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When Broadcasters Want Results,

TheyTurn’lo
Blackburn & Company

Seated left o reght: Roy Rowan, Wendell “Bud” Doss, Jack Harvey, James Blackburn, Jr., Rickard Blackburn, Joseph Sitrick, Alan Tindal. Standing left ro right:
Jay Bowles, George Orwell, Greg Johnson, Tony Rizzo, Susan Byers, Net! Rockoff, Steven Pruen, Charles Kurtz, Howard Stasen.

No other media brokerage firm knows the Selective . . . discreet . . . efficient . . . effective.
broadcasting business and the people who make it Our specialized marketing efforts are unmatched in
work like Blackburn & Company. From the networks the industry.
and major public companies, to the newest and Regardless of where you sit at the closing table,
fastest growing broadcasters . . . we have earned their Blackburn & Company delivers. Since 1947, when
trust and their respect. That gives you and us a broadcasters want results, they turn to Blackburn &
tremendous advantage. Company.

BLACKBURN&COMPANY

[ N C O R P O R A TE D

Media Brokers & Appraisers Since 1947
WASHINGTON, D.C. 20036 ATLANTA, GA 30361 CHICAGQ, IL 60601 BEVERLY HILLS, CA 90212
1100 Connecticut Ave., NW 400 Colony Square 333 N. Michigan Ave. 9465 Wilshire Blvd.

(202) 3319270 (404) 892-4655 (312) 346-6460 (213) 274-8151
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The 1988 BROADCASTING/CABLECASTING YEARBOOK
shares with its predecessors the distinction of being the most
comprehensive directory to the Fifth Estate. It covers the history
and continuing growth of every field in the industry. To acquaint
readers with the structure of the Yearbook, and to assist in
locating information, the editors have provided general descrip-
tions of each of the nine major sections: The Fifth Estate, Radio,
Television, Cable, Satellite, Programing, Advertising and Market-
ing, Technology, and Professional Services. In addition, the edito-
nal index begins on the following page. The general index is
fzllowed by an index to advertisers in the 1988 Yearbook. These
are grouped according to service. Finally each of the nine
saclions has a complete index on the first page of the section.

Section A: begins with “The Fifth Estate,” the history and evolu-
tior of the broadcasting media. The “Short Course in Broadcast-
ing" (A-2) provides a capsulized summary of the industry A
description of emerging technologies follows, reviewing recent
and ongoing developments in broadcast technology. A subsec-
tion o Law and Regulation follows on page A-8, covering the
Fedaral Communications Commission. It includes an organiza-
tioni chart of the FCC, names of its staff members, an extract of its
principal rules and a guide to station application procedure.
Zovernment agencies of interest to the Fifth Estate are listed,
including both the U.S. and Canada. A list of state cable regula-
tory agencies follows. The Group Ownership directory (A-36) is a
list of individuals and companies with multiple station holdings.
Section A concludes with the directory of newspaper and maga-
zine crossownership and crossownership by station.

Section B: The Radio section of the Yearbook begins with the
diractory of AM and FM stations in the United States, followed by
stations in U.S. territories and Canada. Information on U.S. Inter-
national Radio, the Voice of America, American Forces Radio and
Television Service (AFRTS), and Radio Free Europe/Radio Liberty
(RFE/RL) is included here. Listings provide-call letters, address,
ielephone number, programing infermation, and names of princi-
pal executives. Cross-reference lists of AM and FM stations by
call letters and frequencies for the U.S. and Canada follow this
directory. The frequency cross-directories have been expanded
tev include power and antenna information for both AM and FM
statinons, Next is the tabte of FM allotments. Section B concludes
with @ guide to the 259 Arbitron U.S. Radio Markets.

Section C: This is the Television section of the Yearbook. The first
part, “The Facilities of Television,” begins with detailed directories
of Tw stations, addresses, telephone numbers, names of princi-
pal executives, with cross-references to the appropriate ADI's
(Areas of Dominant Influence). Additionally, most listings now
include 1987 Arbitron circulation figures. Among the other fea-
tures of this section are lists of U.S. and Canadian stations by call
letters and channels, lists of both independent and stereo TV
stations, the table of TV assignments, a complete history of TV
station transfers, a list of pending TV station applications, and
information on experimental TV stations. There is also a section
on Low Power TV (LPTV), listing LPTV grants, licensees and

addresses. The second part of Section C, “The Television Market-
place,” describes the commercial aspects of the medium, and
has as its primary feature the "AD! Market Atlas,” a 75-page
-section showing each of the 212 ADIs according to Arbitron
Television. It is complete with coverage maps, and other impor-
tant market rankings. Concluding the section are tables of market
ranking by size, markets by Nielsen Marketing Research, and
network delivery variations by market.

Section D: The Cable section of the Yearbook contains detailed
information on cable systems throughout the United States and
Canada. The "Anatomy of Cable Regulation” opens the section
with an outline of federal cable television rules. On page D-3, "A
Short Course in Cable" provides a concise summary of the
industry. The cable listings provide the system name, address
and phone number, names of principal executives, area served,
type of TV market, statistical data, channel usage, information
about pay cable and other types of programing, and ownership.
Also in this section are a directory of Multiple System Operators
(MSO's), a list of Broadcasters in Cable, a chart of the Top-50
MSQO’s, and a chart of cable penetration by market.

Section E: The section on' Satellites begins with the list of
satellites currently used by North American owners and opera-
tors. Included in the section are lists of satellite owners and
operators, resale and common carriers, teleports and direct
broadcast satellites. The section finishes with a directory of cable
programing services, including pay, basic, automated, audio-
only, regional sports and Canadian services.

Section F: This is the Programing section of the Yearbook. First is
a directory of producers, distributors, and production services,
followed by a list of international program producers. Addresses,
telephone numbers, and names of principal executives accom-
pany the listings. Other program-related material inciudes sec-
tions on closed circuit TV and major awards. Major network
directories with radio and TV affiliates begin on page F-43. Next
are sections on public broadcasting, Canadian networks, region-
al radio and TV networks, news services, radio format services
and music licensing groups. Next comes a directory to radio
stations according to format and special programing. Section F
concludes with a new section listing the number of radio stations
using a particular format for each state, including a chart of
format statistics for the United States as a whole on page F-120.

Section G: The Advertising and Marketing section presents
directories of advertising agencies handling major radio and TV
acoounts, media/planning services, U.S. and Canadian station
representatives, and Industry Standard Commercial |dentifica-
tion System. Listings include address, telephone number, princi-
pal executives and branch offices. The section concludes. with
tables that provide information about radic and TV audiences,
audience composition, and set usage.
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Section H: This, the “Technology” section, begins with a list of
U.S. and international equipment manufacturers and distributors,
and continues with listings of frequency measuring services,
videotext operations, teletext operations, videotext and teletext
software and hardware suppliers, subcarrier/VB! services, auto-
mated-channel suppliers, broadcast automation systems, and a
directory of companies providing mobile production services.
These listings include addresses, telephone numbers, and
names of prinicipal executives. Next are lists of common carriers
including land line, microwave & multipoint distribution services.
Onpage H-61 a chart shows the growth of broadcasting, and on
page H-63 a chart shows television and radio set sales from
1958-1986. The last part of Section H, beginning on page H-65, is
the 1988 Buyer's Guide, the yeliow pages, a commercial directo-
ry to equipment, programing and broadcast services.

Section I: is divided into three parts-Professional Services, Asso-
ciations, and Broadcast Education. Part one provides listings of
brokers and consuitants, station financing firms, research ser-
vices, technical consultants, law firms and attorneys in communi-
cations law, public refations services, talent agents, and employ-
ment services. Part two, Associations, begins on page |-55 with
the National Association of Broadcasters and includes trade
organizations, professional associations and societies, and un-
ions. Broadcast Education, part three, opens on page [-69 with
broadcasting schools. The section continues with reviews of
recently published books related to the Fifth Estate. It has been
expanded to include English-language titles dealing with interna-
tional broadcasting, arranged-geographically. Following that is a
list of colleges and universities offering degrees and courses in
radio and television. On Page 1-79, a new chart derived from the
Yearbook radio database breaks down radio programing in the
U.S. and Canada, with totals for each format, AM/FM compari-
sons and commercial/noncommercial comparisons.
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Media Brokers Consultants

4340 Redwood Highway « Suite F 230 « San Rafael, California 94903
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Agents, Talent ... e 1252

Agricultural programing...... . F-81, F-102

CABLE MUSIC NETWORK™

See our ads in Section E ( ‘Satellites”) under “Audio
Cabie Programing Services”/ Section F (“"Programing”)
under “Producers, Distributors”/ Scranton and Wilkes-
Barre Radio/Bob Evans, Sr.,
Wiikes-Barre, Pa. 18702-4897/Ph. 717—823-1166.

(415) 4793484

Pres., 156 Prospect St

oo/ \GBRE

& Associates,Inc.

Allotments of FM Stations, U.S. .... B-406
AM Stations
By Call Letters, Canada ............ B-365
By Call Letters, US. .............. . B-343

By Frequencies, Canada ........... B-404

By Provinces, Canada............... B-322

By Frequencies, U.S. ............. . B-367

By States, US. ... ... B-1
American Broadcasting Co. ... F-43
American Indian

pPrograming................. ... F-82, F-105
Anatomny of Cable Regulation ... D-1
Applications, TV Stations ............. C-103
Applying for a Broadcast Station... A-32

108 Market Street

Newburgh, IN 47630

ProQramers . ss s b memmy s gimess E-9 >
[B)2) 8333818 Automated-Channel Suppliers........ H-54 Etﬂ%&:‘é;)’;:ﬁi:;‘]’e
Awards & Citations...................oo.. F-39 i

DIGITALLY-CONTROLLED
AUDIO PROCESSORS

TEXAR

616 Beatty Road
Monroeville, PA 15146-1502
412-85-MICRO

FAX 412-856-4656
SEE OUR AD ON THE BACK COVER

Automated Cable Channel

12900 PRESTON RD., SUITE 1040, DALLAS, TX 75230
Jim Moore Dave Garland
(214) 661-8970 (713) 784-0238

T B L R,
New York (212) 2880737 - Beverly Hills (213) 275-9266
Atlanta (404) 442-5711

B Tebnsmns o

//MEDIA BROKERS * CONSULTANTS
$FRVING SINCE 1953

PO Box 46
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The DYNAMAX" family
of cartridge machines

New models, good looking, great listening

"I" hirty years of experience is work-
ing for you. In 1954, Fidelipac

invented the endless loop tape car-
tridge, and we've been in the business
ever since. We've focused our
experience to develop a complete
line of innovative, state-of-the-art
cartridge machines.

CTR100 Series

The ultimate cartridge machine. You
can intermix standard, high output,
mono, stereo, matrix and discrete
format cartridges using our Cartscan™
system. Even warn a jock to read
live tags or automatically turn on
external functions. Create special
effects with Vary Speed. Time carts
with ease, even in fast forward, with.
our real time digital clock. Other
features include DC servo motor.
Blackout status display. Splice finder.
On-board diagnostics. SMPTE time
code compatibility. Phase correcting

matrix system. Optional Maxtrax®
format. And audio you'd never
expect from a cart machine.

CTR10 Series

Our idea of basic utility. 3 cue tones.
Automatic fast forward Audio search
Audio switcher and mixer. 1 kHz
defeat. Constant current recording
Low voltage 2-inch air damped sole-
noid. Ball-bearing self aligning pres-
sure roller. Azimuth independent
head bridge assembly. Superb audio.

CTR30 Series
A 3-Deck that records. The recording
system is standard, and the complete
unit is priced below most play-only
3-decks. The CTR30 Series offers 3
cue tones, audio switcher and mixer,
and a constant current recording
system for the cleanest audio you'll
ever put on a cartridge.

ESD10 Eraser/Splice Detector

Cleanest erasure ever! Dual constant
current precision erase heads. No
heat generating, tape stretching
degaussing coils. Continuous duty
operation. Reliable, adjustment-free,
patented splice finding,

All you'll ever need

The inventor of the tape cartridge
has invented a complete family of
cartridge machines. Let our experi-
ence work for you. For more
information, contact Fidelipac or your
authorized DYNAMAX distributor.

®

|.- BROADCAST PRODUCTS BY FIDELIPAC ®

Fidelipac Corporation O P.O. Box 808 O Moorestown, NJ 08057 U.SA O 609-235-3900 O TELEX: 710-897-0254 O Toll Free 800-HOT TAPE
DYNAMAX products are designed and manufactured in the US.A.
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GENERIC Computer Systems
IBMisl.OG
Includes traffic and
billing, sales
management functions.
Easy installation by
station personnel with
step-by-step
easy-to-follow manual
and “help” screens.
Any
MSDOS hardware
Price: $2450.00 - or
monthly payments of less
than $200.00.
Joel W. Rosenblum
412—283-1500
357 N. Main St.
Butler, PA 16001
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Educational Broadcasting Corp ..... F-65
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Electronic. Publishing ...........c.......... H-52
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Ron Sunshine

RON SUNSHINE & ASSOCIATES

Executive Search

106 Four Seasons Center

St. Louis, MO 63017 314-275-8808
Engineering Consultants..........c........ 1-38
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Equipment Buyer's Guide ............... H-65
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-Ward-}Beck’ s 'Ubiquitous » ST!

No matter what size the market - Chicago to Shreveport, Néw York to Seoul, Vancouver to
Greenville - the versatility of Ward-Beck’s ST Stereo Console is unsurpassed.

F1e><-ible 2_4,.36 or 48 channel configurations can meet every nee_d’ and fit '_e'very budgét.

Available features... ® 4-BAND EQ ¢ INTEGRAL ROUTING SWITCHER ® CENTRAL MICROPROCESSOR
‘CONTROLLER ® PROGRAMMING KEYBOARD ¢ ALPHA-NUMERIC DispPLAYS ¢ PEAK MONITOR/ANNUNCIATOR
* Aupio-FoLLow-VIDEO INTERFACE.

Talk to us! Discover how affordable Super-Quality can be!
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First by Design

C M 05030056000300000000C60C = 1Y
‘ o 7 reiil
00000000 CCo0000C000CO0E0 4]

! < Py e c e .
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P
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The S-1 Flyaway —
Another Midwest
Innovation

It’s the world's first hi-performance,
truly portable Ku-band satellite
uplink. Each of the 13 A TA. ap-
proved cases weighs less than 100
pounds, and the complete system
conforms to international baggage
regulations. Checked as excess bag-
gage, the S-1 arrives when you
arrive. Economically.

The system utilizes a Vertex 1.8M
offset-fed antenna with a transmit
gain of 46.6 dbi. This precision, alu-
minum surfaced reflector antenna
meets the 29-25 jog 0 FCC 2° spac-
ing curves.

Two STS phase combined power
amplifiers provide fail-safe redun-
dancy and plenty of reserve power.
And an Intelsat-approved exciter

with half and fuil transponder trans-
mit capabilities allows you to oper-
ate on any available satellite system.
The S-1 can be set up fast, on-line
in less than 30 minutes. And the
S-1's modular electronics make
system repair or replacement in the
field easy.

Video and audio control and mon-
itoring equipment are included in
the standard S-1 package. Options
include a 2-way communications
channel, and an international
receive configuration is available.
The S-1 is also easily adaptable for
data transmission. Contact Midwest
for complete information.

The S-1 Flyaway from Midwest.

Built to perform. Packaged togo. . .
anywhere.

MIDWEST

Communications Corp.

One Sperti Drive
Edgewood. KY 41017
606-331-8990
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Producers, TV Commercials............... F-1
Product Guide .........ccccoceviiiererennn H-65
Production, Radio........cccvvevvreeceninnnns F-1
L Production, Television......................... F-1
"> Production Units, Mobile ................. H-54
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™ Program Distributors, Radio............... F-1
Program Distributors, TV.................... F-1
Program Producers, International .... F-28
Program Producers, Radio ................ F-1

kg
BRIk s ¢

CABLE MUSIC NETWORK™

See our ads in Section E g"Sate!Iiies") under “Audio
Cable Programing Services"/ Section F (“"Programing”)
under “Producers, Distributors”/ Scranton and Wilkes-
Barre Radic/Bob Evans, Sr., Pres., 156 P St.
Wilkes-Barre, Pa. 18702-4897/Ph. 717—823-1166.

K
Program Producers, TV ..................... F-1
Program Services, Cable.................. E-7
Programing, Radio Formats

SeIVICES ..o F-74
Programing, Radio Formats............. F-77
Progressive programing ....... F-96, F-113
Promotion Consultants ..................... 1-20
Promotion FilmMS........ccoveeieeiieerninenne, F-1
Promotion Services .......c..cccocvvcvvevinnn. 1-50
Public Broadcasting Service ........... F-66
Public Relations Services.................. I-50 .
Publications, Internationhal................. I-71

B

MAILING LABELS!

The BULLSEYE Systeni

Complete, Current Data
On Advanced Computer System

Highly Selective:
*Formats, Market Size, States, ADI's
County Size.
*Station Audience Ranks.
=Executive Names, Phone Numbers,
*Many Other Factors

Updated Daily

All Radio And Tv Stations
Special Needs? Ask Ust

Also Available For Your Computer

RADIO INFORMATION CENTER
675 Third Ave.. NYC 10017
(212) 818-9060

R
Radio
Advertising Bureau..........c.c.ocoee 1-58
Assignments of FM Stations,

US. i, B-406
AHOMEYS ..o |-42
AUdIENCE ..o, G-16
Call Letters AM ..o, B-343
Call Letters FM...cooovivieice, B-353

-*- " WLM Consultants

COMPLETE TV/RADIO BROADCASTING SERVICES
WILLIAM LEE MOCKBEE *
(506} 529-3847 * POST OFFICE BOX 353
CALAIS, MAINE 03619

2678 MONTAGUE STREET
ST.ANDREWS ,N.B. ,CANADA EQG 2X0O

M=DSTAR

Leader in Televised Medical News
and Health Information

|
Producers of Health Matters®, Med*Source™ and
a series of one-hour TV health specials

5920 Hamilton Blvd., Allentown, PA 18108, (215) 395-8660
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{eidia Brokers = Consultants Y53
4340 Redwood Highway ¢ Suite F 230 » San Rafacl. California 94903
= (4154793484 e
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Sales of Stations



VICHAEL JACKSON - PAUL SIMON - ALABAMA - JEFF BARRY - FAMILY TIES - TOM SCOTT - ANDREW GOLD - GOLDE!
=LLIOTT - MIGHT COURT - BARRY MANILOW - HERBIE HANCOCK - ROY ORBISON - GROWING PAINS - STEVE DORFF -
YAM - AL JARREAU - MOONLIGHTING - ROBERT KRAFT - MARTIN COHAN - WHO'S THE BOSS + CYNDI LAUPER - GLO
AND MIAMI SOUND MACHINE - BLAKE HUNTER - DALI_AS LANCE RUBIN - HOTEL - ARTIE KANE - THE OLDEST RO,
DORFF - SPENSER: FOR HIRE - THE JUDDS - | ! - BETTE MIDLER - LARRY HERBSTRITT - FALI
SENNETT SALVAY - VALERIE'S FAMILY - CHA T ELSEWHERE - KOOL & THE GANG - BILLY .
MLLIAMS, JR. - DAVE GRUSIN - CAGNEY & | « BAY BUNCH - DEL SHANNON « CRIME STi
SROOK - AL COOPER - ARETHA FRANKLIN - \ -R SISTERS - OUR HOUSE BILLY GOLDENBE
RANDY EDELMAN - SLEDGE HAMMER! - DA IZER - BOB CHRISTIANSON - ZZ TOP - CHUCH
HE FABULOUS THUNDERBIRDS - WISEGLY K - DON DAVIS - BEAUTY AND THE BEAST -
JYNASTY - STU GARDNER - BILL COSBY - KH

NKA - FLEETWOOD MAC - A DIFFERENT W
VILLIAMS - SLAP MAXWELL - JOE CONLAN

UBIN - BRUCE MILLER - LISA LISA & CULT JA
MISTER + AEROSMITH - ANITA BAKER - My T/A 8™ [ relE CARPENTER - HUNTER - MIKE POST - ST
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/ALERIE'S FAMILY - CHARLIE FOX BRUCE MILLER - STELSEWHERE KOOL&THEGANG BILLY JOEL - HANK WILLY
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Satellite Master Antenna Systems..... A-7

Satellites .......coooeooeee. I A-6, E-1
Direct Broadcast ................. ... E-6
Owners, Operators...........ccccceeen. E-1
Resale, Common Carriers.... ... E-2
Satellites.............. J E-1

Schools, Radio & TV ...ocoooeievinn, 1-69
Senate Committee on Commerce... A-33
Services

Buyings/Planning ...............c..cc.o... G-7
Employment ... I-52
Frequency Measuring ................. H-52
Rating & Research...................... |-34
Sheridan Broadcasting Network ...... F-57
Short Course in Broadcasting........... A-2
Short Course in Cable....................... D-3
SMATY seivcimtummm oot b e sbee e A7

GENERIC Computer Systems
IBMisLOG
Traflic/billing software

Sales/management reports
$2450.00 or pay monthly

412—283-1500
Spanish programing ............. F-99, F-114
Spanish Stations, TV ... C-90
Sports Network (Hughes) .............. F-64

On-Camera Audioclarifier with 6 sizes of quick change ear tips.

State Broadcasters Associations...... I-65
State Cable AsSN. ... I-66
State Cable Regulatory Agencies... A-35
Station Applications ..............c......... A-32
Station Applications Pending, TV. C-103
Station Brokers ............................ I-1

.@WZ r %Zén aArr, c%(‘

EDIA BROKERS - CONSULTANTS
SERVING SINCE 16338

P O Box 146
Encmchca]i[ormd 01426
Asca Code (818) 986-3201

Station, Crossownership by.......... . A-B1
Station Financing..........ccccocco oo 1-31
Station Transfers, TV.................. C-113
Stations Number................ i B A-2
Subcarrier/VBI Servuces ................ H-54
Suppliers & Services..................... H-1
Supreme Court...........cccoooiiiiin, A-34
Surveys & Market Research............ i-34
Syndicated format providers ........... F-74
T
Talent Agents.........oocoeviiciin, I-52
Talk programing ................. F-100, F-114
Technical Consultants ...................... 1-38
Teletext ... A-7, H-52
Teletext Operators........................ H-52

opportunity to be of service to you.

=

| Audio Implements is a small company located in Brookfield,
Wisconsin, a suburb of Mitwaukee. We invented this ear piece and
have manutactured it since 1967. All major television networks use
our products and have for many years. We hope to have the

-

— ——

The On-Camera Audioclarifier is used mostly for
talent. It comes with six different size ear tips or a
custom ear piece. Both custom and tip models. are
also used for security and surveillance work.

Please write or call for further information and printed
material on our Audioclarifier.

We carry a large supply of cords, receivers and’
accessories in stock.

Teletext Suppliers......................... H-53

Television
ADI Markeéts ..o, C-142
Advertising Bureau.................... I-57
Allocations.............cocooeeeeiieee C-98
Applications Pending ................. C-103
Assignments... ... Cc-98
ATOINGYS ..o 1-42
Audience ... G-16
Bureau of Advertising.................... I-57
Business FilmS.......cccooeoovvviven . F-1
Call Letters, Canada.................. C-97
Call Letters, US............. W C-90
Channel Assignments................ C-98
Channels, Canada .................., . C-98
Channels, US. ... C-94
Closed Circuit ... . F-39
Commercial Producers............... F-1
Code of NAB ... G-15
CTV Network ..., F-66
Dimensions ... A-2
Directory, Canadian...................... C-78
Directory, US. ......... e P — C1
Equipment Manufacturers............ H-1
Group Ownership...........c....co...... A-36
High-definition ... A-7
Information Office ........................ I-58
Instructional Television Fixed Service
[ S e e —— A7

Dlo IMPLEMENTS

4 Divisian af Wiscansin Enr Mpld! Ca.

P—Y

((

3059 N. 124th STREET ® BROOCKFIELD. WISCONSIN 53005 USA
PHONE 414-784-0440 @ TWX 910 262-1159 WISEARMOLD MIL
FAX 414-784-0858
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he best way to help you is
to help your subscribers.
That’s why Lifetime has pro-
grams like Mothers Day with
Joan Lunden—a show that helps
make parenting a little easier. And
Attitudes, a show by, for and
about women. Plus the zany
Regis Philbin Show for enter-
tainment at its best.

Lifetime helps you. Because
innovative programming trans-
lates into subscriber satisfaction.
That means increased viewership.

And, in turn, increased local
ad revenue.

Lifetime also has shows
about relationships. Style. Fitness.
And blockbuster movies, dramas
and mini-series to keep all of your
subscribers entertained and en-
lightened.

Make your system even
stronger. Let Lifetime help you do
the things you do.
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FOR A SERVICE THAT
COVERS THE MOST
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IT'S METRO WEATHER
FROM COAST TO COAST|

4 Local ... Personable . .. Accurate
Forecasts for Radio and Television
-
.| Taped and Live Phoners . . . Features . ..
¥ Hard Copy Weather Information . .
s Computer/Printer Accessibility to all
3 Weather Information . ..
3 Serving the Media

For Over A Decade

METRO WEATHER EAST
Hangar 11, JFK Airport,
Jamaica, NY 11430
(718) 917-6565

METRO WEATHER WEST

4

. t.“
1

. 4732 34 St #H,
San Diego, CA 92116
. (619) 262-9393
METRO WEATHER!
THE ALTERNATIVE
¥ ;

e

%
When news photogaphers cover drug
LA busts, hostage situations and barricaded
¥ gunman stories, life threatening conditions

may exist.

Now you can provide your news
photographers with the same kind of soft
body armor that law enforcement officers
have been using for years.

The Media Tactical Jacket, manufac-
tured by Second Chance, leader in the
body armor industry, is specially
designed by a news photographer for
news photographers.

1 e

this opportunity to InVEST in safety!

NATIONAL
E
GALL NOW
N TOLL FREE
4

EEI:DNI:I CHANI:E

BODY ARMO

Call or write today for more information on

-

International Publications............. 2|71
Low Power ... A-7, C-86
LPTV oo A-7, C-86
Markets, by ADI.......ccccccoeeee. C-142
Market Demographics............... Cc-217
Market Ranking ...........ccccoeeeunen. C-217
Network Delivery, by Market...... C-221
Networks, Regional....................... F-67
Newspaper Ownership ............... A-55
News Services ..........ooeeiviveeen... F-70
Number of Stations........................ A-2
Processing Labs.........ccoccoeveenn.. F-1
Program Distributors (TV).............. F-1
Program Production_Services
(TV) e F-1
Promotion Films ...............coco...... F-1
Regional Networks.........c.cccceeev.. F-67
Station Sales......coo.ooeveiiveeninne, C-113
Transfers of Ownership............. C-113
Teleports ..o E-6
Television Bureau of Advertising ...... 1-57

WLM Consultants
COMPLETE TV/RADIO BROADCASTING SERVICES
WILLIAM LEE MOCKBEE

POST OFFICE BOX 353
CALAIS, MAINE 04619
2678 MONTAGUE STREET
ST.ANDREWS,N.B. .CANADA EOG 2XO

{506) 529-3847 *

Television Information Office
Top-40 programing

1-58
F-84, F-108

+ FLEXIBLE
» LIGHTWEIGHT
+ WORKABLE

» DEPENDABLE

-Broadcasting/CabIecg_sting Yearbook 1988
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o
Top-50 MSO's . ... ... D-365 ;
Towers .
Central Tower .................. H-64 | - Ves
——F FenTRAL BOX 530
& JOWER NEWBURGH, IN 47630 |
_,!_NG 812-853-0595
Trade Assns, & Professional w *
GrOUPS ..o 1-55
Transcription Services (Radio) ........... F1 A
Transfers of TV Ownership........... C-113 ﬁ_;:‘
Transmitter & Equipment Mfrs........... H-1 -~
TVA (Network) ...........oooveeeeee. F-67
U o
Unions & Labor Groups.................... [-67 =
UPL.eeeeeeeeee F65 4
" United Stations................................. F-58
Urban Contemporary i
programing..................... F-100, F-115 =°
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. g $ A3
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Videotext ..o H-52
Videotext' Operations ...................... H-52
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» Sales

» Service

> Rental

» Production

» System
Engineering

Headquarters
MPCS Video Industries, Inc.
MPCS Vides Center Building
514 West 57th Street

New York, NY 10019

(212) 586-3690

(800) 223-0622 or

(800) 431-6004

Telex: 291249 MPGCS

Fax: (212) 586-5282

International Prndﬁction ceﬁiéi

MPCS Video Center Building
(212) 582-6530

is a fuil service video company that provides the video
professional with everything from videotape to video editing — all in our Video
Center Building. So, not only can we save you money... we’li also save you time.

When you purchase with the MPCS advantage, you are choosing from one of
the largest inventories in the industry. Our state-of-the-art showroom on the
fourth fioor is equipped to demonstrate equipment both simple and complex.

Down on the first floor, our Rental Department houses everything from VHS
Camcorders to broadcast Betacams and fuil-blown U-Matic A/B Roll edit
systems.

For those who need systems designed around a particular project, MPCS' new
System Engineering Division is but a short walk upstairs to the third floor —
as is our factory authorized Repair Genter.

The International Production Center (IPG), located on the 6th and top floor of
the MPCS Video Center Building, offers clients broadcast quality production
packages, creative graphics, editing with digital effects and duplication services,
again with the MPCS advantage — the highest professional quality at the
most competitive prices.

So whether you need to rent a camcorder for a day, an edit suite for a week or
you just.want to browse at the newest industrial/broadcast equipment in our
showroom — come to MPCS — where you can get it ail under one roof!
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Basic cahle service-Package of cable programing
provided to subscribers without additional fee.
Cable televislon-System that transmits orginal pro-
graming, and programing of broadcast television sta-
tions, to consumers over wired network (see page A-
6 - :

Clear channel-AM radio station allowed .to dominate
its frequency with up to 50 kw of power; their signals
are generally protected for distance of up to 750 miles
at night.

Coaxlal cable-Cable with several common axis lines
under protective sheath used for television signal
transmissions.

CC-Closed captioning. Method of transmitting textual
information over television channel's vertical blanking
interval; transmissions are deciphered with decoders;

decoded transmissions appear as text superimposed -

over television image.

CED-Capacitance electronic disk (RCA videodisk).
Common carrler-Telecommunication company that
provides communications transmission services to
public.

DBS-Direct broadcast satellite. High powered satellite
authorized to broadcast direct to homes (see page A-
7.
Domsat-Domestic satellite (see page A-6).
Downlink-Earth station used to receive signals from
satellites.

Earth station-Equipment used for transmitting or re-
ceiving sateliite communications.

EFT-Electronic funds transfer.

EM-Electronic mail.

ENG-E.ectronic news gathering.

ETV-Educational television.

Footprint-Area on earth within which satellite’s signal
can be received.

A Glossary of Terms Used in Yearbook

Geostationary orbit-Orbit 22,300 miles above earth’s
equator where satellites circle earth at same rate earth
rotates.

Ghz-Gigahertz. 1,000 megahertz.
HDTV-High-definition television {see page A-7).
Headend-Facility in cable system from which all sig-
nals originate. {Local and distant television stations,
and satellite programing, are picked up and amplified
for retransmission through system.)

Hertz-A unite of frequency equal to one cycle per
second. One kiloheriz is 1,000 hertz; one megahertz is
one million hertz; one gigahertz is one billion hertz.
HUT-Households using television. °
ITFS-Instructional Television Fixed Service (see page
A-7).

Khz-Kilohertz (see Hertz).

LED-Light emitting diode. Type of semiconductor that
lights up when activated by voltage.

LO-Local origination channel.

LPTV-Low-power television {see page A-7).
LV-LaserVision (optical videodisk).

MDS-Multipoint distribution service (see page A-7).
Mh2-Megahertz {see Hertz).
Microwave-Frequencies above 1,000 mhz.
MSO-Multiple cable system operator.

NTSC-National Television System Committee. Commit-
tee that recommended current American standard
color TV.

PCM-Pulse code modulation. Conversion of voice sig-
nals into digital code.

PPV-Pay-per-view.

PSA-Public service announcment.

PTV-Public television.

RCC-Radio common carrier. Common carriers whose
major businesses include radio paging and mobile
telephone services.
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SCA-Subsidiary communications authorizations. Au-
thorizations granted to FM to broadcasters for using
subcarriers on their channels for other communica-
tions services.

Shontwave-Transmissions on frequencies of 6-25
mhz.

SHF-Super high frequency.

SMATV-Satellite master antenna television (see page
A-T). :

STV-Subscription television (see page A-6).
Superstatlon-Local TV station whose signal is retrans-
mitted via satellite to cable systems beyond reach of
over-the-air signal.

Tariff-Common carrier's statement describing services
it offers and rates it charges.

Teletext-One-way electronic publishing service (see
page A-7).

“Translator-Broadcast station that rebroadcasts sig-

nals of other stations without originating its own
programing.

Transponder-Satellite transmitter/receiver that picks
up signals transmitted from earth, translates them into
new frequency and amplifies them before retransmit-
ting them back to ground.

UHF-Ultra high frequency. ) .
Uplink-Earth station used for transmitting to satellite.

VCR-Videocassette recorder.

VHF-\ery high frequency.

Videotext-Two-way interactive service that uses either
two-way cable or telephone lines to connect a central
computer to a television screen (see page A-7).
VTR-Video-tape recorder.
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The ABC’s
" of the
Fifth Estate

A description of radio, television, cable
and other electronic mass communica-
tion media how things evolved, how
they work, how they are regulated

One of the most dramatic developments of 20th
Century technology has been the use of radio
waves-electromagnetic radiations traveling at the
speed of light-for communication. Radio communica-
tion designed for reception by the public at large is
known as “broadcasting.” Radio waves of different
frequencies {(number of cycles per second) can be
"tuned.” Hence, signals from many sources can be
received on & radio set without interfering with each
other.

Ineveryday language, the term "radio” refers to aural
(sound) broadcasting, which is received from amplitude-
modulated (AM) or frequency-modulated (FM) sta-
tions. “Television,” another form of radio, is received
from stations making both visual and aural transmis-
sions. AM radio. sometimes called standard broad-
casting. was the earliest broadcast service and
operates on relatively low "medium” frequencies. FM
and TV are newer and occupy considerably higher
frequency bands.

Radio communication was born of many minds and
developments. In the 1860's, a Scoltish physicist,
James Clerk Maxwell, predicted the existence of radio
waves. Heinrich Rudolph Hertz, a German physicist,
later demonstrated that rapid variations of electric
current can be projected into space in the form of
waves similar 10 those of light and heat. (His
contributions have been honored internationally by the
adoption of Hertz as a synonym for cycles per
second.) In 1895, an ltalian engineer, Guglielmo
Marconi, transmitted radio signals for a short distance,
and at the turn of the century, conducted successful
trans-Atlantic tests.

The first practical application of radio was for
ship-to-ship and ship-to-shore telegraphic commu-
nication. Marine disasters early demonstrated the
speed and effectiveness of radiotelegraphy for saving
ife and propenty at sea.

This new communication medium was first known as
"wireless.” American use of the term “radio” is traced
to about 1912 when the Navy. feeling that “wireless”
was 100 inclusive. adopted the word “radiotefegraph.”
The use of the word “broadcast” (originally a way to
sow seed) stems from early U.S. naval reterences to
"broadcast” of orders 10 the fleet. Now it is used to
describe radio service to the public.

A
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The Fifth Estate

The origin of the first voice broadcast is a subject for
debate. Claims to that distinction range from "Hello,
Rainey,” said to have been transmitted by Nathan B.
Stubblefield to a neighbor, Rainey T Wells, in a
demonstration near Murray, Ky, in 1892, to an
impromptu program from Brant Rock, Mass., by
Reginaid A. Fessenden in 1906, which was picked
up by nearby ships.

There were other early experimental audio transmis-
sions. Lee De Forest put singer Enrico Caruso on the
air in 1910, and there were trans-Atlantic voice tests
by the Bell Telephone Co. at Arlington, Va., in 1915,
But it was not until after World War | that regular
broadcasting began. :

The identity of the “first” broadcasting station aiso is a
matter of conflicting claims. This is due largely 1o the
fact that some pioneer AM broadcast stations devel-
oped from experimental operations. Although KDKA
Pittsburgh did not receive a regular broadcasting
license until Nov. 7, 1821, it furnished programs under
a different authorization before that date. Records of
the Department of Commerce, which then supervised
radio, indicate that the first station 1o receive a regular
broadcasting license was WBZ, Springfield, Mass.,
on Sept. 15, 1921. (WBZ is now assigned to Boston.)

There was experimental network op'eration over
telephone lings as early as 1922. In that year, WJZ
(now WABC) New York and WGY Schenectady, N.Y,
broadcast the World Series. Early in 1923, WEAF (now
WNBC) New York and WNAC Boston picked up a
football game from Chicago. Later that same year,
WEAF and WGY were connected with KDKA Pilts-
burgh and KYW Chicago (now Philadelphia) to carry
talks made at a dinner in New York. President
Coolidge’s message to Congress was broadcast by
six stations in 1923.

In 1926, the National Broadcasting Co., a subsidiary
of the Radio Corporation of America, started the first
regular network with 24 stations. For its first coast-to-
coast hookup, in 1927, it broadcast a football game.
In that same year, the Columbia Broadcasting System,
first called the Columbia Phonograph Broadcasting
Systemn, was organized.

For some years NBC operated two networks, the Red
and the Blue, but when the FCC adopted chain-
broadcasting rules in the early 1940's, one organiza-
lion was prohibited from operating two networks
serving the same area at the same time. RCA sold the
Blue Network to Edward J. Noble in 1943. It ultimately
became the American Broadcasting Co. (In 1968,
ABC itself was given a limited exception to the
dual-netwerk rule in order to operate four radio
networks, each providing a specific service.}

FM and TV broadcasting emerged from their exper-
imental stage just before U.S. entry into World War 1.
Wartime restrictions retarded expansion of radio
facilities, although the emergency produced new
techniques and apparatus that are in use today. In the
decades following the war, broadcasting expanded
domestically. and the development of communication

Broadcasting/Cablecasling Yearbook 1988
A1

saltellites has opened new possibilities for international
relay.

Regulation of Broadcasting—The Wireless Ship Act
of 1910 applied to use of radio by ships. but the Radio
Act of 1912 was the first domestic law for general
control of radio. t made the Secretary of Commerce
and Labor [then a single department] responsible for
licensing radio stations and operators.

Early broadcasting was experimental and, therefore,
noncommercial. In 1919, radiotelephone experiments
were enabled to operate as “limited commercial
stations.” In 1922, the wavelength of 360 meters
(approximately 830 kilohertz) was assigned for the
transmission of “important news items, entertainment,
lectures, sermons and similar matter.”

Recommendations of the first National Radio Confer-
ence in 1922 resulted in further regulations by the
Secretary of Commerce. A new type of AM broadcast
station came into being, with minimum power of 500
watts and maximum of 1000 watts (1 kilowatt). Two
frequencies (750 and 833 khz) were assigned for
program transmission.

So rapid was the development of AM broadcasting
that, upon recommendalion of subsequent National
Radio Conferences in 1923 and 1924, the Department
of Commerce allocated 550 to 1500 khz for standard
broadcast and authorized operating power up to 5000
watts (5 kilowatts).

Increasing numbers of AM stations caused so much
interference that, in 1925, a fourth National Radio
Conference asked for a limitation on broadcast time
and power. The Secretary of Commerce was unable
to deat with the situation because court decisions held
that the Radio Act of 1912 did not give him this
authority. As a result, many broadcasters changed
their frequencies and increased their power and
operating time at will, regardless of the effect on other
stations. producing bedlam on the air.

In 1926, President Coolidge urged Congress to
remedy matters. The result was the Dill-White Radio
Act of 1927,

Federal Radio Commission—The Radio Act of 1927
created a five-member Federal Radio Commission to
issue station licenses, allocate frequency bands to

. various services, assign specific frequencies 1o indi-

vidual stations and control station power. The same
act delegated to the Secretary of Commerce authority
fo inspect radio stations, 10 eéxamine and license radio
operators and to assign radio call signs. :

Much of the early effort of the Federal Radio
Commission was required to straighten out the
confusion in the broadcast band. It was impossible to
accommeodate the 732 broadcast stations then operat-
ing. New regulations caused about 150 of them to
surrender their licenses.

Communications Act of 1934—At the request of
President Roosevelt, the Secretary of Commerce in
1933 appointed an interdepartmental committee to
study electronic communications. The committee
recommended that Congress establish a single agency
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to regulate all interstate and foreign communication
by wire and radio, including telegraph, telephone and
broadcast. The Communications Act of 1934 created
the Federal Communications Commission for this
unified regulation. This is the statute under which the
FCC operates and which it enforces. Several of its
provisions were taken from the earlier Radio Act.

Federal Communications Commission—The FCC
began operating on July 11, 1934, as an independent
iederal agency headed by seven commissioners, who
are appointed by the President with the advice and
consent of the Senate. Under legislation passed in
1982, the FCC was cut back to five commissioners in
June 1983.

FCC Broadcast Regulation—One ofthe FCC's major
activilies is the regulation of broadcasting. This has
three phases.

The first is the allocation of space in the radio
frequency spectrum to the broadcast services and to
many nonbroadcast services which also must be
accommodated. In view of the tremendously in-
creased use of radio technology in recent decades,
the competing demands for frequencies are among
the commission’s most pressing problems. Fortunately,
as technology has advanced, frequencies higher and
‘higher in the spectrum have become usable. Apart
from the frequencies used for broadcasting, frequen-
cies in other portions of the spectrum are ailocated for
“broadcast auxiliary” use by remote pickup and other
transmitters auxiliary to main broadcast stations (sée
Auxiliary Broadcast Services).

The second phase of regulation is the assignment of
stations in each service within the allocated frequency
bands, with specific location, frequency and power.
The chief consideration, although by no means the
only one, is to avoid interference with' other stations
on the same channel {frequency) or channels adjacent
in the spectrum. If an application is granted, the
applicant for a new station or for changed facilities
receives a construction permit. Later, when the station
is built and it is capable of operating as proposed, a
license to operate is issued.

The third phase is regulation of existing stations:
inspection to see that stalions are operating in
accordance with FCC rules and technical provisions
of their authorizations, modifying the authorizations
when necessary, assigning station call letters, licens-
ing transmitter operators, processing requests to
assign the station license to another party or transfer
control of the licensee corporation and processing
applications for renewal of license. At renewal time,
the commission reviews the station's record to see if
it is operating in the public interest.

The Nature of American Broadcasting

Although educational and other noncommercial sta-
tions share the airwaves, the American broadcasting
system for the most part is a commercial system. In
this respect it is supported by revenues from those
who advertise goods or services 10 the audience.
Advertising messages are presented as commercial
“gpot announcements™ before, during and after pro-
grams, or as a part of “sponsored” programs.

Broadcast stations are licensed to serve the public
interest, convenience and necessity. By law, each
license must contain a statement that the licensee
does not have any righl (0 operate the station or use
the frequency beyond the term of license. The
maximum term of license for a radio station is seven
years; the maximum term of license for a television
station is five years.

Under requirements of the Communications Act,
applicants must be legally, technically and financially
qualified, and they must show thal their proposed
operation would be in the public interest. They must
be citizens of the United States. Corporations with
alien officers or directors or with more than one-fifth
of the capital stock controlled by foreign interests may
not be licensed.

Penallies for broadcast station violations, depending
upon the degree of seriousness, range from repri-
mands, fines up to $10,000, and short-term probation-
ary licenses to denial of license renewal, or even
license revocation. Cease-and-desist orders may also
-be issued.

In 1965, the commission provided for public inspection
of cerlain records of broadcast stations in the

. communities they serve. These are mainly duplicate
copies of records in the public files of the commission
in Washington, and include licenses, records of
ownership, applications to the FCC and related
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A short course in broadcasting, 1988

There were 10,244 radio stations operating in the United States at the end of
1987. Of these, 4,902 were commercial AM’s, 4,041 were commercial
FM’s and 1,301 were noncommercial FM’s. There were 1,342 operating
television stations: 541 commercial VHF’s, 476 commercial UHF’s, 116
noncommercial VHF’s and 209 noncommercial UHF’s. Most commercial
TV’s are network affiliated; approximately 327 operate as independents.

No single entity may own more than 12 stations in each service (AM, FM
or TV). In TV, the eritity is permitted to own 12 TV stations as long as they
don’t reach more than 25% of the nation’s television homes. UHF’s are
assessed for only half of a market’s television homes. Group broadcasters
who buy interests in stations more than half owned by minorities are able to
own up to 14 stations in a service, and are able to reach 30% of the nation’s
television households through their TV’s, as long as two of the stations in
each service are controlled by minorities. Newspaper owners may no longer
purchase broadcast properties in the same market, nor may tadio station
owners acquire TV stations there, nor TV owners radio outlets. TV stations
may no longer acquire cable TV franchises in the same city, and networks
may not own cable systems at all.

In 1986, according to estimates by the Television Bureau of Advertising
and the Radio Advertising Bureau, commercial broadcasting had total
advertising revenues of approximately $28.6 billion. Television advertising
accounted for $21.6 billion (75.5%) of revenues; radio advertising, for
approximately $7.0 billion (24.5%). Public broadcasting had a 1986
income of $1.13 billion—16.4% from the federal government.

In 1986 television billings for stations and networks amounted to
$8,600,000,000 (national network), $6,500,000,000 (national non-
network), and $6,500,000,000 (local), according to estimates by the
Television Bureau of Advertising. The Radio Advertising Bureau estimated
radio billings for stations and networks were $380,000,000 (national
network); $1,332,600,000 (national non-network), and $5,313,100,000
(local).

There are morée than 88 million U.S. homes (98% of all homes) with
television sets, about 57% of which have more than one set. About 85
million homes have color. It is estimated that about 96% of TV homes can
receive UHF signals, and that about 49.8% are linked with cable systems,
according to Arbitron Television. (Further data on cable TV appears in “A
short course in cable, 1988” on page D-3.) There are an estimated 505
million radio sets in the U.S., 366 million (72%) of them in homes and 139
million (28%) otit of homes

The average American home watches TV for seven hours and five
minutes a day, according to A.C. Nielsen statistics for the 1986-1987
season. And the latest study by The Roper Orgamzatlon (commissioned by
the Television Information Office) shows that 66% of the U.S. public turns

to TV as the source of most of its news, and that 55% ranks it as the most

believable news source.

The average 30-second prime-time network television announcement
now costs $100,000 (spots on a top-rated series cost $200,000; low-rated
spots average about $80,000). An estimated 120 million people watched the
1988 Super Bowl telecast. Thirty-second announcements during that évent
cost $650,000. Thuty second announcements on individual TV stations
range from $20,000 in top-rated specials in major markets to as low as $10
in the second-hundred markets. Radio spots costs from $1,000 or more in
major markets to less than a dollar in small towns.
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material, network affiliation contracts and employment
reports.

The commission is forbidden by law from censoring
programs. The Communications Act, Section 326,
states: “Nothing in this Act shall be understood .or
construed to give the commission the power of
censorship over the radio communications of signals
transmitted by any radio station, and no regulation or
condition shall be promulgated or fixed by the
commission which shall intertere with the right of free
speech by means of radio communication.”

Fairness— In a highly controversial move, the FCC
voted in August 1987 to eliminate the fairness doctrine,
which required broadcast stations to air issues of
public importance and to present all sides of the
issues. While most broadcasters cheered action as
one that elevated their First Amendment standing,
many members of Congress called for resurrection of
doctrine in federal law. )

Doctrine stems from a policy on editorializing an-
nounced in 1949, supported by a 1959 amendment
tothe Communications Act, which obligates broadcast-
ers “lo afford reasonable opportunity for the dis-
cussion of conflicting views of public importance.” In
1967, the commission adopted specific rules requiring
stations to notify persons when personal attacks were
made on them in discussion of controversial public
issues (with certain exceptions such as newscasts).
The same requirement was also applied to station
editorials endorsing or opposing a political candidate.
These rules were upheld by the Supreme Court in
1969,

Only general fairness docltrine was affected by FCC's
August vote. In response to petition from broadcasting
organizations, however, FCC is considering dropping
fairness “corollaries”—personal attack and political
editorializing rules.

Section315—Section 3150fthe Communications Act
provides: {a) “If any licensee shall permit any person
who is a legally qualified candidate for any public
office 10 use a broadcasting station, he shall afford
equal opportunities to all other such candidates for
that office in the use of such broadcasting station;
provided that such licensee shall have no power of
censorship over the material broadcast under the
provisions of this section. No obligation is hereby
imposed upon any licensee to allow the use of its
station by any such candidate ... (b} The charges
made for the use of any broadcast station for any of
the purposes set forth in this section shall not exceed
the charges made for comparable use of such station
for other purposes ..." In 1959, the act was amended
to exempt from the equal-time requirement appear-
ances by candidates on newscasts, news interviews
and other news coverage.

A problem in connection with this statute is that it

requires a station presenting one candidate to afford
equal opportunities to “al” other legally qualified
candidates for the same office, including, often, some
who have no chance of prevailing in the election. In
1960, Congress suspended this requirement for the
presidential election, thus making possible the broad-
cast debates between the Democratic and Republican
candidates without stations having to give equal time
to the numerous other presidential candidates repre-
senting small parties. A similar provision on a
permanent basis is contained in legislation passed
by Congress in September 1970.
Advertising—The commission does not regulate
individual commercials. In considering applications
for new stations, renewals and transfers, it does
consider whether overcommercialization contrary to
the public interest may be involved. Although FCC
drop its limits on the amount of advertising in television
commercials as part of general deregulation of
medium in 1984, it issued inquiry in October 1987 that
could lead to reimposition of such limits in children's
programing.

Stations and producers of advertising are expected
lo cooperate in controlling the sound volume (loud-
ness) of commercials.

“Payola” and “rigged quiz shows"”—Revelations
about programs in the late 1950’s led to amendments
to the Communications Act in 1960. These made more
explicit a station’s obligation to make an announce-
ment when money or other consideration is received
for the presentation of broadcast material (e.g., money
received by a disk jockey for piaying a record). They
made illegal the presentation of programs purporting
to be contests of knowledge or skill where the result
is in any way prearranged.

Lotteries, obscenity and fraud—Congress, in Ja-
nuary 1975, modified the law to permit the broadcast-
ing of information or advertisements on a lawful
state-operated lottery by stations in that state or
adjacent states. A month later, the FCC amended its

rutes to conform to the changes. The U.S. Criminal
Code -prohibits broadcasting, of lotteries other than
state-operated. To be regarded as a “lottery,” a
giveaway arrangement must involve a prize, chance
and "consideration.” A number of commission and
court decisions have dealt with these concepts in
particular situations, especially as to what is "consider-
ation.” (It has been held, for instance, that having to
go in a particular store or listen to a particular program
is not "consideration.”) The Criminal Code also bars
obscene, indecent or profane language, or fraud by
wire, radio or television.

Networks—The commission does not license net-
works as such, only individual stations. Station
licensees are subject to the chain broadcasting
regulations adopted by the commission in 1941 to
further competition in broadcasting. These rules have
been supplemented by further regulations adopted
from time to time.

Monopoly—One of the commission’s foremost con-

cerns is promotion of diversification in the broadcast
media, avoiding monopoly or undue concentration of
contral. Commission rules prohibit the same person
or group from operating more than one station in the
same service (AM, FM or TV) in the same locality.
They also limit to 12 the number of stations in the same
service that may be commonly owned in the nation
as a whole. The TV stations may not operate in market
collectively containing more than 25% of the nations
TV homes. New licensees are now also prohibited from
owning more than one full-time station (AM, FM, TV)
in the same locality.
Receivers—The advent of “wireless™ prompted ama-
teurs and others interested in listening in on Morse
code radiotelegraph transmissions to acquire receiv-
ing sets. Inexpensive crystal frequency detectors
boomed the production of homemade and commer-
cially manufactured receivers. Then the rise of
broadcasting aroused public interest in owning sets,
battery-operated at first, to receive regular programs.
Receivers operated by house current came on the
market about 1928. Development of the transistor in
1948 led to their use in place of tubes in sets.
Successive stages in TV receiver development have
taken sets from black-and-white to color, and VHF-only
to all-channel (VHF and UHF) capability (see chapter
on TV Broadcast). ’

The commission does not license receivers. However,
it does require manufacturers to limit radiation that
may interfere with radio or TV reception. :

' Cali letters—International agreement provides for
national identification of a radio station by the first letter
or first two letters of its assigned call signal, and for
this purpose the alphabet is apportioned among
nations. Broadcast stations in the United States use
call letters beginning with K or W. Generally, those
beginning with K are assigned to stations west of the
Mississippi River while W is assigned east of the
Mississippi.

During radio’s infancy, most of the broadcast stations
were in the East. As inland stations developed, the
Mississippi River was made the dividing line between
K and W calls. However, KDKA Pittsburgh and some
other eastern stations authorized before this system
went into effect have retained their K calls, and
similarly some pioneer stations west of the Mississippi
have kept their W calls. Most of the early broadcast
call signs contained only three letters. These combina-
tions were soon exhausted and stations were assigned
four-letter calls. Since many AM licensees also operate
FM and TV stations, a common practice is to use the
AM call letters followed by “-FM" or “T\."

National Defense—In cooperation with military and
civil defense agencies, the commission has estab-
lished the Emergency Broadcast System, based on
voluntary participation by the broadcast industry. EBS
facilities are for the primary purpose of giving
emergency warning and advice to the public in event
of attack, but they are put to peacetime use in alerting
audiences to serious weather and other emergencies
threatening life and property.

Broadcast Operation

Frequencies and Station Assignments—Radio fre-
quencies differ in characteristics, and each service is
assigned to a frequency band Lo suit its needs.

The AM aural service, sometimes called standard
broadcast, occupies the band from 535 khz to 1605
khz. Radic waves travel with the same speed as light,

and are of different "frequencies” (cycles per second)’

and "wavelengths” {distance between points in suc-
cessive cycles). "Frequency” and “wavelength” vary
inversely with each other. The latter term was formerly
used generally to describe a particular radio wave,
and still is in some other countries; but in the United
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States the use of “frequency” is much more common.
The usable irequency spectrum has constantly ex-
panded upward with developing technology, so that
what were once “high” frequencies are near the low
end of the total spectrum used. AM stations are
assigned at 10 khz intervals beginning at 540 khz,
providing 107 frequencies.

FM broadcasting occupies the frequencies from 88
to 108 mhz, with 100 channels of 200 khz width each,
the lowest 20 of them reserved for educational use.
Both the center frequency (e.g., “93.1 mhz"} and the
designated channel number from 201 to 300 are used
{e.g.. "channel 201" is "88.1 mhz"), although channel
numbers are not in popular u.sage since they are not
on FM receivers.

In television, where wWider channels are required to
carry both picture and sound, each channel is 6§ mhz
wide. The very high frequency (VHF) portion of the
television service occupies the frequencies 54 to 72
mhz (channels 2, 3 and 4), 76 to 88 mhz (channels 5
and 6) and 174 to 216 mhz (channels 7 through 13).
The ultra high frequency (UHF) portion of the television
service occupies the frequencies from 470 to 830 mhz
(channels 14 through 83). Designated channel num-
bers identify the frequency assignments (e.g., 54-60
mhz is “Channel 2"). There is no “channel 1" in
television.

Although “AM" and “FM" are often used to refer to the
standard broadcast and FM broadcast services, these
terms more properly apply to the methods, "amplitude
modulation” and ‘frequency modulation,” used to
impress aural or visual intelligence on the carrier wave.
The "AM" principle is used not only in the standard
broadcast service but also in the picture portion of
television and in the international “shortwave™ service.
The "FM" principle is used both in the FM broadcast
service and in the sound portion of television.

In all the broadcast services, the same aural or visual
channel can be used in different places if the stations
are far enough apart not to interfere with one another
or with stations on adjacent or technically related
channels. A TV station may be required to "offset” 10
khz above or below its normal carrier frequency. The
channel assigned to such a station is then designated
“plus” or "minus” as the case may be. This makes
more TV assignments possible and reduces the
possibility of interference.

AM and FM systems—Without being too technical,
this is how an aural station works: .

A person talks into a microphone as if it were a
telephone. His woice sets up vibrations of varying
intensity and frequency. The lower the pitch the slower
the vibration. A cycle, or wavelength, is one complete
performance of a vibration.

Inthe microphone, these vibrations are converted into
electrical impulses which are then greatly amplified at
the transmitter before being put on the "carrier” wave.
The intensity and frequency of the carrier wave are
constant. This wave, by itself, does not transmit music
or speech, so it is varied to correspond with
fluctuations of the speech or music received at the
microphone. This is called “moduiation.”

In AM broadcast, the audio waves are impressed on
the carrier wave in a manner to cause its amplitude
(or power) to vary with the audio waves. The frequency
of the carrier remains constant. This is known as
amplitude modulation. In frequency modulation (FM),
the amplitude remains unchanged but the frequency
is varied in a manner corresponding to the voice or
music to be transmitted.

These modulated waves radiate from the antenna
tower at approximately 186,000 miles per second (the
speed of light). Some of them follow the contour of the
ground and are called “groundwaves.” Others dart
upward and are called “skywaves.” At night, the
skywave portions of transmissions in the standard
broadcast (AM} frequencies are reflected back to
earth by electrical particles in the “ionosphere” portion
of the atmosphere. This gives the listener a choice of
more distant AM stations at night, but also increases
interference. Daytime reception is largely dependent
upon groundwaves. '

Radio waves may pass through buildings and other
objects but are subject to absorption or interference.
As in the case of ripples on water, radio vibrations
weaken with distance. Seasonal disturbances and
sunspot periods can throw them off course and cause
"freak” reception,

AM broadcast stations use “medium waves.” That is
to say, they transmit 540,000 to 1,600,000 waves a
second, or 540 to 1600 Khz. At 540,000 waves a
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second, the distance between waves is approximately
1,800 feet.

The so-called “shortwave” (international long-
distance) broadcast stations transmit in the frequency
range 6 mhz 10 25 mhz. These waves are sent out one
after another so rapidly that the distance between their
crests (wave length} is only about 37 to 150 feet.

FMand TV stations, broadcasting in the very high and
ultra high frequencies, send out even shorter, or very
short, waves. {The word “shortwave® came into use
before there was teéchnology to use these other pars
of the spectrum.)

The modutated radio wave from the radio station is
picked up by the home receiving antenna. In other
words, the wave sets up in the receiving antenna a
current having the same frequency characteristics as
the one transmitted. In the receiver, the audio and
carrier waves are separated by a device called a
detector or demodulator. The carrier wave, no longer
needed, is dissipated while the audio wave is relayed
to the loud speaker where it is transformed back into
the sound that is heard by the listener. (Television
operation is discussed in TV Broadcast.)

Stereophonic Service—Stereéophony is not really a
20th Century innovation but dates back to experiments
performed over wire lines by telephone engineers in
the 1880's. Even at that time, contermporary accounts
spoke of being able to “localize* a singer's position
on an opera stage by virtue of the signal strength in
either the right or left telephone. Over the next few
decades, there were other experiments in transmitting
binaural sound, but the general impetus to develop-
ment came only with post-World War [l technology in
which multiplexing techniques were applied to FM
broadcasting. In 1959, the National Stereophonic
Radio Committee was created to examine the many
proposed systems of FM stereo and submit a final
recommendation to the commission. In the summer
ot 1960, six systems were field tested over KDKA-FM
{now WPNT) Pittsburgh, with receivers set up at
Uniontown, Pa. The system of stereo transmission
proposed by the General Electric Co. and the Zenith
Corp. was adopted, with broadcasting authorized to
start on June 1, 1961. The FCC authorized AM stereo
in 1982, but refused to select a standard from among
five incompatible systems. In July 1982, KOKA(AM)
Pittsburgh and KTSA (AM) San Antonio, Tex., began
AM stereo programing with a Kahn/ Hazeltine system,
the first to win FCC type acceptance. By late 1987,
only two systems, those of Motorola and Kahry
Hazeltine, continued to vie to win marketplace accep-
tance and became the nation’s de facto standard.

Television stereo was approved by the FCC in spring
1984. Although the FCC did not adopt a single
standard, it did provide interference protection for an
industry committee-selected Zenith dbx transmission
noise reduction system. The authorization allowed not
only for stereocasts, but also a second audio program
channel for bilingual or narrative broadcasts and a
third channel for professional uses. Noncommercial
WTTW(TV) Chicago became the first stereo TV
broadcaster in August 1984. Within one year, 100
stations were providing multichannel sound. Accord-
ing to industry estimates, the number had grown to
nearly 400 by the end of 1987.

Relay of Broadcasts—Simultaneous relay of broad-
casting, including networks, depends upon wire,
cable, satellites or radio connecting facilities (common
carrier or private). Most radio network programs are
sent over satellites. For local broadcasts, stations
usually employ wire connections or radio links bet-
ween studio and transmitter (see Auxiliary Broadcast
Services).

Broadcast programs can also be picked out of the air
for rebroadcast. TV, because of its characteristics,
cannot be sent over ordinary wire lines but depends
upon coaxial cable, satellite or microwave relay.

Transmitting Antennas—Inthe AMservice, antenna
height above ground is not usually a matter of much
importance. The entire antenna structure acts as the
antenna and usually varies in height with the frequency
of the transmission. Few AM antennas exceed 1,000
feet in height and most are considerably less. By
contrast, in FM and TV, where transmission follows
“line of sight.” service depends on the location of the
receiver in relation to the transmitting antenna. Here,
antenna height is extremely important. While FM and
TV antennas thernselves are short, they are often
situated, for greater overall height, atop natural or
man-made structures, such as tall buildings, mountain
tops. or tall towers specifically built for this purpose.

"o

In the interest of safe air navigation, authorizations for
broadcast transmilting antennas must usually be
coordinated with the Federal Aviation Administration.
Those over a certain height {usually 200 feet) must
be painted and lighted. To further minimize the hazard
to air traffic. shared use of tall towers, or location of all
tall antennas of a given area on an "antenna farm” is
encouraged.

Radio and TV broadcasters must also limit public and
occupational exposure to radicfrequency radiation
emissions from antenna towers. Following enactment
of new regulations by the FCC in January 1986,
exposure levels will be routinely considered for
construction permits of new or modified facilities and
for renewal applications. The rules also apply to TV
translators, low power TV, satellite earth station
transmitters and experimental stations.

"Directional antennas” consist of more than one
radiating elements (the tower in AM), with phasing of
the radiation from a series of lowers so arranged that
radiations cancel each other in some directions and
reinforce each other in other directions. Sometimes
they are used tc increase radiation and service in a
particular direction. More commonly, the purpose is
to restrict radiation in one or more directions, usually
to avoid interference to other stations.

As AM stations began tomultiply on shared channels,
it became necessary to employ directional antennas
to prevent interference. Since 1937, directional anten-
nas have helped new stations squeeze into the
congested AM broadcast band. Most full-time (day
and night) AM stations operate directionally at night.
Directional antenna arrays can produce “figure eight”
and more complicated service patterns. A complete
array may include 12 towers. Directional antennas also
are used in international communication and micro-
wave relay to beam transmissions 10 particular points.
Some FM and TV stations now use directional
antennas.

AM Broadcast

Amplitude modulation s the oldest system of program
transmission. The pioneer AM broadcast service
started operation on the low frequencies it still uses
now 535 {o 1605 khz.

AM broadcast stations use power of 250 w 10 50 kw
(50,000 w)—the maximum power permitted by the
commission.

Classes of AM Stations—There are four major AM
classes:

Class | stations operate on “clear” channels and
usually with 50 kw power (never less than 10 kw) to
serve remote rural areas as well as large centers of
population. The U.S. has Class | priority on 45 clear
channels. (Other North American countries have their
own Class | priorities, some shared by the U.S.) There
are only one or two Class | stations on each clear
channel.

A Class Il station is a secondary station on a clear
chanrel, operating with a power of 250 w to 50 kw. It
serves a population center and an adjacent rural area,
and is operated $0 as not to interfere with the extensive
services rendered by major clear channel stations
{both U.S. and foreign). There are 29 channels on
which Class Il stations may operate.

A Class Il station shares a “regional” channel with
numerous Similar stations, using power of 500 w to 5
kw to serve a center of population and an adjacent
rural area. There are 41 regional channels and more
than 2,000 Class Il stations.

A Class IV station operates on a “local” channel
(shared by many similar stations elsewhere), employ-
ing & maximum power of 1 kw day and 250 w night.
There are six local ¢channels, each occupied by 150
or more stations.

“Clearchannels” are frequencies setapart by interna-
tional agreement for use primarily by high-powered
stations desigried to serve wide areas with ground-
wave and, .at night, skywave service, particularly
remote rural areas. Listeners living outside populous
communities depend of the skywave signals of distant
clear-channel stations for night-time AM service. The
signals of Class | stations receive a high degree of
protection from interference to make this wide service
possible.

Day and Night Service—Of the two types of sig-
nals—groundwave and skywave—groundwave ser-
vice is steadier, more reliable and is called "primary”
service. Skywave or “secondary” service is available
at night because skywave signals, lost in the daylight,
are reflected from the ionosphere. Since skywaves
cover tremendous distances. Class | stations can
render skywave service across 700 miles or more.
This service is subject to “fading,” varying with
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changes in such factors as time of day, weather,
latitude, atmospheric noise and sunspot activity,
hence the name "secondary.” Because of the high
power and extent of protection required for skywave
signals to afford useful service, only Class | stations
are authorized for skywave service.

Because skywave transmission is a factor in the AM
frequencies at night, the number of AM stations
operating at night must be limited. Therefore, slightly
more than half of US. AM stations are licensed for
daytime-only operation, sunrise to sunset, although
on many frequencies most of them gﬁalso permitted
to operate, usually with reduced power, starting at 6
a.m. when that is before sunrise {so-calied "pre-
sunrise” operation). More than 2,000 such stations
may operate up to two hours after local sunset.

In the early 1960s, the AM band was experiencing
congestion and interference. At the same time, some
service needs, such as night-time primary service to
large portions of the country, were not being met.
Therefore, in 1964, the assignment rules for new AM
stations, or for more poweriul facilities, were tightened
to prevent interference and preserve the AM potential
for more efficient use.

Facilities authorized from 1964 to 1968 involved
minimal interference and provided the firs® local radio
outlets for a number of communities Still, there were
unfulfilled service needs, particularly at night, and so
in July 1968, the commission stopped accepting AM
applications while it studied how to utilize the limited
potential for new stations in the AM band. At that time
there were 4,215 AM stations on the air in this country.
another 100 that had been previously authorized were
expected to come on the air in succeeding months.
There were more than twice as many AM as FM
stations on the air.

The next year, new rules were proposed under which
the commission would, to a greater extent, regard AM
and FM as a single aural service. New AM stations
would be authorized only where they would bring a
primary service to a substantial area not receiving
such service from existing AM or FM stations, and
would not be granted if an FM channel were available
which would bring the same service benefits. FM
development would be encouraged because of
technical qualities of this service, including ample
nighttime coverage and relative lack of interference
when new stations were added.

FM Broadcast

Frequency modulation broadcast has several advan-
tages over the older amplitude modulation. FM has
higher fidelity characteristics and is freer of static,
fading and background overlapping of other stations.

FM's greater tonal range is due primarily to the fact
that it uses a wider channel than that employed for
AM broadcast. Then, 00, it occupies a higher portion
of the radio spectrum where there is less static and
other noise than at lower frequencies. FM receivers
have the particular ability to suppress weaker stations
and other interference.

Since the frequencies on which FM operates do not
ordinarly reflect back 10 earth from ionospheric layers
(in skywaves), it is possible for many scattered FM
stations to use the same frequency without interfer-
ence, night or day, unlike the AM band.

History—The principle of frequency modulation has
long been known, but its advantages for broadcasting
were not realized until shortly before World War I
Largely as a, result of interest evoked by extensive
developmental work by Edwin H. Armstrong in the
1930's, the commission authorized increased FM
experimentation, and in 1940, after extensive public
hearings, provided for FM operation to start Jan. 1,
1941. It set apart 35 channels for commercial and five
channels for noncommercial educational FM.

On Oct. 31, 1940, the commission granted con-
struction permits for the first 15 FM stations. By the end
of that year, there were 10 more, Though all radio
construction was frozen during World War I, more
than 40 prewar FM stations continued to-serve some
400,000 receivers. -

FM stations were initially assigned call letters with
numerals added, but in 1943 the present letter system
was adopted. There is optional use of the suffix "FM"
to distinguish these stations from jointly operated AM
stations.

Because of skywave interference experienced on the
original FM band of 42-50 mhz per second, the
commission in 1945 moved FM to its present higher
and less vulnerable position of 88-108 mhz. At the
same time, it increased the number of channels to
100, providing 80 for commercial and 20 for noncom-
mercial educational use.



FM Zcones and Classes—In 1962, the commission
revised its commercial FM rules to divide the country
into three zones (instead of the previous two). Zone |
includes part or all of 18 northeastern states, plus the
District of Columbia; Zone |-A is limited to Southern
California, and Zone Il includes the rest of the country.

Three classes of commercial FM stations (instead of
the previous two) were created. Class A stations are
assigned 1o all zones; Class B stations are assigned
to Zones | and I-A, and Class C stations are assigned
to Zone |l

Class A stations are low-powered with a maximum of
3 kw effective radiated power. The maximum power
for Class B stations is 50 kw and for Class C, 100 kw.

Animportant factor in FM operationis the height of the
antenna above surrounding terrain (see earlier section
on Transmitting Antennas, line-of-sight transmission).
Therefore, stations have maximum antenna heights in
relation to power; 300 feet above average terrain for
Class A, 500 feet for Class B and 2,000 feet for Class
. C. If the antenna height above average terrain is
greater, power must be reduced commensurately.
Minimum power requirements are also prescribed.

FM reception varies with location of the receiver in
relation to the transmitting antenna. With maximum
power and antenna height, good service extends
about 15 miles for Class A stations, 33 miles for Class
B, and 64 mites for Class C. The rules also include
minimum mileage separations between stations on the
same or adjacent channels. This is to protect the
service from interference.

Subsidiary FM Service—Toaid FMbroadcasters, the
commission in 1955 enabled them to apply for
subsidiary communications authorizations for supple-
mental service such as background music. Some-
times called “functional music,” this specialized
service is offered to stores, factories and other
business subscribers.

Originally, subsidiary communications were permitted
on a simplex basis, the station devoting part of the
time on its channel to regular broadcasting and part
to this specialized service. Later, rules were adopted
requiring subsidiary communications to be on a
multiplex basis, that is, using one or more subchannels
with the main channel used for regular broadcasting.
The FCC ,permits FM broadcasters to use their
subcarriers for a broad variety of new services.

TV Broadcast

Television broadcasting is synchronous transmission
of visual and aural programs. The picture phase is
accomplished by sending a rapid succession of
electrical impulses which the receiver transforms into
scenes and images. Here is a brief explanation of a
complex process.

Monochrome—The scene to be televised s focused
on a special tube in the television camera which has
a small “screen” covered with about 367,000 micro-
scopic dots of a special photo-sensitive substance.
This can be likened to a tiny motion picture screen and
is called a "mosaic.” The varying light from each pan
of the scene being televised falls upon these dots and
gives them an electrical charge, the strength depend-
ing upon the amount of light falling upon the individual
dots. Thus each dot becomes a liny storage battery
and the scene is formed in a pattern of electrical
charges on the mosaic.

The mosaic is "scanned” by atiny beam of electrons,
no larger than the head of a pin, moving from left to
right and progressing downward (just as the printed
page is read by the human eye). This complete
process is repeated 60 times per second, and the
horizontal lines of alternate scanning are interlaced
50 that 30 complete pictures or “frames” composed
of 525 horizontal lines are produced each second.

As the electron beam strikes each dot on the mosaic,
the dot is discharged through the electron beam and
the electrical impulses produced are used to modulate
the signals of the TV transmitter. Each time the dots
are discharged by the electron beam they are
recharged by the light produced by the succeeding
scene falling upon them. The succession of individual
“still" scenes creates the illusicn of motion just as in
the case of motion pictures made on film.

The reproduction by the TV receiver of the pictures
transmitted is just the reverse of the transmission. The
incoming succession of electrical impulses is sepa-
rated from the “carrier” and, after amplification, is
impressed on the picture tube grid and progresses
downward on the face of the picture tube.

The face of the tube is coated with a material which
fluoresces or gives off light at the point where it is
struck by the electron beam. In the absence of a
television signal, the whole face of the picture tube is
illuminated equally by a series of closely spaced

horizontal lines. When a TV signal is placed on the grid
of the picture tube, it controls the strength of the
electron beam and hence the amount of light on the
face of the tube. Iif the scanning of the electron beam
in the picture tube is kept in perfect step with the
scanning of the electron beam in the TV camera, the
picture tube will repraoduce the lights and shadows of
the subject scene, and the succession of such scenes
produces the illusion of motion.

In brief, the picture seen by the viewer Is actually
produced by a flickering spot of light moving rapidly
across and down the face of the picture tube. The
viewer sees the "whole" picture because the screen
continues to glow for a tiny fraction of a second after
the electron beam has passed. Coupled with the
retentive ability of the eye, this creates the illusion that
the picture is there all the time. The high rate of
repetition of the picture produced by the beam
minimizes flicker and lends smoothness to motion.

The TVtransmitteris, in effect, twoseparate units. Cne
sends out the picture and the other the sound. Visual
transmission is by amplitude modulation. Sound
transmission is by frequency modulation.,

Color—In color TV, a brightness component is
transmitted in much the same manner as the bfack-and-
white picture signal is sent. In addition, a color
component is transmitted at the same time on a
subcarrier frequency located between the visual and
aural carrier frequencies.

Color standards are based on a simultaneous system
of color transmission. Signals representing red, blue
and green are transmitted simultaneously. These are
the “primary colors,” and when they are combined in
various amounts, they produce all other colors. A
magnifying-glass examination of the scene on a
receiver will reveal that it is made up only of red, blue
and green dots, no matter what color is being shown.
Even scenes not transmitted in color and seen as
varying shades of gray to white are made up of red,
blue and green dots.

Only color receivers have the special picture tubes
and the necessary circuitry to illuminate the colored
dots. Under the “compatible color” system, color
programs can be received in black-and-white on
monochrome sets, and black-and-white programs can
be received as they are on color sets.

TV History—Men of many lands contributed to the
development of television. Like aural radio, TV was
made possible by electronic discoveries in the late
19th and early 20th centuries. In 1884, Paul Nipkow,
a German, patented a scanning disk for transmitting
pictures by wireless. In this country, Charles F. Jenkins
began his study of the subject about 1890. The English
physicist, E.E. Fournier d'Albe, conducted exper-
iments in the early 1900’s. In 1815, Marconi predicted
“visible telephone.”

In 1923, physicist Vladimir Zworykin, a Russian-born
American, applied for a patent on the iconoscope
camera tube. In the years following, there were
experiments by E.FW. Alexanderson and Philo T
Farnsworth in this country and John L. Baird in
England. An experimental TV program, in which
Secretary of Commerce Herbert Hoover participated,
was sent by wire between New York and Washington
by the Bell Telephone Laboratories in 1927. The next
year Bell experimentally televised outdoor programs.

The Federal Radio Commission (predecessor of the
Federal Communications Commission) reported that
a few broadcast stations were experimenting with
television in 1928. In that year, WGY Schenectady,
N.Y., broadcast the first TV drama. Large-screen TV
was demonstrated by Radio Corp. of America {now
RCA Corp.) at a New York theater in 1930. RCA tested
outdoor TV pickup at Camden, N.J_, in 1936.

By 1937, there were 17 experimental TV stations
operating. The first incumbent U.S. President seen on
TV was Franklin D. Roosevelt, when he opened the
New York World's Fair in 1939. That year saw the first
telecast of a majer league baseball game, a college
football game and a professional boxing match. In
1940, the Republican and Democratic conventions
were first televised. Pioneer use of coaxial cable for
long-distance relay was made for the Republican
convention.

The first President's message to Congress over
network TV was that of Harry S$ Truman in 1950. The
first TV debate between presidential candidates was
in 1960 between John F. Kennedy and Richard M.
Nixon. The first presidential message to Congress
televised in color was that of President Lyndon B.
Johnson in 1966.

Early Commercial Operation—The Journal Co. of
Milwaukee, now licensee of WIMJ-TV, filed the first
application to broadcast TV on a commercial basis.
At a 1940 hearing the FCC found industry divided on
technology and standards, but a committee appointed
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to work on the questions reached agreement on the
present standards of 525 lines and 30 frames per
second, and on April 30, 1941, the commission
authorized commercial TV operations to start the
following July 1 on 10 cornmercial stations which were
on the air by May 1942, six continuing during the war.

In 1945 the commission allocated 13 VHF channels
between 44 and 216 mhz for commercial television,
but it noted that there was not enough spectrum space
below 300 mhz for an adequate nationwide system.
Twelve of the VHF channels had to be shared with
nonbroadcast two-way radio services. To prepare for
TV expansion, the UHF frequencies between 480 and
920 mhz were made available for experimental TV and
those between 1245 and 1325 mhz for TV relay.

In 1948, because of interference with commercial TV,
the VHF sharing was ended. TV channel 1 (44-50
mhz) was deleted and assigned to land mobile or
two-way radio service.

TVProceedings 1948-1951—Asthe commission had
foreseen, it was increasingly evident that the available
channels were too few for nationwide service. On
Sept. 30, 1948, the commission stopped granting new
TV applications in order to study the situation. This
was the sc-called TV “freeze” order. On July 11, 1949,
comprehensive changes were proposed to improve
and extend TV service. These included engineering
standards, opening UHF channels for TV, considera-
tion of color systems, reservation of channels for
noncommercial educational use and a national assign-
ment plan for all channels.

Colorwas considered first. Three competitive systems
were offered for commission consideration. They were
the “field sequential” system of Columbia Broadcast-
ing System, the RCA "dot sequential” system and the
Color Television Inc. “line sequential” system. The
commission found that the field sequential system was
the only one that met its criteria for color operation,
even though this system could not be received in
monochrome on existing receivers (the others claimed
theirs could.) This method of operation was adopted
in 1950, but the door was left open for development
of a better system.

CBSbeganlimitedcolorbroadcastson June 25, 1951,
but ran into problems. Because of a materials
shortage, Defense Mobilization Chief Charles E.
Wilson, in October 1951, requested the suspension
of manufacture of color TV sets for the public and
interest in the field sequential system lagged.

Thereafter, new standards for “compatible color,”
receivable both in color and monochrome, were
developed by RCA and advocated by the industry
through its National Television System Committee.
These standards were adopted by the commission
on Dec. 17, 1953.

Freeze Lifted 1952—On April 14, 1952, the commis-
sion reopened TV to expansion. It added 70 UHF
channels (between 470 and 890 mhz) to the 12 VHF
channels (54-216 mhz). It adopted a table making
more than 2,000 channel assignments to nearly 1,300
communities. These included 242 assignments for
noncommercial educational use.

The minimum effective radiated visual power of TV
stations was set at 100 w. The maximum varies with
antenna height. {No minimum height above average
terrain is specified.) On VHF channels 2-6, maximum
power is 100 kw; on channels 7-13 it is 316 kw; and
on UHF channels 14-83 it is 5000 kw. With very high
antennas, the amount of power is reduced.

Separation of stations on the same channels is
determined by three geographic zones. In Zone |,
minimurm co-channel separation is 170 miles for VHF
channels and 155 for UHF. This zone covers Mas-
sachusetts, Rhode Island, Connecticut, New Jersey,
Maryland, Pennsylvania, Delaware, District of Co-
lumbia, Ohio, Indiana, Illinois and parts of Maine, New
Hampshire, Vermont, New York, Virginia, West Vir-
ginia, Michigan and Wisconsin.

In Zone Il, minimum co-channel separation is 190
miles for VHF and 175 miles for UHF channels. This
zone includes Kentucky, Tennessee, North and South
Carolina, Missouri, lowa, Minnesota, Arkansas, Kansas,
Nebraska, Oklahoma, North and South Dakota, Utah,
Idaho, Arizona, New Mexico, Montana, Wyoming,
Nevada, Coforado, Oregon, Washington, California,
Alaska, Hawaii and parts of Maine, New Hampshire,
Vermont, New York, Virginia, West Virginia, Georgia,
Alabama, Mississippi, Louisiana, Michigan, Wisconsin
and Texas.

InZone Ill, the separationis 220 miles fer VHF and 205
miles for UHF channels. This zone includes Florida
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and parts of Georgia, Alabama, Louisiana, Mississippi
and Texas.

The first commercial TV grants after the freeze were
made July 11, 1952, to three Denver stations. The first
commercial UHF station to go on the air was KPTV
Portland, Cre., on Sept. 20, 1952,

TV Service—Commercial TV stations are required to
broadcast at least 28 hours a week, at least two hours
every day, although they are allowed a shorter
schedule when they begin operation.

TV service may be expanded to new areas through
use of “satellite” stations—regular stations largely
rebroadcasting the programs of parent stations—-and
“franslators,” lower power autornatic installations which
pick up and rebroadcast programs of parent stations
on a different frequency. The rues also provide that
UHF stations may use “boosters,” low-power stations
rebroadcasting on the same frequency, to fill in
"shadow™ areas within their normal service areas.
These have not proved satisfactory and none are now
in operation. Rebroadcasting requires the consent of
the originating stations.

Uhlike AM networking over ordinary telephone wires,
TV networking requires special relay adjuncts. Net-
work TV was made possible in large measure by the
development of coaxial cable and microwave relay
facilities. As early as 1937, motion pictures were

- televised and sent over the coaxial cable link between

New York and Philadelphia. Network operation was
begun by WNBT (now WNBC-TV) New York City;
WRGB Schenectady, and WPTZ (now KYW-TV) Phila-
delphia in 1944,

Regular coaxial-cable relay service was inaugurated
between Washington and New York in 1946. The
following year microwave relay service was extended
as far as Boston. A Midwestern relay system, opened
in 1948, was joined with the Eastern system in 1949.
The first link in the transcontinental relay system was
opened between New York and Chicago in 1950, It
reached San Francisco the following year and on Seplt.
4, 1951, it carried telecasts of the Japanese peace
treaty conference there.

Today, all three broadcast networks are using satel-
lites to distribute programing to many of their affiliates.
Of the three, NBC has the most extensive satellite
network. It serves directly via satellite more than 170
of its affiliates.

UHF Development—Economic and technical prob-
lerns have impeded full utilization of the UHF channels.
Because of the large number of VHF-only receivers

_ originally in use, advertisers preferred VHF stations

which limited UHF revenues.

In 1956, the commission outlined plans to promote
comparable TV facilities as a means of extending
service throughout the nation. In the years following,
it considered and rejected the idea of moving all or
most of TV to the UHF band. It sought the cooperation
of industry to find ways to increase the range of UHF
stations. It made certain areas all-UHF and took other
steps to put UHF and VHF on a more competitive
basis. In 1966, it revised the table of channel
assignments to make additional UHF assignments.

Public Broadcasting

AM—Educational institutions were among the pio-
neers in experimental broadcasting, and held many
early AM licenses.

By 1925, educational groups had 171 AM licenses.
For various reasons, notably the increased competi-
tion from commercial broadcasting, most of these
stations were off the air by 1934 when the FCC was
created. However, there are still two dozen educa-
tional stations operating in the AM broadcast band,
although there are no longer any educational alloca-
tions there {see section on FM below).

As directed by Section 307(c} of the Communications
Act, the commission in 1934 studied a proposal that
Congress allocate fixed percentages of radio facilities
for nonprofit programs. On Jan. 22, 1935, the FCC
recommended against such a statutory allocation but
recognized the need for extending broadcasting to
education. it expressed its intention “actively to assist
the determination of the rightful place of broadcasting
in education and to see that it is used in that place.”

FM Educational Stations—When regular FM broad-
casting was authorized in 1941, five channels were
authorized for noncommercial educational use as a
substitution for AM allocations previously made to
education.

In 1945, as part of an extensive revision of frequency
allocations, the commission reserved 20 FM channels

- e

between 88 and 92 mhz for noncommercial educa-
tional FM stations. Thisf part of the FM band is
contiguous to the commercial portion,‘and FM receiv-

* ers can tune both noncommercial and commercial

stations. Since then, the number of noncommercial
educational FM stations has grown slowly but steadily.

In 1948 the commission authorized 10 w operation on
educational FM channels. With such low-power equip-
ment, easily installed and operated, schools may
broadcast to a limited area of two to five miles for an
outlay of a few thousand dollars. High-power equip-
ment may be added when desired. In 1951, as a
further aid, the commission authorized remote control
operation of low-power educational stations. Approxi-
mately half of all educational FM stations use power
of 10w, :

Educational FM stations traditionally have been as-
signed on an individual-application “demand” basis,
as AM stations are assigned. To permit planned
development of the 20 reserved channels, it is
proposed to adopt a table of assignments like that
adopted in 1963 for commercial FM channels to
allocate specific frequencies to communities.

Stations in the educational FM service are ficensed
principally to school systems, colleges and univer-
sities for student-teacher programs as well as for
public education and information.

TV Educational Statione—The commission allocated
TV facilities for noncommercial educational use after
a lengthy study in the general television proceedings
{see Broadcast). It determined that "the need for
noncommercial educational stations has been ampiy
demonstrated,” that it would take longer for the
educational service to be developed than for the
commercial service, and that special channels shoufd
be reserved. Consequently, in 1952, channel assign-
ments were made to 242 communities exclusively for
noncommercial educational stations. Forty-six of these
were made to primary educational centers. Of the total
242 channels, 80 were VHF and 162 UHF. There have
been more assignments since. In 1966, a revised table
of channel assignments was adopted for UHF,
containing many more educational assignments than
before. The new table contains altogether over 615
educational TV assignments in the mainland states,
more than a third of all channel assignments.

The first educational TV station to go on the air was
KUHT Houston on May 25, 1953. The first state
educational TV network was established in Alabama
on April 28, 1955.

A 1962 law enabled the Department of Health,
Education and Welfare to make matching federal
grants of money to build educational TV stations, and
a 1967 law extended these benefits to educational
radio. )

Public broadcasting in its present form emerged with
the passage of the Public Broadcasting Act of 1967.
That act authorized the establishment of the Corpora-
tion. for Public Broadcasting, whose primary function

is to funnel federal funds to qualified noncommercial

licensees.

National Public Radio was established in 1971 to
provide interconnection and programing service for
public radio stations. The Public Broadcasting Service
started operating in 1970. PBS provides interconnec-
tion and distributes programing to public television
stations.

Emerging Technologies

Satellites—In presenting programers and common
carriers with a relatively inexpensive alternative for
transmitting their services nationally, satellites have
probably done more to speed the communications
revolution than any other technology.

A satellite, in essence, is a radio relay station in the
sky, one that receives transmissions from the earth,
then retransmits them back to receiving stations on the
ground. The satellite’s actual transmitter/ receivers are
called transponders. they are generally able to relay
a single color TV channel (or 1,000 telephone
conversations) at any one time, but methods for
increasing that capacity are being developed. Most
communications satellites have either 16 or 24
transponders.

Communications satellitesarelaunchedintopositions
22,300 feet above the equator, where they orbit the
earth at the same rate the earth is rotating, which
makes them appear to be stationary.

The first live trans-Atlantic telecast was relayed by
Telstar | on July 10, 1962. That same year's Commu-
nications Satellite Act provided for the U.S. portion of
a global satellite system that would be operated by the
Communications Satellite Corp., a private corporation
subject to federal regulation. (Comsat is owned partly
by common carriers and partly by the public.}
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Intelsation April2, 1965, becamethefirst commercial
satellite to be put into orbit with its foreign partners in
the International Telecommunications Satellite Consor-
tium. During the following year, some 80 hours of
television were transmitted between the U.S. and
Europe.

The real rush for satellite video transmission didn't
begin until after 1875, when Time Inc.'s Home Box
Office began transmitting its payTV programing over
RCA's Satcom | to cable systems scattered across the
country. Over the past 10 years, scores of companies
have followed HBO's lead. By late last year, most of
the transponders on three satellites were dedicated
to the distribution of cable programing.

Cable programers aren'taloneinrealizing the benefits
of satellite distribution. The Public Broadcasting
Service started transmitting programing via satellite
to its noncommercial affifiates in 1978, and the major
commercial networks have switched to satellites for
the distribution of their programing as well.

In 1882 the FCC authorized a new service that would
use a new generation of high-powered direct-
broadcast satellites (DBS) to distribute programing
directly to consumers’ homes. Although D8S service
has yet to materialize, more than 1.5 million homes
have installed earth stations, allowing them to receive
all programing transmitted via satellite. The “dish
owners” have had to pay to receive some of the cable
networks—those that started scrambling their satellite
signals in 1986.

Althoughthe FCChastraditionally regulated domestic
satellites as common carriers, it has been loosening its

- grasp. [n 1982 the commission permitted some

operators to sell transponders on their satellites (they
previcusly have had to lease those on a first-come,
first-served basis, at rates approved by the FCC). The
commision decided to reduce orbital spacing between
satellites fo two degrees. This move will be phased in
over several years and will permit more satellites to
be launched.

Cable Television—Cable TV got its start as CATV
(community antenna television) in the late 1940’s when
entrepreneurs seized upon it as a method for boosting
television receiver sales in areas that were under-
served or unserved by standard broadcast stations.
According to legend, one backwoods Pennsylvania
appliance dealer rigged a large antenna on a
mountaintop, then connected it to homes in the area
with a network of wires. The gentleman's system
reportedly did stimulate receiver sales, and his idea
caught on.

After it was discovered that CATV could present
consumers with better reception and could, via
microwave relay stations, be used to import television
signals from distant television stations CATV systems
began sprouting up in areas that already were served
by local broadcast stations. :

During the 1960's, equipment was developed that
increased the capacity of CATV systems to 20
chanpels. Further advancements in the early 1970's
permitted the transmission of more than 100 channels
over dual-cable systems.

Attempts to wire the major urban areas in the early
1970's largely fell flat, with major companies discover-
ing that laying coaxial cable in cities was far more
expensive than they thought and that there wasn't an
overwhelming demand for CATV in those areas, which
were already well served by standard broadcast
stations.

Demand for cable increased dramatically, however,
in the mid-1970’s when Time Inc.'s Home Box Ofice
leased a transponder on RCA’s Satcom | to distribute
its payTV service. Other entrepreneurs followed
HBO's lead, distributing programing of their own, via
satellite, and cable started looking far more attractive
to consumers in suburban and urban.areas. By the
early 1980’s, most cities were either wired or franchis-|
ing battles were being fought for the right to wire them.

AccordingtoA.C. Nielsen, as of Novernber 1987, 44.9
million or 50.5% of the nation's television households
subscribed to basic cable service.

The FCC started regulating cable TV in April 1965,
adopting rules for CATV systems served by micro-
wave. The commission required CATY operators to
carry the signals of local stations and to refrain from
duplicating the programs of local stations (by carrying
other stations broadcasting the same programs) within
15 days of the local broadcast.

In 1966, the commission required all cable TV systems
to carry local and nearby stations (the must-carry
rules), and to protect their programs from duplications.
Nonetheless, the 15-day protection requirement was
repealed, and cable operators were required to
provide that protection only on the day of the
broadcast. In 1969, the broadcast requirements of

N

|



fairness and sponsor identification were extended to
cable.

In 1972, the FCC begandereguiatingcable, dropping
most of its cable regulations over the nexi 10 years.
In 1980, the FCC eliminated its distant-signal and
syndicated exclusivity rules, and the Court of Appeals
in New York upheld that decision the following year.
In July 1985, The Court of Appeals in Washington
repealed the must-carry rules. In August 1986, the
FCC issued new rules which are much less burden-
some on cable operators. Whether they will pass
constitutional muster remains to be seen.

Subscription tetévision {STV)}—The major difference
between STV and conventional TV is that you have to
pay for the former.

STV stations are standard VHF or UHF television
stations that scramble their signals. The STV operater
then charges customers a fee for a decoder to
decipher the scrambled signals.

Authorized in December 1968, STV did not really get

oft the ground until the late 1970's. It grew rapidly for
a few years, and counted about 1.4 million subscribers
in the summer of 1982. But it's been in a steep decline
ever since, the victim of piracy and stiff competition
from cable systems offering more channels for less
money. Today, there are only a few stations, some of
them low-power (see below), still offering an STV
service.
Low-power tetevision (LPTV)}—LPTV stations are
essentially television translator stations (stations that
have traditionally been limited to rebroadcasting the
signals of full-service stations) that are permitted to
originate programing.

In authorizing the service in 1982, the FCC estimated
that as many as 4,000 new stations would be spawned
by the rules, adding to the more than 4,000 existing
translators thdt can rise to LPTV status simply by
notifying the FCC. However, the new medium has
gotten off to a slow start, raising doubts about whether
it will ever meet the FCC's original expectations.
According to the FCC, as of Noverhber 1987, there
were 409 licensed LPTV stations and another 219 with
construction permits.

Underthe rules, LPTV stations were given "secondary
status,” which essentially means they can't interfere
with full-power stations. They were also limited to 10
watts VHF and 1,000 watts UHF.

The new stations have few régulatory obligations, and
there are no crossownership or multiple-ownership
restrictions. The Stations must observe statutory
prohibitions against broadcast of obscenities and
lotteries; however, they only have limited equal time
and fairness doctrine obligations.

Multipoint Distribution Service (MDS}—An MDS
system uses omnidirectional microwave signals in the
2 ghz band to transmit video, data, text or other
services to subscribers, who must be equipped with
special antennas o receive the signals. It's regulated
as a common carrier, and its operators generally lease
most of their station time to pay-movie entrepreneurs
who provide programing to hotels, apartment build-
ings and homes. To date, MDS has not amounted to
very much, primarily because it i a single-channel
service trying to compete in the multichannel cable
environment. But having gotten some help from the
FCC, MDS may yet become a significant factor on the
pay television scene. )

In 1983 the FCC reallocated eight channels from the
underused Instructional Television Fixed Service to
MDS, .creating, in effect. a new service, which has
come to be called wireless cable. The FCC also said
pay television could lease excess channel capacity
from {TFS broadcasters. Some observers believe that
pay television will be able to compete with cable in
some markets by offering similar programing over a
mix of MDS and ITFS channels.

Despite diffifulties in lining up programing, wireless
cable services, combining MDS and ITFS channels,
have been launched in several markets, including New
York and Cleveland. Industry is now watching to see
if wireless cable can preempt or compete with
conventional cable.

Instructional Television Fixed Servrce(lTFS)—ITFS
is another 2 ghz service that uses microwave signals
to transmit programing. However, FCC rules reserve
the ITFS channels for non-profit groups that intend to
use a “substantial” portion of their channel capacity
for the broadcast of instructional, cultural or other
educational programing.

. Perhaps the biggest user of [TFS frequencies is the
Catholic Church, which uses the channels exiensively
10 expand the reach of teachers in its schools.

According to the FCC, in late 1986 there were 250
ITFS licensees (and many of those control blocks of
four channels) and 114 permittees.

DirectBroadcast Satellites{DBS)}—Thisnew gener-
ation of high-power satellites was authorized in the
summer of 1982, opening the way for widespread,
direct-to-home satellite broadcasting. However, the
enormous financial risks involved in building the
satellite and launching a national DBS service have
cast doubt on whether the satellite broadcasting
service will ever materialize in U.S.

DBS sateilites work the same way cable satellites do:
they receive signals from earth, then retrarismit them
back to the ground. But since they operate with higher
power, their signals can be received with much
smaller, and therefore much more affordable, earth
stations.

The FCC created the high-power DBS service in June
1982, allocating 500 mhz (12.2-12.7 ghz) and granting
construction permils to eight applicants.

In setting the high-power DBS rules, FCC gave broad
leeway to the applicants to determine what sorts of
services they want to ‘offer and how they want to be
regulated. DBS operators opting to offer broadcast
services will be subject to broadcast rules; operators
offering common carrier-like services will be subject
to common carrier rules. The FCC declined to impose
any ownership restrictions, and imposed no technical
standards on the service beyond those required by
international agreements, which were worked out at
an intemational conference in Geneva in the summer
of 1983.

None of the eight originial DBS permittees has had
much success bringing its planned DBS systems and
services into being. Comsat's Satellite Television
Corp., which led the way into DBS, dropped its plans
in November 1984 after five and a half years of
planning and after spending some $140 million.

The advent of high-power DBS spawned medium-
power DBS, which employs fixed satellite, but requires
larger dishes. United Satellite Communications Inc.
launched such a service in November 1983, but it
foundered when it began to run out of money shorily
thereafter and was unable 1o raise more.

The proliferation of backyard earth stations to receive
all sorts of programing relayed over satellites has
given rise to low-power satellite broadcasting as cable
programers have scrambled their feeds and begun
charging dish owners 1o receive it. Home satellite
industry estimateés that there were about two million
homes with dishes in late 1987,

Satettite Master Antenna Systems (SMATV)}—SMATV
systems, cloned from cable systems, iook like cable
systems, and, in most cases, are operated like them.
The essential difference is that SMATV systems
operate on private property—apartment buildings,
condominium complexes or private housing develop-
ments and mobile home parks. Instead of getting a
franchise (the right to string or bury wire along city
streets and rights of way) from local governments,
SMATV operators sign contracts with property owners,
allowing them to bring cable television into the homes
on the property.

In most cases, that's done by hooking up an earth
station that's aimed at a cable satellite to a multi-unit
building's master antenna system. In other cases, it
also sometimes involves wiring buildings with nonexis-
tent or inadequate master antenna systems and
interconnecting two or more buildings of a single
complex with overhead or underground cable. One
advantage SMATV operators have over their cable
counterparts is that they are free from regulation.
Because they don't need a municipal franchise, they
aren't burdened with the local regulafions that go
along with those. Since SMATV operators are generally
excluded from the FCC's definition of a cable system,
they are also exempt from federal regulation.

High-definition television (HDTV)}—When people
talk about HDTV, they're not just talking sharper
pictures, they're talking pictures with a wider screen,
better color fidelity and stereo sound.

The most widely known HDTV system is one devel-
oped by the Japanese Broadcasting Corp. (NHK).
First demonstrated in the U.S. in 1982 by CBS, the
NHK systems presents 1,125 scanning lines of
information, more than doubling the resolution of the
current American 525-line television standard set by
the National Television Systems Committee (NTSC).

Although many say HDTV is the wave of the future,
there is not yet a practical way to transmit it, at least
as it has manifested itself in the NHK approach. That's
because the system requires aboult five times as much
spectrum space as conventional TV signals do. (The
NHK system uses a 30 mhz bandwidth; current
television channels are only 6 mhz wide.)

There are possible solutions, however. NHK has
developed the Muse, a bandwidth compression
sysiem that makes it possible to broadcast HDTV in 9@
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mhz channel with little picture degradation. NBC,
meanwhile, is working on a 6 mhz system.

To consider the entire question of broadcasting and
cablecasting HDTV, the FCC has launched a notice
of inquiry and formed an industty advisory committee
comprising top broadcast and cable industry. The
committee’s first report is due in the spring of 1988.
The FCC also postpone decision of plan to reallocate
spectrum from UHF television to mobile radio until it
determines whether spectrum in guestion is needed
for HDTV broadcasting.

Although Advanced Television Systems Committee,
the U.S standards-setling group. adopted the NHK
system as U.S. standard, an internationat standards-
setting group failed to adopt the NHK system as a
world standard in 1985.

Teietext—Teletext, which the FCC authorized for TV
station use in the spring of 1983, is a one-way
electronic publishing service that can be transmitted
over the vertical blanking interval of a standard
television signal or the full channel of a television
station or cable television system. One advantage
teletext has over traditional print media is that it can
be updated. continually.

Whenit authorizedteletext services, the FCC refrained
from establishing a technical standard. Thus there are
two incompatible systems available to broadcasters:
the North American Broadcast Teletext Specification
(NABTS) and World System Teletext (WST).

By late 1987, teletext had yet to establish a firm
foothold in broadcasting. The lack of a standard, the
unavailability of decoders and the limited inherent
capacity of teletext have combined to severely retard
its development. CBS and a cooperative veniure of
Taft Broadcasting and Tempo Enterprises distribute
teletext services nationally. CBS's uses NABTS and
Tafi-Tempo’s, WST. Primarily because of the lack of
low-cost decoders, the viewership of both services is
negligible.

Other Broadcast Activity

International Broadcast—Under international agree-
ment, certain high-frequency bands are allocated for
broadcast between nations.

Authorizations fornon-governmentinternational broad-
cast stations in the United States are issued by the
FCC. Only a handful of these international stations are
now authorized. A single station uses a number of
frequencies between 5950 and 26100 khz, and it may
need more than one transmitter because of seasonal
considerations and other factors in broadcasting
different programs smultaneously 1o different parts of
the world. The minimurn power for these stations,

-sometimes known as short-wave stations, is 50 kw.

During World War |I, international broadcast stations
in the United States were taken over temporarily by the
Office of War Information and the Office of Inter-
American Affairs of the Department of State, which
programed them in the interest of the war effort.

Under the peacetime program of the Department of
State, the United States Information Agency broad-
casts daily in many languages to other parts of the
world through the Voice of America. VOA staticns are
not licensed or regulated by the FCC. There are about
30 VOA transmitters in the United States and about
70 Ilocated in foreign countries.

VOA is not the U.S.'s only foreign broadcast service.
Radio Liberty and Radio Free Europe, funded by
Congress and supervised by the Board of Internationat
Broadcasting, serve as surrogate stations for the
countries to which they broadcast—the USSR, in the
case of RL, and other countries of the Eastern bloc in
the case of RFE. Then, too, since 1985, Radio Marti,
aVOA service, has been serving as a surrogate station
for Cuba.

Auxillary Broadcast Services—Broadcaslers take
portable or mobile transmitters to the scene of events
to relay aural programs back to the station for
on-the-spot coverage of sporting events, parades,
conventions, fairs, disasters and other newsworthy
events. These remote-broadcast pickup stations use
frequencies in the 26, 153 and 450 mhz portions of the
spectrum.

TV stations also use small portable transmitters
operating in the 2, 7 and 13 ghz-per-second (micro-

wave) portions of the spectrum for visual coverage of -

out-of-studio events.



g TR, W

BroadcastingrCablecasting

Yearbook1988

Law & Regulatien

FCC Executives and Staff

1919 M St. N.W., Washington 20054. (202) 632-7260.

Commissioners and.Assistants

Dennis R. Patrick, chmn, Calif. (632-6600), Room
814. Republican; assumed office Dec. 2, 1983;
appointed chmn April 18, 1987; term expires June 30,
1992. Peter Pitsch, chief of staif; James D. Schlichting,
sr advisor; Lisa A. Hook, legal asst, Michael T.N. Fitch,
legal advisor; Rebecca Dent, confidential asst.

Jame$ H. Quello, Mich. (632-7557), Room 802.
Democrat, assumed office April 30, 1974; term expires
June 30, 1991. Wiliam G. Harris, sr advisor; Brian F.
Fontes, spec asst; David L. Donovan, legal asst;
Ginger Clark, confidential asst; Yvette P. Barrelt, sec.

Patricia Diaz Dennis, N.M. (632-6996), Room B832.
Democrat; assumed office June 25, 1986; term expires
June 30, 1989. Leonard Kennedy, sr legal advisor;
Diane Hofbauer, legal asst; Kent Nakamura, legal asst;
Linda Botby!, confidential asst; Dolly Johnson, sec.

Note: At press time two Commissioner chairs were
vacant.

Administrative Departments

Otfice of Managing Director
Room 852

Edward Minkel, mgng dir {632-6330). Alan R. McKie,
deputy mgng dir; Marilyn McDermett, assoc mgng dir
(opns); Joe J. Knippenberg, assoc mgng dir (info
mgmt); Michelle A. Oppenheimer, assoc mgng dir
(human resources mgmt). Office Automation Division:
Michael Gilbride, chief. Information Resources Plan-
ning Division: A. Donald Enty. chiet. Computer Applica-
tions Division: Roy Reichelt, chief. information Pro-
cessing Division: John Blaa, chief. Financial Manage-
ment Division: Peter Herrick, chief, Operations Support
Division: John Crowe, chief. Internal Review & Security
Division: James P. Crane, chief.

Office of the Secretary, (Room 222) William J.
Tricarico, sec (632-6410). Agenda Branch: Charles
Brown, chief. Dockets Branch: Joyce C. Butler, chief.
Publications Branch: Charlés A. Brown, acting chief.

Office of Legislative Affairs
Room 808

Sherrie Marshall Cooksey, dir (632-6405). Dale E.
Brown, dep dir.

Office of Public Affairs
Room 202

John F. Kamp, dir (632-5050). Maureen P Peratino,
dep dir. Consumer Assistance and Small Business
Division {Room 254) Patricia Smith, chief (632-7000).

News Media Division (Room 202) Sarah M. Lawrence,
chief (632-5050).

Otfice of Plans and Policy
Room 822
John R. Haring, chief (653-5940); Thomas Spavins,
deputy chief; Jacqueline E. Robinson, sec to chief.

Review Board
Room 211, 2000 L Street

Joseph A. Marino, chmn (632-7180); Norman B.
Blumenthal, bd member; Jerold L. Jacobs, bd member;
Eric T. Esbensen, bd member; Leland J. Blair, Charles
J. Iseman, Allan Sacks, attys.

Office ot Administrative Law Judges
2000 L Street

Thomas B. Fitzpatrick, chiet admin law judge
(632-7680); James F. Tierney, deputy chief admin faw
judge. Admin law judges: Joseph Chachkin, John M.
Frysiak, Joseph Gonzalez, Edward Kuhtmann, Edward
Luton, Walter C. Miller, Richard L. Sippel, Joseph
Stirmer.

Office of General Counsel
Room 614

Diane Killory, gen counsel (632-7020); J. Gregory
Sidak, dep gen counsel, Marjorie S. Reed, assoc gen
counsel.

Litigation Division. Daniel M. Armstrong, chief
(632-7112); John E. Ingle, dep assoc gen coun-
sel—litigation, Nancy E. Stanley, asst gen coun-
sel—trial & enforcement.

" Administrative Law Division.Sheldon M. Guttmann,

chief {632-6990); Susan Steiman, dep assoc gen
counsel—agenda .review; Lawrence Schaffner, asst
gen counsel—admin law.

Adjudication Division. John |. Riffer, chief (632-
7220).
' Office of Engineering and Technology
Room 7002, 2025 M St. N.W., Washington

Thomas Stanley, chiet engineer (632-7060); Bruce A.
Franca, dep chief engr.

Program Management Staff: Lawrence Petak, chief
(632-7060).

Authorization Evaluation Division: Robert L. Cutts,

chief (301-725-1585); John T. Robinson, deputy chief,
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laboratory (301-725-1585); Robert M. Bromery, deputy
chief, headquarters (202-653-7315). Enginegring Eval-
uation Branch: Kenneth R. Nichols, chief (301-725-
1585); Equipment Authorization Branch: Charies M.
Cobbs, chief {301-725-1585); Sampling and Measure-
ments Branch: L. Art Wall, chief (301-725-1585);
Technical Standards Branch: frank L. Rose, chief
(202-653-6288).

Spectrum Engineering Division: Will A. McGibbon,
chief (632-7025); William R. Torak, deputy chief, Int’l
Allocations (632-7025). Frequency Allocations Branch:
Julius P. Knapp, chief (653-8108), Frequency Liaison
Brarich: H. Frankiin Wright, chiet (653-8144); Propaga-
tion Analysis Branch: William A. Daniel, chiet {632-
7025); Telecommunications Analysis Branch: John H.
Morgan, chiet (632-7025); Treaty Branch: Francis
Williams, chief (653-8126).

Bureaus

Mass Media Bureau
Room 314

Alex Felker, chief (632-6460).; Roderick K. Porter,
deputy chief; William Johnson, deputy chief; William
Hassinger, engrg asst; Renee Licht, legal asst; Janet
S. Hartsky, asst chief, Management & Personnel
(632-7191).

Audio Services Division: {Room 302) Larry D. Eads,
chief (632-6485); W. Jan Gay, asst chief. Data
Management Staff: John J. Boursy, supervisory elec-
tronics engr. Public Reference Room: Mary McDonald,
supervisor (632-7566). AM Branch: Thomas Afbers,

chief (254-9570); Henry Straube, asst branch chief. i

FM Branch: Dennis Williams, chief (632-6308), George
Enuton, asst branch chief, Edwin Jorgensen, asst
branch chief. Auxiliary Services Branch (Room 7310,
2025 M St. N.W.): Alan Schneider, chief (634-6307).

Enforcement Division: (Room 8202, 2025 M St.
N.W) Charles W Kelley, chief (632-6968); Mary
Catherine Kilday, asst chiet. Complaints and Investi-
galions Branch: Edythe Wise, chief (632-7048). Equal
mployment Opportunity Branch: Glenn A. Wolfe,
chief (632-7069). Faimess/Political Programming
Branch: Mitton Q. Gross, chiet (632-7586). Hearing
Branch: Charles Dziedzic, chief (632-6402).

Policy and Rules Division: (Room 8010, 2025 M St.

N.W) Bradley Holmes, chief (632-5414); Barbara
Kreisman, deputy chief; Robert Ralcliffe, asst chief;
Wilson LaFollette, asst chief, International. Interna-
tional Staff: Notifications Group: Charles Breig (254-
3394). Negotiations Group: Jonathan David (632-
6955). Legal Branch: Stevenson Kaminer, chief (632-
7792). Engineering Policy Branch: James Withers,
chief (632-9660). Policy Anaysis Branch: Alan Stillwell,
chief (632-6302). Allocations Branch: Mark Lipp, chief
(634-6530).
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Video Services Division: (Room 702) Roy J. Stewart,
chief {632-6993); James J. Brown, asst chief; Stephen
F. Sewell, asst chief. Television Branch: Clay Pen-
darvis. chief (632-6357). Low Power TV Branch: Keith
Larson, chief (632- 3894). Distribution Services Branch:
Stuart B. Bedell, chjef (632-9356). Cable Television
Branch (Room 242): Stephen Ross, chief (632-7480);
Ren Parver, supervisory attorney advisor. Angela
Green, supervisory attorney advisor; Sydney Brad-
fieid, supervisory electronics engr.

Private Radio Bureau
Room 5002, 2025 M St. N.W,, Washington

Ralph A. Haller, acting chief (632-6940); Jennifer
Bush, asst chief for mgmt; Special Services Division:
Raymond Kowalski, chief. Land Mobile and Microwave
Division: Richard J. Shiben, chief. Licensing Division:
Gary L. Stanford, chief.

' Common Carrier Bureau
Room 500

Gerald Brock, chief (632-6910); E.J. Mulcare, asst
chief, mgmt (632-6934). Gerald P Vaughan, deputy
bureau chief for operations; Carl D. Lawson, deputy
bureau chief for policy; Mary Beth Hess, legal agst to
the chief, Michael Wack, legal asst to the chief.
Entorcement Division: Gregory J. Vogt, chief (632-
4890). Domestic Facilites Division: James Keegan,
chief (634-1860). Mobile Services Division: Kevin
Kelley, chief (632-6400). Tariff Division: John Cimko
Jr., chief (632-6387). Accounting and Audits Division:
Clifford M. Rand, acting chief (634-1861). Industry
Analysis Division: Peyton Wynns, chief (632-0745).
Policy and Program Planning Division: Thomas Sugrue,
chief (632-9342). International Facilities Division: George
Li, chief (632-7265); Wendell Harris, asst bureau
chief/international (632-3214).

Field Operations Bureau
Room 734

Richard M. Smith, chiet (632-6980); Arlan K. van
Doorn, deputy chief; Lawrence Clance, atty advisor;
Joe L. Nelson, asst for mgmt: William A. Luther, intl
advisor. Enforcement Division: Elliott Ours Jr., chief.
Engineering Division: Robert W. Crisman, chief. Public
Service Division: Joyce Davila, chief.

-

Regional Directors

Atlanta 30309: 1365Peachtree N.E., Room433. (404)
347-7070. Carl E. Pyron, rgnl dir.

Park Ridge, lll. 60068: 1550 Northwest Hwy. (312)
353-0368. Kent T. Crawford, rgnl dir.

Kansas City, Mo. 64133: 8800 East 63rd St. (816)
926-5179. Samue! B. Stelk, rgnl dir.

San Francisco 94105: 211 Main St. (415) 974-0702.
Richard |. Vaughan, rgn! dir.

Bellevue, Wash. 98006: One Newport, Room 414,
3605 132nd Ave. S.E. (206) 764-3324. William E.
Johnson, rgnl dir.

Field Offices

District 1: NFPA Bldg., Batterymarch Park, Quincy,
Mass. 02169. (617) 770-4023. Vincent Kajunski, engr
in charge.

District 2: 201 Varick St., New York 10014. (212)
620-3437. Alexander Zimny, engr in charge.

District 3: One Oxford Valley Office Bldg., 2300 E.
Lincoln Hwy., Langhome, Pa. 19047. (215) 752-1324.
Ennis C. Coleman, engr in Charge.

District 4: 1017 Federal Bldg., 31 Hopkins Plaza,
Baltimore 21201. (301) 962-2729. Robert Mroz, engr
in charge.

District 5: 5656 Shell Rd.. Vlrglnna Beach, Va.
23455-3725. (804) 441- 6472 J. Jerry Freeman engr
in charge.

District 6: Roorn 440, Massell Bldg., 1365 Peachtree
St. N.E., Atlanta 30309. (404) 347-3084. Angelo R.
Ditty Ji., engr in charge.
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District 7: 8675 N.W. 53rd St.. Miami 33166. (305)
350-5542. John L. Theimer, engr in charge. Sub-
Office: 1211.N. Westshore Blvd., Tampa, Fla. 33607.
(813) 228-2872. Ralph M. Barlow, engr in charge.

District 8: 800 W. Commerce St., Room 505, New
Orleans 70123. (504) 589-2095. James C. Hawkins,
engr in charge.

District 9: Suite 900, 1225 North Loop West, Houston
77008. (713) 229-2749. Daniel A. Cantrell, engr’in
charge.

District 10: Room 1170, 9330 LBJ Freeway, Dallas
75243. (214) 767-5690. James D. Wells, engr in
charge.

District 11: Room 501, 3711 Long Beach Blvd., Long
Beach, Calif. 90807. (213) 426-4451. Lawrence Guy,
engr in charge. Sub-Office: Interstate Office Park,
4542 Ruffner St., Room 370, San Diego 92111-2216.

- (619) 293-5478. William Grigsby, engr in charge.

District 12: 424 Customhouse, 555 Battery St., San
Francisco 94111. (415) 556-7701. Serge Marti-Volkoﬁ,
engr in charge.

District 13: 1782 Federal Office Bldg.. 1220 S.W. Third
Ave., Portland, Ore. 97204. (503) 221 4114 Charles
W. Cralg engr in charge.

District 14: One Newport, Suite 414, 3605 132nd Ave.
S.E., Bellevue, Wash. 98006. (206) 764-3324. Gary
Soulsby, engr in charge.

.

District 15: 12477 West Cedar Or., Denver 80228.

(303) 236-8026. Dennis P. Carlton, engr in charge.

District 16: 691 Federal Bldg. & U.S. Courthouse, 316
N. Robert St., St. Paul 55101. (612) 725-7810. Albert
S. Jarratt, engrin charge.

District 17: Room 320, Brywood Office Tower, 8800
E. 63rd St., Kansas City, Mo. (816) 926-5111. James
A. Dailey, engr in charge.

District 18: Park Ridge Office Center, Room 306, 1550
Northwest Hwy., Park Ridge, Ill. 60068. (312) 353-
0195. Russell Monie, engr in charge. !

District 19: 24897 Hathaway St.. Farmington Hills,
Mich. 48018. (313) 226 -6078. Irby C. Tallant, engr in
charge.

District 20: 1307 Federal Bldg., 111 West Huron St.,
Buffalo, N.Y. 14202. (716) 846-4511. David A. Vlghone.
engr in charge.

District 21: Waipio Access Rd., Next fo the Ted
Makalena Golf Course, Box 1030, Waipahu, Hawaii
96797. (808) 677-3318. Jack Shedletsky, engr in
charge.

District 22: 747 Federal Bldg., Hato Rey. PR. 00918.
(809) 753-4567. William C. Berry, engr in charge.

District 23: 6721 West Raspberry Rd., Anchorage,
Alaska 99502. (907) 243-2153. Loyd P Perry, engr in
charge.

Past Membership

Members of Former Federal Radio Commission
Feb. 23, 1927—July 10, 1934 ~
Colonal John F. Dilion, Calif., March 15, 1927—Oct.
8, 1927 (Deceased).
Henry A. Bellows, Minn., March 15, 1927—CQOct. 31,
1927 (Deceased).
Admiral WH.C. Bullard, Pa., March 15, 1927—Nov.
24, 1927 (Deceased).
Sam Pickard, Kan., Nov. 1, 1927—Jan. 31, 1929.
Orestes H. Caldwell, N.Y., March 15, 1927—Feb. 23,
1929,
Eugene O. Sykes, Miss., March 15, 1927—July 10,
1934 (Deceased). :
Harold A. Lafount, Utah, Nov. 14, 1927—July 10, 1934
(Deceased).
Ira E. Robinson, WVa.,, March 29, 1928—Jan. 15,
1932 (Deceased).
General C. McK. Saltzman, lowa, May 2, 1929—July
19, 1932 (Deceased).
Thad H. Brown, Ohio, Jan. 21, 1932—July 10, 1934
(Deceased).
James H. Hanley, Neb., April 1, 1933—July 10, 1934
(Deceased).
Past Members of the
Federal Communications Commission

Hampson Gary, Tex., July 11, 1934—Dec. 24, 1934
(Deceased).

trvin Stewart, Tex., July 11, 1934—June 30, 1937.
Eugene O. Sykes, Miss.. July 11, 1934—April 5, 1939

(Deceased).

Thad H. Brown, Ohio, July 11, 1934—June 30, 1940
(Deceased).

George H. Payne, N.Y., July 11, 1934—June 30, 1943
(Deceased).

Norman S. Case, R.l, July 11, 1934—June 30, 1945
{Deceased).

Paul Atlee Walker, Okla., July 11, 1934—June 30,
1953 (Deceased). :
Anning S. Prall, N.Y,, Jan. 17, 1935—Ju|y 23, 1937
{Deceased).

TA.M. Craven, D.C., Aug. 21, 1937—June 30, 1944;
July 2, 1956—Jan. 31, 1963 {Deceased).

Frank R, McNinch, N.C., Oct. 1, 1937—Aug. 31, 1939
(Deceased).

Frederick |. Thompson, Ala., April 8, 1932—June 30,
1941 (Deceased).

James Lawrence Fly, Tex., Sep. 1,
1944 (Deceased).

Ray C. Wakefield, Calif..
1947 (Deceased).
Clifford J. Durr, Ala., Nov. 1. 1941—June 30, 1948
(Deceased).

Ewell K. Jeft, Md., Feb. 15, 1944—Dec. 31, 1947
(Deceased).

Paul A. Porter, Ky., Dec. 21,
(Deceased).

Rosel H. Hyde, Idaho, April 17, 1946—C0ct. 31, 1969.
Charles R. Denny Jr., D.C., March 30, 1945—Qct. 31,

1947.
William H. Wills, Vt.,, July 1, 1945—March 6, 1946
(Deceased).

1939-—Nov. 13,
March 22, 1941—June 30,

1944—Feb. 25, 1946
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Edward Mount Webster, D.C., April 10, 1847—June
30, 1956 (Deceased).

Robert Franklin Jones, Ohio, Sep. 5, 1947—Sep. 19,
1952 (Deceased).

Albert Wayne Coy, Ind., Dec. 29, 1947—Feb. 21, 1952
{Deceased).

George Edward Sterling, Me., Jan 2, 1948—Sep. 30,
1954,

Frieda Barkin Hennock, N.Y., July 6, 1948—June 30,
1955 (Deceased).

Robert T. Bartley, Tex., March 8, 1952—June 30, 1972.
(Deceased).

Eugene H. Merrill, Utah, Oct. 14, 1952—April 15, 1953
(Recess Appointee) (Deceased).

John C. Doerfer, Wis., April 15, 1953—March 21, 1960.
Robert E. Lee, Ill., Oct. 6, 1953—June 30, 1981.
George C. McConnaughey. Ohio, Oct. 4, 1954—June
30, 1957 (Deceased).

Richard A. Mack, Fla., July 7, 1955—March 3, 1958
{Deceased), .

Frederick W. Ford, W.Va.,, Aug. 29, 1957—Dec. 31,
1964 (Deceased).

John S. Cross, Ark., May 23, 1958—Sep 30, 1962
{Deceased).

Charles H. King, Mich., July 19, 1960—March 2, 1961
(Recess Appointee).

Newton N. Minow, Ill., March 2, 1961—June 1, 1963.
E. William Henry, Tenn., Oct. 2, 1962—April 30, 1966.
Kenneth A, Cox, Wash,, March 26, 1963—Sep. 1,
1970.

Lee Loevinger, Minn., June 11, 1963—Juné 30, 1968.
James J. Wadsworth, N.Y,, May 5, 1965—Nov. 6, 1969
(Deceased).

Thomas J. Houser, ll., Jan. 7, 1971—0ct. 1, 1971.
Robert Wells, Kan., Nov. 6, 1963—Nov. 1, 1971,
Nicholas Johnson, lowa, July 1, 1966—Dec. 5, 1973.
H. Rex Lee, D.C., Oct. 28, 1968—Dec. 31, 1973.
Dean Burch, Ariz., Oct. 31, 1968—March 8, 1974.
Charlotte T. Reed, lll., Oct. 8, 1971—June 30, 1976.
Richard E. Wiley, lll., Jan. 5, 1972—June 30, 1977.
Benjamin L. Hooks, Tenn., July 5, 1972—July 31,
1977.

Glenn O. Robinson, Minn., July 10, 1974—June 30,
1976.

Abbott M. Washburn, Minn., July 10, 1974—O0Oct. 2,
1982.

Margita E. White, Va., Sep. 23, 1976—Feb. 28, 1979.
Charles D. Ferris, Mass., Oct. 17, 1977—April 13,
1981. .
Tyrone Brown, D.C., Nov. 15, 1977—Jan. 31, 1981.
Joseph R. Fogarty, R.., Sep. 17, 1976—June 30, 1983.
Anne Jones, Mass., April 2, 1979—May 31, 1983.
Stephen A. Sharp, Ohio, Oct. 5, 1982—June 30, 1983.
Henry M. Rivera, N.M., Aug. 10, 1981—Sept. 15, 1985.
Mark S. Fowler, Canada, May 18, 1981-April 17, 1987.
Mimi Weyforth Dawson, Mo., July 6, 1981—December
4,°1987.
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§73.14 AM broadcast definitions.

AM broadcast band—The band of frequencies
extending from 535 to 1605 khz.

AM broadcast channel—The band of frequencies
occupied by the carrier and the upper and |ower
sidebands of an AM broadcast signal with the carrier
frequency at the center. Channels are designated by
their assigned carrier frequencies. The 107 carrier
frequencies assigned to AM broadcast stations begin
at 540 khz and are in successive steps of 10 khz to
1600 khz. See §73.2 for the classification of AM
broadcast channels.

AM broadcast station—A broadcast station licensed
for the dissemination of radio communications in-
tended to be received by the public and operated on
a channel in the band 535-1605 kilohertz (khz). The
term AM broadcast is synonymous with the term
“standard broadcast” ag may appear elsewhere in this
chapter.

Amplitude modulated stage—The radio-frequency
stage to which the modulator is coupled and in which
the carrier wave is modulated in accordance with the
system of amplitude modulation and the character-
istics of the modulating wave.

Amplitude modulator stage—The last amplifier stage
of the modulating wave which amplitude modulates a
radio-frequency stage.

Antenna current—The radio-frequency current in the
antenna with no modulation.

Antenna input power—The product of the square of
the antenna current and the antenna resistance at the
point where the current is measured.

Antenna resistance—The total resistance of the
transmitting antenna system at the operating fre-
quency and at the point at which the antenna current
is measured.

Blanketing—The interference which is caused by the
presence of an AM broadcast signal of one volt per
meter (v/m or greater intensity in the area adjacent to
the antenna of the transmitting station. The 1 v/m
contour is teferred to as the blanket contour and the
area within this contour is referred to as the blanket
area.

Carrier-amplitude regulation—The change in ampli-
tude of the carrier wave in an amplitude-modulated
transmitter when modulation is applied under condi-
tions of symmetrical modulation.

Combined audio harmonics—The arithmetical sum
of the amplitudes of “all the separate harmonic
components. Root sum square harmonic readings
mgé be accepted under conditions prescribed by the
FCC.

Critical directional antenna—An AM broadcast di-
rectional antenna that is required, by the terms of a
station authorization, to be operated with the relative
currents and phases within the antenna elements at
closer tolerances of deviation than those permitted
under §73.62 and observed with a high precision
monitor capable of measuring these parameters.

Critical hours—The two hour period immediately
following local sunrise and the two hour period
immediately preceding local sunset.

Daytime—The period of time between local sunrise
and local sunset.

Dominant station—A Class | station, as defined in
§73.21.

Effective field; Effective field strength—The root-mean-
square (RMS) value of the inverse distance fields at a
distance of 1 kilometer from the antenna in all
directions in the horizontal plane. The term field
strength is synonymous with the term “field intensity”
as contained elsewhere in this Pait.

Equipment performance measurements—The mea-
surements performed 1o determine the overall per-
formance characteristics of a broadcast transmission
system from point of program origination at main
studio to sampling of signal as radiated.

Experimental period—The time between 12 midnight
local time and local sunrise, used by AM stations for
tests, maintenance and experimentation.

Frequency departure—The amount of variation of a
carrier frequency or center frequency from its as-
signed value.

incidental phase modulation—The peak phase devi-
ation (in radians) resulting from the process of
amplitude modulation.

Input power—Means the product of the direct voltage
applied to the last radio stage and the total direct
current flowing to the last radio stage, measured
without modulation.

Intermittant service area—Means the area receiving
service from the groundwave of a broadcast station
but beyond the primary service area and subject to
some interference and fading.

Last radio stage—The radio-frequency power ampli-
fier stage which supplies power to the antenna.

Left (or right) signal—The electrical output of a
microphone or combination of microphones placed
S0 as 10 convey the intensity. time, and location of
sounds originated predominantly to the listener's left
{or right) of the center of the performing area.

Left (or right) stereophonic channel—The left (or
right) signal as electrically reproduced in reception of
AM stereophonic broadcasts.

Main channel—The band of audio frequencies from
50 to 15,000 hz, which amplilude modulates the
carrier.

Maximum percentage of modulation—The greatest
percentage of modulation that may be obtained by a
transmitter without producing in its output harmonics
of the modulating frequency in excess of those

permitted by these regulations.

Maximum rated carrier power—The maximum power
at which the transmitter can be operated satisiactorily
and is determined by the design of the transmitter and
the type and number of vacuum tubes or other
amplifier devices used in the last radio stage.

Modulated stage—The radio frequency stage to
which the modulator is coupled and in which the
continuous wave (carrier wave) is modulated in
accordance with the system of modulation and the
characteristics of the moduiating wave.

Modulator stage—The last amplifier stage of the
modulating wave which modulates in a radio-
frequency stage.

Nighttime—The period of time between local sunset
and local sunrise.

Nominal power—The antenna input power less any
power loss through a dissipative network and, for
directional antennas, without consideration of adjust-
ments specified in subparagraphs (b){1) and (b)(2) of
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73.51 of the rules. However, for AM broadcast
applications granted or filed before June 3, 1985,
nominal power is specified in a system of classifica-
tions which include the foliowing values: 50 kW, 25
KW, 10kW, SkW, 2.5 kW, 1 kW 0.5 kW and 0.25 kW.
The specified nominal power for any station in this
group cf stations will be retained until action is taken
on or after June 3, 1985, which involves a change in
the technical facilities of the station.

Plate modulation—The modulation produced by
introduction of the modulating wave into the plate
circuit of any tube in which the carrier frequency wave
is present.

Primary service area—Means the service area of a
broadcast station in which the groundwave is not
subject to objecticnable interference or objectionable
fading.

Proof of performance measurements or antenna
preof of performance measurements—The mea-
surements of field strengths made to determine the
radiation pattern or characteristics of an AM directional
antenna system.

Secondary service area—Means the service area of
a broadcast station served by the skywave and not
subject to objectionable interference and in which the
signal is subject to intermittent variations in strength.

Secondary AM station—Any AM station, except a
Class | station, operating on a Class | frequency.

Stereophonic channel—The band of audio frequen-
cies from 200 fo 15,000 Hz containing the stereo-
phonic information which modulates the radio fre-
quency carrier.

Stereophonic crosstalk—An undesired signal occur-
fing in the main chanrel from modulation of the
stereophonic channel or that occuring in the stereo-
phonic channel from modulation of the main channel.

Stereophonic pilot tone—An audio tone of fixed or
variable frequency modulating the carrier during the
transmission of stereophonic programs.

Stereophonic separation—The ratio of the electrical
signal caused in the right (or left) stereophonic
channel to the electricai signal caused in the left {or
right) stereophonic channel by the transmission of only
a right (or left) signal. .

Sunrise and sunset—For each particular location and

+ during any particular month, the time of sunrise and

sunset as specified in the instrument of authorization
(see §73.1209).

White area—The area or population which does not
receive interference-free primary service from an
authorized AM station or does not receive a signal
strength of at teast 1 mV/m from an authorized FM
station.

ImAM, FM, TV rules ...

§73.1530 Portabie test stations—A portable test
station is one that is moved from place to place for
making field strength and ground conductivity mea-
surements, for selecting station transmitter sites. and
conducting other specialized propagation tests. Port-
able test stations are not normally used while in motion,
and may not be used for the transmission of programs
intencled to be received by the public.

§73.1700 Broadcast day. The term broadcast day
means that period of time between ‘the station's
sign-on and its sign-off.

§73.1720 Daytime. Operation is permitted during the
hours between average monthly jocal sunrise and
average monthly local sunset.

(a) The controlling times for each month of the year are
stated in the station's instrument of authorization.
Uniform sunrise and sunset times are specified for all
of the days of each month, based upon the actual
times of sunrise and sunset for the fiiteenth day of the
month adjusted to the nearest quarter hour. Sunrise
and sunset times are derived by using the standard-
ized procedure and the tables in the 1946 American
Nautical Almanac issued by the United States Naval
Observatory.
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§73.21 Classes of AM broadcast channels and
stations.

{a) Clear channel. A clear channel is one onwhich the
dominant station or stations render service over wide
areas, and which are cleared of objectionable interfer-
ence within their primary service areas and over all or
a substantial portion of their secondary service areas.
Stations operating on these channels are classified
as follows:

(1) Class | station. A Class | station is a dominant
station operating on a clear channel and designed to
render primary and secondary service over an
extended area and at relatively leng distances. lts
primary service area is free from objectionable
interference from other stations on the same and
adjacent channels, and its secondary service area
free from interference except from stations on adjacent
channels, and from stations on the same channel in
accordance with the channel designation in §73.25
or §73.182. The operating power shall not be less than
10 kilowatts nor more than 50 kilowatts. (Also see
§73.25 [a)] for further power limitation.)

(2) Class |l station. A Class |l station is a secondary
station which operates on a clear channel (see §73.25)
and is designated to render service over a primary
service area which is limited by and subject to such
interference as may be received from Class | stations.
Whenever necessary a Class I station shall use a
directional antenna or other means to awoid interfer-
ence with Class | stations and with other Class I
stations, in accordance with §73.182 (and §73.22 in
the case of Class II-A stations). Class |l stations are
divided into five groups:

(i) Class |I-A station. A Class II-A station is an unlimited
time Class Il station operating on one of the clear
channels listed in §73.22 and assigned to a com-
munity within a state specified in the Table contamned
in that section. A Class |I-A station shall operate with
power of not less than 10 kilowatts nighttime nor more
than 40 kilowatts at any time.

(i) Class |1-B station. A Class II-B stationisan unlimited
time Class |l station other than those included in Class
KA, 1I-C, and II-S. Except as subparagraphs (a)
(2)(iiXA) and (B) of this section provide otherwise, a
Class 1I-B station shall operate with a power not less
than 0.25 kW nor more than 50 kW.-

(A)ClassI-B stations authorized betore June 1, 1985,
to operate on any of the 25 Class | channels listed in

. §73.25{a) shall operate with the powers authorized as

of June 1, 1980, or such other power as lhe
Commission may subsequentty authorize. Class I1-B8
stations on these channels authorized after June 1,
1980, in the contiguous 48 states, must meet the
requirements for primary service set oul in
§73.37(d)X2) (D).

(B) ClassI-B stations authorized before June 3, 1885,
to operate on any of the 14 channels listed in §73.25(c)
shall operate with the powers authorized as of June
3, 1985, or such other power as the Commission may
subsequently authorize during Stage 3 of the process
described in §73.357(d){4).

(C) Thenightime power of Class |1-B stations which are
authorized after June 1, 1980, to operate in any of the
contiguous 48 states on any of the Class’'| channels
listed in §73.25(a), and which do not meet the
requirements for primary service set out in
§73.37(e)(2)(i), shall not exceed 1 kW.

(D) Class |1-B stations which are authorized after June
1, 1980, 1o operate in any of the contiguous 48 states
on any of the Class | channels listed in §73.25(a), and
which meet the requirements for primary service set
out in §73.37{e)(2)(i), shall operate with power not less
than 250 watts nor more than 50 kW.

(iiiy Class I-C station. A Class II-C station is an
unlimited time Class |l station which operates with a
daytime power of not less than 0.25 kW nor more than
50 kW and a nighttime power of not less than 0.25
KW nor more than 1 kW as follows:

» T Sy E

(A) Class II-C stations authorized after June 1, 1980,
on the 25 channels listed in §73.25(a) are those which
do not meet the requirements for primary service set
out in §73.37(e)(2)(i). .

(B) Class I1-C stations authorized after June 3, 1985,
on the 14 channels listed in §73.25(c) or which operate
for the first time on one of such channels after that
date.

{iv) Class 11-D station. A Class #t-D stationis a Class Il

station operating daytime or limited time. A Class II-D
station shall operate with power not less than 0.25
kilowatts nor more than 50 kilowatts.

(v) Class 1I-S stations. Ciass II-S stations are former
Class II-D stations which have been authorized limited
power operation during nighttime on the 14 channels
listed in §73.25(c). Class 1I-S stations operate with
power less than 250 watts nighttime without protection
from interference.

(b) Regional channel. A regional channel is one on
which several stations may operate with powers set
out in subparagraphs (1) and {2) of this paragraph.
The service area of a station operating on a regional
channel may be limited to a given field strength
contour as a result of interference.

(1) Class lll station. A Class Ill station operates on a
regional channel and is designed to render service
primarily to a principal center of population and the
rural area contiguous thereto. Except as provided in
subparagraph (b)(2) of this section, a Class Ill station
operates with a power not less than 0.5 kW and not
more than 5 kW.

{2) Class Il stations in Alaska, Hawaii, Puerto Rico,
and the U.S. Virgin ISlands are permitted a maximum
power of 50 kW day or night. Use of such higher power
is subject to amendment of the U.S./Mexican Agree-
ment and final disposition of NARBA. Pending such
amendment, the maximum power permitted station in
these localities may not exceed 5 kW in accordance
with the maximum power permitted by NARBA.

(c) Local channel. A local channel is one on which
several stations operate unlimited time with powers
no greater than provided in this paragraph. The
primary service area of a station operating on a such
channel may be reduced as a consequence of
interference. Such stations operate with power no
greater than 1 kW daytime or nighttime.

(1} Class IV station. A Class IV station is 4 station
operating on a local channel and designed to render
service primarily to a Community and the suburban
and rural areas contiguous thereto. The power of a
station of this class shall not be less than 0.25 kilowatt,
nor more than 1 kilowatt, and its primary service area
is subject to interference in accordance with §73.182.
Stations which are licensed to operate with 0.1 kilowatt
may continue 10 do so.

NOTE 1: UnderNARBA, the powerforClass 1V stations
is 025 kw daytime as well as nighttime. The
U.S./Canadian Agreement and the U.S.Mexican Agree-
ment permit such stations to cperate with power not
in excess of 1 kw daylime. Pursuant to these
Agreements and informal coordination with the NARBA
signatories, the Commission will consider applications
for Class IV stations on local channels with day-time
powers in excess of 0.25 kw, up 10 1 kw, if no
objectionable interference would be caused (under
the standards set forth in the pertinent international
agreement) to a duly nolified station in Canada,
Mexico, or any foreign country signatory 1o NARBA.

NOTE 2: Class IV stations located within 100 kilome-
ters (62 miles) of the Mexican border and presently
authorized to operate with a daytime power of less
than 1 kw, may file applications to increase their
daytime and/or nighttime power to 1kw. However, such
applications will be granted only after coordination
with Mexico, pursuant to the U.S./Mexican Agreement.

NOTE 3: All authorizations of new or changed Class
I-B, Class II-B, Class II-D, Class Ill or Class IV facilities
after October 30, 1961, are subject to whatever
interference may be received from, or whalever
overlap of 2.0 mvim and 25 mv/im groundwave
contours may be involved with previously or subse-
quently authorized Class II-A facilities.
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NOTE 4: The following tableindicates theinternational
classes of AM broadcasting stations with which the
domestic classes of stations set out in the previous
paragraphs of this section correspond:

International Corresponding Classes of Chan.
Classes of US. Classes  Avail. in U.S. for
AM Stations of AM Stations Each Class of Stn.
Class A I-A Clear Channels
-8 Clear Channels
I-C Clear Channels
Class B I Clear Channels
II-A Clear Channeis
11-B Clear Channels
II-C Clear Channels
II-D Clear Channels
-8 Clear Channels
n Regni Channels
Class C v Local Channels

§73.22 Assignment of Class Il-A stations.

(a) Table of assignments. One Class II-A-station may
be assigned on each channel listed in the following
table within the designated state or states:

State(s) in
which Class
Il-A

Chan- Location of Assignment
nel Existing may be
(h2) Class | Station Applied for
670 Chicago ldaho
720 Chicago Nevada or Idaho
770 New York New Mexico
780 Chicago Nevada
880 New York N. Dakota, S. Dak-

ota, or Nebraska
890 Chicago Utah
1020 Pittsburgh New Mexico
1030 . Boston wyoming
1100 Cleveland Colorado
1120 St. Louis Calif. or Oregon
1180 Rochester Montana
1210 Philadelphia Kans., Neb.

or Oklahoma

(b) Minimum service to “white” areas. No Class II-A
station shall be assigned unless at least 25% of its
nighttime interference-free service area or at least 25%
ol the populafion residing fherein receives no other
interference-free nighttime primary service.

(c) Power. Class |I-A stations shall operate with not
less than 10 kw power nighttime.

(d) Protection. {1) Protection by Class Il-A stations to
other stations. The co-channel Class I-A station shall
be protected by the Class II-A station to its 0.1 mv/m
contour. daytime and its 0.5 mv/m 50% skywave
contour nighttime. The 0.1 mV/m groundwave the
Class I-N station does not develop a 0.1 mV/m 50%
skywave signal. All other stations of any class contour
of a Class I-N station is to be protected in those
azimuths in which authorized on or before October
30, 1961, shall normally receive protection from
objectionable interference from Class |I-A stations as
provided in §73.182.

(2) ProtectiontoClass |I-A stations. A Class |1-A station
shall normally receive daytime protection to its 0.5
mv/m groundwave contour and nightlime protection
to the contour to which it is limited by the co-channel
Class |-A station. '

(e) Applications not complying with this section.
Applications for Class II-A stations which do not meet
the requirements of paragraphs (b) and (c) of this
section will be returned without further consideration.

§73.24 Broadcast facilities; showing required. An
authorizationi for a new standard broadcast station or
increase in facilities of an existing station will be issued
only after a satisfactory showing has been made in
regard to the following, amaong others:

(a) That the propased assignment will tend 1o effect a
fair, efficient and equitabie distribution of radic service
among the several states and communities.

{b) That a proposed new station (or a proposed
change in the facilities of an authorized station)
complies with the pertinent requirements of §73.37.

NOTE: With respect to new Class II-A stations or 10
stations for which applications were accepted for filing
before July 13, 1964, the provisions of NOTE 1 of
§73.37 of this chapter shall apply. Special provisions



concerning interference from Class [I-A stations to
stations of other classes authorized after October 30,
1961 are contained in §73.22(d) of this chapter and
NOTE 3 to §73.21 of this chapter. The level of
interference shall be computed pursuant to §73.182
and §73.186 of this chapter.

(c) That the applicant is financially qualified to
construct and operate the proposed station.

(d) That the applicant is legally qualified. That the
applicant (or the person or persans in control of an
applicant corporation or other organization) is of good
character and possesses other qualifications sufficient
10 provide a satisfactory public service.

(e) That the technical equipment proposed. the
location of the transmitter, and other technical phases
of operation comply with the reguiations governing the
same, and the requirements of good engineering
practice. (See technical regulations of this subpart and
§73.188.)

(f) That the facilities sought are subject to assignment
as requested under existing international agreements
and the rules and regulations of the Commission.

(g) That the population within the 1 m/v contour does
not exceed 1.0 percent of the population within the
25 mv/im contour: Provided, however, that where the
number of persons within the 1 m/v contour is 300 or
less the provisions of this subparagraph are not
applicable.

(h) That, in the case of an application for a Class ||
slation the proposed station would radiate, during two
hours following local sunrise and two hours preceding
local sunsel, in any direction toward the 0.1 mv/im
ground-wave contour of a co-channel United States
Class I-A or I-B station, no more than the maximum
radiation values permitted under the provisions of
§738.187.

(i) That, in the case of an application for a Class Il-A
station (see §73.22), 25% or more of the area of
population within the nighttime interference-free ser-
vice contour of the proposed station receives no
nighttime interference-free primary service from ano-
ther station.

() That the 5 mwv/m contour (or. at night, the
interference-free contour, if of a higher field strength)
encompasses the entire principal community to be
served. For Class II-C and |I-S stations on the 14
frequncies listed in §73.24(¢) it is not necessary to
demonstrate the ability to provide such coverage
during nightlime operation.

(k) Thatthe publicinterest, convenience and necessity
will be served through the operalion under the
proposed assignment.

§73.25 Clear channels: Classes | and Il stations.
The frequencies in the following tabulations are
designated as clear channels and assigned for use
by the classes of stations given:

(a) On each of the following channels, one Class I-A
station will be assigned, operating with power of 50
kw: 640, 650, 660, 670, 700, 720, 750, 760, 770, 780,
820, 830, 840, 870, 880, 890, 1020, 1030, 1040, 1100,
1120, 1160, 1180, 1200 and 1210 khz. In addition, on
the channels listed in this paragraph, Class |l stations
may be assigned as follows:

(1)Cn 670,720, 770, 780, 880, 890, 1020, 1030, 1100,
1120, 1180 and 1210 khz, one Class [I-A unlimited
time station, assigned and located pursuant 10 the
provisions of §73.22; and

(2) On any of the 25 channels listed at the beginning
of this paragraph:

(i) the unlimited time, limited time, daytime-only,
specified hours, and time-sharing Class Il stations
authorized prior to June 1, 1980, to operate on those
channels; and

(i) additional unlimited time ClassI-B and II-C stations
authorized after June 1, 1980.

(iiiy additional daytime-only Class Il stations whose
transmitter sites are located inside the 0.5 mvim 50%
nighttime contour of the respective co-channel Class
I-A stations,

NOTE 1: Seethe U.S./Mexican Agreement concerning
Mexican use of 660, 760, 830, 1020, 1030, and 1180

hz.

NOTE 2: See U.S.-Mexican Agreement conceming
Mexican use of 660. 760. 830, 1020, 1030, and 1180
khz.

(b) To each of the following channels there may be
assigned Class I and Class | stations: 680, 710, 810,
850, 940, 1000, 1060, 1070, 1080, 1090, 1110, 1130,
1140, 1170, 1180, 1500, 1510, 1520, 1530, 1540, 1550
and 1560 khz.

NOTE: Class | and Class Il stations on 1540 khz shall
deliver not over 4 uv/m groundwave or 25 uV/m
skywave at any point of land in the Bahama Islands,
and such stations operating nighttime (i.e., sunset to
sunrise at the location of the U.S. station) shall be

located not less than 650 miles from the nearest point
of land in the Bahama Islands.

(c) For Class II stations on 540, 690, 730, 740, 800,
860, 900, 990, 1010, 1050, 1220, 1540, 1570, and
1580 khz. Effective June 1, 1985 no applications for
new Class 1I-D stations will be accepted on these
channels.

NOTE 1: The U.S./Mexican Agreement is undergoing
renegotiation. Until the new Agreement is completed,
no applications involving new nighttime operation or
major change in existing nighttime operation on 540
khz except for Alaska. or on 730, 800, 800, 1050, 1220,
and 1570 khz will be accepted for filing. Also, pending
completion of negotiations with the Commanwealth of
the Bahamas, 1540 khz is subject to the same
restrictions.

§73.26 Regional channels: Class IIl stations.(a) The
following frequencies are designated as regional
channels and are assigned for use by class 1l stations:
550, 560, 570, 580, 500, 600, 610. 620. 630, 790, 910,
920, 930, 950, 960, 970, 980, 1150, 1250, 1260, 1270,
1280, 1290, 1300, 1310, 1320, 1330, 1350, 1360,
1370, 1380, 1390, 1410, 1420, 1430, 1440, 1460,
1470, 1480, 1590, and 1600 khz.

(b) Additionally, in Alaska, Hawaii, Puerto Rico and the
U.S. Virgin Islands the frequencies 1230, 1240, 1340,
1400, 1450 and 1490 kHz are designated as regional
channels, and are assigned for use by Class IlI
stations. Stations formerly licensed to these channels
in those locations as Class IV stations are redesi-
gnated as Class Il stations.

§73.27 Local Channels; Class IV stations. Within the
colerminous 48 states, the following frequencies are
designated as local channels and are assigned for
use by Class IV stations: 1230, 1240, 1340, 1400,
1450, and 1490 khz.

§73.28 Assignments of stations to channels. (a)
With respect to applications accepted for filing before
July 13, 1964, the individual assignments of stations
to channels which may cause interference to other
United States stations only shail be made in accor-
dance with the provisions of this part for the respective
classes of stations involved. (For determining objection-
able interference, see §73.22, and §73.21 (c) concermn-
ing Class |V stations, no U.S. assignment of a standard
broadcast station will be made which would be
inconsistent with the provisions of NARBA or the U.S.-
Mexican Agreement. Similarly, as long as protection
for U.S. assignments from Haitian assignments con-
tinues, no U.S. assignment of a standard broadcast
station will be made which would cause objectionalbe
interference (under the standards set forth in NARBA)
to a duly notified Haitian station. (The Haitian stations
considered to be duly notified are those notified and
accepled in accordance with past agreements, and
those subsequently notified in accordance with the
procedures and understandings which have pertained
thus far.) In all cases where an individual assignment
may cause interference with, or may involve a channel
assigned for priority of use by, a station in another
North American country, the classifications, allocation
requirements, and engineering standards set forth in
NARBA and the U.S.-Mexican Agreement shall be
observed. NOTE: In general, an application for a
standard broadcast station assignment, the grant of
which would be consistent with the provisions of
NARBA and the U.S.-Mexican Agreement and would
not cause objectionable interference to a duly notified
station in Haiti, will be considered and acted upon by
the Commission in accordance with its rules and
established procedure for action upon such applica-
tions. However, in particular cases such applications
may also present considerations of an international
nature which require that a different procedure be
followed. In such cases the procedure to be followed
will be determined by the Commission in the light of
the special considerations involved.

With respect to applications for facilities which would
involve conflict with NARBA only as to a country which
has signed but not completed formal ratification of
that agreement, and facilities which would cause
objectionable interference to a duly notified Haitian
station, special provisions of a procedural nature are
contained in §1.352 of this chapter.

(¢) Engineering standards now in force domestically
differ in some respects from those specified for
international purposes. The engineering standards
specified for international purposes (see §73 1650,
International Agreements) will be used to determine:
(1) The exient to which interference might be caused
by a proposed station in the United States to a station
in another country; and (2) whelher the United States
should register an objection to any new or changed
assignment notified by another country. The domestic
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standards in effect in the United States will be used
to determine the extent 1o which interference exists or
would exist from a foreign station where the value of
such interference enters into a calculation of: (1) the
service to be rendered by a proposed operation in the
United States; or (2) the permissible interfering signal
from one station in the United States to another United
States station.

§73.29 Class IV stations on regional channels; No
license will be granted for the operation of a Class IV
station on a regional channel, provided, however, that
Class IV stations presently authorized to operate on
regional channels will not be required to change
frequency or power but will not be protected against
interference from Class Il stations.

In FM rules ...

§73.201. Numerical designation of FM broadcast
channels—The FM broadcast band consists of that
portion of the radio frequency spectrum between 88
megacycles per second (MHz) and 108 MHz. It is
divided into 100 channels of 200 kHz each. For
convenience, the frequencies available for FM broad-
casting (including those assigned to noncommercial
educational broadcasting) are given numerical designa-
tions which are shown in the table below:

Freq.  Channel No. Freq.  Channel No.
88.1 mhz 201 98.1 mhz 251
88.3 mhz 202 98.3 mhz 252
88.5 mhz 203 98.5 mhz 253
88.7 mhz 204 98.7 mhz 264
88.9 mhz 205 98.9 mhz 255
89.1 mhz 206 99.1 mhz 256
89.3 mhz 207 99.3 mhz 257
83.5 mhz 208 99.5 mhz 258
89.7 mhz 209 99.7 mhz 259
89.8 mhz 210 99.8 mhz 260
90.1 mhz 21 100.1 mhz 261
90.3 mhz 212 100.3 mhz 262
90.5 mhz 213 100.5 mhz 263
90.7 mhz 214 100.7 mhz 264
90.8 mhz 215 100.9 mhz 265
91.1 mhz 216 1011 mhz 266
91.3 mhz 217 101.3 mhz 267
91.5 mhz 218 101.5 mhz 268
91.7 mhz 219 1017 mhz 269
91.9 mhz 220 101.9 mhz 270
92.1 mhz 221 102.1 mhz 271
923 mhz - 222 1023 mhz 272
92.5 mhz 223 1025 mhz 273
92.7 mhz 224 102.7 mhz 274
92.9 mhz 225 10289 mhz 275
93.1 mhz 226 103.1 mhz 276
93.3 mhz 227 103.3 mhz 277
935 mhz 228 103.5 mhz 278
93.7 mhz 229 103.7 mhz 279
93.9 mhz 230 1039 mhz 280
94.1 mhz 231 1041 mhz 281
94.3 mhz 232 1043 mhz 282
94.5 mhz 233 1045 mhz 283
94.7 mhz 234 104.7 mhz 284
94.9 mhz 235 1049 mhz 285
95.1 mhz 236 105.1 mhz 286
95.3 mhz 237 1053 mhz 287
95.5 mhz 238 1055 mhz 288
95,7 mhz 233 1057 mhz 289
95.9 mhz 240 1059 mhz 290
96.1 mhz 241 106.1 mhz N
96.3 mhz 242 1063 mhz 292
96.5 mhz 243 1065 mhz 293
96.7 mhz 244 106.7 mhz 294
96.9 mhz 245 106.9 mhz 295
97.1 mhz 246 107.1 mhz 296
97.3 mhz 247 107.3 mhz 297
97.5 mhz 248 1075 mhz 298
97.7 mhz 249 107.7 mhz 299
97.9 mhz 250 1079 mhz 300

NOTE: The frequency 108.0 mhz may be assigned to
VOR test stations subject to the condition that interfer-
ence is not caused to the reception of FM broadcast-
ing stations, present or future.

§73.202. Table of Allotments.—(a) General. The’
following Table of Allctments contains the channels
(other than noncommercial educational Channels
201-220) designated for use in communities in the
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United States, its territories, and possessions. All listed
channels are for Class B stations in Zones | and -A
and for Class C stations in Zone Il unless otherwise
specifically designated.

(1) Channels designated with an asterisk may only be
used by noncommercial educational broadcast sta-
tions. Noncommercial educational FM allotments (Chan-
nels 201-220) available for use in various communities
in Arizona, California, New Mexico, and Texas are
listed in §73.504. The rules governing the use of
noncommercial educational channels in other com-
munities are contained in §73.501.

(2) Each channel listed in the Table of Allotments
refiects the class of station that is authorized, or has
an application filed, to use it based on the minimum
and maximum facility requirements for each class
contained in §73.211.

NOTE: The provisions of this subparagraph [(2)(2)]
become effective March 1, 1987.

{b) Tableof FM Allotments. [EDITOR'SNOTE: Channel
assignments by cities are reprinted in the AM-FM
directory and are not repeated here.]

§73.203. Availability of channels—Applications may
be filed_to construct FM broadcast stations only at the
communities and on the channels contained in the
Table of Allotments (§73.202(b) 1). Applications that
fail to comply with this requirement, whether or not
accompanied by a petition to amend the Table, will
not be accepted for tender.

§73.205. Zones—For the purpose of allotments and
assignments, the United States is divided into three
2ones as follows: ) -
(a) Zone | consists of that portion of the United States
located within the confines of the following lines drawn
on the United States Albers Equal Area Projection Map
(based on standard parallels 29 1/2 and 45 1/2; North
American datum); Beginning at the most easterly point
on the State boundary line between North Carolina and
Virginia; thence in a straight line to a point on the
Virginia, West Virginia boundary line located,at North
Latitude 37 49’ and West Longitude 80 12' 30%; thence

. westerly along the southern boundary fines of the

States of West Virginia, Ohio, Indiana, and lllinois to a
point at the junction of the lllinois, Kentucky, and
Missouri state boundary lines; thence northerly along
the western boundary line of the State of Ilinois to a
point at the junction of the (llinois, lowa, and Wisconsin
state boundary lines; thence, easterly along the
northern state boundary line of lllinois to the 80th
meridian; thence north along this meridian to the
43.5th paraliel; thence east along the parallel to the
United States-Canada border; thence Southerly and
following that border until it again intersects the 43.5th
parallel; thence east along this parallel to the 71st
meridian; thence in a straight line to the intersection
of the 69th meridian and the 45th parallel; thence east
along the 45th parallel to the Atlantic Ocean. When
any of the above lines pass through a city, the city
shall be considered to be located in Zone |. (See
Figure | of §73.699 [in complete copy of Rules]).

(b) Zone |A consists of PuertoRico, the Virgin Islands,
and that portion of the State of California which is
located south of the 40th parallel,

(c) Zone Il consists of Alaska, Hawaii and the rest of
the United States which is not located in either Zone |
or Zone |A. !

73.207 Minimum distance separations between
stations.—(a) FM allotments and assignments must
be separated from other allotments and assignments
on the same channel and five adjacent channels by
certain minimum distances. If transmitter sites do not
meet the minimum distances listed in apargraph (b)
of this section, the Commission will not accept
petitions to amend the Table of Allotments, applica-
tions for new stations, or applications to change the
channel or location of existing assignments. Class D
(secondary) assignments, however, are subject only
to the separation distances contained in subpara-
graph (b)(3). (See §73.512 for other rules governing
the channel and location of Class D (secondary)
assignments.)

(b) The distanceslisted below apply only to alloiments
and assignments operating on the same channel or
one of five critical channels adjacent to the desired
channel. The five adjacent channels are the first (200
khz removed from the main channel), the second (400
khz removed), the third (600 khz removed), the
fifty-third (10.6 mhz removed), and the fifty-fourth (10.8

mhz removed). The distances shown must be met
regardless of which is the proposed station (i.e.,
distances shown from a new Class A station to an
existing Class C station are aiso the distances
between a new Class C station and an existing Class
A station).

{1) Allotments and assignments in the United States
must be separated from other domestic aliotments and
assignments by the following minimum distances.

(2)Underthe Canada-United States FM Broadcasting
Agreement, domestic U.S. allotments and assign-
ments that are located within 320 kilometers (199
miles) of the common border must be separated from
Canadian allotments and assignments by the following
distances. Class B1 and Class C2 allotments and
assignments must be considered Class B allotments
and assignments when using this 1able.

(3)Underthe Mexican-United States FM Broadcasling
Agreement, U.S. allotments and assignments located
within 320 kilometers (199 miles) of the common
border must be separated from Mexican allotments

~
*
and assignments by the following distances. Class
B1 and Class C2 allotments and assignments must
be considered Class B and Class C1 allotments and

assignments must be considered Class C when using
this table.

§73.211 Power and antenna helght requirements.
(@) minimum requirements.
(1) Except as provided in paragraph (b)(2) of .this
section, the minimum effective radiated power for:

Class A 0.1 kw (-10-dBK)
Class B1 3 kw (4.8 dBK)
Class B 25 kw (14 dBK)
Class C2 3 kw (4.8 dBK)
Class C1 50 kw (17 dBK)
Class C 100 kw {20 dBk)

(2) Class C stations must have a minimum antenna
height above average terrain of at least 300 meters
(984 feet).

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. STATIONS in Kilometers

(miles)
Relation Co-channei 200 khz 400/600 khz 10.6/10.8 mhz
Ato A 105 {65) 84 (40) 27 (17) 8 (5)
Ato B1 138 (86) 89 (55) 48 (30) 16 (10)
AtoB 163 (101) 105 (65) 69 (43) 16 (10)
Ato C2 163 (101) 105 (65) 55 (34) 16 (10)
Ato C1 196 (122) = 129 (80) 74 (46) 32 (20)
AtoC 222 (138) 169 (105) 105 (65) 32 (20)
Bt to B1 175 (109) 114 (71) 50 (31) 24 (15)
Bl1ioB 211 (131) 145 (90) 71 (44) 24 (15)
B1to C2 200 (124) 134 (83) 56 (35) 24 (15)
B1to C1 233 (145) 161 (100) 77 (48) 40 (25)
BitoC 259 (161) 193 (120) 105 (65) 40 (25)
BtoB 241 (150) 169 (105) 74 (46) 24 (15)
BtoC2 241 (150) 169 (105) 74 (46) 24 (15)
BtoC1 270 (168) 195 (121) 79 (49) 40 (25)
BtoC 274 (170) 217 (135) 105 (65) 40 (25)
C2to C2 190 (118) 130 (81) 58 (36) 24 (15)
C2to Ci 224 (139) 158 (98) 79 {49) 40 (25)
C2ioC 249 (155) 188 (117) 105 (B5) 40 (25)
Cito Ci 245 (152) 177 (110) 82 (51) 48 (30)
CltoC 270 (168) 209 (130) 105 (65) 48 (30)
CtoC 290 (180) 241 (150) 105 (65) 48 (30)

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. TO CANADIAN STATIONS
in Kilometers .

Co-channel Adjacent
Relation 0 khz 200 khz
mhz
Ato A 132 85
Ato Bi 180 113
AtoB 206 132
Ato Ci 239 164
AtoC 242 ) 177
Bi to Bi 197 B )
BitoB 223 149
B1 to Ci 256 181
BitoC 259 195
Bto B 237 164
B to Ci 271 195
BtoC 274 209
Clio Ci 292 217
CitoC 302 . 230
CtoC 306 241

Channels *I.F.
400 khz 600 khz 10.6/10.8
45 37 8

62 54 16

76 . 69 i6

98 90 32

108 100 32

70 57 24

84 71 24

106 92 40

116 103 40

94 74 24

115 95 40

125 106 40

134 101 48

144 1 48

153 113 48

MINIMUM DISTANCE SEPARATION REQUIREMENTS—U.S. TO MEXICAN STATIONS in
Kilometers (miles)

Relation Co-channel 200 khz 400/600 khz 10.6/10.8 mhz
Ato A 105 (65) 65 (40) 25 (15) 8 (5)
AtoB 175 (110) 105 (65) 65 (40) 16 {10)
AtoC 210 (60) _ 170 (105) 105 (65) 32 (20)
AtoD 95 (60) 50 (30) 25 (15) 8 (5)
BtoB 240 (150) 170 (105) 65 (40) 25 (15)
BtoC 270 (170) 215 (135) 105 (65) 40 (25)
BtoD 170 (105) 95 (60) 65 (40} 16 (10}
CtoC 290 (180) 240 (155) 105 (65) 48 (30)
CtoD 200 (125) 155 (95) - 105 (65) 25 (15)
DioD ' 18 (i1) 10 (6) 5(3) 3(2)
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No minimum antenna height above average terrain is
specified lor Classes A, B1, B, C2, or C1 stations.
(b) Maximum power and antenna height.

(1) The maximum effective radiated power in any
direction and maximum antenna height above aver-
age terrain (HAAT) for the various classes of stations
are listed below:

Maximum
Antenna HAAT

Class Maximum Power in meters (feet)
A 3 kw (4.8 dBK) 100 (328)
B1 25 kw (14.0 dBK) 100 (328)
B 50 kw (17.0 dBK) 150 (492)
c2 50 kw (17.0 dBK) 150 (492)
C1 100 kw (20.0 dBK) 299 (981)
C 100 kw (20.0 dBK) 600 (1968)

(2) Antenna heights may exceed that specified in this
paragraph if the effective radiated power is reduced
so that the distance to the 1 m v/m (60 dbu) contour
extends no farther than it would if the station were
operating with the maximum power and antenna HAAT
for its particular class of station. The location of the 1
mv/m (60 dbu) contour is determined using Figure 1
of §73.333. The antenna HAAT is determined using the
procedure contained in §73.313. When antenna HAAT
is less than 30 meters (100 feet), an antenna HAAT of
30 meters (100 feet) must be assumed to determine
equivalence. When a station's effective radiated power
must be reduced below the normal minimum for its
class (specified in paragraph (a)(1) of this section) the
value determined will be the minimum for the particular
station involved.

(3) In Puerto Rico and the Viegin Islands:

" (i) Class B stations may use antennaheights up to 600
meters (1968 feet) above average terrain with effective
radiated powers up to 255 kw. For antenna heights
above 600 meters (1968 feet), the power must be
reduced so that the station's 1 mw/im confour (located
pursuant to Figure 1 of §73.333) will extend no father
from the station's transmitter than with the facilties of
255 kw and an antenna height of 600 meters (1968
feet). For powers above 255 kw (up to 50 kw) no
antenna height will be authorized which result in
greater coverage by the 1 mv/m contour (located
pursuant to Figure 1 of §73.333) than that obtained
with the facilities of 25.5 kw ERP and an antenria height
of 600 meters (1968 feet).

(ii) Class A stations may use antenna heights up to
335 meters (1100 feet) above average terrain with
effeclive radiated powers up to 3 kw. For antenna
heights above 335 meters (1100 feet), the power must
be reduced so that the stations 1 mv/m contour
(located pursuant to Fugure 1 of §73.333) will extend
no farther from the station's transmitter than with the
facilities of 3 kw ERP and an antenna height of 335
meters (1100 feet).

(iii) Class B 1 stations may use antenna heights up to
335 meters (1100 feet) above average terrain with
effective radiated powers up to 5 kw. For antenna
heights above 335 meters (1100 feet), the power must
be reduced so that the station's 1 mv/m contour
{located pursuant to Figure 1 of §73.333) will extend
no farther from the station’s transmitter than with the
facilities of 5 kw and an antenna height of 335 mieters
(1100 feet). For powers above 5 kw (Up t0 25.0 kw)
no antenna height will be authorized which results in
greater coverage by the 1 mv/m contour than that
obtained with the tacilities of 5 kw ERP and an antenna
height of 335 meters (1100 feet).

(c) Existing stations. Stations authorized prior to [the
effective date of the Report and Order in BC Docket
80-90] that do not conform to the requirements of this
section, may continue 1o operate as authorized.
Stations operating with facilities in excess of those
specified in paragraph (b) of this section may not
increase their effective radiated powers or extend their
1 mv/m field strength contour beyond the location
permitted by their present authorizations. The provi-

sions of this section will not apply to applications to
increase facilities for those stations operating with less
than the minimum power specified in paragraph (a}
of this section.

(d) Stations designated as Class A, B1 and B may be
authorized in Zones | and I-A. Classes A, C2, C1 and
C may be authorized in Zone Il. The facilities for each
class of station are listed in §73.211.

(e) The rules applicable to a particular station,
including minimum and maximum facilities require-
ments, are determined by its class. Class designation
i$ based on the zone in which the station’s transmitter
is located, or proposed to be located.

§73.220 Restrictions on use of channels.(a) The
Frequency 89.1 mhz (Channel 206) is reserved in the
New York City metropolitan area for the use of the
United Nations with the equivalent of an antenna
height of 150 meters {492 feet) above average terrain
and effective radiated power of 20 kilowatts, and the
FCC will make no assignments which would cause
objectionable interference with such use.

(b) In Alaska, FM broadcast stations operating on
Channels 221-300 {92.1-107.9 mhz) shall not cause
harmiul interference to and must accept interference
from non-Government fixed operations authorized
prior to January 1, 1982.

In TV rules ...

§73.603. Numerical designation of television chan-
nels—(a)

Frequency Frequency
Chan band Chan- Band
nel (Mega-  mel (Mega-
No. cylces)  No. cycles)
2. 5460 43....... 644-650
3. ... 60-66 44 ... ... 650-656
4. .. 66-72 45. ... . .. 656-662
5.. ... 76-82 46. .. .. . 662-668
6. . ...... 82-88 47. ... . .. 668-674
7.0 ... 174180 48. . .. . .. 674-680
8..... ... 180-186 49. .. .. .. 680-686
9. ... 186-182 50. ... . .. B86-692
10........192198 51... .. .. 692-698
i 198-204 52. ... . .. 698-704
12... . ...204-290 53. ... ... 704-710
3.0 210-216 54, . . . . . 710-716
M., ... 470-476 55. .. . . .. 716-722
15, .. ... .. 476-482 56. ... . .. 722-728
6. . ... ... 482-488 57. ... ... 728-734
170000 .. 488-494 58. .. .. .. - 734-740
8. .. ... .. 494-500 59. ... ... 740-746
9. ... 500-506 60. .. .. .. 746-752
20. ... .. .. 506-512 61. .. .. .. 752-758
21 .. .. ... 512-518 62. ... . .. 758-764
22 ... ... 518-524 63 - 764-770
23. ... .. .. 524-530 64 . 770-776
24 ... ... .. 530-536 65....... 776-782
25. . ... ... 536-542 66 .. .... 782-788
26. ... .. .. 542-548 67. ... ... 788-794
27 .. ... 548-554 68. .. .. .. 794-800
28. . ... ... 554-560 69. .. .. .. 800-806
29 ... .. .. 560-566 70. .. .. .. 806-812
0...... .. 566-572 71 . 812-818
3. ... .. 572-578 72. .. .. . 818-824
32...... .. 578-584 73....... 824-830
3B, ... 584-500 74. ... ... 830-836
34 .. ... ... 590-596 75. . ... .. 836-842
€docoouona 596602 76. ... ... 842-848
3. . ... ... 602-608 77. ... ... 848-854
S P 608-614 78. ... . .. 854-860
KL: T 614-620 79. ... ... 860-866
9., ... ... 620-626 80. .. . . .. 866-872
0. ... ... 626-632 81. ... ..B872-878
4 ... ... 632638 82....... 878-884
42 . ... 638-644 83. .. .. .. 884-890

(b) In Alaska, television broadcast stations operating
on Channel 5 (76-82 mhz) and on Channel 6 (82-88
mhz) shall not cause harmful interference and must
accept interference from non-Government fixed oper-
ations authorized prior to January 1, 1982.

{¢) Channel 37, 608-614 mhz, is reserved exclusively
for the radio astronomy service.
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(d) In Hawaii, the frequency band 488-494 mhz is
allocated for non-broadcast use. This frequency band
(Channel 17) will not be assigned in Hawaii for use by
television broadcast stations.

§73.606. Table of Assignments—(a) The following
Table of Assignments contains the channels assigned -
to the listed communities in the United States, its
tefritories, and possessions. Channels designated
with an asterisk are assigned for use by noncommer-
cial educational broadcast stations only. A station on
a channel identified by a plus or a minus mark is
required to operate with its carrier frequencies offset
10 khz above or below, respectively, the normal carrier
frequencies.

(b) Table of Allotments. [EDITOR'S NOTE: Channel
assignments by cities are reprinted in the AM-FM
directory and are not repeated here.]

§73.607. Availability of channels—(a) Applications
may be filed to construct television broadcast stations
only on fhe channels assigned in the Table of
Allotments (§73.606(b)) and only in the communities
listed therein. Applications which fail to comply with
this requirement, whether or not accompanied by a
petition to amend the Table, will not be accepted for
filing. However, applications specifying channels
which accord with publicly announced FCC orders
changing the Table of Allotments will be accepted for
filing even though such applications are tendered
before the effective dates of such channel changes.

(b) [Deleted:; see note below]). A channe! assigned to
a community listed in the Table of Assignments is
available upon application in any unlistad community
which is located within 15 miles of the listed com-
munity. In addition, a channel qssigned to a com-
munity listed in the Table of Assignments and not
designated for use by noncormmercial educational
stations only, is available upon application in any other
community within 15 miles thereof which, although
listed in the table, is assigned only a channel
designated for use only by noncommercial educa-
tional stations. Where channels are assigned to two
or more communities listed in combination in the Table
of Assignments the provisions of this paragraph shall
apply separately to gach community so listed. The
distance between communities shall be determined
by the distance between the respective coordinates
thereof as set forth in the publication of the United
States Department of Commerce entitled Air Line
Distances Between Cities in the United States. (This
publication may be purchased from the Government
Printing Office, Washington, D.C.) If said publication
does not contain the coordinates of either or both
communities the coerdinates of the méin post office
in either or both of such communities shall be used.
The method to be followed in making the measure-
ments is set forth in §73.611(d).

[EITOR'S NOTE: Subsection (b)was deleted by order
adopted 2-17-83 (Docket No. 82-320). Applications
on file on the date of adoption will be processed under
the former rule; all applications filed after that date will
be accepted only if tendered as valid competing
applications to applications already found acceptabie
by the staff under the rule.}

§73.609. Zones—(a) For the purpose of allotment and
assignment, the United States is divided into three
zones as follows:

(1) Zone | consists of that portion of the United States
located within the confines of the following lines drawn
on the United States Albers Equal Area Projection Map
(based on standard parallels 29 1/2 and 45 1/2; North
American datum); Beginning at the most easterly point
on the stale boundary line between North Carolina and
Virginia; thence a straight line lo a point on the
Virginia-West Virginia boundary line located at North
Latitude 37 49" and West Longitude 80 12' 30*; thence
westerly aleng the southern boundary lines of the
states of West Virginia, Chio, Indiana and lllinois to a
point at the junction of the llinois, Kentucky, and
Missouri state boundary lines; thence northerly along
the western boundary line of the state of lllinois to a
point at the junction of the lllinois, lowa, and Wisconsin
state boundary lines; thence easterly along the
northérn state boundary line of Illincis to the 90th
meridian; thence north along this meridian to the 43.5
parallel; thence east aleng this parallel to the United
States-Canada border; thence southerly and following
that border uniil it again intersects the 43.5 parallel;
thencé east along this parallel to the 71st meridian;



Table IV of Sec. 73.698—UHF Mileage Separations
(1) (2 3) (4) (5) (6) (7)

20 miles 20 miles 55 miles 60 miles 60 miles 75 miles - " .
(LF. (ntermod-  (Adjacent  (Oscil- (Sound (Picture e L) CE ) LU D) St )
beat) ulation)- channel) lator) image) image) stations.—(a) The provisions of this section relate to
allotment separations and station separations. Peti-

14 22 16-19 15 21 29 30 tions to amend the Table of Allotments §73.606(b}
15 23 17-20 14, 16 22 29 30 other than those also expressly requesting amend-
16 4 14, 18-21 15,17 23 30 31 ment of this section or §73.609 will be dismissed and
17 25 14-15, 19-22 16, 18 24 31 32 all applications for new television broadcast stations
18 26 14-16, 20-23 17, 19 25 32 33 or for changes in the transmitter sites of existing
19 27 14-17, 21-24 18, 20 26 33 34 stations will not be accepted for filing if they fail to
20 28 15-18, 22-25 19, 21 27 34 35 comply with the requirements specified in paragraphs
21 29 16-19, 23-26 20, 22 28, 14 35 36 (b). {c} and (d) of this section.
22 30, 14 17-20, 24-27 21,23 29, 15 36 37 NOTE: Licensees and permittees of television broad-
23 31, 15 18-21, 25-28 22,24 30, 16 37 38 cast stations which were operating on April 14, 1952
24 32, 16 19-22, 26-29 23, 25 31,17 38 39 pursuant to one or more separations below those set
25 33,17 20-23, 27-30 24, 26 32,18 39 40 forth in §273.610 may continue to so operate, but in
26 34, 18 21-24, 28-31 25, 27 33, 19 40 41 no event may they lurther reduce the separations
27 35, 10 22.25, 29-32 26, 28 34, 20 41 42 below the minimum. As the existing separations of
28 36, 20 23-28, 30-33 27,29 s 35, 21 42,14 43 such stations are iricreased, the new separations will
29 37, 21 24-27, 31-34 28, 30 36, 22 43, 15 44, 14 become the required minimum separations unfil
30 38, 22 25-08, 32-35 29, 31 37, 23 44,16 45, 15 separations are reached which comply with the
31 39, 23 26-29, 33-36 30, 32 38, 24 4517 ° 46, 16 requirements of §73.610. Thereafter the provisions of
32 40,24  27-30, 34-37 31,33 39, 25 46, 18 47,17 said section shall be applicable.
33 41,25 28-31, 35-38 32, 34 40, 26 47,19 48, 18 (b) Minimum co-channel assignment and station
34 42,26  29-32, 36-39 33, 35 1,27 48, 20 49,19 separations: .
35 43,27  30-33, 37-40 34, 36 42, 28 49, 21 50, 20
36 44,28  31-34, 38-41 35, 37 43, 29 50, 22 51, 21
37 45,29  32-35, 39-42 36, 38 44, 30 51,23 52, 22 . .
38 46,30 3336, 40-43 37, 39 45, 31 52, 24 53, 23 (1) Zone Ch?(?,?)?:,setze,?(Mi,es) Channels 14-26
39 47, 31 34-37, 41-44 38, 40 46, 32 53, 25 54, 24 | 272.7 (169.5 mi.) 2486 (154.5 mi.)
40 48, % 35-38, 42-45 38. 4; 47, g 54, 26 S5, 25 Il 304.9 (189.5 mi)  280.8 (174.5 mi.)
41 49, 36-39, 43-46 40, 4 48, 55, 27 56, 26 i i
42 50.34 3740, 44-47 41,43 49,35 56, 28 57,27 Wl 3832 (2195 mi)  329.0 (204.5 mi)
43 51,35  38-41, 45-48 42, 44 50, 36 57, 29 58, 28
44 52,36  39-42, 46-49 43, 45 51, 37 58, 30 59, 29
45 53, 37 40-43, 47-50 44, 46 52, 38 59, 31 60, 30 {2) The minimum co-channel distance separation
46 54, 38 41-44, 48-51 45, 47 53, 39 60, 32 61, 31 between a station in one zone and-a station in another
47 55, 39 42-45, 49-52 46, 48 54, 40 61, 33 62, 32 zone shall be that of the zone requiring the lower
48 56, 40  43-46, 50-53 47, 49 55, 41 62, 34 63, 33 separation.
49 57, 41 44-47, 51-54 48, 50 56, 42 63, 35 64, 34 (c) Minimum allotment and station adjacent Channel
50 58, 42 45-48, 52-55 49, 51 57, 43 64, 36 65, 35 separations applicable to all zones:
51 59,43  46-49, 53-56 50, 52 58, 44 65, 37 66, 36 .
52 60,44  47-50, 54-57 51, 53 59, 45 66, 38 67, 37 (1) Channels 2-13 95.7 km (59.5 mi.)
53 61,45  48-51, 55.58 52, 54 60, 46 67, 39 68. 38 Channels 14-69 87.7 km (54.5 mi.)
54 62,46  49-52, 56-59 53, 55 61, 47 68, 40 69, 39 .
55 63,47  50-53, 57-60 54, 56 62, 48 69, 41 70, 40 (2) Duetothefrequency spacing whichexists between
56 64,48  51-54, 65861 55, 57 63, 49 70, 42 7,41 channels 4 and 5, between channels 6 and 7, and
57 65,49  52-55, 58-62 56, 58 64, 50 71,43 72,42 between channels 13 and 14, the minimum adjacent
58 66, 50  53-56, 60-63 57, 59 65, 51 72, 44 73,43 channel separations specified above shall not be
59 67,51  54-57,61-64 58, 60 66, 52 73, 45 74,44 applicable to these pairs of channels (see §273.603[a)).
60 68, 52 55-58, 62-65 50, 61 67, 53 74, 46 75, 45 (d) In addition to the requirements of paragraphs (a),
61 69,53  56-59, 63-66 60, 62 68, 54 75, 47 76, 46 (b) and (c} of this section, the minimum assignment
62 70,54 57-60, 64-67 61, 63 69, 55 76, 48 77,47 and stalion separations belween stations on channels
63 71,55  58-61, 65-68 62, 64 70, 56 77, 49 78, 48 14-69, inclusive, as set forth in Table Il of §273.698
64 72,56  59-62, 66-69 63, 65 71, 57 78, 50 79, 49 must be met in either rule making proceedings looking
65 73, 57 60-63, 67-70 64, 66 72, 58 79, 51 80, 50 towards the amendment of the Table of Assignments
66 74,58  61-64, 68-71 65, 67 73, 59 80, 52 81, 51 (§273.606[b]) or in licensing proceedings. No channel
67 75, 59 62-65, 69-72 66, 68 74, 60 81, 53 82, 52 listed in column (1) of Table Il of §273.698 [see box]
68 76, 60 63-66, 70-73 67, 69 75, 61 82, 54 83, 53 will be assigned to any city, and no application for an
69 77, 61 64-67, 71-74 68, 70 76, 62 83, 55 54 authorization to operate on such a channel will be
70 78, 62 66-68, 72-75 69, 71 77, 83 58 55 granted unless the mileage separations indicated at
71 79, 63 66-69, 73-76 70, 72 78, 64 57 56 the top of columns (2)-(7), inclusive, are met with
72 ‘ 80, 64 67-70, 74-77 71,73 79, 65 .58 57 respect to each of the channels listed in those columns
73 81; 65 68-71, 75-78 72,74 80, 66 59 58 and parallel with the channel in column (1).
74 82, 66 69-72, 76-79 73,75 81, 67 60 59 (e) The zone in which the transmitter of a television
75 83, 67 70-73, 77-80 74,76 82, 68 61 60 station is located or proposed to be located deter-
76 68 71-74, 78-81 75, 77 83, 69 62 61 mines the applicable rules with respect to co-channel
77 69 72-75, 79-82 76, 78 63 62 mileage separations where the transmitter is located
78 70 73-76, 80-83 77,79 64 63 in a different zone from that in which the channel to
79 7 74-77, 81-83 78, 80 65 64 be employed is located.
g? ;:25 ;g;g gg = gg 212 2673 gg §73.614. Power and antenna height require-
8 74 77-80' 81' 83 68 67 ments—(a) Minimum requirgrqents. Applications will
83 75 78-81 82 69 68 not be accepted for filing if 1&ss than 10 dbk (100

walls) horizontally polarized visual effective radiated
power in any horizontal direction. No minimum

thence in a straight line 1o the intersection of the 69th
meridian and the 45th parallel; thence east along the
45th parallel; to the Atlantic Ocean. When any of the
above lines pass through a city, the city shall be

Mexican border, consisting of arcs drawn with a 241.4
kilometer (150 mile) radius to the north from the
following specified points:

antenna height above average terrain is specified.

(b) Maximum power. Applicationswillnot be accepted
for filing it they specify a power which exceeds the
maximum permitted boundaries specified in the

consicered to be located in Zone I. (See Figure 1 of North Latitude West Longitude following formulas:
§73.699). a) 29 © 40'00" 83 °24'00" !
b) 30°07'00" 84 °12'00" Maximum visual effective

(2) Zone |l consists of that portion of the United States ¢) 30 ° 3100" 86 ° 30'00" radiated power in db above
which is not located in either Zone | or Zone [ll, and d) 30 * 48°00" 87 ° 58'30" Channel Nos. one kilowatt (dBk)
Il:lljaerrltgsﬂlco, Alaska, Hawaiian Islands and the Virgin e 30000:00: g0 ° 38:30”‘ 26 20 dBk (100 kw)

' f) 30 ° 04'30" 93°19'00" 7-13 25 dBk (316 kw)

(3)Zone Il consists of that portion of the United States g) 29° 46°00" 95 ° 05°00" 14-83 37 dBk (5000 kw) -
located south of a line, drawn on the United States h) 23, 4300 96030,30',
Albers Equal Area Projection Map (based on standard i) 27 © 52'30" 97 ° 3200 (6) The effective radiated power in any horizontal or

parallels 29 1/2 and 45 1/2; North American datum),
beginning at a point on the east coast of Georgia and
the 31st paraliel and ending at the United States-

When any of the above arcs pass through a city, the
city shall be considered to be located in Zore II. (See
Figure 2 of §73.699.)
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vertical direction may not exceed the maximum values
permitted by this section and Figure 3 and 4 of
§73.1700.



(7) The effective radiated power at any angle above
the horizontal shall be as low as the state of the ant
permits, and in the same vertical plane may not
exceed the effective radiated power in either the
horizontal direction or below the horizontal, whichever
is greater.

(c) The zone in which the transmitter ot a television
station is located or proposed to be located deter-
mines the applicable rules with respect to maximum
antenna heights and powers for VHF stations when the
transmitter is located in Zone | and the channel to be
employed is located in Zone (I, or the transmitter is
located in Zone Il and the channel to be employed is
located in Zone |.

In AM, FM, TV rules ...

§73.1635 Special temporary authorizations (STA)}—A
special temporary authorization (STA) is the authority
granted to a permittee or licensee to permit the
operation of a broadcast facility for a limited period at
a specified variance with the terms of the’ station
authorization or requirements of the FCC rules appli-
cable to the particular class of station.

(1) A request for an STA should be filed with FCC in
Washington, D.C. at least 10 days prior to the date of
the proposed operation.

(2) The request is to be made by letter and shall fully
describe the proposed operation and the necessity
for the requested STA. Such letter requests shall be
signed by the licensee or the licensee's repre-
sentative.

(3} A request for an STA necessitated by unforeseen
equipment damage or failure may be made without
regard to the procedural requirements of this section
(e.g., via telegram or telephone). Any request made
pursuant to this paragraph shall be followed by a
written confirmation request confirming to the require-
ments of paragraph (a)(2) above. Confirmation re-
quests shall be submitted within 24 hours. (See also
§73.1680 Emergency Antennas).

(4) An STA may be granted for an initial period not to
exceed 180 days. A limited number of extensions of
such authorizations may be granted for additional
periods not exceeding 180 days per extension. An
STA necessitated by technical or equipment prob-
lems, however, may, in practice, be granted for an
initial period not to exceed 90 days with a limited
number of extensions not to exceed 90 days per
extension. The permittee or licensee must demon-
strate that any further extensions requested are
necessary and that all steps to resume normal
operation are being undertaken in an expeditious and
timely fashion.

(5) Certain rules permit temporary operation at
variance without prior authorization from the FCC when
notification is filed as prescribed in the particular rules.
See §73.62, Directional Antenna System Tolerances;
§73.157, Antenna Testing During Daytime; §73.1250,
Broadcasting Emergency Information; §73.1615, Oper-
ation During Modification of Facilities; and §73.1680,
Emergency Antennas.

(b) An STA may be modified or cancelled by the FCC
without prior notice or right to hearing.

(c)Norequestbyan AM stationfortemporary authority
to extend its hours of operation beyond those
authorized by its regular authorization will be accepted
or granted by the FCC except in emergency situations
confirming with the requirements of §73.3542. Applica-
tion for Emergency Authorization. See also §73.1250,
Broadcasting Emergency Information.

§73.1650 International broadcasting agreements.
(@) AM broadcast (1) The U.S.A. is signatory 10 the
North American Broadcasting Agreement (NARBA)
with the Bahama Islands and the Dominican Republic.

(2) The U.S.A.is asignatorytothe Regional Agreement
for the Medium Frequency Broadcasting Service in
Region 2 (Region 2 AM Agreement). (3} The U.S.A.
and Canada are signatories to a separate agreement
(U.S./Canadian Agreement). (4) The U.S.A. and Mexico
are signatories to a separate agreement (U.S./Mexican
Agreement).

(5) The U S.A.has separate, bilateral agreements with
Canada, Mexico and the Bahama Islands pertaining
to pre-sunrise authority and a separate agreement with
Mexico for post-sunset authority.

In FCC Policies ...

§73.4107 FM broadcast assignments, increasing
availability of—({a) See First Repont and Order, MM
Docket 84-231, FCC 86-840, adopted December 19,
1984, 50 FR 3514, January 25, 1985.

(b) See Second Report and Order. MM Docket No.
84-231, FCC 85-124, adopted March 14, 1985. 50 FR
15558, April 19, 1985.

(c) See Memorandum Opinion and Order, MM Docket
No. 84-231, FCC 86-76. adopted February 10. 1986.
51 FR 9210, March 18, 1986.

(d) See Public Notice, 51 FR 26009, July 18, 1986.

Multiple Ownership

§73.3555 Multiple Ownership—(a) No license for an
AM, FM, or TV broadcast station shall be granted to
any party (including all parties under common control)
if such party directly or indireclly owns, operates, or
controls one or more broadcast stations in the same
service and the grant of such license will result in:

{1} any overlap of the predicted or measured 1 mv/m
groundwave contours of the existing and proposed
AM stations, computed in accordance with §73.183
or §73.186 or

(2) any overlap of the predicted 1 mv/m contours of
the existing and proposed FM stations, computed in
accordance with §73.313; or

(3)any overlap of the Grade B contours of the existing
and proposed TV stations. computed in accordance
with §73.684.

(b) No license for an AM, FM, or TV broadcast station
shall be granted to any party (including all parties
under common control) if such party directly or
indirectly owns, operates, or controls one or more
such broadcast stations and the grant of such license
will result in:

(1) the predicted or measured 2 mv/m groundwave
contour of an existing or proposed AM station,
computed in accordance with §73.183 or §73.186,
encompassing the bentire community of license of the
TV broadcast station(s) or the Grade A contour(s) of
tshe TV broadcast station(s), computed in accordance
with §73.684, encompassing the entire community of
license of the AM station; or

(2) the predicted 1 mv/m contour of a proposed FM
station, computed in accordance with §73.313, en-
compassing the entire community of license of an
existing or proposed TV broadcast station(s) or the
Grade A contour(s) of station(s), computed in accor-
dance with §73.684, encompassing the entire com-
munity of license of the FM station.

(c) Nolicense for an AM, FM, or TV broadcast station
shall be granted to any party (including all parties
under common control) if such party directly or
indirectly owns, operates, or controls a daily newspa-
per and the grant of such license will result in:

(1) the predicted or measured 2 mv/m contour for an
AM station, computed in accordance with §73 183 or
§73.186, encompassing the entire community in which
such newspaper is published; or

(2) the predicted 1 mv/m contour for an FM station,
computed in accordance with §73.313, encompass-
ing the entire community in which such newspaper is
published; or

{3) the Grade A contour for a TV station, computed in
accordance with §73.684, encompassing the entire
community in which such newspaper is published.

{d)(1) No license for a commercial AM, FM or TV
broadcast station shall be granted, transferred or
assigned to any party (including all parties. under
common control) if the grant, transfer or assignment
of such license would result in such party or any of its
stockholders, partners, members, officers or directors,
directly or indirectly, owning, operating or controlling,
or having a cognizable interest in, either:

(A) more than fourteen (14) stations in the same
service, or

(B) more than twelve (12) stations in the same services
which are not minority-controlled.

(2) No license for a commercial TV broadcast station
shall be granted, transferred or assigned to any party
(including all parties under common control) if the
grant, transfer or assignment of such license would
result in such party-or any of its stockholders, partners,
members, officers or directors, directly or indirectly,
owning, operating or controlling, or having a cogni-
zable interest in, either:

(A) TV stations which have an aggregate national
audience reach exceeding thirty (30) percent, or

(B) TV stations which have an aggregate national
audience reach exceeding twentyfive (25) percent
and which are not minority-controlled.

(3) For purposes of this paragraph:

(A) national audience reach means the total number
of television households in the Arbitran Area of
Dominant influence (ADI) markets in which the
relevant stations are located divided by the total
national television households as measured by ADI
data at the time of a grant, transfer or assignment of a
license. For purposes of making this calculation, UHF
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television stations shall be attributed with 50 percent
of the television households in their ADI market. Where
the relevant application forms require a showing with
respect to market data are unavailable, then the
applicant shall make a showing as 10 the number of
television households in its market. Upon such a
showing, the Commission shall make a determination
as to the appropriate audience reach 1o be attributed
to the applicant.

(b) TV broadcast station or "TV station” exclude
stations which are primarily satellite operations.

(c) minority-controlled means more than 50 percent
owned by one or more members of a minority group.

{d)minority means Black, Hispanic, Americanindian,
Alaska Native, Asian and Pacific Islander.

(e) No renewal of license shall be granted for a term
extending beyond January 1, 1980, to any part that
as of January 1, 1975, directly or indirectly owns.
operates or controls the only daily newspaper pub-
lished in a community and also of January 1, 1975,
directly or indireclly owns, operates or controls the
only commercial aural station or stations encompass-
ing the entire community with a city-grade signal
during daytime hours (predicted or measured signal
tor AM, predicted for FM), or the only commercial TV
station encompassing the entire community with a
city-grade signal. The provisions of this paragraph
shall not require divestiture of any interest not in
conformity with its provisions earlier than January 1,
1980. Divestiture is not required for aural stations if
there is a separately owned, operated or controlled
TV broadcast station licensed to serve the community.

(f) This section is not applicable to noncommercial
educational FM and noncommercial educational TV
stations.

NOTE 1. The word control as used herein is not limited
to majority stock ownership, but includes actual
working control in whatever manner exercised.

NOTE 2: In applying the provisions of this section,
ownership and other interests in broadcast licensees,
cable television systems and daily newspapers will
be attributed to their holders and deemed cognizable
pursuant to the following criteria:

(a) Except as otherwise provided herein, partnership
and direct ownership interests and any voling stock
interest amounting to 5% or more of the outstanding
voting stock of a corporate broadcast licensee, cable
television system or daily newspaper will be cogni-
zable;

(b)Nominority voting stock interest willbe cognizable
if there is a single holder of more than 50% of the
outstanding voting stock of the corporate broadcast
licensee, cable television system or daily newspaper
in which the minority interest is heid:

(c) Investment companies, as defined in 15 USC
§80a-3, insurance companies and banks holding
stock through their trust departments in trust accounts
will be considered to have a cognizable interest only
if they hold 10% or more of the outstanding voting
stock of a corporate broadcast license, cable tele-
vision system or daily newspaper. or it any of the
officers or directors of the broadcast licensee, cable
television system or daily newspaper are repre-
sentatives of the investment company, insurance
company or bank concerned. Holdings by a bank or
insurance company will be aggregated if the bank or
insurance company has any right to determine how
the stock will be voted. Ho'dings by investment
companies will be aggregated if under common
management.

(d) Attribution of ownership interests in a broadcast
licensee, cable television system or daily newspaper
that are held indirectly by any party through one or
more intervening corporations will be determined by
successive multiplication of the ownership percen-
tages for each link in the vertical ownership chain and
application of the relevant altribution benchmark to the
resulting product, except that whereever the owner-
ship percentage for any link in the chain exceeds
680%, it shall not be included for purposes of this
multiplication. [For example, if A owns 10% of
company X, which owns 80% of company Y, which
owns 25% of Licensee, then X's interest in Licensee
would be 25% (the same as Y's interest since X's
interest in Y exceeds 50%), and A's interest in
Licensee would be 2.5% (0.1 x 0.25). Under the 5%
attribution benchmark, X's interest in Licensee would
be cognizable, while A's interest would not be
cognizable.]

(e) Voting stock interests held in trust shall be
attributed to any person who holds or shares the power
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to vote such stock, to any person who has the sole
power to sell such stock, and to any person who has
the right to revoke the trust at will or to replace the
trustee at will. If the trustee has a familial, personal or
extralrust business relationship to the grantor or
beneficiary, as appropriate, will be attributed with the
stock interests heid in trust. An otherwise qualified trust
will be ineffective 1o insulate the grantor or beneficiary
from attribution with the trust's assets uniess all voting
stock interests held by the grantor or beneficiary in the
relevant broadcast licensee, cable television system
or daily newspaper are subject to said trust.

(f) Holders of non-voting stock shall not be attributed
an interest in the issuing entity. Holders of debt and
instruments such as warrants, convertible debentures,
options or other non-voting interests with rights of
conversion to voting interests shall not be attributed
unless and until conversion is effected.

(G)(1) Alimited partnership interest shallbe attributed
to a limited partner unless that partner is not materially
involved, directly or indirectly. in the management or
operation of the media-related activities of the partner-
ship and the licensee or system so certifies.

(2) In order for a licensee or system 0 make the
certification set forth in paragraph (a)(1) of this section,
it must verify that the partnership agreement or
certificate of limited partnership, with respect to the
particular limited partner exempt from attribution,
establishes that the exempt limited partner has no
material invelvement, directly or indirectly, in the
management or operation of the media activities of the
partnership. The criteria which would assure adequate
insualtion for purposes of this certification are de-
scribed in the Memorandum Opinion and Order in
MM Docket No. 83-46, FCC 85-252 (released June
24, 1985) as modified on reconsideration in Memoran-
dum Opinion and Order in MM Docket No. 83-46, FCC
86-410 (released November 28, 1986). Irrespective
of the terms of the certificate of limited partnership or
partnership agreement, however, no such certificate
shall be made if the individualor entity making the
certification has actual knowledge of any material
involvement of the limited partners in the management
or operation of the media-related business of the
partnership.

(h) Officers and directors of a broadcast licensee,
cable television system or daily newspaper are
considered to have a cognizable intérest in the entity
with which they are so associated. If any such entity
engages in businesses in addition to its primary
business of broadcasting, cable television service or
newspaper publication, it may request the Commis-
sion to waive attribution for any officer or director
whose duties and responsibilities are wholly unrelated
to its' primary business. The officers and directors of a
parent company of a broadcast licensee, cable
television system or daily newspaper, with an attribu-
tabie interest in any such subsidiary entity. shall be
deemed to have a cognizabte interest in the subsidiary
unless the duties and responsibilities of the officer or
director involved are wholly unrefated to the broadcast
licensee, cable television system or daily newspaper
subsidiary, and a statement properly documenting this
fact is submitted to the Commission. [This statement
may be included on the appropriate Ownership
Report]. The pfficers and directors of a sister corpora-
tion of a broadcast licensee, cable television system
or daily newspaper shall not be attributed with
ownership of these entities by virtue of such status.

(i) Discrete ownership interests will be aggregated in
determining whether or not an interest is cognizable
under this section. An individual or entity will be
deemed to have a cognizablg investment if:

(1) the sum of the interests held by orthrough passive
investors is equal to or exceeds 10 percent; or

(2) the sum of the intérests other than those held by
or through passive investors is equal to or'exceeds 5
percent; or

(3) the sum of the interests computed under (1) plus
the sum of the interests computed under (2) is equal
to or exceeds 10 percent.

NOTE 3. In cases where record and beneficial
ownership of voting stock is not identical {e.g., bank
nominees holding stock as record owners for the
benefit of mutual funds, brokerage houses holding
stock in street names for the benefit of customers,
investment advisors holding stock in their own names
for the benefit of clients, and insurance companies
helding stock), the party having the right to determine
how the stock will be voted will be considered to own
it for purposes of these rules.

NOTE 4: Paragraphs (a)-(d) of this section will not be
applied so as to require divestiture, by any licensee,
of existing facilities, and will not apply to applications
for increased power for Class IV stations, to applica-
tions for assignment of license or transfer of control
filed in accordance with §73.3540(d) or §73.3541(b)
of this part, or lo applications for assignment of license
or transter of control to heirs or legatees by will or
intestacy if nc new or increased overlap would be
created. between commonly owned, operated or
controlled broadcast stations in the same service and
if no new encompassment of communities proscribed
in paragraphs (b) and (c) of this section as to
commonly owned, operated, or controlled broadcast
stations or daily newspapers would result. Said
paragraphs will apply to all applications for new
stations, to all other apphcallons for assignment or
transfer, and to all applications for major changes in
existing stations except major changes that will result
in overlap of contours” of broadcast stations in the

same service with each other no greater than already .

existing. (The resulting areas of overlap of contours
of such broadcast stations with each other in such
major change cases may consist partly or entirely of
new terrain. However, if the population in the resulting
owerlap areas substantially exceeds that in the
previously existing overlap ‘areas, the Commission will
not grant the application if it finds that to do so would
be against the public interest, convenience, or
necessity.) This section will not apply to major changes
in UHF television broadcast stations authorized as of
September 30, 1964, which will result in Grade B
overlap with another television that was commonly
owned, operated, or controlled as of September 30,
1964, or to any application by a party who directly or
indirectly owns, operates, or controls a UHF television
broadcast station where grant of such application
wouid result in the Grade A contour of the UHF station
encompassing the entire community of license of a
commonly owned, operated, or controlied AM or FM
broadcast station or would result in the entire
community of license of such UHF station being
encompassed by the 2 mvim contour of such AM
broadcast station or the 1" mv/m contour of such FM
broadcast station. Such UHF overlap or community
encompassment cases will be handled on a case-by
case basis in order to determine whether common
ownership, operation, or control of the stations in
question would be in the public interest. Commonly
owned, operated, or controlled broadcast stations,
with overlapping contours or with community- encom-
passing contours prohibited by this section may not
be assigned or transferred to a single person, group,
or enlity, except as provided above in this note. If a
commonly owned, operated, or controlled broadcast
station and daily newspaper fall within the encompass-
ing proscription of this section, the station may not be
assigned 10 a single person, group or entity if the
newspaper is being simultaneously sold to such single
person, group or entity.

NOTE 5: Paragrapbs (a)-(d) of this section will not be
applied to cases involving television stations which are
primarily satellite operations. Such cases will be
considered on a case-by-case, basis in order to
determine whether common ownership, operation, or
control of the stations in question would Be in the
public interest, Whether or not a particular television
broadcast station which does not present a substantial
amount of locally originated programming is primarily
a satellite operation will be determined on the facts of
the particular case. An authorized and operating
satellite television station the Grade 8 contour of which
overlaps that of a commonly owned, operated, or
controlled non-satellite parent television broadcast
station, or the Grade A contour of which completely
encompasses the community of publication of a
commonly owned, operated, or controlled daily news-
papér, or the community of license of a commonly
owned, operated, or controlled AM or FM broadcast
station, -or the community of license of which is
completely encompassed by the 2 mv/im contour of
such AM broadcast station or the 1 mv/m contour of
such FM broadcast station may subsequently become
a non-satellite station with local studios and locally
originated programming. However, such commonly
owned, operated, or controlled non-satellite television
stations with Grade B overlap or such commonly
owned, operated, or controfled non-satellite television
stations and AM or FM stations with the aforemen-
tioned community encompassment, may not be
transferred or assigned to a single person, group, or
entity except as provided in Note 3. Nor shall any
application for assignment or transfer concerning such
non-satellite stations be granted if the assignment or
transfer would be to the same person, group or entity
to which the commonly owned, operated, or controlied
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newspaper is proposed to be transferred, except as
provided in Note 3.

NOTE 6. For the purposes of this section a daily
newspaper is one which is published four or more
days per week, which is in the English language and
which is circulated generally in the community of
publication. A college newspaper is not considered
as being circulated generally.

Studio Location, Program
\ Originations

In AM, FM and TV rules...

§73.1120 Station location. Each AM, FM and TV
broadcast stafion will be licensed to the principal
community or other political subdivision which it
primarily serves. This principal community (city, town
or other political subdivision) will be considered to be
the geographical station location.

§73.1125 Station main studio iocation. (a) Each AM,
FM and TV broadcast station shall maintain a main
studio within the station's principal community contour
as defined in §§73.24(j)) (%mV/m daytime contour),
§§73.315(a) and 73.685(a), respectively. of this chap-
ter, except:

(1) AM stations licensed as synchronous amplifier
transmitters ("AM boosters”) or,

(2) AM stations whose main studio is located at the
collocated main studio-transmitter site of a commonly-
owned AM station licensed to the same principal
commiunity or,

(3) Any AM, FM or TV broadcast station whose main
studio is located in the community which the station
is licensed to serve at a point situated outside the
principal community contour or,

(4) AM, FM or TV stations, when good cause exists for
locating the main studio outside the station's principal
community contour and that to do so would be
consistent with the operation of the station in the public
interest.

{b) Relocation of the main studio may be made:

{1) From one point to another within the principal
community contour or from a point outside the
principal community contour to one within it, without
specific FCC authority, but notification to the FCC in
Washington shall be made promptly; however,

(2)Froma pointwithinthe principal community contour
t0 one outside it or from one such point outside the
community contour to another, only by first securing
modification of construction permit or license (FCC
Forms 301 for commercial stations and 340 for
noncommercial educational stations).

(3) Exceptions to paragraph (b)(2) of this section are:

(i) Relocation of the main studio of an FM station to the
collocated main studio-transmitter site of a commonly
owned AM station licensed to the same principal
community;

(ii) Relocation of the main studio from one point to
another within the principal community of licerise -or
from a point outside the principal community to one
within it; and

(iii) Notification to the FCC in Washington shall be .
made promptly of such relocations described in
{(b)(3){i) and (b){3)(ii) of this section.

{c) Each AM, FM and TV broadcast station shall
maintain a local telephone number in its community
of license or a toll-free number.

(d) Where the principal community to be served does
not have specifically defined political boundaries,
applications will be considered on a case-by-case
basis by the FCC to determine if the main studio is
located within the principal community to be served.

Operating Schedules

For AM stations ...

§73.72 Operation during the experimental period—(a)
An AM station may operate during the experimental
period on its assigned frequency and with its autho-
rized power for the routine testing and maintenance
of its transmilting system, and for conducling exper-
imentation under an experimental authorization; pro-
vided no interference is caused 1o other stations
maintaining a regular operating schedule within such
period.

(b)Nostationlicensed for daytime or “specified hours”
of operation may broadcast any regular or scheduled
program during this period.



(c) The ticensee of an AM station shall operate or
“refrain from operating its station during the exper-
imental period as directed by the FCC to facilitate
frequency measurements or for the determination of
interference.

§73.99 Pre-sunrise Service authorization (PSRA)
and post-sunset service authorization (PSSA). (a)
To provide the maximum uniformity in early morning
operation compatible with interference considerations,
and to provide for additional service during early
evening hours for daytime-only stations, the provisions
are made for pre-sunrise service and post-sunrise
service. The permissible power to be assigned in
pre-sunrise or post-sunset service authorization will
not exceed 500 watts, or the authorized daytime or
critical hours power (whichever is less).

(b) Pre-sunrise service authorization (PSRA) will
permit;

(1) Class |l stations operating on Mexican, Bahamian,
and Canadian Class I-A and 1-B Clear Channels to
commence PSRA operation at 6:00 a.m. local time and
to continug such operation until the sunrise times
specified in their basic instrument of authorization.

(2) Class I stations situated outside the respective 0.5
mv/m 50% skywave contours of co-channel domestic
Class |-A and |-B stations to commence PSRA
operation 6:00 a.m. local time, and continue this
operation until sunrise times specified in their basic
instruments of authorization.

(3) Class |l stations located inside a co-channel 0.5
mv/m 50% skywave contours of domestic Class I-A
and |-B stations, to commence PSRA operation either
at 6:00 a.m. local time, or at the time of sunrise at the
nearest Class | station located east of the Class ||
station (whichever is later), and continue this operation
until the sunrise times specified in their basic instru-
ments of authorization.

{4) Class !l stations to commence PSRA operation at
6:00 a.m. local time and to continue this operation until
the sunrise times specified in their basic instruments
of authorization.

(c) Post-sunset service authorization (PSSA) will
permit; .

(1) Class I1-D stations located on Mexican, Bahamian,
and Canadian Class 1A and |-B Clear Channels to
commence PSSA operation at sunset times specified
in their basic instruments of authorization and to
continue for two hours after such specified times. In
addition, Class 11-S stations may operate pursuant to
(2) Class 1I-D stations situated outside the respective
05 mv/im 50% skywave contours of co-channel
domestic Class I-A and |-B stations to commence
PSSA operations at sunset times specified in their
basic instruments of authorization and to continue up
to two hours after such specified times.

(3) Class 11-D stations located inside co-channel 0.5
mv/m 50% skywave contours of domestic Class I-A
and I-B stations to commence PSSA operation at
sunset times specified in their basic instruments of
authorizaticn and to continue such operation untit two
hours past such-specified times, or until the time of
sunset at the nearest Class | station located west of
the Class 1l station (whichever is earlier). (Those west
of the dominant station do not qualify for PSSA
operation.)

(4) Class |l daytime only stations to commence PSSA
operation at sunset times specified on their basic
instruments of authorization and to continue such
operation until two hours past such specified times.

(d) Procedural Matters. (1) Applications for PSRA and
PSSA operation are not required. Instead, the FCC will
calculate the periods of such operation and the power
10 be used puusuant to the provisions of this Section
and the protection requirements contained in appli-
cable international agreements. Licensees will be duly
notified of permissible power and times of operation.
Presunrise and post-sunset service authority permits
operation on a secondary basis and does not confer
license rights. No request for such authority need be
filed. However, stations intending to operate PSRA or
PSSA shall submit by letter, signed as specified in
§73.3513, the following information;

(i} Licensee name, station call letters and station
location,

(ii} Indication as to whether PSRA operation, PSSA
operation, or both, is intended by the station,

(iii) A description of the method whereby any neces-
sary power reduction will be achieved.

(2) Upon submission ofthe required information, such
operation may begin without further authority.

(e) Technical Criteria. Calculations to determine
whether there is objectionable interference will be
determined in accordance with the AM Broadcast
Technical Standards, §§73.182 through 73.190, and
applicable international agreements. Calculations will

be performed using daytime antenna systems, or
critical hours antenna systems when specitied on the
license. In performing calculations to determine
assigned power and times for commencement of
PSRA and PSSA operation, the following standards
and criteria will be used:

(1) Class Il stations operating in accordance with
(0)(1), (b)(2), (c)(1), and (c)(2) are required to protect
the nighttime 0.5 mv/im 50% skywave contours of
co-channel Class | stations. Where a 0.5 mvim 50%
skywave signal is not produced, the 05 mv/m
groundwave contour will be protected.

(2) Class i stations arerequiredtofully protect foreign
Class |l stations when operating PSRA and PSSA and
Class II-D station operating PSSA are required to fully
protect domestic full time Class Il stations. For
purposes of determining protection, the existing
nighttime RSS limit will be used in the determination
of maximum power permissible.

(3) Class I stations operating inaccordancewith (€)(2)
and (c)(3) are required to restrict maximum 10%
skywave radiation to any point on the daytime 0.1
mv/m groundwave contour of the co-channel Class |
station to 25 uv/m. For purposes of performing these
calculations the 0.1 mv/m contour of the Class | station
will be determined by use of Figure M3, Estimated
Ground Conductivity in the United States. When the
0.1 mv/m contour extends beyond the national
boundary the international boundary shall be consid-
ered the 0.1 mv/m contour.

(4) Class Il stations operating PSRA and PSSA are
required t0 provide full protection to co-channel
foreign Class |l stations.

(5) Class |l daytime-only stations operating PSSA
beyond 6:00 p.m. local time are required to fully
protect domestic full-time Class Il stations. (6) The
protection that Class Il daytime-only stations will be
required to provide when operating PSSA until 6:00
p.m. local time is as follows:

(i) For the first half-hourof PSSA Cperation, protection
will be calculated at sunset plus 30 minutes at the site
of the Class il daytime-only station;

(11) For the second half-hour of PSSA operation,
protection will be calculated at sunset plus one hour
at the site of the Ciass Ill daytime-only station;

(iii) For the second hour of PSSA operation, protection
will be calculated at sunset plus two hours at the site
of the Class ill daytime-only station;

(iv) Minimum powers during the period until 6:00 p.m.
local time shall be permitted as follows:

Calculated Power  Adjusted Minimum Power

From 1 to 45 watts 75 watts
Above 45 watts to 70 watts 75 watts
Above 70 watts to 100 waltts 100 watts

(f) Calculations made under paragraph (d) of this
section may not take outstanding PSRA or PSSA
operations into account, nor will the grant of a PSRA
or PSSA confer any degree of interference protection
on the holder thereof.

(g) Operationundera PSRAor PSSAis notmandatory,
and will not be included in determing compliance with
the requirements of §73.1740. To the extent actually
undertaken, however, pre-sunrise operation will be
considered by the FCC in determing overall com-
pliance with the past programming representations
and station policy concerning commercial matter.

(h) The PSRA or PSSA is secondary to the basic
instrument of authorization with which it is to be
associated. The PSRA or PSSA may be suspended,
modified, or withdrawn by the FCC without prior notice
or right to hearing, if necessary to resolve interference
conflicts, to implement agreements with foreign gov-
ernments, or in other circumstances warranting such
action. Moreover, the PSRA or PSSA does not extend
beyond the term of the basic authorization.

(i) The FCC will periodically recalculate maximum
permissible power and times for commencing PSRA
and PSSA for each Class |l and Class Il station. These
original notifications and subsequent notifications
should be associated with the station authorization.
Upon notification of new power and time of commenc-
ing operation, affected stations will make necessary
adjustments within 30 days.

(i) APSRA and PSSAdoes not require compliance with
§73.45, 73.182, 73.188, and 73.1560 where the
operation might otherwise be considered as tech-
nically substandard. Further, the requirements of
paragraphs (a)(5), (b)(2), (€)(2), and (d)(2) of §73.1215
concerning the scale ranges of transmission system
indicating instruments are waived for PSRA and PSSA
operation except for the radio frequency ammeters
used in determining antenna input power.
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(k) A station having an antenna monitor incapable of
functioning at the authorized PSRA and PSSA power
when using a directional antenna shall take the monitor
reading using unmodulated carrier at the authorized
daytime power immediately prior to commencing
PSRA or PSSA operations. Special conditions as the
FCC may deem appropriate may be included for PSRA
of PSSA to insure operation of the transmitter and
associated equipment in accordance with all phases
of good engineering practice. -

NOTE: Extended hours operations are subject to
international agreements governing all operations.
These agreements are in the process of revision, but
until this process is completed it will not be possible
to allow full operation as outlined above.

For FM stations...

§73.653 Operation of TV aural and visual transmit-
ters—(a) During the operating hours of a TV station,
between its regularly scheduled sign-on and sign-off
times, the aural and visual transmitters shall not be
operated separately, or to present different or unre-
lated program material, except in-the following cases:
(1) Emergency fills due to either visual or aural
equipment failures leaving the licensee with only the
audio or video programing to announce the equipment
failures to the audience; (2) For equipment tests or
experimentation pursuant to §73.1510 (Experimental
authorizations) and §73.1520 (Operation for tests and
maintenance).

(b) During the normal non-operating hours of a TV
station between sign-off of one broadcast day and
sign-on of the next but, in any event, no earlier than
12 Midnight nor later than 6 a.m., the aural and visual
transmitters shall, if the licensee chooses to broad-
cast, be operated as follows: (1) as described in
paragraphs (a)(1) and (2) of this Section, or (2)
separately, with either (i} no aural transmissions, or (ii)
aural transmissions of non-related, different program
material. (3) All rules and alt policies of the FCC apply
to the operation of stations presenting programs
described in this paragraph (b).

(¢) Stations signing on after 6 a.m. may present visual
transmissions of a test pattern, still pictures or slides,
with aural transmission consisting of a single tone, or
series of variable tones, a presentation of the upcom-
ing program schedule, aural news broadcasts, or
music. This type program material shall not exceed
35 minutes immediately prior to the start of the station’s
scheduled sign-on.

(d) During the non-encoded operating hours of a
Subscription TV station, between the regularly sched-
uled sign-on and sign-off times in which it presents
such non-encoded programing, the aural and visual
transmitters shall not be operated separately, or to
present different or unrelated program material,
except in the following case: {1) During installation of
decoders and orientation of receiving antennas at
subscriber locations, non-integrated, different or unre-
lated material may be presented to aid installers in
their function.

For AM, FM and TV stations ...

§73.1250 Broadcasting emergency information—(a)
Emergency situations in which the broadcasting of
information is considered as furthering the safety of life
and property include, but are not limited to the
following: Tormadoes, hurricanes, floods, tidal waves,
earthquakes, icing conditions, heavy snows, wide-
spread fires, discharge of toxic gasses, widespread
power failures, industrial explosions, civil disorders
and school closings and changes in school bus
schedules resulting from such conditions. See also
§73.3542, Application for Emergency Authorization,
for requirements involving emergency situations not
covered by this section for which prior operating
authority must be requested.

(b) If requested by responsible public officials, a
station may, at its discretion, and without further FCC
authority, transmit emergency pPoint-to-point mes-
sages for the purpose of requesting or dispatching aid
and assisting in rescue operations.

(c) If the Emergency Broadcast System (EBS) is
activated for a national level emergency while a local
or state level emergency operation is in progress, the
national level EBS operation shall take precedence. If,
during the broadcasting of local or state emergency
information, the attention signal described in §73.906
is used, the broadcasts are considered as being
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carried out under a slate level or-local level EBS
operational plan.

(d) Any emergency operation undertaken in accor-
dance with this section may be terminated by the FCC
if required in the public interest.

(e) Immediately upon cessation of an emergency
during which broadcast facilities were used for the
transmission of point-to-point messages under para-
graph (b) of this section, or when daytime facilities
were used during nighttime hours by an AM station in
accordance with paragraph (f) of this section, a report
in letter form shall be forwarded to the FCC in
washington, D.C,, setting forth the nature of the
emergency, the dates and hours of the broadcasting
of emergency information, and a brief description of
the material carried during the emergency. A certifica-
tion of compliance with the noncommercialization
provision of paragraph (f) of this section must
accompany the report where daytime facilities are
used during nighttime hours by an AM station, together
with a detailed showing, under the provisions of that
paragraph, that no other broadcast service existed or
was adequate.

(f) AM stations may, without further FCC authority, use
their full daytime facilities during nighttime hours to
broadcast emergency information (examples listed in
paragraph (a) of this section), when necessary to the
salety of life and property, in dangerous conditions of
a general nature and when adequate advance
warning cannot be given with the facilities authorized,
because of skywave interference impact on other
stations assigned to the same channel, such operation
may be undertaken only if regular, unlimited-time
service, is non-existent, inadequate from the stand-
point of coverage. or not serving the public need. All
operation under this paragraph must be conducted
on a noncommercial basis. Recorded music may be
used to the extent necessary to provide program
continuity.

{g) Broadcasting of emergency information shali be
confined to the hours, frequencies, powers and modes
of operation specified in the station license, except
as otherwise provided for AM stations in paragraph (f)
of this section.

(h) Any emergency information transmitted by a TV
station in accordance with this section shall be
transmitted both aurally and visually or only visually.
TV stations may use any method of visual presentation
which results in a legible message conveying the
essential emergency information. Methods which may
be used include, but are not necessarily limited to,
slides, electronic captioning, manual methods (e.g.,
hand printing) or mechanical printing processes.
However, when emergency operation is being con-
ducted under a national, state or local level Emer-
gency Broadcast System (EBS) plan, emergency
information shall be transmitted both aurally and
visually.

§73.1500—Automatic transmission systems (ATS)}—
An automatic transmission system consists of monitor-
ing devices, control, and alarm circuitry, arranged so
that they interact automatically to operate a broadcast
station’s transmitter and maintain technical parame-
ters within licensed values.

(a) Licensees of AM, FMor TV broadcast stations may
utilize an automatic transmission system (ATS) in lieu
of either direct or remote control of the station
transmitting system.

{b) No authorization from the FCC is required to
operate the transmitter using an automatic transmis-
sion system. Prior to commencing use of the ATS, the
station chief operator, technical director, or consulting
engineer shall certify in writing to the station licensee
that the system has been installed, tested, and fully
complies with all prescribed technical standards of the
rules applicable to the particular class of station.

(c) Broadcast stations operating automatic transmis-
sion systems must be provided with one or more ATS
duty operator points. £ach such point shall have a
means to turn the transmitting apparatus off at all
times.

{d) Whenever an automatic transmission system duty
operator point is established at a location other than
the main studio or transmitter, notification of that
location must be sent to the FCC is Washington, D.C.
within 3 days of initial use of the point. This natification
is not required if responsible station personnel may
be contacted at the transmitter or studio site during
hours of operation when the ATS duty operator is
elsewhere.

(€} The ATS must incorporate circuits that will
terminate station transmission within 3 minutes if the
adjustment controls do not correct an operating
condition which is capable of causing interference.

() The transmitting apparatus must be manually
activated at the beginning of each broadcast period.

(g) For AM station operation, the ATS may incorporate
ameans lo transmit emergency information under the
provisions of §73.1250(f).

§73.1510—Experimental authorizations—(a) Li-
censees of broadcast stations may obtain exper-
imental authorizations to conduct technical exper-
imentation directed toward improvement of the tech-
nical phases of operation and service, and for such
purposes may use a signal other than the normal
broadcast program signal.

(b) Experimental authorizations may be requested by
filing an informal application with the FCC in Washing-
ton, D.C., describing the nature and purpose of the
experimentation to be conducted, the nature of the
experimental signal to be transmitted, and the proposed
schedule of hours and duration of the experimentation.
Experimental authorizations shall be posted with the
station license.

(c) Experimental operations are subject to the follow-
ing conditions:

(1) The authorized power of the station may not be
exceeded, except as specifically authorized for the
experimental operations.

(2) Emissions outside the authorized bandwidth must
be attenuated to the degree required for the particular
type of station.

(3) The experimental operations may be conducted
at any time the station is authorized to operate, but the
minimum required schedule of programing for the
class and type of station must be met. AM stations
also may conduct experimental operations during the
experimental period (12 midnight local time to local
sunrise) and at additional hours if permitted by the
experimental authorization provided no interference
is caused to other stations maintaining a regular
operating schedule within such period(s).

(4) If an experimental authorization permits the use of
additional facilities or hours of operation for exper-
imental purposes, no sponsored programs or com-
mercial announcements may be transmitted during
such experimentation.

(5) The licenses may transmit regularly scheduled
programing concurrently with the experimental trans-
missions if there is no significant impairment of service.

(6) No charges may be made, either directly or
indirectly, for the experimentaticn; however, normal
charges may be made for regularly scheduled
programing transmitted concurrently with the exper-
imental transmissions.

(d) The FCC may request a report of the research,
experimentation and results at the conclusion of the
experimental operations.

§73.1515 Special field test authorizations—(a) A
special field test authorization may be issued to
conduct field strength surveys to aid in the selection
of suitable sites ‘for broadcast transmission facilities,
determine coverage areas, or to study other factors
influencing broadcast signal propagation. The appli-
cant for the authorization must be qualified to hold a
license under Section 303(1)(1) of the Communications
Act.

(b) Requests for authorizationstooperate atransmitter
under a special field test authorization must be in
writing using an informal application in letter form,
signed by the applicant and including the following
information:

(1) Purpose, duration and need for the survey.

(2) Frequency, transmitter output powers and time of
operation.

(3) A brief description of the test antenna system, its
estimated effective radiated field and height above
ground or avetage terrain, and the geographic
coordinates of its proposed location(s).

(c) Operation under a special field test authorization
is subject to the following conditions:

(1) No objectionable interference will result to the
operation of other authorized radio services; in this
connection, the power requested shall not exceed
that necessary for the purposes of the test.

(2) The carriers will be unmodulated except for the
transmission of a test pattern on a visual TV transmitter,
and for hourly voice station identification on aural AM,
FM and TV transmitters.

(3) The transmitter output power or antenna input
power may not exceed those specified in the test
authorization and the operating power must be
maintained at a constant value for each phase of the
tests.
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(4) Theinput powerto the final amplifier stage, and the
AM antenna current or the FM or TV transmitter output
power must be observed and recorded at half hour
intervals and at any time that the power is adjusted or
changed. Copies of these records must be submitted
to the FCC with the required report.

(5) The test equipment may not be permanently
installed, unless such installation has been separately
authorized, Mobile unils are not deemed permanent
installations.

(6) Test transmitters must be operated by or underthe
immediate direction of an operator holding a commer-
cial radio operator license (any class, unless otherwise
endorsed).

(7) A report, containing the measurements, their
analysis and other results of the survey shall be filed
with the FCC in Washington, D.C. within sixty (60) days
following the termination of the test authorization.

(8) The test transmission equipment, installation and
operation thereof need not comply with the require-
ments of FCC Rules and Standards except as
specified in this section if the equipment, installation
and operation are consistent with good engineering
principles and practices.

(d) A special field test authorization may be modified
or terminated by notification from the FCC if in its
judgment such action will promote the public interest,
convenience and necessity.

§73.1520 Operation for tests and maintenance—(a)
Broadcast stations may be operated for tests and
maintenance of their transmitting systems on their
assigned frequenceis using their licensed operating
power and anterinas during their authorized hours of
operation without specific authorization from the FCC.

(b) Licensees of AM stations may operatefortests and
maintenance during the hours from 12 midnight local
time to local sunrise, if no interference is caused to
other stations maintaining a regular operating sched-
ule within such period. No AM station licensed for
daytime or “specified hours” of operation may broad-
casl any regular or scheduled programs during this
period of test and maintenance operation.

(¢) Licensees of AM stations may obtain special
antenna test authorizations, and operate under the
provisions described in §73.157, to operate with
nighttime facilities during daytime hours in conducting
directional antenna field strength and antenna proof
of performance measurements. .

§73.1705 Time of operation—({a) Commercial and
noncommercial educational TV and commercial FM
stations will be licensed for unlimited time operation.
Application may be made for voluntary share-time
operation.

(b) Noncommercial educational FM stations will be
licensed for unlimited and share time operation
according 10 the provisions of §73.561.

(¢) AM stations will be licensed for unlimited time,
limited time, daytime, share time or specified hours.

§73.1715 Share time—Operation is permitted by two
or more broadcast stations using the same channel
in accordance with a division of hours mutually agreed
upon and considered part of their licenses.

(a) If the licenses of stations authorized to share time
do not specify hours of operation, the licensees shall
endeavor to reach an agreement for a definile
schedule of periods of time to be used by each. Such
agreement shall be in writing and each licensee shall
file it in triplicate original with each application to the
FCC in Washington, D.C. for renewal of license. If and
when such written agreements are properly fited in
conformity with this section, the file mark of the FCC
will be affixed thereto, one copy will be retained by the
FCC, and one copy returned to the licensee to be
posted with the station license and considered as a
pant thereof. If the license specifies a proportionate
time division, the agreement shall maintain this
proportion. If no proportionate time division is speci-
fied in the license, the licensees shall agree upon a
division of time. Such division of time shall not include
simultaneous operation of the stations unless specif-
ically authorized by the terms of the license.

(b) lfthe licensees of stations authorized to share time
are unable to agree on a division of time, the FCC in
Washington, D.C. shall be so notified by a statement
filed with the applications for renewal of licenses.
Upon receipt of such statement, the FCC will desi-
gnate the applications for a hearing and, pending
such hearing, the operating schedule previously
adhered to shall remain in full force and effect. .

(¢) A departure from the regular schedule in a
time-sharing agreement will be permitted only in cases
where an agreement to that effect is put in writing, is
signed by the licensees of the stations affected
thereby and filed in triplicate by each licensee with the



FCC in Washington, D.C. prior to the time of the
proposed change. If time is of the essence, the actual
departure in operating schedule may precede the
actual filing of written agreement; provided appropri-
ate notice is sent to the FCC.

(d) I the license of an AM station authorized to share
time does not specify the hours of operation, the
station may be operated for the transmission of regular
programs during the experimental period provided
< an agreement thereto is reached with the other
stations with which the broadcast day is shared: and
further provided, such operation is not in conflict with
§73.72 (Operating during the experimental period).
Time-sharing agreements for operation during the
experimental period need not be submitted to the FCC.

(e) Noncommercial educational FM stations are
authorized for share-time operation according to the
provisions of §73.561.

§73.1720 Daytime—Operation is permitted during the
hours between average monthly local sunrise and
average monthly local sunset.

(a) The controlling times for each month of the year are
stated in the station’s instrument of authorization.
Uniform sunrise and sunset times are specified for all
of the days ol each month, based upon the actual
times of sunrise and sunset for the fifteenth day of the
month adjusted to the nearest quarter hour. Sunrise
and sunset times are derived by using the standard-
ized procedure and the table in the 1946 American
Nautical AiImanac issued by the United States Naval
Observatory.

§73.1725 Limited time—(a) Operation is applicable
only to Class Il (secondary) AM stations on a clear
channe! with facilities authorized before November
30, 1959. Operation of the secondary station is
permitted during daytime and until local sunset if
located west of the dominant station on the channel,
or untit local sunset at the dominant station if located
east of that station. Operation is also permitted during
nighttime hours not used by the dominant station or
stations on the channel.

(b) No authorization will be granted for: (1) A new
limited time station; (2) A limited time station operating
on a changed frequency; (3) A limited time station with
a new transmitter site materially closer to the 0.1 mvim
contour of a co-channel U.S. Class | station; or (4)
Modification of the operating facitities of a limited time
station resulting in increased radiation toward any
peint on the 0.1 mv/m contour of a co-channel U.S.
Class | station during the hours after local sunset in
which the limited time station is permitted o operate
by reason of location east of the Class [ station.

(c) The licensee of a secondary station which is
authorized to operate limited time and which may
resume operation at the time the dominant station (or
stations) on the same channel ceases operation shall,
with each application for renewal of license, file in
triplicate a copy of its regular operating schedule. It
shall bear a signed notation by the licensee of the
dominant station of its objection or lack of objection
thereto. Upon approval of such operating schedule,
the FCC will affix its file mark and return one copy to
the licensee authorized to operate limited time. This
shall be posted with the station license and considered
as a part thereof. Departure from said operating
schedule will be permitted only pursuant to §73.1715
(Share time).

§73.1730 Specified hours—(a) Specified hours sta-
tions must operate in accordance with the exact hours
specified in their ficense. However, such stations,
operating on local channels, uniess sharing time with
other stations, may operate at hours beyond those
specified in their licenses to carry special events
programming. When such programs are carried
during nighttime hours, the station's authorized night-
time facilities must be used.

(b) Other exceptions tothe adherence tothe schedule
of specitied hours of operation are provided in §73.72
(Operating during the experimental period), §73.1250
(Broadcasting emergency information) and §73.1740
(Minimum operating schedule).

§73.1740 Minimum operating schedule—(a} All
commercial broadcast stations are required to operale
not less than the following minimum hours:

(1) AM and FM stations. Two-thirds of the total hours
they are authorized to operate between 6 a.m. and 6
p.m. local time and two-thirds of the total hours they
are authorized to operate between 6 p.m. and
midnight, local time, each day of the week except
Sunday. (i) Daytime AM stations need comply only with
the minimum requirements for operation between 8
a.m. and 6 p.m., local time.

(2) TV stations. (i) During the first 36 months of
operation, not less than 2 hours daily in any 5
broadcast days per calendar week and not less than
a total of: (A) 12 hours per week during the first 18
months. (B) 16 hours per week during the 19th through
24th months. (C) 20 hours per week during the 25th
through 30th months. (D) 24 hours per week during
the 31st through 36th months.

(ii) After 36 months of operation, notless than 2 hours
in each day of the week and not less than a total of
28 hours per calendar week.

(iii) Visual fransmissions of test patterns, slides, or still
pictures accompanied by unrelated aural transmis-
sions may not be counted in computing program
service (see §73.653).

(3) Operation includes the period during which the
station is operated pursuant o temporary authorization
or program tests, as well as during the license period.

(4) In the event that causes beyond the control of a
licensee make it impossible to adhere to the operating
schedule of this section or to continue operating, the
station may limit or discontinue operation for a period
of not more than 30 days without further authority from
the FCC. Notification must be sent to the FCC in
Washington, D.C. not later than the 10th day of limited
or discontinued operation. During such period, the
licensee shall continue to adhere to the requirements
in the station license pertaining to the lighting of
antenna structures. In the event normal operation is
restored prior to the expiration of the 30-day period,
the licensee will so notify the FCC of this date. If the
causes beyond the control of the licensee make it
impossible to comply within the allowed period,
informal written request shall be made to the FCC no
later than the 30th day for such additional time as may
be deemed necessary.

(b) Noncommercial educational AM and TV stations
are not required to operate on a regular schedule and
no minimum hours of operation are specified; but the
hours of actual opération during a license period shall
be taken into consideration in the renewal of noncom-
mercial educational AM and TV broadcast licenses.
Noncommercial educational FM stations are subject
to the operating schedule reguirements according to
the provisions of §73.561.

Operator Requirements

In AM rules ...

§73.61 AM directional antenna field strength mea-
surements—(a) Each AM station using a directional
antenna system must make field strength measure-
ments at the monitoring point locations specified in the
instrument of authorization, as often as necessary to
ensure that the field at those points does not exceed
the values specified in the station authorization.
Additionally, stations not having an approved sam-
pling system must make the measurements once each
calendar quarter at intervals not exceeding 120 days.
The provision of this paragraph supersedes any
schedule specified on a station license issued prior
to January 1, 1986. The results of the measurements
are to be entered into the station log pursuant to the
provisions of §73.1820.

(b) Partial proof of performance measurements using
the procedures described in §73.154 must be made
whenever the licensee has reason to believe that the
radiated field may be exceeding the limits for which
the station was most recently authorized to operate.

(c) A station may be directed to make a partial proof
of performance by the FCC whenever there is an
indication that the antenna is not oOperaling as
authorized.

In AM, FM and TV rules ...

§73.1580 Transmission system inspections—(a)
Each AM, FM and TV station licensee or permittee
must conduct a complete inspection of the transmit-
ting system and all required monitors as often as
necessary 10 ensure proper station operation.

(b) The resuits of the inspections required by subsec-
tion (a) of this section are to be entered in the station
maintenance log as specified in §73.1830{a)(1)(ix).

§73.1860 Transmitter duty operators—(a) Each AM,
FM or TV broadcast station must have at least one
person holding a commercial radio operator license
or permit (any class, unless otherwise endorsed) on
duty in charge of the transmitter during all periods of
broadcast operation. The operator must be on duty at
the transmitter location, a remote control point, an ATS
monitor and alarm point, or a position where extension
meters are installed under the provisions of §73.1550.
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(b} The transmitter operator must be able to observe
the required transmitter and monitor metering 1o
determine deviations from normal indications. The
operator must also be able to make the necessary
adjustments from the normal operator duty position,
except as provided for in §73.1550. :

(c) It is the responsibility of the station licensee to
ensure that each transmitter operator is fully instructed
and capable to perform all necessary observations
and adjustments of the transmitting system and other
associated operating duties to ensure compliance with
the rules and station authorization.

(d) The transmitter duty operator may, atthe discretion
of the license and chiet operator, be employed for
other duties or operation of other transmitting stations
if such other duties will not interfere with the proper
operation of the broadcast transmission system.

§73.1870 Chief .operators.—(a) The licensee of each
AM, FM or TV broadcast station must designate a
person holding a commercial radio operator license
or permit (any class, unless otherwise endorsed) to
serve as the station's chief operator. At times when the
chief operator is unavailable or unable to act (e.g.,
vacations, sickness), the licensee shall designate
another licensed operator as the acting chief operator
on a temporary basis. .

(b) Chief operators shall be employed or serve on the
following basis:

(1) The chiet operator for an AM station using a
directional antenna or operating with greater than 10
kw authorized power, or of a TV station is to be an
employee of the station on duty for whatever number
of hours each week the station licensee determines is
necessary to keep the station's technical operation in
compliance with FCC rules and the terms of the station
authorization,

(2) Chief operators tor non-directional AM stations
operating with authorized powers not exceeding 10
kw and FM stations may be either an employee of the
station or engaged to serve on a contract basis for
whatever number of hours each week the licensee
determines is necessary to keep the station's technical
operation in compliance with the FCC rules and terms
of the station authorization.

(3) The designation of the chief operator must be in
writing with a copy of the designation posted with the

" operator license. Agreements with chief operators

serving on a contract basis must be in writing with a
copy kept in station files.

(c) The chief operator is responsible bor completion
of the following duties specified in this paragraph
below. When these duties are delegated to other
persons, the chief operator shall maintain supervisory
oversight sufficient to know that each requirerment has
been fulfiled in a timely and correct manner.

(1) Weekly (or monthly for stations using automatic
transmission systems) inspections and calibrations of
the transmission system, required monitors, metering,
and control systems; and any necessary repairs or
adjustments where indicated.

(2) Periodic AM field monitoring point measurements,
equipment performance measurements, or other tests
as specified in the rules or terms of the station license.

(3) Review of the stationoperating systeminspections
to determine if the entries are being made correctly
or if the station authorization. Upon completion of the
review, the chief operator or his designee is to make
a notation of any discrepancies observed and date
and sign the log; initiate necessary corrective action,
and advise the station licensee of any condition which
is a repetitive problem.

Personal Attack and
Political Broadcasts

In AM, FM, TV rules ...

§73.1910 Fairness Doctrine—The Fairness Doctrine
is contained in Section 315(a) of the Communications
Act of 1934, as amended, which provides that
broadcasters have certain obligations to afford rea-
sonable opportunity for the discussion of contlicting
views on issues of public importance. See FCC public
notice Fairness Doctrine and the Public Interest
Standards, 39 FR 26372. Copies may be obtained
from the FCC upon request.
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§73.1920 Personal attacks—(a) When, during the
presentation Of views on a controversial issue of public
importance, an attack is made upon the honesty,
character, integrity or like personal qualities of an
identified person or group, the licensee shall, within a
reasonable time and in no event later than one week
after the attack, transmit to the persons or group
attacked: (1) Notification of the date, time and
identification of the broadcast; (2) A script or tape (or
an accurate summary if a script or tape is not
available) of the attack, and (3) An offer of a
reasonable opportunity to respond over the licensee's
facilities.

{b) The provisions of paragraph (a) of this Section
shall not apply to broadcast material which falls within
one or more of the following categories: (1) Personal
attacks on foreign groups or foreign public figures; (2)
Personal attacks occurring during uses by legally
qualified candidates. (3) Personal atftacks made
during broadcasts not included in {b)(2) and made
by legally qualified candidates, their authorized spoke-

spersons, or those associated with them in the’

campaign, on other such candidates, their authorized
spokespersons or persons associated with the can-
didates in the campaign; and (4) Bona fide newscasts,
bona fide news interviews, and on-the-spot coverage
of bona fide news events, including commentary or
analysis contained in the foregoing programs.

{c) The provisions of paragraph () ofthis section shall
be applicable to editorials of the licensee, except in
the case of noncommercial educational stations since
they are precluded from ed:tonahznng (Section 399(a),
Communications Act).

§73.1930 Political editorials—(a) Where a licensee,
in an editorial, (1) endorses or (2) opposes a legally
qualified candidate or candidates, the licensee shall,
within 24 hours after the editorial, transmit to, respec-
tively, (i) the other qualified candidate or candidates
for the same office or (i) the candidate opposed in the
editorial, (A) notification of the date and the time of the
editorial, (B) a script or tape of the editorial and (C)
an offer of a reasonable opportunity for the candidate
or a spokesman of the candidate to respond over the
licensee's facilities. Where such editorials are broad-
cast on the day of the election or within 72 hours prior
to the day of the election. the licensee shall comply
with the provisions of this paragraph sufficiently far in
advance of the broadcast to enable the candidate or
candidates to have a reasonable opportunity to
prepare a response and to present it in a timely
fashion.

(b) Inasmuch as noncommercial educational stations
may not engage in editorializing nor may support nor
oppose any candidate for political office (Section 399,
Communications Act), the provisions of paragraph (a)
of this section do not apply to such stations.

§73.1940 Broadcasts by candidates for public
office—(a) Definitions.

(1) Alegally qualified candidate for pu bl|c officeis any
person who:

(i) has publicly announced his or her intention to run
for nomination or office;

(i) is qualified under the applicable local, state or

- federal law to hold the office for which he or she is a

candidate; and.

(i) has met the qualifications set forth in sither
subparagraphs (2), (3) or (4), below.

(2) A person seeking election to any public office
including that of President or Vice President of the
United States, or nomination for any public office
except that of President or Vice President, by means
of a primary general or special election, shall be
considered a legally qualified candidate if, in addition
to meeting the criteria set forth in subparagraph (1)
above, that person:

(i) has qualified for @ place on the ballot, or

(i) has publicly committed himselfor herselfto seeking
election by the write-in method and is eligible under
applicable law to be voted for by sticker, by writing in
his or her name on the ballot or by other method, and
makes a substantial showing that he or she is a bona
fide candidate for nomination or office.

Persons seeking election to the office of President or
Vice President of the United States shall, for the
purposes of the Communications Act and the Rules
thereunder, be considered legally qualified can-
didates onty in those states or territories (or the District
of Colurnbia) in which they have met the requirements
set forth in paragraph (a)(1) and (2) of this Rule:
Except, that any such person who has met the

requirements set forth in paragraph (&)(1) and (2) in
at least 10 states (or nine and the District of Coiumbia)
shall be considered a legally qualified candidate for
election in all states, territories and the District of
Columbia for purposes of this Act.

(3) A person seeking nomination to any public office,
except that of President or Vice President of the United
States, by means of a convention, caucus or similar
procedure, shall be considered a legally qualified
candidate if, in addition to meeting the requirements
set forth in paragraph (a)(1) above, that person makes
a substantial showing that he or she is a bona fide
candidate for such nomination: Except, that no person
shall be considered a legally qualified candidate for
nomination by the means set forth in this paragraph
prior to 90 days before the beginning of the con-
vention, caucus or similar procedure in which he or
she seeks nomination.

(4) A person seeking nomination for the omce of
President or Vice President of the United States shail,
for the purposes of the Communications Act and the
rules thereunder, be considered a legally qualified
candidate only in those states or territories (or the
District of Columbia) in which, in addition to meeting
the requirements set forth in paragraph (a){1) above.

(i) he or she, or proposed delegates on his or her

. behalf, have qualified for the primary or Presidential

preference ballot in that state, territory or the District
of Columbia, or .

{ii) he or she has made a substantial showing of bona
fide candidacy for such nomination in that state,
territory or the District of Columbia; except that any
such person meeting the requirements set forth in
paragraphs (a)(1) and (4) in at least ten states (or nine
and the District of Columbia) shall be considered a
legally qualified candidate for nomination in all states,
territories and the District of Columbia for purposes of
this Act.

(5) The term “substantial showing” of bona fide
candidacy as used in paragraphs (a)(2), (3) and (4)
above means evidence that the person claiming to
be a candidate has engaged to a substantial degree
in activities commonly associated with political cam-
paigning. Such activities normally would include
making campaign speeches. distributing campaign
literature, issuing press releases, maintaining a cam-
paign committee and establishing campaign head-
quarters (even though the headquarners in some
instances might be the residence of the candidate or
his campaign manager). Not all of the listed activities
are necessarily required in each case to demonstrate
a substantial showing, and there may be activities not
listed berein which would contribute to such a
showing.

(b) Charges for use of stations. The charges, if any,
made for the use of any broadcasting station by any
person who is a legally gualified candidate for any
public office in connection with his campaign for
nomination for election, or election, to such office shall
not exceed

(1) during the 45 days preceding the date of a primary
or primary runoff election and during the 60 days
preceding the date of a general or special election in
which such person is a candidate, the lowest unit
charge of the station for the same class and amount
of time for the same period, and [

(2) at any other time, the charges made tor com-
parable use of such station by other users thereof. The
rates, if any, charged all such candidates for the same
office shall be uniform and shall not be rebated by any
means direct or indirect. A candidate shall be charged
no more than the rate the station would charge if the
candidate were a cornmercial advertiser whose adver-
tising was directed to promoting its business within the
same area as that encompassed by the particular
office for which such person is a candidate. All
discount privileges otherwise offered by a station to
commercial advertisers shall be available upon equal
terms to all candidates for public office.

{3) This paragraph shall not apply to any station which
is not licensed for commercial operation.

(c)Discrimination between candidates. Inmaking time
available to candidates for public office, no licensee
shall make any discrimination between candidates in
practices, regulations, facilities. or services for or in
connection with the service rendered pursuant to this
part, or make or give any preference to any candidate
for public office or subject any such candidate to any
prejudice or disadvantage; nor shall any licensee
make any confract or other agreement which shall
have the effect of pemitting any legally qualified
candidate for any public office to broadcast to the
exclusion of other legally qualified candidates for the
same public office.

(d)See§§73.3526and 73.3527. Records, inspection.
Every licensee shall keep and permit public inspection
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of a complete record (political file) of all requests for
broadcast time made by or on behalf of candidates
for public office, together with an appropriate notation’
showing the disposition made by the licensee of such
requests, and the charges made, if any, if the request
is granted. When free time is provided for use by or
oh behalf of such candidates, a record of the iree time
provided shall be placed in the political file. All records
required by this paragraph shall be placed in the
political file as soon as possible and shall be retained
for a period of two years. See §§73.3526 and 73.3527.

(e) Time of request. A request for equal opportunities
must be submitted to the licensee within one week of
the day on which the first prior use giving rise to the
right of equal opportunities occurred: provided, how-
ever, that where the person was not a candidate at the
time of such first prior use, he shall submit his request
within one week of the first subsequent use after he
has become a legally qualified candidate for the office
in gquestion.

(f) Burden of proof. A candidate requesting equal
opportunities of the licensee, or complaining of
noncompliance to the Commission shall have the
burden of proving that he and his opponent are legally
qualified candidates for the same public office.

(9) General requirements. (1) Except as otherwise
indicated in paragraph (g)(2) of this section, no station
licensee is required to permit the use of its facilities
by any legally quafified candidate for public office, but
if any licensee shall permit any such candidate to use
its facilities, it shall afford equal opportunities to all
other candidates for that office to use such facilities.
Such licensee shall have no power of censorship over
the material broadcast by any such candidate. -
Appearance by a legally qualified candidate on any (i)
bona fide newscast, (i} bona fide news interviews, (jii)
bona fide news documentary (if the appearance of the
candidate is incidental to the presentation of the
subject covered by the news documentary), or (iv)
on-the-spot coverage of bona fide news events
(including, but not limited to political conventions and
activities incidental thereto) shall not be deemed to
be use of a broadcasting station. {Section 315(a) of
the Cornmunications Act.)

(2) Section 312(a)(7) of the Communications Act
provides that the Commission may revoke any station
license or construction permit for willful or repeated
failure to allow reasonable access to, or to permit
purchase of, reasonable amounts of time for the use
of a broadcasting station by a legally qualified
candidate for federal elective office on behalf of his
candidacy.

(h) Political broadcasting primer. A detailed study of
these rules regarding broadcasts by candidates for
federal and non-federal public office is available in the
FCC Public Notice of July 20, 1978, “The Law of
Political Broadcasting and Cablecasting” [43 RR 2d
1353]. Copies may. be obtained from the FCC upon
request.

Equal Employment
Opportunities

In AM, FM, TV rules ...

§73.2080Equal employmentopportunities—(a) Gen-
eral policy. Equal opportunity in employment shall be
afforded by all licensees or permittees of commercially
or noncommercially operated AM, FM, TV or interna-
tional broacdicast stations (as defined in this part) to all
qualified persons, and no person shall be discrimi-
nated against in employment because of race, color,
religion, national origin or sex.

(b) EEQ program. Each broadcast station shall
establish, maintain, and carry out, a positive continu-
ing program of specific practices designed to assure
equal opportunity in every aspect of station employ-
ment policy and practice. Under the terms of its
programs, a station shall:

(1) Define the responsibility of each level of manage-
ment t0 ensure a positive application and vigorous
enforcement of the policy of equal opportunity, and
establish a procedure to review and control man-
agerial and supervisory performance.

(2) Inform its employees and recognized employee
organizations of the positive equal employment oppor-
tunity policy and program and enlist their cooperation.

(3) Communicate its equal employment opportunity
policy and program and its employment needs to
sources of qualified apphcants without regard to race,
color, religion, national origin or sex, and solicit their
recruitment assistance on a continuing basis.



(4) Conduct a continuing program to exclude all
unlawful forms of prejudice or discrimination based
upon race, color, refigion, national origin or sex, from
its personnel policies and practices and working
conditions; and

(5) Conduct a continuing review of job structure and
employment practices and adopt positive recruitment,
job design, and other measures needed in order to
ensure genuine equality of opportunity to participate
fully in all organizational units, occupations and levels
of responsibility. .

{c) EEQ programrequirements. A broadcast station's
equal employment opportunity program should rea-
sonably address itself to the specific areas set forth
below, to the extent possible, and to the extent that
they are appropriate in terms of the station's size,
location, etc.:

(1) Disseminate its equal opportunity program 1o job
applicants and employees. For example, this require-
ment may be met by:

(i) Posting notices in the station's office and other
places of employment, informing employees, and
applicants lor employment, of their equal employment
opportunity rights. Where it is appropriate, such equal
employment opportunity notices should be posted in
languages other than English;

(ii) Placing a notice in bold type on the employment
application informing prospective employees that
discrimination because of race, color, religion, national
origin or sex is prohibited;

(iii) Seeking the cooperation of labor unions, if
represented at the station, in the implementation of its
EEQ program and the inclusion of nondiscrimination
provisions in union contracts;

(iv) Utilizing media for recruitment purposes in a
manner that will contain no indication, either explicit
or implicit, of a preference for one sex over another
and that can be reasonably expected to reach
minorities and women.

(2) Use minorily organizations, organizations for
women, media, educational institutions and other
potential sources of minority and female applicants,
to supply referrals whenever job vacancies are
available in its operation. For example, this require-
ment may be met by:

(i) Placing employment advertisements in media that
have significant circulation among minorities residing
and/or working in the recruiting area;

(ii) Recruiting through schools and colleges, including
those iocated in the $tation's local area, with significant
minority-group enroliments;

(iii) Contacting, both orally and in writing, minority and
human relations organizations, leaders and spokes-
men to encourage referral of qualified minority or
female applicants;

(iv) Encouraging current employees to refer minority
or female applicants;

{v) Making known to recruitment sources in the
employer's immediate area that qualified minority
members and females are being sought for considera-
tion whenever you hire and that all candidates will be
considered on a nondiscriminatory basis.

(3) Evaluate its employment profile and job turnover
against the availability of minorities and women in its
recruitment area. For example, this requirement may
be met by:

(i} Comparing the composition of the relevant labor
area with composition of the station's workforce,

(i) Where there is underrepresentation of either
minorities and/or women, €xamining the company's
personnel policies and practices lo assure that they
do not inadvertently screen out any group and take
appropriate action where necessary. Data on repre-
sentation of minorities and women in the availabie
labor force are generally available on a metropolitan
statistical area (MSA) or county basis.

(4) Undertake to ofter promotions of qualified mino-
rities and women in a nondiscriminatory fashion to
positions of greater responsibility. For example, this
requirement may be met by:

(1) Instructing those whomake decisions on placement
and promotion that qualified minority employees and
females are to be considered without discrimination,
and that job areas in which there is little or no minority
or female representation should be reviewed;

(i) Giving qualified minority and female employees
equal opportunity for positions which lead to higher
positions. Inquiring as to the interest and skills of all
lower paid employees with respect to any of the higher
paid positions.

(5) Analyze its efforts to recruit, hire and promote
minorities and women and address any difficullies
encountered in implementing its equal employment
opportunity program. For example, this requirement
may be met by:

(i) Avoiding use of selection technigques or tests that
have the effect of discriminating against qualified
minority groups or females;

(i) Reviewing senionty practices to ensure that such
practices are nondiscriminatory;

(iii) Examining rates of pay and fringe benefits for
employees having the same duties, and eliminating
any inequities based upon race or sex discrimination.

Network Affiliation

In AM rules ...

§73.132. Territorial exclusivity—No licensee of an
AM broadcast station shall have any arrangement with
a network organization which prevents or hinders
another station serving substantially the same area
from broadcasting the network's programs not taken
by the former slation, or which prevents or hinders
another station serving a substantially different area
from broadcasting any program of the network
organization: provided, however, that this section does
not prohibit arrangements under which the station is
granted first call within its primary service area upon
the network's programs. The term network organiza-
tion means any organization originating program
material, with or without commercial messages, and
furnishing the same fo stations interconnected so as
to permit simultaneous broadcast by all or some of
them. However, arrangements involving only stations
under common ownership, or only the rebroadcast
by one station of programing from another wilh no
compensalion other than a lump-sum payment by the
station rebroadcasting, are not considered arrange-
ments with a network organization. The term arrange-
ment means any contract arrangement or understand-
ing, express or implied.

In FM rules ...
§73.232. EDITOR'S NOTE: Same as §73.132.
In TV rules ...

§73.658. Affiliation agreements—(a) Exclusive affilia-
tion of station. No license shall be granted to a
television broadcast station having any contract.
arrangement, or understanding, express or implied,
with a network organization under which the station is
prevented or hindered from, or penalized for, broad-
casting the programs of any other network organiza-
tion. (The term network organization as used herein
includes national and regional network organizations.
See chapter VII. J. of Report on Chain Broadcasting.)

{b) Territorial exclusivity. No license shall be granted
10 a television broadcast station having any contract,
arrangement, or understanding, express or implied,
with a network organization which prevents or hinders
another broadcast station in the same community from
broadcasting the network's programs not taken by the
former stations. or which prevents or hinders another
broadcast station located in a different community
from broadcasting any program of the network
organization. This regulation shall not be construed to
prohibit any contract, arrangement, or understanding
between a station and a network organization pursuant
to which the slation is granted the first call in its
community upon the program of the netwerk organiza-
tion. As employed in this paragraph the term com-
munity is defined as the community specified in the
instrument of aulhorization as the location of the
station.

(c) Term of affiliation. No license shall be granted to
a television broadcast station having any contract,
arrangement, or understanding, express or implied,
with a network organization which provides, by original
terms, provisions for renewal. or otherwise for the
affiliation of the station with the network organization
for a period longer than 2 years: Provided that a
contract, arrangement, or understanding for a period
of up to two years may be entered into within 6 months
prior to take commencement of such period.

(d) Station commitment of broadcast time. No
license shall be granted o a television broadcast
station having any contract, arrangement, or under-
standing, express or implied, with any network
organization, which provides for optioning of the
station’s time o the network organization, or which has
the same restraining effect as time optioning. As used
in this section, time optioning is any contract,
arrangement. or understanding, express or implied,
between a station and a network organization which
prevents or hinders the station from scheduling
programs before the network agrees to utilize the time
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during which such programs are scheduled, or which
requires the station to clear time already scheduled
when the network organization seeks to utilize the time.

(e} Right to reject programs. No license shall be
granted to a television broadcast station having any
contract, arrangement, or understanding, express or
implied, with a network organization which, with
respect o programs offered or already contracted for
pursuant 1o an affiliation contract, prevents or hinders
the station from (1} rejecting or refusing network
programs which the station reasonably believes to be
unsatisfactory or unsuitable or contrary to the public
interest, or (2) substiluting a program which in the
station's opinion, is of greater local or national
importance.

(f) Network ownership of stations. No license shall
be granted to a network organization, or to any person
directly or indirectly controlled by or under common
control of a network organization, for a television
broadcast station in any locality where the existing
television broadcast stations are so few or of such
unequal desirability (in terms of coverage, power,
frequency, or other related matters) that competition
wouid be substantially restrained by such licensing.
{The word control as used in this section is not limited
to full control but includes such a measure of control
as would substantially affect the availability of the
station to other networks.)

(g) Dual network operation. No license shall be
issued to a television broadcast station affiliated with
a network organization which maintains more than one
network of television broadcast stations: Provided that
this section shall not be applicable, if such networks
are not operated simultaneously, or if there is no
substantial overlap in the territory served by the group
of stations comprising each such network.

(h} Control by networks of station rates. No license
shall be granted to a television broadcast slation
having any contract, arrangement, or understanding,
express or implied, with a network organization under
which the station is prevented or hindered from, or
penalized for, fixing or altering its rates for the sale of
broadcast time for other than the network'’s programs.

(i) No license shall be granted to a television broadcast
station which is represented for the sale of non-
network time by a network organization or by an
organization directly or indirectly controlled by or
under common control with a network organization, it
lhe station has any contract, arrangement, or under-
standing, express or implied, which provides for the
affiliation of the station with such network organization;
provided, however, that this rule shall not be appli-
cable to stations licensed to a network organization
or to a subsidiary of a network organization.

(i) Network syndication and program practices. (1)
Except as provided in subparagraph (3) of this
paragraph, no television network shall:

(i) after June 1, 1973, sell, license, or distribute
television programs to television station licensees
within the United States of non-network television
exhibition or otherwise engage in the business
commonly known as syndicalion within the United
States; or sell, license or distribute tetevision programs
of which it is not the sole producer for exhibition
outside the United States; or reserve any option or right
to share in revenues or profils in connection with such
domestic and/or foreign sale, license, or distribution;

or

(ii) after August 1, 1972, acquire any financial or
proprietary right or interest in the exhibition, distribu-
tion, or other commercial use of any television program
produced wholly or in part by a person other lhan
such television network, except the license or other
exclusive right to network exhibition within the United
Stales and on foreign stations regularly included within
such television network; provided thal if such network
does not timely avail itself of such license or other
exclusive right 1o network exhibition within the United
States, the grantor of such license or right to network
exhibition may, upon making a timely offer reasonably
to compensate the network, re-acquire such license
or other exclusive right to exhibition of the program.

(2) Nothing contained in subparagraph {1) and (2) of
this paragraph shall prevent any television network
from selling or distributing programs of which it is the
sole producer for television exhibition outside the
United States, or from selling or otherwise disposing
of any program rights not acquired from another
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person, including the right to distribute programs for
non-network exhibition {as in syrdication) within the
United States as long as it does not itself engage in
such distribution within the United States or retain the
right to share the revenues or profits therefrom.

(3) Nothing contained in this paragraph shall be
construed to include any television for educational,
non-commercial, or public broadcasting exhibitions
or uses. .

(4) Forthe purposes ofthis paragraph and paragraphs
(k) and (1) of this section the term network means any
person, entity or corporation which offers an intercon-
nected program service on a regular basis for fifteen
or more hours per week to at least twenty-five affiliated
television licensees in ten or more states: and/or any
person, entity or corporation controlling, controlled by
or under common control with such person, entity or
corpoeration.

(k) Prime time access rule. Effective September 8,
1975, commercial television stations owned by or
affiliated with a national television network in the 50
largest television markets (see Note 1 1o this para-
graph) shall devote, during the four hours of prime
time (7-11 p.m. E.T and PT, 6-10 p.m. C.T. and M.T),
no more than three hours to the presentation of
programs from a national network, programs formerly
on a national network (off-network programs) other
than feature films, or, on Saturdays, feature films;
provided, however, that the following categories of
programs need not be counted toward the three-hour
limitation:

(1) On nights other than Saturdays network or
off-network programs designed for children, public
affairs programs or docurnentary programs (see Note
2 to this paragraph for definitions).

(2) Special news programs dealing with fast-breaking
news events, on-the-spot coverage of news events or
other material related to such coverage, and political
broadcasts by or on behali of legally qualified
candidates for public office.

(3) Regular network news broadcasts up fo half hour,
when immediately adjacent to a full hour of continuous
locally produced news or locally produced public
affairs programing.

(4) Runovers of live network broadcast of sporting
events, where the event has been reasonably sched-
uled to conclude before prime time or occupy only a
certain amount of prime time, but the event has gone
beyond its expected duration due to circumstances
not reasonably foreseeable by the networks or under
their control. This exemption does not apply o
post-game material.

(5) In the case of stations in the Mountain and Pacific
time zones, on evenings when network prime time
programing consists of a sports event or other
program broadcast live and simultaneously through-
out the contiguous 48 states, such stations may
assume that the network’s schedule that evening
occupies no more of prime time in these time zones
than it does in the Eastern and Central time zones.

(6)Network broadcasts of aninternational sports event
(such as thé Olympic Games), New Year's Day college
football games, or any other network programing of a
special nature other than motion piCtures or other
sports events, when the network devotes all of its time
on the same evening to the same programing, except
brief incidental fill material.

NOTE 1: The top 50 markets to which this paragraph
applies are the 50 largest markets in terms of average
prime time audience for all stations in the market. For
broadcast years before fall 1980, the 50 markets are
the largest 50 as listed in the Arbitron pubiication
Television Markets and Rarkings Guide, generally
published in November, which will apply for the
broadcast year starting the following fall, except that,
for 1978-79, Syracuse-Elmira will not be included and
the Salt Lake City market will be included. For
broadcast years starting in the fall of 1980 and
thereafter, the 50 largest markets to which this
paragraph applies will be determined at three-year
intervals, on the basis of the average of two Arbitron
February/March audience surveys cccurring roughly
2-1/2 years and roughly 3-1/2 years before the start
of the three-year period. The 50 markets to which this
paragraph will apply for three years from fall 1980 to
fall 1983 will be determined by an average of the prime
time audience figures (all market stations combined)
contained in the repors of Arbitron February/March
1977 and February/March 1978 audience surveys.
Shortly after the results of the 1978 survey are
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available the Commission will issue a list of the 50
largest markets to which this paragraph will apply from
fall 1880 to fall 1983. The same procedure will take
place, on the basis of February/March 1980 and 1981
surveys, for the three-year period from fall 1983 to fall
1986.

NCTE 2: Asused in this paragraph, the term programs
designed for children means programs primarily
designed for children aged 2 through 12. The term
documentary programs means programs which .are
nonfictional and educational or informational, but not
inciuding programs where the information is used as
part of a contest among participants in the program‘
and not including programs relating to the visual
entertainment arts {stage, motion pictures or tele-
vision) where more than 50% of the program is
devoted to the presentation of entertainment material
itself. The term public affairs programs means talks,
commentaries, discussions, speeches, editorials, polit-
ical programs, documentaries, forums, panels, round-
tables, and similar programs primarily concerning
local, national, and international public affairs.

() Broadcast of the programs of more than one
network. The provisions of this paragraph govern and
limit the extent to which, after October 1, 1971,
commercial television stations in the 50 Slates of the
United States, which are regular affiliates of one of the
three national television networks, may broadcast
programs of another network, in markets where there
are two such affiliated stations and one or moré
operational YHF or UHF stations having reasonably
comparable facilities which are not regular affiliates
of any network. Whether or not the stations in a
particular market come within the provisions of this
paragraph is determined by whether, as of July 1 of
each year with' respect to programs beginning
October 1, or as of January 1 of each year with respect
to programs beginning April 1, there are in the market
the stations specified in the last sentence.

(1) Definitions. Asusedinthis paragraph, the following
terms have the meaning given:

(i) Stationmeans acommercial television station inthe
50 States of the United States.

(i) Operational station means a station authorized and
operating as of June 10 (with respect to programs
beginning October 1) or as 6f December 10 {with
respect to programs beginning April 1), or as a station
authorized and which gives notice to the Commission
by such June 10 or Décember 10 date that it sill be
on the air by such October 1 or April 1 date (including
request for program test authority if none has
previously been given), and commit itself to remain
on the air for six months after such October 1 or April
1 date. Such notice shall be received at the Commis-
sion by the June 10 or December 10 date mentioned,
and shall show that copies thereof have been sent to
the three national networks and to the licensees of all

, operating television stations in the market.

(iii) Affiliated station means a station having a reguiar
affiliation with one of the three national television
networks, under which it serves as that network's
primary outlet for the presentation of its programs in a
market. It includes any arrangement under which the
network looks primarily to this station rather than other
stations for the presentation of its programs and the
station chiefly presents the programs of this network
rather than another network.

(iv) Unaffiliated station means a station not having an
affiliation arrangement as defined in this subpara-
graph with a national television network, even though
it may have other types of agreements or pre-program
arrangements with it.

(v) Networkmeansanational organization distributing
programs for a substantial part interconnection facil-
ities.

(vi) Unaffiliated hetwork means a network not having
an affiliated station (as defined in this paragraph) in a
particular market, even though it may have other types
of agreements or pre-program arrangements.

(vii) Market means the televisionmarkets of the United
States, and the stations in themn, as identified in the
latest publication of American Research Bureau
(ARB), todeiher with any stations which have since
become opérational in the same communities.

(viii) Evening programing means programming{regu-
lar programs or specials) starting and concluding on
a network between the hours of 7:30 p.m. and 11 p.m.
local time (except 6:30 p.m. and 10 p.m. in the Central
time zone), plus all programs other than regular
newscasts slarting on the network between 7 and 7:30
p.m. local time (6 and 6:30 p.m. local time in the
Central time zone). It does not include portiong
broadcast after 7 p.m. of programs starting earlier, or
porlnons broadcast after 11 p.m. of programs starting
eaflier.
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(ix) Specials means programs not carried on the
network at least as often as once a week. It includes
both programs scheduled very well in advance ‘and
those scheduled very shortly-before broadcast on the
network.

(%) Reasonably comparable facilities means station
transmitting facilities (effective radiated power and
effective antenna height above average terrain) such
that the station's Grade B coverage area is at least
two-thirds as large (in square kilometers) as the
smallest of the market affilated stations’ Grade B
coverage areas. Where one or both of the affiliates is
licensed to a city different from that of the unaffiliated
station, the term reasonably comparable facilities also
includes the requirement that the unaffiliated station
must put a predicted Grade A or better signal over all
of the city of license of the other regular {non-satellite)
station(s), except that where one of the affiliated
stations is licensed to the same city as the unaffiliated
station, and puts a Grade B but not a Grade A signal
over the other city of license, the unaffiliated station
will be considered as having reasonably comparable
facilities if it too puts @ predicted Grade B signal-over
all of the other city of license.

(2) Taking programs from unaffiliated networks. No
affiliated station, in @ market covered by this para-
graph, shall take and broadcast, from an unaffiliated
network, any programming of the times and types
specified in this subparagraph, unless the conditions
specified have first been met:

(i} Any evening programming (as defined in this
paragraph), unless and until the entire schedule of
such programis has been offered by the unaffiliated
network to thé unaffiliated station as provided in
subparagraph (4) of this paragraph, and the unaffi-
liated station has eithér accepted 15 hours per week
of such programs, plus additional special hours when
part of the "spe‘cial" is included in the 15 hours, or has
accepted a lesser amount and indicated that it does
not wish to carry any more. Such acceptance shall
be governed by the provislons of subparagraph (4) of
this paragraph.

(i) Any programming beginning on the network
between 12 noon and 7 p.m. on Saturdays, Sundays
and holidays, and consisting of sports events (without
limitation, college football and basketball, professional
football, baseball, ice hockey, golf, tennis, horse
racing and auto r'acing), unless and until the program
has first been offered to the unaffiliated station and
that statiorn has indicated that it does not wish to
accept it. ’

(iiiy Any programming broadcast after 11 p.m. local
time (except 10 p.m. local time in the Central time
zone) which is a continuation of programs starting
earlier and carried by the unaffiliated station; or any
material broadcast after 7 p.m. (6 p.m. in the Central
timé zone) which is a continuation of sports programs
béginning earlier and carried by the unaffiiated
station.

(iv) Any program presented in the same week by the
unafiiliated station.

{3) Carriage of programs of a network which has an
affiliate. No affiliated station in a market covered by
this paragraph shall broadcast. from another network
which has an affiliated station in the market, any
evening programming or Saturday, Sunday or holiday
sports programming, unless such programming has
been offereéd to the unaffiliated station in the market
and the latter has indicated that it does not wish 1o
carry it. )

(4) Offer and acceptance (i) the offer by a network
referred to in this paragraph means an offer to the
unaffiliated station of the programs for broadcast.
Programs so offered cannot be withdrawn by the
network until the following April 1 or-October 1, unless
the station does not in fact broadcast the program as
accepted, in which case the provisions of paragraph
(1) (4) (i) shall apply, or unless the program is
cancelled on the network, in which case the replace-
ment or substitute program shall be offered to the
station as a new program under paragraph (1) (2) or (1)
(3). If a program accepted by the unaffiliated station
is shifted in time, the station may exercise its right of
first call either with respect to the program at its new
time, or the previous time segment, at its option.

(ii) The acceptance referred to in paragraphs (1) (2)
and (3) means that the unaffiliated station agrees to
broadcast the program accepted, at Its live network
time or a delayed time acceptable to the network,
unless in its judgment the program is not in the public
interest of it wishes to substitute a local, or other live,
program for it. The provisions of §73.658(a), prohibit-
ing agreements which hinder the presentation of the
programs of other networks, shall not apply to material
covered by this paragraph. If a program is not
presented in a particular week ot at a delayed time



acceptable to the network, the network may place this
particular broadcast of the program on another station;
and if this occurs more than 4 times in any 13-week
period the network may withdraw the program from the
station without obligation to offer it any additional
programming. The unaffiliated station is free to seek
and obtain other terms of acceptance from the
network; but the offer of programming by the network
on the foregoing terms satisfies its obligations under
this paragraph.

(i) The offer by the network shall, to the extent
possible, be on or before July 15 with respect to
programs beginning in the fall season, and by January
15 with respect 10 programs presented aiter April 1,
or otherwise as soon as possible. The unaffiliated
station's acceplance or indication of non-acceptance
shall be within two weeks after the date of the offer:
where any negotialions between the network and the
station concerning particular programs are involved,
programs not accepted within 30 days of the date of
the offer shall be deemed not accepted.

NOTE 1:Ifthere are in a particular markettwo affiliated
stations and two (or more) operationai unaffiliated
stations with reasonably comparable facilities, the
provisions of paragraph (1) shall require an offer of
programming to each: but the 15-hour-per-week first
call provision applies to the total programming taken
by all such stations.

NOTE 2: The provisions of paragraph (1) do not apply
to a market in which there are two VHF affiliated U.S.
stations, and a foreign VHF station to which a national
U.S. television network transmits programs pursuant
to authority granted under Section 325 of the Commu-
nications Act of 1934, as amended, and which serves
as that network's primary affiliate in the market.

(m} Territorial exclusivity in non-network arrange-
ments. No television station shall enter into any
contract, arrangemernit or understanding, expressed
or implied, with a non-network program produces,
distributor, or supplier, or other person which prevents
or hinders another television station located in a
community over 56.3 kilometers (35 miles) away, as
determined by the reference points contained in
§76.53 of this chapter, (if reference points for a
community are not listed in §76.53, the location of the
main post office will be used) from broadcasting any
program purchased by the former station from such
non-network program-producer, disiributor, supplier
or any other person except that a TV station may
secure exclusivity against a television station licensed
to another de5|gnated community in a hyphenated
market specitied in the market listing as contained in
§76.51 of this chapter for those 100 markets listed,
and for markets not listed in §76.51 of this chapter, the
listing as contained in the ARB Television Market
Analysis for the most recent year at the time that the
exclusivity contract, arrangement, or understanding
is complete under practices of the industry. As used
in this subsection, the term communily as defined as
the community specified in the instrument of authoriza-
tion as the location of the station.

NOTE 1: Contracts, arrangements, or understandings
that are complete under the practices of the industry
prior to August 7, 1973, will not be disturbed.
Extensions of renewals ot such agreements are not
permitted because they would in effect be new
agreements without competitive bidding. However,
such agreements that were based onthe broadcaster's
advancing seed money for the production of a specific
program or series that specify two time periods-a
tryout period and a period thereatter for general
exhibition-may be extended or renewed as contem-
plated in the basic agreement.

NOTE 2: The provisions of this paragraph apply only
to U.S. commercial television broadcast stations in the
50 states, and not to stations in Puerto Rico or the
Virgin Islands, foreign stations or noncommercial
educational television or public television stations
(either by way of restrictions on their exclusivity or on
exclusivity against them).

NOTE 3: New stations authorized in any community

of a hyphenated market listed in §76.51 of this chapter *

or in any community of a hyphenated market listed in
the ARB Television Market Analysis {for markets below
the top-100 markets) are subject o the same rules as
previously existing stations therein. New stations
authorized in other communities are considered
stations in separate markets unless and until §76.51
is amended by Commission action, or the ARB listing
as changed.

NOTE 4: New stations authorized in any communny
of a hyphenated market listed in §76.51 of this chapter
or in any community of a hyphenated market listed in
the ARB Television Market Analysis (for markets below
the top-100 markets) are subject to the same rules as

previously existing stations therein. New stations
authorized in other communities are considered
stations in separate markets unless and until §76.51
is amended by Commission action, or the ARB listing
is changed.

Common Antenna Site

§73.635. Use of common antenna site—No tele-
vision license or renewal of a television license will be
granted to any person who owns, leases, or controls
a particular site which is peculiarly suitable for
television broadcasting in a particular area and (a)
which is not avdilable for use by other television
licensees; and (b) no other comparable site is
available in the area; and (c) where the exclusive use
of such site by the applicant or licensee would unduly
limit the number of television stations that can be
authorized in a particular area or woutd unduly restrict
competition among television stations.

Reports to be Filed

All broadcast stations ...

§73.3526 Local public inspection file of commercial
stations—(a) Records to be maintained. Every appli-
cant for a construction permit for a new station in the
commercial broadcast services shall maintain for
public inspection a file containing the material de-
scribed in paragraph (a)(1) of this section. Every
permittee or licensee of an AM, FM or TV station in the
commercial broadcast services shall maintain for
public inspection a file containing the material de-
scribed in paragraphs (a)(1), (2), (3). (4), (5). (6), (7)
and (10) of this section. In addition, every permittee
or licensee of a TV station shall maintain for public
inspection a file containing the material described in
paragraphs (a)(8) of this section: every permitiee or
licensee of an AM or FM station shall maintain for
public inspection a fite containing material described
in paragraph (a)(9) of this section. The material to be
contained in the file 1s as follows:

(1) Acopy of every application tendered for filing, with
respect to which local public notice is required 1o be
given under the provisions of §73.3580 or §73.3594;
and all exhibits, letters and other documents tendered
for filing as part thereof; all amendments thereto,
copies of all documents incorporated therein by
reference, all correspondence between the FCC and
the applicant pertaining to the application after it has
been tendered for filing, and copies of Initial Decisions
and Final Decisions in hearing cases pertaining
thereto, which according to the provisions of §0.451
through §0.461 of the rules are open for public
inspection at the offices of the FCC. Information
incorporated by reference which is already in the local
file need not be duplicated if the éntry making the
reference sufficiently identifies the information so that
it may be found in the file, and if there has been no
change in the document since the date of filing and
the applicant, after making the reference, so states. If
petitions to deny are filed against the application, and
have been duly served on the applicant, a statement
that such a petition has been filed shall appear in the
local file together with the name and address of the
party filing the petition. The file shall also contain a
copy'of every written Citizen agreement. For purposes
of this section, a citizen agreement is a written
agreement between a broadcast applicant, permittee,
or licensee, and one or more citizens or citizen groups,
entered for primarily noncommercial purposes. This
definition includes those agreements that deal with
goals or proposed practices directly or indirectly
affecting station operation in the public interest, in
areas such as but not limited to cornmunity ascertain-
ment, programing, and employment. It excludes
commaon commercial agreements such as advertising
contracts; union, employment, and personal services
contracts; network affiliation, syndication, program
supply contracts and so on. However, the mere
inclusion of commercial terms in a primarily noncom-
mercial agreement such as provision for payment of
fees for future services of the citizen-parties [see
Report and Order, Docket 19518, 57 FCC 2d 494 [35
RR 2d 1542] (1976)—would not cause the agreement
to be considered commercial for purposes of this
section.

NOTE: Applications tendered for filing on or before
May 13, 1965, which are subsequently designated for
hearing after May 13, 1965, with local notice being
given pursuant to the provisions of §73.3594, and
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material related to such applications, need not be
placed in the file required to be kept by this section.
Applications tendered for filing after May 13, 1965,
which contain major amendments to applications
tendered for filing on or betore May 13, 1965, with local
notice of the amending application being given
pursuant to the provisions of §73.3580, need not be
placed in the file required to be kept by this section.

(2) A copy of every application tendered for filing by
the licensee or permitiee for such station which is not
included in paragraph (a)(1) of this séction and which
involves changes in program service, which requests
an extension of time in which to complete construction
of a new station, or which requests consent to
involuntary assignment or transter, or to voluntary
assignment or transfer not resulting in a substantial
change in ownership or control and which may be
applied for on FCC Form 316; and copies of all
exhibits, letters, and other documents filed as part
thereof, all amendments thereto, all correspondence
between the FCC and the applicant pertaining to the
application after it has been tendered for filing, and
copies of all documents incorporated therein by
reference, which according to the provisions of §0.451
through §0.461 of these rules are open for public
inspection at the offices of the FCC. Information
incorporated by reference which is already in the local
file need not be duplicated if the enfry making the
reference sufficiently identifies the information so that
it may be found in the file, and there has been no
change in the document since the date of filing and
the licensee, after making the reference, so states. If
petitions to deny are filed against the application, and
have been duly served on the applicant, a statement
that such a petition has been filed shall appear in the
local file together with the name and address of the
party filing the petition.

NOTE: The engineering section of the applications
mentioned in paragraphs (a)(1) and (2) of this section,
and material related to the engineering section, need
not be kept in the file required to be maintained by this
paragraph. If such engineering section contains
service contour maps submitted with that section,
copies of such maps and information (State, county,
city, street address, or othe identifying information)
showing main studio and transmitter locations shall
be kept in the file.

(3) A copy of every ownership report or supplemental
ownership report filed by the licensee or permittee for
such slation after May 13, 1965, pursuant to the
provisions of this part; and copies of all exhibits,
letters, and other documents filed as part thereof, all
amendments thereto, all correspondence between the
permittee or licensee and the FCC pertaining to the
reports after they have been filed, and all documents
incorporated therein by reference, including contracts
listed in such reports in accordance with the provisions
of §73.3615(a)(4)(i} and which according to the
provisions of §0.451 through §0.461 of the rules are
open for public inspection at the offices of the FCC.
Information incorporated by reference which is already
in the local file need not be duplicated if the entry
making the reference sufficiently identifies the informa-
tion s0 that it may be found in the file, and if there has
been no change in the document since the date of
filing and the licensee or permittee, after making the
reference, so states.

(4) Such records as are required to be kept by
§73.1940 concerning broadcasts by candidates for
public office.

(5) A copy of every annual employment report filed
by the licensee or permittee for such station pursuant
to the provisions of this part; and copies of all exhibits,
letters and other documents filed as part thereof, all
amendments thereto, and all correspondence bet-
ween the permittee or licensee and the FCC pertaining
to the reports after they have been filed and all
documents incorporated therein by reference and
which according to the provisions of §0.451 through
§0.461 of the rules are open for public inspection at
the offices of the FCC.

(6) ThePublic and Broadcasting—A Procedure Manual
{see FCC 74-942, 39 32288, September 5, 1974.)

(7) Letters received frommembersof the public as are
required to be retained by §73.1202.

(8) Forcommercial TV broadcast stations, every three
months 2 list of programs that have provided the
station's most significant treatment of community
issues during the preceding 3 month period. The list
for each calendar quarter is to be filed by the tenth
day of the succeeding calendar quarter (e.g., January
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10 for the quarter October - December, April 10 for the
quarter January - March, etc.). The list shail include a
brief narrative describing what issues were given
significant treatment and the programming that pro-
- vided this treatment. The description of the programs
should include, but is not limited to, the time, date,
duration and title of each program in which the issue
was treated.

(9) For commercial AM and FM broadcast stations,
every three months a list of programs that have
provided the station's most significant treatment of
community issues during the preceding 3 month
period. The list for each calendar quarter is to be filed
by the tenth day of the succeeding calendar guarter
(e.g., January 10 for the quarter October - December,
April 10 for the quarter January - March, etc.). The list
shall include a brief narrative describing what issues
were given significant treatment and the programming
that provided this treatment. The description of the
programs should include, but is not limited to, the time,
date, duration and title of each program in which the
issue was treated.

(10) Each applicant for renewal of license shall, within
seven days of the last day of the broadcast of the local
public notice of filing announcements required pur-
suant to §73.3580(h). place in the station’s local public
inspection file a statement certifying compliance with
this requirement, The dates and times that the
pre-filing and post-filing notices were broadcast and
the text thereof shall be made part of the certitying
statement.

(b) Responsibility in case of assignment or transfer.

(1) In some cases involving applications for consent
to assignment of broadcast station construction

permits or licenses; with respect to which public notice -

is required to be given under the provisions of
§73.3580 or §73.3594, the file mentioned in paragraph
(a) of this section shall be maintained by the assignor.
If the assignment is consented to by the FCC and
consummated, the assignee shall maintain the file
commencing with the date on which notice of the
consummation of the assignment is filed with the FCC.
The file maintained by the assignee shail cover the
period both before and after the time when the notice
of consumation of assignment was filed. The assignee
is responsible for obtaining copies of the necessary
documents from the assignor or from the FCC files.

(2) In cases involving applications for consent to
transfer of control of a permittee or licensee of a
broadcast station, the file mentioned in paragraph (a)
of this section shall be maintained by the permittee or
licensee.

(c) Station to which records pertain. The file need
contain only applications, ownership reports, and
related material that concem the station for which the
file is kept. Applications, permittees, and licensees
need not keep in the file copies of such applications,
reports, and material which pertain to other stations
with regard to which they may be applicants, per-
mittees or licensees, except to the extent that such
information is reflected in the materials required to be
kept under the provisions of this section.

(d) Locaticn of records. The file shall be maintained
at the main studio of the station, where such studio is
located in the community to which the station is
licensed, or any accessible place (such as a public
registry for documents or an attorney's office) in the
community to which the station is or is proposed o
be licensed, and shall be available for public inspec-
tion at any time during regular business hours.

(e) Period of retention. The records specitied in
paragraph (a){4) of this section shall be retained for
periods specified in §73.1940 (2 years). The manual

- specified in paragraph (a)(€) of this section shall be
retained indefinitely. The letters specified in paragraph
(a)(7) of this section shall be retained for the period
specified in §73.1202 (3 years). The “significant
treatment of community issues” list specified in
paragraphs (a)(8) and (9) of this section shail be
retained for the term of license (5 and 7 years for TV
and radio, respectively). The certification specified in
paragraph (a)(10) of this section shall be retained for
the period specified in §73.3580 (for as long as the
application to which it refers). The records specified
in paragraphs (a)(1), (2), (3) and (5) of this section
shall be retained, as foliows:

(1) The applicant for a construction permit for a new
station shall maintain such a file so long as the
application is pending before the FCC or any
proceeding involving that application is pending

before the courts. (If the application is granted,
subparagraph (2) below shall apply.)

(2) The permittee or licensee shall maintain such a file
so long as an authorization to operate the station is
outstanding. and shall permit public inspection of the
material as long as it is retained by the licensee even
though the request for inspection is made after the
conclusion of a required retention period specified in
this subparagraph. However, material which is volun-
tarily retained after the required retention time may be
kept in a form and place convenient to the licensee,
and shall be made available to the inquiring party, in
good faith after wrilten request. at a time and place
convenient to both the party and licensee. Applica-
tions and related material placed in the file shall be
retained for a period of 7 years from the date the
application is tendered for filing with the FCC with two
exceptions: First, engineering malerial pertaining to a
former mode of operation need not be retained longer
than 3 years after a station commences operation
under a new or maodified mode; and second, all of the
material shall be retained for whatever longer period
is necessary to comply with the following require-
ments:

(i) Material shall be retained until final FCC action on
the second renewal application follewing the applica-
tion or other material in question; and (i) Material
having a substantial bearing on a matter which is the
subject of a claim against the licensee, or relating to
an FCC investigation or a complaint to the FCC of
which the licensee has been advised, shall be retained
until the licensee is notified in writing that the material
may be discarded, or, if the matter is a privale one, the
claim has been satisfied or is barred by ‘statute of
limitations. Where an application or related material
incorporates by reference material in earlier applica-
tions and material concerning programing and related
matters (Section IV and related material), the material
so referred to shall be retained as long as the
application referring to it. If a written agreement is not
incorporated in an application tendered for filing with
the FCC, the starting date of the retenlion period for
that agreement is the date the agreement is executed.

(f) Copies of any material required to be in the public
file of any applicant for a construction permit, or
permittee or licensee of any commercial TV or radio
station shall be available for machine reproduction
upon request made in person, provided the requesting
parly shall pay the reasonable cost of reproduction.
Requests for machine copies shall be ifulfiled at a
location specified by the applicant, permitiee or
licensee, within a reasonable period of time which, in
no event, shall be longer than seven days unless
reproduction facilities are unavailable in the appli-
cant's, permittee's or licensee's community. The
applicanl, permittee or licensee is not required to
honor requests made by mail, but may do so if it
chooses.

§73.3612 Annual employment report—Each Ii-
censee Or permillee of a commercially or non-
commercially operated AM, FM, television, or interna-
fional broadcast station with five or more fulltime
employees shall file with the Commission on or before
May 31 of each year, on FCC Form 395, an annual
employment report.

§73.3613 Filing of contracts.—Each licensee or
permittee of a commercial or noncommercial AM, FM,
TV or International broadcast station shall file with the
FCC copies of the following contracts, instruments,
and documents together with amendments, supple-
ments, and cancellations (with the substance of oral
contracts reported in writing), within 30 days of
execution thereof:

(a) Network service: Network affiliation contracts
between stations and networks will be reduced to
writing and filed as foliows:

(1) All network affiliation contracts, agreements or
understandings between a TV broadcast or low power
TV station and a national network. For the purposes
of this paragraph the term network means any person,
entity or corporation which offers an interconnected
program serivice on a regular basis for 15 or more
hours per week to at least 25 affiliated television
licensees in 10 or more states; and/or any person,
entity or corporation controlling, controlled by, or
under common control with such person,entity or
corporation.

(2) Each such filing on or after May 1, 1969, initially
shall consist of a written instrument containing all of
the terms and conditions of such contract, agreement
or understanding without reference 10 any other paper
or document by incorporation or otherwise. Subse-
quent filings may simply set forth renewal, amendment
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or change, as the case may be, of a particular contract
previously filed in accordance herewith.
(3) The FCC shall also be notified of the cancellation

-or termination . of network affiliations, contracts for

which are required to be filed by this section.

{b) Ownership or control: Contrécts, instruments or
documents relating to the present or future ownership
or control of the licensee or permittee or of the
licensee’'s or permittee’'s stock, rights or interests
therein, or relating to changes in such ownership or
conlrol shall include but are not limited to the following:

{1)Articles of partnership, association, and incorpora-
tion, and changes in such instruments;

{2) Bylaws, and any instruments effecting changesin
such bylaws:

(3) Any agreement, document orinstrument providing
for the assignment of a license or permit, or affecting,
directly or indirectly, the ownership or voting rights of
the licensee's or permittee’s stock (common or
preferred, voting ofr nonvoting), such as:

(i) Agreements for transfer of stock;

(il Instruments for the issuance of new stock; or

(iii) Agreements for the acquisition of licensee's or
permittee’s stock by the issuing licensee or permittee
corporation. Pledges, trust agreements, options to
purchase stock and other executory agreements are
required to be filed. However, trust agreements or
abstracts thereof are not required to be filed, unless
requested specifically by the FCC. Should  the FCC
request an abstract of the trust agreerent in lieu of the
trust agreement, the licensee or permittee will submit
the following information concerning the trust:

(A) Name of trust;

(B} Duration of trust;

(C) Number of shares of stock owned;

(D) Name of beneficial owner of stock;

(F) Name of the party or parties who have the power
to vote or control the vote or control the vote of the
shares; and
. {G) Any conditions on the powers of voting the stock
or any unusual characteristics of the trust.

(4)Proxies with respecttothe licensee’s or permittee’s
stock running for a period in excess of 1 year, and all
proxies, whether or not running for a period of 1 year,
given without full and detailed instructions binding the
nominee 10 act in a specified manner. With respect 10
proxies given without full and detailed instructions, a
statement showing the number of such proxies, by
whom given and received, and the percentage of
outstanding stock represented by each proxy shall
be submitted by the licensee or permittee within 30
days after the stockholders’ meeting in which the stock
covered by such proxies has been voted. However,
when the licensee or permittee is a corporation having
more than 50 stockholders, such complete information
need be filed only with respect to proxies given by
stockholders who are officers or directors, or who have
1% or more of the corporation's voting stock. When the
licensee or permittee is a corporation having more
than 50 stockholders and the stockholders giving the
proxies are not officers or directors or do not hold 1%
or more of the corporation’s stock, the only information
required to be filed is the name of any person voting
1% or more of the stock by proxy, the number of shares
voted by proxy by such person, and the fotal number
of shares voted at the particular stockholders’ meeting
in which the shares were voted by proxy.

{5) Mortgage or loan agreements containing provi-
sions restricting the licensee's of permittee’s freedom
of operation, such as those affecting voting rights,
specifying or limiting the amount of dividends payable,
the purchase of new equipment, or the maintenance
of current assets.

(6) Any agreement reflecting a change in the officers,
directors or stockholders of a corporation, other than
the licensee or permittee, having an interest, direct or
indirect, in the licensee or permiltee as specified by
§73.3615.

(c) Personnel:

(1)Managementconsultant agreements with indepen-
dent contractors; contracts relating to the utilization in
a management capacity of any person other than an
officer, director, or regular employee of the licensee
or permittee; station management contracts with any
persons, whether or not officers, directors, or regular
employees, which provide for both a percentage of
profits and a sharing in losses, or any similar
agreements.

(2) The following centracts, agreements, or under-
standings need not be filed: Agreements with persons
regularly employed as general or station managers or
salesmen: contracts with program managers or pro-
gram persdnnel; contracts with attorneys. accountants
or consulting radio engineers, contracts with perform-
ers: contracts with station representatives; contracts
with labor unions. or any similar agreements.
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(d) The following contracts, agreements, or under-
standings need not be filed but shall be kept at the
station and made awvailable for inspection by any
authorized representative of the FCC: Contracts
relating to the sale of broadcast time to time brokers
for resale; subchannel leasing agreements for Subsidi-
ary Communications Authorization operation: franchise/
leasing agreements for operation of lelecommunica-
tions services on lhe TV vertical blanking interval; time
sales contracts with the same sponsor for 4 or more
hours per day, except where the length of the events
(such as athletic contests, musical programs, and
special events) broadcast pursuant to the contract is
not under control of the station; and contracts with
chief operators.

§73.3615 Ownership reports—(a) With the exception
of sole proprietorships and partnerships composed
entirely of natural persons, each licensee of a
commercial AM, FM, or TV broadcast station shall file
an Ownership Report on FCC Form 323 once a year,
on the anniversary of the date that its renewal
application is required to be filed. Licensees owning
multiple stations with different anniversary dates need
file only one Report per year on the anniversary of their
choice, provided that their Reports are not more than
one year apart. A licensee with a current and
unamended Report on file at the Commission may
certify that it has reviewed its current Report and that
it is accurate, in lieu of filing a new report. Ownership
Reports shall provide the following information as of a
date not more than 60 days prior to the filing of the
Report:

(1) In the case of an individual, the name of such
individual;

(2) In the case of a partnership, the name of each
partner and the interest of each partner. Except as
specifically noted below. the names of limited partners
shall be reported. A limited partnér need not be
reported, regardless of the extent of its ownership, if
the limited partner is not materially involved, directly
or indirectly, in the management or operation of the
licensee and the licensee so certifies.

(i) Any change in partners or intheir rights will require
prior consent of the FCC upon an application for
consent to assignment of license or permit. If such
change involves less than a controlling interest, the
application for FCC consent to such changes may be
made upon FCC Form 316,

(3) In the case of a corporation, association, trust,
estate, or receivership, the data applicable to each:

(iY(A) The name, residence, citizenship, and stock-
holding of every officer, director, trusiee, executor,
administrator, receiver, partner, member of an associ-
ation, and any stockholder which holds stock account-
ing for 5% or more of the votes of the corporation,
except that an investment company, insurance com-
pany, or bank trust department need be reported only
if it holds stock amounting to 10% or more of the votes,
provided that the licensee certifies that such entity has
made no attempt to influence, directly or indirectly, the
management or operations of the licensee, and that
there is no representation on the licensee's board or
among its officers by any person professionally or
otherwise associated with the entity.

(B) A licensee shall report any separate interests
known 1o the licensee to be held ultimately by the
same individual or entily, whether those interests are
held in custodial accounts. by individual holding
corporations or otherwise, if, when aggregated:

(1) the sum of all interests except those held by or
through “passive investors” is equal to or exceeds 5
percent; or

(2) the sum of all interests held by or through passive
investors 1s equal to or exceeds 10 percent; or

(3) the sum of the interests computed under (1) plus
the sum of the interests computed under (2) is equal
to or exceeds 10 percent.

{c) If the majority of the voting stock of a corporate
licensee is held by a single individual or entity, no other
stockholding need be reported for that licensee;

(i) Fullinformation as totamily relationshipor business
association between two or more officials and/or
stockholders. trustees, executors, administrators, receiv-
ers, and members of any association;

(iii) Capitalization with adescription of the classes and
voting power of stock authorized by the corporate
charter or other appropriate legal instrument and the
number of shares of each class 1ssued and outstand-
ing; and

(iv) Full information with respect to the interest and
identity of any person having any direct. indirect,
fiduciary, or beneficial interest in the licensee or in its
stock accounting for 5% or more of its votes. For
example:

(A) Where A isthe trustee of stock held for beneficiary
B, A shall be reported if A votes the stock or has the
sole or shared power to dispose of the stock; B or any
other party shall be reported if B or such party votes
the stock or has sole power to dispose of the stock or
has the power to revoke the trust or replace the trustee
at will;

(B) Where X is not a natural person and has
attributable ownership interests in the licensee under
§73.3555 of the rules, regardiess of its position in the
verticat ownership chain, an Ownership Report shall
be filed for X which, except as specifically noted
below, must contain the same information as required
of a licensee. If X has a voting stockhotder interest in
the licensee, only those voting interests of X that are
cognizable after application of the multiplier described
in NOTE 2(d) of §73.3555 of the rules, if applicable,
shall be reported. If X is a corporation, whether or not
its interest in the licensee is by virtue of its ownership
of voling stock, the officers and directors shall be
reported. With respect 1o those officers and directors
shall be reported. With respect io those officers and
directors whose duties and responsibilities are wholly
unrelated to the licensee, and who wish to be relieved
of attribution in the licensee, the name, title and duties
of these officers and directors, with statements
properly documenting that their duties do not involve
the licensee, shall be reported.

(4) In the case of all licensees:

(i) Alistof contracts will in effect be required to be filed
with the FCC §73.3613 showing the date of execution
and expiration of each contract; and

(ii) Any interest which the licensee mmay have in any
other broadcast station.

{b)Except as specifically noted below, each permittee
of a commercial AM, FM or TV broadcast station shall
file an Ownership Report on FCC Form 323 (1) within
30 days of the date of grant by the FCC of an
application for construction permit and (2) on the date
that it applies for a station license. The Qwnership
Report of the permittee shall give the information
required by the applicable portions of paragraph (a)
of this section. A permittee with a curremt and
unamended Report on file at the Commission may
certify that it has reviewed its current Report and it is
accurate, in lieu of filing a new Report.

(c) Before any change is made in the organization,
capitalization, officers, directors, or stockholders of a
corporation other than licensee or permittee, which
results in a change in the control of the licensee or
permittee, prior FCC consent must be received under
§73.3540. A transfer of control takes place when an
individual or group in privity, gains or loses affirmative
or negative (50%) control. See instructions on FCC
Form 323 (Cwnership Report).

(d) Each licensee of a noncommercial educational
AM, FM or TV broadcast station shall file an Ownership
Report on FCC Form 323-E at the time the application
tor renewal of station license is required to be filed.
Licensees owning more than one noncommercial
educational AM, FM or TV broadcast station need file
only one Ownership Report at 3-year intervals.
Ownership Reports shall give the following information
as of a date not more than 30 days prior to the filing
of the Ownership Report: (1) The following information
as 1o all officers, members of governing board, and
holders of 1% or more ownership interest (if any):
Name, residence. office held, citizenship, principal
profession or occupation, and by whom appointed or
elected. (2) Full information with respect 10 the interest
and identity of any individuai, arganization, corpora-
tion, association, or any other enfity which has direct
or indirect control over the licensee or permittee.

(3) A list of all contracts still in effect required by
§73.3613 to be filed with the FCC, showing the date
of execution and expiralion of each contracl. (4) Any
interest which the licensee or permittee or any of its
officers, members of the governing board, and holders
of 1% or more ownership interest (it any) held in any
other broadcast station. ’

(e) Each permittee of a noncommercial educational
AM, EM or TV broadcast station shall file an Ownership
Report on FCC Form 323-€ within 30 days of the date
of grant by the FCC of an application for original
construction permit. The Ownership Report of the
permittee shall give the information required by the
applicable portions of paragraph (e) above.

(N A supplemental Ownership Report on FCC Form
323-E shall be filed by each licensee or permittee
within 30 days after any change occurs in the
information required by the Ownership Report from
that previously reported. Such report should include,
without limitation: (1) An change in crganization; or

(2) Any change in officers or directors;
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(3) Any transaction affecting the ownership (direct or
indirect) or voting rights with respect to the licensee
or permittee (or with respect to any stock interest
therein).

{g) A copy of all Ownership and supplemental
Ownership Reports and related material filed pursuant
1o this section shall be maintained and made available
for public inspection locally as required by §73.3526
and §73.3527.

License Renewals

General ...

§73.3539 Application for renewal of license— (a)
Unless otherwise directed by the Federal Communica-
tions Commission, an application for renewal of
license shall be filed not later than the first day of the
fourth full calendar month prior to the expiration date
of the license sought to be renewed, except that
applications for renewal of license of an experimental
broadcast station shall be filed not later than the first
day of the second full calendar month prior to the
expiration date of the license sought to be renewed.
If any deadline prescribed in this paragraph falls on a
non-business day. the cut-off shall be the close of
business of the first full business day thereafter.

(b) No application for renewal of license of any
broadcast station will be considered unless there is
on file with the Commission, the information, if any,
currently required by §73.3611-73.3615, inclusive, for
the particular class of station. The renewal application
shall include a reference by date and file number to
such information on file.

(c) Whenever the Commission regards an application
for a renewal of license as essential to the proper
conduct of a hearing or investigation, and specifically
directs that it be filed by a certain date, such
application shall be filed within the time thus specified.
If the licensee fails to file such application within the
prescribed time, the hearing or investigation shall
proceed as if such renewal application has been
received.

(d)Renewal application forms, titles and numbers are
listed in §73.35000, Applications and Report Forms.

§73.3601 Simultaneous modification and renewal
of license— When an application is granted by the
FCC necessitating the issuance of a modified license
less than 60 days prior to the expiration date of the
license sought to be modified, and an application for
renewal of the license is granted subsequent or prior
thereto (but within 30 days of expiration of the present
license), the modified license as well as the renewal
license shall be issued to conform to the combined
action of the FCC.

§73.1020 Station license period—(a) Initial licenses
for broadcast stations will ordinarily be issued for a
period running until the date specified in this section
for the state or territory in which the station is located.
If issued after such date, it will run to the next renewal
date determined in accordance with this section.
Radio broadcasting stations will ordinarily be renewed
for 7 years and TV broadcast stations will be renewed
for 5 years. However, if the FCC finds that the public
interest, convenience, and necessily will be served
thereby, it may issue either an initial license or a
renewal thereof for a lesser term. The time of expiration
of normally issued initial and renewal licenses will be
3 a.m,, local time, on the following dates and therafter
at 7-year intervals for radio broadcast stations and at
5-year intervals for television broadcast stations
located in:

(1) Maryland, District of Columbia, Virginia and West
Virginia: (i) Radio stations, October 1, 1988; (i)
Television stations, Octcber 1, 1991.

(2) North Carolina and South Carolina: {i) Radio
stations, December 1, 1988; (ii) Television stations,
December 1, 1991.

(3) Florida, Puerto Rico and Virgin islands: (i} Radio
stations, February 1, 1989; (i) Television stations,
February 1, 1992,

(4) Alabama and Georgia: (i) Radio stations, April 1,
1989; (ii) Television stations, April 1, 1992.

(5) Arkansas, Louisiana and Mississippi: (i} Radio
stations, June 1, 1989; (ii) Television stations, June 1,
1992.

(6) Tennessee, Kentucky and Indiana: (i) Radio
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stations, August 1, 1989; (ii) Television stations,
August 1, 1987,

(7) Ohio and Michigan: (i) Radio stations, October 1,
1989; {ii) Television stations, October 1, 1987.

(8)lllinois and Wisconsin: (i) Radio stations, December
1, 1989; (i) Television stations, December 1, 1987.

(9) lowa and Missouri: (i) Radio stations, February 1,
1990; (i) Television Stations, February 1, 1988.

(10) Minnesota, North Dakota, South Dakota, Montana
and Colorado: (i) Radio stations, April 1, 1990; (i)
Television stations, April 1, 1988.

(11) Kansas, Oklahoma and Nebraska: (i) Radio
stations, June 1, 1990; (i) Television stations, June 1,
1988.

(12) Texas: (i) Radio stations, August 1, 1990; (i)
Television stations, August 1, 1988.

(13) Wyoming, Nevada, Arizona, Utah, New Mexico
and |daho: (i) Radio stations, October 1, 1990; (ii)
Television stations, October 1, 1988.

(14) Calitornia: (i) Radio stations, December 1, 1990;
(ii) Television stations, December 1, 1988.

{15) Alaska, American Samoa, Guam, Hawaii, Mariana
Islands, Oregon and Washington: (i) Radio stations,
February 1, 1991; (ii) Television stations, February 1,
1989,

(16)Connecticut, Maine, Massachusetts, New Hamp-
shire, Rhode Island and Vermont: (i) Radio stations,
April 1, 1991; (i) Television stations, April 1, 1889,

(17) New Jersey and New York: (i) Radio stations,
June 1, 1991; (i) Television stations, June 1, 1989,

(18) Delaware and Pennsylvania: (i) Radio stations,
August 1, 1991: (i) Television stations, August 1, 1989.

(b) For the cutoff date for the filing of applications
mutually exclusivé with, and petitions to deny, renewal
applications, see §73.3516(e).

Modification of Unbuilt
Facilities

§73.3535 Application to modify authorized but
unbuilt facilities, or to assign transfer control of
an unbuilt facility.

(a) If a permittee finds it necessary to file either an
application to modify its authorized, but unbuilt
facilities, or an assignment/transfer application, such
application shall be filed within the first nine months
of the issuance of the original construction permit for
radio and other broadcast and auxiliary stations, or
within twelve months of the issuance of the original
construction permit for television facilities. Before such
application can be granted, the permittee or assignee
must certify that it will immediately begin building after
the modification is granted or the assignment is
consummated.

(b) Modification and assignment applications filed
after the time periods stated in paragraph (a) will not
be granted absent a showing that one of the following
three criteria applies: (1) construction is complete and
testing is underway looking toward prompt filing of a
license application; (2) substantial progress has been
made i.e., demonstration that equipment is on order
or on hand, site aquired, site cleared and construction
proceeding toward completion; or {3) no progress has
been made for reasons clearly beyond the control of
the permittee (such as delays caused by govern-
mental budgetary processes and zoning problems)
but the permittee has taken all possible steps to
expeditiously resolve the problem and proceed with
construction. A certification by the permittee or the
assignee that it immediately will begin building after
the modification is granted or the assignment is
consumated is also necessary. A seller must make the
“one of three criteria” showing in an assignment
application.

(¢} If the modification is granted, the time period
allowed for construction will be six months from the
issuance of the authorization to modify or the remain-
der of the construction period, whichever is longer.
Also, in the case of an assignment the time period
allowed for construction will be twelve months from the
consummation of the assignment or the remainder of
the construction period, whichever is longer. The
extension will be given subject to the condition that the
modification is completed or the assignment consum-
mated. Failure to modify or consummate within the
time allowed will result in cancellation of the con-
struction permit.

{d) We will not entertain an application for modification
of an authorized but unbuilt facility or an application
for assignment or transfer of control of an unbuilt
facility if filed after the expiration of the initial
construction period.

Station ldentification

All broadcast stations ...

§73.1201 Station identification—(a) When reqularly
required. Broadcast station identification announce-
ments shall be made: (1) at the beginning and ending
of each hour of operation, and (2) hourly, as close to
the hour as feasible, at a natural break in program
offerings. Television broadcast stations may make
these announcements visually or aurally.

(b) Content. (1) Official station identification shall
consist of the station’s call letters immediately foliowed
by the community or communities specified in its
license as the station’s location: provided, that the
name of the licensee or the station's frequency or
channel number, or both, as stated on the station's
license may be inserted between the call letters and
station location. No other insertion is permissible.

(2) A station may include in its official station
identification the name of any additional community
or communities, but the community to which the station
is licensed must be named first.

(c) Channel. (1) Generally. Except as provided in this
paragraph, in making the identification announcement
the call letters shall be given only on the channel of the
station identified thereby.

(2) Simultanecus AM-FM broadcasts. If the same
licensee operates an FM broadcast station and a
standard broadcast station and simultaneously broad*
casts the same programs over the facilities of both
such stations, station identification announcements
may be made jointly for both stations for periods of
such simultaneous operation. If the call letters of the
FM station do not clearly reveal that it is an FM station,
the joint announcement shall so identify it.

(3) Satellite operation. When programming of a
broadcast station is rebroadcast simultaneously over
the facilities of a satellite station, the originating station
may make identification announcements for the satel-
lite station for periods of such simultaneous operation.

(i) In the case of a television broadcast station, such
announcements, in addition to the infarmation required

by paragraph (b) (1) of this section, shall include the .

number of the channel on which each station is
operating.

(ii) In the case of aural broadcast stations, such
announcements, in addition to the information required
by paragraph (b) (1) of this section, shall include the
frequency on which each station is operating.

(d) Subscriptiontelevisionstations (STV). The require-
ments for official station identification applicable to
TV stations will apply to Subscription TV stations
except, during STv-encoded programing such station
identification is not required. However, a station
identification announcement will be made immediately
prior to and following the encoded-Subscription TV
program period.

Announcement of Sponsored
Programs

§73.1212 Sponsorship identiflcation; list retention;
related requirements—(a) When a broadcast station
transmits any matter for which money, service, or other
valuable consideration is either directly or indirectly
paid or promised to, or charged or accepted by such
station, the station, at the time of the broadcast, shall
announce (i) that such matter is sponsored. paid for,
or furnished, either in whole or in part, and (i) by whom
or on whose behalf such consideration was supplied;
provided, however, that “service or other valuable
consideration” shall not include any service or prop-
erty furnished either without or at a nominal charge for
use on, or in connection with, a broadcast unless it is
so furnished in consideration for an identification of
any person, product, service, trademark, or brand
name beyond an identification reasonably related to
the use of such service or properiy on the broadcast.

(1) For the purposes of this section., the term
*sponsored” shall be deemed 10 have the same
meaning as “paid for.”

({b) The licensee of each standard broadcast station
shall exercise reasonable diligence to obtain from its
employes, and from other persons with whom it deals
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directly in connection with any program matter for
broadcast, information to enable such licensee to
make the announcement required by this section.

(c) In any case where a report has been made to a
broadcast station, as required by Section 507 of the
Cormmunications Act of 1934, as amended, of circum-
stances which would have required an announcernent
under this section had the consideration been re-
ceived by such broadcast station, an appropriate
announcement shall be made by such station.

(d) Inthe case of any political broadcast matter or any
broadcast matter involving the discussion of a contro-
versial issue of public importance for which any film,
record, transcription, talent, script, or other material
or service of any kind is fumished, either directly or
indirectly, to a station as an inducement for broadcast-
ing such matter, an announcement shall be made both
at the beginning and conclusion of such broadcast
on which such material or service is used that such
film, record, transcription, talent, script, or other
material or service has been furnished to such station
in connection with the transmission of such broadcast
matter. provided, however, thatl in the case of any
broadcast of 5 minutes duration or less, only one such
announcement need be made either at the beginning
or conclusion of the broadcast.

{e) The announcement required by this section shall,
in addition to stating the fact that the broadcast matter
was sponsored, paid for or furnished, fully and fairly
disclose the true identity of the person or persons or
corporation, committee, association or other unincoro-
porated group, or other enlity by whom-or on whose
behalf such payment is made or promised, or from
whom or on whose behalf such services or other
valuable consideration is received, or by whom the
material or services referred to in paragraph (d) of this
section are furnished. Where an agent or other person
or entity contracts of otherwise makes arrangements
with a station on behalf of another, and such fact is
known or by the exercise of reasonable diligence, as
specified in paragraph (b) of this section, could be
known to the station, the announcement shall disclose
the identity of the person or persons or entity on whose
behaif such agent is acting instead of the name of
such agent. Where the material broadcast is political
matter or matter involving the discussion of a contro-
versial issue of public importance and a corporation,
committee, association or other unincorporated group,
or other entity is paying for or furnishing the broadcast
matter, the station shall, in addition to making the
announcement required by this section, require that a
list of the chief executive officers or members of the
executive committee as of the board of directors of the
corporation, committee, association or other unincor-
porated group, or other entity, shall be made available
for public inspection at the location specified by the
licensee under §73.3526 of this chapter. If the
broadcast is originated by a network, the list may,
instead, be retained at the headquarters office of the
network or at the location where the originating station
maintains its public inspection file under §73.3526 of
this chapter, Such lists shall be kept and made
available for a period of two years.

() In the case of broadcast matter advertising
commercial products or services, an announcement
stating the sponsor’s corporate or trade name, or the
name of the sponsor's product, when it is clear that the
mention of the name of the product constitutes a
sponsorship identification, shall be deemed sufficient
for the purposes ot this section and only one such
announcement need be made at any time during the
course of the broadcast.

(g) The announcement otherwise required by Section
317(a) of the Communications Act of 1934, as
amended, is waived with respect to the broadcast of
“want ad” or classified advertisernents sponsored by
an individual. The waiver granted in this paragraph
shall not extend to a classified advertisement or want
ad sponsored by any form of business enterprise,
corporate or otherwise. Whenever sponsorship an-
nouncements are omitted pursuant to this paragraph
the licensee shall observe the following conditions:

(1) Maintain a list showing the name, address and
(where available) the telephone number of each
advertiser;

(2)(Reserved]

(3) Make this list available to members of the public
who have a legitimate interest in obtaining the
information contained in the list. Such list must be
maintained for a period of two years after broadcast.

(h) Any announcement required by Section 317(b) of
the Communciations Act of 1934, as amended, is
waived with respect to feature motion picture film
produced initially and primarily for theatre exhibition.

NOTE: The waiver heretofore granted by the commis-
sion in its report and order adopted November 16,



1960 (FCC 60-1369; 40 FCC 95), continues to apply
to programs filmed or recorded on or before June 20,
1963, when §73.654, the predecessor television rule,
went into efiect.

(i) Commission interpretations in connection with the
provisions of the sponsorship identification rules are
contained in the commission's public notice, entitled
"Applicability of Sponsorship Identification Rules,”
dated May 6, 1963 (40 FCC 141), as modified by
public nofice, dated April 21, 1975 (FCC 75-418).
Further interpretations are printed in full in various
volumes of the Federal Communciations Commission
reports.

[EDITCR'S NOTE: In a statement issued in 1950, the
FCC warned that the sponsor or his product must be
identified by a distinctive name and not by one merely
descriptive of the type of business or product. The
following are acceptabie, the Commission said: “Henry
Smith offers you ...,” or "Smith Stove Co. offers you ...,"
or "Ajax Pens brings you ..." The following are not
acceptable: “Write to the Comb Man ...," or "Send
your money to Nylons, Box ..." or “This program is
sponsored by your Sink man ...")

Public Notice

InAM,FM and TV ..

§73.1202. Retention of letter received from the
public.

(@) All written comments and suggestions received
from the public by licensees of commercial AM, FM
and TV broadcast stations regarding operation of their
station shall be maintained in the local public
inspection file, unless the ietter writer has requested
that the letter not be made public or when the licensee
feels that it should be excluded from public inspection
because of the nature of its content, such as a
defamatory or obscene letter.

{1) Letters shall be retained in the local public
inspection file for three years from the date on which
they are received by the licensee.

{2) Letters received by TV licensees only shall be
placed in one of the following separated subject
categories: programming or nonprogramming. 1f com-
ments in a letter relate to both categories, the licensee
shall file it under the category to which the writer has
given the greater attention.

Rebroadcasts

§73.1207 Rebroadcasts—(a) The term “rebroadcast”
means reception by radio of the programs or other
transmissions of a broadcast or any other type of radio
station, and the simultaneous or subsequent retrans-
mission of such programs or transmissions by a
broadcast station.

(1) As used in this section, “program” includes any
complete program or part thereof,

(2) The transmission of a program from its point of
origin to a broadcast station entirely by common
‘carrier facilities, whether by wire line or radio, is not
considered a rebroadcast.

(3)Thebroadcasting of aprogramrelayed by a remote
pickup broadcast statidn is not considered a rebroad-
cast.

(b) No broadcast station may retransmit the program,
or any part thereof, of another U.S. broadcast station
without the express authority of the eriginating station.
A copy of the wrtten consent of the licensee
originating the program must be kept by the licensee
of the station retransmitting such program and made
available to the FCC upon request.

(1) Stations originating emergency communications
under a Detailed State EBS Operation Plan are
deemed to have conferred rebroadcast authority to
other participating stations.

(2) Permission must be obtained from the originating
station to rebroadcast any subsidiary communications
transmitted by means of a multiplex subcarrier or the
vertical blanking interval of a television signal.

(3) Programsoriginated by the Voice of America (VOA)
and the Armed Forces Radio and Television Services
(AFRTS) cannot, in general, be cleared for domestic
rebroadcast, and may therefore be retransmitted only
by special arrangements among the paries con-
cerned.

(4) Except as otherwise provided by international
agreement, programs originated by foreign broadcast
stations may be retransmitted without the consent of
the originating station.

(c) The transmission of messages of nonbroadcast
stations may be rebroadcast under the following
conditions:

(1) Messages originated by privately-owned non-
broadcast stations other than those in the Amateur and
Citizens Banc (CP) Radio Services may be broadcast
only upon receipt of prior permission from the
non-broadcast licensee. Additionally, messages trans-
mitted by common carrier stations may be rebroad-
cast only upon prior permission of the originator of the
message as well as the station licensee.

(2) Exceptas providedin paragraph(d)ofthis section,
messages originated entirely by non-broadcast sta-
tions owned and operated by the Federal Government
may be rebroadcast only upon receipt of prior
permission from the government agency originating
the messages.

(3)Messagesorginated by stationsinthe Amateurand
Citizens Band (CB) radio services may be rebroadcast
at the discretion of broadcast station licensees.

(d) The rebroadcasting of time signals originated by
the Naval Observatory and the National Bureau of
Standards and messages from the National Weather
Service stations is permitted without specific authoriza-
tion under the following procedures:

(1) Naval Observatory Time Signals. (i) The time
signals rebroadcast must be obtained by direct radio
reception from a naval radio station, or by land line
circuits. (i) Announcement of the time signal must be
made without reference to any commercial activity. (jii)
|dentification of the Naval Observatory as the source
of the time signal must be made by an announcement,
substantially as follows: “With the signal, the time will
be ... couresy of the U.S. Naval Observatory.” (iv)
Schedules of time signal broadcasts may be obtained
upon request trom the Superintendent. U.S. Naval
Observatory, Washington, D.C. 20390.

(2) National Bureau of Standards Time Signals. (i) Time
signals for rebroadcast must be obtained by direct
radio reception from a National Bureau of Standards
{NBS) station. (ii) Use of receiving and rebroadcasting
equipment must not delay the signals by more than
0.05 second. (iii) Signals must be rebroadcast live,
not from tape or other recording. {iv) Voice or code
announcements of the call signs of NBS stations are
not to be rebroadcast. (v) ldentification of the origin
of the service and the sourve of the signals must be
made by an announcement substantially as follows:
"At the tone, 11 hours 25 minutes Coordinated
Universal Time. This is a rebroadcast of a continuous
service furnished by the National Bureau of Standards,
Ft. Collins, Colo.” No commercial sponsorship of this
announcement is permitted and none may be implied.
(vi) Schedules of time signal broadcasts may be
obtained from, and notice of use of NBS time signais
for rebroadcast must be forwarded semiannually to:
National Bureau of Standards, WWV/WWVB, 2000
East County Road 58, Ft. Collins, Colo 80524. (vii) In
the rebroadcasting of NBS time signals, announce-
ments will not state that they are standard frequency
transmissions. Voice announcements of Coordinated
Universal Time are given in voice every minute. Each
minute, except the first of the hour, begins with an 0.8
second long tone of 1000 heriz at WWV and 1200 hertz
tone at WWVH. The first minute of every hour begins
with an 0.8 second long tone of 1500 hertz at both
stations. This tone is followed by a 3-second pause,
then the announcement, “National Bureau of Stan-
dards Time.” This is followed by another 3-second
pause before station identification. This arrangement
allows broadcast stations sufficient time to retransmit
the hour time tone and the words “National Bureau of
Standards Time" either by manual or automatic
switching. (viii) Time signals or scales made up from
integration of standard frequency signals broadcast
from NBS stations may not be designated as national
standard scales of time or attributed to the NBS as
originator. For example, if a broadcasting station
transmits time signals obtained from a studio clock
which is periodically calibrated against the NBS time
signals from WWV or WWVH, such signals may not
be announced as NBS standard time or as having
been originated by the NBS.

(3) National Weather Service Messages. (i) Messages
of the National Weather Service must be rebroadcast
within 1 hour of receipt. (ii) if advertisements are given
in connection with weather rebroadcast, these adver-
tisements must not directly or indirectly convey an
endorsement by the U.S. Government of the products
or services so advertised. (iii) Credit must be given to
indicate that the rebroadcast message originates with
the National Weather Service.
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Recordings, Tapes and Films

§73.1206 Broadcast of telephone conversa-
tions—Before recording a telephone conversation for
broadcaslt, or broadcasting such a conversation
simultaneously with its occurrence, a licensee shall
inform any party to the call of the licensee's intention
to broadcast the conversation, except where such
party is aware, or may be presumed to be aware from
the circumstances of the conversation, that it is being
or likely will be broadcast. Such awareness is
presumed to exist only when the other party to the call
is associated with the station (such as an employe or
part-time reporter), or where the other party originates
the call and it is obvious that it is in connection with a
program in which the station customarlly broadcasts
telephone conversations.

73.1208 Broadcast of taped, filmed, or recorded
material—(a) Any y taped, filmed or recorded program
material in which time is of special significance, or by
which an affirmative attempt is made to create the
impression that it is occuring simultaneously with the
broadcast, shall be announced at the beginning as
taped, filmed or recorded. The language of the
announcement shall be clear and in terms commonly
understood by the public. For television stations, the
announcement may be made visually or aurally.

(b) Taped, filmed or recorded announcements which
are of a commercial, promotional or public service
nature need not be identified as taped, fiimed, or
recorded.”

Time

For AM, FM and TV ...

§73.1208 References to time. Unless specifically
designated as “standard (non-advanced)” or "advan-
ced,” all references to time contained in this part, and
in license documents and other authorizations issued
thereunder, shall be understood to mean local time;
i.e., the time legally abserved in the community.

Political Broadcasts

ForAM,FM and TV ...

§73.1940 Broadcasts by candidates for public
office—(a) Definitions. {1) A legally qualified candidate
for public office is any person who: (a) has publicly
announced his or her intention to run for nomination
or office; (b) is qualified under the applicable local,
state or federal law to hold the office tor which he or
she is a candidate; and, (C) has met the qualifications
set forth in either subparagraphs (2), {3), or (4), below.

(2) A person seeking election to any public office
including that of President or Vice President of the
United States, or nomination for any public office
except that of President or Vice President, by means
of a primary. general or special election, shall be
considered a legally qualified candidate if, in addition
to meeting the criteria set forth in subparagraph (1)
above, that person: {a) has qualified for a place on the
ballot, or (b) has publicly committed himself or herself
to seeking election by the write-in method and is
eligible under applicable law to be voted for by sticker,
by writing in his or her name on the ballot or by other
methods, and makes a substantial showing that he or
she is a bona fide candidate for nomination or office.

Persons seeking election to the office of President or
Vice President of the United States shall, for the
purposes of the Communications Act and the rules
thereunder, be considered legally qualified can-
didates only in those states or territories {or the District
of Columbia) in which they have met the requirements
setforth in paragraph (a){1) and (2) of this rule: Except,
that any such person who has met the requirements
set forth in paragraph (a)(1) and (2) in at least 10 states
(or nine and the District of Columbia) shall be
considered a legally qualified candidate for election
in all states, territories and the District of Columbia for
purposes of this Act.

(3) A person seeking nomination to any public office,
except that of President or Vice President of the United
States, by means of a convention, caucus or similar
procedure, shall be considered a legally qualified
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candidate if, in addition to meeting the requirements
set forth in paragraph (g)(1) above, that person makes
a substantial showing that he or she is a bona fide
candidate for such nomination: Except, that no person
shall be considered a legally qualified candidate for
nomination by the means set forth in this paragraph
prior to 90 days before the beginning of the con-
vention, caucus or Similar procedure in which he or
she seeks nomination.

{4) A person seeking nomination for the office of
President or Vice President of the United States shall,
for the purpcses of the Communications Act and the
rules thereunder, be considered a legally qualified
candidate only in those states or territories or the
District of Columbia in which, in addition to meeting
the requirements set forth in paragraph (a)(1) above,
{a) he or she, or proposed delegates on his or her
behalf, have qualified for the primary or Presidential
preference ballot in that state, territory or the District
of Columbia, or (b) he or she has made a substantial
showing of bona fide candidacy for such nomination
in that state, territory or the District of Columbia;
Except, that any such person meeting the require-
ments set forth in paragraph (a)(1) and (4) in at least
ten states (or nine and the District of Columbia) shall
be considered a legally qualified candidate for
nomination in all states, territories and the District of
Columbia for purposes of this Act.

(5) The term “substantial showing” of bona fide
candidacy as used in paragraphs (a)(2), (3) and (4)
above means evidence that the person claiming to
be a candidate has engaged 10 a substantial degree
in activities commonly associated with political cam-
paigning. Such activities normally would include
making campaign speeches, distributing campaign
literature, issuing press releases, maintaining a cam-
paign committee, and establishing campaign head-
quarters {even though the headquarters in some
instances might be the residence of the candidate or
his campaign manager). Not all of the listed activities
are necessarily required in each case to demonstrate
a substantial showing, and there may be activities not
fisted herein which would contribute to such a
showing.

(b) Charges for use of stations. The charges, if any,
made for the use of any broadcasting station by any
person who is a legally qualified candidate for any
public office in connection with his campaign for
nomination for election, or reelection, to such office
shall not exceed (1) during the 45 days preceding the
date of a primary or primary runoff election and during
the 60 days preceding the date of a general or special
election in which such person is a candidate, the
lowest unit charge of the station for the same class
and amount of time {for the same period, and (2) at any
other time, the charges made for comparable use of
such station by other users thereof. The rates, if any,
charged all such candidates for the same office shall
be uniform and shall not be rebated by any means
direct or indirect. A candidate shall be charged no
more than the rate the station would charge if the
candidate were a commercial advertiser whose adver-
tising was directed to promoting its business within the
same area as that encompassed by the particular
office for which such person is a candidate. All
discount privilegeés otherwise offered by a station to
commercial advertisers shall be available upon equal
lerms to all candidates for public office. (3) This
paragraph shall not apply to any station which is not
licensed tor commercial operation.

(c) Discrimination between candidates. Inmaking time
available to candidates for public office, no licensee
shall make any discrimination between candidates in
practices, regulations, facilities, or services for or in
connection with the service rendered pursuant 1o this
part, or make or give any preference to any candidate
for public office or subject any such candidate to any
prejudice or disadvantage; nof shall any licensee
make any. contract or other agreement which shall
have the effect of permitting any legally qualified
candidate for any public office to broadcast to the
exclusion of other legally qualified candidates for the
same public office.

(d) See§73.3526 and §73.3527.

(e) Time of request. A request for equal opportunities
must be submitted to the licensee within one week of
the day on which the first prior use, giving rise 10 the
right of equal opportunities, occurred: provided,
however, that where the person was not a candidate
at the time of such first prior use, he shall submit his
request within one week of the first subsequent use

after he has become a legally qualified candidate for
the office in question.

(f) Burden of proof. A candidate requesting equal
opportunities of the licensee, or complaining of
noncompliance to the Commission shall have the
burden of proving that he and his opponent are legally
qualitied candidates for the same public office.

(g) General requirements. (1) Except as otherwise
indicated in paragraph (g}2) of this section, no station
licensee is required to permit the use of its facilities
by any legally qualified candidate for public office, but
it any licensee shall permit any such candidate 1o use
its facilities, it shall ‘afford equal opportunities to all
other candidates for that office o use such facilities.
Such licensee shall have no power of censorship over
the material broadcast by any such candidate.
Appearance by a legally qualified candidate on any (i)
bona fide newscast, (i) bona fide news interview, (iii)
bona fide news documentary (if the appearance of the
candidate is incidental to the presentation of the
subject covered by the news documentary), or {iv)
on-the-spot coverage of bona fide news events
(including, but not limited to political conventions and
activities incidental thereto) shall not be deemed to
be use of a broadcasting station. (Section 315(a) of
the Communications Act.)

(2) Section 312(a)(7) of the Communications Act
provides that the Commission may revoke any station
license or construction permit for willful or repeated
failure to allow reasonable access to, or to permit
purchase of, reasonable amounts of time for the use
of a broadcasting station by a legally qualified
candidate for federal elective office on behalf of his
candidacy.

{h) Political broadcasting primer. A detailed study of
these rules regarding broadcasts by candidates for
federal and non-federal public office is available in the
FCC public notice of July 20, 1978, "The Law of
Political Broadcasting and Cablecasting”™. Copies may
be obtained from the FCC upon request.

Candor; Truthful
Responses to FCC

§73.1015 Truthful written statements and respon-
ses to Commission inquiries and correspon-
dence.—The Commission or its representatives may,
in writing, require from any permittee or licensee
written statements of fact relevant to a determination
whether an application should be granted or denied,
or to a determination whether a license should be
revoked, or to some other matter within the jurisdiction
of the Commission. No applicant, permittee or licensee
shall in any response to Commission correspondence
or inquiry or in any application, pleading, report or any
other written statement submitted to the Commission,
make any misrepresentation or wiliful material omis-
sion bearing on any matter within the jurisdiction of the
Commission.

Revocations, Modifications,
Suspensions

All Classes of Station Licenses ...

§1.87 Modification of license or construction permit
on motion of the Commission—(a) Whenever it
appears that a station ficense or construction permit
should be modified, the Commission will notify the
licensee or permittee in writing of the proposed action
and reasons therefor and afford the licensee or
permittee at least thirty days to protest such order of
modification, except that, where safety of life or
property is involved, the Commission may by order
provide a shorter period of time.

(b) The notification required in paragraph (a) of this
section may be effectuated by a notice of proposed
rulemaking in regard to a modification or addition of
an FM or television channel to the Table of Allotments
(§§73.202 and 73.504) or Table of Assignments
(§73.606). The Commission shall send a copy of any
such notice of proposed rulemaking to the affected
licensee or permittee by certified mail, return receipt
requested.

(c) Any other licensee or permittee who believes that
its license or permit would be modified by the
proposed action may also protest the proposed action
before its effective date. '

(d) Any protest filed pususant to this section shall be
subject to the requirements of Section 302 of the
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Communications Act of 1934, as amended, for
petitions to deny.

{e)Inanycasewhereahearingis cenducted pursuant
to the provisions of this section, both the burden of
proceeding with the introduction of evidence and the
burden of proot shall be upon the Commission except
that, with respect to any issue that pertains to the
question of whether the proposed action would modify
the license or permit of a person filing a protest
pursuant to paragraph {c) of this section, such
burdens shall be as prescribed by the Commission.

{f) In order to utilize the right to a hearing and the
opportunity to appear and give evidence upon the
issues specified in any hearing order, the licensee or
permittee, in person or by his attorney, shall, within the
period of time as may be specified in the hearing
order, file with the Cormmission a written statement .
stating that he-or she will appear at the hearing and
present evidence on the matters specified in the
hearing order.

{(g) The right to file a protest or have a hearing shall,
unless good cause is shown in a petition to be filed
not later than five days before the lapse of time
specified in paragraphs (a) or (f) of this section, be
deemed waived: .

(1)Incaseoffailuretotimelyfiletheprotestas required
by paragraph (a) of this section or a written statement
as required by paragraph {f} of this section.

(2) In case of filing a written statement provided for in
paragraph (1) of this section but failing to appear at the
hearing, either in person or by counsel.

(h) Where the right to file a protest or have a heating
is waived, the licensee or permittee will be deemed to
have consented to the modification as proposed and
a final decision may be issued by the Commission
accordingly. Irrespective of any waiver as provided for
in paragraph (g} of this section or failure by the
licensee or permittee to raise a substantial and
material question of fact concerning the proposed
modification in his protest, the Commission may, on its
own motion, designate the proposed modification for
hearing in accordance with this section.

(i) Any order of modification issued pursuant to this
section shall include a statement of the findings and
grounds and reasons therefor, shall specify the
effective date of the modification, and shall be served
on the licensee or permittee.

§1.89 Notice of violations—{a) Except in cases of
willfulness or those in which public health, interest, or
safety requires otherwise, any person who holds a
license, permit or other authorization appearing to
have violated any provision of the Communications
Act or any provision of this chapter wil, before
revocation, suspension, or cease and desist proceed-
ings are instituted, be served with a written notice
caling these facts to his or her altention and
requesting a statement concerning the matter. FCC
Form 793 may be used for this purpose. The Notice
of Violation may be combined with a Notice of
Apparent Liability to Monetary Forfeiture. In such
event, notwithstanding the Notice of Violation, the
provisions of §1.80 apply and not those of §1.89.

{b) Within 10 days from receipt of notice or such other
pericd as may be specified, the recipient shall send a
written answer, in duplicate, directly to the Commis-
sion office originating the official notice. If an answer
carnot be sent or an acknowledgment cannot be
made within such 10-day period by reason of illness
or other unavoidable circumstance, acknowledgment
and answer shall be made at the earliest practicable
date with a satisfactory explanation of the delay.

{c) The answer to each notice shall be complete in
itself and shall not be abbreviated by reference to
other communications or answers to other notices. In
every instance the answer shall coptain a sfatement
of action taken to correct the condition or omission
complained of and to preclude its recurrence. In
addition:

{1) If the notice related to violations that may be due
to the physical or electrical characteristics of transmit-
ting apparatus and any new apparatus is to be
installed, the answer shall state the date such
apparatus was ordered, the name of the manufaclurer,
and the promised date of delivery. If the instaliation of
such apparatus requires a construction permit, the file
number of the application shall be given, or if a file
number has not been assigned by the Commission,
such identification shall be given as will permit ready
identification of the application.

(2) If the notice of violation relates to lack of attention
to or improper operation of the transmitter, the name
and license number of the operator in charge {(where
applicable) whall be given.



§1.91 Revocation and/or cease and desist proceed-
ings: hearings— (a) If it appears that a station license
or construction permit should be revoked and/or that
a cease and desist order shouid be issued. the
Commission will issue an order directing the person
to show cause why an order of revocation and/or a
cease and desist order, as the facts may warrant,
should not be issued.

(b) An order to show cause why an order of revocation
and/or a cease and desist order should not be issued
will contain a statement of the matters with respect to
which the Commission is inquiring and will call upon
the person to whom it is directed (the respondent) to
appear before the Commission at a hearing, at a time
and place stated in the order, but not less than thirty
days after the receipt of such order, and give evidence
upon the matters specified in the order to show cause.
However, if safety of life or property is involved, the
order to show cause may specify a hearing date less
than thirty days from the receipt of such order.

(c) Toavail himself of such opportunity for hearing, the
respondent, personally or by his attorney, shall file with
the Commission, within thirty days of the service of the
order or such shorter period as may be specified
therein, a wrilten appearance stating that he will
appear at the hearing and present evidence on the
matters specified in the order. The Commission in its
discretion may accept a late appearance. However,
an appearance tendered after the specific time has
expired will not be accepled unless accompanied by
a petition stating with particularity the facts and
reasons relied on to justify such late filing. Such
petition for acceptance of late appearance will be
granted only it the Commission determines that the
facts and reasons stated therein constitute good
cause for failure to file on time.

(d) Hearings on the matters specified in such orders
to show cause shall accord with the practice and
procedure prescribed in this subpart and Subpart B8
of this part, with the following exception: {1) In all such
revocation and/or cease and desist hearings, the
burden of proceeding with the introduction of evidence
and the burden of proof shall be upon the Commission;
and (2) the Commission may specify in a show cause
order, when the circumstances of the proceeding
require expedition, a time less than that prescribed in
§1.276 and §1.277 within which the initial decision in
the proceeding shall become effective, exceptions to
such initial decision must be filed, parties must file
request for oral argument, and parties must file notice
of intention to participate in oral argument.

(e) Correction or promise to correct the conditions or
matters complained of in a show cause order shall not
preclude the issuance of a cease and desist order.
Corrections or promises o correct the conditions or
matters complained of, and the past record of the
licensee, may, however, be considered in detérmining
whether a revocation and/or cease and desist order
should be issued.

{f) Any order of revocation and/or cease and desist
order issued after hearing pursuant to this section
shall include a statement of findings and the grounds
therefor, shall specify the effective date of the order,
and shall be served on the person to whom such order
is directed.

§1.92 Revocation and/or cease and desist proceed-
ings: after waiver of hearing—(a) After the issuance
of an order to show cause, pursuant to §1.91, calling
upon a person to appear at a hearing before the
Commission, the occurrence of any one of the
following events or circumstances will constitute a
waiver of such hearing and the proceeding thereafter
will be conducted in accordance with the provisions
of this section.

(1) The respondent fails to file a timely written
appearance as prescribed in §1.91(c} 1ndicating that
he will appear at a hearing and present evidence on
the matters specified in the order.

(2) The respondent, having filed a timely written
appearance as prescribed in §191(c). fails in fact to
appear in person or by his atlorney at the time and
place of the duly scheduled hearing.

(3) The respondent files with the Commission, within
the time specified for a written appearance in §191(c),
a written statement expressly waiving his rights to a
hearing.

(b) When a hearing is waived under the provisions of
paragraph (a) (1) or (3} of this section, a written
stalement signed by the respondent denying or
seeking to mitigate or justify the circumstances or
conduct complained of in the order to show cause
may be submitted within the time specified in §1.91(c).
The Commission in its discretion may accept a late
stalement. However, a statement tendered after the
specified time has expired will not be accepted unless

accompanied by a petition stating with particularity the
facts and reasons relied on to justify such late filing.
Such petitions tor acceptance of a late statement will
be granted only if the Commission determines that the
facts and reasons stated therein constitute good
cause for failure to file on time.

{C) Whenever a hearing is waived by the occurrence
of any of the events or circumstances listed in
paragraph (a)” of this section. the Chief Hearing
Examiner (or the presiding officer if one has been
designated) shall, at the earliest practicable date,
issue an order reciting the events or circumstances
constituting a waiver of hearing, terminating the
hearing proceeding, and certifying the case to the
Commission. Such order shall be served upon the
respondent. .

(d) After a hearing has been terminated pursuant to
paragraph (c) of this section, the Commission will act
upon the matters specified in the order to show cause
in the regular course of business. The Commission
will determine on the basis of all the information
available to it from any source, including such further
proceedings as may be wamanted, if a révocation
order and/or a cease and desist order should issue,
and if so, will issue such order. Otherwise, the
Commission will issue an order dismissing the pro-
ceeding. All orders specified in this paragraph will
include a statement of the findings of the Cornmission
and the grounds and reasons therefore, will specify
the effective date thereof, and wilt be served upon the
respondent,

(e) Corrections or promise to correct the conditions
or matters complained of in a show cause order shall
not preclude the issuance of a cease and desist order.
Corrections or promises to correct the conditions or
matters complained of, and the past record of the
licensee, may, however, be considered in determining
whether a revocation and/or cease and desist order
should be issued,

Suspension of Operator
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return receipt requested, or certified mail, return
receipt requested. The return receipt shall be retained
by the licensee as part of the station records until such
records or logs are returned to the licensee. A receipt
shall be furnished when the logs or records are
removed from the licensee’s possession by a Commis-
sion representative and this receipt shall be retained
by the licensee as part of the station records until such
records or logs are returned to the licensee. When the
Commission has no further need for such records or
logs. they shall be returned to the licensee. The
provisions of this rule shall appiy solely to those station
logs and records which are required to be maintained
by the provisions of this chapter.

(b)Where recordsorlogs are maintained as the official
records of a recognized law enforcement agency and
the removal of the records from the possession of that
law enforcement agency will hinder its law enforce-
ment activities, such records will not be removed
pursuant to this section if the Chiet of the law
enforcement agency shall promptly certify in writing
to the Federal Communications Commission that the
removal of the logs or records will hinder law
enforcement activities of the agency, and staling
insofar as feasible the basis for his decision and the
date when it can reasonably be expected that such
records may be released to the Federal Communica-
tions Commission.

Lotteries

Licenses

§1.85 Suspension of operator licensés.—Whenever
grounds exist for suspension of an operator license,
as provided in Section 303(m) of the Communications
Act, the Chief of the Safety and Special Radio Servicés
Bureau, with respect to amateur operator licenses, or
the Chiet of the Field Engineering and Monitoring
Bureau, with respect to commercial operator licenses,
may issue an crder suspending the operator license.
No order of suspension in any operators' license shall
take effect until 15 days’ notice in writing of the cause
for the proposed suspension has been given to the
operator licensee, who may rmake written application
1o the Commission at any time within said 15 days for
a hearing upon such order. The notice to the operator
licensee shall not be efiective until actually received
by him, and from that time he shall have 15 days in
which to mail the said application. n the event that
physical conditions prevent mailing of the application
before the expiration of the 15-day period, the
application shall then be mailed as soon as possible
thereafter, accompanied by a satisfactory explanation
of the delay. Upon receip! by the Commission of such
application for hearing, said order of suspension shall
be designated for hearing by the Chief, Safety and
Special Radio Services Radio Bureau or the Chief,
Field Engineering Bureau, as the case may be, and
said order of suspension shall be held in abeyance
until the conclusion of the hearing. Upon the conclu-
sion of said hearing, the Commission may affirm,
modify or revoke said order of suspension. If the
license is ordered suspended, the operator shall send
his operator license to the office of the Commission in
Washington, D.C.. on or before the effective date of
the order, or, if the effective date has passed at the
time notice is received, the license shall be sent to the
Commission forthwith.

Logs and Records

§1.6 Availability of station logs and records for
Commission inspection—(a) Station records and
logs shall be made available for inspection or
duplication at the request of the Commission or its
representative. Such logs or records may be removed
from the licensee's possession by a Commission
representative or, upon request, shall be mailed by the
licensee to the Commission by either registered mail,
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§73.1211 Broadcast of lottery information.—(a) No
licensee of an AM, FM or television broadcast station,
except as in paragraph (¢) of this section, shall
broadcast any advertisement of or information con-
cerning any lottery, gift enterprise, or similar scheme,
offering prizes dependent in whole or in part upon lot
or chance, or any list of the prizes drawn or awarded
by means of any such lottery, gift enterprise or
scheme, whether said list contains any part or ali of
such prizes. (18 USC §1304, 62 Stat 763).

(b) The determination whether a particular program
comes within the provisions of paragraph (a) of this
section depends on the facts of each case. However,
the Commission will in any event consider that a
program comes within the provisions of paragraph (a)
of this section to any person whose selection is
dependent in whele or in part upon lot or chance, if
as a condition of winning or competing for such prize,
such winner or winners, are required to furnish any
money, or thing of value or are required to have in their
possession any product sold. manufactured, fur-
nished or distributed by a sponsor of a program
broadcast on the station in guestion.

{c) The provisions of paragraphs (a) and (b) of this
section shall not apply to an advertisement, list of
prizes or other information concerning:

(1) A lottery conducted by a state acting under
authority of state law when such information is
broadeast:

(i) by a broadcast station licensed to alocationin that
state; or

(i) by a broadcast station licensed to a location in an
adjacent state which also conducts such a lottery. (18
USC §1307; 88 Stat 1916). .

(2) Fishing contests exempted under 18 USC §1305
(not conducted for profit, i.e., all receipts fully
consumed in defraying the actual costs of operation).

(d)For the purposes of paragraph (c)(1)ofthis section:

(1) “Lottery” means the poocling of proceeds derived
from the sale of tickets or chances and allotting those
proceeds or parts thereof by chance to one or more
chance takers or ticket purchasers. It does notinclude
the placing or accepling of bets or wagers on sportting
events or contests.

(2) A broadcast station licensed to alocation in a state
that conducts a state lottery may broadcast advertise-
ments of or information concerning such lottery in its
state of license and advertisements of or information
concerning such lotteries conducted in any adjacent
state. (See 18 USC §1307.) The exemption would, for
example, permil a broadcast station licensed to a
location in New York, which now conducts a lawful
state lottery, to broadcast advertisements of or
information concerning the New York State Lottery as
well as the lawlul State Lotteries of Massachuseits,
Connecticut, New Jersey and Pennsylvania, since
these states are adjacent 1o New York, and also
conduct a state [otlery. The exernption, however,
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would not permit a2 broadcast station licensed to a
location in New York to broadcast information con-
ceming the Maine or Michigan State Lotteries since
those states are not adjacent state to New York. Nor
would the exemption permit a station licensed to a
location in Virginia to broadcast information concern-
ing the Maryland State Lottery, since although Virginia
is adjacent to Maryland. Virginia does not conduct a
state lottery.

§1304 (Of U.S. Criminal Code) Broadcasting Lottery
Information.—Whoever broadcasts by means of any
radio station for which a license is required by any law
of the U.S. or whoever, operating any such station,
knowingly permits the broadcasting of any advertise-
ment or information concerning any lottery, gift
enterprise, or similar scheme, offering prizes depen-
dent in whole or in part upon lot or chance, or any list
of the prizes drawn or awarded by means of any such

" lottery, gift enterprise, or scheme, whether said list

contains any part or all of such prizes, shall be fined
not more than $1,000 or imprisoned not more than one
year, or bath.

Each day's broadcasting shall constitute a separate
offense.

Tender Offers and
Proxy Statements

§73.4266 Tender offers and proxy statements—See
Policy Statement, MM Docket No. 85-218, FCC 86-67
(59 RR 2d 1536), adopted January 30, 1986. 51 FR
9794, March 21, 1986.

Censorship

§326 (of Communications Act) Nothing in this Act shall
be understood o give the Commission the power of
censorship over the radio communications or signals
transmitted which shall interfere with the right of free
speech by means of radio communications.

Forfeitures

§503 {of Communications Act) (a) Any person who
shall deliver messages for interstate or foreign trans-
mission to any carrier, or for whom as sender or
receiver, any such carrier shall transmit any interstate
or foreign wire or radio communication, who shall
knowingly by employee, agent, officer, or otherwise,
direclly or indirectiy, by or through any means or
device whatsoever, receive or accept from such
common carrier any sum of money or any other
valuable consideration as a rebate or offset against
the regular charges for transmission of such mes-
sages as fixed by the schedules of charges provided
for in this Act, shall in addition to any other penalty
provided by this Act forfeit 1o the Unites States a sum
of money three times the amount Of money so received
or accepted and three times the value of any other
consideration so receieved or accepted, to be
ascertained by the trial court; and in the trial of said
action all such rebates or other considerations so
received or accepted for a period of six years prior to
the commencement of the action, may be included
therein, and the amount recovered shall be three times
the total amount of money, or three times the total value
of such consideration, so received or accepted, or
both, as the case may be. :

(o) (1) Any person who is determined by the
Commission, in accordance with paragraph (3) or (4)
of this subsection, to have

(A) willfully or repeatediyfailed to comply substantially
with the terms and conditions of any license, permit,
certificate, or other instrument or authorization issued

- by the Commission;

(B) willfully or repeatedly failed to comply with any of
the provisions of this Act or of any rule, reguiation, or
order issued by the Commission under this Act or
under any treaty.convention, or other agreement o
which the United States is a party and which is binding
upon the United States;

kil W;

(C) violated any provision of Section 317(c) or 509(a)
of this Act; or

(D) violated any provision of Sections 1304, 1343, or
1464 of Title 18, United States Code;

shall be liable to the United States for a forfeiture
penally. A forfeiture penalty under this subsection
shall be in addition to any other penalty provided for
by this Act; except that this subsection shall not apply
1o any conduct which is subject to forfeiture under Title
I, Part Il or Il of Title [1l, or Section 507 of this Act.

(2) The amount of any forfeiture penalty determined
under this subsection shali not exceed $2,000 for each
violation. Each day of a conlinuing viclation shall
constitute a separate offense, but the total fofeiture
penalty which may be imposed under this subsection,
for acts or ommissions described in paragraph (1) of
this subsection and set forth in the notice or the notice
of apparent liability issued under this subsection, shall
not exceed

(A) $20,000, if the violator is (i) a common carrier
subject to the provisions of this Act, (ii) a broadcast
station licensee or permittee, or (jii) a cable television
operator; or

(B)$5,000, inany casenot covered by subparagraph.
(A) The amount of such forfieture penalty shall be
assessed by the Commission, or its designee, by
written natice. In determining the amount of such a
forfeiture penalty, the Commission or its designee
shall take into account the nature, circumstances,
extent, and gravity of the prohibited acts committed
and, with respect to the violator, the degree of
culpability, any history of prior offenses, ability to pay,
and such other matters as justice may require.

(3)(A) Atthe discretionofthe Commission, a forfeiture
penallty may be determined against a person under
this subsection after notice and an opportunity for a
hearing before the Commission or an administrative
law judge thereol in accordance with Section 554 of
Title 5, United States Code. Any person against whom
a forfeiture penalty is determined under this paragraph
may obtain review thereof pursuant to Section 402(a).

(B) If any person fails to pay an assessment of a
forfeiture penalty determined under subparagraph (A)
of this paragraph. after it has become, a final and
unappealable order or after the appropriate court has
entered final judgment in tavor of the Commission, the
Commission shall refer the matter 10 the Attorney
General of the United States, who shall recover the
amount assessed in any appropriate district court of
the United States. In such action, the validity and
appropriateness of the final order imposing the
forfeiture penalty shall not be subject to review.

(4) Except as provided in paragraph (3) of this
subsection, no forfeiture penalty shall be imposed
under this subsection against any person uniess and
until—

(A) the Commission issues a notice of apparent
liability, in writing, with respect to such person;

(B) such notice has been received by such person,
or until the Commission has sent such notice to the
last known address of such person, by registered or
certified mail; and

(C) such person is granted an opportunity to show, in
writing, within such reasonable period of time as the
Commission prescribes by rule or regulation, why no
such forfeiture penaity should be imposed. Such a
notice shall (1) identity each specific provision, term,
and condition of any Act, rule, regulation, order, treaty.
convention, or other agreement, license, permit,
certificate, instrument, or authorization which such
person apparently violated or with which such person
apparently failed to comply; (ii) set forth the nature of
the act or ommission charged against such person
and the facts upon which such charge is based; and
(iii) state the date on which such conduct occurred.
Any forfeiture penalty determined under this para-
graph shall be recoverable pursuant to Section 504(a)
of this Act.

(5) No forfeiture liability shall be determined under this
subsection against any person, if such person does
not hold a license, permit, certificate, or other
authorization issued by the Commission. unless, prior
to the notice required by paragraph (3) of this
subsection or the notice of apparent liability required
by paragraph (4) of this subsection, such person (A)
is sent a citation of the violation charged; (B) is given
a reasonable opportunity for a personal interview with
an official of the Commission, at the field office of the
Commission which is nearest to such person’s place

. of residence; and (C) subsequently engages in

conduct of the type described in such citation. The
provisions of this paragraph shall not apply, however,
it the person involved is engaging in activities for which
a license, permit, certificate, or other authorization is
required, or is a cable television sysiem operator, or if
the person involved is transmitting on frequencies
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assigned for use in a service in which individual station
operation is authorized by rule pursuant to Section
307(e). Whenever the requirements of this paragraph
are satisfied with respect to a particular person, such
person shall not be entitled to receive any additional
citation of the violation charged, with respect to any
conduct of the type described in the citation sent
under this paragraph.

(6) No forfeiture penally shall be determined or
imposed against any person under this subsection if—

{A) such person holds a broadcast station license
issued under Title lil of this Act and if the violation
charged occured more than one year prior to the date
of issuance of the required notice or notice of apparent
liability, or prior to the date of commencement of the
current term of such license, whichever is earlier so
long as such violation occurred within three years prior
to the date of issuance of such required notice; or

(B) such person does not hold a broadcast station
license issued under Title Il of this Act and if the
violation charged occured more than one year prior
ta the date of issuance of the required natice or natice
of apparent liability.

[EDITOR's NOTE: Section 504 provides for recovery
of forfeitures by the government in federal district
courts, and for remission or mitigation of forfeitures.)

Station Application Procedure

Any qualified citizen, company, or group may apply
to the Federal Communications Commission for author-
ity to construct a standard (AM), frequency modulation
(FM), or television (TV) broadcast station.

Licensing of these facilities is prescribed by the
Communications Act of 1934, as amended, which sets
up certain basic requirements. In general, applicants
must satisfy the Commission that they are legaily,
technically and financially qualified, and that operation
of the proposed station would be in the public interest.

Full details of the licensing procedure are in Part 1 of
the Commission’s rules, "Practice and Procedure” and
Part 73 "Radio Broadcast Services.” This includes
technical standards for AM, FM and TV stations, and
TV and FM channel (frequency) assignments by states
and communities. Copies of the complete rules may
be purchased from the Government Printing Office.

Most applicants employ engineering and legal ser-
vices in preparing their applications. The Commission
does not make technical or other special studies for
prospective applicants nor does it recommend individ-
ual lawyers or engineers. Names of firms and
individuals practicing before the Commission are
listed in various trade publications.

Following is a summary of the consecutive steps 1o
be followed in applying for authorization to build and
operate a broadcast station. The application proce-
dure is substantially the same whether the facility
sought is AM, FM or TV.

Selecting a Facility

An applicant must make his own search for a
frequency on which he can operate without causing
or receiving interference from existing stations and
stations proposed in pending applications. AM broad-
cast stations operate on "local,” “regional,” or "clear”
channels. Stations of 250 watts power nighttime and
up to 1 kilowatt daytime serve small communities;
stations of 500 walts to 5 kilowatts cover population
centers and surrounding areas. stations of 10 to 50
kilowatts are for large area coverage, particularly at
night.

An FM station applicant must request an FM channel
assigned to the community in which he proposes to
operate. Power, antenna height and station separation
are governed by the zone in which the station is
located.

The Commission autharizes three classes of com-
mercial FM stations and three zones. Class A stations
use power from 100 watts to 3 kilowalts to cover a
radius of about 15 miles; Class B stations, 5 kilowatts
to 50 kilowatts for 40-mile service and Class C, 25
kilowatts to 100 kilowatts for 65-mile range.

Noncommercial educational FM stations are in a
separate category and may operate with power as low
as 100 watts. FM stations as well as AM stations may
engage in stereophonic broadcasting, for which no
special application is required.

Anapplicant fora TV station must request a VHF (Very
High Frequency) or a UHF (Ultra High Frequency)
channel assignment to the community in which he
proposes to operate, or a place having no channel
assignment within 15 miles of that community. Power
depends upon the kind of channel used (VHF or UHF)
and stalion separation is determined by three zones.



TV "translator” slations serve remote communities by
picking up and rebroadcasting the programs of
outside stations, with the latter's permission. “Low
power” TV stations may originate programing andfor
operate subscription service. They opeérate on any
VHF channel or on any unassigned UHF channél,
provided they do not cause objectionable interference
to full service stations. Low power channels are to be
allocated on a demand basis. There is a “Community
Antenna Relay Service” for non-common carrier
microwave facilities to relay TV signals to cable TV
systems.

Applying for a Construction Permit

FCC.Form 301, "Application for Autherity to Construct
a New Broadcast Station or Make Changes in an
Existing Station” is utilized when applying for a
construction permit. This form covers AM, FM, or TV
broadcast, with the exception educational applicants
(who use FCC Form 340), FM and TV translators (Form
346) and FM booster stations (Form 349P). These
forms require information about the citizenship and
character of the applicant, as well as financial,
technical and other qualifications, plus details about
the transmitling apparatus to be used. antenna and
studio locations, and the service proposed. Triplicate
copies are required. Nonprofit educational institutions
apply for new or changed instructional TV fixed
stations on Form 330-P

Applicants Must Give Local Notice

Applicants for new broadcast stations, license rene-
wals, station safés or major changes in existing
stations must give local public notice of their plans and
also of any subsequent designation of their applica-
tions for hearing. This is done over the applicant’s local
station (if any) and by advertising in the local
newspaper. It affords an opportunity for public
comment on these applications to the Commission.
Applicants and stations also must maintain public
reference files in their respective localities.

Applicants for new broadcast stations and major
changes in existing facilities must be placed on a
cut-off list. The cut-off procedure entails issuance of
a public notice announcing that an application has
been accepted for filing and establishing a date by
which competing applications and petitions 1o deny
may be filed. The cut-off is usually about 30 days from
the release date of the notice. Prior to the cut-off date.
an application cannot be processed.

Applications generally are processed in the order in
which accepted. They are reviewed for engineering,
legal and financial data by theé Mass Media Bureau
which, under delegated authority, acts on routine
applications and’ reports to the Commission those
involving policy or other particular considerations. (f
an application has no engineering or other conflicts
and no valid protests have been received, the
applicant is found qualified. Assuming ali other
requirements are met, the application may be granted
without hearing and a construction permit issued. All
such grants are announced by the Commission.
Petitions for reconsideration of grants made without
hearing can be filed within 30 days but must show
good cause why the objections were not raised before
the grant.

Hearing Procedure

Ininstances where it appears that an application does
not conform to the Commission's rules and regulations
or that serious interference would be caused, if there is
protest of merit, or if there are other serious questions
of a technical, legal or financial character, a hearing is
usually required. The FCC must accord a hearing to
competing applications filed within specified time
limits.

In designating an application for hearing, the Commis-
sion gives public notice of the issues for the informa-
tion of the applicant and others concerned. The hear-
ing notice generally allows the applicant 80 days or
more in which to prepare. Even after the hearing has
been set, an applicant may amend his application to
resolve engineering or other problems, if he or she so
requests. (Commission approval is required for all
mergers or siluations in which a competing applicant
withdraws on payment of expenses.) Hearings cus-
tomarily are conducted by an Administrative Law
Judge (ALJ).

Within 20 days after the close of a record by the ALJ,
each party and the Chief of the FCC Broadcast Bureau
can file proposed findings of fact and conclusions to
support their contentions. After review of the evidence
and statements, the ALJ issues an initial decision.
An applicant or any other party in interest wishing to

.contest the initial decision has 30 days from the date

on which the initial decision was issued 1o file excep-
tions. In all cases heard by an ALJ, the Commission or
its Review Board may hear oral argument and may
adopt, modify or reverse the ALJ'S initial decision. In
cases where the Review Board has acted on the
exceptions, an appeal from its decision may be taken
10 the FCC within 30 days. However the Commission
may deny an appeal for review without stating its
reasons. Court appeals may be filed within 30 days
following release of the final decision, in which case
the Commission's action is stayed pending court
decision.

Construction Permit

When an application is granted a construction permit
is issued. The new permittee may then request call
letters that, if they are available and conform to the
rules, are issued. A period of 60 days from date of the
construction permit is provided in which construction
shall begin, and a maximum of ten months (AM, FM.,
FM and TV translators and [TFS) thereafter for comple-
tion (or twelve months in all) and a maximum of 16
months (commercial and educational tefevision [UHF-
VHF)) thereafter for completion {or 18 months in all). It
the permittee is unable to build his station within the
time specified, he must apply for extension of fime on
Form 701 (“Application for Additional Time to Con-

_struct a Radio Station"). giving reasons. Upon compls-

tion of construction, the permittee conducts equipmenl
tests and in the case of a nondirectional station, the
permittee may begin program tests prior to filing a
license” application. However, a license application
must be filed within 10 days of commencement of
program tests.

Licenses

The final step is to apply for the actual license on Form
302 ("Application for New Broadcast Station License"),
or one of the following: Form 330-L (Instructional TV
Fixed stations), Form 341 {Noncommercial Education-
al FM stations). Form 347 (TV and FM translators), or
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Form 348L (FM boosters). Applicants must show com-
pliance with all terms, condilions and obligations in the
original applications and the construction permit.
Not until he applies for a license can the holder of a
construction permit for a directional station request
authority to conduct program tests. The license appli-
cation form provides a space for program tests re-
quests, or it can be made separately. A station license
and program test authority are issued if no new cause
or circumstance has come to the attention of the
Commission that would make operation of the station
contrary to public interest.

Renewals

An applicant for renewal of a station lizense must show
that he has operated according to Ihe terms of his
authorization and the promises made in cbtaining it.
Most renewal applications are made on Form 303
("Application for Renewal of Broadcast Station Li-
cense”). However, Instructional TV Fixed stations use
Form 330-R; noncommercial educational licensees
use Form 341; TVand FM translators Form 348 and FM
boosters Form 349R. _
Pending Ine disposition of any Commission hearing or
other proceeding involving license renewal or revoca-
tion considerations, the station continues to operate
even though its license term may have expired.

Sales and Transfers

If the holder of a construction permit or license desires
1b assign it to someone else, he makes application on
Form 314 {*Application for Consent to Assignment of
Radio Broadcast Station Construction Permit or Li-
cense”). Should the permittee or licensee wish 1o
transfer corporate control, he applies on Form 315
(“Application for Consent to Transfer Control of Corpo-
ration Holding Radio Broadcast Station Construction
Permit or License"). Form 316 ("Application for Assign-
ment or Transter Short Form") may be used when the
transter or assignment involves no substantial change
in interest. Sales of stations held less than three years
are subject 10 hearing except in case of death, hard-
ship or other mitigating circumstances beyond the
licensee’s control.

Construction Changes

Applicants for authority to make construction changes
in existing stations apply on the same form used for a
construction permit for the type of station involved.

Printed Rules

FCC rules may be obtained only through the Govern-
ment Printing Office, Washington, D.C. 20402. The
rules on FCC practice and procedure are contained in
Volume |. The broadcast rules are contained in Volume
IIl. Orders should be sent to the Government Printing
Office direct (not through the FCC).

Applications Forms

Application forms may be obtained from the FCC's
Operations Support Division, Service and Supply
Branch. Room B-10. 1919 M St.,, N.W.. Washington,
D.C. 20554, (202) 632-7272.

Government Agencies of Interest to Broadcasting

Executive Office of the
President

The White House. 1600 Pennsylvania Ave., N.W,
Washington 20500. (202) 456-1414,

James S. Brady. press sec; Mariin Fitzwater, principal
deputy press sec; Elizabeth Board, asst to pres, dir
of media rel and planning; Peter H. Roussel, deputy
press sec: Thomas C. Griscom, asst to the pres,
communications dir.

National Telecommunications and Information Admin-
istration. Room 4890 H.C. Hoover Bldg., Washington
20230. (202) 377-1800.

Administrator: Alfred Sikes.

Deputy Administrator: Charles Schott.

Telecommunications Applications Assoc Admin: Dennis
R. Conners. (Acling).

Policy Analysis and Dev Assoc Admin: John Sha-
pleigh

Policy Coordination and Mgmt Dir: Dennis R. Connors.

Chief Counsel: Linda Townsend.

Institute for Telecommunication Sciences Assoc Admin:
William F. Utlaut.

Spectrum Mgmt Assoc Admin: Richard D. Parlow.

Interdepartment Radio Advisory Committee (IRAC),
(202) 377-1850. William B. Gamble, chmn; Anthony
Corrado, vice chmn; Mr. Edwin Dinkle, exec sec.

Senate Commerce Committee

Suite 508 Dirksen Bldg., Washington 20510-6125.
(202) 224-5115.

Members: Ermnest F. Hollings (D-S.C.), chmn; Daniel
K. Inouye {D-Hawaii); Wendell H. Ford (D-Ky.); Donald
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Riegle (D-Mich.); J. James Exon (D-Neb.); Albert Gore
(D-Tenn.); John Rockefeller (D-W.va.); Lloyd Bentsen
(D-Tex): John Kerry (D-Mass.); John B. Breaux (D-La.);
Brock Adams (D-Wa.); John Danforth (R-Mo.); Bob
Packwood (R-Ore ); Nancy Landon Kassebaum (R-
Kan.). Larry Pressler (R-S.D.): Ted Stevens (R-Afaska);
Robert Kasten (R-Wis.), Paul Trible (RVa.), Pete
Wilson (R-Calif); John McCain (R-Ari2).

Communications Subcommittee: Daniel K. Inouye
(D-Hawaii), chmn.

Senate Judiciary Committee

Suite 224 Dirksen Bldg., Washington 20510-6275.
(202) 224-5225.

Members: Joseph Biden Jr. (D-Del.), chmn; Edward
Kennedy (D-Mass.); Robert Byrd (D-W.Va.); Howard
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Metzenbaum (D-Ohio); Dennis DeConcini (D-Ariz.);
Patrick Leahy (DVL); Howell Heflin (D-Ala); Paul
Simon (D-1Ii.); Strom Thurmond (R-S.C.). Orrin Hatch
{R-Utah); Alan Simpson (R-Wyo.); Charles Grassley
(R-lowa); Arlen Specter (R-Pa.); Gordon Humphrey
{(R-N.H.).

Senate Appropriations
Committee

Room S$-128, New Senate Office Bldg., Washlngton
20510-6025. (202) 224-7282.

Members: John Stennis {D-Miss.), chmn; Robert Byrd
(D-W.va.); William Proxmire (D-Wis.); Daniel K. Inouye
(D-Hawaii); Ernest Hollings (D-S.C.); Lawton Chiles
(D-Fla.); J. Bennett Johnston (D-La.); Quentin Burdick
{D-N.D.}; Patrick Leahy (DVt); Jim Sasser (D-Tenn.);
Dennis DeConcini (D-Ariz.); Dale Bumpers (D-Ark.);
Frank Lautenberg (D-N.J.); Tom Harkin (D-lowa);
Barbara Mikulski (D-Md.); Harry Reid (D-Nev.); Mark
Hatfield (R-Ore.), Ted Stevens (RAlaska); Lowell
Weicker (R-Conn.); James McClure (R-ldaho); Jake
Garn (R-Utah); Thad Cochran (R-Miss.); Robert Kasten
(R-Wis.); Alfonse D'Amato (R-N.Y.); Warren Rudman
(R-N.H.); Arlen Specter (R-Pa.); Pete Domenici (B-
g.M.): Charles Grassley (R-lowa); Don Nickles (R-
kla).

Subcommittee on Commerce, Justice, State, the
Judiciary, and Related Agencies: Ernest Hollings
(D-S.C.), chmn.

" Subcommittee on Labor, Health & Human Services,

and Education: Lawton Chiles (D-Fla.), chmn.

House Energy and Commerce
Committee

Room 2125, Rayburn House Office Bidg., Washington
20515-6115. (202) 225-2927.

Members: John D. Dingell (D-Mich.), chmn. James
Scheuer (D-N.Y); Henry Waxman (D-Calit.); Philip
Sharp (D-Ind.); James Florio (D-N.J.); Edward Markey
{D-Mass:); Thomas Luken (D-Ohio); Doug Walgren
(D-Pa.); Al Swift (D-Wash.); Mickey Leland {D-Tex.};
Cardiss Colling (D-IIl.); Mike Synar {D-Oka.); W.J. (Billy)
Tauzin (D-La.); Ron Wyden (D-Ore.); Ralph M. Hall
{D-Tex.); Dennis Eckart (D-Ohio); Wayne Dowdy

. (D-Miss.); Bill Richardson (D-N.M.). Jim Slattery (D-

Kan.); Gerry Sikorski (D-Minn.); John Bryant (D-Tex.);
Jim Bates (D-Calif.); Frederick Boucher (D-IIL); Jim
Cooper (D-Tenn.); Terry Bruce (D-lIl);, Norman Lent
(R-N.Y.); Edward Madigan (R-Il..); Carlos Moorhead
(R-Calit.); Mathew J. Rinaldo (R-N.J.); William Danne-
meyer {R-Calif.); Bob Whittaker (R-Kan.}; Thomas J.
Tauke (R-lowa); Don Ritter (R-Pa.}; Dan Coats (R-Ind.);
Thomas J. Bliley Jr. (R-Va.); Jack Fields (R-Tex.); Mike
Oxley (R-Onio); Howard Nielson (R-Utah); Michael
Bilirakis (R-Fla.); Dan Schaeter (R-Colo.); Joe Barton
(R-Tex.); Sonny Callahan (R-Ala).

Telecommunications and Finance Subcommittee:
Edward J. Markey (D-Mass.), chmn.

Oversight and Investigations Subcommittee: John D.
Dingell (D-Mich.), chmn.

House Judiciary Committee

Room 2137 Rayburn House Office Bldg., Washington
20515-6216. (202) 225-3951.

Members: Peter W. Rodino Jr. (D-N.J.), chmn; Jack
Brooks (D-Tex.); Robert Kastenmeier (O-Wis.); Don
Edwards (D-Calit.); John Conyers (D-Mich.); Romano
Mazzoli {D-Ky.); William Hughes (D-N.J.). Mike Synar
(D-Okla.); Patricia Schroeder (D-Colo.); Dan Glickman
(D-Kan.); Barney Frank (D-Mass.); George Crockett
{D-Mich.); Charles Schumer {D-N.Y.); Bruce Morrison
(D-Conn.); Edward F. Feighan (D-Ohio); Lawrence
Smith (D-Fia.); Howard Berman (D-Calif.); Fredrick
Boucher (DVa.); Harley Staggers Jr. (D-W.Va.); John
Bryant Jr. {D-Tex): Benjamin Cardin (D-Md.); Hamilton
Fish (R-N,Y.}: Carlos Moorhead (R-Cali.); Henry Hyde
(R-lIL); Daniel Lungren (R-Calit.); F. James Sensen-
brenner Jr. (RWis.); Bill McCollum (R-Fla.); E. Clay
Shaw (R-Fla.); George Gekas (R-Pa.); Michael DeWine
(R-Ohio); William £. Dannemeyer (R-Calif.); Patrick L.
Swindall (R-Ga.); Howard Coble (R-N.C.); French
Slaughter (R-Va.); Lamar Smith (R-Tex.).

‘Washington 20001.

Subcommittee on Courts, Civil Liberties, and the
Administration of Justice: Robert W. Kastenmeier
(D-Wis.), chmn.

House Appropriations Committee

Room H218, Capitol Bldg, Washington 20515. {202)
225-2771.

Subcommitte on Commerce, Justice, State, Judiciary
and Related Agencies: Neal Smith (D lowa), chmn.

Subcommittee on Labor, Health and Human Services,
and Education: William H. Natcher (D-Ky.), chmn.

-U.S. Supreme Court

Headquarters: 1 First St., N.E., Washington 20543.
(202) 479-3000. Chief Justice: William H. Rehnquist.
Associate Justices: William J. Brennan Jr., Byron R.
White, Thurgood Marshall, Harry A. Blackmun, John
Paul Stevens, Sandra Day O'Connor, Antonin Scalia.

Toni House, dir pub info; Joseph Spaniol, clerk: Alfred
Wong, marshal.

U.S. Court of Appeals for the
District of Columbia Circuit

Headquarters: Third St. and Constitution Ave., N.W,,
(202) 535-3300. Chief Judge:
Patricia M. Wald. George A, Fisher, clerk.

U.S. District Court for the
District of Columbia

Headquarters: Third St. and Consmutlon Ave., N.W,,
Washington 20001. (202) 535-3515. Chief Judge
Aubrey E. Robinson Jr. James F. Davey, clerk.

Dept. of Agriculture

Headquarters: 14th & Independence Ave. S.W,
Washington 20250. (202) 447-8732. John R. Block,
sec. David Lare, dir of info; (202) 447-8005.

Dept. of Commerce

Headquarters: 14th & Constitution Ave., N.W., Wa-
shington 20230. (202) 377-2000. C. William Venty Jr,
sec; Clarence J. Brown, deputy sec.

Office of Pub Affrs: (202) 377-3263. Susan Borches,
dir of pub affrs.

BureauofCensus: (301) 763-4051. Dr. JohnG. Keane,
dir.

International Trade Administration: (202) 377-2867,
Bruce Smart, under sec intemnatl trade; Desiree
Tucker, dir pub affrs.

Economic Development Administration: (202) 377-
5081. Orson G. Swindle Ill, asst sec for economic
developrment.

National Bureau of Standards: (202) 975-2762. Dr.
Ernest Ambler, dir; Richard S. Franzen, chief, pub info
div.

National Oceanic and Atmospheric Administration:
(202) 377-4190. Jack LaCovey, dir of pub affrs.

Bureau of Economic Analysis: (202) 523-0693. Allen
Young, dir.

Patent Office: (703) 557-3071. Donald J. Quigg,
commissioner; William O. Craig, dir pub afirs.

U.S. Travel and Tourism Admin: (202} 377-3811.
Donna F. Tuttle, under sec for tourism.

Minority Business Development Agency: {202) 377-
5741. James H. Richardson Gonzales, dir.

Dept. of Defense

Headquarters: Pentagon, Washington 20301. (202)
545-6700. Casper W. Weinberger, sec: (202) 697-
9312.

Dept. of the Army: John O. Marsh, Jr., sec; Brig.
General Patrick Brady, chief of pub alfrs. (202)
695-5135.

Dept. of the Navy: James H. Webb Jr,, sec; Rear-Adm.
Jim B. Finkelstein, chief of info (202) 697-7391.

Dept. of the Air Force: Edward C. Aldridge, sec;
Colonel Normand Lezy, Dir of info mgmt. (202)
697-4191.

Marine Corps: General Paul X. Kelley, commandant;
Brig. General Walter Boomer, dir of pub affrs (202)
694-8010.

Dept. of Education
Headquarters: 400 Maryland Ave. S.W., Washington
20202. (202) 245-3192. Wiliam Bennett, sec (202)

Broadcasting/Cablecasting Yearbook 1988
A-34

»

732-3000; Francis M. Norris, asst sec for legislation
{202) 732-5024; Marion Biakely, dir of pub affrs (202)
732-3026. .

Dept. of Health and
Human Services

Headquarters: 200 Independence Ave. S.W, Wa-
shington 20201. (202) 245-0257. Otis Bowen, sec
(202) 245-7000.

Office of Asst Sec for Pub Affrs: Stephanie Lee-Miller
(202) 245-1850.

Health Care Financing Admin: Dennis Siebert, dir pub
info div. (202) 245-6113.

Center for Disease Control (Pubiic Health Service):
James O. Mason, dir of center; Donald Berreth, dir
office pub affrs. (404) 639-3286.

National Institute of Health (Public Health Service):
Storm Whaley, dir div of pub info (202) 496-5787.

Food and Drug Admin (Public Health Service):
Alexander Grant, assoc commissioner for consumer
affrs (301) 443-5006.

Health Resources and Services Admin (Pubiic Health
Service). Keith Kost, assoc admin for communications
(301) 443-2086.

Social Security Admin: John Trollinger, press off (202)
245-8400.

Office for Civil Rights: Audrey Morton, dir (202)
245-6403.

Admin for Children, Youth & Families: Mrs. Dodie
Borup, Commissioner (202) 755-7762.

Office of Assistant Sec for Heaith: Jim Brown, dir pub
affrs (202) 245-6867.

Office of Assistant Sec for Human Development
Services: Jean Elder, asst sec for human dev svcs.
(202) 245-7246.

Office of Assistant Sec for Planhing and Evaluation:
Robert Helms (202) 245-1858.

Office of Consumer Affrs: Virginia Knauer, dir (202)
634-4140.

Office of Refugee Resettlement: Bill Gee, dir (202)
245-0418.

Office of the Inspector General: Richard P. Kusserow,
inspector gen (202) 472-3148.

Alcohol, Drug Abuse and Mental health Admin:
Winefred Austermann, assoc admin for community
and external affrs {(301) 443-3783.

‘Dept. of Justice

Headquarters: Sth & Pennsylvania Ave., N.W.,, Wa-
shington 20530. (202) 633-2000. Edwin Meese Il
attny general; Arnold Burns, deputy attny gen; Charles
Fried, solicitor gen; Terry Eastland, dir of pub affrs;
Charles Rule, asst atty gen, antitrust div;" Richard K.
Willard, asst atty gen, civil div; Wm. Bradford Rey-
nolds, asst atty'gen, civil rights div; William Weld, asst
atty gen, criminal div; Roger J. Marzulla,, asst atty

-gen, land & natural resources div; John Bolton, asst

atty gen, office of legislative affrs; Michael Durney,
asst alty gen, tax div. Robert Martinez, acting dir,
community rel service; John Lawn, admin, drug
enforcement admin.

Dept. of Labor

Headquarters: 3rd & Constitution Ave., N.W., Wa-
shington 20210. (202) 523-6666. Anp Dore McLaugh-
lin, sec.

Ottice of info and pub affrs (202) 523-7316. Chriss
Winston, dir.

Dept. of State

Headquarters: 2201 C St., N.W., Washington 20520.
(202) 655-4000. George Schuiltz, sec of state; John
Whitehead, depuly sec; Ronald Spirers, under sec for
mgmt; Paul E. Auerswald, dir, office of pub commu-
nication (Bureau of "Pub Affrs), (202) 647-4370;
Thomas Ramsey & Russ Taylor, deputy dirs (Bureau
of intl communications & info policy); Robert L. Cafirey,
deputy asst sec for communications (Bureau of
Admin) (202} 647-3738.



a7 T~

Dept. of Transportation

Headquarters: 400 7th St., S.W., Washington 20590.
(202) 366-4000. James Burnley. sec; Dale Petroskey,
asst sec of pub affrs (202) 366-4570.

Federal Highway Admin: (202) 366-0660. Eric L.
Bolton, dir of pub affrs.

Federal Aviation Admin: (202) 267-3484. T Allen
McArtar, admin; James Jeanette, asst admin for pub
affrs (202) 267-3883.

Urban Mass Transportation Admin: (202) 366-4043.
Alfred Delli Bovi. admin; James L. Bynum, dir of pub
affrs.

United States Coast Guard: (202) 267-2229. Admiral
Paul A. Yost, commandant.

Saint Lawrénce Seaway Development Corporation:
(202) 366-0094. James Emery, admin; John Cadigan,
special asst to admin; Dennis Deuschl, communica-
tions dir.

-

Federa! Railroad Admin: John H. Riley, admin; Tom
Simpson, pub affrs off (202) 366-0881.

National Highway Traitic Satety Admin: {202) 366-
9550. Diane Steed, admin; Ron De Fore, dir ot pub
affrs.

Maritime Admin: {202) 366-5807. Walter Qates, pub
affrs off,

Dept. of the Treasury

Headquarters: 15th & Pennsylvania Ave, N.W,
Washington 20220. (202) 566-2000. James Baker, sec
of the treasury.

Internal Revenue Service: 1111 Constitution Ave.,
Washington 20224. (202) 566-4024. Lawrence B.
Gibbs, commissioner; Ellen Murphy, asst to the
commissioner pub afirs.

U.S. Savings Bond Division: 1111 20th St., Washington
20226. (202) 634-5377. Katherine D. Ortega, nall
treas. James H. Gianfagna, dir of pub comm.

U.S. Customs Service: 1301 Constitution Ave., Wa-
shington 20229. (202) 566-2101. William von Raab,
commissioner; Charles Parkinson, assoc commis-
sioner for congressional pub affrs (202) 566-9102;
Dennis Murphy, pub affrs dir (202) 566-5286.

U.S. Secret Service: 1800 G St. Washinglon 20223.
(202) 535-5708. John R. Simpson, dir; Robert R. Snow,
asst to the dir (otfice of pub afirs).

Comptroller of the Currency: 490 L'Enfant Plaza East
SW, Washington 20219. (202) 447-1750. Robert L.
Clarke, comptroller; Francis E. McGuire, deputy
comptroller pub affrs (202) 447-1800.

Bureau of the Mint: 501 13th St., N.W., Washington
20220. (202) 376-0560. Donna Pope, dir.

Bureau of Alcohol, Tobacco, & Firearms: 1200
Pennsylvania Ave., Washington 20226. (202) 566-
7777. Stephen Higgins, dir; Jerry Rudden, asst 1o the
dir pub aftrs (202) 566-7135.

United States Information
Agency

Headquarters: 301 4th St. S.W., Washington. 20024,
(202) 485-2355. Charles Z. Wick, dir (202) 485-8545;
Henry Hockeimer, asst dir; Patty Hartwell, assignment
editor best sves (202) 376-7800.

U.S. Advisory Commission on
Public Diplomacy

Headquarters: 301 4th St. S.W.,, Washington 20024,
(202) 485-2457. Edwin J. Feulner, chmn; Bruce
Gregory, statf dir.

Department of Energy

Headquarters: 1000 Independence Ave., SW., Wa-
shington 20585. (202) 526-5000. John Herrington,
Sec.
Officeof External Affrs: David Blee, dir(202) 566-5450
Press off: Douglas Elmets, press sec (202) 586-5806.

Federal Communications
Commission

Headquarters: 1919 M St., N.W,, Washington 20554.

(202) 632-5050. (For full listing of commissioners and
staff see section A).

Federal Trade Commission

Headquarters: 6th & Pennsylvania Ave., N.W,, Wa-
shington 20580. (202) 326-2180. Daniel Oliver, chmn.
Commissioners: Patricia P. Bailey, Andréw J. Strenio
Jr.; Mary Azcuenaga; Terry Calvani; William C.
MacLeod, dir of bureau of consumer protection; Emily
Rock, sec; Jeffrey |. Zuckerman, dir of bureau of
competition; David I. Scheffman, dir of bureau of
economics; Montgomery K. Hyun, chief admin law
judge; Richard McGaowan, dir of office of pub affrs.

National Aeronautics & Space
Administration (NASA)

Headquarters: 400 Maryland Ave., S.W., Washington
20546. (202) 453-8400. James C. Ftetcher, admin;
Dale D. Myers. deputy admin; H. Hollister Cantus,
assoc admin for external rel; Shirley M. Green, dir pub
affrs div.

National Security
and Emergency Preparedness
Advisory Committee
and Emergency Broadcast
System Advisory Committee

Headquarters: Federal Communications Commis-
sion, Washington 20554. (202) 632-3906. Claudette
Prides, sec.

National Labor Relations
Board

Headquarters: 1717 Pennsylvania Ave., N.W., Wa-
shington 20570. (202) 254-8064. Members: Donald L.
Dotson, chmn; Wilford W. Johansen, Marshall B.
Babson, James Stephens, Mary Miller Cracraft, bd
members; Rosemary M. Collyer, gen counsel; lliff
McMahan, exec asst.

Div of info: (202) 632-4950. David B. Parker, dir.

National Science Foundation

Headquarters: 1800 G St. N.W, Washington 20550.
(202) 357-9498. Eric Bloch, dir; Karen Lebovich, dir
pub affrs.

Federal Emergency Managemen
Agency ‘

Headquarters: 500 C St, SW, Washington, D.C.
20472. (202) 646-3923. Julius W. Beckton, dir; Peg
Malloy, dir pub affrs (202) 646-4600.

Securities & Exchange
Commission

Headquarters: 450 5th St., Washington 20549 (202)
272-7450. Members: David S. Ruder, chmn; Charles
C. Cox, Joseph Grundfest, Aulana Peters, Edward
Fleischman, commissioners; Richard Ketchum, divi-
sion of market regulation; Mary McCue, dir of pub affrs.

Office of the sec: (202) 272-2600. Jonathon Katz, sec.

.
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Canadian Government

Department of Communications

Head office: Journal North Bidg. 300 Slater St.,
Ottawa K1A OC8. Info svcs (613) 990-6886.

Minister: The Hon. Flora MacDanald; Bill Musgrove,
chief of staff. ’

Principal officers: Alain Gourd, deputy minister; Ken
Hepburn, senior asst deputy minister; Richard Sturs-
berg, asst deputy minister telecomm & tech; Jeremy
Kinsman, asst deputy minister cultural affrs and
bestng; Robert Gordon, asst deputy minister spectrum
mgt & rgnl opns; Michael Binder, asst deputy minister
corp mgt. :

Canadian Radio-Television and Telecommunica-
tions Commission

Head office: Oftawa K1A ON2. General info (819)
997-0313; Library (819) 997-4484; Telex 0534253

Full-time members: Andre Bureau, chmn; Real Ther-
rien, vice chmn; Louis R. Sherman, vice chmn;
Monique Coupal. Rosalie Gower. Beverly J. Oda,
James Robson, Paul E. McRae.

Part-time members: Marianne Barrie, St. Thomas, Ont.;
Normand F. Carrier, Edmunston, N.B.; Anthony laco-
baccio, St.-Leonard, Que.; Sally Merchant, Saskatoon,
Sask; Steve Patrick, Winnipeg, Man.; Philip G. Warren,
St. John's, Nild.

Senior staff mgmt committee: Peter Barnes, dir gen
strategic planning; Larry Durr, exec dir, bestg; Guido
G. Henter, exec dir, telecommunications; Avrum
Cohen, gen counsel; Fernand Belisle, sec gen.

State Cable
Regulatory Agencies

Alaska Public Utilities Commission. 420 L St,, Suite
100, Anchorage 99501. (907) 276-6222. Susan Knowles,
chmn, P.S. Moninski, exec dir.

Connecticut Department of Public Utility Control.
1 Central Park Plaza, New Britain 06051. (203)
827-1553. Peter G. Boucher, chmn; David J. Harrigan,
vice-chmn.

Delaware Public Service Commission. 1560 S.
DuPont Hwy., Dover 19901. (302) 736-4247. Nancy
M. Norling, chmn; Earl J. Lester, vice chmn; Robert J.
Kennedy, exec dir.

Hawaii Cable Television Division. Dept. of Regu-
latory Agencies, Box 541, Honolulu 96809. (808)
548-6200. Robert A. Alm, dir, Susan Doyle, dep dir;
Gregory K. Tanaka. admin.

Commonwealth of Massachusetts Cable Television
Commission. 100 Cambridge St.. Rm 2003, Boston
02202. (617) 727-6925. Rosalind A. Niles, commis-
sioner.

Public Service Commission of Nevada. 727 Fairview

Dr., Carson City, Nev. 89710. (702) 687-6001.

New Jersey Office of Cable Television. 2 Gateway
Center, Newark 07102. (201) 648-2670. Bemard R.
Morris, dir; Charles Russell, dep dir; Robert Goode.
requlatory officer.

New York State Commission on Cable Television.
Empire State Plaza, Tower Bldg., Albany 12223. (518)
474-4992  William B. Finneran, chmn; Edward P
Kearse, exec dir.

Rhode Island Division of Public Utilities and
Carriers. 100 Orange St., Providence 02903. (401}
277-3500. Edward F. Burke, chmn.

Vermont Public Service Board. 120 State St
Montpelier 05602. (802) 828-2358. Richard H. Cowart,
chmn.

-
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Group Ownership

Listed here are individuals and companies with
multiple station hoidings. Included are all those
controlling three or more radio stations and/or two or
more television stations. FCC rules limit multiple
ownership to 12 AM stations, 12 FM stations and 12
television stations, as long as the 12 TV stations don't
reach more than 25% of the nation’s television homes.
UHF's are assessed for only hali of a market's
television homes. Group broadcasters may own up to
14 stations in a service if two of the stations in each
service are controlled by minorities. Ownership ol
cable TV systems, as reported by these stations, is
also listed. Unless otherwise noted, the first station
listed is group headquarters.

A

AN Communications Inc. Stns: 2 AM, 1 FM.
KTYE(AM) Aspen and KSNO-FM Snowmass Village,
both Colorado; and WNOP(AM) Newport, Ky. (All
100% owned.) Hgs: 1518 Dalton Ave., Cincinnati
45214. (513) 421-5000.

Abilene Radio & TV Statlons. Stns: 2 TV. KRBC-TV
Abilene and KACB-TV San Angelo, both Texas.
Ownership: Dale Ackers, 33.34%; Jack Andrews,
29.17%, Christine Ackers Cagle, 24.17%; Caral Cagle
Trust, 9.17%; Florence Ackers Andrews, 4.17%. Hgs:
4510 S. 14th St., Abilene, Tex. 79605. (915) 692-4242.

Ackerley Communicatlons Inc, Stns: 2 AM, 2 FM, 5
TV. KGET(TV) Bakersfield and KCBA(TV) Salinas, both
California; KKTV(TV) Colorado Springs; WIXT(TV}
Syracuse, N.Y.; KSGO(AM) Oregon City and KGON(FM)
Portland, both Oregon; KVOS-TV Bellingham and
KJR(AM)-KLTX(FM) Seattle, both Washington. (All
100% owned.) Ownership: Barry Ackerley. Hgs: 800
5th Ave.. Suite 3770, Seattle 98104. (206) 624-2888.

Adams Communications Corp. Sins: 4 AM, 5 FM, 5
TV. KOOLAM-FM Phoenix; WRTH(AM) Wood River,

Il WWLP(TV) Springfield, Mass.; WLAAM-FM Grand

Rapids, WILX-TV Onondaga and WGTU-TV Traverse
City, all Michigan; KEZK(FM) St. Louis; WKEF(TV)
Dayton, Ohio; WDIA(AM) and WHRK(FM)} Memphis;
KISS(FM) San Antonio and KAUZ-TV Wichita Falls,
both Texas. (All 100% owned.) Note: Group has
purchased the following stns, subject to FCC approval:
WHOITV) Peoria, ill.; KOSATV Odessa, Tex.; WTRF-
TV Wheeling, W.Va.; WMTV(TV) Madison and WSAW-
TV Wausau, both Wisconsin. Executives: Paul Briss-
ette, pres & head of Adams Television; Matt Mills, exec
VP & pres of Adams Radio. Ownership: Stephen
Adams, 100%. Hgs: Box 72070, Tampa, Fla. 33602,
(813) 221-8010.

Adventure Communications Inc. Stns: 2 AM, 2 FM.
WHIS(AM)-WHAJ(FM) Bluefield and WKEE-AM-FM
Huntington, both West Virginia. Ownership: Michael
R. Shotf. Hgs: 900 Bluefield Ave., Bluefield, W.va.
24701. (304) 327-7114.

Air South Radio inc. Stns: 3 AM, 3 FM. WSGG(AM)
and WKEA-FM Scottsboro, Ala.; WEPA(AM)-
WEXA(FM) Eupora and WFTO{AM)-WFTA(FM) Fulton,
both Mississippi. Executive: Olive E. Sisk, pres. Has:
Box 549, Fulton, Miss. 38843, (601) 862-2233.

Alden Television Inc. Stns: 3 TV. KTZO-TV Denver;
KTDZ-TV Portland, Ore.; and KTZZ-TV Seattle. Hgs:
120 Robertson Blvd.,, Los Angeles 90048. (213)
657-8429.

All Communications. Stns: 1 AM, 2 FM. WRGI{FM)
Naples, Fla.; WSYB(AM) and WRUT(FM) Rutland, Vt.
Ownership: Allan W. Roberts. Hgs: 22 Hilltop Road,
Longmeadow, Mass. 01106, (413) 567-7563.

Allbritton Communications Co. Stns: 5 TV. KATV(TV)
Little Rock, Ark.; WJLATV Washington; KTUL-TV
Tulsa, Okla.; WCIV(TV) Charleston, S.C.; and WSETTV
Lynchburg, Va. (All 100% owned.) Executives: Joe L.
Albritton, chmn; Thomas B. Cookerly, pres of broad-
cast division. Ownership: Perpetual Corp. 100%. See
also Newspaper Crossownership. Hgs: 800 17th St.
N.W., Suite 301, Washington 20006. (202) 789-2130.

Allegheny Mountain Network Stns. Stns: 5 AM, 5
FM. WBLF(AM) Bellefonte, WIYQ(FM) Ebensburg,
WTRN(AM) and WGMR(FM) Tyrone, all Pennsyivania;
71% of. WFRM-AM-FM Coudersport and WNBTAM-
FM Wellsboro, both Pennsytvania; 50% of WKBI-AM-
FM St. Marys, Pa. Ownership: Cary H. Simpson. Hgs:
Box 204, State College, Pa. 16804. (814) 238-0792.

All Pro Broadcasting Inc. Stns: 2 AM, 2 FM.
KACE(FM) Inglewood, Calif.; KYOK(AM) Houston;
WLUM-FM Milwaukee and WLUM(AM) West Allis, both
Wisconsin. (All 100% owned.) Executives: Willie D.
Davis, pres & CEO; L. David Moorhead, exec VP &
chief operating off. Ownership: Willie D. Davis, 66%;
Northwestern Mutual Life Insurance, 33%. Hgs: 1710
East 111th St., Los Angeles 90059. {213) 564-7951.

AmCom Genera! Corp. Stns: 1 AM, 2 FM. KRMD-AM-
FM Shreveport, La.; and WMYH{FM) Hendersonville,
N.C. (All 100% owned.) Ownership: George R. Francis
Jr., pres-CEO; George E. King Jr., VP-chief financial
off; and others. Hqgs: Suite 801, NCNB Plaza, 7 N.
Laurens St., Greenville, S.C. 29601-2744. (803) 235-
1025.

American Broadcasting System Inc. Stns: 2 AM, 2
FM. KCIW-AM-FM Wickenburg, Ariz.; KBCR(AM) and
KSBT{FM) Steamboat Springs, Colo. Ownership:
Frederick |. Shaffer, Ronald Shaffer, Frederick |.
Shaffer I, John Shaffer, Tim Shaffer. Hgs: 202 Wolcott
Building, Hutchinson, Kan. 67501. (316) 669-8193.

Ametrican Communications and Television Inc.
Stns: 2 TV. WTGS(TV) Hardeeville, S.C.; and KOOG-TV
Ogden, Utah. (Both 100% owned.} Ownership: Mark
K. Goldstein, Harvye M. Budd, Thomas G. Sonsini.
Hags: 900 N.W. 8th Ave., Gainesville, Fla. 32601. (904)
371-7771.

American Family Broadcast Group Inc. Stns: 6 TV.
WAFF(TV) Huntsville, Ala.; WTOC-TV Savannah, Ga.;
KTIV(TV) Sioux City and KWWL(TV) Waterloo, both
lowa; KFVSTV Cape Girardeau, Mo.; and WITN-TV
Washington, N.C. (All 100% owned directly or indi-
rectly by American Family Broadcast Group Inc.) Note:
Group has purchased WAFB-TV Baton Rouge, pend-
ing FCC approval. Ownership: American Family Corp.,
100%. Hgs: 1932 Wynnton Road. Columbus, Ga.
31999. (404) 323-3431.

American General Medla. Stns: 4 AM, 3 FM.
WYDE(AM) Birmingham, Ala.; KERN(AM) and KQXR(FM)
Bakersfield, Calif., WWWG(AM) Rochester, N.Y.;
KVOQ(FM) Lorenzo, KGEE{FM) Monahans and
KLLF(AM} Wichita Falls, Tex. {All 100% owned.) Note:
Group has received FCC approval to purchase
WMSR-FM Manchester, Tenn. Ownership: Anthony S.
Brandon, Lawrence Brandon, L. Rogers Brandon.
Hgs: Box E, Arroyo Grande, Calif. 93420. (805)
481-9650.

American Media Inc. Stns: 4 AM, 6 FM. KCEE(AM)
and KWFM(FM) Tucson, Ariz.; KGGI(FM) Riverside
and KMEN(AM) San Bernardino, both California;
WOCL(FM) De Land, Fla.;. WALK-AM-FM Patchogue,
N.Y; WDJO(AM) and WUBE(FM) Cincinnati; and
KSMG(FM) Seguin, Tex. Executives: Arthur Kern,
chmn (San Francisco); Alan Beck, pres (Patchogue,
N.Y). Hgs: 1700 Montgomery St., Suite 324, San
Francisco 94111, (415) 397-1000; 66 Colonial Drive,
Patchogue, N.Y. 11772. (518) 475-5200.

Americom. Stns: 2 AM, 2 FM. KHTZ(FM) Carnelian
Bay, KHTX(AM) Truckee and KVIS(AM)-KFSO(FM)
Visalia, all California. Executives; Tom Quinn, pres &
CEO:; Paul S. Almond. VP; Richard Nagler, VP. Hgs:
6255 Sunset Blvd., Suite 1901, Los Angeles 90028.
{213) 465-7700.

Anderson Stns, Stns: 4 AM, 3 FM. KRKS(AM) Denver;
KJRG(AM)-KOEZ(FM) Newton and KFLA(AM)-
KEZU(FM} Scott City, both Kansas, KJSK{AM) and
KLIR(FM) Columbus, Neb. (68%). Ownership: George
Basil Anderson and family. Hgs: 6535 West Jewell,
Denver 80226. (303) 922-1189.

Annapoiis Valley Radio Ltd. Stns: 4 AM, 2 FM.
CKDY(AM) Digby. CKEN(AM) and CKWM-FM Kent-
ville, CKAD(AM) Middleton, CKDY-FM-1 Weymouth
and CFAB(AM) Windsor, all Nova Scotia. (All 100%

‘owned.) Ownership: Neil H. MacMuillen, pres, 100%.
Hqgs: Box 310, 29 Oakdene St., Kentville, N.S. B4N

1H5. (902) 678-2111.

Arctic Broadcasting Association, Stns; 2 AM, 2 FM.
KYKOD(FM) Bethel, KCFA(AM) Eagle Riverand KICY-AM-
FM Nome, all Alaska. (All 100% owned.) Hgs: Box
773527, Eagle River, Alaska 99577. (907) 694-5232.

Ardman Broadcasting Corp. Stns: 7 AM, 8 FM.
WIKX-FM Immokalee, WIKX(AM) North Fort Myers and

WWSD(AM)-WIQI(FM) Quincy, all Florida; WKZS(FM) *

Auburn, WJBQ(AM) Gorham and WLAM{AM) Lewi-
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ston, all Maine; WZOU(FM) Boston; KCKN(AM) and
KBCQ(FM) Roswell, N.M.;, WPHR(FM) Cleveland;
WEZIAM-FM Germantown, Tenn.. WTIP(AM) and
WVSR(FM) Charleston, W.va. Executives: Myer Feld-
man, pres. Hgs: 1250 Connecticut Ave. N.W., Suite
700, Washington 20036. (202) 637-9025.

Aries Communlcations Corp. Stns: 2 AM, 3 FM.
KOWA(AM)-KOWF(FM) Escondido, KIKF(FM) Garden
Grove and KTIM{AM)-KTID(FM) San Rafael, all Cali-
fornia, Executives: N. Arthur Astor, pres & gen mgr,
Susan Bice, VP; Paul Sakrison, dir engrg. Ownership:
N. Arthur Astor. Hgs: 1623 Fifth Ave., San Rafael, Calif.
94901. (415) 456-1510.

Armadale Communlcations Ltd. Stns: 3 AM, 3 FM.
CKRC(AM) and CKWG-FM Winnipeg, Man.; CKOC({AM)
and CKLH-FM Hamiilten, Ont.; CKCK(AM) and CKIT-
FM Regina, Sask. Ownership: Armadale Enterprises,
100%. Hqs: Toronto-Buttonville Airport, Markham, Ont.
L3P 3J9. (416) 477-8000.

Asterisk .Communications Inc. Stns: 2 AM, 2 FM.
WTRS-AM-FM Dunnelion and WJBU(AM)-WJST(FM)
Port St. Joe, both Florida. (All 100% owned.) Owner-
ship: Richard Ingham, Frederick Ingham, Annelle
Carney. Hgs: 1429 N. Federal Hwy, Office E, Fort
Lauderdale, Fla. 33304. (305) 566-7559.

Asti Broadcasting Corp. Stns: 4 AM. WEND(AM)
Brandon, WWWQ(AM) Fort Myers, WWSS(AM) Lynn
Haven and WOOQ(AM) Royal Palm Beach, all Florida.
(Al 100% owned.) Executive: Bruce Micek, pres.
Ownership: Bruce J. Micek, Kenneth R. Zerbe. Hqs:
1910 Tanglewood Orive N.E., St. Petersburg, Fla.

'33702. (813) 525-4385.

Atlantic Broadcasting Co. Stns: 1 AM, 2 FM.
WJYW(FM) Southport, N.C.; and WJMX-AM-FM Flo-
rence, S.C. (All 100% owned.) Note: Group has sold
WJYW(FM) Southport, N.C. and purchased WPDZ (FM)
Cheraw, S.C., pending FCC approval. Ownership:
Fred C. Avent, 17.5%; Frank Avent, 17.5%; George
Avent, 17.5%; Catherine Ann Medlin, 17.5%; Harold
T Miller Jr., 15%; John A. Jeffords, 15%. Has: Attn:
H. Miller, VP & gen mgr, Box FM 106X, Florence. S.C.
29501. (803) 667-9569 or (803) 665-0970.

Atlin Communications Inc. Stns: 2 TV. WATL(TV)
Atlanta; and WXIN(TV) Indianapolis. Executives: Bruce
G. Sundlun, chmn & CEQ; David E. Henderson, pres
& chief operating off. Ownership: 21 members of
management holding 23.5%, and partners in Wesray
Capital Corp. Hgs: 111 Dorrance St., Providence, R.l.
(401) 276-6200. '

Audubon Broadcasting Co. Stns: 2 AM, 3 FM.
WBBE(AM) and WMGB(FM) Georgetown, Ky. (100%);
WNOK-AM-FM Columbia (100%) and WOEC(FM) Port
Royal {80%), both South Carolina. Executive: William
McElveen, pres. Ownership: Pegram Harrison, 51%;,
Ann Harrison, 49%. Hqs: Drawer 50568, Columbia,
S.C. 29250, (803) 771-0105.

Bahakel Communications. Stns: 7 AM, 8 FM, 7 TV.
WAKA(TV) Selma, Ala.; KILO(FM) Colorado Springs;
WRSP-TV Springfield, IIl.; WBAK-TV Terre Haute, Ind.;
KXEL(AM) and KOKZ(FM) Waterloo, lowa; WLBJ(AM)
and WCBZ(FM) Bowling Green, Ky; WABG-AM-TV
Greenwood, Miss.; WCCB(TV) Charlotte and WPET(AM)-
WKSI{FM) Greensboro, both North Carclina; WOLO-
TV Columbia and WXLY(FM) North Charleston, both
South Carolina; WOOD-AM-FM Chattanooga, WBBJ-
TV Jackson and WKIN(AM)-WZXY(FM) Kingsport, all
Tennessee, WWOD(AM) and WKZZ(FM) Lynchburg,
Va. (All 100% owned). Note: Group has purchased
WCCU(TV) Urbana, Ill, subject to FCC approval.
Executives: Cy N. Bahakel, pres; Lorraine Lancaster,
senior VP; Cy N. Bahakel Jr., VP, radio division; Donald
Krauss, VP, television division: Stephen Bahakel, asst
VP, radio division; Lou Mellini, dir of radio division; Guy
Titrman, dir of radio; Beverly Poston, dir of corporate
progmg; Rick Smith, controller; Amy Bahakel, dir of
corporate promotions; Jeffrey W. Malickson, VP & gen
counsel. Cable TV, Hgs: Box 32488, Charlotte, N.C.
28232. (704) 372-4434.

Vernon H. Baker Family Stations. Stns: 8 AM, 1 FM. -
WOKT(AM) Cannonsburg, Ky.; WCXN{AM) Claremont,
WSGH(AM) Lewisville, WNOW(AM) Mint Hill and
WFTK(AM) Wake Forest, all North Carolina; WBZI-AM-



FM Xenia (90%), Ohio; WKGM(AM) Smithfield, va.
(100%); and WAMN(AM) Green Valley, W.Va. Principal
owner: Vernon H. Baker. Hgs: Box 889, Blacksburg.
Va. 24060. (703) 552-4252.

Bakke Communications Inc. Stns: 3 AM, 4 FM.
KORQ-AM-FM Abilene, KLSF(FM) Amarillo, KSEL{AM)-
KKIK(FM) Lubbock and KMND{AM)-KNFM(FM) Mid-
land, all Texas. (All 100% owned.) Executives: George
M. Bakke, pres; Sam E. Bakke, VP. Hgs: 2303 W. Wall,
Suite 532, Midland, Tex. 79701. (915) 687-3838.

Balaban Stns. Stns: 2 TV. Owns 50% of WICD(TV)
Charnpaign, IIl.; owns 47% of WTVO(TV) Rockiord, |Il.
Ownership: Eimer Balaban and Mrs. Harry Balaban.
Hgs: H. & E. Balaban Corp., 645 N. Michigan Ave.,
Chicago 60611. (312) 280-1121.

Vernon R. Baldwin Inc. Stns: 2 AM, 1 FM. WWXL-AM-
FM Manchester, Ky. (50%), and WCNW(AM) Fairfield,
Onio {100%). Hgs: 8686 Michael Lane, Fairfield, Ohio
45014. (513) 829-7700.

Baltimore Radio Show Inc. Sins: 2 AM, 1 FM.
WFBR(AM) Baltimore and WKHI{FM) Ocean City, both
Maryland; and WOYK(AM) York, Pa. {All 100% owned.)
Note: WOYK(AM) York, Pa. has been sold, subject to
FCC approval. Ownership: Robert M. Maslin Jr., Hope
H. Barroll IIl, Robert M. Barroll. Hgs: 13 East 20th St.,
Baltimore 21218. {(301) 685-1300.

Barnstable Broadcasting In¢. Stns: 2 AM, 5 FM.
KSSN(FMY) Little Rock, Ark., WHOM(FM) Mt. Washing-
ton, N.H.; WHLI(AM) and WKJY(FM) Hempstead, N.Y..
WSLR{AM) and WKDD(FM) Akron, Ohio; and WGKX(FM)
Memphis. (All 100% owned.) Note: Group has pur-
chased WTTS(FM) Bloomingion, ind., subject to FCC
approval. Executive: David Gingold, VP-radio group
mgr. Ownership: Albert J. Kaneb, 100%. Hgs: Box
9042, Waltham, Mass. 02254. {(617) 647-1777.

Baton Broadcasting Inc. Stns: 1 AM, 8 TV. CJOH-TV
Ottawa (subject to CRTC approval) and CFTO-TV
Toronto; CIPATV and CKBI-TV Prince Albert, CKCK-
TV Regina, CFQC-AM-TV Saskatoon and CICC-TV and
CKOS-TV Yorkton, all Saskatchewan. Hgs: 9 Channel
Nine Court, Toronto M1S 4B5. (416) 299-2000.

Beach-Schmidt Group. Stns: 6 AM, 4 FM, 3 TV.
KLOE-AM-TV Goodland, KAYS-AM-TV Hays, KHOK(FM)
Hoisington and KWCH-TV Hutchinson, all Kansas;
KFEQ{AM) St. Joseph, Mo.; KCOW(AM)-KAAQ(FM)
Alliance and KOOQ(AM)-KELN(FM) North Platte, both
Nebraska; KVOP(AM) and KATX(FM) Plainview, Tex.
Note: Group has purchased KTVC(TV) Ensign, Kan.,
pending FCC approval. Ownership: Ross Beach,
50.86%; Robert E. Schmidt, 49.33%. Cable TV. Hgs:
Box 817, Hays, Kan. 67601. (213) 625-2578.

Beam Communications Corp. Stns: 5 TV. WCFT-TV
Tuscaloosa, Ala; KYEL-TY Yuma, Ariz., WTOMTV
Cheboygan. and WPBN-TV Traverse City, both Michi-
gan; and WDAM-TV Laurel (Hattiesburg), Miss. Own-
ership: Frank.L. Beam, Thomas Van Buskirk, William
Oostenbrug. Hgs: 50 W. Mashta Drive, Suite 6, Key
Biscayne, Fla. 33149. (305) 361-1211.

Beasley Broadcast Group. Stns: 9 AM, 12 FM.
WUT(AM) and WBLX(FM) Mobile, Ala. (67.5%);
KAAY(AM) Little Rock, Ark. (85%), WRXK(FM) Bonita
Springs and WPOW(FM) Miami (50%). both Florida;
WGAC(AM) Augusta, Ga. (05%), WMRO(AM) and
WAUR(FM) Aurora, lll.; WYNG-FM Evansville, Ind.
(95%); WFAI(AM) Fayetteville (60%), WGNC(AM) and
WCKZ-FM Gastonia {85%), WFTC(AM) and WRNS(FM)
Kinston (85%), WKML(FM) Lumberton (85%) and
WBIG(FM) Reidsvile (100%), all North Carolina;
WTEL(AM) and WXTU(FM) Philadelphia (85%);
WLAT(AM) and WYAV(FM) Conway, S.C. (100%); and
KSSR(FM) Bastrop, Tex. Note: Group has sold
WYNG-FM Evansville, Ind. and purchased WORL(AM)
Eatonville, Fla., subject to FCC approval. Executives:
George G. Beasley, pres; Harley Park, chief financial
off, Sam Floyd, VP & asset mgt; Caroline Raper,
conlroller. Principal owner: George G. Beasley. Hgs:
Box 1355, Goldsboro, N.C. 27533. (919) 734-8000.

Beck-Ross Communications Inc. Stns: 3 FM.
WHCN(FM) Hartford, Conn.; WSNE(FM) Taunton,
Mass. (Providence, R.1.); and WBLI(FM) Patchogue,
R.l. {All 100% owned.) Ownership: Marin F. Beck,
George H. Ross. James E. Champlin. Hgs: 100 Merrick
Rd., Rockville Centre, N.Y. 11570. (516) 764-8999.

Steve Bellinger.—See Prairieland Stns.

A.H. Belo Corp., Broadcast Division. Stns: 5 Tv.
KXTV(TV} Sacramento, Calii.; KOTV(TV) Tuisa, Okla,;
WFAATV Dallas; KHOU-TY Houston; and WVECTV
Hampton, Va. Executives: Robert W. Decherd, chmn;
Ward L. Huey Jr., vice chmn & pres broadcast division;

Frank Davis, VP engrg/prod. Ownership: AH. Belo
Corp. Mgs: Communications Center, Dallas 75265.
(214) 977-6600.

Benedek Broadcasting Co. Stns: 8 TV. WIFR-TV
Freeport, lll.; WBKO(TV) Bowling Green, Ky.; KOLH-TV
Duluth, Minn.; KHQATV Hannibal, Mo, WYTV(TV)
Youngstown, Ohio; WHSV-TV Harrisonburg, Va.; WTAP-
TV Parkersburg, WVa, and WBNB-TV Charlotte
Amalie, V.I. Qwnership: A. Richard Benedek, sole
owner. Hgs: 985 Fifth Ave., New York 10021. (212)
744-2333.

L.S. Berger Stations. Stns: 3 AM, 3 £M, 1 TV.
KHVH(AM) and KHHH(FM) Honolulu; KUAM-AM-FM-
TV Agana, Guam; and WVUV-AM-FM Vailoa, American
Samoa. Executive: Lawrence S. Berger, pres. Hgs:
Pauahi Tower, Suite 660, 1001 Bishop St., Honolulu
96813. (808) 524-3111

Berkshire Group. Stns: 2 AM, 1 FM. WSBS(AM} Great
Barrington and WNAW(AM)-WMNB(FM) North Adams.,
both Massachusetts. Ownership: Donald A. Thurston,
100%. Hqs: Box 707, North Adams, Mass., 01247,
(413) 663-6567.

Bible Broadcasting Network. Stns: 1 AM, 11 FM.
WYFB(FM) Gainesville, Fla.; WYFK{FM) Columbus,
WAVO(AM) Decatur, WYFS(FM) Savannah and
WYFA(FM) Waynesboro, all Georgia, WYFL(FM) Hen-
derson and WHPE-FM High Point, both North Carolina;
WYFG(FM) Gafiney and WYFH{FM) North Charleston,
both South Carolina, WYFJ(FM) Ashland. WYFT{FM)
Luray and WYFI{FM) Nortolk, both Virginia. (All 100%
owned.) Note: Group also operates 16 FM translators.
Ownership: Non-profit, non-stock corporation. Hgs:
Box 1818, Chesapeake, Va. 23320. (804) 547-9421.

Big Horn Communications Inc. Stns: 1 AM, 1 FM, 3
TV. KCTZ(TV) Bozeman, KOUS-TV Hardin and KYUS-
TV Miles City, all Montana, KMMZ(AM) and KZMQ{FM)
Greybull, Wyo. Ownership: Daniel W. Coon, Thomas
A. Curtis, Dana L. Kehr, Calvin Cafritz, Martha Creath.
Drawer D, Mardin, Moni. 59034. {408) 665 3320.

Big Sky Communications Inc. Stns: 2 AM, 1 FM.
KBLG(AM) Bilings and KBHG(AM)-KZKY(FM) East
Melena, both Montana. Ownership: Werner G. Nistler
Sr., Joseph E. Nistler, Steven Nistler. Hgs: 4140 King
Ave. East, Billings, Mont. 53101, (406) 245-5000.

The Bilbat Broadcast Bunch. Stns: 3 AM, 1 FM.
WHHO(AM) and WKPQ(FM) Hornell, N.Y.; WKZ A(AM)
Kane and WJUN(AM) Mexico, both Pennsylvania. (All
100% owned.) Qwnership: Richard C. Lyons, 50%;
William H. Berry, 50%. Hgs: Box 726, Hornell, N.Y.
14843. (607) 324-2000.

Blade Communications Inc. Stns: 4 TV. KTRV(TV)
Nampa, Idaho; WLFITV Lafayette, Ind.. WDRB-TV
Louisville, Ky.: and WLIO(TV) Lima, Ohio. (All 100%
owned.) Ownership: William Block, Paul Block Jr.
estate. See also Newspaper Crossownership under
Lima Communications Corp. Cable TV. Hgs: 541
Superior St., Toledo, Qhio 43660. (419) 245-6206.

Bloomington Broadcasting Corp. Stns: 3 AM, 4 FM.
WJBC(AM) and WBNQ(FM) Bloomington, 1Il.; WKLQ({FM)
Holland (Grand Rapids), Mich.; WGOW(AM)-
WSKZ(FM) Chattanooga and WJCW(AM)-WQUT(FM)
Johnson City, both Tennessee. (All 100% owned.)
Ownership: Timothy R. Ives, Davis U. Merwin. Cable
TV. Hgs: Box 8. Bloomington, Il 61702 (309)
829-1221.

Bluegrass Broadcasting Co. Inc. Stns: 1 AM, 1 FM,
2 TV. WYMTTV Hazard and WVLKAM-FM and
WKYT-TV Lexington, both Kentucky. Ownership: Mid-
Central Investment Co. Inc., 100%, which in turn is
owned 100% by Kentucky Central Life Insurance Co.
Hqgs: Suite 510, Kincaid Towers. Lexington, Ky. 40507,
(606) 253-6511

Bonneville International Corp. Stns: 5 AM, 7 FM, 2
TV. KBIG(FM) Los Angeles and KOITAM-FM San
Francisco, both Califorma; WCLR(FM) Skokie, III.
(Chicago); KMBZ(AM) and KMBR{FM) Kansas City,
Mo.; WNSR(FM) New York; KAAM(AM) and KZPS(FM)
Dallas; KSL-AM-TV Sait Lake City; KIRCAMITV and
KSEA(FM) Seattle. Executive: Rodney H. Brady, pres.
Ownership: Deseret Management Corp., which is
100% owned by the Corp. of the President of the
Church of Jesus Christ of Latter-day Saints. Hgs:
Broadcast House, Sait Lake City 84180, (801) 575-
7500.

Booth American Co. Stns: 4 AM, 7 FM. WZPL{FM)
Greenfield and WZZP(FM) South Bend, both Indiana;
WIOG(FM) Bay City, WILB(FM) Detroit and WSGW(AM)
Saginaw, all Michigan, WWNK-AM-FM Cincinnati,
WRMR(AM)-WLTF(FM) Cleveland and WTOD(AM)-

Broadcasting/Cabiecasting Yearbook 1988
A-37

regg E. Johnson, Vic
(202) 624-4818,

13
A




SR

Lo

LY

EY

Nty

Group Ownership

WKKO(FM) Toledo, all Ohio. Principal owners: John
L. Booth, Mrs. John L. Boath, John L. Booth I, Ralph
H. Booth II. Cable TV. Hgs: 333 West Fort St., Detroit
48226. (313) 965-3360.

Borgen Broadcasting Co. Stns: 2 AM, 1 FM.
WMIN(AM) Maplewood and KFIL-AM-FM  Preston,
both Minnesota. Executive: Obed S. Borgen, pres.
Hgs: Box 377, Preston, Minn. 55965. (507) 765-3856.

Bott Broadcasting. Stns: 6 AM, 1 FM. WFCV(AM)
Fort Wayne, Ind.; KBOC(FM) Goodland and KBCB(AM)
Overland Park, both Kansas; KSIV(AM) Clayton and
KCCV(AM) Independence, both Missouri; KQCV(AM)
Oklahoma City; and WCRV(AM) Collierville, Tenn. (All
100% owned.) Ownership: Richard P. Bott. Hgs: 10841
E. 28th St. Independence. Mo. 84052, (816) 252-
5050.

Braden Stns. Stns: 2 AM, 2 FM. WPFB-AM-FM
Middletown and WPAY-AM-FM Portsmouth, both QOhio.
Ownership: Ruth M. Braden and Douglas L. Braden,
100%. Hgs: 4505 Central Ave., Middletown, Ohio
45044. (513) 422-3625.

Breckenridge Broadcasting Co. Sins: 4 AM, 2 FM.
KTAT(AM)-KYBE(FM) Frederick and KNGR(AM)
Norman, both Oklahoma; KSTB(AM)-KROO(FM) Breck-
enridge and KILE(AM) Galveston, both Texas. Owner-
ship: Owen D. Woodward. Hgs: Box 711, Breck-
enridge, Tex. 76024, (817) 559-3571.

Brewer Broadcasting Corp. Sins: 2 AM, 1 FM.
WHON(AM) Centerville, WQLK(FM) Richmond and
WTCJ(AM) Tell City, all Indiana. Ownership: James R.
Brewer, James L. Brewer, Maytha N. Brewer. Hgs: Box
397, Tell City, Ind. 47586. (812) 547-2345.

Brill Media Company inc. Stns: 5 AM, 5 FM.
WEBC(AM)-WAVC(FM) Duluth and KQWB-FM Moo-
rhead, both Minnesota; KLIK(AM) and KTXY(FM)
Jefferson City, Mo.; KQWB(AM) Fargo, N.D.; WIOV(FM)
Ephrata and WAGO(AM) Reading, both Pennsylvaria;
WPVA(AM) and WKHK(FM) Colonial Heights (Peters-
burg), Va. Ownership: Alan R. Brill. See also Newspa-
per Crossownership. Hgs: Box 3353, Evansville, Ind.
47732. (812) 423-6200.

British Columbia Television Broadcasting System
Ltd. {BCTV). Stns: 30 TV. CHAN-TV Vancouver, B.C,;
CHAN-TV-2 Bowen Island, CHAN-TV-5 Brackendale,
CKTN-TV-1 Castlegar, CHAN-TV-1 Chilliwack, CHAN-TV-
4 Courtenay, CKTN-TV-4 Creston, CISR-TV-1 Grand
Forks, CHKM-TV Kamiloops, CHKL-TV Kelowna, CKTN-
TV-3 Nelson, CKKM-TV Oliver/Osoyoos, CITM-TV 100
Mile House, CHKL-TV-1 Penticton, CIFGTV Prince
George, CHKM-TV-1 Pritchard, CITM-TV-2 Quesnel,
CHKL-TV-3 Revelstoke, CISR-TV Santa Rosa, CHAN-TV-
3 Squamish, CKTN-Tv-2 Taghum, CKTN-TV Tralil,
CHKL-TV-2 Vernon and CITM-TV-1 Williams Lake,
CHAN-TV-6 Wilson Creek, all British Columbia. (All
licensed 1o British Columbia Television Broadcasting
System Ltd.) CHEK-TV Victoria, B.C.; CHEK-TV-5
Campbell River, CHEK-TV-4 Coal Harbour, CHEK-TV-
3 Port Alberni, CHEK-TV-2 River Jordan and CHEK-TV-
1 Sooke, all British Columbia. (All licensed to CHEK-TV
Ltd.) Executives: J.R. Peters, chmn of the bd; D.M.
Smith, pres; A.H. Collins, VP-finance; T. Negoro, VP,
engrg. Ownecship: WIC Western International Commu-
nications Ltd., Selkirk Communications Lid. (see
listing). Hgs: Box 4700, Vancouver, B.C. V6B 4A3.
(604) 420-2288.

Broadcast Properties Stns: 1 AM, 3 FM. KVEE-AM-
FM Grand Junction, Colo.; WPFM(FM) Panama City,
Fla.; and KIYS(FM) Boise, Idaho. Ownership: Barry
Turner, John C. Culpepper. Hgs: 1700 Kyle S., Suite
100, College Station, Tex. 77840. (409) 693-7356.

Broadco of Texas Inc. Stns: 1 AM, 2 FM. KMGZ(FM)
Lawton, Okla.; KDOK(AM) Tyler and KEYP-FM Whi-
tehouse, both Texas. Ownership: W.R. Fritsch Jr.,
25%: Linda A. Meyer, 25%, Fred R. Morton, 25%;
Dennis R. Yeiton, 25%. Hgs: Box 6340, Tyler, Tex.
75711. (214) 593-0099,

Brown Broadcasting Co. Stns: 3AM, 4 FM. KYNO-AM-
FM Fresno, KXOAAM-FM Sacramento and KPOP(AM)-
KGB-FM San Diego, all California; and KKAT(FM})
Ogden, Utah. Executives: Willet H. Brown, pres;
Michael J. Brown, VP; Phil Melrose, group opns mgr.
Hqs: 9200 Wilshire Blvd., Beverly Hills, Calif. 90212.
(213) 272-3234. -

Buckley Broadcasting Corp. Sins: 5 AM, 9 FM.
KUBB(FM) Mariposa, KWAV(FM) Monterey, KLLY(FM)

Qildale, KGILAM-FM San Fernando, KKHI-AM-FM
San Francisco and KSEQ(FM) Visalia, all California;
WDRC-AM-FM Hartford, Conn.; WYNZ(AM) Portland
and WYNZ-FM Westbrook, both Maine; WSEN-AM-FM
Baldwinsville, N.Y. Hgs: 166 West Putnam Ave.,
Greenwich, Conn. 06830. (203) 661-4307.

Buford Television Inc. Stns: 3 TV. WMBB(TV) Panama
City, Fla., KTRE-TV Lufkin and KLTV(TV) Tyler, both
Texas. Ownership: Robert P, Gerald and Geoffrey R.
Buford, 33% each. Cable TV. Hgs: Box 9090, Tler,
Tex. 75711. (214) 561-4411.

Paul Bunyan Network. Sins: 2 AM, 2 FM. WATZ-AM-
FM Alpena and WTCM-AM-FM Traverse City, both
Michigan. (All 100% owned.) Ownership: Ross Bieder-
man, 52.5%; William Kiker, 16.25%, Gertrude Zierle,
16.25%; Drew McClay, 15%. Hgs: 312 E. Front St.,
Traverse City, Mich. 49684. {616) 947-7675.

Burbach Broadcasting Group. Stns: 4 AM, 5 FM.
WBMQ(AM) and WIXV(FM) Savannah, Ga.; WMRN-AM-
FM Marion, Ohio; WEYZ(AM) and WCCK(FM) Erie,
Pa.; WXIL{FM) Parkersburg and WZMM-AM-FM Wheel-
ing, both West Virginia. (All 100% owned.) Ownership:
Jack Laubach, Robert Burstein, Larry O. Garrett. Hgs:
2510 One PPG Place, Pittsburgh 15222. {412) 263-
6725.

Burke Broadcasting Co, Stns: 2 AM, 2 FM. KMHTAM-
FM Marshall and KBILAM-FM San Angelo, both
Texas. (All 100% owned.) Ownership: Alfred T. Burke.
Note: Mr. Burke also owns 4% of the stock in KLMG-TV
Longview, Tex. Hgs: Suite 100, 1800 Judson Rd.,
Longview, Tex. 75606. (214) 236-7722.

Burnham Broadcasting Co. Stns: 6 TV. KBAK-TV
Bakersfield, Calif.; KHAN-TV Hilo, KHON-TV Honolulu
and KAI-TV Wailuku, all Hawaii; WVUE(TV) New
Orleans; and WLUK-TV Green Bay, Wis. (All 160%
owned.) Executive: Peter Blaise Desnoes, mgng gen
ptar.. Ownership: Peter Blaise Desnoes, 44%; Larry
Beck, 9%: Dean Buntrock, 9%; Peer Pedersen, 9%;
Leonard Ring, 9%; Howard Warren, 9%; and others,
11%. Hgs: 980 N. Michigan Ave., Suite 1400, Chicago
60611. (312) 787-9800. :

Burns Broadcasting.—See Community & Burns Broad-
casting.

Busse Broadcasting Corp. Stns: 5 TV. WWMT(TV)
Kalamazoo, Mich., KOLN(TV) Lincoln, Neb.; KOKH-TV
Oklahoma City: WRLH-TV Richmond, Va.; and WEAU-
TV Eau Claire, Wis. (All 100% owned.) Executive:
Lawrence A. Busse, pres. Hgs: 590 West Maple St.,
Kalamazoo, Mich. 49008. (616) 388-8019.

c

CBN Continental Broadcasting Network Inc. Stns:
1 FM, 2 TV. KXTX-TV Dallas; WXRI(FM) Norfolk and
WYAH(TV) Portsmouth, both Virginia. Executive: Ti-
mothy B. Robertson, pres. Hgs: CBN Center, Virginia
Beach, Va. 23463, (804) 424-7777.

CBS Broadcast Group. Stns: 7 AM, 11 FM, 4 TV,
KNX-AM-FM/KCBSTV Los Angeles and KCBS(AM)-
KRQR(FM) San Francisco; WSUN(AM) St. Petersburg
and WYNF(FM) Tampa, both Florida: WBBM-AM-FM-
TV Chicago; WLTT(FM) Bethesda, Md.; WODS{FM)
Boston; KMOX(AM) and KHTR(FM) St. Louis; WCBS-AM-
FM-TV New York; WCAU-AM-TV and WOGL(FM)
Philadelphia; KTXQ(FM) Fort Worth and KLTR(FM)
Houston. For a listing of CBS divisions and executives,
see index, section F. Hgs: 51 W. 52nd St., New York
10019. (212) 975-4321.

CD Broadcasting Corp. Sins: 3 AM, 3 FM. KKBJ-AM-
FM Bemidiji, KLIZ-AM-FM Brainerd and KLGR-AM-FM
Redwood Falls, all Minnesota. (All 100% owned.)
Owneérship: Christopher T. Dahl, 75%: Russell Cowels,
25%. Hgs: 5404 Interiachen Blvd., Minneapolis 55436.

{612) 920-3773.

CHUM Ltd. Stns: 17 AM, 8 FM, 8 TV. CIBQ(AM)
Brooks, CKDQ(AM) Drumheller and CKSQ(AM) Stett-
ler, all Atberta; CFUN(AM) Vancouver, B C.; CIFX(AM)
and CHIQ-FM Winnipeg, Man.; CKLT-TV-1 Florenceville/
Woodstock, CKCW-TV Moncton and CKLT-TV Saint
John, all New Brunswick; CFYQ(AM) Gander, CKYQ(AM)
Grand Bank, CIYQ(AM) Grand Falls, CFIQ{AM) Har-
bour Grace, CHYQ(AM)Musgravetown, and CJYQ(AM)
and CKIX-FM St. John's, all Newfoundland; CJCH-AM-
TV/CI00-FM Halifax and CJCB-TV Sydney, both Nova
Scotia; CKVR-TV Barrie, CFRA(AM)-CFMO-FM Ottawa,
CKPT{AM)-CKQM-FM Peterborough, CHUM-AM-FM
and CITY-TV Toronto, and CKWW(AM)-CJOM-FM
Windsor, all Ontario; CKCW-TV-1 Charlottetown, PE.L;
and CKGM(AM) and CHOM-FM Montreal. Ownership:
Allan Waters, Frederick G. Sherratt. Cable TV. Other
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interests: MuchMusic, MusiquePlus, Atlantic Satellite
Network, CHUMCITY Productions, CHUM-Seeburg
(Satellite Business Music Network), Ottawa Football
Club. Hgs: 1331 Yonge St.. Toronto M4T 1Y1. (416)
925-6666.

CKO Incorporated. Stns: 1 AM, 11 FM. CKO(AM)
Pcinte Claire, Que. (Montreal); CKO-FM-1 Ottawa;
CKO-FM-2 Toronto; CKO-FM-3 London, Ont.; CKO-FM-
4 Vancouver, B.C.; CKO-FM-5 Calgary and CKO-FM-6
Edmonton, both Alberta; CKO-FM-7 Winnipeg, Man.;
CKO-FM-8 Regina, Sask.; CKO-FM-Q Halifax, N.S,;
CKO-FM-10 Saint John, N.B.; and CKO-FM-11 St
John's, Nfid. Executives: Stan M. Stewart, pres; Peter
J. Jackman, exec VP; A. van Beek, controller; Tayler
Parnaby, editor-in-chief; J. Connell, dir of progmg; B.
Paterson, gen mgr, natl sls. Ownership: Agra Indus-
tries. Hgs: 30 Carlton St.. Toronto M5B 2E9. (416)
591-1222.

CLW Communications Group In¢, Stns: 2 AM, 2 FM.
WHYD(AM) Columbus, Ga.; WCRM(FM) Dundee, Hl;
and WSCW(AM) and WJYP(FM) South Charleston,
W.va. (All 100% owned.) Executive: Henry C. Gold-
man, VP-broadcast division. Hgs: 6815 Shallowford
Road, Chattanooga 37421. (615) 894-6060 or 894-
6061.

CR Broadcasting inc. Stns: 3 AM, 3 FM. WMCL(AM)
MclLeansboro and WTAG(FM) Murphysboro, both
lllincis; WDXI(AM) and WMXX-FM Jackson, Tenn.;
WKWK(AM) and WEEL-FM Wheeling, W.Va. (All 100%
owned.) Note: Group has purchased WIBM-AM-FM
Jackson, Mich., subject to FCC approval. Ownership:
John A. Columbus Jr., 50%; Dennis S. Rooker, 50%.
Hgs: 344 QOId Pinson Road, Jackson, Tenn. 38301.
(901) 424-0018.

CRB Broadcasting Corp. Stns: 5 AM, 6 FM. WIBR-AM-
FM Wilmington, Del.; WZZR(FM) Stuart, Fla.; WFAS-AM- ~
FM White Plains, N.Y; WAES(AM) and WROQ-FM
Charlotte, N.C.; WAEB-AM-FM Allentown, Pa.; WTCR-
FM Huntington and WTCR(AM) Kenova, both West
Virginia. (All 100% owned.) Ownership: Carter Burden.
Edward G. Rogoff, Robert P. Connor. Hgs: Rm. 2930,
630 Fifth Ave., New York 10111. (212) 581-7550.

CRISTA Broadcasting. Stns: 1 AM, 2 FM. KCIS(AM)-
KCMS(FM) Edmonds and KLYN(FM) Lynden, both
Washington. (All 100% owned.) Hgs: 19303 Fremont
Ave. N., Seattle 98133. (206) 546-7350.

California Oregon Broadcasting Inc. Sins: 2 AM, 1
FM, 4 TV. KFLI(AM)-KEKAFM Eureka (100%) and
KRCR-TV Redding (100%), both California; KAGI(AM)
Grants Pass (100%), KOTI(TV) Klamath Falls (100%),
KOBI(TV) Medtford (100%) and KPIC(TV) Roseburg
(50%), all Oregon. Ownership: William B. Smullin,
47.05%; Carol Anne Smullin Brown, 25.05%; Patricia
C. Smullin, 25.05%; Patricia D. Smullin, 2.85%. Cable
TV: Crestview Cable TV (systems in Oregon). Hgs: Box
5M, Medford, Ore. 97501. (503) 779-5555.

The Canxus Broadcasting Corp. Stns: 1 AM, 2 FM.
WCXU(FM) Caribou, WCXX(FM) Madawaska and
WKZX{(AM) Presque Isle, all Maine. Ownership: Dennis
H. Curley, 98%. Hqs: Box 937, Caribou, Me. 04738.
(207) 473-7513.

Cape Fear Broadcasting, Sins: 2 AM, 2 FM. WFNC(AM)-
WQSM(FM) Fayetteville and WAA/(AM)-WGNI(FM)
Wilmington, both North Carolina. (All 100% owned.)
Ownership: Victor W. Dawson, Margaret Dawson
Highsmith, Ann Cameron Highsmith. Hgs: 211 N. 2nd
St., Wilmington, N.C. 28401. (919) 763-6511.

Capital Cities/ABC Inc. Stns: 11 AM, 10 FM, 8 TV.
KFSN-TV Fresno, KABC-AM-TWKLOS(FM) Los An-
geles and KGO-AM-TV San Francisco, all California;
KRXY-AM-FM Lakewood, Colo. (Denver); WMAL(AM)
and WRQX(FM) Washington; WKHX(AM) Atlanta and
WKHX-FM Marietta, both Georgia; WLS-AM-TV and
WYTZ(FM) Chicago; WJR(AM) and WHYT({FM) Detroit;
KQRSAM-FM Golden Valley, Minn.;, WABC-AM-TV
and WWPR(FM) New York; WTVD(TV) Durham, N.C.;
WPVI-TV Philadelphia; WPRO-AM-FM Providence, R.I.;
WBAP(AM)-KSCS(FM) Fort Worth and KTRK-TV Hou-
ston. Ownership: Warren €. Butfetl, beneficial holder
of 18.71%; Wiliam S. Lasdon, 1.3%; David Minikin,
1.1%; publicly traded. Officers of Capital Cities/ABC
Inc. are: Thomas S. Murphy, bd chmn; Daniel B. Burke,
pres; Joseph P. Dougherty, exec VP; John B. Fairchild,
exec VP; John B. Sias, exec VP, Michael P. Mallardi,
senior VP; Phillip J. Meek, senior VP, Ronald J.
Doertler, senior VP-chiet financial off; Stephen A,
Weisswasser, senior VP & gen counsel: James P.
Arcara, pres, Capital Cities-ABC Radio; Don P.
Bouloukos, pres, awned radio stns-Group I, Norman
S. Schrutt, pres, owned radio stns-Group II; Robert O.
Niles, VP-dir of engrg. broadcasting division; Arncld



H. Agree. Gary L. Berkley, Philip R. Beuth, Paul L.
Bures Jr., Robert O. Burton, Mark H. Cohen, Richard
L. Connor, John E. Coots, R. Thomas Cronk, Glenn C.
Cushman. Aaron M. Daniels, James E. Duffy, Marc
Edwards, Joseph M. Fitzgerald, John E. Frisoli, Robert
T. Goldman, Ann Maynard Gray, James H. Hale,
Andrew E. Jackson, Kenneth M. Johnson, Patricia J.
Matson, Bruce H. Mclintyre, Vemers J. Cre, Lawrence
J. Pollock, Jefirey Ruthizer, Alfred R. Schneider,
Frederick D. Weinhaus, all VP's; David J. Vondrak, VP
& treas; Gerald Oickler, sec; Allen J. Edelson, VP,
contraller, asst sec; David S. Loewith, VP asst sec &
asst controller; James M. Goldberg, VP & asst treas; .
Capital Cities also owns Fairchild Publications Inc. See
Newspaper Crossownership. Hgs: 24 E. 51st St., New
York 10022. (212) 421-9595.

Capitol Broadcasting Co. Inc. Stns: 1 AM, 5 FM, 2
TV. WSTF(FM) Cocoa Beach, Fla.; WWMX(FM) Balti-
more; WJZY(TV) Belmont (49%) and WRAL(FM) and
WRAL-TV Raleigh, both North Carclina; WNVZ(FM)
Norfolk and WRNL(AM)-WRXL(FM) Richmond, both
Virginia. (Al 100% owned except for WJZY Belmont,
N.C.) Ownership: James F. Goodmon, 65.56%; Ray
H. Goodmon fll, 31.13%. Capitol Broadcasting Co.
InC. also owns and operates the Capitol Radio
Network, North Carolina News Network, Tobacco
Radio Network, Virginia News Network and Capitol
Satellite’Communications. Hgs: Box 12000, Raleigh,
N.C. 27605. (919) 821-8500.

Capitol Broadcasting Corp. Stns: 2 AM, 8 FM.
WMJJ(FM) Birmingham, WKSJ-FM Mobile and
WKSJ(AM) Prichard, all Alabama; WRKA(FM) St.
Matthews (Louisville), Ky,; WTRG(FM) Rocky Mount
and WLVK(FM) Statesville, both North Caroling;
WGFX(FM) Gallatin  (Nashville), Tenn.; KQFX(FM)
Georgetown, Tex., WCAN(AM) and WVAF(FM) Char-
leston, W. Va. Executives: Kenneth S. Johnson, pres;
Harold L. Wohlwend, VP-finance. Ownership: Kenneth
S. Johnson, 100%. Hgs: Box 160706, Mobile, Ala.
36616. (205) 343-1000.

Caravelle Broadcast Group Stns: 4 AM, 4 FM.
WIOU(AM) and WZWZ(FM) Kokomo, Ind.; WQFX-AM-
FM Guifport, Miss.; WSFLAAM-FM New Bern, N.C.:
WKCN(AM) Dorchester Terrace-Brentwood and
WDXZ(FM) Mt. Pleasant, both South Carolina. Note:
Group has purchased WJJR{FM) Rutland, Vt., subject
to FCC approval. Executives: Howard L. Schrott, pres;
Robert E. Beacham, exec VP; Richmond G. Bernhardt
[Il, sec. Hgs: 212 8. Tryon St., Charlotte, N.C. 28281.
{704) 333-6062.

Cariboo Central Interior Radio Inc. Stns: 13 AM, 1
FM. CFLD{AM) Burns Lake, CIFJ(AM) Fort St. James,
CIFL(AM) Fraser Lake, CHLD(AM) Granisle, CKBV(AM)
Hazelton, CHBV(AM) Houston, CKBX(AM) 100 Mile
House, CJCIAM) and CIBC-FM. Prince George,
CKCQ(AM) Quesnel, CIFJ(AM) St. James, CFBV(AM)
Smithers, CIVH{AM) Vanderhoof and CKWL(AM) Wil-
liams Lake, all British Columbia. Executive: R.A. East,
pres. Ownership: R.A. East, 30%: S.W. Davis, 30%.
Cable TV. Hgs: 1940 Third Ave., Prince George, B.C.
V2M 1G7. (604) 564-2524.

Carlson Communications International. Stns: 1 AM,
3 FM, 1 SW. KSMK-FM Cottonwood, Ariz.; KRJC(FM)
Elko, Nev.; KRSP(AM) South Salt Lake and KRSP-FM
and KUSW (shortwave) Salt Lake City, both Utah. (All
100% owned.) Executives: Ralph J. Carlson, pres;
Alan D. Hague, VP; R. Steve Carlson, sec-treas.
Directors: Arthur W. Carlson, Brent J. Carlson, Rex N.
Carlson. Ownership: Ralph J. Carlson, 56%; Arthur
W. Carlson, 34%. Hgs: Box 7040, Salt Lake City 84107.
(801) 268-8181.

Carolina Christian Broadcasting Inc. Stns: 3 TV.
KMCT-TV West Monroe, La.; WGGS-TV Greenville and
WGSE(TV) Myrtle Beach, both South Carolina. (All
100% owned.) Ownership: James H. Thompson, 92%.
Hqgs: Box 1616, Greenville, S.C. 29602. (803) 244-
1616.

The Central Broadcasting Group. Stns: 5 AM, 5 FM.
WBIW(AM)-WQRK(FM) Bedford, WBAT(AM) Maricn,
WKBV{AM) and WFMG(FM) Richmond and New FM
Van Buren, all Indiana; WABJ(AM) and WQTE(FM)
Adrian, Mich.; WBEX(AM) and WKKJ(FM) Chillicothe,
Ohio. (All 100% owned.) Executives: William M. Quigg,
pres. Hgs: Box 727, Richmond, Ind. 47375. (317)
935-0222.

Century Broadcasting Corp. Stns: 3 AM, 2 FM.
KMEL{FM) San Francisco; KYBG(AM) Aurora, Colo.;
WLFF(AM) St. Petersburg, Fla, WCZE(AM) and
WLOO(FM) Chicago. Note: Group has purchased
KADX(FM) Castle Rock, Colo., subject to FCC appro-
val. Executives: George A. Collias, chmn; Howard

Grafman, pres. R. Bonick, VP. Hgs: 875 N. Michigan
Ave., Chicago 60611. (312) 922-1600.

Channick Broadcasting Corp. Stns: 1 AM, 2 FM.
WCCQ(FM) Crest Hill, 1Il. (90%); WLEA(AM) and
WCKR(FM) Homell, N.Y. (100%). Ownership: Herbert
Channick. Hgs: 1520 North Rock Run Drive, Joliet, Jll.
B0435. (815) 729-4400.

Charisma Communications Group. Stns: 2 AM, 1
FM. WMER(AM) Meridian and WKOR-AM-FM Stark-
ville, both Mississippi. (All 100% owned.) Ownership:
Donald R. DePriest, 100%. Hgs: Box 1061, Columbus,
Miss. 39703. (601) 328-1155.

Chase Broadcasting Inc. Stns: 3 AM,"3 FM, 2 TV.
WTIC-AM-FM-TV Hartford and WSTC(AM)-WJAZ(FM)
Stamford, both Connecticut; KWK(FM) Granite City, IIl.
{St. Louis); KGLD(AM) St. Louis; and WPTY-TV
Memphis. Executive: Perry S. Ury, pres. Hgs: One
Financial Plaza, Hartford. Conn. 06103. (203) 522-
1080.°

Childress Radio Group. Stns: 3 AM. WBRM(AM)
Marion (51%), WRGC(AM) Sylva (55.5%) and
WYDK(AM) Yadkinville, all North Carolina. Executive:
James B. Childress, pres. Ownership: James B.
Childress (only major stockholder). Kathy Appleton
and Kim Childress own 7.5% of WBRM(AM). James
B.. Mickie and Suzanne Childress each own 33 1/3%
of WYDK(AM). Hgs: Box 1044, Syiva, N.C. 28779.
(704) 586-2221.

Chris Craft Industries Inc. Stns: 2 TV. KCOP(TV) Los
Angeles; and KPTV(TV)V) Portland, Ore. Executives:
Herbert J. Siegel, chmn & pres; Lawrence R. Barnett,
exec VP; James J. Rochlis, exec VP; Larry Kashdin,
VP-finance & controller; Evan Thompson, pres, bestg
division; Barry S. Greene, sec-treas & gen counsel.
Hqs: 600 Madison Ave., New York 10022,

Christian Faith Broadcasting Inc. Stns: 1 FM, 2 Tv.
WLLA(TV) Kalamazoo, Mich.. WGGN(FM) Castalia
and WGGN-TV Sandusky, both Ohio. Hgs: 3809 Maple
Ave., Castalia, Ohio 44824. (419) 684-5311.

Christian Broadcasting Network Inc.—See CBN
Continental Broadcasting Network Inc.

Chronicle Broadcasting Co. Stns: 5 TV. KRON-TV
San Francisco; KLBY(TV) Colby, KUPK-TV Garden
City and KAKE-TV Wichita, both Kansas; and WOWT(TV)
Omaha. (All 100% owned.)) Executives: Francis A.
Martin 11l pres. Ownership: Chronicle Broadcasting
Co. is subsidiary of Chronicle Publishing Co. See
Newspaper Crossownership. Cable TV. Hgs: 1001
Van Ness Ave., San Francisco 94109. (415) 441-4444.

Citadel Communications Company Ltd. Stns: 5 TV.
KCAU-TV Sioux City, lowa; KCAN(TV) Albion, Neb.;
WMGC-TV Binghamton and WUTW(TV) Buffalo, both
New York. and WVNY(TV) Burlington, Vt. Executive:
Philip J. Lombardo, pres. Ownership: Philip J. Lom-
bardo, mgng gen ptnr of Citadel Communications
Company Ltd., also is pres and 100% owner of
Lombardo Communications Inc., mgng gen ptnr and
80% owner of Coronet Communications Co., licensee
of WHBF-TV Rock Island, lll. Hgs: 249 East 48th St.,
Suite 10D, New York 10017. (212) 752-1690.

Citadel Communications Corp. Stns: 1 AM, 2 FM.
KKFM(FM) Colorado Springs; and KBOZ-AM-FM Bo-
zeman, Mont. (All 100% owned.) Note: Group has
purchased KBIT(AM) and KOOK-FM Billings, Mont.,
subject to FCC approval. Executive: Fritz Beesemyer,
pres. Ownership: Fritz Beesemyer, Lawrence R.
Wilson. Hgs: 3200 N. Central Ave., Suite 1990. Phoenix
85012. (602) 263-5675.

Civic Communication Corp. Stns: 2 TV. WLBT(TV)
Jackson and WLBM-TV Meridian, both Mississippi.
(Both 100% owned.) Ownership: Aaron Henry, Charles
Young, Frank Melton. Hgs: Box 1712, Jackson, Miss.
39205. (601) 948-3333.

Clark-Pittman Group. Stns: 2 AM, 1 FM. WFMO(AM)-
WZYZ(FM) Fairmont and WLNC(AM) Laurinburg, both

North Carolina. (All 100% owned.) Ownership: James -

C. Clark and John W. Pittman. Hgs: Box 665, Fairmont,
N.C. 28340. (919) 628-6781.

Clarke Broadcasting Corp. Stns: 2 AM, 2 FM.
KVML{AM) and KZSQ-FM Sonora, Calif.; WGAU(AM)
and WNGC(FM) Athens, Ga. (Al 100% owned.)
Ownership: H. Randolph Holder, and his ‘son, Ran-
dolph. Hags: 850 Bobbin Mill Rd., Athens, Ga. 30610.
(404) 549-1340.

Clear Channel Communications Inc. Stns: 8 AM, 8
FM. WELI(AM) New Haven, Conn.; WHAS(AM) and
WAMZ(FM) Louisville, Ky, WQUE-AM-FM New Or:
leans; KTOK(AM)-KJYO(FM) Oklahoma City and
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KAKC(AM)-KMOD-FM Tulsa, both Oklahoma; KPEZ(FM)
Austin, KTAM{(AM)-KORA-FM Bryan, KALO(AM)-
KHYS(FM) Port Arthur and WOAI(AM)-KAJA(FM) San
Antonio, all Texas. (Al 100% owned.) Executive: L.
Lowry Mays, pres. Ownership: L. Lowry Mays, 34.7%;
B.J. McCombs, 33.9%; John Barger, 3.7%; publicly
held, 26.1%. Hgs: 175 E. Houston St, 500 Two
Republic Bank Plaza, San Antonio, Tex. 78205. (512)
225-4231.

Close Communications. Stns: 2 AM, 2 FM. WKNE-AM-
FM Keene and WPNH-AM-FM Plymouth, both New
Hampshire. Ownership: E.H. Close, Margot P, Close.
Hqs: Box 466, Keene, N.H. 03431. (603) 352-9230.

Coastal Communications Sins: 1 AM, 2 FM. KMJX(FM)
Conway, Ark., KAMX{AM) and KFMG(FM) Albu-
querque, N.M. Executive: Richard D. Booth, pres.
Hgs: 11300 Rodney Parham Rd., Little Rock, Ark.
72212. (501) 224-6500.

Cogeco Inc. Stns: 1 FM, 4 TV. CFGL-FM Laval,
CFKS-TV and CKSH-TV Sherbrooke, and CFKM-TV
and CKTM-TV Trois-Rivieres, ali Quebec. Ownership:
Gestion Audem and Allan Rogerson. Cable TV. Hgs:
Box 277, Trois-Rivieres, Que. GBA 5G3. (819) 377-
1441,

Columbia Empire Broadcasting Corp. Stns: 2 TV.
KNDO(TV) Yakima and KNDU(TV) Richland, both
Washington. (Both 100% owned.) Note: Both sins have
been sold to Farragut Communications Inc., subject
to FCC approval. Ownership: Hugh E. Davis, 100%.
Hgs: Box 10028, Yakima, Wash. 98909, (508) 248-
2300.

Command Broadcast Group. Stns: 2 AM, 1 FM
WBNR(AM) Beacon and WSPK(FM) Poughkeepsie,
both New York; and WSCR(AM) Scranton, Pa. (All
100% owned.) Ownership: Alford H. Lessner, Robert
E. Lessner and Robert A. Outer. Hgs: Box 511, 475
South Ave., Beacon, N.Y. 12508. (914) 831-8000.

Commonwealth Broadcasting Co. Stns: 3 FM.
KYXI(FM) Yuma, Ariz.; KSJQ(FM) Manteca and
KROY(FM) Sacramento, both California. (All 100%
owned.) Ownership: Dex Allen, Michael Thorsnes,
Vince Bartolotta, John McGuire, Michael Padilla, Ted
Atkins. Hgs: 2550 Fifth Ave., 11th Floor, San Diego
92103.

Commonwealth Broadcasting Co. Inc. Stns: 2 AM,
2 FM. WYPQ(AM) and WSBG(FM) Stroudsburg, Pa.
(100%); WWON(AM) and WNCK(FM) Woonsocket,
R.l. (20%). Ownership: William S. Cemy, 50%; George
Chopivsky Jr., 25%; George Y. Wheeler I, 15%. Hqs:
1819 L St. N.W,, Washington 20036. (202) 955-3990.

Communications Properties Inc. Stns: 3 AM, 3 FM.
WDBQ(AM) and KLYV{FM) Dubuque, lowa; KATE(AM)
and KCPI-FM Albert Lea, Minn.; and KFGO-AM-FM
Fargo, N.D. Ownership: Philip T. Kelly, 56%; Richard
C. Voight, 44%. Hgs: 5490 Saratoga Road, Dubuque,
lowa 52001. (319) 581-6475.

Community & Burns Broadcasting. Stns: 3 AM, 2
FM. KGIW(AM) and KALQ-FM Alamosa, Colo.:
KRSN(AM) Los Alamos and KENM(AM)-KKHJ(FM)
Portales, both New Mexico. Ownership: Darrel K.
Burns owns 51% of KGIW(AM)-KALQ-FM and
KRSN(AM), and 22% of KENM{AM) and KKHJ(FM).
Hazel Lewis Burns owns 49% of KGIW(AM)-KALQ-FM .
and KRSN(AM), and 51% of KENM{AM) and KKHJ(FM).
Dean K. Burns owns 22% of KENM(AM) and KKHJ(FM).
Hgs: Box 1176, Los Alamos, N.M. 87544, (505)
662-4342.

Community Paclific Broadcasting Corp. Stns: 4 AM,
4 FM. KASHAM-FM Anchorage; KFIVAM-FM Mo-
desto and KTCM-AM-FM Salinas, both California;
KEED(AM) Eugene and KSND{FM) Springfield-
Eugene, both Oregon. (Al 100% owned). Executives:
David J. Benjamin, chmn of the bd; Charles W. Banta,
pres. Ownership: David J. Benjamin, 34%; Charles

(215) 938-1758
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W. Banta, 34%; Bert Lyon & Co., 24%. Hgs: Box 80011,
Salinas, Calif. 83912. (408) 422-7484.

Community Service Radic Group Stns: 3 AM, 5 FM.
KWHW(AM)-KRKZ(FM) Altus and KYFM(FM) Bartles-
ville, both Oklahoma; KDNT{AM) Denton, KZRK(FM)
Gainesville, KTXJ(AM)-KWYX(FM) Jasper and
KDXE(FM) Sulphur Springs, all Texas. Ownership:
Galen O. Gilbert, Jesse Gilbert, Jimmy Young, Dave
Solmonson, Dennis Grandcolas Hgs: Box 50538,
Denton, Tex. 76206. (817) 383-1357.

Community Service Radio Inc. Stns: 1 AM, 2 FM.
WIRL(AM) and WSWT(FM) Peoria, Ill.; and KRVR(FM)
Davenport, lowa. (All 100% owned.) Executive: James
D. Glassman, pres. Hgs: Box 3335, Peoria, lll. 61614.
(309) 694-6262.

Constant Communications Co. Stns Stns: 3 AM, 3
FM. KIZN(AM) Boise and KIZN-FM New Plymouth,
both |daho; KWNZ(FM) Carson City and KQLO(AM)
Reno, both Nevada; KDUK(AM) Eugene and KLCX(FM)
Florence, both Oregon. (All 100% owned.) Ownership:
Frederic W. Constant. Hgs: Marinship Yacht Harbor,
Sausalito, Calif. 94965. (415) 331-2345.

Contemporary Media Broadcasting Group. Sins: 1
AM, 2 FM. WBOW(AM) and WZZQ(FM) Terre Haute,
Ind.; and KFMZ(FM) Columbia, Mo. (All 100% owned.)
Ownership: Mike Rice, 100%. Hgs. 1360 S. 5th St., St.
Charles, Mo. 63301. (314) 947-0600.

Cooney Communications Corp. Stns: 2 AM, 2 FM.
WTKO(AM)-WQNY(FM) lthaca and WCHN(AM)-
WKXZ(FM) Norwich, both New York. Ownership:
Matthew T Cooney Jr., 100%. Hgs: 14 South Broad
St., Norwich, N.Y. 13815 (607) 334-2218.

Cosmos Broadcasting Corp. Stns: 8 TV. WSFA(TV)
Montgomery, Ala.; KAITTV Jonesboro, Ark.; WFIE-TV
Evansville, Ind.; WAVE(TV) Louisville, Ky,; KPLC-TV
Lake Charles and WDSU-TV New Orieans, both
Louisiana; WTOL-TV Toledo, Ohio; and WIS-TV Co-
lumbia, S.C. (All 100% owned.) Executives: Macon G.
Patton, chmn & CEQ; James R. Sefert, pres; John C.
Thorne, VP, administration & dev; Joseph F. Gill Jr.,
VP, engrg; G. Neil Smith, controller; Dixon C. Lovvorn,
senior VP; James M. Keelor, VP, Conrad L. Cagle. VP,
Jim J. Dunham, VP; Guy W. Hempel. VP; Ronald F.
Loewen, VP; S. Wheeler Rudd, VP; and Melbourne A.
Stebbins, VP. Ownership: The Liberty Corp., Green-
ville, S.C. (Francis M. Hipp, W. Hayne Hipp and
families, principals). Hgs: Box 789, Greenville, S.C.
20602. (803) 292-4370.

Cox Enterprises Inc. Sins: 5 AM, 6 FM, 8 TV.
WSB-AM-FM-TV Allanta; WSOC-AM-FM-TV Charlotte,
N.C.; WHIO-AM-FM-TV Dayton, Ohio; WKBD(TV) De-
troit; WCKG(FM) Elmwood Park, lll. (Chicago); KFI(AM)
and KOST(FM) Los Angeles; WIOD(AM) and WGTR(FM)
Miami; KTVU(TV) Cakland, Calif. (San Francisco);
WFTV(TV) Crlando, Fla.; WPXI(TV} Pittsburgh; and
KDNL-TV St. Louis, Corporate officers: James Cox
Kennedy, pres & CEQ; Charles E. Glover, exec VP,
Carl R. Gross, senior VP & chief admin off; John R.
Dillon, VP & chief financial off; Timothy W. Hughes,
VP, human resources; Richard L. Tatum, VP; Jimmy
W. Hayes, controller; John G. Bovyette, treas; Raymond
J. Tucker, sec. Broadcasting division officers: Stanley
G. Mouse, pres; Nicholas D. Trigony, exec VP-radio;
Kevin P. O'Brien, exec VP-independent group; John
D. Furman Jr, VP, dir of broadcast standards, Patrick
J. Gmiter, VP-mktg, exec VP-WPXI(TV) Pittsburgh;
Thomas E. McClendon, VP, dir of rsch; Neil Pugh Jr.,
VP, stn mgr-WHIOTV Dayton, Ohio; John J. Rouse
Jr., VP-controller; John F. Swanson, VP-engrg. Cable
TV: Cox Cable Communications Inc. See also News-
paper Crossownership. Hgs: 1400 Lake Heam Dr.
N.E.. Atlanta 30319. (404) 843-5000.

Crawford Broadcasting Co. Sins: 2 AM, 4 FM.
WDJC(FM) Birmingham, Ala.; KBRT(AM) Avalon, Calif.
(southem California); WYCA(FM) Hammond, [nd.
(Chicago); WMUZ(FM) Detroit; WDCX{FM) Buffalo,
N.Y; and KPBC(AM) Dallas. (All 100% owned)
Executive: Donald B. Crawford, pres. Ownership:
Donald B. Crawford is full owner of WDJC(FM),
KBRT(AM), WYCA(FM), WDCX(FM) and KPBC{AM).
WMUZ(FM) is owned by Donald B. Crawford and Dean
A. Crawford. Hgs: Box 86, Flourtown, Pa. 18031. (215)
628-3500.

Crecelius-Lundquist Communications Corp. Stns:
3 AM, 1 FM. KSGT(AM) Jackson, KMER({AM) Kemme-
rer and” KPOW(AM)-KLZY(FM) Powell, all Wyoming.

x

Ownership: Edward K. Crecelius and Jerrold Lund-
quist. Hqs: Box 100, Jackson, Wyo. 83001. (307)
733-7773.

Criswell Center for Biblical Studies Stns: 6 FM, 1
SW. KSYE(FM) Frederick, Okla.; KAGN(FM) Abilene,
KBUB(FM) Brownwood, KCBI (shortwave) and KCBI-
FM Dallas, KTDN(FM) Palestine and KADE(FM) Wea-
therford, all Texas. (All 100% owned.) Hgs: Box 1809,
Dallas 75211, (214) 954-4444,

The Cromwell Group Inc. Stns: 3 AM, 2 FM.
WVEL(AM) and WGLO(FM) Pekin (Peoria), IlI.;
WKCM(AM) Hawesville and WHRS{AM)- WFMI(FM)
Winchester (Lexington), both Kentucky. (All 100%
owned.) Ownership: Bayard H. Walters, pres, 100%.
Hgs: Box 150846, Nashville 37215. (615) 383-7560.

The Curators of the University of Missourl. Stns: 5
FM, 1 TV. KOMU-TV Columbia, Mo. (commercial TV
station) plus the following noncommercial FM stations:
KBIA(FM) Columbia, KCUR-FM Kansas City, KMNR(FM)
and KUMR(FM) Rolla, and KWMU(FM) St. Louis, all
Missouri. (All 100% owned.) Hgs: 225 University Hall,
University of Missouri, Columbia, Mo. 65211. (314)
882-2705.

D

DKM Broadcasting Corp. Stns: 8 AM, 8 FM. KLZ(AM)
and KAZY(FM) Denver, WAOK(AM) and WVEE(FM)
Atlanta; WCAQ(AM) and WXYV(FM) Baltimore; KWTO-
AM-FM Springfield, Mo.; KFOR(AM) and KFRX(FM)
Lincaln, Neb., WAKR(AM)-WONE-FM Akron and
WONE (AM)-WTUE(FM) Dayton, both Ohio; and KMEZ-
AM-FM Dallas. Note: All of the stations have sold to
Summit Communications Group Inc. (see listing),
subject to FCC approval. Executives: Robert R. Dyson,
chmn; James W. Wesley Jr., pres & CEO; James M.
Strawn, exec VP. Hgs: 6201 Powers Ferry Road, Suite
100, Atlanta 30339. (404) 955-8855.

Fredric A. Danz Stns.—See SRO Broadcasting.

Davis Broadcasting inc, Stns: 3 AM, 3 FM. WTHB(AM)-
WFXAFM Augusta, WOKS(AM)-WFXE(FM) Columbus,
WFXM-FM Forsyth and WIBB(AM) Macon, all Georgia.
Ownership: Greg Davis, 58%: Bob Schmalzried, Tom
Mack, Orange Nassau Capltal Corp. Hgs: 1115 14th
St., Columbus, Ga. 31902. (404) 576-3565.

Davis-Weaver Broadcasting. Stns: 2 AM. 1 FM.
KFIG-AM-FM Fresno and KLOK(AM) San Jose, both
California. Ownership: Philip C. Davis, 85%; Bill
Weaver, 15%. Hgs: c/o KLOK Radio, One Radio Park
Drive. San Jose. Calif. 95122. (408) 274-1170.

Deer River Broadcasting Group: Stns: 1 AM, 1 FM.
WFGL{AM) and WXLO(FM) Fitchburg, Mass. Group
also has minority participation in UHF stations:
KLRT(TV} Little Rock, Ark. (channel 16) and WJKA(TV)
Wilmington, N.C. (channel 26). Executives: Robin B.
Martin, pres & CEQ; Jay P Williams Jr., chief operating
off & gen mgr, WFGL(AM) and WXLO(FM). Ownership:
Robin B. Martin, 55%; Susan P Cochran, Jay P
Williams. Cable TV: Minority interest in Plymouth, Wis.
cable system. Hgs: 2000 L St. N.W., Suite 200,
Washington 20036, (202) 659-3331.

DeFuniak Communications Inc. Stns: 2 AM, 2 FM.
WGTX(AM) and WQUH(FM) DeFuniak Springs, Fla ;
and WJFCAM-FM Jefferson City, Tenn. (All 100%
owned.) Ownership: Arthur F. Dees, 50%: Robert F.
Schumann, 50%. Hqgs: Box 627, DeFuniak Springs,
Fla. 32433. (304) 892-3158.

Demaree Media Inc. Stns. 5 AM, 6 FM. KFAY(AM)
Farmington {100%). KKEG(FM) Fayetteville (100%),
KZNG(AM)-KQUS-FM Hot Springs (100%) and
KWCK(AM)-KSER(FM) Searcy (75%), all Arkansas;
WMBH (AM)-KKUZ(FM) Joplin (100%) and KXUS(FM)
Springfield (100%), both Missouri; and KKID-AM-FM
Sallisaw, Ckla. Note: Group has purchased KRRA(FM)
Huntsville, Ark., subject to FCC approval. Executive:
Levoy Patrick Demaree, pres. Ownership: Levoy
Patrick Dernaree, Reba Pearl Demaree. Has: Box 878,
Fayetteville, Ark. 72702. (501) 521-5566.

Denali Broadcasting. Stns: 5 AM. KLAM(AM) Cor-
dova, KAJD(AM) Juneau, KENY(AM) Kenai, KRXA{AM)
Seward and KVAK(AM) Valdez, all Alaska. (All 100%
owned.) Executive: John Lindauer, pres. Hgs: 3933
Geneva Place, Anchorage 99508.

Dick Broadcasting Co. Stns: 2 AM, 3 FM. WKRR(FM)
Asheboro, N.C.; WIVK-AM-FM Knoxville and WKDA(AM)-
WKDF(FM) Nashville, both Tenpessee. (All 100%
owned.) Ownership: James A. Dick, pres; Marilyn M.
Dick. Jeannette Dick Hundiey, James Allen Dick Jr.,
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Emily R. Dick, C. Arthur Dick. Hgs: 6711 Kingston Plke.
Knoxville. Tenn. 37919. (615) 588-6511.

Dispatch Printing Co. Stns: 2 TV. WTHR(TV) Indiana-
polis; and WBNS-TV Columbus, Ohio. Executive: John
Walton Wolfe, chmn of board. Ownership: Privately
owned by Wolfe family, Columbus, Ohio. See Newspa-
per Crossownership. Hgs: 34 S. Third St., Columbus,
Ohio 43216.

Diversified Communications. Stns: 1 AM, 1 FM, 5
TV. WCJB(TV) Gainesville, Fla.; WABI-AM-TV and
WYQU-FM Bangor, Me.; WCTI(TV) New Bern, N.C.;
WYOQU(TV) Scranton, Pa,; and WPDE-TV Florence,
S.C. (Al 100% owned.) Executives: Horace A. Hildreth
Jr., pres; George H. Anderson, pres, broadcast
division. See Newspaper Crossownership. Cable TV.
Has: 5 Milk St., Portland, Me. 04112. (207) 774-5981.

Dix Communications. Stns: 3 AM, 4 FM, 5§ TV.
WMMZ(FM) Ocala, Fla.; WTBO(AM) and WKGO(FM)
Cumberland, Md.; KAAL(TV) Austin, Minn.; KULR-TV
Billings and KFBB-TV Great Falls, both Montana;
WWST(AM) and WQKT{FM) Wooster, Ohio; WRAD(AM)
and WRIQ(FM) Radford, Va.; KTWO-TV Casper and
KKTU(TV) Cheyenne, both Wyoming. Executives: A.E.
Dix, pres; Robert C. Dix, TV division ¢chmn; R. Victor
Dix, VP; David E. Dix, VP; G. Charles Dix. VP; Dale E.
Gerber, controller. Ownership: Dix family. Cable TV:
Woodland Park, Colo. and Gouverneur, N.Y. Hgs: 212
E. Liberty St., Wooster, Chio 44691. (216) 264-3511.

Donrey Media Group. Stns: 2 AM, 1 FM, 1 TV.
KBRS(AM) Springdale, Ark; KLDR-FM Defta and
KEXO(AM) Grand Junction, both Colorado; and
KOLO-TV Reno. (All 100% owned.) Ownership: Donald
W. Reynolds, 100%. Executives: Donald W. Reynolds,
pres & CEQ; Fred W. Smith, exec VP; Don R. Burris,
VP, outdoor/broadcast/cable. Cable TV. See Newspa-
per Crossownership. Outdoor/broadcast/cable divi-
sion: Box 18636, Oklahoma City 73154. Hgs: Donrey
House, 920 Rogers Ave., Fort Smith, Ark. 72801. (501)
785-7810.

Dorton Broadcasting Co. Stns: 3 AM, 3 FM. WCZY-
FM Detroit; WNYR(AM) and WEZO(FM) Rochester,
N.Y.; WGIV(AM) Charlotte and WPEG(FM) Concord.
both North Carolina; and KSKY(AM) Balch Springs.
Tex. (Dallas). Note: Group has purchased WBMX-FM
Oak Park, Ill., pending FCC approval. Executives: John
Palmer, chmn: Joseph L. Dorton, pres & CEO; R.
Kittredge (Kit) Scripps, chief financial off; Connie
Bathrop, VP, finance & treas. Ownership: Betty
Pazdernik and Paul (Dick) Purtan. Hgs: 2525 Tele-
graph Rd., Suite 310. Bloomfield Hills, Mich. 48013.
{313) 332-4991.

Double Eagle Broadcasting. Sins: 3 FM. KJJJ(FM)
Clifton, Ariz. (100%); KBSV(FM) Red Lodge, Mont.
(100%); and KXKK(FM) Lordsburg, N.M. (52%).
Ownership: C.R. Crisler. pres, 100%. Hqgs: Box 6324,
Fort Smith, Ark. 72806. (501) 896-2254, (501) 444-
8544.

Draper Communications Inc. Stns: 2 TV. WBOC-TV
Salisbury, Md.; and KGBT-TV Harlingen, Tex. Owner-
ship: Thomas H. Draper. Hgs: Box 2057, Salisbury,
Md. 21801. (301) 749-1111.

R. H. Drewry Group. Stns: 2 AM, 1 FM, 2 TV.
KRHD-AM-FM Duncan and KSWO-AM-TV Lawton,
both Oklahoma; and KFDATV Amarilio, Tex. Owner-
ship: R.H. Drewry owns 62.1% of KRHD-AM-FM and
69% of KSWO-AM-TV. KFDATV is a joint venture
owned by Lawton Cablevision (50%), KSwD-TV

(45%), KSWO(AM) (2 172%) and KRHD-AM-FM (2.

1/2%). Cable TV. Hgs: Box 708, Lawton, Okla. 73502.

Norman S. Drubner Stns. Stns: 2 AM, 4 FM.
WNLC(AM) and WTYD(FM) New London, Conn.;
WNFI(FM) Palatka, WPAP-FM Panama City and
WCOA(AM)-WJLQ(FM) Pensacola, all Florida. (Al
100% owned.) Ownership: Norman S. Drubner, 100%.
Has: 414 Meadow St., Waterbury, Conn. 06720. (203)
753-9291.

Duchossois Communications Co. Stns: 3 AM, 3 FM,
1 TV. KAIR(AM) and KJYK(FM) Tucson, Ariz.; WASK-AM-
FM Lafayette, Ind.; KDSM-TV Des Moines, lowa; and
KDAL-AM-FM Duluth, Minn. Note: Group has sold
KDAL-AM-FM Duluth, Minn. and purchased the follow-
ing stns, pending FCC approval: KEBR(FM) Sacra-
mento, Calif.; WNAV(AM) and WHFS(FM) Annapolis,
Md. Executive: Rolland C. Johnson, pres. Hqgs: 845
Larch Ave. Elmhurst, 1Il. 60126. (312) 279-3600.

Duhamel Broadcasting Enterprises. Stns: 1 AM, 4
TV. KDUH-TV Scottsbiuff, Neb.; KHSD-TV Lead and
KOTAAM-TV Rapid City, all South Dakota;.and
KSGW-TV Sheridan, Wyo. (All 100% owned.) Execu-
tives: Helen S. Duhamel, chmn of the bd; William F.
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Duhamel, pres & gen mgr; Peggy D. White, VP & sec:
Peter A. Duhamel, treas; Wes Haugen, natl sls mgr;
Monte Loos, prog dir & film buyer. Ownership: Helen
S. Duhamel, 53.3%; William F. Duhamel Sr., 26.5%,;
Peter A. Duhamel, 3.5%; Peggy D. White, 3.5%. Cable
TV. Hgs: Box 1760, Rapid City. SD. 57709. (605)
342-2000.

E

EZ Communications Inc. Stns: 4 AM, 11 FM.
KAMJ-AM-FM Phoenix; KFYE(FM) Fresno and KRAK-AM-
FM Sacramento, both California; WHQT(FM) Coral
Gables and WOKV(AM)-WAIV-FM Jacksonville, both
Florida; WEZB(FM) New Orleans; KYKY(FM) St, Louis;
WEZC(FM) Charlotte. N.C.; WBZZ(FM) Pitisburgh;
WEZS(FM) Richmond, Va.; and KMPS-AM-FM Seatile.
(All 100% owned.) Note: WEZS(FM) Richmond, Va.
has been sold. subject to FCC approval. Executives:
Arthur Kellar, chmn of bd; Alan Box, pres; Woodley
Allen, VP & sec-treas. Hgs: 10800 Main St., Fairfax,
Va. 22030. (703) 591-1000.

Eagle Communications Inc. Stns: 3 TV. KTVM(TV)
Butte. KCFW-TV Kalispell and KECI-TV Missoula, all
Montana. (All 100% owned } Ownership: Precht Com-
munications Inc.. 100% (Robert Precht, chmn of bd).
Precht Television Associates Inc. owns KIEM-TV
Eureka, Calif. Hgs: 2029 Century Park E., Suite 3230,
Los Angeles 90067. (213) 552-6962.

Eastern Broadcasting Corp. Sins: 5 AM, 6 FM.
WTAD(AM)-WQCY(FM) Quincy and WCVS(AM)-
WFMB(FM) Springfield, both llinois: WEST(AM)-
WLEV(FM) Easton, WRKZ(FM) Hershey (80%) and
WRSC(AM)-WQWK(FM) State College (80%), all Penn-
sylvania; WWAZ(AM) and WWLI(FM) Providence, R.I.
Roger A. Neuhoff, pres. Ownership: Roger A. Neuhoff
and Louise H. Neuhofl, jointly 67%; John R. Neuhoff,
13%; Banc Boston Ventures Inc., 10%. Hgs: 1875
Connecticut Ave. N.W.. Washington 20009. (202)
387-0661.

Edens Broadcasting Inc. Sins: 5 AM, 5 FM. KOY-AM-
FM Phoenix; KKLQ-AM-FM San Diego; WRBQ(AM) St.
Petersburg and WRBQ-FM Tampa. both Florida;
WWDE-FM Hampton and WRVA(AM)-WRVQ{F M) Rich-
mond, both Virginia. Executives: Gary D. Edens, chmn
& CEO: Michael Osterhout, pres & chief operating off.
Ownership: Edens Communications Inc., 100%. Hgs:
840 North Central Ave., Phoenix 85004.

Elyria-Lotain Broadcasting Co. Stns: 2 AM, 1 FM.
WMEL(AM) Melbourne, Fla.; WEOL(AM) and WNWV(FM)
Elyria, Ohio. (Al 100% owned.) Executive: Otto B.
Schoepfle, pres. Hgs: Box 4006, Elyria, Ohio 44036.
(216) 322-3761.

Emmis Broadcasting Corp. Stns: 1 AM, 6 FM.
KPWR(FM) Los Angeles; WENS(FM) Shelbyville, Ind.;
WLOL(FM) Minneapolis: KSHE(FM) Crestwood, Mo.;
WQHT(FM) Lake Success and WFAN(AM) New York,
both New York; and WAVA(FM) Arington, Va. (All
100% owned.) Executive: Jeffrey H. Smulyan, pres.
Ownership: Jetirey H. Smulyan, 60%; Morgan Stanley-
Cigna, 20%; Steven C. Crane, 10%. Hgs: 1099 N.
Meridian St, Suite 1187, Indianapolis 46204. (317)
266-0100.

Encore Communications Associates L.P. Sins: 4
AM, 5 FM. KOKY(AM) and KZOU(FM) Little Rock, Ark ;
WQXY-AM-FM Baton Rouge and KOKA(AM)-
KVKI(FM) Shreveport, both Louisiana; KHFI-FM Austin,
KIXL(AM} Del Valle and KBFM(FM) Edinburg, all
Texas. Note: Group has sold WQXYAM-FM Baton
Rouge, subject to FCC approval. Hgs: 500 S.
Australian Ave.. Suite 404, West Palm Beach, Fla.
33401. (305) 655-1105.

Engel Communications. Stns: 2 AM, 2 FM. KGRL(AM)-
KXIQ(FM) Bend and KMJK(FM) Lake Oswego, both
Oregon; and KVAN(AM) Vancouver, Wash. Owner-
ship: Bruce Engel, Teri Engel, Gary Capps. Hgs: 115
N.W. Oregon Ave., Suite 18, Bend, Qre. 97701, (503)
389-7885.

EnterMedia Inc. Stns. 2 AM, 2 FM. WPAD(AM) and
WODJ(FM) Paducah, Ky. (90%); KVSF(AM) and
KNYN(FM) Santa Fe, N.M. (80%). Ownership: Bill
Bereman, 51%; Ron Hunts, 49%. Hgs: 8520 Lamira
Ln., Indianapolis 46234. (317) 297-1300.

Enterprise Network. Stns: 4 AM, 2 FM. KGYW-AM-FM
Belgrade. KURL(AM) Billings, KGLE(AM) Glendive
and KALS({FM) Kalispell, all Montana; and KUYO(AM)
Evansvilie, Wyo. Executives: Harold Erickson, pres;
Bruce Erickson, exec VP, Hgs: 100 N. 24th St. West,
Billings, Mont. 59102. {406) 656-4990.

_ Entertainment Communications Inc. (Entercom).

Stns: 3 AM, 7 FM. KITS(FM) San Francisco; WKTK(FM)
Crystal River and WXCR(FM) Safety Harbor, both
Florida.; WAYL(AM) Richfield and WAYL-FM Minnea-
polis, both Minnesota; WEEP(AM) and WDSY(FM)
Pittsburgh; KJYY(FM) Houston; KTAC(AM) and
KBRD(FM) Tacoma, Wash. (Seattle). (All 100% owned.)
Ownership: Joseph M. Field, 81%. Hgs: 100 Pres-
idential Blvd., Bala-Cynwyd, Pa. 19004. (215) 667-
1226.

Eugene Television Inc. Stns: 4 TV. KBCI-TV Boise,
ldaho; KVAL-TV Eugene, KCBY-TV Coos Bay and 50%
of KPIC(TV) Roseburg, all Oregon. Executive: James
W. Putney, VP, Cwnership: Donald E. Tykeson Trust,
50.02%; Robert P Booth, 19.52%; and 8 other
stockholders. Hgs: c/o KVAL-TV, Box 1313, Eugene,
Ore. 97401 (503) 342-4961.

Evangelistic Alaska Missionary Fellowship Inc.
Stns: 1 AM, 2 FM, 1 TV. KJHA(FM) Houston and
KJNP-AM-FM-TV North Pole, both Alaska. (All 100%
owned.). Ownership: Non-stock corporation. (Non-
profit corporation.) Hgs: Box ©, North Pole, Alaska
99705. (907} 488-2216. g

Evening Post Publishing Co. Stns: 5- TV. KOAATV
Pueblo, Colo.; KIVI(TV) Nampa, Idaho; KXLF-TV Butte,
KRTV(TV) Great Falls and KPAX-TV Missoula, all
Montana. See also Newspaper Crossownership. Hgs:
134 Columbus St., Charleston, S.C. 29402. (803)
577-7111.
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Fairbanks Communications Inc, Stns: 2 AM, 2 FM
WRMF(FM) Palm Beach and WJNO(AM) West Palm
Beach, both Florida; WKOX(AM) and WVBF(FM)
Framingham, Mass. (Boston). Executives: Richard M.
Fairbanks, pres; Roger Snowdon, VP finance: Richard
Smart. VP engrg, Oennis Linsin, VP, administration.
Cable TV: Leadership Cablevision, Delray Beach, Fla.
(including Gulf Stream. Ocean Ridge and Palm Beach
county); Dearborn Cablevision, Lawrenceburg, Ind.
(including Aurora, Rising Sun and Dearborn county);
Fairbanks Cable, Milan, Ind. (including Moores Hilf);
and Fairbanks Cable, Osgood, Ind. (including Ver-
sailles). Hgs: 1601 Belvedere Road, Suite 202 East,
West Palm Beach, Fla. 33406. (305) 838-4370.

Falrcom Inc. Stns: 2 AM, 3 FM. WKMF(AM) and
WCRZ(FM) Flint, Mich.;, WHFM(FM) Southampion,
N.Y.; WTMA(AM} and WSSX-FM Charleston, S.C. (All
100% owned.) Note: Group has purchased WYNG-FM
Evansville, Ind., subject to FCC approval. Executives:
Joel M. Fairman, pres; Robert M. Winters, VP, radio
group head; Robert L. Ballanting, VP, Charleston, S.C.;
James C. McCalffrey, VP, Southampton, N.Y.; John E.
Risher, VP, Flint, Mich. Ownership: Officers and
directors, 27.4%; balance publicly owned. Hgs: 333
Glen Head Road. OId Brogkville. N.Y. 11545. (516)
676-2644.

Fairfield Broadcasting Co. Stns: 2 AM, 2 FM.
WEZR(AM) and WEZV(FM) Fort Wayne, Ind.; WQSN(AM)
and WQLR(FM) Kalamazoo. Mich. (All 100% owned.)
Executive: Stephen C. Trivers, pres. Ownership:
Stephen C. Trivers, 63%; William J. Wertz, 30%; A.
Fred Bohn, 7%. Other interests: KalaMusic (program
syndication company), 100%. Hgs: 4200 West Main
St., Kalamazoo, Mich. 49007. (616) 385-2757.

Fairmont Communications Corp. Stns: 3 AM, 4 FM.
KIOI(FM)} San Francisco; WMTG(AM) and WNIC(FM)
Dearborn, Mich.; KKOBAM-FM Albuquerque, N.M.;
and WLAC-AM-FM Nashville. Execufives: Frank Osborn,
chmn (757 Third Ave., Suite 1806, New York 10017);
John P Hayes Jr, pres & chief operating off.
Ownership: Osbormn Communications Corp., 49% (see
listing). Hgs: KIOI(FM). 700 Montgomery St.. San
Francisco 84111. (415) 956-5101.

Family Broadcasting Company Inc. Stns: 2 TV.
KTVG(TV) Grand Island, Neb.; and KTTW(TV) Sioux
Falls, S.D. Ownership: Jerry Montgomery, 48%; Donna
Montgomery, 48%; Opal Montgomery, 1%; Karla
Schmidt, 1%; Betty Harris. 1%; Peggy Kinder, 1%.
Other interests: Group has a pending application for
a New FM in Carlsbad, N.M. Hgs: 1404 5th Ave. S.E.,
Altoona, lowa 50009. (515) 967-6228. :

Family Group Broadcasting. Stns: 4 AM, 4 FM, 5 TV.
WFGX(TV) Fort Walton Beach (50%), WKWF(AM)-
WAIL(FM) Key West (100%) and WQBN(AM) Temple
Terrace, all Florida, WQRF-TV Rockford, Ill. (100%);
WVMI(AM) and WQID(FM) Biloxi, Miss.; KAYC(AM)
and KAYD(FM) Beaumont. Tex. (100%). WVFT(TV)
Roanoke, Va., WGBA(TV) Green Bay (100%) and
WLAX(TV) La Crosse (100%), both Wisconsin; and

Broadcasting/Cablecasting Yearbook 1988
A4

Group Ownership

WVGN(FM) Charlotte Amalie, V.I. Note: Applications
pending for WXDJ(FM) Homestead and WPGX-TV
Panama City, both Florida; and WLKT(TV) Lexington,
Ky. Executive: lan N. Wheeler, mgng gen pinr.
Ownership: lan N. Wheeler, et al. Hgs: 5401 West
Kennedy Blvd., Suite 1031, Tampa, Fla. 33609. (813)
875-0006.

Family Life Broadcasting System. Stns: 2 FM, 4 Fi—
KFLR-FM Phoenix and KFLT(AM) Tucson. both Ari-
zona; WUFN(FM) Albion, WUNN(AM) Mason and
WUGN(FM) Midland, all Michigan; and KFLQ(FM)
Albuquerque, N.M. (All 100% owned.) Ownership: All
stations are owned by the Farnily Lite Broadcasting
System Inc. A non-profit, noncommercial Christian
organization. No individual stockholders. HQs: Box
35300, Tucson, Ariz. 85704. (602) 742-6976

Family Stations Inc. Sins: 5 AM, 34 FM, 1 SW, 1 TV,
WBFR(FM) Birmingham, Ala.; KPHF(FM) Phoenix;
KECR(FM) EI Cajon, KFNO(FM) Fresno, KEFR(FM) Le
Grand, KFRN{AM} Long Beach, KEAR(FM) San Fran-
cisco, KCRN(FM) Santa Rosa, KFTL(TV) Stockton and
KPRA(FM) Ukiah, all California: KPFR{FM) Pueblo,
Colo.; WCTF(AM) Vernon, Conn.; WFDA(FM) Arcadia,
WJFR(FM) Jacksonville and WWFR(FM)/WYFR (short-
wave) Okeechobee, all Florida; WFRC(FM) Columbus,
Ga.; WICH(FM) Joliet, IIl.; KDFR(FM) Des Moines and
KYFR(AM) Shenandoah, both lowa; KFRK{FM) Hut-
chinson, Kan.; WFSI(FM) Annapolis, Md.; New FM Bay
City and WWMI(FM) Sebewaing, both Michigan;
WKDN-FM Camden and WFME(FM) Newark, both
New Jersey; WFBF(FM) Buffalo, WFRS(FM) Smithtown
and WFRW(FM) Webster, all New York; WCNF(FM)
Cincinnati, WCUE(AM) Cuyahoga Falls and WOTL(FM)
Toledo, Ohio; KCOO(FM) Coos Bay and KQFE(FM)
Springfield, both Oregon; WFRJ(FM) Johnstown, Pa.;
WFCH(FM) Charleston, S.C.; KOFR(FM) Odessa, Tex.;
KUFR(FM) Salt Lake City; KARR(AM) Kirkland and
KJVH(FM) Longview. both Washington; WMWK(FM)
Milwaukee. (All 100% owned).) Ownership: Nonprofit
corporation. Hgs: 290 Hegenberger Road, Oakland,
Calif. 94621. (415) 568-6200.

Faver Broadcasting Group Sins: 5 AM, 4 FM.
WTGQ(FM) Cairo, WLET(AM)-WZLI(FM) Toccoa,
WFVR(AM) Valdosta and WWWN(AM) Vienna, all
Georgia; WJPD-AM-FM Ishpeming, Mich.; WPTM(FM)
Roanoke Rapids and WSMY{AM) Weldon, both North
Carolina. Hgs: Box 100, Valdosta, Ga. 31601, (912)
242-5520.

Federal Communications Corp. Stns: 2 AM, 2 FM.
WAKY(AM) and WVEZ(FM) Louisville, Ky.; WHJJ(AM)
and WHJY(FM) Providence, R.l. (All 100% owned.)
Ownership: Robert Fish and Janet Karger. Hgs: 115
Eastern Ave., East Providence, R.. 02914. (401)
438-6110,

Federated Media. Stns: 5 AM, 5 FM. WTRC(AM)-
WYEZ(FM) Elkhart and WQHK{AM)-WMEE(FM) Fort
Wayne, both Indiana; WCUZ-AM-FM Grand Rapids,
Mich.; WCKY{AM)} and WWEZ(FM) Cincinnati; KVLT-
FM Owasso and KSKS(AM) Tulsa, both Oklahoma.
Executives: John F. Dille Jr, chmn; John F. Dille I,
pres. See also Newspaper Crossownership. Hgs: Box
2500, Elkhart, Ind. 46515, (219} 295-2500.

Fetzer Broadcasting Service inc. Stns: 2 AM, 2 FM.
WKJF-AM-FM Cadillac, WJFM(FM) Grand Rapids and
WKZO(AM) Kalamazoo, all Michigan. Ownership: Carl
E. Lee. pres & gen mgr, 78.25%; John E. Fetzer Trust,
14.9%. Hgs: 590 W. Maple St, Kalamazoo, Mich.
49008. (616) 345-2101.

First Media Corp. Stns: 3 AM, 8 FM, 1 TV. KOPA(AM)
and KSLX(FM) Scottsdale, Ariz.; WCPX-TV QOrlando,
Fla.; WZGC(FM) Atlanta; WUSN(FM) Chicago, WPGC-
AM-FM Morningside, Md.; WZLX(FM) Boston; KFMK(FM)
Houston; KFMYAM-FM Provo, Utah; and KUBE(FM)
Seattle. Ownership: Richard E. Marriott and members
of the Marriott family. Hgs: Box 10238, Washington
20018. (301) 441-3561.

PK SERVICES CORP.

{408) 6241536
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Group Ownership

Fisher Broadcasting Inc. Stns: 1 AM, 2 TV, KATU(TV)
Portland, Ore.; KOMO-AM-TV Seattle. (Al 100%
owned.) Ownership: Fisher Companies Inc., Seattle.
Hgs: 100 Fourth Ave. N., Seattle 98109. (206}
223-4000.

The Formby Stations. Stns: 4 AM, 3 FM. KPAN-AM-
FM Hereford, KSAM{AM)-KHUN(FM) Huntsville,
KLVT(AM) Levelland and KTEM{AM)-KPLE(FM) Temple,
all Texas. Ownership: KPAN-AM-FM (Clint Formby,
100%), KSAM-KHUN (Clint Formby, 50%; George
Franz, 50%), KLVT (Clint Formby, 60%; Gene Stanley,
40%) and KTEM-KPLE (Clint Formby, 100%). Cable
TV. Hgs: Drawer 1767, Hereford, Tex. 79045. (806)
364-1860.

Forum Communications inc. Stns: 1 AM, 2 FM.
WBNZ(FM) Frankiort and WQOXC-AM-FM Otsego, both
Michigan. Executives: Robert Brink, pres; Bert Elzinga,
VP Hgs: Box 980, Otsego, Mich. 49078. (616)
343-1717.

Forum Publishing Co. Stns: 1 AM, 1 FM, 4 TV.
KBMY(TV) Bismarck, WDAZ-TV Devils Lake, WDAY-AM-
FMTV Fargo and KMCY(TV) Minot, all North Dakota.
Ownership: Forum Publishing Co. (William C. Marcil,
pres). See also Newspaper Crossownership. Hgs: Box
2020, Fargo, N.D. 58107 (701) 235-7311.

Forus Communications. Stns: 3 AM, 1 FM. WTIS(AM)
Tampa, Fla.; WAEC(AM) Atlanta; WOIV(FM) De Ruyter
twp and WSIV(AM) East Syracuse, both New York.
Ownership: Simon Rosen, 50%; Lind Carl Voth, 50%.
Hgs: 311 112th Ave. N.E., St. Petersburg, Fla. 33716.
(813) 576-0647.

Forward Communications Corp. Stns: 1 AM, 1 FM,
5 TV. WHCI(TV) Peoria, Ill.; KVGB-AM-FM Great Bend,
Kan.; KOSATV Odessa, Tex.. WTRF-TV Wheeling,
WVa.; WMTV(TV) Madison and WSAN.TV Wausau,
both Wisconsin. Note: The five TV $tations have been
sold to Adams Communications Corp. (see listing),
subject to FCC approval. Executives: Richard D.
Dudley, chmn & pres. Ownership: Wesray Corp. Hgs:
Box 1088, 1114 Grand Ave., Wausau, Wis. 54401,
(715) 845-4211.

The Foster Broadcasters inc. & Foster Communica-
tions Co, Stns: 2 AM, 3 FM. KYXX(FM) Ozona,
KAYJAM)-KIXY-FM San Angeio and KHOS-AM-FM
Sonora, all Texas; plus translator stations in Big Léke,
Eldorado and Junction, all Texas. Ownership: Walton
A. Foster, Fred M. Key and Don W. Griffis. Hgs: City
Hall Plaza at West First St., San Angelo, Tex. 76903.
(915) 653-3387.

4-K Radio Inc. Stns: 5 AM, 4 FM. KZUN({AM) Eik City,
KORTAM-FM Grangeville, KOZE-AM-FM Lewiston
and KLERAM-FM Orofino, all Idaho; KORD(AM)
Pasco and KZZK-FM Richland, both Washington.
Executives: Eugene A. Hamblin, pres, Mrs. E.A.

Hamblin, VP, Michael R. Ripley, sec-treas. Ownership: -

Eugene A. Hamblin owns 86.7%. of KZUN(AM),
KORTAM-FM, KOZE-AM-FM and KLERAM-FM; and
75% of KORD(AM) and KZZK-FM. Michae! R. Ripley
owns 13.3% of KZUN(AM), KORTAM-FM, KOZE-AM-
FM and KLER-AM-FM; and 25% of KORD(AM) and
KZZK-FM. Has: Box 936, Lewiston, Idaho 83501. (208)
743-2502. '

Fox Television Stations Inc. Stns: 7 TV. KTTV(TV)
Los Angeles; WTTG(TV) Washington; WFLD(TV) Chi-
cago, WFXT(TV) Boston; WNYW(TV) New York:
KDAF(TV) Dallas and KRIV(TV) Houston. Executive:
Derk Zimmerman, pres. Hqs: Box 900, Beverly Hills,
Calif. 90213.

Fraser Valley Broadcasters Ltd. Stns: 3 AM, 3 FM.
CFVR(AM)/CFSR-FM Abbaotsford, CKGO-FM-1 Boston
Bar, CHWK(AMYCKSR-FM Chilliwack and CKGO(AM)
Hope, all British Columbia. (All 100% owned.) Owner-
ship: Dennis Barkman, William Coombes and Robert
Singleton. Hgs: Box 386, Chilliwack, B.C. V2P 6J7.
(604) 795:5711. :

Freedom Newspapers Inc., Broadcast Division.
Stns: 5 TV. WLNE(TV) New Bedford, Mass. (Prov-
idence, R.l.); WRGB(TV) Schenectady, N.Y.; KTVL(TV)
Medford, Cre.; WTVC(TV) Chattanooga; and KFDM-TV
Beaumont, Tex. See also Newspaper Crossownership.
Hgs: 1275 Wampanoag Trail, Riverside, R.l. 02915.
{401) 433-5200.

Fuller-Jeffrey Broadcastirig Companies inc. Stns: 3
AM, 8 FM. KFMF(FM) Chico, KHOP(FM) Modesto,
KRCX(AM)-KRXQ(FM)Roseville, KSCO(AM)-KLRS(FM)
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Santa Cruz and KRLT(FM) South Lake Tahoe, all

California; KJJY{FM) Ankeny and KMRY{AM) Des -

Moines, both lowa; WBLM(FM) Lewiston, Me.; and
WOKQ(FM) Dover, N.H. Ownership: Robert F. {Doc)
Fuller, pres, 51%; J.J. Jeffrey, senior VP, 49%. Hgs:
5301 Madison Ave., Suite 204 Sacramento, Calif.
95841. (916) 334-5235.

J.W. Furr Stns.—See Gulf Central Radio Netwoi'k.

G

GHB Broadcasting. Stns: 6 AM, 1 FM. WMGY(AM)
Montgomery, Ala.; WYZE(AM) Atlanta and WEAM{AM)
Columbus, both Georgia; WHVN(AM) Charlotte, N.C.;
WNAP(AM) Norristown, Pa.; and WCOS-AM-FM Co-
lumbia, §.C. Note: Group has purchased WRAQ{AM)
Asheville, N.C., pending FCC approval. Ownership:
George H. Buck Jr., 100%. Hqs: 3008 Wadsworth Mill
Place, Decatur, Ga. 30032. (404) 288-1480.

GO Radio inc. Stns: 3 AM, 4 FM. KQIS-FM Clarinda,
KSIB(AM)-KITR(FM) Creston and KQWC-AM-FM Web-
ster City, all lowa; and KDOM-AM-FM Windom, Minn.
Ownership: Glenn Olson owns 100% of KSIB(AM)-
KITR(FM) and KQWC-AM-FM. and 90% of KQIS-FM

. and KDOM-AM-FM. David Rieck owns 10% of KQIS-

FM. Rich Bieuer owns 10% of KDOM-AM-FM. Hgs:
Box 550, Webster City, lowa 50595. (515) 832-1570.

Galesburg Broadcasting Co. Stns: 2 AM, 2 FM.
WGIL(AM) and WAAG(FM) Galesburg, Iil.; and KMCD-
AM-FM Fairfield, lowa. Ownership: Galesburg Printing
& Publishing Co., 75%. See also Newspaper Cros-
sownership. Hgs: 154 E. Simmons St., Gaiesburg, Il
61401.

Gannett Broadcasting Group (Division of Gannett
Co. Inc.) Stns: 7 AM, 9 FM, 8 TV. KPNX-TV Mesa, Ariz.
(Phoenix); KIS-AM-FM Los Angeles and KSDC(AM)-
KSWV(FM) San Diego; KUSATV Denver, WUSA(TV)
Washington;, WDAE(AM) and WUSA-FM Tampa, Fla.;
WXIATV Atlanta; WGCIAM-FM Chicago; WLVI-TV
Cambridge, Mass. (Boston);- KARE(TV) Minneapalis;
KCMO(AM)-KCPW(FM) Kansas City and KUSA(AM)/
KSD-FM St. Louis, both Missouri; KOCO-TV Cklahoma
City; KVUE-TV Austin, KOAI(FM) Denton, KKBQ(AM)
Houston and KKBQ-FM Pasadena, all Texas; and
KNUA(FM) Bremerton, Wash. Note: Group has pur-
chased WTLV(TV) Jacksonville, Fla. and WFMY-TV
Greensboro, N.C., subject to FCC approval. Execu-
tives of Gannett Co.: John J. Curley, pres & CEO;
Douglas H. McCorkindale, vice chmn & chief financial
off. Executives of Gannett Broadcasting Group: Cecil
L. Walker, pres & CEOQ; J.R. Cook, pres, radio division;
Daniel S. Ehrman Jr., VP-finance & bus affairs; Peter
Kohler, VP; Herbert H. Schubarth, VP-engrg. Radio
division hgs: Gannett Radio, 6255 Sunset Blvd., 11th
Floor, Los Angefes 90028. Ownership: Gannett Co.
Inc. {Allen H. Neuharth, chmn), Washington. See aiso
Gannett Co. under Newspaper Crossownership. Broad-
cast hgs: Box 19610, Washington 20036. (703)
284-6760.

Guy Gannett Broadcasting Services Inc. Stns: 2
AM, 3 FM, 4 TV, WSSP(FM) Cocoa Beach, WINZ(AM)
Miami, WZTA(FM) Miami Beach and WKIS(AM) Or-
lando, all Florida; WICS(TV) Springfield, Ill.; KGAN(TV)
Cedar Rapitls, lowa; WGME-TV Portland, Me.; WGGB-
TV Springfield, Mass.; and KMGL{FM) Oklahoma City.
Ownership: Privately held. See Newspaper Cros-
sownership. Hgs: Box 1731, Portland, Me. 04104,
(207) 797-9330. :

Gateway Communications Inc. Sins: 4 TV. WBNG-TV
Binghamton, N.Y.; WTAJ-TV Altoona and WLYH-TV
Lancaster, both Pennsylvania; and WOWK-TV Hun-
tington, W.vVa. Executives: Lewis Klein, pres. Owner-
ship: Macromedia Inc., 100%. See also Newspaper
Crossownership. Hgs: Suite 612, Executive Bldg.,
Cherry Hill, N.J. 08002. (609) 667-8100.

Gaylord Broadcasting Co. Stns: 2 AM, 1 FM, 5 TV.
WUAB(TV) Lorain, Onio (Cleveland); WKY(AM) Okla-
homa City; WSMAM-FM Nashville; KTVT{TV) Fort
Worth (Dallas) and .KHTV(TV) Houston; KSTW(TV)
Tacoma, Wash. {Seattie); and WVTV(TV) Milwaukee.
(Al 100% owned.) Executives: Edward L. Gaylord,
chmn; James R. Terrell, pres. Ownership: Cklahoma
Publishing Co., Oklahoma City, 100% See also
Newspaper Crossownership. Fligs: Box 25125, Okla-
homa City 73125. (405) 232-3311.

Gazette Printing Co. Stns: 5 AM, 5 FM. KIJV(AM) and
KURO(FM) Huron, S.D.; WCLO(AM)-WJVL{FM) Janes-

ville, WIMCAM-FM Rice Lake, WBKVAM-FM West "

Bend and WFHR{AM)-WWRW(FM) Wisconsin Rapids,
all Wisconsin. Executives: M.W. Johnston, pres;
Robert S. Dailey, VP & gen mgr; Charles A. Flynh, chief
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engr. Ownership: Sidney H. Bliss, 50%; Robert W.
Bliss, 30%; Crandell W. Bliss, 20%. See also Newspa-
per Crossownership. Hgs: 1 South Parker Drive,
Janesville, Wis. 53545. (608) 754-3311.

Genesis Broadcasting. Stns: 3 AM, 4 FM. KSMJ(AM)
Sacramento and KSFM(FM) Woodland, both Cali-
fornia; KMJI{FM) Denver and KRZN(AM) Englewood,
both Colorado; KBTS-FM Killeen and KONGC{AM)-
KITY(FM) San Antonio, both Texas. (All 100% owned.)
Cwnership: Martin G. Greenberg, Terence D. Jung
and Booth American Co. (see listing). Hgs: 5949
Sherry Lane, Suite 935, Dallas 75225. (214) 361-2932.

Gilcom Stations. Stns: 2 AM, 1 FM. WFBG-AM-FM
Altoona, Pa.; and WLEE(AM) Richmond, Va, Executive:
Edward T. Giller, pres. Ownership: Edward T. Giller,
100%. Hgs: c/o WFBG-AM-FM, Hilltop, Logan Blvd.,
Altoona, Pa. 16603. (814) 943-1136.

Gillett Group Inc. Stns: 1 AM, 1 FM, 7 TV. KSBW(TV)
Salinas and KSBY-TV San Luis Cbispo, both California;
WTVT(TV) Tampa, Fla.; KBIZ(AM) and KTWA(FM)
Ottumwa, lowa; WMAR-TV Baltimore; KGIN(TV) Grand
Island, Neb.; WOKR(TV) Rochester, N.Y.: and WSMV(TV)
Nashville. Ownership. George N. Gillett Jr., 100%.
Hgs: Box 4, Nashville 37202, (615) 292-0045.

Gilmore Broadcasting Corp. Sins: 2 FM, 2 TV.
WIVY-FM Jacksonville and WLVE(FM) Miami Beach,
both Florida; WEHT(TV) Evansville, Ind.; and KODE-TV
Joplin, Mo. Executives: James S. Gilmore Jr., chmn &
CEOQ; James Gilmore Ill, pres; Harold A. Poole, exec
VP administration & finance; Louis E. Farraye, senior
VP, progmg, rsch & mktg. Ownership: James S.
Gilmore Jr., 100%. Hgs: 162 East Michigan Ave.,
Kalamazoo, Mich. 49007. (616) 381-6744.

Malcolm |. Glazer Stations. Stns: 5 TV. WRBL(TV)
Columbus, Ga.; WTWO(TV) Terre Haute, Ind.; KQTV(TV}
St. Joseph; Mo.; WNYB-TV Buifalo, N.Y.; and KGNS-TV
Laredo, Tex. Ownership: Malcolm |. Glazer, pres,
100%. Hgs: 270 Commerce Drive, Rochester, N.Y.
14623. (716) 359-3000.

Giobal Communications Ltd. Stns: 9 TV, CllI-Tv-2
Bancroft, CIlII-TV-7 Midland, CllI-TV-6 Ottawa, CIII-Tv-
4 Owen Sound, ClII-TV Paris, ClII-TV-27 Peterborough,
CIII-TV-29 Sarnia, CHI-TV-22 Stevenson and CIII-TV-41
Toronto, all Cntario. (All 100% owned.) Ownership:
Global Ventures Western Ltd., 100%. Hqs: 81 Barber
Greene Road, Don Mills, Ont. M3C 2A2. (416)
446-5311. .

Goetz Broadcasting Corp. Stns: 4 AM, 6 FM.
WIXNAM-FM Dixon, IIl.; WFAN(AM)-WSJY(FM) Fort
Atkinson, WDLB(AM)-WLIY(FM) Marshifield, WNBK(FM)
New London, WRDB(AM)-WNFM(FM) Reedsburg and
WQJY(FM) West Salem, all Wisconsin. Executives:
Nathan L. Goetz, pres; John H. Hackman, exec VP &
chief operating off; Robert W. Goetz, senior VP.
Ownership: Nathan L. Goetz, 50% Robert Goetz,
50%. Hgs: Box 630, Marshfield, Wis. 54449. (715)
384-2191.

The Golden Pacific Group. Stns: 2 AM, 2 FM.
KCVR(AM} and KWIN(FM) Lodi and KEEN(AM) and
KBAY({FM) San Jose, all California. {All 100% owned.)
Ownership: KCVR(AM) and KWIN(FM) are owned by
Farr Broadcasting Partnérship, 33.33%; George D.
Snell Jr., 8.33%; Stephen P. Snell, 8.33%; Christopher
R. Snell, 8.33%; Jonathan H. Snell, 8.33%; Haig
Mardikian, 16.66%; and Anita Naz Mardikian, 16.66%.
KEEN(AM} and KBAY(FM) are owned by Snell Family
Capital Partnership, 33 1/3%; Farr Broadcasting
Partnership, 33 1/3%.; Estate of George Mardikian, 33
1/3%. Hqs: Box 6616, San Jose, Calif. 95150. (408)
370-7377.

Golden West Broadcasters. Stns: 2 AM, 2 FM.
KMPC-FM Glendale and KMPC(AM) Los Angeles,
both California; KVI(AM) and KPLZ(FM) Seattle. Ex-
ecutives: Gene Autry, chmn of the bd & pres; Bill Ward,
exec VP; Michael Schreter, exec VP. Ownership: Gene
Autry, 100%. Hqs: Box 710, 5858 Sunset Blvd., Los
Angeles 90078; (213) 460-5672.

Goldeh West Broadcasting Ltd, Stns: 8 AM. CHRB(AM)
High River, Alberta; CFAM(AM) Altona, CJRB(AM)
Boissevain, CHSM(AM) Steinbach and CISV(AM)
Winkler-Morden, all Manitoba; CHOO(AM) Ajak, Ont.;
CJSN(AM) Shaunavon and CKSW(AM) Swift Current,
both Saskatchewan. Executives: Elmer Hildebrand,
pres; Ken Wiebe, comptroller; David Wiebe, mgr,
Menno Friesen, sis mgr. Hgs: Box 950, Altona, Man.
ROG 0BO. (204) 324-6464.

The Goldman Group. Stns: 2 AM, 1 FM. WJTN(AM)
and WWSE(FM) Jamestown, N.Y.; and WVMT{AM)
Burlington, Vt. (All 100% owned.) Ownership: Simon
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Goldman and Paul Goldman. Hqs: Box 1139, Jame-
stown, N.Y, 14701, (718) 487-1151.

The Gomez Group. Stns: 2 AM, 1 FM. KABQ(AM)
Albuquerque, N.M.; KOXX(FM) McAllen and KIRT(AM)
Mission, both Texas. (All 100% owned.) Ownership:
Edward L. Gomez, Dr. Severo Gomez, Eduardo
lzaguirre. Hgs: Box 4486, Albuquerque, N.M. 87106.
(505) 243-1744.

Goodrich Broadcasting Stns: 3 AM, 3 FM. WXLP(FM)
Moline, Ill.; KSTT(AM) Davenport, lowa; WVIC-AM-FM
East Lansing and WTRV(AM)-WSNX-FM Muskegon,
both Michigan. (All 100% owned.) Ownership: Robert
E Goodrich, 100%. Hgs: 3565 29th St. S.E., Kentwood.
Mich. 49508. (616) 949-8760.

Curt Gowdy Broadcasting. Stns: 2 AM, 1 FM.
WCCM(AM) and WCGY(FM) Lawrence, Mass.; and
KOWB(AM) Laramie, Wyo. Ownership: Curlis E.
Gowdy. Hgs: 33 Franklin St.. Lawrence, Mass. 01840.
(617)683-7171.

Grant Broadcasting System Stns: 3 TV. WBFS-TV
Miami; WGBO-TV Joliet, lIl; and WGBS-TV Phila-
delphia. Executives: Milton Grant, pres; Jerry Carr, dir
of TV opns; Drew Pfeiffer, dir, progmg; Skipp Moss,
dir, sls; Gene Steinberg, dir, creative svcs. Hgs: 16550
N.W. 52 Ave., Miami 33014. (305) 621-3333.

Gray Communications Systems Inc. Stns: 3 TV.
KTVE(TV) El Dorado, Ark. (Monroe, La.); WJHG-TV
Panama City, Fla.; and ‘WALB-TV Albany, Ga. {(All
100% owned.) Executive: Terry P. McKenna, pres. See
also Newspaper Crossownership. Hgs: Box 3130,
Albany, Ga. 31708. {(912) 883-0154.

Great American Broadcasting. Stns: 7 AM, 8 FM, 5
TV. WBRC-TV Birmingham, Ala.; KTSP-TV Phoenix;
WTSP-TV St. Petersburg. Fla; WKLS-AM-FM Atlanta;
WNDE(AM) and WFBQ(FM) Indianapolis; WDAF-AM-
TV and KYYS(FM) Kansas City, Mo.., WKRC-AM-TV
and WKRQ(FM) Cincinnati and WTVN(AM)-WLVQ(FM)
Columbus, both Ohio; KEX{(AM) and KKRZ(FM) Port-
land, Ore.; WDVE{FM) Pitisburgh; and WLZR-AM-FM
Milwaukee. Corporate officers: Charles S. Mechem
Jr, chmn of the bd; George E. Castrucci, chiet
operating off; Jack Sander, pres TV group; Carl J.
Wagner, pres radio group; William Baumann, senior
VP, planning & corporate dev; Gregory C. Thomas,
senior VP finance & chief financial off; S. Donald
Urban, senior VP administration & per; Penny Fried-
man, VP property dev; Charles D. Lindberg, corporate
sec; Verna M. Meyer, treas & asst sec. Broadcast
group officers: Larry Anderson, VP; Jim Ary, VP radio
engrg; Earl Beall, VP; L.D. Belton Il, VP; Lawrence
Clamage, VP; Tom Connolly, VP; Michael Costello, VP,
David Crawl, VP; Perry Frey, VP; Herndon Hasly, VP,
Mark Hubbard, VP; Jerome Kersting, VP radio bus
affrs; G. Gregory Miller, VP TV opns; Nicholas Miller,
VP radio rsch; Dave Milner, VP; John Rose, VP; Edward
Sander, VP; Terry Schroeder, VP TV bus affrs; Robert
Schutt, VP; John Soller, VP; William Stough, VP,
Thomas Thon, VP; Christopher Wheat, VP. Ownership:
Publicly owned. Hgs: 1718 Young St, Cincinnati
45210.°(513) 721-1414.

Great American Media Inc. Stns: 1 AM, 1 FM.
WTAB(AM) and WYNA(FM) Tabor City, N.C. (100%).
Note: Group has purchased WCPS(AM) and WKTC(FM)
Tarboro, N.C., subject to FCC approval. Ownership:
Donald W. Curtis, 83%,; Jonathan D. Longfellow, 13%.
others, 4%. Donald W. Curlis also owns WMBL(AM)
and WRHT(FM) Morehead City, N.C. Hgs: 5510 Six
Forks Rd., Suite 103, Raleigh, N.C. 27609. (919)
848-1777.

Great Empire Broadcasting Inc. Stns: 4 AM, 4 FM.,
KFDI-AM-FM  Wichita, Kan.;, KWKH-AM-FM Shreve-
port, La.; KTTS-AM-FM Springfield, Mo.; and WOW-AM-
FM Omaha. (All 100% owned.) Ownership: F.F. Mike
Lynch and Michael C. Oatman. Hgs: Box 1402,
Wichita, Kan. 67201. (316) 838-9141.

Great Lakes Broadcasting Co. Stns: 5 AM, 2 FM.
WZTN(AM) Montgomery, Ala. (49%); WXVQ(AM) De
Land, Fla. (100%); KNCY-AM-FM Nebraska City, Neb.
(100%); KSVP{AM) and KTZA(FM) Artesia, N.M.
(50%); and WHAP(AM) Hopewell, Va. (80%) Owner-
ship: Carl M. Adams, 100%. Cable TV: 10% cwner of
Barden Cablevision of Inkster Inc., Inkster, Mich.
(suburb of Detroit). Mqgs: Box 398, 763 Broadway,
Lorain, Ohio 44052. (216) 244-6993.

Great Scott Stations. Stns: 6 AM, 4 FM. WSEAAM-FM
Georgetown, Del; WTTM(AM) and WCHR(FM) Tren-
ton, N.J.; WMBO(AM) and WPCX(FM} Aubum, NY,
WKST-FM Ellwood City, WHGB(AM) Harrisburg,
WKST(AM) New Castle and WPAZ(AM) Potistown, all

Pennsylvania. {All 100% owned.) Hgs: Box 638,
Pottstown, Pa. 19464. (215) 326-4000.

- Great Trails Broadcasting Corp. Stns: 4 AM, 3 FM,

2 TV. WFFT-TV Fort Wayne, Ind.; WCII{AM) and
WDJX(FM) Louisville, Ky. WHAG-TV Hagerstown,
Md.; WCOL(AM)and WXGT(FM) Columbus, WING(AM)
Dayton. WGTZ{FM) Eaton and WIZE(AM) Springfield,
all Ohio. Executives: Alexander J. Williams, pres; Clark
W. Davis, exec VP; Scot L. Freeman, comptroller;
Jeffrey Bennett, dir of engrg. Hgs: 717 East David
Road, Dayton, Ohio 45429. (513) 294-3333.

Greater Media Inc. Stns; 7 AM, 7 FM. KLSX(FM) Los
Angeles and KRLA(AM) Pasadena, both California;
WWRC(AM) and WGAY-FM Washington; WMEX(AM)
and WMJX(FM) Boston; WCSX(FM) Birmingham and
WHND(AM) Monroe, both Michigan; WCTC(AM) and
WMGQ(FM) New'Brunswick, N.J.; WGSM(AM) Hun-
tington and WCTO(FM) Smithtown, both New York;
WPEN(AM) and WMGK(FM) Philadelphia. Executives:
Peter A, Bordes, chmn & CEO; Frank Kabela, pres:
Herb McCord, group VP, radio; Walter Veth, group VP,
cable TV; John W. Zielinski, senior VP, finance; Tom
Milewski, senior VP, law & administration; Julian Breen,
VP progmg: Milford Smith, VP, radio engrg; Robin
Buss, VP, bus affairs. Washington counsel; Schwartz,
Woods & Miller. Cable TV. See also Newspaper
Crossownership. Hgs: Box 859, East Brunswick, N.J.
08816. (201) 247-6161.

The Green Group. Stns: 2 AM, 2 FM, 2 Tv.
WMGM(FM) Atlantic City, WOND(AM) Pleasantville
and WMGM-TV Wildwood (50%). all New Jersey;
WENY-AM-TV and WLEZ(FM) Elmira, N.Y. Ownership:
Howard L. Green, 50%; Donald M. Simmons, 50%.
See also South Jersey Radio Inc. under Newspaper
Crossownership. Hgs: 15 Shore Rd., Linwood, N.J.
08221. (609) 641-1400.

Group W.—See Westinghouse Broadcasting Inc.

The Guardian Corp. Stns: 2 AM, 2 FM. WMGR(AM)
and WJAD(FM) Bainbridge, Ga.; and WRXR-AM-FM
Aiken, S.C. Hgs: Box 706, Bainbridge, Ga. 31717.
(912) 246-1650.

Gulf Central Radio Network. Stns: 2 AM, 2 FM.
WJIWF{AM)-WMBC(FM) Columbus and WFOR{AM)-
WHER(FM) Hattiesburg, both Mississippi. Ownership:
J.W. Furr. Hgs: Box 707, Columbus, Miss. 39701.

Gulf South Broadcasters Ltd. Stns: 2 AM, 3 FM, 1

SW. KKAY-FM Donaldsonville (25%), KGLA(AM) Gretna

(10%), WRNO (shortwave) and WRNO-FM New Or-
leans (100%), KXOR(FM) Thibodaux (100%) and
KKAY(AM) White Castle (25%), all Louisiana. Owner-
ship: Joseph M. Costello IIl. Hgs: 4532 |-10 Service
Road, Metairie, La. 70002, (504) 889-2424,

H

H&C Communications Inc. Stns: 1 AM, 6 TV
KVOATV Tucson, Ariz,; WESH(TV) Daytona Beach,
Fla.; KCCI-TV Des Moines. lowa; WTVF(TV) Nashville;
KPRC-AM-TV Houston and KSAT-TV San Antonio, both
Texas. Ownership: Oveta Culp Hobby, Wiliam P.
Hobby, Jessica H. Catto. Other interests: Washington
Journalism Review. Hqgs: 3050 Post Oak Blvd., Suite
1330, Houston 77056. (713) 993-2500.

H & D Broadcast Group. Sins: 4 AM, 4 FM.
WSUB(AM) and WQGN-FM Groton, Conn.; WDOV(AM)
and WDSD(FM) Dover, Del ; WKRS(AM) and WXLC(FM)
Waukegan. Il ; and WFPG-AM-FM Atlantic City, N.J.
Executives: Joel M. Hartstone and Barry J. Dickstein.
Hgs: 60 Washington St.. Harttord, Conn. 06106.

H&G Communications Inc. Stns: 5 AM, 5 FM.
KTNQ(AM) and KLVE(FM) Los Angeles; WVCG(AM)
Coral Gables and WAPE-AM-FM Jacksonville, both
Florida; KSSK(AM) Honolulu and KXPW(FM) Waipahu,
both Hawaii; WLUP-AM-FM Chicago; and KHYI(FM)
Arlington, Tex. (Dallas). Executives: Jordan E. Gins-
burg, chmn of the bd; Cecil Heiftel, pres & CEOQ; Scott
K. Ginsburg, exec VP & chief operating off; Efrain
Andrews, VP & chief financial off. Hgs: 545 E. John
Carpenter Freeway No. 1420, Irving, Tex. 75062. (214)
869-2020.

Hall Communications Inc. Stns; 6 AM, 6 FM.
WICH{AM) and WCTY({FM) Norwich, Conn.; WONN(AM)
Lakeland, WAMR(AM)-WCTQ(FM) Venice and
WPCV(FM) Winter Haven, all Florida; WNBH(AM) and
WMYS(FM) New Bedford, Mass.; WLPA(AM) and
WNCE(FM) Lancaster, Pa.; WJOY(AM) and WQCR(FM)
Burlington. Vt Note: Group has sold WAMR(AM) and
WCTQ(FM) Venice, Fla., subject to FCC approval.
Executives: Robert M. Hall, pres; Richard P. Reed,
exec VP, Arthur Rowbotham, VP; Edd Monskie, VP,
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engrg: Evelyn Wolf, bus mgr; James Reed, news &
prog coord. Hgs: Cuprak Road, Norwich, Conn.
06360. (203) 887-3511.

Harris Enterprises. Sins: 3 AM, 3 FM. KBUR(AM) and
KGRS(FM) Burlington, lowa; KIUL(AM) Garden City
and KWKR(FM) Leoti, both Kansas; and KRGI-AM-FM
Grand Island, Neb. Executive: Robert Wells, VP
Ownership: John P. Harris family. See also Newspaper
Crossownership. Broadcast hqs: Box 878, Garden
City, Kan. 67846, (316) 276-3251.

Harriscope Corp. Stns: 1 AM, 2 TV. KWHY-TV (67%)
Los Angeles; WSNS(TV) Chicago (25.5%), and
KTWO(AM) Casper, Wyo. Executives: Burt . Harris,
pres; Jack Rosenthal, pres, Harriscope Broadcasting
division; Harvey Simpson, dir of finance. Ownership:
Burt |. Marris and Irving B. Harris. Hgs: 10889 Wilshire
Blvcé. (Suite 1240), Los Angeles 90024. (213) 208-
6118.

Harron Communications Corp. Stns: 2 TV. WMTW-
TV Poland Spring, Me.; and WKTW(TV) Utica, N.Y.
Ownership: Harron family group, 99.6%; and others.
Cable TV: B cable systems serving over 158,000 basic
subscribers. Hgs: 1460 Russell Road, Paoli, Pa.
19301. (215) 644-7500.

Harte-Hanks Broadcasting Stns: 3 TV. WTLV(TV)
Jacksonville, Fla., WFMY-TV Greensboro, N.C.. and
KENS-TV San Antonio, Tex. Note: WTLV(TV) Jack-
sonville, Fla. and WFMY-TV Greensboro, N.C. have
been sold, pending FCC approval. Executive: Larry
O. Franklin, exec VP, chief operating off. Ownership:
Harte-Hanks Television is a division of Harte-Hanks
Communications Inc. Note: See also Newspaper
Crossownership. Cable TV (Marte-Hanks Cabie inc.):
Benson, Douglas, Fort Huachuca, Green Valley,
Huachuca City, Payson, Santa Rita Belair, Sierra Vista,
Skyline, Tombstone, Wilcox and Williams, all Arizona;
Akron, Ofis and Yuma, all Colorado; Miami Beach,
Okeechobee and South Miami, all Florida; Rockmart,
Ga; Asbury Park and Ocean, both New Jersey;
Elizabeth City, N.C.; Blanchester and Wilmington, both
Ohio; Grove and Okmuigee, both Qklahoma: Delaware
county and Montgomery county, both Pennsylvania;
Gatlinburg, Madisonville, Pigeon Forge and Sweetwa-
ter, all Tennessee; East Houston -and West Mouston,
both Texas. Hgs: Box 269, San Anlonio, Tex. 78291
(512) 829-9000.

George C. and Wilda Gene Hatch Stns. Stns: 3 AM,
3 FM, 6 TV. KUPI(AM) Ammon and KQPI-FM Idaho
Falls, both Idaho; KSNG(TV} Garden City. KSNC(TV)
Great Bend, KSNT(TV) Topeka and KSNW(TV) Wi-
chita, all Kansas; KSNK(TV) McCook, Neb.; KALL(AM)-
KLCY-FM/KUTV(TV) Salt Lake City and KVEL(AM)-
KUIN(FM) Vernal, both Utah. Principal owners: George
C. and Wilda Gene Hatch. See also Standard
Communications Inc. under Newspaper Cros-
ggwnership. Hgs: 312 E. South Temple, Salt Lake City
111.

Hawthorne Broadcasting Inc. Stns: 3 AM, 3 FM.
KNET(AM)-KYYK(FM) Palestine, KiKM-AM-FM Sher-
man and KZEY(AM)-KROZ(FM) Tyler, all Texas. (All
100% owned.) Ownership: Paine Webber Capital, New
York. Hgs. Box 4248, Tyler, Tex. 75712. (214)
593-1744.

Hearst Broadcasting Group. Stns: 4 AM, 3FM, 6 TV.
WBAL-AMTV and WIYY(FM) Baltimore; WCVB-TV
Boston; WDTN(TV) Dayton, Ohio; KMBC-TV Kansas
City, Mo; WISN-AM-TV and WLTQ(FM) Milwaukee;
WTAE-AM-TV and WHTX(FM) Pittsburgh; and
WAPA(AM) San Juan, PR. Executives: John G.
Conomikes, VP, gen mgr of bestg: Mickey L. Hooten,
VP, gen mgr of TV; David J. Barrett, gen mgr of radio.
Ownership: Al broadcasting properties are 100%
owned and operated by The Hearst Corp WBAL-AM-
TV AND WIYY{FM), WCVB-TV, WDTN(TV), KMBC-TV,
WISN-AM-TV-WLTQ(FM) and WTAE-AM-TV, WHTX(FM)
licensed to The Hearst Corp. WAPA(AM) licensed to
Hearst Radio Inc. See The Hearst Corporaticn under
Newspaper Crossownership. Cable TV. Hgs: 959
Eighth Ave., New York 10019. (212) 262-4265.

Heart of Dixie Broadcasting Corp. Stns: 3 AM, 3 FM.
KDXI(AM)-KJVC(FM) Mansfield and KWCL-AM-FM
Qak Grove, both Louisiana: WELZ(AM) AND WVRD(FM)
Belzoni, Miss. (All 100% owned.) Ownership: Bennett
Strange, Mayme Strange. Hgs: Orawer 740, Mansfield,
La. 71052. (318) 872-4414.
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Hedberg Broadcasting Group. Stns: 3 AM, 5 FM.
KLSS-AM-FM Mason City and KUOO(FM) Spirit Lake,
both lowa; KQAD(AM)-KLQL(FM) Luverne, KEEZ-FM
Mankato and KMRS(AM)-KKOK-FM Morris, all Minne-
sota. Ownership: Paui C. Hedberg owns 100% of
KLSSAM-FM, KUOO(FM) and KEEZ-FM; 80% of
KQAD(AM) and KLQL(FM); and 16% of KMRS(AM)
and KKOK-FM. Hgs: Box 528, Spirit Lake, lowa 51360.
(712) 336-5800.

Henry Broadcasting. Stns: 5 AM, 6 FM. KMJ(AM)-
KNAX{FM) Fresno, KDUO(FM) Riverside, KDON-AM-
FM Salinas and KFXM(AM) San Bernardino, all
California; KVOD(FM) Denver; KFAB(AM) and
KGOR(FM) Omaha; and KYTE-AM-FM Portland, Ore.
(All 100% owned.) Ownership: Charlton H. Buckley,
pres, 100%. Hgs: 2277 Jerrold Ave., San Francisco
94124, (415) 285-1133.

Heritage Media Corp. Stns: 4 AM, 3 FM, 7 TV.
KDAY(AM) Santa Monica, Calif.; WEAR-TV Pensacola,
Fla; WILAM-FM St. Louis; WPTZ(TV) North Pole
(Plattsburgh) and WBBF(AM)-WBEE-FM Rochester,
both New York: KAUT(TV) Oklahoma City; KIVV-TV
Lead, KDLT(TV) Mitchell and KEVN-TV Rapid City, all
South Dakota; WCHS-TV Charleston, W.Va.; WEMP(AM)
and WMYX(FM) Milwaukee. (All 100% owned.) Execu-
tives: Jim Hoak, chmn; David Walthall, pres; Jack
Robinette, pres of TV group; Paul Fiddick, pres of radio
group. Ownership: James M. Hoak Jr. Hgs: 1 Galleria
Tower, 13355 Noel Rd., Suite 1500, Dallas 75240.
(214) 702-7380.

Hicks Broadcasting Partners. Stns: 4 AM, 4 FM.
WSIX-AM-FM Nashville; KEYI(AM) Austin, KLVI(AM)
Beaumont, WTAN(AM)-KTSR(FM) College Station,
KYKR(FM) Port Arthur and KEYI-FM San Marcos
(Austin), all Texas. (All 100% owned.} Ownership: R.
Steven Hicks, 33%; William R. Hicks, 33%; Thomas
O. Hicks, 33%. Hgs: Box 2124, Austin, Tex. 78768;
1907 N. Lamar, Austin, Tex. 78705. (512) 390-5656.

Hirsch Broadcasting Inc. Stns: 3 AM, 3 FM. WBBKAM-
FM Blakely, WSGC(AM)-WWRK(FM) Elberton and
WWNS(AM)-WMCD(FM} Statesboro, all Georgia. {All
100% owned.) Ownership: Nathan Hirsch. Hgs: Box
958, Statesboro, Ga. 30458. (912) 764-5446.

Hotfman Communications/Hoffman Media Inc. Stns:
2 AM, 2 FM. WYNX(AM) Smyrna, Ga.; WQCK(FM)
Clinton, La.; WGGM(AM) and WDYL(FM) Chester, Va.
(Al 100% owned.) Hgs: 2461 Eisenhower Ave.,
Alexandria, Va. 22331. (703) 960-4700.

Hoker Broadcasting Inc. Stns: 1 AM, 3FM. WRXJ(AM)
and WCRJ-FM Jacksonwille, Fla.; KCFX(FM) Harrison-
ville (Kansas Cily), Mo.; and WLLT(FM) Fairfield, Ohio
{Cincinnati). Ownership: Jay Hoker, Communications
Partners Ltd., InterFirst Venture, MVenture and Banc-
Boston Capital. Hgs: 901 Main St., Suite 2400, Dallas
75202. (214) 747-2925.

Holt Broadcasting Service. Stns: 3 AM, 2FM, 1 TV.
WHHYAM-FM Montgomery, Ala.; WTWC(TV) Tal-
lahassee, Fla.; WHSY-AM-FM Hattiesburg and
WHNY(AM) McComb, both Mississippi. Executive:
Charles W. Holt, chmn of the bd. Ownership: Charles
W. Holt owns 100% of WHNY{(AM); 70% of WHHY-AM-
FM and WTWC(TV), and 51% of WHSYAM-FM.
Connie |. Holt owns 24.5% of WHSYAM-FM; 10% of
WHHYAM-FM and WTWC(TV). Robert N. Robinson
owns 24.5% of WHSY-AM-FM; 20% of WHHY-AM-FM
and WTWC(TV). Hgs: Box 1978, Hattiesburg, Miss.
39403. (601) 545-1235.

The Holt Corporations. Stns: 4 AM, 7 FM. WBOP(AM)
and WTKX(FM) Pensacola. Fla.; WGCM-AM-FM Guli-
port and WOKJ(AM)-WJMI{FM) Jackson, both Missis-
sippi; KMXQ(FM) Socorro, N.M.; WBNE(FM) Benton
and WZZO(FM) Bethlehem, both Pennsylvania; and
WUSQAM-FM Winchester, Va. Ownership: Arthur H.
Hoit, I. Phyllis Holt. Hgs: 205 Westgate Mall, Bethle-
hem, Pa. 18017. {215) 865-3775.

Holter Broadcasting Corp. Stns: 2 AM, 1 FM.
KBLLAM-FM Helena and KPRK{AM) Livingston, both
Montana. Executives: W.L. Holter, pres; Gene Peter-
son, VP. Ownership: W.L. Holter, major stockholder;
Gene Peterson, minority stockholder. Hgs: 1400 11th
Ave., Helena, Mont. 59601. (406) 442-6620.

The Home News Co. Stns: 4 AM, 5 FM, 3 TV
KTYD(FM) Santa Barbara (100%), KWG(AM) Stockton
(100%) and KYBB(FM) Tracy (100%), all California;
WINE(AM) and WRKI(FM) Brookfield, Conn. (98%);

WEVU(TV) Naples, Fla. (100%); WKPTAM-TV and
WTFM(FM) Kingsport, Tenn. (100%); KAQQ(AM) and
KISC(FM) Spokane, Wash. {100%); and WTFM-TV
Christiansted, V.I. (100%). Executive: William M. Boyd.
Ownership: William M. Boyd, estate of Hugh N. Boyd.
See also Newspaper Crossownership. Hgs: c/o WM.
Boyd, Box 551, New Brunswick, N.J. 08901. (201)
246-5633.

Home Shopping Network Stns: 12 TV. KHSC(TV)
Ontario, Calif. (Los Angeles), WBHS(TV) Tampa, Fla.;
WEHS(TV) Aurora, Il (Chicago); WHSW(TV) Balti-
more; WHSH(TV) Marlborough, Mass. (Boston);
WHSE(TV) Newark and WHSP(TV) Vineland, both New
Jersey; WHSI(TV) Smithtown, N.Y.; WQHS(TV) Cleve-
land; KHSP(TV) Salem, Ore.; KHSH(TV) Alvin (Hou-
ston) and KHSX(TV) Irving (Dallas), both Texas. Note:
KHSP(TV) Saiem, Ore. has been sold, subject to FCC
approval. Executive: James Flynn, pres. Ownership:
Lowell W. Paxson, Roy Speer. Hgs: 1529 U.S. 19
South, Clearwater, Fla. 33546. (813) 530-9455.

Hook Stns. Stns: 2 AM, 2 FM. WRAG(AM) (55%) and
WAQT(FM) (100%) Carrollton, Ala.; and WQSTAM-FM
Forest, Miss. (80%). Ownership: Roth E. Hook and
wife. Cable TV. Hgs: Box 309, Aliceville, Ala. 35442.
(205) 373-6340.

Hubbard Broadcasting Inc. Stns: 1 AM, 1 FM, 9 Tv.
WTOG(TV) St. Petersburg, Fla; KSAX(TV) Alexandria,
WDIC-TY Duluth, WIRT(TV) Hibbing, KRWF(TV) Red-
wood Falls and KSTP-AM-FM-TV St. Paul {Minnea-
polis), all Minnesota; KOB-TV Albuguerque, KOBF(TV)
Farmington and KOBR(TV) Roswell, all New Mexico.
Officers: Stanley S. Hubbard, chmn, pres & CEQ;
Gerald D. Deeney, VP & treas; Marvin L. Rosene, VP;
Staniey E. Hubbard Il, VP; Carlos Luis, VP; Ralph J.
Dolan, VP; Robert R. Regalbuto, VP; John Mayasich,
VP & pres of radio division; Kathryn Hubbard Rominski,
sec; Constance L. Eckert, asst sec; Marvin Rosen-
berg, asst sec. Stockholders: Stanley E. Hubbard
Trust, 82%; Staniey S. Hubbard Trust, 12%. Hgs: 3415
University Ave., St. Paul 55114. (612) 646-5555.

Humber Valley Broadcasting Co. Stns: 5 AM, 5 FM.
CFLC-FM Churchill Falls (Labrador), CFCB(AM) Corner
Brook, CFDL-FM Deer Lake, CFLN(AM) Goose Bay
(Labrador), CFNW(AM) Port au Choix, CFGN(AM) Port
aux Basques, CFCV-FM St. Andrews, CFNN-FM Si.
Anthony, CFSX(AM) Stephenville and CFLW(AM)
Wabush (Labrador), all Newfoundland. (All 100%
owned.) Executives: Dr. Noel F. Murphy, pres; James
R. O'Rourke, gen mgr; Roger Humber, stn mgr; Larry
Bourne, gen sis mgr; Curlis Green, news dir. Hgs: Box
570, Corner Brook, Nfld. A2H 6E6. (709) 634-3111.

John Hutton Corp. Stns: 2 AM, 2 FM. KUMU-AM-FM

Honolulu and KONG-AM-FM Lihue, both Hawaii. (All

100% owned.) Ownership: John Weiser Jr., 100%.

g|3qs: 441 North Nimitz Highway, Honolulu 96817. (808)
1-4511.

lllinois Bible Institute Inc. Stns: 3 FM. WIBI(FM)
Carlinville, WBGL(FM) Champaign and WCIC(FM)
Pekin, all llinois. (All 100% owned.) Executive: William
C. Whitworth, dir of radio. Hgs: Box 126, Carlinville, lIl.
62626. (217) 854-3261.

Birney Imes Jr. $tns. Stns: 2 AM, 3 TV. WROX(AM)
Clarksdale (100%) and WCBI(AM) (97%) and WCBI-
TV (25%) Columbus, both Mississippi; WMUR-TV
Manchester (90%), N.H.; and WBOY-TV Clarksburg
(92.5%), W. Va. See also Columbus (Miss.) Commer-
cial Dispatch under Nwspr Crossownership. Hgs: c/o
Columbus Television inc., Box 271, Columbus, Miss.
39703.

Independence Broadcasting Corp. Stns: 4 AM, 4
FM. KOEL-AM-FM Oelwein, lowa; KSAL{AM) and
KYEZ(FM) Salina, Kan.; KFIZ(AM)-WFON(FM) Fond
du Lac and WLIP(AM)-WJZQ(FM) Kenosha, both
Wisconsin. (Al 100% owned.) Executive: John C.
Goodwill, pres. Ownership: John C. Goodwill, 50%;
Peter Sulick, 50%. Hgs: 515 Madison Ave., Suite 2100,
New York 10022. (212) 755-1944.

Infinity Broadcasting Corp. Stns: 4 AM, 9 FM.
KROQ-FM Pasadena and KOME(FM) San Jose, both
California; WQYK-FM St. Petersburg, Fla.; WJJD(AM)
and WIMK(FM) Chicago; WBCN(FM) Boston; WJIT(AM)
and WXRK(FM) New York; WYSP(FM) Philadelphia;
KVIL(AM) Highland Park, KVIL-FM Highland Park-
Dallas and KXYZ(AM) Houston, all Texas; and
WBMW(FM) Manassas, Va. (All 100% owned.) Execu-
tive: Mel Karmazin, pres of radio division. Ownership:
Michael A. Wiener, chmn, 24%; Gerald Carrus, pres,

Broadcasting/Cablecasting Yearbook 1988
Ad44

24%. Hgs: 600 Madison Ave., New York 10022. (212)
750-6400.

Robert Ingstad Broadcast Properties. Stns: 4 AM, 5
FM. KBUF(AM) and KKJQ(FM) Garden City, Kan;
KQHT(FM) Crookston, Minn.; KKOA(AM) and KKPR(FM)
Kearney, Neb.; KGFX-AM-FM Pierre and KJJQ{AM)-
KKQQ(FM) Volga, both South Dakota. Ownership:
Robert E. Ingstad, 100%. Hgs: Box 907, Valley City,
N.D. 58072. (701) 845-1490.

Tom Ingstad Broadcasting Group Stns: 2 AM, 3 FM.
KPXR(FM) Anchorage; KBMW(AM) and KLTA(FM)
Breckenridge, Minn.; KIT(AM) and KATS(FM) Yakima,
Wash. Executive: Tom Ingstad, pres. Hgs: Depot on
DeMers, Box 1415, Grand Forks, N.D. 58201. (701)
772-2481.

Ingstad Broadcasting Group. Stns: 2 AM, 2 FM.
KWAD(AM) and KKWS(FM) Wadena, Minn.; KOVC-AM-
FM Valley City, N.D. Executive: Robert Ingstad, pres.
Hgs: Box 994, Valley City, N.D. 58072.

Inner City Broadcasting. Stns: 3 AM, 3FM. KBLX-AM-
FM Berketey, Calif., WLIB(AM) and WBLS(FM) New
York; KSJL(AM) and KSAQ(FM) San Antonio, Tex. (Al
100% owned.) Executive: Pierre Sutton, pres. Cable
TV: Inner-Unity Cable, Queens, New York. Hgs: 801
Second Ave., New York 10017. (212) 661-3344.

International Church of the Foursquare Gospel.
Stns: 1 AM, 2 FM. KHISAM-FM Bakersfield and
KFSG(FM) Los Angeles, both California. (All 100%
owned.) Ownership: No stockhoiders. Religious, non-
profit corporation. Hgs: 1100 Glendale Blvd., Los
Angeles 90026. (213) 484-1100.

Interstate Broadcasting Systems Inc. Stns: 2 AM, 1
FM. KRDS(AM) Tolleson, Ariz, KYMS(FM) Santa Ana,
Calif; and KUT(AM) Brighton, Colo. (All 100%
owned.) Ownership: Paul Toberty and Clayton Til-
lotson. Hgs: 1740 W. Katella, Orange, Calif. 92667.
(714) 997-4436.

Inter-Urban Broadcasting. Stns: 3 AM, 3 FM. WSAI{(AM)
Savannah, Ga.; KATZ-FM Alton, IIl.; WIZF(FM) Erlan-
ger, Ky; WYLDAM-FM New Orleans; and KATZ{AM)
St. Louis. Executives: Thomas P Lewis, chmn; James
J. Hutchinson Jr., pres. Hgs: 2806 Tulane Ave., New
Orleans 70119. (504) 822-1945.

Iroquois County Broadcasting Corp. Stns: 2 AM, 2
FM. WGFAAM-FM Watseka, lll.; and WTKM-AM-FM
Hartford, Wis. (All 100% owned.) Ownership: Richard
A. Martin, 50%; D.J. Ruth, 33.3%; Nadine Martin,
16.6%. Hgs: Route 4, Box 100, Watseka, Ill. 60970.
(815) 432-4955.

J

JAG Communications Inc. Stns: 2 FM. WLIF(FM)
Baltimore; and WFOG(FM) Sutiolk, Va. (Both 100%
owned.) Ownership: John A. Gambling Enterprises
Inc. Retirement Trust, 38%; The Flemington Fur
Company Inc., 38%; and Morton ). Hamburg, 5.5%.
Hqs: 6 East 45th St., New York 10017. (212) 687-2211.

J.N. Communications. Stns: 2 AM, 1 FM. WRIE(AM)
Erie and WHJB(AM)-WSSZ(FM) Greensburg, both
Pennsylvania. (All 100% owned.) Ownership: James
W. Harpel and Norman J. Slemenda Jr. Hgs: 245
Brown St., Greensburg, Pa. 15601. (412) 834-0600.

Jacor Communications In¢. Stns: 5 AM, 7 FM.
KOA(AMY) and KOAQ(FM) Denver; WQIK-AM-FM Jack-
sonville, Fla.; WGST(AM) and WPCH(FM) Atlanta;
WLW(AM)-WEBN(FM) Cincinnati and WMJI-AM-FM
Cleveland; WYHY(FM) Lebanon and WMYU(FM) Se-
vierville, both Tennessee. (All 100% owned.) Execu-
tives: Terry S. Jacobs, chmn of the bd, CEC; Frank E.
Wood, pres, chief operating off; Randy Michaels,
senior VP, progmg & opns; Robert Lawrence, senior
VP, sIs & mktg; Jon Berry, VP & chief accounting off;
R. Christopher Weber, asst VP-controller; James P.
Wagner, VP-engrg; Jeanette Wiliams, VP-admin-
mistration; John E. Lauer, VP Hgs: 1300 Central Trust
Center, 201 East Fifth St, Cincinnati 45202. (513)
621-1300.

Jetferson-Pilot Communications Co. Stns: 5 AM, 5
FM, 2 TV. KSON-AM-FM San Diego; KIMN(AM) and
KYGO(FM) Denver; WLYF(FM) Miami and WNWS(AM)
South Miami, both Florida; WQXI(AM) Atlanta and
WQXI-FM Smyrna, both Georgia; WBT(AM)-
WBCY(FM) and WBTV(TV) Charlotte, N.C.; and
WWBT(TV) Richmond, Va. (All 100% owned.) Execu-
tives: Wallace J. Jorgenson, pres; James G. Babb Jr,,
exec VP. Ownership: Jefferson-Pilot Corp., 100%.
Hgs: One Julian Price Place, Charlotte, N.C. 28208.
{704) 374-3500.



Jesup Broadcasting Corp. Sins: 4 AM, 4 FM.
WLOP(AM)-WIFO-FM Jesup and WMVG(AM)-
WKZR(FM) Milledgeville, both Georgia; WCAM(AM)-
WPUB-FM Camden and WDKD(AM)-WWKT-FM
Kingstree, both South Carolina. Ownership: Gary
Davidson, Dale Van Cantfort, Charlie Walker, Don La
Duke. Cable TV. Hgs: 1250 W. Charlton St., Mil-
ledgeville, Ga. 31061. {912) 427-3711.

Joliet Broadcasting Company Inc. Stns: 2 AM, 2FM.
WJOL(AM) and WLLI-FM Joliet, lIl.; KTOP(AM) and
KDVV(FM) Topeka, Kan. Executive: Robert J. Tezak,
pres. Hgs: One UNO Circle, Joliet, Ill. 60435. (815)
741-4000.

Jones-Eastern Radio inc. Stns: 3 AM, 4 FM. WWBS-AM-
FM Burgaw and WRSF(FM) Columbia, both North
Carolina; WWHT(AM) Charleston, WWHT-FM Goose
Creek and WYAK-AM-FM Suriside Beach-Garden
City, all South Carolina. {All 100% owned.) Executives:
C.J. Jones, pres, CEQO; Carolyn S. Jones, senior VP;
Monte Saunders, controller; Bob Casey, dir of progmg;
Barry Walters, dir of engrg. Ownership: C.J. Jones,
100%. Note: C.J. Jones and Carolyn S. Jones also
own 50% of WKZG(FM) Keyser, W.Va. Hgs: 11 Broad
St., Charleston, $.C. 29401. (803) 722-5900.

Myron Jones Stns. Stns: 1 AM, 2 FM, 1 TV
WHOT(AM) Campbell and WHOT-FM Youngstown,
both Chio; WJET(FM) and WJET-TV Erie, Pa. Owner-
ship: Myron Jones, 70%; William Fleckenstein, 30%.
Hqs: c/o The Jet Broadcasting Co., 1635 Ash St,, Erie,
Pa. 16503. (814) 455-2741.

Jonsson Communications Corp. Stns: 2 AM, 1 FM.
KSAC(AM) Sacramento, Calif.; KPLY(AM) and KROI{(FM)
Sparks, Nev. Executive: Kenneth A. Jonsson, pres.
Ownership: Kenneth A. Jonsson and Diana Jonsson,
100%. Hqs: 233 Wilshire Blvd., Suite 996, Santa
Monica, Calif. 90401. (213) 451-3230.

The Journal Co.—See WTMJ Inc.

Joyner Communications Inc. Stns: 3 FM. WIKS(FM)
New Bern and WZFX(FM) Whiteville, both North
Carolina; and WQOK(FM) South Boston, Va. Execu-
tive: A. Thomas Joyner, pres. Ownership: Tom Joyner,
60%; David Weil, 40%. Hgs: Box 1125, Cary, N.C.
27512. (919) 469-8383.

Justice Broadcasting Corp. Stns: 3 FM. WQEZ(FM)
Fort Myers Beach, Fla.; WCIB(FM) Faimouth, Mass.;
and WRFB({FM) Stowe, Vt. Ownership: Lawrence K.
Justice, 100%. Hgs: 314-3 Gifford St., Faimouth, Mass.
02540. (617) 457-0760.

K

KWHK Broadcasting Co. Stns: 3AM, 1 FM. KBHS(AM)
and KSPA(FM) Hot Springs, Ark.; KWHK(AM) Hutchin-
son, Kan.; and KTRC(AM) Santa Fe, N.M. (All 100%
owned.) Ownership: Lyle R. Foy, Eleanor Mackey
_Ferguson, William L. Mitchell. Hgs: Box 1967, 525 N.
Main, Hutchinson, Kan. 67501. (316) 663-4461.

KWTX Broadcasting Co. Stns: 1 AM, 1 FM, 1 TV.
KWTXAM-FM-TV Waco, Tex. Stockholders of KWTX
also own KBTX-TV Bryan and KNAL{AM) Victoria, both
Texas. Ownership: M.N. Bostick, the LBJ Co., L.L.
Sams & Sons Inc. Hgs: Box 2636, Waco. Tex. 76702.
(817) 776-1330.

Kansas Broadcasting System Inc.—See Beach-
Schmidt Group.

Kaye-Smith Radio. Stns: 2 AM, 2 FM. KXLAM-FM
Portland, Ore.; KJRB(AM) and KEZE-FM Spokane.
Wash. Ownership: Alexander Broadcasting Co. owns
100% of Kaye-Smith Radio. Lester M. Smith owns
100% of the stock. Has: Box 3010, Bellevue, Wash.
98009. (206) 455-0923.

David Keister Stns. Stns: 4 AM, 5 FM. WMLAFM Le
Roy and WMLA(AM) Normal, both lllinois; WIFE(AM)-
WCNB-FM Connersville, WBCI(FM) Lebanon and
WMCB(AM)-WCBK-FM Martinsville, all Indiana;
WOFR(AM) and WCHO-FM Washington Court House,
Ohio. Ownership: David Keister is principal owner of
WMLA-FM and WMLA(AM) and owns 90% of WIFE(AM)
and WCNB-FM, 85% of WBCI(FM), 100% ot WMCB(AM)
and WCBK-FM, and 90% of WOFR(AM) and WCHO-
FM. Jeft Hancock owns 10% of WIFE{AM)-WCNB-FM
and WOFR(AM)-WCHC-FM. Hgs: c/o Morgan County
Broadcasters Inc., 1639 Burton Lane, Martinsville,
Ind. 46151. (317) 342-3394.

Kelly Broadcasting Co. Stns: 2 TV. KCRATV Sacra-
mento, Calif.; and KCPQ(TV) Tacoma, Wash. (Both
100% owned.) Ownership: KCRATV, licensed to Kelly
Broadcasting Co., is owned by Kelly Television Co.,
90% (partnership). KCPQ{TV), licensed to Kelly Tele-

vision Co., is owned by Robert E. Kelly, 40%; Jon S.
Kelly, 40%. Hqgs: 825 K Street Mall, Sacramento, Calif.
95814, (916) 920-2391.

Kelsey Broadcasting Corp. Stns: 1 AM, 2 FM.
WWGS(AM) and WSGY(FM) Tifton, Ga.; and KWKL(FM)
Arkansas City, Kan. (All 100% owned.) Executives: Jon
C. Peterson, pres; Michael D. Levine, VP, Jay M.
Cohen, sec. Hgs: 5220 Turkey Lake Rd., Orlando, Fla.
32819. (305) 345-1643.

Key Chain Inc. Stns: 3 FM. WKRY(FM) Key West,
WAVK(FM) Marathon and WFKZ(FM) Plantation Key,
all Florida. Ownership: Mr. and Mrs. Joel B. Day, 51%.
Hags: 93351 Overseas Highway, Tavernier, Fla. 33070.
(305) 852-9085.

Keymarket Communications Stns: 1 AM, 8 FM.
WIZD-AM-FM Atmore, Ala.; WLTI(FM) Detroit; KMJM(FM)
St. Louis; WRLX(FM) Hickory, N.C.; WNNK(FM) Harris-
burg, Pa.; WTCB(FM) Orangeburg, S.C.; KKMJ(FM)
Austin and KMJQ(FM) Houston, both Texas. Execu-
tives: Kerby E. Confer, chmn; Paul H. Rothfuss, pres;
Donald J. Alt, chief financial off; Lynn Deppen, chief
engr; Bennett Smith, chief counsel. Ownership: Kerby
E. Confer, 50%; Paul H. Rothfuss, 50%. Hgs: 804
Carolina Ave., North Augusta, S.C. 29841. (803)
278-4646.

Kimel Broadcast Group Inc. Stns: 3 AM, 3 FM.
WKAJ(AM) and WQQY(FM) Saratoga Springs, N.Y.
(50%); WSNO(AM)-WORK(FM) Barre (83%) and
WWSR(AM)-WLFE(FM) St. Albans (80%), both Ver-
mont. Ownership: John O. Kimel, David R. Kimel. Hgs:
U.S. Route 7, St. Albans, Vt. 05478, (802) 524-2133. -

King Broadcasting Co. Stns: 3 AM, 3 FM, 6 TV.
KSFO(AM) and KYA(FM) San Francisco; New TV Hilo
and KHNL{TV) Honolulu, both Hawaii; KTVB(TV) Boise,
ldaho; KGW-AM-TV and KINK(FM) Portland, Ore.;
KING-AM-FM-TV Seattle and KREM-TV Spokane, both
Washington. Principal owners: Dorothy S. Bullitt,
Harriet S. Bullitt, and Priscilla B. Collins. Cable TV.
Hgs: Box 24525, Seattle 98124. (206) 448-5555.

King Communications Inc. Stns: 2 AM, 2 FM.
WBTF(FM) Attica, WBTA(AM) Batavia and WCLI(AM)-
WZKZ(FM) Corning, alt New York. (All 100% owned.)
Hgs: 20 Park Plaza, Suite 613, Boston 02116. (617)
350-0077.

Kleven Communications Group. Stns: 2 AM, 1 FM.
KKOJ(AM) Jackson, Minn.; KBHB{AM) and KRCS(FM)
Sturgis, S.D. {All 100% owned.) Ownership: Leslie J.
Kleven, 80%; Marguerite E. Kleven. 20%. Hgs: Box
99, Sturgis, S.D. 57785. (605) 347-4455.

Knight Quality Group Stations, Stns: 4 AM, 4 FM.
WSAR(AM) Fall River and WTAG(AM)-WSRS{FM)
Worcester, both Massachusells; WGIR-AM-FM
Manchester and WHEB-AM-FM Portsmouth, both New
Hampshire; and WEZF(FM) Burlington, Vt. Ownership:
Norman Knight, 100%. Cable TV. Hgs: 63'Bay State
Road, Boston 02215. (617) 262-1950.

Knight-Ridder Broadcasting Inc. Stns: 9 TV. WALA
TV Mobile, Ata.; KOLB-TV Tucson, Ariz.; WCDC(TV)
Adams, Mass.; WJRTTV Flint, Mich.; WTEN(TV)
Albany, N.Y; KTVY(TV) Oklahoma City; WPRI-TV
Providence, R.l.: WKRN-TV Nashville; and WTKR-TV
Norfolk, Va. (All 100% owned.) Executives: Daniel E.
Gold, pres & CEQ; H. Richard Eldredge. exec VP; T.
Arthur Bone, VP engrg. Ownership: Knight-Ridder Inc.,
100%. See also Newspaper Crossownership. Cable
TV: TKR Cable Co. Hgs: One Herald Plaza, Miami
33132. (305) 376-3900.

Koplar Communications Inc. Stns: 2 TV. KRBK-TV
Sacramento, Calif, and KPLR-TV St. Louis. (Both
100% owned.) Ownership: Harold Koplar and family.
Has: 4935 Lindell Blvd., St Louis 63108. (314}
367-7211.

Kramer Broadcasting Inc. Stns: 2 AM, 2 FM.
WTOQ(AM)-WKPL({FM) Platteville and WPDR(AM)-
WDDC(FM) Portage, both Wisconsin. (All 100% owned.)
Ownership: Edward Kramer, 100%. Hgs: Box 300,
Portage, Wis. 53901. (608) 742-8833.

Kuiper Stns. Stns: 4 AM, 3 FM. WDOW-AM-FM
Dowagiac, WFURAM-FM Grand Rapids (control),
WKPR(AM} Kalamazoo and WKJR(AM)-WQWQ(FM)
Muskegon Heights, all Michigan. Ownership: William
E. Kuiper. Hgs: Box 1808, 399 Garfield S.W., Grand
Rapids, Mich. 49501. (616) 456-9541.

L

L.E.O. Breadcasting inc. Stns: 2 TV. KXLT(TV)
Rochester and KXLI(TV) St. Cloud, both Minnesota.
(Both 100% owned.) Ownership: Halcomm Inc., 100%.
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Hgs: Box 1776, St. Cloud, Minn. 56302. (612)
252-0110.

LIN Broadcasting Corp. Stns: 7 TV. WAND(TV)
Decatur, lll.; WANE-TV Fort Wayne and WISH-TV
Indianapolis, both Indiana; WOTV(TV) Grand Rapids,
Mich.; KXAN-TV Austin and KXAS-TV Fort Worth, both
Texas; and WAVYTV Portsmouth, Va. (All 100%
owned.) Executives: Donald A. Pels, pres/chmn; E.
Blake Byrne, VP, television; Ronald E. Graiff, VP-engrg:
Barrett Geoghegan, VP; Amold S. Blauweiss, VP-
finance; David M. Naseman, VP, gen counsel & sec;
Michael Plouf, VP-corporate dev & treas; Robert S.
Cecil, VP-cellular radiotelephone; Frank O'Neil, VP;
Harold N. Spitz, VP Ownership: Publicly owned
corporation. Hgs: 1370 Avenue of the Americas, New
York 10019. (212) 765-1902.

Lackey Group. Stns: 1 AM, 2 FM. WSON(AM)
Henderson and WHOP-AM-FM Hopkinsville, both
Kentucky. Ownership: WSON is owned by Henry G.
Lackey, 100%. F. E. Lackey owns WHOP stns. Hgs:
Box 418, Henderson, Ky. 42420. (502) 826-3923.

Lafayette Broadcasting inc. Stns: 1 AM, 2 FM.
KPEL(AM)-KTDY(FM) Lafayette and KTQQ(FM) Sul-
phur, both Louisiana. (All 100% owned.) Ownership:
Ronald J. Gomez Sr., 50%. Hgs: Box 520486, Latayette,
La. 70505. {318) 233-7003.

Landmark Communications Inc. Stns: 1 AM: 1 FM,
2 TV. Landmark Broadcast Division: KNTV(TV) San
Jose, Calif; KLAS-TV Las Vegas; WTAR{AM) and
WLTY{(FM) Norfolk, Va. Executives: Frank Batten,
chmn of the bd, Landmark Communications Inc.; John
Wynne, pres, broadcasting & video enterprises divi-
sion. Ownership: Frank Batten owns controlling inter-
est in Landmark Communications Inc. See also
Newspaper Crossownership. Cable TV: The Weather
Channel, Atlanta (John Wynne, chmn & CEQ). Has:
Landmark Broadcast Division, Landmark Communica-
tions Inc., 150 West Brambleton Ave., Norfolk, Va.
23510. (804) 446-2000.

Aif M. Landon Radio Stations. Stns: 2 AM, 1 FM.
KEDD(AM) Dodge City and KSCBAM-FM Liberal,
both Kansas. (All 65% owned.) Ownership: Robert
Larrabee, Liberal, Kan., owns 15% of KEDD(AM) and
KSCB-AM-FM. Hgs: 1009 Fillmore St., Topeka, Kan.
66604. (913) 233-4136.

T.B. Lanford Stns. Stns: 1 AM, 1 FM, 2 TV. KNAZ-TV
Flagstaff, Ariz. (13.8%); KALB(AM), KZMZ(FM) (both
100%) and KALB-TV Alexandria, La. (55%); and
KLST(TV) San Angelo, Tex. {100%). Hgs: 605-11
Washington St.. Alexandria, La. 71301,

Brent Larson Stations. Stns: 2 AM, 3FM. KNKK(AM)-
KSOS(FM) Brigham City (100%) and KSVC(AM)-
KKWZ(FM) Richfield (90%), both Utah; and KSIT(FM)
Rock Springs, Wyo. (80%). Officers: Brent T. Larson,
pres; Kent Colby, VP-group sls; Carol Allen, exec
sec-dir of accounting; Steve Homan, VP-progmg;
Donald Bower, VP-engrg. Ownership: Brent T. Larson,
100%. Hgs: Box 2129, Salt Lake City 84110. (801)
363-2002.

Lew Latto Group of Northland Radio Stations. Stns:
3 AM, 3 FM. WAKX(FM) Duluth, WEVE-AM-FM Eveleth
and KJJKAM-FM Fergus Falils, all Minnesota; and
KXTP{AM) Superior, Wis. (All 100% owned.) Owner-
ship: Lew Latto, 100%. Hgs: 419 West Michigan St.,
Duluth, Minn. 55802. (218) 727-7271.

Lee Enterprises Inc. Stns: 8 TV. KGUN(TV) Tucson,
Ariz.; KGMD-TV Hilo, KGMB(TV) Honolulu and
KGMV(TV) Wailuku, all Hawaii; KMTV(TV) Omaha;
KGGM-TV Albuquerque, N.M. (42% interest); KOIN-TV
Portland, Ore.; and WSAZ-TV Huntington, W. Va.
Executives: Richard D. Gottlieb, pres;.Richard B.
Belkin, VP bcstg & corporate planning; Michael J.
Riley. VP of finance & treas. (See also Newspaper
Crossownership.) Hgs: 130 E. Second St., Davenport,
lowa 52801. (319) 383-2202.

Legacy Broadcasting Inc. Stns: 4 AM, 6 FM.
KJOI(FM) Los Angeles; KHOW(AM) and KSYY(FM)
Denver; WLLZ(FM) Detroit; KDWB(AM) St. Paul and
KDWB-FM Richfield, Minn. (Minneapolis-St. Paul);
KILTAM-FM  Houston; WCPT(AM) Alexandria and
WCXR-FM Woodbridge, both Virginia. Executives:
Carl E. Hirsch, co-chmn of the bd, pres & CEQ; Robert
F.X. Sillerman, co-chmn of the bd; Howard Tytel, exec
VP/gen counsel; Douglas W. Brown, VP-opns; Richard
A. Anderson, VP-finance; Wiliam J. Magee, exec
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VPrtreas. Ownership: Carl E. Hirsch, 51%; Robert F.X.
Sillerman, 36%. Hgs: 6430 Sunset Blvd., Suite 700,
Los Angeles 90028. {213) 465-1700.

Leighton Enterprises Inc. Stns: 3 AM, 2 FM.
KOUR-AM-FM Independence and KNIA{AM) Knox-
ville, both lowa; KNSI(AM) and KCLD(FM) St. Cloud,
Minn. (All 100% owned.) Executives: Al Leighton, pres;
Ciyde W. Johnson, exec VP. Hgs: Box 1458, St. Cloud,
Minn. 56302. (612) 251-1450.

Lesso Inc. Stns: 3 AM, 4 FM. KXXX(AM)- KOLS(FM)
Colby, KILS(AM)-KSLS(FM) Liberal and KWLS(A!
KGLS(FM) Pratt, all Kansas; and KXLS(FM) Alva, Okla
(All 100% owned.) Ownership: Larry Steckline, Hgs:
Box 11705, Wichita, Kan. 67202. (316) 267-0293.

Lewis Broadcasting Corp. Stns: 1 AM, 2 FM, 3 TV.
WLTZ(TV) Columbus, WJCL-FM and WJCL(TV) Savan-
nah, both Georgia; WZRX(AM) Jackson and WSTZ-FM
Vicksburg, both Mississippi; and WLTX({TV) Columbia,
S.C. (All 100% owned.) Ownership: J.C. Lewis Jr,

100%. Hqs: Box 13646, 10001 Abercorn St., Savan-
nah, Ga. 31406. (912) 925-0022.

The Liggett Broadcast Group. Stns: 2 AM, 6 FM.
KCLQAM-FM Hanford and KMGG(FM) Monte Rio,
both California; WBCK(AM)-WMJC(FM) Battle Creek,
WHNN(FM) Bay City (Saginaw), WFMK(FM) East
Lansing and WLHT(FM) Grand Rapids, ali Michigan.
Executives: Robert G. Liggett Jr., chmn; James A.
Jensen, exec VP; Donald H. Layman, treas. Owner-
ship: Robert G. Liggett Jr., 100%. Hgs: 185 E. Grand
River Ave., Williamston, Mich. 48885. (517) 349-2040.

The Lincoln Group Ltd. Stns: 2 AM, 3 FM. WBUF(FM)
Buffalo and WHAM(AM)-WVOR-FM Rochester, both
New York; WSOM(AM) and WQXK(FM) Salem, Ohio.
(All 100% owned.) Ownership: Albert L. (Bud) Werthei-
mer, Albert Wertheimer, John A. Palvino. Hgs: 351
South Warren St., Suite 600, Syracuse, N.Y. 13202.
(315) 478-5030.

Linder Radio Group. Stns: 3 AM, 4 FM. KRIT{(FM)
Clarion, lowa; KTOE{AM) Mankato, KMHL{AM) and
KKCK(FM) Marshall, KDOG(FM) North Mankato,
KWLM(AM) and KQIC(FM) Willmar, all Minnesota.
Ownership: Donald O. Linder, H. Willard Linder. Hgs:
Box 838, Willmar, Minn. 56201. (612) 235-1340.

Litchfieid Broadcasting Corp. Stns: 1 AM, 2 FM.
WLOQ(FM) Winter Park, Fla; and KLFD-AM-FM
Litchfield, Minn. (All 100% owned.) Hgs: 2615 Broo-
kridge Ave., Minneapolis 55422. (612) 545-3559.

J.R. Livesay Group. Stns: 3 AM, 2 FM. WBAR(AM)
Bartow, Fla.; WHOW-AM-FM Clinton and WLBH-AM-
FM Mattoon, both lllinois. Executives: J.R. Livesay,
pres & gen mgr; J.R. Livesay Il, exec VP. Ownership:
J.R. Livesay owns 20% of WBAR, 53.34% of WHOW-AM-
FM and 51% ot WLBH-AM-FM. J.R. Livesay Il (son of
J.R. Livesay) owns 20% of WBAR, 14.86% of WHOW-AM-
FM and 24.6% of WLBH-AM-FM. Sherley Herrington
(daughter of J.R. Livesay) owns 20% of WBAR, 14.8%
of WHOWAM-FM and 10% of WLBH-AM-FM. Mrs.
J.R. Livesay (wife of pres) owns 20% of WBAR, 16.9%
of WHOWAM-FM. Mr. & Mrs. R.E. Adams own 20%
of WBAR. Ken L. Wooddell owns 14.66% of WLBH-AM-
FM. Hgs: Box 322, Mattoon, IIl. 61938. (217) 234-6464.

Lodestar Communications Group Stns: 3 AM, 2 FM.
KVIX{(AM) Lake Oswego (Portland), Ore.; KOTY(AM)
Kennewick, KOTY-FM Richland, KUTI(AM) Selah and
KXDD(FM) Yakima, all Washington. Executives: Victor
M. Ives, pres. Ownership: Victor M. Ives, gen ptnr.
Hgs: Box 1803, Lake Oswego, Ore. 97035. (503)
635-3503.

Pirallo Lopez Stns. Stns: 4 AM, 2 FM. WMIA(AM)
Arecibo, WGSX(FM) Bayamon, WAEL-FM Maricao,
WAEL(AM) Mayaguez, WISO(AM) Ponce and WRAI(AM)
San Juan, all Puerto Rico. Ownership: Estate of Manuel
Pirallo Lopez, estate of Carlos M. Pirallo Lopez, Jose
Luis Pirallo Lopez. Hgs: 74 Mayaguez St., San Juan,
PR. 00817. (809) 763-0020.

Lotus Communications Corp. Stns: 9 AM, 6 FM.
KTKT(AM) and KLPX(FM) Tucson, Ariz.; KGST(AM)

Fresno, KOXR{AM) Oxnard, KWKW{AM) Pasadena’

{Los Angeles) and KFSD-FM San Diego. all California;
WTAQ(AM) La Grange, |Il; WMDO(AM) Wheaton,
Md.; KENO{AM)-KOMP(FM) Las Vegas and KONE(AM)-
KOZZ(FM) Reno; KTEZ(FM) Lubbock and KXET(AM)-
KZEP(FM) San Antonio, both Texas. Executives:
Howard A. Kalmenson, pres; Norman Posen, exec VP;
Hal Rosenberg, exec VP. Jerry Roy, VP; Martin L.
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Schneider, VP, controller & treas; Lynden Williams,
corporate chief engr. Hgs: 6777 Hollywood Blvd.,
Hollywood 90028. (213) 461-8225.

Love Broadcasting Co. Stns: 2 AM, 3 FM, 2 TV.
WSOK(AM) and WAEV(FM) Savannah, Ga. (100%).
KNAN(FM) Monroe, La.; WLOX-TV Biloxi (100%) and
WKXI(AM)-WTYX(FM) Jackson (01%), both Missis-
sippi; and KDRV(TV) Medford, Ore.{100%). Executive:
John F. Hash, pres. Ownership: James S. Love I,
Mary E. McMillan, Jo Love Little. Hgs: Box 4596, Biloxi,
Miss. 39535, (601) 896-1313.

Lowe Broadcasting Group. Stns: 3 AM, 2 FM.
WCOU(AM) and WAYU(FM) Lewiston, Me.; WCNL-AM-
FM Newpeort, N.H.; and WHIM(AM) Providence, R.l.
Executives: Philip M. Lowe, pres, The Lowe Group of
Companies; Robert H. Harrison, pres, broadcast
division. Ownership: Philip M. Lowe, 100%. Hgs: 17
Arlington St., Boston 02116. (617) 236-0016.

ML Media Partners L.P. Stns: 2 TV. WREX-TV
Rockford, IIl.; and KATC(TV) Lafayeite, La. Cable TV:
18 franchised communities (Anaheim, Calistoga, Cotati,
Fairtield,” Hermosa Beach, Manhattan Béach, Napa
county, Orange county, Rohnert Park, St. Helena,
Santa Rosa, Sebastopol, Solano county, Sonoma,
Sonoma county, Suisun City, Villa Park and Yountville,
all California) plus 50% ownership in San Juan, PR.
Hgs: 55 Old Post Road No. 2, Greenwich, Conn.
06830. {203) 622-4860.

MSP Television of Midland-Odessa In¢. Stns: 2 TV.
KWAB(TV) Big Spring and KTPX{(TV) Odessa, both
Texas. Ownership: Francis A. Martin, 50%; James H.
Smith, 25%, Glen E. Pickell, 25%. Hgs: Francis A.
Martin Ill, 1001 Van Ness Ave., San Francisco 84109.

MacDonald Broadcasting Co. Stns: 3 AM, 3 FM.
WATT(AM) and WEVZ(FM) Cadillac, WWPZ(AM) and
WMBN-FM Petoskey, and WSAM(AM) and WKCQ(FM})
Saginaw, all Michigan. Executives: Ken MacDonald
Jr., pres; Patricia MacDonald Garber, senior VP;
Andrew MacDonald, VP. Ownership: Kenneth Hugh
MacDonald, chmn & CEQ. Hgs: 808 N. Michigan Ave.,
Saginaw, Mich. 48602, (517) 754-5622.

Mahatfey Enterprises inc. Stns: 3 AM, 3 FM.
KRMS(AM)-KYLC(FM) Osage Beach and KTTR(AM}-
KZNN({FM) Rolla, both Missouri; and KGRT-AM-FM Las
Cruces, N.M. {All 100% owned.) Ownership: John B.
Mahaffey, Fredna B. Mahafiey, Hqs: Box 4584,
Springfield, Mo. 65808. (417) 883-3180.

Louis J. Maierhofer Stns. Stns: 2 AM, 1 FM.
WHPA(FM) Hollidaysburg, WTGC(AM) Lewisburg and
WKMC(AM} Roaring Spring, all Pennsylvania. (All
100% owned.) Hgs: Box 1311, Altoona, Pa. 16603.
(814) 695-4441.

Maine Radio and Television Co. Stns: 2 TV. KMEG(TV)
Sioux City. lowa; and WCSH-TV Portland, Me. (Both
100% owned.) Executive: Frederic L. Thompson, pres.
Note: Mr. Thompson also owns 100% of WLBZ-TV
Bangor, Me. Hgs: One Congress Square. Portland,
Me. 04101. (207) 772-0181.

MainStreet Communications. Stns: 1 AM, 2 FM.
WLNZ-FM St. Johns, Mich.; WINW(AM) and WRQK(FM)
Canton, Ohio. (All 100% owned.) Executive: Randall
Blair, chmn. Ownership: Broadcast Media Corp., gen
ptnr. Hgs: Box 42513, Washington 20015, (202)
364-1019.

Mairite Communications Group Inc. Stns: .4 AM, 7
FM, 6 TV. KLAC(AM)-KZLA-FM Los Angeles, KNEW(AM)
Qakland (San Francisco) and KSAN-FM San Fran-
cisco, all California; WAWS(TV) Jacksonville and
WFLX(TV) West Palm Beach, both Florida; WXIX-TV
Newport, Ky. (Cincinnati); WDGY(AM) Minneapolis
and KEEY-FM St. Paul;, WHTZ(FM) Newark, N.J.;
WUHF(TV) Rochester, N.Y.. WHK(AM)-WMMS(FM)
Cleveland and WOIO(TV) Shaker Heights (51%), both
Ohio; WEGX(FM) Philadelphia; KKHT(FM) Houston;
and WSTE(TV) Ponce, PR. (80%). Office of the pres:
Milton Maltz, chmn, pres & CEC; Gil Rosenwald, exec

VP & pres, radio division; John C. Chaffee Jr., senior ~

VP & pres, television division, Executives: Tom L.
Bracanavich, VP engrg; Kevan A. Fight, VP-finance &
chief financial off, John R. Wilson, treas & chief
accounting off; John M. Schohl, sec & gen counsel.
Ownership: Milton Maltz, 75.2%; publicly traded. Also
owns Malrite Television Productions, Malrite Creative
Services and Malrite Broadcast Services. Hgs: 1127
Euclid Ave. Suite 1200, Cleveland 44115. (216)
781-3010. .
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Manship Stns. Stns: 1 AM, 1 FM, 2 TV. WIBO(AM),
WFMF(FM) and WBRZ(TV) Baton Rouge: and KRGV
TV Weslaco, Tex. Ownership: WJBO stations: D.L.
Manship, 30.2%; C.P. Manship Jr., 35%. WBRZ: C.P.
Manship Jr., 35%; D.L. Manship. 30.2%. KRGV-TV
jointly owned by the Messrs. Manship. (See also
Newspaper Crossownership.) Hgs: Box 588, Baton
Rouge 70821.

Mardikian-Farr-Snell Stns.—See the Golden Pacific

Group.

Marlin Ltd. Broadcasting Inc. Stns: 2 FM. WTMI{FM)
Miami; and WQRS(FM) Detroit. Note: Group has
purchased WFLN-FM Philadelphia, subject to FCC
approval. Ownership: Howard P. Tanger. Hgs: 2951
S. Bayshore Drive, Miami 33133. (305) 443-5251.

Marriott Stns.—See First Media Corp.

Marsh Media. Stns: 5 TV. KVIO-TV Carlsbad and
KVIH-TV Clovis, both New Mexico; KVIJ-TV Sayre,
Okla.; KVI-TV Amarillo and KVIATV El Paso, both
Texas. (All 100% owned.) Executive: James R.
McCormick, CEQ. Ownership: KVIOTV and KVIATV
are owned by Stanley Marsh 3, 256%; Stanley Marsh 3
Special Trust, 20%; Michael C. Marsh, 20%; Tom F.
Marsh, 10%; Tom F. Marsh Special Trust, 10%; David
L. Weir, 5%; Tom F. Marsh Family Trust No. 2, 4.5%;
Micbael C. Marsh Family Trust No. 2, 4.5%, Estelle
Marsh Watlington, 1%. KVIH-TV, KVIJ-TV and KVII-TV
are owned by Stanley Marsh Ill, 80%; Michael C.
Marsh, 19%; Estelle Marsh Watlington, 1%. Cable TV:
Chino, Calif. Hgs: One Broadcast Center, Amarilio,
Tex. 79101. (806) 373-1787.

Martz Communications Group Stns: 1 AM, 2 FM.
WFST(AM) Caribou (90%) and WDHP(FM) Presque
Isle (80%), both Maine; and WYSS(FM) Sault Ste.
Marie, Mich. (100%). Ownership: Timothy D. Martz.
Note: Brian E. Lamont {Presque Isle, Me.) owns 10%
of WFST(AM) and WDHP(FM). Hgs: Box 36, Fairfield,
Conn. 06430. (203) 254-7001.

Matiock Communications Inc. Stns: 2 TV. KMCV(TV)
Idaho Falls, Idaho; and KOTT(TV) Vernal, Utah. (Both
100% owned.) Ownership: Stephen J. Matlock. See
also Newspaper Crossownership. Hgs: Box 342,
Eagle, |daho 83616. (208) 938-0783.

May Broadcasting. Sins: 2 AM, 1 FM. KMA(AM)
Shenandoah, lowa; WKTY(AM) and WSPL(FM) La
Crosse, Wis. Ownership: Edward W. May Jr., gen ptnr,
25%; Edward W. May, limited ptrr, 12.5%; Eleanor J.
May, limited ptnr, 12.5%; Annette M. Marra, limited
ptnr, 25%:; Karen L. Sislo, limited ptnr, 25%. Hgs: Box
960, Shenandoah, lowa 51601.

Wendell Mayes Stations. Stns: 3 AM, 3 FM. KCRS(AM)
and KWMJ(FM) Midland (100%), KSNY-AM-FM Snyder
(32.5%), KAMG{AM) and KVIC(FM) Victoria (100%),
all Texas. Principal owner: Wendell Mayes Jr. Cable
TV. Hgs: Box 50030, Austin, Tex. 78763. (512)
477-6866.

C.A. McClure Stations. Stns: 2 AM, 2 FM. WCHK-AM-
FM Canton and WRCG(AM)-WCGQ(FM) Columbus,
both Georgia. Ownership: C.A. McClure, 90%; FK.
Brown, 10%. Hqgs: Box 1537, Columbus, Ga. 31902.
(404) 324-0338.

Thomas F. McDaniel Stns. Stns: 1 AM, 2 FM.
WCHJ(AM)-WBKN(FM) Brookhaven and WJDR(FM)
Prentiss, both Mississippi. (All 100% owned.) Owner-
ship: Thomas F. McDaniel, 100%. Note: Mr. McDaniel
also owns 10% of WCJU(AM) Columbia, Miss. Hgs:
Bogue Chitto Communication Co., Box 711, Brookha-
ven, Miss. 39601. (601) 833-6221.

McGraw-Hill Broadcasting Co. Stns. 4 TV. KERO-TV
Bakersfield and KGTV(TV) San Diego, both Calitornia;
KMGH-TV Denver; and WRTV(TV) Indianapolis. (All
100% owned.) Executives: Edward T. Reilly Jr., pres;
Robert W. Flanders, VP-bus systems dev & engrg; Ted
V. Barros, dir-pub afirs; Dennis Fretz, controller.
Ownership: McGraw-Hill Inc., 100%. See Newspaper
Crossownership. Hgs: 1221 Ave. of the Americas, New
York 10020. (212) 512-2000.

McKenna Radio Stations. Stns: 2 AM, 2 FM.
WCMB(AM) and WHIT-FM Harrisburg, Pa.; WHIT(AM)
Madison and WWQM-FM Middleton, both Wisconsin.
(All 100% owned.) Hgs: c/o Jarmes A. McKenna Jr., 3
Bethesda Metro Center, Suite 810, Bethesda, Md.
20814. (301) 886-1724.

McKinnon Broadcasting Co. Stns: 4 TV. KUSI-TV San -

Diego: KBVO(TV) Austin, KBMT(TV} Beaumont and
KiI(TV) Corpus Christi, all Texas. Ownership: Michael
McKinnon owns KBMT(TV) and KIINTV), 45% of
KBVO(TV) and 20% of KUSITV. Hqgs: Box 6669,
Corpus Christi, Tex. 78411. (512) 853-7700.



McNaughton Stns. Sins: 3 AM, 3 FM. WCRA(AM)-
WCRC(FM) Effingham and WRMN(AM)-WJKL(FM)
Elgin, both lllinois; WBEV(AM} and WXRO(FM) Beaver
Dam, Wis. Ownership: WCRA and WCRC are owned
by Joseph E. McNaughton, 55%: Mary Cecille Helmer,
13%; Jo Ann Mansfield, 13%; Eddie W. Howard, 10%.
WRMN and WJKL are owned by Joseph E. McNaugh-
ton, 69%:. Alexander McNaughton, 16%; Richard
Jakle, 15%. WBEV and WXRO are owned by Kewanee
Broadcasting Co. (WKEI-WJRE), 65%; John Klinger,
20%; and Richard "Jakle, 15%. See Newspaper
Crossownership. Hgs: 201 N. Banker, Effingham, I,
62401. (217) 347-7151.

Media Central Inc. Sins: 8 TV. WZDX(TV) Huntsville,
Ala.; WXTX(TV) Columbus, Ga.; KHAI-TV Honoluly;
WOBD(TV) Jackson, Miss.; KBSI(TV) Cape Girardeau
and KZKC(TV) Kansas City, both Missouri; WOAC(TV}
Canton, Chio; and WKCH-TV Knoxville, Tenn. Owner-
ship: Kent Rentals Inc., 38.62%; Morton J. Kent,
22.06%; Forrest L. Preston, 8.5%; David R. Vaughn,
8.3%,; John F. McMullan, 7.2%; Thomas M. Hudson,
2.8%. Hgs: Suite 620, Osborne Office Center, Chatta-
nooga 37411. (615) 894-4980.

Media General Inc. Stns; 3 TV. WIKS(TV) Jacksonville
and WXFL(TV) Tampa, both Florida; and WCBD-TV
Charleston, S.C. Executives: James S. Evans, pres &
CEO. See also Newspaper Crossownership. Cable
TV: Cablevision of Fredericksburg Inc., Frederick-
sburg, Va., Media General Cable of Fairfax Inc.,
Chantilly, va. Hgs: 333 East Grace St., Richmond, Va.
23219. {804) 649-6000.

Media Inc. Stns: 3 AM, 1 FM. KJNO(AM) (90%) and
KTKU{FM) (49%) Juneau, KTKN(AM) Ketchikan (100%)
and KIFW(AM) Sitka (100%), all Alaska. Ownership:
E. Roy Paschal. Dennis W. Egan owns 10% of
KJINO(AM) and 51% of KTKU(FM). Hgs: 3161 Channel
Drive. Juneau, Alaska 99801. (907) 586-3630.

Meredith Broadcasting Group, Meredith Corp. Stns:
7 TV. KPHO-TV Phoenix; KSEE(TV) Fresno, Calif.;
WOFL(TV) Orando, Fla.; WNEM-TV Bay City, Mich.;
KCTV(TV) Kansas City, Mo.; KVWU-TV Henderson,
Nev.; and WTVH(TV) Syracuse, N.Y. (All 100% owned.)
Executive: W.C. McReynolds, pres, Broadcasting
Group. Meredith Broadcasting is an operating group
of Meredith Corp.,. Des Moines, lowa, which owns
MMT Sales Inc. and publishes Better Homes &
Gardens, Successful Farming, consumer books, and
is & contract printer. Hgs: 17 16 Locust St., Des Moines,
lowa 50336. (515) 284-3331. :

Meridian Communications Corp. Stns: 2 TV. WRGT-
TV Dayton, Ohio; and WVAH-TV Charleston, W.va.
{Both 100% owned.) Ownership: Henry Posner Jr.,
Albert M. Holtz, Thomas D. Wright. Hgs: 110 Roessler
Rd., Suite 200B, Pittsburgh 15220. (412) 343-3300.

Mesa Broadcasting Co. Stns: 3 AM, 3 FM. KQIL(AM)
and KQIX-FM Grand Junction, Colo.; KBIT(AM) and
KOOK(FM) Billings, Mont.; KKAZ(FM) Cheyenne and
KUUY(AM) Orchard Valley, both Wyoming. Execu-
tives: John W. Hough, pres. Ownership: John W.
Hough, 100%. Hgs: Suite 1876, 208 S. La Salle St
Chicago 60604. (312) 346-7900.

Metropiex Communications. Sins: 4 AM, 6 FM.
WFYV-FM  Atlantic Beach, WNLT(FM) Clearwater,
WHYI(FM) Fort Lauderdale, WFYV(AM) Jacksonville,
WJIYO(FM) Mount Dora, WHBO(AM) Pinellas Park and
WPRD{AM) Winter Park, all Florida; WRFX(FM) Kanna-
polis and WKIX(AM)-WYLT(FM) Raleigh, both North

Carolina. Executives: Norman Wain, chmn & CEO; .

Robert C. Weiss, pres & chief operating off. Owner-
ship: Norman Wain and Robert C. Weiss. Hgs: 1818
Ohio Savings Plaza, Cleveland 44114. (216) 566-8080.

Metropolis Broadcasting Group Inc. Stns: 1 AM, 2.

FM. WDTX(FM) Detroit; WERE(AM) and WNCX(FM)
Cleveland. (All 100% owned.) Ownership: Harvey
Deutch, Lorraine Golden, Jim Harper. Hgs: 306 S.
Washington, Suite 500, Royal Oak, Mich. 48067. (313)
398-1100.

Metropolitan Broadcasting Corp. Stns: 2 AM, 5 FM.
KTWV-FM Los Angeles, WWBA(FM) St. Petersburg,
Fla., WOMC(FM) Detroit; WNEW-AM-FM New York:
WMMR(FM) Philadelphia; and KRLO(AM) Dallas. Ex-
ecutive: Carl C. Brazell Jr., pres & CEQ. Ownership:
Carl C. Brazell Jr., Morgan Stanley & Co., Duncan
Cook, and others. Hgs: 655 Third Ave., New York
10017. (212) 986-7000. Stns: 1 AM,. 3 FM, 4 TV.
KYYA(FM) Billings, Mont.; KFYRAM-TV and KYYY(FM)
Bismarck, KQCD-TV Dickinson, KIZZ{FM) and
KMOT(TV) Minot, and KUMV-TV Williston, all North
Dakota. {Ali 100%- owned.) Executives: William A.
Ekberg, pres; Judith Ekberg Johnson, exec VP, chief
operating off. Ownership: William A. Ekberg, 7%;
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Marietta M. Ekberg, 51%; Judith Ekberg Johnson,
10%. Cable TV. Hgs: Box 1738, Bismarck, N.D. 58502.
(701) 223-0900.

Meyer Communications Inc. Stns: 3 AM, 4 FM.
KFAL(AM)-KKCA(FM) Fulton (80%), KBOA(AM)-
KTMO(FM) Kennett, KLEX(AM)-KCAC(FM) Lexington
(80%) and KTXR(FM) Springfield (92.88%), all Mis-
souri. Executive: Kenneth E. Meyer, pres. Ownership:
Kenneth E. Meyer, 100%. Hqs: Box 3676, Springfield,
Mo. 65808. (417) 882-3990.

Miami Valley Christian Television Inc. Stns: 2 TV.
WTLJ(TV) Muskegon, Mich.; and WTJC(TV) Spring-
field, Ohio. (Both 100% owned.) Executive: Marvin D.
Sparks, pres & CEQ. Hgs: Box 26, Dayton, Ohio
45401. (513) 323-0026.

Mid-Ameiica Gospel Radio. Sins: 5 AM, 1 FM.
KXEG(AM) Tolleson, Ariz. {Phoenix); KQXI{AM) Arvada,
Colo.; KXEN(AM) Festus-St. Louis, Mo.; KBBX(AM)
and KCGL{FM) Centerville, Utah; and KSHY(AM)
Cheyenne, Wyo. Ownership: Burt W. Kaufman, Dirk
L. Hallemeier and George Spicer. Sales offices
(George Spicer, gen mgr): 1817 N. Third St., Phoenix
85004. (602) 254-5001. Corporate offices (Burt W.
Kaufman, mgng ptnr): One Parkside Plaza, 1430 Clive
St., St. Louis 63103.

Mid Atlantic Network. Sins: 3 AM, 3 FM. WHYL-AM-
FM Carlisle, Pa.; WFVAAM-FM Fredericksburg and
WINC-AM-FM Winchester, both Virginia. Controlling
ownership: John P. Lewis, David P. Lewis and Howard
P. Lewis. Cable TV (Virginia systems): Berryville TV
Cable Co., Lexington Cable Co., Telaco (Front Royal),
Vista Cablevision Inc. {Buena Vista) and Winchester
TV Cable. Hgs: Box 3300, Winchester, Va. 22601.
(703) 667-2224.

Mid-Canada Communications (Canada) Corp. Stns:
9 AM, 1 FM, 7 TV. GUNR(AM) Blind River, CKNR{AM)
Elliot Lake, CKNS(AM) Espanola, CKAP(AM) Kapus-
kasing, CHUR(AM) North Bay, CHNB-TV North Bay,
CKNY-TV North Bay, CHRO-AM-TV Pembraoke,
CFBR(AM) Sudbury, CHNO(AM) and CJMX-FM Sud-
bury, CICI-TV Sudbury, CKNC-TV Sudbury, CFCL-AM-
TV Timmins .and CITO-TV Timmins, all Ontario.
Executives: F.B. Ricard, pres & chmn of the bd; PC.
Marleau, exec VP, G. kund, VP & gen mgr, D.
Bergeron, dir of finance. Ownership: Northern Cable
Services Ltd. Hgs: 699 Frood Road, Sudbury, Ont. P3C
5A3. (705) 674-8301.

Midcontinent Broadcasting Co. Stns: 2 AM, 4 FM, 4
TV. KDLO-TV Florence, KBLO-TV Rapid City, KPLO-FM-
TV Reliance, KELO-AM-FM-TV Sioux Falls and KDLO-
FM Watertown, all South Dakota; WTSO(AM) and
WZEE(FM) Madison, Wis. Principals: Joseph L. Floyd,
N. L. Bentson and Edmond R. Ruben, 33 1/3% each.
Cable TV. Hgs: 13th & Phillips Ave., Sioux Falls, S.D.
57102. (605) 336-1100.

Midwest Communications Inc. Stns: 1 AM, 1 FM, 5

. TV. WIMN-TV Escanaba, Mich.; KCCO-TV Alexandria,

WCCO-AM-TV and WLTE(FM) Minneapolis and KCCW-
TV Walker, all Minnesota; and WFRV-TV Green Bay,
Wis. (All 100% owned.) Officers: W.T, Doar Jr., chmn;
James M. Rupp, pres. Common carrier services:
Midwest Cable & Satellite, Minneapolis. Hgs: 90 South
11th St., Minneapolis 55403. (612) 330-2400.

Midwest Communications Inc. Stns: 4 AM, 4 FM.
KIOA(AM) and KDWZ(FM) Des Moines, lowa; WTBX(FM)
Hibbing and WKKQ(AM) Nashwauk, both Minnesota;
WGEE(AM)-WIXX(FM) Green Bay. WRIG(AM) Scho-
field and WDEZ(FM) Wausau, all Wisconsin. Owner-
ship: D.E. Wright owns 92% of KIOA(AM), KDWZ(FM),
WTBX(FM), WKKQ(AM), WGEE(AM) and WIXX(FM).
D.E. Wright owns 100% of WRIG(AM) and WDEZ(FM).
Hgs: 115 South Jefferson St., Green Bay, Wis. 54301.
(414) 435-3771.

Mid-West Family Stations {formerly Walker Sta-
tions) Sins: 9 AM, 9 FM. WKKN(AM) Rockford,
WMAY (AM)-WNNS(FM) Springfield and WKMQ(FM)
Winnebago, all lllinois; WKHQ-AM-FM Charlevoix,
WCHT(AM)-WGLQ(FM) Escanaba, WITL-AM-FM Lans-
ing and WSJM(AM)-WIRX(FM) St. Joseph, all Michi-
gan; WIZM-AM-FM La Crosse, WTDY(AM)-WMGN(FM})
Madison and WOSH(AM)}-WMGV(FM) Oshkosh, all
Wisconsin. Executive: Willlam R. Walker, dir. Owner-
ship: William R. Walker, Philip Fisher, Charles D.
Mefford. Hgs: Box 2058, Madison, Wis. 53701. (608)
271-1743.

Midwest Television In¢. Sins: 2 AM, 2 FM, 3 TV.
WCIA(TV) Champaign and WMBD-AM-TV/WKZW(FM)
Peoria, both lllinois; KFMB-AM-FM-TV San Diego. (All
100% owned.) Ownership: August C. Meyer Sr., C.R.
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Meyer, August C. Meyer Jr. Hgs: Box 777, 509 S. Neil
St., Champaign, {It. 61820. (217) 356-8333.

Midwestern Broadcasting Co.—See Paul Bunyan
Network.

Milliken lnvestment Corp. Sins: 2 AM, 1 FM.
WVKV(AM), Hurricane and WSGB(AM)-WCKA(FM)
Sutton, both West Virginia. {(All 100% owned.) Owner-
ship: James S. Milliken, Jack C. Milliken, Teresa L.
Milliken and Betty J. Milliken. Hgs: Box 1080, Hurri-
cane, W.Va. 25526. (304) 562-9155, 757-7676.

Moftat Communications Limited. Stns: 6 AM, 3 FM,
1 TV. CISS(AM)-CHFM-FM Calgary and CHED(AM)
Edmonton, both Alberta; CKLG{AM) and CFOX-FM
Vancouver, B.C.; CKY-AM-TV and CITI-FM Winnipeg,
Man.; CHAM(AM) Hamilton, Ont.; and CHAB(AM)
Moose Jaw, Sask. Ownership: R.L. Moffat, 52%. Cable
TV. Winnipeg Videon Inc., Winnipeg, Man.; Florida
Satellite Network Inc., Tampa, Fla.; and Kingwood
Cablevision Inc., Kingwood, Tex. Hgs: CKY Building,
Polo Park, Winnipeg, Man. R3G 0L7. (204) 774-2461.

Monday Media Inc. Stns: 1 AM, 2 FM. KXLV-FM
Cambridge, Minn.; WXCE(AM) Amery and WHTL-FM
Whitehall, both Wisconsin. (All 100% owned.) Owner-
ship: W. Michael Dwyer, 90%; Richard L. Hencley,
10%. Hgs: Box 191, Cambridge, Minn. 55008, (612)
689-1055.

Montrose Brdadcasting Corp. Stns: 2 AM, 2 FM.
WPGM-AM-FM Danville and WPEL-AM-FM Montrose,
both Pennsylvania. (All 100% owned.) Ownership: No
stock. Nonprofit, noncommercial licensee controlled
by a board of directors, none of whom own stock.
Hgs: Lecust & High SIS., Montrose, Pa. 18801. (717)
278-2811., -

The Moody Bible Institute of Chicago. Stns: 4 AM,
7 FM. WRMB(FM) Boynton Beach, WKES(FM) St.
Petersburg and WGNB(AM) Séminole, all Florida;
WMBI-AM-FM Chicago and WOLM-AM-FM East Moline,
both Ilincis; WCRF(FM) Cleveland; WMBW(FM) Chat-
tanooga; and KMBI-AM-FM Spokane, Wash. Hqgs: 820
N. LaSalle St., Chicago 60610. (312) 329-4302.

Moran Broadcasting Co. Stns: 3 AM, 4 FM. KQXK(AM)
AND KCIZ(FM) Springdale, Ark.; KWON(AM) Bartles-
ville and KNFB(FM) Nowata, both Oklalahoma;
KJNE(FM) Hillsboro and KGTM(AM}-KNIN-FM Wichita
Falls, both Texas. (All 100% owned.) Ownérship: R.J.
Moran, 100%. Hags: Box 8346, Wichita Falls, Tex.
76307. (817) 723-1432.

Morris Network inc. Stns: 3 TV. WOHN(TV) Dothan,
Ala., WMGT(TV) Macon and WVGA(TV) Valdosta, both
Georgia. (All 100% owned.) Ownership: Charles H.
Morris and Alden Morris Maier. See Morris Newspaper
Corp. under Newspaper Crossownership. Box 8167,
Savannah, Ga. 31412, (912) 233-1281.

Mortenson Broadcasting .Co. Stns: 4 AM, 3 FM:
WCGW(AM) Nicholasvile and WJMM-FM Versailles,
both Kentucky, WBGR(AM) .Baltimore; WHLO(AM)
Akron and WTOFAM-FM Canton, both Ohio; and
WEMM(FM) Huritington, W. Va. Executive: Jack Mor-
ténson, pres. Ownership: Jack Mortenson, 46.25%;
Marianne Carter, 20%; R. Stan Mortenson, 20%; J.
Daniel Mortenson, 13.75%. Hgs. 333 W. Vine St., Suite
200, Lexington, Ky. 40507. (606) 254-4065.

Mountain States Broadcasting Stns: 2 TV. KMSB-TV
Nogales, Ariz.; ahd KGSW(TV) Albuquerque, N.M.
Hqs: 75 Fountain St., Providence, R.I, 02202. {401)
277-7000.

Multi Media Television Inc, Stns: 2 TV. WKPV(TV)
Ponce and WSJN-TV San Juan, both Puerto Rico.
Ownership: Maria E. Rivera. Hgs: GPO Box 2556, San
Juan, PR. 00936. (809) 766-0029.

Multimedia Broadcasting Co, Sins: 3 AM; 4 FM, 5
V. WMAZ-AM-TV and WAYS(FM)} Macon, Ga.;
KEEL(AM) and KITT(FM) Shreveport, La.; KSDK(TV)
St. Louls; WLWT(TV) Cincinnati; WFBC-AM-FM Green-
ville, S.C.; WBIR-TV Knoxville and WZTV(TV) Nashville,
both Tennessee; arid WEZW(FM) Wauwatosa, Wis.
(Milwaukee). Executives: James T. Lynagh, pres; Greg
Anderson, exec VP-radio; A. Bruce Buchanan, senior
VP-radio; William L. Bolster, VP; William E. Garrisonh,
VP; James M. Hart, VP, Anthony H. Kiernan, VP;
Leeann Lewis, VP; Dan F. Maslan, VP, Don McGouirk,
VP; Fred L. Newton, VP; Rich Washer, VP. See also
Newspaper Crossownership. Cable TV, Hgs: 140
West Ninth St., Cincinnati 45202. (513) 352-5000.
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Morgan Murphy Stations (Evening Telegram) Stns:
1 AM, 1 FM, 5 TV. KTHI-TV Fargo, N.D.. KVEW(TV)
Kennewick, KXLYAM-FMTV Spokane and KAPP(TV)
Yakima, all Washington; and WISC-TV Madison, Wis.
Evening Telegram Co. owns 100% of KTHI-TV,
KVEW(TV),. KXLYAM-FM-TV and KAPP(TV). Evening
Telegram Co. owns 84.4% of WISC-TV, with an
additional 15.2% of the station held by Evening
Telegram stockholders. See also Newspaper Cros-
sownership. HQs: 7025 Raymond Rd., Madison, Wis.
53711. (608) 271-4321.

NBC TV Stations Division & NBC Radio Stations
Stns: 2 AM, 5 FM, 7 TV. WNBC-AM-TV and WYNY(FM)
New York; WJIB{FM) Boston; WKQX(FM) and WMAQ-
TV Chicago; WKYC-TV Cleveland; KCNC-TV Denver:
KNBC-TV Los Angeles; WTVJ(TV) Miami; KNBR(AM)
and KYUU(FM) San Francisco, WKYS(FM) and WRC-
TV Washington. (All 100% owned.) For a listing of NBC
divisions and executives, see section F. Hgs: 30
Rocketeller Plaza, New York 10112, (212) 664-4444

NTV Network Stns: 3 TV. KWNB-TV Hayes Center,
KHGI-TV Kearney and KSNB-TV Superior, all Ne-
braska. (All 100% owned.) Ownership: Robert D.
Gordon, 100%. Hqgs: Box 220, Kearney, Neb. 68848,
(308) 743-2494.

Narragansett Capital inc. Stns: 2 AM, 3 FM, 1 TV.
KHTT(AM)-KSJO(FM) San Jose and KOVR-TV Stock-
ton, both California; WYNK-AM-FM Baton Rouge: and
KAYI(FM) Muskogee, Okla. (All majority controlled.)
Cable TV. Hgs: Fleet Center, So. Kennedy Plaza,
Providence, R.1. 02903. (401) 751-1000.

National Black Network—See Unity Broadcasting
Network.

Nationwide Communications Inc. (Nationwide Mutual
Insurance Co). Stns: 5 AM, 11 FM, 4 TV. KZZP-AM-FM
Mesa (Phoenix) and KNST(AM)-KRQQ(FM) Tucson,
both Arizona; KWSS(FM) Gilroy (San Jose) and
KZAP(FM) Sacramento, both California; WBJW-AM-
FM Orlando, Fla.; WPOC(FM) Baltimore; KITN(TV)
Minneapolis; KLUC{FM) Las Vegas and KRSR(AM)
North Las Vegas, both Nevada: WKZL(FM) Winston-
Salem N.C.; WGAR-AM-FM Cleveland and WNCI(FM)
Columbus, both Ohio: WATE-TV Knoxville, Tenn.;
WXEX-TV Petersburg (Richmond), Va. KISW(FM) Seattle:
WBAY-TV Green Bay, Wis. {(All 100% owned.) Execu-
tives: Clark Pollock, pres: Willard Hoyt, VP-treas;
Benjamin D. McKeel, VP-TV; Steve Berger, VP-radio;
Don Watking, VP-engrg, Willard E. Fitzpatrick, cor-
porate sec; Patricia L. Glassburn, asst treas. Hgs: One
Nationwide Plaza. 34th Floor, Columbus, Ohio 43216.
(614) 227-7676.

Nebraska Rural Radio Association. Stns: 2 AM, 2
FM. KRVN-AM-FM Lexington and KNEB-AM-FM Scotts-
bluff, both Nebraska. (All 100% owned.) Ownership:
Non-profit corporation under the laws of the state of
Nebraska. All owhers are members equally. Hgs: Box
880, Lexington, Neb. 68850. (308) 324-2371.

NewCity Communications Inc. Stns: 6 AM, 9 FM.
WZZK-AM-FM Birmingham, Ala.; WEZN(FM) Bridge-
port, Conn.; WDBO(AM) and WWKA(FM) Orlando,
Fla.; WYAY(FM) Gainesville, Ga. (Atlanta); WFTQ(AM)
and WAAF(FM) Worcester, Mass.; WSYR(AM) and
WYYY(FM) Syracuse, N.Y,; KKNG({FM) Oklahoma City
and KRMG{AM)-KWEN(FM) Tulsa, both Oklahoma;
KKYX(AM)} and KCYY(FM) San Antonio, Tex. Execu-
tive. Richard A. Ferguson, pres. Ownership: Richard
A. Ferguson, Robert Longwell, Jim Morley, Rich Reis,
Michael Weinstein, Hgs: 10 Middle St., Bridgeport,
Conn. 06604. (203) 333-4800.

Newfoundland Broadcasting Co. Stns: 8 FM, 25 TV.
TV stations: CJAP-TV Argentia, CJWB-TV Bonavista,
CJCVTV-10 Clarenville, CJWN-TV Corner Brook,
CJLW-TV:7 Deer Lake, CJFR-TV Fermeuse, CJGN-TV
Gander, CJOX-TV Grand Bank, CJCN-TV Grand Falls,
CJWN-TV-6 Inshtown, CJLSTV La Scie, CJLN-TV
Lawn, CJMATV-11 Marystown, CJWN-TV-5 Pasa-
dena, CJPQ-TV Port-aux-Basques, CJRATV-10 Ramea,
CJRR-TV-11 Red Rocks, CJSTTV-13 St Alban’s,
CJON-TV St. John's CJXL-TV-10 St Lawrence, CJSH-
TV St. Shotts, CJON-TV-4 Signal Hill, CJON-TV-5 South
Side Hill, CJSV-Tv Stephenville and CJSC-TV Swift
Current, all Newfoundland. Radio stations: CFOZ-FM
Argentia, CJOZ-FMBonavista, CKOZ-FM Corner Brook,
CHOS-FM Grand Falls (Rattling Brook), CIOZ-FM
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Marystown, CKSS-FM Red Rocks, CHOZ-FM St.
John's and CiOS-FM Stephenville, all Newioundland.
Note: Complete information not available. Executives:
G.W. Stirling, pres; E. Branton, gen mgr; D. Lawrence,
opns/prod mgr, Warren Churchill, stn mgr-prog dir; J.
Blackwood, gen sls mgr; J. Heaney, chief engr.
Ownership: G.W. Stirling, 100%. Also owns a publica-
tion, Herald TV Week. Hgs: Box 2020, St. John's, Niid.
A1C 582, (708) 722-5015.

Newmarket Media Corp. Sins: 3 AM, 3 FM. WSJS(AM)
and WTQR(FM) Winston-Salem, N.C.; KXXYAM-FM
Oklahoma City; WREC(AM) and WEGR(FM) Memphis.
Executives: Stephen L. Robertson, chmn of the bd &
CEQ; Peter M. Schulte, pres & chief operating off
Ownership: Stephen L. Roberlson, 50%; Peter M.
Schulte, 50%. Hgs: 875 West Fifth St., Winston-Salem,
N.C. 27101. (919) 777-3905.

Newport Broadcasting Co.—See Sudbury Services
Inc.

New South Communications Inc. Stns: 2 AM, 4 FM.
WMGF(FM) Troy, Ala.; WYGC(FM) Gainesville, Fla.;
KWEZ(AM) and KJLO(FM) Monroe, La.. WALT(AM)
and WOKK(FM) Meridian, Miss. (All 100% owned.)
Ownership: FE. Holladay, 100%. Hgs: Box 5797,
Meridian, Miss. 39302. (601) 693-2973.

News-Press & Gazette Co. Stns: 7 TV. WSAKTV
Savannah, Ga.; WHLT(TV) Hattiesburg and WJTV(TV)
Jackson, both Mississippi; WECT(TV) Wilmington,
N.C.; KABY-TV Aberdeen, KPRY-TV Pierre and KSFY-
TV Sioux Falls, all South Dakola. Executives: David R.
Bradley, chmn; David R. Bradley Jr., pres; Henry H.
Bradley, VP, publisher. Ownership: David R. Bradley
Trust, 16.5%,; David R. Bradley Jr. Trust, 9.4%,; Henry
H. Bradley Trust, 8.6%. See also Newspaper Cros-
sownership. Cable TV: Owns 100% of Macon Cablevi-
sion, Macon, Mo.; St. Joseph Cablevision, St. Joseph,
Mo.; and Savannah Cablevision, Savannah, Mo. Hgs:
Box 29, St. Joseph, Mo. 64502. (816) 279-5671.

Newsweb Corp. Stns: 2 TV. KTVJ(TV) Boulder, Colo.
(100%): and WPWR-TV Gary, Ind. (Chicago) (90%).
Ownership: Fred Eychaner, 100%. Hgs: 3505 N.
Ashland, Chicago 60657. (312) 975-0400.

The New York Times Co. Stns: 1 AM, 1 FM, 5 TV,
Broadcasting Group: WHNT-TV Huntsville, Ala.; KFSM-
TV Fort Smith, Ark.; WQAD-TV Maline, Ili.; WQXR-AM-
FM New York; WNEP-TV Scranton, Pa.; and WREG-TV
Memphis. Executives: Arthur Ochs Sulzberger, chmn;

Watter Matison, pres. Broadcasting group executives:

Frank Robers, group pres: Billy Miller, VP & group
controller. See also Newspaper Crossownership. Hgs:
229 W. 43rd St., New York 10036.

Nicolet Communications. Stns: 2 AM, 2 FM. WATK(AM)-
WRLO-FM Antigo and WERL(AM)-WRJO(FM) Eagle
River, both Wisconsin. (All 100% owned.) Ownership:
Roger Utnehmer and Mary Jo Utnehmer. Hgs: Box
3089, Eagle River, Wis. 54521. (715) 479-4451.

Ninlnger Stns. Stns: 3 AM, 4 FM. WKDQ(FM)
Henderson {100%) and WKYX(AM)-WKYQ(FM) Padu-
cah (100%), both Kentucky; WXBQ-FM Bristol, Tenn.
(92%}); WFHG(AM) Bristol, va. (100%); and WQBE-AM-
FM Charleston, W. Va. (100%). Ownership: WL.
Nininger. Hgs: WFHG(AM) and WXBQ-FM, Box 1389,
Bristol, Va. 24203,

Noalmark Broadcasting Corp. Stns: 4 AM, 5 FM.
KELD{AM)-KAYZ(FM) ElI Dorado, KKIX(FM) Fayette-
ville and KIXT(AM)-KLAZ{FM) Hot Springs, all Ar-
kansas; KYKK(AM) and KZOR(FM) Hobbs, N.M.;
KTXC(AM) and KKTX(FM) Kilgore, Tex. (All 100%
owned.) Ownership: Edwin B. Alderson Jr., 20%;
Theodosia M. Nolan, 16%. William C. Nolan Sr., 16%;
William C. Nolan Jr., 14%; Russell Marks, 10%. Hqgs:
202 W. 19th St. €l Dorado, Ark. 71730. (501)
862-7777.

Noble Broadcast Group Stns: 5 AM, 6 FM. KBCO-AM-
FM Boulder, Colo.; WKCI(FM) Hamden and WAVZ(AM)
New Haven, both Connecticut; WSSH(AM) Boston and
WSSH-FM Lowell, both Massachusetts; KBEQ(FM)
Kansas City, Mo.; WBAB-FM Babylon and WGBB(AM)
Freeport, both New York; and XETRA-AM-FM Tijuana,
Mexico. Executive: John Lynch, pres & CEQ. Hgs:
4891 Pacific Highway, San Diege 92101.

North Star Broadcasting Inc. Stns: 2 AM, 2 FM.
WYBR-FM Belvidere and WYBR(AM) Rockford, both
lllinois; and WILS-AM-FM Lansing, Mich. (All 100%
owned.) Ownership: Interfirst Venture Corp., R. Charles
McLravy. Hgs: 600 W. Cavanaugh Rd., Lansing, Mich.
48910. (517) 393-1320.

Northeast Broadcasting Company Inc. Stns: 1 AM,
2 FM. WHAV(AM) and WLYT(FM) Haverhill, Mass.; and
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WNCS(FM) Montpelier, Vt. (All 100% owned.) Owner-
ship: Steven A. Silberberg, Jane N. Cole. Hgs: 116-D
South River Road, Bedford, N.H. 03102. (603) 668-
9999.

Northeast Communications Corp. Sins: 2 AM, 2 FM.
WQZN(AM) and WABK-FM Gardiner, Me.; and WETN-
AM-FM Franklin, N.H. {All 100% owned.) Ownership:
Jeif Fisher,. 44.5%; Chris Fisher, 17.5%; and Phil
Fisher, 16.5%. Hgs: Radio Park, Babbit Road, Franklin,
N.H. 03235. (603) 934-2500.

Northern TV Inc. Sths: 2 AM, 1 FM, 2 TV. KBYR(AM),
KNIK-FM, KTVA(TV) Anchorage and KCBF(AM)-
KTVF(TV) Fairbanks, both Alaska. Stockholders: A. G.
Hiebert, 41.325%; and others. Hqgs: 1007 West 32nd
Ave., Anchorage 99503. (907) 562-3456.

Northwestern College Radic Network. Stns: 4 AM,
6 FM. KNWSAM-FM Waterloo, lowa; KDNW(FM)
Duluth and KTIS-AM-FM Minneapolis, both Minnesota;
KFNW-AM-FM Fargo, N.D.; KNWC-AM-FM Sioux Falls,
S.D.; and WNWC(FM) Madison, Wis. (Al 100%
owned.) Executive: Paul Ramseyer, dir of bcstg.
Ownership: Non-profit organization. Northwestern Col-
lege, St. Paul, is the owner and operator of the ten
radio licenses. Hgs: 3003 N. Snelling Ave., St. Paul,
Minn. 55113. (612) 631-5000.

The Nutmeg Broadcasting Co. Sins: 2 AM, 1 FM.
WINY(AM) Putnam and WILI-AM-FM Willimantic, both
Connecticut. (All 100% owned.) Executives: Michael
C. Rice, pres; Colin K. Rice, exec VP. Ownership:
Herbert C. Rice Family Trust, Michael C. Rice, trustee,
100%. Hgs: WILI Radio Station, Box 496, Willimantic,
Conn. 06226. (203) 456-1111.

o

Odyssey Television. Stns: 4 TV. WTXX(TV) Water-
bury, Conn. (65%); WDZL(TV) Miami (78%); WTSG(TV)
Albany, Ga. (49%); and WPCQ-TV Charlotte, N.C.
(100%). Ownership: Michael Finkelstein and QOdyssey
Partners. Hgs: 437 Madison Ave., New York 10022.
(212) 715-8600.

Ogden Newspapers In¢, Stns: 4 AM, 3FM. WCCF(AM)
and WQLM-FM Punta Gorda, Fla.; KVOX-AM-FM
Moorhead. Minn.; WGSN(AM) and WNMB(FM) North
Myrtle Beach, S.C.; and WTON(AM) Staunton, Va.
Note: Group also owns three low power TV stns:
K2BAE Fairmont and K22AE New Uim, both Minne-
sota; and a new low power TV stn in Jamestown, N.Y.
See also Newspaper Crossownership. Hgs: 1500 Main
St., Wheeling, W.Va. 26003. (304) 233-0100.

Olympic Broadeasting Corp. Stns: 5 AM, 8 FM.
KYAK(AM)-KGOT(FM) Anchorage and KIAK(AM)-
KQRZ(FM) Fairbanks, both Alaska; KMGX(FM) Han-
ford and KKCY(FM) San Francisco, both California;
KMZQ-FM Henderson, KIIQ-FM Reno and KIIQ(AM)
Sun Valley, all Nevada; KRPM(AM) Seattle, KHIT(AM)-
KZZU-FM Spokane and KRPM-FM Tacoma, all Wa-
shington. Note: KKCY(FM) San Francisco has been
sold, subject to FCC approval. Ownership: James D.
Ireland I, Robert E. Yaw Il, lvan E. Braiker. Hgs: 605
1st Ave., No. 510, Seattle 98104, (206) 467-7932.

Farnell O’Quinn Stns. Stns: 2 AM, 3 FM. WULF(AM)-
WKXH-FM Alma (80%), WOFF(FM) Camilia (33%) and
WUFFAM-FM Eastman (100%), all Georgia. Cable
TV: System in Jessup, Ga. {(52%). Hgs: cfo Microwave
TV Inc., Box 676, Jessup, Ga. 31545.

Osborn Communications Corp. Stns: 5 AM, 7 FM, 1
TV. WJSU-TV Anniston, Ala.; WGIG-AM-FM Brunswick,
Ga.; KKRD(FM) Wichita, Kan., WNDR(AM) and
WNTQ(FM) Syracuse, N.Y.; WMHE(FM) Toledo, Ohio;
WKRZ-AM-FM Wilkes-Barre, Pa.; WTJS(AM) and
WTNV({FM) Jackson, Tenn.; WWVA(AM) and WOVK(FM)
Wheeling, W.Va. Ownership: Frank Osborn, Brownlee
Currey, New England Capital Corp. Note: Osborn
Communications Corp. also owns 49% of Fairmont
Communications Corp. (see listing). Hgs: 757 Third
Ave., Suite 1806, New York 10017. (212) 838-5006.

Osburn/Reynolds Group. Sins: 1 AM, 2 FM. WSLI-AM-
FM Jackson, Miss.; and KYKS(FM) Lutkin, Tex. (All
100% owned.) Note: Group has purchased KZEU(FM)
Victoria, Tex., pending FCC approval. Ownership: Dick
Osburn, 50%; Rusty Reynolds, 50%. Hgs: Box 3768,
Longview, Tex. 75606. (214) 753-1002.

Ostrander-Wilson Stns. Stns: 3 AM, 1 FM. KMLE(FM)
Chandler {Phoenix) and KASA{AM) Phoenix, both
Arizona; KARI{AM) Blaine and KBLE(AM) Seattie, both
Washington. Ownership: Richard B. Ostrander, trustee
& nominee of 45% of KMLE. Scribe Limited Partnership
owns 50% of KASA and KBLE. and 33 1/3% of KARI.
G.A. Wilson owns 50% of KASA and KBLE, 45% of



KMLE and 33% of KARI. Hgs: 114 Lakeside Ave,
Seattle 98122. (206) 324-2000.

Outlet Communications Inc. Stns: 1 AM, 3FM, 2 TV.
KIQQ{FM) Los Angeles; WTOP{AM) and WASH(FM)
Washington; WCMH-TVY Colurmbus, Ohio; WIOQ(FM)
Philadelphia; and WJAR(TV) Providence, RI1. (All
100% owned.) Executives: Bruce G. Sundlun, chmn
& CEQ; David E. Henderson, pres & chief opérating
off. Ownership: 21 members of management holding
16.8%, and partners in Wesray Capital Corp. Hgs: 111
Dorrance St., Providence, R.1. 02903. (401) 276-6200.

Buck Owens Stns. Stns: 2 AM, 2 FM. KNIX(AM)
Tempe and KNIX-FM Phoenix, both Arizona; KUZZ(AM)
and KKXX(FM) Bakerstield, Calif. Executives: Alvis E.
Owens Jr., pres; Michael L. Owens, VP; Dorothy
Owens, sec. Has: Box 3174, Tempe, Ariz. 85281. (602)
966-6236.

P

Pacific Northwest Broadcasting Corp. Stns: 5 AM,
5 FM. KPAY-AM-FM Chico, Calif.; KBOI(AM)-
KQFC(FM) Boise and KSEI-AM-FM Pocatello, both
|daho; KCMX-AM-FM Ashland and KPNW-AM-FM
Eugene, both Oregon. Note: KCMX-AM-FM Ashland,
Ore. has been sold, subject to FCC approval.
Executive: Charles H. Wilson, pres. Hgs: Box 1280,
Boise, Idaho 83701. (208) 336-3670.

Pacifica Foundation Inc. dba Pacifica Radio. Stns:
6 FM. KPFA(FM) Berkeley, KPFB(FM) Berkeley and
KPFK(FM) Los Angeles, all California; WPFW(FM)
Washington; WBAI(FM) New York; and KPFT(FM)
Houston. (All noncommercial licenses.) Executives:
Jack O'Dell, chmn; David Salniker, CEQ; Bill Thomas,
dir, Pacifica Program Service-Radio Archives; Sandra
Rosas, controller. Station gen mgrs: Patricia Scott,
KPFA-KPFB, Tarabu Betserai, KPFK; Marita Rivero,
WPFW; Vincent Thomas, WBAI; Jean Paimquist, KPFT.
Has: 5316 Venice Blvd., Los Angeles 90019. (213)
931-1625.

Pacific Rim Broadcasters Inc. Stns: 3 AM, 3 FM.
KENI-AM-FM Anchorage (100%), KBCN(AM)-
KINQ(FM) Fairbanks (85.2%) and KVOK(AM)-
KJJZ(FM) Kodiak (100%), all Alaska. Ownership:
Gregg K. Ciapper, 28.627%; Howard S. Trickey,
28.627%; and 9 others. Note: Verl Wheeler owns
14.8% ol KBCN(AM) and KINQ(FM). Hgs: 1777 Forest
Park Dr., Anchorage 99517. (907) 272-7461.

Palmer Communications Inc, Sins: 3 AM, 3 FM, 2
TV. WNOG(AM)-WCVU(FM) Naples and WTNTAM-
FM Tallahassee, both Florida; KWQC-TV Davenport
and WHO-AM-TV, KLYF(FM) Des Moines, both lowa.
(all 100% owned.) Executives: William J. Ryan, pres &
CEQ; Robert G. Engelhardt, exec VP & sec: Bonnie J.
McCloskey, VP, Jenny W. Sutton, VP; M. Wayne
Wisehart, VP & treas. Ownership: A trust created under
the will of David D. Palmer. Cable Tv: Palmer
CableVision, Palm Desert, Calit.; and Palmer CableVi-
sion, Naples, Fla. Hgs: 1801 Grand Ave., Des Moines,
lowa 50308. (515) 242-3500.

Palomar Broadcasters Corp. Stns: 2 AM, 2 FM.
KRFD-AM-FM Marysville, Calit.; KHSN(AM) Coos Bay
and KOOS(FM) Nerth Bend, both Oregon. Ownership:
John D. Feldmann owns 28.5% of KRFD-AM-FM and
25% of KHSN(AM) and KOOS(FM). Arthur B. Hogan
owns 28.5% of KRFD-AM-FM and 25% of KHSN{AM)
and KOOS(FM). Has: Box 146, Encino, Calif. 91426.
(818) 986-3201.

Panache Broadcasting L.P Stns: 1 AM, 3 FM.
WTUX(AM) and WTLC(FM) Indianapolis; WBLZ(FM)
Hamilton, Ohio (Cincinnati); and WWDB(FM) Phila-
delphia. Ownership: Charles D. Schwartz. Hgs: 3930
Conshohocken Ave., Philadelphia 19131. (215) 878-
1500.

Pappas Telecasting Companies. Stns: 4 TV. KMPH(TV)
Visalia (Fresno), Calif.; KPTM(TV) Omaha; WHNS(TV)
Asheville, N.C. (Greenville, S.C); and WHST(TV)
Greenwood, S.C. (All 100% owned.) Ownership: Harry
J. Pappas. Hgs: 500 S. Chinowth Road. Visalia, Calif.
93277. (209) 733-7800. Telecopier: 209 627 5363.

Park Communications Inc. Stns: 10 AM, 9 FM, 7 TV.
WBMG(TY) Birmingham, Ala.; KWLO(AM) and
KFMW(FM) Waterloo, lowa; KJJO-AM-FM St. Louis
Park, Minn.; WPAT-AM-FM Paterson, N J.; WHEN(AM)-
WRRB(FM) Syracuse and WUTR(TV) Utica, both New
York: WNCT-AM-FM-TV Greenville, N.C.; KWJJ-AM-
FM Portland, Ore.; WNAX(AM) Yankion, S.D.: WDEF-AM-
FM-TV Chattanooga and WJHL-TV Johnson City, both
Tennessee; WTVRAM-FM-Tv Richmond and WSLS-
TV Roanoke, both Virginia; and KEZX-AM-FM Seattle.
Executives: Roy H. Park, chmn & CEO; Wright M.

Thomas, pres; William L. Fowler, VP-radio; Rande!
Stair, VP-controller. See also Newspaper Cros-
sownership. Hgs: Box 550, Ithaca, N.Y. 14851. (607)
272-9020.

Parker Communications. (a division of The Parker
Companies) Stns: 3 AM, 4 FM. KAHI(AM) and
KHYL(FM) Auburn, Calif.; KIKI(AM) and KMAI(FM)
Honoluly; KTCJ(AM) and KTCZ-FM Minneapolis; and
KXTZ(FM) Henderson, Nev. (All 100% owned.) Execu-
tive: John Parker, pres. Ownership: John and Kathieen
Parker, 100%. Hgs: 2826 IDS Tower, Minneapalis
55402. (612) 349-6500.

Pathonic Network Inc. Stns: 8 TV. CFCM-TV/CKMI-TV
Quebec City (100%), CFER-TV Rimouski (100%),
CIMT-TV/I