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'_;-1,8_ y@ars of complete publishing service to the television and advertising industries

Television Digest - Televigion Factbook
AM/FM Radio Station Directory
Map of TV Stations and Network Routes
TV Addenda + AMI/FM Addenda

Television Digest

- The industry’s weekly newsletter. Concise, knowledgeable, factual
— Television Dlgest is the “Monday Must” for the top echelon
industry leaders .-. . their quick easy way to stay on top of all
the fast-breaking news in the consumer electronics and telecasting

. industries. In digest form, the news — comprehensive, department-
alized and interpretative — covers all the basic television trends
and " dévelopments; including Networks; Stations; Advertising,- FCC,
FTC, Congress, Film and Tape, Programming, Manufacturing and
Distribution, Foreign Developments, Educational TV, Finance, Tech-
nology and Auxiliary Services.

Television Facthook

The field’s most authorltatwe reference for the advertising and tele-
vision industries. Published annually. More than 1,000 pages of
valuable reference material including up-dated coverage maps for
every commercial station in the couniry. Major features include:

* A full page devoted to each U. S. commercial station, complete
with coverage map, ARB circulation data, Grade A and B cov- -
erage contours, personnel and digest of rates.

* Directory of all foreign television stations.

» Directories of network personnel, rates and affiliates.

« Directories of attornei(s, engineers, brokers and FCC personnel.
= Directories of TV program sources and leading ad agencies.

« Dirgetory of CATV in the U. S and Canada.

« Directories of manufacturers of station and closed circuit
equipment, television and radio receiving equipment.

AM/FM Radio Station Directory

Comprehensive in its listings, the Station Directory is published once
each year. Included are all North American AM and FM stations by

_state and frequency, with company names, .addresses, power DA’s S,
FM antenna heights, network affiliations and stereo operations.
-Additionally shown are all AM and FM applications by state and
frequency, AM and FM stations by call letters and FCC's offi-
cially appioved AM and FM transmitters and monitors.

TV Addenda

A weekly TV service to keep the annual Television Factbook up-to-
date. The weekly TV Addenda reports on all current FCC decisions,
applications and changes.

AM/FM Addenda

A weekly AM/FM service to keep the annual AM/FM Radio Station
Directory up-to-date. The weekly AM/FM Addenda reports on all
current FCC decisions, applications and changes.

TV Stations and Network Routgs Map

An up-to-date two-color wall map ready for framing. Shown are all
stations (U. S. Territories, Canada and Mexican horder), all cities
with TV applications pending or CP's granted, all cities over 10,000
population, time zones and present and prejected microwave” and
“coaxial clrcults (All maps shipped in sturdy maifing tuhe)

For |nd|v1dual and group rates, see inside back cover.
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Each a slugger in its market!... Different!
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¥ sﬁx}W business” as a big time TV star, we knew we

The time availabilities offered by th!'Crosley

YOU GAN QUOTE ME...

y n we demded to put our jolly Green Giant back in

*ec’iﬂd count on the WLW group to reach a giant's size share”
of the viewing audience in their respective areas. These
stations not only put our Big Green message before the
greatest number of people, but follow-thru with buyé ,'
brokers, distributors, and store managers on thediring li

0/1{1. R fcnn—
Lyle Polsfuss, Director of Marketing, Greer k\
Green Giant Company, Le Sueur, Minne

PLL SAY THIS.... ,:.,,'

Corporation chain have helped us put.ﬁur “ho, ho, ho’ 5% ." \

Green Giant story before the size and type of audrem:e we .
want to reach most. And you just n"t beaﬂhe e
extra services they have to offer. \N 4h a

a«//ﬁégé

Richard Halpin, Account Executive
Leo Burnett Company, inc., Chicago, tii.

Call your WLW Stations’ representative...you’ll be glad you did!

WLW-C WLW-T WLW-i WLW-D

Television
Cincinnoti

Television Television
Indianapolis Dayton

Television
Columbus

Crosley Broadcasting Corporatjon

1962-63 Edition 9-a
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" These semi-flexible, air dielectric coaxial ca-  [J No radiation [] Low attenuation [] Excellent frequency response
t bles have demonstrated their superiority as [J Uniform electrical properties over wide temperature variations
é} electronic transmission links in a number of (O Unlimited operating life [] Continuous 1000-foot lengths

)P ] . iEE T Complete cable systems including attachments and connectors are
1 advanced corpmumcatmns pI’OJfEC S In space available. These cables are fabricated by Phelps Dodge Copper
* research, national defense and industry. Products Corporation at Yonkers, N. Y.
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Metropolitan Betsg. Corp. ......... ... ......
Mexico—
(AT » EVEIENTE sk 8 €10 s aliB S o' o2 RS
channel allocations, border ........... e
TV stations & sets in use .
MGM-TV
Midcontinent Broadeasting Co. .............
Midwest Television Inc. ....................
Midwestern Broadeasting Co. ...............
Midwest Council on Airborne Television In-
RPN o0 b 0% 6 o AT LA ik o o RO
Military TV stations ...................... .
Monaco, TV station & setsinuse ............
Moore, Art & Associates Ine. ...............
Moore, Tracy & Associates . .................
Mormon Church—(See Corp. of Pres. of
Church of Jesus Christ of Latter Day
Saints)
Morocco, TV stations & sets inuse ..........
Motel & hotel TV set suppliers ..............
Motion Picture Association of America .......
Motorola Inc. ....... ..ttt iieninnnnn..
MOVAEtONE WS M nrscsiu < o oo et ! o & e o
Mowrey, Paul B. (TV management consultant)
Mulvihill, Paul & Co. Ltd. ..................
Muntz TV Inc. ............, . ..
Murphy, Morgan, stations ..................
Mutual Broadcasting System ................

NAFI Corp. (See Chris-Craft Industries Inec.)
National Academy of TV Arts & Sciences ....
National Alliance of TV-Electronic Serv. Assn.
National Appliance & Radio-TV Dealers Assn.
National Association for Better Radio & TV .
National Association of Broadcasters (NAB) .
consulting services .............. ...
National Association of Christian Broadcasters
National Association of Eduecational Broad-
S B S W R I e o AT et o) claalis b i BT B b (e G
National Association of Electrical Distributors
National Association of FM Broadcasters ....
National Association of Manufacturers ......
National Association of of Musiec Merchants .
National Association of Performing Artists ...
National Assn. of TV & Radio Farm Directors
National Audio-Visual Association ..........
National Better Business Bureau ...........
National Broadeasting Co.—
affiliates, executives, rates & data .........
billin'gs, "NTVA NI Sem iy Soxihly 30 STl (RS
color status of affiliates ......... ...... -
network engineering .....................
National Community Television Association ..
National Community Antenna TV Assn.
(Canad a) Rty sl R s o ik 40T 7 i
National Council of Churches ...............
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Don't forget to keep an eye on your supply of
short subjects. They add spice and interest to
any schedule—fill out uneven spots — create

<rY e fresh formats and new audiences. Flexibility at
low cost. Take a long look at these interesting
short subjects from MGM Television:

The Passing Parade
Pete Smith Specialities
Crime Does Not Pay
Our Gang Comedies
MGM Cartoons

Billy Bang Bang Movies

for details and availabilities in

T&@n w% your market call MGM-TV today

NEW YORK: 1540 BROADWAY, JU 2-2000 « CHICAGO: PRUDENTIAL PLAZA, 467-5756 » CULVER CiTY: MGM STUDIOS, UP 0-3311

13-a



STL, ETV, CATVY, CCTV and Data

COLLINS OFFERS MICROWAVE
FOR EVERY VIDEO APPLICATION

What are your requirements? Educational

SPECIFICATIONS:
TV systems? Intercity TV relay? Network FREQUENCY POWER IF_BANDWIDTH
transmission systems? Whatever they are, 5925 to 8400 me 100 mw 15-25 me
you can depend on Collins to meet your spe- 1w 15-25 me
cific requirements for microwave video relay 5w 15-25 me
systems. 10,700-13,200 me 50 mw 15-25 me
Collins offers you a complete microwave | QR L2 2D
equipment line. You’ll find equipment for -
short haul systems. Long haul systems. Micro-
wave in the 6 kme and 12 kme frequency 5"‘“8
bands. Equipment with power from 50 mw to m i
5 watts. Receiver IF bandwidth of 15 or 25 B ==

me. Complete ac or de operation. Remodulat-
ing or heterodyne repeaters.

Our complete product line is just one reason
why you should call Collins for microwave TV
transmission systems. The other is systems
engineering experience.

Collins engineers have designed and built mi-
crowave systems for video applications of all
kinds. Some have been relatively simple.
Others have been complex and highly sophisti-
cated. When you call Collins, this wide range
of experience in microwave systems design
and application is brought to bear on your
particular system needs.

Before you invest in any microwave equip-
ment for your video application, call Collins.
Let us show you what our experience in de-
sign, engineering, manufacturing and appli-

cation can do for you. In economy. In systems | [bed the world's
flexibility. In reliability. ! st PN
; Ay '\2 complete / ,‘;’;’g&\\\\
Call Collins in Dallas for the most complete < line of COLLINS
line of microwave equipment for every video : [ gragraue N/
application. Area code 214, AD 5-2331, :' carariTe i |
‘A )
(| — Call Collins!

COLLINS RADIO COMPANY, Microwave
Systems Division, Dallas, Texas.

140
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| MW-106D RF Heterodyne

MWV-601B Microwave
RF Equipment
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Page Communications Engineers Inc. ........
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Pan American Broadecasting Co. ............
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Pay TV organizations ......................
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Presbyterian Church in the U.S.A. (See United
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TV tape programs & commercials .........
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TV receivers, yearly .....................
Professional Cards ........................
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major categories ........................
Promotion and public relations ..............
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Public relations firms ......................
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personnel & data ........................
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Quaker (See Five Years of Meeting of Friends)
Quality Radio Group

Radio Advertising Bureau .................
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Radio-TV Representatives Ine. ..............
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Radio Club of America .....................
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THREE_SHOTS FROM
A_SHOOTING SCRIPT:

'CAMERA MOVES UP
AND OVER JAR AND
~ LID SO WE LOOK
~ DIRECTLY DOWN ON
'THEM FROM OVERHEAD
AND' SEE, THEM AS
TRO CIRCLES. SUPER:
- "DOUBLE CIRCLE' OF
PROTECTION. ' -

“DISSOLVE TO" GIRL
IN SLIP, REACHING
AS IN FIRST SCENE.

FLOAT IN. ONE WHITE
CIRCLE OUTLINE

' WHICH MOVES IN SYNC.

WITH AUDIO.

HOLD  CIRCLE AND
DISSOLVE TO GIRL
AT TABLE AS IN
SECOND SCENE. FLOAT
. IN SECOND CIRCLE.
NOW BOTH CIRCLES
MOVE IN SYNC. WITH
AUDIO." .

FILM
does the
unusual!

' Note the techric shown here.
. Thie prod'uce'r calls it “‘live
\action.’ Actually, it's a combi-

nation ‘of camera mc>vernen-tc

‘and a controlled light beam (or

beams) of any size or shape.
In this case, single circles. Plus '
optical printing.

“Result:. a highly effechve
commeljg:la!, one: with' stnkm.g
sales impact. A e

In ]cht; film offers many
teehhics to produce the fkiﬁdof

commercials you want, the way

you 'want them—and when!

What's more, film gives you
the convenience, coverage and

_penetration of multiple markets

that today's total selling requires.

- For more information, write
Mohon Picture Film 'Department
EASTMAN KODAK COMPANY

Rochester 4, N.Y. ;
East Coast Division
342 Madison Avenue
New York 17, N.Y.
Midwest Division
130 East Randolph Drive
Chicago 1, Iil.
West Coast Division
6706 Santa Monica Blvd.
Hollywood 38, Calif.

or W. J. German, Inc.
Agents for the sale and distribution
of Eastman Professional Motion
Picture Films, Fort Lee, N.J., Chicago,
Ill., Hollywood, Calif:

ADVERTISER:
Odorono
AGENCY:
Ellington & Compuny, Inc.
PRODUCER:
' Gray-O'Reilly Studio
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MICROWAVE INC.

COMMON CARRIER SERVICES FOR

e COMMERCIAL BROADCAST STATIONS

e EDUCATIONAL BROADCAST STATIONS
o COMMUNITY ANTENNA SYSTEMS
EDUCATIONAL CLOSED CIRCUIT SYSTEMS
INDUSTRIAL COMMUNICATIONS

Offering facilities in ofl phases of communications
as well as transportation of television signals.

A NEW CONCEPT IN RATES

It is now passible for mony businesses ta utilize o common carrier service which
hos heretofore been uneconomical due to existing rotes charged by others.

MESA MICROWAVE INC.
Box 1334
Telephone: CEntral 2-8881
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you'll find - at the top

In all

The BMI repertory
is complete in every musical
dimension—from the Pulitzer

Prize-winning opera of Robert Ward

to the pop hits of the day.

OPERA

ROBERT WARD—1962 Pulitzer Prize “The Cru-
cible,” an opera after the play by Arthur Miller.

POP

“I Can’t Stop Loving You” by DoN GIBSON. Num-
ber 1 “Favorite Single” in the Billboard’s 15th
Annual Record Artist Popularity Poll.

COUNTRY & WESTERN

“Big Bad John”—Written and recorded by JiMmMy
DEAN. Voted most popular record of the year by
the Music Operators of America.

MUSICAL COMEDY

“Stop The World—1 Want To Get Off”— Music,
lyrics and book by LESLIE BRICUSSE and
ANTHONY NEWLEY. Current Broadway success.

BALLET

ROBERT PRINCE—“New York Export: Opus Jazz.”
First performance of Ballet at the White House.

« categories

The BMI catalog is kept
constantly up-to-date...and at
the top in every category. Among

the honors and achievements in music

during 1962 are these from BMI...

SYMPHONIC

HENRY COWELL — 1962 Henry Hadley Medal.
Awarded by the National Association of Ameri-
can Composers and Conductors for outstanding
service to American music.

CHAMBER

ARTHUR BERGER — “String Quartet.” New York
Music Critics Circle Award 1962.

JAZZ

GIL Evans, THELONIOUS MONK, GEORGE RuUs-
SELL, JOHN LEwIs, CHARLES MINGUS. Winners in
Downbeat’s 10th Annual International Jazz Crit-
ics Poll.

MOTION PICTURES

PauL ANKA-Featured in Darryl Zanuck’s “The
Longest Day,” and composer of the title song.

® In other categories, too, such as Latin American. sacred and gospel,
rhythm and blues, including rock and roll, and popular ballads, both
American and European, BMI-affiliated composers. writers and pub-

lishers are prominently represented.

Serving Music Since 1940

BROADCAST MUSIC, INC. o 222 mwevoe, vew vome

1962-63 Edition

589 FIFTH AVENUE, NEW YORK 17, N.Y.

MONTREAL

19_-3.
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Transmitting antenna manufacturers ....... 872-873
Transvision Electronies Inc. ................ 939
TraVler Industries ........................ 939
Trendex (rating service) ................... 956
Triangle Publications Inc. .. 5. ............. 805, 809, 811
Trinidad, TV station & sets in use .......... 756

(Continued on page 22-a)
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Bill Roberts and Carl Coleman-Washington correspondents for five Time-Life Broadcast stations.

HOW CAN A MINNEAPOLIS/ST. PAUL STATION HAVE A WASHINGTON BUREAU?

The same way a station in Denver, Grand Rapids, Indianapolis and San Diego can—through the
resources of Time-Life Broadcast. Bill Roberts and Carl Coleman cover Washington for the
Time-Life stations. They keep track of home-state senators and congressmen, follow up news
leads of special interest to their listeners. Each day they feed each of the group’s radio stations
the particular news that people in that area care about. They ship exclusive TV film, too. Roberts
and Coleman are two reasons why Time-Life Broadcast listeners and viewers stay on top of the
important news from Washington. And there are eighteen more reasons—the skilled, specialized
correspondents who man the Time Inc. Washington news bureau.

TIME-LIFE BROADCAST, INC.

KLZ-TV-AM-FM DENVER, WOOD-TV-AM-FM GRAND RAPIDS, WFBM-TV-AM-FM INDIANAPOLIS, WTCN-TV-AM MINNEAPOLIS ST. PAUL KOGO-TV-AM-FM SAN DIEGO
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production, yearly ....................... 33-a
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TV systems, world .................coc.... 747
TV stations—
applications & grantees (blue pages) ...... 774-784
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brokerage & financing .............c....... 825
by call letters ........coiiiiniennnnnn. 803-804
Canada, rates, personnel & data ........... 721-739
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experimental .............. ... . i, 702
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foreign ................... B0O0COa00B00000 743-759
frequency measuring service .............. 791
group ownership ...........oiviitnnnn. 805-809
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off air (blue pages) ............cvveun... 785-787
publisher-owned ...................0..... . 811
sales and transfers of .................... 815-824
sales representatives ..................... 762-772
theatrical interests ....................... 814
TV tape equipment installations .......... 828-829
TV tape recorder-playback installations ... 830
U.S. & territories: rates, personnel & data . 1-702
world stations and sets (summary) ........ 759
networks & stations with color equipment .. 826-827, 829
TV tape—
equipment installations .................. 830, 832
producers & distributors of programs and
commercials .................. Feedeaaenn 828, 829
recorder-playback installations ............ 830, 832
Twentieth Century-Fox TV International Inec.826-827, 829
T.W.W. Ltd, (British) ..................... 761
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/ / Your Vital, Unique Source -

T/A/C

Programs

of Top Quality Local
.« . Created by

/ / Broadcasters for Broadcasters

,

1

TRANS-LUX TELEVISION CORPORATION

NEW YORK . . . . CHICAGO . . .

1

. HOLLYWOOD

Uhf allocations by channels ................. 860-864
Uhf set production and stations in operation .. 32-a
Ulster Television Ltd. (British) ............ 761
UNESCO, Dept of Mass Communication . 978
Union of South Africa, TV & radio executives 741
Union International de la Presse Radiotechni-

que et Electronique .......... ..ot 978
Unions in TV and related fields ............. 983
United Arab.Republic, TV stations & sets .. 756
United Artists ....ciiiiiiiiiiiiiiiienennn. 849
United Church of Canada, Radio-TV ........ 982
United Church of Christ, communications office 982
United Church Women, Radio-TV ........... 982
United Lutheran Church ................... 982
United Kingdom—

TV & radio network executives ........... 741

TV stations and setsinuse ............... 757

TV stations on air after foreign directory

was compiled ....... .. ... i, 761

TV systems .......iviieiniineiennnennnn. 760
United Nations Office of Public Information .. 978
United Presbyterian Church, Radio-TV ...... 849, 982
United Press International ................. 835
Universities offering TV & radio degrees ..... 970-973
University Film Producers Assn. ........... 980
UPA Pictures Ime. ..., 849
Upcoming TV stations & target dates ....... T74-784
Uruguay, TV station & sets in use .......... 757
U. S. Independent Telephone Assn. .......... 978
U.S. Information Agency .......ocovevnunnn. 742
U.S. Office of Education .................... 980
U. S., European Bestg. Union members . ..... 741
USSR, TV stations & sets inuse ............ 757-758

v
Variety Clubs International ................ 978
Vatican, TV & radio network executives ..... 741
Venard, Torbet & McConnell Inc. ............ 770
Venezuela, TV stations and sets in use ...... 758-759
Veteran Wireless Operators Association ..... 978
Vhf allocations by channels ................. 858-859
w
Wales (West & North) Television Ltd.

(British) ........ .. .o i 761
Warner Bros. Pictures Inc., TV Div. ......... 849
Warwick Manufacturing Corp. ............. 939
Washington Post Co.—(See Post-Newsweek

Stations)

Wayne-Evans & Associates ................. 770
Weed & Co. (Canada) ..........ocvvvvnn... 772
© Weed Television Corp. ........covvvevnnnn.. 770
Wells-Gardner & Co. ................... ceee 939
Western Electronic Manufacturers Assn. .... 978
. West Indies (See Netherlands Antilles)

Westinghouse Broadcasting Co. ............. 805, 809
Westinghouse Electric Corp. ................ 939
Westward Television (British) ............. 761
Whitney Communications Corp. ............ 805, 809, 811
Wilding Inc. .....vitivniiniii it e 850
World Committee for Christian Broadcasting . 982
World TV stations, standards, sets in use .... 743-759

4
Young Canadian Ltd. ...................... 772
Young Television Corp. ....ovvvivnrnnnnenns 770

Yugoslavia— ‘
TV & radio network executives ........... 741
TV stations & sets in use ................ 759

' 4
Zenith Radio Corp. .......ccvvevvinnnnnnn. 939, 944
Zoomar Inc. .....cvieiiii it 882
Zugsmith, Albert, Corp. (broker) ........... 825

TV Factbook No.-33
T T mamean



United Press Movietone News
supplies newsfilm
to more television stations

than all other services combined.




Television Market Rankings

Listing 226 markets according to ARB Net Weekly Circulation
Also showing their rank as to total households and TV households

As of January 1, 1962

Market

New York, N.Y. .......
Los Angeles, Cal. .......

Chicago, Ill. ...........
Philadelphia, Pa. .......

Boston, Mass.

Detroit, Mich. .........

San Francisco, Cal. ....

Cleveland, Ohio
Washington, D.C. ......

Seattle-Tacoma, Wash. ..

St. Louis, Mo, ..........

Providence, R.I. ........

Dallas-Ft. Worth, Tex. ..

Minneapolis-

St. Paul, Minn. .......
Cincinnati, Ohio .......
Baltimore, Md. ........
Hartford-

New Haven, Conn. ...

Indianapolis, Ind. .....
Milwaukee, Wis

Charlotte, N.C.
Buffalo, N.Y. .........

Dayton, Ohio

Harrisburg-Lancaster-

Lebanon-York, Pa.-...

Grand Rapids-

Kalamazoo, Mich. ....
Portland, Ore. .........

Wheeling, W. Va.-

Steubenville, Ohio ....
Memphis, Tenn. ........

Columbus, Ohio
Sacramento-
" Stockton, Cal.

Lansing, Mich. .........

Albany-Schenectady-
Troy, N.Y. ..........
Syracuse, NY. ........
Toledo, Ohio
Tampa-

St. Petersburg, Fla. ..

Birmingham, Ala. ......
Saginaw-Bay City-
Flint, Mich. ..........

Nashville, Tenn. ........

Charleston-

Huntington, W. Va. ..
Louisville, Ky, .........
New Orleans, La. ......
Denver, Colo.

Pittsburgh, Pa. ........

........

Miami, Fla. ............ ‘
Johnstown-Altoona, Pa. .
Houston, Tex. ..........

ARB Net Weekly

Circulation Rank

5,199,800
2,615,800

2,220,600
1,957,500
1,675,700
1,423,000

1,202,900
1,130,000
1,104,900
810,100
766,000

752,600
713,500
668.700

630,800
630,700
629,700

627,100

2 598,400

580,200
574,800

. 556,200
Kansas City, Mo. ......
Atlanta, Ga. ...........

540,000
528,100
498,000
497,300
475,800
467,700

460,100
432,900
431,000
426,300
423,200
420,800
418,400
416,600
404,800
396.000
394,900

394,300
386,600

386,100
384,100
383,600
369,500

369.000
365,200

Greenville, S.C.-Asheville,

N.C.-Spartanburg, S.C.

Greensboro-
Winston-Salem, N.C.

343,500

328,700

[uy
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15
16
17

18
19

20
21
22
23
24
25
26
27
28

29
30
31
32
33
34
35
36
37
38
39

40
41

42
43
44
45
46
47

48

49

—_— —
o o

Total Television

Homes Rank Households Rank
5,922,900 1 5,495,800 1
3,169,200 2 2,931,200 2
2,769,800 3 2,453,500 3
2,629,700 4 2,408,200 4
1,979,800 5 1,865,700 = §
1,771,600 6 1,682,800 6
1,751,400 7 1,580,200 7
1,560,000 10 1,471,200 9
1,573,900 9 1,460,300 10
1,650,500 8 14988000 8
639,200 40 579,700 36
1,082,900 19 970,300 18
1,502,400 12 1,419,500 11
925,300 23 821,500 24
907,500 24 825900 23
1,024,900 20 941,800 20
1,193,700 16 1,102,500 16
1,509,500 11 1,417,700 12
837,600 27 771,300 26
803,300 29 755500 27
1,133,800 18 966,500 19
946,000 22 888,600 22
767,400 32 691,800 31
866,000 25 732,000 29
962,000 21 899,400 21
625,500 43 549,400 41
1,376,900 13 1,276,700 13
700,100 36 618,100 34
818,600 28 740,100 28
726,500 34 674,900 32
566,600 48 503,200 49
1,355,800 14 1,259,200 15
729,700 38 567,300 38
770,500 31 715,200 30
621,200, 45 558,700 40
858,500 26 813,000 25
622,200 44 572,600 37
507,500 54 469,400 52
1,340,400 15 1,263/100 14
558.800 50 482,800 51
678,000 37 549,100 42
482,000 59 452,300 56
643,200 39 529,800 45
629.600 41 526.500 46
656,100 38 561,500 39
613.300 47 532,100 44
484,800 58 436,700 59
795,800 30 660,500 33
701,QQO 35 596,800 35

$Limited to stations within 50-mile radius of market cities.

»24-&

Area Commercial TV Stationst

WABC-TV, WCBS-TV, WNEW-TV, WOR-
TV, WPIX, WNBC-TV

KABC-TV,// KCOP, KHJ-TV, KNBC-TV,
KNXT, KTLA, KTTV

WBBM-TV, WBKB, WGN-TV, WNBQ
WCAU-TV, WFIL-TV, WRCV-TV
WBZ-TV, WHDH-TV, WNAC-TV

CKLW-TV (Windsor); WJBK-TV, WIMY,
WWJI-TV, WXYZ-TV

KGO-TV, KPIX, KRON-TV, KTVU
KYW-TV, WEWS, WIW-TV

KDKA-TV, WIIC, WTAE °

WMAL-TV, WRC-TV, WTOP-TV, WTTG
KING-TV, KIRO-TV, KOMO-TV (Seattle);
KTNT-TV & KTVW  (Tacoma).

KMOX-TV, KPLR-TV, KSD-TV, KTVI
WJIAR:TV, WPRO-TV, WTEV

KRLD-TV & WFAA-TV (Dallas); WBAP-
TV & KTVT (Fort Worth) :

KMSP-TV, KSTP-TV, WCCO-TV, WTCN-TV
WCPO-TV, WKRC-TV, WLW-T
WBAL-TV, WJZ-TV, WMAR-TV

WHCT, WTIC-TV (Hartford); WHNB-TV
(New Britain); WNHC-TV (New Haven)
WFBM-TV, WISH-TV, WLW-I; also WTTV
(Bloomington)

WISN-TV, WITI-TV, WTMJ-TV, WXIX
WBTV & WSOC-TV

WBEN-TV, WGR-TV, WKBW-TV

KCMO-TV, KMBC-TV, WDAF-TV
WAGA-TV, WAII-TV, WSB-TV

WHIO-TV & WLW-D

WCKT, WLBW-TV, WTVJ

WARD-TV, WJAC-TV; WFBG-TV (Altoona)
KHOU-TV, KPRC-TV, KTRK-TV

WTPA & WHP-TV (Harrisburg); WGAL-TV
& WLYH-TV (Lancaster- Lebanon); WSBA-
TV (York)

WOOD-TV, WKZO-TV, WZZM-TV

KATU, KGW-TV, KOIN-TV, KPTV

WTRF-TV & WSTV-TV
WMCT, WHBQ-TV, WREC-TV
WBNS-TV, WLW-C, WIVN-TV

KCRA-TV & KOVR-TV (Stockton); KXTV
(Sacramento) ]
WILX-TV, WJIM-TV; WJRT (Flint)

WAST, WRGB, WTEN
WHEN-TV, WNYS-TV, WSYR-TV
WSPD-TV & WTOL-TV

WFLA-TV, WSUN-TV, WTVT
WAPI-TV & WBRC-TV

WEKNX-TV (Saginaw); WNEM-TV
City) ; WIRT (Flint)
WLAC-TV, WSM-TV, WSIX-TV

WCHS-TV, WHTN-TV, WSAZ-TV
WAVE-TV, WHAS-TV, WLKY
WDSU-TV, WVUE, WWL-TV
KBTV, KLZ-TV, KOA-TV, KTVR

WFBC-TV (Greenville) ; WLOS-TV, WISE-
TV (Asheville); WSPA-TV (Spartanburg)

WFMY-TV (Greensboro); WSJS-TV (Wins-
ton-Salem)

(Bay
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PIONEERS [N TELEVISION PROGRESS

New
General Electric
Switching
Systems

FOR LARGE OR SMALL
STUDIO AND MASTER
CONTROL REQUIREMENTS

Now General Electric offers a new
line of switching systems that are
designed to provide optimum picture
quality. Reflecting General Electric’s
advanced design engineering, each
system can be integrated with existing
station equipment or incorporated
into new studio installations.

T5-2-B Vertical Interval Switcher pro-
vides fast, transientless switching
during the vertical blanking interval.
Designed for use in medium or large
TV studios, the system permits studio
video switching or master video
switching of both monochrome and
color TV signals.

TS-1-A Relay Switcher system is par-
ticularly well suited for small to
medium-size TV studios, the system
permits studio switching of both mon-
ochrome and color television signals.

TC-59-A Direct Switcher provides the
maximum switching facilities in a
minimum size low cost unit. The
versatility of the system also makes
it especially practical for educational
and industrial TV applications.

In addition to the systems described,
General Electric will design and build
custom engineered switching equipments
to fit your particular requirements.

For complete information, contact your
nearest G-E Broadcast Equipment repre-
sentative, or write to Technical Products
Operation, Broadcast Equipment Section,
Electronics Park, 212 W. Division St.,
Syracuse, N. Y. 551-03

TS-1-A SYSTEM provides
complete dissolve, fade, pre-
viewing, direct switching and
sync mixing facilities for
eight non-composite video
inputs and two composite in-
puts. Provisions are also
available for special effects.

TS-2B SYSTEM provides com-
plete dissolve, fade, direct
switching with preview moni-
toring and sync mixing
facilities for twelve non-
composite video inputs and
three composite inputs. Pro-

TWO POSITION
‘OUAL FADER BAR

PRESET OIRECT TAKE OR PREVIEW
BANK (NOT USED IN TYPE TS-2-8

COMPOSITE
MONITOR

RELAY SWITCHING SYSTEM) BANK

SPECIAL EFFECTS
(DUAL FADER) BANKS

WRITE-IN
STRIPS

COMPOSITE
OUTPUT BANK

PREVIEW !
MONITOR BANK
OR 8 PROGRAM

9 LINE BANK

' 3 COMPOSITE,
WRITE-IN DIRECT TAKE
STRIPS PUSH BUTTONS

DUAL FADER
OUTPUT BUTTON
12 BUTTON SPECIAL

EFFECTS (DUAL

vnsror)s are also available for FADER) BANK ME\_PF%%EFI?ON
special effects. BAR
12 NON-COMPOSITE FADER BAR
OIRECT TAKE TALLY LIGHTS
PUSH BUTTONS
SOMPOSITE DUAL FADER TwO-POSITION
.50. —Thi ~ UTPUT OUTPUT BUTTON DUAL FADER
TC 59.A SYSTE.M This c?m BANK BAR
pact single unit construction ; e
with low power consumption 3 ST S
provides complete dissolve, e
; itchi WRITE ~IN_#
fade, direct switching and STRIPS <

sync mixing facilities for four
non-composite video inputs
and three composite inputs.

NON-COMPOSITE
DUAL FADER BANKS

GENERAL @3 ELECTRIC



Metropolitan Markets

ARB Net Weekly Total . Television :
Market Circulation Rank Homes Rank Households Rank Area Commercial TV Stationst
- Oklahoma City, Okla. .. 316,700 50 504,600 55 451,100 . 57 WKY.-TV, KOCO-TV, KWTV
Wichita, Kan. ....cv....n 312,400 51 465,200 64 416,300 64 KAKE-TV, KARD-TV, KTVH
San Diego, Cal. ........ 305,600 52 405,500 75 371,100 70 KFMB-TV, KOGO-TV; also XETV & XEWT-
' - TV (Tijuana)
Salinas-Monterey- ) ]

Santa Cruz, Cal. ..... 286,300 53 334,700 91 297,000 89 KSBW-TV; KNTV (San Jose)
Omaha, Neb. .......... 286,100 54 420,700 171 386,100 67 WOW-TV, KMTV, KETV
Tulsa, Okla. ........... 277,500 55 521,800 53 460,000 53 KOTV, KTUL-TV, KVOO-TV
Roanoke, Va. .......... 277,300 56 615,300 46 523,700 47 WDBJ-TV, WLVA-TV, WSLS-TV
Quad City ............ 276,700 57 466,200 62 429,900 61 WHBF-TV (Rock Island); WOC-TV

(Davenport)
Norfolk, Va. ........... 275,500 58 450,200 66 379,600 68 WAVY-TVy WTAR-TV, WVEC-TV
Wilkes-Barre & ,

Scranton, Pa. ........ T 274,300 59 500,500 56 457,300 55 WBRE-TV, WDAU-TV, WNEP-TV
San Antonio, Tex. ...... 273,800 60 356,800 87 356,800 v 75 WOAI-TV, KENS-TV, KONO-TV
grffln %a}l,\/’l Wis. ....... 272,600 61 435,300 70 404,100 66 WBAY-TV, WFRV, WLUK-TV

ortland, Me.-

Mt. Washington, N.H. . 267,800 62 470,300 60 435,600 60 \SNCHS-)TV, WGAN-TV; WMTW-TV (Poland

pring
Rochester, N.Y. ........ 266,300 63 449,500 67 417,000 63 WHEC-TV, WOKR, WROC-TV
Raleigh-Durham, N.C. .. 255,200 64 539,100 52 442300 58 WRAL-TV & WTVD
Champaign-Decatur- '
Springfield, Ill. ..... % 253,200 65 562,800 49 506,900 48 WCIA (Champa&gn); WTVP (Decatur);
WICS (Springfield)
Cedar Rapids-Waterloo, ,
Ta. ..ol 251,400 66 499,900 57 457,900 54 WMT-TV & KCRG-TV (Cedar Rapids);
KWWL-TV (Waterloo)
Monroe, La.- .

El Dorado, Ark. ...... 249,500 67 269,300 107 205,400 117 KTVE & KNOE-TV
Jackson, Miss. ......... 243,900 68 375,100 81 270,100 97 WJTV & WLBT
Shreveport, La. ........ 241,400 69 454,400 65 370,800 71 KSLA-TV, KTAL-TV, KTBS-TV
Des Moines, Towa ...... 240,100 70 390,700 78 361,100 73 WHO-TV, WOI-TV, KRNT-TV
Phoenix, Ariz. ........ R 236,800 171 412,900 73 358,200 74 KOOL-TV, KPHO-TV, KTAR-TV, KTVK
Manchester, NH. ....... 234,000 72 1,144,700 17 1,076,600 17 WMUR-TV .
Spokane, Wash. ....... 229,800 73 324,800 95 286,800 94 KHO-TV, KREM-TV, KXLY-TV
Baton Rouge, La. ...... 229,300 T4 447,900 68 371,900 69 WAFB-TV & WBRZ-TV
Jacksonville, Fla. ....... 229,200 75 374,300 82 307,600 84 WFGA-TV, WJXT
II\Q/Iicgr{lonjg, Va. ........ 225,700 76 628,000 42 532,600 43 WRVA-TV, WTVR, WXEX-TV

obile, Ala.-

Pensacola, Fla. ...... 223,400 77 409,600 174 333,800 79 WALA-TV, WEAR-TV, WKRG
Madison, Wis. .......... 220,400 78 465,300 63 427,200 62 WISC-TV, WKOW-TV, WMTV
Little Rock, Ark. ...... 218,100 79 394,000 77 318,800 80 KARK-TV, KATV, KTHV
Knoxville, Tenn. ........ 216,200 80 467,600 61 363,600 72 WATE-TV, WBIR-TV, WTVK
Orlando-Daytona .

Beach, Fla. .......... 211,600 81 417,500 72 346,500 77 WDBO-TV & WFTV (Orlando); WESH-TV

(Daytona Beach)
Binghamton, N.Y. ...... 209.500 82 543,000 51 498,400 50 WBJA-TV, WINR-TV, WNBF-TV
Sioux Falls, S.D. ..5... 206,600 83 342,400 89 302,900 86 KELO-TV & KSOO-TV
Cape Girardeau, Mo.-Paducah,
Ky.-Harrisburg, IIl. .. 203,200 84 364,900 85 304,400 85 KFVS-TV (Cape Girardean); WPSD-TV
(Paducah): WSIL-TV (Harrisburg)
Evangville, Ind. ........ 197,100 85 398,600 76 342,200 78 WEHT, WFIE-TV, WTVW
Hastings-Kearney- .
Lincoln, Neb. ........ 190,500 86 228,400 122 205,800 116 KHAS-TV (Hastings); KHOL-TV (Kearney-
Holdrege); KOLN-TV (Lincoln); also KNOP
(North Platte)
Lincoln, Neb. ......... 190,500 86 183,900 138 165,600 133 KOLN-TV
Salt Lake City-Ogden- ‘
Provo, Utah ......... 189,500 88 324,300 96 292,000 90 KCPX-TV, KSL-TV, KUTV
Fresno, Cal. ........... 188,500 89 355,100 88 317,000 81 KAIL, KFRE-TV, KJEO, KMJ-TV; also
KICU-TV (Visalia)
Peoria, III. ............ 182.900 90 320,700 97 291,600 91 WEEK-TV, WMBD. WTVH
goung‘sjl:{)wn, Ohio ...... 181,000 91 255,400 112 244,600 103 WFMJ-TV, WKBN-TV, WKST-TV
reenville-

Washington, N.C. .... 175,200 92 377,800 80 310,100 82 WNCT (Greenville) ; WITN (Washington)
Columbia, S.C. ......... 173,900 93 358.300 86 280,700 95 WCCA-TV, WIS-TV, WNOK-TV
Chattanooga, Tenn. .... 171,000 94 368.600 84 308,400 83 WDEF-TV, WRCB-TV, WTVC
Augusta, Ga. .......... 169,400 95 370,900 83 289,000 92 WJIBF & WRDW-TV
Springfield-

Holyoke, Mass. ...... 161,600 96 438,300 69 409.5000 65 WHYN-TV & WWLP
Erie, Pa. .............. 161,600 96 232.100 120 218,700 113 WICU-TV & WSEE
Rockford, TII. .......... 156.900 98 324,900 94 300.200 88 WREX-TV & WTVO
I];‘ort Wayne, Ind. ...... 156,500 99 299,400 100 275,600 96 WANE-TV, WKJG-TV, WPTA

eaumont-

Port Arthur, Tex. .... 150,800 100 229,900 121 201,800 122 KBMT & KFDM-TV (Beaumont) ; KPAC-TV

. (Port Arthur)
Burlington, Vt.-
Plattsburgh, N.Y. .... 150,500 101 249,600 113 229,800 107 WCAX-TV (Burlington); WPTZ
(Plattsburgh) 3
Bristol, Va.-Johnson City, 1

Tenn, ............... 149.500 102 334,300 92 260.000 99 WOYR.TV & WJHL-TV

Terre Haute, Ind ...... 148,900 103 291,800 104 260,500 98 WTHI-TV

tLimited to stations within 50-mile radius of market ciﬁéa.
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Metropolitan Markets

ARB Net Weekly Total Television
Market Circulation Rank Homes Rank Households Rank Area Commercial TV Stationst
Duluth, Minn.-

Superior, Wis. ....... 148,900 103 240,800 118 209,500 115 WDSM-TV & KDAL-TV
Columbus, Ga. . ......... 144,800 105 312,000 99 240,300 105 WRBL-TV & WTVM
Albuquerque, N.M. ..... 144,300 106 194,600 136 156,500 138 KGGM-TV, KOAT-TV, KOB-TV
Florence, S.C. ......... 142,300 107 331,700 93 267,300 100 WBTW
Austin, Minn.-Mason City,

Ia.-Rochester, Minn. .. 138,900 108 237,000 119 214,500 112 KROC-TV (Rochester)

KMMT (Austin); KGLO-TV (Mason City);
South Bend-Elkhart, Ind. 137,800 109 278,000 105 256,800 101 WNDU-TV, WSBT-TV, WSJV

Austin, Texas .......... 132,600 110 244,100 115 203,500 118 KTBC-TV
Montgomery, Ala. ...... 132,000 111 292,200 103 218,300 111 WCCB-TV, WCOV-TV, WSFA-TV
Joplin, Mo.-
ittsburg, Kan. ...... 131,400 112 205,000 131 177,700 131 KODE-TV (Joplm) ; KOAM-TV (Pittsburg)
i Springfield, Mo. ........ 131,100 113 242,800 116 201,800 119 KTTS-TV & KYTV
Utica, N.Y. ............ 129,400 114 312,500 98 287,900 93 WKTV
6‘ Bakersfield, Cal. ........ 129,300 115 265,100 108 237,900 106 KBAK-TV, KERO-TV, KLYD-TV
|’ CeHEawaill P L L 129,100 116 160,200 151 132,100 151 KALU, KHBC-TV, KHJK (Hilo); KGMB-
f TV, KHVH-TV, KONA, KTRG-TV (Hono-
‘ lulu) ; KALA, KMAU-TV, KMVI-TV
| (Wailuku)
6l Hannibal, Ill.-
! Quincy, Mo. ......... 128,100 117 245,200 114 221,500 110 WGEM-TV & KHQA-TV
(£ Wichita Falls, [lexd ) im . 125,900 118 221,900 123 197,900 123 KFDX-TV & KSYD-TV
fi Topeka, Kan. .......... 125,700 119 220,400 125 194,900 124 WIBW-TV
'i)'] Albany, Ga. ........... 120,900 120 261,600 111 198,600 122 WALB-TV
Charleston, S.C. ....... 120,400 121 295,500 102 226,900 109 WCIV, WCSC-TV, WUSN-TV
5 Sioux City, Iowa ....... 118,600 122 277,300 106 251,100 102 KTIV & KVTV
(i St. Joseph, Mo. ........ 117,700 123 337,300 90 300,400 87 KFEQ-TV
) Tallahassee, Fla.-
Thomasville, Ga. . .... 117,200 124 264,900 109 198,800 121 WCTV
i
Columbia- .
! Jefferson City, Mo. ... 116,700 125 194,700 135 168,100 132 glgl‘/{U-TV (Columbia) ; KRCG (Jefferson
i Waco-Temple, Tex. ..... 115,000 126 216,500 126 179,400 130 KWTX-TV (Waco); KCEN-TV (Temple)
? Fargo, N.D. ....... o o 107,400 127 212,300 130 185,000 128 WDAY-TV, KXGO.TV, KXJB-T
! Chico-Redding, Cal. .... 106,000 128 390,500 79 353,100 76 KHSL-TV (Chico); KVIP-TV (Redding)
Wausau, Wis. .......... 105,900 129 212,900 129 193,000 125 WSAU-TV
it Amarillo, Tex. ......... 102,900 130 148,000 157 132,800 150 KFDA-TV, KGNC-TV, KVII
{ Lubbock, Tex. ......... 101,800 131 143,400 158 130,200 152 KCBD-TV & KLBK-TV
Cadillac-Traverse City, i
b Mich. ............... 98,800 132 204,600 132 186,100 127 X‘VtW;FV (Cadillac); WPBN-TV (Traverse
i i
El Paso, Texas ........ 98,600 133 125,600 169 110,800 167 KE}I,_.P—TV, KROD-TV, KTSM-TV
d Corp_us Christi, Texas .. 98,000 134 139,800 161 117,200 163 KRIS-TV & KZTV
1 Yakima, Wash. ... ..... 97,700 135 162,700 148 142,600 147 KIMA-TV & KNDO
i Tyler, Texas ........... 97,000 136 221,400 124 181,300 129 KLTV
Lafayette, La. ......... 96,600 137 184,400 137 151,500 141 KATC & KLFY-TV
West Palm Beach, Fla. .. 96,600 138 241,000 117 213,400 114 WEAT-TV; WPTV (Palm Beach)
i Do_than, AT etz ot 95,300 139 154,400 153 116,500 165 WTVY
i Wilmington, N.C. ...... 92,100 140 198,800 133 159,800 136 WECT
wx, Macon, Ga. ............ 91,400 141 161,400 149 124,800 157 WMAZ-TV
Savannah, Ga. ......... 91,300 142 171,300 1456 135,000 148 WSAV-TV & WTOC-TV
Tuecson, Ariz. .......... 90,300 143 178,000 142 143,300 146 KGUN-TV, KOLD-TV, KVOA-TV
y Mankato, Minn. ......., 90,000 144 Information Not Available KEYC-TV
"i' Abilene-Sweetwater,
f JLETe, T S e—— | 88,000 145 121,200 171 106,400 169 KRBC-TV & KPAR-TV
Il La Crosse, Wis. ........ 87,600 146 179,800 140 160,600 135 WKBT
E Bluefield, W. Va. ...... 86,500 147 298,200 101 244,400 104 WHIS-TV
j Bangor, Me ........... 86,600 147 161,200 150 147,400 144 WABI-TV & WLBZ-TV
i Ottumwa Iowa ........ 86,100 149 213,400 128 191,400 126 WTVO
) Blsmarck NED Rk, il 86,100 149 59,900 197 53,100 196 KFYR-TV & KXMB-TV
) Odessa- Mldland Tex. .. 85,700 151 134,100 166 121,600 160 KOSA-TV (Odessa); KMID-TV (Midland)
) Santa Barbara, Cal 2 e 84,900 152 141,500 160 128,700 154 KEYT
Yf Lexington, Ky ........ 82,900 153 166,900 147 125,500 156 WKYT & WLEX-TV
| Meridian, Miss. ........ 82,000 154 214,800 127 157,500 137 WTOK-TV
iy Cheyenne, Wyo. ........ 75,100 155 152,900 156 133,300 149 KFBC-TV
Boise, Ida. ............ 74,500 156 115,500 173 102,600 171 KBOI-TV & KTVB
Eau Claire, Wis. ....... 74,200 157 172,200 143 156,200 139 WEAU-TV
Eugene, Ore. .......... 74,200 157 142,500 159 122,800 159 KEZI-TV & KVAL-TV
Eureka, Cal. .......... 73,900 159 69,200 191 58,800 189 KIEM-TV & KVIQ-TV
Alexandria, Minn. ........ 70,900 160 172,100 144 146,800 145 KCMT
Alexandrla ILa. ixcceme 70,200 101 152,900 155 118,500 162 KALB-TV
Lower Rio Grande, Texas 69,000 162 91,300 180 69,000 184 I({\gB'f-T\)’ (Harlingen) ; KRGV-TV
eslaco
Ada,Okla. ............. 67,100 163 179,200 141 151,300 142 KTEN
Colorado Springs-
Pueblo, Colo. ........ 66,000 164 135,300 165 116,800 164 KKTV, KOAA-TV, KRDO-TV
Lake Charles, La. ...... 65,800 165 262,600 110 228,900 108 KPLC-TV
Oak Hill, W. Va. ....... 64,700 166 195,600 134 162,600 134 WOAY-TV

tLimited to stations within 50-mile radius of market cities.
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Metropolitan Markets

Market

Columbus, Miss
Watertown-
Carthage, N.Y.

Clarksburg-Fairmont,

Va., o,

Jackson, Tenn.
Idaho Falls-

Pocatello, Ida. .......
Harrisonburg, Va. ......
Panama City, Fla. ......
Bellingham, Wash. .....

Hattiesburg-Laurel,
Miss.
Roswell, N.M,

Ardmore, Okla. ........

Butte, Mont.

Reno, Nev. ............
Rapid City, S.D. ........

Akron, Ohio

Las Vegas, Nev. ....... c.

Lima, Ohio

Fort Dodge, Iowa
Ensign, Kan.

San Angelo, Tex. ......
Huntsville, Ala. ........

Grand Junction-

Montrose, Colo. ......

Twin Falls, Ida, ........
Laredo, Tex. ...........
Presque Isle, Me. .......

Zanesville, Ohio

Decatur, Ala. .......... ’
Missoula, Mont. ........

Yuma, Ariz.-El Centro,
Cal.

Aberdeen, S.D. ..... S

Monahans, Texas
Greenfield, Mass.
Florence, Ala.

Parkersburg, W. Va. ....
Mitchell, S.D. ..........

Roseburg, Ore.
Big Spring, Texas

Ft. Myers, Fla. ........
Dickinson, N.D. ........

Grand Forks, N.D.

Clovis, NNM. ...........
Coos Bay, Ore. .........
Goodland, Kan. ........
Carlsbad, N.M. .........
Selma, Ala. ............
Pembina, N.D. ..........

Riverton, Wyo.

Fort Smith, Ark. .......
Marquette, Mich. .......
Billings, Mont. .........

...............

Great Falls, Mont. ......
Greenwood, Miss.........
Medford, Ore. ..........
Lufkin, Tex. ...........
Minot, N.D, ............
Tupelo, Miss. ..........
Salisbury, Md. .........
Casper, Wyo. ..........

.................

Klamath Falls, Ore .

Glendive, Mont. ........

Circulation

60,300

59,800
57,500
57,500
56,600

55,200
55,200

55,200
52,400
51,200
49,800

49,800
48,100
47,900
47,600
45,900
45,600
44,800
44,400
44,300
43,400
41,700
41,200
38,200
37,000
36,700
34,900

34,300 -

33,300
32,000
28,200
28,100

27,300

25,900
25,000
22,900
22,600
22,300
22,100

22,100
21,500
20,900
20,100
19,800
19,500
19,200
18,900
18,400
17,200
16,300
15,500
15,000
13,700
13,200
12,100
11,200

9,900

9,000

7,800

3,800

ARB Net Weekly
Rank

f

167

168
169
170
171

172
172

172
175
176
177

177
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198

199

200
201
202
203
204
205

205
207
208
209
210
211
212
213
214
215
216
217
218
219
220
221
222
223
224
225
226

Total Television
Homes Rank Households Rank
131,700 168 95,200 172
100,800 178 93,600 175
135,800 164 110,300 168
89,700 181 80,900 178
86,300 182 70,300 181
180,900 139 154,000 140
167,600 146 130,100 1538
106,700 176 93,800 173
153,600 154 124,800 157
76,000 188 61,300 193
138,700 163 127,100 155
79,700 185 61,700 187
79,200 186 70,200 182
139,600 162 116,200 166
82,100 183 69,500 183
78,700 187 68,700 185
67,100 193 57,800 191
156,400 152 149,200 143
60,100 195 53,500 194
112,100 174 103,800 170
69,600 190 59,200 188
119,400 172 73,500 180
108,400 175 93,200 176
81,500 184 64,500 186
35,300 207 31,600 207
125,100 170 93,800 173
60,000 196 48,900 198
71,300 189 58,600 190
58,700 199 53,400 195
66,400 194 50,800 197
42,400 205 36,100 204
59,800 198 48,200 201
34,200 209 28,500 209
35,100 208 32,200 206
15,200 217 12,400 218
Information Not Available
55,800 200 48,500 200
102,800 177 80,600 179
67,400 192 57,600 192
32,800 210 27,100 211
31,400 211 28,200 210
134,100 166 121,600 161
95,200 179 84,300 177
43,000 204 32,400 205
44,700 203 38,900 203
Information Not Available
Information Not Available
31,000 212 26,8300 212
27,400 214 25,200 213
36,500 206 29,400 208
55,800 200 48,600 199
50,200 202 43,700 202
28,000 213 24,100 214
Information Not Available
26,100 215 22,700 215
14,600 218 13,000 217

Information Not Available
Information Not Available

22,500 216
5,200 219

tLimited to stations within 50-mile radius of market cities.

18,400
4,100

216
219

Area Commercial TV Stationst
WCBI-TV

WCNY-TV
KFSA-TV
WLUC-TV

KGHL-TV & KOOK-TV

WBOY-TV (Clarksburg); WJPB-TV
(Fairmont)
WDXI-TV

KIFI-TV (}daho Falls); KID-TV (Pocatello)
WSAV-TV
WJIHG-TV
KVOS-TV

WDAM-TV
KSWS-TV

KXII

KXLF-TV

KCRL & KOLO-TV
KOTA-TV & KRSD-TV
WAKR-TV
KLAS-TV, KORK-TV, KSHO-TV
WIMA-TV '
KFBB-TV & KRTV
WABG-TV

KBES-TV & KMED-TV
KTRE-TV

KMOT & KXMC-TV
WTWV

WBOC-TV

KTWO-TV

KQTV

KTVC

KACB-TV & KCTV
WAFG-TV

KREX-TV (Grand Junction); KREY-TV
(Montrose)

KLIX-TV

KGNS-TV

WAGM-TV

WHIZ-TV

WMSL-TV

KMSO-TV

KIVA-TV
KXAB-TV
KVKM-TV
WRLP
WOWL-TV
WTAP-TV
KORN-TV
KPIC-TV
KOTI
KWAB-TV
WINK-TV
KDIX-TV
KNOX-TV
KICA-TV
KCBY-TV
KLOE-TV
KAVE-TV
WSLA
KCND-TV
KWRB-TV
KXGN-TV

YOUR KIDS AUDIENCE IS IN THE BAG
WITH “FELIX THE CAT’—
TV’s HAPPIEST CARTOON CHARACTER

HAPPILY DISTRIBUTED BY
TRANS-LUX TELEVISION CORPORATION

NEW YORK . ... CHICAGO . .. . HOLLYWOOD
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; Revenues, Expenses and Earnings
1 . .
l Of TV & Radio Stations: 1946-61
[ Summaries of the Financial Data Compiled Annually by FCC Economics Division
s (Dollar Figures in Millions)
4
i Networks and
| Owned-and-Operated Stations Other Stations | Total
|
{ Earn- Earn-
No. of Broad- | Broad- ings No. of Broad- | Broad- ings Broad- | Broad- | Earnings
b Stations No. of cast cast Before stations cast cast Before cast | cast before
5 Report- Net- No. of Reve- Ex- Federal Report- Reve- Ex- Federal Reve- Ex- Federal
[ Year ing works Stations nues penses Tax! ing nues penses Tax! nues penses Tax !
} TELEVISION
i 194632............ V00 | [RXPRRTINSSRIEL | ISP |1 o b 6 000 | 5 o ol 16 o 31 16 e B o0 e |1 o8 B ARA | Lo oo doa e PHIE & o od BE o 1[40« o SESUNN. Jras Tl o
rr 1947 2. .. Lokl S b LT T = | R | e T | I =, (- F e =R B . B [ Ly k= 1 e e A e W
1948............. 50 4 10 $4.8 $11.2 (36.4) 40 $3.9 $12.4 ($8.5) 8.7 $28.6 (314.9)
1949... 98 4 14 19.3 31.4 (12.1) 84 15.0 29.0 (18.5) 34.8 59.6 (25.8)
§ 1960............. 107 4 14 55.5 65.5 (10.0) 93 50.4 49.6 28 105.9 115.1 (9.2)
f! 1951 ML C Lo 108 4 15 128.4 117.4 11.0 98 107.3 76.7 30.6 236.7 194331 41.6
[-‘ 1952 (total)....... 122 4 15 180.2 170.8 9.9 107 144.0 98.4 45.¢ 324.2 268.7 55.6
I Pre-freeze. ... ... LI T 1= R | I A S b o 514 a3 T o PVl 0 0B 00 o || o 0a o ar o 98 143 .4 97.6 457, 81(] AU ERNE |18y SN g P
f Postfreeze. . ... T2 [0 || R S A el e 14 0.6 0.8 2o
}A 1953 (total)...... 334 4 16 231.7 218.7 18.0 | 318 201.0 151.0 50.0 432.7 364.7 68.0
f Pre-freeze . . . . .. A 5 o S8 | o BB o | [ 9o 1 65 880 0[50 0o 0 00 6 {fio 8o 0 blbaat 92 174.5 114.0 GG 5 507 &6 o jad 8 enoooe |[oo bd 26 o
H Post-freeze VHF . B D o | B AR | 2,0 50 dBlaal 1555 o 0'd5 5 & |l o aid. - 114 16.1 20.3 (CN o 6600084 |55 20 000 oallon o cadabn
ll‘ UHF.......... B b o e | IR a5 b S ool (L5 6 o o o 112 10.4 16.7 (6.38) [lme - Bttt =S8 LIRSS o
I- 1954 (total)...... 410 4 16 3806.7 270.2 36.6 894 286.8 232.5 53.8 593.0 602.7 90.8
]ll Pre-freeze. . . ... 92 [ i ol 55 | L | e eyt | IR G e ] 92 200.9 133.8 6761 [t INCCES TN
Post-freeze VHF| b | L ] | 0 £ BB BB ol o S| 0B cncct i 177 60.0 63.8 (8L8)|1f. Sumadviny |1 e il Al
{ UHF.......... 125 || ... 125 25.4 85.4 0|1 PR By S it s
]" 1965 (total)...... 437 4 421 370.0 288.5 81.5 T44.7 694.5 150.2
Pre-freeze. .. .... 93 il 98 230.0 148.1 819 ||| =S L3N Ban s aa L
\§ Post-freeze VHF. 225" e e v e 228 112.2 107 .4 4. 8[|ty | e RS- L
11 UH g s wsm ol Ba 103 ||........ 108 28.5 33.0 (47 500 (IS | = P T [ . . .
1956............. 476 3 469 454.6 850.4 104.2 896.9 707.38 189.6
'.‘“ Pre-Freeze. . . ... P IS S e 00 I e 85608 (oo oms po o]l san oo o . =8 96 260.7 171.0 8T [l | TS I F e SeNRE L
i Post-Freeze VHF L [ e o | IR S OB, || 406 0 6800 o |[oBo0 bA 16 5 o cee e 269 161.4 145.0 164 4" |. ST | SNy, -
| UHF.......... 95 |iiamaygic. e |[svs oo o A . Mt IR Wt 95 32.5 34.4 (1.79) | 1A S S TSR | SRS
: 1967............. 501 3 16 467.9 397.2 486 4750 3 386.0 89.3 943.2 783.2 160.0
u Pre-freeze. . .. .. L (s | ISR A [ 0 95 | 261.8 | 179.8 82,00 |1 o2 2ol o SR AT
", Post-Freeze VHF 302 liflw, oot 1 0] fee o b tagy -]k (L. R 302 187.3 176.5 10 . SIR [PPSR PEY L i o) | et R
4 UHF........ 88 {]......o. v S " v i T 88 26.7 30.2 (85 |, 2 pvlmetS [ LRV | gl
4 19581 FT v » e 514 3 197 516.7 439.7 77.0 495 KT 418.4 94.8 1030.0 858.1 171.9
| Pre-freeze . ... [ T [| A P | A B 0 opos e 94 263.6 187.8 T8 B e T .
!’ Post-freeze VHF £ | R R | EEEEE TR (PN s | e 322 223.6 202.3 21.3 BRSSP S L
UHF........... o= Bt | Bon ot 1 menm B R | 79 26.1 28.3 @2 ... x
19594 . 8 v 521 3 17 576.1 488.2 87.9 504 587.8 453.4 134.4 1163.9 941.6 222.3
ri Pre-freeze .... 93 Woeeveo i, il 93 2912 196.1 SRR 5 T o002 60 506658 581 56 an on
-!J‘ Post.Freeze VHF s3a || ... 334 268.6 228.8 RIS € ES0 A5 solllso a oo bo bt B S
i UHF ......... A R et | SRR | o (s SBE- ST 71 250 28.5 (D) | e e L
1 19601 % M. g Yo 530 3 1510 640.7 545.5 95.2 515 627.9 479.0 148.9 1268.6 1024.5 244.1
! Pre-freeze..... 93 | ool 93 303.2 204.6 98.5 || i e b
Post-Freeze VHF G | B B mat el Pt 1| AR e e ] e Bucceecr o o | [ o 346 293.9 243.9 SONL |LEWERR. B M
) UHF.......... 76,0 I TR, e o om0 i 8 76 30.8 30.5 sl poeker faasee § L e o
? 19613 ¢ oueosann 540 3 1510 675.3 588.3 87.0 525 643.0 493.0 150.0 1318.3 1081.3 237.0
Non-network-
1 owned
| R asa || 444 | 6116 | 4610 | 1506 (| ... |
] UHF.. ... ... st |l o 81 314 32.0 NI e dEGRERE I T
i RADIO
]" 1946 e e e e 1025 8t} 29 $102.0 82.6 19.4 996 220.6 168.5 57.1 322.6 246.1 76.5
ki 1947 ...l 1464 Tk 27 104.4 84.8 19.6 1487 259.3 207.1 52.2 368.7 291.¢ 71.8
! 1948 ..., 1824 73 27 109.1 91.0 18.1 1797 298.0 252.0 46.1 407.0 342.9 64.1
| 1949 4. .. ... ... 2021 72 27 | 108.1 90.6 17.5 1994 | 805.7 | 266.9 38.8 418.8 [ 857.5 56.3
1950¢............ 2229 72 26 110.5 91.5 19.0 2208 334.0 284.8 49.2 444.5 376.3 68.2
19BT Srpstr P A 2266 Qe 25 | 104.0 93.9 10.1 2241 | 346.4 | 299.0 47.4 450.4 | 892.9 57.5
14624, ... ..... 2380 712 25 100.6 89.4 11.2 2368 869.1 320.2 48.9 469.7 409.6 60.1
19684, .. ......... 2479 || 7° 22 97.3 86.9 10.4 2457 | 878.0 | 838.4 44.6 475.3 | 420.8 55.0
19644, ... ... 2598 73 21 88.6 80.4 8.2 2577 361.0 327.3 33.7 449.5 407.7 41.8
19654, .. ... n. .. 2742 73 19 78.3 72.4 5.9 2724 876.0 835.0 40.0 458.4 407.4 46.0
1966 ¢, .ouinnn... 2966 Ts 19 70.2 69.8 0.4 2947 41C.4 361.6 48.8 480.6 | 481.4 49.2
1957 4. Mo timb . 3164 7 21 73.5 73.5 0.0 3143 444 .4 389.8 54.6 517.9 463.3 54.6
1958ain. . . e e 3290 782 23 69.4 73.0 (3.67) 3267 453.7 412.8 40.9 523.1 485.8 3743
1954 T 3508 73 19 60.4 64.9 (4.5) 3529 4996 4527 46.9 560.0 517.6 424
1960 4 ) 2R]K 73 ! 19 63.0 AR N (20) 2RA0 524 7 485 R 4R 9 597.7 551.8 45.9

Note: Revenues are net amounts recelved by statlons and networks from all broadcast sources, including time,
in case of TV, non-time revenues run as much as one-third; {n case of radie, around 109,.

! Parentheses denotes loss. 2 No figures avallable for blank columns, 3 Four national networks plus regional networks. ¢ Includes AM only
FM only and AM-FM stations. ® Three networks after Sept. 15, 1955 when DuMont ceased operations. ¢Includes one post-freeze station
(UHF). 7Includes 3 post-freeze stations (UHF). 8Not available. °Includes 3 post-freeze stations, 2 uhf & 1 vhf. The vhf stations were sold
prior to Dec. 31, 1959. 1 Includes one post-freeze VHF station. 1! Break down between pre-freeze and post-freeze stations not supplied by FCC.
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. TV Station Income and Expenditures for 1960

In the United States
In Markets with 3 or More Operating Stations — Compiled annually by FCC Economics Division

No. Re- :
porting Time Sales Total
$25,000 National and Sta-
TV MARKETS or More Regional Local tions Total Total Total
No. of Stations in Operation Time Advertisers | Advertisers Re- Broadcast Broadcast Broadcast
in parentheses () Sales Networks & Sponsors | & Sponsors| porting | Revenues Expenses Income
Albany-Schenectady-Troy (3) ...........vene 3 $1,545,430 $3,504,257 $1,141,749 3 $5,559,376 $4,068,257 $1,491,119
Albuquerque (3) ...cveviiiiieatietiiiiiaiaan 3 431,304 508,211 1,059,179 3 1,897,884 1,934,517 (36,633)
AMATIIIO (3) veereereernonereennaeaaacuanssss 3 430,177 588,320 1,013,561 3 1,866,699 2,050,761 (184,062)
ALlanta (3) .vivereriiii e 3 1,706,451 4,398,754 1,920,541 3 7,403,985 5,125,988 2,277,997
Bakersfield (3) ........ . 3 335,658 721,003 884,462 3 1,782,311 1,895,386 (113,075)
Baltimore (3) .v.veveenraronssenonnaans .. 3 2,114,802 6,204,613 2,621,699 3,/ 9712385 7,008,743 2,703,642
Boise-Nampa (3#) .o reiriiiieennoniieees 2 * * * 2 * * ¥
BOStON (3) cvevevrrrinerrriiianeeennsenaas 3 3,626,556 13,869,110 5,499,416 3 20,034,196 11,091,579 8,942,617
Buffalo-Niagara Falls (3) .......ccevnnenienns 3 2,212,806 6,908,883 2,867,738 3 10,303,627 6,356,053 3,947,574
Cedar Rapids-Waterloo (3) ...........vevvvns 3 817,923 1,495,710 486,200 3 2,638,825 2,343,345 295,480
Charleston-Oak Hill-Huntington, W.Va.-

Ashland, Ky. (4) ..oviiiinniiniinannnnnns 4 1,207,329 1,895,817 1,145,921 4 4,099,285 3,619,233 480,052
Chattanooga (3) v irrierorrnnnneoanoos 3 641,772 922,137 657,363 3 2,032,832 1,819,592 213,240
CRICAZO (4) cvvervnrineevananaeeneeeaeeaeness 4 6,006,769 217,932,679 8,363,136 4 41,082,455 26,451,764 14,630,691
Cincinnati (3) .vevvr vt 3 1,966,831 5,656,103 2,281,394 3 9,875,078 6,375,560 3,499,518
Cleveland (3) «vvevveiirerrnarneeearrorannnns 3 3,443,895 10,391,390 3,648,897 3 16,894,929 8,850,107 8,044,822
Colorado Springs-Pueblo (3) .....o.oovviivnnnnn 3 301,340 445,154 765,988 3 1,511,821 1,468,587 43,234
COlUMDbBUS (3) v vveverenrnneeanennronennnsns 3 1,694,094 4,597,430 2,101,962 3 7,970,926 5,644,477 2,326,449
Dallas-Fort Worth (4) .......coovvinienvenn 4 2,073,965 5,234,258 3,614,757 4 10,211,021 7,418,177 2,792,844
DENVEL (4) cveereitrrrrnnernraeseennnaaessnss 4 1,197,921 3,634,025 2,459,251 4 7,009,551 5,195,667 1,813,884
Des Moines-Ames (3) 900000000000 3 1,058,590 2,387,922 685,976 3 3,707,314 3,053,578 653,736
Detroit (3) vvvvivieiiiii i 3 4,442,733 10,798,087 . 4,238,898 3 18,138,798 9,912,697 8,226,101
El Paso (3) vevvevrnernnennannn . 0o 3 379,903 637,577 882,895 3 1,907,287 1,913,099 (5,812)
Evansville, Ind. (3) a o aoo oo cooocooomag 3 635,090 686,156 806,088 3 1,946,685 1,771,345 175,340
Flint-Saginaw-Bay City (3) .............c... 3 860,222 1,579,783 623,705 3 2,754,033 2,702,431 51,602
FOrt Wayne (3) «.oveviveenniirnrenernnaasses 3 763,227 953,474 830,550 3 2,397,023 2,046,465 350,558
FLeSN0O (3) «vevvevmearnneennronsnnnennanerenns 3 833,683 1,658,056 870,139 3 2,918,192 2,887,166 31,026
Green Bay, Wis. (3) .. ciiviiiiiiiviiianna 3 908,003 912,777 844,265 3 2,517,191 2,255,327 261,864
Greenville-Spartanburg, S.C.- :

Asheville, N.C. (4) +.vvvvrvnnnrnnnanrvnnnns 4 794,533 1,545,104 799,944 4 2,946,452 2,346,327 600,125
Harrisburg-Lancaster-York-Lebanon (5) .... 5 1,216,273 2,791,432 1,148,558 5 4,325,126 3,365,178 959,948
Hartford-New Haven-New Britain-

Waterbury (5) .oveverenerrneenerenranrens 5 1,815,167 7,016,968 1,377,046 5 8,916,436 5,977,667 2,938,769
Honolulu, Hawaii (3) .....cocvniiiniaanian, 3 303,810 1,096,372 1,597,892 3 2,834,574 2,542,115 292,459
Houston-Galveston (3) ..veeevrneeenunneranes 3 1,765,236 5,287,955 2,306,128 3 8,162,712 5,550,312 2,612,400
Indianapolis-Bloomington (4) .............. 4 1,860,406 5,406,294 2,504,012 4 9,264,295 6,938,635 2,325,660
Johnstown-Altoona (3) .....vvvvvirnrernenens 3 927,716 2,193,441 700,278 3 3,491,713 2,065,832 1,425,881
Kansas City, MO. (3) ..vvirriiriiiininnenen.. 3 2,062,289 5,606,106 1,940,257 3 8,536,649 5,322,988 3,213,661
Knoxville (3) ............ .. 3 712,541 1,189,632 792,704 3 2,391,767 1,885,560 506,207
Las Vegas-Henderson (3) ........ .. 3 112,706 199,434 788,047 3 1,192,189 1,232,127 (39,938)
Little ROCK (3) vvvniinenennrnnrenernnrnnnvas 3 686,836 1,010,414 808,313 3 2,375,891 2,048,294 327,597
Los Angeles (7) +.veveveivnnnnnrinnnns e 7 5,683,471 28,012,507 17,501,092 7 45,403,977 38,028,854 7,375,123
MaAISON (3) v'vevrinreenernnneeennuneeeens 3 542,521 1,065,561 559,173 3 2,049,434 1,541,599 507,835
Memphis (3) ..iverriiiiiiiin it 3 1,687,911 3,138,831 1,136,359 3 5,265,453 3,319,363 1,946,090
Miami (3) v vttt i e 3 . 1,468,535 4,950,197 3,004,992 3 9,247,336 6,485,246 2,762,090
MiIlWwaukee (4) ..vvvvrnernnrenreeneansrnnsnns 4 2,140,931 5,877,647 2,198,681 4 9,194,858 6,075,645 3,119,213
Minneapolis-St. Paul (4) ........cvoviniiinnenn 4 2,432,439 5,413,561 4,138,632 4 11,461,224 8,817,751 2,643,473
Mobile, Ala.-Pensacola, Fla. (3) ............. 3 586,712 1,258,125 1,002,573 3 2,786,216 2,460,359 325,857
Nashville (3) . ovverrinienirvarrineenneneeennn 3 1,287,797 1,939,130 1,864,890 3 4,600,650 3,612,570 988,080
New Orleans (3) +.vvvervrreererrreneenennnens 3 1,418,165 3,471,741 2,229,878 3 6,407,185 5,480,944 926,241
New YOrK (7) ovviriiiiiriininiinnnneanss 7 10,655,920 59,628,711 12,036,797 ki 75,443,656 41,805,975 33,637,681
Norfolk-Portsmouth-Newport News-

Hampton (3) ..... 20 0000000600000000600000 3 1,277,937 2,156,036 1,603,752 3 4,730,166 3,948,606 781,560
Oklahoma City-Enid (3) ..........ccovvvven.n 3 1,372,358 2,833,120 1,548,003 3 5,575,011 3,900,339 1,674,672
Omaha (3) ....voiviinnnernnn, . 3 1,364,627 2,360,536 1,012,572 3 4,631,240 3,544,498 1,086,742
Orlando-Daytona Beach (3) ... 3 543,365 955,742 1,040,388 3 2,405,315 2,171,986 233,329
Paducah, Ky.-Cape Girardeau, Mo. -

Harrisburg, IIl. (3) ... .ooiviiiiinennnen 3 601,064 1,048,500 327,545 3. 1,861,505 1,307,927 553,578
Peoria (3) vevrrvrniinniiiiii e 3 709,654 1,010,988 852,223 3 2,391,738 2,331,370 60,368
Philadelphia (4#) ..o iriiiiiininirirrenen 3 5,165,241 18,519,832 4,758,854 4 24,928,284 16,511,477 8,416,807
Phoenix-Mesa (4) ....veevrurniiranrnransnenns 4 781,596 1,704,756 2,159,037 4 4,320,086 4,128,648 191,438
Pittsburgh (3) ..vvirniriiniiiieieniiannnnnes 3 3,057,425 10,726,979 3,700,334 3 15,371,436 9,521,980 5,849,456
Portland-Poland Springs, Me. (3) . 3 819,730 1,658,969 585,972 3 2,808,653 2,420,040 388,613
Portland, Ore. (3) ...veeiniiiiniinirnnennn,.. 3 1,560,360 4,554,490 1,556,302 3 6,560,160 4,636,934 1,923,226
Richmond-Petersburg (3) ............cvevvunn 3 72,911 1,321,093 820,320 3 3,255,795 2,629,786 626,009
Roanoke-Lynchburg (3) ......ocvvveeivnnnn.. 3 871,137 1,194,959 813,779 3 2,633,875 2,122,928 510,947
ROCRhEStEr (3) .vevrrtenninnrnnercneronnnneens 3 1,050,627 2,591,360 1,002,101 3 4,109,105 3,155,802 953,303
Rochester-Austin, Minn.- .

Mason City, Towa (3) .....covvnvinivnnn, 3 393,475 595,017 673,904 3 1,674,402 1,422,429 251,973
Sacramento-Stockton (4#) ........oiiiiens 3 1,065,249 3,545,146 1,456,378 3 5,231,848 4,880,054 351,794
Salt Lake City-Ogden-Provo (5% 3 968,742 1,425,756 1,592,506 4 3,902,662 3,600,696 301,966
San Antonio (4) ............ .. .. 4 1,087,501 2,304,452 1,349,210 4 4,138,585 3,426,063 712,522
San Francisco-Oakland (4) .................. 4 3,499,359 9,791,446 5,477,362 4 17,160,853 11,473,454 5,687,399
Seattle-Tacoma (5) ....covvviiviverirenneennns 5 . 1,829,809 5,488,100 1,800,445 5 8,208,204 8,234,448 (26,244)
South Bend-Elkhart (3) ........c.cvveiennn. 3 546,783 677,242 700,709 3 1,900,338 1,830,816 )
Spokane (3) ....iviiiiiiiiiiiii i, 3 709,992 2,066,579 822,437 3 3,058,642 2,646,434 412,208
Springfield-Decatur-Champaign-

Urbana-Danville (5) ...........ccv0vnnen 5 751,926 1,639,384 1,261,206 5 3,305,384 | 2,335,973 969,411
St. LOUuis (4) . .iiiiie e i it 4 2,595,287 8,136,610 3,129,008 4 12,433,587 9,631,464 2,802,123
Tampa-St. Petersburg (3) .......cvveivenn... 3 1,064,802 2,983,439 1,739,017 3 5,274,793 3,887,656 1,387,137
TUCSOI (3) tuveereerereenneaanrnnrnaenaennnn 3 358,071 504,285 1,205,998 3 1,980,203 1,768,061 212,142
TULSA (3B) ittt it i i i e e s 3 1,143,136 2,095,105 1,049,366 3 3,964,970 2,991,967 973,003
Wailuku, Hawaii (3) ...cvvrieniinnnnnnnnnn, 1 2 & * 1 * e &
Washington, D.C. (4) ......oiiiiiiinnniannnen 4 2,342,924 7,579,298 2,484,541 4 11,831,164 8,943,485 2,887,679
Wichita-Hutchinson, Kan. (3) .. ......... 3 19,229 1,736,103 961,386 3 3,299,415 2,958,000 341,415
Wilkes Barre-Scranton (3) ......coviavuneennn. 3 896,801 1,310,438 990,183 3 3,044,118 2,668,764 375,354
Youngstown (47E) v ovvr it 3 524,832 849,873 523,335 4 1,837.840 1,612,363 225,477

Total 80 Markets (274) ........cc.vvvvnnnn 266 $112,644,339  $371,986,488  $161,750,149 269  $602,300,879  $428,807,690  $173,493,189
Markets Less Than 3 Stations > '

Total 192 Markets (%61) ................. 252 $42,053,199 $87,207,470 $53,933,742 261  $171,536,381  $134,496,655 $37,039,726

Total 272 Markets (535) ..........cvvvuunn 518 $164,697,538  $459,193,958  $215,683,891 530 . $773,837,260  $563,304,345  $210,532,915

TParentpese;s () denotes loss. #Not all stations in this market operated a full year during 1959. *Data pot published for groups of less
than 3 stations, **Data withheld because third station in this market in operation for short .period during the year.

For Anx;ugl Volum‘e-' of Advértising and TV Evﬁﬁadio Time Sales, see pages 34-a & 35-a
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30-a TV Factbook No. 33



_ TV Station Income and Expenditures for 1961 ‘
| In the United States

In Markets with 3 or More Operating Stations — Compiled annually by FCC Economics Division
See Footnote on page 30-a for explanation of symbols in table.

No. Re- . m— Total Broad-
i porting | Time Sales (Before Commissions) Total | cast Revenue
] $25,000 National & Sta- [(Less Commis- Total Broad-
) TV MARKETS or More Regional Local tions sions, Plus Total cast Income
.‘1 No. of Stations in Operation Time Advertisers | Advertisers| Re- |Talent & Pro- | Broadcast (Before Fed-
d in parentheses ( ) Sales Networks & Sponsors! & Sponsors jporting | gram Sales) | Expenses eral Taxes);y
/ Albany-schenectady-Troy (3) .............. 3 $1,750,150 $3,702,172 $1,139,408 3 $5,897,6u2 $4,284,111 $1,613,491
f Alpuquerque (3) 3 530,892 511,914 1,u19,356 3 1,902,120 1,903,978 44,142
! ATRATIIION (3)) & o orries o AP A0 e o e < oo 3 524,543 591,398 1,020,213 3 2,011,166 1,935,403 T4,163
) ACIANTA (3) treeernenaen e 3 1,783,000 4,193,556 2,175,605 3 7,320,537 5529422 1,996,435
Bakersfield (3) 3 383,310 590,436 843,445 3 1,704,057 2,023,436 (318,819)
! Baltimore (3) ... 3 2,310,477 6,346,228 2,614,800 3 9,937,761 7,007,795 2,929,966
Beaumont-Port Arthur (3) 3 474,191 706,176 523,976 3 1,529,297 1,609,303 (13u,006)
bW T MR 1 7 D 1 Jsvie 3o LRt 4,114,854 15,008,085 5,163,207 3 21,u26,607 11,371,844 9,655,263
/ Buffalo-Niagara Falls (3) ......ccoveneeiensen 3 2,362,722 7,446,618 2,790,515 3 10,735,007 6,865,839 3,869,168
'f Cedar Rapids-Waterloo (3) 3 858,776 1,348,517 507,715 3 2,613,421 2,281,855 331,566
- ill-Huntington, W.Va.-
O nonn, Kyt [ e I 4 1361663 1916889 1032202 4 4105533 3,653,965 451,568
ChattanoOga (3) .v.cveceeeveen. o e 3 689,357 796,377 591,290 3 1,937,843 2,069,067 (131,224)
} ChICAZO, (4) .« ovvuieion e asiafeleneescisanesssssas 4 6,500,921 30,582,400 8,292,851 4 43,335,035 17,563,545 15,771,490
l CIncinnati (3) .overvirerraaroactoaaartaseny 3 2,528,096 5,427,586 2,267,911 3 10,092,505 6,332,823 3,759,682
Cleveland (3) «vvvevrearreeranuareaansoenanns 3 3,713,565 11,031,493 3,724,402 3 17,251,387 9,358,821 7,892,566
i Colorado Springs-Pueblo (3) ......c....ovenn 3 357,850 478,003 608,172 3 1,416,148 1,444,931 (28,783)
| Columbif, S.C. (3) +.rverueeneeerneisaaeenons 3 471,917 824,216 480,821 3 1,812,565 1,348,797 463,768
H Columbus, ORI0 (3) . vvvivreererreraneroacnen 3 1,849,788 4,610,724 2,121,399 3 8,184,067 5,789,778 2,394,289
] Dallas-Fort Worth (4) ....cveeenvenreraavonn 4 2,162,366 5,705,565 3,750,705 4 10,955,801 8,185,795 2,770,006
IDIF AP NCY] koo o ol o DOk B8 OB B o SRl BHGB5 86 0 4 1,269,099 3,718,836 2,268,542 4 6,986,615 4,921,529 2,065,086
‘ Des MOINES-AMES (3) wvrerrrnnenerrervnennrs 3 1,217,594 2,271,546 696,040 3 3,705,838 3,007,241 698,597
4 DELIOIt (3) oevvvennnes 3 4,578,049 11,240,304 4,180,317 3 17,986,762 10,137,889 7,848,873
| ElL Paso (3) .vvvvrrnecnenneraronons o e ) 375,410 609,498 885,467 3 1,818,622 1,903,070 (84,448)
|‘. Evansville (3) cvevvverereennereaineennnannins 3 697,426 666,512 789,286 3 2,003,198 1,732,256 270,942
q Flint-Saginaw-Bay City (3) .......oovvunn... 3 1,043,480 1,633,041 689,405 3 3,003,780 2,722,918 280,862
! FOrt WAaYNe (3) vovrrerireerenneoanneeaanaens 3 832,833 1,129,955 644,066 3 2,428,154 1,970,855 457,299
!J Fresno-Hanford-Visalia (6#) ..............e- 3 868,958 1,521,200 903,634 S 2,878,614 3,237,127 (358,513)
i Green BaY (3) .veviiririirieienenecieiaenns 3 979,969 1,000,056 696,905 3 2,516,792 2,459,644 57,148
§ Greenville-Spartanburg, S.C.-
i Asheville, N.C. (4) ....oiiviiiiiriracnain, 4 905,854 1,450,742 864,398 4 3,069,702 2,526,286 543,416
Harrisburg-Lancaster-York-Lebanon (5) .... 5 1,458,043 2,759,312 1,149,109 5 4,527,891 3,372,158 1,155,733
| Hartford-New Haven-New Britain-
Waterbury (5) ....ccevvrreneverenararanes 5 1,888,766 7,058,547 1,304,038 5 9,016,283 6,411,913 2,604,370
i HONOIUIU (3) o vterer et aneraranaaaees 3 403,019 1,014,628 1,729,464 3 3,020,286 2,896,489 123,797
Housotn-Galveston (3) .........covivvueunan 3 1,857,522 5,837,228 1,774,682 3 8,292,881 5,643,997 2,648,884
Indianapolis-Bloomington (4) .............. 4 2,063,699 6,100,304 2,342,838 4 9,894,734 6,984,335 2,910,399
Johnstown-Altoona (3} ......... 3 1,052,022 2,318,984 526,385 3 3,567,025 2,129,119 1,437,906
i Kansas City (3) ............ B 2,161,783 5,846,259 2,082,627 3 8,976,145 5,667,264 3,308,881
| Knoxville (3) ........ciiiirivnaan . 3 811,773 1,211,594 892,454 3 2,573,932 1,992,116 581,816
{ Las Vegas-Henderson (3) ... ............... 3 128,773 191,886 860,369 3 1,248,887 1,125,290 123,597
! IEitt1ERRO CK (130 Mot BRG] - & o o[oeloleobolelore) o « 3 767,797 1,112,701 709,763 3 2,432,357 2,068,692 363,665
i Los Angeles (T) ....vvrenrverennuroneraans Go B 7 6,277,990 28,274,078 16,604,985 7 45,232,265 37,181,472 8,050,793
rl Louisville; (3) ;.o i a-clmrg s 1o = sse « - + ol olsloreiaie o oo 3 1,400,562 3,807,683 1,259,645 3 5,795,810 2,966,825 2,828,985
MadisON (3) ..viriiriiranernncrraonaoataaans 3 566,612 1,081,913 564,094 3 2,088,215 1,615,331 472,884
] MeMPRIS (3) +'vererineenrerrerenranraenees 3 1,705.379 3,066,457 1,030,811 3 5,250,945 3,534,179 1,716,766
Miami (3) ...t i i it et 3 1,633,658 5,278,252 2,804,439 3 9,319,282 6,779,735 2,539,547
MiIIWaUKEE (4) . .oernirrrnrnnerarnrervnecnnns 4 2,262,314 5,843,524 2,266,902 4 9,099,624 6,529,298 2.570.326
] Minneapolis-St. Paul (4) ........cco0iivunre. 4 2,491,608 5,716,108 3,810,146 4 11,490,146 9,163,816 2,326,330
i Mobile, Ala.-Pensacola, Fla. (3) ..ovoveeeneens 3 697,888 1,363,304 801,157 3 2,672,315 2,362,910 309,405
NaSHVIIIE (3) .uvtvrvnrvrrrrrntorarennenenenon 3 1,373,878 1,797,708 1,896,398 3 4.585.998 3.764.489 821,509
4 New Orleans (3) 3 1,549,411 3,564,538 1,852,186 3 6,177,260 5,496,569 680,691
i INEW! YOTK [(70)] iR sl fu 5elle s of¥ o o ool oo v o v o0 ofls oo ao 7 11,826,017 59,421,359 12,565,521 7 76,911,980 44,311,462 32,600,518
i Norfolk-Portsmouth-Newport-News-
] HampPton, (S el Ll e - -zl e - ol 3 1,343,825 1,953,404 1,454,486 3 4,476,330 4,030,189 446,141
Oklahoma City-Enid (3) .................. s 3 1,512,846 2,900,935 1,377,733 3 5,492,693 3,946,124 1,546,569
Omaha (3) .....ciirir it 3 1,435,912 2,419,737 1,031,903 3 4,805,780 3,572,308 1,233,472
) Orlando-Daytona Beach (3) ................. 3 703,050 974,579 931,944 3 2,446,953 2,131,570 315,383
g Paducah, Ky.-Cape Girardeau, Mo.-
\ Harrisburg, Ill. (3) .........ovvrvinvnan 3 691,623 960,306 270,818 3 1,795,525 1,448,637 346,888
b PEOTIA (3) wvovrurrininninannnnn T T 3 777,061 816,799 970,036 3 2,359,955 2,369,649 9,694
i Philadelphia (4) ............. e, R 2 I 3 5,554,742 19,067,636 4,902,126 4 25,839,186 16,370,743 9,468,443
| PhOENiX-MeSa (4) .....vovererrnrrorerenmcnen 4 857,516 1,757,597 2,239,218 4 4,488,826 4,371,104 117,722
i PittsDUrgh (3) . .ov'voerreraninneraneas - 3 3,332,726 11,132,884 3,736,310 3 16,013,596 9,670,862 6,342,734
[l Portland-Poland Springs (3) 3 915,526 1,593,537 600,412 3 2,833,174 2,684,236 148,938
.! Portland, Ore. (3) .......... . 3 1,731,047 4,007,838 1,671,237 3 6,487,605 5,088,844 1,398,761
I Richmond-Petersburg (3) .... . 3 1,071,508 1,315,037 777,499 3 3,282,753 2,661,158 621,595
Y Roanoke-Lynchburg (3) ................ 3 3 970,855 1,152,433 873,058 3 2,755,246 2,204,348 550,898
[ ROChester (B g hiu v ad s e vi (o Faod:oonenss 3 1,109,257 2,653,704 1,067,420 3 4,282,203 3,156,929 1 125'274
i Rochester-Austin, Minn.- Rl
' Mason City, Towa (3) .......... J.u PP 3 460,580 586,573 582,153 3 1,619,443 1,347,610 217,833
5 Sacramento-Stockton (3) .............e..eon. 3 1,176,076 2,739,297 1,971,639 3 5,053,560 4,823,711 229,849
) Salt Lake City-Ogden-Provo (4) ............. 4 1,030,926 1,353,458 1,572,395 4 3,908,637 3,663,965 244,672
ﬂ\ San Antonio (4) ........ . ... i 4 1,153,765 2,112,770 1,150,541 4 3,995,090 3,412,788 582,302
1 San Francisco-Oakland (4) .................. 4 3,760,861 10,662,544 5,902,959 4 18,062,683 11,663,170 6,399,513
ﬂ‘y Seattle-Tacoma (5) . ... .overreerreennnn Hoo0 S 2,002,995 5,360,616 1,794,716 5 8,262,816 7,727,943 534,873
M Shreveport, La.-Texarkana, Texas (3) ....... 3 853,257 1,779,449 921,736 2 3,198,080 2.957.835 240 245
:i\ South Bend-Elkhart (3) ................0cn.. 3 614,307 714,197 613,906 3 1,907,255 1,852,122 55'133
§ Sk aN G131 8 s a B AT s | D S ks 3 803,487 1,942,610 791,605 3 3,088,720 2,705,008 383"712
) Sprinefield-Decatur-Champalgn- !
"i‘ ‘UrbanatDan ville (50 { s games dpn - gaes - 5 876,627 1,672,606 1,340,963 5 3,565,300 2,645,685 919,615
i St. LOUIS (4) +'ovovrrenrenreraeraaenerenaee. 4 2,763,111 8,248,007 2,960,094 4 12,244,989 9/252.761 2.992'928
: Tampa-St. Petersburg (3) ................... 3 1,194,746 3,276.723 1,493,415 3 5,354,455 4,051,147 1,303,308
R T ) N 3 413,269 446,038 1,131,293 3 1,876,847 1,965,156 '(88.309)
IRTTEERS) & 11t PIABNR B & bl B F o A 2 6 1. Bl 3 1,165,488 2,046,581 965,738 3 3,894.090 3,107,541 786,549
WaillukuMe3)fem - - = oo ¢ o s RETIGE - Sl - . G 1 * - * 3 * * 5
Washington (4) ...............c.ooiiiiiiins 4 2,551.875 7,862,966 2,740.296 4 12,891,939 9,406,332 3,485,607
Wichita-Hutchinson (3) ..............eevve- . 3 989,069 1,580,680 847,431 3 3,144,686 2.924.383 '220.303
Wilkes Barre-Scranton (3) .................. 3 944,190 1,346,162 918,671 3 3.040.036 2.777.877 262,159
YOUNESEOWN (4) ... ooirriirae e iinenas 4 564.243 949.540 484.315 4 1.891,354 1.71R.232 175122
San Juan-Caguas. Puerto Rico (3) .......... 3 605.R73 2.854.929 185.338 3 3.1R3.225 2.744.251 4331974
Total 84 Markets (287) .................. 281 $137,913,923  $889,987,258  $162,404,508 286 630,017,26
Markets Less Than 3 Stations % 301 $4311063,798, ($1018:455.465
Total 189 Markets (263) ................. 233 $46.456.402  $78.527,844  $48,658,874 254  $161,857,920  $127.960.291 $33,987,629
Total 273 Markets (550) ................. 514 " $184,370,325 ~ $468,515102 $211,063,382 540 $791,875.183 $579,524.080 $212,351.004
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Statistical Analysis, 1946-62*

Production @ Factory Value

® Consumer Sales

(000 Omitted)

The Television Industry

® Sets-in-Use

® Sets Scrapped

FACTORY VALUE OF FACTORY

SALES TO

CONSUMERS SETS-IN-USE END OF YEAR SETS SCRAPPE.D
| Y \ Yeifo%?xfx;l‘lxlgﬁve FYe:rR onglfx'rlx‘lll(l):l{ive Year Cumulative | 15”7 & Less 167-18” 19”7 & Over Total | Year Cumulative
ear
=5 _ _ = _ _
] 6 $1,250 $1,250 6 6 5 — —
igig 173 185 50,000 51,250 137 142 1?0 — : L gg — —
e L e e S e 6oa 3,600 3,660 — 3,660 | — _
' 4,160 580,000 5 ) s , = = ,
iggg 3’222 11,624 1,350,000 2,211,250 | 6,132 9,732 6,493 2,990 302 19,';35(5) 1(2)3 133
1951 5’385 17,009 956,986 3,168,236 | 5,905 15,637 6,743 7,795 1,052 5,4 ! 180
1952 6’096 23,105 1,049,000 4,217,236 | 6,145 21,782 6,577 10,706 4,177 21,460 9'{5 L5
1953 7’216 30,321 1,230,298 5,447,534 | 6,371 28,153 5,998 12,239 8,683 26,920 1 ’808
1954 7’347 37,668 1,028,540 6,476,074 | 7,317 35,470 5,218 12,996 14,536 32,750 | 1,492 2, 9
1955 7’757 45,425 1,071,020 7,547,094 | 7,421 42,891 4,087 12,654 20,619 37,360 | 2,836 5,6 :
1956 7’387 52,812 938,596 8,485,690 | 6,804 49,695 .4,516 12,897 25,397 42,810 | 1,400 7,04
1957 6’399 59,211 832,747 9,318,437 | 6.560 56,255 4,306 12,947 29,437 46,690 | 2,745 9,789
1958 4’920 64,131 667,899 9,986,336 | 5,140 61,396 4,090 13,290 32,420 49,900 | 1,990 11,779
1959 6’349 70,480 896,405 10,882,741 | 5,749 67,145 3,630 14,040 35,320 52,990 | 2,759 14 53g
1960 5’708 76,188 825,484 11,708,225 | 5,945 73,090 3,020 14,010 38,470 55,500 | 3,585 18,12
1961 6’178 82,366 835,423 12,543,648 | 6,200 79,290 2,600 13,120 42,280 58,000 | 3,700 21,823
1962 (est.) 61400 88,766 896,000 13,439,648 | 6,500 85,790 2,320 11,810 46,070 60,200 | 4,300 26,123

i i . -in- ts Scrapped
o : i lue and Consumer Sales figures through 1960 from Electronic Industries Assn. Sets-in-use, Se
ar?guéggiﬁnlzggdsuacl?so%ggﬁgg oarf%e‘rfalgso from Frank W. Mansfield, direc tor of marketing research, Sylvania Electric Products Inc.

NBC Research Estimates

(1946-1962)

TV Homes, Sets & % Saturation

For ofher countries, see Foreign TV Directory

Sec-
ondary Public Total
v Sets in Place v Total % TV
Jan. 1 Homes Homes Sets Sets Homes Satura-
(000) (000) (000) (000) (000) tion
8 2 10 37,825 .02
14 2 16 38,575 .04
172 1 17 190 39.950 4
940 10 50 1,000 41,475 2.3
3,875 50 75 4,000 43,000 9.0
10,320 165 115 10,600 43,888 23.5
15,300 315 185 15,800 44,760 34.2
20.400 505 295 21,200 45,640 44.7
26.000 800 500 27,300 46.660 55.7
30,700 ~ 1,000 800 32,500 47.621 64.5
34,900 1.620 1,080 37,600 48.600 71.8
. 38.900 2,500 1.300 42,700 49,500 78.5
41,924 3,668 1,408 47,000 50,370 83.2
. 43,950 4,550 1,500 50,000 51,150 85.9
. 45,750 5,950 1,600 53,300 52,500 871
. 47,200 6,700 1,700 55,600 53,170 88.8
48,855% 7,520* 1,800 58,175 54,300% 90.0%

* ARF—Census.

The UHF Story

Set Production and Stations in Operation

Uhf Set % of Uhf Stations*

Year Output total On the Air
1953 1,459,500 20.29% 121 (1D
1954 1,383,500 18.89, 117 (3)
1955 1,181,800 15.29, 102 ( 6)
1956 1,035,200 14.09% 96 ( 6)
1957 779,800 12.29, 90 ( 6)
1958 418,300 8.5% 84 (7
1959 435,600 6.9% 85 (10)
1960 498,500 7.5% 91 (15)
1961 370,977 5.59% 102 (19)
‘ 1962 598,446 N.A. 113 (22)

| *The figures in parentheses () show how many of these

uhf stations are

) educational non-commercial outlets. Sta-
. tion totals are as of Deec. 31 for each year.

e

For Station Income & Expenditures
In 1960 & 1961, see pages 30-a & 31-a

maBhuns_ S
! — =
32-a -
E\ R S = = =o o ==

Mansfield Estimates*

1950-1961
(000 Omitted)

Servicing Expenditures for Home Electronics

Distribution Servicing &
Parts revenue installation
Year (factory cost) (markup) (labor) Total
1950 $243,400 $160,600 $ 354,600 $ 758,600
1951 335,400 221,400 463,200 1,020,000
1952 432,600 285,500 565,000 1,283,100
1953 516,600 341,000 665,900 1,523,500
1954 574,500 379,200 794.300 1,748,000
1955 705,400 485,600 929,900 2,100,900
1956 810,900 535,200 1,002,800 2,348,900
1957 868,600 573,300 1,077,300 2,519,200
1958 818,400 540,100 1,137,200 2,495,700
1959 862.000 568,900 862,000 2,292,900
1960 920,000 607,200 900,000 2,427,200
1961 954,000 629,600 937,000 2,520,600

* Compiled by
Sylvania Elect

Editor’s Note:

Frank W. Mansfield, director of market research,
ric Products Inc.

This possibly includes industrial & commercial

work done by repairmen. However, TV repairs and installations

are believed to account for at least 75-80% of totals listed in
this table.

AM & FM Radio Station Growth

1945-1960
AM Stations FM Stations
Licenses Licenses
Year & CPs  On Air Year & CPs On Air
1945 1056 913 1945 288 48
1946 1579 1027 1946 684 140
1947 1961 1586 1947 1010 374
1948 21381 1877 1948 976 687
1949 2246 2045 1949 791 728
1950 2851 2199 1950 706 672
1951 2410 2306 1951 654 640
1952 2516 23877 1952 648 612
1953 2644 2451 1953 602 550
1954 2782 2662 1954 583 549
1955 2941 2814 1955 557 536
1956 3140 3024 1956 559 528
1957 3289 3180 1957 588 5317
1958 3423 3318 1958 686 571
1959 3527 3456 1959 839 677
1960 3667 3547 1960 1018 821
1961 3826 3618 1961 1136 894
1962 3941 3760 1962 1312 1050

TV Factbook »No. 33
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Television Set Production

From [ndustry Sources

(1946-1962)

Estimafed Radio Sets-in-Use

Portables e Consoles e Combinations
! 1947-1962
Value
] (000
)'Year Table & Phono- Total omit-
Portable Console comb. No. of Sets ted)

,} 1947 116,315 37,039 25,217 178,571 50,000
] 1948 646,509 179,181 149,310 975,000 230,000

1949 1,792,691 989,220 218,089 3,000,000 580,000

1950 2,941,560 3,820,060 702,180 7,463,800 1,350,000
il 1951 2,275,901 2,774,859 334,038 5,384,798 956,986
/1 1952 2,837,507 3,038,895 219,878 6,096,280 1,049,000
ﬂ 1953 3,224,724 3,755,340 235,763 7,215,827 1,230,298

1954 4,249,339 3,011,536 85,840 7,346,715 1,028,540
S 1955 4,439,676 3,199,796 117,049 7,756,521 1,071,020

1956 4,753,787 2,556,845 75,397 7,387,029 938,596
{ 1957 3,845,807 2,433,449 120,089 6,399,345 832,747

1958 2,716,876 2,068,627 134,925 4,920,428 667,899
, 1959 3,612,638 2,566,950 169,792 6,349,380 896,405
i 1960 3,274.347 2.211 929 222,760 5,708,346 825,501
1 1961 3,812,160 2,135,361 230,276 6,177,797 835,423
" 1962
B 1moyi. il e 5,665,367  ......
}

"L Source: EIA.
]
1

il Electronics Industry Output

I
E 1914-1962
|

Manufacturers’ shipments from 1947, production prior to

1947. All radio receivers, commercial as well as home type
are included under Consumer Products until 1933.

1 Values in Millions of Dollars
(Add 000,000)

Replacement
i Military Parts, Tubes
{ Consumer Industrial & Space Semi-
I Year Products  Products Products conductors Total
il 1914 e Nt 1
i 1919 ... .o 8
11921 op% 11
111923 13 05 . 54
j 1925 93 o rzn 180
1926 94 e i 187
1927 95 o s 200
1l 1929 275 oot —_ 465
1931 125 . o B 220
1933 73 443 D 240
1, 1935 135 .. 20 LE 240
l 1937 182 e 28 . 350
11939 186 N 37 . .5 340
11947 810 T 12 680 SEIAE 1,750
1950 1,500 350 655 200 2,705
1951 1,400 450 1,193 270 3,313
1952 1,300 500 3,100 310 5,210
4 1953 1,400 600 3,230 370 5,600
1954 1,400 650 3,100 470 5,620
1955 1,600 750 3,332 525 6,107
1956 1,600 950 3,595 570 6,715
« 1957 1,797 1,300 4,130 610 7,837
1958 1,647 1,380 4,725 585 8,337
1959 2,098 1,600 5,373 680 9,751
1960 2,101 1,850 6,124 730 10,805
1961 2,087 2,200 7,045 765 12,097
ll¢ 1962* 2,200 2,400 7,700 800 13,100

) Sources: Electronics Division, Business and Defense Services Ad-

i minstration; Bureau of the Census, EIA Marketing Serv-

5 ices Department.
|

‘ * Projected.

“FELIX THE CAT”
YOUR KIDS AUDIENCE

IS IN THE BAG WITH
—TV's HAPPIEST
CARTOON CHARACTER
HAPPILY DISTRIBUTED BY

:} TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . CHICAGO . ... HOLLYWOOD

Radio Sets Automobile Total
Jan. 1 Except Auto Sets Sets
(000) (000) (000)
1946 7 snn Rk PEr R =gl d 50,300 7,500 57,800
TOATE £ . oy Sy 58,500 8,000 66,500
1948 =L e P 64,000 10,000 74,000
64,200 14,800 79,000
na na 85,200
72,500 23,500 96,000
na na 105,300
na na 110,500
89,400 26,100 115,500
na na 121,000
93,900 30,100 124,000
na na 135,000
102,300 37,200 139,500
105,400 37,200 142,600
114,200 40,400 154,600
125,700 42,600 168,300
136,900 46,900 183,800
na indicates not available.
Estimated Total Radio Sets, 1922-1945
Total Total
Radio Sets % Radio Radio Sets % Radio
Jan, 1 (000) Saturation Jan. 1 (000) Saturation
1922...... 60 2 23,950 64.8
1923...... 400 1.5 26,006 67.3
1924...... 1,250 4.7 30,519 70.9
1925 ... 2,850 10.1 33,800 75.1
1926 .. ... 4,750 16.1 37,617 80.8
1927 ’ 7,250 23.8 40,800 82.6
1928...... 8,750 27.6 45,000 81.8
1929, 55000 11,250 34.8 50,600 82.6
1930...... 14,750 46.0 57,800 84.7
1931 ..... 18,200 54.9 59,850 84.1
1932 ..... 20,450 59.9 60,000 88.9
1933) = o.= 21,950 61.8 59,000 88.7
L] L]
Radio Production, 1922-62
Home o Clock e Portable ® Auto
(000)
Year Home Clock Portablet Auto Total Value
1922 100 6000 B o S 100 $ 5,000
1923 500 500 13,326
1924 1,500 1,500 50,000
1925 2,000 2,000 82,500
1926 1,750 1,750 100,000
1927 2,350 2,350 137,000
1928 3,250 3,250 194,000
1929 4,428 4,428 222,000
1930 3,755 3,789 155,432
1931 3,484 3,594 104,706
1932 2,301 2,446 54,375
1933 3,432 4,157 70,269
1934 3,699 4,479 94,859
1935 4,840 1,190 6,030 128,399
1936 6,849 1,400 8,249 169,360
1937 6,193 1,890 8,083 165,391
1938 6,342 =K 7,142 112,263
1939 8,547 616 1,600 10,763 153,421
1940 8,482 1,219 2,130 11,831 176,627
1941 9,470 1,572 2,600 13,642 233,841
1942+ 3,374 573 360 4,307 102,969
1946 13,276 1,069 1,610 15,955 434,244
1947 14,083 2,458 3,459 20,000 650,000
1948 9,630 2,630 4,240 16,500 525,000
1949 5,961 1,843 3,596 11,400 310,000
1950t 7,053 . 1,675 4,740 13,468 346,128
1951 5,275 777 1,333 4,543 11,928 298,439
1952 3,539 1,929 1,720 3,243 10,431 238,348
1953 3,886 2,041 1,742 5,183 12,852 286,471
1954 2,696 1,875 1,333 4,124 10,028 220,616
1955 2,998 2,244 2,027 6,864 14,133 283,225
1956 3,037 2,311 3,113 5,057 13,518 288,474
1957 3,228 2,516 3,265 5,496 14,505 351,601
1958 2,621 2,038 3,373 3,715 11,747 314,585
1959 3,145 2,794 4,128 5,555 15,622 330,874
1960 3,440 2,720 4,535 6,432 17,127 340,484
llggé 3,042 3,017 5,747 5,568 17,374 313,531
(11 mo.) 10,169,503 ......
Source: EIA.

* Civilian production terminated April 1942.

'\ 1962-63 Edition

t Radoio-Phonogra.ph Combinations are included in figures to

{ Number of receivers with one or more transistors for 1956
goga}eg ge;i th_ﬁl_lsandf. foi' 1957 totaled 1.6 million, for 1958
otale .7 million, for 1959 totaled 3.9 million, and
than 95% for 1960 and 1961. % M
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ANNUAL VOLUME OF ADVERTISING IN UNITED STATES

Prepared for Printers’ Ink Magazine by McCann-Erickson Inc. and Used with Permission

By Media, 1951-1961
(In Millions of Doéllars)

These are total expenditures by advertisers, not merely receipts by media.

MEDIUM 1951 1952 1953 1954 1955 1956 1957 1958 1959 1960 1961%
‘ Total 332.3 453.9 606.1 809.2  1,0253  1,206.7 1,265.3 1,3543  1,4935  1,590.1  1,615.0
: Network  180.8 256.4 319.9 4222 540.2 625.1 670.1 708.9 740.3 782.9 810.0
TELEVISION Spot 69.9 93.8 145.5 206.8 260.4 329.0 351.6 397.0 486.4 526.7 530.0
Local 81.6 103.7 140.7 180.2 224.7 252.6 243.6 248.1 266.8 280.5 275.0
Total 606.3 624.1 611.2 558.7 544.9 567.0 617.9 619.2 656.3 692.4 695.0
Network 179.5 161.5 141.2 114.4 84.4 60.5 63.5 57.8 441 471 40.0
RADIO Spot 138.3 1415 145.6 134.9 134.1 161.0 186.9 189.7 206.4 221.6 215.0
Local 288.5 321.1 324.4 3094  3264" 345.5 367.5 3717 405.8 4277 440.0
Total 22577 247238 2,644.8 2,695.3  3,087.8  3,235.6 3,283.3 3,192.8  3,546.0  3,702.8  3,623.1
NEWSPAPERS  National 548.9 562.4 642.7 635.1 743.3 788.9, 809.7 768.7 826.2 836.1 802.3
Local 1,708.8  1,910.4 2,002.1 2,060.2  2,3445  2,446.7 2,473.6 2,4241  2719.8  2,866.7  2,820.8
Total 573.7 615.8 667.4 667.9 729.4 794.7 814.3 766.8 866.2 940.8 923.6
Weeklies 296.8 325.3 350.7 362.7 396.4 439.5 451.4 \ 4254 478.4 535.3 507.7
MAGAZINES Women'’s 143.6 148.8 158.2 151.9 161.1 165.6 164.4 150.5 168.2 183.8 186.7
Monthlies 95.0 101.2 117.9 114.3 133.4 152.5 160.9 157.7 185.0 31.7 200.0
Farm 38.3 40.5 40.6 39.0 38.5 37.1 37.6 33.2 34.6 200.0 29.2
I3 T TR =
FARM
PUBLICATIONS Reglional 25.7 29.4 30.8 31.8 33.8 36.0 33.7 34.2 36.4 34.5 33.1
(National Publications Under Magazines),
DIRECT MAIL  Total 923.7 1,024.3 1,099.1 12024  1,298.9 14192 1,470.9 1,588.6 16876  1,830.2  1,876.0
EILESS Total 292.1 365.2 395.0 407.5 °  446.2 496.0 567.6 524.7 569.3 609.3 578.2
PAPERS !
Total 1492 162.1 176.3 186.9 192.4 201.3 199.1 191.7 193.2 203.3 180.4
OUTDOOR National 100.7 109.4 119.0 126.2 129.9 135.9 134.4 129.4 130.4 137.2 1218
Local 48.5 52.7 57.3 60.7 62.5 65.4 64.7 62.3 62.8 66.1 58.6
Total 1,255.4  1,408.6 1,524.6 1,6044  1,8357  1.948.2 2,058.5 2,020.5  2,206.3 23206  2,320.6
MISCELLANEOUS National 693.1 766.0 845.4 8945  1,040.0 11153 1,184.2 1,199.4 12782  1,368.0  1,356.3
Local 572.3 642.6 679.2 709.9 7957 832.9 874.3 830.1 928.1 960.3 964.3
e National 37007  4,096.3 4,520.8 4,8119 ' 54068  5925.6 6,253.2 6,331.0  6,835.1 17,2959  7,253.2
Local 2,725.4 3.059.9 3,234.5 3,352.2  3,787.6  3,979.1 4,057.4 3,970.8  4,419.7 46358  4,591.8
GRAND TOTAL b 6.426.1 1,156.2 1,755.3 81641  9,1944  9,904.7 10,310.6 10,301.8 11,254.8 11,9317 11,845.0

*For 1946, 1947, 1948 & 1949 figures, see TV Factbook No. 23, p. 24. For 1950 figures see TV Factbook No. 32, p. 26.

1961 1960 %
total advertising total advertising Challil)%(la
i revenue revenue
McCann-Erickson . % o ‘ ot | i
3 e v l Medium Millions Total Millions Total 1960
Estimated Advertising Yolume " N
' = total ............. 695.0 5.9 692.4 5.8 +0.4
By Media, 1960 vs. 1961 network ...l ,200 04 JEEH! 04 12
: : ot ... . ...... d . 4 J —3.
Prepared by Printers’ Ink Magazine Tear, ooo .o 4200 37 4277 36 429
and Used with Permission Farm Publications
regional .......... 33.1 0.3 34.5 0.3 —4.1
N K d 9 6.2) (0.6) —5.9
1961 1960 % Total Farm Pubs.* (62.3) (0.5) (6
. P Direct Mail  ..... 1,876.0 - 15.8 1,830.2 15.3 +2.5
total advertising total advertising change 2 ’ i
revenue revenuety . 1961 Business Papers .... 578.2 4.9 609.3 5.1 5.
% of o O vS.
i illi To Millions  Total 1960 Outdoor
Medlum Millions tal = — total  ........... 180.4 1.5 203.3 1.7 —11.3
national ......... 121.8 1.0 137.2 1.1 —11.2
Newspapers tocal ............. 58.6 0.5 66.1 06 —113
total  ........... $3,623.1 30.6 $3,702.8 31.0 —2.2
national ......... 802.3 6.8 836.1 7.0 —4.0 Miscellaneous .
local ... BRI 2,820.8 23.8 2,866.7 24.0 —1.6 total R 2,222.3 i?g %,gggg i?g _88
\ . national ......... 1,356. . , . g —0.
‘ Magszlmes ‘° local ............. 964.3 8.1 960.3 81 404
; ?egklies'";;;:;;;;; 233;5? ng 2;’2;2 ng :;1,,;2 Total National ..... 7,253.2 61.2 7,295.9 61.1 —0.6
4 women’s ......... 186.7 16 183.8 15 416 1. . i,
‘ monthlies . ... 200.0 17 200.0 7 00 Total Local el 4,591.8 38.8 4,635.8 _ 38.9 0.9
" farm national .... 29.2 0.2 31.7 0.3 —7.9 1§ GRAND TOTAL ... $11,845.0 100.0 $11,931.7 100.0 —0.7
| Television * Included in other media totals—not to be added.
to%al . l,g?gé 123 ~1,390.1 13.3 +1.6 g
networ d . 82.9 6.6 3.5 HTH
spot 530.0 4’5 526.7 44 io.e For Network TV Billings, see page 36-a
local ............. 275.0 2.3 280.5 2.3 —2.0
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TELEVISION TIME SALES — NETWORK, SPOT & LOCAL, 1949-1961

Compiled for Television Digest by Television Bureau of Advertising Inc.

% Increase % Increase % Increase % Increase
From National From From From
National Preceding non- Preceding Preceding ) Preceding

Year Network Year Network Year Local Year Total Year
1949 $ 10,796,000 AP’ $ 7,275,000 L. $ 9,460,000 TE $ 27,530,000 o,
1950 35,210,000 226.1 25,034,000 244.1 30,385,000 221.2 90,629,000 229.2
1951 97,558,000 177.1 59,733,000 138.6 51,304,000 68.8 208,595,000 130.2
1952 137,664,000 411 80,235,000 34.3 65,171,000 27.0 283,070,000 35.7
1953 171,900,000 24.9 124,318,000 54.9 88,474,000 35.8 384,692,000 35.9
1954 241,224,000 40.3 176,766,000 42.2 120,131,000 35.8 538,122,000 39.9
1955 308,900,000 28.1 222,400,000 25.8 149,800,000 24.7 681,100,000 26.6
1956 367,700,000 19.0 281,200,000 26.4 174,200,000 16.3 823,100,000 20.8
1957 394,200,000 7.2 296,400,000 54 178,100,000 2.2 868,700,000 5.5
1958 424,500,000 7.7 345,200,000 16.5 181,300,000 1.8 951,000,000 9.5
1959 445,800,000 5.0 424,200,000 22.9 200,600,000 10.6 1,070,600,000 12.6
1960 471,600,000 5.8 459,200,000 8.3 215,800,000 7.6 1,146,600,000 71
1961 480,300,000 1.8 468,500,000 2.0 211,200,000 (—2.1) 1,160,000,000 1.2

Note: Foregoing are billings after all frequency and promotional discounts but before payment of commissions to agencies, sales representa-
tives, etc.-Tzalent and production costs not included. Figures are those officially reported by the FCC, except for' 1950.
Parens ( ) denote loss.

RADIO TIME SALES—NETWORK, SPOT & LOCAL, 1935-1960

As Reported by the Federal Communications Commission

% Change % Change % Change % Change % Change
From ] From National From From From
National Preceding Regional Preceding non- Preceding Preceding Preceding
Year Network Year Network Year Network Year 5 Local Year Total Year
1935* $39,737,867 e $13,805,200 $26,074,476 $79,617,543
19362 ... .. B e o ool o d o R 1 o R L
1937 56,192,396 414 $2,854,047 23,117,136 67.4 35,745,394 37.1 117,208,973 48.1
1938 56,612,925 0.7 L R 28,109,185 21.6 32,657,349 —8.7 117,379,459 —0.6
1939 62,621,689 10.6 SRR 30,030,563 6.8 317,315,774 14.2 129,968,026 10.7
1940%* 71,919,428 13.1 1,869,583 e 37,140,444 23.8 44,756,792 20.0 155,686,247 20.5
1941 79,621,534 10.7 2,752,073 47.2 45,681,959 23.0 51,697,651 155 179,753,217 15.4
1942 81,744,396 2.7 3,444,581 25.2 51,059,159 11.8 53,898,916 42 190,147,052 5.8
1943 99,389,177 21.6 6,256,508 81.6 59,352,170 16.2 64,104,309 18.9 228,102,164 20.0
1944 121,757,135 22.5 7,612,366 21.7 73,312,899 23.5 84,960,347 29.3 287,642,747 26.1
1945 125,671,834 3.2 8,301,702 9.1 76,696,463 4.6 99,814,042 175 310,484,046 7.9
1946 126,737,727 0.8 8,043,381 —3.1 82,917,505 81 116,380,301 16.6 334,078,914 7.6
1947 127,713,942 0.8 7,012,680 —12.8 91,581,241 104 147,778,814 27.0 374,086,686 12.0
1948 133,723,098 4.5 7,329,255 4.3 104,759,761 144 170,908,165 156 416,720,279 114
1949 128,903,467  —3.6 5,994,858 —18.2 108,314,607 3.4 182,144,301 6.5 425,357,133 21
1950 124,633,089 —3.3 6,897,127 15.0 118,823,880 9.7 203,210,834 11.6 453,664,930 6.6
1951 113,984,000 —8.5 8,481,000 23.0 119,559,000 0.6 - 214,519,000 5.6 456,543,000 0.6
1952 102,528,000 —10.0 7,334,000 —13.5 123,658,000 34 239,631,000 11.7 473,151,000 3.6
1953 92,865,000 —94 5,192,000 -—-29.2 129,605,000 4.8 249,544,000 41 477,206,000 0.9
1954 78,917,000 —15.0 4,767,000 —8.2 120,168,000 —T7.3 247,478,000 —0.8 451,330,000 —5.4
1955 60,268,000 =23.6 3,809,000 —20.1 120,393,000 0.2 272,011,000 9.9 456,481,000 0.7
1956 44,839,000 —25.6 3,585,000 —5.9 145,461,000 20.8 297,822,000 9.5 491,707,000 .7
1957 47,951,000 6.9 3,709,000 3.5 169,511,000 16.5 316,493,000 6.3 537,664,000 9.3
1958 42,786.000 —8.7 3,733,000 0.6 171,939,000 14 323.207,000 2.0 541.665.000 0.9
1959 35,663,000 —23.4  ........ 188.143.000 9.4 359,138.000 111  555,732.000 6.7
1960 35,026,000f —1.7  ........ 202,102,000 74 385,346,000 7.3 591,863,000 6.5
1960 35,026,000 —1.7  ........ 202,102,000 7.4 385,346,000 7.3 622,474,000 6.8
1961 35,837,000 203wy maEt o TE s 197,352,000 —2.4 384,053,000 —0.3 617,242,000 —0.8

1 Nation-wide and regional networks combined.
t This figure includes Regional Network times sales, not listed seperately.

2Data not avallable.

* Pigures prior to this date not ccmparable in all categories.

VASSOCIATED
| PRESS

PROGRESSIVE STATIONS PREFER
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Network Television Billings: 1949-57* Electronics Industry Factory Sales
PIB Reports »
( P ) By Selected vears, 1914-1962
2 o v
Year ABC CBS DuMont NBC Total (Values in Millions of Dellars)
1949 $ 1,391,991 § 3,446,893 $ 955,525 § 6,500,104 $ 12,294,513 e -
1950 6,628,662 12,964,531 T 21,185,692 40,778,885 )
1951 18,585,911 42,470,844 7,761,506 59,171,452 127,989,713 Replacement
1952 18,353,003 69,058,548 10,140,656 83,242,573 180,794,780 _ ] Parts, Tubes
1953 21,110,680 97,466,809 12,374,360 96,658,551 227,610,400 Consumer Industrial Military Semi-
1954 .. 34,713,098 146,222,660 13,143,919 126,074,597 320,154,274 & Space
1955 51,393,434 189,018,121 3,102,70811 163,384,796 406,899,059 Year Products Products Products conductors Total
1956 76,726,129 223,520,382 187,921,123 488,167,634 1914 . e 1
1957 .. 83,071,284 239,284,899 193,845,383 516,201,566 1919 3=t g = % Pk $y
——— 1921 e 11
* Note: These flgures do not represent actual revenues to the 1923 $13 = ™ 54
networks, which do not divulge their actual net dollar incomes. 1925 931 - 180
They're compiled by Publishers’ Information Bureau on basis of 1927 95¢ “ne . 200
one-time network rates, or before frequency or cash discounts, so 1929 275¢ le 2 N 465
in terms of dollars actually pald may be inflated by as much as 1931 1257 . oL 220
259%. The 1952 figures also do not include revenues fram July 1933 13 G 135
nattonal political conventions. PIB began compiling TV figures in 1935 135 wuls . 240
1949, discontinued monthly reports as of Jan. 1, 1958. 1937 182 . 350
t Not available, but DuMont reported total 1950 network revenue 1939 186 > e 340
2 B4INA.A%0. 1950 1,500 $350 $500 $250 2800
tt Effective Sept. 15, 1955, DuMont (now Metropolitan Broad- 1951 1,400 5450 1,050 350 3250
casting) changed from a national network to a local operation. 1952 11300 500 2:050 200 4,250
1953 1,400 600 2,650 500 5,150
1954 1,400 650 2,700 650 5,400
1955 1,500 750 2,800 780 5,800
1956 1,600 950 3.450 3(5)8 3(8)38
o oy 1957 1,700 1,300 4,100 .
Network Television Billings: 1958-62* 1958 1,600 1.380 4,200 860 8,240
1959 2.000 1,600 4,700 ‘900 9,200
(TvB Reports) i 1960 2,101 1,850 6124 730 10,805
1961 2,087 2,200 7,045 765 12,097
= == 1962F 2,200 2,400 17,700 800 13,100
Year AEe ons HBL Fotal Data ecover manufacturer’s shipments from 1947 and production
- = = r s
1958 S103016.938 §247762734  §213790.7129  $566.890,401 et SRR ARAL USRS PRI P
}ggg gggg?ﬁg éggggg,ggg 343%38236 576,429,359 t Includes all radio receivers, commercial as well as home-type.
1961 ABC CBS NBC Total *ralection
__gﬁ _1_3_ — e - Sources: Electronics Division, Business and Defense Services Ad-
January $15,898,310 $22,378,008 $21,099,253 $59,375,571 ministration, Bureau of the Census, and Electronic Industries As-
February 14,939,180 20,354,326 19,286,372 54,579,878 soclation.
March 16,577,140 22,353,682 21,550,127 60,480,949
April 15,791,220 21,281,525 20,210,235 57,282,980
May . 4 16,197,190 21,444,509 21,164,085 58,805,784
June . 15,233,000 20,823,987 20,731,592 56,788,579
July 14,296,970 21,194,926 19,876,871 55,368,767
August 14,484,650 20,574,159 20,326,919 55,385,728
September 15,258,660 21,459,225 18,737,541 55,455,426
Oc*ober 17,646,030 25,829,626 23,371,002 66,846,658
November 17,719,890 24,787,031 23,451,985 65,958,906
December __16,572.900 26,195,871 723.0&).151 65,798,922
Total ... $712,128,148 $190,615,140 $268,676,875 $252,836,133
1962 ABC CBS NBC Total
January $16,673,662 $26,528,518 $23,578,579 $65,780.759 3 -
February 15,757,364 23,528,815 21,956,372 61,242,551
Marph 17,762,981 25,731,519 24,100,566 67,595,066
April 17,237,155 24,193,144 21,899,207 63,330,106
May 17,227,296 25,380,092 23,494,373 66,101,761
June 16,031,277 25.081.505 22,609.590 63.722.372
July E 15,708,722 25,793,374 22,788,918 64,291,014 . .
August 16,075,143 24,969,181 23,160,760 64,205,084 Your Vital, Unique Source
September 16,601.454 25,859.009 21,405,915 63,866.378 . .
October 19,219,752 28,794,019 25,947,455 73,961,226 of Top Quality Local Programs
Novembert . 18,600,000 28,400,000 26,200,000 33,300,000
Created by Broadcasters for Broadcasters
:N(:te: Like PIB 1949-57 reports, these figures {lo not represent
actual revenues to the networks. They're compiled by Broadcast X R
A(\S;:r)ﬂ?lng'm}%eports (BAR) and Leading National Advertisers TRANS-LUX TELEVISION CORPORATION
or Bureau of Advertising (TvB) on basis of one-tlme NEW YOR i ICAGO . LLYWOO
networks rates, or before frequency or cash discounts. K CH © HOLL ?
t Only rounded figures available.

. ... A TELEVISION ADVERTISING
DOLLAR WELL SPENT

v This large “SINGLE STATION MARKET” gives advertisers
a large audience at less than $1 per 1,000 TV Homes.

% Nearly 40% of all Montana TV homes can view KMSO-TV.

% 40 of Top 49 Programs of

RSO 1Y
CBS ¢ NBC @ ABC ONAL REPRESENTATIVES

MISSOULA, MONTANA

CBS o« NBC e« ABC
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Phonographs
Mono & Stereo Factory Sales
Monthly, 1960, 1961 & First-half 1962

1961 1960

Month Mono Stereo Total Mono  Stereo Total
January . 80,366 211,383 291,749 118,400 341,329 459,729
February .. 50,710 204,638 255,348 92,648 324,666 417,315
March ..... 62,396 227,469 289,865 63,264 242,523 305,787
April .. .. . 53,074 152,974 206,048 30,962 142,409 173,371
May . ..... 53,887 142,450 196,337 36,793 146,176 182,962
JAOFICE - | 61,533 197,170 258,703 69,293 198,407 267,700
July ..... 70,681 171,331 242,012 70,992 222,559 293,551
August . 106,157 242,164 348,321 109,321 307,517 410,838
September . 124,142 328,045 452,187 146,997 384,289 531,286
October . 151,680 350,254 501,834 143,160 391,821 534,981

November . 141,083 358,285 499,368 177,786 343,006 520,792
December 132,822  314.086 446,908 123,991 295,075 419,066

TOTAL 1,088,431 2,900,249 3,988,680 1,183,608 3,339,777 4,523,385
1962

Month Mono Stereo Total
January ............ 68,545 191,014 259,559
February ...... m - 52,566 202,846 255,412
March .-... ... ... . 60,991 237,492 298,483
April 45,152 137,950 183,102
May 67,610 119,682 187,292
June 104,548 278,989 383,537
July ot ST o 89,699 220,694 310,393
August . . 109,258 332,197 441,455
September . . ..... 182,703 505,651 688,354
October P B 3 194,599 494,485 689,084
November . .. ..... 201,312 466,325 667,637
TOTAL ........ 1,176,983 3,187,325 4,364,308

Phonographs
Distributor-to-Dealer Sales
First-half 1962 vs. 1961
1962 1961

Mor:th Mono Stereo Total Mono Stereo Total
January ..... 48,423 171,305 219,728 74,881 211,268 286,149
February .... 50,563 188,857 239,420 54,097 210,365 264,462
March ....... 60,206 236,051 299,257 59,290 231,021 290,311
April ...... .. 54,615 146,577 201,192 48,532 173,685 222,117
May . ........ 65,192 130,372 195,564 55,057 164,400 219,457
June ........ 91,526 183,000 274,526 47,970 170,178 218,148
July ... . 90,175 202,125 292,300 58,514 153,550 212,064
August 115,741 301,047 416,788 93,749 225,423 319,172
September ... 169,933 426,080 596,013 107,698 283,688 391,386
October . 183,182 426,033 609,215 133,245 324,554 457,799
November 186,660 446,178 632,838 145,045 336,762 481,817

TOTAL .. 1,119,216 2,857,625 3,976,841 878,088 2,484,794 3,362,882

EIA Estimates of Factory

EIA Estimates of Factory

| TV Picture Tube Sales, 1947-62

Initial

Equipment Renewal Export Govt. Value
238,427 28,649 8,402¢ ... $ 8,893,292
1,2533.797 95,816 2,225 5,090 36,215,978
3,343,996 216,415 6,704 9,948 101,884,679
7,530,849 494,499 13,346 19,065 214,918,874
4,539,089 703,208 25,982 54,856 130,642,576
6,222,706 1,447,114 87,903 60,860 178,844,275

7,704,373 1,818,819 457,808 22,050 244,632,370
7,596,830 1,824,849 602,499 47,770 206,075,994
7,828,025 2,394,929 774,159 32,907 220,528,725
7,638,036 2,762,795 734.369 37,590 211,842,537

6,174,979 2,779,111 766,676 242 183,231,337
4,954,816 2,503,242 794,199 223 163,482,674
6,134,882 2,630,212 757,319 133 183,771,922
5,714,738 2,405,952 892,969 12 180,832,131
19615 6,021,800 2,112,000 1,173,000 200 185,553,642
1962 (11 mo.) (TOTAL: 8,404,548) 160,913,628

EIA Estimates of Factory

Receiving Tube Sales, 1949-62

Initial
Equipment Renewal Export Govt. Value®
1940 i S 147,298,436 39,696,297 10,072,845 1,685,717 $119,000,000
1950 ...... 301,483,350 69,324,540 10,767,831 1,384,878 250,000,000
1951 ...... 247,855,249 94,596,563 24,438,351 8,753,634 261,000,000
[ 952 NN 241,405,452 83,843,283 13,935,151 29,335,357 259,116,089
19530t T 293,601,162 112,785,183 20,614,075 10,081,135 191,328.171
1954 - - - 246,728,971 115,357,829 15.922.364 17,080,294 385.089,458
1955 ..... . 288.810,000 150,718,000 24,442,000 15,832,000 358.110.000
1956 ...... 262,898,000 166,558,000 25,397,000 9,333,000 374,186,000
1957 ..... 240,708,000 184,493,000 23,378,000 7,845,000 384,402,000
1958 ...... 191,832,000 167,805,000 24,597,000 13,132,000 341,929,000
19594 4. 209 227,669,000 170,729,000 19,969,000 14,569,000 368,872,000
1960 .. 200,362,000 161,092,000 21,375,000 10,226,000 331,742,000
1961 188,176,000 150,249,000 22,245,000 14,336,000 311,098,000

1962 (11 rho.) (TOTAL: 335,010,000) 279,026,000

Factory Sales
of Consumer Products
1957-1961*

(In Millions of Dollars)

g ) Category 1957 1958 1959 1960 1961
Tran3|stor Sqles' 1954 1962 TV Receivers® .... $ 831 $ 686 $ 886 $ 825 $ 832
Home Radios' .... 240 23(1; %(1) %gg %gg
A Auto Radios ..... 143
Year _Units _Value Phonographs ... .. 187 198 373 395 335
195 dprrram-n o b .... 1,318,000 $ 5,122,000 Records &
19558 Ve . mw St 405 ne 3,647,000 12,253,000 Magnetic Tapes® 190 213 248 246 265
1956 .......... \ o i 12,840,000 37,352,000 Hi-fi Components 34 36 38 32 42
1957 ..... e e s 28,738,000 69,739,000 Other Con-
1958 ... ... 47,060,184 112,729,427 sumer Products® 172 177 212 240 270
JO59TIC, 1 R s e g . 82,294,120 222 009,722 ST T L P
196 ORISR S Rk Sl oo B 127,928,586 301,432,285 Total .......... $1,797 $1,647 $2,008 $2,101 $2,087
1961y A TN WS (RGOS 190,916,354 299,538,760
1962 (11 months) ........ 220,975,480 267,347,517 *Source: EIA.
YOUR KIDS AUDIENCE IS IN THE BAG

NEW YORK . . ..

WITH “FELIX THE CAT’—

TV’'s HAPPIEST CARTOON CHARACTER

HAPPILY DISTRIBUTED BY
TRANS-LUX TELEVISION CORPORATION
CHICAGO . . . . HOLLYWOOD
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% Special Tabulations from thousands of viewing records

ARB maintains viewing records of thousands of television families to serve an ever
increasing variety of special client needs. Cross-tabulations can quickly tap this vast
storehouse of audience data to aid in the buying and selling of television time for greater
precision and effectiveness.

Custom research—at its automated best—solves the specific problems of audience dupli-
cation, determines net versus gross homes reached, and prov1des a wide range of addi-

tional information for evaluating audience efficiency. AMERICAN
Your needs dictate the flexibility of special tabula- RESEARCH
tions from available data. Unexcelled processing BUREAU
techniques make them practical. bivieion of ‘ PlarE) I e

Help yourself to an EXTRA MEASURE OF AUDIENCE. Write or call for a copy
of this ARB booklet describing the capabilities for special tabulation research.

Washington WE 5-2600+ New York JU6-7733*Chicago 467-5750° Los Angeles RA3-8536




ARB & Nielsen Estimates

Television Households by States and Counties

American Research Bureau Data as of Jan. 1, 1962. A. C. Nielsen Data as of Sept. 1962.
ARB Household Estimates compiled by Standard Rate & Data Service.

Nielsen Households compiled by Sales Management.

Figures updated from 1960 U.S. Census.

Reprinted with permission of copyright holders, American Research Bureau and

A. C. Nielsen Co. TV household data alse available in booklet form
from respective firms. Nielsen also including radio estimates.

SUMMARY OF TELEVISION HOUSEHOLDS BY STATES

American Research Bureau

Total TV Households Total TV Households Total TV Households
State Households Number Percent State Households Number Percent State Households Number Percent
Alabama .. 896,900 728,300 81 | Louisiana 916,700 796,200 87 | ORiO oo, 2,923,400 2,745,600 94
Arizona .. 400,500 345,200 86 | Maine ... 288,200 267,000 93 | Oklahoma 150,300 669,100 89
Arkansas 528,500 435,300 82 | Maryland ... 897,400 835,900 93 | Oregon ... . 170,400 504,500 88
California 5,270,000 4,821,100 91 | Massachusetts 1,565,400 1,477,800 94 | Pennsylvania 3,408,100 3,174,000 93
Colorado 544,700 486,700 89 | Michigan 2,297,300 2,163,500 94 | Rhode Island ... 259,800 248,200 96
Connecticu 782,400 736,900 94 | Minnesota 1,009,800 915,900 91 | South Carolina 614,900 502,600 82
Delaware ... 133,300 122,800 92 | Mississippi . 577,500 423,700 73 | South Dakota . 198,200 177,600 90
Dist. of Colu 254,400 219,600 86 | Missouri 1,393,800 1,246,000 89 | Tennessee .. 1,024,100 871,200 85
Florida 1,670,200 1,449,700 87 | Montana . 205,200 174,200 85 TTeXﬂS 2,862,700 2,623,700 88
Georgia - 1,089,700 918,200 84 | Nebraska 441,200 404,400 92 | Utah 252,600 231,000 91
Hawaii 160,200 132,100 82 | Nevada 97,400 85,500 88 | Yermont . 112,200 102,700 92
Idaho ... 198,400 179,200 90 | New Hampshire ... 185,100 172,400 93 | Virginia ... 1,109,300 956,600 86
Illinois 3,158,700 2,912,100 92 | New Jersey 1,871,600 1,789,300 96 | Washington .. 913,500 827,600 91
Indiana . 1,414,800 1,306,000 92 | New Mexico 263,500 222,100 84 | West Virginia 526,600 456,600 87
Iowa ... 850,600 786,300 92 | New York 5,347,000 4,927,000 92 | Wisconsin 1,172,000 1,093,000 93
Kansas . 694,200 628,200 90 | North Carolina .... 1,222,100 . 1,032,400 84 | Wyoming .. 103,000 85,600 84
Kentucky 867,300 721,400 83 | North Dakota ... 175,900 169,600 91 Total U.S. ... 54,469,800 49,029,100 90
A. C. Nielsen Co.
Alabama 901,300 744,230 83 | Louisiana ... 934,700 802,690 86 | Oklahoma . 741,400 652,620 88
Alaska ...... 64,000 48,140 175 | Maine 285,200 264,190 93 | Oregon . 577,800 514,160 89
Arizona 403,200 350,610 87 | Maryland . 918,200 872,660 95 | Pennsylvania . 3,417,700 3,214,680 94
Arkansas 517,700 418,070 81 | Massachuset 1,571,100 1,485,820 95 | Rhode Island . E 263,300 261,690 96
California 5,377,300 4,969,090 92 | Michigan 2,336,500 2,200,050 94 | South Carolina ... 621,400 518,460 83
Colorado ..... 557,000 493,090 89 | Minnesota .. 1,019,900 922,410 90 | South Dakota 197,700 173,880 88
Connecticut 792,800 748,450 94 | Mississippi 570,300 428,370 75 | Tennessee ... 1,025,700 878,490 86
Delaware 138,600 129,100 93 | Missouri 1,387,000 1,255,910 91 | Texas ... 2,908,400 2,534,220 87
Dist. of Columbia .. 249,100 220,130 88 | Montana 280,400 174,640 84 | Utah 285,400 234,330 92
Florida )’ 1,719,100 1,507,110 88 | Nebraska 441,100 399,970 91 | Vermont 111,900 102,000 91
Georgia 1,110,200 942,420 85 | Nevada ... 101,300 89,030 88 | Virginia 1,118,400 972,920 87
Hawalii 160,500 138,550 86 | New Hampshire 185,500 172,680 93 | Washington 930,700 849,720 91
Idaho ... 198,900 178,820 90 | New Jersey ... 1,896,600 1,823,950 96 | West Virginia 512,900 447,120 87
Illinois 3,178,000 2,947,640 93 | New Mexico . 271,200 226,340 83 | Wisconsin ... 1,184,700 1,106,590 93
Indiana 1,443,900 1,334,860 92 | New York ....... 5,381,900 5,031,350 93 | Wyoming 101,900 84,730 83
Iowa 853,700 784,840 92 | North Carolina 1,238,600 1,057,560 85 P
Kansas ... 692,700 623,040 90 | North Dakota . 175,100 156,360 89 Total U.S. ... 55,092,400 50,003,300 91
Kentucky 860,600 722,380 84 | Ohio .o 2,982,000 2,803,440 94
NIELSEN GEOGRAPHIC REGIONS SUMMARY Cht g i L SERINGEE
Total TV o Total TV Y%
s Region Homes Homes TV Homes Homes TV
TV Ownership by Regions and States OUTHIEs- 16,086,500 13,848,450 86 | 13,723,000 8,440,010 61.5
Atlantic .. 7,626,400 6,667,380 87 6,179,800 4,030,450 65.2
Del. .oooo.... 138,600 129,100 93 108,300 92,960 85.8
1962 vs. 1956 D. C. 249,100 220,130 88 253,000 209,990 83.0
Fla. .. 1,719,100 1,507,110 88 1,089,900 687,440 63.1
Ga. 1,110,200 942,420 85 948,900 584,880 61.6
SEPTEMBER 1962 SPRING 1956 Md. ... 918,200 872,660 95 748,700 607,820 81.2
Total TV % Total TV % N. C. 1,238,600 1,067,660 85 1,041,200 620,290 59.6
Region Homes Homes TV Homes Homes TV S.C. . 621,400 518,460 83 559,500 308,190 55.1
‘ Va. .. 1,118,400 972,920 87 927,900 614,850 66.3
NORTHEAST 13,906,000 13,094,610 94 | 12,859,800 10,548,160 82.0 W. Va. oo 512,900 447,120 87 502,400 304,030 60.5
New Eng- East South
land ... 3,209,800 3,024,730 94 2,949,800 2,374,400 80.5 Central ... 3,357,900 2,773,470 83 3,072,700 1,655,700 53.9
Conn. 792,800 748,450 94 688,800 565,490 82.1 901,300 744,230 83 803,200 444,070 656.3
Maine 285,200 264,190 93 263,200 188,510 71.6 860,600 722,380 84 811,900 463,810 57.1
Mass. 1,571,100 1,485,820 95 1,474,200 1,212,460 82.2 570,300 428,370 175 558,600 211,820 317.9
N. H 185,500 172,680 93 164,200 124,510 175.8 1,025,700 878,490 86 899,000 536,000 59.6
R. L 263,300 251,590 96 249,800 213,390 85.4
Vt. .. 111,900 102,000 91 109,600 70,040 63.9 5,102,200 4,407,600 86 4,470,600 2,753,860 61.6
Middle 517,700 418,070 81 509,600 234,610 46.0
Atlantic .. 10,696,200 10,069,880 94 9,910,000 8,173,760 82.5 934,700 802.690 86 804,400 488,110 60.7
1,896,600 1,823,950 96 1,672,100 1,404,970 84.0 741,400 662,620 88 668,500 444,930 66.6
5,381,907 5,031,350 93 5.011,400 4,139,470 82.6 2,908,400 2,534.220 87 2,488,000 1,686,210 63.8
3,417,700 3,214,680 94 3,226,500 2,629,320 81.5 e 8,983,100 8,164,560 91 7,385,700 4,876,400 66.0
lXIountain 2,097,300 1,831,690 87 l,gsl’g,;gg sgg,sso 51.5
14,816,100 11,630,760 178.5 riz. 403,200 350,610 87 : 168,460 B7.7
CENKRAL RI5.802:300f14. TOLME0 98 Golo. 857,000 493090 89 465,900 211,050 582
Central 11,126,100 10,392,580 93- | 10,232,500 8,463,740 82.7 aho .. 198,900 178,820 90 , f 0.4
3,178,000 2,947,640 93 2,983,300 2,445,000 82.0 Mont. 208,400 174,640 84 200,400 63,260 31.6
1,443,900 1,334,860 92 1,348,000 1,073,630 79.6 Nev. 101,300 89,030 88 71,200 33,010 46.4
2,336,600 2,200,060 94 2,148,000 1,805,000 84.0 N. M 271,200 226,340 83 210,100 89,830 42.8
2,982,000 2,803,440 94 2,670,600 2,328,000 87.2 Utah 256,400 234,330 92 209,400 145,630 69.5
1,184,700 1,106,580 93 1,082,700 812,110 175.0 Wyo. 101,900 84,730 83 92,100 23,760 25.8
léaflﬁc 6,885,800 6,332,970 92 gg;gggg 2.993,840 70.4
4,583,600 3,167,020 69.1 al, . 6,377,300 4,969,090 92 »312, ,177,360 173.7
4'221'"2138 4'%2',313 gé 830,600 635,180 76.5 Ore. . 577,800 514,160 89 537,700 285,660 53.1
692,700 623,040 90 688,900 435,330 63.2 g’asth- i 930,700 849,720 91 820,600 530,940 64.7
1,019,900 922,410 90 929,200 661,450 71.2 ontinenta 48,784,600 35,495,330 72.8
1,387,000 1,266,910 91 1,332,500 973,720 173.1 Alas-ﬁ; -------- 54,821.338 49,812,61513 9{;
441,100 399,970 91 433,100 290,390 67.0 a - , , Note: Da
175,100 156,360 89 169,900 84,400 . 49.7 Hapaiif..... JENI60,COLRSIRISHDLORNEE Hamait aot vt
197,700 173,880 88 199,400 86,550 43.4 TOTAL U.S. 55,092,400 50,003,300 91 for 1956,
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Estimates Compiled by ARB (Jan. 1, 1962) and Nielsen (Sept. 1962).
‘ Asterisk (*) with Nielsen data indicates it is total for county, rather than split figures provided by ARB.
American Research Bureau A. C. Nielsen Co. American Research Bureau A. C. Nielsen Co.
State and Total TV Households Total TV Households State and Total TV Households Total TV Households
County Households Number Households Number 9 County Households Number % Households Number
ALABAMA Cleveland 2,000 1,500 72 1,900 1330 170
Autauga 4,800 3,600 73 4,800 3,930 82 Columbia 7,800 6,100 79 7,700 5870 176
Baldwin 13,500 11,600 86 13,600 11,850 87 Conway 4,500 3,700 83 4,300 3,450 80
Barbour 6,500 4,200 65 6,200 4,100 66 Craighead 13,700 12,200 89 13,500 11,930 88
Bibb 3,700 2,900 5 3,500 2,660 176 Crawford 6,500 5,100 179 6,400 4,880 176
Blount 7,100 5,800 82 6,800 5,600 82 Crittenden 12,000 9,300 78 12,100 9,460 178
Bullock 3,400 2,100 60 3,300 2,030 61 Cross 5,200 4,200 81 4,900 3,880 79
Butler 6,400 4,600 71 6,200 4,510 73 Dallas 3,000 2,500 81 2,900 2,270 78
Calhoun 26,500 22,700 -~ 86 217,000 23,510 87 Desha 5,600 4,300 77 5,300 3,930 74
Chambers 10,500 8,200 78 10,500 8,370 80 Drew 4,200 3,100 78 4,000 2,830 71
Cherokee 4,400 3,600 80 4,300 3.470 81 Faulkner 7,000 5,900 84 7,000 5,740 82
Chilton 7,200 5,400 76 7,100 5,380 76 Franklin 3,200 2,600 79 3,100 2,370 16
Choctaw 1,300 2,600 60 4,200 2,590 62 Fulton 2,100 1,300 57 1,900 1,030 54
Clarke 6,600 4,300 64 6,600 4,350 66 Garland 16,700 14,000 84 16,500 13,800 84
Clay 3,500 2,800 178 3,400 2,670 18 Grant 2,500 2,100 83 2,400 1,940 81
Cleburne 2,900 2,200 176 2,900 2,230 17 Greene 7,600 6,500 85 7,300 6,070 83
Coffee 8,400 6,500 78 8,400 6,640 79 Hempstead 6,100 4,800 79 5,700 4,370 11
Colbert 13,100 10,200 78 13,400 10,660 80 Hot Spring 6,500 5,500 83 6,500 5,270 81
Conecuh 1,600 3,000 63 4,300 2,850 66 Howard 3,400 2,900 84 3,300 2,680 81
Coosa 2,800 2,100 15 2,700 2.030 15 Independence 6,300 5,100 81 6,000 4,710 19
Covington 10,300 7,900 77 10,000 7,840 78 Izard 2,200 1,400 62 1,900 1,100 58
i Crenshaw 4,100 3,000 12 3,800 2,820 74 Jackson 6,400 5,200 81 6,200 4,880 19
| Cullman 12,500 11,000 88 12.400 10,990 89 Jefferson 23,200 19,600 85 23,500 19,600 83
-] Dale 8,400 7,000 83 8.700 7,250 83 Johnson 3,900 3,000 76 3,700 2,720 74
Dallas 14,600 10,300 71 14,600 10,700 13 Lafayette 3,200 2,700 83 3,100 2,490 80
] De Kalb 11,800 9,600 81 11,600 9,640 82 Lawrence 5,100 4,000 s 4,900 3,660 15
Elmore 8,000 6,100 177 8,000 6,280 179 Lee 5,200 3,600 69 5,000 3,300 66
‘ Escambia 8,900 6,600 75 8,900 6,830 17 Lincoln 3,300 2,500 175 3,200 2,310 72
Etowah 27,700 24,300 88 27,700 24,580 89 Little River 2,700 2,100 74 2,600 1,870 72
Fayette 4,600 3,600 17 4,500 3,490 178 Logan 4,800 3,900 80 4,400 3,410 178
‘ Franklin 6,200 4,600 74 6,000 4,520 15 Lonoke 6,800 6,000 88 6,500 5600 86
| Geneva 6,300 4,900 71 6,000 4,680 78 Madison 2,800 1,800 62 2,700 1,610 60
Greene 3,300 1,500 46 3,200 1,560 49 Marion 2,000 1,600 80 1,800 1,410 178
Hale 4,600 2,600 56 4,600 2,680 58 Miller 9,700 8,300 85 9,600 8,160 85
Henry 4,000 3,000 15 3,700 2,800 176 Mississippi 18,300 15,300 84 18,000 15,100 84
Houston 14,500 12,500 86 14,700 12,710 86 Monroe 4,600 3,200 69 4,500 3,010 67
Jackson 9,700 7,600 79 4,700 7,150 80 Montgomery 1,700 1,300 5 1,600 1,170 173
Jefferson 185,000 164,700 89 187,500 168,410 90 Nevada 3,300 2,600 175 3,000 2,170 12
Lamar 4,100 3,100 15 4,000 3,070 17 Newton 1,700 1,000 59 1,600 900 56
Lauderdale 17,500 13,200 75 17,900 13,850 77 Ouachita 9,400 7,400 19 9,200 7,220 79
Lawrence 6,200 4,400 71 6,200 4,530 13 Perry 1,500 1,300 87 1,400 1,180 84
L.ee 12,700 10,000 18 12,900 10,300 80 Phillips 11,900 8,600 72 11,700 8,380 72
Limestone 9,600 7,300 75 9,700 7,500 17 Pike 2,500 2,000 79 2,200 1,680 11
Lowndes 3,400 1,800 51 3,300 1,770 54 Poinsett 8,000 6,800 85 7,500 6,370 85
Macon 6,100 4,200 68 5,900 4,180 71 Polk 3,900 2,900 74 3,800 2,710 1
Madison 32,700 26,700 82 34,700 28780 83 Pope 6,400 5400 83 6,300 5100 81
Marengo 6,800 4,100 80 6,700 4,160 62 Prairie 3,100 2,500 79 2,900 2,260 78
Marion 6,300 5,100 81 5.900 4,780 81 Pulaski 74,800 67,600 91 74,900 67,320 90
Marshall 13,700 11,400 83 13,900 11,640 84 Randolph 3,800 2,900 75 3,500 2,520 72
Mobile 86,500 76,600 89 88.500 79.030 89 St. Francis 8,200 6,300 76 8,100 6,110 15
Monroe 5,600 3,400 60 5.300 3,290 62 Saline 7,700 7,000 91 7,800 6,970 89
Montgomery 47,300 39,500 84 48,500 41,340 85 Scott 2,300 1,800 175 2,000 1,460 173
! Morgan 17,500 14,200 82 17,800 14,860 84 Searcy 2,400 1,800 71 2,300 1,570 68
Perry 4,100 2,200 53 4,000 2,230 56 Sebastian 21,500 19,300 90 22,500 20,040 89
Pickens 5,600 3,600 63 5,500 3.640 66 Sevier 3,300 2,800 84 3,000 2,460 82
Pike 6,900 4,800 69 6.700 4,810 72 Sharp 2,000 1,300 61 1,700 970 57
Randolph 5,600 4100 74 5,400 4000 74 Stone 1,800 1,300 71 1,800 L210 67
Russell 12,000 9,200 17 12,200 9.730 80 Union 15,200 12,800 85 15,000 12,520 83
St. Clair 6,800 5,500 81 6,700 5.470 82 Van Buren 2,300 1,900 81 2,200 1,720 18
Shelby 8,600 7.300 85 8,600 7400 86 Washington 17,700 14,000 79 17,700 13,810 78
Sumter 4,700 2,900 60 4,600 2.860 62 White 9,900 8,300 84 9,600 7.990 83
Tal]adega 17,000 13,600 R0 17,100 14,100 82 ‘Woodruft 3,800 2,900 15 3,500 2,540 13
Tallapoosa 9,700 7,600 8 9.800 7.790 80 Yell 3,700 3,100 81 3,600 2,840 79
Tuscaloosa 28,300 22,700 81 28,700 23,770 83 Totals 528,500 435,300 82 517,700 418,070 81
Walker 15,100 13,000 86 14,500 12,650 87
Washington 3,600 2,500 69 3,600 2,520 70 CALIFORNIA
&V}Icotx 4,300 2,200 50 4,000 2,110 53 Alameda East 10,200 9,400 92
I0SC0n 4,200 3,600 82 3,900 3,200 82 Alameda West 298,900 273,800 92 *306,700 *283,670 92
Totals 896,900 728,300 81 901,300 744,230 83 Alpine 100 100 68 100 0 70
Amador 3,200 2,800 87 3,100 2,680 86
ALASKA Butte 28,400 24,900 88 30,200 26,810 89
1st Judicial Div. not available 10,800 6,050 56 Calaveras 3,500 3,100 88 3,600 3,050 87
2nd Judicial Div. not available 2:700 '790 29 Colusa 4,000 3,600 87 3,900 3,380 87
3rd Judicial Div. not available 34,900 29,090 83 Contra Costa E 63,300 59,600 95
4th Judicial Div. not available 15.600 12.210 178 Contra Costa W 60,300 56,800 95  *125,800 *119,350 95
Totals not availabl 61000 48140 75 Del Norte 5,700 4,700 82 5,800 4,730 82
€ ’ ’ 5 El Dorado 10,500 9,700 92 1;,100 10,170 92
ARIZONA Fresno 111,600 100,300 90 113,100 102,940 91
Glenn 5,400 4,900 90 5,400 4,850 90
Apache 6,200 2,800 46 6,000 2,610 43 Humboldt 33,400 29,600 89 34,100 30,670 90
oc lS'e 16,800 13,800 82 17,200 14.270 83 1 ial 19,000 15,400 81 19,200 15,730 82
Coconino 11,500 7,400 64 11,800 7,360 62 JIRSLia ' : ’ :
Gila 72600 o B = Fhe B Inyo 4,100 3,000 72 4,100 2,870 10
Graham : i : i Kern West 76,300 69,00 91
raha 5.800 2,900 74 3,800 2,79 13 Kern East 12,900 11,700 91  *90,300  *82,690 92
Greeniee 3,100 2.700 84 3.000 2.520 84 K_e n . , , 2,
Mari 080 4 ings 14,500 12,700 88 14,600 12,820 88
aricopa 210,800 190,200 91 213,000 194,900 92 Lake 5.400 4.400 80 5.500 4.360 79
MOhaye 2,600 2,000 16 2,500 1,880 15 L 4'300 3’600 8 4'000 3’3
Navajo 9,200 5200 56 9,300 5.090 55 e ’ ; . i ol
Pima E ’ , , Los Angeles 2,121,300 1,965,800 93 2,149,100 2,010,480 94
ima East 80,200 72,300 91
Pima West 47900 1 - Madera 11,900 10,600 88 12,000 10,700 89
; s 2 00 o1 86,000 *78,560 91 Marin 47,400 43,400 92 49,100 45410 92
Pinal 16,900 14,100 84 17,000 14,470 85 Mari 1700 1400 80 1,800 1,420 7
Santa Cruz 3,100 2.400 16 3,100 2.330 175 Srences ’ : ' i :
Yavapai 10.100 ’ 4 Mendocino 15,500 12,400 80 165,900 12,760 80
I3 ; 7.400 74 9,900 7,190 73 Merced 26,600 23,800 90 27,200 24670 91
Yuma 13,800 11,700 85 13,200 10,870 82 N 2000 2200 80 ’ :
Totals 100.500 SR L odoc i ,20 2,600 2,020 81
D 345,200 86 403,200 350,610 87 Mono 900 600 63 800 490 62
Monterey 55,300 49,600 90 57,100 51,840 91
ARKANSAS Napa North 3,300 3,000 91
Arkansas 7,000 6,100 87 6,900 5890 85 Napa South 16,500 15,000 91 *20,200  *18,420 91
Ashley 6,700 5,300 179 6,600 5,060 77 Nevada 7,500 6,600 88 7,400 6,440 87
Baxter 3,300 2,600 17 3,200 2,350 173 Orange North 184,400 175,900 96
Benton 12,100 9,700 80 11,900 9,420 19 Orange South 42,400 40,600 96  ©243,300  *233,670 96
Boone 5,400 4,300 179 5,300 4,080 17 Placer 18,100 16,300 90 18,600 16,840 91
Bradley 4,100 3,300 79 4,000 3,050 76 Plumas 3,900 3,200 82 3,800 3,130 82
Calthoun 1,700 1,400 179 1,600 1,230 17 Riverside East 5,400 4,900 90
Carroll 3,900 3,100 80 3,800 2,960 78 Riverside West 96,800 86,900 90  *107,700 *97,880 91
Chicot 5,400 3,600 67 5,100 3,290 64 Sacramento 162,400 150,700 93 166,900 156,370 94
Clark 6,000 4,900 82 5,900 4,690 19 San Benito 4,700 4,100 87 4,700 4,110 87
Clay 6,600 5,200 81 6,100 4,800 179 San Bernardino E 3,700 3,400 92
Cleburne 2,900 2,300 81 2,600 2,030 178 San Bernardino W 157,700 144,100 92 167,800 *155,160 92
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State and
County

San Diego

San Francisco
San Joaquin
San Luis Obispo
San Mateo
Santa Barbara

Santa Clara Bast
Santa Clara West

Santa Cruz
Shasta

Sierra
Siskiyou
Solano East
Solano West
Sonoma North
Sonéma South
Stanislaus
Sutter
Tehama
Trinity
Tulare
Tuolumne
Ventura

Yolo

Yuba

Totals

COLORADO
Adams
Alamosa
Arapahoe
Archuleta
Baca
Bent
Boulder
Chaffee
Cheyenne
Clear Creek
Conejos
Costilla
Crowley
Custer
Delta
Denver
Dolores
Douglas
Eagle
Elbert
El Paso
Fremont
Garfield
Gilpin
Grand
Gunnison
Hinsdale
Huerfano
Jackson
Jefferson
Kiowa
Kit Carson
Lake
La Plata
Larimer
Las Animas
Lincoln
Logan
Mesa
Mineral
MofTat
Montezuma
Montrose
Morgan
Otero

Rio Blanco
Rio Grande
Routt
Saguache
San Juan
San Miguel
Sedgwick
Summit
Teller
Washington
Weld

Yuma
Totals

CONNECTICUT
Fairfield
Hartford
Litchfield
Middlesex
New Haven
New London
Tolland
Windham

Totals

DELAWARE
Kent
New Castle
Sussex

Totals

American Research Bureau

A. C. Nielsen Co.

DIST. OF COLUMBIA

Washington

%

Total TV Households
Households Number
330,800 305,900
296,500 246,000
71,500 68,700
27,100 24,000
145,800 138,700
55,700 49,800

7,100 6,600
194,600 180,900
31,900 28,300
19,500 17,900
800 700
11,100 9,100
17,200 16,200
22,800 21,500
33,900 30,000
15,800 14,000
49,800 43,400
10,400 9,600
8,400 7,700
3,400 2,700
49,800 44,200
5,200 4,500
58,700 54,900
20,900 18,900
10,300 9,500
5,270,000 4,821,100
33,400 32,300
2,800 2,200
33,300 31,700
700 500
2,000 1,100
2,000 1,700
23,200 20,400
2,600 2,100
800 600
1,000 900
2,000 1,500
1,000 500
1,200 1,100
400 400
5,100 4,100
167,700 151,000
600 300
1,500 1,500
1,300 1,000
1,200 1,000
44,700 41,500
6,200 5,100
3,900 3,100
300 300
1,100 800
1,500 1,100
100 100
2,400 1,800
500 500
39,400 37,900
800 60
2,100 1,600
2,000 1,600
5,600 4,400
16,900 15,200
5,900 4,100
1,700 1,500
6,000 5,100
15,700 13,800
20 100
2,200 1,600
4,100 3,200
5,400 4,500
6,300 5,800
7,100 6,100
500 400
600 600
1,500 1,400
800 500
4,000 2,800
33,400 30,900
1,500 1,300
3,100 2,300
1,900 1,300
1,200 900
200 300
900 700
1,300 1,200
700 600
900 800
2,000 1,600
21,200 19,500
2,900 2,400
544,700 486,700
202,600 193,400
214,300 201,100
37,700 35,000
26,700 24,800
205,700 194,700
55,200 50,500
19,000 17,600
21,400 19,800
782,400 736,900
19,100 17,100
91,900 87,100
22,300 18,600
133,300 122,800
254,400 219,600

86

Total

Households

343,500
289,000
78,500
27,800
150,100
60,600

*214,000
32,500
20,300

800
-11,100

%40,500

*50,800
50,100
10,600

8,500
3,500
50,100
5,100
61,300
21,800
10,600

5,377,300

35,100

200
900
1,300
600
900
2,000
21,600
2,800

557,000

207,200
218,800
38,300
27,000
207,600
52,900
19,500
21,500

792,800

20,500
95,100
23,000

138,600

249,100

TV Households

Number

320,900
244,350
70,530
24,870
143,750
54,840

¥200,950
29,190
18,700
630
9,160

*38,340

*45,470
44,380
9,770
7,870
2,790
45,050
4,340
57,850
19,740
9,680

4,969,090

1,560
19,880
2,230

493,090

198,000
205,980
35,680
25,180
196,970
48,620
18,120
19,900

7 748,450

18,630
90,680
19,790

“T129,100

220,130

Yo

For Canadian TV Households,

see page 55-a

1962-63 Edition

State and
County

FLORIDA
Alachua
Baker
Bay
Bradford
Brevard
Broward
Calhoun
Charlotte
Citrus
Clay
Collier
Columbia
Dade
De Soto
Dixie
Duval
Escambia
Flagler
Franklin
Gadsden
Gilchrist
Glades
Gulf
Hamilton
Hardee
Hendry
Hernando
Highlands
Hillsborough
Holmes
Indian River
Jackson
Jefferson
Lafayette
Lake
Lee
Leon
Levy
Liberty
Madison
Manatee
Marion
Martin
Monroe
Nassau
Okaloosa
Okeechobee
Orange
Osceola
Palm Beach
Pasco
Pinellas
Polk
Putnam
St. Johns
St. Lucie
Santa Rosa
Sarasota
Seminole
Sumter
Suwannee
Taylor
Union
Volusia
Wakulla
Walton
Washington

Totals

GEORGIA
Appling
Atkinson
Bacon
Baker
Baldwin
Banks
Barrow
Bartow
Ben Hill
Berrien
Bibb
Bleckley
Brantley
Brooks
Bryan
Bulloch
Burke
Butts
Calhoun
Camden
Candler
Carroll
Catoosa
Charlton
Chatham
Chattahoochee
Chattooga
Cherokee
Clarke

Colquitt
Columbia
Cook
Coweta
Crawford
Crisp

TV Houszholds

American Research Bureau

TV Households
Number ¢

Total
Households

20,300 15,200
1,800 1,600
19,400 16,900
3,400 2,800
36,700 32,300
121,400 112,700
2,000 1,300
5,200 4,300
3,300 2,500
5,600 4,800
5,300 3,900
5,700 4,400
336,600 299,000
3,200 2,600
1,300 800
138,700 124,200
50,100 45,000
1,400 1,100
2,200 1,500
8,900 6,200
800 700
900 600
2,900 2,200
2,100 1,300
3,800 3,200
2,500 1,700
3,800 .3,100
7,300 5,800
130,700 114,400
3,10 1,900
8,900 7,100
9,800 6,500
2,500 1,600
900 500
19,500 16,800
19,400 16,400
20,400 16,700
3,200 2,000
900 700
3,800 2,200
26,600 23,400
16,800 11,900
6,200 5,200
14,600 10,100
4,800 4,200
17,500 15,600
1,900 1,600
87,000 77,800
7,200 6,000
82,300 70,200
13,200 11,300
154,800 138,100
61,000 52,800
9,800 8,100
9,200 7,700
13,000 10,800
8,100 7,200
30,500 26,600
17,200 15,200
3,600 2,800
4,200 2,800
3,800 2,600
1,200 900
48,100 41,900
1,400 1,200
4,600 3,300
3,200 2,300
1,670,200 1,449,700
3,200 2,200
1,500 800
2,200 1,600
1,100 700
5,600 4,200
1,700 1,300
4,200 3,600
7,700 6,800
3,900 2,700
3,200 2,200
41,000 35,500
2,600 1,900
1,600 1,200
3,900 2,900
1,500 1,200
6,200 5,000
5,100 3,400
2,300 1,900
1,900 1,000
2,600 2,200
1,800 1,300
10,300 9,000
5,900 5,600
1,300 1,000
54,400 47,300
1,300 1,300
5,600 4,700
6,400 5,700
12,600 10,400
1,200 800
12,900 12,100
1,700 1,200
32,900 31,000
5,600 4,000
9,100 7,400
3,600 2,900
3,200 2,400
7,900 6,300
1,400 900
5,000 3,600

A, C. Nielsen Co.

Total

Households

20,900
1,700
20,000
3,500
40,000
124,100
2,000
5,300
3,400
5,800
5,500
5,700
345,000
3,200
1,300
139,000
51,300
1,400
2,100
9,100
800
800
3,000
2,000
3,700
2,500
3,800
7,600
134,400
2,800
9,300
9,800
2,500
800

1,719,100

3,200
1,600
2,100
1,000
5,900
1,700
4,300
7,800
3,900
3,100
44,000
2,600
1,500
3,800
1,600
6,300
5,100
2,300
1,800

(Continued on next page)

TV Households

Number

16,150
1,420
17,620
2,870
35,290
115,290
1,320
4,390
2,610
4,920
4,170
4,430
309,640
2,520
760
125,570
46,420
1,110
1,440
6,650

43,910
1,210
3,360
2,310

1,507,110

2,230
790
1,550
640
4,440
1,290

2,390
6,490

3,630

%



TV Households

State and
County

Dade
Dawson
Decatur
De Kalb
Dodge
Dooly
Dougherty
Douglas
Early
Echols
Effingham
Elbert
Emanuel
Evans
Fannin
Fayette
Floyd
Forsyth
Franklin
Fulton
Gilmer
Glascock
Glynn
Gordon
Grady
Greene
Gwinnett

‘ Habersham

Haralson
Harris
Hart
Heard
Henry
Houston
Irwin
Jackson
Jasper
Jeff Davis
Jefferson
Jenkins
Johnson
Jones
Lamar
Lanier
Laurens
Lee
Liberty

MeclIntosh
Macon
Madison
Marion
Meriwether
Miller
Mitchell
Monroe
Montgomery
Morgan
Murray
Muscogee
Newton
Oconee
Oglethorpe
Paulding
Peach
Pickens
Pierce
Pike

Polk
Pulaski

Randolph
Richmond
Rockdale
Schley
Screven
Seminole
Spalding
Stephens
Stewart
Sumter
Talbot
Taliaferro
Tattnall
Taylor
Telfair
Terrell
Thomas
Tift
Toombs
Towns
Treutlen
Troup
Turner
Twiggs
Union
Upson
Walker
Walton
Ware
Warren
‘Washington
Wayne
Webster

42-a
.

American Research Bureau

A. C. Nielsen Co.

Total

Households
GEORGIA—(Continued)

2,200
1,000
6,600
77,600
4,400
3,000
21,000
4,600

2,800

13,700
1,800

5,000
1,900

1,800

800

TV Households
Number

%o

Total

Households

2,300
1,000
6,600
82,500
4,300
2,900

2,600
45,300

1,900
3,600

TV Households

Number

1,980

1,650

430

%

State and
County

Wheeler
White
Whitfield
Wilcox
Wilkes
Wilkinson
Worth

Totals

HAWAII
Hawaii
Honolulu
Kauai
Maui

Totals

IDAHO
Ada
Adams
Bannock
Bear Lake
Benewah
Bingham
Blaine
Boise
Bonner
Bonneville
Boundary
Butte
Camas
Canyon
Caribou
Cassia
Clark
Clearwater
Custer
Elmore
Franklin
Fremont
Gem
Gooding
Idaho
Jefferson
Jerome
Kootenai
Latah
Lembhi
Lewis
Lincoln
Madison
Minidoka
Nez Perce
Oneida
Owyhee
Payette
Power
Shoshone
Teton
Twin Falls
Valley
Washington

Totals

ILLINOIS
Adams
Alexander
Bond
Boone
Brown
Bureau
Calhoun
Carroll
Cass
Champaign
Christian
Clark
Clay
Clinton
Coles
Cook
Crawford
Cumberland
Dekalb
De Witt
Douglas
Dupage
Edgar
Edwards
Effingham
Fayette
Ford
Franklin
Fulton
Gallatin
Greene
Grundy
Hamilton
Hancock
Hardin
Henderson
Henry
Iroquois
Jackson
Jasper
Jefferson
Jersey
Jo Daviess
Johnson
Kane
Kankakee
Kendall
Knox
Lake
La Salle
Lawrence
Lee
Livingston

American Research Bureau

A. C. Nielsen Co.

Y%

60
71
88
75
63
74
(il

84

69
88
25

82

Total TV Households
Households Number
1,300 800
1,800 1,400
11,800 10,400
2,100 1,600
3,100 2,000
2,400 1,800
4,000 3,100
1,089,700 918,200
15,700 10,800
125,100 110,400
8,100 2,000
11,300 8,900
160,200 132,100
29,800 27,200
900 800
14,200 12,700
2,000 1,800
1,900 1,700
7,300 6,900
1,400 1,200
500 500
4,900 4,300
13,400 12,600
1,700 1,400
1,000 1,000
300 300
17,400 15,300
1,600 1,400
4,600 4,100
300 300
2,600 2,200
900 700
4,700 4,300
2,200 2,000
2,400 2,200
2,900 2,600
2,800 2,600
4,000 3,100
3,000 2,900
3,300 3,100
9,500 8,900
6,200 5,300
1,800 1,200
1,300 1,200
1,100 1,000
2,400 2,300
4,000 3,600
8,700 7,800
1,000 1,000
1,900 1,700
3,900 3,500
1,200 1,000
6,300 5,600
700 700
13,000 12,000
1,100 900
2,600 2,300
198,400 179,200
21,900 20,300
5,300 4,300
4,500 3,800
6,200 5,700
2,100 1,800
12,000 10,400
1,800 1,700
6,100 5,700
4,700 4,200
37,300 33,600
11,900 10,800
5,600 4,800
5,200 4,200
6,900 6,300
13,700 12,400
1,636,200 1,615,000
7,000 6,40
3,200 2,800
15,100 14,000
5,700 5,200
6,100 5,600
92,500 89,500
7,500 6,900
2,700 2,200
6,900 5,600
6,800 5,800
5,200 4,800
14,000 12,100
13,800 12,500
2,500 2,000
5,600 5,200
7,000 6,600
3,400 2,600
7,900 7,300
1,900 1,700
2,600 2,300
15,800 14,900
10,600 9,500
12,800 10,900
3,600 3,100
10,600 8,900
5,000 4,600
6,600 5,600
2,300 1,900
61,500 57,600
24,500 22,600
5,200 5,000
19,200 18,100
83,000 80,100
34,500 31,200
6,000 5,300
10,600 9,800
11,900 10,400

Total

Households Number

1,300
1,800
12,300
2,000
3,000
2,400
4,000

1,110,200

15,300
126,400
8,000
16,800

160,500

30,100
900
14,200
2,000
1,900
7,600
1,400
500
4,800
13,600
1,700
900
300
11,500
1,600
4,500
300
2,600
900
4,800
2,100
2,400
2,800
2,700
4,000
2,900
3,300
9,700
6,200
1,800
1,400
1,000
2,300
4,100
8,800
1,000
1,900
3,900
1,200
6,200
700
12,900
1,000
2,600

198,900

22, 000
5,000
4,600
6,400
2,100

12,000
1,900

6,600
2,200
62,900
256,100
5,400
19,600
84,700
34,800
6,000
10,600
12,000

TV Households

820
1,400
10,930
1,510
2,010
1,790
3,090

942,420

11,460
115,010
3,050
9,030

138,550

21,800
710
12,800
1,710
1,680
7,070
1,140
430
4,150
12,870
1,350

2,490
2,430
3,080
2,810
3,050
9,040
5,240
1,170
1,250
880
2,170
3,610
7,910
900
1,710
3,490
970
5,470
680
11,990
790
2,190

" 178,820

20,540
4,100
3,830
5,890
1,830

%o
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American Research Bureau A. C. Nielsen Co.
State and Total TV Households Total TV Households TV HOUS‘OhO'ds
County Households Number ¢, Households Number 9
Logan 9,200 8,400 91 9,400 8,590 91 American Research Bureau A. C. Nielsen Co.
McDonough 9,200 8,400 91 9,100 8,330 92 State and Total TV Households Total TV Households
McHenry 25,700 24,900 97 26,600 26,670 97 County Households Number ¢, Households Number %
McLean 26,300 23,600 90 26,600 24,040 91
Macon 38,000 35,000 92 88,600 35840 93 Putnam 6,900 6,400 92 7,000 6,440 92
Macoupin 14,200 12,800 91 14,200 13,020 92 Randolph 9,100 8,300 92 9,200 8,400 91
Madison 68,700 64,300 94 70,300 66,060 94 Ripley 6,000 5300 88 6.100 5,410 89
Marion 12,900 11,600 89 12,900 11,630 90 Rush 6,100 5,800 96 6,100 5,760 94
Marshall 4,200 3,800 89 4,200 3,770 90 St. Joseph 71,400 67,000 94 72,600 68,210 94
Mason 6,000 4,600 92 5,000 4,600 92 Scott 4,300 3,700 85 4,500 8,870 86
Massac 4,700 4,000 85 4,700 4,040 86 Shelby 10,700 10,100 96 11,000 10,330 94
Menard 3,000 2,600 88 3,000 2,660 88 S encan 4,600 4100 88 4,600 4,060 88
Mercer 5,400 5,100 95 5,400 5,080 94 Starke 5.300 4,800 90 5,300 4,780 90
Monroe 4,700 4,300 91 4,700 4270 91 Steuben 5,300 4,000 93 5,300 4,910 93
Montgomery 10,400 9,200 89 10,300 9,270 90 Sullivan 7,300 6,700 91 1,200 6,630 21
Morgan 10,500 9,100 87 10,600 9,360 88 Switzerland 2,200 1,900 86 2,200 1,870 86
Moultrie 4,300 3,700 86 4,200 3,650 87 Tippecanoe 26,400 22,400 88 25,900 23,110 89
Ogle 12,000 11,000 92 12,200 11,290 93 Tipton 4,900 100 95 4,900 4,610 94
Peoria 58,900 54,100 92 59,000 54,690 93 Union 1,900 1,700 88 1,800 1.680 88
Perry 6,400 5,500 87 6,100 5,320 87 Vanderburgh 51,500 46,600 91 61,000 46,460 91
Piatt 4,700 4,600 95 4,700 4,440 95 Vermillion 6.000 5,600 93 5,900 5,440 92
Pike 6,900 6,100 89 6,800 6,060 89 Vigo 35,100 32.200 92 34,700 32,0560 92
Pope 1,400 1,100 76 1,300 1,010 18 Wabash 10,000 8,800 88 10,300 9,090 88
Pulaski 3,400 2,700 79 3,100 2,500 81 Warren 2,600 2,300 88 2,600 2,300 88
Putnam 1,500 1,300 84 1,500 1,280 85 Warrick 7,000 6,200 89 7,100 6,320 89
Randolph 8,600 7,700 90 8,500 7,750 91 Washington 5,400 4,600 85 5,600 4,720 86
Richland 5,200 4,500 85 5,100 4,330 86 Wayne 22,400 20,700 92 29,700 21,000 93
Rock Island 46,900 44,800 96 47,400 45,250 95 Wells 6,500 6,000 91 6,600 5,990 91
St. Clair 80,100 73,300 92 81,500 75,270 92 White 6,200 5,700 91 6,300 5.720 91
Saline g.égg 43.;83 gg 43'388 41.;28 gg Whitley 6,300 6,000 94 6,400 5,970 93
Sangamon 48, y § n Y == v —_— ST aer e o
Schuyler 27900 2700 91 2,900 20630 o1 Totals 1,414,800 1,306,000 92 1,443,900 1,334,860 92
Scott 2,100 2,000 94 2,000 1.870 34 IOWA
Shelby 7,500 6,400 85 7,400 6,350 6
Stark 2,500 2,400 93 2,500 2,320 93 Adair 3,600 Sdoo Bl o A gg
Stephenson 14,700 13,400 91 14,800 13,600 92 Adams 2,400 2,100 & 1600 4060 90
Tazewell 30,700 28,600 94 31,600 29,500 94 Allamakee 4,600 4,100 81 5300 4620 87
Union 5,200 4,700 89 5,000 4,460 89 Appanoose 5,600 4,900 4 o0 A oY
Vermilion 30,600 217,800 91 31,000 28,490 92 Audubon 3,400 3,200 £ 7200 Siogy i
Wabash 4,500 3,900 86 4,400 3,820 87 Benton 7,200 6,900 . 47,800 BElaeo o
Warren 6,800 6,300 93 6,800 6,320 93 Black Hawk 36,400 34,400 o 7:800 L
Washington 4,500 3,800 85 4,400 3,770 86 Boone 8,600 8,000 % e e
Wayne 6,200 4,800 78 6,100 4,800 79 Bremer 6,200 5,700 o &300 Bh o
White 6,400 5,000 177 6,200 4,860 178 Buchanan 6,100 5.600 3 ] GATY
Whiteside 18,300 16,900 93 18,700 17,370 93 Buena Vista 6,600 6,200 ¥ L P e
will 55,900 52,900 95 57,300 54,290 95 Butler 5,400 4,900 o Po 7470 1
Williamson 15,600 13,700 88 15,400 13,730 89 Calhoun 5,000 4,600 %2 S Nl s
Winnebago 65,300 61,100 94 66,800 62,760 94 Carroll 6,700 6,300 g by B
Woodford 7,300 6,500 89 1,500 6,680 89 Cass g.ggg g.ggg g1 500 Db 93
Totals 3,158,700 2,912,100 92 3,178,000 2,947,640 93 ggg:; B 15600 14500 94 15.700 14640 93
Cherokee 5,300 4,900 92 5.300 ; .838 gf
INDIANA Chickasaw 4,300 3,900 91 4,300 9 i
Adams 7,100 6,400 91 7,300 6,610 91 Clarke 2.800 2.600 90 2.800 2,490
Allen 70,400 65600 93 72,000 67,270 93 Clay 6,700 5,100 88 5,800 6110 88
Bartholomew 14,700 13,600 93 15,300 14,200 93 Clayton 6.700 5.800 87 6,700 5,810 87
Benton 3,400 3,200 91 3,400 3,100 91 Clinton 16,800 16,000 95 17.000 16,080 95
Blackford 4,700 4,300 93 4,600 4,240 92 Crawford 5.600 5.300 93 5.600 5,180 92
Boone 8,700 8,200 94 8,900 8340 94 Dallas 7,800 7.300 94 7,800 7.230 93
Brown 2,100 1,900 93 2,100 1,940 92 Davis 2,900 2,700 91 2.800 2,520 90
Carroll 5,300 5000 93 5,400 5010 93 Decatur 3.300 2700 81 3,200 2,610 82
Cass 12,400 11,100 90 12,500 11,330 91 Delaware 5.200 4.800 92 5,200 4,740 91
Clark 18,300 16,900 93 18,800 17,410 93 Des Moines 14,400 13,300 93 14,600 13,610 93
Clay 8,100 7,600 93 8,100 7,490 92 Dickinson 4,000 3,600 87 4,000 3,490 87
Clinton 9,900 9,200 94 9,900 9,240 93 Dubuque 21,800 19,400 90 21,800 19,590 90
Crawford 2,600 2,100 80 2,500 2,030 81 Emmet 4,500 3,700 82 4,600 3.640 81
Daviess 8,100 6,900 86 8,000 6,880 86 Fayette 8.600 7.800 91 8,500 7,780 82
Dearborn 8,500 7,900 93 8,700 8,070 93 Floyd 6,600 6,000 92 6,600 5,020 91
Decatur 6,000 5,500 91 6,200 5,630 91 Franklin 4,900 4,600 94 4,800 4,480 93
De Kalb 8,500 8,100 95 8,600 8,100 94 Fremont 3,400 3,200 95 3,300 3,110 94
Delaware 33,800 31,700 94 34,600 32,450 94 Greene 4.700 4500 95 4,600 4320 94
Dubois 7,500 6,400 86 7,700 6,630 86 Grundy 4,500 4300 95 4,600 4,220 94
Elkhart 32,800 29,300 90 33,700 30,430 90 Guthrie 4,600 4,100 92 4,400 4,010 91
Fayette 7,400 6,800 93 1,600 6,920 92 Hamilton 6,300 5,800 93 6,400 5,910 92
Floyd 15,600 14,700 94 16,000 15,030 94 Hancock 4,400 4,000 92 4,400 4,020 91
Fountain 6,000 5,600 92 6,100 5,600 92 Hardin 7,400 6.900 93 7,400 6,830 92
Franklin 4,500 3,900 86 4,600 3,990 87 Harrison 5,600 5.100 92 5.400 4,940 92
Faulton 5,500 5,000 92 5,500 5,030 91 Henry 6,600 4,700 85 5,600 4,680 86
Gibson 9,500 8,500 90 9,400 8,490 90 Howard 3,700 3.100 83 3,800 3,160 83
Grant 22,800 20,700 91 23,500 21,510 92 Humboldt 4,000 3,600 90 4,000 3,690 90
Greene 9,000 8,000 90 8,900 7,990 90 Ida 3,300 3,100 93 3,300 3,060 92
Hamilton 12,400 11,800 95 12,800 12,080 94 Towa 5,000 4,600 91 5,000 4,620 90
Hancock 8,300 7,800 95 8,600 8,090 94 Jackson 6,200 5,600 90 6,200 5,660 90
Harrison 5,500 5,000 90 5,600 5,020 90 Jasper 11,200 10,500 94 11,600 10,770 94
Hendricks 12,500 11,900 95 13,000 12,270 94 Jefferson 6,000 4,600 89 4,900 4,360 89
Henry 14,800 13,800 93 15,100 14,090 93 Johnson 16,400 13.400 87 15,800 13,920 88
Howard 21,300 19,900 94 21,900 20,600 94 Jones 5.900 5.600 94 6.000 5,590 93
Huntington 10,400 9,800 94 10,700 10,040 94 Keokuk 5,000 4,300 87 4,900 4,270 87
Jackson 9,300 8,600 92 9,400 8,660 92 Kossuth 7,200 6,700 94 7,100 6,600 93
Jasper 5,300 4,800 91 5,300 4,800 91 Lee 13,400 12,400 93 13,600 12,480 92
Jay 7,200 6,400 88 7,200 6,370 88 Linn 44,700 42,200 95 45,000 42,480 94
Jefferson 6,700 6,000 90 6,900 6,190 90 Louisa 3.200 2900 91 3,200 2.880 90
Jennings 4,500 4,000 90 4,600 4,030 90 Lucas 3,700 3,200 86 3,600 3,040 84
Johnson 13,000 12,600 97 13,800 13,220 96 Lyon 4,200 3,700 89 4,200 3.710 88
Knox 13,400 12,200 91 13,300 12,130 91 Madison 4,000 3,800 95 3,900 3,670 94
Kosciusko 12,700 11,600 91 13,200 12,060 91 Mahaska 7.600 6.800 90 7,600 6.700 89
La Grange 4,800 3,700 18 4,800 3,810 79 Marion 7,700 7,100 92 1,700 7,020 91
Lake 148,000 139,600 94 155,300 146,280 94 Marshall 12,100 11,600 96 12,200 11,650 96
La Porte 217,600 26,200 95 28,500 27,030 95 Mills 3,600 3,400 93 3,600 3,280 92
Lawrence 11,300 10,400 91 11,500 10,560 92 Mitchell 4,100 3,800 92 4,200 3,840 91
Madison 38,900 36,700 95 39,600 37,340 95 Monona 4,400 4,000 91 4,300 3,900 91
Marion 218,100 203,800 94 222,400 208,610 94 Monroe 3,300 3,000 81 3,200 2800 90
Marshall 9,800 9,000 91 10,000 9,120 91 Montgomery 4,900 4,600 92 4,900 4,470 91
Martin 2,900 2,600 88 2,900 2,660 88 Muscatine 10,900 10,300 94 11,100 10,390 94
Miami 11,500 10,500 91 12,800 11,660 91 0’Brien 5.800 5.600 94 5.800 5,410 93
Monroe 17,100 14,800 87 17,400 16,280 88 Osceola 3,000 2,700 90 3,000 2,600 90
Montgomery 10,200 9,600 94 10,600 9,910 93 Page 6,700 6,100 90 6,600 5,900 89
Morgan 10,100 9,400 94 10,300 9,680 93 Palo Alto 4,200 3,600 85 4,100 3,430 84
Newton 3,500 3,200 92 3,500 3,196 91 Plymouth 6,800 6,400 94 6.900 6,420 93
Noble 8,500 7,700 91 8,700 7,896 91 Pocahontas 4,200 3,800 91 4,100 3,700 90
Ohio 1,300 1,300 95 1,300 1,230 95 Polk 87,200 81,900 94 87,400 82,180 94
Orange 5,100 4,500 87 5,100 4,450 87 Pottawattamie 25,500 23,600 93 26,100 24,270 93
Owen 3,700 3,400 91 3,700 3,360 91 Poweshiek 5,700 5,300 98 5.800 5,320 92
Parke 4,800 4,500 93 4,800 4,460 93 Ringgold 2,600 2,400 92 2,600 2,280 91
Perry 4,900 4,200 85 5,000 4,280 86 Sac 5,300 4,800 90 5,300 4770 90
Pike 4,200 3,600 85 4,100 3,600 85 Scott 36,400 34,800 95 36,900 34,740 94
Porter 17,400 16,400 94 18,100 17,020 94 Shelby 4,600 4,200 o4 4,600 4190 93
Posey 5,900 4,900 84 5,900 5,000 85
Pulaski 3,800 3,300 85 3,800 3,230 85 (Continued on next page)
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American Research Bureau
State and Total TV Households
County Households Number %
IOWA—(Continued)
Sioux 7,500 6,400 85
Story 14,400 13,200 92
Tama, 6,700 6,200 92
Taylor 3,500 2,900 84
Union 4,600 4,200 90
Van Buren 3,200 2,800 87
‘Wapello 14,600 13,5600 93
‘Warren 6,200 5,900 94
‘Washington 6,000 6,200 87
Wayne 3,500 3,000 85
‘Webster 16,100 13,900 92 |
‘Winnebago 4,000 3,700 92
Winneshiek 6,000 5,300 88
‘Woodbury 33,400 31,300 94
‘Worth 3,100 2,900 92
Wright 6,100 5,700 93
g Totals 850,600 786,300 92
1]
i KANSAS
+ Allen” 5,600 4,700 84
Anderson 3,000 2,700 87
- Atchison 6,300 5,900 93
! Barber 2,900 2,600 86
. Barton 10,100 9,600 95
b Bourbon * 5,800 5,100 88
! Brown 4,600 4,000 88
! Butler 12,400 11,300 92
g Chase 1,400 1,200 83
' Chautauqua 2,200 2,000 89
Cherokee 7,600 . 7,000 92
Cheyenne 1,600 1,400 88
Clark 1,200 1,100 91
Clay 3,700 3,000 79
Cloud . 4,800 3,900 ‘81
Coffey 2,900 2,400 79
Comanche 1,100 900 78
Cowley 12,400 11,000 89
Crawford 13,100 11,900 91
Decatur 1,900 1,700 88
Dickinson 7,200 6,400 88
Doniphan 3,000 2,700 89
Douglas 12,900 11,300 88
Edwards 1,700 1,500 90
Elk 1,900 1,500 82
Ellis 5,800 5,400 92
Ellsworth 2,600 2,200 86
Finney 4,800 4,300 91
Ford 6,500 6,000 92
Franklin 6,600 5,900 89
ary 8,100 7,400 91
Gove 1,200 1,000 80
Graham 1,700 1,600 91
( Grant 1,500 1,300 89
Gray 1,300 1,200 89
L Greeley 700 600 87
Greenwood 3,900 3,400 86
Hamilton 1,000 800 80
' Harper 3,300 3,000 89
' Harvey 8,300 7,300 88
Haskell 900 800 90
Hodgeman 900 800 83
Jackson 3,400 3,000 87
Jefferson 3,500 3,100 88
Jewell 2,600 1,900 74
Johnson 44,100 42,700 97
Kearny 900 900 91
Kingman 3,100 ' 2,900 93
Kiowa 1,600 1,200 7
Labette 9,000 7,900 88
Lane 1,000 900 90
Leavenworth 12,800 11,900 93
Lincoln 1,900 1,600 80
Linn 3,000 2,600 87
Logan 1,200 1,000 81
Lyon 8,600 7,200 84
McPherson 7,700 6,400 83
Marion 4,800 4,100 84
Marshall 5,300 4,400 84
4 Meade 1,700 1,700 97
Miami 6,100 5,700 94
Mitchell 2,900 2,400 82
Montgomery 15,400 13,300 86
Morris 2,500 2,100 83
Morton 1,000 900 85
Nemaha 3,900 3,600 89
Neosho 6,600 5,800 89
Ness 1,800 1,600 88
. Norton 2,700 2,300 87
" Osage 4,300 3,800 88
Osborne 2,600 2,100 80
Ottawa 2,400 1,900 80
Pawnee 3,000 2,800 89
Phillips 2,900 2,300 78
Pottawatomie 3,700 3,300 88
Pratt 4,100 3,800 91
Rawlins 1,600 1,400 86
Reno 19,400 18,000 93
Republic 3,400 2,900 84
Rice 4,600 4,200 93
Riley 11,200 9,600 86
Rooks 3,000 2,800 90
Rush 2,000 1,900 90
Russell 3,700 3,200 87
Saline 17,300 15,700 91
Seott 1,600 1,600 89
Sedgwick 110,200 102,800 94
Seward 5,00 4,600 89
Shawnee 45,800 42,300 93
Sheridan 1,209 1,100 86
Sherman 2,200 2,000 89
Smith 2,700 2,400 87
% Stafford 2,600 2,300 89
44-a

Total

Households Number

7,500
14,600
6,700
3,400
4,400
3,100
14,600
6,400
6,000
3,400
15,200
4,000
6,000
33,600
3,100
6,100

853,700

5,500
2,900
6,300

TV Households

784,840

4,620
2,610
5,840
2,380
9,590

Yo

State and
County

Stanton
Stevens
Sumner
Thomas
Trego
‘Wabaunsee
Wallace
‘Washington
Wichita
Wilson
Woodson
‘Wyandotte

Totals

KENTUCKY
Adair
Allen
Anderson
Ballard
Barren
Bath
Bell
Boone
Bourbon
Boyd
Boyle -,

. Bracken

Breathitt
Breckinridge
Bullitt
Butler
Caldwell
Calloway
Campbell
Carlisle
Carroll
Carter
Casey
Christian
Clark
Clay
Clinton
Crittenden
Cumberland
Daviess
Edmonson
Elliott
Estill
Fayette
Fleming
Floyd
Franklin
Fulton
Gallatin
Garrard
Grant
Graves
Grayson
Green
Greenup
Hancock
Hardin
Harlan
Harrison
Hart
Henderson
Henry
Hickman
Hopkins
Jackson
Jefferson
Jessamine
Johnson
Kenton
Knott

Lawrence

Lee

Leslie
Letcher
Lewis
Lineoln
Livingston
Logan
Lyon
MecCracken
McCreary
MecLean
Madison
Magoffin
Marion
Marshall
Martin
Mason
Meade
Menifee
Mercer
Metcalfe
Monroe
Montgomery
Morgan
Muhlenberg
Nelson
Nicholas
Ohio
Oldham
Owen
Owsley
Pendleton
Perry

Pike
Powell
Pulaski
Robertson
Rockcastle
Rowan

American Research Bureau

A. C. Nielsen Co.

Total
Households Number

600 500
1,300 1,100
8,400 7,600
2,300 1,900
1,600 1,400
2,200 1,900
600 600
3,600 2,900
800 700
4,500 3,700
1,900 1,600
57,400 53,300
694,200 628,200
4,200 2,600
3,800 3,100
2,600 2,300
2,700 2,400
8,600 7,100
2,600 / 1,800
8,900 6,600
6,400 6,100
5,500 4,600
15,300 14,200
6,000 4,900
2,300 2,000
3,500 1,500
4,200 3,400
4,400 4,000
2,700 2,100
4,200 3,100
6,600 5,600
26,200 24,900
1,900 1,700
2,400 2,100
5,300 4,200
3,800 2,400
14,700 12,500
6,400 ,200
4,500 2,600
2,400 1,600
2,700 2,200
2,200 1,500
20,600 18,000
2,300 1,600
1,500 1,300
3,500 1,900
40,900 35,600
3,300 2,500
9,800 7,400
9,000 7,800
3,500 2,900
1,200 1,100
3,000 2,300
2,900 2,400
9,800 8,600
4,500 3,400
3,400 2,600
8,000 7,100
1,600 1,200
14,000 12,500
12,700 9,300
4,400 3,700
4,100 3,400
10,300 8,800
3,400 2,800
2,100 1,800
11,800 9,500
2,700 1,200
184,000 170,200
3,800 2,800
5,200 4,000
37,100 35,300
3,80 2,100
6,300 4,000
3,100 2,600
6,400 4,400
3,200 2,600
1,900 900
2,300 1,000
7,300 4,600
3,500 2,600
4,600 3,200
2,200 1,800
6,300 5,300
1,500 1,200
18,600 16,600
2,90 1,800
2,900 2,400
9,600 6,800
2,600 1,700
4,100 3,500
5,300 4,800
2,200 1,500
5,600 4,700
5,200 4,800
1,100 800
4,600 3,800
2,500 1,900
3,400 2,800
4,000 2,700
2,900 2,000
8,100 6,700
5,400 4,700
2,100 1,600
5,400 4,300
3,200 2,900
2,600 2,000
1,400 500
3,000 2,800
8,100 4,800
16,200 12,200
1,700 900
9,900 6,000
800 700
3,300 1,800
3,300 2,600

TV Households Total
%  Households Number

80 600
71 1,300
91 8,500
82 2,300
83 1,600
83 2,200
84 600
82 3,400
82 800
81 4,400
80 1,800
93 57,100
90 692,700
61 4,000
80 3,700
87 2,700
88 2,700
83 8,500
67 2,600
T4 8,300
95 6,600
83 5,400
93 15,300
82 6,000
87 2,200
42 3,200
79 4,200
90 4,500
1 2,600
73 4,200
85 6,600
95 26,400
90 1,900
85 2,400
78 5,300
62 3,600
85 15,000
81 6,600
57 4,500
68 2,300
78 2,700
64 2,100
817 20,900
68 2,200
82 1,500
52 3,500
88 40,600
71 3,200
75 9,200
87 9,000
82 3,200
86 1,200
76 3,000
83 2,900
87 9,700
74 4,400
74 3,400
89 8,100
76 1,600
89 14,300
73 11,700
84 4,300
82 4,100
85 10,400
83 3,400
85 2,000
81 11,700
44 2,600
93 186,400
73 3,800
76 4,900
95 37,100
5 3,700
63 6,000
84 3,000
68 6,400
81 3,100
45 1,800
40 2,100
63 6,800
78 3,500
70 4,500
82 2,200
83 6,200
7 1,500
90 18,700
60 2,6

84 2,800
71 9,500
64 2,500
86 4,100
89 5,400
65 2,200
83 5,600
92 5,400
67 1,100
80 4,600
76 2,400
82 3,300
67 4,000
67 2,800
83 7,800
87 5,400
78 2,000
80 5,100
90 3,100
78 2,500
34 1,300
91 3,000
60 7,400
76 15,400
49 1,700
61 9,600
84 800
53 3,200
75 3,300

TV Households

470
990
7,650
1,850
1,320
1,810
490
2,750
640
3,600
1,430
53,060

623,040

2,530
2,980
2,360
2,380
7,070
1,770
6,330
6,220
4,540
14,270
4,910
1,920
1,430
3,380
4,030
2,010
3,110
5,600
25,080
1,720
2,040
4,220
2,290
12,870
5,340
2,600
1,580

1,380

9,590
1,190
173,480
2,810
3,830
35,250
2,050
4,010
2,510
4,390
2,560
870
880
4,540
2,590
3,200
1,830
5,210
1,170
16,830
1,600

2,340 -

7,030
1,650
3,660
4,830
1,500
4,700
4,960
740
3,700
1,840
2,720
2,740
1,900
6,660
4,690
1,510
4,080
2,800
1,980
480
2,740
4,730
11,970
850
6,270
670
1,760
2,480

Yo
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State and Total TV Households
County Households Number
Raussell 3,100 2,200
Scott 4,600 3,700
Shelby 5,600 4,900
Simpson 3,600 3,000
Spencer 1,600 1,400
Taylor 4,800 3,600
Todd 3,300 2.200
Tri; 2,600 ,200
Trizgngble 1,500 1,300
Union 4,300 3,600
Warren 13,600 11,400
Washington 3,000 2,600
Wayne 3,800 1,800
Webster 4,700 3,500
Whitley 7,000 5,200
Wolfe 1,600 900
‘Woodford 3,500 2,800
Totals 867,300 721,400
LOUISIANA
Acadia 13,500 11,500
Allen 5,500 4,500
Ascension 7,400 6,000
Assumption 4,500 3,600
JAvoyelles 10,500 8,600
Beauregard 5,500 4,200
Bienville 4,700 3,700
Bossier 16,000 14,300
Caddo 69,000 61,500
Calcasieu " 41,100 37,300
Caldwell 2,600 2,000
Cameron 1,900 1,700
Catahoula 3,000 2,100
Claiborne 5,700 4,500
Concordia 5,700 4,100
De Soto 6,700 5,100
East Baton Rouge 64,000 58,300
East Carroll 3,700 2,600
East Feliciana 3,600 2,600
Evangeline 8,800 6,500
Franklin 6,600 5,400
Grant 3,800 3,100
Iberia 14,000 12,300
Iberville 7,700 6,400
Jackson 4,600 3,900
Jefferson 60,200 56,700
Jefferson Davis 8,200 7,000
Lafayette 23,100 20,700
Lafourche 14,500 13,000
La Salle 3,900 3,100
Lincoln 7,200 6,400
Livingston 7,400 6,100
Madison 4,500 3,200
Morehouse 9,000 7,400
Natchitoches 9,30 6,300
Orleans 192,800 173,200
Ouachita 30,000 26,900
Plaquemines 5,800 5,200
Pointe Coupee 5,600 4,400
Rapides 30,300 27,000
Red River 2,80 2,000
Richland 6,100 4,900
Sabine 5,200 3,600
St. Bernard 8,900 8,700
St. Charles 5,600 5,000
St. Helena 2,100 1,500
St. James 4,200 3,600
St. John The Bapt. 4,500 3,800
St. Landry 20,100 15,500
St. Martin 7,200 6,200
St. Mary 13,000 11,600
St. Tammany 10,800 9,600
Tangipahoa 16,200 13,200
Tensas 3,100 2,100
Terrebonne 15,400 13,500
Union 5,000 4,300
Vermilion 11,100 9,800
Vernon 5,300 4,100
Washington 12,400 10,000
‘Webster 11,700 9,800
‘West Baton Rouge 3,800 3,200
West Carroll 3,800 3,000
West Feliciana 2,200 1,600
Winn 4,700 3,600
Totals 916,700 796,200
MAINE
Androscoggin 26,900 25,400
Aroostook 26,700 23,900
Cumberland 56,500 53,200
Franklin 5,800 5,100
Hancock 10,400 9,700
Kennebec 26,200 24,200
Knox 9,200 8,200
Lincoln 5,900 5,600
Oxford 13,000 12,200
Penobscot 35,900 33,400
Piscataquis 5,200 4,800
Sagadahoc 7,100 6,600
Somerset 11,800 10,800
Waldo 6,800 6,100
Washington 10,200 9,000
York 30,500 29,000
Totals 288,200 267,000
MARYLAND
Allegany 25,800 22,900
Anne Arundel 55,600 52,100
Baltimore 422,100 396,800
Calvert 3,900 ,300
Caroline 6,100 5,100
Carroll 14,500 13,600
Cecil 12,600 11,800
Charles 8,100 7,000
Dorchester 9,100 7,600
FPrederick 20,600 18,800
Garrett 5,600 4,300

Total TV Households
Households Number %
3,000 2,090 70
4,500 3,690 82
5,500 4,860 88
3,500 2,960 85
1,600 1,410 88
4,800 3,660 76
3,300 2,750 83
2,500 2,080 83
1,400 1,220 87
4,200 3,480 83
13,600 11,520 85
2,900 2,470 85
3,700 1,840 50
4,600 3,600 76
6,700 5,030 75
1,600 880 55
3,400 2,770 81
860,600 722,380 84
13,700 11,500 84
5,500 4,310 78
7,600 5,950 78
4,500 3,430 76
10,500 8,390 80
5,500 4,080 74
4,600 3,620 1
16,400 14,600 89
69,500 61,700 89
43,400 39,150 90
2,400 1,810 76
1,900 1,570 83
3,100 2,020 65
5,400 4,060 5
5,800 4,020 69
6,700 5,020 75
66,000 59,760 91
3,600 2,410 67
3,600 2,470 69
8,800 6,420 73
6,500 5,180 80
3,900 2,980 77
14,300 12,410 87
7,900 6,350 80
4,700 3,790 81
63,100 58,820 93
8,400 6,980 83
24,200 21,400 88
15,100 13,410 89
3,900 3,000 7
7,400 6,450 87
7,600 5,990 80
4,400 3,010 68
9,000 7,330 81
9,200 6,270 68
195,000 174,120 89
30,900 27,580 89
6,000 5,260 88
5,600 4,270 76
31,100 217,560 89
2,700 1,900 70
6,000 4,720 79
5,100 3,310 65
9,100 8,730 96
5,700 5,060 89
2,200 1,490 68
4,200 3,470 83
4,600 3,790 82
20,400 15,660 Kid
7,200 6,060 84
13,600 11,900 88
11,200 9,780 87
16,400 13,360 81
3,000 1,960 65
15,800 13,840 88
4,900 4,120 84
11,400 9,890 87
5,400 3,960 73
12,700 10,210 80
12,000 10,040 84
3,900 3,180 81
3,700 2,880 78
2,200 1,670 72
4,700 3,480 T4
934,700 802,690 84
26,600 25,120 94
26,600 23,810 90
56,000 52,830 94
5,700 4,910 86
10,200 9,600 93
25,900 23,920 92
9,100 8,050 88
5,800 5,300 91
12,800 11,970 94
35,900 33,610 93
5,100 4,690 92
7,000 6,370 91
11,600 10,690 91
6,700 6,020 90
10,000 8,890 89
30,200 28,710 95
285,200 264,190 93
25,500 23,060 90
57,000 53,970 95
427,700 415,770 97
4,100 3,530 86
6,100 5,190 85
14,800 13,990 95
13,000 12,240 94
8,300 7,300 88
9,200 7,820 86
20,900 19,370 93
5,500 4,380 80

State and
County

Harford
Howard
Kent
Montgomery
Prince Georges
Queen Annes
St. Marys
Somerset
Talbot
Washington
Wicomico
‘Worcester
Totals

MASSACHUSETTS

Barnstable
Berkshire
Bristol
Dukes
Essex
Franklin
Hampden
Hampshire
Middlesex
Nantucket
Norfolk
Plymouth
Suffolk
‘Worcester

Totals

MICHIGAN
Alcona
Alger
Allegan
Alpena
Antrim
Arenac
Baraga
Barry
Bay
Benzie
Berrien
Branch
Calhoun
Cass
Charlevoix
Cheboygan
Chippewa
Clare
Clinton
Crawford
Delta
Dickinson
Eaton
Emmet
Genesee
Gladwin
Gogebic
Grand Traverse
Gratiot
Hillsdale
Houghton
Huron
Ingham
Ionia
Tosco
Iron
Isabella
Jackson
Kalamazoo
Kalkaska,
Kent
Keweenaw
Lake
Lapeer
Leelanau
Lenawee
Livingston
Luce
Mackinac
Macomb
Manistee
Marquette
Mason
Mecosta
Menominee
Midland
Missaukee
Monroe
Montcalm
Montmorency
Muskegon
Newaygo
Oakland
Oceana
Ogemaw
Ontonagon
Qsceola
Oscoda
Otsego
Ottawa
Presque Isle
Roscommon
Saginaw
St. Clair
St. Joseph
Sanilac
Schooleraft
Shiawassee

TV Households

American Research Bureau A. C. Nielsgen Co.

Total TV Households Total TV Households
Households Number ¢  Households Number %
21,300 19,800 93 22,000 20,630 94
10,000 9,400 94 10,300 9,700 94
4,700 4,200 89 4,700 4,210 90
99,600 94,700 96 103,900 99,430 96
101,500 97,100 96 107,000 102,850 96
5,000 4,300 86 5,000 4,370 87
9,300 8,400 90 9,500 8,630 91
5,800 4,500 78 5,800 4,560 79
6,900 6,200 90 7,000 6,310 90
27,800 24,900 90 28,200 25,720 91
15,100 13,200 88 15,400 13,780 89
7,300 5,700 78 7,300 5760 179
897,400 835,900 93 918,200 872,560 95
23,200 21,600 93 23,700 22,120 93
43,800 40,800 94 44,100 41,210 93
125,700 120,300 96 125,900 120,660 96
2,100 1,800 84 2,000 1,680 84
177,600 169,900 96 178,800 171,240 96
17,200 15,200 88 17,200 15,240 89
133,000 126,100 95 134,400 126,780 94
28,100 25,700 92 28,500 26,150 92
361,300 345,500 96 364,800 348,860 96
1,200 1,100 88 1,200 1,050 88
149,600 144,400 97 152,500 147,100 96
76,000 72,400 96 77,600 73,900 95
251,600 228,100 91 244,300 222,760 91
175,300 166,900 96 176,200 167,090 95
1,565,400 1,477,800 94 1,571,100 1,485,820 95
1,900 1,600 83 1,900 1,590 84
2,600 2,400 89 2,500 2,210 88
16,700 15,700 94 17,100 16,100 94
8,100 6,600 82 8,300 6,760 81
3,100 2,800 90 3,100 2,800 90
2,900 2,700 91 2,900 2,620 90
2,100 1,900 90 2,000 1,790 89
9,600 9,100 94 9,800 9,180 94
31,600 30,000 95 31,400 29,810 95
2,400 2,100 88 2,400 2,110 88
45,600 41,800 92 46,700 43,090 92
10,000 9,300 93 10,300 9,610 93
42,500 40,300 95 42,600 40,450 95
11,100 10,300 93 11,600 10,690 93
4,000 3,600 91 4,000 3,610 90
4,100 3,500 84 4,100 3,440 84
9,000 8,000 89 9,400 8,280 88
3,500 3,200 89 3,600 3,210 89
10,500 10,100 96 10,900 10,380 95
1,600 1,300 85 1,400 1,210 86
9,900 8,800 89 10,000 8,930 89
7,500 7,000 94 7,500 7,000 93
14,600 13,700 95 15,000 14,220 95
4,700 4,100 87 4,700 4,070 87
109,100 104,100 96 112,800 107,560 95
3,100 ,900 90 3,200 2,870 90
7,800 6,900 89 7,600 6,700 88
9,200 8,300 90 9,500 8,540 90
10,600 9,800 9 10,800 9,970 92
10,300 9,300 90 10,600 9,500 90
10,800 9,000 84 10,600 8,890 86
9,600 8,500 90 9,600 8,690 91
61,800 57,700 94 63,300 59,340 94
11,600 11,100 96 11,900 11,320 95
5,100 4,800 94 5,300 4,960 94
5,300 4,900 92 5,300 4,810 91
8,900 8,100 91 9,200 8,330 91
38,800 36,800 95 39,100 37,070 95
50,000 46,900 94 51,000 47,910 94
1,300 1,200 87 1,300 1,140 87
109,100 101,000 93 112,200 104,420 93
800 800 90 800 710 89
1,800 1,600 84 1,800 1,630 86
10,900 10,400 96 11,200 10,620 95
2,700 2,400 89 2,800 2,600 89
22,400 20,900 94 23,200 21,760 94
11,100 10,700 96 11,600 10,950 95
1,700 1,400 84 1,700 1,430 84
3,000 2,700 88 3,000 2,630 88
115,400 112,600 98 117,900 114,590 97
5,900 ,300 91 6,000 5,460 91
15,800 14,900 94 16,400 15,390 94
6,800 5,700 84 6,900 5,830 85
5,800 5,200 91 5,800 5,250 90
7,100 6,600 93 7,100 6,680 93
14,100 13,600 96 14,700 14,060 96
1,900 1,600 84 1,900 1,610 85
28,400 217,100 96 29,300 27,980 95
11,000 10,200 93 11,400 10,620 93
1,400 1,100 80 1,400 1,120 80
44,200 41,500 94 44,300 41,620 94
7,100 6,500 91 7,200 6,620 91
201,200 195,500 98 210,600 203,990 97
,800 4,100 86 4,800 4,130 86
2,900 2,600 90 2,900 2,620 90
3,100 2,600 80 3,100 2,490 80
4,000 3,600 91 4,000 8,620 91
1,100 900 it 1,200 940 78
2,200 2,000 91 2,200 2,000 91
28,200 26,300 94 29,200 27,310 94
3,600 2,800 79 3,600 2,830 79
2,600 2,400 95 2,500 2,360 95
54,400 51,600 95 55,400 52,590 95
31,700 29,800 94 32,600 80,690 94
13,300 12,600 94 13,800 12,990 94
9,400 8,600 91 9,600 8,740 91
2,600 2,200 83 2,600 2,160 83
15,600 14,700 94 16,100 15,150 94

(Continued on next page)
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e an Total TV Households Total TV Households
Stgmntg +Households Number ¢  Households Number . ¢
MICHIGAN—(Continued)
Tuse 12,000 11,200 93 12,200 11,380 93
Van o]l;:uen 15,000 14,100 94 15,600 14,680 94
‘Washtenaw 48,400 43,200 90 49,900 45,040 90
Wayne 795,500 753,700 95 796,600 765,340 95
Wexford 5,600 5,100 ;L)i 5,500 5,080 _9_2
Totals 2,297,300 2,163,500 94 2,336,500 2,200,050 94
INNESOTA
MAitkin 3,800 3,400 89 3,700 8,260 88
Anoka 23,100 22,600 98 24,000 23,340 97
Becker 6,700 5,700 85 6,800 5,720 84.
, Beltrami ' 6,400 4,300 67 6,400 4,240 66
Benton 4,500 4,100 91 4,600 4,150 90
Big Stone 2,600 2,300 89 2,600 2,210 89
Blue Earth 12,800 11,500 90 18,100 11,770 90
Brown 8,100 7,000 87 8,100 7,010 87
Carlton 7,700 7,300 94 7,900 7,340 93
Carver 5,900 5,700 96 6,000 5,670 95
Cass 65,000 8,400 68 4,800 3,280 67
Chippewsa 4,900 4,200 84 4,900 4,100 84
Chisago 4,100 8,700 91 4,100 3,700 90
Clay 10,900 10,400 96 11,300 10,720 95
Clearwater 2,600 1,800 70 2,500 1,780 - 69
Cook 1,100 900 81 1,000 820 82
Cottowood 4,900 3,500 72 4,900 3,600 73
Crow Wing 9,700 8,200 84 9,800 8,270 84
Dsakota 21,700 20,800 96 ' 22,700 21,690 96
Dodge 3,800 3,400 88 3.800 3,320 87
} Douglas 6,300 5,600 87 6.300 5,410 86
{ | Faribault 7,000 6,400 91 7,100 6,390 90
! Fillmore 7,100 6,400 91 7,000 6,320 90
Freeborn 11,300 10,400 92 11,400 10,510 92
Goodhue 9,900 9,100 92 10,000 9,190 92
Grant 2,600 2,600 93 2,500 2,300 92
Hennepin 266,400 248,300 94 269,400 251,190 98
Houston® D 4,600 4,200 91 4,700 4,230 90
Hubbard 3,000 2,100 67 2,900 1,920 66
Isanti 3,600 3,100 89 3,600 3,200 89
Ttasca 11,000 9,500 86 11,200 9,730 87
Jackson 4,600 4,000 86 4,600 3,880 86
Kanabec 2,600 2,300 86 2,600 2,240 86
Kandiyohi 8,500 7,200 86 8,500 7,200 86
Kittson 2,600 1,900 76 ' 2,400 1,790 74
Koochiching 5,100 3,900 75 5,200 3,840 74
j Lac Qui Parle 3,900 3,400 87 3,900 3,370 86
ake 4,200 3,900 93 4,300 3,960 92
\ Lake of the Woods 1,300 600 46 1,300 590 45
Le Sueur 5,900 5,400 91 6,000 5,420 90
Lincoln 2,900 2,600 87 2,800 2,430 87
Lyon 6,400 5,400 84 6,400 5,350 84
MecLeod 7,200 6,700 93 7,300 6,720 92
Mahnomen 1,600 1,400 84 1,600 1,340 84
Marshall 4,000 3,400 84 3,900 3,250 83
1 Martin 8,100 7,800 90 8,200 7,340 89
f Meeker 5,400 4,800 89 5,500 4,860 88
Mille Lacs 4,300 3,800 89 4,200 3,680 88
Morrison 6,900 5,800 83 7,00 5,770 82
! Mower 14,000 13,200 94 14,200 13,310 94
Murray 3,900 3,600 91 3,900 3,530 91
i Nicollet 5,700 5,200 91 5,700 5,150 90
Nobles 6,600 6,200 94 6,700 6,210 93
Norman 3,400 2,900 86 3,300 2,760 84
Olmstead 19,200 17,900 94 19,700 18,360 93
! Otter Tail 13,800 11,600 84 18,900 11,740 84
Pennington 3,700 3,000 80 3,700 2,950 80
Pine 4,900 4,100 85 4,800 4,070 85
Pipestone 4,000 3,700 91 4,000 3,610 90
Polk 10,300 9,100 88 10,400 9,180 88
Pope 3,600 2,900 81 3,400 2,730 80
Ramsey 128,300 120,400 94 129,700 121,680 94
Red Lake 1,600 1,400 87 1,50 1,290 86
Redwood 6,300 5,000 80 6,300 5,060 80
Renville 6,600 5,600 84 6,700 5,640 84
Rice 9,800 8,900 91 10,000 9,120 91
Rock 8,300 3,200 96 3,300 3,110 94
Roseau 3,400 1,900 56 3,300 1,850 56
St. Louis 73,100 66,900 92 78,300 67,360 92
Scott 5,800 5,600 97 6,000 5,780 95
Sherburne 3,300 3,100 91 3,400 3,100 91
Sibley 4,600 4,200 91 4,600 4,170 91
Stearns 19,300 17,100 89 19,700 17,610 89
Steele 7,500 7,000 93 7,600 7,030 93
Stevens 3,100 2,800 89 3,100 2,730 88
Swift 4,300 3,700 86 4,200 8,600 86
Todd 6,700 5,400 80 6,600 5,230 79
Traverse 2,200 2,000 89 2,200 1,950 89
‘Wabasha 4,800 4,500 92 4,900 4,450 91
Wadena 3,400 2,600 14 3,500 2,650 73
‘Waseca 4,800 4,400 92 4,900 4,470 91
‘Washington 14,400 13,700 96 14,800 14,060 95
‘Watonwan 4,800 3,700 86 4,200 3,600 86
‘Wilkin 2,900 2,700 93 2,900 2,680 92
‘Winona 11,800 10,400 88 11,900 10,460 88
Wright 8,400 7,600 90 8,600 7,650 90
Yellow Medicine 4,600 3,400 73 4,500 3,320 4
Totals 1,009,800 915,900 91 1,019,900 922,410 90
MISSISSIPPI 1
Adams 10,500 7,400 71 10,500 7,700 73
Alcorn 7,400 5,500 74 7,300 5,540 76
Amite 3,900 2,600 63 3,600 2,310 64
Attala 5,700 8,700 66 5,400 3,560 66
: Benton 1,800 1,800 69 1,800 1,280 71
Bolivar 13,300 6,700 51 12,800 7,280 56
Calhoun 4,300 3,100 70 4,200 3,040 T2
Carroll 2,700 1,300 48 2,400 1,210 50
Chickasaw 4,500 8,100 69 4,400 3,140 71
Choctaw 2,300 1,500 62 2,200 - 1,380 63
Claiborne 2,700 1,500 67 2,600 1,630 59
Clarke 4,400 8,300 74 4,300 3,180 T4
Clay 5,100 3,700 72 5,100 3,760 4

46-a

@

State and
County

Coahoma
Copiah
Covington
De Soto
Forrest
Franklin
George
Greene
Grenada
Hancock
Harrison
Hinds
Holmes
Humphreys
Issaquena
Itawamba
Jackson
Jasper
Jefferson
Jefferson Davis
Jones
Kemper
Lafayette
Lamar
Lauderdale
Lawrence
ake
Lee
Leflore
Lineoln
Lowndes
Madison
Marion
Marshall
Monroe
Montgomery
Neshoba
Newton
Noxubee
Oktibbeha
Panola
Pearl River
Perry
Pike
Pontotoc
Prentiss
Quitman
Rankin
Seott
Sharkey
Simpson
Smith
Stone
Sunflower
Tallahatchie
Tate

Tippah
Tishomingo
Tunica
Union
‘Walthall
Warren
‘Washington
Wayne
‘Webster
‘Wilkinson
Winston
Yalobusha
Yazoo

Totals

MISSOURI
Adair
Andrew
Atehison
Audrain
Barry
Barton
Bates
Benton
Bollinger
Boone
Buchanan
Butler
Caldwell
Callaway
Camden
Cape Girardeau
Carroll
Carter
Cass
Cedar

. Chariton
Christian
Clark

Cooper

Douglas
Dunklin
Franklin
Gasconade
Gentry
Greene
Grundy
Harrison
Henry
Hickory
Holt
Howard
Howell

American Research Bureau

Total TV Households
Households Number
12,000 7,100
7,100 5,100
3,500 2,600
5,600 3,800
15,200 12,800
2,600 1,600
2,900 2,600
2,100 1,300
5,100 3,400
4,000 8,200
32,800 28,5600
53,000 45,900
6,800 4,000
4,500 2,800
900 500
4,200 3,200
15,700 13,400
4,200 3,200
2,600 1,200
3,300 2,000
16,200 13,700
3,000 1,900
5,100 3,800
3,800 2,900
19,700 16,600
2,700 1,800
4,800 3,600
12,000 9,300
12,000 7,400
7,400 5,400
12,500 10,100
7,600 5,100
6,200 4,300
5,300 3,600
9,400 7,200
3,600 \ 2,200
5,700 4,400
5,300 4,100
4,000 2,100
6,200 4,000
7,200 5,200
6,200 4,900
2,300 1,700
9,800 6,800
4,900 3,700
5,100 3,900
4,900 3,100
7,900 6,300
5,500 4,200
2,600 1,600
5,200 4,100
3,700 2,700
1,900 1,500
10,300 \ 5,300
5,800 3,100
4,400 3,100
4,100 3,300
4,100 2,800
4,000 2,500
5,400 4,600
3,400 2,200
12,600 9,400
21,000 14,000
4,200 2,800
2,900 2,000
3,200 1,700
4,900 3,300
3,400 2,100
8,000 5,600
577,500 423,700
6,600 6,000
3,600 3,300
3,000 2,800
8,400 7,700
6,300 5,400
3,900 3,400
5,600 4,700
3,100 2,400
2,800 2,200
16,300 14,400
30,700 27,600
10,900 8,600
3,200 2,900
6,500 5,800
8,200 2,600
13,100 11,700
4,700 4,100
1,300 800
9,500 8,800
3,300 2,800
4,300 3,600
4,000 3,500
2,900 2,600
27,600 26,300
4,000 3,600
11,700 11,000
4,900 4,400
4,200 3,100
2,600 2,400
3,200 2,800
3,400 3,000
2,500 2,100
3,500 2,400
2,900 2,500
11,700 9,600
13,900 12,800
4,000 3,300
3,200 2,700
42,400 38,900
4,400 8,700
4,200 3,600
6,700 5,800
1,600 1,300
2,800 2,300
3,600 3,100
7,000 4,700

Total

%  Households

59 « 11,800
72 6,800
70 3,400
67 5,600
84 15,300
61 2,500
87 2,800
62 2,000
66 5,000
79 4,000
87 33,800
87 53,300
59 6,400
62 4,200
53 800
75 4,100
86 16,400
75 4,100
46 2,500
61 3,200
85 16,200
61 2,700
74 5,000
76 3,700
85 19,600
66 2,600
75 4,600
78 12,000
62 11,900
73 7,200
81 12,600
67 7,500
68 6,200
68 5,200
7 9,200
60 3,600
76 5,400
77 5,000
51 3,900
64 6,200
78 7,000
78 6,200
72 2,300
70 9,700
75 4,800
7 5,000
63 4,600
79 7,900
76 5,500
60 2,500
78 5,100
1 3,600
77 1,900
51 9,900
63 5,400
71 4,300
79 4,000
68 4,000
61 3,700
86 5,300
65 3,300
76 12,600
67 21,100
68 4,000
65 2,800
53 3,200
67 4,700
62 3,200
69 7,800
73 570,800
90 6,700
91 3,600
90 2,900
91 8,600
86 6,000
87 3,800
84 5,600
77 3,100
79 2,700
89 16,300
90 29,500
79 10,700
91 3,200
89 6,500
82 3,200
89 13,200
87 4,600
56 1,300
93 9,700
83 3,200
81 4,100
88 4,000
87 2,800
95 29,200
89 4,000
94 11,800
88 4,900
T4 4,200
88 2,500
87 3,100
88 3,300
85 2,500
68 3,500
82 2,600
83 11,300
92 14,200
82 4,000
84 3,000
92 42,800
84 4,300
87 3,900
86 6,600
82 1,600
80 2,700
88 3,400
68 7,000

A, C. Nielsen Co.

TV Households

Number

7,430
5,080

5,570

428,370

6,950
3,260
2,600
7,810
5,060
3,280
4,680
2,420
2,160
14,620
26,730
8,690
2,910
5,790
2,630
11,840
3,990
730

2,980
4,720

Yo
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State and
County

Iron
Jackson
Jasper
Jefferson
Johnson
Knox
Laclede
Lafayette

inn
Livingston
McDonald
Macon
Madison
Maries™
Marion
Mercer
Miller
Mississippi
Moniteau
Monroe
Montgomery
Morgan
New Madrid
Newton
Nodaway
Oregon
QOsage
Ozark -
Pemiscot
Perry
Pettis

Ralls
Randolph

Ray
Reynolds
Ripley

St. Charles
St. Clair
St. Francois
St. Louis
Ste. Genevieve
Saline
Schuyler
Scotland
Scott
Shannon
Shelby
Stoddard
Stone
Sullivan
Taney
Texas
Vernon
‘Warren
Washington
Wayne
‘Webster
‘Worth
Wright

Totals

MONTANA
Beaverhead
Big Horn
Blaine
Broadwater
Carbon
Carter
Cascade
Chouteau
Custer
Daniels
Dawson
Deer Lodge
Fallon
Fergus
Flathead
Gallatin
Garfield
Glacier .
Golden Valley
Granite
Hill
Jefferson
Judith Basin

Lake

Lewis & Clark
Liberty
Lincoln
McCone
Madison
Meagher
Mineral
Missoula
Mussellshell
Park
Petroleum
Phillips
Pondera
Powder River
Powell
Prairie
Ravalli
Richland
Roosevelt
Rosebud
Sanders
Sheridan
Silver Bow
Stillwater

American Research Bureanu

A. C. Nielsen Co.

Total TV Households
Households Number ¢
2,400 1,900 78
214,300 194,700 91
27,400 24,500 90
19,800 18,700 94
8,800 8,000 90
2,300 2,000 89
6,100 5,200 86
8,200 7,600 91
7,700 6,600 86
3,500 3,100 87
4,900 4,400 88
6,000 5,100 85
5,300 4,600 85
4,000 3,600 87
5,800 5,200 88
3,000 2,600 82
2,200 1,800 82
9,900 9,100 92
2,000 1,700 81
4,400 3,900 87
5,700 5,000 87
3,600 3,100 88
3,600 3,300 91
3,800 3,300 87
3,200 2,800 86
8,200 6,800 83
9,700 8,800 91
6,800 5,900 88
3,200 1,900 58
3,100 2,600 79
2,100 1,700 76
10,400 8,400 80
4,200 3,600 84
11,900 10,300 87
7,700 6,100 79
5,600 4,800 86
7,300 6,800 94
4,700 3,900 83
8,700 7,400 86
2,500 2,400 93
2,600 2,400 92
7,800 6,900 89
5,400 4,900 91
1,600 1,100 68
3,000 1,800 60
15,600 14,700 94
3,100 2,400 78
11,100 9,900 89
467,000 428,600 92
3,300 3,00 90
8,000 7,000 88
1,800 1,600 80
2,200 2,100 90
9,600 8,600 90
2,200 1,300 57
3,200 2,800 87
8,800 7,600 87
2,600 2,000 76
3,200 2,800 87
3,400 3,000 87
5,600 4,100 173
6,600 5,600 84
2,800 2,400 85
4,000 3,400 84
2,800 2,200 17
4,400 3,700 83
1,400 1,300 92
4,600 3,600 76
1,393,800 1,246,000 89
2,300 1,700 70
2,500 1,900 74
2,300 1,600 66
800 700 ki
2,700 2,300 84
800 500 66
22,900 21,000 92
2,200 1,900 87
4,100 3,000 72
1,100 1,000 81
3,600 2,900 81
5,100 4,600 91
1,200 900 71
4,200 3,200 76
10,100 8,600 85
7,900 6,600 83
600 300 42
3,100 2,300 75
400 30 71
1,000 900 87
5,400 4,600 86
1,100 900 81
1,000 800 6
3,900 3,300 86
9,000 7,500 83
700 700 87
3,800 3,000 80
900 700 75
1,700 1,600 91
800 600 71
900 800 87
13,800 11,600 84
1,60 1,200 76
4,400 3,600 83
300 200 67
1,800 1,200 64
2,100 1,900 87
700 400 65
2,000 1,700 81
500 58

4,000 3,400 84
3,000 2,600 84
3,100 2,700 86
1,700 1,300 70
2,300 1,600 68
1,900 1,700 88
15,300 13,600 89
1,700 1,600 93

1962-63 Edition

Total TV Households
Households Number %

2,300 1,790 178
216,200 197,300 91
27,300 24,590 90
20,600 19,370 94
9,000 8,070 90
2,200 1,950 89
6,100 5170 85
8,200 7,410 90
7,700 6,490 84
3,500 3,040 87
5,000 4,380 88
5,900 4,980 84
5,400 4,600 85
3,900 3,390 87
5,800 5,110 88
2,900 2,300 82
2,200 1,810 82
9,900 9,010 91
1,900 1,540 81
4,400 3,830 87
5,600 4,830 86
3,600 3,080 88
3,600 3,250 90
3,800 3,290 87
3,200 2,760 86
7,800 6,490 83
9,800 8,880 91
6,700 5,860 87
3,100 1,770 57
3,100 2,470 80
2,000 1,520 176
9,900 8,160 82
4,200 3,630 84
12,000 10,510 88
7,800 6,250 80
5,600 4,800 86
7,500 6,990 93
4,600 3,830 83
8,700 7,400 85
2,300 2,120 92
2,600 2,380 92
7,800 6,900 88
5,400 4,890 91
1,500 1,020 68
2,900 1,740 60
16,200 15,220 94
3,000 2,380 79
11,100 9,950 90
461,000 440,120 95
3,300 2,060 89
7,900 6,920 88
1,700 1,360 80
2,200 1,970 90
9,600 8,630 90
2,100 1,170 56
3,100 2,700 87
8,500 7,460 88
2,500 1,930 17
2,900 2,500 86
3,400 2,960 87
5,500 3,980 72
6,300 5,280 84
2,800 2,390 85
4,000 3,340 83
2,700 2,090 78
4,300 3,670 83
1,300 1,200 92
4,500 3,400 76
1,387,000 1,255,910 91
2,300 1,600 69
2,500 1,830 173
2,300 1,500 65
800 600 176
2,600 2,160 83
800 520 66
23,600 21,630 91
2,200 1,900 86
4,100 2,950 72
1,100 880 80
3,800 3,080 81
5,100 4,690 90
1,200 920 17
4,200 3,120 74
10,200 8,680 85
8,000 6,630 82
600 250 42
3,100 2,360 76
400 29 72
1,000 860 86
5,600 4,770 85
1,100 880 80
900 680 75
3,900 3,300 85
9,300 7,650 82
700 600 86
3,900 3,140 81
900 68 76
1,600 1,420 89
800 56 70
1,000 860 86
14,200 11,980 84
1,500 1,130 176
4,400 3,610 82
300 210 69
1,800 1,150 64
2,200 1,910 87
700 390 56
2,000 1,600 80
700 430 62
4,000 3,320 83
3,000 2,620 84
3,200 2,740 86
1,700 1,170 69
2,300 1,650 67
1,900 1,660 87
15,200 13,650 90
1,700 1,560 92

TV Households

A. C. Nielsen Co.

American Research Bureau

State and Total TV Households Total TV Households
County Households Number 9  Households Number %
Sweet Grass 1,100 800 67 1,100 740 67
Teton 2,100 1,900 87 2,100 1,830 87
Toole 2,200 2,000 87 2,300 1,980 86
Treasure 400 300 74 400 300 74
Valley 4,900 3,700 76 5,100 3,770 74
Wheatland 900 800 77 900 680 176
Wibaux 500 500 83 500 420 83
Yellowstone 24,900 22,900 92 _ 25,600 _ 23,660 92
Totals 205,200 174,200 85 208,400 174,640 84
NEBRASKA
Adams 9,000 8,400 93 9,000 8,280 92
Antelope 3,200 2,600 82 3,100 2,610 81
Arthur 200 200 86 200 170 86
Banner 400 400 92 400 370 93
Blaine 300 300 63 300 190 63
Boone 2,700 2,600 89 2,600 2,290 88
Box Butte 3,600 3,200 89 3,600 3,180 88
Boyd 1,400 1,200 83 1,400 1,150 82
Brown 1,500 1,200 77 1,600 1,130 76
Buffalo 8,100 7,600 92 8,100 7,420 92
Burt 3,300 3,200 94 3,200 2,990 93
Butler 3,200 2,800 86 3,200 2,760 86
Cass 5,500 5,200 94 5,600 5,210 93
Cedar 3,600 3,300 92 3,600 3,300 92
Chase 1,400 1,300 91 1,400 1,270 91
Cherry 2,500 2,200 86 2,600 2,140 86
Cheyenne 4,600 3,900 87 4,600 3,980 87
Clay 2,900 2,900 98 2,900 2,800 97
Colfax 3,200 2,800 86 3,200 2,750 86
Cuming 3,700 3,300 89 3,700 3,290 89
Custer 5,300 4,400 83 5,000 4,120 82
Dakota 3,600 3,600 97 3,600 3,430 95
Dawes 3,000 2,400 81 3,000 2,380 179
Dawson 6,100 5,600 91 6.000 5.440 91
Deuel 1,000 1,000 90 1,000 ‘890 89
Dixon 2,400 2,300 94 2,300 2,140 93
Dodge 10,600 10,100 95 10,800 10,180 94
Douglas 107,400 100,100 94 158’700 101,470 93
Dundy 1,100 1,000 86 1,000 '250 86
Fillmore 3,100 2,900 92 3100 2.820 91
Franklin 1,900 1,800 91 1.800 1,630 90
Frontier 1,400 1,300 91 1,400 1,260 90
Furnas 2,600 2,200 84 2500 2’110 84
Gage 8,200 7,400 91 8100 7'310 90
Garden 1,100 900 74 1.100 '810 74
Garfield 800 700 83 '200 660 83
Gosper 800 800 95 800 740 93
Grant 300 300 68 300 210 69
Greeley 1,300 1,100 79 1,200 950 79
Hall 11,5600 10,700 93 11,700 10,840 93
Hamilton 2,800 2,600 93 2,700 2490 92
Harlan 1,700 1,600 91 1,600 1,440 90
Hayes 600 600 88 "600 ‘630 88
Hitcheock 1,600 1,600 93 1.600 1,460 91
Holt 4,100 3,000 73 4,000 2,880 72
Hooker 400 400 96 "400 400 100
Howard 2,100 1,900 89 2,100 1,840 88
Jefferson 3,900 3,600 89 3.600 37190 89
Johnson 2,100 1,900 89 2,000 1.770 89
Kearney 2,100 2,100 97 2,100 2,020 96
Keith 2,500 2,400 93 2,500 2,320 93
Keya Paha 500 500 86 "500 "sd0 87
Kimball 2,400 2,400 96 2.500 2,390 96
Knox 4,000 3,200 78 37900 3,020 178
Lancaster 49,500 46,000 93 50,400 46,980 93
Lincoln 9,000 8,200 91 9.000 8:140 90
Logan 300 300 5 ’300 230 75
Loup 300 300 88 300 260 88
McPherson 200 200 74 200 140 72
Madison 7,900 6,800 86 7,900 6,770 86
Merrick 2,600 2,400 89 2’700 2.370 88
Morrill 2,100 1,800 82 27000 1,640 82
Nance 1,700 1,500 87 1.700 1450 85
Nemaha 2,900 2,600 88 2800 2460 88
Nuckolls 2,700 2,300 86 2,600 2,930 86
Otoe 5,300 4,900 92 5,200 4770 92
Pawnee 1,800 1,600 81 1.700 1.390 82
Perkins 1,300 1,300 98 1,300 1250 96
Phelps 3,200 3,100 96 3,200 3030 95
Pierce 2,600 2,400 90 2,600 2320 89
Platte 7,100 6,600 93 7°100 6.530 99
Polk 2,300 2,200 96 2,300 2'190 95
Red Willow 4,200 3,900 91 4200 3.800 91
Richardson 4,600 4,100 89 4,500 3,990 89
Rock 800 700 84 ’800 ‘660 82
Saline 4,300 4,000 91 4,200 3,800 90
Sarpy 8,400 8,200 98 8,700 8,420 97
Saunders 5,600 5,200 93 5,400 4,990 92
Scotts Bluff 10,300 9,100 88 10,200 8,960 88
Seward 4,100 3,600 86 4,100 3,520 86
Sheridan 2,700 2,400 87 2,700 2,330 86
Sherman 1,700 1,600 86 1,600 1,370 85
Sioux 800 700 84 800 670 84
Stanton 1,700 1,500 85 1,700 1,440 86
Thayer 3,000 2,700 89 2,900 2,580 89
Thomas 400 300 66 300 200 66
Thurston 2,000 1,800 88 1,900 1,670 88
Valley 2,100 1,800 81 2,000 1,590 80
Washington 3,700 3,600 97 3,600 3,440 96
Wayne 2,900 2,800 96 2,900 2,760 96
Webster 2,000 1,900 93 2,000 1,830 92
Wheeler 400 300 78 400 320 79
York 4,600 3,900 86 4,500 3,880 86
Totals 441,200 404,400 92 441,100 399,970 91

(Continued on next page)

For Data on Sets-in-Use, Scrapped, etc.
see page 32-a
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h | American Research Bureau A. C. Nielsen Co.
TV Househo ds State and Total TV Households Total TV Households
County Households Number 9 Households Number 9
American Research Buredu A. C. Nielsen Co. Greene 9,900 9,%00 23 10,100 9,470 94
State and Total TV Households Total TV Households Hamilton 1,400 1,200 9 1,400 1,260 90
H h b Herkimer 20,400 18,900 93 20,600 19,360 94
County Houscholds Number 9% ouseholds Number % Jeftorson 26,300 24,600 o4 26400 24,990 o5
NEVADA Eéng.s 8476,93%% 732,233 g‘az' 841,900 78?,0;0 93
i 2,400 91 2,600 2,360 91 ewls b - 6,300 820 9
Churchill 2500 o2 R0 % Livingston 12,200 11,300 93 12,300 11520 94
Clark 44,000 40, 6,30 42,700 I
Douglas © 1,200 1,000 81 1,300 1,060 81 Madison 15,600 14,600 94 15,900 15,040 95
Elkg 3,800 2,600 66 3,900 2,520 65 Monroe 182,300 172,200 95 184,500 175,920 95
Esmeralda 200 100 41 200 “80 41 Montgomery 18,400 16,800 92 18,300 17.020 93
Eureka 300 200 52 300 150 51 Nassau 374,200 866,500 98 392,900 385,160 98
Humboldt 1,900 1,600 83 2,000 1,650 82 New York . 693,600 542,100 79 670,000 551,750 82
Lander ’500 400 64 ’500 310 63 Niagara 72,400 69,100 96 73,900 70,930 96
Lincoln 800 600 7 800 600 75 Oneida 78,700 78,900 94 78,800 74,810 95
Ly 2,000 1,600 179 2,200 1,730 78 Onondaga Lo 121,200 95 129,500 123,840 96
M‘onral 1000 1700 85 1,900 1,590 84 Ontario 19,700 18,600 95 20,000 19,030 95
Nye 1,600 1,000 60 1,600 940 59 8’?"“ f{g‘;gg 5;%3% gg 56,600 53,020 94
, g , rleans , b 10,400 9,700 93
Qrmsby 2 oo 2,600 ST Oswego 24,700 2400 95 24,900 23700 95
, , 0 1 ,900 15,600 14,170 91
Sto 200 200 75 200 150 75 ego , , ,
e 29,700 26,100 88 80,700 27,440 89 Putnam 98067 9,200 94 10,100 9530 94
s Aoy 2560 83 Queens 595,900 671,100 96 603,300 581,520 96
White Pine 3,000 2,500 83 3,100 _ 2,560 83 Rensselaer 43,600 40,300 93 44,100 41,330 94
Totals 97,400 85,500 88 101,300 89,030 88 Richmond 63,000 60,800 97 63:300 61:760 97
Rockland 36,500 34,500 95 38,300 36,420 95
NEok HAMPSHIRE 4 800 8,400 95 8,800 8,320 95 St Lawrence e I oo SR
elknap > s b B aratoga b b 27,100 25,920 9
Carroll 5,100 4,800 93 5,100 4,710 92 Schenectady 49,800 47,100 95 49,800 47,520 95
T T T I T e e x ‘o Cum
o00s , b g , 4,500 4,000 89 7500 4,060 90
Grafton 14,400 12,600 88 14,100 12,450 88 S:E;‘Z;e’ 8700 8300 96 3230 8370 96
Hillsborough 55,400 52,700 95 55,900 53,000 95 Steuben 28,900 26,200 91 29,100 26,820 92
Merrimack 20,100 18,500 92 20,100 18,550 92 Suffolk 188,700 181,400 97 197,400 190,690 97
Rockingham 30,200 28,700 95 30,800 29,280 95 Sullivan . 14,300 12,500 88 14,500 12,980 90
Strafford 17,700 16,600 93 17,500 16,340 93 Tioga 11,000 10,300 93 11,200 10,540 94
Sullivan 8,800 - 7,700 88 8,700 7,600 87 Tompkins 19,100 15,300 80 19,400 16,290 84
Totals 185,100 172,400 93 185,500 172,680 93 Ulster 37,300 33,000 89 37,900 34340 91
Warﬁen 13,700 12,500 931} 13,900 12,850 92
Washington 13,900 12,900 9 13,900 13,070 94
NEW JERSEY g , g
Atlantic 54,900 50,400 92 54,000 50,360 93 Wayne 20,000 18,700 93 20,600 19,400 94
! Westchester 249,700 237,900 96 256,900 245,430 96
Bergen 242’580 2:5:’6,300 gg 249,300 243,420 98 Weomies 9700 B G o e o
Burlington 58,800 6,800 60,700 58,760 97 > , > ,
Camden 118,400 114,200 97 120,300 116,530 97 Yates 5,700 5200 91 _ 5,700 _ 5,200 91
Cape May 16,600 15,500 93 16,800 15,810 94 Totals 5,347,000 4,927,000 92 5,381,900 5,031,350 93
Cumberland 32,600 30,900 95 32,900 31,390 95
Essex 291,600 * 274,600 95 290,900 276,590 95 NORTH CAROLINA
Gloucester 40,500 39,200 97 41,600 40,320 97 Alamance 24,400 22,100 91 24,900 22,660 91
Hudson 198,300 187,800 95 195,100 186,180 95 Alexander 4,200 3,600 85 4,300 3,680 86
Hunterdon 16,700 15,700 94 17,100 16,210 95 Alleghany 2.200 1,700 74 2,200 1.670 76
Mercer 79,100 74,300 94 79,300 75,190 95 Anson 6,200 4,700 75 6,100 4700 77
Middlesex 128,100 - 128,900 97 132,300 128,440 97 Ashe 5,200 3,700 71 5,100 3,750 74
Monmouth 101,400 97,000 96 103,600 99,760 96 Avery 3,000 2,200 72 2,900 2,140 T4
Morris 76,400 74,100 98 78,600 76,520 97 Beaufort 9,600 8,000 83 9,500 8,080 85
Ocean 35,800 34,500 97 36,900 35,700 97 Bertie 5,700 4,000 70 5,700 4,160 T3
Passaic 129,900 128,800 96 131,500 126,200 96 Bladen 6,700 4,600 68 6,700 4,650 69
Salem 17,500 16,600 94 17,900 16,990 95 Brunswick 5,000 4,000 78 5,000 3,940 79
Somerset 42,200 40,600 97 43,200 41,730 97 Buncombe 39,500 33,100 84 38,800 33,250 86
Sussex 15,200 14,200 94 15,500 14,620 94 Burke 13,700 12,000 88 14,100 12,490 89
Union 155,700 150,600 97 159,100 154,340 97 Cabarrus 19,600 17,800 92 19,800 18,110 91
‘Warren 19,700 18,500 94 20,000 18,890 94 8a1d§vell li,ggg li,ggg gg{ 13,400 11,840 88
— T T asrern on amden . , 1,600 1,300 87
Totals 1,871,600 1,789,300 96 1,896,600 1,823,950 96 8arterﬁt 1288 gggg Sé o i
NEW MEXICO aswe b 0 4,500 3,670 82
Bernalillo 71,300 71,200 93 81,200 74,530 92 ggﬂv:; 20,800 19,000 gg 2L lgg?{g 2
Catron 300 500 50 800 400 49 Charopmm, £300 2000 78 o e
Chaves 16,400 14,900 91 16,800 15,190 90 n
Colfax 3,900 2,900 173 3700 2,650 72 Choyzan 2,000 2,500 82 3,000 2,450 82
Curry 9,700 2500 88 9,900 8600 87 I M e 1,500 1,030 68
B 900 800 82 ’ 84 evelan D B 17,400 15,370 88
ggna aca o o o 16 Zgg 13 ;’gg 5 Columbus 12,000 9,000 75 11,900 9220 18
Eddy 14,600 137000 20 14’800 13-140 89 Craven 15,300 13,500 88 15,700 13,980 89
ez T e on i e o Cumberland 35,500 30,200 86 37,200 32,010 86
Guadalupe 1,400 1,000 170 1,400 ‘960 68 Currituck Lt wn 1,900 L410 74
; , , , e ; g 1,900 1,340 71
el p00 400 58 400 2O Davidson 22,700 19,900 88 23,300 20,630 89
ke T s & 1,400 980 70 Davie 4,700 3,700 78 4,700 3750 80
a 16,000 1300 16,800 14,890 89 : D p g ,
Lincoln 2300 1,900 79 2,300 1780 11 paci 10.200 7,900 7T 10,100 8,000 179
Los Alamos 37700 3500 93 31900 3550 91 urham 31500 26,600 85 31,900 27,520 86
Luna 2,800 2,400 82 2,900 2830 80 Edgecombe L6200 10,900 83 13,300 11,300 85
McKinley 8,000 5100 64 8,100 5.010 62 Forsyth E5.100 (19,6009 57,300 51,540 90
Mora 1,500 600 40 1,400 540 29 Branklin 1100 EeS 00N 5 7,000 5290 176
Otero 10,400 9,200 89 11,000 9,620 87 et S R 35,800 82,220 90
Quay 3,600 2,800 17 3,600 2760 17 A b 0 2,300 1,690 73
Rio Arriba 5,500 3,700 66 5,600 3,650 65 i) 3 LRI 1,600 1,170 73
Roosevelt 4,800 4,100 85 4,800 4050 84 anvitle 0 s 7,600 6,090 80
Sandoval 3,000 2,200 171 3,100 2,170 10 Greeng 3,700 3,000 81 3,700 3,040 82
: b , . Guilford 72,100 65,100 91 72,600 65,960 91
Sen Juan 14,300 10,200 72 15,000 10,450 70 Halifox 147000 10100 72 000 ol
S g gm o ame 4 e s @ | pd i 0w & e dow b
Sierra 2,500 1800 70 2,400 1650 69 Haywood el RO IR0 11,500 9,410 82
Socorro 2,700 21400 87 2,700 2300 85 B 10,900 S.000 &2 11,100 9,260 83
Torpance 2700 Ti0 75 100 vase e 3,500 Zooo T BE00 20 14
Union 1,800 1,200 67 1,700 1,100 65 Troda 17700 15400 87 5300 vy
Valencia 9,900 8,400 85 _ 10,200 8510 83 Jawkson £500 A o o S e
Totals 263,500 222,100 84 271,200 226,340 83 Johnston 16,600 13500 82 16,400 13,580 83
: Jones 2,500 2,100 82 2,500 27060 82
NEW YORK . Le 7,200 6,100 85 ! i
Albany 88,100 82,100 94 87,800 82,820 94 Lenoir 14,200 11,900 85 11;33 13333 22
Allegany 12,600 11,100 89 12,500 11,330 91 Lincoln 7,700 7,000 91 7,800 6.450 83
Bronx 462,700 432,800 94 461,300 436,110 95 MecDowell 7,300 6,100 83 7400 6.200 84
Broome 64,700 60,900 96 65,200 62,000 95 Macon 4,200 2,600 63 4100 2’660 65
Cattaraugus 23,800 21,800 92 23,900 22,230 93 Madison 4,400 2,900 66 4200 2830 67
Cayuga 21,600 19,700 91 21,700 20,090 93 Martin 6,500 5,400 83 6.500 5440 84
Chautauqua 46,300 43,000 938 46,700 43,950 94 Mecklenburg 79,400 71,400 90 82,000 74’240 91
8Eemung ﬁgggg ﬁzgg gg 30,000 27,810 .93 Mitchell 3,700 2,900 77 3.600 2.800 178
enango , J 12,700 11,790 93 Montgo i K ’ i
Clinton 18,500 17,600 95 18,900 18,070 96 Moore léggg }t%gg 32 13283 ﬁgg gg
Columbia 14,700 18,500 92 14,800 13,780 93 Nash 15,300 12,600 82 15.300 12730 83
Cortland 12,100 11,200 93 12,300 11,540 94 New Hanover 21,200 18,400 87 21,500 - 18.920 88
Delaware 12,800 11,100 86 12,800 11,340 89 Northampton 6,100 4,400 72 6,000 4,460 74
Dutchess 48,600 44,600 92 49,300 45,970 93 Onslow 18,400 16,600 91 19,300 15,980 83
gne 3%8'?33 303,303 93 330,500 317,210 96 Orange 11,000 8,700 79 11,400 0280 81
ssex b ,30 9 10,100 9,460 94 Pamli 5 i ,
Franklin 12,600 11,300 90 12,700 11,610 91 P:Is%;?)ct,ank %938 %’21?)8 gg gggg g}zgg gi
Fulton 16,700 15,600 93 16,800 15,800 94 Pender 4,600 3200 170 4,600 3270 71
+ Genesee 15,900 15,100 95 16,200 15,500 96 Perquimans 2,400 2,000 83 . 2,400 2,020 84
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State and
County

Person
Pitt
Polk
Randolph
Richmond
Robeson
Rockingham
Rowan
Rutherford
Sampson
Seotland
Stanly
Stokes
Surry
Swain
Tzensylvania
Tyrreil
Union
Vance
Wake
‘Warren
‘Washington
Watauga
Wayne
Wilkes
Wilson
Yadkin
Yancey
Totals

NORTH DAKOTA
Adams
Barnes
Benson
Billings
Bottineau
Bowman
Burke
Burleigh
Cass
Cavalier
Dickey
Divide
Dunn
Eddy
Emmons
Foster
Golden Valley
Grand Forks
Grant
Griggs
Hettinger
Kidder
La Moure
Logan
McHenry
MecIntosh
McKenzie
McLean
Mercer
Morton
Mountrail
Nelson
Oliver
Pembina
Pierce
Ramsey
Ransom
Renville
Richland
Rolette
Sargent
Sheridan
Sioux
Slope
Stark
Steele
Stutsman
Towner
Traill
Walsh
Ward
Wells
Williams

Totals

OHIO

Ashland
Ashtabula
Athens
Auglaize
Belmont
Brown
Butler
Carroll
Champaign
Clark
Clermont
Clinton
Columbiana
Coshocton
Crawford
Cuyahoga
Darke
Defiance
Delaware
Erie
Fairfield
Fayette
Franklin
Fulton
Gallia
Geauga
Greene
Guernsey

American Research Bureau

A. C. Nielsen Co.

%

Total TV Households
Households Number

6,600 5,500
17,200 14,400
3,400 2,600
17,800 15,500
10,300 8,600
19,900 15,000
19,500 17,200
24,000 21,300
12,600 11,100
11,800 9,300
6,000 4,800
11,800 10,300
5,900 5,100
13,600 11,400
2,200 1,300
4,400 3,600
1,200 900
11,700 9,800
8,200 6,800
46,600 40,600
4,500 3,200
3,300 2,600
4,500 3,500
20,700 17,200
11,700 9,500
14,800 12,100
6,300 5,300
3,600 2,300
1,222,100 1,032,400
1,300 1,100
4,700 4,600
2,500 2,100
400 400
3,100 2,800
1,200 1,100
1,700 1,500
10,100 9,300
20,000 18,700
2,70 1,900
2,400 2,000
1,600 1,300
1,500 1,300
1,400 1,300
2,100 1,900
1,600 1,400
900 800
13,500 12,600
1,600 1,400
1,400 1,300
1,600 1,500
1,400 1,400
2,400 2,200
1,400 1,200
3,000 2,700
1,900 1,600
2,000 1,800
3,900 3,600
1,900 1,600
5,700 5,200
2,800 2,600
2,100 2,000
700 600
3,500 2,700
1,900 1,700
3,700 3,300
2,400 2,200
1,300 1,300
5,300 4,800
2,400 1,700
1,900 1,800
1,200 1,100
800 600
500 500
4,800 4,300
1,300 1,300
6,600 6,200
1,500 1,400
3,000 2,900
4,800 4,400
13,700 12,500
2,600 2,400
6,500 5,900
175,900 159,600
6,000 4,800
31,300 28,700
12,000 11,400
27,600 25,600
12,500 10,700
10,700 9,900
25,800 24,100
7,500 6,600
57,800 54,600
5,900 5,500
8,900 8,400
39,500 37,600
22,700 21,400
9,100 8,500
32,200 30,100
10,100 8,700
14,700 13,600
508,000 480,700
13,900 12,900
9,100 8,600
10,300 9,900
20,600 19,500
19,400 18,600
7,700 7,000
208,200 197,000
,600 ,800
6,900 6,000
13,300 12,400
26,400 25,100
11,5600 10,200

1962-63 Edition

Total

Households Number
6,700 5,650
17,500 14,970
3,400 2,640
18,400 16,190
10,400 8,830
20,100 15,620
19,700 17,540
24,500 21,940
12,600 11,220
11,800 9,490
6,000 4,770
12,000 10,570
5,900 5,060
13,700 11,720
2,100 1,210
4,400 3,630
1,200 860
11,900 10,170
8,300 7,030
47,600 42,140
4,200 3,000
3,300 2,640
4,500 3,540
21,200 18,040
11,700 9,590
15,000 12,590
6,300 5,280
3,600 2,350
1,238,500 1,057,560
1,300 1,110
4,800 4,470
2,400 1,970
400 360
3,100 2,690
1,200 1,020
1,600 1,380
10,400 9,620
20,100 18,820
2,600 1,820
2,400 2,010
1,400 1,160
1,600 1,340
1,400 1,270
2,000 1,780
1,500 1,340
900 810
13,800 12,840
1,600 1,360
1,400 1,280
1,600 1,410
1,300 1,220
2,300 2,040
1,300 1,100
2,900 2,690
1,900 1,490
2,000 1,780
3,600 3,260
1,800 1,480
5,700 5,130
2,800 2,440
2,100 1,950
600 530
3,400 2,600
1,800 1,630
3,700 3,220
2,300 2,100
1,300 1,220
5,200 4,690
2,400 1,670
1,900 1,730
1,100 940
800 550
500 450
4,800 4,260
1,300 1,210
6,500 6,100
1,600 1,360
2,900 2,730
4,700 4,220
14,000 12,840
2,600 2,290
6,600 5,810
175,100 156,360
6,100 4,870
31,400 28,990
12,300 11,660
28,400 26,450
12,600 11,000
10,900 10,070
25,600 23,890
7,600 6,620
59,300 56,070
5,900 5,500
9,100 8,500
39,900 37,850
23,700 22,390
9,300 8,660
32,800 30,700
10,300 9,000
15,100 14,070
516,000 488,860
14,200 13,210
9,300 8,630
10,600 10,100

20,000 19,040
7,900 7,220
213,400 202,320
8,800 8,00
7,000 6,080
13,800 12,870
217,600 26,150

11,500 10,290

TV Households

Yo

State and
County

Hamilton
Hancock
Hardin
Harrison
Henry
Highland
Hocking
Holmes
Huron
Jackson
Jefferson
Knox
Lake
Lawrence
Licking
Logan
Lorain
Lucas
Madison
Mahoning
Marion
Medina
Meigs
Mercer
Miami
Monroe
Montgomery
Morgan
Morrow
Muskingum
Noble
Ottawa
Paulding
Perry
Pickaway
Pike
Portage
Preble
Putnam
Richland
Ross
Sandusky
Scioto
Seneca
Shelby
Stark
Summit
Trumbull
Tuscarawas
Union
Van Wert
Vinton
‘Warren
Washington
Wayne
Williams
Wood
‘Wyandot

Totals

Canadian
Carter
Cherokee
Choctaw
Cimarron
Cleveland
Coal
Comanche
Cotton
Craig
Creek
Custer
Delaware
Dewey
Ellis
Garfield
Garvin
Grady
Grant
Greer
Harmon
Harper
Haskell
Hughes
Jackson
Jefferson
Johnston
Kay
Kingfisher
Kiowa
Latimer
Le Flore
Lincoln
Logan
Love
McClain
McCurtain
MecIntosh
Major
Marshall
Mayes
Murray

TV Households

A. C. Nielsen Co.

American Research Bureau

TV Households

Total TV Households Total
Households Number 9%  Households Number 9

272,900 254,000 94 275,700 267,600
16,900 16,000 95 17,600 16,600
8,900 8,100 91 9,000 8,140
5,400 5,000 91 5,400 4,920
7,600 7,300 96 7,800 7,420
9,400 8,400 88 9,600 8,490
6,100 5,600 90 6,100 5,610
5,600 4,000 72 5,600 4,090
13,900 12,900 93 14,300 13,340
8,600 7,700 89 8,700 7,769
28,900 27,300 95 29,300 27,700
11,900 11,100 94 12,100 11,310
43,200 42,000 97 45,400 43,920
16,000 14,600 91 16,400 16,030
27,800 26,400 965 28,800 217,260
10,800 10,100 93 11,200 10,410
61,900 59,100 96 64,900 61,920
141,800 134,800 96 142,700 135,780
,200 ,600 90 7,500 6,760
88,200 84,000 96 89,000 84,760
18,200 17,300 95 18,600 17,600
18,900 18,000 96 20,000 18,960
6,600 5,800 88 6,600 5,720
8,900 8,300 93 9,100 8,420
22,800 21,600 95 23,400 22,190
4,600 4,000 6 4,600 3,990
161,400 154,300 6 163,800 156,610
3,800 3,300 85 ,800 3,240
5,600 5,300 194 5,700 5,320
23,900 21,800 92 24,300 22,320
3,400 2,700 80 3,300 2,680
10,700 10,200 95 10,900 10,330
5,000 4,600 92 5,000 4,690
8,300 7,600 92 8,200 7,610
9,500 9,100 96 9,700 9,220
5,300 4,600 86 5,600 4,760
25,000 23,800 96 26,300 25,060
9,500 9,100 96 9,800 9,300
7,600 6,900 92 7,800 7,120
35,300 33,000 94 36,200 33,860
17,100 15,400 90 17,200 15,640
16,700 16,000 96 17,200 16,410
25,200 22,700 90 25,400 23,070
16,800 15,800 94 17,300 16,230
9,700 9,100 95 9,900 9,310
102,000 96,200 95 193,100 97,410
156,400 149,200 96 160,400 163,060
60,900 58,000 96 62,600 59,610
23,600 21,300 91 24,100 21,930
6,900 6,400 93 7,000 6,460
8,900 8,400 94 9,100 8,530
2,900 2,600 88 2,900 2,550
18,400 17,400 96 19,600 18,540
15,500 13,600 87 16,000 14,100
21,000 18,600 88 21,800 19,440
9,300 8,600 91 9,500 8,660
20,700 19,600 95 21,400 20,260
6,400 5,900 91 6,500 5,910
2,923,400 2,745,600 94 2,982,000 2,803,440
3,800 2,700 72 3,700 2,560
3,000 2,600 84 2,800 2,320
3,100 2,600 84 2,800 2,300
2,200 1,900 86 2,200 1,860
6,100 5,000 81 5,900 4,620
4,000 3,600 88 3,700 3,220
7,900 6,300 79 7,600 5,930
9,000 7,900 88 8,600 7,620
7,600 7,100 93 7,600 6,860
13,000 11,400 88 12,900 11,140
5,100 4,200 83 5,000 4,070
5,200 3,600 66 4,800 3,030
1,400 1,100 71 1,400 1,020
13,400 12,000 90 13,400 11,900
1,800 1,600 86 1,600 1,350
24,400 22,400 92 24,900 22,670
2,600 2,400 91 2,400 2,130
4,600 4,000 87 4,500 3,850
13,100 11,400 87 12,900 11,200
6,800 6,000 87 6,800 5,770
4,100 3,200 76 4,000 3,000
2,100 1,700 81 1,800 1,430
1,900 1,400 70 1,800 1,210
17,200 15,700 92 17,100 15,510
8,800 8,000 91 8,800 7,890
9,700 8,600 88 9,300 8,160
2,900 2,600 90 2,600 2,290
2,900 2,400 79 2,600 2,000
1,900 1,600 84 1,800 1,470
1,900 1,700 87 1,900 1,620
2,800 2,400 83 2,500 2,010
5,100 4,200 82 4,700 8,740
9,200 8,400 91 9,600 8,430
2,900 2,600 88 2,600 2,260
2,700 2,200 81 2,800 2,070
17,000 15,200 90 16,900 16,050
3,500 3,300 93 3,30 3,000
5,100 4,600 88 4,800 4,160
2,400 1,700 69 2,300 1,630
9,200 7,400 80 8,800 6,990
6,200 5,700 92 5,900 5,330
6,100 5,400 88 5,800 5,010
1,900 1,600 84 1,800 1,480
4,000 3,700 94 3,900 3,580
7,700 5,800 75 7,300 5,430
3,800 3,200 84 3,400 2,780
2,600 2,000 73 2,600 1,810
2,500 2,100 82 2,400 1,930
6,400 5,600 87 6,300 5,380
3,600 3,100 85 3,600 3,020

(Continued on next page)



TV Households

American Research Bureaun

A. C. Nielgen Co.

State and Total TV Households Total TV Households
County Households Number ¢  Households Number 9%
American Research Bureau A. C. Nielsen Co. Lycoming 34,100 29,700 88 34,300 32,728 90
State and Total TV Households Total TV Households McKean 16,900 15,200 90 16,800 15,41 92
Mercer 37,200 34,500 93 37,800 35,410 94
County Houscholds ~ Number %  Households Number % Miftlin 13,500 11,700 87 13,500 11,990 89
. Monroe 12,400 11,600 93 12,600 11,830 94
OKLAHOMA—(Continued) Montgomery 154,300 147,800 96 159,400 153,530 96
Montour 4,200 3,700 88 4,300 3,830 89
Muskogee 19,400 16,800 87 19,000 16,470 87 Northampton 61,600 57,600 94 62,200 58,720 94
Noble 3,500 3,300 92 3,400 3,070 90 Northumberland 32,600 28,800 89 31,700 28,660 90
Nowata 3,500 3,200 91 3,400 3,030 89 Perry 7,800 7,100 90 7,800 7,110 91
Okfuskee 3,700 2,900 79 3,300 2,580 78 Philadelphia 614,200 569,100 93 610,700 578,200 94
Oklahoma 146,600 135,500 93 148,300 136,120 92 Pike 3,200 2,800 87 3,100 2,730 88
Okmulgee 11,900 10,700 90 11,300 10,030 89 Potter 4,900 4,400 88 5,000 4,470 89
Osage 10,400 9,600 93 10,300 9,430 92 Schuylkill 54,000 49,200 92 52,200 48,410 93
Ottawa 9,400 8,600 91 9,100 8,190 90 Snyder 7,100 5,900 83 7,200 6,100 85
Pawnee 3,700 3,300 90 3,400 2,990 88 Somerset 22,300 20,200 91 22,000 20,300 92
Payne 13,600 11,900 88 13,500 11,790 87 Sullivan 1,800 1,600 90 1,700 1,630 90
Pittsburg 10,800 9,200 85 10,300 8,670 84 Susquehanna 9,500 8,800 92 9,500 8,860 93
Pontotoe 9,200 8,200 88 9,300 8,140 88 Tioga 10,600 9,200 817 10,600 9,460 89
Pottawatomie 13,600 12,200 90 13,500 11,970 89 Union 6,600 / 5,600 82 6,600 5,670 84
Pushmataha 3,000 2,000 67 2,700 1,720 64 Venango 18,900 16,500 88 18,900 16,910 89
Roger Mills 1,600 1,300 17 1,500 1,110 74 Warren 13,200 11,400 87 13,300 11,840 89
Rogers 6,700 5,900 88 6,700 5,800 87 Washington 64,900 60,900 94 65,200 61,520 94
Seminole 9,100 7,800 86 8,400 7,160 85 Wayne 8,100 7,000 86 8,100 7,060 817
Sequoyah 5,200 4,100 79 5,100 3,900 176 Westmoreland 104,300 99,200 96 106,800 100,810 95
Stephens 12,500 11,400 91 12,500 11,310 90 Wyoming 4,900 4,500 91 4,900 4,490 92
Texas 4,400 3,800 86 4,400 3,690 84 York 75,300 69,700 93 76,800 72,040 94
Tillman 4,800 4,200 89 4,500 3,920 87 5 174, 93 3,417,700 3,214,580 94
Rl Yt W o S o 99 Totals 3,408,100 3,174,000 3,417,7
Wagoner 4,800 4,300 88 4,700 4,080 87 RHODE ISLAND
Washington 13,900 13,200 96 14,100 13,180 93 Bristol 11,000 10,700 98 11,400 11,060 97
Washita 5,40 4,900 91 5,300 4,740 89 Kent 33,800 32,800 97 35,400 34,260 97
Woods 4,000 3,500 85 4,000 3,330 83 Newport 21,100 20,100 96 21,900 20,840 95
Woodward 4,200 3,300 78 4,100 3,120 16 Providence 177,600 169,100 96 177,700 169,560 95
Totals 750,300 669,100 89 741,400 652,620 88 Washington 16,400 15,400 94 16,900 15,870 94
Totals 259,800 248,200 . 96 263,300 251,590 96
OREGON
Baker 5,700 4,900 85 5,700 4,790 84 SOUTH CAROLINA
Benton 11,300 9,300 82 11,600 9,600 83 Abbeville 5,700 4,600 1 5,800 4,580 79
Clackamas 35,700 32,600 92 36,900 34,020 92 Aiken 22,600 20,000 89 23,700 21,180 89
Clatsop 9,400 8,000 86 9,100 7,750 86 Allendale 2,900 1,800 63 2,900 1,870 64
Columbia 7,000 6,300 90 7,000 6,240 89 Anderson 28,000 24,300 817 28,400 25,000 88
Coos 17,300 13,700 179 18,000 14,400 80 Bamberg 4,000 2,800 70 3,900 2,790 72
Crook 2,900 2,500 86 2,900 2,460 85 Barnwell 4,600 3,400 75 4,500 3,390 175
Curry 4,600 3,700 179 4,700 3,730 79 Beaufort 9,400 7,700 81 9,900 8,120 82
Deschutes 7,400 6,300 85 7,500 6,310 84 Berkeley 8,900 6,700 75 9,100 7,110 78
Douglas 20,600 18,000 88 21,100 18,530 88 Calhoun 2,900 2,000 66 2,800 1,880 67
Gilliam 1,000 800 83 1,000 820 82 Charleston 59,000 50,400 86 58,800 51,200 87
Grant 2,400 1,600 65 2,400 1,490 62 Cherokee 9,300 8,000 86 9,300 8,100 87
Harney 2,100 1,700 18 2,000 1,540 11 Chester 8,000 6,600 83 7,900 6,690 86
Hood River 4,300 3,500 82 4,200 3,430 82 Chesterfield 8,300 6,300 75 8,200 6,360 78
Jackson 24,100 22,000 91 24,800 22,810 92 Clarendon 6,200 3,400 56 6,100 3,720 61
Jefferson 2,100 1,900 87 2.100 1,810 86 Colleton 7,100 4,700 66 7,100 4,950 70
Josephine 10,000 8,400 84 10,100 8,540 86 Darlington 12,800 10,300 81 13,000 10,640 82
Klamath 15,000 13,600 91 15,100 13,760 91 Dillon 6,800 5,200 76 6,800 5,390 179
Lake 2,300 1,900 81 2,300 1,880 82 Dorchester 6,000 4,900 81 6,100 5,030 82
Lane Inner 32,800 29,600 90 Edgefield 3,800 3,000 78 3,800 2,980 78
Lane Outer 11,700 15,900 90 *51,900 247,310 91 Fairfield 4,900 3,400 69 4,900 3,630 72
Lincoln 8,300 6,500 19 8,400 6,660 78 Florence 20,700 17,300 84 20,900 17,870 85
Linn 17,800 16,000 90 18,100 16,310 90 Georgetown 8,000 5,800 72 7,900 6,020 76
Malheur 6,700 5,900 89 6,600 5,820 88 Greenville 60,300 53,600 89 62,400 56,000 90
Marion 36,300 32,400 89 37.200 33,570 90 Greenwood 12,700 10,900 86 12,900 11,240 87
Morrow 1,500 1,200 80 1,500 1,180 79 Hampton 4,300 2,900 67 4,300 3,030 70
Multnomah 181,900 163,600 90 181,900 165,670 91 Horry 16,800 12,900 1 17,300 13,680 79
Polk 8,200 7,400 91 8,200 7,380 90 Jasper 3,000 2,000 66 3,100 2,150 69
Sherman 800 800 92 800 730 91 Kershaw 8,300 6,500 78 8,400 6,770 81
Tillamook 5,800 4,700 80 5,900 4,700 80 Lancaster 10,200 8,900 87 10,200 8,990 88
Umatilla 13,400 11,200 83 13,600 11,370 84 Laurens 12,300 10,300 84 12,400 10,520 85
Union 5,800 4,800 81 5,800 4,680 81 Lee 4,700 3,100 66 4,700 3,260 69
Wallowa 2,200 1,800 80 2,200 1,750 79 Lexington 16,800 13,700 82 17,300 14,530 84
Wasco 6,500 5,500 84 6,600 5,530 84 McCormick 2,000 1,500 73 2,000 1,600 75
Washington 28,800 27,100 94 29,800 28,240 95 Marion 7,600 5,400 71 7,600 5,630 74
Wheeler 800 700 85 800 670 84 Marlboro 6,900 5,100 74 6,700 5130 77
Yambhill 10,100 8,800 88 10,000 8,790 88 Igegvberry 13’383 3,600 81 8,000 6,680 82
S8 577800 514.160 89 conee b ,100 87 10,500 9,170 87
Totals 570,400 504,500 88 577,800 514,160 89 g.rakngeburg }‘;'338 11800 o e it 2
a ickens ! 10,800 82 13,300 11,110 84
PENNSYLVANIA . Richland 48,900 40,800 84 49,100 41,950 85
Adams 15,000 13,600 91 15,300 14,100 Saluda S0 5 8
Allegheny 492,200 465,600 95 493,800 468,910 95 Soe=rane g} ,900 78 3,600 2,820 18
00 g ,400 37,900 88 43,800 38,830 89
Armstrong 23,700 22,000 93 23,600 22,1 94 Sumter 18,300 £30
Beaver 60,600 57,700 96 61,700 59,000 96 Union " 00 14,800 178 18,900 15,110 80
20 nio 5 6,800 86 7,800 6,720 86
Bedford 12,400 10,900 89 12,400 11,200 Will b
Berks 88,300 82,300 94 89,000 83,950 94 York. ebure e 5,500 64 8,500 5930 70
Blair 41,400 38,600 94 41,400 39,000 94 T > 17,000 85 20,400 17,560 86
Bradford 165,900 14,500 91 16,100 14,900 93 otals 614,900 502,500 82 621,400 518,460 83
Bucks 90,100 86,900 97 94,300 91,230 97
Butler 33,000 31,400 96 33,500 31,920 95 SOUTH DAKOTA
Cambria 57,600 54,300 95 56,900 64,170 95 Aurora 1,400 1,200 81 1,400 1,120 80
Cameron 2,300 2,200 95 2,300 2,190 95 Beadle 6,600 5,800 87 6,600 5,700 86
Carbon 16,200 15,100 93 15,900 14,930 94 Bennett 800 700 75 800 600 75
Centre 20,700 18,400 89 21,200 19,210 91 Bon, Homme 2,900 2,400 82 2,800 2,320 83
Chester 58,500 55,100 95 59,600 56,700 95 Brookings 5,700 5,200 90 5,700 5,100 90
Clarion 10,800 9,800 91 10,800 9,950 92 Brown 10,000 9,500 95 10,000 9,380 94
Clearfield 24,000 22,200 93 23,800 22,330 94 Brule 1,900 1,700 88 1,900 1,660 87
Clinton 11,100 10,300 93 11,200 10,480 94 Buffalo 400 200 57 400 240 61
Columbia 16,500 16,200 92 16,400 15,300 93 Butte 2,600 2,300 817 2,600 2,230 86
Crawford 23,100 20,700 90 22,900 20,850 91 Campbell 1,000 800 1 1,064 760 76
Cumberland 38,100 35,400 93 38,900 36,540 94 Charles Mix 3,200 2,500 71 2,900 2,260 78
Dauphin 69,200 63,700 92 70,800 66,120 93 Clark 2,200 - 2,000 91 2,100 1,900 90
Delaware 167,800 162,600 97 166,500 161,870 97 Clay 3,000 2,800 92 3,000 2,730 91
Elk 10,700 9,900 93 10,800 10,110 94 Codington 5,900 5,600 94 6,000 5,590 93
Erie 75,400 71,400 95 75,500 71,790 95 Corson 1,400 1,000 66 1,400 900 65
Fayette 49,700 44,900 91 48,500 44,490 92 Custer 1,500 1,300 82 1,500 1,220 81
Forest 1,400 1,300 96 1,400 1,330 95 Davison 5,100 4,300 84 5,000 4,180 84
Franklin 26,800 23,200 87 27,200 24,240 89 Day 3,100 2,900 91 3,000 2,710 90
Fulton 3,000 2,400 81 3,000 2,490 83 Deuel 2,000 1,800 88 2,000 1,750 88
Greene 11,700 10,600 91 11,300 10,350 92 Dewey 1,400 1,000 67 1,400 920 66
Huntingdon 11,500 10,200 89 11,400 10,320 91 Douglas 1,500 1,200 81 1,500 1,200 80
Indiana 21,400 19,600 92 21,400 19,800 93 Edmunds 1,700 1,600 83 1,600 1,310 82
Jefferson 14,200 13,100 93 14,100 13,120 93 Fall River 3,200 2,700 84 3,100 2,600 84
Juniata 4,700 3,900 82 4,600 3,890 85 Faulk 1,300 1,100 86 1,300 1,100 85
Lackawanna 70,700 67,100 95 68,600 65,660 96 Grant 2,900 2,500 87 2,800 2,430 87
Lancaster 83,600 71,800 86 84,100 74,520 89 Gregory 2,200 1,900 86 2,100 1,800 86
Lawrence 33,200 30,900 94 33,600 31,550 94 Haakon 1,000 200 86 900 760 84
Lebanon 27,100 24,700 91 217,400 25,340 92 Hamlin 1,900 1,700 89 1,900 1,690 89
Lehigh 70,900 66,800 95 72,100 68,550 95 Hand 1,900 1,700 90 1,900 1,690 .89
Luzerne 105,800 99,800 95 102,400 97,570 95 Hanson 1,300 1,200 88 1,300 1,130 87
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American Research Bureau A. C. Nielsen Co.
State and Total TV Households Total TV Households Tv Househ0|ds
County Households Number 9, Households Number %
Harding 700 600 80 700 550 79 American Research Bureau A. C. Nielsen Co.
Hughes 3,800 3,500 92 4,000 3,630 91 State and Total TV Households Total - TV Households
Hutchinson 3,400 2,900 86 3,300 2,780 84 County Households Number 9  Households Number %
Hyde 800 800 93 800 740 92
Jackson 600 500 76 600 460 175 Shelby 183,200 160,800 88 184,200 163,620 89
Jerauld 1,200 1,100 87 1,200 1,030 86 Smith 3,700 3,100 84 3,600 3,030 84
Jones 600 600 85 600 510 85 Stewart 2,200 1,900 83 2,100 1,750 83
Kingsbury 2,800 2,600 91 2,700 2,430 90 Sullivan 32,800 29,400 90 33,400 30,070 90
Lake 3,500 3,300 93 3,400 3,140 92 Sumner 10,700 9,300 87 10,900 9,560 88
Lawrence 5,100 4,500 87 5,000 4,280 -86 Tipton 7,300 5,700 78 1,200 5,720 79
Lincoln 3,800 3,500 93 3,800 3,500 92 Trousdale 1,400 1,200 82 1,400 1,160 83
Lyman 1,200 1,200 92 1,200 1,100 92 Unicoi 4,200 3,400 81 4,100 3,290 80
McCook 2,400 2,300 95 2,400 2,240 94 Union 2,200 1,600 69 2,200 1,540 70
McPherson 1,700 1,400 81 1,600 1,280 80 Van Buren 900 600 66 900 610 68
Marshall 2,000 1,600 81 1,900 1,540 81 Warren 6,900 5,300 78 6,900 5,360 78
Meade 3,300 2,900 86 3,300 2,800 85 Washington 17,700 15,700 89 17,900 15,990 89
Mellette 700 500 73 700 520 74 Wayne 3,200 2,000 63 3,100 2,060 66
Miner 1,600 1,400 88 1,500 1,330 88 Weakley 7,700 6,100 79 7,400 5,850 79
Minnehaha 26,000 24,900 96 26,200 24,980 95 White 4,600 3,600 78 4,600 3,610 78
Moody 2,400 2,200 91 2,400 2,180 91 Williamson 6,900 5,800 84 6,900 5,850 86
Pen]:ning'ton 1;.388 li.ggg 9{% 18,100 16,560 91 Wilson 8,400 7,200 86 8,400 7,250 86
Perkins 5 . 1,600 1,190 74 85 86
Pottor 1,400 1300 87 1,400 1,200 86 Totals 1,024,100 871,200 85 1,025,700 878,490 86
Roberts 3,600 3,100 84 3,600 3,040 84 TEXAS
Sanborn 1,400 1,200 84 1,400 1,160 83 Wedoren 8.900 7,300 82 8,500 6,890 81
Shannon 1,200 700 50 1,200 630 52 neersoy 2
i Andrews 4,100 3,700 89 4,300 3,750 87
Spink 3,200 3,000 92 3,200 2,930 92 A K
’ Angelina 12,300 10,600 86 12,500 10,620 85
Stanley 1,200 1,000 82 1,200 990 82 g 2
Y Aransas 2,200 2,100 90 2,200 1,940 88
Sully 700 700 92 700 630 89 2
Archer 1,900 1,900 94 1,900 1,760 92
Todd - 1,100 700 61 1,100 700 63 z
i Armstron, 700 600 90 700 610 88
Tripp 2,500 2,200 88 2,500 2,200 88 &
Atascosa 4,900 4,000 81 4,800 3,810 19
Turner 3,500 3,200 91 3,400 3,090 91 X
i Austin 4,600 3,400 74 4,400 3,160 T2
Union 3,000 3,000 97 3,100 2,970 96 $
% Bailey 2,700 2,400 89 2,700 2,370 88
Walworth 2,400 1,900 179 2,400 1,860 L&4
Bandera 1,400 1,300 88 1,400 1,210 86
Washabaugh 300 200 72 300 200 72
Bastrop 5,300 4,100 78 5,200 3,920 75
Yankton 4,700 4,200 90 4,700 4,190 89 2°000 1.900 94 1,900 1.750 99
Ziebach 600 400 b4 600 330 55 Haylor L0 5000 80 SiE00 5050 18
Totals 198,200 177,600 90 197,700 173,880 88 Bell 26,200 23,800 91 27,200 24,510 90
Bexar 189,700 168,500 89 193,600 171,370 89
TENNESSEE Blanco 1,200 1,000 83 1,200 980 82
Anderson 16,500 14,600 88 16,400 14,580 89 Borden 300 300 83 300 250 84
Bedford 7,000 6,000 85 7,000 5,970 85 Bosque 3,800 3,300 86 3,700 3,070 83
Benton 3,300 2,600 79 3,300 2,600 79 Bowie 18,700 16,500 88 18,500 16,240 88
Bledsoe 1,900 1,400 T1 1,900 1,380 73 Brazoria 21,600 19,700 92 22,800 20,690 91
Blount 5,900 13,900 87 16,100 14,160 88 Brazos 12,400 10,600 86 12,800 10,800 84
Bradley 11,000 9,700 88 11,300 10,010 89 Brewster 1,800 1,300 67 1,800 1,140 64
Campbell 7,300 5,300 72 6,900 5,120 74 Briscoe 1,100 1,000 90 1,100 970 88
Cannon 2,500 2,000 80 2,500 2,030 81 Brooks 2,200 1,800 80 2,200 1,710 78
Carroll 7,300 5,500 76 7,000 5,330 76 Brown 8,600 6,700 79 8,100 6,320 78
Carter 11,300 9,400 84 11,300 9,630 85 Burleson 3,500 2,500 70 3,400 2,360 69
Cheatham 2,700 2,400 87 2,700 2,340 87 Burnet 3,000 2,700 90 2,900 2,660 88
Chester 2,700 2,200 80 2,600 2,070 80 Caldwell 5,100 4,200 82 5,000 4,040 81
Claiborne 5,000 3,300 66 4,600 3,110 68 Calhoun 4,600 3,700 82 4,600 3,670 80
Clay 2,000 1,400 70 1,900 1,340 71 Callahan 2,800 2,600 89 2,700 2,350 87
Cocke 6,300 4,700 T4 6,200 4,640 75 Cameron 36,600 28,5600 8 37,700 29,720 79
Coffee 8,400 7,400 88 8,600 7,550 88 Camp 2,500 1,900 76 2,500 1,830 73
Crockett 4,300 3,600 81 4,200 3,420 82 Carson 2,300 2,200 96 2,200 2,090 95
Cumberland 4,900 3,600 71 4,900 3,520 72 Cass 7,000 5,900 85 6,700 5,690 83
Davidson 119,300 109,500 92 119,700 110,100 92 Castro 2,500 2,100 86 2,600 2,180 84
Decatur 2,500 1,900 2 2,600 1,830 73 Chambers 3,100 2,900 91 3,100 2,770 90
De Kalb 3,200 2,500 8 3,200 2,520 79 Cherokee 9,700 7,600 78 9,400 7,240 i
Dickson 5,500 4,900 88 5,500 4,820 88 Childress 2,800 2,400 85 2,600 2,150 83
Dyer 9,000 7,400 82 8,700 7,290 84 Clay 2,800 2,600 93 2,700 2,450 91
Fayette 5,400 3,400 64 5,300 3,560 67 Cochran 1,800 1,600 90 1,800 1,690 88
Fentress 3,100 2,100 66 3,100 2,100 68 Coke 1,100 1,000 89 1,100 970 88
Franklin 6,900 5,800 83 6,900 5,710 83 Coleman 4,400 3,900 88 4,100 3,520 86
Gibson 13,900 11,200 81 13,600 11,180 82 Collin 13,000 11,500 89 13,000 11,430 88
Giles 6,600 4,900 75 6,300 4,730 76 Collingsworth 2,000 1,400 69 1,700 1,140 67
Grainger 3,300 2,300 69 3,300 2,330 71 Colorado 5,700 4,400 17 5,700 4,250 75
Greene 12,000 9,900 82 12,000 9,990 83 Comal 5,900 5,200 87 6,000 5,130 86
Grundy 3,000 2,100 71 2,900 2,080 72 Comanche 4,400 3,300 76 4,000 2,880 72
Hamblen 9,700 8,000 82 10,000 8,200 82 Concho 1,200 1,100 87 1,100 940 85
Hamilton 71,800 64,600 90 72,200 65,380 91 Cooke 7,100 6,300 89 7,100 6,210 87
Hancock 2,000 1,400 69 1,900 1,330 70 Coryell 6,100 5,600 90 6,200 5,500 89
Hardeman 4,900 3,600 73 4,900 3,620 74 Cottle 1,400 1,100 80 1,300 1,000 77
Hardin 5,000 3,400 68 4,900 3,390 69 Crane 1,400 1,400 95 1,400 1,300 93
Hawkins 8,200 6,300 76 8,200 6,400 78 Crockett 1,200 900 i 1,200 890 T4
Haywood 5,600 4,000 71 5,500 4,030 73 Crosby 3,000 2,800 92 3,000 2,710 90
Henderson 4,700 3,600 76 4,600 3,530 77 Culberson 800 600 76 900 670 T4
Henry 7,100 5,400 i 7,000 5,370 71 Dallam 2,100 1,800 85 2,000 1,670 84
Hickman 3,400 2,800 82 3,300 2,740 83 Dallas 305,600 283,700 93 315,600 290,610 92
Houston 1,400 1,100 T4 1,400 1,060 75 Dawson 5,600 4,800 86 5,500 4,630 84
Humphreys 3,400 3,000 87 3,400 2,950 87 Deaf Smith 3,800 3,400 90 3,900 3,460 89
Jackson 2,600 1,900 72 2,300 1,660 72 Delta 2,000 1,600 78 1,700 1,290 76
Jefferson 6,000 5,100 84 6,000 5.010 83 Denton 14,400 13,100 91 14,500 13,110 90
Johnson 2,900 2,200 76 2,800 2,180 78 De Witt 6,400 4,900 75 6,400 4,660 73
Knox 74,600 65,500 88 77,500 68,950 89 Dickens 1,600 1,600 87 1,600 1,280 86
Lake 2,600 2,000 76 2,600 1,970 76 Dimmit 2,300 1,300 58 2,300 1,260 55
Lauderdale 5,900 4,800 80 5,700 4,640 81 Donley 1,600 1,300 79 1,600 1,170 78
Lawrence 1,800 6,200 79 7,800 6,270 80 Duval 3,400 2,400 69 3,300 2,190 66
Lewis 1,800 1,400 ki 1,800 1,420 79 Eastland 7,100 5,900 82 6,700 5,360 20
Lincoln 6,900 5,400 18 6,900 5,370 78 Ector 27,900 25,700 93 29,000 26,510 91
Loudon 6,800 6,000 89 6,700 5,930 89 Edwards 700 500 64 700 420 60
McMinn 9,600 8,200 85 9,600 8,090 84 Ellis 13,200 11,700 88 13,200 11,580 88
McNairy 5,200 3,900 75 5,000 3,740 75 El Paso 82,600 75,600 92 85,5600 71,750 91
Macon 3,600 2,900 81 3,500 2,870 82 Erath 5,700 5,100 90 5,500 4,830 88
Madison 18,000 14,800 82 17,900 14,870 83 Falls 6,600 5,400 82 6,400 5,070 79
Marion 5,500 4,800 817 5,500 4,780 87 Fannin 8,100 6,600 80 7,600 6,020 79
Marshall 5,100 4,400 86 4,900 4,210 86 Fayette 6,700 3,800 56 6,500 4,300 66
Maury 12,300 10,5600 86 12,200 10,560 86 Fisher 2,600 2,200 86 2,200 1,850 84
Meigs 1,300 1,100 84 1,200 1,010 84 Floyd 3,700 3,400 92 3,700 3,370 91
‘Monroe 6,000 4,700 78 5,900 4,670 79 Foard 1,000 1,000 90 1,000 880 88
Montgomery 14,600 13,100 90 14,800 13,290 90 Fort Bend 10,700 9,200 86 11,000 9,420 86
Moore 1,000 800 76 1,000 760 76 Franklin 1,700 1,400 78 1,700 1,290 76
Morgan 3,400 2,600 76 3,400 2,600 76 Freestone 4,000 3,200 it 3,800 2,850 75
Obion 8,500 7,200 84 8,500 7130 84 Frio 2,600 1,800 71 2,600 1,760 71
Overton 4,000 2,900 1 3,700 2,670 72 Gaines 3,600 3,300 92 3,600 3,230 90
Perry 1,600 1,300 78 1,500 1,190 80 Galveston 43,400 38,900 90 44,200 39,390 89
Pickett 1,200 900 69 1,200 840 70 Garza 2,000 1,800 89 1,900 1,670 88
Polk 3,200 2,600 80 3,100 2,500 81 Gillespie 3,300 2,300 69 3,300 2,180 66
Putnam 8,100 6,600 80 8,100 6,480 80 Glasscock 400 400 96 400 370 93
Rhea 4,300 3,400 78 4,300 3,350 78 Goliad 1,600 1,200 75 1,600 1,150 72
Roane 11,000 9,200 84 11,200 9,690 86 Gonzales 5,400 4,300 81 5,100 4,050 79
Robertson 7,900 6,900 87 7,800 6,790 87 Gray 10,200 9,600 94 10,400 9,560 92
Rutherford 14,300 12,700 89 14,800 13,190 89 Grayson 23,700 20,800 88 23,900 20,960 88
Scott 3,700 2,400 66 3,600 2,400 67 Gregg 21,900 19,300 88 22,200 19,430 88
Sequatchie 1,500 1,300 81 1,500 1,220 82
Sevier 6,700 5,100 76 6,600 5,050 ki (Continued on next page)
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TEXAS—(Continued)
Grimes 3,900 2,900 3
Guadalupe 8,300 6,900 83
Hale ' 10,800 9,700 90
Hall 2,400 1,800 14
Hamilton 3,100 2,600 81
Hansford 1,900 1,800 93
Hardeman 2,800 2,300 82
Hardin 1,300 6,300 85
Harris 385,800 352,200 92
Harrison 13,100 10,900 83
Hartley 700 700 95
Haskell 3,600 3,100 86
Hays 5,300 4,500 85
Hemphill 1,000 900 86
Henderson 6,900 5,700 82
Hidalgo North 37,100 28,000 16
Hidalgo South 4,500 3,400 76
Hill 8,100 6,900 86
Hockley 6,200 5,900 95
Hood 1,900 1,700 89
Hopkins 6,400 5,300 83
Houston 5,400 3,900 71
Howard 11,800 11,200 94
Hudspeth 90 600 66
Hunt 12,800 11,000 86
Hutchinson 10,300 9,800 95
Irion 400 400 17
Jaek 2,600 2,400 90
Jackson 4,000 3,200 79
Jasper 6,400 5,300 82
Jeff Davis 500 300 60
Jefferson 74,600 69,400 94
Jim Hogg 1,300 900 68
Jim Wells 8,900 7,200 81
Johnson 11,200 10,200 92
Jones 6,300 5,700 90
Karnes 3,900 3,100 79
Kaufman 8,600 7,100 84
Kendall 1,900 1,600 11
Kenedy 200 200 86
Kent 600 600 93
Kerr 5,200 4,100 18
Kimble 1,300 900 62
King 200 200 71
Kinney 700 400 53
Kleberg 7,700 6,700 86
Knox 2,500 2,100 84
Lamar 11,400 1,800 69
Lamb 6,500 6,000 92
Lampasas 3,100 2,700 88
La Salle 1,500 1,100 68
Lavaca 6,300 4,000 62
Lee 2,800 2,200 78
Leon 3,100 2,100 67
Liberty 9,400 7,800 83
Limestone 6,100 4,900 19
Lipscomb 1,100 800 74
Live Oak 2,100 1,700 82
Llano 1,900 1,600 82
Loving 100 100 96
Lubbock 46,300 42,600 92
Lynn 3,100 2,800 90
ulloch - 3,000 2,100 69
ﬁzlc_,ennan 46,400 41,800 91
McMullen 400 300 81
Madison 2,100 1,600 72
Marion 2,400 1,900 17
Martin 1,400 1,400 93
Mason 1,300 900 64
Matagorda 7,600 6,300 83
Maverick 3,300 1,800 52
Medina 5,000 4,100 81
Menard 1,000 500 48
Midland 21,300 19,800 93
Milam 7,100 5,600 79
Mills 1,600 1,300 76
Mitchell 3,400 2,900 86
Montague 5,200 4,700 89
Montgomery 8,100 6,700 82
Moore 4,200 4,000 94
Morris 3,700 3,300 87
Motley 1,000 700 68
Nacogdoches 8,500 6,500 76
Navarro 11,300 9,300 82
Newton 2,800 2,100 72
Nolan 6,000 5,600 91
Nueces 60,000 53,100 89
Ochiltree 2,900 2,700 90
Oldham 600 500 89
Orange 17,000 15,600 92
Palo Pinto 7,000 6,000 86
Panola 5,000 4,200 82
Parker 7,300 6,600 91
Parmer 2,900 2,600 88
Pecos 3,300 2,900 86
Polk 4,100 3,100 5
Potter 35,800 33,300 93
Presidio 1,500 900 58
Rains 1,200 1,000 83
Randall 10,500 10,300 98
Reagan 1,100 1,100 96
Real 700 400 53
Red River 5,100 3,600 71
Reeves 4,800 4,100 86
Refugio 3,100 2,800 89
Roberts 400 400 96
Robertson 4,900 4,000 81
Rockwall 1,800 1,600 86
Runnels 4,700 4,200 88
Rusk 11,200 9,500 85
Sabine 2,200 1,500 67
San Augustine 2,200 1,600 69
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Total
Households

*42,100
7,400
6,300
1,900
6,100
5,200

12,200
800
12,700
10,400
400
2,600
4,000
6,400
400
76,200
1,300
9,100
11,400
6,000
3,800
8,400
1,900
200
600
5,300
1,300

TV Households

Number

2,760
6,940
9,870
1,490
2,290
1,740
2,140
6,240
361,480
10,710
650
2,780
4,430
760
5,470

*32,230
6,310
5,860
1,660
4,930
3,550

11,300
500
10,870
9,740
300
2,310
3,070
5,100
240
70,340
840
7,170
10,320
5,310
2,920
7,040
1,440
170
590
4,000
170
140
340
6,640
1,790
7,290
6,030
2,690
920
3,750
2,030
2,060
7,870
4,540
790

Yo

State and
County

San Jacinto
San Patricio
San Saba
Schleicher
Scurry
Shackelford
Shelby
Sherman
Smith
Somervell
Starr
Stephens
Sterling
Stonewall
Sutton
Swisher
Tarrant
Taylor
Terrell
Terry
Throckmorton
Titus

Tom Green
Travis
Trinity
Tyler
Upshur
Upton
Uvalde
Val Verde
Van Zandt
Victoria
Walker
Waller
Ward
‘Washington
‘Webb
‘Wharton
‘Wheeler
Wichita
‘Wilbarger
Willacy
‘Williamson
‘Wilson
Winkler
Wise
‘Wood
Yoakum
Young
Zapata
Zavala

Totals

UTAH
Beaver
Box Elder
Cache
Carbon
Daggett
Davis
Duchesne
Emery
Garfield
Grand
Iron
Juab
Kane
Millard
Morgan
Piute
Rich
Salt Lake
San Juan
Sanpete
Sevier
Summit
Tooele

‘Washington
‘Wayne
Weber

Totals

VERMONT
Addison
Bennington
Caledonia
Chittenden
Essex
Franklin
Grand Isle
Lamoille
Orange
Orleans
Rutland
‘Washington
Windham
Windsor

Totals

VIRGINIA
Accomack
Albemarle
Alleghany
Amelia
Ambherst
Appomattox
Arlington
Augusta
Bath
Bedford
Bland
Botetourt
Brunswick
Buchanan
Buckingham

American Research Bureau

A. C. Nielsen Co.

Yo

Total TV Households Total TV Households
Houscholds Number 9  Households Number
1,800 1,200 62 1,700 1,010
11,400 9,500 83 11,700 9,710
2,200 1,800 80 2,100 1,640
900 800 82 900 720
5,900 5,300 90 5,700 4,990
1,400 1,200 84 1,300 1,070
6,400 4,900 71 6,100 4,490
800 800 90 800 700
26,600 23,200 88 26,900 23,370
900 900 89 900 780
3,800 2,300 61 3,800 2,190
3,100 2,600 83 3,000 2,420
400 300 81 400 320
1,000 900 93 1,000 920
1,100 700 63 1,100 660
3,200 3,000 94 3,300 3,060
171,700 159,200 93 177,100 162,950
30,600 28,200 93 31,800 29,090
800 500 64 800 480
4,800 4,300 90 4,900 4,320
1000 / 800 81 1,000 800
5,400 4,500 82 5,500 4,380
19,700 17,600 90 20,000 17,780
62,000 55,200 89 62,600 55,490
2,500 1,700 66 2,300 1,470
3,200 2,400 75 3,100 2,260
5,900 5,000 84 6,000 4,920
1,800 1,600 86 1,900 1,600
4,700 3,600 76 4,800 3,540
6,500 4,600 70 6,500 4,370
6,400 5,300 82 6,200 4,990
13,500 11,000 82 14,000 11,330
5,100 3,600 71 5,000 3,500
3,100 2,600 79 3,100 2,400
4,200 3,800 90 4,200 3,700
6,000 43100 67 6,100 4,020
15,200 12;400 - 82 15,500 12,560
10,800 8,900 83 10,800 8,900
2,700 2,000 73 2,500 1,760
36,800 34,800 95 38,300 35,850
5,700 5,400 95 5,500 5,120
4,600 3,500 71 4,600 3,410
10,700 9,100 85 10,400 8,810
3,600 2,700 76 3,500 2,610
4,100 3,700 90 4,200 3,680
5,500 5,000 91 5,600 4,990
5,800 4,900 84 5,500 4,520
2,400 2,300 94 2,600 2,400
5,800 5,200 89 5,900 5,160
1,000 600 52 1,000 480
2,800 1,700 59 2,800 1,570
2,862,700 2,523,700 88 2,908,400 2,534,220
1,200 1,100 88 1,200 1,040
6,800 6,600 95 7,000 6,620
10,000 8,800 88 10,100 9,000
5,900 5,200 88 5,600 4,900
400 300 62 300 180
16,600 15,900 96 17,600 16,930
1,800 1,500 80 1,700 1,350
1,500 1,400 89 1,500 1,330
1,000 600 61 1,000 600
2,000 1,300 62 2,100 1,320
3,000 2,200 73 3,000 2,150
1,400 1,300 89 1,300 1,150
800 400 52 700 350
2,100 1,900 88 2,000 1,750
800 700 86 800 630
400 400 83 400 330
500 400 81 500 410
114,700 106,800 94 115,300 108,420
2,200 1,400 62 2,400 1,500
3,300 3,000 89 3,200 2,830
3,000 2,800 92 2,900 2,650
1,600 1,500 92 1,500 1,370
4,800 4,600 95 4,900 4,670
3,000 2,500 82 2,900 2,360
27,200 24,800 92 27,900 25,740
1,400 1,300 85 1,500 1,280
2,800 2,100 73 2,800 2,020
500 500 91 500 450
31,800 29,800 94 32,800 31,000
252,500 231,000 91 255,400 234,330
5,300 4,800 90 5,200 4,650
7,600 6,900 91 7,500 6,760
6,800 6,300 92 6,800 6,240
20,600 19,300 94 20,900 19,640
1,700 1,600 94 1,700 1,580
8,200 7,900 96 8,100 7,730
900 900 98 800 780
3,100 2,900 94 3,100 2,880
4,500 4,100 90 4,400 3,920
5,600 5,300 94 5,600 5,250
13,700 12,400 91 13,600 12,450
12,400 11,600 93 12,30 11,460
9,100 7,400 81 9,106 7,300
12,800 11,400 89 12,800 11,360
112,200 102,700 92 111,900 102,000
9,500 6,900 72 9,300 6,940
17,800 13,400 76 18,100 14,090
8,200 7,100 86 8,200 7,110
1,900 1,300 65 1,900 1,300
5,300 4,200 79 5,300 4,250
2,500 2,100 83 2,400 2,010
86,300 80,100 93 88,500 83,000
20,700 17,600 85 21,000 18,030
1,500 1,200 80 1,500 1,210
8,400 6,900 82 8,400 6,870
1,500 1,200 78 1,500 1,180
4,600 4,000 86 4,600 3,980
4,300 3,100 73 4,200 3,090
8,200 5,600 69 8,200 5,930
2,700 1,900 69 2,600 1,830
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State and Total TV Households Total TV Households f Tv HousehOIds

County Households Number 9 Households Number 9%
gam?bell Zg.?gg 25,288 ’% Zg,ggg 25238 gg American Research Bureau A. C. Nielsen Co.
C:gol]?e 6.300 4_’700 75 8,000 6.940 78 State and Total TV Households Total TV Households
Charles City 1:200 800 68 1:100 "780 71 County Households Number 9%  Households ' Number %
Charlotte 3,600 2,700 17 3,400 2,660 78
Chesterfield 23,300 21,600 93 20,600 19,110 93 R SHINGEON o
Clarke 2,200 2,000 89 2,300 2,050 89 Adams 3,000 2,800 3,200 2, 3608832
Craig 1,000 800 13 1.000 760 76 Asotin 4,200 3,900 93 4,200 3,890 93
Crsis o8 200 e o oo Py [ Benton 17,900 16,400 92 18,300 16,850 92
Cumberland 1,600 1100 66 1,600 1,090 68 Chelan 13,400 L0080 3500 S 12020
Dickenson 4,600 3,700 80 4,400 3,670 81 Clallam 9,400 8,300 89 9,600 8,610 89
Dinwiddie 15,300 12,300 81 15300 12,670 83 Elark b 22,000 SO o Siate D5 O0R SR 1 T T
Essex 1,800 1,300 73 1,700 1,270 75 Colurpbla 1,500 1,300 80 1,500 1,210 80
Fairfax 76,500 73,000 96 79600  76.290 96 Cowlitz 18900 AT M0 5 QUHAD - e
Fauquier 6,500 5,400 84 6,500 5,490 84 Douglas 4,400 4,100 92 4,600 4,210 91
Floyd 2,900 2:300 179 2,800 2230 80 Ferry 1,100 200 12 1,100 8% 81
FNCanaD 1,900 1,400 75 1.800 1.370 78 Franklin 7,100 6,600 92 7,400 6,800 92
Franklin 6.700 5500 81 6,800 5,530 81 Garfield 200 800 86 900 770 86
Frederick 11,200 9700 87 11,400 9.940 87 Grant 13,600 1220090 14,400 12,920 90
Giles 4.600 4,000 87 4,500 3,920 87 Grays Harbor 17,700 14,700 83 17,700 14,800 84
Gloucester 3,600 3,100 86 3,600 3,090 86 Island 5.800 5,600 % 6,100 5770 9%
Goochland 2,100 1,600 76 2,100 1,650 79 Jefferson 2,900 2,700 89 2,800 2,510 89
Grayson 6,500 5,200 79 4,600 3,580 78 King 316,100 286,000 91 322,700 295110 91
Greene 1,100 700 54 1,100 630 57 Kitsap 26,400 24,700 94 26,800 25,250 94
Greensville 4,000 3,100 177 4000 3,150 79 Kittitas 6,400 5,400 84 6,300 5,310 84
Halifax 9,900 7,600 77 9,800 7.810 80 Klickitat 4,200 3,400 81 4,300 3,450 80
‘Hamptn-Newprt Nws 56,500 51,500 92 See Newport News below Lewis 13,600 11,800 87 13,600 11,970 88
Hanover 7,400 6,000 81 7,500 6,160 82 Lincoln 3,500 220083 3,600 3270 94
Henrico 102,700 91,200 89 104,100 93,430 90 Mason 5.300 4,900 93 5,400 5,020 93
Henry 16,000 13,800 86 16300 14220 87 Okanogan 7,800 G - 7,500 6,220 83
Highland - 900 800 81 900 730 81 Pacifie i 5,100 4,200 83 5,000 4,130 83
Isle of Wight 4,400 3,700 84 4,400 3,680 84 Pend Oreille 2,200 2,000 89 2,200 1,940 88
James City 4,300 3,700 84 4.500 3.830 85 Pierce 97,700 91,000 o4 98,800 92,760 94
King and Queen 1,500 1,100 70 1,500 1,090 73 San Juan 1,100 A0 1 6 1,100 980 89
King George 2,000 1700 85 2,000 1710 86 Skagit 16,100 TCS 00 00 16,600 15,080 91
King William 2,000 1,700 84 2.000 1,690 85 Skamania 1,600 1,400 85 1,600 1,360 86
Lancaster 2,700 2,200 80 2700 2,180 ]1 Snohomish 54,500 50,5600 93 56,400 52,760 94
T 6.600 4,600 89 6.000 1,320 79 Spokane 90,000 82,200 92 92,800 85,740 92
Loudoun 6,600 5600 85 6.700 5720 85 Stevens 5,400 4,700 86 5,300 4,530 86
Louisa 3,400 2,400 70 3,400 2470 73 Burston 7500 16,500 93 18,300 17,100 93
o ire S 2700 79 a0y o - U Wahkiakum 1,100 1,000 86 1,100 940 86
e 2'200 1600 11 Heon S Walla Walla 12,800 10,600 84 12,800 10,740 84
Mathews 2,300 1,800 80 2,200 1780 81 Whatcom 22:500 20,000 89 22,700 20,280 89
Mecklenburg 7,900 6,000 76 7800 6,070 178 IWhitman 8,900 LD T 8,800 7.860 89
Middlesex 1,900 1,500 79 1,900 1530 80 Yakima 43,600 38,400 88 44,100 39,370 89
Montgomery 11,300 9,700 86 11,500 10,030 87 Totals 913,500 827,600 91 512,900 447,120 91
Nansemond lg,ggg 3,500 ;g 12,100 9,890 82
Nelson ] 1400 3,300 2,420 13
New Kent 1,100 1,000 82 1,100 910 83 wé?,{m?imcm“ 4,300 3,400 79 4,000 3,210 80
Newport News See Hampton above 57,700 52,850 92 Berkeley 10,100 9,000 90 10,100 9.150 91
Norfolk 138,000 123,100 90 137,500 123,860 90 Boone 7.300 6.300 86 7.000 6.120 87
Northampton 5,000 3,800 77 4,900 3,780 71 Braxton 4100 2.800 68 3.800 2,650 70
Northumberland 2,900 2,400 82 2,900 2,390 83 Brooke 8.300 7,900 95 8.200 7790 95
Nottoway 411;88 3,400 82 4,100 3,380 83 Cabell 33.300 30.500 92 33.000 30410 92
e ve pm oo G G L G bEo R OUR Chk g
Patrick 4,100 3,100 75 4,100 3,100 176 Doddridge 27100 O So 2800 2.4 3‘3
gitts}:/lvania 221!,288 2?.;!88 g:i 28,803 24,380 85 Fayette 16,500 14:200 86 15.300 13,430 88

owhatan . . 1,40 1,140 82 ; : i
Prince Edward 3,700 2,800 77 3,600 2,820 78 e 2,300 Téoo 13 5:300 1630 14
Prince George 9,400 8,300 88 12,900 11,390 88 Greenbrier 9,600 7.900 83 9,300 7.890 86
Princess Anne 28,700 21,800 92 24,300 22,350 92 Hampshire 3,300 2400 72 3,300 2,400 73
Prince William 12,900 11,900 93 13,300 12,210 92 H k 11,500 11,200 98 ; ;
Pulaski 7,400 6,300 85 7,300 6,250 86 Hardy 2,600 1800 68 2800 i =
Rappahannock 1,400 1,100 78 1,300 1,010 78 Harri 23,700 21800 92 23'100 21320 92
Richmond 1,800 1,400 79 1,800 1450 80 Tackeon” 5300 4800 90 5,400 1850 90
Roanoke 48,100 43,300 90 48.800 44,210 91 8¢ : : 3 :

A Jefferson 5,300 4,700 88 5,300 4,670 88
Rockbridge £.100 6.600 81 8,100 6.600 81 Kanawha 74000 67100 01 Tata00 67650 62
Rockingham 14,600 11,800 81 14,800 12,270 83 Lewis 5'300 4,400 82 5'200 4'340 83
Russell 6,400 4,900 75 6,400 4,930 7 § i f ‘ [

SuEs 5498, Ay R o W Lincoln 5,000 4,100 83 4,900 4110 84
Shenandoah 6,600 5700 87 6500 5670 81 Mobowell 17800 14800 85 ivbeo 15450 o5
Smyth 7,900 6,700 84 7.800 6.610 85 Marion 19,800 17,400 88 19,200 17,140 89
Southampton 8,700 5200 78 6,700 5240 78 Marshall 11,400 10,500 92 10,800 9.980 92
Spotsylvania 7,700 6,500 84 7,900 6,710 85 Maso 6.700 6,200 92 6,600 6'040 91
Stafford 4,800 4,200 87 4,800 4170 87 Merony 19200 177000 89 e BEn  oh
Surry 1,500 1,200 176 1,600 1,260 78 pctes ! : : :

Sussex 2,900 2,000 68 2,300 2,050 71 Mineral 6,500 5,300 82 6,400 5,270 82
Tazewell 11,400 9600 85 11300 9,690 86 Surea oo T (O SRR S VI
Warren £300 3,400 179 4,300 3470 81 (g 3,100 2300 75 3,000 T
Washington 15,000 12700 85 15000 12,790 85 Morean Si00 ot S S50y ZETN B
Westmoraland 3,000 2,200 172 3,000 2,230 T4 Niste 600 5500 o9 200 )

Wise 12,300 9,300 176 11,800 9210 18 jcho-as 0 ° ' SR
i<l 2330 SiaDoN T L2t T Ohio 22,400 20,900 94 21,500 20,160 94
ot 5. 900 SR00 R TT 200 San i Pendleton 2,100 1,600 74 2,000 1,490 75

Totals 1,109,300 955,500 86 1,118,400 972,920 87 (Continued on next page)
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TV Households

American Research Bureau

State and FTotal TV Households
County Houscholds Number %
WEST VIRGINIA—(Continued)
Pleasants 2,000 1,800 86
Pocahontas 2,900 2,000 67
Preston 7,300 5,800 79
Putnam 6,500 5,900 90
Raleigh 21,000 18,200 87
Randolph 7,100 5,600 8
Ritchie 3,300 2,600 14
Roane 4,200 3,300 8
Summers 4,300 8,300 16
Taylor 4,500 3,700 80
Tucker 2,300 1,800 76
Tyler 3,000 2,500 80
Upshur 5,100 4,100 80
Wayne 10,600 9,100 86
‘Webster 3,600 2,500 72
Wetzel 5,700 5,000 87
Wirt 1,300 1,000 79
Wood 24,200 21,100 87
Wyoming 8,300 7,000 83
Totals 526,500 456,500 87
WISCONSIN
Adams 2,400 2,100 84
Ashland 5,100 4,700 91
Barron, 10,100 8,800 87
Bayfield 3,600 8,300 91
Brown 34,500 38,300 97
Buffalo 4,100 3,600 89
Burnett 2,900 2,600 86
Calumet 6,000 5,600 94
Chippewa 12,000 11,200 93
Clark 8,800 7,500 85
Columbia 11,000 10,000 91
Crawford 4,600 4,100 90
Dane 65,800 59,000 90
Dodge , 18,100 16,500 91
Door 6,200 5,900 95
Douglas 18,600 12,800 94
Dunn 7,400 6,600 90
Eau Claire 17,300 15,900 92
Florence 1,000 1,000 91
Fond du Lac 21,400 19,700 93
Forest 2,200 1,800 81
Grant 12,500 10,700 86
Green 7,900 7,200 91
Green Lake 4,900 4,400 90
Towa 5,400 4,800 89
Iron 2,500 2,300 92
Jackson 4,400 3,900 87
Jefferson 15,100 14,200 94
Juneau 5,200 4,300 82
Kenosha 31,700 30,000 96
Kewaunee 5,100 4,800 95
La Crosse 21,400 20,100 94
Lafayette 5,000 4,500 90
Langlade 5,600 5,100 91
Lincoln 6,600 6,200 94

A. C. Nielgen Co.

Total

Households Numiber

2,100
2,800
7,000

19,900

1,300
24,300
8,200

512,900

2,400
5,000
10,000
3,500
35,300
4,100
2,800
6,200
12,100
8,700
11,100
4,400

5,600
6,600

TV Households

To

American Research Bureaun

A. C. Nielsen Co.

State and Total TV Households Total TV Households
County Householda Number ¢, Households Number %
Manitowoce 21,800 21,100 97 22,100 21,240 96
Marathon 24,800 23,600 96 256,100 23,810 95
Marinette 10,100 9,700 96 10,100 9,650 96
Marquette 2,700 2,300 84 2,700 2,280 84
Milwaukee 323,700 305,100 95 326,800 308,860 95
Monroe 8,400 7,400 8¢ 8,300 7,480 90
Oconto 7,100 6,600 92 7,000 6,420 92
Oneida . 6,600 5,800 88 6,600 5,810 88
Outagamie 27,900 27,100 97 28,500 21,530 97
Ozaukee 11,100 10,600 95 11,400 10,770 94
Pepin 2,000 1,800 87 2,000 1,760 88
Pierce 6,300 5,900 93 6,400 5,910 92
Polk | 7,600 7,000 94 7,600 6,990 93
Portage 10,200 9,400 92 10,300 9,660 93
Price 4,300 3,600 82 4,300 3,660 83
Racine 42,100 40,500 97 43,200 41,460 96
Riceland 5,100 4,500 88 5,000 4,390 88
Rock 34,600 32,600 96 35,400 33,450 94
Rusk 4,200 3,700 87 4,100 3,660 817
St. Croix 8,200 7,800 95 8,400 7,940 94
Sauk 10,600 / 9,300 88 10,600 9,420 90
Sawyer 2,900 2,600 83 2,800 2,330 83
Shawano 9,600 8,800 92 9,600 8,870 92
Sheboygan 26,600 25,200 96 26,600 25,320 95
Taylor - 4,800 4,200 89 4,800 4,240 88
Trempealeau 6,800 5,800 85 6,800 5,860 86
Vernon 7,600 6,700 89 7,400 6,540 88
Vilas 3,000 2,600 87 3,000 2,620 87
Walworth 15,900 14,800 93 16,100 15,020 93
‘Washburn 3,200 3,000 91 3,200 2,890 90
‘Washington 13,000 12,600 96 13,500 12,840 96
‘Waukesha 45,300 43,300 96 47,100 45,020 96
Waupaca 10,600 10,000 94 10,600 9,960 94
‘Waushara 4,200 3,800 89 4,300 3,820 89
‘Winnebago 31,900 30,500 96 32,500 31,110 96
‘Wood 8 16,600 15,600 94 16,900 15,900 94
Totals 1,172,000 1,693,000, 93 1,184,700 1,106,590 93
WYOMING
Albany 6,500 5,100 78 6,400 4,970 78
Big Horn 3,400 2,700 79 3,300 2,690 79
Campbell 1,900 1,400 T4 1,900 1,400 T4
Carbon 4,600 3,600 78 4,600 3,610 78
Converse 2,100 1,700 81 2,000 1,620 81
Crook 1,400 1,000 69 1,400 960 69
Fremont 7,500 6,500 86 7,500 6,470 86
Goshen 3,700 3,200 88 3,600 8,170 88
Hot Springs 2,100 1,600 76 2,100 1,610 ik
Johnson 1,800 1,400 74 1,700 1,280 75
Laramie 19,000 17,300 92 19,100 17,520 92
Lincoln 2,500 2,000 76 2,600 1,900 76
Natrona 16,200 14,500 90 16,600 14,870 90
Niobrara 1,300 1,100 81 1,200 960 80
Park 5,100 4,000 79 5,100 8,970 78
Platte 2,300 1,800 75 2,300 1,710 T4
Sheridan 6,000 4,500 5 6,000 4,460 74
Sublette 1,200 900 73 1,200 860 72
Sweetwater 5,600 4,600 81 5,300 4,320 81
Teton 1,000 800 80 1,000 790 79
Uinta 2,000 1,700 83 2,000 1,650 82
‘Washakie 2,600 2,200 34 2,600 2,200 85
Weston 2,400 1,900 16 2,400 1,790 » 175
Yellowstone NI. Pk. not available 100 50 53
Totals 102,000 85,600 84 101,900 84,730 83
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Canadian Data Projected

TV Households by Provinces, Counties & Subdivisions

Estimates as of March 1962 Compiled by The Bureau of Broadcast Measurement

After Survey of Canadian TV Set Ownership

Projected from Dominion Bureau of Statistics Data for 1956
Reprinted by Permission from The Bureau of Broadcast Measurement.

PROVINCIAL SUMMARY t

Province Population
Alberta .............. 1,354,900
British Columbia ..... 1,655,000
Manitoba ............ 926,800
New Brunswick ...... 608,300
Nova Scotia .......... 740,100
Prince Edward Island . 107,000
Newfoundland ....... 470,000
Ontario .............. 6,344,600
Quebec .............. 5,339,900
Saskatchewan ........ 929,900

Total 18,476,500

TV

Households Households
363,300 290,600
481,300 386,100
236,500 198,000
134,700 117,800
174,700 158,300
24,400 20,600
94,600 61,600
1,647,400 1,530,800
1,195,900 1,134,200
254,700 203,100
4,607,500 4,101,100

%

TV
80
80
84
87
91
84
65
93
95
80

89

+ Population, households and TV households are rounded to hundreds and Percent

Television to the nearest whole number.

Does not include the Yukon and Northwest Territories.

Canadian TV Households
by Counties & Subdivisions
Estimates as of March 1962

Province and TV
County or Total Households
Subdivision Households Number %

ALBERTA
Censug Div. 1 11,600 10,700 92
Census Div. 2 22,200 20,000 90
Census Div. 3 8,300 6,400 77
Census Div. 4,7 16,500 11,800 72
Census Div. § 11,200 9,000 80
*Calgary
metropolitan area 80,500 73,800 92
Census Div. 6 (Bal.) 11,600 9,600 83
Census Div. 8 20,100 15,800 79
Census Div. 9, 14 10,300 6,100 59
Census Div. 10 (East) 4,600 3,300 72
Census Div. 10 (West) 16,100 11,500 71
*Edmonton
metropolitan area 83,600 78,200 94
Census Div. 11 (Bal.) 21,800 18,300 84
Census Div. 12 11,700 5000 43
Census Div. 13 13,100 8,500 65
Census Div. 15 (East) 11,400 — -
Census Div. 15 (West) 8,700 2,500 29
Total 363,300 290,600 80
BRITISH COLUMBIA
Census Div, 1 9,400 5,400 57
Census Div. 2A, B 13,000 9,400 72
Census Div. 2C 8,100 4,900 60
Census Div. 3A (North) 9,500 8,600 91
Census Div. 3A (South) 8,500 7,100 83
Census Div. 3B, C 11,600 8,700 175
*Vancouver
metropolitan area 240,500 219,600 91
Census Div. 4 (Bal.) 32,800 25,100 77
*Victoria
metropolitan area 45,200 38,000 84
Census Div. 5A, B (Bal.)10,900 8,800 81
Census Div. 5C to F
30,900 23,500 76
Census Div. 6 17,800 11,800 67
Census Div. 7 5,800 4,200 72
Census Div. 8 19,800 6,300 32
Census Div. 9 9,900 —_ -
Census Div. 10 7,600 4,600 61
Total 481,300 386,100 80

* Metropolitan or greater urban area.

1962-63 Edition

Province and TV
County or Total Households
Subdivision Households Number %

MANITOBA
Census Div. 1,5 (Bal.) 13,200 8,700 66
*Winnipeg

metropolitan area 122,500 118,900 9f
Census Div. 9,200 5,700 62
Census Div. 6 (Bal.) 9,100 7,800 86
Census Div. 9, 12 (Bal.) 13,300 11,100 i
Census Div. 3,4 10,200 7.800 176
Census Div. 7,8 18,800 15,800 84
Census Div. 10, 11 12,000 9,500 79
Census Div. 13, 14, 15 15,500 9,700 67
Census Div. 16 12,700 2,000 1€

Total 236,500 198,000 84
MARITIME PROVINCES

NEW BRUNSWICK
*Moncton City area 14,300 14,000 98
Albert-Westmorland

(Bal.) 10,300 9,300 90
*Saint John

metropolitan area 23,600 22,200 94
Charlotte-Kings (Bal.)

Queens-

St. John (Bal.) 15,200 13,100 86
Sunbury-York 18,300 15,800 86
Kent-Northumberland 15,500 12,400 80
Gloucester 11,700 9,600 82
Restigouche 8,100 7.500 92
Carleton-Victoria 10,500 7,900 75
Madawaska 7,200 6,000 83

Total 134,700 117,800 87
NOVA SCOTIA
Sydney-Glace Bay

City area 24,200 23,500 97
Cape Breton (Bal.)

Inverness-Richmond-

Victoria 12,500 10,900 87
Antigonish-Guysborough 6,000 4,400 173
Pictou 11,700 10,000 85
*Halifax

metropolitan area 41,300 40,000 97

* Metropolitan or greater urban area.

Province and 114 %
County or Total Households
Subdivision Households Number %

NOVA SCOTIA—(Continued)
Halifax (Bal.)

Lunenburg-Queens 22,500 19,700
Annapolis-Digby 10,900 9,600
Shelburne- Yarmouth 9,800 8.900
Hants-Kings 6.200 14,000
Colchester 9,100 1.600
Cumberland 10,500 9,700

Total 174,700 158,300
PRINCE EDWARD ISLAND

Kings-Queens 15,600 13,100

Prince 8,800 7500

Total 24,400 20,600

NEWFOUNDLAND

*St. John's

metropolitan area 18,000 17.400
1 (Bal), 2, 7 37,100 21,200
306,58 21,300 12,900
4,5, 9, 10 18,200 10,000
Total 94,600 61,600
ONTARIO
Glengarry-Stormont 19,700 18,300
Dundas-Grenville 11,400 10.100
*Ottawa-Hull

metropolitan area 104,000 101,800
Carleton (Bal.)-

Russell-Prescott 16,100 14,300
Leeds 12.600 12,100
Lanark 11,100 9.000
Renfrew 21,100 18,600
*Kingston City area 17,600 16.300
Frontenac (Bal.)-

Lennox & Addington 11.000 9,100
Hastings-Prince Edward 31,400 217,200
Northumberiand 11,800 10,300
Peterborough 20,600 19,100
Victoria 9,000 7,900
Oshawa City area 21,500 20,800
Ontarto (Bal.)-

Durham (Bal.) 25,800 22,900
*Toronto

metropolitan area 410,600 389,800
York (Bal.) 30,300 217.700
Simcoe (Bal.)-

Dufferin 26,400 23.800
Simcoe East 15,300 14,600
Haliburton-Muskoka 10,000 8,500
Peel 29,300 28,300
*Hamilton

metropolitan area 107,400 103,100
Halton (Bal.)-

Wentworth (Bal.) 22,000 20.300
*St. Catharines

City area 27,900 27,000
Lincoln (Bal.) 11.500 9,500
*Niagara Falls City area 15,700 14,800
Welland (Bal.) 27,200 26,500
Haldimand 8.100 7.500
Brandt 23,600 22,000
Norfolk 14,400 13,200
*Kitchener-

Waterloo City area 217,000 25,700
Waterloo (Bal)) 20,600 17.900
Oxford 20,300 18.600
*London

metropolitan area 49,800 48,300
Middlesex (Bal.) 11,200 10,100
Elgin 17,900 17,000
Lambton 28,800 26,600
Kent 26,400 25,800
*Windsor

metropolitan area 55,500 54,200
Essex (Bal.) 18,700 16,200
Perth 17,000 15,700
Huron 15,600 14,200
*Guelph City area 11,800 11,400
Wellington (Bal.) 11,700 10,500
Bruce 12,600 11,200
Grey 18,700 16,500

‘Mq-tropolltan or greater urban area.

(Continued on next page)
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65
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Canadian TV Homes

Province and TV
County or Total Households
Subdivision Households Number %

ONTARIO—(Continued)

Nipissing-Parry Sound 24,200 22,800 94
*Sudbury City area 26,800 26,400 99
Sudbury (Bal.)-

Manitoulin 14,600 12,300 84
Timiskaming 13,300 11,100 83
Cochrane 22,000 20,700 94
Algoma 25,000 22,600 90
Thunder Bay 35,300 31,700 90
Rainy River 7,200 4,100 57
Kenora 12,700 7,600 60

Total 1,669,100 1,552,100 93
Less part of Ottawa

metropolitan area

included under

Ontario Listing, but

actually situated in

the Province of

Quebec 21,700 21,300 98

Province of Ontario Proper

Total 1,647,400 1,530,800 93
QUEBEC
Bonaventure-Gaspe-

East-Iles de la

Madeleine 17,500 11,400 65
Gaspe West-Matane-

Matapedia 16,800 14,300 85
Saguenay 12,400 10,400 84
Rimouski 11,900 11,300 95
Riviere du Loup-

Temiscouata 13,100 10,700 82

* Metropolitan or greater urban area.

Province and TV
County or Total Households
Subdivision Households Number %

Chicoutimi 27,500 26,500 96
Lac St. Jean East 7,500 7,200 96
Lac St. Jean West 10,000 8,700 87
Charlevoix-Kamouraska,

L’Islet 15,900 13,200 83
Bellechasse Montmagny-

Montmorency 15,900 14,200 89
*Quebec

metropolitan area 76,100 75,200 99
Levis (Bal.)-

Portneuf-Quebec

(Bal.) 16,000 15,500 97
Lotbiniere-Megantic 18,500 17,500 95
Beauce-Dorchester-

Frontenac 25,600 23,100 90
Sherbrooke 19,400 17,7000 91
Compton-Stanstead 14,700 13,800 94
Drummond-Richmond 22,200 21,600 97
Arthabaska-Nicolet- .

Wolfe 19,800 17,800 90
Brome-Shefford 16,400 15,100 92
Bagot-St. Hyacinthe 14,800 14,500 98
Richelieu-Yamaska 12,500 12,200 98
Iberville-Missisquoi-

Rouville 16,900 15,900 94
Laprairie-Napierville-

St. Jean 18,600 18,300 98
Beauharnois-Chateauguay-

Huntingdon 23,500 22,700 97
Chambly (Bal.)-

Vercheres 14,600 14,500 99
*Montreal

metropolitan area 490,200 475,600 97
Argenteuil-Deux .

Montagnes-Iles Jesus
(Bal.)-Soulanges-

Vaudreuil 42,200 40,700 96
Terrebonne 22,900 22,500 98
L’Assomption-Montcalm 13,100 12,700 97
Berthier-Joliette-

Maskinonge 20,100 19,900 99
*Trois-Rivieres-Cap de

la Madeleine City area 19,300 18,900 98

*Metropolitan or greater urban area.

Province and
County or
Subdivision

TV
Total Households
Households Number %

Champlain (Bal.)-St.

Maurice (Bal.) 29,400 26,500 90
Abitibi 21,000 19,900 95
Temiscamingue 12,600 12,200 97
Hull (Bal.) Pontiac 11,800 10,000 85
Labelle-Papineau 13,500 10,700 179

Total 1,174,200 1,112,900 95
Plus part of Ottawa-

Hull metropolitan

area included under

Ontario listing, but

actually situated in

the Province of

Quebec 21,700 21,300 98

Province of Quebec Proper

Total 1,195,900 1,134,200 95
SASKATCHEWAN
Census Div. 1 10,700 8,400 79
Census Div. 2 9,100 7,700 85
Census Div. 3,4 13,600 9,800 72
Census Div. 5 13,100 10,600 81
*Regina City area 30,500 29,200 96
Census Div. 6 (Bal.) 11,500 9,800 85
Census Div. 7 16,900 15,100 89
Census Div. 8 12,100 10,300 85
Census Div. 9 14,500 10,300 71
Census Div. 10 9,600 6,400 67
*Saskatgon City area 26,800 23,900 89
Census Div. 11 (Bal.) 8,200 7,500 91
Census Div. 12, 13 17,300 12,400 72
Census Div. 14, 18 19,700 10,600 54
Census Div. 15 21,100 17,100 81
Census Div. 16 11,900 8,600 72
Census Div. 17 8,100 5,400 67
Total 254,700 203,100 80

* Metropolitan or greater urban area.

TV’s Alphabet Soup:

Commonly Used Inifials and Abbreviations

AAAA—American Association of Advertising
Agencies

AAAA—Associated Actors & Artists of America

AAP—Associated Artists Productions Inc.

AAW—Advertising Association of the West.

ABC—ABC Television Ltd. (British)

ABC—American Broadcasting Company

AB-PT—American Broadcasting-Paramount
Theatres Inc.

ACA—American Communications Association

ACA—Association of Canadian Advertisers

ACT—American Citizens Television Commit-
tee Inc.

AFA—Advertising Federation of America

AFCCE—Association of Federal Communica-
tions Consulting Engineers

AFCEA—Armed Forces Communications &
Electronics Assn.

AFM—American Federation of Musicians
AFRS—Armed Forces Radio Service

AFTRA-—American Federation of Television
& Radio Artists

AFTS—Armed Forces Television Service
AGMA—American Guild of Musical Artists
AGVA—American Guild of Variety Artists

AIEE—American Institute of Electrical En-
gineers (See IEEE)

AIR—Asocliacion Interamericana de Radiodif-
fusion (same as IAAB)

AMA—American Marketing Assn,

AMPP—Association of Motion Picture Pro-
ducers Inc.

AMST—See MST

ANA-—Association of National Advertisers
ANG—American Newspaper Gulild
ANPA—American Newspaper Publishers Assn.
AP—Associated Press

APBE—Association for Professional Broad-
casting Education

A-R—Associated-Rediffusion Ltd. (British)
ARB—American Research Bureau
ARF—Advertising Research Foundation
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ARIA-—American Radio Importers Assn.
ARRL—American Radio Relay League

ASCAP—American Society of Composers, Au-
thors & Publishers

ATAS—See ATVAS

ATFP—Alllance of Television Film Producers
AT&T—American Telephone & Telegraph Co.
ATV—Associated Television Ltd. (British)

ATVAS—Academy of Television Arts & Sci-
ences

AWRT—American Women in Radio & TV
BAR—Broadcast Advertisers Reports
BBM—Bureau of Broadcast Measurement
BBC—British Broadcasting Corporation

BB(a‘;—Board of Broadcast Governors (Can-
ada)

BDSA-—Business & Defense Services Admin-
istration, Dept. of Commerce

BIB—Broadcast Information Bureau
BMI—Broadcast Music Inc.
BPA—Broadcasters Promotion Assn.
CAB—Canadian Association of Broadcasters

CARTA—Catholic Apostolate of Radio, Tele-
vision & Advertising

CATV—community TV antenna
CBA—Catholic Broadcasters Assn.
CBC—Canadian Broadcasting Corporation
CBS—Columbia Broadcasting System
CCBS—Clear Channel Broadcasting Service

CCIR—International Radio Consultative
Committee

CCT—Committee for Competitive Television
CCTV—closed-circuit television

COMPO—Council of Motion Picture Organ-
izations

CP—--construction permit

CTV—Canadian TV Network
CWA—Communications Workers of America
DBA—Daytime Broadcasters Assoclation
DFS—Deutsches Fernsehen (Germany)
DGA—Directors Guild of America Inc.

DJA—Disc Jockey Assn.
DSR—Statsradiofonien (Denmark)
EBU—European Broadcasting Union
ECA—Electronics Corporation of America
EIA—Electronic Industries Assn.
EIAC—Electronic Industries Assn. of Canada
EIAJ—Electronic Industries Assn. of Japan
EMP—Extended Market Plan (CBS)

ETV—educational television (see also JCET,
NAEB & NETRC)

FAE—Fund for the Advancement of Edu-
cation

FCBA—Federal Communications Bar Assn.

FCC—Federal Communications Commission

FTC-—Federal Trade Commission

F’I"L—Federal Telecommunication Laborator-
ies

GE—General Electric Co.

GPI—General Precision Inc.

GPL—General Precision Laboratory

IAAB—Inter-American Association of Broad-
casters (same as AIR)

IATSE—International Alliance of Theatrical
Stage Employes & Moving Picture Machine
Operators

IBEW—International Brotherhood of Elec-
trical Workers

IEEE-—Institute of Electrical & Electronic
Engineers

IERT—Institute for Education by Radio-
Television

IHFM—Institute of High Fidelity Manu-
facturers

IMPPA—Independent Motion Picture Pro-
ducers Association

IRAC—Interdepartment Radio Advisory Com-
mittee, Office of Defense Mobilization

IRC-—International Resistance Corp.

IRE—Institute of Radio Engineers (See IEEE)

IRTS—International Radio & TV Society

ITéA'—I)ndependent Television Authority (Bri-
ain
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ITC—Independent Television Corp.
ITU—International Telecommunication
Union
ITV—industrial television
IT'Cr—International Telephone & Telegraph
o

IUE—International Union of Electrical, Radlo
& Machine Workers

JCEB—Joint Councll on Educational Broad-
casting

JEDEC—Joint Electron Device Engineering
Council

JTAC—Joint Technical Advisory Committee

kc—Kkilocycle

LNA—Leading National Advertisers

MBS—Mutual Broadcasting System

mc—megacycle

MCA—Music Corporation of America

MGM--Metro-Goldwyn-Mayer

MPAA—Motion Picture Assn. of America

MST—Association of Maximum Service Tele-
casters

NAB—National Assn. of Broadcasters

NAB—National Audience Board

NABET—National Association of Broadcast
Employes & Technicians

NABUG-—National Association of Broadcast
Unions & Guilds

NAEB—National Association of Educational
Broadcasters

NAED—National Association of Electrical Dis-
tributors

NAFBRAT—National Association for Better
Radio & Television

NAFMB—National Association of FM Broad-
casters

NAM—National Association of Manufacturers

NAMM--National Assn. of Music Merchants

NARDA—National Appliance & Radio-TV
Dealers Association

NATESA—National Alliance of Television &
Electronic Service Associations

NATVAS—National Academy of Television
Arts and Sciences

NAVA-—National Audio-Visual Assn. Inc.
NBC—National Broadcasting Company
NBS—National Bureau of Standards

NCATA—National Community Antenna Tele-
vision Assoclation of Canada

NCTA—Natlonal Community TV Assn.

NEDA—National Electronic Distributors As-
soclation

NEMA—National
Association

NET-—National Educational Television

NETRC—National Educational TV & Radio
Center

NFA—National
Agencies

NIAC—Conelrad National Industry Advisory
Committee

NRMA—National Retall Merchants Assn.

NSRC—National Stereophonic Radio Com-
mittee (defunct)

NSTP—Natlonal Soclety of TV Producers
NTA—Natlonal Telefilm Assoclates Inc.
NTI—Nielsen TV Index

NTFC—National Television Film Council

NTSC-—National Television System Commit-
tee (defunct)

OEP—Office of Emergency Planning
PIB—Publishers Information Bureau
PMA—Phonograph Manufacturers Assn.
QRG—Quality Radio Group

RAB—Radio Advertising Bureau
RAI—Radlotelevisione Italiana
RCA—Radio Corporation of America
RFE—Radio Free Europe

RIAA—Record Industry Assn. of America
RTNDA—Radio-TV News Directors Assn.

SACT—President’s Special Advisory Commit-
tee on Telecommunications

SAG—Screen Actors Gulld

SCG—Screen Cartoonists Guild
SDIG—Screen Directors International Guild
SDX—Sigma Delta Chi

SIMPP—Society of Independent Motion Pic-
ture Producers

Electrical Manufacturers

Federation of Advertising

Abbreviations

SMPTE—Soclety of Motion Picture & TV
Engineers

SRA—Station Representatives Association

STA—special temporary authorization

STL—studlo-transmitter link

TA-—Talent Assoclates (David Susskind)

TASO—Television Allocations Study Organ-
ization

TIO—TV Information Office (NAB)
TNT—Theatre Network Television Inc.
TOA—Theatre Owners of America
TPA—Television Programs of America Inc.
TPG—Television Producers Gulld
TPR—thermoplastic recording
TRAFCO—TV, Radio & Film Commlssion of
Methodist Church

TvAR—Television Advertising Representa-
tives Inc.

TvB—Television Bureau of Advertising
UA—United Artists

UE—United Electrlcal,
Workers of America

UER—See EBU

UHF-ICC—UHPF Indusiry Coordinating Com-
mittee

U-I—Universal-International Pictures Co

UIT—See ITU

UPI—United Press International

URSI—International Scientific Radlo Union

USIA—United States Information Agency

USIS—United States Information Service

VOA—Voice of America

VTR—Videotape recording (Ampex proprie-
tary trade name)

WBC—Westinghouse Broadcasting Co.

WEMA—Western Electronic Manufacturers
Assoclation

WESCON—Western Electronic Show & Con-
vention

WGA—Writers Guild of America

Radio & Machine

“look to
BLONDER-TONGUE

for the new ideas in catv”

During 1963 Blonder-Tongue will offer new
CATYV products and services backed by a
team of experienced personnel. The purpose:
provide CATYV operators with complete, well
engineered systems for topflight perform-
ance—minimum maintenance . . . and more

profitable operation.

The new CABLEMASTER distribution ac-
cessories herald the beginning of a line that

engineered and manulactured by

BLONDER XTONGUE

9 Alting St., Newark, 2 N. J.

Home TV Accessories * UHI® Converwrs * Master TV Systems * Closed Circuit TV Systems ° CATV Systems

1962-63 Edition

Export: Rocke Int’l, N. Y. 16, Cable: ARLAB

will offer Blonder-Tongue CATYV trunk line
amplifiers, distributed amplifiers and all the
products necessary for complete systems. In
addition to the new Blonder-Tongue prod-
ucts, the famous BENCO CATV amplifiers
will be available in the U. S. through
Blonder-Tongue. If you’re planning a new
system or expansion of an existing system,
call upon Blonder-Tongue to solve your tech-
nical problems—no cost or obligation. Write:

Canadian Div. Benco Television Assoc., Ltd., Toronto
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HE KNOWS
THE OTHER SIDE

OF THE DESK

RS e

T T B0 S e N e S RO

PGW Television Colonels worked for advertising agencies for 70 years before they

joined us. Our Radio Colonels put in nearly half a century with companies that

market goods and services. Altogether, we have been on the other side of the ad-

vertising desk for 173 years.
They were very productive years for many of us. Because of them, the PGW Colonel

isvery much at home with advertisers . .. and advertisers are at home to the Colonel.

That’s why the Colonel is always on the go!

P ETERS, G RIFFIN, W OODWARD, mc.

Pioneer Station Representatives Since 1932

NEW YORK ATLANTA DETROIT FT. WORTH MINNEAPOLIS LOS ANGELES
CHICAGO BOSTON ST. LOUIS DALLAS PHILADELPHIA SAN FRANCISCO
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Television Networks: Rates and Data

Intercity Hookups Presently Available via Coaxial-Microwave Connections
All data as furnished by networks.
Map of Present and Projected Interconnections Published as Insert with This Directory

AMERICAN BROADCASTING CO.

(A division of American Broadcasting-Paramount Theatres Inc.)

Executive Offices: 7 West 66th St., New York 23, N.Y. Susquehanna
7-5000.

Business Offices and Studios: 7 W. 66th St., New York. Susque-
hanna 7-5000. (Studios alsc at Elysee, Ritz & Little Theatres.)

Other Affiliations: ABC owns and operates TV stations WABC-TV,
New York; WBKB, Chicago; WXYZ-TV, Detroit; KABC-TV, Los
Angeles; KGO-TV, San Francisco. Owned & operated AM stations
are: WABC, New York; WXYZ, Detroit; KGO, San Francisco;
KABC, Los Angeles; KQV, Pittsburgh. It also owns radio WLS,
Chicago. Also has sales rep firm for its Western Regional TV
Network. Also has interest in Technical Operations Inc. and
Microwave Associates Inc., Arlington, Mass. and owns 51% of
Central American TV Network.

Board of Directors (AB-PT): A. H. Blank, Alger B. Chapman, John
A. Coleman, Everett Erlick, E. Chester Gersten, Leonard H.
Goldenson, Jack Hausman, Robert H. Hinckley, Robert L.
Huffines Jr., Walter P. Marshall, Joseph A. Martino, Oliver E.
Treyz, James G. Riddell, Simon B. Siegel, David B. Wallerstein.

ABC OFFICERS

Leonard H. Goldenson, president of AB-PT; pres. of ABC
Simon B. Siegel, executive v.p.
Charles T. Ayres, vice president
Julius Barnathan, vice president
Alfred Beckman, vice president
Edward Bleier, vice president
Michael P. Boland, vice president
Martin Brown, v.p. and treas..of ABC & treas. of AB-PT
Slocum Chapin, vice president
Giraud Chester, vice president
Robert Coe, vice president

Donald Coyle, vice president
Sanford Cummings, vice president
James E. Duffy, vice president
Omar Elder, vice president
Theodore Fetter, vice president
Don Foley, vice president

Michael J. Foster, vice president
Vincent Francis, vice president
Richard Freund, vice president
William Gillogly, vice president
James Hagerty, vice president
Henry T. Hede, vice president
Ben Hoberman, vice president
Frank Marx, vice president

Daniel Melnick, vice president
Thomas W. Moore, vice president
Willlam P. Mullen, vice president
Harold Neal, vice president

Robert Pauley, vice president
Sterling C. Quinlan, vice president
William Rafael, vice president
James G. Riddell, vice president
Stephen Riddleberger. vice president
Elton Rule, vice president

David Sacks, vice president

Alfred Schneider, vice president
Edgar J. Scherick, vice president
Selig Seligman, vice president
Theodore F. Shaker, vice president
Joseph Stamler, vice president
Thomas Velotta, vice president
Elmer Wayne, vice president
Mortimer Welnbach, vice president & general counsel

FINANCE, PERSONNEL & GENERAL SERVICES
Simon B. Siegel, executive v.p.
Stephen Riddleberger, vice president & president of AM o-&-o
stations
Charles DeBare, gen. counsel for o-&-o stations & radio network
Samuel Barr, mgr. of data processing
Martin Brown, treas. AB-PT,; v.p. & treas. ABC
Michael P. Boland, vice president in charge o/ financial controls
John Brennan, dir. of international audits & systems
Edward Graessle. mgr. of treasury affairs
Grace Johnson, director of continuity acceptance
Marle McWilllams, director of personnel
Charles Smith, chief accountant
Joseph J. Spagnola, office & studio services director
George Ast. purchasing agent
Henry Epstein, art director

ENGINEERING

Frank Marx, v.p. & pres. of engineering & general services
John Bourcler., engineering operations supervisor, radio
Lowell Clark, mgr. of teletype services

Richard Hamilton, supervisor of communications
Georee Mllne, director of traffic & communications
Clure Owen, administrative assistant to v.p. in charge
John G. Preston. dir. of engineering facilities
Lawrence A. Ruddell. recording director

Joseph Sauer, traffic mgr.

Merle Worster, dir. of technical operations, TV

Frederick Zellner, dir. of technical operations, AM
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PRODUCTION SERVICES

Ruth K. Blainey, operations manager

John Kneeshaw, business manager, production
Frederick Schuhmann, director of production services
Arthur Segal, scenic services manager

David Eschelbacher, studio services manager

NEWS, SPECIAL EVENTS & PUBLIC AFFAIRS

James Hagerty, v.p. in charge of news, special events & public
aflairs

Robert Lane, assoc. to v.p.

Thomas Velotta, v.p. & administrative mgr.

Don Coe, director of special events and operations

Wiley Hance, manager of public affairs

John Secondari, producer, special projects

John Madigan, dir. of news & public affairs

Jules Bergman, science editor

Thomas O'Brlen, national news editor, AM

Willitam McSherry, national news editor, TV

LEGAL & LABOR RELATIONS
Mortimer Welnbach, vice president & asst. general counsel of
AB-PT
Richard L. Freund, vice president in charge of labor relations
Everett Erlick, v.p. & general counsel of AB-PT

PRESS INFORMATION

Michael J. Foster. v.p. in charge of press information
Stephen Strassberg, director of press information

Philip Bernsteln, asst. director of press information
George Hoover. trade news editor

Ellen MacKinnon, supervisor of audience information
Catharine Lynch, l{brarian

Sidney R. Meslbov, director of special exploitation projects
Richard Sarno, photo editor

Mari Yanofsky, magazine editor

CONTINUITY ACCEPTANCE
Grace Jonnsen, director of continuity acceptance

ART
Henry Epstein, art director

INTERNATIONAL DIVISION

Donald Coyle, president

James Larkin, business manager
Charles Dwyer, sales manager
Donald Hine, program manager

[ ]
Television Neiwork

Thomas \. Moore, v.p. in charge
Julius Barnathan, v.p. & general manager

ABC-TV Stations Affiliates Association: Joseph Hladky Jr., chalr-

man, KCRG-TV, Cedar Rapids, Ia.; Brent Kirk, vice chairman,
KUTV, Salt Lake City, Utah; Howard Maschmeler, treas., WNHC-
TV. New Haven, Conn.; Donald Davis. secy., KMBC-TV, Kansas
City, Mo.: Joseph C. Drilling, KJEO, Fresno, Cal.. John Gelder
Jr., WCHS-TV, Charleston, W.Va.; John F. Dille Jr., WJSV
South Bend-Elkhart. Ind.; Joseph Bernard, KTVI, St. Louls,
Mo.: D. A. Noel, WHBQ-TV, Memphls, Tenn.

TV Programming
Theodore Fetter, v.p. & program director
Simon Lesser, manager of program development
Giraud Chester, v.p., daytime programming
Armand Grant. director, daytime programming
Charles Barris. mgr. of daytime programs
Theodore Lyman, mgr. of announcing
John B. Green. network ezxecutive producer
Frederick P. Laffey, program service mgr.
Julian Bercovici. exec. producer
Leonard Maskin, admin. mgr., program dept.
Danlel Melnick, v.p. in charge program development
Robert Rafelson, mgr. of program development

Station Relatlons

Robert Coe, v.p. in charge of station relations
Donald Shaw. dir. of TV station relations

Network Sales

Edgar Scherick, v.p. in charge

Slocum Chapin, v.p. for western division

Charles T. Ayres. v.p. & associate sales dir

Edward Bleier, v.p. in charge of daytime sales

Henrv T. Hede. v.p. & administrative sales manager
Howard Reinheimer, eastern sales mgr.

Loomis Irish, dir. of sales service, dir. of station ¢learance

Advertising
Dean D. Linger, director of advertising

Station Clearance

Donald 8. Shaw Jr. director of station clearance
Joseph Glaquinto, mgr. of station clearance

(Continued on next page)
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Network Rates and Data

ABC Television Network—(Continued)

Research & Sales Development

Bert Briller, v.p. in charge of sales development

Henry Levinson, manager of sales development

Frederick Pierce, director of planning & sales development
Jerome Zucker, mgr. of sales development

Advertising & Promotion
Don Foley, v.p. in charge
Andre Gebstaedt, advertising mgr.
Theodore Kirby, mgr. of affiliated station promotion
Jerome Bredouw, dir. of on-the-air promotion

Radio Neiwork

Robert R. Pauley, president in charge

ABC Radio Stations Affiliates Advisory Board: District 1—Simon
Goldman, WJTN. Jamestown, N.Y.; District 2—J. P. Willlams,
WING, Dayton, O.: District: 3—Phil Hoffman, WTCN, Minneap-
olis, Minn.: District 4—T B. Lanford, KRMB. Shreveport, La.:
District 5—C. B. Locke, KRFDM, Beaumont, Tex.; District 6—
Willlam C. Grove, KFBC, Chevenne, Wyo.; District T—James W.
Wallace, KPQ, Wenatchee, Wash.; District 8—J. S. Younts,
WEEB, Southern Plnes, N.C,

Radio Programming & Services

William Rafael, national program director & v.p.

George Sax, national director of program operations & co-opera-
tive program wmanager

Ruth B. Smith, supervisor of production control unit

Frank Vagnoni, manager of music division

Stations
Earl Mullin, national director of stations, radio

Radio Network Sales

James E. Duffy, national director of sales & v.p.

Robert Holmgren, dir. of sales service & business admin.
Don Schlosser, adv. coordinator & mgr. of sales devises
Theodore Douglas, eastern sales manager

Research
Elizabeth Harris, research manager

ABC Owned & Operated Stations

TELEVISION STATIONS

WABC-TV, New York: Joseph Stamler, v.p. & general manager;
g.amets Szabo, general sales manager; Arthur Gross, program
irector.

WBKB, Chicago: Sterling C. Quinlan, v.p.; Manuel Fingerhut,
controller,; Clar Meider, national spot sales mgr.; Daniel Schuff-
man, program manager.

KABC-TV, Los Angeles: Elton hale, v.p. & gen. mgr.; James C.
Riddell, v.p. in charge western div.; Richard O'Leary, general
sales mgr.; James Patterson, program manager.

KGO-TV, San Francisco: David Sachs, v.p. & gen. mgr., KGO-TV:
Seymour Horowitz, program manager; RuUss Coughlan, sales
mgyr.

WXYZ-TV, Detroit: John F. Pival, pres. of WXYZ Inc. & gen.
myr. WXYZ-TV; John Reynolds, controller; Kent Fredricks,
national sales mor.

Central Division (Chicago)
William C. Gillogly, v.p. in charge, TV network sales
Donald Peterson, director of publicity & promotion
John Grace, mgr. of sales service, TV network, Central div.
William P. Kusack, chief engineer

[/
T/A/C
/]

TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . . CHICAGO . . .. HOLLYWOOD

Your Vital, Unique Source

of Top Quality Local
Created by

Broadcasters for Broadcasters

Programs
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Western Division (Los Angeles)

J. Clifford Anderson, director of special services

Dorothy L. Brown, director of continuity acceptance

Sanford C. Cummings, v.p. & director, TV network programs

Ralph G. Denechaud, manager of traffic & communications

William W. Edwards, mgr. of advertising & prom., TV network

Milton A. Fishman, v.p. in charge, TV network sales

Mitchell L. Gamson, ABC coordinator for Warner Bros. TV

Rowe S. Giesen, manager, TV nefwork programs

Theodore B. Grenier, chief engineer, TV & radio

Arthur Harvey, director, labor relations & business affairs

Elliott W. Henry Jr., director, TV network press information

Ben Hoberman, v.p. & general manager, KABC

Hugh S. Hole, ABC coordinator TV network programs

Donald Kraatz, ABC coordinator, TV network

Richard Loeb, manager, program services, TV network

Jack Mann, director, ABC radio network

Courtney McLeod, regional manager, TV station relations

Henry Miller, ABC coordinator, TV network

Burt Nodella, director of program development, TV network

Norma T. Olsen, director, TV program operations, network &
local, Hollywood

Frank G. Ralston, director, TV network film department

James G. Riddell, v.p. in charge of Western Division

Elton H. Rule, v.p. & gen. mygr., KABC-TV

Louis F. Sanman, manager, program production services, ABC-TV
studios, Hollywood

Florence T. Schiro, personnel director

Arthur Sterman, mgr., radio engineering operations, Hollywood

Robert Trachinger, manager, TV engineering operations

John C. Wagner, controller, Western Division

James A. Washburn, TV network program production coordinator

San Francisco

David Sachs, v.p. & gen. mgr. of KGO-TV

Lorralne Pedersen, continuity acceptance editor

Edith Kirby, traffilc manage

Henry A. Saroyan. controller end purchasing agent
Harry Jacobs, chief engineer

Robert Mitchell, manager, film dept.

George Rodman, dir. of publicity, advertising, & promotion
Victor Reed, dir. of news & special events

Washington
1735 DeSales St., NW, Republic 7-6013
Alfred Beckman, v.p. in charge, Washington Office

RADIO STATIONS
WABC, New York: Harold Neal, v.p. in charge, Michael Haupt-
man, dir. of advertising & promotion; Sam Holman, program
supervisor;, John McSweeney, sales mgr.;, Margaret Michaud,
business myr.

KABC, Los Angeles: Ben Hoberman, v.p. & gen. mgr., Phillip
Brestoff, sales mgr.; Jon Myers, program director; Jack Mann,
director, ABC Radio Network, Western Division.

KQV, Pittsburgh: John Gibbs, gen. mgr.; Edward Smith, sales
mgr.; Edward Tracy, controller.

WXYZ, Detroit: John Gllbert, gen. mgr.; Robert Baker, radio pro-
gram mgr.. Robert Baldrica, radio sales mgr.; Donald Daven-
port, production mgr.

KGO, San Francisco: Delbert Gore, sales mgr., Leslie Stein, AM
operations dir. Elmer Wayne, v.p. & gen. mgygr.

WLS, Chicago: Ralph Beaudin, gen. mgr.; John Allen, controller;
Armand Bell, sales mygr.

Central Division (Chicago)
Clar Helder. national spot sales manager
William P. Kusack, chief engineer
Edward Bischoff, director of sales, radio network, central div.
Alexander MacCallum, program dir. AM network, central div.

Western Division (Hollywood)
J. Clifford Anderson, director of special services, Western Division
Dorothy L. Brown, dir. of continuity acceptance, Western Div.
Theodore B. Grenier, chief engineer, Western Division
Jack Mann, director, ABC radio network, Western Division
Florence T. Schiro, personnel director, Western Division
Arthur Sterman, manager of radio engineering operations
John C. Wagner, controller, Western Division

ABC-TV NATIONAL STATION SALES INC.
663 Fifth Avenue
New York, New York

Theodore F. Shaker, president

James Conley, executive v.p.

Robert T. Goldman, treasurer

D. Thomas Miller, ©.p., Central Division
Harrison Mulford, Eastern sales manager
Walter M. Stein, research & promotion manager

SPORTS PROGRAMS INC.
1261 Avenue of the Americas
New York, New York

Chester Simmons, vice president

James Colligan, producer

Roone Arledge, producer

John Fitzgerals, business manager

Richard Kirchner, producer

Jack Lubell, producer

William Seaman, program & production manager

(Continued on page 62)
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This 1s the new ABC Television network identification. On the air and
in print, it symbolizes ABC’s modern, responsible approach toward
programming entertainment and enlightenment in the public interest.
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Network Rates and Data

ABC Network Data—(Continued)

ABC-TV NETWORK RATES
(Rate Card No. 10—April 1, 1961)
(Consult Network for Discounts, Specifications, etc.)

Class A rates (6-11 p.m., daily). Class C rates (All other times other
than those listed for Class A & D are 509% of Class A rates.)

Class D rates (daytime up to 5

p.m., Mon.-Fri. except for special

programs on National Holidays where Class C will prevail) are
33.3% of Class A rates. Note: Advertisers are required to pur-
chase for each program a minimum clear gross for station time
equivalent to $80,000 for each Class A hour telecast.

GROSS STATION RATES—(Class A Rates)

Station Hour 30 Min. 15 Min.
**KXAB-TV, Aberdeen, SD . $100.00 $60.00 $40.00
KTEN. Ada, OKla. . . 225.00 135.00 90.00
WAKR-TV, Akron, Ohlo ...... 150.00 90.00 60.00
*WALB-TV, Albany, Ga. .. 350.00 210.00 140.00
WAST, Albany Schenectady-Troy 900.00 540.00 360.00
*KOAT-TV, Albuquerque, N.M. .. 350.00 210.00 140.00
WFBG-TV, Altoona, Pa. ........ 1000.00 600.00 400.00
KVII, Amarillo, Tex.  ...... 325.00 195.00 130.00
WAIM-TV, Anderson, S.C.'.... 150.00 90.00 60.00
WLOS-TV, Asheville, N.C. 750.00 450.00 300.00
WAII-TV, Atlanta, Ga. 1100.00 660.00 440.00
WJIBF- TV Augusta Ga. .. 525.00 315.00 210.00
KMMT, Austin-Rochester, Minn 300.00 180.00 120.00
KTBC- TV Austin, Tex. ..... 575.00 345.00 230.00
KLYD-TV, Bakersﬁeld, Cal. .... 250.00 150.00 100.00
WJZ-TV, Baltimore, Md. .... 1650.00 990.00 660.00
*WABI-TV, Bangor, Me. ... 400.00 240.00 160.00
WAFB-TV, Baton Rouge, La. .. 450.00 270.00 180.00
WBRZ-TV, Baton Rouge, La. .. 550.00 330.00 220.00
tKBMT-TV, Beaumont, Tex. .. 350.00 210.00 140.00
KOOK-TV, Billings, Mont. ... 200.00(1) 120.00 80.00
WNBF-TV, Binghamton, N.Y. .. 1050.00 630.00 420.00
tWAPI-TV, Birmingham, Ala, .. 1000.00 600.00 400.00
fWBRC-TV, Birmingham, Ala. 1450.00 870.00 580.00
KXMB-TV, Bismarck, N.D. 80.00 48.00 32.00
KTVB, Boise, Idaho ......ce0... 275.00 165.00 110.00
WNAC-TV, Boston . 2800.00 1680.00 1120.00
WCYB-TV, Bristol, Va. . . 500.00 300.00 200.00
KBTX-TV, Bryan, Tex. .... . Bonus to KWTX-TV, Waco
WKBW-TV, Buffalo, N.Y. .... 1500.00 900.00 600.00
KXLF-TV, Butte, Mont. . ..... 225.00(1) 135.00 90.00
WWTV, Cadillac, Mich. ...... . 350.00 10.00 140.00
KTWO-TV,Casper, Wyo. ....... 150.00 90.00 60.00
KCRG-TV, Cedar Rapids-

Waterloo, Iowa 625.00 375.00 250.00
WUSN-TV. Charleston, S.C. 500.00 300.00 200.00
WCSC-TV, Charleston, S.C. ... 425.00 255.00 170.00
WCHS-TV, Charleston, W.Va. .. 850.00 510.00 340.00
WSOC-TV, Charlotte, N.C. . 1200.00 720.00 480.00
WTVC, Chattanooga, Tenn. . 450.00 270.00 180.00
WTOM-TV, Cheboygan, Mich.

Bonus to WPBN-TV, Traverse City

KFBC-TV, Cheyenne, Wyo. .... 225.00 135.00 90.00
WBKB, Chicago, Ill. ... 4200.00 2520.00 1680.00
WEKRC-TV, Cincinnati, Ohio .. 1750.00 1050.00 700.00
WEWS, Cleveland, Ohio 2600.00 1560.00 1040.00
KRDO-TV, Colorado Springs ... 300.00 180.00 120.00
FKOMU-TV, Columbia, Mo. ..... 325.00 195.00 130.00
WCCA-TV, Columbia, S.C. ..... 200.00 120.00 80.00
WTVM, Columbus, Ga. ........ 450.00 270.00 180.00
WTVN-TV, Columbus, Ohio 1250.00 750.00 500.00
tKRIS-TV, Corpus Christi, Tex. 350.00 210.00 140.00
tKZTV. Corpus Christl, Tex. 350.00 210.00 140.00
WFAA-TV. Dallas-Fort Worth 1500.00 900.00 600.00
WLW-D, Dayton, Ohio ........ 1200.00 720.00 480.00
WTVP, Decatur, 1l. ... . . 400.00 240.00 160.00
KBTV, Denver, Colo. ...... ... 900.00 540.00 360.00
WOI-TV, Des Moines, Iowa .. '150.00 450.00 300.00
WXYZ-TV, Detroit, Mich. . 3000.00 1800.00 1200.00
tWTVY Dothan. Ala vev. ... 250,00 150.00 100.00
+WDSM-TV, Duluth, Minn, . $550.00 $330.00 $220.00
KDAL-TV-TV Duluth, Minn. 600.00 360.00 240.00
TWTVD, Durham, N.C. 850.00 510.00 340.00
KTVE, El Dorado Ark. ..... 350.00 210.00 140.00
tKELP-TV, El Paso. TeX. ........ 250.00 150.00 100.00
WICU-TV, Erie, Pa. oo ... 72500 435.00 290.00
KEZI-TV Eugene, Ore. ..... 200.00 120.00 80.00
KVTQ-TV. Eureka, Cal. Bonus to KVIP-TV. Redding, Cal.

WTVW. Evansville, Ind. 700.00 420.00 280.00
WJPB-TV, Fairmont, W.Va. .... 225.00 135.00 90.00
WDAY-TV. Fargo, ND. ......,. 300.00 180.00 120.00
WJRT. Flint, Mich. ..... 1000.00 600.00 400.00
tWBTW, Florence, S.C. 500.00 300.00 200.00
*WINK-TV. Ft. Myers. Fla. ..... 50.00 30.00 20.00
WPTA, Ft. Wayne, Ind. 525.00 315.00 210.00
KJEO. Fresno, Cal ...... 575.00 345.00 230.00
KNOX-TV. Grand Forks, N.D.’ 100.00 60.00 40.00

KCND-TV, Pembina, N.D.

WOON-TV, Grand Rapids, Mich. 1300.00 780.00 520.00
H#HKFBB-TV. Great Falls. Mont. 200.00(1) 120.00 80.00
WLUK-TV, Green Bay, Wis. .... 600.00 360.00 240.00
tWFMY-TV, Greensboro. N.C. ... 900.00 540.00 360.00
tWNCT, Greenville, N.C. . .... 500.00 300.00 200.00
*KGBT-TV. Harlingen, Tex. .. '350.00 210.00 140.00
WTPA, Harrisbure, Pa. 425.00 255.00 170.00
WSIL-TV. Harrisbure. Il. ..... 350.00 210.00 140.00

KPOB-TV. Poplar Bluff, Mo.

WSVA-TV. Harrisonburg. Va. .. 250.00 150.00 100.00
tWDAM-TV, Hattiesburg, Miss .. 200.00 120.00 ' 80.00

KHPL-TV, Hayes Center, Neb.
KHJK-TV, Hilo, Hawail -
*KHVH-TV, Honolulu Hawaii
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500.00

300.00

Bonus to KHOL-TV, Neb.
Bonus to KHVH-TV, Honolulu

200.00

Station Hour 30 Min. 15 Min.
KTRK-TV, Houston, Tex. ...... 1350.00 810.00 540.00
WAFG-TV, Huntsville, Ala. -.... Bonus to network

TKID-TV, Idaho Falls, Idaho .... 225.00(1) 135.00 90.00
WLW-I, Indianapolis, Ind. . 1400.00 840.00 560.00
WLBT, Jackson, Miss. . ..... 550.00 330.00 220.00
WFGA-TV, Jacksonville, Fla, 850.00 510.00 340.00
TKRCG-TV, Jefferson City, Mo. 375.00 225.00 150.00
1WJHL-TV, Johnson City, Tenn. 425.00 255.00 170.00
tKODE-TV, Joplin, Mo. ......... 325.00 195.00 130.00
WKZO-TV, Kalamazoo, Mich. .. 1400.00 840.00 560.00
KMBC-TV, Kansas City, Mo. .. 1500.00 900.00 800.00
'KHOL-TV, Kearney, Neb. . .. 400.00 240.00 160.00
KOTI, Klamath Falls, Ore. .... 150.00(2) 90.00 60.00
WTVK, Knoxville, Tenn. ..... 300,00 180.00 120.00
TWKBT, La Crosse, Wis. ........ 400.00 240.00 160.00
KSHO-TV, Las Vegas, Nev. .... Bonus to network
KSWO-TV, Lawton, Okla.-Wichita

Falls, Tex. . ......... 300.00 180.00 120.00
WLYH-TV, Lebanon Pa. ... .« 300.00 180.00 120.00
WKYT, Lexmgton Ky. ........ 200.00 84.00 56.00
WIMA-TV, Lima, Ohio ........ 150.00 90.00 60.00
KATV, Little Rock, Ark. 500.00 300.00 200.00
KABC-TV, Los Angeles, Cal. ... 3800.00 1680.00 1520.00
WLKY, Louisville, Ky. 100.00 60.00 40.00
KDUB-TV, Lubbock, Tex. 425.00 225.00 170.00
WLVA-TV, Lynchburg-Roanoke 350.00 210.00 140.00
WMAZ-TV, Macon, Ga. .. . 450.00 270.00 180.00
WKOW-TV, Madison, Wis. 325.00 195.00 130.00
KBES-TV, Medford, Ore. . 175.00 105.00 70.00
WHBQ-TV, Memphls, Tenn. ... 1100.00 660.00 440.00
TWTOK-TV, Meridian, Miss. 425.00 255.00 170.00
WPST-TV, Miami, Fla. .... 1000.00 600.00 400.00
KMID-TV, Midland, Tex. 275.00 165.00 110.00
WITI-TV, Mllwaukee Wis. .... 1500.00 900.00 600.00
KMSP-TV, Minneapolis-St. Paul

Minn. ... 1250.00 750.00 500.00
KXMC-TV, Minoct, N.D. ........ 150.00 90.00 60.00
WEAR-TV, Mobile, Ala.-

Pensacola, Fla. .. .. .... 450.00 270.00 180.00
¢*tKVKM-TV, Monahans, Tex. Bonus to network

KVLF-TV, Alpine, Tex.

KNOE-TV, Monroe, La. .... .. 475.00 285.00 190.00
WCCB-TV, Montgomery, Ala. 200.00 120.00 80.00
WLBC-TV, Muncle, Ind. ... 200.00 120.00 80.00
WSIX-TV, Nashville, Tenn. 950.00 570.00 380.00
WNHC-TV, New Haven, Conn. 1750.00 1050.00 700.00
WVUE, New Orleans, La. .... 800.00 480.00 320.00
WABC-TV, New York, N.Y. . 6750.00 4050.00 2700.00
WVEC-TV, Norfolk, Va. ..... 850.00 510.00 340.00
KOCO-TV, Oklahoma Clty-

Enid, OkKla. ... 1700.00 420.00 280.00
KETV, Omaha, Neb. .evvevenn. 950.00 570.00 380.00
WLOF-TV, Orlando, Fla. . 475.00 285.00 190.00
WTAP-TV, Parkersburg, W. V. . 100.00 60.00 40.00
KCND-TV, Pembina, N.D.

Bonus to KNOX-TV, Grand Forks, N.D.
WTVH-TV, Peoria, ITl. . 525.00 315.00 210.00
WFIL-TV, Philadelphia, Pa. ... 4000.00 2400.00 1600.00
KTVK, Phoenlx, Ariz. ...... . 550.00 330.00 220.00
tKOAM-TV, Pittsburg, Kan. 325.00 195.00 130.00
WTAE, Pittsburgh, Pa. ...... 2500.00 1500.00 1000.00
ttWPTZ, Plattsburg, N.Y.-

Burlington, Vt. ...... 400.00 240.00 160.00
KPOB-TV, Poplar Bluff, Mo.

Bonus to WSIL-TV, Harrisburg, Ill.
WMTW-TV, Portland, Me.-

Mt. Washington, NNH. . ...... 700.00 420.00 280.00
KPTV, Portland, Ore. .. 1050.00 630.00 420.00
*»*WAGM-TV, Presque Isle, Me. 150.00 90.00 60.00
WJAR-TV. Providence, R.I. 1550.00 930.00 620.00
WPRO-TV, Providence, RI. .. . 1400.00 840.00 560.00
tWGEM-TV, Quincy, Ill.-

Hannibal, Mo. ......... 575.00 345.00 230.00
*KHQA-TV, Quincy, Ill. 525.00 315.00 210.00
WRAL-TV, Raleigh, N.C. ... 875.00 525.00 350.00
KVIP-TV, Redding, Cal. 300.00 180.00 120.00
KOLO-TV, Reno, Nev. . .... 250.00 150.00 100.00
KNDU, Richland, Wash.  ..... Bonus to KNDO-TV, Yakima
WRVA-TV, Richmond, Va. 700.00 420.00 280.00
KWRB-TV, Riverton, Wyo. 100.00 60.00 40.00
WROC-TV, Rochester, N.Y. 1000.00 600.00 400.00
WHEC-TV&WVET- TV, Rochester 800.00 480.00 320.00
H#WREX-TV, Rockford, Ill. ... 600.00 360.00 240.00
WHBF-TV, Rock Island, Ill 1050.00 630.00 420.00
*KSWS-TV, Roswell, N.M. .. 275.00 165.00 110.00
KOVR, Sacramento- Stockton 800.00 480.00 320.00
KTVI, St. Louis, Mo. ...... .. 1650.00 990.00 660.00
WSUN- TV, Tampa-

St. Petersburg, Fla. . ... 475.00 285.00 190.00
WBNB-TV, St. Thomas, V.I. 50.00 30.00 20.00
WBOC-TV, Salisbury, Md. ..... 100.00 60.00 40.00
KCPX-TV, Salt Lake City . 800.00 480.00 320.00
KONO-TV, San Antonio, Tex. . 800.00 480.00 320.00
XETV, Tijuana, Mex.-

San Diego, Cal. ... 800.00 480.00 320.00
KGO-TV, San Francisco Cal. 2400.00 1440.00 960.00
KNTV, San Jose, Cal. ... 300.00 180.00 120.00
KEYT. Santa Barbara, Cal. .. $350.00 $210.00 $140.00
WTOC-TV, Savannah, Ga. . 325.00 195.00 130.00
WSAV-TV, Savannah, Ga. . 350.00 210.00 140.00
WNEP-TV. Scranton-

Wilkes Barre, Pa. ..... 600.00 360.00 240.00
KOMO-TV, Seattle, Wash. 1500.00 900.00 600.00
KMOS-TV, Sedalia, Mo. .... Bonus to KMBC-TV
KTRS-TV. Shreveport. La. .... 600.00 2360.00 240.00
+KVTV, Sioux City, JTowa ........ 525.00 315.00 210.00
+tKTTV. Sioux City, Iowa .. ... 525.00 315.00 210.00
+KELO-TV, Sioux Falls, S.D. 725.00 435.00 290.00
KR0O0-TV, Sloux Falls. S.D. ... 450.00 270.00 180.00
WSJV-TV, So. Bend-Elkhart 450.00 270.00 180.00
KREM-TV, Spokane, Wash. 550.00 330.00 220.00
WHYN-TV, Springfield-

Holyoke, Mass. .. ..... 450.00 1270.00 180.00
tKYTV, Springfielq, Mo. 400.00 240.00 160.00

(Contmued on next

page)
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Station Hour 30 Min. 15 Min.

WSTV-TV, Steubenville, Ohio .. 625.00 375.00 250.00
WHEN-TV, Syracuse, N.Y. ...... 1000.00 600.00 400.00
WSYR-TV, Syracuse, NY. ..... 1200.00 720.00 480.00
WSUN-TV, Tampa-St. Peters-

burg, Fla. ... 475.00 285.00 190.00
tWTHI-TV, Terre Haute, Ind. ... 525.00 315.00 210.00
*WCTV, Tallahassee, Fla.-

Thomasville, Ga.  ........ 425.00 255.00 170.00
#WSPD-TV, Toledo, Ohio ...... 1000.00 600.00 400.00
WPBN-TV, Traverse City, Mich. 200.00 120.00 80.00
KGUN-TV, Tucson, Ariz. ...... 250.00 150.00 100.00
KTUL-TV, Tulsa, OKla. ........ 775.00 465.00 310.00
KLIX-TV, Twin Falls, Ida. .... 150.00(1) 90.00 60.00
KLTV, Tyler, TeX. ....coevvvene 275.00 165.00 110.00
WKTV, Utlca, N.Y. .. .... 550.00 330.00 220.00
KWTX-TV., Waco, Tex. ...... 350.00 210.00 140.00
tH*EKMVI-TV, Wailuku, Hawali Bonus to KHVH-TV, Honolulu
WMAL-TV, Washington, D.C. .. 1650.00 990.00 660.00
WATR-TV, Waterbury, Conn. 200.00 120.00 80.00
WCNY-TV. Watertown-Carth-

ACC L NAY B et L EE 300.00 180.00 120.00
fWSAU-TV, Wausau, Wis. ....... 400.00 240.00 160.00
*KRGV-TV, Weslaco, Tex. ...... 350.00 210.00 140.00
WEAT-TV, W. Palm Beach, Fla. 225.00 135.00 90.00
KAKE-TV, Wichita, Kan. ..... 900.00 540.00 360.00

++KAYS-TV, Hays, Kan.
tWECT, Wilmington, N.C. ...... 325.00 195.00 130.00
WSJS-TV, Winston-Salem, N.C. 800.00 480.00 320.00
KNDO-TV, Yakima, Wash. ..... 325.00 195.00 130.00
WSBA-TV. York. Pa. ........... 250.00 150.00 100.00
WKST-TV, Youngstown, O. .... 450.00 270.00 180.00
WHIZ-TV, Zanesville, Ohto .... 100.00 60.00 40.00

+ Limited Live Service. * Non-Interconnected.
** KXAB ordered with KXGO Fargo—KXAB rate $70.00.

#Rate Class for WREX~-TV & WSPD-TV; A, 6-11 p.m., daily; C, all
other times.

+tUnless advertiser ‘is notified to the contrary, this station will
schedule for simultaneous telecast the network programs carried
by associated station without additional charge.

(1) Combination rate—$807.50 (Class A hour) for KOOK-TV, Bil-
lings; KXLF-TV, Butte; KFBB-TV, Great Falls; KID-TV, Idaho
Falls & KLIX-TV. Twin Falls. (2) KHVH-TV Honolulu, Hawail and
WAPA-TV San Juan, P.R. subject to an additional charge for ship-
ping and handling. (3) Combination rate $250 (Class A hour) for
KENI-TV, Anchorage and KFAR-TV. Fairbanks. (4) Daytime Sta-
tion—Monday-Friday 12:30-5 p.m.; Sat.-Sun. 12:00-7:00 p.m.

Advertisers using any bonus station by film, prefilm or delayed
telecast will pay a service charge of $5 per min. net (non-commis-
sionable) for each minute up to a maximum of $15 per telecast,
while station is furnisiied as a bonus.

ABC WESTERN REGIONAL NETWORK-—ABC Television Center,
Hollywood 27, Cal. Telephone: Normandy 3-3311. Pacific Coast
stations: XETV, San Diego; KABC-TV, Los Angeles; KVIQ-TV,
Eureka: KEYT, Santa Barbara; KVIP-TV, Redding: KLYD-TV,
Bakersfield; KJEO. Fresno: KGO-TV, San Francisco; KOVR,
Sacramento-Stocktor; KOLO-TV, Reno: KSHO-TV. Las Vegas;
KEZI-TV. Eugene, Ore.; KNTV. San Jose. Cal.; KBES-TV. Med-
ford. Ore.: KPTV. Portland Ore.. KNDO-TV, Yakima. Wash.;
KOTI, Klamath Falls, Ore.; KOMO-TV, Seattle; KREM-TV,
Spokane. Mountain stations: KCPX-TV, Salt Lake City. KBTV,
Denver: KTVK, Phoenix: KTWO-TV, Casper: KELP-TV, El Paso;
KGUN-TV, Tucson; KRDO-TV, Colorado Springs, Colo; KSWS-
TV, Roswell, N.M.: KOAT-TV. Albuquerque, N.M.; KTVB, Boise,
Ida.: KFBC-TV. Cheyenne. Wvo.. KID-TV, Idaho Falls, Ida.;
KLIX-TV. Twin Falls. Ida.: KXLF-TV, Butte, Mont.. KOOK-TV,
Billines, Mont.; KFBB-TV. Great Falls. Mont.: KWRB-TV, River-
ton, Wyo: KFAR-TV. Fairbanks. Alaska: KENI-TV, Anchorage,
Alaska: KHVH-TV. Honolulu; KMVI-TV, Wailuku, Maui: KHJK-
TV, Hilo, Hawaii. Executives: Vincent Francis, v.p., sales, Western
Division; John Wagner, controller: Theodore Grenier. chief
engineer.

ALASKA-HAWAII-PUERTO RICO SERVICE

*KENI-TV, Anchorage, Alaska..] $150.00(3) $ 90.00 $ 60.00

*KFAR-TV, Fairbanks, Alaska..[

KHVH-TV, Honolulu .......... 400.00(2) 240.00 160.00
tt*Wailuku, Maui :
tt*Hilo

*WAPA-TV, San Juan, P.R. .... 300.00(2) 180.00 120.00

* Non-Interconnected.

PROGRESSIVE STATIONS PREFER
THE PRESTIGE NEWS SERVICE
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Use the postcard at the back of the

book to order your extra copies.

Television Facthook

The Authoritative Reference

63-a



- mm—

COLUMBIA BROADCASTING SYSTEM INC.

Executive Offices; 485 Madison Ave., New York 22. Plaza 1-2345.

Board of Directors, CBS Inc.: William S. Paley, Leon Levy, J. A.
W. Iglehart, Ralph F. Colin, Frank Stanton, Merle S. Jones,
Goddard Lieberson, Arthur Hull Hayes, Robert A. Lovett, Arthur
L. Chapman, Mrs. M. C. McIntosh, James T. Aubrey Jr., Richard
S. Salant.

Columbia Broadcasting System Inc. (Willlam S. Paley, chalrman;
Frank Stanton, president) owns and CBS Television Stations
Division (Merle S. Jones, president) operates WCBS-TV, New
York; WBBM-TV, Chicago; KNXT, Los Angeles; WCAU-TV,
Philadelphia; KMOX-TV, St. Louis. CBS Television Stations
Division also operates CBS Television Spot Sales. CBS Radio
Division (Arthur Hull Hayes, president) operates AM-FM
stations WCBS, New York; KCBS, San Francisco; KNX, Los
Angeles; WBBM. Chicago: WEEI, Boston; WCATU, Philadelphia
and KMOX, St. Louis. CBS Radio Division also operates the CBS
Radio Network and CBS Radio Spot Sales. The CBS Television
Network Division (James T. Aubrey Jr., president) operates the
CBS Television Network. Other CBS Inc. divisions are the CBS
News Division (Richard S. Salant, president); CBS Laboratories
Division (Peter C. Goldmark, president); Columbia Records
Division (Goddard Lieberson, president); CBS International Divi-
sion (Lewis Gordon, president). CBS Inc. also owns CBS Produc-
tions Ltd. (James T. Aubrey Jr., chmn.); CBS Films Inc. (Merle
S. Jones, chmn.); CBS Films Pty. Ltd., Australia (Merle S. Jones,
pres.) and CBS Columbia SA, Switzgerland (Frank Stanton,
chmn.) which, in turn, owns CBS (Europe) SA, Switzerland
(Merle S. Jones, chmn.) and CBS Ltd., London (Merle S. Jones,
chmn.).

?roduction Center: 524 W. 57th St.. New York 19. Judson 6-6000.

Television Studios: CBS-TV has these studios In New York:
Studios 41, 42, 43 and 44 at 15 Vanderbilt Ave.; Studio 50,
1697 Broadway; Studio 52, 254 West 54th St.; Studios 53, 54, 55 &
56 at 111 East 58th St.; Studio 61, 1456 First Ave.; Studio 72,
2250 Broadway; Studio 65, 221 West 26th St. Other studios are
in Los Angeles at 1313 N. Vine St. and Television City; in Chicago
at 630 N.” MeClurg Court; in St. Louis at 12th & Cole Sts.; in
Philadelphia at City & Monument Aves.

CBS Television Network Division
OFFICERS

James T. Aubrey Jr., president

Guy della Cloppa, v.p., programs, Hollywood

Merritt Coleman, v.p. & business mgr., talent & contract proper-
ties. Hollywood

John P. Cowden, v.p., information services

Michael Dann, v.p., programs, New York

Thomas H. Dawson, v.p., sales

Thomas K. Fisher, v.p. & general attorney

James H. Geer. controller

W. Spencer Harrison, v.p. & business mgr., talent & contract
properties .

William H. Hylan, v.p., sales administration

John J. Karol, ».p. & director of special projects

Oscar Katg, v.p., programs

William B. Lodge, v.p., affiliate relations & engineering

William C. MacPhail, v.p., sports

Joseph H. Ream. v.p., program practices

John T. Reynolds, v.p., administration, Hollywood

Edward L. Saxe, v.p., operations

Charles S. Steinberg, v.p., public information

Carl S. Ward, v.p. & director, affiliate relations

Hunt Stromberg Jr., v.p., program development, Hollywood

NETWORK SALES

William H. Hylan, ».p., sales administration

Thomas H. Dawson, v.p., network sales

Sam K. Maxwell, general sales manager

John J. Karol, v.p. & director of special projects

Theodore Shaker, program sales manager

Joseph Curl, daytime sales manager

Jack Purves, sporis sales manager

Alfred Harding, sales manager, public affairs

Roland R. Blair, midwestern sales manager

Robert L. Swats, Detroit sales manager

Robert Livingston, Pacific Coast sales manager

Willilam J Fagan. business manager

Robert F, Jamieson, asst. business mgr. & dir., station clearances
George Zurich. sales service manager

Ggorge A. Kolpin, sales manager, EMP

Richard H. Low, asst. business manager & dir. of contracts

INFORMATION SERVICES
John P. Cowden, v.p., information services

ADVERTISING & SALES PROMOTION

Louis Dorfsman, creative director

George Bristol, operations director

Robert Strunsky, copy chief

Lawrence K. Grossman, asst. to operations dir.

Alex Kennedy, director of program promotion

Linley Stafford, manager, creative services, network on-air
promotion |

Leonard Broom, manager, station promotion

David C. Fuchs, director, sales presentations

Richard Golden, director of presentations & market planning

Bdward Side. production manager

Network Rate Card Is on Pages 66-a & 67-a.
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NETWORK PROGRAMMING

Oscar Katz, v.p., network programs

Michael Dann, v».p., network "grograms, N.Y,

Guy della Cioppa, v.p., network programs, Hollywood

Hunt Stromberg Jr., v.p., program development

Bruce Lansbury, director, daytime programs, Hollywood

Lawrence White, v.p., daytime programs

Howard G. Barnes, dir. of programs, Hollywood

John T. Reynolds, v.p. administration, Hollywood

Michel Grilikhes, general program exec., Hollywood

Roberg Hoag, asst. director of programs, administration, Holly~
wWOoOo

Richard Lewine, director of special projects

Robert Dale Martin, director of talent & casting

Robert Milford, director, network programs, N.Y.

James Lavenstein, adminisirative manager

Allan Parr, business manager, Hollywood

Gerald Leider, director of special programs

Peter Robinson, assoc. dir., program development, Hollywood

Alan Wagner, general program exec., N.Y.

OPERATIONS

Edward L. Saxe, v.p., operations

John H. P. Davis, director operations analysis & control

Robert H. Bridges, director, planning

Joseph A. Flaherty, manager, technical facilities planning

Walter R. Pierson, manager, plant facilities planning

Hughk T. Graham, director, live operations

Edwaréi Gale, manager, design & production operations, Holly-
woo

Robert J. Hennessy, director, design & production operations

Robert M. Sammon, director, studio operations

James Hesen, live operations, West Coast

Gordon Shadwick, director, recording operations

E. Carlton Winckler, director, production manaegement

Morton Granas, manager, recording & distribution operations,
Hollywood . \

Gilbert Wyland, manager, studio operations, Hollywood

Harold C. Meier, director, broadcast operations

AFFILIATE RELATIONS

Willlam B. Lodge, v.p., engineering & affiliate relations

Carl Ward, v.p. & director of afiiliate relations

Gordon F. Hayes, national manager )

Robert Wood, manager of contracts and records

Bert Lown, western manager, Los Angeles

Ed Scovill, midwest manager

David Williams, eastern manacer

Donald E. Clancy, administrative manager

Robert F. Jamieson, assistant business manager & director, sta-
tion clearances

Lawrence B. Gumblinner, mangger, network transmission
facilities

PRESS INFORMATION

Charles S. Steinberg, v.p. public information

Hank Warner, director, press information, New York

Dorothy Lefller, manager. magazine division

James Kane, manager, affiliate press relations

Harry FPeeney. manager of trade & businesz mnews

Ernest Stern, director of press information, Hollywood

Ed Reynolds, assistant director of press information, New York
Leonard Spinrad, executive editor, public information

RESEARCH

Jay Eliasberg, director

Philip Luttinger, assistant director

Arnold Becker, manager of coverage & research analysis
Dorothy Boyle, manager of program records

Mae Clarke. manager of advertising records

Tore Hallonquist, manager of program analysis

Rose Marle O'Rellly. manager of ratings

Herbert Schmitz, manager, graphics & presentation

ENGINEERING

Willlam B. Lodge, v.p., engineering & affillate relations
A. B. Chamberlaln, director of engineering

H A. Chinn. chief engineer

Richard S. O’Brien, director, audio & video engineering
J. D. Parker. director. radio frequency engineering

J. B. French, director of engineering services

PROGRAM PRACTICES

Joseph H. Ream, vice president
Herbert A. Carlborg, director, editing
William H. Tankersley, director, Hollywood

BUSINESS AFFAIRS

W Spencer Harrison, v.p. and business mgr. of talent & con-
tract proverties

Merritt Coleman, v.p. and business mgr. of talent & contract
properties. Hollywood

Sal Iannucci, director of business affairs

Henry Howard, director of music operations

LAW

Thomas K. Fisher, v.p. & general attorney
Leon R. Brooks, asst. general attorney
Robert V. Evans, asst. general attorney
Richard A. Forsling, asst. general attorney
Jack B. Purcell, asst. general attorney

FINANCIAL

James H. Geer, controller

Robert B. Jackson, assistant controller

Louis Rauchenberger, director of accounting

Bruce Haight, director, financial planning & analysis
James A. Walsh, director, systems & procedures
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Walter 1. Seigal, manager
Gerard Urgo, assistant manager

SPECIAL PROJECTS

Richard D. Heffner, director of special projects, information
services
Jack Reynolds, assistant to the director

SPORTS

William C. MacPhall, v.p., sports

John M. Dolph, director, sports

Randolph Brent, operations manager
Donald Hamilton, director, business affairs
John Purves, program sales co-ordinator

CBS Television Affiliate Advisory Board: Paul Adanti, WHEN-TV,
Syracuse, N.Y.; T. B. Backer Jr., WLAC-TV, Nashville Tenn;
Richard A. Borel, WBNS-TV, Columbus, O.; A. J. Bauer, WINK-
TV, Fort Myers, Fla.; Tom Chauncey, KOOL-TV, Phoenix, Ariz.;
J. C. Kellam, KTBC-TV, Austin, Tex.; Glenn Marshall Jr., WIXT,
Jacksonville, Fla.; August C. Meyer, WCIA, Champaign, Ill.; Art
Mosby, KMSO-TV, Missoula, Mont.; Willlam B. Quarton, WMT-
TV, Cedar Rapids, Ia.; Donald D. Sullivan, KVTV, Sioux City,
Yowa; George Whitney, KFMB-TV, San Diego, Cal.

~ CBS Television Stations Division

OFFICERS

Merle 8. Jones, president

Cralg R. Lawrence, v.p.. CBS Owned television stations and CBS
Television Stations National Sales

Bruce R. Bryant, v.p., general manager, CBS Television Stations,
National Sales

Sam Cook Digges, administrative v.p., CBS Films Inc.

Thomas K. Fisher, v.p., general attorney

Clark B. George, v.p., general manager, WBBM-TV

John A. Schneider, v.p., general manager, WCAU-TV

Norman E. Walt Jr., v.p., general manager, WCBS-TV

Harvey J. Struthers. v.p., station services

William M. Welss, v.p. and general manager, Terrytoons

Gene R. Wilkey, v.p., general manager, KMOX-TV

Robert D. Wood, v.p., general manager, KNXT

Willlam J. Flynn, controller

FINANCIAL

William J. Flynn, controller

Norman C. Hadley, director accounting

Ralph Briscoe, director, budget

Eugene Friedman, manager, credit and collection

INFORMATION SERVICES

Howard Berk, director, information services, CBS Owned Stations
and CBS Television Spot Sales

INTERNATIONAL BUSINESS RELATIONS
Howard L. Kany, director

LAW

Thomas K. Fisher, v.p. & general attorney
Leon R. Brooks, assistant general attorney
Robert V. Evans, assistant general attorney
Richard A. Forsling, assistant general attorney
Jack B. Purcell, assistant general attorney

RESEARCH
Robert Davis, director

SALES PROMOTION AND ADVERTISING

Thomas L. Means, director
Mort Rubenstein, creative director
Jacques Sammes, copy chief

CBS OWNED TELEVISION STATIONS

Cralg R. Lawrence, v.p.,, CBS Owned television stations & CBS
Television Stations National Sales

Harvey J. Struthers, v.p., station services

Hal Hough, director, program services.

WCBS-TV, 485 Madison Ave., New York 22; Norman E. Walt Jr,,
v.p., general manager;, George G. Danford, general sales
manager.

WBBM-TV, 630 N. McClurg Court, Chicago 11: Clark B. George,
v.p. & general manager, Edward Keneflck, general sales man-
ager.

KNXT, 6121 Sunset Boulevard, Los Angeles 28: Robert D. Wood,
v.p., general manager; Ray Beindorf, general sales manager.

WCAU-TV, City & Monument Aves., Philadelphia 31: John A.
Schnelder, v.p., general manager; Frank Beazley, general sales
manager.

KMOX-TV, 12th and Cole, St. Louls 6: Gene Wilkey, v.p., general
manager, Charles M. McAbee, Jr., general sales manager.

Note: see station lstings for other executives and additional

details.

For CBS Inc. Corporate Officers
See page 951
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CBS TELEVISION STATIONS NATIONAL SALES

Craig R. Lawrence, v.p., CBS Owned television stations & CBS
Television Stations National Sales

Bruce R. Bryant, v.p., general manager

Gerald Marenoff, business manager

william R. Hohmann, director of research & sales promotion

Theodore W. O'Connell, eastern sales manager

Richard R. Loftus, midwestern sales manager

Samuel F. Hill Jr., Los Angeles sales manager

Robert Perez, San Francisco sales manager

John S. Logan, Detroit sales manager

willlam Miller, St. Louis sales manager

CBS FILMS INC.

Sam Cook Digges, administrative v.p.

Joseph Irwin, director, business aflairs

James Victory, general sales manager

James McCormick, manager, eastern sales

Fred J. Mahlstedt, managing director, operations, domestic &
international.

Ralph M. Baruch, director, international sales

Willard Block, manager, international sales

Eugene W. Moss. sales promotion manager

Murray A. Benson, director, licensing

Robert A. Fuller, director, publicity

George Faber, director, client relations—Hollywood

Stanley Moldow, manager, sales service

Edward Cooper, manager, film service

TERRYTOONS
Wwilllam M. Welss, v.p. and general manager

COLUMBIA BROADCASTING SYSTEM
CBS (EUROPE) SA
Zurich, Switzerland

Merle S. Jones, chairman
Michael Burke, managing director

CBS LIMITED
London, England
Merle 8. Jones, chairman

CBS News Division

OFFICERS

Richard S. Salant, president, CBS News

Blair Clark, general manager & v.p. of CBS News

David Klinger, v.p., administration

John W. Kiermalier, v.p., public affairs

George Abramson, controller

Josef C. Dine, director of information & special services
May M. Dowell, director of special projects

Donald C. Hamilton, director of business affairs

Pamela Ilott. director of religious broadcasts

Robert Skedgell, asst. general manager of news, radio
Lee Otis, managing editor, radio

Ernest Leiser, asst. general manager o/ news, television
Jack Bush, manager. flilm production

John M. Cooper, manager of newsfilm syndication
Ralph Paskman, assignment manager, television

Robert Wussler, manager, live & video-tape production
David Zellmer, manager, administration & operations, television

WASHINGTON NEWS BUREAU

Broadcast House, 40th & Brandywine Sts. N. W., Washington.
D. C. Emerson 2-9300

David Schoenbrun, chief correspondent & bureau chief

Bob Allison, director of news & executive producer

Bill Small, assistant director of news

Donald W. Richardson, chief of the assignment desk & mgr.
of newsfilm

FOREIGN OFFICES

Brazil—Charles Kuralt (bureau chief), CBS News, Rua Mexico 3,
Rio de Janeiro.

Congo—Blaine Littell, CBS News, 26 Hallam St., London W. 1

England-—Alexander Kendrick (bureau chief), Richard Kallsen,
26 Hallam St., London W. 1.

France-—Bob Kleiman (bureau chief), Frank Kearns, 33 Champs
Elysees, Paris 8e.

Germany—Daniel Schorr, Koblenzer Strasse 270, Bonn.

Hong Kong, Southeast Asia Bureau—Bernard Kalb (bureau
chief), Guy Searls, [address to be announced.]

Italy—Winston Burdett, Piazza Di Spagna 51, Rome.

Japan—Peter Kalischer, Foreign Correspondents Club, Maru-
nouchi, Tokyo.

U.S.S.R.—Marvin Kalb, CBS News, ¢/0 American Emb
Helsink{, Finland. gl

(Continued on next page)
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Network Rates and Data

CBS Network Data—(Continued)
CBS Radio Division

OFFICERS

Arthur Hull Hayes, president .

James M. Seward, executive vice president

George M. Perkins, v.p. in charge of network programs

Fred Ruegg, v.p., in charge of station admrmstmtzon

Jules Dundes, v.p., general manager, station KCBS

Thomsas Y. Gorman, v.p., general manager, station WEEI
Robert F. Hyland, v.p., general manager, stm;ion KMOX
Davidson M. Vorhes, v.p. in charge of operthns

W. Thomas Dawson, v.p., information services

George J. Arkedis, v.p. in charge of networlk sales .
Willlam A. Schudt Jr., v.p. in charge of affiliate relations
E. H. Shomo, v.p., general manager, stqtion WBBM

Sam J. Slate, v.p., general manager, station WCBS

Robert P. Sutton, v.p., general manager, station KNX & CRPN
John O. Downey, v.p., general manager, station WCAU

Maurie Webster, v.p., gen. mgr. in charge of radio spot sales
Andrew Subbiondo, director, administrative operations
William J. Fennessey, controller

NETWORK SALES

George J. Arkedis, v.p. in charge; Ben S. Lochridge, general
sales manager; William W. Firman, asst. gen. sales manager,
Roger K. Huston, Chicago sales manager; Cornelius V. S. Knox
Jr., Eastern sales manager; Craig Rogers, West Coast sales
manager; Jack Stuppler, business manager; Louis Riggio, di-
rector of sales development; Wayne Wilcox, Detroit sales
manager.

NETWORK PROGRAMS

George M. Perkins, vice president: .

Gerald Mauisby, director, network programs—New York
James M. Dolan, director, sports programs

James Fasset, music supervisor

Norman Ober, director, program writing

OPERATIONS

Davidson M. Vorhes, vice president; Arthur G. Peck, director,
broadcast operations; Mason Escher, mgr., tech. operations;
Harry F. Glaeser, mgr., broadcast operations; Kenneth F. Davis,
manager, traffic operation; George W. McCaughna, director,
network operations, Hollywood.

AFFILIATE RELATIONS

William A. Schudt Jr., vice president; Eric H. Salline, national
mgr.; Bdward E. Hall, admin. mgr.; William H., Brennan Jr.,
western div. mgr.

PRESS INFORMATION

Sid Garfield, director; Philip Sterling, assistant director; Rudy
Bergman, mgr., publicity.

SALES PROMOTION & ADVERTISING

Leon Luxenberg, director, network sales presentations
Arthur Hecht, program promotion & merchandising director
Naomi Andrews, director, advertising

John Tittmann, production manager

Sally Miller, art supervisor

RESEARCH

Harper Carraine, director
Edward Reeve, sales & promotion research mgr.
Howard Miller, coverage & market research mgr.

BUSINESS AFFAIRS
Preston Pumphrey, director

FINANCE

William J. Fennessy,_controller
James M. Leahy, director of accounting, Edward Dropkin, di-
rector of budgets & financial analysis.

EDITING
Donald 1. Ball, director

STATION ADMINISTRATION

Fred Ruegg, vice president
Richard F. Hess, asst. v.p.

Alfred N. Greenberg, mgr., station promotion analysis

CBS RADIO SPOT SALES

Maurie Webster, v.p. & general manager

George Arnold, director, marketing

Allan J. Hughes, client relations manager

Robert E. Ryan, sales development manager #
Frances Quillinan, research manager

Henry R. Poster, director, sales promotion

Robert DiMattina, director, operations

Ralph Glazer, New York sales manager

Chicago: 630 N, McClurg Court. Charles E. Burge, mgr.

Atlan_ta.: 15 Peachtree St. Building. George P. Crumbley Jr., mgr
Detroit: Fisher Bldg. Ralph H. Patt Jr., mgr. ’ '
Hollywood: 6121 Sunset Blvd. Roland H. McClure, mgr.

San Fra.,ncisco: Sheraton-Palace Hotel. Joseph.K, Marshall, mgr.
St. Louis: 1144 Hampton Ave. Eugene R. Myers, mgr.
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CBS-OWNED RADIO STATIONS

WCBS & WCBS-FM, 485 Madison Ave., New York 22: Sam Slate,
vp. & gen. mgyr.

KCBS & KCBS-FM, Sheraton-Palace Hotel, San Francisco 5:
Jules Dundes, v.p. & gen. mgr.; Seymour Whitelaw, sales mgr.

KMOX, 1144 Hampton Ave., St. Louis 5: Robert Hyland, v.p. &
gen. mgr.; William S. Dean, sales mgr.

KNX & KNX-FM and Columbia Pacific Radio Network, 6121
Sunset Blvd., Los Angeles 28: Robert P. Sutton, v.p.-gen. mgr.

WBBM & WBBM-FM, 630 N. McClurg Court, Chicago 11: E. H.
Shomo, v.p. & gen. mgr.

WEEI & WEEI-FM, 182 Tremont St., Boston 12: Thomas Gorman,
v.p. & gen. mgr.; Robt. Sinnett, sales mgyr.

WCAU & WCAU-FM, City & Monument Aves., Philadelphia 31:
John O. Downey, v.p. & gen. mgr.; John H. Kline, sales mgr.

CBS TELEVISION NETWORK RATES
(Rate Card 15 revised through Aug. 1, 1962—Subject to Change)
(Consult Network for Discounts, Specifications, etc.)

In the event that a nighttime order is placed for less than 80%
(or a daytime order for less than 75%) of the then current
applicable gross time charges of the U.S. network, or such order
omits any slgnificant section of the United States, the CBS
Television Network will, if it accepts the order, reserve the
right to cancel the order at the end of any 26-week cycle
on 60 days’ prior notice. Note: Station time rates below are to
be used only as an estimate of cost, subject to change.

Class A (6-11 p.m., Monday through Sunday) gross rates are
listed below. Class C ‘(all times other than Class A or Class D)
are 50% of Class A gross rates. Class D (sign-on-11 a.m, in Bast-
ern Time Zone; sign-on-10 a.m. in Central & Pacific Time
Zones; slgn-on-9 a.m. in Mountain Time Zone) are 33 1/3% of
Class A gross rates. All rates are based on local time in each city.
Rates for periods less than one hour are the following percent-
ages of applicable full hour rate; 80% for 45 min., 60% for 30
min., 53 1/3% for 25 min., 40% for 15 min., 33 1/3% for 10 min.,
30% for 5 min.

U. S. NETWORK 163 STATIONS
Time Hour

City Zone Rate 30 Min. 15 Min.
W-TEN, Albany, New York ........ E $1000 $600 $400
WCDC, Adams, Mass. (Booster) ..E g
KGGM-TV, Albugquerque, NM. .. M 375 225 150
WFBG-TV, Altoona, Pennsylvania C 1000 600 400
KFDA-TV, Amarillo, Texas ........ (o] 300 180 120
KTVA, Anchorage, Alaska (non-
interconnected) ................. P 150 90 60

Combination rate with Fair-
banks, Alaska $250. .

WAGA-TV, Atlanta, Georgia .... .. E 1200 720 480
WRDW-TV, Augusta, Georgia ... .. E 375 225 150
KTBC-TV, Austin, Texas ........ C 575 375 250
KBAK-TV, Bakersfleld, California ..P 250 150 100
WMAR-TV, Baltimore, Maryland E 1650 990 660

WABI-TV, Bangor, Maine ....... E 400 240 160
WAFB-TV, Baton Rouge, La. .. C
KFDM-TV, Beaumont, Texas .... C 500 300 200
KOOK-TV, Billings, Montana ... M 250 150 100
WNBF-TV, Binghamton, N.Y. ... E 1050 630 420
WBRC-TV, Birmingham, Ala. ... C 1250 750 500
KBOI-TV, Boise, Idaho .......... M 275 165 110
WHDH-TV, Boston, Massachusetts E 3000 1800 1200
WBEN-TV, Buffalo, NY. ........ B 1800 960 640
WCAX-TV, Burlington, Vermont .. 500 300 200
KXLF-TV, Butte, Montana ..... 275 165 110
tTKXLJ-TV, Helena, Montana

WWTV, Cadillac, Michigan ...... 425 255 170
KFVS-TV, Cape Girardeau, Mo. . .. 625 375 250
WMT-TV, Cedar Rapids, Iowa ... 875 525 350
WCIA, Champaign, Illinois ..... 1250 750 500
WCSC-TV, Charleston, S.C. ..... 500 300 200
WCHS-TV, Charleston, W.Va.
WBTV, Charlotte, North Carolina
WDEPF-TV, Chattanooga, Tenn. .. ..
KFBC-TV, Cheyenne, Wyoming .
+1KSTF, Scottsbluff, Nebraska A
WBBM-TV, Chlcago, Illinois .... ..
KHSL-TV, Chico, California ..... .. 250 150 100
WCPO-TV, Cincinnati, O. ...... 1750 1050 700

E

M

M

E

C

C

C

E

E

E 1450 870 580
B
M
M
C
5

WEKRC-TV, Cincinnati, Ohio B 1500 900 600

B
M
E
E
B
C
C
E
M
C
E
C
C
E
M
E
B

500 300 200
225 135 90

4500 2700 1800

WJIW-TV, Cleveland, Ohio ...... .. 2400 1440 960
KKTV, Colorado Springs, Colo. .. .. 275 165 110
WNOK-TV, Columbia, S.C.
WRBL-TV, Columbus, Georgla .. 475 285 190
WBNS-TV, Columbus, Ohio ..... .. 1200 720 480
KZTV, Corpus Christi, Texas ... 375 225 150
KRLD-TV, Dallas, Texas ........ 1750 1050 700
WHIOQ-TV. Dayton, Ohio ........ 1225 740 485
KLZ-TV, Denver, .Colorado ...... 950 570 380
KRNT-TV, Des Moines, Towa .... .. 825 495 330
WJIBK-TV, Detroit, Michigan ... 3100 1860 1240
WTVY, Dothan, Ala. 250 150 100
KDAL-TV, Duluth, Minnesota ... 650 390 260
WTVD, Durham, North Carolina 950 570 380
KROD-TV, El Paso, Texas ...... 400 240 160
WSEE, Erie, Pennsylvania ...... 275 165 110
KIEM-TV, Eureka, California ... 200 120 80

Combination rate with Med-

ford, Oregon $275

WEHT, Evansville, Indlana ...... .. C 400 240 160
KTVF, Fairbanks, Alaska (non-
interconnected) ................. P 150 90 60

Combination rate with Anchor
rage, Alaska $250

Combination rate of Anchorage
and Juneau, Alaska (EMP) $275

TV Factbook No. 33




City
WBTW, Florence, South Carolina

KFSA-TV, Fort Smith, Arkansas..
WANE-TV, Fort Wayne, Indlana.

KFRE-TV, Fresno, Callfornia ...
KFBB-TV, Great Falls, Montana
(non-interconnected)

WBAY-TV, Green Bay, Wisconsin .

WFMY-TV, Greensboro, N.C

WNCT, Greenville, North Carolina -

KGBT-TV, Harlingen, Texas ....
WHP-TV, Harrisburg, Pa. .......

WSVA-TV, Harrisonburg, Virginia .
WTIC-TV, Hartford, Connecticut.
+KGMB-TV, Honolulu, Hawall ...

KHBC-TV, Hilo (Booster)

KMAU-TV, Wailuku (Booster) .

KHOU-TV, Houston, Texas ......
KID-TV, Idaho Falls, Idaho .....
WISH-TV, Indianapolis, Indiana.
WJTV, Jackson, Mississippl ......
WJXT, Jacksonville, Florida ....
KRCG-TV, Jefferson City, Mo. ..
WJHL-TV, Johnson City, Tenn,
WARD-TV, Johnstown, Pa. ......
KODE-TV, Joplin, Missouri .....
WEKZO-TV, Kalamazoo, Mich.

KCMO-TV, Kansas City, Mlssou'r'i ;L

WBIR-TV, Knoxville, Tennessee.
WKBT, LaCrosse, Wisconsin .....
KLFY-TV, Lafayette, Louislana .
WJIM-TV, Lansing, Michigan ...
WLYH-TV, Lebanon, Pa. .

Combination rate with Harrisb'urg & YorlébOPa..

KOLN-TV, Lincoln, Nebraska ...
KTHV, Little Rock, Arkansas .
KNXT, Los Angeles, California ..
WHAS-TV, Louisville, Kentucky.
KDUB-TV, Lubbock, Texas ....
ttKEDY-TV Blg Spring, Texas
+tKVER-TV, Clovis, N.M.
WMAZ-TV, Macon, Georgla .....
WISC-TV, Madison, Wisconsin ..
WLUC-TV, Marquette, Michigan
KGLO-TV, Mason City, Iowa ...
t1KEYC-TV, Mankato, Minn.
KBES-TV, Medford, Oregon .....

Time
Zone

E

C
.C

M

aazommkBREQHEQR

HOE

2aaavan

iofolel=Tol:]

Hour
Rate

500
175
525
600

250
800
900
550
350
300
250
1750
400

325
900
100

550
4750
1150

425

.

Combination race with Eureka, Cal., $275.

WREC-TV, Memphis, Tennessee .
WTOK-TV, Meridian, Mississippl
WTVJ-TV, Miaml, Florida .......
WISN-TV, Milwaukee, Wisconsin

WCCO-TV, Minneapolis, Minn. ...

KXMC-TV, Minot, North Dakota
WEKRG-TV, Mobile, Alabama ....
KNOE-TV, Monroe, Louisiana ...

WCOV-TV, Montgomery, Alabama .,
WLAC-TV, Nashville, Tennessee. .

WWL-TV, New Orleans, La, .....

WCBS-TV, New York, New York.

WTAR-TV, Norfolk, Virginia ..
WOAY-TV, Oak Hill, W.Va. ..
KOSA-TV, Odessa, Texas .......
KWTV, Oklahoma City, Okla. ...
WOW-TV, Omaha, Nebraska ....
WDBO-TV, Orlando, Fla. . .
KTVO, Ottumwa, Iowa . !
KEPR-TV, Pasco, Wash. N |
Combination rate with Yakima,
Wash., and Lewiston, Ida. (EMP
WMBD-TV, Peoria, Illinois ......
WCAU-TV, Phlladelphia, Pa. ..
KOOL-TV, Phoenix, Arizona ...
KDKA-TV, Pittsburgh, Pa. .....
WGAN-TV, Portland, Malne
KOIN-TV, Portland, Oregon

WPRO-TV, Providence, R.I. ......

KHQA-TV, Quincy, Illinois
KOTA-TV, Rapid City, S.D. .....

ttKDUH-TV, Hay Springs, Neb. ..

KOLO-TV, Reno, Nevada ........
WTVR, Richmond, Virginia .....
WDBJ-TV, Roanoke, Virginla ...
WHEC-TV/WVET-TV,

Rochester, New York .........
WHBF-TV, Rock Island, Illinois
EXTV, Sacramento, California ..

WEKNX-TV, Saginaw, Michigan ..
EMOX-TV, St. Louis, Missouri ...

KSBW-TV, Salinas-Monterey, Cal.
TtKSBY-TV, San Luis Obispo

KSL-TV, Salt Lake City, Utah ...

KCTV, San Angelo, Texas .......
KENS-TV, San Antonio, Texas
KFMB-TV, San Diego, California

KPIX, San Francisco, California .

WTOC-TV, Savannah, Georgla ..

WDAU-TV, Scranton, Pa. ........

KIRO-TV, Seattle, Wash. A
Combination rate with Tacoma,
Wash., $1300.

KSLA-TV, Shreveport, Louisiana..

KVTV, Sloux City, Iowa ........
KELO-TV, Sloux Falls, S.D.

11KDLO-TV, Florence, S.D. .. .
ffKPLO-TV, Reliance, S.D.
WSBT-TV, South Bend, Indlana.
WSPA-TV, Spartanburg, S.C g
KXLY-TV, Spokane, Wash. .....
KTTS-TV, Springfield. Missourl .
WSTV-TV, Steubenville, Ohlo ..
KPAR-TV, Sweetwater-Abllene ..
WHEN-TV, Syracuse, New York .
WCTV, Tallahassee, Fla. '

WTVT-TV, Tampa, Florida .. .
WTHI-TV, Terre Haute, Indiana .

1962-63 Edition

QaQ

HaHQQAEREBEQAQQQAQAQQH

), $650.
C

N2 ZOEYEEE R

=

NEEYYQQRRTQET AN

aqQaaaaq

QEEEQEQYH

1700

750
500
225
950
1050
8750
975
200

1050
950
675

250

525
3800
550
2500
600
1225
1400

225

Iy
250
750
725

900
1050
950
300
1900
550
..
650
200
750
950
2500
325
600
1000

625
825

* %
s
450

600
375
625

1000
425
1200
575

30 Min,

300
105

360
150

240

270

345

180

230

Network Data

Time Hour : .
City Zone Rate 30 Min. 15 Min.
480
WTOL-TV, Toledo, OQhlo ........ E 1200 720
WIBW-TV, Topeka, Kansas ..... (o] 450 270 112(3)(())
KOLD-TV, Tucson, Arigona ....... M 250 lgo o
KOTV, Tulsa, Oklahoma .......... (o] 875 gsg ik
KXJB-TV, Valley City, N.D. T C. 425 170
KWTX-TV, Waco, Texas ........ (o] $ 325 $195 $
Comblna&%n) ;258 with Bryan,
Texas (E
WTOP-TV, Washington, D.tg. .. E 1700 1020 680
- tertown-Carthage,
W%Ig’v\:%grkWaerwg E 350 210 140
WSAU-TV, Wausau, Wisconsin .. ©C 500 300 200
KSYD-TV, Wichita Falls, Texas . C 425 255 170
KTVH, Wichita-Hutchinson, Kan...C 700 420 280
KIMA-TV, Yakima, Washington. P 300 180 120
Combination rate with Pasco,
Washington t;xgd Lewliston,
Idaho (EMP) 50.
WKBN-TV, Youngstown, Ohio .. .E 500 300 200

*In the event of fallure of a
pro rata rebate is allowed.

“booster’’ statlion’'s facilities, a

**In the event of failure of a “satellite” station’s facilities. no
rebate is allowed since no charge is made for the *satellite’” when

used with the parent station.

t+ Subject to film shipping charges, avalleble on request.

tt Satellites.

CBS EXTENDED MARKET PLAN, U.S. GROUP—(36 Stations)

(Available individually

KVOS-TV, Bellingham, Wash. ...
KBMB-TV, Bismarck, ND. .......
KBTX-TV, Bryan, Tex.

Combination rate with Waco, Tex

with network order)

P $150 $90 $60
.C 80 48 32

C 100 60 40
. $400

1IKAVE-TV, Carlsbad, NM. .... .M 70 42 28
WCBI-TV. Columbus, Mississippl C 150 90 60
WMSL-TV, Decatur, Alabama ... .. C T0 42 28
KDIX-TV, Dickinson, ND. ........M 60 36 24
KTVC, Ensign, Kan. C 100 60 40
WOWL-TV, Florence, Alabama .. ..C 50 30 20
WINK-TV. Fort Myers, Florida .. E 80 48 32
TKXGN-TV, Glendive, Montana M 50 30 20
KBLR-TV, Goodland, Kansas ..M 50 30 20
KREX-TV, Grand Junction, Colo. M 140 84 56
KREY-TV, Montrose, Colorado
(Satellite) WS M ¥
WABG-TV, Greenwood, Miss. C 120 72 48
KAYS-TV, Hays, Kan. (o] 75 45 30
KBLL-TV, Helena, Mont. M 50 30 20
WDXI-TV, Jackson, Tennessee ....C 125 75 50
IKINY-TV, Juneau, Alaska ........ 123 50 30 20
KOTI, Klamath Falls, Oregon .. ..P 50 30 20
WFAM-TV, Lafayette, Indlana ....C 85 51 34
KTAG-TV, Lake Charles, La. ... .. (o] 60 36 24
KGNS-TV, Laredo, Texas ......... C 50 30 20
KLAS-TV, Las Vegas, Nevada ..... P 140 84 56
KLEW-TV, Lewiston, Idaho ..... P 100 60 40
Combination rate with Yakima
& Pasco (EMP), Wash. $650.
KTRE-TV, Lufkin, Texas .......... C 125 75 50
KMSO-TV, Missoula, Montana .... M 110 66 44
WJHG-TV. Panama City, Fla. ..C 80 48 32
TWTAP-TV, Parkersburg, W.Vva. .. .E 100 60 40
WAGM-TV, Presque Isle, Malne . E 150 90 60
KWRB-TV, Riverton, Wyoming ..M 50 30 20
WBOC-TV, Sallsbury. Maryland . E 150 90 60
KLIX-TV, Twin Falls, Idaho ..M 150 90 60
KIVA, Yuma, Arizona ........ . P 150 90 60
"Non-interconnected.
°
ALSO AVAILABLE
Time Hour
City Zone Rate 30 Min. 15 Min
WAIM-TV, Anderson, S.C. ....... E $150 $ 90 $ 60
KTWO-TV, Casper, Wyo. . ..M 150 90 60
WBOY-TV, Clarksburg, W. Va. ....E 200 128 80
WLFX-TV, Lexington, Ky. E 300 180 120
WREX-TV, Rockford, Illinols ... C 600 360 240
KSWS-TV, Roswell, New Mexico . ..M 275 165 110
KFEQ-TV, St. Joseph, Mo. . .C 350 210 140
WHYN-TV, Springfield, Mass. E 450 270 180
—~ @

BERMUDA-GUAM-PUERTO RICO GROUP

(Available individually

with network order)

(These stations subject to film shipping charges, which are
avallable on request.)
| Time Hour
City Zone Rate 30 Min. 15 Min.

KUAM-TV, Agana, Guam (EMP) ..G $ 50 $ 30
XHTV, Mexico City, Mexico ...... C 350 210 S138
ZBM-TV, Pembroke, Bermuda

(EMP) A 50 60 40
WBNB-TV, S8t. Thomas, V.I. . . A 50 30 20
WKAQ-TV, San Juan, PR. .. ..A 250 150 100
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NATIONAL BROADCASTING CO.

Executive & Business Offices: RCA Bullding, New York 20, N.Y.
Telephone: Circle 7-8300. Telegraphic Address: NATBROCAST,
N.Y.

Studios: RCA Bldg. Color TV studlos in RCA Bldg., Colonial &
Ziegfeld Theatres and Brooklyn studlos in New York, Burbank
studios In Cal. NBC also has studlos at RCA Exhibition Hall,
RCA Bldg. and 67th St. & Columbus Ave. In New York; Mer-
chandise Mart, Chicago; Sunset & Vine, El Capitan Theatre &
Moulin Rouge, Hollywood. NBC-TV network originates programs
from 1its TV studios in Burbank, Cal., and from the TV studlos
at each of the owned and operated TV station locations.

Corporate Affiliations: NBC 1s subsldiary of Radlo Corp. of Amer-~
ica. It owns and operates TV stations WNBC-TV, New York;
WRC-TV, Washington; WNBQR, Chicago; WRCV-TV, Philadel-
phia; KRCA, Los Angeles. Its owned & operated AM stations are:
WNBC, New York; WRC, Washington; WMAQ, Chicago; WRCV,
Philadelphia; WJAS, Pittsburgh; KNBC, San Francisco. NBC
also owns California Natlonal Productions Inc. (see opposite

page).

NBC-TV, Affiliates Board of Delegates—Jack Harris, KPRC-TV,
Houston, Tex., chairman; Joseph H. Bryant, KCBD-TV, Lub-
bock, Tex., vice chairman; Harold Grams, KSD-TV, St. Loulis,
Mo. vice chairman; A. Louis Read, WDSU-TV, New Orleans, La.,
secy.-treas.; Owen Saddler, KMTV, Omaha, Neb.; Van Beuren
DeVries, WGR-TV, Buffalo, N.Y.; Marcus Bartlett, WSB-TV,
Atlanta, Ga.; Richard Lewis, KTAR, Phoenix, Ariz.; Richard O.
Dunning, KHQ-TV, Spokane, Wash.; Charles A. Batson, WIS-
TV, Columbia, S.C.; Otto P. Brandt, KING-TV, Seattle, Wash.

BOARD OF DIRECTORS
Robert W. Sarnoff, chairman of the board

David C. Adams Paul Mazur

John L. Burns André Meyer

John T. Cahill David Sarnoff
Elmer W. Engstrom Walter D. Scott
Frank M. Folsom Walter Bedell Smith
Harry C. Hagerty Lewis L. Strauss
Mrs. Douglas Horton P. A Sugg

Harry C. Ingles Jonn K, West
Robert E. Kintner

OFFICERS

Robert W. Sarnoff, chairman of the board
Robert E. Klintner, president

David C. Adams, senfor exec. v.p. Harold Kemp, v.p.

William R. McAndrew, ezec. v.p. Thomas E. Knode, v.p.
William K. McDaniel, exec. v.p. Carl Lindemann Jr., v.p.
Aaron Rubin, ezec. v.p. & treas. Thomas C. McCray, v.p.
Walter D. Scott, exec. v.p. Ellis O. Moore, v.p.

Charles R. Abry, v.p. Angus Robinson, v.p.

Lester Bernstein, v.p. Alexander S. Rylandu, v.p.
Hugh M. Beville, v.p. Thomas W, Sarnoff, v.p.

Max E. Buck, v.p. Herbert S. Schlosser, v.p.
Richard H. Close, v.p. James A. Stabile, v.p.

Don Durgin, v.p. Alfred R. Stern, v.p.

Sydney H. Elges, v.p. Robert L. Stone, v.p.

Thomas E. Ervin, v.p. David Tebet, v.p.

William F. Fairbanks, v.p. Grant A. Tinker, v.p.

Edwin S. Friendly, v.p. William H. Trevarthen, v.p.
George H. Fuchs, v.p. Theodore Walworth Jr., v.p.
Nicholas C. Gilles, v.p. Raymond W. Welpott, v.p.
Joseph W, Goodfellow, v.p. R. Morton Werner, v.p.

Julian Goodman, v.p. Lloyd E. Yoder, v.p.

Lester Gottlieb, v.p. William A. Willlams, asst. treas.
George A. Graham Jr., v.p. John Q. Cannon, secy.
Richard H., Graham, v.p. Gerald Gouldrup, asst. secy. .
Jules Herbuveaux, v.p. Paul B. Lynch, asst. secy. ’
Ernest Lee Jahnche Jr., v.p. John V. Shute, asst. secy.
Felix Jackson, v.p. Raymond E. Simonds, asst. secy.

NBC Owned Stations & NBC Spot Sales

Marvin B. McCormick, director, business effairs

NBC Owned Stations
(See station listings for executives and details)

WNBC-TV, WNBC, WNBC-FM, New York; Willlam N. Davidson,
v.p. & general manager. !

WRC-TV, WRC, WRC-FM, Washington: Joseph W. Goodfellow,
vice president & general manager.

WJIAS, WJAS-FM, Pittsburgh: Stephen J. Rooney, general manager.

WNBQ, WMAQ, WMAQ-FM, Chicago: Lloyd Y i
president & general manager. & v B oder, wice

WRCV-TV, WRCYV, Philadelphis: Ra
e L p ymond W. Welpott, v.p. &

KRCA, Los Angeles: Thomas C. McC i
e cCray, vice president & general

KNBC, KNBC-FM, San Francisco: illia :
e ager. William B. Decker, general

T

For RCA Corporate Officers
See page 952
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NBC Spot Sales

Richard H. Close, vice president, NBC spot sales.

Frederick T. Lyons Jr., director, radio spot sales.

Wilbur Fromm, manager, new business & promotion.

William D. Edouarde, manager, radio spot sales, Los Angeles
Frank DeRosa, manager, radio spot sales, central. .
Edward H. Macaulay, manager, radio spot sales, San Francisco
William Loudon, manager, television spot sales, Los Angeles
Robert H. Anderson, manager, television spot sales, San Francisco
Charles Bergh, manager, television spot sales, central office
Byron E. Goodell, director, television spot sales, eastern

Dave Scott, manager, New England spot sales.

Senior Executive Vice President
David C. Adams, senior executive vice president.

Corporate Affairs

Lester Bernstein, vice president, corporate affairs.
Kathryn Cole, manager information. . .
Robert D. Kasmire, coordinator, corporate information.

: Planning and Research

Hugh M. Beville, vice president, planning & research.
Dr. Thomas E. Coffin, director, research.

Allen R. Cooper, director, corporate planning.
William S. Duttera, mgr., allocations engineering.

Standards and Practices

Ernest Lee Jahncke Jr., v.p., standards opractices.
John A. Cimperman, director, practices.
Carl Watson, director, broadcast standards.

Station Relations

Thomas E. Knode, vice president, station relations.
Donald Mercer, director, station relations.

Joseph Berhalter, station relations, regional manager.
Anthony Cervini, station relations, regional manager.
Paul M. Hancock, station relations, regional manager.
William M. Kelley, station relations, regional manager.
Malcolm B. Laing, station relations, regional manager.
Raymond O’Connell, station relations, regional manager.
Paul Rittenhouse, station relations, regional manager.

Public Information

Sydney H. Eiges, vice president, public information.
Philip Minoft, coordinator, special projects.

Advertising

John H. Porter, director, advertising.

David Bellin, manager, trade & NBC owned stations advertising.
John Graham, art director.

Gerald E. Rowe, manager, audience advertising & promotion.

Promotional Services

Alexander S. Rylander, director, promotional services.
Peter M. Tintle, manager, guest relations.

Paul Mosher, mgr., program merchandise.

John Scuoppo, manager, exploitation.

Press & Publicity

Ellis Moore, vice president, press & publicity.

Milton Brown, manager, program publicity.

Joseph Derby, director, news publicity.

Sidney Desfor, manager, photo unit.

James A. Baker, manager, business & trade publicity.
Cornelius K, Sullivan, manager, administiration & services.

Law

Thomas E. Ervin, vice president & general attorney.
James A. Stahile, v.p. & assoc. general attorney.

Howard Monderer, assistant general attorney, Washington.
John V. Shute, assistant general attorney.

Benjamin D. Raub, assistant general attorney.

WASHINGTON OFFICE
1725 K St. Emerson 2-4060
Peter B. Kenney, v.p., Washington.

Howard Monderer, assistant general attorney, Washington,
Malcolm H. Oettinger Jr., coordinator, news information.

Treasurer

Aaron Rubin, exec. vice president & treasurer.

Richard J. Raburn Jr., controller.

Ulrich Caro, director, capital budgets & office services.

Helen Davis, manager, general office services.

Anthony J. Dente, mgr., operating budgets & financial evaluatic
Miriam Hoffmelr, manager, proaram analysis.

James F'. White, director, accounting.

John McDermott, manager, audits.

Howard P. Swanson, director, taz administration.

Harry F. McKeon, director. tazx office.

Charles J. Ochsenreiter, manager, systems & data processing.
Randall R McMillln, director, purchasing & materials.
Albert E. Walker, manager, transportation.

Willlam A. Willlams, assistant treasurer.

(Continued on page 70-2)
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THIS IS NBC—LARGEST SINGLE SOURCE OF NEWS, INFORMATION, AND ENTERTAINMENT IN THE FREE WORLD

Why be color-blind?...When color makes such a magic dif-
ference in television—in drama and sports, comedy and
news, adventure and opera—in everything you see on your
living room screen. All season long, the major part N=
of NBC’s nighttime programming will be in color.
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Networks Rates and Data

NBC Network Data—(Continued)

Personnel

George H. Fuchs, vice president, personnel.

H. O. Lumb, director, personnel. . .

J. Noel Deutscher, manager, organization planning & manage-
ment development. .

Richard N. Goldstein, director, labor relations.

Dr. Bernard J. Handler, company physician.

NBC Enterprises Division

Alfred R. Stern, vice president, Enterprises Division
William J. Schmitt, general manager

David H. Horowitz, manager, business affairs

James W. Dodd, manager, sales services

Domestic Enterprises

Morris Rittenberg, director, Domestic Enterprises
Robert R. Max, manager, merchandising
Ira, Wolff, manager, sales promotion

NBC Films Inc.

Morris Rittenberg, president, NBC Films Inc.
William P. Breen, vice president, sales, NBC Films Inc.

International Enterprises

Joseph M. Klein, director, International Enterprises
Richard Berman, manager, facilities
Alvin Ferleger, manager, sales

West Coast

3000 W. Alameda Ave., Burbank, Cal.
Thornwald 5-7000
Thomas W. Sarnoff, vice president, West Coast.

Felix Jackson, vice president, television network programs.

Richard Graham, vice president, law. :

Harold Kemp, v.p., nighttime programs.

Sheldon B. Hickox Jr., director, station relations.

Donald E. Allen, mgr., promotional services.

Max Bauman, manager, purchasing.

Fenton Coe, director, film production.

Maurice J. Corwin, manager, broadcast facilities & operations.

Dean Cralg, manager, telesales.

F‘rarg: Gertz, mgr., business affairs, network programs & produc-
on,

John R. Kennedy, manager, technical operations.

Joseph L. Kubin, assistant controller, West Coast.

June R. Leff, manager, casting.

Henry Maas, manager, sales service. B

John W. Nelson, director, daytime programs. '

Edward A. Rosenberg, manager, contract administratioxs

Gino Conte, manager, production services.

George J. Habib, manager, unit managers.

Ralph F. Shawhan, director, press & publicity.

. Edward Smith, administrator, practices.

Jerome Stanley, director, film programs.

Russell Stoneham, director, program development.

John H. Thompson, manager, news.

Robert D. Thompson, manager, facilities administration.
Oscar C. Turner, manager, personnel & labor relations.
Richard C. Welsch, director, production & business affairs.

Robert Wood, manager, continuity acceptance.

News Department

William McAndrew, exec. v.p., news.

Rex R. Goad, director, news.

Julian Goodman, v.p., news & public affairs.
Irving Gitlin, exec. producer, creative projects.
Arthur Hepner, coordinator, NBC news information services.
Eugene E. Juster, manager, news film.
Frank Jordan, mgr., news, Chicago.

James A. Jurist, director, business affairs.
Elmer Lower, director, news & public affairs.
Leslie C. Vaughan, manager, administration.
Edward Stanley, director, public affairs.

Foreign Representatives

India—Welles Hangen, 38 Sunder Nagar, New Delhi.
Canada—Leif Eid, Beacon Arms, 88 Albert St., Ottawa.
England—Joseph C. Harsch, National Broadcasting Co. Inc., 2
Mansfield Street, London W. 1.
Frances—Paul Archinard, John Rich, 52 Avenue des Champs
JaEplz’?':ee(sjegf)ogl 533, P;rls 18.
— rown, Foreign Corr )o
Ontyodai, Tobrs: g espondents Club, Marunouchi
Germany———Gerpard Stindt, Kurfuerstandamm 26-A, Berlin W15I,
Germany. Piers Anderton, 32 Dahlmann Strasse, Bonn, Germany.
Hong Kong-—James G. Robinson, 11A Stanley Beach Road, Hong
Kong, . BCC.
If%lg;gévmg R. Levine, Secondo Plano AP, Piazza Grazioli .5,
Russia—Frank Bourgholtzer, 12/24 Sado a,
e Eal g ; / vo/Samotchnaya, Apt. 55
Congo—=Bernard Frizell, Memling Hotel, Leopoldville.

Latin America

Cuba—Richard Valeriani, Havana.
Argeptma——Kenneth Bernstein, Buenos Aires.
Brazil—Wilson Hall, Rio de Janeiro.
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Television Network
ADMINISTRATION
Walter D. Scott, executive vice president TV network.

GENERAL MANAGER
Robert L. Stone, vice president & general manager.

Business Affairs

Nicholas C. Gilles, vice president, business affairs. . .
Neil J. Murphy, mgr. business admin., operations & engineering.
Robert O’Connor, manager, business administration.

Myron Weinblatt, manager, financial services. .
Edward J. Stegeman, director, program budgets & servicing.
Donald Carswell, manager, financial analysis.

Malcolm E. Madden, director, unit managers & telesales.

Operations & Engineering

William H. Trevarthen, vice president, operations and engineering.
Edward M. Lowell, manager, facilities admin.

George M. Nixon, equipment development & standards. .

Chester A. Rackey, manager, facilities design & construction.

James L. Wilson, director, engineering. .

Joseph Arnone, manager, design & construction.

Radio Network Operations
Charles L. Bennis, director, radio network operations.

Color Coordination
Norman Grant, director, color coordination.

Production Services
Bernard 1. Paulson, director, pfoduction services. .
J. Clifton Stiegelbauer, manager, design, scenic art & services.
Anthony Bloch, administrator, studio & staging services.
Howard L. Eitelbach, manager, studio-theatre facilities.

Television Network Operations

Charles E. Corcoran, dir. television network operations.

John J. P. Weir, mgr., facilities planning & operations control.
Robert J. Galvin, mgr., video tape, film & kinescope operations.
John A. Hilton, mgr.,, traffic & lines.

Thomas H. Phelan, mgr., technical facilities & maintenance.
John B. Rogers, mgr., studio-field technical operations.

Television Network Programs

Mort Werner, vice president, programs.

Edwin S. Friendly Jr., v.p., program administration.
Lester Gottlieb, v.p., special programs.

Grant Tinker, v.p., general program exec.
David Tebet, vice president, talent relations.
Robert F. Aaron, director, daytime programs.
Joseph Cunneff, director, nighttime programs.
John Curran, manager, announcers.

Ross Donaldson, director, program services.
Thomas S. Gallery, director, sports.

Donald B. Hyatt, director, special projects.
Ernest V. Theiss, manager, administration.

Television Network Sales

Don Durgin, v.p., sales.

Joseph laricci, dir., sales administration.

Stephen Flynn, dir. station clearance, station sales & sales services.

Max Buck, v,p., eastern sales.

Charles R. Abry, general sales executive.

John H. Dedge, general sales executive.

Raymond Eichmann, director, client presentations & sales pro-
motion.

James Hergeén, dir., daytime program sales.

William Storke, dir., participating program sales (Today & Paar).

Dean Shaffner, dir., sales planning.

Johri"M. Otter, director, special program sales.

Nicholas Gordon, dir., sales development.

Arthur Johnson, mgr., co-op station sales & clearances.

David Wedley, director, program presentations.

Robert Greenwell, art director.

Angus Robinson, v.p."central sales.

Walter W. Gross, mgr., TV sales, Detroit.

Harry T. Floyd, mgr., TV sales, Los Angeles.

Walter Tolleson, mgr., TV sales, San Francisco.

Radio Network

William K. McDaniel, exec. vice president, radio network.

William F. Fairbanks, v.p., sales.

George A. Graham, vice president & general manager.

David A. Engles, manager, western sales.

Paul Mensing, manager, Detroit sales.

Howard Gardner, manager, sales development.

Robert C. Hitchens, manager, sales presentation.

Harry E. Hobbs Jr., manager, sales, central office.

Ludwig W. Simmel, manager, radio sales service & traffic.

Robert Wogan, director, programs.

Marion Stephenson, director, business affairs, radio network.
H

For Canadian Network Listings'
see pages 7/3-a through 75-a
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NBC-TV NETWORK RATES
Effective April 1, 1961
(Revised July 1, 1962—Subject to Change)
(Consult Network for Discounts, Specifications, etc.)

In order to serve the public interest in having NBC television
programs available on a national basis and to maintain the net-
work function as an effective nationl advertising medium, orders
for NBC-TV Network facilities are subject to acceptability of the
station line-up ordered.

Consistent with the foregoing objectives, a station line-up
order shall be deemed acceptable for Class A time periods if the
Class A hourly rates of the stations ordered total $95,000 or more,
and Class C time periods if the Class C hourly rates of the sta-
tions ordered total $42,500 or more. Recognizing the interests of
national advertisers with unusual marketing requirements, NBC
will consider for individual approval orders for station line-ups
which do not meet the hourly rate totals specified.

In connection with administering orders for participating or
multi-sponsored programs, NBC may designate for each such
program individually the basis of station order acceptability.

Gross Rates follow (applicable to 6-11 p.m. Mon.-Sun.). One-
half gross rates apply to all other times, except 7-9 a.m., Mon.-
Fri. which takes 40% of gross rates. Note: Rates followmg are
to be used on as an estimate of cost, subject to change.

U.S. AFFILIATED STATIONS—Interconnected

Call letters, City & State .. Zone Hour 30 Min. 15 Min.

KRBC-TV, Abilene, Tex. .... .. C $225 $135 $ 90
TKABC-TV, San Angelo Tex. ....

WALB-TV, Albany, Gas. E 425 255 170
KOB-TV, Albuquerque N.M. M 400 240 160
KCMT, Alexandria, Minn. C 225 135 90
KGNC-TV, Amarillo, Tex, e 375 225 150
WSB-TV, Atlanta, Ga. .. . B 1500 900 600
WJIBF, Augusta, Ga. E 600 360 240
KTBC-TV, Austin, Tex. ..C 575 345 230
KERO-TV, Bakersfield, Cal. P 450 270 180
WBAL-TV, Baltimore, Md. E 1650 990 666
WLBZ-TV, Bangor, Me. ... E 375 225 150
WBRZ, Baton Rouge, La. C 550 330 220
KPAC-TV, Beaumont-

Port Arthur, Tex. . C 510 306 204
WINR-TV, Binghamton, N.Y. L E 225 135 90
WAPI-TV, Birmingham, Ala . C 1250 750 500
WHIS-TV, Bluefield, Va. . E 300 180 120
KTVB, Boxse Ida. M 275 165 110
WBZ-TV, Boston, Mass. .. E 2800 1680 1120
W?%B'TV' Bristol, Va.-

ohnson City, Tenn. . E 500 300
WGR-TV, Buffalo, N.Y. E 1550 930 %(2)8
WCIV-TV, Charleston, S. C. . B 500 300 200
WSOC-TV, Charlotte, N.C. - B 1200 720 480
WRGP-TV, Chattanooga, Tenn. C 550 330 220
KFBC-TV, Cheyenne, Wyo. ..M 225 135 90
WI?%cgtSblum Neb.l(KSTF)T

, Chicago, Il . 5. N (o] 4500 2700 1
WLW-T, Cincinnati, O. ..... . B 1750 1050 ggg

Networks Rates and Data

Call letters, City & State Zone Hour 30 Min. 15 Min.
KYW-TV, Cleveland, O. E 2500 1500 1000
*KOMU-TV, Columbia, Mo. C 325 195 130
WIS-TV, Columbia, S.C. E 600 360 240
WLW-C, Columbus, O. ... E 1150 690 460
KRIS-TV, Corpus Christi, Tex. . C 350 210 140
WOC-TV, Davenport, Ia. . C 950 570 380
WLW-D, Dayton, O. E 1200 720 480
WESH-TV, Daytona Beach-

Orlando. Fla. . E 500 300 200
KOA-TV, Denver, Colo. M 950 570 380
WHO-TV. Des Moines, Ia. (0! 825 495 320
WWJ-TV, Detroit, Mich. E 3150 1890 1260
WDSM-TV, Duluth, Minn.-

Superior, Wis. (o] 550 330 220
WEAU-TV, Eau Claire, Wis. C 300 180 120
KTVE, El Dorado, Ark.-

Monroe, La. ..C 350 210 140
KTSM-TV, El Paso, Tex. M 400 240 160
KVAL-TV, Eugene, Ore. P 300 180 120

Roseburg, Ore. (KPIC-TV)+t

Coos Bay, Ore. (KCBY-TV)t
WFIE-TV, Evansville, Ind, . C 400 240 160
WDAY-TV, Fargo, N.D. . . C 450 270 180
KFSA-TV, Fort Smith, Ark, .C 175 105 70
WKJG-TV, Fort Wayne, Ind. ttC 525 315 210
WBAP-TV, Fort Worth-

Dallas, Tex. . . C 1400 840 560
KMJ-TV, Fresno, Cal. P 610 360 240
WOOD-TV, Grand Rapids, Mich. . E 1330 780 520
WFRV, Green Bay, Wis. .. C 725 435 290
WFBC-TV, Greenville-

Spartanburg, S.C. E 800 480 320
WSVA-TV, Harrisonburg, Va, E 300 180 120
WHNB-TV, Hartford-

New Britain, Conn. E 600 360 240
KHAS-TV, Hastmgs-

Kearney Neb. C 350 210 140
KPRC-TV Houston Tex. (o] 1500 900 600
WSAZ-TV, Huntlngton-

Charleston, W. Va. .. E 1450 870 580
WFBM-TV, Indianapolis, Ind. .. {1C 1550 930 620
WLBT, Jackson, Miss. ... ..... C 550 330 220
WFGA-TV, Jacksonville, 'Fla. ImE 850 510 340
WJAC-TV, Johnstown, Pa. E 1000 600 400
WDAF-TV, Kansas City, Mo. ..C 1500 900 600
WATE-TV, Knoxville, Tenn. E 800 480 320
KPLC-TV, Lake Charles, La. . C $200 $120 $ 80
WGAL-TV, Lancaster-

Harrlsburg -York, Pa. E 1450 870 580

(Contmued on next page)

1962-63

Completely Revised (23" x 35"

MAPS OF TV STATIONS & NETWORK ROUTES

ORDER EXTRA MAPS
TODAY

INCLUDED WITH THIS TV FACTBOOK NO. 33

Showing all stations in operation as of Jan.
1, 1963 (U.S. Territories, Canada and Mexican
border) ; all cities with TV applications pending
or CPs granted; all cities over 10,000 popula-
tion; time zones; present and projected micro-
wave and coaxial circuits. Two color.

(All maps shipped via mailing tube ready for framing)

Single copy « $3.00 each
5 or more « $2.85 each
10 or more « $2.75 each

USE THE POSTCARD AT THE BACK OF THIS BOOK TO PLACE YOUR MAP ORDER

1962-63 Edition
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Networks Rates and Data

NBC TV Network Rates—(Continued)

Call letters, City & State Zone

WILX-TV, Lansing-
Onondaga, Mich. .. . ... ......
WLEX-TV, Lexington, Ky .......
KARK- TV Little Rock, Ark. .. ..
Hot Sprmgs Ark. (KFOY TV)T
KNBC, Los Angeles, Cal. ..... .
WAVE-TV, Louisville, Ky. .
KCBD-TV, Lubbock, Tex. .

WMTV, Madison, Wis. ....
WMCT, Memphis, Tenn.
WCKT, Miami, Fla, 5o
KMID-TV, Mldland Odessa, Tex
WTMJ - TV Milwaukee, Wis.
KSTP-TV, Minneapolis-

St. Paul Minn. ..
WALA-TV, Mobile, Ala.-

Pensacola Fla. . .. ....... .
WSFA-TV. Montgomery, Ala

WSM-TV, Nashville, Tenn. .
WDSU-TV, New Orleans, lLa.
WNBC-TV, New York, NY.
WAVY-TV, Norfolk-
Portsmouth, Va., ...............

WKY-~TV, Oklahoma City, Okla. . .
KMTV, Omaha, Neb. .............

WPSD-TV, Paducah, Ky.-Cape
Glrardeau Mo. -Harrlsburg 1.
WPTV, Palm Beach, Fla. . .
WEEK-TV, Peoria, 1. .
La Salle, Iil. (WEEQ- TV)’r
WRCV- TV Philadelphia, Pa.
KTAR-TV, Phoenix-Mesa, Ariz. ..
KOAM-TV, Pittsburg, Kan.- .
Joplin, Mo. e e
*WIIC, Pittsburgh, Pa. .
WPTZ Plattsburgh, N.Y.-
Burllngt;on Vt.
WCSH-TV, Portland, Me. . .. ..
KGW-TV, Portland, Ore.
WJIAR- TV Prov1dence RI .....
KOA-TV, Pueblo-~
Colorado Springs, Colo. .......

WGEM-TV, Quincy, Il.-
Hannlbal Mo, ........ ...,

WRAL TV, Raleigh-
Durham, N.C. .....
KOLO-TV, Reno, Nev. .
WXEX-TV, Richmond-
Petersburg, Va. ...
WSLS-TV, Roanoke, Va ..
KROC- TV Rochester Minn.
WROC-TV, Rochester N.Y.
WTVO, Rockford 111,
KSWS-TV Roswell N.M.

KCRA-TV, Sacramento, Cal.
WNEM- TV SaglnaW-Bay City

Mich.

KSD-TV, St. Louis, Mo. .

K%B;}V -TV, Sallnas—Monterey,

a
San Luls Oblspo Cal
(KSBY-TV)+
KUTV, Salt Lake City, Utah ....
WOAI-TV, San Antonio, Tex.
KOGO- TV San Diego, Cal. .. ..
KRON-TV, San Francisco, Cal. .
KEY-T, Santa Barbara, Cal. ..

WSAV-TV, Savannah, Ga_
WRGB, Schenectady N.Y.
KING- TV Seattle~-Tacoma,

WasShimusesle s puedlie i 2ns
KTAL-TV, Shreveport La.-

Texarkana, Tex,

KTIV, Sioux City, Ia. .

KSOO- TV, Sioux Falls, SD
Mitchell S.D. (KORN- ~TV) ¢t
W¥DdU -TV, South Bend-Elkhart,

n
KHQ-TV, Spokane, Wash.
WICS, Sprlngﬁeld Decatur, .
WWLP Springfield- Holyoke

Mass.

Greenfield, Mass. (WRLP)t
KYTV, Sprlngﬁeld Mo. :
WSYR TV, Syracuse N.Y.

Elmira, N. Y. (WSYE- TV)T

WFLA-TV, Tampa-

St. Petersburg, Fla, . .
KCEN+TV, Temple-Waco, Tex
KVQA-TV, Tucson, Ariz.
KVOO-TV, Tulsa, Okla.

KLTV, Tyler, Tex. L
WKTV Utica, N.Y.

WRC-TV, Washington, D.C.
WIT(IJ\I Washlngton Greenvule
KWWL-TV, Waterloo-

Cedar Rapids, Ta, :
KRGV-TV, Weslaco Tex.
WTRF-TV Wheellng. W, Va.
KARD-TV, Wichita, Kan. .. ..
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Hour

700
300
575

4450
1400
425

300
1275
1200

275
1750

1650

500
575

1025
1200
8600

850

1100
950

525
250
550

3900
550

400
2350

400
650
1100
1550

275
575

875
200

750
800
325
1000
400
275

950

900
2000

550

. 750
850
910

2600
330
350

1550

1300

600
525

450.

475
650
325

550

400
1200

1000

300
775
275
550

1850
500
525
350

700
700

30 Min.

420
180
345

2670
840
255

180

765

720

165 .
1050

990

300
345

615
720
- 5160

510

660
570

316
150
330

2340
+ 330

240,
1410

240
390
660
930

165

345

525
120

450
480
195
600
240
165
570

540
1200

330

600

180
465

330
1110
300
315
210

420
420

'

'15 Min.
3

280
120
230
f 1780
560
170
120
510
480
110
700
660

200
192

410
480
3440
340
440
380

210
100
220

1560
220

160
940
160
260
440
620

110
192
350

300

190
130
220

160
480

400
160
120
310
110
220

740
200

. 210
140

280

Call letters, City & State Zone Hour 30Min. 15 Min,

KFDX-TV, Wichita Falls, Tex. .. C 425 255 142
WBRE-TV, Wilkes-Barre &

Scranton Pa. . 625 375 250
WECT, Wllmmgton N.C. . E 325 195 130
WSJIS- TV Winston-Salem &

Greensboro N.C. : E 800 480 320
KIMA-TV; Yakima, Wash. AT 5] $550 $330 $220

Lewiston, Ida. (KLEW- TV)T

Pasco, Wash. (KEPR-TV)t
WFMJ- TV Youngstown, O. E 450 270 180

Total (156 stations) $132,475 $79,485 $52,990
NON-INTERCONNECTED
Hour 30 Min. 15 Min.

KUAM-TV, Agana, Guam Gy $100 $ 60 $ 40
*KENI-TV, Anchorage, Alaska ... 150 90 60
*KFAR-TV, Fairbanks, Alaska . . 150 90 60
*KONA, Honolulu  ..... i 400 240 160

Wailuku (KALA-TV)t

Hilo (KALU-TV)t
WAPA- TV San Juan, B4R, ..... 300 180 120

‘ Total (7 stations) $1,100 $600 $400

* Combination rate—$250.00 if both KENI-TV, Anchorage and
KFAR-TV, Fairbanks are ordered and available.

PROGRAM EXTENSION PLAN GROUP-INTERCONNECTED

KXAB-TV, Aberdeen, S.D. \. $100 $ 60 $ 40
KALB-TV, Alexandria, La. 225 135 90
KXII, Ardmore, OKla. - 100 60 40
KGHL-TV, Billings, Mont. .,. . 200 120 80
KFYR-TV, Bismarck, N.D... . 175 105 70
KTWO-TV, Casper, Wyo. .. 150 90 60
WCHU, Champaign-Urbana, Ill. 175 105 70
Danville, Ill.,, (WICD)}
WBOY-TV, Clarksburg, W. Va. 200 120 80
WMSL-TV, Decatur, Ala. 125 75 50
WOWL-TV, Florence, Ala. ..... 125 120 80
KQTV, Fort Dodge, Iowa 100 60 40
KCKT, Great Bend, Kan. .. 200 120 80

Garden City, Kan. (KGLD- TV)T
McCook, Neb. (KOMC)t
KRTV, Great Falls, Mont. ...... 150 90 60
WDAM-TV, Hattiesburg-

Laurel, Miss .................. 200 120 80
KIFI-TV, Idaho Falls, Ida. 200 120 80
KGNS-TV, Laredo, Tex. 100 60 40
KLRJ-TV, Las Vegas-

Henderson, Nev. .. 200 120 80
WIMA-TV, Lima, O. ..... 150 90 60
KTRE-TV, Lufkin, Tex . . 150 90 60
KMED-TV, Medford, Ore. 200 120 80
KMOT, Minot, N.D. ............. 125 5 50
WLBC-TV, Muncie, Ind. 200 120 80
KNOP, North Platte, Neb. .. 100 60 40
WJHG-TV, Panama City, Fla. 200 120 67
WTAP-TV, Parkersburg, W. Va. 100 60 40
KRSD-TV, Rapid City, S.D. 100 60 40

Lead-Deadwood, S. D. (KDSJ-TV)}

WPBN-TV, Traverse City, Mich. 200 120 80

Cheboygan, Mich. (WTOM-TV)+t
KLIX-TV, Twin Falls, Ida. ...... 150 90 60
KUMV-TV, Williston, N.D. 125 75 50
KIVA, Yurna Ariz. s v 150 90 60
WHIZ-TV, Zanesvule O. . . 100 60 40

Total (36 stations) $4,775 $2,865 $1,910

PROGRAM EXTENSION PLAN GROUP—Non—I_;'xterconnected

KXLF-TV, Butte, Mont. ; $200 4120 $ 80
*Helena, Mont. (KBLL-TV)t

KREX-TV, Grand Junction,
Colo. . 140 84 56
Montrose, Colo. (KREY-TV)+t

Total (4 stations) $340 $204 $136

i Associated station—included in station count. Unless an adver-
tiser is specifically ncotified to the contrary, this station for.which
no additional time charge is made, will schedule for simultaneous
telecast network programs carried by the ordered station with
which it is associated.

it Operates on Eastern Time.

OTHER STATIONS AVAILABLE ON AN OCCASIONAL BASIS—

Interconnected

KTEN-TV, Ada, Okla. $225 $135 $ 90
WISE-TV, Aghville, N.C. 150 90 60
WTVM, Columbus, Ga. 450 270 180
WCBI-TV, Columbus, Miss. 100 60 40
KVIQ-TV, Eureka, Cal. 125 05 50
W2ZZM-TV, Grand Rapids, Mich. 1300 780 520
WEKBT, La Crosse, Wis. 400 240 160
WMAZ-TV, Macon, Ga. 450 270 180
KTVO, Ottumwa, Ia.-

Kirksville, Mo. 250;, 44 150 100
WAGM-TV, Presque Isle, Me. 150 90 60
KVIP-TV, Redding, Cal. . 225 135 90
WSAU-TV, Wausau, Wis. 400 240 160
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CANADIAN BROADCASTING CORP.

Television Neiwork

Executive Offices: Victorla Bldg., 140 Wellington St., Ottawa, Ont
Telephone: Central 6-0311. Telex: 01-3260. P.O. Box 806.

Business Offices and Studios: Ontario & English Networks Division:
354 Jarvis St., Toronto, Ont. Telephone: Walnut 5-3311. Telex:
02255. P.O. Box 500. Quebec & French Network Division: 1425
Dorchester St. W., Montreal, P.Q. Telephone: 868-3211. Telex:
01-2288. P.O. Box 6000. (TV studios also in Ottawa, Halifax.
Winnipeg & Vancouver; Edmonton, Alberta; Cornerbrook, New-
foundland, and Moncton, New Brunswick).

Corporate structure: The Canadian Broadcasting Corp. Is a pub-
licty-owned corporation charged by Parliament with carrying on
a national broadcasting service in Canada. It Is directly respon-
sible to Parliament and is financed by an annual Parliamentary
appropriation, supplemented by revenue from advertising.

CBC national programming is fed out over 343 transmitters of
AM, FM, & short wave radio & VHF television. Of these, 113 are
TV stations and their satellites, including 8% which are privately-
owned and 24 maintained by the CBC. Because of the bicultural
nature of the country, broadcast services are provided in English
and French. There is one English-language TV network and two
radio networks; in the French-language there is one TV and one
radio network; there is also an FM network connecting Ottawa,
Montreal, & Toronto, carrying programs in both languages and
a service to Arctic communities with 6 northern radio stations
and shortwave broadcasts. The program services of the three
national radio networks are received by 230 transmitters, which
can broadcast to 98 per cent of Canadians. This is achieved by
means of 36 stations and 92 low power relay transmitters of the
CBC, and 102 privately-owned stations. This is a unique feature
of the Canad.an system that privately-owned radio and tele-
vision stations are affiliated with the publicly-owned body and
assist in the vital task of distributing national program service
throughout the country.

BOARD OF DIRECTORS

Alphonse Ouimet, president; W. E. S. Briggs, vice president; R. L.
Dunsmore, chairman,; C. W. Leeson, vice chairman, Mrs. Kate
Aitken, Streetsville, Ont.; Mrs. Ellen Armstrong, Calgary, Alta,;
Mrs. Alixe Carter, Salmon Arm, B.C.; R. Dupuis, Montreal, Que.;
N. B. Buchanan, Ste. Stephen, N.B.; Dr. C. B. Lumsden, Wolfville,
N.S.; Dr. W. L. Morton, Winnipeg, Man.; J. A. Halbert, Board
secretary.

PRINCIPAL OFFICERS

Alphonse Ouimet, president.
W. E. S. Briggs, vice president.
R. P. Landry, v.p. & asst. to the president.

Programming

E. S. Hallman, vice president, programming.

R. L. Lewis, director of statistics.

A. J. Laird, director of research.

D. C, McArthur, director of special program projects.
Orville Shugg, director of sales policy and planning.

Administration & Finance

T. B. A. Carter, v.p. administration & finance.
V. F. Davies, comptroller.

R. E. Keddy, director of personnel & organization.

C. B. McKee, director of industrial & talent relations.

Engineering and Operations

J. P. Gilmore, v.p., engineering & operations.
W. G. Richardson, director of engineering.

E. Hayes, chief engineer (Montreal).

Fergus Mutrie, director of operations.

W. Duffield, director of planning.

C. E. Stiles, director of purchasing & stores.
F. P. Johnson, director of special projects.,

Corporate Affairs

R. C. Fraser, v.p., corporate affairs.

A. W. Wilson, director of information services.
W. A. Macdonald, director of public relations.
L. B. MacDonald, director of policy section.
G. R. Young, director of station relations.

J. J. Trudeau, director of French section.

English Network

H. G. Walker, gen. mgr., English network broadcasting.
A. K. Morrow, director, English networks and Toronto area
(Toronto).

French Network

Marcel Ouimet, gen. mgr., French network broadcasting.
G. Lamarche, director for Quebec Region and French networks
(Montreal).

Regional Broadcasting

Charles Jennings, gen. mgr., regional broadecasting.

W. F. Galgay, director for Newfoundland (St. John’s).

S. R. Kennedy, director for Maritime Provinces (Halifaz).

J. R. Finlay, director for the Prairie provinces (Winnipeg).

K. P. Caple, director for British Columbia (Vancouver).

J. J. Dunn, director for the Ottawa area (Ottawa).

Andrew Cowan, director, northern & Armed Forces services
(Ottawa).

K. A. Murray, manager, radio station CBE, Windsor.

(Continued on next page)

1962-63 Edition

gives you

IMMEDIATE AVAILABILITIES
and

ON THE SPOT BOOKINGS
in Canada’s

MAJOR MARKETS

from coast to coast

on the following

ENGLISH TV STATIONS

CBLT Toronto
CBMT Montreal
CBUT Vancouver
CBWT Winnipeg
CBXT Edmonton
CBOT Ottawa
CBHT Halifax
CBYT Corner Brook

In New York or Chicago call
long distance and ask for

ENTERPRISE 6961

(No toll charge)

CBC NATIONAL SELECTIVE SALES
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CBC Network Rates and Data

CBC Network Data—(Continued)

International Service (Montreal)

C. R. Delafield, director.

S. Basil Duke, engineering services.
H. Shane, information service.

G. R. E. Arthur, program operations.

Foreign Offices

Benoit Lafleur, CBC representative in Paris.
Spencer Moore, CBC representative in London.
J. T. Craine, CBC representative at the United Nations.

ENGLISH NETWORK DIVISION (Toronto)

A. K. Morrow, director, English networks & Toronto area.

J. D. Nixon, director of programming.

Michael Sadlier, program director of TV networks.

Bruce Raymond, program director of radio networks.

J. M. Kannawin, director of radio operations.

J. W. R. Graham, director of television operations.

H. R. Hilliard, director of divisional services.

Don MacDonald, public relations officer.

R. S. Bryden, director, information services.

G. H. Jones, divisional engineer.

W. H. Hogg, chief news editor.

J. C. McCabe, sports director.

Geoffrey Waddington, director of music.

Bernard Trotter, supervisor of public affairs.

F. B. Rainsberry, supervisor of school broadcasts.

H. Kemp, supervisor of scripts.

W. J. Dunlop, supernisor of international exchange, religious &
institutional broadcasts.

Bruce F. Attridge, supervisor of children’s programs.

R. W. McGall, supervisor of variety.

E. W. Ljungh, supervisor of drama.

R. G. Knowles, supervisor of farm and fisheries broadcasts.

O. C. Wilson, manager, TV film service.

W. C. Anderson, supervisor of program clearance and traffic.

J. R. Malloy, sales director.

Ian Ritchie, television networks station relations.

J. N. Mogridge, radio networks station relations.

W. F. Cooke, sales manager TV.

R. S. Joynt, sales manager radio.

QUEBEC AND FRENCH NETWORKS DIVISION (Montreal)

G. Lamarche, director for Quebec region & French networks.
Roger Rolland, regional program director.

Yves Vien, director of television.

F. Guerard, program director, TV.

Reynald Teasdale, operations director of radio.

Gatien Dandois, divisional engineer.

Ernest Hebert, dir. information services & public relations.
Maurice Valiquette, director of sales.

Jean St. Georges, supervisor of station relations.

Bruno Comeau, supervisor of news.

Marc Thibault, supervisor of adult education and public affairs.
Robert Charbonneau, script supervisor.

Armand Berube, supervisor of farm & fisheries.

J. M. Beaudoin, supervisor of TV film service.

R. David, supervisor of religious broadcasts.

Roy Royal, supervisor of music.

F. Dore, supervisor of children’s programs.

CBC RADIO EXECUTIVES

Bruce Raymond, program dir., English Radio networks (Toronto).
Revnald Teasdale, director of radio operations (Montreal).

M. Kannawin, director of English radio operations (Toronto).

. G. Wilson, network program officer radio F.M.

. B. Mclllhagga, director of radio (Prairie Region).

. H. Dale, radio presentation officer (Ottawa area).

. G. Harlow, director of radio (British Columbia Region).

. G. Cooke, director of radio (Maritime Region).

. G. O'Brien, presentation officer (Newfoundland Region).

- R. Delafleld, director of international service (Montreal).

nHEES

QWd

CBC Radio

English language stations: CBI, Sydney, N.S.; CBH, Halifax, N.S.:
CBA, Sackville, N.B.; CBM-AM. CBM-FM. Montreal, Que.: CBO-
AM. CBO-FM, Ottawa, Ont.; CBL, CJBC, CBC-FM, Toronto, Ont.;
CBE, Windsor, Ont.; CBW, Winnipeg, Man.; CBK, Regina. Sask.:
CBX. Edmonton, Alta.: CBU. CBU-FM, CBUX, Vancouver, B.C.;
CFPR, Prince Rupert, B.C.; CFGB. Goose Bay, Nfid.: CBN, CBNX.
St. John's, Nfid.; CBG, Gander, Nfld.; CBT, Grand Falls, Nfid.;
CBY, quner Brook, Nfld.; CFYK, Yellowknife, N W.T.; CHFC, Fort
Churchill, Man.; CFWH, Whitehorse, Y.T.. CHAK, Inuvik,
N.W.T.; CFFB, Frobisher Bay, N. W. T. Basic French Language
stations: CBAF, Moncton, N.B.; CBV, Quebec City; CBF-AM, CBF-
FM, Montreal, Que.; CBJ, Chicoutimi, Que.

Also operates 92 low-power relay radio stations.

ENGINEERING DEPARTMENT (Montreal)

J. E. Hayes, chief engineer.

W. A. Nichols, assistant chief engineer.

A. Ste-Marie, asst. chief engineer (special projects).

D, . McKinstry, chief architect.

N. R. Olding, operations engineer.

J. Carlisle, plant engineer.

R. E. Santo, transmission and development engineer.

E. C. Stewart, co-ordinator, engineering projects & services.
G. H. Lareau, purchasing agent.

S. Basil Duke, supervisor of engineering, international service.
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CBC REGIONAL OFFICES

NEWFOUNDLAND REGION: T. A. Bldg.,, St. John’s—W. F. Galgay,
director (for the Province of Newfoundland); H. A. Bishop, supv.
oj engineering services, R. G. O'Brien, presentation officer

CBYT, Cornerbrook: C. V: Hierlihy, station mgr.

CBC also manages: CFLA-TV, Goose Bay (USAF side of Goose
Airport, Nfld.), L. V. Harvey, CBC management representative,
CPSN-TV, Harman Air Base (Box 190 Stephenville, Nfid.), A. W
Barett, CBC management representative.

MARITIME REGION: United Services Bldg., 100 Sackville St., Hall-
fax—S. R. Kennedy, director (for the Maritime Provinces);, H. K.
Urbach, regional engineer; G. F. Brickenden, regional program
director; J. Simonsen, director of TV, D. H. Orr, supervisor of
information services, A. L. Redden, sales representative.

CBHT, Halifax: 70 Bell Rd.; C. F. MacCaull, program director.
Also satellite transmitters at Shelburne, Yarmouth & Liverpool.

CBAFT (French), Moncton, N.B.: Nil D’Entremont, supervisor of
technical operations; Paul E. Carriere, station mgr.

QUEBEC DIVISION: 1425 Dorchester St., Montreal—Gerard La-
marche, director (for the Province of Quebec and French Net-
works); Roger Rolland, program director, G. Dandois, divisional
engineer, Yves Vien, director of TV, Reynald Teasdale, director
of radio; Ernest Hebert, supervisor of information services, Jean
St. Georges, supervisor of station relations, M. Valiquette, direc-
tor of sales.

CBFT (French) & CBMT, Montreal: Radlo-Canada Bldg. (zone
25); ¥. Guerard, French Network program director. K. Davey,
CBMT program director;, C. Frenette, director of TV services.

ONTARIO DIVISION: 354 Jarvis St., Toronto—A. K. Morrow,
director of English Networks & Toronto area; G. H. Jones, divi-
sional engineer, J. W. R. Graham, director of TV operations, J
M. Kannawin, director of radio operations;, H. R. Hilliard, direc-
tor of divisional services, Don MacDonald, public relations officer;
R. S. Bryden, director, information services, M. Sadlier, program
director, television.

CBLT, Toronto: 354 Jarvis St. (zone 5); J. Lant, manager, R.
Horton, technical director.
Also satellite transmitter at Kenora, Ont.

OTTAWA AREA: Box 1045, Ottawa—J. J. Dunn, director of Ottawa
area; M. Gilbert, chief operator, L. O'Neill, area sales manager;
R. G. Gordon, supervisor of information services.

CBOT & CBOFT (French), Ottawa: Scott St.; George S. Huard,
mgr. of TV operations, Pierre Normandin, program director, J. H.
Book, technical director.

PRAIRIE REGION: 541 Portage Ave., Winnipeg, Man.—J. R. Finlay,
director for the Prairie Provinces, D. E. Cameron, regional pro-
gram director; R. D. Cahoon, regional engineer;, W. Carpentier,
director of TV,; L. S. McIllhagga, director of radio, D. H. O’Neill
supervisor oj information services; G. D. Thompson, regional
sales manager, J. D. Lusher, public relations officer.

CBWT, Winnipeg: 541 Portage Ave.; O. MacPherson, program
director;, H. C. Heywood, technical director.

CBWFT (French), Winnipeg: 541 Portage Ave.; Leo Remillard,
program director; H. C. Heywood, technical director

CBXT, Edmonton: 8861-75th St.; R. Horley, station manager,
B. N. Corquodale, program director, P. Burgess, technical director.

BRITISH COLUMBIA REGION: 701 Hornby St., Vancouver, B.C—
K. P. Caple, director for the Province of British Columbia, M. L.
Munro, regional program director, Hugh Palmer, director of TV,
R. G. Harlow, director of radio; F. B. C. Hilton, regional engineer,
R. Jessup, supervisor of information services, K. Buhr, regional
sales manager.

CBUT, Vancouver: 701 Hornby St.; W. Inglis, program director;
R. L. Whiteside, technical director.

[ ]

CBC INTERNATIONAL SERVICE: Radio Canada Building, Mon-
treal, P.Q.; C. R. Delafield, director, S. Basil Duke, supervisor
engineering service, H. Shane, supervisor information services.

FOREIGN OFFICES
United Nations: New York. J. T. Craine, CBC representative.

United Kingdom: The Langham, Portland Place, London W. 1,
England. Spencer Moore, CBC representative.

European Office: Hotel Napoleon, 38 Ave. Friedland, Paris 8e,
France. Benoit Lafleur, CBC representative.

CBC NETWORK RATES—RATE CARD NO. 18, July 1, 1962
(Consult network far Discounts, Specifications, Charges, etc.)

Class A—6-11 p.m. Mon.-Sat., 5-11 p.m. Sun. (gross rates as listeo
below). Class B—5-6 p.m. Mon.-Fri.,, 1-6 p.m. Sat., 1-5 p.m
Sun., 11 p.m.-sign off daily (75% of gross rates). Class C—Sign-
on-1 p.m., Sat. & Sun. (757 of gross rates). Class D—Sign-on-5
p.m., Mon.-Fri. (40% of gross rates). Rates for periods less than
1 hour: 80% for 45 min., 60% for 30 min., 50% for 20 min., 40%
for 15 min., 35% for 10 min., 309 for 5 min.

CBC TELEVISION NETWORK--(English)

ATLANTIC REGION
Station Hour 30 Min. 15 Min.

CJON-TV, St. John's Nfid.
[with satellite CJOX-TV, Argentia) $255.00 $153.00 $102.00
CBYT, Corner Brook, Nfid. : 75.00 45.00 30.00
CFCY-TV, Charlottetown, P.E.I.
| with satellite in New Glasgow, N.S.]  235.00 141.00 94.00
CBHT, Halifax, N.S.
[with satellites CBHT-1, Liverpool;

CBHT-2, Shelburne; CBHT-3,

Yiarmouthi) e TS e srrasmeelr eiee 350.00 210.00 140.00
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Station Hour 30 Min. 15 Min.

CJCB-TV, Sydney, N.S.
[with satellites CJCB-TV-1,

Inverness; CFXU-TV, Antigonish] 270.00 162.00 108.00
CKCW-T7V, Moncton, N.B. 345.00 207.00 138.00
[with satellites CKAM-TV, Camp-

bellton; Newcastle & Upsalquitch

Lake, N.B.]

CHSJ-TV, Saint John, N.B. 365.00 219.00 146.00
[with satellite in Bon Accord, N.B.]

MID-EASTERN REGION

Station Hour 30 Min. 15 Min.
CBLT, Toronto, Ont. ... ... .. .. $1,250.00 $750.00 $500.00
CHEX-TV, Peterboro, Ont. . ....... 300.00 180.00 120.00
CKWS-TV, Kingston, Ont. ........ 360.00 216.00 144.00
CBOT, Ottawa, Ont. ............... 520.00 312.00 208.00
CBMT, Montreal, PQ. ............. 950.00 570.00 380.00
CHCH-TV, Hamilton, Ont. ........ 660.00 396.00 264.00
CKCO-TV, Kitchener, Ont. ...... . 550.00 330.00 220.00
CFPL-TV, London, Ont. 540.00 324.00 216.00
CKNX-TV, Wingham, Ont. ...... . 260.00 156.00 104.00
CKLW-TV, Windsor, Ont. . ... ... 480.00 288.00 192.00
CKVR-TV, Barrie, Ont. ..... ... 400.00 240.00 160.00
CKGN-TV, North Bay, Ont. ...... 185.00 111.00 74.00

[with satellite in Parry Sound]

CKSO-TV. Sudbury, Ont.

[with satellite in Elliot Lake] ..... 275.00 165.00 110.00
© CFCL-TV, Timmins, Ont.

[with satellites in Kapuskasing

andiiiearns; Onte/lEEIE. JUNGE | R | 255.00 153.00 102.00
CJIC-TV, Sault Ste. Marie, Ont. ... 175.00 105.00 70.00
CKPR-TV, Port Arthur, Ont. 'y 240.00 144.00 96.00
PRAIRIE REGION

Station Hour 30 Min. 15 Min.
CBWT, Winnipeg, Man. ........... $550.00 $330.00 $220.00
CKX-TV. Brandon, Man. 240.00 144.00 96.00
CKCK-TV, Regina, Sask. .......... 370.00 222.00 148.00
CFQC-TV, Saskatoon, Sask. . 365.00 219.00 146.00
[with satellite in Stranrau, Sask.]
CHCT-TV, Calgary, Alta. . .... ... 450.00 270.00 180.00
CFRN-TV, Edmonton, Alta. ....... 535.00 321.00 214.00
CJLH-TV, Lethbridge, Alta. ........ 235.00 141.00 94.00

PACIFIC REGION

Station Hour 30 Min. 15 Min.
CBUT, Vancouver, B.C. ... ... . .. $680.00 $408.00 $272.00
CHEK-TV, Victoria, B.C. .......... 255.00 153.00 102.00

SUPPLEMENTARY STATIONS

Station Hour 30 Min. 15 Min.
CJCN-TV, Grand Falls, Nfld. .... . $100.00 $60.00 $40.00
CKMI-TV, Quebec, P.Q. 150.00 90.00 60.00
CKRN-TV, Rouyn, PQ. ......... 175.00 105.00 70.00
CHOV-TV, Pembroke, Ont. . 150.00 90.00 60.00
CHAB-TV, Moose Jaw, Sask. ... . 195.00 117.00 78.00
CKBI-TV, Prince Albert, Sask. 230.00 138.00 92.00

[with satellites in Alticane, North Battleford, Nipawin & Green-
water. Sask.]

CJFB-TV. Swift Current, Sask. 145.00 87.00 58.00
[with satellites in Easteud & Val Marie, Sask.]
CKOS-TV, Yorkton, Sask. 280.00 168.00 112.00

[with satellites in Baldy Mt., Man., Carlyle Lake & Wynyard, Sask.]
*CHSA-TV. Lloydminister,

SasK. o ALL 2 SRR s e o el o 165.00 99.00 66.00
CHAT-TV, Medicine Hat, Alta. ..... 145.00 87.00 58.00
[with satellite in Pivot, Alta.]

CHCA-TV, Red Deer, Alta. 235.00 141.00 94.00
[with satellites in Coronation & Banff, Alta.]

*CJDC-TV, Dawson Creek, B.C. .... 75.00 45.00 30.00
CFPCR-TV, Kamloops, B.C. 110.00 66.00 44.00

[with satellites in Ashcroft, Chase, Clinton, Lillooet, Merritt &
Mt. Timothy, B.C.]
*CKPG-TV, Prince George, B.C. ... .. 75.00 45.00 30.00
CHBC-TV, Kelowna, B.C. [with
[satellites in Vernon, Penticton,
Salmon Arm, and Oliver, B.C.] ..... 190.00 114.00 76.00

*Non-connected station.

CBC TELEVISION NETWORK—(French)

Station Hour 30 Min. 15 Min.
CBFT. Montreal, PQ. ............ $1,100.00 $660.00 $440.00
CBOFT, Ottawa, Ont. ............. 315.00 189.00 126.00
CHLT-TV, Sherbrooke, P.Q. ....... 490.00 294.00 196.00
CKTM-TV, Three Rivers, P.Q. ... .. 345.00 207.00 138.00
CFCM-TV, Quebec, P.Q. . 545.00 327.00 218.00
CKRT-TV, Riviere Du Loup, P.Q. 75.00 45.00 30.00
CKRS-TV, Jonquiere, P.Q. .... ... 270.00 162.00 108.00
CJBR-TV, Rimouski, P.Q. .. ... . 250.00 150.00 100.00
CKBL-TV, Matane, PQ. . ......... 185.00 111.00 74.00
CKRN-TV, Rouyn, P.Q. A . 260.00 156.00 104.00
CHAU-TV. Carleton, PQ. ........ 265.00 159.00 106.00
CBAFT, Moncton, N.B. . 75.00 45.00 30.00
*CBWFT, Winnipeg, Man. 75.00 45.00 30.00

SUPPLEMENTARY STATION

Station Hour 30 Min. 15 Min.

*CFPCL-TV, Timmins, Ont.
[with satellites in Kapuskasin
and Elk Lake, Ont.] ............ by 90.00 54.00 36.00

*Non-connected station.

Note: Station time rates, after frequency discounts are deducted,
are subject to regional discounts.
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CTV TELEVISION NETWORK LTD.

Executive Offices: 42 Charles St. E., Toronto 5, Canada. Telephone:
Walnut 4-5454. Telex 02-2678. Montreal: Suite 200, 1420 Sher-
brooke St. W. New York: 531 Fifth Ave.,, N.Y.C. (CTV Television
Network Inc.). Telephone: TV 7-0190. Telex 01-2281.

Studios: Available through affiliated stations. :

Corporate Structure: Private company, licensed by the BBG to
operate a privately-owned television network. All affiliated sta-
tions are shareholders, together with 40 businessmen.

BOARD OF DIRECTORS

Spencer W. Caldwell E. Pinlay MacDonald
Gordon F. Keeble R. K. Martin
Kenneth B. Andras William F. McLean
John Bassett Lloyd E. Moffat
Floyd S. Chalmers D. M. Pringle
Sydney Hermant

PRINCIPAL OFFICERS

Spencer W. Caldwell, president

Gordon F. Keeble, erecutive vice president

Glen Mackay, vice president & regional manager
Thomas B. J. Atkins, sales manager

Douglas E. Mackinnon, sales service manager
Michael Hind-Smith, national program director
Arthur B. Weinthal, ezecutive producer

Peter MacFarlane, erecutive producer

Oliver Babirad, production manager

Stanley S. Wilson, manager, network operations
Dorene Shanahan, microwave traffic

Richard P. Morgan, director of business & leyal affairs
E. H. Hausmann, director of advertising

A. F. A. Coyne, director of public relationF
Pelham Bell-Smith, comptroller

James B. Lavis, legal assistant

S. Ramsay Lees, air promotion manager

CTV RATES—RATE CARD NO. 2
April 1, 1962
(Consult Network for Discounts, Specifications, etc.)
Note: Rates which follow are applicable in prime time hours, and
are subject to agency commission and frequency and
annual continuity discounts where earned. Daytime rates

approximately 50% of charges shown. Rates should be used
only as an estimate of costs, subject to change.

Station Hour 30 Min. 15 Min.
CFCN-TV, Calgary, Alta........... $ 420.00 $252.00 $168.00
CFRN-TV, Edmonton, Alta ....... 535.00 321:00 214.00
CJCH-TV, Halifax, N.S. ........... 400.00 240.00 160.00:
CFCF-TV, Montreal, Que. ........ 1150.00 700.00 460.00
CJOH-TV, Ottawa, Ont. .......... 570.00 345.00 230.00
CPTO-TV, Toronto, Ont. .......... 1400.00 800.00 600.00
CHAN-TV, Vancouver, B.C. ....... 650.00 410.00 360.00
CJAY-TV, Winnipeg, Man. ........ 550.00 330.00 220.00

Other Canadian TV stations may be made available under CTV
Extended Market Plan.

Your Vital, Unique Source
of Top Quality Local
. Created by

Broadcasters for Broadcasters

Programs

TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . . CHICAGO . . . . HOLLYWOOD
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Gve your salesmen
 the same facts buyers

of time use every day. ..

Spot Television rates and data |
Spot Radio rates and data
Network rates and data

You are selling against every TV and Radio Station —
locally and nationally. So the more your salesmen know
about your competition the more effectively they can sell
the advantages of your station.

HOW ABOUT MARKETS?

Consumer Market Data in SRDS’ local media directories
is recognized as the standard. Your salesmen should
know the facts about your area PLUS those comparable
or competitive to yours — regardless of where they
may be.

HOW ABOUT RATES?

They are all in SRDS. How do your rates compare with
similar markets? Are they higher . . . lower? Can your
salesmen explain “why” on the spot?

SRDS can help. Each month a specialized SRDS edition
carries your rate card “as is.” Other data, arranged in a
standard, easy-to-follow and logical sequence, offers
buyers of time all the facts pertinent to your station —
when they’re needed — at the time buying decisions are
being made.

MORE STATIONS SUBSCRIBE TO SRDS EVERY YEAR!
The value of these Directories as useful sales tools is
becoming increasingly evident to stations. You can help
your sales force by having at least one current copy of
each Directory always available. Their value is tremen-
dous, the annual cost of subscription is low.

Company =5 — L

Standard Rate & Data Service, Inc. b

5201 OLD ORCHARD ROAD e« SKOKIE, ILLINOIS )
Please enter our annual subscription(s) to: Street ' S
—_ Spot Television rates & data...$32.50/year City ' T RS
. Spot Radio rates & data........ 37.50/year Signature .
___ Network rates & data..._......_ . 5.00/year Films for Television — a must service for every TV station. I
___ Films for Television . 10.00/year All the information you need to buy or rent films — from clips

to serials; sources of all types of film service. A few sample |
copies are available on request. |

|
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U. S. Television
Station Directory

Data Updated to Jan. 1, 1963

Includes Rate Digests, Personnel,
Facilities and Other Data

CP Holders Reported Due by
Spring Are Listed

In each ranking on the state pages—net weekly circulation,
total homes, total TV homes—the figure is that of the
station in the market with the highest total in each category.

EDUCATIONAL STATION DIRECTORY IS ON PAGES 703-720
CANADIAN  STATION  DIRECTORY, PAGES 721-739

EXPLANATORY NOTES

Rates, personnel and other data supplied by stations. STA means
Special Temporary Authorization pending license.

RATE DIGESTS: These show only the highest one-time rate charged
by the stations. Most of the minute-or-less rates quoted apply to
films or slides only. Most rates are also subject to frequency dis-
counts, separate or additional rehearsal charges, talent & pro-
duction charges, etc. For further details and for contract condi-
tions, specifications etc., consult complete station rate cards,
available from the stations on request.

STATION POWER: Powers shown are Effective Radiated Powers
(ERP).

NETWORK SYMBOLS (registered trademarks) @ @ IEB
indicate ABC, CBS and NBC TV network affliation. When a
station has two or more affiliations, networks, symbols are shown
in alphabetical order.

SYMBOL indicates station was a subscriber to the
NAB Seal of Good Practice on December 1, 1962.

For an explanation of the new state maps and station listings, with
contour maps and ARB data, turn to page 78-a.

For an Introduction to This Factbook,
see pages 2-a & 3-a

This Includes
An Explanation of ARB Survey Methods

Definitions of ARB Terms

Explanation of FCC Filing Symbols Used
With the Station Maps

1962-63 Edition

ALABAMA

ALASKA

15

ARIZONA .. _
ARKANSAS .

21
=1

CALIFORNIA ..

COLORADO. W _d

CONNECTICUT

DELAWARE .

DISTRICT OF COLUMBIA
FLORIDA . et B

GEORGIA _
HAWAIl .
IDAHO
ILLINOIS
INDIANA
IOWA
KANSAS
KENTUCKY
LOUISIANA _
MAINE .
MARYLAND
MASSACHUSETTS
MICHIGAN
MINNESOTA
MISSISSIPPT
MISSOURI

MONTANA .

NEBRASKA
NEVADA

NEW HAMPSHIRE .
NEW JERSEY
NEW MEXICO
NEW YORK
NORTH CAROLINA
NORTH DAKOTA
OHIO
OKLAHOMA
OREGON
PENNSYLVANIA
RHODE ISLAND
SOUTH CAROLINA
SOUTH DAKOTA
TENNESSEE

TEXAS

UTAH

VERMONT
VIRGINIA
WASHINGTON
WEST VIRGINIA
WISCONSIN
WYOMING

38
79
89

. 95

96
102

123

137
148
156
178
197
21
226
236
253
260
267
278
304
318
328
352
361
377
383
385
386
393
425
440
452
477
490
502
53
535
546
557
576
626
632
634
649
665
676
696
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THE NEW FACTBOOK: An Explanation of Map Symbols and Figures

THE STATION PAGES

ARB Net Weekly Circulation levels are shown in the tables and in the predicted contour maps, for each county, by
the following tone art:

fiiiioiiii] Under 25%

Between
25-50%

The indi\.ridual station tables show a compete listing of all counties grouped by ARB Net Weekly Circulation levels,
with Total Households, TV Homes, and TV Penetration in each county individually. For definitions of ARB terms see page

Over 50%

3-a.
Our “station total” figure does not include circulation in counties in which the station’s net weekly circulation was
less than 59%. The complete ARB study does present these figures.

GRADE B

Satellite stations are shown in a dash line pattern in relation to the
parent listing. In the satellite listing the parent station is shown in the

—_— dash line pattern.
GRADE B
\
~
/ Y \ s © © °0©
| { GRADE A . )
\ '

GRADE 8

\ N’ ! :
\ / -
N 7 . . .
\\___,'/ GRADE A

GRADE A

Where a station has a construction permit for a change in facilities
and has set a target date, but has not completed construction, both existing LU
and projected contours are shown—the latter by dotted lines. The symbol
% indicates the new location of the transmitter under the construction e e

permit,

THE STATE PAGES

Under the map of each state, three rankings for each market are shown: American Research Bureau’s Net
Weekly Circulation, Total Homes, Total TV Homes. In each ranking, the figure is that of the station in the market
with the highest total in each category.

Technical facilities listings for all educational stations within each state are found on the page following
each state map. See p. 703 for our complete Educational TV Directory.

The state pages also carry additional cross-reference material, indicating for example, those stations within
the state that are identified with two or more cities, or with cities in another state.

Licensed commercial and educational TV stations by VHF and UHF are shown for each state in a status report
as of December 1, 1962.
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Alabama

State Educational Technical Facilities

(Complete Data in Educational Directory)

- WDIQ
Dozier
Ch. 2

Non-Commercial Educational Station

, Licensee: Alabama Educational Television Commission, Protective
Life Bldg., Birmingham. ‘

Technical Facilities: Channel No. 2 (54-60 mc). Authorized power:
100-kw visual, 60.3-kw aural. Antenna: 695-ft. above av. terrain,
566-ft. above ground, 1052-ft. above sea level.

Latitude 31° 33’ 16"
Longitude 86° 23 32"
. ‘
; WBIQ
, Birmingham
Ch. 10

Non-Commercial Educational Station

Licensee: Alaba{ma Educational Television Commission, Protective
Life Bldg.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 42.5-kw visual, 21.4-kw aural. Antenna: 1050-ft. above
av. terrain, 790-ft. above ground, 1797-ft. above sea level.

Latitude 33° . 29’ 19”
Longitude 86° 47’ 57"
°
WAIQ
' Montgomery
Ch. 26

Non-Commercial Educational Station

Licensee: Alabama Educational Television Commission, 2151 High-
land Ave., Birmingham 5, Alabama.

Technical Facilities: Channel No. 26 (542-548 mc). Authorized
power: 229-kw visual, 124-kw aural. Antenna: 600-ft. above
av. terrain, 553-ft. above ground, 813-ft. above sea level.

Latitude 32° 22’ 52
Longitude 86° 17/ 30"

wciQ

Mount Cheaha State Park
Ch. 7

Non-Comﬁ:uerciaI Educational Station
Licensee: Same as WDIQ & WBIQ.
Technical Facilities: Channel No. 7 (174-180 mc). Authorized power:

316-kw visual, 191-kw aural. Antenna: 2000-ft. above av. ter-
rain, 574-ft. above ground, 2981-ft. above sea level.

Latitude 33° 29° 06"
Longitude 85° 48’ 32"

State Cross Reference List
Communities That Receive Programs of
Stations That Are Located Elsewhere

WEAR-TV, Mobile

(See Pensacola, Fla.)

Alabama Station Status as of Dec. 1, 1962
VHF UHF TOTAL

(O) Commercial Television Stations 8 5 13
@ Educational Television Stations 3 1 4
17

YOUR KIDS AUDIENCE
IS IN THE BAG WITH
“FELIX THE CAT”
—TV’s HAPPIEST
CARTOON CHARACTER

HAPPILY DISTRIBUTED BY
TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . . CHICAGO . . HOLLYWOOD
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Alabama—Birmingham

@ "B WAPIL-TV s

Ch. 13

UNION

Technical Facilities: Channel No. 13
(210-216 mc). Authorized power:
316-kw maximum visual, 158-kw
maximum aural. Antenna: 1127-ft. —

above av. terrain, 825-ft. above HOUN _
ground, 1802-ft. above sea level. IR Aperdeen
CLAY
Latitude 33° 29' 255" STER West -
Longitude 86° 47’ 48" Painto

omaacz)m _C-O‘IQ: o
Transmitter: Atop Red Mt. m\w Starkville | <

! Lawicuvwve o
2 7

55

AM Affiliate: WAPI, 50-kw (D), (5- NOXUBEE
kw night), 1070 kc (NBC). ) olouisvile
FM Affiliate: WAPI-FM, 72-kw, 99.5 ST
NESHOBA | KEMPER
mc (No. 258), 700-ft. antenna
height. sonTer]
NEWTON LAUDEROALE g
Meridiang
QCHOCTAW MARENGO
CLARKE BUTLER %R:rw
MONROE Greenville
| JONES
Total Households: ) SRDS ©Laurel ‘ 0
Consumer Market Data as of 1/1/62. WASHINGTON CONECUH e
TV Homes: TV% and Net Weekly Circulation — ——

© 1962 American Research Bureau.

WAPL-TV Ref: FCC File No. BPCT—847 Granted 1/15/53
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WAPI-TV

Network Service: CBS, NBC.

Licensee: Newhouse Broadcasting Corp., Box 1310, Birmingham 2.
Studio: Atop Red Mt.

Telephone: Fairfax 3-6141. TWX No.: BH 96.

Ownership: Newhouse Bcstg. Corp.- (Samuel 1. Newhouse), licensee
of WSYR-TV, Syracuse, N.Y. Newhouse newspapers include The
Birmingham News and The Huntsville (Ala.) Times. For other
interests, see WSYR-TV.

Began Operation: May 29, 1949. Sold to The Birmingham News Co.
July 1953 (see Television Digest, Vol. 9:15, 24). Transfer of
stations to Samuel I. Newhouse interests approved by FCC Jan.
25, 1956 (Television Digest, Vol. 11:49 & 12:4).

Represented (sales) by Harrington, Righter & Parsons Inc.
Represented (legal) by Fly, Shuebruk, Blume & Gaguine.
Represented (engineering) by Gautney & Jones.

Personnel:
CHARLES F. GRISHAM, v.p. & general manager.
THOS. M. PERCER, sales manager.
J. V. SANDERSON, chief engineer.
J. B. CHENOWETH, promotion director.
JOHNNY JOHNSON, program director & film buyer.
NOD NELSON, production manager.
JOHN JAMISON, film editor.

DIGEST OF RATE CARD NO. 16
(July 1, 1962)
Hour 30 Min. 15 Min. 10 Min, 5 Min. Min. D

Class AA—7-10 p.m., daily. - )
$1100.00 $660.00 $440.00 $385.00 $330.00 $250.00% $100.00%

*Class AA—6-6:15 p.m., daily. Also has Class AAA (6:15-9:30
p.m., daily); Min. $275, 20 Sec. $250, ID $125.

NETWORK BASE HOURLY RATE: $1250 (CBS), $1250 (NBC).
1962-63 Edition

Net Weekly State Total TV Homes
Circulation County Households  Homes %
ALABAMA
Bibb 3,700 2,900 75
Blount 7,100 5,800 82
Calhoun 26,500 22,700 86
Chilton 7,200 5,400 76
Clay 3,500 2,800 78
Colbert 13,100 10,200 78
Coosa 2,800 2,100 75
Cullman 12,500 11,000 88
Etowah 27,700 24,300 88
Fayette 4,600 3,600 77
Franklin 6,200 4,600 74
Greene 3,300 1,500 46
Hale 4,600 2,600 56
Jackson 9,700 7,600 79
Jefferson 185,000 164,700 89
Lamar 4,100 3,100 75
Lawrence 6,200 4,400 71
Limestone 9,600 7,300 75
Madison 32,700 26,700 82
Marion 6,300 5,100 81
Marshall 13,700 11,400 83
Morgan 17,500 14,200 82
Perry 4,100 2,200 53
Pickens 5,600 3,500 63
St. Clair 6,800 5,500 81
Shelby 8,600 7,300 85
Talladega 17,000 13,600 80
Tuscaloosa 28,300 22,700 81
Walker 15,100 13,000 86
Winston 4,200 3,500 82
ALABAMA
Cherokee 4,400 3,500 80
Cleburne 2,900 2,200 75
Lauderdale 17,500 13,200 75
ALABAMA: Chambers, DeKalb, Randolph,
Tallapoosa. GEORGIA: Chattooga, Heard.
_ MISSISSIPPI: Lowndes.
WAPI-TV Station Total 579,200 479,700 83
ARB Total Net Weekly Circulation (March, 1962) 349,600
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Alabama—Birmingham

@ @® WBRC-TV
Ch. 6

Technical Facilities: Channel No. 6
(82-88 mc). Authorized power:
100-kw visual, 50-kw aural. An-
tenna: 1120-ft. above av. terrain,
795-ft. above ground, 1802-ft.
above sea level.

Latitude 33° 29’ 19"
Longitude 86° 47 58"

Transmitter: Atop Red Mt.

Studio: Atop Red Mt.

TV tape:, Recording facilities.

AM Affiliate: WBRC, 5-kw, 960 kc.

FM  Affilidte:  WBRC-FM, 13-kw,
106.9 mc (No. 295), 795-ft. an-
tenna height.
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© 1962 American Research Bureau. WBRC-TV Ref: FCC File No. BPCT—2449 Granted 2/13/59 ©American Map Co., Inc.,, N.Y., No. 14244
- ) Net Weekly State Total TV Homes
WBRC TV Circulation County Households  Homes %
Network Service: ABC, CBS. ALABAMA—(Continued)
Licensee: Taft Broadcasting Co., Birmingham 9, Ala. Co?Isa 2,800 2,100 75
. X Cullman 12,500 11,000 88
Telephone: 322-4701. TWX No.: 205-328-3371. Dallas 14,600 10,300 71
Ownership: See WKRC-TV, Cincinnati. Etowah 27,700 24,300 88
Began Operation: July 1, 1949. Sale to present owners by Storer gayel’i;c.e 4,600 3,600 vy
Bestg. Co. approved May 8, 1957 (Television Digest, Vol. 13:13- G"a” In 6,200 4,600 74
14, 19); Storer previously acquired stations from Mrs. Eloise H"‘Te”e 3,300 1,500 46
Hanna in May 1953 (Vol. 9:13, 21). aie 4,600 2,600 56
. Jackson 9,700 7,600 79
Represented (sales) by The Katz Agency Inc. I Jefferson 185,000 164,700 89
Represented (legal) by Koteen & Burt. Lamar 4,100 3,100 75
Lauderdale 17,500 13,200 75
Personnel: | Lawrence 6,200 4,400 71
HULBERT TAFT JR., president. Limestone 9,600 7,300 75
ROBERT SCHLINKERT, v.p. & general manager. Madison 32,700 26,700 82
OLIVER V. NAYLOR, general sales manager. Marion 6,300 5,100 81
KEITH E BARZE, program director & film buyer. Marshall 13,700 11,400 83
ROBERT E. LEE, promotion manager. Morgan 17,500 14,200 82
HARRY LAWSON, chief engineer. Perry 4,100 2,200 53
. Pickens 5,600 3,500 63
DIGEST OF RATE CARD NO. 13, Revised St. Clair 6,800 5,500 81
(Effective Oct. 15, 1962) Shelby 8,600 7,300 85
Hour 30 Min. 15 Min. 10 Min. Min. 20 Sec. 10 Sec. Talladega LT000 15600 60
Class AA—6:30-10 p.m., daily. uscaloosa 200 2,700 ol
g . Walker 15,100 13,000 86
$1200.00 $700.00 $400.00.$370.00 $210.00%* $190.00% $95.00%* Wilcox 4,300 2,200 50
*Class AA—7-10 p.m., daily. Winston ECON SO
NETWORK BASE HOURLY RATE: $1450 (ABC), $1450 (CBS). ALABAMA
Chambers 10,500 8,200 78
Tallapoosa 9,700 7,600 78
Net Weekly State Total TV Homes MISSISSIPPI
Circulation County Households  Homes % Lowndes 12,500 10,100 81
—— Oktibbeha 6,200 4,000 64
. -~ ALABAMA :
o Bibb 3,700 2,900 75 , ALABAMA: Baldwin, Choctaw, Clarke, De-
Blount 7,100 5,800 82 Kalb, Marengo, Randolph. GEORGIA: Chat-
LCalhoun 26,500 22,700 86 tooga, Heard. MISSISSIPPI: Attala, Cai-
CHerokee 4,400 3,500 80 houn, Chickasaw, Choctaw, Clay, Itawamba,
Chilton 7,200 5,400 76 Monroe, Tishomingo, Webster.
- 2209 2800 78 | WBRC-TVStationTotal 678,000 549,100 81
Colbert 13/'100 10:200 78 ARB Total Net Weekly Circulation (March, 1962) 386,600

TV Factbook No. 33




Alabama—Decatur

LEw> 1SDUr 9]
S gomr}- BEDFORD] Tyllahoma SEQUAT
WMSL-T I o SHL > Core o
@ I@ TV bTJEr:%E A LINCOLN FRANKLIN AarioN
ce !
Ch. 23 = Pulaski Faye?tevine ' Chattanoog
-*- E
Technical Facilities: Channel No. 23 — = RORON. T [ JACKSON e
(524-530 mc). Authorized power: ALCCORN.Om ke
189.2-kw maximum and 117-kw TIPPAH o sville
horizontal visual, 102.2-kw maxi-
mum and 63.1-kw horizontal 'wai FortPaYﬂe TOO(
aural. Antenna: 1° electrical beam GRADE A_ DeC° br ARSHALL DE KALB
tilt, 350-ft. above av. terrain, GnAnEB\I O Gunj rsvilleg Altertville .
383-ft. above ground, 973-ft. o
WINSTON CHEROKEE § Fi
above sea level. 5 = A -
Latitude ~ 34°  36' 445" Gullman Attallao @Gadsden
Longitude 86° 59 08" ——Q == SLEDNT
T itter: Mutual Savin Life WMON LAMAR QYANIER CALHOUN
ransmitter: utua avings | CHICKASAW Aberdeen FAYETTE E e ;
Bldg. o ° 8 Jasper [ jererson mston
AM Affitiate; WMSL, 1-kw (D), 250- b /1 : ham o rant Gity
kw (N), 1400 kc (MBS). Donto 8 B|rm|ng a OMoun(amBrool ALLADE CLEBURN
RAN-
LT o PokENs | TuscaLoosa Zf airfield® ey | FoSe
. Homewood llode a
Starkville LS::;’ET?U Bessemer o Joligest

NOXUBEE
oLouisville

WINSTON
HOBA

KEMPER
Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Rescarch Bureau.

WMSL-TV Ref: FCC File

TUS(UlOOSU Sylacaugao

il TON

SCALE OF MILES
1 0 50 100
Nl — =t -

No. BPCT—2347 Granted 7/6/54 ©American Map Co.. Inc., N.Y.. No. 14244

WMSL-TV

Network Service: CBS (EMP), NBC.

Licensee: Tennessee Valley Radio & TV Corp., Mutual Savings
Life Bldg.

Studio: Mutual Savings Life Bldg.
Telephone: Elgin 3-0361.
TWX No.: 8510.

Ownership: Frank Whisenant, pres., 64.5%;
v.p., 2.5%; Alice A, Whisenant, treas., 5%;
King, 5%; Reduc C.

William B. McAfee
Noble J. Russell,

secy., .5%; following directors; James E.
Collier, 1.25%; Roy Fite Jr., 1.25%; Ned Frazier, 1.25%;
John R. Hutson, .5%; Clyde Hendrix, .7%; 10 others, none
owning over 2.5%.

Began Operation: July 4, 1954.

Represented (sales) by Gill-Perna Inc.; Clarke Brown Co. (South).

Represented (legal) by Daly & Ehrig.
Represented (engineering) by John H, Mullaney.

Personnel:
FRANK WHISENANT, president, general manager & film buyer.
ALICE A. WHISENANT, program director.
KENNETH CASEY, chief engineer.

1962-63 Edition

DIGEST OF RATE CARD NO. 1
(May 1, 1954)

. Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.
$150.00 $90.00 $60.00 $52.00 $45.00 $35.00 $20.00

NETWORK BASE HOURLY RATE: $70 (CBS), $125 (NBC).

Net Weekly State Total TV Homes
Circulation County Households  Homes %
ALABAMA
Over 50% Limestone 9,600 7,300 75
Morgan 17,500 14,200 82
ALABAMA
Franklin 6,200 4,600 74
Lauderdale 17,500 13,200 75
Lawrence 6,200 4,400 71
Madison 32,700 26,700 82
ALABAMA |
Colbert 13,100 10,200 78
WMSL-TV Station Total 102,800 80,600 78
ARB Total Net Weekly Circulation (March, 1962) 22,300
5
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Alabama—Dothan

2 Sylagaugao DUt e
Bies, COOSA TALLAPOOSA CHAMBERS E@Gr‘ange lFSCTNd'_E_‘J OQKXR \G
@ WTVY CHULTON oA|exander t A G X © WILKINSON
@ B Lane AR om'as\o cRAW 8188 M i
! A M -“‘ -rwms uURF_N
Ch. 4 A m_nu:RE 0pe||kc FortVaI\eyOPEAaname, Dub
Auburn o g(;JGSEE TAYLOR o_m
Technical Facilities: Channel No. 4 O ¢lyfbus r;%\;f e
i g . A-JmARION
(66-72 n.lc). Authorized power: e Selmoe’ ® . gl A=
100-kw visual, 70-kw aural. An- Momgomery:wudcﬁ__ nusszu "lm-—. | - w‘wox £
tenna: 1225-ft. above av. terrain, LOWNDES e e SCordele
1209-ft. above ground, 1549-ft. wicox N——L U L B \- ense |y~
above sea level. k Fltlgefa
Latitude 31° 12 04" s :
. ° . 14 S0 @A 1
Longitude 85 18 42 Do
R I
Transmitter: Columbia Highway. econ e
ARB Data: Net weekly circulation Mo?mrie —
percentages in table below were T o
compiled before station changed to i R OBrewto H Lg:;biz
. 3
present facilities. E‘:c.:n_ Rty oy Sely L L BT
8 BIA B o
‘\ JEFFERSON ) MADISON || HAM
' assee
ownsv(u;lle ‘ 5‘“ > | @T(J“ﬂh A
3rent-Gou @,
Warrmg‘oﬂ QPN ~ e A o TAYLOR
I > LAFAYE
[»]) (1]
) _a
SCALE OF MILES .7
Total Households: @ SRDS 0 50 100 .
Consumer Market Data as of 1/1/62. [L J: i

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

WTVY Ref: FCC File No. BPCT—2785 Granted 9/11/60

©American Map Co., Inc., N.Y., No. 14244

WTVY

Network Service: CBS, ABC.
Licensee: WTVY Inc., Box 798.
Studio: Columbia Rd. Telephone: SY 2-3195.

Ownership: Charles Woods, pres., 51.75%; F. E. Busby, exec. v.p. &
gen. mgr., 6.19%; Jane Thrower, v.p., 10.47%, several other
stockholders, none with over 5% each. 0

Feb. 12, 1955.

Represented (sales) by Meeker Co. (National); Southeastern Reps
(Southeast).

Represented (legal) by Miller & Schroeder.
Represented (engineering) by Creutz & Snowberger

Personnel:

F. E. BUSBY, executive v.p., general manager & film buyer.
ART CREAMER, local sales manager.

JOHN .GAUSE, program director.

ELLIS ANDERSON, chief engineer.

CARL PERKINS, production manager.

DIGEST OF RATE CARD NO. 5—(May 1, 1962)

Min. or
20 Sec. ID

Began Operation:

Hour 30 Min. 15 Min.
Class A—7-10 p.m,, daily.
$330.00 $198.00 $132.00 $115.00 $82.50 $66.00 $33.00
NETWORK BASE HOURLY RATE: $250 (CBS), $250 (ABC).

10 Min. 5 Min.

HAMILTON-LANDIS

& ASSOCIATES, Inc.
NATIONWIDE MEDIA BROKERS
WASHINGTON, D.C., CHICAGO, DALLAS,
SAN FRANCISCO

stk MORE

RADIO & TELEVISION STATIONS
IN THE EAST—NEAREST OFFICE IS—
1737 DeSALES ST., N.W., WASHINGTON
EXECUTIVE 3-3456

Net Weekly State Total TV Homes
Circulqtion County Households Homes %
ALABAMA
Coffee 8,400 6,500 78
Dale 8,400 7,000 83
Geneva 6,300 4,900 77
Henry 4,000 3,000 75
Houston 14,500 12,500 86
FLORIDA
Holmes 3,100 1,900 59
Jackson 9,800 6,500 67
Walton 4,600 3,300 72
Washington 3,200 2,300 72
GEORGIA
Miller 1,900 1,300 68
Clay 1,200 800 65
Early 3,400 2,400 70
Seminole 1,800 1,400 76
ALABANMA
Covington 10,300 7,900 T
Crenshaw 4,100 3,000 72
Pike 6,900 4,800 69
FLORIDA
Calhoun 2,000 1,300 64
Gadsden 8,900 6,200 70
Gulf 2,900 2,200 74
Liberty 900 700 69
GEORGIA
Calhoun 1,900 1,000 49
Decatur 6,600 5,200 78
Grady 4,700 3,800 80
Randolph 2,900 1,900 66
ALABAMA
Barbour 6,500 4,200 65
Bullock 3,400 2,100 60
FLORIDA
Bay 19,400 16,900 87
GEORGIA
Quitman 600 400 66
Stewart 1,800 1,100 56
WTVY Station Total 154,400 116,500 75
ARB Total Net Weekly Circulation (March, 1%2) 95 300

A A

——

TV Factbook No. 33



Alabama—Florence

@ } DYER
thersville

B @WOWL-TV P

@ Ch. 15

Technical Facilities: Channei No. 15
(476-482 mc). Authorized power:

yersburg
GIBSON

Humboldt
0

Jackson

CARROLL

|
E

Shelbyville
\ aeororo
O MaR: BEP

CHESTER

20.9-kw visual, 11.7-kw aural.
Antenna: 400-ft. above average MCNAIRY HARDIY
terrain, 358-ft. above ground, HARDEMAN
“732-ft. above sea level. 1
. b emphlS GRADE B o fam ¢
Latitude ~ 34° 49 07" - e 1
. ° 1 1 . HEOER 1
tongitige.! N7 4% i = MARSHAL-L BENTON ALCORNQ h TlSHO?' GRADE A | W.
Transmitter: 840 Cypress Mill Rd. A Corint INGO S : Huntsv1||80®Hun(
O, > by
AM Affiliate: WOWL, 1-kw (D), .25- S i ; _ne g
kw (N), 1240 ke (ABC). y 1 MGCUND phiRencE] @
FRAN‘ Decatur MARS
EE R\.Lssel\vme | moraan Guntersvill
LAFAYETTE < nAwmaM Sy
N CULLMAN
PONTOTOC MARION WINSTO o
®Typelo Culiman
j BLOUNT
USHA
YALOB CALHOU Q MONROE LAMAR
CHICKASAW rdeen FAYETTE o
; A},’e 4 Jasper JerreRsON. N
oGrenada CLAY SCALE OF MILES
DA
Total Households: @ SRDS 7 A e WEBSTER WPeoSitntO - (3 50
Consumer Market Data as of 1/1/62. GOMERY OKTIBBEHA ® ICKENS TuscaLoC =

TV Homes: TVY% and Net Weekly Circulation

© 1962 American Research Bureau. WOWL-TV Ref:

FCC File No.

DOC.—12052 Granted 9/6/57 ©American Map Co.. Inc., N.Y., No. 14244

WOWL-TV
Network Service; NBC, CBS (EMP); ABC, on per program basis.
Grantee: TV Muscle Shoals Inc., 840 Cypress Mill Rd., Box 2220.
Studio: 840 Cypress Mill Rd. Telephone: 764-7711.

Ownership: Richard B. Biddle, pres.-treas., 28.57%; 0. B. Miley,
secy., 28.57%,; John Thompson, 14. 29% Radio Muscle Shoals
Inc. (WOWL), 28.57%. Richard Biddle owns 52.5% of WOWL.

Began Operation: Oct. 28, 1957.

Represented (sales) by Gifl-Perna Inc,;
east); Southern Television System.

Personnel:
RICHARD B. BIDDLE, president & general manager.
BILL MAPES, 1st vice president.
JACK WOQRLEY, v.p., station manager & film buyer.
MADISON DAVIS, commercial manager.
LARRY ROHLING, chief engineer.
EDDIE FOOTE, production manager.
HOLLY PROCTOR, promotion, merchandising mgr. & womens dir.
FRANCES WESSON, traffic manager.
AL WEST, sports director.
MADISON DAVIS, news director.

Bernard 1. Ochs Co. (South-

1962-63 Edition

DIGEST OF RATE CARD NO. 1-B
(Jan. 1, 1962)

Hour 30 Min. 5 Min. Min. 20 Sec. 1D
Class A—5:59-10:30 p.m., Mon.-Sat.; 1:59-10:30 p.m., Sun.
$200.00 $120.00 $60.00 $50.00 $30.00

NETWORK BASE HOURLY RATE: $125 (NBC), $50 (CBS).

Net Weekly State Total TV Homes
Circulation Ccunty Households Homes %
ALABANMA
Over 50% Colbert 13,100 10,200 78
Lauderdale 17,500 13,200 75
None Between 25-50%
ALABAMA
Franklin 6,200 4,600 74
Lawrence 6,200 4,400 71
WOWL-TV Station Total 43,000 32,400 75
ARB Total Net Weekly Circulation (March, 1962) 19,800




Alabama—Huntsville

@ WAFG-TV
Ch. 31

Technical Facilities: Channel No. 31
(572-578 mc). Authorized power:
204-kw visual, 112-kw aural.
Antenna: 1020-ft. above av. ter-
rain, 166-ft. above ground, 1764-
ft. above sea level.

Latitude 34° 44’ 16"
Longitude 86° 32/ 02"

Transmitter: 1000 Monte Sano Blvd.

Represented (engineering) by Ray-
mond C. Watson Jr., Anniston.

LAUDERPALE |

EOT ce

") MAURY

LAWRKNCE £ £ -\

m [90’ _\oexaLe
reSb 0;;:% - wuns‘*ﬂ :
: E ¥ S BUREN S S/ E
oColumbia oo A warren\  / 7
She|byv1||e COFFEE ‘ RH DA

ATOOS

F”"‘“

Q
Dalton; & £
- k

T oARTOW

ARB Data: Net weekly circulation id° .
percentages in table below were L{BERT
compiled before station changed to ﬁ‘"—j
present facilities.

WINSTON
——f WALKER
Total Households: © SRDS \YFTTE |aqnp?

Consumer Market Data as of 1/1/62.
TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

WAFG-TV' Ref: FCC File No. BPCT—2817 Granted 11/10/60

oRome

—Gadsden o SCALE OF MILES Mcmett

/ BLOUNT 0 50 it
SAINT Yo b= —

©American Map Co., Inc., N.Y., No. 14244

WAFG-TV

Grantee: Rocket City Television Inc., Box 484.
Studio: 1000 Monte Sano Blvd.
Telephone: Jefferson 9-1783.

Ownership: P. T. Gunn, chairman, 9.6%; James R. Cleary, pres.,
9.4%; James Beasley, v.p., 4.4%; Thomas A. Barr, v.p., engi-
neering, 2.9%; John A. Higdon, gen. mgr. & secy.-treas., 7.9%;
John S. Gregory, 9.6%; Lioyd W. Root Jr., 1.1%; Robert M.
Darby, 7.8%; R. N. Yarbrough, 1.1%; Wintson Garth, 4.9%;
Marian Garth, 2.2%; Steven K. Long, .7%; Kenneth P. Long,
2.2%; W. M. Malone, .8%; H. N. Lawvorn, 4.4%.

Began Operation: Aug. 1, 1959.
Represented (sales) by Breen & Ward.
Represented (legal) by Bell, Morring & Richardson, Huntsville.

Personnel:

P. T. GUNN, chairman.

JAMES R. CLEARY, president.

JOHN HIGDON, general manager, secy.-treas.
VICTOR BANKOWSKI, chief engineer.
FRANK HANSON, sales manager.

DIGEST OF RATE CARD NO. 3—(Feb. 1, 1961)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6:30-10 p.m., daily.
$225.00 $135.00 $90.00 $67.50 $45.00 $22.50

NETWORK BASE HOURLY RATE: Bonus to network.

Net Weekly State Total TV Homes
Circulation Ccunty Households Homes L5
bver 50 % None Over 50%
ALABAMA
Madison 32,700 26,700 82
ALABAMA
Limestone 9,600 7,300 75
Morgan 17,500 14,200 82
WAFG-TV Station Total 59,800 48,200 8l

ARB Total Net Weekly Circulation {(March, 1962) 28,100

TV Factbook No. 33



Alabama—Mobile o - . s Yo T LI e
ARROLL HOCTAW, LOWNDES el iy vs* Sylacaugdo RAI mouL
ATTALA NOXUBEE SHELBY T AP00SA
(] W uo« °Nelandel city
B WALA-TV WINSTON GREENE 7 WALE c‘
= TEAE A
Ch. 10 wuu ¢
% NESHOBA , KEMPER = 3 PERRY salmo ELMOR! P'chl";
] R O | LAUDERDALE
Technical Facilities: Channel No. 10 \scon NN:\eriJiano WITER -W_‘R"‘G" DALLAS !gomer \n MACOH | ssetl
(192-198 mc). Authorized power: A | e A OWNDES coMERY
316-kw visual, 158-kw aural. An- SMITH | JASPER
tenna: 1246-ft. above av. terrain, = "
_1197-ft. above ground, 1397-ft. (el grers 5
above sea level. }ONES e T iz
Latitude 30° 41’ 17" % i s : 1
Longitude 87° 47’ 54" mg(sv P‘iRRY
i shut
Transmitter: 16-mi. East of Mobile. Hoties> 8
AM Affiliate; WALA, 5-kw, 1410 kc wAL
ARB Data: Net weekly circulation B9™%

percentages in table below were
compiled before station changed to
present facilities.

GRADE A
GRADE B

SCALE OF MILES

0 50 100
Total Households: © SRDS = X
Consumer Market Data as of 1/1/62.
TV Homes: TV% and Net Weekly Circulation WALA-TV Ref: FCC File No. BMPCT—2391 Granted 8/23/54
© 1962 American Research Bureau. Authorized: FCC File No.‘ BPCT—2733 Granted 7/7/60 ©American Map Co., Inc., N.Y., No. 14244
- Net Weekly State Total TV Homes
WALA TV Circulation County Households  Homes b
Licensee: Pape Television Co. Inc., 210 Government St.
Studio: 210 Government St. ALABA.MA
Baldwin 13,500 11,600 86
Telephone: Hemlock 3-3754. TWX No.: MO 185. Clarke 6,600 4,300 64
Ownership: W. 0. Pape, pres., 99.56%; W. B. Pape, exec. v.p. and Escambia 8,900 6,600 75
gen. mgr., 0.22%; W. F. Joseph, treas., 0.22%. W. B. Pape Mobile 86,500 76,500 89
also owns 8.3% and W. F. Joseph, 8.3% of CP for Ch. 13, Wg;*;'[)”gmn 3,600 2,500 69
Panama City, Fla. o 5 FL
g ver 50% .
o Escambia 50,100 45,000 90
Began Operation: Jan. 14, 1953. Okaloosa 17500 15600 89
Represented (sales) by Select Station Representatives; Clarke Santa Rosa 8,100 7,200 89
Brown Co. (South). MISSISSIPPI '
Represented (legal) by Dow, Lohnes & Albertson. George 2,900 2,600 87
R d (engi in) - Greene 2,100 1,300 62
epresented (engineering) by George C. Davis. Jackson 15,700 13,400 86
Personnel: ~ ¥
W. B. PAPE, exec. v.p., general manager & film buyer. ALABAMA
JOHN E. DIXON, national sales manager. Conecuh 4,600 3,000 63
MAL ENO, program director. Monroe 5,600 3,400 60
RAYMOND HURLEY, chief engineer. FLORIDA
BOB GRIMES, film expediter. Walton 4,600 3,300 72
MORRIS TIMBES, publicist. MISSISSIPPI
DIGEST OF RATE CARD NO. 9—(Aug. 1, 1962) Harrison 32,800 28,500 87
H i i in. Min. 20 Sec. 10 Sec. o i i
our 30 Min. 15 Min. 5 Min i 0 ALABAMA
Class AA—6:30-9:30 p.m., daily. Choctaw 4300 2 600 60
$600.00 $360.00 $240. 00 $180.00 $140.00 $125.00 $70.00 Covington 10,300 7,900 77
NETWORK BASE HOURLY RATE: $500. Marengo 6,800 4,100 60
FLORIDA
galyh 19,400 16,900 87
alhoun 2,000 1,300 64
THE MIGHTY HERCULES Gulf 2,900 2,200 74
THE MIGHTIEST MCI|SS|£SSIPPI
arke 4,400 3,300 74
NEW CARTOON SERIES Wayne 4200 2,800 68
TRANS-LUX TELEVISION CORPORATION L
WALA-T
NEW YORK .. .. CHICAGO . .. . HOLLYWOOD e ton TOta_[ 317’400 265’900 83
ARB Total Net Weekly Circulation (March, 1962) 167,600

1962-63 Edition
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Ch. 5
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Technical Facilities: Channel No. 5 o)
(76-82 mc). Authorized power: e
100-kw visual, 50-kw aural. An- g
ténna: 1050-ft. above av. terrain, odkson
996-ft. above ground, 1198-ft. ?

WPSON

above sea level. :
Latitude 30° 40" 55.2”
Longitude 87° 49’  40.8"

Transmitter: U. S. Hwy. 31, 5.1-mi.
E of junction with U.S. Hwy. 90.

AM Affiliate: WKRG, 1-kw (500-
watts night), 710 kc (CBS).

FM Affiliate: 3-kw, 99.9 mc (No.
260), 310-ft. antenna height.
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o
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Total Households: © SRDS

Consumer Market Data as. of 1/1/62.

TV Homes: TVY% and Net Weekly Circulation
@© 1962 American Research Bureau.

&8 Grelnq ST. BERNARD /

WKRG-TV Ref: FCC File No. BMPCT—4642 Granted 6/17/57
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©American Map Co.,

Inc., N.Y., No. 14244

'

WKRG-TV
Licensee: WKRG-TV Inc., Box 1184.
Studio; 162 St. Louis St.
Telephone: Hemlock 2-5505. TWX No.: 205-342-7286.

Ownership: Giddens Television Inc. Kenneth R. Giddens, pres., 50%;
Mobile Register and Press, 50%. J. F. McGowin and N. F.
McGowin, newspaper stockholders, also own 15% and 7.5% re-
spectively of radio WGYV, Greenville, Ala. Giddens also owns
75% of applicant for Ch. 10, Tampa, Fla.

Began Operation: Aug. 29, 1955. Sale to present owners by group
in which Kenneth R. Giddens+had 20% interest approved Feb.
20, 1958 by FCC (Television Digest, Vol. 13:46; 14:8).

Represented (sales) by H-R Television Inc.
Represented (legal) by McKenna & Wilkinson.
Represented (engineering) by Commercial Radio Equipment Co.

Personnel: '

KENNETH R. GIDDENS, president.

C. P. PERSONS JR., exec. v.p., gen. mgr. & film buyer.
BOB PEARY, production manager.

ANN PECK, traffic manager.

JOHN E. CRAWFORD, operations manager.

DONALD B. PATTON, chief engineer.

DIGEST OF RATE CARD NO. 5
(May 1, 1960)
Hour 30 Min. 15Min. 5 Min. Min.

Class AA—6:29-9:31 p.m., daily.
$600.00 $360.00 $240. 00 $180.00 $150.00 $135.00 $75 00

NETWORK BASE HOURLY RATE: $750.

20 Sec. 10 Sec.

Net Weekly State Total TV Homes
Circulation County Households  Homes %
ALABAMA

Baldwin 13,500 11,600 86
Clarke 6,600 4,300 64
Conecuh 4,600 3,000 « 63
Escambia 8,900 6,600 75
Mobile 86,500 76,500 89
Monroe 5,600 3,400 60
Washington 3,600 2,500 69

Net Weekly State Total TV Homes
Circulation County Households Homes %
FLORIDA
Escambia 50,100 45,000 90
Okaloosa 17,500 15,600 89
Santa Rosa 8,100 7,200 89
Walton 4,600 3,300 72
MISSISSIPPI
George 2,900 2,600 87
Greene 2,100 1,300 62
Harrison 32,800 28,500 87
Jackson 15,700 13,400 86
Perry 2,300 1,700 72
Stone 1,900 1,500 77
ALABAMA
Covington 10,300 7,900 77
FLORIDA ’
Bay 19,400 16,900 87
MISSISSIPPI :
Clarke 4,400 3,300 74
Forrest 15,200 12,800 84
Wayne 4,200 2,800 68
ALABAMA
Butler 6,400 4,600 71
Choctaw 4,300 2,600 60
Dallas 14,600 10,300 71
Lowndes 3,400 1,800 51
Marengo 6,800 4,100 60
Wilcox 4,300 2,200 50
FLORIDA
Calhoun 2,000 1,300 64
Gulf 2,900 2,200 74
Holmes 3,100 1,900 59
Jackson 9,800 6,500 67
Washington 3,200 2,300 72
GEORGIA
Seminole 1,800 1,400 76
MISSISSIPPI '
Jones 16,200 13,700 85
Lamar 3,800 2,900 76
Marion 6,200 4,300 68
WKRG-TV Station Total 409,600 333,800 81
ARB TotaI Net Weekly Circulation (March, 1%2) 223,400

P 7
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Alabama—Montgomery
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Technical Facilities: Channel No. 32 rOL ‘ v
(578-584 mc). Authorized power: Alexander City
180.9-kw horizontal visual, 90.5-
kw horizontal aural. Antenna: 485- 24
. ft. above av. terrain, 485-ft. above
_ground, 706-ft. above sea level. ]
i o ' z UMTER ~ 5 |
| Latitude 320 22' 04" Sntgomeryl, facos
Longitude 86 15 43 > )\
| . ] < MONT GRADE A K g
Transmitter: 3251 Harrison Rd. 5 ~ OWNOSQ_ | comepw/| =7 STEWART
= WILCOX ‘,,, GRADE B ! weE
(=] o o STES
A BUTL e ‘ .%u‘n; -
- : - = o PIKE 0
o v RANDOLPH
2 crensmTTCOEEEE | DALE | d A
%msumcron / BRY " Tom
, CONECUH ° o
¥ Andalusia  [oCrPrse oDothan  giew
Y - A
MOBILE ESCAMBIA COVINGTON CERLS HOUSTON
s p—— ! - a semr- ! DECAT
SCAMBIAY SANTA ROSA LMES N ) °
® Cl‘lckasaow 5 KALOOSA | WALTON | HOLME JACKSO! # Baifbridge
JPrichardo . ~ CTpey
| 3°SMobile e Scale of Miles 3 i
-\‘ (ovl“s 0 5‘0 190 DSDEN
‘ - oatnuin @ c?M =" JUR
WCCB-TV Ref: FCC File No. BMPCT—5675 Granted 12/19/61 ©American Map Co.. Inc., N.Y., No. 14244

WCCB-TV

) . . ; ARB data not available based on 1960 coverage
Licensee: First Alabama Corp., 1007 Barringer Bldg., Columbia, S.C.

study because station began operation after

Studio; 3251 Harrison Rd. the survey was made. However, total net weekly
Telephones: 265-7025 (sales office); 272-2312 (studios). TWX circulation for this station is available based
No.: 205-272-4551. on subsequent surveys.

Ownership: First Alabama Corp., 100%.

Began Operation: March 24, 1962.

Represented (sales) by Advertising Time Sales.

Represented (legal) by Wilner, Bergson, Scheiner & Lessenco.
Reuresented engineering) by Silliman, Moffet & Kowalski.

Personnel:
STAN RICHARDS, station manager.
ROBERT L. TUTTLE, sales manager.
PAUL S. WATSON, operations manager.

A. FRED WRIGHT, chief engineer. ; i

oRAMA

JACK VENERABLE, news director.
IDEUE BROOKS, womens director.

DIGEST OF RATE CARD NO. 2

(Aug. 1, 1962} Nation’s Most Popular Zoo Program
Hour 30 Min. 15 Min. 5 Min. Min. 20Sec. ID TRANS-LUX TELEVISION COR
$200.00 $120.00 $80.00 $60.00 $40.00 $30.00 $22.00 L it gl M I 3

NETWORK BASE HOURLY RATE: $200.

1962-63 Edition 11



Alabama—Montgomery

|d“u|n-- -

B‘rm|nghum Moun\am Brook

@

€ liton AY=
CLEBURNE 3 CarrolltO 7 oa ( FAY E\

N- o
ciav | RE0pn \HEARD\  nownan Y\ s

WCOV-TV
@ Tq\\cdegd

®
TUSCALOOSA Falme\d

Ch. 20 = =
Bessemer@ SHELBY il e ) = WEE%\‘ 5 O‘\
Technical Facilities: Channel No. 20 Sylacaugaof™ L —e—— —\
sa —% CHAMBERS Y ©
(506-512 mc). Authorized power: oo s TALLKPOOé‘-j; g '. i : L Grange S L\,

200-kw visual, 100-kw aural. An-

tenna: 440-ft. above av. terrain, % TN HARRIS XT\;E:;‘
< 460-ft. above ground, 680-ft. ' % 3 .- fir Ope\lkd ]

above sea level, ! i X ’

‘Latitude 32° 20" 27.5” A PERRY urn - ..o( \ b\

Longitude  86° 17’ 50" T phenix CH?\”A o

City “§roocEE
RUSSELL ©STEWART

Transmitter: Adrian Lane. , £ -
AM Affiliate: WCOV, 10-kw (1-kw Demopolis Selma ) 385
night), 1170 kc (CBS). DALLAS " _ : A BUOCR - e "

JARENGO NOWND GRADE B ), R
| e i e
LARKE ........ ‘.'--1-
CLAY | CALH
EARLY
) . [ ]
1 3 CONECUH COV\NGTON F
‘ o o oDothan W\E&'
Andalusia Opp T SCALE OF MILES -
BIA GENEVA 0
Total Households: @ SRDS . ESCAM o wton 50
Consumer Market Data as of 1/1/62. BALDWIN Atmore re e - - - E —
TV Homes: TV% and Net Weekly Circulation = e - weat TON HOLMES =
© 1962 American Research Bureau, WCOV.TV Ref.: FCC File No. BMPCT—2060 Granted 5/10/54 .©American Map Co., Inc., N.Y., No. 14244
,' - Net Weekly State ' Total TV Homes
' WCOV TV Circulation County Households  Homes %
Licensee: Capitol Broadcasting Co., Box 2505.
Studio: Adrian L ' ALABANMA
udio: rian Lane. Autauga 4,800 3,600 73
Telephone: 265-3561. Elmore 8,000 6,100 77
TWX No.: MG 6039 Montgomery 47,300 39,500 84
Ownership: Oscar P. Covington, pres., 26.29%; W. 1. Milwee, v.p., ALABAMA
6.94%; Hugh M. Smith/ secy., 15.18%,; Clara R. . Covington, Butler 6,400 4,600 71
director, 20.83%,; Ethel Covington, director, 20.83%; Margaret Lowndes- 3,400 1,800 51
C. Milwee, director, 6.94%; H. Amerson, .2%; Mary Covington,
2.77%. ALABAMA
. , Barbour 6,500 4,200 65
Began Operation: April 17, 1953. Bullock 3400 2100 60
Represented . (sales) by Meeker Co.; James S. Ayers Co. Inc. Chambetrs 10,500 8,200 78
(Southeast). Crenshaw 4,100 3,000 72
. . Lee 12,700 10,000 78
e . ’ 7]
Represented (engineering) by Creutz & Snowberger Macon 6100 4200 "
Personnel: Pike 6,900 4,800 69
OSCAR P. COVINGTON, president. Tallapoosa 9,700 7,600 78
HUGH M. SMITH, general mandger & film buyer. :
MORRIS SOUTH, Tocal sales manager. WCOV-TV Station Total 129,600 99,700 77
WALTER BAMBERG, operations manager. ' ARB Total Net Weekly Circulation (March, 1962) 40,000
MARTHA HALL, program director:
W. D. WEATHERLY, chief engineer. y
DIGEST OF RATE CARD NO. 8
(Nov. 1, 1962) . 2
Min. or For Alabama’s Educational Stations
Hour 30 Min. 15 Min. 10 Min. 5 Min. Less D
Class AA—7:30-9:30 p.m., daily. see page 2
$250.00 $150.00 $100. 00 $80 00 $62.50 $50.00 $25.00
NETWORK BASE HOURLY RATE: $225.
}
12 TV Factbook No. 33
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Alabama—Montgomery

S WSFA-TV

Ch. 12

Technical Facilities: Channef No. 12
(204-210 mc). Authorized power:
316-kw visual, 158-kw aural. An-
tenna: 1040-ft. above av. terrain,
823-ft. above ground, 1483-ft.

— above sea level.

Latitude 32° 01’ 152
Longitude 86° 20 56"

Transmitter: Mt. Carmel, 21 mi. S.
of city.

Studio: Delano & Perry Sts.

Telephone: 265-1251.

TWX NO.: 205-272-4194.

| Hurivcun
o [}

ras er N .
4 JEFFERSO! ];SanlC“Y

Bi m.‘ngh(“g oMou{\h‘m Braok YTALLADEGA
[e]

PICKENS | TUSCALOOSA Fair!ield; ® T?:HcdegO'
Bessemer SHELBY AR

®
Columbus
LOWNDES I

|

ille .

...... MERI= (N
...... TROUP | WETHER [©) PIKE

Tuscaloosa ©
s LaGrange uvsg" E

ot
Lanett o\ or AN CR

oAlexander
) ot

KEMPER £ OOppT“kO _A\..;%G TALBOT FortVa
hurn Q’é;";"’é{g Al A
< e 2 Columbus
AUDERDALE - ity Qe ael‘mamn
Ing Pl esTEWART % An

N 3 - - %
..... O g b o A | WALTON AMES = L edeme P i
...... [ escam- / SANTA ROSA OKALOOS e

Ogrestuiew
B .nivﬁlé-'q
iy 'gnl.l-coulm:i QPe\'{SZCO‘O

. - Wartinglong =l
A SCALE OF MILES

Total Households: @ SRDS /-\‘ ) S =Y 0 50 100
Consumer Market Data as of 1/1/62. ! o 4 -5
TV Homes: TV and Net Weekly Circulation = £ —
© 1962 American Research Bureau. WSFA-TV Ref: FCC File No. BPCT—670 Granted 3/25/54 ©Ameriean Map Co., Ine., N.Y.. No. 14244
. Net Weekly State Total TV Homes
WSFA TV Circulation County Households Homes LA
Licensee: Broadcasting Company of the South, Box 2566. ALABAMA—(Continued)
Ownership: See WIS-TV, Columbia, S.C. Conecuh 4,600 3,000 63
Began Operation: Dec. 25, 1954. Sale to present owner by WKY g?;:;%;? 12’288 ;'ggg ;;
Television System Inc. approved Sept. 2, 1959 by FCC (Tele- Dale 8’400 7'000 83
vision Digest, Vol. 15:30, 36). Previous sale to WKY-TV System Dallas 141600 10'
i g ,300 71
by Judge David E. Dunn-H. S. Durden-R. F. Hudson group— Bl 8000 6100 71
latter publisher of Montgomery Advertiser and Journal—ap- Geneva 6'300 4900 i
proved by FCC Feb. 16, 1955 (Vol. 10:38 & 11:8). Henry 4,000 3,000 75
Represented (sales) by Peters, Griffin, Woodward Inc. | Lee 12,700 10,000 78
R Over 50% Lowndes 3,400 1,800 51
epresented (legal) by Dow, Lohnes & Albertson. : Macon 6,100 4,200 68
Personnel: Monroe 5,600 3,400 60
CARTER HARDWICK, managing director. f;ﬂontgomery 47,300 39,500 84
GENE JACOBSEN, administrative asst. & operations dir. P?k"fy 4,100 2,200 53
JOHN RAINES, business mgr. & public relations dir. T| IT 6,900 4,800 69
BOB VILLAR, sales manager. Lo 9,700 7,600 78
BEN CANADA, state sales manager. 1icox 4,300 2,200 50
JACK FOWLER, national sales coordinator. GEORGIA
JOHN JOHNSON, production supervisor. Clay 1,200 800 65
SAM P. SPIVEY, production supervisor. e e
CHARLES COX, news director. R ALABAMA
RICHARD C. PAYNE, chief engineer.  Between Houston 14,500 12,500 86
JOHN RAINES, promotion & public service. 2550 % FLORIDA
B g Walton 4,600 3,300 72
DIGEST OF RATE CARD NO. 6—(July 1, 1961) : i .
Hour 30 Min. 15 Min. 5 Min. Min. 20Sec. ID ALABAMA
Class AA—6-9 p.m., daily (Egﬁldvtvm LTy 11,600 86
.m., . octaw 4,300 2,600 60
$575.00 $345.00 $230.00 $172.00 $160.00 $150.000 $80.00 Clarke 6,600 4’300 o4
NETWORK BASE HOURLY RATE: $575. Clay 3,500 2,800 78
goosa n 2,800 2,100 715
scambia 8,900
Ngt Wegkly State " To:‘ulld . TV Homes . Marengo 6,800 2161)88 (773
Circulation County ouseholds omes /A FLORIDA
ALABAMA Holmes 3,100 1,900 59
Autauga 4,800 3,600 73 Jackson 9,800 6,500 67
Barbour 6,500 4,200 65 Washington 3,200 2,300 72
o 50 Bullock 3,400 2,100 60 GEORGIA
el 2 Butler 6,400 4,600 71 Seminole 1,800 1,400 76
Chambers 10,500 8,200 78 :
Chilton 7,200 5400 76 WSFA-TV Station Total 292,200 218300 75
Coffee 8'400 6'500 78 ARB Total Net Weekly Circulation (March, 1962) 132,000

1962-63 Edition



Alabama—Selma

S WSLA
Ch. 8

Technical Facilities: Channel No. 8
(180-186 mc). Authorized power:
2.51-kw visual, 1.26-kw aural. An-
tenna: 360-ft. above av. terrain,
387-ft. above ground, 517-ft.
above sea level.

Latitude 32° 24 00"
Longitude 87° 05’ 10"

Requests change to 316-kw visual,

o
158-kw aural, 1393-ft. above av. )

WEBSTER

Corinth| TISHO-

R Il e
MINGO 7

W, .
HuntsvilleooHUmsvn“e V

Fort Pay(n)e
MA}?SHALL DE KALB
MORGAN Guntersville,

Albertville
o

COLBERT 0§
? Tuscumbia
f FRANKUIN o

Russellville

@Rome Carter
CHEROKEE § FLOYD [¢]

oCedartown Marit
POLK [~/ PAUL™

WINSTON
ETOWAH

sount Aftallao oGadsden

~ . oTarrant City
B‘r[B‘nghu'g oMou{min Brook

roxens TTuscaLoosa 2 airfield® Hoo
Bessemer

T?:llodego

(o]
Columbus
LOWNDES §

Tuscaloosag

olouisville oAlexander
Lanett oo

terrain, 1394-ft. above ground,
1644-ft. above sea level, lat. 32°
09’ 32, long. 86° 40’ 12; trans-
mitter to 4-mi. E of Gordonsville.

Transmitter: Land Line Rd., 3-mi.
W of Selma.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.
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Hl | . X e OBrew — e

WSLA Ref: FCC File No. BPCT—1814 Granted 2/24/54 ©American Map Co.. Inc., N.Y.. No, 14244

WSLA

Grantee: Selma Television Inc., Box 305, Selma.
Studio: Land Line Rd., 3-mi. W of Selma.

Phones:' Trinity 2-0455, Selma; 262-3851, Montgomery. study because station began operation after

Ownership: William J. Brennan, pres., 45%; William E. Benns Jr.,
treas., 45%; Barbara Benns, 5%,; Frances U. Brennan, 5%.
Mr. & Mrs. (Barbara) Benns also own 25% of radio WVOK,
Birmingham and 45% of radio WBAM, Montgomery, Ala. Mr.
Brennan also owns 90% of radio WAPE, Jacksonvile, Fla.
Benns and Brennan each own 50% of Vulcan Tower Co.

Began Qperation: March 17, 1960.

Represented (sales) by Forjoe-TV Inc.; Radio-TV Representatives

Inc.
Represented (legal) by Mullin & Connor.

Personnel:

WILLIAM J. BRENNAN, president.
CYRIL G. BRENNAN, manager.
EDWARD MARTIN, administrative asst.
FELIX ROBINSON, sales manager.
PATRICIA IVEY, production manager.
BILL WILLS, program director

STAN SMITH, chief engineer.

BILL DOUGLAS, film buyer.

JOHN ROGERS, news director.

DIGEST OF RATE CARD NO. 1
(March 17, 1960)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
' Class A—5:29-10 p.m., daily.
$125.00 $75.00 $50.00 $44.00 $30.00 $25.00

14

ARB total net weekly circulation March, 1962, 9,900
ARB data not available based on 1960 coverage

the survey was made.

ASSOCIATED
i PRESS

PROGRESSIVE STATIONS PREFER
20 Sec. 10 Sec. THE PRESTIGE NEWS SERVICE

$20.00 $12.00

TV Factbook No. 33
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Alaska—;Ahchorage

@ " SKENI-TV

Ch. 2 o Medfra
)

Technical Facilities: Channel No. 2 McGrath
(54-60 mc.) Authorized power:
5.37-kw visual, 2.69-kw aural.
Antenna: 70-ft. above av. terrain,
173-ft. above ground, 278-ft.
above sea level.

Latitude 61° 13 08"
Longitude 149° 53’ 58"

Transmitter: Fourth Avenue Theatre
Bldg.

AM Affiliate; KENI, 5-kw, 550 kc
(ABC, NBC, MBS).

ARB Data: Figures taken from last
ARB Coverage Study (1960). Up-
dated figures were not available
at press time.

Farewell ©

Total Households: ¢ SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

7 g

KENI-TV Ref: FCC File No. BMPCT—3487 Granted 12/29/55

Kantishna © °Ccntwe”

oDencli

on
oPaxs

THIRD JUDICIAL DIVISION

Chistochina ¢

oCurry
Gakonado
o Talkeetna Gulkcnco
GRADE A o‘
GRADE B &
Skwentna o .
°joneSwHe
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4© opMatonuska
2R Eklutna .
%i* Mouuntain View Valdez

/

o

SCALE OF MILES
50 100
t ————]

©American Map Co., Inc.,, N.Y., No. 14944

"KENI-TV
Network Service: ABC, NBC:
Licensee: Midnight Sun_ Broadcasters Inc., Box 1160.
Studio: Fourth Avenue Theatre Bldg.
Telephone: 5-2201. |

Ownership: Alvin 0. Bramstedt, 22.67% (with wife); R. D. Jensen,
15%; James Fletcher, 10%; Delmer L. Day, 3.67%,; numerous
other stockholders, none with as much as 10%. Midnight Sun
also operates KFAR-TV, Fairbanks and radio stations KENI, An-
chorage; WFAR, Fairbanks; KTKN, Ketchikan and is buying
radio KIFW, Sitka, Alaska.

Began Operation: Oct. 16, 1953. Sale by Lathrop Co., Richard R.
Rollins et al. approved March 16, 1960 by FCC (Television Digest,
Vol. 16:8, 12). Previous sale of control by Richard R. Rollins
approved by FCC Dec. 29, 1954 (Vol, 10:47 & 11:1).

Represented (sales) by Day-Wellington Inc. (West Coast); James
Fletcher (New York, Chicago).

Represented (legal) by Fisher, Wayland, Duvall & Southmayd.

Personnel:

ALVIN 0. BRAMSTEDT, president & general manager. '
WILLIAM STEWART, sales manager.

JEAN CURTIS, program director.

JAMES BALOG, production manager,

CHARLES GRAY, chief engineer.

DIGEST OF RATE CARD NO. 3
(June Iy 1962)

Min or
Hour 30 Min. 15 Min. 5 Min. Min. 20 Sec. ID

Class A—6:59-10:30 p.m., daily.
$210.00 $130.00 $90.00 $70.00 $50.00 $34.00 $24.00

NETWORK BASE HOURLY RATE: $150 (ABC & NBC). $250 in
combination with KFAR-TV (ABC & NBOQ).

16

Net Weekly State "Total TV Homes
Circulation County Households Homes %
ALASKA
3rd Judicial District 58

None Between 25-50%

El:l__n'c!elj 25 %:  None Under 25%

KENI-TV Station Total 58
ARB TOTAL NET WEEKLY CIRCULATION not available.

 ASSOCIATED
| PRESS

PROGRESSIVE STATIONS PREFER
THE PRESTIGE NEWS SERVICE

TV Factbook No. Y
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Alaska—Anchorage

®  KIVA

Ch. 11 oMedfro
o
Technical Facilities: Channel No. 11 McGrath
(198-204 mc). Authorized power:
3.02-kw visual, 1.51-kw aural.
Farewell ©

Antenna: 130-ft. above av. ter-
rain, 230-ft. above ground, 348-ft.
above sea level.

Latitude 61° 13’ 13"
Longitude 149° 52' 33"

Transmitter: Mt. McKinley Bldg.

Studio: Mt. McKinley Bldg.

Telephones: BR 5-4321, BR 2-2101.

FM Affiliate: KNIK-FM, .75-kw 105.5
mé (No. 288), 105-ft. antenna
height.

ARB Data: Figures taken from last
ARB Coverage Study (1960). Up-
dated figures were not avajlable at
press time.

o Nondallon

Lo oY

Total Households: @ SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net \Weekly Circulation
© 1962 American Research Bureau.

@GUSHNE

KTVA Ref: FCC File No. BPCT—1708 Granted 7/29/53
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©@Ameriean Map Co., Inc., N.Y., No. 14244

KTVA

Licensee: Northern Television Inc., Box 2200, Anchorage.

Ownership: A. G. Hiebert, pres., 16.3%; M. B. Kirkpatrick, secy.,
4.93%; B. J. Gottstein, treas., 2.465%; Mrs. Wells E. Ervin,
4.93%: Wm. J. Wagner, v.p., 9.86%; over 35 other stockholders,
none owns as much as 3%. Northern TV also operates KTVF,
Fairbanks. Mr. Wagner also owns rep firm Alaska Radio-TV
Sales Inc. Also owns vhf translator repeaters K13EQ (Ch. 13),
Kenai-Soldatna; KO7EX (Ch. 7), Eklutna; KO4CP (Ch. 4), Slpine-
Sutton; KO3AB (Ch. 3), Delta (Ft. Greeley); KO3BE (Ch. 3),
Clear; KO7EU (Ch. 7), Nenana; K04CO (Ch. 4), Usibelli-Suntrana,
all in Alaska.

Began Operation: Nov. 26, 1953.
Represented (sales) by Weed Television Corp.
Represented (legal) by Robert Booth Jr.

Personnel:
A. G. HIEBERT, president & general manager.
JOHN HONEA, chief engineer.
EVAN WHITE, news editor.
ALDENA SWEENEY, program manager.

DIGEST OF RATE CARD NO. 2
(Oct. 1, 1957)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.

Class A—4-10:30 p.m., Sun.; 7-10:30 p.m., Mon.-Sat.
$150.00 $90.00 $60.00 $50.00 $37.50 $30.00 $22.50 $15.00

Subject to frequency discounts. 10% off if same or equal sched-
ule is bought with either KTVF, Fairbanks or KINY-TV, Juneau.
15% off if bought with both.

NETWORK BASE HOURLY RATE: $150. Combination rate with
KTVF, $250. Combination rate with KTVF & KINY-TV, $275.

1962-63 Edition

Net Weekly State Total TV Homes
Circulation County Households Homes LA
~ ALASKA
o,
Over 50% "3 judicial District 58
 Between
Beha iy
25_50% None Between 25-50%
‘Under 25%: None Under 25%
KTVA Station Total 58

ARB TOTAL NET WEEKLY CIRCULATION not available.

TO BUY OR SELL A
TELEVISION OR
RADIO STATION

HAMILTON-LANDIS & ASSOC., Inc.

WASHINGTON, D.C. CHICAGO

1737 DeSales St., N.W. 1714 Tribune Yower
EX 3-3456 DE 7-2754

SAN FRANCISCO DALLAS

111 Sutter St. 1511 Bryan Si.

EX 2-5671 R1 B-H7Y5

NEGOTIATIONS
APPRAISALS

NATIONWIDE e
FINANCING o

17



Alaska—Fairbanks

Bettles o
@ @KFAR'TV o Allokoket
Ch. 2

Technical Facilities: Channel No. 2 o Hughes

{54-60 mc). Authorized power:

5.37-kw visual, 2.69-kw aural.

Antenna: 45-ft. above av. terrain,

200-ft. above ground, 640-ft.

above sea level.

Latitude 64° 50 42" Tanana

Longitude 147° 42’ 42
Transmitter: 516 Second Ave.

¥ BT~

ochﬂlkyds

°F°r1 Y U\lO“
Beo\/efo

oc‘m&e

Stevens o

Central o

oLwengOOd

Rompart o

Tolovono g O afose Creek
AM Affiliate: KFAR, 10-kw, 660 kc GRADE B
(ABC, NBC). Nenana ©
ARB Data: Figures taken from last ekt o 8. Delto
ARB Coverage Study (1960). Up- o ; .
dated figures were not available at _ feol Bultolo Cente
press time. ke Mmchummao ealy o scKinfey Pork
© Tanacross o
Kantishna ©

Toial Hougeholds: @ SRDS

Consumer Market Data as of 1/1/62,

TY Homes: TV% and Net Weekly Circulation
© 1962 American Besearch Bureau.

KFAR.TV Ref: FCC File No. BMPCT—2710 Granted 1/14/55

THIRD JUDICIAL DIVISION

SCALE OF MILES
oLurry

0 0 100

< T 3

Trlkeatno
©American Map Co.. Ine, N.Y., No. 14844

KFAR-TV

Network Service: ABC, NBC.

Licensee: Midnight Sun Broadcasters Inc. P.0. Box 910.
Studio: First & Lacey Sts.

Telephone: GL 2-2125.

Ownership: See KENI-TV, Anchorage.

Began Operation: March 1, 1955.

Represented (sales) by Day-Wellington Inc. (West Coast); James
Fletcher (New York, Chicago).

Represented (legal) by Fisher, Wayland, Duvall & Sputhmayd.

Personnel:
A. 0. BRAMSTEDT, general manager.
DON ANDON, station manager.
BILL WALLEY, program director.
MIRIAM KINSEY, film buyer.
JAMES O'KELLEY, chief engineer.

DIGEST OF RATE CARD NO. 3
(June 1, 1962)

Min. or

Hour 30 Min. 15 Min. 5 Min. 40 Sec. 20 Sec. 1]

Class A—6:59-10:30 p.m., daily.
$170.00 $100.00 $68.00 $48.00 $40.00 $27.00 $20.00
Combination Rate: See KENI-TV, Anchorage.

NETWORK BASE HOURLY RATE: $250 (ABC & NBC, in combina-
tion with KENI-TV), $150 (ABC & NBC).
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Net Weekly State Total TV Homes
Circulation County Households  Homes %
: ALASKA
Over 50% 4th Judicial District 88
:;}:g;: None Between 25-50%

None Under 25%

KFAR-TV Station Total 88
ARB TOTAL NET WEEKLY CIRCULATION not available.

.............

YOUR KIDS AUDIENCE
IS IN THE BAG WITH
“FELIX THE CAT"
—TV's HAPPIEST
CARTOON CHARACTER

HAPPILY DISTRIBUTED BY
TRANS-LUX TELEVISION CORPORATION
NEW YORK . . .. CHICAGO . .. . HOLLYWOOD

TV Factbook No, 33




Alaska—Fairbanks

@ KTVF
Ch. 11
Bettles o
Technical Facilities: Channel No. 11
(198-204 mc). Authorized power: Allakaket
11.05-kw visual, 5.6-kw aural. o
Antenna: minus 51-ft. above av.
terrain, 165-ft. above ground,
604-ft. above sea level. lughes
Latitude 64° 50’ 35.7"
Longitude 147° 42"  47.6"
Transmitter: 3rd & Lacey Sts., Fair-
banks.
ARB Data: Figures taken from last Tanana

ARB Coverage Study (1960). Up-
dated figures were not available at
press time.

Minchumina o

Kantishng ©

Total Households: @ SRDS

Consumer Market Data as of 1/1/62,

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

o)
Tolovana o Minto

KTVF Ref: FCC File No. BPCT—1908 Granted 12/29/54
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©American Map Co.. Inc.. N.Y.. No. 14244

KTVF
Grantee (STA); Northern Television Inc., Box 590, Fairbanks.
Studio: 3rd & Lacey Sts., Fairbanks.
Telephones: Globe 2-3636, 2468.
Ownership: Same as KTVA, Anchorage.
Began Operation: Feb. 3, 1955.
Represented (sales) by Weed Television Corp.
Represented (legal) by Miller & Schroeder.

Personnel:
A. G. HIEBERT, president & general manager.
JOHN GRIFFIN, commercial & station manager.
KEN PHILLIPS, chief engineer.
DIGEST OF RATE CARD NO. 2
(Oct. 1, 1957}
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec:

Class A—6-10:30 p.m., Mon.-Sat.; 4-10:30 p.m., Sun,
$135.00 $81.00 $54.00 $45.00 $33.75 $27.00 $20.25 $13.50

Combination Rate: See KTVA, Anchorage.

NETWORK BASE HOURLY RATE: $150. Combination rate with
KTVA, $250. Combination rate with KTVA & KINY-TV, $275,

1962-63 Edition

Net Weekly State Total TV Homes
Circulation County Households Homes b A
ALASKA
o,
Over 50% "4ty judicial District 88
Between

25‘50% None Between 25-50%

IUpder .25’%1 None Under 25%

KTVF Station Total 88
ARB TOTAL NET WEEKLY CIRCULATION not available

THE MIGHTY HERCULES
A THE MIGHTIEST
7 NEW CARTOON SERIES

TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . . CHICAGO . . . . HOLLYWOOD
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Alaska—Juneau

@ B KINY-TV
@ Ch. 8

Technical Facilities: Channel No. 8
(180-186 mc). Authorized power:
.263-kw visual, .132-kw aural.
Antenna: minus 960-ft. above av.
terrain, 264-ft. above ground,
304-ft. above sea level.
Latitude 58° 17’ 21.8"
Longitude 134° 23’ 38.3"”

Transmitter: A. J. Rock Dump,
Juneau.

AM Affliate: KINY, 5-kw, 800 kc
(CBS).

ARB Data: Figures taken from last
ARB Coverage Study (1960). Up-
dated figures were not available at
press time.

SCALE OF MILES

Total Houselolds: © SRDS
Consumer Market Data as of 1/1/62,

o

50

D W
\ 7 (] Lo oriNCE A\
100 %ﬁ }

i

T

TV Homes: TV% and Net \Weekly Circulation
© 1962 American Research Bureau.

KINY-TV Ref: FCC File No. BPCT—2025 Granted 11/2/55

?
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©American Map Co.. Inc., N.Y.. No. 14244

KINY-TV
Network Service: ABC, NBC, CBS (EMP).

Licensee: Juneau Broadcasters Inc,, 231 S. Franklin St., Juneau,
Alaska.

Studio: Decker Building, Juneau.
Telephone: 6-1802.

Ownership: All Alaska Bcstrs., 30.62%; Arthur Skinner, 20.25%;
Elton E. Engstrom, 13.39%; Roger A. Thayer, 12.59%, Roy
Paschal, 9.72%; Richard L. Peter, 9.56%, 4 other stockholders,
none with as much as 4%.

Began Operation: Feb. 19, 1956. Sale to present owners by Wm.
J. Wagner approved April 29, 1959 by FCC (Television Digest,
Vol. 15:18).

Represented (sales) by Alaska Radio-TV Sales Inc.; Weed Tele-
vision Corp.
Personnel:

ARTHUR SKINNER, president.

RICHARD L. PETER, secy.-treas. & production director.
ROGER A. THAYER, general manager & film buyer.
FRANKLIN BUTTE chief engineer.

20

DIGEST OF RATE CARD NC. 3A—(April 6, 1962)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 40 Sec. 20 Sec.
Class A—7-11 p.m., daily.
$100.00 $60.00 $40.00 $35.00 $30.00 $20.00 $17.50 $15.00

NETWORK BASE HQURLY RATE: $50. Combination rate with
KTVA & KTVF, $275 (CBS).

Net Weekly State Total TV Homes
Circulation County Households  Homes %
ALASKA
o,
Over 50% "'yt judicial District 36

None Between 25-50%

None Under 25%

KINY-TV Station Total 36
ARB TOTAL NET WEEKLY CIRCULATION not available.

TV Factbook No. 33
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ARB Net Weekly TV
Market Circulation Rank Total Homes Rank Housgholds Rank
Phoenix 236,800 71 412,900 73 358,200 74
Tucson 90,300 143 178,0QO 142 143,300 146
Yuma-E| Centro 22,100 205 32,800 210 27,100 211
Arizona Station Status as of Dec. 1, 1962 VHF UHF TOTAL
() Commercial Television Stations 8 0 8
@ Educational Television Stations 2 0 2
10
1962-63 Edition 21




Television Digest — {8 years the
industry’s weekly newsletter

Concise — Knowledgeable — Factual

Television Digest is the “Monday Must” for
the top echelon of industry leaders . . . their
quick easy way to stay on top of all the fast-
breaking news in the consumer electronics
and telecasting industries.

A postcard in the back of this book will bring

you a free sample copy and full information.
Mail it now.

22

XHFA-TV

Nogales, Mexico (Arizona)
Ch. 2
Network Service: None, independent.
Licensee: Television de Nogales, Ave, A. Obregon No. 138, Nogales,
Sonora, Mex.
Studio & Transmitter: Colonia Moderna.
Telephone: Sonora 7-91

Technical Facilities: Channel No. 2 (54-60 mc). Authorized pow-
er: 10-kw visual, 5-kw aural. Antenna: 231-ft. above ground,
1841-ft. above av. terrain.

Latitude B 19 30"
Longitude  110° 56 52°

Translator Repeaters: Caborca & Cananea, Sonora, Mexico.

Ownership: Dr. Francisco Arriola, 30%,; Dr. Felipe Arriola, 30%
Augustin Arriola, 10%; Augustin Arriola Jr., 30%

Began Operation: February, 1962.
Represented (sales) by Sonora Television Sales Co

Personnel:
DR. FRANCISCO ARRIOLA, president.
DR. FELIPE ARRIQLA, v.p. & general manager.
AUGUSTIN ARRIOLA JR., secy.-treas. & business manager.
AUGUSTIN ARRIOLA, public relations.
REED N. HAYTHORNE, director of operations.
MANUEL ORTIZ, art director.

DIGEST OF RATE CARD NO. 1
(April 1, 1961)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.
Class A—7-10 p.m., daily.
$150.00 $90.00 $75.00 $55.00 $42.50 $30.00 $22.50 $17.50

State Educational Technical Facilities
(Complete Data in Educational Directory)

KAET

Phoenix
Ch. 8
Non-Commercial Educational Station
Grantee: Board of Regents of the Universities & State College of
Arizona, Arizona State U., Tempe, Ariz.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized power
28.8-kw visual, 14.4-kw aural. Antenna: 1560-ft. above av. ter-
rain, 97-ft. above ground, 2750-ft. above sea level.

Latitude 33° 19° 54"
Longitude 112° 03’ 52"
. e
KUAT
Tucson
Ch. 6

Non-Commercial Educational Station

Licensee: University and State Colleges of Arizona, for use of the
U. of Arizona, Herring Hall.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power:
.933-kw visual, 57-kw aural. Antenna: 110-ft. above av. terrain,
276-ft. above ground, 2703-ft. above sea level.

Latitude 32° 13" 50"
Longitude 110° 57 00"
KTAR-TV
MESA

(See Phoenix)

TV Factbook No. 33



Arizona—Phoenix

@ KOooL-Tv

Ch. 10

Technical Facilities: Channel No. 10
(192-198 mc). Authorized power:
316-kw visual, 158-kw aural. An-
tenna: 1700-ft. above av. terrain,
264-ft. above ground, 2905-ft.
above sea level.

Latitude 33° 20’ 02"
Longitude 112° 03’ 42"

Transmitter: South Mountain.
TV tape: Recording facilities.

AM Affiliate: KOOL, 5-kw, 960 kc
(CBS).

FM Affliate: KOOL-FM, 57.5-kw,
94.5 mc (No. 233), 1620-ft. an-
tenna height.

Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

KOOL-TV Ref: FCC File No. BMPCT—1372 Granted 9/4/53
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©American Map Co.. Inc.. N.Y.. No. 14244

KOOL-TV

Licensee: KOOL Radio-T¢€levision Inc., 511 W. Adams St.
Studio: 511 W. Adams St.
Telephone: Browning 1-2345.

TWX No.: PX 171.

Ownership: Gene Autry, chairman, 55.38%,; Thomas Chauncey,
pres., 20.19%; Frank Beer, 4.96%; Tom & Ann Kerney,
19.47%. Mr. Autry also owns 51% of KMPC, Los Angeles and
KVI, Seattle; 48% of KOLD-TV & KOLD, Tucson, and 50% of
KSFO, San Francisco. Mr. Chauncey owns 20% of KOLD-TV &
KOLD. Golden West Bcstrs., licensee of KMPC & KVI, is buying
radio KEX, Portland, Ore.

Began Operation: Oct. 24, 1953 as share-time outlet with KOY-TV;
on May 5, 1954 bought and merged KOY-TV (Television Digest,
Vol. 10:12, 19).

Represented (sales) by George P. Hollingbery Co:
Represented (legal) by Dow, Lohnes & Albertson.
Represented (engineering) by John H. Mullaney.

Personnel:
GENE AUTRY, chairman.
THOMAS CHAUNCEY, president.
HOMER LANE, v.p. & general manager.
LES LINDVIG, v.p. & sales manager.
JACK MURPHY, station manager.
ROBERT DAVIES, program director.
ROBERT MARTIN, dir. of programming, promotion & operations,
film buyer.
MARGARET INJASOULIAN, public relations director.
ALBIN R. HILLSTROM, director of engineering.

1962-63 Edition

DIGEST OF RATE CARD NO. 3—(Sept. 1, 1962)
Hour 30 Min. 15 Min. 5 Min. Min. 20 Sec. ID

Class AA—6:30-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$625.00 $350.00 $240.00 $190.00 $135.00 $120.00 $60.00

NETWORK BASE HOURLY RATE: $600.

State Total

Net Weekly TV Homes

Circutation County Households  Homes y 3
ARIZONA
Coconino 11,500 7,400 64
Gila 7,600 6,000 79
Graham 3,800 2,900 74
Greenlee 3,100 2,700 84
Maricopa 210,800 190,200 91
Over 50% Mohave 2,600 2,000 76
Navajo 9,200 5,200 56
Pinal 16,900 14,100 84
Yavapai 10,100 7,400 74
CALIFORNIA
Riverside E. 5,400 4,900 90
San Bernardino E. 3,700 3,400 92
Retween NEW MEXICO
3 Hidalgo 1,400 1,100 71
25-50% : Luha 2800 2,400 82
T ARIZONA At
P o HiF acawi g Cochise 16,800 13,800 82
Under 25%. Pima E. 80,200 72,300 91
8 bomal A R e Pima W. 4,900 4,400 91
e N Santa Cruz 3,100 2,400 76
KOOL-TV Station Total 393,900 342,600 87
ARB Total Net Weekly Circulation (March, 1962) 234,200
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Arizona-—Phoenix

KPHO-TV
Ch. 5

Technical Facilities: Channel No. 5
(76-82 mc). Authorized power:
100-kw visual, 50-kw aural. An-
tenna: 1770-ft. above av. terrain, \
383-ft. above ground, 2983-ft. M:Y
above sea level.

Latitude 33° 20’ 02"
Longitude 112° 08’ 40"

Transmitter: Atop South Mountain,

8.5-mi. S of Phoenix. 7
TV tape: Recording facilities. ,‘
AM Affiliate: KPHO, 5-kw, 910 kc. e o g/
)
\!
-—-f»;u/m
.
/TS

SCALE OF MILES

Total Households: @ SRDS
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Consumer Market Data as of 1/1/62.

— Nogales Agua Prieta

PV Homes: TVY% and Net Weekly Circulation
© 1962 American Research Bureau.

KPHO.TV Ref: FCC File No. BPCT—2530 Granted 1/9/59

©American Map Co.. Inc., NY.. No. 14244

KPHO-TV

Network Service: None, independent.

Licensee: Meredith Broadcasting Co., 631 N. First Ave.
Studio: 631 N. First Ave.

Telephone: Alpine 8-4511. TWX No.: 602-255-0238.

Ownership: Meredith Publishing Co., Des Moines, lowa, through
Meredith Broadcasting Co. For Meredith Publishing Co. execu-
tives see Publishing Firms with TV Station Ownership. Broad-
casting officers: Fred Bohen, chairman of the board; Payson Hall,
pres.; Frank P. Fogarty, exec. v.p.; E. T. Meredith, Richard B.
Rawis, E. K. Hartenbower, Paul Adanti, v.p.’s; Gerald Thornton,
secy.; H. Y. Engeldinger, treas. Same interests own radio KPHO,
Phoenix, Ariz.; WHEN-TV & WHEN, Syracuse.; N.Y.; KCMO-TV,
KCMO & KCMO-FM, Kansas City, Mo.; WOW-TV & WOW,
Omaha, Neb.

Began Operation: Dec. 4, 1949. Sold to present owner in June,
1952 (Television Digest, Vol. 8:18 & 26).

Represented (sales) by The Katz Agency Inc.

Represented (legal) by Haley, Potts & Bader.

Personnel:

PAYSON HALL, president.

FRANK P. FOGARTY, executive vice president.
RICHARD B. RAWLS, v.p. & genera!l manager.
HOWARD STALNAKER, station manager & film buyer.
JOHN VERA, local sales manager.

CHUCK GLANCE, program director.

BLU WRIGHT, publicity & promotion director.

RAY CURTIS, news director.

GEORGE L. McCLANATHAN, director of engineering.

DIGEST OF RATE CARD NO. 12-B—{(Revised)
(Nov. 23, 1962)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10 p.m., daily.
$500.00 $285.00 $190.00 $165.00 $126.00 $100.00* $50.00%

“Class A—7-10:20 p.m. daily.
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Net Weekly State Total TV Homes
Circulation County Households Homes %
ARIZONA '
Coconino 11,500 7,400 64
Gila 7,600 6,000 79
Graham 3,800 2,900 74
Over 50% Greenlee 3,100 2,700 84
Maricopa 210,800 190,200 91
Navajo 9,200 5,200 56
Pinal 16,900 14,100 84
Yavapai 10,100 7,400 74
None Between 25-50%
Slliiiiiiiiis ARIZONA

£ N i @B e Cochise 16,800 13,800 82
------------- Pima E. 80,200 72,300 91
Pima W. 4,900 4,400 91
‘Under 25% - ganta cruz 3,100 2,400 76

DIITUUIIUUITT NEW MEXICO
SEmine L A & - Grant 5,200 3,900 74
s P st Hidalgo 1,400 1,100 71
KPHO-TV-TV Station Total 384,600 333,800 87

ARB Total Net Weekly Circulation (March, 1962) 213,200

HAMILTON-LANDIS
& ASSOCIATES, Inc.

NATIONWIDE MEDIA BROKERS
WASHINGTON, D.C., CHICAGO, DALLAS,
SAN FRANCISCO

st MORE

RADIO & TELEVISION STATIONS
IN THE WEST—NEAREST OFFICE IS—
111 SUTTER ST., SAN FRANCISCO 4

EXBROOK 2-5671

TV Factbook No. 33



Arizona—Phoenix

S KTVK

Ch. 3

Technical Facilities: Channe! No. 3
(60-66 mc). Authorized power:
100-kw visual, 50-kw aural. An-
tenna; 1670-ft. above av. terrain,
228-ft. above ground, 2888-ft.
above sea level.

Latitude 33° 20’ 01"
Longitude 112° 03’ 45"

Transmitter: ‘South Mt., 7-mi. S of
Phoenix.

TV tape: Recording facilities.

Total Households: @ SRDS

Consumer Market Data as of 1/1/62,

TV Homes: TVY% and Net Weekly Circulation
© 1962 American Research Bureau.

KTVK Ref: FCC File No, BPCT—1636 Granted 6/10/54

-4 CALL OF MAlY
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©American Map Co., Inc.. N.Y., No, 14244

KTVK

Licensee: Arizona Television Co., 3435 N. 16th St.
Studio: 3435 N. 16th St.

Telephone: Amhurst 6-5691.

TWX No.: PX 353.

Ownership: Ernest W. McFarland, pres, 40% (ex-Gov. of Ariz.);
Leon M. Nowell, v.p., 20%; Ralph Watkins, v.p.-treas., 20%;
Henry Larson, secy., 5%, Delbert Lewis, 12.56%; Roland
Bibolet, 2%; Edward Cooper, .2%; Lo Wright, .1%; Bassett
Wright, 14%.

Began Operation: Feb. 28, 1955.

Represented (sales) by Blair Television Associates Inc.
Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by Jansky & Bailey Inc.

Personnel:

BURTON B. LaDOW, station manager & film buyer.
DON TUCKWOOD, program director.
GEORGE McLOUTH, chief engineer.

DIGEST OF RATE CARD NO. 6
(July 1, 1961)

Hour 30 Min. 15 Min. 5 Min Min. 1D
Class AA—6:30-10 p.m., daily.
$600.00 $300.00 $200.00 $160.00 $150.00 $70.00

NETWORK BASE HOURLY RATE: $550.

1962-63 Edition

Net Weekly State Total TV Homes
Circulation County Households Homes by
ARIZONA
Coconino 11,500 7,400 64
Gila 7,600 6,000 79
Graham 3,800 2,900 74
Greenlee 3,100 2,700 84
Maricopa 210,800 190,200 91
Over 50% Mohave 2,600 2,000 76
Navajo 9,200 5,200 56
Pinal 16,900 14,100 84
Yavapai 10,100 7,400 74
CALIFORNIA
Riverside E. 5,400 4,900 90
San Bernardino E. 3,700 3,400 92
- ‘Between  NEW MEXICO
<50 Grant 5,200 3,900 74
ARIZONA
Cochise 16,800 13,800 82
Pima E. 80,200 72,300 91
Pima W. 4,900 4,400 91
Santa Cruz 3,100 2,400 76
Yuma 13,800 11,700 85
NEW MEXICO
Hidalgo 1,400 1,100 71
Luna 2,800 2,400 82
KTVK Station Total 412,900 358,200 37
ARB Total Net Weekly Circulation (March, 1962) 236,800
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I KTAR-TV
! I@ (formerly KVAR)
Ch. 12

| Technical Facilities: Channel No. 12
(204-210 mc). Authorized power:
316-kw visual, 158-kw aural. An-
tenna: 1780-ft. above av. terrain,

350-ft. above ground, 3003-fi.
‘ above sea level.
: Latitude  33°  19°  59.5"
‘ Longitude 112° 03 475"

! Transmitter: South Mountain Park,
7-mi. S of Phoenix.

TV tape: Recording facilities.

| AM Affiliate: KTAR, 5-kw, 620 kc
| (NBC). FM Affiliate: KTAR-FM,
| 114.8-kw, 98.7 mc (No. 254),

1677-ft. antenna height.

| ARB Data: Net weekly circulation
percentages in table below were
compiled before station changed to
f present facilities.

! Total Households: @ SRDS
i Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

KVAR Ref: FCC File No. BPCT—2721 Granted 3/18/60

0

SCALE OF MILES
50

100

©American Map Co,, Inc., N.Y., No. 14244

KTAR-TV

Licensee: KTAR Bcstg. Co., 1101 N. Central Ave., Phoenix.
Studio: 1101 N. Central Ave., P.0. Box 711.

Telephone: Alpine 4-4161.

TWX No.: PX 592.

Ownership: John J. Louis, estate and members of his family,
78.42%; Richard 0. Lewis, pres., 17.47%; B. R. Fulbright,
secy.-treas., 1.50%; J. H. Haughawout, 1.16%. KTAR owns
KYUM, Yuma and KYCA, Prescott.

Began Operation: April 23, 1953. Sale to present owners by Harry
L. Nace interests approved by FCC June 16, 1954 (Television
Digest, Vol. 10:18, 25).

Represented (sales) by Avery-Knodel Inc.

Represented (legal) by Smith, Hennessey & McDonald.
Represented (engineering) by George C. Davis.
Personnel:

RICHARD 0. LEWIS, president and general manager.
‘RAY G. SMUCKER, v.p. for sales.

B. R. FULBRIGHT, secretary-treasurer.

GEORGE GUYAN, local sales manager.

PAUL HUGHES, director of public affairs.

DICK COVEY, program director & film buyer.

WOODY HARTZOG, production manager.

NANCY CHAPPEL, promotion director.

CLIFF STEVENS, chief engineer.

For State’s Educational Stations
and XHFA-TV, Nogales
see page 22
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DIGEST OF RATE CARD NO. 6
(Sept 1, 1962)

Hour 30 Min. 15 Min.
Class A—6:30-11 p.m., daily.

10 Min. 5 Min.

Min or
20 Sec.

10 Sec.

$625.00 $375.00 $315.00 $250.00 $188.00 $150.00 $75.00

NETWORK BASE HOURLY RATE: $550.

Net Weekly State Total TV Homes
Circulation County Households Homes %
ARIZONA
Coconino 11,500 7,400 64
Gila 7,600 6,000 79
Graham 3,800 2,900 74
Greenlee 3,100 2,700 84
Maricopa 210,800 190,200 91
Navajo 9,200 5,200 56
Pinal 16,900 14,100 84
Yavapai 10,100 7,400 74
CALIFORNIA
Riverside E. 5,400 4,900 90
San Bernardino E. 3,700 3,400 92
NEW MEXICO
Grant 5,200 3,900 74
ARIZONA .
Pima E. 80,200 72,300 91
Pima W, 4,900 4,400 91
NEW MEXICO
Hidalgo 1,400 1,100 71
Luna 2,800 2,400 82
KTAR-TV Station Total 376,600 328,300 87
ARB Total Net Weekly Circulation (March, 1962) 228,500

TV Factbook No. 33




Arizona—Tucson

@  KGUN-TV
Ch. 9

Technical Facilities: Channel No. 9
(186-192 mc). Authorized power:
63.1-kw visual, 31.6-kw aural.
Antenna: 3660-ft. above av. ter-
rain, 237-ft. above ground, 8737-
ft. above sea level.

Latitude 32° 24! 25"
Longitude 110° 42' 594"

Transmitter: Mt. Bigelow.

Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

KGUN-TV Ref: FCC File No. BMPCT—3294 Granted 9/7/55

SCALE OF MILES

50

100

©American Map Co., Inc., N.Y.. No. 14244

KGUN-TV
Licensee: KGUN-TV Inc., Box 5147.
Studio: 2175 N. Sixth Ave.
Telephone: Main 3-3633. TWX No.. TS 5971.
Ownership: KGUN Inc. is 100% owned by WEHT, Evansville, Ind.

Began Operation: May 5, 1956. Sale to present owner by H. U.
Garrett and associates approved by FCC Dec. 14, 1960 (Tele-
vision Digest, Vol. 16:45, 51). H. U. Garrett group’s purchase
of station from D. W. Ingram approved Dec. 19, 1956 by FCC
(Vol. 12:51).

Represented (sales) by Young Television Corp.
Represented (legal) by Koteen & Burt.

Personnel:
EDWIN G. RICHTER, pres., general manager & film buyer.
LARRY SCHNEBLY, program director.
HOWARD D. DUNCAN JR,, sales manager.
ROBERT CLEVELAND, chief engineer.

DIGEST OF RATE CARD NO. 5
(March 1, 1961)

Hour 30 Min. 15 Min. 10 Min. 5 Min.
Class AA—6:30-10 p.m., daily.
$325.00 $195.00 $130.00 $114.00 $98.00 $85.00 $70.00 $42.50

NETWORK BASE HOURLY RATE: $250.

Min. 20 Sec. 1D

1962-63 Edition

Net Weekly State Total TV Homes
Circulation County Households  Homes %
ARIZONA
Cochise 16,800 13,800 82
Pima E. 80,200 72,300 91
Pima W. 4,900 4,400 91
Santa Cruz 3,100 2,400 76
ARIZONA
Graham 3,800 2,900 74
Greenlee 3,1C0 2,700 84
Pinal 16,900 14,100 84
ARIZONA
Apache 6,200 2,800 46
Coconino 11,500 7,400 64
Navajo 9,200 5,200 56
NEW MEXICO
McKinley 8,000 5,100 64
San Juan 14,300 10,200 72
KGUN-TV Station Total 178,000 143,300 80
ARB Total Net Weekly Circulation (March, 1962) 86,600

See CATV Directory for
Arizona CATV Systems

27



Arizona—Tucson

KOLD-TV
Ch. 13

= 7

Technical Facilities: Channel No. 13
(210-216 mc). Authorized power: /
75.9-kw visual, 38-kw aural. An-
tenna: 3570-ft. above av. terrain,
374-ft. above ground, 8897-ft.
above sea level.

Latitude 32° 24" 56.5"
Longitude 110° 42’ 48.5"

Transmitter: Mt. Bigelow, 18-mi. NE .
of Tucson. .

ARB Data: Net weekly circulation
percentages in table below were
compiled before station changed to
present facilities.

-

oPrescont

Gleng,
ale,,

Phoenix® _

Tempe M

[

Morenci Wamar £

GRADE §
Silver Cityo

—

Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TVY% and Net Weekly Circulation
© 1962 American Research Bureau.

KOLD-TV Ref: FCC File No. BMPCT—5607 Granted 6/9/61

SCALE OF MILES
(o} 50 100

|5 T 3

o

©American Map Co.. Inc., N.Y., No. 14244

KOLD-TV
Licensee: Old Pueblo Broadcasting Co., 115 W. Drachman St.
Studio: 1115 Miracle Mile Strip.
Telephone: Main 4-2511. TWX No.: TS 3401.
AM Affiliate: KOLD, .25-kw, 1450 kc (CBS).

Ownership: Gene Autry, chairman, 48%; Tom Chauncey, pres.-
treas., 20%; E. S. Mittendorf, v.p. & secy., 2%,; Tom Kerney,
20%; H. C. Tovrea, 10%. Interlocking ownership with KOOL-
TV, Phoenix. Mr. Autry also chief stockholder in KMPC, Los
Angeles and owns 50% of KSFQO, San Francisco. Golden West
Bestrs., licensee of KMPC & KVI, is buying radio KEX, Portland,
Ore.

Began Operation: Jan. 13, 1953.

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Dow, Lohnes & Albertson,
Represented (engineering) by John H. Mullaney.

Personnel:

TOM CHAUNCEY, president & managing director.
E. S. MITTENDORF, v.p. and general manager.
PAUL PLUNKETT, assistant general manager.
BERNIE PERLIN, general sales manager.

BILL SPIES, program manager & film buyer.
HOWARD SMITH, chief engineer.

28

DIGEST OF RATE CARD NO. 3
(Aug. 1, 1962)
Hour 30 Min. 15 Min. 5 Min. Min. 20 Sec.
Class AA—6:30-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$300.00 $180.00 $130.00 $100.00 $90.00 $75.00 $37.50

10 Sec

Note: For combination rates, see KOOL-TV, Phoenix, Ariz.
NETWORK BASE HOURLY RATE: $250.

TV Homes

Net Weekly State Total
Circulation Couniy Households  Homes v
. ARIZONA '
’ Cochise 16,800 13,800 82
Over 50%  Pima E. 80,200 72,300 91
Pima W. 4,900 4,400 91
Santa Cruz 3,100 2,400 76
None Between 25-50%
KOLD-TV Station Total 105,000 92,900 88
ARB Total Net Weekly Circulation (March, 1962) 83,700

TV Factbook No. 33



Arizona—Tucson

S KVOA-TV A R I ZI O0|N A bl N
Ch. 4 P : g e
. “\_‘/\- [ ]
Technical Facilities: Channel No. 4 I
(66-72 mc). Authorized power: MARICOPA .
35-kw visual, 18-kw aural (max-
imum power allowed). Antenna: Stendate
3680-ft. above av. terrain, 374-ft. Phoenix """
above ground, 8897-ft. above sea o
level.
Latitude 32° 24" 56 "
Longitude 110° 42"  48.5"
Transmitter; Mt. Bigelow, 18-mi. NE

of Tucson.

TV tape: Recording facilities.

ARB Data: Net weekly circulation
percentages in table below were
compiled before station changed to
present facilities.

- ue
Agua Prieta

o Cananea \
SCALE OF MILES
o 50 100
= == —
Total Houselolds: © SRDS
Consumer Market Data as of 1/1/62.
TV Homes: TV% and Net Weekly Circulation KVOA-TV Ref: FCC File No. BPCT—1713 Granted 2/2/54%
© 1962 American Research Bureau. Authorized: FCC File No. BPCT—2685 Granted 12/2/59 ©American Map Co., Inc., N.Y., No. 14244
KVOA-TV DIGEST OF RATE CARD NO. 5A

(Feb. 1, 1962)
‘Hour 30 Min. 15 Min. Min.* 20 Sec.* 10 Sec.®

Class AA—7-10 p.m., daily.
$300.00 $180.00 $120.00 $75.00 $60.00 $37.50

Licensee: Alvarado Television Co. Inc., 209 W. Elm St., Box 5188.

Studio: 209 W. Elm St.
Telephone: Main 3-2555. TWX No.: TS 1961.

Ownership: Clinton McKinnon, pres., 40%; Bernard Weinberg,
secy., 20%; Harold B. Garfield, treas.b 20%; Arthur dA DesseT, *Class AA—6:59-10.01 p.m., daily.
v.p., 20%. Mr. McKinnon is former Congressman and controls '
California weeklies San Diego North Shores Sentinel and Coro- NETWORK BASE HOURLY RATE: $300.
nado Journal. Alvarado Television also operates KOAT-TV, Albu-
querque, N.M. Note: Sale of KVOA-TV and KOAT-TV, Albu-
querque, N.M. pends to owners of WGAL Television Inc. Lan- Net Weekly State Total TV Homes
caster, Pa. (Television Digest, Vol. 2:34). Circulation County Households  Homes %

Began Operation: Sept. 27, 1953. Merger with KOAT-TV, Albu-

querque, approved Sept. 30, 1959 by FCC (Television Digest, | ARIZONA

Vol. 15:34, 40). Sale to McKinnon, Weinberg, Garfield & Desser Cochise 16,800 13,800 82
(25% each) by John J. Louis group (Needham, Louis & Brorby, ver 50% Pima E. 80,200 72,300 91
Chicago), approved June 29, 1955 (Vol. 11:11, 21, 27). Pima W. 4,900 4,400 91

Represented (sales) by Avery-Knodel Inc. Santa Cruz 3,100 2'4007 76

Represented (legal) by Cohn & Marks.

Personnel:
CLINTON D. McKINNON, president.

None Between 25-50%

FRED L. VANCE, general manager. ARIZONA
GORDON E. HAMILTON, station manager & film buyer. Apache 6,200 2,800 46
HOLL WILLIAMS, promotion manager. Gila 7,600 6,000 79
P. J. FALVEY, business manager. Graham 3,800 2,900 74
RAYMOND H. HOLSCLAW, chief engineer. Greenlee 3,100 2,700 84
Pinal 16,900 14,100 84
For Details on Station Sales KVOA-TV Station Total 105,000 92,900 88

see pages 815-824 ARB Total Net Weekly Circulation (March, 1962) 90,300

1962-63 Edition 29



{ Arizona—Yuma

\
nBernard' |
S ® KvA et \

N= Ch, 11 M . A

‘:? RiveRg, :
I F2m Springs . \ﬂ
! ;;
f Technical Facilities: Channel No. 11

(198-204 mc). Authorized power:
f 219-kw visual, 110-kw aural (di-
i rectional antenna). Antenna: 440-
ft, above av. terrain, 527-ft. above
ground, 757-ft. above sea level.

Latitude  32° 44’ 42"
Longitude 114° 44’ 19"

Transmitter: 8-mi. W of Yuma on
U.S. 80.

=
Maricop,

GRADE B .,

vaid

t SCALE OF MILES

0 50 100 \,
Total Households: @ SRDS = 4 4 LS
Consumer Market Data as of 1/1/62. — L —J \
TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau. KIVA Ref: FCC File No. BPCI—2455 Granted 7/17/58 ©American Map Co., Inc., N.Y., No. 14944
KIVA DIGEST OF RATE CARD NO. 4
Network Service: NBC; CBS (EMP); also ABC. ) (OCT" L 1958?
Licensee: Valley Telecasting Co., P. 0. Box 1671. CrourA 30 Min. 15 Min. Min. 20 Sec. 10 Sec.
A ass A—7-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.
Studio: Third Ave. & 13th St. $250.00 $150.00 $100.00 $50.00 $40.00 $25.00
Auxiliary Studio: 449 Broadway, El Centro, Cal. NETWORK BASE HOURLY RATE: $150 (CBS), $150 (NBC), $150
Telephone: 782-4711. TWX No.: 602-782-3747. (ABC).
Ownership: Bruce Merrill, 100%. He also owns Antennavision CATV
Systems.
R ) Net Weekly State Total TV Homes
Began Operation: Oct. 8, 1953. Sale to present owner by Electro Circulation County Households  Homes %
Investors (Floyd Odlum group) approved by FCC Feb. 1, 1961
(Television Digest, Vol. 16:38; 17:6). Transfer to Electro Invest- ARIZONA '
ors from Harry C. Butcher, who held 100% approved June 10, Yuma 13,800 11,700 85
1959_by FCC (Vol. 15:24), Sale to Butcher by Donald Elisworth CALIFORNIA
founding group approved July 25, 1957 (Vol. 13:28, 30). Imperial 19,000 15,400 81

Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Arnold, Fortas & Porter.

Personnel:
BRUCE MERRILL, president.
LEAVENWORTH WHEELER, gen. mgr. & film buyer.

WALTER KUBIAK, sales manager. KIVA Station Total 32,800 27,100 83

MARTIN TALLBERG, program director. ARB Total Net Weekly Circulation (March, 1962) 22,100
CHARLES FIELD, chief engineer.

None Between 25-50%

None Under 25%

30 TV Factbook No. 33




Arkansas
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ARB Net Weekly

Market Circulation Rank Total Homes R Households Rank
Monroe-E| Dorado 249,500 67 269,300 107 205,400 117
Little Rock 218,100 79 394,000 77 318,800 80
Fort Smith 57,500 169 135,800 164 110,300 168
Arkansas Station Status as of Dec. 1, 1962

VHF UHF TOTAL "
(O) Commercial Television Stations 6 0 6 Statg. Cross Reference List
@ Educational Television Stations 0 0 0 Communities That Receive Programs of
6 Stations That Are Located Elsewhere
See CATV Directory for KNOE-TV KTAL
Arkansas CATV Systems El Dorado Texarkana
(See Monroe, La.) (See Shreveport, La.)
31
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Arkansas—ElI Dorado-Monroe La.

oo A |[R K- ATYN,| ST AV ¥S & & | ]
— F i Lmle Rock gy Little Rock 8 oot
@ I@ KTVE POLK MONTGOMERY SALINE |_PULASKI L\ onoKE West Helenag_® - v
S ] Helena PANOL LAFAYETTE
Ch 10 AN I JEFFERSON Pmm?s. QuIT- 2
HOT SPRING O coaHOMA| MAN
Malvern . 4 Clarksdale
. N X
Technical Facilities: Channel No. 10 Pine Bluff@ wom |
(192-198 mc). Authorized power: : ITamrce
316-kw visual, 158-kw aural. An- SEEEE firspwer:
tenna: 1320-ft. above av. terrain, . I o UL e T
1352-ft. above ground 1478-ft e UTTLE RIVER . GOMERY
-1t. o] g ] . sowiE o w Greg}nwood 78

above sea level.

Texarkana @
Latitude 33° 04’ 41"
Longitude  92° 13 40.6" ;;;rt;:’"1
Transmitter: .5-mi. S of Bolding, on

Mo. Pacific RR spur.

MARION

NARRlSON

Morsholl

SABINE

Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau.

Natchitoches g

4

7 LA SALLE

NATCHI -
TOCHES

VERNON
Alexandria
RAPIOES
<
EVAN-
Dcp) Ridder ALan:A 119 "G.E.L.mE

AVOYELLES

reenyl

® JwasH~
INGTON
»

Acricor A

SHAR-

ATAHOULA'\ * © '

L (ol r:m;—. = FRANKUN
£\ -}@Nunhez
R © o, aoams |

WILKINSON

Q
Al SCALE O
BE= 0 50

FEL 3
| T

¥AZ00

/ o
Yazoo City /L, oisin
o e
HINOS _J_/k
A - l)c ackson
X .”. L e Vickshurg ®

CARROLL

HOLMES

CH
ATTALA

o
Kosciusko

c RANKIN
——

_,.__

TR \UNCOLN RENCE |

FERS
OBrookhaven | s

F MILES

MARICN

O
Calimbia

TLeAKe

@
‘sa);—"x

NGT
[N |

b

l
| -

100

.|
- |

ST.

| anRY S
KTVE Ref: FCC File No. BMPCT—4620 Granted 1/22/58

©American Map Co..

Inc.,

N.Y.. No. 13241

KTVE

Network Service: ABC, NBC.

Licensee: KTVE Inc., Box 791, El Dorado.

Offices: Randolph Hotel, El Dorado.

Studio: U.S. Hwy. 167, 5.3-mi. S of El Dorado.

Telephone: Union 2-3488, El Dorado. TWX No.: ED 84.
Ownership: WVET-TV, Rochester, N.Y., 74.83%; William A. Simon,

19.42%; John B. Soell, 6.85%. Officers: Ervin F. Lyke, pres.;
John B. Soell, v.p.; William H. Simons, v.p.; George Claffey,
treas.; Grant Neville, secy.

Began Operation: Dec. 18, 1955. Sale to William Simon (52%)
and WVET-TV (48%) by co-equal owners Dr. Joe F. Rushton,
W. C. Blewster Jr. & Wm. M. Bigley approved July 6 by FCC
(Television Digest, Vol. 16:25, 28). Transfer of 32% from
Simon to WVET-TV approved Sept. 8, 1960 by FCC (Vol. 16:34).

Represented (sales) by Venard, Torbet & McConnell.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Creutz & Snowberger.
Personnel:

JOHN B. SOELL, v.p., general manager & film buyer.
W. F. de TOURNILLON, sales manager.

LANNY DUCOTE, operations directoy.

JOHN LONG, chief engineer.

MAX GREY, business manager.

DIGEST OF RATE CARD NO. 4—(July 1, 1962)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6:30-10 p.m., daily.
$400.00 $240.00 $160.00 $140.00 $100.00 $90.00 $40.00

10 Sec.

NETWORK BASE HOURLY RATE: $400 (ABC), $400 (NBC).
Net Weekly State Total TV Homes
Circulation County Households  Homes %

_ ARKANSAS ‘
- - Ashley 6,700 5,300 79
Over 50% Bradiey 4,100 3,300 79
Calhoun 1,700 1,400 79
Chicot 5,400 3,600 67

32

Net Weekly State Total TV Homes
Circulation County Households Homes o
ARKANSAS—(Continued)
Nevada 3,300 2,500 75
Quachita 9,400 7,400 79
Union 15,200 12,800 85
LOUISIANA
E. Carroll 3,700 2,600 69
Frankiin 6,600 5,400 81
Jackson 4,600 3,900 83
Over 50% Lincoin 7,200 6,400 89
Morehouse 9,000 7,400 83
Quachita 30,000 26,900 90
Richland 6,100 4,900 80
Union 5,000 4,300 86
W. Carroli 3,800 3,000 79
MISSISSIPPI
Issaquena 900 500 53
Washington 21,000 14,000 67
ARKANSAS
Columbia 7,800 6,100 79
Desha 5,600 4,300 77
Drew 4,200 3,100 73
Lafayette 3,200 2,700 83
LOUISIANA
Bienville 4,700 3,700 79
Caldwell 2,500 2,000 78
Claiborne 5,700 4,500 77
Winn 4,700 3,600 76
MISSISSIPPI
Bolivar 13,300 6,700 51
Sunflower 10,300 5,300 51
Piliiiiiiiii - ARKANSAS
. : g 3 ey g Cleveland 2,000 1,500 72
e e AR Dallas 3,000 2,500 81
‘Under 25% LOUISIANA
............. Catahoula 3,000 2,100 68
o -y pigs Concordia 5,700 4,100 72
R e 1 Madison 4,500 3,200 71
iR A e AR Tensas 3,100 2,100 68
KTVE Station Total 227,000 173,100 76
ARB Total Net Weekly Circulation (March, 1962) 121,400

TV Factbook No. 33



Arkansas—Fort Smith

oBartlesville |t g srune | anes ULnnn
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l IFoepaia o {1 ORadrison \ ZARD

Technical Facilities: Channel No. 5 e J;ECT___J
(76-82 mc). Authorized power: , 0,00 ; W STONE !,. ~
100-kw visual, 58.9-kw aural. An- 30 8 T e e ) Bate

tenna: 640-ft. above av. terrain, L L S B SELIRT B

S
«j CLEBUR?

451-ft. above ground, 1234-ft. A ; o
above sea level. 4 X dogee: YAH | ; LR e

Latitude ~ 35° 27" 11" o 1 d VanBuren | | BEREE oL

Longitude 94° 22’ 26" 3 * : PSR rtblenii O | IR ! ) FAULKNER
AM Affiliate: KFSA, 1-kw (.5-kw : SRR ol bk oMorrilton

night), 950 k¢ (ABC). A i NS ] e b oConway

i ]
Transmitter: Mt. Vista, 5.3 miles wille

: ®
NNE of Fort Smith. McAlester

® Little

POLK __ABIONTGOMERY
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: (o]
{Jmﬁ Ma'velm Pine Bluft
O S A
Arkadelphia | g CLEVELAND

CHOCTAW
oHugo l

it 24 SCALE OF MILES
Total Households: © SRDS r = :\MAR = \ 50 100
Consumer Market Data as of 1/1/62. REO RIVER W T — 3= —
TV Homes: TV% and Net Weekly Circulation ININ ~Paris .\L =
© 1962 American Research Bureau. KFSA-TV Ref: FCC File No. BPCT—2530 Granted 7/30/58 ©American Map Co.. Inc.. N.Y., No. 14244
= Net Weekly State Total TV Homes
KFSA Tv Circulation County Households  Homes %
Network Service: CB : :
\ i ; CBS, N.BF), also ABC ARKANSAS
Licensee: American Television Co. Inc., 101 N. 4th St. Crawford 6,500 5,100 79
Offices & Studios: 101 N. 4th St., Ft. Smith. Franklin 3,200 2,600 79
. i Johnson 3,900 3,000 76
Telephone: Sunset 3-3131. TWX No.: 501-785-1217. Over 50°/°§ Polk 3,900 2,900 74
Ownership: Donald W. Reynolds, 100%. For Reynolds other inter- Scott 2,300 1,800 75
ests see KLRJ-TV, Henderson-Las Vegas, Nev. Sebastian 21,500 19,300 90
Began Operation: Dec. 3, 1956. Sale to George T. Hernreich and OELF_AIHOMA 9200 7 400 80
Harry Pollock-Harry Newton Co. by Salome Nakdimen as admin- Se oreh 5’200 4' 00 7
istratrix for husband’s estate approved by FCC Feb. 27, 1957 equoya ' A 9
and June 27, 1957 (Television Digest, Vol. 13:9, 26). Pollock’s =2 ==e
purchase of 50% from George T. Hernreich approved by FCC ARKANSAS
March 5, 1958 (Vol. 14:6, 10). Sale of 51% by Harry Pollock Logan 4,800 3,900 80
to Donald Reynolds (who earlier had acquired 49%) approved by Washington 17,700 14,000 79
FCC Jan. 7, 1959 (Vols. 14:36, 52; 15:2). Yell 3,700 3,100 81
Represented (sales I OKLAHOMA
p ) by Venard, Torbet & McConne! Latimer 2 400 1,700 e
Represented (legal) by Haley, Bader & Potts. Pushmataha 3,000 2,000 67
Personnel: : =
BILL SLATES, v.p., general manager & sales manager. ARKANSAS
PAT PORTA, program director. Boone 5,400 4,300 79
JERRY B. DAVIS, promotion manager. Carroll 3,900 3,100 80
WILLARD MATTEN, chief engineer. Madison 2,800 1,800 62
Newton 1,700 1,000 59
Pope 6,400 5,400 83
DIGEST 0(5 |RA1TE1222R)D NO. 3A Van Buren 2,300 1,900 81
uly 1, OKLAHOMA
Hour 30 Min. 15 Min. 5 Min. Min. D ﬁda;i: » 3,800 2,700 72
] aske 2,800 2,400 83
Class A—6:59-10 p.m., daily. Muskogee 19, j
$300.00  $180.00 ~ $120.00  $75.00  $70.00  $35.00 3 9,400 16800 87
NETWOR . $1 KFSA-TV Station Total 135,800 110,300 81
TWORKGBESETHOURLY RATE: $175 (ER30. STASINER) 020 ARB Total Net Weekly Circulation (March, 1962) 57,500
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Arkansas—Hot Springs

"2 KFOY-TV
Ch. 9

Technical Facilities: Channel No. 9

(186-192 mc). Authorized power:
2.63-kw visual, 1.32-kw aural. An-
tenna: 400-ft. above av. terrain,
308-ft. above ground, 1008-ft.
above sea level.
Latitude 34° 30’ 47"
Longitude 93° 03’ 15"
Holds CP for change to 60.2-kw
visual, 30.1-kw aural.

Transmitter: 36214 Central Ave.

- l/’°//°

iow O
Total Households: © SRDS Icn[a, g Shm
Consumer Market Data as of 1/1/62. v

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau,

KFOY-TV Ref: FCC File No. BPCT—2995 Granted 3/29/62
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©American Map Co.. Inc., NY., No. 14244

KFOY-TV

Licensee: Southwestern Operating Co., P.O. Drawer “Y."”

Studio: 105 Whippoorwill St.

Telephone: National 4-3373.

Ownership: Donald W. Reynolds, 100%. For other interests, see
KLRJ-TV Henderson-Las Vegas, Nev.

Began Operation; Feb. 1, 1961.

Represented (sales) by The Bolling Co. Inc.; C. K. Beaver & Assoc.
(South & Southeast).

Represented (legal) Haley, Bader & Potts.
Represented (engineering) by William L. Foss Inc.

Personnel:

HAROLD E. KING, general manager.

C. J. DICKSON, commercial manager.
ARIE LANDRUM, program director.
BRYAN BISNEY, production manager.
LILLIAN ROBBINS, promotion manager.

DIGEST OF RATE CARD NO. 2
(Oct. 1, 1962)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 10 Sec.

Class A—6-10:30 p.m., daily.
$150.00 $90.00 $60.00 $45.00 $37.00 $30.00 $20.00 $15.00

NETWORK BASE HOURLY RATE: Bonus to KARK-TV, Little Rock.

34

ARB Total Net Weekly Circulation
(March, 1962} 6,900

ARB data not available based on 1960 coverage
study because station began operation after
the survey was made.

YOUR KIDS AUDIENCE
IS IN THE BAG WITH
“FELIX THE CAT”
—TV’s HAPPIEST
CARTOON CHARACTER

HAPPILY DISTRIBUTED BY
TRANS-LUX TELEVISION CORPORATION
NEW YORK . . . . CHICAGO . . . . HOLLYWOOD
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Technical Facilities: Channel No. 4
(66-72 mc). Authorized power:
100-kw visual, 50.1-kw aural. An-
tenna: 1693-ft. above av. terrain,
1175-ft. above ground, 2209-ft.
above sea level.

Latitude 34° 47’ 55"
Longitude 92° 29’ 58"

Transmitter: Shinall Mt

. Studio: 1001 Spring St.
Telephone: Franklin 6-2481.
TWX No.: LR 180.
TV tape: Recording facilities.

AM Afhliate: KARK, 5-kw, 920 kc
(NBC).

FM Affiliate: KARK-FM.

Represented (legal) by Miller & A ‘,
Schroeder. ;’?:_::Dallps A

Represented (engineering) by Lohnes r.—_" o fonee
& Culver.

Total Households: © SRDS

Consumer Market Data as of 1/1/62,

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau,

o

eatu T wowets g catn on::] a“
b oMo
v Mioms o Me¥en]

KARK.-TV Itef: FCC File No. BMPCT—1331 Granted 10/22/53

-

: :W.N %W}
L cwen GRADE A

N’ S

e bt

i

o ox

et I U
; .

—
PP CRADEB 5 e

. F»:-a Ly
S

formyt A1
o

e Y wor
-

= _IL-ﬂ,';a“'"‘JPH’ |

e

f|

0

| =T
AL :

. ~~n§- 1

L]
—— ™
suntno r,,.v
o |

]

-

S
e

rasmin]

100

@American Map Cu., Ine.. NY | Noo 1324

KARK-TV

Licensee: Arkansas Radio & Equipment Co., 1001 Spring St.
Ownership: T. H. Barton estate, 80%; T. K. Barton, pres., 20%.
Began Operation: April 15, 1954.

Represented (sales) by Edward Petry & Co. Inc.

Personnel;

DOUGLAS ROMINE, exec. vice president & station mar.
H. LEE BRYANT, sales director.

FRED SCHMUTZ, program director.

BOB BUICE, public relations & farm director.
SHIRLEY R. KENNEDY, promotion director,

CHAMP SMITH, chief engineer.

DIGEST OF RATE CARD NO. 8—(June 1, 1962)
Min. or
Hour 30 Min. 15 Min. 40 Sec. 30 Sec. 20 Sec. 10 Sec.

Class AA—6:30-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$500.00 $300.00 $200.00 $150.00 $140.00 $120.00 $70.00

NETWORK BASE HOURLY RATE: Combination rate with KFOY-TV,
$575.

Net Weekly State Total TV Homes
Circulation County Households Homes %
ARKANSAS
Arkansas 7,000 6,100 87
Boone 5,400 4,300 79
Bradley 4,100 3,300 79
Calhoun 1,700 1,400 79
Clarke 6,000 4,900 82
Cleburne 2,900 2,300 81
Cleveland 2,000 1,500 72
Conway 4,500 3,700 83
Over50%  pajjas 3,000 2500 81
Desha 5,600 4,300 77
Drew 4,200 3,100 73
Faulkner 7,000 5,900 84
Franklin 3,200 2,600 79
Fulton 2,100 1,300 57
Garland 16,700 14,000 84
Grant 2,500 2,100 83
Hot Spring 6,500 5,500 83

1962-63 Edition

Net Weekly State Total TV Komes
Clreulation County Householdy Homes %
ARKANSAS—(Continued)
Independence 6,300 5,100 81
izard 2,200 1,400 62
Jefferson 23,200 19,600 85
Johnson 3,900 3,000 76
Lincoln 3,300 2,500 75
Logan 4,800 3,900 80
Lonoke 6,800 6,000 88
Marion 2,000 1,600 80
Monroe 4,600 3,200 69
Montgomery 1,700 1,300 75
Nevada 3,300 2,500 75
gewton 1,700 1,000 59
uachita 9,400 7,400 79
Over 50% Perry 1,500 1,300 87
Pike 2,500 2,000 79
Polk 3,900 2,900 74
Pope 6,400 5,400 83
Prairie 3,100 2,500 79
Pulaski 74,800 67,600 91
Saline 7,700 7,000 91
Scott 2,300 1,800 75
Searcy 2,400 1,800 71
Sharp 2,000 1,300 b1
Stone 1,800 1,300 71
Van Buren 2,300 1,900 81
White 9,900 8,300 84
Woodruff 3,800 2,900 75
Yell 3,700 3,100 81
ARKANSAS
Baxter 3,300 2,600 77
Between Jackson 6,400 5,200 81
 25.50% Lawrence 5,100 4,000 77
: MISSOURI

: Ozark 2,100 1,700 76
siiiiiiiiiits ARKANSAS: Ashley, Chicot, Crawford, Se-
‘Under 25 % bastian, Union. MISSISSIPPI. Bolivar, Sun-

seiieee-eooo. flower. MISSOURI: Howell, Texas.
KARK-TV Station Total 394,000 318800 81

ARB Total Net Weekly Circulation (March, 1962) 218100
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o KATV

Ch. 7

Technical Facilities: Channel No. 7
(174-180 mc). Authorized power:
170-kw visual, 91.2-kw aural. An-
tenna: 1010-ft. above av. terrain,
922-ft. above ground, 1322-ft.
above sea level.

Latitude 34° 22’ 12
Longitude 92° 10’ 07"
Requests change to 316-kw visual,
170-kw aural, 1862-ft. above av.
terrain, 1794-ft. above ground,
2349-ft. above sea level, lat. 34°
44’ 00", long. 92° 29" 26';
transmitter to Owen Twp., 12-mi.
W. of Little Rock, 1.2-mi. N. of
KARK-TV—KTHV antenna sight.

Transmitter: Jefferson Springs, Ark.

Studios: Union Life Bldg., 3rd and
Center Sts., Little Rock; Jefferson

Sq., Pine Bluff.
Represented (engineering) by Paul
Godley Co.

Total Households: © SRDS

Consumer Market Data as of 1/1/62.

TV Homes: TV% and Net Weekly Circulation
© 1962 American Research Bureau,
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KATV

Licensee: KATV Inc., 310 West 3rd St.
Telephone: Franklin 4-1691. TWX No.: LR 572.

Ownership: John T. Griffin, chairman, 50%; James C. Leake, pres.,
50%. Ownership interlocks with KWTV, Oklahoma City; KTUL-
TV, Tulsa (KTUL). Note: Merger with Video Investment Co. to
form KATV Inc. will result in following ownership line up: John T.
Griffin, chairman, 55.81%,; James C. Leake, pres, 16.01%;
Marjorie Leake, v.p., 28.09%; Robert Doubleday, v.p. & gen.
mgr., Bryan Mathes, v.p., secy.-treas. Same interests also con-

trol CP for WSTE (Ch. 13), Fajardo, P.R.

Began Operation: Dec. 18, 1953. Griffin and Leake increased hold-
ings from 45% to 50% each when Bryan Mathes sold them his
10% stock (Television Digest, Vol. 16:45). Further reorganiza-

tion resulted in present ownership set up.
Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Spearman & Roberson.

Personnel:

ROBERT DOUBLEDAY, v.p. & general manager.
TOM GOODGAME, commercial mgr.

JACK BOMAR, program manager.

ROBERT SNIDER, engineering manager.

A. R. GARRETT, chief engineer.

BRUCE SMITH, promotion manager.

‘DIGEST OF RATE CARD NO. 8-A—(June 1, 1962)

Hour 30 Min. 15-Min. Min. or
30 Sec.

Class AA—6:30-10 p:m.; daily.

20-Sec. 10 Sec.

$500.00 $300.00 $200.00 $115.00 $95.00 $60.00
NETWORK BASE HOURLY RATE: $500.
Net Weekly State Total TV Homes
Circulation County Households  Homes %
ARKANSAS
Arkansas 7,000 6,100 87
Bradley 4,100 3,300 79
Calhoun 1,700 1,400 79
Clark 6,000 4,900 82

Net Weekly State Total TV Homes
Circulation County Households  Homes 8/
ARKANSAS—(Continued)
Cleveland 2,000 1,500 81
Conway 4,500 3,700 83
Dallas 3,000 2,500 81
Desha 5,600 4,300 77
Drew 4,200 3,100 73
Faulkner 7,000 5,900 84
Gariand 16,700 14,000 84
Grant 2,500 2,100 83
Hot Spring 6,500 5,500 83
Jefferson 23,200 19,600 85
. : Lincoln 3,300 2,500 75
Over 50% Lonoke 6,800 6,000 88
Monroe 4,600 3,200 69
Nevada 3,300 2,500 75
Quachita 9,400 7,400 79
Perry 1,500 1,300 87
Prairie 3,100 2,500 79
Pulaski 74,800 67,600 91
 Saline 7,700 7,000 91
White 9,900 8,300 84
Woodruff 3,800 2,900 75
MISSISSIPPI
g ! Bolivar 13,300 6,700 51
Sunflower 10,300 5,300 51
ARKANSAS
Ashley 6,700 5,300 79
Chicot 5,400 3,600 67
Logan 4,800 3,900 80
Montgomery 1,700 1,300 75
Pike 2,500 2,000 79
Polk 3,900 2,900 74
Scott 2,300 1,800 75
Union 15,200 12,800 85
Yell 3,700 3,100 81
MISSISSIPPI
1 Washington 21,000 14,000 67
ARKANSAS: Cleburne, Franklin, Independ-
ence, lIzard, Johnson, Pope, Stone, Van
Buren.
KATV Station Total 342,700 275,600 80
ARB Total Net Weekly Circulation (March, 1962) 189,800

TV Factbook No. 33
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Consumer Market Data as of 1/1/62. L 5‘0 2 i OO
TV Homes: TV% and Net Weekly Circulation =i o "Annu
© 1962 American Research Bureau. KTHV Ref: FCC File No. BPCT—1057 Granted 11/4/5% ©American Map Co.. Ine., N.Y., No. 1423l
Net Weekly State Total TV Homes
KTHV Circulation County Households  Homes %
Licensee: Arkansas Television Co., Box 269. ARKANSAS—(Continued)
Studio: 8th & lzard Sts. Telephone: Franklin 4-3764. Desha 5,600 4,300 77
) ) Drew 4,200 3,100 73
Ownership: Radio Bestg. Inc., 42%; Arkansas Democrat, 32%; Faulkner 7,000 5,900 84
C. E. Lowry, 16%; K. August Engel, 10%. KTHV officers: Franklin 3,200 2,600 79
William H. Bronson, chairman; K. August Engel, pres.; Garland 16,700 14,000 84
Henry B. Clay, exec. v.p.; B. G. Robertson secy.; C. E. Lowry, Grant 2,500 2,100 83
treas. Also operator of Shreveport’s KWKH Hot Spring 6,500 5,500 83
Began Operation: Nov. 27, 1955. Independence 6,300 5,100 81
Izard 2,200 1,400 62
Represented (sales) by Advertising Time Sales Inc. Jefferson 23,200 19,600 85
] Johnson 3,900 3,000 76
Represented (legal) by Dempsey & Koplovitz. Lincoln 3,300 2,500 75
Represented (engineering) by A. Earl Cullum Jr. ° Logan 4,800 3,900 80
' Over 50% | oke 6,800 6,000 88
Personnel: Monroe 4,600 3,200 69
HENRY B. CLAY, exec. v.p. Montgomery 1,700 1,300 75
B. G. ROBERTSON, general manager. Perry 1,500 1,300 87
W. V. HUTT, sales manager. Pike 2,500 2,000 79
JOHN POUNDERS, program manager. Pope 6,400 5,400 83
CURTIS THRELKELD, film director & buyer. Prairie 3,100 2,500 79
CECIL SUITT, chief engineer. Pulaski 74,800 67,600 91
DIGEST OF RATE CARD NO. 9 22l LU0 o GOl i
(Aug. 1, 1962) Van Buren 2,300 1,900 81
Hour 30 Min. 15 Min. Min.or 20 Sec. 10 Sec. White 9,900 8,300 84
40 Sec. Woodruff 3,800 2,900 75
Class A—6:30-10 p.m., daily. Yell 3,700 3,100 81
$500.00 $300.00 $195.00 $150.00 $110.00 $60.00 ARKANSAS =
NETWORK BASE HOURLY RATE: $550. Jackson 6,400 5200 81
Lawrence 5,100 4,000 77
Marion 2,0
Net Weekly State Total TV Homes Nevada 3’388 %Iggg gg
Circulation County Households  Homes % Ouachita 9’400 7'400 79
ARKANSAS i;olktt 3,900 2,900 74
Arkansas 7,000 6,100 87 B 2,300 1,800 75
Bradley 4,100 3,300 79 rey 2,400 1,800 71
Calhoun 1,700 1,400 79 "1 ARKANSAS: A i
i : . Ashley, Baxter, Chicot, Craw-
Clark 6,000 4,900 82 ‘Under 25% ¢ : ‘ : :
Claburne 2/900 2300 o : SNEer 2.4 oozr;i':k Fulton, Sebastian, Sharp. MISSOURI:
Cleveland 2,000 1,500 72 A ‘
Conway 4500 3,700 83 K HV Statlon Total 335,600 279,900 83
Dallas 3,000 2500 81 ARB.Total Net Weekly Circulation (March, 1%2) 209,200

1962-63 Edition
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Market Circulation Rank Total Homes Rank Households Rank
Los Angeles 2,615,800 2 3,169,200 2 2,931,200 2
San Francisco 1,202,900 7 1,751,400 7 1,580,200 7
Sacramento-Stockton 418,400 35 621,200 45 558,700 40
San Diego 305,600 52 405,500 75 371,100 70
Salinas-Monterey-Santa Cruz 286,300 53 334,700 91 297,000 89
Fresno 188,500 89 355,100 88 317,000 81
Bakersfield 129,300 115 265,100 108 237,900 106
Chico-Redding 106,000 128 390,500 79 353,100 76
Santa Barbara 84,900 152 141,500 160 128,700 154
Eureka 73,900 159 69,200 191 58,800 189
38
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State Educational Technical Facilities
(Complete Data in Educational Directory)

KVIE
Sacramento
Ch. 6
Non-Commercial Educational Station
Licensee: Central California Educational Television, Box 6.

Technical Facilities: Channel No. 6 (82-88 mc). Authorized power:
89.1-kw visual, 44.7-kw aural. Antenna: 1020-ft. above av. ter-
rain, 500-ft. above ground, 2523-ft. above sea level.

Latitude 38° 37 49"
Longitude 120° 51 20"
- [ ]
KVCR-TV
San Bernardino
Ch. 24

Non-Commercial Educational Station

Licensee: San Bernardino Valley Joint Union Jr. College Dist., 1701
S. Mt. Vernon Ave.

Technical Facilities: Channe! No. 24 (530-536 mc). Authorized
power: 5.62-kw visual, 3.02-kw aural. Antenna: minus 290-ft.
above av. terrain, 42-ft. above ground, 1178-ft. above sea level.

Latitude B35 05’ 20"
Longitude 117° 18’ 44"
o —

KQED
San Francisco
ch. 9

Non-Commercial Educational Station
Licensee: Bay Area Educational Television Assn., 525 Fourth St.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized power:
156-kw visual, 78-kw aural. Antenna: 1210-ft. above av. terrain,
190-ft. above ground, 1415-ft. above sea level.

Latitude B/ 41’ 22"
Longitude 122° 26’ 10"

California

XEM-TV

El Centro, Cal. (Mexicali, Mexico)
Cch. 3
Licensee: Televisora de Mexicali, 634 State St., El Centro, Cal.
Studio & Transmitter: Mexicali, Mexico. Telephone: 2855.

Technical Facilities; Channel No. 3 (60-66 mc). Authorized power:
15-kw visual, 7.5-kw aural. Antenna: 678-ft. above av. terrain,
600-ft. above ground, 20-ft. above sea level.

Latitude 32° 37’ 21"
Longitude  115° 34’ 54"

TV tape: Recording facilities.

Ownership: Affiliated with Telesistema Mexicana, S.A. (Emilio
Azcarraga Sr.-Romulo O’Farrill interests). Frank Fouce, pres.,
XEM-TV. For other interests of Telesistema Mexicana, see
Foreign Station Directory.

Began Operation: Oct. 6, 1957.

Represented (sales) by National Time Sales; Harlan G. Oakes &
Assoc. (West Coast).
Represented (legal) by Fly, Shuebruk, Blume & Gaguine.

Personnel:

FRANK FOUCE, president.
MANUEL LLANTAOA, manager & film buyer.
HENRY BEZIES, chief engineer.

DIGEST OF RATE CARD NO. 1—(Aug. 1, 1957)
Min. or
Hour 30 Min. 15 Min. 5 Min. 20 Sec. 1D

Class A—7-10:30 p.m., daily.

State Cross Reference List
Communities That Receive Programs of
Stations That Are Located Elsewhere

KIVA
Brawley

(See Yuma, Ariz.)

Kiv
Calexico
(See Yuma, Ariz.)

KIVA
El Centro
(See Yuma, Ariz.)

KDAS
Fresno
(See Hanford, Cal.)

1962-63 Edition

$200.00 $120.00 $80.00 $50.00,  $40.00 $20.00
Net Weekly State Total TV Homes
Circulation County Households ques %
CALIFORNIA
Over 50%  “Imperial 18,800 4,400 77
Between A
25_50% None Between 25-50%
Under 25%  None Under 25%
XEM-TV Station Total 18,800 14,400 77
ARB TOTAL NET WEEKLY CIRCULATION 9,100
KICU-TV
Fresno
(See Visalia, Cal.)
[ ]
KSBW-TV
Monterey
(See Salinas, Cal.)
[ ]
KTVU
Oakland
{(See San Francisco, Cal.)
[ ]
KOVR
Stockton

{See Sacramento, Cal.)

California Station Status as of Dec. 1, 1962

VHF UHF TOTAL
() Commercial Television Stations 25 8 33

@ Educational Television Stations 2 1 3
36
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California—Bakersfield
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Technical Facilities: Channel No. 29 .
(560-566 mc). Authorized power:
95-kw visual, 48-kw aural. An-
tenna: 3690-ft. above av. terrain,
170-ft. above ground, 7715-ft. T
above sea level. 20
Latitude 35° 27’ 11"
Longitude 118° 35’ 25" oSen
" uis
Transmitter: Breckenridge Mt., 24- Obispy
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