For the seventeenth consecutive year, WLS in 1946
received a million letters—1,071,540 to be exact!
In its 17 years under the present management,
18,073,848 letters have been received—more than
a million a year average for 17 years! To say it
another way—the large and loyal WLS audience
in Chicago and Midwest America responds to us
and our advertisers—and so, WLS gets results!

CHICAGO 7

The
PRAIRIE
FARMER
STATION

SUARDGE D AUTLER
Prevdent
GLENN SNYDEE

Mannger

50,000 watts, 890 KC, American Affiliote, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix + KTUC, Tucson + KSUN, Bisbee -Lowell-Douglas




“From

Tiquisate........to Wagner, S. D.
Quetzaltenango..to Jamestown, N. D.
Chichicastenango.to Spencer, lowa
Totonicapan .....to O’'Neill, Neb.
Chimaltenango..to Morris, Minn.

CHRIS MACK

BRINGS THE STORY

® WNAX Farm Director, Chris Mack, knew there were some startling agricultural experi-
ments taking place in Guatemala. How about the Iowa State College Tropical Research Center
near Antiqua and its experiments in corn with stalks so tough and roots so extensive that
the corn can live through anything in the lines of diseases and insects? Or the farms near
Tiquisate with those interesting results from crossing India Brahma cattle with Holsteins and

Brown Swiss?

“My listeners would like to know about those things,” decided Mack, so last October, he
packed himself, his satchel, his wire recorder and camera off to Central America.

Mack’s back home on WINAX, now. (Also booked for lectures in 47 towns at this writing.)
And folks in the Big Aggie neighborhood are clamoring

to hear him tell about things happening in Guatemala

for the advancement of agriculture. Folks in the WINAX

area are progressive that way; want to keep up on the

latest. And Chris Mack’s trek to Guatemala is typical of
WNAX’s efforts to give its listeners the kind of

broadcasts they want to hear.

Pays off, too . . . as your nearest Katz man will

gladly show you.
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Courtesy of Vanguard Press, publishers of “It's an Old
New England Custom” by Edwin Valentine Mitchell

To listen to Yankee home-town stations!

WNAC  Boston, Mass.
WFAU Avugusta, Me.
WJOR Bangor, Me.
wicCcC Bridgeport, Ct.
WKXL  Concord, N. H.
WSAR Fall River, Mass.
WEIM Fitchburg-Leo-
minster, Mass.
-WHAI Greenfield, Mass.
WONS Hartford, G.
WHYN Holyoke-Spring-
field, Mass.
WLNH Laconia, N. H.
wWCOuU Lewiston-Auburn,
Maine
WLLH Lowell-Lawrence,
Massachusetts
WKBR  Manchester, N.H.
WNLC New London, Ct.
WBRK Pittsfield, Mass.
WMTW Portland, Me.
WHEB  Portsmouth-
Dover, N.
WEAN  Providence, R. I
WSYB  Rutland, Vt.
WWSR St. Albans, Vt.
WWCO  Waterbury, Ct.
WDEV  Waterbury, Vi.
WAAB Worcester, Mass.
Plus Yankee FM Stations
WGTR Boston
" WMNE Mt. Washington

YANKEE HOME-TOWN STATION

has a distinctly local character.
It's an integral part of community life
— as familiar as the post office or the
town hall.

A Yankee home-town station brings
to its community the best in radio en-
tertainment — coast-to-coast pro-
grams, with Yankee Network News
Service, thrilling sportcasts, plus pro-
grams of New England flavor and local
interest. Yankee home-towners listen
to their local stations. They hear the
best without dialing outside stations.

A Yankee home-town station pro-
motes local business. There is a
community of interest between it and

the local merchants. It is used by the
very merchants whose co-operation
you seek and who are ready to push
national brands locally advertised.

This is local acceptance in the
Yankee sense — acceptance by the
audience and by trade outlets —
acceptance that is a strong, active
daily influence on buying habits, that
gives you direct penetration and
greatest sales impact in each key
market.

Yankee's 24 home-town stations tie
these markets together. They provide
complete radio coverage of New
England in the only way it can be
obtained.

Aeceptance o THE YANKEE NETWORK'S Poundation

THE YANKEE NETWORK, INC.

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON 15, MASSACHUSETTS

Represented Nationally by EDWARD PETRY & CO., INC.

Published every Monday, 53rd issue (Year Book Number) published in

Entered as second class matter March 14, 1933, at Post Office at Washington, D.

Feb: by BROADCASTING PUBLICATIONS, INC., 8§70 National Press Building, Washington 4, D. C.
33 at Pos C., u'nder act of March 8, 1879, '



Closed Circuit

IF NEW “temporary expediting procedure” of
FCC on standard broadcast matters works as
planned, with all pending applications cleared
by grant, denial or hearing designation be-
tween Feb. 7 cut-off date and May 1, logical
expectation is it will become permanent pro-
cedure. In other words, each three months FCC
would cut off applications, run them through,
and then consider next accumulation on pro-
duction line basis.

IF YOU WONDER what motivates FCC’s
wholesale licensing of new AM stations in al-
most utter disregard of engineering standards,
bend an ear to this bit of philosophy loosed by
a member of FCC: “If we clutter up the broad-
cast band enough with new grants, we will
force these guys into FM.”

STRICTLY unmentionable have been actual
figures on how effective radio was in tested pro-
grams during retail clinic at Joske’s of Texas,
but understood store may relent and divulge
hints. Results are impressive—tested programs
ballooned sales as high as 200%.

JACK HARRIS, assistant general manager of
WSM Nashville, former Army Bureau of Pub-
lic Relations radio chief, slated to take over
general managership of KPRC Houston, op-
erated by ex-Governor and Mrs. (ex-WAC
colonel) Hobby. Kern Tips, former general
manager, has left to take partnership in Hous-
ton advertising agency.

NOW THAT Supreme Court has upheld WOKO
in Sam Pickard-hidden ownership case, FCC
can be expected to clear its dockets of similar
cases, hanging fire many months. These involve
WORL Boston, WGKV Charleston, W. Va,,
and related case with respect to WCHS
Charleston.

COULD SOME of those newly authorized day-
timers on clear channels be planning party line
network? There’s talk about daytime hookup
of such stations with limited commercials
keyed from Washington where Ed (Blue Book)
Brecher’s WQQW now operates and with New
York key which its backers are confident is
upcoming. Unity group of stations, backed by
CIO, also talked about as daytime party liners.
One wag suggests group might borrow from
NBC old “red network” tag.

THIS BUSINESS of ex-FCC bureauecrats en-
tering radio may be contagious. On heels of
departure of Ed (Blue Book) Brecher, who
runs new WQQW in Washington, Walter E.
(Red) James, assistant to general counsel, has
resigned ostensibly to join Montgomery, Ala.,
law firm. But prior to Feb. 7 there may be ap-
plication for new station in that market in
which James will be interested.

NOW THAT NARBA engineering conference,
having to do with domestic broadcast alloca-
tions, is set for postponement from April 1 to
Nov. 1 at request of Mexico and with acqui-
escence of FCC, postponement of final clear-
(Continued on page 94)
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Jan. 27: NAB Employe-Employer Relations
Committee, Hotel Mayflower, Washington.

Jan. 27: Resumption CBS Color Television
Hearing before FCC, Federal Court House,
New York.

Jan. 27-31: American Institute of Electrical
Engineers Winter Meeting, Engineering So-
ciety Bldg., New York.

Jan. 29-31: NAB Small Market Stations Exec-
utive Committee, Hotel Statler, Washing-
ton.

(Other Upcomings on page 87.}

Bulletins

DISCUSSIONS looking toward establishment
of wages and working conditions for musicians
on FM will begin shortly between network of-
ficials and James Caesar Petrillo, AFM presi-
dent, it was learned late Friday following
meeting of union chief with network execu-
tives (see earlier story page 15).

RALPH R. BEAL, 59, vice president in charge
of engineering of RCA Communications, died
suddenly Friday in Doctors Hospital in New
York. Mr. Beal joined RCA in 1926 as Pacific
division director. In 1934 he was transferred
to New York as research supervisor, and three
years later was made research director.

RAY C. COSGROVE, Crosley Corp., president
of RMA, told American Marketing Assn.
luncheon in New York Friday he felt industry
would fight FCC if CBS color standards are
adopted instead of black-and-white.

ARTHUR CASEY, WOL,

IN WASHINGTON HOSPITAL

ARTHUR CASEY, assistant general manager
of WOL Washington, in Georgetown Hospital
after hemorrhage due to stomach ulcers. He
was receiving transfusions Friday. Condition
improved Friday evening but he will be in hos-
pital two weeks, then rest for month.

Despite pain Mr. Casey delivered scheduled
talk Thursday afternoon at Radio Institute
held by Washington members of Assn. of
Women Directors. Immediately after speech he
went to hospital.

NAB AREA C DATE SET

NAB Area C meeting (District 10, Ia., Mo.,
Neb., and District 12, Kan., Okla.) to be held
April 14-16 at Meuhlbach Hotel, Kansas City.
Area D tentatively slated to meet May 8-10
at Palmer House, Chicago. Area comprises
Districts 8 (Ind., Mich. in part); 9 (Ill., Wis.
in part); 11 (Minn, N. D., Mich. in part,
eastern S. D.). Area F, tentatively set May
1-2 in Birmingham, comprises Districts 5 (Ala.,
Fla., Ga.) and 6 (Ark., La., Miss., Tenn.).

Business Briefly

BROKER USES TV @® Merrill, Lynch, Pierce,
Fenner & Beane, New York broker, Jan. 30
sponsors 15-minute video show Money at Work,
produced by New York Stock Exchange for
educational purposes, on WCBS-TV. Other TV
outlets to be used later.

QUAKER OATS RENEWS @ Quaker Oats
Co., Chicago, March 2 renews for 52 weeks
Those Websters Sun., 5-5:30, MBS. Agency,
Ruthrauff & Ryan, Chicago.

AFRA CONTRACT SIGNING

EXPECTED THIS WEEK

FOUR MAJOR networks siated to sign west-
ern AFRA agreements early this week, de-
spite disagreement between union and KFI Los
Angeles, NBC affiliate, and fact that Seattle
contract still being negotiated.

Strike threats waned. Final signatures to
nationwide contract Letween AFRA-networks
delayed pending West Coast settlement.

Substantial increase won by AFRA for an-
nouncers on WINS and WNEW New York,
retroactive to Dec. 1, 1946, authentic reports
state, but negotiations continue today (Mon-
day). AFRA also negotiating with WMCA
New York. .

In Chicago five Class A stations—WGN
WBBM WMAQ WLS WENR-—signed con-
tracts but stations and AFRA officials agreed
to withhold announcement pending Coast set-
tlement. Clause relating to shortwave, televi-
sion, FM and facsimile talent fees eliminated
from contract; will be taken up separately
later.

PHILCO TO SHOW COLOR

SYSTEM AT VIDEO HEARING

WPTZ Philadelphia, Philco television station,
will participate in FCC color television hear-
ing Wednesday (Jan. 29) at Prineeton with
demonstration of system previously shown to
Radio Technical Planning Board.

Frank J. Bingley, WPTZ chief engineer, said
system simulates color video system of sequen-
tial type, showing frame rate necessary to
avoid flicker. System, he told BROADCASTING, ““is
the basis for the RTPB’s recommendation for
60-color frames whereas CBS is using 48
frames.” (Earlier story, page 93.)

FCC NOT TO ACCEPT

INCOMPLETE AM APPLICATIONS

ANTICIPATING what many observers believe
will be last real deluge of AM applications,
FCC Friday warned it will not accept incom-
plete applications rushed in to beat Feb. 7
“temporary expediting procedure” deadline.

Upsurge in filings already becoming evident
since announcement that applications for new
or changed AM facilities filed between Feb. 7
and May 1 will be kept in pending files while
FCC staff and private consultants work on
applications already on hand [BROADCASTING,
Jan. 13].
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CouNTRY STORES
with

CITY SALES

Over 28 million dollars in annual sales
—that’s the total volume of general stores
in the Nashville area . . . And the buyers
in this rich rural market make as good
sales prospects as their city cousins . . .
Harder to reach? Not when WSIX effec-
tively covers the Nashville market area

. . And audiences in both city and country
are attracted by the variety of top-rated

shows broadcast over WSIX.
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Represented Nationally by the
KATZ AGENCY, Inc.

5,000 WATTS ° 980 KC AMERICAN °* MUTUAL
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COURTESY
ANNOUNCEMENTS

PROMOTION HELPS
Taclor-7H ade FOR YOU

The new WDGY is going all-out to make the
most of every time dollar spent in the billion doflar
Minnesota Market—and it’s paying off. Service, per-
formance and results are being enjoyed by advertisers
who are now taking advantage of choice availabilities
on the station that gives you Minnesota—and then
some.

Wire, write or call Avery-Knodel. They will
give you the complete profit picture.

MINNEAPOLIS

'SAINT PAUL

'CHARLES T. STUART
Pres. & Executive Director

Executive Offices, lincoln, Nebr.

MELVIN DRAKE
Vice President & Station Mgr.

AVERY-KNODEL INC.

National Representatives
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Ryden, Dorothy Macarow.
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6000 Sunset Boulevard, Zone 28, HEmpstead 8181
David "Glickman, Manager; Ralph G. Tuchman,
Patricia Jane Lyon.

TORONTO BUREAU

417 Harbour Commission, Bldg. ELgin 07756
James Montagnes, Manager.
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BroapcAsTING *—The News Magazine of the Fifth
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1932 and Broadcast Reporter in 1933.

* Reg. U. S. Pat. Office
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IF IT’'S OPOSSUMS YOU WANT... -

Use a hound dog in Kentucky!

%5
IF IT’S SALES YOU WANT. ‘

Use WTIC in Southern New England'

By every measurement, station WTIC Harfford

dominates the prosperous
Southern New England Market.

DIRECT ROUTE TO SALES IN Sowtéern Pew England

The Travelers Broadcasting Service Corpeoration Affiliated with NBC

and Mew England Regional Network
Ropredsaiad by WEED & COMPARY » Maw Yerk, Barten, Chimps, Detrsit, Asanie, San Fegacisra ang Hedlywosd

,"....;'
R I

T
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Of the 9 top
cities of the
deep South—

Fort Worth

San Antonio @HOUSTOH

Memphis @

Birmingham ({17

New Orleans




BUYING POWER

Buying power in New Orleans more
than doubled in the past 5 years
according to a survey by the magazine
Sales Management.

INCOME

Effective income in New Orleans is
higher than the U. S. average — and

increasing faster. In 1945, the nation-
Allanta al index was 226 compared with the
New Orleans index of 262.

RETAIL TRADE

Retail trade in New Orleans increased
29%, in the first half of this year as
compared with the same period of
1945. This increase is greater than
average for the U. S8.%*

New Orleans is

st

in both wholesale
and retail sales =

INDUSTRY

New Orleans industry continues to
grow in spite of lost war production.
New Orleans now shows an index of
146 as compared with an index of 100
in 1939. This year, 30,000 more in-
dustrial workers are employed than
in 1940,

Folks turn first to—

*Source: Sales Management.
Map shows rank in wholesale sales.

Retail sales rank:

1. New Orleans 5. Memphis
2. Houston 6. Miami .
3. Atlanta 7. Birmingham NEW ORL EA Ns
4. Dallas 8. Fort Worth A DEPARTMENT OF LOYOLA UNIVERSITY
9 San Antonio
**Dun’s Statistical Review. 50,000 Watts---Clear Channel---CBS Affiliate

Represented Nationally by The Ketz Agency, Inc.




TESTING-

TESTING:

ETING!

KFOR is ideally situated for your
test campaigns—and equipped to fur.
nish you valuable information about
typical consumer audiences. Lincoln
is Nebraska’s second market, a com-
munity of 100,000 people—plus.
Lincoln is the Capital City of Neb-
raska, and home of the State Univer-
sity. 20,000 typical American families
live in Lircoln and LISTEN TO
KFOR.

For a test that will give you accur-
ate results at reasonable cost—TRY
KFOR.

CHARLES T, STUART
PRESIDENT AND, *
SXECUTIVE DIRECTOR

1240 KC s

€xecuiive oseices,
STUART BUNDING,
LINCOLN, NEBRASKA

_BASIC ABC

uﬁmﬂu, N”KA

HAREY PECK EOW. PETRY & C0., INC.
Shalion HaFional
Manager Eepreseniatives
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Feature of the Week

A STATION that circulates the
daily program schedule of its com-
petitor side by side with its own—
that’s KTUC Tucson, Ariz.

This new promotion project is
carried out with the aid of a KTUC
advertiser each month. It takes
the form of a monthly booklet,
prepared by the 250-w CBS and
Arizona Network outlet, contain-
ing the daily program log of
KVOA and that of KTUC, a story
about the advertiser’s business and
one relating to his program activi-
ties on KTUC.

The advertiser featured in the
“issue”” distributes the booklets
with his monthly statements.

And the idea is catching on:

“The listener is the one who
really benefits,” explains KTUC
General Manager Lee Little, “and
Tucson listeners are demanding
this schedule each month.”

As vproof of the demand, the
station points out that 5,000 copies
of the November schedule were
printed; the number doubled in De-
cember, and the January edition
reached 12,000 copies. To meet
the continuing demand, officials
said, it will be necessary to print
15,000 copies of the February
schedule.

In addition to the copies sent

Official Obliges
CEDRIC ADAMS, WCCO
Minneapolis newscaster whose
program is noted for brief ap-
pearances by widely known
personalities, had a new ex-
perience last Tuesday night.
Seatéd next to Minnesota’s
lieutenant governor, C. Elmer
Anderson, at a banquet from
which his 10 p.m. news was
to originate, Mr. Adams asked
the state official if he would
like to read the commercial
announcement. The lieutenant
governor would and did.

out by the featured advertiser each
month, KTUC retains a supply for
distribution by the station to listen-
ers who request them. The cost
of printing is paid by the station.

And what does KTUC expect to
gain by sending into the homes of
listeners not only its own program
schedule but also that -of a rival
station?

The answer, according to Mr.
Little, is more sets-in-use in the
Tucson area. As the total num-
ber of listeners grows, KTUC
expects to get its share of the in-
crease. '

Sellers of Sales

that Mary McKenna met her

husband; it was blind faith

in advertising that brought
her into the radio business; but
it was her own capabilities that
brought her the re-
cently acquired title
of time buyer in
charge of all spot
buying (except Proc-
ter & Gamble) for
Benton & Bowles,
New York.

Born in New York
on August 14, 1915,
the attractive brown-
haired, blue-eyed
Mrs. McKenna, ma-
jored in finance and
advertising at Co-
lumbia U. She re-
ceived her B.S. in
1937. She knew then
that she wanted to be
in advertising but
never thought it

IT WAS through a blind date

* would end up in radio.

Her first job was with Calkins &
Holden, New York, in the produc-
tion department. Ten months later,
she joined Young & Rubicam, New
York. There she was in charge of
handling the fan mail for the We

-* The People show. In 1940, she joined

Hearst Radio, station representa-
tives for Hearst owned stations
(no longer in existence), in the
market research department. Two

years later, she joined Benton &

Bowles in charge of media research

MARY

group. This group serves the time
buyers of the agency with such de-
tails as ratings, coverage, sales
factors, etc. It was on Jan. 1, 1947,
that Mary was named spot time
buyer for the agency.

She handles spot
radio time for the
following accounts:
General Foods, Best
Foods, Florida Cit-
rus, McKesson &
Robbins products,
Canned Manufac-
tures, Kreuger Brew-
ing, and Labrofacts
Ine.

Mrs. McKenna has
been married to Mau-
rice McKenna for
seven years. Mr. Me-
Kenna is in charge
of the restaurant,
bakery and ice cream
departments of
Abraham & Straus,
a department store
in Brooklyn.

The McKennas live in a three-
room apartment on East 89th
Street. Sailing is their hobby. They
own a cruising motor-sailer, the
Drizzle-puss III, which is docked

during the winter months on City

Island.

Music—Mrs. McKenna plays the
piano—is another of their hobbies.
They also collect records—jazz and
classical. During the winter months,
the McKennas ice skate.on week-
ends in the country, and "are also

"avid bridge players.

A WISE-
ECONOMICAL BYY

This station reaches Read-
ing's consistently prosperous

trading territory
effectively, at low
} cost.

W
i
W

READING, PA.

Write for information

Represented by
RADIO ADVERTISING
COMPANY
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ST.LOUIS,

I

howm an5 hip

Such as has made Gil ~

Newsome’s Teen Thircy Club* far and
away St. Louis’ most popular
program with teen-agers, in only three months:

*Sponsored by Royal Crown Cola.
10:30 to 11:00 a. m. Sarurday
(Hooper Rating 11.2)

alen tThat group of veteran radio entertainers

that has made KWK known as the station

for “St. Louis” outstanding personalities

and locally produced shows”

New job peak coming

in 1947. (Currently 660,000). Wholesale sales over

$1.164,000,000.00. Almost $1,000,000,000.00 in retail sales.
Over $600,000,000.00 scheduled for 1947 building and expansion.

$15,000,000.00 Post Office volume...another all-time peak.

Gor St Lowis' Oulslanding
Praduced Showd? id'a

HOTEL CHASE
ST. LOUIS

PAUL H. RAYMER CO., Representative
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These Western Electric FM Broadcast transmitters — 22 in all — are now on the air in the
88-108 mc band... and others(notshown)are in operation for experimental purposes, or
are in process of installation ¢ In FM —asin AM-—transmitters of Bell Telephone Labora-

tories design and Western Electric manufacture have acquired a reputation for quality,



~ IN THE NEW BAND

3 ?Gifzgm NEW LINE OF FM TRANSMITTERS

Outstanding in styling and
performance! 250 watt, 1, 3,
10, 25 and 50 kw.

dependability and low operating cost. e For FM equipment from 250 watts to 50 kw, contact
yourlocal Graybar Broadcast Equipment Representative. He will be glad to tell you all the

technical features and advantages which make them outstanding, or—write to Graybar

ElectricCo.,420 Lexington Ave.,New York 17, N.Y. Q UA ,., T Y Co UN Ts



A LITTLE EXTRA EFFORT

OFTEN GETS A BIG RESULT!

@ Never let it be said that we would burst a lovely bubble of

EXCLUSIVE REPRESENTATIVES:
illusion, nor tear a veil from innocent eyes. But what is all ALBUQUERQUE xos
. . . BALTIMORE weBM
this talk about network advertisers ‘“not needing” spot- BEAUMONT KFOM
deasting? BUFFALO WGR
broadcasting CHARLESTON, §. C. wesc
CINCINNATI WCKY
Inasmuch as we all know that every network has weak spots COLUMBIA, s, C. WIS
CORPUS CHRIST KRIS
in numerous markets—that no network can claim top cov- DAVENPORT woc
DES MOINES WHO
erage everywhere—isn’t it true that network advertisers DULUTH-SUPERIOR WDSM
FARGO WDAY
can use spot-broadcasting just as sensibly and smartly as HOUSTON KXY2
INDIANAPOLIS WISH
anybody else? KANSAS CITY . KMBC
LOUISVILLE WAVE
. . q MINNEAPOLIS-ST. PAUL  WTCN
If you want some revealing facts on this subject, ask the NEW YORK WMCA
OKLAHOMA CITY KOMA
nearest F & P office! AR KExd
PEORIA-TUSCOLA  WMBD-WDZ
PORTLAND, ORE. KEX
RALEIGH WPTF
- ROANOKE wDBJ
lh C. SAN DIEGO KspJ
’ ST. LOUIS KSD
o . o . SEATTLE KIRO
Pioneer Radio Station Representatives SYRACUSE wenL
Since May, 1932 TASK s

emabicot Blap. SAN FRANCISCO: 58 Suster HOLLYWOOD: 533 Hodlytwood ATLANTA: 322 Pafmer Hidy,

ii4 Madnan Ave. DETROIT: §
llac 4255 Sutter 4353 Hollywood 2151 Main 5667

Plaza 54130 Ca
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Law Defining FCCPowers Ready Soon

White Plans Bill;
Ed Cooper Named
Radio Expert

By BILL BAILEY

LEGISLATION defining the pow-
ers of the FCC will be introduced
within a short time by Chairman
Wallace H. White Jr. (R-Me.) of
the Senate Interstate and Foreign
Commerce Com-
mittee.

He told Broap-
CASTING he would
use the old White-
Wheeler Bill (S-
814) of the 78th
Congress as a
foundation for
legislation that
will express the
intent of Congress
with reference to
FCC control over programs and
business practices of stations. He
has criticized the Supreme Court
(so-called Frankfurter) decision of
May 10, 1943, which upheld the
FCC’s chain broadcasting regula-
tions. He has openly expressed the
opinion that the Commission’s pro-
cedure needs to be more definitely
outlined by Congress.

White Critical of FCC

Senator White has made no secret
of the fact that he feels the FCC
has gone far beyond the intent of
Congress in many policy matters,
particularly with reference to pro-
grams and business practices. As
co-author of the original Radio Act
of 1927, the Communications Act
of 1934, and the White-Wheeler
Bill, Senator White has some defi-
nite ideas about radio legislation
and interpretation of the law by
the Commission.

Indicating that he means to leave
nothing undone to provide the coun-
try with a sound radio act, the Sen-
ator named Edward Cooper as pro-
fessional staff member to major in
communications and charged him
with the responsibility of supervis-
ing the proposed radio legislation.
Mr. Cooper has been chief of the
committee’s subcommittee on inter-
national communications under for-
mer Chairman Burton K. Wheeler
(D-Mont:).

Senator White also announced
appointment of Edward Jarret as

Mr. Cooper

clerk of the committee; Miss Vera
Burgess as clerical assistant, and
Alfred G. Davis as professional
staff member to major in aviation.
Mr. Jarrett and Miss Burgess
served the committee under for-
mer Chairman Burton K. Wheeler
(D-Mont.).

As Senator White unfolded his
plans for radio legislation, the
House was girding for an all-out
investigation of the FCC. Strategy
had not been mapped as BROAD-
CASTING went to press, although it
was learned that the Republican
leadership was considering two
courses of action.

Involves Hearings

The first involves legislative
hearings at which pertinent ques-
tions involving FCC policy and pro-
cedure would be developed. The sec-
ond is for appointment of a select
committee to devote its full time
to investigating several executive
agencies, with subcommittees to be
named for specific probes of agen-
cies such as the FCC, Maritime
Commission and others now being
scanned.

Speaker Joseph W. Martin Jr.

RADIO LEGISLATION defining
the FCC’s powers will be intro-
duced shortly by Chairman Wal-
lace H. White Jr. (R-Me.) of the
Senate Interstate & Foreign Com-
merce Committee and co-author of
the original Radio Act of 1927, the
Communications Act of 1934, and
the White-Wheeler Bill (S-814) of
the 78th Congress. He named Ed-
ward Cooper professional staff
member to major in communica-
tions to supervise the legislation.
In the House, members were pre-
paring to investigate the FCC.

(R-Mass.) Thursday afternoon
called a meeting of standing com-
mittee chairmen to map an overall
legislative program. Rep. Richard
B. Wigglesworth (R-Mass.) has
gone on record favoring a “thor-
ough investigation” of the FCC.
Since the 80th Congress opened he
has been quietly assembling data

looking toward a probe of the Com-

mission.

Senator White said that so far
as he knew there is no move afoot
in the Senate to investigate the

Commission. Sen. Charles W. Tobey
(R-N.H.), who introduced a resolu-
tion in the 79th Congress to in-
vestigate the FCC, said Thursday
he had not made up his mind
whether to press for an investiga-
tion. He indicated he would be in-
clined to go along with Senator
White on legislation to define and
curb the powers of the FCC.
Chairman White said the need
for legislation in his opinion is
more imperative than an investiga-
tion. He added, however, that should
hearings indicate that the Commis-
sion needed to be investigated, he
felt that such a probe should be:
undertaken by Congress.

Hopes for Satisfactory Bill

“We attempted overall legislation
in the last bill,” said Senator
White. “On some things Senator
Wheeler and 1 were in agreement.
On others we were far apart. I
have hopes that we can bring out a
bill that will be satisfactory to
everybody concerned.”

Whether he will attempt overall
legislation or “specific revision” of

(Continued on page 78)

Petrillo Forecasts Contract This Week

Wage Increase Is Only
Issue Yet to Be
Decided

JAMES CAESAR PETRILLO an-
nounced late Friday that the
American Federation of Musicians
had agreed with the four major
networks to negotiate for wage in-
creases under a new contract to re-
place the present one which expires
Jan. 31.

He predicted with confidence
that the new contract will be
signed this week and that it “will
be in effect by Feb. 1.” It will be
negotiated locally in Los Angeles,
Chicago and New York for a one-
year period. The only issue will be
wage increases, said Mr. Petrillo.

An earlier union demand that
the present contract be continued
until the Supreme Court decides
the constitutionality of the Lee Act
and that future pay increases be
retroactive to Feb. 1 was rejected
by the networks. Mr. Petrillo indi-
cated that the retroactive feature
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no longer was an issue.

Among those who met with the
AFM head and his international
board were Niles Trammell, presi-
dent, Frank E. Mullen, executive
vice president, and John MacDon-
ald, vice president in charge of
finance, NBC; Frank Stanton, pres-
ident, and Frank XK. White, vice
president and treasurer, for CBS;
Mark Woods, president, Joseph A.
McDonald, vice president and
secretary, and Robert E. Kintner,
executive vice president, for ABC;
Edgar Xobak, president, Rob-
ert D. Swezey, vice president and
general manager, and Theodore C.
Streibert, WOR president and exec-
utive vice president of MBS, for
Mutual.

The network-AFM conversations
have no direct bearing upon indi-
vidual station contracts with union
locals, which expire next month.
Meetings held last spring between
President Justin Miller of the
NAB and AFM President Petrillo
were abruptly ended by the latter
after passing of the Lea Act.

While last week’s conversations
were reported harmonious, possibil-
ity of a rupture of negotiations
was not overlooked. In the past
Mr. Petrillo has repeatedly threat-
ened work stoppages or strikes, on
the ground that no law can force
his men to work against their will.

The fact that Congress now is
on the threshold of enacting new
labor legislation along the lines of
the Lea Act, which would be
broadly applied to all industry,
rather than narrowly to broadcast-
ing, is believed to have some bear-
ing on the surface harmony at the
sessions last Thursday and Friday.
Appearing before the Senate Labor
Committee when hearings on new
legislation opened Thursday, Sen.
Joseph A. Ball (R-Minn.) de-
nounced secondary boycotts (a
chief AFM weapon against net-
works) and jurisdictional strikes.

It was conceded on Capitol Hill
last week that Congress would fa-
vor making at least some Lea
Act provisions applicable to all
industry.
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NAB Gfoup to Get

Legislation Plans
Definition of FCC Power Suggested
In Basic Proposals

PROGRAM of radio legislation will
be submitted to the new NAB Leg-
islative Committee Feb. 10-11 by
President Justin Miller and Execu-
tive Vice President A. D. Willard.
The new committee will hold its
first meeting at the Hotel May-
flower, Washington, with J. Harold
Ryan, Fort Industry Co., vice pres-
ident and NAB director-at-large for
large stations.

NAB this week is distributing
first of a series of weekly legisla-
tive digests prepared by the Legal
Dept., of which Don Petty is gen-
eral counsel. The digests cover Fed-
eral and State legislation. It was
authorized at the San Francisco
board meeting.

The legislative program for com-

mittee study is expected to follow
along the lines of Judge Miller's
address to the Florida Assn. of
Broadcasters Dec. 1 at its Miami
meeting [BROADCASTING, Dec. 9].
The program is understood to have
been considered by the NAB board
at its San Francisco meeting early
this month.
Proposals

Basic proposals are understood to
cover clear definition of the rights
of licensees; automatic renewal ex-
cept upon FCC protest; Federal
court trial of revocation and re-
newal upon protest; further libel
protection; enlarged scope of judi-
cial review of FCC decisions; spe-
cific definition of free speech limi-
tations. The program would sharp-
ly define the limits of FCC power
and stop its dabbling in program
standards.

President Miller returned to
Washington over the weekend.
NAB headquarters did not know
whether he would confer in the
near future with Congressional
leaders, as directed by the board.

Members of the Legislative Com-
mittee, besides Chairman Ryan, are
Wayne Coy, WINX Washington;
Don S. Elias, WWNC Asheville,
N. C.; Herbert Hollister, KMMJ
Grand Island, Neb.; Clair R. Mc-
Collough, WGAL Lancaster, Pa.;
Joseph Ream, CBS; Frank M. Rus-
sell, NBC; G. Richard Shafto, WIS
Columbia, S. C.; Robert D. Sweezey,
MBS; 0. L. Taylor, KGNC Ama-

. rillo, Tex.; Louis Wasmer, KGA
Spokane; Joe B. Carrigan, KWFT
Wichita Falls, Tex.

MBS Co-Op Record
COOPERATIVE sales of the Ful-
ton Lewis jr. progiam on 250 sta-
tions—a record number—were re-
ported by MBS last week. Since
the end of the war in August 1945
the Lewis program, heard Mon.
through Fri. 7-7:15 p. m., has
shown an increase from 161 sta-
tions sold to a new total of 250.
Carrying this program on a sus-
taining basis are an additional 80
to 100 MBS outlets.
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FMA Head Urges FCC to Drop
Standard Broadcast, Use AM

REQUEST that the FCC delete all
references in existing rules to
“standard broadcast” and substi-
tute “AM” was made of the Com-
mission last week by Roy Hofheinz,
president of the FM Assn.

In a letter to FCC Chairman
Charles R. Denny, Mr. Hofheinz
said: ““We feel this request is most
timely since it is generally recog-
nized in the industry and by the
Commission that frequency modu-
lation offers an improved quality
of broadcast service and it is,
therefore, quite misleading to the
public generally to have any ref-
erence to an inferior service as a
standard service.”

Mr. Hofheinz pointed out that
“within recent months the Commis-
sion has amended its rules” by de-
leting the term “high frequency”
and substituting the term “fre-
quency modulation or FM.”

“We trust that the Commission
may take such action at an early
date and be assured if you feel our
association may be of service to you
in the consideration of the matter,
please command us,” wrote the
FMA president.

“Within a comparatively shor*
period of time I am confident that
FM will become the standard
method of broadeasting,” said Mer.
Hofheinz, president of the Texas
Star Broadcasting Co. (KTHT-
KOPY-FM), Houston. “A fiood of
receivers will be loosed on the mar-
ket in the next few months and
by the end of 1947 hundreds of
thousands of homes will be enjoy-
ing the benefits of FM reception.”
He predicted that within two years
FM will be the “accepted standard”
method of broadcasting.

Before leaving Washington over

the week-end for Houston, Mr. Hof-
heinz called a meeting of the FMA
executive committee for Feb. 10 in
Washington to map plans for the
organization’s promotion campaign.
Offices will be located at 1019 Den-

rike Bldg., 1010 Vermont Ave.,
N.W.
On the executive committee

agenda will be such matters as an
operating budget, determination of
policy questions by the FCC Liaison
Committee [BROADCASTING, Jan.
20], and tentative plans for the
FMA'’s first annual convention, to
be held in late 1947 or early 1948.

Sarnoff to Speak
BRIG. GEN. DAVID SARNOFF,
board chairman of RCA, will be the
principal speaker at the annual
meeting of the Cincinnati Techni-
cal and Scientific Societies Council,
Tuesday, Feb. 11, at Taft Audi-
torium. James D. Shouse, president
of Crosley Broadcasting Corp., will
introduce General Sarnoff at the
meeting which is expected to at-
tract an estimated 2,000 persons.
Mayor James Garfield Stewart of
Cincinnati will welcome General
Sarnoff at a dinner preceding the
meeting, Officials of WLW that
city ,are cooperating in arrange-
ments for the event.

Revere Sponsors
REVERE CAMERA Co., Chicago,
enters network radio Feb. 15 with
sponsorship of Jan August and his
trio, a Music Corp. of America
package, on 17 Mutual stations,
Sat. 5:45-6 p. m. Program will

originate in Chicago. Agency is
Roche, Williams & Cleary, that
city.

Drawn for BROADCASTING by Sid Hix

“That’s all we can get out of it ever since we traded call letters with that
commercial station—B.O., B.O., all the time B.0.”

BROADCASTING

TRUMAN QUERIED

Parries Questions on Filling
Vacancy on the FCC

IF THERE'S any premature in-
side information on who President
Truman is going to appoint to the
FCC vacaney, and when, it isn’t
going to come out of the White
House offices, especially the Presi-
dent’s own headquarters.

At his Thursday afternoon news
conference the President was
asked:

“Senators White and Brewster
have recommended appointment of
Marion Martin to the FCC. Can
you say whether she will be ap-
pointed?”

The President said he had the
recommendation under considera-
tion.

“Do you plan to name a Repub-
lican to the vacancy?”

He answered that a number of
people are under consideration.

“Do you plan to make an ap-
pointment soon?”

Mr. Truman said he would make
an announcement when he was
ready.

WHEELER REPRESENTS

ZENITH IN RCA CASE
EX-SENATOR Burton K. Wheeler
(D-Mont.) will represent Zenith
Radio Corp., Chicago, in its legal
battle over patent rights with RCA
in the Wilmington, Del. courts,
Comdr. Eugene F. McDonald,
Zenith president, said Tuesday.

Zenith filed suit Dec. 14 against
RCA on the contention that patents
now held by RCA have passed into
the realm of public domain. Com-
mander McDonald said Mr, Wheeler
had been engaged because of his
“long familiarity” with anti-trust
cases before Federal courts and
termed him ‘“one of the nation’s
best legal minds.”

The Zenith president also an-
nounced the appointment of Sam-
uel Darby Jr., New York attorney,
to handle the company’s patent ar-
guments against RCA.

Morency Is Chairman

Stations Planning Group

PAUL W. MORENCY, vice pres-
ident and general manager of
WTIC Hartford, Conn., was elected
chairman of the NBC stations plan-
ning and advisory committee at the
opening session of the two-day
meeting held Jan. 22 and 23 in
New York. Richard H. Mason, man-
ager of WPTF Raleigh, N. C., was
named secretary.

Niles Trammell, NBC president,
welcomed the new SPAC members
including William B. Way, man-
ager, KVOO Tulsa; Milton Greene-
baum, president and general man-
ager, WSAM Sagninaw, Mich.; H.
W. Slavick, director, WMC Mem-
phis; John J. Gillin Jr., president,
WOW Omaha; Walter E. Wag-
staff, general manager, KIDO
Boise; H. Quentin Cox, manager,
KGW Portland, Ore.
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TQN Upheld by FCC in ‘Rainey Case’

* .
Newspaper Tie-in
.
Issue Given
.
Spotlight
DOES FCC INTEND to hold
newspaper-owned stations more
strictly accountable than others in
handling controversial issues?

Reading the Commission’s memo-
randum opinion on the “Rainey
case,” released last Monday, many
broadcasters concluded that the
Commission is moving in that di-
rection.

Dr. Homer P. Rainey had
charged that the four Texas Qual-
ity Network stations, three of
which are affiliated with newspa-
pers which opposed him editorially,
limited their political broadecast
time in order to defeat his candi-
dacy for Democratic nomination
for Governor of Texas last July
[ BROADCASTING, July 81.

The Commission found these
charges to be “not supported by
the record.” Actually, FCC said,
the stations’ limitations on political
time date back to 1940.

Sequel to ‘News’ Case

In portions of the decision, how-
ever, some Dbroadcasters saw a
sequel to the debate between the
New York Daily News and the
American Jewish Congress, now
pending before the Commission,
* over FCC’s right to consider edi-
torial policies of a newspaper in
passing upon the paper’s applica-
tion for a station [BROADCASTING,
Deec. 161.

After reiterating that no station,
whatever its ownership, should
“arbitrarily deny or restrict” dis-
cussion of a public controversial
issue, the Commission declared:..

“Where the licensee has a con-
nection with a newspaper in the
community which has taken a posi-
tion in regard to such controversy,
then the failure, refusal, or arbi-
trary restriction on the right to
present an opposing point of view
of the controversy over the station,
becomes aggravated.”

Commission sources generally
preferred to let the opinion speak
for itself, but in broadcasting
circles the inference was that the
Commission will expect newspaper-
owned stations at least to be “more
circumspect” than non-newspaper
affiliates in dealing with public con-
troversial questions.

But insofar as Dr. Rainey’s ref-
erence to unfavorable publicity in
newspapers associated with the
TQN group was concerned, the
Commission said it found “nothing
in the record which would suggest
that this Commission has jurisdic-
tion to make inquiry concerning the
matter of such publicity.”

Some radio sources, but less
unanimously, saw i the opinon an
implication that a newspaper-
owned station may be expected to

make time available for answers to
the editorial position taken by the
newspaper on matters of public
controversy. In support of this in-
terpretation they cited other por-
tions of FCC’s opinion, in one of
which the Commission appeared to
raise the question without answer-
ing it, as follows:

“It does not appear that the pe-
titioner applied for the use of net-
work facilities on these occasions
for the specific purpose of answer-
ing the above-mentioned editorials
and press notices appearing in the
newspapers.”

In another sentence FCC said it
found no evidence of concerted ac-
tion by TQN licensees to cause Dr.
Rainey’s defeat “by commenting
upon him unfavorably in the news-
paper and thereafter refusing him
an opportunity to respond over the
radio stations.”

The TQN stations and the news-
papers are: WOAI San Antonio;
WBAP Fort Worth (Star-Tele-
gram); WFAA Dallas (News);
KPRC Houston (Post).

Although finding no violation of
the Communications Act, the Com-
mission did question the “reason-
ableness” of the limitations which

the stations placed on political
broadeast time, and the propriety
of the agreement by which those
restrictions were invoked:

In view of the importance of the
primary electlon in Texas, and further,
since the licensees well knew that in
the 1946 primary relatively few of the
candidates for state-wide office would
desire to purchase time over the net-
works, these restrictions do not appear
to bear a reasonable relationship to the
needs or public interest In the particu-
lar campalgn. In addition . . . there is
a serlous question as to whether the
agr t bet these stati rep-
resented a surrender by the licensees
of their individual responsibilitles to
determine the operating policles of
their respective stations.

It was pointed out that the sta-
tions have agreed that in future
elections each will determine how
much time it will make available
for political broadcasts, based on
“the importance of the campaign
and the number of requests for
time received.” This was viewed by
FCC as “an acceptance by the
licensees of the responsibilties
which lie with each of them indi-
vidually.”

The arrangement for all four
stations in 1946, of which Dr.
Rainey complained, was that no
TQN time would be sold before
June 11; that each candidate would

WBAL Asks FCC to Publish

‘Correction’ on

PETITION for FCC to “publish a
correction” of Blue Book refer-
ences to WBAL Baltimore and in
the meantime to stay further pro-
ceedings in the WBAL-Pearson &
Allen case was filed with the Com-
mission last week by the Baltimore
station.

‘Réferring to WBAL’s earlier pe-
tition charging that the Blue Book
references to WBAL were “false,
distorted and misleading” and were
responsible for Drew Pearson and
Robert S. Allen’s application for the
WBAL facilities [BROADCASTING,
Dec. 16], the petition declared:

“Pearson and Allen filed no an-
swer to said petition and the facts
therein alleged must, therefore, be
taken as conceded without the ne-
cessity for further substantiation
or proof.”

In denying the earlier petition,
which asked for reconsideration and
grant of renewal to WBAL with-
out hearing, FCC said WBAL
would have an opportunity to pre-
sent the facts at the hearing and
that the Commission’s decision
would be based on the hearing
record [BROADCASTING, Jan. 13]. To
this the station replied:

“This reason for refusing to cor-
rect these misstatements ignores
completely the fact that, apart
from any action on its renewal ap-
plication, Hearst [Hearst Radio
Inc.,, WBAL licensee] is entitled, as
a matter of right, to a correction
and retraction of an unjust con-
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lts Blue Book

demnation contained in a public re-
port of the Commission, and that,
but for such unjust and unwar-
ranted condemnation, the Pearson
and Allen application admittedly
would never have been filed.”

The station took issue with the
FCC ruling that WBAL’s applica-
tion for renewal and Pearson-Al-
len’s request for WBAL’s 50-kw as-
signment on 1090 k¢ are “mutually
exclusive.” WBAL reiterated that
both applications could be granted,
because renewal for WBAL would
extend only to 1948 and the Pear-
son-Allen station, if authorized,
would not be ready to operate be-
fore that time.

WBAL also questioned FCC's
finding that the Pearson-Allen ap-
plication “is complete in all es-
sential details.” The petition con-
tended that ‘‘the application itself
plainly states that essential infor-
mation on programming was not
filed by the applicant, but was to
be supplied for the first time at a
hearing on the application.” WBAL
also claimed that ‘“the financial
data in the application is obviously
inadequate to permit a finding of
financial qualification of the cor-
poration.”

Hearing on the two applications
is currently scheduled for Feb. 24.
The WBAL petition was filed by
Littlepage & Littlepage and Demp-
sey & Koplovitz, Washington coun-
sel.

be allotted 30 minutes between
June 11 and July 13, and that “if
additional open time is available
it may be sold to candidates any
time after June 11” on a first-come,
first-served basis.

The prospects for a “test” of the
opinion appeared slim. The stations
involved were found to have com-
mitted no violation of the Com-
munications Act, and Dr. Rainey,
who lost the gubernatorial cam.-
paign, was reported to consider the
tenor of the decision and the post-
election breakdown of the TQN po-
litical-time agreement as a victory
for “the principles for which he
fought.”

SARNOFF SPIKES RUMOR
Denny Also Denies Report-
Of RCA Video Threat

PUBLISHED RUMORS that Brig.-
Gen. David Sarnoff, president of
RCA, had served notice that RCA
would cease all television opera-
tions in the event the FCC granted
a CBS request for establishment of
color video standards were officially
denied last week.

General Sarnoff “denied that he
had made any statements to the
FCC regarding the pending hear-
ings before the.Commission relating
to television.” It had been reported
that the RCA president had told
FCC Chairman Charles R. Denny
that RCA would relinquish its
television station licenses and quit
all other television activities if the
Commission decision was in favor
of CBS. .

FCC Chairman Charles R. Denny
said “there is absolutely no truth
whatsoever to the report that Gen-
eral Sarnoff of RCA has made any
statement to the Commission on
the subject of color television. X
don’t know how this rumor got
started, but it is utterly without
basis.”

General Sarnoff said “this is not
a controversy between any twe
rival companies, but represents a
fundamental difference of technical
opinion as to what is best in the
public interest between one com-
pany that has been doing work
with mechanical color and the ma-
jor companies of the industry
working on the development of
television who are interested in ad-
vancing it as a new art and indus-
try.”

Bulova Discs
BULOVA WATCH Co., New York,
will have available by March 1 a
new series of station-break and
one-minute transcriptions titled
Remember? and Music-Box for
local sponsorship by Bulova deal-
ers. Station managers can obtain
these transcriptions for their local
Bulova accounts, by writing to the
Radio Dept., Bulova Watch Co.,
630 Fiftn Ave, New York 20,
N. Y.
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Drive to Promote Retail Radio Planned

NAB Sales Officials-

Endorse BMB
Activities

DRIVE  to promote use of broad-
casting by retailers will be under-
taken by NAB through a retail
advisory subcommittee to be cre-
ated by the NAB Sales Managers
Division. Preliminary plans were
set up last week at the Jan. 22-24
meeting of thée’' NAB Sales Mana-
gers Execufive Committee, held at
the Mayflower -Hotel; Washington.

. The " new committee will work
with. thé: National-Retail Dry Goods
Assni-as well ag~other retail or-
ganizations’ and bFéadcast stations
on. problems ~3f “mutdal interest.
Personnel ~will- be named for the
p'roj'ec

In add:txon the commuttee will
study a prepOSar‘lo Eet up a retail

research — foundation - within the !

broadeasting ‘industry. idea of this
plan would be to-promote coopera-
tion' ‘among retaflers—and broad-
casters. It was originally. proposed
at the NAB conveiition last Octo-
her by James H. Calvert;
of Joske’s of Texas, growing out
of the 1943 retail -promotion plan
sponsored by the=entire -industry
and the Joske cliitical study of ra-
dio for retailers.

"Recommendations

Four recontimiendations covering
standard. rate practices were
adopted by the_ commlttee They in-
cluded:. - -

Single rate card, with prices ap-
plicable "to all advertisers.

If _single rate is not used, divi-
sion into ‘general and retail rates,
with - these- terms used on rate
cards, Identical rate card format
was recommended in such cases.

The retail.rates would apply only
to. individual advertisers who sell
at retail and direct to the consumer
a commodity or service through
outlets within the single local com-
‘munity under the same name, con-
trolled by the advertiser whose sig-
nature and address alone appears
m .the advertising.

"All' advertising should be com-
missionable to a recognized adver-
tising _agency operating indepen-
dently of the advertiser’s business
if ageney has-had a part in crea-
tion, production and servicing.

Cooperation by .NAB in the ra-
dio-in-every-66mi- campaign of the
Radlo Manufaeturers Assn. was re-
viewed by John M._Outler, WSB
Atlanta, hedd of-the Subcommittee
on Sales Promwtiom Drive is de-
signed to increase tune-in by sale
of extra sets. NAB stations will be
asked tojoin the~campaign in the
late spring or early summer when

* plans have been completed. The full
committee approved the plan.

Study of station expenditures for
audience and ‘sales promotion is
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by presxdent :

SALES AND ADVERTISING issues provided a full
agenda Jan. 22-24 at the first meeting of the 1947
NAB Sales Managers Executive Committee. Attend-
ing were (seated, 1 to r): Lee Hart, NAB; John M.
Outler Jr., WSB Atlanta; Hugh Higgins, NAB; Odin
S. Ramsland, XDAL Duluth, committee chairman;
Lewis H. Avery, Avery-Knodel; Arthur Hull Hayes,
WCBS New York; C. E. Arney Jr.,

NAB; J. Robert

John W. Kennedy Jr.,

Gulick, WGAL Lancaster.

Back row: Frank E. Pellegrin, NAB; Kenneth H,
Baker, NAB; Joseph J. Weed, Weed & Co.; H. Preston
Peters, Free & Peters; William D. Murdock, WOL
Washington; Louis Read, WWL New Orleans; Bill
Bennett, KXYZ Houston; James V. McConnell, NBC;
Ray Baker, KOMO Seattle; J. Allen Brown, NAB;

WHAM Rochester.

under way, Mr. Outler’s committee
reported. Three speeches are now
being prepared for delivery by
NAB members to different types
of audiences.

BMB Endorsed

The ‘committee adopted a resolu-
tion endorsing BMB and asking
stations to report experiences with
the BMB material. These reports
would provide a basis for develop-
ing new means of utilizing the
data, as well as refinements in
methods.

A “subcommittee will be named
to explore sales opportunities in
commercial television and to co-

operate with broadcasters, agencies
and advertisers. Suggestions were
made on remaining studies in the
FM management analyses, first of
which was presented to the com-
mittee. The study covered opera-
tion of WBCA Schenectady.

" Proposal to allow agency com-
mission on talent costs was ap-
proved “as a recommended sales
practice designed to improve the
quality of radio salesmanship and
to place greater emphasis on the
building of better programs.” Ques-
tion involving payment of sales
commissions on talent costs to local
salesmen and national representa-
tives was referred to the Subcom-

mittee on Sales Practices for fur-
ther study. Lack of uniformity in
agency billing practices was dis-
cussed. A subcommittee will be
named to study the problem.

Course Proposed

Need for more trained radio
salesmen along with additional
training for present salesmen was
considered. A resolution stressed
the need for training and coopera-
tion with colleges, ad clubs and
other groups. A complete corre-
spondence course in radio was pro-
posed.

The 2% agency discount was dis-
cussed by a delegation consisting

(Continued on page 80)

Station-Network Labor Row Probed

NAB Seeking Formula
For AFM-AFRA

Relations

EFFORT to settle intra-industry
differences in the handling of two
major labor negotiations — AFRA
and AFM—will be made at the first
meeting of the new NAB Employe-
Employer Relations Committee, to
be held today (Jan. 27) at the May-
flower Hotel, Washmgton

With networks deep in negoti-
ations on the national level, and
affiliates more concerned about their
local problems, the committee will
explore all sides in search of har-
monious handling of AFRA and
AFM negotiations.

. Though AFM contracts with the
networks - were to expire Jan. 31,
James C. Petrillo, AFM president,
late .last week decided to continue
present -contracts indefinitely. (See
story” page 15.)

Sharp differences over the AFRA
negotiations arose at the San Fran-
cisco meeting of the NAB board
[BROADCASTING, Jan. 13]. The board
refused to give President Justin

Miller authority to name partici-

pants in an advisory council whose
formation was proposed in the

AFRA-network compromise. This
was construed as a blow at the net-
works, which finally had worked out
a compromise contract.

The contract as finally agreed on
had omitted the “unfair stations
clause” which would prevent net-
works from feeding programs to
affiliates engaged in disputes with
AFRA. The NAB board took a firm
stand against this, construing it as
a “secondary boycott.”

In fact, at the West Coast area
meeting Jan. 8-10 a resolution wa-
adopted calling for local-level ne-
gotiations and urging continued de-
velopment of factual reports by the
NAB Employe-Employer Relations
Dept.

Action at Salt Lake

A few days later at the NAB
14th District meeting in Salt Lake
City a resolution was adopted urg
ing the NAB board and manage-
ment “to establish and promote
policies of employer-employe rela-
tions which will recognize and
make as effective as possible local
and area negotiations.” This reso-
lution stated that ‘prevailing
trends” in industry-labor relations
“tend to impose nationwide or in-
dustrywide practices and policies

upon all broadcasters”; such prac-
tices also were deemed unsound.

At this meeting and at San Fran-
cisco, talk was heard of reviving
the old IRNA affiliate organization,
or forming a new affiliate group to
interchange data on network con-
tracts and renewals.

The new Employe-Employer Re-
lations Committee has been vested
with the functions of the NAB In-
dustry-Wide Committee, organized
in late 1945 by President Miller to
advise him on labor relations prob-
lems, particularly AFM. The indus-

(Continued on page 79)

THE NEW NAB Employee-Em-
ployer Relations Committee, meet-
ing for the first time today at the
Mayflower Hotel, Washington, will
try to untangle the knotty problem
of differences within the industry
concerning handling of negotiations
with AFRA and AFM. Meanwhile,
as the expiration date for AFM
contracts with the networks in New
York, Chicago and Los Angeles
(Jan. 31) drew nearer, broadcast-
ers were meeting with James C.
Petrillo, AFM president, in New
York. The union leader predicted an
agreement soon. (Story page 15.)
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WHO Enlists Entire Midwest
for BETTER FARMING!

U.S. Soil Conservation
Chief Says WHO
Promotion Probably
Most Important

Farm Event in History!

For many years WHO has sponsored the cause of
Soil Conservation in Iowa and the midwest.

WHO has worked hard for Soil Conservation be-
cause productive farm land is the very basis of

public wel{fare in Iowa.

The Annual WHO Corn Belt Plowing Match and Soil Con-

it into a modern, scientific, and vastly more productive unit.
servation Field Day is just one of many WHO efforts in that : :

Thanks to the 50,000 farmers who attended, and the count-
less farmers who followed the event by radio, it is safe to
say that WHO’s one-day promotion has tangibly improved
many thousands of farms throughout the midwest.

That’s WHO Public Service in action. It is the result of
selecting great and inspiring public. service projects—of
organizing cooperation from literally hundreds of public-
spirited individuals and civic organizations—of enlisting the
vast public-service facilities of all logical governmental
agencies—of enthusiastically throwing our own resources of
talent, showmanship and persunasion unstintingly into the
projects. . . .

A great radio station like WHO draws its strength from the
people, because it serves the people—and they know if. As
an advertiser on WHO, you share that public confidence
because you too are participating in ¢onstant Service.

R R P N R B
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direction. Growing greater each year, the fourth annual
event, held in 1946, was pronounced “probably the biggest
and most significant one-day demonstration ever given on

farm land in this or any other country,” by Dr. H. H. Bennett, + for ' °wa pLu s +

Chief of the U. S. Soil Conservation Service.

DES MOINES . . . 50,000 WATTS
Before an audience from all over “lowa Plus”, the 1946 B. J. Palmer, President ® J. O. Maland, Manager
event completely remodeled a run-down farm, converting Free & Peters, Inec., National Representatives
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Refunds Due for Excess Tax Payments

Relief Provisions
Help Broadcast
Industry-

By A. R. ELLMAN
Director of Research
Broadcasters Statistical Research
THERE usually is an aura of fore-
boding about the date March 15.
The date is associated with writing
a check made payable to the Col-
lector of Internal Revenue. How-
ever, there can be a reversal of
procedure on March 15, 1947.
Broadcasters can present a bill for
a refund of part of their excess
profit tax payment for the year
1943 and for years subsequent to
1943. The Statute of Limitations
for filing Form 991 under Section
722 of the Internal Revenue Code
for 1943 expires on March 15,
1947 for calendar. year taxpayers.

Corporate radio broadcasters who
have not already filed a claim for
refund of excessive profits tax
should review ‘the relief provi-
sions provided in Section 722 and
their application to their own cir-
cumstances. The excess profit tax
relief law is particularly favorable
to the radio industry. The regula-
tions in citing the application of
provisions of the law mention ra-
dio stations several times, in fact -
more than any other type of bu51-
ness. . .

Three Groups .

For the purposes of determmmg
eligibility for relief, radio stations
are divided into three groups as
follows:

Radlo stations starting operations
prlor to 1934.
2. Radio stations starting operations
from 1934 to Dec.'31, 1939.
3.-Radio stations startlng operations
after Jan. 1, 1940.

The largest group are those sta-
tions falling into Group 1. These
stations presumably were well es-
tablished at the beginning of the
base period, and will have to rely
upon certain qualifying circum-
‘stances occurring within the base
period or immediately prior to the
beginning of the base period.

At the beginning of the base
period, there were 563 commercial
broadcasting stations that contin-
ued in existence during the entire
base period. Of these 553 stations,
274 increased their power, thus
making them eligible under Sec.
722(b) (4) as having changed the
character of their business. This
increase in power is defined as a
basis of relief in Regulations 112
as follows:

A radio broadcasting station increased
its power during the base period, ne-
cessitating changes and expansion of
the physical property of the statlon,
and thus enlarged the area it served.
The station was thereby enabled to in-
crease its volume of advertising and
advertising rates. Such radio station

is deemed to have effected a change In
its capacity for production or operation.

The above quotation should un-
doubtedly be a qualifying factor
for the 274 stations that increased
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their power during the base period.

There remain 279 stations that
were in operation at the beginning
of the base period whose power
was not increased during the base
period. However, of these 279 sta-
tions, 1564 made increases in power
within two years after the close of
the base period. It is presumed that
they could qualify as commitment
cases. Many applications for in-
creased power at the end of the
base period were held in abeyance
pending the ratification of the
North America