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MORE ADVERTISERS—LOCAL AND NATIONAL—BUY MORE TIME ON KLZ THAN ON ANY OTHER DENVER STATION
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AMERICAN BASIC NETWORK

DES MOINES

Affiliated with the Des_M'binés
= R : Register & Tribune

I . -

Ist Coast to Coast

Nationally, KRNT leads all ABC stations in share of audi-
ence, morning, afternoon and night, in ‘all network' Hooper-
rated cities. Locally, too, the ratings and sales results for
this Des Moines Cowles station are truly outstanding. -

The reason seems quite obvious to us. We program this
station with warm, friendly personalities who are and who
understand common, ordinary, every-day people. When we
reach this category, we reach about 959, of the people
because there are so many of us common, ordinary, every-
day people.

Tom Breneman is a national example of this kind of per-
sonality. Our own M.J.B. in the morning, our Louie Wertz
during the noon-time and our Gene Emerald in the after-
noon are three outstanding local examples.

These personalities of ours are understanding people. They
have the knowledge of what people want to hear. This gives
them knowledge of how to sell. For proof of how they sell
and how people listen, ask your Katz man to show you

facts about
THAT VYERY HIGHLY HOOPER-RATED
SALES-RESULTS PREMEDITATED
ABC AFFILIATED
STATION IN DES MOINES
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WOOD PRODUCTS help build
a stable NASHVILLE market

Furniture and other finished wood products form a major industry here—and add
over two and a half million dollars yearly to the manufacturing output of the Nash-
ville area . . . Varied industrial activity has built a prospering sales territory .
One million people have a spendable income of over 800 million dollars each year
. . . And favorite network shows of American and Mutual have won a good part
of this potential audience—for WSIX.

AMERICAN MUTUAL

5,000 WATTS 980 KILOCYCLES

National Representative

THE KATZ AGENCY, INC.
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WSIX gives you all three: Market, Coverage, Economy

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC, 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



[Closed Circuit

SOMETHING akin to mild alarm being ex-
pressed by Congressmen over FCC’s indis-
criminate AM licensing policy exemplified by
recent grant of three new stations (one is
already there) in Pocatello, Idaho, town of
18,000, and three new ones Friday on Tueson,
Ariz., making five there. Eyebrows being
lifted too on licensing of ‘“outlanders’” who
may have no intention of residing in markets.
FCG shortly may be queried about both pro-
cedures.

CONGRESSIONAL blast at FCC over cre-
ation of four assistant general counsels and
four assistant chief engineers in offing. FCC
contends Section 4 of Communications Act
which limits assistants to three was not vio-
lated inasmuch as extra assistants are classi-
fied by Civil Service.

ALTHOUGH STYMIED legally at every at-
tempt to force broadcasters to sell them time,
Fundamentalist churches haven’t given up
fight. Now they’re working on individual Con-
gressmen. Approach is toward amendment
to Communications Act which would require
stations to give or sell 15% of total broadcast
time for religious purposes. But guess is such
move wouldn’t have prayer.

NEW ASPIRANT for station ownership is
Arthur Feldman, crack war correspondent
who recently resigned as ABC’s London man-
ager. He and Mrs. Feldman, former BBC pro-
gram staffer in New York, have applied for
new local station in Fort Wayne, where they
would make their home. Application is for
1450 ke with 250 w, present facilities of WGL
Fort Wayne which has application pending for
regional.

NBC casting around for high international
authority to augment present schedule of
United Nations talks. No deal signed but net-
work locking over top-level figure on calibre of
Edward R. Stettinius to do analytical job.

THAT “inside track” at White House about
which broadcasters have discussed for years
already earmarked IF Harold Stassen makes
it in 1948. Close friend and adviser is CBS’
Washington director Earl H. Gammons, who
for years headed WCCO Minneapolis before
being promoted to Washington assignment five
years ago.

EVERETT L. DILLARD, head of Commercial
Radio Equipment Co., operator of KOZY Kan-
sas City (FM) and licensee of one of Wash-
ington’s two high-band FM stations in opera-
tion, conducting FM educational campaign
employing Fuller brush technique. Station peo-
ple walk into offices of radio practitioners who
plug in new Zenith all-band portable and let
them listen to FM high band vs. AM. Results
startling in Washington’s downtown very high
noise level buildings.

FRANK M. RUSSELL, NBC’s Washington
vice president and dean of Washington’s ex-
(Continued on page 98)
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chomini

July 15-16: NAB Music Advisory Committee,
Waldorf-Astoria, New York.

July 15-16: Engineering Conference on
Broadcast Standards, FCC Hqtrs., Wash-
ington, D. C.

July 16: RMA Subcommittee Meeting on ten-
tative plans for National Radio Week for
1946, Hotel Stevens, Chicago.

July 17-18: Freedom of Radio Comnmittee,
Waldorf-Astoria, New York.

July 22: NAB Engineering Executive Commit-
tee, Washington.

(See page 48 for other upcomings.)

FIVE FOR TUCSON

FCC Friday announced three new AM
grants for Tucson, Ariz., bringing total
to five for city of only 36,800. Five new
other AM CP’s granted (details on page
97).

FREQUENCY change from 1490 ke to 1840 ke
granted Friday by FCC to KLIX, new station
under construction in Twin Falls, Idaho.
Original CP issued last Jan. 16 for 250 w
operation.

FCC Ignores FM Band

PROPOSALS for FM band expansion were
tendered FCC in Friday hearing on proposed
one-year reservation of every fifth FM “B”
channel, but were excluded by Commission
ruling that such proposals be made only
through Docket 6651 (allocations) in which
band was set at 88-108 mec.

FCC denied motion of Joseph H. Ream, CBS
vice president, for postponement of decision
on channel reservation pending opportunity
to petition in Docket 6651 for band expansion.

After reading two pages of 10-page state-
ment opposing reservation plan and proposing
allocation of Television Channels 5 and 6 for
FM (making FM band 76-108 mec), Mr. Ream
was stopped by Acting Chairman Denny, but
copy of his statement accepted “for the docket.”

Statements Accepted

Commission also accepted ‘“for the docket”
statements of J. E. Brown, Zenith assistant
vice president and chief engineer, who renewed
Zenith’s plea for FM band expansion by adding
frequencies in 50-mc region; and of Don Petty,
NAB general counsel, asking FCC to “indi-
cate” portion of spectrum into which expan-
sion would be made (for NAB position, see
page 32).

Mr. Denny emphasized that such sugges-
tions ““are not now before the Commission” and
that no decision will be made as a result of

Business Briefly

SCHICK PLANNING @ Eversharp Schick
Injector Razor, Chicago, (women’s razors),
through J. M. Mathes Inc., New York, to start
campaign in early 1947. Definite media plans
not set.

‘GUILD’ NET DECISION @ BBDO execu-
tives will determine early this week on which
network U. S. Steel-sponsored Theatre Guild
of the Air will be presented this fall. Show
formerly on ABC Sunday nights, may move
to CBS Tuesdays.

LOMBARDY APPOINTS ® Lombardy Dresses,
New York, appointed Chernow Co., New York
to handle advertising. Radio may be used.

THREE RENEW ON CBS

CBS Friday announced three network renewals,
all 52 weeks. Emerson Drug Co., Baltimore
(Bromo Seltzer), effective July 29 renews con-
tract and at same time replaces Forever
Ernest with Inner Sanctum, Monday, 8-8:30
p.m. Agency, BBDO. Sterling Drug Inc., New
York (Bayer aspirin), July 16 renews The
American Melody Hour, Tuesday 7:30-8 p.m.
through Dancer-Fitzgerald-Sample Inc., New
York. Electric companies advertising program
renews KElectric Hour, Sunday, 4:30-5 p.m.,
effective July 21 through N. W. Ayer & Sons,
New York. Company currently sponsoring
Summer Electric Hour from June 16 through
Sept. 8.

Expansion Proposal

them. He stressed that without such ruling, set
manufacturers would “hear talk about changes”
and not know where they stand.

He said he thought FCC considers 88-108
me “final.” Commission is not “inviting” pe-
titions for changes but if any are received in
Docket 6651 an early hearing should be held
so manufacturers “will know exactly where
they stand,” he asserted.

Sen. Glen H. Taylor (D-Ida.) sent statement
in which he complimented FCC on Blue Book
and, declaring FM will “progress most speedily
if run by new blood,” supported reservation
plan although “it falls short” of Senate Small
Business Committee’s desires. He said he was
confidlent FCC would re-examine need for
continued reservation before rule expires, but
hoped further reservation will not then be
necessary.

Reservation plan also endorsed by veterans’
groups, farm and labor organizations, several
independent applicants and licensees.

As proposed, rule would reserve no chan-
nels in areas where no more than four have
been allocated. In areas where five to nine
channels were allocated, one would be reserved;
two where 10-14 were listed; three where 15-
19 were listed and four if 20 were listed.

Mr. Ream endorsed plan’s purpose but said
it would be “most undesirable” in closing door

(Continued on page 98)
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Cliff Gray runs a participating program

over WSPA, six mornings a week, from
5:45 to 6:45, which is mighty early in the
day, even for the agricultural Piedmont. His
program, called “Farmer Gray”’, is designed
primarily in the interest of the large Spartan
farm market tapped by WSPA.

Back in October, truck farmer W. H.
Brock bought time on Cliff’s program to
advertise, of all things, pecan trees.

In a very short time, and at a cost of $220,
Farmer Brock, through Farmer Gray, sold
2,781 pecan trees for $7,383.

We've got other selling Spartans on
WSPA, too. And the 151,458 families served

FARMER BROCK, FARMER GRAY
AND THE SPARTAN PECAN TREES

by WSPA are the perfect audience for them
...and for you. But then,the WSPA Piedmont
is an advertiser’s paradise. A paradise that
is “one of the best-balanced sections in the
entire country”.

And WSPA swings the balance your way.

SPARTANBURG,
SOUTH CAROLINA

Represented by Hollingbery
5000 watts day, 1000 watts night, 950 kilocycles
Walter J. Brown, Vice-Pres. and Gen’l Manager

CBS station for the Spartanburg-Greenville Market
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SOL TAISHOFF
Editor and Publisher

EDITORIAL

ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty.
Bill Bailey, Rufus Crater, Associate Editors; Fred
Fitzgerald, Asst. to the Managing Editor. STAFF:
Lawrence Christopher, Mary Zurhorst, Adele
Porter, Margaret Elliott, Eleanor Brumbaugh,
Irving Kipnes.

BUSINESS
MAURY LONG, Business Manager

Three weeks ago when the University of Washington played host to

_ . 3 . Bob Breslau, Adv. Production Manager; HBarry
the top crews of the nation—among them Cornell, Wisconsin and Stevens, Eleanor Schadi. Cley Katnes

. a 9 o . . AUDITING: B. T. Taishoff, Irving C. Miller,
M. L. T. it typified the spirit of the sports-conscious Pacific Northwest. Mildred Racoosin. 1

A ; : CIRCULATION AND READERS’ SERVICE
Crew racing is but one of many spectator sports popular in this Play- HERSARD BLATE Dt

ground of America. And then, year in, year out, year ‘round —sailing, fish- Frank Bannister, Dorothy Young, David Acker-

man, Leslie Helm, Pauline Arnold.
ing, golfing, hunting—all have their thousands of constant participants. T
. o o . . WINFIELD R. LEVI, Manager
The interest in sports and the time and money spent in participating in — y
sports indicates the prosperity of this rich market, where the average NEW YORK BUREAU

. . . . 250 Park Ave. PLaza b5-8355
Seattleite has more than twice the income of the average American. EDITORIAL: Edwin H. James, New York Editor:

Florence Small, Dorothy Macarow, Patricia Ryden,
KIRO, with 50,000 watts at 710 ke, delivers the finest radio service to this market Bruce Robertson, Senior Associate Editor

20 . : ) ADVERTISING: S. J. Paul, New York Adver-
... it brings Columbia programs to Seattle, Tacoma and the rich Pacific Northwest. tising Manager: Martin Davidson. ver

CHICAGO BUREAU

. 360 N. Michigan Ave. CENtral 4115
THE PACIFIC NORTHWEST'S : Fred W. Sample, Manager; Jean Eldridge.
MOST POWERFUL STATION HOLLYWOOD BUREAU
6000 1Sunset: Boulevard, HEimg)sféad 8181
David Glickman, Manager; Ralp . Tuchman,
SEATTLE 3 50,000 WCII'I'S Patricia Jane Lyon.
{ 710 kc TORONTO BUREAU
TACOMA i 417 Harbour Commission Bldg. ELgin 0775
| c B s James Montagnes, Manager.

BROADCASTING Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:

Trte Friendly Station
SEATTLE, WASH.

Represented by BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
FREE and PETERS, Inc.' 1932 and Broadcast Reporter in 1933.

* Reg. U. S. Pat. Office
Copyright 1946 by Broadcasiing Publications, Ine.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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They Stay Tuned to ( WTAG

Worcester is a prosperous mass market, with a
thriving population of 200,000, plus 300,000 more in
the immediate trading area. Worcester’s per capita retail
sales of $777 in 1945, 24% higher than the national

average, showed an increase of 11% over the previous

year. Food purchases were 45% above the U. S. average.

The big Worcester market is a high spot of sales

in industrial New England. The greatest selling voice in

this fertile market is WTAG. Hooper ratings show this

station has an all day and night audience greater than that
of all the other stations heard in the area combined. }

L0

AR —
PAUL H. RAYMER CO. National Sales Representatives

WTAG-% | e
- & WURCESTER580KC
AFFILIATED WITH THE WORCESTER TELEGRAM-GAZETTE 5000 Wats
July 15, 1946 o Page 7
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70 RAISE YOUR LISTENER LEVEL

Big-name talent . .. hit tunes .. . top-flight programming
aids. Just what you need to attract new listeners and
sponsors. And just what you get in Capitol's new Trans-
cription Service. All the elements of big-time network
shows . .. skillfully combined by the artists and techni-
cians who made Hollywood America’s entertainment

\ Capitol.
\ - / Capitol Transcriptions give you a new sales approach
\ o to the local sponsor—the man with a relatively limited
/§ A N budget. You now can give him just what he wants: net-

work-type programs at “’local’’ rates—more for his money.

S
e



TRANSCRIPTIONS

More Than 2000 Selections

You'll build your shows from Capitol’s basic library
of 2,000 transcriptions. Besides, Capitol guarantees you

a minimum of 50 brand new numbers each month. As

an extra bonus, production schedules indicate not 50 -

but 70 new monthly releases . . . and at no cost increase.

Names Everyone Knows

Every Capitol name is an audience-builder. Dozens of
Hollywood’s finest artists now record exclusively for
Capitol Transcriptions. Big-name singers, top bands,
western stars, and variety groups will lure more listen-

ers, sell more sponsors.

BIG NAME BANDS

Sharkling Programming Aids
Capitol gives you all the tools to build complete shows:

Brilliantly arranged opening and closing themes for
22 programs. Voice and chatter tracks by featured ar-

tists. Musical interludes to background commercials.

A Complete Format Service

As an extra help for your own station experts, Capitol
suggests programming for 30 hours of entertainment
each week. Dated program formats for 22 complete
shows come to you every month. It’s just like adding
Hollywood’s foremost program specialists to your own
station staff.

DUKE ELLINGTON * JAN GARBER * SKITCH HENDERSON °* STAN KENTON ¢ GENE KRUPA °* EDDIE LeMAR

ENRIC MADRIGUERA * ALVINO REY
BIG NAME SINGERS

JUNE CHRISTY * HAL DERWIN ¢ DINNING SISTERS * CAROLYN GREY ¢ KING SISTERS * PEGGY LEE

BIG NAME VARIETY

ALEUTIAN FIVE *« PAUL WESTON
BIG NAME WESTERN

BUDDY COLE’'S FOUR OF A KIND * FRANK DeVOL ¢ KING COLE TRIO * DANNY KUAANA
DEL PORTER AND HIS SWEET POTATO TOOTERS * JUAN ROLANDO °* DICK SHANNON'’S

SHUG FISHER * WALLY FOWLER * JACK GUTHRIE * KARL & HARTY * OAK

o RIDGE QUARTETTE ¢ TEX RITTER * MERLE TRAVIS * WESLEY TUTTLE * UNCLE

A
'*"m

m
ﬁ(‘“‘fllr

PROGRAM ssavncs <
ROM HOLLYWOOD

HENRY’S ORIGINAL KENTUCKY MOUNTAINEERS

Hear all the features that make Capitol
Service different. Capsrol will be glad
to send you a recorded demonstration
transcription.

CTRANSCRIPTIONS
N\__AD!VISION OF CAPITOL RECORDS. INC

SUNSET AND- VINE



SPEAKING OF
INTEREST . . .

Week after week, the year
’round, KFOR does an out-
standing job in the public in-
terest. Literally scores of peo-
ple in the Lincoln area are
heard in person over KFOR
in interviews and discussions
that are of direct interest to
the people of Lincoln. Inter-
est in these special features
is even greater because, in
many cases, listeners know
the people they hear on
KFOR. That's one way
KFOR assures a large, loyal
audience in Nebraska’s sec-
ond market. The listeners are
there. KFOR can sell them
your sales story at surpris-
ingly low cost per listener.
Write or wire for availabil-
ities in programs or spots.

Represented by
EDWARD PETRY CO., INC.

Vice Pres. and
General Manager
. HARRY PECK,

1240 KC

LOCAL CHANNEL

Page 10 o
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Feature of Week

“DEATH” was pressed into serv-
ice by WHBC Canton, Ohio, in a
Green Cross safety program to
each safety to the station’s lis-
teners.

Co-writer-producer Bill Babcock
and Police Sergeant Sam Marconi
were interviewing motorists in
downtown Canton when a police
ambulance sped up with siren
screaming to the base of the 38-
foot Green Cross Tower, which had
been erected through WHBC’s
efforts.

The ambulance door opened and
six members of Canton’s traffic
squad lifted out a gray coffin. Up
rose a figure dressed in a long
black robe—the “Voice of Death,”
who scoffed at traffic regulations
and pleaded for more carelessness
among motorists.

The “Voice” was Jim Dooley,
WHBC news editor, who con-
ceived the idea for the program.
When the broadcast was over, he

“DEATH,”

alias Jim Dooley,
WHBC Canton news editor (sec-
ond from right), is seen with (I to
r): W. N. Frederick and Harold
Wallace of Canton; Bill Babcock
of WHBC, and Sergeant Marconi,
who participated in the broadcast.

returned to his coffin, the box was
slid back into the ambulance, and
the siren again cleared the way
for his return to the station.

Sellers of Sales

NLESS you’re interested in
| I buying time on WIND Chi-

cago, about the easiest way

to get an appointment with
John Thomas Carey is to challenge
him at gin-rummy.

Besides being commercial mana-
ger of WIND, a job he has held
since 1938, Mr. Carey is just about
the roughest knock-on-ten player
in Chicago.

John went with WIND as sales-
man when the station was in Gary,
Indiana, with 1 kw
power and has been,
along with Ralph
Atlass, former own-
er before selling out
to John S. Knight,
largely responsible
for its becoming one
of the top independ-
ent stations in the
country.

He was born in
Madison, S. D., June
7, 1905, Three years
later the Carey’s
headed for Chicago.
This has been a good
thing, mot only for
radio, but for the
athletic department
of Loyola U., where
John was a fair stu-
dent (with a C av-
erage) but one of the school’s most
enthusiastic athletes.

In his sophomore year he left
Loyola on a transfer to North-
western but he never formally at-
tended because that summer
(1926) he got his first of the three
jobs he has held in his life. An
uncle was a partner in the shoe
firm of O’Connor & Goldberg and
John thinks he was hired to offset

the number of shoe salesmen yclept
Goldberg. He would probably be

JOHN

there yet except for an argument
with Unecle Q’Connor who had a
poor opinion of people who made
a living in advertising.

John stoutly defended advertis-
ing as a career and to prove his
point applied for and obtained a
job with Dade B. Epstein Adver-
tising Agency, one of Chicago’s
oldest media firms. John liked
agency work so well he stayed un-
til 1935 when he resigned as
account executive and junior part-
ner to join WIND
as salesman.

While with Ep-
stein he had signed
several State Street
merchants to their
first radio accounts,
sold an hour of op-
era on KYW and
sold the Elgin
Wateh Co. on spon-
soring the home
games of the Cubs
and White Sox on
WMAQ and WBBM.

In 1938 he was
appointed sales
manager of WIND.
Now in his 11th
year at the Atlass
station John is one

of the oldest mem-

bers in point of service, of the sta-
tion staff. One of the prerequisites
of working for him as a salesman
is that you must be sold on the
product you are trying to sell.

Working hours permitting, he
can be found each afternoon on
the Edgewater golf course. Al-
though he won’t admit it, his
toughest competitor is his wife,
the former Charlotte Koropp,
whom he met at Loyola.

The Careys live in Rogers Park
district of Chicago’s North Side.

BROADCASTING e Telecasting
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Market-wise time buyers
looking for profitable sales
have found these four grow-
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buys. Write for information,
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*GONSISTENTLY RISING
IN HOOPER RATINGS

Represented by

ADAM J. YOUNG JR., INC.
NEW YORK, CHICAGO
LOS ANGELES, SAN FRANCISCO

19 TIMES
A DAY. . .

NORTHERN CALIFORNIA

TUNES TO KYA FOR

TIME-CLOCKED NEWS*
....... ON THE HOUR, EVERY HOUR

.« KYA

SAN FRANCISCO
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A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!?

@ Far be it from us to set up impossible aims for ourselves or anybody

else—but here are the goals we set for being of top service to you:
EXCLUSIVE REPRESENTATIVES:
q . | ah UE KOoB
First, to keep you fully apprised of the competitive advantages, growth S:ﬁg?;g:g WCBM
: : : : VILL KVAL
and effectiveness of spot broadcasting. Second, to furnish you with gﬁ‘,_?,‘,.”,’&?, 2 WGR-WKBW
. . HARLESTON, S. G wese
complete and accurate data on markets, stations and programs. Third, gmcm"m WCKY
. . .y COLUMBIA, S. C wis
to find and keep you informed on unusual spot-radio opportunities of CORPUS CHRISTY KRIS
. a5y g . DAVENPORT woC
every sort. Fourth, to render every possible aid in making spot broad- DES MOINES WHO
g . 4 DULUTH KDAL
casting your favorite medium. FARGO WDAY
HOUSTON KXYZ
) INDIANAPOLIS WISH
We keep our eyes constantly on those aims—and do our best! KANSAS CITY KMBC
LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL WTCN
A OKLAHOMA CITY KOMA
. PEORIA-TUSCOLA WMBD-WDZ
] RALEIGH WPTF
\ INC ROANOKE WDBJ
‘ 9 ® ST.LOUIS KSD
. ’ 3 SEATTLE KIRO
1 ° ° ° °
AR Pioneer Radio Station Representatives TS kru
Since May, 1932 '

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: s8Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.

Plaza 5-4130

franklin 6373 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667
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ABC Transaction Readjustment Is Seen

Plan to Sell WOOD = e

Complicates

Proposal

By RUFUS CRATER

READJUSTMENT of the $3,650,-
000 ABC-King Trendle transac-
tion in view of the parlayed pro-
posal to re-sell WOOD Grand
Rapids to the newly-formed Lib-
erty Broadcasting Co. was seen
last week as the Commission held
a one-day hearing on the plan and
ABC’s projected $13,200,000 net
stock 1issue.

Chief apparent complication de-
veloped from Liberty’s late entry
into the overall King-Trendle
transaction, which deprived ABC
of a co-purchaser whose qualifica-
tions could be examined simultane-
ously with the hearing on ABC’s
plans to purchase and retain
WXYZ Detroit, the other King-
Trendle station. Since ABC could
not with propriety own WOOD, an
NBC outlet, it announced originally
it would dispose of the station.

Corporation Proposed

To solve the problem, Philip J.
Hennessey, counsel for King-Tren-
dle, proposed with the approval of
ABC that George W. Trendle and
H. Allen Campbell, the active
stockholders, form a corporation
to serve as escrow agent holding
title and license of WOOD until its
resale has been approved by the
Commission. No application for the
sale of WOOD has yet been filed,
and its filing must be followed by
60-day advertisement under the
Avco plan. The Avco provisions al-
ready have been met concerning
ABC’s purchase of King-Trendle.

Procedure which FCC will follow
in acting upon the ABC applica-
tions probably will be determined
within a few days. It was pointed
out that it could act on them either
separately or jointly, but the fact
that Securities and Exchange Com-
mission must also act on the stock
plan made it seem likely that at
least that phase would be given an
early decision by FCC.

In the King-Trendle purchase, if
the Commission decides to approve,
it might then announce the deci-
sion immediately but stipulate that
the transfer not become effective
until WOOD is transferred. Or it
might follow the escrow plan sug-

ON HAND for FCC’s hearing last Tuesday on pro-
posed transfer of King-Trendle to ABC for record
figure of $3,650,000, were these principals: George
W. Trendle, president, King-Trendle; Robert Hinck-
ley, ABC vice president in charge of Washington
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operations; Mark Woods, ABC president; Robert

Kintner, ABC senior vice president; H. Allen Camp-

bell, King-Trendle secretary and general manager,

and Edward J. Noble, ABC board chairman and
controlling stockholder.

gested by Mr. Hennessey, or, as
another alternative, it might re-
serve decision until the WOOD
transfer has been advertised, stud-
ied, and decided, which would in-
volve more than 60 days’ delay.
Highlights of testimony, heard
Tuesday by FCC en banc:
1. C. Nicholas Priaulx, ABC vice

president in charge of finance,
said King-Trendle goodwill
was valued at $2,953,423 (six
times earning power) and net
tangible worth at $696,576.

2. He said stock plans were to
sell 950,000 shares of common
for $13,200,000 net, using pro-
ceeds to retire $4,000,000 in

bank loans; purchase King-
Trendle for $2,800,000 net; use
$3,200,000 for FM and televi-
sion and the rest for standard
equipment and such buildings
as may be needed when ABC’s
leases with NBC expire.
3. He submitted lists showing
(Continued on page 86)

British Debate Radio Jamming Threat

Churchill For Freedom
Of Air; Morrison

Is Opposed
RENEWAL of the British Broad-
casting Corp. charter for five years,
beginning Jan. 1, 1947, and implied
threats that the Labor Government
might consider jamming foreign
commercial broadcasts to keep
them from the ears of Britons led
to heated debate in the House of
Commons last week.

Winston Churchill, former Prime
Minister, opposed any efforts on
the part of the Government to con-
trol what British listeners should
hear. Herbert Morrison, Majority
Leader, told Commons that the
Labor Government considers it un-
desirable for radio advertising to
reach the ears of the British Pub-
lic. He referred to jamming during
the war to keep certain enemy

“broadcasts out, was challenged by

Mr. Churchill who declared that it

BROADCASTING ¢ Telecasting

appeared the Labor Government in-
tended to control the wavelengths
over which British subjects would
be allowed to hear foreign nations.

Renewal of the BBC charter for
a five-year rather than ten-year
period was interpreted by observers
as half a victory for the Govern-
ment-controlled BBC. The United
Kingdom Information Service in
Ottawa, quoting a London cable last
week, said “expectations of a full
debate before the summer recess
have brought the Government and
opposition alike to an immediate
study” of a British White Paper
released July 2 and announcing re-
newal of the BBC charter.

London Reports

There were reports in London
that Radio Luxembourg, Radio
Normandy, Radio Eire and other
Continental commercial stations
which were popular before the war,
would emerge even more popular
with British subjects in the future.

Meanwhile, published reports in
London that the Government would
take steps to prevent outside com-
mercial programs from being heard
in the British Isles, have brought
a wave of protest.

“Under what guise of freedom
and democracy does the Labor Gov-
ernment base its decision to intimi-
date foreign broadcasting audible
in the United Kingdom?’ asked
the letter. “Press reports speak of
financial control and industrial re-
strictions on British advertisers
who attempt to use sponsored radio
originating abroad. Other press re-
ports speak of ‘diplomatic action’
or ‘jamming, as a last resort,
which would put the Government
in the untenable position of forcing
a domestic issue into international
affairs.

“If such contemplated coercive
action is taken, will the Labor
Government pursue the policy to its

(Continued on page 85)
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2V, MILLION IN TIME
GIVEN BOND DRIVE

NEARLY 2% million dollars of
radio time was contributed be-
tween June 6 and July 4 to the pro-
motion of U. S. savings bonds by
radio stations, networks and com-
mercial program sponsors in the
Treasury’s first peacetime bond
campaign, Brent O. Gunts, chief of
the Treasury’s savings bond radio
section, announced last week.

With radio continuing the bond
promotion throughout the summer,
the next savings bonds peak pro-
motion is scheduled for November.
‘During the warm months the Treas-
ury’s radio activity includes three
weekly network ‘“Bandstands,” El-
liot Lawrence on CBS, Saturdays,
2:30-3 p. m.; Frankie Carle on ABC,
Wednesdays, 9:30-9:55 p. m., and
Duke Ellington on ABC, Saturdays,
4-5 p. m.

Mr. Gunts said that 870 stations
throughout the country are now
carrying the new Treasury Salute
quarter-hour, twice-weekly tran-
scribed programs featuring Robert
Waldrop in stories from “The
American Notebook,” a new tran-
scribed bond song, “What’s Your
Favorite Dream ?” and a series of
14 30-second and eight one-minute
transcribed spots are now in tran-
sit to all radio stations throughout
the country.

B & W Test

BROWN & WILLIAMSON TO-
BACCO Corp., Louisville (Raleigh

Cigarettes), has started a 26 week

test campaign on the following
stations: WINN WGRC WAVE
KSO KRNT WJEF WLAV
WOOD. One minute transcriptions
were placed through Ted Bates
Inc., New York.

Film Transcription

PARAMOUNT PICTURES Inc.,
Hollywood, has 'cut a series of
transcribed one minute, half min-
ute and 15-second announcements
for distribution to 350 first run
exhibitors in exploiting film, “The
Searching Wind.” Spots feature
chorus of eight men’s and women’s
voices with a 21-piece orchestra.
Art Gilmore, Dave Vaile and
Annie Stone are announcers.

Seay Leaves WOL

RESIGNATION of Henry V.
Seay, commercial manager of
WOL Washington for more than
13 years, in order to devote full-
time to his real estate interests,
and the appointment of Bill Mur-
dock as WOL general sales man-
ager, effective July 1, were an-
nounced last week. Mr. Murdock
was formerly with WTOP-CBS
Washington. Mr. Seay, who came
to WOL after being with WWJ
Detroit in 1930-31 and the Detroit
Free Press from 1926 to 1930, has
opened temporary offices -at. 1745
K St., N. W., Washington.
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Commercial Program Delivery

By Shortwave Sought by PW

APPLICATION for temporary
commercial license to operate a
shortwave program delivery serv-
ice was filed last week with the
FCC by Press Wireless.

With the application, Press Wire-
less filed a report on a series of
program tests made in May at the
request of the Commission, which
indicates that 88% of the stations
to which A3 direct transmissions
were beamed received programs of
quality for rebroadcast [BROAD-
CASTING, July 1].

As a result of the tests, con-
ducted in conjunction with 59 com-
mercial stations and FCC engi-
neers, Press Wireless announced
that it is ready—with Commission
approval— to offer broadcasters a
low-cost nationwide shortwave

-service. PW officials said cost of

transmitting a quarter-hour to 120
stations in a given area would be
about $60, or 50 cents per station,
exclusive of talent costs.

In its proposed service PW vi-
sions the nucleus of a low-cost net-
work to feed new FM stations,
thereby helping to develop the new
service. From Washington a com-
mentator could broadcast on a re-
gional network in the West, for
instance, at a cost far less than
that for lines, PW said.

Letters in Evidence

In its petition PW contended
that the proposed program delivery
service, by means of which stations
in every section of the country can
obtain locally-slanted public serv-
ice features, at low cost and high
quality, is in direct accord with
the Communications Act which
charges that the Commission “shall
generally encourage the larger and
more effective use of radio in the
public interest, convenience and
necessity.”

Copies of letters from the 59
broadcasters who participated in
the tests, as well as other docu-

mentary evidence, was included in
the material filed with the Commis-
sion.

A total of 58 quarter-hour pro-
grams was broadcast to 20 areas
from May 19-29 [BROADCASTING,
May 27, June 5]. Although the co-
operating stations were asked to
monitor only those broadcasts
beamed at their respective areas,
many of the stations monitored sev-
eral programs.

Of particular value will be PW’s
proposal to feed public affairs
broadcasts to stations in remote
areas, especially from United Na-
tions headquarters in New York,
and from Washington, seat of
world news activity. In its letter of
transmittal to the FCC Press Wire-
less said:

“The results of the tests demon-
trate forcibly that shortwaves can
be used by us to serve the needs
of the broadcasting industry within
the United States.”

Improvement Possible

Tests were carried on under ex-
treme adverse weather conditions,
according to the PW report. I
many sections of the country local
thunderstorms created considerable
static and in one instance, an an-
tenna was struck by lightning dur-
ing the test transmission. Because
of the adverse conditions PW offi-
cials said the tests were more con-
clusive, inasmuch as 88% of the
programs transmitted were re-
ported of broadcast quality.

In many of the cases where poor
reception was reported, the moni-
toring stations advised Press Wire-
less that with adjusted equipment
the quality would be improved. Ob-
servations of monitoring stations
“show that while the tests were
highly satisfactory, even better re-
sults can be expected with a few
simple adjustments at both the

(Continued on page 89)
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“A crisis, sir . . . National Biscuit Co., is buying CBS station breaks!”
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Court Broadcasts
Opposed by Judge
Chicago Juror Protests Wire

Recording at Session

RADIO’S right to report actual
courtroom testimony was ques-
tioned last week in Chicago as a
result of a series of such broad-
casts over WMAQ by the NBC
Central Division news and special
events department.

The NBC news department
there, headed by William Ray, had
received permission to broadecast
the Cook County Felony Court ar-
raignment of William Heirens, 17-
vear old suspect in the Suzanne
Degnan kidnap-murder case, as
well as other sessions in the city
racket and rental courts, both
divisions of the Chicago Munici-
pal Court.

No objection was raised, either
by the presiding judges or counsel
for parties concerned, until the
NBC wire recording crew appeared
in the rental court presided over
by Judge Justin F. McCarthy.
While Judge MecCarthy consented
to the broadcast, Acting Chief
Judge Eugene McGary notified the
crew that such broadcasts were in
violation of municipal court reg-
ulations.

Judge McGary conceded that
Judge McCarthy had complete au-
thority in his own court, but said
he wished to go on record in ob-
jecting to the broadcasts.

Answers McGary

Mr. Ray pointed out to Judge
McGary that NBC had conducted
wire recordings of other court pro-
ceedings, including five hours of
testimony on the LaSalle Hotel fire
before a coroner’s inquest and that
in all instances the broadecasts had
served to reflect the integrity of
the courts. He said in his opinion,
radio was as definitely a means of
communication as the press which
enjoyed complete freedom of the
courts by constitutional authority.
Mr. Ray further stated that wire
recordings or direct broadcasts
merely served to enlarge the audi-
ence of the court and to give an
impartial account of the court
proceedings.

Similar objections have plagued
other special events departments
of Chicago radio stations and net-
works, all of whom have had to
resort to vreporting courtroom
proceedings second-hand from the
corridors.

Recently the Chicago Radio Cor-
respondents Assn., of which Mr.
Ray is president, obtained permis-
sion from Commissioner John C.
Prendergast to bring wire record-
ing equipment into police and de-
tective departments, but many
members maintain radio is still far
behind the press in obtaining equal
privileges,

Mr. Ray said that he would con-
tinue to seek permission from
court judges to broadcast proceed-
ings, but that the judges’ decisions
would be final.

¢ Telecasting



CAB Fights Government Encroachment

Canadian Stations
Would Establish
Appeal Board

By JAMES MONTAGNES

AMERICAN BROADCASTERS
watching Canada can see in the
fight of Canadian broadcasting
stations against more and more
government regulation, a preview
of what can happen in the United
States should the FCC Blue Book
and Charles A. Siepmann’s Radio’s
Second Chance become more than
just reports.

Canadian independently-owned
stations last week, through the
Canadian Assn. of Broadcasters,
officially opened their fight against
greater inroads by the Govern-
ment-owned Canadian Broadcast-
ing Corp. in two forceful briefs
before the Parliamentary Commit-
tee on Radio Broadcasting, sitting
in Ottawa.

Establishment of some existing
Government commission as a Ra-
dio Appeal Board before which
both independent and CBC stations
could go in the customary judicial
manner was recommended in one
brief. Such a commission would,
under the CAB recommendation,
have jurisdiction to hear matters
involving power increases, frequen-
cy allocations or changes, applica-
tions for new licenses for AM, FM,
facsimile or television.

No Large Profits

The CAB presented statistics to
show there have been no excessive
profits in private operations; that
large amounts of time are devoted
by most stations for local public
service and sustaining programs;
that Canadian private stations have
trained most of the top men in the
CBC; that the stations have de-
veloped local talent and have seen it
leave for more money with the
CBC and United States stations
and that listeners control program
content, and not advertisers.

The CAB pointed out that the 81
CAB member stations banded to-
gether as a voluntary trade asso-
ciation to improve “the standard
of their service” in the belief that
“(1) there should be a nationally-
owned radio system controlling its
own radio stations throughout the
country and whatever networks it
may deem desirable to fulfill its ex-
pressed obligations, and (2) a sys-
tem of independently-owned com-
munity stations throughout the
country.

“These community stations,” the
brief continued, ‘“should exist as a
competitive and protective force,
to provide stimulation to the na-
tional system and to protect the
democratic elements of freedom of
speech and individuality of pro-
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gramming—and to serve those
purely local needs which the na-
tional system obviously cannot un-
dertake in the complete fulfilment
of its national purpose.”

On the subject of profits and
commercialism, the brief pointed
out that probably more attention
is paid by many people to the
question of radio profits than to
that of any other business. Broad-
casting in Canada is no gold mine,
and Committee members were
shown by examples that station
operators were not rolling in wealth
from broadcasting operations.

Not Too Profitable

“Radio is distinctly a risk busi-
ness,” the brief pointed out. “The
station operator is licensed for a
period of one year. He has no
guarantee that his existence will be
continued beyond that 12-month
period, but to operate during it he
must make a heavy capital outlay
for equipment and heavy outlays
for staff and talent. The costs of
both are rising, and at a faster
rate than either revenue or rev-
enue potential.

“The statement that the Ameri-
can percentage of profits is appli-
cable to the Canadian field cannot,
we believe, be supported (profits as
shown in FCC Blue Book). A com-
parison of rate cards between any

INDEPENDENT broadcasters of
Canada, fearful of Government
encroachment on private broad-
casting, last week appeared before
Parliamentary Committee on Ra-
dio Broadcasting, sitting in Ot-
tawa. Canadian Assn. of Broad-
casters recommended appointment
of Appeal Board to which private
broadcasters might appeal Dept.
of Transport decisions. CAB op-
posed losing potential 50 kw out-
lets to CBC.

Canadian station and an Ameri-
can counterpart of similar power
(would) show the vast difference
caused by the greater population
and heavier concentration of it in
the United States and the conse-
quently greater buying power that
exists there. A fair analysis shows
that Canadian stations devote a
reasonable percentage of their in-
come to the development of talent,
to the training of personnel, and
to public service work generally.”

It was pointed out that until
1940 few stations had made any
profits, that most had operated at a
loss, that most profits made since
then due to the general upsurge in
business went in excess profit taxes,
that even today stations operate at
a loss, that stations are competing
with other advertising media, that

operation of the privately-owned
stations costs the Canadian people
nothing whereas operation of the
CBC costs the public in license fees
some $3,500,000 annually and the
CBC contributes nothing by way
of taxes; that profits are on so
small a basis that if one or two
larger users of radio advertising
were to discontinue the use of
radio advertising, it would probably
mean the difference between profit
and loss for most stations.

Spot Announcements

Pointing out that criticism had
been leveled at *‘spot announce-
ments,” the brief stated that the
community station must make
available its facilities for the local
merchant, the local advertisers,
the people of its own community.
Most of these can only afford local
programs or spot announcements.

A recent survey made independ-
ently for the CAB showed that most
Canadians preferred commercial
broadcasting and sponsored pro-
grams. The brief cited the fact
that few stations receive complaints
relating to advertising content or
commercial broadcasting, that one
station in western Canada which
has received over 100,000 letters
from listeners a year, has not re-
ceived one complaint about adver-

(Continued on page 34)

FCC Law Department Colleagues Join
To Form New Washington Legal Firm

RESIGNATIONS of three top-
ranking members of the FCC law
department to join a former Com-
mission colleague in opening a
Washington law firm were an-
nounced last
week.

Resigning are
Jeremiah Court-
ney, assistant
general counsel in
charge of the
Safety and Spe-
cial Services Di-
vision; Seymour
Krieger, chief of
the law depart-
ment’s Field Sec-
tion, and Norman E. Jorgensen, as-
sistant to the general counsel. They
will be associated with Nathan H.
David, former senior assistant gen-
eral counsel whose resignation was
announced last month [ BROADCAST-
ING, June 3], in the firm of David,
Courtney, Krieger & Jorgensen.

The new firm will open offices
this week at 1707 H street, N. W,,
Washington.

Mr. Courtney, a graduate of Co-
lumbia Law School in 1935, prac-
ticed law in New York for seven
years and went to Washington in
April 1942 as senior price attorney
with OPA. He joined the FCC legal
staff in November 1942 as chief of
its administration section, handling

Mr. Krieger

Telecasting

(I to r) Messrs. David, Jorgensen,
Courtney.

common carrier legal problems.
Two years later he was appointed
head of the new Safety and Special
Services Division of the law de-
partment handling radio applica-
tions not involving broadcast or
common carrier activities. He was
made assistant general counsel in
charge of the division in June this
year.

While with FCC, Mr. Courtney
was in charge of several investiga-
tions including those into the speed
and quality of telegraph service,
for the Board of War Communica-
tions; use of telephone and tele-
graph in disseminating racing in-
formation; and establishment and
use of radio by railroads. He
served as Commission counsel at
several hearings in the safety serv-
ices, and has written articles on

railroad radio and on mortgage and
real estate law. He was a member,
alternate or technical adviser on
several Board of War Communica-
tions committees.

Captain Krieger, now on terminal
leave after three and a half years
in the Army, recently returned
from 10 months at Nuremberg as
a member of Supreme Court Jus-
tice Robert H. Jackson’s legal staff
in prosecution of Nazi war crim-
inals. He graduated from Yale
Law.School in 1937 and was special
counsel in the Antitrust Division
of the Justice Dept. before he
joined FCC.

He prepared much of the Com-
mission’s Report on Chain Broad-
casting, which was promulgated in
May 1941, and participated actively
in litigation arising from the Chain
Broadcasting  Regulations. He
joined the Army as a private on
Dec. 7, 1942.

Mr. Jorgensen, who became as-
sistant to the general counsel last
March upon his return after two
years in the Navy, first went with
FCC as assistant to James Law-
rence Fly, then chairman. He was
with the Commission one year be-
fore he joined the Navy. As a lieu-
tenant with Military Government
he served in the Pacific, stationed
in Korea for several months before
he was discharged.

Since his return to FCC, he has
spent much of his time at broad-
cast hearings. A graduate of U. of

(Continued on page 84)
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Breakdown of Clear Channels Urged

Governor, Senator Seek
50-kw Assignment

For Wyoming
PLEAS for clear channel dupli-
cations to provide greater service
to more listeners were presented
to FCC last week as the clear
channel hearings were resumed for
one day and then recessed until
this morning (July 15).

Gov. Lester C. Hunt of Wyom-
ing, describing radio service in his
state as “totally inadequate,”
asked for at least one high-pow-
ered station in Wyoming. KFBC
Cheyenne, now a 250-watter on
1240 ke, volunteered for that role
and said it would apply for 50-kw
clear channel operation “as soon
as the granting of such an appli-
cation will not be contrary to the
Commission’s rules.”

Sen. Joseph C. O’Mahoney (D-
Wyo.) took the stand briefly to
support Governor Hunt’s plea for
greater radio coverage in Wyom-
ing and asked for “reallocation of
some of these so-called free chan-
nels” as the solution to the prob-
lem.

Need for ‘Readjustment’

Royafl V. Howard, director of
engineering of KXLA Pasadena,
introduced exhibits intended to
show the need for improved cover-
age in the Los Angeles metropoli-
tan distriet, which he said might
be accomplished by “readjust-
ments’ in other parts of the U. S.
to provide more 50-kw outlets in
the Los Angeles area.

August G. Heibert, chief engi-
neer of KFAR Fairbanks, Alas-
ka, said the station plans to apply
for a ‘“permanent clear channel”
and indicated it would ask for a
regular assignment of the facili-
ties it has used for two-and-a-half
years under Special Service Au-
thorization—the 660 ke clear chan-
nel with 10 kw.

Senator O’Mahoney, asked by
counsel for Clear Channel Broad-
casting Service whether he thought
the high-power station requested
for Wyoming should be allowed to
use 500 kw if needed to cover the
state, replied: “The bigger, the
better—if necessary.”

The week’s sessions, cut short
partially by a need for time to pre-
pare additional exhibits and par-
tially by the prospect of lengthy
hearings starting Tuesday on the
ABC stock issue and purchase of
King-Trendle Broadcasting Corp.
(see story on page 13), were ad-
journed in mid-afternoon Monday
to 10 a.m. today.

Engineering Conference

A two-day informal engineering
conference on the proposed revision
of engineering standards for AM
stations also opens today, to be
held in the Departmental Audi-
torium in Washington [BROADCAST-
ING, July 8].

Although participants in the en-
gineering conference were not re-
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quired to file notices of appearance,
it was expected that the networks,
several new stations, and various
consulting engineers in addition to
the Clear Channel Broadcasting
Service and the Regional Broad-
casters Committee would be rep-
resented. NAB will have an ob-
server present. The informal con-
ference is a preliminary to the full-
dress hearing scheduled Aug. 5.

James D. Shouse, vice president
of Crosley Corp. in charge of ra-
dio operations, originally was slat-
ed to testify at last week’s clear
channel session on behalf of WLW
Cincinnati but was unable to ap-
pear. He is expected to take the
stand this week and ask for use of
500 kw by WLW, which formerly
operated developmentally with
that power.

For the regional group, M., K.
Toeppen, engineer and statistician,
who was scheduled to appear last
Wednesday, also may testify this
week. He will present exhibits cor-
relating data gathered by the Cen-
sus Bureau and coverage data
worked out by engineers in coop-
eration with the FCC.

Last Monday’s hearing, before
the Commission en banc, opened
with testimony of Governor Hunt,
who said Wyoming’s communica-
tion and transportation services
are extremely limited and that a
radio station serving all or nearly

all of the state would perform a
“priceless service.”

There are now six stations op-
erating in Wyoming—KDFN Cas-
per and KPOW Powell with 1 kw
fulltime; KWYO Sheridan with 1
kw day and 500 w night; KFBC
Cheyenne, KVRS Rock Springs,
and KWOR Worland with 250 w
fulltime. Two CP’s are outstand-
ing: KVOC Casper and KODI Cody,
both for'250-w operations.

Need Benefits

In addition to needing radio cov-
erage to carry emergency mes-
sages, weather forecasts and mar-
ket reports and similar service
broadcasts, Governor Hunt said,
the 275,000 people of the state
need the cultural and entertainment
benefits of radio. He said many
residents of sections receiving little
or no service often drive many
miles to Cheyenne to pick up
broadcasts.

He said KSL Salt Lake City, a
clear channel station, is heard at
night as far east as central Wyo-
ming and that KOA Denver “fairly
well blankets the state” after 10
p. m. KFI Los Angeles can be
heard late at night, he reported,
but California stations “are not
used to any extent in Wyoming.”

Asked by Louis G. Caldwell,
counsel for Clear Channel Broad-
casting Service, whether he would
still want a high-powered station

in Wyoming if it meant that KOA

or KSL would have to go out of

business, Governor Hunt replied

that in his opinion ‘“no such thing

would happen” to those stations.
Clear Not Sought

William C. Grove, general mana-
ger of KFBC, declared the station’s
intentions of applying for clear
channel operation with 50 kw as
soon as the Commission’s rules will
permit a grant, but disclaimed par-
tisanship “in any industry-wide
controversy on broad general prin-
ciples of allocation.”

Asserting that KFBC was ap-
pearing solely to show Wyoming’s
need for better service and KFBC’s
ability to meet that need, Mr.
Grove said “we are sorry”’ if any
substantial limitation upon the cov-
erage of any existing station would
result “but wish to submit that such
conflicting interests should be re-
solved in the light of the compara-
tive need for the service each con-
flicting interest proposes to render,
and not on the basis of present or
past status of the parties in-
volved.”

He undertook to show that the
“general belief” in the economic
impracticality of operating a 50 kw
station in a city the size of Chey-
enne (33,000 population) is “a mis-
apprehension.”

Mr. Grove reported KFBC’s op-
erating expense using 2560 w power
was $55,771 in 1944 and $83,671
in 1945 and estimated the increase

(Continued on page 91)

Daily News Challenged in

New York Proceedings
Likely to Last
Three Weeks

AS FCC hearings of 19 applicants
for FM channels in Metropoli-
tan New York got under way last
week, the New York Daily News
was the focal point of battle as it
presented its case. Its right to
broadcast was challenged by the
American Jewish Congress, whose
counsel implied the Daily News
was anti-Semetic.

Nine channels are available but
four may be withheld for future
assignment as a result of the
FCC’s reservation proceedings (see
story this issue).

‘News’ Policies Discussed

The AJC had filed a petition
with the FCC several months ago
to be heard at the FM hearings to
attempt to prove its charges
against the New York daily. Tues-
day the News sought to have con-
sideration of its editorial policies
kept out of the hearing insofar as
they affected its application for
FM. FCC Examiner J. Alfred
Guest held that information about
News policies was relevant; over-
ruling objections from News at-
torney, Percy Russell Jr,

Examiner Guest referred to the
commission in Washington the re-
quest of Will Maslow, AJC counsel,
to cross-examine News witnesses,

and the right of other M appli-
cants to retain Mr. Maslow as
counsel for their eross-examination
of the News.

Early in the week, part of the
New York press thought they saw
a ‘“deal” between New York’s
Mayor William O’Dwyer and the
News, when a memo originating
from the City Hall directed all city
departments and agencies to co-
operate with the News “to buttress
its application with tangible evi-
dence of its willingness to con-
tribute its time and effort to the
public welfare.”

Mayor O’Dwyer pooh-poohed the
implication, said he issued the
memo only because the News had
made its application first. The
same civic support was available
to any of the 19 applicants, he
added.

The first applicant to be heard
last week was WBNX New York.
A. L. Haskell, WBNX’s president,
admitted, under examination by
Marcus Cohn, counsel for the Inter-
national Ladies Garment Workers
Union (also an applicant), that
WBNX had sold time in blocks, a
policy frowned on by FCC. Earlier
Mr. Haskell said he thought that
horseracing  results, broadcast
every half hour, constituted a form
of public service.

Mayor O’Dwyer was named as
a stockholder of the Metropolitan
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Broadcasting Service, second ap-
plicant to be heard. His interest in
Metropolitan came to light during
the testimony of Jerome Ohrbach,
department store executive and one
of Metropolitan’s owners. He re-
vealed that the Mayor is a stock-
holder and member of the board of
Metropolitan and owns 80 shares
of common stock at $1 a share and
200 shares of preferred at $100 a
share,
Staff of ‘Experts’

By midweek the Daily News
again had the limelight. Ben
Gross, radio editor of the News
and final witness for the paper,
testified that the News fully in-
tended to call on its staff of ‘“‘ex-
perts” both in New York and
Washington to aid in programming
should it get an FM band. When
asked if the experts would include
John O’Donnell, he pointed out that
Mr. O’Donnel’s name was not in
the exhibit, but that fact “was no
oversight.” He said that tentative
plans called for no use of political
commentators, but present pro-
gramming ideas might be changed
later.

Charles Hubert, FCC counsel,
then asked that the News submit
certain scripts relating to Mr.
O’Donnell at next week’s hearing.
Stories written by Mr. O’Donnell
were used in the newscasts of the
News over WNEW. The stories

(Continued on page 90)
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Playing tfor keeps

The time’s coming. The big time . . . when you’ll have

to get out there and fight for your share of business.

Most of the talk is about a seller’s market. But there

are those who say, “Don’t you believe it.”
One way or another you’ll be playing for keeps.

If you plan a selling campaign in Baltimore . . . and

radio is part of the scheme . . . we suggest you put
W-I-T-H at the top of the list.

This is the successful independent that delivers more

BROADCASTING e Telecasting

listeners-per-dollar-spent than any other station in

this big 5-station town.

Yes . .. pretty soon the marbles will be down . .. and

you’ll get the W-I-T-H listeners in Baltimore.

@x

Tom Tinsley, President

WIT-

and the FM Station W3XMB
BALTIMORE 3, MD.

Headley-Reed, Natwnal Representatives

July 15, 1946
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Second Bikini Test Coverage Planned

New Precautions Against
Flaws in Pickup
Discussed
EVERY POSSIBLE effort is be-
ing made to remedy the mistakes—
human and mechanical—of the first
Bikini broadcast so that the sec-
ond burst (underwater) will be
heard with clarity in the U. S,
Capt. Charles F. Horne, Deputy
Chief of Naval Communications,

told BROADCASTING last week.

On Thursday afternoon, Wells
Church, CBS acting director of
news broadcasts, and Frank Mec-
Call, NBC’s manager of news oper-
ations, met with Navy communica-
tions officers at the Navy Dept. in
Washington to discuss measures for
improving the quality of the broad-
cast for the July atomic test. The
two were representing all nets,
following a New York network con-
ference.

15-Minute Show

Net executives and the Navy ten-
tatively agreed to make the second
atom broadcast a 15-minute show,
with pooled reports from corre-
spondents. Explosion is scheduled
for 5:30 p.m. (EDT), July 24 (July
25 at Bikini), pending atmospheric
conditions. Following the pooled
broadcast, networks will take in-
dividual reports from their own
correspondents.

Although it was impossible to
make specific recommendations for
changes in transmission facilities
so far removed from the scene of
the test, Captain Horne said, it was
agreed that improvements were
necessary for the second test, and
both the Navy and the networks
pledged utmost cooperation to bring
about the improvements.

While final decision on actual
changes rests with the men now at
Bikini, and above all, with Vice-
Adm. W. H. P. Blandy, Captain
Horne said that several suggestions
were made and tentatively approved
in Washington. The foremost diffi-
culty, according to the Navy, is
lack of adequately trained techni-
cians—the Navy’s greatest present
need. Captain Horne suggested the
loan of commercial radio techni-
cilans to handle the forthcoming
broadcast. The networks agreed
“to see what could be done.”

Cites Smaller Size

Second possible improvement is
use of the Spindle Eye, Army Com-
munications ship assigned to Army-
Navy Task Force 1, for relay use
from the Appalachian, Navy com-
munications ship. Plan is to have
the Spindle Eye lying alongside
the Appalachian for the broadcast.

When asked why the Spindle
Eye, as the most modern communi-
cations vessel afloat, was not used
at Bikini instead of at Kwajalein,
240 miles from the scene of the
first test, Captain Horne explained
that the Spindle Eye is consider-
ably smaller than the Appalachian
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and hasn’t the accommodations or
facilities of the larger ship. “The
Navy requested the use of the
Spindle Eye for the June test,”
said Captain Horne, “and under the
circumstances, the best spot for it
was at Kwajalein. The July test
will be more concentrated coverage,
so that we can now use the Spin-
dle Eye where it can be most effec-
tive.”” The Appalachian measures
460 feet, and is 12,521 tons, with
500 w power for transmission.
Spindle Eye is 340 feet, with 5,015
tons. Her power is 10 kw.

Also promised were more in-

tensive pre-broadcast tests made
from the communications ships to
the West Coast, according to the
Navy. “We will keep testing until
all kinks are ironed out, as far as
it is humanly possible to do so,”

the Captain reported.

“The first broadcast didn’t come
through properly,” he said, ‘and
the Navy is thoroughly in favor of
any means that will improve trans-
mission. The Appalachian’s 25 to
30 transmitters were all in use for
radio, press, picture, radio tele-
type and other types of transmis-
sion,” he explained. “Several fre-
quencies were used for relay to
Guam, Honolulu and the West
Coast from each of the headquar-
ters ships, in order that the best
signal could be picked up. But with
technicians lacking the experience
such a job requires in knowledge
of power, wiring, etc., all the ef-
forts of the planners and the corre-
spondents goes for nothing. This
time we hope to correct the situa-
tion.”

HARRY TENNYSON, 61, assis-
tant chief, Broadcast Division of
the FCC Accounting Dept., died
suddenly Thursday afternoon at
Sibley Hospital, Washington, after
a heart attack. He had been in good
health until early last week when
he suffered several attacks of coro-
nary thrombosis.

Funeral services were held Sat-
urday morning from the S. H. Hines
funeral parlor, with burial in Fort
Lincoln cemetery, Washington. Ac-
tive pallbearers, all associates at
the FCC, were R. K. Hoskinson,
E. E. Hensinger, Robert D. J.
Leahy, Robert F. Braden; Jonas
Weiland, WFTC Kinston, N. C.;
DeQuincy V. Sutton, a former asso-
ciate at the FCC and now in con-
sulting practice,

With FCC Since 1934

Mr. Tennyson had been with the
FCC since December 1934 when
the accounting department of the
then new Commission was organ-
ized. He was transferred from the
Interstate Commerce Commission
where he had worked on telephone
accounting activities while under
ICC jurisdiction. Telephone regu-
lation came under the FCC after
passage of the Communications
Act in 1934.

For several years Mr. Tennyson
was engaged in common carrier
accounting at the FCC, being in
charge of depreciation studies. In
1938 he was transferred to the
Broadcast Division. There he has
directly supervised accounting
work affecting the broadcast in-
dustry and has correlated broad-
casting report forms with the Bu-
reau of the Budget. During Mr.
Sutton’s four-year tour of Army
duty Mr. Tennyson was acting head
of the Broadcast Division.

His FCC work had brought him
in contact with many industry fig-
ures and he enjoyed a wide ac-

1885 Harry Tennyson 1945

MR. TENNYSON

guaintance among broadcasters all
over the country.

Born in Alexandria, Va., he at-
tended school in that city. He start-
ed his business career with the
Southern Railroad and has been a
close friend of William Pollard,
Southern treasurer.

From the railroad Mr. Tennyson
moved to the international account-
ing firm of Haskins & Sells, divid-
ing his time between New York
and Washington while working on
public utilities accounts, He accept-
ed a post with the ICC just after
World War I, working on the set-
tlement when railroads were turned
back to private owners after Gov-
ernment operation. He remained
with the ICC until December 1934,
going to the FCC the same day as
Mr, Sutton.

Surviving are his wife and four
children, three daughters and a
son.

BROADCASTING

THE NETWORKS and the Navy
got together in Washington last
week to iron out kinks in second
atomic broadcast, - tentatively set
for July 24. Both agreed first test
was bad, both also agreed on cor-
rective measures for second test.
Tentative changes include more ac-
tive participation of the Spindle
Eye, more experienced technicians,
more thorough pre-broadcast tests
to West Coast. Final decisions rest
with men now at Bikini.

HUGHES IS INJURED

IN PLANE ACCIDENT

HOWARD HUGHES, television
petitioner, aviator, movie producer,
and tool magnate, was critically in-
jured on July 7 when his plane
crashed during a test flight of XF-
11 for the Army Air Forces. Acci-
dent occurred in Beverly Hills,
Calif. He is suffering from a punc-
tured lung, eight broken ribs,
broken shoulder, knee-cap and nose.

Threat of pneumonia in his
crushed left lung has made his
condition critical. Doctors reported
improvement Wednesday evening,
but as of last Friday his condi-
tion was still eritical.

In explaining accident, Mr.
Hughes said he knew plane was in
trouble half an hour before crash
and stayed with it, realizing ‘“big
investment in time and research in
the ship.”

Power Boosts to 50 kw
Asked by WHDH, KFEL

BREAKDOWN of two clear chan-
nels is sought in application filed
last week with the FCC for in-
creased power by two stations to
50 kw. '

Matheson Radio Co., licensee of
WHDH Boston, seeks construetion
permit to increase power from 5
to 50 kw, install new transmitter
and new directional antenna for
day and night use and change
transmitter location from Saugus
to Wayland, Mass.

Eugene P. O’Fallon Inc., licen-
see of KFEL Denver, filed for con-
struction permit to change fre-
quency from 950 to 770 ke, and
increase power from 5 to 50 kw,
install new transmitter and change
transmitter location, WJZ New
York is the dominant station on
770 ke.

Matheson’s application recalled
the Supreme Court fight four years
ago when the FCC granted WHDH
a license to increase power from
1 kw limited to 5 kw unlimited
on 850 ke, on which KOA Denver
is the dominant station. NBC won
the case on a procedural error in
the Supreme Court in May 1943,
but withdrew objections to the
Boston station’s operation at 5
kw., WHDH was purchased early
this year by the Boston Herald-
Traveler, although the licensee
corporation’s name was unchanged.

@ Telecasting



m a r k Our stations tell us happily of the plus signs in their ledgers

as they round the halfway mark this year. Put Weed and

Company’s staff of seventeen men to work and watch the

plus signs multiply.

RADIO STATION REPRESENTATIVES ‘
NEW YORK ® BOSTON ® CHICAGO @ ATLANTA o DETROIT ® SAN FRANCISCO @ HOLLYW0OD
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Second Bid Filed for KMED Purchase

WEEU Sale Also Asked
Of Commission
Last Week

FOURTH COMPETITIVE bid
under the FCC’s Avco procedure
was filed with the Commission last
week when the Medford Radio
Corp. matched Luther E. Gibson’s
original offer of $250,000 for
KMED Medford, Ore., and accom-
panying construction permit for an
FM station. Filing of the rival ap-
plication foreshadows Mr. Gib-
son’s second encounter with FCC’s
auction plan. In a competitive bid
for KROY Sacramento, he was
denied purchase of the station by
the Commission [BROADCASTING,
May 13].

Other applications filed with the
FCC last week requested the sale
of WEEU Reading, Pa., by Berks
Broadcasting Co. to Hawley Broad-
casting Co. for $300,000 [BRrRoAD-
CASTING, May 27]; reorganization
of Lebanon Broadcasting Co.,
holder of a construction permit
for Lebanon, Pa., to include a third
stockholder, and assignment of li-
cense of KFIZ Fond du Lac, Wis.,
from Reporter Printing Co. to
KFIZ Broadcasting Co., a wholly
owned subsidiary.

Competitive applicant for
KMED, Medford Radio Corp., con-
sists principally of residents of
Medford, who propose to render a
local service.

Medford Radio Corp., is owned
by Glen L. Jackson, vice president
of KWIL Albany, Ore. and the
Albany (Ore.) Herald-Democrat,
who is president (13.33%); Alfred
S. V. Carpenter, local orchardist,
vice president (13.33%); H. S.
Deuel, orchardist, treasurer
(6.66%) ; Otto J. Frohnmayer, at-
torney, secretary (13.33%); John
R. Tomlin, majority owner of
Timber Products, manufacturers
of lumber and 25% holder in Med-
ford Ice and Cold Storage Co., di-
rector (26.66%); F. Corning
Kenly, orchardist, director
(6.66%) ; Leonard Carpenter, or-
chardist, director (13.33%), and
Eugene Thorndike, bank manager,
who also is a director (6.66%).

Gibson Holdings

Mr. Gibson owns KHUB Wat-
sonville, Calif., has a conditional
FM grant for  Salinas, Calif., and
is sole owner of the daily Times-
Herald and News Chronicle at
Vallejo, Calif., in addition to other
business interests. KMED, now
solely owned by Mrs. Blanche Vir-
gin, is on 1440 ke with 1000 w
fulltime.

Hawley Broadcasting Co., a sub-
sidiary controlled by Reading
Eagle Co., publishers of Reading
Eagle and Reading Times, pro-
poses to pay Berks Broadcasting
Co., present owners of WEEU
$300,000 plus sums equal to assets
at the time sale is approved by
FCC, and expenses incurred by
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Berks in prosecuting applications
for additional or improved facili-
ties. WEEU, now operating on 850
ke with 1000 w daytime only, is
applying for the facilities fulltime,
using a directional antenna.

In addition to WEEU, transac-
tion will include relay station
WEGP and a conditional grant for
a metropolitan FM station in
Reading. Hawley also holds a con-
ditional FM grant for Reading, but
will dispose of one in the event sale
is approved by the Commission.

Berks Control

Berks Broadecasting Co. is con-
trolled by George J. Feinberg, 50%
owner of Concord Chenille Co. of
New York, who is president and
owns 675 shares of common stock.
Joseph M. Nassau, vice president
(112% shares), is vice president
and general manager of Valley
Broadcasting Co., applicant for a
standard station in Allentown, Pa.
Milton H. Hinlein, treasurer
(112% shares), 1is licensee of
KDRO Sedalia, Mo.

Principals of Hawley Broad-
casting Co. are: Hawley Quier,
president and treasurer (1 share);
Edith H. Seyfert, vice president (1
share) ; Helen H. Quier, vice presi-
dent (1 share) and the Reading

Eagle Co. (3997 shares). All offi-
cers hold similar positions with
Reading Eagle Co.

WLBR Lebanon, equally owned
by Lester P. Etter and H. Ray-
mond Stadiem, proposes to reor-
ganize as a corporation and add a
third stockholder, Eugene Silver-
stein, who was serving overseas
in the Navy when the application
was granted [BROADCASTING, March
11]. Mr. Stadiem will be president,
Mr. Silverstein vice president and
Mr. [Etter secretary-treasurer.
Each will have 33 1/3% interest.
WLBR, scheduled to go on the air
in August, will operate on 1270 ke
with 1 kw, daytime only.

Reporter Printing Co., publish-
ers of the Fond du Lac (Wis.)
Commonwealth Reporter, proposes
to assign license of KFIZ to the
KFIZ Broadecasting Co., a subsidi-
ary corporation, “to facilitate and
improve operation of the broad-
casting department.”

KFIZ is principally owned by
A. H. Lange, president of the Re-
porter Printing Co. (35.9%); C.
F. Coffman, vice president (22.7%)
and Emery Martin, secretary
(34.8%). KFIZ an MBS affiliate
is authorized to operate on 1450
ke with 250 w fulltime. Avco is
not involved.

ABC Signs Contract With B&K
To Use Chieago Video Station

FINAL NEGOTIATIONS which
will give American Broadcasting
Co. a long-sought television outlet
in Chicago, were completed July 8
with signing of a contract between
ABC and WBKB, Balaban & Katz
television station.

Capt. William C. Eddy, WBKB
television director, said the station
would start an intensive schedule
of outdoor remotes. Following the
first ABC telecast Wednesday, a
Rainbo Gardens wrestling match,
Paul Mowrey, ABC television direc-
tor, said the network and WBKB
had contracted to sponsor weekly
boxing bouts from the Chicago
sports arena as well as the wres-
tling matches.

By Aug. 1, Mr. Mowrey said,
ABC hopes to present several of
its Chicago originated shows. The
network will set up a television de-
partment in the Central Division,
with Gene Rouse, division program
director, in charge.

Capt. Eddy said he would renew
play-by-play telecasts of Chicago
Cubs ball games four days a week.

The addition of WBKB to ABC’s
television coverage brings to a
total of five the number of tele-
vision stations originating pro-
grams under the ABC banner.
Others are WABD (DuMont) New
York; WPTZ Philadelphia; WRGB

Schenectady, and by coaxial cable
from New York, WTTG Washing-
ton, D. C.

Decision to join ABC’s television
department is part of a policy of
expansion announced simultane-
cusly, Captain Eddy said. The ex-
pansion includes the first use by
WBKB of 16mm films as part of
its daily program schedule. Ef-
fective July 9, WBKB began pre-
sentation of newsreels, travelogues,
and short subjects in addition to
its regular schedule of live pro-
grams. The addition of films and
remote broadcasts is expected to
double WBKB’s time on the air.
Station is on the air Wednesday,
Thursday, and Friday, from 7:15
to 9 p.m. CDT and from 4-5 p.m.
CDT on an experimental basis.

With the presentation of the
outdoor wrestling events, WBKB
will be on the air each Wednes-
day from 8:15 to 10 p. m. CDT.

Mobile equipment for the matches
will be manned by WBKB engi-
neers under the direction of Reinald
Werrenrath Jr., head of the sta-
tion’s gpecial events division.

ABC Central Division indicated
they intended to offer their portion
of the television broadcast for com-
mercial sponsorship.
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RCA-ASCAP Negotiation

On Music Fee Underway
OFFICIALS of RCA’s Camden,
N. J., plant met last week with a
representative of ASCAP in what
appeared to be the beginning of ne-
gotiations of an ASCAP demand
for increased license fees for music
played on the plant’s loudspeaker
system.

Neither RCA nor ASCAP would
disclose the nature or progress of
the negotiations, beyond saying
that “exploratory conversations”
were held, but it was known that
ASCAP intended to Dboost its
charges, which had been kept at a
minimum figure during the war, for
its music played on the public ad-
dress system in the RCA factory.

Representing RCA at the meeting
were: D. R. Creato, of the legal
department; Fred W. Wilson, per-
sonnel director, and F. E. Crane,
manager of sound equipment. Rich-
ard F. Murray, ASCAP assistant
general manager, appeared for the
society. ;

NAB President Miller
Answers Churchill Plea

NAB is interested in any legisla-
tive ideas designed to bring about
fair treatment for radio wusers,
President Justin Miller informed
Clinton H. Churchill, president of
National Religious Broadcasters, in
answering Mr. Churchill’s letter
[BROADCASTING, July 1] charging
that industry executives are dis-
criminating against NRB.

President Miller said he would
be glad to work out any problems
over the conference table. NRB has
contended that broadcasters tend to
favor churches and groups of the
Federal Council of Churches of
Christ in America. At its recent
convention NRB passed a resolu-
tion suggesting a legislative rem-
edy for the problem.

Set Output Up
WITH civilian production at an all-
time high, monthly output of ra-
dios is almost equal to the 1941
average, according to John R. Steel-
man, director, Office of War Mobi-
lization & Reconversion. Mr. Steel-
man reviewed industrial output for
the second quarter of 1944 in a re-
port to the President and Congress.

Lilli Ann Buys
LILLI ANN Co., San Francisco
(mfgr. women’s suits), with local
dealer tie-in and placing direct on
July 15, starts sponsoring weekly
15-minute transcribed Presenting
Sonja Henie on 100 stations na-
tionally. Contracts are for 13
weeks. Packaged by Jack Rourke
Productions, Hollywood, series fea-
tures the skating star in chatter
and interview with Mr. Rourke.
Compensation that Miss Henie
would have received for making
transcribed series goes to Bulova
School of Watchmaking to provide
benches for G. I. graduates of
school.
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WHAT FARM IMPLEMENT SELDOM
SHOWS IN FARM PICTURES

Answer: The radio.

You never thought of a radio as a farm implement?

True, the radio harrows no ground, it sows no seed, it harvests
no crops. But, through farm-educational programs, it tells the

farmer how best to plow. Through market data, it advises what
to plant. Through weather reports, it counsels when to reap.

A rather indispensable implement, the farm radio. Besides,
it's a ready and reliable source of entertainment and amuse-
ment. . after the farm work is done.

At Westinghouse, we are aware of the trust that farmers
place in us.. in programming, and in technical develop-
ments leading to clearer,stronger reception on the farm front.
To justify this trust is part and parcel of Westinghouse policy.

National representatives, NBC Spor Sales (except for
KEX). For KEX, Paul H. Raymer Co.

RO S L R

NGHOUSE RADIO STATIONS In ¢ €

‘WBZ - WBZA . WOWO - KEX - KYW
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Fulton
Lewis, r.

Page 22

1

TULSA,—:igl =

drugs in Muscle Shoals, real estate in Tucson, and
hundreds of various products and services for more
than 180 other national and local advertisers.
He sells, first because he’s built up a large and
faithful audience, second because they want to hear
what he has to say, and third because his listeners
are mature men and women who know what they

want . . . and who buy when they want it.

AND HE'LL SELL
YOUR PRODUCT, T0O!

Effective local tie-ins are accomplished by insertion of
local advertisers’ commercials. Fulton Lewis, jr., is
available for local sponsorship in a few choice markets.

Wire, phone or write for complete information.

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y.
TRIBUNE TOWER, CHICAGO 11, ILL.

o July 15, 1946

Increased Fees for Listenei‘s,
Power Ceiling Urged at Ottawa

AN INCREASE in the annual lis-
tener license fee and limitation of
5 kw for private stations were ad-
vocated at hearings of the Parlia-
mentary Radio Committee at Ot-
tawa.

The Canadian Assn of Adult
Education, through Dr. W. H.
Brittain of MacDonald College, St.
Anne, suggested that the annual
listener license fee, on which most
of the CBC revenue is based, be
increased from $2.50 to $3. The
CAAE brief set forth six reasons
why the present system of regula-
tion by the CBC should be con-
tinued, including prevention of
commercialization, necessity for
sustaining educational programs,
and encouragement for the “full
and frank treatment of controver-
sial issues on the air.”

‘Public Domain’

The CAAE is “firmly convinced
that all radio channels must be re-
garded as part of the public do-
main and consequently that no
property rights in wavelengths
should ever be granted or recog-
nized.” It commended “those priv-
ate stations which carry on their
business with a lively sense of their
public responsibility for upholding
high standards of efficiency and
taste and for contributing to the
welfare of the local community and
the unity of this nation.”

During discussion of changes of
frequencies of the three high-power
independent stations, CFRB . To-
ronto, CFCN Calgary, and CKY
Winnipeg, M. J. Coldwell, leader
of the CCF (Socialist) party rec-
ommended that CBC set a limit
of 5 kw for independent stations.
He was curious to know why
CFRB had been allowed to carry
on with 10 kw power. He stated
he had had reports that with this
power the station was competing
unfairly with stations in Hamilton,
Brantford, Oshawa and Owen
Sound. “You’re now changing the
irequency, why not the power?”
he asked.

C. G. W. Browne, controller of
radio, Dept. of Transport, Ottawa,
told the Committee that provisions
of the Havana Treaty requiring
the use of 50 kw stations on the
clear channels allocated to Canada
before the present term expires
could have been met if CFRB had
been allowed to increase its power
from 10 kw to 50 kw on its 860 ke
frequency. He reported that as far
back as 1941 the three stations
(CFRB, CFCN, CKY) had been ad-
vised by the Department of Trans-
port that the frequencies would be
required by the CBC, that the use
of these frequencies by the CBC had
been recommended to the licensing
authority by the CBC Board of Gov-
ernors.

A. D. Dunton, CBC chairman of
the Board of Governors, admitted
that the CFRB frequency would
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be for a second CBC 50 kw station
at Toronto, which would be the
key station of the CBC Dominion
network. Committee Chairman
Ralph Maybank stated that there
was no doubt that CFRB would
lose its frequency before June 1947.
Mr. Dunton pointed out that CFRB
had been given the choice of 640
ke, 800 ke, 1010 ke or 1550 ke.
Mr. Dunton read CBC board min-
utes in which Joseph Sedgwick,
solicitor for CFRB, had stated
that all possible action would be
taken in the courts and if neces-
sary through political pressure to
retain the CFRB frequency of 850
ke. Mr. Browne reported that H. G.
Love, president of CFCN, had writ-
ten the department that the station
would take legal action to retain
its frequency of 1010 ke.

Earl Grey, president of the Assn.
of Canadian Radio Artists, told
the Committee his organization was
deeply concerned with the cultural
and commercial aspects of radio.
Both were essential and desirable,
and both private and publicly-
owned stations were favored by the
artists organization,

Radio Men on Honor Roll
Named July 1 by Canada

A NUMBER of Canadian broad-
casting, public relations men and
newscasters were awarded decora-
tions in the Dominion Day, July 1,
honors list.

Leonard W. Brockington, former
chairman of the board of gover-
nors and the Canadian Broadcast-
ing Corp., and Dr. Augustin Frig-
on, CBC general manager, were
made Companions of the Order of
St. Michael and St. George (CMG).
Joe W. G. Clark, formerly an ex-
ecutive of Cockfield Brown & Co.,
Montreal advertising agency, and
during the war public relations di-
rectors of the three branches of
Canada’s armed service was made
a Companion of the Order of the
British Empire (CBE). Arthur
Holmes, Matthew Halton, and Mar-
cel Ouimet, CBC war correspon-
dents, Gregory Clark, CBC com-
mentator, were made Officers of
the Order of the British Empire
(OBE). Gerard Wilmot, CBC war
correspondent, was awarded Mem-
ber of the Most Excellent Order
of the British Empire (MBE).

Well-known newspaper corres-
pondents who have been heard at
various time on Canadian stations
who were awarded honors include
(for OBE) Ross Munro, Canadian
Press war correspondent, P. J.
Phillips, New York Times Ottawa
bureau chief. L. S. B. Shapiro,
Montreal Gazette war correspon-
dent.

CHGB Ste. Anne de la Pocatiere, Que.,
has started operating with 1 kw day-
time and 250 w nighttime on 1350 Kc,
changing from 1230 k¢, and CKMO
Vancouver, has installed a non-direc-
tional aerial with an increase in power
from 100 w to 1 kw,

Telecasting
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BOB KELLEY JOINS ‘THE
STATION OF THE STARS’
AS SPORTS EDITOR....

Already known as the sports station of Southern
California KMPC is proud to announce this further
expansion of its sports department. Bob Kelley
is one of the nation’s outstanding sportscasters.
Formerly sports director of WGAR Cleveland, his
broadcasts have been heard and enjoyed by
millions. He brings to KMPC the kind of talent
that continues to make this station “The West's
Greatest Independent.”

o

1 ‘ot I ndépen&{tf
Thee Lests Gpreatent DtiliN
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: PAUL H. RAYMER CO., National Representatives
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Full-length, one-hour dramatizations of the
best in mystery fiction, featuring such well-
known writers as Eric Ambler, Van Wyck Mason

and Cornell Woolrich.

Leading actors and actresses, including
Laurence Olivier, Geraldine Fitzgerald,

Wendy Barrie, Brian Aherne, Frank Sinatra
and William Bendix.

EVERY SUNDAY NIGHT at 10 P. M. c.o.1.
over American Broadcasting Company,

Coast to Coast...for 13 summer weeks,

to replace The Theatre Guild on the Air.

«] HIGHLY RECOMMEND H?ur of
writes Ben Gross, radio editor of
« Fere we shall

nd acted with
for the best

Mystery,”
the New York Daily News.

have only the finest, produced @

artistry usually reserved

an r
theatrical productions.*
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UNITED STATES STEEL
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Webster to Head Telecommunications

Division of NFAS Planned for Aug. 1

DIVISION of Telecommunications
will be set up Aug. 1 by the Na-
tional Federation of American
Shipping with Commodore E. M.
Webster (Coast Guard retired) as
director. Appoint-
ment of Commo-
dore Webster, au-
thority on marine
¢ 0 m munications
and former FCC
assistant chief
engineer, is de-
scribed by the as-
sociation as rec-
ognition of the
growing impor-
ance of telecom-
munications to American shipping.
In announcing the appointment
July 11 by the board, Almon E.
Roth, association president, said
the division will represent Ameri-
can shipping at international con-
ferences on electronic aids to navi-
gation, allocation of wavelengths,
radar specifications and develop-
ment, and other facilities.
Commodore Webster for many
yvears served as chief communica-
tions officer of the U. S. Coast
Guard Academy, where he had
graduated in 1912. In 1934 he was
retired from active duty, going to
the FCC where his duties covered
use and installation of ship radio.
After Pearl Harbor he was re-
called to active duty and assigned
to his former post with rank of
captain. He was promoted to com-
modore June 1, 1945. He is given

Mr. Webster

WMCA POLL FAVORS

UOPWA AFFILIATION
AN OVERWHELMING majority
of WMCA New York white collar
workers have chosen to join the
CIO’s United Office and Profes-
sional Workers of America, radio
guild, an investigation by the New
York regional office of the National
Labor Relations Board Reported
last week.

The board, disclosing results of
its counting of cards submitted by
WMCA employes, announced that
49 of the total payroll of 53 stated
their preference for the UOPWA.

Since a clear majority was indi-
cated by the cross-chéck of cards
the board has desighated that a
five-day notice be posted on the
WMCA premises announcing the
agreement between the parties. At
the end of this five-day period,
should there be no objections by
any other unions, the board will
declare the CIO union the official
representation for the white col-
lar workers.

Last week the International
Brotherhood of Electrical Work-
ers, AFL, officially withdrew from
representation of this group. Wil-
liam Hayes is the field examiner
for the NLRB. It is assumed that
by the early part of next week the
UOPWA will begin negotiations
with WMCA management.

BROADCASTING e

credit for much of the American
merchant marine supremacy in
safety-at-sea.

Commodore Webster has attend-
ed most of the telecommunications
conferences as U. S. representative,
including those at Washington in
1927, Madrid in 1932, Cairo in 1938,
and Rio in 1945. He attended the
recent international aviation con-
ference and last March was chair-
man of the U. S. delegation to the
marine radio conference in Lon-
don.

Among his activities have been:
Board of War Communications as
assistant secretary and Treasury
alternate; Telecommunications Co-
ordinating Committee, member;
frequency allocation and other com-
mittees of Joint & Combined Com-
munication Board of Joint Chiefs
of Staff, member; Interdepartment
Radio Advisory Committee, chair-
man; Radio Technical Commission
on Aeronautics, member; also
member of committees planning
next world telecommunications
conference.

Olian Is to Establish
New York Branch Office

OLIAN Advertising Co., Chicago
and St. Louis, announced plans last
week to establish a New York of-
fice to service all accounts head-
quartered in that city. Harold
Kaye, radio director for the agency,
has been transferred from Chicago,
to direct the New York branch.
While agency will service all
media, initially it will concentrate
on Louis Howe (Tums), Bisceglia
Bros. (Paradise Wines) and great-
er New York industries accounts.
Office address has not been decided.

TEEN - SHOW
WEBR and Sponsor
Host to 1,000

CONCRETE effort to aid in com-
batting juvenile delinquency in
Buffalo, N. Y., is being made by
WEBR, that city. Effort consists
of a program called the Hi-Teen
Dance and Radio Show, presented
every Saturday 2 to 5 p.m. at
Kleinhan’s Music Hall, and draws
an average of 1,000 teen-agers at
every session.

The initial success of the pres-
ent shows have led WEBR to seek
out larger accommodations to suit
the more than 7,000 youngsters
who apply for admission every
week. Program is sponsored by
The Sample Shop, Buffalo. Store
has steered clear of over-loading
the program with too many com-
mercials which might detract from
the show’s civie aspect.

PAUL LONG, released as captain in
AAF, and GARY GOODWIN, former
combat correspondent, USMC, have
joined KDKA Pittsburgh, as news edi-
tor and staff announcer, respectively.
Before entering service Mr. Long was
news editor and announcer at KWKH
and KTBS Shreveport.

Telecasting
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FREDERIC W. / ]V Company
PRESENTS A STAR-STUDREDR MUSICAL

p

WHITING

% THE MELODY MAIDS

*HENRY SYLVERN
AND ORCHESTRA

WHITING ® BARRY WOOD e THE MELODY MAIDS

FREDERIC W. E ] \ / COMPANY

MARGARET

Barry Wood and Margaret Whiting find an appropriate
setting for their talents in the new Ziv produced Barry Wood
Show, a fifteen minute musical, transcribed for local and

regional sponsors. Currently produced in New York on a
1529 MADISON ROAD ¢ CINCINNATI,

five-per-week basis. Write, wire, or phone for availabilities.
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YJJD /loves

Billhoard Magazine's
Contest Judges

Chicago station to win an
award in Billboard Magazine’s
station promotion contest...
WJIJJIJD knows how to promote

an audience?!

20.000 Watts of Selling Peower

A Harnstall “Field STATION REPRESENTED NATIONALLY BY LEWIS H. AVERY
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NAB Standards to Be F ully Analyzed

Meeting at Estes Park

To Discuss Teeth

For Measure
By J. FRANK BEATTY

ONE year old next month, NAB’s
Standards of Practice will be ex-
posed to a searching examination
when the NAB Board of Directors
holds its Aug. 6-8 meeting at the
Hotel Stanley, Estes Park, Colo.
Before the board gets through with
its scrutiny of the document, suc-
cessor to the old NAB Code, steps
to put teeth into its provisions may
be considered.

The August probe will culminate
months of discussion at NAB dis-
trict meetings and a series of com-
mittee sessions. At these meetings
the charge has been made repeat-
edly that the standards are weak
and inadequate.

Tipoff that the standards would
come in for a board going-over was
given a fortnight ago by President
Justin Miller after a meeting of
the new NAB Program Executive
Committee. President Miller com-
mented that the standards are not
static and will be “subjected to con-
stant review and interpretation”
by the new committee.

The standards were adopted in
1945 at the board meeting that
elected Mr. Miller president of the
association, and several changes
have since been made. President
Miller has discussed the problem
with broadcasters all over the coun-
try in his travels.

The industry membership has not
had a chance to vote on the aban-
doned Code, which some broad-
casters believe is still technically
alive. Chance of drawing up a com-
plete new set of standards before
the October convention of NAB is
considered remote. Any weakness
in the current standards is ascribed
in large part to implied FCC
threats in the WHKC case and to
fear of antitrust action.

No Enforcement Power

Basic weakness of the document
is lack of enforcement powers. In-
dustry leaders in general agree this
offers the most difficult problem,
since even so drastic a step as NAB
expulsion would not interfere with
a station’s license privileges under
the Communications Act.

Relation of the standards to the
FCC’s Blue Book was discussed
last Monday and Tuesday at a

meeting of the NAB Strategy Com-

mittee, headed by President Miller.
Subcommittees on public relations
and legal aspects of the problem
held separate meetings with a joint
session following.

Feeling is apparent though not
unanimous that a stiffening of the
standards and improvement in pro-
gramming are desirable since the
FCC’s attack on industry ‘“soft
spots,” it was learned after the

BROADCASTING

strategy meeting. Suggestion has
been made that if the industry
doesn’t do something voluntarily,
FCC may stretch the 1934 Act even
farther by executing threats im-
plied in the Blue Book.

The NAB Program Executive
Committee has a subcommittee on
standards of practice. The subcom-
mittee has not met since the com-
mittee session July 1-2 in Chicago.

Programming Study

A void in the industry’s pro-
gramming structure — lack of
knowledge of programming types,
sponsorship and public service rec-
ords—will be filled when the NAB
Program Dept. completes study of
a 100-station survey. Stations have
not yet completed sending in in-
formation requested by Kenneth H.
Baker, NAB research director.

Since additional time will be re-
quired for analysis of reports, it
is not certain the complete docu-
ment will be ready in time for study
by the board of directors.

In considering the program struc-
ture the board will go over plans
to set up a program department
within the NAB. The department
was authorized last winter by the
board and funds have been provided
to start operation. President Miller
and Executive Vice President A. D.
Willard Jr. are studying the per-
sonnel side of the question and may
select a director by the time the
board meets.

Another vacancy at NAB head-
quarters exists in the Labor Rela-
tions Dept. Operating with a
greatly expanded program, the de-
partment lacks a director. When
this post is filled NAB will have

about completed the personnel ex-
pansion started last autumn. The
Employe-Employer Relations Com-
mittee will meet Aug. 12-13 in
Washington. Meeting originally
was scheduled July 11.

Four broadcast advertising topics
are tentatively slated for board
consideration next month. The
Standard Contract Form prepared
by a joint NAB-AAAA committee
will be submitted to the board. It
requires approval of boards repre-
senting both associations. Revival

.of official industry statistics giving

a picture of broadcast advertising
was proposed to the Sales Mana-
gers Executive Committee in June.
A pilot study was ordered to see if
information could be obtained.
Third proposal is that every sta-
tion have a copy acceptance depart-
ment to scan all radio advertising
copy and keep it within the stand-
ards of practice. If the Subcommit-
tee on Sales Practices of the sales

(Continued on page 28)

The No. 1 Farm
would like you

AMERICAN BROADCASTING CO.

¢ Telecasting

Station in the No. 1 Farm Market
fo

“This

MEET
MERRILL!

is Merrill Langfitt, KMA’s energetic and cap-
“able Farm Director. Merrill knows Iowa farms and
farm people. Born and reared on an Iowa farm, he
is a graduate in agriculture of Iowa State College—
is a former teacher of Vocational Agriculture, Adviser
of the Future Farmers of America, and County Agent
of Page County, Iowa.

So you see that Merrill Langfitt has the proper back-
ground for his job! He knows his business. He knows

how to “gear” farm service programs to the needs

of the KMA farmer.
As Farm Service Director of KMA, Merrill provides

the farmer with all the latest information, most of
which he gathers from direct contact in the field.

1945 Mail Study”.

No wonder the farmers in the 155 counties of KMA’s
primary area respond to our specialized farm service
shows. For proof, write for your copy of KMA’s

155 GOUNTIES AROUND
SHENANDOAH, 10WA

LEWIS H. AVERY, Inc.,, National Representatives
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GREENVILLE, S.C.
...A SHORT RIDE

123,000 PEOPLE

Greenville is the buying
spot for over 123,000 people
living within 10 miles of
downtown Greenville—trad-
ing center for a 50 mile area
of 711,711 people—heart of
Greenville County, the
state’s leader in 1945 Retail
Sales ($73,645,0007).

*Sales Management Estimates—1945

WEB0

GREENVILLE, S. C.

5,000 Watts

LEWIS H. AVERY, Inc.

NBC

Most Powerful Station
In Western Carolinas

DOMINATES YOUR
TOP MARKET!

GREENVILLE

s+ 100,000 +

MARKET
1ST 1N souTH cAROLINA

Page 28 o July 15, 1946

NAB Standardé

(Continued from page 27)
managers group has not reported
by Aug. 6 the subject may go over
to the NAB convention in October.
Report of the special committee on
the 1945 Joske’s of Texas retail
study will be ready for board re-
view.

NAB’s attitude on the FCC’s pro-
posed easing of the transcription
rule will be determined by the
board. FCC postponed its June
hearing on the rule at NAB re-
quest. The association is to appear
at a hearing to be held Aug. 26
by the FCC.

Two angles of the music problem
will come before the board. Devel-
opments on the Petrillo front have
been slow since the U. S. attorney
in Chicago charged AFM’s head
with violation of the Lea Act. Be-
lief is voiced that the union head
may be taking things easy pending
court trial in the autumn. Petrillo
has not answered President Miller’s
May letter reminding him that
AFM’s agreement to hold policy
negotiations with the industry had
not been carried out.

Second music problem centers
around expiration of ASCAP copy-
rights Dec. 31, 1949. Already steps
have been taken to prevent another
copyright battle. The NAB Music
Committee meets today and to-
morrow (July 15-16) at the Wal-
dorf-Astoria, New York, to go over
the situation.

Freedom of Radio Plans

The Freedom of Radio project
will be reviewed when a new com-
mittee on the subject meets July
17-18 at the Waldorf-Astoria. Com-
mittee report will be given to the
board. The project is designed to
foster the American concept of
radio and to interest other media
such as movies and newspapers in
protecting freedom of speech.

Expanded activity by the NAB
Engineering Dept., now headed by
James L. Middlebrooks, will be re-
viewed by the board. The Engi-
neering Committee will meet July
22, when Mr. Middlebrooks will
report on his first three weeks in
office. A number of projects have
been mapped by the new engineer-
ing chief.

Public relations, now directed by
Edward J. Heffron, executive as-
sistant to President Miller and
Vice President Willard, had a simi-
lar airing last Friday at a meeting
of the Public Relations Executive
Committee in Washington.

Among public relations projects
are the proposed continuance of the
National Radio Week idea and a
system of radio “Oscar” awards.
Radio Manufacturers’ Assn. last
month voiced approval of the radio
week idea and RMA’s Advertising
Committee will discuss it at a
meeting July 17, to be held in
Chicago. RMA’s action will be re-
ported to the NAB board. The
“QOscar” project was approved in
principle by the board in May, with

\ Peaches for H. S. T.

PEACHES FOR THE WHITE
HOUSE were delivered personally
to President Harry S. Truman by
Cliff Gray (1), farm director of
WSPA Spartanburg, S. C. Also

included in the delegation were
(not pictured) Troy Cribb, mana-
ger of the South Carolina Peach
Growers Assn., and Miss Annabel
Cribb, who had been selected as
“Palmetto Peach Queen.” The con-
tingent had flown from South
Carolina in a plane laden with
peaches and, upon arrival at
the Washington airport, was inter-
viewed on the Sunday morning
Journal of the Air, conducted by
Chuck Worcester, CBS farm di-
rector. WSPA 1is promoting the
peach harvest.

concern expressed over its cost.
Committee report is expected.

A committee named last month
to discuss details of a proposed
movie based on radio’s history is
expected to report to the board.
The film would be produced by
Gerald T. Brandt, Hollywood film
promoter. In May the board “looked
with favor” on the idea.

FM Discussions

FM discussions at the board
meeting will center around NAB’s
firm stand against the FCC’s pro-
posed order to reserve one out of
five FM channels for the time be-
ing (see story this issue).

Plans for a special FM session
during the Oct. 21-24 NAB conven-
tion will be considered by the
board. Though amendment of the
by-laws to forbid convention at-
tendance by nonmembers eligible to
belong to NAB will be considered
by the association membership, the
ban would not apply in the case of
the FM session. FMBI members
will hold a separate meeting. The
organization has not been dissolved
though members were absorbed by
NAB.

Convention plans as now drawn
will be reported to the board by
a subcommittee. Meetings are to
be held at the Palmer House,
with both the Palmer and Stev-
ens as official convention hotels.
The banquet will be held at the
Stevens.

C. E. Arney Jr., NAB secretary-
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treasurer, will send out reserva-
tion forms for the convention in a
week or so. Hotel reservations can
be made only by use of these forms.
Minimum attendance of 1,800 is
forecast by Mr. Arney, with pos-
sibility that it will pass 2,000.

The NAB By-Laws Committee
will meet Aug. 5 at Estes Park
ahead of the board session. It will
consider proposed change in re-
quirements for convention atten-
dance as well as a plan for election
of directors-at-large by mail ref-
erendum.

A special committee on NAB re-
districting will meet Aug. 6, open-
ing day of the board meeting, going
into plans to shift the districting
of several areas. Among proposals
are shifting of New Mexico from
the 16th to the 14th District and
El Paso from the 13th to the 16th
district.

Another committee will meet
Aug. 5 to consider a proposal for
NAB certificates of merit or hon-
orary memberships to give recog-
nition for outstanding service to
the association.

Finance Session

The important Finance Commit-
tee will meet Aug. 3-4. It will go
into budget problems, including the
new  Washington headquarters
building across the street from
the present offices and the cost of
expanded functions undertaken in
recent months.

Fourth NAB board meeting of
the year will be held Oct. 21 during
the convention, with the old mem-
bership sitting for the last time.
The new board will hold its first
meeting Oct. 25, with two mem-
bership changes to be made. In the
8th District C. Bruce McConnell,
WISH Indianapolis, succeeds John
E. Fetzer, WKZO Kalamazoo. In
the 6th District Wiley Harris,
WJDX Jackson, Miss., succeeds
Hoyt B. Wooten, WREC Memphis.
Messrs. Fetzer and Wooten de-
clined to run for reelection at win-
ter district meetings. Michael R.
Hanna, WHCU Ithaca, succeeded
Kolin Hager in May as 2d District
director when Mr. Hager resigned
from WGY Schenectady to join
SESAC. He is serving as interim
director until October when he en-
ters a regular two-year term.

New Balto. Firm

ALFRED B. BUFFINGTON, vet-
eran Baltimore radio man, has an-
nounced opening of a new radio
production company, Al Buffington
Productions at 2104 North Charles
St., Baltimore 18. Mr. Buffington,
formerly connected with WFBR
and WBAL, in that city, has been
discharged from the Navy where
he was executive officer of the Pa-
cific Ocean Network, Armed Forces
Radio Service, Honolulu, and later
with AFRS Los Angeles head-
quarters. New company will cre-
ate, produce and sell syndicated
features for the national field.
Henry Riddick, Navy veteran from
Mobile, Ala., has joined the firm.

Telecasting
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NEWS

10:00 AM Open Mon., Wed,, Fri.

MYRT & MARGE

9:00 AM Open Mon. thru Fri.

RAINBOW HOUSE

10:30 AM Open Saturday

NEWS

11:00 AM Open Tues., Thurs., Sat.

ANSWER MAN

12:45 PM Open Mon. thru Sat.

EASY ACES

6:00 PM Open Mon. thru Fri.

STAN LOMAX

6:45 PM Open Mon., Wed., Fri.

FULTON LEWIS, Jr.

7:00 PM Open Mon. thru Fri.

ARRY GRAY’S VARIETIES

2:00 AM Open Mon. thru Sun.




Whether you’re ““going off’”’ or ““coming on’”’ the air today,

tomorrow, or a month from now, here’s a frank and

helpful statement from WOR - the station that has
probably created and produced more

plaudit-prompting, audience-building, sales producing

local, low-priced shows during the past 12 months

than any station anywhere

NEVER BEFORE in WOR’s almost a quarter-century
of action-arousing programming to 18,000,000
people in seven of the Eastern Seaboard’s greatest
states, has its schedule been studded with a wider
variety of crack shows priced low for immedi-
ate sale.

This is no casual boast and these are no cas-
ual buys. The majority of these programs have
bounced — and are bouncing — to top-ranking
rating slots on an ever-mounting crescendo of
new and repeated acclaim from the nation’s most
astute critics, columnists and feature writers. They
are programs that have pulled rave letters of en-
dorsement from such shrewd buyers as Raymond
Spector, Ruthrauff & Ryan, O’Cedar Corp., Van
Raalte, Julius Scheck, etc.; programs which have
paved the way for “success stories” that are the
envy of the industry and the delight of their
Sponsors.

So, if you are making or contemplating a

NOTE: - recording of any of these WOR shows, plus

the free help and advice of the station’s talent-and-
time-wise Commercial Program Sales Division, can

be had for a phone call, PE 6-8600.

—that power-full station

MUTUAL

change, either seasonal or permanent, in your
network or local programming in New York, WOR
sincerely suggests that you give some thought to
the great show buys it has listed here. For these
WOR programs are much more than station
“packages”. They are grown and growing
regional institutions; properties that, for net
“vacationers’’, are audience and sales “insurance’
in their coverage of 16 of the nation’s greatest
markets of more than 100,000 people each. They
are also investments that can play a tremendous
part in holding and increasing the popularity of,
any advertiser’s product or service.

WOR urges you to act on this ad for a very
simple reason. Annually, for more than eight
years, we have published a similar message—and
had it accepted by three, four—as many as seven
advertisers. And in almost every case, those clients

are among our present and most consistent users.

at 1440 Broadway, in New York



Brief by NAB Argues Against
Withholding of FM Channels

ADDITIONAL room in the spect-

rum should be provided for FM and .

the FCC should abandon its pro-
posed withdrawal of a portion of
the present 88-108 mc band from
immediate assignment, the NAB
contended Friday in a brief filed at
the Commission’s hearing on the
proposed frequency reservations.

Don Petty, general counsel, and
Bryce Rea Jr., assistant, repre-
senting the association, contended
that the FCC lacks legal authority
to reserve from assignment any
FM channels, as proposed June 6
by the Commission [ BROADCASTING,
June 10].

NAB claimed the only purpose
of regulating broadcasting at all
was to allocate the limited fre-
quencies to permit as many sta-

tions as possible to operate as ef-
fectively as possible. Thus the field
“is open to anyone, provided there
be an available frequency over
which he can broadcast without in-
terference to others, if he shows
his competency, the adequacy of
his equipment, and financial ability
to make good use of the assign-
ment channel,” according to NAB,
quoting from the Supreme Court
decision in the Sanders case.

NAB argued that under Section
309(a) of the Communications Act
the FCC is prohibited “from deter-
mining that the public interest,
convenience, or necessity will not
be served by the grant of an appli-
cation prior to a full hearing there-
on.” A general order withholding
designated available channels from

any assignment would, in effect,
foreclose consideration of applica-
tions for such channels and deter-
mine without hearing that their
use was not in the public interest,
it is held.

Distribution Clause

Section 307, NAB claims, re-
quires the FCC to distribute li-
censes to provide a “fair and effi-
cient distribution of service among
the several States and communi-
ties.” Paragraph (b) of the section
is construed to apply when ques-
tion of inequitable distribution
arises.

Therefore the Commission “can
neither exercise its power nor ful-
fill its duty under Section 307(b)
by the issuance of a general order
which, at one stroke, anticipates
issues and decides them without
consideration and judgment on the
basis of a full hearing,” according
to the NAB brief.

The public has an interest in the

s Hhe

- Werking Man's
Statin, Joc!

&
i

s

=T e wc.)'rkin'g man, the fellow who

“brings home the bacon” in fhisk billion

dollar market, is an ardent listener to

KTSA. Our alert, well-balanced pro-

gramming takes the men into con-

sideration — provides the type of news,

entertainment, and special features they

want to hear most. KTSA’s staunch

fdl_l"c_izwing" is evidenced .by the outstand-

ing results it can produce for you;

SAN ANTONIO, TEXAS
5000 WATTS DAY « 550 K. C.

AFFILIATED WITH

TAYLUR-HUWE-SNVWUEN

S5t

LONE STAR CHAIN
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Radio Hypo
PONOKA, Alta.,, is a small
rural community of 1,300 peo-
ple (1941 census). Each year
it has a stampede. This year
30 Ponoka business men de-
cided to advertise the Ponoka
Stampede with a total of 46
programs on CJCA Edmon-
ton. They hoped to increase
attendance at the two-day
stampede from 5,000 to 10,000
persons. Over 20,000 are con-
servatively estimated to have
attended as the result of the
broadcasts.

reservation of the FM channels,
NAB points out in citing Section
303(g) of the Act which requires
the Commission “to encourage the
larger and more effective use of
radio in the public interest.”

NAB says in some areas the ap-
plications for channels exceed the
supply and that there are insuffi-
cient channels “to permit the pub-
lic to receive service from both
independent stations and existing
networks. In view of this, it can-
not be said that it is in the public
interest to create an even greater
scarcity of FM channels by with-
holding any portion of those al-
ready allocated. On the contrary it
is evident that any withholding at
this time will violate the spirit of
Section 303(g) by encouraging the
smaller and less effective use of
radio in the public interest.”

Recalls Statement

NAB cites an FCC statement
Aug. 24, 1945, “The Commission
does not propose to reserve any
FM channels from assignment at
the present time.” It then cites a
statement April 24, 1946, by Acting
Chairman Charles R. Denny that
“there is constantly a reexamina-
tion of allocations in the radic
spectrum, but the present alloca-
tion of 88 to 108 is final.”

Solution to the scarcity problem,
says NAB, is immediate indication
by the Commission of an additional
specific portion of the spectrum for
future allocation to FM broadcast-
ing. Public interest is declared to
demand that there always be avail-
able enough FM channels so any
qualified applicant can enter the
field. NAB then suggests that as-
signment of more FM channels
“should be considered as a field
for expansion to provide for such
applicants as the FCC must have
had in mind when it ordered a hear-
ing to determine whether the res-
ervation of a portion of the allo-
cated channels would serve the
public interest.”

If a portion of the spectrum were
indicated for expansion of FM,
manufacturers could design sets to
serve the range when it is assigned
for use, according to NAB, saving
the public large sums and permit-
ting FM to develop without “wait-
ing periods” for change over of
receivers.

Telecasting



hahit In Hawail

NBC
IN THE
PACIFIC
SINCE
1931

Almost 25 years of continuous broadcasting service have made KGU

a habit in Hawaii.

Hawaii’s FIRST station, in years and in service, KGU brings the
best programs and thé biggest names in radio to the Islands—
a market of more than a half million people who in 1945 spent

nearly .a half billion dollars in retails sales.

For full coverage of this important.market, get in touch with

KGU or THE KATZ AGENCY.

AFFILIATED WITH THE HONOLULU ADVERTISEK
REPRESENTED BY THE KATZ AGENCY, INC.



EASTERN IOWA [¥
Outstanding

Agricultural Area
in the U, S.

- mﬂi

(]

il

With An Industrial Income
EQUAL to her Agricultural Income!

® WMT is Eastern lowa’s only CBS Station
® WMT covers 85,570 sq. miles (within its 0.5

MV Line) of sales rich area

® WMT reaches 3,500,000 Consumers (within
its 0.5 MV Line) with the highest per capita
income in the U.S.

® WMT has a greater daytime primary area of
any station in the state within its 2.5 MV Line

3
-----

Represented by
KATZ AGENCY

MEMBER OF THE MID-STATES GROUP
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CAB Fights
(Continued from page 15)

tising content of programs in the
past four years.

Examples were given of how pri-
vate stations go about training per-
sonnel from local men and women
and youths who want to get into
broadcasting.

Details of how community sta-
tions are developing local talent
were given the Committee. The
methods include: maintenance of a
schedule of continuing auditions,
broadcasting local musical clubs,
organizing and managing musical
groups and individual performers,
developing amateur hours, mainte-
nance of drama clubs, offering
scholarships to juvenile, Many in-
dividual station accomplishments
in the field of talent development
were cited. A list of radio stars
and name bands heard on Cana-
dian stations was read to the Com-
niittee and their rights on commu-
nity stations in Canada given. It
was shown that even the smallest
Canadian stations make efforts to
develop local talent within their
means.

Listener Quite Active

On the subject of program con-
trol, the brief pointed out that “the
listener is quite active in his likes
and dislikes, and no station could
dare afford to ignore the expressed
opinion of its listeners . . . Every
station has an accepted standard
of program value and good taste,
which is an integral part of its
operating technique, expressed in
self-imposed regulations about pro-
gram contents. . . In all of Canada
we know of no case of a sponsor
refusing to heed a station’s recom-
mendations where program content
was in dispute.”

Considerable time was devoted
in the brief to the development of
local public service and sustaining
programs. “The record of the com-
munity stations in Canada is such
that we feel confident in saying the
criticisms are completely untrue
and non-applicable,” the brief
pointed out.

The brief cited many instances
of these local sustaining commu-
nity programs, the necessity of
having to move them for required
CBC network time programs, the
refusal of many stations to move
these public service and sustain-
ing programs for sponsored pro-
grams and refusal to sell most of
these programs commercially.

Much Local Talent

Dealing with the use of network
shows, the report cited details of
how many stations, not on net-
works, have to provide their full
programming. It also pointed out
criticism leveled at station oper-
ators for using too many or too
few network sustaining programs.
The report showed that in many
cases refusal to carry some net-
work sustainers was not to carry
local commercials but to carry local

BROADCASTING o

HONORARY doctorate of law was
conferred July 1 on Frank Stan-

ton, president of CBS, by his
alma mater, Ohio Wesleyan U., at
the 100th annual commencement
exercises in Delaware, Ohio. Hood-
ing Dr. Stanton (r) is Dr. T.
Chadbourne. Dunham, a classmate
(1930), and now professor of Ger-
man at the university.

sustainers or public service pro-
grams, that little of the local pro-
gramming was recorded, that much
of it was live talent recruited lo-
cally.

“This is the obverse side of the
perhaps unthinking statement made
by the CBC before the Committee
that community stations carry only
47% of CBC sustaining cultural
and education shows,” the brief
stated. “The stations need some
time to broadcast the tremendously
heavy load of cultural, public dis-
cussion, and educational public
service programs originated by
themselves for the local needs of
their communities.”

Details were given of the job the
private stations were doing in the
rehabilitation of war veterans,
through special programs to find
jobs for veterans and in employ-
ing veterans.

The job being done by stations
in helping to train disabled as well
as war veterans in good health was
specified. The job done during the
war and with the return of veter-
ans and the reception of war brides
was detailed for many community
stations which have had special
local interest programs in this con-
nection, some even sending their
own war correspondents overseas,
sending their own reporters to
meet ships bringing back local war
veterans.

Press Regﬁlation

In its brief on future policy of
Canadian broadcasting, the CAB
pointed to the rapid changes in the
radio art since the CBC was estab-
lished, that present legislation un-
der which the CBC operates would
allow it to regulate the press with
the development of facsimile trans-
mission.

The brief pointed out that pres-
ent plans of the CBC to build three
more 50 kw AM transmitters would
not add one listener nor give bet-
ter service to listeners ‘“than that
which would result if the inde-

(Continued on page 38)
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ZADIOACTIVITY

AND ACTIVITY FROM RADIO

To many of us the meaning of the
atomic experiments in the New
Mexico deserts is still vague and
mysterious. The now familiar sym-
bol of atomic energy and radio-
active force is full of promise to
such widely diverse fields as in-

dustrial power and cancer therapy.

There’sanother symbolthatdoesn’t
have the mystery of the unknown
about it. The letters W-C-B-M
have a clear meaning to time
buyers who use its powerful appeal
to sell a great diversity of products
to all income groups in the Balti-
more Market. For a force active

in radio selling, your choice is

WCBM.

JOHN ELMER, President
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Baltimone's Listening Habic

WCE
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MUTUAL BROADCASTING SYSTEM

Free & Peters, Inc.
Exclusive National Representatives

GEORGE H. ROEDER, General Manager /
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s in Simple Terms

SINCE February 1944 Bond Clothes has been
sponsoring straightforward, clear-cut news reports
tailored to fit the requirements of WMAQ’s vast,

yet discriminating audience.

Feeling that the need for accurate news reporting is
more important than ever, Bond’s has constantly
maintained its schedule of fifteen minutes of news,
seven nights a week at 11 o’clock. Recently re-
turned from service, WMAQ'’s veteran newscaster,
Myron Wallace, reports local and national news in
a lucid style that has won him thousands of regular

listeners in America’s second largest market.

Year: after year, high ratings testify to the effective-
ness of forceful local features . . . and to the tre-
mendous popularity of the NBC Parade of Stars.

Y ear after year satisfied sponsors renew on WMAQ.

>
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WIJPA is mighty proud of its most recent
survey . . . it proves very definitely that folks in
- the WJPArea are loyal to their 250 watter.

Y For during the day — WJPA holds up against some
mighty powertul competition . . . and makes
a pretty good showing at night pitting its 250

® watts against 50,000!

® More evidence why you should consider WJPA for
complete coverage of this important
L4 industrial section of Western Pennsylvania.

1 Station "

. Station "D” 266
Other _

* Total Calls 8350 Conlan Survey Nov. 25 - Dec. I, 1945

REPRESENTED BY JOSEPH HERSHEY McGILLVRA, Inc.
® NEW YORK . CHICAGO . SAN FRANCISO . LOS ANGELES

-WJIPA.

WASHINGTON, PA.

MUTUAL

WSTV  WFPG
WJPA WKNY
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CAB Fights

(Continued from page 34)
pendent stations now assigned
these frequencies were granted the
permission, which they have re-
peatedly requested, to increase
their station power to 50 kw.”

The brief stated that in spend-
ing money on new 50 kw AM
transmitters, and in doing limited
research work, the CBC will have
to increase its sources of revenue,
either through an outright Govern-
ment subsidy, entering the publi-
cations field as the BBC has done
profitably, increasing the radio lis-
tener’s annual license fee (now
$2.50), or embarking on an ag-
gressive volume of network and
spot advertising revenue. In the
latter case, CBC would have to
compete seriously with all estab-
lished media, would have to bring
in an increasing number of Amer-
ican network programs ‘“to the un-
questionable detriment of Canadian
talent,” would have less and less
time available for public service
programming, and would come un-
der domination of large advertis-
ers.

It was reported that since the
Parliamentary Committee hearings
began the CBC had issued a new
rate card offering local advertising
on its stations, a new venture, with
special regional discounts which
favored the large manufacturer
with nationwide distribution, who
would get a 209% discount on local
CBC stations if he took time on all
CBC stations. This would be an
advantage which local independent
stations could not offer.

None Trained

It was pointed out that under
present legislation no Canadians
are heing trained in television, FM
and facsimile, CBC is unable to di-
rect energy or necessary funds into
the development of these new chan-
nels for itself or for independent
broadcasters.

Answering CBC statements that
85% of its programs are of Ca-
nadian origination, that 80% are
sustainers and 20% are commer-
cial programs, typical CBC week-
ly program orders were analysed
to show that 209% of program
time consisted of recordings from
the TUnited States which ‘can
scarcely be called Canadian because
they were used in Canada.” It was
also shown that in some regions
the ratio of American commer-
cial to Canadian programs was
2-1.

From standpoint of network
broadecasting, it was pointed out
that CBC had a monopoly in that
field, that it turned over to inde-
pendent stations a very small pro-
portion of their card rates for net-
work time after deducting line
costs while CBC stations received
full card rates. In some cases sta-
tions received more for single spot
announcements than they did for
quarter-hour commercial network
programs,

From CBC figures it was shown

BROADCASTING

My Friends . . .
WMAL weekly show, “As
The Wheels Turn” gave
Washington, D. C., listeners
a turn when a voice known
so well to radio audi-
ences was “heard” again by
imitation. Ted Dwunlap,
WMAL staff announcer, was
assigned to do an excerpt
from a speech by the late
President Roosevelt as a fea-
ture spot on the show. Among
the calls received by the sta-
tion following the broadcast
was one from the sponsor to
learn where a: copy of “that
Roosevelt record used on the
broadcast” might be ob-
tained!

that profits of about 400% were
made by the CBC on the sale of
network lines for commercial pro-
grams, since CBC controlled all
lines in Canada, buying them from
the wire companies on an annual
basis. CBC’s commercial inroads in
eastern and western Canada with
50 kw stations, resulted in a num-
ber of independent stations being
dropped from networks a year ago,
was pointed out.

In announcing its recommenda-
tion for a Radio Appeal Board,
the CAB pointed out that at pres-
ent there is no appeal from rulings
of the CBC Board of Governors.
Stations can appear before this
Board of Governors at which CBC
officials are also present, state
their case, answer questions, and
then the board holds a session in
camera with its officials to make
a decision from which there is no
redress, no chance for a rebuttal.

The brief suggested that in the
public interest and the further
progress of broadcasting develop-
ment for the public benefit it would
be well (1) “to let independent ra-
dio stations utilize their experi-
ence in actively aiding the early
experiment, research and training
in the fields of television and FM,”
and (2) “to leave whatever expan-
sion may be necessary on present
day facilities to the independent
stations, letting CBC concentrate
its funds and energies on newer
developments, at the same time
vigorously promoting the fullest
possible use of Canadian talent.”

Attending the session were most
of the CAB Board of Directors and
a number of other broadcasters,
including N. Thivierge, CHRC; A.
Gauthier, CHLT; Cdl. Keith Rog-
ers, CFCY; Jerry Gaetz, CKRC;
Frank Elphicke, CKWX; Harry
Sedgwick, CFRB; Xen Soble,
CHML; Lloyd Moffat, CKBI; Dick
Rice, CFRN; Bert Cairns, CFAC;
Phil Lalonde, CKAC; Ted Cam-
peau, CKLW; Arthur Evans, CAB
secretary; Harry Dawson, CAB
engineer.

FIRST Raytheon Mariners Pathfinder
radar, among latest of Raytheon de-
velopments, has been installed aboard
the SS Drottingham of the Swedish-
American Line.
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YES, PANAMA CITY, FLORIDA, WITH IT¢ POPULATION
GROWING LIKE A BEANmLK HAS ROOM FOR MORE BUSINESS ~
YOUR BUSINESS/ YOUR ¥ PROFITS WILL GROW WITH - - -

A JOHN H. PERRY STATION IN FLORIDA
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There's a structurally-sounder,
SAFER answer in...

towers

Whatever your plans call for in height, location or type

of array, you’ll find important advantages...complete
assurance of safety...in IDECO triangular-section
tower design.

For continuous service, high-frequency broadcasting, it
is imperative that your antenna be operative at all times.
Low-level emergency hook-up will not substitute.

Triangular towers retain their shape, regardless of the
direction of wind loads. With no distortion, secondary
stresses are avoided...actual loads in structural members
are exactly as calculated. Wind resistance is cut to the
minimum, reducing maximum load as much as 20%.

These are some of the reasons for the 100% safety
record of IDECO Triangular-Section Towers. IDECO
engineers, who have worked hand in hand with radio
engineers since the start of broadcasting, will be glad to
work with you in applying the basic safety principles of
IDECO design to the solution of your problems. WJR
700-foot triangular tower shown above has been in con-
tinuous service since 1940.

IDECO Towers are supplied direct or may be ordered
through any of the principal manufacturers of broadcast-
ing equipment. Write for descriptive bulletin RT'-46.

INTERNATIONAL DERRICK & EQUIPMENT CO.

(555

ONE OF IHE DRESSER INDUSIRIES

L 850 Mlchlgcn Avenue P
: i Sales Offices:
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Delayed Action
TO SAY that the Bikini
atom bomb tests had a slight
effect on the public is a gross
understatement as far as
“Red River Dave,” WOAI
San Antonio cowboy singer,
is concerned. Introducing the
opening bars of the latest
cowboy ballad, Atomic Pow-
er, on his morning broad-
cast, Dave’s guitar strings
snapped . . . and the instru-
ment exploded!

4 | [] E l:

Kramer to WJR
WORTH KRAMER, released from
Navy where he served as com-
munications officer, has been named
program director of WJR De-
troit. He replaces
Charles G. Burke, |
who is now direc-
tor of sales for
WJR. Mr. Kramer
was program di-
rector of WGAR|
Cleveland for sev-
eral years, origi-
nating Wings Over
Jordan while there.
Before entering the Navy he was
general manager of WGKV
Charleston, W. Va., and president

cf the Kanawha Valley Broad-
casting Co.

MacFarlane Is Awarded

New Car by Veterans

IAN ROSS MacFARLANE, com-
mentator of WITH Baltimore and
WWDC Washington, is driving the
first 1946 Chevrolet assembled at
the Baltimore Chevrolet plant—a
gift of Maryland war veterans.

Before the International League
baseball game Tuesday night in
Baltimore between the Orioles and
Jersey City, Gov. Herbert R.
O’Conor paid tribute to a “radio
commentator who has had the in-
terest of GI’s at heart,” then ad-
dressing Mr. MacFarlane, told him
the war veterans of Maryland
wanted him to have the first car
off the Baltimore assembly line.
A veteran drove the car to home
rlate and it was presented to the
commentator.

Mayor Theodore Roosevelt Mec-
Keldin of Baltimore, the heads of
the Shrine, B’nai B’rith and
Knights of Columbus, who had
sponsored the game, also spoke.
Mr. MacFarlane, who has com-
muted between Baltimore and
Washington by train daily, now
plans to drive.

KSTT Dedicated

KSTT Davenport, Ia., held a dedi-
catory program Sunday, July 7, 4
p. m., in honor of the opening of
the station. Studios are in the Dav-
enport Hotel. Station is 250 w
daytime, on 750 ke, and is owned
equally by Hugh R. Norman and
A. M. McGregor (50% owner of
WJBC Bloomington, Ill.).

Mr. Kramer

BROADCASTING

O’Dwyer Declares
WNYCVWill Be Kept

Denies Rumors That Station

Will Be Sold Soon

RUMORS THAT WNYC, New
York city-owned station, might go
on the block were definitely quashed
last week. In a statement to
BROADCASTING, Mayor William
O’Dwyer stated flatly that sale of
the station was not contemplated.

The mayor said: “The municipal
broadcasting station WNYC is an
independent means of direct com-
munication with the people. It will
not be sold during this administra-
tion.”

Questioned as to whether the
station’s operating budget would be
increased, an administrative spokes-
man said he felt that such points
would not be discussed or decided
by the mayor until this fall.

The statement by Mr. O’Dwyer
was his first definite remark he
has made with regard to the fu-
ture of WNYC since his taking of-
fice. Also Mr. O’Dwyer is known
to feel that the present budget of
$139,120 for 1946-47 is something
less than satisfactory in view of
WNYC’s cultural and informational
activities. It is expected also that
in the fall the mayor will appoint
a director of radio communications,
a post that has not been officially
filled since the resignation of Mor-
ris Novik, who left at the end of
Fiorello LaGuardia’s term as
mayor.

Sale of the station has been the
subject of speculation for a num-
ber of years. During the admin-
istration of Mr. LaGuardia, the
Democratic majority in the city
council and some of the Democratic
members of the Board of Estimate
repeatedly urged sale of the sta-
tion. Often during the former may-
or’s tenure, he was accused of uti-
lizing the facilities of WNYC for
his own political advantage.

Known widely throughout broad-
casting circles for its preponder-
ance of public service and educa-
tional programs, WNYC, under the
last city regime, attained great
distinction in cultural presenta-
tions. Since Mayor O’Dwyer took
office the same general policy has
been pursued. Its most recent pub-
lic service has been the broadcast-
ing of the full proceedings of the
Security Council.

O’Connell Honored
RAYMOND T. O’CONNELL, as-
sistant supervisor of the NBC in-
formation department, New York,
has been awarded the Croix De
Guerre with silver star by Gen-
eral Charles de Gaulle for out-
standing service in the liberation
of France. Discharged this year as
a captain, Mr. O’Connell also wears
a Bronze Star with oak leaf clus-
ter and ETO ribbon with five bat-
tle stars. He served as communi-
cations officer and headquarters
battery commander of the 578th
Field Artillery Battalion.
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"ST. LOUIS SERENADE"

RUSS DAVID

"From the banks of the Mississippi''—to all corners of the nation—goes the music of Russ
David and the KSD Orchestra each Monday evening, providing listening and dancing pleasure
through NBC's "St. Louis Serenade.” Russ David, musical director for KSD, is equally familiar
with the most modern trends as with the ultra classics. He has appeared as piano soloist with
the St. Louis Symphony, and his interpretations in swing are currently being featured by a
commercial recording company. His own penchant for perfection is reflected in the effort
of his men, and has made Russ David's music preferred listening for NBC coast-to-coast audi-
ences as well as for KSD listeners in the St. Louis area.

KSD is the NBC basic station
for-St. Louis: it is 225 miles to
the nearest other NBC basic

%
o outlet. KSD is the only broad-

casting station in St. Louis with

the full service of the Associated Press—the AP ST. LOUIS e 550 KC

news wires plus the PA radio wire. KSD is recognized

A

throughout its listening area for its high standard of Owned and Operated by the

programming and advertising acceptance. To sell ST. LOUIS POST-DISPATCH
the great St. Louis Market, use ""The Combination National Advertising Representatives

that Clicks"'—KSD-NBC-AP. FREE & PETERS, INC.
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The Milwaukee Station
with
the Most Complete Coverage

of

x*News

xSports

x*Music

WEMP is a Milwaukee Habit
with MORE News, Sports, and

Music than any other station

*

Don’t sell WEMP short

Try a WEMP Plan

and see how it sells

W E M P Milwaukee

AMERICAN BROADCASTING COMPANY
HUGH K. BOICE, JR. HOWARD H. WILSON CO.

General Manager National Representative

“
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Charges FM Set Makers Are Imi)eding
Development Probed by Justice Dept.

FOLLOWING indictment last
week of four corporations and six
individuals on charges of conspir-
ing to fix prices and monopolize
production and distribution of
variable condensers, it was learned
that the Justice Dept. is investi-
gating FM set manufacturers to
determine whether a conspiracy ex-
ists to impede development of FM
broadcasting.

Attorney General Tom C. Clark
on Tuesday announced that a Fed-
eral Grand Jury in Trenton, N. J.,
had returned a three-count crimi-
nal indictment against the follow-
ing: General Instrument Corp.,
Abraham Blumenkrantz, its presi-
dent, and Samuel Cohen, board
chairman, all of Elizabeth, N. J.;
Radio Condenser Co., Stanley S.
Cramer, president, and Russel E.
Cramer, vice president, Camden,
N. J.; Variable Condenser Corp.,
Charles Hyman, president, and Na-
than Hyman, vice president, Brook-
lyn, and Condenser Development
Corp., Newark, patent holding
company in which Messrs. Blumen-
krantz, Cohen and the two Cramers
were officers and directors.

The indictment had no connec-
tion with a request by Sen. Glen H.
Taylor (D-Idaho) that the Justice
Dept. Antitrust Division investigate

TELEVISION REALITY
LAUDED BY POPPELE

TELEVISION provides a “sense of
reality” which no other medium
provides, J. R. Poppele, president
of Television Broadecasters Assn.
and vice president and chief engi-
neer of Bamberger Broadcasting
Service, told the New York Ex-
change Club last week when he was
speaker at a luncheon meeting.

In the field of special events,
television, an unedited, discerning
medium, brings its viewers an hon-
est account of what is going on, he
said. The telecast of the Louis-
Conn title fight, for example,
showed the bout for what it was
exactly, he said, while other media,
subject to editorializing, failed to
impart a completely real account
of it.

As another example of televi-
sion’s adherence to reality he cited
the telecast of Lincoln Day cere-
monies in Washington. General
Dwight Eisenhower, after initially
placing a wreath on Lincoln’s sta-
tue, was asked by still and news-
reel cameramen to repeat the per-
formance for better pictures. Tele-
vision caught that little foible in
the ceremony, while other media,
after editing, showed the General
placing the wreath only once.

Mr. Poppele told members of the
club that the expansion of televi-
sion depended upon the distribution
of receiving sets. Although only
about 10,000 are in use now, he
said, it was estimated that there
would be 100,000 by the end of the
year.

BROADCASTING o

the status of FM set manufacture
[BROADCASTING, July 1]. It was
pointed out, however, that since the
defendant firms controlled more
than 75% of the manufacture and
distribution of variable condensers,
the case might affect the manufac-
ture of FM as well as AM sets.

In a letter to Senator Taylor, At-
torney General Clark said his de-
partment was watching the New
Jersey case and would determine
whether it had any bearing on the
delay of FM sets.

“This case is important in the
Justice Department’s program to
eliminate restraints impeding re-
conversion of important industries
from wartime to peacetime pro-
duction,” said Mr. Clark. “The
variable condenser industry, al-
though not to be classed as a basic
industry, supplies a device with-
out which the radio receiving set
industry would be paralyzed.”

The indictment charges the four
firms together produce and sell
more than 75% of the total produc-
tion of variable condensers in the
U. S. Wendell Berge, Assistant At-
torney General in charge of the
Antitrust Division, said the indict-
ment charges that the effect of the
conspiracy has been to give the
defendants ‘“almost complete con-
trol and domination over the vari-
able condenser industry.”

“By carrying out the conspiracy,
the defendants have restricted the
industrial capacity in the United
States for the manufacture of
variable condensers, both at pres-
ent and during wartime, when
variable condensers were an im-
portant military item in critical
supply,” said Mr. Berge. “The de-
fendants by their acts have im-
peded reconversion by the manu-
facturers of radio sets from war-
time to peacetime production, and
have contributed substantially to
an existing serious shortage of
radio receiving sets for home use.”

Worth Rowley and Brooke Ar-
mat, special attorneys in the Wash-
ington office, Antitrust Division,
have charge of the case, which is
under supervision of Edward P.
Hodges, chief, and Victor H.
Kramer, assistant chief, Complaints
& Small Business Section, Anti-
trust Division.

Radio Manufacturers Assn. had
no comment on the indictments.
Membership list of the RM A shows
that the General Instrument Corp.
and Radio Condenser Co. are mem-
bers but that Condenser Develop-
ment Corp. and Variable Conden-
ser Corp. are not.

MOTORISTS caught in the Fourth of
July week-end traffic jam were kept
posted on traveling conditions by
WNYC New York on July 7 from 1:55
p.m. until 11 p.m. during the sta-
tion’s regular hourly news period. The
station reported the easiest routes into
New York City, checking constantly
with the Port Authorities, tunnels,
bridges, and with the Police Depart-
ment’s observation plane, which was in
operation for the first time since the
beginning of the war.

Telecasting
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These retail neighbors know their way around
Cleveland radio. They buy more than two hours daily over
WGAR. Specially-built programs . . . PLUS wide-awake pro-
motion . . . PLUS listeners who have a high regard for
“Cleveland’s Friendly Station™ are paying off for those
who use this station.

National advertisers are in good company

when they advertise on WGAR.

.‘E

Free Speech Mike says:

Edward Petry & Company, Inc.,

“Sales mean production . ..
and production will keep
America great.”

National Representatives
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Entire WLIB Schedule

Given to Peace Programs
THE entire broadcast schedule of
WLIB New York on July 14 was
devoted to programs built around
the battle for peace and progress
made toward world harmony since
the end of World War II. Entitled
“Operation Peace,” the programs
covered problems facing the world.

Among special programs heard
were Mighty Gadgets, a discussion
which featured Sen. Brien McMa-
hon (D-Conn.), Chairman of the
Senate Atomic Energy Committee,
and Dr. Pierre Auger, French Di-
rector of High Education and al-
ternate delegate to the UN Atomic
Energy Commission, on the atom
bomb, jet propulsion and other war-
born developments.

Will Rogers Jr., former Cali-
fornia Congressman, spoke. A com-
parison of the aims and results of
the two wars by veterans was
discussed.

TRUSCON STEEL COMPANY

YOUNGSTOWN 1, OHIO « Subsidiary of Republic Steel Corporation
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WE THINK it’s

funny—That’s
the only reason the editors have
for running this zany view of Bob
Sweeney (1) and Hal March, who
write as well as perform on the
new CBS Friday comedy series
Sweeney & March.

All-Negro Opera Group

Starts Series on WNEW
AN ALL-NEGRO Opera company,
started a weekly series of the
best known classical works rang-
ing from “Pagliacci” to “The Mika-
do,” on July 14, on WNEW New
York, Sunday, 5-5:30 p. m.

The presentation is a continua-
tion of the American Negro Theatre
which has been heard each Sun-
day on that station presenting
weekly radio plays for which it
was awarded numerous citations.

Produced by Ted Cott, director
of WNEW programs, in association
with Abram Hill, director of the
American Negro Theatre, the pro-
grams will be directed by Jack
Grogan, WNEW production mana-
ger, with Ira Knaster adapting the
librettors. Operas will be con-
densed with English dialogue re-
placing recitatives. In all cases the
arias will be sung in their original
languages.

KFAB onana

INSTALLS THREE POSTWAR

TRUSCON RADIO TOWERS!

facturing services.

electric arc-welding.

@ First in the long list of Truscon installations to
follow the war is the new directional system consisting
of three 435 foot towers for the 50 Kilowatt KFAB sta-
tion, which blankets Omaha and surrounding territory.

Manufacturers of a Complete Line of
Self-Supporting Radio Towers .

Uniform Cross-Section :Guyed Radio
. Towers . .
- Screen .

Truscon Radio Towers dot the American landscape.
Tall or small ... AM or FM . .
tower need is met by Truscon engineering and manu-

. every type of radio

Truscon Radio Towers are triangular in cross section
and are built entirely of heavy steel members with
most shop assembled connections made by means of

If you contemplate FM broadcasting, your radio tower
facilities will undoubtedly have to be modified. Per-
haps you will require a new and higher tower to
adequately serve your needs.

Experienced Truscon engineers will be glad to help
solve your radio tower problems of today and tomorrow.

. Copper Mesh Ground
. Steel Building Products.

ol

e
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Short Circuit

IT WAS a 1,000,000-to-1
chance, but it happened to
KDTH Dubuque, Iowa, just
the same. Transmission lines
from the station’s Dubuque
studios pass via cable under
the Mississippi River to its
transmitter in East Dubuque,
Ill. A steamboat ignored
markings on its navigation
charts and dropped anchor
precisely in the wrong place,
snapping KDTH’s cables and
disrupting  communications
from Iowa to the Illinois side
of the river. The station im-
mediately began transcribing
all programs from Mutual
and for the rest of the day a
three-car shuttle service car-
ried the disecs to and from
the transmitters where all
programs were originated
until late evening. Temporary
service was restored later by
overhead power lines which
cross a railroad bridge.

Toni Delays

PLANS TO SPONSOR a quarter
hour program cver CBS have been
delayed, at least temporarily, by
Toni Co. (home cold wave kits)
St. Paul, Minn., as a result of
disagreement over proposed ad-
vertising policies with its agency,
J. Walter Thompson Co., Chicago.
R. Neison W. Harris, president of
the cosmetics company also an-
nounced the appointment of Foote,
Cone & Belding, Chicago, to handle
its national advertising, effective
July 9. Leo Rosenberg, of the
agency, will act as account execu-
tive. Toni recently signed with CBS
Pacific Network for sponsorship of
Meet the Mrs. Monday, Wednesday
and Friday, 1:45-2 p. m. (PST),
over 20 PN stations. All radio for
the account will be handled by Stu
Dawson, radio director of FC&B’s
Chicago office.

New Grant Co. Set-up

WEST HOLLIDAY Co., San Fran-
cisco, publishers’ representatives,
has acquired minority stock interest
in W. S. Grant Co., San Francisco
station representatives. New set-
up will permit former firm to corre-
late radio with its newspaper
clients. W. S. Grant remains presi-
dent of station representatives con-
cern with Robert P. Holliday vice
president and Arthur W. Stypes
secretary-treasurer. Paul A. West
will serve with the mentioned three
on board of directors.

HENRY MORGAN, star of the WJZ
New York participation program ‘‘Here’s
Morgan,” Monday-Friday, 6:45-7 p.m.,
today (July 15), is auditioning a half-
hour evening network show for ABC.
Program will be of a variety nature with
Mr. Morgan as comedian. Also effective
today, Mr. Morgan goes on vacation for
four weeks and his program will be re-
placed by ‘“Great Scott,” who will con-
tinue the same format of the ‘“‘Here’s
Morgan” series.

Telecasting



the GEORGIA %2222 TRIO

Represented by THE KATZ AGENCY, Inc.

* 1000W AT NIGHT \
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ABC Contest Winners

NATIONAL WINNERS of the lo-
cal promotional competition in con-
‘nection with the Tom Breneman-
Hedda Hopper hat contest, has
been announced by John Master-
son, manager oy the ABC Break-
fast Club., Two first prizes of $250

wrist watches went to Fred K.

Augsburg, program manager of
WLAP Lexington, Ky.,, and K.
Kopp, program manager of KWNO
Winona, Minn. Watch prizes were
given Bill Traum, program man-
ager, WROK Rockford, Ill.; Bob
Laws, promotion manager, KGO
San Francisco; Jack Gross, man-
ager, KFMB San Diego; R. San-
ford Guyer, manager, WBTM Dan-
ville, Va.; Mrs. Zaida Porter, pro-
gram manager, KGFF Shawnee,
Okla.; V. Hamilton Weir, station
manager, WLEU Erie, Pa.; Edgar
Sweet, program manager, WFPG

Big Deal

WHEN a client pays $6500
to close contract that’s news.
Yet that’s what happened
when Central Broadeasting
Administration of China paid
sum in postage to inform
Howard C. Brown Co., Holly-
wood, of exclusive American
representation. In American
money it's $2.80.

Atlantic City; Elizabeth M. Claire,
KXEL Waterloo, Ia.; and Edward
E. Bishop, general manager, WGH
Newport News, Va. Contest was
for ABC affiliated stations.

WFIL School Programs

Are Given High Ratings
THE RADIO DIVISION of the
Philadelphia Public Schools recent-
ly reported that WFIL Philadel-
phia educational programs are the
overwhelming favorites for class-
room listening and instruection in
the public schools.

Out of 13 programs prepared for
use in schools by local stations, the
five educational shows in WFIL’s
Studio Schoolhouse rated first,
second, third, fourth, and sixth
in classroom audiences.

The Studio Schoolhouse is pro-
duced by WFIL’s educational di-
rector, Edmund Dawes, in cooper-
ation with the Philadelphia Public

Schools and presented each week-
day afternoon throughout the
school year,

A FOUR-BAY type, 50 foot shortwave
antenna, designed to increase the power
of WGNB, Chicago Tribune FM station,
two and a half times, was placed in
the Tribune Tower June 30.

BOOSTER station of WWDC Washing-
ton has been increased from 100 to 250
w by FCC. Construction is underway.

Only MOTION PICTURES give you Control
—Showmanship Control vital on TELEVISION programs

In Television . ..

Film removes the question mark!
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Only Film can guarantee: perfect lighting— absolute focus—
flawless dialogue.

Only Film can make possible: repeat performances of uniform
quality—identical selling messages—selective mar-
keting.

Only Film eliminates: costly rehearsals — telephone line

charges—time zone differentials.

Telereel

Write for details and arrange for private screening.

Send for booklet:

“Film—The Backbone of Television Programming.”

RKO TELEVISTON
CORPORATION

Dept. BG2. 1270 Avenue of the Americas, New York 20, N. Y.

A Radio-Keith-Orpheum Corporation Subsidiary
*Copyright U.S. Pat.

Now available for sponsorship . . . Two exclusive
Series. In 13, 26 or 52 week installments.

Off.
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RED BARBER NAMED

CBS SPORTS CHIEF

WALTER LANIER (Red) BAR-
BER, veteran sportscaster cur-
rently doing the Brooklyn Dodg-
ers games on WHN New York,
last week was appointed CBS Di-
rector of Sports
succeeding Ted
Husing, whose
contract expires
Aug. 8. Mr. Hus-
ing will continue
sportscasts on a
freelance basis.

James Dolan,
former assistant
to Mr. Husing,
has been named
CBS Associate
Director of Sports. Mr. Barber will
continue his broadecasts for P.
Lorillard Co. (Old Gold cigarettes)
through the 1947-48 seasons in ad-
dition to his new duties. With CBS
he will be heard on the air and will
set up a comprehensive sports pro-
gram, including the “cream of
sports broadecasts in the future,”
said a CBS announcement.

Mr. Barber began his radio
career on WRUF Gainesville, Fla.
in 1930 while attending college. He
joined WLW-WSAI in the spring
of 1934 and for six seasons broad-
cast the Cincinnati Reds’ games on
WSALI as well as football on WLW.
In 1939 he went to New York, de-
scribing the Dodgers games on
WOR and New York Giants games
on alternate Sundays. He described
the first professional baseball tele-
cast in 1939 and the first profes-
sional football game on video in
1941.

Mr. Barber has described nine
World Series, four all-star baseball
games and five Army-Navy foot-
ball games.

Central Division Adds
Five ABC Originations

WITH 15 of of ABC’s programs
originating from its Central Di-
vision in Chicago, Gene Rouse, ABC
Central Division program director,
has scheduled five new progams in
the past two months.

These include Esquire Spoirts Re-
view, Tuesday, 9-9:30 p. m. CDT.,
Stump the Authors, Sunday, 3-3:30
p. m., CDT; How Do You Pro-
nounce It? Thursdays, 7:30-8 p.m.
CDT; George Barnes Octet, Mon-
days through Fridays, 12:45-1 p. m.
CDT; and At Your Request featur-
ing Boice Smith, tenor and orches-
tra, Mondays through Thursdays
11:30 a.m.-12 noon CDT.

In addition to the new programs,
ABC’s Central Division also orig-
inates Breakfast Club, Hymns of
All Churches, Our Singing Land,
ABC’s Fine Arts Quartet, Club
Time, Quiz Kids, Junior Junction,
Wake Up and Smile, Chicago Sere-
nade and Music by Maupin.

Red Barber

A NEW 250 w station has been licensed
to C. R. MacIntosh, publisher of the
weekly North Battleford News, at North
Battleford, Sask. Station will operate
on 1240 kc.

Telecasting



join to serve Boston with daily newscasts and special events
over WCOP’s powerful new 5000-watt transmitter

With ten times more power, WCOP now brings ABC

network and Boston’s favorite local programs into every
corner of the Greater Boston area — the third richest

market in America.

Put this new power to work for 2_911_. WCOP backs
your advertising with Boston’s liveliest merchandising service
—and you’ll benefit from the publicity which is daily calling
Boston’s attention to WCOP’s new power.

Rates and availabilities from any Katz office.
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A Cowles Station
Exclusive American Broadcasting Company Outlet in Boston;




Broadcasters:

When Y ou Specify LINGO
You Are Assured of

LOW MAINTENANGE
PEAK PERFORMANCE
INSURED STABILITY

You'll always be glad you installed
a Lingo Radiator . . . because Lingo
will back up your investment by pro-
viding you with a tried and proved
antenna system to meet your specific
requirements with maximum effi-
ciency at a minimum of cost and
maintenance. Remember, only Lingo :
offers you these “6 Extras” at no
extra cost:

*1., Moderate Initial Cost
Optimum Performance
Low Maintenance Cost
5 Years Insurance
50 Years Experience
Single Responsibility

Ul-h?)»—-

o

WRITE FOR ENGINEERING ADVIE |

The services of our consulting engi- £3 7 :
neers are available to you on such :
pertinent problems as proper radia-
tor height, ground systems, perform-
ance expectations, etc. In writing,
please indicate location, power and
frequency proposed.

JOHN E. LINGO & SON, Inc.

Est. 1897 Camden, New Jersey
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OHN L. BARNES, WGAC Augusta,
Ga., office manager and bookkeeper,
has resigned to take up duties as vice

president and manager of new Elberton,
Ga. station.

EDWIN BUCKALEW, CBS western sta-
tion relations director, is on three
week trip visiting affiliates in Oregon,
Washington, Montana and Nevada.

IRVING F. TEETSELL has been ap-
pointed assistant general manager of
WFPG Atlantic City.

ROBERT B. HUDSON, CBS associate
director of education, July 10 addressed
the Emory U. Workshop for Teachers,
Atlanta, on ‘“‘The Use of Radio in
Schools.” The following day he ad-
dressed the Virginia State Teachers
Conference in Williamsburg, on “Com-
munications Are Basic to Democracy.”

LEWIS ALLEN WEISS, vice president
and general manager of Don Lee Broad-
casting System, Hollywood, and Mrs,
Welss, accompanied by their daughter,
Mrs. Patsy Hart, will leave aboard the
S. S. Matsonia on a four week Ha-
walian Islands vacation on Aug. 1. This
will be his first vacation in five years.

JACK K. COOKE, president of CKEY
Toronto, and ROY H. THOMPSON.,
owner of CFCH North Bay, CJKL Kirk-
land Lake, and CKGB Timmins, Ont.,
are directors of Skyway Drive-in The-
atres Co. Ltd., first outdoor moving
picture chain in Canada.

Engstrom on Trip

E. W. ENGSTROM, vice president
in charge of research, RCA Lab-
oratories division, RCA, on Aug.
10 sails from New York aboard
the Gripsholm as a member of the
Scandinavian research and indus-
try tour, sponsored by the Royal
Swedish Academy of Engineering
Research. The tour has been ar-
ranged to provide research and
industrial executives of the U. S.
with views of technological, indus-
trial and management advances in
Scandinavian countries with the
cbjective of opening a two-way
flow of scientific information across
the Atlantic. The group will re-
turn to this country Sept. 17.

u,acoming

July 15: Resumption of Clear Channel

II-)Iearings, FCC Hqtrs. Washington,
. C.

July 15-16; NAB Music Advisory Com-
mittee, Waldorf-Astoria, New York.
July 15-16: Engineering Conference on
Broadcast Standards, FCC Hqtrs,,

Washington, D. C.

July 15-19; Music Merchants Show,
Palmer House, Chicago.

July 15-Aug. 4: Second Radio Summer
School, KFBK Sacramento.

July 16: RMA Subcommittee Meeting
on tentative plans for National Radio
Week in 1946, Chicago.

July 17-18: Freedom of Radio Commit-
tee, Waldorf-Astoria, New York.

July 22: NAB Engineering Executive
Committee, Washington.

July 25: Opening of six-week course of
NBC-Northwestern U. Summer Radio
Institute.

Aug. 3-4: NAB Board Finance Commit-
tee, Hotel Stanley, Estes Park, Colo.

Aug. 5-6: Western Assn. of Broadcasters
(Canadian) Annual Convention, Har-
rison Hot Springs, B. C.

Aug. 6-8: NAB Board of Directors, Hotel
Stanley, Estes Park, Col.

Aug. 12-13: NAB Employe-Employer Re-
lations Committee, Washington.

Sept. 9-10: NAB Small Market Stations
Executive Committee, Washington.

HY STEED, manager of WLAV Grand
Rapids and the Wolverine Network, has
been honor guest in the last few weeks
at the Michigan State Lions Club Con-
vention, the Optimist Club and its
Lake Michigan cruise and at a civic
meeting for the Grand Rapids Chicks
(professional girls baseball club).
A. L. ASHBY, vice president and gen-
eral counsel of NBC, has been reap-
pointed chairman of the Communica-
tion Committee of the New York County
Lawyers Assn. for 1946-7.
JAMES R. KNOX, account executive
of Ruthrauff & Ryan, Toronto, has
~ been elected presi-
dent for 1946-47 of
the Radio Executive
Club of Toronto.
Other officers elect-
ed were SPENCE
CALDWELL, All-
Canada Radio Fa-
cilities, vice presi-
dent; SYD LAN-
TASTER, Radio Rep-
resentatives, secre-
tary; TED RUT-
TER, Horace N.
Stovin & Co., treas-
urer. Directors
elected were Past
Presidents HARRY E. FOSTER of
Harry E. Foster Agencies, and C. W.
WRIGHT, station representative. Com-
mittees include R. E. McGUIRE, Na-
tional Broadcast Sales (speakers);
ANDY McDERMOTT, Horace N. Stovin
& Co.; A. R. TIDY, Harry E. Foster
Agencies, and HARRY SAYERS, “Mar-
keting’’ (publicity); HAZEL KELLEY,
Stevenson & Scott; DOREEN DUNLOP,
Young & Rubicam (membership).

TWO MORE LEAVING
R&R FOR NEW FIRM

TWO MORE Ruthrauff & Ryan
executives are leaving to join the
four who resigned a fortnight ago
to form a new agency.

John J. Van Nostrand, program
supervisor of Ruthrauff & Ryan,
has resigned to join Sullivan,
Stauffer, Colwell & Bayles as west
coast manager in charge of the
Hollywood office. The agency ex-
pects to open that office sometime
in August. Phil Cohen, head of
daytime programs for Ruthrauff &
Ryan, is reported to be joining
SSCB sometime in July.

The agency, which formerly an-
nounced its name as Sullivan,
Stauffer & Bayles, has changed it
to Sullivan, Stauffer, Colwell &
Bayles with the affiliation of Rob-
ert Colwell [BROADCASTING, July 1].
Mr. Colwell was formerly chair-
man of the planning board of J.
Walter Thompson Co.

Mr. Knox

[ o

ABC Fight Rating

AUDIENCE for the Louis-Conn
fight broadcast was said to be
45,000,000 by the research depart-
ment of ABC. In its issue of June
24, BROADCASTING erroneously at-
tributed this figure to a special
C. E. Hooper Inc. survey.

WINNER of WSB Atlanta Bop Hope
Search for Talent Contest is Mary-
Margaret Price, a tall blonde chosen
from 150 contestants. She sang with
Bob Hope when he made a personal
appearance in Atlanta July 1, and she
will be considered as replacement for
Frances Langford.
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Before buying radio time investigate the reasons why
WAGA has made more progress in the past three years
than any other Atlanta station.

WAGA’s 5000 watts on 590 kilocycles assures depend-
able coverage of a market which accounts for half of
Georgiad’s retail sales and radio homes.

Add to this power, timely programming and aggressive

audience-building promotion and you have the reasons why

WAGA is producing the maximum response to your sales
message in the South’s responsive market . . . Atlanta.

AT L A NT A

5000 Watts on 590 K¢ American Broadcasting Company.
Represented by Headley-Reed.

BROADCASTING e Telecasting July 15, 1946 o Page 49



4 markets it pc

5
ar
<
T i
~
9
~ g
Y

"YORK, PA.._

READING, PA.
NBC

MUTUAL




1ys to consider

A Profitable Buy — This progressive station H
reaches a rich industrial and agricultural area. It
assures advertisers excellent results because 4

network shows and effectively pl

programs.
Reaches sales-Rich Market — Here
are manygl@rge, well-known industries and a rich

farmin§ counfrysude Your product advertised over
_j“OAV reaches the prosperous greater York
market which offers you excellent possibilities for
product sales.

State and Federal employmen'r payrolls assure
steady e'nployment Re5|den'rs enjoy a higher- 'rhcn-

ing story in this marke’r

Reaches a Thriving Market, Econom
ically —Reading is a thriving manufacturing city
located in the heart of fertile farming territory. lts
consistent prosperity makes it a wise and econom-
ical buy. WRAW reaches this market for you
effectively, economically.




Trifling With TNT

RADIO, ’tis said, has a crisis daily. Last week
the NAB held a half-dozen separate commit-
tee meetings to grapple with as many separate
problems running from highly technical allo-
cation factors to how to make programs better.

There’s one problem, programwise, that
warrants immediate attention—and action. It
isn’t one in the rarified and controversial area
opened by the Blue Book. It is one directly
and specifically covered by the Communica-
tions Act of 1934 in Section 316 thereof. It
relates to lotteries and games of chance over
the air. It makes them a penal offense, just as
the postal regulations bar them in the mails.

New attention is focused upon such programs
because of the revival of the Pot O’ Gold, to
begin Oct. 1 over ABC under sponsorship of
Lewis-Howe Co. for Tums—the original 1939-
41 sponsor. It was this program which in
1940 led the FCC to ask the Dept. of Justice
to prosecute under the lottery clause. The
Attorney General decided not to prosecute, pre-
sumably because he thought it was a border-
line case. But he did not conclude it was legal.

Legal or no, it is foolhardy for stations or
networks to venture dangerously close to in-
fraction of established law. The Pot O’ Gold is
simply a symbol. Former FCC Chairman
James Lawrence Fly, who sought Dept. of
Justice action in 1940, has been retained by
the Lewis-Howe agency, Roche, Williams &
Cleary, for the obvious purpose of ensuring
a program format that will skirt the anti-
lottery clause. Mr. Fly is a skillful lawyer
and it may be assumed he will exert every
effort to root out the “chance” or Ilottery
elements.

Nevertheless, any type of money give-away
program—Ilocal or nationwide—which has as
its theme the requirement that the listener
hear the particular program and be available
for con<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>