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WHY THIS SIGN
IS YOUR GUIDE TO
FINER TELEVISION

RCA’'s 36 years' experience
is yours to share in TV—

black-and-white or color

When the time comes for you to purchase
a TV set and enjoy the most fabulous
medium of entertainment ever created
for the home, here are facts that will help
you make the right decision.

To pioneer and develop television, in
color as ‘well as in black-and-white, called
for a special combination of practical ex-
perience, great resources and research
facilities in the fields of communications
and electronics.

RCA was well qualified to do the job:

ExXPERIENCE: RCA has been the recog-
nized leader in radio communications
since its formation thirty-six years ago.
Its world-wide wireless circuits, estab-
lished in 1919, and its development of
electron tubes, laid the groundwork for
radio broadcasting in 1920 . . . and the
first nationwide radio network in 1926.

Radio broadcasting led to television—
and in 1939 RCA made history by intro-
ducing black-and-white TV as a service
to the public.

Dr. V. K. Zworykin of RCA invented
the iconoscope, or television camera tube,
and he developed the kinescope, now uni-
versally used as the picture tube.

RESOURCES: Pioneering and develop-
ment of color TV has been one of the
most challenging and expensive projects
ever undertaken by private industry. To
date, RCA has spent $50,000,000 on color
TV research and development, in addi-
tion to the $50,000,000 previously spent
in getting black-and-white TV “off the
ground” and into service.

RESEARCH FACILITIES: RCA has one
of the most complete, up-to-date labora-
tories in the world—the David Sarnoff Re-
search Center at Princeton, N, J. It is the
birthplace of compatible color television
and many other notable electronic devel-
opments.

No wonder that you can turn to RCA
to find all of the essentials of quality and
dependability born only of experience.

In addition, the RCA Service Company,
manned by a corps of trained technicians,
operates service branches in all principal
television areas. No other organization is
so thoroughlv equipped to install and ser-
vice your television set, as well as any
other RCA product.

RADIO CORPORATION
OF AMERICA

Electronics for Living
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elevision >fations In Uperation
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Tke Old Man of the Mounrtains never fails to
impress the visitor, but those living in the
shadow of this remarkable formation

feel the inspiration of its quiet dignity.

Storer Stations, too, have achieved similar
positions in the communities they serve.

Known afar, but loved at home . . .

“A Storer Station is o Local Station.”

-
e

STORER’i E‘ROADCASTING COMPANY

NATIONAL SALES HEADQUARTERS:
TOM HARKER. Nohonul Sales Director ° 118 E. 57th St., New York 22, Eldorada 5-7690
BOB WOOD, midwest National Sales Mgr e 230 N. Michigan Ave., Chicago 1, FRanklin 2-6498
GAYLE V. GRUBB, Pac. Coast Not'| Sales Mgr. . 111 Sutter Bldg., San Francisco 4, Calif., WEst 1-2093
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PIONEER AND LEADER
IN THE NORTHWEST! .

In June, 1939, KSTP purchased one of the first television cameras
in the United States. In April, 1948, television station KSTP-TV
began full commercial operation with its 571-foot tower astride the
Minneapolis-St. Paul line . . . the first TV station in the North-
west area.

Over the years, KSTP-TV has added many more ‘firsts” to its
record . . . first with maximum power, first with color and con-
sistently first in program ratings.

i

Expert personnel, plus the finest facilities in the nation, help KSTP-
TV maintain its position as leader in the FOUR BILLION DOLLAR
market it serves.

The largest independent station in the U.S.!
The only station with studios in both Minne-
apolis and St. Paul.

Superb production and studio facilities. Only
complete floating studio in the Northwest.
Outdoor telecasting patio. Complete operative
kitchen. Three drive-in studios.

Five fully operative TV studios. Rear pro-
jection equipment. Mobile unit, projection thea-
ter and kinescope recording facilities for color
or black and white.

(T

MINNEAPOLIS » ST.PAUL  Basic NBC Affiliate
The Nostiuwerts. Leadine Stativn”

EDWARD PETRY & CO., INC. » NATIONAL REPRESENTATIVES
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Philco 16MM CineScanner

"PHILCO

FEATURES

@ Provides preview —exclusive with Philco.

@ Available in 16MM and 35MM models.

@ Quiet, continuous film motion—no intermittent mech-
anism to cause film wear and damage.

@ Cold light source —no burning or discoloring of film.

@ Instantaneous run-up with provision for quick starts,

stop and reversal.

@ Highest quality reproduction in monochrome and color.

PHILCO REGIONAL OFFICES

Chicago 11, lllinois
666 Lake Shore Drive

San Francisco 4, Calif.
650 Russ Building

Los Angeles 25, Calif.
10589 Santa Monica Boulevard

Dallas 1, Texas
201 Southland Life Bldg.

W ashington 6, D.C.
744 Jackson Place, N. W,

Dayton 2, Ohio
Talbott Bidg., 1st & Ludlow Sts,



«s.film "‘star’” of network color shows!

Over and over, the Philco CineScanner continues to prove itself the star performer on top-notch network
shows: Transforming scenes-on-film to bright, crisp, steady pictures in rich full color. .. with un.
equaled simplicity and dependability!

CineScanner employs the simplest film telecasting technique known. There are no problems of shading
or color registration. In fact, color registration insurance is actually built in!

Here’s how CineScanner works:

A dependable cathode ray tube projects bright “cold light through the film on to low cost, non-syn-
chronous pickup tubes. Simultaneously, these tubes generate signals for the red, green and blue images—
all from a single scanning tube! Operation is simple and direct. Costly camera tubes are eliminated.
Perfect registration is assured.

CineScanner has other exclusive advantages. A continuous-motion film transport mechanism designed
by Philco and built by the Mitchell Camera Company eliminates mechanical shutters and noisy film-
damaging intermittents. The film can be started, stopped —run forward and backward —instantaneously !

Install the Philco CineScanner and enjoy this simple, practical way of film telecasting. You can start
today in monochrome . . . convert tomorrow to color with a simple conversion kit.

For complete information write Dept. TF

PHILCO CORPORATION

NDUSTRIAL DIVISION PENNSYLVANIA

N\

P
‘}’PHcho
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.98% of all U.S. TV stations
use Houston-Fearless equipment,

JRICEMETARE TR
L L

BETTER SHOWS

are produced with

HOUSTON-FEARLESS EQUIPMENT

Top flight television showmanship is dependent not
only on capable writers, producers and cameramen,
but also on reliable studio equipment that will pro-
duce any desired camera effect smoothly and quietly
with a minimum of effort . . . and on efficient film pro-
cessing equipment that opens vast new sources of
program material. That's why 98% of all U.S. tele-
vision stations, as well as motion picture studios in
Hollywood and throughout the world, rely on
Houston-Fearless for matchless quality, proved per-
formance and absolute dependability.

In addition to building many models
not shown here, Houston-Fearless of-
fers extensive engineering and manu-
facturing facilities to produce special
television and photographic equip-
ment for your particular requirements.
Write for information and catalogs.

HOUSTON (65"
FEARLESS

DIV. COLOR CORP. OF AMERICA

Send information on [ Pedestals [} Parabolas

Camera Dollies [;] All Metal Tripod
Camera Heads 7] Film Processors.

Name____
Firm_
Address.

City Zone____State
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Joint Committee on Educational TV
Joint Electron Tube Engineering Council
Joint Technical Advisory Committee

Kaye-Halbert Corp.
Kent Television Inc.

L

Laboratories, electronics research
Labor unions & guilds in TV
Lawyers, TV-radio
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Canadian
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multiple

networks

newspaper interests
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Pacific Mercury TV Manufacturing Corp.
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Production—
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Program sources, directory of
Projection TV manufacturers
Publications, TV & related
Publishers Information Bureau—

network billings, TV-radio

personnel & data

top 100 national advertisers
Puerto Rico, TV stations

Q

Quality Radio Group

R
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FINANCING
KIDDER, PEABODY & CO.—

® Has underwritten over $1,000,000,000 of publicly offered securities

in the past ten years.

® Has negotiated private financings in excess of

680,000,000 in the past five years. l

— We Invite You to Call Upon Our Experience.

STATION SALES

KIDDER, PEABODY & CO.—

® NMaintains close contact with all phases of the Television

and Radio industiy.

e Has an established relationship with most of the
important sources of investment capital in the !
country.
—We invite the station owner to take advantage w
of this dual coverage when considering
the sale of his property. l
Address inquiries to: é‘g W
ROBERT E. GRANT KI DDER’ RE,%.%.?ODY CO.
Kidder, Peabody & Co. NEW YORK BOSTON PHILADFLPHIA
First National Bank Building CHICAGO SAN FRANCISCO
Chicago 3, lllinois Offices and corvespondents in thirty other principal cities
‘I'elephone ANdover 3-7350 in the United States

Fall-Winter 1955 Edition 11



NATIONAL AFFILIATED TELEVISION STATIONS, INC.

THE ALL-CHANNEL SERVICE

can improve the operation

and income of your station

through PROGRAMMING

NATS is a supplemental film network
created to offer its affiliates new and im-
portant film products on a first refusal
basis. By group buying, these products
will be purchased at lower costs and this
savings will be passed on to the affiliates.
NATS is constantly negotiating for im-
portant feature films and other programs
which will be offered exclusively to its
affiliates. The NATS film packages will
be an important supplement to your pres-
ent programming.

through SALES

NATS is building a top-drawer sales organ-
ization which will be available to assist you
in all phases of your sales effort. NATS
will work in concert with your present
sales representative to augment your sales
without increasing your sales cost.

through MANAGEMENT

Through its Division of Management Serv-
ices, NATS will analyze vour market and
station operations and make practical and
workable suggestions to reduce your costs
and increase your efficiency. This profes-
sional analysis includes specialized market
research, budgeting, personnel, production
techniques and program utilization.

through FINANCING

NATS is prepared to furnish you financial
assistance by way of cash loans and de-
ferred Equipment Contract Payments,
with the aid of General Electric, and also
deferred film rentals and other creditor
assistance, where circumstances indicate
such financial assistance is necessary and
represents a reasonable credit risk.

The NATS plan has already been accepted
by major VHF and UHF stations through-
out the country who are now enjoying
increased profits through its direct, posi-
tive, constructive action.

For complete details, write us and we
will have a representative call on you
without obligation, of course!’

LA T

An NARTB associate member
60 West 55th St., New York 19, N. Y. PLaza 7-2100

w006 -
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The tag A that is moving
mountains of

CBS CBS TV Sets

BLUE TAG SPECIAL

This tag has magic in it. Hanging from the knobs
of the new CBS Television Receivers, it sells
more sets in a month than ordinary promotions
move in a season. Its impact is being felt
on sales floors throughout the country.

What is the secret of its strength? The answer is
follow-through merchandising, an aggressive
philosophy of planned selling. We began with a
product designed to outperform everything in its
price class. We backed these sets, known as the
38 “Blue Tag Specials,”” with a spectacular concentration
Titis s the ,c's TV set of star-spangled advertising and promotional support
I've been telling you akout 5 0
spearheaded by Arthur Godfrey’s ‘‘Talent Scouts,
B i ODEREN sponsored by CBS-Columbia on the CBS Television
and Radio Networks. And we topped it all
off with powerful trade level merchandising.

This whole package, wrapped up as the “CBS Blue
Tag Special,”” was introduced with all the
co-ordinated planning, all the fanfare, excitement,
and news value of a new car. It burst upon the
public, not as just another TV set, but as an event.

If you sell television and radio sets, this program
can mean profit for you, too. Write to CBS-Columbia,
A Division of the Columbia Broadcasting System,
3400 47th Avenue, Long Island City, New York.

Available in Canada through Addison Industries, Ltd.
1955 Fall-Winter Edition 13



Now!—A Second Printing

"32 TELEVISION TALKS”

transcribed from the

Combines the knowledge and
experiences of 32 TV jeaders
in every phase of TV
programming and production
. .. factual, informative and
down-to-earth talks by men
who have been in the
industry from the ground up.

Published by BMI ot $7 and
mode ovailable os on in-
dustry service ot the cast
of tronscribing and print-
ing—$4.20 post paid.

“32 Television Talks” is an entirely fresh and stimu-
lating report of the BMI TV Clinic sessions conducted in
New York, Chicago and Los Angeles during 1954 . . .
a new and up-to-date hook which follows up “Twenty-

Two TV Talks,” published in 1952.

“How to do it” is the theme of “32 TV Talks,” with
complete data on such vital topics as: film buying and

film programming . . . news and special events . . .

twists in production . educational and commercial

programmiing low cost production . . . local

programming . . . promotion and public relations . . .

ideas and imagination . . . as well as dozens of other

essential elements in TV,

In addition to the 32 talks, the book includes
transcripts of the QUESTION and ANSWER periods

of the Clinics.

Contributing Authors
Foreword by ROSEL H. HYDE

Harry Ackerman
Kenyon Brown
Victar F. Campbell
Richard Day
William Dempsey
Joseph Drilling
Norman Gittleson
Ben Greer
Barbara Haddox
Sherman K. Headley
George Heineman
Len Higgins

Earl Hudson

Gearge Putnam
L. H. (Budd) Rogers
Phil Ruskin
Harold See
Hamilton Shea
Frank Sisson
Rabert Tincher
George R. Torge
Charles Vanda
G. Pearson Ward
John K. West
George Whitney

Ken Kennedy

Jean Paul King
Narman Knight
Carl Lee

Clair R. McCullough
Geaorge Mathiesen
Justin Miller

Bert Mitchell

Fred C. Mueller
John T. Murphy
George Patterson
Robert Petranoft

It yau attended any of the BM! TV Clinics you heard anly about 1/3
of the talks

BROADCAST MUSIC, INC.

5§89 FIFTH AVENUE, NEW YORK 17, N.Y.
NEW YORK ® CHICAGO e HOLLYWOOD @ TORONTO @ MONTREAL
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397
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389
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404
389
398
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246
241-246

389
402
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quency range.

V-3A Keyed Video
Signol Generotor

Lineority Tester

FOTO-VIDEO
INSTALLATIONS COAST TO COAST!
Video Equipment Now Operating at Top Stations in the Following Cities: Seattle—Salt Lake City—Minneap-

olis—Tulsa—Toledo—New York and many others.
V-3A KEYED VIDEO SIGNAL

LABORATORIES, INC.

in receivers and studio monitors:

V.1A 2-CHANNEL VIDEO DISTRIBUTION AMPLIFIER AND MIXER.
Channels. 2-Signals may be combined at input or at output. Lerrel. Input
0 to 3v.p-p (video). 3.5 to 4.6 v. p-p (sync) if used. Gain. Adjustable from
0.5 to 1.6. Load /mpedance. 75 ohms.
75 ohms (chosen by switch).
(1 db.). Bandwidth 13 me. (3 db.).

V-1A 5-CHANNEL SYNC DISTRIBUTION AMPLIFIER.
V-7TA 525-LINE TV SYNC GENERATOR with tlme-proven binary frequency divider -utmost in stability
V-8A COLOR GENERATOR for instant conversion of the V-TA to a full NTSC color TV sync generator
V-2A 600 MA. 250 to 300 V. DC. REGULATED LOW VOLTAGE SUPPLY for heavy duty operation.
V-10A 225 MA, 250 to 300 V. DC. REGULATED LOW VOLTAGE SUPPLY.

V.12A HIGH PASS FILTER FOR DIFFERENTIAL GAIN AND PHASE TESTS.

F-101A LIGHT BOX with self-illumination for 8"
A FULL LINE OF TEST SLIDES AND OPAQUES (2" x 27, 313” x 4”, 4” x b”, and 8” x 10

FOTO-VIDEO LABORATORIES, INC.

Clifton, N. J.

iligh Frequency Rexponxe. Flat to 10 mc.

x 107

GENERATOR. Use. Testing frequency
response on one equipnient or entire broadcast system without disabling
clamp circuits ; testing resolving power of monitors directly . time measure-
ments ; differential gain tests with V.-5A and V-12A. Tests entire fre-
No accessory equipment or power supply required.
Rezponse. Flat to 10 me.

V-6A LINEARITY & CONVERGENCE DOT GENERATOR. Use. A ° TOTLL ok Sig
blanked dot pattern signual either white or black dots on contrasting back-
ground is generated for use in testing (a) convergence of tri-color tubes
and (b) linearity of scan of monitors,
receivers, and cameras (when used with a test slide or opaque supplied

with unit). @ Ow

o : .- V.54 A‘\IPLITUDE LINEARITY TESTER. The video component of the

m composite signal linear sawtooth phase-locked to input sync or V-6A Lindority ond
trigrer. The V.5A is used for: (a) Direct amplitude distortion measure- Convargence Dot Genarotor
ment of amplifiers, ete. (b) Use with V-3A and V-12A for measurements

V-5A Amplitude of differential gain and phase of amplifiers.

Sowrce Impedance. Either 2 k. or

V-1A Video Distribution
Amplifier ond Mixer

color and monochrome test pattern and other transparencies.
"

EDison B8-5656

.,.o.o-o. 0. od:

00 o ."lo""
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Why this
Tremendous Growth in
the Use of Spot TV?

OSTadvertising media have nice grad-

ual growth patterns. But not Spot

Television. It took off like a rocket, has

been spurting by leaps and bounds ever
since. For good reason:

The history of the Spot TV advertiser
is that, once he has tested the medium,
he expands his use of it, and does his
best to keep the profitable results under
wraps.When he tries it, the advertiser who
has yet to experience the power of this
medium will find it has the following
characteristics:

1. Flexibility —in expenditure per mar-
ket, choice of station, market, time
periods, and programming, and in
contract requirements.

2. Adaptability —with Spot TV you can

~ CHICAGO

dward Pe

L
e >

 LOS ANGELES e

take full advantage of the wide var-
iance in regional viewing habits to
reach the audience types you want
under the conditions you want.

3. Merchandisability —Spot Television is
a favorite advertising medium of the
district manager, the wholesaler, and
retailers in every field. And TV
station management follow-through
with these groups helps make a cam-
paign doubly effective.

To the advertisers represented in the above
chart: Congratulations on picking a
winner.

To the new ones who’ll push the line even
higher: We look forward to telling you
the full story of Spot Television and
helping you make it work.

ry

_ DETROIT



WSB-TV...... Atlanta
WBAL-TV. .. Baltimore
WFAA-TV...... Dallas
KOA-TV....... Denver
*WTVD 2o v s an Durham
WICU.....ves60 Erie
KPRC-TV..... Houston
*WHTN-TV. . Huntington
WIIM-TV..... Lansing

ABC Pacific Television Regional Network

KARK-TV. .. Little Rock
KABC-TV. . Los Angeles
WISN-TV. . . Milwaukee
KSTP-TV.. Mpls-St.Paul
WSM-TV. ... Nashville

WATV.:ie... New York
WTAR-TV..... Norfolk
KMTV........ Omaha
WTVH-TV...... Peoria

¢ Petry representation
effective September 1st

..... Pittsburgh
*KCRA-TV .. Sacramento
WOAI-TV. . San Antonio
KFMB-TV. .. San Diego
KGO-TV.. San Francisco
“*KTBS-TV . . Shreveport
KREM-TV. ... Spokane

“0n air- Sept., 1955




H ML@-{

Motorola®
Microwave
relay systems

—from the world’s
largest exclusive

Moforola 2-way radio communications

electronics manufacturer
for defense, industry,

and the home

Portable radios ... car radios ;..
clock and table radios

Color TV and black-and-white TV

MOTOROLA INC.

Communications and Electronics Division, Radio and Television Division
4545 West Augusta Boulevard, Chicago
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Sylvania Research Estimates”

(000 Omitted)

Television Sets Produced, Sold and In Use

Including Screen Sizes, Receivers Scrapped and Number of Color Sets
By Quarters 1953, 1954 and First Two Quarters 1955

1953 Totals 1954 Totals 1955
1st Qtr.  2nd Qtr. | 3rd Qtr. | 4th Qtr. || 1st Qtr. | 2nd Qtr. | 3rd Qtr. | 4th Qtr. 1st Qur.  2nd Qur.t
FACTORY PRODUCTION
(No. Sets)
15-in. & Leas 1 20 25 3 19
16 - 18-in. 698 549 357 308 237 249 297 305 273 249
19 - 21-in. 1,541 1,006 1.213 1,222 1,168 1,110 1,478 2,156 1,803 1,288
22-in. & Over 21 19 120 160 42 39 94 127 109 51
Total Black-&-White 2,260 1,574 1,690 1,691 1,447 1,398 1,888 2.613 2,188 1,608
Color 1 7 6 7 2 5
TOTAL 2.260 1.574 1,690 1,691 1,448 f 1,405 1,894 2.620 2,190 1,613
DISTRIBUTOR SALES TO ‘
DEALERS |
16-in. & Less 1 1 it (et A4 | 15 | 15 6 6
16 - 18-in. 653 321 396 459 || 303 228 248 372 243 143
19 - 21-in. 1,390 630 1,167 1,489 | 1,243 756 | 1,463 2,178 1,614 880
22-in. & Over 16 11 57 108 | 102 36 76 ‘ 127 105 65
- — - _' — S
Total Black-&-White 2.060 962 1,621 2,066 1,648 1,019 | 1.802 [ 2,692 1,968 1,095
Color l ) 4| L 1 3
TOTAL 2,060 962 1,621 2,056 I‘ 1,649 1,023 1,802 2,692 1,969 1,098
|
DEALER SALES TO PUBLIC
15-in. & lass 1 ] — | 15 10 10 6
16 - 18-in. 573 368 401 484 I 365 230 303 409 243 150
19 - 21-in. 1,193 616 1,082 1,497 1,408 802 1,457 2,117 1,604 1,020
22-in. & Over 14 11 41 22 I | PRI MO 64 137 88 59
Total Black-&-White 1,781 995 1,524 2,070 1,773 | 1,082 1,839 2,672 1,944 1,235
Color I | . 5 1 2
TOTAL 1,781 995 1,524 2,070 1,773 ' 1,032 1,839 2,677 1,945 1,237
NO. SETS SCRAPPED |
15-in. & Less 145 165 185 176 || 186 | 160 165 275 153 153
16 - 18-in. 61 100 113 | 229 123 123
19 - 21-in. 6 | 12 | 20 [ 30 23 23
22-in. & Over | |
TOTAL 145 165 185 176 253 | 272 | 298 534 299 299
. -
Sets-in-Use—10-Year Accumulative
NO. OF SETS IN USE i
(End of Period
15-in. & lLess 5,656 5.491 5,307 5,131 4,945 4,785 4,635 4.370 4,227 4,080
16 - 18-in. 10,723 11.091 11,492 11,976 12,280 12,410 12,600 12.780 12,900 12,927
19 - 21-in. 5,543 6.159 7.241 8,738 10,140 10,930 12,367 14,454 16,035 17.032
22-in. & Over 14 25 66 155 155 155 219 356 444 503
Total Black-&-White 21.936 22,766 24.106 26.000 27,520 28,280 29,821 31,960 33,605 34,541
Color 5 6
TOTAL 21.936 22,766 24,106 26,000 27.520 28,280 29,821 31,965 33,611 34,549
SETS IN USE (I’ct. of Total
15-in. & lLess 26.89, 24.19 22.0% 19.79, 18.09, 16.99, 156.5% 13.7% 12.6%, 11.89,
16 - 18-in. 48.9 48.7 47.7 46.1 44 .6 43.9 42.2 40.0 38.4 37.4
19 - 21-in. 25.3 27.0 30.0 33.6 36.8 38.6 41.5 45.2 47.7 49.3
22-in. & Over 1 | .3 .6 6 .5 1§31 1.3 1.5
Total Black-&-White 100.09, 100.09, 100.0% 100.09, 100.09, 100.09, 100.09, 100.09%, 100.0% 100.09,
Color
TOTAL 100.0% | 100.0% ' 100.0% | 100.09% 100.0% 100.09% 100.0% 100.09, 100.0% 100.0%
* Prepared by Frank W. Mansfield, director of sales research, ments to dealers by states. see pp. 20 and 426-427. For radio pro-
Sylvania Electric Products. Inc., and used with permission. For duction and factory-distributor-retail sales, sce p. 426. ; Prelimi-
further details (RETMA figures) on TV receiver production, factory- nary—subject to revision.

distributor-retail sales, factory and distributor inventories, ship-
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Summaries

Revenues, Expenses and Earnings
Ot TV & Radio Stations: 1946-1954

(Dollar Figures in Millions)

of the Financial Data Compiled Annually by FCC Economics Division

Networks and

Owned-and-Operated Stations Other Stations Total
No. of R -
Stations No. of !
Year Report- Net- Broad- Broad- Earn- || No. of Broad- Broad- Earn- Broad- Broad- Earnings
” ing || works No. of cast cast ings “ stations cast cast ings cast cast before
[ It Stations | Reve- Ex- Before || Report- Reve- Ex- Before Reve- Ex- Federal
| nues penses Federal ing nues penses Federal nues penses Tax
|: Tax! Tax ! [
TELEVISION | , ‘
1946%.............. ‘ 10 | e T N I $.5 ...
117 15 b - STy rorcs: oo L Y] YR Y| IS SRR S PR IV Y 1,95 [ ee b taenl’ - -mdd -
1948, . .isgaimbemets 50 4 | 10 $4.8 $11.2 ($6.4)| 40 $3.9 $12.4 (38.5) 8.7 $23.6 (314.9)
1949 0 10s@ 30t I 98 4 14 19.3 31.4 (12.1) 84 15 29 (13.5) 34.3 59.6 (25.3)
1950, 8¢ veie ooe - orele 107 4 14 55.5 65.5 (10) 93 50.4 49.6 .8 105.9 115.1 (9.2)
LSBT o ioags & 3 o aduncicre 108 4 15 128.4 117.4 11 93 107.3 76.7 30.6 235.7 194.1 41.6
1952 (total) .. ... .. 122 4 15 180.2 170.3 9.9 107 144 98.4 45.6 324.2 268.7 556.5
Pre-freeze 93 93 143 .4 97.6 45.8
Poat-freeze . . 14 14 0.6 0.8 (0.2)
1953 (total) 334 4 16 231.7 213.7 18 318 201 151 50 432.7 364.7 68
Pre-freeze 92 92 174.5 114 60.5
Post-freeze VHF 114 114 16.1 20.3 4.2)
UHF 112 |}, 112 10.4 16.7 (6.8)
1954 (total) 410 4 16 306.7 270.2 36.5 | 394 286.3 232.5 53.8 593 502.7 90.3
Pre-freeze 92 92 200.9 133.3 67.6
Post-freeze VHF 177 177 60 63.8 (3.8)
UHF 126 125 25.4 35.4 10)
_——— e —— - N F— - | e xeam
RADIO ‘
1946. .. 1025 )] 29 $102 82.6 19.4 996 220.6 163.5 57.1 322.6 246.1 | 76.5
1947.... 1464 78 27 104 .4 84.8 19.6 | 1437 259.3 207.1 | 52.2 368.7 291.9 71.8
1948. .. 1824 3.3 27 109.1 91 18.1 I 1797 298 252 46.1 | 407 342.9 64.1
19494 . 2021 e 27 108.1 90.6 17.5 | 1994 305.7 266.9 38.8 413.8 357.5 56.3
1950 4. ... 2229 73 26 110.5 91.5 19 2203 334 284 .8 49.2 444.5 876.3 68.2
19514, 2266 | 73 25 104 93.9 10.1 | 2241 346.4 299 47.4 450.4 392.9 57.6
1962 4. 2380 ks 25 100.6 89.4 1.2 2355  369.1  320.2 48.9 469.7 | 409.6 60.1
19534, . 2479 77 22 97.3 86.9 10.4 t 2457 378 333.4 44.6 475.3 420.3 55
1954

Note: Revenues are net amounts received by stations and networks from all broadcast sources, including time, talent, programs
in case of TV, non-time revenuas run as much as one-third; in case of radio, around 107%.

1 Parenthesis denotes loss.
and AM-FM stations.

2 No figures available for blank columns.
5 Radio statistics for 1954 due late in 1955.

3 Four national networks plus regional networks.

1 Includes AM only, FM only

RETMA Estimates of

Shipments of TV Receivers to Dealers hy States, 1946-1955

Cumulative

1946-54

361,689

123,925

179,862

. 3,129,919
231,379

635,586

108,845

351,174

554,183

3 559,164

. 3 70,295
Im. .... 2,487,747
Ind. .. 1,029,462
Iowa 565,117
Kan 310,223
Ky. . 427,405
La. 391,164
Me. 176,297
Md. ... 631,803
Mass. .. 1,448,063
Mich. .. 1,682,313
Minn. 573,162
Miss 146,951
Mo. 918,661
Mont, 39,396
Neb. 278,876
Nev. 20,660
NH. .. 120,842
N.J . 1,664,853

20

1950
32,167
9,129
7,633
685,389

6
136,523
27,227
95,756
41,266
84,931
53
582,956
163,967
52,348
19,970
72,983
39,975
5,019
154,007
399,016
392,143
106,223
4,580
194,280
0
36,501
106
14,429
411,175

1951
41,938
12,561

8,681
437,172
64
122,815
15,796
59,561
51,305
65,828
52
350,643
160,176
85,702
24,513
61,284
27,715
5,019
95,492
231,755
281,515
78,094
6,525
151,188
123
45,301
122

15,848
237,151

1952
75,311
25,141
16,394

262,525
88,608
24,460
161,736
193
52,862
111
22,706

242,864

196,152
264,703
127,025
48,043
164,465
11,652
63,954
11,483
22,396
180,112

1954
108,829
34,985
92,192
517,935
59,352
95,560
15,960
47,895
216.286
160,606
41,679
439,127
216,884
157,285
119,186
94,038
146,149
92,954
85,703
190,475
295,771
145,082
59,239
204.599
26,588
75.443
8.596
34,876
202,155

1955%
48,050
15,054
32,068

218,350

26,625
58.624

Cumulative

1953

21,875
595,293
123,703

20.698
381,204
114,426

86,691
548,845

27,399

65,670

21,071
114,355
378,958

38,683

12,511
128,776 122,330
145,944 126418

90,230 80,735
173,710 191,612

4,058 8,088

1954

24,487
653,852
176,317

34,658
356,009
102,161

84,913
465,785

Total. 35,677,818 7,068,000 5,095.563 6,174,505 6,656,555 7,161.362

1946-54 1950 1951
N.M. 66,768 5117 4,225
N.Y . 4,754,3001,235,768 776,419
N.Car. 555,087 46,806 80,158
N. Dak. 56,3136 0 42
Ohlo .. 2,592,978 678,641 475,043
OKla 412,549 39,841 45,717
Ore 218,476 4 40
Penn. .. 3,112,857 709,958 540,489
R.I. 229,881 70,416 38,241
S. Cer 225.468 9,135 18,249
8. Dak 49,153 131 92
Tenn 461,774 61,308 47,918
Tex . 1,366,244 152,198 123,952
Utah 156,224 23,149 22,673
vt. 52,622 2,245 3,062
Va. 556,496 83.308 171,920
Wash 492,729 38,785 55.412
W.Va. 297,733 21,988 30,331
Win. 724.469 119,416 86,614
Wyo. 15,211 28 7
Grand
Alaska 5,496

55,551

Hawall

3,166
10,243

1955%
9.140

4,446
5,991

+ Not compiled yearly prior to 1950. Cumulative data from 1946-49
based on Census Bureau reports.
* First 5 months only.

TV Facthook No. 21
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Even a line .
4 won'’t “blow”. . . on film! \ g

Another good reason why more and more advettisers are !
switching to film| Then action is rehearsed. Should an
actor “blow’’a line—or have an accident like this—the
scane can be re-shot. No red faces | No product kidded |
Besides, it's easy, economical, to produce and
co-ordinate showings when you USE EASTMAN FILM.

For complete information write to:
Motion Picture Film Department
EASTMAN KODAK COMPANY
Rochester 4, N. Y.

or W. Jo GERMAIL, INC

East Coast Division Midwest Division West Coast C - ]
342 Madison Avenue 137 North Wabash Avenue 6706 Sonta Monico Blvd. Agents for the sale ond distribution of ‘\ \
New York 17, N. Y. Chicogo 2, Winois Hollywood 38, Zolifornia Professional Motion Picture Fil N N
! Fort Lee, N. J.; Chicago, Ill.; Hollyw: Calif. " ¥
Be sure to film your show IN COLOR. You'll be needing it. .. soon. A O\ \ 1
| . A\ “]




Annual Volume of Advertising in United States
By Media, 1946-1954

Prepared for Printers’ Ink Magazine by McCann-Erickson Inc. and Used by Permission
(In Millions of Dollars)

MEDIUM 1946 1947 1948 1949 1950 1951 1952 1953 1934 *
Total ~ - . g‘é.a 170.8 %%3 453.9 606.2 809.1
Network s 2 4 85.0 8 256.4 320.1 4442
TELEVISION Spot 5 9.2 30.8 6290 938 145.4 189.0
Local > 19.2 55.0 81.6 103.7 140.7 175.9
Total 454.4 506.4 561.6 571.4 605.4 616.3 624.1 628.8 608.1
Network  199.6 2012 210.6 203.0 196.3 1793 1615 154.4 134.0
RADIO Spot 98.2 106.4 1211 123.4 135.8 138.3 141.5 140.0 133.0
Local 156.6 198.8 2299 245.0 2733 2885 321.1 3344 3411
Total  1,158.3 1,475.0 1,749.6 1,915.7 2,075.6 2,257.7 24728 26448  2,670.9
NEWSPAPERS National 24738 335.6 393.7 475.7 533.4 548.9 562.4 642.7 648 8
Local 9105 1,139.4 1.355.9 1,440.0 1,5422 1,708.8 1.9104  2,002.1 20221
Total 426.5 492.9 512.7 492.5 514.9 573.7 615.8 667.4 674.1
Weeklles 201.7 2455 257.5 245.4 261.1 296.8 325.3 350.7 360.3

MAGAZINES Women's 126.7 132.9 133.4 128.6 1204 143.6 148.8 158.2 151.9 .
General  75.7 853 86.5 83.6 875 950 101.2 117.9 122.7
Farm 224 292 353 349 36.9 383 405 406 39.2
;ﬁ:t’:c ATIONS Total 139 19.5 20.4 20.5 212 25.7 29.4 30.8 28.6
DIRECT MAIL Total 334.4 579.0 689.1 755.6 803.2 923.7 10243 10991  1,165.0
BUSINESS PAPERS  Total 211.2 232.5 250.9 248.1 251.1 292.1 365.2 395.0 404.9
Total 85.9 121.4 132.1 131.0 142.5 149.2 162.1 176.3 185.5
OUTDOOR National  60.1 78.9 89.2 88.4 96.2 100.7 109.4 119.0 125.2
Local 258 425 4239 426 46.3 485 527 573 60.3
'rou‘u 379.6 ggg 123 247.2 1'003'2 1'35'3 1.256.4 1.408.6  1.560.8 1.598.9
Natlonal 385.4 08.8 539. 0.1 6971 766.0 2427 01.2
MISCRULAREGUS Local 294.2 372.2 438.4 1698 515.2 5723 6126 7181 697.7
] National 1,963.2 2.487.3 2.776.1 2.965.1 3,256.8 3,700.7 40963 45258  4.8194
OTA Local 1.401.0 1,772 4 2.087.5 2,237.1 2,453.2 27254 30599 32834  3.3257
GRAND TOTAL 3.364.2 4,259.3 4,863.6 5,202.2 5,710.0 6,426.1 1.136.2  1.809.2  8.145.1

Prelminary estimates

»

See news of
ZIV's NEW TRAFFIC STOPPING TV SERIES

D) TV Facthook No. 21
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THE 100 LEADING NATIONAL ADVERTISERS: 1954

Ranking by 1954 Expenditures in Network TV & Radio and other Major Media

Hased en HPublishers Information Bureau figures, covering measure- (American Weekly, This Week, Parade, Puck—The Comic Weekly,
ments of 4 TV and 1 Radio networks, 97 general mapgazines. 6 ew York Times Magazine, New York Mirror Magazine). For com.
snational farm  publications and the major newspaper scetions parable 1953 list, see TV Facthook No. 19.
COMPANY total network neprrl: newspaper magazines
investment television radio sections general | farm | total
1. Procter & Gomble Co. . 4 $44,151,220 $23,701,228 $12,339,668 $1.566,419 $ 5.983,813 $ 560092 $ 6,543,905
2. General Motors Corp. . " 5 36,774,822 10,304,242 3,780,932 2,129.410 18,905,277 1,654,961 20,560,238
3. Colgote-Polmolive Co. b 26,721,057 14,089,737 4,813,770 4,109,771 3,449,954 263,825 name
4. General Foods Corp. ......... . 25,256,953 9,728,567 3,300,129 2,190,344 9,249,545 788,368 10,037,913
S. Gillette Co. ... g P 19,499,770 11,540,452 5.562,378 1,051,985 1,275,955 69,000 1,344,955
6. Chrysler Corp. . 18,378,063 8,820,955 1,867,212 413,760 7,051,899 224237 7276136
7. Generol Electric Co. 50000 od 17,860,888 6,961,548 949,500 390,924 8,805,134 753,780 9,558,916
8. Lever Brothers Co. .. c === 17,771,633 7,214,427 4,471,376 3,524,679 2,439,247 121,904 2,561,151
9. R. ). Reynolds Tobocco Co. g 16,706,162 11,828,928 1,770,940 306,380 2,439.924 359,990 2,799.914
10. General Mifls, tnc. . ... 16,120,255 7,630,599 3,724,388 1,208,035 3,239.13 317,520 3,557,233
11. Americon Tobocco Co. ... 15,937,237 9.485,152 1,526,617 897,435 3,832,943 195,090 4,028,033
12. Ford Motor Co. ................. . 15,418,383 5.972,306 774,408 869,108 6,946,206 856,355 7,802,561
13. P. Lorillord Co. ..... A 12,752,170 6,669,859 3,300,830 B 278,881 | eecssdes 2,781,481
14, liggett & Myers Tabocco e o 12,344,584 6,131,819 2,921,452 823,875 2467438 | ....... 2,467,438
15. Americon Home Products (orp TTLA. 11,328,944 5,534,537 3,474,699 260,893 1,888,999 149,814 2,058,815
16. Compbell Soup Co. ... . 11,068,864 4,546,362 §73.195 868,250 S1080.057 |l | gwengrn 5,081,057
17. Notionol Doiry Products (orp ! 10,327,232 5,884,217 812,300 658,000 2,862,317 110,398 2,972,115
18, Swift 8 Co. ...... e ek 9,099,850 2,900,885 3,048,726 1,032,325 1,933,072 184,842 217,94
19. Kellogg Co. ... e e 8,077,670 4,263,627 1,910,402 390,280 1,472,861 40,500 1,513,360
20. Miles Lobs., Inc. .................. 7,922,527 695,872 6,172,592 132,424 899,889 21,750 921,639
21. Pillsbury Mllls ln( b Ry . 7.882,017 4,010,683 2,049177 305,330 1516827 | @ ceeee... 1,516,827
22. Quaker Qots Co. . ................. 7,725,467 2,365,384 1,570,399 1,062,696 2.419,128 307,860 2,726,988
23. Bristol-Myers Co. .................. 7,599,898 2,778.2N 1,484,437 296,980 2,958,607 81,603 3,040,210
24, Sterling Drug, Inc. ....... ‘ 7,564,729 723,983 3,518,756 1,467,778 1,652,225 201,987 1,854,212
25. Goodyeor Vire & Rubber Co. .......... 6,780,939 1,634,011 333,622 69,760 4,399,432 344,014 4,743,536
26. Distillers Corp.—5eagroms, Ltd. ....... 6604543 | ... | ...l 3,082 6,585,261 16,200 6,601,461
27. Philip Morris, & Co., Ltd., Inc. ........ 6,448,396 3,668,559 1,126,951 " oh 1,458,756 194,130 1,652,886
28. American Telephone & hlegroph Coogd 6335379 | ... 815,582 21,403 5,145,819 352,575 5.498.394
29. 5. C. Johnson & Son, Inc. ... .. - 6,291,352 2,714,030 1,865,201 704,625 1,007,496 | ... 1,007,496
30. Radio Corp. of Americo .. ... : . 5,888,940 1,890,583 883,275 248,527 2,829,870 36,685 2,866,555
31. Westinghouse Electric Corp. .. 5,677,846 eNneo | L 1,981,236 75,000 2.056,236
32. Philco Corp. ................ 5,307,296 2,731,420 | 316,962 58,400 1,131,918 68,596 1,200,514
33. Armour & Co. S Bev: prorvaTTra 3 5,150,663 1,214,579 661,509 1,167,100 2,037,745 69,730 2,107,475
34 Seruton €o. ..ol 5,106,423 4865797 | ... 236,762 3864 1 wesieoes 3,864
35. E. 1. du Pont de Nemours & Co., Inc. . 4,928,415 741,188 p— 32,350 3,997,865 157,012 4154877
36. Stondord 8ronds, Inc. ...... . 4,912,045 1,136,662 726,736 2,936,227 112,420 3,048,647
37. Notionol Distillers Products (Drp 4,813,084 P— Ny p—— 4,259 4,807,395 1,430 4,808,825
38. Coco-Colo Co. .. BT . 4,523,993 2,362,920 459,609 . 1,701,464 AP 1,701,464
39. Johnson & Johnson .. ............ 4,446,233 200,763 - 3299 3,714.0N 201,428 3,915,499
40, Rexall Drug, Inc. ... . 4,340,996 1,464,175 623,739 21,105 2015.677 216,300 2,231,977
41, Firestone Tire & Rubber (o 4,194,532 1,557,345 766,935 . 1,655,417 214,835 1,870,252
42. Cornotion Co. . Jeehe - 4,128,783 1,163,561 1,887,465 232,855 761,273 77,629 844,902
43. Borden Co. ...... see p 4,089,694 1,983,741 - 469,595 1,575,628 60,730 1,636,358
B4, T8 €O vorarorersross § »addiomlstiarar 4,030,763 478,619 881,582 34,840 2,445,802 189,920 2,635,722
4S. international (ellu(o"on Products Co. 3,873,477 436,830 407,966 470,812 2557869 | ... 2,557,869
46. Scott Poper Co. ... . . 3,704,743 2208068 | ... ... 39,259 1,457,416 . 1,457,416
47. Avco Monufocturing (Drp - 3,630,949 1,214,807 338,419 454,515 1,417,081 1,623,208
48. Eostmon Kodok Co. ....... . 3,585,606 =P . 464,551 3121055 § 0 L. . 321,055
49. Andrew Jergens Co. . ... ol 3,557,862 1,472,095 195,195 446,182 1,350,945 93,445 1,444,390
$0. Notionol Biscuit Co. . ’ P 3,531,699 1,055,599 640,115 1,066,416 749,569 NI wsaveves 749.569
S1. Helene Curtis Industries, Inc. 3,517,465 1,019,648 220,710 1,219,813 1,057,294 1,057,294
52. Americon Motors Corp. .. 3,476,992 1,478,348 40,477 S 1,958,167 1,958,167
$3. 8rown & Williomson Tobocco (orp . 3,446,948 2,100,306 132,314 6015 1,144.313 1,154,213
54. Schenley Industries, Inc . ? 3,318,600 s X 34,770 3,283,830 3,283,830
$S. Sunbeam Corp. . . 3,221,208 1,870,452 w83 | 1,317,532 1,332,390
56. Nestle Co., Inc. . .... e 3,147,357 1,424,758 146,206 268,642 1,290,696 1,307,791
$7. Dow Chemicol Co. ... .. - 3,087,573 2,131,832 o= 162,840 635,897 792,901
58. Aluminum Co. of Americo ...... 3,082,425 1,320,122 v g0t sromevs 1,546,888 1,762,303
59. 8. F. Goodrich Co. ... .. 3,020,268 994,074 ro— o 1,735,387 2,026,194
60. Pabst Brewing Co. . 1 3,010,807 2,551.298 32,100 AR 427,409 427,409
61. Florido Citrus Commission vt 2,942,822 994,674 1,043,832 62,080 842,236 842,236
62, Pet Mitk Co. ................ f 2,906.232 2,136,252 769,980 =7 5| (RSSO | v i || [ g
63. Joseph Schlitz Brewmg Co. e 2,902,489 1,828,992 TN By 1,073,497 . 1,073,497
64. Pepsi-Colo Co. ... .. e eBEEE 2902121 1,168,755 T 882,560 850806 | @ ...... . 850,806
65. Hozel Bishop, Inc. .. ................ 2,901,373 2,843,092 18,365 TN ¥Nns | ... 3996
66. U. 5. Steal Corp. . . 2,875,981 1,405,206 - S 1,083,150 387,625 1470775
67. Corn Products Reﬁmng Comemmy S2 e 2,841,504 127,758 266,433 730,450 1,496,124 220,739 1,716,863
68. Sylvonio Electric Products, tnc. ....... 2,802,726 1,742,205 " 361,673 666,048 32,800 698,848
69. Koiser Motors Corp. . ... . o 2,774,166 1,717,028 ’ Y 915.558 141,580 1,057,138
70. william Wrigley, Jr., Co. e ® 2,769,922 612,195 1,723,700 ; . 434027 | ........ 434,027
71. Corter Products, Inc. ... os 2,766,823 1,779.360 964,538 17,700 5,225 sl 5225
72. Armstrong Cork Co. ’ b 2,718,383 1,209,346 pied b > 1,455,033 53,984 1,509,017
73. Best Foods, Inc. . bosii ed 2,604,346 747,466 393,370 1,382,035 81,475 1,463,510
74. Hollmork Cords, Inc. .. .. 2,575,329 1,778,620 556,598 240111 e 240,11
75. Lombert Co. ........ . 2,517,845 561,510 346,989 202,066 1,355,680 51,600 1,407,280
76. Borg-Worner Corp. ....... 2,496,497 457,285 . 1,887,227 151,985 2,09.212
77. Reynolds Metols Co. .. .. p J 2,493,325 1,722,819 15190 4,053 710,708 40,555 751.263
78. Cluett, Peobody & (o Inc. 2,475,348 250,054 vz KT L) T | R ——— 2,225,294
79. Schick, Inc. .. s - 2,432,960 1,713,061 e T IS 719,899 sTieTTe 719,899
80. Americon Doiry Ass n 2.402,658 1,104.140 490,936 46,410 761,172 o e 761,172
81. Prudentiol Insuronce Co. ol Amenco . 2,391,042 908,715 820,519 653,283 8,525 PO 5 o7 8,525
82, Admirol Corp. ........ ...t 2,381,483 1,028,876 151,516 18,250 1,121,041 61,800 1,182,801
83. California Podung Corp. bwws .4 chognns 2,350,139 K . ; 302,935 2,047,204 saie 2,047,204
84. Wesson 0il & Snowdrift Co., In( " 2,348,791 1,256,196 s 1,086,195 6,400 1,092,595
85. Simoniz Co. 2,152,092 1,395,163 123,280 633649 | ..., N 633,649
86. Mutuol Beneﬁ! Heolth & Acuden' Ass n 212440 831.397 523,350 710,454 59,220 bR breveit $9,220
87. Doubledoy & Co., Inc. ors 2,091,206 2.449 29,586 1,117,745 941,426 14494 347 941.426
88, Stondord Oil Co. of Indiono .......... 2,084,363 740.819 1,258,817 ; 1,100 83,627 84,727
89. Remington Rond, Inc. ....... 2,062,596 1,042,779 23,800 996,017 o sde 996,017
90. Socony-Vocuum 0il Co., Inc. 2,046,015 e 363,289 1,555.626 127,400 1,683,026
9. Gulf Ol Corp. ............... 2,027,532 1,701,396 . 290,456 35,680 326136
92, Ofin Mothieson (hemncol Corp. . 2,015,319 264 .51 1,535,001 215,597 1,750,618
93. Minnesoto Mining & Mfg. Corp. 1,974,851 817,036 694,650 83,745 373,436 5.984 379,420
94. Rolston-Purino Co. ... 1,973,250 625098 326,206 15,210 773.936 96,800 870,736
95. Longines-Wittnauer Wovch (o Inc. . 1,966,662 671,467 1,223,545 .. 71656 0. cogaas 71,650
96. Americon Chicle Co. ...... (bt 1,964,286 1,869,436 3 9485% § 0 ...... . 94,850
97. Block Drug Co., Inc. ... X 1,957.18 1,250,045 75177 §79.009 15,184 37,803 52,987
98. Union Corbide & Corbon (orp . 1,951,057 27,500 Sieen-B. 142,785 1,724,683 56,089 1,780,772
99. Johns-Monville Corp. .............. 1,944,544 1,208,301 A 690,333 45,820 736,153
100. Monhotton Soap Co., Inc. ............ 1,939,062 1,693,804 74,708 VRIS || b 170,550




The 4 WBC Television Stations
RATE FIRST IN 4 OF THE 9

million-set markets!

In BOSTON
WBZ-TV

Channel 4

New England’s first—and greatest
TV station. NBC affiliate.

In PHILADELPHIA

WPTZ
Channel 3

delivers a clearer, stronger picture
over a wider area than any other
Pennsylvania station. NBC affiliate.

NO SELLING CAMPAIGN IS COMPLETE WBC is in your plans. Call any

In PITTSBURGH
KDKA-TV

Channel 2

Pioneer station in America’s 8th
market. NBC-CBS-Dumont affiliate.

In SAN FRANCISCO
KPIX

Channel 5

Northern California’s pioneer TV
station, covering America’s 9th
market. CBS affiliate.

Is your campaign complete? Make sure

station, or Eldon Campbell, WBC

WITHOUT THE

National Sales Manager, at

WBC TV STATIONS MUrray Hill 7-0808, New York

WESTINGHOUSE BROADCASTING COMPANY, INC.

1955 Fall-Winter Edition

RADIO TELEVISION
BOSTON -WBZ--WBZA BOSTON —-WBZ-TV
PHILADELPHIA —KYW
PITTSBURGH — KDKA PHILADELPHIA -WPTZ
FORT WAYNE - WOWO PITTSBURGH — KDKA-TV
PORTLAND — KEX SAN FRANCISCO —KPIX

KPIX REPRESENTED BY THE KATZ AGENCY. INC
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS, INC

25






CIRCUIT

a public preview of NBC Television, 1955-56

by Svlvester L. Weaver. Jr., President. and Robert W. Sarnoff, Executive Vice President

In August of last year, an advertisement to the trade proclaimed:
“NBC opens the year of excitement on television!”

The season is passing and many who were honestly skeptical
have admitted that the year’s performance is measuring up to
the prophecy.

It has been the year of 90-minute Color Spectaculars. of Gobel
and Medic and Caesar’s Hour, of Today-Home-Tonight, of un-
precedented special programs like “Peter ’an.” But such an enu-
meration. as proudly as we make it, is only a small part of the
story. This was the season when television programming shed the
shackles of tradition; ceased to be the child of radio and became
a medium of its own — the greatest medium of entertainment and
enlightenment that the world has ever seen.

The growth of the medium was a tribute to the entire in-
dustry. At NBC we are proud that we took a bold and adventurous
course, and we will quicken the pace in the year to come. Here is
a portion of what you may expect:

coLOoRrR SPREAD — The success of this season’s Color Spec-
taculars is now history. But next season NBC Spectaculars will
move still farther forward. Appropriately, the first show in the new
“Color Spread” Spectacular series will be a special 2-hour tele-
cast of Thornton Wilder’s theatrical masterpiece “Skin of Our
Teeth” —starring Mary Martin and Helen Hayes. “Color Spread”
will also open up an affordable new selling opportunity of major

importance for most advertisers.

ONE-TIME “SPECIALS' — Already scheduled are a repeat
of “‘Peter Pan,” and a musical version of the Pulitzer Prize play
“Qur Town” featuring Frank Sinatra. In addition, NBC will
pioneer in a new direction. First-run full-length A-films will be
seen for the first time anywhere, on NBC Television. The first of
these film features will be Alexander Korda’s color production of
“The Constant Husband” starring Rex Harrison.

MAURICE EVANS PRESENTS — the finest theatre of all
time, presented Sunday afternoons by the distinguished producer-
director-actor. Included in Mr. Evans’ schedule of hour-and-a-half
color programs will be several Shakespearean productions in

which he himself will star.

sPORTs — NBC will continue to be the leading sports network,
with a year-round calendar of key events in every area of sports,

including the full schedule of NCAA football.

ORIGINAL DRAMA AND musiCALS — Included in the
Producers’ Showcase schedule of 90-minute plays will be original
works by outstanding contemporary playwrights. These dramas
will be mounted with all the expertuness that marked Producers’

— ~
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Showcase this season. Robert Montgomery Presents. The Kraft
Theatre, The Philco-Goodyear Television Playhouse will continue
to present weekly full-hour dramatic productions, and will be
joined this year by the new 60-minute Pontiac-Armstrong Theatre
scheduled on Tuesday nights.

VARIETY — Berle, Raye and Hope will appear in the Tuesday
night hour that has become a television tradition. In addition,
Perry Como will be star and host of a big new Saturday night
hour of unmatched variety entertainment. The Colgate Hour on
Sunday will be decked out in fresh, resplendent entertainment
dress. And NBC will showcase its newest candidates for Gobel-type
laurels as “the most exciting discovery of the year.” Keep your
eye on personalities like Jonathan Winters and Sue Carson'!

SPECIAL PROGRAM EVENTS — Throughout the year
NBC will use prime time periods to present special ‘television
events, such as 1976, Your World of Tomorrow” on October 9th;
“Nightmare in Red,” an hour-long history in film of Russian
communism from 1905 to the death of Stalin, featuring a great
deal of secret footage seen now for the first time; “The Jazz Age,”
a highlight report of America’s boisterous, “bubble” years; and
“Young India,” a probing film commentary on the people and the
problems of a country vitally important to Americans.

This is a sketch in brief of some of the things next season
holds for NBC’s audiences and advertisers. It is our goal to present
whatever the vast and variegated American public enjoys. wants,
hopes for and should have from television. And for sponsors, NBC
will continue to devise flexible buying patterns which make TV
available to advertising budgets of every size.

This year our slogan has been “Exciting Things are Happen-
ing on NBC Television.” It holds good for 1955-1956 . . .

N

e.\'c'iting things are happening on
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Handy Directory of

Associations and Other Organizations

In TV and Related Fields

Telecasting Broadcasting Manufacturing Merchandising Servicing
Motion Pictures Educational Religious Governmental International
Advertising Music Llicensors Electronics

ACADEMY OF TELEVISION ARTS & SCIENCES (ATAS), 6525
Sunset Blvd., Hollywood 28, Cal. Hollywood 3-8942. Don DeFore,
pres.; Johnny Mercer, lst v.p.; Robert Longnecker, 2nd v.p.;
Hall Hudson, secy.; Hal Roach Jr., treas.

ACOUSTICAL SOCIETY OF AMERICA, 57 E. 55th St., New York
22, NY. Eldorado 5-5850. Leo Beranek, pres., Wallace Water-
fall, secy.

ADVERTISING ASSOCIATION OF THE WEST, 425 Bush St., San
Francisco g, Cal. Garfield 1-6868. John Kemp, The John Kemp
Co. (Los Angeles), pres.; Jackson Hoagland, Arizona Public Serv-
ice Co. (Phoenix), senior v.p.; Neva Elliott, Sever & Elliott (Port-
land), v.p.-at-large; Thor Myhre Hayward-Larkin Co. (Spokane),
secy.; Richard Ryan, KLOK (San Jose), treas.; Charles W.
Collier, exec. V.p.

THE ADVERTISING COUNCIL, Inc., 25 W. 45th St., New York 36
N. Y. Judson 2-1520. Theodore S. Repplier. pres.; Allan M.
Wiison (Washington), George P. Ludlam (New York), v.p.’s; Gor-
don C. Kinney, radio-TV director. Washington: 1200 18th Bt.
NW. Sterling 3-8153. (T. S. Repplier, A. M. Wilson). Chicago: 203
N. Wabash Ave. Randolph 6-1753 (Mrs. Lavinia Schwartz).
Hollywood: 1680 N. Vine St. Hollywood 7-7166. (Robert Coleson).
Radio-TV Committee of Council Board: Edwin W. Ebel, General
Foods, chairman; Thomas D. Brophy. Kenyon & Eckhardt, vice
chairman; Felix W. Coste, Coca-Cola; Chris J. Witting, Westing-
house Bestg. Co.; Svlvester Weaver, NBC. Other council mem-
bers representing TV-radio: Harold E. Fellows, NARTB; Frank
Stanton, CBS; J. L. Van Volkenburg, CBS: Thomas O‘'Neill,
Mutual; Robert Kintner, ABC.

ADVERTISING FEDFERATION OF AMERICA (AFA), 250 W. 57th
St.. New York, N.Y. Circle 6-2431. Ben R. Donaldson, Ford
Motor Co., chalrman; Elon G. Borton, pres.-gen. mgr.; Viola
Erickson, secy.

ALLIANCE OF TELEVISION FILM PRODUCERS Ine., 6912 Holly-
wood Blvd.,, Hollywood 28. Cal. Hollywood 5-5711. Armand
Schaefer, pres.; Robert Stabler, v.p.; John Finlater, secy.; Jack
Lacey, treas,

ALLYED STATES ASSOCIATION OF MOTION PICTURE EXHIB-
ITORS, 1131 Dupont Circle Bldg., Washington 6, D. C. Dupont
7-7400. Abram F. Myers, chairman and general counse!; Ruben
Shor, pres.. 1632 Central Pkwy.. Circinrati 10. O.: Irving Dol-
linger, treas., 352 W. 44th St., N.Y. 36; Julius M. Gordon, secy.,
Gaylynn Theatre Bldg., Beaumont. Tex.. W. A. Carroll, record-
ing secy., 512 N. Illinois St., Indianapolis. Trueman T. Rem-
busch, chmn., TV committee. 55'¢ E. Court St., Franklin. Ind.

AMERICAN ASSOCIATION OF ADVFRTISING AGENCIES (AAAA),
420 Lexington Ave.,, New York 17, N.Y. Lexington 2-7980. Henry
G. Little, Campbell-Ewald Co.. chairman; Robert D. Holbrook,
Compton Adv., vice chairman; J. Paul Hoag, Hoag & Provandte,
secy.-treas.; Frederic R. Gamble, pres.; Richard L. Scheidker.
secy. to radio & TV production committee; Kenneth Godfrey.
secy. to broadcast media committee.

AMERICAN ASSOCIATION OF ENGINEERS, 8 S. Michigan Ave.,
Chicago 3, Ill. Randolph 6-9085. Patrick J. Lucey. pres.; M. E.
MclIver, national secy.; H. A. Wagner, director-consulting en-
gineer.

AMERICAN ASSOCIATION OF FILM PRODUCERS Inc., Black-
thorn Rd., Rt. 1, Deerfield. Ill. Deerfield 1970. L. Mercer Fran-
cisco, pres.; Lawrence P. Mominee, v.p.; James E. Holmes. secy.;
James A. Kellock, treas.; Jane Ware, recording secy.

AMERICAN INSTITUTE OF ELECTRYCAL FNGINFERS (AIEE),
33 W. 39tn St.. New York 18, N. Y. Pennsylvania 6-9220. M. D
Hooven, pres.. N. S. Hibshman, secy. TV & Aural Broadcast-
ing Systems Committee: J. B. Epperson. chairman: C. M. Braum,
vice chairman; Carl E. Smith, secy.

AMERICAN MARKETING ASSN., 1525 E. 53rd 8t.. Chicago 15, TI.
Museum 4-5267. Ira . Anderson. pres. Vice presidents
Charles W. Smith, David E. Faville, Howard L. Stier. Hugh G
(v;;aleeé. secy.; LeRoy F. Church. treas.. Wm. C. Gordon Jr., exec.

rector.

AMERICAN NEWSPAPER PUBLISHERS ASSOCIATION INC.
(ANPA), 370 Lexington Ave. New York 17, N.Y. Murray Hill
5-2000. Richard W. Slocum, Philadelphia Bulletin, pres.; Cran-
ston Willlams, gen. mgr.

AMERICAN RADIO RELAY LEAGUE (ARRL), 38 La Salle Rd., West
Hartford 7, Conn. Adams 3-6268. Goodwin L. Dosland, pres.
Vice presidents: Wayland M. Groves, F. E. Handy, Percy C. Noble.
A. L. Budlong, secy.-gen. mgr.

AMERICAN SOCIETY OF COMPOSERS. AUTHORS & PUBLISHERS
(ASCAP), 575 Madison Ave., New York 22, N. Y. Murrav Hill
8-8800. Stanley Adams, pres.; Otto A. Harbach, v.p.; Louis Bern-
stein, v.p.: John Tasker Howard, secy.; Saul H. Bourne, treas.;
George W. Meyer, asst. secy.; Frank H. Connor, asst. treas
Music licensor
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AMERICAN WOMEN IN RADIO AND TELEVISION Inc., 5634 Grand
Central Terminal, New York 17, N.Y. Murray Hill 9-7876. Jane
Dalton, pres. Vice presidents: Bette Doolittle, Jeanne Bacher.
Mpyrtle Labbitt, Lilllan Lee, Laurli Schutt. Madge Cooper, secy.-
treas.; Margot Anderson, exec. secy.

ARMED FORCES COMMUNICATIONS & ELECTRONICS ASSN,
1624 I St. NW., Washington 6, D.C. Executive 3-3033. George
W. Balley, pres. George P. Dixon, exec. v.p.; Vice presidents:
Maj. Gen. James D. O'Connell, Rear Adm. Henry C. Bruton, Maj
Gen. Gordon A. Blake (USAF), W. W. Watts, Brig. Gen. George
W. Goddard (USAF ret.). Frank W. Wozencraft, counsel.

ASSOCIATION FOR EDUCATION BY RADIO & TELEVISION, 228
N. LaSalle St., Chicago 1, Ill. Leo A. Martin Boston U., pres.;
Edward Stasheff, U. of Michigan, 1st v.p.; Mrs. Gertrude G
Broderick, U.S. Office of Education, 2nd v.p.; Arlene McKellar,
U. of Wisconsin, secy.; Rev. Richard F. Grady, U. of Scranton,
treas.

ASOCIACION MEXICANA DE AGENCIAS DE PUBLICIDAD, AC.
(Assn. of Mexican Advertising Agencies), Apartado Postal 9488,
Mexico 1, D.F.

ASSOCIATION OF CANADIAN ADVERTISERS, 85 Richmond St.
W., Toronto 1, Ont. Empire 3-8046. M. M. Schneckenburger,
Seagram, pres.; R. R. McIntosh, General Foods, exec. v.p. Vice
Presidents: T. M. Atkinson, Du Pont; T. G. Ferris, Household
Finance; J. J. McGill, Tuckett Ltd.. R. E. Sewell, Coca-Cola.
G. C. Clarke, Standard Brands, v.p.-treas.; Athol McQuarrie,
gen. mgr.; J. A. Bromley, asst. gen. mgr.; Frank A. Healy, secy.

ASSOCIATION OF ELECTRONIC PARTS & RQUIPMENT MANU-
FACTURERS, 11 8. LaSalle St., Chicago 3, Ill. Dearborn 2-4317,
Theodore Rossman, Pentron Corp., chairman; Wilfred L. Larson,
Switchcraft Inc., vice chairman; Helen Staniland Quam, Quam-
Nichols Co., treas.; Kenneth C. Prince, exec. secy.

ASSOCIATION OF FEDERAL COMMUNICATIONS CONSULTING
ENGINEERS (AFCCE). ¢/o R. E. L. Kennedy, 1302 18th St. NW.,
Washington 6, D.C. Hudson 3-9000. T.A.M. Craven, Dpres.;
Everett L. Dillard, v.p.; Robert E. L. Kennedy, secy.; John
Creutz, treas. Exec. Committee: George P. Adair, George Gaut-
ney, Russell P. May, Robert M. Silliman.

ASSOCIATION OF NATIONAL ADVERTISERS, 285 Madison Ave.,
New York 17, N. Y. Oregon 9-4940. Paul B. West, pres.. E. Q.
Gerbic, Johnson & Johnson, chairman of board; M. L. McHElroy,
v.p.; Cy Norton, v.p.; Peter Allport, secy.; Rex Budd, Campbell
Soup, chairman, TV-radio steering committee.

ASSOCIATION OF RADIO NEWS ANALYSTS John MaoVane,
pres.; Wm. Costello & Ned Calmer, v.p.'s; Merrill Mueller, secy.;
Caesar Saerchinger, treas.; John W. Vandercook, asst. secy.-treas.
%;xec. committee: H. V. Kaltenborn, George Fielding Eliot, Leon

earson.

AUDIO ENGINEERING SOCIETY, Box 12, Old Chelsea Station, New
York 11, N. Y. A. A Pulley, pres.; R. H Ranger, exec. v.p..
W. B. Mahoney, central v.p.; R. F. Hastings, western v.p.; C. J.
LeBel, secy.; R. A. Schlegel, secy.

BRAND NAMES FOUNDATION Inc., 37 W. 5Tth St., New York
19, N. Y. Plaza 9-8425. Edward R. Taylor, Motorola., chairman:
John H. Breck Jr., John H. Breek Inc.. & Robert E. MacNeal.
Curtis Publishing Co., vice chairmen; Thomas F. O'Neil, MBS,
chairman of exec. committee: Louis Hausman, CBS Inc.. treas.;
Henry E. Abt. pres.; Nathan Keats & George Hallock, v.p.'s.

BRITISH BROADCASTING CORPORATION (BBC), 630 Fifth Ave.,
New York, N.Y. Circle 7-0656. F. Basil Thornton, North Amer-
ican rep.; Alec Sutherland programme director, N.Y.; Aubrey
Singer, TV officer, N. Y. Christopher H. Servell. Washington
correspondent, National Press Bldg.: Executive 3-1465. F. D.
Walker, UN correspondent, Plaza 4-1234.

BROADCASTING & FILM COMMISSION OF NATIONAL COUNCIL
OF CHURCHES, 220 Fifth Ave.. New York 1, N. Y. Oregon 9-2968.
Bishop Donald H. Tiopett. chairman. Vie~ chatrm-~n: Rov. John
W. Bachman, Rev. Truman B. Douglas. Rev. Dana F. Kennedy
Roy I. Madsen. Rev. Oscar J. Rumpf. Mrs. Jesse M. Bader,
secv.; Paul F. Ely, assoc. treas. & chairman, finance committee;
S. Franklin Mack, exec. director; Wesley B. Goodman. assoc.
exec. director; Albert R. Crews. director of TV; Frank B. Nichols
assoc. director of TV. Elizabeth Lee, TV producer.

BROADCASTING FOUNDATION OF AMERICA, Suite 1026, 165
Broadway, New York 6, N.Y. Worth 2-8028. Robert Redfield.
chairman, board of trustees; Frank N. Freeman, pres.; Seymour
N. Siegel, exec. v.p.; Lewis Hill, v.p.; George E. Probst, v.p.;
Myron K. Wilson, secy.-gen. counsel.

BROADCAST MUSIC Ine. (BMI), 589 Fifth Ave.,, New York 17, N.Y.
Plaza 9-1500. Carl Haverlin, pres.; Roy Harlow. v.p., station
service; Glenn R. Dolberg, v.p., station relations. Musio lioensor.

(Continued on page 30)
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955 Fall-Winter Edition

THE
MUSIC
OF
AMERICA!

popular songs...
the hits of today and the enduring
standards of tomorrow.

production numbers...

hit tunes from the most successful
Broadway shows, past and present, and
notable Hollywood musical filris.

rhythm and blues...
new Latin tempos, favorite blues, syncopation
and jazz—all unmjstakably American.

folk songs...
work songs, play songs, regiénal songs,
mirroring the history of the American people.

sacred music...
liturgical music, songs of faith, gospel hymns
expressing the religious beliefs of Americans.

symphonic and
concert works...
works of distinguished composers of

great classics, daring innovators as well

as creators in traditional patterns.

More than 3,900 writers and publishers
are constantly adding new works
to the extensive ASCAP repertory.

The American Society of Composers, Authors and Publishers

575 MADISON RAVENUE, NEW YORK 22, N. ¥
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ASSOCIATIONS—(Continued from page 28)

BUREAU OF ADVERTISING of American Newspaper Publishers
Assn. Inc., 570 Lexington Ave., New York 22, N.Y. Plaza 9-6262.
Harold S. Barnes, director; John C. Ottinger Jr., asst. director;
Robert L. Moore, gen. sales mgr. Chicago, 360 N. Michigan
Ave., State 2-8681; Dent Hassinger, mgr. San Francisco, 240
Montgomery St., Exbrook 2-8530; H. C. Bensten. Detroit, 2761
Guardian Bldg., Woodward 3-4353; Roland R. Postel, Los An-
geles, 3670 Wilshire Blvd., Dunkirk 8-4103, L. 8. Van Sant.

CANADIAN ASSOCIATION OF RADIO & TELEVISION BROAD-
CASTERS (CARTB), 108 Sparks St.,, Ottawa 4, Ont., Canada.
Telephone: 4-1660. J. M. Davidson, Northern Bestg. Co., Toronto
pres.; J. A. Dupont, CJAD, Montreal, v.p.; T. J. Allard, exec.
v.p.; Flora Love, secy.-treas.; Charles W. Fenton, sales director.
200 St. Clair Ave. W, Toronto. Walnut 2-3334.

CANADIAN BROADCASTING CORP. (CBC)—See pages 50-52.

CANADIAN RADIO TECHNICAL PLANNING BOARD, 200 8t. Clalr
Ave. W., Toronto 7, Ont. C. A. Boadway, pres.; H. S. Dawson,
v.p.: Stuart D. Brownlee, secy.-treas.

CATIIOLIC APOSTOLATE OF RADIO, TELEVISION & ADVERTIS-
ING (CARTA), 453 Madison Ave., New York 22, N.Y. Plaza 9-
1400, Joseph Glennon, pres,; Jane Crowley, v.p.; Edward
Kirschner, treas.; Marion McDonald, secy.

CLEAR CHANNEL BROANCASTING SERVICE, 532 Shoreham Bldg.,
Washington 5, D.C. Executive 3-0255, Edwin W. Craig, Nash-
ville, chairman; Harold Hough, Fort Worth, treas.; Hollls M.
Seavey, Washington, director.

COMPOSERS, AUTHORS & PUBLISHERS ASSN. OF CANADA Ltd.
182 St. George St., Toronto, Ont. WA 3:8457. Sir Ernest Mac-
Millan, pres.; W. S. Low, gen. mgr.

COUNCIL OF MOTION PICTURE ORGANIZATIONS Inc, (COMPO),
1501 Broadway, New York 36, N.Y. Wisconsin 7-8920. Governing
committee: Samuel Pinanski. Al Lichtman, Wilbur Snaper. Rob-
ert W. Coyne, special counsel; Charles E. McCarthy, information
dir.; Herman Robbins, treas.; Sidney Schreiber, secy.

CRUSADE FOR FREEDOM. American Heritage Foundation. 345
E. 46th St., New York 17, N.Y. Oxford 7-3939. Walter Bedell
Smith, pres.; Henry Ford 11, chairman; Wm. A. Greene. National
Crusade chairman; John A. De Chant, exec. dir. (See also Radio
Free Furope)

EDUCATIONAL TELEVISION & RADIO CENTER, 1610 Washtenaw
Ave.,, Ann Arbor, Mich. Dr, H. K. Newburn, pres.; Lyle M. Nel-
son, asst. to pres.; Robert B. Hudson, program coordinator;
Kenneth L. Yourd, treas.; Allan M. DeLand, film supervisor.
Board of directors: Dr. George D. Stoddard, chairman; Dr.
Robert B, Calkins, Brookings Institution; Dr. Everett N. Case,
Colgate U.; C. Scott Fletcher, Fund for Adult Education
(Ford Foundation); Leland Hazard, Metropolitan Pittsburgh
Educational TV; Richard B. Hull, Iowa State College; Dr.
Harold D. Lasswell, Yale Law School; Ralph Lowell, Lowell In-
stitute; Dr. H. K. Newburn; Dr. Kenneth E. Oberholtzer, Den-
ver public schools; Raymond H. Wittcoff, St. Louls Educational
TV Commission.

ELECTRONICS MANUFACTURERS ASSOCIATION Inc.,, 598 Madi-
son Ave., New York 22, N. Y. Murray Hill 8-3200. David Wald,
pres.; Nathan Pinsley, v.p.; I. A. Mitchell, v.p.; Allan Bernstein,
secy.; Irving Golin, treas.; John W. Martindale, exec. secy.; Jesse
Freldin, general counsel.

ELECTRONICS PARTS MANUFACTURERS ASSOCIATION, 430
Wyatt Bldg.. Washington 5, D.C. Metropolitan 8-3665. Charles C.
Koch. Merit Transformer Corp.. pres.. Alexander P, Hirsch,
Micamold, v.p.; Neil Washburn, Tel-Rad, secy.

FEDERAL COMMUNICATIONS BAR ASSOCIATION (FCBA). c/o
Ben C. Fisher, secy., Perpetual Bldg., Washington 4, D. C
Republic 7-1450. Percy H. Russell Jr., pres.; George O. Sutton,
1st v.p.; George S. Smith. 2nd v.p.; Dwight D. Doty, tress.
Exec. committee: Wm. C. Koplovitz,. Thomss W. Wilson. Robert
M. Booth Jr.. Jeremiah Courtney, FPrank U. Fletcher. Stephen
H. Fletcher.

FEDERAL RADIO EDUCATION COMMITTEE (FREC). U. S. Dept,
of Health, Education & Welfare, Washington 25, D.C. Executive
3-6300, ext. 2897, Mrs. Gertrude G. Broderick, executive secy.

FORD FOUNDATION, TV-Radlo Workshop, 477 Madison Ave.,
New York 22. N.Y. Plaza 1-2900. Robert Saudek, director.

HIGH FIDELITY INSTITUTE Inc., ! N. LaSalle St., Chicago 2.
IlIl. Central 6-0077. Jerome J. Kahn, commissioner,

INDEPENDENT MOTION PICTURE PRODUCERS ASSOCIATION
(IMPPA), 6525 Sunset Blvd., Los Angeles 8, Cal. Hollywood
2-1159. Edward Finney, pres.; vice presidents: Lindsley Par-
sons, John Champion, Jack Broder. Wm. F. Broidy, treas.;
John Burrows, asst. treas.; Vincent Fennelly, secy.

INSTITUTE FOR EDUCATION BY RADIO-TELEVISION (IERT),
Ohio State University, Columbus 10, O. University 3148, ext. 280.
I. Keith Tyler, director. Bette Wallach, secy.

INSTITUTE OF HIGH FIDELITY MANUFACTURERS, 25 Broad
St.. New York, N.Y. George Silber, Rek-O-Kut Co., pres.: Rob-
ert Newcomb, Newcombd Audlo Products, v.p.; Vinton Ulrich,
David Bogen Co., secy.-treas.

INSTITUTE OF RADIO ENGINEERS (IRE), 1 E. 79th St., New
York 21, N. Y. Lehigh 5-5100. John D. Ryder, pres.; Franz
Tank, v.p.: W. R. G. Baker, treas.;, Haraden Pratt, secy.; J. R.
Pierce, editor; George W. Balley, exec. secy.

INSTRUMENT SOCIETY OF AMERICA, 1319 Allegheny Ave.,
Pittsburgh 33, Pa. Cedar 1-5621. Wm. H. Kushnick, exec. direc-
tor; Charles W. Covey, publications mgr.

INTER-AMERICAN ASSOCIATION OF BROADCASTERS, Reforma
No. 1, Mexico 1, D.F,, Mexico. Telephones: 10-29-48 & 35-78-98.
Ricardo Vivado, Chile, pres.; Raul Fontaina, Uruguay, lst v.p.;
Alberto Lleras Camargo. Colombia, 2nd v.p.; Emilio Azcarraga,
Mexico, secy.; Jullo Menadier Carrasco, Chile, director general.
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INTERDEPARTMENT RADIO ADVISORY COMMITTEE (IRAC),
Office of Defense Moblilization, New Post Office Bldg., 12th &
Pennsylvania Ave. N.W. Washington 25, D.C. Sterling 3-9140.
Wm. E. Plummer, chairman; Capt. Paul D. Miles, exec. secy.

JAPANESE BROADCASTING CORP.—See Radio NHK.

JOINT COMMITTEE ON EDUCATIONAL TELEVISION (JCET),
1785 Massachusetts Ave. NW. Washington 6 D.C. Hudson 3-
6628. Ralph Steetle, exec. director. Members: Dr. Albert N.
Jorgensen, National Assn. of State Universities, chalrman; Dr.
Edgar Fuller, Council of Chief State School Officers, vice chair-
man; Dr. Worth McClure, American Assn. of School Adminis-
trators; Dr. John Cranford Adams, American Council on Educa-
tion; Dr. Franklin Dunham, Assn. for Education by Radio-TV;
James H. Denison, Assn. of Land-Grant Colleges & {Jnlversltles;
Frank E. Schooley, National Assn. of Educational Broadcasters:
Dr. Belmont Farley, National Education Assn. of the U.S.

JOINT ELECTRON TUBE ENGINEERING COUNCIL (JETEC) of
RETMA and NEMA. Directors: W. R. G. Baker, GE; H. J. Hoff-
man, Machlett Labs. Council: Virgil M. Graham, chairman;
V. L. Ronci, Bell Telephone Labs; A. C. Rockwood, Raytheon;
K. C. DeWalt, GE; G. R. Shaw, RCA; A. K, Wright, Tung-Sol;
J. R. Steen, Sylvania.

JOINT TECHNICAL ADVISORY COMMITTEE (JTAC) of TIRE &
RETMA, c/o Institute of Radio Engineers, 1 E. 79th St., New
York 21, N.Y. Lehigh 5-5100. Members: Dorman D. Israel,
Emerson Radlo, chairman; Ernst Weber, Brooklyn Polytechnic,
vice chairman; Ralph Bown, Bell Labs; Ralph N. Harmon,
Westinghouse Bestg. Co.; John V. L. Hogan: 1. J. Kaar, GE;
A. V. Loughren, Hazeltine; Phillp L. Siling, RCA. Laurence G
Cumming, non-member secy.

LIFE MUSIC Inc., 1650 Broadway, New York 19, N.Y. Plaza
7-6424. Barney Young, pres.; Dan Fox, treas. Music licensor.

MAGNETIC RECORDING INDUSTRY ASSOCIATION, Rm. 1011,
444 Madison Ave., New York, N.Y. Joseph F. Hards, Magne-
Tronics Inc., pres.; Russell Tinkham, Ampex Corp., v.p.; Her-
man Kornbrodt, Audio Devices Inc., secy.; Victor Machin, Shure
Bros., treas.

MOTION PICTURE ASSOCIATION OF AMERICA Inc. (MPAA),
28 W. 44th St.,, New York 36, N.Y. Bryant 9-4000. 1600 I St. NW.,
Washington 6, D. C. Executive 3-5110. Eric Johnston, president;
Edward Cooper, director, TV dept.

MUSIC PUBLISHERS' PROTECTIVE ASSN. Inc, 45 Rockefeller
Plaza, New York 20, N. Y. Circle 6-3084. Walter G. Douglas,
chairman.

NATIONAL AFFILIATED TELEVISION STATIONS Inc. (NATS),
60 W. 55th St.,, New York 19, N.Y. Plaza 7-2100. Berman
Swarttz, v.p.; Glenn Lord, commercial advisor; James Creamer,
financial administrator; Richard P. Doherty, director of national
services; Charles E. Denney Jr., management services.

NATIONAL ALLIANCE OF TELEVISION & ELECTRONIC SERVICE
ASSOCIATIONS (NATESA), 5908 S. Troy St., Chicago 29, I.
Grovehill 6-6363. Frank J. Moch, pres.; Ferdinand J. Lynn,
eastern v.p.; Fred S. Colton, east central v.p.; Vincent J.
Lutz, west central v.p.; Horace Collins, western v.p.; Milton
A. Klarsfeld, eastern secy.; C. Nelson Burns, east central secy.;
Wm. Briza, west central secg.; Jim E. Falling, western secy.;
Robert Hester, secy. gen.: ertram L. Lewls, treas.; Gerald
Ratner, counsel; Albert C. W. Saunders, educational director.

NATIONAL APPLIANCE AND RADIO-TV DEALERS ASSOCIATION
(NARDA), 1141 Merchandise Mart, Chicago 54, Ill. Michigan
2-5505. H. B. Price Jr.. pres.; Vice presidents: Don Gabbert,
Emerson Dole, Carl O. Hagstrom. John K. Mooney, secy.; Victor
P. Joerndt, treas. A. W. Bernsohn, managing director.

NATIONAL ASSOCIATION FOR BETTER RADIO & TELEVISION
(NAFBRAT), 882 Victoria Ave.,. Los Angeles 5. Cal. Webster 4-4245.
Mrs. Clara 8. Logan. pres.. Dr. Richard Atkinson. lst v.p.; Dr.
Lee DeForest, 2nd v.p.; Mrs. Victor Roberts, secy.. Miss Gertrude
Blackstock, treas.

NATIONAL ASSOCIATION OF EDUCATIONAL BROADCASTERS
(NAEB), 14 Gregory Hall, Urbana, Ill. Frank E. Schooley, U of
Ill., pres.; John Dunn, Okla. ETV Authority, v.p.; Wm. Harley,
U of Wis, secy.; Robert J. Coleman, Mich. State College, treas.
Reglonal directors; James McAndrew, WYNE, N.Y.; Earl Wynn,
U of N.C.; Dr. Paul B, Rickard, Wayne U. Detroit; Dr. Burton
Paulu, U of Minn.; Miss Marguerite Fleming, KSLH, St. Louls;
Edwin Adams, U of Wash. Dr. Harry J. Skornia, exec. director.

NATIONAL ASSOCIATION OF ELECTRICAL DISTRIBUTORS
(NAED). 290 Madison Ave., New York 17, N.Y. Murrav Hill 6-4633.
Lester E. Barrett, Barrett Electrical Supply Co., St. Louls, pres.;
George Alblez, Englewood Electrical Supply Co.. Chicago, v.p.,
central region; Ralph J. Brown, GE Supply Co., Bridgeport, v.p.,
eastern region; Irving P. Bean, Bean Electric Co., Seattle, v.p.,
western reglon; J. P. Hamblen, Southern Electric Supply Co.,
Houston, v.p., southern region; Arthur W. Hooper, exec. director;
Alfred Byers, exec. secy.; Rose M. Cleary, treas.; Helene Stachler,
asst. secy.

NATIONAL ASSOCIATION OF MANUFACTURERS (NAM), 2 E.
48th St. New York 17, N.Y. Murray Hill 8-4200. Henry G.
Riter III, Thomas A. Edison Inc., pres., Earl Bunting, manag-
ing dir.; Kenneth R. Milller, senlor v.p.; Noel Sargent, secy.;
John C. Bosted, treas.; G. W. Johnstone, director radio-TV
public relations.

NATIONAL ASSOCIATION OF MUSIC MERCHANTS Inc., 25 E.
Jackson Blvd., Chicago 4, Ill. Harrison 7-2150. Earl Campbell,
Oampbell Music Co., Washington, pres.; Paul E. Murphy. M.
Steinert & Sons, Boston, v.p.; H. T. Bennett, Bennett Music
Co., Santa Barbara, secy.; Ben Duvall, W. W. Kimball Co.,
treas. Willlam R. Gard, exec. secy.

NATIONAL ASSOCIATION OF PERFORMING ARTISTS, 630 Fifth
Ave, New York, N.Y. Circle 7-8194. Fred Waring, pres.; Alfred
Rice, general counsel.

NATIONAL ASSOCIATION OF RADIO & TELEVISION BROAD-
CASTERS (NARTB)--See page 423.
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NATIONAL ASSN. OF TELEVISION & RADIO FARM DIRECTORS
Frank Atwood, WTIC, Hartford, pres.; John McDonald, WSM-
TV & WSM, Nashville, v.p.; Jack Timmons, KWKH, Shreveport,
La., secy.-treas.; Herb Plambeck, WHO-TV & WHO, Des Moines,
historian.

NATIONAL AUDIO-VISUAL ASSOCIATION Inc., 2540 Eastwood
Ave., Evanston, Ill. Davis 8-3396. Jack E. Lewls, pres.; Don
White, exec. v.p.; Carroll M. Hadden, chairman; Alan B. Twyman,
I1st v.p.; Ailnslle R. Davis, 2nd v.p.; Francis J. Didler, secy.:
Wm. W. Birchfield, treas.; Edward F. Arendt, director of service.

NATIONAL BETTER BUSINESS BUREAU, Chrysler Bldg., New
York 17, N.Y. Murray Hill 6-3535. Charles H. Watts, chairman;
Kenneth B. Willson, pres.; Allan E. Backman, exec. v.p.

NATIONAL CITIZENS COMMITTEE FOR EDUCATIONAL TELE-
VISION, Ring Bldg.. Washington 6, D. C, Metropolitan 8-2526.
Robert R. Mullen, exec. dir.

NATIONAL COMMUNITY TELEVISION ASSOCIATION Inc., 710
14th St. N.W., Washington 5, D.C. Metropnolitan 8-1415. M. F.
Malarkey Jr., Pottsville, Pa., pres.; Wm. Daniels, Casper. Wyo.,
v.p.; Joseph Saricks, Bradford, Pa., secy.; Wm. Calsam, Oneonta,
N.Y., treas.; E. Stratford Smith, exec. secy.

NATIONAL ELECTRICAL MANUFACTURERS ASSOCIATION
(NEMA), 155 E. 44th 8t.,, New York 17. N. Y Murray Hill 2-1500.
A. F. Metz. Okonite Co., pres.; A. A, Berard, Ward Leonard Co.
treas. Vice presidents: W. A. Elliott, Elliott Co.; F. F. Loock,
Allen-Bradley Co.; J. J. Mullen Jr.,, Moloney Electric Co.; B. C.
Neece, Landers, Frary & Clark; W. V. O'Brien. G. E. Joseph F.
Miller, managing director.

NATIONAL ELECTRONIC DISTRIBUTORS ASSOCIATION (NEDA).
4704 W. Irving Park Rd., Chicago 41, Ill. Avenue 3-6445. Aaron
Lippman. Newark, chairman; H. M. Carpenter, Tampa, pres.:
L. B. Calamaras, Chicago, exec. v.p.; Lewis J. Bonn, Minneapolis,
1st v.p.; Frank Kearns, Atlantic City, 2nd v.p.; R. C. Whitehead.
Columbus, O.. treas.; Albert Steinberg, Philadelphia, secy.

NATIONAL RETAIL DRY GOODS ASSOCIATION (NRDGA). 100
W. 31st St.. New York 1, N. Y. Chickering 4-8780. Philip M.
Talbott, pres.; Irwin D. Wolf, chairman, exec. committee. Re-
glonal vice presidents: Donald A. Fowler. Richard J. Blum,
James E. McGregor. Isadore Pizitz, Wm. B. Anderson, Ingram
F. Bovd Jr., H. H. Bennett. Frank J. Johns, Harold F. Wendel.
J. Gordon Dakins, exec. v.p.-treas.

NATIONAL TELEVISION FILM COUNCIL, 1501 Broadway. New
York, N.Y. Longacre 4-8234. Dr. Alfred N. Goldsmith, chairman:
Melvin L. Gold. honorary lifetime pres.; John J. Schneider,
pres.; Wm, Reddick, exec. v.p.; Sydney Mayers. exec., secy.;
Sam Spring, treas.: Beulah Jarvis, gen. secy.: Arche Mayers,
v.p.,, distribution; Jim Ellis, v.p., agencles; A. Rodner, v.p., sta-
tions; Ken Cowan, v.p.. membership; Lou Feldman, v.p., labs;
Bert Hecht, v.p., productions.

PHONOGRAPH MANUFACTURERS ASSOCIATION Inc.. 562 Fifth
Ave., New York 36. N.Y. Circle 6-2940. Joseph Dworken, pres.;
I. Rothman, v.p.; Harold Kraft, secy.-treas.; A. D. Adams, exec.
secy.

PUBLISHERS INFORMATION BUREAU Inc. (PIB), 271 Madison
Ave., New York 16. N. Y. Murray Hill 5-2210. Frank Braucher,
pres.; W. H. Mullen. secy.

QUALITY RADIO GROUP, 509 Madison Ave.. New York 22. N.Y.
Plaza 1-0116. Ward L. Quaal. Crosley Broadcasting Corp., Cin-
cinnati, pres.. Wm. B. Ryan, exec. v.p.; W. H. Summerville, v.p.;
Wm. D. Wagner, secy.

RADIO ADVERTISING BUREAU Inc. (formerlv Broadcast Ad-
vertising Bureau), 270 Park Ave., New York 17, N. Y. [After
Zept. 1: 460 Park Ave.l Murray Hill 8-4020. Joseoh E. Baudino,
chairman; Kevin B. Sweeney, pres.; Wm. B. McGrath. secy.;
Donald W. Thornburgh, treas.; Wm. L. Morison, asst. secy.-
treas.

RADIO & TELEVISION COMMISSION OF THE SOUTHERN BAP-
TIST CONVENTION, Baptist Radio-TV Center, 6248 Camp
Bowie Blvd., Ft. Worth 16, Tex. Rev. Paul M. Stevens. director.

RADIO & TELEVISION EXECUTIVES SOCIETY Inc.,, 420 Lexing-
ton Ave, New York 17, N.Y. Lexington 2-3988. Robert Jay
Burton, pres.; Elllott M. Sanger, 1st v.p.; Merle Jones, 2nd v.n.;
Claude Barrere, secy., Joseph A. McDonald, treas.; Elizabeth
Clarkson, exec. secy.

THE RADIO CLUB OF AMERICA Inc., 11 W. 42nd St., New York
36, N.Y. Longacre 5-6622. F. H. Shepard Jr., pres.: Frank A
Gunther, v.p.; Joseph J. Stantley, treas.; O. James Morelock.
corres. secy.; Charles F. Jacobs, recording secy.

RADIODIFFUSION-TELEVISION FRANCAISE (RDF), 972 Fifth
Ave., New York 21, N. Y. Regent 4-1501. Officials in U.S.;
Plerre Crenesse, dir.; Alice Lewitin, asst. dir.; Suzanne Weltman,
administrator; Marina Kobtzefl, program director; Denise Falk,
public relations director.

R ADIO-ELECTRONICS-TELEVISION MANUFACTURERS ASSO-
CIATION (RETMA)—See page 407.

RADIO-ELECTRONICS-TELEVISION MANUFACTURERS ASSOCI-
ATION OF CANADA, 200 St. Clair Ave. W., Toronto 7, Ont. Wal-
nut 1-2898. C. A. Pollock, Dominion Electrohome Industries.
pres.-chairman; J. D. Campbell, Canadian Westinghouse, vp &
chalrinan, receiver div.. L. Harrls, T, S. Farley Ltd. vp
& chairman, parts & accessories div.; J. C. R. Punchard. North-
ern Electric, v.p. & chairman, electronics div.; Ralph A. Hack-
busch, Hackbusch Electronics Ltd., engineering director; W
Barry Clark, Dominion Electrohome, chairman, receiver engi-
neering committee; C. A. Norris, International Resistance, chair-
man, parts & accessory engineering committee; W. A. White.
RCA, chalrman, service committee; S. D Brownlee, gen. megr

RADIO FREE EUROPE, div. of Free Europe Committee Inc.. 110
W. 57th St., New York, N.Y. Plaza 7-7600. Robert E. Lang.
director; Wm. J. Convery Egan, exec. director; Thomas H. Brown
Jr., asst. director; Wm. Rafael, program director; Claude Harris,
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technical director; Joseph Ranft. director newsroom: Alton
Kastner, public relations director. European headquarters, 1
English Gardens, Munich, Germany.

RADIO NHK, BROADCASTING CORP. OF JAPAN, 250 W. 57th
St., New York 19, N.Y. Circle 6-3716. Hiroshi Asanuma, chief;
Taro Furukaki; Emmie Takahashi.

RADIO PIONEERS, 589 Fifth Ave. New York 17. N.Y. Plaza
9-1500. Raymond F. Guy, pres.. John Patt, senior v.p.: Lewlis
H. Avery, v.p.; Clair McCollough, secy.; Charles A. Wall, treas.;
M. H. Shapiro, exec. secy.

RADIO TECHNICAL COMMISSION FOR AERONAUTICS (RTCA).
Rm. 2036, Bldg. T-5, 16th & Constitution Ave. N.W., Washington
25, D.C. Sterling 3-8984. Dr. J. H. Dellinger, chairman; J. S
Anderson, vice chairman; L. M. Sherer, exec. secy

RADIO-TELEVISION NEWS DIRECTORS ASSOCIATION, c/o Radio
Station WKAR. Box 790. Michigan State College, East Lansing.
Mich. Edgewood 2-1511, ext. 488. Russell Van Dyke, KRNT.
Des Moines, pres.; Paul White, KFMB-TV & KFMB, San Diego,
v.p. for program; Harold Baker, WSM, Nashville, v.p. for radio;
Charles Harrison, WFIL-TV. Philadelphia, v.p. for TV; Sheldon
Peterson, KLZ-TV & KLZ. Denver, treas.; Rob Downey, WKAR,
exec. secy.; James A. Byron, WBAP, Fort Worth, chairman.

RECORD INDUSTRY ASSOCIATION OF AMERICA Inc.. 1 E 57th
t., New York 22 N.Y. James B. Conkling, pres.; Harry C
Kruse, Randy Wood, Darlo Soria, v.p.'s; Frank B. Walker, treas.:
John W. Griffin, exec. secy.

“THE REPRESENTATIVES” OF ELECTRONIC PRODUCTS MANU-
FACTURERS Inc., 600 S. Michigan Ave., Chicago 5, Ill. Marjorie
Kent, admin. secy.. John J. Kopple. national nres.. Ernest V.
Roberts, 1st v.p.: C. L. Pugh. 2nd v.p.; John Keefe Jr., 3rd v.p.:
David M. Lee, national secy.; Harry Halinton, national treas.;
Walter T. Hannigan, chairman, board of governors.

SESAC INC,, 475 Fifth Ave, New York 17. N. Y. Murray Hill 5-5365.
Paul Heinecke, pres.; R. C. Heinecke. treas.. E. S. Prager, asst.
to pres.; W. F. Myers, director of station relations; Robert S.
Stone, director of program service: Alice J. Heinecke, publicity
& promotion. Music licensor.

SOCIETY OF INDEPENDENT MOTION PICTURE PRODUCERS
(SIMPP), 357 N. Canon Dr., Beverly Hills, Cal. Crestview 1-7283.
Ellis Gibbs Arnall, pres.; Marvin L. Faris. exec. secy

SOCIETY OF MOTION PICTURE & TELEVISION ENGINEERS
(SMPTE), 55 W. 42nd St.,, New York 36, N.Y. Longacre 5-0172.
John G. Frayne, pres.; Herbert Barnett, past pres.; Barton
Kreuzer, exec. v.p.; Axel Jensen, engineering v.p.. Norwood
L. Simmons, editorial v.p.; John W. Servies, financial v.p.;
Byron Roudabush, convention v.p.; Edward S. Seeley. secy.; Geo
W. Colburn, treas.; Boyce Nemec, exec. secy.;, T. G. Veal,
chairman, TV committee; G. L. Beers, chairman, theatre-TV
committee; H. M. Gurin, chalrman. studio lighting committee.

SOCIETY OF TELEVISION LIGHTING DIRECTORS. 119 Puritan
Ave.. Forest Hills, N.Y, Salvatore Bonsignore, chairman; Leland
Watson. secy.: Syd Samuels, treas.

STATION REPRESENTATIVES ASSOCIATION INC., 101 Park Ave.,
New York 17, N.Y. Murray Hill 5-4141. Adem J. Young Jr.,
pres.; Arthur Sherin, v.p.; Josenh Timlin, secy.; John E. Pear-
son, treas. Directors: Joseph J. Weed, John P. Blair. Russel
Woodward, George Brett. T. F. Flanagan, managing dir.

TELEVISION BUREAU OF ADVERTISING Inc. (TvB), 444 Madi-
son Ave., New York 22, N.Y. Murray Hill 8-0215. Clair R.
McCollough & Richard A. Moore, co-chairmen; Oliver Trevz.
pres.; W. D. (Dub) Rogers Jr., secy.; Lawrence H. (Bud)
Rogers, treas.; Norman E, Cash, director, station relations; Dr.
Leon Arons, research director: Gordon A. Hellmann, director,
sales promotion.

THEATRE OWNERS OF AMERICA (TOA). 1501 Broadway. New
York 36. N.Y. Longacre 3-6238. E. O. Martin, pres.. Walter
Reade Jr., chairman; S. H. Fablan & Mitchell Wolfson, co-
chairmen, theatre-TV committee; Joseph G. Alterman, office mgr.

UHF INDUSTRY COORDINATING COMMITTEE, 1820 Jefferson
Pl. N.W., Washington 6, D.C. Executive 3-4477. Harold A.
Thoms, chairman; Fred Weber. vice chairman. Benedict Cot-
tone, gen. counsel.

ULTRA HIGH FREQUENCY TELEVISION ASSOCIATION—1012
14th St. NW, Washington 5, D.C. National 8-0032, Lou Poller,
Washington., D.C., pres.; Harrv Tenenbaum, KTVI. St. Louls,
treas, Directors: Mortimer Loewi, WITV, Ft. Lauderdale, Fla.;
Ben K. McKinnon, WGVL, Greenville, S.C. Wm. A. Roberts,
gen. counsel & secy.

UNITED NATIQONS DEPARTMENT OF PUBLIC INFORMATION.
New York 17, N.Y. Ahmed Bokhari, Under-Secretary. Radio
Div.; Peter Aylen, dir.; W. Gibson Parker, acting deputy dir.;
E. Soler-Alonso, chief, central radio services; Gerald Kean,
special projects; Michael Hayward, chief English language serv-
ice; Emery Kelen, TV supervisor; Arthur Barrett. chief broadcast
engineer. Films & Visual Information Div.: Jan-Gunnar Lind-
strom, director. Film & TV Section: Maurice Liu. chief of cec-
tion; Ladislav Kolda. film nroduction officer; Thomas Baird.
film distribution officer; Janet Portser, film librarian; John
Elllot, TV & newsreel programs officer; Maxwell Dunn, firm pro-
motion officer. Photo Section: David Ritchie, chief; Geraldine
Williams, photo distribution officer; Audrey Langston, photo
llaison officer.

U.S. INFORMATION AGENCY, BROADCAST ADVISORY COM-
MITEE, Washington 25, D.C. Republic 7-8340. Justin Miller,
chairman; Wm, A. Fay, WHAM-TV & WHAM, Rochester; Donley
F. Feddersen, Northwestern U: Raymond F. Guy, NBC; Jack W
Harrls, KPRC-TV & KPRC. Houston; Earl M. Johnson. MBS;
Henry P. Johnston, WABT & WAPI, Birmingham; Frank Marx,
ABC; Joseph A. McDonald. NBC; Howard S. Meighan, CBS;
Chris J. Witting, Westinghouse Bestg. Co

VETERAN WIRELESS OPERATORS ASSOCIATION Inc.—William
J. McGonigle, pres.; Arthur J. Costigan, v.p.; Willlam C. Simon,
secy.; R. Pheysey, treas. Secy.’s address: 149 President
St. Lynbrook, L. 1., N, Y.

WEST COAST ELECTRONIC MANUFACTURERS ASSOCIATION
(WCEMA), 339 S. Robertson Blvd.. Beverly Hills. Cal. Myrl
Stearns, Varian Assoclates. pres.; Gramer Yarbrough, American
Microphone Co., v.p.; D. C. Duncan. Helipot Corp.. secy.; Calvin
Townsend, Jennings Radio, treas.; Don Larson, gen. mgr.
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* Network Television Billings, 1949-55

* Network Radio Billings, 1949-55

1949 ABC CBS DuMont NBC Total
Jan. ___§ 6,273 $ 104,989 $ 51,330 § 260,693 § 423,285
Feb. 18,674 135,036 72,200 353,055 578,965
March __ 26,352 190,865 81,352 476,800 775,369
:I)rﬂ — 47,359 186,616 87,851 477,843 799,669
ay 132,146 243,241 61,394 460,440 897,221
June 119,835 198,161 58,646 399,790 776,432
July 119,674 114,401 73,714 317,775 625,564
Aug. 115,002 164,471 66,154 284,160 629,787
Sept. 155,480 271,938 91,556 470,080 989,054
Oct. 217,199 590,626 80,143 937,294 1,825,262
Nov. 214,660 677,836 124,435 1,035,808 2,052,739
Dec. 219,337 568,713 106,750 1,026,366 1,921,166

Total $1,391,991 $3,446,893 § 955,525 $6,500,104 $12,294,513
1950

Jan. ____$ 233,949 § 640,822 ¥ $1,042,153  § 1,916,924
Feb. 202,911 570,708 ¥ 978,243 1,751,862
March 344,097 675,491 ¥ 1,175,186 2,194,774
Aprll . 372,022 873,343 ¥ 1,147,698 2,393,063
May 367,989 1,003,658 ¥ 1,583,185 2,954,832
June 405,566 840,374 ki 1,574,771 2,820,711
July _ . 210947 380,906 1 941,243 1,533,096
Aug. 265,421 354,524 ¥ 1,242,276 1,862,221
Sept. 461,822 892,461 1 2,148,399 3,502,682
Oct. 1,221,773 2,211,898 1 3.007,771 6,441,442
Nov. 1,243,549 2,215,744 ¥ 3,070,010 6,529,303
Dec. 1,298,616 2,304,602 1 3,274,757 6,877,975

Total _$6,628,662 $12,964,531 t $21,185,692  $40,778,885

+ Not available, but DuMont officially announced total 1950 net-
work revenue as $4.500,000.

1951
Jan. ____$1,328,719 $2,601,165 § 435527 $4,187,222 § 8,552,633
Feb. ____ 1,254,851 2,600,339 406,079 3,949,360 8,210,629
March __ 1,539,470 2,993,902 457,811 4,654,063 9,645,246
Aprll ___ 1,432,319 2,906,891 574,025 4,758,309 9,671,544
May 1,385,801 3,066,249 622,646 4,946,338 10,021,134
Jnne 1,437,593 2,900,782 564,478 4,244,240 9,147,093
July 1,351,168 3,434,659 645,359 3,477,952 8,909,138
Aug. 1,444,593 3,734,551 763,071 3,359,856 9,302,071
Sept. 1,622,482 4,159.213 738,578 5,405,243 11,925,516
Oct. 1,897,427 4,731,219 768,684 7,060,289 14,457,619
Nov. 1,911,243 4,605,506 847,373 6,535,907 13,900,029
Dec. 1,980,145 4,736,368 937,875 6,592,673 14,247,061
Total $18,585911 $42,470,844 $7,761,506 $59,171,452 $127,989,713
1952
Jan. $5,074,643 $ 717,148 $7.259,307  $15,071,559
Feb. 5,103,043 748,544 6,813,549 14,813,603
March 5,643,123 760.593 7,320,358 15,789.126
April 5.641.831 738.926 6,946.751 15.027.268
May 5,602.634 775.063 6,822,982 14,704,722
June 5,385.820 749,497 5,794,534 13,209,836
July 4,916,245 799,074 5,963,550 12,761,620
Aug. 5,190,934 845,780 5,618,643 12,821,526
Sept. 5,860,751 809,475 6,769,228 14,643,371
Oct. 6,896,208 958,674 8,076,848 17,385,539
Nov. 6,654,812 1,026,566 8,026,017 17,104,394
Decs  mme.ow 7,088,506 1,211,316 7,830,806 17,462,216
Total $18,353,003 $69,058,548 $10,140,656 $83,242,573 $180,794,780
1953
Jan. ....$ 1,604,892 §$ 7,083,619 $ 982,794 §$ 7,604,638 § 17,275,943
Feb. ... 1,481,032 6,621,629 862,299 6,876,029 15,840,989
Mar ... 1,728,446 7,739,812 1,054,857 7,998,131 18,521,246
Apr .. 1,640,597 7,770,181 850,658 7,513,430 17,774,866
May ... 1,813,985 7,622,432 903,945 8,052,545 18,392,907
June 1,607,320 7,399,078 835,768 7,324,315 17,166,481
July 1,299,471 7,422,337 592,890 6,903,092 16,217,790
Aug. 1,244,993 7,783,813 742,665 6,564,841 16,336,312
Sept. 1,376,017 8,503,620 678,302 7,837,467 18,395,406
Oct. 2,297,862 9,381,816 1,462,143 10,267,232 23,409,053
Nov. ... 2,396,203 9,756,593 1,790,981 9,654,023 23,597,800
Dec. ... 2,619,862 10,381,879 1,617,058 10,062,808 24,681,607

Total $21,110,680 $97,466.800 $12,374,360 $96,658,551 $227,610.400
1954
Jan. ....$ 2,780,574 $10,713,320 $ 1,445,608 $10,116.937 $ 25.056.448

Feb. .... 2,502,372 9,965,481 1,108,157 9,368,148 22,944,158
Mar. ... 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546
Apr. .... 2,554,484 10,921.640 1,068,374 10,802,535 25,347,033
May .... 2,411,656 11,488,168 988,350 11,033,987 25,922,161
June ... 2,317,879 11,448.180 778,920 9,990,729 24,535,708
July ... 2,310,281 11,861,534 623,455 8.149,533 22,944.803
Aug. ... 2,514,815 12,275,908 820,633 8,057,484 23,668,840
Sept. . 2,660.601 12,936,020 802,721 9.798,774 26,198.116
Oct. .... 3,890,802 13,985,922 1,447,411 12,370,228 31,694,363
Nov. .... 4,134,103 14,186,194 1,397,328 12,357,133 32,074,758
Dec. .... 3,994,832 15,060,653 1,457,436 13,047,419 33,560,340

Total $34,713,098 $146,222,660 $13,143,919 $126,074,597 $320,154,274
1955

Jan. . $ 3,718,195 $15,831,141 $ 723,960 $13,172.695 $ 33.445,991
Feb. 3,567,696  14,694.726 $97,275 12,419,641 31,279,336
Mar. 3,806,425  16,036.896 628,625 14,102.093 34,574,039
Apr. .. 3,527.558 15,463,359 462,335 113,285,933 132,739,185
May .. 3.606,427 16,028,800 273,640 13,591,687 33,500,554

* Note: These figures do not represent actual revenues to the
networks, which do not divulge their actual net dollar incomes.
They're compiled by Publishers’ Information Bureau on basis of
one-time network rates, or before frequency or eash discounts, so
in terms of dollars actually paid may be inflated by as much as
40%,. The 1952 figures also do not include revenues, either TV or
radio, from July national political conventions sponsored by Ad-
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1949 ABC CBS MBS NBC Total

Jan. ..__$4,067,921 5,883,828 $1,876,124  $5,876,213  $17,704,086
Feb. ____ 3,845,658 5,315,910 1,677,258 5,279,832 16,118,658
March .. 4,238,845 5,837,746 1,775,790 5,847,557 17,699,938
April . 3,893,784 5,569,965 1,757,432 5,542,138 16,763,319
May ____ 4,030,969 5,596,952 1,788,790 5,657,166 17,073,877
June ____ 3,387,984 5,347,384 1,403,880 5,286,179 15,425,427
July . 2,788,151 3,779,469 1,133,315 4,384,305 12,085,240
Aug. . 2,544,096 3,973,058 1,119,364 4,523,117 12,159,635
Sept. . 3,077,282 ,997,280 1,178,388 4,829,768 14,082,718
Oct. . 3,404,683 5,754,037 1,667,482 5,597,183 16,423,383
Nov, ... 3,406,989 5,573,015 1,316,963 5,558,195 15,855,162
Dec. ___ 3,656,492 5,774,939 1,345,810 5,631,643 16,408,884

Total $42,342,854 $63,403,583 $18,040,596 $64,013,296 $187,800,329

1950
Jan. _._$3,537,795 6,133,624 $1,678,888  $5,733,803  $17,084,200

Feb. _ 3,168,391 5,599,07 1,401,403 5,204,674 15,373,547
March 3,477,451 6,110,831 1,410,683 5,847,374 16,846,339
April 3,136,891 6,056,316 1,441,452 5,284,013 15,918,672
May 3,267,448 6,320,910 1,356,580 5,639,188 16,584,126
June 2,822,677 5,840,227 1,204,638 5,203,697 15,071,239
July 2,275,133 4,515,645 1,057,200 4,455,431 12,303,409
Aug. 2,264,563 4,629,623 1,093,024 4,566,293 12,553,503
Sept. 2,418.984 5,849,786 1,246,463 4,416,328 13,931,561
Oct. ____ 3,165,016 6,674,657 1,534,526 4,929,126 16,303,325
Nov. - 2,925,819 6,455,478 1,357,529 5,152,322 15,891,148
Dec. . .. 2,752,288 6,544,430 1,312,393 5, 063 845 15,673,016
Total $35,124,625 $70,744,669 $16,091,977 $61,397,651 $183,358,922
1951
Jan. ___$3,099,418 $6,833,626 $1,542,887  $5215,947 $16,691,878
Feb. ____ 2,702,721 6,097,737 1,426,705 4,731,626 14,958,789
March __ 2,891,339 6,793,966 1,648,006 5,085,638 16,418,947
April ___ 2,980,183 6,487,717 1,539,801 4,897,882 15,905,583
May 2,991,227 6,745,098 1,510,818 5,329,752 16,576,393
June ___ 2,720,268 6,201,963 1,191,691 4,739,193 14,853,115
July 2,267,674 4,387,193 1,347,841 3,728,687 11,731,395
Aug. ... 2,210,352 4,440,261 1,3298.375 3,808,906 11,788,894
Sept. .. 2,165,971 4,645,527 1,324,061 3,713,235 11,848,794
Oct. .. 3,158,714 5,615,723 1,759,468 4,414,200 14,948,105
Nov. _____ 3,220,760 5,257,454 1,583,291 4,315,646 14,377,151
Dec. ... 3,300,219 5,278,508 1,697,014 4,343,307 14,619,048
Total $33,708,846 $68,784,773 $17,900,958 $54,324,017 $174,718,5%4
1952
Jan. __$3,301,479 $5,161,397 $1,699.282 $4,357,353  $14,519,511
4,788,507 1,600,399 3,994,018 13,560,894
5,154,077 1,826,527 4,184,074 14,520,393
4,943,400 1,681,924 4,078,593 13,970,339
4,962,794 1,821,571 3.861,882 12,971,559
4,629.254 1.632.977 3.708 014 12,971,559
3.920,643 1,339,276 3,621,810 11,254,439
4,028,081 1,325,059 3,338,843 10,973,835
4,846,978 1,607,485 3,901,715 12,889,963
- 5,851,106 2,304,804 4,371,569 15,441,801
%5 5,506,172 2,172,485 4,138,979 14,477,570
Dec:, e 2,856,714 5,717,800 1,980,320 4,370,265 14,925,095
Total $35,023,033 $59,511,209 520.992.109 $47,927,115 $163.453,462
1953
Jan. $ 5,157,148 $ 1,786,134 $ 4,260,555 $ 13,878,459
Feb. 4,670,83 1,638,075 3,813,602 12,661,173
Mar. 5,527,290 1,995,478 4,342,082 14,662,394
Apr, 5,375,987 2,008,990 4,196,009 14,218,350
May 5,334,225 2,038,210 4,141,070 14,107,428
June 5,227,026 1,926,865 3,979,471 13,247,087
July 4,870,463 1,830,467 3,494,330 12,226,249
Aug. 4,791,044 1,738,248 3,219,250 11,707,225
Sept. 4,990,142 1,792,736 3,205,675 12,145,359
Oct. 5,478,455 2,185,598 3,493,950 13,829,106
Nov. 5,404,281 2,090,007 3,374,112 13,666,932
Dec. 5,554,313 2,127,192 3,630,971 14,166,645

Total $29,826,123 $62.381.207 $23,158,000f $45,151,077 $160,516,407
1954

Jan. S 2,830,654 $ 5,166,174 $ 1,896,925 §$ 3,391,873 $ 13,285,626
Feb, .. 2.494,73 4,749,512 1,783,452 3.176,849 12,204,550
Mar 2,764,547 5.456.351 2,034.961 3.639.278 13,895,137
Apr 2,367,636 5,044,943 1,891,998 2,962,839 12,267,416
May 2,307,029 5,116,152 1,894,474 2,780,725 12,098,065
June 2,405,994 4,181,677 1,558,196 2,618,614 10,764,481
July 2,098.823 3,821,234 1,481,767 2,127,192 9,529,016
Aug 2,160.025 3,844,135 1,491,503 2.075,531 9,571,194
Sept 2,267.810 4,055,869 1,523.161 2.598.635 10.445,475
Oct 2,506,929 4,132,445 1,572,042 2,738,231 10,949,647
Nov. .... 2,481.838 4,388,374 1,632,268 2.926.816 11,429,296
Dec. .... 2,365,762 4,273.131 1.570,561 2.971,7173 11,187.227

Total $29,051,784 $54,229,997 $20,345,032 $34,014,356 $137,641,169
1955

Jan.”....$ 2,487,140 $ 4,181,787 $ 1372,532 $ 2,744,204 $ 10,785,663
Feb. . 2,387,900 3.950,767 1,291,938 2,584,620 10,215,225
Mar. 2,445,765 4,393,441 1.446,535% 2,953,486 111,239,227
APr. .... 2,096.355 3,837,124 1,365.658+ 2,624,671 19,923,808
May 2,080,272 3.923,796 1,450,889 2,652,560 10.107,517

miral (ABC), Westinghouse (CBS) and Philco (NBC). PIB
figures are accepted by networks themselves, however, and
by the industry generally, as satisfactory index of comparisons
and trends. PIB began compiling TV flgures in 1949. For later
monzgs see issue of weekly Television Digest nearest end of each
month,

Revised as of June 30, 1955
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Television Networks: Raies and Data

Intercity Hookups Presently Available via Coaxial-Microwave Connections
All data as furnished by networks.

Map of Present and Projected Interconnections Published as Insert with This Directory

AMERICAN BROADCASTING CO.

(A division of American Broadcasting-Paramount Theatres, Inc.)

Television Network

Executive Offices: 7 West 66th St.,, New York 23, N.Y. Susquehanna
T7=-5000.

Business Offices and Studios: 7 W. 66th St., New York. Susque-
hanna 7-5000. (Studios also at Elysee Theatre, and Ritz The-
atre.)

Other Affiliations: ABC also owns WABC & WABC-TV, New York;
WBKB, Chicago, WXYZ & WXYZ-TV, Detroit; KGO & KGO-
TV, San Francisco, KABC & KABC-TV, Los Angeles.

Board of Directors: (AB-PT): Earl E. Anderson, John Balaban, A. H.
Blank, John A. Coleman, Charles T. Fisher Jr., E. Chester
Gersten, Leonard H. Goldenson, Walter W. Gross, Robert H.
Hinckley, Robert L. Huffines Jr.. Willlam T. Kilborn, Robert E.
Kintner, Sidney M. Markley, Walter P. Marshall, Edward J.
Noble, Robert H. O'Brien, Robert B. Wilby, Owen D. Young.

ABC Officers

Robert E. Kintner, president

Earl E. Anderson, vice president

Charles T. Ayres, vice president

Slocum Chapin, vice president

James H. Connolly, vice president

John Daly, vice president

Robert H. Hinckley, vice president

Earl Hudson, vice president

Ernest Lee Jahncke Jr., v.p. & asst. ‘o the president
Frank Marx, vice president

John H. Mitchell, vice president

Harold L. Morgan Jr., vice president and controller
Theodore I. Oberfelder, vice president

Sterling C. Quinlan, vice president

Thomas Velotta, vice president

Robert M. Weltman, vice president

Geraldine B. Zorbaugh, secretary and general counsel
Omar Elder, asst. sectetary & asst. general counsel

Engineering & General Services

Prank Marx, v.p. in charge.

Thomas F. Foy, purchasing agent.

Richard Hamilton, supervisor of communications.

Clure Owen, administrative assistant.

John G. Preston, dir. of engineering facilities & general services.

Lawrence A. Ruddell, recording director.

Joseph J. Spagnola, office & studio services director.

Willlam H. Trevarthen, director of engineering operations.

Reginald Willcocks, traffic manager.

Merle Worster, eastern TV engineering operations manager.
Finance and Personnel

Harold L. Morgan Jr,, v.p. & controller.

Jason Rabinovitz, asst. controller

J. Russell Gavin, chief accountant.

Marie McWilllams, director of personnel.

Labor Relations
Mortimer Weinbach, direetor of labor relations.

Legal and Business Affairs
Geraldine B. Zorbaugh, general counsel.
Omar Elder, asst. secretary & asst. general counsel.
James A. Stablle, director of business aflairs.

TV Programming and Services
John H. Mltchell, vice president in charge of TV network
Robert M. Weitman, v.p. in charge of TV programming & talent
Willtam Balaban. closed-circuit program manager
Ruth K. Blainey, operations manager
Richard Depew, manager of program operations
Arthur Dorfner, administrative manager
Robert Lewine, director of TV program dept.
Joan MacDonald. talent casting manager
James McNaughton, executive art director
Charles Mortimer, manager of program production
Bernard Paulson, plant superintendent
Harold Sobolov, studio supervisor
Robert L. Stone, director of TV services dept.

News, Special Events, Sports & Public Affairs
Johf}m Daly, v.p. in charge of news, special events, sports & public
affairs
Thomas Velotta. v.p. & administrative officer—News,
events, sports & public aflairs
Don Coe. director of special events and operations
Francis Littlejohn, director of news and public aflairs
William Whitehouse, director of sports

Advertising, Promotion & Publicity; Continuity Acceptance
Eugene Accas, director of advertising, promotion & publicity.
John H. Eckstein, asst. to director.

Ruth Crawford, librarian.

Ellen Heagerty, supervisor of audience information.
Grace Johnsen, director of continuity acceptance.
Ernest E. Stern, manager of publicity.

Station Relations

Ernest Lee Jahncke Jr., v.p.

Frank Atkinson, manager of co-operative program dept.
Alfred Beckman, station relations director for TV network.

special

1955 Fall-Winter Edition

Network Sales
Slocum Chapin, v.p. in charge of TV network sales.
Charles Abry, TV network national sales manager
Henry T. Hede, director of TV network sales service.
Mary Alice Connell, TV network station clearance manager.
Alice Stamatis, TV network order processing manager.

Research & Sales Development
Don Durgin, director of research & sales development.
Donald Coyle, director of research.
Dean Shaffner, director of sales development.

ABC Film Syndication
George T. Shupert, president.
Don L. Kearney, v.p., sales.
Lee Francis, mgr. of advertising & promotion
Joseph Green, traffic manager
John B, Burns. midwest manager.
William L. Clark, western manager.

Owned Television Stations

WABC-TV, New York: Theodore I. Oberfelder, v.p. in charge;
Lawrence L. Wynn. commercial manager, Ardien B. Rodner,
program manager

WBKB, Chicago: Sterling C. Quinlan, v.p. in charge; Harold
Wetterson, sales manager; Danlel Schuffman, program manager

KABC-TV, Los Angeles: Selig J. Seligman, manager; Elton H.
Rule, sales manager

KGO-TV, San Francisco: James H. Connolly, v.p. in charge,
David Sacks, sales manager;, Russ Baker, program manager

WX_YZ-T\',II)etroit: James G. Riddell. president; John F. Pival
vice president; Ralph Dawson, sales manager

Central Division (Chicago)
James W. Beach, director of TV network for Central Division

Elliot Henry, Jr., publicity, promotion & adv. director.
Matthew Vieracker, treasurer.

Western Division (Los Angeles)
Earl J. Hudson, vice president in charge.
Kenneth B. Cralg, national TV network program coordinator
Dorothy L. Brown, continuity acceptance editor.
Edwin W. Conklin, news editor.
Cameron G. Plerce, chief facilities engineer.
Florence T. Schiro, personnel director.
John C. Wagner, controller.
Stanton Kramer, director of TV promotion & publicity.

San Francisco
James H. Connolly, vice president in charge.
Vincent Francis, western div. TV network sales mgr.
Lorralne J. Duchene, continuity acceptance editor.
Edith Kirby, traffic manager. )
Victor Reed, mgr. of news & special events
Henry A. Saroyan, controller and purchasing agent
Harry Jacobs, chief engineer and maintenance mgr.
Washington
Robert H. Hinckley, v.p. in charge, Washington Office.
NETWORK RATES
(Rate Card No. 5—Revised to June 9, 1955)
{Consult Network for Discounts, Specifications, etc.)

Class A rates (6-11 p.m., Mon.-Sat.; 5-11 p.m. Sun.). Class B
rates (2-6 p.m., Sat.; 1-5 p.m., Sun.) are 759% of Class A rates.
Class C rates (all other times) are 509 of Class A rates. Class
B rates will apply in certain markets for Mon. thru Fri. 5-6
p.m.; a listilng of these markets will be given upon request.

GROSS STATION RATES
(Class A Rates)

Station Hour 30 Min. 15 Min.
t{KRBC-TV, Abilene, Tex. .$ 110.00 $ 66.00 $  44.00
KTEN-TV. Ada, Okla. ... .. 150.00 90.00 60.00
WAKR-TV, Akron, Ohio 150.00 90.00 60.00
*WALB-TV, Albany, Ga. ........ 175.00 105.00 70.00
WROW-TV, Albany, N.Y. ...... 35000 210.00 140.00
tKOAT-TV, Albuquerque, N.M... 180.00 108.00 T72.00
WFBG-TV, Altoona, Pa. ..... 600.00 360.00 240.00
iKFDA-TV, Amarillo, Tex....... 250.00 150.00 100.00
WLOS-TV, Asheville, NC....... 300.00 180.00 120.00
WLW-A, Atlanta, Ga. v 850.00 510.00 340.00
WJBF-TV, Augusta. Ga. . 250.00 150.00 100.00
KMMT, Austin, Minn 200.00 120.00 80.00
t{KTBC-TV, Austin, Tex. .. 350.00 210.00 140.00
KBAK-TV, Bakersfield, Cal. .. 150.00 90.00 60.0C
WAAM, Baltimore. Md. ........ 1300.00 780.00 520.00
iWABI-TV. Bangor, Me. ...... 300.00 180.00 120.00
fWAFB-TV, Baton Rouge, La... 250.00 150.00 100.00
WBRZ-TV, Baton Rouge, La... 300.00 180.00 120.00
iKBMT, Beaumont, Tex......... 200.00 120.00 80.00
+KFDM-TV, Beaumont, Tex..... 300.00 180.00 120.00
*KOOK-TV, Billings, Mont. .... 150.00 90.00 60.00
WNBF-TV, Binghamton, N.Y... 600.00 360.00 240.00
WABT, Birmingham, Ala....... 800.00 480.00 320.00
WBLN-TV, Bloomington, Ill Bonus to network

*KIDO-TV, Boise, Idaho ....... 175.00 105.00 70.00
WNAC-TV, Boston, Mass ...... 2400.00 1440.00 960.00
WICC-TV, Brldgeport, Conn... 200.00 120.00 80.00
WBUF-TV, Buffalo, N.Y.... 350.00 210.00 140.00

(Continued on next page)



ABC STATION RATES—(Continued) Station Hour 30 Min. 15 Min.

Station Hour 30 Min, 15 Min. WKZO-TV, Kalamazoo, Mich. .. 1000.00 600.00 400.00
WGR-TV, Buffalo, N.Y. ........ 1100. _ Y KCMO-TV, Kansas City, Mo. .. 1200.00 72060 480.00
fWMVT, Bunlington- 110000 660.00 44000 KHOL-TV, Kearney, Neb. ..... 200.00 120.00 80.00
Montpelier, Vt. .............. 250.00 150.00 100.00 WKNY-TV, Kingston, N.Y. 65.00 39.00 26.00
*KXLF-TV, Buttc, Mont. ...... 100.00 60.00 40.00 WATE, Knoxville, Tenn. ...... 400.00 240.00 160.00
WWTV, Cadillac, Mich. ........ 250.00 150.00 100.00 fWKBT, La Crosse, Wis. .. .. 180.00 108.00 72.00
KCRG-TV, Cedar Rapids, Iowa 350.00 210.00 140.00 TKPLC-TV, Lake Charles, La 160.00 96.00 64.00
WCSC-TV. Charleston. S.C. .... 300.00 180.00 120.00 WJIM-TV, Lansing, Mich. .... 775.00 465.00 310.00
WBTYV, Charlotte, N.C. ... 1000.00 600.00 400.00 WTOM-TV, Lansing, Mich. . 200.00 120.00 80.00
tWDEF-TV, Chattanocoga, Tenn. 400.00 240.00 160.00 KLAS-TV, Las Vegas, Nev. 75.00 45.00 30.00
fKFBC-TV, Cheyenne, Wyo... 150.00 90.00 60.00 TWLEX-TV, Lexington. Ky. 150.00 90.00 60.00
WBKB, Chicago, INl. .......... 2500.00 1500.00 1000.00 fWIMA-TV, Lima, Ohio ..... 150.00 90.00 60.00
KHSL-TV, Chico, Cal. ........ 200.00 120.00 80.00 KOLN-TV, Lincoln, Neb. ..... 300.00 180.00 120.00
WCPO-TV, Cincinnati, Ohio... 1200.00 720.00 480.00 fKATV, Little Rock, Ark. ..... 300.00 180.00 120.00
WEWS, Cleveland, Ohio ..... 2000.00 1200.00 800.00 KABC-TV, Los Angeles, Cal. .. 2000.00 1200.00 800:00
KKTV. Colorado Springs, Colo. 150.00 90.00 60.00 WAVE-TV, Louisville, Ky. .... 1025.00 S1500 410.00
tKOMU-TV, Columbia, Mo...... 200.00 120.00 80.00 TKCBD-TV, Lubbock, Tex. ..... 300.00 180.00 120.00
WCOS-TV, Columbia, S.C...... 200.00 120.00 80.00 WLVA-TV, Lynchburg, Va, 300.00 180.00 120.00
WDAK-TV, Columbus, Ga. 200.00 120.00 80.00 WMAZ-TV, Macon, Ga. ....... 300.00 180.00 120:00
WRBL-TV, Columbus, Ga....... 300.00 180.00 120.00 WMTV, Madison, Wis. ........ 200.00 120.00 80.00
WTVN-TV, Columbus, Ohio .. 900.00 540.00 360.00 WMUR-TV, Manchester, N.-H. .. 200.00 120.00 80.00
§WFAA-TV, Dallas, Tex. ........ 1150.00 690.00 460.00 TEKBES-TV. Medford, Ore. ...... 150.00 90.00 50:00
WDAN-TV, Danville, Ti....... Bonus to network WMCT, Memphis, Tenn. ...... 900.00 520100 360.00
WLW-D, Davton. Ohlo . 925.00 e aTon 70100 fWTOK-TV, Meridian, Miss. .... 200.00 120.00 80.00
WTVP, Decatur, Il ........... 250.00 150.00 100.00 WITV, Miaml, Fla. .......... 350.00 210.00 140.00
KBTV, Denver, Colo. .......... 500.00 300.00 200.00 Vg, Miami, Fla. ........... 850.00 510.00 24040
WOI-TV, Des Molnes, Iowa .... 55000 330.00 220.00 kR4 Milwaukee, Wis. ... 1050100 630.00 420:00
WXYZ-TV, Detroit, Mich. .... 2000.00 1200.00 800.00 Eonr Y, Minseandlis St
fKDAL-TV, Duluth, Minn. ...... 325.00 195.00 130.00 Paul, Minn. ............. ... 950.00 570.00 380.00
WTVD, Durham. N.C. .... . 400.00 240.00 160.00 TKCJB-TV, Minot, N.D. 150.00 90.00 60.00
WGLV. Enston Pa. L (190i00 50100 o TWALA-TV, Mobile, Ala. ....... 400.00 240.00 160.00
WEAU-TV, Eau Claire, Wis..... 150,00 90.00 60.00 KNOE-TV, Monroe, La. ........ 250.00 150.00 100.00
+KROD-TV, El Paso, Tex. ...... 300.00 180.00 120.00 1WCOV-TV, Montgomery, Ala. .. 200.00 120.00 80.00
KGEO-TV, Enid, Okla. ... 150.00 90.00 60.00 TWSFA-TV, Montgomery, Ala. .. 350.00 210.00 140.00
WICU, Erie, Pa el 360100 30100 WMTW, Mt. Washington, N.H. 300.00 180.00 12000
TKVAL-TV, Eugene, Ore. ...... 17500 105.00 70.00 TWLBC'TV Muricle SInd S 200.00 120100 80.00
KIPM-TV' Bureka cal. .. H0700 000 K i00 WSIX-TV, Nashviile, Tenn. .. 550.00 330.00 220.00
+WFIE-TV. Evapsville Ind. . 20000 120.00 8000 | WNHC-TV New Haven, Conn. 1100.00 660.00 440.00
{WDAY-TV, Fargo, ND. - 300:00 120100 dehiso WDSU-TV, New Orleans, La. .. 900.00 540.00 360.00
WBTW. Fiorence. S.C. ... .. .. 25000 150.00 100.00 WIMR-TV, New Orlenns La. .. 250.00 15000 100,00
*WINK-TV. Ft. Myers. Fla ol e ory WABC-TV, New York, N.Y. .. 4500.00 2700.00 1800.00
KFSA-TV. Ft. Smith, Ark. .. . 120.00 72.00 48.00 ATV, Jorfole V. fu.... 875.00 5250 250,00
WINT, Ft. Wayne, Ind. ....... 300.00 180.00 120.00 TWOAY-TV. Ok Hill, WVa . 200.00 128ite e
SWBAP-TV, Ft. Worth, Tex. .. . 1150.00 690.00 460.00 KTVQ, Okishoma City. Okla. .. 200.00 12000 8000
KJEO-TV. Presng. Gal. . 00Dy P e WKY-TV, Oklahoma City, Okla. 850.00 510.00 340.00
WOOD-TV, Grand Rapids, Mich. 90000 540,00 360.00 A T?,m“g*‘l Adc. | 7 200700 pE000 320.00
*KFBB-TV. Great Falls, Mont,. 150.00 90.00 60.00 e rlando, Fla. 275.00 165.00 110.00
WFRV-TV. Green Bay, Wis. .. 300.00 180.00 12000 WIDM-TV, Panama City, Fla. 150.00 20100 Go00
WFMY-TV. Greensboro. N.C. .. 750.00 350.00 300.00 R e Ratenstiung: JWaVes iy Bofs olistwor
fWNCT, Greenville. N.C. © 200,00 120,00 80.00 g Ao s
WGVL TV, Greenville, S.C. .... 20000 120.00 80.00 Moblle, Ala. .... oo 25000 150.00 100.00
*KGBT-TV. Harlingen' Tex. S 00i00 150100 0100 WTVH-TV, Peoria, 0l .. 300.00 180.00 120.00
*WSIL-TV. Harrisburg, Il ... Botius tofetwork WFIL-TV, Philadelphia, Pa. .. 2200.00 1320.00 880.00
WTPA, Harrisburg, Pa. ........ 250.00 150.00 100.00 KTVK. Phoenix, Ariz. . - 350.00 210.00 140.00
WSVA-TV. Harrisonburg, Va. .. 200.00 120.00 80.00 fKOAM-TV, Pittsburg, Kan. ... 250.00 150.00 100.00
WGTH-TV, Hartford, Conn. 350.00 210.00 140.00 WENS. Pittsburgh, Pa. . 500.00 300.00 200.00
KTRK-TV, Houston, Tex. .. 800.00 480.00 320.00 WMGT, Plttsfleld, Mass. ...... 250.00 150.00 100.00
WHTN-TV, Huntington, W.Va. 450.00 270.00 180.00 WGAN-TV, Portland, Me....... 300.00 180.00 120.00
*KID-TV, Idaho Falls, Idaho .. 150.00 90.00 60.00 KLOR, Portland, Ore. ........ 600.00 360.00 240.00
WFBM-TV, Indianapolis, Ind. 1200.00 720.00 480.00 WJAR-TV, Providence, RI. ... 1150.00 690.00 460.00
WISH-TV, Indianapolis, Ind. .. 1200.00 720.00 480.00 WNET, Providence, R.I ....... 200.00 120.00 80.00
WJITV, Jackson, Miss. ........ 300.00 180.00 120.00 tWGEM-TV, Quincy, Il . 260.00 156.00 104.00
WJHP-TV, Jacksonville, Fla. .. 200.00 120.00 80.00 WNAO-TV, Ralelgh, N.C. ..... 200.00 120.00 80.00
WMBR-TV, Jacksonville, Fla. .. 700.00 420.00 280.00 WEEU-TV, Reading, Pa. ...... 150.00 90.00 60.00
WJHL-TV, Johnson City, Tenn. 250.00 150.00 100.00 TKZTV, Reno, Nev. 150.00 90.00 60.00

live quality on your film shows
\ with GPL High Definition Projectors

Sharper pictures, monochrome or
color; finer sound; 4000 foot film
magazine; 2 hours of projection.

Ask for details.

General Precision Laboratory Incorporated

Pleasantville, New York

A subsidiary of General Precision Equipment Corporation

38 TV Factbook No. 21



ABC STATION RATES—(Continued) Statlon Hour 30 Min. 15 Min.

Statlon Hour 30 Min. 15 Min. Yw'l’]\::ng-&‘I‘V, Wilmington, N.C. .. 200.00 120.00 80.00
WTVR, Richmond, Va. ........ 950.00 | 1 B-TV. W1 ston-Sciem. ~.C.  150.00 90.00 60.00
WSLS-TV, Roanoke, Va. oo g12i99 i WWOR-TV, Worcester, Mass. .. 250.00 150.00 100.00
WHEC-TV_WVET-TV &I%ﬁ'ﬂ(,’ Yekima. Wash. . 200.00 120.00 80.00
Rochester, N.Y. ...... X 00.00 420.00 y SBA-TV, York, Pa. . 250.00 150.00 100.00
WREX-TV, Rockford, Ti. .. 40000 240,00 160:00 WKBN-TV, Youngstown. 7 a0100 270.00 180.00
WHBF-TV, Rock Island, Il .. 700.00 420.00 280.00 WHIZ-TV. Zanesville, Ohio .... 100.00 60.00 40.00
*KSWS-TV, Roswell, NM. . 100.00 60.00 40.00 )
&%CNC)ET’IY' sgcmmem,o, Cal. .. 400.00 240.00 160.00 t Limited Live Service. * Non-Interconnected.

-TV, Snginaw, Mich 225.00 135.00 90.00 § Combina € a X / o
KSD-TV, St. Louls, Mo. . 1500.00 900.00 600.00 Pegnsacola lst:‘a?:o ?:dt:refilsaox())d avallzl?x:)elewm REGOELES
KTVI, St. Louis, Mo. .......... 400.00 240.00 160.00 i
KEWK-TV. St. L('Juis Mo. 1500 00 900,00 600.00 Advertisers using any bonus station by film, prefilm or delayed
YKSBW-T\'I Saltnes éal 200-00 0. 0 8 'O telecast will pay a service charge of $15 net (non-commissionable)
WBOC-TV, Salisbury. Md Y t.lgrigtwork 0.00 per telecast, while station is furnished as a bonus station.
ggg‘g.TS‘;iltsLaki City‘, Utah .. 500.00 300.00 200.00 ABC-TV Affiliates Outside Continental U. S.

-TV, San Antonlo, Tex. ...600.00 360.00 240.00
WOAI-TV, San Antonio, Tex. .. 75000 450.00 300.00 CANADIAN SERVICE
KFMB-TV, San Diego, Cal. . 800.00 480.00 320.00 CKX-TV. Brandon, Man $170.00 $ 102.00 $ 68.00
KGO-TV, San Francisco, Cal. 1600.00 960.00 640.00 CHCT-TV, Calgary, Alta 250.00 150.00 100.00
KVEC-TV, San Luis Obispo, CFRN-TV, Edmonton, Alta. 260.00 156.00 104.00

Cal. ... A 85.00 51.00 34.00 CEHT, Halifax. N.S , 220.00 132.00 88.00
KEYT, Senta Barbara, Cal 350.00 210,00 140.00 CHCH-TV. Hamilton, Ont. 400.00 240.00 160.00
WTOC-TV, Savannah, Ga. 200.00 120.00 80.00 CKWS-TV, Kingston, Ont 240.00 144.00 96.00
WARM-TV, Scranton, Pa. 225.00 135.00 90.00 CKCO-TV, Kitchener. Ont 350.00 210.00 140.00
KING-TV, Seattle, Wash 1000.00 600.00 400.00 CFPL-TV, London, Ont. 370.00 222.00 148.00
KSLA, Shreveport, La. . y 250.00 150.00 100.00 CKCW-TV, Moncton, N.B 220.00 132.00 88.00
tKVTV, Sioux City, Iowa 350.00 210.00 140.00 CBMT, Montreal, P.Q. - 600.00 360.00 240.00
KELO-TV, Sloux Falls, S.D. .. 32000 192.00 128.00 CBOT, Ottawa, Ont. : 320.00 192.00 128.00
WSJV-TV, South Bend-Elkhart, CHEX-TV, Peterboro, Ont 220.00 132.00 88.00

Ind. o el 250.00 Ysoloo 100.00 CFPA-TV, Port Arthur, Ont. .. 170.00 102.00 68.00
tKREM-TV, Spokane, Wash. 300.00 180.00 12000 OEOM:IV: Quebec, yB. Q. 280.00 168.00 112.00
tWICS-TV, Springfield. Il 150.00 90.00 60.00 CKCOK-TV, Regina, Sask 235.00 141.00 94.00
WWLP, Springfleld, Mass. 300.00 180.00 120.00 oo A T 200.00 120.00 80.00
{KYTV, Springfield. 'Mo. 540100 14400 56700 CHSJ-TV. Saint John. N.B 240.00 144.00 96.00
WHEN-TV, Syracuse, N.Y. 500100 10100 369'00 CFQC-TV, Saskatoon, Sask. .... 230.00 138.00 92.00
WSUN-TV, Tampa-St. Peters- ’ : CJIC-TV, Saulte Ste. Marle, Ont. 170.00 102.00 68.00

burg, Fla. T 300.00 180.00 20100 CKSO-TV, Sudbury. Ont 200.00 120.00 80.00
WTHI-TV, Terre Haute, Ind 300,00 240.00 160.00 CJCB-TV, Sydney, N.S. 230.00 138.00 92.00
tKCMC-TV, Texarkana, Tex. 200,00 120.00 80.00 CBLT, Toronto. Ont. .. 950.00 570.00 380.00
WSPD.TV. Toledo, Ohio £75.00 52500 =070 CBUT, Vancouver, B.C. 400.00 240.00 160.00
tKVOA-TV. Tucson, Ariz. 210.00 126.00 84.00 CBWT. Winnipeg, Man. 320.00 192.00 128.00
KTVX, Tulsa, Okla. ... ... .. 450.00 270.00 180.00 Canadian stations are not subject to ABC discounts or rebates.
WKTV, Utica. N.Y. 475.00 285.00 190.00 Special frequency and group discounts allowed by CBC will be
KWTX-TV, Waco, Tex. .... . 200.00 120.00 80.00 glven on request. Rate classification and percentage of the hour
WMAL-TV, Washington, D.C. .. 1100.00 660.00 440.00 are not the same as the ABC Television Network rates and per-
*&Vlégg-¥\6. ‘{Vvaterbury. Conn 200.00 120.00 80.00 centages.

- R atertown, N.Y d 1 ;| ¢
WSAU-TV, Wausa"u. Wis, .. igg gg gggg gggg ALASKA-HAWAII-PUERTO RICO SERVICE
WEAT-TV, West Palm Beach KENI-TV. Anchorage, Alaska. $100.00 60.00 40.00

Fla. ot 175.00 105.00 70.00 KFAR-TV, Falrbanks, Alaska : $60. $40.
WTRF-TV, Wheeling, W.Va. 450.00 270.00 180.00 KULA-TV, Honolulu T.H. 200.00 120.00 80.00
KAKE-TV, Wichita, Kan. 425.00 255.00 170.00 WAPA-TV. San Juan, P.R. 150.00 90.00 60.00
KFDX-TV, Wichita Falls, Tex... 300.00 180.00 120.00 (Honolulu subject to an additional charge for shipping and
WILK-TV, Wilkes-Barre, Pa. 225.00 135.00 90.00 handling.)

need expert lighting for

motion pictures tv shows
special events
conventions displays

Then call Jack Frost, one of the largest suppliers of tem-
porary lighting equipment in the U. S. and Canada. Jack
Frost has handled the lighting of gigantic movie sets, TV
productions, convention displays and countless association
shows from coast to coaost.

Complete Rental Equipment Service includes, instaliation
and removal of equipment at one low cost.

free estimates
Write for Free Catalog of Equipment

JACK A. FROST

Department TD

234 Piquette Ave., Detroit 2, Michigan
425 Burnamthorpe Road, Toronto 18, Ontario
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CBS TELEVISION DIVISION

A Division of Columbia Broadcasting System, Inc.
Executive Offices: 485 Madison Ave., New York 22, N. Y. Plaza
45

Production Center: 524 W, 57th St., New York 19, N. Y. Judson 6-
6000.

Studios: 15 Vanderbilt Ave., New York. Plaza 1-2345. (CBS-TV
also has these studios in New York: Studios 41, 42, 43 and 44
in the Grand Central Bldg.; Studio 50, 1697 Broadway; Studio
51, 109 West 39th St.; Studlo 52, 254 West 54th St.; Studlos 53,
54, 55 & 56 at 111 East 58th St.; Studio 57, 1280 Fifth Ave.;
Studio 58, 841 Ninth Ave.; Studlo 59, 256 West 47th St.; Studio
60, 1945 Broadway; Studio 61, 1456 First Ave.; Studio 62. 261
West 47th St.; Studio 71, 485 Madison Ave., Studio 72, Bway.
& 8l1st St.; in Los Angeles at Don Lee Studios and Television
City. and In Chicago at the Garrick Theatre & State Lake Bldg.;
in Milwaukee at 5445 N. 27th St.

Other Affiliations: Qolumbia Broadcasting System Inc. (William S.
Paley, chairman, Frank Stanton, president) owns and CBS Tele-
vision Division (J. L. Van Volkenburg, president) operates WCBS-
TV, New York; WBBM-TV, Chicago; KNXT, Los Angeles; WXIX,
Milwaukee, CBS Television Spot Sales, and CBS Television Film
Szles Inc. CBS Inc. also owns and CBS Radio Division operates
AM stations WCBS. New York; KCBS, San Francisco, KMOX, St.
Louis; KNX, Los Angeles; WBBM, Chicago; WEEI, Boston.

Board of Directors, CBS Inc.: Willlam S. Paley, Leon Levy, Samuel
Paley, J. A. W. Iglehart, Ralph F. Colin, Frank Stanton. Edward R.
Murrow, James B. Conkling, Arthur Hull Hayes, J. L. Van Volken-
burg, Robert A. Lovett, Charles F. Stromeyer, H. C. Bonfig.

Operating Subsidiaries and Divisions of Columbia Broadcasting
System Inc. include CBS-Columbia (H. C. Bonfig, president);
CBS Laboratories Division (Peter Goldmark, president); CBS
Radio Division (Arthur Hull Hayes, president); Columbia Records
tJames B. Conkling, president); CBS-Hytron (Charles F. Stro-
meyer, president); CBS International (Lewis Gordon, president).

CBS Television Afliliate Advisory Board: Paul Adanti, WHEN-TV,
Syracuse, N. Y.; Richard A. Borel, WBNS-TV, Columbus, O; Frank
E. Busby, WTVY, Dothan, Ala.; Rex Howell, KFXJ-TV, Grand
Junction, Colo.; C. Howard Lane (chalrman), KOIN-TV, Port-
land, Ore.; T. B. Lanford, WJTV, Jackson. Miss.; Glenn Marshall
Jr., WMBR-TV, Jacksonville, Fla.;. C. Bruce McConnell, WISH-
TV, Indianapolls, Ind.; Willlam B. Quarton, WMT-TV, Cedar
Rapids, Ia.; Clyde Rembert, KRLD-TV, Dallas, Tex.; James D.
Russell, KKTV, Colorado Springs, Colo.

OFFICERS

J. L. Van Volkenburg, president
Edward L. Saxe, v.p. & asst. to president
Willlam H. Hylan, v.p. in charge of network sales
Hubbell Robinson Jr., v.p. in charge of network progrants
Harry G. Ommerle, v.p. in charge of network programs, N.Y.
Alfred J. Scalpone, v.p. in charge, network programs, Hollywood
H. Leslie Atlass, v.p. in charge of Central Division
Frank B. Falknor, v.p. in charge of operations
Merle S. Jones, v.p. in charge of CBS-owned TV stations &

general services
W. Spencer Harrison, v.p. in charge of legal & business aflairs
Herbert V. Akerberg, v.p. in charge of station relations
Willlam B. Lodge, v.p. in charge of engineering
Leslie Harris, v.p. & gen. mgr.,, CBS Television Film Sales Inc.
William J. Flynn, comptroller

NETWORK SALES

William H. Hylan, v.p. in charge of network sales
Thomas H. Dawson, general manager of network sales
George E. Klayer, Eastern sales manager

Sam K. Maxwell Jr., Chicago sales manager.

Frank Samuels, Pacific Coast sales manager

Charles R. Sterritt, Detroit sales manager

James C. Shattuck, sales manager, color

Willlam J, Fagan, business manager

T. D. Connolly, program sales manager

Edward F. Lethen Jr., manager of network sales development
Robert F. Jamleson, sales service manager

Terrence McGuirk, sales manager, EMP

George A. Kolpin, contract manager

NETWORK PROGRAMS

Hubbell Robinson Jr., v.p. in charge of network programs
Harry G. Ommerle, v.p. in charge of network programs, N.Y.
Alfred J. Scalpone, v.p. in charge, network programs, Hollywood
Willlam Dozier, director of network programs, Hollywood
Lester Gottlieb, director of daytime programs.

Harry S. Ackerman, director of special projects

Marlo Lewis, executive producer

Richard Lewlne, executive producer

Gilbert A. Ralston, executive producer

Louis Stone, manager of program budget

Robert Dale Martin, casting director

John Hundley, manager, program service

Don Moore, manager of story dept.

E. Carlton Winckler, production manager

Charles Holden, production manager, Hollywood

Milo Frank, talent & casting director

OPERATIONS
Frank B. Falknor, v.p. in charge of operations
Henry Grossman, director of operations
R. G. Thompson, director of technical operations
H. C. Meler, manager of network operations
Walter R. Plerson, manager of production
Gilbert DeStefano, manager of lighting
Albert J. Raymond, manager of stage operations
Anthony Boschettl, manager of procurement
Paul wWittllg, manager of new eflects development
Orville Sather, manager of technical operations
C. H. Rylander, manager of special effects
H. Grant Thels, director of operations, Hollywood.
Herbert O. Phillips, manager of scenic art division
George Lehmann, manager of scenery construction
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STATION RELATIONS

Herbert V. Akerberg, v.p. in charge of station relations
Edward P. Shurick, national director of station relations
Robert Wood, asst. director of station relations

Bert Lown, western manager, Los Angeles

Ed Scovill, Midwest manager

David Willlams, field representative

ADVERTISING & SALES PROMOTION

Willlam Golden, creative director

John P. Cowden, operations director

Robert Strunsky, copy chief

Alex Kennedy, director of program promotion

George Bristol, director of presentations

Thomziis Means, director of CBS-owned TV stations promotion
service

Edward Side, production manager

PRESS INFORMATION
Charles J. Oppenheim. director of information services
Michael J. Foster, press relations manager
Hank Warner, manager of operations
Arthur Perles, asst. to the director
Ted Wick, director of publicity & exploitation, Hollywood
Dorothy Lefller, director of magazine division
James J. Kane, trade news editor
Robert Blake, special projects manager

RESEARCH
Oscar Katz, director
Leonard DeNooyer, manager of coverage
Rose Marie O’Rellly, manager of ratings
Tore Hallonquist, manager of program analysis
Jay Ellasberg, manager of general surveys

ENGINEERING
William B. Lodge, v.p. in charge of engineering
A. B. Chamberlain, chief engineer
H. A. Chinn, chief audio-video engineer
J. D. Parker, chief radio engineer

EDITING
Herbert A. Carlborg, director

BUSINESS AFFAIRS
W. Spencer Harrison, v.p. in charge of legyal & business aflairs
Merritt H. Coleman, director of business affairs
Philip Feldman, director of business affairs, Hollywood

ACCOUNTING
Willlam J. Flynn, comptroller
Norman C. Hadley, director, accounting operations

NETWORK SERVICES, HOLLYWOOD

Charles L. Glett, v.p. in charge of network services, Hollywood
Lester H. Bowman, director of physical operations, Hollywood
James Melick, dir. of production administration, Hollywood

CBS OWNED TELEVISION STATIONS

Craig Lawrence, director of station administration

WCES-TV, 485 Madison Ave., New York 22, N.Y.
Sam Cook Digges, general manager
Clarence Worden, asst. to the general manager
Frank Shakespeare Jr., general sales manager
Robert G. Patt, promotion manager
Hal Hough, program director
Dan Gallagher, asst. program director
Marion Lonsberry, operations manager
Willlam C. Lacey. manager of film dept.
Robert Fuller, publicity director
Haworth White, business manager

WBBM-TV, 410 N. Michigan Ave., Chicago 11, IlI.
H. Leslie Atlass, v.p. & general mgr., central division
C. W. Doebler, erecutive assistant
E. H. Shomo, asst. general mgr.
George J. Arkedis, sales manager
Eugene McClure, sales traffic manager
Tom Dawson, sales promotion manager
William Ryan, program manager
Les Weinrott, executive producer
Luther A. Pierce, director of engineering
Howard Mendelsohn, publicity dircetor

KNXT, 1313 North Vine St., Los Angeles 28, Cal.
James T. Aubrey Jr., general manager
Robert D Wood, general sales manager
Donald M. Hine, program manager
Dean D. Linger, director of sales promotion-publicity
Larry Lazarus, business manager
Herbert W. Pangborn, manager of technical operations
Robert B. Hurlbut, manager of film department

WXIX, 5445 North 27th St., Milwaukee 9, Wis,
Edmund C. Bunker, general manager
Theodore F. Shaker, general sales manager
By Colvig, promotion-publicity director
Leon Drew, program manager
Arthur F. Schoenfuss, director of operations
J. Lathrop Viemelster, business manager
Jack J. Reeves, erecutive producer
Jerry Dunphy, news director
Robert Heuberger, chie/ engineer

CBS TELEVISION FILM SALES INC.

Leslie Harris, v.p. & general manager

Wilbur S. Edwards, general sales manager

Fred Mahlstedt, director of operations

Eugene Moss, director of research

Walter Scanlon, director of merchandising & promotion
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CBS TELEVISION SPOT SALES

Clark B. George, general sales manager

Ben Margolis, business manager

Jack Mohler, director sales development

Al DiGlovannli, director of research

Donald Foley, director sales promotion

Edward A. Larkin, eastern sales manager

John A. Schnelder, midwestern sales manager

J. Richardson Loughrin, Los Angeles sales manager
MacLean Chandler, San Francisco sales manager
Tony Moe, Detroit sales manager

H. H. Holtshouser, Atlanta sales manager

CBS INC. DEPARTMENTS

NEWS AND PUBLIC AFFAIRS
Sig Mickelson, v.p. in charge of news & public aflairs
John F. Day, director of news
Irving Gitlin, director of public affairs
Elmer Lower, director of special projects
Howard Kany, manager of newsfilm
Jack Bush, manager of film production
George Crothers, associate director of public affairs for TV
Stuart Novins, associate director of public affairs for radio
James Burke, assignment editor for CBS news
David Zellmer, erxecutive producer of TV news
Robert Skedgell, executive producer of radio news
Helen Sioussat, director of talks
Theodore F. Koop, director of news & public affairs, Washington
John Derr, director of sports
CONSTRUCTION & BUILDING OPERATIONS
Louis R. LaPorte, gen. mgr., construction & building operations
H. W. Van Wagenen, manager, construction operations
James Swenson, manager, building operations
Jack Page, manager, office administration & building services
for construction & bdbuilding operations

GENERAL PURCIIASING

John E. Forsander, director of purchases
Edward Drewes, purchasing agent
OFFICE SERVICES
A. H. Bryant, manager
Maud Stubner, supervisor, program typing
Emily Schiener, supervisor, program transeripts
Laurette Banks, supervisor, ticket bureau
Harry Kestenbaum, supervisor, general files & record center
Marle Dunn, supervisor, transportation
PERSONNEL RELATIONS
Robert Kalaidjian, director
Charles Burt, personnel administrator
Dr. Jack Nelson, director, medical office
John Anderson, personnel & labor research manager
Richard Stanley, employment manager
PHOTOGRAPHY
Walter I. Seigal, manager

REFERENCE
Willlam C. Ackerman, director
May Dowell, manager, general information
Agnes Law, librarian
Esther H. Dobbins, manager, program information division
Dorothy E. Boyle, manager, program statistics division

NETWORK RATES
(Rate Card 11 revised to July 1, 1955)
(Consult Network for Discounts, Specifications, etc.)

Class A (6 p.m. to 11 p.m. Monday through Saturday, 5 p.m. to

11 p.m. Sunday) gross rates are listed below. Class B (5 p.m. to
6 p.m. Monday through Friday, 2 p.m. to 6 p.m. Saturday,
1 p.m. to 5 p.m. Sunday) are 75% of gross rates. Class C (all
other times) are 50% of gross rates. All rates are based on
local time in each city. Rates for periods less than one hour
shall be the following percentages of applicable full hour rate:
80% for 45 minutes; 60% for 30 minutes; 50% for 20 minutes;
40% for 15 minutes; 33'2% for 10 minutes; 30% for 5 minutes.

BASIC REQUIRED GROUP (50 STATIONS)

Station Hour 30 Min. 15 Min.
WCBS-TV, New York, N. Y. ....§ 6250.00 $ 3750.00 $ 2500.00
WAGA-TV, Atlanta, Ga. ....... 950.00 570.00 380.00
WMAR-TV, Baltimore, Md. .... 1450.00 870.00 580.00
WBRC-TV, Birmingham, Ala. .. 750.00 450.00 300.00
WNAC-TV, Boston, Mass. ...... 2400.00 1440.00 960.00
WBEN-TV, Buffalo, N. Y. ...... 1125.00 675.00 450.00
WCHS-TV, Charleston, W. Va. .. 500.00 300.00 200.00
WBTV. Charlotte, N. C. ....... 1000.00 600.00 400.00
WBBM-TV, Chicago, Ill. ........ 3300.00 1980.00 1320.00
WKRC-TV, Cincinnati, O. ...... 1200.00 720.00 480.00
WEWS, Cleveland, O. .......... 2000.00 1200.00 800.00
WBNS-TV, Columbus, O. ..... 950.00 570.00 380.00
KRLD-TV, Dalias, Tex. ........ 1250.00 750.00 500.00
WHIO-TV. Dayton. O. ......... 975.00 585.00 390.00
tKLZ-TV. Denver, Colo. ......... 700.00 420.00 280.00
KRNT, Des Moines, Ia. ..... 550.00 330.00 220.00
WJIBK-TV, Detroit. Mich. . .. 2300.00 1380.00 920.00
WFMY-TV, Greensboro, N. C. .. 750.00 450.00 300.00
KGUL-TV, Houston-Galveston.. 700.00 420.00 280.00
WFBM-TV. Indlanapolis, Ind. .. 1200.00 720.00 480.00
WMBR-TV, Jacksonville, Fla. . 700.00 420.00 280.00
WEKZO-TV, Kalamazoo-Grand

RADIAS. & .4 & 00 8nabb e bdir g basbas . 1000.00 600.00 400.00
KMBC-TV, Kansas City, Mo. 1200.00 720.00 480.00
fKNXT, Los Angeles, Cal. ...... 3200.00 1920.00 1280.00
WHAS-TV, Loulsville, Ky. ...... 1000.00 600.00 400.00
WTVJ, Miami, Fla. ............. 850.00 510.00 340.00
WXIX, Milwaukee, Wis. e 700.00 420.00 280.00
WCCO-TV, Minneapolis, Minn. .. 1400.00 840.00 560.00

(Continued on page 44)

Television and Radio Station
APPRAISALS

Tax, estate and many other personal problems create the need for an
independent appraisal. Extensive experience and a national organi-

zation enable Blackburn-Hamilton Co. to make accurate, authoritative

appraisals in minimum time.

Appraisals .

BLACKBURN-HAMILTON COMPANY

RADIO-TV-NEWSPAPER BROKERS

WASHINGTON, D. C.
James W. Blackburn
Clifford Marshall

Washington Bldg.
Sterling 3-4341-2

Negotiations .

CHICAGO

Ray V. Hamilton
Phil Jackson

Tribune Tower
Delaware 7-2755-6

Financing

William T. Stubblefield
SAN FRANCISCO

111 Sutter St.
Exbrook 2-5671-2
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Each year America’s rooftops yield a new
harvest—a vast aluminum garden spreading

increasingly over the face of the nation.

The past season produced a bumper crop
on all counts: 3% million new television
antennas, bringing the total number of

television homes to 34,567,000.

The average television family spent more

”a” ves t time watching its screen than ever before
—5 hours and 20 minutes a day.
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Day and night during the season just past
CBS Television broadcast the majority of
the most popular programs and extended
its popularity by enlarging the network to

209 stations—a 75% increase in a year.

Over the past twelve months advertisers
invested $165,268,000 on CBS Television—

20% more than on the next ranking network.

Today CBS Television delivers more homes

for less money than any other network, and

compared with its closest competitor offers

an even better buy than it did a year ago.

By demonstrating television’s ability to

move our steadily increasing national product

into the American home with the greater

efficiency and economy, CBS Television has

become the largest single advertising medium

the world has ever known.

THE GBS TELEVISION NETWORK

Fall-Winter 1955 Edition
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CBS BASIC REQUIRED GROUP—(Continued)

Station Hour

WSIX-TV, Nashville, Tenn. 550.00
WTAR-TV, Norfolk, Va. ........ 875.00
KWTV, Oklahoma City, Okla, .. 750.00
KMTV, Omaha, Neb. ........... 800.00
WCAU-TV, Philadelpha, Pa. 3100.00
tKOIN-TV, Portland, Ore. ....... 800.00
WPRO, Providence, R. I. ...... 1000.00

WHEC-TV, WVET-TV, Rochester 700.00
WHBF-TV, Rock Island, Ill. .... 700.00
KWK-TV, St. Louls, Mo. ...... 1500.00
KBET-TV, Sacramento, Cal 550.00
+KSL-TV, Salt Lake City, Utah .. 550.00
KENS-TV, San Antonio, Tex. .. 600.00
+KFMB-TV, San Diego, Cal. ..... 800.00
+KPIX, San Francisco, Cal. ...... 2000.00
+KTNT-TV, Seattle-Tacoma ..... 900.00
WHEN-TV, Syracuse, N. Y. ..... 900.00
WTVT, Tampa, Fla. ............ 400.00
WSPD-TV, Toledo, O. .......... 875.00
KOTV, Tulsa, Okla. ....... 750.00
WTOP-TV, Washington. D. C 1500.00
KTVH, Wichita-Hutchinson,

KA w s 75 o o Fat 2009 d w et b 425.00
Group totals ............. ... .00, $61,375.00

30 Min.
330.00
525.00
450.00
480.00

1860.00
480.00
600.00
420.00
420.00
900.00
330.00
330.00
360.00
480.00

1200.00
540.00
540.00
240.00
525.00
450.00
900.00

255.00
$36,825.00

BASIC OPTIONAL GROUP
(44 Stations Available Individually with Required Group

Interconnected:)

WRDW-TV, Augusta, Ga. ...... $ 250.00
KTBC-TV, Austin, Tex. ........ 350.00
WAFB-TV Baton Rouge, La. 250.00
KFDM-TV, Beaumont, Tex. 300.00
WNBF-TV, Binghamton, N. Y. ..  600.00
WMVT, Burlington, Vt. ........ 250.00
WMT-TV, Cedar Rapids, Ia. .... 500.00
WCIA, Champaign, IIl. ........ 600.00
WCSC-TV, Charleston, S. C. 300.00
WNOK-TV, Columbia, S. C. .... 200.00
WDSM-TV, Duluth-Superior 300.00
tKROD-TV, El Paso, Tex. ...... 300.00
WSEE-TV, Erie, Pa. ............ 200.00
WINT, Fort Wayne, Ind. . ....... 300.00
WBAY-TV, Green Bay, Wis 400.00
WNCT, Greenville, N. C. ...... 250.00
WHP- ’I’V Harrisburg, Pa. 325.00

WKNB- TV Hartford-New Brltaln

CONN. e vy e 85 Ty o TS 400.00
WJTV, Jackson, Miss. .... 300.00
WJIM-TV, Lansing, Mich. 775.00
WLVA-TV, Lynchburg-Roanoke,

VA MR350 it SRR 60 ERNTTYP < 300.00
WHBQ-TV, Memphls Tenn. .... 900.00
WCOV-TV, Montgomery, Ala. .. 200.00
WNHC-TV, New Haven, Conn. .. 1100.00
WDSU-TV. New Orleans, La. 900.00
WDBO-TV, Orlando, Fla. ...... 275.00
KPHO-TV, Phoenix, Ariz. ....... 500.00
KDKA-TV, Pittsburgh, Pa. 2100.00
WGAN-TV, Portland, Me. . 300.00
WHUM-TV, Reading, Pa. .. 300.00
WREX-TV, Rockford, Il 400.00
WRGB, Schenectady, N. Y. 1200.00
WGBI-TV, Scranton, Pa. 250.00
KSLA, Shreveport, La. ........ 250.00
KVTV, Sioux City, Iowa 350.00
KXLY-TV, Spokane, Wash 350.00
WHYN-TV, Springfield-Holyoke,

MASSh 48 05 AT e AT 250.00
KTTS-TV, Springfield, Mo. .... 200.00
WSTV- TV Steubenvllle-Wheel-

ITE) L B Aol g 178 cxs e srons wns por Tohens 400.00
WTHI-TV, Terre Haute, Ind. 400.00
WIBW-TV, Topeka, Kan. ...... 250.00
WKBN-TV. Youngstown, O. N 450.00
Group totals ... ... . .. ... ... ... $18,775.00

BASIC GROUP TOTALS (92
Basic Required Group ......... ... $61,375.00
Basic Optlonal Group .. ....... .. $18,775.00
Total for 92 Stations ............ $80,150.00

$ 150.00
210.00
150.00
180.00
360.00
150.00
300.00
360.00
180.00
120.00
180.00
180.00
120.00
180.00
240.00
150.00
195.00

240.00
180.00
465.00

180.00
540.00
120.00
660.00
540.00
165.00
300.00
1260.00
180.00
180.00
240.00
720.00
150.00
150.00
210.00
210.00

150.00
120.00

240.00
240.00
150.00
270.00

$11,265.00

Stations)
$36,825.00
$11,265.00
$48,090.00

15 Min,
220.00
350.00
300.00
320.00

1240.00
320.00
400.00
280.00
280.00
600.00
220.00
220.00
240.00
320.00
800.00
360.00
360.00
160.00
350.00
300.00
600.00

170.00
$24,550.00

$ 100.00
140.00
100.00
120.00
240.00
100.00
200.00
240.00
120.00

80.00
120.00
120.00

80.00
120.00
160.00
100.00
130.00

160.00
120.00
310.00

120.00

120.00
160.00
480.00
100.00
100.00
140.00
140.00

100.00
80.00

160.00
160.00
100.00
180.00

$7,510,00

$24,550.00
$7.510.00
$32,060.00

1These stations subject to transcontinental cable charges.
ttEffective April 22, 1955, WOKY-TV becomes Basic Optional

Affiliate.

SUPPLEMENTARY GROUP
70 Stations (Available Individually with Required Group—

Interconnected)

¢*WTRI, Albany, N. Y. 350.00

KGGM-TV, Albuquerque, N. M. 250.00
KFDA-TV, Amarillo, Tex. 250.00
WAIM-TV, Anderson, S. C. 150.00
t{KERO-TV, Bakersfield, Cal. 300.00
WABI-TV, Bangor, Me. .......... 300.00
WWTV, Cadillac, Mich. ....... 250.00
KFVS-TV, Cape Girardeau, Mo. 150.00
WDEF-TV, Chattanooga, Tenn... 400.00
tKFBC-TV, Cheyenne, Wyo. 150.00
1KHSL-TV, Chico, Cal. ........ 225.00
tKKTV, Colorado Springs. Colo. 150.00
KOMU-TV, Columbia, Mo. ... 200.00
WRBL-TV, Columbus, Ga. 300.00
WDAY-TV, Fargo, N. D. ........ 300.00
WBTW, Florence, S. C. ......... 250.00

44

$ 210.00
150.00
150.00

90.00
180.00
180.00
150.00

90.00
240.00

90.00
135.00

90.00
120.00
180.00
180.00
150.00

$ 140.00
100.00

Station
WJHL-TV, Johnson City, Tenn.
WJAC-TV, Johnstown, Pa.
KSWM-TV, Joplin, Mo. ........
KHOL-TV, Kearney, Neb.
WTSK-TV, Knoxville, Tenn.
WKBT, La Crosse, Wis.
WGAL-TV, Lancaster, Pa.
WLOK-TV, Lima, O. ...........
KOLN-TV, Lincoln, Neb.
KATYV, Little Rock-Pine Bluff,
ATKY 60-60000eme- - crighbbmsireses b
KDUB-TV, Lubbock, Tex.
WMAZ-TV, Macon, Ga. ........
WKOW-TV, Madison, Wis,
KGLO-TV, Mason City, Ia.
t{KBES-TV, Medford, Ore. ......
WTOK-TV, Meridian, Miss,
KNOE-TV, Monroe, La. ........
tKMBY-TV & KSBW-TV, Mon-
terey-Salinas, Cal. ...........
WMTW, Mt. Washington, N. H.
WLBC-TV, Muncie, Ind.
WTVH-TV, Peoria, Il
***WNET, Providence, R. I.

KHQA-TV, Quincy-Hannibal, ) Ill

WNAO-TV, Raleigh, N. C.
tKZTV, Reno, Nev. ..............
WKNX-TV, Saginaw, Mich.
KFEQ-TV, St. Joseph, Mo.
KTXL-TV, San Angelo, Tex.
tKEY-T, Santa Barbara, Cal....
WTOC-TV, Savannah, Ga. .....
WSBT-TV, South Bend, Ind. ...

KCMC-TV, Texarkana, Ark.-Tex.

tKOPO-TV, Tucson, Ariz.
WKTV, Utica, N. Y. ....... ... ..
KXJB-TV, Valley City, N. D. .
WCNY TV Watertown- Carthage

WSAU TV, Wausau, Wis. ......
KWFT-TV, Wichita Falls,
tKIMA-TV, Yakima, Wash. .

Non-Interconnected

WISE-TV, Asheville, N. C.

KOOK-TV, Billings, Mont. .....
KFYR-TV, Bismarck, N. D......
KBOI, Boise, Ida. ..............
KIEM-TV, Eureka, Cal. ..
KFBB-TV, Great Falls, Mont
KGBT- TV Harlingen, Tex. ..
WSVA-TV, Harrisonburg, Va.
WEHT, Henderson, Ky.
KID-TV, Idaho Falls, Ida.
KCJB-TV, Minot, N. D.

Hour
250.00
825.00
200.00
200.00
250.00
180.00
900.00
150.00
300.00

300.00
250.00
300.00
200.00
200.00
150.00
200.00
250.00

200.00
300.00
200.00
300.00
200.00
250.00
200.00
150.00
225.00
350.00
200.00
350.00
200.00
350.00
200.00
200.00
475.00
200.00

150.00
150.00
250.00
200.00

150.00
150.00
150.00
150.00
150.00
150.00
200.00
200.00
250.00
150.00
150.00

30 Min.
150.00
495.00
120.00
120.00
150.00
108.00
540.00

90.00
180.00

180.00
150.00
180.00
120.00
120.00

90.00
120.00
150.00

120.00
180.00
120.00
180.00
120.00
150.00
120.00

90.00
135.00
210.00
120.00
210.00
120.00
210.00

15 Min.
100.00
330.00

80.00
80.00
100.00
72.00
360.00
60.00
120.00

120.00
100.00
120.00
80.00
80.00
60.00
80.00
100.00

80.00
120.00
80.00
120.00
80.00
100.00
80.00
60.00
90.00
140.00
80.00
140.00
80.00
140.00
80.00
80.00
190.00
80.00

**(WTRI) Limited alternate affiliate for Schenectady, N. Y.
***(WNET) Limited alternate affiliate for Providence, R. I.

+CABLE CHARGES (Gross):

Transcontinental (Westbound)
Transcontinental (Eastbound)

..$ 1200.00

2400.00

$ 600.00
1200.00

$ 300.00
600.00

Cable charges for individual or combined interconnection of
Denver and Salt Lake City available upon request.

ALASKA-CUBA-HAWAII-MEXICO-PUERTO RICO GROUP
(6 Stations Available Individually with Required Group)
(These stations subject to fllm shipping charges)

KTVA, Anchorage, Alaska
KTVF, Fairbanks, Alaska
CMA-TV, Havana, Cuba ........
KGMB-TV, Honolulu, Hawaii

XHTV, Mexico City, Mexico ....
WKAQ-TV, San Juan, P. R.

EXTENDED MARKET PLAN GROUP

KVOS-TV, Bellingham, Wash.
WMSL-TV, Decatur, Ala.
WTVY, Dothan, Aia. ...
WINK-TV, Ft. Myers Fla. i
KFXJ-TV, Grand Junction, Colo
WDXI-TV, Jackson, Tenn.
WKNY-TV, Kingston, N.Y
WFAM-TV, Lafayette, Ind
KLFY-TV, Lafayette, La. ........
KTAG-TV, Lake Charles, La.
KLAS-TV, Las Vegas, Nev.
KGVO-TV, Missoula, Mont.
WJDM-TV, Panama City, Fla.
WBOC-TV, Salisbury, Md.
KVEC-TV, San Luis Oblsno ‘Cal.
KLIX-TV, Twin Falls. Idaho
‘KBST-TV. Big Spring., Tex. .
*WCBI-TV, Columbus, Miss.
*WFLB-TV, Fayetteville, N.C.
*KTVO, Ottumwa, Ia. ...
*KOTA-TV, Rapid Slty, S.D.
Group totals ... ..

* Not on air

$ 150.00 $  90.00
150.00 90.00
300.00 180.00
300.00 180.00
350.00 210.00
150.00 90.00
70.00 42.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00
100.00 60.00
65.00 39.00
70.00 42.00
75.00 45.00
60.00 36.00
75.00 45.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00
50.00 30.00

- 85.00 51.00
50.00 30.00
..$1250.00 $750.00

$  60.00
60.00
120.00
120.00
140.00
60.00

28.00
20.00
20.00
20.00
20.00
40.00
26.00
28.00
30.00
24.00
30.00
20.00
20.00
20.00
20.00
20.00
20.00
20.00
20.00
34.00
20.00
$500.00

Discounts—Applicable to stations in the Extended Market Group

Less than 5 stations, no discount; 5-9, 5%,

10%; 20 or more, 15%.

10-14, 7%%%:

15-19,

TV Fuacthook No. 21



CBS CANADIAN GROUP

(16 Stations Available Individually with Required Group)
(Excluded from station-hour and annual discounts and computa-

tion of same,

Special frequency and group discounts dllowed

by Canadian Broadcasting Corporation available on request.
Interconnected stations subject to cable charges, payable direct

to CBC. Class C rates are 60% of gross rates.)

Station Hour 30 Min. 15 Min.
CKX-TV, Brandon, Ont. $ 170.00 $ 102.00 $ 68.00
CHCT-TV, Calgary, Alta 250.00 150.00 100.00
CFRN-TV, Edmonton, Alta. 260.00 156.00 104.00
CBHT-TV, Halifax, N. S. ....... 220.00 132.00 88.00
CKCO-TV, Kitchener. Ont. 350.00 210.00 140.00
CFPL-TV, London, Ont. 370.00 222.00 148.00
CKCW-TV, Moncton, N. B, . 220.00 132.00 88.00
CBMT. Montreal, Que. . 600.00 360.00 240.00
CBOT, Ottawa, Ont. .. 320.00 192.00 128.00
CHEX-TV, Peterborough, Ont. 220.00 132.00 88.00
CFPA-TV, Port Arthur, Ont. 170.00 102.00 68.00
CFCM-TV, Quebec, Que. ... 280.00 168.00 112.00
CKCK-TV, Regina, Sask. . 235.00 141.00 94.00
CJBR-TV, Rimouski, Qua. /00.00 120.00 80.00
CHSJ-TV, St. John, N. B. 240.00 144.00 96.00
CFQC-TV, Saskatoon, Sask. 230.00 138.00 92.00
CJIC-TV, Sault St. Marie, Ont. 170.00 102.00 68.00
CKSO-TV, Sudbury. Ont. ...... 200.00 120.00 80.00
CJCB-TV, Sydney, N. S. ... . 230.00 138.00 92.00
OBLT, Toronto, Ont. .... o 950.00 570.00 380.00
CBUT, Vancouver, B. C. ..... .. 400.00 240.00 160.00
CBWT, Winnipeg, Man. ........ 320.00 192.00 128.00

THE ALLEN B. DuMONT LABORATORIES, INC.
Broadcasting Division

Business Offices: 515 Madison Ave.,, New York 22, N. Y. Murray

H1ill 8-2600.

Studios: Tele-Centre, 205 East 67th St., New York 22, N.Y. Lehigh
5-1000. Adelphi Playhouse, Ambassador Theatre.

Affiliations: Owned by Allen B. Du Mont Laboratories Inc., TV
and electronics manufacturer; owns and operates TV stations

WABD, New York and WTTG, Washington.
BROADCASTING DIVISION EXECUTIVES

Ted Bergmann, director,

Ted Cott, gen. manager, owned-d:-operated stations.

John H. Bachem, gen. mgr., Electronicam,

Gerald Lyons, director of publicity & public relations.

Joseph W. Hess, controller.

Morris A. Mayers, general manager of closed circuit operations.
Paul G. O'Friel, director of personnel and labor relations.
Richard L. Gelsmar, adm. asst. to the director.

DuMONT TELEVISION NETWORK-ELECTRONICAM

Ted Bergmann, managing director.

John H. Bachem, general manager.

Gerald Lyons, director of public relations and publicity.
Willlam Koblenzer, manager of network sales.

A. L. Hollander Jr., director of operations.

James M. Dolan, director of sports.

Werner Michel, executive producer.

Robert L. Coe, director of station relations.

Roy Sharp, manager, network traffic dept.

Shirley Stone Godley, mgr. promotion, adv. & merchandising.
Morris A. Mayers, gen. mgr., closed circuit operations.

Network Saies

Willlam Koblenzer, sales manager
E. J. Rosenberg, manager of sales development.
George Lentz, account service manager.

Operations Department

A. L. Hollander Jr., director of operations,
Ed, Lieberthal, manager of broadcast operations.
Willlam C. Seaman, production operations manager.

Electronicam Production Department

Werner Michel, director.

James Graham, business manager.

Don-Marc Trevor, manager of "“Electronicam’ operations.
Douglas Downs, director of photography.

Engineering Department

Harry C. Milholland, manager of technical operations.
Eric Herud, assistant mancger technical operations.
Robert I. Brown, staff engineer.

Arthur W. Deneke, building facilities engineer.

John Auld, stafl engineer.

Ed Tobes, business manager.

Malcolm M. Burleson, chief engineer, WTTG.

Station Relations

Robert L. Coe, director of station relations.
Roy H. Sharp, manager, traffic dept.
Carmine Pattl, asst. manager, traffic dept.

Accounting

Joseph Hess, controller, broadcasting division.
Willoughby Walsh, purchasing agent.

Du Mont Owned and Operated Stations

Ted Cott, general manager, owned-&-operated stations.
George L. Barenbregge, manager, WABD, New York City.
Leslle G. Arries Jr., manager, WT'TG, Washington.

Burt Lambert, supervisor of sales, owned-d&-operated stations

Bennet Korn, general sales executive.
(Continued on next page)
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The direction —of any film is a
complex procédure where experience
plays an impoktant paytin obtaining the
desired effects. And so it is in the film
processing laboratory.

At Precision, expert guidance through
each.phase of the (processing operation
assunes praducers, cameramen and di-
rectors the finest possible results.

All of which ldads 'ta another form of
direction: Wes(rof 5t§; Avenue on 46th
Street in New York ta Precision. That's
the right direction foryou wherever you
are and whatever you;‘r film processing
problem.

In everything there is one best . . .
n film processing, it's Precision.

p

FILM LABORATORIES,

INC
21 WEST 46TH STREET, NEW YORK 36. N. Y.

A division of J. A. Maurer, Inc.
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DuUMONT NETWORK RATES
(Revised to July 15, 1955)

(Consult Network for Discounts, Specifications, etc.)

Class A rates (6-11 p.m., daily).

Class B rates (5-6 p.m., Mon.-Fri.), are 75% of Class A rates.

Class C rates (all other times) are 509% of Class A rates.

(Sat. & Sun., 1-6 p.m.—rates upon request)
Standard breakdown percentage: 20 min. is 509 of l-hour rate;

10 min. §s 35% of l-hour rate; 5 min.
INTERCONNECTED STATIONS

Station Hour 30 Min.
KRBC-TV Abilene, Tex. . $11000 $66.00
WMGT, Albany, N.Y.-Adams, Mass. ... .. 250.00 150.00
KOAT- TV Albuquerque, N. VD, e A 180.00 108.00
WFBG-TV, Altoona, Pa. p— ; ... 600.00 360.00
KGNC-TV, Amarillo, Tex ..... 50000 . 300.00 180.00
WOI-TV, AMES, I8, »..o0vennnrsnnnnnonsnnns 550.00 330.00
WLOS-TV, Asheville, N.C. .... ... 300.00 180.00
WLW-A, Atlanta, G&. .............c.c0u.n 850.00 510.00
WJBF-TV Augusta, Ga. ................

KTBC-TV, Austin, Tex. .
KBAK-TV, Bakersﬁeld Cal
WAAM, Baltimore, Md. ...
WAFB-TV, Baton Rouge, La.
WNBF-TV, Binghamton, N.Y.
WABT Birmingham, Ala.
WTTV, Bloomington, Ind.
WNAC-TV, Boston, Mass,
2 WBZ-TV, Boston, Mass.
2 WTAO-TV, Boston, Mass.
WBEN-TV, Buffalo, N.Y.
WWTYV, Cadillac, Mich. ..
KCRG-TV, Cedar Rapids, In
WCIA, Champalgn, T, oed b drvnpswd tovmis
W‘USN-TV. Charleston, S.C.
WCHS-TV, Charleston, W.Va.
WBTV, Charlotte, NC. ...................
WDEF-TV, Chattanooga, Tenn. ..
KFBC-TV, Cheyenne, Wyo.
WGN-TV, Chicago, Ill. ...................
WCPO-TV, Cincinnati, O.
WEWS, Cleveland, O.
KKTV, Colorado Sprlngs
KOMU- TV, Columbia, Mo.
WNOK-'I’V, Columbla, S.C.
WDAK-TV, Columbus, Ga. ...
WTVN-TV, Columbus, O.
WFAA-TV, Dallas, Tex.
WHIO-TV, Dayton, O. ....
KFEL-TV, Denver, COlO. .................
2 WJBK-TV, Detrott, Mich. ..
CKLW-TV, Detroit, Mich.
WDSM-TV, Duluth, Minn.
WGLV, Easton, Pa. .......................
2WSJV, Elkhart, Ind. ....................
KROD-TV, El Paso, Tex.
WICU, Erle, Pa. .........
* WSEE-TV, Erle, Pa. ...
KVAL-TV, Eugene, Ore,
WFIE, Evansville, Ind.

Colo. .

KXJB-TV, Fargo-Valley City, ND .......

KFSA. Fort Smith, Ark. .......... 120.00
WKJG-TV, Fort Wayne, Ind. ............ 400.00
KJEO-TV, Fresno, Cal. ..................... 400.00
WOOD-TV, Grand Rapids, Mich. .... .. 900.00
WFRV, Green Bay, WIS & baera 450 & bt 044 300.00

W‘F'MY-'I'V Greensboro, N.C. B0C000000000 . 750.00
WNCT, Greenvllle. N.C.
WGVL, Greenville, SC. .........
WCMB-TV, Harrisburg, Pa
WSVA-TV, Harrisonburg, Va.
WGTH-TV Hartford, Conn.

WHYN-TV, Holyoke-Sprlngﬂeld Mass..

KTRK-TV, Houston, Tex. .................. 900.00
1 WSAZ-TV, Huntington, WAV B e S e 775.00
KTVH, Hutchlnson. Ban. séoovaesss. oo, .ot 425.00
WISH-TV, Indianapolls, Ind. ............. 1200.00
WJTV, Jackson, Miss. ..........coivuvvnnns 200.00
WMBR-TV, Jacksonville, Fla. ............. 600.00
2 WJHP-TV, Jacksonville, Fla. ... .. ... . ... 250.00
WJHL-TV, Johnson City, Tenn. ......... .. 200.00

WJAC-TV, Johnstown, Pa.

WKZO-TV, Kalamazoo, Mich.

KCMO-TV, Kansas City : 1075.00
WEKNY-TV, Kingston, NY. . 100.00
WTSK-TV, Knoxville, Tenn. .............. 250.00
WEKBT, La Crosse, Wis. .................. 180.00
KTAG-TV, Lake Charles, La. ............. 150.00
WTOM-TV, Lansing, Mich. ................ 200.00
WLEX-TV, Lexington, Kv. ...... ... ... 150.00
WIMA-TV, Lima, O 150.00
KARK-TV, Little Rock, Ark. ............... 300.00

A subsidiory of General Precision Equipment Corporation
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18 25% of 1-hour rate.

15 Min.

$44.00
100.00

72.00
240.00
120.00
220.00
120.00
340.00
100.00

Station Hour 30 Min.
KOLN-TV, Lincoln, Neb. ....... ...... 300.00 180.00
KHJ-TV, Los Angeles, Cal. ................ 1600.00 960.00
WAVE-TV, Louisvllle, Ky. ......1025.00 615.00
KDUB-TV, Lubbock, TeX. | cueetest s is 8- 250.00 150.00
WLVA-TV, Lvnchburg-Rmnoke Va. ..... 300.00 180.00
WMAZ-TV, Macon, Ga. .. .... 300.00 180.00
WMTV, Madlson, Wisc. ....... .. 200.00 120.00
KGLO-TV, Mason City, Ia. ... .. 200.00 120.00
WMCT, Memphis, Tenn g ovene . 900.00 540.00
WTOK-TV, Meridian, Miss. ....... R 200.00 120.00
WITV, Miami-Fort Lauderdale, Fla. 250.00 150.00
WISN-TV, Milwaukee, Wis. ... ....1050.00 630.00
KEYD-TV, Minneapolis-St. Paul, Minn. .. 800.00 480.00
KNOE-TV, Monroe, La. ................ 150.00
WCOV- TV Montgomery, Ala. 120.00
WLBC-TV, Muncie, Ind. .. 120.00
KTVX, Muskogee Okla. . 270.00
WSM-TV, Nashville, Tenn. ....... 390.00
2 WSIX-TV, Nashville, Tenn. 3 330.00
WNHC-TV, New Haven, Conn. 4 660.00
WDSU-TV, New Orleans, La. .. f 540.00
* WIMR-TV, New Orleans, La. g 150.00
*WABD, New York, N.Y. ......... vetes...3200.00 1920.00
WTAR-TV, Norfolk, Va. .. 525.0
2 WVEC-TV, Norfolk, Va. 210.00
KWTV, Oklahoma City, Okla. 450.00
WOW- TV Omaha, Neb. ...... 480.00
2 KMTV, Omaha, Neb. ...... 0P o0 403 480.00
WDBO-TV, Orlando, Fla. .................. 120.00
WEEK-TV, Peoria, Ill. .. 225.00
WFIL-TV, Philadelphia, Pa. 1320.00
EKPHO-TV, Phoenix, Ariz. 300.00
KDKA-TV, Pittsburgh, Pa. 3 1260.00
WIRI, Plattsburg N.Y. Y 150.00
WMTW, Poland Sprlngs Me. Y 120.00
WCSH-TV, Portland, Me. ... I 240.00
KPTV, Portland, Ore. ............ 4 360.00
WJAR-TV, Providence, RI. ................ 3 680.00
KHQA- TV Hannibal, Mo -Quincy, Il ..... 250.00 150.00
WNAO-TV, Ralelgh, NC. ............... 3 120.00
WHAM-TV, Rochester, N.Y. ............... 480.00
WTVO, Rockford, IIl. ..................... 150.00
WHBF-TV, Rock Island, Ill. .... o i 420.00
WNEM-'I’V Saglnaw-Bay City, Mich. . 500.00 300.00
KUTV, Salt Lake City, Utah ..... ....... 500.00 300.00
KENS-TV, San Antonio, Tex. ............. . 600.00 360.00
WOAI-TV, San Antonio, Tex. .. . 750.00 450.00
KOVR, San Francisco- Stockton, Cal. ...... 1500.00 900.00
KEY- TV Santa Barbara, Cal. .............. 350.00 210.00
WTOC-TV. Savannah, Ga. ............ ..., 20000 120.00
KSLA. Shrevenort, La. 00 250.00 150.00
KTIV, Sloux City, Ia. ... 275.00  165.00
WSBT-TV, South Bend, Ind. .............. 300.00 180.00
KXLY-TV, Spokane, Wash. ! 210.00
WICS, Sprlngﬂeld. ne ... 3 90.00
KTTS-TV, Springfield, Mo. 4 120.00
KTVI, St. Louls. Mo. .. T E 8 T ! 240.00
WSUN-TV, St. Pet.ersburg, Fla 3000650 eeae. 25000 150.00
WHEN-! 'I’V Syracuse, N.Y. ......... veess.. 900.00 540.00
KTNT-TV, Tacoma-Seattle, Wash. ........ 900.00  540.00
WTHI-TV, Terre Haute, Ind. .............. y 240.00
KCMC'I’V Texarkana, Tex. .......... 120.00
WSPD-TV, Toledo, O. .... 525.00
WIBW-TV Topeka. SR A T 150.00
WKTV, Utlca,. NOY. .. iwiaetss. .. bob.. s 285.00
* WT'TG. Washington, D.C. ............... 570.00
KWWL-TV, Waterloo. Ia. .. - 225.00
KWFT-TV, Wichita Falls, Tex. .. 120.00
WILK-TV. Wilkes-Barre, Pa. ..... 150.00
WPFH, Wilmington. Del. .. 900.00
WTOB-TV. Winston-Salem, N.C. 90.00
WWOR-TV. Worcester, Mass. y 150.00
WNOW-TV, YOrk. Pa. iapnsess it s e 8o, 200.00 120.00
WKBN-TV, Youngstown, O. : . 450.00 270.00

*Owned and operated stations.

** Combined rate $300 per hour.

? Alternate affiliate.

NON-INTERCONNECTED STATIONS

WALB-TV, Albany, Ga. ............couva 175.00 105.00
KBMT. Beaumont, Texas ............... .. 200.00 120.00
KOOK-TV, Billings, Mont. ...... g 90.00
KFYR-TV, Bismarck, ND. ............. y 90.00
KBOI-TV. Bolse. Idaho d 90.00
KXLF-TV, Butte, Mont. ............ d 60.00
KFXJ-TV, Grand Junction, Colo. A 90.00
KFBB-TV, Great Falls, Mont. ............ 4 90.00
KID-TV, Idaho Falls, Idaho .............. ‘ 90.00
KMID-TV, Midland, Tex 4 90.00
KSWS-TV, Roswell, NM. .............. J 60.00
KVEC-TV, San Luls Obispo, Cal ““““““ 200.00 120.00
KIVA, Yuma, Ariz. oFo¥e¥ots syslare/ Mo o o 200.00 120.00

reduce operating costs with
practical one-camera shows

15 Min.

120.00
640.00
410.00
100.00
120.00
120.00

80.00

80.00
360.00

80.00
100.00
420.00
320.00

GPL-WATSON VARI-FOCAL LENS fits any make mono-

chrome or color camera.

Another example of savings

GPI. equipment makes possible. Write, phone or wire:

General Precision Laboratory Incorporated

Pleasantville, New York
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YOU”

SHOULD BE USING THE
ELECTRONICAM

DU MONT'S REVOLUTIONARY NEW SYSTEM
FOR PRODUCING FILM BY LIVE TELEVISION TECHNIQUES

® swift, easy production Major advertisers, agencies, packagers and performers

® top-quality black and white are already using the amazing ELECTRONICAM,

or color film! R .
recommending it to others.

® a complete show in minutes

® the sparkle of live TV—on film! THE NEXT TIME YOU PLAN

® full re-r rights 13

by u S A TELEVISION SHOW, MOTION PICTURE,

prices far below conventionatl
COMMERCIAL SERIES, PRESENTATION, OR AUDITION,

film costs

USE THE ELECTRONICAM
TO ADD IMPACT AND SUBTRACT COST.

See the DuMont ELECTRONICAM...

a new dimension in television and films.

THE DU MONT TELEVISION NETWORK 515 MAOISON AVENUE, NEW YORK
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HATIONAL BROADCASTING CO.

Television Network

Executive & Business Offices: RCA Building, New York 20, N.Y.
Telephone: Circle 7-8300.

Studios: RCA Bldg. and 106th St. & Park Ave. Color TV studlos
in RCA Bldg., Colonial Theatre & Brooklyn studios in New
York. NBC also has studlos at Hudson & Century Theatres in
New York; Studebaker Theatre, Chicago; El Capitan Theatre,
Hollywood. NBC-TV network originates programs from its TV
studios in Burbank, Cal., and from the TV studios at each of
the owned & operated TV station locations.

Corporate Affiliations: NBC is subsidiary of Radlo Corp. of Amer-
ica. It owns and operates TV stations WRCA-TV, New York;
WRC-TV, Washington; WNBQ, Chicago; WNBK, Cleveland;
KRCA, Los Angeles. Its owned & operated AM stations are:
WRCA, New York; WRC, Washington; WMAQ, Chicago; WTAM,
Cleveland; KNBC, San Francisco. [Note: Proposal to exchange
NBC Cleveland stations for Westinghouse's WPTZ and KYW,
Philadelphia, pends FCC approval, see Television Digest, Vol.
11:21.]

Board of Directors: David Sarnoff, chairman; John T. Cahlill,
Charles R. Denny, Frank M. Folsom, Harry C. Hagerty, George L.
Harrison, Joseph V. Heffernan, Mrs. Douglas Horton, Harry C.
Ingles, Charles B. Jolliffe, Edward F. McGrady, Willlam E.
Robinson, Robert W. Sarnoff, Sylvester L. Weaver Jr.,, John K.
West.

Officers: David Sarnoff, chairman; Sylvester L. Weaver Jr., presi-
dent; Robert W. Sarnoff, executive v.p.; David C. Adams, Harry
Bannister, Kenneth W. Bilby, John M. Clifford, Charles R.
Denny, Sydney H. Eiges, Thomas E. Ervin, George H. Frey, Wil-
liam S. Hedges, Joseph V. Heffernan, Edward R. Hitz, Gustav
B. Margraf, Thomas A. McAvity, Thomas B. McFadden, Richard
A. R. Pinkham, H. Earl Rettig, Frank M. Russell, Emanuel Sacks,
Hamilton Shea, Robert E. Shelby, Carleton D. Smith, Carl M.
Stanton, Davidson Taylor, John K. West, Frederic W. Wile Jr.,
vice presidents; John Q. Cannon, secy.; Joseph A. McDonald,
treas.; George D. Matson, controller.

NBC-TV Affiliates Executive Committee: Walter Damm, WTMJ,
Milwaukee, chairman; Willlam Fay, WHAM, Rochester; Fred
Mueller, WEEK, Peoria; Willlam Warren, KOMO, Seattle; Bob
Hanna, WRGB, Schenectady, James Moore, WSLS, Roanoke;
Claire McCollough, WGAL, Lancaster; Robert Lemon, WTTV,
Bloomington; Jack Harris, KPRC, Houston.

EXECUTIVE DIVISION
Sylvester L. Weaver Jr., president.
Robert W, Barnoff, executive vice president.
David Adams, staff v.p.
Emanuel Sacks, staff v.p.
James Nelson, staff asst.
Alfred R. Stern, asst. to eTecutive v.p.

ADMINISTRATIVE DIVISION
John M. Clifford, administrative v.p.

Controllers Dept.
George D, Matson, controller.
Nicholas Gllles, budget manager.
Francis X. O'Shea, financial planning manager.
Richard J. Raburn, Jr., mgr. of auditing and systems.
Aaron Rubin, chief accountant.

Engineering Dept.
Robert E. Shelby, v.p. & chief engineer.
Willlam A. Clarke, administrative asst.
Edward R. Cullen, ligison engineer.
Joseph D’Agostino, ligison engineer.
Raymond F. Guy, director of radio frequency engineering.
George M. Nixon, manager of engineering development.
Chester A. Rackey, manager of audio-video engineering.
James Wood Jr., manager of technical services.

Facilitles Administration Dept.

Robert F. McCaw, director.
Edward M. Lowell, manager of administration.

Integrated Services Dept.
Willlam S. Hedges, v.p. in charge of integrated services.
Randall R. McMillin, purchasing agent.
Wwillard Frech, cost accountant.
Mildred Joy, chief librarian.
Willlam Burke Mlller, night executive officer.
J. Robert Myers, manager of traffic dept.
Peter M. Tintle, guest relations manager.
Albert Walker, transportation manager.

Personnel Dept.
8. Lowell Jacobsen, director of personnel.
Charles J. Moos, manager of labor relations
A. David Broadfoot, manager of salary administration.
Dr. Bernard Handler, company physician.
Milton E. Willlams. manager of employment.
Donald Rutledge, mgr. of employe relations and organization
development.

FILM DIVISION
Carl M. Stanton, v.p. in charge of film division.
Edgar G. Sisson Jr. director of film division.
Robert A. Anderson, business manager,
H. Weller Keever, national manager of TV film sales.
Frederick A. Jacobi, manager of publicity.
John W. Klermaler, administrative coordinator.
‘Prank Lepore, mgr. of film & kinescope operations and services.
‘Willlam L. Lawrence, manager of programs & production.
Jay H. Smolin, manager of advertising & promotion.
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FINANCE DIVISION
Joseph V. Heflfernan, financial v.p.

Legal Dept.

Thomas E. Ervin, v.p. & ¢general attorney.
John V. Shute, asst. general attorney.

Treasurer’s Dept.
Joseph A. McDonald, treas.
Willlam A. Willlams, asst. treas.
Tax Dept.

Harry F. McKeon, director of tax department.
Thomas J. O‘Connell, manager of tar department.

PUBLIC RELATIONS DIVISION
Kenneth W. Blilby, v.p. for public relations.

Continuity Acceptance Dept.
Stockton Helffrich, manager of continuity acceptance.

National Advertising & Promotion Dept.
John H. Porter, manager of mnational advertising & promotion.
Clyde L. Clem Jr., national audience promotion manager.
Edwin Vane, national sales promotion manager.
John Graham, art director.

Press & Publicity Dept.

Sydney H. Eiges, v.p. in charge of press & publicity.
Mike Horton, director of information.
Ellls Moore, director of press dept.
Al Rylander, director of exploitation.
Cornelius K. Sullivan, public relations representative.
Milton Brown, manager of program publicity.
Kathryn Cole, manager of information.
Willlam E. Anderson, manager of business & trade publicity.
Sidney Desfor, manager of photo unit.
Barbara McCusker, magazine editor.

Research & Planning Dept.

Hugh M. Beville, director of research & planning.
Dr. Thomas E. Coffin, manager of research.
Allen R. Cooper, manager of markets & media.
James Cornell, manager of audience measurement.
Barry Rumple, manager of plans.
STATION RELATIONS DIVISION

Harry Bannister, v.p. for station relations.
Donald Mercer, direcior of station relations.

TELEVISION NETWORK DIVISION
Thomas A. McAvity, v.p. in charge of TV network.

Television Network Services Dept.
H. Earl Rettig, v.p. in charge of TV network services.

Production Dept.
Anthony M. Hennig, director of production.

Technical Operations
George McElrath, director of technical operations.

Ar;{lrew L. Hammerschmidt, associate director of technical opera-
ions.

Reld R. Davis, manager of TV studio-field technical operations.

Paul J. Gallant, manager of technical operations—international
stations.

Arthur A. Garbade, business manager of technical operations.
George K. Graham, administrator—television technical opera-
tions & asst. to associate director of technical operations.
Howard C. Gronberg, supervisor of TV master control & trans-
mission.
Frederick G. Knopfke, manager of sound effects.
Thomas H. Phelan, manager of technical operations—plant &
maintenance.
Albert W. Protzman, supervisor of TV studio technical operations.
Fernando R. Rojas, supervisor of TV technical scheduling.
Courtney A. Snell, supervisor of TV field technical operations.
Charles 1.. Townsend, manager of film-kine technical operations.
Edwin Wilbur, network technical operations supervisor.
Production Operations
Ernest W. Thelss, manager of production operations.
Stanley Parlan, supervisor of broadcast film.
Edward A. Whitney, supervisor of broadcast operations.
Plant Operations
James A. Glenn, director of plant operations.
Sol Cornberg, director of studio & plant planning.
Willlam Ervin, supervisor of studio & theater operations.
Walter Glebelhaus, supervisor of scenic production.
Thomas Tart, business manager of plant operations.
Design & Art Operations
Norman H. Grant, director of design & art operations.
John L. Kelly, manager of design & art operations.
Television Network Business Affairs

Willlam V. Sargent, director of TV mnetwork business aflairs.
John J. Heywood, manager of business administration.
Edward J. Stegeman, manager of program services.
Talent
Gustav B. Margraf, v.p. for talent.
Martin J. Begley, casting director.
Mitchell Benson, manager of contract administration.
Jatr?es E. Denning, manager of talent & program contract opera-
ons.
Ross Donaldson, supervisor of literary rights & story.

Television Network Programs Department

Richard A. R. Pinkham, v.p. in charge of television network pro-
grams.
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Public Affairs

Davidson Taylor, v.p in charge of public affairs.
Benjamin K. Park, director of public aflairs.
Thomas S. Gallery, manager of sports.

Eugene E. Juster, manager of NBC news film.
Willlam McAndrew, director of NBC news.
. Arch Robb, manager of special events.

Edward Stanley, manager of public service programs.
Barry Wood, director of special events.

National Program
Samuel Fuller, national program director.
Thomas O. Loeb, manager of TV network programs.
George McGarrett, general programming executive.
E. Roger Muir, executive producer.
LeRoy Passman, manager of program administration.
John Rayel, general programming executive.
Sam Schiff, executive producer.

Music
Samuel Chotzinofl, general music director.

Participating Programs
Mort Werner, director of participating programs.
Program Development
Leonard H. Hole, director of progzam development.

Program Sales
Michael H. Dann, director of program sales.

Television Network Sales Dept.
George H. Frey, v.p. in charge of television network sales.
Matthew J. Culligan, national sales manager.
Edward R. Hitz, v.p. in charge of TV sales, Central Division.
George A. Graham Jr,, sales supervisor of children’s programming.
Erik Hazelhoff, manager of NBC Telesales.
David Hedley, manager of sales presentations.
Murray Heilweil, manager of mechandising.
John B. Lanigan, daytime sales manager.
Robert McFadyen, director of sales development.
Ludwlg Stimmel, co-op program sales manager.
John T. Willlams, Western Division sales manager.
Roy C. Porteous, mgr. of sales for participating programs.
John Dodge, Eastern sales manager.

Sales Administration

Walter D. Scott, administrative sales manager. .
Stephen Flynn, manager of television sales traflic operations.
Hamilton Robinson, manager of office services.

NBC OWNED STATIONS AND NBC SPOT SALES DIVISION

Charles R. Denny, v.p. in charge of NBC owned Stations & NBC
Spot Sales.

Charles C. Bevis Jr., general executive.

Charles H. Colledge, director of technical operations.

Jerry A. Danzig, director of program planning & development.

Thomas S. O'Brien, divisional business manager.

NBC Spot Sales Dept.
Thomas B. McFadden, v.p. in charge of NBC Spot Sales.
Richard H. Close, national manager of represented stations.
Morton Gaffin, manager of new business & promotion.
Caroline Herbert, manager of sales service.
John H. Reber, director of TV Spot Sales.

NBC Owned Stations

(See station listings for executives and details)
WRCA-TV, WRCA, WRCA-FM, New York: Hamilton Shea, v.p.
WRC-TV, WRC, WRC-FM, Washington: Carleton D. Smith,
v.p. & general manager.

WNBQ, WMAQ, WMAQ-FM, Chicago: Jules Herbuveaux, general
manager.

WNBK, WTAM, WTAM-FM, Cleveland: Lloyd E. Yoder, general
manager.

KRCA, Hollywood: Thomas C. McCray, general manager.

KNBC, KNBC-FM, San Francisco: Willlam K, McDanlel, general
& sales mgr.

Note: Pending FCC approval are proposed purchases by NBC of
WKNB-TV & WKNB, New Britain-Harttord (Television Digest,
Vol. 11:2); WBUF-TV, Buffalo (Vol. 11.9); exchange of WNBK &
})\\/]T.{\M Cleveland for Westinghouse's WPTZ & KYW, Philadelphla

ol. 11:21).

WASHINGTON EXECUTIVE OFFICE

Commonweath Bldz.,, 1625 K St., NW, Washington, D. C.
Adams 4-5400 & Dlistrict 7-1260

Frank M. Russell, v.p., Washington.

PACIFIC DIVISION
Sunset & Vine, Hollywood 28, Cal. Hollywood 9-6161

John K. West, v.p. for the Pacific Division.

Frederic W. Wile Jr., v.p.,, TV network programs, Pacific Div.
Frank Cleaver, TV network program manager.

Lewls S. Frost, coordinator of regional network activities.
Harold Kemp. general program executive.

Thomas W. Sarnofl, director of production & business affairs.
Oscar C. Turner, personnel & labor relations manager.

Sheldon B. Hickox Jr., director of station relations.

Ralph F, Shawhan, director of press & publicity.

FOREIGN OFFICES

England—Romney Wheeler, NBC, 2 Mansfield Street, London W. 1.

France—Paui Archinard, Lelf Eid, 52 Avenue des Champs Elysees,
(Room 533), Paris 8.

Japan-Korea—George Thomas Folster, Wilson Hall, John Rich,
James G. Robinson, Nikkatsu Bldg., Number 1-1 Yura Kucho
Chiyodaku, Tokyo.

Germany—Frank Bourgholtzer, Press Center (American), APO 757,
c/0 PM, New York, N.Y.

Italy—Jack Begon, 54 Via Della Mercede, Rome, Italy (Merrill
Mueller, Mediterranean director.)

1955 Fall-Winter Edition

NBC NETWORK RATES
(Revised to July, 1955)
(Consult Network for Discounts, Specifications, etc.)
Gross Rates follow (applicable to 6-11 p.m. Mon.-Fri.; 5-11 p.m.
Sat. & Sun.). Three-fourth gross rates apply to 5-6 p.m. Mon.-
Pri. and 1-5 p.m. Sat. & Sun. One-half gross rates apply to all
other times.
52 BASIC INTERCONNECTED STATIONS
(Available only as a group)

Station Hour 30 Min. 15 Min.
WSB-TV, Atlanta, Ga. ........ $ 1050.00 $ 630.00 $  420.00
WBAL-TV, Baltimore, Md. ... 1450.00 880.00 580.00
WABT., Birmingham. Ala. .... 800.00 480.00 360.00
WBZ-TV, Boston, Mass. ...... 2400.00 1440.00 960.00
WGR-TV, Buffalo, N.Y. ...... 1100.00 660.00 440.00
WNBQ, Chicago, Ill. ... .... 3700.00 2200.00 1480.00
WLW-T, Cincinnati, O. ...... 1200.00 720.00 480.00
WNBK, Cleveland, O. ........ 2000.00 1200.00 800.00
WLW-C'i' Columbus;r Of §-%12 (1150 900.00 540.00 360.00
WFAA-TV, Dallas, Tex. 3
WBAP-TV, Fort Worth, Tex. 11150 1900.00% 900.00* 600.00
WOC-TV, Davenport, Ia. ..... 800.00 480.00 320.00
WLW-D, Dayton, O. .......... 925.00 555.00 370.00
KOA-TV, Denver, Colo. ...... 725.00 435.00 290.00
WWJ-TV, Detroit. Mich. ..... 2300.00 1380.00 920.00
WOOD-TV, Grand Rapids,

MICH. "¢ i Soran b A odod Dbl ™ 900.00 340.00 360.00
KPRC-TV, Houston, Tex. .... 1150.00 690.00 460.00
WSAZ-TV, Huntington, W.Va. 775.00 465.00 310.00
WJAC-TV, Johnstown, Pa. ... 825.00 495.00 330.00
WDAF-TV, Kansas City, Mo... 1200.00 720.00 480.00
WGAL-TV, Lancaster, Pa. .... $00.00 540.00 360.00
WJIM-TV, Lansing, Mich. .. ... 775.00 465.00 310.00
KRCA. Los Angeles, Cal. ..... 3200.00 1920.00 1280.00
WAVE-TV, Louisville, Ky. .... 1025.00 615.00 410.00
WMCT, Memphis, Tenn. ..... 900.00 540.00 360.00
WTMJ-TV, Milwaukee, Wis. .. 1500.00 900.00 600.00
KSTP-TV, Minneapolis-St. Paul, 1250.00 750.00 500.00
WSM-TV, Nashville, Tenn ... 725.00 435.00 290.00
WNHC-TV, New Haven. Conn. 1100.00 660.00 440.00
WDSU-TV, New Orleans. La. . 900.00 540.00 360.00
WRCA-TV, New York, N.Y. . 6200.00 3720.00 2480.00
WVEC-TV, Norfolk, Va. ...... 325.00 195.00 130.00
WKY-TV, Oklahoma City, .... 850.00 510.00 340.00
WOW-TV, Omaha, Neb. ...... 800.00 480.00 320.00
WPTZ, Phlladelphia, Pa. ..... 2600.00 1560.00 1040.00
KPTV, Portland, Ore. ........ 600.00 360.00 240.00
WJAR-TV, Providence, RI. ... 1150.00 690.00 460.00
WHAM-TV, Rochester, N.Y. .. 800.00 480.00 360.00
KTVT, Salt Lake City, Utah .. 600.00 360.00 240.00
WOAI-TV, San Antonlo, Tex. .. 750.00 450.00 300.00
KFSD-TV, San Diego, Cal. .... 700.00 420.00 280.00
KRON-TV, San Francisco, Cal. 1900.00 1140.00 760.00
WRGB, Schenectady, N.Y. .... 1200.00 720.00 480.00
KOMO-TV, Seattle, Wash. ... 1000.00 600.00 400.00
KSD-TV, St. Louis, Mo. ...... 1500.00 900.00 600.00
WSYR-TV, Syracuse, N.Y. ... 900.00 540.00 360.00
WFLA-TV, Tampa, Fla. .. ... 425.00 255.00 170.00
KVOO-TV, Tulsa, Okla, ...... 650.00 390.00 260.00
WKTV. Utica, NY. ... ....... 475.00 285.00 190.00
WRC-TV, Washington, D.C. .. 1450.00 870.00 580.00
WBRE-TV, Wililkes-Barre, Pa... 475.00 285.00 190.00
WFMJ-TV, Youngstown, O. .. 400.00 240.00 160.00

Total for 52 Basic Inter-
connected Stations . ....$63.725.00 $38,235.00 $25,490.00

104 INTERCONNECTED STATIONS
(Indlividually Available)

KOB-TV, Albuquerque, N.M...$ 325.00 $ 195.00 $ 130.00

KALB-TV, Alexandria, La. ... 200.00 120.00 80.00
WFBG-TV, Altoona, Pa, ...... 600.00 360.00 240.00
KGNC-TV, Amarillo, Tex. .... 300.00 180.00 120.00
WISE-TV, Asheville, N.C. .... 150.00 90.00 60.00
WJBF-TV, Augusta, Ga. ...... 250.00 150.00 100.00
KTBC-TV, Austin, Tex. ...... 350.00 210.00 140.00
KERO-TV, Bakersfield, Cal. . 300.00 180.00 120.00
WABI-TV, Bangor, Me. ....... 300.00 180.00 120.00
WBRZ, Baton Rouge, La. ..... 300.00 180.00 120.00
WLEV-TV, Bethlehem, Pa. .... 200.00 120.00 80.00
WNBF-TV, Binghamton, N.Y. 600.00 360.00 240.00
WTTV, Bloomington, Ind. .... 1000.00 600.00 400.00
WCIA, Champalgn-Urbana, Ill. 600.00 360.00 240.00
WUSN-TV, Charleston, S.C. .. 300.00 180.00 120.00
WBTV, Charlotte, N.C. ....... 1000.00 600.00 400.00
WQMC, Charlotte, N.C. ........ 150.00 90.00 60.00
WDEF-TV, Chattanooga, Tenn. 400.00 240.00 160.00
KHSL-TV, Chico, Calif. . .... 225.00 135.00 90.00
K};DO-TV. Colorado 0

prings, Colo. .......... 100 . . z)
KCSJ-TV. Pueblo, Colo, ..1100 130.00 SO 200
KOMU-TV, Columbia, Mo. ... 200.00 120.00 80.00
WIS-TV, Columbia, S.C. ...... 350.00 210.00 140.00
WDAK-TV, Columbus, Ga. ... 200.00 120.00 80.00
WHO-TV, Des Moines, Ia. .... 650.00 390.00 260.00
KDAL-TV. Duluth, Minn. .... 325.00 195.00 130.00
WTVD, Durham, NC. ..... T, 400.00 240.00 160.00
WEAU-TV, Eau Clalre, Wis. .. 150.00 90.00 60.00
KTSM-TV, Ei Paso, Tex. ...... 350.00 210.00 140.00
WICU, Erle, Pa. waoeaypticcnsss 600.00 360.00 240.00
KVAL-TV, Eugene, Ore. ...... 175.00 105.00 70.00
WFIE-TV, Evansville, Ind. o 250.00 150.00 100.00
WJPB-TV, Falrmont, W.Va. .. 100.00 60.00 40.00
WDAY-TV, Fargo, ND. ...... 300.00 180.00 120.00
WBTW, Florence, Ala. ........ 250.00 150.00 100.00
KQTV, Fort Dodge, Ia. ....... 100.00 60.00 40.00
KFSA-TV, Ft. Smith, Ark. .... 120.00 72.00 48.00
WEKJG-TV, Fort Wayne, Ind. 400.00 240.00 160.00
KMJ-TV, Fresno, Calif. ...... 400.00 240.00 160.00
KCKT-TV. Great Bend, Kan. .. 125.00 75.00 50.00
WFBC-TV, Greenville, S.C. . ... 475.00 285.00 190.00

(Continued onh next page)
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NBC INTERCONNECTED STATIONS—(Continued)

Station
WSVA-TV, Harrlsonburg, Va...
WFBM-TV, Indianapolis, Ind. ..
WLBT, Jackson, Miss. ........
WJHP-TV, Jacksonville, Fla. ..
WKNY-TV, Kingston-
Poughkeepsie, N.Y. .........
WATE-TV, Knoxville, Tenn.
WKBT, La Crosse, Wis. ......
KPLC-TV, Lake Charles, La...
KLRJ-TV, Las Vegas, Nev. .. ..
WLEX-TV, Lexington, Ky. .....
WIMA-TV, Lima, O. ..........
KARK-TV, Little Rock, Ark. ..
KCBD-TV, Lubbock, Tex.
WMTV, Madison, Wis.
WMBV-TV, Marinette-
Green Bay, Wis. ............
KBES-TV, Medford, Ore. ....
WTOK-TV, Meridian, Miss. ...
WGBS-TV, Milam{, Fla. ........
WALA-TV, Mobile, Ala.
KNOE-TV, Monroe, La.
KSBW-TV, Monterey-
Salinas, Cal.
WSFA-TV, Montgomery, Ala. ..
WLBC-TV, Muncie, Ind. .....
WDBO-TV, Orlando, Fla. .....
WJINO-TV, Palm Beach, Fla. ..

WTAP-TV, Parkersburg, W.Va.

WEEK-TV, Peoria, Ill. ........

KVAR-TV, Pnhoenix-Mesa, Ariz.

KOAM-TV, Pittsburg, Kan.-
Jopiin, Mo. ..................
KDKA-TV, Pittsburgh, Pa. ....
WENS, Pittsburgh, Pa. .......
WIRI, Plattsburgh, N.Y.-
Burlington, Vt.

WCSH-TV, Portland, Me. ......

WGEM-TV, Quincy, I1l. ......
WEEU-TV, Reading, Pa.
WSLS-TV, Roanoke, Va. ......
KROC-TV, Rochester, Minn. ..
WTVO, Rockford, Ill. ........
KCCC-TV, Sacramento, Cal. ..
WNEM-TV, Saginaw-Bay City,

MICh. S mnscioniteohim 08 80 isens
KEY-T, Santa Barbara, Cal. ..
KSLA, Shreveport, La. .....
KTIV, Sioux City, Ia. ........
KELO-TV, Sioux Falls, S.D. ....
KHQ-TV, Spokane, Wash, ...
WICS. Springfleld, nl. ........
WWLP, Springfleld, Mass. .....
KYTV, Soringfield, Mo. .
WNDU-TV,

So. Bend-Elkhart, Ind. .

KCEN-TV, Temple-Waco, Tex.

WSPD-TV, Toledo, O. ..

WPBN-TV, Traverse City, Mich.

KVOA-TV. Tucson, Ariz. ......
KWWL-TV. Waterloo-Cedar
Raplds; Ia. ....s:e85:06808000
WSAU-TV, Wausau, Wis. ......
WTRF-TV, Wheeling, W.Va. ..
KEDD, Wichita, Kan

KFDX-TV, Wichita Falls, Tex.

WMFD-TV, Wilmington, N.C...

WS8JS-TV, Winston-Salem, N.C.

KIMA-TV, Yakima, Wash. .....
WHIZ-TV, Zanesville, O.

* If both stations carry programs simultaneously the combina-
tion rate is applicable as shown. If only one station is avallable

Hour

200.00
1200.00
320.00
250.00

100.00
400.00
180.00

30 Min.

120.00
720.00
192.00
150.00

60.00
240.00
108.00

96.00

90.00

90.00

90.00
210.00
180.00
120.00

210.00

90.00
120.00
300.00
240.00
150.00

120.00
210.00
120.00
165.00
150.00

90.00
255.00
330.00

150.00
1260.00
300.00

the individual station rate will be applicable.

32 NON-INTERCONNECTED STATIONS
(Individually Available)

KRBC-TV, Abllene, Kan. .....
WAT.B-TV, Albany, Ga.

KENI-TV, Anchorage, Alaska |
KFAR-TV, Falirbanks, Alaska |

KBMT, Beaumont, Tex. ......
KOOK-TV, Billings, Mont. ....
KFYR-TV, Bismarck, N.D. ‘
KIDO-TV, Boise, Ida. ...
KXLF-TV, Butte. Mont. ......
KFVS-TV, Cape Girardeau, Mo.
KFBC-TV, Cheyenne, Wyo. ...
KVDO-TV, Corpus Christi, Tex.
WMSL-TV, Decatur, Ill. ......
KIEM-TV, Eureka. Callf. .
KFXJ-TV, Grand Junction,
COL0:, wbs-bavorswivey 39 brabg s
KONA-TV, Honolulu .........
KID-TV, Idaho Falls, Ida. ..
WJHL-TV, Johnson City, Tenn.
WFAM-TV, Lafayette, Ind. ....
WMAZ-TV, Macon, Ga. ......
KMID-TV, Midland-Odessa

WJDM, Panama City, Fla.
KZTV, Reno, Nev.
KSWS-TV, Roswell, N.M.
KTXL-TV, San Angelo, Tex. ...
WAPA-TV, San Juan, PR. ....
WTOC-TV, Savannah, Ga. ....
KCMC-TV, Texarkana, Tex. ...
KLTV, Tyler, Tex.
KRGV-TV, Weslaco, Tex. .....
KIVA-TV, Yuma, Ariz. .......

50

110.00
175.00

100.00

150.00
150.00
150.00
200.00
100.00
150.00
150.00
150.00
100.00
150.00

150.00
300.00
150.00
250.00
200.00
300.00

150.00
150.00
150.00
150.00
100.00
200.00
200.00
200.00
200.00
175.00
200.00
150.00

$ 66.00
105.00

60.00

90.00
90.00
90.00
120.00
60.00
90.00
90.00
90.00
60.00
90.00

90.00
180.00
90.00
150.00
120.00
180.00

90.00
90.00
90.00
90.00
60.00
120.00
120.00
120.00
120.00
105.00
120.00
90.00

I5 Min.

80.00
480.00
128.00
100.00

40.00
160.00
72.00
64.00
60.00
60.00
60.00
140.00
120.00
80.00

140.00

Business Offices and Studios: 354 Jarvis St., Toronto, Ont.

Other

QUEBEC REGION:

CANADIAN BROADCASTING CORPORATION
Television Network

Executive Offices: Victoria Bldg., 140 Wellington St., Ottawa, Ont.

Telephone 6-7331.

Tele-
phone: Walnut 3-5481 (TV studios also in Montreal, Ottawa,
Halifax, Winnipeg, Vancouver).

Affiliations: CBC operates TV stations CBLT, Toronto;
CBFT & CBMT, Montreal; CBOT & CBOFT, Ottawa; CBUT, Van-
couver; CBWT, Winnipeg; CBHT, Halifax with privately owned
affiliates in Sydney, N.S.; St. John & Moncton, N.B.; Rimouski &
Quebec, P.Q.; Kingston, Hamilton, London, Kitchener, Windsor,
Sudbury, Port Arthur, Sault Ste. Marle & Peterborough, Ont.;
Brandon, Man.; Saskatoon & Regina, Sask.; Edmonton & Calgary.
Alta., plus two English-language radio networks and one French-
language radio network, consisting of 22 CBC-owned AM stations,
5 CBC-owned FM stations and 96 privately-owned afliliates; also
operates shortwave international service in 15 languages on be-
half of the Canadian Govt.

BOARD OF GOVERNORS: A. Davidson Dunton, Ottawa, chairman;

Rene Morin, Montreal, vice chairman; Gordon A. Winter, St.
John’s, Nfid.; Prof. J. A. Corry, Kingston, Ont.; Dean Adrien
Poulliot, Quebec; F. J. Crawford, Toronto; G. Douglas Steel,
Charlottetown, P. E. 1.; R. J. Fry, Winnipeg: K. G. Montgomery,
Edmonton, Alta.; R. K. Gervin, Vancouver, B. C

CBC EXECUTIVES

J. A. Ouimet, general manager (Ottawa).

E. L. Bushnell, asst. gen. mgr. & controller of broadcasting
(Ottawa).

Charles Jennings, asst. controller of broadcasting & director of
programs (Ottawa).

R. P. Landry, controller of administration (Ottawa).

Harry Bramah, treasurer (Ottawa).

Marcel Carter, asst. controller of adm. (Ottawa).

G. W. Richardson, executive assistant (Ottawa).

J. P. Gllmore, co-ordinator of television (Ottawa).

Charles Jennings, director of programs (Ottawa).

Marcel Ouimet, asst. director of programs (Ottawa)

R. C. Fraser, director of press and information services (Ottawa).

W. G. Richardson, director of engineering (Ottawa).

Charles Delafleld, director of CBC international service.

J. E. Hayes, chief engineer (Montreal).

George Young, director of station relations and manager, broad-
cast regulations (Ottawa).

N. M. Morrison, director of audience research (Ottawa).

W. E. Powell, commercial manager (Toronto)

C. 8. Stiles, director of personnel and administrative services
(Ottawa).

K. M. Kelly, asst. director personnel and administrative serv-
ices (Ottawa).

PROGRAM DIVISION

J. M. Beaudet, director of program planning and production
(Toronto)

H. G. Walker, director of network co-ordination (Toronto).

Geoffrey Waddington, director of Music (Toronto).

Andrew Allan, supervisor of drama (Toronto).

J. Rae, supervisor of variety (Toronto).

Hugh Kemp, scripts supervisor (Toronto).

D. C. McArthur, director of special program projects (Ottawa)

Stuart Griffiths, special TV programs development officer
(Toronto).

W. H. Hogg, chief news editor (Toronto).

A. E. Powley, supervisor of special events (Toronto).

A. K. Morrow, supervisor of farm and fisheries broadcasts
(Ottawa),

R. S. Lambert, supervisor school broadcast dept. (Toronto).

W. J. Dunlop, supervisor international erchange and institu-
tion broadcasts (Toronto).

F. W. Peers, supervisor of talks and pubdlic affiairs (Toronto).

O. C. Wilson, manager national TV film dept. (Toronto)

W. H. Brodle, supervisor of broadcast language (Toronto).

W. C. Anderson, supervisor of program clearance (Toronto)

ENGINEERING DIVISION

J. E. Hayes, chief engineer (Montreal).

W. A. Nichols, assistant chief engineer (Montreal)

D. G. McKinstry, chief architect (Montreal).

N. R. Olding, operations engineer (Montreal).

J. Carlisle, plant engineer (Montreal).

R. E. Santo, transmission and development engineer (Montreal).

H. E. S. Hamlilton, supervising engineer, networks (Toronto).

E. C. Stewart, co-ordinator of engineering projects and services
(Montreal).

M. D. Peterkin, purchasing agent (Montreal).

G. G. Yull, supervisor of stores (Montreal).

J. M. Laporte, supervisor of engineering service, CBC interna-
tional service.

CBC REGIONAL OFFICERS

NEWFOUNDLAND REGION: T. A. Bldg., St. John's—W. F. Galgay,
director (for the Province of Newfoundland); E. D. Witherstone,
area engineer. R. G. O'Brien, program director.

MARITIME REGION: United Services Bldg., 100 Sackville St., Hall-
fax—W. E. S. Briggs, director (for the Maritime Provinces); H. M.
Smith, regional engineer; S. R. Kennedy, regional program direc-
tor; L. D. Brown, regional press and information representative.

CBHT, Halifax: G. F. Brickenden, director of TV, J. Simonsen,

technical director. C. F. MacCaul, program director, CBHT.

1425 Dorchester St., Montreal—Gerard La-
marche, director (for the Province of Quebec); (Vacant). pro-
gram director, H. Audet, regional engineer, A. Oulmet, director
of TV, Montreal, J. St. Georges, director of sound broadcasting,
R. Elle, supervisor of press information (French), Maurice Gou-
drault, supervisor of station relations (French), M. Valiquette,
commercial manager.

(Continued on page 52)
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Here are the faects:

1 Since the inception of Canadian TV in September
1952. Canada has experienced proportionately the
fastest growth of population coverage by TV of any
country in the world. Today. the CBC Television
Network. including CBC-owned stations and pri-
vatelv-owned affiliates, serves 1,500.000 television
homes in 25 major market areas from coast to coast.

2 Additional stations will soon be on the air . . . in
St. John’s, Newfoundland (CJON-TV) and Barrie,
Ontario (CKVR-TV). New stations are scheduled
for operation later in the vear in Jonquieres., P.(Q).
Sherbrooke, P.Q)., Charlottetown, P.E.I.. Wingham.
Ontario, and Lethbridge, Alberta.

.

3 75% of the Canadian population is now within
the service range of television stations . . . and of
this number, 50% have television sets.

"1~ More live television programs are now produced
in Canada than in any country other than the
United States.

5 Canada is second in the world in the number of
TV stations, and second in the proportion of the
public who watch television,

The CBC welcomes the opportunity to work closely
with advertising agencies and their clients and to
cooperate with them to the fullest possible extent in
the effective use of Canadian network television
and in the creation and production of Canadian
talent programs, both Fren-h and English.

Stations of the
CBC Television
Network

Atlantic Region:

CJON-TV St. John’s NAd.

CBHT Halifax, N.S.
CJCB-TV Sydney, N.S.
CKCW.TV Moncton, N.B
CHSJ-TV Saint John, N.B.

Mid-Eastern Region:

CBLT Toronto, Ont.
CHEX-TV Peterborough, Ont.
CKWS.TV Kingston, Ont.
CBOT Ottawa, Ont.

CBMT Montreal, P.Q.

CHCH.TV Hamilton, Ont.
CKCO-Tv Kitchener, Ont.

CFPL-TV London, Ont
CKLW-.TV Windsor, Ont.
CKVR-TY Barrie, Ont
CKSO-TV Sudbury, Ont.
CJIC.TvV Sault Ste. Marie, Ont
CFPA.TV Port Arthur, Ont.

Prairie Region:

CBWT Winnipeg, Man.
CKX-TV Brandon, Man
CKCK-TV Regina, Sask.
CFQC-TV Saskatoon, Sask
CHCT.TV Calgary, Alta.
CFRN-TV Edmonton, Alta.

Pacific Region:

CBUT Vancouver, B.C.

Quebec Region: (French)

CBFT Montreal, P.Q.
CBOFT Ottawa, Ont.
CFCM-TV Quebec, P.Q.
CJBR-TV Rimouski, P.Q.

CANADIAN BROADCASTING CORPORATION

Commercial Division

354 Jarvis Street, Toronto 5, Ontario — 1425 Dorchester St. W., Montreal, P. Q.
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CANADIAN BROADCASTING CORP.—(Continued)

CBC-TV Stations, Quebec Region: F. Guerard, program director,
CBFT, Montreal, C. Frenette, technical director, CBFT; H. Ca-
pozzi, program director, CBMT, Montreal; C. Frenette, technical
director, CBMT.

ONTARIO REGION: 354 Jarvis St., Toronto—Ira Dilworth director,
H. G. Walker, assistant director; H. J. Bovle, program director
H. R. Hilllard, regional engineer; R. S. Bryden, supervisor of
press and information, W. C. Anderson, supervisor of program
clearance: F. Mutrle, director of 7V, Toronto, J. M. Kannawin
director of radio, Toronio.

CBC-TV Stations, Ontario Region: C. P. Wright, stations manager,
Ottawa, Georges Huard, manager of TV operations, Ottawa,
Bruce McPherson, program director, CBOT; M. Gilbert. chief
operator, Ottawa, J. H. Book, technical director, TV, Ottawa,
R. W. McGall, program director, CBLT, Toronto, R. Horton,
technical director, CBLT.

PRAIRIE REGION: 541 Portage Avenue, Winnipeg, Manitoba—J. R.
Finlay, director (for the Prairle Provinces); D Cameron,
program director, R. D. Cahoon, regional engineer; J. S. Brick-
enden, press & information representative; R. L. Horley, sales
representative.

CBWT, Winnipeg: W. Carpentler, director of TV; H. C. Heywood,
technical director; G. Atkinson, program director.

BRITISH COLUMBIA REGION: 701 Hornby St., Vancouver, B. C.—
K. P. Caple, director (for the Province of British Columbia);
J. D. Nixon, program director; P. McDonald, director of TV,
Vancouver; F. B. C. Hilton, regional engineer; R. Jessup, press
di information representative; H. W. Paulson, sales representa-
tive.

CBUT, Vancouver: P. McDonald, director; M. L. Munroe, program
director: R. Whiteside, technical director.

CBC INTERNATIONAL SERVICE, Radlo Canada Building, Mon-
treal, P.Q.: C. R. Delafleld, director; J. M. Laporte, supervisor,
engineering service, H. Shane, press & information.

CBC AT UNITED NATIONS: V. M. Tovell, CBC representative; P.
Stursberg, correspondent, Miss M. Flelder, production assistant.

EUROPEAN OFFICES: 200 Oxford St., London, W.1, England—
B. Trotter. European representative; M. Halton, correspondent,
London; D. Lachance, correspondent, Paris.

Owned Radio Affiliates

CBN, 8t. John's, Nfld.; CBG, Gander, Nfid.; CBT, Grand Falls,
Nfld.; CBY, Corner Brook, Nfld.; CBI, Sydney, N.S.; CBH, Hal{-
fax, N.S.; CBA, Sackville, N.S.; CBAF, Moncton, N.B.; CBM, Mon-
treal, Que.; CBO, Ottawa, Ont.; CBL, Toronto, Ont.; CJBC,
Toronto, Ont.; CBE, Windsor, Ont.; CBW, Winnipeg, Man.; CBK,
Watrous, Sask.; CBX, Lacombe, Alta.; CBXA. Edmonton Alta.;
CBU, Vancouver, B.C.. CFPR, Prince Rupert, B.C.: CBJ, Chicou-
timi, Que.; CBV, Quebec, Que.; CBF, Montreal, Que.

CBC TELEVISION NETWORK
CBLT-Toronto (Ch. 8) CBOT-Ottawa (Ch. 4) CBFT-Montreal (Ch. 3)
345 Jarvis St. Lanark Radio-Canada Bldg.
Toronto 5, Ont. Ottawa, Ont. Montreal 25, Que.

Video: 26.5-kw ERP  Video: 50.1-kw ERP Video: 15-kw ERP
Audio: 13.25-kw ERP Audio: 26.7-kw ERP Audio: 7.5-kw ERP

CBMT-Montreal CBWT-Winnipeg CBUT-Vancouver
Ch. 4) (Ch. 2)

(Ch. 6) ( )
Radio-Canada Bldg. 541 Portage Ave. 701 Hornby St.
Vancouver, B. C.

Montreal 25, Que. Winnipeg, Manitoba
Video: 43.8-kw ERP Video: 56.2-kw ERP Video: 102-kw ERP
Audio: 26.2-kw ERP Audio: 33.7-kw ERP  Audlo: 55.2-kw ERP

SMASH
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CBHT-Halifax (Ch. 3)
27 College St.
Halifax, N. S.
Video: 100-kw ERP
Audlo: 50-kw ERP

CBOFT-Ottawa (Ch. 9)
Lanark Ave.
Ottawa, Ont
Video: 31-kw (average)
Audio: 17-kw (average)

NETWORK RATES—Rate Card No. 9, July 1, 1955
(Consult network for Discounts, Specifications, Charges, etc.)
Class A—6-11 p.m. Mon.-Sat., 5-11 p.m. Sun. (gross rates as listed
below). Class B—5-6 p.m. Mon.-Fri, 1-6 p.m. Sat., 1-5 p.m
Sun, 11 p.m.-signofl dally (75% of gross rates). Class C—All
other times (60% of gross rates). Rates for periods less than
1 hour: 80% for 45 min., 609 for 30 min., 50% for 20 min., 40%

for 15 min., 35% for 5 min.

ATLANTIC REGION

Station Hour 30 Min. 15 Min.
*CJON-TV, St. John's, Nfld. ....... $160.00 $ 96.00 $ 64.00
'CBHT, Halifax, N.S. .. 220.00 132.00 88.00
"CJCB-TV Sydney, N.S. ........ 230.00 138.00 92.00
*CKCW-TV, Moncton, N.B. ... 3¢ 220.00 132.00 88.00
*CHSJ-TV, Saint John, N.B. ... 240.00 144.00 96.00
MID-EASTERN REGION
CBLT, Toronto, Ont. ............. . 950.00 570.00 380.00
CHEX-TV, Peterboro, Ont. ’ 220.00 132.00 88.00
CKWS-TV, Kingston, Ont. .. .. : 240.00 144.00 96.00
CBOT, Ottawa, Ont. ....... Y 320.00 192.00 128.00
CBMT, Montreal. P.Q. g pEE Tt E e 600.00 360.00 240.00
CHCH-TV, Hamilton, Ont. 400.00 240.00 160.00
CKCO-TV, Kitchener, Ont. . 350.00 210.00 140.00
CFPL-TV, London, Ont. s B orerne 370.00 222.00 148.00
CKLW-TV, Windsor, Ont. .......... 450.00 270.00 180.00
CKVR-TV, Barrie, Ont. ....... 220.00 132.00 88.00
*CKSO-TV, Sudbury, Ont. .... 200.00 120.00 80.00
*CJIC-TV, Sault Ste. Marie, Ont. .. 170.00 102.00 68.00
*CFPA-TV, Port Arthur, Ont. ........ 170.00 102.00 68.00

PRAIRIE REGION
*CBWT, Winnipeg, Man. .. o 320.00 192.00 128.00

*CKX-TV, Brandon, Man. .. . 170.00 102.00 68.00
*CKCK-TV, Regina. Sask. . e 235.00 141.00 94.00
*CFQC-TV, Saskatoon, Sask. . ‘ 230.00 138.00 92.00
*CHCT-TV, Calgary, Alta. ........ .. 250.00 150.00 100.00
*CFRN, Edmonton, Alta. ......... : 260.00 156.00 104.00
PACIFIC REGION
*CBUT. Vancouver, BC. .. .... : 400.00 240.00 160.00
QUEBEC REGION (French)
CBFT, Montreal, PQ. ............... 800.00 480.00 320.00
CBOFT, Ottawa, Ont, .............. 230.00 138.00 92.00
CFCM-TV, Quebec, PQ. ........... 280.00 168.00 112.00
*CJBR-TV, Rimouski, P.Q. ........ 200.00 120.00 80.00

* Non-connected stations.

Note: Advertisers using these stations will receive rate protection
on current contracts at the old rate for 6 months, i.e, to and in-
cluding Dec. 31, 1955. New business and additional! time periods
for present advertisers ordered to start on or after July 1, 1955
will carry these increased rates.

Big news of ZIV's NEW
TRAFFIC STOPPING

TV series
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MAJOR REGIONAL NETWORKS and GROUP-OWNED STATIONS
With Executives and Other Data

(For other multiple ownerships, see pages 56-57)

ABC WESTERN TV NETWORK—ABC Television Center, Holly-
wood 27, Cal. Telephone: Normandy 3-3311. Executives: Earl J.
Hudson, ABC western div. v.p.; Kenneth B. Craig, coordinator,
western div. TV programming; Richard Drummy, regional sales
mgr.; Louls F. Sanman, production coordinator; Courtney Mc-
Leod, traffic mgr.; Stanton Kramer, publicity & promotion;
Norman Sloane, sales service. Pacific Coast regional network
comprises KFMB-TV, San Diego; KABC-TV, Los Angeles; KEYT,
Santa Barbara; KVEC-TV, San Luis Obispg; KBAK-TV, Bakers-
fietd; KJEO-TV, Fresno;, KSBW-TV, Salinas; KGO-TV, San
Francisco, KCCC-TV, Sacramento; KHSL-TV, Chico; KIEM-TV
Eureka, KBES-TV, Medford, Ore.; KVAL-TV, Eugene, Ore.:
KOIN-TV, Portland, Ore.; KIMA-TV, Yakima, Wash.; KING-TV
Seattle; KREM-TV, Spokane—17 stations offered at separate rate.
Mountain regional network comprises KUTV, Salt Lake City;
KBTV, Denver;, KTVK-TV, Pheonix; KVOA-TV, Tucson; KROD-
TV, El Paso; KZTV, Reno; KLAS-TV, Las Vegas—7 stations
offered at separate rate. ABC western TV network (serviced by
video recordings): KKTV, Colorado Springs. Colo.; KSWS-TV
Roswell, N. M.; KOAT-TV, Albuquerque, N. M.; KIDO-TV, Boise.
Ida.. KFBC-TV, Cheyenne, Wyo.. KID-TV, Idaho Falls, Ida.;
KXLF-TV, Butte, Mont.: KOOK-TV, Billings, Mont; KFBB-TV,
Great Falls, Mont.; KFAR-TV, Fairbanks, Alaska; KENI-TV,
Anchorage, Alaska.

CBS-TV_ PACIFIC NETWORK—1313 No. Vine St., Los Angeles 28,
Cal. Telephone: Hollywood 9-1212. James Aubrey, gen. mgr.
Interconnected Group: KGGM-TV, Albuquerque, N. M.: KERO-
TV, Bakersfield, Cal.; KVOS-TV, Bellingham, Wash.; KFBC-TV,
Cheyenne, Wyo.;, KHSL-TV, Chico, Cal.; KKTV, Colorado
Springs. Colo.; KLZ-TV, Denver, Colo.; KROD-TV, El Paso, Tex.:
KIEM-TV, Eureka, Cal.; KJEO-TV, Fresno, Cal.; KLAS-TV, Las
Vegas, Nev.; KNXT, Los Angeles, Cal.; KBES-TV, Medford, Ore.:
KSBW-TV, Salinas, Cal.; KOOL-TV, Pheonix, Ariz.; KOIN-TV,
Portland, Ore.; KZTV, Reno, Nev.; KBET-TV, Sacramento, Cal.;
KSL-TV, Salt Lake City, Utah; KFMB-TV, San Diego, Cal.;
KPIX, San Francisco, Cal.; KVEC-TV, San Luis Obispo, Cal.;
KXLY-TV, Spokane, Wash.;, KTNT-TV, Tacoma-Seattle, Wash.;
KOPO-TV, Tucson, Ariz.: KIMA-TV, Yakima, Wash. Non-Inter-
connected Group: KTVA, Anchorage, Alaska; KOOK-TV, Bill-
ings, Mont.; KBOI-TV, Boise, Ida.; KTVF, Fairbanks, Alaska;
KFXJ-TV, Grand Junction, Colo.; KFBB-TV, Great Falls, Mont.;
KGMB-TV, Honolulu, T. H.; KID-TV, Idaho Falls, Ida.; KLIX-
TV, Twin Falls, Ida.

CROSLEY BROADCASTING CORP.—140 W. Ninth St., Cincinnati
2, O. Telephone: Cherry 1822. Executives: James D. Shouse,
chairman of board; Robert E. Dunville, pres.; Harry Mason
Smith, sales v.p.; John T. Murphy, TV v.p.. George Henderson,
gen. TV sales mgr.; Carlos A. Franco, gen. radio sales mgr.;
Wm. McCluskey, sales service mgr.; R. K. Jones, director client
service dept.; J. E. Allen, promotion director, client service dept.
Crosley TV Group (sold as group) comprises WLWT, Cincinnati:
WLWC, Columbus; WLWD, Dayton; WLWA, Atlanta. Also oper-
ates WLW(AM), Cincinnatl.

GENERAL TELERADIO INC. (Subsidiary of General Tire & Rub-
ber Co.)—1440 Broadway, New York 18, N. Y. Longacre 4-8000.
Executlves: Thomas F. O’Neil, president; J. Glen Taylor, John B.
Poor, Frank W. Knowlton, vice presidents & members of exec.
committee; M. G. O’Nell, director & member of exec. committee:
James Wallen, v.p. & treas.; George W. Stefly, Robert A. Schmid,
Ear] M. Johnson. Norman Knight. Dwight W. Martin, Harry
Trenner, Robert Monroe, vice presidents. Gordon Gray, v.p. &
exec. v.p., WOR Div.; willet H. Brown, v.p. & pres., Don Lee
Div.; Norman Boggs and Norman Ostby, v.p., Don Lee Div.;
A. M. Quinn, v.p., secy. & treas., Don Lee Div.; C. J. Marshall,
asst. treas., Don Lee Div.; John Cleghorn, v.p., WHBQ-TV &
WHBQ, Memphis; B. E. Smith, Edwin F. Chinlund, Jack I.
Straus, directors; Patrick J. Winkler, general auditor. Operates
Mutual Broadcasting System, Don Lee Network, Yankee Net-
work, General Teleradio fllm syndicate. Owns WNAC-TV,
Boston (WNAC); KHJ-TV, Los Angeles (KHJ); WOR-TV, New
York (WOR); leasehold on WHBQ-TV, Memphis (WHBQ): and
55%70r WGTH-TV, Hartford (WGTH), with Gannett Newspapers
(45%).

GOLD NUGGET NETWORK—KOA-TV, Denver, Colo. Telephone:
Main 3-6211. Wm. F. McCrystall, network sales mgr. Special
hookup comprising KOA-TV, Denver; KSCJ-TV, Pueblo, Colo.;
KRDO-TV, Colorado 8prings, Colo.

MEREDITH GROUP-—-Operated by subsidiaries of Meredith Pub-
lishing Co., Des Moines, Ia. Telephone: 8-8511. Owns WHEN-
TV, Syracuse, NY. (WHEN); WOW-TV, Omaha, Neb. (WOW);
KPHO-TV, Phoenix, Ariz. (KPHO); KCMO-TV, Kansas City
(KCMO). Directed by Payson Hall, treas., director of radio &
TV, E. T. Meredith, v.p. & gen, mgr.; Fred Bohen, pres., Mere-
dith Publishing Co.

SCRIPPS-HIOWARD RADIO INC.—230 Park Ave., New York City.
Murray Hill 6-6840. Jack R. Howard, pres.; James C. Hanrahan,
v.p. & gen. mgr. Operates (but not as group) stations WEWS
Cleveland; WCPO-TV, Cincinnati (WCPO); WMCT, Memphis
(WMC); and radio station WNOX, Knoxville.

SKYLINE TV GROUP—Stations owned in whole or part by Time
Inc., namely: KLZ-TV, Denver, KOB-TV, Albuquerque; KTVT,
Salt Lake City. As of Jan. 1, 1955 group discount (programs
only) is 3% from earned rate when 2 stations are bought, 69
when 3 are bought. Special national sales representive: J. I.
Meyerson, 3432 RCA Bldg., New York City; Plaza 7-1298,
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STORER BROADCASTING CO.—1177 Kane Concourse, Miami
Beach 41, Fla. Telephone: Union 6-0211. Executives: George B.
Storer, pres.; J. Harold Ryan, senior v.p.; Lee B. Waliles, exec.
v.p.; Stanton P. Kettler, v.p. in charge of operations; John E.
McCoy, v.p. for law, planning & finance and secy.; George B
Storer Jr,, v.p. Southern District; Harry A. Steensen, treas.; Keith
Kiggins, exec. asst. to pres.; Glenn G. Boundy, v.p. engineering;
Bertha C. Prestler, asst. secy.; Ewald Kockritz. national program
director. National sales office: Storer House, 118 E. 57th St.,
New York City; Eldorado 5-7690: Glenn W. Harker, v.p. for
national sales; Robert C. Wood, national sales mgr.; William E.
Kelley, national sales executive, Arthur C. Schofield. sales pro-
motion & adv. mgr.; Maurice E. McMurray, WJBK-TV national
sales mgr. Mldwest sales office: 230 No. Michigan Ave., Chi-
cago, Iil.; Franklin 2-6498: Lewis P Johnson, Midwest sales
mgr. Pacific sales office: 111 Sutter St.. San Francisco, Cal.;
Sutter 1-8689: Gayle V. Grubb, v.p. & Western sales mgr.,
Northern District: Hawley Bldg., Wheeling, W. Va., telephone
5383: Willilam E. Rine, v.p. TV stations (AM in parentheses);
WJBK-TV, Detroit (WJBK): WSPD-TV, Toledo (WSPD); WXEL,
Cleveland (WJW); WAGA-TV, Atlanta (WAGA); WBRC-TV,
Birmingham (WBRC): WGBS-TV, Miami (WGBS); KPTV, Port-
land, Ore. Other AM station: WWVA, Wheeling, W. Va.

WESTINGHOUSE BROADCASTING COMPANY INC.—Chanin
Building, 122 E. 42nd St., New York 17, N. Y. Telephone: Mur-
ray Hill 7-0808. Executives: Chris J. Witting, pres., Donald H.
McGannon, v.p.; Ralph N. Harmon. engineering v.p.; Eldon
Campbell, national sales mgr.; Richard M. Pack. national pro-
gram mgr.; David E. Partridge, adv. & sales promotion mgr.;
I. C. Ruby, auditor; Joseph O. Schertler, industrial relations
mgr.; John W. Steen, attorney (40 Wall St., New York: White-
hall 3-4321). Washington Office: Joseph E. Baudino, v.p., 1625
K Street, NW, washington 6, D.C.; Sterling 3-0903. Owns and
operates TV stations WBZ-TV, Boston (WBZ); WPTZ, Philadel-
phia (KYW); KPIX, San Francisco; KDKA-TV, Pittsburgh. Also
owns radlo stations WBZA, Springfield; KEX, Portland, Ore.:
WOWO, Ft. Wayne, Ind. Note: FCC approval pends for pro-
posed exchange of Westinghouse's Philadelphia stations for
rlqch; )WNBK & WTAM, Cleveland (see Television Digest, Vol.

Armed Forces TV Stations

Installations preceded by asterisk (*) are operated by
Armed Forces Television Service: Lt. Col. M. E. Willlam-
son, chief; Major S. E. Rodby, engineering officer, TV
Branch, Information Div., Office of Armed Forces Informa-
tion & Education, Dept. of Defense, Washington 25, D.C.

Continental U. S.
CHINA LAKE NAVAL ORDNANCE TEST STATION, INYOKERN,
CAL.—T7-channel booster, relaying signals from all Los Angeles
stations. Equipment, composite. Began operation 1953.

* LORING AIR FORCE BASE, ME. (AFL-TV, Ch. 8)—42nd Air
Base Group. Lt. Charles R. Hughes, officer in charge. Transmit-
ter power 50 watts, Equipment: Gates transmitter, RCA studio.
Began operation Dec. 24, 1953.

WIITE SANDS PROVING GROUNDS, N. M. (Ch. 44)—U.S. Army.
Rebroadcasts programs from KROD-TV, El Paso. Transmitter
power 8 watts. composite.

Equipment:
1, 1954.

Began operation July

Overseas

* LAJES FIELD, AZORES (CSL-TV, Ch. 8)_Headquarters, At-
lantic Div., Military Air Transport Service. Lt. Irving S. Sims,
officer in charge. Power: transmitter 50 watts, ERP 100 watts.
Equipment: Dage & Gates. Began operation Oct. 17, 1954.

* KINDLY AIR FORCE BASE, BERMUDA (ZBK-TV, Ch. 10)—
Atlantic Div., Military Air Transport Service. Power: transmitter
301w1;ttls§ ERP 100 watts. Equipment: Dage. Began operation
uly 4, 1955.

* THULE AIR FORCE BASE, GREENLAND (Ch. 8)—Headquarters,
Northeast Alr Command, Strategic Alr Command. Capt. D. E
McClendon, officer in charge. Transmitter power 50 watts.
Equipment: Dage. Began operation May 17, 1955.

KEFLAVIK AIRPORT, ICELAND (TFK-TV, Ch. 8)—Iceland Air
Defense Force, Military Air Transport Service. Capt. John
Taylor, officer in charge. Power: transmitter 50 watts, ERP 100
watts. Equipment: Dage. Began operation March 17, 1955.

* JOHNSON ISLAND—On-air date undetermined.

* WIIEELUS FIELD, TRIPOLI, LIBYA—(AJG-TV, Ch. 8)Head-
quarters, U.S. Air Force in Europe. Lt. John McGregor, officer
in charge. Power: transmitter 50 watts, ERP 100 watts. Equip-
ment: RCA. Began operation Dec. 22, 1954.

OKINAWA (Ch. 8) -Due to begin in Aug. 1955.

DIIARAN, SAUDI ARABIA (AJL-TV, Ch. 8)—Headquarters, 17th
Air Force. Lt. Edmund McCarthy, officer in charge. Transmitter
power & ERP: 100 watts. Equipment: composite. Began opera-
tion June 16, 1955.
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Categories of

Ownership of Television Stations of United States

Tabulation Includes Only Stations in Operation as of July 15, 1955; CP Holders Not Included.
(AM adjuncts, if any, in parentheses)

By Networks

ABC—Owns and operates WABC-TV. New York City (WABC);
WEKBK, Chicago (WLS, 40%). WXY2Z-TV, Detroit (WXYZ);
KABC-TV, Los Angeles (KABC); KGO-TV, San Francisco
(KGO).

CBS—Owns and operates WCBS-TV. New York City (WCBS).
WBBM-TV, Chicago (WBBM); KNXT, Los Angeles (KNX);
WXIX, Milwaukee; and radlo stations KCBS, San Francisco,
KMOX, St. Louls; and WEEI. Boston. Note: Purchase of
WGTH-TV, Hartford, Conn. (Ch. 18) pends FCC approval.
(See Sales & Transfers of Televislon Stations, 1949-1955, pp.
247-250.)

DuMont—Owns and operates WABD, New York City and WTTG,
Washington, D. C.

NBC—Owns and operates WRCA-TV, New York City (WRCA);
WNBQ, Chicago (WMAQ);, WNBK. Cleveland (WTAM); KRCA,
Los Angeles; WRC-TV, Washington (WRC). Note: NBC pur-
chase of Ch. 30 WKNB-TV, New Britain-Hartford (WKNB) and
WBUF-TV, Buffalo (Ch. 17) pends FCC approval. Also pend-
ing FCC approval is swap of WNBK & radlo WTAM plus pay-
ment of $3,000,000 for Westinghouse's WPTZ, Philadelphia,
along with radlo KWY. (See Sales & Transfers of Television
Stations, 1949-55, pp. 247-250.)

By Electronic Manufacturers®

Allen B. DuMont Laboratories Inc.—WABD, New York; WTTG,
Washington.

Crosley Broadcasting Corp. (Avco)—WLWT, Cincinnatl (WLW);
WLWD, Dayton; WLWC, Columbus; WLWA, Atlanta.

Eitel-McCullough Inc.—KOVR, Stockton, Cal., 8.3%.
Empire Coil Co.—Storer Broadcasting Co purchased this firm
from Herbert Mayer along with WXEL, Cleveland & KPTV,

Portland, Ore. (Television Digest, Vol. 10:2, 44). For other
Storer holdings, see Multiple Ownerships.

General Electric Co,.—WRGB, Schenectady (WGY).

Harvey Radio Laboratories Inc.—WTAO-TV, Cambridge, Mass.
(WTAO).

Hoffman Electronics Corp.—KOVR, Stockton, Cal.

P. R. Mallory Co. Inc.—WISH-TV, Indianapolls (WISH), 9.78%.

Olympic Radlo & Television Inc.—Interlocking interests (Fox,
Wells & Co.) own 9559 of KFSD-TV, San Dlego, Cal.
(KFSD) and 26.714% of WWOR-TV, Worcester, Mass.

Sarkes Tarzian—WTTV, Bloomington, Ind. (WTTS).
Sparks-Withington Co.—WWTYV, Cadillac, Mich.

Stromberg-Carlson bDlv.,, General Dynamics Corp.—WHAM-TV
Rochester (WHAM).

Westinghouse Broadcasting Co.—WBZ-TV, Boston (WBZ); WPTZ.
Philadelphia (KYW); KPIX, San Francisco, KDKA-TV, Pitts-
burgh (formerly WDTV). Westinghouse also owns radlos
KDKA, Plittsburgh; WOWO, Ft. Wayne, Ind.; KEX, Portland
Note: Pending FCC approval is proposed exchange of WPTZ
& KYW for NBC's WNBK. Cleveland & radio WTAM. plus
payment of $3.000000 by NBC. (See Sales & Transfers of
Television Stations, 1949-55, pp. 247-250.)

* In addition, RCA owns NBC, which has 5 TV stations as listed
under Networks. CBS has as manufacturing divisions CBS-
Columbia (sets) and Hytron (tubes).

By Educational Institutions
Commercial and Non-Cemmercial Stations on The Air

Alabama Educational Television Commission—WTIQ, Munford
& WBIQ. Birmingham. Non-commercial, in participation with
University of Alabama, University of Birmingham and Ala-
bama Polytechnic Institute. Also holds CP for WAIQ, Anda-
lusia (Ch. 2).

Bay Area Educational Television Assn.—KQED, San Franclsco, Cal
Non-commercial, with U of California participating.

Greater Cincinnati Television Educational Foundation—WCET,
Cincinnati, O. Non-commercial.

lowalsltate College—WOI-TV, Ames-Des Moines, (WOI). Commer-
cial.

Metropolitan Pittsburgh Educational Television Statlon—WQED,
Pittsburgh, Pa. Non-commercial, with U of Pittsburgh par-
tictpating.

Michigan State College, Michigan State Board of Agriculture—
WEKAR-TV, East Lansing (WKAR). Non-commercial.
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Norbertine Fathers (St. Norbert College)—WBAY-TV, Green Bay,
Wis. (WBAY). Commerclal.

St. Louis Educational Television Commission—KETC, St. Louls.
Non-Commercial; Washington U & St. Louils U cooperating.
University of Houston—KUHT, Houston, Tex. (KUHF-FM). Non-

commercial.

University of Illinois—WILL-TV, Champaign-Urbana (WILL-FM)
Non-commercial

University of Missouri— KOMU-TV, Columbia, Mo. Commercial.

University of Nebraska—KUON-TV. Lincoln, Neb. Note: being
operated by Byron J. Dunn as trustee pending appropriation
of funds by State Legislature. Non-commercial.

University of North Carolina—WUNC-TV, Chapel Hill (WUNC).
Non-commercial.

University of Notre Dame—WNDU-TV, Notre Dame-South Bend,
Ind. (WNDU). Commercial.

University of Washington—KCTS, Seattle, Wash. (KUOW-FM).
Non-Commercial.

University of Wisconsin—WHA-TV, Madison, (WHA). Non-com-
mercial.

WGBH Educational Foundation—WGBH-TV, Boston-Cambridge,

Mass. (WGBH-FM). Non-commercial, operated in cooperation
with Lowell Institute Cooperative Broadcasting Council.

Note: Tulsa University and Oklahoma A & M each owns 1.55%
of KVOO-TV, Tulsa. (Commercial). Butler Unliversity owns
.38% of WISH-TV, Indianapolis (Commercial).

By Theatrical Interests

Albuquerque (N.M.) Exhibtors Inc.—KOAT-TV 50%.

American Broadcasting-United Paramount Theatres Inc. (See Own-
errhilp by Networks).

Gene Autry—KOPO-TV, Tucson, Ariz. (KOPO), 48%: KOOL-TV,
Phoenix, Ariz. (KOOL), 709%; also controls AM station KMPC,
Los Angeles.

Harry & Elmer Balaban-Irwin & H. W. Dubinsky—WTVO, Rock-
ford, Ill., 50%; WISC, Springfield, Il1., 349%.

Gary L. Cohen—WBUF-TV, Buffalo, N.Y. (WBUF), 26%. [Sale to
NBC pends FCC approval.]

Ronald Colman—KEYT, Santa Barbara, 9.2%.

Consolidated Amusement Co. Ltd.—KGMB-TV, Honolulu (KGMB),
%3'75%}é also satellites KHBC-TV, Hilo (KHBC) & KMAU,
ailuku.

Stanley H. Durwood—KEDD, Wichita, Kan.

Joseph H. Floyd-Edmund R. Rubin—KELO-TV, Sioux Falls, S.D.
(KELO).

Rey Zimmer (6% of Hass Flynn Theatres) - KCKT, Great Bend,
Kar., 3.98%.

Henry S. Gifing—KWTV, Oklahoma City (KOMA), 1212%.
Don George—KSLA, Shreveport, La.

Gran Theatre Interests—WREX-TV, Rockford, Ill., 32.57%.
Grand-Carlton Corp.—WFIE, Evansville Ind.

Bob Hope—KOA-TV, Denver (KOA), 39%.

Joseph Justman (Motion Picture Center Studios)—KVVG, Tulare,
Cal., 50%.

Kallet Theatres—WKTV, Utlca, N.Y. (WKAL).

Lathrop Co. (Midnight Sun Bestg. Co0.)—KENI-TV., Anchorage
(KENI); KFAR-TV, Falrbanks (KFAR); also operates Alaska
radlios KABI, Ketchikan & KJNO, Juneau.

Mose Lebovitz-Joel W. Solomon — WDEF-TV, Chattanooga
(WDEF), 10.3%.

Malco Theatres—WEHT, Henderson, Ky. (WEOA. Evansville. Ind.)

Martin Theatres of Georgla—WJBF, Augusta, Ga., 35%; WDAK-
TV, Columbus, Ga. (WDAK), 75%.

Paramount Pictures Corp.—KTLA, Los Angeles.

Mary Pickford Rogers—WS8JS-TV. Winston-Salem, N.C. (WSJS),
1824,9%; Charles (Buddy) Rogers, 15%.

Rowley-Brown Bcgestg. Co. (E. H. Rowley, Kenyon Brown)—KWFT-
TV, Wichita Falls, Tex. (KWFT). Mr. Brown also has inter-
ests in radlio KBYC, Oklahoma City and KGLC, Miami, Okla.

James M. Stewart—KGUL-TV, Galveston, Tex., 9.16%.

Walter M. Thomas-Margaret E. Garland—WARD-TV, Johnstown,
Pa. (WARD).

Transcontinental Properties Inc. (Herbert Scheftel-Alfred G. Ber-
ger-Telenews)—WICS, Springfleld, Ill.,, 34%.

Turner-Farrar Assn.—WSIL-TV, Harrisburg, Il
Wometco Theatres (Mitchell Wolfson)—WTVJ, Miamt.
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By Newspaper Interests

(Interlocking ownership in whole or part)

Anderson (S.C.) Independent and Mall—WAIM-TV (WAIM).

Akron-Beacon Journal —-WAKR-TV (WAKR), 45%. Same interests
(Knight newspapers) publish Chicago News, Detroit Free
Press, Miami Herald, Charlotte (N.C.) Observer, and own
radlo statlon WQAM, Miaml, and 27.7% of WIND, Chicago.

Albany, (Ga.) Herald—WALB-TV (WALB)

Amarillo News and Globe-Times (Whittenburg) - KGNC-TV
(KGNC). Also publishes Lubbock (Tex.) Avalanche and
Journal (KFYO)

Ashtabula (0.) Star-Beacon—WICA-TV (WICA). Same interests
Publish Painesville Telegraph, Conneaut News-Herald, and
Geneva Free Press, all in Ohio.

Atlanta Journal and Constitution (Cox)—WSB-TV (WSB) See
also Dayton News.

Baltimore News-Post—WBAL-TV (WBAL). Same interests (Hearst)
also own WISN-TV, Milwaukee, radio station WISN. Milwaukee,
and WCAE, Pittsburgh.

Baltimore Sun—WMAR-TV.

Baton Rouge Advocate and State Times (Manship)—WBRZ, 50%.
Also operates local radio WJBO.

Birmingham News and Post-Herald—WABT & WAPI (AM). Same
ownership as Huntsville Times (WHBS-AM).

Buffalo News—WBEN-TV (WBEN).

Butler (Pa.) Eagle (Gerald & Vernon Wise)—WILK-TV, Wilkes-
Barre (WILK), 25%. See also DuBois Courier-Exrpress.

Butte Montana Standard and Post (Fairmont Corp.)—KFBB-TV,
Great Falls, Mont. (KFBB). Falrmont Corp., owned by Ana-
conda Copper Co.. also publishes Billings Gazette, Helena In-
dependent-Record, Livingston Enterprise, Missoula Missoulian
and Sentinel—all in Montana.

Camden (Ark.) News—KCMC-TV, Texarkana, Tex. (KCMC). As-
soclated with C. E. Palmer Newspapers, (Texarkana Gazette
and News).

Cedar Rapids Gazette—KCRG-TV (KCRG).

Champaign (Ill.) News-Gazette—Interlocking ownership with
WCIA, Champaign (WDWS) and radio WSOY, Decatur, Ill.

Charleston (S.C.) News & Courler and Post—WUSN-TV (WUSN),
40%,.

Cheyenne Wyoming Eagle and Wyoming State Tribune (McCrack-
en)—KFBC-TV (KFBC), 47.66%. Also satellite KSTF, Scotts-
bluff, Neb. (Ch. 10). Same interests publish Laramie Repub-
lican-Boomerang and Bulletin, Rawlins Times, Rock Springs
Rocket, Worland Northern Wyoming Daily News, and operate
radlo stations KRAL, Rawlins & KVRS, Rock Springs—all in
Wyoming.

Chicago Tribune—WGN-TV (WGN); see also New York News.

Cincinnat! Post (Scripps-Howard)—WCPO-TV (WCPO). See also
Cleveland Press and Memphis Commercial Appeal.

Cincinnati Times-Star (Taft)—WKRC-TV (WKRC); WTVN,
Columbus (WHKC); and 20% of radio WBIR, Knoxville.

Cleveland Plain Dealer and News—Holds CP for WHK-TV, Cleve-
land. Owns 40.6% of WKBN-TV, Youngstown (WKBN).
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Cleveland Press (Scripps-Howard)—WEWS. Other Scripps-Howard
Newspapers: Cincinnati Post, Covington (Ky.) Post, Columbus
Citizen, New York World-Telegram & Sun, Pittsburgh Press,
San Francisco News, Washington News, Indianapolis Times,
Knozville News-Sentinel, Memphis Commercial Appeal and
Press-Scimitar, Houston Press, Fort Worth, Press, El Paso
Herald-Post, Albuquerque Tribune, Denver Rocky Mountain
News, Evansville Courier and Press, Birmingham Post-Herald
and News.

Columbus (Ga.) Enquirer and Ledger—WRBL-TV (WRBL), 51

Columbus (0.) Dispatch and Ohio State Journal—wWBNS-TV
(WBNS).

Copley Press Inc., KCOP, Los Angeles (formerly KLAC-TV)—Pub-
lishers of Los Angefes county dailies, Alhambra Post-Advo-
cate, Burbank Review, Culver City Star-News, Glendale
News-Press, Monrovia News-Post, Redondo Beach Breeze, Ven-
ice Evening Vanguard. Also publisher of San Diego Union and
Tribune, 609, owner of San Pedro (Cal.) News-Pilot, also pub-
lishes Aurora Beacon-News, Elgin Courier-News, Joliet Herald-
News, and Springfield Illinois State Journal and Illinois State
Register—all in Illinols.

Dallas News—WFAA-TV (WFAA)

Dallas Times-Herald—KRLD-TV (KRLD)

Danville (I1l.) Commercial-News (Gannett)—WDAN-TV (WDAN).
See also Rochester Democrat & Chronicle and Times-Union.

Dayton News and Journal-Herald (Cox)—WHIO-TV (WHIO): see
also Atlanta Journal and Constitution.

Des Moines Register and Tribune—KRNT-TV, 609, (KRNT, 100%):
WCCO-TV, Minneapolis (WCCO), 47%; KVTV, Sloux City, Ia.
(WNAX, Yankton., S.D.), 100%. Same interests (Cowles) also
publish Minneapolis Star and Tribune and Look Magazine.
Note: Also is buying 80% of KTVH. Hutchinson-Wichita. Kan..
subject to FCC approval. (See Television Digest, Vol. 11:28.)

Detroit News—WWJ-TV (WWJ)
DuBois (Pa.) Courler-Express (H. T. Gray)—WILK-TV, Wilkes-
Barre (WILK), 12.5%. See also Butler Eagle.

Duluth Herald and News-Tribune (Ridder)—WDSM-TV (WDSM),
51%. Same interests also publish St. Paul Dispatch and Pioneer

P}:fss & own 539% of WCCO-TV (WCCO). See Multiple Owner-
ships.

Durham (N.C.) Herald and Sun—WTVD. 25%.
Easton (Pa.) Express—WGLYV, Easton, Pa. (WEEX).
Elkhart (Ind.) Truth—wSsJv (WTRC).

El Paso Times—KROD-TV (KROD).

Erie Dispatch (Ed Lamb)—WICU, Erie (WIKK)

Erie Times (John J. & George J. Mead)—WSEE (WERC). 30%;
George J. Mead also has minority interest in WNAO-TV, Ra-
leigh (WNAO).

Fargo (N.D.) Forum—WDAY-TV, Fargo (WDAY). 349%.

Fort Smith Southwest American and Times Record—KFSA-TV
(KFSA); see Donald W. Reynolds under multiple ownerships.

Fort Worth Star-Telegram—WBAP-TV (WBAP).

Fresno (Cal.) Bee—KMJ-TV (KMJ). S8ame interests (McClatchy)
also publish Sacramento Bee and Modesto Bee, and own radio
stations KFBK, Sacramento; KERN, Bakersfield: KWG, Stock-
ton; KBEE, Modesto; KOH, Reno. Nev.

Grants Pass (Ore.) Courier—KBES-TV, Medford, Ore., 50%.

Greenville (S.C.) News and Piedmont—WFBC-TV (WFBC), 39%

Greensboro (N.C.) News and Record—WFMY-TV. See Jeflerson
Standard Life Insurance Co. under Multiple Ownerships.

Hannibal (Mo.) Courier Post—KHQA-TV (WTAD, Quincy, IIl.) Lee

Radio Inc. (Lee Newspapers); see also Mason City Globe-
Gazette.

Harrisburg Patriot and News—WTPA (Newhouse family interests)

Hartford Times (Gannett)—WGTH-TV (WGTH), 45%. See also
Rochester Democrat & Chronicle and Times-Unfon. Note:
Sale to CBS pends FCC approval

Holyoke (Mass.) Transcript-Telegram—WHYN-TV (WHYN). 50%.
Same interests also publish Northampton (Mass.) Gazette. Scc
also Springfield Union, News and Sunday Republican.

Hionolulu Advertiser—KONA, 50%; also owns KGU (AM).

Honolulu Star-Bulletin—KGMB-TV (KGMB), 24.259%: also satel-
lites KHBC-TV, Hilo (KHBC) & KMAU, Walluku.

Hlouston Chronicle—KTRK-TV, 32%; also radio KTRH, 70%.

Houston Post—KPRC-TV (KPRC).

Hutchinson (Kan.) News Herald (John P. Harris) -KTVH (KFBI,
Wichita), 12%.

Huntington (W. Va.) Herald Dispatch & Advertiser—WSAZ-TV
(WSAZ). Interlocking ownership with radio WGKYV, Charles-
ton, W. Va.

Jackson (Miss.) Clarion-Ledger and News—WJTV, 40%

Jeflerson City (Mo.) Capital News and Post-Tribune (Goshorn-
Handy)—KRCG (KWOS)

Johnstown Tribune-Democrat—WJAC-TV (WJAC)

lacksonville Journal (Perry)—WJHP-TV (WJHP).

Joplin (Mo.) Globe and News-Herald—KOAM-TV, Pittsburg, Kan.
(KOAM), 33.23%.

Kansas City Star & Times—WDAF-TV (WDAF)

LaCrosse (Wis.) Tribune—WKBT, LaCrosse (WKBH), 41%.

f.ancaster (Pa.) New Era & Intelligencer-Journal (Steinman)—
Same ownership as WGAL-TV, Lancaster (WGAL); WLEV-TV,
Bethlehem, Pa. (WEST, Easton). Also radio stations WORK.
York, Pa.; WKBO, Harrisburg, Pa., WRAW, Reading, Pa.;
WDEL, Wilmington, Del.

Las Vegas Review-Journal-KLRJ-TV, Henderson-Las Vegas; see
Donald W. Reyonds under Multiple Ownerships.

Las Vegas (Nev.) Sun—KLAS-TV (KLAS) 10.17%.

Los Angeles Times—KTTV.

(Continued on next page)
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NEWSPAPER OWNERSHIP—(Continued)

Louisville Courier-Journal and Times—WHAS-TV (WHAS).
Mannington (W.va.) Times (weekly)—WJPB-TV, Fairmont, W.Va,,
95%.

Mason City Globe-Gazette——KGLO-TV (KGLO). Lee Radio Inc.
(Lee Newspapers); see also Hannibal Courier-Post

Memphis Commercial Appeal and PI’ress-Scimitar (Scripps-lloward)
—WMCT (WMC). See also Cleveland Press and Cincinnati Post.

Meridian (Miss.) Star (James II. Skewes)—WTOK-TV (WTOK),
6.5%.

Miami Beach Sun—Owned by Storer Broadcasting Co. (See Mul-
tiple Ownerships).

Milwaukee Journal—-WTMJ-TV (WTMJ).

Milwaukee Sentinel—See Hearst Corp. under Multiple Ownerships.

Minneapolis Star and Tribune (Cowles)—WCCO-TV (WCCO),
479,. For other Cowles interests see Des Moines Register and
Tribune.

New York News—WPIX; see also Chicago Tribune.

Norfolk Virginian-Pilot and Ledger-Dispatch—WTAR-TV (WTAR);
also publishes Portsmouth (Va.) Star.

Oklahoma City Oklahoman and Times—WKY-TV (WKY); WSFA-
TV, Montgomery, Ala.

Peoria Journal and Star—WTVH-TV (WTVH), 91.66%.

Philadelphia Builetin—WCAU-TV (WCAU).

Philadelphia Inquirer—WFIL-TV (WFIL), WNBF-TV, Binghamton,
N.Y. (WNBF); and radio WHGB, Harrisburg, Pa. (50%). Note:
Purchase of oft-air WLBR-TV Lebanon, Pa. (Ch. 15) pends FCC
approval.

Portland Oregonian—(Newhouse)—KOIN-TV, 50%. See also
Syracuse Post-Standard and Herald-Journal.

Portland (Me.) Press-Herald and Express—WGAN-TV (WGAN).
Gannett Co. Inc. (Guy Gannett Bcstg. Services) also publishes
Augusta Kennebec Journal and Waterville Sentinel, both
Maine.

Quincy (Ill.) Herald-Whig—WGEM-TV (WGEM).

Raleigh News & Observer and Times—WNAO-TV (WNAO), 12.5%.

Rochester Democrat & Chronicle and Times-Union (Gannett)—
WHEC-TV, Rochester (WHEC). Same ownership (Gannett) as
WDAN-TV, Danville, Ill, (Danville Commercial News). Also
owns Hartford Times, which holds 45% of WGTH-TV.

Rockford (I11.) Star and Register-Republic—WREX, 10%

Rock Island Argus—WHBF-TV (WHBF).

Rocky glount (N. C.) Telegram (Josh Horne)—WNCT, Greenville,
N. C., 10%.

Salt Lake Tribune—KUTV, 50%.

San Antonjo Express and News—KENS-TV (KENS).

San Diego (weekly) North Shores Sentinel (Clinton McKinnon)
KVOA-TV, Tucson (KVOA), 20%. McKinnon also controls
California weekly Coronado Journal.

San Francisco Chronicle—KRON-TV; KBAK-TV, Bakersfield, Cal.
(KBAK), 971:%.

San Juan (P. R.) El Mundo—WEKAQ-TV (WKAQ).

Sioux City Journal and Journal-Trlbune—KTIV, 50%.

springfield (Mo.) News and Leader & Press—KYTV (KGBX). In-
terlocking ownership with KOAM-TV, Pittsburg, Kan. And
elso interlocking ownership with Muskogee (OKkla.) Phoenix
and Times Democrat.

St. Louis Globe-Democrat (Newhouse)—KWK-TV (KWK), 23%.
See also Syracuse Post-Standard and Herald-Journal.

St. Louis Post-Dispatch—KSD-TV (KSD)

sSt. Paul Dispatch & Pioneer Press (Ridder)—WCCO-TV (WCCO),
Same interests also publish Duluth News-Tribune and Herald,
control WDSM-TV (WDSM). See also Multiple Ownerships.

Multiple Ownerships
(Major Interlocking Holdings)

ABC—See Networks

American Broadcasting Stations Inc. (Wm. B. Dolph)—WMT-TV,
Cedar Rapids, Ia. (WMT), 51%,; KULA-TV, Honolulu (KULA),
41%. Same interests hold stock in radio KJBS, San Francisco
& KGIL, San Fernando, Cal.

Gene Autry—KOPO-TV, Tucson, Ariz. (KOPO), 48%; KOOL-TV,
Phoenix, Ariz. (KOOL), 85%. Also controls AM station
KMPC, Los Angeles.

Harry M. Bitner—WFBM-TV, Indianapolis (WFBM); WOOD-TV,
Grand Rapids, Mich. (WOOD); TCN-TV, Minneapolis
(WTCN); and radio WFDF, Flint, Mich.

John W. Boler—KCJB-TV, Minot, N.D. (KECJB); KXJB-TV, Valley
City, N.D.; and radio KSJB, Jamestown, N.D. Also holds CP
for KBMB, Bismarck, N. D.

Darrold A. Cannan—KFDX-TV, Wichita Falls, 59.359, KFDM-TV
Beaumont (KFDM), 20.8%.

Frank C. Carman-Grant R. Wrathall - Own 50% of KUTV, Salt
Lake City (KUTA); 259% of KLIX-TV, Twin Falls, Ida. (KLIX).
Also have interest in radios KGEM, Boise, Ida.; KWIK, Poca-
tello, Ida.; KOPR, Butte, Mont. Mr. Wrathall operates KPOO,
San Francisco.

Cascade Broadcasting Co.—KIMA-TV, Yakima, Wash. (KIMA) and
KEPR-TV, Pasco, Wash. (satellite).

CBS—See Networks

Central Broadcasting Co. (B. J. Palmer, Des Moines)—Owns WHO-
TV, Des Moines (WHO) and WOC-TV, Davenport, Ia. (WOC);
has 25% interest in KMTV, Omaha.

Chicago Tribune-New York News—WGN-TV, Chicago (WGN);
WPIX, New York.
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Sedalia (Mo.) Capital and Democrat (J. Albert Dear)—KDRO-TV
(KDRO), 50%.

South Bend Tribune—WSBT-TV (WSBT).

Southwestern Publishlng Co. (Donald W. Reynolds)—KFSA-TV,
Ft. Smith, Ark. (KFSA). KZTV, Reno, Nev.; KLRJ-TV, Hen-
derson-Las Vegas, Nev. Publisher of Ft. Smith Southwest
American and Times Record, Bartlesville (Okla.) Eraminer-
Enterprise; Okmulgee (Okla.) Times and Times-Democratl.
Also part owner of Las Vegas (Nev.) Review-Journal,
Boulder City (Nev.) Journal, Carson City (Nev.) Appeal, Ely
(Nev.) Times. Owns AM stations KFSA, Ft. Smith, Ark.
KBRS, Springdale, Ark.; KHBG, Okmulgee, Okla.

Spokane Chronicle and Spokesman-Review—KHQ-TV (KHQ).

Springfield (Mass.) Union, News and Sunday Republican (Em-
ployes Beneficial Fund)—WHYN-TV, Springfield-Holyoke
(WHYN), 50%. See also Holyoke Transcript-Telegram.

Superior (Wis.) Telegram—Morgan Murphy-Walter C. Bridges
interests own WEAU-TV, Eau Claire, Wis. (WEAU)

Syracuse Post Standard and Herald-Journal—-WSYR-TV (WSYR).
Same interests (Newhouse) own Harrisburg (Pa.) Patriot and
News and WTPA, Harrisburg; Portland Oregonian and 509
of KOIN-TV, Portland (KOIN); St. Louis Globe-Democrat
and 23% of KWK-TV, St. Louis (KWK). Other Samuel I.
Newhouse Newspapers: Jersey City Journal, Newark Star-
Lgdger, Long Island Press and Star-Journal, Staten Island
Advance.

Tacoma News-Tribune—KTNT-TV (KTNT).
Tampa Tribune—WFLA-TV (WFLA).
Temple (Tex.) Telegram—KCEN-TV (KTEM). Frank W. May-

bor;x, publisher, also 509 owner of Sherman (Tex.) Demo-
crat.

Topeka Capital and State Journal (Capper)—WIBW-TV (WIBW)
Owned by Capper Publications Inc., also publisher of Kansas
City (Kan.) Kansan,; Cappers Farmer and other publications.
Also owns radio KCKN, Kansas City, Kan.

Washington Post & Times-lHerald—WTOP-TV (WTOP), Washing-
ton; WMBR-TV, Jacksonville (WMBR).

Washington Evening Star—WMAL-TV (WMAL).

Watertown (N.Y.) Daily Times—WCNY-TV, Carthage-Watertown
(WWNY, Watertown).

Wausau (Wis.) Record-Herald—WSAU-TV (WSAU), 25%. (Note
Various other newspapers also participate in ownership; see
ownership details in Station Directory listing.)

Wheeling (W.Va.) Intelligencer and News-Register—WTRF-TV
(WTRF, Bellaire, O.) Associated in ownership with Dix News-
papers (Bellaire Times-Leader, Ravenna Record, Kent Courier-
Tridune, Deflance Crescent-News—all in Ohio); has interest
in radio WWST, Wooster, O.

Wilson¢7(N. C.) Times (Herbert Brauff)—WNCT, Greenville, N. C.,

10%.

Winston-Salem Journal and Twin City Sentinel—-WSJS-TV
(WSJS), 6625%.

Wichita Beacon—KEDD, 5%.

Youngstown Vindicator—WFMJ-V (WFMJ).

Zanesville (0). Times-Recorder & Signal—WHIZ-TV (WHIZ);
WTAP, Parkersburg, W. Va.

¢+ In addition to the stations here listed, Meredith Publishing
Co. publisher of Better Homes & Gardens and Successful Farm-
ing, owns WHEN-TV, Syracuse; WOW-TV, Omaha; EPHO-TV,
Phoenix; KCMO-TV, Kansas City. Time Inc, (Time, Life, For-
tune) is 50% owner of KOB-TV, Albuquerque; 809 owner of

KTVT, Salt Lake City, and 100% of KLZ-TV, Denver.

cincinnati Times-Star Co. (Hulbert Taft)—WKRC-TV, Cincinnati

(WKRC); WTVN, Columbus (WHKC); and 20% of radio WBIR,
Knoxville.

Lester E. Cox & Lester L. Cox—KYTV, Springfield, Mo. (KGBX);
KOAM-TV, Pittsburg, Kan. (KOAM).

Cox Newspapers—WSB-TV, Atlanta (WSB); WHIO-TV, Dayton
(WHIO); also own radio WIOD, Miami, TV applicant.

Cowles—KVTV, Sioux City, Ia. (WNAX, Yankton, S.D.); WCCO-
TV. Minneapolis (WCCO), 47%. KRNT-TV, Des Moines Ia.
(KRNT), 60%. For other interests see Des Moines Register &
Tribune under Newspaper ownership.

Crosley—See Manufacturers

R. H. Drewry Group—KS8SWO-TV, Lawton, Okla. (KSWO); KMID-
TV, Midland, Tex.

DuMont—See Networks

John W. English Group—WNAO-TV, Raleigh, N. C.; WSEE, Erie, Pa.

John E. Fetzer—WKZO-TV, Kalamazoo, Mich. (WKZO); KOLN-
TV, Lincoln, Neb. (KOLN); also radio WJEF, Grand Rapids,
Mich., and minority interest in WMBD, Peoria, Ill.

Fox, Wells & Co.—KFSD-TV, San Diego, Cal. (KFSD), 95.5%:;
WWOR-TV, Worcester, Mass., 26.74%.

Theodore R. Gamble—KOIN-TV, Portland, Ore. (KOIN), 50% as
voting trustee with Harvey Benson; KOMO-TV, Seattle
(KOMO), 33.33%.

Gannett Newspapers—WHEC-TV, Rochester, N.Y. (WHEC); WDAN-
TV, Danville, Ill. (WDAN). Also owns 45% of WGTH-TV,
Hartford, Conn. Gannett Newspapers are: Rochester Times-
Union and Democrat & Chronicle, Albany Knickerbocker
News, Utica Press and Observer-Dispatch, Elmira Advertiser
and Star-Gazette, Newdburgh News, Beacon News, Ithaca Jour-
nal, Olean Times Herald, Ogdensburg Journal and Advance-
News, Malone Telegram, Saratoga Springs Saratogian, Massena
Observer, Binghamton Press, Potsdam Courier-Freeman—all
in N. Y. Also Hartford (Conn.) Times, Danville (I11.) Com-
mercial-News and Plainfleld (N. J.) Courier-News. Note: Sale
cl){ 2%61)GTH-TV, Hartford, to CBS pends FCC approval. (Vol.
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Gaylord—WKY-TV, Oklahoma City (WKY), WSFA-TV, Mont-
gomery, Ala. (WSPFA); also publishes Oklahoma City Okla-
homan.

General Teleradio Inc. (General Tire & Rubber Co. subsidiary)—
Owns WNAC-TV, Boston (WNAC), KHJ-TV, Los Angeles
(KHJ); WOR-TV, New York (WOR); WHBQ-TV, Memphis
(WHBQ); 55% of WGTH-TV. Hartford, Conn. (WGTH). Note
Purchase of WEAT-TV & WEAT, W. Palm Beach pends FCC
approval. Also sale of WGTH-TV to CBS pends FCC approval

John T. Griffin Group—KWTV, Oklahoma City (KOMA); KATV,
Pine Blufl, Ark.;, KTVX, Muskogee, Okla., and radio KTUL,
Tulsa and KFPW, Ft. Smith, Ark.

Hawailan Bestg. Co. Ltd.—KGMB-TV, Honolulu (KGMB); KHBC-
TV. Hilo (KHBC); KMAU, Walluku (latter two are satellites
of KGMB-TV)

Hearst Corp.—-WBAL-TV, Baltimore (WBAL); WISN-TV, Milwaukee
(WISN).

Horace A. Hildreth—Controls Community Broadcasting Service,
91% owner of WABI-TV, Bangor, Me. (WABI); holds 3529
of WMTV, Poland Spring, Me.

Jefferson Standard Life Insurance Co.—Owns WBTV, Charlotte
N. C. (WBT). owns 16.5% of Greensboro News Co., licensee of
WFMY-TV, Greensboro, N. C.; owns 100% of WBIG (AM),
Greensboro; 100% of WBTW, Florence, S.C

Claudia T. Johnson—KTBC-TV, Austin, Tex. (KTBC); KANG-TV,
Waco, Tex.

Robert F. Kerr family—WEEK-TV, Peoria, Ill. (WEEK); KVOO-
TV, Tulsa (KVOO), 43%.

KSTP Inc. (Stanley Hubbard)—KSTP-TV, St. Paul, Minn. (KSTP);
KWK-TV, St. Louls, 23%.

Charles W. Lamar Jr.—WPFA-TV, Pensacola, Fla.;, WAFB-TV,
?ag?% Rouge (WAFB), 15%; KTAG-TV, Lake Charles, La.,
0. 5

T. B. Lanford—KALB-TV, Alexandria, La. (KALB), 47.2%; KPLC-
TV, Lake Charles, La. (KPLC), 33.33%; WSLI-TV, Jackson,
Miss. (WSLI), 13.8%; 48% of radlo KRMD, Shreveport; 88%
of radio KRRV, Sherman, Tex

Lee P. Loomis Group (Lee Bcstg. and Lee Newspapers) —KHQA-TV,
Hannibal, Mo. (WATD, Quincy, I11.); and interlocking owner-
ship with KGLO-TV, Mason City, Ia. (KGLO) and WKBT,
La Crosse, Wis. (WKBH). Ownership interlocks with AMason
City Globe-Gazette,; LaCrosse Tribune; Davenport (Ia.) Times
and Morning Democrat, Ottumwa (Ia.) Courier; Muscatine
(In.) Journal, Lincoln (Neb.) Star, Kewanee (Il1.) Star-
Courier, Madison (Wis.) State Journal (13.5% of Ch. 3 appli-
cant for Madison).

Martin Theatres of Georgia—WJBF, Augusta, Ga., 35%; WDAK-
TV, Columbus, Ga. (WDAK), 75%.

J. Elroy McCaw—KTVW, Tacoma, Wash., 100%; KONA, Honolulu,
25%. Mr. McCaw also has Interests In radio stations WINS,
New York; KORC, Mineral Wells, Tex.;, KELA, Centralia,
Wash.; KYA, San Francisco, KYAK, Yakima, Wash.; KALE,
Richland, Wash. Mrs. McCaw owns 25% of KAPA, Raymond,
Wash. IPu]rchase of KFEL-TV, Denver, pends FCC approval,
Vol. 11:25.

Meredith Engineering Co., subsidiary of Meredith Publishing Co.,
Des Moines (Better Homes & Gardens, Successful Farming)—
Owns WHEN-TV, S8yracuse (WHEN); WOW-TV, Omaha
WOW),; KPHO-TV, Phoenix (KPHO); KCMO-TV, Kansas City
(KCMO).

Midnight Sun Bcestg. Co. (Lathrop Co0.)—KENI-TV, Anchorage
(KENI); KFAR-TV. Falrbanks (KFAR): also operates Alaska
radios KABI, Ketchikan & KJNO, Juneau.

NBC-RCA—See Networks

Northern Television Inc. (A. G. Hiebert)--KTVA, Anchorage;
KTVF, Falrbanks.

Samuel 1. Newhouse Family—WSYR-TV, S8yracuse, N.Y. (WSYR);
WTPA, Harrisburg, Pa.: 50% of KOIN-TV, Portland, Ore,
(KOIN); 239, of KWK-TV, St. Louls (KWK). See also Syra-
cuse Post-Standard and Herald-Journal, Portland Oregonian
and St. Louis Globe-Democrat.

Radlo Service Corp. of Utah—KSL-TV, Salt Lake City (KSL);
KID-TV, Idaho Falls, Ida., 25.9% (KID). Interlocking interest
(Mormon Church) in KGMB-TV, Honolulu (KGMB).

Donald W. Reynolds—KFS8A-TV, Fort Smith, Ark. (KFSA); KZTV,
Reno, Nev.; KLRJ-TV, Henderson-Las Vegas, Reynolds controls
radio KHBG, Okmulgee, Okla. and KBRS, Springdale, Ark.;
also publishes Fort Smith (Ark.) Southwest American and
Times-Record, Las Vegas Review Journal and other news-
papers in Arkansas, Nevada and Oklahoma.

Ridder Publications Inc.—Owns 539, of WCCO-TV. Minneapolis-St.
Paul (WCCO) and 51% of WDSM-TV, Superior-Duluth (WDSM)
Also publishes St. Paul Pioneer Press and Dispatch, Duluth
Herald and News-Tribune, New York Journal of Commerce,
Aberdeen (S. D.) American-News, Grand Forks (N. D.) Herald,
Long Beach (Cal.) Independent Press-Telegram, San Jose

(Cal) Mercury and News, has minority interest in Seattle
gct,rr;(es; owns radlo stations KSDN, Aberdeen and KILO, Grand
rks.

Rowley-Brown Bestg. Co. (E. H. Rowley, Kenyon Brown)—KWFT-
TV, Wichita Falls, Tex. (KWFT). Mr. Brown also has Interest
in radio KGLC, Miami, Okla. and KBYE, Oklahoma City.

San Francisco Chronicle—KRON-TV, San Francisco; KBAK-TV,
Bakersfield, Cal. (KBAK), 9714%.

Scripps-Howard Newspapers—WEWS, Cleveland; WCPO-TV, Cin-
cinnati (WCPO); WMCT, Memphis (WMC); and radlo WNOX,
Knoxville. See also Cleveland Press.

willlam B. Smullin—Owns KIEM-TV, Eureka, Cal. (KIEM): 50% of
gBES-TV. Medford, Ore. Also owns radio KUIN, Grants Pass,
re.

Stelnman Brothers —WGAL-TV, Lancaster (WGAL); WLEV-TV
Bethlehem. Pa. (WEST). Stelnmans also own radio statlons
WORK, York, Pa.; WKBO, Harrisburg, Pa.; WRAW, Reading,
Pa.;, WDEL. Wilmington, Del., and publish Lancaster New
Era and Intelligencer Journal.

Storer Broadcasting Co.—Owns WJBK-TV, Detroit (WJBK);
WSPD-TV, Toledo (WSPD); WAGA-TV, Atlanta (WAQGA);
WBRC-TV, Birmingham, Ala. (WBRC); WXEL, Cleveland
(WJW); KPTV, Portland, Ore.; WGBS-TV, Miami (WGBS).
Also owns radio statlon WWVA, Wheeling, W. Va. Also owns
Empire Coll Co.

Hulbert Taft family—WKRC-TV, Cincinnati (WKRC); WTVN-TV,
Columbus (WTVN); holds 20% of WBIR, Knoxvlille, TV ap-
plicant; publishes Cincinnati Times-Star.

Time Inc.—KOB-TV, Albuquerque, N.M. (KOB), 509, (Wayne
Coy, 50%); KTVT, Salt Lake City (KEDYL), 80% (Q. Bennett
Larson, 20%); KLZ-TV, Denver, (KLZ), 100%.

Triangle Publications—WFIL-TV, Philadelphia (WFIL); WNBPF-
TV, Binghamton, N.Y. (WNBF). Also publishes Philadelphia
Inquirer. Note: Purchase of off-air WLBR-TV, Lebanon, Pa.
(Ch. 15) pends FCC approval

Tyrone Corp.—WMTW, Poland Spring, Me., 35.2%; WENS, Pitts-
burgh, 5.55%.

Washington Post Co.—WTOP-TV, Washington, D. C. (WTOP);
WMBR-TV, Jacksonville, Fla. (WMBR).

WDSU Broadcasting Corp.—WDSU-TV, New Orleans (WDSU);
WAFB-TV, Baton Rouge, La. (WAFB), 11.9%.

Westinghouse Broadcasting Co.—See Manufacturers

Allen M. Woodall—-WDAK-TV, Columbus, Ga. (WDAK), 25%:

WRDW-TV, Augusta, Ga. (WRDW). 20%. See also Martin
Theatres of Georgla.

Zanesville Publishing Co. (Clay Littick) —WHIZ-TV Zanesville, O.
(WHIZ); WTAP, Parkersburg, W.Va.; also publishes Zanes-
ville Times Recorder and Signal.

Categories of

Ownership of Canadian TV Stations

Canadian Broadcasting Corp.—Owns and operates CBLT, Toronto
(CBF); CBMT & French-language CBFT, Montreal (CBM);
CBOT, Ottawa (CBO); CBUT. Vancouver (CBU); CBWT, Win-
nipeg (CBW), CBHT, Halifax (CBH); and French-language
CBOFT as second Ottawa outlet. Also operates 21 CBC-owned
AM stations, 5 FM stations.

Southam Newspapers —CHCT-TV, Calgary, Alta., 3335% (held by
radio CFAC), CHCH-TV, Hamilton, Ont. 33!'3% (held by
CJSH-FM); also operates radlo stations CJCA, Edmonton,
Alta.; CKOY, Ottawa, Ont.; is buylng CKNW, New West-
minster, B.C. Publisher of Calgary Herald, Hamilton Spec-
tator, Edmonton Journal, Vancouver Province.

Sen. W. Rupert Davies-Roy Thomson—CKWS-TV, Kingston, Ont.
(CKWS), CHEX-TV, Peterborough, Ont. (CHEX), Sen. Davies
owns 51%; Thomson, 49%. Sen. Davies publishes Kingston
Whig Standard and Peterborough Examiner. Mr. Thomson
is chain newspaper publisher.

Famous Players Canadian Corp.—CKCO-TV, Kitchener, Ont. 509
CFCM-TV, Quebec City, Que., 25%.

Sifton Newspapers (Clifford Sifton)—CKCK-TV, Regina, Sask.
(CKCK): also operates radlo CKRC, Winnipeg and publishes
Regina Leader-Post, Saskatoon Star-Phoeniz. Mr. Sifton has
minority interest in CHCH-TV, Hamlilton, Ont.

London Free Press (W. J. Blackburn)—CFPL-TV (CFPL).

St. John (N.B.) TelegrabPh Journal and Times-Globe (T. F. Drum
mie)—-WHSJ-TV (CHSJ)

a compact Color Distribution Amplifier

/

Another GPL design comprising a compact package of
five units providing up to twenty outputs in less than
twelve inches of rack space. Ask for details.

General Precision Laboratory Incorporated

1955 Fall-Winter Edition

Pleasantville, New York

A subsidiory of General Precision Equipment Corporation
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To help keep network TV pictures
clear as they go from city to city, the
Bell System is installing Automatic
Switching Equipment (A.S.E.) on all
major multi-channel radio relay routes.

Here’s how it works:

Even the most carefully engineered
microwave radio systems are aflected
by some fading caused by atmospheric
changes. The only way to avoid this
interference in television pictures car-
ried from city to city by radio relay is
to switch the signals to another path.

Manual switching is not fast enough
to beat sudden fades. To make the

change-over automatic, the Bell System
designed A.S.E. which switches radio
relay channels in a split second.

Now—when fading threatens—it is
recognized by an electronic device that
sends a warning signal back to the con-
trol station. The picture is then switched
automatically to a protection channel.
The entire operation could take place
several times a second without disturb-
ing your program in any way.

Advances of this sort in equipment
and technique assure that the television
public will have the benefit of the hest
possihle service now and in the future.

BELL TELEPHONE SYSTEM

Providing transmission channels for intercity television today and tomorrow

TV Facthook No. 21



TELEVISION STATION DIRECTORY

Rate Digests, Personnel, Facilities and Other Data as of July 15, 1955

Covering All Commercial Stations in Operation in the United States, Territories and Canada
[Also Mexican-licensed Stations on U.S.-Mexican Border]

Plus CP Holders Reported Due to Begin Operation Before End of 1955

EXPLANATORY NOTES

Digests of Rates cover basic one-time charges only. Most one-minute-or-less rates here quoted apply to
films or slides only. Most rates are subject to frequency discounts, separate or additional rehearsal charges, talent
& production charges, etc. For further details, including film and remote rate schedules, and for contract conditions,
specifications, etc., consult complete station rate cards, available from stations on request.

TV NETWORK SERVICE REFERS TO INTERCONNECTIONS AND/OR KINESCOPE OR FILM AFFILIATIONS
All rates, personnel and other data supplied by stations

Powers are Effective Radiated Powers (ERP). STA means Special Temporary Authority pending license.

ALABAMA

WAIQ

Andalusia

(Ch. 2)
Non-Commercial Educational Station

(Due to Begin Operating in September)

Grantee (STA): Alabama Educational Television Commission
Protective Life Bldg., Birmingham.

Studios: Andalusia; U of Alabama, Tuscaloosa: Alabama Poly-
technic Institute, Auburn.

Transmitter: Mervillis Mill Rd.
Telephone: 54-2741. Birmingham.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 60.3-kw aural. Antenna: 670-ft. above av. terrain,
601-1t. above ground, 1042-ff. above sea level, lat. 31° 33’ 13”7
long. 86° 23’ 28~

Ownership: Commission officers: Milton Cummings, pres.; Thomas
D. Russell, Jr.,, secy.; and the following directors: Mrs. T. 8.
Acker, Rex Sikes. Commission also operates WBIQ, Birmingham,
and WTIQ. Munford.

Represented (legal) by Hogan & Hartson.
Represented (engineering) by A. D. Ring & Assoc.
Personnel:

Raymond Hurlbert, general manager & program coordinator.
Orbra Harrell, acting supervising engineer.

©

Birmingham
(Ch. 13)
Licensee: The Television Corp., Box 2553, Birmingham 2, Ala.
Studio and Transmitter: Atop Red Mt.
Telephone: 4-3506. TWX No.: BH 96.

Technical Facilities: Channel No. 13 (210-216 me). Authorized
power: 316-kw maximum and 302-kw horizontal visual, 158-kw
maximum and 151-kw horizontal aural. Antenna: 840-ft. above
av. terrain, 505-ft. above ground, 1525-ft. above sea level using
.5° electrical beam tilt, lat. 33° 29’ 27”, long. 86° 47° 48"

Network Service: NBC, ABC, DuMont.

AM Aflillate: WAPI, 10-kw (D), (5-kw night) 1070 ke (NBC). FM
Affiliate: WAFM, 72-kw, 99.5 mec (No. 258), 780-ft. antenna height.
Ownership: Same as The Birmingham News, Henrv P. Johnson,
11?{x'es. Sanl\e prinetipals also own The Huntsville Times and WHBS
untsville.

Began Operation: July 1, 1949. Sold to present owner July 1953
(see Television Digest, Vol, 9:15, 24).

Represented (sales) by Blair-TV.
Represented (legal) by Fly, Shuebruk, Blume & Gaguine.
Represented (engineering) by George E. Gautney.

1955 Fall-Winter Edition

Personnel:

Henry P. Johnston, president & managing director.

Fred Shawn, ezec. assistant to the president.

Charles P. Grisham, commercial manager.

Tom M. Percer, local sales manager.

Ray A. Furr, v.p. & program director.

J. V. Sanderson, chief engineer.

J. B. Chenowlith, promotion director.

Nod Nelson. film director.

Johnny Johnson, production manager.

DIGEST OF RATE CARD NO. 8
(May 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. ID
Class AA—7-9:30 p.m., daily.
$750.00 $450.00 $300.00 $263.00 $225.00 $185.00 $92.00
Class A—6:30-7 p.m., Mon.-Frl.; 6-7 p.m., Sat. & Sun.; 9:30-10:30

p.m.,, dally.

650.00 390.00 260.00 228.00 195.00 150.00 75.00
Class B—6-6:30 p.m., Mon.-Fri.; 2-6 p.m. Sat. & Sun.

488.00 293.00 195.00 171.00 145.00 98.00 49.00
Class C—Noon-6 p.m., Mon.-Fri.; noon-2 p.m., Sat. & Sun.; 10:30

p.m.-sign-off, dally.

325.00 195.00 130.00 114.00 98.00 65.00 33.00
Class D—Sign-on-noon, dafly

250.00 150.00 100.00 88.00 63.00 50.00 25.00

Subject to frequency discounts.

WBI
(formerly “‘QEDB)
Birmingham
(Ch. 10)
Non-Commercial Educational Station

Grantee (STA): Alabama Educational Televiston Commission,
Protective Life Bldg.

Studios: Birmingham, University, Auburn. Transmitter: Red Mt.

Telephone: 54-2741.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 30.8-kw visual, 18.5-kw aural. Antenna: 528-ft. above
av. terrain, 187-ft. above ground, 1187-ft. above sea level, lat.
33° 29’ 20”7, long. 86° 47’ 59”.

Ownership: Commission officers are Milton Cummings, pres.;
Thomas D. Russell, secy.; and the following directors: Mrs. T. S.
Acker, Rex Sikes. Commission also operates WTIQ, Munford,
and holds CP for WAIQ, Andalusia. both Ala.

Began Operation: April 28, 1955.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Raymond Hurlbert, general manager & program coordinator.
Orbra Harrell, acting supervising engineer.
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Alabama

WBRC-TV
Birmingham
(Ch. 6)
Licensee: Storer Broadeasting Co., Birmingham 9, Ala.
sStudio and Transmitter: Atop Red Mt.
Telephone: 4-4701. TWX No.: BH 260.

Technical Facilities: Channel No. 6 (82-88 mc). Operating under
special temporary authorization with 100-kw visual power, 50-kw
aural. Antenna: 910-ft. above av. terrain, 562-ft. above ground,
1582-1t. above sea level, lat. 33° 28’ 207, long. 86° 47’ 59”.

Network Service: CBS.
AM Affiliate: WBRC, 5-kw, 960 kc (CBS).
Ownership: See WIJBK-TV, Detroit.

Began Operation: July 1, 1949. Sold to Storer Bestg. Co. Inc.
May, 1953 (see Television Digest, Vol. 9:13, 21).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by A. Earl Cullum Jr.

Personnel:
George B. Storer, president.
J. Robert Kerns, v.p. & managing director.
Oliver V. Naylor, sales manager.
Robert L. DuPriest, chief engineer.
M. D. Smith, program director.
Sterling P. Madding, promotion & merchandising manager.

DIGEST OF RATE CARD NO. 7
(April 15, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class AA—7-9:30 p.m., dally.
$750.00 $450.00 $300.00 $263.00 $225.00 $185.00

Class A—6:30-7 p.m., Mon.-Fri.; 6-7 p.m., Sat. & Sun.; 9:30-10:30
p.m., daily.

650.00 390.00 260.00 228.00 195.00 150.00
Class B—5-6:3¢ p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.
488.00 293.00 195.00 171.00 146.00 98.00

Class C—Sign-on-5 p.m., Mon.-Fri.; 10:30 p.m.-sign-off, daily; sign-
on-1 p.m., Sat. & Sun.
325.00 195.00 130.00 114.00 98.00 65.00

Subject to frequency discounts.
°

WMSL-TV

Decatur
(Ch. 23)

Grantee (STA): Tennessee Valley Radio & TV Corp., Mutual Sav-
ings Life Bldg.

Studio and Transmitter: Mutual Savings Life Bldg.

Telephone: 802.

Technical Facllitles: Channel No. 23 (524-530 mc). Authorized
power: 15.8-kw visual, 8.52-kw aural. Antenna:@ 350-ft. above
av. terrain, 383-ft. above ground, 973-ft. above sea level, lat.
34° 36’ 44.5", long. 86° 59’ 08".

Network Service: NBC, CBS.

AM Affiliate: WMSL, .25-kw, 1400 k¢ (MBS)

Ownership: Frank Whisenant, pres., 64.5%; Willlam B. McAfee,
v.p.. 2.5%; Alice A. Whisenant, treas, 5%; Noble J. Russell,
secy., .5%. following directors: James E. King, 5%, Reduc C.
Collier, 1.25%; Roy Fite Jr., 1.25%; Ned Frazler, 1.25%; John
R. Hutson, .5%; Clyde Hendrix, .7%; 10 others, none owning
over 2.5%.

Began Operatlon: July 4, 1954.

Represented (sales) by The Walker Representation Co. Inc.

Represented (legal) by Harry J. Daly.

Represented (engineering) by John H. Mullaney.

Personnel:

Frank Whisenant, president & general manager.
Charles Birdwell, chief engineer.
DIGEST OF RATE CARD NO. 1
(May 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class A—6-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.

$150.00 $90.00 $60.00 $52.00 $45.00 $35.00 $20.00

Class B—5-6 p.m., Mon.-Sat. & after 10:30 p.m., dally.

120.00 72.00 48.00 42.00 36.00 29.00 17.00
Class C—Sign-on-2 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.
80.00 48.00 32.00 28.00 24.00 21.00 13.00

- Subject to frequency discounts.

60

WTVY

Dothan

(Ch. 9)

Grantee (STA): WTVY, Inc., Box 1242.
Studio & Transmitter: Cottonwood Rd.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 28.2-kw visual, 14.1-kw aural. Antenna: 550-ft. above av.
terrain, 457-ft. above ground, 835-ft. above sea level, lat. 31°
10’ 50”, long. 85° 22 13”.

Network Service: CBS.
Ownership: Charles Woods, pres., 16.67%: J. T. Thrower, v.p.,
16.67%; Dr. Paul Flowers, treas., 16.67%. Alto V. Lee III, secy.,

1.67%; Huey D. MclInish, asst. secy., 1.67%; Richard I. Kearley,
16.67%; H. L. Holman Jr., 6.67%; 7 others, each owns 3.33%.

Began Operation: Feb. 12, 1955.

Represented (sales) by Adam Young Television Corp.; Clarke
Brown Co. (South).

Represented (legal) by Miller & Schroeder.
Represented (engineering) by Commercial Radio Equipment Co.
Personnel:

F. E. Busby, executive v.p.

DIGEST OF RATE CARD NO. 2
(June 1, 1955)
Min. or
Hour 30Min. 20Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30-10 p.m., Mon.-Fri.; 1-10 p.m., Sun.
$150.00 $90.00 $75.00 $60.00 $45.00 $37.50 $22.50 $11.25
Class B—5-6:30 p.m., Mon.-Fri.; 10-11 p.m., daily.
120.00 72.00 60.00 48.00 36.00 30.00 18.00 9.00
Class C—Sign on-5 p.m., Mon.-Fri.; 11 p.m.-sign-off, daily.
90.00 54.00 45.00 36.00 27.00 22.50 18.00 9.00

Mobile
(Ch. 10)
Grantee (STA): Pape Television Co. Inc., 210 Government St.

Studio: 210 Government St. Transmitter: Baldwin County, near
Spanish Fort.
Telephone: Hemlock 3-3756. TWX No.: MO 185.

Technical Facilitles: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 190-kw aural. Antenna: 635-ft. above
av. terrain, 573-ft. above ground, 732-ft. above sea level, lat.
30° 39’ 33.2”, long. 87° 53’ 33.4”.

Network Service: ABC, CBS, NBC.

AM Affiliate: WALA, 5-kw, 1410 k¢ (NBC).

Ownership: W. O. Pape, pres.,, 996%: H. K. Martin, v.p. & secy.,
.2%; W. B. Pape, secy.-treas., .2%.

Began Operation: Jan. 14, 1953.

Represented (sales) by Headley-Reed TV.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by L. J. N, du Treil.
Personnel:

W. O. Pape, president,

H. K. Martin, exéc. v.p.

W. B. Pape, general manager.

Al Holman, program director,

Chuck Thompson, publicity director.
A. R. Bell, chief engineer.

DIGEST OF RATE CARD NO. 2
(Oct. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6-11 p.m., Mon.-Sat.; noon-11 p.m. Sun.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00
Class B—All other times.

250.00 150.00 100.00 87.50 62.50 50.00

Subject to frequency discounts.

get more from
your single
color camera
installation

with GPL-WATSON VARI-FOCAL LENS. Ask
for details.

General Precision Laboratory Inc.

Pleasantville, New York
A subsidiory of General Precision Equipment Corporation

TV Factbook No. 21



WKRG-TV

Mobile
(Ch. 5)
(Due to Begin Operating in September)
Grantee (STA): WKRG-TV Inc., Box 1184.

Studio: 162 St. Louls St. Transmitter: Cottage Hill Rd., .58 mi. W
of Azalea Rd.

Telephone: Hemlock 2-6789 TWX No.: MO 186.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 534-ft. above av. terrain
459-ft. above ground, 644-ft. above sea level, lat. 30° 39° 127
long. 88° 08’ 59,

Network Service: CBS.

AM Affiliate: WKRG, l-kw (500-watts night), 710 k¢ (CBS). FM
Affiliate: 3-kw, 99.9 mc¢ (No. 260), 310-ft. antenna height.

Ownership: Kenneth R. Glddens, pres.. 20%; Joseph H. Little, v.p.,
6.66%; Andrew C. Smith, treas., Shirley R. Konrad, 10%; T. J
Rester Jr., 10%,; Spring Hill College, 6.66%; Alfred F. Delchamps,
4.44%. Loule Brannan, 666% O. H. May, 4.44%; Wm. H. Arm-
brecht Jr.. secy.. 4%, T. K. Jackson Jr., 8.88%; 9 others, none
owlns more than 3.33%. Andrew Smith is pres. of Spring Hill
College.

Represented (sales) by Avery Knodel Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Commercial Radio Equipment Co

Personnel:
C. P. Persons Jr,, v.p. and general manager
Frank Conwell, v.p.
Bob Johnms, production manager
James Evans, chie/ engineer
DIGEST OF RATE CARD NO. 1

(Sept. 1, 1955)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 1D
Class A-6:30-10:30 p.m., dally.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Class B-—5-6:30 p.m., 10:30-11 p.m., dally.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.
200.00 120.00 80.00 70.00 50.00 40.00 20.00
Subject to frequency discounts.
°
Montgomery
(Ch. 20)

Grantee (STA): Capitol Broadcasting Co., Box 2111
Studio and Transmitter: Adrian Lane.
Telephone: 5-3561. TWX No.: MG 98.

Technical TFacilities: Channel No. 20 (506-512 mc). Authorized
power: 200-kw visual, 100-kw aural. Antenna: 47-ft. above av
terrain, 460-ft. above ground, 680-ft. above sea level, lat. 32°
20’ 27.5”, long. 86° 17° 50”.

AM Affiliate: WCOV, 10-kw (1-kw night), 1170 k¢ (CBS)

Network Service: ABC, CBS, DuMont.

Ownership: Oscar P. Covington, pres., 20.139%,; Clara R. Covington,
V. p., 13.89%; Hugh M. Smith, secy.-treas., 9.02%; Margaret Cov-
ington Milwee, director, 6.94%,; Ethel Covington, director, 13.899%;
Peggy Millwee Cariton, director, 13.899,: Earl B. Covington,
13.89%; W. I. Milwee, 6.94%. All stockholders have same propor-
tionate Interest in WGWC, Selma

Began Operation: April 17, 1953.

Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by W. J. Holey, Atlanta, Ga

Personnel:
O. P. Covington, president.
Hugh M. Smith, general manager.
Morris South, local sales manager
Caldwell Stewart, program director
W. D. Weatherly, chief engineer
Robert House, film editor.
John Thompson, farm director.
Phil Taylor, promotion manager.

DIGEST OF RATE CARD NO. 2
(Dec. 1, 1953)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6-10:30 p.m., Mon.-Fri.; 5-10:30 p.m., Sat. & Sun
$200.00 $120.00 $80.00 $70.00 $60.00 $40.00
Class B—2-5 p.m., Sat. & Sun

150.00 90.00 60.00 50.00 40.00 30.00
Class C—All other times.

100.00 60.00 40.00 35.00 25.00 20.00

Subject to frequency discounts
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Alabama-Arizona
WSFA-TV

Montgomery
(Ch. 12)
Grantee (STA): WKY Radiophone Co., Box 2566.
Studio: Delano & Perry 8ts. Transmitter: Mt. Carmel, 21 mi. 8
of city.
Telephone: 5-1251.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1040-ft. above
av. terraln, 823-ft. above ground, 1483-ft. above sea level, lat
32° 01’ 15, long. 86° 20’ 56”.

Network Service: NBC.

AM Afliliate: WSFA, 5-kw (1-kw, night), 1440 kc (NBG).

Ownership: See WKY-TV, Oklahoma City.

Began Operation: Dec. 25, 1954. Sale to present owner by Judge
David E. Dunn-H. S. Durden-R. F. Hudson group—latter pub-
lisher of Montgomery Advertiser and Journal—approved by
FCC Feb. 16, 1955 (Television Digest, Vol. 10:38 & 11:8)

Repesented (sales) by The Katz Agency Inc.
Represented (legal) by Plerson, Ball & Dowd.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:

Hoyt Andres, v.p. and station manager.

John C. Hughes, sales manager.

Robert F. Doty, program director & film buyer.
Robert L. Tuttle, promotion manager.

Gene R. Jacobsen, production supervisor.

Frank McGee, news director.

Robert M. Hayward, chief engineer.

DIGEST OF RATE CARD NO. 1
(Nov. 1, 1954)

Min. or
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-10:30 p.m., Mon.-Fri.; 5-10:30 p.m., Sat. & Sun.

$250.00 $150.00 $100.00 $80.00 $62.50 $50.00 $25.00

Class B—5-6 p.m., Mon.-Fri.; 2-5 p.m., Sat. & Sun.

200.00 120.00 80.00 65.00 50.00 40.00 20.00

Clas:s C—Sign-on-6 p.m., Mon-Fri.; sign-on-2 p.m. Sat. & Sun.;
10:30 p.m.-sign-off, dally.

125.00 75.00 50.00 40.00 31.25 25.00 12.50

Subject to frequency discounts.

WTIQ

(formerly WEDM)
Munford
(Ch. 7)
Non-Commercial Educational Station

Grantee (STA): Alabama Educational Television Commission,
Protective Life Bldg., Birmingham.

Studios: Munford (film only); Birmingham studios: WBRC-TV,
WABT, University Extension Center; U. of Alabama studios,
Tuscaloosa; Alabama Polytechnic Institute studios, Auburn.

Transmitter: Mt. Cheaha, near Munford.

Telephone: 54-2741, Birmingham.

Technical Facilitles: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 190-kw aural. Antenna: 2000-ft. above av.
terraln, 574-ft. above ground, 2981-ft. above sea level, lat. 33°
2% 06”, long. 85° 48" 32”.

Began Operation: Jan. 7, 1955.

Ownership: Commission officers: Milton Cummings. pres.; Thomas
D. Russell Jr., secy.; and the following directors: Mrs. T. S
Acker, Rex Slkes. Commission also operates WBIQ, Birmingham,
and holds CP for WAIQ, Andalusia.

Represented (legal) by Hogan & Hartson.
Represented (engineering) by A. D. Ring & Assoc

Personnel:

Raymond Hurlbert, general manager & program coordinator.
Orbra Harrell, acting supervising engineer.

ARIZONA

KOOL-TV

Phoenix
(Ch. 10)
Grantee (STA): Maricopa Bestrs. Inc., 511 W. Adams St.
Studio: 511 W. Adams St. Transmitter: Mt. Suappoa.
TelePhone: Alpine 3-3121. TWX No.: PX 171
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Technical Facilities: Channel No. 10 (192-198 mc). Operating under
spectal temporary authorization with 29.45-kw visual, 14.69-kw
aural. Authorized power: 316-kw visual, 158-kw aural. Antenna:
1620-ft. above av. terraln, 162-ft. above ground, 2803-ft. above
sea level, 1at. 33° 20’ 02”. long. 112° 03’ 42”.

Network Service: CBS.
AM Affiliate: KOOL, 5-kw, 960 k¢ (CBS).

Ownership: Gene Autry, pres.. 56.38%: Frank Beer, v.p., 4.96%;
Thomas Chauncey, asst. secy., 19.19%: Tom & Ann Kerney,
19.47%. Mr. Autry also owns 51% of KMPC, Los Angeles, and
;‘8‘1% of KOPO-TV, Tucson. Mr. Chauncey owns 209 of KOPO-

Began Operation: Oct. 19, 1953 as share-time outlet with KOY-TV;
%nll\/llx:)ylg 11954 bought and merged KOY-TV (Television Digest
o .

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Maurice R. Barnes.
ReDresented (engineering) by Page, Creutz, Garrison & Waldschmitt.
Personnel:

Gene Autry, president.

Thomas Chauncey, managing director & general manager.

Kenneth Morton, asst. general manager.

Robert C. Garland, national sales manager.

Willlam J. Connelly, commercial manager.

Douglas Carruth, program director.

Don Cordrav, farm director.

Clifford Miller, chief engineer.

DIGEST OF RATE CARD. NO. 4
(June 1, 1955)

Hour 30 Min. 15 Min. 5 Min. Min. 10 Sec.
Class A—6-11 n.m., dally; 3-11 p.m., Sat. & Sun.

$500.00 $300.00 $200.00 $120.00 $96.00 $48.00
Class B—All other times.

300.00 180.00 120.00 72.00 57.60 28.80

Combination Rates: KOOL-TV & KOPO-TV, Tucson, Ariz.
(Ariz. Television Network)

Class A—6-11 p.m., daily: 3-11 p.m., Sat. & Sun.

$637.50 $382.50 $255.00 $155.13 $124.10 $62.05
Class B—All other times.
393.13 235.88 157.25 95.61 76.59 38.29
Subject to frequency discounts.
[}
Phoenix
(Ch. 5)

Licensee: Meredith Engineering Co., 631 N. First Ave.
Studio: 631 N. First Ave. Transmitter: Westward Ho Hotel.
Telephone: Alpine 8-4511. TWX No.: PX 70.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized
power: 17.5-kw visual, 8.7-kw aural. Antenna: 400-ft. above av.
terrain, 497-ft. above ground, 1585-ft. above sea level, lat. 33°
27’ 127, long. 112° 04’ 30”.

Network Service: DuMont.

AM Affillate: KPHO, 5-kw, 910 k¢ (ABC).

Ownership: Meredith Engineering Co., 100% owned by Meredith
Publishing Co., Des Molines, Ia., publisher of Better Homes &
Gardens and Success/ul Farming Officers of Meredith Eneineer-
ing Co.; E. T. Meredith Jr., pres.; F. O. Bohen, v. p.; Payson
Hall, v.p. of TV-radlo. Same interests own WHEN-TV & WHEN,
Syracuse, N.Y.; KCMO-TV & KCMO, Kansas City, Mo.,, WOW-
TV & WOW, Omaha, Neb.

Began Operation: Dec. 4, 1949; sold to present owner (Meredith
Englneering Co.) In June 1952 (see Television Digest, Vol.8:18 &26)
Represented (sales) by Katz Agency Inc.
Represented (legal) by Haley, Doty & Wollenberg.
Personnel:
Richard B. Rawls, general manager.
Al Larson, commercial manager and film buyer.
Robert T. Martin, program director.
Jack Murphy, executive producer.
Dan Schwartz, promotion manager.
Al Rau, traffic manager.
George L. McClanathan, chief engineer.

DIGEST OF RATE CARD NO. 8
(June 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—T7-10 p.m., dally.
$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00

Class B—6-7 p.m., 10 p.m.-sign-ofl, dally.
360.00 216.00 144.00 126.00 90.00 72.00 36.00

Class C—Sign-on-6 p.m.. daily.
270.00 162.00 108.00 95.00 68.00 54.00 27.00

Subject to frequency discounts.
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KTVK

Phoenix
(Ch. 3)
Grantee (STA): Arizona Television Co., 3435 N. 16th St.
Studio: 3435 N. 16th St.

Telephone: Amhurst 6-5691. TWX No.: PX 353.
Transmitter: South Mt., 7-mi. south of Phoenix.

Technleal Facilitles: Channel No. 3 (60-66 me¢). Authorized power:
100-kw visual, 50-kw aural. Antenna: 16638-ft. above av. terrain,
228-ft. above ground, 2888-ft. above sea level, lat. 33° 20° 017,
long. 112° 03’ 45”.

Network Service: ABC.
Ownership: Ernest W. McFarland, pres., 409, (Arizona Governor);
Leon M. Nowell, v.p.,, 20%; Ralph A. Watkins, v.p.-treas., 20%;

Edward Cooper, 10%; H. R. Larson, secy., 5%; Lorenzo Wwright,
2.5%,; Bassett Wright, 2.5%.

Began Operation: Feb. 28, 1955.
Represented (sales) by Weed Television Corp.
Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by Jansky & Bailey Inc.
Personnel:

Ralph Watkins, general manager.

Sean Dillon, station manager.

Burton B. LaDow, commercial manager.

Art Brock, sports director.
Bob Latham, chief engineer.

DIGEST OF RATE CARD NO. 1
(Jan. 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.

Class A—7-10:30 p.m., Mon.-Sat.; 2-10:30 p.m., Sun.

$300.00 $180.00 $120.00 $105.00 $90.00 $60.00 $30.00
Class B—2-7 p.m., 10:30 p.m.-sign-off, Mon.-Sat.

200.00 120.00 80.00 70.00 55.00 40.00 20.00

10 Sec.

Subject to frequency discounts.

KVAR

Phoenix-Mesa
(Ch. 12)
Licensee: KTAR Bcestg. Co.,, 1101 N. Central Ave., Phoenix.
Studios: Mesa-Phoenix Highway and 1101 N, Central Ave., Phoenix.
Transmitter: Top of Mt. Suappoa, Phoenix South Mt.
Telephone: Alpine 4-4161. TWX No.: PX 592.

Technical Facilitles: Channel No. 12 (204-210 mc). Authorized
power: 31.6-kw visual, 15.8-kw aural. Antenna: 1550-ft. above
av. terrain, 97-ft. above ground, 2757-ft. above sea level, lat.
33° 19’ 54”, long. 112° 03’ 52”7,

Network Service: NBC, DuMont.

AM Affiliate: KTAR, 5-kw, 620 k¢ (NBC).

Ownership: John J. Louis, chairman, and family, 68.23%; Richard
O. Lewis, pres., 17.47%; E. W, Harvey, v.p., 1.55%: B. R. Fulbright,
secy.-treas., 1.39%: Sam Kahan, 7.73%:. 3 other dept. heads,
each holding under 2% interest. KTAR owns KYUM, Yuma,
and KYCA, Prescott.

Began Operation: April 23, 1953. Sale to present owners by Harry
L. Nace Interests approved by FCC June 16, 1954 (Television
Digest, 10:18, 25).

Represented (sales) by Paul H. Raymer Co,
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by George C. Davis.
Personnel:

Richard O. Lewis, president and general manager.

Dwight Harkins, station manager.

E. Willlam Harvey, commercial manager.

Willlam B. Robb Jr., program director.
Arthur C. Anderson, engineering director.

DIGEST OF RATE CARD NO. 2
(Aug. 1, 1954)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6-10:30 p.m., Mon.-Fri.; 3-10:30 p.m., Sat. & Sun.
$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00

Class B—5-6 p.un., 10:30-11 p.m., Mon.-Fri.; noon-3 p.m., 10:30-11
p.m.,, Sat. & Sun

10 Sec.

270.00 162.00 108.00 95.00 68.00 54.00 27.00
Class C—-All other times.
225.00 135.00 90.00 79.00 56.50 45.00 22.50

Combination Rate: KVAR, KVOA-TV, Tucson. & KIVA, Yuma.
base hour is $750; KVAR & KVOA-TV hour. $607.50; KVAR &
KIVA hour, $585.00.

Subject to frequency discounts.
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Arizona

KOPO-TV

Tucson
(Ch. 13)
Grantee (STA): Old Pueblo Broadcasting Co., 115 W. Drachman St.
Studio and Transmitter: 115 W. Drachman St.
Telephone: 4-2511. 'TWX No.: TS 3401.

Technical Facilities: Channel 13 (210-213 mc). Operating under
special temporary authorization with 29.87-kw visual, 14.935-kw
aural, 100-ft. above av. terrain, 205-ft. above ground, 2573-ft
above sea level. Authorized power: 316-kw visual, 160-kw aural.
Antenna: 480-ft. above av. terrain, 500-ft. above ground, 2868-ft.
above sea level, lat. 32° 14+ 22”, long. 110° 58° 13”.

Network Service: CBS, DuMont.
AM Affiliate: KOPO, .25-kw, 1450 kc (CBS).

Ownership: Harold C. Tovrea, pres., 10%; Tom Chauncey, V. P.
20%; Charles H. Garland, secy.-treas., 10%; Gene Autry, 48%:
Robert C Garland, 10% (son of C. H. Garland). Interlocking
ownership with KOOL-TV, Phoenix. Mr. Autry also chief stock-
holder in KMPC, Los Angeles.

Began Operation: Jan. 13, 1953.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Maurice Barnes.

Represented (engineering) by Page, Creutz, Garrison & Wald-
schmitt.

Personnel:
E. S. Mittendorf, general manager. )
Robert Garland, national sales mgr. for Autry TV-radio stations.
Paul Plunkett, commercial manager.
Clff Stillinger, program director.
Jack Martin, promotion manager
Paul Bennewitz, chief engineer.

DIGEST OF RATE CARD No. 3
(Oct. 10, 1954)

Hour 30 Min. 15 Min. 5 Min. Min. 8 Sec.
Class A—6-11 p.m., Mon.-Fri,; 3-11 p.m., Sat. & Sun.

$250.00 $150.00 $100.00 $62.50 $50.00 $25.00
Class B—All other times.

162.50 97.50 65.00 40.00 32.50 16.25

Subject to frequency discounts.
Note: For combination rates see KOOL-TV, Phoenix, Ariz.

. —
KVOA-TV
Tucson
(Ch. 4)

Licensee: Arizona Bestg. Co. Inc., 209 W. Elm St., Box 2911
Studio & Transmitter: 209 W. Elm St. Box 2911.
Telephone: 3-2555. TWX No.: TS 1961.
Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:

5.37-kw visual, 2.69-kw aural. Antenna: 30-ft. above av. terrain,

263-1t. above ground, 2627-ft. above sea level, lat. 32° 14’ 32”7,
long. 110° 58’ 30”.

Network Service: NBC, ABC.
AM Afliliate: KVOA, 1-kw, 1290 k¢ (NBC).

Ownership: Clinton McKinnon, pres, 20%; Bernard Weinberg,
v.p., 20%; Frank Oxarart, v.p., 20%:. Harold B. Garfield, treas.,
20%; Arthur A. Desser, secv., 20%. Mr. McKinnon is former
Congressman and controls California weeklles San Diego North
Shores Sentinel and Coronado Journal.

Began Operation: Sept. 27, 1953. Sale to present owners by John
J. Louis group (Needham. Louis & Brorby, Chicago), approved
June 29, 1955 (Television Digest, Vol. 11:11, 21, 27).

Represented (sales) by Paul H. Raymer Co. Inc
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by George C. Davis.
Personnel:

R. B. Willlams, president & general manager.
Harper M. Phillips, business manager.

John C. Underwood Jr., sales manager.

Ben L. Slack Jr., program director.

Frank R. Barreca, news director.

Raymond H. Holsclaw, chief engineer.

DIGEST OF RATE CARD NO. 2
(Aug. 1, 1954)

Hour 30 Min. 15 Min. 5 Min. Min. or 20 Sec. 8 Sec.
Class A—6-10:30 p.m., Mon.-Fri.; 3-10:30 p.m., Sat., & Sun.
$225.00 $135.00 $90.00 $56.50 $45.00 $22.50

Ciass B—5-6 p.m.. 10:30-11 p.m., Mon.-Fri.; noon-3 p.m., 10:30-11
p.m., Sat. & Sun

135.00 81.00 54.00 34.00 27.00 13.50
Class C—All other times.
112.50 67.50 45.00 28.25 22.50 11.25

Combination Rate: See KVAR, Phoenix

Subject to frequency discounts.
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Arizona-Arkansas
KIVA

Yuma

(Ch. 11)
Grantee (STA): Valley Telecasting Co., Box 1708.
Studio and Transmitter: Kiva, Cal.,, 8-mi. W. of Yuma.
Telephone: State 6-8311.

Technical Facilitles: Channel No. 11 (198-204 mc). Authorized
power: 29-kw visual, 16-kw aural. Antenna: 440-ft. above av.
terrain, 485-ft. above ground, 733-ft. above sea level, lat. 32° 44’
427, long. 114° 44’ 19”.

Network Service: NBC.

Ownership: Donald Ellsworth, pres., 16.7%; Howard L. Roberts,
v.p., 16.7%; G. Park Dunford, 10%,; Russell J. Madsen, secy-treas.,
6.5%; Willlam S. Porter, 16.7%; Alvin S. Reber, 16.7%; Robert
Anderson, 8.35%; Virgil Crisman, 8.35%.

Began Operation: Oct. 8, 1953.

Represented (sales) Paul H. Raymer Co. Inc.
Represented (legal) by Barnes & Neilson.
Represented (engineering) by John H. Mullaney.
Personnel:

Donald Ellsworth, president.
Ray C. Smucker, general manager.
Roland Yount, chief engineer.

DIGEST OF RATE CARD NO. 1

(Oct. 1, 1953)
Hour 30 Min. 15 Min. 5 Min. Min. 10 Sec.
Class A—6-10:30 n.m., Mon.-Fri.; 3-10:30 p.m., Sat. & Sun.
$200.00 $120.00 $80.00 $50.00 $40.00 $20.00

Class B—5-6 p.m., 10:30-11 p.m., Mon.-Fri.,; noon-3 p.m., 10:30-11
p.m, Sat. & Sun.

120.00 72.00 48.00 30.00 24.00 12.00
Class C—All other times.
100.00 60.00 40.00 25.00 20.00 10.00

Combination Rate: See KVAR, Phoenix.

Subject to frequency discounts.

ARKANSAS

KRBB

El Dorado
(Ch. 10)

(Due to Begin Operating in Fall)
Grantee (STA): South Arkansas Television Co. Inc., Box 791.

Studlo & Transmitter: U.S. Hwy. 167, 5.3 mi. S of El Dorado.

Technical Facilities: Channel No. 10 (192-198 mgc¢). Authorized
power: 24-kw visual, 12-kw aural. Antenna: 630-ft. above av.
terrain, 637-ft. above ground, 855-ft. above sea level, lat. 33°
07’ 40”7, long. 92° 38’ 28”.

Ownership: Dr. Joe F. Rushton, pres., 33.3%.: W. C. Blewster Jr.,
v.p., 33.3%. Wm. M. Bigley, secy.-treas., 33.3%. Ownership Inter-
locks with radio KVMA, Magnolia, Ark.

Represented (sales) by John E. Pearson Television Inc.
Represented (engineering) by Robert M. Silliman & Assoc.
Personnel;

Willlam Bigley, general manager.
Carroll Blewster, chief engineer.

DIGEST OF RATE CARD NO. 1

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—6-10:30 p.m., daily.
$200.00 $120.00 $80.00 $60.00 $50.00 $40.00 $20.00
Class B—All other times.
150.00 90.00 60.00 45.00 37.50 30.00 15.00
Subject to frequency discounts.
PO—
Fort Smith
(Ch, 22)

Grantee (STA): Southwestern Radio & Television Co. Box 569.
Studio and Transmitter: Southwestern House, 920 Rogers Ave,
Telephone: Sunset 2-9125. TWX No.: FS 84.

Technical Facilities: Channel No. 22 (518-524 mc). Operating under
special temporary authorization with 22-kw visual, 12-kw aural.
Authorized power: 265-kw visual, 145-kw aural. Antenna: 270-ft.
above av. terrain, 349-‘t. above ground, 783-ft. above sea level,
lat. 36° 23’ 027, long. 94° 25’ 22”7, Note: Application to buy
CP of KNAC-TV, Fort Smith (Ch. 5) and switch channels
pends FCC approval (Television Digest, Vol. 10:52).
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Network Service: DuMont, NBC, ABC, CBS.

AM Afliliate: KFSA, 1-kw (.5-kw night), 950 k¢ (ABC & MBS). FM
Affiliate: KFSA-FM, .32-kw, 107.1 mc¢ (No. 296), 260-ft. antenna
height.

Ownership: Donald W. Reynolds, pres., 100%; Weldon Stamps, v.p.;
C. W. Parkinson, secy. Mr. Reynolds owns KZTV Reno & KLRJ-
TV Henderson-Las Vegas, and iIs buying radio stations KOLO,
Reno, & XORK, Las Vegas: has controlling interest in KHBG,
Okmulgee, Okla.,, and KBRS, Springdale, Ark. Principals also
own Southwestern Publishing Co., publisher of Fort Smith
Southwest American and Times-Record, Las Vegas Review
Journal and other newspapers in Arkansas, Nevada and Okla-
homa.

Began Operation: July 10, 1953.
Represented (sales) by John E. Pearson Television Inc.
Represented (legal) by Haley, Doty & Wollenberg.
Represented (engineering) by Craven, Lohnes & Culver.
Personnel:
Weldon Stamps, v.p. & general manager.
Roland Hundley, sales manager.
Paschal Porta, program director.
Luther Lemons, farm director.
Robert W. Platt Jr., chief engineer.
DIGEST OF RATE CARD NO. 1
(June 1, 1953)
Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 10 Sec.
Class A—(Same rate applies to all hours, every day, Mon.-Sun.).

$150.00 $90.00 $60.00 $40.00 $30.00 $15.00
Suﬁject to frequency discounts.
®* — M~
Little Rock
(Ch. 4)

Grsantee (STA): Arkansas Radio & Equipment Co. 10th & Spring
ts.

Studio: 10th & Spring Sts. Transmitter: 6815 Cantrell Rd. (New
site on Shinall Mt. now under construction).

Telephone: Franklin 6-2481. TWX No.: LR 141.

Technical Facilities: Channel No. 4 (66-72 mc). Operating under
special temporary authorization with 58-kw visual, 29-kw aural,
using antenna 340-ft. above ground at lat. 34° 46’ 05”7, long. 92
21’ 05”. Authorized power: 100-kw visual, 50.1-kw aural. Antenna
1650-ft. above av. terrain. 1175-ft. above ground, 2205-ft. above
sea level, lat. 34° 47’ 55”7, long. 92° 29’ 58”.

Network Service: NBC, DuMont.

AM Affiliate: KARK, 5-kw, 920 k¢ (NBC).

Ownership: T. H. Barton, pres., 72.68%; T. K. Barton, v.p., 18.16%;
David Grundfest, v.p., 4.575%; Harvey C. Couch Jr., v.p., 4.575%.

Began Operation: March 24, 1954,

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Spearman & Roberson.

Represented (engineering) by Craven, Lohnes & Culver.

Personnel;

T. K. Barton, v.p. & general manager.
Douglas Romine, asst. general manager.

H. Lee Bryant, commercial manager.

Dale Hart, program director.

Fred Schmutz. production manager

Bob Buice, public relations & farm director.
Shirley R. Kennedy, promotion director.
Champ Smith, chief engineer.

DIGEST OF RATE CARD No. 1
(March 1, 1954)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 See.
Class A—6-10:30 p.m., daily.
$350.00 $210.00 $140.00 $122.50 $87.50 70.00 $35.00
Class B—5-6 p.m. & 10:30-11 p.m., daily.

262.50 157.50 105.00 91.90 65.65 52.50 26.25
Class C—Noon-5 p.m. & 11 p.m.-midnight, daily.

175.00 105.00 70.00 61.25 43.75 35.00 17.50
Class D—Midnight-noon, dalily.

87.50 52.50 35.00 30.65 21.90 17.50 8.75

Subject to frequency discounts.

® —
Pine Bluff-Little Rock
(Ch. 7)

Grantﬂee (STA): Central South Sales Co., 100 Willlams Rd., Pine
Bluff.

Studios: 100 Willlams Rd., Pine Bluff; 620 Beech St., Little Rock.
Transmitter: Jefferson Springs, Ark.

Telephones: 3880, Pine Bluff; Mohawk 6-9401, Little Rock. TWX
No.: LR-572.

TV Facthook No. 21



Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 170-kw visual, 89.1-kw aural. Antenna: 1010-ft. above
av. terrain, 922-ft. above ground, 1322-ft. above sea level, lat. 34°
22’ 12", long. 92° 10 07~

Network Service: CBS, ABC.

Ownership: John T. Griffin, pres., 45%; James C. Leake, v.p., 45%;
Bryan Mathes, secy.-treas., 10%. Also own 509, of KWTV, Okla-
homa City, and control radio stations KTUL, Tulsa; KOMA,
Oklahoma City; KFPW, Fort Smith. Ark. Messrs. Leake and
Mathes hold minority interest in KTVX (TV), Muskogee, OKla.

Began Operation: Dec. 18, 1953.

Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Paul Godley Co.

Personnel:
John T. Griffin, president.
James C. Leake. v.p.
Bryan Mathes, secretary-treasurer.
John H. Fugate, general manager.
Don Curran, program director.
Bruce B. Compton, national sales manager.
Joe Mvyers. promotion manager.
Johnnie Holmes. farm director.
A. R. Garrett, chief engineer.

DIGEST OF RATE CARD NO. 4
(May 1, 1955)

Min. or
HHour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class AA—T7-10 p.m., deily
$450.00 $270.00 $180.00 $150.00 $112.50 $90.00 $45.00

Class A—6-7 p.m., Mon.-Sat.; 4-7 p.m., Sun.; 10-10:30 n.m., dalily.
350.00 210.00 140.00 122.50 87.50 70.00 35.00

Class B—5-6 p.m., Mon.-Sat.; 10:30-11 p.m., daily; 1-4 p.m., Sun.

250.00 150.00 100.00 80.00 60.00 50.00 25.00
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00
éub,lect to frequency discounts.
@ emam——
Texarkana
(See Texarkana, Tex.)
Bakersfield
(Ch. 29)
Grantee (STA): Bakersfleld Broadcasting Co., Box 1448,
Studio and Transmitter: Top of Mount TV.
Telephone: Fairview 4-6421.
Technical Facilities: Channel No. 29 (560-566 mc). Authorized

power: 19-kw visual, 10.5-kw aural. Antenna: 630-ft. above av.
terrain, 396-ft. above ground, 1326-ft. above sea level, lat. 35°
27 55”, long. 119° 01/ 15”.

Network Service: DuMont, ABC.

AM Afliliate: KBAK, 1-kw, 550 ke (MBS).

Ownership: Chronicle Publishing Co. (KRON-TV, San Francisco),
9713%; Charles Thieriot, 1249, (KRON-TV gen. mgr.); H. P. See,
1% (KRON-TV station mgr.).

Began Operation: Aug. 20, 1953.

Represented (sales) by Weed Television Corp.

Represented (legal) by John P. Hearne, Hollywood, Cal.

Represented (engineering) by Robert Hammett, San Francisco.

Personnel:

A. H. Constant, station manager.
James Garner, chief engineer.
Vern Mack, production manager.
Helen Smythe, trafiic.

DIGEST OF RATE CARD NO. 2
(Jan. 4, 1954)

Hour 30 Min. 15 Min, 10 Min. 5 Min. Min. 10 Sec.
Class A—6-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.

$235.00 $141.00 $94.00 $82.25 $58.75 $47.00 $23.50
Class B—5-6 p.m., Mon.-Sat.

176.25 105.75 70.50 61.75 44.00 35.25 17.50
Class C—Sign-on-5 p.m., Mon-Sat.; 11 p.m.-sign-ofl, daily.

117.50 70.50 47.00 41.00 29.50 23.50 11.75

Subject to frequency discounts.

1955 Fall-Winter Edition

California

KERO-TV

Bakersfield
(Ch. 10)
Grantee (STA): Kern County Bcestrs.,, 1420 Truxtun Ave.

Studio: 1420 Truxtun Ave. Transmitter: Breckenridge Mt., .5-mi.
WNW of fire tower, 22 mi. E. of Bakersfield.

Telephone: Fairview 7-1441. TWX No.: BK 47.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized

power: 30.9-kw visual, 17.4-kw aural. Antenna: 3740-ft. above av.
terrain, 147-ft. above ground, 7681-ft. above sea level, lat. 35°
27’ 11”7, long. 118° 35’ 26”.

Network Service: CBS, NBC.

AM Affiliate: KERO, .25-kw, 1230 kc (NBC).

Ownership: Albert E. DeYoung, pres., 51%; Gordon L. Harlan, v.p.,
9%: B. J. Coleman, secy.-treas., .066%. Edward E. Uraer, 10%;
Edwin A. Andress, 5.933%; Kenneth R. Croes, 4%.

Began Operation: Sept. 26, 1953.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Robert L. Hammett, San Francisco.

Personnel:
Gene DeYoung, president & general manager.
Edward Urner, v.p.
John Barrett, sales manager.
Kenneth Croes, program manager.
Edwin A. Andress, engineering director.
John Ballenger, film director.

DIGEST OF RATE CARD NO. 4
(Dec. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—6-10:30 p.m., Mon.-Fri.; 6-11 p.m., Sat. & Sun.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00

Class B—5-6 p.m., Mon.-Sat.; 10:30-11 p.m., Mon.-Fri.; noon-6 p.m.,
Sun.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00
Subject to frequency disccunts.
°
Chico
(Ch. 12)
Grantee (STA): Golden Empire Bestg. Co.,, Box 303.
Studio: 180 E. 4th St. Transmitter: Cohasset Road.
Telephone: Fireside 2-0141. TWX No.: CZ T71.
Technical Facilities: Channel No. 12 (204-210 mc). Authorized

power: 63.1-kw visual, 37.8-kw aural. Antenna: 1263-ft. above
av. terrain, 237-ft. above ground, 3732-ft. above sea level, lat.
39° 57’ 307, long. 121° 42’ 48”.

Network Service: CBS, NBC, ABC, DuMont.
AM Afliliate: KHSL, 5-kw, 1290 k¢ (CBS).

Oownership: Mrs. Hugh McClung., pres., 92.5%; Martha McClung
Roberts, v.p., 2.5%; Hugh McClung Jr., treas., 5%; Dorothy
Hawke, secy. Also operates KVCV, Redding, Cal. (AM).

Began Operation: Aug. 22, 1953.

Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Haley, Doty & Wollenberg.
Represented (engineering) by Kear & Kennedy.

Personnel:
M. F. Woodling, manager.
George Ross, national sales manager.
Jerry Pero, sales manager.
Martin Jacobsen, production manager.
E. P. Milburn, chief engineer.
Russel Pope, technical director.
DIGEST OF RATE CARD NO. 2
(Sept. 1, 1954)
Hour 30 Min. 15 Min. 10 Min. 5 Min.
Class A—6:30-10:30 p.m., daily
$225.00 $135.00 $90.00 $70.00 $55.00

Class B—5-6:30 p.m., 10:30-11 p.m., daily.
175.00 100.00 60.00 50.00 40.00

Class C—All other times.
120.00 72.00 48.00

Min. 20 Sec. 8 Sec.

$33.50 $33.50 $17.50

22.50 16.00 12.00

39.60 30.00 17.00 12.00

Subject to frequency discounts.
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California
KIEM.TV

Eureka
(Ch. 3)
Grantee (STA): California-Oregon Television Inc., Box 1021

Studio: Foot of Bay St. Transmitter: Redwood Peak, 12-mi. SE
of Eureka.

Telephone: Hillside 3-3123. TWX No.: EK 16.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
14.1-kw visual, 7.59-kw aural. Antenna: 1655-ft. above av.
terrain, 249-ft. above ground, 3049-ft. above sea level, lat. 40°
43’ 52”7, long. 123° 57° 06”.

Network Service: CBS. ABC, NBC, DuMont.

AM Affiliate: KIEM, 5-kw, 1480 kc (MBS). FM Afliliate; KRED,
4.6-kw, 96.3 mc (No. 242), 1520-ft. antenna height.

Ownership: Subsidiary of Redwood Bestg. Co. Inc.; Willlam B.
Smullin, pres., 100%,; Donald H. Telford, v.p.; John G. Bauriedel,
radio v.p. Redwood Bestg. Co. owns 1009 of radio KIEM & KRED
(FM); 50% of KBES-TV, Medford, Ore., and KUIN & KGPO, AM
& FM affillates in Grants Pass. California-Oregon Television also
holds 509 of TV grantee for Roseburg, Ore.

Began Operation: Oct. 25, 1953.
Represented (sales) by Hoag-Blair Co.
Represented (legal) by Dempsey & Koplovitz.
Represented (engineering) by Craven, Lohnes & Culver.
Personnel:

Donald H. Telford, manager.

Doug Pine, farm director.

DIGEST OF RATE CARD NoO. 1
(Dec. 1, 1953)

45 30 20 15 10 3 20 ]
Hour Min. Min. Min. Min. Min. Min. Min. Sec. Sec.
Class A—6:30-10:00 p.m., daily.
$150.00 $120.00 $90.00 $75.00 $60.00 $50.00 $38.00 $30.00 $25.00 $15.00

Class B—Noon 1-p.m., 5-6:30 p.m., 10-11 p.m., daily; 1-5 p.m, Sat.
& Sun.

120.00 96.00 72.00 60.00 48.00 42.00 30.00 24.00 20.00 12.00
Class C—All other times.
100.00 80.00 60.00 50.00 40.00 35.00 25.00 20.00 17.00 10.00

Subject to frequency discounts.

KJEO

Fresno

(Ch. 47)
Grantee (STA): O’Neill Bestg. Co.,, Box 1708.
Studio: Shaw at Cedar. Transmitter: Bald Mt.
Telephone: 7-8405. TWX No.: FR 271.

Technijcal Facilities: Channel No. 47 (668-674 mc). Authorized
power: 440-kw visual, 220-kw aural. Antenna: 1789-ft. above av.
terrain. 138-ft. above ground. 4596-ft. above sea level, lat. 37°
064’ 137, long. 119° 25’ 31”. CP for 178-kw visual, 91.2-kw aural.

Network Service: CBS, ABC, DuMont.
Ownership: J. E. O’Nelll, pres., 100%; J. C. Drilling, v.p.; Charles
Theodore, v.p.; George D. Helvey, secy.-treas.
Began Operation: Sept. 20, 1953.
Represented (sales) by The Branham Co.
Represented (legal) by Joseph Brenner, Beverly Hills, Cal.
fersonnel:
Charles Theodore, v.p. & operations director.
Joe Drilling, v.p. & business manager.
W. O. Edholm, commercial manager.
Bill Anthony, news director.
Jack Shepherd, production manager.
Francis Quinn, promotion manager.
Phil McPherson, farm director.
Jack McElwain, chief engineer.

DIGEST OF RATE CARD NO. 4
(Jan, 1, 1955)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min, 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$450.00 $270.00 $180.00 $157.50 $112.50 $90.00 $45.00
Cl:ss;lB—S-G:SO p.m., Mon.-Sat.; noon-6 p.m., Sun.; 10:30-11 p.m.,
ally.
337.50 202.50 135.00 118.13 84.38 67.50 33.75

Class C—10:30 a.m.-5 p.m.. Mon.-Fri.: sign-on-5 p.m., Sat.; sign-
on-noon, Sun.; 11 p.m.-sign-off, dally.

225.00 135.00 90.00 78.75 56.25 45.00 22.50
Class D—Sign-on-10:30 a.m., Mon.-Fri
112.50 67.50 45.00 39.38 28.13 22.50 11.25

Subject to frequency discounts.

66

KMJ-TV

Fresno
(Ch. 24)

Grantee (STA): McClatchy Bestg. Co., 1559 Van Ness Ave.
Studio: 1559 Van Ness Ave. Transmitter: Bear Mountain.
Telephone: 3-6277. TWX No.: FR 221.

Technical Facilities: Channel No. 24 (530-536 mc). Authorized
power: 282-kw maximum and 170-kw horizontal visual, 145.5-
kw maximum and 91.725-kw horizontal aural. Antenna: Di-
rectional, mechanlically tilted 1°, 3385-ft. above valley fioor, 242-
ft. above ground, 3638-ft. above sea level, lat. 36° 44’ 45.5”, long.
119° 16° 52”.

Network Service: NBC.

AM Affiliate: KMJ, 5-kw, 580 kc (NBC). FM Afliliate: KMJ-FM,
7.3-kw, 97.9 mc (No. 250), 630-ft. antenna height.

Ownership: McClatchy Newspapers, 100%; same officers for both
companles. Eleanor McClatchy, pres.; J. Brown Maloney, v.p..
James B. McClatchy, secy.-treas.; Walter P. Jones & John J.
Hamlyn, directors. McClatchy Bestg. Co. owns KFBK, Sacra-
mento; KERN, Bakersfield; KBEE, Modesto; KOH, Reno, Nev.
McClatchy Newspapers publish Fresno Bee, Sacramento Bee
Modesto Bee.

Began Operation: June 1, 1953.

Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by George C. Davis.

Personnel:

Perry Nelson, manager.

Wilson Lefler, sales manager.

Tom Flynn, production manager.
Joe Tomes, program manager.
Marion Anderson, traffic manager.
Willlam Curtis, film editor.
Edward C. Sturgeon, farm editor.
James B. Hancock, chief engineer.
Dean Mell, news editor.

DIGEST OF RATE CARD NO. 3
(July 1, 1955)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$500.00 $300.00 $200.00 $175.00 $125.00 $100.00 $50.00

Clgsil B—5-6:30 p.m., Mon.-Sat.; noon-6 p.m., Sun.; 10:30-11 p.m.,
ally.

375.00 225.00 150.00 131.25 93.75 75.00 37.50
Class C—All other times.
250.00 150.00 100.00 87.50 62.50 50.00 25.00

Subject to frequency discounts.
°

KABC-TV

Los Angeles
(Ch. 7)

Licensee: American Broadcasting Co. Prospect & Talmadge Sts.
Studio: Prospect & Talmadge Sts. Transmitter: Mt. Wilson.
Telephone: Normandie 3-3311. TWX No.: LA 353.

Technical Facllities: Channel No. 7 (174-180 mc). Authorized power
166-kw visual, 59-kw aural. Antenna: directional, electrically
tilted 3°, 2970-ft. above av. terrain, 234-ft. above ground 5940-ft.
above sea level, lat. 34° 13’ 29.47, long. 118° 03’ 57”.

Network Service: ABC.

AM Affillate: KABC, 5-kw, 790 k¢ (ABC). FM Affiliate: KABC-FM,
3.8-kw, 95.5 mc (No. 238), 240-1t. antenna height.

Ownership: See WABC-TV, New York.

Began Operation: Sept. 16, 1949 as KECA-TV.

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by McKenna & Wilkinson.

Represented (engineering) by Kear & Kennedy.

Personnel:

Earl J. Hudson, v.p., Western Div.

Selig J. Seligman, general manager, KABC-TV.
Elton H. Rule, sales manager, KABC-TV.

Don Quinn, asst. sales manager, KABC-TV.

Norman Sloane, sales service manager.

Hunt Stromberg Jr., executive producer.

James Mandulay, TV production manager. KABC-TV.
Norma Olsen, director of program operations.

Jack F. Brembeck, promotion manager, KABC-TV.
Vic England, film director.

Cameron G. Plerce, engineering operations supervision.

DIGEST OF RATE CARD NO. 5
(Feb. 15, 1954)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.
$1500.00 $900.00 $600.00 $450.00 $375.00 $275.00 $137.50
Class B—5:30-7 p.m., 10:30-11 p.m., Mon.-Sat.; noon-5 p.m., Sun.
1000.00 600.00 400.00 300.00 250.00 200.00 100.00
Class C—AIll other times.
600.00 360.00 240.00 180.00 150.00 100.00 50.00
Class AA announcements (8-10 p.m., dally): Min. or 20 Sec., $350;
10 Sec., $175.

Subject to frequency discounts.

TV Facthook No. 21



KCOP

Los Angeles
(Ch. 13)
Licensee: Copley Press Inc., 1000 Cahuenga Blvd.
Studio: 1000 Cahuenga Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 2-7311. TWX No.: LA 1479.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 31.4-kKw visual, 15.75-kw aural. Antenna: 2955-ft. above av.
terrain, 237-ft. above ground, 5917-ft. above sea level. lat. 34°
13’ 42”7, long. 118° 04’ 02, CP for 162-kw visual, 83.2-kw aural
2920-1t. labove av. terrain, 200-ft. above ground, 5880-ft. above
sea level.

Ownership: Copley Press Inc. Publishers of Alhambra Post-Ad-
vocate, Burbank Daily Review, Culver City Star-News, Glendale
News-Press, Monrovia News-Post, Redondo Daily Breeze, Venice
Evening Vanguard, all California; Aurora Beacon-News, Elgin
Courier-News, Joliet Herald News, Springflield Illinois State
Journal, all Illinois. Also owns 609 of San Pedro (Cal.) News-
Pilot and publishes Springfield (IN.) State Register under lease.

Began Operation: Sept. 17, 1948 as KLAC-TV. Acquired by Copley
Press Inc., Dec. 23, 1953. (See Television Digest, Vol. 9:49, 52.)

Repressented (Sales) by Weed Television Corp.
Represented (legal) by John P. Hearne, Hollywood, Cal.

Personnel:

Jack Heintz, v.p. & general manager.

A. G. Flanagan, asst. general manager.

Dan Lindquist, production director.

Amos T. Baron, sales manager.

Helen McDermott, business manager.

M. P. Wentworth, chief engineer.

Warren Earl, director of promotion and advertising.

DIGEST OF RATE CARD NO. 2

(May 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.

Class A—7-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$1250.00 $750.00 $500.00 $375.00 $312.50 $250.00 $120.00

Class B—5:30-6:59 p.m., Mon.-Sat.; sign-on-5:59 p.m. Sun.; 10
p.m.-midnight, dalily.

800.00 480.00 320.00 240.00 200.00 175.00 85.00
Class C—All other times.
600.00 360.00 240.00 180.00 150.00 80.00 50.00

Subject to frequency discounts.
—_
KHJ-TV
Los Angeles
(Ch. 9)

Licensee: General Teleradio Inc., 1313 N. Vine St. (Don Lee Div.)
Studio: 1313 N. Vine St. Transmitter: Mt. Wilson.
Telephone: Hollywood 2-2133. TWX No.: LA 64.

Technical Facillties: Channel No. 9 (186-192 mc). Authorized
power: 162-kw visual, 81.3-kw aural. Antenna: 2960-ft. above av.
terrain, 199-ft. above ground, 5929-ft. above sea level, lat. 34°
13’ 38”7, long. 118° 04’ 00”.

Network Service: DuMont.

AM Aflillate: KHJ, 5-kw, 930 k¢ (MBS). FM Afliate: KHJ-FM.
16.8-kw, 101.1 me¢ (No. 266), 2950-ft. antenna height.

Ownership: General Teleradio, Inc. (Don Lee Div.). Officers of
Don Lee Div.: Willet H. Brown, pres.; C. J. Marshall. asst. treas.;
A. M. Quinn, secy. & treas.; Norman Boggs, v.p.; Norman Ostby,
v.p. For other affillates of General Teleradlo see WOR-TV,
New York.

Began Operation: Aug. 25, 1948, as KFI-TV. Sold to present li-
censee Aug. 1951 (see Television Digest, Vol. 7:23, 32, 36)

Represented (sales) by H-R Television Inc.

Represented (legal) by Pierson, Ball & Dowd.

Personnel:

Thomas F. O'Nell, president, General Teleradio Inc.
Willet H. Brown, president, Don Lee Div.
Ward D. Ingrim, general manager, Don Lee Div.
James Richards, eastern sales manager.
John Reynolds, general manager, KHJ-TV.
Howard Wheeler, sales manager.
Robert Light, sales promotion manager.
Bill Barron, public relations director.
John Melton, national advertising manager.
James D. Higson, program manager.
Robert Arne, chief engineer.
DIGEST OF RATE CARD NO. 3

(July 1, 1955)

Ilour 30 Min. 15Min. 10Min. 5Min. Min, 20 Sec. 10 Sec.

Class A—7-10:30 p.m.. dally

$1200.00 $720.00 $480.00 $420.00 $300.00 $220.00 $160.00 $100.00

Clgss B—6-7 p.m, Mon.-Fri.; 10:30-midnight, daily; 12:30-7:00 p.m.,
un.

800.00 480.00 32000 280.00 200.00 150.00 105.00 65.00
Class C—Sign-on-6 p.m., Mon.-Sat.: Sign-on-noon, Sun
600.00 360.00 240.00 21000 150.00 110.00 80.00 50.00

Subject to frequency discounts.

1955 Fall-Winuter Edition

California

KNXT

Los Angeles
(Ch. 2)
Grantee (STA): Columbia Broadcasting System Inc., 1313 N. Vine.
Studio: 1313 N. Vine St. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-1212. TWX No.: LA 7252.

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
46.8-kw visual, 23.4-kw aural. Antenna: 3140-ft. above av. terraln,
466-1t. above ground, 6126-ft. above sea level, lat. 34° 14’ 007,
long. 118° 04" 28”.

Network Service: OBS.

AM Affiliate: KNX, 50-kw, 1070 k¢ (CBS). FM Affiliate: KNX-FM,
67-kw, 93.1 mc (No. 226). 2870-ft. antenna height.

Ovwnership: See WCBS-TV, New York.

Began Operation: May 6, 1948 as KTSL. Sold to present owner
December 1950 (see Television Digest, Vol. 6:46, 52).

Represented (sales) by CBS Television Spot Sales.
Represented (engineering) by CBS Engineering Dept.,, N. Y.

Personnel:
James T. Aubrey Jr., general manager,
Robert D. Wood, general sales manager.
Jack Van Nostrand, national spot sales representative.
Bruce Huffman, sales service coordinator.
Dean Linger, sales promotion & publicity manager.
Larry Lazarus, business manager.
Donald M. Hine, program manager.
Robert Quinlan, erecutive producer.
Bill L. Alcine, production manager.
Alberta Hackett, production coordinator.
Willlam Whitley, public affairs director.
Herbert W. Pangborn, manager of technical operations.
Sam Zelman, director of news & special events.
Don Rosenquest, operations & traffic manager.

DIGEST OF RATE CARD NO. 4
(May 1, 1955)
Min. or
Ilour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.* 10 Sec.*
Class A—7:30-10 p.m., Mon.-Sat.; 7-10 p.m., Sun
$3200.00 $1920.00 $1280.00 S $400.00 $200.00

Class B—7-7:30 p.m., Mon.-Sat.; 6-7 p.m.. Sun.: 10-10:30 p.m., dally.
2000.00 1200.00 800.00 $666.67 $600.00 250.00 125.00

Class €C—9:30 a.m.-7 p.m., Mon.Fri_.; Noon-7 n.m., Sat.; noon-6 p.m.,
Sun.; 10:30-11 p.m., dally.
1600.00 960.00 640.00 533.33 480.00 175.00 87.50

Class D—S8ign-on-9:30 a.m., Mon.-Frl.; sign-on-noon, Sat. & Sun.;
11 p.m.-sign-off, dally
800.00 480.00 320.00 266.67 240.00 125.00 62.50

* Class AA (7:59-10 p.m., daily): Min. $600, 10 Sec. $300. Class A
(6:59-7:59 p.m., 10-10:30 p.m., daily). Class B (5:59-6:59 p.m..
Mon.-Sat.; 4:59-6:59 p.m., Sun.; 10:30-11 p.m. daily). Class C
(7 a.m.-5:59 p.m.. Mon.-Fri.; 11:59 a.m.-5:59 p.m., Sat.; 11:59 a.m.-
4:59 p.m., Sun.; 11 p.m.-midnight. dally). Class D (Sign-on-7 a.m.,
gdc;n.-?rl,; sign-on-11:59 a.m., Sat. & Sun.; midnight-sign-off,
aily)

Subject to consecutive weeks discount.

HEADLINE EXCITEMENT

cat's ZIV's
New Smash
TV Drama!

See pages
370-371
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California

KRCA

Los Angeles
(Ch. 9)
Licensee: National Broadcasting Co. Inc., Sunset & Vine.
Studios: Sunset & Vine. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-6161. TWX No.: LA 790.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power
42.7-kw visual, 21.4-kw aural. Antenna: Directional, electrically
tilted 2.5°, 3200-ft. above av. terrain, 490-ft. above ground, 6170-
ft. above sea level, lat. 34° 13/ 33”, long. 118° 03’ 55”.

Network Service: NBC. AM Affiliate: None locally.
Ownership: See WRCA-TV, New York.

Began Operation: Jan. 16, 1949.

Represented (sales) by NBC Spot Sales.

Personnel:
John K. West, v.p. in charge of Western Div.
Thomas C. McCray, general manager.
George Greaves, staff executive.
James Parks, sales manager.
John M. Wehrhelim, business manager.
Noyes Scott, sales service manager.
John C. Kenaston, advertising & promotion manager.
Grant Recksleck, sales promotion director.
Robert Pelgram, publicity manager.
Harry Camp, merchandising manager.
Dean Cralg, program wmanager.
George Burke, film operations supervisor.
John Knight, station engineer.
James Damon, operations supervisor.
Robert Livingston, remote director.
Cleve Hermann, sports director,
Norvell Glllesple, farm director.

DIGEST OF RATE CARD NO. 10
(July 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. * 10 Sec. *
Class AA—T:30-10:30 n.m., Mon.-Sat., 5-10:30 p.m., Sun.
$3600.00 $2160.00 $1440.00 $1260.00 $900.00 $650.00  $300.00
Class A—10:30-11 p.m., dally.
3200.00 1920.00 1280.00 1120.00 800.00 375.00 160.00
Class B—6-7:30 p.m., Mon.-Sat.

1700.00 1020.00 680.00 595.00 425.00 200.00 75.00
Class C—Sign-on-6 p.m., Mon.-Sat.; Sign-on-5 p.m., Sun.

1600.00 960.00 640.00 560.00 400.00 125.00 50.00
Class D—AIl] other times.

825.00 495.00 330.00 288.75 206.25

* Class AA—T7:30-10:30 p.m., Mon.-8at.; 6-10:30 p.m., Sun.

Class A—6:59-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., dally. Class

B—6-6:59 p.m., Mon.-Sat., 5-6 p.m., Sun. Class C—all other times.
Subject to frequency discounts.

KTLA

Los Angeles
(Ch. 5)
Licensee: Paramount Television Productions Inc., 5800 Sunset Blvd.
Studio: 5800 Sunset Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-3181.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
30-kw visual, 15-kw aural. Antenna: 2921-ft. above av. terrain,
250-ft. above ground, 5936-{t. above sea level, lat 34° 13’ 357, long.
%la" 03’ 56”. CP for 50.1-kw visual, 25.1 aural, 2990-ft. above av.
errain.

Ownership: Paramount Pictures Inc., 100%.
Began Operation: Jan. 22, 1947.
Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) by Arnold, Fortas & Porter.

Personnel:
Paul Ralbourn, president (New York).
Klaus Landsberg, v.p. and general manager, KTLA.
J. Gordon Wright, production coordinator.
Robert Mohr, sales manager.
Stanley H. Chambers, national sales manager.
Joseph Coffin, sales development director.
Abe Greenberg. public relations director.
Leland G. Muller, film program director.
Gilbert Martyn, news editor.
Roy White, studio operations supervisor.
John Silva, remote operations supervisor.
Glenn Hughes, talent department.
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DIGEST OF RATE CARD NO. 6
(Dec. 1, 1952)
Hour 45Min. 30 Min. 15Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., dally.
$1250.00 $975.00 $800.00 $525.00 $300.00 $250.00 $230.00 $115.00

Class B—6-7 p.m., Mon.-Sat.: 5-7 p.m.,, Sun.; 10:30-11 p.m., 8un.-
Fri.; 10:30 p.m.-midnight, Sat.

625.00 487.50 400.00 262.50 150.00 125.00 115.00 57.50
Class C—All other times.
500.00 390.00 320.00 210.00 120.00 100.00 92.00 48.00

Subject to frequency discounts.
°

KTTV

Los Angeles
(Ch. 11)
Licensee: KTTV Inc. 5746 Sunset Blvd.
studio: 5746 Sunset Blvd. Transmitter: Mt. Wilson.
Telephone: Hollywood 2-7111. TWX No.: LA 228.

Technleal Facilities: Channel No. 11 (198-204 mc). Authorized
power: 166-kw visual, 83-kw aural. Antenna: 2940-ft. above av.
terrain, 237-ft. above ground, 5907-ft, above sea level, lat. 34°
13 29~, long. 118° 03’ 47.1"

Ownership: The Times-Mirror Co., 100%, publisher of Los Angeles
Times and Mirror. Norman Chandler, chairman; Richard A.
Moore, pres.. Harrison Chandler, exec. v.p.; Omar F. Johnson,
v.p.-asst. secy: John R. Vrba, v.p.; Robert W. Breckner, v.p.;
Harry W. Bowers, treas.; Richard G. Adams, secy.

Began Operation: Jan. 1, 1949.

Represented (sales) by Blair TV.

Represented (legal) by Ellot C. Lovett.

Represented (engineering) by Craven, Lohnes & Culver.

Personnel:
Richard A. Moore, president.
John R. Vrba, v.p., sales.
Leslie H. Norins, local sales manager.
George T. Ruby, controller.
Robert Breckner, v.p., programming.
Bill Welsh, director of spectal events.
Jack O'Mara, promotion & merchandising manager.
Norma Norman, traffic manager.
Dick Woollen, film & asst. program director.
Reavis Winckler, publicity director.
Val Conte, sales service manager.
Edward Benham, chief engineer.

DIGEST OF RATE CARD NO. 7
(April 10, 1955)

Hour 30 Min. 15Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec
Class A—7-10:30 p.m., dally.
$1750.00 $1050.00 $700.00 $582.50 $490.00 $460.00 $400.00 $230.00
Class B—6-7 p.m., 10:30 p.m.-midnight, dally.

1225.00 735.00 490.00 407.50 342.50 280.00 215.00 130.00
Class C—Noon-6 p.m., midnight-2 a.m., dally

690.00 415.00 275.00 228.75 192.50 180.00 140.00 85.00

Class D—2 a.m.-noon, dally.
375.00 225.00 150.00 125.00 105.00 100.00 87.50 50.00

Subject to frequency discounts.
°

KBET-TV

Sacramento
(Ch. 10)
Grantee (STA): Sacramento Telecasters Inc., 601 7Tth Ave
Studio: 601 7th Ave. Transmitter: 3.5 mi. 8 of El Dorado, Cal.
Telephone: Hudson 1-4041.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1120-ft. above av.
terrain, 500-ft. above ground, 2523-ft. above sea level, lat. 38° 37°
397, long. 120° 517 20"

Network Service: CBS.

Ownership: William P. Wright, pres., 11.56%; John H. Schacht,
v.p.. 15.45%: Henry Telchert, secy., 545%, Charles C. Inks, treas.,
3.64%,; Russell Gallaway Jr., 11.56%,; Robert A. Breuner, 7.09%;
Clarence H. Breuner, 7.09%. Edward M. Wright, 6.33%; Alan Pol-
lock, 5.45%,; Thomas H. Richards Jr., 5.45%,; Andrew M. Hender-
son Jr., 5.45%, 6 other stockholders, each owns less than 59%,.

Began Operation: March 20, 1955.
Represented (sales) by H-R Television Inec.
Represented (legal) by Haley, Doty & Wollenberg

Represented (engineering) by Page, Creutz, Garrison & Wald-
schmitt.
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Personnel:
John H. Schacht, v.p., & general manager.
George J. Kapel, sales manager.
Gene Ragle, operations director.
Vince Willlams, production manager
Hank Thornley, news director.
John MacKenzie, farm director.
Peter K. Onniglan, chief engineer.

DIGEST OF RATE CARD NO. 1
(Dec. 1, 1954)

Min. or
Hour 30 Min 15 Min. 10 Min. 5 Min. 20 Sec. 8 sec.
Class A—6:30-10:30 n.m., Sun.-Fri.; 6:30-11 p.m., Sat.
$600.00 $360.00 $240.00 $210.00 $150.00 $120.00 $60.00

Class B—Noon-1 p.m., 5-6:30 p.m., 10:30-11 p.m., Mon.-Fri.; 5-6:30
p.m., 11 p.m.-midnight, Sat.; 1-6 p.m., 10:30-11 p.m., Sun

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.
250.00 150.00 100.00 87.50 62.50 50.00 25.00
Subject to frequency discounts.
°
Sacramento
(Ch. 40)
Grantee (STA): Capital City TV Corp., Senator Hotel.
Stndie: Senator Hotel. Transmitter: Garden Highway.
Telephone: Gilbert 3-4843. TWX No.: SC 122.
Technical Facilities: Channel No. 40 (626-632 mc). Authorized
power: 186-kw visual, 93.3-kw aural. Antenna: 480-ft. above
av. terrain, 500-ft. above ground, 528-ft. above sea level, lat.

38° 36 357, long. 121° 33’ 15”.
Network Service: ABC.

Ownership: Harry McCart. pres., 50%: Ashley L. Robison, exec. v.p.
& secy.-treas., 50%.

Began Operation: Sept. 30, 1953.

Represented (sales) by Weed Television Corp.
Represented (legal) by Fisher, Wayland, Duvall & Southmayd.
Represented (engineering) by Vandivere, Cohen & Wearn.

Requests change to Ch. 16.

California

Personnel:
Ashley L. Robison, erecutive v.p. & secretary-treasurer.
A. J. Richards, v.p.,, in charge of sales.
Bud Edwards, v.p., in charge of production.
Willlam R. Furnell, production director.
George Ledell Jr., Los Angeles sales manager.
Clarence P. Talbot, public relations director.
Harvey Chester, news & special events director.
Bob Anderson, farm director.
Katherine Kerry, woman’s director.
Paul E. Leake, engineering director.

DIGEST OF RATE CARD NO. 2
(July 1, 1954)

Min. or

Ilour 30 Min, 20Min. 15 Min. 10Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-11 p.m., Mon.-Fri.; noon-11 p.m., Sat. & Sun.
$400.00 $240.00 $200.00 $160.00 $140.00 $100.00 $80.00 $40.00
Class B—Noon-6 p.m., Mon.-Fri.

300.00 180.00 145.00 120.00 105.00 75.00 60.00 30.00
Class C—All other times.

225.00 135.00 112.50 90.00 79.00 56.50 45.00 22.50

Subject to frequency discounts.

- @
Szcramento
(Ch. 3)

(Due to Begin Operating in September)
Grantee (STA): KCRA Inc, 1010 Eleventh St.
Studio and Transmitter: 10th & C Sts.
Telephone: Gilbert 2-0757. TWX No.: SC 111.

Technical Facilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 495-ft. above av. terrain,
553-ft. above ground, 573-ft. above sea level, lat. 38° 35° 16",
long. 121° 29" 22~.

Network Service: NBC.
(Continued on next page)
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K Market!

better—ARB—is on KTLA

IN KTLA’S SIGNAL AREA:
POPULATION 7,004,800
RETAIL SALES $8.244,000,000
TELEVISION SETS 2,200,000

7% of the nation’s television

homes are reached by KTLA.

Represented Nationally by
PAUL H. RAYMER COMPANY.

1955 Fall-Winter Edition
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California

SACRAMENTO: KCRA-TV—(Continued)

AM Afliliate: KCRA, 5-kw (l-kw night), 1320 kc (NBC) FM
Affiliate. KCRA-FM, ll1-kw, 96.1 mc (No. 241), 380-ft. antenna
height

Ownership: Ewing C. Kelly, pres.. 50%. C. Vernon Hansen, v.p..
16.68%,; Gerald Hansen, secy.-treas., 16.66% ; Kenneth W. Hansen
16.66%.

Represented (sales) by Edward Petry & Co. Inc
Represented (legal) by Loucks. Zias, Young & Jansky
Represented (engineering) by Jansky & Balley Inc
Personnel

Ewing C. Kelly, president & general manager
Frank M. Devaney, station manager.
Howard J. Smiley, public relations director
Robert E. Kelly, program manager.

W. Herbert Hartman, chief engineer.

DIGEST OF RATE CARD NO. 1
(June 16, 1955)
Hour 30 Min 15 Min 10 Min. 5 Min. Min 10 Sec.
Class A—T7:30-10:30 p.m. daily
$650.00 $390.00 $260.00 $227.50 $162.50 $130.00 $65.00
Class B—6:30-7:30 p.m. daily
450.00 270.00 180.00 157.50 112.50 90.00 45.00
Subject to frequency discounts.
.

KSBW-TV

Salinas-Monterey
(Ch. 8)
Grantee (STA): Salinas Valley Bestg. Corp., Box 1651, Salinas
Studio: 238 John St. Transmitter: Baldy Peak
Telephone: 2-6422. TWX No. ZL389.

Technical Facilities: Channel No. 8 (180-186 mc Authorized
power: 11.5-kw visual, 5-kw aural. Antenna: 2630-ft above av
terrain, 197-ft. above ground, 3777-ft. above sea level, lat. 36
32’ 06”, long. 121° 37’ 10~

Network Service: CBS, ABC, DuMont, NBC.
AM Afliliate: KSBW, 1-kw, 1380 k¢ (MBS)

FIRST in
GROWING San Diego!

BIGGER-
THAN ~

BUFFALO, N. Y.,
KANSAS CITY, MO.,
MIAMI, FLA., OR
DALLAS, TEXAS
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LUMBER AND BUILDING MATERIALS"

*Sales Mgt. Survey of Buying Power, 1955

SEE YOUR PETRY MAN!

WRATHER-ALVAREZ BROADCASTING, INC.
REPRESENTED BY PETRY

AMERICA’S MORE MARKET!

Ownership: John C. Cohan, pres., 25%; Willlam M. Oates, secy.-
treas., 25%,; group of local stockholders, 50%.

Began Operation: Sept. 11, 1953 as share-time outlet with KMBY-
TV, Monterey; on Feb. 2, 1955 FCC approved deal whereby it
bought and merged KMBY-TV (Tetevision Digest, Vol. 10:45 &
11:6)

Represented (sales) by H-R Television, Inc
Represented (legal) by John P. Hearne, Hollvwood.
Represented (engineering) by Robert L. Hammett, San Francisco
Personnel:
John Cohan, president and general manager
William M. Oates, secy.-treas. and asst. manager.
Fran Conrad, station manager.
Graham Moore, sales manager
Bill Hargan, chief engineer

DIGEST OF RATE CARD NO. 3
(July 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec.
Class A—6:30-10:30 p.m., daily
$350.00 $210.00 $140.00 $120.00 $90.00 $75.00

Class B—5-6:30 p.m.,, Mon.-Sat.; 1-6:30 p.m., Sun.; 10:30-11 p.m
dally

260.00 156.00 104.00 95.00 68.00 55.00
Class C—All other times
175.00 105.00 70.00 62.00 45.00 38.00

Subject to frequency discounts.

°
KFMB-TV
San Diego
(Ch. 8)
Licensee: Wrather-Alvarez Broadcasting, Inc., Fifth and Ash St
Studio: Fifth and Ash St. Transmitter: Mt. Soledad.
Telephone: Belmont 2-2114. TWX No.: SD 567.

Technical Facilities: Channel No. 8 (180-136 mc). Authorized
power: 316-kw maximum and 240-kw horizontal visual, 158-kw
maximum and 120-kw horizontal aural. Antenna: Directional
760-1t. above av. terrain, 284-1t. above groumd, 1049-1t. above sea
level, 1at. 32° 50’ 177, long. 117° 14’ 56”

Network Service: CBS, ABC.
AM Affiljate: KFMB, 5-kw, 540-kc¢ (CBS)

SAN DIEGO, CALIF.
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Ownership: Marla Helen Alvarez, 38.89%; Jack D. Wrather Jr.,
38.89%,; Edward Petry & Co., 22.229,. Mrs. Alvarez owns 259%
of application for Corpus Christi. Mr. Wrather holds CP for
WJDW, Boston (TV); 25% of application for Corpus Christi.

Began Operation: May 16, 1949. Sold to Kennedy Bcestg. Co. April
25, 1951 (Television Digest, Vol. 7:18); sold to present owners
March 25, 1953 (Television Digest, Vol. 9:5, 13).

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by Welch, Mott & Morgan.

Personnel:

J. D. Wrather Jr.,, president.

Maria Helen Alvarez, v. p.

George Whitney, general manager.

Bill Fox, general sales manager.

Dan Bellus, sales development & promotion director
James M. Harmon, program director.

Charles E. Jackson, local sales manager.

George G. Jacobs, technical director.

Charles Abel, chief engineer.

DIGEST OF RATE CARD NO. 9
(March 1, 1955)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. D

Class A—8-10 p.m., Mon.-Fri.; 6-10 p.m., Sat. & Sun.
$800.00 $480.00 $320.00 $280.00 $240.00 $160.00 $80.00

Class B—§-8 p.m., Mon.-Fri.; 10-10:30 p.m., daily; 5-6 p.m., Sat. &
Sun

600.00 360.00 240.00 210.00 180.00 120.00 60.00
Class €C—10:30-11 p.m., daily; noon-5 p.m., Sat. & Sun.
500.00 300.00 200.00 175.00 150.00 100.00 50.00
Class D-—Noon-6 p.m., Mon.-Fri.
400.00 240.00 160.00 140.00 120.00 80.00 40.00
Class E—9 a.m.-noon, 11 p.m.-sign-ofl daily.
300.00 180.00 120.00 105.00 90.00 60.00 30.00
Subject to frequency discounts.
RN P E—
San Diego
(Ch. 10)

Grantee (STA): KFSD Inc., 3642 Enterprise St.
Studio: 3642 Enterprise St. Transmitter: Mt. Soledad.
Telephone: Cypress 8-7151. TWX No.: SD 559.

Technical Facilities: Channel No. 10 (192-198 mc). Operating un-
der special temporary authorization with 63-kw visual, 35.4-kw
aural. Authorized power: 316-kw visual, 178-kw aural. An-
tenna: 700-ft. above av. terrain, 224-ft. above ground, 1019-ft.
above sea level, lat. 32° 50’ 207, long. 117° 14’ 56”. Holds modi-
fication of CP for 316-kw maximum and 214-kw horizontal
visual, 158-kw maximum and 107-kw horizontal aural, 750-ft.
above av. terrain, 252-ft. above ground, lat. 32° 50’ 20.5”, long
117° 14’ 56.5”; transmitter to Enterprise & Frontier Sts.

Network Service: NBC.
AM Afliliate: KFSD, 5-kw, 600 k¢ (NBC). FM Affiliate: KFSD-FM.
33-kw, 94.1 mc (No. 231), 425-ft. antenna height.

Ownership: Fox, Wells & Co. (95.5%). KFSD Inc. officers: James
G. Rogers, pres.; Glen McDaniel, exec. secy., 3%; Willlam E
Goetze, asst. secy. & director; Willlam Lane, director, 1.5%;
Tom Sharp, director. Fox Wells also owns 26.75% of WWOR-TV,
Worcester, Mass.,, and about 289% of Olympic Radio.

Began Operation: Sept. 9, 1953. Sale to present owners by Tom
Sharp, Charles E. Salik and TBC group approved by FCC Oct.
13, 1954 (Television Digest, Vol. 10:31-32, 34, 38, 42)

Represented (sales) by The Katz Agencv Inc.
Represented (legal) by Hogan & Hartson.
Represented (engineering) by George C. Davis.

Personnel:

Willlam E. Goetze, general manager.

Willlam Hollenbeck, siudio manager.

Jay Grill, sales manager.

Winter Horton, erecutive producer.

Seymour Francls, director of public relations
Lionel Van Deerlin, news editor.

Harold Boone, director of merchandising.
Leroy Bellwood, chief engineer.

DIGEST OF RATE CARD NO. 3
(Jan. 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 35 Min. 20 Sec. 10 Sec.
Class AA—8-10 p.m., dalily.
$600.00 $360.00 $240.00 $210.00 $150.00 $120.00 $60.00
Class A—7-8 p.m.; 10-10:30 p.m., dally
500.00 300.00 200.00 175.00 125.00 100.00 50.00

Class B—1-7 p.m., 10:30-midnight, datly.

250.00 150.00 100.00 87.50 62.50 50.00 25.00
Class C—9 a.m.-1 p.m.. midnight-sign-off, daily

175.00 100.00 70.00 60.00 42.50 30.00 15.00
Class D—Sign-on-9 a.m., daily.

80.00 48.00 22.00 28.00 20.00 16.00 8.00

Subject to frequency discounts.

1955 Fall-Winter Edition
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San Diego
(See also Tijuana, Mex.)
———— e ——
San Francisco
(Ch. 7)
Licensee: American Broadcasting Co., 277 Golden Gate Ave.
Studio: 277 Golden Gate Ave. Transmitter: Mt. Sutro.

Telephone: Underhill 3-0077. TWX No.: SF 147

Technical Facilities: Channel No. 7 (174-180 me). Authorized power:
316-kw visual, 158-kw aural. Antenna: 1231-ft. above av. terrain
517-ft. above ground, 1348-rt. above sea level. lat. 37° 45° 20~
long. 122° 27’ 05"

Network Service: ABC.

AM Affiliate: KGO, 50-kw, 810 k¢ (ABC). FM Affiliate: KGO-FM,
3.8-kw, 103.7 me (No. 279), 1180-ft. antenna height.

Ownership: See WABC-TV, New York.

Began Operation: May 5, 1949.

Represented (sales) by Edward Petry & Co. Inc.

Represented (legal) by McKenna & Wilkinson.

Represented (engineering) by Kear & Kennedy.

Personnel:
James H. Connolly, v.p. & general manager.
David Sacks, genera! sales manager.
Jon W. Barkhurst, director, promotion-publicity.
Russell Baker, pro?ram manager.
Robert Mitchell, film manager.
Edith Kirby, traflic manager.
Victor Reed, manager of news, sports & spectal events.
Jeanne Rieman, saies service manager.
Harry Jacobs, chief engineer.
Edward Smith, production manager.
Lorraine Duchene, continuity acceptance editor.

DIGEST OF RATE CARD NO. 9

(June 1, 1955)
Min. or
Hour 30 Min. 15 min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class AA—T:30-10:30 p.m., dalily.

$1350.00 $810.00 $540.00 $450.00 $360.00 $270.00 $135.00
Class A—T7-7:30 p.m., daily.

1100.00 660.00 440.00 3€5.00 295.00 220.00 110.00
Class BB—6:30-7 p.m., 10:30-11:30 p.m., daily; 2-7 p.m.. Sun

750.00 450.00 300.00 250.00 200.00 150.00 75.00
Class B—5-6:30 p.m., daily; noon-2 p.m., Sun.

600.00 360.00 240.00 200.00 160.00 120.00 60.00
Class C—All other times.

400.00 240.00 160.00 140.00 100.00 80.00 40.00

Subject to frequency discounts

EMOTION 2

THAT HITS HOME e

See pages 370-371 for
ZIV's new
TV
SMASH
DRAMA

TELEVISION
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e Lot

hy 1s a trade paper

like a television station

L

Whether it's a television station, a radio station, or a trade publication they have this in common— theyre all
advertising vehicles in business to deliver selling messages to a logical audience.

The logical trade paper audience for you (if you're a radio or tv station) is the national timebuyer,
pap 3 y

the account executive, the ad manager, the man on the agency plans board. In short,
advertiser and agency decision-makers.

If you can find a trade paper that guarantees regular and thorough readership by important decision-makers
you've got that essential ingredient for advertising success—an advertising medium that's right for vou.

One of the toughest jobs in advertising is finding the right vehicle. The advertising woods are full of
wrecked campaigns that lacked only the right station or the right magazine to keep them on the road.

Trade papers come in all shapes, sizes, and abilities. They come in varied ability to deliver the right audience.
Broadcast publications are no exceptions. How does SPONSOR rate as an advertising vehicle?

Answer: if you're a radio or television station it rates number one. SPONSOR led all broadcast
publications in a large-scale study of agency/advertiser trade paper reading habits conducted by a leading
radio and television firm. SPONSOR was number one among broadcast trade publications in every segment

of this study, was 20% ahead of publication “B” in regular readership and 259, ahead in total readership.

A survey of top agency timebuyers made by an eastern agency showed SPONSOR the mos read, most
preferred publication. SPONSOR'’s own continuing study (July 1954) is soon to be released. This
compares 1953 readership findings with 1954 and gives valid clues to the growth of the broadcast trade publica-
tions. Some of the summane findings are charted here.

“1 read™ “f réad regularly® “[ rcad thoroughly*

Publication 1953 1954 1953 1954 1953 1954
SPONSOR 86% B86% 63% 68% 32% 42°%
BROADCASTING 668% 77% 6€8% 58% 39% 31%
TELEVISION $3°% 73% S$6% 45% 20% 24%
VARIETY 55% 51% 52% 44% 29% 27%
RADIO DAILY 403 40% 62% 43% 3s5% | 32%
BILLBOARD 47% 44% 31% ! 22% 8% . 16%

Base “Total Readership
*19383 survey by CORE, 1954 survey by Alan €. Ruselt :\lzrkcling Research. Only agencies and advertisers
surteycds only broadcast publications at least one year ol at time of survey included; only Standard Advertising
Register ‘and National chig,ler Agcnsy List nsed as sources; 1100 qucstiomyiru mailed and 24§ returned.

SI’ONSOR would like to tell you, in businesslike terms,
what trade paper advertising can do for you. Interested? .

PONSOR t/e magazine radio and tv advertisers

~ i

TV Fuactbook No.
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KPIX

San Francisco
(Ch. 5)

Licensee: Westinghouse Broadcasting Co. Inc. (Cal.), 2655 Van
Ness Ave.

Studio: 2655 Van Ness Ave.
Transmitter: Mt. Sutro Television Center.
Telephone: Prospect 6-5100. TWX No. SF 168.

Technical Faclilities: Channel No. 5 (76-82 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1140-ft. above av. terrain,
420-ft. above ground, 1354-ft. above sea level, lat. 37° 45’ 207,
long. 122° 27’ 05~.

Network Service: CBS.
AM Affiliate: None locally.

Ownership: Westinghouse Bcestg. Co. Inc. (Cal.); for other inter-
ests see KDKA-TV, Pittsburgh.

Began Operation: Dec. 25, 1948. Sold to present owner bg Assoclated
Bestrs. Inc. (Television Digest, Vol. 9:45, 10:11, 15, 19, 27).

Represented (sales) by the Katz Agency Inc.

Personnel:
Chris J. Witting, pres., Westinghouse Broadcasting Co. Inc.
Phillp G. Lasky, general manager.
George Mathlesen, asst. to general manager.
Louls Simon, commercial manager.
Herbert Bachman, advertising & sales promotion manager.
Willilam Dempsey, program manager.
A. E. Towne, director of engineering.

DIGEST OF RATE CARD NO. 8
(June 1, 1954)
Min. or
Hour 30 Min., 15Min. 10 Min. 5 Min. 20 Sec. 8 Sec.
Class AA—T:30-10 p.m., dally.
$1250.00 $750.00 $500.00 $437.50 $312.50 $260.00 $130.00
Class A—6:30-7:30 p.m., 10-10:45 p.m., Mon.-Frl.; 5-7:30 p.m., 10-1}
p.m,, Sat.; 4-7:30 p.m., 10-11 p.m., Sun.
1100.00 660.00 440.00 385.00 275.00 220.00 110.00

Class B—5-6:30 p.m., 10:45-11:30 p.m., Mon.-Fri.; 4-5 p.m., Sat..
noonr-4 p.m., Sun.; 11-11:30 p.m., Sat. & Sun.

600.00 360.00 240.00 210.00 150.00 120.00 60.00
Class C—All other times
500.00 300.00 200.00 175.00 125.00 100.00 50.00
Subject to frequency discounts.
— * —
San Francisco
(Ch. 9)

Non-Commercial Educational Station
Grantee (STA): Bay Area Educational Television Assn., 165 Post St
Studio: O'Connell Trade School. Transmitter: Atop Mark Hop-
kins Hotel.
Telephone: Yukon 6-5910.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 30.8-kw visual, 15.5-kw aural. Antenna: 510-ft. above av.
terrain, 354-ft. above ground, 630-ft. above sea level, lat
37° 47 24”7, long. 122° 24’ 40”.

Ownership: Following are officers: Herbert C. Clish, chairman;
Vaughn D. Seidel, pres.; J. Paul Leonard, secy.;, Raymond Reeves,
treas.; George A. Pettitt, v.p. Mr. Seidel is supt. of Alameda
County schools.

Began Operation: April 2, 1954,

Hepresented (legal) by Krieger & Jorgensen.
Represented (engineering) by R. A. Isberg.
Personnel:

James Day, general manager

Jonathan C. Rice, program manager.

Gerald Marens, production manager.
Marianne Goldman, publicity director.
Bevins Austin, community relations director,
Robert Katz, film dérector.

Larry M. Reed, chief engineer.

TRAFFIC STOPPING e

A7V )

 TELEVISION '/
ZIV's NEW SMASH

\ - TV DRAMA!
>~ | SEE PAGES 370-371
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HOW 10 BUY
[V AUDIENGE IN
SAN FRANGISC)..

for as little as 14¢ a thousand

for pre-5 p.m. ID's on the 45-12 plan

or...

for as little as 38* a thousand

for 20-second spots in class AA time

Top-rated adjacencies on KPIX, San Francisco,
provide unsurpassed opportunities for low-
cost, high-response audience.

On the KPIX 45-12 plan, buying 12 or more
ID spots per week earns a 45% discount on all
spots telecast before 5 p.m. (frequency dis-
counts apply only on ID’s after 5 p.m.). And,
Monday through Friday, 7 a.m. to 6 p.m. KPIX
leads the second station by a 24.5% average.

And with 6 out of the top ten nighttime shows
(second station has 3), and a Monday through
Sunday average lead of 22% in Class AA time,
KPIX, the time buyer can find rare opportuni-
ties for stretching sponsor dollars.

ASK YOUR KATZ MAN FOR THE WHOLE KP1X STORY. ..
or telephone Lou Simon at KPIX, PRospect 6-5100.

WESTINGHOUSE BROADCASTING COMPANY, INC.  Jos "oy T =

088 < KON X, Prrsbaps
WONG Foer Wigmr
RER, Vorsdand
Eeperseated by Dres & Prem. S0
PN, S Fromcraes
SAN FRANCISCO, CALIFORNIA @ Biprrnomend by The Kaet Agracy
b o onk

Al
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California

KRON-TV

San Francisco
(Ch. 4)

Licensee: Chronicle Publishing Co. 901 Mission St.
studlo: 929 Mission St. Transmitter: Television Peak, San Bruno
Mt.

Telephone: Garfield 1-1100. TWX No.: SF 283.

Technical Facilities: Channel No. 4 (66-72 me). Authorized power
100-Kw visual, 50-kw aural. Antenna: 1310-ft. above av. terrain,
200-ft. above ground, 1441-ft. ahove sea level, lat. 37° 41’ 127,
long. 122° 26’ 03”

Network Service: NBC.
AM Afliliate: None.

Ownership: Chronicle Publishing Co.. publisher of San Francisco
Chronicle; George T. Cameron, pres. Also owns 97.3% of KBAK-
TV & KBAK, Bakersfield, Cal.

Began Operation: Nov. 15, 1949.
Represented (sales) by Free & Peters Inc.
Represented (legal) by John P. Hearne (San Francisco).
Represented (engineering) by Robert L. Hammett (San Francisco).
Personnel:

Charles Thierlot, v.p. & general manager.

Harold P. See, station manager.

Norman Louvau, sales manager.

L. Boyd Mullins, merchandising & research manager,

Thomas Mulhalley, public affairs director.

Roland D. Irving, promotion manager.

Douglas Elleson, program manager.

J. L. Berryhlll, chief engineer.

DIGEST OF RATE CARD NO. 10
(June 1, 1955)

Hour 30 Min. 20Min. 15Min. 10Min. 5Min. 20 Sec. 8 Sec.
Class AA—T:30-10:30 p.m., daily.
$1500.00 $840.00 $700.00 $560.00 $490.00 $350.000 $300.00 $150.00

Class A—7-7:30 p.m., Mon.-Fri.; 6-7:30 p.m., Sat.; 4-7:30 p.m., Sun.;
10:30-11 p.m., dally

1175.00 705.00 587.50 470.00 411.25 293.75 250.00 125.00
Class BB—6:30-7 p.m, 11-11:30 p.m.. Mon.-Sat.
750.00 450.00 375.00 300.00 262.50 187.50 180.00 90.00
Class B—5-6:30 p.m., Mon .-Fri.; 4-6 p.m., Sat.; noon-4 p.m.,, 8S8un
600.00 360.00 300.00 240.00 210.00 150.00 120.00 60.00
Class C—All other times.
450.00 270.00 225.00 180.00 157.50 112.50 90.00*  45.00**

* All other times, noon-midnight. ** All other times, midnight-
noon: 20 Sec. $68; 8 Sec. $34.
Subject to frequency discounts.

KSAN-TV
San Francisco
(Ch. 32)

Grantee (STA): S. H. Patterson, 1355 Market St.

Studio: Atop Merchandise Mart. Transmitter: Claradon Helghts,
between Mt. Sutro & Twin Peaks.

Telephone: Market 1-8171.

Technical Facilities: Channel No. 32 (578-584 me). Authorized
power: 200-kw visual, 100-kw aural. Antenna: 1080-ft. above
av. terrain, 372-ft. above ground, 1203-ft. above sea level, lat.
37° 45’ 20”, long. 122° 27 05”

AM Afliliate: KSAN, .25-kw, 1450 kc.

Ownership: S. H. Patterson, 100%.

Began Operation: March 1, 1954.

Represented (sales) by Stars National Inc.

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.

Re];resented (englineering) by Radlio Engineering Co., San Fran-
cisco.

Personnel:
Norwood J. Patterson, general manager.

DIGEST OF RATE CARD NO. 1-B (May 10, 1954)
All hours. Min. or
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. 10 Sec.

$225.00 $135.00 $90.00 $67.50 $33.75 $18.00 $10.00

San Jose
(Ch. 11)
(Due to Begin Operating in 1955)
Grantee (STA): Standard Radio & Television Co., 645 Park Ave.

Studio: 645 Park Ave. Transmitter: 4.6 mi. SSW of New Almaden,
Peak Loma Prieta.

Telephone: Cypress 7-5577

74

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 5.36-kw visual, 2.68-kw aural. Antenna: 2769-ft. above
av. terrain, 273-ft. above ground, 4079-ft. above sea level, lat. 37
06’ 40”, long. 121° 50° 34”.

Ownership: Sunlite Bakery, 100% owned by A. T. Gilliland.
Represented (legal) by Krieger & Jorgensen.
Represented (engineering) by George P. Adalr Engineering Co
P’ersonnel:
Harry Y. Maynard, manager
Harry Bartolomel, chief engineer.
(ADDITIONAL DATA UNAVAILABLE)

—_— g ——
San Luis Obispo
(Ch. 6)
Grantee (STA): Valley Electric Co., 787 Higuera St.
Studio: Mt. View & HIill Sts. Transmitter: Los Padres Forest
Telephone: 1100.
Technical Facilities: Channel No. 6 (82-88 mc). Authorized power
16-kw visual, 8.9-kw aural. Antenna: 1260-ft. above av. terrain,

140-ft. above ground, 2390-ft. above sea level, lat. 35° 21’ 377,
long. 120° 38’ 57”.

Network Service: ABC, DuMont, CBS.

AM Affiliate: KVEC, 1-kw (.5-kw night) 920 kc (MBS)
ownership: Christina M. Jacobson 23; Leslie H. Hacker 14
Began Operation: May 25, 1953.
Represented (sales) by W. 8. Grant Co. Inc.
Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis
Represented (engineering) by Craven, Lohnes & Culver.
Personnel:

Leslie H. Hacker, manager.

Si Darrah, commercial manager.

Bob Wilton, program director,

Ted Warner, director of production.

James Cochran, chief engineer.

DIGEST OF RATE CARD NO. 2
(Oct. 1, 1954)

Hour 45Min. 30 Min. 15Min. 10 Min. 5Min. Min. 20 Sec.
Class A—6-10:30 p. m., dally.
$200.00 $160.00 $120.00 $80.00 $65.00 $50.00 $37.50 $30.00
Class B—All other times.

150.00 120.00 90.00 60.00 49.00 42.50 30.00 2250

Subject to frequency discounts.
°

KEY-T

Santa Barbara
(Ch. 3)

Grantee (STA): Santa Barbara Bestg. & TV Corp., 730 Miramonte.

Studio: 730 Miramonte Dr.

Transmitter: TV Peak, Santa Ynez Mountsins.

Telephone: Woodland 5-8533. TWX No.: ZB 8998.

Technical Facllities: Channel No. 3 (60-66 mc). Authorized
power: 50-kw visual, 25-kw aural. Antenna: 3011-ft. above av.
terrain, 211 ft. above ground, 4201-ft. above sea level, lat. 34°
31’ 32”7, long. 119° 57’ 08”.

Network Services: ABC, CBS, Du Mont., NBC.

Oownership: Harry O. Butcher, chairman, 13.2%; Colln M. Selph,
pres., 18.5%; Cecil I. Smith, v.p. & treas, 10.8%; Arthur F.
Marquette, director & secy., 92%; Alvin C. Weingand, dlirector,
3.7%; C. H. Jackson Jr., director, 26.2%; P. M. Hamilton, director,
6.2%; Ronald Coleman, 9.2%.

Began Operation: July 24, 1953.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by Seymour F. Johnson, Santa Barbara

Personnel:

Colin M. Selph, president and general manager.
Russell L. Furse, director of operations.

Jim Eskilson, production manager.

Mary Ann Casey, program supervisor.

R. Hill Carruth, regional sales manager.
Thomas Chace, sales service coordinator.

Bill Huddy, news editor.

Lloyd M. Jones, director of engineering.

Mary Colores, comptroller.

Joe Costantino, promotion.

DIGEST OF RATE CARD NO. 2
(July 1, 1954)

Min. or
Hour 30 Min. 20Min. 15Min. 10Min. 35Min. 20 Sec. 8 Sec.
Class A—6-11 p.m., Mon.-Sat.; 1-11 p.m., Sun.
$400.00 $240.00 $200.00 $160.00 $140.00 $100.00 $80.00 $40.00

Clgs?l B—5-6 p.m., Mon.-Fri.; 1-6 p.m., S8at.. 11 p.m.-midnight,

ally.

300.00 180.00 150.00 120.00 105.00 75.00 60.00 30.00

Class C—Sign-on-5 p.m., Mon.-Fri,; sign-on-1 p.m., Sat. & Sun.;
midnight-sign-ofl, daily.

200.00 120.00 100.00 80.00 70.00

Subject to frequency discounts.

50.00 40.00 20.00

TV Factbook No. 21
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FIREMAN FRANK
is doing a great job on Saturday—
Ask Free & Peters
for details

"r/\,«‘\J'\« s
/

P

"You Get Me,

Dah-ling!”

A ravishing dame, even on TV, doesn’t get a
second look—if you can't see her because she’s
got shadows under her eyes...Our darling is
1480 feet above sea level, and the important
thing is that she’s in direct line of sight of
1,382,000 families, who get shadow-free re-
ception in the Bay Area’s greatest concentration
of population...they can see Miss KRON-TV
clear as a silver belle!...She comes in natural,
just like September Morn! ... Give your sales

message shadow-free reception, for maximum

g

sales impact, with KRON-TV,

T

ES. k. 4
JATED WITH ™ S
i‘;lFD‘LTHE NBC-TV NETWORK ON CHANN

Represented Nationally by Free & Peters, Inc.

No. 4 in the series, "What Every Time Buyer Should Know About KRON-TV”

1955 Fall-Winter Editioi
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In San Francisco
Antenna height
is important!

KOVR

HAS NORTHERN
CALIFORNIA’S
HIGHEST

TV ANTENNA
4000 ft. — . — -KOVR

3000 ft.
SAN FRANCISCO STATION A
SAN FRANCISCO STATION B
2000 ft. .
SAN FRANCISCO STATION €
/
/\M~ J
1000 ft. - l s e
L "\%
Vh

S, |

| et | ot

Only KOVR delivers maximum
power line-of-sight coverage

to nearly 4,000,000 northern
Californians. Ask your Blair-TV
man for full details.

SALES OFFICE
450 Ninth Street
San Francisco

225 E. Miner Ave.
Stockton

TYerry H. Lee, General Manager

76

KOVR

Stockton
(Ch. 13)

Grantee (STA): Television Diablo Ine., 225 Miner St.
Studio: 225 Miner St. Transmitter: Atop Mt. Diablo.
Offices: 450 Ninth St., San Francisco.

Telephones: Howard 6-6981; Underhill 3-6727, San Francisco.
TWX No.: SF 988.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 138-kw visual, 72.2-kw aural. Antenna: 3172-ft. above
av. terrain, 293-ft. above ground, 3923-it. above sea level, lat.
37° 52’ 497, long. 121° 55’ 09~.

Network Service: DuMont.

FM Affiliate: KSBR. 63-kw, 100.5 mc (No. 263), 3,100-ft. antenna
height, San Bruno.

Ownership: H. L. Hoffman, chairman & pres., 63%: Orrin H.
Brown, v.p.. 3.6%.; J. A. McCullough, v.n., 4.5%; W. W. Eitel.
v.p., 4.5%, Joseph E. and Theodore R. Gamble. 10%: over 300
others, none owns over 39%,.

Began Operation: Sept. 5, 1954.
Represented (sales) by Blair-TV.

Represented (legal) by Loucks, Zias, Young & Jansky.
Personnel:

Terry Hamilton Lee, executive v.p. & general manager.

Jay Watson, asst. general manager.

Frank G. King, general sales manager

Marshall Plant, sales service manager.

Gordon Grannis, publicity & sales promotion manager.

Stanton D. Bennett, chief engineer.

DIGEST OF RATE CARD NO. 1
(Sept. 1, 1954)

10 Min. 5 Min.

Min. or

Hour 30 Min. 15 Min. 20 Sec. 10 Sec.

Class A—7-10:30 p.m., dally.

$700.00 $420.00 $280.00 $245.00 $175.00 $150.00 $75.00
Class B—5-7 p.m., 10:30-11 p.m. dalily.

525.00 315.00 210.00 183.75 131.25 100.00 50.00
Class C—All other times.

350.00 232.75 140.00 122.50 87.50 75.00 37.00

Subject to frequency discounts.
— @
KVvVvG
Tulare
(Ch. 27)
Grantee (STA): UHF Telecasting Corp., 1385 E. Tulare St.
Business office: 9155 Sunset Blvd., Los Angeles

Studio: 1385 E. Tulare St. Transmitter: Eshom Point, 40-mi. NE
of Tulare and 40-mi. E of Fresno.

Telephone: 6-3481; Crestview 4-5301, Los Angeles.

Technical Facilities: Channel No. 27 (548-554 mc). Authorized
power: 151-kw visual, 81.3-kw aural. Antenna: 1630-ft. above
av. terrain, 120-ft. above ground, 2370-ft. above sea level, lat
37° 49’ 17”7, long. 118° 56’ 35”.

Ownership: Milton B. Scott. 50%; Joseph Justman. 509%. Scott's
advertising agency, Milton B. Scott Inc., operates KOPP, Ogden,
Utah. Mr. Justman is movie producer.

Began Operation: Nov. 16, 1953; sale to present owners by trustees
and representatives of creditors of Sheldon Anderson, approved
by FCC March 16, 1955. (Tetevision Digest, Vol. 11:12)

Represented (sales) by Adam Young Television Corp
Represented (legal) by John P. Hearne, Los Angeles.

Personnel:
Wally Sherwin, general manager.
Ernie Beatle, v.p. for sales.
Herschel McKenzle, chie;j engineer
DIGEST OF RATE CARD NO. 3
(Aug. 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m, Mon.-Sat.; 5-10:30 p.m,, Sun.
$325.00 $195.60 $130.00 $97.50 $81.25 $65.00 $32.50

Class B—5-6:30 p.m., Mon.-Sat.; noon-5 p.m., Sun.; 10:30-11 p.m..
daily.

250.00 150.00 100.00 75.00 62.50 45.00 22.50
Class C—All other times.
162.50 97.50 65.00 48.75 40.50 35.00 17.50

Subject to frequency discounts

TV Factbook No. 21



COLORADO

KKTV

Colorado Springs
(Ch. 11)
Grantee (STA): TV Colorado Inc., 512 S. Tejon
Studio: 512 S. Tejon. Transmitter: Cheyenne Mt.
Telephone: Melrose 4-2844. TWX No.: COL SP 581.

Technical Facilities: Channel No. 11 (198-204 me¢). Operating under
Special Temporary Authorization with 107.5-kw visual power, 54
kw aural. Authorized power: 263-kw Visual, 132-kw aural. An-
tenna: 1760-ft. above av. terrain, 194-ft. above ground, 9173-ft.
above sea level, lat. 38° 45’ 42”, long. 104° 51’ 51”7

Network Service: ABC, CBS, Du Mont.
AM Afliliate: KGHF, 5-kw (1-kw, night) 1350 ke¢ (ABC). Pueblo.

Ownership: James D. & Betty Z. Russell, 50%; Colorado Bestg. Co.
Inec, 50% (KGHF, Pueblo). James D. Russell, pres.-treas; Betty Z.
Russell, v.p.; Robert D. Ellis, v.p.-secy. Mr. Ellis votes stock of
Colorado Bestg. Co. Inc.

Began Operation: Dec. 7, 1952.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Hogan & Hartson.

Represented (engineering) by Page, Creutz, Garrison & Wald-
schmitt.

Personnel:

James D. Russell, president and general manager.
Robert D. Ellis, v.p. and national sales manager.
Cecil Seavey, program director.

Carl Pehlman, film editor.

Ralph Conner, news director

H. Cozine Strang, transmitter supéervisor.

Willls Shanks, studio supervisor.

DIGEST OF RATE CARD NO. 2
(March 1, 1954)

Min. or
Hour 30 Min, 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.

$150.00 $90.00 $70.00 $60.00 $50.00 $40.00 $25.00
Class B—5-6:30 p.am., Mon.-Sat.; 10:30 p.m.-sign-off, dalily.
120.00 72.00 56.00 48.00 40.00 32.00 20.00

GPL
Continental
UHF
Transmitters

Finest in picture quality and reliability.
Write for details.

Colorado

Class C—Sign-on-5 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.

90.00 54.00 42.00 36.00 30.00 24.00 15.00
Subject to frequency discounts.
°
Colorado Springs
(Ch. 13)

Grantee (STA): Pikes Peak Broadcasting Co., 399 S. 8th St.

Studio and Transmitter: 399 S. 8th St.

Telephone: Melrose 2-1515

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 11.5-kw visual, 58-kw aural. Antenna: minus 630-ft.

above av. terrain, 465-ft. above ground, 6415-ft. above sea level,
lat. 38° 49’ 42”, long. 104° 50’ 15”.

Network Service: NBC.

AM Affillate: KRDO, .25-kw, 1240 kc.

Ownership: Willlam J. Gregory, 39.22%; Harry C. Hoth, 27.17%;
Harry W. Hoth, Jr., pres., 22.94%.

Began Operation: Sept. 21, 1953. Sale to present owners by Joseph
H. Rohrer approved by FCC Dec. 1, 1954 (Television Digest,
Vol. 10:44, 49)

Represented (sales) by Avery-Knode! Inc.; John L. McGuire &
Co. (Denver)

Represented (legal) by George O. Sutton.
Represented (engineering) by James C. McNary.

Personnel:

Harry W. Hoth Jr., president & general manager.
Jack Finlayson, program director.

Willlam Gear, news director.

Glenn E. Lilly, film director.

Robert Fitzmorris, technical production director
Herbert Schubarth, chief engineer.

DIGEST OF RATE CARD NO. 3 (Oct. 1, 1954)

Min. or
Iour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class A—6-10 p.m., Mon.-Sat.; 3-10 p.m., Sun.

$125.00 $75.00 $50.00 $43.75 $37.50 $25.00 $12.50
Class B—All other times.

100.00 60.00 40.00 35.00 30.00 20.00 10.00

For rate when sold in combination with KCSJ-TV, Pueblo, &
KOA-TV, Denver, see listing for latter. For rate when sold in com-
bination only with KCSJ-TV, see KCSJ-TV listing. Subject to
frequency discounts

unique GPL
Video Switcher

Ideal for field use; permits prevues and ef-
fects in remote programming. Ask for details.

General Precision Laboratory Incorporated

Pleasantville, New York

A subsidiary of General Precision Equipment Corporation

1955 Fall-Winter Edition
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c I d Class B—5-6 p.m.. Mon.-Sat.; 1-6 p.m., Sun.; 10-11 p.m, daily
olorado 360.00 21000  144.00 12600  108.00 7200  36.00
AL LA

Class C—All other times.

KBTV 230.00 138.00 92.00 80.50 69.00 40.00 20.00
Denver Subject to frequency discounts
(Ch. 9)
Grantee (STA): TV Denver Inc., 1089 Bannock St. — @
Studio: 1089 Bannock St. Transmitter: Lookout Mountain.
=
Telephone: Tabor 5-6386. TWX No.: DN 463 KFEL-TV
Technical Facilities: Channel No. 9 (186-192 mc). Authorized Denver
power: 282-kw visual, 141-kw aural. Antenna: 950-ft. above av
terrain, 273-ft. above ground, 7643-ft. above sea level, lat. 39° (Ch. 2)
43’ 46”, long. 105° 14’ 08”
p—— Licensee: Eugene P. O'Fallon Inc., 550 Lincoln St.
Network Service: ABC.
Ownership: John C. Mullins, pres., 50%; Frank Leu, 50%. Mr. Leu Studio: 550 Lincoln St.

owns .5% of WMSL-TV, Decatur, Ala

Tr itter: ill H q .
Began Operation: October 12, 1952. Sale to present owners by fgemitiers Boels BiN fnsiay, Tiodkout Mountaln
local businessmen headed by W.D. Pyle approved March 23, 1955 Telephone: Keystone 4-8281. TWX No.: DN 367.

by FCC (Television Digest, Vol. 11:7, 13)
Technical Facilities: Channel No. 2 (54-60 mc). Authorized
Represented (sales) by Free & Peters Inc. power: 100-kw visual, 50.1-kw aural. Antenna: 780-ft. above av.
" . terrain, 201-ft. above ground, 7471-ft. above sea level, lat. 39°
Represented (legal) by Haley, Doty & Wollenberg 43 59+ long. 105° 14’ 117,
Represented (engineerin by A. Earl Cullum Jr.
R ( e by Network Service: DuMont.

[»,

Personnels _ Ownership: Eugene P. O'Fallon, pres., 97.86%; Joseph A. Myers,
John C. Mullins, president. v. p., .17%; Frank L. Bishop, secy.-treas., 1.15%,; 4 others, none
Joseph Herold, station manager holding more than .3%. Note: Sale to J. Elroy McCaw, owner
Robert W. Dupree, business manager of KTVW, Tacoma, Wash., pends FCC approval (Television
Ray Gallagher, ezecutive producer and director. Digest, Vol. 11:28)

E. L. Colbourn, executive sales director
Robert Brown, local sales manager. Began Operation: July 18, 1952.
Sam Worsham, program manager.
Bill Walker, promotion manager Represented (sales) by Hoag-Blair Inc
Mann Reed, senior producer
W. L. Murray, film manager Represented (legal) by Loucks, Zias, Young & Jansky.
Charles Howard, continuity editor
Bill Michelsen, news editor Represented (engineering) by Commercial Radio Equipment Co.
Russell Elias, studio engineering supervisor.
Carl Bliesner, transmitter engineering supervisor Personnel:
Gene O'Fallon, general manager.
DIGEST OF RATE CARD NO. 4 Frank Bishop, commercial director
(July 15.1955) Min. or Brad Robinson, operations manager.

Hour 30 Min. 15 Min 10 Min 5Min.  20Sec. 10 Sec Gene O'Fallon Jr., promotion-publicity director

Dale Morgan, program manager & film buyer.
Class A—6-10 p.m., daily Harry Honstein. asst. program manager.
$600.00 $360.00 $240.00 $210.00 $180.00 $120.00 $60.00 Rhean D. Cunningham, chief engineer.

KBTV IS ON THE MOVE!

T0P
Adjacencies
to New Local

programs & POWer
Packed
Network Shows

syndicated NEW
NOW Film Shows Remote & Mobile
2-Hours More Daily give you Film

lass A
SiG :t ON \c.m'mute Facilities

12 NOON availabilities

john C. Mullins

president

joe Herold

general Managef
National Represen?oﬁve
Free & Peters

NOW it's Your Move!
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DIGEST OF RATE CARD NO. 2
(March 15, 1953)

Min. or
2

Hour 30 Min. 15 Min. 10 Min. 5 Min. 0 Sec. 8 Sec.

Class A—7:30-10 p.m., Mon.-Sat.; 6:30-10 n.m.. Sun.

$350.00 $210.00 $140.00 $120.00 $87.50 $75.00 $37.50

Clgss B—6-7:30 p.m., Mon.-Sat.; 10-10:30 p.m., dally; 2:30-6 p.m.
un.

250.00 150.00 100.00 87.50 67.50 60.00 30.00

Class C—Sign-on-6 p.m., Mon.-Sat.: sign-on-2:30 p.m., Sun.; 10:30
p.m.-sign-off, dally

175.00 105.00 70.00 60.00 43.75 35.00 17.50

Subject to frequency discounts.

KLZ-TV

Denver
(Ch. 7)
Licensee: Aladdin Bestg. Corp., 131 Speer Blvd.
Studio: 131 Speer Blvd. Transmitter: Lookout Mt.
Telephone: Main 3-4271.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1010-ft. above av.
terrain, 285-ft. above ground, 7695-ft. above sea level, lat. 39°
43’ 46”, long. 105° 14° 12”.

Network Service: CBS.

AM Affiliate: KLZ, 5-kw, 560 kc (CBS). FM Affiliate: KLZ-FM,
5.3-kw, 94.1 mc (No. 231), 300-ft. antenna height.

Ownership: Time Inc., 100%. Time also operates KTVT, Salt Lake
City, with radio KDYL, and owns 50% of KOB-TV & KOB,
Albuquerque, N.M.

Began Operation: Oct. 27, 1953. Sale to Time Inc. by Aladdin
Radio & TV approved by FCC June 23, 1954 (Television Digest,
Vol. 10:11, 15, 25, 26).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Pierson, Ball & Dowd.

Personnel:
Hugh B. Terry, president & general manager.
Phil Hoffman, station manager.
Jack Tipton, sales manager.
Bob Hart, local sales manager.
Bill Day, publicity director.
Clayton Brace, program manager.
Harold W. Storm, promotion & advertising manager.
Jerre Wyatt, production manager.
Sheldon Peterson, news director.
Ruth Willhide, traffic manager.
Starr Yelland, sports & special projects director.
Eugene Jenkins, chief engineer.

DIGEST OF RATE CARD NO. 4

(July 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-10 p.m., Mon.-Sat.; 5-10 p.m. Sun.
$650.00 $390.00 $260.00 $225.00 $200.00 $150.00 $75.00

Class B—10-11 p.m,, daily; 3-5 p.m., Sun
390.00 235.00 155.00 135.00 110.00 90.00 45.00

Class C—S8ign-on-6 p.m., Mon.-8at.; sign-on-3 p.m., Sun.; 11 p.m.
sign-off, dally.
250.00 150.00 100.00 85.00 67.00 50.00 25.00

Subject to frequency discounts.

KOA-TV

Denver
(Ch. 9)
Grantee (STA): Metropolitan Television Co., 1625 California.
Studio: 1625 California. Transmitter: Lookout Mt.
Telephone: Main 3-6211. TWX No.: DN 207.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50.1-kw aural. Antenna: 1030-ft. above av, terrain,
383-ft. above ground, 7697-ft. above sea level, lat. 39° 43’ 507,
long. 105° 14’ 07”7,

Network Service: NBC.

AM Affiliate: KOA, 50-kw, 850-kc (NBC). FM Afliliate: KOA-FM,
23.5-kw, 95.7 mec (No. 239), 185-ft. antenna height.

Ownership: Willlam Grant, pres., 5.5%; Don Searle, exec. v.p. &
gen. megr.,, 6%, Ralph Radetsky, secy. 1%; Richard M. Davis,
treas., 1.36%; Hendrie & Bolthoff Co., 149%; Bob Hope (actor),
39%,; James L. Saphier, 4.5%; and 15 others, none over 4%.
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Colorado

Began Operation: Dec. 24, 1953.
Represented (sales) by Edward Petry & Co., Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.
Personnel:

Don Searle, ezec. v.p. & general manager.

Jud Woods, program operations manager.

James H. Butts, TV operations supervisor.

William F. MacCrystall, sales manager.

Ralph Radetsky, director of public affairs.

Dick Harrls, promotion manager.

Royce Nation, business manager.

J. A. Slusser, director of engineering.

Harlan Mendenhall, film director.

Dick Crosswhite, news editor.

Chuck Muller, farm director.

Van Haaften, program coordinator & film buyer.

DIGEST OF RATE CARD NO. 3
(July 15, 1955)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10 p.m., Mon.-Sat.; 5-10 p.m.. Sun.
$650.00 $390.00 $260.00 $225.00 $200.00 $150.00 $75.00
Class B—10-11 p.m., dally.
390.00 234.00 156.00 135.00 120.00 90.00 45.00
Class C—Sign-on-6 p.m., Mon.-Sat.; sign-on-3 p.m., Sun.; 11 pm.-
sign-off, dally.

250.00 150.00 100.00 85.00 68.00 50.00 25.00

Combination Rates—KOA-TV, KRDO-TV. Colorado Springs &
KCSJ-TV, Pueblo. (Gold Nuggett TV Network).

Hour 30 Min. 15 Min.
Class A—6-10:30 p.m., dally.
£697.50 $418.50 $284.00
Class B—5:30-6 p.m., Mon.-Sat.; 3-6 p.m., Sun. 10:30-11 p.ur,
dalily.
453.50 272.10 185.40
Class €—1-5:30 p.m., Mon.-Sat.; 1-3 p.m., Sun.; 11 p.m.-sign-off,
dafly.
314.00 188.40 128.60
Class D—Sign-on-1 p.m., daily.
223.75 134.25 92.50

Subject to frequency discounts.
Note: For combination rate for KRDO-TV & KCSJ-TV only, see
listing for latter.

KFXJ-TV

Grand Junction
(Ch, 5)
Grantee (STA): Western Slope Bestg. Co. Inc., Box 30.
Studio & Transmitter: Hillcrest Manor.
Telephone: 1300.
Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
1.29-kw visual, .776-kw aural. Antenna: minus 10-ft. above av.

terrain (due to mountainous terrain), 343-ft. above ground,
5004-ft. above sea level, lat. 39° 05’ 15”, long. 108¢ 33’ 56”

Network Service: CBS, NBC, ABC, DuMont.
AM Affiliate: KFXJ, 1-kw (.5-kw night), 920 k¢ (MBS).

Ownership: Rex. G. Howell, pres., 71%; Ruth G. Howell, v.p., 3%;
Laura Howell, director, 249; Marlene Jane Howell, 29%. Also
owns KGLN, Glenwood Springs, Colo.

Began Operation: May 22, 1954.
Represented (sales) by Hal Holman Co.; John L. McGuire & Co.
(Denver).
Represented (legal) by Miller & Schroeder.
Represented (engineering) by Commercial Radio Equipment Co.
Personnel:
Rex Howell. president & general manager.
E. Anson Thomas, ezec. v.p. & commercial manager.
Roy Adamson, secy. & treas.
J. Robinson, TV director of operations,

Ruth Howell, program director,
Cectl Whitchurch, chief engineer.

DIGEST OF RATE CARD NO. 1 (May 1, 1954)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5Min. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; noon-10:30 p.m., Sun.
$120.00 $72.00 $48.00 $42.00 $36.00 $24.00 $12.00
Class B—AIll other times.
100.00 60.00 40.00 35.00 30.00 20.00 10.00

Subject to frequency discounts.
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1
Pueble
(Ch. 5)
Licensee: Star Broadcasting Co. Inc. 2226 Television Lane.
Studio and Transmitter: Television Center, 2226 Television Lane.
Telephone: Lincoln 4-5782.
Technical Facilities: Channel 5 (76-82 mc). Authorized power
13.5-kw visual, 6.76-kw aural. Antenna: 400-ft. above av. terrajn,
470-ft. above ground, 5330-ft. above sea level, lat. 38° 17° 197,

long. 104° 37’ 20”7
Network Service: NBC.
AM Affiliate: KCSJ, 1-kw, 590-kc (MBS).

Ownership: Bankers Life & Casualty Co. (Chicago), 1009%. Bankers
Life also owns KGA, Spokane, Wash. TV & Radio stations are
under management of Telerad Inc., Ray J. Willlams, pres.

Began Operation: June 29, 1953; sale by partners Douglas D.
Kahle & Robert L. Clinton Jr., to present owners approved by
FCC Sept. 29, 1954 (Vol. 10:35, 40).

Represented (sales) by Avery-Knodel Inc.; John L. McGuire &
Co. (Denver).

| Represented (legal) by Koteen & Burt.

Represented (engineering) by Commercial Radio Equipment Co.

| Personnel:

| Ray J. Williams, president

| Russ Truesdell, station manager.
John Henry, sales manager.
CHff Hendrix, production director.

| Robert Billman, news direetor.
Marion Cunningham, chief engineer.
Bob Murray, promott'on manager.
Dave Baylor, station relations.

Ir | l DIGEST OF RATE CARD NO. 8
| (Dec. 1, 1954)

SCALP Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., dally.

T
MW
|

Y O U R | $150.00 $90.00 $65.00 $55.00 $45.00 $35.00 $18.00
Class B—5-6 p.m., 10:30-11:30 p.m., dally.
COMPETITION 120.00 72.00 52.00 44.00 36.00 28.00 14.00
Class C—All other times.
. . . . | 80.00 48.00 35.00 30.00 25.00 20.00 10.00
buy the Big Chief on Big Hill. In | Combination Rates—KCSJ-TV & KRDO-TV. Colorado Springs.
two short years, Big Chief has Note: for combination rate of these two stations with KOA-TV

Denver, see listing for latter.

(Silver Dollar Stations)
Class A—6-10:30 p.m., dally.

captured Southern Colorado’s
major mountain-locked markets.

Reach Colorado’s second market, $175.00  $105.00  $75.00  $65.00  $55.00  $45.00  $25.00
Pueblo . . . plus Southern Colorado Class B—5-6 p.m., 10:30-11:30, dally.

plus exclusive mountain 140.00 84.00 60.00 52.00 44.00 36.00 20.00
markets. Big Chief's powerful Class C—All other times.
smoke signals reach 56,486 South- 105.00 63.00 45.00 39.00 33.00 27.00 15.00
ern Colorado TV homes. Subject to frequency discounts.

Put Big Chief to work for you.

‘ PROGRAMMING CONNECTICUT
| NBC and Silver Dollar
Television Networks W_ICC-TV
Bridgeport
‘ : (Ch. 43)
} Monaged by Telerad, Inc. Grantee (STA): Southern Connecticut & Long Island Television

Co. Inc., Booth Hill Rd
Studio and Transmitter: Booth Hill Rd., Trumbull, Conn.
Telephone: Amherst 8-1601. TWX No.: BPT 366.

Technical Facilities: Channel No. 43 (644-650 mc). Authorized
power: 180-kw visual, 91-kw aural. Antenna: 700-ft. above av.
terrain, 470-ft. above ground, 1000-ft. above sea level, lat. 41° 16’
46”7, long. 73° 11’ 09”. Requests change to Ch. 6, 2.4-kw visual,
1.2-kw aural, 677-ft. above av. terrain, 999-ft. above sea level.

Network Service: ABC, Du Mont.
- AM Aftiliate: WICC, 1-kw (.5-kw night) 600-kc (MBS)
Began Operation: March 29, 1953.

Ownership: Bridgeport Bcestg. Co. (WICC), 69%; Philip Merryman,
pres., 4.6%; G. Gresham Griggs, treas., 5.7%; J. Kenneth Bradley,
secy., 5.75%. Voting trust of Bridgeport Bestg. Co. also has Mr.

Pueblo’s only TV station Merryman as presient.
Represented (sales) by Adam Young Television Corp.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Frank McIntosh & Assoc.
Personnel:
. Philip Merryman, president and general manager.
Represented nationally by Manning Slater, sales manager.
.II oaln Fﬁheri priom(;itilon ((iiii;ector.

rving Magilmick, film editor.
AVERY-KNODEL, INC' Bill Whalen, news director.
Alvin Andrus, chief engineer.

Channel 5—Pueblo, Colo.
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DIGEST OF RATE CARD NO. 2
(June 1, 1955)
Hour 30 Min. 15 Min. 10 Min. 5 Min.
All Times—Sign-on-sign-off, daily.

$100.00 $60.00 $40.00 $33.00 $26.50
Subject to frequency discounts.

WGTH-TV

Hartford
(Ch. 18)

Grantee (STA): General-Times Television Corp., 54 Pratt St.

Studio: 555 Asylum St.
Deercliff Rd.

Telephone: Jackson 7-9131. TWX No.: HF 198.

Technical Facilitles: Channel No. 18 (494-500 me).
power, 187-kw visual, 85.2-kw aural.

39", long. 72° 48’ 08"
Network Service: ABC, DuMont.
AM Affillate: WGTH, 5-kw, 1410 k¢ (MBS, ABC).

Ownership: General Teleradio Inc. (see WOR-TV, New York), 55%.

Hartford Times (Gannett, see WHEC-TV, Rochester, N.Y.),
WGTH-TV officers: Thomas F. O'Netl.

Digest Vol. 11:28)
Began Operation: Aug. 4, 1954.
Represented (sales) by H-R Television Inec.
Represented (legal) by Pterson Ball, & Dowd.

Represented (engineering) by I. B. Robinson.
Personnel:
Thomas F. O'Nell, president.
Fred W. Wagenvoord, v.p. & general manager.
George H. Morris, general sales manager.

John O. Downey, program director.
Dantel German, film director.

Charles Norwood, news & special events director.
Rogers Holt, chief engineer.

DIGEST OF RATE CARD NO. 1
(July 1, 1954)
8-10
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. Sec.

Class A—7-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun,
$350.00

$210.00 $140.00 $119.00 $96.25 $70.00 $35.00
Clgss B—6-7 p.m., Mon.-Sat.; 10:30-11 p.m., Mon.-Sun.; 1-5 p.m,,
un.

262.50 157.50 105.00 89.25 72.19 52.50 26.25
Class C—All other times.
175.00 105.00 70.00 59.50 48.13 35.00 17.50

Subject to frequency discounts.

WKNB-TV

New Britain-Hartford
(Ch. 30)

Grantee (STA): New Britain Broadcasting Co., 1422 New Britalu
Ave., W. Hartford.

Studlos: 1422 New Britain Ave., W. Hartford.

Transmitter: U.S. Route 6, Farmington, Conn.

Telephone: Adams 3-8551, Hartford: Baldwin 3-3603, New Britatn.
TWX No.: HF 560.

Technical Facilitles: Channel No. 30 (566-572 mc). Authorizea
power: 2104-kw maximum and 189.2-kw horizontal visual, 113.5-
kw maximum and 102.1-kw horizontal aural. Antenna: 971-ft

above av. terrain, 545-ft. above ground, 1285-ft. above sea level
lat. 41° 42’ 00”, long. 72° 49’ 59”. Requests change to 1000-kw
maximum and 453-kw horizontal visual, 553-kw maximum and
251-kw horizontal aural, 750-ft. above av. terrain, 274-ft above

ground, 1049-ft. above sea level, lat. 41° 32’ 577, long. 72° 44 22”
Network Service: CBS. (NBC after Oct. 1, 1955)
AM Affiliate: WKNB, 1-kw, 840-kc (NBC after Dec. 1, 1955)

Ownership: Jullan Qross, pres.47.7%; Peter B. Kenney, exec. v.p.,
1.49,; Chester Bland, treas., 15. 1% . Goodman Banks, 10%; Miiton
Conhatm, 6.5%:; Beulah Gross. 49%. Laurence Whltehead 34%.
Lois Whitehead, 3.1%; Samuel Lebon, asst. treas., 3.1%; Wm.
Ray. secy., 2%: Shirley Bland, 1.5%: others, 7%. Sale to NB(‘
pends FCC approval (Television Digest, Vol. 11:2, 22, 26)

Began Operation: Feb. 11, 1953.

Represented (sales) by The Bolling Co. Inc.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by George C. Davis.
(Continued on next page)
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Min. 10 Sec.

$20.00 $10.00

Transmitter: 3.85 mi. SE of Avon Village,

Authorized
Antenna: 640-ft. above av.
terrain, 291-ft, above ground, 951-ft. above sea level, lat. 41° 45’

pres.. FPred W Wwen-
voord, v.p. Note: Sale to CBS pends FCC approval (Television
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Connecticut

NEW BRITAIN-HARTFORD: WKNB-TV—(Continued)

Personnel:
Jullan Gross, president.
Willlam H. Ray, secretary.
Peter B. Kenney, ezec. v.p. & general manager.
David Scott, national sales manager.
Erwin Needles, local sales manager.
Frank A. Wooding, promotion & publicitly director.
Barry Barents, program director
Philip B. Hale, asst. program director & film supervisor
Kenneth Houseman, news director.
Ralph Kanna, production manager.
John Shipley, chief engineer.

DIGEST OF RATE CARD NO. 3
(Jan. 15, 1955)
Hour 45 Min. 30 Min, 15 Min, 10 Min. 5 Min. 20 Sec.
Class A—T7-11 p.n., Mon.-Sat.; 5-11 p.m., Sun.
$400.00 $320.00 $240.00 $160.00 $136.00 $110.00 $80.00
Class B—5-7 p.m,, Mon.-Sat.; noon-5 p.m., Sun.
300.00 240.00 180.60 120.00 102.00 82.50 60.00
Class C—Noon-5 p.m., Mon.-Sat.; sign-on-noon, Sun.; 11 p.m.-
sign-off, daily.

200.00 160.0C 120.00 80.00 68.00 55.00 40.00

Class D—7 a.m.-noon, Mon.-Sat.; sign-on-noon, Sun.; 11 p.m.-
sign-off, dally.

100.00 80.00 60.00 40.00 34.00 27.50 20.00
Subject to frequency discounts.
“
New Haven-Hartford
(Ch. 8)

Licensee: Elm City Broadcasting Corp., 1110 Chapel St.
Studio: 1110 Chapel St. Transmitter: Gaylord Mt., Hamden, Conn
Telephone: Spruce 7-3611. TWX No.: NH 87.

Technical Facilities: Channel No. 8 (180-186 mc), Authorized
power: 316-kw visual, 158-kw aural. Antenna: 720-ft. above av.
terrain, 330-ft. above ground 1042-tt. above sea level, lat. 41°
20’ 05”7, long. 72° 56’ 42”

Network Service: ABC, CBS, DuMont (Also NBC until Oct. 1, 1955)

AM Affiliate: WNHC, .25-kw, 1340 kc (NBC). FM Affiliate: WNHC-
FM, 10-kw, 99.1 mc (No. 256), 630-ft. antenna height.

Ownership: Patrick J. Goode, pres. 10.11%,; Aldo DeDominicis, secy
treas., 42.11%,; Vincent DeLaurentis, v.p. engineering, 526%

Began Operation: June 15, 1948.
Represented (sales) by Katz Agency Inc.

Represented (legal) by Fisher, Wayland, Duvall & Southmayd.
Personnel:

Patrick J. Goode, president.

Aldo De Dominicis, secretary-treasurer & general manager.
Edward D. Taddel, executive v.p.

Edward Obrist, station manager & program director.

J. Vincent Callanan, v. p., sales.

Vincent De Laurentis, v. p., engineering.

Kenneth Wynne Jr., production manager

James W. Evans, promotion & pubdlicity director.

W. Rockwell Clark, news director.

Sam P. Mastro, office manager.

SMASH DRAMA'!

A BIG STAR!!

DIGEST OF RATE CARD NO. 7
(Sept. 1, 1953)
Hour 30Min. 20 Min. 15Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—7-11 p.m., daily.
$800.00 $480.00 $400.00 $320.00 $280.00 $200.00 £160.00 $80.00
Class B—6-7 p.m., Mon.-Fri.; noon-7 pm,, Sat. & Sun.
600.00 360.00 300.00 240.00 210.00 150.00 120.00 60.00

Class C—Noon-6 p.m. Mon.-Fri.; sign-on-noon, Sat. & Sun.;
11-p.m.-sign-off, daily.

330.00 198.00 165.00  132.00 115.00 83.00 66.00 33.00
Class D—Sign-on-noon, Mon.-Fri.
165.00 99.00 82.50 66.00 57.50 41.50 33.00 16.50

Subject to frequency discounts.

WATR-TV

Waterbury
(Ch. 53)
Grantee (STA): WATR Inc., 440 Meadow St.
Studio: 440 Meadow St.
Transmitter: West Peak, Meriden Mt., Meriden, Conn.
Telephone: Plaza 5-1121. TWX No.: WBY 195.

Technical Facilities: Channel No. 53 (704-710 mc). Operating under
special temporary authorization with 24.5-kw visual, 12.5-kw
aural. Authorized power: 245-kw visual, 125-kw aural. Antenna
800-ft. above av. terrain, 120-ft. above gtound 1120-ft. above sea
level, lat. 41° 33’ 427, long 72° 50’ 41”.

Network Service: ABC.
AM Affiliate: WATR, 1-kw, 1320 kc (ABC).

Ownership: Harold Thomas, pres., 99%; Bernard J. Zucker, secy.,
.5%; Lillian Thomas, director, .5%. Mr. Thomas has interest in
WNAB, PBridgeport and WTOR, Torrington, Conn.

Began Operation: Sept. 4, 1953.

Represented (sales) by Burke Stuart Co. Inc.

Represented (legal) by Pierson, Ball & Dowd.

Represented (engineering) by Garo W. Ray (Stratford, Conn.)

Personnel:

Harold Thomas, president.

8am Elman, general manager
Astrid Curtis, program director
Wally King, promotion manager.

DIGEST OF RATE CARD NO. 2
(Jan. 1, 1955)

Min. or
Ilour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7-11 p.m., Mon.-Sat.; 6-11 p.m., Sun.
$200.00 $150.00 $100.00 $80.00 $70.00 $60.00 $30.00

Class B—6-7 p.m., Mon.-Sat.; 1-6 p.m., Sun.

180.00 135.00 90.00 74.00 64.00 54.00 28.00
Class C—All other times.
125.00 75.00 50.00 43.00 31.00 22.50 10.00

Subject to frequency discounts.

7IV)
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Channel 8

SERVING HARTFORD & NEW HAVEN AREAS

Since June 1948

Population — 3,607,600 Food Sales — $1,146,520,000
No. of Families — 1,045,800 Conn. Fam. Income — $6,786

(Per Famil
Retail Sales — $4,127,897,000 Only VHF in Connecticut "
Drug Sales — $119,797,000 TV Families — 934,448

SOURCE : 1935 Soles Mamogement

represented by the katz agency, inc.
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DELAWARE

FH
(formzyI,WDEL-TV)
Wilmington
(Chy 12)
Licensee: WDEL Inc., Tenth & West Sts.
Studio and Transmitter: Shipley Road.

Business Offices: 1425 Walnut St., Philadelphia; 10th & West Sts.,
Wilmington.

Telephones: Rittenhouse 6-7997, Philadelphia; 6-2567, Wilmington.
TWX No.: WL 185.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 620-ft. above av.
terrain, 478-ft. above ground, 848-ft. above sea level, lat. 39
49’ 017, long. 75° 31’ 53”. Requests change to 623-ft. above av.
terrain.

Network Service: DuMont.

AM Affiliate: WIBG (Philadelphia), 10-kw, 990 kc. FM Afliliate:
WIBG-FM, 20-kw, 94.1 mc (No. 231), 355-ft. antenna height.
Ownership: Paul F. Harron, 100%. Also owns 79% of WIBG,

Philadelphia.

Began Operation: June 30, 1949; sale to present owner by Stein-
man brothers, who retain radio WDEL, approved March 23, 1955
(Television Digest, Vol. 11:4, 13).

Represented (sales) by Meeker TV Inc.
Represented (legal) by Haley, Doty & Wollenberg.
Represented (engineering) by Craven, Lohnes & Culver.

Personnel:

Paul F. Harron, president.

Robert R. Nelson, station manager.

Luther O. Plersol, chief engineer.

Harlan Ross, production manager.

Willlam J. Conran, promotion manager.

DIGEST OF RATE CARD NO. 7
(Feb. 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 8 Sec.
Class AA—8-10 p.m., daily.
$1000.00 $600.00 $400.00 $350.00 $300.00 $200.00 $100.00

Class A—7:30-8 p.m., Mon.-Sat.; 7-8 p.m., Sun.; 10-11 p.m., daily.

800.00 480.00 320.00 280.00 240.00 160.00 80.00
Class B—5-7:30 p.m., Mon.-Fri.; 1-7:30 p.m., Sat.; 1-7 p.m., Sun.

600.00 360.00 240.00 210.00 180.00 120.00 60.00
Class C—All other times.

400.00 240.00 160.00 140.00 120.00 80.00 40.00

Subject to frequency discounts.

DISTRICT OF COLUMBIA

WMAL-TV

Washington
(Ch. 7)
Licensee: Evening Star Broadcasting Co. Inc., 4461 Connecticut Ave
Studio: 4461 Connecticut Ave. Transmitter: American University.

Telephone: Kellogg 7-1100. TWX No.: WA 50

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 22-kw visual, 12-kw aural. Antenna: 515-ft. above av.
terrain, 400-ft. above ground, 765-ft. above sea level, lat. 38° 56’
09.4”, long. 77° 05 334”. CP for 251-kw visual, 135-kw aural
500-ft. above av. terrain, 398-ft. above ground, 763-ft. above
sea level.

Network Service: ABC.

AM Affiliate: WMAL, 5-kw, 630 kc (ABC). FM Affiliate: WMAL-FM,
20-kw, 107.3 mc (No. 297), 450-ft. antenna height.

Ownership: Evening Star Newspaper Co., 100%, publisher of
Washington Evening Star. Officers of Evening Star Bcestg. Co.
Inc.; John W. Thompson Jr., pres.; B. M. McKelway, v.p.; W. R
Little, secy.-treas.

Began Operation: Oct. 3, 1947.
Represented (sales) by Katz Agency Inc.
Represented (legal) by Hogan & Hartson.

Personnel:
Frederick S. Houwink, gceneral manager.
Neal J. Edwards, TV sales manager.
Allan T. Powley, chief engineer,
Charles Bishop, program manager.
E. H. Meeks, director of promotion & publicity.
Philip A. Mellllo, production manager.
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DIGEST OF RATE CARD NO. 8 (Revised)
(April 1, 19535)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class AA—7:30-10:30 p.m., daily.
$900.00 $540.00 $360.00 $315.00 $225.00 $150.00

Class A—7-7:30 p.m., 10:30-11 p.m., Mon.-Sat.; 6-7:30 p.m., 10:30-
11 p.m., Sun.

600.00 360.00 240.00 210.00 150.00 120.00
Class B—6-7 p.m., Mon.-Sat.; 3-6 p.m., Sun.
360.00 216.00 144.00 126.00 90.00 72.00

Class ¢—Sign-on-6 p.m., Mon.-Sat.; sign-on-3 p.m., Sun.; 11 p.m.-
sign-off, daily.

240.00 144.00 96.00 84.00 60.00 48.00
_Subject to frequency discounts.

WRC-TV

Washington
(Ch. 9)
Licensee: National Broadcasting Co. Inc., Sheraton Park Hotel.
Studio & Transmitter: Sheraton Park Hotel.
Telephone: Adams 4-5400. TWX No.: WA 89.
Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 500-ft. above av. terrain,

538-ft. above ground, 738-ft. above sea level, lat. 38° 55 29”7,
long. 77° 03’ 22”.

Network Service: NBC.

AM Affillate: WRC, 5-kw, 980 k¢ (NBC). FM Affilate: WRC-FM,
20-kw, 93.9 mc (No. 230), 410-ft. antenna height.

Ownership: See WRCA-TV, New York.

Began Operation: June 27, 1947.

Represented (sales) by NBC Spot Sales.
Personnel:
Carleton D. Smith, v.p. and general manager.
Joseph Goodfellow, director of sales.
Charles de Lozier, sales manager.
Lefferts A. McClelland, operations director.
James E. Kovach, program director.
James McMurry, production manager.
John A. Lavan, business manager.
John Rogers, engineer in charge.
Jay Royen, publicity director.
Joan King, advertising & promotion director.
George Dorsey, program manager.
Burton Bridgens, public service programs manager.

DIGEST OF RATE CARD NO. 11
(June 1, 1955)

Hour 30 Min. 15 MIn. 10 Min. 5 Min.
Class AA—10:30-11 p.m., dally; 6-7:30 n.m., Sun.
$1250.00 $750.00 $500.00 $437.50 $412.50 $350.00 $165.00
Class A—7-7:30 p.m., Mon.-Sat.

800.00 480.00 320.00 280.00 200.00 250.00 120.00
Class B—6-7 p.m., Mon.-Sat.; 1-3 p.m., Sun.

20 Sec.* 10. Sec.*

600.00 360.¢0 240.00 210.00 150.00 110.00 50.00
Class C—Sign-on-10 a.m., Sun.; 11 p.m.-midnight, dally.
450.90 270.00 180.00 157.50 112.50 65.00 30.00

Clalsil D—Sign-on-10 a.m., 1-3 p.m., Mon.-Sat.; midnight-sign-off,
ally.
350.00 210.00 140.00 122.50 87.50

* Class AA (7:45-10:30 ».m., Mon.-Sat.; 6-10:30 p.m., Sun.).
Class A (7-7:45 p.m., Mon.-Sat.: 10:30-11 p.m., daily). Class B
6-7 p.m., Mon.-Sat.; 11-11:15 p.m., datly; 1-6 p.m,, Sun.). Class C
Sign-on—6 p.m., Mon.-Sat.; sign-on—1 p.m. Sun.; 11:15 p.m.-
midnight, daily).

Subject to frequency discounts.

Time reserved for network: Class A (7:30-10:30 p.m., dalily;
5-6 p.m., S8at. & Sun.). Class B (5-6 n.m., Mon.-Fri.; 3-5 p.m
Sat. & Sun.). Class C (10 a.m.-1 pm., dally; 3-5 p.m., Mon.-Fri.)

Washington
(Ch. 9)
Li;qevr‘n/see: WTOP Inc., Broadcast House, 40th & Brandywine Sts.,

Studio and Transmitter: Broadcast House.
Telephone: Emerson 2-9300. TWX No.: WA 63.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 316-kKw visual, 175-kw aural. Antenna: 530-ft. above
av. terraln, 373-ft. above ground, 783-ft. above sea level, lat.
98° 577 00”, long. 77° 04’ 45”.

Network Service: CBS.

AM Affiliate: WTOP, 50-kw, 1500 k¢ (CBS). FM Affillate: WTOP-
FM, 20-kw, 96.3 mc (No. 242), 390-ft. antenna height.

(Continued on page 86)
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Maximum Power
New and Larger TV Audience

and now new call letters
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