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W-L-E-F's Hooper growthn o fluke!

HERE'S JUNE-JULY WLEE A B C |HERE’S THE WLEE GROWTH AMP'A‘:!L mANYE igﬁ
MONDAY thu FRIDAY | 56,9 | 9.9 | 31.4 | 31.8| gam tonooN | 157 | 20.9 | 26.9
| 23.8 | 25.6 | 22.2 | 28.3 ,ng,?%‘;"o‘:,';,m,a‘" 14.3 | 20.6 | 23.8
M 13,3 | 27.8 | 24.0 | 34.6 | {owronen. | 7-5| 96| 133
SUNDAYAFTERNOON | 51 6 | 28.2 | 23.6 | 26.6 | noonTocooem, | 15-3 | 213 | 21.6
A ™ |31.5 | 16.9 | 29.6 | 22.0 g@,;“A“gA; oaYeME 25.6 | 27.6 | 31.5
Lottt 20.1 | 23.3 |25.2 |31.1 | [ RIS 12.3 | 16.0 | 20.1

In Richmond all eyes are on WLEE! You'll recall we know a live wire station when they hear one. So do smart

opened Oct. 1st. And every month we’ve forged ahead time buyers when they see steady-as-a-rock figures such

as these. WLEE belongs on any list trying to cover

Richmond.

in the race for share-of-audience. The steady, upward
increase in our Hooper ratings indicates that listeners

W-L-E-E

Mutual ... in Richmond

Mgr.

IRVIN G, ABELOFF, Gen.

TOM TINSLEY, Director Represented by Headle s-Reed




INTENTLY FOLLOWING every
word, 2,000 boys and girls sat in on a
WLS broadcast July 9—a program
familiar in their homes from babyhood.
It was WLS Dinner Bell Time, America’s

pioneer farm service program.

BUT THIS PARTICULAR DINNER
EELL belonged to them. They were the
2,000 4-H Club members from every
Indiana county, attending the annual
4-H Round-up on the Purdue Univer-
sity Campus.

SEVENTEEN OF THEIR COUN-
TIES were represented on the stage in
Purdue’s huge Music Hall, as WLS and
Prairie Farmer awarded the gold, silver
and bronze plaques honoring these
seventeen counties for outstanding
achievement in 4-H work —calf-raising,
cooking, clothing design, and all the
other facets of practical farm living

50,000 watts, 890 KC, American Affiliate, Re
KOY, Phoenix, and the ARIZONA NETWORK

Oomorrow’s 9[1.8%&{!5; Audience . . .

touched by the far-reaching
4-H program.

In the audience were dozens
who had contributed to the win-
ning of these annual WLS awards
—and hundreds more quietly stat-
ing their determination to be hon-

ored next year.

And in this broadcast, with its 2,000
studio visitors, is the explanation of
how WLS has become “‘one of the fam-
ily in Midwest America,” a part of the
lives of the people in Indiana and Mich-

1gan, Illinois and Wisconsin.

This and complete weather service,
market reports, news, down-to-earth en-
tertainment exemplify the quiet, neigh-
borly way WLS serves these people;
today’s and tomorrow’s friendly,
receptive audience for your

program on WLS.

Some of the Indiana 4-H Club boys and
girls with the plaques awarded July 9 at
Purdue. (above) Part of the audience for
WILS Dinner Bell Time.

The
PRAIRIE
FARMER
STATION

BURRIDGE D. BUTLER
Pressdent

GLENN SNYDER

Monoger

presented by JOHN BLAIR & COMPANY, Affiliated in Management with
— KOY, Phoenix « KTUC, Tucson -+ KSUN, Bisbee - Lowell - Douglas



HE pole vaulter would have little chance

of breaking a world’s record if he was
allowed only one jump in a meet. He must jump time
and again as the cross bar is raised to reach the peak
of perfection and gain the top prize.

It's the same with newscasting. You must have
opportunity to compete time and again with new
and fresh material as you take the air.

With International News Service you have the
power of selection from the most brilliantly written
and complete coverage in the world. You get ALL
the news, plus many news-features, ALL written so
they may be read easily.

Then when the competition is completed, like the
pole vauiter, you will have a new record in perma-
nent audience appeal, built around the highest
performance principles of public service.

INTERNATIONAL NEWS SERVICE
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BRUNTON BROTHERS, owners of KQW,
CBS San Francisco outlet whose plan to seli
to CBS for $950,000 denied tentatively by
FCC propésed decision, have retained Dow,
Lohnes & Albertson as new Washington coun-
sel, following recent accidental death of George
B. Porter [BROADCASTING, Aug. 19]. Lohnes
firm will represent KQW in FCC proceeding
involving competitive application of KSFO,
Wesley I. Dumm’s San Francisco outlet for
coveted 740 ke assignment with 50 kw.

NEGOTIATIONS for purchase of WOV New
York by David Dubinsky’s ILGWTU for about
$600,000-—double amount agreed upon with
Mester Bros., New York food merchants—
fell through last week at eleventh hour. Con-
versations opened with Arde Bulova, New
York watch manufacturer, also principal own-
er of WNEW, despite litigation of Mester
Bros. who seek to overturn FCC denial of
transfer. Reasons for failure of ILGWU ne-
gotiations not divulged after Sanford Cohen,
WOV-Bulova attorney, and Marcus Cohn,
Washington radio counsel for ILGWU, had
practically all of it down in writing.

POWER DENOMINATOR of 750,000 w rather
than 500,000 or 1,000,000 w being used by
Clear Channel group in preparation of main
exhibit for clear channel hearings. Whereas
clear channel stations originally indicated
varying powers in excess of 50,000 w limita-
tion clear channel engineers, for exhibit pur-
poses, concluded it desirable to compromise
on 750,000 w to plot coverage on exhibits.

COLE WYLIE, general manager of ZBM
Hamilton, Bermuda, established earlier this
vear, will wind up his identity with resort
station because of effects of tropical climate
on health. He will devote full time to KREM
Spokane, authorized last month, slated to begin
operation before year’s end as local inde-
pendent. He has suffered from arthritic con-
dition which had its onset during the war
in India and is aggravated by damp climate.

SMALL-TOWN network in Pennsylvania now
reported in Philadelphia radio circles. WNAR
Norristown, Rahall Broadcasting Co.’s new out-
let that debuted last week, owned by same group
that has station in Allentown and affiliation
in Chester, providing nucleus for statewide
hookup.

SLATED for appointment as Chicago man-
ager of WLW Cincinnati is Harry Albrecht.
William P. Robinson, present Chicago man-
ager, goes to WINS New York (see earlier
story page 40). '

THOSE Russian-language broadcasts promised
last spring by Assistant Secretary of State
Benton may hinge on President Truman. State
Dept. wants to use certain European transmit-
ters in Army’s hands. Army doesn’t want to
(Continued on page 93)
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Sept. 9-10: NAB Small Market Stations
Executive Committee, Hotel Statler, Wash-
ington.

Sept. 11: Brand Research Foundation, re-
gional meeting, San Francisco.

Sept. 19-22: Affiliated Advertising Network
annual meeting, Salt Lake City.

(Other upcomings on page 55.)

Bulletins

LOS ANGELES FM hearings, postponed from
Oct. 14-25 because of conflict with NAB con-
vention in Chicago Oct. 21-24 [BROADCASTING,
Aug. 26], slated to start Nov. 18, still in Los
Angeles.

COMMERCIAL VIDEO GRANT for WJAC
Johnston, Pa., announced Friday by FCC.
Authorization for Channel 13 (210-216 mc)
with effective radiated peak power 9 kw visual,
6.8 kw aural; antenna height 971 ft.

FEDERAL TRADE COMMISSION ordered
Paebar Co. and Alan F. Pater, 1819
Broadway, N. Y., to stop using ““We, the Peo-
ple” in titles of publications unless “clearly and
conspicuously” stated they are not connected
with radio program We, the People. Respond-
ents must also discontinue using term “Who's
Who.”

Business Briefly

P&G DRAMAS ® Procter & Gamble Co., Cin-
cinnati (Camay) Oct. 5 starts sponsorship of
dramatic show on CBS Sat. 10:15-10:45 p.m.
originating from Hollywood. Program will
feature various movie stars in dramatizations
of current films. Agency, Pedlar & Ryan, N. Y.

‘LIFE OF RILEY’ BACK @ Procter & Gam-
ble Co., Cincinnati (Teel), following sum-
mer lay-off resumes Sept. 7 Life of Riley on
135 NBC stations, Sat. 8-8:30 p.m. (EDST),
with West Coast repeat 7:30-8 p.m. (PST).
Agency, Biow Co., N. Y.

KREML PLANS @ Kreml Hair Tonic, New
York, begins sponsorship Sherlock Holmes Oct.
12, 9:30-10 p.m. Sat. on ABC. Contract through
Erwin, Wasey & Co., N. Y. Petri Wine, for-
mer series sponsor, continues Gregory Hood on
Mutual, originally summer replacement for
Sherlock Holmes. Petri Agency, Young & Rubi-
cam, N. Y.

SINATRA SPONSOR ® P. Lorillard Co., New
York (Old Gold), Sept. 11 returns Songs By
Sinatra, featuring Frank Sinatra, CBS Wed.
9-9:30 p.m. Firm sponsored Sad Sack as sum-
mer replacement. Agency, Lennen & Mitchell.

GENERAL MILLS SHIFTS @® Sept. 2 Gen-
eral Mills, Minneapolis, shifts origination of
NBC Woman In White and Today’s Children
from Chicago to Hollywood. Completes west-
ward movement of sponsor’s airings. Mas-
querade started from Hollywood June 3.

Verdict on Clears This Fall Held Unlikely

OFFICIAL HOPE for decision on clear chan-
nel question this fall apparently abandoned,
with FCC now shooting for decision around
first of 1947.

Acting Chairman Charles R. Denny Jr. dis-
closed Friday that no sessions in lengthy,
heartily-disputed proceedings would be held in
September but he would “like to see” decision
by first of next year.

Thirty days’ notice will be given before re-
sumption of hearings, he reported.

Effort to get postponement of Oect. 1 dead-

line for submitting to other NARBA signa-

tories U. S. plans for use of standard frequen-
cies presumably necessary in view of impossi-
bility of reaching decision by that time. Some
sources feel, however, outcome of clear chan-
nel question should have little material value
in NARBA negotiations, whether there is a
breakdown, partial breakdown or no breakdown
at all in exclusive frequencies.

While Commission is known anxious to get
out decision at earliest practicable date, sev-
eral factors contribute to delay in original
plans to decide issues by “late August or early
September” [BROADCASTING, April 22].

Chairman Denny pointed out engineers—
both those of Commission and of participants
in proceedings—still at work on final exhibits
and studies. Informed industry sources esti-

mate in this respect that five or six weeks may
vet be needed to get FCC and participants’
remaining technical presentations in order.

Another factor contributing to doubt on
decision date is uncertainty about time required
for final session, whenever it does come. No
indication yet by which to gauge accurately
whether session will take one, two, or even
more weeks to complete. '

Other determining factors include length of
time required for Commissioners to study evi-
dence and make up minds, both individually
and collectively. Complicating factor is unpre-
dictable question of extent and relative ur-
gency of other matters which will await FCC’s
attention at time.

Last session in proceedings Aug. 5 when
Commission en banc held combined hearing
and oral argument on proposed new engineer-
ing standards, which both came within and
extended beyond clear channel scope. Decision
on standards expected this month [CLOSED
CIrcuIT, Aug. 26].

Hope for August or September decision on
clears began dropping away several weeks ago,
but belief then was that evidence would be in
and decision reached by October or November
at latest [BROADCASTING, July 22]. Hearings
started in January, continued in lengthy but
intermittent sessions ever since.,
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Harrisburg is the capital city of prosperous Pennsyl- A
vania. Here the extensive railroad yards, steel mills :';':g
and other plants combine with State and Federal em- i
ployment payrolls to assure a prosperous market— X
stable employment. Because of the steady employment, = 5:{‘ —
residents of the Harrisburg area enjoy a higher-than- = X} =
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A
perous Harrisburg residents—your potential custom- _ -

ers. We believe it pays you well to present your sales

story over WKBO. Write for information. S : —

- —_——————————  —————
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: At Washington Headquarters

Weve Never Trizd fo
Sell Him An leecbox

ROBERT K. RICHARDS, Editorial Director
BUT--We do sell the market in the Omaha and Council Bluffs

Art King, Managing Editor; J. Frank Beatty,
area—the folks in our own backyard and beyond. And we're doing

Bill Bailey, Rufus Crater, Associate Editors; Fred
Fitzgerald, Asst. to the Managing Editor. STAFF:
Ward Archer, Lawrence Christopher, Irving
Kipnes, Mary Zurhorst; EDITORIAL ASSIST-
ANTS: Eleanor Brumbaugh, Margaret Elliott,
Cleo Kathas, Kathryn Swanson, Frances Tymann.

BUSINESS
MAURY LONG, Business Manager

Bob Breslau, Adwv. Production Manager; Harry
Stevens, Eleanor Schadi.

AUDITING: B. T. Taishoff, Irving C. Miller,
Mildred Racoosin.
CIRCULATION AND READERS’ SERVICE
BERNARD PLATT, Director
Frank Bannister, Dorothy Young, David Acker-
man, Leslie Helm, Pauline Arnold, William Sutton.,
PROMOTION
WINFIELD R. LEVI, Manager

a top-flight selling job for scores of advertisers in the biggest market
between Chicago and Denver, Minneapolis and Kansas City. In the
four counties which comprise this area, there are more people than
in three times as many counties in any other section of Nebraska or
Western Iowa. A call or wire will bring prompt information on a

KOIL-built program that will sell this big concentrated market for

NEW YORK BUREAU
250 Park Ave. PLaza 5-8355
EDITORIAL: Edwin H. James, New York Editor;
Florence Small, Dorothy Macarow, Patricia Ryden.
Bruce Robertson, Senior Associate Editor

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Martin Davidson.

CHICAGO BUREAU

360 N. Michigan Ave. CENtral 4115
Fred W. Sample, Manager; Jean Eldridge.

HOLLYWOOD BUREAU

6000 Sunset Boulevard, HEmpstead 8181
David Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

: 417 Harbour Commission Bldg. ELgin 0775
VICE PRES. AND GENERAL MANAGER James Montagnes, Manager.

ey g e BROADCASTING Magazine was founded in 1931 by

/ ; : Broadcasting Publications Inc., using the title:
BROADCASTING—The News Magazine of the Fifth
Estate. Broadcast Advertising ®* was acquired in
1932 and Broadcast Reporter in 1933,

* Reg. U. S. Pat. Office

Copyright 1946 by Broadcasting Publications, Ine.

you in the heart of the rich, Missouri Valley basin.

EDWARD PETRY & CO., INC.
National Representatives

SUBSCRIPTION PRICE: $5.00 PER YEAR, 1% PER COPY
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Keep your eyes on the

where radio ownership jumped
37.1% in the last five years

Always a good buy, WBT now rates better than ever.
Lots better!

Radio ownership in North and South Carolina has
jumped 37.1% since 1940...an increase twice as large
as the national average!* That means a huge “bonus”
audience for advertisers throughout WBT’s 83-county,
Day-Night Primary Area.*

What's more, income in the WBT Area has more
than doubled since 1940! Gross effective buying income
is at an all-time high—$1,796,250,000.

Thousands more radio families. With millions more

to spend. No wonder the country’s smartest advertisers

place the new Carolinas among their “Must Markets.”
And no wonder they insist on using WBT. With
Columbia Network programs and network-quality local
originations, 50,000-watt WBT commands a larger
average audience than the combined total of all other
stations within its Primary Areal!

Keep your eyes on the new Carolinas. And let WBT

keep Carolina eyes on your product and brand name.

*BM?S Survey, January, 1946 HCES 7th Series Listening Area Study

tSalcs Management's Survey of Buying Power, 1946

@ REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS

SOUTHEASTERN BRUADCASfING COMPANY

CHARLOTTE, 50,000 WATTS - THE SOUTH’S PIONEER STATION
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Tampa factor-
ies manufactured
$35.506.726 cigars
last year. and led
the nation in the pro-
duction of handmade
cigars.
Cigar manufacturing is
one of the many indus-
tries which have made
Tampa the industrial center of
Florida—and a stable year ‘round.
market. Tampa means business
—ALL season. ..EVERY season!
Advertisers seeking thorough, ef-
fective coverage in this rich,heav-
ily populated market use WFLA.
Morning. noon and night, WFLA
is the most-listened-to station in
the heart of the Taumpa trade area.

5000 WATTS
DAY AND NIGHT

NATIONAL REPRESENTATIVE

JOHN BLAIR & CO
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“CONVICTED of first degree nor-
mal health STOP Sentenced to four
years labor STOP Will be sworn
in Saturday STOP,” so reads the
telegram received by H. Quenton
Cox, KGW Portland, Ore. general
manager, from Don Rickles, former
station “wonder-boy” announcer
about to enter Annapolis.

Now 18, he was eleven when he
did his first show on Benson High
School’s KBPS - Portland, Ore.,
after winning a grade school com-
petition for announcers. He was
part of the staff of subsequent
shows until, at 13, he wearied of
his amateur standing and joined
KVAN Vancouver, Wash., as rec-
ord m.c., technician, news editor,
announcer and master of cere-
monies. He mowed the lawn be-
tween platters.

At 15 he auditioned at KGW and
was accepted by an amazed Frank
Coffin, then chief announcer, whose
only fear was not the quality of
the youth’s voice—but the possi-
bility it might change in the mid-
dle of a commercial. That possi-
bility never materialized.

Between announcing jobs he com-
pleted his high school eduecation
and 18 months at Reed College,

DON

and did so well in his qualification
examinations for the Naval Acad-
emy that he was selected from the
entire state as first alternate. A
resignation made Mr. Rickles the
prinecipal according to Oregon Sen.
Wayne Morse, who announced the
appointment.

Sellers of Sales

turned his back on both tal-

ents to enter banking found

out his first love was actual-
ly radio. With an understanding of
law, finance and radio he eventual-
ly became business manager of
Young & Rubicam’s Hollywood
office. That’s the story of Bruce
Gibson Eells, an Iowan who took
root in California.

Today at 85, this versatile young
man has an active hand in the man-
agement of eight transcontinental
programs and three ;
regional shows.
Time and talent
costs for these are
reputedly close to an
annual $10,000,000.

His job 1is an
unusual one, call-
ing for a thorough
understanding o f
functional adminis-
tration as well as a
grasp of the creative
elements so vital to
successful radio.

His first soprano

! SINGING HALF3ACK who

effort was heard
July 12, 1911, in
Sioux City, Iowa.

Later as a baritone,
he won the Atwater
Kent Foundation award in 1928,
taking the Iowa finalist’s erown. Be-
tween times, he learned to play
football and excelled at that as well.

Combining his halfback chores
with singing, while attending
Drake U., Des Moines, he began to
draw his first checks from radio,

' thanks to the managements of KSO

BRUCE

and WHO. In addition he wrote,
produced, participated in and sold
his own programs for KSCJ Sioux
City. Subsequently he was heard
over WGN and WBBM in Chicago
when he became an assistant na-
tional bank examiner in the employ
of the Treasury Department.

Through his work in bank ex-
amining, he found that there were
glaring examples of mismanage-
ment of the business affairs of
radio and movie people. As a result
of counsel rendered one particular
star, he was en-
couraged to become
a business manage-
m e nt counsellor.
Thus for the next
two years he made
advice pay but the
urge to get back to
radio was strong.

So in 1939 he
joined the Don Lee
Broadcasting Sy s-
tem in Hollywood as
an account executive
and in three years
progressed to post
of sales manager
at KHJ. He left
this to join Young
& Rubicam in April
1943.

Aside from radio, he says his
family is his main interest. In
1933 he married Margaret Leisti-
kow of Pasadena and today they
boast two daughters, Margaret
Ann, 12, and Sandra, 9.

At Drake he joined ATQO and
also is a member of the Hollywood
Athletic Club.

OUR
LISTENERS
WILL AlLL

What’s the job outlook for post-
war Washington? 1161 employers
give this answer:

For every four persons employed
full time by private business firms
in the Washington area in July 1944

.« . five will be needed after con-
version to peacetime operation.

Yes . . . it’s a stable market with
money to spend. And to reach them
by radio. . . use their entertainment
station . . . WWDC.

26% INGCREASE
IN EMPLOYMENT

Firms estimated they would require
26 % more people within a year
after the war than they employed in
July 1944, This need is great enough
to offset the expected curtailment of
government employees. These fig-
ures furnished by the Planning
Committee of the Washington Board
of Trade and The Opinion Research
Corp. of Princeton, N. J.

WWdc

the big sales result
station in Washington, D. C.

represented nationally by

FORJOE & COMPANY

BROADCASTING o Telecasting
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YOUR GREAT OPPORTUNITY

HAS FINALLY COME-----
TONIGHT YOU PLAY AT
CARNEGIE HALL

/NO’ 1 MUST \ Y WITH

STAY IN THE HOTEL /%
AND LISTEN TO @OSAUF

1WOVs | 8%,

PRAIRIE STARS

METROPOLITAN, yes . . . the largest, most active and highly = ___o- "

=< concentrated metropolitan center in the world. Yet, New

7 __. Yorkers are not necessarily sophisticates in their choice of music ]
¥ and entertainment. An example is “Prairie Stars” with Rosalie !

d. Allen. Here’s an appealing, entertaining, recorded show that has |

o B! sold itself to New York’s vast radio audience. And it can do a selling |
B | job for you ... Monday through Friday at 10:15 p.m.

RALPH N. WEIL, General Manager s b e ; L5
JOHN E. PEARSON CO., Not'l Rep.  brimiin e SE i
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NOW THAT YOUR STATION

WORLD CAN HELP

DON'T GO AWAY, YOU OLD-TIMER

... THIS CONCERNS YOU, TOO!

Any program you offer for sponsorship must
do two selling jobs. It must sell the sponsor and
it must sell his goods.

SELLING THE SPONSOR

The first of these is the hardest. There’s no
telling just which type of entertainment your
prospective sponsor is going to like best. So you
have to be ready with #// kinds. You should have
on hand the widest possible variety of material to
choose from.

The World Library offers you the most

comprehensive list of categories in the

field. With World selections you can

build musical programs of any type—
classical, popular, concert, salon, folk

song, patriotic, novelty, Latin Ameri-
can, college, religious, holiday, music
appreciation, and a lot of others. Over
4,000separate selections tochoose from!

SELLING THE AUDIENCE

The second job your program must do is to sell
your sponsor’s goods. This means that listeners
must enjoy what your station puts on the air.
To hold their attention—and build an audience
for your sponsor—you must give these listeners
well-known talent, interesting programs, and top-
quality sound reproduction.

STARS — Through our affiliation with Decca
Records, Inc., and our constant contact

WORLD LIBRARY £3

YOU MAKE MONEY!

with all other sources of entertainment
talent, World Library offers you the
best known names in radio, stage and
screen today. The nation’s foremost or-
chestras, vocalists, and novelty groups
are at your service.

PROGRAMS — Also to help you build the most
interesting programs out of the thou-
sands of selections in the library, we
provide you with the Continuity Serv-
ice. From our New York headquarters,
a steady stream of smartly-paced scripts
—now numbering over 78 a week—are
sent to subscribers.

SUPERIOR REPRODUCTION — Our top quality
sound reproduction comes from our
use of Western Electric Vertical Wide
Range recording methods and the finest
studios manned by experienced engi-
neers. You get the best possible record-
ing for FM broadcasting and plus qual-
ity for AM broadcasting. You get live
tone quality from our Vinylite discs.

TO SUM IT ALL UP

World Library gives you the material to build
any type of program to suit any type of budget
. . . for local, regional or national sponsorship.

If you're new in the business, it will pay you
to know more about the World Library. We'll be
glad to help you all we can. Just get in touch
with the office nearest you. We're in the book.

better™ NEW YORK
WORLD BROADCASTING SYSTEM, INC. (ol CHICAGO
A subsidiary of Decca Records, Inc. C@Q \I;’IESLP%IYN\Z,}ggg
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A LITTLE EXTRA EFFORT
OFTEN GETS A BIG RESULT!

® Good radio-station representatives are radio’s most creative

salesmen. Good radio-station representatives are therefore EXCLUSIVE REPRESENTATIVES:
one of radio’s best assels. e —— OB
] . BALTIMORE WCBM
Because, without the revenue from national spot, few sta- BROWNSVILLE KVAL
tions could continue to give the service that makes more E:Tta;?roN 5. C WGR'Va(:S“C’
than 28,000,000 U. S. families listen daily. CINCINNATI WCKY
COLUMBIA, §. C. WIS
~ : CORPUS CHRISTI KRIS
F&P is Ifroud of the ext.ra effort we have put into spot T T Wor
broadcasting. As one tangible measure of that extra effort, DES MOINES WHO
we cite the F&P brochure, “Radio—One-Quarter Century ,?:,:gLH-SUPENOR ‘xgi"c
of Progress”. It will give you a new conception of the com- HOUSTON KXYZ
parative costs of spot radio, newspapers, magazines, and INDIANAPOLIS WISH
] ) . KANSAS CITY KMBC
network radio. Write or phone for your copy. LOUISVILLE WAVE
MINNEAPOLIS-ST. PAUL  WTCN
OKLAHOMA CITY KOMA
PEORIA-TUSCOLA WMBD-WDZ
: RALEIGH WPTF
:\ ROANOKE WDBJ
\ INC ST. LOUIS KSD
(. . - ® ® SEATTLE KIRO
¥ o o o . SYRACUSE WFBL
s X O Pioneer Radio Station Representatives TULSA XTUL
" /X Since May, 1932

 .‘// \

CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DﬁROIT: 645 Griswold Ss. SAN FRANCISCO: 58 Suster HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bldg.
Franklin 6373 Plaxs 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 | Main 5667
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Porter Will Return to FCC by January 1

Denny to Revert
To Former

Position

By SOL TAISHOFF

PAUL A. PORTER will return to
the FCC chairmanship before the
end of the year, having just about
completed his “trouble-shooting”
assignment as OPA administrator,
which began last February.

Within the next few weeks it is
expected President Truman will
announce that he has given Mr.
Porter a recess appointment to the
FCC, and will rename him chair-
man. The appointment will be sub-
ject to confirmation by the new
Senate when Congress convenes in
January, but that is regarded as
virtually automatic.

Coincident with Mr. Porter’s re-
turn, now regarded as certain un-
less there are unforeseen develop-
ments which would place him in
another high Federal office, Acting
Chairman Charles R. Denny Jr.
will revert to his commissioner-
ship. President Truman may also
take occasion to express a hearty
“well done” to both of these young
administrators when he announces
the Porter reappointment.

Vacation Probable

Mr. Porter probably will not as-
sume office immediately upon reap-
pointment. He is being urged to
take his first real vacation in a
half-dozen years. Since OPA is
about to reach the liquidation
stage, winding up its affairs by
June 30, it is felt Mr. Porter can
relinquish his assignment there
within a few weeks without unduly
discommoding operations.

When the President drafted Mr.
Porter for the OPA assignment to
stem the tide against inflation, he
said it would be temporary, and
that he expected Mr. Porter to re-
turn to the Commission. Originally
the plan was for a six-month leave
of absence, but under the law it was
necessary for Mr. Porter to resign
the FCC post. In the interim, the
President has kept the FCC post
open and the Commission has func-
tioned with six members since last
February.

Several times the President was
urged to fill the vacancy to give
the FCC its full complement of
seven members. Moreover, Mr.

MR. PORTER

Porter had indicated that he did
not plan to return to the FCC and
there was some thought that he

would return to private practice
of law, or enter business. It was
reliably reported that he has sev-
eral standing offers for law firm
partnerships as well as for execu-
tive posts in private industry.

May Resign Later

How long Mr. Porter will remain
with the Commission is problem-
atical. He will be reappointed to
fill his former unexpired term,
which runs until June 30, 1949. It
is doubted, however, whether he
will complete that tenure. His
friends discount repeated reports
that he will become chairman of
the Democratic National Commit-
tee, succeeding Robert Hannegan,
who would devote his full energies
to his postmaster generalship. Mr.
Porter was publicity director of the
Committee during the 1944 Presi-
dential campaign.

Mr. Porter personally recom-
mended 83-year-old Charlie Denny
for the Acting Chairmanship when
President Truman effected the

OPA reorganization. During his
14 months with the FCC, Mr. Por-
ter had leaned heavily upon the
former general counsel in grap-
pling with the unprecedented post-
war work-load. He likewise had
been instrumental in procuring Mr.
Denny’s promotion to a commis-
sionership less than a year before.

While no formal comment is
forthcoming as to when Mr. Por-
ter will return to the FCC, chances
are it will not be until late this
year. Mr. Denny, as acting chair-
man, is scheduled to address both
the Television Broadcasters Assn.
annual conference in New York
Oct. 10, and the NAB convention
in Chicago Oct. 21-24.

Returning to the FCC with Mr.
Porter will be Dorothy Page, his
top secretary, who has been with
him for the last four years in his
treks from OPA, where he was
deputy administrator in charge of
rent controls in 1942, to the FCC,
and back to OPA.

FCC Disc Liberalization Rule Assalled

Briefs Claim That Live
Talent Affected
Under Ruling

By RUFUS CRATER

CBS and NBC, the American Fed-
eration of Musicians, KFI Los An-
geles, KVOO Tulsa and WTMJ
Milwaukee told FCC last week that
it had gone too far in its proposed
liberalization of Rule 3.407 regard-
ing identification of recordings
[ BROADCASTING, June 10, Aug. 26].

They asked for a de-liberaliza-
tion of the plan at least to the
extent of requiring that recordings
be identified as such if the talent
used on them is identified. In
its present form, they contended,

the proposed amendment would en-
courage broadcasters to use re-
corded rather than live programs.

“That the Commission still rec-
ognizes the importance of live
talent is abundantly demonstrated”
in its March 7 Blue Book, KFI
declared.

CBS contended the rule as pro-
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posed is “vague and indefinite and
subject to varying interpretation,”
is “confusing and contradictory,”
and “would seriously impair public
acceptance of broadcasting.”

NBC claimed the rule should be
—but in its proposed form is not—
based on the principle that “use
of live talent deserves recognition
and encouragement, and it should
be afforded every reasonable and
effective protection.”

Would Hit Artists

AFM maintained the amendment
would result in “fraudulent” prac-
tices and by encouraging substitu-
tion of recorded for live programs
would “cut off [artists’] employ-

ment opportunities” and “create an.

imposing obstacle to the future

SPECIFIC PROTECTION for live
talent in FCC’s proposed amend-
ment to the transcription identifica-
tion rule (3.407) was requested last
week by several licensees and
American Federation of Musicians,
who suggested that the projected
liberalization is, in that respect, too
liberal.

development and
radio programs.”

KVOO said it thought the Com-
mission actually intended to re-
quire announcement of transerip-
tions when talent is identified, but
suggested that this be specifically
required.

WTMJ proposed a similar solu-
tion.

CBS and NBC, AFM, and KFI
presented their views in formal
briefs filed Monday on the dead-
line for statements on the pro-
jected amendment. KVOO and
WTMJ outlined their suggestions
in letters from their respective at-
torneys a few days before deadline.
NAB, Westinghouse Radio Sta-
tions and -KGIR Butte have- sub-
mitted general endorsements of
the amendment in its present form,
while Bamberger Broadcasting.
Service (WOR New York) recom-
mended liberalization of the rule
as it relates to identification of
short spot recordings [BROADCAST-
ING, Aug. 26]. Date for oral argu-
ment has not been set. .

The proposed amendment would
require that a recording be identi-

(Continued on page 79)
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Philco Signs ABC
For Crosby Show

Official Announcement Made

By Woods and Carmine

OFFICIAL announcement that
ABC has signed a contract with
Philco Corp., Philadelphia, to
broadcast Bing Crosby transcrip-
tions [BROADCASTING, Aug. 19],
was made in New York last week
by Mark Woods, ABC president,
and James H. Carmine, vice presi-
dent of Philco.

When Mr. Carmine on Aug. 15
signed the crooner for a tran-
scribed series, it was said that in
addition to ABC, the station list
for the transcriptions will include
400 outlets in the United States,
Canada, Mexico and other coun-
tries.

The Crosby Show, first of the
headliners to take to the air in a
transcribed commercial series, will
be heard Wednesdays at 10 p. m.,
in the eastern time zone and at
9 p. m. local time in all other zones
on 211 ABC stations. On the es-
timated 400 other stations times
will coincide as nearly as possible
with those of the network outlets.

The independent business will be
placed by Philco’s agency, Hutch-
ins Adv., Philadelphia.

The series will begin Oct. 186.

Appearance of a top star like
Mr. Crosby on transecribed shows
may provide the answer to a long-
standing question: Will the public
cotton to a canned show, even if it
features a performer as popular
as the crooner?

It had been reported that Phjl-
co’s contract with Mr. Crosby in-
cluded a provision that if the
singer’s Hooperating on the tran-
scribed show falls beneath a speci-
fied level, he will return to live
production.

Coca-Cola Resumes

COCA-COLA Co. Atlanta, Ga.,
Sept. 9 resumes sponsorship of
Spotlight Bands on MBS, Mon.-
Wed.-Fri. 9:30-10 p. m. For eight
weeks show was sponsored by Army
Recruiting Service and toured the
service camps, ships and hospitals.
Program will feature Guy Lom-
bardo and his orchestra on Monday,
Xavier Cugat and his band on
Wednesday and Harry James and
his orchestra each Friday. Agency
for Coca Cola is D’Arcy Adv., New
York.

Citrus Group Signs

FLORIDA CITRUS COMMIS-
SION, Lakeland, Fla. (canned
citrus juices), Aug. 30 started
sponsorship of the Fred Waring
program on more than 150 NBC
stations, Mon.-Wed.-Fri. 11-11:30
a. m. Waring show is sponsored by
the American Meat Institute on
NBC Tuesday and Thursday.
Agency for Citrus Commission is
Benton & Bowles, New York.
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COMPLETING NEGOTIATIONS for the Bing Crosby series on ABC

stations are (1 to r) standing: Pierson Mapes, vice president of Hutchins

Adv. Co.; Mark Woods, ABC president; and Edward J. Noble, chairman

of the board of ABC. Seated is James H. Carmine, president of Philco
Corp., sponsor.

Eversharp Buys ABC

EVERSHARP Co. (Schick razors)
has bought the Fri. 8-8:30 p. m.
period on ABC beginning Nov. 1
through its agency, Biow Co., New
York. Agency is contemplating
two shows to fill the time, Fat Man
and Mr. Opportunity. Eversharp
also will sponsor for 10 weeks To-
night on DBroadway Monday on
CBS.

Texas Co. 11th

THE TEXAS Co. begins 11th year
of sponsorship on CBS with Texaco
Star Theatre featuring FEddie
Bracken starting Sept. 29 on full

CBS network Sun. 9:30-10 p. m.
New show is packaged and owned
by Mr. Bracken. Agency is Bu-
chanan & Co., New York.

Tidewater Places
TIDEWATER ASSOCIATED OIL
Co.,, San Francisco (gasoline),
Sept. 28 starts for eight weeks
sponsoring major West Coast foot-
ball games on 18 ABC western
stations, Sat. 2-4:45 p.m. (PST).
Schools are: U. 8. C.,, U. C. L. A.,
Stanford, U. of California, Berke-
ley, St. Mary’s, U. of San Francis-
co, Washington, U. of Santa Clara
and Oregon State. Agency is Bu-
chanan & Co., San Francisco.

“Darling, 1 think you've been doing too many remote broadcasts lately!”
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Kay Kyser Signs New

Contract, Reduces Show

FOR THE first time in nine years
Kay Kyser’'s College of Musical
Knowledge will be reduced from
one hour to a half-hour show. It
is now sponsored by Colgate-Palm-
olive-Peet Co. for Palmolive Soap.
Mr. Kyser has definitely been re-
leased from his contract with
American Tobacco Co. He had been
lend-leased to Colgate-Palmolive-
Peet since Dec. 11, 1944, The new
contract with the latter company
for the half-hour show is said to
be a “long term” one. The half-
hour show goes into effect on Oct.
2 in the 10:30-11 p. m. period on
NBC. Contract was placed through
Ted Bates Inc., New York.

American Tobacco Co. will re-
tain the first half-hour released by
reduction of the Kyser show, 10-
10:30 p. m. The agency, Ruthrauff
& Ryan, is contemplating putting
in Frank Morgan Show.

Gillette Sponsors Title
Fight on ABC Sept. 18

GILLETTE Safety Razor Co.,
Boston, will sponsor the Joe Louis-
Tami Mauriello heavyweight cham-
pionship fight at Yankee Stadium,
New York, Sept. 18 on ABC. Ac-
count placed through Maxon Inc.,
Detroit, Gillette agency.

Bill Corum and Don Dunphy,
who reported the Louis-Conn fight
June 19, will describe the Sept.
18 bout. The Louis-Conn match,
also aired on ABC for Gillette,
earned a 67.8 Hooper rating.

Gillette is also sponsoring the
Sept. 6 welterweight title bout at
Yankee Stadium between Marty
Servo and Sugar Ray Robinson
on both ABC and WNBT, NBC
video station in New York.

P&G Resumes

PROCTER & GAMBLE Co., Cin-
cinnati (Duz), Sept. 7 resumes
Truth or Consequences featuring
Ralph Edwards on 136 NBC sta-
tions, Sat. 8:30-9 p. m. (EDST)
with West Coast repeat 7-7:80
p. m. (PST). Agency is Comp-
ton Adv., New York.

Skelly Renews
SKELLY OIL Co., Kansas City,
has renewed Skelly News on 24
NBC stations six times weekly
8-815 a. m. (CDST) for 52 weeks
effective Sept. 9. Program is broad-
cast from Chicago. Agency is
Henri, Hurst & McDonald, Chi-
cago.

Jan Schimek

JAN SCHIMEK, 44, former CBS
director of copyright and associate
director of the editing department,
died Aug. 27 at his home in Forest
Hills, Long Island, N. Y., after a
long illness. Mr. Schimek joined
CBS in 1930 as director of literary
research in the continuity division
of the program department. Sur-
viving is his wife, Madeleine.
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Simpler Application Forms Soon

Budget Bureau Will See
Proposed FCC Papers
Next Month

SIMPLER FCC application forms
for broadcasters are on the way.

To be submitted to the Budget
Bureau about mid-September, the
proposed new forms are expected
to be “an improvement’ over pres-
ent forms but will not, it appeared,
represent full accomplishment of
industry’s wishes in the matter of
questionnaires.

The Commission officially an-
nounced last week that “simpler
applications for broadcast and
other authorizations” are “in prep-
aration,” but did not go into de-
tails. These will come, the an-
nouncement said, ‘“when these
(forms) are ready for issuance.”

“The Commission feels that. it
can simplify forms to a degree
that will meet legal and engineer-
ing requirements yet, at the same
time, be mutually convenient in re-
ducing work in filling out and
processing,” FCC said.

Industry has been given a voice
in preparation of the proposed
forms through the Radio Subcom-
mittee of the Advisory Committee
on Government Questionnaires,
which has consulted informally
with both FCC and Budget Bureau
officials.

Coy Writes Members

Wayne Coy, vice president of
WINX Washington and chairman
of the Radio Subcommittee, has
written all committee members to
notify them that the Budget
Bureau, which must approve all
forms used by Government agen-
cies, has agreed to supply copies
of the proposed broadcast forms
for committee study and recom-
mendation before acting upon
them. Mr. Coy said he would call
a committee meeting soon after
each member has received copies
of the proposed forms.

In event of any serious gap be-
tween committee members and the
FCC, it was believed that the
Budget Bureau would hear both
sides and then make the final de-
termination. Industry sources indi-
cated a belief that the new forms
would “go a long way toward what
broadcasters want’’ but would “not
give them everything they want
in the way of questionnaires.”

Budget Bureau is not expected
to go into the question of whether
or to what extent program ques-
tions should be included. Rather,
it will approve or reject the forms
on procedure only. It was indi-
cated, however, that the new forms
will be predicated on the FCC Blue
Book policy.

FCC forms which expired June
30 are now being used under a
Budget Bureau extension to Sept.
30.

Members of Mr. Coy’s Radio
Subcommittee are Charles Bar-

FCC FORMS used by broadcasters
are being simplified, the Commis-
sion announced last week. FCC said
it thought they could be reduced
to meet legal and engineering re-
quirements and ‘‘at the same time

.be mutually convenient in reducing

work in filling out and processing.”

ham Jr., WCHYV Charlottesville,
Va.; Kenneth Berkeley, WMAL
Washington; H. J. Brennen, WJAS
Pittsburgh; Carl Burkland, WTOP
Washington; John Elmer, WCBM
Baltimore; Merle S. Jones, WOL
Washington; C. T. Lucy, WRVA
Richmond; Herbert L. Pettey,
WHN New York; Carleton D.
Smith, WRC Washington; Rich-
ard C. Steele, WTAG Worcester;
C. E. Arney Jr., NAB secretary-
treasurer (subcommittee secre-
tary).

News Announced

FCC’s announcement that new
and simpler broadcast forms are
in preparation was made in a news
release reporting on short-cuts
executed or planned by the Com-
mission. Forms and other paper
work are being pared “to the bar-
est minimum consistent with ad-
ministrative  requirements” in
order to speed the handling of

FCC’s postwar work-load, the re-
lease said.

As an indication of its plans, the
Commission pointed out that it is
“about to issue’” FCC Form 401-B
for police, fire or forestry radio
station construction applications,
cutting the old eight-page, 34-
question form to 18 questions on
one page. A comparable reduction
is being made in Form 401-C for
utility or miscellaneous radio serv-
ices. Form 404-A now constitutes
both application and license for
non-scheduled aircraft stations
and the same thing is being done
for radiotelephone-equipped ships
in 501-A, now being printed. Ap-
lication forms for amateurs have
been revised and preparation of
individual records has been re-
duced from seven typing opera-
tions to one.

Other short-cuts reported by
FCC include extension of licenses
by blanket order or in blocks wher-
ever possible; renewing special
temporary authorizations without
reissuing the documents; abandon-
ing designation of serial numbers
in cases where a transmitter is
replaced by another of the same
type; no longer requiring operators
to furnish fingerprints and evi-
dence of citizenship.

Draft Status

THERE IS NO specific in-
dustry exemption applicable
to radio in the present Selec-
tive Service draft, according
to Selective Service head-
quarters in Washington. “To
get an exemption,” a spokes-
man said, “a man must prove
himself indispensible to the
national  existence.” Ad-
vanced students in some
studies, however, like radio
engineering, may be certi-
fied, and then are given “spe-
cial consideration by the local
draft board,” he stated.

U. S. Steel Resumes

U. S. STEEL CORP., New York,
Sept. 8 for 52 weeks renews The-
atre Guild on the Air on ABC Sun.
10-11 p. m. The show has been on
a summer hiatus since June 9
during which time U. S. Steel has
been sponsoring Hour of Mystery
on ABC in same time period. Agen-
cy is BBDO New York.

Harvel Replaces
HARVEL WATCH Co., New York,
Sept. 15 replaces the Cliff Edwards
Show on ABC Sun. 1-1:15 p.m.
with Johnny Thompson and his or-
chestra. Agency is A. W. Lewin
Co., New York.

FCC Adopts

Commission Will Hold
Seminar Period
Tuesday

A COMPREHENSIVE, 150-page
revision and re-statement of Part
I of FCC’s Rules and Regulations
relating to organization, practice
and procedure was adopted by the
Commission last Tuesday and will
be made public this week.

The new Part I was formulated
to give effect to the Administrative
Procedure Act (Public Law No.
404), which spells out statutory
guides for Federal administrative
agencies generally and, for FCC
and other agencies, provides among
other things for substantial
changes in administrative proce-
dure, particularly with respect to
hearings before examiners [ BROAD-
CASTING, July 8].

Set for Release

The new rules are set for release
Wednesday. But because of their
length and “the important nature
of the rules,” FCC announced their
adoption last Wednesday, made
copies available Thursday “for
study” by members of the press
and bar, and called a seminar for
Tuesday to discuss their import
and the changes involved and to
hear questions and suggestions for
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150-page Rules Revision

REVISED PART I of FCC’s Rules
and Regulations relating to organ-
ization, practice and procedure, ap-
proximately 150 pages in length,
will be released Wednesday. The
revision, bringing the rules in line
with the Administrative Procedure
Act, was adopted last Tuesday,
will be discussed in an FCC-bar-
press seminar Tuesday afternoon.

future amendments to the Ilaw.

Harry M. Plotkin, FCC assistant
general counsel, who with Acting
Chairman Charles R. Denny Jr.
supervised preparation of the new
version, will conduct the seminar.
It will be held at 2:30 p. m. Tues-
cay in Room 6121, New Post Of-
fice Bldg. and will be attended by
attorneys and news reporters.

Arrangements for the confer-
ence were made by FCC and the
Federal Communications Bar
Assn. through FCBA President
Philip G. Loucks of the Washing-
ton law firm of Loucks & Schar-
feld, and the FCBA Committee on
Practice and Procedure, headed by
Karl A. Smith of the firm of Ho-
gan & Hartson. Mr. Loucks has
written FCBA members urging
them to study the revised rules
and be present at the seminar.

Under terms of the Administra-
tive Procedure Act, all its provi-

sions must be effective by June 11,
1947 (12 months from date of
gsigning by President Truman),
but some parts must take effect by
Sept. 11 this year. Effective date of
FCC’s revised rules will be an-
nounced when they are released.

Although the new rules of the
Commission may not be disclosed
until Wednesday, the Act upon
which they are based indicates the
general trend future operation will
take. A summary in the July 8
issue of BROADCASTING showed the
Act’s effect upon broadcast mat-
ters before FCC would include:

Responsible to CSC

1. Hearing examiners will be re-
sponsible to Civil Service Commis-
sion rather than to FCC, effective
by June 1, 1947; however, the
Commission en banc or one or
more Commissioners may also, as
now, conduct hearings.

(Informed opinion interprets the
Act as permitting FCC to continue
using staff members to preside in
hearings on applications for new
facilities but requiring use of the
new examiner system in other cases
—such as renewals, transfers, and
changes in facilities.)

2. Examiners may issue initial
or recommended decisions which, in

(Continued on page 83)
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Return of KOB Sought by New Mexico

Petition for Involuntary
Transfer to College

Filed by Regents
By J. FRANK BEATTY

THE State of New Mexico, which
sold KOB Albuquerque (770 ke,
50 kw special authorization) to
Albuquerque Broadcasting Co. in
1936 (for $25,000 and program
time) wants the station back. Pe-
tition for involuntary transfer of
the KOB license to the Board of
Regents, New Mexico College of
Agriculture & Mechanic Arts, was
filed by the board last week with
the FCC.

The action marks the latest ma-
neuver in a series of legal skir-
mishes between the regents, repre-
sented by Loucks & Scharfeld as
counsel, and KOB, represented by
Pierson & Ball [BROADCASTING,
June 17].

Pending in Courts

Pending in Federal courts are
two actions in which the regents
ask (1) reversal of a U. S. Dis-
trict Court ruling Dec. 7, 1945 that
KOB need not give the college cer-
tain specified hours of free time
because it would thus violate its
duties as an FCC licensee and (2)
$500,000 damages for 250,000 al-
leged violations of a contract of
sale clause calling for mention of
the college in station identification
announcements.

Allegedly ambiguous language
in the 1936 contract provides basis
for the legal jousts. The regents
claim that KOB has failed to com-
ply with its request of June 30,
1945 for approximately an hour a
day of free time, according to the
petition filed at the FCC by Joseph
F. Zias, of Loucks & Scharfeld.

In addition to small amounts of
time then used by the college, the
regents asked 10-10:30 a. m. Sun-
day; 5:30-45 p. m. daily except
Sunday; 8:30-9 p. m. daily except
Monday and Thursday. The con-
tract calls for daily 30 minutes
before 6 p. m. and 30 minutes after
6 p. m.

KOB countered July 10, 1945
with a complaint filed in U. S.
District Court that the regents
were without contract rights; that
the option time provision of the
1936 contract of sale was illegal;
that compliance would violate its
duty as a licensee; and refused to
include name of the college in sta-
tion announcements.

KOB Failure Alleged

The regents, in asking the FCC
for KOB’s license, claim KOB has
failed to comply and “apparently
never had any intention of comply-
ing with its obligation to furnish
the regents the very valuable con-
sideration which induced the re-
gents to sell the station. .. .” Fur-
ther alleged is “clear failure of
consideration.” If the contract is
illegal as contended by KOB, ac-
cording to the FCC petition, it was
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illegal at its inception and Al-
buquerque Broadcasting Co. ac-
quired the station under an illegal
contract having no binding force
and effect.

The regents claim it is incumbent
on the FCC to “right the great
wrong perpetrated on the college”
and place the parties as nearly as
possible in status quo at the time
of the 1936 transfer.

Fund of $50,000 is available to
the regents for use in acquiring
the KOB plant, should involuntary
transfer be ordered, in addition to
authority to issue bonds. If the
plant cannot be purchased, the re-
gents can use the money to ac-
quire equipment and studio facili-
ties provided FCC grants its ap-
plication for station license. The
regents last July 30 authorized ap-
peal to the FCC and directed the
college president to set up a radio
department.

In the Dec. 7 decision the Fed-
eral District Court held that ad-
ministrative diseretion of the FCC
was not invaded by its ruling to
the effect that KOB would violate
duties as a licensee by yielding the
time requested by the regents.

Appeal to the U. S. Circuit Court
of Appeals was taken Jan. 8 by

the regents on the ground that
the court decision invaded the
FCC’s primary jurisdiction by de-
ciding an administrative question
concerning public interest in licens-
ing and operating a station under
the Federal Communications Act.

Sept. 16 Hearing

This appeal comes before the
appellate court at Denver Sept.
16.

Should: the regents be granted
involuntary transfer of the license,
the station will have a revised pro-
gram format, according to the pe-
tition. Series of Spanish lessons
will be broadcast, and network and
phonograph record time will be re-
duced. KOB at present carries NBC
programs, as well as some ABC
and MBS originations. The regents
propose to have the same net-
work affiliations.

Though the regents had origin-
ally asked $500,000 damages for
alleged failure of KOB to mention
the college on station identifica-
tions, this claim had been removed
from the program phase of the
litigation. Last Dec. 10 the regents
filed complaint in State District
Court asking the $500,000 damages
and trial by jury. On May 17 KOB

INTRICATE stratagems by the
State of New Mexico and KOB Al-
buquerque reached a climax last
weel;, when the state asked the
FCC for return of the station,
which it sold to Albuquerque Broad-
casting Co. in 1936. Involved in
maneuvers are local political feuds
of long standing. Parties in case
are utilizing about everything in
administrative and statutory books.

asked removal to the U. S. Dis-
trict Court. This trial will be heard
later but the court has not fixed
date for hearing.

Albuquerque Broadecasting Co.
(KOB) in a brief prepared for sub-
mission Sept. 3 to the U. S. Ap-
pellate Court, contends that the
district court properly took juris-
diction in the Dec. 7 decision be-
cause a Federal question is in-
volved, and that the exercise of
jurisdiction by the court .did not
invade the primary jurisdiction of
the FCC.

Leased in 1931

In a counter-statement of the
case, KOB reviews history of sta-
tion operation, stating that the
station was leased by the college
to Journal Publishing Co. in 1931
but that the Federal Radio Com-
mission was not notified. In 1935

(Continued on page 80)

Moscow Conference Set

Durr Is Slated to Head
FCC Group; Miles
Also Picked

PREPARATIONS for the next
World Telecommunications Confer-
ence, probably in Chicago next
April, will be made Sept. 28 in
Moscow at a five-power telecom-
munications meeting, called by the
Russian Government [BROADCAST-
ING, Aug. 5]. Date was announced
last week after Russia agreed to
postpone the original date from
Aug. 28. .

Earlier plans of the U. S. to call
a United Nations engineering con-
ference in this country in October,
preparatory to the plenipotentiary
meeting, have been altered, since
Russia issued the invitation fo# the
September assembly. Tentative
plans now are to suggest at the
Moscow conference that an engi-
neering meeting begin in the U. S.
in January,

State Dept. will not announce
the official U. S. delegation until
after President Truman has ap-
proved the nominations of various
interested agencies. It was learned,
however, that Comr. Clifford J.
Durr will head the FCC delega-
tion, accompanied by Capt. Paul D.
Miles, chief, Frequency Allpcation
Section; Marion H. Woodward, as-
sistant chief engineer in charge of
the Common Carrier Division and
former head of the International
Division, and David Adams, legal
chief, International Division. Fran-
cis Colt deWolf, chief, State Dept.

RUSSIA has set Sept. 28 as date
for five-power telecommunications
conference (USSR, U.S., United
Kingdom, China, France) prepara-
tory to World Telecommunications
Conference in U. S. next spring
Comr. C. J. Durr will head FCC
delegation, with Capt. Paul D.
Miles as chief expert. Among prob-
lems expected: Controversy be-
tween USSR-Britain over use of
580 ke.

Telecommunications Division, will
be chairman of the U. S. delega-
tion.

First Conference

Since this will be Mr. Durr’s
first international conference on
communications, much of the Com-
mission’s participation is expected
to fall on the shoulders of Captain
Miles, veteran communications ex-
pert, a former chairman of the In-
terdepartment Radio Advisory
Committee, and Naval Communica-
tions official during the war, and
on Mr. Woodward, who has repre-
sented the U. S. at several inter-
national meetings.

Comr. E. K. Jett, the Commis-:

sion’s top authority on interna-
tional communications matters and
chairman of the Second North
American Regional Broadcasting
Conference in Washington last
February, had been considered the
likely candidate to head the FC(C’s
delegation. He was understood to
have been the State Dept.’s choice,
but it was reported that since Com-
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for Sept. 28

missioner Durr had not been as-
signed to any international con-
ferences on telecommunications,
Acting Chairman Charles R. Denny
and some of the other Commission-
ers felt Mr. Durr should have the
Moscow honors.

Although seven U. S. industry
representatives have planned to
send observers to the Moscow meet-
ing [BROADCASTING, Aug. 26], the
Soviet Union still has not replied
to a request of the U. S. that indus-
try observers be permitted. Russian
representatives earlier had inti-
mated that the Stalin Government
was not prepared to entertain a
large delegation and preferred that
the visitors be confined to a mini-
mum number.

Tentative plans are to send 21
U. S. delegates, including officials
of State Dept., FCC, Army, Navy,
Coast Guard, CAA and the Bureau
of Standards. That list may be cut
to 19, however, because of the gen-
eral economic trend in Government,
it was learned.

British-USSR Controversy

What promises to become a major
issue at the Moscow conference is a
controversy between the USSR and
Britain over use of the 580-ke
channel. A fortnight ago the Brit-
ish Broadcasting Corp. announced
that its new “high-brow” network,
to be known as Program C, would
begin operations Sept. 29 on 580
ke, a frequency used by the Ger-
mans during the war.

Sir William Haley, BBC director

(Continued on page 80)
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YOU WOULD LIKE

A 15.5 HOOPERATING
IN THESE 11 IOWA CITIES!

SPENCER MASON CITY
27,080 POP.
'.'4'2’,1’,&‘3"‘ ¢ Lt

FORT DODGE
22,904 POP.
©® 71 MILES

(WHO —

CARROLL® gooxee AMES MARSHAUTOWN
ONE STATION!— oS v R Ty
[ 82 MILES 36 MILES 32 MILES

NEWTON
wHo * 10,462 POP.

DESMOINES IO MiLES

OSKALOOSA

®,024 POP.
54 MILES

ACTUALLY PRODUCES
THAT FIGURE!)

IOWA

CRESTON®
8,033 rop.
64 MILES

OTTUMWA @
31,570 POP.
71» MILES

« 330 MILES >

WHO of course has the highest Hooperatings in
Des Moines. But Des Moines is only one small
section of WHO’s coverage area.

To find how WHO rates in other widely-scat-
tered lowa cities we asked Hooper to survey
eleven ‘‘outside zone” communities, ranging
from 30 to 146 airline miles from Des Moines,
making a comparison of these cities with the

regular Des Moines report. Seven have their
own local radio stations.

Result: The discovery that WHO’s Hooperat-
ings in the eleven ‘“‘outside zone cities” are
often higher than in Des Moines!

Here is a sample: 12:00 NOON to 1:00 P.M.—
Monday thru Friday

Share Share Share Share
Rating of Aud. | Rating of Aud. | Rating of Aud. |Rating of Aud.
WHO STATION B STATION C OTHERS
DES MOINES 6.3 522 1.6 13.0 | 4.0 33.3 | 0.1 1.5
WHO ALL CBS ALL ABC-MBS OTHERS*
11 OTHER CITIES| 15.5 51.4 | 4.4 145 7.7 25.4 | 2.3 7.8

* This includes others except *‘other NBC’——which had a combined rating of 0.3, and a combined Share of Audience of 0.9.

In all eleven ‘“outside zone cities”’, the lowest
Hooperating given WHO, at any hour of the day
or night, was 8.5. The lowest Share of Audience
was 40.9. (The highest Hooperating was 25.8,
with a 68.3 Share of Audience!)

Good programming and good public service
make WHO a “must’ in Iowa. Send today for
the complete Report—or ask Free & Peters.
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WHO

+ for lowa PLUS #

50,000 Watts
B. J Palmer, Pre51dent
J. 0. Maland, Manager

Free & Peters, Inc., National Representatives

Des Moines
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‘BMB No Answer to Radio Research’

CoverageReports Head
Points to Parallel
With CAB
By EDGAR H. FELIX

“EXPERTS Reflect on Dissolution
of CAB” [ BROADCASTING, Aug. 19],
with its considered statements by
Hugh Beville and E. P. H. James,
might appropriately have been
headed “Distinguished Mourners
Bow as CAB passes.” Their em-
phasis on the value and significance
of Archibald Crossley’s pioneer
program rating barometer and
their restraint in avoiding the con-
troversies marking the termina-
tion of CAB are reminiscent of a
funeral eulogy.

However, I do not share Mr.
Hugh Beville’s confidence that
BMB may become the ultimate
source of radio research informa-
tion. There is too much of a deadly
parallel between CAB and BMB,
as at present constituted, to breed
much hope that BMB will develop
into the much desired independent
and unbiased research agency.

CAB and BMB have the follow-
ing similarities in structure:

1. Policy direction: A volunteer
joint-industry committee,

2. Sponsorship: The quasi-offi-
cial choice of buyers and sell-
ers of broadcasting as the
agency to perform a specific
research undertaking.

3. Research technique: Dedi-
cated to a particular research
technique.

4. Source of funds: Primarily
financed by a segment of the
industry; CAB by buyers,

BROADCAST MEASUREMENT
BUREAU has the same basic faults
as the defunct Co-operative An-
alysis of Broadcasting in the view
of the accompanying article by
Edgar H. Felix, director of Radio
Coverage Reports. To an article
by Hugh M. Beville nominating
BMB to carry on radio research
[BROADCASTING, Aug. 19], Mr.
Felix took such sharp exception
that he hastened to volunteer this
reply. Mr. Felix, once promotion
and public relations manager of
WEAF New York, was a lieutenant
colonel in the Signal Corps.

BMB by sellers of radio fa-
cilities.

A post-mortem of CAB suggests
ailments to which BMB is exposed
because of similarity in structure
and organization:

1. Obsolescence of technique:
Failure to recognize an im-
proved technique until after
a flexible and aggressive busi-
ness organization had far out-
distanced it.

2. Volunteer joint-committee
management failures: After
initial enthusiasm has worn
off, committee members tend
to lose interest, substitute
representatives, leaving deci-
sions to a minority and offer-
ing resistance and inertia to
suggested technique improve-
ments.

3. Non-profit operation lowers
efficiency: Paid staffs, ham-
strung by volunteer commit-
tee management and attend-
ant difficulties in securing

New CPA Ban Further Cuts

Chance for Building Permits

NEW cut of 25 to 30% in com-
mercial and industrial construction
was ordered last week by CPA
Administrator John D. Small as
pressure for concentration of build-
ing efforts in veterans housing
reached a peak. Action was taken
when Mr. Small and Wilson W.
Wyatt, housing expediter, unable
to agree on a formula, called in
John R. Steelman, director of the
Office of War Mobilization and
Reconversion.

Many of CPA’s functions in issu-
ing permits for building projects
will be transferred to National
Housing Agency, though for prac-
tical purposes the transfer will not
materially alter procedure for those
applying for permits.

CPA had hoped to ease during
the summer the control plan it set

up March 28, anticipating an in- .

crease in building supplies. Instead
it has been forced to yield to
pressure for veterans’ housing.
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This pressure is at a high point
at present because of desire to
erect all possible housing for vet-
erans before winter.

Under present regulations a
CPA permit, obtainable from 71
regional offices, is needed for radio
station projects costing over $1,000.

No Specific Goal

Though details of the order and
its application to regional offices
around the nation had not yet been
worked out, high CPA officials said
the new cut was not directed to-
ward any special business or indus-
try such as broadcasting. In effect
the cut means that each regional
office will reduce the total of its
weekly grants for new non-hous-
ing projects by 25 to 30%.

Thus a broadcaster applying for
a CPA permit will have a less
chance of obtaining approval than

(Continued on page 81)

policy changes, tend to build
up a well-greased bureau-
cracy. Expansion of service
and competitive improvement
is not encouraged by in-
creased rewards to manage-
ment and personnel.

4. Unbalanced financing pro-
duces schisms: Financing by
one segment of the industry,
such as buyers, produces sus-
picion that the results tend
to favor only successful sell-
ers. Disgruntled sellers were
the first to support and en-
courage Hooper. The same
thing can happen with buy-
ers.

Same Structure

BMB is built on an exactly simi-
lar structure to that of CAB and
is faced with the possibility that
each of these difficulties will de-
velop in time. But it was not the
superior flexibility of private en-
terprise alone that enabled Hoopetr

to make 1nroaas Into CAB’s ap-
parently impregnable position. It
was the fact that the coincidentai
technique which he introduced pro-
duced a precise answer to a precise
question without reliance on mem-
ory, while CAB continued too long
with a technique placing somewhat
more reliance on the listener’s
memory. The technical factors in-
volved are worth examining in the
light of BMB’s present technique:
1. Degree of reliance on memory
in obtaining answers:
Hooper: None; name the pro-
gram of station you are lis-
tening to mnow.
CAB: Recollection over a
short. finite period of time:
What programs did you listen
to?
BMB: Unlimited and unre-
stricted reliance on memory:
BMB asks: ‘“List below: the
CALL LETTERS of all radio
stations which you or some-
one in your family listen to
at home—AT ANY TIME.’
(Capitalization is BMB’s.)
(Continued on page 82)

1878 William Tarlton Aleorn 1945

WILLIAM CARLTON ALCORN,
68, former vice president and gen-
eral manager of WBNX New York
and pioneer in foreign-language
broadcasting, died Wednesday of
pneumonia in his boyhood home,
Elkhart, Ind., where he was spend-
ing the summer.

Born in Elkhart July 29, 1878,
Mr. Alcorn left high school to learn
the machinist’s trade. Eventually
he became a well-known trouble
shooter and until 1928 he served
some of the largest manufacturing
plants in the Midwest as consult-
ant and industrial reorganizer.

Eighteen years ago he went to
New York as vice president and
general manager of the Triplex
Safety Glass Co. of North America.
In 1933, A. L. Haskell, who owned
three small stations — WBNX
WCDA WMSG-—induced Mr. Al-
corn to become vice president and
general manager of his radio in-
terests.

After a short time Mr. Alcorn
decided to merge the three stations
into WBNX and enter the foreign
language field. He felt that New
York was fully-covered with Eng-
lish-language broadcasts but there
was a need for service for the 70%
of the metropolitan population
either of foreign parentage or for-
eign-born.

WBNX was the only station in
the Bronx, sixth largest population
center in the country. Mr. Alcorn
saw the need for wider coverage
than a 250 w local could give. In
1940 WBNX placed in operation
a $100,000 transmitter and in-
creased power to 5 kw.

Mr. Alcorn took a keen interest
in civic affairs. He made it an un-
written rule that his key employes
should be civic-minded. As a re-
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MR. ALCORN

sult WBNX became known
throughout the New York area.
Its personnel spoke before civic
clubs, took part in community af-
fairs. Mr. Alcorn was a director
of the Bronx Board of Trade and
a member of the New York Civic
Defense Council during the war.
He also took part in other war
activities.

In 1944 he retired from active
management of WBNX, turning
over his duties to William 1.
Moore, who had been Mr. Alcorn’s
commercial manager for several
yvears. He maintained his home in
the Bronx, however, but was
spending the summer in Elkhart
when he was stricken.

Surviving are his wife, a daugh-
ter, Eleanor, and a brother, Chal-
mer Alcorn, Detroit. ’
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COSTLY SERVICE
WW.J Alcoholic Discs Sent

———140 Ovtlets Free————

AT A COST OF $900 a week, WWJ
Detroit writes, produces and broad-
casts Alcoholics Anonymous, then
ships transcriptions to 140 other
stations free. Offer of a second 13
weeks has just gone out, the 26-
week schedule representing nearly
$25,000 spent on public service out-
side station’s own coverage area.

Alcoholics Anonymous has been
on WWJ almost two years, has won
two awards and appears slated for
an indefinite run. It follows a simple
pattern of dramatizing actual case
histories plus brief interviews, the
basic material being supplied by
the organization of the same name.
W. E. Scripps, publisher of the
Detroit News, owner of WWJ, is
responsible for broadcasting the
program and distributing the tran-
scriptions free. Margo Pfeifer
writes the script. Burt Wright is
producer.

War Assets Plans to Increase

Use ot Radio in Moving Goods

(See Surplus Story, page 33)
FIRST serious use of radio time to
promote sale of surplus war goods
is in the works at War Assets Ad-
ministration under its new decen-
tralization policy by which regional
offices . are given more freedom in
moving billions of dollars worth of
material,

Topping advertising projects as
WAA swings into an all-out-effort
to move surplus goods in a hurry,
is a radio campaign drawn up by
F. L. Lederach, chief, Advertising
Division, WAA Region No. 3 (Pa,,
48 counties; N. J., 9 counties; all
of Delaware). The campaign, now
being scanned at WAA headquar-
ters in Washington, calls for im-
mediate launching of an 18-week
radio series with a budget of
$46,000.

The series would consist of one-

minute announcements on at least
a score of stations, along with five-
minute programs Sunday afternoon
or evening in which all surplus
sales in the area for the coming
week would be announced. In ad-
dition the regional office is con-
sidering other radio which may
bring its 1946 air budget up to

around $150,000.
By the end of 1946 this region

will have spent about $800,000 in

advertising on the basis of its
current budget. In addition the re-
gion will ask another $200,000,
bringing its 1946 total to a mil-
lion dollars, should the additional
funds be granted. Media used are
broadcasting, newspapers, direct
mail and catalogs.

Newspaper space is being used
by the region at the rate of $70,000
a month. Media placements, in

ROOM FOR PROGRESS

There was plenty of room for progress between this early model and th: modern auto .

Yet, when the postwar cars get on the road there'll be even more changes and the million
people in the Nashville area will again spend large sums for automotive equipment . . . In
the last prewar year over 32 million dollars were spent for cars alone—not including gas or

oil——and' the sales were climbing then . .

product . .

with an advertising message broadcast over WSIX.
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- This is a growing market, ready for your quality
. And WSIX's large, regular audience is an excellent opening. Start your campaign

AMERICAN * MUTUAL
5,000 WATTS
980 K.C.

Represented Nationally by
THE KATZ AGENCY, INC.
WSIX gives you all three:

MARKET, COVERAGE, ECONOMY

BROADCASTING o

some cases, are handled direct with
media instructed to bill Fuller &
Smith & Ross, serving WAA as
national agency. Some placements
are now handled through local
agencies.

In charge of all WA A advertis-
ing is Northrop Clarey, deputy
administrator and chief of the Of-
fice of Information & Advertising.
Carl K. Hart, director of advertis-
ing at WAA for five months, has
resigned to return to private busi-
ness in Chicago. Mr. Clarey is a
former advertising director of
Standard Oil Co. of New Jersey
and was assistant to the president
when he retired at the first of the
year.

WAA was awarded a radio bud-
get of $646,324 for the fiscal year
started last July 1, under the Third
Deficiency Bill, but WAA head-
quarters has not developed formal
plans to allocate the money. Criti-
cism had been voiced at WAA’s
budget program on the ground that
it called for specific use of spots
and programs at rates far in ex-
cess of normal time charges.

Morrill Named Manager
Of WLAW in Lawrence

APPOINTMENT of Harold B.
Morrill as general manager of
WLAW Lawrence, Mass., was an-
nounced last Monday by Irving E.
Rogers, president and treasurer of

Hildreth & Rog-

ers Co., owner
and operator of
the station.

Mr. Morrill,
who has Dbeen
with Hildreth and
Rogers for 24
years as auditor,
assistant trea-
surer and secre-
tary, has Dbeen
active in WLAW
since it went on the air in 1937.
Station is now constructing a 50
kw transmitter at Burlington,
Mass.,, and will open studios in
Boston.

Mr. Morrill

Columbia Instructor
To Manage CBS Show

DR. GEORGE CROTHERS, for-
mer history instructor at Colum-
bia U., New York, has joined the
CBS Education Division to man-
age a new veterans forum, Opinion
Please, to be heard Fridays, 5-5:30
p. m., as part of the CBS Ameri-
can School of the Air.

Dr. Crothers joined CBS in July,
1945, on a temporary basis while
still instructing at Columbia, and
directed research in the division
of postwar studies, providing back-
ground materal for Lyman Bry-
son’s CBS program Problems of
the Peace. He will continue re-
search for Mr. Bryson’s program
now called Time for Reason and
will also act as consultant on all
American School of the Air pro-
grams.

Telecasting



UWIGIBE

MIAMI

AND

WPDQo

JACKSONVILLE

ANNOUNCE THE APPOINTMENT OF

THE KATZ AGENCY, INC.

AS NATIONAL REPRESENTATIVES

EFFECTIVE
IMMEDIATELY

WGBS - ABC - 10,000 WATTS - 710 K C. » WPDQ - ABC - 5,000 WATTS - 600 K C. (C.P.)
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Hit Tunes for September

(On Transcriptions)

BLUE CHAMPAGNE .

ASSOCIATED—Richard Himber THESAURUS Vincent Lopez
STANDARD Freddy Martin George Wright

The Californians LANG- WORTH—Johnny Long
WORLD—Charlie Spivak Al Trace
MacGREGOR—Henry King

COFFEE SONG, THE ...

LANG-WORTH—Blue Barron STANDARD—De Castro Sisters
THESAURUS—Jumpin’ Jacks MacGREGOR—Henry King
CAPITOL—King Sisters

EVRYBODY LOVES MY BABY,

MY BABY (coode;

WORLD—Charlie Spivak LANG-WORTH—Frankie Carle

| DONT KNOW ENOUGH:--.%~%.

LANG- WORTH Four Knights THESAURUS—Novatlme Trio
Art Mooney Music of Manhattan
" Chuck Foster STANDARD—Leighton Noble
PIN UP—Enoch Light MchREGOR—Jlmmle Grier
WORLD—Charlie Spivak Henry King

IT'S MY LAZY DAY ...

ASSOCIATED—Evelyn Knight THESAURUS—Novatime Trio
LANG-WORTH—Chuck Foster WORLD—Russ Morgan

MOON OVER BROOKLYN ...

WORLD—-Guy Lombardo THESAURUS—Novatime Trio
ASSOCIATED—The Stardusters STANDARD—The Coronettes
LANG-WORTH—BIlue Barron Joe Reichman

T0O MANY IRONS IN THE FIRE

ASSOCIATED—Richard Himber MacGREGOR—Don Swan (Marks)
LANG- WORTH Blue Barron THESAURUS—Novatime Trio
Al Trace CAPITOL—Hal Derwin

VEM VEM ...

LANG-WORTH—Ron Perry WORLD—Jose Morand
MacGREGOR—Don Swan THESAURUS -Music of Manhattan

WHATTA YA GONNA DO ...

THESAURUS—Novatime Trio WORLD—Lles Brown

ASSOCIATED—-The Stardusters PIN UP—Enoch Light

MacGREGOR Don Swan STANDARD—The Coroneites
Jimmie Grier LANG-WORTH—Randy Brooks

WHEREVER THERE'S ME™==2"

PIN UP—Enoch Light LANG-WORTH—Blue Barron
ASSOCIATED—Galli Sisters THESAURUS—Sammy Kaye
MacGREGOR—Red Nichols STANDARD—Dick Jurgens

WHO TOLD YOU THAT LIE?...,

ASSOCIATED Galli Sisters THESAURUS—Novatime Trio

Phil Brito MacGREGOR—Don Swan
PIN UP—Enoch Light LANG-WORTH—Blue Barron
WORLD—Les Brown " Al Trace
STANDARD—Dick Jurgens

WITHOUT YOU (e Pauaseas

THESAURUS—Music of Manhattan LANG-WORTH-—D’Artega
PIN UP—Enoch Light ASSOCIATED—Victoria Cordova
MchREGOR—Aaron Gonzales STANDARD—Carlos Molina
Jimmie Grier ’ The Californians
“ Veramae Stevens  WORLD—Mischa Borr

B M HIT TUNES
ARE AVAILABLE, TOO,
ON MAJOR PHONOGRAPH RECORDS
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SIEPMANN, KAYE FIND ACCORD

All Agree Time for Controversial Topics

ONE TOPIC on which there was
complete agreement in the discus-
sion of Radio’s Second Chance on
WQXR New York Aug. 22, 9-9:30
p. m., was the selling of time for
controversial subjects.

Participants on the program,
The Author Meets the Critics,
Charles Siepmann, the Dbook’s
author; Sydney Kaye, vice presi-
dent and general counsel of Broad-
cast Music Inc.; and Thomas R.
Carskadon, of the American Civil
Liberties TUnion Committee on
Radio. agreed that time ‘“ought
not to be sold for controversial
tovics.” Mr. Kave expressed the
opinion of Mr. Carskadon and him-
self when he said, “We both think
that that inevitablv leads to giving
the person with the longest purse
the most time.” Mr. Siepmann
was also in accord.

After commenting that Radio’s
Second Chance was well written,
Mr. Kave said that it was based on
a “ecentral fallacy, the fallacy that
radio programs can be improved
bv letting the Government control
their balance and content.”

Then he added another *“basic
fallacv.” namelv: “Radio is not
intended to develop local talent.
The great social purpose of radio
is to hind the world together . . .
to bring into everv community
what lies outside.” Its subsidiarv
function. he said. is to disseminate
local suhiects. but “to exaggerate
the local function bevand the truly
hinding service of radio in making
the world a closer place to live in
and letting us know about each
other seems to me to throw away
Mareoni’s invention.”

Mr, Carskadon countered:
“There is also the fact that it

NETWORKS CHIEFS

TO BE TBA GUESTS

PRESIDENTS of three of the
four nationwide networks have ac-
cepted the invitation of Television
Broadcasters Assn. to attend the
banquet session of the TBA sec-
and television conference to be held
Oct. 10 at the Waldorf-Astoria,
New York.

Ralph B. Austrian, chairman of
the conference, announced last
week that Presidents Niles Tram-
mell of NBC., Mark Woods of ABC
and Edgar Kobak of MBS will be
present to witness the presentation
of the TBA awards of merit to in-
dividuals who have contributed to
the scientific and commercial devel-
opment of television.

Other distinguished guests will
include: Philip D. Reed, board
chairman, General Electrie Co.; C.
G. Stoll, president, Western Elec-
tric Co.; Barney Balaban, presi-
dent, Paramount Pictures; Ned De-
pinet, executive vice president,
Radio-Keith-Orpheum Corp.

Should Not Be Sponsored

needs to bind the community to-
gether, and unless it gives some
access to this great forum of the
radio, to the interests and talents
of the community, it is falling
down.”

John K. M. McCaffery, chairman
of the program, presided. The
Book-of-the-Month Club is the
program’s Sponsor.

FIVE ABC SPONSORS
SIGN FOR RENEW ALS

ABC last week announced five 52-
week program renewals on the net-
work. Miles Laboratories, Elkhart,
Ind., effective Sept. 30, renews Lum
‘W’ Abner, Monday through Thurs-
day, 8-8:15 p. m. Agency is Wade
Advertising, Chicago.

Effective Sept. 29 the Dr. Pep-
per Co., Dallas, renews Darts For
Dough Sunday, 5-5:30 p. m. Agency
is Tracy-Locke Inc., Dallas.

The American Cyanamid Co.,
New York, effective Sept. 30, re-
news and switches time on The
Doctors Talk It Owver. Formerly
Tuesdays, 9:30-9:45 p. m., the show
will be heard Mondays, 10-10:15
p. m. Agency is Hazard Advertis-
ing, New York.

Bristol-Myers Co., New York
(Mum and Vitalis), effective Oct.
4 renews Break the Bank Friday,
9-9:30 p. m. through Doherty,
Clifford & Shenfield Inc., New
York, and effective Sept. 9 Hunt
Foods Inc., renews What’s Do’
Ladies, Monday through Friday,
2-2:25 p. m. Agency is Young &
Rubicam, Hollywood.

RCA Constructing New
150-kw Istanbul Outlet

A MILLION-DOLLAR radio sta-
tion, one of the most powerful in
the world, is being constructed by
the RCA International Division for
the Turkish government at Istan-
bul, Meade Brunet, vice president
and managing director of the divi-
sion, announced last week.

The new station, of 150 kw
power, will broadcast on medium
wave and will embrace the most
modern engineering  principles,
Mr. Brunet said. Personnel of the
Turkish government’s press and in-
formation service, to be assigned to
the operation of the station, have
been studying broadcasting meth-
ods at RCA Institutes Inc.,, New
York.

Viewtone Production

VIEWTONE TELEVISION & RADIO
Corp. is stepping up production of its
low-priced video receivers in an at-
tempt to keep abreast of the demand
for them, Irving Kane, company'’s pres-
ident, reported last week. Total of 876
Viewtone sets had been installed in
homes as of Aug. 26, Mr. Kane stated.
Production, he said, has now reached
150 sets a week and in a month or so
should be 300 sets a week. Three models
are being produced, all with 7-inch
tubes and all direct viewing. Model
with video reception only retails for
$169.95, without installation.
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M. provides a Milky Way

;‘MAQ,S 50,000-watt signal provides a milky
way for the sales messages of The Bowman Dairy
Company, which places its products on the door-

steps of over 100,000 customers in the Chicago area.

Each Monday through Friday morning at 11:30,
Bowman’s program, The Musical Milk Wagon, brings
melodic variety to thousands of WMAQ’s intensely
loyal listeners. In a recent review, Variety reported
— “Musical Milk Wagon is a smooth, easy-to-take-
before-lunch-or-any-other-time musical show with
an unusual serenade feature that lifts it out of the

run-of-the-mill . . . It’s network caliber stuff.’’

A short time ago, Bowman’s renewed The Musical
Milk Wagon for another fifty-two weeks—evidence of
confidence in the power of WMAQ to reach people
who do the buying in America’s Number 2 market.
To learn how a rich segment of this market can be

yours, call the nearest NBC Spot Sales office now.

THE NATIONAL BROADCASTING COMPANY




MESERVEY NOW WITH
SIMMELL - MESERVEY

LIEUT. COL. DOUGLAS MESER-
VEY, former program executive of
NBC and before his Army service,
deputy director of OWI domestic
radio bureau, last week joined
Simmetll-
Meservey of Bev-
erly Hills, Calif.,
producer of edu-
cational films and
records. Mr. Mes-
ervey’s father is
a member of the
firm.

Col. Meservey,
recently released
after service with
the General Staff
Corps, Washington, served as mili-
tary governor of Bremen during
the early occupation period, fol-
lowing duty in Africa, England,
Italy and France. Before joining
NBC, he was advertising manager
of du Pont Cellophane Co.

Simmel-Meservey Co. plans to
enter the television transcription
field, it is understood. Col. Meser-
vey probably will head up that
phase of the operation.

Col. Meservey’s decorations in-
clude the Bronze Star, Army com-
mendation ribbon and the French
decoration, Croix de Guerre. He is
a graduate of Stanford and studied
law at Harvard.

Mr. Meservey

Ford Dealers Relinquish

Maxon Inc. on Sept. 1

RESIGNATION of Ford dealer
advertising accounts, effective
Sept. 1, was announced last week
by Lou R. Maxon, chairman of
the board of Maxon Inc., Detroit.
Mr. Maxon explained that with-
drawal of the agency, which serv-
iced local Ford dealer advertis-
ing in 23 Ford sales branches
through independent dealer adver-
tising committees in each branch,
reflects a belief on the part of all
concerned that under existing con-
ditions a better organized and co-
ordinated effort can be had by con-
solidating local dealer advertising
with Ford national campaigns.

Ford national advertising is cur-
rently handled by the J. Walter
Thompson Co., New York.

Praise for a “fine job well done”
was contained in a letter to Mr.
Maxon from Jack R. Davis, Ford
vice president in charge of sales
and advertising. “Maxon Inc. has
set an excellent standard of ad-
vertising service,” Mr. Davis stated.
“Here at the factory and in the
field there is nothing but enthusi-
asm for your agency’s work.”

General Foods Resumes

GENERAL FOODS SALES Co.,
New York (Maxwell House coffee),
Sept. 5 returns George Burns and
Gracie Allen Show to NBC, Thurs.
8:30-9 p.m. Agency is DBenton &
Bowles, New York.
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KMBC Kansas City Seeks 5 kw

Interim Rural

BLOCKED at least temporarily in
its efforts to expand coverage by
switching to 540 ke, KMBC Kan-
sas City has applied to FCC for a
5-kw daytime station on 550 ke
near Concordia, Kans., 170 miles
away, to be programmed primarily
from KMBC studios.

KMBC, KMBC-FM and the pro-
posed station would be pro-
grammed from the same studios
under the supervision of the same
personnel, the application reported,
but the new outlet would be “100%
rural agricultural” and “concen-
trate entirely on serving a great
rural agricultural area which
KMBC to date has not been able to
serve adequately and for which
in this part of the country FM, for
many years at least, holds ne
promise of being able to serve
even as well.” -

The proposed station would “ex-
clusively broadcast programs es-
specially fitting the needs of the
rural audience,” including a “con-
siderable number” of KMBC pro-
grams and possibly some network
shows.

The application, reported Mon-
day by the Commission, was filed
in the name of Midland Broad-
casting Co., licensee of KMBC and
KMBC-FM. It pointed out that
KMBC, in an effort to reach a
greater rural audience, applied in
1944 for 540 ke (with 50 kw, rather
than present 980 ke with 5 kw) but
that the application has since been
dismissed without prejudice pend-
ing a decision on the use of 540
ke in the U. S.

Construction costs for the new
station were estimated at $100,40"
Operating expenses were estimated
at $10,000 a month and revenues
at $10,000 a month the second year
and $15,000 monthly the third.
Operating costs also would in-
increase, the application reported.

Coincident with announcement
of the new application, Arthur B.

DISCUSSING men’s fashions on
first program of Esquire Fashion
Parade series are O. E. Schoef-
fler (1) fashion editor of Esquire
Magazine, journal which is pro-
ducing discs for local retail spon-
sorship, and Orson Welles.  Series
starts Sept. 2, features celebrity
and musical group each week.

Outlet on 550

Church, Midland president and prin-
cipal stockholder, issued a state-
ment asserting that it “is intended
to provide in part at an early date
the greatly expanded service which
KMBC would already be giving had
KMBC’s application for high power
not been greatly delayed by the
FCC clear channel hearings and the
postponed North American radio
conference.”

He said a grant of the new ap-
plication would mean that ‘“the
important rural program service
of KMBC will be extended to the
whole of Kansas instead of only
the eastern part now reached by
KMBC.”

Prepared for Expense

“We are prepared to incur the
very considerable additional ex-
pense to provide this wider rural
program service until the FCC is
in position to act on our high-
power application,” he declared,
adding that other exansion plans
include operation of KMBC-FM
with increased power starting this
fall. The increase has already been
authorized by the Commission.

Joint operation of FM and AM
in Kansas City, the application as-
serted, will stimulate FM “until FM
rather than AM may be the domi-
nant broadcast service within the
areas which an FM station located
in Kansas City can serve.”

A petition was filed asking per-
mission for KMBC’s Kansas City
studios to be used as main studio
of the Concordia outlet. The appli-
cation said the decision to pro-
gram the station from Kansas City
was based on findings that Kansas
City is “the place with which there
was a stronger community of inter-
est throughout the entire Heart of
America area,” recognition of
KMBC’s existing programming fa-
cilities, and “unfeasibility’’ of pro-
gramming from transmitter site.

Maurice Jansky of the Washing-
ton law firm of Loucks & Scharfeld
represented KMBC as legal coun-
sel. ‘

Dinners Set
UNDER the joint sponsorship of
Brand Names Research Foundation
and the Advertising Association of
the West, the sixth and seventh
of the series of testimonial dinners
honoring brand names will be held
during September in San Francisco
and Minneapolis. The San Fran-
cisco dinner, to be held Sept. 11 at
Palace Hotel, will be under joint
sponsorship of AAW and the Foun-
dation, while Minneapolis meeting
to be held Sept. 24 at Radisson
Hotel will be given in cooperation
with BNRF by Minneapolis Civic
and Commerce Assn., St.“Paul As-
sociation of Commerce, Minneapolis
Advertising Club, the Women’s Ad-
vertising Club of Minneapolis and
the St. Paul Advertising Club.

BROADCASTING o

Efficiency Expert

IT’S A WISE man who real-
ly knows how to relax on his
vacation. Lewis Allen Weiss,
Don Lee vice president and
general manager and Mutual
vice ehairman, has mastered
the art. Vacationing in Hon-
olulu, Mr. Weiss remembered
his friends with Hula Girl
postcards that took only the
time to drop them in the mail-
box. They were rubber-
stamped “Am having a won-
derful time—wish you were
here. Warmest regards, Lew
Weiss.” Address was pre-
pared on a strip from an ad-
dressograph. Doubtless Mrs.
Weiss licked the postage
stamp.

Kirby Heads New Firm;

Local Shows Stressed
FORMATION of Featured Radio
Programs Inc., with Edward M.
Kirby, former chief, Radio Branch,
War Dept. Bureau of Public Rela-
tions, as president, was announced
last week by Air
~ Features Inc.,
"% owned by Frank
- and Anne Hum-
" mert [CLOSED
CIrRCUIT, Aug.
19]. A program
servicing organi-
zation supple-
menting Air Fea-
tures, new firm
will produce tran-
seribed and live
shows and handle package shows
and serve as general program con-
sultants. Offices are at 247 Park
Ave., New York. Mr. Kirby, re-
tired AUS colonel, before the war
was NAB Director of Public Rela-
tions and earlier was public rela-
tions chief of the National Life
Ins. Co., Nashville, owner of WSM.
After his release from active duty
he served the NAB as public rela-
tions consultant for several months.
He will continue his own public re-
lations firm with offices in Wash-
ington, New York and Nashville.
Feature of the new service will
be programming for the local level,
de-emphasizing the Hollywood and
New York angles in entertainment,
said Mr. Kirby. He is president of
the. Volunteer State Broadcasting
Corp., whose application for a 5 kw
fulltime regional on 1300 kc in
Nashville is pending before the
FCC. Plans are to make Nashville
headquarters for the local pro-
gramming project of Featured Ra-
dio. Programs, Mr. Kirby added.
Associated with him in the pro-
posed Nashville station are Frank
W. Mayborn, owner of KTEM
Temple, Tex. and publisher of the
Temple Telegram, and Earl C.
Arnold, dean of the Vanderbilt U.
Law School, Nashville, Mr. Kirby’s
father-in-law. Messrs. Kirby and
Mayborn served in the Army to-
gether during the war.

Mr. Kirby
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Dr. F, D. Keim, Chairman, Agronomy Department, University of
Nebraska sald in a recent talk over KFAB that farming 1s BIG
BUSINESS, He gave these figures to prove his point:

"Farm people are custodians of 1,143,000 acres of
land, yet they comprise only 18 per cent of the
total population of the country. In 1945, the
American farmers produced 1 billion bushels of
wheat; 3 billion bushels of corn; 1 billion,

500 million bushels of oats and 190 million
bushels of soy beans. They milked 26 million
cows, cared for 469 million hens and fed 400
million beef cattle. Cash receipts to farmers

in 1945 were sbout 20 billion dollars.”

Yes - farming is BIG BUSINESS! And out of the 1 million, 300
thousand people in Nebraska, almost 500 thousand are farmers, while
an additional 300 thousand live in towns of less than 2500 which
places them close to the farm in thelr thoughts and actionse 1In

Iowa, the total population is about 2 and 3 million of which

almost a million are farmers while an additional one-half million
live in towns and villages of less than 2500 population.

The farmer, his life and economic well=belng as well as his needs in

padio service are among the largest factors to be considered in this

area and we at KFAB are constantly working with these thoughts in
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Represented by PAUL H. RAYMER CO.

HARRY BURKE, General Manager

THE BIG FARMER STATION
OMAHA 1110 kKc -10,000 WATTS LINCOLN
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Storm-Hit WCNT Debuts in Crisis

Blind Owner and Staff
Utilize New Outlet

For Emergency

LIGHTNING struck the antenna
tower of WCNT Centralia, Ill., the
night before it was scheduled to go
on the air.

But WCNT struck back. Over-
coming floods, storms, equipment
delays, material shortages, tele-
phone breakdowns and a steady
stream of public emergencies, the
station got on the air and for three
days performed an astonishingly
heroic chapter in public service
"broadcasting.

WCNT did this despite other
handicaps. Its station manager, Ho-
bart Stephenson, is blind. Its chief
announcer, Pat Fredericks, has only

one leg. And its second announcer,
Jay Giles, only one arm.

WCNT was scheduled to go on
the air at 6 a.m. Aug. 15, only five
weeks after granting of the final
construction permit. The night be-
fore staff members were running a
final test when one of the severest
storms in the history of the Mid-
west crashed down on them. Light-
ning split the darkness and flames
flew from the tower and transmis-
sion line. When the tower was ac-
tually struck, the coupling unit was
damaged and the control room
glowed red.

“By 6 o’clock, time for going on
the air, the storm had abated some-
what,” according to Mr. Stephen-
son, “but power interruptions were
constant. The pick-up on one turn-
table was damaged. We salvaged

an old head from a record player
and made some sort of a hook-up.

“By 8 o’clock we were able to
get on the air. We hadn’t been able
to get windows for the building,
so it rained in and we had an inch
of water on the floor. The news ma-
chine had been out most of the
night.

Ready to Assist

“Once on the air we called the
police and the highway depart-
ment and reported ready for work.
Streets in Centralia were flooded
and we were asked to broadcast
requests for nonessential traffic to
keep off thoroughfares. An infan-
tile paralysis epidemic was feared
and we warned children to keep
away from the crowds. Since most
highways were flooded we broad-
cast information on which routes

southern shores of crescent-shaped Corpus Christi
Bay, Corpus Christi is a mecca for tourists —
a natural for industry!
ideal location make Corpus Christi a YEAR-
ROUND $460,000,000 market!
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Strategically located along the western and

Local listening loyalty and a full CBS schedule—
that’s why KEYS is your key to this rich market!

250 Watts

- A T
AFFILIATED WITH
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The ideal climate and

1490 KC

Corpus Christi, Texas
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were still passable, and carried bul-
letins on those flooded out.”

“Next morning after making
some adjustments we got on the
air six minutes late. City streets
were then five feet under water in
some places.

“At 8 o’clock the police reported
that the levee had broken at Car-
lyle and many people were in dan-
ger. They asked us to make an
appeal for boats and trucks. Withir
five minutes the boats and trucks
began to appear, they told us later.
After two hours they didn’t need
any more.

“At that moment we learned that
an L&N train was stalled at Dri-
vers, Ill., with 200 people on board.
We offered our services to the rail-
road which asked us to announce
that the passengers were safe and
needed no immediate help, thus
quieting the fears of those who had
friends and relatives aboard.

Phone Tieup

“When it became impossible to
get long distance telephone calls
through we appealed to listeners
to call the station only on the most
urgent business. This cut the calls
to one every half hour. We began
running spot announcements for
the telephone company, asking peo-
ple to use the phones only for
emergency calls. Soon local calls
were reduced to nearly normal.

“For the rest of the day we were
kept busy warning people not to
drink water from wells and broad-
casting information on how to
make water-soaked homes livable
again.”

On the morning of the third day
the weather had cleared, but water
was still high. Across the road
from the station was a peach orch-
ard with $15,000 worth of peaches
fast getting too ripe to ship. Hun-
dreds of other Southern Illinois
orchards were in the same fix.

WCNT was asked to appeal for
orchard help. The employment of-
fice reported that 27 minutes after
the first announcement, the first
picker went to work, and after that
a stream of them began reporting.

The staff is still recuperating
from those first three days, but it
hasn’t had time to take stock yet.
“What we have lost in commercial
time or what we have spent in tele-
phone calls, we don’t yet know,”
Mr. Stephenson said, “but we don’t
care.”

Former WLDS Partner

WCNT operates on 1210 ke with
1000 w power. Mr. Stephenson,
former partner in WLDS Jackson-
ville, Ill.,, has been an instructor
in piano tuning and director of
radio entertainment at Illinois
School for the Blind.

Anne Collins, public relations di-
rector at WDAY Fargo, N. D., and
formerly of KSLM Salem, Ore.,
will be program director.

Hobart Stephenson Jr., chief
engineer, served with the Army in
Italy and France, and was among
the first to cross the Rhine and set
up communications in Germany.
Harry Leckrone is farm director.

Telecasting
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.- anaual income from POULTRY
runs close to 50 MILLION DOLLARS

PGNP EGLACSRONSNREEEENNENOSENNNANONERRAORACERPRRNAGIORNERRNRIsPaenadsaRslBARTASES

- "PHE 1940 U. S. agricultural census reports 6,834,154
8 chickens in the Beeline area . . . and 1,528,799 turkeys.
(Stanislaus is U. S. county No. 1 in production of turkeys.)
Beeline hens produce more than 500 million eggs a year.
So poultry is another source of Beeline income . . another
reason why this is a TWO BILLION DOLLAR MARKET.
What is the Beeline? California’s busy central valleys,
plus Reno and wealthy western Nevada . . . a market which

rivals Los Angeles in population and tops San Francisco
in retail sales.

Facts for Time Buyers about the
5 BEELINE Stations

Each station in the BEELINE Group (not a network or chain)

1Is dominant in its cdmmunity, powered for THOROUGH
COVERAGE. These stations TOGETHER blanket California’s
mountain ringed central valleys, plus Reno and wealthy
western Nevada Use all 5 at combination rates. Choose
best availabilities on each station without line costs or

clearance problems.
KEWG

Stockton. ABC. Established 1921. The oldest and
best known station in San Joaquin County. It handles
a large volume of local business and devotes more

time to public events than any other station in the
county. 250 watts — 1230 ke.

Where there are valleys there are mountains. And moun-

tains 6,000 to 8,000 feet high run all around the Beeline. KERN KM]J
Which means that here smart radio advertisers use INSIDE- Bakersfield (CBS) Fresno (NBC)
THE-MARKET stations. Time on Beeline Stations is a very Etoblished 1731 Ftoblished 1922
profitable buy. KFBK KOH
Sacramento (ABC) Reno (NBC)
Established 1922 Established 1928

oadcasting Company

Sacramento, California Paul H. Raymer Co., National Representative

s
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Sure there’s gold in the ocean. .. more than a quarter of a ton in each
cubic mile! Although this amounts to a staggering store of wealth,
the gold in sea water is spread too thin to be profitably obtained. In
this way selling and gold mining are alike . . . results are in proportion
to the concentration of what you’re after . . . in the case of selling,
it’s buying power!

WTIC’s Primary Area is an outstanding example of concentrated
buying power. Six of the counties in WTIC’s Primary Area have an
average Effective Buying Income of over $476,000,000 each per year.
Together they total $2,859,071,000! These half-dozen counties
alone account for more than 2% of every spendable dollar in the
whole country . . . more than is represented by six of our great
Western states combined.

This indeed is buying power . . . and it’s just part of the pros-
perous Southern New England Market. But here is the real pay-off
. . . you can influence this rich, concentrated market with one sta-
tion... WTIC! WTIC dominates Southern New England!

Note: Data from Sales Management’s Survey of Buying
Power, May 10, 1946. Further reproduction not licensed.

September 2, 1946

DIRECT ROUTE TO
SALES IN
Sowthernn e England

The Travelers Broadcasting Service Corporation

Affiliated with NBC
and New England Regional Network

Represented by WEED & COMPANY
. New York, Boston, Chicago, Detroit,

Atlanta, San Francisco and Hollywood
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Surplus Hearings

Later This Month

Committee to Hear School
Charges Against WAA

COMPLAINTS of schools and col-
leges against failure of War As-
sets Administration to provide de-
sired electronic equipment from
war surplus will be investigated
by the Special House Committee
investigating surplus property,
with hearings scheduled to start.in
mid-September, according to Hugh
D. Wise Jr., committee counsel.

Educational institutions have
been critical of handling of sur-
plus stocks since sale of items be-
gan a year ago. At that time a
concerted effort developed to pro-
mote establishment of FM stations
at educational institutions, based
on the theory that surplus war
declarations would yield large
quantities of suitable transmitters
and studio equipment.

Checks of surplus stocks, how-
ever, have failed to produce the
type of equipment needed though
various types of electronic devices
for laboratory use have been avail-
able. Educational institutions have
enjoyed priority and price conces-
sions.

The surplus investigating com-
mittee also will go into charges
that graft has existed among the
electronic manufacturing firms
that act as disposal agencies for
surplus items in that category.
These firms have operated on a
cost of handling and repair basis,
plus 109% commission.

New Selling Plan

WAA late last week was com-
pleting contract provisions for a
new agency system of selling sur-
plus electronic items. Under this
plan the manufacturers will be
given a higher commission—pos-
sibly 30% or 35%-—but will be re-
quired to pay cost of handling and
repair.

The investigating committee has
received complaints that some
manufacturers have made a “kill-
ing” on surplus and that in some
cases they have unloaded their
own goods as surplus equipment.

In a committee report last week,
Army officials in charge of disposal
of electronics equipment at Warner
Robins Air Field, Macon, Ga., were
upheld in general for their judg-
ment in disposal of surplus.

League Seeks Time

THE NATIONAL LIBERAL
LEAGUE, said to comprise 4,000
members, last week applied for
time on WINS and WEVD New
York for a new program which
Charles Smith, the League’s secre-
tary, said would be dedicated to
the principle of separation of reli-
gion from education and govern-
ment. Mr. Smith said the League
had $50,000 to spend on radio. At
week’s end neither station had ac-
cepted offer.

BROADCASTING
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KVSM Jeep-Plow Device Doles
—Out Miles of Wire

Mr. Planting and screen-laying
jeep.

A JEEP with special plow and
feeding device rigged on its rear
was used to lay an eight-mile
ground screen in a remarkably
short time at KVSM, new San Ma-
teo County, Calif., station which
goes on the air soon.

The plowing in, laying and cov-
ering of the wire was done in one
operation by means of the device
which was fathered by the station’s
chief engineer, whose name just
happens to be Planting. Mr. Plant-
ing (Mervyn F.) supervised the
screen laying with one man driving
the jeep and another feeding the
wire from a coil.

Where did the eight miles of cop-
per wire come from? Gordon F.
France, assistant manager of
KVSM, produced it from a cache
where he had placed it in 1941. No,
he hasn't any more.

KVSM will broadcast at 1050 ke
with 250 w power daytime only for
the present Clenton W. Price, for-
mer Z-Bar Network program direc-
tor, is program director at KVSM.
Arthur P. Knight, former news-
paperman, is news editor. Besides
Mr. Planting and Mr. France, own-
ers are Judge Edmund G. Scott of
the San Mateo County Superior
Court and Hugh A. Smith Sr,,
former county supervisor.

GE Gets War Plant
THE HANFORD Engineer Works,
Richland, Wash., on Aug. 31 was
turned over to the General Elec-
tric Co. by E. I. du Pont de Ne-
mours & Co., who, last week fin-
ished an assignment from the War
Department on its atomic energy
program, begun four years ago.

When the du Pont company in
the fall of 1942 acceded to the
government’s request that they de-
sign, construct, and operate the
plant for the production of pluton-
ium the firm asked that it be re-
lieved of the task as soon as prac-
ticable. At that time, the organi-
zation further stipulated that all
patent rights would be the prop-
erty of the Government.

Tyler Joins ANAN

JAMES S. TYLER, former advertising
director of Mutual, has joined Ameri-
can Newspaper Advertising Network as
creative assistant to George Bennyan,
director of promotion and publicity.

¢ Telecasting

BOOK IS PUBLISHED
ON MUSIC IN RADIO

BASED on the course, Music for
Radio, given by the Columbia U.
extension in cooperation with NBC,
a new book, Music in Radio Broad-
casting edited by Gilbert Chase,
supervisor of music, NBC Uni-
versity of the Air and instructor
of the music for the radio course,
has been published by McGraw-
Hill Book Co., New York ($1.75).

The book discusses aspects of
music in broadcasting, including
programming, directing, conduct-
ing, arranging, composing, copy-
right and clearance, opera and tele-
vision, etc.

The following contributors and
their subjects are found in the new
book: Samuel Chotzinoff, manager
of the NBC Music Division,
“Music in Radio”; Ernest La
Frade, NBC director of music re-
search, “Building the Musical Pro-
oram’”; Edwin L. Dunham, direc-
tor for The Voice of Firestone,
The Army Hour and other pro-
grams, “Production of Musical
Programs’; Morris Mamorsky,
NBC staff composer, “Composing
for Radio”; Frank J. Black, gen-
eral music director of NBC, “Con-
ducting for Radio”; Tom Bennett,
NBC producer-director currently
producing the Fred Waring show,
“Arranging Music for Radio”;
David Hall, on NBC script division
staff where he is continuity writer
and program annotator for the
General Motors Symphony of the
Awr, ‘“Musical Continuity for
Radio”; Thomas H. Belviso, in
charge of the Music Rights Divi-
sion of NBC and supervisor of NBC
musical activities including com-

posing, arranging, music traffic
and the music library, “Music
Rights in Radio”; Mryr. Chase,

“Musicology and Radio”; Herbert
Graf, director of operatic produc-
tions for NBC’s television depart-
ment, “Opera in Television.”

Chicago Clinics
BROADCAST Measurement Bu-
reau will hold series of three pre-
publication clinics at WGN Chi-
cago Sept. 9, 16 and 23. Clinics
will analyze BMB in terms of spe-
cific problems confronting adver-
tisers and agencies. Meetings also
will serve to acquaint Midwest ad-
vertisers and agencies with BMB.

IT &T to Canada
FEDERAL TELEPHONE AND
RADIO Corp., New York, IT&T
domestic manufacturing affiliate,
last week announced expansion of
the manufacturing facilities of the
International Telephone and Tele-
graph Corp. into the Canadian field
with acquisition of a modern manu-
facturing plant in the Montreal
area for the production of tele-
phone, radio and other electrical
equipment. The new plant, located
on St. Lawrence Blvd., in the St.
Laurent Parish of Montreal, has
been purchased from the Canadian
War Assets Corp.

FERTILE
FARMS

MAKE

FERTILE
MARKETS

EASTERN
NORTH
CAROLINA

500N 5000 WATTS

Fertile farms make fertile
markets for your products
in the rich area served by

WRRF, Eastern North
Carolina’s regional sta-

tion. This area is the heart
of the Bright Leaf To-
bacco Belt. Last year’s
crop sold for $175,000,000.

WRREF is recognized as
the regional station in this
rich agricultural belt, and
the 67,000 radio homes
depend upon it to bring
them their favorite na-

tional programs via the
ABC Network.

Consistent advertising
on WRRF brings results.
Your advertising dollar

will bring returns in this
“as good as gold” market.

Werite us for details today.

"TAR HEEL

BROADCASTING SYSTEM
Washington, North Carolina
National Radio Representatives

FORJOE & CO.
New York . Chicago . Los Angeles
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40,000 PEOPLE AT THE MOST FAMOUS COR



NER IN THE WORLD-HOLLYWOOD AND VINE

Tuesday night, August 6th . . . the greatest event in all Hollywood Show-business
history . . . at world-famous Hollywood and Vine * The premiere of a sign! The
Trans-Lux Flashcast news ribbon . .. brought to Los Angeles by Warner Bros.
KFWB. Governor Earl Warren, Mayor Fletcher Bowron, and dozens of film and
radio personalities were there! * And Rambeau flew out so that he could tell
you first hand how KFWB drew those 40,000 persons —and how KFWB can,
and will, draw for your clients * For popularity . . . personalities . . . public.

service . . . and . . . sales power . .. choose

WARNER_ BROS

HOLLYWOOD - 5000 WATTS - 980 KC
Represented by RAMBEALU

NEW YORK CHICAGO LOS ANGELES




WHAT A SHOW! WHAT AN UNVEILING!

We have never seen anything like it . . .

The Governor—the Mayor—the Chamber of Commerce—
including well-known film and radio stars

all contributing to the introduction of the new

Trans-Lux “Flashcasting’” news ribbon—

at Hollywood and Vine.

Warner Bros. Station KFWB did a magnificent job

and we, here at Trans-Lux, are grateful.



WHAT A RECEPTION! WHAT A CROWD!

A limited number of licenses are available to Broadcasting Sta-
tions or Newspapers for ‘Flashcasting’’ the latest news. For data
concerning how you can “‘Flashcast’” your copy, DAY AND
NIGHT, in brilliant moving letters of light, INSTANTLY, to any

location in your city, write for our “'Flashcasting’’ brochure.

ASHCAST

TRADE MARK REGISTERED

TRANS-LUX NEWS-SIGN CORPORATION
1272 Avenue of the Americas
New York 20, N. Y.



Complete

6aaefm¢e

OES IT!

WEBL's Local News Experts
Keep Syrucuse and Central
New York listeners Well

Informed ...

No spot in Central New
York escapes full, daily
news coverage by WFBL's

trained staff.

WFBL

spondents maintain head-

Special corre-
quarters in Auburn, Cort-
land, Fulton, Oneida, Os-
wego, Rome . . . as well as
in Syracuse . . . to bring lis-
teners up-to-the-minute re-
ports of all major activi-

ties in Central New York.

Their reports are flashed
to Syracuse, where WFBL's
news chief and his staff
prepare them for broad-

casting.

This local and regional
news is the kind that radio
listeners want . . . news
that is news . . . lively,

fresh and interesting.

And it's this kind of news
that builds audience con-
sistently . . . audience that
also listens to selling mes-

sages over WFBL.

For case histories,
write or wire any Free
& Peters office, or
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Nunns Ofter Political Contract Forms

Blanks for Candidates
Available at Cost
To All Stations

A STANDARD printed form for
contracting political broadeasts,
evolved by the Nunn Stations, Lex-
ington, Ky,, and offered to all
broadcasters at cost, has brought
orders from several hundred .sta-
tions in 45 states.

The one form serves as a formal
request by the canditate, as a con-
tract and contains all information
necessary to meet FCC require-
ments. The form was drawn up by
John G. Ballard, director of nation-
al sales and advertising, and other
executives of the Nunn stations to
simplify the complicated procedure
of arranging for a political broad-
cast. After legal clearance was ob-
tained, Gilmore N. Nunn, one of
the heads of the firm, thought it
would be of value to other broad-
casters. He sent out letters with a
copy of the form offering it to other
stations.

The form was not copyrighted
and may be reprinted locally, but
other stations could make a sub-
stantial saving by ordering from
the Nunn organization, which al-
ready had the forms set up. By
“ocambling” on printing 10,000 of
the forms, Mr. Nunn was able to
offer them at $7.65 for 500 post-
paid. Local reprinting would cost
from $12 to $15.

The 10,000 was a good gamble
because orders for 100,000 have
been received. “We have received
so many helpful ideas from other
station operators,” Mr. Nunn
wrote, “we felt we might in this
small way repay the industry.”

CPA ANNOUNCES SET
FIGURES FOR JULY

RADIO set production in July ex-
ceeded 1,300,000 models, Civilian
Production Administration an-
nounced last week on the basis of
returns from virtually the entire
industry. Radio Manufacturers
Assn. the week before had placed
July output of its member factories
at 1,061,853 [BROADCASTING, Aug.
26].

CPA said July output was
roughly the same as June, with
the proportion of consoles and auto
radios increased. Output of all
models in June was 1,378,000, of
which 889 were table models, 6%
consoles and 69% auto radios. In
July 829% were table models, 8%
consoles and 109 auto sets. The
July production was 219 above
average monthly output in 1940-
41.

Still handicapping production,
CPA said, are scarcities of wood
for cabinets, along with tubes and
gang condensers. CPA data were
made public by Winston A. Bryant,
chief, Consumer Durable Goods
Branch.

STANDARD AGREEMENT FORM FOR
POLITICAL BROADCASTS

RADIO STATION________________ . 19 ___
LOCATION_ ______
Gentlemen:
(being )
| (- (representing) ____________ a legally
qualified candidate for the office of _____________________ in the

election, do hereby make request for station

time as follows:

DATE(S) . _______
PERIOD _________________
AM
FROM ____ PM local standard time
AM
TO_______ __ . PM local standard time
RATE ______ _  ______.

check)

I represent herewith that the cash ) tendered herewith in advance pay-
ment for the above described broadcast time has been furnished by ____
___ and you are directed to so describe the sponsor
in your radio log, or otherwise, and to announce the program as paid
for by such person(s).

It is my understanding that the above is the same uniform rate for com-
parable station time charged all such other candidates for the same public
office described above, and the same is agreeable to me.

In the event that the facilities of the station are utilized for the above
stated purpose, I agree to abide by all provisions of the Communications
Act of 1934, as amended, and rules and regulations of the Federal Com-
munications Commission governing such broadcasts, in particular those
provisions re-printed on the back hereof, which I have read and under-
stand. I further agree to indemnify and hold harmless the station for any
darilages or liability that may ensue from the performance of said broad-
casts.

For the above broadcasts I agree to prepare a script, same to be in the
hands of the radio station at least = S before the
time of the scheduled broadcast above.

Accepted)
Rejected ) by ________

For Radio Station

If rejected, the reasons therefor are as follows:

This application, whether accepted or rejected, will be available for public
inspection, in accordance with FCC Regulations, Section 3.424.

TO SIMPLIFY procedure in contracting political broadcasts, Nunn
Stations designed the above form and offered it to all broadcasters.
On reverse side are excerpts from the Communications Act and FCC

regulations on molitical broadcasts.

SPOT CONFIDENCE

Fruit Dealer Remembers Time

Radio Saved the Day

JAKE LEVY opened a new Cali-
fornia-style fruit market five miles
from the center of Indianapolis the
other day, but he isn’t worried
about the location. He is confident
that announcements on WFBM will
bring enough traffic to make plenty
of sales.

Mr. Levy was sold on radio back
in 1940 when, as operator of a
small open-air fruit stand, he was
swamped with 1,700 bushels of
ripe peaches. He turned to radio
for help, telephoning William F.
Kiley, now commercial manager of
WFBM, for spot announcements.
Although Mr. Kiley had to drive
15 miles and write the copy for a
$24 sale, he put Jake Levy’s spots
on the air. All 1,700 bushels were
sold by 5 o’clock that afternoon.
Now Mr. Levy has a big new
market with plenty of parking
space.

BROADCASTING

Sener Joins USC

WILLIAM SENER, former pro-
duction manager of Chicago Radio
Council, has been made director of
the new radio department of the
U. of Southern California, Los An-
geles. He will also be in charge of
KUSC (FM) now under construc-
tion on campus and scheduled to
start operating Sept. 16. Station
is being constructed under spon-
sorship of Hancock Foundation.

Scroll to Piastro

DR. SIGMUND SPAETH, repre-
senting the National Federation of
Music Clubs, presented an illumi-
nated scroll to Mishel Piastro, con-
ductor of the Longines Sympho-
nette, at a ceremony in Carnegie
Hall Aug. 14. The scroll, reading
“in recognition of your outstand-
ing services to music,” was pre-
sented on occasion of the Sympho-
nette’s first public concert. Group
is now in its fifth year of broad-
casting.

¢ Telecasting
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— No postwar letdown; government war plants almost 1009, occupied by private
industry.

— Retail and wholesale volume UP 259, over 1945.
— Employment in manufacturing UP 39.69, over 1945.
— Bank clearings consistently among nation’s top ten cities.

— Market place of record $400,000,000.00 Kansas wheat crop.

— A great sales opportunity . . . a great advertising medium to help you clinch it!

Radio-Responsive to

WDAFK

The Kansas City Star Station

610 More than 5 million persons live within WDAF's half-
Kil I milivolt area—and they listen to WDAF because of
HOCyciCS programming ‘dominance.
BASIC NBC WDAF coverage of the Kansas City market surpasses CTY

MISSOURI

that of any other Kansas City station.

Represented Nationally by EDWARD PETRY & C0., Inc,
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Worcester Leaving CBS
To Take WMT Position

CHARLES (Chuck) WORCES-
TER, CBS director of agricultural
programs since 1942, will become
farm service director of WMT
Cedar Rapids-Waterloo, Iowa, on
Sept. 16. Mr.
Worcester suc-
ceeds A. G. Wool-
fries who re-
signed.

A native of
Minnesota, Mr.
Worcester was

farm service di-
rector at KYSM

Mankato, Minn,,
and WNAX Mr. Worcester
Yankton, S. D,

before going to Washington as
first farm editor of UP. He joined
NBC at WEAF New York and has
conducted the CBS Country Journal
from WTOP Washington. No re-
placement has been named.

WMOA SOLVES CPA PROBLEM

Studio, Control Room and Offices Housed

CPA construction limits and the
building shortage were only super-
able obstacles for WMOA Marietta,
Ohio, which goes on the air Sept.
8 with studio, control room and
offices housed in an 18 by 24 foot
former garage located on a farm
next to the transmitter site.

The 250 w Mutual station, which
will operate on 1490 ke, will have
other studios in the Lafayette Hotel
in the town’s business center for
origination of civic broadcasts, and
at Marietta College, where daily
student programs will be produced.

The garage already had a con-
crete floor. Space was divided into
control room, studio and a room
with four desks. Insulation was in-
stalled and the news teletype sound-
proofed.

In Former Garage Near Transmitter

At that point it was realized that
there were no lavatory facilities.
This difficulty was solved by using
the crate the transmitter was
shipped in to build a small addi-
tional room at one end of the build
ing. Municipal authorities are co-
operating in running a pipe from
the nearest water main.

The farmer from whom the ga-
rage was rented, said he had no
particular use for it, but would rent
for nothing less than $11.50 a
month. Station owners accepted. Tc
lease the field for their transmitter
site, they had to promise to keep
the owner’s radio set in working or-
der for the duration of the lease.

WMOA is owned by Mildred
Chernoff, president and general
manager, Howard L. Chernoff, her

560 KC. -

Arerowrces the ;%aomfmm/
9f
Y. FREE & PETERS. Inc.

“ NATIONAL REPRESENTATIVE

Ef fective /mwmy

K & D) awd

BEAUMONT, TEXAS
1000 WATTS

ONE BIG MARKET: BEAUMONT —ORANGE—PORT ARTHUR

\4
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brother, who is managing director
of the West Virginia Network, and
Mrs. Howard Chernoff. Audra Ar-
cher will be commercial manager
and Harold Hought, program direc-
tor.

Engineering personnel are being
recruited from qualified veteran
engineers attending Marietta Col-
lege. They will work part time at
the station, but not on a training
basis.

Equipment includes a
transmitter, Wincharger
Raytheon console.

Collins
tower,

TWO WLW OFFICIALS
APPOINTED TO WINS

TWO WLW Cincinnati executives
have been appointed to new execu-
tive positions at the Crosley
Broadcasting Corp.’s newly-ac-
quired station, WINS New York.
William P. Rob-
inson, associated
with Crosley
since 1938 as a
member of the
sales organiza-
tion and manager
of the WLW Chi-
cago office since
1943, was named
sales manager of
WINS. William
L. Barlow, for
the past eight years associated
with WLW publicity department
and its director for the past four
years, has been appointed director
of public relations and publicity
department at
WINS.
Announcement
of the appoint-
ments was made
by James D.
Shouse, president
of Crosley Broad-
casting Corp. and
Robert E. Dun-
ville, vice presi-
dent and general
manager. At the
same time, they revealed a thor-
ough study is being made of the
rate structure of WINS and that
some major changes will be an-
nounced shortly. The two officials
also stated that there will be no
deletions in the present personnel
set-up at WINS. New departments
will be created, however, and exist-
ing departments will be augmented
as activity increases.
Willard Schroeder
general manager.

Mr. Robinson

Mr. Barlow

remains as

Knowles Appointed

W. H. KNOWLES, formerly vice |
president of the Jam Handy Or-
ganization, Detroit, where he was
in charge of the educational de-
partment, has been appointed
manager of the educational sales
activities of the RCA Victor Divi-
sion, Camden, N. J. Mr. Knowles
will be responsible for the promo-
tion and sale, in the educational
field of industrial training, of RCA
Victor audio-visual equipment.

¢ Telecasting




What makes

KYWE MUSICAL CLOCK Tiek 7

A very interesting question.. because Hooper-
wise, this 7-to-g Philadelphia favorite is 'way,
'way ahead of anything else on Philadelphia’s
morning airwaves!

Here's the answer(s):

STUART WAYNE.. onc of the most popular
and sincere MCs on any morning program.

NEWS, WEATHER, TIME.. broadcast regu-
larly and often.

PUBLIC SERVICE ANNOUNCEMENTS.. on
storms, floods, transit difficulties, and the

V' PHILADELPHIA ¢ 50,000 WATTS

Westinghouse

like. Thousands of Philadelphians never miss
this program for important, last-minute flashes
on day-to-day events.

MUSIC PHILADELPHIA LIKES.. on Carcfully
chosen platters with all-around audience

appeal.

Mail response comes thick and fast from 363
communities in Pennsylvania, New Jersey,
and Delaware. Participations currently are
shared by 21 successful advertisers. There
might be room for one or two more.

Radio Stations Inc
WBZ - WBZA « KDKA « WOWO0 - KEX « KYW

Represented Nationally by NBC Spot Sales—Except KEX.
KEX Represented Nationally by Paul H. Raymer Co.



Has won thousands of new listeners to his

“"Ballroom of the Air’" with his gay presen-
tation of music and contagious laughter *
Daily from H:15 a.m. to | p.m. x His pro-
gram is a natural vehicle for entry into this

\rich post-war market.

NEWS PACKS A PUNCH Represented by
19 times a day over KYA * Every - ADAM J. voune, INt.

hour on the hour * Consistently NEW YORK e« CHICAGO

rising in Hooper ratings ~ °
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Census Head Defends Sult'vey,
Points Out Restricted Nature

EDITOR, BROADCASTING:

My attention has been directed
recently to an editorial in BROAD-
CASTING for August 5, 1946 (page
50) criticizing the Census Bureau
in connection with the survey of
radio listening which it conducted
for the Federal Communications
Commission in June and July of
last year. -

We have endeavored to maintain
the highest standards of integrity
in all the work done by this Bu-
reau, whether in the collection of
statistics as a part of our own
program or in the conduct of sur-
veys for other agencies of govern-
ment, and we are naturally con-
cerned that all the facts be brought
out in connection with any charges
directed at our performance. I
should like to call your attention,
therefore, to the fact that detailed
and specific evidence has been sub-
mitted in official hearings before
the Federal Communications Com-
mission which completely refutes
the implications that we do not
uniformly insist on high standards
of work that appear in your ed-
torial. I should like to refer you
to the official transcript of the pro-
ceedings before the Federal Com-
munications Commission, on Clear
Channel Broadcasting in the Stand-
ard Broadcasting Band, Docket
6741, Volumes 26 and 29.

Mr. Dallas W. Smythe, in con-
nection with the Clear Channel
Hearings, presented a detailed
statement on July 15, 1946, con-
cerning the work which the Census
Bureau undertook for the Federal
Communications Commission. His
testimony makes it clear that the
planning of the survey was carried
out with the participation, advice,
and guidance of representatives of
the Federal Government, and that

s - o

H. C. LUTTGENS, NBC Central
Division chief engineer, shows his
cigar collection to Beryl Vaughan,
Grand Marquee leading lady. Mr.
Luttgens, who doesn’t smoke, ac-
cepts the “birth-of-a-baby” cigars,
puts identifying tags on them and
is able to tell without too much
delay whose baby was born when
and whether it was a boy or girl.

BROADCASTING o

there is no basis on which to imply,
as we feel that your editorial does,
that the survey was designed in
such a way as to prove a particu-
lar set of facts. The reliability and
unbiased character of the sample
design, for which the Bureau of the
Census takes full responsibility,
were reviewed in detail by Mr.
Morris H. Hansen, Statistical As-
sistant to the Director, in hearings
before the Commission on July 22,
1946.

Excerpts from the transcripts of
the testimony referred to are avail-
able, and copies are enclosed. We
believe that a careful review of
the public record in this case will
convince you that the Bureau of
the Census has been unfairly criti-
cized in the statement that you
published.

Mr. Hansen has discussed with
me a recent telephone conversation
with Mr. Frank Beatty of your
editorial staff, who said that he
had written the editorial in ques-
tion. I was pleased to learn from
him that the ecriticism intended
was not of the work of the Census
on this survey, but rather of the
misinterpretations to which the
survey may have been subjected. It
certainly is to be emphasized that
the survey taken by the Census
for the FCC was restricted to those
parts of the United States having
the poorest radio reception. The
survey results must be interpreted
in this light, and any tendency to
assume that they reflect the gen-
eral quality of rural reception in
the United States would be grossly
misleading.

We shall be glad to answer any
questions you may have on the
subject.

J. C. CAPT

Director

Bureau of the Census

Department of Commerce
August 26, 1946.

Construction Underway

CONSTRUCTION was started last
week on studios of new KTFS
Texarkana, Tex., at 409% State-
line Ave. Assigned 1400 ke, 250 w
and unlimited hours, station is un-
der general managership of David
M. Segal. Tentative opening date
is set for Oct. 6.

Herbert O. Sauer

HERBERT O. SAUER, 55, account
executive of McCann-Erickson Inc.,
New York, hanged himself Aug.
25 in the New York apartment of
Mrs. D. Michael Kaye, artist and
writer, according to police. Mr.
Sauer had been with McCann-
Erickson about two years. He had
spent most of his life in the ad-
vertising business. No reason for
his action could be determined. He
had been collaborating with Mrs.
Kaye on a book.

Telecasting

KELO to Get New
Studios, More NBC

Fantle Announces Expansion
At Sioux Falls Station

PLANS for construction of new
studios for KELO Sioux Falls,
S. D., and extension of affiliation
with NBC from night-time to full-
time basis were announced by new
owner Sam Fantle Jr. last week
following FCC’s approval of the
transfer [ BROADCASTING, Aug. 26].

Transfer of KELO’s license from
Sioux Falls Broadcast Assn., also
licensee of KSOO Sioux Falls, to
Mr. Fantle’s Midcontinent Broad-
casting Co. for $100,000 and his
25% interest in Sioux Falls Broad-
cast Assn. is expected to become
effective Sept. 21, when KELO be-
comeg affiliated with NBC on a
fulltime basis.

Mr. Fantle said new, modern
studios would be ready for occu-
pancy in late November. Owner of
92 2/3% of the new licensee firm,
he had been vice president of
KSOO-KELO for the past nine
years. Separation of the two sta-
tions was ordered under the du-
opoly rule. Sioux Falls Broadcast
Assn., principally owned by the late
Joseph Henkin and members of
his family, has an application
pending for 10-kw fulltime opera-
tion of KSOO on 1140 k¢, now a
5-kw limited-time station.

Mr. Fantle said Ted Matthews,
former manager of WNAX Yank-
ton, S. D., and KMMJ Grand Island,
Neb., would be commercial man-
ager of KELO under the new man-
agement. John E. Pearson Co. is
national representative and Dow,
Lohnes & Albertson is Washing-
ton legal counsel. KELO is on 1230
ke with 250 w fulltime.

WCFC BRINGS FIRST
FM RADIO TO W. V A.

FIRST FM station in West Vir-
ginia, WCFC Beckley, which has
operated six hours daily on a tem-
porary authorization since Aug. 15,
will hold its formal opening when
permanent facilities become avail-
able, probably in December.

The station now operates from 2
p. m. to 5 p. m. and from 6 p. m
to 9 p. m. It is using 250 w but
will increase to 3 kw. Frequency
is 101.1 me.

Owned by Beckley Newsapers,
the station is managed by Emile
J. Hodel, formerly telegraph edi-
tor of the Raleigh Register. Chief
engineer is George W. Yazell,
formerly with various stations in
the state and the West Virginia
Network. W. W. Warren, former
Navy radioman, is also on the en-
gineering staff.

The station will not sell time un-
til it moves to permanent quarters
and increases power.

The listening audience has
proven to be far larger than ex-
pected, according to station offi-
cials. A newspaper FM advertis-
ing campaign was run to promote
FM. Most of the equipment is GE.

n ¢
QUAD ¢

BULOVA

WATCH COMPANY

/

buy WOC for the
[
|

( DAVENPORT, ROCK ISLAND
MOLINE, E. MOLINE

ST. PAUL I

* CHICAGO g

QUAD-CITIES

ST. LOUIS
e

Since 1943, Hooper surveys have
shown that only WOC delivers
the Quad - Cities — the largest
metropolitan area between Chi-
cago and Omaha; and between
Minneapolis and St. Louis. It’s
the 40th retail market in the
nation, with approximately
218,000 population.

ACCORDING TO,
HOOPER THE

40 lIEARKE'I'

IS DELIVERED ONLY

BY

DAVENPORT, IOWA

B. J. PALMER, President
BURYL LOTTRIDGE, Manager

BASIC AMERICAN NETWORK

5000 WATTS—1420 Kc.
FREE & PETERS, INC., National Representatives
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Too Real

REALISM that went into the
discussion of atomic power
by John De Young, Farns-
worth newscaster on WGL
Fort Wayne was a little too
real. In the midst of telling
of the terrific potential power
of the split atom, a huge ball
of fire leaped up in the con-
trol room before his eyes anc
a second later he was “blast-
ed” off the air. Lightning had
struck the station’s antenna
atop the Hotel Keenan, the
electrical charge {fravelling
down the power cable to the
transmitter in the control
room. It formed a gigantic
arc, burned out the cable, de-
stroyed many of the instru-
ments, and knocked the sta-
tion off the air. Engineers
Ray Habig and Gerry Cole
worked for two hours to get
the station back in operation.

RMA Acts to Improve Quality of Sets
By Revising Standards for Manufacture

WITH FM and television emerging
as full-fledged industries, Radio
Manufacturers Assn. is taking steps
to insure quality performance for
receiving sets. RMA is revising its
engineering manual to aid set
makers in producing models with
uniformly high performance char-
acteristics.

First action in its program to
modernize standards in line with
developments in the art was an-
nounced last week by RMA, whose
General Standards Committee, a
unit of its Engineering Dept.,
adopted additional standards cover-
ing postwar AM receivers along
with preliminary FM and tele-
vision standards.

The standards cover individual
parts and components for receiving
sets and phono combinations and
are based on months of study by

several RMA committees. Accord-
ing to RMA, they reflect the com-
bined experience and best judg-
ment of industry technicians, and
are designed both to improve per-
formance and simplify manufac-
ture and servicing.

Though the standards are gen-
erally accepted by the industry,
their adoption is strictly volun-
tary, RMA explained. The stand-
ards apply to individual parts, re-
sulting in the end in standards
covering a complete receiver.

RMA last week took cognizance
of a complaint that some newly-
manufactured table models will not
tune the entire broadcast band,
particularly around 1590 to 1600 ke
[ BROADCASTING, Aug. 26]. Though
no formal statement was made, it
was explained that the trouble
probably could be traced to faulty

THE BRANHAM COMPANY

Chiccago
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. . Mobile, Ala.

Muscle Shoals City, Ala.

. Hot Springs, Ark.
San Diego, Calif.
. Shreveport, La.

. Cincinnati, Ohio

. Jackson, Tenn.

Knoxville, Tenn.
. Memphis, Tenn.
Beaumont, Texas

Corpus Christi, Texas

Dallas, Texas
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. Clarksburg, W. Va.
Huntington, W. Va.
Parkersburg, W. Va.

testing at factories. A number of
manufacturers are known to have
had difficulty in getting enough
competent testers to keep pace with
rapidly increasing production.

No complaints have been received
by the Federal Trade Commission,
according to James A. Horton,
chief of the FTC’s Legal Investi-
gation Division.

Trade Practices Act

Under the Fair Trade Practices
Act manufacturers are liable if any
set whose label specifies standard
broadcast does not tune the en-
tire 540-1600 kc band. Consequent-
ly no such requirement is neces-
sary in engineering standards for
components, according to RMA, it
being a matter of law rather than
standards.

Work of bringing its manual in
line with technical progress is mov-
ing forward rapidly, according to
James D. Secrest, RMA director
of publications, with 30-odd re-
visions scheduled for completion
later in September.

Announced last week, along with
a number of other changes, was a
standard covering the value for the
frequency at which the interme-
diate frequency amplifier of FM
receivers operates. By this means
production of IF transformers will
be simplified and testing and ad-
justing minimized. Similar action
in the early days of radio did much
to minimize interference, accord-
ing to RMA, which expects the ac-
tion to affect frequency allocation
practices of the FCC and other
frequency assigning bodies.

RMA also had adopted a color
code for radio chassis wiring, this
uniformity being designed to sim-
plify servicing of sets and mini-
mize variety of wiring materials
used in assembly.

For antenna-to-set transmission
lines used in television reception
RMA has specified 300 ohm im-
pedance with parallel unshielded
pair of wires. This paves the way
for specialization in antenna and
line design production, installation
and servicing, it is stated, bring-
ing efficiency and economy.

A standard for chassis pickup in
auto receivers defines and outlines
measurement details to assure
proper operation. Another stand-
ard covers dimensions of phono-
graph records to assure workabil-
ity of record players and automatic
changers. Number of drive pulleys
used with variable capacitors and
other tuning devices is simplified
by a new standard.

Director of the RMA Engineer-
ing Dept. is Dr. W. R. G. Baker,
General Electric Co., vice presi-
dent. Virgil M. Graham, Sylvania
Electrie Products, is vice chairman
and L. C. F. Horle is chief engi-
neer.

CKEY Theatre

CKEY Toronto Sept. 1 opened a 300-seat
radio theatre in downtown Toronto,
close to CKEY studios. Nineteen-foot
neon sign and marquee advertise pro-
grams. Theatre has client’s booth and
is equipped with Hammond organ, com-
plete musical, sound and recording fa-
cilities in duplicate.
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TOO VIVID

Listeners Think Re-broadcast
Of Disaster Is Current

WTHT Hartford, Conn., acciden-
tally pulled an “Orson Welles” in
a program celebrating 10 years of
service with a half-hour review of
old broadcasts. Part of the broad-
cast was an account of the collapse
of the Charter Oak Bridge across
the Connecticut River in 1941. Al-
though Jack Lloyd, program direc-
tor, carefully explained the nature
of the broadcast in accordance with
FCC rules, a number of listeners
apparently didn’t get that part.

For not only to WTHT but to
the police as well came the deluge
of phone calls. “Which bridge fell
down and where and when and
how?” In compliance with police
suggestion, WTHT interrupted a
succeeding program to explain that
no bridge had fallen down any-
where.

Three Merchant Ships
To Get 3 CM. Radars

PURCHASE by the U. S. Mari-
time Commission of the first com-
mercial three-centimeter radar
units for installation aboard ships
slated for service in international
trade was announced last week by
the Radiomarine Corp. of America.

The installations will be made
on three ships nearing completion
for the Maritime Commission at
the yards of the Newport News
Shipbuilding & Dry Dock Co., New-
port News, Va.

In addition to the three-centi-
meter wave band which provides a
narrow beam resulting in a higher
resolution in range and bearing, the
RCA radar units are equipped with
a 12-inch viewing scope designed
especially for commercial ship-
board use. The equipment has a
range of from 100 yards to 50
miles.

CBS EDUCATIONAL AIMS

Robert B. Hudson, Director of Education,

CARRYING OUT a programming
schedule which will give CBS a
public forum per day by mid-
winter is the job of Robert B.
Hudson, CBS director of education.
Mr. Hudson faces his task with
the equanimity that comes only to
a man who has had long experi-
ence with educational public serv-
ice shows.

He brings to CBS that grass-
roots attitude which will overcome
any tendencies CBS might have to-
ward the provincialism that often
befalls New York’s inhabitants
over-long confined to its vistas.

This fall and winter CBS will air
in increasing number public dis-
cussion programs, social sciences,
current events (national and inter-

CBS . . .

Just when the world is the hungriest,
Kansas comes through with a 400-
million-dollar wheat crop. That's a
lot of dough and a lot of bread —
and that’'s the way Kansas comes
through when the need is greatest.

5000 WATTS DAY AND NIGHT . .

There's also a wonderful “crop” of cus-
tomers ready for you in that ““Solid
Section” covered by KFH — and they are
well worth cultivating.

'THAT SOLID SECTION OF
KANSAS' RICHEST MA

WICHITA IS A HOOPERATED CITY

WICHITA

. CALL ANY PETRY OFFICE

RKET gaWi.
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Planning Fall-Winter Schedule

national), and programs designed
to familiarize CBS listeners with
pure science and its relation to
themselves in this atomic age.

Along with new ideas, some of
CBS’s old standbys have under-
gone some renovating: American
School of the Air, e. g., will drop
that title in introducing -the pro-
gram. The net feels the connota-
tion of the word “School” rings
few bells in the ears of young
listeners who have spent a day at
the local red school house. The net-
work will get back at them though
at the end of the program, will
sign off as the American School
of the Air.

A 56% increase in listeners has
been recorded by this show since
it moved from a daytime spot to
5-5:30 p. m. over a year ago. Two
new additions to American School
this year will be “World Neigh-
bors,” Monday dramatizations
based on life in member nations of
UN, and “Opinion Please,” Fri-
days, public issue discussion fol-
lowed by student-veteran discus-
sion from a different college or
university each week.

Juvenile delinquency as a na-
tional issue will get a double treat-
ment from CBS. One program will
be based on th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>