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Like babies go for rattles

Just like babies go for rattles, local merchants go for W-I-T-H in Baltimore.

IN THIS ISSUE: W-I-T-H carries the advertising of twice as many of them as any other station in town.
These smart retailers know that W-I-T-H produces low-cost results. Because W-I-T-H
delivers more listeners-per-dollar than any other radio or TV station in town.

W-I-T-H can produce low-cost results for you, too. Get your Forjoe man to
give you all the details.
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IN BALTIMORE 228,
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TOM TINSLEY, PRESIDENT ® REPRESENTED BY FORJOE AND COMPANY
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FABULOUS
RATINGS
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Channel 6—-Richmond, Virginia

Sunday-Saturday Averages

Period Sets In Use |  WTVR Ratings

TOTAL

MORNING 27.7 27.3

7:00 AM-12:00 NN
TOTAL |

AFTERNOON 43.5 l 43.3

12:00 NN-6:00 PM
TOTAL

EVENING 85.1 84.3

6:00 PM-11:00 PM

Source: Television Popular Audience Ratings Jonuary 1953

SO GOOD IT'S HARD TO BELIEVE-BUT IT CAN BE PROVED!

National Representative—Blair TV, Inc.

Wilbur M, Havens—Station Manager




RIGHT OUT
OF A
PRIMER

S fundamental as anything found in a
primer, is the fact, well known in ad-
vertising, that you can cover efficiently 13
of the total national market by advertising

in 162 select markets.

WTRY has pioneered pointing out that
Albany-Troy-Schenectady is in fact one of
43 markets wherein over Y of the nation’s

sales are made.
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WTRY has the biggest share of audience
in Albany-Troy-Schenectady: 31% Morn-
ing, 23% Afternoon, 20% Night.

Check with Headley-Reed for facts on
WTRY’s advantages over the next best

station with regard to rates, audience &

cost-per-thousand.

the station listened to most in

ALBANY - TROY - SCHENECTADY
980 - CBS - 5000 WATTS

represented by HEADLEY -REED

Published every Monday, with Yearbook Numbers (53rd and 54th issues}
tlonal Press Building, Washington 4, D. C. Entered as second class matter

™

blished in January and Februa:
arch 14, 1933, at Post Office al

by BRoADCASTING PuBLICATIONS, INC., 870 Na-
ashington, D. C., under act of March 3, 1879.



WDEL-TV

Wilmington, Delaware

opens the door
to successtul

prosperous

market
Ve R I e T3

DELAWARE, parts of New

Jersey, Maryland and Penn-
sylvaniaconstitutethishig-in-
come, big-spending market.
When you buy WDEL-TV
—-whetl|1er through the NBC

network, spot campaigns or

channel 12

local programs — you're
reaching this big, prosper-
ous market—you’re buying
an audience that buys.

Ay

WDEL
AM TV FM

A Steinman Stotion

wrress EEKER

New York « Chicago * Los Angeles « San Francisco.
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FCC LAST week gave initial consideration
to plan, sponsored by Comr. Robert T.
Bartley, for revamping of its processing lines
on TV hearings, to give vhf cities having
only one service priority, with progression
on basis of descending order of population
of markets. Staff was instructed to draft
papers with prospect of action this week
or next. First priority, however, presum-
ably would be given to “white areas” having
no service.

* kK

AT LEAST THREE proposals for reorgan-
ization of FCC, to be accomplished through
“ripper” legislation, have been proposed to
Chmn. Charles Tobey (R-N.H.) of Senate
Interstate & Foreign Commerce Committee.
He said last week that he doubted whether
drastic action was necessary at this stage.
He has openly supported Comr. Hyde for
chairmanship.

* k  *

THOUGH BASE stock used in experimental
TV tape-recording may be costly ($250 per
half-hour, $125 with maximum discounts),
some insiders predict improved types of tape
may cut cost as low as $70 in early days of
upcoming art. Mass production, spurred
by movies’ use of tape instead of film, could
combine with technical progress to bring
further cost-cutting.

L O S

BEST BET is that House Appropriations
Committee will now go easier on FCC budget
since it was slashed by $1.2 million by
President Eisenhower’s director of budget
—from $8.3 million to $7.1 million (see
story page 60). Although conceivable
Congress will prune some more off total
sum, it’s believed it won’t touch sums al-
. located for TV processing—which weren’t
cut by Budget Bureau either.

* * K

CONVERSATIONS between General Tele-
radio Inc. and WLAW Boston-Lawrence,
looking toward acquisition of 50,000 watter,
reportedly bogged down last week with no
indication as to outcome. Acquisition of
high power station is sought to serve as key
for Yankee-Mutual in New England area to
replace 5,000 w WNAC.

* kK

MILLER BREWING Co. expects to reach
95% of all radio homes in Wisconsin and
parts of Iowa, Michigan and Minnesota
with regional baseball network for Mil-

BROADCASTING ® TELECASTING

waukee Braves games. WEMP Milwaukee
will feed games but will be supplemented
by WTMJ. Plans were part of package
outiined*in Tampa when Braves shift was
okayed.

* K K

WTMIJ EXECUTIVES figure major league
baseball franchise shift so important that
it constitutes public service. It will tape-
record some NBC programs falling during
games for later broadcast. NBC schedule
will be disturbed little as possible. NBC
sources in N, Y, indicate consideration be-
ing given to placing some sponsored shows
displaced by baseball on other Milwaukee
stations.

* kK

JOSEPH R. SPADEA, veteran radio sales
executive and for past eight years CBS
Radio network sales manager in Detroit,
has resigned effective April 15. He will
head Detroit office of Henry I. Christal
Co., exclusive radio station representatives.
CBS Radio has not yet named successor.

* kK

LEVER BROS.” new Lux Liquid (used for
washing dishes), attempting to catch up to
sales of older competitors, Glim and Joy, is
preparing spot announcement campaign,
starting about April 13 on staggered sched-
ule in major markets using both radio and
TV spots for six to eight weeks.

* K Kk

BILLS INTRODUCED last week in Illinois
legislature would prohibit U. of Illinois
from entering educational television station
operation and require university t0 accept
offers to telecast football games. Measures
have unqualified endorsement of Television
Committee of Illinoi§ Broadcasters Assn.,
headed by Leslie C. Johnson, WHBF-AM-
TV Rock Island.

* k%

GENERAL FOODS Corp., N. Y. (Swans-
down Cake Mix), effective April 8, will use
spot announcements on 80 radio stations for
10 to 12 weeks. Agency: Young & Rubi-
cam, N. Y.

* * ok

NORTH CAROLINA Association of Broad-
casters plans no action yet but is keeping
close watch on North Carolina Legislature
ban of newsmen from its Appropriations
Committee sessions. Move to extend the
ban to other legislative functions would be
opposed strongly by broadcasters.

i i it i i il i S 0 0. 8

IN THIS ISSUE

LEAD STORY

About 1,200 radio and some 20 TV sta-
tions have completed arrangements to carry
play-by-play and other baseball programs.
In all they amount te a $35 million sponsor-
ship deal. Page 31.

ADVERTISERS & AGENCIES

William Esty agency wants 10% discount
on radio spots in return for guaranteed sum-
mer-long contract. It’s basing request on
precedent set several weeks ago by Whitehall
Pharmacal. Page 34,

FACTS & FIGURES

Network radio gross was down 6.6%,
network TV gross up 7.5% in February,
1953, over February, 1952. Page 36,

GOVERNMENT

Senate confirms Doerfer as FCC member.
Page 52.

FCC stays effective date of Ch. 10 share-
time authorization for WHEC and WVET
in Rochester because of protest from radio
broadcaster and orders hearing. It's illus-
tration of new interpretation of “interested”
party’s right to intervene. Page 54.

Rep. Wolverton predicts color TV by
Christmas. Page 56.

STATIONS

Time Inc. buys KDYL-AM-FM-TV Salt
Lake City for $2.1 million. Page 65.

Six more new TV stations go on the air.
Page 72,

NETWORKS :

CBS Radio is applauded for its stand on
rate stability by affiliates, but at least one
other network wonders whether the part of
the CBS Radio announcement that men-
tioned new nighttime discounts wasn’t more
newsy than the part about maintenance of
rates. Page 75.

FEATURES
WPTR Albany begins new in-store mer-
chandising plan. Page 81.

Is TV pricing itself out of the market?
Frank Stanton and Frank White both say
“no” and with facts to prove their answers.
Page 82.

Television network showsheet. Page 90.

UPCOMING

April 14.15: Color TY Demonstrations for
House Commerce Committee, Princeton,
N. J., and New York.

April 16-19: 23rd Institute for Education by
Radio-TV, Deshler-Wallick Hotel, Co-
lumbus, Ohio. .

April 21-23: American Newspaper Publish-
ers Assn., Waldorf-Astoria, New York.

April 23-25: American Assn. of Advertising
Agencies, The Greenbrier, White Sulphur
Springs, W. Va.

{For other Upcomings, see page 125)
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G-E HIGH GAIN HELICAL ANTENNAS OFFER YOU-

ec hen stations want a UHF antenna that is known for out-
standing simplicity of construction and feed—they immediately
turn to General Electric’s High Gain Helical Antenna. With a
power gain of 5 per bay, this sidefire antenna offers simplicity of
construction for the unusually high gain achieved. This simplicity
of design enables Effective Radiated Powers of up to 1000 kw to
be achieved without modification to the hasic antenna structure.
Stations already using the General Electric Helical Antenna report
coverage results beyond expectations. For further, detailed in-
formation, please write: General Electric Company, Section 243-6,
Electronics Park, Syracuse, New York.

Lloyd Krouse, a G-E engineer, re-
cently received the Coffin Award
"for outstanding technical skill and
ability in designing a helical UHF
television anlenna which is an im-
portant foctor in opening up the
UHF TV bond."

Simp

® Before this G-E Helical An-
tenna was shipped to Stotion
WHUM-TVY, Reoding, Pa., it was
put through exhaustive tests ot
Electronics Park, Syracuse, N. Y.
These tests are offered of no extra
charge. And before an antenna
is shipped it must pass every spe-
cification demanded by the sta-
tion's individual trarsmitting and
instaliation problems,




RELATIVE PERCENTAGE FIELD INTENSITY

RELATIVE PERCENTAGE FIELD INTENSITY
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Typicai vertical field pattern
of standard G-E 5-Bay Helical Antenna
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CHECK AND COMPARE THE 10 TOP
ADVANCED SIMPLIFIED FEATURES OF
G-E HELICAL ANTENNAS

1. Extreme SIMPLICITY —gain of 5 per bay—
only one feed point per bay for gain of 25. This
allows greater ease of adjustment over other
UHF antennas having a multitude of feed points.

2. Stable performance—characteristics unaffected
by rain, sleet, snow, medium ice. Low impedance
throughout. For severe ice, simple de-icing avail-
able—helix itself served as heater element.

3. Specially contoured patterns for unusual foca-
tions easily provided. Simple beam tilt provided
with practically no nose gain reduction.

4. Antenna is galvanized, painted with 3 coats
of CAA orange, completely assembled and thor-
oughly pattern-tested at factory before shipment.
Simply mount and connect!

9. Basic antennas now being delivered rated for
1000 KNV ERP up to ch. 68.

6. Power gains of 5, 10, 15, 20, 25, High gains
have been verified by measurement. Because of
simplicity (small number of feeds) rated gains
readily achieved.

1. Antenna construction very sturdy~helix of
heavy gauge copperweld—helix supports strong
enough to hold a man!

8. All antenna finishes and materials are im-
pervious to weather.

9. Horizontal pattern circularity better than *

1.5 db—the accepted standard.

10. Antenna may be shipped in two or more sec-
tions when necessary for tough cartage problems.

co%zzém: v
ELECTRIC



NOW!—1ue NEW 50,000-WATT

K I H s BROADCASTING FROM LITTLE ROCK

GIVES YOU ALMOST ALL OF g ! ,

ARKANSAS!

0.1 MV/M

= g sorr e

0.5 MV/M

® (Onpar

K A NS A S
@ LITTLE RIKK
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After operating for 27 years from Hot Springs,
Arkansas, with 10,000 watts on 1090 K C, Radio

Station KTHS now moves 40 miles eastward to ! 1SS1P
Little Rock, broadcasting on the same frequency i

with power increased to 50,000 watts. The only :

Class 1-B clear channel station in Arkansas, it now TEXAS N ¢

- -
[y 2
i »
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also becomes the only 50,000-watt station in the state.

With an established listening audience of 72,840 SLOVISIANA,

families (BMB Study No. 2) who still hear the
station at their accustomed dial setting, KTHS ex- DAYTIME PRIMARY (0.5 MV/M) COVERAGE INCLUDES:

P

:

/) -]
¥
3

pands its primary coverage to 1,002,758 people — A Pem— TOTAL
covers an additional 2,363,000 people in its secondary KAN MISSISSIPPI
area.

Population 946,575 56,183 1,002,758
Under t.he same ownership as KWKH at ShreveI?o.rt, Radio Homes 237,954 12,740 250,694
KTHS is operated under the same proven policies )
which have made KWKH the dominant station in Farm Population 341,434 32,350 373,784
its area and one of the great stations in the South. Form Radio Homes 71,594 6,830 78,424
ALSO—ON JUNE 15, KTHS JOINS THE CBS Over 10% of our total primary coverage (more than
RADIO NETWORK. 100,000 people} do not receive primary deytime service

from any other radio station!

Your Branham Man will gladly tell you the full
details of the matchless new technical equipment, the

tremendous new programming with which KTHS THE S0,000'WATT (CBS SOON!)

now becomes by far the most important radio sta-

tion in Arkansas. Ask him — or write us direct.

Represented by The Branham Co.
Henry B. Clay, Executive Vice President
B. G. Robertson, General Manager

BroADcASTING FROM LiTTLE ROck, ARKANSAS

Page 8 ® April 6, 1953 BROADCASTING ® TELECASTING



at deadline

TV Adjudged Beneficial
By N. Y., Chicago Groups

TELEVISION exonerated of blame for juvenile
crime and found to exert good influence in
separate reports by Chicago City Councit TV
Subcommittee and by Metropolitan School
Study Council, research affiliate of Teachers
College, Columbia U., New York.

Chicago council group found “no evidence”
to support charges that TV programs cause high
juvenile crime rate in city, according to Alder-
man Patrick Patrone. He told BeT: Group
found no direct connection between medium
and crime. Group took no stand on local
broadcasters’ request that council permit broad-
casts and telecasts of meetings and hearings.
Full report to be given to council today (Mon-
day), following extensive hearings. Alderman
John Hoellen, who intreduced pfobe resolution,

> branded report “ridiculous” and urged group to

call on FCC to study overall crime-television
relationship and act, if needed, along “Blue
Book” lines.

In report issued Saturday, Columbia educa-
tional group said two-year survey by commit-
tee representing New York public school sys-
tems found commercial TV programs being
widely used for educational value by schools
in area.  Report said, “Relatively few of the
programs being presented today could be classi-
fied as harmful for the student. Indeed, much
of the medium’s influence is good, though bulk
of its offerings are not designed for educational
purposes.”

Danish Heads New

MBS Commercial Operations

ROY DANISH, manager, western station rela-
tions at MBS, appointed director of newly
created commercial operations department, to
comprise sales service department (sales traffic,
contract and estimate sections), affidavit section
of accounting department and station traffic
section of station relations department. Mr.
Danish will report to E.-M. Johnson, MBS vice
president. Alma Graef, sales service manager,
will assist Mr. Danish in establishing new de-
partment.

Ad Club Nominations

GEORGE A. PHILLIPS, advertising manager
of Cluett, Peabody & Co., nominated for presi-
dent of Advertising Club of New York. Other
nomination on official slate, tantamount to
election, are: Vice presidents C. B. Larrabee,
president and publisher, Printers Ink Publishing
Co. and Stanley Resor, president, J. Walter
Thompson Co.; treasurer, James A. Brewer,
chairman of board, Brewer-Cantelmo Co.
Election to be held May 12.

104 CBS-TV Stations

ADDITION of four new affiliates to CBS-TV,
bringing total to 104, announced Friday. They
are: WLBC-TV Muncie, effective last Wednes-
day; WCSC-TV Charleston, S. C., May 15;
KTXL TV San Angelo, Tex., July 1, and
WMAZ-TV Macon, Ga., Sept. 23.

BROADCASTING ® TELECASTING

RADIO TOO SUCCESSFUL

ONE of better advertising success stories
on West Coast involves Durkee famous
foods, Cleveland, which recently can-
celled part of its radio schedule because
it was “oversold.” Reason: Firm's ad-
vertising on KING Seattle alone moved
reported one million pounds ‘of mar-
garine in three days. Schedule orig-
inally called for five week’s promotion
of one cent sale. Agency is Leo Burnett
Co., Chicago.

Three-Dimensional Television
To Be Shown NARTB Session

PROGRESS report on three-dimension (3-D)
television has been added to opening morning’s
program of NARTB Engineering Conference
to be held April 29-May 1 at Los Angeles dur-
ing NARTB convention week. Separate demon-
stration of 3-D system will be given by Alex
Quiroga and Glen Akins, of ABC Hellywood,
following their-joint engineering paper.

While they will demonstrate their own sys-
tem, Messrs. Quiroga and Akins will sum-
marize three different 3-D systems, according
to Neal McNaughten, manager of NARTB's
Engineering Dept. Working with Mr. Mc-
Naughten in planning Engineering Conference
are Raymond F. Guy, NBC, chairman of gen-
eral guidance committee, and Les Bowman,
CBS, chairman of West Coast arrangements
committee.

Among new developments to be described
at meeting is TV booster station at Lawrence-
burg, Tenn. John H. DeWitt Jr., WSM-TV
Nashville, will explain its operation 70 miles
from WSM-TV transmitter [B®T, Jan. 19].
Remote control operation of transmitters, re-
cently sanctioned by FCC for stations not in
high-power category, will be described by
William F. Rust Jr., Rust Industrial Co., and
Ben Akerman, WGST Atlanta.

John Mullin of Bing Crosby Enterprises
will present paper' on tape-recording of tele-
vision and review latest progress in that labo-
ratory’s experiments. Several papers will de-
scribe progress in development of transistors
and applications to broadcasting.

Ike on Foreign Policy .

PRESIDENT EISENHOWER will make major
address on foreign policy before American So-
ciety of Newspaper Editors April 16 to be
broadcast on all major radio networks, 1-1:30
p.m. EST,

New Jingle Library

PURCHASE by RCA’s Thesaurus of the com-
plete Ullman Jingl-Library of some 1,600
transcribed commercial jingles announced by
RCA Recorded Program Services. Re-titled
Thesaurus Jingl-Library, it will become adjunct
of company’s transcription library and will be
made available to station subscribers. Jingle
library is said to cover 71 different product and
service categories.

e BUSINESS BRIEFLY

HOPE, BERLE TO ALTERNATE ® General
Foods Corp. will sponsor Bob Hope in ten TV
appearances next season on NBC-TV, Tuesdays,
8-9 p.m. Milton Berle, who has been in that
time period three weeks out of four during
the past year, will be seen two weeks in three
this year with General Motors for Buick ex-
pected to be his sponsor, while Bob Hope ap-
pears on third week. Young & Rubicam is
handling General Foods advertising; Kudner
Advertising is agency for Buick. Official an-
nouncement expected tomorrow.

P & G SPOT DRIVE ® Procter & Gamble Co.,
Cincinnati (Prell), placing radio spot announce-
ment campaign in late afternoon time, ef-
fective April 6 through June 30, on 33 radio
stations. Agency: Benton & Bowles, N. Y.

SEEK AVAILABILITIES ® Sulphur-Chem-
ical Co., Brocklyn, N. Y. (hair and scalp
preparation), through Harry B. Cohn, N. Y.,
looking for radio availabilities in 10 southern
markets on participation programs appealing
to Negre audience.

MORNING CAMPAIGN e Shell Chemical
Co., through J, Walter Thompson Co., N. Y.,
preparing early-morning radio spot announce-
ment campaign with adjacencies to news,
weather and farm programs to start April 13
for 16 weeks including June 1 to June 26
hiatus.

BASEBALL TV FEATURE ¢ Post-Dodger
home game quarter-hour Talk to the Stars with
Happy Felton to be sponsored on WOR-TV
New York by Tidewater Associated Oil Co.
(Lennen & Newell) and Studebaker Dealers of
Greater New York (Roche, Williams & Cleary)
(see story page 3I). ’ ’

SWITCH ‘MY HERO’ TIME e Philip Morris
& Co., N. Y. (Dunhill king-size cigarettes),
sponsor of My Hero, switching time of pro-
gram over NBC-TV from Saturday, 7:30-8
p.m. EST to same night, 8-8:30 p.m. EST,
starting April 25. Agency: Biow Co.

Small Agencies Discussed

SMALL AGENCIES were urged at open forum
discussion of League of Advertising Agencies
in New York Thursday night to remain small,
lest they grow to point where increased volume
would raise overhead and cut into profits. For
agencies whose clients demand extra services,
consolidation was suggested as possible solu-
tion. More than 100 agency executives at-
tended meeting. Program chairman was Les-
ter Harrison, president of Lester Harrison Inc.,
N. Y.

RCA Dividend

RCA BOARD Friday declared dividends of
50¢ per share of common stock, payable May
25 to holders of record April 17, and of 87%4¢
per share of first preferred stock for second
quarter, payable July 1 to holders of record
June 15.

April 6, 1953 ® Page 9
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Wednesday, April 15, 1953, is a very
important date in Speedy's life—his

32nd BIRTHDAY

Since 1921 WSPD has pioneered in Northwestern Ohio and observed with in-
terest the rapid development of the rich Toledo Market. Speedy has thoroughly
enjoyed entertaining his many friends, and his advice to them on the acceptance
of new products has resulted in better fiving conditions for every home.

Speedy has kept his youthful vitality and progressive attitude. These. qualities,

coupled ‘with’ 32 -years of 'know-how', have ‘delivered proof-of-performance-

results to WSPD clients. This month, these advertisers (through their sales results
in the Toledo Market) are enjoying a delicious slice of Speedy’s birthday cake.

. ¥ B 5000

. WATTS
’ TOLEDO, OHIO

Storer Broadcosting Company

by KATZ
TOM HARKER. NAY. SALES MCR.. 488 MADISON AVE.. NEW YORK

Represented Nationally

BROADCASTING

TELECASTING



Radio, TY Output Continue
Sharp Upward Trend

RADIO set production in February exceeded
that one year ago by 60%, according to
Radio-Television Mfrs. Assn. TV production
was up 80% over 1952 month.

RTMA found radio output totaled 1,192,439
sets in February compared to 759,453 in same
1952 month. Factories turned out 730,597
TV sets in Febrouary compared to 409,337 in
same 1952 month. Both radic and TV showed
increases over January.

Of 402,742 home radios made in February,
56,580 contained FM facilities.  Another
. 7,370 TV sets had FM-band tuners.

Two-month radio-TV production for 1953
follows:

Total

Clock Radio

180,592 1,098,142

310,924 1,192,480

100,518 2,285,681

TV Home Sets Portables Auto

Jan. 710,234 361,921 03,982 447.887
Feh. 730,597 402,742 8T,T11 491,082

Total 1,449,831 764.663 181.873 038,729

Merger, Drop-Outs
Free TY Channels

ANOTHER proposed merger of competitive
applicants and several drop-outs of pending ap-
plications reported by FCC Friday, freeing TV
channels for grants, possibly this week. New
York real estate group files new bids for uhf
at Cedar Rapids and La Crosse, Wis.

At Fresno, Calif, KYNO drops uhf Ch. 47
bid and receives option to acquire 35% in
proposed station of competing applicant J. E.
O’Neill, rancher.

At Cedar Rapids, lowa, KSTT dismisses its
bid for vhf Ch. 2, leaving uncontested pending
application of WMT there.

At Great Falls, Mont.,, KXLK drops applica-
tion for vhf Ch. 3, leaving uncontested pending
bid of KMON Great Falls. Latter is owned
80% by Great Falls Tribune.

Commission also dismissed competitive vhf
Ch. 2 bids of WJBO and WLCS Baton Rouge,
La., principals in stations having filed merger
bid for facility under name Louisiana TV
Bestg. Corp. (details page 116). WLCS would
be sold after TV grant.

Acting Chief of FCC Broadcast Bureau filed
brief recommending Commission deny joint
petition of John H, Poole and Jack O. Gross,
uhf Ch. 46 competitors at Sacramento, which
asked dismissal of Mr. Gross' bid and con-
current grant of Mr. Poole’s application [B®T,
March 23]. Broadcast Bureau Acting Chief
Joseph Kintner held that under present FCC
policy as set by Wichita uhf Ch. 16 case,
Poole bid must be returned to processing line
before action. He declared applicant appears
qualified to construct and operate proposed Ch.
46 station, however.

TV authorizations announced:

WLWT (TV) Cincinnati granted change in
ERP from 235 kw visual and 139 kw aural
to 100 kw visual and 50 kw aural. Power boost
is part of pending switch from vhf Ch. 4 to
Ch. 5, pursuant to Sixth Report and Order.

WEHT (TV) Henderson, Ky., granted change
in ERP from 26 kw visual and 13 kw aural to
16 kw visual and 8.7 kw aural; assigned uhf
Ch. 50.

WHP-TV Harrisburg, Pa., new uhf Ch, b6
permittee, advised FCC it had begun test pat-

BROADCASTING ® TELECASTING

at deadline

EISENHOWER TALK

PRESIDENT Eisenhower's talk before
Council of Organizations of American
States -this Sunday will be carried from
12:30-12:45 p.m. EST over MBS, ABC
Radio and CBS Radio. It is described as
major address on foreign policy with
emphasis on inter-American affairs.

KONA-TV Sale Opposition

OPPOSITION to sale of KONA-TV Honolulu
became apparent last week when two stock-
holders went to court to enjoin principal owner
Herbert M. Richards from selling his stock to
KPOA and KGU, both Honolulu radio stations
and TV applicants [B®T, March 16]. Suit,
brought in behalf of minority stockholders by
Radio Honolulu Ltd. President Walter H. Dil-
lingham and Secretary William A, Cottrell, was
dismissed by U. S. Court of Appeals when
agreement was reached among stockholders
that objections to sale would be filed with FCC.
Commission must approve transfer of control.
Mr. Richards said he was selling his controlling
interest (he owns all voting shares) because of
ill health. He also said agreement with KPOA
and KGU gives all stockholders same terms
as he himself was getting for stock, but with
no obligation to sell. Complaining stockholders
alleged that Mr. Richards was breaking his con-
tract with KONA-TV, which reportedly bound
him to finance construction and operation of
station, plus other obligations, in return for
complete voting control.

PEOPLE

MANNING HURD, director of G. Fox World
News Todey commercials, to WNHC-TV New
Haven as staff director.

AFTRA-SAG Chicage office announces ap-
pointment of JULIUS YACKER, U. of Chi-
cago, to its staff to work on TV and actors’
contracts.

WADE ARNOLD, NBC executive producer,
named first winner of American Heart Assn.
annual Howard W. Blakeslee Award for out-
standing scientific reporting in field of heart
and blood vessel diseases. Award, for his docu-
mentary radio program Only One to a Cus-
tomer, to be presented to Mr. Arnold Friday
at AHA annual dinner in Atlantic City.

P&G Drops Skelton

PROCTER & Gamble Co., Cincinnati (Tide),
announced Friday it is not renewing Red
Skelton Show for 1953-54 season, NBC-TV,
Sunday, 7-7:30 p.m. Decision part of overall
re-alignment of next season’s Tide advertising.
Admitting receipt of notice that Procter &
Gamble Co. is not picking up its option on
Skelton program, NBC Friday said soap com-
pany’s representatives “are discussing with us
new program ideas for time period involved.”

Direct Mail Figures

DOLLAR volume of direct mail advertising in
February was $98,142,249, according to Direct
Mail Advertising Assn.,, which reported Jan-
vary-February total as $199,970,024. Both
figures are approximately 2.5% ahead of those
for like periods of 1952, DMAA said.

Program Counselors

PROGRAM Counselors, script and advisory
service for women show directors, has opened
offices at 550 Fifth Ave.,, N. Y. with John
Yarborough as business manager. Telephone:
Plaza 7-6454. i

tern operation 8 p.m. April 1. Six others began
regular commercial operation during week
(story page 72).

KFDA-TV Amarillo, Tex., vhf Ch. 10 grantee,
issued special temporary authority to com-
mence commercial operation, effective April 1-
Sept. 9.

WAZL-TV Hazleton, Pa., uhf Ch. 63 permit-
tee, granted assignment from Hazleton Broad-
casting Co. to Hazleton TV Corp.,, new firm
of same ownership.

WNBT (TV) New York granted extension of
STA to April 30 for tests of RCA color TV
system during peried 9 a.m.-1 pm.

New TV Applications

Group headed by William Zeckendorf, presi-
dent-board chairman and chief owner of Webb
& Knapp, New York realty and construction
firm, filed bids for uhf Ch. 20 at Cedar Rapids,
Towa, and uhf Ch. 38 at La Crosse, Wis. Re-
spectively, applicants are Cedar Rapids TV Co.
and La Crosse TV Co.

Mr. Zeckendorf, ex-director of ABC, is pres-
ident and 68% owner of applicants. Qthers in-
clude Secretary-Treasurer George Becker, New
York attorney; Vice President Robert P. Mc-
Devitt, partner in Pendray & Co., New York
advertising and public relations firm; Norman
E. Blankman (2%), New York real estate, and
Robert C. Rosenthal (2% ), 60% owner Graph-
ics Institute, New York. Messrs. Blankman and
Rosenthal are principals in Champaign-Urbana
TV Inc., seeking uhf Ch., 21 at Champaign-
Urbana, Ill. Local ownership participation in

proposed Cedar Rapids and La Crosse stations
is planned.

Change TV lssues

On petition of Anthony Wayne Broadcasting
Co., FCC added issue of comparison of engi-
neering proposals in uhf Ch. 69 hearing set
April 6. Petitioner and WANE are contestants,
FCC also modified and deleted certain issues
in Spokane, Wash,, vhf Ch. 2 proceeding to
start same day, acting on petition of Louis
Wasmer (KREM). Other contestant is TV
Spokane Inc.

Educational Reservations

Governors of 14 states comprising Southern
Regional Education Board telegraphed FCC to
extend for two years after June 2 present res-
ervation of certain TV channels for noncom-
mercial, educational use. Board of SREB met
at Atlanta (early story page 100).

Change in Penalties Asked

Make first violation of Communications Act
a misdemeanor, subsequent viclations a felony,
FCC has asked Congress. In letter to Presi-
dent of Senate and Speaker of House last week,
released on Friday, Commission asked that
present Sec. 501 be amended to make first
violation punishable by not more than year in
jail; subseguent violations liable to two year
imprisonment, as now provided. Commission
said juries were reluctant to indict or convict
violators because of high punishment. No
change was recommended in $10,000 fine pro-
vision,
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WSAZ

HUNTINGTON, W. VA,
SERVING 3 STATES

RADIO STATION

WSAZ

IS HAPPY
TO HAVE
BEEN AWARDED

3D

PLACE

IN THE
BLOOD-BOOSTERS
CONTEST
ON THE

“SPACE PATROL"

PROGRAM
SPONSORED BY
THE
RALSTON-PURINA
COMPANY

over the

ABC NETWORK
°
RADIOSTATION
WSAZ
ALWAYS STRIVING

TO PROMOTE
YOUR PROGRAM

TO INCREASE

YOUR SALES!
THE KATZ AGENCY

Representative

5000 WATTS DAY
1000 WATTE NIGHT
230 KC
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Mississippi’s First Television Station

here, sir

. . . No reason to worry,

when we’ve got
UHF INTERFERENCE-FREE
PICTURE PLUS VHF COVERAGE

Down here in Central Mississippi we’ve been hearing echoes of a
controversy that seems to be raging in other places. Which is better
... UHF or VHF? We've listened to the controversy, of course, but
we haven't been disturbed. Because down here we figure we've got the
best aspects of both.

Whether it’s VHF or UHF—50 miles in all directions from a
broadcasting site is more than just pretty good. And that's the dis-
tance we're reaching. Let us quote from a letter concerning a survey
which the Product Performance Division of Philco Corporation made
throughout our area only a few weeks ago:

“. . ..we are very happy to say that your station
has made great gtrides in bringing to this new tele-
vigion market a standard of quality performance far
beyond our expectation. ... Your present coverage
of fifty miles radius from Jackson is more than we
had anticipated.”

And here’s a sample item from Phileco Corporation’s report . . .

“In Tallulak, Louisiana . . . §5 miles airline distance
west of Jackson . . . with an antenna elevation of 55
feet, we received 99 microvolts of signal.”

We are pleased to have this vote of confidence from the Produet
Performance Division of Philco Corporation’s field strength survey,
and to know from these facts that WJTV’s performance is far broader
than engineers originally anticipated on paper.

That’s why we’re not worried down here in the Deep South. In
the fast-growing Central Mississippi market were giving the thou-
sands of viewers* smooth, intelligent, adult television performance.
There’s really no reason to worry when you've got a combination that’s
unbeatable . . . a combination like UHF INTERFERENCE-FREE
PICTURE PLUS VHF COVERAGE.

* March 31 estimate: 13,426 sets

UHF CHANNEL 25 JACKSON, MISSISSIPPI

M1SSI1SSIPPI‘S FIRST TELEVISION STATION

Owned by Missis.s.ippi’s two state-wide newspapers John Rossiter, Manager

The Clarion Ledger and JACKSON DAILY NEWS CBS PRIMARY AFFILIATE NEC . . . DUMONT . . . ABC

Represented Nationally b y T HE K AT Z AGENCY
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in PUBLIC SERVICE

PUBLIC :—=*“Of, pertaining to, or affecting B
the people at large, or the community.”

— Funk & Wagnalls New
College Standard Dictionary

A hospital in a neighboring community, in urgent need of a rare type of
blood, asked Storer Station WMMN, Fairmont, W. Va., to make an appeal
for donors.

The station immediately began broadcasting one-minute announcements,
After only three of these announcements had gone on the air, the hospital
called and asked that they be stopped. Reason: the waiting room of the
hospital was jammed with 50 people who had answered the appeal.

k2 YT

Yes, 50 “people at large,” “people of the community,” every one of them
having the rare blood type needed, had paused in the midst of their daily
pursuits and had gone to the hospital to offer their blood. Because of their
immediate response, the lives of at least six people were saved.

The prompt action of Station WMMN in broadcasting the appeal is typi;
cal of the services rendered the community by every one of the Storer sta-
tions, dedicated since 1927 to “Broadcasting in the Public Interest.”

The seven radio and four television stations of the Storer Broadcasting
Company pledge their wholehearted and responsive support to every cause,
drive and campaign that will serve “the people at large, or the community.”

“The Public Service Stations”
WSPD-TV =  WJBK-TV — WAGA-TV - KEYL-TV
Toledo, Ohio Detroit, Mich. Atlanto, Ga. San Antonio, Texas

WMMN — WSPD — WIBK — WAGA — WWVA — WGBS — WSAl
Fairmont, W. VYa. Toledo, Ohio Detroit, Mich. Atlonta, Go. Wheeling, W. Va. Miami, Fla. Cincinnati, QOhio
TOM HARKER, V.P, National Sales Director

NATIONAL SALES HEADQUARTERS:
488 Madison Ave., New York 22, ELdorade 5-7690 * 230 N. Michigan Ave., Chicago 1, FRonklin 2-6498
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Easy on that hiatus, Hazel

Maybe you have pegged Grand Rapids as a

typical midwestern city. And maybe some

of these cities do look like good axe bait for
your summer cut-back. But, hold it, Hazel, Grand
Rapids is different.

There are more people in and around Grand
Rapids in summer than in winter. And they spend
more dough. Because Grand Rapids is right smack
dab in the middle of “The Vacationland of the Mid-
west”. (Western Michigan, of course.}

Not only do Michiganders know how lucky they
are and stay home summers . . , millions come up
from less fortunate states to enjoy the woods and
the lakes and the weather. A glance at the opposite
page will tell you they come “loaded”. '

So play it smart. Keep your schedules on WOOD
and WOOD-TV this summer. Tell the client why
(Katz has all the dope) and he'll tag you as a real
smart doll, Hazel.

GRAND RAPIDS, MICHIGAN

Grandwood Broadceasting Company

N8C — 5,000 Walts
Associated with

WFBM-AM and WFBM-TY — Indianapolis, Ind., WFDF — Flint, Mich.

WEOA = Evansville, Ind.
National Representatives: Kalz Agency
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IN REVIEW

| MARRIED JOAN

NBC-TV, Wed., 8-8:30 p.m. EST.
Sponsor: General Electric Co.

Agency: Young & Rubicam.

Stars: Joan Davis and Jim Backus,
Producer: Dick Mack,

Associate Producer: Al Simon.

Director: Philip Rapp.

Music: Robert Wagner Chorale.

Director of Photography: Philip Tanura,
Writers: Arthur Stander and Phil Sharpe.

Filmed at General Service Studios, Holly-
wood by Joan Davis Enterprises.

LONG overdue in this column is a report on
NBC-TV’s I Married Joan, a half-hour Wed-
nesday night telecast exploring the blissful
ups and downs of a successful (and sane)
lawyer and his Little-Miss-Fixit (and not so
sane) wife. The series got under way last
October under General Electric Co. spomisor-
ship and has been seen weekly since.

The mainstay of each program is Joan Davis,
a versatile — and certainly double-jointed —
comedienne who needs no further identification

Headaches and Orange Blossoms

for the movie fan or radio listener. And Miss
Davis, as the perpetually fouled-up lady of the
house in I Married Joan, is just as entertaining
on TV as she has been in other facets of show
business. Her self-inflicted tribulations ac-
count in large measure for this light, enjoyable
half-hour. Jim Backus, her video spouse, is a
capable actor who looks and convincingly plays
the husband role. He and Miss Davis work
well together.

If there is any one reason why domestic
comedy continues to provoke laughter, it is be-
cause jt deals with a universal idea every-
one knows and understands. An audience is
encouraged to react favorably to a farcical
treatment of a familiar situation such as the
one which is the backbone of this series.

The program’s theme, as old as matrimony
itself, revolves around a scatter-brain young
matron who unconsciously promotes one do-
mestic crisis after the other. Luckily she has
been blessed with an understanding husband
whose sterling trait is the patience of Job. He
has long since learned to take his wife’s antics
in stride. In fact he has progressed to the
point where he almost enjoys them. Entrust
the repetition of this tale to a competent writer,
a director and actors who know their business
and the finished product, as exenmiplified in
I Married Joan, will draw an audience,

BROADCASTING ® TELECASTING



EYE WITNESS

Mondays, 9-9:30 p.am., EST on NBC-TV.

Alternate Week Sponsorship: Pearson
Pharmacal Co. (Ennds).

Agency: Harry B. Cohen,

Program Title (3/30): “The Cruel Clinic.”
Original Story: Arthur Gordon.
Adapted by Irving Gaynor Neiman.
Director: Perry Lafferty.

Producer: Neptune Productions.
Production Supervisor: Joseph W. Bailey.

Cast: Mercer McLeod, Harry Townes, Eric
Dressler.

Set Designer: Syrjala.

THE gory-story theme in its many forms has
really been worked over in radio and television.
When a new show in this format turns up the
big question usually is: “Will it have a new
twist?’ Since the masters of tension and my-
stery drama apparently have tried everything,
it's always a pleasant surprise if somebody
comes up with a unique idea. But Eye Witness,
which made its TV bow on NBC-TV last Mon-
day, was pretty patterned video material.

“The Cruel Clinic,” first episode in the week-
ly series, had the stock situation, typed charac-
ters, trite dialogue and obvious conclusion that
you might find in a primer on how to write a
TV script. The line of least resistance, which in
this case led straight to mediocrity, was fol-
lowed all the way.

Montgomery Tie-In

A different host will be seen on the program
every week in a tie-in promotion with NBC-
TV’s Robert Montgomery Presents. The guest
personality on Eye Witness on Monday evening
will be the star of Mr. Montgomery’s show the
following week. Ann Rutherford, radio, TV
and motion picture actress who introduced the
initial Eye Witness telecast, testified to the
veracity of the narrative about to unfold with
a minimum amount of conviction. Any notion
the viewer may have had that this contrived
tale once really happened was dispelled at the
end of the show when the credit list noted that
this was an original story.

Pearson Pharmacal Co. has signed for alter-
nate-week sponsorship of Eye Witness to sing
the praises of Ennds, the chlorophyll product
to end all chlorophyll products. If you don’t
go away fully convinced that Ennds are as es-
sential as three meals a day, you can’t blame
the Pearson firm for not trying.

* & N

BOOKS

REPORTS ON THE FACILITIES OF MASS
COMMUNICATION: Press, Film and Ra-
dio, V, 1951. By the United Nations Edu-
cational, Scientific and Cultural Organization,
19 avenue Kleber, Paris—16°, and United
Nations, New York. 583 pp. $4.50.

ANOTHER volume in the field of communica-
tion by UNESCO, this newly-issued paper-
bound book is a survey on the structure, work
and equipment of the news agencies, press,
movies and radio in 157 countries and terri-
tories. It was begun in 1947 and concluded in
December 1951, Originally intended as a
study of war damage to communication, the
survey later was extended to include countries
whose technical equipment in this field is in-
adequately developed. U. S, administered
areas of Alaska, Puerto Rico and the Virgin
Islands are included. The survey was made
by field ‘workers in 126 countries and by cor-
respondence with 31 others.

BROADCASTING ® TELECASTING

Wood is summer's
cool spot for hot profits

Take it from the tax collector. There are more people
spending more moola in this area in summer than in the
average months for the rest of the year! And these sales
tax figures from Michigan’s Revenue Department prove it.

J|Fm|aim|i|lsals|o|[N|D

$4,200,000 1 [

4,060,000 \ 1T A\

saoaro |\ AT T
T

3,600,000 \ averace Monra 1 Veur — 33.43.455.35) \
3,400,000 - ]
3,200,000 L
3,000,000

Based on 1952 receipts from 19 Woodland
counties. Receipts of each month reflect sales
of month preceding.

== :m——*‘?_;! The U.S. Department of Commerce

gets into the act by estimating three
to four million tourists spend more than $200,000,000 in
Western Michigan each year. Most of this boom business
occurs in summer, of course.

So, “Dig that cra-a-azy Woodland market”, Hazel, You’ll
hit paydirt every time.

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company

NBC — Basic; CBS, ABC, DUMONT —- Supplementary
National Representatives: Katz Agency
Associated with
WEBM-AM and WFBM-TY — Indianapelis, Ind., WFDF — Flint, Mich.
WEOQOA — Evonsville, Ind.
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CBS RADIO S'I'ATIONS

.

Sales-winning radio schedules for

the Great Southwest just naturally

include this pair of top-producing
CBS Radio Stations. Results prove

this! Write, wire or phone our

representatives now for availabilities

and rates!

National Representatives

JOHN BLAIR & CO.
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Tom McDermott

on all accounts

TOM McDERMOTT, director of the radio and
television department at Benton & Bowles, New
York, was not born in a rear office at B&B.
It only seems that way.

Mr. McDermott has been with the agency
since he was old enough to vote and the
chances are that if the laws of retroaction (not
to mention those of the state) could be
stretched a bit, he would have cast that first
vote for Edwin Booth, the famous actor. Mr.
McDermott is the kind of person who con-
siders his first 19 years spent apart from the
theatre as a sign of a wasted youth.

He began the pre-dramatic—or pointless—

| part of his adult career as a student succes-

sively at Columbia and Chicago U. He finally
came to his senses—and to the theatre—at
Manhattan College, where he majored in dra-
matics and English and where he secured his
MA degree.

During the vacation season at Manhattan he
worked as a producer and director in summer
stock and in 1941, his first year out of
college, he directed a Broadway play called
‘House in Paris.” It ran for a week and critics
agreed the only thing worth salvaging was the
director.

Benton & Bowles took over the salvaging
job and Mr. McDermoftt took over as director
and writer- at Benton & Bowles.

In time he was directing the Prudential
Family Hour, the Burns and Allen show, Glam-
our Manor and similar radio programs.

Presently, he supervises the following tele-
vision shows: Red Buttons, sponsored by Gen-
eral Foods; Caprain Video, also underwritten
by General Foods, and Those Two, sponsored
by Procter & Gamble. He also is in charge
of auditioning all new programs.

Mr. McDermott, a native New Yorker, is
the son of Michael McDermott, a retired hotel

| man, and Katherine McDermott. He was born

May 27, 1920.

Mr. McDermott is a bachelor and lives at
the New Weston Hotel, directly across the
street from his office. “It helps,” he explains.
“Though I'm never at home, still I'm never
far from there, either.”

Actually, Mr. McDermott is “at home”
wherever there IS a camera or a microphone—
or simply a bare stage with a few memories of
previous action and the promise of another
day doing exactly what he is doing today.
Mr. McDermott’s hobby, clearly, is the theatre.

BROADCASTING ® TELECASTING
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@ You see the station as it actually will look
#® You can work out layouts faithfully and
accurately—plan with confidence

@ You work with exact replicas of RCA's
newest UHF and VHF equipment

and VHF t{ransmitters—25/20kw power amplifiers—50kw
power amplifiers—input and monitoring equipments—
transmitter consoles—power equipment, etc.

For studio and control rooms

For UHF and VHF transmitter rooms ‘}
40 pages of paper cut-outs covering 7 different RCA UHF

22 pages of paper cut-outs on RCA Studio Cameras— 16mm
TV film projectors—a 35mm film projector —film cameras —
program and audio-video consoles—transcription turn-
tables—studio and film equipment racks, etc.

For copies of these indispensable UHF and VHF statien-plonning
aids, call your RCA Broadcust Sales Representative. Or write

on your broodcast station letterhead to Section 15-6, R

RCA Engineering Products, Camden, N, J. Price $2.00 each

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT CAMDEN.N.J.




Complete Package

—
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It*s a'l air-cooled!
t-kw UHF Transmittcr, Type TTU-1B.

UHF &%

Transmission Line

UHF Load
and Watimeter

UHF 318"
Mitre Elbow

| UHF Connector/
Inner Canductor
and Insulator

UHF 314"
)‘ Gas Stop

UHF 3%4*

Transmission Line

UHF 614"
Mitre Elbow



EVERY TECHNICAL ACCESSORY FOR A UHF TRANSMITTER PLANT

WITH THE UHF EQUIPMENT and accessories illustrated here, you
can build a 1-kw UHF plant capable of delivering up to
20 kw, ERP. RCA has the transmitter. RCA. has the antenna.
RCA has the indispensable accessories needed to complete the
installation—transmission line, mitred elbows, line transformers,
spring hangers, dummy loads, wattmeters, frequency and modu-
lation monitors, filterplexers, etc. In short, everything —from ONE
responsible manufacturer!

What about a power increase later? The |-kw transmitter can
be used to drive an RCA 10-kw high-power amplifier.

Like this 1-kw package, RCA has UHF combinations to meet
power requirements—up to 1000 kw! Your RCA Broadcast Sales
Representative can tell you what you’'ll need for the power you use
—show you a practical plan for a minimum outlay. Call him today.

RADIO CORPORATION of AMER/

ENGINEERING PRODUCTS DEPARTMENT

UHF Vestigial
Sidechand Filter and
otch Diplexer (Fitterplexer)

UHF frequency and

Modulation Monitors duce high ERP.

RCA’s high-gain UHF Pylon. The
most economical way known to pro-

|

cAa

CAMDEN.N.J.

SEE
NEXT PAGE



SEE THE COMPLETE

1-KW UHF PACKAGE

at
RCA's Planning Headquarters

(Apr. 28 — May 1)

Renaissance Room

NARTB Convention

BILTMORE HOTEL

Los Angeles, Cal.
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VT
Channel 9

The Greater
Sioux City
Television
Market

Available Now

37.097 sets within 0.1 mv
line —in 31 prosperous
Iowa. South Dakota and
Nebraska counties.

Served by Cowles
See your Katz man

CLEVELAND'S

Ghicef

STATION
5,000 w%!—aso K.C.
BASIC ABC NETWORK

REPRESENTED
BY

H-R_REPRESENTATIVES
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OPEN MIKE —— |

ABCs in Demand

EDITOR:
“The ABCs of Radio and Television” in your
current issue is a most interesting and helpful
outline. It would have permanent value as a
brief reference manual. By any chance are you
planning to reprint it in the form of a booklet
or pamphlet?
W. 8. Harvey |
Gray & Rogers Adv.
Philadelphia

EDITOR:

Last night T missed all my favorite NBC radio
and television shows reading your very informa-
tive and interesting “The ABCs of Radio.”

This is the story I've been looking for—in
one place—for the past four years. Thank you.

If reprints are made available I could easily
use 25 copies. |

Robert M. Adams

Director of Press and
Promotion

WRC-WNBW (TV)
Washingion, D. C,

EDITOR:

I thought that “The ABCs of Radio and Tele-
vision” in your March 30 issue was an excellent
summary.

How about making this available in reprint
form? If you do, I'd be glad to order some
copies. They would be very useful reading for
students.

Robert M. Pockrass
Assistant Professor
Dept. of Journalism
Pennsylvania State College

EDITOR’S NOTE: The article is being re-
})r nted in booklet form and is available at 25¢
or a single copy, $2.25 for 10 copies, $5.50 for
25 t_:op}es, $10.50 for 50 coples, and $20 for 100
copies.

‘Music’ Hit in S. A., Too

EDITOR:

Congratulations on the (“How to Set Your
Sales Talk to Music”) article by Phil Davis
appearing in B®T Feb 16. It was a pip, and
I am going to have it translated tc pass along
to the lads in the radio department. . . .

Bucky Harris, Radio & TV
Grant Advertising
South America

Who's on First?

EDITOR:

In your issue of March 23 you published a
comment by Mr. William S. Halstead on the
FM multiplex system announced by Mr. John
Bose and myself. Mr. Halstead claims a pri-
ority of two and one-half years for the Multi-
plex Development Corp. and the Crosby Lab-
oratories in the multiplexing of FM signals.

From an article in the November, 1950, issue
of Electronics describing Mr. Halstead’s dem-
onstrations, it is clear that his equipment em-
ployed the system of FM' multiplexing first
used by me on April 22, 1935, when the pro-
grams of the NBC Red and Blue networks
were transmitted simultaneously on a single
carrier from the Empire State Building to Had-
donfield, N. J., a distance of 85 miles. The
arrangement of apparatus then used was des-
cribed in my Institute of Radio Engineers paper
published in May, 1936, and in my U. S. Patent
#2,104,012 issued on Jan. 4, 1938.

While the original system as described in
these publications multiplexed facsimile from
New York to Haddonfield successfully and
worked well on aural transmissions according
to the standards of the time, it did not meet
the rigid cross-modulation requirements or sig-
nal-to-noise ratios of present day FM transmis-
sion; hence the new system of transmission was

devised. This system, while proceeding from

Time Buyers
can save
time by
using

WJBO’s

booming
Baton
Rouge

market

For instance,
population is

up more than
250% in the

last decade.

Reach the [argest audiance on NBC's
5,000 watt affiliote. Affiliated with
the State-Times and Morning Advecate.
Notional reps: Geo. P. Hollingbery Co.

BO

ERL {(FM)

. =« that's what you
like about the South
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OPEN MIKE

Another COVGteCl AW&I(J. to the 1935 work, employs additional principles

that provide not only technical solution of the

BAILTIMORE problem but, as demonstrated from the ex-
W \/1 o 13 perience of the Alpine transmissions, an
CHANNEL eminently practical one as well.

As a matter of historic interest for your
readers, some of whom may not be familiar
with FM's genesis 20 years ago, the first FM
multiplex transmission took place on Oct. 22,
s R S 1934, when a facsimile signal furnished by Mr.
oo P S R Charles Young of the RCA Victor Corp. was
modulated on a super-audibie AM subcarrier
and transmitted with an NBC network program
from New York to Haddonfield, The April 22,
1935, Red and Blue network transmission multi-
plexed a super-audible FM subcarrier on the.
main FM carrier as described in my ILR.E.
paper (presented November, 1935).

A paper describing the new method of trans-
mission which has been under development
since 1946 will be presented by Mr. Bose and
myself before the Radio Club of America. It
seems a wise custom (and a long-established
one} to describe before a recognized engineering
saciety the technical details of any new radio
development so that judgment by the engineer-
ing profession may be critically applied.

Edwin H. Armstrong
Dept. of Electrical Engineering

In 1950: The Peabody Citation Columbia U.
for the “]ohns Ho]_)leins Science

i Hot Damm
Revue”. . . and now the 1952 EDITOR:

Every once in awhile a radio-television

7 / ﬂ @/ g[ trade publication prints an article which doesn’t
¢ % do the industry any good. In my estimation
g{” ) ﬂ'ﬁg the piece entitled “How's Your Local TV

Future?” in your March 23 issue falls in this

class. I find ‘no fault with any attempt to
present comparative cost figures, but in this

case the basis and method are certainly open

] -,

to question.
To WAAM'’S Distinguished Staff Commentator R GHAR( Gl 1 It ) [Rek e (G
in our case, is ridiculous. The author uses

409,000 for Milwaukee five years hence
GERALD W- Jo““son whereas our census of sets installed in the
area served by WIMI-TV was 416,706 as of

Question: Does the fact that WAAM is the oaly Baltimore March 1, 1953. How can you reconcile that

- - h - discrepancy?

television station that has b;cn honored with two major In setting up his sets-in-use figures the author
awards mean anything in particular to advertisers and adver- arbitrarily uses 40% or 60% of the projected
tising agencies? v home? ibn tes;;l;nm;:k:ltl. V\iith tl:hat Ihhatve
A 6 no quarr sta-

We think it does. tionqatz:r e:ualushare of matoggt:ti:l zﬁgience.
The same alert, talented staff that collabotated in producing What earthly justification can there be for an
two award-winning programs stands ready to televise your live even division of audience between the stations

in any market? In all the surveys and ratings
made in radio and now in television, who ever

Don't underestimate the big difference this can make in heard of anything regularly approaching such
Results. an even division?

q The author may attempt to justify the
The WAAM staff knows how to stage your commercial for equal division on the ground that he used the

maximum effect. And they'te always willing and eager to average of the existing rates in each market
pitch in if you say so. as the time service cost in that market. Such
Drop your Baltimore television problem in our laps and see L IBEECm ) (I 60 sz 6 G Sl

h successfull kit f ou division of audience. Anyone who has had
ow successiully we work 1t out for you. any experience in commercial radio or tele-

) vision knows full well that you just can't
Maryland's Most Honored Television Station work with such averages. Each individual
station presents a different picture. Stations

Baltimore with higher rates sometimes have large enough
audiences to give a lower rate per thousand
Chann el homes than stations with lower rates, and
= = = = sometimes the reverse is true. . . .

Walter J. Damm

program in America’s sixth city.

AFFILIATE DUMONT TELEVISION NETWORK—AMERICAN BROADCASTING COMPANY V. P. & Genl. Mgr
Represented Nationally by WIMI-AM-TV Milwaukee
HARRINGTON, RIGHTER & PARSONS, INC. —~NEW YORK—CHICAGO=SAN FRANCISCO [EDITOR'S NOTE: As Don W. Lyon, author of

the article, pointed out, the tables only iflustrat-
ed the formula and were not intended to be ac-
curate reflections of market situations.]
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NBC
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REPRESENTING LEADING TELEVISION STATIONS:

WCSC-TV
WOC-TV
KBTV
WBAP-TV
KGMB-TV
WAVE-TV
WTV]
WCCO-TV
WPIX
KSD-TV
KRON-TV

Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel

CHARLESTON, S. C.

DAVENPORT
DENVER

FORT WORTH—_DALLAS _?

HONOLULU AR A
LOUISVILLE Pioneer
MIAMI

MINNEAPOLIS—ST. PAUL
NEW YORK

ST. LOUIS

SAN FRANCISCO



F& P REPRESENTS STATIONS

REACHING 26.5% OF ALL TV HOMES"”

If you are interested in facts and figures, we've got ‘em for you!

As you possibly know, the top-flight stations at the left
offer coverage of 26.5% of all the TV homes in America.
This is a rather impressive fact in itself, but only

the barest beginning.

On request we will gladly tell you how many vzewers you can
expect from any or all the stations we represent —

the areas of viewing, the cost per million or per thousand
TV impressions, or almost any other data you wish. And

all of it as accurate as we conscientiously know how to make it.

& LTERS, INC,

Station Representatives Since 1932

NEW YORK
CHICAGO
ATLANTA
DETROIT

FT. WORTH
HOLLYWOOD
SAN FRANCISCO



IN METROPOLITAN

w70¢

|eads i over

Twice asmany
daytime
quarter-hours

% all other

Sgvannah radio
stations combin

1st in 33 out of 48 quarter-hours.
Average rating 61% higher than
second station.

Source—Pulse of Savanneoh, December

1952, covcring, hours between 6 am
and 6 pm.

W70¢

SAVANNAH

GEORGIA’S SECOND CITY
MEMBER OF THE GEORGIA TRIO

5000 WATTS 1290 KC CBS RADIO
Represented by
THE KATZ AGENCY, Inc.

Page 28 ® April 6, 1953

our respects

to LEONARD HARRY GOLDENSON

LEONARD GOLDENSON, fresh out of law
school and unemployed, arrived in New York
from Pittsburgh in 1930, at the bottom of the
depression, and pounded the streets for nine
months. Thus ends the only faltering, or pedes-
trian, note in his still relatively brief but
eminently successful career.

As president of American Broadcasting-Par-
amount Theatres Inc., Mr. Goldenson today sits
at the helm of the new company formed by the
mutually pleasing merger of financially strong
United Paramount Theatres and . financially
anemic ABC. He had been president of UPT
before—since its formation on Jan. 1, 1950—
and it is his intention that ABC, the home
broadcasting division of AB-PT, be operated in
a manner akin to that employed with the com-
pany’s numerous theatre-owning subsidiaries.

This is to say that ABC is practically auton-
omous. Its officers, augmented by a few key
executives from the theatre side, have the re-
sponsibility for decisions, policies, and results,
their actions needing advance ‘AB-PT clearance
only on such fundamental matters as capital ex-
penditures, leases, long-term contracts and the
like.

This independence accorded ABC implies
no lack of interest in, or concern with, the
radio and television busincss. The degree of
interest actually involved is suggested, in part,
by the millions of dollars AB-PT has committed
to ABC expansion and development in the
few weeks since the merger went through on
Feb. 9, these millions including $7,662,000 of
ABC term debt paid off within the first week.

High Enthusiasm for Radio

Mr. Goldenson’s enthusiasm for radio is
especially high. This medium, he feels, is
grossly undersold and is, in fact, a victim of
its own practitioners.

“The fact that there are 25-odd million cars
with radios—that 90% of the new cars have
radios—that radios are outselling television
sets—the multiplicity of radio sets within homes
—all these things show that radio is an accepted
service,” he maintains.

“Programming should be tailored to play up
to the specialized audiences-—the people listen-
ing in cars, in the kitchen, in the bedroom, on
beaches. The people in the business have been
guilty of talking radio down. We must realize
what a medium we have, and sell it affirma-
tively.”

Like the specialized programming he advo-
cates for radio, “selective” programming in his
view is a must for television. He is convinced
that TV audiences become more and more
selective and, unless programs keep pace, will
cease to be audiences in any valuable scnse.

The union of theatre operators and radio-
TV operators, he believes, will prove valuable
to ABC for a reason not calculable in dollars:

Theatre men, dependent for their livelihood
upon recognizing and anticipating local tastes
and needs, can utilize this grass-roots sensi-
tivity with high effectiveness in radio-TV pro-
gramming.

Leonard Harry Goldenson was born Dec. 7,
1905, in Scottdale, Pa., the son of Lee and
Esther Goldenson. His father owned an in-
vestment interest in the local theatre houses,
which presumably led to free tickets for young
Len and unquestionably led to his infection by
the theatre bug.

After Harvard College—he graduated in
314 years—and a six month term with a Pitts-
burgh brokerage house, he went through Har-
vard Law School and passed the Pennsylvania
Bar examinations. Then to Pittsburgh for a
few months and then the trip to New York,
where, history will show, he proved himself
more intuitive than the Paramount officials to
whom he went first in his quest for a job. They
turned him down.

After his nine months of job-looking he
accepted a clerkship in a law firm, a prere-
quisite to law practice in New York.

In 1933 the attorney for the receivers for
Paramount Pictures invited him to reorganize
the company’s New England theatres. He ac-
cepted and was on his way. In the fall of 1937
he joined Frank Freeman, then in charge of
Paramount’s theatre operations, as assistant-
a trouble-shooting job that kept him on the
move around the U. S. until December 1938,
when Mr. Freeman transferred to the West
Coast and Mr. Goldenson was asked to look
after the thcatre interest. He was elected vice
president in charge, as well as a board member,
in 1941.

This situation prevailed until, as a result of
a federal anti-trust suit, Paramount was forced
to get rid of its theatre interests. Mr. Golden-
son was elected president of United Paramount
Theatres, the office he held at the time of the
ABC merger.

As an indication of the scope of AB-PT the-
atre operations, the company owns some 651
theatres outright, has an interest in 57 others,
and netted almost $7 million after taxes last
vear (as UPT, before the merger). It has been
consistently active in theatre TV, and, among
its other interests, owns 50% of Microwave
Assoc. Inc., a small electronics manufacturer.

Mr. Goldenson likes tennis when he has
time for it, but his real hobby is almost a pro-
fession: The United Cerebral Palsy Assn.
He and his wife, the former Isabelle Weinstein,
whom he married Oct. 10, 1939, are co-found-
ers of UCP and he is president. A major por-
tion of their time, apart from his AB-PT hours,
is devoted to the UCP project, which in its
third year, just completed, raised some $4
million to aid those with cerebral palsy.

The Goldensons have three children: Genise,
9; Loreen, 4¥2, and Maxine, 21%.
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ROYAL PLAYHOUSE

(Fireside Theatre)
The highest rated dramatic film pro-
gram ip its first run_as “FireSide
Theatre,”” Series of 52. half-hours,
each a hit, Produced by Bing Crosby
Enterprises. Quistanding audience-
compelling, sales-bullding TV series.

GOOD NEWS! "FIRST RUNS” STILL AVAILABLE IN MANY MARKETS...IF YOU HURRY!

*standing room only

COUNTERPOINT

{Rebound)
26 half-hour dramatic suspense
shows with tremendous adult appeal;
hard-hitting shock and surprise end-
ings. Produced by Bing Crosby Enter-
prises. Voted “'best” by Nat’l Foun-
dation for Psychological Research.

7

Smash TV box-office! That was the
story with'every one of these

big shows during their first run , , ,
and it's the same story now that
they're again being brought

to anxious TV audiences,

Here's a real bonanza for local and
regional advertisers! An unusual
opportunity to cash inon a
prestige name show at low cost.

A once-in-a-blue-moon chance to

send sales zooming as-never before.

: Name your show, name your

HEART OF THE CITY g -t
(Big Town)

A leader in national ratings, Famous
half-hour series that scored smash-
ing successes for Lever Brothers as
"'Big Town." Features popular radio-
TV characters, crusading reporters
Steve Wilson and Lorelei Kilbourne.

market . . . and you can just about
name your sales ticket.
Don't delay. ., contact UTP today!

Write or Phone for Complete Details

3 more great shows from

TELEVISION
PROGRAMS ..

New York, 444 Madison Avenue, PL 3-4620 « Chicago, 360 North Michigan, CE 6-0041 + Hollywood, 140 North La Brea, WE 8-9181

BROADCASTING ® TELECASTING
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Anothelr Reason Why
WPTF is
Nortlh Caroh‘nla’s
Nulmber One
Salesman

If you want more sales in North Carolina, Sam Beard’s

your boy. He's Mister Versatility at WPTF which has
more Tar Heel listeners than any other station. His
daily quiz show “Time Out” pulls 70,000 letters a year.
® North Carolina rates more firsts An Esso Reporter for 11 years, he also does his own 2
in recognized market surveys PM commentary. He's at ease with the Governor or
than any other sf’“-‘he"f LLEL emceeing the college proms. He's an all-around guy on
More North Carolinians listen o the team which makes WPTF the Number One Sales-

WPTF than to any other station.
man in North Carolina, the South’s Number One State.

North Carolina’s
Number 1 Salesman
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina

50,000 wans 680 «c

NATION
FREE & PETERS REPRESERTATIVE R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager

“
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BASEBALL SPONSORSHIP:
A $35 MILLION PACKAGE

Upward and upward go the yearly totals involved in radio-TV

coverage of baseball.

Again this year, BT runs down the major

league and some of the minor league contracts as another season

is about to get underway.

MAJOR and minor league baseball will be
heard and seen this season over 1,200 radio
and nearly a score of TV stations—a $35 mil-
lion package of play-by-play coverage and ad-
jacent baseball programs.

Supported by TV’ increased audience, the
baseball clubs will benefit by nearly $5 million
from sale of radio and video rights, bringing the
excitement and drama of the games into nearly
all of the nation’s homes and stimulating in-
terest in the sport.

When the major league season opens next
Monday in Washington, the game (New York
Yankees vs. Washington Senators) will receive
nationwide coverage on both radio and TV.
Then the season will settle down to a pattern
of national and regional coverage of the daily
National and American League games plus as-
sorted hookups and individual stations that carry
minor league contests.

All-Star Game Covérage

In early July the annual All-Star game will
receive nationwide coverage and finally the
World Series will wind up the seven-month
campaign of pre-season, regular season and
post-season competition.

All 16 of the major league teams have sold
radio rights. In all but three cities (Milwaukee,
St. Louis and Pittsburgh)} contracts have been
signed for telecasts of games. The TV contracts
range from all home games in some two-club
cities to around 50 games in Washington.

Dominating the major league sponsors are 14
breweries. Joining them are three tobacco and
three oil companies.

Since the Dept. of Justice took a close squint
at sports radio-TV contracts a few years ago,
the American and National leagues have stayed
out of negotiations. All contracts are now
signed separately by the individual clubs and
the leagnes no longer maintain radio-TV
offices.

TV Play-by-Play: $3 Million

The national radio setup has not suffered
because of TV’s impact, judging by a survey of
major league cities conducted by B®T. Tele-
vision still draws frowns from club owners who
fear its impact at the gate while enjoying fruits
of video rights. TV play-by-play has developed
into a $3 million project. Radio is less of a
worry to operators of baseball teams, who re-
ceive substantial income from sale of these
aural rights.

While the total number of radio stations
carrying games is probably less than was the
case two. years ago when Liberty Network was
operating, it still is the most important single

BROADCASTING ® TELECASTING

element in the spring-summer broadcast indus-
try. MBS will repeat its Game of the Day
on several hundred stations. For the first time
MBS has scheduled some 24 minor league
games.

Thirty-eight minor leagues embracing 292
clubs will operate this season compared to 43
leagues and 324 clubs a year ago.

200 MBS Outlets for Beer Firm

Falstaff Brewing Co., St. Louis, will sponsor
games on 200 MBS stations, through Dancer-
Fitzgerald-Sample. An undetermined but large
list of stations will carry the MBS games on a
local co-op basis. A five-minute post-game
feature, Baseball Scoreboard, will be sponsored
on a Monday-through-Saturday basis over MBS
under sponsorship of R. J. Reynolds Co. (Ca-
mels, through Wm. Esty Co.), with General
Mills as Sunday sponsor (Wheaties, through
Knox Reeves).

MBS announcers this season will be Al Hel-
fer, Dizzy Dean, Art Gleeson and Gene Kirby.

Cost of television rights to play-by-play
coverage has moved upward. Some complaints
of club owners that TV was murdering the
gate seem to have subsided and the owners are
getting substantial shares of their total income

FIRST sponsorship of its TV show was an-
nounced by Bank of the Manhattan Co., New
York, at o banquet. The show, Happy Felton’s
Knothole Gang, will be on WOR-TY New York
preceding all 1953 Brooklyn Dodgers home
baseball games. At banquet {1 to r): Richard
Garlock, bank’s advertising manager; Wickliffz

from sale of radio and television privileges.

At the weekend Pittsburgh remained a TV
holdout, a situation marked by a one-station
problem and a low-rated team. New element in
the Pittsburgh situation is WENS (TV), slated
to take the air in mid-summer. At that time
WDTV (TV), the DuMont station that has
had the field to itself for some years, will have
its first local competition. Larry H. Israel,
with WDTV some time, is a managing partner
in WENS as well as vice president-treasurer of
the Pittsburgh baseball club. The ball team
has repeatedly invited bids on Pirate play-by-
play but has never permitted games on TV.

No TV Baseball in St. Louis?

St. Louis, also a single-station market with
KSD-TV, carried five games last year but had
no plans at the weekend to sign a 1953 contract.

Shift of the Boston Braves team to Mil-
waukee adds another major league city to radio
coverage. Eventually Milwaukee’s regional ra-
dio hookup may draw stations from the exten-
sive network fed out of Chicago. The Braves
received bids for television coverage of away
games. Here again the single-station problem
was involved and nothing has been done about
television. A second station will start soon.

In estimating the value of the radio-TV
baseball package, an accepted formula is based
on the premise that the total rights-facilities-
programming figure is more than double the
cost of rights (about $5 million). Including
minor leagues, the basic package figure for
baseball will run at least $12 million and per-
haps reach $15 million.

At this point the adjacencies enter the picture.
In a lot of cases the pre-game and post-game
programs produce as much or more revenue
to stations than the actual play-by-play. Dug-
out and review programs concededly draw large
audiences. On the basis of contracts signed one

1

."I-l-
.-.‘l

-""ﬂ

T 8 4

"’3' WAPPY FELTON
Kigi-Holo

Crider, Kenyon & Eckhcedt vice president and
radio-TY director; L. C. Marshall bank’s pres-
ident; Happy Felton, show’s m.c.; Dwight Mills,
K&E executive committee chairman; Ben La
Rue, WOR-TV; Glenn Wiggins, K&E vice pres-
ident and account supervisor; Robert Kent,
bank’s assistant advertising manager,
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BASEBALL

week before opening of the season, station and
network adjacencies involve a round figure of
nearly $20 million.

Three other elements then enter the picture.
First, hundreds of stations sell segments of daily
games, complete games or spots inside the
games, to local advertisers. This is the case
in several hundred stations carrying the MBS
Game of the Day. Second there is lucrative
revenue from sale of assorted spots around the
sports package. Finally there is the hard-to-
estimate pre-season coverage from training
camps.

In the case of TV there are no large network
hockups with the exception of a few special
contests. Regional feeds come out of several
cities.

Some examples of adjacencies are the MBS
Scoreboard, Frankie Frisch Clubhouse Inter-
views on WPIX (TV) New York and House-
hold Finance Double-Header Stretch between
Giant doubleheader broadcasts on WMCA.

The season’s major league opener next Mon-
day will be carried on ABC-TV network. Fal-
staff beer (Dancer-Fitzgerald-Sample) will
sponsor the game on 18 ABC-TV stations (not
including WABC-TV New York). Another 39
ABC-TV stations will carry the opener on a
co-op basis, WTTG (TV) Washington, which
has a Senators schedule lined up, under Na-
tional Bohemian beer auspices, will feed the
opener to WAAM (TV) Baltimore, American
beer; WTVR (TV) Richmond, National Bo-
hemian; WPIX New York, and WNHC-TV
New Haven, Ballantine beer.

Atlantic Refining Co., Philadelphia, placing
through N. W. Ayer & Son, Philadelphia, has
been in baseball nearly a score of years. Its
1953 project is larger than last year. Coverage

For layout of baseball pictures, see page 103.

is concentrated in its eastern marketing area,
including New England, New York, Pennsylva-
nia, New Jersey and several other Seaboard
states.

Atlantic shares sponsorship in such cities as
Boston, Providence, Philadelphia and Pitts-
burgh (see details below). At the weekend the
Pittsburgh situation had not been finally worked
out. but as usual Atlantic set up will feature
Rosy Rowswell and Bob Prince over WWSW
Pittsburgh and a score of stations in the tri-
state area. In New York State, Atlantic shares
radio play-by-play of Yankee games on a large
hookup but does not incude New York City.

The New York teams will be covered in-
tensively by radio and TV.

Ballantine beer will sponsor New York
Yankee games, home and away, on WINS
New York, except the third and seventh
innings which will be sponsored by White
Owl Cigars. J. Walter Thompson Co. is Bal-
lantine’s agency with Young & Rubicam han-
dling White Owl. Commentators are Mel
Allen, Jim Woods and Joe E. Brown.

Ballantine and Atlantic White Flash gaso-
line (N. W. Ayer) will co-sponsor Yankee
games on a 29-station network, alternate days.
Ballantine again will provide two innings for
White Owl. Lehigh Valley Coal Co., through
Ruthrauff & Ryan, will sponsor pre-game and
post-game quarter-hours. Jeff Davis will han-
dle Atlantic cut-in announcements.

On the Yankee baseball network are:

WROW Albany, WKOP Binghamton, WXRA
Buffalo-Kenmore, WCLI Corning, WKRT Cort-
land, WWHG Hornell, WICY Malone, WALL
Middletown, WGNY Newburgh, WSLB Ogdens-
burg, WEAV Plattsburg, WKIP Poughkeepsie,
WVET Rochester, WNBZ Saranac Lake,
WNDR Syracuse, WRUN Utica, WDLA Wal-
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Tight Schedule

TITLE of most-baseball-minded station
is claimed by KSFO San Francisco, which
has 334 games on its 1953 schedule.
KSFO will carry MBS Game of the Day,
starting as early as 10:30 a.m. under
Falstaff Brewing Corp. sponsorship Mon-
day through Saturday. KLOK San Jose
will carry Sunday MBS games.

Seals games are heard at 1:25 p.m.
Wednesday, Saturday and Sunday, and
8:10 p.m. Tuesday, Thursday and Friday.
Lucky Lager Brewing Co. co-sponsors
Seals broadcasts. Don Klein voices Seals
action for the fifth year. The Seals season
opened last Tuesday.

ton, WATN Watertown, WLAD Danbury,
WEKNB Hartford-New Britain, WAVZ New
Haven, WBEC Pittsfield, WACE Springfield,
Mass., WKBI St. Mary’s, Pa, WATS Sayre,
Pa., WQAN Scranton, WVPO Stroudsburg,
WLYC Williamsport and WSKI Montpelier,
Yt

All 154 Giants games will be sponsored on
WMCA by Liggett & Myers, through Cunning-
ham & Walsh, with Russ Hodges and Ernie
Harwell at the mike. A quarter-hour, Double
Header Stretch, has been sold to Househeld Fi-
nance Corp. through Needham, Louis & Brorby.
A Giant radio network under Liggett & Myers
sponsorship thus far includes nine stations.

WMGM will carry Brooklyn Dodgers games
with Schaefer beer and American Tobacco
Co. (Lucky Strike) as sponsors. BBDO han-
dles both. Red Barber, Vince Scully and
Connie Desmond will announce. A Dodger
network was uvsed last year but has not been
set up thus far.

Television coverage of Yankee home games
will be carried on WPIX (TV) by Ballantine
beer (J. Walter Thompson Co.). Mel Allen,
Jim Woods and possibly Joe E. Brown will
do play-by-play. The last-named will do pre-
and post-game features for R. J. Reynelds To-
bacco Co. for Camel and Cavalier cigarettes
through Wm. Esty & Co.

Cigarette Firm Sponsors Giants

WPIX also will telecast Giants home games.
Liggett & Myers will sponsor, through Cun-
ningham & Walsh. Russ Hodges and Ernie
Harwell will announce.

Brooklyn Dodgers home games will be tele-
cast on WOR-TV by Schaefer and Lucky Strike.
Adjacent features have been sold to Associ-
ated Oil Co. (Lennen & Newell) and Bank of
Manhattan Co. (Kenyon & Eckhardt).

Frankie Frisch, former big-league baseball
player and manager, will star in a I10-minute
post-game show, Clubhouse Interviews, after
all Giant home games on WPIX starting April
16. Show will be sponsored by New York
Lincoln-Mercury Dealers Assn., composed of
90 dealers in the New York metropolitan area,
through Kenyon & Eckhardt, N. Y.

WNHC-TV New Haven has made arrange-

ments to carry weekend home games of the
Yankees and Dodgers on feeds from WPIX
New York (Yankees) and WOR-TV New
York {Dodgers). Dodger games are co-spon-
sored by American Tobacco Co. (Lucky Strike)
and Schaefer beer, both through BBDO.
Atlantic Refining Co. (N. W. Ayer & Son),
Narragansett Brewing Co. and Liggett & Myers
Tobacco Co. (both Cunningham & Walsh, Bos-
ton) will share all Boston Red Sox games on
WHDH Boston which in turn will feed a 36-
station New England network under same
sponsorship. Pre-game and post-game features

totaling over $110,000 have been sold.

WNAC-TV and WBZ-TV Boston will share
the Red Sox games, with WIAR-TV Providence
as part of the project.

Starting last Wednesday, Kaiser-Frazer
Corp. is sponsoring 32 segments of Today on
NBC-TV with baseball as a sales motif. A
baseball contest will open April 20, with autos
included among prizes. Agency is William H.
Weintraub & Co., New York.

Coverage of the Washington Senators will
reach record proportions this season. National
Brewing Co. will co-sponsor the complete sched-
ule with Phillips appliance stores on WWDC
Washington. The two sponsors will divide each
game into two segments on a rotating basis.
Norman Almony, National's advertising direc-
tor, is directing the project. Agency is Kenyon
& Eckhardt, New York, for National's Bo-
hemian beer. Cohen & Miller, Washington, is
the Phillips agency.

WWDC will key a 30-station daytime net-
work reaching into Pennsylvania, Maryland,
West Virginia and Virginia, with possibility that
a North Carolina leg will be added. A small
hookup will carry night games. National is
making the game available to network stations
on a 4¥-inning basis, with the other half of the
contest available for local sale.

47 Senators’ Games on TV

National will telecast 47 Senators games on
WTTG (TV) Washington, with 23 of the games
away. The purchase of Senators’ radio-TV
rights is reported to have been a quarter-
million-dollar package on a two-year basis.
Announcers will be Arch McDonald, Bob Wolft
and Bailey Goss on both radio and television.

Stations on the Senators’ radio hookup are:
Maryland—WFMD Frederick, WARK Hagers-
town, WKIK Leonardtown, WCUM Cumber-
land, WASA Havre de Grace, WASL Annap-
olis, WCEM Cambridge; Virginia — WFVA
Fredericksburg, WTON Staunton, WNNT War-
saw, WSTK Woodstock, WINC WRFL (FM)
Winchester, WANT WRVB (FM) Richmond,
WREL Lexington, WVEC Hampton, WLVA
Lynchburg, WRIS Roanoke, WEVA Emporia,
WCHYV Charlottesville; West Virginia—WKYR
Keyser, WEPM Martinsburg; Pennsylvania—
WARD Johnstown, WHVR Hanover,

American Brewery, Baltimore, will telecast
46 Senators games, home and away, on WAAM
(TV) Baltimore. American’s agencies are Kuff
& Feldstein and Elmer B. Free, both of Balti-
more. No Senators games will be telecast on
WAAM when the Baltimore Orioles are play-
ing at home. Baltimore radio-TV stations and
civic groups are conducting an intensive pro-
motion drive in ccoperation with the Orioles
to stimulate fan interest in the minor league
team following recent failure of the St. Louis
Browns to move to the city.

Orioles on WITH

American also is sponsoring the complete
Orioles schedule on WITH Baltimore. Out-of-
town games will be reconstructed. WITH will
feed the games to WNAV Annapolis. Radio
rights are said to involve over $60,000,

WMAR-TV Baltimore will telecast 25 home
games of the Oriocles on Thursday nights and
Sunday afternoons. Gunther Brewing Co,
Baltimore, is spensor. The account is placed
through Biow Co.

Miller Brewing Co. has signed a five-year
pact for radio rights to all Milwaukee Braves
games. Unusual feature is the joint origina-
tion of games by WITMJ and WEMP-AM-FM,
with WTMJ feeding supplemental regional net-
work coverage involving 10 to 15 stations in
Wisconsin, Upper Michigan and Minnesota.
Price of the package was not disclosed, but it
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was understood to exceed $1 million. Miller
account is handled by Mathisson & Assoc.,
Milwaukee.

The Braves rejected bids for TV coverage,
though it was reported that WCAN had offered
$1 million for radio and TV privileges. WCAN-
TV is scheduled to begin operation on Ch. 25
soon.

Tentative station lineup on Braves' games
includes, in addition to WTMJ] and WEMP:
WISC Madison, WNAM Neenah, WCRO Rich-
land Center, WKTY La Crosse, WOSA Wau-
sau, WLIN Merrill, WDSM Superior and others
in smaller communities not yet set.

Earl Gillespie, WEMP, and an announcer
from WTMJ, will handle commentary, with
road broadcasts live. WEMP has carried Mil-
waukee Brewers contests for 13 years and has
been airing Braves exhibition games.

Eventually, many Wisconsin outlets now car-
rying some Chicago Cubs games through the
Midwest Baseball Network are expected to
cover the Braves, though the Cubs network is
slated to remain substantially intact through
this year [CLoseEp CIRcurT, March 30].

Braves Not on TV

Braves owner Lou Perini had indicated ear-
lier that only Braves’ road contests would be
televised if station time and sponsor arrange-
ments could be worked cut. He finally turned
down all TV, though Miller Brewing Co. and
others reportedly were interested.

Walter Damm, general manager of WTMI-
AM-TV, had told B®T earlier it was question-
able whether WTMJ-TV would carry any road
games because of network clearance and time
problems.

WTMI-AM-TV will carry four remote simul-
casts April 8 when the Braves team arrives in
Milwaukee.

WGN-TV Chicago, for the sixth consecutive
year will telecast all daytime home games of
the Cubs and White Sox on exclusive basis.
Co-sponsors are Theodore Hamm Brewing Co.,
through Campbell-Mithun, Minneapolis, and
Liggett & Myers Tobacco Co. (Chesterfield
cigarettes), through Cunningham & Walsh,
New York.

The schedule does not include night games
—the Cubs are the only major league team
without lighting equipment and the Sox have
adopted a policy, like some other clubs, against
night telecasts. Jack Brickhouse and Harry
Creighton will describe the games, starting with
the city series April 10.

Cubs on 15 Outlets

L & M again will sponsor radio coverage of
Cubs home and road games on WIND Chicago,
independent outlet, with Bert Wilson handling
commentary. The broadcasts also will go out
over 14 other stations comprising the Cubs
network.

Radio coverage of all Sox games will be
sponsored on WCFL Chicago by General Cigar
Co. (White Owls), through Young & Rubicam;
Sinclair Refining Co., through Morey, Humm &
Johnstone, and General Finance Loan Co.,
through Gordon Best Co. Bob Elson will an-
nounce all games, traveling with the team.
Sponsorship will be on a rotating basis, it was
understood.

As in Milwaukee, station, time and sponsor
problems—not to mention indecision of club
owners—may conspire to keep the Browns and
Cardinals off local TV in St. Louis, another
single-station TV market.

Griesedieck Bros. Brewery Co. for the ninth
year has radio rights to all Cards home and
away games, on WIL, which will feed a spe-
cial network of perhaps 100 stations. Agency
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for Griesedieck is Ruthrauff & Ryan, Chicago.

George Burbach, general manager of KSD-
TV St. Louis, told B®T that while some adver-
tisers had shown interest in TV coverage, “no
agreement has been signed yet,” He said KSD-
TV would be willing to carry some games de-
pending on dates, time and sponsorship. The
station carried five games last year. .

Griesedieck’s radio coverage of Cards’ games
is not clashing in any way with the fact that the
team is owned by the rival Anheuser-Busch Co.
Griesedieck has first refusal rights on TV
coverage.

Browns on KMOX

Complete Browns’ home and away schedule
will be broadcast by KXOK and, occasionally
for certain games, by KMOX in St. Louis, it
was understood. Falstaff Brewing Corp. will
pick up the radio tab, with plans set for a net-
work of stations in Illinois, Missouri and Iowa,
according to a Falstaff official. This would be
similar to last year’s schedule. Falstaff, repre-

sented by Dancer-Fitzgerald-Sample, New York,
plans partial regional coverage of Chicago Cubs
games, MBS’ Game-of-the-Day and a 16-station
TV hookup for the New York Yankees-Wash-
ington Senators opening day clash.

The Milwaukee and $t. Louis situations pose

CONTRACT for sponsorship of Orioles games
on WITH Boltimore is signed by American
Brewery. At signing were (seated, 1 to r}:
Cloude FitzSimmons, American Brewery presi-

what may prove to be a major league prob-
lem. A blackout of local television could have
a major effect on individual reciprocal agree-
ments among National League clubs. Under
league policy, such agreements provide that
the visiting club may share in home TV re-
ceipts. Whether the Braves have signed such
pacts is not known. The Cards reportedly
have concluded agreements with at least four
other clubs and are negotiating for one with
still another.

May Upset Reciprocal Agreements

The American League has no such policy,
a fact which stirred up a storm involving
Browns’ owner, Bill Veeck, and Eastern Divi-
sion teams. Mr. Veeck wanted the Browns to
share in TV road receipts but capitulated the
past fortnight. In any event, it is conceded
that in one-station TV markets this could pos-
sibly upset reciprocal agreements in the Na-
tional League.

WIBK and WIBK-TV will carry Detroit
Tigers games, with sponsorship by Goebel’s

beer (Brooke, Smith, French & Dorrance) and
Speedway Petroleum Corp. (W. B. Doner Co.).
WIBK will broadcast a complete 154-game
schedule, feeding a regional network of about
30 stations in Michigan and parts of Ohio and
Indiana. Van Patrick and Dizzy Trout will do
commentary,. WIBK-TV will carry some 35
weekday home games under a policy which
bars TV on weekends, holidays and at night.
WIBK has been carrying baseball for some
years.

Burger Brewing Co. will sponsor radio broad-
casts of Cincinnati Reds’ home and road games
on both radic and TV, with Midland Adv.
Agency handling the account. Contract calls
for 26 weekday home games on WCPO-TV,
which will feed WHIO-TV Dayton, WLWC
(TV) Columbus and WSAZ-TV Huntington,
W. Va. WCPO radio will serve as originating
outlet for some 30-plus outlets in Ohio, In-
diana, West Virginia and Kentucky. Waite
Hoyt, WCPO sports director-announcer, and
Bob Gilmore will describe contests.

All Indian Home Games Telecast
WXEL (TV) Cleveland will telecast the
entire 77-game home slate of the Indians, with
Pfeiffer Brewing Co. picking up the bill. Agency
is Maxon Inc. Additionally, WXEL may pick

dent, ond R. C. Embry, WITH vice president.

Standing, Leiter FitzSimmons, of American;

Martin  Mirvis, WITH salesman, and Nick
Campofredo, sportscaster.

up perhaps a half-dozen out-of-town games
and will feed WHIO-TV Dayton, WSPD-TV
Toledo and WTVN (TV) Columbus. Bob
Neal and Red James will describe games.

WERE has radio rights, as in past years, to
the full home and road schedule of the In-
dians, with Standard Brewing Co. (Erin Brew)
as sponsor. Agency is Gerst, Sylvester &
Walsh, Cleveland. Jimmy Dudley will handle
commentary. Plans for a 30-station regional
network feed throughout Ohio, New York State
and Pennsylvania are underway. This is the
fourth year of Indian coverage for WERE and
Standard.

Tulsa Oiler baseball will have .ts video
debut May 12 on KOTV (TV) Tulsa, accord-
ing to Grayle Howlett, club president, and
John Hill, KOTV commercial manager. The
seven-game series will be sponsored by Hamm
Brewing Co., St. Paul, and will bring games
of six clubs. Bill Sheil, KOTV, will do play-
by-play with Mr. Howlett as guest com-
mentator.
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ESTY SOLICITS 10% SPOT DISCOUNT

Following lead of Whitehall
Pharmacal Co. for Anacin, Wil-
liam Esty agency solicits sta-
tion representatives by letter
for stations willing to give a
spot client—not yet revealed
—a 10% discount on radio
spots for a guaranteed sum-
mer-long contract.

THE SPOT rate structure, already invaded by
“midgets” and corroded by discount demands,
was threatened further last week, B®T learned,
as a leading New York agency canvassed sta-
tion representatives for a list of stations willing
to extend to “all” advertisers a 10% discount
in return for a non-cancellable April-to-Septem-
ber contract.

The canvass was made in a letter from the
William Esty Co., signed by Richard Grahl,
radio .timebuyer for the agency. The letter
made no mention of the specific advertiser for
whom the agency is soliciting the discount, but
Esty’s list is known to include the following
spot clients: Colgate-Palmolive-Peet Co., R. J.
Reynolds Tobacco Co. (Camel and Cavalier
cigarettes) and National Carbon Co.

Only 4 Stotions Favorable

The letter—which in fact asked if the stations
would extend the discount to “all advertisers”—
obviously was referring to the precedent
achieved by the Whitehall Pharmacal Co. for
Anacin {B®T, March 23]. The Esty letter was
sent to about 35 station representatives. At
least 30 are reported to have responded, with
only four stations indicating they would give
the 10% discount for the firm contract. All
the other stations, through their representatives,
were reported to have said they would not
grant the discount.

The Esty agency felt it was defending its
clients by canvassing the possible rebate. In
effect the agency feels that if such a deal is
granted to one advertiser it should be done for
all advertisers—in fact, is required by the
standard AAAA contract. Universal acceptance
of the Anacin offer thus would establish, in
effect, a new summer spot rate.

Meanwhile, John F. Murray Adv., the White-

hall agency for Anacin, reportedly has achieved
“an appreciable percentage of stations that have
agreed” to grant the discount on those terms.
BeT estimates that at least three quarters of
the estimated 150 stations being used have not
made the discount. The latter stations carrying
the spots have a two-week cancellation clause.
Thus, if Anacin should need the money for a
network show it might cancel those contracts.

In explaining their position, the Anacin
people maintain the 10% is an equitable bonus
for the advertiser freezing his money on those
outlets for that length of time. Moreover, it is
in the nature of a bonus to those stations which
normally suffer a slump in the hot weather
period covered by the contract.

Most of the outlets employed by Anacin in
this campaign are high-powered stations in
major markets.

Distributor Convinced

TELEVISION apparently can sell a pro-
duct to the distributor as well as to the
consumer. KKTV (TV) Colorado
Springs reported last week that Meadow-
gold Ice Cream’s sponsorship of the Gene
Autry Show on the station, presented
locally by “Sheriff Jim,” resulted in a
decision by the Grove Drug Store chain
in Southern California to carry Meadow-
gold exclusively in its outlets. Com-
mented drug chain owner Art Groves:
“After watching the sales results obtained
by the ‘Sheriff Jim’ commercials on the
Meadowgold television show, I just can’t
afford not to go along with ‘Sheriff Jim'.”

Advertising Trades Fair

ADVERTISING Trades Institute, New York,
has announced an all-advertising-trades exposi-
tion to be held at New York’s Hotel Biltmore
June 9-10. Titled “The Advertising Essentials
Show,” the trade fair has been established ex-
clusively for advertising executives and buyers
of advertising materials. Exhibit space is being
provided for professions which service the ad-
vertising field, including film producers, photo-
graphers, art services and display producers.
Each exhibitor will be given an opportunity to
display latest advances in facilities serving the
industry.

OBVIOUSLY pleased ot opening of Liller, Neal

& Battle offices in New York are (I to r): James
L. Battle, partner, agency’s Atlanta office;
Willioam W. Neal, partner; Robert Kane, ac-
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count executive in charge of New York office;
John Wyatt, partner, Wyatt & Schuebel, radio-
TV department of LN&B, and Reggie Schuebel,
W&S partner.

New Ad Agency Established
As Platt, Zachary & Sutton

Mr. Sutton

Mr. Zachary

FORMATION of a new advertising agency,
Platt, Zachary & Sutton Inc., with offices at 7
East 44 St., New York, and 31 Providence St.,
Boston, was dis-
closed last week.
Rutherford Platt,
agency president,
said that the 28-
year-old Platt-Forbes
agency with its em-
ployes is being
merged into the new
company. Partners
with Mr. Plait are
George G. Zachary,
who has resigned
from Lennen &
Newell, and Felix
M. Sution, from

Mr. Platt

Grey Advertising.

Some of the accounts with which P Z & S
begins operation are Howe Folding Furniture,
National Distillers Products Corp., Oxo Beef
Cubes and Fluid Oxo, Paterson Parchment
Paper Co., Robinson Aviation Inc., and Sel-
chow & Righter Co.

Manufacturers Urged to Aid
Merchandising Effort

ADVERTISING agencies and manufacturers
were advised Wednesday by Max E. Buck,
director of advertising and merchandising for
WNBC-WNBT (TV) New York, to cooperate
with retailers on merchandising plans and not
to indulge in a practice he called “mooch-
andising.”

In a talk before the Merchandising Club of
New York, Mr. Buck drew upon his experience
as sales and advertising manager of the Kings
super market chain in northern New Jersey to
hammer home the point that manufacturers
and agencies, as well as retailers, should be
“generous in terms of ideas, work and splitting
the cost of promotion.”

Mr. Buck was critical of special “deal
packs,” which he said some manufacturers
offer to consumers, such as “buy one package
at regular price and get the second package for
five cents,” adding:

“When a retailer sells two packages, he's en-
titled to two profits. When you charge him five
cents for the second package and expect him
to sell it for five cents, you are cheating him
of the money it cost him to handle, warehouse,
ship, display and sell it. And he isn't fooled
by hysterical claims about the traffic-building
value of such deals. He knows that whatever
value the deal has will be neutralized by his
competitor who has the same thing.”
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63.7% LISTENED TO THEIR CAR RADIOS TODAY!

“I heard about it in the car, this morning”. That’s a
familiar phrase, anywhere in America — and more
than familiar in Iowa.

Out here, automobiles are used more than you
probably realize. There are no subways or commuter
trains in Iowa. More than 38% of all Iowa families
own radio-equipped cars. The 1952 lowa Radie-
Television Audience Survey shows that 63.7% of the
men stated that they “used the car radio today”.
Twice as many men “listen most” to Station WHO,
than to the next Station.

This is a plus-audience that radio, and radio alone,
gives you in lowa. It is an especially good audience
because a large part of it hears your message while
traveling to the store where your merchandise is sold.

If you have not yet received your copy of the 1952
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Survey, write us or ask Free & Peters. Hundreds of
advertising men call it the most valuable beok in
their data files.

% for lowa PLUS #

Des Moines . - . 50,000 Watts
Col. B. J. Palmer, President

P. A. Loyet, Resident Manager

FREE & PETERS, INC.

National Representatives
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Absentee Buyers

CONSIDERABLE advertising on Cana-
dian radio and TV is placed through
U. S. advertising agencies, according to
a survey of national business placed on
Canadian stations. Almost 700 national
advertisers are using Canadian broadcast
stations, and their advertising was placed
by about 150 agencies. Of these, about
85 have offices in Canada, either as Ca-
nadian agencies or branches of American
agencies. Nearly 25 American agencies
now have one or more offices in Canada.

Samish Leaves DF&S;
Kabaker Goes to New York

ADRIAN SAMISH, vice president and director |
of radio and TV, Dancer-Fitzgerald-Sample,
New York, for the past seven years, has re-
signed, it was announced last Tuesday.

Mr. Samish feels his time should be con-
centrated entirely on building radio and tele-
vision programs. His future plans were not
announced, however.

Alvin Kabaker, vice president in charge of
the Hollywood office of DF&S, is moving to
New York and will head the programming
department. He has been with the agency for
the past 15 years, five spent in the Hollywood
office supervising radio and television pro-
grams there.

NEW BUSINESS

(Also see pages 104-105 for earlier NEW
BUSINESS news)

Spot
Charles Antell Inc. (hair preparations) to spon-

sor RCA Recorded Program Services’ Aunt

Mary, syndicated daytime serial, on WIRE |

Indianapolis and WCAE Pittsburgh (quarter-
hour, five times weekly). Agency: TAA Inc,
Baltimore and N, Y.

Flo-Ball Pen Corp., L. A., starts radio-TV spot”
announcement campaign in Chicago and Mil-
waukee the end of April for two weeks. Agency:
BBDO, L. A.

The Ethyl Corp., N. Y., will sponsor a quarter-
hour TV sports show produced and distributed
by Screen Gems Inc., called The Big Playback
effective May 15, in approximately 35 markets.
Time will be bought on regional basis. Agency:
BBDO, N. Y.

Frawley Corp., Culver City, Calif. (Paper-
Mate pens), renews spot announcement sched-
ule on KECA-TV, KNBH (TV), KNXT (TV)
and KTLA (TV) Hollywood, for 52 weeks
from week of April 13, New campaigns have
started in Milwaukee, Cincinnati, Detroit and
Houston. Agency: Erwin, Wasey & Co., L. A.

Network

Pet Milk Co., St. Louis, to sponsor Ted Mack’s
Original Amateur Hour on NBC-TV, Sat.,
8:30-9 p.m., effective April 25. Program re-
places All Star Revue on 53 stations live and
by kinescope on seven additional stations.
Agency: Gardner Adv., St. Louis.

Kaiser-Frazer Corp., in addition to its spot cam-
paign [B®T, March 30] effective April 1
launched its spring drive on behalf of the

Kaiser car, using participations on Today on
NBC-TV, 7-9 a.m., EST and CST. Agency:
William H. Weintraub Co., N. Y.
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FACTS & FIGURES

NETWORKS’ RADIO-TV GROSS SALES
EXCEEDS $28.5 MILLIONS IN FEB.

Publisher Information Bureau figures disclose that this represents
less than a 1% gain over the previous February. Also released by
PIB are further breakdowns of the January 1953 network billings

for radio.
GROSS TIME sales of the nationwide radio

| and TV networks in February amounted to

$28,579,838, according to Publishers Informa-
tion Bureau. Figure is nearly the same (plus
0.7%) as for February 1952 when the com-
bined gross was $28,374,497.

Network radio gross billings dropped 6.6%,
from $13,560,894 in February 1952 to $12,-
659,810 this February. TV gross in the same
period rose 7.5%, from $14,813,603 a year ago
to $15,920,028 this year,

For the January-February period the com-

bined radio-TV network time sales are 3%
ahead of the opening two months of last year
—$59,732,913 in 1953 to $57,965,567 in 1952.
The 5.5% drop in radio network gross—from
$28,080,405 a year ago to $26,537,525 this
year—was more than offset by the rise of
11.1% in TV network gross—3$33,195,388 now
compared with $29,885,162 then.

PIB data for February and January-Feb-
ruary, radio and TV, network by network, this
year compared to last, show:

NETWORK RADIO

Feb. 1953 Feb. 1952 Jan.-Feb, 1953  Jon.-Feb. 1952
ABC $2,538,663 $3,177,970 $5,213,285 $6,479,449
CBS 4,670,089 4,788,507 9,825,493 9,949,904
MBS 1,638,075 600,399 ,424,209 3,299,681
NBC 3,812,983 3,994,018 8,073,538 8,351,371
Total $12,659,810 $13,560,894 $26,537,525 $28,080,405

NETWORK TELEVISION
ABC $1,481,032 $2,148,467 $3,085,924 54,168,928
CBS 6,744,928 5,103,043 13,874,154 10,177,686
DuMont 873,539 748,544 1,856,333 1,465,692
NBC 6,820,529 6,813,549 14,378,977 14,072,856
Total $15,920,028 $14,813,603 $33,195,388 $29,885,162
NETWORK RADIO TOTALS TO DATE

ABC CBS MBS NBC Total
Jan. 1$2,674,622 1$5,156,404  $1,786,134  $4,260,555 1$13,877,715
Feb. 2,538,663 4,670,089 1,638,075 3,812,983 12,659,810
Total $5,213,285 $9,826,493 $3,424,209  $8,073,538 $26,537,525

NETWORK TELEVISION TOTALS TO DATE

ABC CBS DuMent NBC Total
Jan. $1,604,892 1$7,129,226 1$982,794  1$7,558,448 +$17,275,360
Feb. 1,481,032 6,744,928 873,539 ‘4,820,529 15,920,028
Total $3,085,924 $13,874,154 $1,856,333  $14,378,977 $33,195,388

t Revised March 31, 1953,

Women's Selling Power

A SURVEY has been undertaken by the
New York chapter of American Women
in Radio & Television to determine the
selling power of women in both radio
and television. A project of the organiza-
tion’s industry study group, the survey
was described as the “first step in a pro-
gram to determine the influence of wom-
en in broadcasting, particularly the prob-
lems of daytime programming.” Chair-
man of the study group is Helen Faith
Keane, associate professor of retailing,
New York U. The group has sent ques-
tionnaires to women broadcasters and ex-
pects to make results public by the end
of May.

Census Releases TV Figures

OFFICIAL U. S. Census Bureau figures on
radio and TV homes as of April 1950 in
California, New Jersey and Tennessee have
been released by the bureau. They show radio
and TV homes as of April 1950. The TV
figures (only percentage saturation is shown)
apply to a period when only 5 million sets
had been manufactured compared to 22 million
TV sets at the present time. [For complete
tables see For THE RECORD, page 111].

Earlier, PIB had released figures on January
1953 billings for radio networks. These show:

TOP TEN RADIO NETWORK ADVERTISERS IN
JANUARY 1953

1 Practer & Gamble Co, $1,162,515
2 General Foods Corp. 637,612
3 Miles Labs. 592,210
4 Sterling Drug 539,738
5 General Mills 538,243
& Gillette Co. 519,058
7 Colgate-Palmolive-Peet Ca, 424,738
8 R. J. Reynolds Tobaceo Co. 364,553
9 Lever Brothers Co. 357,643
10 P. Llorillard Co. 353,509

GROSS RADIO NETWORK TIME SALES BY PRODUCT

GROUPS
January Janvary
1953 1952
Agriculture & Farming $ 107,317 § 59,987
Apparel, Footwear & Access. 82,705 23,405
Auvtomotive, Automotive Access,

8 Eguip. 598,107 406,608
Beer, Wine & Liguor 81,249 198,248
Buifding Materials, Equip.

& Fixtures 71,650 72,676
Confectionery & Soft Drinks 246,220 547,130
Consumer Services 213,139 170,730
Drugs & Remedies 1,782,293 1,890,958
Food & Food Products 3,264,159 341,77
Gasoline, Lubricants & Other Fuels 445,538 474,508
Household Equipment 640,194 351,522
Household Furnishings 203,592 109,362
Horticulture 1,088 ...
Industrial Materials 148,437 215,403
Insurance 157,858 343,948
Jewelry, Optical Goods &

Cameras 78,900 91,380
Office Equipment, Writing Sup-

glins, Stationery 66,580 81,125
Publishing & Media 16,062 61,150
Radios, Sets, Phonographs,

Musical Instruments & Access. 282,024 106,776
Retail Stores 1,236 943
Smoking Materials 1,295,189 1,770,437
Soaps, Polishes & Cleansers 1,191,727 1,556,733
Toiletries & Toilet Goods 2,429,711 2,076,320
Transportation, Travel & Resorts 63,196 91,312
Miscellaneous 409,442 364,482

Total $13,877,715  $14,477,939
Source—Publishers Information Bureau
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New notc for a top-notch audience!

= = - —ne e

4

_ | cHANNEL 4

Channel 7 now brings WHIO-TV into every television
home in this rich Miami Valley, and everybody out here
knows it! Here’s something they don’t know yet: WHIO-
TV boosts its power to 316,000 watts in September and

- h dt
WH I o Tv as move O
starts sending from the tallest television tower—1104

channel 7
feet—in the country. Everything else is the same. Still

: the top audience in Dayton—still one of the richest
markets—still one of the best buys you can find. Ask a

George P. Hollingbery representative and find out more.

ABC-DUMONT
DAYTON
OHIO
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‘Lucy’ Away Out in Front
In Nielsen’s March TV Report

A. C. NIELSEN Co.’s first report for March,
covering top TV programs for the two weeks
ending March 7, places I Love Lucy {CBS-TV)
first both in the number of homes reached and
in the percentage of homes reached in each
station area. The listings:

Rank Program {000)
1 | Love L\;? (CBS) 15,776
2 Arthur Godfrey & Friends (CBS) 10,797
(Liggett & Myers Tobacco)
3 Colgate Comedy Hour {NBC) 10,751
4 Dragnet (NBCL 10464
.5 Texaco Star Theatre {NBC) 10, '2BB
& Buick Circus Hour {NBC} ,902
7. You Bet Your Life (NBC) 9,817
8" Arthur Godfrey & Friends [CBS) ?,556
{Toni-Gillette Rozor Co.)
9 Pabst Blue Ribbon Bouts (CBS) 9,147
10 Gillette Cavalcade (NBC) 9,027

% OF TY HOMES REACHED

Homaes
Rank Progrom
1 1 Love Lucy (CBS) 72.6
2 Arthur Godfrey’s Scouts (CBS) 59.3
3 Texaco Star Theatre (NBC) 58.2
4 Arthue Godfrey & Friends (CBS) 52.6

{Liggett & Myers Tobacco)

5 Dragnet (NBC) 52.6
& Buick Circus Haur {NBC) 50.8
7 Colgate Comedy Hour (NBC) 49.8
8 Gillette Cavaleads {NBC) 45.8
9 You Bet Your Life (NBC) 45.4
10 Arthur Godfrey & Friends (CBS) 443

{Toni-Gillette Razor Co.)
Copyright 1953 by A. C. Nielsan Company

Benny, Godfrey and ‘Shadow’
Top Multi-Market RadioPulse

THE Jack Benny Show, Arthur Godfrey and
The Shadow took first place in popularity

TELESTATUS,

Weekly TV Set Summary— April 6, 1953—TELECASTING SuRVEY

Sets in Areo
vhf

City Outlets on Air vhf
Albuquergue KOB-TV 24,934 .......
Altoono WFBG-TV ..., 0000800
Amarillo KGNC-TV, KFDA ls 046 .......
Ames WOI-TV 13.36%  .......
Ann Arbor WPAG-TV .0 i
Atlonta WAGA-TV, WSB-TV,
WLWA 215000 .......
Atdlantle Cty WEFPG-TV e 9,308
Austin KTBC-TV 23,33% .......
Baltimore WAAM, Wsal,
WMAR-TV 467417  .......
Bangor WAEBRI-TV 16,000 ......-
Bethishem WLEV-TY  oioih ceveens
Binghamton WNBF-TV 103,500 .......
Birmingham WAFM-TV, WBRC-TV 151,000 .......
Bleomington WTTV m 80 .......
Boston WBZ-TV, WNAC-TV 1,029,151 ... 0.
Bridgeport WICC-TV. L.l ieeaas
Buffalo WBEN-TV 336,931 .......
Charlotte WBTV 307,805 .......
Chicago WBBM-TV, WBNK
WGN-TV, WNBQ' 1,363,674 .......
Cincinnati WCPO-TV, WKRC-TV,
WLWT 402,000 .......
Cleveland WEWS, WNBK, WXEL 739,702 .......
Colorade '
Springs KKTV 16,500 .......
Columbus WNBS-TV, WLWC,
WTVN 279,000 .......
Dallas-
Ft. Worth KRLD-TV, WFAA-TV,
WBAP-TV 246,871 .......
Davenport wocC-Tv 179,000 .......

Quad Cities include Davenport, Moline,
Rock 15, E. Moline

Dayton WHIO-TV, WLWD 272,000 .......
Denver KFEL-TV, KBTV 134,865 .......
Detrolt WIBK-TV, WWJ-TV,

WXYZ-TV 850,000 .......
El Pase KROD-TV, KTSM-TV 19,545 .......
Erie wicy 184,680 .......
Ft. Worths

Dallas WBAP-TV, KRLD-TV,

WFAA-TYV 246,871 .......
Galveston KGUL-TV 235000 .......
Grand Rapids WOOD-TV 233,961 ...... .
Greensboro WFMY-TV 156548 .......
Holyoke WHYN-TV ., a0 n000Goo
Honolulu KGMB-TV 17,597 .......
Houston KPRC-TV 237,000 .......
Huntingten-

Charleston  WSAZ-TV 180,996 ...... .
Indionapells  WFMB-TV 332,000 ,.,....
Jacksen wiITV 00990 11,300
Jacksonvills WMBR-TV 109 000 .......
Johnstewn WIAC-TV 621,244 .......
Kolameazoo WKZO-TV 241,832 .......
Kansas City  WDAF-TV 281,228 .......
lancaster WGAL-TV 212,412 .......
lonsing WiiMm-TV 171,350 .......
Lawton KSwo-1Tv. L, 0000000
Lincoln KOLN-TV 28,000 .......
Los Angeles KECA.TV, KHJ.TV,

KLAC, KNBH, KTLA

KNXT, KTTV 1,536,852 .......
Lovisville WAVE-TV, WHAS-TV 232,693 .......
Lubbock, Tex. KDUB-TV 22,904 .......

Total Stations on Air 155* .Total Markets on Air 103*..
* Includes XELD-TV Matamoros, Mexico

Sets in Area
Cirty Outlets on Alr vhf uhf
Lynchburg WLVA.TV 55000 .......
Matamoros {Mexico), Browns-
ville, Tex. ' XELD-TV 27,300 o0
Mamp.h is WMCT 194,987
Miomi WTVJ 174,700
Milwavkes WTMI-TV 416,706 .......
Minn.-5t. Paul KSTV-TV, WCCO-TV 350,100 .......
Minot KCIB-TV . e aeieees
Mobils WALA-TV, WKAB-TV  ....... .....0n
Nashville WSM-TV 107,108 .......
New Britain  WNKB-TV seasens 356,600
New Castle  WKST-TV  _...... 27,763
New Havan  WNHC-TV 349,000 ..... .
New Orleems WDSU-TV 174,485 .......
New York- WABC-TV, WAED,
Newark WCBS-TV, WNBT,
WOR-TV, WPIX,
WATV 3,230,000 .......
Norfolk-
Portsmouth
Newport '
News WTAR-TV 161,585 .......
Oklahoma
Clry WKY-TV 193700 .......
Omaha KMTV, WOW-TV 181,433 . ......
Peoria WEEK-TV RTTRTN 18,075
Philadelphia  WCAU-TV, WFIL-TV,
WPTZ 1,217,138 .......
Phesnix KPHO-TV 67,400 .......
Pittsburgh WDTY 584,000 .......
Portland, Ore, KPTV 0000800 72,839
Providence WIAR-TVY m4.000 .......
Pueblo KDZA-TV 13,000 .......
Reading WHUM-TV 0o000as 84,748
Richmond WTVR 184742 ...,..
Roanoke WROV-TV, WSLS-TV 50,100 19,000
Rochester WHAM-TV 177,500 .......
Rock Island WHBF-TV 179000 .......

Quaod Cities Include Davenport, Moiine,
Rock 1s., E. Moline

St. Louls KSD-TV 490,000 .......
Salt Loke City KDYL.TV, KSL-TV 121,100 .......
Son Antonio KEYI. WOAI-TV 133,72  .......
San Diego 173,800 .......
San Froncisce KGO-TV. KPIX,
KRON-TV 558,200 .......
Schenectady- WRGB 261,400 .......
Albany-Troy
Seattle KING-TV 243,000 .......
Sioux City WSBT—TV 3555 .......
South Bend viv_. L. 30,669
Spckane KHQ-TV KXLY-TV 23,701 .......
Springfield,
Mass. WWLP L
Spnngﬁald
Mo, KITS-TV.  iiieh aenvans
Sywmu WHEN, WSYR-TV 217,263 .......
Tacoma KINT-TV ~ L....i. civeeas
Yoledo WSPD-TV 224.000 .......
Yucson KOPO-TV  L.iiii eenvann
Tulsa KOTV 142,360 .......
Utico-Rome WKTV 89,000 .......
Washington WMAL-TV, WNBW,
WTOP-TV, WTIG 443,680 .......
Wichito Folls KWFT-TV cheteas baaaaes
Wilkes-Barre WRRE-TV ... 52,000
Wilmington WDEL-TV 132, 121 .......
York WSBA-TV ..., 28,534
Youngstown WFMJ-TV, WKBN-TV 88, 000 22,000

Total Sets in Use 22,594,040

Editor’s Note: Set estimates uppnrlng here are obtained from stations, which report rl9u|ally on ipe:iui sworn

offidavits. Since not afl stations report weekly, set figures in some morkets may

weeks. Totals for eoch market represent estimated sets within coverage area of stations in that murltn Inn
covernge oreus of different markets overlap, set counts in those markets may be partially duplicated. Tohl sofs

in use of U.S. however, is unduplicated estimate.
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Station

ke

Dallas
Teraa' Wost Powerfut
Telewiadon Station
*

SERVES THE LARGEST

TELEVISION
MARKET...

Soeuttuwest
DALLAS and
FORT WORTH

More than a Millian
wrhan populaten in the

S50-mile area

More than TWO MILLION

in the 100-mile area ...

NOW

246,871

TELEVISION HOMES

~n KRLD-TV'S

EFFECTIVE COVERAGE
AREA

EXCLUSIVE (BS
TELEVISION OUTLET FOR
DALLAS-FORT WORTH
AREAS

This is why —_

KRLD-TV )

i¢ your best buy—

Chamnel 4 ... Represented by

The BRANHAM Company
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FACTS & FIGURES

among top 10 evening, Monday-Friday day-
time, and Saturday and Sunday daytime radic
network programs, respectively, in Multi-Mar-
ket RadioPulse for weeks of Jan. 2-8 and Feb.
1-7. List compares ratings for those months
with those of November-December 1952. Also
included are the average quarter-hour sets-in-
use from November 1952 through February
1953 for the leading U.S. radio markets. Full

lists follow:
EVENING
Program _Averqge

Rating
Jan. Nov.
Feb. Dec.
Juck Benny Show 94 7.9
Amos ‘n’ Andy 9.3 7.7
Llux Radio Theatre 8.6 7.7
Bergen-McCarthy 8.4 7.0
My Little Margie 6.9
You Bet Your Llfe 68 6.2
Bab Hawk Show [ X 6.0
Life With Luigi 8.6 59
Fibber McGee & Molly 6.5 6.0
My Friand Irma 6.5
MON.-FRI. DAYTIME
Program Average
Rating
Jan. Nov.
Feb. Dec.
Arthur Godfrey 7.6 7.6
Helen Trent, Eisenhower 7.1 7.1
Ma Perkins, Eisenhower 7.0 7.0
Our Gal Sunday, Eisenhower 4.9 7.0
Road of Life, Eisenhower 6.9
Wendy Warren 67 6.8
Aunt lenny 6.6 6.7
The Guiding Light 6.6 6.6
Young Dr. Malone 6.6 6.5
Perry Mason 6.4

SAT. & SUN. DAYTIME
Program .Averuga

Rating

Jan. Nov.

Feb. Dec.
The Shadow 4.6 4.1
Stars Over Hollywood 4.6 4.4
Theatre of Todt;x 4.4 4.4
True Detective Mysteries 4.4 4.1
City Hospitol 4.2 3.9
Fun For All 4.0 3.7
Counterspy 3.9 3.8
Music With the Girls 3.9
Give & Toke gg 3.6

World News (5:30-6:00 Sun.)

Videodex Rates 'Lucy’
As March 1-7 Favorite

CBS-TV’s 1 Love Lucy led the Videodex top
10 TV network programs for week of March
1-7:

No. of % TV

Program Cities Homes

1 | Love Lucy (CBS) 68 &0.7
2 Godfrey & Friends (CBS) &4 493
3 Talent Scouts (CBS) 35 44.9
4 Texaco Star Theatrs (NBC) 55 42.7
5 Dragnet (NBC) 61 42.1
é Comedy Hour (NBC) &9 40.3
7 Groucho Marx (NBC) 71 40.2
8 Your Show of Shows (NBC) 62 37.4
9 All Star Revue {NBC) 43 36.6
10 What's My Line? (CBS) 43 35.
Ne. TV

No. of Homes

Program Cities (000’s)

1 1 Llove Lucy (CBS) 48 13,189
2 Godfrey & Friends (CBS) 64 10,129
3 Groucho Marx (NBC) 71 8,808
4 Comedy Hour (NBC) &9 8,803
5 Dragnet (NBC) &1 8,416
6 All Star Revue (NBC) [-x] 7,923
7 Texaco Star Theatre (NBC) 55 7,587
B Your Show of Shows (NBC) 62 7,343
9 Pabst Blue Ribbon Bouts (CBS) 59 8,711
10 Talent Scouts (CBS) a5 6,659

Nielsen AM Ratings

THE Jack Benny show topped evening, once-
a-week radio ratings of A. C. Nielsen Co. for
the Feb. 22-28 pericd:

EVENING, ONCE-A-WEEK

Homes

Reached

Rank Program 000)
1 Jock Benny (CBS) 5,326

2 Amos 'n’ Andn (CBS) 4,923

3 Charlie McCarthy Show (CBS) 4,878

4 Lux Radio Theatre (CBS) 4,744
5 People Are Funny (CBS) 4,610
4 You Bet Your Life (NBC) 4,297
7  Qur Miss Brooks {CBS) 4,118
8 Big Story (NBC) 3,694
9 Great Gildersleeve (NBC) 3,894
10 My Little Margie (CBS) 3,760

Copyright 1953 by A. C. NIELSEN COMPANY
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Ziv Plans to Film Shows
In Both Monochrome, Color

ZIV Television Programs shortly will begin
filming its program series in both black-and-
white and color, shooting simultaneously.

Decision, a spokesman said, stems from re-
cent studies which led to the conclusion color
films—which Ziv has used in the past—do not
reproduce as well in monochrome TV as do
black-and-white films, while at the same time
filming only in monochrome fails to provide
for the ultimate advent of color TV.

The simultaneous shooting is expected to
start within a few weeks and will apply in
the case of such major Ziv series as Favorite
Story, Cisco Kid, Boston Blackie, and The
Unexpected.

Ziv first started filming in color some four
and a half years ago, with Cisco Kid, and
since has used color filming with its eight
other properties, the ideal being to provide
black-and-white programs now and yet be
prepared when color TV arrives.

Television Exploitation
Gets Rights to 6 Programs

EXCLUSIVE distribution rights to six TV film
properties have been obtained by Television
Exploitation, New York TV film syndication
firm, Oliver Unger, general manager, an-
nounced Thursday. They are:

M.D.,, a daily five-minute series produced in
cooperation with the American Medical Assn.
and county medical associations in the U. 8, and
Canada; Gulliver and the Little People, a weekly
half-hour family series; Capsule Operas, 15-
minute program produced in Rome by Metropa
Film Co.; Roller Derby, a weekly half-hour
presentation; Washinglon Spotlight, a weekly
quarter-hour discussion program featuring col-
umnist Marquis Childs, and 34 feature films.

Mr. Unger said Television Exploitation plans
to expand its national sales force and in this
connection has called a meeting of the organi-
zation’s 27 sales representatives to be held in
New York the week of April 13. The firm was
formed last September with Mr. Unger as
general manager, Harold Goldman, national
sales manager, Seymour Scott, treasurer, and
Milton Gettinger, general counsel.

Preliminary Injunction
Granted in Films' Release

FOUR independent film production companies
last week were granted a preliminary injunction
by Los Angeles Superior Court prohibiting
distribution of eight old theatrical motion pic-
tures to television.

The four—Equity Pictures, Equity Films,
Orbit Productions and Orbit Pictures—are
suing for $2 million damages on charges the
defendants failed to devote their best efforts in
distributing the films to theatres and that the
films’ release to TV was “wrongful” [BeT,
March 2}.

Defendants are Chesapeake Industries Inc.
(formerly Pathe Industries), Motion Pictures
for Television, United Artists, Eagle Lion Clas-
sics, Eagle Lion Films, Pictorial Films and
Motion Pictures Unlimited. Also named as
defendants, but not for damages, are Bank of
Manhattan Co.,, KTTV (TV) Los Angeles,
NBC, CBS, KMTR Radio Corp. (KLAC-TV
Los Angeles licensee) and several individuals.

BBC, NBC, TELENEWS
SIGN FILM PACT

BBC has made separate agreements with NBC
and Telenews Productions for the interchange
of film coverage of news events, it was an-
nounced last week.

Negotiations for the NBC-BBC agreement
were concluded by George Barnes, director of
TV broadcasting for BBC, and- Davidson
Taylor, director of public affairs for NBC.
Herbert Scyeftel, president of Telenews, repre-
sented his company.

The NBC-BBC agreement, described as a
“long-term” one, provides that each organiza-
tion will have access to all news films taken
by the other and will take special films for the
other as news requirements warrant.

NBC already has similar agreements with
Pathe Cinema in France, Belgavox in London,
Olygoon in Holland, Cinesuipsse in Switzer-
land, and the Rai and Incom in Italy. NBC
maintains news film cameramen in England,
Korea, Japan, Germany and other critical news
areas Overseas.

Federal Judge Approves
CVP Suit Settlement

SETTLEMENT of a suit charging Arthur S.
Lyons, president of Camera Vision Productions
Inc., Beverly Hills, Calif., and two other direc-
tors with misappropriation and misapplying
corporation funds was approved last week by
Los Angeles Federal Judge Ernest Tolin.

Agreement came after Mr. Lyons relin-
quished some of his stock shares in the TV
and motion picture camera firm and waived
$15,000 due him in dividends. Plaintiffs Mrs.
Gloria Dahlberg of New York and Mrs. Rose
K. Davis of Hawaii, who said they had invested
a total of $100,000 in the company, named
Mr. Lyons, Edgar R. Morris and Edward C.
Flynn as defendants when they filed the suit
last August [B®T, Aug. 19, 1952]. They asked
their removal- from office.

Studio Sale Appeal Denied

DENIAL of an appeal seeking cancellation of
the transaction made last December in the
sale of California Studios, Hollywood, to Gross-
Krasne Inc., TV film producers, was made last
week by Probate Judge Newcomb Conde in
Los Angeles Superior Court. Theodora and
Arlynne Sherman, daughters of the late Harry
Sherman, independent producer and owner,
had filed the appeal seeking dismissal of the
$135,000 sale from the Sherman estate [B®T,
March 16].

Film Sales

Guild Films, New York, sold its Liberace
TV film series to KFOR-TV Lincoln, WFBM-
TV Indianapolis, WTVU (TV) Scranton and
the Bowman Biscuit Co. for Lubbock, San
Antonio and Albuquerque. KFOR-TV and
WITVU (TV) also purchased the entire Guild
catalog.

* * *
Screen Gems Inc., New York., reported last
week that its TV film series, Your AHl-Star
Theatre, now is carried in 59 markets under
title of The Ford Theatre, sponsored by Ford
Motor Co., and in eight additional markets
under independent sponsorship.

* x
Louis Weiss & Co.,, Los Angeles, has leased
Custer's Last Stand and The Black Coin, 15-
episode film serials, to KNXT (TV) Hollywood

BROADCASTING ® TELECASTING



MPTV

Voted Number
Distributor of
FEATURE FILMS
FOR TELEVISION

| By the TV Stations of the Nation.

Bl]lboard OQur function is to supply TV stations with . . .

UL B T o S O

1._.'

llﬂm § HOW Stations @ the fargest and most complete selectian of feature film progrzms, west
Voted Feﬂtﬂre DIZS’II’IM erns, and serials for TV.
— e s @ the finest “on the spot” distribution service . . .

1...Motion Pictures for Television 96

and bevond question

L KeN$Rerd Terevisien seefine Disa [y | |

. ATty TelBrisifn it i w40 . Q"ALITY
1
4

This we have done and will continue
doing to the very best of our ability.

There is an MPTV branch office with a complete
“on hand” film selection in vour area:

New York 655 Madison Ave. E. H. Ezzes
Boston 216 Tremont Street Fred Yardley
Chicago 830 North Wabash Ave. John Cole
Dallas 3905 Travis Street Ken Rowswell
N|| Detroit 2211 Woodward Ave. Art Kalman
\ Los Angeles 9124 Sunset Blvd. Dave Wolper
1
\
" SEE US AT THE NARTB SHOW IN APRIL ...

Call or write your local representative or—

MOTION PICTURES FOR TELEVISION, Inc.

655 Madison Avenue, New York City 21 TEmpleton 8-2000
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for showing on Space Funnies, five times week-
ly half-hour juvenile program. The distribution
firm also has set That's My Boy, a feature film
starring Jimmy Durante, for multiple runs
during one-year period on WXEL (TV) Cleve-
land and WCPO-TV Cincinnati.

L I *
Hauser Nash Sales Inc., Chicago, sponsor of
Grand Marqiiee on WNBQ (TV} Chicago, has
purchased $100,000 package of 18 Hollywood
feature films from George Bagnall & Assoc.,
Chicago.

* & %
KTTV (TV) Hollywood has acquired year’s
rights to Jeffrey Jones, half-hour series filmed
by Lindsley Parsons Productions, that city, and
syndicated by CBS-TV Film Sales. Station will
telecast 26 programs on first-run basis and
same number on second-run basis.

* * *®
A. C. Weber & Co. Inc.,, Los Angeles (Pfaff
sewing machines), starts Play of the Week,
half-hour film series, on KECA-TV that city,
for 26 weeks starting tomorrow (Tuesday).
The series, distributed by PSI-TV, is the sec-
ond run of Schlitz Playhouse of Stars, pro-
duced by Edward Lewis. Agency: Robert F.
Laws & Assoc., Hollywood.

* * *
Bell Brand Foods Ltd., Los Angeles (potato
chips), remewed weekly half-hour TV series,
Ramar of the Jungle, filmed by Arrow Pro-
ductions, Hollywood, on KTTV (TV) that city,
for 13 weeks from March 24. Agency is
McCann-Erickson Inc., Los Angeles.

Availabilities

Association Films Inc.,, New York, is offering
to TV stations free of charge a group of 12
film subjects varying in length from 7 to 45
minutes. The offering is part of the firm's
“Spring Free Film Festival.”
& * *

Louis Weiss & Co., Los Angeles, has obtained
distribution rights to 13 quarter-hour films in
Canine Comments series and is making them
available to TV stations on a local or
regional sponsorship basis. The educational-
entertainment series was filmed at dog shows,
kennels and Jamieson Film Co. studios, Dallas,
and produced by David Wade, known on radio
as the “Hymn Singer.”

Production

Gross-Krasne Inc., Hollywood, has acquired TV
film rights to 13 “Lone Wolf” novels by Louis
J. Vance. Production has started on series of
I3 half-hour films, planned for regional distri-
bution through United Television Programs.

* * *

Prockter Television Productions plans two TV
filmed series, one on police work in various
countries and the other starring Walter
Brenner in a situation-comedy program. Pro-
duction on both is scheduled for this summer.

Film People

Terry Tashjy, program coordinator of The All
Night TV Show on WOR-TV New York, has
joined Sandy Howard Productions, New York,
as program coordinator of its new series, Inside
Times Square. Hank Leads and Dale Donnen-
berg have been signed as executive producer-
director and associate producer, respectively, of
the show. Mr. Heatherton, in association with
Sandy Howard, president of the production firm,
has formed Heatherton Music Inc., a music

publishing firm.
& %

Nevin Paskow, in charge of Paramount Tele-
vision Productions TV film service department,

New York, has been named as sales account
executive. Mr. Paskow will report to John F.
Howell, Paramcunt’s director of TV sales and
merchandising.

* k&

Harold Hackett, vice president in charge of
radio and television for MCA for the past 18
years, elected to the newly-created post of
executive vice president of Official Films, Inc.,
I. D. Levy, chairman of the board, announced
last week. Mr. Levy said that Mr. Hackett
was added to the staff in line with Official
Films’ present expansion plans, which en-
compass the extension of the company’s ac-
tivities into the packaging of live television
and tape radio shows. He also will create and
package new television film programs to aug-
ment the firm’s My Hero, Terry and the
Pirates and Four Star Playhouse series.

* k%

Reorganization of the sales department of
Alexander Film Co. in a move to strengthen
the firm’s sales management force has been
announced by M. J. McInaney, vice president
in charge of sales. Cliff Parker, formerly
northern division sales manager, has been pro-
moted to the new post of general sales man-
ager. He is succeeded by Cy Martin, formerly
assistant northern division manager.

Roy King, formerly southern division sales
manager, has been named to the newly created
post of assistant general sales manager and will
operate from Alexander’s Dallas office. He is
succeeded by Frank Clinebell, formerly as-
sistant southern division manager. Clarence
Inskeep, formerly acting theatre relations
manager, will take over the duties of assistant
southern division sales manager. Larry Norris
returns to his former position as theatre rela-
tions manager following a two-year tour of
duty with the Navy.

* ® %

Edmund O’Brien has been signed as host and
narrator for a new series of half-hour, TV
filmed programs titled The Law Strikes Back,
to be filmed by Screen Gems Ine., New York.
The series, currently in production at the
Hollywood studio of Columbia Pictures Corp.,
parent company, will be available for national
or regional sponsorship.

® ® ¥

George Dietrich, vice-president and manager,
Keenan, Hunter & Dietrich, L. A. (station and
publishers representatives), and Jack Gregory,
KGO-TV San Francisco, join Ziv TV Programs
Inc., Hollywood, as district representatives
headquartered in Los Angeles and Seattle, re-
spectively.

* % %
Les Mitchel, writer on former CBS Radio
Skippy Hollywood Theatre, joins newly formed
Zorro Productions, Burbank, as head of story
and casting departments for The Sign of Zorro,

TV film series which goes into production this
summer.

# * &

Irving Pichel, motion picture producer-di-
rector-actor-writer, has been signed by Film-
craft Productions, Hollywood, to direct Mark
Twain Television Theatre film series.

BROADCASTING ® TELECASTING



. "COST TOO MUCH”, they said...until

. people started
29, askingfor them!

2 A certain manufacturer makes a tractor brake requiring

original factory installation on new tractors. It can

not be used for réplacement.

This brake is exceptionally high quality...and has

an unusual safety factor...but is somewhat more costly,
so most tractor manufacturers hesitated to use it.

Their costs had already sky-rocketed . ..and they didn’t
think farmers would pay more for tractors with

these better brakes. As a result, these brakes

were available on only twenty-three 1950 models.

An intet:lsive advertising campaign on WLS “sold” the
idea and advantages of these better brakes to

farmers . . . and the demand thus created readily convinced
leading tractor manufacturers. As a result, these brakes
are offered on fifty-four 1953 models . . .

| \ and the brake manufacturer had over $3,000,000 in orders.

\ If you have a product or service of merit...you’ll find

the vast WLS audience equally receptive and

responsive to sound reason and sincere appeal.

AUTOMOTIVE
SUPPLY INDUSTRY

| 1

Better sce your John Blair man or contact us today. ..

T

and add yours to the growing list of success stories

i being developed for WLS advertisers the nation over.

The

22 0 { Garsrecl o

CHICAGO 78
890 KILOCYCLES, 50,000 WATTS, AMERICAN AFFILIATE. REPRESENTED BY JOHN BLAIR AND COMPANY,
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TRADE ASSNS. -

- PROGRAM SERVICES —

SRTS CONSOLIDATES
OFFICES IN CHICAGO

STANDARD Radio Transcription Services is
closing its Hollywood office and consolidating
its sales and business operations in Chicago, it
was revealed last week.

Reports of the realignment of SRTS involv-
ing an expansion of midwest operations were
confirmed by Milton M. Blink, executive vice
president of Standard and head of the Chicago
office. He said the transition would be ef-
fected by April 15.

Mr. Blink said that the move would “con-
solidate interests in one office to fit Standard’s
new style of selling.” Standard will retain
shipping offices at the California studios, which

will serve as headquarters for United Televi- - . ;
sion Programs Inc, of which Mr. Blink is ADVERTISERS and representatives talk about Avery-Knodel; Edward Lier, radio-TV director,

executive vice president and director. TV at the spot clinic conducted by the Station and Carl Smith, assistant advertising manager,
It also was interpreted as a move to concen- Representatives Assn. in Mew York’s Biltmore both Shell Qil Co.; Steve Maschinski, Adam J.
trate more heavilypon the expansion of UTP Hotel. Group includes {1 to r) John Wade, Young Jr. Co., and Taylor Eldon, Branham Ca.

ormed last December in association with
éross-dKr[asne PDroduct?ons Inc. and St1t1dio Filntm Panel to Disc uss Rudio-TV SPEAKERS AG EN DA
SET FOR 4-A’S MEET

’I'_..n'_'-l.’—"

e e
i, e

s

Inc. UTP was set up as a distribution-produc- g . .
tion firm with operations on the national, re- At AFA Convenhon n June

gional and local levels.

Policy Alters Needs

Mr. Blink indicated that under Standard’s
new policy of selling its library outright to sta-
tions, it no longer appeared necessary to main-
tain a full-fledged headquarters in Hollywood.

He said there would be “several additions”
to the midwest office, and that all sales and
business will be handled out of Chicago. There
also will be no office in New York. Standard
has been paring its New York and Hollywood

{ staffs for the past seven months.

It was stressed that Standard’s transcription
library sales have been moving briskly the past
eight months and selling with “great regular-
ity.” More than 300 stations have bought the
new service outright, Mr. Blink said.

Standard adopted its outright sale policy last
September [B®T, Sept. 22, 1952]. It indicated at
the time that it intended to discontinue its
monthly library releases to stations.

Mr. Blink is a co-founder of SRTS with
Gerald King, president of Standard and board

chairman of UTP.

Davis and Hope Partners
In New TY-Radio Company

FORMATION of a new TV-radio package and
production firm in partnership with Bob Hope,
radio-TV-moving picture star, was revealed in
Chicago last Thursday by Hugh Davis, former

agency executive.

The firm will maintain offices in the Taft
Bldg., 1680 N. Vine St., Hollywood.

be known as J. Hugh E. Davis Co.

said he and Mr. Hope will be partners. There

is no executive alignment as yet.

Mr. Davis, executive vice president at Foote,
Cone & Belding, Chicago, for nine years be-
fore resigning last spring, said he and Mr. Hope
had started the firm “for the purpose of
packaging and producing TV shows” as well
as some radio programs. Production is being
launched on a modest scale at the outset, he

added.

The company will concentrate mainly on
live and film TV packages, branching out into
production of commercials at a later date.
Eventually, -Mr. Davis said, it hopes to open
other offices, first in New York and perhaps

later in Chicago.
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A PANEL of eight speakers will discuss latest
developments in radio and television at a session
June 16 at the 49th annual convention of the
Advertising Federation of America at Cleve-
land’s Hotel Statler June 14-17.

Presiding at the radio-television meeting will
be John A. Thomas, radio and television direc-
tor of Ewell & Thurber Assoc., New York. In
this post he has been in charge of both media
for Willys-Overland, currently sponsoring the
New York Philharmonic-Symphony on radio
and Omnibus on television. Mr. Thomas also
served 15 years with BBDO, where he headed
the TV account service section and was a mem-
ber of the agency's radio-television plans board.

The convention program on June 14 includes
a morning session on “Merchandising Problems
and Tools for Today,” in which the following
will participate: William G. Werner, director of
public relations, Procter & Gamble, Cincinnati;
Henry Schachte, advertising director, Borden
Co., and chairman of the Adv. Research
Foundation; James Nance, president, Packard
Motor Car Co., and Henry G. Little, chairman,
Campbell-Ewald Co., Detroit.

Other discussions will center on “Bridging
the Gaps Between Advertising Education and
Practice’™; “Serving Advertising, Business and
the Public,” and “Outstanding Advertising Case
Studies.”

Chairman of the convention program is
Graham Patterson, publisher of the Farm
Journal and Pathfinder and a former AFA
board chairman.

RTMA to Fete Electronic Firms

ELECTRONIC manufacturers of Southern
California will be guests April 15 of Radio-
Television Mfrs. Assn., according to James D,
Secrest, RTMA executive vice president. They
will attend a luncheon and afternoon meeting
at the Ambassador Hotel, Los Angeles. RTMA
officers and directors will entertain directors of
the RTMA of Canada April 16-17 at the same
site.

Plans to expand RTMA services will be con-
sidered at the West Coast meetings, according
to A. D. Plamondon Jr., RTMA president. The
April 15 discussion will include a panel on
radio-TV prospects. U. S. and Canadian RTMA
directors will hold a joint conference. RTMA
committees and divisions will hold separate
meetings.

TALKS by Walter Williams, Under Secretary
of Commerce; Bennett Cerf of Random House
and the CBS-TV show, What's My Line?, and
top advertising agency executives will feature
the American Assn. of Adv. Agencies’ 35th
annual meeting April 23-25 at The Greenbrier,
White Sulphur Springs, W. Va. Annual session
of the 4-A Council and chapter governors will
be held April 22.

Mr. Williams will speak on the businessman’s
responsibility in today’s society, during the busi-
ness session April 25. Mr. Cerf will discuss the
“American taste,” whether it is “inclining, de-
clining or reclining” at the previous day's busi-
ness session.

Agency executives who will address the con-
vention or take part in discussions are: Vergil
D. Reed, J. Walter Thompson Co., on getting
people to live “one-third” better; Henry Drey-
fuss, industrial designer, on new products to
come; Bruce and Beatrice Blackmar Gould,
editors, Ladies Home Journal, on what interests
the women; Walter O’Meara, Lennen & Newell;
Tohn H. Tinker Jr.,, McCann-Erickson, and
William D. Tyler, Leo Burnett Co.

Cunningham to Speak

John P. Cunningham, Cunningham & Walsh,
who is chairman of the convention, will
address the annual dinner, April 24. Among
those scheduled to preside at the various ses-
stons (mornings, April 24-25) are E. E. Sylves-
tre, Knox Reeves Adv.; Earle Ludgin, Earle
Ludgin & Co.; Henry M. Stevens, J. Walter
Thompson Co. and convention vice chairman,
and Henry G. Little, Campbell-Ewald Co.

Events of the last two days of the meeting—
April 24-25—will be open to invited advertiser
and media guests, but total attendance will be
limited to 550.

Afternoons will be open for sports and re-
creation with a golf tournament a highlight.
Luncheon, reception and a golf tournament are
scheduled for the ladies. Mrs. John P. Cunning-
ham is chairman of the Ladies’ Committee.

Nebraskans Meet May 22

NEBRASKA Broadcasters Assn. has scheduled
its annual state convention for May 22 at the
Clarke Hotel, Hastings, Bob Thomas of WIAG
Norfolk, secretary-treasurer, has announced.

BROADCASTING ® TELECASTING
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NOW IN USE

Seventeen thousand, five hundred
square feet of production space de-
signed to assure artistic and mechani-

cal perfection

SINCE NOMEMBER 1952
KDUB-TV, first TV station on the air
in West Texas, has been telecasting
on channel 13. Here are 317,700
potential customers with the third
highest per capita income in the na-

tion!

EFFECTIVE POWER
35,000 WATTS  VISUAL
17,500 WATTS AURAL

affiliates: Du Mont Paramount

National Representative AVERY-KNODEL,INC.

W. D. “DUB"” ROGERS — President
MIKE SHAPIRO — Commercial Mgr.
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NOW
1600 MORE WAYS T0

Huge money-making Ullman Library of 1600 E

TR TS

sponsor-selling jingles available complete
to Thesaurus stafions...tremendous new
Qproﬁt, for subscribers !

pl)ances

Thesaurus now offers the biggest feature of its kind in transcrip-

tion library history. s cle;s
Now EVERY subscriber to RCA’s Thesaurus can have this fabu- e
lous sales builder—a library of commercial jingles so big, so varied
that almost every type of sponsor can be sold.
These 1600 profit-proved jingles are available with Thesaurus
at a negligible additional cost. The jingles alone make Thesaurus
a gold mine in sales—but add them to Thesaurus’ big-name, easy-

to-sell shows, and you have a guaranteed bonanza.

Write for details on this revolutionary news—today!

Here’s the key to opening more sponsors’ doors. Now,

" ! ged'& new:cors

when you go out to sell commercial time to any pros- P

pect, you can take appropriate jingles with you—let Dept. B-40

your prospect hear the snappy commercial that will

sell his product through your station. Appliance stores,

auto repair shops, beauty parlors, gas stations, jewelry
stores—the NEW Thesaurus gives you unmatched sales

material to sell them all and hundreds of others!



70 CI.ASSIFICA'I'IONS!
You can sell any sponsor ..+
Apoliances
Auto Accessories & Tires

Auta Repair

- Bakerles
Beauty Shops
Bowling Alleys

Bread
Bsok Stores
Breweries
Building Supplies
Camera Shops
Children’s Shops
2 . Christmas Jingles

Clothing for the Family
Coai and Ice
Lommercial Banks
Dalries
Department Stores
Drive-ln Restaurants
Drive-In Theatres
Jrug Stores
Dry Cleaning
Farm Equipment
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. i} Fender and Body Works
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Fuel Qil
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Sales Anncuncement
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Doherty Warns TV Men
Of Personnel Scarcity

DIFFICULTY of finding trained TV personnel
at a reasonable wage scale was pointed out to
Florida TV applicants by Richard Doherty,
NARTB vice president and director of em-
ployer-employe relations, at the first Florida
Television Conference at WTVJ (TV) Miami
March 27-28.

Sixty-eight TV applicants were represented
at the sessions. Mitchell Wolfson, WTVI] presi-
dent, called the conference to enable Florida
television men to exchange information and
experience.

Guest speakers with Mr. Doherty were H.
Preston Peters, Free & Peters Inc., and Forrest

Thorpe, Southern Bell Telephone & Telegraph

Co.

GOLF TO SEND OFF
NARTB ACTIVITIES

NARTB's convention week in Los Angeles
will open Monday, April 27 although the formal
management conferencs program will start two
days later.

Date of the annual NARTB golf tournament
for the BeT silver cups will be Monday, the
27th. Convention registration will open the same
day. The golf tournament will be held at Wil-

shire Country Club, 301 N. Rossmore Ave., .

Los Angeles. .

Following custom, the tournament will be
a blind bogey competition. Cups will be
awarded for low net and low gross. Play will
start at 10 a.m. A bus will leave the Biltmore
Hotel at 9 a.m. Entries may be submitted to
the Washington or Los Angeles office of B®T,
or other bureaus. Maury Long, B®T busi-
ness manager, is in charge of the tournament.

Announcement was made last week by Clair
R. McCollough, Steinman Stations and chair-
man of the NARTB Convention Committee,
that registration has been moved from Tuesday
to Monday, the 27th. Pre-convention regis-
trations indicate -that many of the conven-
tioneers will arrive in Los Angeles the April
25-26 weekend.

Events scheduled Tuesday, the 28th, include

TRADE ASSNS.

BAB Tells Success Story

HOW radio advertising helped develop
a $2 million-a-year retail furniture busi-
ness is described in a new BAB presenta-
tion distributed to members last week.

Titled “Music Hath Charms . . . and
Sells Furniture, too——on Radio,” the
eight-page booklet outlines the success
story of P. J. Nee Furniture Co. of
Washington. Noting radio has accounted
for 60% of the firm’s advertising budget
yearly since 1938, the presentation des-
cribes the evening music program, The
Nee Hour of Dreams, and discusses ra-
dio’s contribution to the company’s
growth.

BAB’s booklet quotes Maury L. Nee,
treasurer of the firm, as saying:

“To us, radio means potentially 100%
penstration of our market area. It means
an attractive program framework for our
messages—a framework that can’t be
duplicated in any other medium: Music
—that you can close your eyes and listen
to—430% increase in business during the
period we've used radio—no wonder
we're sold on it.”
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RICHARD DOHERTY, NARTB vice president
and director of employer-employe relations,
addresses Florida Television Conference.

a business meeting of the NARTB television
membership. Several new TV board members
will be elected at that meeting. FM session
will be held that morning and the annual
equipment-servicz exposition will open at the
same time.

Broadcast Advertising Bureau will hold a
Tuesday afternoon meeting open to all broad-
casters.

Set Meeting April 23-24

~NARTB’s TV Code Review Board, directing

body in charge of television code enforce-
ment, will meet April 23-24 at the San Marcos
Hotel, Phoenix, prior to the NARTB Los
Angeles convention, according to John E.
Fetzer, WKZO-TV Kalamazoo, Mich., board
chairman.

The board will review enforcement progress
and hear a report by Ed Bronson, director
of TV code affairs.

NARFD Plans Sales Talks
At Regional Meet in K.C.

NATIONAL Assn. of Radio Farm Directors
will hold an all-day regional Radio and TV
Farm Sales Presentation next Monday at the
Hotel Muehlebach, Kansas City, Mo. NARFD
has sent invitations to advertising managers
of 65 firms “who have not been using much
farm radio or TV but should be in the fold.”

Scheduled to talk are Mal Hansen, WOW-

AM-TV Omaha, NARFD president; Charlie .

Smith, research representative, WCCO Minne-
apolis; Sandy Saunders, WKY Oklahoma City;
Sam Schneider, KVOO Tulsa, past NARFD
president; George Higgins, vice president-man-
aging director, KMBC Kansas City, Mo.; Leo
B. Olson, advertising manager, DeKalb Agricul-
tural Assn. Inc., DeKalb, Ill.; Chuck Worcester,
WMT Cedar Rapids, past NARFD president,
and Jack Jackson, KCMO Kansas City, Mo,
NARFD vice president.

A panel, “How to Reach the Farm Market,”
will feature: Chairman Herb Plambeck, WHO
Des Moines, past NARFD president; Gale
Blocki Jr., midwest sales director, BAB; Chuck
Calkins, radio-TV director, Conklin-Mann &
Son, New York; B. §. Graham, manager, Cen-
tral Oklahoma Milk Producers Assn., and
Maurice Johnson, vice president-sales manager,
Staley Milling Co., Kansas City.

Other stations to be represented: KMMJ
Grand Island, Neb.; KXXX Colby, Kan.; KFAB
Omaha; KFEQ St. Joseph; WIBW Topeka; KSOO
Sioux Falls, 5. D.; KMMO Marshall, Mo.; KOA
KLZ Denver; WNAX Yankton, S. D.,, and KMA
Shenandoah, Iowa.

BAB Adds Pinkerton, Lawsky
In Expansion Staffing

IN LINE with an expanded operation to service
a new all time high in membership, BAB an-
nounced last week the addition of Jane Pinker-
ton and Arnold Lawsky to the New York staff,
starting this month.

Miss Pinkerton, Chicago Bureau news editor
of B®T for the past two years and a staff writer
since 1948, will join BAB’s national promotion
staff on April 15. She will edit the BAB Radio
Advertising Newsletter and also will work as
“case history” reporter and presentation writer.

Mr. Lawsky, production assistant at Sherman
& Marquette, New York, for the past five
years, joined the production department of
BAB in a similar capacity. He will be assistant
to William L. Morrison, assistant Secretary-
treasurer of BAB.

RECORDING CHANGE
REQUEST EXPECTED

NEW recording standards designed to bring
technical elements of reproduction in line with
progress in the art will be submitted to the
NARTB Recording & Reproducing Standards
Committee at a meeting set April 28 at the
Hotel Biltmore, Los Angeles.

Neal McNaughten, NARTB Engineering
Dept. manager and chairman of the committee,
will preside at the meeting, a convention week
event.

First change in the NARTB recording curve
in a decade will be proposed to the committee,
whose extensive research before and during
World War II brought uniformity out of chaos
in the sound-reproduction processes and in the
equipment employed. A disc subcommittee
headed by K. R. Smith, Allied Record Mfg.
Co., will propose that the disc curve be changed
from 100 to 75 microseconds (us/s).

This change, based on long subcommittee
study, will reduce the pre-emphasis on higher
frequencies. Originally this pronounced pre-
emphasis was required to overcome noise in
recording material. The new hot-stylus cutting
of masters, improved vinyl products and smaller
grooves permit less pre-emphasis without loss of
quality. Listeners should notice no difference,
it was explained, nor will present libraries be
affected.

NARTB plans to express the factor in mathe-
matical terms instead of on graph paper. This
is expected to permit easier design of equalizers.

Included in the proposed new standards are
45 rpm recordings. )

The magnetic tape subcommrittee, headed by
W. E. Stewart, RCA, will recommend standards
with a 50 us/s pre-emphasis at 15 inches per
second. This will remove one of the most
serious problems in tape recording-—lack of pre-
emphasis uniformity -between stations. It is ex~
pected to speed up development of tape libraries.

The committee has not yet taken up stand-
ards for magnetic tape TV recording, awaiting
development of the art.

4-A’s Chapter Elects Witt

HARRY W. WITT, manager, Calkins &
Holden, Carlock, McClinton & Smith Inc., Los
Angeles, has been elected chairman of the
Southern Calif. Chapter, American Assn. of
Adv. Agencies. Other new officers are Norton
W. Mogge, president, Mogge-Privett Inc., vice
chairman, and Charles E. Lasher, copy chief,
Young & Rubicam Inc., secretary-treasurer.
Robert M. Hixson, president, Hixson & Jorgen-
sen Inc., was elected to the board of governors.

BROADCASTING ® TELECASTING
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some spots are better

For the best spot, at the right time, at the right place



than others

You're always sure of top coverage when you sponsor representing

local Radio news programs. RADIO STATIONS:

WMAQ Chicago
KNBC San Francisco
WTAM  Cleveland
WRC Washington
five Radio Stations represented by NBC Spot Sales WNBC New York
.feature the top newsmen in their markets. They
command attention for your sales message by giving

your customers the local and national headlines first . ..

More people depend on Radio for rapid news reporting
than on any other medium.* The news programs on the

Q%7

representing
TELEVISION STATIONS:

KPTV Portiand, Ore.

long before the extras hit the street. NBCJ WRGB  Schencctady-
Albany-Troy
To get the scoop on sales with local Radio news, call WNET gew York
q P WNBQ hicago
your NBC Spot Radio salesmen for programs available e
now and throughout the summer. *BAB WPTZ  Philadelphia

WBZ-TV Boston
WNBK  Cleveland
WNBW  Washington

SPOT SALES

80 Rockefeller Plaza, New York 20, N. Y.

Chicago Cleveland Washington San Francisco
Los Angeles Charlotte* Atlanta*  *Bomar Lowrance Associates




GOVERNMENT

SENATE CONFIRMS DOERFER
AS FCC'S NEW GOP MEMBER

Republicans gain Commission member and are closer to assuming

control. When current Chairman Walker leaves FCC, Republicans

will have certain majority. Speculation still high on appointment

of new Chairman.

FOR THE first time since it was established 19
years ago, the FCC stands on the threshold of
being Republican controlled, following Senate
confirmation last week of Commissioner-desig-
nate John C. Doerfer, former Wisconsin Public
Service Commission chairman [B®T, March 30,
23).

Actually, the Republicans will have a three-
to-three stand-off with Democratic members of
the Commission until a successor to Democratic
Chairman Paul A. Walker is named and seated.
Mr. Walker's term runs to June 30, and every
indication is that he will be permitted to fill cut
his third term.

Last year Mr. Walker reached the statutory
retirement age of 70, but President Truman by
executive order waived the retirement require-
ment until the completion of his term.

Mr. Doerfer breezed through a Senate Com-
merce Committee hearing in apple-pie order,
was approved unanimously by the committee
last Wednesday and confirmed by the Senate
the next day. It is expected Mr. Doerfer will be
sworn in this week.

i He will replace Comr. Eugene H. Merrill,

SENATE Commerce Committee interrogates
Wisconsin Republican John C. Daerfer, {seated
front center, back to camera). Facing Mr.
Doerfer are {1 to r) Sens. John W. Bricker (R-

Utah Democrat, appointed by President Truman
to fill the term of former Comr. Robert F.
Jones who resigned last year. Mr. Merrill's re-
cess appointment terminates when Mr. Doerfer
takes the oath of office. Mr. Doerfer will serve
until June 30, 1954. Reappointment for a new
seven-year term from that date seems assured.

Commission Balance

Although the addition of Mr. Doerfer to the
Commission evens the number of Republican
and Democratic Commissioners, it is believed
that Independent Comr. Edward M. Webster,
former assistant chief engineer and ex-Coast
Guard chief communications officer, will line up
with the Republican team—Rosel H. Hyde,
Idaho Republican and former FCC general
counsel; George E. Sterling, Maine Republican
and former FCC chief engineer, and Mr.
Doerfer. However, Mr. Webster is noted for
pursuing an independent course, and therefore
there may be keen competition for his vote
from the Democratic members—Mr, Walker,
Oklahoma; Robert T, Bartley, Texas, and Miss
Frieda B. Hennock, New York,

Choice of a new chairman of the Commis-
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sion, who can be named at will by the President,
still seems uncertain,

Those who take the view that Mr. Doerfer
will get the nod point to President Eisenhower's
appointment of Washington attorney Edward
F. Howrey to the Federal Trade Commission
and his almost immediate designation as chair-
man following Scnate confirmation a few weeks
ago.

Hyde’s Stock Rises

But during the last week the stock of Mr.
Hyde—who has been prominently mentioned
for the chairmanship ever since the Nov. 20
election results—began tc rise again. White
House officials were told, it was said, that only
through Mr, Hyde’s elevation could the FCC
be assured of a Republican majority in re-
organizing that agency, This is based on the
assumption that Mr. Hyde, with his 25 years
experience in communications regulation, could
move more effectively sooner than Mr. Doerfer,
a newcomer to the field.

At the Senate hearing on the nomination,
Mr. Doerfer had the support of both Wisconsin

e ool

Ohiol}, Charles W. Tobey (R-N. H.), chairman;
Edwin C. Johnson (D-Colo.), and Lester C. Hunt
(D-Wyo.). Man seated next to Mr. Doerfer and
facing camera, is transcribing proceedings.

Senators, Republicans Alexander Wiley and
Joseph R. McCarthy. Sen. Wiley appeared
personally for the nominee and described Mr.
Doerfer’s “distinguished career” and “great
accomplishments” as a member and as chair-
man of the Public Service Commission of Wis-
consin.

Sen. Wiley was followed by Wisconsin Gov,
Walter J. Kohler who praised Mr. Doerfer's
integrity and conscientiousness, and spoke
highly of his ability to expedite matters.

This brought a remark by Sen. Charles W.
Tobey (R-N. H.), chairman of the Senate Com-
merce Committee, that the FCC was the
“weakest commission in Washington” in this
respect. Sen. Edwin C. Johnson (D-Colo.) re-
joined that perhaps it was Congress’ fault, for
not giving the Commission enough funds to
hire “sufficient hearing teams.”

Forthright, youthful appearing Mr. Doerfer
—he’s 48—obviously impressed the Senators.
Since there is no TV in his home market he
admitted he did not own a TV set and thus
had no firm convictions on educational TV
or color TV. He also made it plain that he

FCC Commissioner-designate John C. Doerfer

appears before the Senate Interstate & For-

eign Commerce Committee hearing on his
nomination.

came from a strong Democratic family and had
actually run for the Democratic nomination for
state senator—but unsuccessfully.

Switched Allegiance

He explained that after President Roosevelt’s
Supreme Court “packing” plan, he switched his
allegiance to the Republican party, and that he
had actively supported Wendell L. Willkie in
1940. He has since then considered himself a
Republican, although not affiliated with any
political party, he stated.

Bulk of the hearing on Mr. Doerfer’s nom-
ination was an exchange of views among com-
mittee members on educational television, and
the surprise announcement by Sen. Tobey that
the Senate Commerce Committee would hold
hearings on the subject “in 10 days” (see
separate story on page 58).

House Group Bars Media
From L. A. Red Hearings

ALL news media will be barred from the House
Un-American Activities subcommittee’s closed
sessions in Los Angeles starting today (Monday}
when many witnesses who objected to being
televised at the earlier open hearings will testify.
Rep. Donald L. Jackson (R-Calif), who will
preside, last week said the anonymity requested
by these witnesses should extend to all media.

Two “friendly” witnesses last week were
Dwight Hauser, ABC radio writer-director, and
Roy Erwin, freelance actor-writer-scund effects
man.

Discipline Contemplated

Disciplinary action against Jody Gilbert, ra-
dio-TV actress, and Libby Burke, TV dancer,
and any other member of the American Federa-
tion of Television and Radio Artists who re-
fused to cooperate at the hearings, will be de-
termined next Monday (April 13) by the board
of AFTRA’s Los Angeles Local.

“Unfriendly” witnesses will face charges of
conduct prejudical to the welfare of AFTRA
under a new ruling adopted by the local last
month [B®T, March 16]. Those being dis-
ciplined will have the right to a hearing and
appeal to the membership, the national board
or convention.
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A REPORT ON

' YEARS OF SERVICE

Radio WOW began its 31st successful broadcasting year on April 2, 1953!

The audience of Radio WOW is now 100,000 families greater than its nearest
competitor — 243,000 families greater than the third station.

This 31st year looks like it will be the greatest year in billings in the station’s
history.

Why?

Take a look at these five solid reasons why Radio WOW continues
its leadership:

1. 590 kilocycles, 5,000 watts. Radio WOW's (brand new RCA)
transmitter delivers a strong, clear signal both day and night, for
nearly 200 miles in all directions from Omaha.

2. Programming. An NBC affiliate for 26 years. The finest local
programs. Radic WOW's emphasis on excellent News Service is
nationally recognized and respected.

3. A Rich Farm Market. The WOW-Land Farmer is the world’s
finest customer for all goods and services.

4. Progressive ownership and management “know-how.” Frank
P. Fogarty carries on with a veteran staff trained by the late John
J. Gillin, Jr. The ownership is the solid, progressive Meredith
Publishing Company of "Better Homes and Gardens” and “Suc-
cessful Farming"' fame.

5. Promotion and merchandising. Alert, aggressive, continuous,
past, present, and future!

This five-point unbeatable combination is a specific formula for advertising success in WOW-Land.

BROADCASTING

'RADIO

- JOHN BLAIR AND CO.
Nat'l Representatives

OMAHA

INSURANCE BUILDING
WEBSTER 3400

A MEREDITH STATION
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ROCHESTER SHARING DELAYED;
EIGHT NEW UHF PERMITS GRANTED

In a legal move, Gordon Brown is successful in staying the effec-
tiveness of the share-time grant to WHEC and WVET in Rochester.

PLUNGING deeper into the legal convulsions
which confront the industry over the right to
protest non-hearing TV grants under Sec. 309(c)
of the Communications Act, FCC last week
postponed the effective date of its new share-
time permits for vhf Ch. 10 at Rochester, N. Y.
[B®T, March 16].

Heeding the protest of Gordon Brown, opera-
tor of WSAY Rochester, FCC stayed effective-
ness of the Ch. 10 share-time authorizations
made to WHEC and WVET there and desig-
nated their applications for hearing “at a time
and place, and upon appropriate issues, to be
designated by further order of the Commis-
sion.”

An “expedited” hearing is called for under
the terms of the new protest rule, Sec. 309(c),
a McFarland Act amendment to the radio-TV
law. To be considered, a protest must be filed
within 30 days of a TV grant. Once a protest
is filed, FCC must act upon it within 15 days.

Both WHEC and WVET had been competi-
tors for vhf Ch. 10. They obtained their grants

| upon submission of the share-time proposal in
1 order to avoid lengthy comparative hearing.

Mr. Brown, charging FCC acted too quickly
on the share-time proposal, protests that his
newly-filed Ch. 10 application is entitled to
consideration. .

His complaint, only one of several filed
against new non-hearing TV grants under the

BT —
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terms of Sec. 309(c), stems from the precedent
case involving WGRD Grand Rapids, Mich.,
and its economic objection to the uhf Ch. 35
grant at Muskegon, Mich., to Versluis Radio
& TV Inc.

FCC first denied the WGRD complaint, but
later reversed itself after consultation with the
U. S. Attorney General and ruled WGRD is a
“party in interest” under Sec. 309(c) [BeT,
March 30]. The Versluis application is set for
hearing April 22 in Washington, the Ch. 35
grant being stayed pending outcome.

Concurrently, FCC last week issued permits
for eight new uhf stations, including one for
uhf Ch. 27 at Rochester to Genesee Valley
TV Co., a merger of two former competitors
for Ch. 27 (BT, March 30]. The=y are WRNY
Rochester and Schine Chain Theatres, 55%
owner of WPTR Albany. Each acquires half-
interest in the new permittee.

Construction permits were issued to the fol-
lowing:

Alexandria, La. (City priority Group A-2, No.
131) — Barnet Brezner (general contractor),
granted uhf Ch. 62, effective radiated power
21.5 kw visual and 11.5 kw aural; antenna
height above average terrain 640 ft.

Lewistown, Pa. {(Group A-2, No. 380)—Lewis-
town Bestg. Co. (WMRF), granted uhf Ch. 38,
ERP 21.5 kw visual and 11 kw aural; antenna
1,020 ft.

Tulare, Calif. (Group A-2, No. £19)—Sheldon
Anderson (KCOK), granted uhf Ch. 27, ERP
105 kw visual and 59 kw aural; antenna 690 ft.

Marion, Va. {Group A-2, No. 708)—Mountain
Empire Bestg, Corp. (WMEYV), granted uhf Ch.
50, ERP 110 kw visual and 60 kw aural; an-
tenna 1,600 ft.

New Brunswick, N. J. (Group B-1, No. 138) =
Home News Pub. Co., granted uhf Ch. 47, ERP
87 kw visual and 49 kw aural; antenna 430 ft.

New Orleans, La. (Group B-4, No. 184) =
CKG TV Co. (WMRY), granted uhf Ch. 26,
ERP 100 kw visual and 54 kw aural; antenna
330 ft.

New Orleans, La. (Group B-4, No. 184) —
Community TV Corp., granted uhf Ch. 32, ERP
85 kw visual and 48 kw aural; antenna 470 ft.

Rochester, N. Y. (Group B-4, No. 191)—Gen-
esee Valley TV Co. {(merger of WRNY and
Schine Chain Theatres bids), granted uvhf Ch.
27, ERP 265 kw visual and 135 kw aural; an-
tenna 440 ft. Comr. Frieda B. Hennock favored
letter of further inquiry.

Post-Thaw Grants 333
The eight new station permits increase post-
thaw grants to 333 and the total outstanding
U. S. TV station authorizations to 441. A total
of 154 stations is operating commercially.

In other actions last week, FCC denied the
petition of Hearst Corp. for rehearing and dis-
missed the Hearst application for vhf Ch. 10 at
Milwaukee. Ch. 10 was reserved for educa-
tional use by the Sixth Report and Order, FCC
noted, hence the channel is no longer available
for commercial use. Operator of WISN Mil-
waukee, Hearst went through hearing for TV
there in 1948 but the freeze was imposed be-
fore a decision was rendered. FCC concluded
H=arst was uniformly treated by the Sixth Re-
port.

In a concurring statement, Comr. Robert T.
Bartley commented that to delay a ruling would
provide no solution. “Even if we should allow
the application to remain on file after recon-
sideration of the allocation for Milwaukee, we
could not, in fairness, refuse to consider any

other commercial applicant for Ch. 10,” he
said.

Comr. Rosel H. Hyde dissented, stating the
bid should not be dismissed “without an op-
portunity to re-examine the allocation of fa-
cilities to the Milwaukee area.”

* FCC also finalized its proposed allocation of
uhf Ch. 75 to Patchogue, N. Y. [B®T, Jan. 5].
The channel is sought by WALK there. Comr.
Bartley dissented “in view of the possibility of
arriving at a more efficient use of the spec-
trum.”

The Commission denied petitions of WCAE
Pittsburgh and WHIS Bluefield, W. Va., and
finalized its proposal to assign vhf Ch. 4 to
Fayetteville, W. Va., requested by WOAY Oak
Hill, W. Va. [B®T, Feb. 21]. Offset carrier re-
quirement for reserved Ch. 4 at Chapel Hill,
N.C., is changed to plus.

On petition by the Western Massachusetts
Educational TV Council, Amherst, Mass., the
Commission proposed rule-making to assign
vhf Ch. 8 to Amherst and uhf Ch. 80 to
North Adams, Mass., both to be reserved for
noncommercial, educational use. Comments
are due April 20.

The Commission denied a petition by Storer
Broadcasting Co. to reconsider on the merits
FCC’s ruling that Storer must chose between
pending TV bids at Miami and Wheeling
[B®T, Feb. 2]. FCC, however, decided to
withhold any further action for seven days on
TV bids in conflict with Storer’s applications
both in Miami and Wheeling-Steubenville so
that Storer may elect which bid it will prose-
cute. Ch. 10 is invelved at Miami; Ch. 9 at
Wheeling-Steubenville.

FCC ruled earlier that since Storer already
operates four TV stations, it could apply for
only one more in view of the five-station limit.
This is considered a precedent decision, since
the multiple ownership rule heretofore has not
been applied to applications.

Storer, meanwhile, has purchased WBRC-
AM-TV Birmingham for $2.4 million, subject
to FCC approval, and is expected to drop both
its Miami and Wheeling bids [B®T, March 30].

Other Protests

Other than the TV-grant protests by Mr.
Brown and WGRD Battle Creek, FCC has re-
ceived protests to its authorizations for uhf
Ch. 46 at Durham, N. C., and vhf Ch. 8
(share-time permits) at Salinas-Monterey,
Calif., filed respectively by WSSB Durham and
KICU (TV) Salinas, new uhf Ch. 28 grantee
[BeT, March 30]. Both complaints were filed
pursuant to Sec. 309(c).

T. E. Allen & Sons Inc., the Ch. 46 grantee
at Durham, comprising a merger of T. E. Allen
& Sons and WTOB Winston-Salem, former
competitors for the channel, told FCC last
week that WSSB’s protest specifies no issues
and does not meet technical requirements of
Sec. 309(c), hence it is not a “party in interest.”
Allen asserts that WSSB’s application for Ch.
46 was untimely and asks -the Commission to
affirrh the FCC secretary’s action returning the
bid to WSSB.

The Chief of FCC’s Broadcast Bureau also
tendered an affidavit by Joseph N. Nelson,
chief of his TV Facilities Division Application
Branch, refuting certain allegations of WSSB
about telephone conversations on the status of
the Allen application and WSSB's proposal to
file.

KMBY-TV Monterey and KSBW-TV Salinas,
new share-time Ch. 8 grantees, charged KiCU’s
“letter of protest” was filed too late, is without
merit and is not in proper form for consider-
ation.
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THE
WINNER

OF SPACE PATROL’S
BLOOD BOOSTER
CONTEST

This man—and everyone whose
life depends on blood transfusion
—is the real winner of Ralston’s
Blood Booster Contest. Thanks to
the promotion of radio and TV
stations carrying Space Patrol,
kids everywhere are recruiting
adult blood donors. We congrat-
ulate contest winners and all sta-
tions who participated !

GIVE BLOOD NOW

Iy

STATIONS WHO
HELPED HIM WIN

GRAND PRIZE WINNER

{Nash Rambler Airflyte Station
Wagon; fully equipped with all the
“Cystom Extras"—radio, conditioned
air system, foam cushion seats, etc.)

RADIO STATION

WKNA

Charleston, W, Va.

FIRST PRIZE

SECOND PRIZE

FIRST PRIZE

SECOND PRIZE

THIRD PRIZE

TV PRIZE WINNERS

{Avricon Cine-Voice Sound Movie Camera, plays on
any 16 mm sound projector)

{Minitape Portable Tape Recorder, 13-lb,, battery-
operated. Model M5A)

RADIO PRIZE WINNERS

{Portable Magnecord Recorder with play-back ampli-
fier. 3 heads for monitoring from tape. Model PT43)

{Minitape Portable Tape Recorder, type used by over
500 radio stations. Model MSA)

{Minitape Portable Tape Recorder, self-contained, net-
work-quality recordings. Model M5A)

SPONSORED BY RALSTON PURINA COMPANY, ST.

KMTV

Omaho, Nebraska

KSL-TV
Salt Lake City, Utah

WAYS

Charlote,
North Carolina

WGH

Norfolk, Vieginia

WSAZ

Huntingten,
Waest Virginia

LOUIS, MO.
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PUBLIC COLOR TV BY CHRISTMAS
IS PREDICTED BY WOLVERTON

House Commerce Committee Chairman Wolverton believes public
color TV will be available early if NTSC’s system lives up to promises
and “FCC cooperates.” FCC Chairman Walker calls for caution in
scrapping the current system in favor of a new one but thinks any

new hearing could be shortened.

COLOR TV by Christmas, That is House
Commerce Committee Chairman Charles A.
Wolverton’s prediction “if the National Tele-
vision System Committee fulfills its optimistic
promises and the FCC cooperates.”

The New Jersey Republican hazarded that
guess when asked his idea on when color TV
for the public might arrive, following last week's
testimony by FCC Chairman Paul A. Walker
before the House committee investigating the
status of color television [B®T, March 30,
23).

At the same time, Rep. Wolverton said the
committee might ask additional manufacturers
to testify in order that it can get more informa-
tion on the “industrial and commercial” aspects
of polychrome video. The committee has
heard representatives of RCA, CBS-Columbia,
DuMont, GE and NTSC.

Demonstrations Next Week

This, he said, would be considered after the
Committee’s visit to Princeton and New York
April 14-15 to view comparative demonstra-
tions of the NTSC and CBS systems. The
committee also hopes to view RCA’s receiver
and tube developments and Chromatic Tele-
vision’s tri-color tube (the Lawrence tube).

Still unanswered is whether the Senate Com-
merce Committee intends to move into the
color TV arena. General impression is that it
will not—provided the House Committee’s ac-
tivities result in the public getting color video
in reasonable time.

View of Sen. Edwin C. Johnson (D-Colo.),
whose open letter to Senate Commerce Com-
mittee Chairman Charles W, Tobey (R-N. H.)
sparked the current congressional interest in
multi-hued video [B®T, March 16], is that
there might be no need for the Senate to “plow
the same ground” if the House Committee is
successful in “giving the public color.”

“1f the House Committee accomplishes that,”

‘the Colorado Democrat said, “I’ll say amen and

glory be.”
Some observers have thought the Senate

FCC CHAIRMAN Paul A. Walker was flanked
by advisers before House Commerce Committee.
L to r: Benedict P, Cottone, general counsel;
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might move into the realm of facets touched
upon by the House Committee—origin of NPA
Order M-90 which effectively banned the pro-
duction of color TV receivers, the organization
of NTSC and the Justice Dept.’s investigation
of the electronics manufacturing industry. Sen,
Johnson’s observation was that most of this
was “water over the dam” and he questioned
whether anything could be gained by it.

Essence of Chmn. Walker’s testimony before
the House committee was that the Commission
must be cautious before approving a new color
TV system and scrapping the field sequential
approved system. However, he said he thought
that any future hearing could be shortened
considerably.

“. . . Any system of color television which
is to be with the public for years,” Mr. Walker
urged, “merits the most serious governmental
deliberation. These deliberations should not
and need not be interminable, but they should
assure the public that all persons having a
worthwhile contribution to make to a correct
answer should have the opportunity to be
heard.”

‘Don’t Let Public Decide’

This also was his answer to the RCA recom-
mendation that the FCC immediately authorize
the compatible NTSC standards and “let the
public decide.” He called the suggestion “fun-
damentally unsound.”

Authorization of multiple standards would,
Mr. Walker declared, “completely destroy the
fundamental competitive basis upon which
broadcasting was intended by Congress to op-
erate , . . each [station] would have in effect a
monopoly of the attention of its audience . . .
public choice from among several color sys-
tems becomes a snare and a delusion . . . it
deprives the public of the real freedom of
choice in programming which is the cornerstone
of our American system of broadcasting.”

Mr. Walker defended the FCC’s choice of the
CBS-sponsored field sequential system in 1950
as the only one that “measured up to those

Curtis B. Plummer, chief, Broadcast Bureau;
Mr. Walker, and Edward W. Allen Jr., chief

engineer.

NTSC Tests

COLOR TV tests with the compatible
National Television System Committee
standards are under way now with the
following participants: WNBT (TV) New
York, WPTZ (TV) Philadelphia, and the
experimental transmitters of General
Electric, Syracuse; Zenith Radio Corp.,
Chicago, and Allen B. DuMont Labs.,
New York. Tests are run when and as
needed.

standards [criteria for color TV]". He called
attention to the FCC 1950 FCC report which
said that “compatibility is too high a price to
put on color.” He added: “It [the field sequen-
tial system] and it alone afforded an available,
adequate, simple and relatively inexpensive
methed of securing color television.”

In answer to Dr. W. R. G. Baker, GE Elec-
tronics Div. vice president and chairman of
NTSC, who asked that the FCC cooperate more
fully with the NTSC group, Mr. Walker re-
counted the liaison already established between
the gavernment agency and the manufacturers’
committee.

The FCC chairman also explained that ex-
perimental rules of the Commission applied to
all services, not only to color television. Dr,
Baker had complained that the FCC's regula-
tions made it impossible to test NTSC color
signals during regular programming hours. Mr.
Walker assured the House committee that the
FCC would be sympathetic if applications for
such experimental tests were submitted. Mr.
Walker also revealed that only three out of 26
original applications for authorization to test
NTSC color system had been turned down.

Not only does the law require the Commis-
sion to take certain steps in matters involving
rule changes, Mr. Walker pointed out, but the
Commission must be certain that any standards
it approves meet the tests of practicality.

Any new hearing should not take as long
as the 1949-50 color hearing, he said. The
Commission would not be “starting from
scratch,” he said. If there is only one pro-
ponent, he declared, the hearing should not
take too long.

The FCC had nothing to do with NPA Order
M-90, Mr. Walker said. It was not consulted,
he added. In response to a question, Mr.
Walker said he would have recommended
against the issuance of the order, unless he was
convinced by NPA officials that it was required
because of the materials situation.

In response to a question from Rep. Wolver-
ton as to when he thinks color TV might be
available to the public, Mr. Walker replied: “I
wish we knew, Mr, Chairman, ] wish we knew.”

He said he agreed with Dr. Baker that NTSC
should be permitted to test its proposed sys-
tem and that the four to six months for testing
“seems” reasonable. He agreed that the Com-
mission could, on its own motion, institute pro-
ceedings, but he felt that it would be best for
the move to come from the industry. He also
said in reply to a question that he did not think
the indusiry in asking for time to complete
tests was trying to delay color TV.

FCC Reports to Congress

FCC_ submitted its third monthly report on
pending applications to Congress last week,
listing uncontested pending applications 90 days
or older and hearing cases which were com-
pleted six months or more. Report is required
by the provisions of the McFarland Act, which
went into effect last July.

BROADCASTING @ TELECASTING



Still a Growing Boy!

We think we know what's happening to
radio. We know we know what’s
happening to WSM. It's showing a very
healthy growth, thank you. For proof we
offer the comparison {right) and the latest
Nielsen Coverage Study Map below.

X

¢
X

IJ.IIII_Hll]

Irving Waugh or any Petry Man will be
happy to show you the complete Nielsen
Coverage Study. Better see it before you
make any advertising plans for the
Central South.

b WSM
1953 Nielsen
Coverage Service

1,915,140

wS M Audience Families
Nashville . . . 650 ‘

Clear Channel 50,000 Watis

1949 BMB Station
Audience Report # 2
1,811,870

Audience Families

Wt it gt

d m]lllllllll}l

NCS MARKET AREAS

WSM {Arear in which italen has day or night coverage) l
MAP 10.4 73.30% oo L L
| & Ops, Sa 5,
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SENATE TO HEAR
EDUCATIONAL TV

During hearing on John C.
Doerfer’s nomination to FCC,
Sen. Tobey announces that the
Commerce Committee soon
will look into educational TV.

HEARING on educational TV, April 16, was
announced by Senate Commerce Committee
Chairman Charles W, Tobey (R-N.H.) during
discussion on reserved channels at the hearing
on the nomination of John C., Doerfer, Wis-
consin Public Service Commission chairman,
to be a member of the FCC.

Promise for the hearings came from Sen.
Tobey, when discussion among Sens. John
Bricker (R-Ohio), Edwin C. Johnson (D-Colo.),
John Marshall Butler (R-Md.) and others
waxed warm.

Discussion started when Sen, Bricker asked
Mr. Doerfer whether he was in favor of re-
serving channels for educational television. If
educational institutions lose this opportunity,
Sen. Bricker said, they may never recover
“these losses.”

Suggestion that educational institutions work
with existing commercial stations was broached
by Sen. Butler. The “freshman” Maryland
Senator thought that educational programs can
be worked in on regular stations, “not dedi-
cated stations.”

Force Stations to Give Time

‘ Belief that the answer lay in giving the
FCC aunthority to force commercial stations
| to devote a certain portion of their time for
| education was voiced by Sen. Johnson. The
ranking Democrat on the Senate Commerce
Committee referred to a proposal he had made
| during the course of the FCC’s TV freeze., He
said not many educational institutions have the
funds and skills to put on good educational pro-
grams and run stations.

Sen. Lester C. Hunt (D-Wyo.) suggested
that educational television reservations be han-
dled on a case by case basis. That is, he
said, in Wyoming where schools and colleges
cannot afford to run their own stations, they
should be given time on commercial stations;
in Ohio where educational institutions can

Stanton’s View

FIRST OPPOSITION to FCC chairman
Paul A. Walker’s opinion that networks
should be licensed, expressed to the

House Commerce Committee last month
|| [B®T, Feb. 23}, has been sounded by
'| CBS President Frank Stanton. Appear-
ing before the same committee, which
is investigating the status of color tele-
vision, Mr. Stanton was asked about his
views regarding licensing of networks.
He said he did not believe it was neces-
sary, particularly since the FCC exerted
an influence over networks through its
control of the licenses of the networks'
owned and operated stations.

In a clarification of Mr. Walker’s views
on network licensing, the FCC chairman
two weeks ago read a statement sub-
scribed to by the entire Commission
which stated that a study of network
operation should be undertaken first,
after which a recommendation that net-
works be licensed might be made [BeT,
March 16].
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and desire to run their own stations, they
should be given that opportunity.

Sen. Bricker declared that educational tele-
vision has “great possibilities” to get the “very
best programs” to the public. Reservation of
TV channels for education, the Ohio Senator
said, will give educators a chance to have
their own stations.

“I don’t want to see this great facility taken
over entirely by educational institutions,” he
said, “but I feel strongly we are passing up
one of the great opportunities in the educational
field if we don’t reserve channels for them.”

Sen. Bricker was the author in the 82nd
Congress of a bill (§ J Res 28) directing the
FCC to make a study of educational television
and reserved non-commercial channels.

Sees Commercial Monopoly

Sen. Butler foresaw the possibility of a com-
mercial monopoly in instances where only two
channels were available for a community—
one educational and one commercial.

At this point Mr. Doerfer managed to
answer Sen. Bricker’s original guestion. Mr.
Doerfer said he did not know enough about
the subject, was inclined to approach the
question “cautiously” and would reserve judg-
ment until he understood the situation better.

When the FCC issued its end-of-freeze re-
port last year [B®T, April 14, 1952], it
placed in reserved status for one year 242
channels for educational, non-commercial sta-
tions. Thus far it has granted 14 educational
applications and has 43 on file pending action.
On June 2, requests for change of these re-
servations to commercial usage will be en-
tertained by the Commission. On that date,
freeze on any changes in allocation table will
be lifted.

Mountaintop-High Power TV
Urged for Montana by Craney

TELEVISION coverage of Montana’s vast areas
by several high-power mountaintop transmitters
was proposed to the FCC last week by E. B.
Craney, treasurer of Television Montana, in
withdrawing an application for Ch. 3 in Great
Falls.

Mr., Crarey js president of XXLY-TV
Spokane and operates a group of northwest
radio stations. He is a principal in KXLF
Butte, which has received a Ch, 6 TV grant
[B®T, March 9].

Recently Television Montana called a con-
ference of Montana TV applicants to discuss
the chance of getting FCC approval of high-
power mountaintop stations on a group basis,
with dominance avoided through limitation of
stock ownership in any one person or group.

The plan would bring TV service to most of
the people of Montana rather than serve only a
few in centers of population, according to Mr.
Craney, making the state a single market de-
sirable to national advertisers and thus attract-
ing top programs.

Mr. Craney told FCC the plan “would have
the possible drawback of instituting a state
rather than a community TV system but for a
state of such wide area and few people this
would probably prove a boon rather than a
drawback.” The plan has been abandoned for
lack of cooperative interest, he said.

Television Montana is going ahead with its
Butte CP plans but may again ask a change in
transmitter site, he said. As to Great Falls,
he said a grant has been made to others (KFBB-
TV, Ch. 5) and the Television Montana applica-
tion is tied up and will have to go to hearing.

KGKL SURRENDERS
VHF CH. 3 CP

THE FIRST post-thaw TV construction permit
to be surrendered—for vhf Ch. 3 at San
Angelo, Tex.—was turned back to the FCC
last week by KGKL San Angelo because
“the market is not large enough to support
two TV stations.”

Another TV grantee. Westex.TV Co., al-
ready is building on vhf Ch. 8 there. It is
identified in ownership with KTXL San Angelo.

Lewis O, Seibert, secretary-treasurer and
10% owner of KGKL Inc., licensee of KGKL
and permittee of KGKL-TV, told BeT last
week that he considers the two-TV station sit-
vation there “economically unsound,” eventu-
ally resulting in “inferior service.”

“There is no cheap way to operate a televi-
sion station that I know of,” Mr. Seibert com-
mented.

Earlier, one operating TV station—also a
post-thaw grantee—discontinued service for
economic reasons. It was KONA-TV Hono-
lulu, assigned vhf Ch. 11 and the island city’s
second operating station. KONA-TV has been
purchased jointly by KPOA and KGU Hono-
lulu [B®T, March 16]. -

San Angelo had a 1950 population of 52,-
093, with 89.7% radio saturation accounting
for 13,742 radio homes. The primary area
of KGKL encompasses 32,963 radio families,
Mr. Seibert quoted from a recemt audience
report.

KGKL and KTXL are the only local radio
stations. Founded in 1928, KGKL is assigned
5 kw day, 1 kw night on 960 ke, directional
night, and is an ABC affiliate. KTXL, founded
in 1947, is a Mutual outlet and assigned 250
won 1340 kec.

Mr. Seibert has purchased the remaining
90% interest in KGKL from other stock-
holders for a total consideration of $450,000
[B®T, March 16]. Application for assignment
of the station’s license from KGKL Inc. to Mr,
Seibert individually is pending FCC approval.
Mr. Seibert acquires all company assets in the
transaction.

The balance sheet of KGKL Inc., submitted
with the transfer bid and dated Nov. 30, 1952,
reported total current assets of $204,300, in-
cluding nearly $111,000 cash. Fixed assets
totaled $25,900. Liabilities were listed as
$32,000. Total net worth was given as $198,-
000-plus.  Surplus of nearly $135,000 was
given, with current profit cited as in excess of
$23,000. Mr. Seibert's net worth was given
as nearly $103,000 on Dec. 22, 1952.

Hobby Nominated

NOMINATION of Mrs. Oveta Culp
Hobby (KPRC-AM-TV Houston, Hous-
ton Post) t0 be a Cabinet member was
sent to the Senate Thursday by President
Eisenhower. Under the President’s Re-
organization Plan No. 1, the Federal
Security Agency becomes the Dept. of
Health, Education and Welfare. Legis-
lation (HJRes-223) bringing about cab-
inet status was passed by the House
March 18 and by the Senate March 30,
and signed immediately by the President.
Mrs. Hobby’s new title will be Secretary
of Health, Education and Welfare. The
nomination is effective April 11, if con-
firmed by the Senate.
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For full information on how you can put Associated Pres§ news fo work
for you and your sponsors, contact your AP Field Representative or write

Hundreds of the country’s finest stations announce with pride

““THIS STATION IS A MEMBER OF THE ASSOCIATED PRESS.”

Southern Pines, N. C.

Southern Pines, N. C.

Chevrolet-Cadiliac Co.

“AP news has been the mainstay of our advertising for six
years. To check on the results, we recently made a study of our
bank clearances and charge accounts. it showed that occa-
sional customers now travel 25 per cent further to trade with
us—and become regular customers. With AP news over WEEB,
we are consistently gaining new accounts that formerly went
into other communities to trade.”

“With AP news you have a pragram for every level of advertiser
—a serving for every taste. Our satisfied sponsors include such
diverse businesses as auto dealers, a farm supply store, and an
insurance agency.”

“Our noon news broadcasts over KSUM bring immediate results.

Many times we advertised a used car, truck or piece of farm
machinery at noon—and sold it before 1 P.M. 1 hope sincerely
we'll be sponsoring AP news. for many years to come’

“We ORIGINATE eleven daily newscasts—all sold. AP news
means continued good wift from sponsors.”
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GOVERNMENT

BUDGET BUREAU CUTS FCC $1.2 MILLION

Economy-minded GOP Bureau
slices FCC budget request to
$7.1 million, it is revealed on
Capitol Hill. Next considera-
tion is up to Congress.

FCC got cut $1.2 million by the new economy-
minded Republican Budget Bureau—from $8.3
million to $7.1 million for fiscal 1954—tran-
script of executive testimony before the House
Appropriations Committee on Feb. 26, released
today, revealed. The House committee has still
to recommend an appropriation.

Hearing record showed that the FCC request-
ed $9.9 million and was trimmed to $8.3 mil-
lion in President Truman’s budget message.
Further trimming accomplished by President
Eisenhower's budget director cut requested per-
sonnel in technical research and frequency
allocation, field engineering and monitoring
and safety and special radio services, leaving
them at present levels.

Cuts also eliminated funds for proposed net-
work study and requested funds for printing
and reproduction by more than 50%, for the
purchase of equipment by 45% and for land
and structures by 85%.

Broadcast Bureau personnel was cut back
from requested 276 to 256, which compares
with 150 employed in 1952 fiscal year and esti-
mated 194 this year. The reductions were made
on the assumption, FCC Chairman Paul A.
Walker informed the House committee, that
standard broadcasting backlogs would be per-
mitted to increase and that productivity would
be increased, and that further streamlining was
required in handling renewals, transfers and
assignments.

No cut was made in the estimated personnel
required to handle TV and FM cases, Mr.
Walker said.

Commission has a backlog of 17,621 appli-
cations pending as of Jan. 31, Mr. Walker in-
formed the committee. Of these, 2,274 were
broadcasting applications (870 AM, 189 FM,
883 TV and 332 others). Mr, Walker said
there were 550 conflicting TV applications
which would have to go to hearing. He esti-
mated, at committee urging, that it might take
“three, four, five years before we get caught
up with our present force.”

Need 40 Examiners

It would take a staff of 279 to clean up the
existing TV hearing cases by June 30, 1954,
Comr. Robert T. Bartley said in submitting a
survey made by the staff at his request. This
would cost $1,671,200 in salaries he said.
Estimate is based on use of 40 examiners, he
explained.

Length of TV hearings was subject of com-
plaint by Reps. Albert Thomas (D-Tex.) and
Sidney R. Yates (D-Ill.). They asked why
attorneys’ examinations and cross examina-
tions were unduly prolonging hearings.

Mr. Walker replied in these words:

You are right, and that sounds like a very
simple statement, it looks like a very simple
thing until you get into these hearings and some
of the lawyers begin to cross-examine the oppo-
nent on the ground of his finaneial qualiﬁca?lon,
and those things run on and on and on, and yet,
as I say, we have tried to shorten up the time
of the hearings by provision in our rules, and
through cosoti)leution of the local bar associa-
tions, and 1 these hearings go on for a long,
long time.

It is the hardest thing in the world to keep a
lawyer quiet or to keep him from asking too
many questions—and I am not saying that crit-
ically; T am just telling you that it is a part of
the process that is hard to reform so as to keep
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Eihese hearings down to a reasonable length of
me.

In answer to another question by Rep. Yates,
the Commission furnished the following infor-
mation regarding newspaper ownership: News-
papers have a direct or indirect interest in 86
of the 355 TV stations authorized and in
556 of the 2,450 AM stations operating. That
is 24% of the TV stations and 22.7% of the
AM stations, the Commission reported.

Information submitted to the House commit-
tee also showed that the FCC owned $2,186,384
worth of equipment.

FCC Remote-Operator Rules
Go Into Effect on April 15

REVISED FCC rules permitting remote opera-
tion of transmitters of 10 kw or less power and
easing operator ticket requirements will go into
effect April 15, ending a long battle by NARTB
to obtain recognition of technical progress.

FCC last Monday denied an appeal by In-
ternational Brotherhood of Electrical Workers,
(IBEW) [B®T, March 9] for reconsideration of
its Jan. 26 order revising the rules [B®T, Feb.
2}. NARTRB last March 17 had filed a2 motion
to strike the IBEW petition and had opposed
the union's arguments. IBEW had claimed
security hazards plus economi¢ injury to tech-
nicians.

In its denial order the FCC held IBEW had
brought up no new facts or policy considerations
nor were its claims of harmful effect on the
Conelrad alert plan of radio-TV silence found
to be convincing.

Based on Economic, Technical Grounds

The new rules changes are based on both
economic and technological grounds, FCC
emphasized, but warned that compliance is
dependent to a large extent on the good faith
of licensees.

Comr. Hennock dissented on the ground
IBEW's petition warrants further hearing, in-
cluding oral argument.

FCC's action clinched a campaign by NARTB
under direction of a special committee headed
by William C. Grove, KFBC Cheyenne, Wyo.,
and head of Wyoming Cowboy Network.
Bernard Koteen served as special counsel to
the committee,

In a separate ruling FCC ordered WGNS
Murfreesboro, Tenn., to cease operating with
a person (named Freeze), who holds no opera-
tor’s permit, and with an operator of lesser
grade than authorized, as well as to keep re-
quired program logs.

Ask Conelrad Change

FCC has been asked by NARTB and NBC
to extend the release date of its proposed
Conelrad manual for 30 days to permit ad-
ditional comments. The Commission proposed
to incorporate the Conelrad plan (AM broad-
cast operation during enemy air attack) into
its rules.

NARTB notes that FM and TV stations are
eliminated from operation under Conelrad and
required to maintain silence during “alerts.”
It suggests the rules be modified to include FM
and TV if an acceptable plan can be devised at
this time.

Walker Approves lke

ALTHOUGH it wasn’t revealed at the
time, FCC Chairman Paul A. Walker
was in attendance at the Session of the
National Presbyterian Church, Wash-
ington, D. C., which accepted President
Eisenhower as a member of the church
on Feb. 1. The President met with the
Session on that day just before the reg-
ular Sunday worship service and was
accepted as a member upon confession
of faith. The Session is the goverming
body of the church. Chairman Walker
is one of the 30 Elders who comprise
the Session at the present time.

Reductions in VOA Stations
Save $500,000—Dr. Johnson

A Administrator Johnson re-
ports cancellation of contracts
for 12 transmitters results in
U. S. saving of a half-million
dollars annually.

REDUCTION in the number of Voice of
America shortwave transmitting stations
[CrLoseD CircurT, Oct. 20, 1952] was announced
last week by Dr. Robert L. Johnson, head of
the International Information Administration.
Cancelled, as of June 30, 1953, were contracts
with five private broadcasters for 12 trans-
mitters, resulting in a $500,000 annual saving,
Dr. Johnson said.

The Voice has been under fire by two Senate
groups—Permanent TInvestigating Committee,
headed by Sen. Joseph R. McCarthy (R-Wis.),
and a Senate Foreign Relations subcommittee,
chairmanned by Sen. Bourke B. Hickenlooper
(R-Iowa). The Mc¢Carthy committee has heard
complaints of inefficiency and communist in-
filtration [B®T, Feb. 23, et seq.]. The Hicken-
Iooper subcommittee, a continuance of a study
begun last year, has been looking into the prac-
tices and effectiveness of the entire overseas
information program [B®T, Feb. 9}.

Contracts Cancelled

Cancelled were contracts with the following
broadcasters (figures in parenthesis indicate
number of transmitters affected): World-Wide
Broadcasting Corp., Scituate, Mass. (5); Asso-
ciated Broadcasters, San Francisco (2); General
Electric Co., Belmont, Calif. (2); Crosley Broad-
casting Corp., Mason, Ohio (2), and Westing-
house Electric Corp., Hull, Mass. (1).

Continuing in use are 30 shottwave trans-
mitters, of which 16 are owned by the U. S., six
privately and eight jointly,

The Voice also owns and operates medium
wave transmitters in Munich, Germany;
Salonika, Greece; Wolferton, England, and the
U.S.S. Courier. All of these operate with 150-
300 kw output. Munich is due to be boosted
to almost 1,000 kw. Under construction are
two additional medium wave transmitters in the
Far East and in the planning stage is one for
the eastern Mediterranean,

Voice also operates RIAS (Radio in Ameri-
can Sector) Berlin, used for domestic German
consumption. In addition, VOA furnishes
friendly foreign governments with transcrip-
tions, tapes and scripts for use on domestic
facilities for home consumption.

Reduction in the number of shortwave trans-
mitters was brought about, Dr. Johnson said,
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warty, Charlotte, wMBR-Tv, Jacksonville, WAFM-Tv, Birmingham,
KcUL-1v, Galveston-Houston, KsL-Tv, Salt Lake City, xnxT, Los Angeles,
and CTPN, the CBS Television Pacific Network.



by a reduction of about 15% in the amount
of program time being broadcast worldwide.
This resulted in excess transmitter facilities, he
pointed out.

Meanwhile, the Senate subcommittee ended
several weeks of hearings last week, with Adver-
tising Council President Theodore S. Repplier,
publicist Edward L. Bernays and pollster Dr.
George Gallup testifying. Mr. Repplier sug-
gested advertising techniques be more fully used
in overseas propaganda, and Dr. Gallup called
for larger appropriations and more serious
evaluation studies.

Following the Easter recess, the subcom-
mittee will resume sessions, with State Dept.
officials scheduled to appear in behalf of the
I1A.

FCC Paperwork Reduced
For Radio-TY—Strouse

SHARP slashing of red tape involved in filling
out FCC forms has brought a new and har-
monious relationship between the industry and
the Commission, according to Ben Strouse,
WWDC Washington, chairman of the radio-TV
committee of the Advisory Council on Federal
Reports.

Writing in the Council’'s 10th anniversary
report, Mr. Strouse said that the number of
forms to be filled out by broadcasters has
been cut from 18 to 8 and the number of
pages from 379 to 52 [B®T, Nov. 3, Oct 6,
1952].

Form Styling Revised

Styling of forms has been revised to per-
mit carbon copies and ease of handling, re-
sulting in common benefit, Mr. Strouse ex-
plained. He said the informal FCC-industry
discussions, in cooperation with the Bureau
of the Budget, have involved a spirit of “give
and take and a desire to cooperate by both
parties that alone makes the existence of our
committee worthwhile.” David E. Cohn is
Budget Bureau liaison with the committee.

The joint undertaking, Mr. Strouse added,
has resulted in extensive reduction in costs
involved in filling out station forms for the
FCC.

Ilinois Solon Seeks
TV Libel Legislation

LIBEL LEGISLATION designed to place tele-
vision on the same footing with radio and
the press under Illinois law has been intro-
duced in the state legislature at Springfield.

Sen. William D, Connors (D-Chicago) spon-
sored a bill which would render station own-
ers and others guilty of libel for “maliciously
and knowingly” permitting broadcast utter-
ances defaming anyone. It would amend pres-
ent statutes which were revised in 1945 to jn-
clude radic as well as the press.

Special Exemption

As under current law, special exemption is
provided for utterances in political campaigns.
The bill explains that “the truth shall be a suffi-
cient defense,” as in radio and press cases.
Penalties call for up to one year imprisonment
and a $500 fine.

A Chicago attorney familiar with broadcast-
ing operations and libel raised the question of
whether the Connors legislation might not be
unconstitutional and extend beyond criminal
‘into civil liability. The present radio libel law,
he noted, extends only to criminal offenses.
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Color Quip

AFTER hearing Dr. Allen B, DuMont
observe that he didn’t think any color
system was ready yet although previous
witnesses had flatly said it was, House
Commerce Committee Chairman Rep.
Charles A, Wolverton (R-N.J.) ob-
served: “I guess we’ll have to get a
crystal ball if we want to know whether
color television is here or not.” Imme-

diately, a colleague added: “A color
crystal ball.” And another quipped:
“Compatible or incompatible, Mr.

Chairman?”

FCC Grants Three Transfers,
Five New AM Stations

FCC last week granted three station transfers
and five construction permits for new AM
stations.

Consent was granted to:

Assignment of license of KCOK Tulare, Calif.,
to Sheldon Anderson in compliance with the will
of Herman Anderson, deceased,

Assignment of construction permit of WCIN
Cincinnati from New York Technical Institute of
Cincinnati Inc. to Robert W. Rounsaville for
$15.646.95, amount expended by the former.

Assignment of permit of KPLN Camden, Ark.,
from Leo Howa trading as Mid-South Broad-
casting Co., to D. R. James Jr. Comrs. E, M.
Webster and Frieda B, Hennock dissented.

Five construction permits were granted for
new AM stations:

Andrew B. Letson, Ocala, Fla., 900 ke, 500 w
daytime. O. A. Tedrick, El Dorado, Kan., 1360 ke,
500 w day. Moritz Zenoﬁ Henderson, Nev 1440
ke, 250 w, unlimited Luther M. Jones, J'ackson,
Ohio, 1280 ke, kw day. Tiger River Corp.,
Chattahoochee, Fla {WKDO), granted construc-
tion permit to replace one which expired, 1380
ke, 500 w daytime.

KDON Santa Cruz, Calif, was authorized to
move its main studio to Salinas, maintaining
present studios at Santa Cruz and Long Beach
(1460 ke, 5 kw unlimited, DA).

KOPL Los Angeles was authorized to increase
power on 1540 kc daytime from 5 kw to 10

WBUT Butler, Pa., was granted change trom
1580 kc to 1050 kc, operating with 500 w day, D.

KEAR San Mateo, Calif.,, was granted ower
increase from 1 kw to 10 kw, operating unlimited
time on 1550 ke, DA-2.

KWIL Albany, Ore., was granted change from
ilﬁz:g ]l;(:‘ 250 w unlimited to 790 ke, 1 kw unlim-

NARTB Asks FCC Changes
In Its Rules Sec. 1.342

CHANGES in FCC’s proposed amendment of
Sec. 1.342 of its rules, covering documents that
AM, FM, TV and international broadcast sta-
tions must file, were asked last Monday by
NARTB.

Agreeing that changes are needed to end con-
fusion about what documents should be filed,
NARTB asked that interested parties get a
chance to comment once more when the pro-
posed language has been finalized. NARTRB
also urged FCC to remove a proposed section
relating to filing of mortgage or loan agree-
ments. Other portions of the rules require full
disclosure before changes in control or owner-
ship can be made, NARTB held.

Elimination of Bulk Time Provision

Elimination of a provision governing bulk
time sales on the ground it is covered elsewhere
in the rules was asked by NARTB. It suggested
removing part of an amendment covering filing
of contracts relating to officers, directors or
regular employes paid on a percentage of net
profits or required to share net losses. NARTB
claims this clause should be limited to manage-
ment personnel other than officers, directors or
employes of the licensee.

KLZ BRIEF DENIES
RIVAL’'S EXCEPTIONS

FCC sets oral argument in the
Denver Ch. 4 case as KLZ re-
plies to exceptions filed by
Denver Television Co.

REPLY to exceptions to examiner’s initial de-
cision in the Denver Ch. 4 case, filed three
weeks age by Denver Television Co. [B®T,
March 23], was made last week by KLZ Den-
ver, favored for the TV grant. At the same
time, the FCC set April 23 as the date for oral
argument on this case.

KLZ brief emphasized that Examiner James
D. Cunningham found no violation of the chain
broadcasting rules through KLZ's affiliation
agreement with CBS. It also reiterated the
examiner’s findings that KLLZ was better quali-
fied than Denver Television because of (1) local
residence, (2) public service and community af-
fairs, (3) integration of ownership and manage-
ment, (4) quality of proposed programs, (5)
public support, (6) operating policies, (7) over-
all plans for service, and (8) ability to execute
plans and policies due to facilities and experi-
ence of staff.

Denver Television’s attempt to brand the
KLZ-CBS affiliation agreement a violation of
chain broadcasting rules was rebuffed by KLZ
in its brief. KLZ quoted the examiner’s con-
tention that Denver Television’s position was a
“strained interpretation” of those rules. It also
pointed out that first refusal rights for TV—
the provision at issue-—had been in existence
by networks for at least 12 years and that FCC
had done nothing about it.

Allegation that principal KLZ stockholders
Harry Huffman, Frank H. Ricketson and Theo-
dore R. Gamble were tainted with an anti-trust
brush was rejected by KI.Z. The Denver sta-
tion emphasized that these men were employes
of corporations subjected to anti-trust proceed-
ings many years age and that none controlled
the policies of the companies with which they
were associated.

Reference to third principal stockholder J.
Elroy McCaw—that he misrepresented holdings
and positions in application—was denied by
K1LZ. In Mr. McCaw's 20-year record in
broadcasting, no material discrepancies were
found, K1.Z said. It also called attention to
the examiner’s decision which found that there
was no attempt by Mr. McCaw to misrepresent.

Radio and TV are complementary, not com-
petitive as alleged by Denver Television, KL.Z
brief asserted. This was in response to the
position of Denver Television that radio owner-
ship should be considered a disqualifying factor
in TV grants.

There is no record that TV has cut the ag-
gregate AM audience, KLZ said. It also pointed
to the increase of national spot AM business
since the advent of TV.

In answer to the Broadcast Bureau’s excep-
tions to the examiner’s comments that there
was no Commission policy requiring considera-
tion of the possible conflict of interests between
AM and TV under the same ownership, KLZ
said it agreed with the Broadcast Bureau that
the issue should be resolved, then emphasized
that it had been raised and resolved by the
examiner—in favor of KLZ.
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Fort Lee, N. J. Chicago, lll. Hollywood, Calif.




Mid-Continent Uses Film
As Exhibit Before FCC

IN what is believed a first in FCC annals, a
motion picture film was introduced as an ex-
hibit in a hearing last week.

The eight-minute film visually portrayed in
color and sound the studio facilities proposed
by Mid-Continent Television Inc., applicant
for vhf Ch. 10 in Wichita, Kan. The reel was
run as an official exhibit in the Wichita hear-
ing which began last Monday.

Competing with Mid-Continent is 250-w
KAKE (on 1240 ke¢).

Using scale models of proposed studios and
equipment, the film describes facilities and re-
lates them to proposed programs. Narration
is by Paul C. Munroe, former Liberty Broad-
casting System sales vice president, who is
vice president and general manager of Mid-
Continent. The film is reported to have cost
$750.

Major stockholders in Mid-Continent are
Wichita oilmen Theodore and Ralph Gore and
motion picture exhibitor-broadcaster Sherrill
Corwin.

Mid-Continent estimated it will spend more
than $1 million to contruct the station, $665,-
000 to operate the first year. Estimates include
$30,000 for exhibits and Washington hearing,
excluding legal and engineering fees. Firm is
represented by Washington attorneys Cohn &
Marks. -

D. C. Educational Bid

FCC was asked recently by the District of Co-
lumbia school board not to take “unfavorable”
action on its educational TV application until
Congress acts on a request for $400,000 to start
the station.
cultural groups in Washington recently formed
a cooperative group looking toward control of
the educational TV channel reserved for the
city.

DuMont Request Opposed

BROADCAST BUREAU of the FCC filed an
opposition last week to the request of Allen B.
DuMont Labs. that the Commission’s decision
in the Paramount case holding that DuMont is
controlled by Paramount Pictures Corp, be
reconsidered [B®T, March 16]. The Com-
mission’s decision on the control issue was sup-
ported by the findings, the Broadcast Bureau
said.

Levity on the Hill

DURING FCC Chairman Paul A.
Walker’s appearance before the House
Commerce Committee on color TV, he
made the point that if everyone agreed
on the standards and details of a com-
patible system the FCC hearing should
be short. “I doubt that, Mr. Chairman.
As a country boy, [ doubt that,” quipped
Rep. Joseph R. O'Hara (R-Minn.). Re-
torted Mr. Walker, “As a country boy, I
agree.”

GOVERNMENT

News Suppression Check

THE White House will investigate com-
plaints by newsmen that federal agencies
are suppressing news, President Eisen-
hower told his Thursday news conference.
He advised radio-TV and newspaper
correspondents to report complaints to
James C. Hagerty, his radio-press secre-
tary. The secrecy charges were ascribed
to an executive order issued in autumn
1951 by former President Truman.

A number of educational and
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Proposed Findings Filed
By Three Flint Contestants

PROPOSED findings were filed by the three
contestants in the Flint, Mich., vhf Ch. 12 TV
hearing last week and replies to these findings
are-due at FCC today (Monday), giving indica-
tion that an early initial decision is expected
by Hearing Examiner Benito Gaguine.

The Flint Ch. 12 contestants are WIR De-
troit, WFDF Flint and W. S. Butterfield Thea-
tres Inc., owned 26% by the Regents of the U.
of Michigan, permittee of WFUM (FM) Flint
and operator of WUOM (FM) Ann Arbor.

WIR argues its application should be pre-
ferred because its site will allow coverage not
only of Flint but also of 96% of the Detroit
metropolitan area. 'WFDF contends it plans a
truly Flint outlet and has chosen a site to render
the best service to Flint, while Butterfield
stresses its link with the U. of Michigan and
educational program plans.

Both WIR and Butterfield hold WFDF, a
Bitner interest, should be denied because it
failed to meet competition requirements of the
multiple-ownership rule, noting the Bitner group
already controls WFBM-TV Indianapolis and
WOOD-TV Grand Rapids. WFDF and Butter-
field, however, argue WIR is actually proposing
a Detroit station after failing earlier to acquire
a vhf station at Detroit. WFDF contends the
multiple-ownership argument is without merit
since WIR covers Flint and Butterfield is seek-
ing to protect multiple movie interests with a
TV grant.

The Chief of FCC’s Broadcast Bureau was
not asked to file findings in this case, but is ex-
pected to prepare replies to the proposed find-
ings of others.

FCC Grants WOSA Renewal

WASHING out charges of “premature con-
struction” made by WSAU Wausau, Wis.,
against WOSA there following grant to WOSA
for boost in power and move of site [B®T, Feb.
16], FCC last week granted regular renewal of
license to WOSA without comment. WOSA
is owned by Rep. Alvin E. O’Konski.

Formerly WLIN Merrill, WOSA was author-
ized switch to Wausau and boost in power to
5 kw, directional, operating full time on 550
ke. Just before filing of the WSAU complaint,
Rep. O'Konski advised FCC of certain minor
construction prior to grant and requested a con-
dition upon the grant that such construction not
be employed by WOSA. FCC subsequently so
conditioned the grant. WOSA is a Mutual af-
filiate.

Green Bay Replies
To WMAM Charges

GREEN BAY Broadcasting Co., licensee of
WDUZ Green Bay and WMAW Menocminee,
Mich., has denied charges that its TV applica-
tion for vhf Ch. 11 at Menominee is defective.
WMAM Marinette, Wis., has asked FCC to
dismiss the Green Bay application which is in
conflict with its own Ch. 11 bid [B®T, March 9].

In its reply, Green Bay contends FCC found
its application in proper form for acceptance
pursuant to Sec. 1.371 of the Commission rules
and asserts there is no merit in contentions by
WMAM that the application is insufficient as to
legal and financial qualifications. Green Bay
states it has full right to prosecute all appli-
cations before FCC, including TV, regardless
of pending transfer of ownership. Green Bay's
petition was prepared by Samuel Miller, Wash-
ington radio counsel.

Meanwhile, FCC has approved sale of
65.1% interest in Green Bay by . S. and C. L.
Kramlich for $60,000 to Ben Laird, director
and. minority stockholder; Harold R. Murphy,
part owner of WIGM Medford, Wis.; and Ed-
ward and William E. Schons, stockholders in
KLIL Estherville, Iowa, and WKAI Macomb,
Ill. FCC also advised WMAW that its bid to
increase power from 100 w to 250 w, operating
full time on 1340 kc, requires a hearing be-
cause of objectionable interference and the ex-
cessive number of people in the blanket area.

Cunningham Denies
KMYR Petition on Ch. 7

FCC EXAMINER James D. Cunningham last
week denied a KMYR Denver petition to re-
open the Denver Ch. 7 TV hearing on grounds
that competitor KOA had a program contrary
to policies expressed in TV exhibits [BeT,
March 23]. KOA rebutted KMYR allegations,
saying the program was only a two week test
to determine the best format for an all-night
audience. KOA is on 24-hour operation in
conjunction with Conelrad civil defense pro-
gram.

FCC still has not acted on the KMYR and
Broadcast Bureau petition requesting Commis-
sion to defer action on KOA’s renewal until
“questions” regarding NBC's interest in Denver
clear channel station raised in TV hearing are
resolved [BeT, March 30]. KOA reply last
week said there is no reason to defer renewal
and that insufficient grounds are alleged for
Commission not to renew. KOA said question
of NBC interest in the station—when sold to
Bob Hope-Denver group—was known to the
Commission when it approved the station’s
sale.

Pending clarification of petitions and oppo-
sitions, however, Commission deferred renewal
action last week. Earlier this year, Commission
deferred action on KMYR renewal pending
outcome of concealed ownership allegations
made during TV hearing.

