L7

BROADZASTING

Vol. 14 ¢ No. 9 / '// WASHINGTON, D. C.
/Broadcast w0

Advertising

15¢ the Copy
Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

"’ hat_NO KANSAS CITY, BUFFALO, CINCINNATI,

SEATTLE, PORTLAND (Ore.) and MEMPHIS* were
lumped together, they would equal less than the

? total retail sales made in the WOR area.
So, if you make something you would like to sell,
L you could do a lot worse than be introduced by

this greater-New York station.

Your competitors will regard you with mixed
stares of fury and awe as the sales pile up. But
they know what they can do. If this last re-

Has it ever occurred to you who see us frequently
on this cover that the area into which WOR
pumps 50,000 of those things called watts con-
tains 14 cities with more than 100,000 people each?

mark causes any misunderstanding, we'll be glad

to explain it more thoroughly at—Sales Office,
Probably you never stopped to think of that, and 1440 Broadway, in New York.

we don’t blame you.

. . *Honestly, we tried. But we couldn’t drag in Budapest.
But in the course of a year we have cause to give

it a good deal of attention. For, if WOR covered
only 4 of these 14 cities, it would still cover the
1st, 3rd, 18th and 23rd greatest buying markets
in these United States.

It may also interest anybody who’s read this far
that, if ALL the retail sales made in the cities of
(hold tight) CHICAGO, LOS ANGELES, DE.
TROIT, BOSTON, CLEVELAND, WASHINGTON,
ST. LOUIS, BALTIMORE, SAN FRANCISCO,
PITTSBURGH, MILWAUKEE, MINNEAPOLIS,
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0(11271/ to attract Denver’s
largest radio audience!

For fifty-two weeks KLZ has broadcast a fascinating program
in which station announcers and newscasters have been charged
with errors in pronunciation and diction (real or fancied) report-
ed by listeners during the week. Presided over by a genial
judge, dignified by an all-knowing clerk of the court, and featur-
ing the versatile, friendly and popular announcing members,
"BONERS COURT" has ‘clicked,” become one of the most popu-
lar programs in the area, played to the capacity of the main
studio week in and week out—without a name star and without
musical trappings.

Thursday, March 24, marked the first anniversary of this dis-
tinctive program. Announcements proclaimed a new time and

place, invited listeners to secure admission tickets. The largest
studio audience in Denver history attended the anniversary
broadcast, held in the ultra-modern Lincoln Room, largest and
finest room of its kind in the Rocky Mountain area.

Shows on KLZ play to capacity studio crowds day after day,

Scenery can be measured in miles. Markets

a visible index of its great and growing popularity in the homes Ttish bE gibasared M lewms of Seaples Thittys

of Denver and the Rocky Mountain region. Showmanship makes three Ifloumies1 i};l Eolorgd}e are fiftvh percent lc>r

. . q . ore National Pa t, wit -~
KLZ the first choice of the audience. Complete and skilful pro- i?on'de'nsi,y' o on{y Al pe,g’;‘;‘,i p:’,l ngaf: I‘:,:’ig_
gram exploitation makes it first choice of sponsors. KLZ's listening area encompasses the remaining

thirty thickly settled counties. Daytime primary
area density, 126 persons per square mile.
Nighttime primary area, 19.3 persons per square
mile.

CBS Network — 650 Ke. jﬂ :belw% jﬁ

RFFILIATED WITH WKY, OKLAHOMA CITY., AND THE OKLAHOMA
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SUMMER IN NEW ENGLAND.

THREE MILLION
Mose LISTENERS

ADIO equipped automobiles, radio equipped cot- ‘

tages and camps, radio-in-every-room hotels add -

tremendously to New England’s listening audience during
vacation time.

This extra audience is a dividend audience. It's mem-
bers are attentive because they are at leisure, they are
responsive because they have money to spend and their
needs cover a wide variety from staple food stuffs,
clothing and Ffurniture to sporting goods and everything
in the category of luxuries.

The vacationing places of these pleasure-seeking
sumimer throngs extend from the Connecticut shores of
Long Island Sound to the forests of northern Maine.
And throughout this extensive area they may be reached
directly, effectively and economically by means of the
fourteen-station facilities of The Yankee Network.

THE YANKEE NETWORK, INC. §<’>s$?>?fms'§icﬁ§?#§
EDWARD PETRY & CO., INC,, Exclusive National Sales Representativs

Published semi-monthly, 25th issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC.. 870 National Press Bmldmg Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 1879
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WORKSHOP IN THE

.+ . for the people who plan
and produce the Hollywood
broadcasts of the world’s lm'g-

est radio network . . .

THE Southern California activities of the
Columbia Broadcasting System will center
in this magnificent new group of buildings,
at Columbia Square, Hollyuvod,

Here, the experience and inspirations of
program-producers, engineers and archi-
tects have been fused into the most efficient
“workshop™ in radio: a new headquarters
for the production and servicing of network

and local programs.

KNX 50,000 WATTS

Columbia Broadmsting System

COLUMBIA SQUARE, HOLLYWOOD

T R
o i e S

T g T T L T
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*
K M A  SHENANDOAH

cAnnounces Its cAffiliation “With ‘Che

NBC Blue Network
May 1

W/ITH this progtessive step in an extensive progtam of radio im-
provement KMA offers its vast audience and its advertisers a most
complete program service.

KMA, one of America’s outstanding farm stations, will maintain its
feature programs which have long been popular with the rural audi-
ence of four states..... and now a dividend of a choice NBC Blue

schedule.

The 5000 watt, full time voice of KMA gives primaty setvice to the
wealthiest farm regions in 120 counties in Iowa, Kansas, Nebraska
and Missouri. The KM A setvice area includes such Major Markets
as Omaha, Council Bluffs and Lincoln, Iowa, and St. Joseph, Missouri.

KMA is the quickest, surest way to get your share of distribution
and sales in our rich service area.

J. CY RAPP ; EARL E. MAY
Manager President

National Representative—HOWARD H. WILSON COMPANY
“

www americanradiohistorv com
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MASTERS OF CEREMONIES: Hon. James A, Farley. Postmaster General: Hon. James J. Walker: Col. John Reed Kilpatrick,
President. Madison Square Garden.

PUBLIC OFFICIALS: Col. Thad Brown, F. C. C. C issioner: S t Royal S. Copeland: Representative Bruce Barton:
Grover A. Whalen, President, New York World's Fair, 1939; Muyors F. Davis Wilson of Philadelphia and Garlfield Stewart of
Cincinnati: Supreme Court Justice Ferdmcmd Pecora: Attorney General John ], Bennett, ]Jr.: Hon. Newbold Morris, Acting
Mayor of New York: Assemblyman Irwin Steingut: Former Governors Harold G. Hoffman of New Jersey- and James Curley
of Mussachusetts:. Hon. Jeremiah T. Mahoney. .

RADIO LUMINARIES: David Sarnoff. President, RCA: Alfred . McCosker. President. WOR.

STARS OF STAGE, SCREEN AND RADIO: Ben Blue: J. Fred Coots; Tommy Dorsey: Eddie Dowling: Glenda Farrell:
Sid Gary: Dan Healy: Gabriel Heatter: Joy Hodges: Shirley Howard: Fred Keating: Vincent Lopez: Rose Marie: The O'Neills:
Mary Pickford: Georgie Price: Tl;e Ritz Brothers: Al Shayne: Mary Small: Whispering Jack Smith: Lowell Thomas: Arthur Tracy:
Stuff Smith and his Onyx Clui: Orchestra: Bill.y Rose and Morton Downey of Casa Manana: Jack White and Pat Harrington
of Club 18: Louis Prima and his Famous Door Orchestra: Eddie Davis of Leon & Eddie’s: Bunny Berrigan of the Paradise
Restaurant: Duke Ellington of the Cott.on Club: Uncle Don: Voice of Experience: Orson Welles: 3X Sisters.

SPORTS PERSONALITIES: Jim Braddock: Jim Crowley: Jack Dempsey: Dan Ferris: Ford Frick: Nat Holman: Benny Leonard:
Lou Little; Steve Owen:'Jimmy Powers: George Selkirk.

ASCAP: John G. Paine, General Manager: Ernie Bumnett: Vaughn de Leath: Sammy Fain: Dave Guion: Maria Grever: W. C.
Handy: Pot Seymour: Abner Silver: Charlie Tobias: Mabel Wayne.

CHURCH DIGNITARIES: Rt. Rev. Bishop Charles Gilbert; Rev. Mgsr. ]. Francis A. Mclntyre.
EDUCATION: Dr. Frederick Robinson, President of the College of the City of New York.

CULTURAL: Grand Duchess Maria of Russia. v

ot yout participation .in the
DEDICATORY PROGRAM ot
our new studios. yoa Ae/ped

make it a 724/16( success!

DONALD FLAMM

President

AWM [+
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voluntary choice

WSAI is now carrying 57.8% more LOCAL and NATIONAL SPOT
quarter-hour units in Cincinnati than local network station A, and
136.8% more than local network station B. Every one of these units
represents a voluntary choice by an advertiser who decided in his own

mind—without restrictions—what to buy and where to buy it.

And in the food field, which is even more significant because compe-
tition is fierce— margin of profit is small—and every penny of the
advertising dollar must bring results, we find WS AI is carrying 10%
more LOCAL and NATIONAL SPOT quarter-hour units than the

other two network stations combined.

WSAI . cincinnam

® NATIONAL SPOT REPRESENTATIVE TQANS’AM EQICAN

NEW YORK CHICAGO HOLLYWOOD

wwWw americanradiohistorv com
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-

CLEVELAND’S FRIENDLY STATION

Member Columbia Basic Network

John F. Patt, Vice-President and General Manager
Edward Petry & Company, Inc., National Representatives



www.americanradiohistory.com

BROADCASTING

Broadcast Advertising

Vol. 14. No. 9

WASHINGTON, D. C., MAY 1, 1938

$3.00 A YEAR—15¢ A COPY

FCC Orders Reallocation Hearing June 6

By SOL TAISHOFF
Entire Power-Classification Issue Included, Replacing

May 16 Superpower Session; New Rules to Be Issued

GENERAL hearings having the scope of reallocation proceed-
ings rather than merely the superpower issue were ordered
April 27 by the FCC to begin June 6.

First postponing the superpower hearings from May 16
until June 6, the FCC then decided to cover the whole alloca-
tl.on question in one continuous hearing. It ordered promulga-
tion of proposed new rules and regulations to govern an im-

pending reallocation. Three
weeks or a month of hearings
are in sight.

Thus, not only superpower
but the general changes in
station classifications and
power limitations for local
and regional stations will be
covered, with the proposed
rules and regulations, and engi-
neering standards, to serve as the
hearing base. The change of fre-
quencies of existing assignments is
not involved in the proposed rules
under consideration.

The Program

The general hearings will be
conducted by the superpower com-
mittee comprising Commissioner
Case as chairman, Commissioner
Craven as vice-chairman and Com-
missioner Payne, with Chairman
McNinch as ex-officio member.

As things now stand, the pro-
cedure is:

(1) Hearings on proposed new
rules and regulations to govern
operations in the standard broad-
cast band (550-1600 ke.) to begin
June 6 and to run until completed.

(2) Hearings on the applica-
tion of WLW for continued au-
thority to operate with 500,000
watts power experimentally, and
on the new application of WHO,
for similar experimental authoriza-
tion, to begin immediately follow-
ing conclusion of the hearings on
the rules.

(3) Postponement indefinitely of
the dozen pending applications for
regular authority to use 500,000
watts.

In the general hearings on the
proposed new rules, drafted in the
main by Andrew D. Ring, assistant
chief engineer for broadcasting,
there would arise the matter of the
change in the existing rule on
maximum power operation on clear
channels. As written, the proposed
rule would specify that stations in

the class 1-A (clear) category
operate with power of 50,000
watts. Thus the way would be
opened for argument on that
point. The present rule fixes max-
imum power on clear channels at
50,000 watts. Proponents of super-
power seek to have this made the
minimum power, thus removing
the barrier against superpower
grants,

The proposed rules would change
the classifications of all stations

and provide for horizontal in-
creases, where engineeringly feasi-
ble, for regional stations from a
maximum night power of 1,000
watts to 5,000 watts and of local
stations from a maximum of 100
watts at night to 250 watts. Sta-
tions would not be classified in
that way, however, being designat-
ed consistent with the categories
selected at the Havana Conference
last year.

Because the Havana Treaty,
governing the reallocation base,
has not yet been submitted to the
Senate for ratification, its fre-
quency shifts are not provided for
in the proposed rules.

The Havana changes, however,
would not be revolutionary since
they simply provide for sliding of
certain channels up the band to

Plan to Revive White Inquiry
May Lead to Senate Flareup

Senator Hints at Dirt Spilling if It Is Buried;
House Is Quiet; Copyright Measure Inactive

By WALTER BROWN

THE WHITE resolution calling
for a sweeping investigation of the
FCC and the broadecasting industry
will be aroused from its long sleep
in the Senate Audit & Control
Committee before this session of
Congress ends.

Chairman Byrnes (D-S.C.), of
the Senate Audit and Control Com-
mittee, who has stymied action on
the resolution for nearly a year, told
BROADCASTING April 29 he would
give Senator White (R-Me.) a
hearing within a few days and let
him present his views as to the
need for an investigation. Senator
Wheeler (D-Mont.) has not asked
to be heard.

There are ten resolutions call-
ing for Senate investigations now
pending before the Audit & Con-
trol Committee. Senator Byrnes
said he had decided to present all
of them to the committee for ac-
tion. He predicted the White reso-
lution would be voted down. This
will send it to the Senate calendar
with an unfavorable report and if

BROADCASTING o Broadcast Advertising

any move is made to call it up he
will ask that the action of his com-
mittee be sustained.

The decision of Mr. Byrnes to
ask for action on the White reso-
lution may result in an airing of
radio matters on the floor of the
Senate.

Senator White expressed the
opinion this week that “recent de-
velopments at the FCC justify an
investigation.” Those who have re-
cently talked with the Maine Sen-
ator realize he has a speech in his
svstem and the report is current
that the Republican national com-
mittee is anxious for him to crack
down on the FCC.

Mr. White, regarded as the lead-
ing radio authority in Congress, has
not yet decided on his procedure.
He stated he does not believe he
can secure favorable action on the
resolution if the Administration
continues to turn thumbs down on
an investigation.

Since Senator Brynes, a close al-
ly of the President, is opposed to

(Continued on page 78)
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conform with the Havana alloca-
tion and do not affect basic rules
of operation or engineering stan-
dards. It is felt these changes
could be effected after the Treaty
is ratified. The proposed new rules
have been before the FCC several
months but have been held up be-
cause of the Treaty delay.

At its April 27 meeting the FCC
ratified the proposed rules but did
not make them effective. In other
words, they will simply serve as
the base for the general hearings
and become subject to whatever
changes may be decided upon as
a result of testimony. The FCC
authorized the superpower com-
mittee to make any changes
thought necessary, since they are
simply tentative. The rules prob-
ably will be released within a few
days.

Many Changes Provided

The new rules cover some 40
double-spaced typewritten pages.
Together with engineering stan-
dards, which are explanatory of
the rules and specify proper tech-
nical procedure, there are some
200 pages.

In addition to the technical pro-
visions, the proposed new rules and
regulations also encompass revised
rules covering station break an-
nouncements, transcriptions and
recordings, maintenance of logs,
rebroadcasting and similar regula-
tions already in force. Generally,
there are no modifications of a
revolutionary nature but there will
be numerous changes in phraze-
ology and probably a tightening
up of requirements with respect to
station breaks at specified inter-
vals with the objective of bringing
about greater standardization.
Electrical clocks also would be re-
quired in both studio and transmit-
ter to govern accuracy in main-
tenance of logs and in announce-
ments.

In addition to appearances at
the hearings already filed by vari-
ous station groups, NAB is ex-
pected to appear for the industry
as a whole in connection with pro-
posed modifications of general rules
rather than station classifications.

Many significant changes in pres-
ent practice are proposed. For ex-
ample, provision is made for as-
signment of long-standing ‘“ex-
perimental” grants to stations on
a regular basis to eliminate what
have amounted to regular grants
under the guise of experimen-

May 1, 1938 o Page 11


www.americanradiohistory.com

tation. In that manner, assign-
ments on clear channels which
have resulted in breaking them
down, but which have been in
foice for years, would be made
regu.ar assignments and the chan-
nels would be designated as shared
channels. In the future, however, all
actual experimental grants would
be so labeled with the requirement
that there be no sale of time under
experimental authorizations. This
would follow the policy that on ex-
perimental assignments a station
cannot realize pecuniary return.

With a sheaf of questionnaires
to be analyzed preparatory to the
hearing and with many technical
and other studies to be made, it
appears the FCC will be swamped
with work and the summer will be
a busy one for the ent.re industry.
Moreover, the chain-monopoly com-
niittee—comprising Chairman Mc-
Ninch and Commissioners Brown,
vice-chairman, Sykes and Walker
—also proposes to start its in-
quiry in June although no date
has been set.

The FCC dec.ded April 25 to
postpone the superpower hearings
until June 6 on petition of the
Clear Channel Group and NBC,
which sought a 30-day postpone-
ment of the superpower rule. At
its regular broadeast meeting two
days later the FCC decided to
broaden the base of the hearings
to cover the entire allocation prob-
lem.

Meanwhile three of the super-
power applicants have withdrawn.
They are the two Westinghouse
stations KDKA, Pittsburgh, and
WBZ, Boston, and KNX, CBS sta-
tion in Los Angeles. The Westing-
house stations withdrew because
of “insufficient time to prepare”
for the hearings. The KNX appli-
cation was withdrawn by CBS
April 19 in a petition asking that
this be done “without prejudice.”
This application had been filed by
the licensee of the station before
its sale to CBS two years ago. Re-
maining applicants for superpower
are WHO, KFI, WGN, WwSsM,
WSB, KSL, WGY, WHAS, WIJR,
WJZ, WOR, WOAI. Whether there
will be any additional withdrawals
is problematical.

Formal FCC Order

In announcing formally post-
ponement of the hearings and
broadening of their scope, the FCC
said that the consolidation is in-
tended to conserve expense and
time of applicants and other par-
ticipants interested in the question
of power in excess of 50,000 watts
as well as to facilitate progress in
the industry as a whole.

) “Inasmuch as practically all sta-
tions are interested in the question
of 500 kw. as well as in new reg-
ulations, and inasmuch as many is-
sues of an economic character are
11:1herent in both the new regula-
tions as well as in the question of
power in excess of 50 kw., the
Commission felt that unnecessary
effort on the part of all concerned
could be avoided by the adoption
of the course it has taken.”

The Commission emphasized that
the draft rules and regulations
soon to be issued are “tentative in
character and subject to change in
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Summary of Appearances on Superpower at Hearing . ..

BESIDES the respondents in con-
nection with the individual appli-
cations for 500,000-watt operation,
a score of appearances were filed
by individual stations and groups
in connection with the hearing on
the amendment of Rule 117 relat-
ing to maximum power on clear
channels. These portended another
battle on the superpower issue
which might become even more in-
tense than the fight waged at the
hearings in October, 1936, on the
general question of allocations.

In addition to the regular par-
ties, appearances were filed on
behalf of three separate organiza-
tions which participated in the ar-
gument before the Broadecast Di-
vision at the October hearings.
These included the Clear Channel
Group, the National Association
of Regional Broadcast Stations,
and National Independent Broad-
casters, the latter representing al-
most entirely the 100-watt inde-
p~ndent station group. The last-
nom~d two, of course, will carry
en their opposition to superpower
lavgely on economic grounds,
claiming that it might spell thei
business ruin.

All three organizations were
formed to meet certain issues.
Louis G. Caldwell, Washington at-
torney. is counsel for the Clear
Channel Group, Paul D. P. Spear-
man for the regional group, and
George O. Sutton for the Ilocal
group.

Among other appearances is that
of Gov. Roy E. Ayers, of Mon-
tana, who stated in a letter that

State Assistant Attorney General
John K. Claxton would appear for
the State. Former Senator C. C.
Dill filed an appearance on behalf
of the American Federation of La-
bor and its affiliate, WCFL, Chi-
cago. Appearances for both NBC
and CBS likewise were filed.

Other appearances include a list
of about a score of stations repre-
sented by Mr. Sutton, which was
separate from the NIB appear-
ance; an appearance for WOR and
WHO by Frank Scott, Washing-
ton attorney; for WHAS, Louis-
ville, by Swager Sherley, Wash-
ington attorney; for WGY, Sche-
nectady, by L. D. Coffman, Gen-
eral Electric attorney; for KSL,
Salt Lake City, by Ben S. Fisher;
for WEAU, Eau Claire, Wis., and
WHKC, Columbus, by Arthur W.
Scharfeld; for KTHS, Hot Springs,
by S. A. Cisler, general manager;
for WKBH, LaCrosse, Wis.,, and
WCOA, Pensacola, by Senator
Dill: for NBC stations, by A. L.
Ashby, general counsel, and P. J.
Hennessey, Washington attorney;
for CBS stations, by Paul A. Pov-
ter, Washington counsel; and for
Skagit Broadeasting Co., an appli-
cant for a new station in Belling-
ham, Wash., by Thomas R. Waters
Jr.

Postponement Asked

On behalf of the Clear Channel
Group, Mr. Caldwell filed both the
appearance on Rule 117 as well as
a petition for postponement of the
hearings from May 16. Stations
listed for whom he filed the docu-

detail as a result of conclusions
based upon proper proof present-
ed at the forthcoming hearing.”
These draft regulations, it said,
“are designed to facilitate construc-
tive progress in the art of broad-
casting and are intended to per-
mit the avplication of latest tech-
nical devices in accordance with
the information compiled as a ve-
sult of the informal engineering
hearing of Oct. 5, 1936.”

In announcing that the WLW
and WHO experimental applica-
tions for 500 kw. will be heard
immediately after the close of the
hearinps on the rules and regula-
tions, the FCC said these applica-
tions, while involved directly in the
consideration of the rules and regu-
lations, are, however, separate and
distinet issues “differing in many
respects from the question of a
permanent license or change in
rules and regulations with refer-
ence to power in excess of 50 kw.”

In its formal order the FCC
said the purpose of the June 6
hearings, to begin at 10 o’clock in
the FCC offices, was to determine
“whether or not the adoption of
such rules and the changes in the
operation of any station thereby
affected will promote public con-
venience or interest or will serve
public necessity or will more fully
comply with the provisions of the
Communications Act of 1934, as
amended.”

Copies of the proposed rules, it

pointed out, will be sent to all
holders of licenses in the regular
broadeast band who, along with
other interested parties, can par-
ticipate in the hearings. However,
they must file with the Commis-
sion, within 20 days from the mail-
ing of the order and the proposed
rule, their appearance and notice
of desire to be heard which shall
contain a statement as to what
rule or rules such parties desire to
be heard upon, together with a
complete but terse outline of the
facts to be presented. Such av-
pearances and notice of desire to
be heard will be made available
for public inspection by the FCC.
The formal order further speci-
fied that the so-called Clear Chan-
nel Committee, created under the
order of April 6, would supervise
the preparation for and the con-
duct of the allocation hearings,
pursuant to FCC regulations,

Ultra Probe Deferred

COINCIDENT with the setting of
the new date for its reallocation
hearing, the FCC postponed the
hearing on ultra-high frequency
allocations set for June 6 until
June 20. Covering allocations to all
types of service, including ultra-
high broadcasting and television,
these allocations brought protests
from certain interested parties fol-
lowing their promulgation last
fall, resulting automatically in
their designation for hearing.

ments were KFI, WSM, WGN,
WSB, WJR, WBAP, WFAA,
WHAS, WWL, WLS, WHAM
WOAIL

The Caldwell petition asked that
the hearings with respect to Ru.e
117 be postponed for a reasonabie
period of not less than 30 days. It
also asked that the hearing schec-
uled for May 16 on the individual
applications for increase in power
to 500,000 watts be postponed ur.-
til the hearing on Rule 117 has
been concluded and the issues
raised in it involving substitution
of 50,000 watts as minimum rath-
er than maximum power be deter-
ntined.

Regionals Represented

On behalf of the regional sta-
tions, John Shepard 3d, president
of Yankee Network, who is chair-
of the regional’s executive com-
mittee, filed an appearance and
statement with the FCC through
Mr. Spearman. Action was taken
after the executive committee had
met in Washington April 15 and
agreed to oppose Rule 117, stress-
ing the economic distress that
might result to smaller stations
following superpower grants. Pre-
sumably the group plans to concen-
trate on economic rather than
technical objections to the power
increases. Signers of the appear-
ance in addition to Mr. Shepard
were William J. Scripps, WWJ,
Detroit; Hoyt B. Wooten, WREC,
Memphis; Edgar L. Bill, WMBD,
Peoria. The four constitute the
executive committee.

Claiming in its membership more
than 100 stations, the regional
group in its appearances stated it
was opposed to superpower be-
cause it would result in the con-
centration of social and economie
power in the hands of a small
number of high power clear chan-
nel station operators,

Citing eight specific reasons for
opposition to the change in Rule
117 to permit operation of clear
channel stations with power in ex-
cess of 50,000 watts, the group
said it would produce evidence to
show such increases would result
largely in duplication of service
now being rendered by stations of
various classes; that there is no
need for increasing the present
coverage of clear channel stations;
that such increases would resulc
in an increase in and concentra-
tion of social and economic power
and influence in the licensees of
clear channel stations with sta-
tions in other classes adversely
affected; that it would decrease
competition between stations; that
the amount of money available for
advertising by radio is Iimited and
that clear channel stations would
charge higher rates if permitted
to operate with superpower re-
sulting in loss of advertising sup-
port by stations of other classes
“as a vesult of a greater portion
of the money available for radio
edvertising being paid to such
clear channel stations operating
with increased power”; that clear

(Continued on page 74)
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Radio Advertising Vital to Nation--Roper

Says That Medium
Aids Recovery
Campaign
RENEWED expressions of
confidence in American broad-
casting, not only as a medium
for the preservation of the
Constitutional guarantee of
free speech, but also as the
bellweather among advertis-
ing media in the road toward
recovery, emanated April 30
from highest Administration

sources.

President Roosevelt, in a
letter to CBS President Wil-
liam 8. Paley on the dedica-
tion of the new CBS Holly-
wood studios [published in
full on this page], praised ra-
dio as now operated and com-
mended the Paley-announced
policy ‘“‘of making your facili-
ties available as a forum for
the presentation of both sides of
public questions”. He paid tribute
to thé “broad role which broadcast-
ing has played in the social life of
the nation as a rich source of en-

tertainment and diversion for our
entire people.”

Tribute from Roper

In an address over CBS as part
of the Hollywood dedication pro-
gram, Secretary of Commerce
Roper used as his theme ‘“Honest
Advertising an Instrument of Con-
fidence” and stressed “the remark-
able extent to which radio has be-
come a commercial utility for stim-
ulating demand for consumers’
goods”. He alluded also to the
“value and effectiveness of the ra-
dio as a medium for building busi-
ness goodwill through the technique
of entertainment.”

The Roosevelt letter, coming at
a time when sinister allusions are
being made to Government domi-
nation of radio and to borderline
tactics of the FCC on censorship,
is viewed as reassurance from the
nation’s head that he does not have
in view any interference with free-
dom of the air.

In the past the Chief Executive
has pronounced his faith in broad-
casting by the American Plan, but
in other Administration quarters
there have been subsurface indica-
tions of a trend in the direction of
Government - operated stations
which many view as constituting
a death-threat to the present strue-
ture.

In his 15-minute address Secre-
tary Roper traced the phenomenal
development of radio as an instru-
mentality of business and of pro-
moting solidarity in national think-
ing. Emphasizing the “profound
change” it has brought in the
social and economic life of the na-
tion, he said radio in less than a
decade has “captured the imagina-
tion and popular support of the
American people”.

Radio Guarantees Free Speech — Roosevelt

My dear Mr. Paley:

I have learned with great interest that the Columbia Broadcasting
System, keeping abreast of the time, has completed and is about to dedi-
cate new KNX studios and facilities as the key station for the origin of
Hollywood programs. Please accept my hearty congratulations upon this
achievement which I trust will be of benefit alike to the radio industry

and to the listening public.

The art of broadcasting, which has made such stupendous strides in
comparatively few years, is, in my opinion, destined to play an increas-
ingly important part in communications. It undoubtedly has possibili-
ties and potentialities undreamed of at the present time. We do know,
however, that it is a factor of the utmost importance in the maintenance
and preservation of our Constitutional guarantee of free speech.

I am, therefore, particularly pleased with your announced policy of
making your facilities available as a forum for the presentation of both
sides of public questions. Only through free and untrammeled discussion
can sound public opinion, so essential as a force in our democratic form

of government, be achieved.

In placing this emphasis upon a policy which I believe you have pro-
claimed publicly, I do not wish to underestimate the broad role which
broadcasting has played in the social life of the nation as a rich source
of entertainment and diversion for our entire people. In fact, I believe
that radio adds to the fullness of life just as vitally when it provides
laughter, enjoyment and relaxation, as when it furnishes public stimulus
on matters of serious concern to the commonwealth.

Very sincerely yours,
(Signed) FRANKLIN D. ROOSEVELT

The economic foundation of this
“new and rapidly developing in-
dustry is advertising,” he said, and
pointed out that more than 25,000,-
000 American homes are radio-
equipped, or nearly half as many
as in all the rest of the world. This,
he added, “reflects the importance
of the responsibility held by the
broadeasting companies and the
commercial program sponsors for
the type of programs that go into
these homes to influence the
thought, attitude and life of the
people.”

Regarding broadcasting’s future,
Mr. Roper said few agencies have
greater potentialities in their free-
dom of opportunity for construec-
tive service in spreading human
happiness and giving strength and
virility to democracy.

“But this opportunity must be
safeguarded against sinister and
selfish controls,” he added,
“through a balance with responsi-
bility, if best results are to be
achieved for all. Private broadcast-
ing will flourish so long as its mis-
sion exemplifies constructive ideals
for the people.”

Alluding to current economic
conditions, Mr. Roper said:

“It is generally recognized that
advertising by radio and other con-
fidence-inspiring mediums is a nec-
essary lubricant for the selling ma-
chinery. Leaders in most every
field of economic activity are those
who are consistent advertisers in
that field and this type of initiative
is unmistakable evidence of enter-
prising management.

“It is interesting and significant
that this new agency seems to en-
large rather than lessen advertis-
ing appropriations for other estab-
lished media through the creation
of more progressive sales-minded-
ness on the part of producing in-
dustries and sales agencies. This

BROADCASTING ¢ Broadcast Advertising

looks to wider distribution of the
products of industry, hence in-
creased employment, social and eco-
nomic progress.

“While advertising is not zolely
responsible for the success of the
advertiser, yet those who do recog-
nize its value are likely to be more
progressive, alert and far-sighted
in every way; hence more success-
ful than the non-advertiser.,

“Individual initiative has always
been the most effective source of
momentum for American business.
Naturally, during periods of eco-
nomic maladjustments with which
private initiative alone cannot sue-
cessful cope, it is the responsi-
bility of Government to assist in
restoring normal activities.

Need of Initiative

“However, the self-reliance and
initiative of business itself is the
most effective spearhead of attack
on conditions that would impede
progress. Those who are hesitant
with their production and sales ad-
ventures while economic skies are
clearing, frequently find that, while
they are thus waiting, their com-
petitors are getting ahead, under
their own promotional efforts. ‘Stop
and Go’ advertising, just as spas-
modic activity of all types, can
only be expected to achieve ‘stop
and go' results.

“In the keenly competitive age in
which we are living relationship
with the consumer requires much
more than conventional selling
technique of an article or commod-
ity. There are numerous rival
brands, labeled differently but hav-
ing comparable merit.

“Hence, the deciding factors with
the public are the methods of sell-
ing, the character and integrity of
the seller, including his fundamen-
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Roosevelt Praises
Radio Role in
Social Life

tal business policies, his attitude
toward social responsibilities and
trade practices.

“Competition is perhaps the
most incentive to industrial effici-
ency and it finds its expression
through the technique of advertis-
ing to consumers the benefits of
that efficiency. So tonight I would
pay tribute to a young industry
that has established itself as an
important part of our economic
structure through supplementing
the educational force of other sales
media.

“Featuring the quality of the
advertised product alone will not
create mutual satisfaction or last-
ing success. This factor, important
as it is, must be supported by those
intangible considerations that
build goodwill and enduring confi-
dence. It is in this new type of ap-
proach that advertising has become
a more essential auxiliary than
ever to well-balanced business
policy. As this policy is truthfully
pursued advertising will increase
in volume and results therefrom
will become more and more effec-
tive.

The Personal Relationship

“The uniquely personal relation-
ship that radio advertising tends
to bear prompts the need for bet-
ter safeguarding the psychological
effect of the sound message. Ad-
vertising needs to clear its house of
the fear-producing type of selling
messages, those that are designed
to win favor for the sponsor
through frightening the consumer
away from allegedly dangerous
competitive products to others of
claimed superiority, rather than
through a positive approach on a
basis of quality.

“The immediate future of busi-
ness and the welfare of the coun-
try depends primarily on success in
securing and maintaining the con-
fidence of the people in the integ-
rity of the advertiser. This also
depends on the continuity of ad-
vertising programs that ring true
in consistency, persistency and sin-
cerity as to fact and truth.

“The American people are tra-
ditionally courageous and their
general direction has always been
forward. The difficulties they have
encountered have served not as im-
pediments but as challenges to give
them renewed strength. This trait
must be cultivated and kept in the
forefront today. It is the responsi-
bility of broadecasting as well as
of all our democratic educational
agencies to utilize to the utmost
their freedom of action in construc-
tive public service.

“One of the problems of business
today and in the future is to safe-
guard against self-destruction

(Continued on Page 67)
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Democracy Demands American System

Sarnoff Asks Government Keep Hands Off Programs,
Encourage Radio as Business, Preserve Free Air

By DAVID SARNOFF*

HATEVER controls over

‘xl broadcasting are necessary

at the present time, it is

important that they should
be kept as flexible, as free from
rigidity, as the art itself. Other-
wise there is danger of tying up
the future usefulness of radio in a
straitjacket. We should not try to
regulate something as yet unborn;
and we should not freeze an ex-
panding art in any rigid code. If
wavelengths were now available for
an unlimited number of broadcast-
ers, there would be no more need
for special government regulation
over broadcasting than over the
printing of newspapers.

It is the allocation of station
frequencies, which for the moment
are limited in number, that cre-
ates a difficult task for the FCC.
The Commission deserves great
credit for having helped broadcast-
ers to make the present American
System of Broadcasting what its
name says it is: Something that
is both systematic and American.

The law empowers the Commis-
sion to license broadcasting sta-
tions for periods not exceeding
three years. In practice, however,
the Commission grants licenses for
only six months, on the theory that
it is easier to reject an application
for renewal than, for any reason,
to cancel an unexpired license.
When its license comes up for re-
newal, if the station has operated
with technical efficiency, and if, in
the opinion of the Commission, it
has served “the public interest,
convenience, and necessity”, it gets
another six months’ lease of life.
Twice a year, therefore, the sub-
stantial investment which the M-
censee has made in his business is
placed in jeopardy.

Censorship Power Lacking

The broadcasting controls estab-
lished by law are intended pri-
marily to regulate physical facili-
ties, not programs. The law spe-
cifically withholds from the Com-
mission the power of program
censorship. Section 326 of the Ra-
dio Law of 1934 states:

Nothing in this Act shall be under-
stood or construed to give the Com-
mission_the power of censorship over
the radio communications or signals
transmitted by any radio station, and
no regulation or condition shall be
promulgated or fixed by the Commis-
sion which shall interfere with the
right of free speech by means of radio
communication.

While direct Government cen-
sorship over radio programs is
thus forbidden by law, the terms
of the Government licenses leave
the door open for an indirect—and
more insidious -—— censorship. Any
attempt to impose the ordinary
“blue-pencil” censorship is little to
be feared, because, being a con-

*Excerpts from address on “The Ameri-
can System of Broadcasting and Its Func-
tion in the Preservation of Democracy’” by
David Sarnoff, president of RCA and
chairman of NBC, before Town Hall
Luncheon, New York, April 28, broadcast
over NBC-Blue Network,
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spicuous violation of the right of
free speech, it would arouse a
storm of public protest. But what
is not conspicuous—and is there-
fore dangerous —is the effect on
the mind of the broadcaster re-
sulting from attitudes that may be
taken by the government toward
stations, on matters outside the
regulation of facilities.

Fear of disapproval can blue-
pencil a dozen programs for every
one that an official censor might
object to. While practically no-
body advocates a pre- program
blue-pencil in the hands of govern-
ment, few realize that post-pro-
gram discipline by the government
can be a form of censorship that
is all the more severe because it
is undefined.

Another aspect of government
supervision over broadcasting
which is in effect a form of cen-
sorship is the attitude in some
quarters of the government toward
the profits earned by broadcasters.

The grant of broadcasting li-
censes is only one of the many re-
sponsibilities of the Federal Com-
munications Commission. It has
supervision over all forms of wire
and radio communication. In the
field of two-way telephone and
telegraph communication, control
over rates is one of its most im-
portant functions. Here questions
of investment value and profits
are material.

But broadcasting is a one-way
not a two-way medium. It is not
a common carrier which the pub-
lic hires to perform a fixed serv-
ice. It is a medium of artistic and
intellectual expression, free to the
listening public. Its financial struc-

ture does not impinge upon the

public interest, convenience and
necessity.
While stations and networks

represent substantial investments,
broadcasting is essentially a per-
sonal service business. The earn-
ings of stations cannot be judged
on the basis of their investment
any more than those of a lawyer,
doctor, theatrical producer or pub-
lisher. Income results, not from
studios and transmitters, but from
programs.

Losses Mean Poor Programs

It is a strange assumption that
the less money a broadcasting
company makes, the better the
public will be served. This atti-
tude is contrary to all sound busi-
ness principles and experience. In
what way is it conceivable that the
public will be given better pro-
grams if the broadcaster is de-
prived of both the incentive and
the means to improve his facilities
and service?

Adequate profits mean the con-
tinuance of private investment and
increased enterprise. Losses mean
poorer programs, and, when pri-
vate resources fail, government
ownership. If government regula-
tion of the economics of broadcast-
ing results in a no-profit industry,
investors may prefer to exchange
their broadcasting equities for
government securities. Then we
shall have government ownership
and 100 per cent control of broad-
casting. Any further discussion of
censorship would then be purely
academic. We would have broad-

(Continued on Page 70)

SUMMARY OF SARNOFF ADDRESS

1. The extent and value of the services of American broadcasting
depend upon its freedom to develop and to operate with a minimum of
regulation by the Government. Until and unless the radio art can
provide as many wavelengths as there are broadcasters to use them,
centralized regulation of technical facilities is essential. But the spirit
of such regulation and its enforcement should differentiate clearly
between technical operations and program services.

2, While broadcasting should remain subject to all the laws that
apply to other industries serving the public, it should be made morally
as well as legally certain of its freedom from program censorship,
other than the legitimate censorship of public opinion. There should be
no censorship by intimidation or economic pressure. The station license
should carry a longer term than six months. It should be revoecable only
for cause, and these causes should be clearly defined in advance.

3. The progress of the American system of broadecasting, and the
improvement of its program services, depend upon continued network
development. Only by such development can we provide a finer national

service, free to the public.

4. Freedom of the air is inseparable from the freedom of thought, of
speech, of worship, of education and of the press. These are the corner-
stones of our American democracy. What helps one helps all; what
injures one is an encroachment upon all; what destroys one destroys
all, and thereby destroys democracy itself.

A free system of broadcasting can survive only under a democratic
form of government, but it is no less true that democratic government
itself will survive only if broadcasting is kept free.

American broadeasting asks no special privileges. It deserves none.
It needs none. All it asks is the preservation of the American spirit of

freedom.

Elmira, Jackson

Get New Stations

ADDITIONAL stations in Elmira,
N. Y., and in Jackson, Miss., were
authorized by the FCC in decisions
announced April 28. In Elmira,
construction permit for new sta-
tion to operate with 250 watts day-
time only on 1200 kc. was ordered
issued, effective May 7, to the El-
mira Star-Gazette Inec., publisher
of the Elmira Star-Gazette and
Elmira Advertigser, newspapers of
the Frank E. Gannett chain. This
was the second grant within ten
days of a new station to the Gan-
nett interests, a new station for its
Danville (I1l.) Commercial-News
having been authorized on April
20 [See story on page 22.].

In Jackson, Miss.,, the Commis-
sion authorized the Standard Life
Insurance Co. of the South to build
a new 100-watt night and 250-watt
day station on 1420 ke., effective
May 7. It rejected the exceptions
filed on behalf of WJDX, Jackson,
and WHEF, Kosciusko, Miss., hold-
ing that WJIDX'’s programs are
50% furnished by chains and that
the proposed new local station will
not have chain affiliations and its
programs will be entirely local in
character. WIDX is licensed to the
Lamar Life Insurance Co.

The Jackson decision was unani-
mous, but Chairman Me¢Ninch and
Commissioner Sykes dissented on
the Elmira grant. The Elmira
newspaper firm operates WESG,
Elmira, under a lease arrangement
with Cornell University by which
it utilizes all of that station’s time
except one hour daily and pays the
University $11,000 per year for the
programs while the university
bears the cost of operation and
maintenance.

MarconiMemorial Award

Is Given David Sarnoff

DAVID SARNOFF, president of
RCA and chairman of the board of
NBC, on April 24 was named re-
cipient of the Marconi Memorial
Award for 1939 for distinguished
service to radio. The award was
established to perpetuate the mem-
ory of the late Guglielmo Marconi
and will be presented April 25 of
next year, the inventor’s birthday.
Mr. Sarnoff was an intimate per-
sonal friend of the late inventor.

Coincident with the award, it
was reported that April 25 has
been decreed by Mussolini as a na-
tional holiday in Italy. On that day,
in honor of the inventor, NBC-
Blue carried a special broadecast
in which his widow and daughter
Elletra were heard via short wave
from Rome. They were introduced
by Guissepe Pession, director gen-
eral of the Italian Broadcasting
System.

A bust of Marconi, who died last
July 19, was unveiled during the
broadcast ceremony, and it is
planned to ereet a monument in
his honor at the 1942 Rome Expo-
sition,

NATIONAL Music Week, headed by
David Sarnoff as chairman, will be
inaugurated May 1 during the RCA
Magic Key program on NBC-Blue,
with Mr. Sarnoff being introduced by
C. M. Tremaine, founder and secre-
tary of National Music Week.

BROADCASTING ¢ Broadcast Advertising
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CBS Dedicates New Hollywood Center

Functional Needs Are
Dominant in Big
Radio Plant
By DAVID GLICKMAN

WITH radio executives from all
parts of the West Coast and many
from the East in attendance, CBS
on April 30 officially opened its
new Pacific Coast headquarters on
Columbia Square, Hollywood, dedi-
cating the $1,750,000 structure tc
“the betterment and welfare of
all”.

The dedicatory ceremonies were
brief and simple and were partici-
pated in by William S. Paley, CBS
president; Donald W. Thornburgh,
CBS vice-president in charge of
Pacific Coast operations; Federal,
State and city officials. Entertain-
ment broadcasts started at 6 a. m.
and continued through until 12:45
a. m. next day, a record for trans-
continental and world-wide broad-
casting from one place.

Funds for Charity

A shortwave hookup with Europe
and South America made available
one of the longest continuous
broadcasts ever offered from the
United States, according to Mr.
Thornburgh. A climax was a two-
hour broadcast from the Colum-
bia Square Playhouse with radio,
stage and film personalities salut-
ing the Pacific Coast headquarters
of the network. This audience pro-
gram was witnessed by 1,000 gov-
ernment dignitaries, film notables,
radio editors, educators, civic
leaders and others. The entire pro-
gram was arranged by Charles
Vanda, CBS Pacific Coast program
director.

CBS held open house during the
day, continuing it through May 1
with thousands of persons inspect-
ing the structure. An admission
fee of $1 per person was charged
for a tour of the structure, re-
ceipts being turned over to charity.

Hundreds of congratulatory mes-
sages addressed to CBS were made
visible to guests by a Western

Union Trans-Lux ticker installed
in the lobby of the building. The
machine projects magnified mes-
sages on a screem.

The new CBS building, match-
ing the Hollywood environment in
beauty, and embodying all the tech-
nical improvements that years of
experience and scientific research
have made possible, was designed
by William Lescaze, New York
architect. The plant epitomizes the
designer’s ideas on “machines for
living”.

“No other station in the United
States has ever been built so ab-
solutely with the needs of radio in
mind,” Mr. Lescaze said following
the dedicatory ceremmonies. “Every-
thing has been planned according
to the advice of acoustical, engi-
neering and program experts. I
based the architectural forms on
the functional necessities of broad-
casting first of all.”

Four separate but connected
units form the structure which is
of white concrete and constructed
in the simple, modern style of
architecture. The main building
consists of three units-—a one-
story studio unit at the extreme
left; a five-story office unit for

executives and production facili-
ties; and, to the right, directly at
the rear of the patio, the Colum-
bia Square Playhouse, an auditor-
ium theatre seating 1,050 persons.
Fourth unit houses Columbia Man-
agement of California, the net-
work’s artists bureau, and other
offices as well as stores which are
leased to other concerns.

Besides incorporating several
architectural innovations, there
are numerous other improvements
within the studios and control
rooms. Inclined studio walls have
been erected to eliminate acousti-
cal “room flutter”—a repeated re-
flection of sound between parallel
surfaces. Walls and floors of the
studios also “float” on acoustical
material which separates them
from the building’s main structure,
preventing vibration.

Each Studio a Unit

There are eight studios — four
large and four of medium size.
Each is a complete program
source, entirely independent of the
others in equipment, power, light-
ing and air conditioning. All but
two of the studios are on the first
two floors. The fifth floor, which

also houses executive offices, has
been equipped with two small stu-
dios intended for audition purposes
only. They can also be used for
broadeasting, equipment and wir-
ing necessary for such purposes
having been installed. CBS also
has its own recording studios.

The master control, behind bril-
liantly lighted, soundproofed sha-
dowless, double-glass windows 20
feet long, is located in the foyer
of the building and open to public
view, Carried out in full sight of
the publie, the intricate operations
are explained by electrie signs in-
dicating the sections of the net-
work to which programs are being
sent. Visitors inspecting the mas-
ter control unit are able to “see”
the sound waves of programs be-
ing transmitted.

Besides Mr. Paley, other CBS
executives who were to be in Hol-
lywood for the official opening
were Paul W. Kesten, vice-presi-
dent, and Luther J. Reid, acting
director of public relations, both
of New York; Leon Levy, and
Isaac D. Levy, directors, of Phila-
delphia. West Coast radio execu-
tives included Burridge D. Butler,
chairman of the board, KOY,
Phoenix, Ariz.; G. W. Harm, own-
er, and Lou Keplinger, manager,
KARM, Fresno, Cal.; Philip G.

(Continued on page 71)
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SLNT[NG WALLS-—-Are used in the studloé of t new CBS building in Hollywood, dedlate

Aprfl 36.

All eight studios have this feature, designed to eliminate acoustical flutter. Even the projecting g:ontrol
room windows are slanted to avoid veflection. While as many as five colors are used in each studio, one
color predominates in each case. Double walls isolate the rooms from the rest of the building.
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Associated Press
Not to Sell News
For Use by Radio

Resolution Authorizing Board
To Act Is Put Off for Year

ASSOCIATED Press news will not
be available for broadeasting un-
der commercial sponsorship, for
another year at least. Proposal to
permit member papers of the co-
operative news organization to
sell their news for sponsored
broadcasts was rejected by a large
majority of the publishers present
at the association’s annual meet-
ing in New York, April 25. The
decision followed two hours of
heated debate, in which discussion
was chiefly between those who
urged that AP take this means of
obtaining a needed increase in
revenue and to meet the activities
of competing press services who
are now selling news to radio and
those who believed that the sale of
news to radio advertisers would
Jower the standing of the Associ-
ated Press with the public.

The resolution authorizing the
board of directors to “put into ef-
fect the plan for news broadcast-
ing by members from their cities
of publication that permits spon-
sorship thereof. such broadcastine
to involve additional assessment
for those using the service for
such purpose” was read by Paul
Patterson of the Baltimore Sun
(no station affiliation), chairman
of a subcommittee of the board
that had been studying the ques-
tion, which he said had been insti-
gated by the members themselves.

Revenue Angle

Hugh Powell, Coffeyville (Kan.)
Journal (KGGF), urged the reso-
lution’s adoption as a revenue
measure and as a means of sup-
plying radio “with news as accu-
rate as that in the newspapers”.
C. E. Palmer, Texarkana (Ark.)
Gazette (KCMC), expressed the be-
lief that AP is just about two
years late in getting into spon-
sored broadcasts but “better late
than never”,

J. R. Knowland, Oakland Trib-
une (KLX), declared that many
AP members were watching the
outcome of this matter to decide
whether or not to continue their
membership and that other publish-
ers were holding up their applica-
tions until they knew whether they
would be free to meet competition
in the radio field. W. W. Knorpp,
Phoenix Gazette (KTAR), said his
station is now broadeasting five
daily sponsored periods of United
Press news and that as an AP
member he would rather see this
revenue going to the Associated
Press. Edson K. Bixby, Swnring-
field (Mo.) Deaily News (KGBX,
KWTO), also spoke in favor of the
motion.

Opposition to the measure was
led by Arthur Hays Sulzberger,
New York Times (no radio affilia-
tion), and John Stewart Bryan,
Richmond News Leader (WRNL).
Mr. Sulzberger said that for years
the newspapers had been fighting
the ‘“generally false” charge that
their news policies were controlled
by their advertisers and that to al-
low the presentation of AP news
under the sponsorship of Ford, U.
S. Steel or General Foods would
only serve to revive this charge.

He mentioned the difficulties that
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Editors Hear Radio Aids Readership;
Would Leave: Airing of Trials to Court

THAT the introduction of “sound
registering devices” in courtroom
trials, like the taking of photo-
graphs, should be left to the dis-
cretion of the trial judge, was the
expressed sentiment of most of the
members of the American Societ.:y
of Newspaper Editors, meeting in
Washington April 21-23. Though
acting favorably en the report of
a ‘“special committee on coopera-
tion between press, radio, bar ete.,”
which looked askance upon radio,
the membership by an earlier 36-
35 vote asked that the same treat-
ment be accorded radio that is ac-
corded photographers.

Insistence upon this in the face
of the ASNE committee chairman
Stuart H. Perry’s statement that
radio in the courtroom often pro-
vided “an invitation to grandstand
playing on the part of lawyers and
witnesses,” came following the as-
sertion of Walter Harrison, editor
of the Oklahoma City Oklahoman,
that public reaction would be un-
favorable if newspapers asked for
the right to photograph while op-

osing radio’s right to broadcast.
oy Roberts, managing editor of
the Kansas City Star, declared that
both should be left to the trial
judge. The Oklahoman operates
WKY and the Star operates
WDAPF, and many of those voting
with the Harrison-Roberts group
came from newspapers with simi-
lar radio affiliations.

might arise if one newspaper sold
its news to a powerful station that
covered a large area and so made
it difficult for other papers within
that area to sell news for radio
use and said he believed the pro-
posal would benefit AP members
rather than the association itself.
“I wonder,” he said, “if the same
intelligence that found a way to
sell a news and photographic serv-
ice to other than AP members
could not work out this new prob-
lem.”

Mr. Bryan emphasized the state-
ment that the sale of news to ad-
vertisers would lay AP open to
charges of advertiser control of
news, asking how many CIO mem-
bers would believe the news they
heard on a period sponsored by
Tom Girdler. D. P. Plum, Troy
N. Y.) Times-Record (no radio
affiliation), opposed aiding “news-
paper’s greatest competition” and
John D. Jackson, New Haven
(Conn.) Register (no radio affilia-
tion) wurged the convention to
“save the AP for the newspavers”.
Frederick Sullens, Jackson (Miss.)
News (no radio affiliation) and
Julius Ochs Adler, Chattanooga
Times (no radio affiliation), also
spoke against the resolution.

Frank B. Noyes, retiring presi-
dent of the Associated Press, who
last month sent a letter describing
the proposal to all AP members,
said that although he had opposed
sponsored broadcasts of AP news
for a long time he did not want to
deprive member papers of this op-
portunity for increased revenue.
At close of discussion a motion to
table the resolution was carried,
killing the matter until next year’s
meeting. Mr. Noyes was elected to
the board of directors, which other-
wise remains the same, the five
members whose terms expired be-
ing reelected.

The tenor of the special commit-
tee’s report was distinctly unfavor-
able to radio, the statement being
made that “all mechanisms which
require the participants in a trial
consciously to adapt themselves to
the exigencies of recording and re-
producing devices distract atten-
tion which ought to be concentrat-
ed upon the single object of pro-
moting justice,” and that lawyers
and witnesses ought not have their
attention “divided between the jury
and an air audience.” Explaining
this, Mr. Perry asserted that the
committee felt broadecasting of
trials was contrary to public pol-
icy, often “cheapening and misrep-
resenting” and tending to embar-
rass witnesses.

Mr. Harrison pointed out that
the joint committee had no radio
members on it, leading to the dis-
cussion which preceded the vote to
strike out the radio phases. This
vote was later discarded and the
report adopted. Besides the ASNE,
the committee comprised members
of the American Bar Association
and American Newspaper Pub-
lishers Association. Radio was not
invited to participate in its delib-
erations, although both the ASNE
and ANPA membership included
several publishers identified with
radio stations.

Radio vs. Newspaper

A. H. Kirchhofer, editor of the
Buffalo News, which operates
WBEN and WEBR in that city,
took issue in his opening speech
before the Society, of which he is
the retiring president, with those
who find the influence of the news-
paper declining and who “point to
radio as a ready-made successor.”

“Radio,” he said, “has its pe-
culiar niche, possibly competitive
with the newspaper but in some
respects complementary to it. Cer-
tainly, however, it has not and
cannot displace the newspaper. In
the first studies that were made of
the co-relation between radio news
flash listening habits and news-
paper reading, Dr. Gallup quite
definitely established that radio
news service leads to increased and
intensified newspaper reading.”

Mr. Kirchhofer during another
session of the convention cited re-
sults of a poll taken by Gallup in
Buffalo, where it was found that
98% of all homes have radios. To
the question Did you happen to lis-
ten to any radio mews broadcasts
yesterday? 48.1% of the men in-
terviewed and 44.5% of the women
replied “yes.” To the question
Would you rather listen to news
broadcast over the radio, or read
about it in the newspaper? 46.6%
of the men and 51.6% of the
women said they preferred radio;
38.2% of the men and 33.4% of
the women showed a preference for
newspapers, and 15.2% of the men
and 15.1% of the women said it
made “no difference.”

Read What They Hear

If you hear a news item over the
radio are you more likely or less
likely to read about it in the news-
paper? was another question.
Among men 69.3% said “more
likely,” among women 68% replied
the same way. Only 19.1% of the
men and 20.9% of the women said
“less likely” and 11.6% of the men

and 11.1% of the women replied
it made “no difference.”

The other question asked was:
Do you dep more on the radio
or more on the mewspaper for
news? Among men 16.8% and
among women 18.1% replied in
favor of radio; among men 76.2%
and among women 68.5% replied
in favor of the newspaper. Reply-
ing ‘“same” were 7.5% of the men
and 13.4% of the women.

“And s0,” declared Mr. Kirch-
hofer, “the saying of the Romans
still is true: ‘Words fly, written
things remain’.

“Recent months have recorded
another step of which we, as con-
tributors to the development of
public opinion, must take cogniz-
ance. Until a short time ago the
function of radio, so far as public
opinion was concerned, was in a
twilight zone. This has been some-
what clarified by recent declara-
tions by the presidents of NBC and
CBS, seconded by other leaders in
the industry. They agree that a
radio station or radio system
should not have an editorial page.
In other words, radio, being the
possession of the people, should
present all views but espouse none,
particularly not the views of gov-
ernment.

“This broad policy is sound and
should be basic. It more than ever
places the responsibility for intel-
lectual guidance and political in-
terpretation upon the newspapers
of the country. We must accept
that res;onsibility in the light of
new and changing conditions and
progressing developments.”

Power Increase Granted

For WFBR In Baltimore

INCREASE in power of WFBR,
Baltimore, from 500 watts nicht
and 1,000 watts day to 1,000 watts
night and 5,000 watts until local
sunset, was authorized by the FCC
April 28. In a formal decision after
hearing, the FCC ruled that overa-
tion of the station with the in-
creased dpnwer would not involve
increased objectionable interfer-
ence with existing services on or
near the 1270 ke. channel, but on
the other hand would improve the
station’s signal.

A directional antenna for both
night and day operation will be in-
stalled. The Commission concluded
that because of a high noise level
in Baltimore, the station- under
present operating conditions is lim-
ited in its service and that the in-
creased power would offset that
situation.

On the same day, the FCC ap-
proved modification of the license
of KADA, Ada, Okla., from day-
time operation to unlimited time
on the 1200 ke. channel with 100
watts power.

United Airlines Spots

UNITED AIRLINES, Chicago,
starting May 9 will use 45-second
transcriptions with local an-
nouncers giving a 15-second live
announcement five nights weekly
for 52 times. Discs were cut by
Columbia Transcription Service,
Chicago, under the direction of
Richard Marvin, radio director of
J. Walter Thompson Co., Chicago,
handling the account. The tenta-
tive list follows: KGW, KOMO,
KHJ, KFRC, KSL, KLZ, WLW,
KRNT, WHK.
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Radio Dominates Meeting of Publishers

Durstine Explains
Measurement of

Circulation

By BRUCE ROBERTSON
WHEN Roy S. Durstine, president.
BBDO, said that his agency was
applying the radio yardstick to all
media and that each advertising
job is planned to obtain maximum
results at minimum costs because
“just buying circulation is no
longer enough”, publishers present
at the 52d annual meeting of the
American Newspaper Publishers
Association felt that he had over-
stepped his privileges as a guest.

Yet his address, delivered during
the second day’s session of the
convention, held at the Waldorf-
Astoria in New York, April 26-28,
was in a sense typical of the entire
meeting, which was summed up by
a somewhat cynical reporter in the
sentence, “When two publishers
get together they talk about ra-
dio.”

From the outset, radio was a
major convention topic. This was
perhaps to be expected, since re-
cent publication of network reve-
nues for the first quarter of 1938
show them to be the highest in
radio history, while newspaper
volume has fallen off alarmingly.
Many speakers declared that radio
competition was directly responsi-
ble for their loss in national ad-
vertising income and urged the
other publishers to stop assisting
radio through the publication of
program listings and publicity.
The Association’s general attorney
denounced the weakness of radic
in the face of Administration dis-
favor and its radio committee
urged the publishers to guard
against governmental use of radio
as an instrument of political power
which might destroy the freedom
of the press.

Freedom of Speech

“The inescapable task of the
American press is to guard against
any encroachment upon American
democracy by the Federal Govern-
ment with radio as an instrument
of political power,” declared the
ANPA radio committee in its an-
nual report, which was accepted
by the convention following its
presentation Thursday afternoon
by E. S. Friendly, New York Sun,
chairman.

Pointing out that the “present
Administration has made very ex-
tensive use of radio to explain and
defend its policies . . . a precedent
which in future years might en-
courage dictatorship,” the report
continued: “In the totalitarian
countries, radio has been made an
instrument of dictatorship by
which not only the freedom but
the very soul of the press has
been destroyed. Seeing that in
other countries radio has been
uged as a weapon to destroy lib-
erty, we must solemnly undertake
to see that it shall not happen
here.”

Discussing laws and policies af-
fecting the control of radio, the
committee suggested directing fu-
ture study toward “keeping the
final control of radio in the hands
of Congress rather than in the
hands of the administration in
power.” Study of the six-month’s
licensing system was also recom-
mended, as the short term li-
censes may “make the broadcast-
ers unduly sensitive, if not subser-
vient, to the administration in
power.” The question of “whether
the broadcasters should enjoy the
use of a domain which belongs to
the people without paying for the
privilege” was also urged as a
subject for study.

Regarding freedom of the air,
the committee quoted CBS Presi-
dent William S. Paley’s recent re-
mark that “America’s great glory
is freedom of the press, of speech.
of assembly. Today I believe it
may fairly be said that freedom of
broadeasting takes its place in im-
portance alongside them.” This
was contrasted with the statement
of NBC President Lenox R. Lohr
that, for purely technical reasons,

“we do not have freedom of speech
per se over the radio,” and with
Senator Burton K. Wheeler's re-
minder to the broadcasters that
they are but “temporary” trustees
of radio “because this great re-
source has been and should for-
ever be inalienably reserved to
the people.”

Mae Is Revived

The committee cited the *“Mae
West incident”, the demand in
Congress for “censorship of pro-
grams to eliminate broadcasts of
the ‘gang-buster’ type,” and stated
that “many radio listeners seem to
respond quickly to radio programs
and radio advertising having to
do with mental, moral and physi-
cal habits,” as ‘‘sociological, not
competitive” reasons for studying
the “influence of radio upon the
American people.” “Approximately
one-third of radio advertising
comes from the manufacturers or
dispensers of food, drugs, bever-
ages and other products which
may be described as ‘habit-form-
ing’,”” reported the commitiee,
adding that the recently passed

Publishers Show Interest in Facsimile

As Three Systems Are Shownto ANPA

FACSIMILE is in no way a com-
petitor of newspapers, but rather
ix a new means for the dissemina-
tion of news, which may in time
replace the truck and the delivery
boy, Lenox R. Lohr, president of
NBC. told the 25 ANPA publishers
who witnessed a demonstration of
RCA facsimile at Radio City April
28. In its present state, he said,
facsimile offers the publisher a
novel means of promotion and he
suggested the distribution of re-
ceivers to drug stores and other
establishments visited dailv by
large number of people, with a
constant flow of last minute news
bulletins and pictures which would
serve as a constant reminder that
the publisher was overlooking no
means of serving his community.
By obtaining experimental li-
censes now, before facsimile has
come into its own, he added, the
publisher can assure himself of a
valuable adjunct later on in_ the
same way as some vublishers have
done with sound broadcasting.
Harold C. Vance and Charles A.
Young, of RCA, explained the
operation of the system, which is
of the carbon type and reasonably
fool-proof, they said, with no
chemicals or sensitized paper that
might cause trouble for amateur
operators. [RCA facsimile was de-
scribed at length in BROADCASTING,
Feb. 1.] Following the facsimile
showing, publishers were also given
a demonstration of television.
Considerable interest in facsimile
was shown by the publishers,
especially by those with interests
in broadcasting. The Finch system
[degeribed in detail in BROADCAST-
ING, Feb. 1] was demonstrated in
an exhibit on the convention floor,
bulletins and pictures of the con-
vention being transmitted from
one side of the room and received
on the other. John V. L. Hogan,
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operator of WQXR, New York,
and a noted radio engineer, also
chose the ANPA convention for the
first public demonstration of his
method of facsimile, broadcasting
pictures from an auxiliary trans-
mitter at Long Island City to a re-
ceiver in the Terrace Club of the
St. Moritz Hotel, about four miles
away.

In size and shape not unlike a
standard typewriter whose kevs
had been replaced by a metal
cylinder and with a steel stylus
where the space bar would be, the
receiver reproduced tyne and pic-
tures six inches wide at the rate
of about one inch a minute. A
chemically treated paper was used,
containing a colorless compound
that was electrolytically changed to
qrey hy the current from the sty-
lus. Pictures appeared to be print-
ed in grey offset. with no visible
screen, although Murray E. Tucker,
in charge of the demonstration,
saiﬂ there were 100 lines to the
inch.

Radio to Promote Press

A CLINIC on the use of radio for
newspaver promotion was con-
ducted by Jake Albert, promotion
manager, Detroit News, during the
ninth convention of the National
Newspaper Promotion Association,
held concurrently with the ANPA
sessions. The use of radio in pro-
moting both circulation and adver-
tising was discussed, and the prob-
lems of geript preparation and oro-
duction technique, as they affect
newspapers with affiliated radio
stations and those which must pur-
chase time from outside stations.
Owner of WWJ, one of the oldest
stations in the country, the News
has made extensive use of radio
promotion for both circulation and
advertising, Mr. Albert said.
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Wheeler-Lea Act give the Federal
Trade Commission larger powers
to regulate such advertising.

In the four years since the es-
tablishment of the Press-Radio
Bureau, news on the air has climbed
from its minimum to its highest
point, the report stated, adding
that while the effect on newspa-
pers is not definitely known news-
paper circulation is likewise at the
highest point in history. Pointing
out that in newspapers “it is prac-
tically impossible for an advertiser
to sponsor news or to identify his
product with the news,” the com-
mittee said that “in radio there is
at least a tendency for the news
to be identified with the sponsor.”

Commenting on the trend to-
ward newspaper ownership, con-
trol or affiliation with radio until
nearly one-third of the country’s
radio stations are identified with
newspaper interests, the report
mentioned the recent FCC reversal
of policy against further news-
paper-radio affiliations and the at-
tempts to create legislation to
divoree this union.

News Property Rights

Regarding property rights in
news, it said that “most broad-
casters have manifested a desire
to obtain news from reliable
sources under agreement rather
than to °‘lift’ it from the news-
papers” and the hope was ex-
pressed that the Pan American
Radio Treaty will result in elim-
inating news piracy by Mexican
border stations. The report also
mentioned the possibility of “pick-
ing up” news from European
broadcasts which may or may not
be reliable.

Of facsimile and television the
committee reported that “so far,
nothing has been produced to take
the place of the well printed news-
paper page.” The committee praised
the public service, “without profit
and without commercial sponsor-
ship,” of the Press-Radio Bureau,
which has furnished thousands of
special bulleting in addition to its
two daily summaries from AP, UP
and INS, sustained by NBC and
CBS, with individual stations pay-
ing only “nominal” fees. The com-
mittee repeated its suggestion of
last year that the FCC designate
certain hours when Press-Radio
news should be broadcast. Since
NBC and CBS have offered to de-
fray the Bureau's expenses for
another year the committee recom-
mended the continuation of the
service and further study on the
whole problem of news broadcasts.

The radio committee also paid
tribute to E. H. Harris, its chair-
man until his death last October.

Radio came to the fore at the
outset of the convention. The open-
ing special session, devoted to the
problems of publishers of papers
with less than 50,000 circulation,
began with a discussion of the pub-
lication of radio programs and pro-
gram publicity.

Stating that radio is definitely

(Continued on page 68)
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NAB Starts Active Campaign

To Secure Long-Term License

Ethridge Leads Drive to Supplant FCC Six-Month
Permits; Names of Landis and White Advanced

UNDER the leadership of Presi-
dent Mark Ethridge, the NAB has
launched a determined drive for
longer licenses for stations, to
supplant the six-month franchises
now in force under FCC fiat de-
spite the fact that the law permits
three-year licenses.

Coincident with the meeting of
the NAB board in Washington
April 30, Mr. Ethridge projected a
drive for the longer licenses, bas-
ing it on an appeal to reason. The
detrimental effects of the short-
term license on the broadcasting
industry, the greater expense of
Federal regulation and the manner
in which it thwarts business and
operating stability are points being
stressed.

The NAB viewpoint, as outlined
by Mr. Ethridge, is that the short-
term license is against public in-
terest in that it tends to encour-
age rather than discourage exploi-
tation. Moreover, it is contended
the short-term license actually
constitutes a threat over the con-
trol and management of stations,
whatever its purpose, since broad-
casters, under the duress of renew-
als at six-month intervals, inev-
itably suffer from an intimidation
complex.

Meanwhile, the NAB board was
advised by Mr. Ethridge and Spe-
cial Counsel Philip G. Loucks of
other activities, including conver-
sations on impending negotiations
with ASCAP on copyright con-
tracts which are due for renewal
in 1940.

New Englanders Meet

Such names as James M. Landis,
former chairman of the Securities
& Exchange Commission, now dean
of the Harvard Law School, and
Senator Wallace White Jr. (R-
Maine), as prospects for the post
of paid president of the NAB, have
cropped into discussion coincident
with the meeting of the NAB
board of directors in Washington.

These names were discussed at
the meeting of the NAB first dis-
trict, held in Boston April 23 and
presided over by John Shepard 3d,
president of Yankee Network and
director for the district constitut-
ing the six New England States.
Two dozen broadcasters represent-
ing stations in that area attended
the meeting and discussed the mer-
its of these appointments.

Meanwhile, the NAB executive
committee met in Washington April
29 to prepare an agenda for the
board meeting on the following
day. Indications were that the
board would consider appointments
to subordinate posts on the NAB
on a permanent basis and prob-
ably instruct the executive commit-
tee to proceed with selection of
likely appointees to such posts as
public relations director, research
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director, and possibly engineering,
labor relations and legal.

Action Expected by Fall

While discussion of retention of a
paid president to succeed Eth-
ridge, serving in that capacity on
a non-salaried temporary basis,
may develop at the meeting, it was
not expected that anything would
be done now. More than likely, the
search will continue through the
summer with prospects of an ap-
pointment by fall, although it is
known that Mr. Ethridge is anx-
ious to have the position filled on a
permanent basis as soon as pos-
sible.

The names of both Mr. Landis and
Senator White have been mentioned
in the past. Mr. Landis, 39, is one
of the country’s foremost attorneys
and won the admiration of official
Washington in his direction of
SEC during its formative stages.
He is one of the youngest men
ever to hold the deanship of the
Harvard Law School.

Senator White, serving his sec-
ond term in the upper House, was
formerly chairman of the House
Merchant Marine Committee in
which radio legislation originates
and was co-author of the original
Radio Act of 1927. He is regarded
as the best informed man on radio
and communications in Congress.
He was chairman of the American
delegation to the International Tel-
ecommunications Conference which
adjourned in Cairo last month and
is the author of the pending far-
reaching resolution for investiga-
tion of the FCC and the entire
broadecast structure with a view

. toward “modernizing” the existing

law.
The first district meeting also

adopted a strong resolution con-
demning the FCC practice of is-
suing temporary licenses upon in-
formal complaints “even before
notifying the station or allowing it
to make response.” It designated a
committee headed by John Holman,
manager of WBZ, Boston, to draw
up a resolution for the NAB exec-
utive committee resolving that the
broadcasters of the six New Eng-
land States ‘“deplore the current
practice of the FCC of placing sta-
tion licenses on a temporary li-
cense period basis less than the
currently normal period of six
months, without first granting to
the station concerned the oppor-
tunity of first reviewing particulars
of any complaints and presenting
evidence in its own defense.”

The district also approved a mo-
tion that the NAB board should
permanently staff the organization
without awaiting the selection of a
paid president. Action was taken
unanimously on motion of George
F. Kelley Jr., WCSH, Portland.

The New England group also
discussed copyright, notably in con-
nection with ASCAP contracts with
network affiliated stations, but
agreed that the matter was one
for general discussion within the
industry. Future legislation also
was discussed.

Among those attending the meet-
ing were Mr. Shepard and Gerald
Harrison, representing W.-N A C,
WAAB, WEAN and WICC; John
H. Holman, WBZ; Gerald Slat-
tery, WCOP; George F. Kelley Jr.,
WCSH; Bertha Bannon, WDEV;
Dr. Franklin M. Doolittle, WDRC;
Harold E. Fellows, WEEI; James
T. Milne, WELI; John W. Haigis,
WHAI; Thompson Guernsey,
WLBZ; Edward Lord, WLNH; A.
S. Moffat, WMAS; Richard W.
Davis, WNBC; W. Cort Treat,
WORL; Stephen P. Willis and H.
William Koster, WPRO; Quincy
A. Brackett, WSPR; John T. Stor-
ey, WTAG; Cedric Foster, WTHT;
Paul W. Morency and James F.
Clancy, WTIC.

NBC Makes Supplementary Agreement

To Standardize Cut-in Announcements

TO STANDARDIZE the growing
use_of cut-in local announcements
during network programs, both as
to cost and handling, NBC has
mailed its stations a supplement
to their agreements for network
affiliation, calling for the station
to supply such announcements on
network order, the network to pay
7%% of the hourly network rate
for each announcement. This
standardization will be of benefit
to advertisers, agencies and sta-
tions, according to William S.
Hedges, NBC vice-president in
charge of station relations, who
terms it “a most progressive step
in the development of broadcast-
ing as an advertising medium.”
Pointing out that there has been
a continual discussion over the
proper charge for cut-in announce-
ments, the station usually making
the charge on a time basis and the
advertiser protesting that this is
unfair since he has already paid
the network for that time, Mr.
Hedges said that the logical solu-
tion is to charge on a service ba-

sis, without reference to number
of cut-ins per program or length
of the program. However, there is
also logic in a differential between
day and evening broadcasts, as
the cost of presenting a program
is usually in direct proportion to
that of the time, talent costs for
evening broadcasts, for example,
being generally higher than for
daytime programs.

Benefiting all parties, he said,
the standardization will make the
use of cut-in announcements a
routine matter; more of them will
be used and a larger revenue will
accrue to the stations; advertisers
will benefit by securing a plus
valuation through the use of an
already valuable advertising me-
dium, and agencies will profit be-
cause they will be able to plan
their advertising campaigns with
the foreknowledge of the costs in-
volved. The network, he added, will
be relieved of the necessity of
handling a large volume of tele-
grams concerning these cut-ins,
which have required increased per-

sonnel as well as boosted telegraph
costs.
Terms of the

agreement are:

1. You agree to supply upon order from
us the services of an announcer in your
studios for the purpose of broadeasting,
either from your station alone or from
your station and to a network of stations,
any announcements we may request on any
network cial broadecast
from your station, provided such order is
received by you not less than 48 hours in
advance of the program on which the an-
nouncement is to be made.

2, Either simultaneously with the plac-
ing of such order by us or as soon there-
after as possible, we agree to supply vou
with the text of such announcements to-
gether with the necessary instructions as
to the time and place in our network pro-
gram during which we desire such an-
nouncements to be made and you agree to
make such announcements in accordance
with our instructions.

3. We may cancel any such order for

ts without liabili on our
part provided we do so upon not less than
48 hours’ notice to you, failing which we
will pay you the compensation you would
have ived if the an ts had
continued as scheduled for 48 hours fol-
lowing receipt by you of such notice of
cancellation.

4. In the daily reports which you now
send us on network programs broadcast
by your station, you agree to include a
tat t of an ts broadcast in
accordance with the terms hereof.

8. During a network commercial pro-
gram which you have agreed to broadcast
you agree not to broadeast without our

¢ial an

supplementary

any
from your station.

6. Approximately fifteen days after the
close of each 28-day accounting period, we
agree to pay you, for each program broad-
cast by you during said 28-day accounting
period. on which announcements are made
by you hereunder at our request, 7% % of
your hourly network station rate, applic-
able to the hour at your station during
which such program is scheduled to start.

7. This agreement shall become effective
as of 3 a. m. (E?T). on the - _____ day
[ JENS | J—

If the agreement herein proposed is sat-
isfactory to you, will you kindly indicate
your acceptance on the copy of this letter
enclosed for that purpose and return that
copy to us.

RICHARD PATTERSON

IN COMMERCE POST

RICHARD C. PATTERSON, ex-
ecutive vice-president of NBC from
1932 to 1936, on April 29 was nom-
inated by President Roosevelt to
become Assistant Secretary of
Commerce. Nomination is subject
to Senate confirmation.

Named to succeed Ernest G.
Draper, now Governor of the Fed-
eral Reserve Board, Col. Patter-
son will have direct supervision
over the so-called business group
of Commerce Department bureaus,
These include the Bureaus of For-
eign & Domestic Commerce, Cen-
sus, Standards and Patent Office.

Secretary Roper, in commenting
upon the appointment, said he be-
lieved that the government is
“highly fortunate” in obtaining the
services of Col. Patterson on ac-
count of his wide experience and
contacts in the business world. He
said he had attained distinction in
the field of business and that he
believed he would be able to make
a substantial contribution to the
problems of bringing about better
relationship between government
and business. Col. Patterson is a
native of Omaha, where he lived
for 21 years. He was active in New
York business and served as Com-
missioner of Correction before be-
coming executive vice-president of
NBC.

CROWELL PUBLISHING Co.,
New York, has appointed the Biow
Co., New York, to handle all radio
advertising. While national plans
have not been completed, a pro-
gram of three quarter-hours of
participation on Make Believe
Ballroom on WNEW, New York,
has been started.
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WMCA Dedicates
Costly New Plant
With Big Program

Radio Dignitaries Take Part
In Opening of Quarters

WITH Postmaster General Janies
J. Farley as master of ceremonies,
WMCA, New York, on April 21
broadcast the first of three special
dedicatory programs in honor of
the formal opening of the station’s
new $225,000 studios on Broadway
between 51st and 52d streets. Fol-
lowing a dramatized history of
WMCA since its first broadcast
from a one-room studio atop the
McAlpin Hotel in 1925 and a mes-
sage of welcome from Donald
Flamm, president of WMCA, Mr.
Farley paid tribute to the station
as a pioneer and leader in broad-
casting whose progress is typical
of the entire industry. My. Farley
also read the following message
from President Franklin D. Roose-
velt:

My dear Mr. Flamm:

One of the latest means of
communication, radio, is subject
to continuous improvement in
technique and I am glad to
learn that your company is to
be found in the vanguard of
progress,

I congratulate you upon the
completion of the new studios
for your company and sincerely
trust that these improved facili-
ties will permit you to render
superior service to all of your
listeners.

Very sincerely yours,
FRANKLIN D. ROOSEVELT

Other speakers on the two-hour
inaugural broadeast included John
J. Bennett Jr., attorney general of
New York; Newbold Morris, rep-
resenting New York’s Mayor La
Guardia; Mayor S. Davis Wilson
of Philadelphia; David Sarnoff,
president of RCA; Ferdinand S.
Pecora, New York Supreme Court
justice; Alfred J. McCosker, presi-
dent, WOR; Col. Thad Brown, FCC
commissioner; Lowell Thomas,
news commentator and president
of the Advertising Club of New
York, and Grand Duchess Marie of
Russia. The program also included
a shortwave salute from an Amer-
ican Airline plane and entertain-
ment from a host of radio and
theatrical and night club entertain-
ers.

On Friday night ex-Mayor James
J. Walker, Bruce Barton and Ga-
briel Heatter were among the
speakers, and the invocation was
given by Rabbi Stephen 8. Wise.
Salutes were received from WLW,
Cincinnati, from WPRO, Provi-
dence, and from the Queen Mary,
two days out at sea. On Saturday,
personalities included Grover
Whalen, Jack Dempsey, John G.
Paine of ASCAP, with a benedic-
tion by Rt. Rev. Bishop Charles
Gilbert. Donald Flamm, president
of WMCA, on Saturday night was
given the Pilot Radio award for
outstanding accomplishment among
independent stations.

The studios are described as a

CELEBRITIES — Of the political and radio fields were numerous at
WMCA dedication. Here are (1 to r) Postmaster General James J. Far-

ley; Donald Flamm, president of WMCA ; Alfred J. McCosker, president
of WOR and chairman of Mutual Broadcasting System; David Sarnoff,
president of RCA and chairman of NBC, among the honor guests.

“functional design modern broad-
casting station”. Comprising 30,-
000 square feet of spac>. the stu-
dios were conceived by Leon Bar-
mache, designer. and Rence Brug-
noni, architect. They occupy the
entire fourth floor of the building,
and are swrrounded by the admin-
istrative offices in which the de-
partmental heads are housed and
from which studio activities ave
coordinated. The fifth floor con-
tains the executive and sales of-
fices, and the sixth is a specially-
built compartment fov the air-con-
ditioning system which feeds the
entire plant.

All equipment in the studios
was made by RCA from the WMCA
engineering department’s specifica-
tions. The new studios are tech-
nically termed “ear-tuned”, be-
lieved to be a revolutionary step in
the direction of improved trans-
mission, through a wmethod of
acoustical treatment which equal-
izes the deficiency of the human
ear., To achieve this rvesult, the
studios are constructed to conform
to the requirements of the human
eardram.

Unusual Color Motif

An unusual feature of the stu-
dios is the original use of color.
Each studio’s decorative effect is
designed to harmonize with the
type of broadcast to emanate from
it. “Warm” colors are used fov
studios in which chamber music
will originate, “cool” for dramatic
scripts and talks, and “hot” for
swing bands and variety shows.
The floors have abstract designs of
various equipment used in radio,

ranging from the elements of a
radio tube to a grand piano.

A 3

THE NEW WMCA—The striking
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reception room of
the New York independent station’s quarters includes
linoleum floor inlaid with call letters. Decorations are

Studio 1, seating 299 guests, is
in the center of the fourth floor,
surreunded by the other seven stu-
dios. No. 1, the only round studio
in the country, was built to me-
morialize the studio from which
WMCA first broadeast in 1925, in
the Hotel McAlpin. Months of ex-
perimental work were required to
perfect it, as there are special
acoustical difficulties in round
studios.

Control Equipment

Control equipment in the studios
is streamlined, specially designed
by the enginecring staff. The con-
sole desk in the control room of all
studios is a compact standard 30x
48-inch modern table in which is
encased all of the equipment for-
merly strung in racks around the
room. The compactness makes for
morve efficient operation and ve-
duces the margin of possible error.
Every control room is equipped
with special emergency switches
to feed through auxiliary power
lines in the event of failure in any
main line.

The master control voom also
employs both new design and tech-
nical features. The master control
desk, built of wood with bakelite
finish and chromium sections, gives
the operator complete freedom of
movelnent.

This desk comprises six chan-
nels, each of which is equipped
with 12 circuits. Ten of the cir-
cuits on each channel are wired to
studios, while the remaining two
are used for remote purposes.
This equipment makes it possible
to present programs on any of
six different civeuits long before
the program is to be aired.
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Doctrines of Democracy
Criterion for Freedom
Of Speech, Says Flamm

“] WILL not permit anyone to
preach over WMCA the doctrines
of any government that are incon-
sistent with American ideals of
freedom and democracy,” Donald
Flamm, president of WMCA, New
York, told members of the Adver-
tising Club of New York on April
21. “But,” he added, “I am pre-
pared to alter that rule at any
time provided that I am given the
same opportunity of expression
over a foreign station whose coun-
try is championed by the speaker.”

Discussing the problems of ra-
dio in a metropolis such as New
York, where a variety of conflict-
ing opinions results in frequent
charges of abuse of free speech
from one side or the other, Mr.
Flamm stated: “It would be fool-
hardy to suppose that the right of
free speech includes the right to
destroy firee speech, just as it
would be improper to assert that
the rights of democracy include
the rights to destroy that democ-
racy. The only censorship that may
be said to be justified is that which
is exercised for the protection of
good taste and to safeguard free
speech and democracy.”

As illustrative of this justifiable
censorship Mr. Flamm cited the
case of the protest against a broad-
cast by Father Coughlin made by
a Communist group which demand-
ed that the station sell them time
for rebuttal. WMCA refused but
offered to give them the time if
they would secure equal time for
Mr. Flamm to broadcast an anti-
Communist talk over a Russian
station. Again, he said, he invited
a former German who is now an
American citizen engaged in organ-
izing other ex-Germans into a so-
ciety that would renounce all for-
eign ties and devote all their al-
legiance to America to speak on
WMCA. The broadcast titled De-
mocracy or Naziism brought a de-
mand for time for an answer from
the leader of a local Nazi organi-
zation on the basis that it was a
controversial topic and the radio
law provided that he must give
both sides an equal opportunity to
be heard. The station replied:

“It is unthinkable that any
American can find the subject “De-
moeracy or Naziism” debatable. In
our judgment there are no two
sides to that subject and your re-
quest is accordingly denied.”

modern in motif. At right is the circular studio, which
involved peculiar problems in acoustics. It is based
on the original studio used by WMCA years ago.
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NEGOTIATORS-—National Committee of Independent Broadcasters who handled negotiations with the Amer-

i — L g

ican Federation of Musicians. Left to right: H, Bliss McNaughton, WTBO, Cumberland, Md.; Stanley Sphult;,
WLAW, Lawrence, Mass.; Frank R. S%ith Jr.,, WWSW, Pittsburgh; Ja‘ck R. Howard, WCPO, Cincinnati;
Gregory Gentling, KROC, Rochester, Minn.; C. Alden Baker, WRNL, Richmond, Va.; Everett Revercomb,
NAB; Edgar Shutz, WIL, St. Louis; Lloyd Thomas, WROK, Rockford, chairman, and Harold A. Lafount,
WELI, New Haven, vice-chairman. Committee won exemptions for smaller stations.

Music Pact Ready for Independents

Accord With AFM Has
5.5% Levy With
Exemptions

By BRUCE ROBERTSON

A PLAN for increased employ-
ment of union musicians by non-
network stations, which in return
are assured the continued right to
broadecast transcriptions and phono-
graph records, has been negotiat-
ed by the National Committee of
Independent Broadcasters and the
International Board of the Ameri-
can Federation of Musicians and
will soon be submitted to all sta-
tions which are not affiliated with
any of the nationwide networks.
Subcommittees of both groups
and their attorneys are now en-
gaged in putting into clear and
legal language the plan of settle-
ment and the standard agreement
which were worked out by the two
groups in four days of almost con-
tinuous conference, April 20-23.

Payment Formula

Modeled after the IRNA agree-
ment drawn up last fall between
the AFM and the network affiliates
the NCIB plan also is a two-year
agreement and applies the 5.59%
of gross income base in calculat-
ing the amount each station shall
expend for the employment of
staff musicians. (The IRNA per-
centage was approximately 5.49)
However, since many independent
stations are licensed for only part-
time operation, since the cost of
operating independent stations is
higher in proportion to gross reve-
nue than that of network affiliates
and since the average independent
is now spending $1,500 or more
annually for electrical transerip-
tions and phonograph records, the
agreement exempts from the ne-
cessity of employing union musi-
cians any station whose gross an-
nual income is less than $20,000
and further allows a blanket
exemption of $15,000 for all sta-
tions whose annual incomes ex-
ceed the $20,000 figure.

This will work out as follows:
Stations with annual incomes of
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less than $20,000 will not be re-
quired to employ any musicians, but
will, if the contract is accepted by
a majority of the non-exempt sta-
tions that is satisfactory to the
AFM, be entitled to the same ben-
efits as the independents who do
employ union musicians. That is,
this group of 112 stations will not
be deprived of their right to broad-
cast transcriptions and phono-
graph records. Stations whose in-
comes exceed $20,000 and which at
present are spending less than
5.5% of their gross annual incomes
for staff musicians will be required
to expend each year a sum based
on 5.5% of their gross for the prev-
ious year minus $15,000. For exam-
ple, a station grossing $50,000 in
1937 and spending $2,000 or 4%
for staff musicians during that
year will, under this agreement,
in 1938 be required to spend 5.5%
of $35,000 ($50,000 minus $15,-
000) or $1,925. On the other hand,
if the station grossed $100,000 in
1937 and expended only 4% or
$4,000 for staff musicians, its 1938
quota would be 5.5% of $85,000
($100,000 less $15,000) or $4,675.

Each station whose gross in-

come in 1937 exceeded $20,000, the
pact provides, ‘‘shall have an an-
nual exemption of $15,000 and
shall agree and be required to ex-
pend each year for services of
staff musicians an amount at least
equal to 5%% of its 1937 gross
unless in 1937 it expended for
services rendered in 1937 a sum
in excess of 5%% of its 1937
gross income in which event
its said expenditure each year
shall be an amount at least equal
to said greater percentage of such
part of its 1937 income as exceeds
$15,000.”

This means that stations with
incomes over $20,000 must spend
at least 5% % of their gross above
$15,000 and if in 1937 they spent
more than 5%9% they will be re-
quired to spend the same percent-
age above their exemption,

Unlike the IRNA contract, inde-
pendents are in some instances
permitted to reduce their present
expenditure for staff musicians. In
all cases the quota set for 1938
will apply in 1939, regardless of
1938 income.

Schedule A for the Independents,
which like the IRNA Schedule A

Libby’s Thrice-Weekly Disc Programs
Placed on An Expanded Station List

LIBBY, McNEILL & LIBBY, Chi-
cago, (canned foods), on April 25
added six stations to the list carry-
ing thrice-weekly quarter-hour
dises of dramatizations of Liberty
magazine’s short-short stories and
switched stations in New York and
Philadelphia. Eleven stations are
now catrving the vrogram. Sta-
tions added are WHB, Kansas Citv,
and six stations of the California
Radio Svstem-—KFBK, KFWB,
KFOX, KMJ, KWG, KERN. New
stations in Philadelphia and New
York are WCAU and WMCA. Sta-
tions continuing the broadcasts are
WLW and WLS.

With addition of the stations,
Libby has started a contest with a
first ~rize of $1,000 annually for
life or $12,000 cash. Contestants
send in labels of three different

Libby products together with the
name of the grocer from whom the
purchases were made and finish
out the following sentence in 30
words or less: “My favorite Libby
food is_____ because_____. ” In all
there are 3,262 cash prizes for
customers and a like number for
dealers, totaling more than $60,-
000, according to R. L. James, gen-
eral sales manager for Libby. In
addition to the stations men-
tioned above Libby’s has purchased
spot announcements on the Happy
Kitchen program on KMBC, Kan-
sas City, Mondays, Wednesdays
and Fridays calling attention to
the contest. Transamerican Broad-
casting & Television Corp. pro-
duced the Liberty magazine short-
short story radio dramatizations.
J. Walter Thompson Co., Chicago,
is the agency.

on which it is patterned, will be a
part of each contract signed by a
station and its local AFM union,
grants each independent station
signing up with its local union
under its quota “full rights to send
to and receive from any station in
the United States and Canada
regional and occasional continental
network broadcast programs and to
broadcast electrical transcriptions
and phonograph records and no ob-
jection will be made to receiving
and broadecasting programs from
foreign countries.”

Other clauses cover general con-
ditions: If higher rate charged by
local union for commercials full
amount paid shall be applied
against quota. If local grants more
advantageous rates to advertisers
or agencies, station also shall get
benefit of these better rates. Quota
is to be spent entirely for AFM
members. Station shall have full
control over program material and
selection of music and instrumen-
tations. Reasonable notice of dis-
charge must be given. Mechanical
reproductions of music must be
clearly announced. Records may be
made for audition or filing pur-
poses or to replace a sponsored
program that cannot broadecast
at time of reception. “Pilfered”
records are banned. Contract may
be suspended or cancelled due to
loss of license or discontinuance
due to fire, war, force majeure or
Acts of God. This contract shall
not interfere with existing con-
tracts between station and local,
except as it may increase expendi-
tures of station under its quota.

If union accuses station of de-
fault of contract, station shall
have two weeks in which to recti-
fy the default or deny the charge,
and if it denies the charge an ar-
bitration board of two men shall be
set up, AFM appointing a union
musician who is not a member of
the local involved and the station
appointing a person engaged in
broadcasting but not employed by
that station. The decision of these
two shall be binding on both parties.
Stating that it is predicated upon
mutual good faith between AFM,
local and station and “intended for
the essential purpose of increasing
employment of musicians in radio
broadcasting,” the agreement closes
with the words “Nothing in this
agreement shall be deemed to re-
quire independent or local to vio-
late any FCC law or regulation.”

Actually a Compromise

Matter of determining the
exemptions was a compromise on
both sides, arrived at only after
considerable argument. The NCIB
had asked for a blanket exemption
of $25,000 on the grounds that ap-
proximately half of the 329 com-
mercial independent stations in the
country have annual gross incomes
below that figure, with little or no
profit. The AFM board countered
with an offer of a blanket exemp-
tion of $15,000, which the broad-
casters refused to accept. While
neither side is completely happy
about the final decision, both
groups feel that it is probably as
fair as could be arrived at, and
that it places the independents in
an equitable position with the net-

(Continued on page 64)

BROADCASTING ¢ Broadcast Advertising

www americanradiohistorvy com


www.americanradiohistory.com

We are proud to have a part, with parents and teachers,
in shaping the lives of boys and girls. There can be no
greater privilege, no more solemn obligation than this.
We are putting our best efforts into “’School Time,” and
if it helps to broaden the lives of our boys and girls,
our ambition for it will have been fulfilled.

President Radio Station WLS

WLS takes seriously its obligation to the boys and girls of
America—our future citizens. It accepts cheerfully an oppor-
tunity to work with educational directors for the greater use
of WLS in furthering a mutual objective.

Supporting educational advancement is not new to WLS. In
the early days of radio, in 1925, one of the first WLS features
was “The Little Red School House of the Air.”” One of the
first editorial campaigns of Prairie Farmer (under the same
ownership as WLS) when that publication was founded in
1841, was for better schools.

That interest has never waned. “School Time’ is an educa-
tional program—originated, produced by WLS. It is broad-
cast each school day at a period suggested by midwest school
officials. It brings to the schoolroom, current events, folk
songs of many lands, visits to industries, travel, good manners,
games, nature lore, good books and music appreciation.

“School Time” was started a little more than a year ago. To date,
more than 1,200 midwest schools have told us they listen to
this program each school day on their school radio. The offices

of the Cook County (Illinois) Supt. of Schools report 40,000
school children listening regularly in Cook County alone.

The modern way of learning the I',
three “R's.” Pupils ot the
Emerson School, Maywood,
fllinois, listen to ““School Time.”
On the magic carpet of Kilo-
cycles, students of all ages can
visit distant lands and view
the nation's great industries.

A survey has shown that each of three programs had 5,000

school children listening in the city of Chicago. 38,000 copies
of a booklet describing the program were sent school officials.
Requests were received for 3,000

additional. 6,000 requests were re-
ceived for a booklet offered on one
broadcast.

To anyone interested,
we will send a complete
story of **School Time’’
andits accomplishments.
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KGKO, Ft. Worth

Goes in Operation

Ceremony Marks Transfer of
Station From Wichita Falls

ACCOMPLISHING its removal
without the loss of a moment’s
broadcast time, the new KGKO,
Fort Worth, authorized last win-
ter to be moved into that city from

o Wichita Falls

"o 4 where it has been

N i | operating for the
last 10 years, was
scheduled to go
on the air from
its new site May

oL 1 with the formal
dedicatory pro-

m 6 B gram set for May
Mr. Hough 18. On the latter
MT. HOUEN  gate it will be sa-

luted by NBC, with which it will
affiliate, and leaders of the broad-
cast industry will be present for
the local ceremonies.

April 80 was signoff day at
Wichita Falls, which the operators
of the station expect to continue
to cover with the 1,000 watts night
and 5,000 day on 570 ke. The station
is owned by Amon 1
G. Carter, pub-
lisher of the Fort
Worth Star-Tele-
gram. Harold
Hough, manager
of WBAP, owned
by the same in-
terests, is its new
manager. Darrold
A. Kahn, former
manager at Wich-

Mr. Kahn
ita Falls, is business manager of

the new KGKO.

Mr. Kahn on April 23 an-
nounced completion of the sta-
tion’s staff. Sylvester Gross, form-
erly with various Texas stations
and lately in Los Angeles in tran-
seription work, will be production
and program director. W. P. Hood,
program director at Wichita Falls,
will be manager of the studio to
be maintained in that city. C. B.
Locke, chief engineer at Wichita
Falls, remains in that capacity,
taking over his entire engineering
staff. Jack Keasler, formerly with
KWKH-KTBS, Shreveport, takes
charge of merchandising, promo-
tion and publicity. Musical direc-
tor is Ed Lally, well-known Texas
musician.

The commercial staff includes
Jack J. Bissell, formerly with Gen-
eral Mills; Philip G. Griffith, re-
cently with the Dallas office of
Tracy-Locke-Dawson; Harry Hox-
worth, well-known in Texas adver-
tising circles. The announcing
staff comprises Russel Wyly, form-
erly of WMC, WSM and KMOX;
Frank Mills, formerly of WHO;
Tom Hudson, formerly with var-
ious Texas stations. John O. Ros-
ser, former news manager in the
New England bureau of Transra-
dio Press, takes charge of the news
department.

KGKO’s opening has been pub-
licized in a three-week campaign
in the Fort Worth Star-Telegram
and in 25 weekly and daily papers
in the section to be served by the
station. Its studios and offices occu-
py the entire top floor of Fort
Worth’s Medical Arts Bldg. One of
the studios is the largest in Texas.
The station’s transmitter site, 1%
miles southeast of Arlington, Tex.,
i8 approximately 16 miles equi-dis-
tant from Fort Worth and Dallas.
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Washington Star Gets Stock of WMAL
At $300,000; FCC Lacks Jurisdiction

PURCHASE of the capital stock
of WMAL, Washington, by the
Washington Evening Star, is be-
ing effected under a ruling of the
FCC April 20 that it has no juris-
diction over such a transaction.
The price is understood to be ap-
proximately $300,000.

The station now is operated un-
der lease by NBC as its Blue net-
work outlet, and under the current
transaction the only change in

. status of the station would be that

of the Star as “landlord”. The
newspaper, of which Frank B,
Noyes, retiring president of As-
sociated Press, is the executive
head, would acquire the station in
1941 at which time the current
NBC lease expires.

The FCC, in a memorandum
opinion, held simply that it does
not have jurisdiction over the
transfer of capital stock of a sta-
tion when the license itself is not
involved. In other words, it held
that it would take jurisdiction only
when actual operating control of
the station is to pass from NBC to
the newspaper or when the present
lease expires. NBC now holds the
station license.

Lease Effective to 1941

BROADCASTING reported exclusive-
ly Jan. 15 that the Star had com-
pleted arrangements for acquisi-
tion of the station from the heirs
of the estate of the late M. A.
Leese, conditional upon approval
by the FCC, should it conclude

that it has jurisdiction over this
type of transaction. Only the ques-
tion of jurisdiction was presented
to the FCC in a petition in connec-
tion with the transaction.

WMAL operates on 630 ke. with
250 watts night and 500 watts un-
til local sunset. The Star-Leese
transaction involves the acquisition
of 1,000 shares of common stock of
no par value from the M. A. Leese
Radio Corp. NBC as of Feb. 1,
1938, extended its lease of WMAL
for three years, or until Feb. 1,
1941. Tt has operated the station
under lease for the last five years
and has paid an annual rental of
836,000, includineg studios. The
three-year extension is for $38,000
per year, it is understood.

Hearst Radio Inc. several years
ago entered into a contract to pur-
chase WMAL for $285,000. This
contract subsequently was held in-
valid by the courts and consider-
able litigation ensued. Even before
the Hearst negotiations, however,
conversations were in progress for
the Star’s acquisition of the sta-
tion but that did not develop.

Fleming Newbold is manager of
the Ster. Samuel H. Kauffman is
assistant business manager and is
expected to be in divect charge
of station executive activity once
the newspaper acquires the station.
The contract for acquisition of the
capital stock has been entered into
with Fanny 1. Leese, Lorraine L.
Good, Martin Norman Leese and
William Earle Leese.

KMA Joins NBC-Blue;

WMFF on Bonus Basis

AFFILIATION of KMA, Shenan-
doah, Ia., as an NBC-Blue Net-
work outlet, effective May 1, was
announced Avoril 26. The station,
one of the pioneer outlets of the
country, operates full time on 930
ke. with 5,000 watts until local sun-
set and 1,000 watts at night. It is
owned and operated by the May
Seed & Nursery Co., mail-order
house, of which Earl E. May is
the head. J. C. Rapp is manager.

Mr. May, a well known figure in
Middlewestern broadeasting, has
been active in the management of
KMA since 1926. He often took the
microphone himself during these
pioneering days, and he has de-
veloped a large personal following
in rural communities, The station
was established in 1925. About a
year and a half ago, it was given
full-time operation and an increase
in day power to 5,000 watts, re-
sulting in a substantial increase in
its coverage in Iowa, Kansas, Ne-
braska and Missouri. Howard Wil-
son & Co. is the station’s national
representative.

NBC also announced that
WMFF, Plattsburg, N. Y., joins
the network May 1 as a bonus sta-
tion on the Blue, available without
charge to advertisers using WABY,
Albany. It operates on 1310 ke.
;vith 100 watts night and 250 watts
ay. —
E. H. LITTLE, vice-president in
charge of sales and advertising of
Colgate-Palinolive-Peet Co.. on April
27 was elected president of the com-
pany, a substantial radio advertiser.
S. Bayard Colgate was re-elected
chairman of the board. and relin-
quishing the presidency. My, Little
has been sales and advertising head
of the company since 1933,

New Sharoun (Pa.) Station

DECIDING that a greater need
for a new station exists in Sharon,
Pa., than in Mansfield, O., the FCC
has authorized the Sharon Herald
Broadcasting Co., affiliated with
the Sharon Herald, to erect a new
station there to operate with 250
watts daytime on 780 ke. At the
same time the Commission denied
the application of Allen T. Sim-
mons, operator of WADC, Akron,
for the same frequencv with 1,000
watts daytime in Mansfield. In
reaching these decisions the Com-
mission reversed the recommenda-
tions of Examiner Dalberg who had
favored the Mansfield as against
the Sharon grant. Call letters of
the Sharon station will be WPIC.

San Diego Denials

AS A RESULT of several rehear-
ings since it was originally autho-
rized in 1935, the suspended grant
of a new 100-watt station on 1200
ke. in San Diego was finally denied
in a decision made public April 14
by the FCC. The station, which had
been tentatively assigned the call
KVSC, had been authorized for
construction by the Pacific Accept-
ance Corp., headed by Victor E.
Dalton, operator of KMTR, Hol-
lywood, and including Reed E. Cal-
lister and K. L. Banning. On the
same day the Commission denied
an application for the same facil-
ities in San Diego, filed by H.
Wadsworth Cole, manager of
KGER, Long Beach; Ralph E.
Smith, of El Centro, and A. H.
Keller.

KRBM are the call letters assigned
by the FCC for the newly authorized
loeal station in Bozeman, Mont.
[BROADCASTING, April 15].

Newspaper Policy

Lacking in Grants

FCC Allows Two New Stations
Under Press Ownership

GRANTS by the FCC April 20 of
two new local stations and a deci-
sion improving the facilities of a
third—all newspaper-owned—
brought into foeus anew the in-
creasingly apparent fact that the
FCC does not at present feel it-
self qualified or obligated under the
existing law to fix definite policies
either with respect to newspager,
multiple or absentee ownership of
stations.

The new stations were granted to
William F. Maag Jv., publisher of
the Youngstown (0.) Vindicator,
who was authorized to erect a 100-
watt daytime station there on 1420
ke, and to the Northwestern Pub-
lishing Co., publisher of the Dan-
ville (Il1.) Commercial-News, au-
thorized to erect a 250-watt day-
time station on 1500 ke. in that
community. Both grants are effec-
tive April 30.

The improved facilities were au-
thorized for WDWS, Champaign,
IlIl., owned by the Champaign
News-Gazette, which was granted
full time with 100 watts night and
250 watts day on 1370 ke. in lieu
of its present assignment of 100
watts day only on that frequency.

Another for Youngstown

In the Youngstown case, the
Commission sustained the recom-
mendation of Examiner Bramhall
and held that Youngstown, now
having one station, would provide
adequate economic support for the
proposed new outlet.

In the Danville case, the Com-
mission sustained the recommenda-
tion of Examiner Irwin, holding
that the applicant is qualified in all
respects to construct and operate
the station. The Danville news-
paper firm is headed by Frank E.
Gannett, well-known chain news-
paper publisher. The Gannett oper-
ations include a string of about 20
newspapers and interests in the fol-
lowing stations, all affiliated locally
with Gannett newspapers: WHEC,
Rochester, affiliated with the Roch-
ester Times-Union and Democruat
& Chronicle and 60% owned by
Gannett; WTHT, Hartford, affii-
iated with Hartford Times and
100%_ owned; WHDL, Olean, N.
Y., wholly owned by Olean Times-
Herald, which is 40% owned by
Gannett; WOKO, Albany, 25¢%
owned by Albany Knickerbocker
Press and Evening News; WABY,
Albany, 20% owned by the Knick-
erbocker Press - News; WESG,
operated by Elmira Star-Gazette
under lease from Cornell Univer-
sity. Call letter of the Danville
station is WDAN.

In another decision, the Commis-
sion denied the application of Juan
Piza, operator of WNEL, San
Juan, Puerto Rico, for a new local
station there on 1500 ke. The Com-
mission held that no need for an
additional station in the Puerto
Rico capital had been proved.

ANNA STEESE RICHARDSON. di-
rector of the consumer division of
Crowell Publishing Co., Woman's
Home Companion, has started a sus-
taining series of weekly broadeasts,
Serving the Consumer, on the NBC-
Red network.
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Kellogg Sponsoring Baseball
On 60 Stations This Season

Games of 33 Teams Included in Series Covering
All the Way From New England to Far West

KELLOGG Co., Battle Creek,
Mich., will sponsor daily baseball
broadeasts on 60 stations including
play-by-play descriptions of the
games of eight major league teams
and 25 minor league teams, accord-
ing to N. W. Ayer & Son, New
York agency in charge. The major
league teams will include the Bos-
ton Red Sox, Boston Bees, Chicago
White Sox, Chicago Cubs, Detroit
Tigers, Philadelphia Athletics, St.
Louis Cardinals and St. Louis
Browns. [Other sponsored games
listed in BROADCASTING, April 15].

Complete home schedules of the
two Boston teams will be carried
on the Colonial Network of 13 out-
lets fed from WAAB, Boston. The
Detroit Tigers will be covered by
WWJ and by WXYZ plus the com-
plete Michigan Network of nine
stations, and road games will be
aired over the same stations except
when the teams visit New York
where a three-way agreement pro-
hibits sportscasting from New
York ball parks.

Home games of the Chicago Cubs
and Sox will be broadecast on
WJJID, that city, and WFIL will
air the home games of the Ath-
letics in Philadelphia. In St. Louis,
home games of the Browns and
Cardinals will be carried on KWK,
that city; KFRU, Columbia, Mo.;
and KWOS, Jefferson City. The
Cardinal games, home and away,
will be reconstructed on WBOW,
Terre Haute, Ind.

Pick of the League

Unusual feature of the Kellogg
sportscasts is an arrangement
whereby fans in the Rocky Moun-
tain region may choose American
League games. Fans will submit
requests to KVOD and KFEL, Den-
ver, and to KSL, Salt Lake City.
The following week the games
voted nost popular will be recon-
structed on these three stations.
This setup prevails in Denver and
Salt Lake City on Fridays, Satur-
days and Sundays,

Of the 25 minor league clubs
under contract, the Kellogg Co. has
signed for exclusive rights in all
except six cities. All minor league
home games will be play-by-play
with the exception of the Columbia
Reds of the South Atlantic League.
Descriptions of these games will
be largely resumes and dramatiza-
tions and in all instances road
games will be reconstructed.

Among the minor league clubs
under contract are the Birming-
ham Barons, Nashville Vols and
New Orleans Pelicans of the South-
ern Association; the San Antonio
Missions, Houston Buffs and Fort
Worth Cats of the Texas League;
the Evansville (Ind.) Bees, Spring-
field (Ill.) Browns, and Decatur
(Ill.) Commies of the Three-I
League; the Buffalo Bisons and the
Rochester Red Wings of the Inter-
national League; the Charlotte
Hornets, Richmond Colts, Winston-
Salem Twins and the Asheville
Tourists of the Piedmont League;

the Columbus (Ga.) Red Birds,
Greenville (S. C.) Spinners; Co-
lumbia (S. C.) Reds and Augusta
(Ga.) Tigers of the South Atlan-
tic League; the Springfield (Mo.)
Cardinals and Salina (Kans.) Mil-
lers of the W