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Overview

Overview

In 1998, the broadcasting industry introduced probably
one of the most significant developments in television tech-
nology since the introduction of color TVinthe 1950’s. Digital
TV promised clearer and sharper pictures and possible new
uses such as multiple video programs. In November a Dawn
of Digital summit, produced by the Broadcasting & Cable
Publishing Group and sponsored by such charter sponsors
as ABC, CBS, Chyron, DirecTV, Faroudja, Harris Commu-
nications, NBC, Panasonic, PBS, RCA, Runco, Samsung,
Sarnoff, Sharp, Silicon Graphics, Sony, Tektronixand Zenith,
was held at the Ronald Reagan International Trade Center
in Washington. The FCC estimated roughly half of the na-
tion’s households should be able to receive DTV service by
the end of 1999.

As of January 8, 1999 the FCC reported 29 digital TV
stations were on the air: KABC-DT Los Angeles, KCBS-DT
LosAngeles, KNBC-DTl.osAngelesand KGO-DT SanFran-
cisco, all CA; WETA-DT, WJLA-DT, WRC-DTand WUSA-DT
Washington, DC; WGNX-DT, WSB-DT and WXIA-DT At-
lanta, GA; KHVO-DT Hilo and KITV-DT Honoluiu, both HlI;
WCVB-DT Boston, MA; WJBK-DT Detroit, Ml; WCBS-DT
New York, NY; WBTV-DT Chariotte, NC; WLWT-DT Cincin-
nati and WBNS-DT Columbus, both OH; KYW-DT, WCAU-
DT, WPVI-DT and WTXF-DT Philadeiphia, PA; KDFW-DT
Dallas, KXAS-DT Dallas, WFAA-DT Dallas and KHOU-DT
Houston, all TX; KING-DT Seattle, WA; and WKOW-DT
Madison, WI. Anumber of other DTV stations were on the air
periodically under experimental or special temporary
authorities.

In December 1998 19 Toronto AM and FM Toronto radic
stations began simulcasting their signals from the CN tower
on digital radio frequencies in the L-band between 1452 and
1492 mhz. Canadian broadcasters plan to have a ground-
based system. Under an agreement with Canada the U.S.
plans to use the 2320 mhz to 2345 mhz band for digital sat-

ellite offerings. The FCC has granted licenses to two com-
panies for satellite-delivered radio broadcasts: CD Radio
Inc. and XM Satellite Radio Inc. (formerly American Mobile
Radio Corp.) Both CD Radio Inc. and XM Sateliite Radio Inc.
plan to offer national satellite radio by 2000.

In 1998 the National Association of Broadcasters cele-
brated its 75th annivarsary. On April 25 and April 26, 1923
the NAB was born at its first organizational meeting in the
studios of WDAP(AM) Chicago in the Drake hotel.
WDAP(AM) later became WGN(AM).

Early founders of NAB included Thorne Donnelly and Elliot
Jenkins of WDAP(AM); Dr. Frank Elliott of the Palmer
School of Chiropractic, owner of WOC(AM) Davenport, IA;
William Hedges, former radio editor of the Chicago Daily
News, who managed the Chicago Daily News station
WMAQ(AM) Chicago; Powel Crosiey, founder of WLW(AM)
Cincinnati and owner of Crosley Manufacturing Co.; and
Eugene McDonald of the Chicago Radio L.aboratories (later
Zenith), owner of WJAZ(AM) Chicago. Commander
Eugene McDonald was elected the first NAB president.

In 1923 the NAB's first executive office was established at
1265 Broadway, New York City. In 1930 NAB moved to the
National Press Building in Washington, DC. NAB made
three other moves in Washington: in 1938 to the Normandy
Building at 1626 K St. N.W., in 1942 to 1760 N St. N.W,,
and finally in 1947 to 1771 N St. N.W. In 1967 and 1968
NAB was at 1812 K St. N.W. while a new buidling was under
construction at 1771 N St. N.W.

During the last half of 1998 the FCC began moving to its
new headquarters inthe Portals buildingin SouthwestWash-
ington, DC. FCC Chairman William E. Kennard moved into
his new office at the Portals on January 7, 1999. One of the
things the FCC s looking atisthe creation of anew low power
FM radio service using power levels from 1 watt to 1 kw.

Order of Sections

The 1999 Yearbook continues to provide a wide range of
information on the ever-changing radio, TV and cable indus-
tries. It presents a well-organized 10-section format contain-
ingcurrentdatain all areas relatedto broadcastingandcable.
Intoday's fast paced communications environment, informa-
tion needs are constantly evolving. And the 1999 edition of
Broadcasting & Cable Yearbook is changing to meet our
user's needs. The digital revolution was one of the biggest
developments in the broadcasting industry in 1998. To keep
up-to-date. Broadcasting & Cable Yearbooknow contains
a complete and comprehensive listing of channels the FCC
has assigned for possible digital television use. In addition,
coverage of digital television stations has been greatly ex-
panded within existing television listings. All of this important
information can be found in section B.

Also in response to consistent customer feedback, Vol-
ume ll, {the Television, Cable & Radio Yellow Pages) as well
as the Advertising & Marketing Services and the Books, Pe-

riodicals, Videos sections of Volume | have been eliminated.
As we move forward with exploring alternative means of data
dissemination, including web sites and other electronic
means, we are reviewing new ways to deliverthisinformation
in a manner most useful to our readers.

O Section A - Industry Overview provides easy ac-
cess to industry leaders and the most prominent multi-
system operators. Coverage in this section includes
broadcast group ownership, cable MSO’s, broadcast-
ers in cable, newspaper and magazine cross ownership,
historical record of station transactions and a complete
record of television ownership transfers.

O Section B - Television contains full station listings by
state, the popular Call Letter Index, marketplace statistics
and the appropriate maps. Television Stations and Networks
on the Internet helps you locate a broadcaster online. The
1999 edition of Broadcasting & Cable Yearbook contains
information on 2,150 television stations.

Broadcasting & Cable Yearbook 1999

xifi



Order of Sections

O Section C - Cable contains marketplace statistics.
MSO Independent owner listings can be found in Section A.
O Section D - Radlo contains full station listings by state
and the popular Call Letter Index, as well as marketplace
statistics. The 1999 edition of Broadcasting & Cable Year-
book contains information on 13,902 radio stations, of which
5,188 are AM and 8,714 are FM.

O Section E - Satellites and Other Services contains
information on satellite ownership, operation and re-
sale, as well as DBS, teleports, microwave services and
wireless cable.

O Section F - Programming Services lists production
services as well as radio, TV, cable and other programming
services.

O Sectlon G - Technological Services lists thousands
of companies that manufacture and distribute equipment for
industry use.

O Section H - Brokers & Professional Services lists
firms that provide research services, technical consulting,
legal services, talent agents and managers, employment
services, etc.

O Section | - Associations, Events, Education and
Awards, identifies 37 trade shows for the radio, tele-
vision, and cable industries in an alphabetical listing
and a subject listing. The information on trade shows
is drawn from the annual directory Tradeshow Week
Data Book, published by R.R. Bowker. Information onin-
dustry associations and awards is also included in this sec-
tion.

O Section J - Law and Regulation (FCC} & Govern-
ment Agencies contains FCC executive and stalff listings.

Data updates are provided by the Broadcasting & Cable
magazine staff and other outside sources. The contributions
of these outside sources are an invaluable part of Broad-
casting & Cable Yearbook, and we extend our apprecia-
tion to Luella Tabor, Arbitron; the Broadcast Education

Association; Angela Titone, Electronic Industries Alliance;
Maureen Peratino, FCC; Professor Christopher H. Ster-
ling, George Washington University; Louise O'Gara, ISCI
Commercial System; Timothy J. Daly, ISC!| Program Sys-
tems Inc.; John Kompass and Jackie Biel, K-B, Ltd.; the
National Cable Television Association; NewsLink Re-
search and Consulting; Anne Kissel Elliot, Nielsen Media
Research; PBS Online; Robert Emeritz, Pike & Fischer, Inc.;
the Radio Advertising Bureau; the Television Bureau of Ad-
vertising; and Theodric Young, WMBR. Many thanks also to
Ward Quaal, The Ward Quaal Co., for his continued support
and assistance.

In addition to providing those in the industry with pertinent
information, the Yearbookcan alsobe a vehicle for dissemi-
nating commercial messages. Arrangements for classified
advertising (professional cards, tie-ins, station headers,
boldface listings, annotations) as well as display advertising,
including tabs, for Broadcasting & Cable Yearbook are
coordinated by Gary Rubin (212) 337-6961.

Mailing lists of the radio stations, television stations, and
cable MSOQOs listed in Broadcasting & Cable Yearbook are
available through Reed Elsevier Business Lists. Contact
John Panza at (800) 337-7184.

To order a copy of the 1999 Broadcasting & Cable Year-
book, call (800) 554-5729.

Your feedback is important to us. We strongly encourage
you to contact us withcomments on this 1999 edition, as well
as suggestions and comments for future editions. Our edi-
torial office can be reached at (908) 464-6800, ext. 3755. The
Yearbook is your information tool, and your input is essen-
tial.

We trust that you will find this source of information on the
broadcasting and cable industries valuable, accurate, well-
organized and easy to use.

The Editors

Broadcasting & Cable Yearbook 1999
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User’s Guide

Broadcasting & Cable Yearbookis organizedinto
ten sections (A through J).

Data may be found through various access
points, as well as by browsing through a par-
ticular section:

Table of Contents on page lii. Provides a
general overview of the entire publication by
section.

Table of Contents for each section. The first
page of each section has a detalled table of
contents for that section only.

Indexes:

The Index to Sections provides keyword ac-
cess to the listings, indexes and information in-
cluded in this directory.

The Index to Radio and Television by
Stata/Passassion/Frovince is a one-page quick
reference to the first page of each state, posses-
sion or province for both the radio and television
directories.

The Index to Advertisers is an alphabetical list-
ing of each display and classified advertiser and
inctudes the page number where the ad can be
found.

Note on Abbreviations: Abbreviations are used
throughout this directory to conserve space. Ab-
breviations are explained in the List of Abbrevia-
tions, which can be found in this section.

Note on Filing Rules: Acronyms and initials ap-
pear first in the alphabetical order of most listings
ip th)ls book (except the radio & television directo-
ries).

This User's Guide provides general guidelines
by section and includes specific instructions
only when nesded.

Sectlon A

Industry Overview

Group Ownership Includes individuals and
companies with multiple station holdings—those
controlling three ormore radio stationsand/ortwo
or more television stations. Thelisting is in alpha-
betical sequence by company and includes call
letters, city and state of stations owned, and the
name, address, phone and fax of the group.

Note: Notations in the television directory re-
garding group ownership and cross-ownership
are cross-referenced to information listed here.

Asample MSO/Cable System listing with a key
to all of the elements contained in an entry is
provided.

The Directory of Multiple Systems Operators
(MSOs), independant Owners & Cable Systems
in the United States and Canada contains infor-
mation on U.S. or Canadian MSOs and inde-
pendent owners followed by information on their
individual large cable systems with 20,000 sub-
scribers or more. Information on their smaller ca-
ble systems, those with less than 20,000
subscribers, is included when available. The list-
ings are in alphabetical sequence by MSO,

The Geographical Index to Large Cable Sys-
tems & MSOs in the U.S. and Canada provides
state and city access to the large cable systems,
listed with the individual MSOs.

Broadcasters in Cable Television lists compa-
nies and individuals in alphabetical sequence
that have atleast partial ownership in radio or TV
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stations andIn MSOs (multiple systemoperators)
orindividual cable systems that are notnecessar-
ily MSOs.

Newspaper/Magazine Cross-Ownership with
Broadcasting Stations includes companies that
have interests in both broadcasting and newspa-
perormagazine publishing. Minorityinterests are
indicated where information is available. In many
instances stations and publications are owned by
the same interests, but operations are entirely
separate. The listing is in alphabetical sequence
by company and includes the company name,
address, phone and fax, the name of each news-
paper and/or magazine with the city and state in
which they are published, and the ca letters of
each station with the city and state in which they
operate.

Note: Notations in the television directory re-
garding group ownership and cross-ownership
are cross-referenced to information listed here.

Broadcasting Stations Associated with News-
paper/Magazine Ownership is a state-by-state
(or province) cross-reference listing of broad-
casting stations and the publishing companies or
newspapers with which the companies outlined
inthe priorlisting areassociated. The U.S.islisted
first, followed by Canada. Thelistingis by state or
province, then by city, then by call letters.

A chant of 44 Years of Slation Transactions
lists the dollar volume of transactions approved
by the FCC from 1954 to 1997. The figures for
1997 are in bold type. Information included in this
chart is tracked weekly by the Broadcasting &
Cable magazine staff.

1998 Station Sales provides Information on
station sales of one miliion dollars and higher.
The sales transactions are provided in price se-
quence with the highest price first. Information
provided is price, the properties, the seller, and
the buyer. This information is provided by the
Broadcasting & Cable magazine staff.

Telsvision Ownership Transfers is a compre-
hensive history of televisionstationtransfers from
the inception of authorized commaercial service
through October 1998, Transfers are listed by
state, city, then call letters.

Note: Information contained here has been ob-
tained from Broadcasting & Cable magazine's
ragular columns “For the Record™ and “Changing
Hands.” The "For the Record" column appeared
in the magazine until June 8, 1998, when it was
moved to the broadcasting.com Web Site and re-
named FCC Actions.

Section B

Television

The Table ofContentsonthe firstpage provides
an overview of the entire section,

A sampie telavision station listing with a key to
all of the elements contained in an entry is pro-
vided on the second page of this section,

The Diractory of Telavision Stations in the
United States and Canadais organized by state
or province, then city, then call letters (except
when two or more noncommercial stations are
co-owned; the lead station is listed first in the
proper alphabetical position, with the trail station
following). Stations in the United States are listed
first; the stations in Canada follow.
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U.S. Television Stations By Call Lelters and
Canadian Television By Call Lettars lists tele-
vision statlons alphabeticaliy by call let-
ters, followed by city (or province) and state or
possession.

The following listings pull together specificdata
from the television station listings and FCC
sources to aid the userin compiling research, etc.
Once a television station has been identified, re-
fer to the Diractory of Television Stations in the
United States and Canadafor complete informa-
tion.

Low Power Television Stations are listed by
state, then by city, then by call letters. Information
providedincludes licensee, contact and address.

Spanish-Language Telsvision Stations that
operate within the United States or near the U.S.
border are listed by state, then by market, then by
call letters and city. Channel numbers are also
provided.

Experimental Television Stations is an alpha-
betical list of stations autharized by the FCCas of
December 1998,

U.8. Indspendent Television Stationsare listed
by state, then city, then cali letters.

Collage, University and School-Owned Telsvi-
sion Stationsare listed by state, then city, then call
letters.

U.S. Television Stations Broadcasting in Ste-
reo are listed by state, then city, then call letters,

Television Stations by Channel in the United
States and Canadaare listed by channel, then by
state, then clty, then call letters. The frequency is
included with each U.S. channel.

Television Assignments by State contains the
channels designated for the listed communities
in the United States, its territories and posses-
sions by state, then city. Channels designated
with an asterisk (*) are assigned for use by non-
commercial educational broadcast stations only.
A station on a channel identified by a plus (+) or
minus (-) mark is required to operate with its car-
rier frequencies offset 10 khz above or below, re-
spectively, the nominal carrier frequencies.

Digital Television Assignments by State con-
1ains the digital channels designated for the listed
communities in the United States, its territories
and possessions by state, then city. Channels
designated by an asterisk (*) are assigned for use
by noncommercial educational broadcast sta-
tions only.

Televislon Market Statistics

The Nialsen DMA Market Atlas lists Nielsen's
210 DMAs (Designated Market Areas) for 1998-
1999 alphabetically by DMA.

The Multi-City DMA Cross-Refsrence assists
in use of the atias.

The chart that follows, Telsvision Markets by
Nielsen Marieting Research Territory, provides
invaluable market information.

Television Markets Ranked by Sizelists the 210
DMASs by number of television households.

The next two charts and tables, U.S. Sales of
Television Recsivers 1983-1997 and Record of
Television Station Growth Since Television Be-
ganinclude explanatory notes regarding thedata
included in the charts, or the organization of the
data.

Television Statlons and Networks on
the internet

Television Stations and Networks on the In-
temet lists television contacts online.
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Section C

Cable

The Table of Contents on the first page provides
an overview of the entire section.

* See Section Afordetalled information on Mul-
tiple Systems Operators (MSOs}), Independent
Owners & Cable Systems in the U.S. & Canada.

Cable Market Statistics

Cable Penetration by Market is a listing that
contains the number of cable homes and the per-
centage of cable penetration as compiled by
Nielsen Media Research. The information is
listad by Nielsen's Designated Market Areas
(DMAs). The next three charts provide an over-
view of the top 50 DMAs ranked by percentage of
cable penetration, cable television households
and television households, respectively. The
fourth chart provides an overview of the Bottom
50 DMA Ranked by Percentage of Cable Pene-
tration.

The last chart in this section, Top 50 MSOs,
provides the number of subscribers for the top 50
MSOs covered in the Directory of Multiple Sys-
tems Operators (MSOs), | gndant Owners &
Cable Systems in the United Siates and Canada.

Section D
Radio

The Table of Contents on the first page provides
an overview of the entire section.

Asample radio station listing with a key to all of
the elements contained in an entry is provided on
the second page of this section.

The Directory of Radio Stations in the U.S. and
Canada is organized by state or province, then
city, then call letters (except when two or more
stations are co-owned; the lead station is listed
first, with the trail station immediately following).
Stations in the United States are listed first; the
stations in Canada follow.

immediately following the above directory are
Miscellaneous Radio Services: Armed Forces
Radio, Radio Free Eurcpe, U.S. International Ra-
dio, and Voice of America. Each of these listings
contain contact Information, personnei (when
available), and a description of the service.

U.S. AM & FM Stations By Call Lettersand Ca-
nadian AM & FM Stations By Call Letters list
radio stations aiphabstically by call letters, fol-
lowed by city and state(or province) or possession.

Note: Access to radio stations by call letters is
alsoavailabiethroughthe Television, Cable & Ra-
dio Yallow Pageslocated in Volume I. Radio sta-
t’i?ns are listed alphabetically within the Yallow

ages.

e following listings have pulled together spe-
cific data from the radio station listings and FCC
sources to aidthe userin compiling research, etc.
Once a radio station has been identified, refer to
the Directory of Radlo Stations in the Unitad
States and Canada for complete information.

Table of FM Allotments contains the channels
(other than noncommaercial, educational chan-
nels 201-220) designated for use in communities
in the United States, its territories and posses-
sions asof Novemnber 1998. The listing is by state,
then by city, with the channel listed next to the city.

Coliege, University and School-Owned Radio
Stationsis a listing by state, then by city, then by
call letters of college, university and school-
owned radio stations in the United States.

U.8. AM Stalions by Frequency are listed by
state, then by city, under the frequency heading,
which is listed in ascending, numeric sequencs.
Clear stations appear in boldface typs. Refer to
the frequency heading to determine if the station

is on a clear regional or |ocal frequency. For an
explanation of AM station classes, see the Brief
Hlsgwy of Broadcasting and Cable within this
section.

U.S. FM Stations by Frequency are listed by
state, then by city under the frequency and chan-
nel number. Frequencies are listed in ascending
numetic order.

Canadian AM Stations by Frequency are listed
by province, then by city, under the frequency
heading, which is'isted in ascending numeric se-
quence.

Canadian FM Stations by Frequency are listed
by province, then by city under the frequency
heading, which is listed in ascending numeric se-
quence.

Radio Formats Defined describes program-
ming and the specific radio formats currentiy in-
cluded in the Directory of Radio Slations In the
U.S. and Canada. The formats are listed alpha-
betically.

Radio Formats by State and Possession and
Radio Formats by Province include the number
of AM and FM stations in each state or province,
with a breakdown of the number of commercial
and noncommercial stations, followed by a
ranked tally of formats. Note: This tally includes
only those stations that have provided format in-
formation.

U.S. and Canada Radio Programming Formats
is a chart that provides totals for format usage in
the United States and Canada, broken down by
AM/FM and commerciai/noncommaercial.

Programming on Radio Stations in the United
States and Canada provides a quick reference to
regular programming formats by radio format, by
state or province, then city, then by call letters.

Special Programming on Radio Slations in the
United States and Canada provides a quick ref-
erenceto foreign-language and other specialized
programming, suchas Agriculture and Farm, Pol-
ish languagse, etc., by radio format, by state ot
province, then city, then by call lefters.

Radlo Market Statistics

U.S. Radio Markatscontains the Arbitron popu-
lation ranking in alphabetical sequence by radio
market (city). The two charts that follow, U.S. Ra-
dio Markets: Arbitron Matro Survey Area Rank-
ing,and U.S. Radio Markets: Population Ranking
provide additional information to assistin the use
of U.S. Radio Markets.

The nextthree charts and tables, Growth of Ra-
dio Broadcasting Pre-Television 1922-1945, U.S.
Radio Set Sales 1958-1997, Record of Radio
Station Growth Since Television Began and in-
clude explanatory notes regarding the data in-
cludedinthe chart, or the organization of the data.

Radlo Statlons on the Internst
Radio Stations on the Intemet lists radio sta-
tions that can be reached online.

Section E

Satellites and
Other Carriers

The Table of Contents on the first page provides
an overview of the entire section.

Satellita Owners and Operators are listed al-
phabetically by company nama. information pro-
vided includes address, phone, personnel and a
brief description.

Satellite Resale and Common Carriers are
listed aiphabeticaily by company name. Iinforma-
tion provided includes address, phone, person-
nel and a brief description of services.
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Direct Broadcast Satellites are listed alphabeti-
cally by company name. Information provided in-
cludes address, phone, personnel and a brief
description of services.

Teleports are listed by state (although the state
is not shown), then city, then company name. In-
formation providedincludesaddress, phone, per-
sonnel, ownership and a brief description of
services.

Microwaveservices are listed alphabetically by
company name. Information provided includes
address, phone, personnel, regional offices and
a brief description of services.

Wireless Cable Operators are listed alphabeti-
cally. Information provided includes address,
phone, personnel and a brief description of serv-
ices.

Section F
Programming
Services

This section is divided into five parts: 1} Produc-
ors, Distributors, Production and Other Services,
an alphabetical compilation of various services
with subject access, 2) Radio Programming
Services, 3) Television Programming Services,
4) Cable Programming Services, and 5) Other
Programming Services.

The first page provides a Tabie of Contents, an
overview of the entire section.

Producers, Distributors, Production and
Other Services is provided in two parts: the A/-
phabetical Index lists the complete name, ad-
dress, phone, fax, personnel and a brief
description of the company. The Subject Index
lists the company name under one or more ap-
propriate subjects.

When a company has been Identified, turn to
the Alphabstical Index for complete information
on that company. When a company name is not
known, search under an appropriate subject In
the Subject Index.

Radio Programming Services

Major National Radio Networksis an alphabeti-
cal listing of the major radio networks, i.e., CBS.
Full contact information, address, phone, fax,
personnel, and all divisions are supplied. If a net-
workis also involved in TV, thatinformation is also
listed here, as well as under Major National Tels-
vision Networks.

Public Broadcasting - Radio is an alphabetical
listing of public radio organizationsand networks.
information provided includes address, phone,
executives and directors.

Radio Program Networks is an alphabetical
listing of the national radio program networks,
more speclalized (as far as programming is con-
cemed) than the major national radio networks.
information provided includes address, phona,
executives and a brief description.

Regional Radio Networks is an alphabetical
listing of radio networks serving certain states or
ragions. Information provided includes address,
phone, executives, and the area served.

Unwired Radio Networks is an alphabetical
listing of non-intarconnected networks of radio or
TV stations which can be purchased as a group
by advertisers. Information provided includes ad-
dress, phone and exscutives.

Canadian Radio Networks is an alphabetical
listing of radio networks in Canada. Information
grovided includes address, phone and execu-
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Radio News Sarvices |s an alphabetical listing
of audio news services. Information provided in-
cludes address, phone, personnel and a brief de-
scription.

Radio Format Providers Is an alphabetical list-
ing of firms that provide specific music or talk for-
mats to radio stations. information provided
includes address, phone, executives, and types
of programming offered.

Television Programming Services

Major National Television Networks Is an al-
phabetical listing of the major TV networks, i.e.,
ABC. Full contact information, address, phone,
fax, personnel, and divisions are supplied. If a
network is also invalved in radio, thatinformation
is alsolisted here, as well as under Major National
Radio Nstworks.

Fublic Broadcasting - Television is an alpha-
betical listing of the public TV organizations and
networks. Information provided Inciudes ad-
dress, phone, executives, and directors.

Television Program Networks is an alphabeti-
cal listing of the national TV program networks,
more specifically targeted than the major national
TV networks. Information provided includes ad-
dress, ghone, executives and types of program-
ming offered.

Regional Television Networks Is an alpha-
betical listing of TV networks serving certain
states or regions. Information provided includes
address, phone, executives, and the area served.

Unwired Television Networks is an alpha-
betical listing of non-interconnected networks of
TV or radio stations which can be purchased as
a group by advertisers. Information provided in-
cludes address, phone, and executives.

Canadian Telsvision Networks Is an alpha-
betical listing of TV networks In Canada. Informa-
tion provided inciudes address, phone and
executives.

Telavision News Services is an alphabetical
listing of video news services. information pro-
vided includes address, phone, personnel and a
brief description.

Closed Circuit Television is an alphabetical
listing of closed circult TV services. Information
provided includes address, phone, executives
and a description of the services offered.

Cable Programming Services

Pay Cable Services |s an alphabetical listing
of premium and pay-per-view cable services. In-
formation provided includes address, phone, ex-
ecutives and a brief description of the type of
services provided.

Basic Cable Services is an alphabetical listing
of cable video networks and superstations. Infor-
mation provided includes address, phone, ex-
ecutives and a brief description of the services
offered.

Automated Cable Channel Programmers is
analphabeticaliisting of video alpha-numerictext
services, often with enhanced graphics, that pro-
vide news, weather, sports, business information
and program guide information. information pro-
vided includes address, phone, contacts, and
type of text available.

Audio Cable Profgramming Sarvices is an al-
phabetical listing of audio programming and ca-
ble radio services available for cable channels
not occupied by TV stations or cable networks.
Music formats, religious and intemational pro-
grams, and background music for alpha-numeric
channels are available. Information provided In-
cludes address, phone and type of audio pro-
grams offered.

Reglonal Cable Television News Servicas is
an alphabetical Iistin? of regional cable news
sarvices. Information includes address, phone,
personnel and a brief description of services.

Cable Sports Servicesis an alphabetical list-
ing of national and regional cable sports net-

works. Information provided includes address,
phone, executives and a description of the type
of sports programming offered.

Canadian Cable Programming Services is an
alphabetical listing of Canadian cable networks,
pay TV services and specialty services. Informa-
tion provided inciudes address, phone and type
of service availabie.

Other Programming Services

Music Licensing Groups is an aiphabetical
listing of organizations that provide licenses for
the public performance of musical compositions.
Information provided includes address, phone,
executives and a brief description.

Vidsotext Oparations is an alphabetical listing
of organizations that provide news or other text
via a two-way interactive service that uses either
two-way cable or telephone lines. Information
provided includes address, phone, executives
and a brief description.

Teletext Operations s an alphabetical listing of
firms or TV stations that transmit news or other
textviaanunused portion of a standard television
signal. Information provided includes address,
phone, personnel and a brief description.

Subcarrier/VBI Services is an alphabetical list-
ing of firms that provide audio programs or video
text or data using portions of FM or TV signals.
Information provided includes address, phone,
executives and services offered.

Section G

Technological
Services

The Table of Contentsonthe firstpage is an over-
view of the entire section.

Equ?omenrManufaclurers and Distributors and
Technical Services is provided in two parts: the
Alphabetical Index lists the complete name, ad-
dress, phone, fax, personnel and a brief descrip-
tion of the company. The Subject Index lists the
company name under one or more appropriate
subjects.

When a company has been identified, tum to
the Alphabetical Index for complete information
on that company. When a company name is not
known, search under an appropriate subject in
the Subject Index.

Section H

Brokers and
Professional
Services

Station and Cable Television Brokers lists in
alphabetical sequence by company name bro-
kers or brokerage firms that service the media
field specifically. Information provided includes
address, phone, fax, personnel and a brief de-
scription of services.

Consultantslists individuals or companies that
provide a variety of services to the media field,
i.e., strategic planning, management, facilities
design, etc. Listings areinalphabetical sequence
by company name and include address, phone,
fax, personnel and a brief description of services.

Station Financing Services lists individuals or
companies that provide a variety of financial serv-
ices to the communicatlons industries. Listings
are in aiphabetical sequence by company name
and include address, phone, fax, personnel and
a brief description of services.
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Research Services is an alphabetical listing of
various tracking, monltoring and research serv-
ices that serve the broadcasting and cable indus-
tries. Information provided includes address,
phone, fax, personnel, regional or sateilite of-
fices, and a brief description of the services.

Englneeﬁn? and Technical Consultants is an
alphabetical listing by company or individuai; in-
dividuals are listed by the last name. Information
provided includes address, tphcone. fax, person-
nel and a brief description of the services (when
supplied). An asterisk {*) indicates membership
In the Assoclation of Federai Communications
Consuiting Engineers.

Law Firms Active in Communications Law is
an alphabetical Iisting of firms or Individuals that
practice before the FCC as reported by radio and
television stations, brokers, consultants and the
attorneysthemselves. Many, butnotall,aremem-
bers of the Federal Communications Bar Asso-
ciation. Information provided includes address,
phone, fax, attomeys. Abriefdescription may also
be provided.

Talent Agents and Managers is an alphabeti-
cal listing by company name. Information provided
includes address, phone, fax, personnel, regional
or satellite offices, and a brief description.

Employment and Executive Search Services
is an alphabetical listing by company name. In-
formation provided includes address, phone, fax,
personnel, regional or satellite offices, and a brief
description.

Section |

Associations,
Events, Education,
Awards

The Table of Contents on the first page provides
an overview of the entire section.

Assoclations

Major National Associations includes those or-
ganizations with large memberships and a large
roster of departments and personnel. These as-
sociations tend to have strong voices in the
broadcasting and cable industries. The associa-
tions are listed alphabetically by their full names;
acronyms are provided in parentheses. Informa-
tion provided includes the headquarters address
and phone, and varlous personnel—officers,
boards, representatives, committees.

National Associations includes national asso-
ciations and professional societies. Cross-refer-
ences for the Major National Associations are
included. Listings are alphabetical by full name.
Information provided includes headquarters ad-
dress, phone and executive personnel.

State Broadcast Associations and State Cable
Associations are listed by state (regardless of the
association name). Information provided in-
cludes headquarters address, phone and execu-
tive personnel.

Union/Labor Groups are listed alphabetically
by the union or labor group’s full name. Informa-
tion provided includes headquarters address,
?hone, executive personnel and regional of-

ices.

Events

Trade Shows Alphabetical indsx lists trade
shows alphabetically by name with a “see refer-
ence” to subject area in Trade Shows By Cate-
gory where the full listing appears.

Trade Shows By Catagory lists alphabetically
by subject category national and state confer-
encaes and trade shows for the communications
industries. Trade shows and conferences are
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listed alphabetically by the name of the show
within subject category. Information provided in-
cludes show management contacts and may in-
clude show sponsor, show management statement,
show facts—ocation & dates of scheduled shows,
estimated number of attendees, profile of exhibi-
tors and profile of attendees.

Education

Schools Specializing in Radio-TV-Cable in-
cludes only those educational institutions that
specialize in professional or technical courses in
broadcasting. The listing is alphabatical by the
name of the school. Information provided in-
cludes address, phone, personnel, other branch
locations, and a brief description of the type of
training provided or a listing of the courses of-
fered.

Universities and Colleges lists institutions al-
phabetically by state inthree parts: 1) Universities
and Colleges Offering Degrees in Broadcasling,
2) Universities and Colleges Offéring Broadcast-
ing Courses, and 3) Two-Year Colleges Cffering
Programs in Broadcasting. The name and ad-
|draesds Is provided. Degrees offered may aiso be
isted.

Additional information on educational op-
portunities in broadcasting, cable and com-
munications may be obtained from the
Brgadcast Education Association, Washington,
D.C.

Awards

Major Broadcasting & Cable Awards s an al-
phabetical listing by name of the award, which
may or may not include the sponsoring body.
Note: Abbreviations and acronyms appear firstin
the alphabetical sequence. If a sponsor presents
more than one award, each award is listed sepa-
rately. The awards included are presented in the
areas of broadcasting, cable, and the media. En-
tries include a description of the award, entrant
deadline dates, and contact information.

Section J

Law and
Regulation and
Government
Agencies

The Table of Contents on the first page provides
an overview of the entira section.

Law and Regulation
FCC Execttives and StaffIncludes a listing of
executives and staff by department; information
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provided includes department phone numbers
and titles. Also included is a flowchart of FCC op-
erations.

FCC Rules and Regulations outlines the rules
and regulations as set by the Federal Communi-
cations Commisslon. The first page contains a
brief table of contents as a guide to FCC rules
paragraph headings. This listing is updated and
maintained with the cooperation of Pike & Fischer
Inc., publisher of Pike & Fischer Radio Regu-
lation and Pike & Fischer's Broadcast Aules
Service,

Cable Regulations s an outiine of federal ca-
ble television rules, including current regulations
and developments,

The Industry Standard Coding Identification
System (ISCI) is described in this section. The
NAB Television and Radio Codeshave beensus-
pended; the description is included here for his-
torical purposes only.

Government Agencles

Govemment Agencies of Interestto Broadcast-
ingand Cablearelisted, thosein the U.S. firstand
then agencies in Canada. Information provided
includes address (headquarters and other loca-
tions}, phone, personnel and/or committee mem-
bers.

U.S. State Cable Regulatory Agencies lists the
agencies alphabetically by state, regardless of
the agency name.
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AM—Amplitude modulation. Also referring to audio
service broadcast over 535 khz-1705 khz.

Anal A continuous electricai signal that carries in-
formation in the form of variable physical values, such
as amplitude or frequency modulation.

Basic cable service-—Package of pro?ramming onca-
ble systems eligible for regulation by local franchising
authorities under 1992 Cable Act, including all local
broadcast signals and PEG (public, educational and
govemment) access channels.

Cable television—System that transmits original pro-
gramming, and programming of broadcast television
sta_))ions. to consumers over wired network (see page
xvii).

€C—Closed captioning. Method of transmitting textual
information over television channel's vertical blanking
interval; transmissions are deciphered with decoders;
decoded transmissions appear as text superimposed
over television image.

CED—Capacitance electronic disk (RCA videodisk).

Clear channel—AM radio station allowed to dominate
its frequency with up to 50 kw of power; their signals are
generally protected for distance of up to 750 miles at
night.

Closed circult—The method of transmission of pro-
grams or other material that limits its target audience
to a specific group rather than the general public.

Coaxlal cable—Cable with several common axis lines
under protective sheath used for television signal trans-
missions.

Common carrier—Telecommunication company that
provides communications transmission services to
the public.

DAB—Digital audio broadcasting. Modulations for
sending digital rather than analog audio signals by
either terrestrial or satellite transmitter with audio re-
sponse up to compact disc quality (20 khz).

DBS—Direct broadcast satellite. High powered satellite
authorized to broadcast direct to homes (see page
xxeviii).

Digital—A discontinuous electrical signal that carries
information in binary fashion. Data is represented
by a specific sequence of off-on electrical pulses.

Directional antenne—An antenna that directs most of
its signal strength in a specific direction rather than at
equal strength in all directions. Used chiefly in AM radio
operation.

Downlink—Earth station used to raceive signals from
satellites.

Earth station—Equipment used for transmitting or re-
ceiving satellite communications.

EDTV—Enhanced-definition television. Proposed inter-
mediate systems for evolution to full HDTV, usually in-
cluding slighty improved resolution and sound, with a
wider {16:9) aspect ratio.

Effective competition—Markat status under which
cable TV systems are exempt from regulation of basic
tier rates by local franchising authorities, as defined in
1992 Cable Act. To clalm effective competltion, a ca-
ble system must compete with at least one other mul-
tichannel provider thatIs available to at least 50% of
an area’s households and is subscribed to by more than
15% of the househoids.

EM-—Electronic mail (commonly referred tc as E-mail).

Encryption—System for scrambling signalis to prevent
unauthorized reception.

ENG—Electronic news gathering.
ETV—Educational television.

Fiber-optic cable—Wires made of glass fiber used to
transmit video, audio, voice or data providing vastly
wider bandwidth than standard coaxial cable.

Fleld—Half of the video information in the frame of a
video picture. The NTSC system displays 59.94 fields
per second.

FM—Frequency modulation. Also referring to audio
service broadcast over 88 mhz-108 mhz.

Footprint—Area on earth within which a satellite’s sig-
nal can be received.

Frame—Afull video picture. The NTSC systemdisplays
29.97 525-line frames per sacond.

Frequency—The number of cycles a signal is transmit-
ted per second, measured in hertz.

Geostationary orbit—Orbit 22,300 miles above earth’s
aquator where satellites circle earth at same rate earth
rotates.

ghz—Gigahertz. One billion hertz {cycles) per second.
HDTV—High-definition television (see page xxviii).

Headend—Facility in cable system from which all sig-
nals originate. (Local and distanttelsvision stations, and
satellite programming, are picked up and amplified for
retransmission through system.)

Hertz—Ameasurementof frequency. Onecyclepersec-
ond equals one hertz (hz).

HUT—Households using television.

Independent television—Television stations that are
not affiliated with networks and that do not use the net-
works as a primary source of their programming.

Information services—Broad term used to describe
full range of audio, video and data transmission serv-
ices that can be transmitted over the air or by cable.

Interactive—Allowing two-way data flow.

interlaced scanning—Television transmission tech-
nique in which each frame is divided into two fields.
NTSC system interleaves odd-numbered lines with
even-numbered lines at a transmission rate of 59.94
fields per sacond.

I'I'F.?)—Instructlonal Television Fixed Service (see page
i),

khz—Kilohertz. One thousand hertz (cycles) per sec-
ond.

LED—Light emitting diode. Type of semiconductor that
lights up when activated by voitage.

LO—Local origination channe!.

LPTV—Low-power television (see page xxvii).
Lv—LaserVision {optical videodisk).

MDS—Multipoint distribution service (sae page xxvii).
ml&z—Megahenz. One million hertz {cycles) per sec-
ond.

Microwave—Frequencies above 1,000 mhz.
MSO—Multiple cable systems operator.

Must carry—Legal requirement that cable operators
carry local broadcast signals. Cable systems with 12 or
fewer channels must carry at least three broadcast sig-
nals; systems with 12 or more channels must carry upto
one-third of their capacity; systems with 300 or fewer
subscribers are exempt. The 1992 Cable Act requires
broadcast station to waive must-carry rights if it chooses
to negotiate retransmission compensation (see “Fe-
transmission consent™).

NTSC—National Television System Committee. Com-
mittee that recommended current American standard
color television.
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PCM—Pulse code modulation. Conversion of voice sig-
nals into digital code.

PPV—Pay-per-view.

Program access—Prohibition on exclusive program-
ming contracts betwaen cabie operators and program
services controlled by cable operators, designedto give
altemative multichannel distributors (such as wireless
cable and DBE) the opportunity to bid for established
cable services (such as CNN or Nickeiodeon). The nile
expires in 2002.

Progressive scanning—TV system where video
frames ars transmitted sequentially, unlike interlaced
scanning in which frames are divided info two fields.

PSA—Public service announcement.
PTV—Public telavision,

Publie radio—Radio stations and networks thatare op-
erated on a noncommercial basis.

Public televislon—Television stations and networks
that operate as noncommercial ventures.

RCC—Radio common carrier. Common carriers whose
major businasses include radio paging and mobile tels-
phone services.

Retransmission consent-—Local TV broadcasters’
right to negotiate a carriage fee with local cable cpera-
tors, as provided in 1992 Cable Act.

SCA—Subsidiary communications authorizations.
Authorizations granted to FM broadcasters for using
subcarriers on their channels for other communications
services.

Shortwave—Transmissions on frequencies of 6-25
mbz.

SHF—Super high frequency.

Signal-to-nolse ratio—The ratio between the strength
of an electronically produced signal to interfering noises
in the same bandwidth.

SMATV—Satellite master antenna television (see page
xxviii).

S$TV—Subscription television (see page xxvii).

Superstation—Local television station whose signal is
retransmitted via satellite to cable systems beyond
reach of over-the-air signal.

Teletext—A one-way electronic publishing service that
can be transmitted over the vertical blanking interval of
a standard television signal or the full channel of a tele-
vision station or cable television system. The major use
today is for closed-captioning.

Transiator—Broadcast station that rebroadcasts sig-
nals of other stations without criginating its own pro-
gramming.

Transponder—Satellite transmitter/raceiver that picks
up signals transmitted from earth, transiates them into
new frequencies and amplifies them before retransmit-
ting them back to ground.

UHF—Ultra high frequency band (300 mhz-3,000 mhz),
which includes TV channels 14-83.

Uplink—Earth station used for transmitting to satellite.
VCR—Videccassetta recorder.

VHF—Very high frequencies (30 mhz-300 mhz}, which
include TV channels 2-13 and FM radio.

Videotext—Two-way interactive service that uses
sither two-way cable or telephone lines to connecta cen-
tral computer to a television screen.

VTR—YVideotape recorder.
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L G B600000000000080000000068000 noncommercial
- T PP annual
A&E............. ... Ans & Entertainment
L - acting
admin ........ .. e administrative
(. aoas0a0600naBa8aa0 0800000060000 advertising
affil. ...l S00ARA60000 affiliate
affre. .. ... e affairs
AFRTS.................... Amed Forces Radio
and TV Service

Al . e altemate
B . . et antenna
ADR.... ... ....iiveiinan.. album-oriented rock
AP . e Associated Press
FT T association
BBBOC. ..t iveiiiiarrriarannnannrans associate
88t ... ... ... e e assistant
AHY. . e attomey
T aural
({11 $50n00anan0Aa800R80000006000808000 auxiliary
best.......... . e broadcast
bestg............ciiiiieae, broadcasting
bestr ......... ... .. iiiiae. broadcaster
[T board
BET.............. Black Entertainment Television
blm....... oot avery two months
bkrev ............c0c i, book reviews
L]l ]80805 0000000000 00860000008308000 building
1 RBRn0sa 8008 0888000000000 80880E borough
bl ... e beautiful
CSPAN.................. Cable Satellite Public
Affairs Network

CATV.............. community antenna television
CBC............... Canadian Broadcasting Corp.
CEO............vieinnnn chief executive officer
- channel
o= o critical hours
(-, haoa G 0aa0 8000006600000 0000000000840 charge
(] 1/; 108000006 0806000000000 contemporary hit radio
chmn.......... i e chalman
elre. . i i e circulation
coml. ... e i commercial
cCoMempP . ......ivirii i contemporary
(oe e R NG n00a 000608800 chief operating officer
COOFd. ...ttt i i i coordinator
CP e construction permit
CRTC................ Canadian Radio-television
and Telecommunications Commission

(=} ) N 0dBE0AaE0aan0R6RBE6E 08 country & westem
2 BB 80a0 080060 66a000068060806a00800 day
P daily
DA ........ccii e directional antenna
dancerey ...................... dance reviews
DBS................... direct broadcast satellite
GOV, ...t development
PPN director
IV . e e i diverse
DMA................... Designated Market Area
(-} a0 0aa00000000008006080000008 duplicates
Eds ....... .ot aditors
EdBd.......................... Editorial Board
BAUC. ..t i educational
ONGF. .. e engineer
BNGIG. . s engineering
EPG................0. Electronic Program Guide
ERP................00 effective radiated power

ESPN .................. Entertainment & Sports
Programming Network

ETV......c i educational television
BXOC ...t ii i e axecutive
FCC........ Federai Communications Commission
fillmeev..........ccciivnnennn, film reviews
{1110 0806000000 66080880a00000 00000 fortnightly
(3 AB50000000000008058086800a500000000 French
(" a00a0000000806000680800060000000000 ground
1.1 general
Gor .. . e German
POVt L e govemment
HAAT ... ... height above
average terrain

HBO ......... ... vvvinn, Home Box Office
horlz.................... horizontal polarization
hagtrs. ..............coviiiienn., headquarters
|1 R RaAOBbaa 8830800060 060008 6008 independent
Info.........iiii i e information
Instal......... ..., installation
ISBN ......... Intemational Standard Book Number
ISSN ........ Intemational Standard Serial Number
Mus ........... .0 i illustrations
oG . e irregular
R e e Italian
KhZ ... e e kilohertz
KW .. e kilowatts
IoC. . oo e s local
LPTV. ... i low power television
LS . e local sunset
(-} a6 080000000000 00006008060000600 listening
W e e e long wave
11 A meters
MBS ............... Mutual Broadcasting System
MDS .............. Multipoint Distribution Service
mdee. . ..........ccceeiciiannn merchandising
11 - manufacturing
(111} FE000000000 Ba6 008 6600800000040 managing
14 P manager
mgmt ... management
MAZ. . ... e e megahertz
1 miles
(1] 13806000008 08000006600006050000 marketing
MMDS................... Multichannel Multipoint
Distribution Service

14T T PP month
(- BABAGE oA 0 0a8 6808005008800 00aT modification
MOR....................... middle of the road
MSO .................. multiple system operator
mthy . ... e monthly
MTV. e Music Television
MUS. .ottt e eiiia e tcsasnrinas music
muslcrev ...................... music reviews
MW i s medium wave
L1 /500aaaa00000000000000600000609000000G0 night
1T T not available
NAB ........ National Association of Broadcasters
natl . ... e national
B, ..o network
AWEDE . et ee e newspaper
off . e, officer
OPNMB . ...ttt e operations
(LB AR6a0h00Baaa880 50000000080 8008 personnel
playrev ........... play reviews (theatre raviews)
2 Polish
POP it cit it e e, population

Broadcasting & Cable Yearbook 1999
XX

PR ... e e public relations
P8 . .. ... it president
PRI...........cveinn Public Radio Intemationai
PrOgMY .. ....ovi i programming
PrOg8V . ...t progressive
[+ T 1 T promotion
PSA ... ..ot presunrise authority,
public service announcement

LU A AR A0 60808080008 a5a0080808000 partner
pubaffrs ........................ public affairs
publ ..., publicity
- P quarterly
AQUAL. . ... e e quadraphonic
FOCORd POV . ... ... ... e record reviews
e85t aeRnatt e na0aan a0 0000060608080 ralations
[ baooono0a00aa00906800000030000000¢ religion
L« T representative
RFE .........ccciiiiviinnnn Radio Free Europe
({15660 080000080000 680 00066 00005550C region
(- T 5800800000 00000 60 000000000000800 regional
RL .. e Radio Liberty
(