/
. 2 - P y/
a 4

= ] i y

1 "_.' : ‘\ } ! e : < P

| i . -

J | A

¥ e

. e I \izi -
! LR ¥
: & Ega ¥ A
R gk 5
> <. ¢
5 e v
{ ™ 5 R )
‘ = ey o
; b \ o et
- o
. - 1o -

said one of New York’s best-known agency

timebuyers when we told him...

that
outranks all competition-

1. In average non-network 14 hr.

daytime program period ratings.

2. In average number of potential

radio homes that WOR can get into per Y4 hr.

3. In average cost-per-thousand

potential radio homes that WOR can get into
per s hr.

based on the C. E. Hooper New York Continuing Measurement
of Radio Listening for Nov.-Dec., 1945 and Jan.-Feb., 1946
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IN MARKETS (all of them), as in
news, music and weather, WLS seeks

always to serve the people of Midwest
America.
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more listeners than you think

When we asked Philadelphians how many of them
listen to news broadcasts, their answers amazed us.
Out of every 100 listeners, 97 said they turn to radio
for news. .

Here is an important reason why the WPEN audi-
ence has grown so fast since the station was acquired
by The Evening Bulletin—the largest evening newspaper
in America. Listeners in the Philadelphia area know
they can hear five minutes of local, national and for-
eign news every hour on the hour—direct from The
Bulletin news-rooms.

And they stay tuned to 950 for the finest in music,
sports and special events. WPEN builds its own shows
—styles them to please the interests and preferences of
listeners in the Philadelphia area. That's what makes
it so easy to reach Philadelphians when you use WPEN.

whe

PHILADELPHIA

New York ¢ Chicago °* Detroit * Atlanta
San Froncisco * Los Angeles

" NATIONAL REPRESENTATIVES
I HEADLEY- REED COMPANY

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.

Entered as second class matter March 14, 1983, at Post Office at Washington, D. C., under act of March 3, 1879.



Truman Turns to Radio in Strike Crisis

IN GREATEST transportation emergency in
nation’s history, President Truman turned to
radio Friday night to mobilize people to cope
with national crisis. He called upon trainmen
to return to work irrespective of directorates
from their union chiefs.

Strategem to insure large audience of
strikers to whom President was directing per-
sonal appeal was seen in withholding re-
lease of speech text to White House corre-
spondents until after he was on air.

This meant many newspapers took text di-
rectly from air—radical departure for such a
momentous address. Most news wires carried
text at 10:18 p.m., three minutes after talk
was concluded.

Prior to his 10-10:15 p.m. (EST) broadcast
over combined networks and many independ-
ents, President had conferred with Cabinet
and Government leaders, decided to go direct
to people. He was to address joint session of
Congress at 4 p.m. (EST) Saturday, also
scheduled for full network broadcast.

All inquiries at White House following an-
nouncement by Charles G. Ross, press secre-
tary, at 4:15 p.m. that President would take
strikF troubles direct to people were met with:
“Lisqen tonight for the answer.” Newspaper

reporters, pressing Mr. Ross for details, were
told to “get the story on the radio tonight.”

Meanwhile radio pitched into its biggest spot
news job since V-J Day last August. As rail-
road stoppage Thursday took on aspects of
country’s first general strike in history, sta-
tions and networks alike used portable equip-
ment and lines to broadcast eye-witness ac-
counts of walkout and to interview stranded
passengers (see story page 105).

Commercials were cancelled in some in-
stances for public notices and information.
With mails curtailed, stations and networks
were called upon to perform additional service
functions. In Albany, N. Y. Gov. Dewey
alerted State Guard, prepared executive order
declaring emergency for use in case Goven-
ment failed to act. Under order Gov. Dewey
would take over operation of entire State and
its sub-divisions, although there were no plans
for seizing radio. Rather, Gov. Dewey planned
to ask radio’s cooperation.

Another element reminiscent of tight war
days was deletion of advertising by many news-
papers, hit by newsprint shortage due to
transportation tie-up. Under 30-day inventory,
many daily publications were caught short and

were forced to slash size of papers. Stations
throughout nation were called on for local
classified broadcasts as well as retail store
spot handlings.

As BROADCASTING went to press stories of in-
dividual station activity poured in. In virtually
every city radio appealed for quarters for
stranded rail passengers, helped others find
transportation by auto, and otherwise took lead
in relief work. Special newscasts were aired
at intervals to keep public informed.

Should strike continue radio faces drastic
curtailment in operations, due to power short-
ages. FF'CC already has invoked emergency
measures permitting two or more stations in
a community to alternate hours of operations
to assure _service for each area, because of
coal strike [BROADCASTING, May 13].

CBS cancelled program managers clinic for
east of Denver affiliates, scheduled for May
27-28 at Waldorf-Astoria, New York. Adver-
tising Federation of America, however, went
ahead with plans for annual convention start-
ing May 26 in Milwaukee. Canadian Assn. of
Broadecasters also planned to hold convention
May 27-30 in Quebec, although U.S. attendance
expected to be greatly reduced.

Closed Circuit

TRANSFER of WINS New York by Hearst
Radio to Crosley deemed certainty now that
only real bone of contention—that $400,000
time-for-space trade—has been eliminated. Re-
vised contract already signed by Hearst makes
deal straightout $1,700,000 cash transaction
with | $400,000 trade deal lopped off entirely.
FCC previously tentatively denied transfer be-
cause of that time trade argument. Oral argu-
ments come June 1 and approval deemed prac-
tically sure.

UNLESS THERE is sudden change, F. H.
LaGuardia stint over ABC for Liberty will
terminate at end of 26 weeks June 30 by con-
sent of all parties. Executives of ABC, War-
wick & Legler, Liberty’s agency, and LaGuar-
dia have all but agreed on termination after
six months. Ex-Mayor’'s UNRRA activities,
which may carry him to Europe, also figure in
termination. It won’t affect LaGuardia’s noon
program over WJZ, ABC key in New York for
June Dairy..

CBS contemplating inauguration of regular se-
ries on radio itself, to go into such matters as
programming and FCC Blue Book. Lyman
Bryson, CBS director of education, will conduct
series. It would mark first venture of major
network into discussion of controversial issues
concerning radio on its own air.

WHEN FCC announces long-awaited KQW
decision involving proposed acquisition of San
Francisco outlet by CBS for $950,000 antici-
pated denial will probably be by 4-2 vote, Com-

(Continued on page 106)
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U/acomini

May 27-29:42nd Annual Convention and Ex-
position, Advertising Federation of Amer-
ica, Hotel Schroeder, Milwaukee.

May 27-30: 12th Annnual Meeting of Cana-
dian Assn. of Broadcasters, Chateau Front-
enac, Quebec, Que.

(For other Upcomings, see page 58.)

Bulletins

FCC hearings on license renewal of WNEW
New York adjourned Friday to June 18 when
Arde Bulova, chief owner of station, will testi-
fy on financial matters relating to Greater
New York Broadcasting Corp., WNEW licen-
see (see earlier story, page 97).

POWER INCREASE from 1 to 5 kw for
WFIL Philadelphia with directional antenna
full time on 560 kc granted Friday by FCC,
Comr. C. J. Durr voting for hearing. KGFL
Roswell, N. M., granted increase from 100 to
250 w fulltime on 1400 kc.

FITCH radio song slogan, “Don’t despair, use
your head, save your hair, use Fitch Shampoo,”
attacked by Federal Trade Commission in com-
plaint for release today. FTC contends prod-
uct will not save hair; accuses F. W. Fitch
Mfg. Co. and F. W. Fitch Co. (distributor),
Des Moines, of making other misrepresenta-
tions, gives 20 days to answer. Meantime FTC
ordered R. B. Semler Inc., New Canaan, Conn.
(Kreml hair tonic), to desist from specified
allegedly false representations.

Business Briefly

ARMOUR INTERESTED @ ABC and Azr-
mour & Co. talking over sponsorship of Al
Pearce Show at reported $1,200,000 cost. Pack-
ing company, through Foote, Cone & Belding,
shopping for replacement for Hedda Hopper,
cancelling June 3.

CAMEL SUB @ Summer replacement for Ab-
bott & Costello Thurs.,, 10-10:30, on NBC is
Vaughan Monroe orchestra, effective July 4.
Broadcasts will originate all over country.
Sponsor, R. J. Reynolds Tobacco Co. for
Camels. Agency, William Esty & Co., New
York.

PURITY APPOINTS @ Purity Bakeries Corp.,
Chicago, appoints Young & Rubicam, Chicago,
effective Aug. 1 to handle Taystee Bread Div.
advertising. Y&R already handles Grennan
Cake Div. for Purity.

DIGEST CONTINUES @ Hall Bros., Kansas
City, continues Radio Readers Digest, CBS
Sun. 1-1:30 p.m., until replacement can be
found. Sponsor wants to replace with program
emanating at Kansas City plant headquarters.
Agency, Foote, Cone & Belding, Chicago.

WAKEMAN'S ‘HUCKSTERS’

PROMOTED BY RADIO

FREDERIC WAKEMAN’S The Hucksters
(reviewed on page 24) will be promoted by
radio, industry which new novel chides. Pub-
lisher, Rhinehart and Co., New York, starts
June 3 two-week transcribed singing commer-
cial campaign, twice daily on WMCA and
WNEW New York. Agency, Franklin Spier,
New York.

BROADCASTING o Telecasting



- EAPANDED COVERAGE

=%  FOR EX:P-A'N-D'1I‘N-G MID-AMERICA

There’s no doubt about it—Mid-America is growing. »
You see it in the expanding industrial areas—and

in the prosperous agricultural sections.

KCMO IS GROWING, TOO! With 50,000 Watts Day,
10,000 Watts Night, at 810 ke (now under construction),

your sales messages will reach every corner of this rich
and expanding market.

Represented by John E. Pearson Co.

Copyright 1946, KCMO Broadcasting Co., K. C., Mo, Basic ABC ¢« Kansas C it Y M O
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL

ROBERT K. RICHARDS, Ediiorial Director
Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate Editors; TFred Fitzgerald,
Asst. to the Managing Editor. STAFF: Jack Levy,
Rufus Crater, Lawrence Christopher, Mary

; . Zurhorst, Adele Porter, Margaret Elliott, Eleanor
l 0 y a u l e n c e s Brumbaugh, Laura Weber, Irving Kipnes.
: BUSINESS

MAURY LONG, Business Manager
Bob Breslau, Adv. Production Manager; Harry
Stevens, Eleanor Schadi, Cleo Kathas,
AUDITING: B. T. Taishoff, Irving C. Miller,
Mildred Racoosin.

Yes, there are a lot of reasons why listeners in the Omaha market

tune in KOIL bright and early every morning and stay tuned in all

day long. Perhaps the biggest reason is KOIL’s variety of programs. CIRCULATION AND READERS' SERVICE
' BERNARD PLATT, Director
Blended with ABC’s great daytime schedule are a number of KOIL- Frank Bannister, Dorothy Young, David Acker-
man, Leslie Helm, Pauline Arnold.

produced news, musical programs and public interest shows that are PROMOTION

long-time favorites with Omaha-Council Bluffs area listeners. Smart WINFIELD R. LEVI, Manager

advertisers are selling this big family of listeners year in and year out
NEW YORK BUREAU
250 Park Ave. PLaza 5-3355
EDITORIAL: Edwin H. James, New York Editor;
Florence Small, Dorothy Macarow, Patricia Foley.
Bruce Robertson, Senior Associate Editor

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Helen Jean Tobias.

TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 0775
James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
1932 and Broadcast Reporter in 1933.

* Reg. U. 8. Pat. Office
Copyright 1946 by Broadcasting Publications, Inc.

with KOIL programs. Write us or an Edward Petry man about the

sure-selling shows now available.

Represented by
Edward C. Petry Co., Inec.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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CRAIG CAMPBELL,

-

A prime step in building a bigger, better WDGY under the aggres-
sive management of the Stuart Stations is the development of an
alert and intelligent news department.

A big step in the right direction is the appointment of Craig
Campbell, former managing editor of the Iowa-Nebraska division
of INS, as news director. Campbell is a working newsman with
abundant initiative and imagination. He has many years of experi-
ence in radio news under his belt and has installed a number of
news departments during associations with all three major news
services.

Under Campbell’s direction, WDGY newscasts will be well-
rounded, understandable reports. Emphasis will be on the develop-
ment of local and regional news of interest to Minnesota and
bordering states, particularly from the agricultural viewpoint.

NEWS DIRECTOR—WDGY

GORDON GRAY
Vice President & Gen’l Mgr.

MINNEAPOLIS WDGY SAINT PAUL

LEWIS H. AVERY, INC.

National Representatives

MELVIN DRAKE

Station Manager

BROADCASTING

Telecasting
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and Feeding of Commercials

... and how they love WCCO

’I‘o get pampered attention for your announcement schedule in the Northwest,
put it on 1:30 Date—WCCOQO’s talent-packed half-hour of music and merriment
broadcast Monday through Friday afternoons.

Introduced with clever effects, special entrance music or lead-in dramatiza-
tions, live and recorded commercials are woven convinecingly into the seript. With
the result that an advertiser’s message becomes a part of the show...as listenable
...and as listened to...as 1:30 Date itself.

Emcee of WCCO’s bright idea is Bob DeHaven, whose fresh-as-a-Minnesota-
daisy personality and warm approach find the welcome mat of 822,230 radio
homes*. Star of three other popular WCCO programs, our Pied Piper leads a
host of loyal fans to 1:30 Date.

Eight featured staff entertainers and a 13-piece orchestra share Bob’s 1:30
Date: There’s Frankie Roberts’ Dixieland Five...the Balladeers Male Quartet,
WCCO favorites for ten years...coast-to-coast singer, Flo Seidel...and Wally
Olson’s 13-piece orchestra. Informal guesting by radio, stage, and screen stars
appearing in the Twin Cities, adds to the variety of the revue.

For the best of care for your
Northwest commercials, make a
1:80 Date with WCCO. Call us or
Radio Sales for details.

*Radio Homes in WCCO’s 131-county Day-
time Primary Area. (CBS Listening Areas,
Seventh Series, 1944)

“Good Neighbor
to the Northwest”

REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS
WITH OFFICES AT: NEW YORK, CHICAGO, LOS ANGELES, ST. LOUIS, SAN FRANCISCO, ATLANTA.



OUR
LISTENERS
WILL ALL

What’s the job outlook for post-
war, Washington? 1161 employers
givé this answer:

For every four persons employed
full time by private business firms
in the Washington area in July 1944

. . . five will be needed after con-
version to peacetime operation.

Yes . . . it's a stable market with
money to spend. And to reach them
by radio . . . use their entertainment
station . . . WWDC.

26% INCREASE
IN EMPLOYMENT

Firms estimated they would require
26 % more people within a year
after the war than they employed in
July 1944. This need is great enough
to offset the expected curtailment of
government employees. These fig-
ures furnished by the Planning
Committee of the Washington Board
of Trade and The Opinion Research
Corp. of Princeton, N. ]J.

wocC

the big sales result
station in Washington, D. C.

represenied nationally by

FORJOE & COMPANY
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Warren Hunter, garbed as “Paul Revere” and astride Dynamite, watches
one of the Service’s collectors accept a food donation.

FIVE “Paul Reveres” last week
clattered through  Manhattan’s
streets to arouse the citizenry to
a peril which, if less personal to
Americans than that of which the
first Revere cried warning, was
certainly of consequence enough to
warrant an alarm.

The mission of last week’s Re-
veres was to send the people rush-
ing not to their gunracks, but to
their cupboards. The horsemen rode
Manhattan’s streets to call atten-
tion to the beginning of an ambiti-
ous five-day food collection cam-
paign sponsored by WNEW New
York and American Women’s Vol-
untary Services.

WNEW’s campaign began Mon-
day morning, a minute after mid-

night, when the five horsemen were
sent galloping. From that time un-
til last Friday night, all WNEW
programs carried special food col-
lection announcements, urging list-
eners to donate food or funds.
Few of WNEW’s regular pro-
grams were rewritten to fit the spe-
cial food collection theme. A sta-
tion spokesman explained that
WNEW wanted to prove that it
was unnecessary to ‘“depart from
normal programming flavor” to do
a public service, even on the scale
of WNEW’s “Operation Famine.”
Each of WNEW’s five days of
special promotion was devoted to
one of the five New York bor-
oughs so that the AWVS could con-
centrate their collection fleets.

Sellers of Sales

BERGER, time buyer with

N. W. Ayer & Son, New York,

has been associated with the
industry for the past 20 years.

Born August 10,
1907, and educated
in New York City,
Paul started his busi-
ness career as a bank
clerk with the Em-
pire Trust Co.

Two years later—
in 1926—he joined
McCann - Erickson,
New York, as a
checker of newspa-
per copy. From that
early start, he
worked his way up
the agency’s ladder
to assistant time
buyer. He remained
with the agency for
16 years but early
in 1942 he resigned
to  join Badger,
Browning & Hershey, New York, as
assistant time buyer for a period
of six months. And in March of the
same year joined N. W. Ayer &
Son, New York, first as assistant
time buyer and a few months later
as a full fledged time buyer.

In the latter capacity he is re-
sponsible for from $3%% million to

P AUL FREDERICK KIZEN-

PAUL
its summers

$4 million worth of billing a year.
Network accounts handled by Mr.
Kizenberger are United Rexall and
Bell Telephone System. Spot an-
nouncement accounts are as fol-
lows: Cliquot Club
(ginger ale and
sparkling water)
Dr. Hess & Clark
(livestock remedies),
Chesapeake & Po-
tomac Telephone Co.,
Michigan Bell Tele-
phone Co., Illinois
Bell Telephone Co.
and Kerr Chickeries.

The Xizenbergers
have been married
for the past 11 years.
She is the former
Julianna Wenzel.
They originally met
at a church gather-
ing. They have one
daughter, Janet Su-
san, 14 months old.

The family spends

at Lake Mohawk,
where the Kizenbergers own a
cottage. During winter they live
in Flushing, L. I.

Paul says gardening, fishing and
“trying to keep my old automobile
together” keep him entertained.

He belongs to the Lake Mohawk
Club and the Young Men’s Assn,

BROADCASTING -o

your
advertising
dollars are

PROFITABLY

spent on...

Located in one of the fastest
growing cities in the east. Covers
prosperous Delaware, Southern
New Jersey, parts of Pennsyl-

vania, Maryland and Virginia.

2000 WATTS

Day and Night

NBC

Basic Network

Telecasting



=, OR MERITORIOUS PUBLIC RELATIONS
: PERFORMANCE 1IN
THE FIELD OF EDUCATION

R S

It is with a feeling of pride and satisfaction that KVOO
and the University of Tulsa accept the American Public
Relations Association award for Meritorious Public
Relations Performance in the Field of Education.
Earned by KVOO’s “Going to College” series, produced
in cooperation with the University of Tulsa, this award
will be cherished as a symbol of the bond which exists
between radio broadcasting and higher education under

the American system of free enterprise.

We are pleased to report that the “Going to College”
series is now concluding its second consecutive year

with an even greater record of accomplishment than
was enjoyed in its first year.

RADIO STATION KVOO

OKLAHOMA'S GREATEST STATION, TULSA. 50,000 WATTS — NBC

EDWARD PETRY AND CO., INC., NATIONAL REPRESENTATIVES
BROADCASTING e Telecasting May 27, 1946 o Page 11
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A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!

@ Maybe it’s instinctive with you, but more likely you plan those
“f nishi hes” th v disti <h d h e EXCLUSIVE REPRESENTATIVES:
nishing touches™ that really distinguish your product—those little ALBUQUERQUE KOB
extra somethings that lift it away from competition. BALTIMORE WCBM
BROWNSVILLE KVAL
BUFFALO WGR-WKBW
Same way with our work here at F&P. Almost any station-represent- CHARLESTON, S. G: WCSC
o . ' . . CINCINNATI WCKY
ative can do the basic routine of this business. But what we add is COLUMBIA, S. C: wis
. . . CORPUS CHRISTH KRIS
that extra effort that makes all the difference. Seeing to it that you DAVENPORT woGe
. o o g o 1
get all the information on any subject under discussion—that you gﬁiuﬁg a2 l‘(hll)lj\g
. ’ railabl : “ ” I FARGO wDAY
get the best deal available rather than just a “good” deal—that you FGUSTON et
are happy about your spot broadcasting, rather than just “contented”. INDIANAPOLIS WISH
KANSAS CITY KMBC
LOUISVILLE WAVE
Want some of those finishing touches—of our business? MINNEAPOLIS-ST. PAUL WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
PORTLAND KOIN
RALEIGH WPTF
ROANOKE WDBJ
ST.LOUIS KSD
INC e SEATTLE KIRO
® SHENANDOAH KMA
® . 0 ° SYRACUSE WFBL
Pioneer Radio Station Representatives TULSA KTUL
. and WRIGHT-SONOVOX, Inc.
Since May, 1932

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Surter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Pal}nerBldg.
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667

Page 14 o May 27, 1946 BROADCASTING o Telecasting



VYOL. 30, NO. 21

WASHINGTON, D. C., MAY 27, 1946

$5.00 A YEAR—15¢ A COPY

Capital Comments on Air News and Views

Wheeler Declares
Formula Must

Be Found

By BILL BAILEY

RADIO must find a formula com-
parable to that of the newspapers
for presenting both sides of the
news about pending legislation or
Congress may be forced to take a
hand.

That warning was sounded last
week by Sen. Burton K. Wheeler
(D-Mont.), chairman of the Inter-
state Commerce Committee, thus
bringing into the open a smoulder-
ing fire of antagonism on Capitol
Hill against radio generally for
the manner in which certain com-
mentators and Government spokes-
men have urged continuance of the
Office of Price Administration
[ BROADCASTING, May 13].

Senator Wheeler believes the re-
sponsibility is solely that of broad-
casters, he told BROADCASTING. He
feels that radio might well take
a lesson from the press in the pre-
sentation of news. Failure of
broadcasters to “correct the situa-
tion” should lead to remedial legis-
lation, declared the Senator whose
committee originates radio legisla-
tion.

“I definitely feel that radio
should not permit propaganda or
speeches by various departments of

|

SENATOR WHEELER
BROADCASTING o

Government or commentators on
pending legislation unless Repre-
sentatives or Senators and those
who oppose the views expressed
are given an opportunity to have
equal time,” said Senator Wheeler.

By “equal time” he made it plain
that he meant the same time in
which the original broadcast is
aired. “When a commentator or
Government department goes on the
air, the commentator, particularly,
has a certain audience,” he ex-
plained. “The only way to reach
the same audience with the other
side of the story is by using his
particular time.”

Senator Wheeler said too many
times when an opponent of views
expressed by a commentator or
Government official asks for time
to present the opposing side, he is
given a period far removed from

the time of the first broadcast,
thereby making his reply to an
audience different from the one
which heard the first broadcast.

“When a newspaper attacks some-
one or takes one side of an issue
on legislation, practically every
newspaper permits an answer to
be published,” said Senator Wheel-
er. ‘“Newspaper readers are prac-
tically the same people every day—
at least the bulk of the readers are.
If a commentator goes on at a cer-
tain hour and the opposition at a
different hour, you do not reach
the same listeners.”

Senator Wheeler said that re-
gardless of how broadcasters or
commentators feel about legisla-
tion and other public issues, they
are obligated to see that the people

(Continued on page 89)

Miller Attacks Petrillo’s Delay
In Letter Asking AFM to Act

By J. FRANK BEATTY
DISCORD crept into the harmo-
nious relations between the AFM
and NAB last week when Justin
Miller, association president, called
on James C. Petrillo to quit stalling
and live up to his promise to nego-
tiate with broadcasters on a na-
tional policy basis.

Impatient at what radio execu-
tives believe to be an AFM run-
around, President Miller politely
recited industry grievances in a
letter, the diplomacy of which is
exceeded only by the dignified man-
rer in which Mr. Miller leaves the
way open for further joint meet-
ings. At its May 9 meeting in
Washington  the Industrywide
Music Committee had suggested
that Mr. Miller contact AFM about
the delay.

Miller Surprised

Though NAB’s president adhered
to his policy of keeping negotia-
tions on a gentlemanly basis, there
runs through the letter the sug-
gestion that the AFM’s actions are
out of tune with the honeyed words
uttered during two broadcasters-
musicians meetings in early April.

President Miller opened his let-
ter by voicing surprise and disap-
pointment at the recent editorial
in the International Musician in
which the AFM head ordered a

Telecasting

continuance of feather-bedding
practices [BROADCASTING, May 6].

In the editorial Mr. Petrillo told
AFM members they could not play
simultaneously for AM and FM
programs unless for dual pay and
that they could not play for tele-
vision until further notice. He pre-
viously had reaffirmed his ban on
broadcast in this country of for-
eign musical programs.

President Miller’s letter remind-
ed that he had repeatedly asked
that a joint committee of perhaps
seven or eight on each side be
named to conduct national policy
negotiations in advance of local
contract dealings. He called atten-
tion to the fact that he had met
with the AFM president on three
occasions to discuss the idea, with
indications that good progress was
being made.

Broadcasters are ready to meet,
Mr. Miller said, and are anxious
to avoid “the wasteful procedures
of strikes and lawsuits.” He said
that even if such methods and pro-
cedures are used, joint negotia-
tions will still be necessary.

“Surely, fair-minded people can
do this, now,” he wrote.

Both sides have a common aim,
according to the letter: “To give
the American listening public the

(Continued on page 95)

Station’s ‘Editorial
Page’ Is Urged

By Durr

By RUFUS CRATER

AN EDITORIAL PAGE for radio
stations, balanced by a “letters to
the editor” period, is advocated
by FCC Comr. C. J. Durr.

His stand is regarded by radio
men as a right-about-face from the
Commission’s position in the cele-
brated Mayflower decision of 1941,
in which FCC ruled that “the
broadcaster cannot be an advocate.”
Broadcasters have looked upon the
Mayflower opinion as an edict pro-
hibiting stations from editorializ-
ing over their own microphones.

If the Mayflower decision has
had that effect, Commissioner Durr
contends, then the FCC should
have another look at the Mayflower
decision.

Stations Fear FCC

Commissioner Durr outlined his
position in an impromptu discus-
sion at Ohio State U.’s 16th Annual
Institute for Education by Radio
[BROADCASTING, May 13], after
Justin Miller, NAB president, had
attacked the Mayflower opinion
and said it made broadcasters fear-
ful of FCC’s wrath.

The Commissioner takes the po-

(Continued on page 16)
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Durr
(Continued from page 15)

sition that it is a poor rule which
would require a station to broad-
cast all opinions but its own. One
answer, he maintains, is a period
clearly labeled “editorial” in which
the broadcaster presents his own
views—and provides equal time for
the presentation of opposing views.

“Broadcasters should editorial-
ize in their own way but make it
abundantly clear that they are ex-
pressing their own opinions,” he
declared. “Such ‘editorials’ should
be broadcast at a particular time
and not scattered throughout the
program day. In my judgment,
moreover, the ‘editorial page’ would
carry with it the responsibility of
carrying an opposite ‘letter to the
editor page’ broadcast in the same
time bracket.”

His “letter to the editor” phras-
ing was more descriptive than lit-
eral. He does not think it sufficient
for a broadcaster to air his own
views and then, if letters of reply
are received, to pick out those he
wants to use and read them in
the period allotted to opposing
viewpoints.

Rather, he feels that the “letters
to the editor” period should be com-
posed of presentations by responsi-
ble representatives of a ‘“substan-
tial point of view,” which presum-
ably would not require a station
to make its facilities available to
just anybody who happened to take
exception to an “editorial.”

Should Not Be Sterile

Commissioner Durr made it clear
that in his opinion there already
is a great deal of editorializing on
the radio, “either directly or indi-
rectly,” This was particularly true
during the war, he explained, add-
ing that many of the causes
espoused were beyond dispute.

To go further and present sta-
tion viewpoints and opposing views
in a clearly defined editorial period
would, he felt, “be a very healthy
and desirable thing.” He added
that “I don’t know what the at-
titude of my colleagues will be.”

He said it was his own personal
view that radio “should not become
socially, politically and economi-
cally sterile.”

Exhuming of the Mayflower de-
cision would be a sequel to the
FCC’s Blue Book dealing with
“Public Service Responsibilities of
Broadecast Licensees.” How a re-
appraisal might be made was not
indicated, but presumably it would
await a specific case involving
Mayflower decision principles.

The Mayflower case dealt with
the application of Mayflower
Broadcasting Corp. of Boston for
the facilities of WAAB, then op-
erated as part of Yankee network
in Boston. The FCC proposed on
May 29, 1940 (and made final the
following Jan. 16) a denial of the
Mayflower application on grounds
that the applicant had not shown
itself to be financially qualified
and that it had made false repre-
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Stock Issue Brings Noble’s
Interest in ABC Down to 35%

EDWARD J. NOBLE’s interest in
ABC will drop from 74.079% to
35.,6% in the network’s contem-
plated stock issue but he will re-
tain control because of the wide
distribution of stock, FCC was
informed in an application filed by
ABC last week. Mr. Noble is
chairman of the board of the net-
work.

Holdings of other stockholders
also will be reduced. Principals
and their present interests include
Justin W. Dart, president of
United Drug Co., 5.22%; Robert E.
Kintner, ABC vice president, 4.26%;
Mark Woods, president of the net-
work, 3.86%.

The application seeks Commis-
sion consent to the projected sale
of approximately 1,500,000 shares
of stock to the public at about $15
a share [BROADCASTING, April 29,
May 6] to key an expansion pro-
gram in AM, FM and television.

A net return of approximately
$14,000,000 is expected, and the ap-
plication said this would be used to
pay $4,000,000 in 2% notes due Oct.

14, 1947; to pay for the projected
$3,650,000 purchase of King-Trendle
Broadcasting Corp. (WXYZ De-
troit, WOOD Grand Rapids, and
Michigan Radio Network), and to
provide $6,350,000 for further in-
vestment.

Dillon, Read & Co., which handled
the FCC application, and a nation-
wide group of investment bankers
are to handle the offer. A limit
of 10,000 shares has been placed
on the amount which may be bought
by any one purchaser. None may
be bought by aliens or representa-
tives of foreign governments or
foreign corporations. Affiliated sta-
tions may buy at about $14 a share.

ABC estimated 1947 income, ex-
cluding possible losses, would be
at $1 a share on an assumed basis
of 2,000,000 shares outstanding. A
total of 2,500,000 shares are auth-
orized, with 958,600 now outstand-
ing and the remainder—1,541,400—
to be offered for sale.

ABC plans to submit data on
its stock issue to Securities and
Exchange Commission within a few
weeks.

sentations in its application.

But in the hearing the conten-
tion was made that WAAB, which
was up for renewal of license at
the same time, had broadcast “so-
called editorials from time to time
urging the election of various can-
didates for political office or sup-
porting one side or another of
various questions in public con-
troversy.”

This, the Commission found, con-
tinued from early 1935 through
September 1938. FCC granted the
renewal, however, in view of un-

contested Yankee Network affirma-
tions “that no editorials have been
broadcast since 1938 . .. and that
it is not intended to depart from
this uninterrupted policy,” and in
view of “the loss of service to the
public involved in the deletion of
this station.”

While granting WAAB renewal,
the Commission sharply repri-
manded the station and put the
industry on notice that expression
of its own views was not one of
its functions. The decision, re-

(Continued on page 90)
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Morgan Replaces Benny

For Summer on Nets

WITH talent budget of more than
$13,000 weekly, American Cigar-
ette & Cigar Co. (Pall Mall cigar-
ettes), on June 2 starts Frank
Morgan Show, summer replace-
ment for Jack Benny Show on 146
NBC and CBC stations, Sun., 7-
7:30 p.m. (EDT), with transeribed
repeat on seven West Coast sta-
tions, 8:30-9 p.m. (PST).

Nana Bryant, film and stage act-
ress, will be Mr. Morgan’s support-
ing player. Elliot Daniel, arranger
for Walt Disney Studios, is musical
director. Robert Riley Crutcher will
be chief writer, assisted by Rik
Vollaerts and team of Eisenbach
and Gillis. Packaged by Berg-Al-
lenberg Productions, Hollywood,
show will be produced by Z. Wayne
Griffin, radio department manager,
with Sam Pierce, director.

When Jack Benny Show re-
sumes in fall, new program shifts
to a different network time. Frank
Morgan is under a six year op-
tional contract to the sponsor.
Ruthrauff & Ryan Inc., New York,
services the tobacco account.

Small Market Group

Pushes Late Hour Sales

CAMPAIGN to promote sale of
late hours on station schedules has
been started by NAB Small Mar-
ket Stations Division, headed by
J. Allen Brown. With early and
mid-evening hours solidly sold,
NAB will provide stations with
accounts of station experiences in
obtaining sponsors for periods after
11 p. m.

Two instances of successful sale
of late hours are cited by NAB in
opening the drive. First is the
11:15-12 p. m. Parade of Musical
Hits on WGAR Cleveland, spon-
sored three years by Bailey De-
partment Stores. Only three com-
mercials are used, according to
NAB, “showing the sponsor’s
awareness of good radio produc-
tion and effectiveness of radio
selling power when based on good
taste and high entertainment
value.” Another program cited is
the 11-11:15 p. m. news period
of WJTN Jamestown, N. Y., which
is divided into three parts —
national, sports and local news.
The segments are sold separately.

2

Autrey Opposite Benny

A MAJOR switch by William
Wrigley Jr. Co., Chicago (chewing
gum), in its radio campaign will
move the Gene Autrey Show on
CBS from 5:30-5:45 p.m. (EDT)
to Sunday 7-7:30 p. m. (EDT)
opposite Jack Benny on NBC.
Island Venture, produced from
WBBM Chicago, Thurs. 10-10:30
p.m. (CDT), through Arthur Mey-
erhoff agency, effective June .16 is
cancelled by Wrigley. During the
war company sponsored three in-
stitutional programs on CBS, First
Line, Service to the Front and
America on the Air.

Telecasting



P&G Grabs Program Lever Dropped

Soap Sponsor Policies
Typify Confusion
In Ad Picture

By BRUCE ROBERTSON

LEVER BROS. Co. cancellation of
Big Sister after the program had
been on the air for Rinso uninter-
ruptedly nearly ten years and im-
mediate purchase of the program
by Procter & Gamble Co. depicts
in a single incident the confusion
of today’s advertising picture and
the differences in thinking among
advertisers faced with the same
conditions.

Program, which started on CBS
for Rinso Sept. 14, 1936, and has
continued on that network five
days a week for the same product
ever since, has been cancelled by
Lever Bros. effective Friday, June
21. The following Monday, June 24,
it will be back on CBS but at a new
time and for a new sponsor and
product. Sponsor is Procter &
Gamble; product is Ivory soap.
Time was not definitely set last
week but will probably be 1-1:15
p.m. on CBS.

This period is now occupied by
Life Can Be Beautiful, which is not
being dropped but will move to a
new time, according to Compton
Adv. Inc., agency for Ivory. Gen-
eral reshuffling of P & G daytime
programs may result, with strong
possibility that a quarter-hour of
afternoon time may be dropped to
offset the addition of the 11:45-12
noon period on CBS just purchased
by P & G.

Lever will retain the 12:15-12:30
p. m. time on CBS now occupied by
Big Sister, moving Aunt Jenny’s
Real Life Stories into it from the
11:45-12 spot.

One Lever Serial

Lever Bros., which in 1945 spent
over $7,000,000 for network time
alone, making it the fourth largest
network advertiser of the year,
will have one daytime serial, Aunt
Jenny’s Real Life Stories (on CBS

for Spry), and one evening show,
Man Called X (summer replace-
ment for Bob Hope on NBC), on
the air this summer.

Of the other Lever shows, Bob
Burns Lifebuoy program on NBC
ends with the June 27 broadcast;
Lux Radio Theatre goes off CBS
July 1 for eight weeks; Inner Sanc-
tum, on CBS for Lipton’s tea, ter-
minates June 25 and after an eight-
week layoff will be replaced in the
fall by Vox Pop; Amos '’ Andy,
on NBC for Rinso, will take a 17-
week rest starting June 4, with
Dunninger taking over their spot
during June to complete the 39-
week cycle for the product. Lever
on March 29 dropped A Woman's
Life, daytime serial on CBS for
Swan.

Procter & Gamble Co., leading
user of network time in 1945 for
which it spent some $15,000,000,
is faced with the same -critical
shortages of fats as Lever Bros.;
knows that users of its products
are not finding them regularly on
the dealers’ shelves and are taking
whatever substitutes are available.
But P&G is taking no chances on
having its brand names forgotten
before the products are back on
the market again.

P&G’s summer schedule includes
12 daytime serials on CBS and

All Good Buys

EVEN THOUGH it owns
WJJD Chicago, the Chicago
Sun thinks other Chicago sta-
tions are good buys, too. Now
sponsoring Ulmer Turner,
news commentator, on WJJD
and Studs Terkel’s Waaz Mu-
seum on WENR, the Marshall
Field paper has signed for
Paul Gibson’s Housewive’s
Protective League on WBBM,
Mon. - Wed. - Fri. 8:30 - 8:45
a.m. Contract was placed
through Wade Adv., Chicago.

NBC, plus sponsorship of Glamour
Manor and 15 minutes of Break-
fast in Hollywood on ABC and co-
sponsorship of Queen for a Day on
MBS, as well as two evening week-
ly half-hours. Schedule includes
the following Monday-through-
Friday serials: NBC—Road of Life
(Duz), Joyce Jordan M. D. (Drene
and Dreft), Woman of America
(Spic and Span), Ma Perkins
(Oxydol), Pepper Young’s Family
(Camay), Right to Happiness
(Ivory Soap); CBS—Road of Life
(Duz), Life Can Be Beautiful
(Ivory Soap), Ma Perkins (Oxy-
dol), Young Dr. Malone (Crisco),
Rosemary (Ivory Snow), Perry
Mason (Spic and Span).

Other Day Series

Other P&G daytime programs,
also continuing through the sum-
mer, are: 11-11:15 a. m. segment
of Breakfast in Hollywood (Ivory
Flakes) on ABC; Eddie Dunn, re-
placing Glamour Manor (Crisco,
Ivory Snow), on ABC, 12-12:30
p. m.; Queen for e Day (Duz) on
Mutual, 2:80-3 p. m., with Miles
Labs. (Alka-Seltzer) as co-spon-
sor. All these are Monday-through-
Friday programs.

P&G evening summer schedule
includes the Drene Show (Drene)
on NBC, Thursday, 10:30-11 p. m.,
and Life of Riley (Teel), also on
NBC, Saturday, 8-8:30 p. m. Pro-
grams which P&G is withdrawing
for the summer are: Truth or Con-
sequences (Duz), NBC, Saturday,
8:30-9 p. m., which will be off the
air July 6 to Sept. 7; FBI in Peace
and War (Lava Soap), CBS,
Thursday, 8:30-8:55 p. m., which
leaves the air June 27 and returns
Aug. 22; Lanny Ross and Mystery
of the Week (Ivory Soap), which
divide a CBS network at 7-7:15
p. m. Monday through Friday but
will not be heard July 1 through
Aug. 16; Jack Smith (Oxydol),
CBS, Monday through Friday,
7:15-7:30 p. m., also to be off
July 1-Aug. 16.

Eversharp Pushing
New Fountain Pen

A CONSIDERABLE portion of
Eversharp’s advertising budget,
estimated at $4,000,000, will be
used to introduce the company’s
new C. A. pen, according to N. E.
Anson, advertising manager of
Eversharp Inc., Chicago. Plans in-
clude local cut-ins on both of Ever-
sharp’s CBS shows (Take It or
Leave It and Mazie) plus news-
paper space and radio in major
markets as production increases.
Eversharp production goal is
5,000,000 C. A. pens.

Extent of the company’s radio
appropriation was not disclosed,
though Mr. Anson said each of the
20,000 dealers throughout the Unit-
ed States could take advantage of
the company’s cooperative adver-
tising program. This is believed to
be 2%9% of gross purchases by
the retailer, with the company ab-
sorbing 509 of the local budget.

Company has already introduced
its new product in New York,
Washington, Chicago, Cleveland,
Detroit and Akron in what it terms
will be the biggest advertising cam-
paign in the history of the fountain
pen industry. New name of the pen
is the “Magic Sphere C. A. Pen.”
Word “Repeater” was dropped due
to confusion with Eversharp’s “Re-
peater Pencil.”

Company indicated it has no
plans to drop Mazie, starring Ann
Sothern, on CBS (Fri, 9:30-10
p. m. CDT) through Biow Agency
st termination of its present con-
tract.

Credit Co. on MBS

COMMERCIAL CREDIT Co., Bal-
timore, starts sponsorship of Spe-
cial Investigator, Sun. 8:30-8:45
p. m. CDT) through Biow Agency
Format is composed of weekly
dramatization exposing frauds.
Contract for 52 weeks was placed
by Sheldon, Quick & McElroy, New
York.

There’s No Black Eye for Radio. . . . . .

THE DROP in radio billings has been highly
publicized. Newspaper advertising columns
have had much to say about it. Space salesmen
have hinted that now that paper is more plenti-
ful, newspapers and magazines are getting
back the advertising that is rightfully theirs,
that fell to radio only because the printed
media could not accept it during the war.

Since the rail strike papers again have been
forced to ration space because of lack of news-
print deliveries.

What has not been said, however, is that the
drop in advertising is not affecting radio alone.
When a worldwide famine makes it necessary
for American producers of cereals, breads, beer
and other grain products, of soaps and other
products derived from fats, to curtail produc-
tion and in many cases to pare down their
advertising budgets, proportionately, all media
feel the loss. So, too, when the cancellations
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stem from strikes, governmental restrictions
and other factors that have halted or slowed
the flow of goods from factory to consumer.

But there is one important difference be-
tween radio and other media that has not been
mentioned. When an advertiser curtails or can-
cels his newspaper or magazine appropriation
no one except himself, his agency and the pub-
lisher knows about it. The same is true of news-
paper advertising. Only when the accumulated
cancellations reach the point of causing a
major reduction in the size of the paper or
magazine does it attract attention.

It’s not like that with radio, however. When
an advertiser cancels a single program, or lays
if off for the summer, everyone knows it, in-
cluding—and particularly—the listening pub-
lic. Lifebuoy ads can disappear from news-
paper and magazine pages and the public will
never know—or care. But when Bob Burns

An Editorial

goes off the air, millions of Americans both
know and care about it. Something friendly
and familiar has disappeared from their lives.
They may have laughed—or perhaps winced—
at the foghorned “Beee 00000” commercials,
but because of Mr. Burns and his bazooka and
his Arkansas kin they listened and liked it.
And bought Lifebuoy because of it.

Last week BROADCASTING checked with a num-
ber of top advertising agencies, found ample
confirmation for the above statements. Indi-
vidual accounts may vary somewhat, but over-
all agency after agency reported that when an
account had cut down on its radio expenditures
it had made similar and proportionate reduc-
tions in its placements in other media.

On one fact, all the agency executives agreed.
Certain advertisers have had to curtail their
advertising budgets. But the result can in no
way be looked at as a black eye for radio.
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Hearings Openedon LosAngelesVideo

Eight Applicants Seek

Seven Channels

Allotted

COST, programming and the
likely ratio between commercial
and sustaining television shows
came into the spotlight as FCC
opened hearings last week on the
eight applications for the seven
video channels available in Los
Angeles.

ABC President Mark Woods,
testifying in support of American’s
application, said he thought the
question of how much television
time should be commercial and
how much sustaining would not be
a consideration for 25 years. Sid-
ney N. Strotz, NBC vice president,
thought it would be at least 10.
Lewis Allen Weiss, Don Lee exec-
utive vice president, foresaw not
more than 10% recovery of costs
during the first year of operation
after conversion to commercial
television, but emphasized Don
Lee’s demonstrated staying power
and interest in the medium.

Estimates Differ

Estimates on the ultimate ratio
between commercial and sustaining
ranged from 70-30 to 50-50.

Hughes Productions estimated
its contemplated Los Angeles sta-
tion would cost $1,850,000 to in-
stall and $108,000 a month to
operate. Construction of its pro-
jected San Francisco outlet was
put at 31,300,000 and monthly
operation at $75,000, with many
of its programs coming from Los
Angeles. Representatives of KFI
Los Angeles said they would invest
as much in their proposed outlet as
Hughes contemplated, if necessary.

The networks stressed the need
for owned stations from a pro-
gramming as well as a profit and
service-to-advertisers standpoint.
Televisjon networks were thought
by some of the participants to be
about three years away. =

The hearings were held in Los
Angeles, with FCC Assistant Gen-
eral Counsel Harry M. Plotkin
presiding.

Meanwhile, FCC in Washington
officially announced its denial of
the petition of Allen B. Du Mont
Labs. Inc. for elimination of any
reference to Du Mont in the Los
Angeles hearing issues and for
elimination of any evidence at Los
Angeles regarding the interests of
Paramount Pictures Inc. in Du
Mont. However, FCC ordered that
testimony on the “fifth issue,” a
multiple ownership question re-
garding Paramount interests in 10
television applicants — including
Du Mont-—be deferred until later,
to be taken in Washington and
made a| part of the Los Angeles
record [BROADCASTING, May 20].

Early in the Los Angeles hear-
ing, the California Committee for
Radio Freedom requested and was
granted permission to appear later
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and testify on the suitability of
Earle C. Anthony Inc. (KFI) and
of Don Lee Broadcasting System
to be television station operators.
Later an IATSE request that all
video stations be required to em-
ploy motion picture photographers
was put into the record with con-
sent of participants. Los Angeles
video applicants are Times-Mirror
Co., Dorothy S. Thackrey (WLIB
KYA KLAC), Paramount, Earle
C. Anthony (XFI), Don Lee
(KHJ), Hughes Productions, ABC
and NBC.

Monday Sessions

The hearing opened Monday with
testimony on behalf of the applica-
tion of Hughes Productions, divi-
sion of Hughes Tool Co.

Howard P. Hall, assistant secre-
tary, said the company had no
transmitter site for its proposed
Los Angeles station but that sev-
eral agreements were likely to pro-
vide one if a construction permit is
granted. Frank C. McDonnell,
comptroller and treasurer, testi-
fied to the firm’s financial stabil-
ity and traced the history of its
earlier FM and experimental tele-

vision applications and grants,
which he said were deleted due to
wartime conditions. Noah Diet-

rich, executive vice president, re-
viewed the activities of Howard
Hughes Jr., head of the company,
in aviation and motion pictures.

Henry A. Crossland, general
manager of the broadcast depart-
ment, described the company’s tele-
vision and FM plans for Los An-
geles and San Francisco, saying
the former would be a major origi-
nating point and supply many pro-
grams to the Bay City outlet.

Mr. Crossland said General Elec-
tric could not deliver equipment for
the station before early 1947 and
added that transmitters for the
first six channels would be avail-
able four months before those for
the last seven.

Plans for operation of the sta-
tion were outlined by Hoyland Bet-
tinger, program consultant. Testi-
mony for the tool company was
concluded Tuesday morning by
Berry King, program research con-
sultant.

Would Invest Heavily

Testifying for Earle C. Anthony
Inc., licensee of KFI Los Angeles,
President Earle C. Anthony said
he considered expansion into tele-
vision a natural progression.

William B. Ryan, KFI general

(Continued on page 99)

WEEU is Sold for $350,000;
$250,000 KMED TransferPrice

SALE of WEEU Reading, Pa., by
Berks Broadcasting Co. to publish-
ers of the Reading Eagle and the
Reading Times, for approximately
$300,000 net was reported consum-
mated last week, subject to FCC
approval. The overall transaction
would amount to about $350,000,
including estimated quick assets of
$50,000.

WEEU operates on 850 ke day-
time with 1000 w. Stockholders
in Berks Broadcasting Co. are
George J. Feinberg, New York tex-
tile manufacturer, 75%, Milton J.
Hinlein, owner of KDRO Sedalia,
Mo., 12%9%, and Joseph M.
Nassau, manager, 12% %. They ac-
quired the station in January 1945
for $205,000.

Purchaser of the station would
be Hawley Broadcasting Co., which
is owned by the individuals who
control the Reading newspapers.
Hawley Quier is president and pub-
lisher of the newspapers. Others
in the ownership include members
of his family and James E. Keller,
newspaper executive and assistant
secretary of the new corporation.

The newspapers recently pro-
cured an FM conditional grant.
WEEU also is applying for FM
and one of the applications will be
dropped. Application for the trans-
fer shortly will be filed with the
FCC by the Washington law firm
of Cohn and Marks.

PURCHASE of KMED Medford,
Ore. for $250,000 by Luther E.
Gibson, owner of KHUB Watson-
ville, Calif., and a reorganization
of the licensee of WJOB Hammond,
Ind. enabling employes to share
in the profits were reported to the
FCC last week for approval.

A conditional FM grant as well
as the 1-kw standard outlet would
be transferred in the sale of
KMED, now solely owned by Mrs.
Blanche Virgin. The transfer
would be from Mrs. Virgin to Gib-
son Broadcasting Co., of which Mr.
Gibson is president and owns all
outstanding stock. KMED oper-
ates on 1440 ke fulltime.

Mr. Gibson had bid for KROY
Sacramento under the Avco plan
when KROY was proposed for sale
to Harmco Ine. by Royal Miller
Radio for $150,000, but FCC ap-
proved transfer to Harmco [BROAD-
CASTING, May 13]. The KMED
transfer will be subject to the Avco
procedure, giving competitive bid-
ders 60 days to match Mr. Gib-
son’s offer.

Mr. Gibson has a conditional FM
grant for Salinas, Calif., is sole
owner of the daily Times-Herald
and News Chronicle at Vallejo,
and is interested in a bus company
and a laundry at Vallejo. Asso-
ciated with him in Gibson Broad-
casting Co. are Orvin B. Gaston,

(Continued on page 96)
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FAMINE OBSERVERS
WLW Delegation to Report
From Stricken Areas

FACTUAL on-the-spot reports of
famine conditions in Italy, Greece
and Poland will be given by a dele-
gation of WLW Cincinnati repre-
sentatives. The group, comprising
WLW Farm Director Roy Battles,
Mrs. Rhea McCarty Ahn, wife of
a Columbus physician, represent-
ing housewives, Alvin V. Hokan-
son, Porter, Ind., grocer, who will
report from the angle of food mer-
chants and C. D. Blughan, Dan-
ville, Ohio, farmer, left for Wash-
ington last Wednesday on the first
leg of the trip.

Direct broadcasts from Europe
are being arranged by Kit Fox, di-
rector of the special broadcast
services department of WLW. Miss
Fox is in charge of arrangements
for the trip and broadcasts.

CBS Stations Advisors

Retain Lounsberry, Hill

CBS STATIONS Advisory Board,
meeting at the network’s New York
headquarters last Thursday and
Friday, reelected I. R. Lounsberry,
WKBW-WGR Buffalo, chairman
and E. E. (Ted) Hill, WTAG Wor-
cester, Mass., as secretary. Both
officers were reelected for a second
term.

Members attending: C. T. Lucy,
WRVA Richmond; Glenn Marshall
Jr.,, WFOY St. Augustine; W. H.
Summerville, WWL New Orleans;
F. C. Eighmey, WTAD Quincy,
Ill.; Arthur Church, KMBC Kansas
City; Kenyon Brown, KOMA Okla-
homa City; Clyde Coombs, KARM
Fresno, Calif.

Lindow Leaving Army,

Schmitz Heads Branch

LT. COL. LESTER LINDOW,
head of Radio Branch, War Dept.
Bureau of Public Relations, was
separated from the Army last week
and is now on terminal leave. He
is former manager of WFBM In-
dianapolis. His future plans are
not definite, though he intends to
return to radio management, not
necessarily at WFBM. Acting chief
of the Radio Branch will be Capt.
Leonard Schmitz, recently returned
from radio public relations head-
quarters in Tokyo.

Second A-Bomb

SECOND atomic bomb experiment
at “Crossroads’” this summer will
be an under-surface explosion de-

- tonated by radio impulse controlled

from a ship 20 miles from the
target. Special technical equip-
ment Including ionization cham-
bers will be encased with the bomb.
The equipment will flash the initial
action of the bomb to technicians
aboard the laboratory ship.

Telecasting
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Footprints

They could be Robinson Crusoe’s Friday. They
could be the clue to a murder. Or maybe some guy
just out for a walk on the beach made them.

But we’re using them for one reason. As a mark. The
kind of mark that the waves may wash away on the
next tide.

W-I-T-H also has made a mark, a permanent mark
in this big S-station radio town that stays on and on.

Year after year W-I-T-H, the successful independent,
produces more listeners-per-dollar-spent than any other
station in Baltimore.

Telecasting

If you want to make sales marks for your product
in this 6th largest city at the lowest cost . . . you'll
be on the safe side with W-I-T-H. It’s the work-horse

station that pushes sales up and up. It belongs on

W-IT-H

and the FM Station W3XMB
Baltimore, Md.

your list.

Represented Natwonally by Headley-Reed
May 27, 1946 o

Tom Tinsley, President =
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UN Council Suddenly Bans Broadcast

Sudden Mike Fright
Sets Dangerous

Precedent

By EDWIN H. JAMES

A FIVE-MAN subcommittee of the
United Nations Security Council,
seized with an acute case of inter-
national mike fright, last week sud-
denly imposed radio silence at a
meeting to which the press had
uninhibited access.

The action was viewed by broad-
casters not only as discriminatory,
but also as possibly portending the
establishment of a dangerous prece-
dent.

The decision to throttle radio
while permitting the press wires
and phones to hum unhampered
came at 4 p.m. Wednesday as the
Security Council’s subcommittee in-
vestigating charges that Franco’s
Spain constitutes a threat to inter-
national peace was preparing for
its first open hearing on that touchy
subject.

Inhibited by Mikes

The committee members, it is
understood, nervously decided that
the presence of live microphones
in the hearing chamber would in-
hibit their discussion of the Span-
ish issue. The presence of the press,
it must be assumed, singularly
failed to arouse the committeemen’s
alarm,

Acting on directions, Christopher
Cross, radio liaison officer for the
UN assistant secretary-general in
charge of public information, dis-
patched telegrams to broadcasters,
advising them that at Thursday’s
11 a.m. session of the subcommit-
tee no live broadcasts of the pro-
ceedings would be aired.

It was reportedly not without
reluctance that Mr. Cross, a long-
time radio publicist, dispatched the
messages. Broadcasters were quick
to react. To Mr. Cross came a tele-
gram from Stanley Richardson,
NBC newsman recently appointed
chairman of a committee represent-
ing broadcasters accredited to the
uN.

On behalf of U. S. broadcasters
accredited to the UN “I protest
strongly against the decision of the
committee,” wired Mr. Richardson.
“. . . Such action not only is a

Davis Joins Swing
ELMER DAVIS last week was as-
signed by ABC to take over two
broadcasts weekly on the network’s
Monday through Friday 7:15-7:30
p. m., cooperative news show which
heretofore has featured Raymond
Swing. Beginning June 3, Mr.
Davis will deliver the Monday and
Tuesday commentaries and Mr.
Swing the others. The network ex-
plained that the burden of inten-
sive research made by Mr. Swing
was too heavy for him to continue
his commentaries five nights a
week.
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discrimination against radio as a
news medium, but is in direct viola-
tion of spirit and letter of principle
of freedom of access to news
sources everywhere by all media
for which United Nations stands.”

Clifford Evans, director of news
and special events at WLIB New
York, which has carried many of
the UN sessions in their entirety,
huffed even more angrily than Mr.
Richardson had. To Mr. Cross’ boss,
Benjamin Cohen, UN’s assistant
secretary general in charge of pub-
lic information, he wired: «. . . It
is an action that is deplorable.”

WLIB had scheduled a broadcast
of the subcommittee’s proceedings
to begin at 11:10 a. m.

Thursday Morning

On Thursday morning, before
the subcommittee convened, UN
press officers urged the subcommit-
tee to renounce its decision, let
radio, like the press, utilize the
full resources at its command. But
the plea was unsuccessful. Radio-
men, the subcommittee said, could
listen, like the press, to the pro-
ceedings, but could not broadcast
them. Broadcasters were permitted
to describe the session, but the mi-
crophone system which has been

used -to put all participants in
Security Council open sessions on
the air was switched off.

For two hours, as the subcom-
mittee listened to testimony by Dr.
Jose Giral y Pereira, premier of
the Spanish republican government
in exile, radiomen twiddled their
fingers while newspaper reporters
pencils flew. WLIB and WNYC,
New York’s municipal station,
which had habitually broadcast the
newsiest session in their entirety
were left with dead air to fill.

At the conclusion of the ses-
sion, UN’s radio and information
officials renewed their efforts to
change the subcommittee’s mind.
Said Mr. Cohen, in a telegram of
explanation to Mr. Richardson:
“Even before your wire was re-
ceived this department was taking
appropriate steps to maintain
radio’s position on a parity with
that of other information media.”

Question which would be an-
swered this week, whenever the
subcommittee reconvened in open
session, was: Had Mr. Cohen’s “ap-
propriate steps” trampled out the
little flames of censorship that were
beginning to lick at the feet of
radiomen?

Hubbard Favors Black-White
As He Plans Twin Cities Video

By STANLEY E. HUBBARD

President and General Manager
KSTP Inc., Minneapolis-St. Paul

WE HAVE spent many years
studying television and watching
its progress and we are convinced
that the presently assigned com-
mercial band black-and-white tele-
vision is now
ready and de-
sired by the pub-
lic, and we in-
tend to inaugu-
rate television
service in the
Twin Cities as
soon as possible.

Several systems
of high-frequency
color television
are now devel-

Mr. Hubbard
oped to the point where they can

be demonstrated under carefully
controlled conditions existing in
the research laboratory; however,
no presently proposed system of
color television has been developed
beyond the status of a research
laboratory plaything. The virtually
unanimous considered opinion of
qualified and unbiased engineers
1s that it will take at least five
years of intensive work to develop
color television to the point of de-
livering a service to the American
people,

The KSTP engineering staff,
which includes men who have had
years of experience in pioneering
the present work, are of the opin-
ion that the five year estimate for

WHEN the FCC just 10 days ago
notified KSTP Inc. that it was re-
cipient of a commercial television
construction permit, Mr. Hubbard,
well-known for his successful and
enterprising planning, immediately
announced that building for Twin
Cities video would be started as
soon as possible. His convictions,
favoring black-and-white at the
present time, should interest other
broadcasters pondering over the
pros and cons of television.

color television is highly optimistiec.
The matter of black-and-white
versus color television is something
which has been generally misunder-
stood by the layman as well as the
broadcaster. Broadcasters and pub-
lic alike have been victims of much
misleading propaganda designed to
confuse rather than to clarify.
We pioneers in radio broadcast-
ing spent long hours and money to

.give the public a good radio broad-

casting service, and to this end we
have been successful. Black-and-
white television is ready and de-
sired by the public today and again
it is up to us to show the same
pioneering spirit and develop a
good television service for the
American people.

It is my opinion that many
broadcasters are going to be caught
asleep at the switch and will be
replaced by those who are willing
to pioneer.
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Radio Aids Areas
Hit by Storm Fury

Stations Used for Messages
To Victimized Populations

RADIO last week helped maintain
order when severe storms struck
the vicinities of Kinston, N. C., and
Laredo, Tex.

At Laredo, KPAB was off the air
because of power failure during
the height of a hurricane which
swept across the border, tearing
down the huge “Loteria Nacional”
sign at Nuevo Laredo, resulting in
one death and injury to six. Mrs.
Doane Chapman, KPAB general
manager, dispatched newsmen +to
Nuevo Laredo, obtained an on-the-
scene statement from city’s mayor
and sent other staffers to hospitals
for casualty lists.

Frequent announcements from
Central Power & Light Co., Red
Cross and other officials were
broadcast. At the KPAB trans-
mitter the chief engineer used
mattresses and sheets to keep
equipment dry. Force of the gale
drove rain into cracks of closed
windows. KPAB was so well or-
ganized that Red Cross rescue
workers kept in contact with sta-
tion to determine where they were
most needed.

When a tornado struck the out-
skirts of Kinston at 8:15 p.m.
EDT, Monday, Manager Bob
Bingham of WFTC was covering
a baseball game. He left the game,
visited the scene, contacted other
station personnel and within a
short time WFTC was broadcast-
ing news of the disaster and offi-
cial messages for police, firemen,
Red Cross and Salvation Army
workers. WFTC remained on the
air until 3 a.m. to keep its listen-
ers informed of developments in
Kinston’s worst tornado, according
to Jonas Weiland, station presi-
dent.

WPTF, at nearby Raleigh, dis-
patched News Editor Edgar Kirk,
Announcer William Alspaugh and
Engineer Willard Dean to Kinston.
There they set up equipment in the
telephone office to put through two
broadcasts, one a complete list of
the storm casualties. However,
power failure in Kinston, blocked
WPTF’s attempt to wire record
interviews with victims.

Form Own Agency

EUGENE I. HARRINGTON, vice
president and San Francisco man-
ager of Foote, Cone & Belding, and
Mark Buckley, account executive-
radio director, have resigned to set
up their own organization. Mr.
Harrington and Mr. Buckley have
been with agency since January
1943. Prior to that they were with
old Lord & Thomas. Don Belding,
chairman of the board of Foote,
Cone & Belding, will supervise op-
erations until Mr, Harrington’s suc-
cessor is appointed. He will divide
time between his Los Angeles head-
quarters and San Francisco.

Telecasting



‘f Audiences with
B AA . .
L. Promotions M WM/

WMT builds programs for Farm audiences around Farm problems of
VITAL interest. To YOU it means the widest, most profitable Farm
market in the U. S.

Iowa’s largest crowd in 1946 assembled last month near  motional project. It was an educational program planned
Cedar Rapids, to witness the WMT “National Clean Plow-  to aid the Jowa Farmer meet his problems. The United
ing Contest.” $1,000 in CASH prizes were awarded. The  States Department of Agriculture termed it “the first
contest, the first of its type ever held was more than a pro- organized attack on the corn borer.”

T mike.

Towd’s Gg"etr;f: ’o’,ff,’,’if,fé Dshﬁlufé Part of the 35,000 Iowa farmers and their families ﬁ%}” i}lg'befgfﬁ‘}» $%0(()).W %’313 I}Jrzz;
’s‘iﬁ?z ’fﬁi contest, speaks to the who attended the WMT Contest and festivities. ﬁlnlll]l;; Iowa, steps up to WMTs

farmers over a

5,5 : This
Throughou.t the day the crowd attende'd exhlbl_ts, | Market is Yours =
demonstrations and broadcasts, during which %A Farm s
numerous farm figures spoke — and were enter- - *

tained by WMT artists.
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e « « Complete in One Package!

The light weight, small size, a-c or battery operated Collins 12Z remote amplifier
is a modern cantribution to the furtherance of high quality remote broadcasts.
Its frequency response of 30-12,000 cps=1.0 db and noise level of more than
55 db below program level are in keeping with high fidelity AM and FM standards.

The 12Z features excellent performance, program protection, and convenience.
Stabilized feedback maintains program quality over a wide variation of operating
conditions. The self-contained batteries are connected automatically should the
a-c power source fail. If the program line should fail, a twist of a knob connects
a second line. The four microphone input channels have individual attenuator
controls, in addition to the master control. The large, illuminated VU meter
reads output level or operating voltages.

Complete in one package, the equipment weighs only 40 pounds and can be
carried readily by one person. Transportation and set-up problems are reduced
to a minimum. Maintenance is greatly simplified through advanced chassis
design. The 12Z can be disassembled completely and quickly, using only small
hand tools.

For more detailed information, write today to the Collins Radio Company,
Cedar Rapids, Iowa; 11 West 42nd Street, New York 18, N. Y.

FOR BROADCAST QUALITY

4
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Construction is
compaci and clean

Specifications:

Mixing channels: four

Gain: approximately 90 db

Frequency response: 30-12,000 cps =1.0 db

Noise level: more than 55 db below program level

Distortion: less than 19, from 50-7500 cps

Input impedance: 30/50 ohms. 200/250 ohms on
special order

Output impedance: 600 ohms (150 ohms available)

Power output: 50 milliwatts (417 dbm)

Power source: 115 volts a-c, or self-contained
batteries

Batteries: standard types, easily obtained

Weight: 40 1bs. complete

Size: 1414” w, 1114" h, 814" d
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Canadians to F ight Frequency Shifts

Three Highest Powered
Stations Battle
CBC Plan

By JAMES MONTAGNES

CANADA’S three highest powered
stations, aside from the CBC, are
in a fighting mood to retain their
present clear channel frequencies
and not surrender them to CBC for
its use with new 50 kw transmit-
ters. CKY Winnipeg, 15 kw on 990
ke, CFCN Calgary, 10 kw on 1010
ke, and CFRB Toronto, 10 kw on
860 ke, have signified their inten-
tion to fight expropriation of their

frequencies by the government-
owned CBC.

Bitterest Dbattle in Canadian
broadcasting has seen opening

rounds in Parliamentary debate in
the past few weeks. No definite
Government policy has been openly
announced, but Cabinet ministers
have hinted at Government policy
and CBC policy being one and the
same, and that privately-owned or
provincial government-owned sta-
tions must make way for the CBC’s
expansion plans, even if this means
forced sale of stations to CBC or
eviction from present frequencies.

No Interest in Frequency

Government precedence in Can-
ada has been set many years ago
that no station has a vested inter-
est on any frequency. An example
of this was forced move of CFRB
to 860 kc instead of 740 ke, which
would have been normal proce-
dure under Havana Treaty terms
based on CFRB’s old frequency of
690 ke. CBL, 50 kw CBC station
at Toronto, which had been on 840
ke, was moved to 740 ke, and CFRB
to 860 kc. This took place when
Havana Treaty was implemented.
Under the Canada Radio Act of
1938, the CBC with consent of the
Governor-in-Council (the Govern-
ment authority) has the right to
expropriate any private station, but
this right has never been fully
tested in court. Licenses in Canada
are renewable annually.

All three stations involved plan
to fight expropriation or shifting
in frequency. CKY, owned by the
Manitoba Provincial Telephone
System, a government utility, has
intimated through its management
that it would put up a battle
against expropriation, since it is
one of Canada’s oldest stations, is
not primarily a commercial op-
eration, and was instituted to give
people of Manitoba a provincial
public service. For many years it
and its sister station CKX Bran-
don, were the only stations the
provincial government allowed to
operate in the province. In recent
weeks Cabinet ministers at Ottawa
have announced that discussions for
sale of CKY are underway, that
provincial governments or provin-
cial government corporations will
not be allowed to operate broad-
casting stations and licenses can

be revoked under Canada Radio Act.
CBC wants to put up a 50 kw sta-
tion at Winnipeg, has notified
NARBA signatories it will shift
CKY to 1080 ke with Class II as-
signment, use 990 k¢ for its new
50 kw station.

CFCN and CFRB have for many
years applied for permission to in-
crease power to 50 kw, long before
the CBC came into operation in
1936. These requests have been
annually turned down. Now CBC,
under the original plans of the Aird
Commission on Nationalization of
Broadcasting, 1929, wishes to round
out its national coverage of high
powered stations with a station at
Red Deer, Alberta, and wants the
CFCN frequency.

Situation at Toronto

At Toronto the situation is
slightly different. Here CBC already
has 50 kw CBL, wants to increase
CJIBC from 5 kw to 50 kw and put
it on 860 ke from 1010 ke.
With CBC occupying three clear
channels now with 50 kw stations,
planning to operate three more 50
kw stations at once, and to in-
crease CBR Vancouver and CBM
Montreal from 5 kw to 50 kw, there
are no other clear channels left
for CFRB and CFCN. The two
Toronto 50 kw stations are planned
by CBC because both are key sta-
tions of CBC’s two networks, CBL
for Trans-Canada, CJBC for Do-

minion. At Montreal one 50 kw
is CBF, French-language station;
CBM to be increased is English
station.

CFRB is definitely planning to
fight the forced frequency shift,
according to Harry Sedgwick, man-
aging director of the station, and
chairman of the board of the Cana-
dian Association of Broadcasters.
CFCN, through its local member of
Parliament, has already started a
battle in Parliament.

The forthcoming meetings of the
Parliamentary Radio Broadcasting
Committee, expected to start hear-
ings late this month or early in
June, will be the scene of the hot-
test word battles of Canadian pri-
vate broadcasting stations. During
the war years the private stations
did not press their case too hard
in view of more urgent wartime
problems. Now they will show the

public service job they did during
the war, will press for more secu-
rity of tenure and a right for tlear
channel stations to grow to limits
of the Havana Treaty provisions,
which so far have been permitted to
the Government for the Canadian
Broadcasting Corp.

Twenty-five members of Parlia-
ment have been named to the 1946
Parliamentary Radio Committee,
composed of 14 Liberals, 6 Progres-
sive-Conservatives, 4 CCF (Social-
ists) and 1 Social Credit. No chair-
man has been elected. Dr. J. J. Me-
Cann, chairman in recent years, is
a member of the Committee, but
is not expected to be chairman as
he is now Minister of National
Revenue, and minister responsible
for the CBC, a carry-over from his
post as Minister of National War
Services, a disbanded department.
Dr. McCann will be a witness at
the Committee hearings as minis-
ter representing the CBC.

Broadcasters in Canada Meet
For Quebec Convention Today

FIRST POSTWAR meeting of
Canadian broadcasters at the Cha-
teau Frontenac, Quebec, May 27-30,
stresses reconstruction tasks in-
volving new AM equipment, plan-
ning for FM, new public relations,
appointment of new president and
general manager, copyright fees
and presentations before the Par-

CAB Advance Registration
A D
James L. Alexander; T. J. Allard, Ot- V. Dallin, CFQC; Jack Davidson,

tawa Radio Bureau; A. E. Allen, Ca-
nadian Natl. Telegraphs; H. V. Akerberg,
CBS; W. M. Angus, Canadian General
Electric; D. K. Atkinson, Northern Elec-
tric; E. G. Archibald, CHOV; W. M.
Armstrong, Canadian Natl. Telegraphs;
G. A. Arnot, C. W. Wright; Sil Aston,
ngard Wilson Co.; Ray Avery, Ronalds
Adv.

B

Arthur Balfour, CFGP; Allan C. Ball.
Canadian Advertising; Micheal Bark-
way, BBC; John Beardall, CFCO; Mrs.
Beardall; Lucien A. Bernier, CKCV;
Viateur Bernard, CHNC; Roland Beau-
dry, CKRN; L. W. Bewick, CHSJ; Harold
Beckjorden, AAAA; Geo. Bell, CKEY;
R. Benoit, CKCH; D. H. Barclay, CPR;
Omer Biron, CHEF; John O. Blick,
CJOB; W. C. Borrett, CHNS; George
Bourassa, CKAC; J. A. Bourgault, CHEF;
H. J. Boyle, CBC; R. F. Bowden, H. N.
Stovin Co.; Otto P. Brandt, ABC; Vera

Brennan, Duane, Jones Co.; Reg. M.
Brophy, Rogers-Majestic Corp.; J. W.
B. Browne, CKOV; M. Brown, CFPL;

H. B. Burgoyne, CKTB; W. B. C. Bour-
goyne, CKTB; Frank Burke, Radio
Daily; Mrs. L. Burke, Keith MacKinnon;
Robert Burton, BMI; R. J. Buss, CHAT;
F. A. Butler, F. H, Hayhurst Co.

C

A. M. Cairns, CFAC; S. W. Caldwell,
All-Canada Radio Facilities; J. E. Cam-
peau, CKLW; F. W. Cannon, All-Canada
Radio Facilities; Phillips Carlin, MBS;
Harold Carson, CFAC; Mrs. Carson;
Dann  Carr, Imperial Productions;
George Chandler, CJOR; Raymond
Chaput, CKCV; W. J. Carter, CKLW,;
Jan Clark, CFJC; C. S. Chapman,
CKNB; John K. Churchill, BMB; Wil-
liam Chesley, Kastor, Farrell, Chesley &
Clifford; R. A. Chislett, Compo Co.; K.
G. Chisholm, RCA Victor; Don Cooke,
Donald Cooke Inc.; F. C. Colborne,
cJCcJ; W. T. Cranston, CKOC; Frank
Coulter Jr., Young & Rubicam; H. A.
Crittenden, CKCK; Norman Cloutier,
NBC: John S. Crossbie, Dancer-Fitz-
gerald-Sample; G. C. Cromwell, CHSJ;

W. T. Cruickshank, CKNZX.
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CFCH; Walter Dales; Phillis Day, Young
& Rubicam; Henry S. Dawson, CAB;
R. R. Desaulniers, Canadian Marconi;
W. Dippie, Radlio Representatives; Walt-
er P. Downs, Walter P. Downs Ltd.;
M. J. Duggan, Press News; wW. A. Duf-
field, CKY & CKZX,; MacDonald Dunbar,
Ted Bates Inc.; A. D. Dunton, CBC:
George Duram, Kastor, Farrel, Chesley
& Clifford; Mary Dunlavy, Pedlar &
Ryan; Doreen Dunlop, Young & Rubi-
cam: Arthur Dupont, CJAD.

E
F. H. Elphicke, CKWX; william En-
sign, CBS; C. B. Edwards, Press News;
M. M. Elliott. Canadian Marconi:
Walter Elliott, Elliott-Haynes Ltd.; Ar-
thur Evans, CAB.

F

Hugh Feltis, BMB; H. Flint, CKSF;
Hector Fontaine. Canadian Adv. Agen-
cy; John Fox, CKRN; Carlos A. Franco,
Young & Rubicam; Dr. Augustin Fri-
gon, CBC.

G

Gerry Gaetz, CKRC; A. Gauthier,
CHLT: A. L. Garside. CJGX; Perc Gav-
ner, All-Canada Radio Facilities; Vic
George, Whitehall Broadcasting; John
J. Gillin Jr., WOW; M. Goudrault, CBC.

H

Kolin Hager, SESAC; Geo. Halnan,
Mason’s United Adv. Agency; J. A,
Hardy, Jos. A. Hardy Ltd.; Burt Hall,
G. F. Herbert, All-Canada Radio Facili-

ties; L. D. Headley, RCA Victor; W.
Harwood, Cockfield Brown Co.; S.
Haynes, Compton Adv.; Edna Hoey,

Carter Products; Dr. Charles Houde,
CHNC:; M. J. Humphries, CJCH; L. A. B.
Hutton, CNR & CPR; J. G. Hyland,
CJIC.

J

A. E. Jacobson, CHAB; C. J. Johnson,
Dancer-Fitzgerald-Sample; A. H. Joseph,
RCA Victor; Ed Kavanagh, CJAD;
Gordon Keeble, F. H. Hayhurst Co.;
Anne Keegan, Compton Adv.; F. Kemp,
Compton Adv.; Marvin Kirsch, Radio
Daily. .

(Continued on page 46)

liamentary Radio Committee. A full
agenda faces the 12th annual meet-
ing of the Canadian Association of
Broadcasters, which will be pre-
sided over by Harry Sedgwick,
CFRB, and chairman of the CAB
board of directors.

Signs of peace are noted in the
advance registrations, which show
an increasing percentage of visi-
tors from the United States repre-
senting networks, NAB, advertising
agencies, international advertisers,
station reps and equipment manu-
facturers. Advance registrations
of almost 250 persons show that
this will be the largest attended
CAB convention on record. Hotel
accommodation has overflowed into
nearby hotels.

Sessions of the CAB meet in-
clude the annual meeting of the
Canadian Bureau of Broadcast
Measurement, started in Canada at
the CAB 1944 meeting. BBM an-
nual meeting will be held on the
afternoon of Zhe opening day, Mon-
day, with Lou Phenner, BBM pres-
ident in the chair. BMB officials
Hugh Feltis ¢ nd John Churchill are
attending, since BBM and BMB are
now working closely together with
standardized survey practices.

A major subject on the agenda
is the appointment of a new paid
president and general manager to
replace Glen Bannerman, who re-
signed on Feb. 28 after four years
as first paid president and general
manager. A number of persons are
understood to have been approached
on taking the post, and the CAB
board of directors at its April
meeting decided to discuss the mat-
ter with the membership at this
annual meeting. With a Parliamen-
tary Radio Committee to meet this
summer, an early decision on the

(Continued on page L)
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‘Hucksters’ Satirizes Air Advertising

Wakeman Hurls Jibes
At Sponsors and

Agencies

THE HUCKSTERS, by Frederic
Wakeman (Rhinehart & Co., $2.50)
—Reviewed by EDWIN H. JAMES.

EVAN LLEWELLYN EVANS,
who owned Beautee Soap and spent
$12,000,000 a year to advertise it,
sat at the head of the long table
in the Beautee Soap board room
that was ‘“heavy with mahogany
and - tradition.” Suddenly he
“hawked and spit” on the table.
“Mr. Norman,” he said to Kim-
berly & Maag’s new Beautee ac-
count executive, ‘“you have just
seen me do a disgusting thing.
Ugly word, spit. But you know,

you’ll always remember what I
just did.”

Victor Norman, who until today
had known Old Man Evans only
by his fearful reputation, sat study-
ing this “advertising and radio
genius, scourge of account execu-
tives.” Evans wore a black alpaca
coat, a stiff collar without a tie,
a bandana knotted around his
neck. “He was certainly the Gen-
eral MacArthur of the ad game,”

Vic thought.
‘You Got to . .

“Mr. Norman,” the old man said,
“if nobody remembers your brand,
then you ain’t gonna sell any soap.
. .. You got to eat, drink, sleep,
and yes, by God, dream soap. . . .
You gotta make the people remem-
ber you. Check?”

Like a whiperack,

. Dream Soap’

“Check”

passed around the table as the
great soapmaker’s sycophantic
court agreed. It was a ritual.

“And the way I look at it,” said
Mr. Evans, “you got your people
and I got my people. And we both
gotta keep goosing ’em to make
’em sell more soap. Beautee Soap.
We get our results by work. By
chin-chin and by compass direc-
tion. . . . Once the compass points
north and we know where we’re
going, we stay on the beam. . ..
I ain’t interested in people that
are off the beam. Check!”

“Check,” said Kimberly, the part-
ner of Kimberly & Maag, who had
suffered through two courses of
psychoanalysis and uncounted hun-
dreds of benzedrine tablets to keep
himself mentally sharp enough to
cope with his agency’s greatest but
exhausting asset — Evans, the

The No. 1 Farm
would like you

AMERICAN BROADCASTING CO.
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Station in the No. 1 Farm Market

to

for advertisers.

155 COUNTIES AROUND
SHENANDOAH, IOWA

FREE & PETERS, Inc., Exclusive National Representatives
BROADCASTING e

MEET
PETE!

This is Howard “Pete” Peterson, KMA sales manager,
who knows what he’s talking about when it comes to
radio sales. He should. Pete has had experience in al-
most every phase of advertising and related promotion
—retail ; catalogs; agency copy and production; radio
promotion and research. Best of all, Pete has had very
special experience with KMA’s ability to sell goods

KMA’s audience is made up of farm and small town
folks who like the friendly sincerity of KMA-produced
shows. Our facilities are second to none. The buying
power of our market is at an all-time high. A KMA
campaign is a complete campaign, with sound promo-
tion, merchandising,
surveys, and skilled production to help you.

distribution-checks, audience-

For full particulars on what KMA can do for you,
write, wire or ’phone Free & Peters, or get in touch
with Pete. A copy of our “1945 Radio Mail Study”

is yours—if you just tell us where to send it.

~

N

crude, tough genius of soap selling.
Victor Norman, who was 35 and
cynical, resolved that his would
always be the only voice that stayed
silent while the others echoed the
Old Man’s standard command for
agreement, ‘“Check.”” He would
take his $25,000 and bonuses out
of the Beautee account, but he
would never knuckle under to the
Fear that had driven all his pre-
decessors to the sanitarium.

All Had Cracked

The last one, Larsen, had cracked
like all the others. As Kimberly
explained it to Vie, “He’s got a
persecution complex. . . . His doc-
tor says it’s a nervous breakdown,
but I'm putting him in the hands
of my psychiatrist to make sure.
... I'm paying the bills, of course.”

“It’s nice to know there’s a free
psychiatrist around, if I ever need
one,” Vic said after his first meet-
ing with the Old Man.

Thus does Frederic Wakeman,
one-time account executive with
Foote, Cone & Belding (he was as-
signed to George Washington Hill’s
American Tobacco Co.) lately the
author of the best-selling Shore
Leave, begin his newest novel, The
Hucksters (Rinehart & Co., New
York, $2.50) which was to be re-
leased today. As a novel The Huck-
sters can hardly be compared with
Shore Leave, a story to which Mr.
Wakeman was inspired by a sojourn
in the U. S. Navy. As a commen-
tary on the current state of radio
advertising, it is a feverish, if
somewhat aimless, indictment of
a profession against which Mr.
Wakeman has personally revolted.
He earned enough royalties from
Shore Leave, which he wrote while
convalescing in a naval hospital,
to support himself through the
writing of The Hucksters. His lat-
est work has been chosen as a Book-
Of-The-Month and has been sold
to M-G-M for a reported $200,000.

Revolt

Mr. Wakeman’s revolt against
the industry is clearly evident in
the words that come from his hero,
Victor Norman. Once, in a bed-
room soliloquy, he says, with more
venom than grammar: “The men
you have to serve. The things you
have to do. It makes my flesh
creep.” Or again, musing while
waiting for a taxicab: “Huckster
—that was a good name for an ad-
vertising man. A high-class huck-
ster who had a station wagon in-
stead of a pushcart.”

Mr. Wakeman, whose own seces-
sion from the union of radio and
advertising was made possible by
his writing of a book, finds no such
relatively easy way out for his
hero Vietor Norman.

At the end of the book, Mr. Noxr-
man in a sudden renunciation, is
left jobless, moneyless, and loveless.
It is a fit of martyrdom that hard-
ly suits the character that has been
constructed in the 300-odd pages
that precede the end.

Although Viector Norman is the
main character in the novel, the

(Continued on page 72)
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Take two men —an award-wmning
art director, a well-known copy expert—and a steak. ¥ o Start a discussion
about the futile, musty promotion pieces that clog your waste basket every
day. » Add a decision to set up a promotion service that can bring
originality to this unhappy field. o Follow through with a year of solid
plannng and a new office in an old brownstone on New York’s Park Avenue

between 39th and 40th Streets. o And, bingo, here’s what you have . . . .

e A ¥ o A Y EYE A S e ere S 0 i o = e = = O n = = = o il & < S o o e S A  C Al AT oG W g SR LS e~ S s = = == fgmEcoSSsscesmSssseSoaSensnny

O’BRIEN& DORRANCE ...not an advertising agency...not a “creative”

, printer or a public relations outfit...not a haven
for left-handed copywriters and broken-down layout men — but a new
and special service group organized to meet and beat your promotion
problems. If you want quality promotion literature. .. the kind people

will talk about (and heed)...stop wasting time and get in touch with

O’Brien & Dorrance, 93 Park Avenue, New York 16, N.Y.

.....................................................................................................................................................................

>kH arry F. O’Brien has spent 10 years as Art Director of the Columbia Broadcasting System.
Dick Dorrance has been Director of Promotion for the Columbia-owned stations. We were
too busy to find out where the steak came from.



Stratovision to Get Cross—Country Test

Westinghouse Sending
Plane on Flight

To Detroit

STRATOVISION — the airborne
transmission plan for television
and FM now being developed by
Westinghouse Electric Corp. and
Glenn L. Martin Co.—will get its
first cross-country workout today
(May 27) following nearly six
months of test flights along the
East Coast, John A. Holman, busi-
ness manager of the Stratovision
Division of Westinghouse, an-
nounced Thursday at the Radio
Executives Club of New York.
REC members, at the club’s final
meeting for the 1945-46 season,
elected by a unanimous rising vote
the official slate of officers for the
coming year. New officers, who will
take over with the first fall meet-

ing, are: President, Robert D.
Swezey, vice president and general
manager of Mutual; vice president,
Elizabeth Black, timebuyer, Joseph
Katz Co.; secretary, Claude Bar-
rere; treasurer, N. C. (Duke) Rohr-
abaugh, publisher, National Radio
Records.
Shakedown Cruise

Today’s test flight from Balti-
more to Detroit and return will
be in the nature of a shakedown
cruise and will use a carrier signal
only, with no attempt at program
transmission, Westinghouse offi-
cials explained. The flight back to
Baltimore will be made at night,
they said, to permit the testing of
after-dark transmission from the
plane. Two or three weeks from
now the flight will be repeated and
FM programs transmitted from the
plane and a month or so later tele-

vision programs also will be broad-
cast.

An invitation will be extended
to the public to participate in the
tests of this new system of airborne
FM and video transmission by tun-
ing in the experimental broadcasts
and reporting on reception quality,
Mr. Holman announced. Speaking
for Walter Evans, Westinghouse
vice president in charge of the
company’s broadcasting activities,
who was confined to his home with
a cold, Mr. Holman said the FM
test broadcast would be made on
a frequency of 107.5 mc and that
a regular schedule of flight times
and courses will be announced
within the next few weeks. No
details were given regarding the
proposed video test transmissions.

Reporting on the test flights be-
gun last December, Mr. Holman
said that to date two main courses
have been flown—from the Martin

CHEMICALS

help swell
the NASHVILLE market

Nashville’s 5 million dollar chemical industry is a leader among the many

long-established industries in this area. . . .

With products valued at over

85 million dollars yearly, Nashville factories give steady employment to
thousands and make a stable buying market for your quality product. Even
before the war, one million people in this area spent over 356 million dollars

annually in retail stores. .

sales message broadcast by WSIX.

AMERICAN

5,000 WATTS
980 K.C.

Represented Nationally by
THE KATZ AGENCY, INC.

WSIX gives you all three:
MARKET, COVERAGE, ECONOMY!
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MUTUAL

. This rich market will be opened to you with a
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STRATOVISION
lowered into place by Engineer A.
A. Nims during a flight test.

antennas are

airport near Baltimore, over Wil-
mington, Philadelphia and New
York to New Haven; and over
Washington and Richmond to
Rocky Mount, N. C. Signals have
been checked by the FCC monitor-
ing station at Laurel, Md., and by
Westinghouse engineers at the
Stratovision laboratory in Balti-
more and at the company’s radio
station headquarters in Pittsburgh.

Encouraging Tests

“Results,” Mr. Holman reported,
‘“have been most encouraging and
we have transmitted a usable sig-
nal over a distance of 240 air-line
miles from an altitude of 25,000
feet using only 250 w power. These
results agree almost exactly with
estimates made when the system
was announced last August.” (At
that time, Westinghouse engi-
neers said that with a flying height
of 30,000 feet the coverage area
would cover a circle more than 400
miles across [BROADCASTING, Aug.
13], which would be somewhat less
than a 240-mile radius. The ap-
parent discrepancy was explained
in a statement that this theoretical
coverage is based on a 1 millivolt
line, whereas the test signal was
actually heard from New Haven
to Baltimore, 240 miles air-line.)

C. E. Nobles, 28-year-old radar
engineer who conceived the Strato-
vision plan and headed its electronic
development, outlined it as a means
of supplying nationwide coverage
for television’s expensive programs
more economically than through
hundreds of stations, each with a
35-to-60-mile radius, linked by

(Continued on page 31)
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FROM EAST TEXAS

’Black Gold’’ tell
500,000

and sell,
people living in
the heart of
world’s largest oil
field VIA KFRO
(1000 watts day &
night)
® American
o Mutual

LONGVIEW,TEX.

*7\. 7oxas Ruckost markct
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Every Weed station is a sales winner for the

advertisers it serves. And Weed and Company’s staff of trained repre-

sentatives win many firsts in the radio time selling derby for all their

clients, all year long.

RADIO STATION REPRESENTATIVES
NEW YORK o BOSTON ® CHICAGO  ATLANTA e DETROIT @ SAN FRANCISCU © HOLLYWOOD
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coffee a capital flavor

WRC imparts an exciting flavor to everything it touches in
Washington . . . whether it's coffee, personalities or
programs. When these three are combined the result is

forty minutes of unusual entertainment called:

COFFEE WITH CONGRESS

Every Saturday morning at 8:15 Bill Herson, WRC'’s famous
“Timekeeper,” presents official Washington—

over the coffee cups. On a strictly ad lib program, Herson
chats with members of Congress in their own homes

during breakfast. He gets Congressmen to talk about

every subject under the sun—except politics—to the

delight of his listeners. TIME Magazine calls it “The capital’s

liveliest, most popular breakfast program . ..

Coffee With Congress is just one of many unique shows

on WRC . .. the direct result of alertness in programming.

This same alertness pays off in sales for WRC sponsors.

e 980 KCT
. Represented by NBC SPOT SALES
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"2 New York ® Boston ® Detroit ® Chicago ® Atlanta ® San Francisco ® Hollywood ™ .t

5000 WATTS 1270 KC.

FORT WORTH, TEXAS

Tu the lieant of the P Southwest
e o o 7% Billion Dollar Tudustnial and ségnicultaral strea

KFJZ IS THE KEY STATION OF THE TEXAS STATE NETWORK

NATIONAL REPRESENTATIVES

WEED & COMPANY

T. Farkss.
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Stratovision

(Continued from page 26)
coaxial cable or radio relay con-
nections into national networks.
Eight planes, he said, could pro-
vide coast-to-coast service; 14
planes could cover 51% of the
area of the U. S. and 78% of its
population; a few more planes could
blanket the country.

Explaining that the planes will
be designed to carry four television
and five FM transmitters, Mr. No-
bles said the cost of this service
would be roughly $1,000 an hour
as compared to $13,000 an hour
for the same service from ground
stations. The cost of operating the
plane is about $190 an hour, he
said, adding that to broadcast an
hour of a single program would
cost $217, compared to $39 for
ground station transmission. These
figures omit program costs and
also all administrative charges, he
said.

When all costs are figured, Mr.
Nobles said, a program costing
$4,000 can be sent to a million
potential listeners via Stratovision
at a cost of $150, compared to
$450 to reach that many people
by ground stations.

He reported that in more than
five months of tests, with two
flights a week on the average, very
few ghosts had been reported, de-
spite advance fears that clear sig-
nals might not be receivable from
a moving plane.

Weather Not a Problem

Willem D. Van Zelm, chief of
new design for Martin, in charge
of the aviation aspects of the work,
reported the plan envisages four
planes at each location, two in the
air and two on the ground at all
times. The two in the air would
be one operating plane and one
standby, he said, reporting that on
the basis of past performance rec-
ords the chances that both planes
at any location would be grounded
at the same time and so disrupt
network service are so slight that

YOUR SHOW RATES

on WCSH

JOHN CHARLES THOMAS

1945-"46 Portland Hooperating
(highest in the country)

15.6

National Rating
10. 3

For dependable audience-de-
livery in Portland, Maine,
buy the “‘ratings”
station

BROADCASTING e

such interruptions can be antici-
pated to occur once in 18,000 years.

Weather offers few problems at
30,000 feet, he said, as only thun-
der-heads reach such heights and
they are usually of local extent
and can be dodged easily. If storms
ground planes in one locality, he
said, planes from another city can
be flown in to continue the service
from above the storm level. Me-
chanically, Mr. Van Zelm stated,
it is much simpler to design planes
to “go nowhere slowly than to go
somewhere at great speed.”

As presently projected, all-metal
low-wing monoplanes with com-
pletely supercharged cabins will be
used. The flying crew will comprise
a pilot, co-pilot and radio man-
navigator; six broadcast engineers
will handle the program reception
(beamed from ground studios),
broadcasting and relaying to the
neighbor plane in the network.

FALL UN SESSIONS
COVERAGE PLANNED

STATION and network represent-
atives met last Tuesday with
Christopher Cross, U. S. chief radio
liaison officer for United Nations, to
discuss the broadcasting facilities
at Flushing, Long Island, where
the United Nations General Assem-
bly will meet in September.

The facilities will include 14
booths larger than the 12 being
used at Hunter College. Individual
studios will tentatively be assigned
to each of the four networks, and
to WNYC, WMCA, WLIB, WHN,
WQXR, WNEW, BBC and CBC.
One studio will be reserved for out-
of-town stations. NBC Internation-
al and CBS international will
share one studio with foreign
broadcasters. Work rooms will also
be provided.

Two studios which may be used
by networks for interviews will be
offered to the networks, but broad-
casters will be asked to pay for
soundproofing of these two. A
standing radio committee was elect-
ed to take the latter matter up and
to act hereafter as liaison between
the broadcasters and the UN.

Members of the committee elected
were: Stanley P. Richardson, NBC,
chairman; Tom Slater, MBS, Elliot
Sanger Jr., WQXR; Jo Ranson,
WHN; J. R. Lazell, OIC. The com-
mittee will meet early this week to
discuss accreditation, transporta-
tion and assignment of booths.
Further discussion of facilities at
Lake Success, Long Island, where
the interim site will be established
about Aug. 15, is also expected to
be taken up by the committee.

Also attending the meeting be-
sides those elected were: Douglas
L. Straus, WMCA; Henry Wefing,
CBS; Arthur S. Tobey and Anne
M. Koczko, both representing
BBC and CBC; Paul Killiam,
WOR; Clifford Evans, WLIB; Les-
lie Nichols Jr., MBS; Thomas Ve-
lotta, ABC; Charles Collingwood,
CBS; George Field, WEVD and
Hugh Williams, United Nations
liaison officer.

Telecasting
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Snowed Under in
April !

Snowed ’em under in Aprill—that's an unusual
performance when the song of birds and burst-
ing blossoms are the order! But it's always the
unusual at WWVA, because by no other way
could we enjoy the reputation for results that
we do.

By their own admission, here’s the snowed-in
story:

“The finest Radio Station in the country
has done it again. Please accept congratu-
lations from this agency and from our
client for the grand job you are doing.
The nursery is snowed under with mail.”

ASK A JOHN BLAIR MAN

BASIC A-B-C NETWORK
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KEVR Plans Operation
With 10 kw for July 1

‘KEVR Seattle will put its 10-kw
transmitter into operation about
July 1, Manager Bartley Sims an-
nounced last week. The station, on
1090 ke, now operates with 250 w
and will use directional antenna
fulltime when 10-kw operations are
started.

J. B. Hatfield, consulting engi-
neer in charge of transmitter in-
stallation, said the new three-
tower antenna is testing satisfac-
torily from :its island location in
Puget Sound and will be ready for
use when phasing equipment is in-
stalled. Service area will cover 17
counties of western Washington
and three in Oregon, with popula-
tion over 1,500,000. Station officials
said KEVR’s is the first high-power
transmitter installed on the Pacific
Coast since the war. KEVR is li-
censed to Evergreen Broadcasting
Co., owned by A. W. Talbot.

One Part Missing

WHEN Purnell Gould, of
Gould & Kuff Adv., Balti-
more, wanted to find an owner
of a television set for use in
an advertisement, he insert-
ed an ad in a newspaper:
“Television Set Owners: If
you own a set it will be to
your advantage to write Box
1892, Sun.” He got two re-
plies. One, apparently misdi-
rected, was an application for
a farm hand. The other said:
“Having read your advertise-
ment under television set
owners, I have a radio set
equipped for Television re-
ception, All that is needed is
the part that does the work.
I would be glad to receive
the information that is to my
advantage.”

Hanson Named Manager

Of KUGN Eugene, Ore.

RALPH HANSON, formerly mana-
ger of KUIN Grants, Ore., has been
named manager of the new KUGN
Eugene, Ore., according to the sta-
tion owners, C. H. Fisher and B. N.
Phillips, operating as Valley
Broadcasting Co. KUGN’s modern
building was to be ready for oc-
cupancy May 25.

Sales manager will be S. W. Mec-
Cready, previously manager of
KVAN Vancouver, Wash. Date for
opening broadcast has not been
announced. It will operate with 250
w on 1400 ke.

ABC Theatre

VANDERBILT THEATRE, 148
W. 48th St., New York, has been
bought from Michael Todd, Broad-
way producer, by ABC for use as
studio. Transaction is effective
June 15. Network has leased 568-
seat theatre since August 1944.
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payroll in this rich area.

In the heart of ““Hereford Heaven,” stands KADA-Ada—
penetrating a market producing 25,000 head of these
good calves a year. Agriculture, too, plays a predomi-
nant part in roliing up the unusually large industrial

T.H.S. is happy to offer you the advantages th's station
can afford your product—KADA the American Broad-
casting and Oklahoma Network station in Ada!

- COLORADO

KANSAS

New York Hollywood
s Chicago San Francisco
L Dallas Portland

s 220244 302 %

TAYLOR-HOWE SNOWDEN
RADIOLAND
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THE GREAT MIDDLE
WEST AND SOUTHWEST

T-H-S SALES OFFICES

1, 2.8.2.8.0.0.6.0.90.0.0.0.8.8.8.1

General Offices—Amarillo

236 24 2 3 2 26 2 26 2 2 2 2 226 2% %

TAYLUR—HUWE-SNUWDEN
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KGHF SALE consummated, Gifford
Phillips (r) takes over direction of
the Pueblo, Col., station from Colo-
rado State Senator Curtis P.
Ritchie, the transferor. Mr, Phil-
lips, 27-year-old heir to the Jones &
Laughlin steel fortune, has an-
nounced that KGHF, now operat-
ing on 1350 ke with 500 w night
and 1 kw day, will apply for 5 kw
full-time operation.

MARKHAM SUCCEEDS
HAGER AS WGY HEAD

G. EMERSON MARKHAM, for
21 years associated with General
Electric Co. broadcasting activities,
last week was appointed GE sta-
tions manager. He will coordinate
and supervise
WGY,WGFM and
television station
WRGB, all in
Schenectady.

Mr. Markham’s
appointment as
manager of WGY
followed the res-
ignation a fort-
night ago of Ko-
lin Hager, who
managed the pio-
neer station for more than 20 years
[BRIADCASTING, May 13].

Mr. Markham has been manager
of WGFM, GE’s FM station, since
1942 and manager of WRGB since
January 1945. Until his promotion
to the managerial post, he was in
charge of science and agricultural
broadcasting on WGY. He joined
GE in the accounting and advertis-
ing departments in 1923, estab-
lished the Farm Forum and Farm
Paper of the Air, now two of the
oldest farm radio services in broad-
casting, on WGY in 1925.

The appointment of Raymond W.
Welpott Jr., who has been in charge
of broadcasting accounts in GE’s
general office accounting depart-
ment, as assistant to Mr. Markham
also was announced.

Mr. Welpott, a graduate of the
U. of Indiana, has been associated
with GE since January 1938,

Mr. Markham

ZBM Opening

ZBM, Bermuda’s first major com-
mercial station, commenced opera-
tion Sunday, May 12 and initial re-
ports from island residents indicate
that its opening broadcast was suc-
cessful. ZBM operates on 1240 ke
250 w, with unlimited hours of op-
eration.

Telecasting



DETROIT'S AUTOMOTIVE INDUSTRY CELEBRATES ITS 50t YEAR

%M

mr Hl

@3 MARCH 6, 1896, the horseless buggy made its Detroit
debut—at a Horse Show! Three months later, Henry Ford’s first auto

chugged through the streets, and a new industrial Detroit was in the

making. When WW], America’s first radio station, began -broad-

casting 26 years ago, the Automotive Industry welcomed its voice "‘O‘WE ”VO
(/
as a potential selling medium. WW] spoke forcefully through the "
. , . . " GOLDEN
years, and an ever-increasing audience listened—and bought. On May 29- . « JUBILEE x
%
June g, Detroit's Automotive Industry celebrates its Golden ‘{vv Q‘“
: » o
: , : . 29...39
Jubilee, and WW] is proud of the part 1t played—and continues
to play—in the industry’s growth.
L5
/

AMERICA'S PIONEER BROADCASTING STAT! O N—First in Detroit

NBC Basic Network

HOLLINGBERY COMPANY
Associate FM Station WENA

National Representatives: THE GEORGE P.

950 KILOCYCLES
/‘5000 WATTS

OWNED AND OPERATED BY THE DETROIT NEWS
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“If you want to make good use of your time

iR ARy

Listen to ABC”

ow that advertisers are think-
N ing twice about getting the
greatest possible value out of their
radio time, a good many are lend-
ing a willing ear to ABC. By
actual comparison, rates are low.
Several good time periods are
still available. And ABC’s 202
stations reach all the people who
live in Twenty-Two Million*
radio homes, located in practically
every major market in the U. S.
For downright value, ABC of-
fers today’s most practical buy
in radio. If you compare rates,
you’ll find that one network costs
~43.7% more per evening half-hour
than ABC; another costs 28.7%
more. But because ABC stations
are concentrated in thickly popu-
lated areas — where the nation’s
business is done — it constitutes
an “efficient” network. It has

coverage where coverage counts
— offers advertisers an opportu-
nity to lower their cost of distribu-
tion in the competitive era ahead.

Valuable ABC franchises have
already been nailed down by such
shrewd buyers of radio time as

'General Foods, Westinghouse,

Bristol-Myers, Miles Laborato-
ries, Kellogg and many others.

Note that Swift, for example,
a quarter-hour sponsor of The
Breakfast Club for four years, has
now doubled its participation, is
on regularly for a half-hour
every morning.

*Night-time coverage. This figure con-
tinues to climb with steadily improving
station facilities.

7/ REASONS

why more leading advertisers
sit up and listen to ABC

1. ECONOMICAL RATES — Network X costs
43.7% more than ABC per evening half-
hour. Network Y costs 28.7% more.

2. REACHES 22,000,000 RADIO HOMES,
located in practically every major market
in the U. S.

3. EXPERT PROGRAM SERVICE available if
and when you want it.

4. EFFECTIVE AUDIENCE PROMOTION that
is making more and more people listen to
ABC.

5. GOOD WILL — a nation-wide reputation
for public service features that present
all sides of.vital issues.

6. 202 STATIONS — eager to cooperate in
making every program a success in every
way.

7. PRACTICAL TELEVISION—program build-
ing on an economical basis.

A merican Broadcasting Company

A NETWORK OF 202 RADIO STATIONS SERVING AMERICA



Gov. Kerr-Gaylord-Bell Combination
Seeking New 740 kc Station in Tulsa

WEST CENTRAL Broadcasting
Co., headed by Oklahoma Gov. Rob-
ert S. Kerr as board chairman and
E. K. Gaylord, broadcaster and
publisher, as president, last week
applied to FCC for a new Tulsa
station on the Canadian I-A clear
channel 740 ke with 50 kw day and
25 kw night, directional antenna
fulltime.

West Central, a new $300,000
corporation, applied last fall for
50-kw fulltime operation on the
1210 kc assignment of WCAU
Philadelphia, a U. S. Class I-A
clear [BROADCASTING, Nov. 5], but
the application was dismissed with-
out prejudice pending completion
of the clear channel proceedings
[ BROADCASTING, Feb. 11].

Used by KTRH, KQW

Its new application seeks assign-
ment on a Canadian I-A now used
in the U. S. by KTRH Houston
with 50 kw and KQW San Jose
with 5 kw. Both stations employ
directional antenna fulltime.

KQW has an application pend-
ing for 50 kw, but CBS, if its pur-
chase of the station is approved,
plans to seek 560 kc. KSFO San
Francisco, now on 560 ke, is seek-
ing 740 ke with 50 kw, directional
antenna fulltime.

West Central estimated its pro-
posed Tulsa station would cost
$221 000 and that monthly operat-
ing expenses would be $30,000.

Under the North American Re-
gional Broadcasting Agreement
(NARBA), U. S. stations assigned
to 740 ke must be at least 650
miles from the nearest Canadian
border and provide a signal not ex-
ceeding 5 microvolts groundwave
and 25 microvolts skywave 10%
of time along the border except
west of Manitoba. West Central
maintains the proposed Tulsa sta-
tion would meet these requirements
and that the directional antenna
also would protect both KTRH and
KQW.

West Central’s application for
1210 ke last fall was regarded as
the first major postwar move to
break down the East and West
Coast clear channels. Applicants
proposed a ‘“new and distinctive”

“An All-Time Favorite

WALKIN' BY THE
RIVER

Published by
BROADCAST MUSIC, INC.

.« * ¥

performance Rights
Licensed Through

BROADCAST MUSIC, INC.
580 Fifth Ave., New York 19, N.Y.

service to Tulsa and nearby rural
areas, which they claimed now re-
ceive “inadequate broadcasting
service from two of Tulsa’s three
stations.”

Governor Kerr, chairman of the
board, owns approximately 30%
of stock in the corporation. He was
keynoter and temporary chairman
of the 1944 Democratic National
Convention. Mr. Gaylord, president
and owner of approximately 26 % %,
is president and principal owner,
through corporate affiliations, of
WKY Oklahoma City, KLZ Den-
ver, and KVOR Colorado Springs.
Edgar T. Bell, treasurer and
1624 9% owner and proposed general
manager of the station, is secre-
tary-treasurer of Oklahoma Pub-
lishing Co. and executive of WKY
KLZ KVOR.

James Lawrence Fly of New
York City, former FCC chairman,
is legal counsel of the corporation
and Frank H. McIntosh of Wash-
ington is engineering counsel.

CBS PROGRAM HEADS
HOLD THREE CLINICS

FIKST of three CBS program man-
agers clinics in New York will be-
gin today with program and sta-
tion managers from CBS affiliates
situated east of Denver in atten-
dance.

Three day sessions have been
scheduled for each of the three
clinics. A total of 150 station execu-
tives 1is expected to attend. A
similar clinic for western CBS af-
filiates will be held in Los Angeles
June 3-5.

At the first New York meeting
36 stations will be represented.
Business sessions will be held
mornings, afternoons and evenings
and discussion-luncheons at the
Waldorf-Astoria. A reception and
dinner will be given tonight.

William Fineshriber, CBS assist-
ant director of broadcasts; Robert
Kennett, manager of program rela-
tions, and Roy Langham, assistant
to the director of programs, will
preside at the meetings. Most of
the network’s key personnel and
executives will address the gather-
ing.

Lawson Advertising Co.

Started in Kansas City
CARL LAWSON, former account
executive with Potts-Turnbull Ad-
vertising Agency, Kansas City, has
established a new agency, Carl
Lawson Advertising Co. Offices are
at 4722 Broadway, Kansas City.
Mr. Lawson has been active in
advertising in the Midwest for
over 15 years, specializing in the
small town and farm field, the line
to which his agency will give spe-
cial attention. After attending Kan-
sas State Agricultural College, Mr.
Lawson joined the Witte Engine
Works, then selling a large ma-
jority of its output to farmers.

BROADCASTING o Telecasting

NORTH
CAROLINA

Both a farming and a manufacturing state, North Caro-
lina offers everything as a market. In value of manufac-
tured products North Carolina nearly triples the average
of the nine other Southern states. In cash income to farm-
ers North Carolina nearly doubles the Southern average.
Aren’t those facts worth the consideration of advertisers
looking South?

A\ % P TF
RALEIGH | noRTH
CAROLINA’S

No. 1
SALESMAN!

With 50,000 Watts, at 680 k.c—and NBC—Station
WPTF is by long odds the No. 1 radio salesman in North
Carolina. Let us send you the complete facts and avail-
abilities. Or just call Free & Peters!

50.000 WATTS —NBC
e RALEIGH, N. C.

- Free & Peters, Inc., National Representatives
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Philco Shows Net Loss;

Authorize Stock Increase

OPERATING LOSS of $2,569,471
was sustained by Philco Corp,,
Philadelphia for the first quarter
of the current year, it was revealed
at a stockholders’ meeting in Phila-
delphia May 17. This figure com-
pares with a net income of $846,-
109 for the same period last year.
Tax credit, estimated at $2,500,000,
will reduce the net loss for the
quarter to $69,471, John Ballan-
tyne, president, disclosed.

An amendment to the charter of
the corporation was adopted, au-
thorizing an increase in the capital
stock from 2,000,000 shares of
common stock to a total of 3,370,-
057 shares. The stock will be broken
up to consist of 250,000 shares of
$100 preferred stock; 2,500,000
shares of $3 par value common
stock and 620,057 shares of $3 par
value “B” stock. The “B” stock
will represent the same number of
sharer of common stock which will

FIRST SCRIPT of new series on
WPTF Raleigh, N. C., Tales of
Tarheelia, goes to Gov. R. Gregg
Cherry presented by John Harden,
Governor’s secretary and author of
series. Program, heard Wednesday
6:30 p. m. (EST), deals with North
Carolina mysteries that Mr. Hard-
en has gathered during his years
as a Tar Heel newspaper man.

eventually be cancelled.

The board of directors last Mon-
day also announced a dividend of
twenty cents per share of common
stock, payable June 12, to stock-
holders of record June 1.

GMC’s Wilson Debunks

Production Lag Theory

C. E. WILSON, president of Gen-
eral Motors Corp., which a fort-
night ago suspended its $1,033,042
radio program over NBC as an
economy measure [BROADCASTING,
May 20], last week spoke brightly
of GM’s future in a special report
circulated to the corporation’s em-
ployes.

Debunking the notion that in
peace Americans lack the incentive
which compels them to keep pro-
duction humming during war, Mr.
Wilson said: “We have even greater
incentive now—the chance to build

things for our own constructive

use instead of for destroying the
enemy.”

To shape its products to the
needs and wishes of the public, GM
maintains a customer research staff.
“In our long-range plans, we are
keeping in mind the basic fact that
the customer is boss,” he said.

|

Spotlighted!

KFDM!

The spotlight is on the Rich Sabine Area of the
Gulf Coast in the race for postwar industrial
stability! You can penetrate the three key cities
of this important area... Beaumont, Port Arthur,
and Orange, with one station... KFDM...the

And when you penetrate KFDM’s area, you're
turning the spotlight on a 584 million dollar
effective buying income that’s being kept in con-
stant circulation! For guaranteed results... it’s

only major network station covering all three!

BEAUMONT,
560 X.C,, 1,000 WATTS
MEANS BUSINESS

**Magnetized . . .

AFFILIATED WITH
AMERICAN BROADCASTING CO., INC.

REPRESENTED BY

TAYLUR-HUWE -SNUWDEN
1

K5

TEXAS —~— SERYING THE
T MAGNETIZED

SABINE AREA

deaving people and [ndustries frem other sections?
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PETITION REFUSED
FOR SALE OF KVI

IN A RECENT decision the Su-
preme Court of Washington denied
the petition of KVI Inc., Tacoma,
Washington, to compel specific per-
formance of an alleged contract to
sell KVI Tacoma, Wash., licensed
to Puget Sound Broadcasting Co.
KVT Inc, was formed to pur-
chase the assets of KVI. Mrs.
Doernbecher, the chief stockholder,
and the organizers of KVI Inc. en-
tered into a preliminary agreement
whereby the assets and license of
the radio station were to be sold
to KVI Inc. for $125,000, the par-
ties contemplating the execution of
a subsequent formal agreement.
The court found that Mrs. Doern-
becher signed this agreement on
condition that there would be no
income tax liability in connection
with such transfer. It was later
decided that such transfer would
entail a tax liability and in order
to avoid this effect negotiations
were instituted looking for the pur-
chase of the stock of Puget Sound
Broadcasting Co. but no for-
mal agreement was consummated.
In correspondence between the
parties the buyers stated: “There
is always the possibility that the
Federal Communications Commis-
sion will not look with favor and
might object to a transaction
whereby the purchase price repre-
sents a great excess over the de-
preciated book value of a corpora-
tion’s assets on the theory that no
individual or corporation has a
right to capitalize highly on a gov-
ernment granted franchise extend-
ing for a two-year period.”
Specific performance to compel
performance of the preliminary
agreement and force the majority
stockholder of Puget Sound Broad-
casting Co. as well as the Ii-
censee to join with plaintiff in mak-
ing application before the FCC for
assignment of license, was denied
because the preliminary agreement
was not intended as a contract,
being too indefinite in its terms.

Odarenko Making Study

Of German Industry
DR. TODOS M. ODARENKO,
technical assistant to the president,
IT&T, named by the Dept. of Com-
merce to investigate developments
in the German communications in-
dustry, is in Germany as a Gov-
ernment representative, though
IT&T bears the expense of the trip.
The survey follows a similar study
made last year.

Among subjects Mr. Odarenko
will investigate are television and
facsimile, tape recording, radio
navigation systems, components and
techniques brought about by short-
ages of materials. His report will
be made “available through Office
of the Publication Board, Dept. of
Commerece.

Housing Aid
HOMELESS couples are being inter-
viewed on morning “Women’s World”
program on WATL Atlanta, Ga., as part
of station’s effort to aid alleviation of
housing shortage.
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‘\ AS UTAH’S POPULAR
NBC STATION

IS YOUR BEST BUY

National Representative JOHN BLAIR & CO.
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Annual News Clinics, Campus Courses

Urged as Result of Six-Month Series

ANNUAL radio news clinics in
every state combined with a week
of study at universities by news
editors are proposed as a result of
the series of clinics held in the last
six months under auspices of the
NAB News Committee.

News clinics have been held in
over a dozen states since last
autumn by Arthur C. Stringer, sec-
retary of the committee and NAB
director of promotion. Strengthen-
ing of the national radio news
structure is the goal of the clinics
and at every session stations have
undertaken to step up their cover-
age and enlarge staffs,

First campus study week prob-
ably will be held at U. of Minne-
sota. Plans were discussed at the
NAB-Minnesota news clinic held
at Minneapolis May 17 with Ralph
D. Casey, director of the univer-
sity’s School of Journalism outlin-
ing the scope of the scheme. Broad-
casters from the 11th District of
NAB and nearby areas will be in-
vited to participate in the study,
with a week in February 1947 ten-
tatively considered. Committee to
work out details will work with
Prof. Casey and with Richard M.
Day, WDGY Minneapolis, chair-
man of the Minnesota clinic.

Minnesota Coverage Better

Strengthened coverage of local
news is devcloping in Minnesota,
the clinic was informed. Among
stations revising their news de-
partments as a result of the meet-
ing were KWNO Winona and
WLOL Minneapolis, Mr. Stringer
reported.

Among speakers at the -clinic
were John Verstraete, KSTP St.
Paul; Mitchell Charnley, U. of
Minnesota School of Journalism;
Larry Haeg, Sig Mickelson, John
Raleigh, WCCO Minneapolis; Dean
Sherman, WDGY Minneapolis; Cliff
Rian, WTCN Minneapolis; Nor-
man Boggs, WLOL Minneapolis.

Mr. Verstraete said the entire
KSTP staff is news-minded as a
result of an offer of $2 for every
good tip, with $10 for best story
of the month. Other speakers re-
ported high school journalism stu-

dents give helpful assistance in
providing tips about local stories.
Prof. Charnley said stations must
not only present the news but must
relate it to public welfare. He
warned that radio news service will
lose its public if the public isn’t
courageously and vigorously served.

Attending the clinic were:

Robert Lee, WMIN; Cal Smith, KROC;
Bill Jensen, U. of Minn,; David John-
son, Milford Jensen, WCAL; Orrin Mel-
ton, Burt Passer, KYSM; Fred C.
Schilplin, KFAM; Les Mair, KROC; John
Meagher, KYSM; Larry Haeg, WCCO;
Max Karl, WICN; M. V. Charnley, U.
of Minn.;, John Verstraete, KSTP; Craig
Campbell, WDGY; George Gallati, INS;
Dean Sherman, WDGY; Bob Parlson,
KATE; Ray Thompson, KROC; Norman
Boggs, WLOL; Sig Mickelson, WCCO;
Warner Tiedemann, KATE; Jack Dunn,
WDAY; Ed Steeves, UP; Richard M.
Day, WDGY; John Raleigh, WCCO;
Ralph Casey, U. of Minn.; Dale Johns,

UP; Arthur C. Stringer, NAB; Wally
Stone, AP; G. R. Closway, KWNO:
Wiley Maloney, UP;: Sandy Miller,
KSTP.

Chicago to Originate
Five NBC Summer Shows

CHICAGO goes back into network
radio business in June with an-
nouncement by NBC that at least
five summer replacement shows
will be produced from NBC Central
Division. Shows include: Nelson
Olmstead’s Playhouse, replacing
Dinah Shore (Birdseye) through
Young & Rubicam June 6; Lights
Out replacing Rudy Vallee (Drene)
through H. W. Kastor & Sons July
4; Grand Marquee replacing Great
Gildersleeve (Kraft Foods)
through Needham, Louis & Brorby
June 16; Easy Money replacing
Duffy’s Tawvern (Bristol-Myers)
through Young & Rubicam June
21; Tales of Foreign Service re-
placing World’s Great Nowvels on
June 7.

A Life in Your Hands which
was originally scheduled to origi-
nate from Chicago as summer re-
placement for Hildegarde Show on
NBC (Brown & Williamson Tobac-
co Corp.) but its author, Earle
Stanley Gardner, refused to write
the program for the six weeks re-
quired to reach the termination of
contract. At that time sponsor is
planning to drop the show. Hilde-
garde will continue in the Wednes-
day night spot through July 24.

ARKET

| ORLD'S
IDER

5000 WATTS

EMORABLE

ATTLE ROUNDS
ETTER UARANTEE

NBC IN RIGHMONDVA.
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What do program buyers

1

want to know

about station produced programs?

THIS check list may seem pretty obvious—but agencies have
told us that all too often they do not get enough information
about local programs to give them proper consideration.

From countless calls and sales we compiled this list of questions
asked by buyers. We think you’ll find it useful.

1. What’s the name?

. What is it about? Describe the program
and provide an audition recording.

. At whom is it aimed? Does it have
mass or class appeal? If class appeal, to what
age, sex, economic or social group?

. Who’s in it? What is their background?
Photographs are helpful.

. What is its rating? Do you have other
evidence of listener reaction such as mail pull,
increased sales?

. How long has it been on the air?
Who were the former sponsors? How long
did they hold it and why did they drop it?

Include sponsor testimonials.

. How do you handle the commer-
cials? How long are they? How are they

spotted in the program? Are they woven
into the continuity? Are they read by fea-
tured talent or announcers? Are transcribed
commercials acceptable? Singing commer-
cials? Are there any copy restrictions?

. What time is it on? What programs

precede and follow? What programs com-
pete with it? How long has it been on at
this time? Is the time guaranteed against
change?

. What have you done to promote,

publicize and merchandise this pro-
gram? What are you prepared to do along
these lines for a new sponsor?

. How much does it cost? Include time

and talent, also special charges: AFRA, line,
transcription, etc. Are time costs card rate
or package? Are talent costs and special
charges net or commissionable?

MORE FACTS MAKE MORE SALES

But sales data are no substitute for salesmen at The Katz Agency.

By supplying more facts, The Katz Agency Data Service steps up the sell-
ing power of 25 salesmen operating out of eight strategically located offices.

/74/ K AT Z AG E N C Y, I N C o STATION REPRESENTATIVES

NEW YORK @ CHICAGO e DETROIT e KANSAS CITY e ATLANTA e SAN FRANCISCO e LOS ANGELES e DALLAS
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IF YOU ARE

““"Alabama
Bound”’’ ...

it will pay to make

WMOB

.. Mobile.. .

One of your main . ..

""STOPS.”

The station that delivers a
“selling punch’’ in the Mobile

ared.

Ask Our
Representatives

The Branham
Company

WMOB

A NUNN STATION
Mobile, Ala.
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Nelson Leaves Storm
To Open Own Agency

RAYMOND E. NELSON has re-
signed as vice president in charge
of radio and television for the
Charles M. Storm Co., to head his
own organization, Raymond E.
Nelson Inec., with
temporary offices
at 10 E. 43d St.,
New York.

The new agen-
cy will accent ra-
dio and television
advertising. In
addition, a sepa-
rate production
unit is being set
up to handle ra-
dio and television
programming and production for
both the parent company and other
interested agencies. Agency’s ac-
count list includes Sears, Roebuck
& Co., Philadelphia Mail Order di-
vision (radio); TUnited Cutlery
Mfg. Co.,, Harry Conover Model
Agency, and Universal Drug Prod-
ucts Co., Cleveland.

NEWS PACT SIGNED
BY ABC IN CHICAGO
AMERICAN BROADCASTING

Mr. Nelson

Co., Central Division, and Radio’

Writers Guild signed a collective
bargaining agreement last week,
E. R. Borroff, v. p. in charge of
ABC’s Central Division, an-
nounced.

Contract, pertaining only to ABC
Chicago staff news writers, calls
for a 40-hour, five-day week, with
time - and - a - half for overtime.
Minimum starting salary, effective
March 1, 1946 through Jan. 15,
1949, is $235 per month—with 109
increase after one year and 10%
additional increase after two years.
Apprentice’s minimum salary, not
over six months, is $185 per month.

Contract was signed by Mr. Bor-
roff; Elmer Rice, on behalf of
Authors League of America; Sam
Moore, national president of Radio
Writers Guild; and Herbert S. Fut-
ran, vice president, RWG Midwest
Region. ABC’s Central Division
news department, supervised by
Con O’Dea, employs four writers.

New Radio Circuit

PATENT RIGHTS for a new radio
circuit designed by Harry W.
Becker, chief engineer of the Elec-
tronies Sound Co., Chicago, have
been applied for, according to Ber-
nard J. Sullivan, general manager.
The Becker circuit will make possi-
ble clearer reception of programs
and includes development of a de-
vice that renders human voice and
music distortion free, according to
the Chicago company. Another ma-
jor point of the Becker circuit, Mr.
Sullivan said, is that it will permit
construction of even smaller home
radio and phonograph sets than
those now on the market, and will
require less tubes and parts, thus
materially reducing the cost of
manufacture,

Industry-Wide Electronics Bargaining
To Secure Stability Urged at Meeting

INDUSTRY-WIDE bargaining in
the electronies industry to bring
“maturity and stability” in labor
relations was advocated last Tues-
day by Moses Shapiro, labor rela-
tions consultant and general coun-
sel for the Electronics Manufactur-
ers Assn., before the first RMA
Industrial Relations Seminar, held
at the Hotel Pennsylvania, New
York.

The two-day seminar, which was
open to nonmembers as well as
RMA members, heard representa-
tives of several hundred radio set
and components manufacturers dis-
cuss reconversion employment
problems and long-range manage-
ment-labor policies.

Mr. Shapiro attributed much of
the current unrest in the nation’s
economy to failure of top manage-
ment to give sufficient attention to
industrial relations. He said a sur-
vey of leading executives of large
corporations revealed that policies
were governed largely by “instinct-
ive emotions’” rather than objective
investigation. His organization,
representing 28 radio manufactur-
ers in the New York metropolitan
area, recently concluded a labor
agreement with the United Elec-
trical, Radio & Machine Workers
of America (CIO).

O. C. Cool, director of the Labor
Relations Institute, told the semi-

stood

nar the radio manufacturing indus-
try must look to the industrial
engineer to solve the problem of
rising costs and decreasing employe
productivity. He said output per
worker has declined 349% on the
average since prewar days.

If radio management used more
scientific methods for grading jobs,
wages and personnel, he said, and
if unions discontinued their opposi-
tion to sound engineering, a quick
gain in productivity would be
achieved and the inflationary ef-
fects of the recent wage increases
would be greatly offset.

Others who spoke were Richard
C. Smyth, industrial relations di-
rector, Bendix Radio Division, Bal-
timore; Glenn W. Thompson, presi-
dent, Noblitt-Sparks Industries
Inc., Columbus, Ind.; William H.
Davis, former chairman, War La-
bor Board; Arthur Freed, vice
president and general manager,
Freed Radio Corp., New York.

Bing Still Open
OVERTURES made by Reynolds
Pen Corp. to Bing Crosby, have
been unsuccessful, it was under-
in New York last week.
Other advertisers, through their
agencies, are renewing offers to
the singer for a network show.

TO MEET the challenge of
ever-increasing responsibility
to radio listeners and radio
advertisers, Gene O'Fa’_l_iOn
-~ draws upon the experience of
23 years continuous active
management of KFEL and
more than a decade as an

N.A.B. Director

Managed by GENE O'FALLON since 1923 o Represented by BLAIR since 1937

THE LENGTHENED SHADOW OF MEN WHO KNOW HOW FROM EXPERIENCE
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13 3 DAYTIME

PRIMARY COUNTIES

Daytime primary coverage based on 14,000
mail pieces received in response to a calen-
dar offer . . .. made daily, 4:45 - 5:00 p.m.
during a four-week period in January-
February, 1946. Primary coverage was
figured on NAB method . .. at least 50% of

home county coverage.

¢ Telecasting

BROADCASTING

for intensive coverage, it's

NASHVILLE

50,000 WATTS

Represented by the Paul H. Raymer Co.
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You're Missing

OKLAHOMA

KCRC
e

ENID

KTOK

A BIG SEGMENT OF
OKLAHOMA'’S _
BUYING POWER
IF YOU'RE NOT
USING THE. ..

UXLAHDMA NETWORK

7 Stations... Covering 7 Major Markets

Seven stations—each with a concentrated audience in the seven major
markets in Oklahoma—each having DOMINANCE in their markets—
most of them ALL OF THE TIME! That's what you get when you use

the Oklahoma Network . . . and you can use ALL SEVEN STATIONS
or AS FEW AS THREE . . . and still get the network rate!

Just give us the opportunity, and we’ll prove how you get MORE
AUDIENCE at a LOWER COST by using the OKLAHOMA NETWORK!

Penetrate these concentrated major market audiences with
AMERICAN BROADCASTING

AFFILIATES IN OKLAHOMA THE OKLAHOMA NETWORK!
o ONE CONTRACT .. ... ONE CONTACT ... .. ONE STATEMENT!
KADA _ada
KBIX —Muskogee . .
KCRC _Enia ROBERT D. ENOCH, Managing Director
KGFF —shawnee
KOME—Tulsq APCO TOWER
KTOK —oklahoma Ci
VSO pgr s OKLAHOMA CITY 2, OKLAHOMA
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FormulaOffered for Station Operation

Programs Are Stressed
In Vet Radioman’s
Suggestions

PROGRAMS should be ranked
with top priority—over all depart-
ments—for the successful operation
of a station, in the opinion of Lewis
F. Sargent, news editor of WEEI
Boston.

After 13 years
in radio as an-
nouncer, writer,
" ¢ producer, night
" manager and
Y news chief, Mr.
Sargent, a for-
. mer advertising
4§ and promotion
/! man has proposed

a plan which he

has charted - and
which he believes will be a stabiliz-
ing influence in the business of
broadcasting.

Mr. Sargent believes a station
manager should be one “who has
all the qualities of a good execu-
tive—initiative, energy, imagina-
tion, vision, the ability to coordi-
nate departments and operations,
and inspire maximum effort on the
part of all personnel.” He should
be a good business man with sound
judgment and above all he should
be a “master showman, because
showmanship is the most impor-
tant component of his product.”

Mr. Sargent lays particular
stress on a creative and planning
committee for every station. Such
a committee would be a staff func-
tion and would develop new ideas
for programs, he feels.

Mr. Sargent

Committee Research

The committee would discover,
discuss and plan _programs, for
without programs with listener ac-
ceptance a station actually has
nothing to sell, Mr. Sargent points
out. His proposed planning and cre-
ative committee would ‘“search the
industry, comb local facilities and
develop the creation of program
ideas on the part of the whole or-
ganization.”

WLW Cincinnati, among others,

a decade ago had a similar commit-
tee which met weekly, discussed
new ideas and proposed programs
submitted by various staff mem-
bers. Mr. Sargent believes such a
committee would help to establish
a ‘““team” spirit in the entire or-
ganization.

All operational functions would
be under the program department,
according to Mr. Sargent’s plan.
“This division coordinates the work
of all units and staff departments
contributing to the finished prod-
uct and establishes liaison with all
sources of program material out-
side the organization,” Mr. Sargent
explains.

“The program department is the
key to the general showmanship of
the station,” his plan continues.
“It is responsible for the transla-
tion of station objectives and poli-
cies into programs that achieve the
standards set by management and
directors.”

Mr. Sargent contends that many
programs go on the air without
proper thought and preparation.
The program director would be re-

True Friendship

WHEN Billy Hinds, veteran
staff announcer of KDKA
Pittsburgh, , went into the
armed forces, his m. c. job
on the Brunch With Bill
Monday  through  Friday
show was taken over by Ber-
nie Armstrong. He put the
money earned from this stint
into war bonds for Billy’s
two youngsters, Billy Jr., 6,
and Judy, 15 months. Of
course all of this had been
unknown to Daddy Hinds.
That is until one day last
week. Giving Bill an envelope,
Bernie said, ‘“Here’s some-
thing for you.” Bill stuck it
in his pocket and went on
with his duties. When he
finally opened it he found the
bonds, representing more
than a year’s salary.

\

over WGAC."”

MATTRESS ANP [

"He says he heard about the ‘Softey’ mattress

WGAC Augusta, Ga.

BROADCASTING o Telecasting

FOR 13 years Lewis F. Sargent
has been in radio as announcer,
writer, producer, news chief and
night manager. He has studied
broadcasting from all angles, comes
up with a plan for the operation of
a station, which emphasizes the
importance of programs and
showmanship. Before joining WEEI
Boston 10 years ago, Mr. Sargent
spent two. years with Yankee Net-
work and one year with WHDH
Boston. He has served as adver-
tising manager and assistant sales
manager of Harvey Radio Labs,,
Cambridge, Mass., as free lance
radio producer and advertising and
sales promotion consultant.

sponsible directly to the general
manager.

So-called “public service” pro-
grams need just as much prepara-
tion as do commercial and station
sustaining programs, Mr. Sargent
believes. “Too much valuable broad-
cast time is wasted,” he contends,
“upon poorly prepared and badly
timed public service, merely to ful-
fill the station’s obligations.”

Research Studies

He lays stress on a research di-
vision and the function of product
merchandising. This is an impor-
tant phase of broadcasting over-
looked by many broadcasters, ac-
cording to Mr. Sargent. “This unit
is charged with the maintenance of
a perpetual inventory of the mar-
ket served, its buying characteris-
tics and factors influencing it,”
says Mr. Sargent.

He believes that a station’s duty
to a client does not end with the
signing of a contract. Rather a sta-
tion must help its advertisers mer-
chandise their products, learn what
its listeners want, he says.

Other departments which Mr.
Sargent feels deserve more than
passing mention are continuity,
public service and educational, en-
gineering, general service, pub-
licity, production, promotion, news
and special events, program re-
search, talent and music.

Mr. Sargent believes stations
generally don’t develop sufficient
new talent to keep new programs
and provide for necessary expan-
sion. “Talent is the life-blood of
broadcasting,” he says, ‘“and should
be constantly sought and developed,
and encouraged as a mutually ad-
vantageous project.”” He would set
up an artists bureau in conjunc-
tion with the talent department to
act as a booking agency.

Mr. Sargent does not believe in
“one-man’’ operation. He thinks
the successful broadcaster is one
who surrounds himself with top
executives and helps develop new
talent in all departments, includ-
ing program, sales, engineering,

(Continued on page 49)
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The first airship to cross the Atlantic was
the dirigible R-34. It flew from Scotland to
New York in 108 hours and 12 minvutes.

W|p WAS THE FIRST RADIO
STATION IN PHILADELPHIA

WIP IS FIRST IN THE NUMBER
OF LOCAL ADVERTISERS

610K. C.

MUTUAL'S 3rd MARKET AFFILIATE

5000 WATTS

[
'REPRESENTED NATIONALLY BY
GEO. P. HOLLINGBERY CO.
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Canadian
(Continued from page 238)

appointment of paid president is
felt to be necessary.What presen-
tations are to be made before this
Parliamentary Radio Committee
are up for discussion by CAB Legal
Counsel Joseph Sedgwick.

Engineering Developments

Engineering problems for AM

and FM stations will be discussed
by CAB Engineer Henry S. Dawson
in his first annual report. One of
the technicians on radar develop-
ment in Canada during the war, he
was retained by the CAB following
the 1945 February annual meeting,
has since visited practically all
member stations, represented the
CAB as observer at Rio de Janeiro
and Washington meetings. He will
discuss with members what the en-
gineering section can do for them,
what they ought to do in connec-
tion with modernizing their sta-
tions, problems of FM with estab-
lishment of Canadian standards.

An exhibition of FM and AM
equipment by manufacturers has
been arranged in connection with
the convention. The problem of
depreciation on new equipment for
income tax purposes will also be
under discussion,

There will be mostly closed ses-
sions at the convention, with open
sessions on Monday for general
business, appointment of commit-
tees, introduction of members,
legal and commercial continuity re-
ports. Tuesday closed sessions will
deal largely with financial business
of the CAB, resolutions, engineer’s
report, appointment of paid presi-
dent, change in constitution to al-
low program producers to join as
associate members. Wednesday
morning closed session will deal
with performing right fees, pro-
grams, public service activities,
standardization of rates, public re-
lations, Parliamentary Radio Com-
mittee. Thursday morning’s closed
session will round up unfinished
business and recommendations, ap-
pointment of standing committees.

Banquet Tuesday

Annual dinner Tuesday evening
will have as guest speaker H.
Napier Moore, editorial director of
MacLean-Hunter Publishing Co.,
Toronto, who will speak on “An
Editor Has Ears Too.” Entertain-
ment will be by Mart Kenney’s Or-
chestra of the Northern Electric
Company’s Dominion network pro-
gram., Social functions include a
golf tournament on Wednesday
afternoon, a cocktail party by Ca-
nadian Marconi preceding the an-
nual dinner, a dinner by CAB di-
rectors to U. S. network and NAB
visitors on May 26.

Preceding the convention the
CBC held annual meetings with
private stations of the Trans-Can-
ada and Dominion networks at
Montreal and H. N. Stovin Co.,
station representative firm, held
a meeting with its stations at Mon-
treal.

CRASH COVERAGE
CBS Breaks Nationwide

Network With News

THE CRASH of an Army plane
into the offices of Floyd Odlum’s
Atlas Corp. in the fog-shrouded
tower of the Bank of Manhattan
Building, New York, last Monday
sent radio newsmen scurrying for
their microphones.

Only one network, CBS, inter-
rupted a nationwide program to
broadcast a bulletin of the crash,
but most leading New York sta-
tions, independent or affiliated with
networks, broke into programs to
announce it locally.

The crash occurred at about 8:10
p. m. At 8:30 p. m. WJZ cut into
the ABC broadcast of The Fat Man

for a bulletin. NBC’s WEAF inter-

rupted the Fireside Show at 8:40.
Mutual’s WOR broke the Sherlock
Holmes broadcast at 8:38. CBS
broke the network for a bulletin
on the crash at 8:40.

Eyewitness descriptions of the
wreckage were broadcast by sev-
eral stations. Paul Killiam, WOR,
rushed to the wrecked offices of
Atlas Corp.,, made a recording
which was broadecast at 11-11:15
p. m. Johnny Grant, WINS re-
porter, recorded a description from
a nearby office building. The re-
cording was played on WINS 11
p. m. news.

WJZ carried an on-the-spot
broadcast by Julian Anthony and
John MecTigue from “the nearby
offices of RCA International Com-
munications. Ken Banghart of
WEATF also broadcast from the
RCA offices.

Use of the facilities of RCA’s
radiophoto and program service at
66 Broad St., only three blocks
from the scene of the crash, by
Mr. Anthony and Mr. Banghart
marked the first time that the RCA
service, usually reserved for over-
seas transmissions, had been used
for domestic broadcasting.

WHBC Is Host

WHRBC Canton, Ohio, May 17 was host
to 18 members of the Canton Police
Dept. at rebroadcast of ‘“The Green
Cross,” accident prevention series spon-
sored by WHBC, and to hear report by
Traffic Commissioner Chace L. Deer-
wester. “The Green Cross’’ is heard
Thurs. 7:15 p.m.

An All-Time Favorite

BABALU

Published by
PEER INTERNATIONAL CORP.

* * *

Performance Rights
Licensed Through

BROADCAST MUSIC,INC.
580 Fifth Ave., New York 19, N.Y.

s
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FORT WAYNE

Indiana’s Most Powerful
Station

BROADCASTING e Telecasting

- WOWO

~ Modern

~ Home

_ Forum

featuring

w1 JANE
WESTON

Jane Weston's “Modern Home Forum,” now in its tenth year on WOWO, is
something more than a radio program.

It's a full-scale, full-time community project.. carefully blueprinted to serve
the needs of more than a million home-makers in WOWO's tri-state area.

Do housewives respond? Emphatically, yes. With an average of 115,000
letters a year. And with constant demand for Jane Weston's services at
clubs, schools, home economics classes, parent-teachers’ associations.

Do sponsors benefit? Renewals tell the story. A few choice participations
are still available. NBC Spot Sales can point them out for you.

WESTINGHOUSE RADIO STATIONS Inc

KYW .. KDKA . KEX . WBZ . WBZA .. WOWO
Represented nationally by NBC Spot Sales—except KEX « KEX represented nationally by Paul H. Raymer Co.
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THE SHREVEPORT TIMES
STATION

Shreveport, La.

In the Ark-La-Tex
Area, KWKH,
with its
50,000 Watts
is the No. 1 Medium
with full coverage
and SELLING
POWER in this

prosperous market.

The Branham Co
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Registration
(Continued from page 23)

L

Paul IL’Anglais, Radio Programme
Producers; G. A. Lavoie, CJBR; Phil
Lalonde, CKAC; C. O. & J. D. Langlois,
Lang-Worth Feature Programs; Paul
LePage, CKCV; Henri LePage, CHRC;
C. E. Leroux, CHEF; Jean Legault,
CKRN; R. A. Leslie, CKGB; R. G. Lewis,
Canadian Broadcaster; Gilbert Liddle,
CKCR; A. J. Lewis, Exclusive Radio
Features; C. G. Lloyd, Canadian Gen-
eral Electric; H. G. Love, CFCN: E. B.
Lyford, NBC; F. A. Lynds, CKCW.

M

G. E. McCauley, Australian Federa-
tion of Commercial Broadcasting Sta-
tions; A. A. McDermott, H. N. Stovin
Co.; John McGrail, CKRN; E. H.
McGuire, CFCN; R. E. McGuire, CJKL:
P. A. McGurk, Weed & Co.; Keith A.
McKinnon; P. G. McLean, Canadian
Pacific Telegraphs; R. M. MacMillan,
Canadian Natl. Telegraphs; A. A. Mc-
Quarrie. BBM; Wis. McQuillen, Cock-
field Brown Co.

T. A. Malone, Adam Young Inc.; Rob-
ert L. Mason, WMRN; M. Maxwell, As-
soclated Broadcasting; Ned Midgley,
CBS; W. C. Mitchell, CKCR; James
Montagnes, BROADCASTING; Lloyd
Moore, CFRB; Paul W. Morency, WTIC;
A. A. Murphy, CFQC; Jack Murray,
CFJM,

N to S

N. Nathanson, CJCB; W. D. Neil, Ca-
nadian Pacific Telegraphs; Malcolm
Neill, CFNB; M. Normandin, Canadian
Adv. Agency; Gilbert Nunns, Dancer-
Fitzgerald-Sample,

A. C. Paddison, Australian Federation
of Commercial Broadcasting Stations:
Ralph Parker, CFPA; John H. Part,
CHUM; W. B. Parsons, NBC; C. M. Pass-
more, MacLaren Adv.; Aurelle Pelletier,
CHRC; Hugh Pearson, All-Canada Radio
Facilities; Mrs. Pearson; L. E. Phenner,
BBM,; Jack Pilling, CHWK; B. A. Pol-
lett, Compton Adv.; Rai Purdy, Rai
Purdy Productions.

R. D. Quart, RCA Victor.

J. M. Reid, CKFI; Omer Renaud,
CBC; Herbert Richardson, Bank of Can-
ada; G. R. A. Rice, CFRN; J. Ellsworth
Rogers, CFRB; Col. Keith Rogers, CFCY:
Mrs. Rogers; M. Rosenfeld, MacLaren
Adv.; R. S. Russell, Adam Young Inc.

William Rae, CKNW.

Al Savage, Cockfield Brown Co.; L.
H. Schroeder, Dancer-Fitzgerald-Sam-
ple; Mrs. Elizabeth Scott, CAB; Harry
Sedgwick, CFRB; Joseph Sedgwick,
CAB,; Clifford Sifton, CKRC; Jack Slat-
ter, Radio Representatives; Alex Sher-
wood, Standard Radio; Ken Soble,
CHML; Mrs. Verna D. Smith, CAB; R.
Snelgrove, CFOS; Wm. Speers, CKRM;
James Shaw, CFCF; R. V. Staples, All-
Canada Radio Facilities; C. C. Slay-
baugh, Morse International; H. N.
Stovin, H. N. Stovin Co.; Wm. Stovin,
CJBQ; J. T. Sullivan, Canadian Na-
tional Telegraphs; Robert Swezey, MBS;
Jack Sweeney, BUP.

T to Z

Sol Taishoff, BROADCASTING; M.
Tedman, J. J. Gibbons; Jack Tietolman,
General Broadcasting; Mrs. Tietolman;
Jacques Thivierge, CHEF; J. N. Thi-
vierge, CHRC; Brian A. Tobin, BUP:
M. E. Tompkins, BMI; John Tregale, All-
Canada Radio Facilities; George Trow-
hill, Canadian Natl. Telegraphs; Nolin
Trudeau, MacLaren Adv.

Lt. Comdr. R. D. Wall, British Minis-
try of Information; H. G. Walker, CBC;
H. S. Walker, RCA Victor; H. E. War-
ren, CJAV; W. G. Ward, Canadian Gen-
eral Electric; Allan Waters, Mason’s
United Adv. Agency; E. A. Weir, CBC;
Paul B. West, ANA; J. J. & C. C. Weed,
Weed & Co.; Frank K. White, CBS: R.
E. White, CFJC; Bert Wood, NBC;
Easton C. Wooley, NBC; C. W. Wright;
Don. Wright, CFPL; R. Wright, CFJM.

Adam J. Young Jr.,, Adam Young,
Inc.; George Young, CBC; J. H. Yuill,
CHAT.

Late Registration

G. S. Bennett, CPR; W. D. Byles,
Spitzer & Mills; R. E. Gourlay, Vickers
& Benson; G. Kern, Benton & Bowles;
H. E. Stephenson, Canada Starch; L.
Trepanier, CHLN; Iris Alden, J. Walter
Thompson; R. E. Aylen, CJAT: S.
G. Barton, Industrial Surveys; G. Ber-
tram, Swift Canadian; Miss J. Berube,
Vickers & Benson; Jack Boothe, Toronto
Globe & Mail; M. V. Chesnut, CJVI; F.
R. Deakins, RCA Victor; S. T. & C. B.

Fisher, Federal Tel. & .Radio; Harry
Foster, H. E. Foster Agencies; E. F.
Giguere, Federal Tel. & Radio; Wm.

Guild, CJOC; W. D. Hannah, Cockfield
Brown; Paul Haynes, Inudstrial Sur-
veys; A. F. Head, J. Walter Thompson;
J. A. MacLaren, MacLaren Adv.; J. H.
McGillvra, Joseph Hershey McGillvra;
J. L. Murray, RCA Victor; W. Maillefert,
Compton Adv.; Lloyd Moffat, CKBI; B.

Toscanini-Conducted Broadcast Chosen
Outstanding in Music Magazine’s Poll

BROADCASTS of the opera, La
Boheme, under the direction of
famed conductor Arturo Toscanini,
cver NBC last February were voted
the outstanding musical event of
the past radio year in the Third
Annual Poll of Music on the Air,
conducted by Musical America, a
music news magazine,

The poll, in which 500 music edi-
tors of daily newspapers through-
out the nation participated, select-
ed winners in other classifications
as follows: Symphony orchestra:
New York Philharmonic Symphony
(CBS) ; program of operatic char-
acter: Great Moments in Music
(CBS); symphonie conductor
(regular) : Arturo Toscanini; sym-
phonic conductor (guest): Sir
Thomas Beecham; program con-
ductor: Donald Voorhees; orches-
tra with featured soloists: Tele-
phone Hour (NBC); musical vari-
ety program: Album of Familiar
Music- (NBC) ; woman singer (reg-
ularly featured): Gladys Swarth-
out; woman singer (occasionally
featured) : Marian Andearson; man
singer: Jan Peerce; small ensem-
ble: Stradivari Orchestra (ABC);
instrumentalists: pianist, Robert
Casadesus; violinist, Jascha Hei-

Musnik, WLW; Mark Napier, J. Walter
Thompson; John H. Norton, ABC; E. L.
Palin, Dept. of Veterans Affairs; S. G.
Paterson, Rogers-Majestic; F. W. Radd-
cliffe, RCA Victor; J. B. Scully, CKPR;
E. H. Smith, CFCF; Frank Starrs,
Ronalds Adv.; B. Yemen, Canadian GE.

Agreement

THROUGHOUT the morning
the loudspeakers of both labor
and management figuratively
swung striking employes of
the Niles-Bement-Pond Co.,
East Hartford, Conn., away
from and back to work with
their verbal barrages. In the
afternoon an agreement was
finally reached by both sides.
All of the loudspeakers car-
ried the baseball game broad-
cast of WONS Hartford and
Yankee Network.

fetz; organist, E. Power Biggs;
program of educational character:
Symphonies for Youth (ABC) ; an-
nouncer, commentator: Milton
Cross (ABC); outstanding Metro-
politan Opera broadcast: Der Ro-
senkavalier. :

Special honors were awarded by
the music editors to four winners
who have held the top positions in
their respective classifications in
all three polls that have been con-
cducted by the magazine: Arturo
Toscanini (symphony conductor,
regular), Marian Anderson (wom-
an singer, occasionally featured),
the Telephone Hour (orchestra
with featured soloists), and Milton
Cross (announcer, commentator).
The New York Philharmonic Sym-
phony nearly met these qualifica-
tions; it placed first among sym-
phony orchestras in 1944 and 1946,
but shared the honor with the Bos-
ton Symphony in 1945.

In answer to questions put to
them by Musical Awmerica, 56%
of the music editors -criticized
commercial announcements as irri-
tants in otherwise purely musical
programs and many objected to in-

termission talks on subjects in-
appropriate to musical themes,
59% said local stations were

apathetic about originating good
musical broadcasts, and 83% ap-
pealed for an increase in the
number of original operas written
especially for radio.

Appeal for Aid

AN APPEAL for aid from per-
sons of all faiths to the United
Jewish Appeal was made by New
York’s Governor Thomas E. Dewey
and Henry Ford 2nd in a CBS
broadcast 10-10:30 p. m. last Tues-
day. The governor and Mr. Ford
were featured speakers at a dinner
at New York’s Waldorf-Astoria
opening the campaign of the non-
secterian Community Committee of
New York on behalf of the United
Jewish'  Appeal. The campaign’s
objective is collection of $100,000,-
000 from the nation.

A. B. C. Station for

Mrs. Grand Rapids goes steady with BRENEMAN and

WLAV

Grand Rapids, Mich.
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G. FOX axo COMPANY, INC.
Radie Pioneer

A SHORT, SHORT STORY IN TWO PARTS
(READING TIME: 45 SECONDS)

PART I — 1935 Eleven years ago, G. Fox and
Company, Inc., leading Connecticut department store,
desired to develop further its trade beyond metropolitan
Hartford; to encourage patronage throughout the rest of
the Southern New England Market. Hopefully and as an

experiment, ““The Morning Watch” program was sponsored

over WTIC.

DIRECT ROUTE TO

SALES IN
PART II — 1946 Each year since 1935, G. Fox and Souttenn Flew EW

Company has served an increasing number of “out-of-town” customers
until now a substantial part of the store’s volume comes from just the The Travelers Broadcasting Service Corporation
localities it sought to reach. Today “The Morning Watch” (named a Affiliated with NBC
top public service program in its area by BILLBOARD’s Annual and New England Regional Network
Radio Editors Poll), G. Fox & Company, Inc. and Station WTIC are
all famous Connecticut institutions.

This story of direct, traceable sales is not only a tribute to a high
calibre store and a top program, but another indication of WTIC’s
dominant influence in the prosperous Southern New England Market,

Represented by WEED & COMPANY,

New York, Boston, Chicago,

Detroit, San Francisco and Hollywood
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WHAT PROGRAM
KEEPS WON AHEAD
AT GI5 D

At 6:15 each evening, Monday thru Saturday, more Chicagoland families hear WGN than any
other station. The average Hooper rating of the Telephone Quiz, since last November, is 9.4 . . ..
other major Chicago stations are rated as follows for the same time period....6.3....5.0....and 2.6.

The reason, of course, is that a good show on Chicago’s best known station is bound to get
results. The Telephone Quiz, sponsored by the Hirsch Clothing Company of Chicago, has been
doing a real selling job continuously since its origination in 1943.

For effective radio advertising in the nation’s second richest market, the answer is WGN, the
leader in national and local spot business.

CHICAGO 11
ILLINOIS

50,000 Wetts

A Clear Channel Station . .....
Serving the Middle West

o

MUTUAL BROADCASTING SYSTEM

Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y.
West Coast: Edward S. Townsend Co., Russ Bullding, San Francisco, Cal.
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Formula For Station Operation Offered

BOARD T
of
DIRECTORS
CREATIVE STATION TREASURER
and MANAGER or
PLANNING COMMITTEE GHIEF AGCOUNTANT
Accounting Records
" Payroil
Accounts Payable
Accounts Receivable
Cos! Accounting
Budget Control
PUBLICITY GENERAL ENGINEERING ~ PROGRAM | SALES WRITING PUBLIC SERVICE
SERVIGE Chief Engineer Program Director SalesManager |_DIVISION | and l
T T Copy Chief Educational Division
Office Personnel Engineers
= T e e s Salesmen L | Mark |_TsalesP .
Supplies S'u:uou: ’:r.c?mnmr “account | oé:uocrch" k oNl:“;:mrhon TRAFFIC
Building Service a 9 __.p .n Egugutnay Lm—Surwyr4 Morkolc
i emote Lines ¢ —
Mol Equipma':t Product Research
Files Merchondising
Generol Librory Tromcv.ip'ion + Analyses
Equipment
Telelypes
Mointenance
Tatéphanes Technical Plonning
Building + Studio Technical Research
Mointenance
Transcription Production News and PROGRAM Talent
ond Music Director Production Men Spacicl s""" RESEARCH Talen! Bureou
Record Library News Chief
Musicions Announcers
Arrongers Chisf Announcer
Music Librory
ORGANIZATION CHART for operation of a radio station, as proposed S
: - : argent
by Lewis F. Sargent, news editor of WEEI Boston, would give program

director supervision over ail other functional departments. Mr. Sargent
believes broadcasters should place program departments ahead of sales,
because programs are radio’s chief stock in trade in his opinion.
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THIS year lowa celebrates 100 years of statehood, but
Dubuque dates its history back to 1788; when the ex-
plorer Julien Dubuque found extensive lead deposits. But
don’t let Dubuque's 158 years fool you. Full of youthful
X vigor and riding the crest of industrial expansion, Dubuque
is lowa's fastest growing city. Here is a market no alert
advertiser can afford to overlook. And in Dubuque WKBB
is First in listener preference morning, afternoon, and night!
James D. Carpenter—Executive Vice President
Represented by—Howard H. Wilson Co.

WKB DUBUQUE

E«/
I

P> AFFILIATED WITH AMERICAN BROADCASTING COMPANY
BROADCASTING e
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(Continued from page 43)

etc. He feels that with lines of au-
thority clearly drawn, department
heads should have authority “com-
mensurate with their responsibil-
ity.”

“Broadcasting faces its greatest
period of development in the years
just ahead,” according to Mr. Sar-
gent. “Keener competition, result-
ing from the increasing number of
stations, will demand alert, prog-
ressive management. Failure to
keep pace and assume the lead
wherever possible, will bring dis-
aster.”

Emergency Food Kit

Is Sent to All Stations

A RADIO KIT prepared by the
Emergency Food Collection na-
tional offices last week was being
sent to all U. S. radio stations as
part. of the national appeal for aid
to famine victims.

The kit contained 15 and 30
second spot announcements, human
interest stories on the famine con-
ditions overseas and transcriptions
including brief appeals by Ralph
Bellamy, Ingrid Bergman, Helen
Hayes, Walter Huston, Lily Pons,
Raymond Massey, Cary Grant,
Mary Pickford, Tallulah Bankhead,
Irving Berlin, Sonya Henie, Gracie
Fields and Herbert H. Lehman,
former director of UNRRA.

All radio commentators have
been sent special fact sheets con-
taining information about the food
drive. All networks have allocated
time to the emergency food collec-
tion on many programs beginning
June 3.

|

You cannot cover the

tremendous New York

market without using
WBNX, because . . .
WBNX reaches

2,450,000 Jewish speaking persons
1,523,000 ltalian speaking persons
1,235,000 German speaking persons

660,000 Polish speaking persons

8 =3

STRENGTHEN your present"
New York schedules with
WBNX. Our program de-
partment will assist you in

the translation of your copy.
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T/SGT. JAMES W. WOODRUFF Jr. re-
turns as vice president and executive

? manager of the
Woodruff stations
(WATL Atlanta,
WRBL Columbus
and WGPC Albany,
Ga.) this week fol-
lowing two years in
the India-Burma
theatre. He re-
turned to the U. S.
May 19 after having
served with AFRS
as station manager
and program direc-
tor in Karachi, New
Delhi and Calcutta.

CLARENCE L. MEN-
SER, vice president
of NBC in charge of programs, has been
awarded the U. S. Treasury Dept. Silver
Medal for assistance in the war bond
campaigns.

W. C. SWARTLEY, general manager of
WBZ Boston and WBZA Springfield,
Mass., has presented “Rendezvous With
Destiny,” NBC album of records featur-
ing highlights in the administration of
Pr_es@dent Roosevelt, to the deputy com-
missioners of education of the six New
England states.

Mr. Woodruff

JAMES C. COLE, general manager of
K(_‘zVO Missoula, Mont., has been ap-
bointed a director of the Western Mon-
tanga, Press-Radio Club. He will serve as
chairman of club’s house committee,

J. HAROLD RYAN, vice president and
treasurer of The Fort Industry Co., has
been reappointed to the Committee of
the Domestic Distribution Dept., U. S.
Chamber of Commerce.

JESS BARNES, Mutual vice president
in charge of sales, will conclude an ex-
tended midwest business trip May 30
by attending the Memorial Day auto
races at Indianapolis. Event is to be
broadcast exclusively on Mutual under
sponsorship of Perfect Circle Piston
Ring Co., Hagerstown, Ind.

DON IOSET, who resigned as executive
director of WMOH Hamilton, Ohio, to
join Mutual as eastern representative.
station relations, retains his stock in
WMOH and will continue as a member
of the station’s board of directors.

ROY THOMSON, owner of CFCH North
Bay, CKGB Timmins, CJKL Kirkland
Lake, Ont., a large group of Ontario
dailies, and vice president of Press

News, is leaving for England to attend
as a delegate the Empire Press Union
at London next month. He also will
visit the Continent before returning to
Canada.

BRIG. GEN. DAVID SARNOFF, presi-
dent of RCA, has been selected as in-
terim president of the new Army Signal
Assn.

WILTON COBB, general manager of
WMAZ Macon, Ga., has been named
vice president of the Georgia Associa-
tion for Education by Radio and JOHN
FULTON, WGST Atlanta associate man-
ager, has been appointed treasurer. Both
have been active as directors since or-
ganization’s formation two years ago.
CARRIE ROWLAND, advertising man-
ager of Rich’s Inc., Atlanta department
store, has been named president and
LILLIAN LEE, Atlanta school teacher,
is retained as secretary.

A. J. HOPPS, assistant manager of

WEEK DAYS

-
I

I

: MORNING

| 8 AM.-12 (NOON)
| AFTERNOON

| 12 P.M.-6 P.M.

| EVENING

| 6 P.M.-10 P.M.

I
I
}
I

SUNDAY
12 P.M.-6 P.M.

-

NUNN STATIONS
o WBIR
KNOXVILLE, TENN.
e WLAP
LEXINGTON, KY.
o WCMI
ASHLAND, KY.
HUNTINGTON, W. VA,
e KFDA
AMARILLO, TEX.
o WMOB
Mobile, Ala.

In KNOXVILLE...

WBIR .

FIRST IN THE
DAYTIME!

Hooper surveys have consistently given WBIR a top daytime audience. You can profitably
use this popular station to cover one of the South's most important markets—Knoxville,
Tennessee. WBIR is an ABC Affiliate.

——"HOOPER STATION LISTENING INDEX. _ __

ST WBR
25.2 46.4 33.2
21.1 37.6 32.9
32.1 19.4 44.9
20.1 32.8 41.8

*City Zone—Knoxville, Tenn.—
Feb.-March—Total Coincidental Calls 14,809

e

WBIR is
Represented

by
The John E.
Pearson Co.

WBIR §

A NUNN STATION

John P. Hart, Mgr.
KNOXVILLE, TENN.

g OTHERS
20.0 0.4 :
29.2 0.3 :
34.1 1.6 :
24.6 08 |
I

|

I

|
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IT°S ALOHA as R. M. Fitkin (1), presi-
.dent of Aloha Broadcasting Co., opera-

tor of KHON Honolulu, now under
construction, greets Lewis Allen Weiss,
vice president and general manager of
Don Lee and vice chairman of Mutual.
They were discussing the scale model
of the new Don Lee-MBS Hollywood
studios—and doubtless, the signing of
KHON'’s affiliation with Don Lee-MBS.
The 250 w outlet on 1400 kc will be
Mutual’s 302d affiliate.

CFRN Edmonton, Alta., has been named
publicity manager for the first postwar
amateur golf championship matches of
the Royal Canadian Golf Assn., to be
held at Edmonton July 29-Aug. 3.

RALPH D. KANNA, manager of WONS
Hartford, Conn., has been elected to
corporate membership in the Hartford
Tuberculosis and Public Health So-
ciety. He also was appointed a member
of the public relations committee of
the society.

GEORGE P. RANKIN, president of
WMAZ Macon, Ga., has been elected
to the board of directors of the Macon
Area Development Coimmission.

H. J. QUILLIAM, owner of KTBI Ta-
coma, Wash., has obtained Muzak fran-
chise for Pacific Northwest, and is oper-
ating as The Music Co.

LEWIS S. FROST, NBC Western Divi-
sion program manager and assistant to
SIDNEY N. STROTZ, vice president, is
at home recuperating from an infected
leg.

Owen F. Uridge Elected

WJR’s General Manager

OWEN F. URIDGE has been elect-
ed vice president and general man-
ager of WJR Detroit by the board
of directors to succeed Leo J.
Fitzpatrick, who resigned early this
month [BROADCASTING, May 13,
20], according to George A. (Dick)
Richards, president and principal
owner,

Mr. Uridge had been named act-
ing general manager immediately
after Mr. Fitzpatrick’s resignation.
He has spent 18 of his 20 radio
years at WJR and has been assist-
ant general manager of sales since
1937.

Marine Radio Devices

Exhibited in New York

MARINE radio and electronic
equipment manufactured by Radio-
marine Corp. of America, Mackay
Radio and Telegraph Co. and Ray-
theon Manufacturing Co., was dis-
played last week at the National
Marine Exposition in New York.

Radiomarine Corp. exhibited an
anti-collision and navigational
shipboard radar and a complete
“packaged” merchant ship radio
station.

Mackay Radio & Telegraph Co.,
IT&T associate, exhibited a com-
plete ship’s radio station in one
unit. Raytheon displayed its new
commercial radar called “Mariners
Pathfinder,” with indicator, trans-
mitter-receiver and antenna.

Telecasting
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Clear Channel
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123,000 PEOPLE
arke &

TO MARKET

Greenville, shopping stop for
123,000 people living within
10 miles, is also the trading
center for a rich 50 mile area
of 711,711 people — heart of
Greenville County, South
Carolina’s top county in 1945
Retail Sales ($73,645,000%).

*Salis Management Estimates—1945%

GREENVILLE, S. C.

5,000 Watts

LEWIS H. AVERY, Inc.
Most Powerful Station
In Western Carolinas

DOMINATES YOUR
TOP MARKET!

GREENVILLE

NBC

s+ 100,000 +

MARKET

IST in souTH CAROLINA
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AFA Holds Annual

Elections Tuesday

Broadcasting Academy Opens
Summer Term June 3

A CAPACITY REGISTRATION
of delegates has flocked to Mil-
waukee over the weekend to attend
the first postwar convention of the
Advertising Federation of Amer-
ica, being held yesterday through

next Wednesday at the Hotel
Schroeder [BROADCASTING, May
20].

Following preliminary sessions
yvesterday, which included a brunch
by the Council of Women’s Adver-
tising Club and a dinner-surprise
party by the Milwaukee Journal
and its radio stations, a full calen-
dar is scheduled for today. The
AFA Annual Banquet is to be held
this evening at 7 p. m.

Meetings for Tuesday and Wed-
nesday inc<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>