movie—
opened in Los Angeles. 1902.
§—Beginning of ial tr i
of pictures by wire, 1925.
S—Ruum voids annnese Neutrality Pact,

Flower—Daisy;

G—-Army Day: U. S. entered World War
1.9 01991.7; Peary discovered North Pole.
1 5

7—Metropolitan Opera House, N. Y.,
opened. 1880; Be Kind to Animals Week,
April T to 13; Humane Sunday.

8—Ponce de Leon landed in Florida at
St Augustine in search of the fountain

of youth, 1513; Louisiana joined
Union. 1812,
9—Germany invades Norway and Den-

mark, and Norway declares war on
Germany, 1940: fall of Bataan, 1942
National Labor Board created by Pres.
Wilson, 1918.

12—First printing press set up in New
York by William Bradford, 1693; Frank-
lin Delano Roosevelt, only fourth-term
President in history of United States.
died at Warm Springs, Ga.; Harry S.
Truman became {82nd) President of
the United States.

13—Thomas Jefferson {8rd Pres.) born.
1743; the flag as we know it, with 13

alternate red and white stripes and &
union of stars, flew in Washington for
the first time. 1818,

14—Pan-American Day: Palm Sunday:
Webster's Dictionary, first published.
1828: the Washington International
Conference created the Pan-American
Union, 1890,

16—Passover (1st day).

17—Tokio bombed by General James Doo-
little, 1942; Passover (2nd day).

18—"Dimout’” order in effect in New York
City, 1942; Holy or Maundy Thursday.

19—Patriot’s Day (Me. and Mass.); Paul
Revere's ride, 1775; Good Friday: U.S.
oft gold standard, 1983.

20—Lent ends.

21--Spanish-American War begun, 1898:
Easter Sunday.

22—Birthday of J. Sterling Morton, founder
of "Arbor Day"; Passover {7th day).

23—James Buchanan (15th Pres.) born.
1791; Passover (last day),

24—First newspaper, the Boston News-
Letter. published. 1704,

25—United Nations Conference at San
Franciseo.

zl—Con(edeu!e Memorial Day {in Ala..

Ga.. and Miss.).

z‘l—llegutrltion of men 45 to 64, fourth
draft; Ulysses S, Grant (18th Pres.)
born, 1822; Morse, inventor of teleg-
raphy, born, 1791; Audubon, naturale
ist, born, 1780: National Fishermen's
Week, Apr. 27 to May 4; National
Boys and Girls" Week, Apr. 27 to May

4.

28—-National Baby Week, April 28 to May
4; James Monroe (b6th Pres.}) born,
1768: Maryland entered Union, 1788:
$National Noise Abatement Week, Apr.
28 to May 4.

30—Washington inaugurated first Presi-
dent, 1789; Navy Department formally
created, 1798; Congress enacted Neu-
trality Bill, 1987,

AY
Flower—Hawthorne, Lily of the Vailey.
Birthstone—Agate, Emerald.
National Cotton Week, dates not scheduled
as yet, but one week during this month
will be set aside for this event.

1—Moving day in many cities; May Day
or Child Health Day; Gen. Mark W.
Clark born, 1896.

2—Secretary of State James F. Byrnes
born. 1879.

3—Country's first medical school (the
Medical School of the University of
Pennsylvania) established, 1765.

4—Sugar ration registration begins, 1942.

§—Corregidor falls, 1942; National Re-
ligious Book Week, May 5-12; National
Music Week, May 5-12; National Family
Week, May 5-12.

6—Nationai Posture Week. May 6-11; Na-
tional Restaurant Week, May 6-12:
Manhattan Island (now New York
City) purchased from the Indians by
Peter Minuit, 1626: charge accounts
regulations in effect. 1942: Portugal
severs relations with Germany, 1945.

8—V.E Day (end of war in Europe), 1945:
Harry 8. Truman (32nd Pres.) born.
1884 : ‘‘brownout” order rescinded.
1945,

l—Alhed vietory in North Africa. 1943:
wartime curfew abolis!

10—Confederate Memorial Day (No. Car.,
So. Car.); Winston Churchill succeeds
Chamberlsin as prime minister, 1940.

11—Minnesota entered Union, 1858: Win.
ston Churchill came to Washington,
1943; what i2 said to be first store in
country to sell hardware only opened
in Phila.,, 1827; National Golf Week,
May 11 to 18.

12—Mother's Day: National Hospital Day:
Rudolf Hets landed by parachute hear
Glasgow, Scotland, 1941; $National
Raisin Week, May 12.18,

13—WAAC authorized by Act of Congress.

1942,

15--Straw Hat Day, some cities; gas ration-
ing in 17 Eastern States in effect.
1942; air mail service est., 1918.

17—First Kertucky Derby. 1875; National
First Aid Week, May 17-25: postal
money order system established by act
of Congress, 1864.

18—Price ceiling order in effect, 1942:
United Nations conference on food and
ngriculture opened in Hot Springs,

a., 194

IS—Nutionll Foot Health Week, May 19
to 25; Allied Food Conference in Hot
Sprinn. W. Va.. National Foreign
Trade Week (wartime), May 19 to 25:
“l Am an Day” (Citizen-
ship Day) by Congress.

1941,
20— Buddy lfoppy Week, May 26-30.
(Continued on page 87)
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the M markef /:"

® The WLW Merchandise-able Area is a big market in more ways than.onel
Geographically, it is big . . . 330 counties spread over most of four states and parts
of three others. It is big in population . . . 12,296,337 people live within its bound-
aries, or 3,266,576 families, with 82.9% radio ownership. It is big in sales volume
... $3,456,284,000 in consumer purchases in 1939, 8.2% of the national totall
Yes, here is a big market that is a BIG, big market. And all of it lies within the
scope of one transmitter, for WLW dominates this rich area, gives you coverage

and penetration that assures WLW advertisers a better share of this huge

sales potential.

what is this WLW merchandise-able area?

This area was first defined in 1942, and re-defined in 1945, on the basis of the
Rand-McNally Trading Area Map of the United States. It includes those whole-
sale trading areas where a correlation of studies by Hooper and Nielsen, plus dis-
tribution of mail returns to offers made on the air, indicate that WLW has sulfi-

cient habitual audience to influence materially the movement of merchandise.
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sales of principal commodities in the WLW market 1939

DRUGS—Medicines, Chemicals

$ 16.605.000.00

COSMETICS—Toiletries, Scaps

$ 5.952.000.00

GROCERIES—

$194,577,000.00

CIGARETTES—Cligars, Tobacco

$ 46.565,000.00

CANDY—Nuts, Soft Drinks

$ 34.380.000.00

CARS—Trucks

$213.794.000.00

FARM IMPLEMENTS—Tractors, Equipment

$ 17.765.000.00

GASOLINE—(Filling Station Sales)

$155.288.000.00

HOUSEHOLD APPLIANCES—(Gas and Electric)

$ 30,097,000.00

BUILDING MATERIALS—Paint, Hardware

$ 85.079,000.00

FERTILIZERS—

$ 6,055.000.00

SEEDS—Bulbs, Nursery Stock

THE SALES FIGURES ABOVE ARE BASED ON THE' 1939 CENSUS OF BUSINESS MADE BY THE U. S. DEPARTMENT OF COMMERCE

www.americanradiohistorv.com

$ 2.485,000.00
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What is this...

NIELSEN RADIO
INDEX

Nielsen Radio Index is a methoa
of audience measurement by
means of the Audimeter, a me-
chanical recorder installed in
radic sets in selected homes
throughout the area. This de-
vice charis tuning against time,
and produces a record of every
minute of every day. From this
record, representing the listen-
ing of a stratified cross-section,
every type of audience meas-
urementinformationis available.
NRI! has been in operation for
the past five years and has
been accepted and used by
most major advertisers, agen-
cies and radio networks.

.
-
.
-
-
-
-

more information

ahout listening in the WLW Merchandise-ahle
Area ... more accurately measured by the

NIELSEN RADIO INDEX

<

@ Because WLW-land is a big. BIG market. it is:

-1
advertiser to know how well he is covering that is
radic advertising ® Recognizing this increasing s
FACTS. the Nation's Station. in the Fall of 1945, eni: 3yed the A. C.
Nielsen Co.. to record and tabulate, by means ¢ ~ ~1di-
meters. properly distributed in parallel with U, S, Bureav nsus
figures for the area. a continucus record of all radic - the
WLW Merchandise-able Area ® In addition to the re-

ments of Homes Using Radio (sets-in-use). Averag ..ence and
Share of Audience. for every quarter-hour from 6 A.M. to midnight.
for avery day of the week. WLW now offers additional yardsticks.
such as Total Audience (percentage of total radio homes that heard
any part of a program) and Holding Power (the ratio between Total
Audience and Average Audience, in percentage of total minutes of
lisiening) ® And besides this reqular information, WLW now can
show you much more general information about coverage. circula-
tion, penetration . . . about the relative audiences of individual
stations and groups of stations in this area . .. abd 1 total minutes
ol listening . , . about frequency of tuning to WI ° and to other
statons and groups @ All this, and more, is' available now
through the Nielsen Radio Index. separately tabula® 1 for the WLW
Merchandise-able Area. to help you plan your rad:- jadvertising in

thiz big. BIG market more intelligently and n,re eflectively.
. &

Asra

THE NATION'S MOST MERCHANDISE-AB.¢ STATION

BIVISION OF THE CROSLEY CORPORATIO

WWW.americanradiohistorv.com
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N w RVA

PROG RAM
PROMOTION
PROCESSION

516 Twenty-four sheet posters in 3 key Virginia
BILLB‘]AI{“S markets: Richmond, Norfolk and Newport News !

NEWSI)M)ER A“S Over 200,000 lines in 26 daily and weekly papers

in our Primary Area, despite newsprint rationing!

CAR CAR“S 4,800 large Car Cards (42" size), in glorious

colors, in two key Virginia cities!

282,000 illustrated booklets to listeners not in
I"RECT MAIL Primary Avrea. (MontHy publication)

FREE SP“TS 4,650 free spot announcements used to plug

programs on Virginia's only 50,000 watt station.

WIN“"W “ISPLAYS Large, colorful custom-built itinerant window

displays — each featuring five W RV A programs!

www.americanra diohistorv.com
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GOVERNCR'S PALACFE 'N RESTORED WILLIAMSBURG, VA
LINGLEUM BLGCK PRINT FOR WRYA BY CHARLES SMITH

GOVERNORS PALAGE [N RESTORED WILLIAMSRURG

Mr. Joha D. Rockefeller, Jr., saw in the restored ity of Williamsburg, Colonial capitol of Virginia, an opportunity

for a great undertaking . . . . the purpose of which is “‘that the {uture may learn from the past™. The happy result
of his interest and financial aid . . . . exhaustive research in this country and abroad . . . . the city today resembles the
eighteenth century Williamsburg, named in honor of King Wiltiam IIL. Typical of the grandeur of the
exhibition buildings of the Restoration 1s the Governor's Palace, scene of many gay festivities for the royal
Governors and Virginia society of the period. In 1779, the seat of Virginia's government was moved from
war-scarred Williamsburg (home of the College of William and Mary), to Father Byrd's city of
Richmond, present capitol of the Commonwealth. And here WRV A unswcrvingl_v keys 11s activities to

the glories of a Proud state . . . . achieving. through a modern medium, a uniquc harmony between Yestervear and Todav.

50,000 WATTS . . . . NIGHT AND DAY
STUDIOS IN RICHMOND AND
NORFOLK, VIRGINIA

WWW.americanradiohistorv.com
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CALENDAR OF EVENTS AND PROMOTIONAL GUIDE: 1946

(Continued from page 32)

MAY—Continued

21—~Qutdoor Cleanliness Day; American
Red Cross founded in Washington,
1881.
22—1Jtaly and Germany signed 10-Yemr
military and political pact, 1939: Na-
tional Marltime Day.
23—South Carolina joined Urnion, 1788.
2{—First horse-drawn railroad opened to
traffic, 1830; Empire Day in Canada;
telegraph first used, 1884,
25—Ralph Waldo Emerson born, 1803; Na-
tional Tennis Week, May 26 to June |},
wmal emergency proclaimed wy
Roosevelt, 1941; Golden Gate
te, San Francisco (world's larzest
ension bridge), opened, 1938,
nne quintuplets born at Calender,
irio, 4.
Jlified tax bills signed by Pres.
vevelt, 1944; Rhode Island Jjoined
on, 1790; Wisconsin joined Union,
8; Ebenezer Butternick, inventor
standardized paper Patterns for
clothes, born, 1826,

30—Menorial Day (except AT- 7 V..
La., Miss. No. Car. w)i
Confederate M~ n);
Ascension D

Congress ena: . 1794,

JUN. ¢

Flower—Rose, H kle; Birchat

Moonstone, Pearl.
1—Kentucky entered ° ':; Ten=
nessce enteved Mexico
declared war

2—Act of Cong: e richt
to vote, 1824 .

3—Confederate law d) 3
Jefferson Davi- sted
in Ala., Ark, e . Bou
Car., Tex. an~

4—Rome captur, wctory
at Midway, J.

S~Four major Alies take wwuue: * Ocs
cubied Germany, 1945; Feast ¢ eeks
{Shavuoth—1st da=} e s

é—Invasion day =t dance,
1844; Nathan Hu 17553
United States “= 'nt Sprvice
created 1933 ; Fe fThavuoth
—2nd day). ‘o,

8—Free postal del 40,000
population and, 1872,

9—John Howard - Tome,
Sweet Home,” s

10—TItaly declared war on Giea.- " and

France, 1940; National Fiower onut-in

Day.

11—United States, Britain and Runsia sign
a 20-year pact, 1

12—Office of War Information formed,
194?: New York City incorn., 1655:
His sric Espionage Act enacted by
Congress, 1917,

18—Home Owners’ Loan Act signed by
President, 1988,

14—Flag Day: Germans march inio Paris.
1840; Harriet Beecher Stowe, author
of "Uncle Tom’'s Cabin.,” born. 1811.

15—Infantry Day first observed, 1844;
Arkansas joined Union, 1836; Federal

P income tax, 2nd payment,

16—Father’s Day; first patterns cut from
stiff cloth marketed by Butterick, 1863,

17—Bunker Hill Day (in Boston).

18—Winston Churchill arrived for
ence with Pres., Roosevelt, 1942.

20—French armistice with Germanv., 1940.
West Virginia joined Union.

21—Summer ins ; New Hampshire Joined
I.Lrilon. 1788: France fallsa to Hitler,

0,

22—G1 "bill of rights” for veterans’ ne-
fits signed by Pres. Roogevelt, 44:
Germany strikes Russia, 1941.
23—C. L. Sholes pat. typewriter. .
'24—Nuional Swim-for-Health Week. une

-ter-

24~
zs—l-‘tnland enters war against ¥ssia.

1341; Virginia admitted to Union 788;
postal savings banks established 910.
26—United Nations Conference i, San
Franeisco ends, 1945 (charter ei- ed);
American troops landed in I nce,

World War I, 1917,

27—Federa]l Housing Administrutlon .stab-
lished, 1934: Bureau of Lals, Sta-
tistica (later Dept. of Labor} o= cated,
1884.

JULY
Flower—Water Lily, Sweet

stone—Onyx, Ruby.

1—International Monetary ... e at
retton Woods, N. H., heln .or 2
weeks, 1944; 209, withholding tax in
effect, 1943; camp season oper about
now, Dominion Day in Canada,
2—Pres, Harding signed Jjoint re
of Congress declaring peace wi
many and Austria, 1921.

Pea, Birth-

Tution
Ger-

3—WAVES organized by Act_of Congress.
1942; Idaho admitted to Union. 1890;
fArast normal school in country opened
at Lexington, Mass., 1839; China and
the United States signed first treaty of
peace and friendship, 1844,

4—Independence Day: first road test of
auto, 1894 ; Nathaniel Hawthorne born,
1804 ; first rodeo held in America at
Prescolt, Ariz., 1888; Calvin Coolidge
born, 1872.

§—Wagner Labor Relations Act signed
by President, 19865,

T—Japan invades China, 1937; U. 8. occu-
pied Iceland by agreement with Danish
Government or duration of war, 19413
air mail service—New York to Cali-
fornia—established—1929.

9—Elias Howe, inventor of sewing ma-
chine, born, 1819.

18—Howard Hughes started (at Brooklyn)
fastest round-the-world flight. 1838.

11—John Quincy Adams (6th Pres.) born,
1767; Tri-Borough Bridge, New York,
opened, 1936,

12--George Eastman, famed
graphic industry, born, 1

14—Bastille Day—first celebrated in U. §.
in 1914: First World’s Fair in U. 8.,
18538,

15—WPB declaration of policy on textiles
in effect, 1943; 8t. Swithen’s Day.

16—District of Columbia est., 1790; Fast
of Tammusz.

17—Big Three Conference at Berlin, July
17 to August 2, 1945.

18—United States—Canada St. Lawrence
Treaty, 1932,

20—WAAC training center at Des Moines,
Jowa, opened, 1942.

21~—~}Natiohal Farm Safety Week, July 21
to 27.

24—Pioneer Day in Utah.
25—Mussolini resigned, 1843;
Day in Puerto Rico.
26—Gen. Douglas MacArthur takes com-
mand of American Army in Philip-
pines, 1941; postal system established,
1776; N. Y. ratifies Constitution, 1788;
Clement R. Atlee becomes prime min-
ister of Great. Britain, replacing
Winston Churchill, 1945.
28—Beginning of World War 1, 1914,
31—Coffee rationing order rescinded. 1843,

AUGUST
Flower—Poppy, Gladiola; Birthstone—Car-
nelian, Sardanyz, Peridot
1—Colorado joined Unicn, 1876,
Z—Turkey breaks relations with Germany.

S—Germany declared war on England and
France, 1914 (World War I).

4—U. S, Coast Guard originated, 1780;
Percy Bysshe Shelly torn, 1792

§—First cable message betweer America
and Europe, 1858,

6—Alfred Lord Tennyson born, 1808: the
atomic bomb {(develoPed and first used
by United States) dropped on Hiro-
shima, Japan, 1945; Fast of Ab.

8—Rnssia declares war on Japan. 1946.

9—Island of Guam retaken by Americans,
1944; Roosevelt-Churchill meeting at
sea, Aug 8-12, 194); first steam loco-
motive train onented. 1831; Francis
Scott Key born, |

18—Herbert C. Hoover born 1874; Missouri
admitted to Union, 1821,

11—Anglo-Amerlcan War Conference at
Quebee, Aug, 11-24, 1943,

12—Sewing machine patents granted to
J. N. Singer and A, B. Wilson, 1861.

14—Atlantic Charter Day, signing of At-
lantic Charter by Pres. Roosevelt and
Prime _Minister Winston Churchill,
1941; Japan surrenders _uncondition-
ally, accepting the Four Powers terms
of the Potsdam Declaration, 1945.

16—Feast of Assumption, holy day; Pan-
ama Canal opened, 19814 (traffic began
July 12, 1920); Sir Walter Scott born.
17715 tlsolme and fue] oil rationing
ends, 194

16—Battle of Bennmgton {celebrated in
Vermont),

[7—Occupation of Messina by Allies, 1943;
Fulton’s first steamboat made trip New
York to Albany, 1807.

18—Roosevelt and Churchill met in Quebee.
1943 : Virginia Dare, first child of
English parents born in America, at
Roanoke Island. 1857; Thousand Islands
International Bridge between United
States and Canada opened, 1938,

19—National Aviation Day.

20—Benjamin Harrison (23:\'1 Pres.) born,

1838.
21—Dumbarton Oaks Conference with deles

in photo-
4.

Occupation

gations of United Kingdom, Aug. 21 -

to Oct. 7, 1944; end of lend-lease
ordered by President Truman, 1945.

BROADCASTING e Telecasting

22—Red Cross established in Geneva, 1864
Qliver Wendell Holmes born, 1809;
Gen. Charles de Gaulle, head of French
Government. arrives in Washington for
visit with President Truman, 1945,

23—Roumania surrenders, 1944; Gen. Jon-
athan M. Wainwright born, lBBs

7—Bill to Protect Civil Rights of Men In
Armed Forces, signed by President
{isozosnwelt. 1942; First U. 8. raflroad.
9—Chicago fire, Oct. 9-11, 1871; Cnnldhn
Thanksgiving Day; United States took
formal possesslon of Ahskl. China

26—Woman suffrage—19th A t—
920.

27—First Detroleuns well obened, Titusville,
Pa., 1859,
30—Germany declared war on Poland, 1839,

SEPTEMBER
Flower—Moming Glory, Aster; Birthstone—
Chrysolite, Sapphire.

i—Germany jnvaded Poland, 1939; first
mir express service, 1927; retail in-
stallment regulations in effect, 1941;
WAAC officially changed to WAC, 1943;
Labor Sunday.

2—Labor Day est., 1884; England and
France entered into state of war
against Germany, 1939; V.J Day,
formal surrender by Japan (papers
signed on U.8.S. Missouri, end of
World War II, end of Chinese-Jabanese
War: Treasury Dept. created, 1789.

4—Henry Hudson, in *“Haif Moon,”
covered Manhattan, 1608.

5—TFirst Continental Congress opened in
Philadelphia, 1774.

6—Lafayette Day (Lafayette horn 1757);
Also celebration of Battle of Marne,
1914,

T—Boulder Dam in operation 1936,

8—Italy surrendered, 1843; globe circum.
navigated in 1622,

9—California joined Union, 1850; schools
open in most communities,

10—~WAFS established by Air Transport
Command; 1842 Elias Howe patented
sewing m-chine. 1846.

11—Luxembourg liberated by Americans,
1944; Second Conference between Roose-
velt and Churchill, including Chie.tu of
Staff, held in Quebec, Sept. 11 to 16.
1944,

12—169th birthday of New York State:
Defender’s Day in Maryland.

13—Star-Spangled Banner written in 1814,

15—William Howard Taft (27th Pres.),
born 18567 Federal Income Tax, third
);;yzment: National Dog Week Sept.

-21.

18—Selective Service Act, signed by Pres.
Roosevelt, 1940.

17—Russian troops strike into Eastern
Poland, 1939; Con-mution Day (Con-
stitution adopted, 1

22--Lincoln’s Emanmpution Proclamation,
first issued. 1862.

23—Autumn begins today; Lewis Clark ex-
pedition to West, given up for lost,
returned to St. Louis. 1808.

25—Bill of Rights, enacted 1789; First
Trans-Atlantic Air Express Service by
Clipper to Lisbon, started 1941: 12th
Amendment to Constitution, manner
of choosing President and Vice-Presi-
dent, declared ratifled, 1804.

26—Rosh Hashanah (1st day) Jewish New
Year: Federal Trade Commission, es-
tablished 1914.

27—Rosh Hashanah (2nd day) Jewish New

ear; Warsaw surrenders, 1839; Ger-

many, Italy and Japan signed 10 year
Pact, 1840; American Indian Day.

28—Germans and Russlans partition Po-
land, 1939,

29 Religious Education Week. Sept. 29 to
Oct. 6; Gold Star Mother's Day,

30—Wartime Daylight Saving ended, 1945,
Colleges open end of this month.

dis-

OCTOBER
Flower—Dahlia, Heps: Birthatone—Opal,

ourmaime.
$World Series Baseball usually held dering

this month,

Information re: open seasons for game
hunting can be secured from the U, 8.
Department of Agriculture, Washington,

D. C.

1—Moving d.y in many cities: Fuel Qil
Rationing in 17 Eastern and 13 Mid-
Western States begins 1942 (ended
Aug. 15, 1845); New Excise Tax, in
effect 1842; Missouri Day (celebrated
in state’s schools).

2—tRodeo at Madison Square Garden,
N. Y., Oct, 2 to_Nov. 3; Anti-Inflation
Bill signed by Pres. Roosevelt, 1042:
First Pan-American Conference at
Washington, 1889; Cordell Hull, born
1871

4—Rutherford B. Hayes (19th Pres.). Forn
1822; Nationally Advertised Brands
Week, Oct. 4-14.

5—Chester Alan_ Arthur (21st Pres.),

1830: Yom Kippur (Day eof
Atonement, .Tewhh Holiday ; Loyalty
Days, Oct.

6—Loyalty Dly. :Nulonnl Business Wom-
en’'s Week, Oct. 6-12; Fire Prevention
Week, Oct. 6-12.

WwWWWwW.americanradiohistorv.com

d war on Germany and [
1941,

10—Feast of Tabernacles
day).

11—O.D.T. Delivery Regulation (nation-
wide) in effect 1943; Feast of Taber-
nacles (Succoth—2nd day).

12—Columbus Day (celebrating discovery
of America, 1492).

13—Italy declared war on Germany, 1943;
National Letter Writing Week, Oct.
13-18.

14—William Penn bhorn 1644; Wendell
Willkie returned to Washington from
his 31,000 mile trip, 1842; Gen.
D. Eisenhower, born 1890.

15—Bible Week, Oct. 16-21,

16—National Selective Service Registration
Day, 1840 (Comscription); U. 8. Mint
est. in Phila., 1786; wireless first used
from water to shore by Walter Well-
man, 1910.

17—Chi 's subw d, 1948,

18—United Suteu mk formal possession
of Puerto Rico, 1898; Rejoicing of the
Law (Simcoth Torah).

19—Three-power Conference (U, 8., Great
Britain & Soviet Russia) at Moscow,

1943,

20—Laymen’s Sunday; MacArthur re-
turned to Philippines, 1944.

21—Fourteenth and last Continental Con-
gress adjourned, 1788; first radio
phone across the Atlantic, 1815,

2%—First National Horseshow, opened in
New York, 1883.

23— First locomotive built and rum in
U.S.A. 1824; DeGaulle reglme recog-
nized by U. 8., Russis, England, Can-
ada, etc., 1944,

24—Wage and Hour Law in effect, 1988,

26—National Apple Week, Oct. 26 to Nov.
2; Erie Canal, co\mtrya first great

ing work, 1825.
27—Navy Day, Pres. Truman mlkel first
pence-time review of Victorious Naval
Fleet. 1845; Theodore Roosevelt, borm
1858; first shot filred by American
troops in World War I, 1817; Girl
Scout Week, Oct. 27 to Nov. 2; Better
Parenthood Week, Oct. 27 to Nov. 2
28—Statue of Liberty unveiled on Bedloe's
Island, 1886; Anniversary of {
of U. S, press, 1738,

29—Victory Loan Drive, Oct. 2¢ through
Dec. 8th, 18465,

30—John Adams (3rd Pres.), born 1785:
Nevada admitted to Union, 1864,

31—Hallowe'en ; Birthday of Juliette Low,
founder of Girl Scouts.

(Succoth—Ist

NOVEMBER
Fl Chry : Birthst

Topaz.

Basketball season opens this month; hockey
season opens this month; opera season
opens latter part of this menth,

1—Rent Control effective in New York.

1943; Dimout Restriction in
Areas _ended 1843; American Art
Week, Nov. 1-7; All Saints’ Day; Na-

tional Author’s Day; restrictions on

wholesale and retail deliveries luted y

ODT, 1946.

—James K. Polk_ {(lith Pres.), bo

1796; Warren G. Harding (29th Prn.)

born 1866; North and South Dakota

oined Union, 1889,

4—$National Pharmacy Week, Nov, 4-8.

5—Election Day.

T—Air Express, first shipment from Day-
ton to Columbus, Chios, 1910.

8—U. S. invades North Africa, 1942;
Montana Joined Union, 1889; first
issne of New York City's first news-
paper—Neéw York Gazette, published
by William Bradford. 1725; American
Legion, incorporated 1919.

§—United Nations Relief and Rehabilita-
tion Administration, founded 1943.
18—Book Week, Nov. 10-16; U, S, Marine
Corps organized, 1776; American Edu-

cation Week, November 10 to 16.

11—Armistice Day, ending World War I,
1918; Washington Jjoined Union, 1889
Truce broken between Germany and

France, Hitler occupies all France,
1942.

12—Congress pused bill to draft 18 and 19
year olds, 1

13—Robert Louis Stevenson. born 1850.

16—Oklahoma entered Union. 1907; Russis
recognized by United States, 1933;
Federal Reserve System in operation
for first time, 1914,

17—Registration for draft of 18 and 1%

(Continued on page 44)
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Program Popularity in 1945

By GEORGE H. ALLEN
Manager and Secretary, Cooperative Analysis of Broadcasting (CAB)

THE YEAR 1945 saw the end of
one great era in radio broadcasting
and the beginning of the other. In
no medium were the world shaking
developments of the year reflected
with such sensitivity, The 12
months of 1945 saw such history-
making events ag the inauguration
of two Presidents, the death of the
nation’s first “Radio President,”
V-E Day, V-J Day, and the news
of the use of the atomic bomb.
They all had their direct impact
on radio listening.

The end of the year saw the be-
ginning of the return to “normal-
cy,” with the composition of the
home in particular reflecting the
return of men to civilian life. The
change to peacetime programming,
in the fall of 1945, was reflected in
one of largest turnovers in radio
programs schedules in radio his-
tory, and radio listening during
the late winter months began to
show an upturn over the preced-
ing year in the 81 cities in which
the CAB interviewed twice monthly.

Record Year

Again in 1945 the radio industry
experienced one of the best years
in its commercial history. Large ad-
vertising expenditures were re-
flected not only in dollar volume
of network sales but were true of
“national spot” broadeasting and
local radio advertising as well. As
the year progressed most of the
broadcasters were turning their at-
tention more and more to problems
of the future such as FM and tele-
vision.

The year 1945 also saw the ad-
dition of two network names to the
language of the listeners. The Blue
network became the American
Broadcasting Co. or “ABC” to the
average listener, and the Associated
Broadcasting System was inaugu-
rated.

The fall season of 1945 saw the
greatest influx of new fall pro-
grams in radio history. This turn-
over reflected the change to a
peacetime advertising prospective
in addition to the normal seasonal
changeover to winter schedules, the

_influx of new programs, and, of
course, the return from the wars of
many old radio favorites. There
were 80 new programs rated by the
CAB in its fall reports. The con-
tinued increase in volume of net-
work programs during 1945—a tab-
ulation which showed such startling
increases in the years 1943 and
1944—is summarized by the fol-
lowing table:

New programs that found popu-
larity among radio listeners in 1945
included the Danny Kaye Show,
Meet Me at Parkys, Theatre Guild
on the Air, Teentimers Show, Re-
quest Performance, Powder Box
Theatre, His Honor the Barber,
This Is Your FRI, Beulah, and
Textron Theatre,

In addition' a number of estab-
lished network favorites that had
been continued in a sustaining cat-
egory by the networks up to the
time of the sponsorship included:
Queen for a Day, Radio Awuction
Show, and the National Farm and
Home Hour.

Returning radio veterans were
headed by Fred Allen who imme-
diately jumped into sixth place
among the top nighttime leaders.
The program, Adventuree of Ozzie
& Harriet, saw the return to radio
of popular radio musical favorites
in a new and successful format.
Red Skelton’s return from the serv-
ices in December was greeted with
a rank of seventh place among the
top nighttime leaders. Other service
returnees included Rudy Vallee,
the original Henry Aldrich, and
Tom Harmon as a network sports-
caster.

Nighttime Favorites

At the end of 1945 as in the pre-
ceding two years Bob Hope and
Fibber McGee continued to lead all
nighttime programs in popularity
with Hope, as usual, having a slight
edge. Walter Winchell, whe was
tied for third place in 1944 was
replaced in that position by Charlie
MecCarthy, who jumped from sev-
enth place in the preceding year.
Among the newcomers to the ranks
of the top 15 were: Red Skelton,
whose return from the armed forces
was greeted with a popularity rank
of seventh place, Amos 'n' Andy,
and Fred Allen.

A list of these top 15 nighttime
leaders at the end of 1945 follows:

Bob Hope

Fibber McGee and Molly
Charlie McCarthy
Lux Radio Theatre
Jack Benny

Fred Allen

Red Skelton Show
Mr. District Attorney
Walter Winchell
Eddie Cantor Show
Kraft Music Hall
Screen Guild Players
Sealtest Village Store
Amos °*n* Andy
Abbot & Costello

Daytime Programs

The daytime program schedule
continued to show many changes in
broadcast schedules as in recent
years. The addition of Fred War-

Table I—TOTAL NUMBER OF CAB RATED PROGRAMS

Winter
1943-44

Season Total  Summer Season  Tolal

1944-45 lincrease 1944 1945  Increase
Nighttime. . .. ......... ... ... . ... 161* 211 50 185 199 14
Daytime........ooooooaiiai 166 129 23 110 121 11

*This total for 1943-44 does not include programs broadcast ajter 10:30 p.m.

time totals do.
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All other night-

ing as a daytime sustainer was new
entertainment for daytime listeners
as was the development and com-
mercial sponsorship of such pro-
grams as Queen for a Day and
Ladies Be Seated. Informality
seemed to be the new note in day-
time broadcasting and was being
constantly injected into the 1945
daytime broadcast schedule in the
form of audience participation pro-
grams.

Popularity of this new daytime
fermat became particularly appar-
ent when we find that for the first
time an audience participation pro-
gram led the top 15 daytime lead-
ers as of December 1945. Breakfast
in Hollywood, in fact, not only had
one part of its broadcast leading
the top 15 programs, but the sec-
ond half of the program under dif-
ferent sponsorship was in seventh
place among all daytime programs.

To emphasize the change that
took place in the daytime broadcast
schedules we note that such favo-
rites as Kate Smith Speaks, Aunt
Jenny's Stories, Life Can Be Beau-
tiful, all longtime favorites of the
daytime listeners, were no longer
listed among the top 15.

The weekend daytime picture also
continued to show changing pat-
terns of listening. The three top-

ranking weekend programs of De-
cember 1944—Westinghouse Pro-
gram, William L. Shirer and Grand
Central Station—were replaced by
Gene Autry Show, Prudential Fam-
ily Hour and One Man’s Family in
December 1945,
Program Trends

A list of the top 15 daytime
ers as of December 1945 incl
Breakfast in Hollywood (11:00)

Portia Faces Life

When a Girl Marvies

Big Sister

Pepper Young's Family

Young Widder Brown

Ma Perkins (CBS)

Breakfast in Hollywood (11:15)
Breakfast Club (9:30)

Ma Perkins (ABC)

Romance of Helen Trent
Lorenzo Jones

Right to Happiness

Stella Dallas

Just Plain Bill .
Top three weekend daytime pro-

grams:

Gene Autry Show .
Prudential Family Hour
One Man's Family

An analysis of the share of total
commercial airtime devoted to each
of many program types of the past
several years spotlights the prin-
cipal changes in 1945. The follow-
ing table summarizes type rankings
since the 1940-1941 season as taken
from official CAB records. Only the
most popular of the program types
are summarized:

NIGHTTIME PROGRAMS (WINTER SEASCN)
(Rank in %, of Total Commercial Evening Air Time)

Aud. Pop. Fam.
Drama Variely News & Talks Part. Music Musie
1944-45. ... ... ... 2 1 5 4 5 6
1943-44 ... ... ... 1 2 3 4 5 6
1942-48 . 1 2 4 3 5 6
1941-42 1 2 5 3 4 6
1940-41........ )3 3 4 2 5 6
DAYTIME PROGRAMS (WINTER SEASON)
{Rank in %, of Total Commercial Daytime Air Time)
Serial Other News & X Children’s
rama Drama Talks Variety Programs
1 4 2 5 3
1 4 3 2 3
1 6 2 4 3
1 7 2 4 8
1 8 2 13 3

Family Favorites

CAB reported regularly during
1945 on the composition of the
radio listening audience by men,
women, and children listeners. This
interesting composition of the av-
erage audience in 10 listening
homes among the 81 cities inter-
viewed by the CAB is shown in the
chart on page 42 entitled “The
Family Radio Audience”.

Within the family, variety and
quiz programs showed the greatest
popularity, for Jack Benny (va-
riety) and Quick as a Flash (quiz)
are the programs with the largest
audience within the family—2.9
listeners in every listening family
for each of these programs as re-
corded during the fall of 1945 sea-

son. Straight drama was the next
most popular type among the fall
leaders witl. Request Performance
attracting £.8 listeners per family.

Comedy drama (Blendie, and
Great Gildersleeve); melodrama
(Dick Trucy) ; popular music (Kate
Smith Sings, Manhattan Merry-Go-
Round, Your Hit Parade); news,
commentators and talks (Walter
Winchell) gave equal rank with 2.7
per listening homes as revealed in
a ranking of the leaders of each
program type. Next came familiar
music (American Album of Fa-
miliar Musie, American Melody
Houwr) with 2.6 listeners per family,
and last, classical and semi-classical
music (Boston Symphony Orches-

(Continued on page 40)
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DIVISION OF COMMERCIAL NETWORK TIME

By Program Types

Daytime Programs

47.3

L FAMILIAR MUSIC .6
——HYMNS [.0

SERIAL DRAMA

Winter-Spring—1945

Nighttime Programs

[\
g 4

144 —~
nvmns.3 ORama 234

L— CHILDREN'S PROGRAM

Summer—1945

Daytime Programs

46.4

L-FAMILIAR MUSIC .S
L—HYMNS |.6

(Continued from page 38)

tra and Telephone Hour) with 2.4
listeners per listening family.

In 1946 the CAB not only re-
ported the total composition of the
audience within the average home
but broke it down by men, women
and children. Program popularity
by age classification is shown in
table below.

SERIAL DRAMA

A Opy,
4R
17 3 MUS/C

I “—HYMNS .2

Nighttime Programs

—CLASSICAL AND SEMI-CLASSICAL MUSIC

NOTE: Each program type has been zllotted the number of hours which all programs
in that type represent. The chart is based on the table of program types. Fifteen-minute
programs five times 2 week have been considered as 1% hours per week for the number
of weeks investigated, 15-minute programs three times z week 3 hour, ete.

Radio played the biggest role in
its history in 1945 when it kept the
nation “at the front” for the elimax
of the world’s two greatest wars.

The listening radio audience on
the morning of May 8, V-E Day,
was not only nearly triple that of

Total in Every 10 (In erery 10

No. Lisienerg Homes Listening Homes) Chil-
per Lisiener to Program Men Women dren 5-16

Program Family {Col. 1x 10) 17-35 36+ 17-85 36+ Boys Girls
Jack Benny .. ........ 2.9 29 5 & 8 7 2 2
Frank Sinatra Show... 2.7 27 4 3 9 b 2 4
Walter Winchell .. . ... 2.7 27 4 7 6 8 1 1
Your Hit Parade. . ... 2.7 27 4 4 9 5 2 3
Drew Pearson. ... ... 2.6 26 av &7 6 7 1 1
Lone Ranger......... 2.6 26 3 4 4 4 7 4
Mr. District Attorney . 2.4 24 3 6 6 6 2 1

Page 40 o 1946 Yearbook Number

a normal weekday morning, but it
was the largest morning audience
ever recorded by the CAB in its 81-
city sample. Sets in use were 36%,
a 166% increase over the 13.5
shown on April 17th, the last pre-
ceding normal Tuesday morning.
While the afternoon listening on
V-E Day dropped in actual volume
and percent of increase below the
morning level, sets in use were
scored at 21.8, 55% over normal.
Evening listening was 7.5% over
normal.

V-E Day afternoon and evening
listening, however, was lower than

BROADCASTING o
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that of D-Day, both in volume ana
percent of increase.

On Friday morning, Aug. 10,
when the news that Japan was
really talking surrender was broad-
cast, listening to the radio started
to assume D-Day and V-E Day
proportions. Morning listening on
Aug. 10 equalled that of evening,
and was double that of a normal
morning. Afterncon listening was
57% over normal—a greater in-
crease percentagewise than on V-E
Day. In the evening tlLe increase
over the preceding comparable
night was 65%.

The end of the war was cele-
brated by special radio program-
nming on all networks and for the
second time commercial radio sched-
ules were again completely can-
celled as they had been on the news
of the death of President Franklin
Delano Roosevelt.

Special Programs

A special V-E Day broadcast
from Hollywood on May 8 attained
a 9.4 rating while Toscanini and
the NBC orchestra on the same day
attained a 7.8 rating. In addition,
the Corwin broadcast on a “Note
of Triumph” attained an 8.1 CAB
rating.

During the greater part of 1945
both the Army and the Navy had
their own network radio programs
to keep the nation informed. The
Awrmy Hour, broadcast Sunday
afternoons, averaged a CAB rating
of 6.3 while a Navy program called
the Navy Hour attained average
ratings of 5.3 while rated by CAB.

The nation” heard the fourth in-
aungural of Franklin Delano Roose-
velt Jan. 20. This broadcast at-
tained a 20.1 CAB rating and 90.2%
of the listening audience at the
noon hour. On March 20 FDR at-
tained a high rating for his five-
minute send-off for the new Victory
Loan with a 33.8 rating and 97.2%
of the nation’s listeners.

A few months later all normal
network schedules were cancelled
at the news of the death of Presi-
dent Franklin Delano Roosevelt.
Special programming, unprece-
dented in radio history, was main-
tained during the period of mourn-
ing.

On April 16 President Truman’s
first address to Congress and the
nation at 1:25 p.m. attained a 34.6
rating with 100% of the listening
audience tuned to the new Presi-
dent. The next day, on April 17th,
from 8:30-9 p. m., President Tru-
man attained a 47.4 CAB rating
and 100% of the listening audience
while he gave the country and the
Armed Forces a report on his plans
as President.

On Aug. 9 from 10-10:30 p. m.
President Truman again addressed
the nation, attaining a 44.4 rating
and a 99.2% of the listening audi-
ence for the second highest CAB
rating for Truman, and higher
than any attained by any previous
President in the CAB sample of 81
cities.

The nation in 1945 was brought
by radio to the scene of some of

(Continued on page 42)
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the most notable events in werld
history. ’

Complete reportorial coverage
was given by the networks for the
San Francisco Conference of Na-
tions. On March 7 Comdr. Stassen
addressed the country from the con-
ference 10:30-11 p. m. and attained
a 4.9 CAB rating. A few months
later, June 19, 10-10:30 p. m., Gen.
Eisenhower addressed the nation
from a dinner given in his honor
and attained a 7.4 rating. The
Atomic Age dinner on Nov. 28 at-
tained a 1.8 rating while Governor
Dewey’s Lincoln Day address of
Feb. 8 had a CAB rating of 9.4.

Two Landmarks

Two notable landmarks for the
radio listeners were set in 1945,
when for the first time the open-
ing of the Metropolitan Opera sea-
son, on the night of Nov. 26, was
broadcast complete 8 p. m.-12:07
a. m. This unique commercial broad-
cast gained a 4.2 average rating
for the 8-11 p.m. portion of the
broadcast. Less than a month later
a special tribute to the memory of
Jerome Kern was broadcast 4:30-
5 p.m. on Sunday afternoon and
attained a 10.7 rating. On Qct. 1
for the first time since the begin-
ning of the war the broadcasting
industry, and the average listener

was affected by the changeover
from daylight saving, or its equiva-
lent “War Time” back to “Stand-
ard Time”.

The returning veteran added a
new stimulus to the audience of
sports broadeasts for 1945, and his
return forecast new audience rec-
ords ahead for this type of radio
entertainment.

Listening to the broadcasts of
this year’s World Series baseball
games between the Detroit Tigers
and the Chicage Cubs reached a
new high in listening to a sports
event, as revealed by coincidental
interviewing in the 81 CAB cities.
The peak audience was reached on
Sunday, Oect. 7, when that day’s
game received a rating of 17.9—a
26% increase over the Sunday game
of the series in 1944, which rated
14.2. Sets-in-use for this year’s Sun-
day game were 5.8% higher than
last year.

Listening to the series broadcast
on Saturday, Oct. 6, was 9% over
listening to the corresponding game
in 1944, with a rating of 11.8 as
compared to 10.8 for the same game
in the 1944 contest. Sets-in-use for
this year’s Saturday game were
up 11%.

The Navy-Notre Dame game
Nov. 3 was the highest rated foot-
ball game surveyed in 1945 by CAB
with a 7.8 rating, while the boxing

bout between Cochrane vs. Graz-
iano Aug. 2¢ with a 4.6 rating was
the highest of the 26 rated during
the season. Race-track events were
also recorded regularly by various
national netwerks and the highest
rating attained by any such broad-
cast during 1945 was the Preakness
Race at Pimlico on June 16th,
which rated 2.4.

Short Programs

Again as in 1944 the Esso Re-
porter with an 8.3 attained the
highest rating for nationally broad-
cast live or transeribed “spot” pro-
grams. These programs are non-
network programs individually
spotted in many U. 8. ¢ities and the
CAB reports regularly on the av-
erage rating of such programs. The
second most popular nationally
broadcast ‘“spot’” program was the
Quiz of Two Cities which attained
a 4.9 rating, in December 1945.

In addition the regular network
five-minute program which headed
the category of “five-minute net-
work programs” in 1944 continued
to do so in 1945. This was the Bill
Henry capsule type of news broad-
cast 8:55-9 p. m. on CBS which had
an 8.3 rating as of December 1945.

The Cooperative Analysis of
Broadcasting is the only tripartite,
nonprofit organization measuring
radio program popularity., In 1945

THE FAMILY RADIO AUDIENCE

it continued to expand both its field
of research and the copyrighted in-
formation it offers to members.
The Board of Governors of the
CAB is nominated by the American
Association of Advertising Agen-
cies and the Association of Na-
tional Advertisers and includes rep-
resentatives of the medium of
radio. Its members are: Bernard C.
Duffy, chairman; Robert B. Brown,
vice-chairman and treasurer; Jo-
seph D. Bohan; George H. Gallup;
Edgar Kobak; Mark Woods; Frank
E. Mullen; D. P. Smelser; Frank
Stanton; L. D. Weld; A. W. Leh-
man, president; and George H.
Allen, manager and secretary. In
starting its new program the board
stated that its new expansion was
“an essential . . . stride toward its
eventual goal of rating service rep-
resenting a true cross section of all
American homes, urban and rural,
telephone and non-telephone.”
Years of experimentation have
led the CAB to rely more and more
on the coincidental technique in its
investigations. Many experiments
with various techniques have re-
sulted in the open-minded realiza-
tion that each method carries its
own limitation. For example, CAB
ratings for late-night programs in
the Eastern Time Zone are the re-
sult of the combined use of the day-
(Continued on page 44)
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(Continued from page 42)
part recall and coincidental tech-
niques. All other ratings are pro-
duced by coincidental telephone in-
terviews, producing an average au-
dience rating.

At present, the dialings on which
the CAB bases its ratings exceed
more than 6,500,000 a year. The
sampling is nearly three times the
coincidental quota for CAB reports
released prior to the expansion and
is 60 times as large as the 100,000
used 15 years earlier in 1930 when
it pioneered the first nationwide
radio research ratings.

Interviews are distributed among
81 cities of 50,000 or more in popu-
lation in contrast with a previous
field of 33 cities. By giving each
city-size group its true represen-
tation, the CAB has achieved what
it considers an adequate represen-
tation of the U. S. cities of 50,000
population and up.

A similar adjustment occurred
in the geographic distribution of
the new sample. The basis of the
new distribution was an increase
from four to the nine geographic
areas as defined by the U. S.
Census.

Tripling the dialings has result-
ed, of course, in a similar increase
in the base for rating individual
programs. The nighttime sample
for each half-hour of broadcasting
has been enlarged 160% to 4,020
calls while the quarter-hour day-
time unit, figured as five broadcasts
a week on Monday through Friday,
is now measured by a base 160%
larger than prior to the expansion
or 5,025 calls. Each rating is based
on two weeks of interviewing.

The CAB uses the coincidental
method of investigation. Interview-
ers ask what program and what
station are being listened to at the
time the telephone rang. People
who answer “Don’t know” are in-
cluded in the sample. Homes dialed
and found “busy” on the ’phone
are excluded from the sample. The
investigation periods run continu-
ously through the day for pro-
grams originating locally from 9:00
p.n. to 10:30 p.m. The sampling is
collected at random from the tele-
phone homes in the 81 cities form-
ing the CAB national cross-section.

Ratings three times a year are
now released on network programs
for each of four city-size groups—
for cities 50,000 to 100,000; 100,000
to 500,000; 500,000 to 1,000,000;
1,000,000 and over in population.
Ratings are also released three
times a year for the first time,

Monthly Ranking of the 15 Nighttime Leaders
For the Eight Winter Months—1944-45

For the
Program Period Sept. Ocl.
BobHope......... ...... 1 1 1
Fibber McGee & Molly ... .. 2 5 2
Lux Radio Theatre........ 3 3 [
Walter Winchell. . ... .. o4 2 3
Charlie McCarthy. . . .. 5 3 4
Sealtest Village Store. . . [:3 5 5
Jack Benny........... 7 0 i
Kraft Mus:c Hall. .. .. 8 12 12
Mr. District Attorney .9 6 8
Sereen Guild Players 10 9 1
Eddie Cantor, .. .. 11 . 9
Abbott & Costelto . . 12z o 9
Burns and Allen. . . 18 11 13
‘Take It or Leave It. . . 14 T 13
Hildegarde................ 15 10 0a

Nor. Dee. Jan. Feb, Mar. Apr.
1 1 1 1 1 1
2 2z 2 2 2 2
3 8 3 4 3 3
4 3 5 5 6 8
5 7 4 8 4 7
8 6 6 6 [:3 4
5 3 ki 7 8 11

15 5 9 3 4 6

10 9 9 9 10 5
ki 10 8 11 8 8
9 13 Il 12 18 10

13 I1 12 10 12 12

14 17 13 13 14

o 12 19 21 15 15

23 16 14 26 11 13

Monthly Ranking of the 15 Nighttime Leaders
For the Four Summer Months—1945

Program

Walter Winchell. . .....................o00s

Mr, District Attorney . . . .
Sealtest Village Store. .. .............
Screen Guild Players. . .
Kraft Music Hall. . ....
Lowell Thomas. .......
Take It or Leave It.
People Are Funny. . .
Your Hit Parade
Aldrich Family .
Gabriel Heatter-
Crime Doctor.

C‘;?You Top This

Gabriel Heatter-MWF. ... . ...............

For the

Period* May June July Aug.

1 1 3 1 q

2 K 4 2 1

8 5 5 18 5

4 8 6 4 7

5 ] 9 33 14

[ 16 18 3 2

7 14 9 3 11

8 17 24 6 3

9 18 ki 13

10 15 30 11 9

11 18 28 338 [

12 36 20 .

13 32 20 23 8

14 22 22 18 23

.. 18 24 54 22 4

*Includes only programs broadceast at least three months of the four-month Summer period.

based on seven U. 8. geographic
areas as contrasted to the normal
four geographic areas to which net-
work radio has been accustomed.

Regular Reports

The CAB releases to its members
72 reports a year consisting of 24
program reports; 24 twice-monthly
pocket reports, and 6 large com-
prehensive reports analyzing trends
in program popularity and radio
sets-in-use. Also included are eight
reports a year giving brand identi-
fication ratings on each network
program, and four reports a year
giving the audience c¢omposition
(men, women, and children) lis-
tening to each program.

Ancther innovation are the six
CAB reports a year on the radio
audience in each of the cities it
surveys regularly. The CAB city
Reports reflect the audiences of
approximately 275 stations, and
evaluate the average program popu-
larity of these stations six times
throughout the seasons of the year.
A particular innovation to the local
radio scene is the striet city-by-

city comparability of all of these
local data by time of day, day of
interviewing, and interviewing
method.

Besides adding teletype communi-
cation with its members in 1945
the CAB also added an interpreta-
tive news-letter service, an advance
rating bulletin service, and issued
a CAB Handbook for its members.
A copy of the handbook, giving a
complete description of CAB ac-
tivities, is available on request.

Calendar of Events

(Continued from page 37)
NOVEMBER—Continued

year olds, 1942; Jap envoy, here *‘for
peace”’ received by the President, 1941.

lS—f;snsgreu adopted Standard time in

19—James A. Garfield (20th Pres.), born
:11236;. Lincoln’s Gettysburg Address,

21—North Carolina joined Union, 1789.

22—Pres. Roosevelt and Mr, Churchill met
at Cairo and conferred with Chiang
Kai-Shek prior to meeting at Tehran
with Stalin.

23—Franklin Pierce .(14th Pres.), born
1804 ; SPARS, created 1942.
24—Zachary Taylor (12th Pres.), born

1784,

26—Christmas Seal Campaign, Nov. 25 to
Dee. 25; National Prosperity Week,
Nov. 25 to Dec. 1.

27—Henry Wadsworth Longfellow, bern
1807; Cordell Hull, resigned as Secre-
tary of State. Succeeded by Edward
R. Stettinius Jr., 1944.

28—First U. 8. Government Post Office.
1783; Thanksgiving Day. Since 1941
designated by Congress as fourth
Thursday of the month. House Joint
Resolution No. 4

29—Coffee rationing in effect, 1942; Louisa
May Alcott, author of ‘‘Little Women,"
born 1832

30—Russia invades Finland, 1939; Inven-
tory Limitation Order, in effect 1942;
U. 5. Patent Systems est. 1836; Wins-
ton Churchill, born 1874,

DECEMBER

Flower—Holly, Poingettia; Birthstone—
Turquoise, Ruby, Lapis Lazuli.

1—Nationwide Gasoline Rationing, in ef-
fect 1942,

2--LaGuardia Field (Airpert) at North
Beach, L. I., officially opened 1939,

3—Illinoie admitted to Union, 1818,

4—Roosevelt-Churchill.Stalin  meet at Te-
heran, 1943; Works Projects Adminis-
tration, abolished 1942; Thomas Carlyle,
born 1785.

§—Martin Van Buren (8th Pres.), born
1782; 18th Amendment repealed, 1933.

7-—Japan attacked FPearl Harber, 1941:
Delaware Jjoined Union, 1787; The
Philharmonic Society of New York,
country first professional symphony
orchestra, held first concert 1842.

8—U. S. declared war on Japan, 1941;
Feast of Immaculate Conception; In-
g;rsmtional Golden Rule Week. Dec.

9—First U. S..made locomotive completed
?gzt;wm Point Foundry, New York,

10—Philippines ceded to U. 8.
with Spain, 1898;
Philippines. 1941;
Union. 1817.

11—Germany and Italy declared war on
U. §., 1941; Indiana admitted to Union.
1816; American Federation of Labor.
created 1886.

12—Guam occupied by Japanese, 1941:
Pennsylvania  join Union. 178T:
Washington became permanent seat of
government, 1800; Marconi signaling
of letter “S" across Atlantic—birth of
wireless, 1901

14—Alabama joined Union, 1819.

15—Telegrams of “felicitations”’ banned.
1942; RBill of Rights Day (enforced
1781) ; Federal Income Tax, last pay-
ment.

16—Boston Tea Party,
composer, born 1770

17--John Greenleal Whittier born 1807:
Wilbur Wright's first flight, 1908, Now
rroclrimed as “"Pan American Avia-
tion Day.”

13—New Jersey entered Union,
Hanuvkah (lst day),

21—World's First Cooperative Store, estab-
lished 1844 in Rochdale, England:
Forefathers Day—Landing of Pilgrims
in 16820 (celebrated mostly in New
England).

22—VWinter begins today: Winston Church-
ill arrived in Washington for confer-
ense with Pres. Roosevelt, 1941.

23—Wake Ialand falls, 1941; U. S.-Grest
Britain War Council organized and
first sesslon held in Washington, 1941.

24—Admiral Darlan assassinated, 1842,

25—Christmas Day.

26—Winston Churchill addressed Congress
in the Senate Chamber, 1941,

27—Gen. Giraud replaced Darlan, 1942.

28- Woodrow Wilson (28th Pres.). born
1866 ; Iowa admitted to Union. 1848.
29—Andrew Johnson (17th Pres.. born

1808; Texas admitted to Union. 1845.
30--Alfred E. Smith, four hmeg Governor
of New York. bern 1
31—New Year's Eve.

in Treaty
Japanese land on
Mississippi joined

1778 Beethoven.

1787

BASIC MUTUAL

Washington’s fastest-growing station ...
Washington’s most progressive station ...
Washington’s most economical network station...

A Cowles Station

WOL

“THE VOICE OF WASHINGTON"

Represented nationally by
The Katz Agency, Inc.
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NBC's PARADE of STARS

+ 590 KILOCYCLES
+ SO000 WATTS

Several changes are impending in Omaha broadcasting. The net
result will be more and better programs for all listeners in this area.

WOW congratulates the stations involved and
wishes them unlimited success.

At the same time — now that radio adver-
tising dollars MUST count WOW calls your atten-
tion to the fundamental principle of radio adver-
tising: AUDIENCE is ALL-IMPORTANT.

When you consider the Omaha Market, re-
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Hooper 1945 Radio Audience Analyses

The Impact of Victory on Basic Radio Andience Measurements

By C. E. HOOPER
President, C. E, Hooper, Inc.

THE YEAR 1945 saw the final
entry in wartime radio audience
measurements. In a fitting finale,
both Victory in Europe and Victory
over Japan lifted listening to its
highest peaks since the Declaration
of War on December 8, 1941. It is
s matter of record that history,
swiftly changing, swiftly reported
by radio, draws America to its re-
ceiving sets as inevitably as a
magnet attracts iron filings. And
listening in the news-filled days

which were climaxed by V-E and .

V-J Day are reflected in the Hooper
audience measurements curves with
the sensitivity of a seismograph.

With the good fortune which
favors an extensive interviewing
schedule, we were able (through
routine operations) to obtain for
the industry a complete record of
the radio audience behavior not
only on the two outstanding davs
of the year, but also during the
week preceding each. Interviews
by C. E. Hooper, Inc., are regularly
conducted from the first to the
seventh of the month, in the even-
ing; from the eighth to the four-
teenth of the month, during the
daytime; from the fifteenth to the
twenty-first, again in the evening.
V-E Day fell on May 8th, V-J Day
came on August 14th. On both oc-
casions, Hooper investigators were
on the job, doing their daytime
schedules and it was a simple mat-
ter to notify them to continue tele-
phone interviews until 10:30 pm.

Chart I plots listening by half-
hour periods, from 8:00 am to
10:30 pm on V-E and V-J Day.
The high point on each day is, by
coincidence, identical: 63.1%. This
peak is significantly higher than
that found on D-Day of the previ-
ous year (53.0%) and on the night
of the 1944 elections (56.6%).

At 9:00 am May eighth, Presi-
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Source: Material bagsed in part on Specilal Studies sponsored by CBS and NBC (V-E Day) and CBS (V-J Day).

dent Truman announced to the
nation-wide radio audience the offi-
cial, unconditional surrender of
Germany. The high point in listen-
ing fell naturally between 9:00-
9:30 am. From that time on, listen-

ing steadily “declined” to 22.8% in
mid-afternoon. Evening listening
continued to be abnormally high
for the time of year with an aver-
age of 33.9%.

The climax on V-J Day came at
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7:00 pm August fourteenth. Lis-
tening during the day was gener-
ally above that on V-E Day. But
by 9:00 pm the shargly descending
curve dipped below the figures reg-
istered on May eighth. The war
was over. There were bonfires to
be lit in the streets.

The bars in Chart II are ar-
ranged in chronological order. The
week preceding V-E Day found
evening Sets-in-Use at the high
average level of 32.6% from 6:00-
10:30 pm. (It’s the highest re-
corded index for May evening lis-
tening in the 11-year-old files of C.
E. Hoorer, Inc.) Thé second bar
shows the average level of listening
on V-E Day from 9:00 am to 6:00
pm. The third bar—the average
daytime listening for the balance
of the week—reflects the expected,
post-climacti¢ slump. The decline
is purely relative. That index of
17.0% is higher than any davtime
figure recorded since February,
1942,

Chart III graphically portrays
listening conditions surrounding
V-J Day. The first bar indicates
the level of daytime listening the
week of August 8-14th. Interview-
ing that week coincided with start-
ling developments: The atomie
bomb, Russian entry into the War,
and Japanese surrender negotia-
tions. (The phenomenally high
listening on the fourteenth boosted

(Continued on page 48)
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P Direct Result
of a Radio Program

ESTERDAY this woman listened to the radio. Qut
Yof the air came drama, and humor, and music.
And then, at a moment when entertainment of the
highest calibre had lessened any possible sales resis-
tance, she heard a message from the sponsor of the
program. Yesterday a radio program did a job.
Yesterday a sale was born. Today that sale has
become a reality.

That is the way radio works. That is the way it

has been working for more than twenty-five years. DIRECT ROUTE TO
And that is the way WTIC has become such a SALES IN
dominant sales medium in the wealthy Southern y

New England market. Sauthenn Hew England

If you sell a food product—or any product, for
that matter, in Southern New England, remember

Ik Travelers Broodeasting Servica Corporarion

that this territory has a per capita spendable income billited with N3
more than 609, higher than the average for the snd Hew England Regional Hetwark
entire United States. Remember too, that for quick Regreseited by WEED & COMPAMT,
and lasting acceptance of that product the friendly Baifen, [kivage

ngisio and Agllpweed

and familiar voice of WTIC is this region’s most
influential medium.
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the week’s average to the highest
point ever recorded during daytime
interviewing). The second bar
shows listening activity from 6:00-
10:30 on the evening of V-J Day
itself. The third bar, almost ex-
actly half the height of the second,
represents average evening listen-
ing in the next seven days. The
evening Sets-in-Use index of 21.4%
is the highest reported figure for
August evening listening in the
Hooper records.

Basic Factors

By no means the least significant
characteristic of these figures
which measure the listening activ-
ity of the radio audience when Vic-
tory came, is the fact that they
were obtained in the course of our
normal operations. There was
nothing “special” in the way of
techniques or instructions. The
figures are thus entirely compar-
able with other audience data con-
tinuously gathered since 1934, us-
ing the telephone coincidental
method. Hooper interviewers in
32 large cities, in which each of
the four major networks has a
local outlet, call homes continu-
ously while programs are broadcast
and ask the following:

1. Were you listening to your

radio just now?

2. To what program were you

listening ?

3. Over what station is that

program coming?

4. What advertiser

that program?

The mere fact of answering the
telephone provides basic data for
the radio industry. It permits the
measurement of the “Available
Audience”—the percent of the
population at home and awake at a
given time. The answer to the

puts on

CHART IV
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Use”—the percent of homes listen-
ing to the radio at a given time.
The trends of “Available Audience”
and “Sets-in-Use” for evening pe-
riods are shown in Charts IV and V.

The impact of Victory on the
Available Audience is graphically
shown by the convulsive dip and
recovery in August and September

that had made itself strengly mani-
fest by 1943. The withdrawal of
people from their homes into the
services, and night shifts in war
plants made steady inroads into
the potential available to radio.
From January until August, the
1945 curve crosses and recrosses
the 1944 curve—and remains con-

first question vields another funda-  (Chart IV), The vear started with sistently below the 1943 level.
mental measurement, “Sets-in- a continuation of a downward trend Wednesday, August fifteenth
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saw the end of gas rationing. And
in the week of August 15-21st,
the index dropped to 68.4%-—the
lowest figure recorded in any even-
ing interviewing week. A gas-
starved Anlerica was back at the
wheel. The spurt in motoring saw
an immediate increase in the auto-
accident rate, quickly followed by
warning publicity, and a reminder
that the tire shortage would con-
tinue. The driving spree came to
a jolting stop. Two weeks later
the index was within two-tenths of
a point of the 1944 figrure, and has
been rising steadily since.

The end of the war has released
two forces which influence <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>