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Like kids go for bubble gum
Baltimore merchants go for WITH like kids go for bubble gum. They love the quick,

profitable results they get from this low-cost station. At low, low rates, WITH delivers a huge,

responsive audience—more listeners-per-dollar than any other radio or TV station in town.

And that means low cost results! And that’s why WITH carries the advertising of twice as

many local folks as any other station in town!

So take a tip from these smart advertisers. Put WITH on your schedule. WITH can produce

low-cost results for you, too! Get the whole story from your Forjoe man today!

IN BALTIMORE

TOM TINSLEY, PRESIDENT s+ REPRESENTED BY FORJOE AND COMPAN)




An hour a week on WLS

PROVES RADIO'S POWER
FOR ALKA-SELTZER...

In February, 1933, Miles Laboratories decided to see what an

hour's sponsorship of the WLS National Barn Dance would do

for its relatively new product, Alka-Seltzer.

By the middle of summer, Alka-Scltzer was selling so well in the
Chicago area that Detroit and Pittsburgh scations were added
and, eventually, this popular WIS program was being broadcast

over a total of 133 stations for Alka-Seltzer.

Throughout Miles’ fourteen-year sponsorship of the WLS
National Barn Dunce, sales of Alka-Seltzer increased so rapidly
that Miles used radio more and more, until it became one of the

largest such advertisers in the held.

Today Alku-Selezer is using a saturation schedule every Saturday
night on the WLS National Barn Dance program. WLS is

one of the few individual stations on the Miles' otherwise
network radio schedule.. . further proof of the pulling power

of WLS, and the importance of the vast WLS listening audience.

If yore want to put yowr product over in a big way...

sce your John Blair man, or contact us, today.

Alka-Seltzer is only one of many products which

have started on the way to fame and fortunc

!
T e
D WLS GETS RESULTS
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DRUG INDUSTRY

with WLS advertising.

The
PRAIRIE
FARMER
STATION

GLEAR CHANNEL HOME of the NATIONAL BARN DANCE ¥ cnicaco

890 KILOCYCLES, 50,000 WATTS, ABC NETWORK—REPRESENTED BY JOHN BLAIR & COMPANY
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you don’t have to be
a magician...

...to know that WHlM stretches

your PROVIDENCE advertising dollar!

HERE’S’ THE TRICK...
WHIM 'S popularity in PROVIDENCE
and attractive rate structure.

X

EOZTIPVEPU Y B (PCEYPAL, by the Headley-Reed Company

*PULSE.MARCH-APRIL 1952.17 OF THE TopP 25

LOCALLY PRODUCED SHOWS BELONG TO WHIM!

HOOPER CREDITS WHIM WITH 16 OF 25.

- . v 5 k Numbers (53rd and 54th issues) publisned in January and February by BRroApcastInc PusLicaTIons, INc. 870 National Press
PublBhEdBﬁx‘{fgﬂxg %gsl%hgtgg 4? e!gl..bé‘? Entered :s (second class matter March 14. 1933, at Post Office at Washington, D. C., under act of March 3. 1879.
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Lancaster, Pennsylvani
A Steinman Statien

Clair R. McCollough, Pres.

Represented by

ROBERT MEEKER Associates

New York Chicago Los Angeles San Francisco

November 3, 1952 BROADCASTING
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WHATEVER outcome of tomorrow's (Tues-
day) elections, Paul A. Walker will not submit
hig resignation as Chairman of FCC. If new
President (Ike or Adlai) wants new Chairman,
Mr. Walker feels he has right under law to
select him from among FCC membership. Mr.
Walker, who's enjoying Chairmanship, despite
his 71 years, has no intention of resigning
either Chairmanship or Commissionership. His
present term expires next June 30. That’s
word as of late Friday night.

PLAN WHEREBY full broadcasting-tele-
casting rights to National Professional Foot-
ball League games would be sold for blanket
figure of possibly $1,600,000 being talked up
in League circles. Leading proponent is
George Marshall, owner of Washington Red-
skins. Plan could encompass two games per
Sunday—one from West and other from East,
or roughly four hours of time. This, it’s said,
could be answer to NCAA headache by plac-
ing pro football on level with big league
baseball.

ROUND OF RADIO network rate and dis-
count adjustments, which started with CBS
Radio in August, appears all but complete.
Though they’ve made no public announcement,
officials of Mutual, last to make realignment
move, say affiliates’ acceptances in hand assure
effectuation of proposed changes on Jan. 1,
as planned [BeT, Oct. 20].

TELEVISION homes with three or more
radios report relatively small decrease in
~ time at least one radio is in use, just com-
pleted national research shows. Homes with
two radios and one TV set show greater drop
and those with one each greatest. Research
also confirms widely held belief that morning
kitechen and bedroom listening continue high
in spite of TV set in living room.

IF EISENHOWER: is elected, his “little
White House” may well have radio connota-
tions. It's whispered that Sam Pickard, former
member of Federal Radio Commission and
afterward one of William S. Paley’s chief
architects in fashioning CBS, is building spe-
eial quarters at his sportsman’s resort, Para-
dise Point, Crystal River, Fla., for General
Ike. Quarter century ago, Ike and Sam were
Washington buddies—Ike was major and Sam,
Dept. of Agriculture’s first radio man.

DEEPFREEZE Appliance Div. of Motor
Produets Co., North Chieago, Ill., thinking
of appropriating $500,000 per year to tele-
vision, as supplement to successful use of
Gabriel Heatter on Mutual, which firm has
just renewed for another 13 weeks. Deep-
freeze reportedly wants TV as soon as pos-
sible with right vehicle. Agency is Roche,
Williams & Cleary, Chicago.

WITH space at premium in Presidential in-

auguration coverage, WOL Washington is

quietly working on plan to set up special net-
(Continued on page 6)
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RADIO LOWEST COST MEDIUM,
HEYNE TELLS ILLINOIS GROUP

RADIO offers advertisers lowest cost-per-con-
tact medium, Norman Heyne, vice president
of Ruthrauff & Ryan, Chicago, told Illinois
Broadcasters Assn. Friday at Springfield.
Scoffing at competitive charges that medium
is dying, Mr. Heyne said it isn't even sick.

William Holm, WLPO LaSalle, elected IBA
president, succeedng Charles C. Caley, WMBD
Peoria. Charles R. Cook, WIPF Herrin, elected
vice president, and Merrill Lindsay, WSOY
Decatur, secretary-treasurer. Angus D. Faff,
WNMP Evanston, elected to board.

Mr, Heyne reminded there are more auto
radios than TV sets, with radio still growing
twice as fast as TV. He added, though, that
TV is “competitive to radio, whether you like
it or not.” He said radio now reaches over
95% of population compared to TV potential
of 65%. Nationwide, he declared, people listen
108 minutes per day to radio compared to 43
minutes of TV viewing. He added that in TV
markets they watch 2% hours per day com-
pared to one hour of radio listening. Loss in
radio listenership, about fourth, is enough to
justify rate adjustments, he felt.

Evaluating daytime media, he cited figures
showing radio reaches 934 persons per dollar,
TV 366, magazines 334 and newspapers 240,
Story is different at night, he said, but did not
give parallel figures.

Walter Rothschild, WTAD Quincy, moder-
ated sales panel.

AT&T ADDS 2,800
MILES TO TV NETWORK

AT&T is temporarily adding some 2,800 chan-
nel miles of TV network facilities to its per-
manent circuits for use tomorrow (Tuesday)
in transmitting on-spot election programs
over nearly 30,000 miles of intercity TV chan-
nels reaching 110 TV stations in 87 cities,
A, F. Jacobson, Long Lines director of opera-
tions, announced over weekend. He estimated
that 999 of nation’s more than 18,700,000 TV
sets would be able to receive Election Day TV
network programs.

Facilities being added include eastbound
channel from Chicago to New York, which
with present channels will provide three sepa-
rate networks between New York, Chicago
and Washington; channel from Los Angeles to
Denver via Oakland, making it possible for
two programs to be carried simultaneously
over network to Denver; third westbound
channel from Oakland to San Franeisco. In
addition, Mr. Jacobson said, facilities are being
added to permit nationwide connection of TV
and radio broadcasts from headquarters of
both major party Presidential and Vice Presi-
dential candidates on election night.

THEATRE USES TV FILM

CBS-TV’'s See It Now program of June
29, titled “One Plane, One Bomb, One
City” dealing with mock enemy bomb-
ing attack on New York City, will be
presented as feature film at New York’s
Victoria Theatre for seven weeks, start-
ing Thursday.

BUSINESS BRIEFLY

50 MARKET CAMPAIGN @ Good Luck Mar-
garine to start radio spot announcement cam-
paign Jan. b in 50 markets for 52 weeks, using
five to ten participating programs [CLOSED
CirculT, Oct. 27]. In each case featured per-
sonnel on such programs will deliver commer-
cial live. Agency, Hewitt, Ogilvy, Benson &
Mather, N. Y.

EXTEND CAMPAIGN @ Current eight-
week radio spot campaign for Shulton Inec.
{men’s toiletries), N. Y., so successful that
its agency, Wesley Assoc., also N. Y., is rec-
ommending campaigh be extended to 52 weeks
in at least dozen major markets.

SHAVE CREAM SPOTS @ Rapid Shave
Cream, product of Colgate-Palmolive-Peet Co.,
(Continued on page 110)

GENERAL ELECTRIC TO UP
RADIO, TV ADVERTISING

JOHN.G. PORTER, advertising manager of
General Electric Co.’s major appliance divi-
sion, Louisville, reported Friday that its “con-
siderably increased advertising budget for
1953 includes major increases in both radio
and television,” Although company did not
reveal how much of its $12 million 1953 ad-
vertising budget was to be allocated to radio
and TV, Mr. Porter said major and small
appliance divisions are urging dealers to
augment company’s schedule with local spot
radio and spot TV. Major appliance division
through Young & Rubicam, N. Y., already
sponsors Joan Davis Show on NBC-TV and
Bing Crosby Skow on entire CBS Radio net-
work. Company also underwrites Fred Waring
Show on CBS-TV on institutional basis.

MUTUAL EXECUTIVES
TO MEET WITH AFFILIATES

TO HELP develop stronger network-affiliate
relations, group of MBS executives, headed by
President Thomas F. O'Neil, will conduct
sgr_ies of two-day regional meetings in six
cities from Nov. 13 through Deec. 9, network
announced Friday.

Seminars initiated with formation of Mutu-
al’s Affiliate Advisory Committee in May 1951,
will include discussions on programming, sales,
station relations, promotion and research.

Attending various meetings, in addition to
Mr. O’Neil, will be William H. Fineshriber Jr.,
executive vice president; Earl M. Johnson,
vice president in charge of station relations
and ) engineering; Robert A. Schmid, vice
president in charge of advertising, research
and press information; Julinus F. Seebach,
vice president in charge of programs; J. Glen
Taylor, vice president, General Teleradio Inc.
and MBS board members; Bert J. Hauser, di-
rector of co-op programs; Charles Godwin,
director of station relations, and Roy Danish,
prert Carpenter and Robert Kennett, Divi-
sion managers, station relations,

Schedule of meetings: New York City, Nov.
13-14; Chicago, Nov. 17-18; Salt Lake City,
Nov. 20-21; Atlanta, Dec. 1-2; Biloxi, Miss.,
Dec. 4-5 and Dallas, Dec. 8-9.

for more AT DEADLINE turn page ’
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WOW CANCELS HOOPER;
OMAHA SURVEY CONTINUES

WOW OMAHA has failed to renew annual
Hooper contract because, according to Sales
Manager Bill Wiseman, station was dissatis-
fied with “1. the ‘duplex’ interviewing method;
2. the combination Radio-TV question; 3. the
size of the sample.” WOW has contracted with
The Pulse for semi-annual area surveys cov-
ering one hundred counties of its primary
service area. i

Hooper’s New York office reported they
would continue Omaha survey on firm order
from KOWH. When asked about reports of
other cancellations they reported other sta-
tions in area had not been heard from.

In another state, Hooper interviewers were
reported still on job in San Antonio, collecting
data on listening and viewing, despite intro-
duction of premium-for-identification plan by
one station which allegedly twists results of
telephone interviews [CLOSED CIrcUIT, Oct. 27].
Hooper TV report for San Antonio will be
published; radio report in doubt at this time.
Stations in that Texas city reported to be try-
ing to resolve sticky situation themselves, hope
to have it settled by mid-November.

WESTINGHOUSE PETITION

WESTINGHOUSE Radio Stations Inc. peti-
tioned FCC Friday to dismiss without preju-
dice its uhf Channel 21 TV application for Fort
Wayne, Ind., which would leave two others
seeking frequency (changed to Channel 69 in
correction to Sixth Report). WRS, owner
WBZ-TV Boston and applicant at Portland,
Ore., Philadelphia and Pittsburgh, told FCC it
“has been investigating the possibility of ac-
quiring (through purchase or application)
television broadcasting facilities in a number
of other cities . . . in which the opportunity
for public service may be greater than in Fort
Wayne.”

AMEND FARGO APPLICATION

AMENDMENT of TV application to seek
Fargo, N. D., Ch. 6 instead of Ch. 13 by North
Dakota Broadcasting Service presumably
leaves way open for grant to Red River Valley
Television Corp. (combination of KFGO Fargo
and KVOX Moorhead, Minn.), sole remaining
Ch. 13 applicant there. However, change to
Ch. 6 puts North Dakota Broadcasting into
competition with WDAY Fargo. Principal in
North Dakota Broadcasting is John W. Boler,

, owner of KSJB Jamestown and KCJB Minot,
N. D.

TV RECEIVER POTENTIAL

POTENTIAL $14 million worth of business
for retail TV dealers in Lubbock and Great
South Plains area during next 14 months was
predicted by Dan D. Halpin, general sales
manager of receiver division, Allen B. DuMont
Labs., in statement released today (Monday).
He added he expects sale of 40,000 receivers
in areas to be covered by KDUB-TV Lubbock,
which goes on air in about three weeks.

FM PERMITS GRANTED

TWQO Class B FM permits granted by FCC
Friday, one to Clemson Bcestg. Co., Clemson,
8.C., for Channel 246 with ERP 53 kw; other
to W$NW Seneca, S. C., for Channel 251, ERP
6.5 kw.
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In this Issue—

SPENDINGEST campaign in history
approaches a close, Radio and tele-
vision given an unprecedented work-
out in the 11th hour of the race.
Page 28.

BUT it isn't all gravy for broadcasters
by any means. Seldom if ever has a
campaign produced so many legal
headaches in political broadecasting.
Long after the election is over, broad-
casters will be coping with problems
of the campaign. Page 28.

FCC backs down—at least part way—
on its threat to put broadcasters in
the doghouse if they refuse rebroad-
cast rights to their programs. Page 25.

NEW $1 million TV film syndicating and
producing company formed by a coali-
tion of broadcasters and film execu-
tives. Page 29.

CBS and the American Cancer Society
have-teamed up to educate U. S. doe-
tors in the subject of cancer and its
treatment. It will be carried on by
color television and if it lives up to
expectations may reduce cancer to a
secondary disease. Page 32.

DUANE JONES wins a precedent-set-
ting judgment against former officers
of his agency who formed another
with some of his accounts. Page 40.

EASTERN annual conference of the
American Assn. of Advertising Agen-
cies looks into problems of costs, new
talent and the use of TV film. Page 71.

WHAT would a shift in control of
Congress mean to broadcasters? Here'’s
the way new committee assignments
would shape up if control changes
parties. Page 26.

NETWORK and station coverage of the
election returns will be the most elabo-
rate ever. Page 27.

FCC issues a primer on radio and tele-
vision broadcasting. It's a handy work
for anyone entering the business and
a good refresher course in basic in-
formation for those who are in it
now. Page 28.

Upcoming

Nov. 6-7: NARTB Radio Standards of Prac-
tice Committee, NARTB Hdqrs., Wash-
ington, D. C.

MNov. 6-8: National Assn. of Educational
Broadcasters Convention, Minneapolis.

Nov. 6-8: CBC Board of
Ottawa, Ont.

Governors,

Nov. 7: Louisiana Assn. of Broadcasters,
Jung Hotel, New Orleans.

Nov. 7-8: Michigan Assn. of Broadcasters,
Fort Shelby Hotel, Detroit.
(Other Upcomings, page 74}

:

Closed Circuit ~

(Continued from page 5)

. “work to feed independent.stations. Provision

would be made for local -cut-ins on-testricted

-r » ~basis: .

FIRST WORD from FCC on actual merger
of AM applicants for TV due this week, after
several delays. Slated for consideration is
joint application of WBML and WNEX,
Macon, Ga. (Macon Television Co.). There
are no signs to indicate that approval will
not be forthcoming. Action, if favorable, ex-
pected to flush out scores of plans for “mar-
riages”.

LIKELIHOOD of merger action this week
(see above) brought revelation that fortnight
ago FCC was prepared to act on Wichita Falls,
Tex., fusion of KWFT and KTRN involving
both newspaper and motion picture interests.
Favorable action there was indicated but block
application was filed day before consideration,
forcing both into hearing.

NEGOTIATIONS UNDERSTQOOD underway
for-entry of U.S. station representative firms
in Canada with branch offices through partner-
ship or outright purchase of one or more
Canadian station representative firms. Move
is planned to compensate for loss of U.S.
business now being placed through Canadian
offices of U.S. advertising agencies.

WILLIAM WIGHT, for 14 years in charge
of Washington operations of Carl Byoir &
Assoc., resigns Dec. 1 to become director of
public relations of Philco, with headquarters
in Philadelphia. He was former crack cor-
respondent with AP in Washington. Lyle
Youngstrom, second in command, slated to
succeed him for Byoir. One of principal Byoir
accounts is RCA. .

INDICATION of headaches facing FCC re-
flected in agenda, which shows that on Nov. 17
no less than 10 hearings on competitive TV
applications will be held simultaneously in
Washington. This not only taxes its man-
power on processing of pending applications
but also raises question as to where so many
hearings can be held.

SOME OF FCC members really lifted their
eyebrows last week when they read in Wash-
ington press that Chmn. Paul A. Walker and
Comr. Frieda B. Hennock had appeared be-
fore D. C. Board of Education to urge prosecu-
tion of application for noncommercial educa-
tional TV station on reserved Ch. 26, Amaze-
ment came from quote attributed to Chmn.
Walker that FCC would swiftly approve ap-
plication. School Board agreed to tackle Con-
gress for initial budget of $400,000, and
promptly filed—even without money.

HECTOR . CHEVIGNY, official candidate for
president of Radio Writers Guild in elections
Thursday, says he will file suit against 31
Guild members who signed petition said to
charge Mr. Chevigny with “consistently and
publicly” supporting an allegedly pro-Commu-
nist faction within Guild.

NBC LIKES RULE CHANGE

FCC’s order removing 10-day reporting clause
from rebroadeasting rule (story page 25) is
“highly gratifying,” spokesman for NBC said
Friday. He said network is “very pleased that
the Commission took a new look at the rule
and changed it.”

for more AT DEADLINE see page 110 *
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ELECTED!

BY THE PUBLIC who have given us better ratings

than ever—against tough competition.

BY NATIONAL SPOT ADVERTISERS

who have spent more money with us in the first ten
months of 1952 than in any other similar period in our

history.

BY LOCAL ADVERTISERS

who spend more money on WWDC than any other radio
station in the Washington area.

WWDC

The sales result station
in the nation’s capital.

REPRESENTED BY JOHN BLAIR & COMPANY

BROADCASTING *® Telecasting Noverisber 3, 1952 ® Page 7
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}What' Leading Advertisers Think

Epwarp R. MitTOoN, President
Jordan Marsh Company

" Jordan Marsh is pleased to begin its fifth consec-
utive year with WHDH. Our exclusive fifteen
minutes of news every morning 7:30 to 7:45 on
this station plays an important part of our radio
advertising.”

ArTHUR G. PLANTE
Ass’t Vice Pres. Public Relations

New Haven Railroad

“Qur sponsorship of the radio coverage of the
Democraticand Republican National Conventions
over WHDH exclusively was one of the most
effective advertising promotions cver used locally
by the New Haven Railroad. It was an excellent
supplement to our continuing sponsorship of‘ Hal
Clancy Reports the News’ 52 wecks of the year.”

Raved Carey, N. E. Manager
Shell O1l Company

“Shell Oil Company has sponsored five-minute
news programs at least twice daily over WHDH
for the past five years. When motorists drive in to
service stations with requests for the products
advertised, we know WHDH is producing.”

What Leading Agencies Think

Francis W. HarcH, Vice President
Batten, Barton, Durstine & Osborn, Inc.

“Our ptograms for the First National Bank of
Boston have been on WHDH without interruption
during the past 2% years. This continuing cam-
paign has been most effective in helping to promote
bank services.”

J. Pavr Hoac, President
Hoag & Provandie, Inc.

“For many years we have bought substantial
amounts of both program and spot time on WHDH
for various clients. Listenership figures provide a
measure of the large and loyal audience that
WHDH enjoys. Our own experience proves its
responsiveness, measured by outstanding sales
results.”

JErROME O’LEARY, President
Jerome O’Leary Advertising Agency

“We find that Boston radio, used intelligently,
will produce more customers per advertising dollar
than any other medium. Quragency’s radio billing
is among the highest in New England. More ad-
vertising dollars are placed on WHDH than on
any other individual radio station.”

Owned and Operated by The Boston Herald-Traveler Corporation Represented Nationally by John Blair & Company



About Boston’s Leading Radio Station

ARTHUR J. CHANTER
New England Regional Manager

Studebaker Corporation

“Studebaker’s sponsorship of the 6:00 P.M. news
nightly over WHDH is now in its fifth year. Such
longevity would never have been possible without
the full support of individual dealers. Nor would
that support have been forthcoming but for the
demonstrated value of the program.”

H. GiLsonN, President
Washburn Candy Corporation

*The Washburn Candy Corporation has made
great strides in the promotion of its Waleeco
Cocoanut Bar;in this, WHDH has played a major
role. Our program sponsorship is now in its
fourth year.”

RaistoN H. CorrIN

Director of Advertising and
Sales Promotion, Consumer Products

Radio Corporation of America
RCA Victor Division

“WHDH’s promotion for 45 rpm records helped
to spearhead our national campaign. Their ideas,
follow-through, and cooperation have been out-
standing.”

About Boston’s Leading Radio Station

GABRIEL M. STERN, Exec. Vice Pres.
Hirshon-Garfield, Inc., Boston

“Our numerous weekly radio programs on WHDH
have all done eflective jobs for our clients in the
food, clothing, houseware, and luxury product
fieids by creating strong New England consumer
demand for the clients® products, at a compara-
tively small cost.”

850 KILOCYCLES * 50,000 WATTS « BOSTON

Jou~ C. Dowp, President
John C. Dowd, Inc. of Boston

Dowd, Redfield & Johnstone, Inc.
of New York

“Placing business from New York as well as Boston,
our agency realizes the stature of WHDH as one
of the country’s leading independent stations. We
feel it 1s an extremely effective vehicle in any local
advertising campaign.”

Georce C. WisweLL, Treasurer
Chambers & Wiswell, Inc.

"WHDH and Curt Gowdy make a great sports
teain. We are currently sponsoring a very success-
ful sports program on WHDH five nights per
week for the Chevrolet Dealers Association.”
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YOUR CONSUMER IS
WSPD’S BEST CUSTOMER

Webster defines CONSUMER as “one who spends, a
purchaser.” Here in Northwestern Ohio each consumer
spends $1,331 in retail buying—proof that this is «
Top Consumer Market. But the big job is to direct this
spending—towards your product. Statistics prove radio
does that job. Here in this thriving market the total owned
radio sets is Above the nation's average—proof they're
sold on radio. The most important statistic of all—WSPD
delivers 60% more audience than any other local sta-
tion—proof they're sold on WSPD. So, the answer is
easy—use radio—use WSPD—because Your Consumer
is WSPD's Best Customer. Sell on the station this BILLION
DOLLAR MARKET'S Sold On— WSPD; Toledo.

= AM-TV

Represented Nationally
by KATZ

Storer Broodscasting Company

TOM HARKER. NAT. SALES MGR.. 438 MADISON AVE.. NEW YORK
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RANK McCORD elected vice president in charge of research and mer-
chandising and WINSOR H. WATSON Jr. elected vice president and
account supervisor at Cecil & Presbrey Inc, N. Y.

BERNARD WEISS, assistant production manager, McCarty Co., L. A,,
to H. M. Gardner Assoc., that city, as production manager.

JAMES W. JOHNSON, account executive with Young & Rubicam, N. Y.,
appointed manager of Detroit office, succeeding Elliott E., Potter, who
has resigned effeetive Jan. 1 to establish new automotive dealership in
Miami.

ARTHUR W. WEIL Jr., vice president and account executive, Hirshon-
Garfield, N. Y., to Foote, Cone & Belding, N. Y., as account executive.

NORMAN PETERZELL, account executive, Grey Adv., N. Y., to Biow
Co., that city, on Procter & Gamble acecount.
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YEN to be outstanding ap-

parently was the personal

gadfly which drove Robert
Winston Dailey up the more often
than not rocky path to success in
the advertising business.

The vice president and general
manager of McCann-Erickson’s
Cleveland office some eight years
ago was contented enough as di-
rector of publicity, news and spe-
cial events at WTAM Cleveland,
NBC’s o and o station, where he
had worked for the
preceding eight
years.

The transition
came when an agen-
¢y executive, proud
of his trade, did a
little scoffing within
earshot of Mr.
Dailey.

The better a radio
newsman writes
news, the advertis-
ing man allowed, the
worse he writes ra-
dio commereials. Mr.
Dailey promptly pro-
duced some commer-
cials—50 of them—
and McCann-Erick-
son just as promptly
hired him.

Born in Olney, Ill.,, Mr. Dailey
had a rather peripatetic early life,
spending his boyhood in Minneap-
olis, Billings, Mont,, Kansas City,
Cleveland and Toledo.

After attending the U. of Toledo,
with a major in economics, he
joined the Toledo Blade and spent
the next four years writing gen-

BROADCASTING e

Mr. DAILEY his

eral assignment, police and labor
stories, ending as radio editor, from
which job he joined WTAM.

As a cub reporter on the Blade,
Mr. Dailey hit the journalistic
world with a bang when his photo-
graph appeared on the lead page
of FEditor & Publisher, showing
him sitting underneath a desk with
a telephone in hand, after he
covered the spectacular Electric
Auto-Lite strike in Toledo from
within the riot-bound plant.

Prowling through
the darkened plant
at night for 14 hours
until the Ohio Na-
tional Guard arrived
to rescue non-union
employes and execu-
tives, he gave a
blow - by - blow ac-
count of what is said
was the nation’s
first automotive
strike to readers of
several extra edi-
tions issued that
night. Besides the
E & P trade recog-
nition, he received
first by-lined

story and his first

salary increase from

the Blade’s editor,
Grove Patterson.

As radio-TV director and ac-
count executive for McCann-Erick-
son’s Cleveland office, he helped
create and produce many outstand-
ing regional programs, including
the famous Ohio Stoiry for Ohio
Bell Telephone Co. This program,

(Continued on page 54)
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PAUL GERHOLD, director of research, Foote, Cone & Belding, N. Y.,
elected a vice president in charge of research.

DONALD H. QUINN, Benton & Bowles, N. Y., to Doherty, Clifford, Steers
& Shenfield, that city, as head of radio-TV timebuying section of media
department [CLosEp Circuir, Oct. 13].

LILYON E. LOUDEN, publicity manager of John Mather Lupton Co.,
N. Y., to Smith, Hagel & Snyder Inc., that city, as vice president in
charge of publicity and public relations.

EDWARD J. THAYER, .sales administrator for Pillsbury Mills, to Fuller
& Smith & Ross, N. Y., as research associate,

BOB STRUBLE, account executive, Anderson-McConnell Adv.,, L. A,
forms BOB STRUBLE & Assoc., 736 N. Vine St., same city. Telephone
is Hillside 0249, BADEN POWELL, account executive, Marketers Inc.,
L. A, to new agency in same capacity.

MILDRED DUDLEY to timebuying staff at Schwimmer & Scott, Chicago.

WILLIAM FRANKE, copy chief, KCKN Kansas City, to Tilds & Cantz
Adv., Hollywood, as media director. Agency has moved to 6087 Sunset
Blvd. Telephone is Hudson 2-1157.

ROBERT E. WRIGHT, Executive Sales Management Consultant Service
owner, to H. H. Kennedy Adv., Chicago, as account executive.

MALONE, MOORE Assoc.,, N. Y., moves to larger quarters in Grand
Central Terminal Bldg. there.

ALVIN B. WELLS Jr., Babcock & Wells Inc., to Mann-Ellis Inc.,, N. Y.,
as account executive and head of new book department. MICHAEL
KRAFT, assistant advertising manager, Doughnut Corp. of America, to
Mann-Ellis as account executive and director of merchandising on all
food accounts. JOAN ROGGEN, Hirshon-Garfield, N. Y., added to M-E
staff as publicity director.

EDWARD RATNER, radio-TV copy chief, Product Services Ine,, N. Y,,.

to Friend-Reiss-McGlone, N. Y., as radio-TV director.

MORRIS BAUMSTEIN appointed head of production department and
PEARL ISAACS assistant to the president, Altman-Stroller Adv., N. Y.

ARC Adv. Agency, Hollywood, moves to 91556 Sunset Blvd. Telephone is
Crestview 1-5196.

KAUFMAN-STROUSE Adv. relocates at 419 N. Charles St., Baltimore,
Md.

ROBERT ARNDT (extreme |}, executive vice president, John Faulkner Arndt

Adv. Agency, introduces Reggie Schuebel, of Wyatt & Schuebel, to Philadel-

phia media executives. L to r are Mr. Arndt; David Carlisle, WFIL; Pete

Dannenbaum, WPTZ; Miss Schuebel, and Bob Teeter, KYW. Wyatt & Schue-

bel serves as the New York radic-video department for Arndt and other ad-
vertising agencies.

"BROADCASTING ® Telecasting

GET PROMPT SALES RESULTS
at LOW COST PER THOUSAND

All the towns in the 16 rich sales-yielding WHAM
counties and Rochester are reached by this twice-a-
day syndicated feature. This high Pulse telephone
quiz program produces remarkable sales results for
apeot sponsors.

Gives the correct answer to any question asked by the
wit testers, brain-busters and curious in his big loyal
audience. Keeps them amazed, amused and intrigued.
So are his participating sponsors as they watch sales
grow. :

) Ask us about WHAM’s high Pulse low
cosi per thousand ecoverage of Its rich 16=-
County primary market where most of the
people listen 99.3% of the time to WHAM.

Tbe\STRUMBERG-CARlSUN Station
Rochester, N.Y.

Basi¢ NBC - 50,000 watls
clear channel - 1180 ke

TGatRY ConPANY, N

]
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OVER
1,000,000
PER DAY

WRC audience surveys
mean something more than
passive listeners. Daily and
$unday “circulation” is also
measured in terms of re-
sults over the counter for
advertisers.

Morning, noon and
night, Washington area
people tune to the continu-
Ing editions of WRC-NBC.
Combfned total listening
goes well over nine digits
.. .a tremendous audience
for your commercial mes-

The entire WRC schedule
represents a range of pro-
irumming to fit any sales
requirement.

IN THE NATION'S CAPITAL
YOUR BEST BUY IS

FIRST i WASHINGTON

980 KC » 93.9 FM
Re tuntcdbleC SpotSales

Page 1# ®° November 3, 1952
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HOUSANDS of commuters on

San PFrancisco’s famed Bay

Bridge are “Spanning the Bay
with KYA” since the station began
an unusual program, controlled
completely from the bridge.

Entitled Car Tunes, the KYA
program is aired 4-6 p.m., Monday-
Friday. By dialing 1260 ke, motor-
ists can hear the latest reports on
traffic and weather conditions on
the bridge.

The program is handled by Bert
Winn, KYA disc jockey, who also
may claim credit for dreaming up
the program. One day last year,
Mr. Winn, in commuting, came to
one of those seemingly inevitable
slowdowns caused by some happen-
ing ahead.

Mr. Winn thought to himself,
“How convenient it would be for
the motorist to have some radio
information of the traffic conditions
just ahead.” This thought was the
beginning of 15 months of plan-
ning. Then H. G. {Jack) Fearn-
head, KYA general manager, gave
a green light for the program to
begin Sept. 8.

Bridge Engineer Carl Hamilton
welcomed the program from the
start. “Commuters during the rush
evening hours are in the worst
frame of mind of any during our
88,000-car day. Morning drivers
are fresh, but the 4 to 6 drivers are
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tired, quick to anger and eager to
get home,” Mr. Hamilton observed.
“Anything to keep the motorist's
interest and at the same time in-
form him of traffic conditions will
help us.”

The National Safety Council also
has welcomed the program and
contributes special traffic messages.

Mr. Winn’'s radio vocabulary con-
forms to that of bridge officials, to
whom an accident is an “obstruc-
tion.”” All obstructions are reported
via radio by cruising traffic officers
to a central control booth near the
toll plaza.

Car Tunes is controlled from the
toll plaza where Mr. Winn has set
up a microphone. Music and news
are presented from KYA studios
in the Fairmont Hotel. But at split
second notice, Mr. Winn can relay
traffic information to motorists,
even if he has to interrupt the
vocalizings of Bob Eberly or
Johnny Ray.

Biggest stumbling block during
the months of planning was to win
approval of state officials. To keep
the program primarily “public
service” in nature, Mr. Fearnhead
keeps commercials suitable and at
a minimum.

Commuters’ wives also tune in to
the program. They know that any
obstruction on the bridge will make
their husbands late in arriving
home.

,’Ql ‘ . |
A shictly business
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Mr. JEWETT
... betler than gold prospecting

ARL JEWETT, manager of
C the Chicago office for Robert
Meeker & Assoc., station
representative, uses more refined

tools to make a living in the broad-
cast business than he did when he
prospected and mined gold.

In the late 30’s, in Canada’s
Ontario district, he wielded a
sturdy drill to blast veins of gold
from the hard- rock formations.
Vocal persuasion in behalf of some
40 radio and 3 video stations super-
ceded this physical strain but re-
sults from both professions are re-
warding, he says.

Mr. Jewett, who was born in
Pelham Manor, N. Y., spent most
of his early years in Buffalo, and
grew up with a population com-
prised almost entirely of gold
speculators as the city was directly
across the border from several gold
mining areas.

In addition to working the mines
and helping locate fields, he also
became a gold stock broker in those
haleyon days when a share of stock
could be had for 10 pennies.

His prospecting these days is
limited to agencies and advertisers.
At Meeker, he heads sales activity

{Continued on page i6)
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10,000 WATTS

PHILADELPHIA'S

MOST POWERFUL INDEPENDEMNT

REPRESENTED BY =

RADIO REPRESENTATIVES, INC.
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To Sell
Watches
to inland
Californians

(and Western Nevadans)

”...Be on
/[

Watches or waffle mix, the way to sell in inland California and western
Nevada is . .. on the BEELINE! It's the five-station radio combination
that gives you

THE MOST LISTENERS More audience than the eleven other leading
local stations needed to cover inland California and western Nevada.

(BMB State Area Report)

LOWEST COST PER THOUSAND More audience plus favorable
Beeline combination rates naturally means lowest cost per thousand
listeners. (BEMB and Standard Rate & Data)

Ask Raymer for the full story on this 3%-billion-dollar market —
inland California and western Nevada.

McClatchy Broadcasting Company

Sacramento, California  Paul H. Raymer, National Representative

KFBK KOH KERN KWG KMJ
Sacramente [ABC) Reno [NBC) Bakersfieid (CBS) Stockton (ABC) Fresno (NBC)
50,000 watts 1530 ke. 5000 watts, day: 1000 1000 watts 1410 ke. 250 watts 1230 ke. 5000 watts 580 kc.

watts, night 630 ke,

1 A million people listen to the

BROADCASTING *® Telecastin~ November 3, 1952 ® Page 15



Best for the Money
Best for the Show

That's Why at SESAC

We Grow, Grow, Grow

Growing in subscribers and in
size—now over 4,200 selec-
tions with new releases going

out every month.

The Best Buy—as little as $45 a month

(based on advertising rates)

SESAC Transcribed Library

SESAC Ine. 475 Fifth Ave., New York 17

Page 116 ® November 3, 1952
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AYCO Mfg., Paterson, N. J. (auto seat covers), planning radio-TV
spot campaign in over 40 markets starting this month to push
Christmas business. Agency: Emil Mogul Co., N. Y.

SOPHIE MAY CANDY Co. (peanut brittle) is using station identifica-
tions before What's My Line? in Charlotte, Atlanta and Jacksonville.
More TV 1is planned, -contingent on clearances. Agency: J. Walter
Thompson Co., Chicago.

ORANGE CRUSH, Lrtd., Toronto (soft drinks), has started weekly half-
hour variety show on number of major market stations for 26 weeks.
Agency: Harry E. Foster Adv. Ltd., Toronto.

LANGENDORF UNITED BAKERIES Inec., S. F., has launched spot
campaign on Washington stations and two programs weekly on KING-
TV Seattle, to spotlight new $2 million bakery plant in Seattle. Agency:
Biow Co., S. F.

GARD INDUSTRIES, Chicago (water-repellant spray), starting sched-
ule of TV participations in women’s programs primarily in six midwest
markets for minimum of 13 weeks. Firm is considering use of spot radio
in same markets. Agency: Ross Roy Inc., Chicago.

/Vetwotf )

AMERICAN OIL Co., Baltimore (Amoco), sponsoring Year of Crisig
news commentary program on New Year'’s Day on CBS Radio and
CBS-TV, 4:30-5:30 p.m. EST. Agency: Joseph Katz Co., Baltimore.

PARKER PEN Co., Janesville, Wis.,, has signed for five "five-minute
portions of Todey on NBC-TV. Parker will spot time on Dec. 10, 12, 15,
17 and 19 as pre-holiday promotion. Agency: J. Walter Thompson Co.,
Chicago.

BURTON-DIXIE Corp., Chicago (mattresses, pillows), will sponsor Paul
Harvey, news commentator, Sun. 11-11:15 p.m. on ABC-TV effective
Nov. 16, taking over time segment canceled by Carter Products with its
Drew Pearson Show. Agency for Burton-Dixie: Turner Adv,, Chicago.

-ﬁ;ency ﬂppoz‘ntmentﬂ e oo

BALLARD OVENREADY BISCUITS, Louisville, Ky., appoints Camp-
bell-Mithun Inc., Minneapolis, for West Coast advertising. .

SESSIONS CLOCK Co., Forestville Conn., names C. J. LaRoche & Co.,
N. Y., effective Jan. 1.

PIERCE BROS. FISHERIES Inc., Santa Barbara (frozen seafood), ap-
points Rockett-Lauritzen, L. A. Radio is being used for Golden Cove
Brand.

RUDD-MELIKIAN Inc., Philadelphia (Kwik-Kafe automatic coffee
vendor), appoints M. B. Scott & Assoc., Hollywood. Radio-TV spot
announcement campaign has started on KHJ, KTTV (TV) Hollywood
and KECA-TV Los Angeles.

LOS ANGELES COUNTY HEART Assn., L. A., appoints Frank-Gold
Agency, that city. Radio-TV is being used.

KRAMER RADIO & TELEVISION STORES, L. A. appoint Walter
MecCreery Inc., Beverly Hills. Radio-TV will be used.

BRISTOL-MYERS CO., N.Y., names Dowd, Redfield & Johnstone Inc.,
N. Y., for Mum lotion deodorant.

NECCHI SEWING MACHINE SALES Corp., N. Y., U. S. distributors
for foreign-made machines, appoints Doyle, Dane, Bernbach Inc., that
city, as advertising agency for Swiss-manufactured Elna sewing ma-
chine. . -

ADMIRAL CORP., Chicago, appoints Erwin, Wasey & Co., N, Y., to
handle television series Life Is Worth Living, featuring Bishop Fulton
J. Sheen. .

LEROY’S JEWELERS, L. A. (credit jewelers, retail household appli-
ances), appoints Factor-Breyer Ine., that city. Radio-TV will be used.,

BROADCASTING ® Telecasting




Put your brand on Wyoming,
Northern Colorado and
Western Nebraska

BY USING

"*“‘ﬁ&'ﬁ'ﬁ;@'ﬁ; P =

WYOMING COWBOY NETWORK
KFBC KWRL KGOS

KEY STATION CHEYENNE RIVERTON TORRINGTON

KOWB KWOR KSID

LARAMIE WORLAND SIDNEY, NEBRASKA

KRAL KODI KVOC

RAWLINS cooYy CASPER

Jﬂ ALL STATIONS ABC AFFILIATED
This is a genuine full-time line-connected SPOT ANNOUNCEMENT RATES:

network, keyed and fed out of Cheyenne. 9 stations—$22.50 day $33.00 night
Less 25% group

[ —- e do i S s FREQUENCY discount—$16.87 day $24.75 night
Ty it ] r_\ DISCOUNTS
2 N P i 13 times 2.5%
L { — —l 256 times 5. %
] sounsom o 52 times 7.5% COVERAGE AND MARKET DATA:
o R, 104 times 10. % _
) Population (1950 census) 440,246
= '“‘v i X Radio Homes (Broadcasting) 109,954
J 4% Rl 3 | e Ty Yo Retail Sales (Sales Managementy $669,27 4,000

FOR FURTHER DETAILS . . .

see ony Joseph Hershey McGillvra maon, or phone

Frank Flynn, Commercial Monager, or Wm. C.

"_."j B , s = —1 Tl ‘;":' i Grove, General Manager, WYOMING COWBOY
anner COCA] \!‘"'::L" | NETWORK, 4-4461, Cheyenne, Wyoming.
|
P LLLFY enate |

1 BILLING i
1 AFFIDAVIT
1 CLEARANCE ==
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Animal Act—Curtain

EDITOR:

BEEN FOLLOWING OPEN MIKE LION
STORY WITH INTEREST. GLAD 1 AM
STILL AROUND TO REPORT THAT ON
APRIL 23, 1946, 1 DID DIRECT BROAD-
CAST FROM CAGE AT MEMORIAL AUDI-
TORIUM BUFFALO. MY PLAYMATES
WERE LIONS AND LEOPARDS, 14 OF
THEM. . . .

BILL KEATON
WGR BUFFALOQ.
] * *

EDITOR:

Here’s news for Del Greenwood
of Evansville, Ind., who thinks that
Miss Rosencranz of WGBF went
into a lion’s cage long before Eddie
Chase (now with CKLW).

When we were at WXYZ back
in the early forties, I conned Eddie
Chase to go into the lion’s cage at
a circus located in the Arena (in
Detroit), and further to stroke
the lion on a paw while the king
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~ open mike

of the jungle was seated on a
perch from which he could have
jumped and demolished said Chase
quite quickly. The date—May,
1944. . . .

Lambert B. Beeuwkes
General Marnager
A WLAW Boston

* ] ]

EDITOR:

. . . Back to my first station,
WATL, and 1937, Doing special
events (along with many other an-
nouncing chores) I handled inter-
views. The circus came to town,
and with it four wonderful inter-
views: Harriet and Clyde Beatty,

e
'&nw |
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Hoot Gibson and Esma Wilson . . .
I saw a great deal of them during
their stay in Atlanta and was
allowed to do Clyde’s first cage
description before they left town.
It was a commentary of the act
from the big cage which contained
both lions and tigers. . . .

Johnny Clarke
New York

[EDITOR'S NOTE: S0 many intrepid
broadcasters have recounted théir ad-
ventures with lions that B.T must call
a halt to further publication of their
exploits. Is there anybody in the in.
dustry who has not been in a cage
with a lion?]

THE
BRANHAM
| COMPANY

CHICAGO

MEW YORK
DETROIT
DALLAS
ATLAMTA
CHARLOTTE

5T. LOUIS
MEMPHIS

S5AM FRAMNCISCO
LOS AMGELES
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Hearth & Home

EDITOR: -

Having just returned from an
extended trip through Latin Amer-
ica, I have been away from your
magazine for a couple of months,
and on reading the Oct. 13 issue
my favorable reaction is such that
I would certainly like you to know
of it. '

The presentation of the articles,
together with the advertising,
make it one of the most interesting
magazines now dealing with the
industry. I know that too often
pecple complain when various items
don’t please them, and then again
too seldom do they write when'
anything does merit commenda-
tion. So I would just like you to
know how much I am impressed
by the continuing excellent job
which you and your associates do.

T. Kevin Mallen
Ezxec. Vice Pres.
Ampex Electrie Corp.
Redwood City, Calif.

® x *
fl

Wrong Call
EDITOR:

In your Oct. 13 issue, page 112,
call letter assignments to FM sta-
tions, you indicate that our present

call letters are WFOW. This is
incorrect. They are now WMFM.

Earl W. Fessler

Licensee .
WMFM (FM) Madison, Wis.
* * *

Readership Report

EDITOR:

. .. Your complete coverage and
presentation of news in radio and
television are responsible for bet-
ter readership of your publica-
tion. . ..

Robert N. Aylin '
President
Aylin Advertising Agency
Houston

L *® L

Satisfied User

EDITOR:

... I want you to know that . ..
your book is a tremendous aid in
our operation and one which we
consult frequently . . .

E. H. Ezzes

General Sales Myr.

Motion Pictures For
Televizion Inc.

New York

* * *

.

Rare Opportunity

EDITOR: .

Your issue of Oect. 20, on page
67, didn’t include our call letters
for Flint, Mich.

As you have recorded in the
past, we have been assigned WCTV
(TV). . . . Also to bring your
records up to date, our starting

(Continued on pabe 63) r
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NASHVILLE * N, C.

Coverage

«+esFOR ONE THING

As enthusiastically reported in a recent independent 12 State
survey of Station coverage for the J. R. STRICKLAND CQ. of
Memphis, Tenn.. .. scheduling 11:00-11:45 six nights a week on
WLAC since 1950 . . . the Strickland program is being received
SOLID IN 143 OF THE 175 CITIES SURVEYED.

This report indicating “WLAC . . . SOLID AT NIGHT”
in city after city prompted the Strickland Co. to write this . . .
“it’s a genuine pleasure to buy WLAC . . . and if you don’t quit

producing such outstanding results for us, who knows, we may
schedule 5 or 6 hours a day.”

For a greater listening audience . . . for proven pro-
gramming results

143 cities
in 12 State area report WLAC
‘““SOLID AT NIGHT”

e - b - +

+ CBS RADIO

_+_ NASHVILLE, TENN.
Represented Nationally by The Katz Agency
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| KDUB-TV

Y DESTINATION :

| LWRBOLK,

TEXAS

' | TEXAS TELECASTING,
T

Ask the people of lubbock'

Through‘lhe cooperation oF'Du Mont with the station
owners, telev:smn becomes a reality — on  schedule!
} i R L SRR S I ! ;
murl:s cmolheri successful sluhon start with
Du Mont -~ the equnpmenl Iha! puys off in beller per-‘
formunce wnh lower operulmg costs. ~

nll Mﬂm
SChrtron

COMPLETE TELECASTING. EQUIPMENT

'I'EI.EVISION TRANSM‘ITTER Dl TSION

Allen B. Du Mont laboratones Inc.
1500 Main Avenuel (Ilfton D
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thoyte all wakohing chemell
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With the Lubbock area audience, Channel 13 becomes the No. 1
Channel for the Great South Plains Area. As Texas’ first post-freeze
Television Station, KDUB-TV brings TV to the vast untapped
$389,756,000* West Texas TV Market, @

Here is a brand-new audience ready for you. Here are 317,700*
potential customers for your products or services. Here is the heart of —
West Texas awaiting your message. 2y

‘Esfim;zfe based upon figures from the 1952 SALES MANAGEMENT Survey.

TEXAS TELECASTING, INC. |
The Heb of the CGreat Qouth LPlane ;.;._--‘ e
3601 Avenue H—Lubbock, Texas

W. D. “Dub” Rogers, President
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THAT'S JACK EIGEN, who conducts the successful “Chez Show,” interview-
chatter program broadcast from Chicago’s famed Chez Paree Tuesdays through
Sundays from 11:15 p.m. to 1:00 a.m. PROOF?

Louis Weinberg, Jr., president of Kitchen Art Foods, Inc.,, makers of PY-O-MY
baking mixes, recently wrote a fan letter to Eigen which said in part:

“l am curious about one factor. Are your listeners, to any degree at all,
typical bousewives that ave the backbone of our company's business?”

Kitchen Art Foods, Inc., then tested the Eigen sales appeal by inserting a short
schedule of announcements which resulted in mail returns from 24 states. This
immediate demonstration of sales power brought a contract renewal and a letter
from George L. Sternfield, vice-president of Kitchen Art Foods, Inc., which said
in part:

“You have been doing such an outstanding job for us . . . that it would be
unthinkable of us to discontinue at this time. We expect you to continue
your good work, and know that it will be most beneficial to PY-O-MY
products.”

Yes, Some Spots Are Better Than Others

and in Chicagoland radio, those better spots are on Station WMAQ where Jack
Eigen and other top personalities offer prime selling help for your product or service.

C
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POLITICAL TILL MOUNTS

By JOHN OSBON

THE MAJOR political candidates
will place unprecedented reliance
today on those twin electronic me-
dia—radio and television—in their
11-hour whirlwind appeal to the
electorate of America,

Some day, somewhere, someone
may unveil a magic device that will
compute accurately the voluminous
expenditures involved in the “high
cost of campaigning”’ at all levels.

But until then, one may only
estimate the flurry of time pur-
chases purchased by the major par-
ties and related groups.

This has been the spendingest
campaign in history—and, not ineci-
dentally, one that has raised a host
of problems and headaches for
many broadcasters.

The 1852 Presidential campaign
will be recorded in history as a
multi-million dollar drive, with
roots in the primary media of radio
and television. Appraisal of overall
totals at the national, state and
local levels is nigh impossible,

Some light has been shed on
these huge purchases in reports
submitted to the File Clerk of the
U. S. House. They also point up
contributions to both parties by
major radio-TV personalities and
those in allied fields.

The reports do not include final
timebuys on the major radio and
TV networks the past fortnight as
both parties scraped the barrel for
funds to put their candidates be-
fore radio-TV audience,

Nor do they take account of the
role that radio and television have
played in whipping up public in-
terest in the 1952 campaign—start-
ing with the July conventions in
Chicago, gathering steam around
Labor Day and culminating with a
gigantic organized drive for a rec-
ord registration that is certain to
be reflected at the nation’s ballot
boxes tomorrow.

An indication of the high cost
of campaigning is written in the
contributions and disbursements
reported on Capitol Hill. The
names printed here do not include
all contributors from the radio-
TV and related field.. However,

Also see stories on Congres-

sicnal lineup in ‘53, tnougural

coverage Plans, network ond

station election coverage, poges
26-27.
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those appearing represent leaders
or well known persons who are the
most readily identified within the
industry. Among those revealed as
contributors to ‘one of the two
major parties are such figures as
FCC Chairman Paul A. Walker,
NARTB Board Chairman Justin
Miller, CBS Board Chairman Wil-
liam 8. Paley and AFM President
James C. Petrillo.
Balance Sheet

The House reports covered con-
tributions and expenditures for
September and most of October.
They were submitted by the Demo-
cratic and Republican National
Committees, the Senatorial and
Congressional Campaign Commit-
tees of each party, and various
other organizations including the
Stevenson Volunteers, Citizens for
Eisenhower, the CIO Political Ac-
tion Committee and Labor’s League
for Political Education.

Among those contributing to the

Record Spending in AM, TV

Democratic National Committee:

FCC Chairman Paul A. Walker,
$100; Justin Miller, NARTB board
chairman and general counsel, §100;
Milton H. Biow, The Biow Co., §1,-
500; Joseph A. Katz, Joseph Katz Co,,
$2,500; Ralph E. Stolkin, former pres-
ident of RKO Pictures Corp., and
stockholder in three stations, $2,-
500; Nathan Strauss, president of
WMCA New York, $2,000; Marshall
Field, Field Enterprises (radio, news-
papers), $3,000; Barry Bingham,
Louisville Courier-Journal and Times
(WHAS-AM-TV Louisville), $5,000;
James A. Noe, KNOE Monroe, La,,
$2,600; Leo Resnick, FCC hearing
examiner, $100; Secretary of Com-
merce Charles Sawyer,, owner of
WIZE Springfield, WING Dayton and
WCOL Columbus, $5600; (the late)
Francis P. Matthews, former. stock-
holder of WOW Omaha, and KODY
North Platte, Neb., $5600; Sen. Robert
S. Kerr (D-Okla.), part owner of
WEEK Peoria, 11, and KRMG Tulsa,
Okla., $2,000; Arde Bulova, New York,
$2,000.

Mr. Stolkin, who resigned the
past fortnight as head of RKO Pic-
tures Corp. [BeT, Oct. 27], has in-
terests in KOIN Portland, KJR Se-
attle and KXOB Stockton, Calif,,
both TV applicants, and has sub-
scribed interest in WMAY Inc.,
applicant for TV in Springfield, HI.

Among other contributors to the
Democratic National Committee
were Paul Herzog ($1,000), Na-
tional Labor Relations Board; Ste-
phen J. Spingarn ($250), Federal
Trade Commission. and Albert A.
Carretta ($100), also FTC.

A report on contributions to the
Republican National Committee in-
cluded: Ross D. Siragusa, Admiral
Corp., $3,000; Arthur Godfrey,
CBS Radio-TV personality, $2,600;
Henry R. Luce, publisher of Time,
Life and Fortune, $3,000, and
Cecil B. DeMille, Hollywood pro-
ducer, $100. No other radio-TV
names were identified.

The Volunteers for Stevenson re-

(Continued on page 84)

LIBEL LIABILITY

THE most feverish campaign in
recent history was almost over last
week, but the end was not in sight
for the libel and censorship trou-
bles arising from political broad-
casting.

Seldom if ever has there been as
much controversy over the use of
radio and TV in a campaign.

Toward the end—with another 24
hours to go—even the most closed-
mouth observers were willing to
concede the need for revising the
Communications Act in particular
and campaign procedures in gen-
eral. Apparently, the 83d Congress
will tackle the unenviable task of
removing broadcasters from
Dante’s Inferno of political broad-
casting.

The FCC was placed in the mid-
dle of most of the controversies,
but displayed little willingness to
act before the national elections
tomorrow.

The difficulties in which stations
found themselves stemmed from
these developments:

@® WTVN (TV) Columbus, Ohio,
reportedly was besieged w1th pro-
tests when it refused to carry the
telecast of a speech by Sen. Joseph
MecCarthy (R-Wis.) on ABC- TV
last Monday.

Telecasting

@ Radio consultant Morris S.
Novik lashed out at an alleged
practice by network stations of
scheduling spot announcements for
one party right after a program
sponsored by the opposing party,
and called on the broadcast indus-
try to “clean our own house instead
of waiting for legislative action.”

@ Legal counsel for DuMont TV
Network revealed the gist of a
protest filed with ¥CC charging
that some video affiliates have re-
fused political programs from net-
works other than those of which
they are primary affiliates. -

@ Harold E. Stassen protested
to FCC that the United Auto Work-
ers failed to properly label a TV
program £s a ‘“‘paid” broadecast and
that CBS “declined to offer” him
(Mr. Stassen) equal opportunity to
answer UAW leader Walter Reu-
ther whom he accused of misquot-
ing him, ",

Other than the .Stassen and Du-
Mont complaints, FEC also is iden-
tified with cases involving KING-
TV Seattle’'s refusal to carry ‘an
earlier McCarthy talk and a pro-
test by the National Volunteers for
Stevenson over the purported $2
il GOP spét blitz.

Haunts Broadcasters

WMAL-TV Washington, D, C,,
also was confronted with the libel
question the past fortnight. A vet-
erans committee had sought time
to oppose candidacy of Joel Broy-
hill, GOP House aspirant from Vir-
ginia, and claimed station refused
to air its program.

The FEvening Star TV outlet
said its counsel felt the seript con-
tained “possibly” libelous allega-
tions and advised the advertising
agency handling the program.

FCC was not directly involved in
the WTVN case. Receipt of Mr.
Stassen’s telegram was acknowl-
edged in Commission quarters. Sen.
MecCarthy, who had promised to
seek revocation of KING-TV’s li-
sense in that case [BeT, Oct. 27],
had filed no formal complaint with
FCC as of late Thursday.

CBS reportedly advised FCC
Wednesday it felt that Sec. 315 of
the Communications Act was not
applicable since Mr. Stassen is not
a candidate. Network said sponsor-
identification requlrements were
met and submltted i transcrlpt of
them.

WTVN cancelled the Mchrthy
speech ‘from Chicago minutes be-

(Continued on page 52) ..
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'VADEBONCOEUR

.7 Named WSYR President

ELECTION of E. R. Vadebon-
"~ coeur as president of Central New
York Broadeasting Corp. was an-
nounced effective today (Monday)
by S. I. Newhouse, owner of
WSYR - AM-FM-
TV Syracuse. Mr.
Vadeboncoeur has
been acting head
of the Syracuse
operation since
Col. Harry C.
Wilder’s retire-
ment resignation
from that office
last Sept. 30
Mr. Vadeboncoeur [B®T, Sept. 29].
Mr. Vadebon-

coeur, who will continue as general
manager of the stations, joined
WSYR in 1939 as news director
and three years later became
WSYR vice president and general
manager. Before entering radio,
he had spent 19 years as s news-
- paperman and was author of nu-
merous short stories and articles.
The new WSYR president, who

is director of NARTB District 2,
was forced to drop his 15-minute
daily newscast a year ago because
of increased administrative duties.

NON-N.Y.AGENCIES
Seek Billings Via W&S

MAJOR agencies outside New

York, representing a combined to-

tal billing of $40 million, are mak-

_ ing a concerted bid for their share

of radio and television advertising

revenue through Wyatt & Schuebel,

- New York, it was reported last
week.

Mumm, Mullay & Nichols Ine.,

Columbus, Ohio, has retained Wy-
att &, Schuebel [CrLosep CircuiT,
Oct. éO], it was formally an-
nounced by John Wyatt, partner
of the firm. With-this addition, 16
major ' out-of-New York agencies
are co-sponsoring radio and tele-
vision planning, production and
placement through W&S.

Their joint effort to participate
in radio and television billing in-
creases, which totaled $87 million
last year, was sparked 20 months
ago when Westheimer & Block,
St. Louis, and Liller, Neal & Bat-
tle, Atlanta, named the then new
W&S radio and TV team, to rep-
resent them and their radio and
TV departments in New York.
Since then 14 other major agen-
cies have joined under the Wyatt
& Schuebel banner.

Arvin Christmas Drive

ARVIN Industries, Chicago, plans
to use radio and TV to back its
pre-Christmas campaign for its
full line, including radio-TV sets,
electric housewares, car heaters
and metal furniture. Advertising
is expected to be done cooperatively
with dealers and distributors.

Agency is Roche, Williams &
Cleary, | Chicago.
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“The chief said you'd know what to do with it ...’

RGA SALES

$473.5 Million Hits
New High for 9 Months

SALES of products and services of RCA and subsidiaries for the first
nine months of 1952 totaled $478,501,673, an all-time record volume which
compares with $421,281,782 for the same period last year, Brig. Gen.
David Sarnoff, board chairman, announced Thursday.

Earnings before federal income

taxes amounted to $36,443,110 as
against $37,861,841 for the com-
parable 1951 permd while net

- profits after federal income taxes

were $17,847,110 for the first nine
months this year compared to $18,-
356,841 for the first nine last year.
Net earnings applicable to com-
mon stock for the nine-month
period, after payment of préferred
dividends, were $1.12 per share
while the comparable 1951 figure
was $1.15.

This year’s third quarter was
itself a record One, the report
showed, with total sales of prod-
ucts and services reaching $167,-
663,848. Earnings before federal
income taxes were $13,106,180 com-
pared with- $5,640,480 for last
year's third quarter, and net prof-
its after federal taxes were $6,-
547,180, compared with $2,653,480
a year ago.

The report is as follows:

*

‘FREEDOM USA." -
Sales Now Total 570

SALES of thé Freedom U. S. A.
transcribed radio series to three
insurance companies .for sponsor-
ship in nine markets, plus other
sales to bring the total to 570, have
been reported by Frederic W. Ziv
Co.

Sales Vice President Alvin E,
Unger said Farmers Insurance Co.
had bought the series for' KFH
Wichita, KOMA Oklahoma City,
KERG Eugeéne, Ore,, and KCMO
Kansas City in ‘addition to markets
the company previously had signed
for; Pilot Life Insurance Co. had
added WMFD Wilmington, N. C,,
and stations in Gastonia, N. C.,
Waynesboro, Va., and Jacksonville,
Fila., to its list and American Home
Life Insurance Co. had signed for

sponsorship in Topeka. .

RADIO CORPORATION OF AMERICA AND DOMESTIC SUBSIDIARIES
CONSOLIDATED STATEMENT.OF 'INCOM

RAWLS NAMED

Will Head KPHO-AM-TV

RICHARD B. RAWLS, formerly
ABC-TV director of station rela-
tions, has been appointed general
manager of KPHO-AM-TV Phoe-
nix, it was announced last week.

Mr. Rawls,
effective Nov. 15,
succeeds John C.
Mullins, who re-
mains as a con-
sultant.

The appoint-
ment of Mr.
Rawls followed
by four months
FCC approval of
the purchase of
KPHO-AM-TV by

Mr. Rawis
the Meredith Publishing Co. [B*T,

June 380]. Meredith =2lso owns
WOW-AM-TV Omaha and WHEN
(TV) Syracuse.

Entering television i3 years ago,
Mr. Rawls joined ABC in 1946
after two years service in the
Army.

From 1946-49, Mr. Rawls was
manager of television operations
for ABC. From then up to the
present, he was ABC-TV director
of station relations.

Previously, he had been with
CBS as manager of studio opera-
tions for WCBS-TV New York.
He served also as manager of
service operations for WCBS-AM-
FM.

Up to that time, Mr. Rawls had
been associated with the theatre.
He was national technical direetor
of the Federal Theatre, govern-
ment operator of a national the-
atre with productions in 43 cities
in 26 states. Earlier, he was active
in Broadway theatre and film
cireles. '

PONTE VEDRA MEET
Ends ABC Sessions

ABC top officials completed their
1952 round of regional meetings
with their radio affiliates last Tues-
day. Session—fifth in the series,
which: started Sept. 29 in Holly-
wood—was held at Ponte Vedra,
Fla., with 48 representatives of
some 35 stations in attendance.
Like the four preceding meet-
ings, the one-day session was de-

1952 1951 . :
FOR THE GUARTER ENDED SEPTEMBER 30 s s = voted to subjects of common in-
Products and Services Sold 167,663,848 115,948,849 terest to network aind affiliates—
Cost of Operotions 154,557,668 113,408,369 gales, program, promotion plans
Profit hefore Federal T I 13.105,180 554040 2nd prospects, the pending merger
Federal Taxes on tncome O eome 6,559,000 2,807,000 of ABC with United Paramount
Net Profit for the Quarter 6,547,180 Tm UBLCHHEED £115 A DOtentiaI Gl
Preforred dividend 788,239 ‘788,239  On network operations, ete. ’
Balance for Common Stock 5,758,941 1,865,241 As in the prior sess;lons' officials
Earnings per share on common {13,881,016 shares) 42 23 reported, the network’s plan to es-
FOR THE NINE MONTHS ENDED SEPTEMBER 30 tablish a single rate for daytime
Products and Services sold 473,501,673 41,291,782 and nighttime radio also was ex-
Cost of Operations 437,058,563 - 383429941 plored. Executives said afterward
Profit before Federal Taxes on Income 36,443,110 a7es1,841 that, although opposition had been
Federal Toxes on Incoms 18,596,000 19,495,000 manifest by some, they still were
Net Profit for the Nine Months 17,847,110 19,356,841 thinking in terms of effectuating
Preferred dividend 2,364,716 2,364,681 the plan but were not "pushed" on
:-l.?g: for c‘;....m $tack DI e |5.4u,13-|;; |s,mi|?g it since target date is not till April
arnings per re on 881, 13 o o
pe L{ common share BB __ "5 1 [BeT, Oct. 20].
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REBROADCAST RULE EASED

FCC backtracked in part last week
from its threat to confront radio
and TV stations with the regula-
tory doghouse if they refuse to let
all comers rebroadcast their pro-
grams.

Heeding widespread industry in-
dignation over its oft-termed “legal
larceny” rule, adopted last May 14,
the Commission Thursday dropped
the clause requiring licensees to
file reports within 10 days when
they refuse to give consent for
program rebroadecasts.

Left intact, however, is the Com-
mission’s interpretation of Section
325(a) of the Communications Act,
another source of nationwide con-
cern lest stations lose their impor-
tant property rights in programs.

In essence the FCC contended in
its May 14 order, and still con-
tends, that a station does not have
an absolute property right over
rebroadcasts without regard to its
responsibilities under other sec-
tions of the law.

The proposed 10-day require-
ment, which had broadcasters
everywhere seething during the
NARTB summer - autumn district
meetings, had run into opposition
within the government itself short-
ly after the May 14 action. This
had developed when Budget Bureau
officials told FCC in plain language
that bureau approval is required
before the Commission can force
anyone to fill out a form calling
for information [BeT, June 16].
(See federal forms story page 50.)

In its latest action the Commis-
sion noted it is not saying “that
legitimate property rights, recog-
nized by law, may be freely appro-
priated by others through the mere
device of demanding rebroadcast
privileges.”

Immediate industry reaction was

generally favorable, particularly as
to elimination of the 10-day re-
porting requirement. NARTB Pres-
ident Harold E. Fellows wvoiced
gratification at the action and
added that broadcasters around the
NARTB district meeting circuit
had adopted a series of strong res-
olutions protesting the Commis-
sion’s May 14 rule.

Mr. Fellows said that enthusi-
asm over the FCC's action “is
dampened somewhat” by its re-
affirmation of intent ‘4o make de-
terminations as to the propriety
of refusal in given cases.” He said
that members of the association
“would hail the Commission’s state-
ment that it did not intend to state
that legitimate property rights,
licensed by law, may be freely ap-
propriated by others through the
mere device of demanding rebroad-
cast privileges. Commissioner Hyde
concurred in deletion of the 10-day
reporting requirement but felt the
remainder of the rule should be
reconsidered and deleted.

Commends Change

Col. W. A. Roberts, DuMont TV
Network Counsel, termed FCC’s
action on the rebroadcast issue a
“very definite improvement.” He
said the effect of the change “is
that the FCC carefully reserves to
itself the right to investigate if the
denial of requests for the rebroad-
cast privilege is on improper
grounds.”

The FCC's May 14 decision arose
out of an appesl for a declaratory
ruling sought by WJIM-TV Lan-
sing, Mich., in 1950, after WWJ-
TV had refused permission to re-
broadcast some NBC-TV programs
[BeT, July 17, 1950]. The FCC
issued a proposed clarification of
Sec. 325(a) of the Act and called

FCC Backtracks in Part

for comments [BeT, Oct. 9, 1950].
This call brought a request from
Gordon P. Brown, WSAY Roches-
ter, N. Y., who has long feuded with
networks. He claimed the section
should be interpreted to mean that
if a sponsor approved a rebroad-
cast of a program it owned, neither
the network nor the affiliate carry-
ing the original program could
object [B*T, Nov. 6, 1950].
Joining him was Rep. Harry R.
Sheppard (D-Calif.) who claimed
legislative history of the provision
justified such an interpretation. He
charged, too, that networks were
trying to stifle competition.
Opponents of FCC’s proposed
stand argued that the requirement
of a written report on refusals to
allow rebroadcasts amounted in it-
self to compulsion.
This fear disappears as a result
of FCC’s decision last week.
Twice since last May the Com-
mission has postponed the effective
date of its order. Last postpone-
ment had been to Oct. 31. Petitions
had been received from NARTB:
NBC; CBS; WHEN (TV) Syra-
cuse; KLOK San Jose, Calif.; KLO
Ogden, Utah; KPQ Wenatchee,
Wash.; KPHO Phoenix; WKLO
Louisville; KXRO  Aberdeen,
Wash.; KING Seattle; WOW
Omaha.

Sees Industry’s Point

Recognizing the industry’s chal-
lenge of the reporting requirement,
the FCC found on reconsideration
“that the amendments to its rules
requiring a report in each instance
of & denial of consent for a re-
broadcast are unnecessary.” It
added that no facts have been pre-
sented by opponents concerning
“the probable extent of any pos-
sible burden which the reporting

requirement might involve™ and
chided the industry for not claim-
ing possible burdens at the time
the rule was first proposed.

FCC conceded situations could
arise in which a station would have
difficulty “in deciding whether par-
ticular types of inquiries are re-
quests for rebroadcast privileges,
or whether -responses - to--such in-
quiries setting forth conditions for
granting ' rebroadcast consent con-
stitute ‘refusals.”’ A station may
thus act at its peril in failing to
file a report which under a differ-
ent interpretation of the cireum-
stances involved might be deemed
by the Commission to have been
required under the rule.”

Another possibility, FCC noted,
was ‘“an undeterminable number of
requests to rebroadeast” involving
situations ‘“which would not be
thought to warrant a complaint or
where a refusal would not be im-
proper.”

FCC claimed “the same purposes
may be achieved by leaving it to
the Commission to request explan-
atory statements from licensees in
situations in which complaint is
made: by another licensee of an
alleged refusal to permit a re-
broadcast.”

The Commission would not go
along with the industry claim that
Section 325(a) gives “an absolute
right of refusal, and that the Com-
mission is legislating, contrary to
the intent of the statute, when it
declares that the right to refuse
consent for a rebroadcast is not
absolute.”

Also cited by FCC was the ar-
gument “that the use of Section
325(a) to prevent a station from
carrying a sponsor's program by
means of a rebroadeast when the

(Continued on page 44)

Fating ‘Legalized Larceny Crow ... ... ... an eoimoriaL

THE FCC ate crow last week. But not the
whole crow; just a wing or two.

It did a partial about-face on its rebroadeast

rule of last May (we called it “Legalized
Larceny”). It rescinded the most vicious part
requiring an originating station to tell the
FCC within 10 days why it refused any sta-
tion or network the right to pick up any of its
programs. It was the most dangerous foray
into forbidden fields since the Blue Book of
1946.
The part the FCC left unchanged at first
blush would appear unimportant. It uses legal-
istic language about arbitrary refusals to per-
mit rebroadeasts and about doing violence
to the public interest. The danger here, as
we see it, is that some of the infection re-
mains and it can flare up again.

The FCC did this on its own motion. It came
after strong protests from the NARTB, sta-
tions and networks, which brought two post-
ponements. By acting on its own, the FCC
thereby, for the present, avoids a hearing and
also saves some face by retaining some of the
language of the rule. Of course, there are in-
stances where the rebroadeast privilege must

BROADCASTING ©® Telecasting

be given. We have in mind a Presidential
address, an extraordinary session of Congress,
or similar transcendental events, where the
rebroadeasting station shares its part of the
expense.

The FCC lawyers seek to make much capital
of the point that there was no outery back in
October 1950, when the rule-making was pro-
posed as the result of a controversy between
two television stations. Perhaps they have a
point here. But that didn’t justify the sneak
effort last May to foist on the broadcast arts
rules that could destroy property rights in
programs, stifle creative talents, force stations
to endless legal expense and place them in
constant jeopardy.

Last May, when the FCC smuggled out its
new interpretation (Vice Chairman Hyde and
then-Comy. Jones were absent) we commented
editorially:

In some saner moment, we must belleve
that the FCC will see the error of its ways.

That, obviously, has happened. Comr. Hyde,
in the action announced last Thursday, favored
reconsideration and deletion of the rule “pre-
viously announced.” He isn’t satisfied with

partial action.

Nor are we. While the Commission re-
scinded the most onerous provisions, it retains
a degree of control by saying the same pur-
poses may be achieved through the complaint
procedure, i. e., the FCC itself can investigate
complaints on refusal to permit rebroadcasts.

It can be readily seen what could happen.
Crackpot complaints reach the FCC by the
score. There could be endless harassment of
licensees and networks through the simple
device of chain letters for rebroadeast per-
mission — letters which would be answered
negatively with a resultant barrage of com-
plaints to the FCC.

An example of this is what has happened
over the years because of the damned-if-you-do-
or-don’t language of the FCC’s interpretation
of the political section. -

We think the rebroadcast section of the law
is adequate as written. It doesn’t need the
interpretative treatment of the FCC’s legal
geniuses. An saggrieved station has plenty of
ways of getting its complaint before the FCC.
Failing to get relief there, a broadcaster can
always have his day in court.
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LINEUP IN CONGRESS

SHOULD a Republican majority in
Congress follow the elections to-
morrow (Tuesday), one possible
immediate result may be the lifting
of the ban on radio-TV coverage of
House committees.

That might accrue with the
elevation to the House speaker-
ship of Rep. Joseph W. Martin Jr,
{R-Mass.).

When Speaker Sam Rayburn
(D-Tex.) “interpreted” House rules
te prohibit radio, TV, recordings
and newsreels in coverage of House
committee sessions [BeT, March
3], the minority leader told BroAD-
CASTING ® TELECASTING:

“What the Speaker says is that
in the absence of authority, he, the
Speaker, takes it. [ believe that the
authority rests with the committees
of the House.”

There should be no ban on radio
and television, he indicated, and
neither should the Speaker assume
this authority.

Possibility that the Republicans
may take control of the House is
speculative likelihood among polit-
ical observers. They are also quite
unanimous that the Senate will re-

-main in Democratic hands.

Continued Democratic leadership
of Congress would pose no changes
in important committee chairman-
ships. Some senior Democratic
members in both houses are not re-
turning through resignation or pri-
mary defeat, but the majority of
Democratic chairmen would con-
tinue in those posts.

Committee Chairmanships

In the event of a Republican
House, committee chairmanships
will change hands. Among those in
which broadeasters are interested
are the following:

Interstate & Foreign Commerce—
Rep. Charles A. Wolverton (R-N. J.),
chairman during the 80th Congress
would return as chairman. The presenf
chairman is Rep. Robert Crosser (D-
Ohio). Rep. Carl Hinshaw (R-Calif.
would then become, it is believed,
the broadcasting - communication ex-
pert on the committee, succeeding Rep.
Oren Harris (D-Ark.).

Appropriations—Rep. John Taber (R-
N. ¥.) in place of Rep. Clarence Can-
non {D-Ma.).

Judiciary-—Rep. Chauncey W. Reed
(R-IlL.) in place of Rep. Emanuel Cel-
ler (D-N. ¥.). Rep. Celler has been
one of the leaders in the fight to ban
radio and TV from House Committee
sessions and courfrooms.

Rules—Rep. Leo E, Allen (R-IlL) vice
Rep. Adolph J. Sabath (D-IIl.). This
is considered the most powerful com-
mittee in the House, since it deter~
mines what bills are sent to the floor.

Un-American Activities—Rep. Harold
H. Velde (R-IIl.) in place of Rep. John
5. Wood (D-Ga.). Rep. Wood is retir-
ing and Rep. Francis E, Walter (D-Pa.)
}p)vould be the senior Democratic mem-

er.

Ways &
Reed (R-N. Y.) in place of Rep. Robert
L. Doughton (D-N. C.). Rep. Doughton
is retiring and Rep, Jere Cooper (D-
Tenn.) would be the Senior Demo-
cratic member.

Fore&gn Affairs—Rep. Robert B, Chip-
perfield (R-H.) vice Rep, James P.
Richards (D-8.C.). Rep. Charles A,
Eaton (R-N.J.), who is the senior
Republican member of the committee,
and who would normally be in line for
the chairmanship is retirng.

Though Senate switch to Repub-
lican control is not believed likely,
the following changes would occur
if the Clu‘rOP assumed the majority:

Sen. Robert A. Taft (R-Ohilo) would
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take over the majority leadership from

Sen. Ernest W, McFarland (D-Ariz.).
Interstate & Foreign Commerce—

Sen. Charles W. Tobey (R-N. H.) in

glalce of Sen. Edwin C. Johnson {D-
ol.

Appropriations—Sen, Styles Bridges
(R-N. H.) vice Sen. Kenneth McKel-
lar (D-Tenn.). Sen, McKellar was de-
feated in the Democratic primary in
Tennessee; thus, Sen. Carl Hayden (D-
Ariz.) would be the ranking Democrat,

Foreign Relations—Sen. Alexander
Wiley (R-Wis.) in place of Sen. Tom
Connally (D-Tex.). Sen. Connally,
however, did not run for re-election;
thus Sen. Walter F. George (D-Ga.)
is the ranking Democrat. Sen. George
is now chairman of the Senate Finance
committee. Thus it is presumed that
Sen. Theodore Francis Green (D-R. 1.)
would be the senior Democrat in the
committee.

Rules & Administration—Sen. Henry
Cabot Lodge Jr. (R-Mass.) vice Sen.
Carl Hayden {D-Ariz.). Sen Hayden
would be in line for the chairmanship
of the Senate AP Appropriations Com-
mittee, The next ranking Democrat
is Sen. Green,

Judiciary — Sen. Wiley
(R-Wis.) vice Sen. Pat McCarran (D-
Nev,). Sen. Wiley also is ranking Re-
publican member of the Foreign
Relations Committee, where, it is
believed, he would prefer to be chair-
man; thus Sen. William Langer (R-
N. D.) would be chairman.

All members of the House of
Representatives are running for re-
election. Among those of interest
to broadcasters, other than those
mentioned above, are:

Reps. Arthur G. Klein (D-N. Y.),
F. Ertel Carlyle (D-N. C.), Homer
Thornberry (D-Tex.), Joseph P.
O’Hara (R-Minn.), J. Edgar Che-
noweth (R-Col.) and Harmar D.
Denny Jr. (R-Pa.). All are mem-
bers of the Harris subcommittee
investigating the “moral climate”
of radio and TV programs.

Rep. O'Hara also was the author,
although unsuccessful, of an
amendment to the McFarland Bill
which would have permitted broad-

Alexander

Pinned on Election

casters to censor candidates’
speeches for ‘“defamation.”
Another Congressman up for
relection is Rep. Walt Horan
(R-Wash.), who successfully per-
suaded the House to amend the Mec-
Farland Bill to exempt from dam-
ages any station over which a po-
litical candidate uttered libel. This
provision was eliminated in joint
conference before the bill was
repassed and sent to the White
House.
Others Seeking ‘- Re-election
Other House members running
for re-election are Rep. Harry R.
Sheppard (D-Calif.), author of
several proposals affecting net-
works and the right of rebroad-
cast privileges; Rep. Harris Ells-
worth (R-Ore.), broadcaster-pub-
lisher who has interests in KRNR
Roseburg, KFLW Klamath Falls,
and KYJC Medford, all Oregon;
Rep. William E. Miller (R-N. Y)),
author of a proposed bill which
would have given broadcasters a
better credit base for excess profits
tax purposes; Rep. E. C. Gathings
(D-Ark.), author of the resolution
which established the Harris sub-
:ommittee to probe radio-TV pro-
grams, and Rep. Joseph R. Bryson
{D-8. C.), who proposed legislation
to bar liguor advertising on the air.
Running for re-election in the
Senate are the following whose
standing, come Nov. 4, are of in-
terest to broadcasters: Sen. Wil-
liam Benton (D-Conn.), author of
proposals to establish a national
advisory council on radio and TV
programs; Sen. Lodge, in line for
the chairmanship of the Senate

INAUGURAL PLANS TAKE SHAPE

Radio-TV Specifications Spelled Out

SPONSORSHIP of the 1953 in-
augural ceremonies, under the same
conditions which governed the po-
litical conventions last July, was
recommended last week by the ra-
dio-TV subcommittee of the District
of Columbia Inaugural Committee.

The subcommittee also asked that
the inaugural committee extend to
radio and TV correspondents the
same courtesies proffered in the
1949 inauguration.

Conditions for sponsorship of
the political conventions carried
the following restrictions among
others: (a) approval of the spon-
sor by the committee and (b) com-
mercial messages only at recess or
during pauses, and pitched at the
highest level.

Need for cooperation of D. C. In-
augural Committee for all Jan. 3
activities, except those occurring at
the inauguration proper on Capitol
Hill, was considered more serious
this time than in 1949 because TV
coverage in 1953 will be individual
rather than pooled as previously.
This will mean four networks plus
an unknown number of independ-
ents at about six positions during

the inaugural parade down Penn-
sylvania Ave. to the White House.
It also means proper credentials
for the camera crews and techni-
cians and for the commentators
who will cover the procession.

Situation at Capitol Plaza also
is giving concern. Contract for
erection of stands is based on dupli-
cation of 1949 inaugural [BeT,
Sept. 22]. At that time, only two
TV cameras covered the oath-tak-
ing ceremony. This inaugural is
expected to have a minimum of
eight TV cameras. Robert M. Men-
augh, superintendent of the House
Radio-TV Correspondents Gallery,
is handling requests for space on
Capitol Hill.

Radio-TV subcommittee for Wash-
ington activities is headed by Bry-
son Rash, ABC. Other members are:
Kenneth H. Berkeley, WMAL; Wal-
ter Compton, DuMont; John Hayes,
WTQP; Eugene Juster, NBC; Hollis
Seavey, MBS; Lewis Shollenberger,
CBS; Ben Wilbur, WOL, and William
Wood, CBS.

Co-chairmen of the D. C. Inan-
gural Committee are Melvin Hildreth,
Democratic national committeeman;
and Joseph McGarraghy, chairman of
the D. C. Republican Party.
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Rules Committee, and Sen. Langer,
in line for the chairmanship of the
Senate Judiciary Committee.

Missing from the 83d Congress
will be Sens. Herbert R. O’Conor
(D-Md.), who decided to resume
his Baltimore law practice, and
Owen Brewster (R-Me.), defeated
in the primaries. Both are mem-
bers of the Senate Interstate &
Foreign Commerce Committee,

Also not returning are Reps,
Lindley Beckworth (D-Tex.) and
Leonard W. Hall (R-N. Y.), both
members of the House Interstate
& Foreign Commerce Committee.
Rep. Beckworth was defeated for
the Democratic Senatorial nomina-
tion for the seat vacated by Sen.
Tom Connally (D-Tex.). Rep Hall
resigned to return to his law prac-
tice.

Not Returning

Sen. Fred A. Seaton (R-Neb.),
one of GOP Candidate Dwight D.
Eisenhower's top level confidantes,
declined to run for the seat to
which he was appointed last De-
cember upon the death of Sen. Ken-
neth S. Wherry. Sen. Seaton is
associated with his family in news-
paper publishing in Nebraska and
Kansas and in the ownership of
KHAS Hastings, Neb., and KMAN
Manhattan and KGGF Coffeyville,
both Kansas.

Rep. Clinton D. McKinnon (D-
Calif.), former owner of KCBQ
San Diego and former publisher of
the San Diego Journal, lost the
Democratic nomination for the
Senate,

LBS SUIT

Depositions To Be Given
FORMER executives of Liberty
Broadcasting System were in Chi-
cago last week to give depositions
in the long-pending $12 million Lib-
erty anti-trust suit against major
league ball clubs.

Former LBS President Gordon
McLendon arrived there Monday
from Dallas to begin a week-long
stint with attorneys from Sidley,
Austin, Burgess & Smith, repre-
senting the 13 major league base-
ball clubs named as defendants in
the conspiracy charge.

Scheduled to follow Mr. McLen-
don in giving testimony are James
Foster, former executive vice pres-
ident, and James Kirksmith, for-
mer vice president of Liberty. The
baseball clubs have not yet filed an
answer to the original complaint

brought by LBS. Court dates set ©

by U. S. District Court, Chicago,
have been postponed several times.
The next one set for a formal an-
swer is Nov. 17, when the court
may insist upon an answer even if
the taking of depositions has not
been completed.

Practice is for the plaintiff to
collect depositions after defense has
finished. This would put the testi-
mony of more than 40 persons back
farther because McConnell, Lutkin
& Van Hook, representatives in
Chicago for Liberty, have this num-
ber as a minimum with which to
begin. Trial date is'-Fam. 19,

Telecasting



NETWORKS' ELECTION PLANS

RADIO and television audiences
will receive the most comprehen-
sive election night coverage in his-
tory tomorrow (Tuesday) evening
with major networks fortified by a
host of commentators, eleetronic
computing devices, visual aids and
other techniques to give up-to-the-
minute news developments and
trends from across the nation.

For the past month, the networks
have been hammering out work
schedules, testing calculators and
mapping programs for coverage of
-every conceivable angle of the elec-
tion story. Preparations have been
made to go on the air in radio at
8 p.m. and television at 9 pm.
EST and remain on the job through
the wee hours of the morning, if
necessary, until choice of the new
President has been determined.

All network spokesmen declared
late last week that they are pre-
pared for any contingency that
may arise and voiced confidence
that this year's coverage will sur-
pass all previous ones.

Plans for election night coverage
as reported by the networks follow:

NBC

NBC will begin radio coverage at
8 p.m. and television at 9 p.m. EST,
both under sponsorship of Phileo
Corp. Network reports will orig-
inate from NBC’s combined radio-
TV election night headquarters in
studio 8-H, Radio City, New York,
under direction of William R. Mec-
Andrew, overall supervisor.

The staff in New York, accord-
ing to Mr. McAndrew, will number
about 260, including 15 top com-
mentators. For NBC-TV, Bill
Henry will give the overall running
commentary, with John Cameron
Swayze concentrating on Presiden-
tial returns; Richard Harkness on
Senate and Gubernatorial contests,
and Ned Brooks on the Congres-
sional elections. For radio audi-
ences, George Hicks and Merrill
Mueller will deseribe the Presiden-
tial contests and the general elec-
tion story; W. W. Chapman will
report on Senate and Gubernato-
rial races, and Ray Henle on House
elections. Willlam Sprague will
provide color and human interest
angles.

At Party Headquarters

Stationed outside New York
headquarters will be Frank Bourg-
holtzer and Ben Grauer, who will
broadcast latest news developments
on both radio and TV from Gen.
Eisenhower’s headquarters at the
Commodore Hotel in New York.
Similarly, Ray Scherer and Jack
Angell will report from Gov. Ste-
venson’s headquarters in Spring-
field, IIL

The Springfield hookup will be
made possible by Illinois Bell Tele-
phone Co. with a special microwave
relay to the nearest coaxial cable
circuits 120 miles away at Dan-
ville, from where signdls will be
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relayed to the four TV stations
in Chicago and the rest of the
country.

NBC will use its electronic calcu-
lator, “Mike Monrobot,” to give a
rapid comparison with Presidential
returns in 1948 and to compute im-
portant trends. Teams of tabulat-
ors will be on hand to post the
results and these figures will be
translated into visual presenta-
tions, such as animated cartoons,
for which NBC has hired the How-
ell-Rogin staff for the night. Ar-
rangements have been made for
NBC radio stations to report local
results at-256 and 556 minutes after
each hour and for NBC-TV sta-
tions, on the hour and at 35 min-
utes past each hour.

CBS

CBS coverage, under sponsorship
of the Westinghouse Corp.,, will
start at 8 p.m. on radic and an
hour later on television. Oversll
direction of election night activities
will be under Wells Church for CBS
Radio and Sig Mickelson for CBS-
TV, directors of news and -special
events for their respective net-
works.

A combined radio-TV force will
operate out of New York and
Washington. The running story will
be provided by a relay team of
Walter Cronkite, Robert Trout,
Allan Jackson and Douglas Ed-
wards. From time to time special
reports, analyses and interviews
will be broadcast by Edward R.

DEMOCRATIC Presidential nominee
Adlai Stevenson (1) confers with Ed-
ward Lamb, owner of WICU (TV)
and WIKK Erie, Pa., and other radio-
TV stations and publisher of Erie
Dispotch. Scene took place on special
train en route to Erie where Gov.

Stevenson spoke Oct, 23, Mr. Lamb
publicly supported the Governor in an

editorial on one of the former's
stations.
Murrow, Lowell Thomas, Larry

LeSeuer, Charles Collingwood and
Don Hollenbeck. Bill Wood will
supervise pickups from Washing-
ton headquarters of the Democratic
and Republican parties, assisted by
Bill Shadel and Ron Cochran. Ed
Morgan will cover Gov. Stevenson
and Bill Downs will cover Gen.
Eisenhower.

CBS plans an election night staff
in New York City headquarters and

Biggest in History

will utilize visual devices to inter-
pret the course of results.

MBS

Mutual’s election returns will be
broadcast under sponsorship of
Chevrolet Div. of General Motors
and the Chevrolet Dealers of Amer-
ica, beginning at 8 p.m. EST. Be-
fore that time, MBS will feature
programs during the day in con-
nection with its “Lights-Out-Votes-
On” campaign to get out the vote.

The night's coverage, under co-
supervision of Milton Burgh, MBS
news director, and Arthur Feld-
man, special events director, will
be implemented by a working force
of 250 in New York headquarters.
MBS commentators who will report
developments include Gabriel Heat-
ter, Fulton Lewis jr., Cedric Foster,
Bill Cunningham, William Hillman,
H. R. Baukhage, Robert F. Hur-
leigh, Everett Holles, Fred Van
Deventer, Lew Nichols, Frank Sin-
giser, Joe MeCaffrey, Ed Petitt,
Prescott Robinson and Henry Glad-
stone, plus the network’s regional
news directors. The network has
arranged a three-minute cutout
every half hour and hour to permit
local stations to report local elec-
tion results.

ABC

Election results will be broadeast
over ABC radio, starting at 8 p.m.
EST and over ABC-TV an hour

(Continued on poge 61)

STATION COVERAG

NATIONAL political campaign
coverage and plans for election
reporting by radio and TV stations
on the local level across the nation
were exemplified by reports re-
ceived at BRroaDCASTING ® TELE-
CASTING last week.

In the East, outlets in New York,
Philadelphia, Pittsburgh, New York

* * *

i PROMISED

WBTH

V@TE
NOV. 4

5,

THIS is how one station, WBTH Wil-
liomson, W, Va., promoted its vote
campaign. Pictured is the block-let-
tered, white-background button, near-
ly 4 inches in diameter, distributed
by the station before elections.

Telecasting

Campaign, Election

State, Washington, D. C., Balti-
more, Bridgeport and Hartford dis-
closed their projected activities.

WNEW New York planned to
devote its entire facilities and
commercial time to election returns
and analyses starting at 7:30 p.m.
in cooperation with the New York
Daily News. News Director John
Jaeger will head WNEW personnel
at the News while Program Direc-
tor Bill Kaland will direct activities
at headquarters. Plans called for
broadcasting returns as received;
analysis by WNEW, News and
World Telegram & Sun experts,
and telephone interviews with pub-
lic figures.

WPIX(TV) New York, owned
by the Daily News, also enlisted
the cooperation of that newspaper.
Camera interviews with News
political writers and reports from
election headquarters at the sta-
tion were planned. WPIX is to
go ahead with regular program-
ming, but will interrupt with elec-
tion bulletins. John Tillman and
Kevin Kennedy will coordinate
coverage.

WINS and RKO Theatres of the

Greater New York area worked out
a joint promotion to give late elec-
tion news to RKO theatre patrons
via announcements and lobby radio
sets tuned to WINS in a plan by
Dick Winters for WINS and Ira’
Morais for RKO.

Other Station Plans

WMGM New York said it would
give full returns starting at 7:30
p.m., with Program Director Ray-
mond Katz supervising. George
Hamilton Combs, news analyst and
former Congressman, is slated to
analyze developments.

Municipally-owned WNYC New
York, which FCC refused permis-
sion to operate beyond its custo-
mary 10 p.m. sign-off [B®T, Oct.
27], said its personnel again would
have “exclusive access” to police
headquarters, where totals from
precinct stations would be sent di-
rectly to station studios. WNYC
will stop at 10 p.m. but WNYC-FM
will continue “until the final results
are known,” according to Seymour
N. Siegel, the city’s director of
ra