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H ERE are two important facts that every adver-
\—

tiser using radio in Iowa should know. First, the
1945 Iowa Radio Audience Survey shows that
Iowa families spend six hours tuned to their
favorite or “listened to most” station for every
one hour listening to other “heard regularly”
stations.

Second, the 1945 lowa Radio Survey shows that
55.4% of all Iowa families “‘listen most” to WHO,
daytime, as compared to only 30.29, to all other
Iowa stations, combined.

Because WHO does an unmatchable job of broad- *for lOWG pLus *

casting in Iowa, WHO can also do an unmatchable .

job of selling merchandise for you in this State. Des Moines . . . 50,000 Watis
Send for all the facts—telephone Free & Peters— B. J. Palmer, Pres. J. 0. Maland, Mgr.
or ask anybody in Iowa! FREE & PETERS, Inc., National Representatives




“MOST RURAL PEOPLE IN THE UNITED
STATES VALUE RADIO HIGHLY"

(from the FCC report: “Summary of a
Survey of Attitudes of Rural People
Toward Radio Service.”)

g

2 Cowles Station
SIOUX CITY - YANKTON

Represented Nationally by the Katz Agency



HROW your voice into every nook
and corner of this prosperous six-
state area, via The Yankee Network. Its
23 friendly, locally-accepted,home-town
WHYN/Elelvele stations offer you a partnership in New

23 STATIONS

WNAC Boston
WEAN Providence

Bidgeport W NLC New London England’s mostcomprehensivecoverage.
wWicCccC
\New Haven WEI MfFitchb_urg . )
WAAB Worcester s s Truly a great New England institu-
W CSH Portland LALNA) ezt : :
ugusta ’
L Ll WRDO A tion, The Yankee Network gives your
Lawenee - weou (g the advant f direct, local
AR S (ot message the advantage of direct, loca
WLBZ Banger WHA! Greenfield impact. The daily lives of millions of
WHTD Hartford WSY B Rutland ) ,
WATR Wotwibuy  WHEB Porumout New Englanders revolve around their
onn. WDEV Waterbur . . .
WFEA Manchester oy local community, of which their home-
i WWSR St. Alb . . .
WBRK Pinsfield A town Yankee station is an integral part.
Plus FM Stations More and more Yankee advertisers
WMTW Mt. Washington are steadily reaping the harvest of this
WGTR Mt. Paxton . e
intimate local acceptance.

L Acceptance co The Yankee Network’s Fowndation

THE YANKEE NETWORK, inc

Member of the Mutual Broadcasting System
91 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC.

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. G
Entered ag second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.




| Closed Circuit

DON’T take it for granted that FM allocations
hearing Friday will be all milk and honey for
Zenith and other low-band zealots. FCC engi-
neering department is planning to pop new
measurements to support Commission decision
favoring high band.

AS FCC opens clear channel hearings today it
has one of the biggest stacks of statistics
in the history of statistically minded Washing-
ton. Census Bureau, which handled mechanics
of surveying weak-coverage areas for FCC,
has|supplied it with 55,000 tables on radio cov-
erage. Census Bureau’s job ended there; it’s up
to FCC to masticate the data.

WITH ITS eyes always televisionward, NBC
is giving West Coast Vice President Sid Strotz
free hand in developing video production.
Separate department soon will be created. Most
likely choice as manager is Hal Bock, veteran
NBC West Coast publicity chief and student
of video since early days.

RADIO package deals, all the rage in Holly-
wood, are invading motion picture field. Hot
conversations now in progress for Dr. Kildare
rights from MGM, with Biow Agency making
pitch presumably for Philip Morris cigarettes
throLugh Orsatti Hollywood office.

~

WITH TELEVISION allocations sgt, Holly-
wood operators are redoubling activities look-
ing toward large-scale syndication for video.
In addition to big four, which are interested
but look askance on Federal licensing, some
300 independent broadcasters see production
field days ahead.

ACTION of Canadian. Broadcasting Corp. in
recanvassing whole question of American net-
work affiliation of Canadian stations is caus-
ing iconjecture whether CBC authorities have
been collaborating with certain U. 8. radio
officials. CBC plan of nonexclusive network
affiliation in many respects coincides with origi-
nal thinking of certain FCC members.

HAVANA-BOUND Friday was Commis-
sioner E. K. Jett of the FCC, accompanied by
Harvey B. Otterman, assistant chief, Telecom-
munications Division, State Dept., and K. Neal
McNaughten, broadecast engineer in FCC’s In-

ternational Division, assighed to NARBA. In-.

terference problems between Cuban and U. S.
stations unquestionably will be informally dis-
cussed, particularly since Cuba is only nation
to submit proposal for additional AM assign-
ments for Feb. 4 interim meeting on NARBA
treaty allocations. Cuban-U. S. conferees also
likely to discuss informally how Cuba can make
more efficient use of her present frequencies.

NAB’S CREATION of West Coast office, with
Bob Coleson in charge [CLoSED CIrcuIT, Jan.
7], may be only forerunner of developments
there. President Justin Miller, native Califor-
nian, who has permanent home in greater
Los Angeles, wouldn’t be averse to an office
there to be used several months during year.
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Jan. 14: FCC Hearings on Clear Channels.
Departmental Auditorium, 13th & Con-
stitution Ave., Washington, 10:30 a.m.

Jan. 14: Roundtable on FM tests in high and
low bands, Washington Section, IRE. Po-
tomac Electric Power Co. auditorium, 10th
& E, N. W. 8 p.m.

Jan. 17: Television Broadcasters Assn. Board
meeting, TBA hdqtrs., New York.

Jan. 18: FCC Hearing on FM Allocations.

Commerce Dept. auditorium, 14th & E,.

N. W., Washington. 10 a.m.

Jan. 23-26: IRE winter meeting, Hotel A“\sfof’r,
New York. B

Jan. 24: Council on Radio Journalism, Neil
House, Columbus, O., 2 p.m.

Jan. 28-30: RMA Midwinter Conference

Stevens Hotel, Chicago.

(NAB district meetings, page 16}

Bulletins

CONFERENCES in New York between Bing
Crosby, John Kraft of Kraft Foods Co. and
J. Walter Thompson executives ended in stale-
mate late Friday, with Kraft suit against
Crosby [BRoADCASTING, Jan. 7] standing.
Singer will file answer. He proposed to return
to Kraft spot for 13 weeks, agreeing to sign
no other contracts opposite Kraft period. Spon-
sor rejected offer, decided to press suit.

BECAUSE of widespread interest in labor
unrest, NBC cancelled foreign pickups on Alka-
Seltzer quarter-hour news period Friday (7:15-
7:30 p.m.), did pickups from New York, Wash-
ington, Chicago, Detroit and Pittsburgh.

GENERAL ELECTRIC Co. will begin delivery
of 250 w FM transmitters March 1, with 1
and 3 kw units ready by April 1 to customers
who made reservations, William G. Broughton
of GE Transmitter Division, revealed in Wash-

" ington Friday at Statler Hotel luncheon of 100

radio engineers and FCC officials. Mr. Brough-
ton demonstrated and deseribed new GE Phasi-
tron high frequency modulator as “the most
revolutionary development since crystal con-
trol”. Phasitron tube was invented by Dr. Rob-
ert Adler of Zenith Radio Corp. and will be
used in all FM transmitters by GE.

NEGOTIATIONS for refinancing Associated
Broadcasting System, fifth cross-country net-
work, are ‘“rapidly approaching a climax,” an
ABS spokesman said Friday. He declined to
discuss details or name names, stating merely
that door was still open to anyone interested
in joining forces with Atlas Corp. which holds
a 30% interest, and Leonard A. Versluis, ABS
founder, who will retain possibly 25% in devel-
oping the new network.

Business Briefly

ESSO RENEWS @ Standard Oil Co. of New
Jersey, New York, renews Esso Reporter, five-
minute newscasts 26 times a week Mon.-Sat.
on 38 stations for 52 weeks. Agency, Marschalk
& Pratt, New York.

METROPOLITAN PLANS @ Metropolitan Life
Insurance Co., New York, starts initial spot
campaign on stations in following cities on
Feb. 1 for 13 weeks: New York, Philadelphia,
Chicago, San Francisco, St. Louis, Boston,
Atlanta, Washington. Outlets not selected.
More stations will be added after initial cam-
paign. Agency, Young & Rubicam, New York.

MORRIS REPLACEMENTS @ Philip Morris
& Co. on Jan. 22 replaces Johnny Presents on
114 NBC stations with Philip Morris Follies of
1946, Tuesday, 8-8:30 p.m. On Feb. 1 firm re-
places It Pays to Be Ignorant, CBS Friday,
9-9:30 p.m., with Holiday & Co. Agency, Biow
Co., New York.

REYNOLDS PEN CAMPAIGN @ Jayden Sales
Co., Chicago, began sponsorship Jan. 14 of a
test campaign to sell Reynolds pens by radio,
using 10 spots weekly for three weeks on:
WDWS WDZ and KWTO. Agency, Craig
Dennison Adv., Chicago.

ECONOMY PROGRAM SPONSORED @
Quarter-hour program Keeping Up With the
Wigglesworths, designed to give economic in-
formation in entertainment form, now spon-
sored for 26 weeks on WOR WIBA KPQ WSAN
WFOC WMAS and sustaining on 20 other
stations. Created by New Tools for Learning,
nonprofit organization working in cooperation
with Chicago Round Table, New York U. film
library, under auspices of Alfred P. Sloan
Foundation, produced by Laurence Hammong.

WISE ON MBS @ William Wise & Co., New
York (book publisher), starts Commentator
Louis Kaufman on KQV Pittsburgh for 13
weeks on 31 Mutual stations on Jan. 26, Sat.,
2-2:15 p.m. Agency, Huber Hoge & Sons, New
York. Company also sponsors Galen Drake on
ABC RSaturday mornings and Sunday after-
noons.

CONRAD APPOINTS @ Conrad Razor Blade
Co., New York, has appointed John A. Fin-
neran Inc., New York, to handle advertising.
Spot announcement campaign starts in March.

MGM SPOTS @ MGM Corp., New York (“Ad-
venture”), started daily half-minute and one-
minute announcements on WNEW WABC
WEAF WJZ WOR WOV WHN and WMCA
New York on Jan. 10 through Jan. 31. Agency,
Donahue & Coe, New York.

KLEIN NOODLE SCHEDULE @ Mrs. Klein’s
Noodle Co., Chicago (French fried popcorn),
begins sponsorship Jan. 20 of one station break
weekly on WBBM Chicago and four weekly on
WCFL Chicago, both 52-week contracts. Addi-
tional stations will be bought later. Agency,
Malcolm-Howard, Chicago.
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“Had Nothing on Radio”

For sheer magic this world has yet to learn of

anything as wondrous as Radio.

YET THERE IS NO MAGIC

in putting Radio to work for you.

What's needed is an abundance of earthly knowl-
edge which can come only from long experience.
You need selected markets with the superior fa-
cilities and productive programming that creates
greater sales for you. All this can be had from

these stations.

REPRESENTED NATIONALLY BY

<+~ hIWARD PETRY & G0LINL -

NEW YORK : CHICAGO - LOS ANGELES
DETROIT - ST. LOUIS - SAN FRANCISCO
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SPOT RADIO LIST

WSB
WBAL
WNAC
WICC
WBEN
WGAR
WFAA
WBAP
KGKO
KARM
WIJR
WHTD
KPRC
WDAF
KFOR
KARK
KFI
WHAS
WLLH
WTMIJ
KSTP
WM
WSMB
WTAR
KOIL
KGW
WEAN
WRNL
KSL
WOAI
KQW
KOMO
KTBS
KHQ
KGA
WMAS
WAGE
KVOO
KFH

WAAB

Atlanta
Baltimore
Boston
Bridgeport
Buffalo
Cleveland
Dallas

Fort Worth

Ft. Worth, Dallas
Fresno

Detroit
Hariford
Houston
Kansas City
Lincoln

Little Rock

Los Angeles
Louisville
Lowell-Lawrence
Milwaukee
Mpls.-St. Paul
Nashville
New Orleans
Norfolk
Omaha
Portland, Ore.
Providence
Richmond

Salt Lake City
San Antonio
San Francisco
Seattle
Shreveport
Spokane
Spokane
Springfield
Syracuse
Tulsa

Wichita
Worcester

NBC
NBC
MBS
MBS
NBC
CBS

NBC
NBC
ABC
CBS

CBS

MBS
NBC
NBC
ABC
NBC
NBC
CBS

MBS
NBC
NBC
NBC
NBC
NBC
ABC
NBC
MBS
ABC
CBS

NBC
CBS

NBC
NBC
NBC
ABC
CBS

ABC
NBC
CBS

MBS

THE YANKEE AND TEXAS
QUALITY NETWORKS

January 14, 1946

Page 5



HIGHER EDUCATION
22% MORE RECEIVE COLLEGE TRAINING

UNIVERSITY OF WASHINGTON

b3

The Pacific Northwest lenjoys extremely high educational standards. In
Washington 31% more students complete high school and 22% more
complete college, than the national average in proportion to population.
Schools in the State are exceptionally well staffed and equipped. The
University of Washington has a 20 million dollar plant with over ten
thousand students. It ranks tenth among the state universities of the
United States in enrollment. These higher educational standards are
indicative of the generally higher standards of living which prevail in

the Pacific Northwest.

KIRO is the only 50,000-watt station in this rich market. .. it brings Columbia Programs
to Seattle, Tacoma, and the prosperous surrounding country of the Pacific Northwest.

SEAT';I.E
TACOMA -

Te Priendly Station
SEATTLE, WASH.
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THE PACIFIC NORTHWEST'S
MOST POWERFUL STATION

50,000 Watits
710 kc
CBS

Represented by
FREE and PETERS, Inc.
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A World of
SLLOPHAR]

is produced in

NASHVILLE

DuPont’s big Nashville plant turns out millions of pounds of Cellophane an-

nually . . . Nashville is outstanding, too, as a manufacturing center for Shoes,
Furniture, Bedding, Work Clothes, Barges and many other items on the post-
war shopping list. Cheap power supplied by the Tennessee Valley
Authority, as well as other natural resources, are making many industries
turn their eyes to the rich Nashville area, already a banner market . . . Let

WSIX help you make the most of it.

AMERICAN
MUTUAL

WSIX gives you all three:
Market, Goverage, Economy

In the Nashville Market with over a million
potential buyers, WSIX offers wide coverage,
a big audience attracted by top American and

Mutual programs . . . and a low listener cost!

(((

TFf
unnn mnun

AL RIRLE]
THHHIEEEETHEEH]

Represented Nationally by
THE KATZ AGENCY, INC.

5000 WATTS
980 K.C.
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TO THESE ADVERTISING AGENCIES AND THEIR CLIENTS WHO
BROADCAST ON WLIB IN 1945

ADVERTISING PRODUCT AND ADVERTISING PRODUCT AND
J AGENCY. SPONSOR AGENCY SPONSOR
g Advertiser’'s Broadcasting Co.___.J. Rokeach Emil Mogul Co., Inc._______ Barney’s Clothes
£ Horowits and Margareten Morris Adv. Agency________ Kirsch’s Beverages
E Camp Mohigan Moss Associates____________ Harman Watch Co.
: Advertising Guild_____________ Irving Place Theatre Ybry Perfumes
H. Albert Advertising Agency__ Public Service Optical Company Neff-Rogow, Ine.____________ Abraham & Straus
Atlantic Advertising Co._______. Aquadium Newell-Emmett Co._____ __ —__Pepsi Cola Co.
Austin  Advertising, Inc.______ ~ Dime Savings Bank of Brooklyn Evervess
Batten, Barton, Durstine & United Fruit Co. Beechnut Company
Osborn Ine.________________. Cresta Blanca Wine Co. Sylvania Oil Co.
New York Telephone Co. Olian Advertising Agency____Paradise Wines L
; Harry A. Berk, Inc.____________ James F. Waters Co. Confections Imnc.—Snacks
Blackstone, The, Company____. Rabson’s Inc. Redfield-Johnstone, Inc.______ Colcombet Wines
£ Blaine-Thompson Co., Inc._____. Warner Bros. Block Drug Co.—=Allenru
Buchanan & Company, lnc.___ Fabian Theatres, Inc. Reiss Advertising Agency____Rand Rubber Co.
United Artists Co. Ruthrauff & Ryan, Ine.______ G. Washington Coffee
M. J. Chasen Advertising Agency. Tourneau Watch Co. United Artists Co.
Carl Calman, Inc.___________". Empire Go'd Buying Co. Smith, Bull & McCreery- ____. Ice Follies
Clements, Inc._______________ Horn & Hardart Co. Alvin Samuels Co._________ Century Contact Lens 3
Wendell P. Colton Co.__________ Todd Shipyards St. Georges & Keyes, Inc.___Mattlage Co.~You-All
Donahue and Coe, Inc._______. Loew’s Inc. (MGM) Salad Dressing iy e
Hunt Stromberg Shorlane-Benet Co. Inc.______ Flatbush Theatre ¢
Twentieth Century-Fox Seidel Adv. Publicity Agency_Ringling Brothers L i
Hats Off To Ice Sternfield-Godley, Inc.______ Dynasmic Electronics Co. e
Beaumont Inc. (Groves J. D. Tarcher & Co._________ Seeman Brothers— 5
4-way Cold Tablets) ) White Rose Tea :
Roy S. Durstine, Inc.__________ (S. A. Schonbrunn Co. Victor van der Linde Agency_Diaperwite
(Savarin Coffee Waxelbaum & Co._ ___ Treemarlk Shoes s
Edelbrew Beer Marcus Shoes
Benjamin Eshelman Co.________ Beacon Chemical Co. Norman D. Waters & Tish
Laurence Fertiy & Co.________ United Artists Co. Associates, Inc.__________
Federal Advertising Agency Inc._ 4merican Safety Razor Corp. Young & Rubicam Inc._______ Drake’s Cakes ¥ s
John A. Finneran_____________ Keensight Optical Co. A. Harry Zoog Associates__ Young Peoples Church of the Air : y
Foote, Cone and Belding______. RKO Pictures D!reCh - At'as Refrigerator Co.
Elias |. Godofsky _______ ___ ~John Mullins & Sons Direct: _________ ___________ Babytowne, Inc.
Gotham Advertising Co., Inc.__ Lutheran Laymen’s League Dgrecf: ot Beth Israel Cemetary Assn.
Greene-Brodie Adv. Agency____ New School for Social Research D[recf: ______ Electro Hygiene System
Pieter de Witt, Jeweler D!recf: ______________________ I. J. Fox, Inc.
Gunn-Mears Advertising Agency. Brooklyn Academy of Music D[rect:_ Frost Refrigerator Co. >
M. H. Hackett Co.___________ . Twentieth Century-Fox D_"'ed': ————————————————————— Gimbel Bros. 3
International Pictures Direct: _____________ " Henry George School of i
Halpern Adv. Agency__________ Drive-In Theatre Social Science
Lester Harrison Assoc., Inc.____ Brenner Bros. Direct:_____ ______________ Hudson Canadian Fur Co.
Jackson and Company_________ Gambarelli & Davitto Direct: _________________ Kay Preparations—Formula 301
Jackson Advertising Agency____. Alkine Co.—Flem-O-Lyn Direct:____________ " Kantlooze Earring Guards
Jaffee Adv. Assoc.___________ Three ““B* Clothes Direct: = Lane Bryvant, Inc. Brooklyn : =
Streits Matzos Direct:___________ Manco Bread 5
Kadima Productions Inc.______ . Yiddish Arth Theatre Direct: ________ Michaels & Co.
Joseph Katz, The, Co.__________ Ex-Lax Company Direct:____. __ "7 Monticello Drug Co.

Rem-Maryland Co. 666 Cold Remedy

Kayton-Spiero Co., Inc._______. Twentieth Century-Fox Direct:__________ __________ N. Y. Post Corp.
Kenyon & Eckhardt, Inc.______. Kelloggs 40% Raisin-Bran Flakes Directi o — oo 5 === Poplack Pianos -
Borden’s Coffee Direct:_______________ Regent Carpet Cl : i
"g‘.i‘:kerb‘x:léer Adv. Agency____. “400” Restaurant Direct:__________ Saks 34th gt. eaning i
inger v. Agency_________. Pictorial History Direct: i K
A. B. Landav, Inc. Meanischewits ek __.Sagl;l Schtlzejer Cancellation . .
Al Paul Lefton Co., Inc.______Id Country Trotting Association Direct: OCSAATC, 2
A. W. Lewin Co., Inc._______. Corsetorium  CUTTHeTmemeeee s‘ad"‘.m Concerls., Inc—
Marschalk & Pratt Company____ Sylvestre Oil Co. Direct- Lewisohn Stadium
Mason-Relkin__________ = Wright Clothes reeto o oo X L Products Co.—
Triebitz Shoes NuLife Cleaner

SUCH ACCEPTANCE ... MUST BE DESERVED!

'NEW YORK’S

1190
“ON THE DIAL
CLEAR CHANNEL

WEHE VOICE OF LIBERTY

ROBERT M. SCHOLLE
Vice-President, Sales

BROADCASTING e Telecasting

E. H. TWAMLEY
General Manager
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DOROTHY S. THACKREY
Chairman of the Board



Re

presente

N a week or ten days we will be in our new

studios in Downtown Cincinnati.

New studios, new offices and a new oppor-

tunity to serve Greater Cincinnati.

In Cincinnati, Jt's CQur Move!

d Nationally by LEWIS H. AVERY, Inc.




GLOBE
LAUNDRY

Six quarter hour pro-

grams per week . . .

P. R. CHEVALIER
COMPANY

Three quarter hour pro-

grams per week . . .

Represented by Edward Petry Co., Inc.
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Feature of the Week

CLICHE collector is Robert Sau-
dek, ABC' public relations director,
who has contributed a collection
of choice ones dealing with network
sales to the ABC Closed Circuit,

network house organ. With a “deep

knee-bend” to Columnist Frank
Sullivan he submits this testimony
of a cliche expert on network sales:

Q. Mr. Pitcher, you have been
in network sales for a long time
and I understand you are just the
man to explain your department’s
operations in their native tongue.

A. I lLike to think that I have
know-how, yes. Just what are you
shooting at, sir?

Q. Well, first I’d like to ask how
you characterize radio as an ad-
vertising medium.

A. A strong selling tool afford-
ing intensive coverage of the prime
money markets.

Q. And what kind of salesmen
do you employ?

A. Aggressive, intelligent sales-

men who use selling tools and sales
ammunition with salesmindedness.

Q. What do they give the client,
Pitcher?

A. The benefit of .our overall
thinking; sometimes we call it
“a unique opportunity.”’

Q. Thank you. Now, would you
tell us exactly what you sell?

A. A valuable franchise in prime
time. You see, we call up a pros-
pect on the 10th floor of our build-
ing and ask if we can drop up to
see him.

Q. Drop Up?
drop down?

A. Not at ABC. Being on the

Don’t you ever

3rd floor we always have to drop

up to make a quick pitch.

Q. What is the nature of the
average quick pitch, Mr. Pitcher?

A. Well, first we net it all down,
to see just what it nets down to.

Q. And then—?

A. We show them the definite

(Continued on page 75)

Sellers of Sales

LTHOUGH he started in ra-
A dio on the musical side,
Stanley Holmes Pulver, ra-
dio account executive of
Dancer, Fitzgerald & Sample, New
York, soon switched to business.
Born in Washington, D. C., on
October 24, 1910, Stanley remained
there for the first six weeks of his
life. Thereafter he
moved with his folks
to Portland, Ore.,
Chicago and, when
he was six years old,
to Brooklyn, where
he lived until 1939.
He received a B.A.
degree at Columbia
U., majoring in busi-
ness administration
and English and
graduating in the
top 10% of his class.
In his senior year, he
was president ef the
Glee Club and of his
fraternity, Sigma
Alpha Epsilon. He
also was a member
of the band.

During his growing-up years
he barnstormed through the coun-
try playing with band combos. His
first break in radio came while
playing with such a group on such
radio stations as WGBS, the Gim-
bel’s Department Store station, and
WPCH on top of the Park Central
Hotel, in New York. He also played
with various band groups and an-
nounced on WHN and WNYC N. Y.

In 1931, when he graduated from
school, Stanley took a job with Reid
Ice Cream Co., a subsidiary of
Borden Co., as secretary to the
executive vice president. Two years
later he went to work for his father
in Wall Street in a financial ad-
visory service. In 1935 he returned
to broadecasting in the business end
as secretary to Edward Klauber,

STANLEY

then executive vice president of
CBS. Four years later—1939—he
spent a six-month apprenticeship
with CBS Radio Sales and then
became sales service manager of
WABC, the network’s key station
in New York. In 1944 he dropped
out of the radio picture for a few
months when he joined Bendix Av-
iation Corp. as su-
pervisor of the con-
tract department in
charge of sales and
contracts.

But the radio bug
had infected him and
Stanley returned to
the fold with the
Biow Co., New York,
as assistant business
manager of the radio
department. While
there he handled the
radio spot campaign
for the Democratic
National Committee

idential ecampaign.

On Oct. 1, 1945, he
switched to his pres-
ent position with Dancer, Fitz-
gerald & Sample as radio ac-
count executive. His duties include
time buying and client contacting.
He buys time under the supervision
of Robert Buckley, media director,
for the following American Home
products: Anacin, Kolynos, Bi-So-
Dol, Hills Cold Tablets, Freezone.

The Pulvers—she was the former
Edith Horrigan—have been mar-
ried for 14 years. They have one
daughter, Carol, 10. Her father has
taught her to play piano and
coaches her in singing. The Pulv-
ers own their own home in Ridge-
wood, New Jersey.

Stanley is a member of the Uni-
versity Glee Club. During the war
years, he was zone warden in his
town’s Air Warden Service.

BROADCASTING
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For sure returns on your advertising
—investigate this station which
covers the prosperous industrial and
agricultural area comprised of:
Delaware, Southern New Jersey,
parts of Pennsylvania, Maryland
and Virginia.

2000 WATTS

Represented by

RAYMER

DAY AND
NIGHT
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. . Royal Crown Bottling Company of New-
SwAL Y - ; ark, Inc., bottlers of Royal Crown Cola,—

ANALY | (¥ \ “hest by taste test’’. must have
S N, . . complete coverage in America’s fourth
C ' : | largest market. So, in July, 1941., the

- S ARV A h Nehi Corporation bought six, 1-minute

m:n ONAL: CROK é “spots’® per week on WAAT. From that
= SR . modest beginning, Royal Crown Cola,
m‘g:u ’ year after year, has been renewing and
' ntinuously using New Jersey’s First Sta-

" EULA'W: continuously g New J y

tion. Yes, from 6 ‘‘spots’’ to 168 *‘spots’
per week, because they know:

no. ﬂ"

WAAT delivers

more listeners per dollar

in America’s 4™ Largest Market ™
than any other station—

including all 50,000 watters!

% Do you realize this market

contains over 3V million

970 KC
NEWARK,
N. J.

people; more than these 14
cities combined: Kansas
City, Indianapolis, Roches-
ter, Denver, Atlanta, Toledo,
Omaha, Syracuse, Rich-
mond,Hartford,Des Moines,

Spokane, Fort Wayne.

(National Representatives: Radio Advertising Co.)
“DOLLAR FOR DOLLAR NEW JERSEY’S BEST RADIO BUY”
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PASSAIC, N. J.

RK SALES OFF

'EAST 40th STREET

o

e
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test facilitjeg , ‘g
In hairline TeBIster. Ample Provisjon f -
g for evep greater €Xpansion in the future, o ! &
i 3. New rotogravyre color Presses and folders\the new €QUipment poyw deﬁnitely on f :
order, wi]] quadruple The tandard Gravure’s Capacity for Superb color gravure Printing,
I L
; ; 4. A new home for WHAS\two entire floors of the new building will be given over to
' S 50,000-Watt, clear-channel Radio Station W HAS, he facilitjes and the €quipment wil]
3 € in keeping with WHA g 8reat service 1o the centry] American areg
" The new building and a]] the new equipment, T€Presenting 4 investment of more than ; .
$3,000,000, are evidence of OUr complete confidence ip the continued g8rowth of Louisvi]je . .
: and the Ouisville Mmarket, % :
i BARRY BINGHA\/I, Presideny
e
gv

The Hoosier Pane] ¢,

Plaind |

art of the way W€ converted t, the Production of hardweeg Plywood stock for
i aircraft, traipe, Planes a4 The ignal Cor S In 1942 e Started Producing Waterproof
Plywood for Liberty and Victory ships From thig time uptj] V-] av approximate]
0 O our prodyctioy Was for thege tems for oyp armed forceg. We were €Xtremely _
° = proud of the recognition accorded us by the Rice Leaders of The Worlg Association, In |
i anuary, 1945 they Presented yg their Award of Merit,
We are Teéconverting 44 rapidly 4 Possible to oy, norma] Production qf Custom mgade
4rdwood p Ywood fo furniture, radios, desks and architectyra] linesg DUring the war
' It Was necessar for us to terease our floo, SPace and 44 some Machinery As soon ag "
; terials are available apnq We get into fy] production, we will use g]] of our €xpanded i
uremployment fell off SOmewhat during the war due to the manpower shortage /
§ ar we employed more than 300 People.  Qyr POst-war needs will exceed this J
; € are Jooking forward 1 4 great futyre. Developrnents during the war of Waterproof
created many mepe uses for hardwood plywood. With oyr added facilities |
tion to increage our productjop abov any prewar level, [
A. 0, BINFORD, Presideny &
No. 14 In a series of Messages aboyt plans fo, Louisville &
S . (o Bt ., e Lo T ——_ T s B

a copy of our 4Q—poge :
book 28 Business Leaders

Plan for Lodis’yille.” :

S S
U e :
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We should iike to send you '

The Conrier-2 wrnal
 THE LOUISVILLE TIMESS i
" Rad 1 i) “Statio n : W HA -
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ONE OF A SERIES PRESENTING THE MEN WHO MAKE FREE & PETERS SERVICE

[One year, Georgetown University

Two years, New York Sun

Three years, New York Times

Five years, Parish-Burnham Adver-
tising Agency .

Two years, The Sportsman Magazine

Four years, Advertising Manager,
The Druggists’ Circular.

Three years, J. P. McKinney & Son

Free & Peters (New York Office)

since Jan., 1944

Sertously,
men, it’s

EXCLUSIVE REPRESENTAT!IVES:

WGR-WKBW . . . . . BUFFALO
WCKY ., . . . . CINCINNATI
I _ KDAL . . . . . ... DULUTH [
| WDAY . . . .. . . . FaRGo -|I

WISH . . . . . . INDIANAPOLIS

1 ° ° WIEF-WKZO . . GRAND RAPIDS.

KALAMAZ0O

KMBC . . . . . . KANSAS CITY

WAVE L. L. o LOUISVILLE

) i -+ MINNEAPOLIS-ST. PAUL

All business and no monkey-business — we represent, and for ourselves. Most of us WMBD . . . . . . . . PEORIA

. KSD ¢ = « o « v w & ST. LOUIS

that’s the word for Frank Fitzpatrick. Give can always find time for a lot of fun in WFBL . . . . . . . SYRACUSE

. . . B .-.lowA...

him a job to do, and it’s already half our jobs, and none of us, we hope, even WHO . . . . . . . DES MOINES

o o 7 WOC . . . . . . . DAVENPORT

finished. Which is no mean talent in this day remotely resemble a sour-puss. But search KMA . . . . . . SHENANDOAH
. . i . .+ « SOUTHEAST . . .

| of our Lord, and many advertisers and agen- as you will, we think you’ll not find many WCBM . . . . . . BALTIMORE

| _ _ o o i ) WCSC . . . . . . CHARLESTON

cies have acknowledged it by giving Frank organizations in which honest-to-goodness WIS + + + + « . . . COLUMBIA

_ v W v & s s s RALEIGH

their unqualified confidence and respect. hard work is more vigorously or con- WDBJ . . . . . . . ROANOKE
i i ... SOUTHWEST . . .

sistently practiced. KOB . . . . . . ALBUQUERQUE

. ) ~ KEEW . . . . . BROWNSVILLE

Yes, with Frank as with all the rest of our KRIS . . . . . CORPUS CHRISTI

3 ) . ‘ ‘ ) . KXYZ . . . . . . . . HOUSTON

F&P Colonels”, work is the answer to That, we think, is one of our “priceless Rl e & (e DKLAHOMA ClTy
making spot-broadcasting a profitable ingredients”, here in this group of pioneer . . . PACIFIC COAST . .,

KOIN . . . . . . . PORTLAND

business for our customers, for the stations radio-station representatives. KIRO . . . . . . . . SEATTLE

and WRIGHT-SONOVOX, Inc.

FReg & PETERS, INC.

Proneer Radio Station Representatives

Since May, 1932

645 Griswold St. SAN FRANCISCO: 111 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 332 Palmer Bldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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Net Lines Open; Strikes Jam Operations

Broadcasters Keep
Fingers Crossed;

Shows Go On

By EDWIN H. JAMES

U. S. RADIO feilt little immediate
dislocation as the result of strikes
which spread last week through
the American telephone system.

No network failures were re-
ported in the opening hours of
strike. None had been expected.
But there were minor inconveni-
ences in intranetwork operational
communications.

Many a radio traffic manager,
accustomed to depend upon the num-
erous normal means of rapid com-
munications for operational mes-
sages, wore a wrinkle in his brow
now that TWX, long-distance tele-
phone and Western Union services
were failing.

Only traffic which non-leased long
lines would bear was emergency in
nature. Such messages as those con-
cerning last-minute program
changes were, on Friday morning,
considered as “emergency’”’ by tele-
phone companies. But would these
messages be classified as such a
week from now when it was reason-
able to assume that lines would be
thoroughly snarled?

Leased lines of networks and
press services were not affected
immediately. AT&T insisted that
supervisory personnel could keep
those lines operating despite the
strike.

Choking hands, radiomen knew,
could reach out from one of two
sleeves, perhaps from both: (1)
the strike last Wednesday of 8,-
000 telephone installation workers
in 44 states; (2) the strike, now
more than a week old, of 17,000
employes of 21 Western Electric
Co. plants in New York and
northern New Jersey. Supple-
mentary throttling which had lit-
tle effect on radio operations had
already isolated New York from
all except highest priority tele-
graph messages.

Dangers Galore

Where, if anywhere, would the
pinch in U. S. radio operations
come? For a week, radiomen had
been pondering this question. One
fact was reassuringly clear: Un-
less ‘“unforeseen circumstances”
arose, telephone companies could
keep network broadcast wires open
in spite of strikes. But many a cir-
cumstance, unforeseen now, could

become menacingly observable ‘if
general strike conditions prevailed
for long.

Biggest threat to uninterrupted
broadcast operations was the pos-
sibility of damage to telephone cir-
cuits by winter’s storms. If storms
were severe and line damage ex-
tensive, radiomen knew that the
skeleton crews of supervisory em-
ployes who would continue to
work despite strikes would be in-
sufficient to keep lines open.

Broadcasting, if not an immedi-
ate target of the clutching hand,
was at least jeopardized by it. Said
one radio official: Even if opti-
mum operating conditions pre-
vailed in strike-bound telephone
exchanges, “we’ll experience a little
clumsiness.” Networks reported
they had suffered little from the
three-day-old Western TUnion
strike. Question was: How much
would the combination of a tele-
graph and telephone labor war in-
crease the chance of suffering?

The strike of New York Western
Union operators, members of the
American Communications Assn,
(CIO), had little effect on agencies
which, like radio, operate either

their own or leased telephone cir-
cuits for rapid communications.
But the volume of traffic carried
to and from New York by the
struck Western Union Co., was
reduced to 15% of normal, and
many a smaller agency, depending
upon Western Union, was hurt.

Employes of“overseas communi-
cations companies, such as RCA
or Mackay, refused to handle copy
destined to be or already handled
by Western Union. Volume of
communications between New
York and overseas points was es-
timated to be 30 to 40% below
normal. Overseas radio broadcasts
were not affected.

Possible Picketing

On Thursday the tension reached
its peak. In New York’s Biltmore
Hotel, where they had been dead-
locked in fruitless negotiations for
more than a week, representatives
of the Assn. of Communications
Equipment Workers and of West-
ern Electric Co. faced a showdown
conference. That morning the
conferees had reached a point of
mear-exhaustion.

ACEW’s strikers were already

off their jobs, but their picketing
had not yet begun. ACEW’s presi-
dent, Ernest Weaver, was waiting
to apply the painful pinch of picket-
ing only after it became obvious
that further mnegotiations would
fail to wrest from the company
the numerous benefits which the
union demands.

To New York on Thursday
scurried Bernard J. Forman, of
the U. S. Labor Conciliation Serv-
ice, bearing from Secretary of La-
bor Lewis B. Schwellenbach a mes-
sage which he hoped would inject
some lively plasma into the rapidly
sinking negotiations. Said Mr. For-
man: “, . . the Department of La-
bor is vitally interested . . . it
will leave no stone unturned to
assist in reaching an amicable
settlement.”

Supplied with this thin plasma
delivered by Mr. Forman, Jacob
R. Mandelbaum, the U. S. concili-
ator who had been engaged in
efforts to bring Western Electrie
management and labor together
for nearly two weeks, experiment-
ally pumped it into the ailing con-
ference. Soon afterward the con-

(Continued on page 88)

Radio Dollar Leads Media in Results

National Message Goes
Into Thousand Homes

At Cost of $5.30

FOR an expenditure of $1 the na-
tional advertiser can reach 114 fa-
milies through weekly magazines,
122 families through newspapers,
139 families through women’s mag-
azines and 189 families through
network radio.

Put another way, network radio
delivers the advertiser’s message,
wrapped up in a half-hour evening
program, at an average cost of $5.30
per thousand homes. Full-page ads
in the leading women’s magazines
do the job at $7.20 per thousand
homes, or 36% more than radio.
Newspaper ads of 650 lines cost
$8.28 to reach a thousand homes,
55% greater than radio. Full pages
in the national weeklies cost $8.75
per thousand homes, 65% above the
cost of radio.

Those conclusions were effective-
ly proved last Wednesday in a pre-
sentation of “How Much for How
Many?” prepared for the NAB by
CBS and NBC and presented by
Charles H. Smith, market research

BROADCASTING o Telecasting

counsel for the CBS network sales
department, before the Media Men’s
Assn. of New York. In making the
presentation Mr. Smith stressed
two points: That cost is only one
factor, albeit an important one, in
the choice of the medium to carry
any specific advertising campaign
and that radio had not initiated
the comparison of media on a cost
basis but was merely concluding a
discussion of comparative costs be-
gun last spring in newspaper and
magazine presentations to MMA.

Redistribution Shown

Opening the presentation with a
chart showing the redistribution
of the national advertising dollar
in the last decade—during which
radio’s share has risen from 17
cents in 1935 to 33 cents in 1944,
magazines share has risen slightly
from 31 cents to 34 cents, and news-
papers share has dropped from
43 cents to 26 cents—Mr. Smith
repeated that cost was only one of
the reasons for radio’s growth of
popularity with advertisers.

Getting down to specific com-
parisons, Mr. Smith showed that
the circulation of a full major net-

work is 28,135,000 families who
listen to it with some degree of
frequency. As a comparable figure
for newspapers, he took the 19,901,-
375 families reached by 128 evening
papers in cities of more than 100,-
000 population. Evening papers
were used, he said, as they tend
to be read by the entire family
and are comparable to family 1lis-
tening to evening network pro-
grams. Larger cities were used
as generally they offer the most
economical newspaper buys, he
said, adding that if smaller city
papers were added to bring the
newspaper family total to that of
radio the newspaper costs would
rise appreciably.

But these figures are merely po-
tentials, Mr. Smith pointed out.
Taking the average Hooper rating
of 10.6 for all NBC and CBS half-
hour programs for the year preced-
ing September 1945, and the rating
of 16 shown by the Continuing
Study of Newspaper Reading for
newspaper ads of from 500 to 800
lines, he reported that network
radio delivers 2,982,310 listening
families and newspapers 3,184,220

(Continued on page 77)
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Quaker Oats, Ired,

Moves to Mutual

Resents CBS Demand It Put
On a Comedy Program

ATTEMPTS by CBS to eliminate
Those Websters (9:30-10 EST)
sponsored by Quaker Oats Co.,
Chicago, from its Friday night
schedule brought quick action from
the sponsor. R. Douglas Stuart,
Quaker president, said Thursday
that the program, produced by
Ruthrauff & Ryan, Chicago, would
switch to MBS 6-6:30 p.m. Sunday
on March 3. Effective with the
change Those Websters will be
heard on 300 stations, including
288 on full MBS.

Decision followed long dispute
between William C. Gittenger, CBS
vice president in charge of network
sales, and the sponsor. CBS con-
tended Those Websters should be
replaced by a comedy program.

Criticizes Network

Mr. Stuart said: “One of the
reasons for making the change is
that we believe the position taken
by CBS is unjustified and in our
experience unprecedented. For
more than three years we have
been on CBS. We believe the new
time will help us secure better

coverage.”

Donald B. Douglas, Quaker
advertising vice president, told
BROADCASTING: “We will reach

more people at this new time over
MBS at a lower cost per dollar.
The saving will be used to increase
our coverage on Those Websters,
which we believe to be an excellent
show for our product, CBS not-
withstanding.”

Those Websters is costing Quaker
about $17,500 per week for time
and talent. Latest Neilsen rating is
10.4, compared to It Pays to Be
Ignorant (now cancelled) with
11.6, preceding it, and Moore-Du-
rante with 12.1, following it.

DeWitt Mower, MBS Midwest
account executive, brought in the
Quaker account after negotiating
for a series of transcribed pro-
grams starring Two-Ton Baker for
Quaker and now on Don Lee.

Gould Resigns

PAUL GOULD, vice president, a
member of board of directors and
station manager of WLIB New
York, vresigned effective Jan.
10. Edgar Twamley, general mana-
ger of the station, will absorb Mr.
Gould’s duties. Mr. Gould is to be
affiliated with his brother Elias I.
Godofsky, former president and
general manager of WLIB, on the
establishment of FM stations.

KCM] to CBS

KCMJ Palm Springs, Cal,,
owned by Palm Springs Broadcast-
ing Co., and tentatively scheduled
to start operations in late January
on 1340 ke with 250 w, is to join
list bf CBS affiliates. William L.
Murtough, CBS Hollywood engi-
neer, is KCMJ chief engineer.

January 14, 1946

Page 16 o

17th Distriet (Wash.,
Jan, 14-15.

Ore.,

2b-26.

Hotel, Denver, Jan. 28-29.

Feb. 7-8.

Rapids, March 21-22.

Others to be held in April.

NAB District Meetings
Alaska),

10th District (Iowa, Neb., Mo.), Fontenelle Hotel, Omaha, Jan.
14th Distriet (Mont., Col., Wyo., Idaho, Utah), Brown Palace

13th District (Texas), Baker Hotel, Dallas, Jan. 31-Feb. 1.
12th District (Okla., Kan.), Tulsa Hotel, Tulsa, Feb. 4-5.
6th District (Ark., La., Miss.,, Tenn.), Peabody Hotel, Memphis,

Tentatively Scheduled

11th Distriet (Minn.,, N. D., S. D., Wis,, Mich,, in part), Hotel
Niccolet, Minneapolis, March 18-19.
8th District (Mich. exe. 2 cos., Ind.), Pantlind Hotel, Grand

9th Distriet (Ill., Wis. in part), March 25-26 (no site selected).

7th District (XKy., O.), Hotel Gibson, Cincinnati, March 28-29.

4th Distriect (D. C., Va.,, W. Va,, N. G., S. C.), Cavalier Hotel,
Virginia Beach, Va., April 11-12.

Hotel Olympie, Seattle,

WOR To Rejoin NAB

WOR New York will rejoin
NAB at invitation of President
Justin Miller, Theodore C. Strei-
bert, WOR president announced
last Tuesday, after having been
out of the association nearly five
years. Mr. Streibert said: ‘“The
important problems to be solved
in this first peace year require a
united industry and the leadership
of President Miller merits the sup-
port of every unit in the broadcast-
ing field.”

Dog Food Schedule

LEWIS DOG FOOD CO., Los
Angeles, in early January started
heavy schedule of spot announce-
ments on 28 stations in twelve
western states. Average total of
four spots weekly is being used in
each market. Contracts are for 52
weeks. Firm in addition uses
thrice - weekly Canine Corral on
KXLA Pasadena, Cal., and par-
ticipation schedule in Make Be-
lieve Ballroom on KFWB Holly-
wood. Elwood J. Robinson Adv.,
Los Angeles, has account.

NAB SMALL MARKET
STUDY IS UNDERW AY

FIRST of a series of surveys
covering all phases of small station
operation gets underway this week
under NAB auspices. Arthur C.
Stringer, NAB director of promo-
tion, is in the field making the
surveys, with the first station
located in the Southeast.

Plans call for a weeklong study
in each of the 17 NAB districts but
the program may be pruned some-
what should results in eight or ten
cases provide adequate information.
Study is under direction of the
NAB Department of Broadcast
Advertising, of which J. Allen
Brown is assistant director ‘in
charge of small market stations.

Mr. Stringer is to be interviewed
on the air by each station studied,
explaining the project and telling
how it is designed to provide infor-
mation enabling stations to im-
prove their public service. When
all reports have been received from
field investigations the information
will be analyzed at NAB head-
quarters in Washington. Call let-
tergs of stations studied will not be
disclosed.

SIGNAL CORPS

|CARRIER PIGEON
COMMAND

Drawn for BROADCASTING by Sid Hix

“You see it all ties in with this communications strike!”
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Ashbacker Case
Rehearing Likely

Court Mandate for Further
Proceedings Is Issued

NEW HEARING before the U. S.
Court of Appeals for the District
of Columbia likely will be held in
the Ashbacker-Fetzer license dis-
pute, the court clerk’s office said
last week.

That announcement followed re-
ceipt of the Supreme Court’s man-
date remanding the case to the
lower court for “further proceed-
ings in conformity with the
opinion” of the highest tribunal.
The Supreme Court had reversed
the Court of Appeals and held
that the FCC must conduct hear-
ings before granting any construe-
tion permits where applications
are mutually exclusive [ BROADCAST-
ING, Dec. 10].

The Supreme Court mandate was
received last Monday at the Court
of Appeals. Under general prac-
tice, where the high court’s opinion
is as specific as was that of the
Ashbacker-Fetzer case, the lower
court issues a mandate based on
the opinion, according to communi-
cations lawyers. Joseph W, Stew-
art, clerk of the appeals court,
was confined to his home last week
by illness. In his absence an assis-
tant said the court was expected
to designate the case for re-hearing.

Filed in March 1944

In March 1944 John E. and Rhea
Y. Fetzer, owners of WKZO Kala-
mazoo, filed application for a new
standard station, WJEF Grand
Rapids, on 1230 kec. A short time
later Ashbacker Radio Corp., licen-
see of WKBZ Muskegon, Mich.,
filed to change frequency from 1490
to 1230 ke. The Commission in
June 1944 granted the Fetzer ap-
plication and designated the Ash-
becker petition for hearing.

Ashbacker appealed, the U. S.
Court of Appeals sustained the
FCC and the Supreme Court re-
versed the appeals court. Mean-
while WJEF went on the air in
January 1945. Shortly after the
Supreme Court decision came down
Ashbacker, through Segal, Smith &
Hennessey, filed for special service
authorization to operate WKBZ on
1230 kc¢ [BROADCASTING, Dec. 24].
The Commission will take no action
until the appeals court mandate
comes down or until a new decision
is reached, based on rehearing.

Fla. News Clinic

RADIO news clinic, third in a
series conducted by NAB, was
slated Jan, 12 at the Sheridan
Plaza Hotel, Daytona Beach.
Comdr. W. Wright Esch, WMFJ
Daytona owner, was to be host.
Conducting clinic were to be E. R.
Vadeboncoeur, vice president of
WSYR Syracuse and chairman of
the NAB News Committee, and
Arthur C. Stringer, NAB promo-
tion director and committee secre-
tary.

Telecasting



Miller Calls for Halt to FC C, AFM Inroads

To Meet Petrillo,
Union Board
Jan. 18

NAB’s 1946 schedule of district
meetings was launched last week in
Los Angeles and San Francisco,
where in his native West, Presi-
dent Justin Miller laid down a pro-
gram of militant resistance to fur-
ther encroachments of Government
and labor unions upon radio’s free-
dom, but with a “look before you
leap” preamble.

While the new NAB spokesman’s
detailed views were presented “‘off-
the-record” at the regular business
sessions of the 16th (S. Cal., Ariz.,
N. M.) and 15th (N. Cal,, Nev.,
Hawaii) districts, he discoursed on
the same topics at luncheon ad-
dresses and during floor debates
which were open.

At San Francisco the Petrillo
problem was shifted to a closed
session for NAB members only. It
was revealed that Judge Miller had
accepted an invitation to meet with
the AFM international executive
board at the Blackstone Hotel, Chi-
cago, on Jan. 18 between 3 and 5
p.m. The telegraphic invitation

Miller-Petrillo
Telegrams

TEXTS of exchange of telegrams
between President Justin Miller of
the NAB and James C. Petrillo,
AFM president, in which the NAB
head asked a meeting follow:

“The Board of Directors of NAB
has confirmed my action in seek-
ing a conference with you and has
asked me to meet with you at the
earliest mutually convenient date.
I will be in Chicago on Friday, Jan.
18 and if you can arrange to be
there at the same time it would be
possible for us to sit down together
to explore every means of finding
common ground for understanding
in dhe interest of the public, the
musicians, and the radio industry.
If you will not be available as sug-
gested, where and when at your
earliest convenience can we get to-
gether? Please wire reply to me at
Hotel Fairmount, San Francisco.”

On Jan. 10, Mr. Miller received
the following reply from Mr.
Petrillo:

“Reurtel of Jan. 9, please be ad-
vised that the International Exec-
utive Board of AFM will meet at
the Blackstone Hotel in Chicago the
week of Jan. 14. I can arrange to
have you discuss your problems
before the International Executive
Board on Friday, Jan. 18 between
the hours of 8 p.m. and 5 p.m. If
agreeable, please wire me at the
Blackstone Hotel, Chicago, any
time after Monday.”

BROADCASTING o

AMIABLE quintet at banquet for
Southern California Broadcasters A

ern Division vice president; Mayor Fletcher

NAB Board of Directors given by
i | ssn. at Beverly Hills Hotel on Jan.
4: (1 to r) Justin Miller, NAB president; Sidney N. Strotz, NBC West-

Bowron of Los Angeles;

Eric JohnstOp and Byron Price, president and vice president respec-
tively of Motion Picture Producers Assn.

from AFM President James C.
Petrillo came as a result of a re-
quest by Mr. Miller.

Every segment of radio, includ-
ing programming, labor, industry
public relations as well as regula-
tory and legislative problems were
considered, with Mr. Miller and C.
E. Arney Jr., NAB secretary-
treasurer, leading the discussion.
William B. Smullin, owner of
KIEM Eureka and 15th District
director, presided.

Mr. Arney urged greater use of
BMI music to support the industry-
owned organization and thus main-
tain a more competitive position.
He deplored lack of interest on the
part of the broadcasting industry
in the use of BMI music. He cau-
tioned that wunless broadcasters
make greater use of that service
the organization and its purpose
will have failed. With support it
will live and prosper, he said.

He warned that ASCAP “isn’t
asleep” and broadcasters must be
prepared for any eventuality at the
end of the current contract in 1949.
He suggested stations shift to
ASCAP per-program license before
end of the contract to put manage-
ment in a better bargaining posi-
tion.

Registration at San Francisco
totaled 104.

H. A. Hook, CAA regional man-

BANTERING words at the ban-
quet were (I to r) Sidney N.
Strotz, NBC Western Division vice
president, and representatives of
NBC affiliates: Paul W. Morency,
WTIC Hartford, Conn.; William
B. Ryan, KFI Los Angeles and 16th
NAB District direetor; John J.
Gillin Jr., WOW Omaha.

Telecasting

ager, pledged cooperation in work-
ing out differences where transmit-
ter location causes aviation haz-
ards. Dr. F. E. Terman, professor
of engineering, Stanford U., spoke
on “15 Years of Radio Electronic
Development in Five Years.”

Other speakers were: C. L.
McCarthy, KQW San Jose, Cal.;
Clyde Coombs, KARM Fresno;
William Bates, KTRB Modesto;
George Greaves, KPO San Fran-
cisco; Paul Bartlett, KFRE
Fresno; J. R. Knowland, KLX Oak-
land; Frank E. Pellegrin, NAB di-

rector of Broadcast Advertising;
Burt Squire, SESAC; Gus Hag-
enah, Standard Radio; Glen Dol-
berg, BMI.

Mr. Miller said FCC already has
gone beyond legislatively author-
ized limits in its scrutiny of pro-
grams, particularly in connection
with renewals. As to labor unions,
he avoided specific mention of the
musicians’ situation in his public

Other NAB stories on pages 16,
28, 50, 56, 74, 75, 88.

utterances, pending his projected
meeting with AFM President Pe-
trillo, but he did dwell upon the
new Employe-Employer Relations
Dept. of the NAB and the impor-
tance of building it to a stature
which could effectively parry the
thrusts of labor.

Setting the pattern for the meet-
ings to be held in the 17 NAB dis-
tricts from now through April, the
West Coast sessions covered the
gamut of radio problems. Only on
one topic—engineering—did the
agenda thus far developed seem
weak in the light of universal in-
terest in FM and television and
the competitive outlook.

William B. Ryan, vice president
and general manager of KFI Los

(Continued on page 81)

NAB Head Says FCC Asserts

Control Over

IN HIS FIRST thrust against
regulatory excesses in radio since
he took over the NAB presidency
last October, Justin Miller last
Wednesday charged that the FCC
“is asserting power in the field of
programming” whereas by statute
it is “properly limited to a control
of its electrical, technical and simi-
lar phases.”

Free Speech Threat

Addressing the Commonwealth
Club of San Francisco during the
NAB 15th district meeting, Mr.
Miller cited recent activities of the
FCC as impinging upon program-
ming policies and as leading in-
exorably toward greater controls
and even censorship. At the dis-
trict meetings in Los Angeles and
San Francisco, Mr. Miller, in off-
the-record observations, went deep-
ly into FCC regulatory practices
and pointed to the pitfalls ahead,
but in his Commonwealth Club ad-
dress, first in a series to be made
on the district meeting tour, he
opened up for the first time on
danger signs ahead.

Declaring freedom of speech is
threatened by the encroachments
of Governmental agencies, Mr.
Miller observed:

“If you give to a Government
body the power to interfere with

Programming

the programming of radio material,
it will not take long for that or-
ganization to begin to reach into

‘the problems of censorship, to say

what shall be broadeast in the way
of controversies and otherwise to
extend its power.

“Even today, under the very gen-
eral delegations of power, the Com-
munications Commission is assert-
ing power in the field of program-
ming.”

In the United States, Mr. Miller
said, the policy of law has been
that a Government agency, the
FCC, shall control the allocation of
wavelengths and the methods by
which radio broadcasting shall be
carried on in order to prevent elec-
trical interference, one station
with another. Obviously, he said,
this is a necessary and desirable
purpose, but the question then is
“whether, if at all, Government
control should go beyond such con-
trol of electrical interference, al-
location of wavelengths, ete.”

Greatest danger, the former jur-
ist said, lies in “our failure to un-
derstand that what may seem to be
minor Governmental encroachment
in the beginning, may have danger-
ous implications as they grow and
expand. Our danger lies in our
failure to identify what is going

(Continued on page 81)
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FCC Opening Four-Day Study of Clears

Technical Reports,
Coverage Data

Prepared

REDUCED to four days to make
way for the FM hearing on Jan.
18, the FCC finally begins its long
awaited clear-channel sessions to-
day (Monday). Hearings will be
held before the Commission en
banc in the Departmental Audi-
torium, 13th and Constitution Ave,,
Washington, beginning at 10:30
a. m.

Three technical committees held
preliminary meetings last week to
plan presentation of testimony.
Committee 1 will report on its as-
signed subject: Determination of
What <Constitutes a Satisfactory
Signal. Chairman of the group is
Edward W. Allen Jr., assistant
chief of the FCC Technical Infor-
mation Division.

Committee 2 will offer evidence
on Determination of What Consti-
tutes Objectionable Interference.
Its chairman is W. K. Roberts,
FCC Laboratory Division. Commit-
tee 3 will report on Determination
of Distances to Which and Areas
Over Which Various Signal
Strengths Are Delivered. Chair-
man is Dr. L. P. Wheeler, chief,
FCC Technical Information Di-
vision.

Economics and Coverage

Committee 4, under the chair-
manship of Dallas Smythe, chief
of the FCC Economics Division,
will give testimony on two major
economic studies: (1) The survey
of radio attitudes of rural listen-
ers conducted for the FFC by the
Dept. of Agriculture [BROADCAST-
ING, Dec. 3, 10] and (2) a coverage
survey conducted by mail and in-
terviews by the Census Bureau to
determine what stations rural peo-
ple listen to and how well the sta-
tions are heard. Results of this sur-
~ vey will probably be disclosed for

the first time at the hearings.

The committees were organized
last March and include represent-
atives of the Clear Channel Broad-
casting Service, the Regional
Broadecasters Assn., networks, in-
dependent stations, Radio Tech-
nical Planning Board, consulting
engineers, and the FCC. Committee
4 also includes representatives of
the BMB and the National Council
of Farmer Cooperatives.

Both the CCBS and the RBA,
the two major industry groups
concerned, planned to hold in-
formal conferences of their work-
ing committees prior to the hear-
ings to line up their presentation
of evidence. Chief counsel for the
CCBS is Louis G. Caldwell, Wash-
ington attorney. Paul D. P. Spear-
man, Washington attorney, is coun-
sel for the regional group.

In preparation for the hearings,
the Commission has received ex-
tensive data from the Census Bu-
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reau on the radio habits and ex-
periences of listeners in areas
where reception is regarded by the
Commission as poor. These data are
intended to provide estimates on
radio reception in national, re-
gional and local areas.

Some 3,000,000 questionnaires
(see facsimile on page 93) were
sent to listeners in these areas.
They call for detailed facts cover-
ing reception in the regions where
signals are weak.

This information 1is supple-
mented by data obtained in some
5,000 personal interviews con-
ducted by trained enumerators of
the Bureau. The enumerators car-
ried four-page questionnaires call-
ing for information in greater de-
tail and including a series of ques-
tions on purchase, operation and

technical characteristics of
ceivers.

To impress on enumerators the
importance of the survey, the Bu-
reau said in its instructions: “It
is very important that the FCC
find out whether the stations that
are set up to serve outlying areas
are being heard and if so, whether
they can be heard clearly and well.
Many of the areas included in this
survey are farming areas and the
farmers may be relying mainly on
the radio for farm crop reports,
weather reports and other infor-
mation important to farming oper-
ations.

“1t is therefore essential to find
out whether the stations carrying
such programs are reaching the
rural population. This survey does
not deal with program content and

re-

choices of the people for one type
of program against another. In-
stead it is designed to fird out the
extent to which the people are be-
ing served by the radio stations
now operating.

“The issues involved in this
survey are so far-reaching in effect
upon the entire radio industry and
the people of the United States,
that a completely unbiased group
had to be chosen to act as the
agent which would collect and com-
pile this information. The Bureau
of the Census has been selected as
the medium through which a large
representation of the American
people will speak before the FCC
on the problems of reception. We
must reflect the listening habits
and troubles of these people as
clearly and reliably as is possible.”

FM Hearing Will Be Engineers’ Battle

Zenith Claims Low
Band Needed; To Be
Argued

CONTENTION of Zenith Radio
Corp. that retention of the low
band is necessary to assure ade-
quate rural service for FM
promises to develop into an engin-
eers’ battle at the FCC hearing to
be held this Friday (Jan. 18) to
hear testimony on the Deerfield and
Andalusia measurements.

The issue as to whether there

shall be two bands for FM instead
of one, it was learned, has now
become an open question with the
Commission which has decided to
afford Zenith full opportunity to
match its tests at Deerfield, Ill,
with those made by FCC engineers
at Andalusia, Pa. If Zenith can
make a convincing showing as to
the merits of its findings, the Com-
mission intends to act quickly to
add the 42-50 mec band, or part of
it, to the 88-108 mc band, with its
consequent requirement for two-
band receivers.

Mutual Benefit Closed Circuit

OUTLINE of 1946 sales, advertising and radio plans of Mutual Benefit
Health & Accident Assn.,, Omaha, was presented over closed circuit to
company offices at Omaha, Chicago and Louisville last week. Shown above
at broadcast are: Seated, left to right, S. Y. Edgerton, sales manager,
Saturday Evening Post; H. C. Carden, superintendent of agencies, Mutual

Benefit; Edgar Kobak, president, MBS;

standing, Ralph Rosenthal, of

Arthur Meyerhoff agency which handles Mutual Benefit’s account, left,
and Jess Barnes, vice president in charge of sales at MBS. Mutual Benefit

sponsors Freéedom of Opportunity over

MBS 10-10:30 p.m. Sundays.

Commission engineers, it is
understood, are sticking to their
guns as to the relative merits of
high band versus low band FM.
They question the conclusiveness
of Zenith tests at Deerfield and
their application to conditions else-
where. The moot factor, it appears,
concerns the extent of sporadic E
interference in transmissions at 50
me and 100 mec respectively. The
Commission engineers can be ex-
pected to challenge the Zenith find-
ings on this basis.

High Power Transmitter

At the same time, it is recognized
that the Zenith tests were made
with transmitters employing higher
power than those used by the Com-
mission in the measurements on
which it based its decision to con-
fine FM to the high band.

Whatever the outcome of the
hearings, it appeared likely that
88-108 mec will remain as the
allocation for FM metropolitan
stations. The only change which
is being considered is the additional
assignment of the 50 me region for
rural stations. The Zenith petition,
which prompted the Commission to
hold the hearing, did not question
the value of the high band for city
service but contended it would be
greatly inferior to the low band for
rural coverage [ BROADCASTING, Jan.
Tl ,

Nor will a decision to retain the
42-50 mec band for FM remove the
44-50 me allocation from television,
as was first supposed. The Commis-
sion is now considering the use
of this band for both FM and tele-
vision, should the Zenith recom-
mendations be followed, with as-
signments for television confined
to the heavily populated eastern
states in Area 1 and assignments
for FM in the remainder of the
country where rural coverage is
needed.

The Commission’s order (Docket

(Continued on page 78)

BROADCASTING e Telecasting



Gold Nuggets

We knew we’d have to get around to a picture and W-I-T-H, the independent, delivers more listeners-
headline like this one sometime in this series. But there’s per-dollar-spent than any other station in this big
a twist to it, and a point to be made. five-station town.

That pan of gold nuggets isn’t from the usual gold Facts are available to prove to you that the indepen-
country. It’s from a rich gold lode in Dahlonega, dent in Baltimore is your big buy.

« W-1'T-H

Balti ,
We'd like to offer you W-I-T-H—the successful / altimore, Md

independent station in Baltimore_as an example_ Tom Tinsley, 'Pre.rident t Rtpre.renttd Natz'onal/y 5_}' Headley—Reed

The point is this, as far as we’re concerned: Just off
the traditional path of radio time buying, many a radio
advertiser has struck gold.
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Resounding!

Not just an ordinary pat—but a

“Resounding’ one! That's the way

a top agency complimented us at
year-end on our service to their
clients. Here is the exact way it

was put:
o
®
|
o

“We want to give you a resounding
pat on the back for the magnificent
job you are doing on the accounts
you are handling out of our office.

We are elated over the returns.”

Heck yes! Despite this “‘resounding™ pat, we
have a few effective clearances that offer a
prime job in Eastern Ohio, Western Pennsyl-
vania and Northern West Virginia, the Steel
and Coal Belt of the Nation!

ASK A JOHN BLAIR MAN

Basic A-B-C Network
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Paley, Kesten and Stanton
Advance in Columbia Changes

Mr. Paley

EXPECTED realignment of top
executive posts at CBS took place
Wednesday at the network’s first
board meeting of 1946, when Wil-
liam S. Paley, president of the
organization since 1928, was
elected chairman of the board. Paul
W. Kesten, who as executive vice
president was operating head of
CBS during the period of Mr.
Paley’s European war service for
OWI and the Army, was elected
vice chairman. Frank Stanton,
who has been vice president and
general manager of CBS, became
president succeeding Mr. Paley
[Closed Circuit, Jan. 7].

My. Paley, largest single stock-
holder of the corporation, continues
as senior executive of the network.
Under the revised set-up, he will
make programming his particular
responsibility, with Edward R.
Murrow, vice president in charge
of public affairs, and Davidson
Taylor, vice president in charge
of all other programs.

Details of the division of other
top management duties between
Mr. Kesten and Mr. Stanton are
still being worked out.

In his first official statement as
board chairman, Mr. Paley made
the following comment on the
board’s action:

“It makes possible a new align-
ment of responsibilities among the
senior executives of the network
which should admirably serve the
future needs of the company. For
one thing I have long felt it was
desirable for me to devote a larger
portion of my time to the creative
output of the network and to be
able to concentrate on it, much as
an editor does on the editorial con-
tent of a magazine or newspaper.
These executive changes make it
possible for me to do so.

“Mr. Kesten, who served with
such distinction as chief executive
of the company during my absence,
and who now seeks a less active
role in day-to-day operations, will
continue as my immediate alter-
nate. He and Mr. Stanton, our new
president, will be responsible for
all divisions of our network and
station activities, with the excep-

BROADCASTING o

Mr. Kesten

Mr. Stanton

tion of our program departments
which will report to me. The new
arrangement purposely maintains
the intimate working relations
among the three top executives
which have served the company so
well in the past.”

Before becoming the first board
chairman in CBS history, Mr. Paley
had served as president for more
than 17 years, heading the net-
work’s growth from a group of
16 scattered stations to its present
147-station nationwide network.
Granted leave of absence in Oc-
tober 1943 to accept an overseas
assignment from OWI, and sub-
sequently transferred to the Army
and commissioned as a colonel, Mr.
Paley concluded his war service as
deputy chief of the psychological
warfare division of SHEAF. He
was awarded the Legion of Merit
last November.

Mr. Kesten’s career with CBS
dates back to 1930, when he left
Lennen & Mitchell to join the then
young network as director of pro-
motion. In 1934 he was made a
vice president; three years later
he was elected to the board of di-
rectors and in 1942 he became vice
president and general manager.
An original member of the War
Advertising Council, he also served
on the NAB board from 1942 to
1944. During Mr. Paley’s two

years of war service Mr. Kesten

was senior operating officer of CBS
and in his new post as vice chair-
man he will continue as Mr. Paley’s
immediate alternate.

Proving that radio is still a
young man’s business, Mr. Stanton
becomes the second president of
CBS at 37, something more than
ten years after he left the psy-
chology department of Ohio State
U. to join the network as its re-
search director. In 1942 he was
elected a vice president and last
year was made vice president and
general manager and elected to the
board of directors. Mr. Stanton is
on the boards of the NAB, BMB
and the Cooperative Analysis of
Broadcasting. During the war he
was consultant to the Secretary of
War, the Navy Dept. and the OWI.

Telecasting
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915 FEET HIGH AND MORE THAN
A MILLION LISTENERS WIDE

Telecasting

BY squashing down its skywaves, WKY has liter-

ally “sat down and spread out.”

This effect, for which radio engineers have long
strived, has been achieved by means of a remarkable
new antenna which is actually two half-wave an-

tennas stacked vertically, towering 915 feet in the air.

By concentrating along the ground the power
ordinarily wasted in high-angle radiation, this new
antenna has increased WKY’s broadcasting efficiency
58.5%, over that of the conventional quarter-wave
antenna. WKY has not only accomplished an im-
portant technical achievement, it has introduced a
new factor in time buying—Antenna Design—which
ranks with power and frequency in determining a

station’s coverage.

WKY possesses a combination of these factors
which gives it greater coverage in Oklahoma than
any. other station and, what's more, it has the pro-
grams which keep mote people listening more of the

time than to any other station.

OWNED AND OPERATED BY OKLAHOMA PUBLISHING CO.
The Daily Oklahoman and Times — The Farmer-Stockman—
KVOR, Colorado Springs—KLZ, Denver (Affiliated Mgmt.)
REPRESENTED NATIONALLY BY THE KATZ AGENCY
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EVERYTHING NEW FOR FM —

for NEW operating economy....
NEW RCA POLYDIRECTIONAL MICROPHONE "

(Type 77D)—The polydirectional feature sound reflections can be quickly éliminated
helps you obtain better balance, clarity, natu- merely by switching to the proper pattern. A
- ralness, and selectiyity in studio pickups. three-position, VOICE-MUSIC switch per-
R screw adjustment at the back mits the selection of the best operating
ariety of non-directional, characteristic.
directional character- This lightweight, multi-purpose micro-
oduced. Undesired phone is finished in two-tone umber grey.

e

NEW RCA TRANSMITTERS

RCA'’s line of FM transmitters (250 watt, 1, 3,
10, 25, and 50 kw) are completely new from
exciter to power amplifiers—new circuits,
new tubes, and a new type of construction.

The frames of all power sizes have been
standardized thus assuring uniformity of di-
mensions, appearance, and easing installation
problems. When increased power is desired,
you merely add an amplifier. Appearance is
equal to that of a single unit. Curved-end
pieces add to the finished appearance.

1]

A new, hollow base frame provides space -
for inter-unit wiring, and eliminates the need ]
of wiring through units or conduits in the floor.

Air filters, flush-mounted centralized control
panels, and concealed hinges are other features
of the new RCA construction—standardized .
to assure you a better product at lower cost.

is at r-f _ground potential (instead of the filament as in
conventional ‘transmitters). The drive is applied be-
tween cathode and ground, either element being at
the necessary d-c bias potential.

Special tubes have been developed for these circuits.
Neutralization is either unnecessary, depending on
frequency, or, if necessary, very easily achieved.

Other advantages: easier tuning, fewer tube types
to stock, smaller, less-expensive tubes, lower operat-
ing costs, less distortion, and better program quality.

RCA’s new “Direct FM” circuit for the exciter is
something entirely different, too.



—from MICROPHONE to ANTENNA

NEW convenience, and NEW performance

porate all the latest FM improvements
that have grown out of RCA’s advanced
war work on communications equip-
ment for the armed forces.

THE NEW RCA equipment shown
here is merely indicative of the ad-
vances that have been made by RCA in
FM broadcast equipment. Similar im-
provements have been made on every
item that goes into a completed broad-
cast station, including test and measur-
ing equipment, monitoring assemblies,
turntables, and recorders.

If you are planning to build a new
FM station, we believe that “RCA all
the way” will help you to make it a
better station. You will be assured of
the same efficiency, convenience, oper-
ating economy, and performance.th}lz‘it'
have made RCA’s AM equipment
undisputed first choice of bro
stations for the past decade.

The resumption of broadcast-equip-
mentconstruction, after wartime restric-
tions, offered us a unique opportunity to

- design an entirely new line—integrated
in every detail. The various units incor-

NEW RCA CONSOLETTE RCA SUPER TURNSTILE ANTENNA

(Type 76-B2)—Provides a complete high-fidelity audio
system for FM, AM, and television at a price even the
smallest station can afford.

Compact (39 by 17 by 10% inches), it includes all the
amplifying control and monitoring equipment needed to
handle two studios, an announcement and a control-
room microphone, two turntables, and six remote lines.

It enables simultaneous auditioning and broadcasting
from any combination of the studios, turntables, or re-
mote lines. The talk-back system is independent of pro-
gram channel—no feed-back. Emergency amplifier and
power supply circuits help prevent time off the air.

Differs from two previous RCA models now giving sat-
isfactory service in more than 300 stations primarily in
its frequency response—now extended to 15,000 cycles.

The advantages of this antenna make up an impressive
list. A few include: high-gain, permits the use of a lower
transmitter power for a given coverage, full performance
at any frequency from 88 to 108 mc, handles up to 20 kw,
easy to install, wide band, pretuned at tactory, no field ad-
justments whatever, a standardized low-cost “packaged”
item—comes complete, de-icer units easily added, fewer
end seals, entire structure can be grounded.

In addition, it has the usual advantages of any turnstile
antenna: an inherently circular field pattern, low wind
resistance, and simple, inexpensive, single-pole mounting.

The antenna, because of its relatively high gain and
extended band width, is also ideal for television. Naturally,
since it is of the turnstile type, both sound and picture
transmitters can be fed into the same antenna.

FM BROADCAST EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DIVISION. CAMDEN, N. J.



Auto Makers Hold Up 1946 Radio Plans

Labor Crisis Gets
Blame for Poor

Outlook

By ARTHUR E. SUTTON

Special Correspondent

RADIO broadcasters, both local
and network, who are searching for
sponsors in the automotive industry
can look for “other fields to con-
quer’—at least for the first six
months of 1946.

The paralyzing General Motors
strike, in addition to the general
labor crisis the country over, has
already precipitated a drastic cur-
tailment of ALL advertising and
has drawn a dismal blueprint of
radio’s prospects for immediate
automobile - sponsored programs.

While most companies have devel-
oped or arc in the process of de-
veloping cooperative dealer aids-to-
advertising, the strikes have cur-
rently hampered vital fabrication
of parts. The lack of service facili-
ties has precluded the practicabil-
ity of dealer radio activity.

To date there is a waning con-
fidence that 1946 will produce the
predicted six-million-car year—the
only hope being an immediate set-
tlement of labor strikes; clarifica-
tion of pricing regulations; post-
war costs to industry and last, but
not least, labor productivity.

Future Uncertain

“Until we know how many cars
we are going to be able to build,
what they will cost and what they
will sell for, it is impossible for us
to determine what our budget for

advertising is going to be, or in
what manner it is going to be
spent”’—that is the expression of
advertising managers and agency
executives in Detroit, the automo-
tive center of the world, in this
first year of peacetime production
since 1941. Summing it all up, the
unanimous answer to questions on
plans for radio broadcasting in 1946
is: “No plans!”

In the last full peacetime year,
1940, gross billings for automotive
products on national networks were
estimated at $3,120,000.

At the present time in the “Big
Three,” General Motors sponsors
the NBC Symphony, which it has
carried in the past and intends to
continue as an institutional pro-
gram. GM has recently inaugurated
a new series of programs, Your
Land and Mine, featuring Henry

PARLOR MAGIC

5,000 Watts
at 800 kc.
day and night

On a

J. E. CAMPEAU, Managing Director

®
In The DETROIT AREA, it’s

CKLW

ADAM J. YOUNG, Jr., INC., Nat'l Representative

Myrtle Labbitt’s
after a solid ten-year run, is a morn-
ing institution in thousands of Great-
er Detroit homes. Myrtle’s program
is probably one of the most unique
and informally simple shows in the
country ... homey as a parlor rocker,
smart as a new Spring bonnet.
““Homechats’ is just another sample
of CKLW programming that sends
listeners merrily off to pay cash for
things on dealers’ shelves. PROOF?
recent food
campaign placed on nine nation-wide homemaker programs, our
own “Homechats’ show clocked second on the list in low net costs
per inquiry . . . and, mind you, five of the 9 stations were 50,000
watters! How’d you like CKLW to sell YOUR wares that way for so
little? For fast facts, write our Executive Sales Office, now!

“Homechats’’,

recipe-request

Mutual
Broadcasting

System
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Taylor, commentator, over Mutual
Broadecasting System Mondays and
Fridays at 10-10:15 p.m. This pro-
gram was not designed as a tem-
porary “combatant” of existing con-
ditions, but rather as one to meet
the requirements of our times.

Frigidaire, a separate unit of
GM, has just begun a new series of
programs on Sundays in conjunc-
tion with 20th Century Fox. While
Chevrolet has had a tie-in campaign
on the air, this has been strictly
a Raleigh cigarette promotion.
Neither Chevrolet, Buick, Pontiac,
Cadillac nor Oldsmobile divisions of
GM has any future radio plans in
the fire, Oldsmobile being the only
unit to have its own show (John W.
Vandercook, news commentator, on
Saturday afternoons). Carl Georgi
Jr., director of media for D. P.
Brother, agency for Oldsmobile,
says: “All future advertising plans
are being held in abeyance until
the labor situation is cleared up.
When this occurs, all advertising
will be reviewed. Radio will un-
doubtedly come in for its share ...”

Chrysler Corp. and its compo-
nent divisions — Plymouth, Dodge
and DeSoto—continue to air the in-
stitutional virtues of Chrysler-
made products via the weekly
Andre Kostelanetz show on CBS
Thursday evenings.

Two Ford Shows

Ford Motor Co. has two radio
shows — the long-established Ford
Sunday Evening Hour over ABC
from 8 to 9 p.m., an institutional
program; and the new Bob Crosby
variety show on Tuesday evenings
over CBS, 10-10:30 p.m., for Ford,
Lincoln and Mercury. While Ford
was one of the first to announce a
new dealer set-up on advertising,
as yet there has been no activity of
any dimensions in radio.

Packard Motor Co. has not used
radio as an institutional or prod-
uct-selling medium since 1938,
when they ran a campaign of spot
announcements. In a recent inter-
view, however, Hugh Hitchcock,
Packard advertising manager, said:
“In the streamlining of our new
co-operative dealer program, we
intend to use local spot announce-
ments along with other media
throughout the entire country. This
campaign will be co-ordinated be-
tween the individual dealer and the
company, but it will not be put into
effect until such time as conditions
and volume of output of Packard
cars warrant it.”

Kaiser-Fraser, according to O. B.
Motter, advertising manager, are
presently using some forms of ad-
vertising media, but not radio. “If
public acceptance of our cars is
what we anticipate and production
is up to present estimation,” he
stated, “we contemplate the use of
radio sometime in the late spring
or early summer.”

Hudson has not had a network
show for some time, but has used

(Continued on page 74)
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e American Broadcasting
ANNOUNCES

new hasic ABG Network
tation in Portland, Maine

(STARTING MARCH, 1946)

HERE ARE THE FACTS

Basic ABC Network affiliation.

What’s good for Portland is good for us. Churches, schools, youth
groups, civic groups, veteran’s organizations, municipal, state and
federal governments —we want to help any group that is working
to make Greater Portland a more pleasant and more prosperous
place to live.

Concentrated coverage of the most populous market area in
Maine. Very little coverage of bears and woodchucks.

Murray Carpenter, formerly Media Supervisor with Compton

& .

Advertising, Inc., New York City, is - -

Station Manager.

100% for Greater Portland

MAINE - VACATIONLAND - U.S.A.




IS THE

SOUTH’S

North Carolina is the South’s top state in both farming
and manufacturing. Aeccording to Sales Management’s
1945 estimates, North Carolina leads the next-ranking
Southern state by more than 250 million dollars in gross
farm receipts. The figure is more than double the average

for the nine other Southern states.

RALEIGH/ NORTH
CAROLINA’S

No. 1
SALE§MAN!

With 50,000 Watts at 680 k.c.—and NBC—Station
WPTF is by long odds the No. 1 radio salesman in North
Carolina. Let us send you the complete facts and avail-

abilities. Or just ask Free & Peters!

50,000 WATTS —NBC
RALEIGII, N.C.

Free & Peters, Inc., National -Representatives
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Radio Newsmen’s

Dinner on Jan. 26

Truman Will Be Guest at
Second Annual Affair

SECOND ANNUAL dinner of the
Radio Correspondents Assn., at
which the President is the honored
guest, will be held at the Statler
Hotel, Washington, Jan. 26,
Richard Harkness, NBC commen-
tator and association president, an-
nounced last week. President
Truman accepted an invitation on
Tuesday to attend.

Although the program has not
yet been set, the four major net-
works again will pool facilities to
provide entertainment. Reserva-
tions from 600 are expected. In-
vitations went out last week to the
Cabinet, Supreme Court, Congres-
sional leaders and to industry
heads. It will be President Tru-
man’s first Radio Correspondents
dinner. He was unable to attend
last year, when President Roose-
velt made his final appearance be-
fore the radio newsmen.

The association now has 115 ac-
tive members and more than 100
associate members, Mr. Harkness
said. Members of the executive
committee, who called on President
Truman to personally extend the
invitation, are, besides Mr. Hark-
ness: Earl Godwin, ABC, ex-officio;
Rex Goad, Transradio Press, vice
president; William Costello, CBS,
secretary; Albert L. Warner, WOL-
Mutual, treasurer; Rudolph Block,
KIRO Seattle, member-at-large;
Robert M. Menaugh, superintend-
ent, House Radio Gallery.

Mr. Harkness also announced
that the new House Radio Gallery
broadcast room and office, formally
handed over to the executive com-
mittee during the holidays, will be
occupied this week for the first
time. The room has six broadcast
booths, one each for the five net-
works—ABC, CBS, MBS, NBC and
ABS, and a sixth booth for inde-
pendent stations. WINX Washing-
ton already has lines in at the
Capitol. Speaker Rayburn (D-Tex.)
is planning a formal opening of
the radio gallery next month.”

H. Robert Milan

H. ROBERT MILAN, timebuyer
for BBDO, New York, died Jan. 7
of complications following an oper-
ation three weeks before. He would
have been 25 on Jan. 29. Mr. Milan
had been with BBDO since 1938
and a member of its timebuying de-
partment for the last two years.
He is survived by his mother, Mrs.
Ethel Phillips Milan, a sister, Mrs.
Alan Schuhl, and a brother, Phil-
lips Milan, who is in the armed
forces.

ALL MEMBERS of the Polish program
department of WHOM New York are
engaged in an extensive campaign in
behalf of United Nations Relief & Re-
habilitation Adm. to increase contribu-
tions of canned foods for Poland.
Names of contributors are announced
daily on “Polish Musical Clock” and
mid-day Polish programs on station.

Wins Audition

YANKEE NETWORK Con-
tinuity Writer Miriam Ark-
well, 20, skipped lunch the
other day to try out in Los
Angeles and San Francisco
Light Opera Co. local audi-
tions in Boston. She was one
of three chosen of 150 en-
trants to go to New York to
compete soon in national se-
lections. A dramatie soprano,
she studied voice with her
father.

ACCOUNT CONTACTS
CHANGED BY PETRY

NEW PROCEDURE in station
representation, the assignment of
contact men by individual accounts
instead of by agencies, has been
inaugurated by
« KEdward Petry &
' Co., New York.
Edward Petry,
head of the rep-
resentative or-
ganization, said
that for some
time his company
has maintained
direct contact
with such adver-
" tisers as Procter
& Gamble Co., Lever Bros., Plough
Chemical, General Mills, California
Fruit Growers Exchange and sev-
eral automobile manufacturers.
“We have found,” he stated,
“that we could give these accounts
better service by knowing their
sales problems as well as their ad-
vertising agencies. In order to sell
any product, you should know its
sales problems . . . three Petry men
may be covering one agency on
three different accounts, instead of
one man contacting the time buyer
on all accounts at the agency.”

f
s
K
K
|

Mr. Petry

Fort Industry Co. Will

Hold Management Meet

FORT INDUSTRY CO., licensee
of stations in Ohio, West Virginia,
Georgia, and Florida, will hold a
management meeting in New York
at the Waldorf Astoria Hotel Jan.
14-18.

In attendance at the meeting will
be George B. Storer, president; J.
Harold Ryan, vice president and
treasurer; George B. Smith, man-
aging director of WWVA Wheeling
and vice president; John Koepf,
Washington manager; Glenn B.
Boundy, chief engineer; Harry
Steensen, comptroller, and the fol-
lowing managing directors of other
Fort Industry stations: E. Y.
Flanigan, WSPD Toledo; Ralph
Elvin, WLOK Atlanta; Allen Haid,
WHIZ Zanesville; Stanton P. Ket-
tler, WMMN Fairmont; Howard
Smithgall, WAGA Atlanta; Robert
Venn, WGBS Miami.

LIVE talent unit added to KFBC Chey-
enne, Wyo., staff is The KFBC Bronco
Busters, consisting of four male mu-
sicians and a female vocalist.
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Several changes are impending in Omaha broadcasting. The net
result will be more and better programs for all listeners in this area.

WOW congratulates the stations involved and
wishes them unlimited success.

At the same time — now that radio adver-
tising dollars MUST count WOW calls your atten-
tion to the fundamental principle of radio adver-
tising: AUDIENCE is ALL-IMPORTANT.

When you consider the Omaha Market, re-
member the equation above!

RADIO STATION

INC.
OMAHA, NEBRASKA
390 KC + NBC ¢« ‘5000 WATTS

Owner and Operator of

K ODY - NBCIN NORTH PLATTE

JOHN J. GILLIN, JR., PRES. & GEN'L. MGR.
JOHN BLAIR & CO., REPRESENTATIVES




Fun for Board
RADIO entertainment sur-
passing anything ever of-
fered at national conventions
was provided for the NAB
Board of Directors by the
Southern California Broad-
casters Assn. at a banquet
at Beverley Hills Hotel Jan.
4. Talent included Dinah
Shore, Red Skelton, the An-
drews Sisters and Jimmy
Durante, with Tom Brene-
man as m.c. The dinner, at-
tended by about 175, was
arranged by Robert O. Rey-
nolds, vice president and gen-
eral manager of KMPC Hol-
lywood and president of the
association, in collaboration
with William B. Ryan, gen-
eral manager of KFI Los
Angeles and NAB district
director.

Industry Expansion To Give Impetus
To Radio on West Coast, Says Gaynor

EXPANSION of industry to the
Pacific Coast and Los Angeles
area in particular, will mean mil-
lions of dollars more for West
Coast radio, according to Sydney
Gaynor, general sales manager of
Don Lee Broadcasting System,
Hollywood. Convinced that West
Coast radio is in for the biggest
boom in history, Mr. Gaynor at
year’s start announced that his or-
ganization has been geared to meet
the task. Don Lee Broadcasting
System will shortly start construc-
tion on its new headquarters in
Hollywood’s “radio row” on Vine
St. between Homewood and Foun-
tain Aves.

“More and more coast-to-coast
accounts are originating from the
Pacific Coast,” Mr. Gaynor pointed
out. “United Drug Co. is just one
of the many national firms that

are shifting headquarters to the
West. Cereal firms, steel plants,
automobile factories, food and
clothing manufacturers have al-
ready felt the westward trend.

“This of course means stepping
up our sales activities to gear
them for handling more transcon-
tinental business. Fortunately sales
staffs of the networks are well
grounded in network operations be-
cause the Pacific Coast has always
been sold as a network unit. This
has resulted in very strong re-
gional networks.

“The Pacific Coast will experi-
ence the greatest population in-
crease of any section of the nation
within the next five to ten years.
Parallel with this population in-
crease, it is rapidly assuming a
leading position as one of the na-
tion’s foremost manufacturing cen-
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2ithfully Serving

Zrmers Who :o’ the Natvon!

Twenty years of carefully planned proved production methods, and accu-
agricultural service has built WIBW one
of America’s most loyal and responsive
audiences. All through Kansas and well

farm families

into adjoining states,

depend on WIBW for up-to-the minute

agricultural

WIBW - %

WIBW, Topeka
REPRESENTED B8Y CAPPER PUBLICATIONS, INC.

information, farm

V)

news,

BEN LUDY

General Manager

rate market reports.

Of major interest to you is the fact
that this huge audience also depends
on WIBW to guide their purchases. We
recommend—they buy! Let us prove this
by getting RESULTS FOR YOU!

COLUMBIA'S OUTLET FOR KANSAS

KCKN, Kansas City
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO

o January 14, 1946
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Spots Pay Off

A PAIR of spot announce-
ments paid dividends for Joe
Noonan, who advertises his
Carol Bakeries on WTAG
WAAB and WORC in Worces-
er, Mass. In response to
one spot he received a tele-
phone order for 500 $5 fruit
cakes, and after another he
got an order for 400 $3 plum
puddings. Anne Cristy, radio
director of Howard - Wesson
Co., Worcester, writes his
copy for account.

ters. These two combinations can-
not but result in a terrific increase
for Pacific Coast radio, an increase
which is already reflected in the
fact that more transcontinental
radio programs are already
emanating from Mutual-Don Lee
than ever before.”

He revealed that new money for
investments pouring into Los An-
geles County during the past year
amounted to $83,647,000 and was
for land, buildings and equipment.
The industrial development repre-
sented 228 new factories built or
under construction at the year’s
end and 334 expansions of factories
already established.

NETS NAB STATUS
UP TO COMMITTEE

WHETHER networks should be
admitted to NAB membership
under provisions differing from
those applying to stations will be
considered by the NAB’s By-Laws
Committee, which will report to
the next meeting of the NAB board
tentatively scheduled for New
Orleans in April.

The board, at its meeting in Los
Angeles Jan. 5, discussed possible
changes and concluded further
study was required. The commit-
tee was instructed to consider
means of bringing about a more
equitable and sound basis for net-
work participation in industry
affairs through NAB. Questions at
issue are whether networks should
have active or associate member-
ship and be permitted automatical-
ly to have representation on the
board. NBC and CBS, only pres-
ent national network members, pay
$30,000 a year. Suggestion has
been made that there be no auto-
‘matic directorships and that dues
be on a flat fee basis of $5,000 a
year, with owned and operated sta-
tions holding regular membership.

Also referred to the By-Laws
Committee was a proposal from the
Small Markets Stations Committee
that at least one of the directors-
at-large for small stations be
selected from markets of 50,000 or
less, representing stations of 5,000
w or less.

The board instructed President
Justin Miller to name an observer
to attend the formative meeting of
the International Assn. of Broad-
casters tentatively scheduled in
Havana in March.

Telecasting



WSPA swings the balance your way
in one of the great Southern markets

1944

th Series:

reas—7

' Spartanburg,
South Carolina
Home of Camp Croft

5000 watts Day, 1000 watts Nighf, 950 ke. R;;)resented by George P. Hollin-gbe,ry'
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Big-Station Studio Control Flexibility
for Every FM and AM Station

HE General Electric Consolette provides com-
plete studio control facilities—monitoring,
cueing, simultaneous broadcasting and rehears-
ing, and over-ride talk-back that operates without

need for order wires—all at a price any station
can afford, FM or AM.

Here is an outstanding control unit that con-
tains all the amplifiers and controls needed for
complete operation of one studio, two studios, or
two studios and an announcer’s booth—including
ten microphone inputs. Two program amplifiers
permit instantaneous switching of the program

from one amplifier to the other.

A new improved push-button system and sim-
plified switching gives the G-E Consolette excep-
tional flexibility and new freedom from operating
errors. Careful arrangement of controls and a
correctly sloped panel combine full visibility with
operating ease unmatched by ordinary consolettes.
A hinged top and a hinged-type chassis mounting

provide complete accessibility.

Ask your nearest G-E office for a copy of the
new brochure that gives complete data on the new
G-E Consolette, or write: Electronics Department,

General Electric Company, Schenectady 5, New York.

FOR EARLIEST POSSIBLE DELIVERY OF YOUR BROADCAST EQUIPMENT,
PLACE YOUR ORDER NOW,

Use G-E Electronic Tubes in your station for maximum
dependability and finer performance.



Let’'s

Celebrate the New Yea
—~and Get Right Back to Work!

January is the new leaf, the clean
page, the time of inventory. Man has
a need for ending things now and
then, and starting over again. Open
the door. There’s a New Year knock-
ing! There are problems to be solved
—and 1946 is a year in which to
work and win!

Out Kansas City way, there’s a fine
radio station ready to help advertis-
ers who want to win this great mar-
ket. It’'s known as the station with
“agencypoint-of-view”...where every
advertiser is a c/ient who must get his
money’s worth in results. We've some
fine new shows and availabilities to
offer in 1946...and the time to in-
vestigate is nzow.

For WHB Availabilities, ‘phone DON DAVIS at any
ADAM YOUNG office:

New York City, 18____.____ 11 West 42nd St.________ LOngacre 3-1926
Chicago, 2______________ 55 East WashingtonSt.________ ANDover 5448
San Francisco, 4___ 627 Mills Building__________ __SUtter 1393
Los Angeles, 13___________. 448 South Hill St.__________ Michigan 0921
Kansas City, 6. ____________ Scarritt Building..__._______ HArrison 1161

KEY STATION for the KANSAS STATE NETWORK

e

WHB

23.2

15.5

18.3
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Higher Goals and Revision of Values
Needed by Radio Today, GI Asserts

By T/5 SID BARD
Staff Writer, AFN Bremen

WE IN the armed forces are aware
of the wide opportunities that await
us in American radio—but we also
feel that there is much room for
improvement in the makeup of
American radio as it exists today.

At AFN Bremen, for example,
with a minimum of facilities, we
have attained an originality of
production that would be difficult
to find on many a station with
twice its power and equipment. Our
live programs run the gamut from
adaptations of Bible stories to
educational programs on the his-
tory of jazz and analysis of its
characteristics. We have never
doused a good idea with the excuse
that “We don’t have the facilities
—you need network equipment for
that kind of production.” If we can-
not produce on a large scale we
improvise, substitute, and finally
turn out a product that may not be
colossal but which is qualitatively
sound.

It’s true that since we are not
commercial we can afford to do
things on an almost experimental
level that would not meet with a
sponsor’s commercial approval.
Nevertheless, we feel that if radio
in the States is to attain more
than a chronological maturity, it
must begin to revise its values and
set its goals on a higher level. Pro-
grams and techniques must be de-
veloped that will aspire to things

WCCO STRENGTHENS
COVERAGE OF NEWS

CREATION of a special events
department of WCCO Minneapolis
was announced last Monday by
Station Manager A. E. Joscelyn.
He said Sigfried Mikelson, WCCO
news editor, will also head the new
unit.

Anticipating greater emphasis
on local and regional news cover-
age and more on-the-spot report-
ing, Mr. Joscelyn said the new de-
partment will make ‘“a special ap-
proach” to special events broad-
casting, with veteran newsmen as-
signed to help on feature pickups.
Mr. Mickelson, who has been WCCO
news editor since June 1943, said
by use of a mobile unit and wire
recorder the station will be able to
present recorded on-the-spot de-
scriptions and interviews along
with regular newscasts.

Offers Co-Ops

ABS has announced as available to
affiliates on a cooperative sponsor-
ship basis the news programs of
John B. Hughes, Mark Austad, Ian
Ross MacFarlane, Frank Kingdon,
Raymond Walsh and Esther Van
Wagoner Tufty. Music co-ops of
network are Motor City Mono-
grams, Padre and His Caballeros
and Hart Songs.

qualitative, rather than cater to a
public taste that is still conven-
iently judged by prewar levels. Po-
tential talent must be encouraged
to create rather than fall into the
easy ruts of commercial and hack-
neyed techniques.

Radio can gain a lot from the
injection of veteran talent. Men

RADIO must reorient itself and
set its sights on higher levels if it
is to attain more than chronologi-
cal maturity, says T/5 Sid Bard, a
staff writer on AFN Bremen, one
of the KEuropean links of the
American Forces Network. Employ-
ment of veterans, he writes, “can
add a lot to the realism of radio.”

who have an awareness of things
international, from more than a
spectator standpoint, can add a lot
to the realism of radio—a mythi-
cal characteristic that till now has
been fed by writers, producers and
sponsors in the “pseudo-potentiali-
ties” class.

Radio is 25 years old, they tell
us. But if radio is to contribute
to the maintaining of a secure
peace—if it is to take its place in
the forging of an educated and en-
lightened public—it will have to re-
orient itself. Sponsors and com-
mercials are important: We all
like to earn money, and the more
the better. But if radio is to justify
its existence, it must base its
claim on more than carbonated
jingles and rehashed corn. Its core
must be a chain of programs that
cause men to think, that educate
them in new approaches and appre-
ciations. This core must not be pre-
sented to the listeners as a ‘“public-
service apology.” It should take its
place as a characteristic of a radio
industry that has achieved its ma-
turity and that is utilizing all its
powers.

Philadelphia FM Stations

Dissolve Wartime Pool

PHILADELPHIA FM stations are
disbanding their wartime pool of
mechanical resources and will re-
sume fulltime operation. The pool
was formed by FM stations of the
four network outlets and the
WPEN independently owned FM
station, and was organized to con-
serve manpower and equipment
during the period of shortages.

The stations also combined their
airtime during the emergency. The
pool operated on a six-day week and
each station had one full day of
broddcasting each week and one
Saturday out of every five. There
was no FM broadcasting on Sun-
day. If the stations blew a tube
or a fuse, they could borrow from
the “bank” if it was available. FM
stations which formed the pool
were those of KYW WCAU WIP
WFIL WPEN.
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MEDIUM...

5,000,000 PEOPLE

It would require an elaborate com-
bination of media to cover the listen-
ing area of WSM’s clear-channel
signal. WSM has bound itself to the
hearts of five million Americans over
a twenty year period of honest, sin-
cere service to them—and is ever-

lastingly at it, keeping old friends

and making new ones every day.
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Coverage

...in Philadelphia
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Pattern broadcasting over

WDAS

covers the Philadelphia market

at lowest cost

*
WDAS covers the largest cross-section of the buying
public in the Philadelphia area...at lowest cost. Ask
Philadelphia’s Outstanding Full-Time independenf Station

about a package of spots that will cover your market.
*

With "Cove-rage” like this, it's no wonder
that 78 percent of this station’s sponsors

renew regularly.
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Lea Bill Reviséd To Cover New

Petrillo Edict;

CONGRESS this week is expected
to get the Lea bill (HR-4737) to
curb James Caesar Petrillo and his
American Federation of Musicians.

Following Mr. Petrillo’s latest
edicts—banning foreign music ex-
cept that originating in Canada
effective Dec. 31 and demanding
that the networks “do something”
about affiliates which use no local
musicians [BROADCASTING, Dec.
247, Rep. Lea added a new section
to his bill, he announced last week.

That provision would make it a
criminal offense to interfere with
or order the termination of any
musical programs or other broad-
casts originating in countries out-
side the U.S. and carried by net-
works and stations in this country
in the interests of world unity. An
earlier clause making it unlawful
to require stations to employ more
personnel than necessary would
take care of Petrillo’s threats
against affiliates, Rep. Lea said.

During the holiday Rep. Lea has
rewritten his bill, reducing it to
more “simple language” and adding
teeth, he explained. He will submit
it to the Interstate & Foreign Com-
merce Committee, of which he is
chairman, the first day a quorum is
present, probably the middle of this
week.

It appeared likely that the com-
mittee would report out the meas-
ure as a revised Vandenberg Bill
(S-2), which passed the Senate
last February. In that event the
Lea Bill then would go to confer-
ence without the necessity of first
going to the Senate floor. The Van-
denberg Bill would prohibit inter-
ference with the broadcast of educa-
tional and cultural programs, such
as the Interlochen (Mich.) Music
Camp annual programs, which Mr.
Petrillo ordered off the air.

Rep. Lea expressed confidence

BRITISH TO HONOR

CAPT. PAUL MILES

CAPT. PAUL D. MILES, chief of
the Frequency Service - Allocation
Division of the FCC Engineering
Dept., will receive the award next
month of Honorary Member of the
Military Division of the Most Ex-
cellent Order of the British Empire
by His Majesty, the King of Eng-
land. Formal presentation is ex-
pected to take place Feb. 12 at the
British Embassy.

As head of the Frequency Allo-
cations Section of 'Naval Communi-
cations during the war, Capt. Miles
was a member of the Combined
Frequency Allocation Committee of
the Combined Communications
Board which assigned frequencies
to the armed services of the U. S.
and British forces. He was also the
Navy member of the Interdepart-
ment Radio Advisory Committee
(IRAQC), serving as vice chairman
and later chairman.

“Teeth® Added

that his bill would pass the House
with little trouble, particularly in
view of the musie czar’s interfer-
ence with international relations.
Several programs being fed to the
U.S. by the British Broadcasting
Corp. are affected by the Petrillo
ultimatum.

It was pointed out on Capitol
Hill last week that Petrillo’s ban
on foreign music except from Can-
ada (where musicians belong to his
AFM) might well interfere with
this nation’s postwar good neighbor
policy. The State Dept. has an-
nounced plans for a worldwide in-
formation service [BROADCASTING,
Dec. 24, 31]. In order to carry out
many phases of the program it is
necessary to obtain consent of
other nations, Assistant Secretary
William B. Benton told a news con-
ference. R

Congressmen were of the opinion
that should the U.S. networks re-
fuse to carry goodwill programs
from other countries, those nations
might very well retaliate and re-
fuse to permit the State Dept. to
bring in any factual material
about the U.S.

NEW UNIT HANDLING
RFC WAR SURPLUS

WAR surplus consumers goods
along with capital and consumers
goods will be sold by the War
Assets Corp., subsidiary of the
Reconstruction Finance Corp., ef-
fective Jan. 15. WAC thus takes
over the selling job which has
been handled by the RFC’s Office
of Surplus Property.

Effective Jan. 29 WAC will take
charge of sales to veterans, cer-
tifying those eligible for prefer-
ence in buying surplus goods. This
job formerly was done by Smaller
War Plants Corp.

Chairman of WAC is Lt. Gen. E.
B. Gregory, Army Quartermaster
General, who takes the post at the
request of President Truman. He
succeeds Sam H. Husbands, RFC
director, who held the post tem-
porarily. WAC takes over RFC
surplus property personnel as-
signed to disposal activities and
will follow policies established by
Surplus Property Administration.

Dietitian Honored
MARY I. BARBER, director of
home economics for Kellogg Co.,
on Thursday was presented with a
special citation from the Grocery
Mfrs. of America in recognition of
her outstanding public service. A
past president of the American
Dietetic Assn. and former vice
president of the American Home
Economics Assn.,, Miss Barber
served during the war as expert
food consultant to the Secretary
of War. Presentation was made by
Paul S. Willis, GMA president, at
a luncheon at the Hotel Nether-
land Plaza, Cincinnati.
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COMMANDS THE ATTENTION OF

250 WATTS

KTOK has the audience—at all hours. If you doubt
it, check your reliable listening surveys. The rea-
son is—KTOK’s programming makes a hit with
the folks in our rich concentrated market of 895,-
801 people—44 per cent of Oklahoma’s popula-
tion—tbe first market in Oklabhoma! So, as you can
see, KTOK has a vital influence on this 876 million
dollar effective buying income. It costs so little
for BIG results on KTOK!

) Affiliated with ' KEY STATION
. AMERICAN BROADCASTING CO., INC. OKLAHOMA NETWORK
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1400 KILOCYCLES

AFFILIATED WITH

TAYLQR—_UWE-SNOWDEN £
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lowa's Best Frequency

First in America with_a NEW

e T
/RCAS TRANSMITTER

WMT

Brings You

EASTERN 10WA

Completely!

Rapid Facts About Eastern lowa's COLUMBIA Station:
———— e

e Largest Daytime Coverage of any station in the
state within its 0.5 MV line (3,500,000 people)

e Largest Population Coverage of any station in the

state within its 2.5 MV line (1,200,000 People) /

THE BIGGEST RADIO BUY IN THE
BEST MARKET OF A GREAT STATE.

Represented by
The Katz Agency

A BALANCED Market for Permanent Selling
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Broadcasting Unit
Advised by Storke

PAA Head Cautions Against
Fighting Among Media

WITH Charles A. Storke, presi-
dent of Pacific Advertising Assn.
as principal speaker, approximately
125 broadcasters and guests at-
tended the Monday luncheon of the
NAB 16th District in the Holly-
wood Roosevelt Hotel. Mr. Storke,
who is also secretary of News Press
Publishing Co., operators of KTMS
Santa Barbara, reminded broad-
casters they have one of the most
powerful influences in American
life to mold public opinion. He cau-
tioned them to use it well.

“Television, FM, facsimile and
related specific problems for the
broadecasters are insignificant and
fruitless in solution unless, in this
year of decision, the right decisions
are made which will assure the per-
petuation of free American enter-
prise,” Mr. Storke said. “Free radio
is more dependent upon free enter-
prise than free enterprise upon
radio. So we in advertising must be
concerned with the perpetuation of
the American way of life.

“Tt is not an easy task, nor can
it be treated as you would the pro-
duction of a radio program, worked
on, completely aired and then for-
gotten. The very nature of the op-
position, the changing character of
American life, and world influences
require that it be a continuing
effort.

Powerful Forces

“It could be said with some per-
suasiveness that it is a job beyond
the effort of an individual—an ef-
fort which would. be but a ripple
in a tremendous sea. The forces
that are in play are gargantuan
while my puny efforts or yours are
but a whistle in a typhoon. But the
essense of American democracy
lies within the individual’s mind
and will. The accumulative force
of all those tiny ‘mites’ creates a
power that can bend nature and
direct man’s course in history.”?

Reminding there are forces that
would destroy freedom of the press
and radio, Mr. Storke cautioned
there will be more advertising if
there is a healthy, constructive
competition between media. “De-
structive competition wherein one
spends a substantial part of one’s
energy tearing down what the other
has to sell, cost us all revenue in
the past through loss of confidence
in all advertising and can be feed-
ing our enemies fuel in the future,
destroying the background of our
livelihood.”

The Hat Rates 12 Plus

FIRST broadcast of former New
York Mayor F. H. LaGuardia as a
national commentator, broadcast
on ABC Jan. 6, 9:30-9:45 p.m.,
sponsored by Liberty Magazine,
achieved a Hooper rating of 12
plus, according to preliminary
reports.

WEBB, KROECK JOIN
AVERY STATION REPS

RS ———

]

Mr. Kroeck Mr. Webb

TWO WELL KNOWN radio execu-
tives have joined the Lewis H.
Avery station representatives firm
in Los Angeles and Chicago it was
announced January 7.

Frank V. Webb, resigned Jan. 1
as general manager of the broad-
casting division of Farnsworth
Television and Radio Corp. to be-
come manager of the Avery office
in Los Angeles. Mr. Avery had
previously appointed David H.
Sandeburg as West Coast manager,
with offices in San Francisco. Mr.
Webb will work under his super-
vision. Mr. Webb was associated
for five years with Westinghouse
Radio and for two and a half years
was sales manager of KDKA
Pittsburgh.

The second Avery appointment
is Louis F. Kroeck, who resigned
Jan. 1 as general manager of KTMS
Santa Barbara, Calif. Mr. Kroeck
will be assistant to Bernard P.
(Tim) Timothy in the Chicago
office.

In 1945 Mr. Kroeck was elected
to represent all West Coast ABC
stations on the ABC network ad-
visory committee. He has been in
radio eleven years, and was for-
merly sales manager of KOY Phoe-
nix, before joining KTMS.

Television in Simple

Terms in Eddy Book

CAPT. BILL EDDY, USN retired,
known variously as Gadget King
and the man who taught the men
who taught the Navy’s radio and
radar technicians, is author of a
book, Television—the Eyes of To-
morrow, published by Prentice-
Hall, New York [$3.75]. Taking
up the subject from all angles—
engineering to commercial —the
television expert of television sta-
tion WKBK, Chicago, reduces the
art to simple terms so it can be
grasped by the nonprofessional.
Chapters cover television de-
velopment, camera and circuits,
transmissions, receivers, control
room, lighting, color, use of film,
color response, studio design,
visual effects, special effects and
miniatures, economic aspects, tele-
vision commercials, production,
acting, education in television and
final chapter recounting amusing
incidents in growth of the art.

TOTAL of $612,025 in War Bonds and
stamps were sold by WCKY Cincinnati
from its booth on Fountain Square
during the war and up to end of 1945.
Station sales were under charge of
Jeanette Fuller, traffic manager, and
Sarah Jane Petty, secretary to Kenneth
W. Church, station vice president.
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Today, we too have our own mean-

ingful four letter combinations. For
instance WCBM. To Baltimoreans, it
stands for the source of continuously
good programs. Because of this, WCBM
has become ‘“‘Baltimore’s Listening Habit."

Remember those four initials from the
Roman history of your school days? To
Romans, it stood for “SENATUS
POPULUSQUE ROMANUS'"—‘the
Senate and the Roman People!”
These letters symbolized Rome’s

greatness. P.S. And to carry symbolism one

2.tz s Listend g Zadir step further—to time buyers, WCBM

has come to stand for thorough and

economical coverage of the Baltimore
w B market.

MUTUAL BROADCASTING SYSTEM

Free & Peters, Inc.
Exclusive National Representatives

JOHN ELMER, President GEORGE H. ROEDER, General Manager

i
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KANSAS
IS A

CITY

MARKET

PORTER BLDG., KANSAS CITY, MO.

EVERETT L. DILLARD ELIZABETH WHITEHEAD

General Manager Station Director

Pioneer FM Station in the Kansas City Area

Ask for Rate Card
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AFRA-Don Lee Dispute Over "R‘é;t;“eat’
Fees Is Submitted to Arbitration Panel

LOS ANGELES arbitration panel
of the American Arbitration Assn.
has been asked to adjudicate merits
of a bill for $2,492.75 presented by
AFRA to Don Lee Broadcasting
System. Bill is for repeat broadcast
fees for AFRA members employed
on 16 broadcasts of the Arch Oboler
Program, originated at KHJ Los
Angeles and broadcast live on Mu-
tual. They were transcribed by
KHJ and fed to the Don Lee net-
work six days after the live pro-
grams.

Union claims that under the
terms of its sustaining code, actors
on the programs, which were
broadcast as a network sustaining
feature last summer, are entitled to
$11.50 apiece for each such repeat.
Code provision that “where a
broadecast of actors and singers is
made available on a network and
any station to which it is available
at the time of broadcast does not
broadeast the program because of a
conflicting broadcast. such
station may broadecast a transecrip-
tion or record of such program
once within seven days of the orig-
inal broadcast” applies only to an
individual station and not a re-
gional network, AFRA contends.

Don Lee, in its answer to the
AFRA complaint, argues that the

NEED FOR ACCURACY

STRESSED BY HYDE
THE PUBLIC’S “great reliance”
upon radio newscasts imposes a
responsibility upon broadcast sta-
tions to be sure they broadcast the
truth and at all times present “an
accurate and complete picture,”
Rosel H. Hyde, General Counsel of
the FCC, declared at dedication
ceremonies for WPIK Alexandria
on Jan. 6.

Mr. Hyde stressed the impor-
tance of radio’s role in keeping
the public informed and declared
that “in presenting public forums
our controversial issues radio is our
most effective weapon to combat
intolerance, bigotry, and to fight
ignorance.” Opportunities for pub-
lic service, he said, “are limited
only by the ingenuity of the man-
agement and the physical limita-
tions of time.”

He said radio today is “on the
threshold of astounding develop-
ments in FM and television which
may completely alter our mode of
life and our appreciation of the
arts and sciences. As a necessary
accompaniment of technical ad-
vances, radio affords an oppor-
tunity to enrich community life and
to make substantial contributions
in the field of public service.”

LEE McCANNE, vice president and gen-
eral manager of Stromberg-Carlson Co.,
Rochester, and Charles W. Pritchard,
company credit manager, are included
among contributors to a volume of
talks delivered on different aspects of
selling during the sales clinic inaugu-
rated by the Rochester Chapter of Sales
Executive Club in 1945, titled ‘‘Essen-
tials of Selling” (Prentice-Hall, New
York).

“go-called ‘repeat’ fee provided to
be paid to actors under said sus-
taining code has reference to those
situations wherein a program is
recorded at a point distant from
the point of origination and then
rebroadecast for the purpose of
overcoming differences in time be-
tween the point of said origination
and the point of broadcast. On the
other hand, said agreement does
not provide for payment of any re-
peat fee to said actors when the
broadecast in question is a so-called
‘delayed’ broadcast which occurs
because of conflicting commercial
programs being carried by the sta-
tion or stations in question at the
time when the national sustaining
program is being broadcast and in
order to have the said national
sustaining program broadcast to
the listeners at said particular
station or stations, it is necessary
for a recording to be made of the
national sustaining program and
the same to be broadcast to said
listeners within seven days follow-
ing the date of the original broad-
cast.”

This distinction between a repeat
and a delayed broadcast is ‘“recog-
nized throughout the broadcasting
industry,” Don Lee declares, add-
ing that the type of delayed broad-
cast in question is the “very kind
of broadeast which was excepted
from the payment of additional
fees” in the AFRA sustaining code.

Hearing probably will not be held
until late February or March, as
Los Angeles local of AFRA has
asked Emily Holt, national execu-
tive secretary, or George Heller,
assistant national executive secre-
tary, to attend. Neithef can leave
New York in the early part of
February, and Lewis Allen Weiss,
vice president and general man-
ager of Don Lee, is away from Los
Angeles for the remainder of Jan-
uary.

British Engineers Hope

To Perfect “‘Vocoder’

BRITISH Post Office technical ex-
perts, who supervised the govern-
ment-controlled telephone service in
Britain, are working on a device
called “Vocoder,” which they be-
lieve may become a part of regular
international telephonic commu-
nications.

They hope to perfect it to the
point where it will pick up the
spoken word, put it through an
analyzer, slice it into ten frequen-
cies and send signals across cables;
“synthesize” impulses at the other
end of the cable and then, after a
technical decoding operation, send
the message onto telephone lines as
a spoken word—in any language.
Similar in design to the ‘“Peter the
Voder” displayed at the New York
World Fair, the device would de-
liver the exact message but would
not reproduce the tone or inflections
of the speaker.
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Frank Eschen, who left KSD as Program Director three years ago
to enter the U. S. Army Air Force, has returned as Director of
j KSD's Special News Events Department. Eschen brings to his new
assignment an established reputation as an "on-the-scene' com-
mentator and proved ability as a department executive, combined
with a background comprising many years experience in journalism
and public relations. In his new capacity, Frank Eschen will have
many opportunities to strengthen further KSD's position as
St. Louis' PREFERRED station for the NEWS, |

These recent photographs of exclusive

KSD  broadcasts by Admiral Halsey

(above) and General Doolittle (below) attest

that Frank Eschen is already well-established in
his new duties.

KSD is the NBC basic stafion
for St. Louis; it is 225 miles to
the nearest other NBC basic
outlet. KSD is the only broad-
casting station in St..Louis with
the full service of the Associated Press—the AP

news wires plus the PA radio wire. KSD is recognized ST. LOUIS e 550 KC

throughout its listening area for its high standard of Owned and Operated by the

programming and advertising acceptance. To sell ST. LOUIS POST-DISPATCH
the great St. Louis Market, use '"The Combination National Advertising Representatives

that Clicks''—KSD-NBC-AP. FREE & PETERS, INC.
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New Recording Units
TWO NEW recording units devel-
oped by the Armour Research
Foundation of Illinois Institute of
Technology were demonstrated Jan.
11 for the first time before Armour
wire sound recorder licensees in
Chicago. Camras Transitional Mod-
el is designed for installation in
home radio receivers. The unit oc-
cupies half the space of a standard
disc record changer, and can pro-
vide up to one hour of continuous
recording without change of spools.
Second Armour development is
Demonstrator A, incorporating a
high-speed rewind and a fidelity
comparable to finest available elec-
trical transcriptions.

DAVID B. MANSUR, assistant chairman
of Canadian National War Finance
Committee, Ottawa, and closely con-

nected with radio advertising of nine
Canadian Victory Loans,
named president of the government’s
new Central Mortgage & Housing Corp.

has Dbeen

‘AMERICAN’ ORIGIN ESTABLISHED

Mark Woods Presents Plaque to Mrs. Leroy Mark
Crediting Husband With Foundmg Company

AUTHORSHIP OF the corporate
title “American Broadcasting Com-
pany”’—concerning which there has
been some litigation—has been es-
tablished.

The American Broadcasting
Co. through its president, Mark
Woods, at a testimonial luncheon
January 7th at Washington’s May-
flower Hotel presented to Mrs. Le-
roy Mark a plaque signifying that
Mrs. Mark’s late husband, founder
of WOL Washington, also was
founder of the “American Broad-
casting Company.”

The plaque was inscribed: “In
tribute to LeRoy Mark, an out-
standing leader in radio and the
founder of the American Broad-

Today’s Woman is a Go-Getter. She buys from 80% to 90%

of things in general use in our daily lives. She prepares a

ton of food a year for each member of her family. And she

knows exactly what she wants to get with the $2,000 she

and her average husband have saved.

Anne Hayes, backed by twelve years of experience and audi-

ence building confidence, reaches and holds the interest of

Today’s Woman. A homemaker herself, Anne Hayes has

a practical knowledge of what women want to know and the

ability to put it across.

For availabilities on ®Today’s Woman with Anne Hayes,”
b y

Monday through Friday at 11:45 AM, contact your nearest

John E. Pearson office.

5000
WATTS

BASIC STATION
ARERICAN Broadcasting Co.

Represented by
JOHN E. PEARSON

CHICAGO

NEW YORK o

KANSAS CITY
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casting Company.

“Presented to Mrs. Mark, with
deep appreciation, by the Blue Net-
work Company Inec., at the time of
its change of name to American
Broadcasting Company.”

Mr. Woods explained at the
luncheon, attended by twenty
guests, that Mr. Mark had origi-
nated the name “American Broad-
casting Company” on Sept. 27,
1927. He said that Mrs. Mark had
“graciously consented to the use of
the name by the Blue Network
Company Inc.”

Guests Present

Guests were: Mrs. LeRoy Mark,
the guest of honor; Mrs. Mary Pea-
vey. Representing the American
Broadcasting Co. and WMAL, key
ABC Washington outlet, were
Messrs. Edward J. Noble, chair-
man of the board; Mark Woods,
president; Robert Xintner, vice
president; Samuel H. Kauffmann,
president of the Evening Star
Broadeasting Co.; Kenneth H.
Berkeley, Washington manager;
and commentator Ray Henle.
Representing the Federal Com-
munications Commission: Paul A.
Walker and William  Henry
Wills. Balance of those present in-
cluded: Senator Robert M. LaFol-
lette of Wisconsin, Congressman
Clarence Lea of California, Wil-
liam Dolph of the American Broad-
casting Stations Inc., Herbert M.
Bingham, D. Worth Clark, former
Senator from Idaho, Miss Made-
line Ensign.

Press representatives included:
Peter Carter, Washington Times-
Herald; Ned Brooks of Scripps-
Howard; Emil Hurja, public rela-
tions adviser; Robert Richards,
editorial director of BROADCASTING
Magazine,

New Diodes

ELECTRONICS Division of Syl-
vania Electric Products, Boston,
has announced germanium crystal
diodes suitable for use as second
detectors and D-C restorers in tele-

vision receivers, frequency dis-
criminators in FM circuits and
various other applications. Pro-

duced in tiny cartridges one-fourth
by three-fourth inches, these diodes
require no heat supply or adjust-
ment and may be wired directly
into circuits with tinned copper
leads, the company states.

BROADCASTING

Steady Progress
Is Seen for Video

RCA-Victor Executive Expects
Gains To Accumulate

PREDICTING that a few further
sensational technical discoveries
in television may be expected, W.
L. Lawrence, commercial television
equipment section of RCA-Victor,
told members of the American
Television Society last Tuesday
that future television progress,
like that of radio, will be in the
form of “an accumulation of steady
development.”

Television’s steady, if unspectac-
ular, technical future is a testi-
monial to its current stage of
development, Mr. Lawrence said.
The medium has already reached
a point of practicality, he said.

Recent significant developments
which Mr. Lawrence mentioned
were the image orthicon camera
with a sensitivity approximating
that of the human eye, a water-
cooled radio frequency output tube
for transmitters which has broad
band possibilities in the 300 me
range, and a new broad-band an-
tenna which is capable of inter-
cepting all present television
channels.

Master Receivers

Dr. Thomas T. Goldsmith, direc-
tor of research, Allen B. DuMont
Labs., told the society members
who met at luncheon in the Hotel
Sheraton, New York, that DuMont
had devised a video distribution
system in the form of a master
television receiver to be installed
in hotels and apartments. The sys-
tem would be able to receive all
television programs in the area,
relay them to individual receivers
in hotel rooms or apartments
where selection of programs could
be made.

Dr. Goldsmith predicted it would
be at least two years before wide-
spread installation of such a sys-
tem would become necessary.

M. L. Levy, chief engineer of
special products, Emerson Radio &
Phonograph Co., said television
manufacturers planned to produce
a wide variety of styles of re-
ceivers, perhaps as many as 50.
Emerson, he said, expects to pro-
duce two popular priced receivers
but manufacturers in general will
“probably make sets that will in-
corporate all services of television,
FM and standard broadcast.”

Mr. Levy said he believed that
the public will be satisfied to buy
television receivers while the
medium is still confined to black
and white transmissions. Prospects
for commercial color television
within “five or ten years,” he said,
were not bright.

INGRID BERGMAN and Ray Milland
will appear on Philco Corp. ‘“Radio
Hall of Fame” on ABC Jan. 20 to receive
their New York Film Critics Awards as
best actress and actor of past year.
Money usually allocated for program
will be donated to Motion Picture Re-
lief Fund by Philco Corp, Agency is
Hutchins Adv., New York.
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Co-operative news programs

NB

NBC stations and with more local spon-

swing 1nto 1946 on more

sors than at any time since they were
inaugurated in 1943. NBC stations across
the country welcome these NBC live-
talent shows—local sponsors are quick to
give their products the prestige of NBC
programs at local cost—and listeners are
attracted and held week after week by
the big-time names appearing regularly
on these programs.

A Service of Radio
Corparation of America

t f h(\/l ews

~In 1946 listeners will demand more and

more news—news of the world in flux—
news of the peace that 1s being built—
news of Washington and the nation. You
can give this news to your local listeners
through such NBC Co-operative shows
as World News Roundup, News of the
World, News from NBC and the authori-
tative reporting and skilled commentaries
of H. V. Kaltenborn, Richard Harkness
and Morgan Beatty. But not all the news
15 serious. With time to play in 1946,

AMERICA’S NO. | NETWORK

listeners are finding more and more en-

joyment in Maggi’s Private Wire— glam-
orous Maggi McNellis bringing news,
gossip and celebrities of Hollywood and
New York to your local Main Street.
Give your products the up to the
minute, attention-compelling appeal of
NBC news in 1946. Consult your local
NBC station for availability of these im-
portant live-talent NBC shows, or contact
Burton M. Adams, NBC, Radio City,
New York. _

2 ...the Vational Rroadeasting Company



Moderate Initial Cost

Worthwhile savings are assured
over other types of Vertical Ra-
diators, with complete prices
including construction, equip-
ment and erection quoted in
advance.

Optimum Performance
Working and field tests indicate
within 3% of 100% efficiency,
due to low base capitance, high
characteristic impedance, prac-
tically sinusoidal current distri-
bution and the nearest approach
to the classical vertical wire.

Low Maintenance Cost

Occasional painting (for exam-
ple) is usually one-quarter that
of a structural steel tower of
similar height.

5-Year Insurance
Every Lingo erected radiator is

25 Additional FM Grants Made;
Five CP’s for AM’s Are Issued

AN ADDITIONAL 25 conditional
grants for new FM stations and
five construction permits for new
standard stations were authorized
last Wednesday by the FCC. The
actions brought to 266 the number
of FM grants issued since the lift-
ing of the wartime freeze last Oc-
tober and to 72 the number of
standard grants. The latter figure,
which includes some authorizations
made during the freeze, brought

the total number of outstanding

construction permits for standard
stations to 1,019.

The Commission also designated
for consolidated hearing 11 appli-
cations for new standard stations
or changes in facilities. Most of
the cases were ordered to be heard
with other applications which have
been scheduled for hearing.

The FM grants, which make
available a channel for each
grantee but require further exami-
nation of engineering details be-
fore construction permits are
issued, included three in Syracuse,
N. Y., and two in Buffalo. All
except five were to applicants with
interests in standard stations.

Standard cases designated for
consolidated hearing were: Thomas
J. Watson, Endicott, N. Y., and
James R. Meachem, Elmira, N. Y.,
both seeking new stations on 1450
ke, 250 w, unlimited time; Pal-
ladium Publishing Co., Benton Har-
bor, Mich., and Myles H. Johns,
Milwaukee, Wis.,, both seeking

1060 ke, with 250 w day and 1 kw
day, respectively.

Standard cases consolidated with
other applications scheduled for
hearing were: E. D. Rivers
(WGOV), Valdosta, Ga., seeking
change in frequency to 950 ke, in-
crease in power to 1 kw, and
directional antenna for night use;
E. T. Wright, Orlando, Fla., for
new station on 950 ke, 1 kw, un-
limited, DA-night; WHP Inc., Har-
risburg, Pa., for change in fre-
quency to 580 ke, 5 kw day and
night; Georgia-Carolina Broad-
casting Co., Augusta, Ga., for new
station on 1340 ke, 250 w, unlim-
ited; and R. F. & W. Broadcasting
Co., Corpus Christi, Tex., for new
station on 1230 ke, 250 w, un-
limited.

Also designated for consolidated
hearing were two applications by
James A. Noe, one for change in
frequency to 1060 ke and power
increase to 50 kw of his station in
New Orleans (WNOE), and one
for a new station in Shreveport,
La., on 1550 ke, 250 w, unlimited.

New standard grants were issued
to:

Davidson County Broadcasting Co.,
Lexington, N. C., 1190 k¢, 250 w, day-
time. s

New Iberia Broadcasting Co., New
Iberia, La., 1240 kc, 150 w, unlimited.

Whiteville Broadcasting Cn., White-
ville, N. C., 1240 kc, 250 w, unlimited.

Cullman Broadcasting Co., Cullman,
Ala., 1340 kc, 250 w, unlimited.

Coeur d’Alene Broadcasting Co..
Coeur d’Alene, Ida., 1430 kc, 1 kw,
unlimited, directional antenna.

insured against all risks of loss Following is the list of FM grants: -
i Type of F
o damage- fqr. a perloq ot . 2 City Grantee Station
years by individual policy is- : :
sued to purchaser by standard ' ) ) CONNECTICUT )
insurance carrier. s Waterbury American Republican, Inc. (WBRY) Metropolitan
50 Years' Experi . Columb Columbus Broad CG%)V%%ILA) M lit
eqars ctxperienc £ ? : olumbus olumbus Broadecasting Co. etropolitan
q p . e - [ A o Rome Rome Broadcasting Corp. (WRGA) Metropolitan
Since d1897 d Lingo has con- e 4 Savannah Savannah Broadcasting Co. (WTOC) Metropolitan
structed and erected vertical ' SR e e
ILLINOIS
round Strl}Ctures‘. .Th?y hgve Quincy Lee Broadcasting, Inc. (WTAD) Metropolitan
proved their stability in wind KENTUCKY
itl 1 : ] ENT
Vf.locnles }:)ver 1100 mph and in & : - Lexington American Broadcasting Corp. of Kentucky (WLAP) Metropolitan
climates the world over. e g s Paducah Paducah Newspapers, Inc. Metropolitan
Sl & : " LOVISIANA .
Smgle Responﬂblhfy _ y New Orleans  Supreme Broadcasting System, Inec. Mle)t(;)rsosxi)l;)ll;’tz:&al
We erect our own radiators by ————
fact.ory-tramed sp.eclahsts. Foun- Flint Flint Broadcasting Co. (WFDF) Metropolitan
dations are de51gned to meet Saginaw Saginaw Broadcasting Co. (WSAM) Metropolitan
each individual location. Lingo MESISSIPP]
sees the whole JOb throu%h' Jackson Lamar Life Insurance Co. (WJDX) Metropolitan,
possibly rural
JOHN E. LINGO & SON, INC . NEW YORK |
* 4 : Buffalo WBEN, Inc. (WBEN) Metrop&lltan, |
possibly rura)
EST. 1897  DEN R Buffalo WEBR, Inc. (WEBR) Metropolitan
Syracuse Syracuse Broadeasting Corp. (WOLF) Metropolitan
Syracuse WAGE, Inc. (WAGE) Metropolitan
Syracuse Central New York Broadcasting Corp. (WSYR) Metropolitan
NORTH CAROLINA .
Hickory Catawba Valley Broadcasting Co. Inc. (WHKY) Metropolitan,
possibly rural
High Point High Point Enterprise, Inc. Metropolitan
OHIO _
Dover The Tuscora Broadcasting Co. Community
Marion The Marion Broadcasting Co. (WMRN) Metropolitan,
possibly rural
‘Wooster The Wooster Republican Printing Co. Metropolitan,
- possibly rural
OKLAHOMA .
Ardmore John F. Easley (KVSO) Metropolitan
Lawton Okla. Quality Broadecasting Co. (KSWO) Metropolitan
PENNSYLVANIA .
Erie Presque Isle Broadcasting Co. (WERC) Metropolitan
TEXAS _
Wichita Falls 'Times Publishing Co. of Wichita Falls (WACO) Metropolitan

Page 42 o January 14, 1946 BROADCASTING o Telecasting



TP OR :

It’s amap of Philadelphia. But WCAU with
its 50,000 watts doesn’t stop at the city lim-
its. It surges far beyond in every direction,
blanketing America’s Third Largest Mar-
ket. But even that doesn’t complete the
picture of WCAU sales-value. For the great
quantity-coverage of WCAU is also quality-
coverage. High-rated discriminating shows,
purposeful programming, practical public
services make WCAU the station millions of
people not only listen to, but respond to. If

you want a large volume of sales response,

you want WCAU.

POWER + PROGRAM = SALES

VWGAU

50,000 WATTS -

CBS AFFILIATE

PHILADELPHIA’S LEADING RADIO INSTITUTION
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Paper Ownership, Commaunity Activities

Play Part in Binghamton, N. Y., Grant

NEWSPAPER ownership and com-
munity activities played important

 pafts in an FCC proposed decision
last‘week to grant the application
of Southern Tier Radio Service for
a local station in Binghamton, N. Y.
and deny application of the Bing-
hamton Press Co., a Frank E.
Gannett holding, for local facilities
in the same community.

In its conclusions the Commission
found that both applicants were
qualified “legally, technically and
financially”. Selection was made,
howewer, “upon a comparison of the

extent of local residence, local ac-
tivities and the radio experience of
the stockholders, officers, directors
and permanent personnel . . . and
also upon the Commission’s an-
nounced policy of so exercising its
licensing power as to promote,
where practical, diversification in
the controls of the media of mass
communication.”

The FCC made it plain that
where there are mutually exclusive
applications, both newspaper and
non-newspaper, it intends to deny
the newspaper application and

‘HOWARD'S AND ME-
80TH WELL-SUITED!”

How many stores, would you say, have broadcast

over one station, five days a week, every week of

every year, for 20 years—two decades? That’s what
Howard’s Clothes For Men has done, over WDAY'!

You can’t blame us for taking pride in the number

of local accounts which we keep for years, years and

years! Because such advertisers can easily check re-

sults, and wisely quit if they don’t get them!

Howard’s is only one of eighteen “locals” who have
been with WDAY, steadily, from ten to twenty-three
years! Ain’t you convinced, yet?

WDAY, nc

—

8
B. C |

~  FARGO, N. D.

970 KILOCYCLES . . . 5000 WATTS
FREE & PETFARS, INC.,, NATIONAL REPRESENTATIVES
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grant the other, where “practical”.

In the current case the FCC
found that Frank E. Gannett, who
controls the corporation owning the
Press and controlling stockholder
of the proposed station, was a non-
resident, whereas the majority of
stockholders of Southern Tier were
residents of Binghamton.

Application of Joseph Hershey
McGillvra, Agnes I. McGillvra and
Adam J. Young Jr., doing business
as Binghamton Broadcasting Co.,
was withdrawn. Proposed grant for
Southern Tier is 1490 kc with 250
w, unlimited. The Press sought 1450
ke with 150 w.

Officers of Southern Tier are
Donald W. Kramer, Binghamton
attorney, president (10%); E. R.
Vadeboncoeur, vice president of
WSYR Syracuse, vice president
(10.835%) ; Charles H. Buck, Bing-
hamton real estate man, secretary
(10%) ; Neison L. Kidd, treasurer
of WSYR and former NAB ac-
countant, treasurer (10.835%).

Horace L. Lohnes and Fred W.

Albertson of Dow, Lohnes & Albert--

son, represented Southern Tier and
Louis G. Caldwell, Reed T. Rollo
and E. D. Johnson of Kirkland.
Fleming, Green, Martin & Ellis
appeared for the Press Co. Hear-
ings were held Dec. 7 with Sam
Miller and Charles Hubert repre-
senting the FCC.

Seven Join BMB

SEVEN radio stations joined BMB
during the first week of 1946,
bringing the total membership up
to 609 stations, in addition to the
four major national networks. New
subscribers are: WOLF Syracuse,

WCBM Baltimore, KVFD Fort
Dodge, Iowa. KGBS Harlingen,
Tex., WMAM Marinette, Wis,,

KOMA Oklahoma City.

SPONSORED BOOSTER
WBAX Program Describes

Factories at Work

AN INNOVATION in sponsored
community programs will be started
tentatively Feb. 20 by August
Grebe, business manager of WBAX
Wilkes-Barre, Pa., when Betty
Blair, a local “find”, takes her lis-
teners into plants and factories in
three states, providing on-the-scene
descriptions of industrial produc-
tion, employe welfare activities and
irterviews with workers.

Designed to acquaint listeners
with local industries, the programs
will be broadcast each Wednesday
from leading plants in northeast-
ern Pennsylvania, southern New
York and northern New Jersey, us-
ing facilities in the various cities
which will be connected by tie line
with WBAX. Mr. Grebe has ar-
ranged to have the talks carried
by 10 stations in these states.

The programs will be sponsored
cooperatively by the plants partici-
pating, with special announcements
given to the factory described each
week.

Miss Blair broadecasts a daily
program, Women i1 the News, at
9:45 a.m. on WBAX to an esti-
mated audience of 20,000 women.
She will devote her Wednesday time
to the tri-state industrial series,
continuing the remaining four days
on a sustaining basis. She has
broadcast on previous Wednesdays
from plants of General Cigar Co.,
Columbia Mills, Lehigh Valley Coal
Co., Duplan Silk Co., and J. B. Carr
Biscuit Co. The programs have been
rebroadcast during the evening.

PAUL D. LYNCH, for five years in pri-
vate practice of law in New York, has
been appointed attorney in New York
division of NBC legal department.

McCarthy Urges Education Campaign

For Free Enterprise; Deplores ‘Statism’

AGGRESSIVE campaign to edu-
cate U. S. people in free enterprise
as opposed to present economic
trends toward Government inter-
vention in business was urged upon
all advertisers last week by J. E.
McCarthy, dean of the College of
Commerce, Notre Dame U.

Dean McCarthy spoke at the 35th
annual conference of the National
Retail Dry Goods Assn. at the
Hotel Pennsylvania, New York.

“A growing number of our
American people have become active
subscribers to the tenets and be-
liefs of statism,” he said. “They
believe our economic destinies can
be best preserved and augmented
by Government control of the pro-
cesses of production and exchange.”

Mr. McCarthy, clashing with
those notions, told his listeners
that U. S. prosperity hinged on
free, competitive enterprise. But to
prove to many an American who
has been “misled” by proponents of
leftist economics that this is so,
U. S. capital must make cogent
argument on its own behalf.

“As a matter of simple honesty,
we must acknowledge that we have
paid no attention to telling the
workers the story of the glorious
achievements of American industry
and of the partnership concept of
American industrialism,” he said.

Starting point for Mr. Me-
Carthy’s proposed campaign of edu-
cation would be a ‘“marshalling of
all forces of advertising,” he said.
“Every medium, newspapers, mag-
azines, outdoor (advertising), ra-
dio and direct mail service, must
be constituted as armies with spe-
cific objectives to be achieved.”

Through active use of these
media, he said, the industrialist
must “in simple reportorial form,
point up the false economic con-
cepts that have gained circulation.”

Prominent among exhibits at the
dry goods conference, which ex-
tended from Jan. 7 to 11, was one
sponsored by RCA-Victor showing
television as used in recent experi-
ments at Gimbel’s, Philadelphia
department store.
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While

Mr. Hooper
Sleeps

*No offense, Hoop . . .

we know you have to
sleep sometime!
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to listen to WIBC.

® C. E. Hooper goes to bed at 10 o’clock (Indianapolis
time) . . . but a lot of Hoosiers stay up long after that hour

And here’s a case in point . . .

At 11:30 P.M. on the night of Friday, December 7, 1945
. . . without pre-announcement of any kind . . . two platter
men on the WIBC night shift decided to stage a spon-
taneous Victory Bond drive. Having secured six girl volun-
teers to help, they announced over the air at 11:30 that

they would play any telephoned request selection, provided
the listener would pledge himself for a bond.

Within fifteen minutes all six girls were busy . .

switchboard was jammed for two hours

. the
...until 2 A M.
. . . two hours after all other local stations were off the air

and one hour after the usual WIBC sign-off time.

Hooper doesn’t know it, but WIBC has a healthy, wide-
awake audience while he sleeps . . . and at the C-time rate,
it provides an economical opportunity for spot advertisers
that should be investigated.

JOHN BLAIR & COMPANY

NATIONAL REPRESENTATIVES

WIHG

e Jncﬁma/mﬁd News Hatlior

MUTUAL OUTLET
IN
INDIANAPOLIS
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Triple Bostons

LISTENERS may have
thought somebody’s tongue
slipped when Tom Matthews,
news editor of WFLA Tampa,
interviewed “Miss Boston of
Boston and Boston.” But all
three Bostons were correct.
The interviewee was Miss
Maude Merrick Boston, Brit-
ish lecturer now on tour of
the U.S., then in Tampa.
Miss Boston is from Boston,
England; her U.S. address is
Bostén, Mass.

Cruttenden Retires
ALGERNON CRUTTENDEN, as-
sistant to the manager, RCA Com-
munications tariff bureau, and old-
est RCA Communications employe
in point of service, retired from
active duty last week because of
poor health.

He joined British Marconi Co.
in 1904, went to American Mar-
coni Co. the next year and re-
mained with that concern until it
became RCA in 1919.

VETERAN drama program ‘“Snow Vil-
lage’ started on Mutual Jan. 12 for re-
turn series of broadcasts that first
started in 1930. Half-hour weekly pro-
gram presents the dry, beguiling humor
of characters who gather in New Eng-
land crossroads stores.

POPULATION" -
14% % OF TOTAL STATE POPULATION

BUYING POWER""

27% 9% OF TOTAL STATE INCOME

RETAIL SALES"™" -

228 % OF TOTAL STATE RETAIL SALES

® Source: U. S. Bureau of Census and O. P. A,
s¢ In thousands (000 omitted). Source: Sales Management

STRATEGICALLY LOCATED . .. AT THE CROSS-
ROADS OF THE ENTIRE SOUTHWEST ... . ALBU-
QUERQUE IS THE MAJOR AIR, HIGHWAY AND
RAIL CENTER, AS WELL AS THE GREAT WHOLE.
SALE CENTER BETWEEN KANSAS CITY AND LOS
ANGELES AND BETWEEN DENVER AND EL PASO.

-

-

-

(1340 KC. 100 Wauts)

In Santa Fe, state cap-
ital and second largest
city in New Mexico,
gives complete basic
$90’265 coverage New Mexico's
second major market
$40,580 at low cost. Affiliated
with KGGM and the

Columbia Broadcusting

system,

REPRESENTED NATIONALLY

BY

TAYLOR-HOWE - SNOWDEN
RADIO SALES

NEW YORK CHICAGO
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DALLAS AMARILLO

GEARED to handle a deluge of radio and press dispatches and GI
personnel messages, “Station Y,” second European station built and
operated by RCA at request and with cooperation of U. S. Army Signal
Corps, went on the air from Rome, establishing direct radiotelegraph
communication with New York. The central office is shown above. RCA
last week revealed the record of “Station Y” and similar stations which
are operated in the European and Pacific theatres.

RCA Stations Helped to Speed

News,Messages From War Area

IN THE LAST 18 months of war
half a dozen RCA mobile radio sta-
tions leapfrogged in the wake of
lunging U. S. armies. The little
stations had big voices; since the
beginning of their operations Feb.
1, 1944, they had transmitted from
battlefronts to the U. S. some 50,-
000,000 words, mostly news, and
an impressive number of voice
broadcasts, but military security
had prevented them from issuing
one word on their accomplishments.

Last week RCA thought it was
time that the stations found their
own voices. At a press conference
in New York RCA communications
men proudly revealed the record.

In the fall of 1943, European
military operations had sped be-
yond effective reach of commercial
communications. The news was on
the Italian front, but the means
of transmitting it to the U. S. was
in North Africa. The Army, beset
by war correspondents’ troubled
pleas, asked RCA for help.

On Nov. 4, 1943, 18 RCA engi-
neers and operators embarked from
New York with a complete trans-
mitting and receiving terminal de-
signed. especially for the job in
store. By Feb. 1, 1944, “Station X”
was in direct operation between
Naples and RCA New York. This
was the forerunner of other sta-
tions that followed the armies
through the rest of the European
campaign.

Second station was established
June 10, 1944, in Rome. By fall the
Army had invaded southern France
and with it went “Advanced X,” a
mobile unit that trailed the troops
to Germany.

Meanwhile a mobile station had
been put into action in northern
Italy.

When U. 8. troops entered Ber-
lin, RCA had another station ready

to install in the fallen enemy
stronghold. This station began Ber-
lin-New York operations July 25,
1945. Five days later a mobile sta-
tion in northern Italy opened its
New York circuit. '

To provide communications for
press and radio coverage of post-
war Europe, RCA has established
stations in Vienna and Nuremberg,
the latter carrying the bulk of
news from the Nazi war crimes
trials.

Meanwhile, in the Pacific, RCA
was getting a similar program
underway. After the fall of Manila,
an RCA team established radio-
telegraph communications to San
Francisco. Within days after the
beginning of American occupation
of Japan, an RCA team cooperating
with U. S. Army Signal Corps
opened direct operations between
Radio Tokyo and San Francisco.
Within a short time a third RCA
team will begin operations from
Seoul, Korea, to the U. S.

Additionally the stations carried
Expeditionary Force Messages
from members of the armed forces.
In one week before Mother’s Day,
1944, Station X in Naples trans-
mitted 41,000 EFMs.

Portraits Presented

OIL PORTRAITS of Charles A.
Webb, president of Asheville
(N. C.) Citizen-Times Co., licensee
of WWNC Asheville, and Donald
S. Elias, company vice president
and executive director of the sta-
tion, have been presented by em-
ployes of the company for display
in the Citizen-Times building.
Painted by Cuthbert Lee, the por-
traits were unveiled before Messrs.
Webb and Elias at a surprise cere-
mony Dec. 21.
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One of the country’s outstanding
radio sales executives, Frank V. Webb, has

resigned as General Manager of the Broadcasting

e e qampae

Division of Farnsworth Television and Radio

Corporation to join Lewis H. Avery, Inc.

Frank will head the new Avery office to be opened in Los

f : Angeles on January 15th.

-

Before joining Farnsworth, Frank was five years with Westinghouse Radio

e

)
4
(o)
°

Stations, the last two and one half years as Sales Manager of Station KDKA.

Previously he had spent ten years on the West Coast in newspaper and radio sales.

As one of the leading commercial radio men of our day, Frank has demonstrated that

he believes as we do—about radio station representation—and aggressive activity.

7 LEWIS H [N .

- 565 Fifth Ave. : 544 Market Street , 333 No. Michigan Ave.
New York 17, N. Y. San Francisco, Calif. Chicago 1, Il
PLaza 3-2622 DQuglas 5873 ANDover 4710

SIS I PP N T N e . - > e S SRR St Stnn e Gl
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3% Fastest Growing Big City in the East
9!6 Great Industrial Center
% Diversification Insures Progress

¥ Great Shipbuilding Center

T
ﬁé A Great Port with a Great Future

One of America’s Great Radio Stations

[ ]
L__1] WBAL, Baltimore—50,000 Watts—NBC Network
L

, NATIONALLY REPRESENTED BY EDWARD PETRY & CO., Inc.
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Soft Voice & Big Stick

RANK AND FILE broadecasters in the West
have had their first look at and meeting
with their new spokesman and leader, Justin
Miller, and are favorably impressed on both
counts.

The new NAB president, who took office just
four months ago, didn’t indulge in arm-flailing
and fire and brimstone in his maiden ap-
pearance before district meetings in Los
Angeles and San Francisco last week. If any-
thing, he maintained the equanimity and de-
corum of the jurist’s bench he left so recently.

But broadecasters didn’t get the impression
that their new leader is one disposed toward
peace and harmony at any price. He displayed
a keen awareness of problems that confront
radio. He doesn’t under-estimate the opposi-
tion. He wants a militant, hard-hitting ap-
proach, but he wants all radio united first.

Mr. Miller in his discussions on the record
and off, pegged the issue. It is whether radio’s
freedom shall be perpetuated.

Mr. Miller thinks the FCC has gone beyond
its authority in seeking to assert program con-
trols which were not intended in the law. He
didn’t toss about loose adjectives but he dem-
onstrated clearly that he is not disposed to
let such things go by default.

Mr. Miller recognizes the labor problem,
too. He didn’t deign to mention the name
“Petrillo” in his public utterances. He wants
to talk with the union head first. (We could tell
him now what the result will be, but the Judge
is disposed to find out for himself.)

In the next four months, Mr. Miller will have
made the rounds of the 17 NAB districts,
touching home base in Washington between
jumps. It is healthy for him to have these first
hand contacts with those station owners and
executives he represents, just as it was for-
tunate that he made the inspection trip to Eu-
rope last summer with the Broadcasters’ Mis-
sion to learn for himself how the “European
Plan” of government-owned radio operates.

There will be broadcasters who will try to
goad Mr. Miller into action now, impatient
lest greater injury is done.

Mr. Miller, in sales parlance, would be
pegged as low pressure. He believes in a soft
voice and a cool head. To borrow a phrase from
a Roosevelt of another generation, we would
urge that he also carry a big stick.

WE ARE going to have publicity offices
for the NAB in New York and Los An-
geles, as well as in Washington. Now, if
somebody will just say something . . . .

BMB Bonus

BROADCASTERS have been regaled with
arguments as to why the Broadcast Measure-
ment Bureau is needed to measure coverage of
_stations on a uniform basis. The cooperation
of the advertisers and their agencies in this
projecr,, of course, is readily understandable,
but some stations, notably smaller ones, have
wondered why they should lend their aid,
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feeling only that they will give further am-
munition to their more lusty competitors.

The most potent argument we have heard
yet for secondary station support came last
week in Los Angeles from Russell Z. Eller, ad-
vertising manager of the California Fruit
Growers Exchange, and West Coast Chair-
man of the Assn. of National Advertisers.
BMB, he said, can make available to adver-
tisers the necessary data to intensify the job
of merchandising radio advertising to whole-
sale and retail distributors. To do this effec-
tively the listener data must be broken down
by stations into logical marketing segments.
Among the printed media, advertisers seldom
use a single newspaper or one magazine. The
advertiser surveys his market problem. He
may select the first newspaper, skip the
second and third, and use the fourth and fifth,
if that meets his campaign requirements.

In radio, however, it is the rare exception
when an account uses more than a single out-
let in a given market for the same program
or copy vehicle. According to Mr. Eller, this
results from lack of adequate coverage infor-
mation, comparable to the circulation data in
the publishing fields. He predicts multiple use
of stations—perhaps a network affiliate for
one type of coverage and an unaffiliated sta-
tion for the same account.

That is radio’s great untapped source in the
highly competitive selling days ahead. Mr.
Eller says the national pattern of merchandis-
ing must be built from local designs. Through
BMB there will be made available facts which
will permit more intelligent allocation of radio
budgets.

We echo Mr. Eller’s thought that the substi-
tution for guesswork will provide rich divi-
dends for all.

Turnabout

THE ACTION of the FCC in calling re-hear-
ings on the FM allocations is courageous.

It is apparent that there are those in the
Commission who now are doubtful about the
evidence upon which the original proposed
allocation ‘“upstairs” was based. It has been
learned, as well, that there are still others at
the FCC who do not agree that new evidence
should be taken. '

But regardless of all other considerations,
the FCC should remember-—and obviously has
remembered—that the allocations will have an
enduring effect on American radio. More im-
portant than that, if they err now they will
be accountable directly to the public.

As the situation now stands, there are two
schools of thought: One favors upstairs alloca-
tion on the evidence of the Norton curves; the
other favors downstairs as well as upstairs
allocation on the evidence of curves developed
by Radio Technical Planning Board and others.
The Commission’s task is an obvious one.

If the Zenith Radio Corp., or any other
entity, possesses new evidence that would serve

to contradict the expert opinions heretofore

found acceptable by the Commission, that evi-
dence should be on record. With it on the
record, responsibility for the final decision
cannot be misplaced.

THEY should call it FREQUENTLY
Mudulated, in view of the open-field run-
ning that is being done on allocations for
the new broadcasting system.

Oux kej,aectl To =

REX GEORGE HOWELL

that ever forked a bronc when Rex

Howell’s folks moved from a ranch to

Longmont, Col., back in 1920. Entranced
by the modern conveniences of city life, Rex
quickly yielded to the charms of the electronic
art, then in an embryo stage.

COLORADO lost one of the best cow hands

The 13-year-old lad was as quick with a
spark gap as he was with a lariat and soon
had cluttered the premises with wires and
gadgets, the fruits of frequent trips to the
city dump. His father and mother were toler-
ant and helpful. The elder Howell now is part
owner of KFXJ Grand Junction, which evolved
from the oatmeal boxes and bread boards that
featured the early Howell experiments.

Rex got his first ham license in 1921 when
his homemade outfit was picked up in Boul-
der, 20 miles away, justifying his parents’
faith and his high school teacher’s patience.
The elder Howell moved to Denver in 1924
so Rex could pursue his electronic experi-
ments. First he got a job as operator and
announcer at KFEL. Then he got a l-
cense for a 10 w portable broadcast station.
This permitted him to operate in cities where
there was no other broadcast station.

Equipment was bought from the estate of
Elden Horn, pioneer Denver radio engineer,
electrocuted while installing a station at Lara-
mie, Wyo. With equipment stuffed into two
carrying cases, it possessed high mobility. So
it was relatively simple to install the station
in an Edgewater, Col., bungalow. There wasn’t
any station in Edgewater, but Denver was con-
veniently near—two blocks away, as a matter
of fact.

At Edgewater Mr. Howell practiced a radio
business formula widely used in that era—call
on advertisers, sell time, hurry back to the
station, throw the switch and go on the air
with the sponsor’s message.

When the Radio Act of 1927 was passed
the station became a fixed unit. Followed a
gradual succession of power increases and
economic development, rising from 10 w to
15, 50, and by 1930 a lusty 100 w. By that
time the station had developed a good reputa-
tion in Denver, featuring a high-fidelity sig-
nal. It was still basically a one-man operation.

That year the Grand Junction Chamber of
Commerce started a drive to interest some
broadcaster in starting a station, since its
mountainous site deprived it of almost all
radio reception. The setup looked good to
Mr. Howell so he moved KFXJ into the heart
of the rich fruit belt known as the Western

(Continued on page 52)
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g/%ey seed ¢l cocleln ! be done!

In 1936, when WQXR set out upon its unique policy of broadcasting
only the best in music and strict adherence to quality and good taste in

advertising, most radio experts sagely shook their heads.

But they overlooked one thing—within reach of WQXR's signal
there are concentrated more lovers of fine music than in any similar area
in the world. And WQXR is their only consistent means, day in and

day out, of getting the kind of programs they like.

Grateful listeners from Canada to Carolina and as far west as Ohio
were so interested in our programs and policy that many of them
requested detailed information on WQXR’s daily schedule.

WQXR complied with a program booklet which still sells for

10¢ a copy or $1.00 a year. The total current paid circulation is more
than 25,000 a month. Surveys indicate that the number of our

regular listeners in the New York Market exceeds our program
subscribers more than 25 to 1, which means a total audience in this area
of some 500,000 families—an audience with above-average taste

and income that advertisers find highly profitable.

We'd like to tell you more about WQXR. Write today for your copy
of our “Program Booklet Circulation Report™ and the folder giving the

results of a study of “Regular Listening to New York Radio Stations.”

A

130 FIFTH AVENUE, NEW YORK 19, N.Y.

The Radio Stations of The New York Times

WOX AND FM STATION WQXQ

* *
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recently asked a blue
ribbon jury to decide
which of its stations did
the best job of news-
paper promotion. Prize

$1,000!

———————————
“I'

e S |
was the same station
which won Billboard
Magazine’s 1945 over-
all promotion award.

The station you must use
to control

Durham

North Carolina’s third
largest city in popula-
tion, second top city in
retail and drug sales,
home of Duke Univ.,
maker of 259 of na-

tion's cigarettes.
e — e —

Owned By
Durham Herald-Sun
Papers

Represented by Howard H.Wilson Co.
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RESCUER WANTED
Linkletter Appeals for Aid
For Condemned Statue:

ART LINKLETTER, m.c. of
Brown & Williamson Tobacco
Corp.’s People Are Funny for Ra-
leigh cigarettes on NBC, is ap-
pealing to listeners to help save a
statue of “The Ideal American
Wife” from burial by Robert Moses,
New York park commissioner.

Lt. Col. William M. Hendrix,
Army veteran of California, molded
the statue as one of program’s
stunts. It subsequently was cast
in bronze, and Mr. Linkletter roti-
fied the park commissioner that the
program staff thought the ideal
place for it would be a New York
park. Commissioner Moses acknowl-
edged the gift by the following let-
ter to Mr. Linkletter:

“I can think of nothing more un-
welcome than your gift of the
bronze, life-size statue of ‘The Ideal
American Wife.’ I say this unhesi-
tatingly without having seen it,
and simply on the basis of your
letter and long experience with art
of this sort.

“We have a number of reclama-
tion operations going on in the
park system which require fill of
all kinds. I can promise that your
statue will be part of the founda-
tion of a new park, but it will be
underground, where it will do noble
service even though it is unseen.”

Mr. Linkletter appealed on his
broadcast to any city or town that
might welcome the gift. Statue, en
route from California to New York,
has not yet arrived at Mr. Moses’
door.

Respects
(Continued from page 50)

Slope. The elder Howell entered
the business at that time.

KFXJ now has 1,000 w power
and a Mutual affiliation, along with
modern studio and transmitter in-
stallations. It features news, and
in 1943 had a chance to show what
a news-conscious station could do.
That year two ammunition cars
loaded with 75 mm shells let go in
the Grand Junction railroad yards.
KFXJ attained nationwide recog-
nition for its role in directing res-
cue operations while shells and
shrapnel fell around the studio.
Public panic was averted, rescue
work was handled nicely by eci-
vilian defense units and the Army
and OCD were high in commenda-
tion.

Mr. Howell was born May 22,
1907. In 1927 he married Lucille
Auth, of Denver. They have two
children, Ruth Geraldine, 16 and
Mary Jane, 7. He is past president
of Grand Junction Lions Club and
Forum Club, and a member of the
C. of C. aviation committee. His
hobby is flying. He owns his own
plane and was a captain in the
Civil Air Patrol. Since 1943 he has
been a member of the NAB News
Committee.

Who Should Censor Radio? . . . . An Editorial

Reprinted from Collier’s
Issue of January 12

LAWMAKERS, commissioners,
uplifters, ete., are forever hatching
schemes to censor radio programs
in ways which each particular re-
former thinks would be good for
the listeners—though the boys
never call it censorship.

The latest move to guide and
control radio programs via the
Federal Communications Commis-

PENDING before the House Inter-
state & Foreign Commerce Com-
mittee are several bills affecting
radio. At least two—the Wood
bill (HR-4775) and the Celler bill
(HR-4314) would impose Govern-
ment control over newscasts and
public service programs. We
present herewith a reprint from
the Jan. 12 Collier’s which empha-
sizes that censorship rightfully be-
longs to the public—not a Govern-
mental agency.

sion is sponsored by Rep. Emanuel
Celler (Dem., N. Y.), an estimable
congressman some of the time but
far off the beam, we think, this
time. Celler has introduced a bill
whereby the FCC would be em-
powered to compel all radio sta-
tions to allot given percentages of
free time each day to discussions
of public affairs, and the like.

It is a foolish and dangerous
proposal, and one which could lead
to complete government dictation
over all radio programs.

Aside from the fact that radio
already airs too many public-af-
fairs forums for all but the most
intellectual customers to keep up
with, this scheme, like all the
others that have gone before it,
cuts across the correct principle of
radio censorship in a democracy.
That correct principle is that the
listening public alone should cen-
sor radio, by the simple operations
of tuning heavily in on programs
of which it approves and of tuning
heavily out on programs of which
it does not approve.

If the public wants a prepon-
derance of soap operas, comedians
and horror yarns, that is the pub-
lic’s business. It is not the business
of Mr. Celler, the FCC, or any
other person or government
agency. If the public’s radio tastes
change from time to time, that is
also the public’s business. The
radio companies’ business, of
course, is to keep track of what
the public wants, and to satisfy
those wishes within ordinary limits
of propriety.

Celler’s proposal to require a

Card Deluge at WABC

HALF-MILLION used Christmas cards
swamped WABC New York Jan. 9, three
days after an appeal by Arthur Godfrey
on his daily morning participation pro-
gram. He requested cards for the Save
the Children Federation of New York,
an organization that turns cards over
to isolated rural schools to assist teach-
ing art, where other facilities are lack-
ing.

given percentage of think-stuff
from every radio station every day
is the same thing essentially as
would be a proposal that maga-
zines and newspapers be required
by law to print a given percentage
of editorials and faet articles in
each issue, at the expense of space
for fiction, features, comics and
advertising. Such a law would be
absurd and tyrannical, and in all
likelihood would be slaughtered,
under the free-press clause in the
Bill of Rights, as soon as it could
be dragged into the Supreme Court.

Radio is entitled to the same
freedom as is the press. And as
in the case of the press, the only
proper censor for radio is the pub-
lic—which can do a better job than
any one or two or five or six official
censors.

SEVEN NBC SHOWS
RENEWED FOR YEAR

SEVEN leading programs on NBC
have been renewed for 52 weeks,
starting in late January.

These include three programs for
Sterling Drug Inc., New York;
Waltz Time, Friday 9:30-10 p.m.
for Phillips Milk of Magnesia;
Manhattan Merry-Go-Round, Sun-
day 9-9:30 p.m. for Dr. Lyon’s
Tooth Powder; American Album of
Familiar Music, Sunday 9:30-10
p.m. for Bayer Aspirin. Dancer-
Fitzgerald-Sample is agency.

Centaur Co. of Sterling Drug
(Molle Shave Cream), renewed
Molle Mystery Theater, Friday 10-
10:30 p.m., through Young & Rubi-
cam Inc.

Cities Service Co. (Petroleum
Advisers Inc.), New York, renewed
Cities Service Highways in Melody,
Friday 8-8:30 p.m., through Foote,
Cone & Belding.

Philip Morris & Co., New York
(Philip Morris cigarettes), renewed
Johnmny Presents, Tuesday 8-8:30
p-m. Biow Co. is agency.

B. T. Babbitt Ine., New York
(Bab-0), renewed David Harum,
Monday-Friday 11:15-11:30 a.m.,
through Duane Jones Co.

“I hear over WFDF Flint that
more of the boys are being dis-
charged every day.’
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WHEN CAN
TELEVISION TURN A PROFIT?

mercially programmed its broadcasting time since 1942.

Facts, figures and “‘television know-how” are needed when From this deep reservoir of television experience, Du
considering this important question. Du Mont is qualified Mont has drawn a pattern which you can use to plan your
to help you find the answer. Du Mont has marched in the television future, This pattern is presented in detail in our
forefront of radio and electronic progress for the past 15 new booklet, “The Economics of Du Mont Television.”
years. Du Mont has contributed importantly to television This booklet sharpens but one axe—the tested supertority
broadcasting and receiving equipment design. Du Mont of Du Mont station equipment. This is another Du Mont
has built more television stations than any other com- contribution to the development of a great new medium.

pany. Du Mont has operated its Station WABD and com- Please request it on your firm letterhead.

Copyright 1946, Allen B, Du Mont Laboratories, Inc.

i
||
U |

ALLEN B. DU MONT LABORATORIES, INC., GENERAL OFFICES AND PLANT, 2 MAIN AVENUE, PASSAIC, N. J.
TELEVISION STUDIOS AND STATION WABD, 515 MADISON AVENUE, NEW YORK 22, NEW YORK
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low there in the back of the hall
wants to give a testimonial for
KFI'S super air salesman, ART
BAKER! Seems that not long ago
Art was taken by the Christmas
spirit and decided to do something
for the 2,900 servicemen confined
at Corona Naval Hospital. His
idea (unique if we do say so our-
selves) was to have the boys write
request letters to Santa — care of
Art Baker — which he would, in
turn, pass on to listeners to fill.
When the missives were in from
Corona, Art gave two pitches about
them on his daily network* pro-
gram (NBC-KFI 10:45 am.).
Believe it or not, in 48 hours over
30,000 responses arrived at NBC
Hollywood. *Pacific—20 stations

THE MISSING COUSIN

When the noted cellist, Willem
Van den Berg was guest conductor
for a recent broadcast of the “KFI-
Hollywood Bowl Young Artists
Competition” (Mon. 9:30 p.m.),
a frantic call came to KFI's switch-
board during the show. A woman
listening to the program decided
that Mr. Van den Berg was her
long lost cousin from Holland and
wanted an immediate verification.
Upon receiving the message, the
conductor denied knowledge of
the woman. but stated that such
occurrences were not unusual. He
told us that once, after a concert
in Prague, 20 total strangers
rushed up to the stage and em-
braced him as their missing cousin.

CLEAR CHANNEL

KFI

640
KILOCYCLES

50,000
WATTS

bate © G, e

for LOS ANGELES
Represented Notionally by Edword Petry and Company, Inc
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C. CLAYTON (Chuck) REDFERN, in
the Marine Corps for three and a half
years as Southwest Pacific combat cor-
respondent, is general manager of the
Athens Broadcasting Co., Athens, Tenn.,
permittee of WLAR, new station now
under construction to operate unlimited
hours with 250 w on 1450 kc.

HARRY J. OCKERSHAUSEN, former
administrative assistant to FCC general
counsel and recently released from
AAF, has joined Washington law firm
of Dempsey & Koplovitz.

FRANK M. (Scoop) RUSSELL, NBC
Washington vice president, is father of
a boy.

DON THORNBURGH, CBS West Coast
vice president, returned to Hollywood
last week after several weeks in the
East during which he suffered a stomach
attack which had hospitalized him in
New York.

MAJ. BRIAN G. SHELLON has re-
turned from five years’ service with
Canadian Army overseas to his post as
manager of CJKL Kirkland Lake, Ont.
After V-J Day Shellon was placed in
charge of the Allied Forces programs on
Radio Hilversum, Holland.

WENDELL B. CAMPBELL, general man-
ager of KMOX St. Loulis, is father of a
girl.

DICK CONNER, vice president in charge
of operations of ABS, is on a three
week business trip to the Midwest,
South and Inter-Mountain areas. He
also will cover Eastern Seaboard before
returning to Grand Rapids.

WILLIAM BANKS, owner of WHAT
Philadelphia, is enroute to Florida to
recuperate from a severe attack of flu.

Popular Home Products

Sponsor ‘Wake Up’ Show

ABC’s Saturday morning replace-
ment for Don McNeill’'s Breakfast
Club, Wake Up & Smile, presented
from 8-9 a.m. (CST.) will be spon-
sored by Popular Home Products
Corp. of New York (Staze denture
adhesive), effective Jan. 19. Agency
is Raymond Spector, New York.
At the same time, Hal (Happy)
O’Halloran, m.c. on the WLS Na-
tional Barn Dance takes over duties
as singing m.c. Assisting will be
Boyce Smith, tenor, Kay Armen,
blues singer, and Rex Maupin’s
orchestra.

Wake Up and Smile, according
to ABC Chicago, is built to increase
American’s morning audience par-
ticipation shows, notably Break-
fast Club and Breakfast in Holly-
wood. The new show will also fea-
ture audience interviews and give-
aways.

McNeill Released

WILLIAM DONALD MCcNEILL, recently
released from the U. S. Naval Reserve,
has joined McCann-Erickson’s foreign
department in New York. Before his
Navy career he was known to the sport
world as Don McNeill.

Indian Agency Group

ADVERTISING AGENCIES have formed
for the first time in India an organi-
zation to be known as the Advertising
Agencies Association of India. Purpose
of the association is to raise and im-
prove the standard of advertising in
India, to encourage a high level of
business and professional integrity
among agencies and their suppliers and
to arrange for educational course for
those in the profession. First executive
committee is composed of P. De Peter-
son, director of J. Walter Thompson Co.
(Eastern) Ltd.,, Calcutta; S. K. Bose,
manager the Press Syndicate, Ltd.,
Calcutta; J. N. Jaini, proprietor Na-
tional Advertising Service, Bombay,
and J. R. Chesire, manager Lintas Ltd.,
Bombay.
Wilson Director

E. F. WILSON, vice president and

media director of McCann-Erickson, has
been elected a director of the company.

STARKIST PRAISES RADIO’S AID

Enters Ninth Year on Air With New Show,

STARKIST Co., San Antonio, open-
ing a new coast-to-coast campaign,
gives radio a big share of the credit
for its growth-—and for the fact
that Starkist sales in 1945 were
more than five times greater than
in any previous year.

Headed by Howard W. Davis,
owner of KMAC San Antonio and
KPAB Laredo, Tex., Starkist is in
its ninth straight year of radio ad-
vertising to promote Starkist “Flo-
tation” toothpaste and powder and
shave cream. The 1946 campaign
features Starkist Treasure Chest,
a quarter-hour contest-type show
currently ‘heard on 64 stations
Monday through Friday.

The broadcasts, spotted in most
instances between 4:30 and 6 p.m.,
invite listeners to complete, in 25
words or less, a given statement
such as “I’'m glad I’'m an American
because . . . .” Daily prizes for the
best answers are two 1946-model
radio - phonograph combinations,
two Helbros watches, and two de-
luxe-model Schwinn-Built bicycles.
An additional prize of $500 is
awarded for each week’s best an-
swer. The statements to be com-
pleted are changed weekly.

The 64 stations currently carry-
ing the program are competing in
an audience-building contest spon-
sored by the company. Starkist
listed them as follows:

KAND KANS KCMO KXDAL
KELO KFIO KGKB KFJZ KLRA
KLX KMAC KMOX KMPC KMYR
KNET KOB KOCY KOL KOWH
KPAB KRRV KSO KTRI KTUL
KUTA KWBU KWBW KWJJ
KWTO WAPI WBT WCBI WCCO

Holles Speech
EVERETT HOLLES, WBBM Chi-
cago, news editor speaks before the
Industrial Editors Assn. at its one-
day clinic at the Hotel Morrison,
Jan. 17. Following week Mr. Holles
travels to Columbus, O., to make
an address before annual radio
clinic and convention of the Ameri-
can Assn. of School of Journalism
on Friday and Saturday, Jan. 25-26.

‘Treasure Chest,” on 64 Stations

WCOC WDGY WDNC WDZ
WELO WEMP WEW WFBM
WFIG WFVA WGAC WGBR
WGBS WGTM WHBQ WINN
WJBO WJDX WJLD WLAG
WLEE WMBH WMMN WMSL
WOLS WOPI WROX WRRF
WSJS WCSC WSOC.

Pitluk Adv., San Antonio, is
agency.

NEWS INTERNESHIF
PLANS ARE FORMED

PROGRAM for the second year of
radio news interneships, by which
teachers of journalism are given
practical experience in radio sta-
tion newsrooms during summer
vacations, will be drawn up by the
Council on Radio Journalism, meet-
ing Jan. 24, 2 p.m., at the Neil
House, Columbus. The council was
created jointly by the NAB and the
American Assn. of Schools & De-
partments of Journalism.

The interneship project was
started last year and was favorably
received by participating stations
which employed college journalism
teachers. Requests for its opera-
tion in 1946 have come from a
number of stations.

The AASDJ will hold its annual
meeting Jan. 25 at the Neil House.

Meeting Jan. 26 at the same site
will be the American Assn. of
Teachers of Journalism, with the
program featuring a roundtable in
which industry news executives will
give their views on radio journal-
ism instruction.

Members of the roundtable will
be Everett Holles, CBS Chicago;
Frank Schooley, WILL Urbana,
Ill.; Arthur C. Stringer, NAB di-
rector of promotion and secretary
of the council as well as of the
NAB news committee; E. R. Vade-
boncoeur, WSYR Syracuse and
chairman of the NAB news com-
mittee; Ralph Worden, WGAR
Cleveland. Chairman of the teach-
ers group is Paul H. Wagner, Ohio
University, Athens, O., who ar-
ranged the roundtable.

“’Pilot to bombardier...get ready to unload...we
use WGAC in Augusta.”

AR RY I

WGAC Augusts, Gs.
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I T’s a radio station’s obligation to be part of

the community it serves. And we at WAPI
are so close to Birmingham (and lots of Alabama
besides) that we feel like one of the family.

When 28,000 people packed Legion Field to
witness a benefit football game for the Crippled
Children’s Clinic, WAPI’s Jimmie Willson
appeared by request to lead the crowd in
community singing before kickoff time. Every-
body knew why he was there. Jimmie is a best
friend of someone mighty important—the
crippled kids themselves.

When the Junior League of Birmingham
wanted to dramatize better books for children,
they knew the following WAPI has among
Alabama families and picked us to broadcast the
series. Another WAPI feature (the official
program of the Birmingham Board of Education
on which high schoolers have complete rein,
using their own announcers, production men,
musicians, script writers, and actors) led
SEVENTEEN MAGAZINE to say: “City and student
response has been overwhelming, and WAPI
probably has the highest listener rating in the
country every Saturday morning.”*

When a strike of Birmingham printers forced
the city’s three newspapers to suspend publication
for a month, WAPI served on the air by
increasing its number of news periods. A
window display giving latest bulletins was set
up at one of the city’s busiest street corners,
arousing such attention that TIME MAGAZINE
wrote: “The crowds that gathered (to read
WAPI news) all but blocked traffic.”

Listeners like our type of community-conscious
radio. Advertisers do, too! For 96 months
WAPI has led all Birmingham stations combined
in the total of national spot quarter-hours
carried. If you want to join our happy family,
we or Radio Sales will be glad to show you how.

* Undoubtedly more enthusiastic than accurate. But
its impressive just the same.

on
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" NBC Releases New

Schedule of Rates

Net Charge for 9-10 p.m. Spot
Listed at $18,934

NET TIME-COST for a typical
125-station NBC network is $18,934
for the 9-10 p.m. EST period; $12,-
105 for a half-hour, and $8,070 for
a quarter-hour during that time,
according to NBC’s rate card No.
32, which became effective Jan. 1.

In the 10-11 p.m. EST period,
rates for the same network are
slightly less: $17,786 for the full
hour; $11,414 for a half-hour;
$7,609 for a quarter-hour. For a
daytime broadcast five times a week
on the same network, the rates are
$44,884 for a full hour; $27,056 for
a half-hour, and $18,037 for a quar-
ter-hour. All of these figures as-
sume a b52-week contract and all
are calculated with the weekly dis-
counts, annual rebate and full net-
work discount deducted.

New rate card shows 147 night-
time and 149 daytime affiliates for
NBC in the U. S. Card includes 12
stations added since the publica-
tion of the last previous rate card,
No. 31, as follows: KCRA Sacra-
mento, Cal.; KNOE Monroe, La.;
KOH Reno; KPLC Lake Charles,
La.; KVOL Lafayette, La.; WERC
Erie, Pa.; WGRM Greenwood,
Miss.; WMAM Marinette-Menomi-
nee, Wis.; WMIS Natchez, Miss.;
WSV A Harrisonburg, Va.; WTRC
Elkhart, Ind.; WTTM Trenton,
N. J.

CommenciaL Ny

OWARD ST. JOHN, formerly in

charge of program sales promotion

and development for ABC, has
been appointed an account executive
of the network. Former member of
New York Stock Exchange and Chicago
Board of Trade, he joined network in
April 1944 in promotion and sales de-
Partments of WJZ New York, ABC key
station, for which he subsequently or-
ganized a merchandising department.

READ WIGHT, for two years in radio
department of Willlam Morris Agency
and previously vice president of World
Broadcasting System, joins creative
sales department of ABC Jan. 14 to
serve in an executive capacity in sale
of programs as well as program promo-
tion and merchandising. Before joining
WBS in 1935, Wight had been radio di-
rector of H. W. Kastor -& Sons, -Chicago.
T. E. DANLEY, former national sales
service manager of Mutual, has been
named sales traffic manager for the
network in charge of station clearance,
sales orders and related duties.

BOB MAYO, WOR New York account
executive, returned to station last week
after three years in the Navy. He joined
WOR in 1940.

JOSEPH P. OAKES, acting program di-
rector of WLAW Lawrence, Mass., for
20 months, has returned to his former
post in WLAW sales division.

JOHN W. WHEELER, Army veteran, has
been added to sales staff of WMAN
Mansfield, O.

HAROLD WALKER, former salesman of
WSAI Cincinnati just released from
AAF as captain and last week in Wash-
ington, currently is in New York.
WILT GUNZENDORFER, sales manager
of KROW Oakland, Cal., is conducting
radio courses offered by the Extension
Division of the U. of California.
RALPH S. LATHAM, released from the
Navy, has joined the local sales staff of
WOWO Fort Wayne, Ind.

Limit of 20% on Commercials Slated

For NAB Meeting After Board Action

REVISED limitations on commer-
cial copy, which would limit cred-
its to 20% of total air time, have
been approved by the NAB Board
of Directors for submission to the
membership at the association’s
annual convention in ‘Chicago Oct.
21-24.

Approving recommendations of
its Code Committee drafted last
month [BROADCASTING Dec. 24] the
board at its meeting in Los Angeles
Jan. 5, authorized the membership
vote on the revisions.

The following wording will be
submitted as the suggested revi-
sion of the clause in the standards
now entitled ‘“exceptions’:

In participation programs, announce-
ment programs, musical clocks, shop-
pers guides and other programs of 15
minutes or longer falling within these
general classifications, the commercial
portion should not exceed 209, of the

total time utilized. The 209, limitation

does not apply when a 15 minute or
longer segment is sold to one sponsor.
The commercial portion should then
be the same as given in the table above,

In five-minute news programs,
it is recommended that the limita-
tion be one minute on commercial
copy. In five-minute entertainment
programs the commercial limita-
tion is 12 minutes.

The Code Committee’s report
recommended a campaign of educa-
tion by the NAB among member
stations on commercial standards,

along with accumulation of case
histories to assist licensees in mak-
ing independent decisions regard-
ing their applications. The proposed
standards will be placed on the
agenda of various district meet-
ings so stations will come to the
Chicago convention familiar with
them and in a position to vote for
ratification.

The board was advised by the
Code Committee that a meeting of
the subcommittee of the Sales
Managers Executive Committee

TRACY MOORE, Pacific Coast sales of-
fice manager of WLW Cincinnati, fol-
lowing week’s conference with station
executives during annual station meet-
ing in Cincinnati, returns to his Holly-
wood headquarters in mid-January.

TOM SLATTERY, member of the sales
staffi of CKMO Vancouver, B. C., has
been appointed sales manager of the
station.

J. J. BERNARD, director of sales for
KOMA Oklahoma City, is on a trip to
Chicago and New York.

HOWARD W. CANN JR. has joined net-
work sales organization of MBS follow-
ing discharge from AAF. Before en-
listing in 1942 he had been for several
years on sales staff of ABC.

FRANK FLYNN, commercial manager
of KFBC Cheyenne, Wyo., has been
elected president of Cheyenne Junior
Chamber of Commerce.

BILL SLADE, released from Canadian
Army, has been appointed commercial
manager of CHUM Toronto. He was for-
merly with CBS on West Coast.

HEADLEY-REED Co. has announced re-
turn of three servicemen to their former
position. CAPT. LESTER BLUMENTHAL
returned to New York office Jan. 1 after
two and a half years in ETO. SGT.
WILLIAM C. WHITTEMORE rejoined
New York office Jan. 7 after two years
in Europe. GREGORY MURPHY Jr. re-
turns as manager of Atlanta office Feb.
1 after 18 months service with Coas;
Guard in Caribbean theatre.

HERB SCAMMEL, new to radio, has
jolned William Wright Co., station rep-
resentative, Toronto, as salesman. He
was recently discharged from RCAF
after three years overseas on radar
work and joined the firm under the
Dept. of Veterans Affairs training pro-
gram.

BBC’s “Brain-Trust” program, a sort
of English ‘“Information Please” and
one of the most popular BBC shows, is
entering its sixth year on the air. It
observed its fifth “birthday’”’ Christmas.

WOR Signs NRI

WOR New York has become a subscriber
to Nielsen Radio Index, becoming first
NRI station client in New York area.
A. C. Nielsen Co. reports that a unique
feature of its service to WOR will be
“in measurement of the total audience
of a broadcasting station expressed in
actual number of homes and applica-
ble to the entire primary area served by
the clear channel stations in New York
as opposed to merely the metropolitan
area.” Data will cover other major New
York stations as well as WOR, giving
comparative material for sales, pro-
gramming and other operations.

with the code group is planned
soon to consider “limiting the num-
ber of commercials, before, during
and after chain and station
breaks.”

New York
Vanderbilt 6-4542

Boston
Hubbard 4677

For Top Avdilabilities and
Prompt, Accurate Service in Omaha

Call
WEED & CO.

Chicago
Randolph 7730

Hollywood
Hillside 8611

Detroit
Randolph 5382

San Francisco
Yukon 1899

MUTUAL

OMAHA
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lack Dragon Society.. Penicillin..
Labor Strikes.. Atomic Research in Ger-
many.. Inflation.. Jet Propulsion.. Gen-
eral Wainwright.. a random-sampling of
the personalities, issues, and topics of

the day which are brought into sharp, dy-

namic focus in “The Time is Now.”

Each Tuesday and Thursday, 9:45 to
10:00 P.M., some significant facet of the
current scene is polished for a Pacific

coast audience, before a KEX microphone.

e« KDKA +« WBZ +« WBZA -

WESTINGHOUSE RADIO STATIONS Inc

wOoOwo -

Ken Finley’s brilliant, interpretive nar-
ration highlights the drama in the things
people are interested in.. and talking

about.

Some 80 versions of “The Time is Now”
have been aired by Portland’s KEX. Wide
and favorable reactions throughout the
KEX Primary underscore rising popular
interest in this type of program. The time
is right for sponsorship of “The Time is

Now.”

OREGON'S AMERICAN NETWORK STATION

REPRESENTED NATIONALLY BY NBC SPOT SALES —EXCEPT KEX °* KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO.
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‘Proouction K

UGH GUIDE returns to WINX

Washington, D. C., as chief an-

nouncer, post he held before enter-
ing Army in 1943. He served 22 months
with combat engineers group in Nor-
mandy, Rhineland and central Ger-
many. He previously had been with
WMBG Richmond, Va.

MARCUS BARTLETT, following release
from the Navy, has returned to his post
as program manager
at WSB Atlanta.
MARK TOALSON,
formerly chief con-
trol engineer who
headed production
and program depart-
ments during the
war, becomes pro-
duction manager of
station. First join-
ing WSB in 1930.
Bartlett entered
Navy in 1943, doing
radio public rela-
tions work as lieu-
tenant at Naval Air
Station, Jackson-
ville, Fla.

ELLIOTT MILLER, Navy flyer, is ex-
pected to return to the announcing staff

Mr. Bartlett

of WDRC Hartford, Conn. following
his release from service. RUSSELL
NAUGHTON, on terminal leave from

Army atom bomb group, resumes WDRC
announcing post.

BETTY JEAN HOLLAND, 18, daughter
of WILLIAM F. HOLLAND, Cincinnati
advertising executive, is now conducting
two sponsored programs on WCKY Cin-
cinnati. “Today We Honor” is heard
Mon.-Wed.-Fri. 3:30 p.m. and “Help,
Inc.” five-weekly 3:15 p.m. In radio five
years, she does her own program re-
search and writing.

JOHN D. SCHEUER Jr., production
manager of WFIL Philadelphia, has been
honored by the Philadelphia Junior
Board of Commerce for his work in the
furtherance of democracy. As producer-
writer of “Within Our Gates”, pre-

sented by WFIL in cooperation with the
Philadelphia Fellowship Commission,
Scheuer is actively engaged in drive to
abolish racial-religious prejudice.

FAITH HAWKINS JONES has resigned
from the program department of KYW
Philadelphia to join her husband at
their new home in Greensboro, N. C.

FRANK ALLAN, KMOX St. Louis staff
announcer, has shifted to WIND Chi-
cago.

ASHTON DUNN, retired to inactive
duty as a lieutenant colonel in the
Army after three years’ service and for-
mer manager of NBC’s personnel de-
partment, has rejoined network in his
former position and will report to
ERNEST DE LA OSSA, personnel direc-
tor. Dunn will be in charge of employ-
ment, training and employe services, in
addition to assisting de la Ossa on labor
relations matters.

ADELE HUNT, WPAT Paterson, N. J.,
director of women’s programs and con-
ductor of “Hunt for Happiness’”’ pro-
gram on station, has been booked for
a series of lectures on radio for women'’s
clubs throughout New Jersey.

PAUL A, MYERS has been appointed
program director of WWVA Wheeling,
W. Va. Starting with station 12 years
ago as hillbilly entertainer, he has been
announcer, staff band member and sales-
man for WWVA. For 22 months he has
been with amphibious Naval unit over-
seas. JOHN SHIPLEY, released from
Army, joins station’s announcing staff.

BILL STUBER has returned to WPTF
Raleigh, N. C., as continuity supervisor
following release from Navy as lieuten-
ant. He served in Atlantic, Africa, and
South Pacific.

HARRY LYTLE, for two years an-
nouncer producer and program director
for AFN stations in ETO, has returned
to WMAN Mansfield, O., as program di-
rector following release from Army.
BOB CHRISTOPHER, who headed pro-
gram department during Lytel’s ab-
sence, moves to station sales staff,
DANNY LANDAU and AL LEWIS trans:
fer to WMAN announcing staff.

FRED KNIGHT, announcer at WIBG
Philadelphia, is fdather of a boy born
Jan. 8.

JIM SIMPSON, WWDC Washington,
D. C., announcer, resigns from station
to study dramatics at U. of California.

ANN ERICKSON, home economist of
NBC, has been married to CHARLES R.
SCHON, former WTAG Worcester, Mass.,
announcer-actor. Miss Erickson former-
ly had been program director with
WHAI Greenfield, Mass.

FRED WOOD, released from Navy as
lieutenant commander, has rejoined an-
nouncing and program staff of WSNJ
Bridgeton, N. J. DON HART, ex-Marine
sergeant, also returns to station under
new assignment as program director.
Both had been in service for more than
four years.

SIR ADRIAN BOULT, BBC conductor-
in-chief who has arrived in the U. S.,
is to make his second appearance with
Boston Symphony Orchestra Jan. 19, 26
and Feb. 2, 9:30-10:30 p.m. on Ameri-
can. Symphony broadcasts are spon-
sored by Allis-Chalmers Co., Milwaukee,
through Compton Adv., New York.

WARREN BRYAN, Sgt. Bryan until
last month, has joined the cast of
‘‘Stella Dallas”, NBC daytime serial, in
the tailor made role of a returned GI.
During his three years overseas Bryan
conducted a daily record program
‘“Beaucoup de Music” over the Ameri-
can Forces Network from Paris,

JIM WARD, formerly of CKCK Regina,
has joined the announcing staff of
CKOC Hamilton. TYLER SPAFFORD,
out of RCAF, is also new announcer at
CKOC. KATHLEEN WHIGHAM, released
from RCAF Women’s Division, has
joined CKOC as continuity writer.

JOE WARNER, announcer of KROW
Oakland, Cal., and DOROTHY JONS-
SON, traffic manager of the station,
were married Dec. 18.

RICHARD BURDICK, co-director of Irv-
ing Berlin’'s production “This Is the
Army” while in service, with release has
been appointed production director of
KSFO San Francisco. Prior to service
he was producer of Young & Rubicam,
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New York, assigned to CBS ‘“Aldrich
Family” and Dinah Shore program.
LYLE DANIELS has been named KSFO.
musical director. -

JACK TREGALLIS, announcer of
CKWX Vancouver, is father of a boy,
Barry John.

ALLEN CREWE of the CKWX Van-
couver program engineer staff trans-
fers to continuity department.

FRED DARLING has joined the an-
nouncing staff of CKEY Toronto, to
handle morning farm program “Rural
Route 580”. He was formerly with
CHEX Peterborough, Ont., and with
stations of Northern Broadcasting chain
in northern Ontario.

AL STEVENS and BILL WARREN have
been appointed chief announcer and
night supervisor respectively of WITH
Baltimore.

FRANK JAMES has been appointed pro-
gram director of KPHO Phoenix, Ariz.
He previously had been with station
sales staff.

LARRY WAYNE, one time program di-
rector of WEDC Chicago and staff an-
nouncer of WTAQ Green Bay, Wis., is
now on the announcing staff of WSAU
Wausau, Wis., following release from
armed forces after two years’ service.

RUTH OAKLEY, in charge of studio
receptionists at CBS, and ERIC H.
FALINE, assistant night manager in
shortwave production at CBS, have an-
nounced their engagement.

JIM BRANNON, Hollywood announcer,
has been assigned romantic lead in Co-
lumbia picture, “Boston Blackie's Pri-
vate Ghost”.

MARY KENNEDY, music librarian of
WPAT Paterson, N. J., and student of
Astolpho Pescia, will make her New
York debut as a concert singer at Town
Hall April 28.

FORT PIERSON has been assigned an-
nouncer on daily MBS “Queen For A
Day”.

DICK ROSS, West Coast production
manager of ABS, has completed produc-
tion of an American Scientific Affilia-
tion 16 mm. kodacrome film, “God of
Creation”’.

JEAN PAUL KING, announcer on NBC
‘“Red Skelton Show’’, and Mrs. Gretchen
Robinson of Idaho Falls, Ida., are to be
married in Las Vegas, Nev., Jan. 16.

GLENN MIDDLETON, released as cap-
tain after five years Army service, has
rejoined CBS Hollywood as contact pro-
ducer, assigned to “Hollywood Star
Time”, dramatic series sponsored by
Frigidaire Division of General Motors
Corp.

DICK CUTTING, CBS Hollywood news
analyst, having recovered from severe
laryngitis attack has resumed his twice-
daily newscasts on network Pacific sta-
tions. ROY ROWAN had substituted
during his illness.

RALPH SILVER Jr., recently discharged
from the Army, has joined the con-
tinuity staff of WPAT Paterson, N. J.

OSCAR KATZ, CBS associate director of
research, will give & course in radio
audience research at the School of Busi-
ness and Civic Administration, College
of the City of New York, starting
Feb. 13.

PAUL SCHUBERT, Mutual commenta-
tor, Jan. 11 was to marry Frances Whit-
ing, for 12 years editor of Cosmopolitan
Magazine.

LIKE LS
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Because KFMB
goes over in a big

way with its exclusive
ABC (American) Net-
work shows, it goes over
big with advertisers who
realize that KFMB does
a real ‘“internal”

selling job in San

Ownéed and Managed by JACK GROSS
Represented by the BRANHAM CO.

New Zealand Advertisers

Oppose Broadcast Plan
A RESOLUTION expressing “con-
sidered and complete dissatisfac-
tion with the present control of
commercial broadcasting” in New
Zealand was passed unanimously
by the National Advertisers Assn.
of New Zealand at its annual
meeting.

The resolution urged the Gov-
ernment “to immediately appoint a
general manager, responsible direct
to the Minister, and not to the
Director of Broadcasting.” The
resolution was passed Dec. 6 and
forwarded to the Minister of
Broadcasting.

Controversial Program

Begun on WGN Jan. 13

OLD RADIO bugaboo concerning
controversial issues was thrown
overboard by WGN Chicago, which
inaugurated a new series Jan. 13
called Your Right To Say It, (6:-
6:30 p.m. CST).

Show features two well-known
speakers in traditional debate style.
Each is given eight minutes to pre-
sent his side of the question, and
after a summary of arguments by
the moderator, receives four min-
utes for rebuttal.

Program is directed by Dr.
William S. Stokes, professor of
political science at Northwestern U.

Your Right To Say It will be
broadcast as a public service fea-
ture and is not open for sponsor-
ship, according to WGN officials.
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OHN CAPLES has been released from

the Navy as commander after four

years’ service and returns to his
former post as vice president of BBDO
New York. He is author of three text-
books and numerous articles on adver-
tising.
NEIL COLLINS, released from the Army
as captain and former public relations
officer of Army Service Forces Depot,
Columbus, O., has joined the public re-
lations department of Byer & Bowman,
Columbus. He formerly was publicity
director and special events announcer
of WHK and WCLE Cleveland.

JOHN PAUL JONES Jr. has rejoined
J. M. Hickerson Inc., New York, as vice
president and manager of the Wash-
ington office after an absence of two
years in war work.

ARTHUR RICHMOND, formerly of Hir-
shon-Garfield and breviously assistant
advertising manager of S. H. Camp &
Co., has joined the copy staff of Doherty,
Clifford & Shenfield, New York.

QUINCY G. RYAN, since 1944 chief of
the advertising section of the office of
public information of the American Red
Cross, has rejoined Ruthrauff & Ryan,
New York, as vice president and ac-
count executive.

LARRY DUNHAM, out of the Navy, and
DON WATEROUS, released from the
Army, have returned to the media de-
gartkment of Benton & Bowles, New
ork.

HERMAN S. THOENEBE has been ap-
DPointed vice president of John Falkner
Arndt & Co., Philadelphia, in charge of
industrial department.

THEODORA YATES, a radio director at
Benton & Bowles, New York, Feb. 2 is
to be married to Harold O. Dyrenforth
of State Dept. Office of International
and Cultural Affairs.

WILLIAM P. MULLEN, recently dis-
charged as major from AFRS, last week
joined Lennen & Mitchell, Hollywood,
as assistant to MANN HOLLINER, vice
president in charge of radio. Mullen
was formerly with WTBO Cumberland,
Md., and was liaison officer on USoO
camp programs for Hollywood Victory
Committee before assignment to AFRS.

IRVING MILLER, former Navy lieuten-
ant who had been on advertising staff
of Minneapolis Star Journal and Trib-
une, is new account executive with
Newby & Peron, Chicago. MARGARET
CHATTERTON, previously with Mont-
gog?ery Ward & Co., joins N&P as copy-
writer.

STEPHEN W. WEBB, upon release from
Navy as lieutenant, has resumed part-
nership in Spitz & Webb, Syracuse,
N. Y. He served as combat information
officer on an attack transport.

ALICE ROSS, formerly with Franklin
Bruck Adv., New York, has joined Book
Find Club, New York, as director of ad-
vertising and bublicity.

MAXON Inc., Detroit, has opened Los
Angeles offices in Pershing Square Bldg.
under charge of VINTON H. HALL, re-
leased from Navy and formerly with
McCann-Erickson, Los Angeles.

ALVIN R. SMITH has joined Theodore
J. Funt Co., New York, as executive on
both fashion and general accounts. He
was formerly with Henry L. Davis Co.

RADCLIFFE ROMEYN, for 16 years
vice president and general manager of
Geare-Marsten, New York, has joined
Campbell-Ewald Co., New York, as vice
president and account executive.

WILLIAM G. CARMODY, treasurer;
WILLIAM J. SUTTON, art director, and
THOMAS A. HOPKINS, copy staff mem-
ber, have rejoined Hixson-O’Donnell,
New York, following release from armed
services. HERMAN WILDEMAN, Army
veteran, is new to radio staff of agency
and FRANK W, FOX, also out of Army,
joins general contact staff.

OGDEN KNIFFIN, released as major
from the Army after five years and now
associate director of Abbott Kimball Co,

‘marketing and research department, has

been decorated by President Truman
with the Legion of Merit for ‘“‘excep-
tionally meritorious conduct in the per-
formance of duties of the utmost Im-
portance.” Prior to his war service he
was with Weiss & Geller and Sherman
K. Ellis & Co.
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WILLIAM GRAY, formerly with Young
& Rubicam, New York, and OWI, has
joined the copy staff of Kenyon & Eck-
hardt, New York. :
CHESTER J. RADVEN has been ap-
pointed vice president of S. Duane
Lyon Inc., New York. He has been ac-
count executive with firm for four
years.

LT. COMDR. JAMES HAUSMAN, USNR,
formerly with Federal Adv., has joined
copy stafl of Franklin Bruck Adv., New
York.

HOWARD C. EASTER, released from
AAF, has joined Weston-Barnett, Water-
loo, Ia., as copy and continuity writer.
SAM C. FULLER, released from the
Navy as lieutenant, has been appointed
radio director of Sherman & Marquette,
New York. SAM GILL, research direc-
tor, adds supervision of media. C. B.
HOFFMAN remains in charge of time
and space for Colgate-Palmolive-Peet
Co. account.

GRAY & ROGERS, Philadelphia, has
admitted four more general partners:
ROBERT W. GRAHAM, SHERMAN G.
LANDERS, GUY E. FRY and RUSSELL
K. CARTER. Firm name remains the
same.

LESTER BUSHMAN, out of the Army,
joins Horace D. McKinney Adv., Phila-
delphia.

ABNER J. GEULA Adv., Atlantic City,
has opened a branch office in Lewis
Tower Bldg., Philadelphia.

EDWARD KAYLIN after three and a
half years with the Army has joined
Deutsch & Shea, New York, as research
director. Prior to his Army career he
was director of the Bureau of Smaller
Stores of the National Retail Dry Goods
Assn.

LT. COL. VICTOR GEORGE, in charge
of “Canadian Army Show’’, has returned
from overseas and is returning to his
post as president and managing direc-
tor of Whitehall Broadcasting, Mont-
real.

R. T. KELLEY, president of Russell T.
Kelley Ltd., Hamilton, agency, has been
appointed Minister of Health for On-
tario.

HORACE HAGEDORN, for 14 years in
radio advertising and production, most
recently with Neff-Rogow, New York,
has joined Craven & Hedrick as account
executive and radio director. Before
joining Neff-Rogow he was for five years
with NBC national spot sales.

JAMES HYMAN, after four years AAF
service, has joined Chernow Co., New
York, as vice president. Prior to war
service he headed his own agency.
WALTER LURIE, radio head of Blaine
Thompson Agency, New York, is cut-
ting a record for a new package show
starring Jean Sablon and Arlene Fran-
cis with Ray Block’s Orchestra.

HENRY R. POSTER, former assistant
manager of research of Mutual and
prior to that in the research depart-
ment of Biow Co., New York, has joined
ABC as assistant to Edward F. Evans,
director of research.

HOIN

“In the
People’s Cause”

PORTLAND, OREGON

CBS Affiliate

FREE & PETERS, Inc., Nat'l Rep.
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FTC Is to Probe

10,574 Statements
Pat

Annual Report Gives

On Back to Radio

IN ITS ANNUAL REPORT to
Congress, the Federal Trade Com-
mission said last week that in the
fiscal year ended last June 30 it
had marked 10,574 advertising
broadcast statements “for further
study as containing representations
that might be false or misleading.”

The Commission said an analysis
of the questioned statements and
of 17,260 “suspected” advertise-
ments in periodicals showed they
pertained to 1,114 commodities,
with 94.4% pertaining to food,
drugs, devices and cosmetics. Ad-
vertisements of radio, auto, refrig-
erator and other equipment com-
prised 0.29%. A total of 67.9% of
the ads referred to drug products.

“Contact” letters, asking for
products advertised and copies of
the advertisements, were sent to
200 advertisers and FTC accepted
66 stipulations to cease and desist
from alleged misrepresentations in-
volving radio and periodical ad-
vertising. At year's end, 688 cases
were pending, compared with 722
at end of previous fiscal year.

Praise for Radio

The report gave a pat on the
back to the broadcasting industry
and to publishers for their willing-
ness to help eliminate false and
misleading advertisements. It said
the Commission received “the co-
operation of the four nationwide
network chains, 19 regional net-
work groups, and transcription
producers engaged in preparing
commercial radio recordings; and
of 850 commercial radio stations
. . 27 The FTC noted an improve-
ment in the character of all ad-
vertising in recent years.

FTC, which started surveying
commercial radio continuities in
1934, said in the past fiseal year it
“received copies of 559,700
continuities and examined 562,260,”
reading an average of 4,263 pages
of radio script each working day.

During the war, it was pointed
out, the FTC “issues calls twice
yearly for each individual radio
station instead of four times yearly,
as formerly. National and regional
networks respond on a continuous
weekly basis, submitting copies of
the commercial advertising parts
of all programs wherein linked
hookups are used involving two or
more stations. Producers of elec-
trical transcription recordings each
month submit typed copies of the
commercial portions of all record-
ings produced by them for radio
broadcast. This material was sup-
plemented by periodic reports from
individual statiens listing the iden-
tities of recorded commercial trans-
criptions and related data.”

The Commission referred to its
October 1944 report on “Advertis-
ing as a Factor in Distribution,”
which showed that, in percentages
of total advertising expenditures,
the six types of advertising most

Policy Changes
DISTINCTION of being the
first non-network station to
originate a broadcast from
the White House is claimed
by WINX Washington, inde-
pendent station, as a result of
its broadcast of President
Truman’s Jan. 3 address. Pre-
viously, only the major net-
works had been permitted to
originate the President’s
speeches. The new policy
came on the heels of the con-
troversy which developed
when Secretary of State
James F. Byrnes’ radio ad-
dress on his London confer-
ences was carried exclusively
by CBS [BROADCASTING, Oct.
15] and which popped up
again after his Moscow con-
ference. Secretary Byrnes’
Dec. 80 report on the Moscow
meetings, first scheduled ex-
clusively for NBC, finally was
released to all broadcasters
[ BROADCASTING, Jan. 7].

extensively used by 548 manufac-
turers of 17 lines of consumer
goods (including food, -clothing,
building materials, farm machin-
ery, and petroleum products) were:
Radio 18.3%; national magazines
17.4%; newspapers 15.2%; mate-
rial furnished to dealers 13.3%;
outdoor posters 7.3%; joint adver-
tising with deals 6.4%. The remain-
ing 22.4% was distributed among
trade journals, mailed material, etc.
Total advertising expenditures of
the 548 manufacturers surveyed
was $71,498,607.

In addition to its regular adver-
tising survey, FTC collected and
analyzed advertising which might
be in violation of the War Produc-
tion Board’s advertising policies by
contributing to price rises, ete. In
this respect FTC furnished WPB
with 2,629 commercial radio con-
tinuities and 1,798 published ads.

In an overall summary of the
year’s work, FTC said it issued
164 formal complaints and 140
cease and desist orders, and ac-
cepted 286 stipulations to discon-
tinue unlawful practices.

GOT A JOB T0 DO

Joseph Hershey McGillvra, Inc.
National Representatives

BROADCASTING e Telecasting



Clocks with tiny crystal hearts

that beat 100,000 fimes a second

CrysTAL HEARTS beat time in Bell Tele-
phone Laboratories, and serve as stand-
ards in its electronics research. Four
crystal clocks, without pendulums or
escapements, throb their successive
cycles without varying by as much as a
second a year.

Precise time measurements may seem
a far cry from Bell System telephone
research, but time is a measure of
frequency, and frequency is the foun-
dation of modern communication,
whether by land lines, cable, or radio.

These clocks are electronic devices
developed by Bell Laboratories, and
refined over years of research. Their
energy is supplied through vacuum
tubes, but the accurate timing, the con-
trolling heart of the clock, is provided
by a quartz crystal plate about the size
of a postage stamp.

These crystal plates vibrate 100,000
times a second, but their contraction
and expansion is submicroscopically
small—less than a hundred-thousandth
of an inch. They are in sealed boxes

to avoid any variation in atmospheric
pressure, and their temperatures are
controlled to a limit as small as a
hundredth of a degree.

Bell Laboratories was one of the first
to explore the possibilities of quartz in
electrical communication, and its re-
searches over many years enabled it to
meet the need for precise crystals when
war came. The same character of re-
search is helping to bring ever better
and more economical telephone service
to the American people.

BELL TELEPHONE LABORATORIES Exploring and inventing, devising and

perfecting for continued improvements and economies in telephone service.



New Low Rates
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Air Express
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149 [$1.00 [ $1.00] $1.00| $1.23 3.07
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549 107 | 142 384 6.4 15.35
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Another drastic cut in Air Express rates now makes this high speed
transportation more important to American business and industry
than ever before!

Where in the whole economy of business, do you get so much for
your transportation dollar:

SAME DAY delivery between many airport towns and cities as far
as 1,000 miles apart. (Less than 6 hours by air.)

SPECIAL HANDLING. Special pick-up and delivery (no extra cost)
promotes speed of Air Express delivery.

GOES EVERYWHERE. In addition to 375 airport communities, Air
Express goes by rapid air-rail schedules to 23,000 other important
points in this country. Service direct by air to and from scores of
foreign countries in planes of American manufacture and reliability
giving American service, flying the American Flag!

WRITE TODAY for “Jig Saw Puzzle.” It contains illuminating facts
to help you solve many a shipping problem. Air Express Division,
Railway Express Agency, 230 Park Avenue, New York 17. Or ask
for it at any Airline or Express office.

Phane AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY -
Representing the AIRLINES of the United States
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ARM REVUE comprising weekly half-

hour agricultural discussions and

originating from KFBK Sacramento,
Cal.,, has been started on McClatchy
Broadcasting Co. stations (KFBK KWG
KMJ KERN KOH). Besides reports from
farm organizations operating on state-
wide basis, U. S. and California Depart-
ments of Agriculture, College of Agri-
culture in Davis, Yolo County, Agricul-
tural Extension Service, U. of Cali-
fornia, format includes live talent.

Religious Series

TO ENCOURAGE closer cooperation be-
tween radio and religious faiths, WBNS
Columbus, O., Jan. 6 introduced Sun-
day program ‘‘“The Voice of the Church”,
under supervision of Dr. Ganse Little,
Protestant; Father H. E. Mattingly,
Catholic, and Rabbi Samuel M. Gup,
Jewish, with Irwin A. Johnson, WBNS
director of public service, cooperating.
Each program features speakers of vari-
ous faiths who appear in sequence of
four broadcasts.

Anti-Crime Series

INTERVIEWS with men recently re-
leased from prison constitute format of
new Mutual “I Was a Convict” program
started on network Jan. 12 in coopera-
tion with Society for the Prevention of
Crime. Conducted by Edwin J. Lukas,
lawyer and criminologist, program re-
lates facts about crimes for which sen-
tences were served as well as circum-
stances leading up to the acts.

Local Program

SUBURBAN COMMUNITIES of Toronto
are singled out for “Salute To The Mu-
nicipalities” every Sunday morning on
CHUM Toronto. Mayors and reeves of
suburban municipalities speak to their
citizens via program on subjects of local
interests.

Local News

COMPLETE coverage of local city news
to augment regular news coverage has
started on WNYC New York with ‘City
News’” program, Tuesday through Fri-
day, 1-1:15 p.m.

Behind Scenes

CORRESPONDENTS of press and radio
who reported headline stories of the
war are now heard by GIs in Japan and
Korea revealing how the stories were
covered on new interview program, “By-
lines’”, presented on Armed Forces Ra-
dio Network twice weekly. Program orig-

Levaur Emphasizes Need
Of Cooperation in Video

NEED for cooperation among
manufacturers, broadcasters, deal-
ers and radio servicemen to keep
the public happily interested in
television was stressed by Samuel
B. Levaur, television receivers
sales manager of Allen B. DuMont
Labs, New York, at a meeting of
the Hudson Valley Radio Service-
men’s Assn. at Poughkeepsie, N.
Y., last Tuesday.

Mr. Levaur told the servicemen
to observe the following sugges-
tions if they wanted to maintain a
satisfied customer list: Plan a con-
structive public relations job; keep
abreast of manufacturing devel-
opments; keep shops clean and at-
tractive; support trade associations
and aid in their cooperation with
retailers, broadcasters and manu-
facturers’ trade groups; set prices
fairly.

FOR THIRD successive year ABC will
broadcast the Esquire All-American
Jazz Concert Jan. 16, 9-10 p.m.

inates at WVTR Tokyo and is conducted
by Sgt. Phil Cross, formerly of KOL
Salt Lake City. Sgt. Hal Haklik, former
traffic manager of NBC San Francisco,
is producer, and S/Sgt. Roger Forster,
formerly of WNEW New York, is an-
nouncer.

New on WWDC

WWDC Washington, D. C., has started
series of 26 dramatizations based on
novel “In His Steps”, by Charles Monroe
Shelton. Another new WWDC program
is ““Death on Wheels”, traffic accident
prevention series.

Light Variety

WIND Chicago has started Monday
through Saturday 8-9 a.m. “Eddie Hub-
bard’s Nonsense Cupboard”, recorded
music and chatter program with per-
sonalized commercials conducted by
station’s new program director.

Understudies

UNDERSTUDIES of Broadway produc-
tions will be given an opportunity to
act in a new dramatic series entitled
‘“Invitation to Stardom®, started on
WNEW New York Jan. 13 as weekly
Sunday afternoon half-hour program,
3-3:30 p.m.,

Folklore

HISTORY of western Canada is featured
on CJCA Edmonton in a weekly half-
hour evening program ‘‘Alberta Story
Teller”, recounting tall tales and true
tales gathered as folklore of province by
specialists of the U. of Alberta over a
period of years.

New Comedy Series

NEW COMEDY program “Jimmy Glea~
son’s Diner” starts on ABC Jan. 21
10-10:30 p.m.

Radio Awards Group

FURTHER consideration of a
system of merit awards for out-
standing public service in radio
will be undertaken by a committee
of the NAB soon to be named,
under action Jan. 5 by the Board
of Directors at its meeting in Los
Angeles. Following discussion of
projects previously submitted, in-
cluding the Lee-Losh plan for a
Radio Academy of Arts & Sci-
ences which would include “Oscar?
awards, the board authorized
further study in consultation with
E. M. Kirby, NAB public relations
counsellor.

*MEMO °

Must Contact
WROEC

Salisbury, Md.
One 06 America’s

Finer Stations

MUTUAL BROADCASTING SYSTEM
MARYLAND COVERAGE NETWORK
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WNYC Given New
Mayor’s Backing

O’Dwyer Says 1946-47 Funds
To Be Included in Budget

FAMED during the incumbency of
former Mayor Fiorello H. La-
Guardia as a primary outlet of
the Little Flower’s ebullient dis-
courses on subjects as varied as
international relations and comic
strips, WNYC, New York’s city-
owned station, has long been a tar-
get of sniping Democrats who op-
posed: Mr. LaGuardia’s politics.
Last week the sniping ceased.

Good Democrat William J.
O’Dwyer, who on Jan. 1 succeeded
Mr. LaGuardia as Mayor, an-
nounced he would include funds to
support WNYC in the 1946-47 city
budget. It was plain that during
Mr. LaGuardia’s tenure the snipers
who publicly shot at WNYC had
been hoping privately to hit Mr.
LaGuardia, With Mr. LaGuardia
out of office, no target remained.

In announcing his decision to
continue WNYC’s operations, Mr.
O'Dwyer could not forget the
sound of shots flying from the City
Council and Board of Estimates
during Mr. LaGuardia’s term.
Fearful lest he find himself duck-
ing similar snipers’ bullets from
whatever members of those bodies
arose as his opponents, Mr.
O’Dwyer hastened to report that
he would not follow his predeces-
sor’s example of appearing person-
ally on WYNC'’s air each Sunday
to scold, admonish or simply to
talk.

Established as a public service
station in 1923, WNYC was first
under the jurisdiction of the New
York Department of Plants and
Structures when Grover Whalen,
New York’s tireless greeter, now
chairman of the Mayor’s Commit-
tee, was commissioner. Christie
Bohnsack, former newspaperman,
was the first director of the station
and remained until the appointment
in 1938 of Morris S. Novik, who
resigned Jan. 1 to become a private
consultant for public service radio
programs.
in a supervisory capacity, without
pay, until a replacement is found
for the $7,500-a-year job.

Current budget of WNYC is
$114,405. It has 50 operating em-
ployes and five announcers.

Hollywood Meet

WITH William B. Lodge, CBS
New York director of general en-
gineering, slated as featured speak-
er, 24 Ninth District CBS station
affiliates are scheduled to convene
for one-day Hollywood meeting
Jan. 18. Donald W. Thornburgh,
Pacific Coast vice president, is host,
with Edwin Buckalew, network
Pacific Coast manager of station
relations, handling arrangements.

Mrs. Johnson Dies
MARY ZUBER JOHNSON, wife of Sou-
lard Johnson, local sales manager of
KMOX St. Louis, died Dec. 29 in St.
Louis.

BROADCASTING

Mr. Novik will remain’

Cox Praises

BACK from

his hitch with the
Treasury Dept. as national radio
consultant for the Victory Loan,

Quenton Cox (seated), assistant
manager of KGW Portland, Ore.,
and Chairman E. C. Sammons of
the ‘all-time champion” Oregon
War Finance Commitee agree that
“We had a good product and we
sold it.” On Mr. Cox’s desk sits his
secretary, Lillian Markkanen, who
covered the walls with bond blow-
ups to make him feel at home when
he returned to the station Jan. 3.
Mr. Cox said every station deserves
the thanks of the Treasury Dept.
for help in the Victory Loan.

ADDITIONAL UNITS
RECEIVE APPROV AL

TWO additional units of standard
broadcast equipment were approved
last week by the FCC Engineering
Dept. They are: Westinghouse 50-
HG-1 transmitter, 50 kw and Am-
perex vacuum tube, type 833-A, 500
w power rating (Table A).

The units are supplementary to
a list of approved equipment an-
nounced Dec. 18 by the Commis-
sion [ BROADCASTING, Dec. 24]. This
list erroneously referred to the
James Knights Co., Sandwich, Ill.,
manufacturers of low temperature
coefficient crystals, as ‘“James
Kniths Co.”

The approved units, the Commis-
sion explained, are in addition to
various types of transmitters, moni-
tors and other items originally
specified in the Standards of Good
Engineering Practice Concerning
Standard Broadcast Stations, is-
sued in 1939 and revised in 1944.
There have been ho deletions from
list published in standards. Models
previously approved remain valid.

For additional information on
approved standard broadcast equip-
ment, broadcasters may communi-
cate with Al Kreis, Standard Broad-
cast Division, Broadcast Branch,
Engineering Dept., FCC, Washing-
ton, D. C.

WJOI To Open

WJOI Florence, Ala., owned by
Col. Clyde W. Anderson and Joe T.
Van Sandt, is scheduled to begin
operations about March 1, on 1340
ke with 250 w unlimited time. Sta-
tion building is now under construc-
tion. Mr. Van Sandt, one time head
of WNRA-WMSD (now WLAY)
Sheffield, Ala., is WJOI manager.
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BBC Costs British

People 34 Million

Large Portion Raised by Set
Tax; Artists Get Most
COST of operating the public-
owned British Broadcasting Corp.
(noncommercial) to the British
public is more than 34 million dol-
lars annually, according to latest
figures.

A Government White Paper, just
released in London, shows that $34,-
165,992 was spent during the fiscal
year ending last March for BBC
operation. Most of the money came
from a 32-million-dollar grant-in-
aid voted by parliament, but the
listeners made up a large portion
of that amount by paying $2 a
year for licenses on each radio re-
ceiver.

Of the total cost, nearly $8,000,-
000 went for staff salaries. Pro-
grams, including artists and speak-
ers, cost $17,000,000. Orchestras re-
ceived a million,

Engineering expenses totaled
more than $10,000,000, but only
half went for wages. The other
half was used presumably for up-
keep and improvement of equip-
ment. In 1944 the U. S. shipped to
the United Kingdom $36,290,391
worth of transmitters and $7,503,-
779 in sets, under lend-lease
[BROADCASTING, Jan. 7].

BBC governors received $36,000
of the 34 million dollars. The
White Paper said assets of BBC
were valued at more than 42 mil-
lion dollars (10,559,893 pounds ster-

ling).
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WLAW blankets 181 cities

and towns—a rich area

where yearly retail sales
approximate $650,000,000.
Send data,
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American Broadcasting Co.
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LAWRENCE, MASS.

NATIONAL REPRESENTATIVES:
WEED & CO.

ABOUT 24,899
"TELEPHONE CALLS

F A c T s IN CANTON, OHIO

Data just published on Robert S Conlan's October-
November Telephone Survey in Canton proves W.H.B.C.'s
local listenership claims. Here is the summary — complete
details available promptly upon request.

MORNING AFTERNOON EVENING
W.H.B.C. - - - - 365 39.6 37.0
STATIONA - - - - 24.6 28.1 32.0
STATIONB - - - - 224 15.6 12.8
STATIONC - - - - 102 10.0 14.0
ALL OTHERS - - - - 6.3 6.7 4.2
Basic Telephone Calls 24,899
Percent of Potential Audience 19.9% /\ 7 AT
“' WATTS

YOU CAN'’'T MISS
IN CANTON, OHIO

BASIC STATION
MUTUAL NETWORK

wll/

FULL TIME

e LARGESY “

SINGLE STATION MARKEY
IN THE 48 STATES !

Represented by BURN-SMITH Co.
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THERE’S NO

MYSTERY
TO

THE SALES
EFFECTIVENESS

OF

W. H. BEECUE

- WHB(

Rising Hooper ratings

prove this.

Does your product enjoy the
advantages of WHBQ's
broadcasting and merchan-
dising facilities?

YOUR MUTUAL FRIEND

MEMPHIS, TENN.

BOB ALBURTY, GENERAL MGR.

Represented by RAMBEAU

NEW YORK CHICAGO HOLLYWOOD

CAB Finds Program}iSwitches
Last Fall Biggest in History

BIGGEST program turnover in
radio history occurred last fall,
with 80 new programs being rated
by Cooperative Analysis of Broad-
casting, according to an article by
George H. Allen, CAB manager
and secretary, scheduled to appear
in the 1946 BROADCASTING Year-
book which will be off the presses
in February.

With this turnover came new
programs as well as the return
from the wars of many old fa-
vorites, according to Mr. Allen.
Among new programs that found
popularity were Danny Kaye Show,
Meet Me at Parky’s, Theatre Guild
on the Air, Teentimers Show, Re-
quest Performance, Powder Box
Theatre, His Honor the Barber,
This Is Your FBI, Beulah and Tex-
tron Theatre.

Heading returning programs was
Fred Allen, who jumped quickly to
sixth place among night programs.
Adventures of Ozzie & Harriet and
Red Skelton quickly acquired audi-
ences as these performers returned
to the air, as did Rudy Valley, the
original Henry Aldrich, and Tom
Harmon, sportscaster.

Radio played the biggest role in
its history, says Mr. Allen, when
it kept the nation ‘“at the front”
for the climax of two wars. Listen-
ing audience on the morning of

These Two Stations Provide the Only Full
Coverage of This Rich Pennsylvania Area

. FOR NETWORK AND SPOT

! ”-~~\ Bellwood @
Belsgno \ :
Nonry.Glo \\ , WFBG @ Juniato :
L4 1 £
Cramers foeriburg | f  ecein  /NALTOONA 4
A g @ Cresson
® New Florence A ‘ Mol
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.\ povidsille ; L SR R
N Wil T 'BOTH STATIONS ARE SOLD
il Pt IN COMBINATION RATE

National Representé!ives
HEADLEY-REED COMPANY
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May 8, V-E Day, was triple the
normal weekday morning and the
largest morning audience ever re-
corded by CAB in its 81-city sam-
ple. Volume dropped in the after-
noon but was 55% above normal
with evening listening 7.5% over
normal. The V-E Day listening,
however, was below that of D-Day.

When news that Japan was talk-
ing surrender was broadcast Aug.
10, radio listening jumped to
D-Day and V-E Day proportions.
Morning listening on Aug. 10
equalled that of evening, and was
double that of a normal morning,
according to Mr. Allen. Afternoon
listening was 57% over normal and
the evening increase over the pre-
ceding comparable night was 659%,.

Fourth inaugural of President
Roosevelt had a 20.1 CAB rating.
President Truman’s first address
to Congress and the nation April
16 attained a 34.6 rating with
100% of the listening audience. His
report to the nation the next day
had a 47.4 rating. On Aug. 9 his
address to the nation on the atom
bomb rated 44.4, with 99.29% of
the listening audience, higher than
any attained by any previous Presi-
dent in the CAB sample.

Leading nighttime favorites in
1945 were:

Bobk Hope

Fibber McGee & Molly
Charlie McCarthy
Lux Radio Theatre
Jack Benny

Fred Allen

Red Skelton Show
Mr. District Attorney
Walter Winchell
Eddie Cantor Show
Kraft Music Hall
Screen Guild Players
Sealtest Village Store
Amos 'n’ Andy
Abbott & Costello

Leading daytime favorites:
Breakfast in Hollywood (11 a.m.)
Portia Faces Life
When a Girl Marries
Big Sister
Pepper Young’s Family
Young Widder Brown
Ma Perkins (CBS) and Breakfast in
Hollywood (11:15), tied

Breakfast Club (9:30), Ma Perkins
(NBC) and Romance of Helen
Trent, tied

Lorenzo Jones, Right to Happiness,
Steéla Dallas and Just Plain Bill,
tie

Three leading weekend favorites:

Gene Autry Show
Prudential Family Hour
One Man’'s Family

Favorite type of night program
last year was variety, replacing
drama which was in first place the
yvear before. Other favorite types
were news and talks, audience par-
ticipation, popular music and fa-
miliar musie.

Among daytime programs the
favorites were serial drama, news
and talks, childrens programs,
other drama and variety.

CAB reported last year on com-
position of the radio family, with
women listening steadily all day,
with upspurts at 12-12:15 noon and
9:15-10:30 p. m. Peak listening
period by men, who rank second
to women as listeners was 7:15-7:30
p.m. Peak listening by children,
5-6 p.m.

Sets in Britain

MORE than eight million
radio receivers are in civilian
use in the United Kingdom
—England, Scotland, Wales
and Northern Ireland—ac-
cording to official figures.
Two-dollar use tax on each
set thus yields annually
about four million dollars—
one million pounds—toward
upkeep of BBC.

STROUSE PRAISES
BENTON HANDLING

BEN STROUSE, general mana-
ger WWDC Washington, has pub-
licly commended William Benton,
Assistant Secretary of State, for
his handling of the Secretary
Byrnes radio address Dec. 31.

Mr. Strouse in a letter to Mr.
Benton dated Dec. 31 had the
following to say: “We were de-
lighted that the State Depart-
ment finally agreed to let us carry
Sgeretary Byrnes’ speech and feed
it to the Associated Broadcasting
System and the nearby independent
stations that depend upon WWDC
for their Washington pickup.

“We are glad that you did not
accept the dictation of the larger
networks who insisted upon exclu-
sive broadcasts. The Secretary’s
speech was a most important one
and certainly all of the stations in
the country that wished to carry it
were entitled to do so.”

Commenting on his letter to Mr.
Benton, Mr. Strouse said that he
had earlier protested the original
State Department decision to per-
mit NBC to carry the Byrnes
speech exclusively.

Brand Names Dinner
Expected to Draw 1,000

MORE than 1,000 industrial and
business leaders of New York are
expected to attend the Brand
Names Research Foundation din-
ner at the Hotel Astor, New York,
on Feb. 5, which will honor 175
brand names that have stood the
test of public acceptance for at
least 50 years. Members of the host
committee include James S. Adams,
president, Standard Brands; Gen-
eral Julius Ochs Adler, vice presi-
dent, New York Times; Colby M.
Chester, chairman of executive
committee, General Foods Corp.;
Kerwin Fulton, president, Outdoor
Advertising; Col. Charles F. H.
Johnson, president, Botany Wor-
sted Mills; Theophil H. Mueller,
president, Julius Kayser & Co.;
and Ray Rubicam, Young & Rubi-
cam.

Admiral Dividend

ADMIRAL Corp., Chicago, has de-
clared a dividend of 12%c per share
on issued and outstanding stock of
900,000 shares to be paid to stock-
holders of record Jan. 14 and pay-
able on Feb. 1.
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Why these famous RCA twins
should have a voice in your station economy

n The RCA 891-R and 892-R tubes were the fore-

runners of a group of RCA-designed air-cooled
power amplifier triodes that simplified transmitter con-
struction and introduced new operating and mainte-
nance economies.

E Today, hundreds of these tubes are demonstrating
their long life and dependability in broadcasting

service—other hundreds in industrial electronic heat-

ing equipment.

As a result of the increasing demand for these

tube types, RCA has been able to introduce im-
proved manufacturing techniques that have not only
stepped up the quality of the 891-R and 892-R, but
brought about a reduction in their price from $410 to
$345*—a saving to you of 16%.

With war restrictions lifted, stations can now
benefit by the immediate availability of such out-

TUBE DIVISION

HARRISON, N. J.

BROADCASTING e Telecasting

standing air-cooled tubes as the RCA 827-R, 891-R,
892-R, and RCA 9C22.

In buying renewal tubes for your transmitter, you
will gain by specifying RCA. There is an RCA Broad-
cast Specialist available in your territory to take care of
your requirements. Call him for prompt delivery and

‘efficient service—or write RCA, Direct Sales Depart-

ment, Section D-2A, Harrison, New Jersey.

*This price is subject to a reduction from the above
figure when an old tube, radiator, and crate in good
condition, are returned prepaid to the address on
the Return Authorization at the time of the purchase
of a new renewal tube.

L

THE FOUNTAINHEAD OF MODERN
_TUBE DEVELOPMENT IS RCA |

RADIO CORPORATION of AMERICA

January 14, 1946 e
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Segregation of Ads

Suggested hy WABF

Plan Is Submitted by Station
For Listener Reaction

PROPOSAL that commercials be
siphoned out of regular radio shows
and pumped into a single barrel of
broadcast time confined to adver-
tising, was put up to its listeners
for discussion last week by WABF
(FM) New York.

Results of the station’s invita-
tion to listeners during the first
week at least were less than spec-
tacular. Three listeners replied.

First time WABF asked for re-
sponse to its suggestion for adless
programs was Dec. 29. The next
week, because of the slim response,
the program was repeated with the
addition of one of the three listener
letters.

Reportedly the idea of Anita de
Mars, WABF program manage-
ment department, the proposal con-
templates elimination from regu-
lar shows of all commercials save
for a bare introductory announce-
ment of the shows’ sponsors. Bulk
of the advertisers’ messages would
be confined to a regularly scheduled
period of pure advertising. Basis
for the proposal is that much public
ill will may be created for a prod-
uct if its advertising on a radio
show interferes with the listener’s
enjoyment of the entertainment.
Yet many a listener might be in-

CHECKING SCRIPT for initial broadcast of new CBS Bob Crosby Show
are (1 to r) Cornwell Jackson, Hollywood vice president, J. Walter
Thompson Co.; John Lund, Paramount film star and regular member of
program’s cast; Bob Crosby; Mrs. Benson Ford; Nelson Bowe, West Coast
manager, Ford Motor Co.; Benson Ford, grandson of Henry Ford; Nor-
man Blackburn, Hollywood office manager, J. Walter Thmpson Co. Ford,
Lincoln and Mercury Dealers of America sponsor the show.

terested in tuning in to advertising
for advertising’s sake.

WABF made it clear that the
proposal was made not as a defi-
nition of its own policy, but as a
question for public debate out of
which might come an indication of
the public’s reception of advertis-
ing. For all WABF knows, it ad-
mitted, listeners’ objections to
commercials may be only slight.

Cage Contests

WIBG Philadelphia will broadcast 13
scholastic basketball games this season
under sponsorship of Coca-Cola from
Philadelphia’s Convention Hall. Games
include Publiec, Parochial and Suburban
High School League contests.

-
o
-
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AMERICAN BROADCASTING CO.

THE NEWS-AGE-HERALD STATION
Represented by Headly-Reed

‘MARCH OF DIMES’
BROADCASTS SLATED

NATIONAL Foundation for In-
fantile Paralysis Inc. is lining up
local and network shows and spot
announcement for its annual March
of Dimes campaign, which runs
from Jan. 13-31.

Kickoff program was carried by
ABC on Jan. 13 in special quarter-
hour broadcast from Dime Box,
Tex. Gulf Oil Corp.’s We the People
program on CBS on Jan. 13 was
dedicated to the campaign for
dimes, and originated at Warm
Springs, Ga. ABS presented a spe-
cial series of three Tuesday broad-
casts starting Jan. 15 and featur-
ing noted stage actors in excerpts
from their more successful roles.

On Jan. 22, Mutual will present
a fashion show program for the
campaign. County Fair, sponsored
by Borden Co. on CBS, will be de-
voted to the campaign on Jan. 26,
and will originate from a hospital
for infantile paralysis victims in
New York State.

ABC, NBC, CBS, and Mutual
will present a joint 45-minute pro-
gram, 11:15-12 p.m., on Jan. 30 in
behalf of the March of Dimes. In
addition to network shows, over
900 local stations in the nation will
have transcribed spot announce-
ments throughout the campaign.

Board Circuit

NEXT BOARD OF GOVERNORS
meeting of CBC is set for Van-
couver Jan. 27-29, resuming a for-
mer practice of holding some board
meetings outside Ottawa to enable
governors to become acquainted at
first hand with broadcasting con-
ditions and developments through-
out Canada. Announcement was
made at Ottawa by A. D. Dunton,
recently appointed full-time chair-
nian of the CBC board.

St. Louis Workshop

RADIO WORKSHOP for teachers started
Jan. 8 in St. Louis under supervision of
KMOX and in cooperation with St.
Louis Board of Education. Series of 10
Tuesday night meetings is designed to
prepare instructors to better conduct
new high school radio-class projects
started in area. Script writing and gen-
eral production are being taught under
supervision of Ben Wilson, KMOX con-
tinuity editor, and Ted Westcott. sta-
tion producer.

BROADCASTING o

EDW ARDS IS LAUDED
FOR PUBLIC SERVICE

FRANK EDWARDS, WIBC Indian-
apolis news broadcaster, is receiv-
ing plaudits for two major public
service achievements during the
holidays.

First was his feat in arranging
almost singlehandedly, through his
twice-nightly  broadcasts, rides
home for more than 6,000 service
men and women stranded in Indi-
ana bus and railroad depots. Pri-
vate cars, church, school and pub-
lic buses, and even airplanes were
offered for troop transportation.

Second was the major part he
played in bringing warring Grey-
hound bus union and management
factions out into the open.

For five days the newscaster al-
ternated between mike and tele-
phone, sandwiching a few hours
sleep in between.

On Saturday night’s broadcast,
Mr. Edwards asked that strike-
bound Greyhound buses be released
to carry troops. At least 50 calls
were received from drivers who
said they were ready to start driv-
ing immediately gratis.

Governor Gates wired Paul Mu-
sick, chairman of the executive
council of the AFL-Amalgamated
Assn. of Street, Electric Railway
and Motor Coach -Employes of
America, requesting that 100 buses
and drivers be made available to
haul service men.

When no answer had been re-
ceived by Christmas day because of
crowded wires, Mr. Edwards called
Mr. Musick in Cleveland and got
assurance that the bus drivers
would be allowed to drive if the
move were nationwide. The broad-
caster got in touch with Congress-
man Louis Ludlow, of Indianapolis,
who then contacted John Steelman
and Howard Colvin, of the Labor
Dept. Conciliation service. Mr. Ed-
wards also called Mr. Steelman and
outlined the union and manage-
ment stand on the question. The
Labor Dept. held a parley the
Saturday after Christmas and next
day the strike was called off.

NAB Time Sales Total
$402,250,000 for 1945

BROADCAST advertising in 1945
totaled $402,250,000, according to
preliminary estimates by the NAB,
and not $405,250,000 as incorrectly
stated in the Jan. 7 BROADCASTING.
NAB’s estimate of total radio sets
for 1945, placed at 59,000,000, was
based on Jan. 1, 1945 conditions.
The Jan. 1, 1946 figure will be
available soon. The figure on na-
tional newspaper advertising for
1944—$216,000,000—included $31,-
000,000 in classified advertising
whereas the 1945 national newspa-
per advertising figure—$180,000,-
000—did not include classified.

COLUMBIA PICTURES Corp., Holly-
wood, has purchased title and idea of
“Make Believe Ballroom”, nightly re-
corded musical series on KFWB Holly-
wood, from Al Jarvis, program origi-
nator, for use in forthcoming musical
film.

Telecasting



CHARLES MARSHALL, former agricul-
tural observer for radio section of OWI
in California during war years, has been
named farm editor of KFBK Sacra-
mento, Calif.

ANDREW COWAN, CBC war correspond-
ent in Europe, has returned to Great
Britain after several months in Canada
supervising war veterans’ rehabilitation
programs on CBC networks. He will be
stationed in London to represent CBC
International Shortwave Service and
will represent CBC as correspondent at
UNO conference at London this month.

ROY BATTLES, farm program director
of WLW Cincinnati, was principal
speaker Jan. 12 at annual meeting of
Stark County Milk Producers Assn,,
Louisville, O. MILTON CHASE, WLW
Far East authority, Jan. 21 is to be
featured speaker at annual President’s
lb)inner of Retail Grocers Assn., Colum-
us, O.

DAVID CONNOR has been placed in
charge of the newsroom of WITH Balti-
more.

ALEXANDER GRIFFIN, commentator
of WIP Philadelphia and MBS, has been
voted “Man of the Year” by South
Philadelphia High School for Girls.
He'll address graduating class Jan. 22.

PAUL WHITE, CBS director of news
broadcasts, is to speak Jan. 25 on ‘“‘Radio
News—Its Past, Present, and Future”
at a meeting of the American Associa-
tion of Schools and Departments of
Journalism at Columbus, O.

WILLIAM L. SHIRER, CBS foreign news
commentator, is resting at Midtown
Hospital, New York, following an emer-
gency abdominal operation Jan. 4.
Shirer, who returned several weeks ago
after covering Nuremberg trials in
Germany, was reported in satisfactory
condition, but is expected to be hos-
pitalized about two weeks.

MAJOR ROBB, former special events
announcer of WINX Washington in
charge of White House broadcasts, has
been added to special events staff of
WQAM Miami. ROBIN FLYNN, for 11
years West Coast commentator and of
late radio news editor of New York
Daily News, joins WQAM as news
analyst.

JOHN GREEN, BBC farm director, is on
his way to Australia and New Zealand
after visiting stations in eastern Canada
and the U. S.

E. B. CANEL, NBC international divi-
sion director of Latin-American pro-
grams, is flylng to London to report
UNO conference in Spanish for South
American audience. During year he has
covered conferences in Rio de Janeiro.
Mexico City, and San Francisco for net-
work’s international division.

MARTY GLICKMAN, on terminal leave
from Marine Corps, has returned to
WHN New York as sports director.

H. V. KALTENBORN, NBC commenta-
tor, will take his first vacation from
broadcasting in 10 years when he leaves
Feb. 1 for South America to gather back-
ground material and interview outstand-
ing personalities. He expects to return
to New York March 3. RICHARD HARK-
NESS of NBC’'s Washington news staff
will substitute for Kaltenborn during his
absence from his regular program, Mon.-
Fri. 7:45-8 p.m.

EDGAR ANSEL MOWRER, foreign cor-
respondent, Jan. 13 started Sunday eve-
ning quarter-hour commentary on be-
hind-the-scenes significance of world
events on ABS. Broadcasts originate
from various European points.

FULTON LEWIS jr., Mutual commen-
tator, Jan. 14 through February is mak-
ing series of cross-country appearances
as part of a news gathering and lecture
tour from Hartford, Conn., to Spokane,
Wash. He will speak under auspices of
civic and commercial groups and will
continue his Monday through Friday
broadcasts whileé on tour.

HUGH SHELLEY has been appointed
news director of KIDO Boise, Ida.

‘Hams’ Return
BRITISH amateur radio operators
went back on the air on Jan. 1.
About 20,000 applications are ex-
pected as compared with 2,500
licenses held by “hams” in the pre-
war period. They will get only half
the number of frequencies they had
prior to 1939.
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Hope Tops Coast
Popularity Rating

Skelton Second, Benny Third,
Hooper Report Shows

BOB HOPE with a rating of 29.8
was the most popular radio figure
on the Pacific Coast during De-
cember, according to the December
Pacific Network report of C. E.
Hooper Inc. Red Skelton was sec-
ond with 28.4 and Jack Benny
third with 26.6.

Report shows an average evening
audience rating of 9.0 on the West
Coast during December. This re-
ports an increase of 0.6 from No-
vember and no change from De-
cember 1944. Average evening
sets-in-use was 32.3, up 1.2 from
November, down 1.2 from a year
ago. Average evening audience was
76.8, up 0.5 from November, down
1.0 from a year ago.

Average daytime audience rating
was 3.7, up 0.2 from November,
down 0.1 from a year ago. Average
daytime sets-in-use was 16.3, up
1.3 from November, up 2.3 from a
year ago. Average daytime avail-
able audience was 68.9, up 1.4
from November, up 2.2 from a year
ago.

Other top ranking shows on the
Pacific Coast in December were:
Walter Winchell, 24.9; Fibber Mec-
Gee & Molly, 21.7; Charlie Mc-
Carthy Show, 21.6; Great Gilder-
sleeve, 20.9; Fred Allen, 20.8; Ab-
bott & Costello, 20.1; Screen Guild
Players, 19.7; Fannie Brice, 19.6;
Can You Top This, 18.4; Take It or
Leave It, 18.2; Blondie, 17.4; Bob
Burns, 16.9.

UE-CIO PREPARING
FOR JAN. 15 STRIKE

PREPARATIONS for a strike on
Jan. 15 of over 200,000 electrical
employes of General Electric Co.,
Westinghouse Corp., and General
Motors (Electrical Division) are
continuing by the United Electrical
Radio & Machine Workers of Am-
erica (UE-CIO). The strike Iis
scheduled to start an hour before
the first morning shift at each of
the firm’s electrical plants.
Especially arranged conferences
with GE officials and union heads
in New York last week failed to
show any changes in the hope of
averting the strike. According to a
union statement following the
meetings at GE headquarters, com-
pany’s attitude toward the union’s
demand for a $2 a day wage In-
crease still remained negative.
GE’s offer of a 10-cent-an-hour
increase for workers getting less
than $1 and 109 for those earning
more was termed inadequate by
union. Westinghouse has made no
offer for a wage increase and GM’s
offer of 13% cents an hour was
termed unacceptable by union.

DUE TO American Federation of Mu-
sicians ban of foreign music and pick-
ups on networks, ‘‘Trans-Atlantic Call”’
broadcast Sundays 1 p.m. on CBS but
originating on BBC, is using orchestra-
tion of sound effects to replace the
usual musical transitions.

Telecasting
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Stations

During Cleveland

RADIO came to the fore in Cleve-
land, with complete news coverage
and special news features, when
the city’s newspaper pressmen went
out on strike Jan. 5, halting the
publication of Cleveland’s three
newspapers, News, Press and Plain
Dealer.

WGAR, CBS outlet, augmented
its regular daily newscasts with
additional news whenever develop-
ments warranted it and increased
time on regular news broadcasts
with emphasis on local news. The
station kept in constant contact
with local news sources and also
covered civic meetings. The wire
recorder was used extensively for
on-the-spot events. WGAR offered
all three newspapers free time to
present summaries of the news, but
newspapers expected strike to be
settled soon and did not take
advantage of the station’s offer.
WGAR also distributed daily news
bulletins to the downtown restau-
rant association, clubs and hotels
at noon. Approximately 5,000 were
distributed on Tuesday with the
number expected to be increased if
the strike continued.

WJW, American affiliate, aug-
mented its news schedule with 10
additional newscasts a day for the
duration of the strike. Station
covered city news beats and broad-

cast a special program at 7 p.m.

airing latest stock market reports

Keep Listeners

Informed
Newspaper Strike

and vital statistics. WJW also in-
terviewed outstanding Cleveland
personalities and aired frequent
weather reports. Listener response
indicated approval of the public
service, officials said.

Six additional news periods a day
were added to program schedule of
WHEK, Mutual outlet, according to
Saul Glantz, promotion and public
relations director, and spot an-
nouncements with the latest news
bulletins were aired. Personnel were
borrowed from other departments
to augment the news and special
events staff, which covered various
city centers. WHK also broadcast
the regular radio columns of the
radio editors on the three papers,.

WTAM, NBC managed and owned
station, increased its news coverage
under the supervision of Hal Metz-
ger, program director. Station’s
normal schedule amounts to 14
newscasts per day but was in-
creased to approximately 22 for the
duration of the strike.

WRITERS BOARD report for January
praises “Duffy’s Tavern”, NBC program,
for demonstrating “how a Negro may
be used for comedy without resort to
racial stereotyping or sacrifice of human
dignity.” The CBS “Danny Kaye Show”
also is lauded for treating its comedian
Butterfly McQueen without alluding to
her race. Third program cited is ‘“Halls
of Congress”, Sunday afternoon program
on WMCA New York, reenacting high-
lights of Congressional week, as “an in-
teresting lesson in the practical work-
ings of Government.”

C. E. HOOPER STATION LISTENING INDEX
MIAMI, FLORIDA
OCT.-NOV. 1945
] | WIOD | Station B | Station C | Station D | Others
S: AM-—-12: Noon
N A 390 Noon | 301 | 207 | 40.4 87 | 0.1
1200, voon 6:00 PM 1 40.4 | 30.0 136 | 156 | 0.4
LR B2 426| 303 138 | 128 | 05
S St M 417 ] 220 | 178 | 178 | 07
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Kentucky Derby

ington, is distributing nationally to

local business groups a series of 26
quarter-hour transcribed programs for
sponsorship beginning the first of Feb-
ruary on local stations. Purpose is to
present problems of small business to
general public. Leaders in government,
independent business and in veterans
organizations present messages and are
interviewed on program. Included
among those participating are Justin
Miller, NAB president, and Rep. Clar-
ence Lea (D-Cal.), chairman of House
Interstate & Foreign Commerce Com-
mittee. Series is being produced by Leo
J. Paulin & Assoc., Washington.

NO-WORRY CHEMICAL Co., Newark,
N. J. (Blue White washing fluid), has
appointed Scheck Adv., Newark, to
handle its advertising. Spot announce-
ment campaign may be started in about
six months.

PCCKET BOOKS Inc.. New York, ex-
pects to launch nationwide advertising
campalgn involving several hundred
thousand dollars eflective in February.
Lawrence Fertig & Co., New York, han-
dles account. Radio may be included.

DUNCAN MACKENZIE Co., New York
(Janie spot eraser), has appointed Ath-
erton & Currier Co., New York to handle
its advertising campaign. Spot an-
nouncements are expected to be used
starting in April or May when distribu-
tion and packaging problems are solved.

CHEMPRO Co., New York (Dip soap
products), is starting a test spot cam-
paign in two southern states through
Theodore J. Funt Co., New York.

JERIS SALES Co., New York (hair
tonic), will start sponsorship of a quar-
ter-hour newscast on WSB Atlanta
about first week of February and a five-
minute sportscast on WEAF New York,
both for 13 weeks, through Wesley
Assoc., New York. Account may increase
radio schedule.

MONOGRAM PICTURES Corp., Los An-
geles, has appointed Ruthrauff & Ryan,
New York, to handle advertising. More
than $80,000 will be spent to promote
film ‘‘Suspense’’.

HUDSON PULP & PAPER Corp., New
York, Jan. 14 starts “Aunt Mary”’, tran-
scribed daytime serial, for five quarter-
hours weekly on WOR New York, WBAL
Baltimore, WBZ-WBZA Boston-Spring-
field and KYW Philadelphia. Produced
by C & F Radio Products, Hollywood,
brogram will advertise Hudson's paper
napkins, towels and tissue. Contract
placed by Duane Jones Co., New York.

ALLAN BROWN has been appointed
vice president in charge of advertising
and public relations of Bakelite Corp.,
a unit of Carbide & Carbon Corp., New
York. GEORGE C. MILLER has been
appointed vice president and general
sa.lest manager, thermoplastic depart-
ment.

MARLIN FIREARMS Co., New Haven
(guns and razor blades), is extending
its radio advertising on a continuing
52-week basis instead of on alternating
13-week cycles. Stations carrying spots
for company include WEEI WBT WCFL
WAAF WLW KOA KGKO KNX WHAS
WTMJ WCCO WJZ WOR KDKA KYW
KXOX WOAI KGO KQW WGY KVOO
%VRS. Agency is Craven & Hedrick, New
ork.

NU-ENAMEL Corp.,, Chicaco (paints,
varnishes), enters radio sports field for
first time after contracting WJJD Chi-
cago for sponsorship of ‘“Dugout-Inter-
views” with Bob Elson effective April
20. Program is to be heard throughout
1946 season as quarter-hour of inter-
views with Chicago White Sox players
preceding games. Contract for 154 game
season was signed Jan. 5. WJJD now
has three sponsors for its exclusive cov-
erage of White Sox games. Play-by-play
broadcasts of games by Elson will be
sponsored jointly by Walgreen Drug
Stores, Chicago, and P. Lorillard Co.,
New York (Old Gold cigarettes).

PROCTER & GAMBLE Co., Cincinnati,
has renewed four daytime serials on
CBS five times weekly for 52 weeks.
Programs: “Life Can Be Beautiful” for
Ivory Soap; “Road of Life” for Duz:
‘“Young Dr. Malone” for Crisco, &all
through Compton Advertising Inc., New
York; and ‘““Ma Perkins” for Oxydol,

INDEPENDENT BUSINESS Inc., Wash-

at
through Dancer - Fitzgerald - Sample.
‘“‘Life Can Be Beautiful” and ‘“Ma Per-
kins” enter eighth year on CBS.

BROWN & WILLIAMSON TOBACCO

Corp., Louisville, has appointed Ted
Bates Inc., New York, to handle publi-
cation advertising on Raleigh Cigarettes
effective Feb. 1. Radio advertising will
continue to be handled by Russel M.
Seeds Co., Chicago.

ELGIN WATCH Co., Elgin, Ill.,, on Jan.
16 starts video time signals on WCBW
New York, CBS television station for
thirteen week series. Twenty second
time signals will be broadcast at 9 and
9:30 p.m. Wednesdays, placed through
J. Walter Thompson Co., Chicago.

LT. COL. JOHN W. HUBBELL, released
from the Army, has rejoined the Sim-
mons Co., New York, manufacturer of
mattresses and bedding equipment, as
assistant to the president in charge of
all advertising and promotion.

JUNIORS Inc., Los Angeles (children’s
clothing mfgr.), has appointed Robert
F. Dennis Inc.,, Los Angeles, to handle
advertising. Mildred Fluent is account
executive.

CHEVROLET DEALERS Assn. Los An-
geles, Jan, 7 started sponsoring daily
quarter-hour newscast on KGB San
Diego, Cal. On that date. firm also re-
newed for 52 weeks, schedule of 25 five-
minute newscasts weekly and one quar-
ter-hour news period on KMPC Holly-
wood. Firm in addition uses five news-
casts per week on KFI Los Angeles,
Campbell-Ewald Co., Los Angeles, has
account.

PETROL Corp., Los Angeles (P.D.Q.
gasoline), heavy user of transcribed spot
announcements on ‘southern California
area stations, is now utilizing similar
schedule in San Francisco market on 52
week basis. Total of 51 transcribed an-
nouncements weekly are being used on
KPO KGO KJBS KYA KFRC KOQOW.
McNeill & McCleery Adv., Los Angeles,
has account.

EMPIRE DIGFST MAGAZINE, Toronto,
has started dramatized spot announce-
ments on CHUM Toronto six days
weekly. Account placed by Mason’s
United Adv., Toronto.

CANADIAN INDUSTRIES Ltd., Mont-
real, has appointed Cockfield Brown &
Co., Montreal, to handle institutional,
ammunition, explosives and plastics di-
vision advertising.

CANADA LIFE INSURANCE Co., To-
ronto, has named Harold F. Stanfield
Ltd., Montreal, to handle advertising.

LEWIS Ltd., Truro, N, S. (men’s hats),
plans wide use of radio in announcing
spring styles of men’s hats and caps.

STERLING PRODUCTS Division of
Sterling Drugs Inc., Wheeling, W. Va..
has signed 52 week contract with KMOX
St. Louis for Mon.-Wed.-Fri. sponsor-
ship of commentaries by Dr. Samuel
Johnson.

DORMEYER Corp., Chicago, maker of
electrical household appliances, has
placed its advertising account with Bur-
ton Browne Adv., Chicago.

J. R. WATKINS Co., Winona, Minn.,
maker of household and agricultural
products, has placed account with Gold-
man & Gross, Chicago.

WELLINGTON SEARS Co., Worth, N. Y.,
has placed account for Martex towels
and other products with H. B. Hum-
phrey Co., Boston, effective April 1.

PAUL J. DONIGER, formerly with WOR
New York, Keystone Broadcasting Sys-
tem, and Young & Rubicam, has joined
the promotion department of Seventeen
magazine in charge of research.

JOHN DAVID Inc., New York (men’s
clothing stores), Jan. 5 started 52 week
sponsorship on WJZ New York of “Op-
portunity Time” program, Sat. 8:30-
8:55 a.m. Jean Colbert, commentator,
talks about men’s clothes from a wom-
an’s viewpoint. Agency is Gussow-Kahn
& Co., New York.

GURLEY MILLING Co., Princeton.
N. C., has started sponsorship on WPTF
Raleigh of *“Carolina Barn Dance”, Sat.
7:30-8 p.m. from stage of local theatre.
Contract is for 52 weeks. Dowless To-
bacco Curer Co., Raleigh, has signed 22
week contract with WPTF for sponsor-
ship of *“Sonny Loden and His South-
erners”, Mon. and Wed. 12:30-12:45 p.m.

BROADCASTING o

DISC FIRM ACQUIRES
‘SINGIN’ SAM’ SERIES

EXCLUSIVE international sales
and production rights to tran-
scribed package series Reminiscin’
With Singin’ Sam have been ac-
quired by Transcription Sales Inc.,
new production firm in Springfield,
0., identified with WIZE Spring-
field and WING Dayton, O. Series
is being made available on ability-
to-pay basis, differing from usual
straight fee and per-station-rates
methods in that price schedule is
scaled according to individual ad-
vertiser’s budget.

Sales rights to quarter-hour pro-
gram, which features veteran radio
personality claimed to have sold
more merchandise than any other
in the field, was formerly controlled
by Dial Programs Ine., Dayton, O.

New Springfield organization is
headed by J. P. Williams, president,
who is executive vice president of
WING Dayton and WIZE Spring-
field. Lin Mason, WING program
director, is vice president, and F. G.
Dykstra, secretary treasurer. Of
260 programs in series, 110 have
been processed. In addition to
Singin’ Sam, program features
Charlie Magnante, virtuoso, and
Mullen Sisters vocal group. Pro-
gram is sponsored by variety of lo-
cal and regional firms nationally.

G. W. ROBINSON Co., Hamilton, Ont.
(department store), has started ‘‘Ad-
ventures of Jane Arden’”, quarter-hour
transcribed program, five days weekly
on CKOC Hamilton. Account placed
direct. -

SMITH Bros. Ice Cream, New York,
Jan. 14 starts participations in “Dick
Tracy” on WJZ New York, Monday
through Friday. Company is sponsor-
ing spots on ‘“Gloom Dodgers” on WHN
New York at present time and will
start spots on all New York stations
daily for 52 weeks by Feb. 1. Agency
is Blackstone Co., New York.

JOHN H. BRECK Inc., Springfield, Mass.
(Breck Hair Shampoo), Jan. 30 renews
for 13 weeks “Beautiful Music” on ABC
Wed. 4-4:15 p.m. Agency: Charles Shel-
don Adv., Springfield.

CARTER PRODUCTS, New York (Arrid),
has renewed for 52 weeks Jimmy Fidler
on 181 ABC stations, Sun. 9:45-10 p.m.
Agency: Small & Seiffer, N. Y.

COLGATE-PALMOLIVE-PEET Co., To-
ronto (Cue dentifrice), Jan. 5 renewed
‘“Share The Wealth” on 27 CBC Trans-
Canada stations Sat. 8-8:30 p.m. with
repeat to Pacific coast 11:30-12 mid-
night, and (Cashmere Bouquet prod-
ucts), “House Party’” on 27 CBC Trans-
Canada stations Sat. 8:30-9 p.m. Agen-
cy: Spitzer & Mills, Toronto.

In The
Groove

It didn’t just happen. We spent
time and money learning what
they wanted—and that’s what we
give them. Most people in our
area prefer WAIR, a fact that o
trial should prove.

WAIR

Winston - Salem, North Carolina
Representative: The Walker Company

Telecasting



TECHNICAL 5

JERRY BERANEK has been named chief
engineer of CBS Delano, Cal., interna-
tional shortwave transmitter replacing
HELMER ANDERSEN. Latter has been
assigned to CBS Hollywood radio main-
tenance department.

ERNIE JOHNSON succeeds AL RUTH-
ERFORD as chief engineer of WGBS
Miami, Fla. Rutherford will devote most
of his time to experimental work while
in charge of WGBS transmitter.

E. E. MacCOSBE has rejoined engineer-
ing staff of WCAE Pittsburgh after four
and a half years’ Army service.

JOHN C. WELCH has returned to tech-
nical staff of WTIC Hartford, Conn.,
following 44 months’ service in Navy.

GEORGE FUNKEY, ABS chief engineer,
and VIC LUNDBERG, master control
operator of network at Grand Rapids,
Mich., both helped organize and operate
ABSIE during World War II, although
neither knew the other while in ETO.
Funkey was ABSIE chief engineer and
Lundberg had been assistant to BREWS-
TER MORGAN, former NBC producer,
in charge of production at ABSIE and
Luxembourg.

J. M. LANG has been appointed man-
ager of the tube division of General
Electric Co. Elec-
tronics Dept. with
headquarters at
Syracuse, N. Y. He
succeeds GEORGE
W. NEVIN, resigned.
Lang is former man-
ager of the Ken-
Rad Division of the
department with
headqguarters at
Owensboro, Ky.

J. WESLEY KOCH,
veteran of 37

months’ service in
armed forces, re-
Mr. Lang turned Jan. 1 to

post as chief engi-
meer of KFEQ St. Joseph, Mo. Radio of-
ficer with AFHQ in North Africa and
Italy, Koch in Oct. 1945 was placed on
terminal leave from post as technical
advisor, Radio Propagation Unit, Chjef
Signal Officer, Washington, from which
time until Dec. 31 he was assistant
plans and allocations engineer with
Mutual.

CLAYTON WILSON has returned to
CBR Vancouver after serving overseas
with CBC Overseas Unit as an engineer.
He helped set up Canadian armed forces
network.

BERT CRUMP, chief engineer of CHEX
Peterborough, is recovering from an
appendectomy.

JOE N. KNOWLES, discharged from
Royal Canadian Navy, has returned to
CKY Winnipeg as transmitter operator.
GORDON THOMPSON, out of RCAF,
and HARRY SANDERS, Canadian Army,
are back at CKY as studio control op-
erators.

MAX THOMAS resumes post on tech-
nical staff of WMRN Marion, O., follow-
ing release from Army Signal Corps as
lieutenant. He served in South Pacific.

ROBERT TRAGO, released from the
Army as captain, has rejoined CBS as
member of technical operations staff.

BILL HUNTER, recently discharged from
the Army where he served as chief engi-
neer of Radio Manila, has rejoined the
engineering staff of WPAT Paterson.

HERBERT M. ERWIN, released from
Navy as lieutenant commander and
senior communications officer, and
ROBERT KLEIBER, Army sergeant in
Burma-India theatre since July 1942,
have returned to the studio technicians
staff of WLW Cincinnati. HUGH KERN.
AAF major and communications officer
in Pacific area since Aug. 1942, returns
to WLW transmitter staff. Erwin was
called to active duty in Dec. 1940.

RICHARD FAY, out of the Navy, has
rejoined CBS as studio technician.
CLAYTON DOW, Army veteran, has re-
joined network studio engineering de-
partment.

RALPH INGRAHAM and STANLEY
PEER, both Navy veterans, return to the
control room staff of WDRC Hartford.
Conn.

PHARMA-CRAFT Corp., New York, has
changed “David Harding—Counterspy”
on 168 ABC stations from Wed. 10-10:30
p.m. to Sun. 5:30-6 p.m. Agency: Young
& Rubicam, N. Y.

Wise Adds Period
WILLIAM WISE & Co., New York
(book publishers), has started
Galen Drake, philosophical com-
mentator, in new series on ABC,
Sun. 3:15-3:30 p.m. Mr. Drake also
is sponsored on ABC by William
Wise Sat. 10-10:15 a.m. Agency
is Huber Hoge & Sons, New York.

IN THE PUBLIC
SERVICE

KTUC Gift to Tucson

AS A SPECIAL New Year’s gift,
KTUC Tucson is presenting an
iron lung to the city of Tucson. A
committee to handle details of
arrangements has designated the
county hospital as the place of its
permanent installation. Congratu-
lations on the “humanitarian pres-
entation” were sent KTUC by the
Iron Lung Co. of America.

Child Discovery
CHILDREN’S program on CJCA
Edmonton has started a farmer’s
daughter on a singer’s career. A
Ukrainian immigrant farmer
brought his 8-year-old daughter to
Uncle Hal Yerxa of the Byers
Flour Mills Kiddies program re-
cently, on the child’s first visit to
a city. The neighbors thought she
could sing, the farmer said in
broken English. Voice teachers
were amazed to find the youngster
could sing in a fairly mature
coloratura voice. A trust fund was
established and Olga Bawra is now
studying singing in Edmonton,
with her radio mentor one of the
trustees and providing her appear-
ances on his program.

Records for Hospitals
ASKING listeners to contribute
phonograph records for distribu-
tion to Naval hospitals during his
regular news broadcasts for one
week, Graeme Fletcher, NBC
Hollywood newscaster, received
2500 discs. In addition, $2400 was
contributed, or enough cash to pur-
chase 4000 additional records. The
689 donations came from 240 differ-
ent western cities.

Shoes for Dutch
IN response to recent appeal by
Jerry Lawrence, Hollywood m.c. on
CBS Meet the Missus, thousands of
pairs of old shoes have been for-
warded to network’s Hollywood
headquarters for the Dutch. Tell-
ing of dire need in Holland, Law-
rence explained that majority of
trees in that country had been cut
down during German occupation,
thereby depriving Dutch of even
their traditional wooden shoes.

Baby Clothes for Europe
LESS than a week of campaigning
by Director Margaret Thomas on
Radio Bazaar on WTIC Hartford,
Conn., brought 727 diapers and 913
articles of baby clothing and baby
blankets from listeners for infants
in European countries. Miss Thomas
is continuing the campaign, with
emphasis on the need for diapers.
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