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Uise NBC THESAURUS Stations teo
reach goed Markets—Everywhere

The market or markets that you have ‘‘spotted’’ for
radio treatment can be found in the roster of leading
radio stations offering THESAURUS Program Service.

THESAURUS offers variety and flexibility of material by
outstanding radio talent—programs of proved audience appeal.
For effective and economical spot broadcasting ask the station
or us for further information about THESAURUS.

Alabama
Birmingham
Gadsden
Mobile
Montgomery

Arizona
Phoenix

Arkansas
El Dorado
Hot Springs
Little Rock

California
Los Angeles
Los Angeles
Merced
San Diego
San Francisco
San Jose

Colorado

Denver

Connecticut

Hartford
Waterbury

District of Columbia
Washington
‘Washington

Florida

Clearwater
Miami

Georgia
Atlanta
Waycross

Illinois
Chicago
Chicago
East St. Louis
Quincy
Rock Island
Tuscola

Indiana
Fort Wayne
Indianapolis

Kansas
Coffeyville
Dodge City
Hutchinson
Lawrence
Wichita

National Brﬁadcas

WAPI
WJIBY
WALA
WSFA

KTAR

KELD
KTHS
KLRA

KECA

KFI
KYOS
KFSD

KGO
KQw
KOoA

‘WDRC
WI1XBS

WMAL
WRC

WFLA
‘WIOD

WSB
WAYX

wowo
WIRE

KGGF
KGNO
KWBG
WREN
KANS

Kentucky
Ashland
Louisville

Louisiana
Alexandria
Baton Rouge
Monroe
New Orleans
Shreveport

Maine

Bangor

Maryland

Baltimore
Hagerstown

Massachusetts
Boston
New Bedford
Springfield
‘Worcester

Michigan
Battle Creek
Bay City
Detroit
Flint
Grand Rapids
Kalamazoo
Lansing
Muskegon

Minnesota
Minn.-St. Paul
Rochester

Mississippi
Jackson

Missouri
Columbia
Joplin
St. Joseph
St. Louis
Springfield

Montana
Billings
‘Wolf Point

Nebraska

Omaha
Scottsbluff

New Hampshire

Manchester

New Jersey
Atlantic City
Jersey City

WCMI
WAVE

KALB
wWJIBO
KMLB
‘WSMB
KTBS

WABI

WFBR
WJIEJ

WBZ
WNBH
‘WBZA
WORC

WELL
‘WBCM
WJIBK
WFDF
WOOD
WKZO0

‘WJIM
WKBZ

KSTP
KROC

WJIDX

KFRU
WMBH
KFEQ
KSD
KGBX

KGHL
KGCX

WOwW
KGKY

WFEA

WPG
WAAT

New Mexico
Albuquerque

New York
Binghamton
Buffalo
Buffalo
Freeport
Jamestown
New York
Schenectady
Syracuse
Utica

North Carolina

Asheville
Charlotte
Raleigh
Rocky Mount

North Dakota

Bismarck
Fargo

Ohio
Canton
Cincinnati
Cincinnati
Cleveland
Columbus
Zanesville

Oklahoma

Oklahoma City

Oregon
Portland
Portland

Pennsylvania
Erie
Glenside
Harrisburg
Johnstown
Philadelphia
Pittsburgh
Scranton
Sunbury
Wilkes-Barre
Williamsport

South Carolina

Anderson
Greenville

South Dakota

Sioux Falls

Tennessee
Bristol
Chattanooga
Jackson
Knoxville
Memphis
Nashville

Texas
Abilene
Amarillo
Beaumont
Brady
Dallas
El Paso
Fort Worth
Houston
Pampa
San Angelo
San Antonio
Tyler
Weslaco

Utah
Price
Salt Lake City

ey

Vermont
KOB Waterbury WD)
Virginia
WNBF Charlottesville WC
WBEN Lynchburg Wi
WEBR Norfolk Wt
\VggB Richmond WR
WOCL d
W2XER Washington
WGY Seattle
WSYR Seattle KO
WIBX West Virginia
Wheeling WY
WWNC . e
Ws0C Wisconsin
WPTF Green Bay w
WEED Janesville w
Madison W
Milwaukee w
KFYR Racine We
WDAY Sheboygan wi
Hawaii
\Vng Honolulu
WCK .
WSAL Puerto Rico
WTAM San Juan w
‘WCOL
WALE Canada
Calgary, Alberta CI
Edmonton. Alberta C.
WKY Fredericton., N.B. CF
Halifax, N. S. CH
Hamilton, Ont. CH
KEX Hull, Quebec CK
KGW Kelowna, B. C. CK
Kingston, Ont. Cl
Lethbridge, Alberta C.
WLEU London, Ontario Cl
WIBG Montreal, Quebec Cl
WHP Quebec, Quebec Ck
WJAC Regina, Sask. Cy |
KYW Saskatoon, Sask. cll
KDKA Sault Ste. Marie, Ont. cl
WGBI Sudbury, Ont. Cl
WKOK Sydney, N. S. C.
WBAX Vancouver, B. C. N
WRAK Winnipeg, Man. C
Argentina
WAIM Buenos Aires
WFBC RCA Victor-Argen @
Buenos Aires |
LR1-Ei Mu la
Ks00 Australia
Amalgamated Wireless Ltd, §
Brisbane '
\yﬁp}g Melbourne f I'
WTJS Sydney ‘s
RO Brazil i
Rio de Janeiro Pi
WSM b 5 8
Rio de Janeiro Radio Naci |
. Mexico
s Mexico City b
KFDM New Zealand
KNEL Amalgamated Wireless Ltd.:
WFAA ‘Welling
KTSM
KFJZ Panama
1}5}?1})‘15 Colon HP3K-H *
KGKL South Africa
" KMAC So. African Bdetg. Co.:
KGKB Capetown
KRGV Durban
Johannesburg
KEUB Switzerland
KDYL Bern '8
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WNAC

Boston

WTIC
Hartford

WEAN

Providence

WTAG

W orcester

WICC

Bridgeport

WCSH
Portland

WLBZ

Bangor

WFEA

Manchester

WSAR
Fall River

WNBH
New Bedford

WLLH

Lowell

LOCALIZE your sales appeal in New England Markets

HERE are thirteen New England
cities with populations exceeding
100,000 and many other large commu-
nities under the 100,000 class. Ob-

-viously, no one station or small group

of stations provides complete cover-
age of this widely diffused audience.

Moreover, New Engiland has many
popular local stations which have cre-
ated local listening habits and are
strongly entrenched in local pride.
They have the effect of further dividing
the New England audience except as
a regional network proposition.

There remains but one answer to your
sales problem in New England—a net-
work large enouah and strong enough

to make a direct local appeal of pri-
mary intensity in every large market.

That is exactly what The Yankee Net-
Nine of the thirteen
larger cities have Yankee Network

work provides.
studios. Three others—Cambridge,
Somerville and Lynn—are within the in-
tense listening area of WNAC, Boston.
One city—Springfield—is within the
WTIC, Hartford, area.

The new Yankee Network ties into
one vast audience the listeners of all
large centers of population, localizing
your consumer appeal in each market
— stimulating distribution — creating
active retailer interest in the turnover
of your product.

THE YANKEE NETWORK, INC, {65830 ssnchets

EDWARD PETRY & CO., INC,, Exclusive National Sales Representatives

Published semi-mon]ghly..zﬁth issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington,

. Entered as second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 1879.
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Early this year, 8,000 beauty shop dealers

| subscribed $25 each to support a radio

campaign on the Columbia Network.

In six months that campaign increased
their business by $2.500.000. Each $25

' brought its investor an average return of

| $312.50 in increased sales. A six-month

radio dividend of 1250%.

The Program

The dealers’ investment (in cooperation
with the manufacturer) was used for a net-
work of 77 CBS stations for 18 weeks, a
half-hour each Sunday (6:00-6:30 P.M.),

| with Phil Spitalny’s All-Girl Orchestra and

Chorus as the talent.

When this CBS campaign opened, the
experts gravely stroked their beards and
allowed as how, “'This time, radio has taken
on a product that even radio can’t sell.”
The product? Zotos (the permanent wave

that requires no machinery—no electricity).

1s¢©

...even if you've heard ALL the radio

success stories they're telling these days

And this — in the words of Mr. Neal R.
Andrews. President of Sales Affiliates—is
what CBS did for Zotos:

“Full Credit Belongs to Radio”

"We found that Zotos sales, nationally, had
increased 75.5% over the corresponding six
months of 1935. Records revealed dealers
with sales increases ranging from 100% to
better than 400%. Radio...sold the idea of
the machineless permanent to thousands
who had never heard of such a thing.
Against unforeseen competition and cut
prices, it sent women out to look for Zotos-
licensed shops in order that they might
spend $10 apiece to try Zotos. So sure are
we that this response was no fluke —that
full credit belongs to radio — that plans
are under way for a repeat performance.”
* * *
A luxury item, rarely purchased, restricted
distribution, half-price competition...are

your selling problems any tougher?

THE COLUMBIA BROADCASTING SYSTEM, 485 Madison Ave.,, New York



CITY BOY MAKES GOOD

ODAY Free & Sleininger, Inc. officially

and properly changes its name to Free
& Peters, Inc. Officially because for nearly
a year Mr. Sleininger has not been actively
associated with us. Properly because for four
years H. Preston Peters has been increas-
ingly active in the management of our busi-
ness and increasingly indispensable in our

plans for the future. . .. Aside from the cor-

A little more than four years
ago Preston Peters signed on
{ )\ with us as Office Boy, Third
] Class—*and lucky to get il,
1 too”! Lucky for us, that is.
| Today Pete is Vice President
| and Secretary, manager of our
New York Office, and—well,
look at the signature of this
announcement...Between the
days of office boy and the days
. of Vice President etc. lay four
years of hard, intelligent, effec-
f| tive work for our stations and
':—" our stations’ customers. It’s
") an interesting story—a story
you’ll have to hear from us,
=" because you’d never hear it
¢ from Pete himself.

IN BIG COUNTRY! . . .

porate name, nothing is changed by the new
arrangement. H. Preston Peters continues
as Vice President, Secretary, and Manager of
our New York Office. James L. Free con-
tinues as President and Treasurer, with
headquarters in Chicago. .. A new name,
but no new faces. ... We know that you
join with us and our stations, in our pride

of Pete—a good boy who’s making good!

FREE & PETERS, INC.

(Formerly Free & Sleininger, Inc.)

Radic Staticn Represeutatives

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES
WHO . . . . . . . Des Moines WAVE . . . . . . . Louisville KSD . . . . . . . . . St los
WGR-WKBW . . . . . Buffalo WTCN . . . Minneapolis-St. Paul WFBL . . . . . . . Syract:
WHK . . . . . . . Cleveland KOIL . . . . . . . . Omaha KOIN-KALE . . . . . Portla}
KMBC . . . . . . . Kansas City KOL . . . . . . . . . Seat:
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Stations Switch Networks, Rates Revamped

NBC Revised Rate Card Due, Signs WSM; CBS Buys WOAI as

ing the last fortnight may have
an important bearing upon the
future complexion of the chains.

Aware of the fact that NBC's
new form of contract would make
more difficult the aligning of affili-
ates of that network, CBS, in its
effort to bolster itself at strategic
spots, on Oct. 19 signed WRVA,
Richmond clear-channel station,
under a five-year contract and on
the following day concluded a
purchase arrangement, subject to
FCC approval, for WOAI, 50,000-
watt San Antonio station, for a
price of $825,000.

NBC scored sharply in the com-
petition when on Oct. 27 it signed
WSM, Nashville 50,000-watter, in
the face of competitive bidding by
CBS. While terms were not di-
vulged, Edwin W. Craig, vice pres-
ident of National Life & Accident
Co., operating the station, declared
he was highly pleased over the ar-
rangement whereby it continues as
an affiliate of the network.

Meanwhile, CBS informally has
notified WHK, Cleveland, that it
would terminate its present three-
year contract within a year, using
WGAR as its Cleveland outlet.
Conversations already had been
begun among the four parties
(NBC, CBS, WGAR and WHK)
for the switch, although the official
notifications still were lacking.

NBC to Boost Rates

NBC, plowing through with its
campaign to place affiliated sta-
tions under. its new form of con-
tract [BROADCASTING, Oct. 15], di-
vulged its intention of increasing
rates on both of its networks, ef-
fective probably before Jan. 1.
Preparatory to that step, it was
seeking to have important affiliates
under contract—many of them for
five-year period, and with a clause
in some which would prevent them
from utilizing any other network
service. This is aimed particu-
}:arly at Mutual Broadcasting Sys-
em.

Addition of KVOD, Denver
time-sharing station, as a Blue
network outlet, also was announced
by NBC. The station shares with
KFEL, Denver, on the 920 ke.
channel, the latter having agreed
to affiliate with MBS some time
ago. Under this plan, NBC will
utilize KFEL-KVOD time along
with MBS on a first-come-first-
serve basis. The MBS affiliation
does not begin until it goes nation-

| PRINCIPALS IN DEALS

Mr. x;Craig

Mr. Lucy

wide Dec. 29 and links with the
Don Lee Network in California.

The new NBC rates, to be ad-
justed upward for the most part,
will be based upon coverage in-
creases since the last general rate
cards became effective Jan. 1. The
present rates were based upon the
NBC Network Aireas studies of
signal strength and fan maii
analyses. Some 1,500,000 pieces of
mail were analyzed for the initial
study. The new cards will be based
on a breakdown of about 15,000,-
000 mail returns, plus coverage
data and other considerations.

The adjustments have been
under consideration for several
months. Now about completed, it
is expected that they will be an-
nounced about Nov. 15 to become
effective a month later. They will
encompass, in addition to changed
rates for old outlets, substitute
rates for stations which will be
aligned with its networks as a
result of changes definitely indi-
cated.

New NBC contracts, it was
learned, have been offered to some
30 stations during the last several
weeks, and about 20 already have
signed. In addition, understand-
ings have been reached with a
number of NBC outlets regarding
service, purely of an oral nature.
NBC President Lenox R. Lohr, as-
sisted by Station Relations Vice
President Frank Mason, is per-
sonally handling most of these ne-
gotiations.

San Antonio Changes

As BROADCASTING went to press,
there were several other station
negotiations with the networks in
progress. These included WTIC,
50,000 - watt Hartford station, at
present an NBC outlet, and WSPD,
Toledo, CBS optional basic outlet.
Emissaries of both of the networks
have been in Hartford during the
last fortnight.

BROADCASTING ¢ Broadcast Advertising

'WRVA Affiliates; Deals Pend With WHK, WTIC, WSPD

| TOPPED OFF by plans of NBC
| to readjust its network rates be-
| fore the end of the year, a series
| of moves by major networks dur-

It is expected, naturally, that
KTSA, San Antonio, present
CBS outlet, will affiliate with NBC
as an optional Red and Blue sta-
tion, once the WOAI sale is ap-

roved. KTSA is owned by Hearst
%adio Inc., and operates on the
550 ke. channel, with 5,000 watts
day and 1,000 watts night. WOAI
is assigned to the 1190 ke. channel
with 50,000 watts. It is an appli-
cant for superpower of 500,000
watts.

The negotiations with WSM,
strategically important for cover-
age reasons, had been going on
several months. The station, owned
and operated by the National Life
& Accident Insurance Co., also is
an applicant for 500,000 watts.
Mr. Craig has been handling the
negotiations, dealing with Presi-
dent Lohr for NBC and Vice Pres-
ident Herbert V. Akerberg for
CBS, the latter having arrived in
Nashville Oct. 27. By re-signing
the station, NBC kept for itself
one of the most important outlets
on its networks.

The WOAI sale arrangement
came as something of a surprise.
The contract was signed Oct. 20
by M. R. Runyon, CBS vice presi-
dent and treasurer, and Joseph H.
Ream, CBS general counse], in
San Antonio, with George A. C.
Halff, president of Southern In-
dustries Inc., operating the sta-
tion.

It is expected that the transac-
tion will go to hearing before the
FCC Broadcast Division. Based on
earnings, understood to have been
in the neighborhood of $118,000
for the last fiscal year, it is as-
sumed the purchase price of $825,-
000 will not be considered inordi-
nately high, since the FCC re-
cently approved the sale of KNX
to CBS for $1,300,000 on the basis
of anticipated annual profits of
some $200,000. Hugh A. L. Halff,
nephew of the executive head, is
manager of WOAI It is the stated
intention of CBS, should the trans-
fer be approved, to retain him as
general manager.

The transaction for the purchase
of WOAI involves the actual ac-
guisition by CBS of Southern In-

ustries, Inc. for an aggregate of
$1,388,000 according to the appli-
cation filed with the FCC Oct. 26.
The company, a family corporation,
controls considerable stock and
real estate. CBS then will sell
back to the Halff interests all as-
sets other than the station for a
figure of about $562,600 plus an
undetermined amount to cover
earnings, interest, etc., until such

time as the sale is approved by
the FCC.

Operating profit of WOAI for
the year ended July 31, 1936, was
$118,776. The net profit after de-
preciation amounted to $89,495.
For the first two months of its
current fiscal year ended Sept. 30,
the operating profit was $20,494
and the net profit, after deprecia-
tion, $11,901.21.

WRVA Negotiations

THE WRVA affiliation likewise
developed suddenly. The_contract,
unlike others signed by CBS, is for
a five-year period and is non-can-
cellable. Other terms are under-
stood to be substantially the same
as in regular CBS affiliate con-
tracts. WMBG, 100-watter, is the
present CBS outlet in Rlchrpond.
Presumably, it will become aligned
with NBC in lieu of WRVA, since
it is the only other commercial sta-
tion in the city and is an applicant
for regional status.

WRVA did not have a contract
with NBC, and CBS had not re-
newed the contract it had with
WMBC which expired last June.
Thus, it is pointed out, the switch
of affiliates may take place within
a few weeks by agreement be-
tween the stations and the net-
works. On the other hand, there
may be some question about a
year’s notice by the stations to
each of the networks, and it is not
inconceivable that the switch will
be postponed for that length of
time.

Although using only 5,000 watts
on its 1110 ke. clear channel,
WRVA is an applicant for 50,000
watts. It is operated by the Larus
Bro. & Co., makers of Edgeworth
tobacco. The transaction was ne-
gotiated by Mr. Akerberg with C.
T. Lucy, general manager of the
station and advertising manager
of the tobacco company. Larus
sponsors the Corn Cob Pipe Club
over NBC and it is logically ex-
pected that this account will move
to CBS since it originates in Rich-
mond.

The switch of CBS from WHK
to WGAR is not an entirely unex-
pected development. CBS on Oct.
1 began a new three-year contract
with WHK, owned by the Cleve-
land Plain-Dealer, which included
a one-year cancellation clause.
WGAR is owned by the same in-
terests which operate WJR, De-
troit, which switched from NBC to
CBS last September, at which time
NBC aligned WXYZ as its Detroit
Blue outlet.

The CBS hope is that the Cleve-
land change will be made effective
about Jan. 1, rather than at the
end of the one-year notification
period. Presumably, the formal

November 1, 1936 o+ Page 7



notification will be given about
Nov. 1. WGAR’s contract with
NBC is understood to carry the
one-year cancellation clause also.
Here again it is conceivable that
WHK will prefer to fulfill the one-
year notice period, in which event
the change cannot take place until
its expiration.

Hartford Situation

THE arrangement with WGAR, it
is indicated, would mean a sub-
stantial increase in network reve-
nue for that station. CBS is known
to be dissatisfied with its WHK
contract, for which it had negoti-
ated for many months. The con-
tract provided for a certain amount
of sustaining service over WJAY,
Cleveland, also controlled by the
Plain - Dealer. WGAR has been
taking MBS commercials which it
probably will forego under its CBS
affiliation. A WHK-MBS alignment
also considered a vossibility.
Uncertainty surrounds both the
WTIC and WSPD situations. The
Hartford 50,000-watter was on the
block for more than a year, but
this year is showing a profit for
the first time in its history. Both
NBC and CBS are understood to
have placed propositions before it
for affiliation only, while there also
have been overtures for its pur-
chase. An option for its purchase
for $675,000 held by Cherry &
Webb, New England department

store operators owning WPRO,
Providence, expired Oct. 1.
Some mystery surrounds the

WSPD status. Said to be a con-
tracted CBS outlet, there neverthe-
less have been conversations with
NBC for a Blue affiliation, and it
may develop that it will join the
latter net upon clearing up of the
CBS contractural situation. The
station is controlled by George B.
Storer, of Detroit, principal owner
also of WWVA, Wheeling, and
WMMN, Fairmont, W. Va.

By acquiring WOAIL, CBS will
be placed in a more favorable po-
sition in the Southwest territory,
it was pointed out. In the Dallas-
Fort Worth case, NBC has WFAA-
WBAP, 50,000 watter, and by Jan.
1 expects to add KGKO, Fort
Worth, to its Blue after that sta-
tion has been moved from Wichita
Falls, where it is now a CBS out-
let. CBS has KRLD, operating
with 10,000 watts, which has
50,000-watt aspirations since it
operates it on a duplicated clear
channel with WTIC which already
uses 50,000 watts. Moreover,
WWL, New Orleans, now operat-
ing on the 850 ke. clear channel
with 10,000 watts is expected to
seek 50,000 watts also in the near
future. Should these projects be
carried forward, CBS will be
placed in a much improved posi-
tion insofar as power rating is
concerned.

Since last September, when
WJR was signed by CBS with its
50,000-watt clear channel opera-
tion, CBS had made nine major
station deals, including those pend-
ing. In addition to its purchase of
KNX, its projected purchase of
WOAI, and its affiliate acquisition
of WJR, it has leased WEEI, Bos-
ton, and KSFO, San Francisco
(subject to FCC approval) and it
has made affiliate arrangements
with WWL, WHIO, Dayton, and
WRVA.

In aligning KVOD, NBC an-
nounced that the rates for the sta-
tion are $120 per hour, $72 per
half and $48 per quarter hour.
The station is owned by Colorado
Radio Corp., of which William D,
Pyle is president and general man-

Transamerican Opens Pacific Office
In KFWB-WarnerStudio;RayinCharge

OPENING OF a
Pacific Coast of-
fice in Los An-
geles, with Wil-
liam V. Ray, as-
sistant manager
of KFWB, Holly-
wood, in charge,
was announced
Oct. 26 by Trans-
american Broad-
casting & Televi-
sion Corp. Mr. Ray, it is under-
stood, will leave KFWB to take
over the new office and will be
succeeded by C. Mittendorf,
commercial manager.

The new offices will be located
in the KFWB studios now under
construction at 5833 Fernwood
Ave. The announcement said that
from these new studios Trans-
american will be in position to
offer not only regular sales and
service facilities but also originate
live shows utilizing Hollywood
talent. KFWB is owned by the
Warner Bros. motion picture in-
terests. Officials of Transamerican
have steadfastly refuted state-
ments that the newly-created or-
ganization is in any way controlled

N

ager. While it shares time with
KFEL, it has pending an applica-
tion for full time on 630 kec. while
KFEL has filed for full time on
its present frequency of 920 ke.

Simultaneously NBC is proceed-
ing with plans to add Blue affili-
ates. The removal of WTFI, Ath-
ens, Ga., to Atlanta, probably by
the first of the year, is expected to
open the way for that station’s
affiliation with the Blue Network.
The present NBC outlet for both
Red and Blue in Atlanta is WSB.
WTFI operates on 1450 ke. with
500 watts day and night. It is
owned principally, it is under-
stood, by Arde Bulova, New York
watch manufacturer, and Gerald
K. Winston, New York real estate
operator and associate of Mr.
Bulova.

Plans for the Blue in the South
also encompass adding of affili-
ates in such key cities as Memphis
(WNBR), Birmingham (WBRC),
New Orleans (WDSU), among
others. WGST, Atlanta, has pro-
tested the move of WTFI but this
pxg(t}est was recently denied by the
FCC.

by the motion picture company.
While no statement was forthcom-
ing, the opening of the West Coast
office was believed to indicate a
talent association, at least, with
Warner Bros.

New York Expansion

MR. RAY is a well-known figure
in Hollywood and was with KFWB
in its earlier days. He returned to
the station several months ago
when Harry Maizlish became its
manager, succeeding Gerald King,
resigned. Mr. Ray has been in
Hollywood for a dozen years and
has had much to do with handling
of motion picture talent for radio.

Simultaneously, Transamerican
announced enlargement of its New
York quarters at 521 Fifth Ave.
to provide space for its increased
sales staff and production depart-
ment. In Chicago, it said, it now
occupies the entire 30th floor of
333 N. Michigan Ave.

Added to the Transamerican
sales staff in New York, it was an-
nounced, is Myron Elges, formerly
with the New York Mirror in mer-
chandising work and with Radio
Guide in a similar capacity. He
was formerly an account executive
with Bermingham, Castleman &
Pierce, and for two years was with
the Airplane and Marine Direction
Finder Corp., in charge of adver-
tising and sales promotion.

Through the increased facilities
in Chicago, Transamerican said
that in addition to representing a
number of stations, it is now pre-
pared to handle recordings and
transeription programs for clients
and auditions for live shows. “This
flexibility and accessibility of more
widespread, yet at the same time
more closely knit and integrated
radio facilities,” it said, ‘““has been
a long-felt need both of those
organizations using complete na-
tional coverage as well as those
requiring specially partial or local
coverage.”

LULU BELLE. songstress of the
weekly Saturday night Vational Barn
Dance heard over WLS and the NBC-
DBlue. has been chosen Radio Queen
of 1936 in Radio Guide's third an-
nual radio gueen eclection. Iler run-
ners-up in order were Jessica Drag-
onette. Joan Blaine. Frances Lang-
ford, Graecie Allen, Margaret Speaks
and Kate Smith.

WCHS, Charleston, W. Va., by ir
terests headed by John A. Ker
nedy, publisher of the Clarksbur
(W. Va.) Exponent, it was learne
authoritatively by BROADCASTIN
that the same group has also pu:
chased WPAR, Parkersburg,
Va.,, a 100-watter on 1420 k«
Neither side of the transactio
would confirm the fact, but it i
known that the actual contract ha
been signed and it is understoo
an application will be filed earl
in November for the transfer.

WCHS was purchased from th
Huntington (W. Va.)
which also owns
WSAZ, Huntington. It operate
with 1,000 watts day and 50
night and 580 ke. WPAR was pul
chased from Ohio Valley Broac
casting Corp., whose stockholdex
are Marion H. MecDowell, Harol
McWhorter, Max A. Morgan, Ke
D. Given and Sherwood Musgrave
all of Parkersburg, and Wayn
Van Gilder, of Fairmont, W. V¢

Mr. Kennedy’s newspaper als
holds a construction permit for
new 250-watt daytime station o
1370 ke. in Clarksburg, to be know
as WBLK, which is now unde
construction. His plans includ
hooking up this and the Charles
ton and Parkersburg station for
state network.

Advertise
and operate

Nash, Kelvinator Board

Favor Plan for Merge

PLANS for the merger of th
Nash Motor Co., Kenosha, Wis
and the Kelvinator Corp., Detroi
(refrigerators, air conditionin |
equipment, etc.) were approved b |
the board of directors of the tw
companies on Oct. 27. Under th
plan the name of the merged firr |
will be known as Nash-Kelvinato
Corp. with Charles W. Nash, not
chairman of the Nash board, holc
ing the same post in the consol!
dated firm with Charles E, Masor
now president of Kelvinator Corp
taking the same title in the Nast
Kelvinator Corp.

The plan must have the arg
proval of the stockholders befor
it can be completed. J. Walte
Thompson Co., Chicago, has th]
Nash account, and Geyer, Corne!
& Newell Inc., New York, is Kelw,
nator’s advertising counsel.

W. Va. Newspaper Grouy,
Acquires Third Statior
ON THE HEELS of the FCC"
authorization of the purchase ¢

' ~.'-z, —
T F RSN  Firy
) O
i s W

"‘MJ'

NEW NBC WASHINGTON STUDIOS—Occupying the entire second floor of the new Washington Trans-Lux
Theater Building, NBC next May or June will move its Washington offices and studios (also headquarters
of WRC and WMAL) from the National Press Bldg. The 17,000 square feet of floor space for 18 offices
and program rooms, one large audience studio, two program studios, two speakers studios, transcriptior
room, conference and audition rooms, ete, will more than double its present space. The quarters will be
air-conditioned and specially constructed for radio under supervision of O. B. Hanson, NBC chief engineer
who had charge of building and installing the Radio City and Hollywood studios of the network. |
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'Windup of Election Campaign
‘Enlivened by Ether Uprisings

Parties Redouble Their Broadcast Campaigning;
Mobs Assail Stations; Vandenberg Incident

&

e

THE FCC on Oct. 29 com-
pletely absolved CBS of any
violation of the law or reguy-
lations in the ‘“Vandenberg
incident.” Story on its ruling
will be found on page 87.

THE “sound and fury” of Amer-
can politics caught radio in its
teething swirl during the final

i[jjveeks preceding the national elec-
. ions of Nov. 8, with time.buying

i
T

X

"y

activities of the major and minor
tdarties disrupting network and
station program schedules right
and left, with the “Vandenberg af-
fair” leading to widely published

ctharges and countercharges and
cwhe threat of a Congressional in-

i vestigation,

and with scenes of

{.riolence or near-violence at three
-ilocal stations.

i As BROADCASTING went to press,
iL'the situation seemed to warrant

1

ithe following summary:
1. Democrats and Republicans

'..-ilike redoubled their local and na-

tional radio appeals to the elec-

- torate, spending tens of thousands
= 0f dollars for radio time, chiefly

for their major spokesmen—but it
appeared unlikely that either ma-
jor party will have spent as much
as the $1,000,000 predicted for re-

jLdio time, though each will have
“'zpent more than the $500,000 of

1932. The minor parties likewise
'were buying more time. The Re-

. publican radio division in Chicago
imamed Wells (Ted) Church, for-

merly with WJSV, Washington, as

i radio director, with Pete Nelson

i loaned

by Mutual Broadcasting

riSystem as his assistant; Bob Hotz,

|
1
|
1

‘'of Blackett-Sample-Hummert Inec.,
thandling talent charges; Art
'Stringer, handling time clearances,
tand Tom Fizdale handling public-
ity. Hill Blackett, director of pub-
lic relations, on Oct. 1 released

3 Tom_ Sabin, former radio director,
ito the Pennsylvania State Com-

‘mittee for its radio campaign,
while John Elwood, onetime NBC

| vice-president and for more than

¥

transcriptions of excerpts from
President Roosevelt’s speeches
:

+a year G. O. P. program director,
'was sent away from Chicago head-
quarters on a special mission the
‘mature of which was undisclosed.

2. Senator Arthur Vandenberg's
use of a so-called “new technique”
in political broadcasts, employing

which he played and to which he
made reply, led CBS to cancel the
program, and then to reinstate it,
on the grounds that it violated
standard network policy against
the use of transcriptions. This
provoked front-page news, editor-
ials and cartoons in the press run-
ning nearly a week and giving the
affair a tremendous publicity break
for the Republicans. It also led to
an inquiry by the FCC and to a
new publicity outburst by George
H. Payne, telegraph commissioner,
after which Senator Vandenberg
took Mr. Payne to task for charg-
ing bad faith.

3. While the press was debating
the merits and demerits of the
“Vandenberg affair,” Senator
Hastings (R-Del.) inquired wheth-
er CBS had purchased group in-
surance two years ago from James
Roosevelt, the President’s son, in-
timating that this might have in-

fluenced the company in its stand
on the Vandenberg broadcast. Ed-
ward Klauber, CBS executive vice
president, replied that the network
in 1934 had placed insurance with
the Travelers company through
young Roosevelt, as its accredited
agent, but stated it was the best of
several insurance proposals sub-
mitted, declared CBS was wholly
non-partisan in politics, and de-
plored the “effort to read anything
sinister into the fact” a son of the
President was in the insurance
business and secured the policy.

4. The building housing WBOW
in Terre Haute became the scene
of mob action the night of Oct. 20
when more than 150 local citizens
barred the way and prevented Earl
Browder, Communist candidate for
president, from entering to deliv-
er the broadcast address which he
was forced to suspend several
weeks earlier because of his ar-
rest in the Indiana city. Mr. Brow-
der left by taxicab but not before
his party was pelted by tomatoes.
The debate continued to rage over
Browder’s rights, with the radio
station making clear that it had
to allow him to speak under the
“equal opportunity” clause of the
communications law. The next

(Continued on page 84%)

Dubbing of President’s Voice by GOP

Viewed as Obvious to Listening Public

WHILE the record fails to show
that the word “transcription” or
“recording”’ was used during the
introduction to Senator Vanden-
berg’s “fireside chat” on CBS Oct.
17, in which Senator Vanden-
berg ‘““debated” with recorded ex-
cerpts of President Roosevelt’s
speeches, the general reaction
among radio observers who later
heard a recorded version of the
broadcast was that it would be
an obtuse listener indeed who
would believe the President was
actually present in the studio and
talking.

A count shows that 17 excerpts
from President Roosevelt’s past
speeches were employed in the
Vandenberg colloquy. The context
and method of presentation and
noise level made it clear that the
President’s voice came off record-
ings, and Republican’s believe the
introduction and “break’ after the
first use of the President’s voice
made it entirely clear. Ben Pratt,
of the G.O.P. radio staff, a former
NBC employe in Chicago and
New York, introduced Senator
Vandenberg thus:

Tonight, ladies and gentlemen. Sen-
ator Arthur H. Vandenberg, of Michi-

gan, an outstanding Republican leader
and member of the United States
Senate is here to conduct a “fireside
chat”. It is agreed by all that when
a man seeks public office and makes
public statements to influence public
opinion his words become public
property. Newspapers, magazines, au-
thors and public speakers have the
unquestioned right to quote such
statements without limit. It is only
thus that we are able most faithfully
to compare the words of a man with
his deeds. Without further delay,
therefore, I shall turn the microphone
over to Senator Vandenberg to open
this new kind of fireside chat.

Questions and Answers

THEREUPON Senator Vanden-
berg said, “I respectfully address
myself to Franklin Delano Roose-
velt” and asked him what he said
on inauguration day. The recorded
voice reiterated the oath of office
as taken by Mr. Roosevelt on
March 4, 1932, Then Senator Van-
denberg launched into a political
discussion of constitutional obliga-
tions, and after about 100 words
Mr. Pratt interposed:

Ladies and gentlemen. this is Mr.
Pratt speaking again. Mr. Roosevelt,
the candidate, is here in voice but not

(Continued on page 85)

Campaign Booking
Near Two Million

Time Sales Jump as Parties
Seek Last-Minute Periods

PRELIMINARY estimates of cam-
paign radio expenditures by the
major parties place the sum at
$600,000 for the Republican Na-
tional Committee and $500,000 for
the Democratic national commit-
tee, although time bookings for ex-
tensive hookups and spot use dur-
ing the last week of the campaign
are expected to swell these totals.
The estimates cover all network
and spot time placed by the G.O.P.
radio division in Chicago and the
Democratic radio division in New
York, but do not embrace the in-
calculable amounts spent indepen-
dently for regional hookups and
local time by state and local com-
mittees and candidates.

Including the time buying by
the minor parties, it is conserva-
tively estimated that not less than
$2,000,000 will have been spent
with networks and stations during
the 1936 political campaign.

Last-minute Speeches

CBS and MBS have declined to di-
vulge political revenues until the
campaign is over, but NBC report-
ed that up to Oct. 17 the Republi-
cans had spent $275,000 on its two
networks and had $90,000 more
worth of time booked for the rest
of the campaign. Democrats, NBC
reported, up to the same date had
spent $165,000 on its networks, the
Communists $20,000. On- NBC-
owned and managed stations po-
litical revenues up to Oct. 17
amounted to $75,000 from all par-
ties. The Democrats had $65,000
more worth of time booked, the
Communists $15,000, the Socialists
$7,000 and the Union Party $9,000.

As in 1932, the Democrats have
bought up the 11 to 12 midnight
period Nov. 2 on combined net.
works, this year combining the
NBC - Red, NBC - Blue, CBS and
MBS hookups for a final speech by
President Roosevelt and other
party notables. The Republicans
have bought the NBC-Red network
for a final rally, with Gov. Landon
as a speaker, from 10 to 11 p. m.
The Union Party has taken 9:30
to 10 p. m. on NBC-Red, anl the
Communist Party will broailcast
its Madison Square Garden rally
the same night from 10:45 to 11
o’clock. Many other bookings for
politics the night of Nov. 2 were
also being negotiated as BROAD-
CASTING went to press.
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Talburt in Seripps-Howard Newspapers

The Horn of Plenty

Elderman in Washington Post
The Possibilities Are Unlimited

'BROADCASTING ¢ Broadcast Advertising

Kirby in World Telegram
The Trick That Blew Up

Shoemaker in Chicago Daily News

Let’s Look at the Record
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