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WGAL-TV, one of America’s Pio- :
neer Television Stations, heralds a -~
tremendous new selling era with
‘color, with super pdwer (316,000
watts), with vast, new prqsi')erous %

~ territory!

| STEINMAN STATION
2 3 ] 6 '0 0 0 W A T T S ’ i : *  Clair McCollough, Pres. :
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As you read this page, work proceeds day and night
on the new KMBC-TV tower ‘and RCA transmitter
installation in Konsos Cny These new facilities make
Channel 9 the undispy
the Heart of Amenco “fhe predicted 0.1 mv/m cov-

ANg E

-

-Fﬂ

BIG TOP TV station in

Ter goes up
in Kansas,, Sity—

l,O_Z?—"fbor tower . . . . 316,000-watts power

Kansas City television market by thousan

i

additional TV homes.

MARYVILLE

8 LAWRENCE

1 OTTAWA

KANSAS
MISSOURI

predicted

. 0.IMVY/M contours

ST. JOSEPH

KM8C.Tv
KANSAS CITY

WARRENSBURG ¢

4 HARRISONVILLE

CLINTON o

» BUTLER

-
NEVYADA

|G gest power
TOPmosf tower

With its tall tower and full power,
KMBC-TV "brings an entirely new
value to television advertising in the
Heart of America. No other Kansas
City station gives you the unbeatakle
advantage of mass coverage plus the
audience-holding programmmg of
CBS-TV ... the nation’s leading net-
work . . . combined with KMBC-TV’s
own great local shows.

Get on the CHANNEL 9 . Q s
Bandwagon NOW ! o

Contact KMBC-TV or
your Free & Peters
Colonel for choice
availabilities.

SEDALIA fe
)

//: / /

® WARSAW

FREE & PETERS, INC.
National Representatives

| . . and in Radio it's KMBC, Kg;nshs City, Missouri

Basic Affiliate

ONE OF AMERICA’S GREATEST BROADCASTING INSTI-
TUTIONS—Here Channel 9 (and Radio Stations KMBC-KFRM)
originate some of the most ambitious’local programming seen
and heard in the Heart of America. TV facilities include 15-set
TV studios, a 2600-seat theater, both RCA and Dumont studio
camera chains, RCA film cameras, telops, telejectors, film pro-
jectors, rear-vision slide projector, spacious client viewing room
and two complete sets of remote equipment. Color telecasts can
be handled from the new RCA 316,000-watt transmitter.

KMBC-TYV

The BIG TOP Station in the Heart of America

John T. Schilling,

Yice President ond Generol Manoger

Don Davis,

Vice President

George Higgins,
Vice President and Soles Manoger

erage map, prepared by A. Earl Cullum, Jr, con
sulting engineer, shows how KMBC-TV increases the

ds of

KFRM fur 1|1e Siate of Kuns‘
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Foreword

MARKET information in this volume is shown
for individual stations, for states and for coun-
ties. Market data for stations were provided by
the stations themselves and appear throughout
the station directory. State market indicators
and county market data appear at the beginning
of each state listing in the station directory.
For sources of state and county data see below.

‘State Market Indicators

Statistics for the State Market Indicators
were compiled from the following sources:

Total Population: Current Population Re-
ports, based on July 1, 1953, mid-year esti-
mates, by the Bureau of the Census.

Total Families: 1950 Census, Bureau of the
Census. Figures as of April 1, 1950.

Total Urban Population: Same.

Total Rural Nonfarm Population: Same.

Total Farm Population: Same.

Employed in Nonagricultural Establish-
ments: Dept. of Labor. Figures as of April 1954
(not available for all states).

Employed in Mining: Dept. of Labor. (Fig-
ures not available for all states.)

Employed in Manufacturing: Same.

Employed in Transportation & Public Utili-
ties: Same.

Employed in Finance, Insurance & Real
Estate: Same.

Employed in Wholesale & Retail Trade:
Same.

Employed in Service & Miscellaneous: Same.

Employed in Government Service: Same.

Employed in Agriculture: 1950 Census, Bu-
reau of the Census.

Retail Sales: Sales Management Survey of
Buying Power.

Bank Assets:
Corp.

Bank Deposits: Same.

Major Income Sources: Dept. of Commerce
Survey of Current Business, August 1953.

Total Income Payments: Dept. of Com-
merce, Office of Business Economics, Survey
of Current Business, August 1953. Income
includes wages and salaries, income from prop-
erties, dividends, interest etc.

Per Capita Income, 1952, Dept. of Com-
merce, Office of Business Economics, Survey
of Current Business.

Total Internal Revenue Collections: Treas-
ury Dept., Bureau of Internal Revenue.

Average Weekly Earnings of Manufacturing
Workers: Dept. of Labor, Bureau of Labor
Statistics.

Cash Receipts From Farm Marketing, 1953:
Dept. of Agriculture, Bureau of Agricultural
Economics.

Government Payments to Farmers: Same.

Value of Mineral Production, 1951: Bureau
of Mines.

Total New Construction in 1952: Dept. of
Commerce, National Production Authority.
(Not available for all states.)

New Private Construction: Same.
New Public Construction: Same.

Motor Vehicle Registration, 1953: Dept. of
Commerce, Bureau of Public Roads.

Number of Telephones, Jan. 1954: Fed-

Federal Deposit Insurance

eral Communications Commission, (Source:
AT&T).

Number of Electrical Connections, Jan. 1954:
Edison Electric Institute.

Number of Gas Utilities Connections, 1953:
American Gas Assn.

County Market Data

Statistics for the county market information
were compiled from the following sources:

Population: 1950 Census, Bureau of the
Census.

Retail Sales: Sales Management Survey of
Buying Power. Copyright 1954; further re-
production unlicensed.

Drug Sales: Same.
Food Sales: Same.

Tv Sets in County Table: CBS Television
Research.

Per cent tv: Same.

A:'bbreviaﬁon of Titles

Administrative Assistant—Admin. Asst.

Advertising Promotion Director—Adv. Prom. Dir.

Assistant Chief Engineer—Asst. Ch. Eng.

Assistant Commercial Manager—Asst. Com. Mgr.

Assistant General Manager—Asst. Gen. Mgr.

Assistant Program Director—Asst. Prog. Dir.

Assistant to President—Asst. to Pres.

Assistant Secretary—Asst. Secy.

Business Manager—Bus, Mgr.

Chairman of the Board—Chmn. of Bd.

Chief Bookkeeper—Ch. Bkpr.

Chief Engineer—Ch. Eng.

Co-Engineer—Co-Eng.

Co-Owner—Co-Own.

Commercial Manager—Com. Mgr.

CoMmmercial Production Manager—Com. Prod.
gr.

Comptroller—Comp.

Controller—Cont.

Director—Dir.

Director of Engineering—Eng. Dir.

Director of Operation—Opr. Dir,

Educational—Educ.

Executive Officer—Exec. Off.

Executive Owner—Exec. Own.

Executive Producer—Exec. Prod.

Executive Vice President—Exec. Vice Pres.

Facility Director—Fac. Dir.

Film Director—Film Dir.

Film Buyer—Film Buy.

General Manager—Gen. Mgr.

General Sales Manager—Gen. Sls, Mgr.

Local Sales Manager—Loc. Sls, Mgr.

Manager—Mgr.

Manager of Tv Operations—Tv Oper. Mgr.

Managing Director—Mgng. Dir

Merchandising Director—Merc. Dir.

National—Nat.

National Commercial Manager—Nat. Com. Mgr.

News Director—News Dir

Office Manager—Off. Mgr.

Owner—QOwn.

Partner—Ptnr.

President—Pres. -

Production Coordinator—Prod. Coor.

Production Director—Prod. Dir

Production Manager—Prod. Mgr.

Program Supervisor—Prog. Sup.

Promotion Director—Prom. Dir.

Promcotion Manager—Prom. Mgr.

Public Affairs Director—Pub. Aff. Dir.

Public Relations Director—Pub. Rel. Dir.

Publicity Director—Publ. Dir

Regional Manager—Reg. Mgr.

Representative—Rep.

Resident Manager—Res. Mgr.

Sales Director—Sls. Dir.

Sales Manager—Sls., Mgr.

Secretary-Treasurer—Secy.~-Treas.

Service—Ser.

Special Events Director—Sp. Eve. Dir.

Sports Director—Sports Dir.

Station Director—Sta. Dir.

Station Engineer—Sta. Eng.

Station Manager—Sta. Mgr.

Station Supervisor—Sta. Sup.

Supervising Engineer—Sup. Eng.

Technical Director—Tech. Dir.

Traffic Manager—Traffic Mgr.

Transmitter Supervisor—Trans. Sup.

Treasurer—Treas.

Vice President—Vice Pres.

‘Women’s Director—Women’s Dir.
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ISSUE

Executive and Publication Headquarters
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Telephone: Metropolitan 8-1022

Sol Taishoff, Editor and Publisher

EDITORIAL

Edwin H. James, Managing Editor; Rufus
Crater (New York), J. Frank Beatty, Bruce
Robertson, Senior Editors; Fred Fitzgerald,
News Editor; David Glickman, Special Projects
Editor; Earl B. Abrams, Lawrence Christopher,
Associate Editors; Don West,. Assistant News
Editor; Harold Hopkins, Assistant Editor;
Patricia Kielty, Special Issues; Ray Ahearn,
Jonah Gitlitz, Louis Rosenman, Peter Pence,
Staff Writers; Kathryn Ann Fisher, Joan Shee-
han, Audrey Cappella, Editorial Assistants;
Gladys L. Hall, Secretary to the Publisher.

BUSINESS

Maury Long, Vice President and General Man-
ager; Ed Sellers, Southern Sales Manager;
George L. Dant, Advertising Production Man-
ager; Harry Stevens, Classified Advertising
Manager; Eleanor Schadi, Fred Reidy, Wilson
D. McCarthy; B. T. Taishoff, Treasurer; Irving
C. Miller, Auditor and Office Manager; Eunice
Weston, Assistant Auditor.

Duane McKenna, Art and Layout.

CIRCULATION & READERS’ SERVICE
John P. Cosgrove, Manager; Robert Deacon,
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Connell, William Phillips.
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Florence Small, Agency Editor; David Berlyn,
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John Osbon, News Editor

HOLLYWOOD
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Ann Thomas, Tv Film Editor.
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James Montagnes.

SUBSCRIPTION INFORMATION
Annual subscription for 52 weekly issves: $7.00. Annual
subseription including BROADCASTING Yearbook (534
issue): $9.00, or TELECASTING Yearbook (54th issue):
$9.00. Annual subscription to BROADCASTING « TELE-
CASTING, including 54 issues: $11.00. Add $1.00 per
year for Canadian and foreign postage. Regular issuves:
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BROADCASTING* Magazine was founded in 1931
by Broadcasting Publications Inc., using the title
BROADCASTING*—The News Magazine of the
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*Reg. U. S. Patent Office :
Copyright 1954 by Broadcasting Publications Inc.
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WAY YOU LOOK AT IT

— zm&%z/,/

By now, we’ve had the opportunity to work
with and test Color TV in many situations—on

network shows and spots, live and on film.

The colors are beautiful. The clients

are pleased. So it’s no wonder we’re tickled

a television pink.

Naturally, we can’t resist trying something new

with color every day . . . or learning something
new. But commercial Color TV is no longer some-

where over the rainbow. It’s practically here.

And no matter how you look at it—as a viewer,

J

)

performer or sponsor—it’s wonderful!

BBDO

Batten, Barton, Durstine & Osborn, Inc.
- Advertising

il
,@ (R

NEW YORK '+ BOSTON ¢« BUFFALO ¢ CHICAGO » CLEVELAND ¢« PITTSBURGH « MINNEAPOLIS
SAN FRANCISCO + HOLLYWOOD - LOS ANGELES + DETROIT =+ DALLAS <+ ATLANTA

BROADCASTING @ TELECASTING
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what do FAMILIES in...

have in COMMON?
THEY ALL WATCH A MEREDITH"
TV STATION!

Yes, Meredith* Stations in these four important markets provide television service

for hundreds of thousands of set owners. You can reach each of these large
markets most effectively, most economically on a Meredith* TV Station.

Meredith' Jelevwcscon Stations

KCMO-TV + KPHO-TV +« WHEN-TV - WOW-TV

KANSAS CITY, MO. PHOENIX, ARIZ. SYRACUSE, N.Y. OMAHA, NEBR.
KCMO-TV, WHEN-TV & KPHO-TV represented by The Katz Agency. WOW-TY represented by Blair-TV, Inc.

N Successful o

* Meredith Television Stations are Affiliated with Bel/ler Hﬂmes and Par]nl ng

and Gardens

BROADCASTING ® TELECASTING 1954 TELECASTING Yearbook-Marketbook ® Page §
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What is the hottest

TV agency today?”
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* . .
for information call...

2
£

BOSTON
Liberty 2-7382-3

2
£

HOUSTON
L¥nchburg 4191

LOS ANGELES
MuUtual 1181

2

MONTREAL
Glenview 6121

b

SAN JUAN
San Juan 2-5379 2-1097

CLEVELAND
CHerry 1-3490

LOUISVILLE
WAbash 4317

PORTLAND
ATwater 4305

BUENOS AIRES
Buenos Aires 31-9501

=

MEXICO CITY
Mexico City 10-26-81

£

NEW YORK
JUdson 6-3400

b
&

DETROIT
WOodward 2.9792

%
;

CHICAGO
WEbster 9-3701

o

HOLLYWOQOD
HOliywood 4-8268

= =

RIO DE JANEIRO
Rlio de Janeiro 42-4050

&
£

CARACAS
Caracas 53-638 59-875
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DALLAS
PRospect 5898

SAN FRANCISCO
DOuglas 2-5560

2

TORONTO
WAlnut 2-2133

SAC PAULO
Sao Pauio 6-6308

HAVANA
Havana F-6655
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rican Society o

entertainment
which has s nological changes—not
only survived, but has increased and expanded —is
Music! It has remained a basic requirement for all
phases of show business. For a good song always is
good entertainment!

ASCAP—entering its forty-first year—is justly
proud of the repertory of its more than 3,000 song-
writers: and composers. ASCAP also is proud of its
many years of service to its licensees, and pledges
itself to a continuation of making available to the
entertainment world the best in music.

1

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS

575 MADISON AVENUE, NEW YORK 22, N.Y.
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NOTE: Each “3-tube” camera
you add only multiplies the
already complex task of color
registration.

GEs Ught wewghtl
cameiia, aéed&grm
poirds up flopibly
edhaor in The



www.americanradiohistory.com

&= ANTENNA
CHROMACODER TRANSMITTER

G-E CAMERAS — W o |e= o

LIVE
PROGRAM — S o e 1

HOME
RECEIVER

i

i S

— Excelloni coborcailng nesulis fuam oithor,
Ayslom, but Chromacodon, in ixed. bocalion,, hamales
nog Taluon for all camonad im ds 4yslom, and, duch,

odjuslmords ane. Alable. See. 3547 for thon

...&

G-E'1 '&‘;66” mzz:s

ane, Wﬁé)&, nuw/b“ 3
canyb&'wﬂaﬁ ian 3Tabe .
Tgpes...much easion To operile

I\\.
b
%
Ry

. -
\:'\. X l L \ 1 L J
ONINITIAL COST Ak our lacal representative for an in-
person presentation of this realistic pro-
2 new G-E cameras . . . . up to $40,000 ‘Call the G-E d o
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REPRESENTING VHF TELEVISION STATIONS:

EASTERN VHF CHANNEL PRIMARY
WBZ-TV Boston 4 [ ]: T

WPIX New York ] IND
WPTZ Philadelphia NBC
WCSC-TV Charleston, S. C. “ CBS
WIS-TY Columbia, S. C. NBC .
WwWTV) Miami CBS

CENTRAL
WHO-TVY Des Moines
WOC-TY Davenport
WDSM-TV Duluth — Superior
WDAY-TV Fargo
WBAP-TY Fort Worth — Dallas
KMBC-TV Kansas City
WCCO-TV Minneapolis — St. Paul

WESTERN ;
KBOI _ Boise — Meridian
KBTV Denver
KGMB-TVY Honolulu
KRON-TY San Francisco

NBC
NBC
CBS
NBC
ABC-NBC
CcBS
CBS

Fowocoog

CBS
ABC
CBS
NBC

FOON

REE & PET ‘RS
INC.

Proneer Station Represem‘atz’ves Sznce 1932

FOR LATEST INFORMATION, CALL
NEW YORK CHICAGO DETROIT

444 Madison Ave. 230 N. Michigan Ave. Penobscot Bldg.
Plaza 1-2700 Franklin 2-6373 Woodward 1-4255
ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO
Glenn Bldg. 406 W. Seventh St. 6331 Hollywood Blvd. Russ Building
Main 5667 Fortune 3349 Hollywood 9-2151 Sutter 1-3798
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TV GROWTH CONTINUES
AS COLOR BEGINS BOOM

Number of television stations nearly doubles within 12-month period.
Addition of colorcasting promises to accelerate expansion. Pro-
duction of video receivers reaches 33% million though rate is below

1953 level.

AMERICAN television, now selling time at
the rate of a half-billion dollars a year, con-
tinues to grow at a pace that promises to
take it into the ranks of billion-dollar in-
dustries before many years have passed,
with arrival of color expected to speed the
process.

This dynamic young entrant in the media
field is expanding at the pace long dreamed
of by the courageous entrepreneurs who in-
vested vast sums in postwar stations, net-
work projects and equipment development.

Perhaps no single element more clearly
demonstrates the dynamics of television’s
growth than this simple statistical compari-
son: Tv stations on air, summer of 1953—
212; tv stations on air, summer of 1954—
393,

Casualties are inevitable in this fast-
growing art. Sixteen commercial stations
have suspended operation while retaining
their construction permits. Of these, 15 were
uhf stations. Several others found the uhf
going extremely rough and surrendered their
permits to the FCC after shutting down their
transmitters and studios.

In late summer television became the cen-
ter of Congressional attention as a Senate
inquiry loomed into details of network
operation with special attention to the spe-
cial problems of uhf stations. Television,
too, held legislative interest as industry
groups asserted their right to cover Congres-
sional hearings on an equal basis with news-
papers, still photographers and newsreels.
This fight to break down discriminatory
tactics against the visual medium appeared
to be drawing wide support.

Latest FCC figures show that 559 com-
mercial tv stations have been authorized
since July 11, 1952, when the long freeze on
grants came to an end. Of these, 251 are
commercial vhf and 308 commercial uhf sta-
tions. A total of 1,241 applications for com-
mercial tv stations have been filed since the
freeze ended. Of these 715 are vhf and 526
ubhf applications.

While only two or three color productions
per week were shown last season, a stepped-
up pace reflects the increased circulation
of color receivers and the flow of color sets
from factory production lines.

As of July 1, about 8,000 color sets had

BROADCASTING ® TELECASTING

been manufactured but a substantial share

of these went into floor stocks, test opera- .

tions and demonstration use. By Nov. 1,
when the network season is well under way,
another 25,000 sets will have been manu-
factured and the total by Jan. 1 should reach
50,000.

High cost, talk of larger tubes and paucity
of programs have combined to deter public
purchase of sets. As the color art emerges
from the purely experimental stage and the
price moves downward from $1,000 toward
the $500-$600 bracket, sets will be entering
homes and an active public demand for this
newest miracle of American industry can be
anticipated.

NBC-TV was serving 50-odd stations with
color at mid-summer and the number will
near 100 by year-end as relay facilities are
converted by AT&T, according to the fore-
cast of Sylvester L. Weaver Jr., NBC presi-
dent. The network has scheduled two-score
“spectaculars” plus other live commercial
programs, plus scenes on Today and Home.
Typifying sponsor interest was the sellout of
spectaculars, with the. list of sponsors in-
cluding Hazel Bishop, Sunbeam, Reynolds
Metals, Oldsmobile, Ford and RCA.

500 Color Shows

In all, about 500 colorcasts will be car-
ried this season, with 12 to 15 hours weekly
during the autumn. Seventy-eight per cent
of the nation’s tv homes will be within reach
of a color signal, according to NBC.

CBS-TV has prepared a list of 50 major
color productions starting Aug. 22 and run-
ning to the first week in March. The net-
work’s colorcasts will be sponsored by major
advertisers. The schedule includes such
productions as Toast of the Town, Life With
Father, Meet Millie, What's My Line, Jane
Froman Show, Chrysler Show, Red Skelton
Show, Garry. Moore Show, The Best of
Broadway, Jackie Gleason Show and Arthur
Godfrey Time, to mention a few,

As to production costs CBS-TV, for ex-
ample, estimates the increase for color will
average 10% over black-and-white, ranging
from 5% to 20%. The network has three
color studios from which it plans to serve 60
or more affiliates with colorcasts. Cost-per-
thousand is expected to run $2.54 as com-
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pared to $2.31 for each 1,000 reached by
black-and-white. Rehearsals add an average
$2,400 to the cost of a half-hour program.

All this development in the color art has
cost money—important money, judging by
an RCA compilation. At least $25 million
is known to have been spent directly on color
research by RCA, plus another $15 million
by NBC, its subsidiary. Figures have not
been compiled on total cost of network studio
facilities for colorcasts, let alone equipment
costs at individual stations.

Color’s potential was emphasized as mili-
tary officials staged a mid-summer demon-
stration of its importance and as AT&T in-
formed the FCC it has 20,000 channel miles
of color tv facilities ready to serve 47 cities.
The total is to be doubled—40,000 channel
miles serving 94 cities—by Jan. 1, 1955.

(For text of FCC report and order ap-
proving compatible color television see BoT,
Dec. 21, 1953.)

As of Aug. 1 the nation’s tv factories had
turned out a grand total of 33,440,000 sets
of all kinds since World War II. By the end
of 1954 the total is expected to pass 35,-
700,000. While tv set production at fac-
tories was running roughly 25% below 1953,
according to Radio-Electronics-Tv Mfrs.
Assn,, it still is around 20% higher than was
the case in 1952, °

Cold economic facts faced both vhf and
uhf post-freeze stations, though the latter
were hardest hit in the attempt to develop
audience and advertising income. During
the first part of 1954, 33 vhf stations re-
ported a profit for the January-March quar-
ter compared to 13 uhf stations, according
to FCC data. The figures were based on
usable data from 88 vhf and 87 uhf outlets.

During the same quarter 22 vhf and 45
uhf stations reported continuing substantial
losses in each of the three months, with 12
vhf and 11 uhf stations approaching the
break-even point on a monthly basis. Twenty
vhf and 10 uhf stations had profits in one or
two months of the quarter.

The FCC reveriue figures for the first
quarter of 1954 show income of the new
post-freeze vhf stations running well ahead
of average uhf figures. Of 87 post-freeze
vhf stations, revenues per month averaged
$32,392 compared to expenses of $32,537,
or a loss of $145. On the other hand, the
79 uhf stations reporting to FCC had aver-
age monthly revenues of only $20,343, with
expenses of $27,530. This left the uhf out-
lets with an average monthly loss of $7,187.
In the case of both vhf and uhf stations the
average age was nine months, indicating that
vhf stations approach the break-even point
much more rapidly than those in the uhf
band.

Only 13 of the 79 uhf post-freeze stations
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showed a profit during the first quarter of
1954 whereas 33 vhf outlets had entered the
profit stage with 54 showing losses in their
early months. The loss ratios ran on a
rather uniform pattern through the various
size markets in which the vhf and uhf sta-
tions were located.

Original cost of tv broadcast property
continued high during 1953, according to
the FCC. Of 109 post-freeze vhf outlets,
total cost of property was $40,997,674, an
average of $376,125 per station. Cost
figures ran somewhat lower for post-freeze
uhf stations, totaling $30,049,270 for 100
stations, an average of $300,493. The bulk
of this cost ranged between $100,000 and
$500,000. Only two vhf and one uhf sta-
tion were beneath $100,000. Three vhf sta-
tions exceeded $1 million, with no uhf prop-
erty exceeding $800,000.

In the case of pre-freeze stations, FCC
found that 26 had income (before federal
income tax) of over $1.5 million; 13 be-
tween $1 million and $1.5 million; 26 be-
tween $600,000-$1 million; 17 between
$400,000-$600,000; 16 between $200,000-
$400,000; five between $100,000-$200,000;
seven under $100,000. Median income was
$654,000.

Profit and Loss

Four pre-freeze stations suffered losses in
the $400,000-$800,000 revenue group; one
in $200,000-$400,000 group; three in $100,-
000-$200,000 group; three in less-than-$100,-
000 group.

FCC reported that four uhf markets hav-
ing one or more vhf signals available had
90% or more of tv homes with uhf recep-
tion, with seven markets showing 81-90%,
four 71-80%, five 61-70% and six 51-60%.
The data were based on CBS-TV and Ameri-
can Research Bureau findings.

Using the week of March 14-20, 1954 as
a statistical base, FCC found that 33 profit-
earning vhf stations carried an average of 32
hours of network programming per week
whereas 54 vhf stations reporting losses
averaged 13 hours of network programs per
week. In the case of uhf, 13 stations in the
profit class averaged 30 hours of network
programs per week and 66 uhf stations re-
porting losses averaged only 15 network
hours per week.

Network Business

Business was good at national tv networks
in the first half of 1954, gross time sales total-
ing $149,984,469, or 42.9% above the same
period in 1953, according to Publishers In-
formation Bureau compilations. June tv
time sales, compiled on the gross formula,
totaled $24,507,223 compared to $17,166,-
481 in the same 1953 month, an increase
of 43%.

That’s the status of television in late sum-
mer, 1954. Never in history has a mass in-
dustry developed so swiftly in the United
States, and the growth has only started. Even
before tv reaches full nationwide coverage
its spectacular career will feel the added
impetus of color. A lot has happened since
Feb. 25, 1928, the day Jenkins Labs. re-
ceived the first tv permit for its W3XE in
suburban Washington, D. C. A lot more
will happen in the next quarter-century.

NETWORK STATIONS EQUIPPED
TO HANDLE COLOR PROGRAMS

NBC-TV

STATIONS available for colorcasting on NBC-TV interconnected network as of Aug 1,
1954 (list supplied by NBC-TV):

WSB-TV Atlanta
WBAL-TV Baltimore
WABT Birmingham
WTTYV Bloomington, Ind.*
WBZ-TV Boston

-WNBQ Chicago

WLWT Cincinnati
WNBK Cleveland
WLWC Columbus
WFAA-TV Dallas
WOC-TV Davenport
WLWD Dayton
KOA-TV Denver
WWI-TV Detroit
WBAP-TV Ft. Worth
KMI-TV Fresno*
WOOD-TV Grand Rapids*

WTPA Harrisburg*
KPRC-TV Houston
WSAZ-TV Huntington
WLBT Jackson, Miss.
WIAC-TV Johnstown
WDAF-TV Kansas City
WGAL-TV Lancaster
KNBH Los Angeles
WAVE-TV Louisville*
WMCT Memphis
WTMI-TV Milwaukee
WSM-TV Nashville*
WNHC-TV New Haven
WDSU-TV New Orleans
WNBT New York
WKY-TV Oklahoma City
WOW-TV Omaha

Additional NBC-TV stations to be available by Sept. 1:

WGR-TV Buffalo
WHO-TV Des Moines
WVEC-TV Hampton
WEEK-TV Peoria

WCSH-TV Portland, Me.
KPTV Portland, Ore.
WTVR Richmond
WSLS-TV Roanoke

Additional NBC-TV stations to be available by Oct. 1:

WLEV-TV Bethlehem
WICU Erie

WTVI Miami**
KFSD-TV San Diego

Additional NBC-TV station to be available by Nov. 1:

WKIG-TV Fort Wayne, Ind.

Additional NBC-TV station to be available by Jan. 1:

WIS-TV Columbia, S. C.

Additional NBC-TV station to be available by Feb. 1:

KHQ-TV Spokane, Wash.

#*Connection scheduled

**QOrdered by other networks.

CBS-TV

WPTZ Philadelphia
WIJIAR-TV Providence
KDYL-TV Salt Lake City
WOAI-TV San Antonio
KRON-TV San Francisco
WRGB Schenectady
WSYR-TV Syracuse
KSD-TV St. Louis
KSTP-TV St. Paul
WKTV Utica

WNBW Washington
WBRE-TV Wilkes Barre
WDEL-TV Wilmington
WSJS-TV Winston-Salem
WFMI-TV Youngstown

KOMO-TV Seattle
WTRF-TV Wheeling
WBTYV Charlotte**
WMBR-TV Jacksonville* *

WWLP Springfield, Mass.

Stations to be equipped to carry CBS-TV colorcasts by Jan. 1 1955 (list supplied by

CBS-TV):

WOI-TV Ames, Ia.

WAGA-TV Atlanta

KTBC-TV Austin, Texas

WMAR-TV Baltimore

WNBF-TV Binghamton,
N. Y.

WBRC-TV Birmingham

WNAC-TV Boston

WBEN-TV Buffalo

WMT-TV Cedar Rapids, Ia.

WCIA-TV Champaign, 11l.

WCHS-TV Charleston, W.
Va.

WBTYV Charlotte, N. C.

WBBM-TV Chicago

WKRC-TV Cincinnati

WEWS Cleveland

WNOK-TV Columbia, S. C.

WBNS-TV Columbus

KRLD-TV Dallas

WHIO-TV Dayton, Ohio

KLZ-TV Denver

WIBK-TV Detroit

WSEE-TYV Erie, Pa.

KMI-TV, KJEO Fresno,
Calif.

KGUL-TV Galveston-
Houston

WOOD-TV Grand Rapids,
Mich.

WHP-TV Harrisburg, Pa.

WEHT Henderson, Nev.

KTVH Hutchison-Wichita

WFBM-TV Indianapolis

WITV Jackson, Miss.

WMBR-TV Jacksonville,
Fla.

WIAC-TV Johnstown, Pa.

WKZO-TV Kalamazoo,
Mich.

KMBC-TV Kansas City

WTSK-TV Knoxville, Tenn.

KNXT Los Angeles
WHAS-TV Louisville
KDUB-TV Lubbock, Texas
WLVA-TV Lynchburg, Va.
WMAZ-TV Macon, Ga.
WTV] Miami

WCAN-TV Milwaukee, Wis.

KNOE-TV Monroe, La.
WCCO-TV Minneapolis
WLAC-TV Nashville
WKNB-TV New Britain,
Conn.
WNHC-TV New Haven,
Conn.
WDSU-TV New Orleans
WCBS-TV New York
WTAR-TV Norfolk, Va.
KWTYV Oklahoma City
KMTYV Omaha, Neb.
WEEK-TV Peoria, 11l.

WCAU-TV Philadelphia
KPHO-TV Phoenix, Ariz.
KATV Pine Bluff, Ark.
WGAN-TV Portland, Me.
KOIN-TV Portland, Ore.
WIAR-TV Providence, R. I.
WNAO-TV Raleigh, N. C.
WTVR Richmond, Va.
WHEC-TV, WVET-TV
Rochester
WHBV WHBF-TV Rock
Island, HI.
WKNX-TV Saginaw, Mich.
KSL-TV Salt Lake City
KGBS-TV San Antonio
KFMB-TV San Diego
KPIX San Francisco
WRGB Schenectady, N.Y.
KVTV Sioux City, Ia.
WSBT-TV South Bend, Ind.
KTTS-TV Springfield, Mo.
KWK-TV St. Louis
WHEN-TV Syracuse, N. Y.
KTNT-TV Tacoma-Seattle
WTHI-TV Terre Haute, Ind.
WSPD-TV Toledo
KOTV Tulsa, Okla.
WKTV Utica, N. Y.
WTOP-TV Washington
WKBN-TV Youngstown
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CHILDREN IN THE TV HOME
ARE KEY TO TOTAL VIEWING

The director of American Research Bureau Inc., in a special report
for this publication, describes why the post-war baby boom has

been o blessing for television.

by James W. Seiler

CHILDREN cry for it—television, that is.

And where the youngsters’ demands are
heard and heeded, the family is apt to
spend more hours in front of the lighted
screen than in homes where only adults are
viewers.

The definite impact of children on tele-
vision viewing habits of households is shown
vividly in a national survey completed re-
cently by the American Research Bureau
Inc.

America’s post-war boom in babies and
the continuing high birth rate are having
a profound effect in establishing the coun-
try’s loyalty to television as a medium of
entertainment, the ARB national sampling
shows. The results of the study will prove
especially significant to advertisers intent on
finding the most effective medium for reach-
ing both children and parents.

- In the course of a national diary survey,
distributed throughout the U. S. and re-
flecting mid-winter viewing habits this
year, ARB divided the television audience
into four groups: households of one or two
adults only, households with three or more
adults, homes with adults and children six
years of age or older, and homes with adults
and children under six years of age.

All Hours Affected

When children are present in a home,
there is a marked increase in television
viewing by the entire family for all periods
of the day, from sign-on to sign-off, the
ARB sampling shows. In households where
there is at least one pre-school child, morn-
ing viewing during a normal work week is
more than twice as many hours as in homes
where there are adults only. This might be
expected, since mothers of small children
ordinarily are at home during the morning
hours. But the presence of children also
has a corresponding effect on evening view-
ing, adding about three to four hours more
per week before the television set during the
night as compared with families consisting of
adults only.

When the total average viewing hours per
week are taken into account, families in
which there are pre-school children spend
about 45% more time with television than
do families consisting of one or two adults
only. In terms of hours, ARB reports that
this can be translated into 42.0 hours of
viewing per week as compared with 28.9
hours.

Throughout the television day, the pres-
ence of children in a home is reflected in
viewing hours. From sign-on until noon,
for example, the household with one or
two adults and that with three or more
adults showed 2.7 and 2.9 average viewing

BROADCASTING ©® TELECASTING

hours per week, respectively. But once the
survey considers homes with adults plus
children of six or over, and households with
adults plus youngsters under six, these fig-
ures jump decidedly—to 3.7 and 5.7, re-
spectively. If one considers that the ad-
vertiser may be catching the housewife’s
attention during a period just before she
goes out to do the day’s shopping, the
figures take on added importance.

In the time segment from noon to 6 p.m.,
the ARB sampling again shows the pull
toward greater television viewing in homes
where there dre children. The set which
is watched by one or two adults only, and
the one seen by three or more adults, gets
5.9 and 7.1 average viewing hours per week,
respectively.- Turning . to the houses of
adults plus children of six or over, and
those with adults and children under six,
these figures change materially to 9.4 and
a surprising 12.1, respectively.

It is when the children’s hours are over,
from 6 p.m. to sign-off, that the presence of

youngsters in the homes sampled by ARB
weight the scales even more heavily in favor
of increased television viewing. In this
period, the general tendency of parents of
younger children to seek their entertainment
at home, and the probable widespread diffi-
culty in finding responsible baby-sitters,
gives tv a tremendous lift—24.2 average
hours of viewing per week as compared
with 20.3 for the family consisting of one
or two adults. And the fact cannot be
escaped that this free entertainment in one’s
own living-room is a considerable boon to
the young family’s budget.

Length of television set ownership appar-
ently plays no important role in determining
the viewing habits of people in the groups
surveyed. The adults-only families, for ex-
ample, reported they had bought their sets
an average of 30 months prior to the sam-
pling. The families with children over six
had set ownership averaging 33 months,
while the households with tots under six
said .they had had their sets for about 31
months, on the average.

The ARB survey indicates the existence of
a vast and growing television audience of
parents and children, available throughout
the day, which can be counted upon to be
responsive to this medium. If the trend
shown thus far continues in the years ahead,
it seems fairly certain that along with the
automobile, refrigerator, washing machine,
telephone and electric light bulb, these fam-
ilies are going to consider the glowing picture
tube of the television set an important and
vital part of their daily living.

Detailed results of the tabulation are
shown in the chart below.

HOW CHILDREN INFLUENCE TOTAL VIEWING

Average viewing
hours per week
Sign-on to Noon 2.7
Noon to & P. M. 5.9
6 P. M. to sign-off 20.3

28.9

Average viewing

hours per week

Sign-on to noon 3.7
Noon to & P.M. 9.4
6 P.M. to sign-off 232

36.3
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Average viewing |
hours per week
Sign-on to noon 2.9
Noon to 6 P. M. 7.1
& P.M. to sign-off

33.1

Average viewin
hours per week
Sign-on to noon 5.7
Noon to & P. M. 12.1
& P.M. to sign-off 24.2

—_—

42.0
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Because of the unprecedented interest in the Storer’ Americana’’
ads and the requests for reprints both from within the industry and
without, we have ordered a limited quantity and will be happy

to fill further requests. Tell us if you'd like to receive copies of future

ads, too, as they are published. Write or call Tom Harker.

STORER BROADCASTING COMPANY

WSPD - WSPD-TV WIJBK - WIBK-TV WAGA - WAGA-TV
Toledo, Ohio Detroit, Mich. Atlanta, Ga.

KGBS - KGBS-TV WBRC - WBRC-TV WWVA WGBS
San Antonio, Texas Birmingham, Ala. Wheeling, W. Va. Miami, Fla.
NATIONAL SALES HEADQUARTERS:

TOM HARKER, V. P, National Sales Director BOB WOOD, Midwest National Sales Mgr.

118 E. 57th St., New York 22, ELdorado 5-7690 < 230 N. Michigan Ave., Chicago 1, Franklin 2-6498
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TELEVISION STATIONS IN THE UNITED STATES BY CALL LETTERS

(Including Calls assigned to holders of Construction Permits to Aug. 1

KABC-TV—Los

Angeles, Calif., Ch. 7.

(TV)—F‘estus,
Mo., Ch. 14

KALA (TV) —San An-

tonio, Texas, Ch. 35.
KALB- TV—Alex-
andria, La., Ch. 5.
KAKE-TV—Wichita,
Kan., Ch. 10.
KANG-TV-—Waco,
Texas, Ch. 34.
KARK-TV—Little
Rock, Ark., Ch, 4.
KATV (TV)—Pine
Bluff, Ark.,, Ch. 7.
KBAK-TV—Bakers-
field, Calif., Ch. 29,

KBAY-TV—San Fran4/€!

cisco, Calif., Ch. 20.
KBES- TV———Medford
Ore., Ch. 5.
KBIC-TV-—Los Ange-
les, Calif., Ch. 22,
KBID-TV~Fresno,
Calif.,, Ch. 53.
KBIE-TV—Sacra-

mento, Calif., Ch, 46.

KBMT (TV)-—Beau-
mont, Texas, Ch. 31.

KBOI (TV) Boise,
Idaho, Ch. 2.

KBTV (TV)—Denver,
Colo., Ch. 9.

KCBD-TV-—Lubbock,
Texas, Ch. 11.

KECC-TV—Sacra-

mento, Calif.,, Ch. 40.

KCEB (TV)—Tulsa,

Okla., Ch. 23.
KCEN-TV—Temple,
Texas, 6.

KCJ’B TV-—Mlmot

D
KCKT (TV)—Great
Bend, Kan., Ch.
KCMC—TV——Texar-
kana, Texas, Ch. 6.
KCMO-TV—Kansas
City, Mo., Ch. 5.
WKCNO-TV-—-New Or-
leans, La., Ch. 32.
KCOA (’I’V)—Corona,
Calif., Ch. 52.
KCOP (TV)—Los An~
geles, Calif., Ch. 13.
KCOR-TV—San An-

tonio, Texas, Ch. 41.

KCRI-TV—Cedar
Rapids, Iowa, Ch. 9.

KCSJ-TV—Pueblo,
Colo., Ch. 5.

KCTL (TV)—Seattle,
Wash., Ch.

KCTS (TV)—Seattle,
Wash., Ch. 9.

KCTV (TV)—Sioux
City, Iowa, Ch. 36.

KDAL-TV—Duluth,
Minn., Ch. 3.

KDRO- TV——Sedalxa,
Mo.,

KDTX (TV)—Dallas
Texas, Ch. 3.

KDUB-TV_-Lubbock,
Texas, Ch. 13.

KDZA-~ TV——Pueblo
Colo., 3.

KEDD (TV)——WIchlta,
Kan. Ch. 16.

’.’i—.&KEG@"’TV——Emd
Okla., Ch. 5.

KELO-TV-_Sioux
Falls, S. D,, Ch. 11.

KELP-TV—EI] Paso,
Texas, Ch. 13.

KEROQ-TV—Bakers-
field, Calif., Ch. 10.

KETA (TV)—Oklaho-
Iﬁa City, Okla,

KETC (TV)—St Louis,
Mo., Ch.

KETV (TV)—LIttIe
Rock, Ark., 23.
KETX (TV)—Tyler,
Texas, Ch. 19.
KEYT (TV)—Santa
Barbara, Calif., Ch. 3.
KFAZ (TV)——Monroe,
La., Ch. 43.
KFBB-TV—Great
Falls, Mont., Ch. 5.
KFBC-TV—Cheyenne,
Wyoming, Ch. 5.
KFDA-TV—Amarillo,
Texas, Ch. 10.
KFDX-TV—Wichita
Falls, Texas, Ch. 3.
KFEL-TV—Denver,
Colo., Ch. 2.

KFEQ-TV—St. Joseph,

Mo., Ch. 2
KFIA (TV)—Anchor-
age, Alaska, Ch. 2.
KFIF (TV)—Fair-

banks, Alaska, Ch. 2.
KFMB-TV—San Diego,

Calif.,, Ch. 8

KFSA-TV—Fort
Smith, Ark., Ch. 22,
KFSD-TV—San Diego,
Calif., Ch. 10.
KFUO-TV—Clayton,
Mo., Ch. 30.
KFVS-TV—Cape Gir-
ardeau, Mo., Ch. 12,
KFXJ-TV_Grand
Junction, Colo., Ch. 5.
KFYO-TV—Lubbock,
Texas, Ch. 5.
KFYR- TV—Blsma.rck
N. D., Ch.
GBS- TV—San An-
onio, Texas, Ch. 5.

iLb\KGBT -TV-—_Harlin-
L emmEen, Texas, Ch. 4.

KGGMTV—Albu-
(llélerque, N, M., Ch.

. KGLO-TV—Mason

City, Iowa, Ch. 3.
KGMB-TV—Hono-
lulu, Hawaii, Ch. 9.
KGMO-TV—Cape Gir-
ardeau, Mo., Ch. 18,
KGNC- TV—Amarillo,
Texas, Ch.
KGO- TV—San ‘Fran-
cisco, Calif.," Ch. 7.
KGTV (TV)—Des
Moines, Iowa, Ch, 17.
KGUL-TV—Galves-
ton, Texas, Ch. 11.
KGVO-TV—Missoula, .
Mont., Ch. 13.
KHJ-TV—Los Ange-
les, Calif., Ch. 9.
KHOL-TV—Hol-
dredge, Neb., Ch. 13.
KHQ-TV—Spokane,
Wash.,, Ch. 6.
KHQA-TV—Hanni-

h.
KHTV (TV)—bebmg,
Minn., Ch. 10,
KID-TV—Idaho Falls,
Idaho, Ch. 3.
KIDO- TV——B015e,
Idaho, Ch. 7.
KIEM-TV—Eureka,
Calif.,, Ch. 3.
KIFT (TV)——Idaho
Falls, Idaho, Ch. 8.
KIMA - TV—Yaklma
Wash., Ch. 29.
KING-TV—_Seattle,
Wash., Ch. 5.
KISJ (TV)—Pocatello,
Idaho, Ch. 6.
KIVA (TV)——Yuma,
Ariz., Ch. 11.
KJEQO-TV—Fresno,
Calif., Ch. 47,
KKTV (TV)—Colorado
Springs, Colo., Ch, 11,
KLAS-TV—Las Vegas,
Nev., Ch. 3.
KLFY-TV-—Lafayette,
La., Ch. 10.
KLIF-TV-—-Dallas,
Texas, Ch. 29.
KLIX-TV—Twin Falls,
Idaho, Ch. 11.
KLRJ -TV—Hender-
son, Nev., Ch.
KLTV (TV)-——Tyler,
Texas, Ch. 7.
KLYN- TV—AmarlIlo
Texas, Ch. 7.
KLZ-TV—Denver,
Colo., Ch. 7.
KMBC-TV—Kansas
City, Mo., Ch. 9.
KMBY-TV—Monte-
rey, Calif., Ch. 8.
KMID-TV—Midland,
Texas, Ch. 2.
KMIV (TV)—Miami,
Okla., Ch. 58.
KMJ-TV—Fresno,
Calif., Ch. 24.
KMMT (TV)—Austln,
Minn., Ch.
KMO- TV——Tacoma,
Wash., Ch. 3.
KMPT (TV)—Oklaho-
Iféa City, OKkla., Ch.

KMTV (TV)—Omaha,
Neb., Ch. 3.
KNAC-TV—Fort
Smith, Ark,, Ch. 5.
KNAL (TV)—VIctorla
Texas, Ch. 19.
KNBH (TV)—Los An-
geles, Calif., Ch. 4.
KNOE-TV—Monroe,
La., Ch. 8.
KNOX-TV—Grand
Forks, N. D, Ch. 10.
KNUZ- TV—Houston,
Texas, 9.
KNXT (TV) Los An-
geles, Calif., Ch. 2.
KOA-TV—Denver,
Colo., Ch. 4.

KOAM-TV—Pitts-
burg, Kan., Ch. 7.
KOAT-TV—Albu-
querque, N. M., Ch. 7.
KOB- TV—Albuquer-
que, N. M., 4.
KOIN- TV—Portland
Ore., Ch. 6.
KOLN-TV—Lincoln,
Neb., Ch. 12.
KOMO- TV—Seattle,
Wash., Ch.
KOMU- TV—Colum-
bia, Mo., Ch. 8.
KONA (TV)'—Hono-

lulu, Hawaii, Ch. 11,

KOOK-TV—Billings,
Mont., Ch.
KOOL- TV—Phoemx,
Ariz., Ch. 10.
KOPO-TV—Tucson,
Ariz., Ch. 13.
KOPR-TV—Butte,”
Mont., Ch. 4.
KOTV (TV)—ETulsa,

KOVR (TV)—Stock-
ton, Calif.,, Ch. 13.
KPAR-TV_Sweet-

water, Texas, Ch. 12.

KPHO-TV—Phoenix,
Ariz., Ch.

KPIC- TV—El Centro
Calif,, Ch. 18.

" KPIX (TV)--San
g‘rancisco, Calif., Ch.

KPLC-TV-—Lake
Charles, La., Ch. 7.
KPRC-TV-—Houston,
Texas, Ch. 2.
KPTV (TV)—Port-
land, Ore., Ch. 27.
KQED' (TV)—Berke-
ley, Calif., Ch. 9.
KQTV (TV)—Fort

Dodge, Iowa, Ch. 21.

KQXI (TV)—San
Jose, Calif., Ch, 11,

KRBB (TV)—EI Dor-
ado, Ark., Ch. 10.

KRBC- TV—AblIene,
Texas, Ch. 9.

KRCG (TV)—Jeffer-

son City, Mo., Ch. 13.

KRDO-TV.—Colorado
Sprmgs Colo., Ch.

KRGV TV—Weslaco,
Texas, Ch. 5.
KRLD- TV—Dallas,
Texas, Ch.
KRMA - TV—Denver,
Colo., Ch. 6.
KROC-TV—Rdches-
ter, Minn., Ch. 10.
KROD-TV—E! Paso,
Texas, Ch. 4.
KRON- TV—San Fran-
cisco, Calif., Ch. 4.
KSAC-TV__Manhat-
tan, Kan., Ch. 8.
KSAN-TV—San Fran-
cisco, Calif., Ch, 32.
KSBW-TV—Salinas,
Calif.,, Ch, 3.
KSD-TV—St. Louis,
Mo h. 5.
KSL-TV—Salt Lake
City, Utah, Ch. 5.

CKSLA (TV) __Shreve-

port, La.,, Ch. 12,
KSLM- TV—Salem

Ore

KSPG (TV)——Tulsa
Okla., Ch. 17,

KSTM- TV—St Louis,
Mo., Ch.

KSTP-~ TV—St Paul,
Minn,,

KSWM- TV—.J' oplin,
Mo., Ch. 12.

KSWO- TV——Lawton,
Okla., Ch. 7.

KSWS- TV—RoswelI
N. M., Ch. 8.

KTAG (TV)—Lake
Charles, La., Ch. 25.

KTBC-TV—Austin,
Texas, Ch. 7.

KTEN (TV)—Ada,
Okla., Ch. 10.

KTHE (TV)—Los An-
geles, Calif., Ch. 28.

KTIV (TV)—Sioux
City, Iowa, Ch. 4.

KTKA (TV)——Topeka
Kan., Ch.

KTLA (TV)——Los An-
geles, Calif., Ch. 5.

KTLG (TV)—Corpus
Christi, Texas, Ch. 43.

KTLK (TV)——Houston,
Texas, Ch.

KTLV (TV)—Rapld
City, S. D., Ch.

KTNT- TV—Tacoma,
Wash,, Ch. 11.
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" KTRB-TV—Modesto,

Calif.,, Ch, 14.
KTSM-TV—E] Paso,
Texas, Ch. 9.
KTTS-TV—Spring-
field, Mo., Ch. 10.
KTTV (TV)—Los An-
geles, Calif., Ch. 11.
KTVA (TV)—Anchor-
age, Alaska, Ch. 11.
KTVE (TV)—Long-
view, Texas, Ch. 32.
KTVH (TV)—Hutchin-
son, Kan., Ch. 12.
KTVI1 (TV)—Nampa,
Idaho, 6.
KTVO (TV) Klrks-
ville, Mo., Ch
KTVP (TV)——Houston,
Texas, Ch.
KTVQ (TV)—Oklaho-
12n5a City, Okla., Ch.

KTVR (TV)-—Hot
Springs, Ark., Ch. 9.
KTVT (TV)—Salt Lake
City, Utah, Ch. 4.
KTVU (TV)—Stock-
ton, Calif.,, Ch. 36.
KTVX (TV) Musko-
gee, Okla.,, Ch. 8.
KTXL-TV—San Ange-
lo, Texas, Ch. 8.
KUHT (TV)—Houston,
Texas, Ch, 8.
KULA-TV—Hololulu,
Hawaii, Ch. 4.
KUSH (TV)—San
Diego, Calif., Ch. 21.
KUTV (TV)—Salt
%ake City, Utah, Ch.

KVAL-TV—Eugene,
QOre., Ch. 13.
KVAN-TV—Vancou-~
ver, Wash., Ch. 21.
KVAR (TV)—Mesa,
Ariz.,, Ch. 12.
KVDO-TV—Corpus
Chrlstl Texas, Ch.

KV'EC TV—San Luis
Obispo, Calif.,, Ch. 6.
KVOA- TV—Tucson,
Ariz., Ch. 4.
KVOL-TV—Lafayette,
La., Ch. 10. .
KVOO- TV—Tulsa,
Okla., Ch. 2.
KVOS-TV—Belling-
ham, Wash., Ch. 12.
KVSO-TV—Ard-
more, Okla., Ch. 12,
KVTV (TV)—Sioux
City, Iowa, Ch. 9.
KVVG (TV)—Tulare,
Calif., Ch. 27.
KWFT-TV—Wichita
Falls.,, Texas, Ch. 6.
KWIK-TV—Pocatello,
Idaho, Ch. 10.
KWK-TV—St. Louis,
Mo., Ch.
KXLF- TV—Butte,
Mont., Ch. 6
KXILY- TV—Spokane,

Was
KWTV (TV) Oklaho-
ma City, Okla., Ch. 9.
KWWL-TV—Water-
100, Towa, Ch. 7.
KXJB-TV--Valley
City, N. D,, Ch. 4.
KXYZ-TV—Houston,
Texas, Ch.-
KYTV (TV)—-Sprlng-
, Mo., Ch.
KZTV (TV)——Reno,
Nev., Ch.
WAAB-TV—Worces-
ter, Mass., Ch. 20.
WAAM (TV)—Balti-
more, Md., Ch. 13.
WABC-TV—New York
N. Y, Ch. 7. W
WABD (TV)—New
York, N. Y., Ch. 5.
WABI-TV—Bangor,
Maine, Ch. 5.
WABT (TV)—Bir-
ir:;ingham Ala., Ch,

WACA-TV—Camden,
S. C,, Ch. 15.
WACH- TV—Newport
News, Va., Ch. 33.
WAFB- TV—Baton
Rouge, La., Ch. 28,
WAGA-TV—Atlanta,
Ga., Ch. 5.
WAGE TV—Mar-
quette, Mich., Ch. 6.
WAIM-TV—Ander-
son, S. C.,, Ch. 40,
WAKN-TV—Aiken,
S. C,, Ch. 54.
WAKR-TV—AKkron,
Ohio, Ch. 49.
WALA-TV—Mobile,
Ala., Ch. 10.
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w
ey onn., Ch.
CNY-T

WALB-TV-—Albany,
Ga., Ch. 10.
WAPA-TV—San Juan,
Puerto Rico, Ch. 4.
WARD-TV—Johns-
town, Pa., Ch. 56.
WARM-TV—Scran-
ton, Pa., Ch. 16.
WATE (TV)—Knox-
ville, Tenn., Ch. 6.
WATR-TV—Water-
bury, Conn., Ch. 53.
WATV (TV)—Newark
J., Ch. 13.
WATV (TV)—New
York, N. Y., Ch. 13.
WAVE-TV—Louis-
ville, Ky., Ch. 3.
WAYS-TV—Char-
lotte, N. C., Ch. 36.
WAZL-TV—Hazleton,
Pa., Ch. 63.
WBAL-TV—Balti-
more, Md., Ch. 11.
WBAP-TV—Ft. Worth,
Texas, Ch. 5.
WBAY-TV—Green
Bay, Wis.,, Ch. 2.
WBBM- TV—Chlcago,
I1l., Ch.
WBCK- TV—Battle
Creek, Mich., Ch. 58.
WBEN- TV—BuPEalo

N. Y., Ch.
(TV)——Chlca-

WBKB
go, I Ch.
WBKZ (TV)—Battle
Creek, Mich., Ch. 64
WBLK-TV—Clarks-
burg, W. Va., Ch. 12,
WBLN (TV)——BIoom-
ington, Ill.,, Ch. 15.
WBNS-TV_Colum-
bus, Ohio, Ch. 10.
WBOC-TV—Salis-
bury, Md., Ch. 16.
WBOS-TV—Boston,
Mass., Ch. 50.
WBRC-TV—Birming-
ham, Ala., Ch. 6.
WBRE-TV—Wilkes-
Barre, Pa., Ch. 28.
WBRZ (TV)—Baton
Rouge, La.,, Ch. 2
WBTM-TV—Danville,
Va., Ch. 24
WBTV (TV)—Char-
lotte, N. C., Ch. 3
WBTW (TV)—Flor-
ence, S. C., 8
WBUF-TV—Buffalo,
‘N. Y., Ch. 17
WBZ-TV—Boston,
Mass., Ch. 4
WCAN-TV--Milwau-~
kee, Wis,, Ch. 25
WCAU-TV—Philadel-
phia, Pa., Ch. 10
WCBE (TV)—Bridge-
port, Conn., Ch, 71
WCBF-TV—Roches-
ter, N. Y., Ch. 15
WCBS-TV—New York
N. Y, Ch. 2
WCCO- TV—aneapo-
1lis, Minn., Ch.
WCET (TV)-——Cmcm-
nati, Ch.
WCHA- ’I’V—Cham-
bersburg, Pa., Ch. 46
WCHF (TV)—Hart-
ford, Conn., Ch. 24
WCHS-TV—Charles-
ton, W. Va., Ch, 3
WCIA (TV)—Cham-
paign, Il1,, Ch, 3
WCIO- TV—DetrOIt
Mich., 62
WCKG (’I’V)—New Or-
leans, La., Ch. 26
WCMB-TV—Harris-
burg, Pa., Ch. 27
(TV)—Norwich,

63
'V—Carthage,
N. Y, 7

Ch.
WCOC- TV—Merldlan
Miss.,, Ch. 30
WCOGLTV—Greens-
boro, N. C., Ch. 57
WCOS-TV—Columbia,
S. C., Ch. 25
WCOV-TV—Montgom-
ery, Ala.,, Ch. 20
WCPO-TV—Cincin-
nati, Ohio, Ch. 9
WCSC TV—Charleston,
C., Ch. 5

h.
WCSH 'TV—Portland,
Me., Ch. 6
WC’I’V (TV)—Thomas-~
. ville, Ga., Ch. 6
WDAF TV—Kansas
City, Mo., Ch, 4
WDAK- TV—Columbus,
Ga., Ch. 2
WDAN- TV—Danv1]]e.
LI, 24
WDAY TV—Fargo,
N. D., Ch. 6.

BROADCASTING ® TELECASTING

WDBO-TV—Orlando,
Fla., Ch. 6.

WDEF-TV—Chatta-
nooga, Tenn., Ch. 12,

WDEL-TV—Wilming-
ton, Del., Ch. 12

" WDSM-TV—Duluth,

Minn., Ch. 6.
WDSM- TV—Superlor,
Wis.,, Ch.
WDSU-TV—New Or-
‘leans, La., Ch.
WDTV (TV)—Pltts-
burgh, Pa., Ch.
WDXI- TV—Jackson,
Tenn,, . 9.
WEAR-TV—Pensa-~
cola, Fla., Ch. 3.
WEAT-TV-—West Palm
Beach, Fla.,, Ch. 12,
WEAU-TV—Eau
- Claire, Wisconsin,
Ch. 13.
WECT (TV)—Elmira,
N. Y 18,

111.,
WEEU- TV—Readlng,
Pa., Ch. 33.

WEEK-TV—Peoria,
43.

" WEHT (TV)—Hender-

son, Ken., Ch. 50.
WELI TV—New
Haven, Conn., Ch, 59.
WENS (TV)—-Pitts-
burgh, Pa., Ch. 16.
WEOL-TV—Elyria,
Ohio, Ch. 31.
WERE-TV—Cleve-
land, Ohio, Ch. 65.
WEWS (TV)—Cleve-
land, Ohio, Ch. 5.
WFAA-TV—Dallas,
Texas, Ch. 8.
WFAM-TV—LaFay-
ette, Ind., Ch. 59.
WFBC-TV-—Green-
ville, S. C., Ch. 4.
WFBG-TV—Al{oona,
Pa., Ch. 10.
WFBM-TV _Indian-
apolis, Ind., Ch. 6.
WFIE (TV)—Evans-
ville, Ind., Ch. 62.
WFIL-TV—Philadel-
phia, Pa., Ch. 6.
WFLB- TV—Fayette-
ville, N. C., Ch. 18
WFMJ-TV—Youngs-
town, Ohio, Ch. 21,
WFMY-TV—Greens-
boro, N. C.,, Ch. 2.
WFMZ-TV—Allen- .
town, Pa., Ch. 67.
WFRB (TV)—Ut1ca,
19.

WFRV TV—Green
Bay, Wis,, Ch. 5.

WFTL-TV—Fort Laud-
erdale, Fla., Ch. 23.

WFTV (TV)—Duluth
Minn., Ch.

WGAL- TV—Lancas-
ter, Pa,, Ch. 8.

WGAN-TV—Portland,
Me., Ch. 13

WGBH-TV—Boston,
Mass., Ch. 2.

WGBI-TV—Scranton,
Pa., Ch.

WGEM-TV—Hanni-
bal, Mo., Ch. 10.

WGEM-TV—Quincy,
I1l., Ch. 10.

WGLV (TV)—Easton,
Pa., Ch.

WGN —TV—ChICﬂ go,
I, Ch. 9.

WGOV TV—Valdosta,
Ga., Ch. 37.

WGR- TV—Buf‘falo,
N. Y., Ch.

WGTH- TV——Hartford
Conn., Ch

WGTV (TV)—-New
York, N. Y., Ch. 25

WGVL (TV)—Green-
ville, S. C., Ch

WHA- TV—Madlson,
Wisconsin, Ch. 21.

WHAM-TV—Roches-
ter, N. Y, Ch. 5

WHAS-TV—Louisville,
Ky., Ch. 11.

WHBF-TV—Rock Is-
land, I1., Ch. 4

WHBQ-TV—Memphis,
Tenn., Ch.

WHCU-T'V—Ithaca,
N. Y, Ch. 20

WHEC-! TV—Roches-
ter, N. Y., Ch. 10

WHEF-TV—Brockton,
Mass., Ch. 62

WHEN- ’I’V—Syracuse,
N.Y, Ch. 8

WHEF'C- TV—Chlcago,
ml., Ch.
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THE RIGHT TRANSMITTER

FOR YOUR “SPECIAL” NEED

' Standard Electronics offers you the most adapi-
able VHF equipment in the industry today . . . to
solve your station’s expansion problems on the
basis of individual needs and market require-
ments.

For example, to start television service, you may
choose an economical, trouble-free 5 or 10 KW
100% air cooled S-E transmitter. Later, go to 20,
25, 40 or 50 KW output, simply by adding a
matching S-E amplifier. You get the right com-
bination of the best equipment to give you the
ERP you need at any time.

For television stations now on the air who want
to improve their competitive status with a maxi-
mum power signal . . . Standard Electronics offers
a complete line of 100% air cooled amplifiers . . .
DESIGNED TO DRIVE DIRECTLY FROM YOUR
PRESENT TRANSMITTER, whatever its make . . .
with no need to replace any part of your existing
equipment. YES, EVEN IF YOU HAVE A 2 KW
TRANSMITTER, IT CAN BE EXPANDED TO 20 KW
WITH ONLY THE ADDITION OF A S-E AMPLIFIER,
Your high power broadcasts can begin SOON
. . . because Standard Electronics has a reputa-
tion for deliveries ON TIME, as promised.

WWW

Compare
but also tube replacement and power consumption costs. (With-
in a five year period, an S-E 50 KW—VHF transmitter can save
you up to $120,000 in operating expenses alone.)

true equipment costs . . . not just initial cost . . .

"~ Compare circuitry . . . layout and control simplicity . . . ease of

maintenance.
Consider the advantages of S-E’s “Add-A-Unit” design that makes
it easy for any station to expand to higher power ... and com-
pare delivery schedules for both complete transmitters and high
power amplifiers.

Get all the facts . . .
transmitter best serves your needs.

and let them help you decide

truly which

standard electronics corporation
A SUBSIDIARY OF CLAUDE NEON, INC
285-289 EMMETT STREET . NEWARK 5, N. J.

devoted exclusively to the
enginecring, monufacturing, and servicing of equipment
Jor the broadcast and television industry

Comparison Chart of VHF High Power Transmitters

SE Transmitter | Transminter B I Transmitter € | Transmitter D

AMPLIFIER DRIVES WITH 5 KW YES
AMPLIFIER WILL OPERATE WITH ANY MAKE DRIVER YES

complete set $6,138
TUBE €oST I: FCC spates

$13,230 {est)
$6,429 (est)

460 V 208/230 V
60cy, 3¢ 60cy, 3¢
193 KW 150 KW (est)

YES

$9,250 (est)

31,495 $5.050 (est)

AR COOLED YES

POWER LINE REQUIREMENTS qo8 20
{at black level} PR

FLOOR AREA (including power eguipment,

ALL TUBES VISIBLE FROM FRDNT YES

SE AINED {n¢ nclosures, vaults, YES

pum
INDIVID HASSIS CONSTRUCTIDM YES
INTERUNIT CABLING WITHOUT TRENCHES YES

208/230 V
60cy, 3¢
165 KW (est)

e TaaT2y g ok FE—
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WHIO-TV—Dayton,
Ohijo, Ch. 7

WHIZ- TV—Zanesvllle,
Ohio, Ch, 50

WHK- TV—Cleveland
Ohio, Ch. 1

WHO- TV—Des Moines,
Iowa, Ch. 13
WHP-TV—Harrisburg,
Pa., C 55

WHRN (TV)—Dover,
Del., Ch.

WHTV (TV)—Syra-
cuse, N. Y., Ch. 43

WHUM- TV—Readmg,
Pa., Ch. 61

WHYN-TV, Spring-
field, Mass., Ch. 55

WIBG-TV—Philadel-
phia, Pa., Ch. 23

WIBW- TV—Topeka.
Kan., Ch.

WICA-TV—-Ashtabula,
Ohio, Ch.

WICC-TV—Brldgeport
.Conn,, Ch.

WICS (TV)——Sprmg-
field, I11., Ch. 20

WéCU (TV)—Erle, Pa.,

WIET (TV)—Ithaca,
Y., Ch. 14

WIFE (TV)—Dayton,
Ohio, Ch, 22
WIL-TV—St, Lou1s,
Mo., Ch. 42
WILK-TV—Wilkes-
Barre, Pa., Ch. 34
WILM-TV—Wilming-
ton, Del., Ch. 83
WILS-TV—Lansing,
Mich., . 54
WIMA-TV-—Lima,
- Ohio, Ch. 5
WIND-TV—Chicago,
1., Ch. 20
WINK-TV—Fort
Myers, Fla., Ch. 11
WINT (TV)—Water-
loo, Ind., Ch. 15
WIRI (TV)—Bloom-~
ingdale, N. Y., Ch. 5
WIRK- TV—West Palm
Beach, Fla., Ch, 21
WIS- TV——Columbla,
8. C, Ch. 10
WISE- TV—Ashev1lle
N. C., Ch.
WISH- TV—Indlanapo-
lis, Ind., Ch. 8
WITH- TV——Baltlmore
Md., Ch. 72

~

>
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WITV (TV)—Fort
Lauderdale, Fla,,
Ch. 17

WJIAC-TV—Johns-
town, Pa., Ch. 6

WJIAR-TV—Provi-
dence, R. 1., Ch. 10

WJIBF- TV—Augusta,
Ga., Ch

wWJIBK- TV—Detrmt
Mich.,

WJIDM (TV)—Par}Yama

Boston,
Mass., Ch.
WJIHL-TV—Johnson
City, Tenn., Ch. 11.
WJIHP-TV—Jackson-
ville, Fla., Ch. 36.
WJIIM-TV—Lansing,
Mich., Ch, 6.
WIMR-TV—New Or-
leans, La., Ch. 61.
WJNO-TV—West Palm
Beach, Fla., Ch. 5.
WJOL ‘gv—Johet m.,

WJPB TV—Fairmont,
W. Va.,, Ch. 35.
WJRT (TV) Flint,
Mich., Ch, 12.
WITV (TV) Jackson,

Miss., Ch. 25.
WKAB-TV—Mobile,
Ala., Ch..48.
WKAQ-TV—San Juan,
Puerto Rico, Ch. 2.
WKAR-TV—East
‘Ii.ansing, Mich., Ch.

0.
WKBN-TV—Youngs-
town, Ohio, Ch. 27.
WKBT (TV)—La
Crosse, Wis.,, Ch. 8.
WKDN-TV Camden,
N. J., Ch. 17.
WKJF-TV—Pitts-

Wayne,* Ind., Ch. 33.
WKLO-TV—Louis-

ville, Ky., Ch. 21.
WKNA-TV—Charles-

ton, W, Va.,, Ch, 49.
WKNB-TV—New
g)ritain, Conn., Ch.

WKNE-TV—Keene,
N. H., Ch. 45.

WKNX- TV—Sagmaw,
Mich., Ch.

WKNY—TV—-ngston
N. Y,

WKOW- TV—Madlson
Wis., Ch. 27.

Union Trust Bldg.,
Cincinnati 2, Ohio

TV -ST_AT]QNS BY CALL LETTERS

WKRC-TV—Cincin-
nati, Ohio, Ch. 12.

WKST-TV—New
Castle, Pa., Ch. 45.

WKTV (TV)—Utica,
N 13

WKY-TV—Oklahoma
City, Okla., Ch, 4.

WKzZO-TV—Kala-
mazoo, Mich., Ch. 3.

WLAC- TV—Nashville
Tenn., Ch

WLAM- TV———Lew1ston
Maine, Ch. 17.

WLAP-TV—-Lexington,
Ky., Ch. 27.

WLBC-TV—Muncie,
Ind., Ch. 49.

WLBR-TV—Lebanon,
Pa., Ch. 15.

WLBT (TV)—Jackson,
Miss., Ch. 3.

W%EU-TV—Er)e Pa.,

h. 66
WLEV-TV Bethlehem,
Pa., Ch. 51.
WLEX-TV———Le}nngton,
Ky., Ch. 18.
WLOK-TV—Lima,
Ohio, Ch, 73.
WLOS-TV—Asheville,
N. C, Ch. 13,
WLTV (TV)—Wheel-
ing, W. Va., Ch. 51,

. WLVA-TV—Lynch—

burg, Va., Ch, 13.
WéWA (TV)—Atlanta,
a
WLWC (TV)—Colum-
bus, Ohio, .
WLWD (TV)—Dayton,
Ohio, Ch. 2.

WLWT (TV)—Cincin-
nati, Ohio, Ch. 5.
WMAL-TV—Washing-
ton, D. C,, Ch. 7.
WMAR-TV—Balti-
more, Md.,, Ch. 2.
WMAZ-TV-——Macon,

Ga., Ch. 13.

. WMBR-TV—TJackson-

ville, Fla., Ch. 4.

WMBV-TV—Marinette,
Wis., Ch. 11.

WMCT (TV)—Mem-
phis, Tenn., Ch. 5.

WMFD-TV-—~Wilming-
ton, N. C., Ch. 6.

WMFL (TV)—Miami,
Fla., Ch. 33.

WMGT (TV)—AdamS
Mass., Ch.

WMIE- TV—Mlaml,
Fla.,, Ch. 27.

R. C. CRISLER & CO.

Radio-Television-Station Brokers

Room 1000
New York City

Murray Hill 7-8437

NEGOTIATIONS — FINANCING — EVALUATIONS
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41 E. 42nd St.,

~- WMIN-TV—St. Paul,

Minn.; Gh. 11.
WMSL-TV—Decatur;
Ala., Ch, 23.
WMT-TV—Cedar
Rapids, Iowa, Ch. 2.
WMTV (TV)—Mad-
ison, Wis,, Ch. 33.
WMAC-TV—Massillon,
Ohio, Ch. 23.
WMTW (TV)—Poland,
Maine, Ch. 8.
WMUR TV—Manches-
ter, N. H,, Ch. 9.
WMVT (TV)—Mont-
pelier, Vt.,, Ch. 3.
WNAC-TV—Boston,
Mass., Ch. 7.
WNAM- TV——Neenah
Wis., Ch.
WNAO- TV——Rale1gh
N. C, . 28.
WNBF- TV—Bmgham-
ton, N. Y., 12.
WNBK (TV)——Cleve-
land, Ohio, Ch. 3.
WEPQ (TV)—Ch1cago.
WNBT (TV)—New ’
York, N. Y., Ch, 4.
WNBW (TV)—Wash- -
ington, D. C., Ch. 4.
WNCH-TV—New
Haven, Conn., Ch. 8.
WNCT (TV)—Green-
ville, N. C,, 9.
WNEM- TV—Bay Clty,
Mich., . 5.

WNEX-TV—Macon,
Ga., Ch. 47.
WNLC-TV—New Lon-
don, Conn., Ch. 26.
WNOK-TV—Columbia,
S. C., Ch, 67. .
WNQP- TV—Newport
Ky. Ch. 74.
WNOW-TV—York Pa.,

Ch,
WNYC TV—New York,
-N. Y., Ch. 31.
WOAI-TV—San An-
tonio, Texas, Ch. 4.
WOAY-TV—Oak Hill,
W. Va., Ch. 4.
WOBS-TV—Jackson-
ville, Fla., Ch. 30.
WOC- TV—Davenport
Iowa,
WOCN (TV)—Atlantlc
City, N. J., Ch. 52,
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WOCU-TV—Columbus,
Ohio, Ch. 34.

. ng TV——Ames Iowa,

WOKY TV——Mllwau—
kee, Wis., Ch. 19.
WOOD-TV__Grand
Rapids, Mich., Ch. 8.
WOOK-TV—Washing-
ton, D. C., Ch. 50.
WOPT (TV) Chicago,
1., Ch.
WOR- TV—New York,
N.
WOTV (TV)——Rich—
mond, Va., Ch. 29,
WOwW- TV—Omaha,
Neb., Ch. 6.
WPAG-TV—Ann
Arbor, Mich., Ch. 20.
WPBN-TV—Traverse
City, Mich., Ch. 7.
WPFA (TV)—Pensa-
cola, Fla., Ch. 15,
WPGT (TV)—Clear-
water, Fla., Ch. 32.

WPRO-TV—Provi-
denee, R. I;, Ch. 12,

WPTR TV—Albany.
N. Y., Ch. 23.

WPTV (TV)—Ashland,
Ky., Ch. 59.

WPTZ (TV)—Phila-
delphia, Pa., Ch. 3.
WQCY (TV)—Allen-.
town, Pa., Ch. 39.
WQED (TV)—Pltts-
burgh, Pa., Ch. 13,
wQTV (TV)—Bing-

hamton N. Y,

46.

WQXI TV—Atlanta,

Ga., Ch. 36.

WQXL TV Lou1sv1].1e,
Ky., Ch. 41.

WQXN-TV—Cinecin-
nati, Ohio, Ch. 54.

WRAK-TV_Williams-
port, Pa., Ch. 36,

WRAY-TV-—-—Princeton,
Ind., Ch. 52.

WRBL- TV—Columbus
Ga., 4.

WRDW*-TV—Augusta,
Ga., Ch.

WREX- TV—Rockford
I11., Ch. 13.

WRGB_ (TV)—Schen-
ectady, N. Y., Ch. 6.

WRNY- TV—Rochester
N. Y., Ch. 27.

WROH (TV)—Roches-
ter, N. Y., .21

WROM- TV—Rome,
Ga., Ch. 9.

WROW TV——Albany,

Y., Ch.

WRTV (TV)—Asbury
Park, N. J., Ch. 58.
WSAU-TV—Wausau,
Wis., Ch. 7.
WSAZ-TV—Hunting-
ton, W. Va., Ch. 3.
WSB-TV—Atlanta,

Ga., Ch. 2.
WSBA TV—York Pa.,
Ch. 43.
WSBM-TV—Saginaw,
Mich., Ch. 51.
WSBT-TV—South

Bend., Ind.,, Ch. 34.
W(S:EE (TV)—-—Erle, Pa.,

WSFA- TV—Montgom-
ery, Ala.,, Ch. 12.
WSHA (TV)——Sharon,

Pa., Ch. 38.
WSIL- TV—Harrxsburg,
I11.,, Ch. 22.
WSIX TV—Nashv1lle.
Tenn., Ch. 8.
WSJIS-TV—Winston-
Salem, N. C., Ch, 12.
WSJV (TV)—Elkhart
Ind., Ch. 5
WSLA (TV)——Selma,
Ala., Ch. 8
WSLI- TV—Jackson,
Miss., Ch. 12.
WSLS-TV—Roanoke,
Va., Ch. 10.
WSM-TV—Nashville,
Tenn., Ch. 4.
WSPA-TV—Spartan-
burg, S. C,, Ch. 7.
WSPD-TV—Toledo,
Ohio, Ch. 13.
WSTF (TV)—Stam-
ford, Conn., Ch. 27.
WSTV-TV—Steuben-
ville, Ohio, Ch. 9.
WSUN-TV—St. Peters-
burg, Fla.,, Ch. 38.
WSVA-TV—Harrison-
burg, Va., 3.
WSYR- TV——Syracuse
N. Y., Ch. 3.

BROADCASTING ® TELECASTING

WTAC- TV—Flmt
Mich., Ch. 16.
WTAO- TV—Cam-
bridge, Mass., Ch. 56.
WTAP (TV)—Parkers-
burg, W. Va., Ch. 15.
WTAR-TV—Norfolk,
Va., Ch. 3.
WTBO-TV—Cumber-
land,” Md., Ch. 17.
WTCN TV—ane—
apolis, Minn., Ch. 11.
WTEV-TV—New Béd-
ford, Mass., Ch. 28.
WTHI-TV—Terre .
Haute, Ind., Ch. 10.
WTHS- TV—Mlaml,
Fla., Ch. 2.
WTHT (TV)—Wll-
mington, N. C,,
Ch. 3.
WTLB (TV)—La
Crosse, Wis,, Ch. 38.
WTLC (TV)—Cham-
paign, Ill., Ch. 12.
WTLE (TV)—Evans-
ton, I11.,, Ch. 32. -
WTLF (TV)—Balti~

WTLV (TV)—New
Brunswick, N. J.,
Ch. 19.

WTMJ-TV—Milwau-
kee, Wis.,, Ch. 4,

WTOB-TV—Winston-
Salem, N, C,, Ch. 26.

WTOC- TV—Savannah

Ga., Ch. 1
WTOK- TV——Merldlan
Miss., Ch. 11.
WTOP-TV—Washing-
ton, D. C., Ch. 9,
WTOV-TV—_Norfolk,
Va., Ch. 27.
WTWO (TV)—Bangor
- Maine, Ch.

WTPA (TV)—Harrls-
burg, Pa., Ch. 71.
WTR. TV—Wheelmg

W. Va,, Ch. 7.
WTRI (TV)—Schenec-
tady, N. Y., Ch. 35.
WTSK (TV)—Knox-
ville, Tenn., Ch. 26.
WTTG . (TV)—Wash-
ington, D. C., Ch. 5.
WITV (TV)—Bloom-
ington, Ind., Ch. 4.
WTTW (TV)—Chica-

go, Ill, Ch. 11,
WTVD (TV)—Durham
N. C,
WTVE (TV)—Elmlra
WTVF (TV)—Buffalo
N. Y., Ch.
WTVH- TV—Peorla,
1., Ch. 19.

WTVI (TV)—Belle-
ville, Ill., Ch. 54.
WTVJ (TV)—Miami,

Fla., Ch. 4.
WTVM (TV)—Muske-
gon, Mich., Ch. 35.
WTVN (TV)—Colum-
bus, Ohio, Ch. 6.
WTVQ (TV)—Rock-
ford, Ill.,, Ch. 39.
WTVP (TV)—-Decatur
I11., Ch. 17.
WTVQ (TV)—Pltts-
burgh, Pa., Ch. 47.
WTVR (TV)—Rich-
mond, Va., Ch. 6.
WTVX (TV)—Gas-
tonia, N. C., Ch. 48.
WTVU (TV)—Scran-
ton, Pa., Ch.
WTVW (TV)—Mllwau-
kee, Wis., Ch. 12.
WTVZ (TV)—Albany,
N. Y., Ch. 17.
WUNC-TV—Chapel
Hill, N. C., Ch. 4.
WUOM-TV—Ann
Arbor, Mich., Ch. 26.
WUSN-TV—Charles-
ton, 8. C,, Ch. 2.
WVEC-TV—Hampton,
Va., Ch. 15.
WVET-TV—Rochester,
N. Y, . 10.
WWJ-TV—Detroit,
Mich., Ch. 4.
WWLA (TV)—Lan-
caster, Pa., Ch. 21.
WWLP (TV)—Spring-
field, Mass., Ch. 61.
WWOR-TV—~Worces-
ter, Mass., Ch. 14.
WWTV-TV—Cadillac,
Mich., Ch. 13.
WXEL (TV)—Cleve-
land, Ohio, Ch. 8.
WXYZ-TV—Detroit,
Mich., Ch. 7.
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TELEVISION AWARDS

George Foster Peabody Awards*

Freedom Awards*

Gerald W. Johnson, WAAM (TV) Baltimore
for outstanding television news.

Television Opera Theatre, NBC-TV
for outstanding entertainment from music.

Television Playhouse, NBC-TV
for outsanding entertainment in 1953 (double
award with Imogene Coca).

Imogene Coca, NBC-TV
for outstanding entertainment in 1953 (double
award with Television Playhouse)

Cavalcade of Books, KNXT (TV) Los Angeles
outstanding educational program for 1953 (dou-
ble award with Camera Three) '

Camera Three, WCBS-TV New York
outstanding educational program for 1953 (dou-
ble award with Cavalcade of Books).

Mr. Wizard, NBC-TV .
outstanding youth and children’s program for
1953.

Edward R. Murrow, CBS-TV
Television special award.

* Established in 1940 in honor of the late George
Foster Peabody by the board of regents of the
U. of Georgia, to be jointly administered by its
Henry W. Grady School of Journalism and the
NARTB. i

Alfred I. duPont Awards*

WBZ-TV Boston, Mass.
for ‘“consistent, well-planned programming de-
signed to serve the needs of an informed and
progressive community and to develop and en-
courage good citizenship.”

WOI-TV Ames, Iowa
for “its outstanding record of leadership in the
development of programs of practical and cul-
tural value to the people of Iowa.”

Special Commendations

WBAL-~TV Baltimore, Md.
for “its public service leadership in the emer-
gency created by a school strike, when the
station cleared air time for television instruc-
tion.”

KNXT (TV) Hollywood, Calif.
for ‘‘a notable group of programs serving the
public interest in the fields of public school
education, religion, safety, marketing, income
tax advice and public forum discussions.”

WHAS-TV Louisville, Ky.
for “its consistently energetic and generous
support of many civic, health and charitable
agencies, and for its success in winning general
support for services to the community.”

* Presented annually by Alfred 1. duPont
Awards Foundation, established in 1942 by Mrs.
Jessie Ball duPont in memory of her husband
and in recognition of “loyal service” by radio
and television stations and commentators “to the
nation and communities they serve.” Awards ad-
ministered by Washington & Lee U., Lexington,
Va.

Radio-Television News
Directors Assn. (1953)

TOP AWARD

WBAP-TV Ft. Worth for outstandng news re-
porting in 1953.

Sigma Delta Chi Distinguished
Service Awards

WHAS-TV Louisville, Ky. for public service
in television journalism. :

BROADCASTING © TELECASTING

TELEVISION TOP AWARD:

E. I. duPont de Nemours & Co. for its ABC-TV
Cavalcade of America series.

TELEVISION HONOR MEDALS:

Admiral Corp., Life Is Worth Living, Dulfont
Tv Network; American Forum of the Air, NBC-
TV; The Big Issue, DuMont; Family Theatre,
Hollywood, Inspiration, Please; General Electric
Co., The Fred Waring Show, CBS-TV; Iowa State
College, A Voice Out of Time, on WOI-TV Ames;
Lutheran Laymen’s League, This Is the Life;
National Assn. of Manufacturers, Industry On
Parade; Revere Copper and Brass, Meet the Press,
on NBC-TV; Frederic V. Ziv Co., Cincinnati,
I Led Three Lives; Wayne U, and WWJ-TV De-
troit, International Town.

HONOR MEDAL AWARDS FOR SINGLE
TV PROGRAMS:

“The Lt. Radulovich Story” on CBS-TV See
It Now, Aluminum Co. of America; ‘‘Angel in
the Infield” on CBS-TV City Hospital Series,
Gillette Co.; National Boy Scout Jamboree on
CBS; “Horace Mann's Miracle” on NBC-TV Hall-
mark Hall of Fame, Hall Bros.; ‘“The King’s
Hunchback” on NBC-TV Frontiers of Faith,
Jewish Theological Seminary of America; Com-
munity Chest Rally, WCAU-TV Philadelphia;
Long May It Wave on WFIL-TV Philadelphia;
Junior Order United American Mechanics; “Land
of the Free” on CBS-TV Death Valley Days,
Pacific Coast Borax Co.; “The Reluctant Citizen”
on NBC-TV Philco Television Theatre, Philco
Corp.; “Decision at Christmas” on NBC-TV
American Inventory, Teleprograms Inec,; “P. O.
W.” on ABC-TV U. S. Steel Hour, United States
Steel Corp.

* All awards for 1953 but presented Feb. 22,
1954, by Freedom Foundation for outstanding con-
tributions to freedom.

Alfred P. Sloan Awards

TELEVISION STATION COMMERCIAL
PROGRAMS

Firch Baking Co., Erie, Pa., for Watch for the
Kids on WICU-TV and additional efforts in be-
half of safety on its 15-minute “live” studio
show and in its Gene Autry commercials.

TELEVISION SUSTAINING PROGRAMS

WTVJ (TV) Miami, Fla., for 165 special pro-
grams telecast in 1953 and for You May  Be
Next, a tri-weekly feature developed in co-
operation with Miami Police Department.

TELEVISION NETWORK COMMERCIAL
PROGRAMS

Esso Standard Oil Co.,, New York, for Esso
Reporter safety messages with special network
coverage,

National Safety Council’s 1953
Public Interest Awards

TELEVISION STATIONS

WCPO-TV Cincinnati; WBZ-TV Boston; KFEL-
TV Denver; KING-TV Seattle; KOTV (TV) Tulsa;
WAAM (TV) Baltimore; WFAA-TV Dallas;
WFBM-TV Indianapolis; WHYN (TV) Holyoke,
Mass.; WICU-TV Erie, Pa.; WKRC (TV) Cincin-
nati; WPTZ-TV Oklahoma City; WLWT (TV)
Cincinnati; WTVJ (TV) Miami; WWJ-TV Detroit,
WXEL (TV) Cleveland.

1954 TELECASTING Yearbook-Marketbook
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18th American Exhibition of
Educational Radio & Television
Programs*

(Ohio State Awards)

NETWORK PROGRAMS

Class 1—Special Interest Groups; First Award:
FProntiers of Faith, NBC-TV,

Class 2—Cultural; First Award: Hallmark Hall
of Fame, NBC-TV.

Class 3—Public Affairs; First Award: United
Nations Open House, CBS-TV.

Class 4—Basic Freedom; First Award: Ameri=-
can Forum of The Air, WNBW (TV) Washington,
D. C., and NBC-TV. .

Class 5—Systematic Instruction (no award).

Class 6—Programs for Children and Youth;
First Award: Watch Mr. Wizard, Herbert S. Lauf-
man & Co., WNBQ (TV) Chicago and NBC-TV.

Special Award: Ding Dong School, NBC-TV.

Class 7—School Telecasts (no award).

LOCAL AND REGIONAL STATIONS OR
ORGANIZATIONS

Class 1—Special Interest Groups; First Award:
Parmtown, U. S. A,, WBBM-TV Chicago.

Class 2—Cultural; First Award: The Long
Voyage, WOI-TV Ames, Iowa.

Class 3—Public Affairs; First Award: They
Come Home, KPIX (TV) San Francisco.

Class 4—Basic Freedoms; Flrst Award: The
Independent Mr. Jefferson, National Assn, of
Educational Broadcasters and WNBQ (TV) Chi-
cago.

Class 5—Systematic Instruction; First Award:
Shakespeare on Tv, KNXT (TV) Hollywood.

Class 6—Programs for Children and Youth;
First Award: Wunda, Wunda, KING-TV Seattle.

Class 7T—School Telecasts; First Award: District
of Columbia Public School Series, WNBW (TV)
Washington and D. C. Board of Education.

* These awards are made as adjunct of the Ohio
State Institute for Education by Radio-Television.

National Head'liners’ Award

WBNS-TV Columbus, Headliner’s award for
outstanding news reporting during 1953.

Edward R. Murrow, television network award
for See It Now series on CBS-TV.

INFORMATION ON AWARDS

Following is partial list of addresses for ob-
taining information in connection with television
awards:

duPont—Write O. W. Riegel, curator, Alfred I.
duPont Awards Foundation, Washington & Lee
U., Lexington, Va.

Freedoms Foundation—Ken Wells, executive
vice president, Freedoms Foundation Inc., Valley
Forge, Pa. (deadline for nominations Nov. 20;
announcement following February).

National Headliners’ Club—Mal Dodson, Con-
vention Hall, Atlantic City, N. J.

Ohio State—Keith Tyler, director, Institute for
Education by Radio, Ohio State U. Columbus,
Ohio. .

George Foster Peabody—Dean John E. Drewry,
Henry W. Grady School of Journalism, U. of-
Georgia, Athens, Ga. (entries taken in January or
later; awards in April).

National Safety Council Public Interest Awards
—National Safety Council, 425 N. Michigan Ave,,
Chicago 11, Ill.

Alfred P. Sloan Awards for Highwhy Safety—
National Safety Council, 425 N. Michigan Ave,,
Chicago 11, Il

Sigma Delta Chi—Address Sigma Delta Chi
Awards in Journalism, 35 E. Wacker Dr., Chicago
1, Tl

Radijo-Television News Directors Assn.—James
A. Byron, president of RTNDA, WBAP-TV Fort
Worth, Texas.

® Page 23


www.americanradiohistory.com

AMERICAN BROADCASTING—PARAMOUNT THEATRES

INC.

7 West 66th Street, New York 23, N. Y. Telephone: Susquehanna 7-5000
Number of Stations Affiliated with ABC-TV as of Aug. 1, 1954: 201

BOARD OF DIRECTORS

Earl E. Anderson
John Balaban

A. H. Blank

John A. Coleman
Charles T. Fisher Jr.
E. Chester Gersten
Leonard H. Goldenson
Walter W. Gross
Robert H. Hinckley
Robert .. Huffines Jr.
William T. Kilborn
Robert E. Kintner
Walter P. Marshall
Edward J. Noble
Robert H. O’Brien
Herbert Schwartz

R. B. Wilby

Owen D. Young

AMERICAN BROADCASTING CO.
(A Division of American Broadcasting-Paramount
Theatres Inc.)

Officers
Robert E. Kintner, President
Robert H. O’'Brien, Executive Vice President
Earl E. Anderson, Vice President
Charles T. Ayers, Vice President
Slocum Chapin, Vice President
James H. Connolly, Vice President
John Daly, Vice President
Robert H. Hinckley, Vice President
Earl Hudson, Vice President
Ernest Lee Jahncke Jr., Vice President
Frank Marx, Vice President
John H. Mitchell, Vice President

Harold 1. Morgan Jr., Vice President & Comp-
troller

Theodore I. Oberfelder, Vice President

Sterling C. Quinlan, Vice President

Alexander Stronach Jr., Vice President

Charles Underhill, Vice President

Thomas Velotta, Vice President

Robert M. Weitman, Vice President

Paul Whiteman, Vice President

Geraldine B. Zorbaugh, Secretary & General

Counsel
Omar Elder, Asst. Secretary & Asst. General
Counsel
NEW YORK
7 W. 66th St.

New York 23, New York
Alexander Stronach Jr., Vice President in ch
of Television Network n charge
Slocum Chapin, Director of Television Network

Engineering & General Services
Frank Marx, Vice President in Charge
Clure Owen, Administrative Assistant

John Preston, Director of Engineering Facilities
& General Services

Thomas F. Foy, Purchasing Agent

Joseph J. Spagnola, Director of Office & Studio
ervices

William Trevarthen,
Operations

Richard Hamilton, Supervisor of Communications
Lawrence A. Ruddell, Recording Director
Reginald Willcocks, Traffic Manager

Director of Engineering

Finance, Personnel

Harold L. Morgan Jr., Vice President & Comp-
troller ,

Marie McWilliams, Director of Personnel
Jason Rabinovitz, Assistant Comptroller
" Walter C. Tepper, Chief Accountant
Labor Relations
Mortimer Weinbach, Director of Labor Relations

Legal
Geraldine B, Zorbaugh, General Counsel
Omar Elder, Assistant General Counsel
Program

Robert M, Weitman, Vice President in Charge of
Programming & Talent

Services

Robert L. Stone, Director of Television Services
Department

Robert Holland, Manager of Film Services

Ruth K. Blainey, Operations Manager

James McNaughton, Executive Art Director
Andrew Ross, Graphic Arts Director
Harold Sobolov, Studio Supervisor

J. English Smith, Business Manager
Bernard Paulson, Plant Superintendent

Programming
Charles Underhill, Vice President in Charge of
Television Program Department
Freelon Fowler, Film Program Manager

Charles Holden, Assistant National Director of
Tv Program Department

Robert Lewine, Eastern Program Director
Leslie G. Arries Sr., Director of Television Sports

News, Special Events & Public Affairs
John Daly, Vice President in Charge of Tv News,
Special Events & Public Affairs

Francis N. Littlejohn, Director of Tv News, Spe-
cial Events & Public Affairs

John Dullaghan, Manager of News Film

Public Relations, Advertising, Promotion &
Continuity Acceptance

John Pacey, Director of Public Relations & Spe-
cial Features
Ruth Crawford, Librarian

Mitchell DeGroot, Director of Advertising &
Promotion

Ernest E. Stern, Manager of Publicity
E].lert}i Heagerty, Supervisor of Audience Informa-
on

Grace Johnsen, Director of Continuity Acceptance

Ruth Trexler, Executive Producer of Religious &
Educational Programs

Sales

Charles R. Abry, National Director of Tv Sales
Jerome B. Harrison, Eastern Sales Manager

Williamm Materne, Assistant Tv Network Sales
Manager

Henry T. Hede, Administrative Manager, TV Net~
work Sales

Station Relations, Sales & Station Traffic Opera-
tions, Research & Sales Development

Ernest Lee Jahncke Jr., Vice President & Assist-
ant to President
Charles Godwin, Assistant to Vice President

Alfred R. Beckman, National Director of Stations
Relations Department .
Frank Atkinson, Manager of Co-operative Pro-

gram Department

William A. Wylie, Manager of Station Relations
Department

Donald G. Buck, Director of Operations for Sales
& Statton Traffic

Alice Stamatis, Manager of Order Processing
Donald Coyle, Director of Network Television

Research

Don Durgin, Director of Network Television Sales
Development

Bert Briller, Manager of Television Sales De-
velopment

ABC Film Syndication Inc.

George T. Shupert, President

Donald L. Kearney, Vice President in Charge of
Sales

John B. Burns, Midwest Manager
William L. Clark, Western Manager
Lee Francis, Promotion Manager
Joseph F. Greene, Traffic Manager

ABC TELEVISION NETWORK RATES

Gross Class “A” Time
Charges as of July 1,
1954

1Hour ¥ Hour 14 Hour

Connected Network
$79,303

(144 Stations) $47,430 $31,630
Connected Network-
Non-territorial
(2 Stations) 1,050 630 420
Non-Connected ’
Network (51 Sta-
tions) 9,540 5,724 3,816
Non-Connected Non-
Territorial (3 Sta-
tions) 500 300 200
Total (200 Stations) $90,393 $54,084 $36,066

Page 24 e 1954 TELECASTING Yearbook-Marketbook

www americanradiohistorv com

CHICAGO
20 N. Wacker Dr.
Chicago 6, Ill.

Sterling .C. Quinlan, Vice President in Charge of
WBKB

James L. Stirton, Director of Network Television
James W. Beach, Sales Manager of WBKB

Daniel Schuffman, Program Manager, WBKB
George Rice, Director of Film, WBKB

William P. Kusack, Director of Engineering De-
partment

Elliott W. Henry Jr., Director of Publicity &
Promotion

Gerald Vernon, Manager of Tv Network Sales
Matthew Vieracker, Treasurer

DETROIT

1700 Stroh Bldg.

Detroit 26, Mich.
James G. Riddell, President & General Manager
John Pival, Manager, WXYZ-Television
Joseph C. Cassel, Controller
John Lee, Television Studio Manager
Ralph Dawson, Asst. Television Sales Manager
Charles Kocher, Chief Engineer.
Robert Baldrica, Advertising, Promotion, Pub-

licity Director

Elizabeth Ashton, Trafic Manager

HOLLYWOOD
1539 N. Vine St.
Hollywood 28, Calif.
Earl Hudson, Vice President, Western Division
Donn B. Tatum, Director of Television, Western
Division

J. Clifford  Anderson, Director of Labor Relations
John M. Asher, Promotion Manager

James C. Beach, Tv Network Program Director,
Western Division :

Dorothy Brown, Confinuity Acceptance Editor,
Western Division

Philip Caldwell, Manager of Engineering & Gen-
eral Services, Western Division

Robert Forward, Executive Asst. to the General
Manager

Selig Seligman, Asst. to Vice President & Business
Coordinator

Stanton Kramer, Director of Television Network
Promotion Publicity

Edwin C. Conklin, News Editor, Western Division
Frank King, Manager, KABC-TV
Elton Rule, Sales Manager, KABC-TV

Cameron Pierce, Tv Engineering Operations
Supervisor

John C. Wagner, Controller
Florence T. Schiro, Personnel Director

WABC-TV NEW YORK
7T W. 66th St.

New York 23, N. Y.

John H. Mitchell, Vice President & General Man=
ager of WABC-TV .

Gordon Kunz, Production Manager of WABC-TV
Thomas J. Martinez, Treasurer of WABC-TV
Ard;le‘z‘r} B. Rodner, Program Manager of WABC-

SAN FRANCISCO

ABC Radio-Tv Center
277 Golden Gate Ave.
San Francisco 2, Calif.

James H. Connolly, Vice President in Charge of
San Francisco Office
Lorraine Duchene, Continuity Acceptance Editor

A. E. Evans, Business Manager of San Francisco
Office

Vincent Francis, Manager, KGO-TV

Harry Jacobs, Chief Engineer

Edith Kirby, Manager, Traffic Department

Victor Reed, Manager of News & Special Events

David Sacks, Sales Manager, KGO-TV

Henry Saroyan, Controller

Jon Barkhurst, Director of Publicity, Advertising
& Promotion

Frank R. Baker, Acting Program Manager—Tv
Robert D. Mitchell, Film Editor

Richard T. Parks, Asst. Chief Engineer
Edward Smith, Tv Production Director

WASHINGTON
1735 DeSales St.,, N. W,
Washington, D. C.

Robert H, Hinckley, Vice President in Charge of
Washington Office

BROADCASTING @ TELECASTING


www.americanradiohistory.com

£
(_ub(.qd __.
Y
—— \
|||||||||||||| H
m
' Ca Clase
1 O(m>c.ﬁ<
|
i r
| - {0 kroc-Tv
’ Seaua Fally i viin
{ KONV QU ___ X1l A
\ h 1OWA }
A i -~ {
\ | Seemmal N
h 1 L AN
i N e Codus Rapds
/ | 0% CRI-
1 ! 3 Amer MLTY
4 i woiv Q) ®
\
i o o o .
; v L Dur Mowsas e
O snnens ! ) CoLo ek () KGTY s C e o
RN i ; i ; ; e Y
. ‘ i ! e g R ) : Y 5
O ...n %m..mds N K ! __ KOLNTYQ 5~ -———-— /\__ WTYH- R
R ol AN ; ’ ———— Quacy
, TN\ O b N i .
N AN d ! S { KAN, ©Q
3 , KFEL. ¥
/ *, / _<_ i _“ W
/ N .
1 Fa 1 Topela’ [}
\ Q Geory \ ; e ; i wiBw.Ty 1) O ~ )
N, - i}
\ N § 3347 ' Cotembu 7 gl [nseie . !
\ N s ! KOMUTY e lese i () Bttt 7 “ﬂm A ey N L o
A\ I Fhuickinon h ; > P
A Q PN
t KTVH L N
N e, ! 4 SNBSS WSS
) - /
keaevQ S N e T - ' 4 -
! —— wicki e
;e NoMo T T T T e 1 KEDD Zogr T
Saa I e T SR g 7 wmnssiem 9O
“RErr Q ! OKLA LV Q. e
>~ N\ NS e T Ny o~ :
N i T kel L _ %]
N W Lo A, 1 TEX ! P (e Charlotin WRAO -
9eley ! ' QO wisE- Shrev -
i ! : A o P
N ) H pamm o
R Al e ~ s
Prate) i 0 : o SC S
i " I oms Ciny e
f KFDATY ! way
S b, g | ™
S:%;a, ! L (] G /
KFSDry S -- e h N 7
—_—— 1 S !
| ~ ;
0 i o _° N D e,
i Lokt KFDX-TY
Honais, areelt : KWFT.TY
o xc_.h:‘ KSWS.Ty i KCBD-TY
' yransah
1. Worh
_< s>v.q.< O O oC-TV
,,,,, = e Q
N D.TyY
KTy KREC.TY
N veer
K . KANG-TY e
O tamgis P Q) wmer Ty
Y KCEN.TY WJHP-
A Anrtin
! XTBC.TV ()
N P GRE TN ~ hN
S s ™ Treal TN WDSUTY S AN
e o bt ( N\ IR sy B
L S XGB5-TY N NN |
/ ’/
3 Y
\ \
\ \
N AN
N, "
\ LEGEND 4 e palm Bk
™~ O wirk-TY
! i
H . L Lawderisle
: N ——— ABC Contract Lines Ly
\
—Nmmm>ﬂnr _Ou# N epg p g gz Piivats Relay f/, ..‘_
N WY,
/I:: —————————— Line1 Shared with Other Networks . o -

Note: Map accurate am of dale of 1enue only
Subject to changa withoul nolica.

WwWWW-americanradiohistorv com


www.americanradiohistory.com

Proof ot ABC'’s progress

Youre seeing stars. From left to right, six of America’s best-
loved people.

Theyre appearing here together because they’re all members
of a great and growing ABC-TV family . ..a family that millions
of other families have taken into their homes.

And there are others, of course. Other stars and other shows that
have helped ABC Television make such great strides in so short a
time—Walter Winchell, The U. S. Steel Hour, Super Circus, Martha
Wright, The Voice of Firestone, The Elgin TV Hour, Bert Parks,
Stu Erwin ... The list goes on and on, looking more and more

WAMM=americantadiohistor=ecom
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..staring vou in the tace

like the who’s who of television.

Same with advertisers. To drop a few names, Dodge, Du Pont,
Packard, General Mills, Kellogg, American Tobacco, American
Motors, Liggett & Myers, Lehn & Fink, Pepsi-Cola, Remington
Rand and many more distinguished firms.

To those who keep an ear to the ground, this seems to have all
the earmarks of a trend. We think it does. A healthy trend...a
profitable trend — for ABC, for the affiliated ABC-TV stations
and for the advertisers who have shown confidence in the growth
network — ABC Television.

TELEVISION NETWORK

wWwWwW americanradiohistorv com


www.americanradiohistory.com

CBS TELEVISION

A DIVISION OF COLUMBIA BROADCASTING SYSTEM INC.

485 Madison Avenue, New York 22, New York. Telephone: Plaza 1-2345
Production Center, 524 West 57th Street, New York 19, New York. Telephone: Judson 6-6000

For Executives of Parent Company, Columbia Broadeasting System Ine., See Page 347
Number of Stations Affiliated with CBS-TV as of Aug. 1, 1954: 182

OFFICERS

J. L. Van Volkenburg, President

Edward L. Saxe, Vice President & Assistant to
President

William H. Hylan, Vice President in Charge of
Network Sales

Hubbell Robinson Jr., Vice President in Charge
of Network Programs

Harry S. Ackerman, Vice President in charge of
Network Programs, Hollywood

H. Leslie Atlass, Vice President in Charge of
Central Division

Frank B. Falknor, Vice President in Charge of
Operations

Merle S. Jones, Vice President in Charge of CBS
Owned Television Stations & General Services

W. Spencer Harrison, Vice President in Charge of
Legal & Business Affairs

Herbert V. Akerberg, Vice President in Charge of
Station Relations.

William B. Lodge, Vice President in Charge of
Engineering

Leslie Harris, Vice President & General Manager,
CBS Television Film Sales Inc.

Charles L. Glett, Vice President in Charge of
Network Services, Hollywood

William J. Flynn, Comptroller

NETWORK SALES

William H. Hylan, Vice President in Charge of

Network Sales
Thomas H. Dawson, Manager of Network Sales
George E. Klayer, Chicago Sales Manager
Frank Samuels, Pacific Sales Manager
Charles R. Sterritt, Detroit Sales Manager
William J. Fagan, Business Manager
T. D. Connolly, Program Sales Manager
Robert F. Jamieson, Sales Service Manager
George A. Kolpin, Contract Manager
James C. Shattuck, Sales Manager, Color

PROGRAMS

Hubbell Robinson Jr., Vice President in Charge
of Network Programs

Harry S. Ackerman, Vice President in Charge of
Network Programs, Hollywood

Harry G. Ommerle, Program Director

Louis Stone, Manager of Program Budget

William Dozier, Executive Producer, Drama Pro-
grams

Marlo Lewis, Executive Producer, Music &
Variety Programs .

Milo Frank, Talent & Casting Director

Richard Lewine, Executive Producer, Color

E. Carlton Winckler, Production Manager

John Hundley, Manager, Program Service

OPERATIONS

Frank B. Falknor, Vice President in Charge of
Operations :

Henry Grossman, Director of Operations

H. C. Meier, Manager of Network Operations

H. Grant Theis, Manager of Film Service Op-
erations

Walter R. Pierson, Manager of Production

Kingdon S. Tyler, Manager of Construction

Gilbert DeStefano, Manager of Lighting

Anthony Boschetti, Manager of Procurement

Herbert O. Phillips, Manager of Scenic Art Di-
vision.

C. H. Rylander, Manager of Special Effects

Albert J. Raymond, Manager of Stage Operations

Paul Wittlig, Manager of New Effects Develop-
ment

R. G. Thompson, Director of Technical Operations

Orville Sather, Manager of Technical Operations

STATION RELATIONS
Herbert V. Akerberg, Vice President in Charge
of Station Relations \ .
Edward P. Shurick, Director of Station Relation
Robert Wood, Assistant Director of Station Rela-
tions

ADVERTISING & SALES PROMOTION

Willlam Golden, Creative Director

John P. Cowden, Operations Director

Robert Strunsky, Copy Chief

Alex Kennedy, Director of Program Promotion
Gordon Hellmann, Director of Presentations

John Donald Foley, Director of CBS Owned Tele-
vision Stations Promotion Service

Edward Side, Production Manager

PUBLIC RELATIONS

David J. Jacobson, Director of Public Relations
Michael J. Foster, Director of Press Information

Arthur Perles, Administrative Director & Di-
rector of Merchandising Exploitation

Ted Wick, -Director of Publicity & Exploitation,
Hollywood

Hank Warner, Assistant Director of Press In-
formation

Jack Goldstein, Director of Special Projects

Dorothy Leffler, Director of Magazine Division,
Press Information

RESEARCH
Oscar Katz, Director
Philip Eisenberg, Manager of Coverage
Rose Marie O’Reilly, Manager of Ratings
Tore Hallonquist, Manager of Program Analysis
Leonard DeNooyer, Manager of General Surveys

ENGINEERING
William B. Lodge, Vice President in Charge of
Engineering
A. B. Chamberlain, Chief Engineer
H. A. Chinn, Chief Audio-Video Engineer
J. W. Wright, Chief Radio Frequency Engineer

EDITING
Herbert A. Carlborg, Director

BUSINESS AFFAIRS
W. Spencer Harrison, Vice President in Charge of
egal & Business Affairs
Merritt H. Coleman, Director of Business Affairs

ACCOUNTING
William J. Flynn, Comptroller
Norman C. Hadley, Director, Accounting Opera-
tions
NETWORK SERVICES, HOLLYWOQOOD
Charles L. Glett, Vice President in Charge of
Network Services, Hollywood

Lester H. Bowman, Director of Technical Opera-
tions, Hollywood

James Melick, Director of Budgeting, Business
Operations, Hollywood

CBS INC., DEPARTMENTS

NEWS AND PUBLIC AFFAIRS

Sig Mickelson, Vice President in Charge of News
& Public Affairs ’

Edward P. Morgan, Director of News
Irving Gitlin, Director of Public Affairs
Elmer Lower, Director of Special Projects
John Derr, Director of Sports
Helen Sioussat, Director of Talks

BUILDING OPERATIONS

James Swenson, Manager, Building Operations

Jack Page, Assistant Manager, Building Opera-
tions

CBS TELEVISION NETWORK RATES

Gross Class “A” Time
Charges As of June 1, 1954

1 Hour 1 Hour 14 Hour

Basic Network (45

stations) $50,270 $30,162 $20,108
Full Network
(176 stations) 88,030 52,818 35,212

Full Interconnected
Network (138 sta-
tions) . 81,600 48,960 32,640
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GENERAL PURCHASING

John E. Forsander, Director of Purchases
Edward Drewes, Purchasing Agent

OFFICE SERVICES
A. H. Bryant, Manager
Maud Stubner, Supervisor, Program Typing
Emily Schiener, Supervisor, Program Transcripts
Laurette Banks, Supervisor, Ticket Bureau
Harry Kestenbaum, Supervisor, General Files &
Record Center

PERSONNEL RELATIONS

Robert Kalaidjian, Director

Charles Burt, Personnel Administrator

Dr. Jack Nelson, Director, Medical Office

John Anderson, Personnel & Labor Research
Manager

Richard Stanley, Employment Manager

PHOTOGRAPHY
Walter I. Seigel, Manager

REFERENCE

William C. Ackerman, Director

May Dowell, Manager, General Information

Agnes Law, Librarian

Esther H. Dobbins, Manager, Program Informa-
tion Division

Dorothy E. Boyle, Manager, Program Statistics
Division

CBS TELEVISION SPOT SALES

George Clark, General Sales Manager

Edward B. Larkin, Mid-Western Sales Manager

J. Richardson Loughrin, Los Angeles Sales Man-
ager

MacLean Chandler, San Francisco Sales Manager

Tony Moe, Detroit Sales Manager

H. H. Holtshouser, Atlanta Sales Manager

Ben Margolis, Business Manager

CBS TELEVISION FILM SALES INC.

Leslie Harris, Vice President & General Manager
Wilbur S. Edwards, General Sales Manager
Fred Mahlstedt, Director of Operations

CBS OWNED TELEVISION STATIONS

Craig Lawrence, Director of Station Administra~
tion

WCBS-TV, 488 Madison Avenue, New York 22,
- New York

Sam Cook Digges,General Manager

Clarence Worden, Assistant to General Manager

Frank Shakespeare Jr., General Sales Manager

Hal Hough, Program Director

Robert Patt, Promotion Manager

William C. Lacey, Film Manager

KNXT, 1313 North Vine Street, Los Angeles 28,
California

James T. Aubrey Jr., General Manager

Edmund C. Bunker, Sales Manager

Donald M. Hine, Program Manager

Dean Linger, Promotion Manager

WBBM-TV, 410 N. Michigan Avenue, Chicago,
1llinois

H. Leslie Atlass, Vice President, Central Division

George J. Arkedis, Sales Manager

Julian Kanter, Sales Traffic Manager

C. W. Doebler, Sales Promotion Manager

William Ryan, Program Manager

Al Bland, Commercial Program Manager

J. F. Novy, Chief Engineer

CBS OWNED TELEVISION STATIONS—WCBS-
TV New York, KNXT Los Angeles and WBBM-
TV Chicago. All affiliates of CBS Television Net-
work; all represented nationally by CBS Tele-
vision Spot Sales.

BROADCASTING ® TELECASTING
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DuMONT TELEVISION NETWORK

A DIVISION OF ALLEN

BROADCASTING DIVISION

B. DuMONT LABORATORIES INC.

Business Offices: 515 Madison Ave., New York 22, N. Y., MUrray Hill 8-2600
Studios: Tele-Centre, 205 East 67th St., New York 22, N. Y., LEhigh 5-1000
Adelphi Playhouse, Ambassador Theatre

Number of Stations Affiliated with DuMont as of Aug. 1, 1954: 213

DuMONT BROADCASTING DIVISION

Ted Bergmann, Director of Broadcasting

Donald H. McGannon, Assistant Director of
Broadcasting

Richard L. Geisman, Administrative Assistant to
the Director

James L. Caddigan, Director of Programming &
Production

Rodney D. Chipp, Director of Engineering

Gerald Lyons, Director of Publicity & Public
Relations

Joseph W. Hess, Controller

Morris A. Mayers, General Manager of Closed
Circuit Operations

DuMONT TELEVISION NETWORK

Ted Bergmann, Managing Director

John H. Bachem, General Manager

James L. Caddigan, Director of Programming &
Production

Rodney D. Chipp, Director of Engineering

E. B. Lyford, Director of Station Relations

Gerry Martin, Director of Network Sales

A. L. Hollander, Jr., Director of Operations
(Acting)

Thomas J. McMahon, Director of Sports

Werner Michel, Executive Producer

Robert L. Coe, Manager, Station Relations De-
partment

Roy Sharp, Manager, Network Traffic Department

Robert Woolf, Manager, Teletranscription Depart-
ment

Lynn Cleary, Business Manager, Sales Depart-
ment '

James O’Grady, Manager, Sales Service

DuMONT OWNED & OPERATED STATIONS

Donald H. McGannon, General Manager

Norman Knight, Station Manager, WABD New
York, N. Y. .

Harold C. Lund, General Manager, WDTV Pitts-
burgh, Pa. )

Leslie G. Arries, Jr., Station Manager, WTTG
Washington, D. C.

George BarenBregge, Sales Manager, WDTV

George Griesbauer, Sales Manager, WTTG

NETWORK SALES

Gerry Martin, Director of Sales

William Koblenzer, Eastern Sales Manager

Gordon Mills, Central Division Sales Manager,
435 N. Michigan Awve., Chicago 11, IlL.

E. J. Rosenberg, Manager of Sales Development

Lynn Cleary, Business Manager, Sales Develop-
ment.

James O’Grady, Manager, Sales Service

Edward R. Eadeh, Manager of Reseruch

H. Malcolm Stuart, Harry Pertka, John A. Thayer,
Jr., Richard Hubbell, Howard Kiser, Marjorie
Kerr, Robert H. Miller and Robert D. Leth-
bridge, Account Executives

Ted Douglas, Account Service Manager

George Lentz, Pat Johnston, Account Service-
men

PROGRAMMING

James L. Caddigan, Director of Programming &
Production

Werner Michel, Executive Producer

Louis E. Arnold Jr., Business Manager

David Lowe, Acting Manager of News & Public
Affairs _

Frank Bunetta, Manager, Development of New
Production Techniques

Elizabeth Mears, Manager of Casting

Henry J. Opperman, Manager, Program Procure-
ment.

Henry Humphreys, Manager, Film Programs

Alice Guego, Supervisor, Continuity Acceptance

Don Trevor, Supervising Editor, Film Production

Dominick Celentano, Supervisor, Music Library

& Clearance

Don Russell, Chief Announcer

Joan Thompson, Supervisor, Religious Programs

Cameron Cornell, News Editor

Pat Fay, H. Wesley Kenney, Arnold Nocks, Barry
Shear, Lee Polk, James Saunders, Richard
Sandwick, Directors

Ted Hammerstein, Roger Gerry, Henry Opper-
man, Supervising Producers

David Lowe, Producer-Director

Frank Telford, Producer-Director

Frank Bunetta, Producer-Director

Harry Coyle, Director & Supervising Producer
for Sports

OPERATIONS DEPARTMENT

A. L. Hollander Jr., Director of Operations (Act-
ing) .

Ed Lieberthal, Manager of Broadcasting Opera-
tions

Jay Merkle, Manager of Production Operations

Milton Morel, Manager of Plant Operations

John Seidler, Assistant Production Operations
Manager

James Graham, Budget Control, Operations De-
partment

Samuel Spachner, Manager, Ambassador Theatre

Saul Abraham, Manager, Adelphi Theatre

STATION RELATIONS

Elmore B. Lyford, Director of Station Relations

Robert 1. Coe, Manager, Station Relations De-
partment

Edwin G. Koehler, Joseph R. Cox, Jack Battey,
Area Supervisors, Station Relations Depart-
ment

Roy H. Sharp, Manager, Traffic Department

Robert S. Woolf, Manager, Teletranscription De-
partment

Merriman Holtz, Manager, Cooperative Programs

ENGINEERING DEPARTMENT

Rodney D. Chipp, Director of Engineering

Robert F. Bigwood, Manager of General Engi-
neering

Robert I. Brown, Assistant Manager, General En-
gineering

Arthur W. Deneke, Building Facilities Engineer

DuMONT TV NETWORK RATES

Gross Class “A” Time
Charges as of July 1,
1954
1 Hour %% Hour 14 Hour

Interconnected Sta-
tions
158 stations $81,375 $48,825 $32,550

Non-Interconnected
Stations
38 stations 6,450 3,870 2,580

Non-Domestic Sta-
tions
15 stations 3,845 2,307 1,538

Totals, 210 Stations $91,670 $55,002 $36,668
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Harry C. Milholland, Manager of Technical Op-
erations

Eric Herud, Technical Operations Engineer

Edward Kavanaugh, Building Maintenance Engi-
neer

John Auld, Staff Engineer

Kenneth Reichenbach, Staff Engineer

Michael Stefanik, Staff Engineer

Robert Crossman, Staff Engineer

Malcolm Burleson, Chief Engineer, WITTG

Raymond W. Rodgers, Chief Engineer, WDTV

SPORTS

Thomas J. McMahon, Director of Sports
James M. Dolan, Assistant Director

ACCOUNTING

Joseph Hess, Controller, Broadcasting Division
Willoughby Walsh, Purchasing Agent

PUBLIC RELATIONS & PUBLICITY

Gerald Lyons, Director of Public Relations &
Publicity

ADVERTISING & PROMOTION

Norman S. Ginsburg, Manager, Advertising &
Program Promotion
Norman S. Brett, Manager, Sales Promotion

RESEARCH
Edward R. Eadeh, Manager of Sales Research

PERSONNEL

Leil Tanenholz, Manager, Network Personnel De-
partment
Paul G. O’Friel, Manager, Labor Relations

DuMONT OWNED & OPERATED STATIONS

Donald H. McGannon, General Manager

WABD New York

Norman Knight, Manager

James L. Caddigan, Program Director

Mike Wurster, Sales Service Manager

Willilam Walters, Lawrence Buck, Robert F.
Adams, Perry Frank, Maxine Cooper, Robert
Dwyer, Charles Bernard, Sales Account Ex-
ecutives

Norman Ginsburg, Advertising Manager

Norman Brett, Sales Promotion Manager

Edward R. Eadeh, Research Director

Rodney Chipp, Engineering Director

Ted Douglas, Manager, Account Service

WDTV Pittsburgh, Pa.

Harold C. Lund, General Manager

George L. BarenBregge, Sales Director

Byron H. Dowty, Program Manager

Bill Burns, Director of News & Special Events
Dick Fortune, Publicity Director

Richard C. Dreyfuss, Film Manager

Paul P. Palangi, Personnel & Office Manager
Raymond W. Rodgers, Chief Engineer

Julian I. Drob, Stage Manager

Shirley H. Gray, Traffic Manager

William Krough, Sales Serwvice

George F. Marlier, Merchandising & Promotion.

WTTG Washington, D.C.

Leslie G. Arries Jr., Manager
George Griesbauer, Sales Manager
F. V. Guidice, Program Manager
George Flax, Publicity Director
Woodward Jones, Film Supervisor
Richard Stakes, Office Manager
Malcolm Burleéson, Chief Engineer

BROADCASTING ® TELECASTING
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g
Decide on the Network with Lowest Time Costis

FOR EXAMPLE*®

TELEVISION TELEVISION TELEVISION DU MONT
NETWORK NETWORK MNETWORK TELEVISION
A B [+ NETWORK

New York $3,420 $3,600 $2,550 $1,920
Chicago 1,800 1,500 1,320 1,200
Los Angeles 1,450 1,350 1,200 S60
Philadelphia 1,440 1,440 1,320 1,320
Detroit 1,200 1,110 1,020 1,110
$9,510 $9,000 $7,410 $6,510
“Based on Class A 1-time 1/, hour rates for typical comparison (SRD May 10, 1954)
In these 5 top U.S. markets alone, other networks cost as much as 13%
to 46.1% more ! In addition, the Du Mont Network has the most favorable
discount structure. Regionally or nationally, your money goes further on
the Du Mont Television Network!

gt @m’&( ot

o [ condl) B SR, | b b sac s

[ VI [e——

® LOWER PRODUCTION COSTS
Your savings at Du Mont on production
® NO “MUST-BUY* PROGRAMS facilities result in more money

Du Mont availabilities let you “buy” or available for time buys.

build and become the sole sponsor of /
a program that meets your selling needs. YOU'RE WISE TO DECIDE ON THE

® TIME PERIOD PROTECTION
The Du Mont Television Network has always

protected its sponsors. When you decide
on DuMont you have a time franchise. TELEVISION NETWORK
515 Madison Avenve, New York 22, N. Y. MUrray Hill 8-2600
435 N. Michigan Avenvue, Chicago 11, IlI. MO 4-6262
A Division of The Allen B. Du Mont Loboralories, Inc.
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NATIONAL BROADCASTING COMPANY INC.
RCA Building, New York 20, N. Y.—Telephone CIrcle 7-8300
Registered Telegraphic Address: NATBROCAST, New York

Number of Stations Affiliated with NBC-TV as of Aug. 1, 1954: 183

BOARD OF DIRECTORS

David Sarnoff, Chairman
John T. Cahill Harry C. Ingles
Charles R. Denny Charles B. Jolliffe
Frank Folsom Edward F. McGrady
Harry C. Hagerty William E. Robinson
George L. Harrison Robert W. Sarnoff
Joseph V. Heffernan Sylvester L. Weaver Jr.
Mrs. Douglas Horton John K. West

OFFICERS

David Sarnoff, Chairman of the Board
Sylvester L. Weaver Jr., President
Robert W. Sarnoff, Executive Vice President
David Adams, Vice President

Harry Bannister, Vice President
Charles C. Barry, Vice President
John M. Clifford, Vice President

Ted Cott, Vice President

Charles R. Denny, Vice President
Sydney H. Eiges, Vice President
Thomas E. Ervin, Vice President
William H. Fineshriber Jr., Vice President
George H. Frey, Vice President
William S. Hedges, Vice President
Joseph V., Heffernan, Vice President
Gustav B. Margraf, Vice President
Thomas McAvity, Vice President
Earl Rettig, Vice President

Frank M. Russell, Vice President
Emanuel Sacks, Vice President
Robert E. Shelby, Vice President
Carleton D. Smith, Vice President
Carl M, Stanton, Vice President

John K. West, Vice President
Frederic W. Wile Jr., Vice President
John Q. Cannon, Secretary

George D. Matson, Controller

Joseph A. McDonald, Treasurer

EXECUTIVE
Sylvester L. Weaver Jr., President
Robert W. Sarnoff, Executive Vice President
David Adams, Sta!j‘ Vice Presiden
Emanuel Sacks, Staff Vice President
James Nelson, Staff Assistant
Alfred R. Stern, Assistant to Executive Vice
President

FINANCE DIVISION
Joseph V. Heffernan, Financial Vice President

INTEGRATED SERVICES DEPARTMENT
William S. Hedges, Vice President in Charge o}
Integrated Services
William B. Miller, Night Executive Officer
Edward M. Lowell Manager of Building and
General Services
Peter Tintle, Manager of Guest Relations
William D. Bloxham, Purchasing Agent
Albert Walker, Transportation Manager
Harry Woodman, Manager of Traffic
Mildred Joy, Librarian

Treasurer’s Department

Joseph A, McDonald, Treasurer
William A, Willlams, Assistant Treasurer

Legal Department
Thomas E. Eryin, Vice President and General
Attorney
John Shute, Assistant General Attorney
Stockton Helffrich, Manager of Continuity
Acceptance

Tax Department
Harry F. McKeon, Director

CONTROLLERS’ DIVISION
George D. Matson, Controller
Francis O'Shea, Financial Planning Manager
Aaron Rubin, Chief Accountant
Nicholas Gillis, Budget Manager

STAFF ENGINEERING DIVISION

Robert E. Shelby, Vice President and Chief Engi-
neer

William A, Clark, Administrative Assistant

Edward R. Cullen, Liaison Engineer

Joseph D’Agostino, Liaison Engineer

Raymond F. Guy, Manager of Radio and Alloca-
tion Engineering

George M. Nixon, Manager of Engineering De-
velopment

Chester A. Rackey, Manager of Audio-Video
Engineering

James Wood Jr., Manager of Technical Services

STATIONS RELATIONS DIVISION

Harry Bannister, Vice President in Charge of

Station Relations
Thomas E. Knode, Manager of Station Relations

PERSONNEL DIVISION

John M. Clifford, Vice President in Charge of

Personnel

Personnel Dept.

B. Lowell Jacobsen, Director of Personnel
David Broadfoot, Manager of Salary Administra-
tion

BROADCASTING ® TELECASTING

Danald A. Rutledge, Manager of Training, Policy,

enefits

William A. Sharon, Supervisor of Training

Richard Connell, Manager of Employe Benefits
and Services

Donald H. Mackenzie, Manager of Employment
and Records

Mit}iton E. Williams, Manager of Employment Sec-

on

James A. Anderson, Manager of Records

Edmund Souhami, Labor Relations Coordinator

Lewis Tower, Labor Relations Coordinator

Charles Moos, Labor Relations Coordinator

PRESS AND PUBLICITY DIVISION

Sydney H. Eiges, Vice President for Press and
Publicity

Michael Horton, Director of Information

Don Bishop, Manager of Program Publicity

Ellis Moore, Manager of Radio-Television Busi-
ness Publrczty

Kathryn Cole, Manager of Infor'mation

Cornelius Sullivan, Public Relations Representa-
tive

NATIONAL ADVERTISING & PROMOTION
DIVISION

Jacob Evans, Director of National Advertising &
Promotion

Clyde Clem, Manager of National Audience
Promotion

J'ohn Porter, Manager of National Sales Promo-

John Graham, Art Director
TELEVISION NETWORK PROGRAM DIVISION

Thomas A. McAvity, Vice President in Charge of
TV Network Programs

National Television Program Dept.

Samuel C. Fuller, Director

Michael Dann, Manager of Programming

R(ﬁ’ Passman, Manager of Program Administra-
on

Public Affairs Dept.

Davidson Taylor, Director of Public Affairs
William R. McAndrew, Manager of News and
Special Events

Tom Gallery, Manager of Sports

Joseph O. Meyers, Chief of Central News Desk

Edward Stanley, Manager of Public Service
Programs

Eugene Juster, Manager of Film Public Affairs
Will(iiamuGarden, Manager of Public Affairs Pro-
uction

Participating Programs Dept.

Richard A. R. Pinkham, Director of Participating
Programs

Mort Werner, Executive Producer of Participating
Programs .

Matthew Culligan, Sales Manager of Participating
Programs

Richard Jackson, Senior Unit Manager

Talent Office

Gustav Margraf, Vice President for Talent

Hal Kemp, Manager of Talent Office

Martin J. Begley, Casting Director

Mitchell Benson, Manager of Contract Adminis-
tration

Ross Donaldson, Supervisor of Literary Rights
and Story

. Music Dept.
Samuel Chotzinoff, General Music Director

Production & Business Affairs Depts.

Earl Rettig, Vice President in Charge of Produc-
tion and Business Affairs

Leonard Hole, Director of Production

William V. Sargent, Divisional Business Manager

Arithony Hennig, Associate Director of Produc-
ion

Technical Operations

G%orge McElrath, Director of Technical Opera-
0ns

NBC TV NETWORK RATES,

Gross Class “A” Time
Charges as of July 1,

1954
1Hr. 14 Hr. 14, Hr.
Interconnected Stations
(Available only as a group)
51 Stations ............ 557,325 $34,395 $22,930
Interconnected Stations
(Available individually)
87 Stations ........... $28,160 $16,896 $11,264
Non-interconnected Stations
(Available individually)

41 stations ........... $ 7,355 § 4,413 $ 2,942
Total, 179 .............. $92,840 $55,704 '$37,136
1954
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Andrew L. Hammerschmidt, Associate Director

Arthur Garbade, Business Manager

Edwin Wilbur, Networks Technical Operations
Supervisor

Fred Knoptke, Sound Effects Manager

Production Operations & Program Services

Fred Shawn, Director

Arch Robb, Manager of Program Services

Ertr;est Theiss, Manager of Production Opera-
ions

Edw#ard Whitney, Supervisor of Broadcast Oper-
ations

Stanley Parlan, Supervisor of Broadcast Film

Thomas Belviso, Supervisor of Music Library

Roy Shield, Supervisor of Orchestra

Miriam Hoﬂ"melr Supervisor of Program Analy-
sis

Plant Operations

James A, Glenn, Director

Sol Cornberg, Supervisor of Plant Factlities De-
velopment

Willi:%m Ervin, Supervisor of Studios and The-

atres

Walter Giebelhaus, Supervisor of Seenic Produc-
tion

Thomas Tart, Business Manager

Desigh & Art Operations

Norman Grant, Director
John L. Kelly, Manager

TELEVISION NETWORK SALES DIVISION

George H. Frey, Vice President in Charge of
Tv Network Sales

Charles C. Barry, Vice President in Charge of
Tv Network Program Sales

Walter D. Scott, Administrative Sales Manager

John Lanigan, Manager of Eastern Sales Division

Edward R. Hitz, Manager of Central Sales Divi-

sion

John XK. Williams, Manager of Western Sales
Division

Stephen Flynn, Manager of Sales Service

Robert %VIcFadyen. Director of Sales Develop-
ment -

Hamilton Robinson, Manager of Office Services

David Hedley, Manager of Sales Presentation

Ludwig Simmel, Manager of Co- Sales

Frederick Dodge, Director of Merchandising

RESEARCH & PLANNING DEPT,

Hugh M. Beville, Jr., Director of Research and
Planning

Dr. Thomas E. Coffin, Manager of Research

Allen R. Cooper, Manager of Markets and Media

J amestH. Cornell, Manager of Audience Measure-
men

Barry T. Rumple, Manager of Plans

FILM DIVISION

Carl M. Stanton, Vice President in Charge of
Film Division

Edgar G. Sisson, Jr., Director of Film Division

Charles Henderson, Director of Publicity

John B. Cron, National Sales Manager

Stanton M. Osgood, Production Manager

Robert A. Anderson, Business Manager

David Savage, Manager of Film Procurement

Jay Smolin, Manager of ‘Advertising and Promo-

tion
Frank LePore, Film and Kinescope Operations
and Service Manager

NBC OWNED STATIONS AND NEC
SPOT SALES DIVISION

Charles R. Denny, Vice President in Charge
of Owmned Stations and Spot Sales
Thomas S. O'Brien, Divisional Business Manager
Charles H. Colledge, Director of Technical Oper-
ations
Charles C. Bevis, General Executive

WNBT NEW YORK

Hamilton Shea, General Manager

Ernest de la Ossa, Station Manager

Arthur Hamilton, Business Manager

Steve Krantz, Program Manager

Peter Affe, Manager of Operations

Max Buck, Director of Advertising, Sales Pro-
motion and Merchandising

Jay Heitin, Television Sales Manager

Robert F. Blake, Director of Publicity

WNBQ CHICAGO

Jules Herbuveaux, General Manager

Henry T. Sjogren, Assistant General Manager
Charles Dresser, Director of Sales

George Heinemann, Director of Programming
John F. Whalley, Director of Operations
Howard C. Luttgens, Engineer in Charge

Neil Murphy, Business Manager

Chester Campbell, Manager of Press

(Continued on page 37)
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Pattern for Today...

and Tomorrow

NBC reports on Compatible Color Television
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It has been quite a year. For America and for television. A year when a brain-child
grew to maturity with incredible speed and brilliance.

Our capsule history begins on December 17, 1953. That was the day the FCC ap-
proved the standards for Compatible Color Television which had been presented to it by
RCA, NBC and others. It was the day, then, that Color television, as it was pioneered and
developed by RCA, was plaeed at the service of the American public and American business.

Since then, NBC, alone among the networks, has spilled incalculable quantities of

mind, money and muscle into the task of turning the magic of Color television into fact.

THE FIRST HISTORY-MAKING “FIRSTS”

The first six months of ’54 saw an imposing collection of “Firsts.” With Carmen,
the first full-hour television program in Color.

With the Tournament of Roses Parade in Pasadena...the first coast-to-coast network

transmission of Color. Remote telecasts from 10 American cities were #1 landmarks, too!

THE ROLES WERE MANY

In these early months, NBC became educator, experimenter, mentor. Clinics were
held for more than 35 advertising agencies. Virtually all NBC commercial programs were
produced in Color at least once . . . so that clients and agencies might see, at first hand,

the astonishing selling power of Color. Over 200 client products were worked with!

ELOQUENT THINGS TO COME

Within the datelines of 54, and from then on. .. Color will reach new stature with
the much-heralded NBC Color Spectaculars. These unprecedented 90-minute live super-
shows will bring the greatest talent in show business to television. They will be seen
Saturday, Sunday and Monday nights; each series . . . once every four weeks.

By October, 1954, some 64 NBC affiliates will be able to carry Color programming
to areas where 78% of all the nation’s TV homes are located. In the Fall, NBC-TV will
carry considerable live Color, plus many films and remotes.

This, then, is 1954 . . . year of immensity . . . year when NBC turned Color tele-

vision into fact. Today, Color television is no longer a dazzling prospect. It exists. It IS.
Tomorrow, it will no longer be a rare thing inspiring awe .. . but something wonderful

and expected. Like a sunset. A dai]y part of American life.

RCA pioneered and developed Compatible Color Television

NBC Television

———®  oservice of Radio Corporation of America

BROADCASTING ® TELECASTING 1954 TELECASTING Yearbook-Marketbook e Page 35
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(Continued from page 33)

WNBK CLEVELAND

Lloyd E. Yoder, General Manager

William N. Davidson, Assistant General Manager
and Director of Sales

Samuel E. Leonard, Engineer in Charge

George Cyr, Program Director

WNBW WASHINGTON

Carleton D. Smith, Vice President and General
Manager

Joseph Goodfellow, Director of Sales

James Kovach, Program Director

John Lavan, Business Manager .

Lefferts A. McClelland, Director of Operations

John G. Rogers, Engineer in Charge

Jay Royen, Director of Publicity

KNBH HOLLYWOOD
Thomas C. McCray, General Manager
James Parks, Sales Manager
Jchn Wehrheim, Station Business Manager
John Knight, Station Engineer

NATIONAL SPOT SALES
Thomas B. McFadden, Director of National Spot
Sales
Richard H. Close, Manager for Represented
Stations

NBC EXECUTIVES

Harold Shepard, Manager of New Business and
Promotion

John Reber, National Manager for Tv Spot Sales
Caroline Herbert, Sales Service Manager

WASHINGTON EXECUTIVE OFFICE

Frank M. Russell, Vice President, Washington
George Wheeler, Assistant to the Vice President

PACIFIC DIVISION

John K. West, Vice President for the Pacific
Division

Frederic W. Wile Jr.,, Vice President in Charge
of Television and Radio Network Programs

Frank Cleaver, Program Manager, Tv Network,
Pacific Division

Thomas W. Sarnoff, Director of Production, Pa-
cific Division

Frank Dellett, Business Manager (Pacific Divi-
sion)

Sheldon B. Hickox Jr., Director of Station Rela-
tions

Lewis S. Frost, Director of Public Relations

Leslie Raddatz, Manager of Press and Publicity

FOREIGN OFFICES

ENGLAND
Romney Wheeler
National Broadcasting Co. Inc.
2 Mansfield Street, London W1, England

FRANCE

Paul Archinard
William Frye
52 Avenue des Champs Elysees, Room 533,
Paris 8, France

JAPAN-KOREA
George Thomas Folster
Wilson Hall
John Rich
James G. Robinson
Nikkatsu Building, Number 1-1 Chome, Yura
Kucho Chiyodaku, Tokyo, Japan

GERMANY
Robert McCormick
Press Center (American)
APO 757, ¢/o PM
New York, New York

ITALY
Jack Begon
54 Via Della Mercede
Rome, Italy

TELEVISION STATION REPRESENTATIVES AND STATIONS REPRESENTED

(Editor’s Note: Reproduced here is a directory of television station representatives. The listing of a firm
does mot mecessarily mean that it presently is han.dling television station representation. Where a firm
actually is the designated representative of a television station or stations, the listings so indicate.)

AIRSPOT SALES

Chicago 1—64 E, Lake St, Tel.: State 2-0460.
Gen. Mgr.: Joseph Kapps.
(Stations represented not reported.)

AVERY-KNODEL INC.

New York 19—720 Fifth Ave, Tel.:
6-5536. Mgr.: Lewis H. Avery.

Chicago 1-—-75 E, Wacker Dr. Tel.: Andover
3-4710. Mgr.: J. W. Knodel.

San Francisco 4—235 Montgomery St. Tel.: Yukon
2-2053. Mgr.: David H. Sandeberg.

Los Angeles 48—6363 Wilshire Blvd. Tel.: Web-~
ster 3-9583. Mgr.: Edwin Cahn.

Atlanta 3—41 Marietta St. N.W. Tel.: Cypress
7545. Mgr.: Charles C. Coleman. .

Dallas 1, Tex.—1915 Elm St. Tel.: Sterling 1558,

Mgr.: Clyde B. Mélville.

Represents:

Judson

KERIC_)LE-TV Bakersfield,

Calif.
KHSL-TV Chico, Calif.
KDAL-TV Duluth-~
Superior
WSEE (TV) Erie, Pa.
WKZO-TV Kalamazoo-
Grand Rapids
WATE-TV Knoxville,

Tenn.
K%LN-TV Lincoln,
eb.
KDUB-TV Lubbock,
Tex.
WMAZ-TV Macon, Ga.

WABD (TV) New York
KWTV (TV) Oklahoma

City
KTYL-TV Phoenix-
Mesa, Ariz.

KATV (TV) Pine
Bluff-Little Rock-
Hot Springs, Ark.

WGAN-TV Portland,

Me.
KOIN-TV Portland,
Ore.
KCSJ-TV Pueblo, Colo.
WGEM-TV Quincy, Ill.
WNAO-TV Raleigh-
Durham, N. C.
WSLS-TV Roanoke, Va.
WI—{}BF-TV Rock Island,

111.
KXLY-TV Spokane,
Wash

WSTV-TV Steuben-
ville, Ohio

WILK-TV Wilkes-
Barre-Scranton, Pa.

JAMES S. AYERS CO.

Atlanta 3—812 Glenn Bldg. Tel.:

Alpine 3080.

Owner: James S. Ayers.
Represents Southeastern States for:

WALB-TV Albany, Ga.
WLOS-TV Asheville,

N.C.
WUSN-TV Charleston,

S.C.
WNCT (TV) Green-
ville, N. C.

WGVL-TV Greenville,
S.C

WITV (TV) Miami-Ft,
Lauderdale, Fla.

WTOB-TV Winston-
Salem, N. C.

WILLIAM A. AYRES CO.

San Francisco 4--233 Sansome St. Tel.: Yukon
6-2981. Owner-Mgr.: William A. Ayres.

(Stations represented not reported.)

BLAIR-TV INC.

New York 17—150~E. 43d St. Tel.: Murray Hill
2-5644. Pres: Williamm H, Weldon; Sales Mgr.:
Jack Denninger.

Chicago 11520 N, Michigan Ave. Tel.: Superior
7-56580. Mgr.: John W. Davis.

Detroit 26—524 Book Bldg. Tel.: Woodward
1-6030. Mgr.: Gabe Dype.

St. Louis 1-—434-435 Paul Brown Bldg., Tel.:
Chestnut 1-5688, Mgr.: Richard Quigley.
San Francisco 4—3010 Russ Bldg. Tel.: Yukon

2-7068. Mgr.: Lindsey H. Spight.

Los Angeles 28-—3460 Wilshire, Tel.: Dunkirk
7-1333. Mgr.: Frank Moreland.

Dallas—Rio Grande Nat’l Bldg. Tel.: Riverside
4228. Mgr.: Stephen Beard.

Jacksonville—Barnett Bank Bldg. Tel.: Jackson-
ville 6-5770. Mgr.: Harry E. Cummings.

Boston—Statler Office Bldg. Tel.: Hubbard 2-3163.
Mgr.: Bruce Pattyson.

BROADCASTING @ TELECASTING

Represents:
KTTV (TV) Los WBNS-TV Columbus,
Angeles Ohio
WTVR (TV) Rich- WXYZ-TV Detroit
mond, Va,. WTTG (TV) Wash-
KDYL-TV Salt Lake

dngton
City WTCN-TV Minne-
WDSU-TV New apolis, Minn.
Orleans KFYR-TV Bismarck,

WBKB (TV) Chicago N. D. i
KIDO-TV Boise, Idaho WABT (TV) Birming-
KWFT-TV Wichita ham, Ala.

Falls, Tex. WMIN-TV St. Paul,
WHBQ-TV Memphis Minn,
WGBI-TV Scranton WHB-TV Kansas City
KFEL-TV Denver WDBO-TV Orlando,
WOW-TV Omaha, Neb. Fla.
KING-TV Seattle WPRO-TV Providence

HASKELL BLOOMBERG

Lowell, Mass.—39 Kearney Square, Tel.: Lowell
8715, Gen. Mgr.: Haskell Bloomberg.

Lawrence, Mass.—Cregg Bldg. Tel.: Lawrence
2-2148.

Cambridge, Mass.—28 Carleton St. Tel.: Kirk-
land 7-2355.

(Stations represented mot reported.)
THE BOLLING CO. INC.

New York 17—480 Lexington Ave. Tel.: Plaza
9-8150. Mgr.: George W, Bolling.

Chicago 11—435 N. Michigan Ave. Tel.: White-
hall 3-2040. Mgr.: John D. Stebbins.

Los Angeles 52978 Wilshire Blvd. Tel.: Dun-
kirk 8-8158. Mgr.: George W. Bolling III.
San Francisco 3—5 Third St. Tel.: Garfield

1-6740. Mgr.: John T. Coy.
Boston 16—80 Boylston St. Tel.: Hubbard 2-0346.
Megr.: Richard G. Koenig.
Represents:

WROW-TV Albany, KMPT (TV) Oklahoma
. N. Y. City
W%\ISEC-TV Ashville, WHEC-TV, WVET-

.C. TV Rochester, N. Y.
WNBF-TV Bingham- WTHI-TV Terre Haute,
ton, N.Y

. Ind.
WAYS-TV Charlotte, KCEB (TV) Tulsa,
N. C. Okla.
WHP-TV Harrlsburg, WCOG-TV Greensboro,
Pa. N.C. (CP)
WKNB-TV Hartford, KREM-TV Spokane,
Conn. Wash. (CP)
WISH-TV Indianapolis KVAN-TV Vancouver,

WJIMR-TV New Wash.-Portland, Ore.
Orleans (CP)

LOUIS J. BORGATTI INC.

Boston 16—419 Boylston St. Tel.: Commonwealth
6-0718. Pres.-Treas.: Louis J. Borgatti.

(Stations represented not reported.)
THE BRANHAM CO.

New York—230 Park Ave. Tel.: Murray Hill
6-1860. Mgr.: Joseph F. Timlin.

Chicago—360 N. Michigan Ave. Tel.: Central
6-5726. Mgr.: Dudley Brewer.

Atlanta—Rhodes-Haverty Bldg. Tel.: Walnut
3025, Megr.: H, L. Ralls.

St. Louis—908 Title Guarantee Bldg. Tel.: Chest-
nut 1-6192, Mgr.: John J, Schwarz.

Dallas—1005 Fidelity Union Life Bldg. Tel.:
Sterling 5381. Mgr.: George Harding.

Detroit—General Motors Bldg. Tel.: Trinity
1-0440. Mgr.: Fred Weber.

Charlotte 2, N. €.—2001 Liberty Life Bldg. Tel.:
2-8839. Mgr.: B. C. Finch.

Memphis 3—1028 Sterick Bldg. Tel.: 8-2344. Mgr.
Sidney Nichols.

1954
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San Francisco—703 Market St. Tel.: Yukon
2-1582. Mgr.: Walter F. Patzlaff, James M.
Lowman.

Los Angeles—6399 Wilshire Blvd. Tel.; Webster
1-1551. Mgr.: Norman E. Noyes.

Represents:

KJEO-TV Fresno, WMCT (TV) Mempbhis,
Calif. Tenn.

WNEX-TV Macon, Ga. KFDA-TV Amarillo,

WHYN-TV Springfield- Tex.

KRLD-TV Dallas, Tex.

Holyoke, Mass.
KOB-TV Albuquerque, KROD-TV EIl Paso,
N Tex.

. M.
WCPO-TV Cincinnati, KMO-TV Tacoma,
Ohio Wash.
WEWS (TV) Cleveland, WCHS-TV Charleston,
Ohi W.Va.

io
WDEF-TV Chatta-
nooga, Tenn.

BULMER & JOHNSON INC.
Minneapolis 2—530 Roanoke Bldg. Tel.: Lin-
coln 7017.
(Stations represented not reported.)

BURN-SMITH CO. INC.

New York 36—19 W. 44th St. Tel.: Murray Hill
2-3124. Mgr.: C, Stanley Bailey.

Chicago 1—307 N. Michigan Ave. Tel.: Central
6-4437, Mgr.: John A, Toothill.

Los Angeles 5—672 S, Lafayette Park Place. Tel.;
Dunkirk 2-3200. Mgr.: Harlan G. Oakes,

San Francisco 4-—1227 Russ Bldg. Tel.: Yukon
6-5819. Mgr.: Norman Cunningham,

CBS TELEVISION SPOT SALES

New York 22485 Madison Ave. Tel,: Plaza
1-2345. Gen. Sales Mgr.: Sam Cook Digges;
Eastern Sales Mgr.: Clark B. George.

Chicago 11-—410 N. Michigan Ave., Tel.: White-
hall 4-6000. Midwestern Sales Mgr.: Edward
A. Larkin.

Los Angeles 28—1313 N, Vine St, Tel.: Holly-
wood 9-1212. Mgr.: J. Richardson Loughrin.

San Francisco 5—Palace Hotel. Tel.: Yukon
2-7000. Mgr.: MacLean Chandler.

Detroit 2—902 Fisher Bldg. Tel.: Trinity 2-5500.
Megr.: Tony Moe.

Atlanta 5—800 Peachtree Bldg., N.E. Tel.: Elgin
0727. Mgr.: H. H. Holtshouser.

Represents:
WCBS-TV New York WMBR-TV Jackson-~
KNXT (TV) Los ville, Fla.

Angeles

WCAU-TV Phila-
delphia

WBTV (TV) Charlotte,
N.C

WBTW (TV) Florence,
S.C.

WTOP-TV Washington

KSL-TV Salt Lake City

WBBM-TV Chicago

KGUL-TV Galveston

CBS Television Pacific
Network

GEORGE W, CLARK INC.

Chicago—333 N. Michigan Ave. Tel.: Central
6-2884. Mgr.: Robert L. Brockman, Hub Jack-
son.

New York—11 W. 42d St. Tel.: Oxford 5-2090.
Mgr.: George W. Clark, David A. Harris, John
P. Barry.

Los Angeles—111 N. LaCienega, Beverly Hills.
Telll.: Crestview 5-2022. Mgr.: Lee F. O’Con-
nell. )

San Francisco—233 Sansome S$t. Tel.: Yukon
6-2981. Mgr.: William Ayres.

Minneapolis—Northwestern Bank Bldg. Tel.: At-
lantic 3374, Mgr.: George Williams.

Represents:

W'Il‘IVP (TV) Decatur, WVMVBV-TV Green Bay,

I is.

WNAM-TV Neenah, Wis.
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DONALD COOKE INC.

New York 17—331 Madison Ave., Tel.: Murray
Hill 2-7270. Mgr.: Donald Cooke.

Chicago 1—228 N. La Salle St, Tel.: State 2-5096.
Megr.: Fred R. Jones.

Los Angeles 36—111 N. LaCienega Blvd. Tel.:
Crestview 5-2022, Mgr.: Lee F, O’Connell.
Detroit 26—1076 Penobscot Bldg. Tel.: Wood-
ward 2-3080, Mgr.: Charles J, Sheppard.
San Francisco 4—233 Sansome St. Tel.: Yukon

6-2396. Mgr.: William Ayres.
Represents:
WCMB-TV Harris-
burg, Pa.

CROSLEY BROADCASTING CORP.

New York—630 Fifth Ave. Tel.: Circle 6-1616.
Vice Pres, in Chg, Eastern Div.: Bernard
Musnik,

Chicago—360 N. Michigan Ave. Tel.: State 2-6693.
Vice Pres. in Chg. Central Division: Harry F.
Albrecht.

Represents Qwned Stations:

WLWT (TV) Cin- WLWD (TV) Dayton,
cinnati Ohio
WéWA (TV) Atlanta,
a.

WXTV (TV) Utica,
N.Y.

WLWC (TV) Co-~
lumbus, Ohio
DORA-CLAYTON AGENCY, INC.

Atlanta 3—502 Mortgage Guarantee Bldg. Tel.:
Alpine 7841. Dora C. Cossé, Clayton J. Cossé.
Represents:

WKAB-TV Mobile, Forjoe & Co. Tv
Ala, Stations

DuMONT TV SPOT SALES

TV REPRESENTATIVES

Beverly Hills—111 N. LaCienega Blvd. Tel.:
Crestview 5-2022, Megr.: Lee F. O’Connell,
San Francisco—233 Sansome St. Tel.: Yukon
6-2396. Megr.: William A. Ayres.
Represents:
WEIAC]%;TV Ann Arbor, W%ST-TV New Castle,

ich. a.
WTAO-TV Boston WPMT-TV Portland,
WDAN-TV Danville, Me.
I11. WHEC-TV Rochester,
Y

WECT TV Elmira, N. Y.
N, WKE%—TV Rochester,

KSWO TV Lawton,
Kla WTVU TV Scranton,
WLAM TV Lewiston,
WRAK TV Williams-

port,
HUGH FELTIS & ASSOC.
Seattle 4—Central Building. Tel.: El 4489, Mgr.:
Hugh Feltis.
Represents:
KTVA (TV) Anchor- KHQ-TV Spokane,

age, Alaska ash.
KVOS-TV Bellingham, KMO-TV Tacoma
‘Wash., Wash,
KOPR-TV Butte, KGVO-TV Missoula,
Mont, Mont.

FORJOE-TV INC.

New York 36—580 5th Ave, Tel.: Judson 6-3100.
Pres.: Joseph Bloom; V.P.: Zangwﬂl Golobe;
Sls. Mgr Eugene Litt Gen. Mgr.: Joseph A
Ruggiero; Edward Forester, James Theiss,

Chicago 11435 N. Michigan Ave.,, Tribune
Tower. Tel.: Delaware 7-1874. Gen. Mgr.: Tom
Cinguina; Harry Jacobs Jr.

Wl(;:HA TV Chambers-

ur

WTVE (TV) Elmira,
N. Y.

KNUZ-TV Houston,
T

KVVG (TV) Tulare,
Calif

WNOW-TV York, Pa.
WITH-TV Baltimore
WCNO-TV New

ex. Orleans
KTVE (TV) Long- WQXN-TV Cincinnati
view, KELP TV El Paso,

WKAB- TV Moblle
Ala. WQXL TV Louisville,

R. C. FOSTER

Boston-——912 Statler Office Bldg. Tel.: Hubbard
2-4845, Mgr.: R. C, Foster.
Represents in the Northeast:
WGAN-TV Portland, Me.
WNET (TV) Providence, R. I.
WTWO (TV) Bangor, Me.

FREE & PETERS INC.

New York 22—444 Madison Ave., Tel.: Plaza
1-2700. Pres.: H. Preston Peters; V.P. and Dir.
of Tv.; Lloyd Griffin; Eastern Tv Sales Mgr.:
John W, Brooke.

Chicago 1—230 N. Michigan Ave. Tel.: Franklin
2-6373. V. P.: John A. Cory; Midwest Tv Sales
Megr.: William J. Tynan.

Atlanta—Glenn Bldg. Mgr.: James M. Wade.

Detroit 26—Penobscot Bldg. Tel.: Woodward
1-4255. Tv Sales Mgr.: Lon A. King.

Forth Worth 2—406 W. 7th St. Tel.: Fortune
3349. Mgr.: Dean Milburn.

Hollywood 28—6331 Hollywood Blvd. Tel.: 9-2151,
Tv Sales Mgr.: John A. Serrao.

San Franecisco 4—Russ Bldg. Tel.: Sutter 1-3798.
Tv Sales Mgr.: Richard G. Rothlin

Represents:

Los Angeles 17—1127 Wilshire Blvd. Tel.: Madi-

son 6-8329. Gen. Mgr.: Lawrence Krasner, WOC TV Davenport, WPIX (TV) New York
San Francisco 5—593 Market St. Tel.: Sutter

KBTV (T b WCSC TV Charleston,

1-7569, Gen. Mgr.: Zona Samson. V) Denver,

Atlanta 3—Mortgage Guarantee Bldg. Tel.: Al- Col KGMB TV Honolulu
pine 7841. Gen. Mgr.: Clayton Cossé; Dora WBAP TV Ft. Worth, WIS-TV Columbia,

Cossé, Paul Sanford. Tex S. C.
Dallas 18—9718 Tralee Drive. Tel.: Davis 7-4541. WTIV‘T (TV) Miami, WIJ\DIAY -TV Fargo,
KRON-TV San WBZ-TV Boston

New York 22515 Madison Ave. Tel.: Murray
Hill 8-2600. .
Chicago 11—435 N. Michigan Ave. Central Div.

Sls. Mgr.: Gordon H. Mills.
San  Francisco—Monadnock Bldg. Richard S.
Railton Co. Tel.: Garfield 1-5426.
Represents Owned Stations:

WABD (TV) New WDTV (TV) Pitts- Gen. Mgr.: Hal Falter.
Yor

‘burgh A Represents: Kgro;alncri§6c)) WPEZ (TV) Philadel-
T T KBAK-TV Bakers- WTOV-TV Norfolk, ( Boise, phia
EVERETT-McKINNEY INC. field, Calif. Va. Idaho WHO-TV Des Moines
New York 17—40 E. 49th St. Tel.: Plaza 9-3747. KBMT (TV) Beau- WTAP (TV) Parkers- KMBC- TV Kansas WDSM-TV Duluth-
Exec. V.P.: Powell Ensign. mont, Tex burg, W, Va. City, M Superior
Chicago 11—400 N. Michigan Ave. Tel.: Superior KVOS-TV Bellmgham, KOPO-TV Tucson WCCO- TV aneapo-

7-9052., Midwest Sales Mgr.: Robert F. Meskill, Wash. Ariz, lis-St. Paul

T i

national advertising representatives

A

ATLANTA

DETROIT DALLAS .-CHARLOTTE

NEW YORK

CHICAGO

ST. LOUIS MEMPHIS SAN FRANCISCO LOS ANGELES
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GILL-PERNA INC.

New York 21—654 Madison Ave. Tel.: Temple-
ton 8-4740. Pres.: Helen Gill; Exec. V. P.:
John J. Perna, Jr.

Chicago—175 E. Wacker Dr. Tel.: Franklin 2-8665.

Los Angeles—2330 W. 3rd St. Tel.: Dunkirk

S;n‘l:ls‘?ranmsco—m Post 'St. Tel.: Sutter 1-5568.
(Stations represented not reported.)
PAUL GIRARD CO.

Dallas 1—314 Thomas Bldg. Tel.: Sterling 1037.
(Stations represented not reported.)

GENE GRANT & CO.
Los Angeles 36—5225 Wilshire Blvd. Tel.: York
8812

San Francisco 3—15 Harriet St. Tel.: Underhill
3-6480

(S’tations represented not reported.)

W. S. GRANT. CO. INC.

San Francisco—703 Market St Tel : Exbrook
2-6685. Gen. Mgr.: W. S, Gran
Los Angeles—1127 Wilshire Blvd " Tel.: Madison

9-265
New York—33 W. 42d St. Tel.: Bryant 9-1374
Chicago—612 N. Michigan Ave. Tel.: Superior
7-8177.
(Stations Tepresented not reported.)

HARRINGTON, RIGHTER &

PARSONS, INC.
New York 17—589 Fifth Ave. Tel.: Murray Hill
V.P.-

8-7050. Pres.: John E. Harrmgton, Jr.;
Treas.: Volney Righter, V.P.-Sec.: James O.
Parsons Jr.

Chicago 11—Tribune Tower. Tel.: Whitehall

4-0074. Mgr.: Carroll Layman.
San Francisco 4—235 Montgomery St. Tel.: Sut-
ter 1-4125. Mgr.: Frank Dougherty.
Represents:
WFMY-TV Greens- WDAF-TV Kansas

boro. N. C. City
WAAM (TV) Balti- WBEI;I{-TV Buffalo,
N

WHAS.TV Louisville, WTMJ-TV Milwaukee
Ky. WMTV (TV) Mt.
Washington, N. H.

HEADLEY-REED TV

(Division of Headley-Reed)

New York 17—420 Lexington Ave. Tel.: Murray
Hill 5-8701. Pres.: Frank W, Miller Sr.; Sec.-
Treas.: Frank W, Miller Jr.; V.P.: W. B.
Faber; V.P.: Sterling B. Beeson.

Chicago 1—230 N, Michigan Ave. Tel.:
2-4686, V.P.-Mgr.: John H., Wrath.

Atlanta 3—Palmer Bldg. Tel.: Cypress 4311,
Megr.: E, W, Sweatman Jr.

i : Yukon

6-1265. Mgr.: Ralph W. Mitchell,

Hollywood 28—Taft Bldg. Tel.: Hollywood 4-7738.
Megr.: Clark N. Barnes.

New Orleans—504 Delta Bldg. Baronne St. Tel.:
Tulane 1949, Mgr.: Wm Ellwell.

Philadelphia—1216 Lincoln Liberty Bldg. Tel.:

Franklin

WGN-TV Chicago

KKTV (TV) Colorado
Springs

WRBL TV Columbus,

Ga
WgIO -TV Dayton,

KGTV (TV) Des
Moines

WwWJ-TV Detroit

WEAU-TV Eau Claire,

Wis.

KTSM-TV El Paso,
Tex.

KVAL-TV Eugene,
Ore.

WLBT (TV) Jackson,
Miss

WLVA-TV Lynch-
burg, Va.

KU'.It‘V (TV) Salt Lake

City
KEYT (TV) Santa
Barbara, Calif.
WARM-TV Scranton,

Pa.

KOMO-TV Seattle,
‘Wash.

WWLP (TV) Spring-
field, Mass.

KYTV (TV) Spring-
field, M

KTVU (TV) Stockton,

Calif,

KCEN-TV Temple,
Tex.

WTRF-TV Wheeling,

W. Va.
KAKE-TV Wichita,
Kan.

HAL HOLMAN CO.

Chicago 1—64 East Lake St. Tel.:

Franklin

2-0016, Owner: Hal Holman,

New York 17—535 Fifth Ave. Tel.:
Edward J. Devney.

T7-5365. Mgr.:

Murray Hill

Los Angeles 28—6381 Hollywood Blvd. Tel.:

Hollywood 9-5408. Mgr.:

Tracy Moore.

San Francisco 5—116 New Montgomery St.

Tel.: Exbrook 2-8033.

Represents:

KFXJ-TV Grand Junc-

tion, Colo.
WBPN-TV Traverse
City, Mich.

‘WLéBC-TV Muncie,

Ind. .
*WSVA-TV Harrison-~
burg, Va.

* Midwest and West Coast only,
H-R TELEVISION INC.

New York 17—380 Madison Ave., Tel.:

7-3120. Pres.-Treas.:

Oxford

Frank M, Headley V.P.-
Sec.: Frank E. Pellegrm V.P.:

Paul R.

Weeks; Jack Soell, Robert J. Kochenthal, Joe
L. Rosenmiller, Ralph E. Dennis, Walter B.
Dunn, James W. LeBaron,

Chicago 1—35 E, Wacker Drive. Tel.:
6-6431. Exec. V.P.:

Randolph

Dwight S. Reed; V.P.:

Carlin S, French; Arthur D. Kelley.

Hollywood—710 Equitable Bldg. Tel.:

Holly-

wood 7-1480. V.P.: Harold Lindley.
San Francisco 4—155 Montgomery St., Suite 909.
Tel.: Yukon 2-5701. James M. Alspaugh, John

T. Bradley.

Represents:

WFBG-TV Altoona, Pa.

WNAC-TV Boston
WBUF-TV Buffalo,

N.Y.
WgSCN-TV Charleston,

K(lj\)quI-TV Columbia,
0.
Wé}VL-TV Greenville,

.C.
WGTH-TV Hartford,
Conn.
WJIIM-TV Lansing,
Mich,
WLOK-TV Lima, Ohio
KHJ-TV Los Angeles

KNOE-TV Monroe, La,
*WOR-TV New York
KTVQ TV Oklahoma

WEUM -TV Reading
WII}IEX-TV Rockford,
KSTM-TV St. Louis,

Mo.
WSJIV-TV South
Bend-Elkhart, Ind.
KTVH-TV Wichita-
Hutchinson, Kans.
WTOB-TV Winston-
Salem, N. C.

* West Coast representation only.

TV REPRESENTATIVES

KCOP-TV Los Angeles
WNHC-TV New
Haven, Conn.

WAGA-TV Atlanta,Ga.

WFBM TV Indian-

WMAR (TV) Balti-
more

WJIBK-TV Detroit

WﬁEN (TV) Syracuse,

WKRC-TV Cincinnati

WXEL (TV) Cleveland

WTVN (TV) Colum-
bus, Ohio

KPHO-TV Phoenix,
Ariz.

KCMO-TV Kansas
City, Mo.

KILZ-TV Denver, Colo.

KGNC-TV Amarillo,

Tex.
WERC TV Birming-~
am

WLAC- TV Nashvﬂle
Tenn.

WCS)PD -TV Toledo,
WKSt{ -TV Oklahoma

Ci

WFIL-TV Phila-
delphia

KPIX (TV) San Fran-
cisco

WSAZ-TV Hu.utmg-
ton, W. V.

WMAL-TV Wash.{ng-
ton, D. C.

KGBS-TV San
Antonio

WJTV (TV) Jackson,

Miss.
KVTV (TV) Sicux
City, Iowa
KHQ-TV Spokane,
‘Wash

WMT-TV Cedar
Rapids, Iowa
WTOC-TV Savannah,

Ga.
KFSD-TV San Diego

JOHN KEATING

Portland, Ore.—Alderway Bldg. Tel.:
Don P. Motter.

Seattle, Wash.—1426 5th Ave. Bldg. Tel.:
Don Motter.

4107. Mgr.:
6520. Mgr.:

Beacon
Elliott

(Stations represented not reported.)

KETTELL-CARTER

Boston—John Hancock Bldg. Tel.:

2-5799.
Carter.

Partners:

Liberty

Elmer Kettell, Marjorie

Represents in New England: '

WABI-TV Bangor, Me.
WPMT (TV) Portland,

Me.
WKNY-TV Kingston,
N.Y.

WWLP (TV) Spring-
field, Mass.

WSYR-TV Syracuse,
N.Y

WLAM-TV Lewiston,
Me.

LEWIS KING-SIDNEY FLAMM
ASSOC. INC.

New York 17—551 Fifth Ave. Tel.:
2-8276.

Murray Hill

(Stations represented not reported.)

NONA KIRBY CO.

Boston—Statler Office Bldg. Tel.:

Hubbard

2-6117. Nona Kirby, pres.; Kay Chille, v.p.
Represents:

WWOR-TV Worcester,
Mass.
WTAO-TV Cambridge,

Mass.
WHYN-TV Springfield,

Mass.

WMGT-TV Pittsfield,
Mass. -

WNET-TV Providence,
R. 1.

ORVILLE LAWSON & ASSOC.
Minneapolis 2—1687 Northwestern Bank Bldg.

Locust 4-0678. Mgr.,:

Robert S. Dome.

Represents:

WALA-TV Mobile, Ala.

WSFA-TV Montgom-
ery, Ala

W(R}DW TV Augusta,

W(]}?AK -TV Columbus,

KUTi_;I’-x ~-TV Honolulu,

WEEK-TV Peoria, Ill.
KWWL-TV Waterloo,

Towa

WNEM-TV Bay City,
Mich.

WTOK TV Meridian,

KFEQ—TV St. Joseph
Mo

KOOK-TV Billings,
Mont.

KFBB-TV Great Falls,

Mont.
WGR-TV Buffalo, N Y.

WTRI (TV) Schenet-
tady, N. Y.

WI§IYR -TV Syracuse,

WTVD (TV) Durham
N.C.

WSJS-TV Winston-
Salem, N. C,

WFMJ-TV Youngs-
town, Ohio

W](?}LV (TV) Easton,

a.
WTPA (TV) Harris-
bur

g, Pa.
. WEEU-TV Reading,

Pa
WBRE-TV Wilkes-
Barre, Pa
WSAIéVI TV Anderson,
WSOS-TV Columbia,

. C.
WEKOW-TV Madison,
Wis.

GEORGE P. HOLLINGBERY CO.

Chicago 1—307 N. Michigan Ave. Tel.:
George P. Holhngbery.
New York 36—500 Fifth Ave. Tel.:
F. E. Spencer Jr. V.P. mChg

born 2-6060. Mgr.:

9-3960. Mgr.:
Tv; John 1. Peterson.

Atlanta 3—223 Peachtree St. Tel.:

Dear-

Bryant

Lamar 5710.

Mgr.: Richard N. Hunter

San Francisco 4—625 Market St. Tel.:
George E. Lindman,
Los Angeles 13—411 W, Fifth St. Tel.:

2-7192, Mgr.:

Douglas

Madison

6-1351. Mgr,: Harry H, Wise Jr.
Represents:

KOAT-TV Albuquer-
que, N. M

WJIBF-TV Augusta, Ga,

WABI-TV Bangor, Me,
WBRZ-TV Baton
Rouge, La.

KOPR-TV Butte, Mont,

WCIA (TV) Cham-
paign, I1l,

KFBC-TV Cheyenne,
Wyo.

WSIX-TV Nashville,
Tenn.
WEAR-TV Pensacola,

Fla.

KOOL-TV Phoenix,
Ariz,

WHAM-TV Rochester,
N.Y

KSBW-TV and
KMBY-TV Salinas-
Monterey, Calif.

BROADCASTING ® TELECASTING

INDIE SALES INC.

New York 17—60 E, 42d St. Tel.:

Murray Hill
2-4813. Pres.: Jack Koste.

Chicago 1—228 N. LaSalle St. Tel.: State 5096.
D%tr%g;BZG—Park Avenue Bldg. Tel.: Woodward
7
H%Hf%vg';)od—GOOO Sunset Blvd., Tel.: Hollywood
San Francisco—15 Harriet St. Tel.: TUnderhill
3-6480.

Atlanta—P. O. Box 6102. Tel.: Exchange 1490.
(Stations represented not reported.)

INTER-AMERICAN PUBLICATIONS

INC.

New York 17—41 E. 42d St. Tel.: Murray Hill
2-0884, Pres.: Angel Ramos; V.P.-Treas.: Jose
Oviedo; Sec.: Frank Navarro.

Represents:

WKAQ-TV San Juan, P. R.

FRED R. JONES & SON
28 N. La Salle St, Tel.: State 2-5096.
Represents:

WCMB-TV Harris-
burg, Pa

THE KATZ AGENCY
New York 22—477 Madison Ave. Tel.: Plaza
9-4460. Natl. Tv Sales Mgr.: Scott Donahue
Jr.; Tv Dir.: Edward Codel.
Chicago 1—307 N. Michigan Ave. Tel,:
6-7343. Mgr.: Gerald H. Gunst,
Detroit -26—Penobscot Bldg., Tel.: Woodward
3-8420: Megr.: Fiske Lochridge.

Kansas City 6, Kan.—Bryant Bldg. Tel.:
7095, Mgr.: Thomas J. Flanagan Jr.

Atlanta 3-—22 Marietta St. Tel.: Alpine 1637,
Megr.: Keith Byerly.

Dallas 1—2006 Bryan St. Tel.: Riverside 4036.
Mgr.: David Rutledge.

San Francisco 4—Russ Bldg. Tel.: Sutter 1-7434.
Megr.: Stanley J. Reulman.

Los Angeles 14-530 W. 6th St. Tel.:
8167, Mgr.: Richard Hasbrook.

Represents:

KOAM-TV Pittsburg,

Rapids, Mich. Kan.-Joplin, Mo.

W% AC-TV Johnstown, KVI\ZK-TV St. Louis,
a. 0.

WKTV (TV) Utica,
N.Y.

Central

Victor

Tucker

WOOD-TV Grand

1954
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Tel.: Geneva 9631, Owner: Orville F, Law-
son. Office Mgr.: Betty Ziminske; Acct. Exec.:
L. M. Knopp.

(Stations represented not reported.)

JOSEPH HERSHEY Mc¢GILLVRA INC.

New York 17—366 Madison Ave, Tel.: Murray
Hill 2-8755. Pres.: Joseph H. McGillvra,

Chicago 1—185 N, Wabash Ave. Tel.: State
2-5282. V.P. and Mgr.: Judd Sparling.

Los Angeles—638 S, Van Ness Ave. Tel.: Dun-
kirk 4-7352, Mgr.: Fred Crawford.

San Francisco 4—-300 Montgomery St. Tel.:
Exbrook 2-0159. Megr.: Al Tewksbury,

Represents:
KRDO-TV Colorado WRAY-TV Evansville-

WS I

leans
WBLN-TV Bloom- KSAN-TV San Fran-
ington, I1I. cisco

RELAXING!

ZIV’S SUNNY FUNNY FAMILY-
See pages
433, 434, 435
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FRANK J. McHUGH CO.
Portland 4, Ore.—520 SW Sixth Ave. Tel.: Co-
lumbia 2561.
(Stations represented mot reported.)

MEEKER TV INC.

New York 17—521 Fifth Ave, Tel.: Murray Hill
2-2170. Gen. Mgr.: Robert D. C. Meeker;
Eastern Mgr: Edgar B. Filion, Louis J. F.
Moore, Byron Goodell, Vic Piano, David A.
Grimm.

Chicago 11—333 N, Michigan Ave, Tel.: Central
6-1742. Mgr.: Carlton F-J Jewett, Lois Thomp-

son.

San Francisco 4—339 Russ Bldg. Tel.: Yukon
6-4940. Mgr.: Donald L. Pontius.

Los Angeles ‘28—6381 Hollywood Blvd. Tel.:
Hollywood 2-2351, Mgr.: Tracy Moore, Jerry
Moore.

Lancaster—8 W. XKing St. Tel.: 5251. Mgr.:
Dick Sheetz.

Represents:

WDEL-TV Wilmington, KBID-TV Fresno,
Del. Calif.

WTTV (TV) Bloom- KHOL-TV Kearney-
ington-Indianapolis- Holdrege, Neb.

Terre Haute, Ind. WJINO-TV Palm

WGAL-TV Lancaster

Beach, Fla.
(York-Harrisburg- WLEV-TV Bethlehem-
Lebanon-Reading),

Allentown-Easton,
Pa.
KROC TV Rochester,

Pa.
WKNY-TV Kingston-
Min:
K%WS STV Roswell,
WEHT (TV) Hender-

Poughkeepsie, N. Y,
son, Ky.-Evansville,
Ind.

WMTYV (TV) Madison,
Wis.
. MOORE & LUND
Seattle 1—518 Jones Bldg. Tel.: Mutual 3377.
Megr.: Art Moore,
Portland 4-617 Cascade Bldg. Tel.: Atwater
7284, Mgr.: Ree Lund.
Rep'resents in Seattle and Portland
KTNT-TV Tacoma- OI-TV Boise, Idaho
Seattle, Wash. KID-TV Idaho Falls
KX.LY TV Spokane, Idaho
Was KLIX-TV Twin Falls,
KIMA TVYakima, Idaho
ash. KXLF-TV Butte, Mont,
KPTV (TV) Portland, KFIA-TV Anchorage,

Alaska
KVAL TV Eugene, Ore, KFIF-TV Fairbanks,
KSLM-TV Salem, Ore. Alaska

NATIONAL BROADCASTING CO.

NBC Spot Sales

New York 20—30 Rockefeller Plaza. Tel.: Circle

7-8300. Dir.: Thomas B. McFadden; Nta’l Tv
Sales Mgr.: John Reber; Eastern Tv Sales
Mgr.: Luellen P. Stearns; New Business and
Prom. Mgr.: H. W. Shepard.

Chicago 54—Merchandise Mart, Tel.: Superior
7-8300. Central Div. Tv Sales Mgr.: John
Mulholland.

Cleveland 14—815 Superior Ave, N.E. Tel:
Cherry 1-0942. Tv Sales Rep.: John C. Treacy.

Hollywood 28—Sunset & Vine. Tel.: Hollywood
9-6161. Tv Sales Rep.: Walter Davison.

San Francisco 2—Taylor & O'Farrell Sts. Tel.:
Graystone 4-8700. Sales Rep.: George Fuerst.
Detroit 1—Penobscot Bldg. Tel.: Woodward

1-1610. Tv Sales Rep.: Allan Kerr.

Dallas—1102 Fidelity Union Bldg. Tel.: Ran-
dolph 8206. Bomar Lowrance & Assocs. Sales
Rep.: Robert Keefe.

Atlanta—770 Spring St., N.W. Tel.: Elgin 3726.
Bomar Lowrance & Assocs. Sales Rep.: Free-~
man

Cha.rlotte N '€.~—1527 Elizabeth Ave Tel.: Char-
lotte 6-6581.

Represents:

WNBT (TV) New York KPTV (TV) Portland,

WNBQ (TV) Chicago Ore.

WI%VE-TV Louisville,

KNBH (TV) Los
Angeles y.
WRGB (TV) Schenec-
tady-Albany-Troy,

KSD-TV St. Louis
WNBW (TV) Wash-
N.Y.
KONA-TV Honolulu,
T. H.

W'iNBK (TV) Cleve-

NATIONAL TIME SALES

New York—370 Lexington Ave. Tel.: Murray Hill
5-1300. Sales Mgr.: Arthur Gordon Asst. Sales
Megr.: Robert J. Kizer.

Los Angeles—672 S, Lafayette Park Place. Har-
lan G. Oakes.
) Represents:

XEJ-TV Juarez, Mexico

JOHN E. PEARSON TV INC.

New York-—444 Madison Ave. Tel.: Plaza 1-3366.
John E, Pearson, Russ Walker, Wm. M. Wilson,
Ray Henze. .

Chicago—333 N. Michigan Ave. Tel.: State
2-7494, Mgr.: Frank M. Reed; C. D. Stitt,

Frank Frost,

Dallas—Union Fidelity Bldg. Tel.: Prospect 3723.
Robert M. Baird, Constance Uthoff.

Minneapolis—1406 Northwestern Bank Bldg, Tel.:
Lincoln 5689. James Bowden, Jane Borin.

Los Angeles—684 S. Lafayette Park Place. Tel.:
Dunkirk 7-4388. Robert W. Walker, Bambie
Harrington.

San Francisco—57 Post St. Tel.: Sutter 1-5568.
Rogers Parratt, Joseph Keller, Suzanne Master-
son.

Represents-

KMMT (TV) Austin- KGBS-TV Harlingen,

Albert Lea, Minn. Tex.

TV REPRESENTATIVES

KCBD-TV Lubbock,

Tex.
KFUS-TV Cape Girar-
deau, Mo.
KRBC-TV Abilene,
Tex.
KANG-TV Waco, Tex.
WTSK TV Knoxville,

WHIZ TV Zanesville,

KQTV (TV) Fort
Dodge, Iowa

WNCT (TV) Green-
ville, N. C.
KZTV (TV) Reno, Nev,
KETZ-TV Tyler, Tex.
W(l_?:‘IEt’G TV Atlantic
;)\
KFSQ TV Fort Smith,

A
WJIHL-TV Johnson
City, Tenn.
KDRO-TV Sedalia, Mo.
KGEO-TV Enid, Okla.

JOHN H. PERRY ASSOC.

New York 36—19 W. 44th St. Tel.:

7-5047.
Philadelphia 7—12 S,

Murray Hill

Gen. Mgr.: William K. Dorman.
12th St. Tel.:

Walnut

2-3555. Mgr.: Robert Hitchings.

Chicago 3—122 S. Michigan Ave. Tel.:
F. W. Thurnau.

7-8085. Mgr.:

Harrison

Detroit 2—7-268 General Motors Bldg. Tel.:

Trinity 5-1803. Mgr.:

John F. Cole.

Atlanta 3—1123 Mortgage Guarantee Bldg. Tel.:

Alpine 5084. Mgr.:

Thomas H, Atkinson Jr.

Los Angeles 5—2978 Wilshire Blvd. Tel.: Dun-

kirk 8-8158. Mgr.:

V. E. Atkinson.
San Francisco 3—5 3rd St. Tel.:
Mgr.: George D. Close.

Garfield 1-6740.

Represents:
WJIHP-TV Jacksonville, Fla.

EDWARD PETRY & CO. INC.
(Television Division)

New York 22—488 Madison Ave. Tel.:

Hill 8-0200. Mgr.:
hall 4-0011. Mgr.:

Murray

Henry E. Ringgold.
Chicago 11-400 N, Michigan Ave. Tel.:

White-

Edward E. Voynow.
Detroit 2—General Motors Bldg. Tel.:

Trinity

5-1035. Mgr.: Frank Walker.

San Francisco 4—Russ Bldg. Tel.:

Yukon 2-3631.

Mgr.: Edward L. Smith.

Los Angeles 14—523 W, Sixth St. Tel.:

Michigan

8729, Mgr.: Bill Larimer.

St. Louis 3—Shell Bldg. Tel.:
Megr.: Richard Hughes.

Chestnut 7191.

Dallas 2—Life of America Bldg., Wood & Akard

Sts. Tel.:

Prospect 3593. Mgr.:

Dick Drummy.

Represents:

WSB-TV Atlanta, Ga.
WBAL-TV Baltimore
WTAR-TV Norfolk,

Va.
KSTP-TV Minne-
apolis-St. Paul

WFAA-TV Dallas, Tex.

KOA-TV Denver
WTVH-TV Peoria, I11,
WICU (TV) Erie, Pa.
WABC-TV New York
KARK-TV Little Rock,
Ark.
KABC-TV Los Angeles
WOAI-TV San
Antonio, Tex.

KGO-TV San Fran-
cisco

WSM-TV Nashville,
Tenn.

KPRC-TV Houston,
Tex.

KOTV (TV) Tulsa,
Okla.

KMTIY (TV) Omaha,

KFMB-TV San Diego
WENS (TV) Pitts-

burgh
KEDD (TV) Wichita,
ns.

RADIO-TV REPRESENTATIVES INC.

New York-—480 Lexington Ave, Tel.:
Harry S. Goodman; V. P.

Hill 8-4342. Pres.:

Murray

Chg. New York: Peggy Stone.
Chicago—75 E. Wacker Dr. Tel.: Financiai 6-0982.
V. P. Chg. Chicago: Ed. Nickey.

(Stations represented not listed.)
THE RICHARD RAILTON CO.

San Francisco 5—681 Market St. Tel.:

Sutter

1-1060. Mgr.: Richard S. Railton.
(Stations represented not reported.)

WILLIAM G. RAMBEAU CO.

New York 17—347 Madison Ave. Tel.:
William G. Rambeau; Vice

Hill 6-5940. Pres.:

Murray

Pres. in Chg. N. Y. Office: James A. Wething-

ton.
Chicago 1—185 N, Wabash Ave. Tel.:
Boyd W. Lawlor.

3-5566. Magr.:

Andover

Los Angeles 28—6636 Hollywood Blvd., Tel.:

Hollywood 4-0388. Mgr.:

Jack Porter.

Minneapolis 2—530 Roanoke Bldg., 7th & Mar-

quette Ave. Tel.:
Bulmer.

Lincoln 7017, Mgr.:

Vivian

San Francisco 5—607 Market St. Tel.: Gar-

field 1-0426. Mgr.:

Roy D. Soderlind.

Represents:

WFAM-TV Lafayette,
Ind.

KFLY-TV Lafayette,
La.
WYVEC-TV Norfolk, Va.

PAUL H. RAYMER CO. INC.

New York 22—444 Madison Ave: Tel.:
Paul H. Raymer; Exec, V. P, &

9-5570. Pres,:

Plaza

Tv Sls. Mgr.: Fred C. Brokaw.

Chicago 11435 N, Michigan Ave. Tel.:

Superior

7-4473, V. P,-Mgr.: G. C. Packard.
Dallas 1—1006 Mercantile Securities Bldg. Tel.:

Riverside 5663. Mgr.:
Detroit 26—2949 Penobscot Bldg. Tel.:
Robert B. Rains,
Atlanta 3—Glenn Bldg. Tel.:

ward 3-0764. Mgr.:
Arch B. Ragan.

San Francisco 4—Russ Bldg. Tel.:
L. Ray Rhodes.
Hollywood 28—1680 Vine St. Tel.:
John D, Gale.

2-8909. Mgr.:
2-2376. Mgr.:

John H. Hicks Jr.

Wood-
Alpine 6508, Mgr.:

Douglas
Hollywood

Represents:

WKBN-TV Youngs-
town, Ohio

KTLA (TV) Los
Angeles

KVOA-TV Tucson,
Ariz,

WXKJG-TV Fort
Wayne, Ind.
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WCOV-TV Mont-
gomery, Ala.
WNOK-TV Columbia,

S.C.
KMJ-TV Fresno, Calif.
KELIC))-TV Sioux Falls,

S.D.
KFDX-TV Wichita
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Falls, Tex.

KTBC-TV Austin, Tex.

KSLA (TV) Shreve-
port, La.
WI\V,SIIOR-TV Worcester,

WNET (TV) Provi-
dence, R. 1.

WISPaT-TV South Bend,

nd.

KRGV-TV Weslaco,
Tex.

W%{VBT (TV) La Crosse,

KTAR-TV Phoenix,
Ariz,

0. J. REISS
New 0rlea.1715 12—904 Maritime Bldg. Tel.: Mag-

nolia 2

(Stations represented mot reported.)

DON RICH

New York 2136 E. 64th St. Tel.:

Lehigh 5-2200.

(Stations represented not 'reported)

DUNCAN A. SCOTIT & CO.

San Francisco—Mills Bldg. Tel.:

Garfield 1-7950,

Owner: Duncan A. Scott

Los Angeles—2978 Wilshire 'Blvd. Tel,:
A. O. Dillenbeck.

8-4151, Mgr.:

Dunkirk

Represents:

WCAN-TV Milwaukee

Venard, Rintoul & McConnell Inc.
STARS NATIONAL INC.

New York-—400 Madison Ave. Tel.:

Plaza 8-0555.

Chicago—35 E. Wacker Dr. Tel.: State 2-7942.

Detroit—3049 E.
2-3914

8-6178.

San Francisco—681 Market St. Tel.:

2-3365.

Atlanta—313 Candler Bldg. Tel.:

Grand Blvd. Tel.:
Los Angeles—2550 Beverly Blvd. Tel.:

Trinity
Dunkirk
Exbrook
Lamar 7755.

(Stations represented mot listed.)

STORER BROADCASTING CO.*

New York—118 E.
5-7690.

57th St. Tel.:

Eldorado

Chicago—230 N, Michigan Ave.
Represents Owned Stations:

WSPD-TV Toledo,
Ohio

WAGA-TV Atlanta

WJIBK-TV Detroit

KEYL (TV) San
‘Antonio

WBRC-TV Birming-
ham, Ala.

*In addition, these stations are represented by

The Katz Agency.

BURKE STUART CO.

New York—270 Park Ave. Tel.:

Plaza 3-0542.

Pres.: Frank Sawdon; V. P. & N. Y. Mgr. Jack

Masla.

Represents:

WATR-TV Hartford,
Conn.

VENARD, RINTOUL & McCONNELL INC.

New York 22-—444 Madison Ave. Tel.:

Hill 8-1088. Pres.:

Murray

Lloyd George Venard;

V.P.: Stephen R. Rintoul and James V. Mc-

Connell; Sec.-Treas.:
Chicago 135 E. Wacker Dr Tel.:

Mgr.: Howard B. Mey:

Abner Lichtman,

State 2-5260.

Los Angeles—2978 Wllshlre Blvd, Tel.: Gar-

field 1-7950. Mgr.:

Duncan A. Scott.
Boston 16—419 Boylston St.  Tel.:
wealth 6-0718, Megr,:

Common-

Louis J. Borgatti.

Represents:

WFIC};I -TV Evansville,

KCRI-TV Cedar
-Rapids, Iowa

WILS-TV Lansing,
Mich,

KMID-TV Midland,

-Tex.
KTXIL-TV San Angelo,
Tex.

KCMC TV Texarkana,
KTEN Ada, Okla.
KWSM-TV Joplin, Mo.
WLOS-TV Asheville,

N.C.
WTWO-TV Bangor,
Me.

THE WALKER REPRESENTATION

Hill 3-5830. Pres.:
C. Ctis Rawalt.

INC.
New York 17—347 Madison Ave, Tel.:

Murray

J. Wythe Walker; V. P,:

(Stations represented mnot reported.)

WEED TELEVISION

New York 17-—579 Fifth Ave. Tel.:
Mgr.: Peter B. James.

Plaza 9-4700.

Chicago 2—3107 Civic Opera Bldg. Tel.: Ran-

dolph 6-9668, Mgr.:
Detroit 26—1707 Book Bldg, Tel.:
Bernard P. Pearse.
San Francisco 5—625 Market St. Tel.:
Donald Staley.
Boston 16—Statler Bldg., Tel.:

Mgr.: Robert Reardon.

1-2685. Mgr,:
2-1451, Magr.:

Clay H. Rossland.

Woodward
Douglas
Hubbard 2-5677.

Hollywood 28—6331 Hollywood Blvd. Tel.: Hill-

side 8611, Megr

: Lincoln P. Simonds.
Atlanta 3—120 Marietta St.,, NN-W, Tel.:

Cypress

4081, Megr.: George R. Swearingen Jr.
Represents:

WAKR-TV Akron,

Ohio

KGGM-TV Albuquer-
que, N.

WOI-TV Ames-Des
Moines, Iowa

WWTV (TV) Cadillac,

Mich.
WKNA-TV Charles-
ton, W. Va.
WFTL-TV Fort Lau-
derdale-Miami, Fla.
WINK-TV Fort
Meyers, Fla.
WBAY-TV Green Bay,
Wis.

BROADCASTING ® TELECASTING

WKJF TV Pittsburgh,

WCSH TV Portland,

wWJ AR TV Providence,
R.I

WiIl‘YO (TV) Rockford,

WROM-TV Rome, Ga.

KCCC-TV Sacra-
mento, Calif.

XETV (TV) San Diego,
Calif.—Tijuana, Mex.

KTTS-TV Springfield,

Mo.
WTVI (TV) St. Louis,
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—TV REPRESENTATIVES—

Wg‘BCC-TV Greenville,
KHQA-TV Hannibal,

WSUN-TV Tampa-St.
Petersburg, Fla.
WIRK-TV West Palm

Mo.-Quincy, I1l. Beach, Fla.
WSLI-TV Jackson, W%VIFDNTX Wilming-
n

Miss.

W?RD-TV Johnstown,

a.

KLAS-TV Las Vegas,
Nev

WMUR TV Manches-
ter, N. H.

KGLO TV Mason City,

KCJB—TV Minot, N. D.

WATV (TV) Newark,
N.J.—New York, N. ¥

KTNT-TV Tacoma-
Seattle, Wash.

KIMA-TV Yakima,

Wash.

WMVT (TV) Burling-
ton, Vt.

WIMA-TV Lima, Ohio

WCNY TV Watertown

WQCY TV Allentown,
KXJ B-TV Valley City,
N. D.

WGN-TV CHICAGO

New York—220 E. 42d St. Tel.:

Murray Hill
2-2033. Mgr.: Ben H. Berentson.

ADAM YOUNG TELEVISION CORP.

New York 16—477 Madison Ave, Tel.:
9-1810. Mgr.: Adam J. Young Jr.

Chicago 2—55 East Washington St. Tel.: An-
dover 3-5448. Mgr.: William J. Reilly.

St. Louis—8138 Norman Dr., Afton, Mo. Tel.:
Victor 3-5785. Mgr.: John B, Hetherington.
Los Angeles 28—Guaranty Bldg., 6331 Hollywood
Blvd. Tel.: Hollywood 9-0965. Mgr.: William

L. Wallace.
Boston—Statler Office Bldg. Tel.:
2-61117. .

Plaza

Hubbard

Represents:

Wl{/}; -TV St. Louis

WICS (TV) Spring-
field, Il

WSBA-TV York, Pa.

CHCH-TV HamJ.lton
Ont.

CII{ISJ -TV St. John,

.B.
CFRN-TV Edmonton,

WAFB- TV Baton
Rouge, La.

W](I:CC -TV Bridgeport,

CKLW TV Detroit,

W{:\;{TV (TV) Duluth,

KTAG (TV) Lake

Charles, La.
KETV (TV) Little Alta.
Rock, Ark. CJBR-TV Rimoski,

WPFA (TV) Pensacola, Que
Fla CFQC }’{I‘V Saskatoon,
Sas

CANADIAN REPRESENTATIVES

ALL-CANADA RADIO FACILITIES LTD.

Television Division

Toronto—80 Richmond St. W. Tel.:
6-9236. Megr.: Reo Thompson.
Montreal—922 Dominion Square Bldg. Tel.:
University 6-9868. Mgr.: Burt Hall.

Represents:
CKSO-TV Sudbury, CH(;;I‘-TV Calgary,

Ont. Alta. .

CHCH-TV Hamilton, CKLW-TV Windsor,
Ont. Ont.

CKCK-TV Regina, CHSJ-TV St. John,
Sask. N.B.

CFPL-TV London, CJCB-TV Sidney,
‘Ont. N.S

CKWS-TV Kingston, CHEX-TV Peter-
Ont. borough, Ont.

Empire

CANADIAN BROADCASTING CORP.

Toronto—354 Jarvis St. Tel.: Walnut 3-5481.
Commercial Mgr.: W. E. Powell.
Montreal—Radio Canada Bldg. Tel.:
sity 6-2571.
Represents CBC-owned TV stations:

CBLT Toronto, Ont. CBMT Montreal, Que.
CBOT Ottawa, Ont. CBUT Vancouver, B. C.
CBFT Montreal, Que. CBWT Winnipeg, Man.

Univer-

JOHN N. HUNT & ASSOC.

Vancouver, B. C.—198 W. Hastings St. Tel.:
Tatlow 6277. Mgr.: John Hunt.

Represents:
CFQC-TV Saskatoon,

KMO-TV Tacoma,
Wash Sask.

CKCO-TV Kitchener,.
Ont.

ash.
CFRN-TV Edmonton,
Alta.

ANDY McDERMOTT

Toronto—10 Adelaide St. E. Tel.: Empire 6-8945.
Represents in Canada:

WABD (TV) New York WGR-~TV Buffalo, N. Y.

WKTV (TV) Utica,
N.Y.

WHEN (TV) Syracuse,
N.Y.

WHAM-TV Rochester,

N.Y.
WICU (TV) Erie, Pa.

WXEL (TV) Cleveland
WTVN-TV Colum-
bus, Ohio :
WWJ-TV Detroit
WGN-TV Chicago
WOW-TV Omaha, Neb.

HORACE N. STOVIN & CO.

Toronto—406 Jarvis St.
Pres.: H. N. Stovin; Tv Exec.:
Mgr.: C. W. Hellman.

Montreal—Keefer Bldg. Tel.:
Mgr.: T. C. Magurie.

Winnipeg—Childs Bldg.

Godfrey Tudor.

Vancouver—Crown Bldg,

Mgr.: J. W. Stovin.

Tel.: Walnut 4-5768.
Lee Raeburn;

University 6-6291.
Tel.: 925-097. Megr.:

Tel.: Tatlow 4831,

Represents in Canada:

CJBR-TV Rimocoti,
Que.

WABC-TV New York

WBZ-TV Boston

WSYR-TV Syracuse,
N.Y.

WFIL-TV Phila-~
delphia, Pa.

WJAC TV Johnstown,

WHIO TV Dayton,
Ohio

WBNS-TV Columbus,
Ohio

WEWS (TV) Cleveland

WKRC-TV Cincinnati

WXYZ-TV Detroit

WJIIM-TV Lansing,
Mieh.

KING-TV Seattle
(except Vancouver)

WEES—TV Rochester,

WVET-TV Rochester,
N.Y.

WBKB (TV) Chicago

WOC-TV Davenport,
Towa

WTTV (TV) Blooming-
ton, Ind.

KDYL-TV Salt Lake
City

KGO-TV San Fran- |
cisco

KABC-TV Los Angeles

WTCN-TV Minne-
apolis

WGAL TV Lancaster,

WDEL TV Wilming-
ton,

KMTV (TV) Omaha,
Neb.

KVOS-TV Bellingham,
Wash.

AMERICAN BROADCASTING COMPANY

YANKEE NETWORK

POR | LAN

1. 25.5% of State’s population
2. 37.9% of State’s retail sales

3. WPOR is strong on local impact,

news, weather, music, sports

4. Growing acceptance—WPOR local
business up 106 % —national busi-

ness up 238 %

REPRESENTED BY—
NEW YORK—-Richard O’Connell
BOSTON—Lou Borgatti
CHICAGO—Hal Holman

- PACIFIC COAST—Duncan Scott

PORTLAND, MAINE
m

MUTUAL BROADCASTING SYSTEM
LOBSTER NETWORK

adiO

Hal Meyer, President
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GOVERNMENT AGENCIES DEALING WITH TELEVISION

(Al Washington, D. C. addresses unless otherwise specified. e Complete FCC listing on page 476.)

EXECUTIVE OFFICE OF THE PRESIDENT

White House
1600 Pennsylvania Ave.,, N. W,
Tel.: NAtional 8-1414

The White House Office: Assistant to the Presi-
dent, Sherman Adams. Deputy Assistant to
the President, Maj. Gen. William B. Persons
(Congressional liaison); Associate counsel to
the President, Maxwell M. Rabb. Administra-
tive Assistants to the President, Robert Cutler,
Gabriel Hauge, Bryce Harlow, Secretary to the
President, Thomas E. Stephens, Press Secre-
tary to the President, James C. Hagerty. As-
sistant Press Secretary to the President, Mur-
ray Snyder. Special Counsel to the President,
Bernard M, Shanley.

Office of Defense Mobilization, 17th & Pennsyl-
vania Ave.,, N. W. Tel.: EXecutive 3-3300. Di-
rector, Arthur S, Fleming. Deputy Director,
Victor E. Cooley. Asst. Director (Telecom-
munications), William A. Porter, General Coun-
sel, Charles H. Kendall, Public Information
officer, Lee W. Schooler.

DEPT. OF STATE

21st and Virginia Ave,, N, W,
Tel.: REpublic 7- 5600

Secretary: John Foster Dulles, Under Secre-
taries: Walter Bedell Smith, Charles E, Saltz-
man (Administration).

Deputy Undersecretary: Robert Murphy

Assistant Secretary of State for Public Affairs:
Carl W. McArdle. Chief, News Div.: Henry
Suydam, Assistant Chief: Lincoln White.

Chief, Radio-TV Branch: John T. Meagher,

Telecommunications Policy Staff: Chief, Francis
Colt deWolf. Assistant Chiefs, John S. Cross,
Arthur Lebel. Special Assistant to the Chief,
Helen Kelly.

DEPT. OF JUSTICE

9th & Pennsylvania Ave., N. W,
Tel.: REpublic 7-8200

Attorney General: Herbert Brownell Jr. Deputy
Attorney General: William P. Rogers. Assist-
ant Attorneys General: H. Brian Holland (Tax
Div.), Stanley N. Barnes (Antitrust Div.), War-
ren Olney III (Criminal Div.), Warren E. Bur-

ger.
Office of Public Information: Director, G. Fred-
%ﬂigklMullen. Assistant Director, Edward O.
ell,

DEPT. OF HEALTH, EDUCATION & WELFARE

330 Independence Ave., S. W.
Tel.: EXecutive 3-6300

Secretary: Oveta Culp Hobby. Undersecretary:
Nelson A. Rockefeller.

Office of Publications & Reports: Director, J.
Stewart Hunter. Deputy Director, Harvey A.
Bush., Press Officer, H. C. John Russell.

Food & Drug Administration: Wallace Janssen
(Information Officer).

Office of Education: John Lloyd (Information
Officer).

Social Security Administration: William Galvin
(Information Officer).

Public Health Service: Mary Ross (Information
Officer).

Office of Vocational Rehabilitation: W, Oliver
Kincannon (Information Officer).

National Institutes of Health: Jack Fletcher (In-
formation Officer).

DEPT. OF AGRICULTURE

14th St, & Independence Ave., S. W,
Tel.: REpublic 7-4142

Secretary: Azra Taft Benson.

Office of Information: Director R. Lyle Webster.
Deputy Director, James H. McCormick. Assist-
ant Directors, Kenneth Gapen (radio-TV),
Harold Lewis (press relations). Tv Informa-
tion Speciaiist, Jules Renaud. Supervisor of
Network Programming, Jack H. Towers. Di-
rector of Individual Station Relations, J. Don
Looper.

U. S. INFORMATION AGENCY
1778 Pennsylvania Ave.,, N, W,
Tel.: REpublic 7-5600
Director: Theodore C. Streibert., Deputy Direc-
tor: Abbott Washburn. Special Assistants to
the Director: Henry Loomis and John R. Ken-
nedy. Office of Public Information Staff: Sid-
ney Fine, Chief. Broadcasting Service (Voice
of Amerlca) John R. Poppele, Chief, Press
Service: Harlan Logan, Chief. Motion Picture
Service: Andrew Smith, Chief. Information
Center Service: Dr. Franklin Burdette, Chief.
Private Enterprise Cooperation Staff: John M.
Begg, acting Chief,

FEDERAL TRADE COMMISSION
6th St. & Pennsylvania Ave,, N, W,
Tel.: EXecutive 3-6800
Members: Chairman, Edward F. Howrey, Lowell
B. Mason, James M, Mead, Albert A, Carretta,
John W, Gwynne.
Bureau of Litigation: Joseph E. Sheehy, director.
Bureau of Consultation: Charles E. Grandey,
director.

Bureau of Economics: Jesse W .Markham, acting
director.

Bureau of Investigation: Henry A. Babcock,
director.

General Counsel: Earl W. Kintner,

Office of Public Information: Donald R. Moore,
acting director.

FEDERAL CIVIL DEFENSE ADMINISTRATION

1930 Columbia Rd,, N. W,
Tel: HUdson 3-5500

Administrator: Val Peterson.

Warning & Communications Division: Director,
William Talbot.

Public Affairs Office: Director, John A. DeChant,
Audio-Visual Division, Director, Chester Spur-
geon, Radio-TV Branch, David H. Gaines, act-
ing chief. Motion Picture Branch, Rodney
Radford. News and Publications: Director,
Charles Pearce.

ATOMIC ENERGY COMMISSION
1901 Constitution Ave., N, W,
Tel.: STerling 3-8000

Chairman: Lewis L. Strauss:

Division of Information Services: Director, Morse
Salisbury. Chief, Public Information Service:
Shelby Thompson. Radio-Visual Branch: Chief,
Charter Heslep.

GENERAL SERVICES ADMINISTRATION
F St., between 18th & 19th Sts.,, N. W,
Tel.: EXecutive 3-4900
Administrator: Edmund F. Mansure,
Office of Public Information & Reports: Director,
Herbert Plummer.

DEPT. OF COMMERCE
14th & Constitution Ave., N. W.
Tel.: STerling 3-9200

Secretary: Sinclair Weeks.

Division of Publications: Donald R. Burgess.
Director of Public Information, Albert Leman,
Deputy Director of Information, Henry Schar-
er, Chief, News Section, Harry Weiss.

Census Bureau (Tel.: LUdlow 4-3000): Director,
Robert W. Burgess. Deputy Director, A. Ross
Eckler. Assistant Directors, Howard C. Grieves,
Dr. Conrad Taeuber. Information Officer: A.
W. Von Strueve, acting. Information Specialist:
Conrad Shamel.

National Bureau of Standards (Tel.: EMerson
2-4040); Director, A. V. Astin; Technical Re-
ports Section, William Tilley, Chief; Boulder
Center Labs, Frederick W. Brown, Chief;
Electricity & Electronics Division, Dr, F. B.
Silsbee.

Civil Aeronautics Administration (Tel.: STerling
3-9200); Administrator, F. B. Lee. Chief, Air-
space Utilization Branch, E. R, Mehring. Di-
getctor, Office of Aviation Information, Ben

ern.

U. S. Weather Bureau (Tel.: ADams 2-3200)
Chief, Radio-Tv TUnit, James C. Fidler.

DEPT. OF DEFENSE
Pentagon Bldg.
Tel.: LIberty 5-6700

Secretary: Charles Erwin Wilson. Assistant Sec-
retary (Legislative and Public Affairs), Fred
A, Seaton. Deputy Secretary: Robert B. An-
derson.

Office of Public Information: Director, C.
Herschel Schooley. Assistant Director, Osgood
Roberts. Executive Assistant: Philip F. Hines.

Radio-Tv Branch: Chief (acting), Lt. Col. Clarke
Thorton (Army); Major Charles W, Freuden-
thal (Air Force), acting Deputy, Radio Section;
Capt. Hal Harlan (Air Force), radio-tv of-
ficer.

Press Branch: Chief, Joseph F. Flynn. Deputy,
Hunt Clement. Executive Assistants, Edward
Cottrell (Army); Allan W. Howell (Office of
Defense); Comdr. Benjamin Franklin (Navy);
Lt. Col. Moncle Monts (Air Force); Col. John
Gabbert (Marine Corps).

Dept. of the Air Force: Secretary, Harold E.
Talbott; Office of Information Service—Direc-
tor, Brig. Gen. Brooke E. Allen; Radio-Tv
Branch: Chief, Lt. Col. Hughes A. Day; Deputy
Chief, Lewis H. Lederer.

Dept. of Army: Secretary, Robert Ten Broeck
Stevens; Office of Public Information: Direc-
tor, Maj. Gen. Gilman C. Mudgett; Radio-
Television Branch: Chief, Lt. Col. Tom Mat-
thews; assistants, Maj. Thomas B. Clagett,
Capt. Frank Grubbs, Lt. Bill Voght

Dept. of the Navy: Secretary, Charles S. Thomas,

Office of Public Information: Chief, Rear Ad-
miral W. G. Beecher; Deputy Chief, Capt. E.
W. Parish; Public Information Div., Director,
Capt. F. G. Selby; Assistant, Comdr. R.
Froude; News Branch: Director, Comdr. M.
W. Baggett; Radio-Tv Branch, Director, Lt.
Comdr. S. J. Wornon; Pictorial Branch, Di-
rector, Lit. Frank E, Coghlan

Marine Corps: Division of Public Information,
Director, Col. Raymond F. Crist Jr.; Radio-Tv
Branch, Chief, Maj. Theodore F, Curtis; Press
Branch, Chief, Lt, Col. Robert Barry.

DEPT. OF TREASURY
(U. S. Savings Bond Division)
Tel.: EXecutive 3-6400
Secretary: George M. Humphrey.
National Director: Earl O. Shreve.
Advertising & Promotion Branch: Assistant Na-
tional Director, Edmund J. Linehan.
Advertising Section: Chief, Harold Boyer (radio
and television).
Public Information Section: Chief, Robert W.
Reese.

VETERANS ADMINISTRATION
Vermont Ave. & H St., N. W.
Tel.: EXecutive 3-4120

Administrator: Harvey V. Higley.

Information: Director, J. Norman Lodge, As-
sociate Director, Frank Hood. Assistant Di-
rector, Radio-Tv Division, Bernard Posner.
Assistant Director, News, Lawrence George.

DEPT. OF LABOR
14th & Constitution Ave., N. W.
Tel.: EXecutive 3-2420
Secretary: James P. Mitchell,
Office of Public Information: Director, Herbert
Little. Assistant Director, George C. Lodge.
Administrative Assistant, Mary Brown.

NATIONAL LABOR RELATIONS BOARD
815 Connecticut Ave., N.

STerling 3-7373 REpubhc 7-7500

Members: Chairman, Guy Farmer; Philip Ray
Rodgers, Abe Murdock, Ivar H. Peterson, Al-
bert C. Beeson,

Office of Public Information: Director, Louis G.
Silverberg, Assoclate Director, Jay E. Shanklin.

SECURITIES EXCHANGE COMMISSION
425 2d St., N. W.
Tel.: STerlmg "3-7600
Members: Chairman, Ralph H. Demmler; Paul
R. Rowen, Clarence H. Adams, A. J. Goodwin
Jr., J. Sinclair Armstrong.

Secretary of the Commission and Director of
Information: Orville L. Dubois.

1701 K St., N. W.

ALLEN hANDER

d\[eqofiafor

FOR THE PURCHASE AND SALE
OF RADIO AND TELEVISION

STATIONS

® Washington 6, D. C., NA. 8-3233

Lincoln Building ® New York 17, N. Y., MU. 7-4242

401 Georgia Savings Bank Bldg.
LAmar 2036

® Atlanta 3, Ga.,
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SURE, TELEVISION:
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And it's going to get bigger.
But. it's still just one piece of
the eight billion dollar pie that
is the advertising market today.

To increase your share of this
enormous market, the best sales
effort you could muster is the
coordinated attack of a skilled
sales force, excellent direct mail,
and a continuous advertising
campaign in Printers' Ink. It will
take all three to get to the
heart of the advertising market

and make more sales.

Printers’ Ink circulation is at an
all-time high and still climbing.
Almost 20,000 Idea-seekers [out
of a circulation of over 29,000
at major advertisers and their
agencies read Printers’ Ink each
week for ideas to help them in

better marketing.

Reinforce your salesmen's direct
approach to these men of de-
cision at the heart of this eight
billion dollar market. Pave the
way for their sales clinchers by
putting your sales message in
front of the Printers' Ink au-
dience each week. Printers' Ink
is edited for advertisers and is
read each week by more ad-
vertisers and their agencies than

any other publication.

To get the facts and to get to
the heart of the advertising
market where most sales are

made, head up to Printers’ Ink!

PRINTERS" INK

205 East 42 Street, New York
[7, New York MU 3-6500
Boston ® Atlanta e Chicago ®

Pasadena ® London
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SIGNIFICANT TELEVISION STORIES DURING 1954

As Reported in BROADCASTING-TELECASTING

Jan. 4 —FCC’s first report on post-freeze tv
stations shows uhf fares on par with vhf in
one-station areas.

Jan. 4—Dispute breaks out on compatible
color credits with Zenith Radio, Admiral,
and Philco lining up in opposition to alleged
RCA try at creating impression that it
alone developed FCC approved system.

Jan. 4—Manufacturers of receivers start
tooling up for color tv.

Jan. 4—Color' Tv’s Introductory Year be-
gins.

Jan. 11-—Station Representatives Assn. de-
nounces ABC’s split-sponsorship plan (BeT,
Dec. 21, 1953) as a “cut rate” and another
attempt “to siphone off national spot busi-
ness” into network coffers.

Jan. 11—New DuMont Duoscopic Tv re-
ceiver which permits two audiences to view
two different tv programs at the same time
from same screen, introduced by Allen B.
DuMont Labs Inc, at New York news con-
ference.

Jan. 11—B.T. makes second industry-wide
Tv film survey to find out how much time
is occupied by network, film and local live
programs in an average week.

Jan. 18—Charging the plan smacks of
“brazen television monopoly” and is a
“wicked give-away,” Sen. Johnson blasts
FCC 7 tv station limit proposal.

Jan. 25—Bing Crosby Enterprises demon-
strates a sound tape laminated directly onto
16 and 35 mm film for use instead of pres-
ent sound tracks. Identified as “Scotch-
.stripe”, new process developed by Minne-
sota Mining & Mfg. Co. had been under
development two years.

Jan. 25—Advance data on production and
design of new RCA 19-inch Shadow Mask
tricolor kinescope revealed to tube manu-
facturing representatives at technical sym-
posium and demonstration at David Sarnoff
Research Center in Princeton.

Feb. 1—Tiny atomic powered battery which
may be first used in pocket radios, with
power supply possibly good for 20 years,
demonstrated at RCA news conference in
New York.

Feb. 1.—Reluctant to relinquish good time
slots or hard-won line-ups of stations, tv
network evening clients to stand pat this
summer, check with almost 90% of major
nighttime sponsors reveal.

Feb. 1—In line with Budget Bureau direc-
tive that government agencies become par-
tially self-supporting through the collection
of fees, FCC proposed that charge of $325
be made for each broadcast station ap-
plication.

Feb. 1—Although he was “sorry so many
Senators were against the nomination,”
FCC Comm. Robert E. Lee told BeT that
“I'm not mad at anybody” following Senate
confirmation of his full seven-year term on
the F'CC.

Feb. 8—Richard P. Doherty, NARTB labor
vice-president, economist and management
adviser, resigned to set up own manage-
ment consultant firm in Washington.

Feb. 8—Charles F. Stromeyer, executive
vice-president, moves up to presidency of
CBS-Hytron, tube manufacturing division
of CBS, with Dr. Peter C. Goldmark, vice-
president, promoted to president of CBS
Labs, the network’s enginecering research
and development division.

Feb. 15—Newspaper logs and program col-
umns help to hold subscribers in the belief
of George C. Biggers, president of ANPA
and Atlanta Newspapers Inc, (Journal,
Constitution and WSB-AM-TV). His stand
is supported by Advertising Research Foun-
dation showing that radio-tv news has ex-
ceptional reader interest.

Feb., 22—RCA’s estimated $12 million ad-

vertising account, for most part handled -

by J. Walter Thompson Co. for the past 10
years, is split among Kenyon & Eckhart,
Grey Adv., and Al Paul Lefton Co.

Feb. 22—Laying blame to cowcatchers,
hitechhikes and spots between programs,
BBDO president Ben Duffy says viewers

~are dissatisfied because of the number, not

quality of tv commercials.
over-commercialism.

He questions

Feb. 22-—Over 6% million tv receivers
were shipped to dealers in 1953 according
to the Radio-Electronics-Tv-Mfrs. Assn. It
was the highest yearly shipment rate since
1950 and more than 7% above the 6,174,505
shipped in 1952,

Feb. 22—Seymour Mintz, 10 years vice-
president of Admiral Corp, moves in as
president of CBS-Columbia, set manufac-
turing division of CBS Inc.

Feb. 22—Study of the postwar era made
by Jerry N. Jordan of Philadelphia and
published by Radio-Electronies-Tv-Mfrs.
Assn. shows statistically that tv has not
cut into leisure hours at expense of other
pastimes. Additionally, it proves other
forms of entertainment and businesses have
profited from the visual medium, with ad-
vertising of all kinds spiralling to new rec-
ord heights.

Feb. 22— NARTB’s Tv Code begins third
year with many of the nation’s most prom-
inent officials and business leaders lauding
the industry’s self-regulation of tv pro-
grams and advertising standards.

March 1—Television applications henceforth
will be considered “chronologically,” the
IFCC said in a historic statement an-
nouncing end of the temporary processing
procedure and the city priority list.

March 1—New format for sale of tv film
programs, similar to magazine space sales,
which should appeal to seasonal, regional
and intermittent advertisers “Who cannot
afford a good tv show and are not inter-
ested in a poor one,” presented by Hal
Roach Sr., pioneer motion picture and tv
producer, to Los Angeles Ad Club.

March 8—Advertisers spent more than §1
billion in 1953 for networks, magazine and
Sunday newspaper supplements with net-
work tv showing the large gain, or an
increase of $46.3 million over the preceding
year’s total, says a sixth annual edition of
National Advertising Investments.

March 8—Plan for leasing color tv sets
rather than selling them, announced by
Emerson Radio & Phonograph Co., while
Westinghouse Electric Corp. offered its
color sets on a conventional sales basis to
New Yorkers and guaranteed immediate
deliveries.

March 15—Edward R. Murrow draws wide-
spread comment on his documentary-type
look at Sen. Joseph McCarthy on CBS-TV
See It Now.
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March 15—Claim of being the first independ-
ent station to acquire a tv film package on
a regional basis, KTTV (TV) Hollywood
signs contract, in excess of $250,000, with
Hollywood Television Service Inc. whereby
outlet controls Stories of the Ceniury in
California, Oregon, Washington and Ari-
zona.

March 15—Closed circuit demonstration by
NBC-TV in New York shows that 16 mm
films reduced from 85 mm originals look
better than films shot and printed on 16
mm stock.

March 15—With one manufacturer (West-
inghouse) already having a color tv receiver
on the market, 10 others reveal they are
readying production lines for color tv out-
put in coming months. Others report no
current plans, with key to the passive pace
apparently color tube production.

March 22— Directional antennas are seen as
means of improving vhf, uhf service by
Washington consulting engineers and FCC
ofﬁ((:iials who opine that DAs be given closer
study.

March 29—Color film problem draws atten-
tion at IRE technical session with DuMont
defending use of present 16 mm. RCA
and BCE advance their cases for magnetic
tape.

March 29— Matthew Fox, board chairman,
Motion Pictures for Television, acquired ex-
clusive world-wide rights to Skiatron “Sub-
scriber-Vision” television system.

March 29—RCA began rolling on color tv
receiver production when the first 15-in.
open face console, to sell at $1,000, came
off the Bloomington, Ind., factory line on
March 25.

April 5—Arturo Toscanini, 87-year-old
seven-year contract under which the film
producer will make at least 26 hour-long
programs per year for ABC-TV and in ad-
dition give the network exclusive rights to
his present and future tv properties, sign-
ed. AB-PT, parent of ABC, and Disney
also entered agreement for development of
projected Disneyland entertainment center
near Anaheim, Calif.,, from which various
prl?grams are to originate, starting in Oc-
tober.

April 5—Arturo Toscanini, 87-year-old ma-
estro of NBC Symphony Orchestra since
1937, retires.

April 5—Nation’s broadcasters, at testi-
monial dinner, laud Judge Justin Miller
upon his retirement from active service at
NARTB. For eight and a half years he
was president and board chairman. He
continues as nt at call.

Aprjk5—Sale of KOTV (TV) Tulsa to John
(Jock) Whitney interests for $4 mil-
rather Jr.

April 12—NBC-TV starts construction on its
first West Coast color studio as a unit of
the present NBC Television Center in Bur-
bank, Calif. When completed and fully
equipped it will represent an estimated in-
vestment of $3 million.

April 19—Telenews Productions says 31% of
farms have tv, basing this figure on data
in the A. C. Nielsen survey prepared for
CBS-TV and released last February.
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April 19—WOR-TV asks FCC for authoriza-
tion to go ahead with experimental broad-
casts of Zenith’s “pay-as-you-see” tv sys-
tem.

April 26—ABC-TV selected to present Na-
tional Collegiate Athletic As3n. tv football
program in fall of 1954, starting Sept. 18.
Telecasts will cover series of 12 games.

April 26—Abuses can destroy tv as ad
medium, warns Fairfax M. Cone of Foote,
Cone & Belding, and Earle Ludgin of
Earle Ludgin & Co., at the 36th annual
meeting of the American Assn. of Adver-
tising Agencies held in White Sulphur
Springs.

April 26—Commercial tv offers an answer
to education by television declared the Rev.
Clifton Moore, director of the TV-Radio
Church Federation of Los Angeles and nar-
rator of KTTV (TV) Hollywood Church of
the Golden West program, to guests at the
5th anniversary dinner of the National
Assn, for Better Radio & Television.

April 26—Establishment of a Television Ad-
vertising Bureau for purpose of develop-
ing both national and local advertising for
tv stations was initiated by group of tv
broadcasters meeting Thursday-Friday in
New York. Richard A. Moore, vice-presi-
dent and general manager, KTTV (TV)
Hollywood, was named chairman.

May 3—Total of $4 million was involved in
the purchase of Dragnet property by Music
Corp. of America, according to attorney
S. S. Hahn, representing Julie London
Webb in her divorce action against Jack
Webb, actor-director.

KLZ-TV Denver and
application & istori Co. in its
stead. The petitioner was last year’s un-
successful contender for Denver’s ch. 7.

May 3—With all games on the tv schedule
“blacked out” locally in cities where they
are being played, DuMont Television Net-
work will present more than 60 of the regu-
lar season contests of the National Foot-
ball League in a series of coast-to-coast and
regional lineups, running every other week-
end from Sept. 25, through Dec. 11.

May 3—Citing low ratings of hearing which
do not justify lost advertising revenue,
NBC-TV joined CBS-TV in presenting a
nightly filmed digest of the Army-McCarthy
hearing. ABC-TV and DuMont Television
Network continue “live” coverage, and both
report congratulatory messages received
for presenting the service.

May 3—Unveiling two new color tv devel-
opments at a news demonstration prelimin-
ary to their industry showing at the
NARTB convention in Chicago the end of
this month, Allen B. DuMont Labs, reveals
it will have a 19 in. color set on the market
for $1000 this fall, and expects the price to
be cut in half in two years. Besides a color
multi-scanner for telecasting color 16 mm
films, slides and opaques, on demonstration
was a 19 in. color picture tube with a picture
area of 185 square in., nearly as large as
that of a2 19 in. monochrome tube.

May 10—Daytime tv offers advertisers re-
markable high viewing at invitingly low
costs, according to a special study made by
The Katz Agency, station representatives,
in 17 markets where the firm represents tv
stations.

BROADCASTING ® TELECASTING

May 10—Tv is a successful medium for a
department store, George P. Gable, presi-
dent of William F. Gable Co., Altoona, Pa.,
tells Arkwright store owners in Atlantic
City, and offered to make available to
others at print cost the filmed commercials
his own firm has made and tested.

May 10—Sales of tv receivers at retail to-
taled 1,780,795 in the first 18 weeks of 1954,
says the Radio-Electronics-TV Mfrs, Assn.
The figure compares with 1,780,899 sets
sold in the first quarter of 1953.

May 17—Bad management and hasty judg-
ment in seeking channel assignments, were
given for some uhf failures by FCC Comr.
George E. Sterling before the Washington
chapter of the Institute of Radio Engineers,
when he defended the commission’s inter-
mixture of channels.

May 17—Broadcaster - publisher Edward
Lamb through his attorney, asked U. S.
Distriect Court of D. C. to enjoin the FCC
from “unconstitutionally” placing burden
of proof on him in its charge of communist
association in a projected hearing for li-
cense renewal of WICU (TV) Erie. The
court suit also charges bribery and other
illegal maneuverings.

May 24—Robert K. Richards, administra-
tive vice-president, NARTB, announces
he’ll resign to enter station ownership-
management and also set up his own public
relations business.

May 24—With the 300th station tied into
the Bell System’s nationwide network of tv
program transfusion facilities to receive
network programs for simultaneous broad-
cast, that service is now provided for 191
cities in the U. S., the Long Lines Dept.
of AT&T reports.

May 24—Embattled uhf operators, contend-
ing they are fighting for survival, asks
Senate Communications Subcommittee to
freeze new uhf licensing, until the whole
problem is reevaluated. For the most part,
they want the FCC to reallocate by elimin-
ating intermixture.

May 24—Total tv revenues in 1953 were
$430.8 million, with income (before federal
taxes) $68.4 million, FCC Acting Chairman
Rosel H. Hyde reveals in testimony before
the Senate Interstate & Foreign Commerce
subcommittee investigating uhf and multi-
ple ownership.

May 31—Forecasting tv limitation as illus-
trating that radio “is and will remain the
basic communicatians medium of the U. S.,”
FCC acting chairman Rosel H. Hyde pre-
dicted at the NARTB convention that un-
less demand for stations rises, television
will be confined to only 325 U. S. communi-
ties. He said that on the basis of present
grants and applications, there will be about
670 tv stations in the 325 markets.

May 31—New additive process of color
photography claimed to be both economical
and speedy—and designed primarily for
color tv—demonstrated by Colorvision Inc.,
Los Angeles, at press showing.

May 31—With Senate Communications Sub-
committee, led by its chairman Charles E.
Potter (R - Mich.) having adopted a resolu-
tion urging the Senate Finance Committee
to eliminate the 10% Federal excise tax on
uhf tv sets and component parts at the
manufacturing level, vhf operators, con-
cerned over the proposals to curtail or
eliminate vhf, decide to present their side
of the story before subcommittee.
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SIGNIFICANT STORIES

June 7—Dow Chemical Co., third ranking
producer in the chemical industry, will de-
vole largest percentage of its autumn ad-
vertising budget to tv, promoting its raw
materials and its lone consumer item,
Saran-Wrap. Most of the firm’s fall cam-
paign will be on NBC-TV.

June 7—TV is a teacher of new things to
children and does not interfere with school
homework, a survey completed for NARTB
by Prof. T. C. Battin shows.

June 7—Belief that 21-inch color tv sets
will be selling for “around $500” before
the end of 1955 was voiced by Barney Bala-
ban, president of Paramount Picture Corp.,
at New York stockholders meeting.

June 14—TV filming abroad, contrary to
popular belief, is not a cheap method of
production, according to Sheldon Reynolds,
who spent the past three years in and out
of Europe as producer-writer of Foreign
Intrigue. He told B. T. that foreign tv
filming costs more than in the U. S.

June 14—NBC-TV survey of nearly 3,000
households shows daytime tv audiences buy
best. Where there is tv during daytime
hours, there also are the highest income
families and the biggest buyers of the
advertisers’ products, according to the
report.

June 14—TV commercials are assailed by
senior class presidents of colleges and uni-
versities throughout the country because of
“their inferior quality, their exaggerated
length, their over-emphasis and their in-
accuracy” reveals a study on public atti-
tudes toward tv commercials, released by
Edward L. Bernays, public relations
counsel.

June 14—Month-long exchange of tv pro-
grams among eight countries in Europe and
identified as “Eurovision,” inaugurated
with 44 transmitters tied by 80 relay sta-
tions plus land lines in the United King-
dom.

June 21—Total network time and produc-
tion cost to telecast Army-McCarthy hear-
ings is estimated at $5,583,000. Network
estimates given B. T. follow: ABC-TV,
$2,850,000; CBS-TV, $1,050,000; NBC-TV,
$983,000; DuMont, $700,000.

June 21—Green light given by FCC for
Motion Pictures for Television Ine. to inau-
gurate its plan of trading films for tv sta-
tion time at no cost other than permission
to act as ‘“agent” in selling the station’s
available spots and retaining income there-
from in the amount of the dollar value of
the motion picture.

June 21—Wisdom of reserving channels
for educational tv when educators have
failed to demonstrate they can make proper
use of them, questioned by FCC Comr. Rob-
ert E. Lee.

June 21 — Temporary injunction against
FCC’s investigation of Edward Lamb issued
by U. S. District Court Judge Edward A.
Temin pending perfection of the broad-
caster-publisher’s petition to the U. S.
Court of Appeal for D. C. for stay of the
Commission hearing as illegal. He was
given 20 days to file in higher court. The
FCC case, scheduled July 28 involves license
renewal of WICU (TV) Erie, Pa., a Lamb
property. Issues include the truth of pre-
vious statements by the broadcaster-pub-
lisher to the commission that he never had
communist ties.
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June 21—Clair R. McCollough, vhf and uhf
operator (WGAL-TV Lancaster, Pa.;
WDEL-TV Wilmington, Del.; and WLEV-
TV Bethlehem-Allentown, Pa.), -elected
chairman of NARTB Television Board.

June 21—Cost of colorcasting will exceed
black-and-white by 10%, Hubbell Robinson,
Jr., CBS-TV vice-president in charge of
network programs, declares at Advertising
Federation of America convention in brief-
ing agency men on his network’s extensive
color plans.

July 5—Nipping a potential video industry
feud in the bud, NARTB and TvAB fac-
tions merge efforts for an all-industry tv
sales promotion bureau,

July 5—FCC Comr. John C. Doerfer sworn

SIGNIFICANT STORIES

into full seven-year term following Senate
unanimous confirmation.

July 19—Race is on for big-tube color with
RCA announcing new 21-inch tri-color pic-

_ture tube with picture area of 250 square

inches. CBS-Hyton, fortnight ago, led
large-sereen field with announcement of 19
inch, 205 sq. inch color tube.

July 19—NBC-TV aims to provide 12 to 15
hours of live color pragramming weekly
starting in fall, says Sylvester L. Weaver,
network president, in announcing color
plans.

July 19—Lifting of the Federal excise tax
from uhf tv receivers has sympathetic
backing of White House according to Sen.
Charles E. Potter (R-Mich.), following a
conference with the President.

July 26—Autumn census will count tv sets
on farms. Only 2.7% of farm homes had
tv sets when 1950 census was taken.

Aug. 2—Nine man commission will study
possibilities of trans-atlantic tv, the Pres-
ident having approved such a Senate reso-
lution. The Commission reports back its
global communications study to Congress
by Dec. 31.

Aug. 2—Television advertising is growing
at a rate of eight times as fast as the na-
tion’s overall advertising expenditures, a
set of statistics whipped up by NBC-TV re-
searchers show. They estimated that in
1956 the dollar volume advertising on video
will total $1.9 billion.

TV SET OWNERSHIP TELEVISION OWNERSHIP BY GEOGRAPHIC AREA
TELEVISION ownership by state and by geographic area shown in these | AREA & STATE TOTAL FAMILIES TV FAMILIES UHF FAMILIES
tables were compiled by CBS-TV Research. Source for total families was | New England 2,829,500 1,985,130  710% 98,820 3%
Sales. Managemept. Tv family figures refer to the number of families }vith Connecticut 630,300 479,210 76 43,970 7
television sets, either vhf, uhf or both, in each state and area as determined | Maine 260,000 67,970 26 14,520 6
by the survey. Uhf families are the number of families with tv sets equipped | Massachusetts 1,424,300 1,109,610 78 40,330 3
to receive the uhf signal. Figures are reported only when 10% or more of | New Hampshire 162,600 84,690 52
all families report having a ubf set. In both tables LT means less than 1%. | Rhode Island 243,800 217,720 89
Vermont 108,500 25,930 24
Middle Atlanti 9,470,400 7,364,050 789 335,660 4
TELEVISION OWNERSHIP BY STATE ° — — % ' i
New Jersey 1,568,100 1,374,790 88 7,850 1
New York 4,800,100 3,712,620 77 69,950 1
STATE TOTAL FAMILIES TV FAMILIES UHF FAMILIES | o 0 o e 3,102,200 2,976,640 13 257,860 8
Alabama 824,700 280470 349 42440 59 | E. North Central 9,709,700 6,556,390  68% 473,190 5%
Arizona 253,100 107,570 43 Tllinois 2,828,700 1,862,390 66 122,700 4
Arkansas 535,500 102,020 19 19,690 4 Indiana 1,294,700 799,700 62 97,490 8
California 4,029,500 2,809,640 70 108,540 3 Michigan 2,023,500 1,417,930 70 59,120 3
Colorado 456,100 196,790 43 Ohio 2,517,800 1,957,490 178 85,380 3
Connectiout 630,300 479210 76 3970 7 Wisconsin 1,045,000 518,880 50 109,100 10
Delaware 101,600 75,110 74 W. North~ Central 4,472,900 ~ T 1,935,170  43% 133,010 3%
Dist, of Columbia 246,900 197,710 80 : =
Florida 968,800 337,350 35 84310 9 Towa 826,700 899,770 48 3,990 LT
Georgia 955,500 389,720 41 14720 2 | Kansas 662,400 212,600 32 50,570 8
Minnesota 900,000 437,020 49 13,520 2 -
Idaho 180,100 24,820 14 Missouri 1,306,300 677,160 52 64,990 5
Illu}ms 2,828,700 1,862,390 66 122,700 4 Nebraska 427,300 177,410 42
Indiana 1,294,700 799,700 62 97,490 8 North Dakota 161,200 13,320 8
Towa 826,700 399,770 48 3,990 LT South Dakota 189,000 17,890 9
Kansas 662,400 212,600 32 50,570 8 =
§outh™ Atlantic 6,065,100 2,919,200 489 250,230 4%
Kentucky 830,100 354,110 43 23,500 3 === =
Louisiana 790,100 218770 35 45,260 6 Delaware 101,600 75,110 74
Maine 260,000 67.970 2% 14,520 6 Dist., of Columbia 246,900 197,710 80
Maryland 732,600 588,650 80 640 LT Florida 968,800 337,350 35 84,310 9
Massachusetts 1,424,300 1,109,610 78 40,330 3 Georgia 935,500 389,720 4l 14720 2
25 Maryland 732,600 588,650 80 640 LT
Michigan | 2,023,500 1,417,930 70 59,120 3 North Carolina 1,056,400 395,960 37 25,890 2
Minnesota 900,000 437,020 49 13,520 2 South Carolina 554,600 194,410 35 44,780 8
Mississippi 587,400 119,370 20 31,980 5 Virginia 919,100 510,970 56 43900 5
Missouri 1,306,300 677,160 52 64,990 5 West Virginia 529,600 229,320 43 35990 7
Montana 197,700 9100 5 E. South Central 3,158,100
Nebraska 427,300 177,410 42 - i ——— LISSI0  56% W20 4%
Nevada 60,600 11930 20 Alabama 824,700 280,470 34 42,440 5
New Hampshire 162,600 84,690 52 Rentucky 830,100 354,110 43 23,500 3
New Jersey 1,568,100 1374790 88 7,850 1 | “Ussissippi 587,400 19,370 20 31,980 5
New Mexioo 202,000 S0 22 Tennessee 915,900 381,190 42 19,320 2
New York 1,800,100 PCTY T 60050 1 W. South Central 4,430,700 1,761,350  40% 113,870 3%
North Carolina 1,056,400 395,960 37 25,890 2 Arkansas 535,500 102,020 19 19,690 4
North Dakota 161,200 13,320 8 Louisiana 790,100 278,770 35 45,260 6
Ohio 2,517,800 1,957,490 78 85380 3 Oklahoma 692,300 312,040 45 5170 1
Oklahoma 692,300 312,040 45 5,170 1 Texas 2,412,800 1,068,520 44 43:750 2
Oregon 546,500 132,320 24 115170 21 Mountain 1,650,300 521,050  329%
Pennsylvania 3,102,200 2,276,640 73 257,860 8
Rhode Island 243,800 217,720 89 Arizona 253,100 107,570 43
South Carolina 554,600 194,410 35 44780 8 Colorado 496,100 196,790 43
South Dakota 189,000 17,890 9 Idaho 180,100 24820 14
, Montana 197,700 9,100 5
Tennessee 915,900 381,190 42 19,320 2 Nevada 60,600 11,930 20
Texas 2,412,800 1,068,520 44 43750 2 New Mexico 202,000 43,770 22
Utah 207,600 120,320 58 Utah 207,600 120,320 58
germont 108,500 25,930 24 Wyoming 93,100 6,750 7
irginia 919,100 : '

. 510,970 56 43,900 5 Pacific 5,404,800 3,329,020  62% 252,010 59
Washington 828,800 387,060 47 28,300 3 PP , :
West  Virginia 526,600 op0.370 43 3990 7 California 4,029,500 2,809,640 170 108,540 3
Wisconsin 1,045,000 518,880 50 109,100 10 | Oreson 546,500 132,320 24 15,170 21
Wyoming 93.100 6.750 7 Washington 828,800 387,060 47 28,300 3
Total 417,191,500 27,506,500 589, 1,774,690 49, | U. S. Total 47,191,500 27,506,500 58% 1,774,690 49
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BMI For Service in TV

~ Service continues to be one of the basic theme
songs at BMI. Not only are its facilities offered to
its TV licensees, but to producers, advertising
agencies and their clients, TV film distributors,
music conductors, directors, and everyone in TV
concerned with music and programming.

This service is apparent in the day to day activities
of BMI and is provided in many forms, such as:

® Assistance in the selection or creation of
music for theme, background, bridge, cue or
incidental mood music

e Aid in music clearance
e Help in protecting music ownership rights

® Answers to questions concerning copyrights,
music rights for future residual usage and
help in solving all other problems concerning
the use of music in TV

Let BMI give you the
TV Music Story today

Call or Write BMI TV SERVICE Department

BROADCAST MUSIC. INC.

589 Fifth Avenue, New York 17, N. Y,

NEW YORK e CHICAGO e HOLLYWOOD e TORONTO e MONTREAL
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QUIET! Water-cooling of final anodes COMPACT! By actual comparison ECONOMICAL! Both aural and
only assures extremely quiet operation — this transmitter requires 60% less space. visual amplifiers are identical — spare
no noisy “wind-tunnel” roar. The aural and visual sections can be sep- parts are interchangeable.
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_._.both aural and e act de
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you win!
when you cover this

$2,713,407,000 market
in the HEAR.THof DIXIE

o v‘; 'n_ v.’; ek el WW.W,‘, " 5 e .vis -
I S5 ALCORN | N§ LAUDERDALE LIMESTONE| MADISON /  JACKSON
,g?‘ . [TSHOS oflorence @ Population
f COLBERT & 2,708,200
q 5
- s o o Families
| WFRANKLN [S 33:;“{ 721,900
WINSTON LCULLMAN @ Effective ~)
~ Buying Income
ALKER $2,713,407,000
FAYETTE ® Retail Sales
. JEFFERSON $1,911,493,000
Birmingham < ® Food Sales
,PICKENS ng"?:‘g:)o o%\\@* > $478,412,000
uscaloosa ® Automotive
h b ° BIBB . Sales
e L B M $428,825,000
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‘%_FALAUDERDALE G (oS o Montgomery Moy — B0t " hold, Radio, TV
& ° o b
' SUMTER Selma I~ SUONTGOMERY Nbllﬁ‘flﬁus Sales $112,450,000
HECIA BULLOCK | |
— JOHN BLAIR & COMPANY
BUTLERQ P National Representatives

TELEVISION NETWORK w

Also Dumont and ABC ; BL\T

316,000 Watts--Birmingham, YAl

abama
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TELEVISION STATIONS AND MARKET DATA FOR THE UNITED STATES

Including Construction Permits Granted to Aug. 1, 1954

ALABAMA

ALABAMA MARKET INDICATORS

Total Population, July 1, 1953 ........ciiiivuinan... 3,082,000
Total Families, 1950 ... ... . .. ... .. ... ... . .. ...... 729,765
Total Urban Population, 1950 ....................... 1,340,937
Total Rural Nonfarm Population, 1950 .............. 760,313
Total Farm Population, 1950 ....................... 960,493
Employed in Nonagricultural Establishments, April

R 75 S S 663,600
Employed in Agriculture, 1950 ...................... 250,707
Employed in Mining, April 1954 .................... 16,200
Employed in Manufacturing, April 1954 ............. 226,700
Employed in Construction, April 1954 . .............. 29,100
Employed in Transportation & Public Utilities, April

R 7 P 50,600
Employed in Wholesale & Retail Trade, April 1954. ... 136,500
Employed in Finance, Insurance & Real Estate, April

e T P 22,200
Employed in Service and Miscellaneous, April 1954. ... 57,600
Employed in Government Service, April 1954 ......... 124,700
Retail Sales, 1953 ... ittt ii it $ 2,191,237,000
Bank Assets, Jan. 1, 1954 ......... ... . i, $ 1,617,422,000
Bank Depostts, Jan. 1, 1954 ... . ... ... ... ... ... $ 1,491,290,000
Major Income Sources, 1952: Agriculture 10.09; Government

22.6% ; Manufacturing Payrolls 20.6%; Trade and Service

23.7%.
Total Income Payments, 1952 ...................... $ 3,089,000,000
Per Capita Income, 1952 ............ ... ... ... $ 1,012
Total Internal Revenue Collections, 1953 ............ $ 389,005,335
Average Weekly Earnings Manufacturing workers,

April, 1954 .. e i $ 54.24
Cash Receipts from Farm Marketing, 1953 .......... $ 414,431,000
Government Payments to Farmers, 1953 ............ $ 4,547,000
Value of Mineral Production, 1951 .................. $ 164,279,000
New Public Construction in 1952 ................... $ 165,200,000
Motor Vehicle Registration, 1953 ................... 859,710
Number of Telephones, Jan. 1, 1954 .................. 521,900
Number of Electrical Connections, Jan. 1, 1954........ 804,461
Number of Gas Utilities Connections, 1953........... 251,800

For sources see foreword. Retail Sales, copyright 1954 Sales Management.
Further reproduction unlicensed.

ALABAMA MARKET DATA BY COUNTIES

(CBS) (CBS)

County Population Retail Sales Food Sales Drug Sales TV Sets TV %
1950 1953($000} 1953($000) 1953($000) 1954 1954
Autauga ........ 18,186 6,255 $2,606 $ 194 e e
Baldwin ...... 40,997 8,228 7,901 845 2,790 249,
Barbour 28,892 13,646 4,085 378 e e
Bibb . 17,987 8,094 1,983 154 2,600 629,
Blount . 11,014 3,060 220 2,860 399%
Bullock . 4,983 1,467 170 600 179
Butler .......... 16,588 4,413 38! e ce
Calhoun 67,728 19,404 1,967 10,360 469,
Chambers 11,660 3,923 622 3,920 38%
Cherokee 4,927 1,238 96 1,480 36%
Chilton ......... 11,621 3,094 352 2,310 33%
Choctaw 6,719 1,438 74 480 119,
Clarke ......... 20,899 2,843 458 790 129,
Clay ............ 5,308 1,627 198 1,080 339,
Cleburne 3,317 1,095 63 1,040 36%
Coffee .......... 12,908 3,845 377 e ..
Colbert .. 32,130 9,115 1,005 1,060 109
Conecuh . 7,540 2,203 15 620 139,
Coosa 4,149 1,615 134 920 33%
Covington 23,423 6,701 831 .
Crenshaw 8,146 2,098 147 .
Cullman 20,777 6,155 531 5,710 46%
Dale ............ 8,646 3,527 363 .. L.
Dallas .......... 37,880 9,081 1,183 3,260 229,
DeKalb ......... 19,005 4,879 401 2,330 20%
Elmore ......... 14,376 4,706 431 1,750 23%
Escambia 23,941 5,730 560 990 139
Etowah 81,906 21,186 2,182 13,520 489,
Fayette .. 8,354 1,999 16. 910 199,
Franklin . 14,024 3,849 369 1,430 229,
Geneva .. 14,076 2915 359 P
Greene 7,159 1,614 180 660 179,
Hale ..... 7,277 1,932 211 790 17%
Henry .......... 8,033 1,663 240 ceen .
Houston 42,388 9,076 1,052 e RN
Jackson i 14,837 2,991 34 920 109,
Jefferson ....... 558,928 621,372 148,526 15,184 110,120 659%
Lamar .......... 16,441 4,853 1,335 13 720 199,
Lauderdale ..... 54,179 41,330 9,381 1,078 1,550 109,
Lawrence ....... 27,128 7,374 2,621 307 1,630 25%
Lee ............. 45,073 29,408 8,159 1,078 1,340 129,
Limestone ...... 35,766 17,857 4,831 463 2,210 259,
Lowndes ........ 18,018 5,199 1,099 32 e S
Macon .......... 30,561 10,826 3,724 263 1,170 179,
Madison 72,903 60,049 12,248 1,303 4,060 209,
Marengo 29,494 14,855 3,268 352 1,030 159,
Marion .. 217,264 12,229 3,276 284 1,550 229,
Marshall . 45,090 35,706 7,195 93! 2,650 229,
Mobile ... 231,105 223,288 57,772 9,955 26,940 3%
Monroe .. 25,732 11,339 2,886 e
BROADCASTING e TELECASTING

(CBS) (CBS)
County Population Retail Sales Food Soles Drug Sales TV Sets TV %
1950 1953 ($000) 1953 ($000) 1953 (5000) 1954 1954

Montgomery .... 138,965 143,788 30,375 3,747 8,840 21%
Morgan ......... 56,924 46,958 12,669 954 4,420 299,
Perry ........... 20,439 8,462 1,950 221 710 17%
Pickens ......... 24,349 10,246 2,496 274 970 18%
Pike ............ 30,608 15,553 4,319 539 Cae ey
Randolph 22,513 10,586 3,027 214 1,880 35%
Russell .. 40,364 10,371 3,369 286 1,770 179%
St. Clair . 26,687 10,532 3,798 | 350 2,550 38%
Shelby . 30,362 12,332 5,451 319 4,730 619
Sumter .. . 23,610 9,177 1,615 150 780 15%
Talladega ....... 63,639 43,235 13,510 1,227 10,830 65%
Tallapoosa ...... 35,074 21,479 6,237 859 2,020 229,
Tuscaloosa ...... 94,092 63,036 17,267 2,232 7,090 309,
Walker ......... 63,769 38,859 14,263 914 8,810 54%
Washington ..... 15,612 4,499 1,573 29 400 11%
Wilcox ......... 23,476 6,296 1,577 83 cens e
Winston ........ 18,250 7,951 1,929 224 2,070 46%

Note: For sources see foreword. Food, drug, and retail sales, copyright 1954,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given have less than 109 ownership and
are nothnew television counties. Set and per cent figures from CBS-TV
Research. ’

BIRMINGHAM

(Jefferson County)

WABT (TV)

LICENSEE: The Television Corp. Address: P. O. Box 2553. Phone: 4-3506.

FACILITIES: Ch. 13. Authorized Eff. Rad. Pow.: Visual 302 kw, Aural 178 kw.
Operating Pow.: Visual 302 kw, Aural 178 kw. Transmitter: Address, Radio
Park Atop Red Mountain, Make, RCA Driver; Standard Electronics Ampli-
fier. Antenna: Make, RCA. Type 12-bay Superturnstile. Height, above
average terrain 840 ft. Above ground 505 ft.

OPERATION: Began May 29, 1949. Hours, 6:00 a.m.-12:15 a.m.

AFFILIATIONS: Networks, )“\BC. NBC, DuMont. Stations, AM, WAP[. FM,
WAFM  (FM).

REPRESENTATIVES: .Sales, Blair-Tv Inc. Washington Attorney, Fly, Shuebruk,
Blume & Gaguine. Consulting Engineer, Gautney & Jones.

SERVICES: Two studios (20 x 20-ft. and 60 x 40-ft.}). Three DuM. TA-124.B
camera chains. One Bodde rear screen projector. One RCA TK-20A
film camera. Two Eastman Model 250 film projectors. Two Selectroslide
Jr. slide projectors. One RCA microwave mobile unit. News Service,

AP. Library, Snader.

PRINCIPAL STOCKHOLDERS: The Birmingham News Co. [Birmingham News}
is principal stockholder, and also owns WHBS-AM-FM Huntsville, Ala.
(Huntsville Times}.

EXECUTIVES:
Henry P. Johnston, Pres. & Mgng. Charles F. Grisham, Com. Mgr.
Dir. J. V. Sanderson, Ch. Eng.

RATE INFORMATION: Class A one hour $600.
discounts. Rate Card No. 6.

Minute spot $150. Frequency

MARKET INFORMATION: Total
Grade B {Including
[FCC Contour) Fringe Area)
Population 2,353,800 2,696,400
Families in Area 611,300 702,700
Area in Square Miles 49,800 57,600
No. of Sets {June I} 253,000 260,120
Retail Sales $1,647,635,000 $1,861,647,000
Income per Family $3.,627 $3.514
Income per Capita $94 | $908
WBRC-TV
LICENSEE: Birmingham Broadcasting Co. Address: Atop Red Mountain. Phone:
4-4701.
FACILITIES: Ch. 6. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 50 kw.

Operating Pow.: Visual 100 kw, Aural 50 kw. Transmitter: Address,
Afop Red Mountain. Make, RCA. Model TT-10AL and TT-25BL. An-
tenna: Make, RCA. Type TF-6AM (6 sections). - Height, Above average
terrain 900 ft. Above ground 560 ft. o

OPERATION: Hours, 6:00 a.m.-12:00 midnight.
AFFILIATIONS: Network, CBS. Stations, AM, WBRC. FM, WBRC-FM.

Began July |, 1949.

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1
For full list of abbreviations and sources of county and state market data
see Foreword.
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ALABAMA

BIRMINGHAM (Cont.)
WBRC-TV (Cont)

REPRESENTATIVES: Sales, The Katz Agency Inc. Washington Attorney, Dow
Lohnes & Albertson. Consulting Engineer, A. Earl Cullum Jr.

SERVICES: Two studios (24x48 f+. and 15x2! ft.). Two RCA TT-1l1A camera
chains. Four interchangeable cameras for studio or field use. One Bodde
Mode! P-3AG rear screen projector. One DuM. TA-107A/B film camera.
Two Holmes 16mm film projectors. One Selectroslide Jr. slide projector.
One RCA two-camera unit with RCA microwave relay. News Service, INS.

PRINCIPAL STOCKHOLDERS: Owned by Storer Broadcasting Co. Storer also
owns WJBK-AM-FM-TV Detroit, WSPD-AM-FM-TV Toledo, WAGA-AM-
FM-TV Atlanta, KGBS-AM-TV San Antonio, WWVA-AM-FM Wheeling,
W. Va., and WGBS-AM-FM Miami.

EXECUTIVES:
George B. Storer, Pres.
J. Robert Kerns, Vice Pres. &
Mgng. Dir.

Oliver V. Naylor, Com. Mgr. &
Loc. Sls. Mgr.

M. D. Smith lll, Prog. Dir.

Robert L. Dupriest, Ch. Eng.

RATE INFORMATION: Class A one hour Live $660, Film $550. Minute spot
Live $147.50, Film $137.50. Frequency discounts up to 5% for 26-5I
times. Rate Card No. 5.

MARKET INFORMATION: Total

Grade A Grade B (Including

[FCC Contour) (FCC Contour) Fringe Area)

Population 1,216,000 720,000 1,936,000
Families in Area . . N 526,328
No. of Sets (June 1} 245,080
Retail Sales $1,409,586,000
Income per Family $5,032
Income per Capita $1,300

WILN-TV}

(Target Date, Not Set)

LICENSEE: Johnston Braadcasting Co. Address: P.O. Box 5767. Phone: 54-3466.

FACILITIES: Ch. 48. Authorized Eff. Rad. Pow.: Visual 230 kw, Aural 120 kw.
Transmitter: Address, 1817 I1th Pl. S., Birmingham. Make, GE. Antenna:
Make, GE. Height, Above average terrain 650 ft. Above ground 331 ft.

OPERATION: Target date not set.
AFFILIATIONS: Stations, AM, WJLD. FM, WJLN-FM

REPRESENTATIVES: Washington Attorney, Pshle, Lesser, Mann, Riemer & Lux-
ford. Consulting Engineer, Craven, Lohnes & Culver.

PRINCIPAL STOCKHOLDERS: George Johnston {40%) and George Johnston
Jr. (60%).
EXECUTIVES:

George Johnston Jr., Pres. Bill Borthwick, Com. Magr.
James Connolly, Gen. Mgr. Maurice McKinney, Ch. Eng.

t WJLN-TV has suspended construction but has not returned its CP.

DECATUR
{Morgan County)
WMSL-TV
LICENSEE: Tennessee Valley Radio & Television Co. Address: 70! Bank St.
Phone 802.

FACILITIES: Ch. 23. Authorized Eff. Rad. Paw.: Visual 15.8 kw. Aural 8.52 kw.
Operating Pow.: Visual 15.8, Aural 8.52. Transmitter: Address, 701 Bank
St. Make, RCA. Model TTU-1B. Antenna: Make, RCA. Type TTU-21B-S.
Height, Above average terrain 350 ff. Above ground 383 ft.

OPERATION: Began July 4, 1954. Hours, 5:00 p.m.-10:00 p.m.
AFFILIATION: Station, AM, WMSL.

REPRESENTATIVES: Sales, Walker Representation Co. Washington Attorney,
Harry J. Daly. Consulting Engineer, John Mullaney.

SERVICES: One studio (21x30 ft.]). One RCA TK-11 camera chain. One RCA
Vidicon film camera. Two RCA TP 16-F film projectors. Gray Telojector,
Type 3-B slide projector. RCA Vidicon scanner. News Service, AP, Li-
brary, MPTV, Official.

PRINCIPAL STOCKHOLDERS: Frank Whisenant [69% ), Mrs. Frank Whisenant
(69%) and Bryan McAfee (39, ).

EXECUTIVES:

Frank Whisenant, Pres.
Bill Guy, Gen. Mgr., Com. Magr.
& Film Buy.

Garland Candlin, Ch. Eng.
John Utley, Prog. Dir.

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data
see Foreword.
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RATE INFORMATION: Class A one hour Live $190. Film $150. Minute spot
Live $40. Film $35. Frequency discounts from 5% for 26 times up to
25%, for 260 times. Rate Card No. J.

MARKET INFORMATION: No. of Uhf Sets [July 1), 11,437.

DOTHAN
{Houston County)

WIVY (TV)
(Target Date, Dec. 1954)
LICENSEE: Ala-Fla-Ga Tv Inc. Address: Cottonwood Rd.

FACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 52.5 kw, Aural 28.2 kw.
Transmitter: Address, Cottonwood Rd. Make, GE. Model, TT6E. An-
tenna: Make GE. Type TY-28-H. Height, Above average terrain 550 ft.
Above ground 471 ft.

OPERATION: Target date, Dec. 1954.

REPRESENTATIVES: Washington Attorney, Miller & Schroeder. Consulting En-
gineer, Richard |. Kearley Jr.

SERVICES: One studio {30x30 ft.). I.O. studio camera. Vidicon film camera. Two

film projectors. Two slide projectors.
PRINCIPALS STOCKHOLDERS: Over 100 Dothan, Ala., businessmen hold in-
terest in licensee.

EXECUTIVES:
Charles Woods, Pres. & Gen. Mgr.

MARKET INFORMATION: Total
Grade A Grade B {Including
(FCC Contour) [FCC Contour) Fringe Area)
Population 126,123 263,971 361,750
Families in Area 25,000 55,000 75,000
Area in Square Miles 2,122 5278 7,500
Retail Sales $ 45,000,000
Income per Family $ 1,800
Income per Capita $ 350
MOBILE
{Mobile County)
WALA-TV
LICENSEE: Pape Television Co. Inc. Address: 210 Government St.  Phone:
3-3756.

FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 190 kw.
Operating Pow.: Visual 120 kw, Aural 72 kw. Transmitter: Address: 210
Government St. Make, RCA. Model, TT 10 AH. Antenna: Make, RCA.
Type TF 12 AH. Height, Above average terrain 408 ft. Above ground
430 ft.

OPERATION: Began Jan. 14, 1953. Hours 1:00 p.m.-11:00 p.m.
AFFILIATIONS: Networks, ABC, CBS, NBC. Station, AM, WALA.

REPRESENTATIVES: Sales. Headley Reed Co. Washington Attorney, Dow,
Lohnes & Albertsén. Consulting Engineer, L. J. N. du Treil.

SERVICES: Two studios (20x40 ft. and 50x20 ft.). Two RCA camera chains.
One Master Vu-Graph rear screen projector. One RCA film camera.
Four RCA film projectors. Two slide projectors. News Service, AP. Lib-
rary, Snader.

PRINCIPAL STOCKHOLDERS: W. O. Pape, president {99.5%]). H. K. Martin,
executive vice president {.25%) and W. B. Pape, secretary (.25%]).

EXECUTIVES:
W. O. Pape, Pres.
H. K. Martin, Exec. Vice Pres.
W. B. Pape, Secy.-Gen. Mgr.

RATE INFORMATION: Class A one hour Live $300. Minute spot Live $60.
Frequency discounts from 5% for 26 times up to 25% for 260 times.
Rate Card No. 2.

Al Holman, Prog. Dir. & Film Buy.
A. R. Bell, Ch. Eng.

WKAB-TV1

LICENSEE: Pursley Broadcasting Service Inc. Address: Box 1306. Ph~ne: 7-6345,

FACILITIES: Ch. 48. Operating Pow.: Visual 270 kw, Aural 140 kw. Trans-
mitter: Address, 525 Donald St. Make, GE. Antenna: Make, GE. Type,
Helical. Height, Above average tferrain 316 ft. Above ground 326 ft.

OPERATION: Began 1952. Hours, 3:00 p.m.-11:00 p.m.
AFFILIATIONS: Neotworks, CBS, DuMont. Station, AM, WKAB.

REPRESENTATIVES: Sales, Forjoe Tv Inc. Washington Attorney, Haley, Doty
& Wollenberg. Consulting Engineer, Geo. P. Adair.

SERVICES: T\;/o studios. One GE Synchrolite camera chain. One GE film

camera. Two GE {ilm projectors. One GE slide projector. News Service, AP,

BroADCASTING @ TELECASTING
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: MOBILE (Cont.)
WKAB-TV (Cont.)

PRINCIPAL STOCKHOLDERS: Louise P. Pursley {85%), C. L. Pursley (13.33%)
and R. H. Moore, [1.66%).
EXECUTIVES:
Louise P. Pursley, Chmn. of Bd.
R. H. Moore, Pres., Gen. Mgr. &
Film Buy.
J. H. Johnson, Com. Mgr.
RATE INFORMATION: Class A one hour Live $200, Film $200. Minute spot
Live $30, Film $30. Frequency discounts from 5%, for 26 times up to
10% for 52 times.
MARKET INFORMATION:

J. T. Jackson, Prog. Dir.
H. E. Miller, Ch. Eng.
J. C. Smith, Prom. Mgr.

Grade A Grade B
[FCC Contour) (FCC Contour)
Population 256,798 32,000
Families in Area 72,421 11,049
No. of Sets (June 1) 73,000 9,460
Retail Sales $350,000,000 $23,401,000
WKAB-TV has suspended operation but has not surrendered its CP.
MONTGOMERY
(Montgomery County)
WCOV-TV
LICENSEE: Capitol Broadcasting Co. Address: Adrian Lane. Phone: 3-2318.

FACILITIES: Ch. 20. Authorized Eff. Rad. Pow.: Visual 200 kw, Aural 117 kw.
Operating Pow.: Visual 159 kw, Aural 7.95 kw. Transmitter: Address,
Adrian Lane. Make, RCA. Model, TTULB. Antenna: Make, RCA.
Type, TFU 21BW. Height, Above average ferrain 440 ft. Above

ground 460 ft.

OPERATION: Began April~22, 1953. Hours, 1:00 p.m.-11:00 p.m.

AFFILIATIONS: Networks, ABC, CBS, NBC, DuMont. Stations, AM, WCOV. FM,
WCOV-FM.

REPRESENTATIVES: Sales, Raymer Co. Washington Attorney, Welch, Mott
& Morgan. Consulting Engineer, W. J. Holey.

Two RCA TKIIA camera chains. One

SERVICES: One studio (25 x 50 ft.}.
One Selectroslide slide

RCA film camera. Two RCA film projectors.
projector. News Service, UP.

PRINCIPAL STOCKHOLDERS: Oscar Covington (13.88%), Clara Covington
(13.889%), Ethel Covington (13.88%), Hazel Davies {13.88%]), Earle
Covington (13.88%), Peggy Carlton (13.88%), Mrs. W. |. Milwee {6.94%).
Mr. W. |. Milwee {6.94%,) and Hugh M. Smith {2.78%,). Same interests
own WGWC Selma, Ala., and WGWD Gadsden, Ala.

EXECUTIVES:

Oscar P. Covington, Pres.

Hugh M. Smith, Gen. Mgr. &
Film Buy.

Morris Snuth, Loc. Sls. Mgr.

RATE INFORMATION: Class A one hour, Film $200. Minute spot, Film $40.
Frequency discounts from 5% for 26 times up to 20% for 260 fimes.
Rate Card No. 2.

WSFA-TV A
(Target Date, Dec.

LICENSEE: Montgomery Broadcasting Co. Address: Box 1031. Phone: 5-1251.

FACILITIES: Ch. 12. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 158 kw.
Transmitter: Address, Mt. Carmel, Crenshaw County. Make, RCA. Model
TT-50AH. Antenna: Make, RCA. Type TT-12AH. Height, Above average
terrain 1,040 ft. Above ground 823 ft.

OPERATION: Target date, Dec. I, 1954.

AFFILIATIONS: Network, NBC. Station, AM, WSFA.

REPRESENTATIVES: Sales, Headley Reed Co. Washington Attorney, Spearman &
Roberson. Consulting Engineer, George E. Gautney.

SERVICES: Two studios {32x46 f+. and 12x15 ft.). Two RCA TK 3I-A camera
chains. One RCA TK-20D film camera. Two RCA TP-16F 16mm film pro-
jectors. One RCA Dual Disk slide projector. News Service, AP.

PRINCIPAL STOCKHOLDERS: David E. Dunn, president (II%‘V) R. F. Hud-
son Sr., vice president (25%), H. S. Durden, secretary-treasurer (3839 ],
R. F. Hudson (1625%,) and Sebie B. Smith [8'/3"/0]. Mr. Hudson is pub-
lisher of Montgomery Advertiser and Journal.

EXECUTIVES:

David E. Dunn, Pres.
Lionel F. Baxter, Vice Pres. & Gen. Mgr. & Film Buy.
Sebie B. Smith, Tech. Dir.

RATE INFORMATION: Class A one hour Live, $250. Minute spot Live, $50. Fre-
quency discounts from 59, for 13 times up to 274 % for 312 times. Rate
Card No. I.

MARKET INFORMATION:

Carl Junker, Opr. Mgr.
W. D. Weatherly, Ch. Eng.
Phil Taylor, Art Dir.

[, 1954)

Total

Grade A Grade B {Including

(FCC Contour)} (FCC Contour) Fringe Area)

Population 423,775 340,715 764,490
Families in Area 110,000 83,100 193,100
No. of Sets {June 1) 35,000 10,000 60,000
Retail Sales $283,641,000 $156,020,000 $439,661,000
Income per Family $3,004 $2,894 $2,949
Income per Capita $759 $726 $742

Market information in station listings is furnished by station and any inquiries
should be directed to that source.” Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data
see Foreword.

BROADCASTING ® TELECASTING

ALABAMA
MUNFORD

WEDM (TV)* efferson County)

(Target Date, Sept. I, 1954)

. [* Non-Commercial Educational)

LICENSEE: Alabama Educational Television Commission.
tive Life Bldg. Birmingham. Phone: 53-5602.
FACILITIES: Ch. 7. Authorized EH. Rad. Pow.: Visual 316 kw, Aural 191 kw.

Operating Pow.: Visual 316 kw, Aural 191 kw. Transmitfer: Address, Mt.
Cheaha. Make, GE. Model, TT-26-A.  Antenna: Make, GE. Type,
TY-30-H. Height, Above average terrain 2,000 ft. Above ground 574 ft,
OPERATION: Target date, Sept. I, 1954. Hours, 12:45 p.m.-2:45 p.m.
REPRESENTATIVES: Washington Attorney, Hogan & Hartson. Consulting Engi-
neer, A. D. Ring & Assoc.
SERVICES: Two studios at U. of Alabama.
Institute. Two GE camera chains.
PRINCIPAL- STOCKHOLDERS: Members of Commission.
president; T. D. Russell Jr., secretary; Mrs. T. S. Acker, dir.;
mings, dir.; and Rex Sikes, dir.
EXECUTIVES:
Raymond Hurlbert, Pres.
James L. Evans, Ch. Eng.

Address: 714 Protec-

Two studios at Alabama Polytechnic

Raymond Hurlbert,
Milton Cum-

Donald D. Patton, Sup. Eng.
Norton S. Holt, Consultant

SELMA
[Dallas County)

WSLA (TV)

(Target Date, Not Set)
LICENSEE: Deep South Broadcasting Co. Address: Box 1447, Montgomery, Ala.

FACILITIES: Ch. 8. Authorized Eff. Rad. Pow.: Visual 2.5 kw, Aural [.26 kw.
Transmitter: Address, 3 miles west of Selma. Make, Standard Electronics.
Antenna: Make, GE. Height, Above average terrain 360 ft. Above
ground 387 f1.

OPERATION: Target date, not set.

REPRESENTATIVES: Washington Attorney, Charles S. Rhyne.
neer, William E. Benns Jr.

PRINCIPAL STOCKHOLDERS: Licensee also owns WBAM Montgomery, Ala.
Mrs. J. F. Richardson, president (10% ]}, William E. Benns Jr,. vice presi-

Consulting Engi-

dent ({409}, William J. Brennan, secretary-treasurer (40%). Francis U.
Brennan (5%} and Cyril G. Brennan (5%).
ARIZONA
ARIZONA MARKET INDICATORS
Total Population, July 1, 1953 ........... .. .. .ooutn 905,000
Total Families, 1950 .......... ... covvnenne. e 181,985
Total Urban Population, 1950 ............. ..ot 416,000
Total Rural Nonfarm Population, 1950 ............. 256,673
Total Farm Population, 1950 ...................uen 76,914
Employed in Nonagricultural Establishments, April

1 15 S 203,000
Employed in Agriculture, 1950 ..................... " 35, 196
Employed in Mining, April 1954 .................... 13,300
Employed in Manufacturing, April 1954 ............. 25,_800
Employed in Construction, April 1954 ............... 19,400
Employed in Transportation & Public Utilities, Aprll .

R 1 20,000
Employed in Wholesale & Retail Trade, April 1954.... 50,900
Employed in Finance, Insurance & Real Estate, April

7 S 7,500
Employed in Service and Miscellaneous, April 1954 ... 25,800
Employed in Government Service, April 1954 ........ 40,300
Retail Sales, 1958 ... ... ittt iiiiienanns $ 975,856,000
Bank Assets, Jan. 1, 1954 ....... ... i, $ 687,647,000
Bank Deposits, Jan. 1, 1954 . .. ... . ... .. ... $ 636,479,000

Major Income Sources, 1952: Agriculture 18.5%; Government
19.1% Manufacturing Payrolls 7.1%; Trade and Service
25.4%.

Total Income Payments, 1952 ... ... ... .. . ... ... .. .. $ 1,287,000,000
Per Capita Income, 1952 ... ... ..o, $ 1,498
Total Internal Revenue Collections, 1953 ............ $ 169,091,583
Average Weekly Earnings Manufacturing workers,

April 1954 L e it $ 78.6%
Cash Receipts from Farm Marketing, 1953 .......... $ 399,088,000
Government Payments to Farmers, 1953 ............. $ 1,312,000
Value of Mineral Production, 1951 ................. $ 243,887,000
New Public Construction in 1952 .................... $ 77,900,000
Motor Vehicle Registration, 1953 ................... 359,199
Number of Telephones, Jan. 1, 1954 ................. 216,400
Number of Electrical Connections, Jan. 1, 1954 ....... 243,561
Number of Gas Utilities Connections, 1953 ..... feenn 177,000

For sources see foreword. Retail Sales, copyright 1954 Sales Management.
Further reproduction unlicensed.
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ARIZONA

ARIZONA MARKET DATA BY COUNTIES

{CBS) (CBS)
County Papulation Retail Sales Food Sales Drug Sales TV Sets TV %
1950 1953{$000) 1953{$000) 1953{$000) 1954 1954
Apache 217,767 $7,389 $1,147 $ 141
Cochise .. 31,488 35,672 9,407 1,103
Coconino 23,910 30,397 4,851 692
Gila ... 24,158 22,013 5,559 825
Graham 12,985 13,922 2,389 332 . R
Greenlee 12,805 9,895 3,214 224 el e
Maricopa .. 331,770 483,516 99,684 16,568 79,870 67%
8,510 10,724 2,218 216 . e
19,740 3,696 690 e cee
212,080 48,578 9,839 16,730 31%
42,391 13,400 1,609 6,240 41%
14,383 2,814 755 . .
26,892 6,031 896 ceee ceen
46,842 10,379 1,330 3,110 35%

Note: For sources see Foreword. Food, drug and retail sales, copyright 1954,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given have less than 109 ownership and are
not nev}vl television counties. Set and per cent figures from CBS-TV
Research.

MESA

(Maricopa County)

KVAR (TV) [PHOENIX)

LICENSEE: KTAR Broadcasting Co. Address: 1101 N. Central Ave. Phone:
Alpine 4-4161.

FACILITIES: Ch. 12. Authorized Eff. Rad. Pow.: Visual 33 kw, Aural 16.5 kw.
Operating Pow.: Visual 33 kw. Aural 165 kw. Transmitter: Address,
Mount Suappoa. Make, DuMont. Model, 8,000. Antenna: Make, RCA.
Type, TF-6-AH. Height, Above average terrain 1,550 ft. Above ground
97 ft.

OPERATION: Began April 23, 1953.

AFFILIATIONS: Networks, NBC, DuMont; Station, AM, KTAR.

REPRESENTATIVES: Sales, Paul H. Raymer Co. Washington Attorney, Segal.
Smith & Hennessey. Consulting Engineer, George C. Davis.

SERVICES: Two studios (one 40x80 ft. and one 30x40 ft.). Three DuMont
camera chains. One Bodde slide and one Holmes 16mm rear screen pro-
jector. One DuMont Image Orthicon film camera. Two Holmes film
projectors. One DuMont flying spot slide projector. One DuMont flying
spot scanner. Slide film processing unit.

PRINCIPAL STOCKHOLDERS: KTAR Broadcasting Co. is owned by John J.
Louis, chairman of board, and family, (68.23%), Richard O. Lewis, pres-
ident (17.47%]). E. W. Harvey, vice president (1.55%]). B. R. Fulbright,
secretary-treasurer (1.39% ), Sam Kahan (7.73%). Licensee owns KVOA-
AM-TV Tucson, KYUM Yuma, and KYCA Prescott.

EXECUTIVES:

Richard O. Lewis, Pres.
Dwight Harkins, Sta. Mgr.
E. W. Harvey, Com. Mgr.

RATE INFORMATION: Class A one hour, Film $450. Minute spot, Film $90,
Frequency discounts up to 27.5% for 312 times. Rate Card No. I.

W. B. Robb Jr., Prog. Dir.
A. C. Anderson, Eng. Dir.

MARKET INFORMATION:

Grade A Grade B
{FCC Contour) (FCC Contour)
Population 568,800
Families in Area 149,684
No. of Sets 94250 L.
Retail Sales $675,165,699
Income per Family $5,183
Income per Capita $1,428
PHOENIX
(Maricopa County)

KOOL-TV

LICENSEE: Maricopa Broadcasters Inc. Address: 511 W. Adems. Phone:
Alpine 3-3121.

FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 316 kw, Aural 158 kw.
Operating Pow.: Visual 39 kw, Aural 19.5 kw. Transmitter: Address,
Atop South Mountain. Make, DuMont. Antenna: Make, RCA. Height,
Above average terrain 1,620 ft. Above ground 173 ft.
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OPERATION: Began Oct. 24, 1953. Hours, 1:00 p.m.-12:00 midnight.
AFFILIATIONS: Network, ABC. Station, AM, KOOL.

REPRESENTATIVES: Sales, George P. Hollingbery Co. Washington Attorney,

Maurice Barnes.

SERVICES: Two studios. Two DuM. monochrome camera chains. One rear
screen projector. Two DuM. film projectors. Two DuM. slide projectors.
One DuM. scanner. Two DuM. opaque projectors. Two Bell & Howell
projectors. News Service, UP.

PRINCIPAL STOCKHOLDERS: Gene Autry (70%), Tom Chauncey (20%),
Frank Beer [5%) and Charles H. Garland (5%). Mr. Autry also owns
48%, of KOPO-AM-TV Tucson, 48% of KNOG Nogales, 859 of KOLD
Yuma, Arizona, and 51% of KMPC Los Angsles.

EXECUTIVES:

Gene Autry, Pres. Don Cordray, News Editor

Charles H. Garland, Gen. Mgr. Douglas Carruth, Asst. Prog.
& Com. Mgr. Dir.

Miles Reed, Prog. Dir. & Film Buy. Elizabeth W. Baumgardt, Traffic

Walter J. Stiles, Ch. Eng. Mgr.

Kenneth Morton, Prom. Mgr.

RATE INFORMATION: Class A one hour Live $438, Film $365. Minute spot
Live $84, Film $70. Rate Card No. 2.

MARKET INFORMATION: Grade A [FCC Contour): Population, 472,000;
Families in Area, 135,000; Area in Square Miles, 1,300; No. of Sets {June
1], 93,300; Retail Sales, $579,000,000; Income per Family, $5.018; Income
per Capita, $I,454.

KPHO-TVY

LICENSEE: Meredith Engineering Co. Aédress: 631 N. Ist Ave. Phone:
Alpine 8-4511.

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 17.5 kw, Aural 8.75 kw.
Operating Pow.: Vis. 17.5 kw, Aural 8.75 kw. Transmitter: Address, Hotel
Westward Ho, Phoenix. Make, DuMont. Model Series 1000. Antenna:
Make. RCA. Type TF3A. Height, Above average terrain 400 ft. Above
ground 497 ft.

OPERATION: Began Dec. 4, 1949. Hours, 8:30 a.m.-1:30 a.m.
AFFILIATIONS: Networks, CBS, DuMont. Station, AM, KPHO.

REPRESENTATIVES: Sales, Katz Agency. Washington Attorney, Haley, Doty
& Wollenberg.

SERYICES: Two studios (35x50 ft. and 14x34 ft.). Three DuM. 1.O. camera
chains. Two film cameras. Two GE PF5A film projectors. Two Selectro-
slide slide projectors. One Houston film processor. One mobile unit.
News Service, AP. Library, Snader.

PRINCIPAL STOCKHOLDERS: Meredith Engineering Co., owner, is subsidiary
of Meredith Pub. Co. {Better Homes & Gardens and Successful Farming).
Also owns WOW-AM-TV Omaha, Neb.,, KCMO-AM-FM-TV Kansas City,
Mo., and WHEN-AM-TV Syracuse, N. Y.

EXECUTIVES:

E. T. Meredith Jr., Pres.
Payson Hall, Treas. & Dir. of
Radio & Tv
Richard B. Rawls, Gen. Mgr.
C. A. Larson, Com. Magr.
& Film Buy.
Robert Martin, Prog. Dir.

George McClanathan, Ch. Eng.
Jack Murphy, Exec. Prod.
Albert M. Rau, Traffic Mgr.
Fred Frederick, Film Dir.

Dan Schwartz, Prom. & Publicity.

RATE INFORMATION: Class A one hour Live $450, Film $450. Minute spot
Live $90, Film $90. Frequency discounts from 5% for 26 times up to
25%, for 260 times. Rate Card No. 7A.

MARKET INFORMATION: Grade A (FCC Contour): Population, 509,000;
Families in Area, 146,200; No. of Sets (June |}, 95,000; Retail Sales,
$515,290,000; Income per Family, $5,274.

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data
see Foreword. .
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ARIZONA

PHOENIX (Cont.)
KTVK (TV)

{Target Date, Not Set)
LICENSEE: Arizona Television Co. Address: 4701 N. 24th St.

FACILITIES: Ch. 3. Authorized Eff. Rad. Pow.: Visual 100 kw, Aural 50 kw.
Transmitter: Address, Salt River Mountain. Make GE. Antenna: Make GE.
Height, Above average terrain 1,670 ft. Above ground 288 f1.

OPERATION: Target date, not set.

REPRESENTATIVES: Washington Attorney, Welch, Mott & Morgan. Consulting
Engineer, Jansky & Bailey Inc.

PRINCIPAL STOCKHOLDERS: Ernest W. McFarland, president (40%), Leon
M. Nowell, vice president {209%), Ralph A. Watkins, vice president-treas-
urer {20%)., H. R. Larson, secretary (5%), Edward Cooper (10%], Lo-
renzo Wright {2.5% ] and Bassett Wright {2.5%).

KVAR (TV) (MESA)

LICENSEE: KTAR Broadcasting Co. Address: 1101 N. Central Ave. Phane:
Alpine 4-4161. (For full listing see Mesa, Ariz.)

TUCSON

[Pima Coun+y)
KOPO-TV

LICENSEE: OIld Pueblo Broadcasting Co. Address: |15 W. Drachman St.
Phone: 4-2511.

FACILITIES Ch. 13. Authorized Eff. Rad Pow.: Visual 316 kw, Aural 160 kw.
Operating Pow.: Visual 33 kw, Aural 16.5 kw. Transmitter: Address, |15
W. Drachman St. Make, DuMont. Model Type 8000. Antenna: Make,
RCA. Type TF-6-AA. Height, Above average terrain 280 ft. Above
ground 500 ft.

OPERATION: Began Feb. I, 1953.
AFFILIATIONS: Networks, CBS, DuMont. Station, AM, KOPO.

REPRESENTATIVES: Sales, Forijoe & Co. Washington Attorney, Maurice R.
Barnes. Consulting Engineer, Walter J. Stiles.

SERVICES: Two studios {40x60 ft. and 30x40 ft.). Four DuM. TAI24-E camera
chains. One Bodde rear screen projector. One DuM. TA124-E film camera.
One Holmes film projector. One DuM. scanner. Library, World.

PRINCIPAL STOCKHOLDERS: Gene Autry {48%), Charles H. Garland (10%).
Tom Chauncey {20%). Robert Garland (10%), William Kemball (2%)
and H. C. Tovrea (10%). Mr. Autry also owns 70% of KOOL-AM-TV
Phoenix, 489, of KNOG Nogales, 85% of KOLD Yuma, Arizona, and
51% of KMPC Los Angeles.

EXECUTIVES:

Gene Autry, Prin. Own. Paul Plunkett, Com. Mgr.
E. S. Mittendorf, Gen. Mgr. & Cliff Stillinger, Prog. Dir.
Film Buy. Paul Benewitz, Ch. Eng.

RATE INFORMATION: Class A, One hour film $225. Minute spot Live $54,

Film $45. Frequency discounts. Rate Card No. 2.

KVOA-TV

LICENSEE: Arizona Broadcasting Co. Address: P. O. Box 2911. Phone: 3-2555.

FACILITIES: Ch. 4. Authorized Eff. Rad. Pow.: Visual 5.37kw, Aural 2.69 kw.
Operating Pow.: Visual 5.37 kw, Aural 2.69 kw. Transmitter: Address,
N. Tenth Ave. & Lee St. Make, RCA. Model TT-2-AL. Antenna: Make,
RCA. Type TF-3D three section superturnstile. Height, Above average
terrain 30 f1. Above ground 263 ft.

OPERATION: Began Sept. 27, 1953. Hours, 10:00 a.m.-12:00 midnight.
AFFILIATIONS: Networks, ABC, NBC. Station, AM, KYOA.

REPRESENTATIVES: Sales, Paul H. Raymer Co. Washington Attorney, Segal
Smith & Hennessey. Consulting Engineer, George C. Davis.

SERVICES: One studio (25x27 .). Two RCA TK-11A image orthicon cameras.
One Bodde rear screen projector. One RCA TK-20D film camera. Two
RCA TP-6A professional 16mm projectors. One Gray dual-disc pro-
jector for 2x2 in. slides. Library, Studio Telescriptions.

BROADCASTING ® TELECASTING

PRINCIPAL STOCKHOLDERS: KTAR Broadcasting Co. (85.08%), licensee of
KTAR and KVAR {TV) Mesa, KYUM Yuma and KYCA Prescott, Ariz.; John
J. Louis, chairman of the board; R. B. Williams, president [10.13%};
Richard O. Lewis, vice president; B. R. Fulbright, secretary-treasurer;
Harper M. Phillips {2.7%): Raymond H. Holsclaw (1.35%,].

EXECUTIVES:

R. B. Williams, Pres. & Gen. Magr.
Harper M. Phillips, Bus. Mgr.
John C. Underwood Jr., Sls. Mgr.

Ben L. Slack Jr., Prog. Dir.
Raymond H. Holsclaw, Ch. Eng.

RATE INFORMATION: Class A one hour Live $260, Film $200. Minute spot
Live $45, Film $40. Frequency discounts from 24%, for 13 times up to
209, for 260 times. Rate Card No. 1.

MARKET INFORMATION:

Total

Grade A Grade B {Including

(FCC Contour) [FCC Contour])  Fringe Area)

Population 191,000 10,000 201,000
Families in Area 56,000 2,500 58,500
Area in Square Miles 2,560 2,560
No. of Sets {June 1) 24916 . 24916
Retail Sales $212,000,000 $25,000,000 $237,000,000
Income per Family $ 5371 $ 5371
Income per Capita $ 1,565 $ 1,565

YUMA

(Yuma County}
KIVA (TV)
LICENSEE: Valley Telecasting Co. Inc. Address: P. O. Box 1708, Phone: 6-8311,

FACILITIES: Ch. Il. Authorized Eff. Rad. Pow.: Visual 29 kw, Aural 16 kw.
Operating Pow.: Visual 29 kw, Aural 16 kw. Transmitter: Address, High-
way 80, Winterhaven, Calif. Make, DuMont. Model, 8,000. Antenna:
Make, RCA. Type, TF-6AH. Height, Above average terrain 440 ft.
Above ground 485 ft.

OPERATION: Began Oct. 24, 1953. -Hours, 4:00 p.m.-12:00 midnight.

AFFILIATIONS: Network, DuMont.

REPRESENTATIVES: Sales, W. S. Grant Co. Washington Attorney, Barnes

& Neilson. Consulting Engineer, John Mullaney.

SERVICES: One studio (35x60 ft.). Two DuMont camera chains. Two DuMont
film cameras. Two DeVry film projecters. One DuMont slide projector.
One film processing unit. News Service, AP.

PRINCIPAL STOCKHOLDERS: Howard Roberts (17%), A. S. Reber ({17%),
Wm. S. Porter {17%)., Donald Ellsworth {17%), Russell Madsen (6%).
Robert Anderson (89}, Virgil Crisman (8%) and Park Dunford (10%).

EXECUTIVES:

Donald Ellsworth, Pres.

Jerry Burns, Gen. & Com. Mgr.
& Film Buy.

Robin Adair, Prog. Dir.

Robert Schofield, Ch. Eng.
Mary Lou Barth, Continuity Ed.
Robert Harker, Bus. Mgr.

RATE INFORMATION: Class A one hour Live $240, Film $200. Minute spot
Live $45, Film $40. Frequency discounts from 5% for I3 times up to
309, for 260 times. Rate Card No. I.

MARKET INFORMATION:

Total
Grade A Grade B {Including
{FCC Contour) (FCC Contour) Fringe Area)
Population 175,000 50,000 253,000
Families in Area 40,000 . 12,000 57,000
No. of Sets (June 1} ... 18,581
Retail Sales $234,899,512

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data
see Poreword.
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ARKANSAS

ARKANSAS MARKET INDICATORS

Total Population, July 1, 1953 ......... ..., 1,845,000
Total Families, 1950 ........coiieiiiiinineinnnen.. 477,200
Total Urban Population, 1950 ..................... 630,591
Total Rural Nonfarm Population, 1950 ............ 477,093
Total Farm Population, 1950 ....................... 801,827
Employed in Nonagricultural Establishments, April

1054 e i e e e e e 307,000
Employed in Agriculture, 1950 ..................... 215,270
Employed in Mining, April 1954 ........ccoiviienn, 5,600
Employed in Manufacturing, April 1954 ............ 80,400
Employed in Construction, April 1954 .............. 13,900
Employed in Transportation & Public Utilities, April

R 5 A 28,100
Employed in Wholesale & Retail Trade, April 1954. .. 73,800
Employed in Finance, Insurance & Real Estate, April

B2 PP 9,100
Employed in Service and Miscellaneous, April 1954... 35,000
Employed in Government Service, April 1954 ....... 60,300
Retail Sales, 1952 ... .. ... ... ... ... ... ... $ 1,412,935,000
Bank Assets, Jan. 1, 1954 . ....... ... .. i, $ 1,021,931,000
Bank Deposits, Jan. 1, 1954 ... ... .. . ... ... . ... ... $ 944,638,000

Major Income Sources, 1952: Agriculture 22.0%; Government
18.3%; Manufacturing Payrolls 11.9%; Trade and Service

24.8%.
Total Income Payments, 1952 ...........ccciven.n. $ 1,785,000,000
Per Capita Income, 1952 .........ccciieinniinnnnnnn $ 951
Total Internal Revenue Collections, 1953 ............ $ 158,469,373
Average Weekly Earnings Manufacturing workers,

April 1954 .o i e i, $ 50.72
Cash Receipts from Farm Marketing, 1953 ........... $ 558,340,000
Government Payments to Farmers, 1953 ............ $ 3,454,000
Value of Mineral Production, 1951 .................. $ 118,693,000
New Public Construction in 1952 ............. e $ 163,000,000
Motor Vehicle Registration, 1953 ................... 528,814
Number of Telephones, Jan. 1, 1954 ........... e 286,500
Number of Electrical Connections, Jan. 1, 1954 ...... 514,427
Number of Gas Utilities Connections, 1958 .......... 209,900
For sources see foreword. Retail Sales, copyvright 1954 Sales Management.
Further reproduction unlicensed.

ARKANSAS MARKET DATA BY COUNTIES
(CBS) {CBS)}
County Population Retail Sales Food Sales Drug Sales TV Sets TV %
1950 1953(3$000) 1953(S000)} 1953($000) 1954 1954
Arkansas ....... 23,665 $31,076 $5,775 $ 844 1,360 209,
Ashley .......... 25,660 13,393 3,565 359 1,140 179,
Baxter .......... 11,683 10,265 2,172 273 N cees
Benton ......... 38,076 41,563 7,944 892
Boone .......... 16,280 15,330 2,669 333
Bradley ......... 15,987 11,185 . 2,012 220
Calhoun ........ 7,132 2,015 478 21 P
Carroll ......... 13,244 7,333 1,667 312 Cee
Chicot ...... 22,306 12,658 3,216 355 17%
Clark 22,998 15,472 3,325 427 e
Clay .... 26,674 13,620 3,011 323 269,
Cleburne . 11,487 3,781 836 112 RN
Cleveland 8,956 1,797 589 45
‘Columbia ... 28,770 17,502 3,262 619 . fees
Conway ........ 18,137 9,371 1,904 246 480 119,
Craighead ...... 50,613 42,952 8,060 1,275 8,260 59%
Crawford ....... 22,727 9,192 2,555 355 caa e
Crittenden ...... 47,184 35,548 7,750 518 6,610 529,
Cross ........... , 16,544 3,145 452 2,270 36%
Dallas .......... 5,888 1,939 196 e e
Desha .......... , 14,751 3,763 302 .
Drew ........... 8,231 2,904 199 e PN
Faulkner ....... 15,518 2,602 370 730 119
Franklin .. 5,826 1,073 138 . L
Fulton .. 2,016 447 50 960 37%
Garland 55,755 11,220 2,297 . e
Grant ... 3,273 2 73
Greene .. 20,030 4,242 423 2,020 25%
Hempstead ..... 25,080 16,039 3,253 365 e PN
Hot Springs .... 22,181 13,546 3,716 381
Howard ......... 13,342 7,588 1,767 263
Independence 23,488 16,232 3,025 314 1,540 249,
Izard ........... 9,953 1,768 399 92
Jackson ........ 25,912 18,303 3,658 464 1,710 24%
Jefferson ....... 76,075 58,448 13,635 1,193 N
Johnson ........ 16,138 7,738 2,234 ce
Lafayette ....... 13,203 6.220 1,550 153 Ca
Lawrence ....... 21,303 9,791 1,894 235 37%
Lee ..c.cvvivvenn. 24,322 11,440 2,571 371 31%
Lincoln ......... 17,079 4,148 1,181 151 e
Little River .... 11,690 4,655 1,621 177 38%
Logan ...... 20,260 10,664 1,679 224 [
Lonoke 27,278 18,799 4,399 507 20%
Madison 11,734 2,868 585 85 N
Marion 8,609 3,027 833 54 e
Miller 32.614 33,432 6,293 63 37%
Mississippi .. 62.375 61,748 13,367 1,523 65%
Monroe ......... 19,540 12,387 3,533 318 229,
Montgomery .... 6,680 1,643 361 49 cee
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: : (CBS) (CBS)

County Population Retail Sales Food Sales Drug Sales TV Sets TV %
195 1953 (5000) 1953 ($000) 1953 (5000) 1954 1954

Nevada ......... 6,890 1,570 167
Newton ......... 675 379 20
Quachita 25,843 6,819 717 e
Perry ........... 1,580 389 28 e Ces
Phillips ... . 5 30,251 7,949 852 4,770 37%
Pike .... 4,243 802 129 Cee aes
Poinsett 30,915 6,276 863 36%
Polk .... 9,220 2,481 274 .
Pope .... 12,699 2,839 353 e Caee
Prairie . 5,789 1,451 147 720 20%
Pulaski ..... 229,850 43,219 7,478 10,570 179,
Randolph 7,563 1,509 199 1,590 37%
St. Francis ..... 36,841 21,708 5,351 430 2,920 31%
Saline 23,816 15,086 3,765 276 e ceen
Scott 10,057 3,999 614 121 ..
Searcy 10,424 3,224 724 127 e
Sebastian ....... 64,202 84,538 14,197 2,297 6,930 35%
Sevier .......... 12,293 7,635 1,660 251 e
Sharp 8,999 1,395 313 42 ..
Stone ... 7,662 1,893 483 54 cas
Union .. 49,686 45,966 9,495 1,661 1,780 12%
Van Buren 9,687 2,576 612 72 290 11%
Washington 49,979 58,270 10,260 1,250 2,950 19%
White ...... 38,040 22,116 3,983 657 e
Woodruff ....... 18,957 9,476 1,994 324 920 21%,
Yell ........o0us 14,057 7,166 1,015 191 .

Note: For sources see foreword. Food, drug, and retail sales, copyright 1954,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given have less than 109, ownership and
;\tre nothnew television counties. Set and per cent figures from CBS-TV

esearch.

EL DORADO
(Union County)
KRBB (TV)
(Target Date, Jan. I, 1955)
LICENSEE: South Arkansas Television Co. Address: El Dorado, Ark.

FACILITIES: Ch. 10. Authorized Eff. Rad. Pow.: Visual 2.82 kw, Aural |.4] kw.
Transmitter: Address, 2.4 miles SSE of El Dorado. )

OPERATION: Target date, Jan. |, 1955.
REPRESENTATIVES: Consulting Engineer, Robert M. Silliman & Assoc.

PRINCIPAL STOCKHOLDERS: Dr. Joe F. Rushton, president {33'4%), W. C.
Blewster Jr., vice president {33149}, William M. Bigley, secretary-treas-
urer (33'3%). Dr. Rushton is 30% owner of KYMA Magnolia, Ark.; Mr.
Blewster, 3.9% owner and Mr. Bigley, general manager and 12!4% owner.

FORT SMITH
(Sebastian County)
KFSA-TV
LICENSEE: Southwestern Radio & Television Co. Address: 920 Rogers Ave.
Phone: 2-9126.

FACILITIES: Ch. 22. Avuthorized Eff. Rad. Pow.: Visual 265 kw, Aural 145 kw.
Transmitter: Address, 920 Rogers Ave. Make, GE. Model TT-25A. An-
tenna: Make, GE. Type 5-sec. Helical. Height, Above average terrain
270 ft. Above ground 300 ft.

OPERATION: Began July 19, 1953. Hours, 4:00 p.m.-11:00 p.m.

AFFILIATIONS: Networks, ABC, NBC, DuMont. Stations, AM, KFSA. FM,
KFSA-FM. :

REPRESENTATIVES: Sales, John E. Pearson Co. Washington Attorney, Haley,
Doty and Wollenberg. Consulting Engineer, T. A. M. Cravens.

SERVICES: One studio (28x32 ft.). One GE camera chain. One GE film
camera. Two Eastman film projectors. Two Selectroslide slide projectors.
News Service, AP. Library, Official Films, Sterling and Atlas.

PRINCIPAL STOCKHOLDERS: Pres. Donald W. Reynolds (6624%) also owns
KZTV {TV) Reno, Nev., KBRS Springdale, Ark., KHBG Okmulgee, Okla.,
and KLRJ-TV Henderson, Nev. Licensee also publishes Fort Smith South-
west American and other newspapers. Edith R. Reynolds (33'3%).

EXECUTIVES:
Donald W. Reynolds, Pres.
Weldon Stamps, Gen.-Com. Mgr.
& Film Buy.

RATE INFORMATION: Class A one hour Live $175, Film $150. Minute spot
Live $30, Film $20. Frequency discounts from 5% for 13 times up to 30%
for 260 times. Rate Card No. I.

Pat Porta, Prog. Dir.
Robert W. Platt Jr., Ch. Eng.

MARKET INFORMATION: (Total, Including Fringe Area) Population, 200,000;
Families in Area, 60,000; No. of Sets [June I}, 18,000; Retail Sales, $150,-
000,000.

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations. and sources of county and state market data
see Foreword.
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TWO fine studios

Little Rock e Pine Bluff
172,600 Watts ERP

From the State’s Tallest Tower

Full Network Service

JOHN FUGATE
General Manager

General Offices: 100 Williams Road, Pine Bluff, Ark.
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PINE BLUFF
AREA COVERAGE THAT COUNTS

Population _. 806,400
Buying Income.
Retail Sales___________..__.__$653,091,000

TV Sets. ... ...-80,000 (est.)

BRUCE COMPTON
National Sales Mgr.
620 Beech, Little Rock

AVERY - KNODEL, Inc. — NATIONAL REPRESENTATIVES
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ARKANSAS

FORT SMITH (Cont.)
KNAC-TV

(Target Date, Jan. I, 1955)
LICENSEE: American Television Co. Address: 15 Court St.

FACILITIES: Ch. 5. Authorized Eff. Rad. Pow.: Visual 50.1 kw, Aural 25.1 kw.
Transmitter: Address, 5.3 miles NNE of center of Ft. Smith. Make, RCA.
Antenna: Make, RCA, Height, Above average terrain 640 ft. Above
ground 448 ft.

OPERATION: Target date, Jan. I, 1955.

REPRESENTATIVES: Washington Attorney, Cohn & Marks. Consulting Engi-
neer, Weldon & Carr.

PRINCIPAL STOCKHOLDERS: H. S. Nakdimen, president (3349}, Richard
Allis, vice president (33'/3%,) anc Edgar E. Bethell, secretary-treasurer
(33!39%). George T. Hernreich has option to purchase 50%.

HOT SPRINGS
{Garland County)

KTVR (TV)

[Target Date, Not Set)
LICENSEE: Southern Newspapers Inc. Address: 912 Central Ave.

FACILITIES: Ch. 9. Authorized Eff. Rad. Pow.: Visual 12.6 kw, Aural 631 kw.
Transmitter: Address, West Mountain. Make, RCA. Antenna: Make,
GE. Height, Above average terrain 660 ft. Above ground [37 ft.

OPERATION: Target date, not set.
REPRESENTATIVES: Consulting Engineer, Commercial Radio Equipment Co.

PRINCIPAL STOCKHOLDERS: Clyde E. Palmer, president {20.5%]. Bettie M.
Palmer, vice president [1%]). Alden P. Mooney, secretary-treasurer
{30.5%)., Frank R. Palmer, assistant secretary-treasurer (.8%), Associated
Arkansas Newspapers Inc., owned by Clyde Palmer {33.8%,), News Times
Pub. Co., publisher of El Dorado News and Times (3%). and 12 others
none holding more than 5% each. Licensee is publisher of Hot Springs
Sentinel Record and New Era.

LITTLE ROCK

{Pulaski County])

KARK-TV

LICENSEE: Arkansss Radio & Equipment Co. Address: 1001 Spring St. Phone:
Franklin 6-2481.

FACILITIES: Ch. 4. Authorized Eff. Rad. Pow.: Visua!l 100 kw, Aural 50 kw.
Operating Pow.: Visual 58 kw, Aural 29 kw. Transmitter: Address, 6815
Cantrell Rd. Make, RCA. Model TT 25 BL. Antenna: Make, RCA. Type
TF3-D. Height, Above average terrain 1,650 ft. Above ground 1,084 ft.

OPERATION: Began April 15, 1954. Hours, Il a.m.-12 midnight.
AFFILIATIONS: Networks, DuMont, NBC. Station, AM, KARK.

REPRESENTATIVE: Sales, Edward Petry & Co. Washington Attorney, Spearman
& Roberson. Consulting Engineor, Craven, Lohnes & Culver.

SERVICES: Two studios [59x63 ft. and 25x33 ft.). Two RCA TKi[-A camara chains.
One Television Specialty rear screen projector. Two RCA Vidicon film
cameras. Two RCA TP6-A film projectors. Two Spindler & Sauppe Selectro-
slide Jr. slide projectors. News Service, AP.

PRINCIPAL STOCKHOLDERS: T. H. Barton, president {72.68%), T. K. Barton,
vice president (18.16%), Dave Grundfest, vice president (4.58%,), Harry
C. Couch, vice president (4.58%,).

EXECUTIVES:
T. K. Barton, Vice Pres. & Gen. H. Lee Bryant, Com. Mgr.
Mgr. Dale E. Hart, Prog. Dir.
Douglas J. Romine, Asst. Gen. Lon C. Smith, Ch. Eng.
Mgr.

RATE INFORMATION: Class A one hour $350. Minure spot $70. Frequency
discounts. Rate Card No. I.

MARKET INFORMATION: {0.I mv/m Contour): Consumer Spendable income
$796,132,000; Population, 687,300; Households, 197,350; Retail Sales,
$547,024,000.

Markef information in station listings is furnished by station and any inquiries

be directed to that source. Data in listings is corrected to Aug. 1.
%‘%?'mf?xll ?istl ofc abbreviations and sources of county and state market data

see Foreword.
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KETV (TV)

(Target Date, Not Set)

LICENSEE: Great Plains Television Properties of Arkansas Inc. Address: c/o
U. S. Corp. of lllinois, 33 N. La Salle St., Chicago, Ill.

FACILITIES: Ch. 23. Authorized Eff. Rad. Pow.: Visual 16.2 kw, Aural 8.91 kw.
Transmitter: Address, at intersection of Cedar Hill Rd. & Oak St. Ex-
tended. Make, DuMont. Antenna: Make, RCA. Height, Above average
terrain 620 ft. Above ground 502 ft.

OPERATION: Target date, not set.

REPRESENTATIVES: Washington Attorney, McKenna & Wilkinson. Consulting
Engineer, Jansky & Bailey Inc.

PRINCIPAL STOCKHOLDERS: Herbert Scheftel, president-secretary, also presi-
dent and 25%, stockholder in Transcontinental Properties Inc. and presi-
dent and 19%, stockholder in Telenews Productions Inc.; Alfred G. Burger,
treasurer, also executive vice president, secretary and 25% stockholder
in Transcontinental, and executive vice president and 169, stockholder in
Telenews. All stock in licensee is owned by Transcontinental. Same in-
terests own WICS (TVJ Springfield, Ill.; KCTV (TV) Sioux City, lowa, and
WFTV {TV] Duluth.

KATV (TV) (PINE BLUFF)

LICENSEE: Central South Sales Co. Inc. Address: 620 Beach, Little Rock. Phone:

Mohawk 6-9401. [For full listing see Pine Bluff, Ark.)

PINE BLUFF

(Jefferson County)

KATV (TV) (LITTLE ROCK)

LICENSEE: Central South Sales Co. Inc. Address: 100 Williams Rd., Pine Bluff.
Phone: 3880.

FACILITIES: Ch. 7. Authorized Eff. Rad. Pow.: Visual 170 kw, Aural 89.1 kw.
Operating Pow.: Visual 170 kw, Aural 89.1 kw. Transmitter: Address,
Jefferson Springs, Ark. Make, GE. Antenna: Make, GE. Type 12 Bay High
Gain. Height, Above average terrain 1,010 ft. Above ground 922 ft.

OPERATION: Began Dec. 19, 1953. Hours, 6:45 a.m.-12:00 midnight.
AFFILIATIONS: Networks, ABC, CBS.

REPRESENTATIVES: Sales, Avery-Knodel inc. Washington Attorney, Spearman
& Roberson. Consulting Engineer, Paul F. Godley Co.

SERVICES: Two studios ([60x60 ft. in Pine Bluff and 135x45 ft. in Little Rock).
Four GE camera chains. Three GE film cameras. Two Eastman !émm film
projectors. Two GE film projectors. Three Selectroslide slide projectors.
One Balop projector. News Services, AP & UP. Library, NBC Newsfilm,
Guild Sports Library, Standard, World, SESAC, Snader.

PRINCIPAL STOCKHOLDERS: John T. Griffin [45%), James C. Leake (459%,),
Bryan Mathes [10%). Same interests own KTVX (TV) Muskogee, KTUL
Tulsa, KOMA Oklahoma City, 50%, of KWTV (TV) Oklahoma City, Okla.,
and KFPW Fort Smith, Ark. C

EXECUTIVES:

John T. Griffin, Pres.

John H. Fugate, Gen. Mgr.

Bruce B. Compton, Nat. Sls. Mgr.

Roy Pickett, Prog. Dir., Asst.
Magr. & Film Buy.

A. R. Garrett, Ch. Eng.
Don B. Curran, Prom. Mgr.

RATE INFORMATION: Class A one hour Live $350, Film $350. Minute spot
Live $70. Film $70. Frequency discounts from 5% for 26 times up to 25%,
for 260 times. Rate Card No. 2.

MARKET INFORMATION: Total

Grade A Grade B {Including

[FCC Contour) (FCC Contour) Fringe Area)

Population 419,200 654,000 1,003,287

Families in Area 138,270 215,820 282,800

Area in Square Miles 3,848 9,503 14,527

No. of Sets {June 1) 58,766 72,785 , 82,000

Retail Sales $397,866,000 $457,436,000 $834,597,000

Income per Family $ 5698 $ 4110 $ 4.904

Income per Capita $ 1,694 $ 1,291 $ 1492
TEXARKANA

KCMC-TV (TEXARKANA, TEX.)

LICENSEE: KCMC Inc. Address, 315 Pine St. Phone: 3-6151, (For full listing

see Texarkana, Tex.)
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LICENSE YOU NEED

'sell 65.091 TV homes

KARK-TV is all you need to drive home your
sales story to the 65,091 television families in
Central Arkansas —a 24 county market of
699,700 people who earned $796,132,000 in
spendable income and spent $54.7,024,000 on
retail goods last year.*

You reach this vast audience via KARK-TV’s
powerful 58,000-watt E.R.P. video signal over
a 70-mile 0.1 mv/m radius on Arkansas’ low-

est band, VHF channel four.

*Source: SRDS 1954 Consumer Markets

In the driver’s seat for KARK-TV is the same
skilled management that has steered KARK
radio to the Number One position among all
Little Rock stations in sponsor acceptance and
audience ratings.

And you won’t find a better sales vehicle than
KARK-TV’s exceptional programming, featur-
ing the greatest attractions in show business as
NBC’s exclusive television affiliate in Central
Arkansas, with local personalities of proven
popularity.

Your License. to Succeed in the Land of Opportunity

SEE YOUR
PETRY

BROADCASTING ® TELECASTING
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CALIFORNIA

CALIFORNIA MARKET INDICATORS

Total Population, July 1, 1953 .......... ..., 12,087,000
Total Families, 1950 ......... ... eneennn. 2,827,110
Total Urban Population, 1950 ...................... 8,539,420
Total Rural Nonfarm Population, 1950 ............. 1,478,572
Total Farm Population, 1950 ......... ... ... ... .... 568,231
Employed in Nonagricultural Establishments, April

1054 e e e e 3,796,000
Employed in Agriculture, 1950 ............ .. ..ot 286,642
Employed in Mining, April 1954 .................. 35,200
Employed in Manufacturing, April 1954 ............ 1,019,900
Employed in Construction, April 1954 .............. 225,600
Employed in Transportation & Public Utilities, April

1054 et e e 330,100
Employed in Wholesale & Retail Trade, April 1954... 868,000
Employed in Finance, Insurance & Real Estate, April

1R 157 172,500
Employed in Service and Miscellaneous, April 1954... 496,800
Employed in Government "Service, April 1954........ 647,900
Retail Sales, 1953 ... ...ttt iiiennaenn. $15,171,556,000
Bank Assets, Jan. 1, 1954 ........... ... .. ..., $ 18,264,021,000
Bank Deposits, Jan. 1, 1954 _. ... ... ... .. ... . .. ... $16,822,185,000

Major Income Sources, 1952: Agriculture 6.0%; Government
18.7% ; Manufacturing Payrolls 18.7%; Trade and Service

28.4%.
Total Income Payments, 1952 ..................... $ 23,146,000,000
Per Capita Income, 1952 ................ e $ 2,032
Total Internal Revenue Collections, 1953 ............ $ 5,229,772,298
Average Weekly Earnings Manufacturing workers,

April 1954 ..t $ 79.54
Cash Receipts from Farm Marketing, 1953 ......... $ 2,575,480,000
Government Payments to Farmers, 1953 ............ $- 10,040,000
Value of Mineral Production, 1951 ......... e $ 1,209,428,000
Total New Construction in 1952 ................... $ 3,474,400,000
New Private Construction in 1952 .................. $ 2,528,700,000
New Public Construction in 1952 ................... $ 945,700,000
Motor Vehicle Registration, 1953 .................. 5,504,413
Number of Telephones, Jan. 1, 1954 ............... 4,653,000
Number of Electrical Connections, Jan. 1, 1954 ...... 4,244,837
Number of Gas Utilities Connections, 1958 .......... 3,326,200

For sources see foreword. Retail Sales, copyright 1954 Sales Management.
Further reproduction unlicensed.

CALIFORNIA MARKET DATA BY COUNTIES
(CBS)

(CBS)

County Fopulation Retail Sales Food Sales Drug Sales TV Sets TV %

1950 1953($000) 1953($000) 1953($000) 1954 1954
Alameda ........ 740,315  $1,009,435 $255,258 $28,916 202,750 3%
Alpine .......... 241 153 29 e 40 389
Amador 9,151 9,164 2,817 235 1,020 34%
Butte ...... 64,930 94,596 25,725 2,226 4,770 20%
Calaveras . 5,902 6,789 2,333 191 1,190 349
Colusa .......... 11,651 19,289 3,947 511 960 249,
Contra Costa ... 298,984 310,068 110,145 9,105 63,530 61%
Del Norte ....... 8,078 11,491 3,146 322 e -
El Dorado ...... 16,207 16,782 6,289 278 2,120 4%
Fresno .......... 276,515 376,431 86,122 9,863 45,460 49%
Glenn ........... 15,448 23,071 4,604 362 1,210 24%
Humboldt ...... 69,241 106,391 26,451 1,863 4,560 17%
Imperial ........ 62,975 89,317 20,560 2,289 3,620 21%
Inyo .....coonvnn. 11,658 19,689 5,042 561 PN e
Kern ........... 228,309 298,239 73,309 5,925 28,280 35%
Kings ........... 46,768 62,740 13,789 1,385 6,300 429,
Lake ............ 11,481 13,679 4,520 478 1,130 249,
Lassen .......... 18,474 20,052 5,659 688 e .
Los Angeles .... 4,151,687 6,365,632 1,486,869 219,450 1,409,450 86%
Madera ......... 36,964 43,469 12,3711 ' 786 5,330 45%
Marin ........... 85,619 97,882 30,846 3,167 22,990 3%
Mariposa ....... 5,145 3,476 1,165 49 530 38%
Mendocino ..... 40,854 49,910 12,153 847 o e
Merced ......... 69,780 94,351 20,436 2,434 8,830 39%
Modoc .......... 9,678 16,034 3,345 308 AN -
MONo ........... 2,115 1,923 535 e 270 389,
Monterey ....... 130,498 173,066 40,699 4,273 20,250 419,
Napa ........... 46,603 49,983 13,077 1,156 7,190 46%
Nevada ......... 19,888 21,683 6,560 542 1,830 26%
Orange ......... 216,224 318,652 73,696 9,864 71,660 9%
Placer .......... 41,649 50,346 13,985 1,412 5,660 39%
Plumas ......... 13,519 16,433 5,430 702 1,220 26%
Riverside ....... 170,046 238,095 59,940 6,845 39,580 58%
Sacramento ..... 271,140 390,016 90,703 12,180 51,270 49%

Market information in station listings is furnished by station and any inquiries
should be directed to that source. Data in listings is corrected to Aug. 1.
For full list of abbreviations and sources of county and state market data
see Foreword.
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(CBS) (CBS)

County Population Retail Sales Food Sales Drug Sales TV Sets TV %
1950 1953 ($000) 1953 ($000) 1953 ($000) 1954 1954

San Benito ..... 14,370 14,935 4,121 381 1,920 409,
San Bernardino.. 281,642 361,713 94,710 11,766 74,780 69%
San Diego ..... 556,808 775,008 183,855 24,168 172,220 73%
San Francisco... 775,357 1,256,567 262,134 34,320 191,990 67%
San Joaquin ... 200,750 262,839 59,412 5,635 40,080 58%
San Luis Obispo 51,417 73,903 17,787 1,603 7,550 319
San Mateo ...... 235,659 283,121 87,120 6,471 78,050 849,
Santa Barbara .. 98,220 149,808 32,497 4,670 16,960 47%
Santa Clara .. 426,139 > 97,956 12,535 79,330 749,
Santa Cruz . 86,600 24,089 2,198 ,890 30%
Shasta ...... 61,050 16,092 1,419 .. R
Sierra .......... 1,594 505 88 130 26%
Siskiyou ........ 36,110 9,005 1,010 P Ceen
Solano .......... 131,221 38,315 2,695 28,570 19,
Sonoma  ........ 163,252 30,975 3,725 18,370 46%,
Stanislaus 190,174 35,901 3,908 17,540 399,
Sutter 20,748 7,094 289 2,620 299,
Tehama 24,126 5,115 524 1,240 18%
Trinity 3,500 1,469 162 340 189,
Tulare 170,795 44,806 3,539 13,870 30%
Tuolumne 14,126 3,898 395 1,750 389,
Ventura 143.136 38,586 3,916 31,300 8%
Yolo . 50,624 16,067 1,986 6,000 429,
Yuba ............ 52,140 10,058 1,116 2,470 299,

Noet: For sources see foreword. Food, drug, and retail sales, copyright 1954,
Sales Management; further reproduction unlicensed. Counties for which
no tv sets or percentage are given have less than 109 ownership and are
ilIOt nev;rl television counties. Set and per cent figures from CBS-TV

esearch.

BAKERSFIELD
{Kern County)

KBAK-TV

LICENSEE: Bakersfield Broadcasting Co. Address:
1448. Phone: Fairview 4-6421.

FACILITIES: Ch. 29. Authorized Eff. Rad. Pow.: Visual 19 kw, Aural 105 kw.
Transmitter: Address, 29 Woody Rd. Make, RCA. Model, TTUIB. An-
tenna: Make, RCA. Type TFU-24BM. Height, Above average terrain 630
ft. Above ground 396 ft.

OPERATION: Began Aug. 10, 1953. Hours, [2 noon-11:30 p.m.
AFFILIATIONS: Networks, ABC, DuMont. Station, AM, KBAK.
REPRESENTATIVES: Sales, Forjoe & Co. Washington Attorney, John P. Hearne.

SERVICES: One studio (55x60 ft.). Two RCA camera chains. Two film cameras.
Two RCA 16mm film projectors. Two slide projectors.

PRINCIPAL STOCKHOLDERS: Chronicle Pub. Co. (San Francisco Chronicle},
owner of KRON-TV San Francisco (97'/3%): Charles Thieriot, vice presi-
dent of Chronicle Pub. Co. and KRON general manager (1%5%]): Harold
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