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Wired-city dream gets sternest test in New York. p23

NAB warns of one-to-customer perils in FCC-proposed rules. p36
Wells, Rich, Greene get $10-million worth of cola. p30

WTOP’s all-news format riles competitor, congressmen. p40
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30 hours of award-winning TV theatre in
full color.

30 casts to capture any hour’s highest
ratings and shares.

30 screenplays written and directed by
the best.

Your future is in our stars.

mcatv




WTTGDO,
METROMEDIA TELEVISION,

~ IS VIEWED IN MORE HOMES
THAN ANY OTHER STATION
IN WASHINGTON, D.C.

Source: NSI Weekly Cumulative Audience, November, 1968. Subject to qualifications of report. Represented by Metro TV Sales.
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Greater Providence, pivotal point for New Engiand, is an area of
interesting contrast—colonial/classical/modern, lradilional/progre;-
sive—of ever-increasing importance in the great eastern megalopolis.

Providence, 1
think
of

TELEVISION

Ine)

In the Greater Providence TV Area, every day
Represented by more people look and listen—the WTEV audience

is growing. The new 1,049-foot tower assures more
M@ reach and penetration. This. together with alert,

B timely programming. accounts for viewer increases
Television. Inc. among all age segments. Continuing significant gains
in average total homes reached*
UP 35% Sunday through Saturday 9:00
a.m. to midnight

_c.,,.;N\N"" Lo e Y i et UP 54% Monday through Friday 5:00
Fall River NSTANLE to 7:00 p.m.

‘M “7 TEV Channel

Providence —New Bedford—Fall River
Rhode Island—Massachusetts

Vance L. Eckersley, Sta. Mgr.

Sewing the Greater Providence Area

¢

*Based on Nov. 1968 ARB eslimales as compared with Nov, 1967 estimates: subject to Innerent
limilations of sampliing techniques and other gualifications issued by ARB, available upen reguest.
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Glosedbircuit

Bits and pieces

There is deepening concern among
broadcasters over what they regard as
serious move toward 30-second com-
mercials being turned into mini-piggy-
backs, in manner of emergence of 60-
second piggybacks several years ago.
Concern stems from seemingly escalat-
ing trend of 30’s embracing two related
products put together in way that meets
“integrated”—as  distinguished from
piggyback—standards of TV commer-
cial code. Among advertisers said to
have employed technique are American
Home Products, Bristol-Myers, Colgate,
General Mills, Kellogg, P. Lorillard,
Nabisco, Scott Paper. Fear of many
broadcasters is that unless trend is
stopped by united stand, next step in-
evitably will be 30’s broken into 15-15,
10-20 or even 10-10-10 combinations
for all sorts of unrelated products in
pure piggyback style.

Front burner

There’s been revival of negotiations for
sale of Field Enterprises’ WFLD(TV)
Chicago (ch. 32) to Metromedia. which
some time ago submitted original bid
(BROADCASTING. Jan. 13. 6). RKO Gen-
eral and Kaiser Broadcasting have also
made passes at WFLD, one of most elab-
orately equipped UHF’s in nation. Field
also owns Chicago Sun-Times and
Daily News.

If Metromedia gets wrLD. adjust-
ment must be made in pending petition
for FCC approval of Metromedia’s
merger into Transamerica Corp. Metro-
media now owns five TV stations (in-
cluding one U). Transamerica’s sub-
sidiary. United Artists. owns wWUAB(TV)
Lorain-Cleveland (ch. 43) and holds
CP for kuam(Tv) (ch. 20) Houston.
Presumably UA would relinquish Hous-
ton CP to keep combined holdings in
merged companies within seven-station
television limit.

Double bill

New turn in Get Smart involvement of
CBS and NBC: There will probably be
two series by that name on air next
fall, new episodes on CBS-TV's night-
time schedule and reruns sold to sta-
tions by NBC Films, which has off-
network syndication rights. Get Smart
is winding up its third season on NBC.
Syndicator is said to have made first
sales to major group owner.

Hughes's move

Newly reconstituted Hughes Sports
Network, owned by billionaire Howard
Hughes, is scheduled to announce first
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major undertaking: production of one-
hour weekly series of professional foot-
ball highlights in association with AFL/
NFL Films. Programs will be fed to
station line-up assembled by Hughes
Sports Network. During last football
season half-hour version of football
highlights was syndicated on market-
by-market basis.

Moving up

Expected to be announced soon is selec-
tion of Arthur A. Gladstone as FCC’s
chief examiner, succeeding Colonel
James D. Cunningham, who retired last
Friday after 35 years with FCC. Mr.
Gladstone, 58, has been with FCC since
1941 and became examiner March 1,
1961. He received LLB from Columbia
University in 1934. He has been presid-
ing examiner in AT&T rate cases, con-
sidered among toughest of FCC hearing
assignments.

Heavy ante

Fifty thousand dollars—Ilargest single
contribution yet to Broadcast Pioneers
Educational Fund—was pledged last
week by Donald H. McGannon. chair-
man of Westinghouse Broadcasting Co.
Contribution is being made in recogni-
tion of pioneering of Joseph E. Bau-
dino. Group W Washington vice pres-
ident since 1951. Mr. Baudino, presi-
dent of Broadcasters Foundation and
former president of Broadcast Pioneers,
has been active in broadcasting since
1927 when he joined Westinghouse and
was assigned to kpka Pittsburgh.

BPEF is seeking to raise $750.000
to sustain reference center and library
being installed on first floor of new
National Association of Broadcasters
building in Washington. Fund is needed
to support center for seven-year period.
G. Richard Shafto, chairman of execu-
tive committee of Cosmos Broadcast-
ing. is president of BPEF. General co-
chairman are Roger W. Clipp. former
head of Triangle Stations, and Ward L.
Quaal. president of WoN Continental.

Alchemy
ABC’s optical system for getting full-
color images from black-and-white film
is about to be offered in marketplace.
Field tests are ending at WwNaC-TV
Boston, which is using method to tele-
cast news film (BROADCASTING. Dec. 16,
1968). Abto Inc.. formed by equal
partnership of co-developers Technical
Operations Inc. and ABC. will license
process. Frank L. Marx, ABC Inc. vice
president. is Abto president.
Triangle station group is discussing

possibility of using Abto optical meth-
od at wnNHc-Tv New Haven, Conn.,
which would put process through its
own operational tests. Backers of de-
velopment, first shown by ABC in
New York in spring of 1967, stress its
value as short-cut in color processing
of news film. Technique retains color
information on standard black-and-
white film in three registered overlap-
ping images via tri-colored filter at-

tached to camera or incorporated on
film.

Instant group

Culligan Communications Corp. is on
its way to becoming radio-station group
owner that President Matthew J. Cul-
ligan, former head of Mutual and be-
fore that of Saturday Evening Post and
NBC Radio, said it intended to be when
company was formed early this year
(BROADCASTING, Jan. 13). Though no-
body will confirm, it’s understood three
station-acquisition contracts are in hands
of prospective sellers and at least one of
those—for CCC’s purchase of wHIM-
AM-FM Providence, R. 1., from Harold
C. Arcaro and family for consideration
expected to total about $450,000—re-
portedly is at pen-in-hand stage. WHIM
is daytimer on 1110 kc¢ with 1 kw;
WHIM-FM operates full time.

New wave

Social currents ripping through country
have generated angry but still largely
suppressed backlash in Hollywood.
White performers are complaining that
Negroes have cornered acting market.
not because of individual talent or fitness
for role but because that's what’s sell-
ing this season. Some established writ-
ers, meanwhile, have similar complaint
about television’s “frantic” hiring of
young, untried people for antiestablish-
ment or hip ideas. Claims one long-time
TV writer: “If you're over 35 and
you're not part of a program’s super-
visory structure, forget it. All they want
is youngsters without any hang-ups
about sex, morality and country.”

Defanged

House Investigations Subcommittee re-
ports on fairness-doctrine study and
wBBM-Tv Chicago pot-party probe have
been sent to parent Commerce Commit-
tee for approval. Reports have already
been toned down, may be further modi-
fied. One recommendation now stricken
would have removed all advertising from
broadcast news programs (BROADCAST-
ING, Jan. 27). Final versions of reports
may be out next week.

. 9
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We’re glad we could help

A letter thanking the Fetzer radio station in Kalama-

zoo for helping a listener locate a lost dog called

"Zeke” may seem like a little thing. But what's

important is that the writer thought about the station

when “Zeke"” was lost. We listen to our listeners —

our listeners listen to us. It's a nice arrangement.
That’s real communication.

She z%()*;el Selions

I{WKZO WKZO-T1v KOLN-TV KGIN-TV WIJEF
h Kel

Lincoln Grand Islond Grond Rapids

WWTV WWUP-TV WIFM WWTV-FM WWAM
Cadilloc Soult Ste. Marie Grond Ropids Caodilloc Cadillac

-
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Weekinbrief

Tangled development of CATV in New York City epito-
mizes hopes, problems and possibilities of cable industry
in major urban areas, as city's three systems fight with
government, theater owners and each other. See . . .

Can cable make it in New York? ... 23

Wells, Rich, Greene emerges with $7 million increase in
billings after shakeup of accounts, with $10-million Royal
Crown account moving in, and $3-million Hunt-Wesson
billings moving out. See . ..

WRG gets $10-million cola coup ... 30

NAB urges FCC to shelve its one-to-customer proposal,
citing studies by American Research Institute as evi-
dence that commission’s assumptions about concentra-
tion of control “appear to be incorrect.” See . . .

NAB warns of one-to-customer perils ... 36

Owner of all-news AM in Washington suburb goes on-air
with editorials and to FTC with complaint charging Wash-
ington Post Co. with “suffocating” competitors, after
Post’'s WTOP announced switch to all-news. See . . .

Can anyone patent all-news? ... 40

John W. Macy Jr. takes over as president of Corp. for
Public Broadcasting, with imposing background as Lyn-
don Johnson's chief talent hunter, but admittedly little
knowledge of noncommercial broadcasting. See . .

President's chair or student's desk? ... 48

ABC nears compietion of plans for 1969-70 prime-time pro-
graming, changes, including complete overhaul of Mon-
day schedule, new series based on Harold Robbins Book
Survivors, takeover of NBC's ‘Ghost and Mrs. Muir.’ See . ..

ABC-TV overhauls its schedule ... 53

Justice Department files brief with Supreme Court urging
affirmation of fairness doctrine and rules as constitution-
al means of preserving broadcasting as medium open to
full debate on all issues. See . . .

Justice backs fairness ... 55

Court of appeals tells FCC that Laramie, Wyo., translator
decision violates Communications Act's rebroadcast sec-
tion by allowing broadcast of network programs without
providing nonduplication protection. See . . .

FCC told 325 language is clear... 57

Research Analysis Corp., in unsolicited filing with FCC,
urges commission to consider greater use of cable in ur-
ban areas and transfer of some UHF frequencies to land
mobile, as ways of meeting spectrum demands. See . . .

Another plan to chip away at TV... 64

RCA reports record year for sales and profits, termination
of proposal to merge with St. Regis Paper Co., a plan to
sell new computer, and a contract with Air Force for
satellite antenna. See . ..

For RCA: Big year, bigger plans ... 72

Degartments Broadeasting
Published every Monday by Broad-
AT DEADLINE .....ovrircrcrinreniiinas G OPEN MIKE oot 16 casting Publications Inc. Second-class
BROADCAST ADVERTISING ... 30 PROGRAMING ....vvvnrvciincniirenne 53 postage paid at Washington, D.C., and
CHANGING HANDS ... 44  PROMOTION ..ccocovvniinrericiiiinrrnnnns 66 adgitibona} offices. A A
CLOSED CIRCUIT vereiercvrcecnrenne 5 SPECIAL REPORT ...ccvivnireens 23 | . Subscription prices: Annual Subscrip-
tion for 52 weekly issues $10.00. Add
DATEBOOK o erenssrernssssransssvenns 12 TELESTATUS e 70 | $2.00 per year for Canada and $4.00
EDITORIALS o saeasens 94 WEEK'S HEADLINERS ........... 10 | for all other cpugtric;{. Sl;bscpbers 050(3
' cupation required. Regular issues
EQUIPMENT & ENGINEERING ... 64 WEEK'S PROFILE ooovrvirererrinnnee 93 cemts per copy. BROADCASTING YEAR-
FATES & FORTUNES ... 78 Book, published every January, $11.50
.................... 2 per_copy.
Egcus ONRE::%%%CE ;0 —‘.— Subscription orders and  address
i3 U2 A AMERICAN BUSINESS PRESS, INC. changes: Send to BroapcasTING Circula-
INTERNATIONAL covervrvernencreccienane 69 — p—— tion Department, 1735 é)es;z)eo%gtr%t’
oLl N.W., Washington, D.C,, . On
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HowDoes

Break The News
‘ToLosAngeles?

e

5:00 Jess Marlow reports local news

5:20 Peter Burns reports national and international news
5:40 Bob Abernethy reports local news, sports, weather
6:00 Chet Huntley and David Brinkley report

national and international news

6:30-7:30 Bob Abernethy and Tom Brokaw with local
news, sports, weather

and Piers Anderton with “Close-Up”

A television news service that beginsat 5pmand
doesn’t quit until 7:30pm would be remarkable for its
length alone.

But the weekday KNBC Newservice, which

Thoroughly;

does just that, is noteworthy for much more than its
marathon schedule. The accent is on service.
Utilizing one of the nation’s largest metropolitan
news staffs, and the world-wide resources of NBC
News, this NBC Owned Television Station service
blends community, national and world events into a
2}/ hour sequence of integrated reports. The result
is a vivid, nightly portrait unexcelled anywhere for

&

It’s from a station unique inthe community. OWNED

clarity, detail and thoroughness.
[t'sa service unique in the community.

Butthat's no surprise.

News leadership: another reason viewers depend on the NBC Owned Television Stations.
WNBC-TV, NEW YORK/ WRC-TV. WASHINGTON. D.C./ WKYC-TV. CLEVELAND/ WMAQ-TV, CHICAGO/KNBC. LOS ANGELES

BROADCASTING, March 3, 1969



Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 23.

Atleadline

News media function can counter threats
Broadcast leaders plan strategy at L. A. meetings.

Broadcasters” regulatory and legisla-
tive problems can be handled if cur-
rent threats to basic freedom as news
media can be successfully parried. That
was theme of first conference of broad-
cast leadership under aegis of National
Association of Broadcasters in Los
Angeles.

With Dr. Frank Stanton, CBS presi-
dent, as discussion leader, major at-
tention at Feb. 27 meeting focused
on freedom of speech as function of
media’s journalistic role rather than on
interference with programing in gen-
eral, fairness doctrine and ownership
issues, all regarded as collateral to
basic First Amendment problem.

Los Angeles meeting will be followed
by closed luncheon session in Atlanta
on March 6 with NBC President Julian
Goodman leading debate, and on
March 11 in Chicago with ABC Pres-
ident Leonard Goldenson as network
participant.

Serious mien of meeting was said by
one participant to be clearly evident
because of magnitude of broadcasters’
problems.

There was unanimity on these points:

(1) That better communications job
needs to be done with people in public
life and at grass roots.

(2) That local broadcasters should
maintain “man-to-man” contact with
their congressmen and senators and be
available to trade association experts in
public affairs to work with them either
at home or in Washington.

(3) That broadcasters should not
treat their news responsibilities lightly
but should parry every thrust against
their complete freedom.

(4) That broadcasters should use
their own prime time to tell their story.

Also explored was possibility of back-
ing legislative proposals that would
help stabilize license renewal situations
by excluding from specific FCC con-
sideration stations’ ownership in other
types of businesses, including competing
media,

Vincent T. Wasilewski, NAB pres-
ident, opposed suggestion that televi-
sion and radio be separated in dealing
with problems since television primarily
is under attack. Mr. Wasilewski felt
that independent broadcasters can con-
tribute importantly at local levels.

In addition to Dr. Stanton and Mr.
Wasilewski, those varticipating at din-
ner meeting were: Thomas S. Murphy,
Capital Cities Broadcasting; Thad Sand-

strom, Stauffer stations; Ward Quaal,
WGN Continental; Charles H. Tower,
Corinthian Broadcasting; Arch Madsen,
Bonneville stations: Jack Harris, kprC-
AM-Tv Houston: Harold Stuart, kvoo-
AM-Tv Tulsa; John Hamlyn, McClatchy
stations; Dale Moore, Moore stations,
Missoula, Mont.; C., Howard Lane,
KOIN-AM-FM-TV Portland, Ore.; Robert
F. wright, wrok-tv Meridian, Miss.;
Frank Fogarty, Meredith stations;
James C. Leake, Griffin-Leake stations;
Richard C. Block, Kaiser Broadcasting;
Mike Shapiro, WFAA-AM-FM-TV Dallas:
Lawrence H. Berger, KHVH-AM-FM-TV
Honolulu: Paul Comstock, NAB, and
Roy Danish, TIO, New York.

Convention coverage okay

FCC has found “no substantial basis
for concluding” that three networks
violated fairness doctrine in their cover-
age of Democratic national convention
in Chicago in August (“Closed Cir-
cuit,” Feb 10).

But commission, in Feb. 28 letter to
ABC. CBS and NBC said it is continu-
ing to investigate reports of staged
news events at convention. It asked
networks for reports in 30 days on
whether their personnel were involved
in any of alleged staging incidents.

Commission used letter, which it
adopted by 7-to-0 vote, as vehicle for
explaining limits of its authority in area
of broadcast news. It said its respon-
sibility is to assure that licensees air
all sides of controversial issues.

But, it added, it has “never attemoted
to determine whether news coverage is
fair in sense of presenting the truth of
an event as the commission might see
it.” Commission said it would not at-
tempt to substitute its news judgment
for that of licensee.

Commission also said it would in-
vestigate allegation of staged news only
if it had “extrinsic evidence” on which
to proceed.

Commission dealt with question of
its authority—and lack of authority—to
deal with news coverage as a result of
what it called *puzzling assertions” of
NBC and CBS that inquiry of type
commission made regarding networks’
coverage of convention raises danger of
government censorship.

“We have made clear. in decision
after decision,” commission said, “the
right of broadcasters to be as outspoken
as they wish, and that allowance must

be made for honest mistakes on their
part.”

Commission checked into network
coverage of convention after receiving
hundreds of complaints that networks
had been unfair. Charge related mainly
to coverage of civil disturbances out-
side convention hall and Vietnam war
issue. Three networks, in responses to
commission inquiry, said they had aired
all sides of those matters, although
their coverage of disorders had been
hampered by technical problems.

ABC's fall lineup

ABC-TV is releasing its 1969-70 fall
schedule today (March 3). Highlights
show total of 12 new shows, reclaim-
ing of Thursday-night 10-11 period
that ABC had returned to stations, and
break from established time-period pat-
terns by slotting adjacent 4S5-minute
shows Monday nights. Schedule (in-
cluding program type and production
company for new series) :

Sunday: 7-8 Land of Giants; 8-9
FBI: 9-11 movie.

Monday: 7:30-8:15 The Music Scene
(recording artists-hits: Tommy Smothers
and Ken Fritz, producers); 8:15-9 The
New People (youth adventure; Spelling/

Thomas); 9-10 The Survivors (dra-
matic; Universal TV): 10-11 Love—
American Style (love stories; Para-
mount).

Tuesday: 7:30-8 Mod Squad; 8:30-
10 Movie of the Week (movies for TV,
by various producing firms): 10-11
Marcus Welby, M.D. (medical; Uni-
versal TV).

Wednesday: 7:30-8 Flying Nun; 8-
8:30 The Courtship of Eddie's Father
(comedy; MGM-TV); 8:30-9 Room
Two Twenty Two (Negro high-school
teacher-adventure; 20th Century-Fox).

Thursday: 7:30-8 The Ghost and
Mrs, Muir (moves from NBC; Fox);
R-8:30 That Girl; 8:30-9 Bewitched;
9-10 This Is Tom Jones; 10-11 It Takes
a Thief.

Friday: 7:30-8 Ler's Make a Deal;
8-8:30 The Brady Bunch (big-family
comedy; Paramount); 8-9 Mr. Deeds
Goes 1o Town (comedy after movie;
Screen Gems); 9-10 Here Come the
Brides; 10-11 Jimmy Durante Presents
the Lennon Sisters (comedy-variety;
Harold Cohen, producer).

Saturday: 7:30-8 The Dating Game:
8-8:30 The Newlywed Game; 8:30-
9:30 Lawrence Welk; 9:30-10:30 Hol-
Ivwood Palace; 10:30-11 station time.

Current shows not scheduled to re-
turn are The Avengers, Pevton Place,
Outcasts. Big Valley, N.Y.P.D., That's

More “At Deadline” on page 10




Life. The King Family, What's 1t All
About World?, Generation Gap, Guns
of Will Sonnett and Judd for the De-
fense.

TV sales approved

FCC on Friday (Feb. 28) approved
sale of WTRF-FM-Tv (ch. 7) Wheeling,
W. Va. to group broadcaster Forward
Communications Corp. Sale price is
$7 million.

Commission also approved sale of
KRTvV(TV) (ch. 3) Great Falls, Mon-
tana. Joseph Sample is buyer, and sale
price is $1,070,000.

Commission made approval of WTRF-
FM-TV sale subject to outcome of pend-
ing rulemaking prohibiting ownership
of two full-time stations in one mar-
ket. Vote was 5-to-2, with Commis-
sioners Robert T. Bartley and Nicholas
Johnson dissenting.

Commission split 4-to-3 in second
TV sale, with Commissioner H. Rex
Lee joining Commissioners Bartley and
Johnson in dissent. Their objection,
reportedly, was that Mr. Sample already
controls two of eight VHF stations in
Montana—KooK-Tv Billings and KXLF-
TV Butte.

Specials help NBC

NBC-TV’s night of specials Feb. 17
gave network 1-2-3 rankings in Nielsen
MNA top 20 programs for week of
Feb. 17-23. “Bob Hope™ led with 37.3
rating, Laugh-In came next with 35.3
and *“Jack Benny” third with 32.6.
NBC averaged 20.3 for week. while
CBS-TV had 19.6 and ABC-TV 16.4.
Three other specials, all on CBS. also
made top 20: He's Your Dog, Charlie
Brown, National Geographic Special,
and Looking Back with Andy Grif-
fith. List also included four movies.
CBS drama presentation Feb. 25, The
Experiment. averaged 16.7 in National
Arbitrons for projected audience of 25
million, CBS reported Friday (Feb.
28). Drama did not quite outrate NBC’s
movie, Perils of Pauline. but achieved
19.7 rating to movie’s 16.9 in_New
York Nielsens.

AT

Loud ‘no’ to one-to-customer

Broadcasters formed solid bloc of op-
position to FCC’s proposed one-to-
customer rule. in reply comments filed
with commission on Friday (Feb. 28).

Major arguments were that com-
mission has no evidence to support its
proposal, no authority to implement it,
and that professional caliber of broad-
cast service is better achieved by ex-
perienced broadcasters with financial
backing of large group owner., than
with small, often struggling individual
station owners.

Charge of lack of evidence was also

WecksHeadliners

Mr. Schachte

Henry Schachte, group executive VP
of J. Walter Thompson, New York,
elected chairman of executive commit-
tee of JWT. He joined Thompson in
1963 as executive chairman of review
board, and earlier had been New York
advertising manager of Lever Brothers;
member of Unilever International di-
vision in London; director of advertis-
ing of Borden Co. and account execu-
tive with Young & Rubicam. He has
served as chairman of Association of
National Advertisers and Advertising
Research Foundation.

For other personnel changes of the
week see “Fates & Fortunes.”

frequently directed to Justice Depart-
ment, which in earlier comment urged
commission to go beyond its proposed
rule and consider breaking up existing
multiple ownerships and cross news-
paper-broadcast ownerships in single
markets (BROADCASTING, Aug. 5, 1968).

One strong expression of support for
proposal, however, came from National
Citizens’ Committee for Broadcasting,
which supported FCC and Justice on
ground that wider ownership would
enhance diversity of content. According
to NCCB, stations draw heavily on
newspapers for news and editorial con-
tent when they are-commonly owned.

Committee also asked FCC to con-
sider denial of license renewal to multi-
ple-owners where there are few media
outlets or where concentration of con-
trol exists, and to strengthen FM non-
duplication rule.

In more typical comment, NBC con-
tended that, based on survey of five
markets in which it owns stations, Jus-
tice Dept. is “mistaken” about degree
to which common ownership of stations
affects competition for advertising reve-
nues among newspapers and broadcast
stations in same market.

Justice, NBC claimed, seeks divesti-
ture in absence of any showing of mon-
opoly power or of restraint of trade.
Even if commission were to do what
Justice urges and restrict itself to so-

called antitrust standards, NBC said,
relevant market shares in those five
markets served by its TV stations are
“too small to be material.”

ABC noted that if commission is of
mind to “drastically” change its owner-
ship policies, then ‘“change is of such
transcendent importance” that it should
only be made by Congress.

And both ABC and CBS noted that
with ever-increasing diversity of news
and information through more stations
and news services, “need to adopt™ pro-
posed rules had not been established.

CBS further noted its opposition
to *‘per se rule” that ignores substantive
differences between various markets
and “clearly makes little sense as ap-
plied to many of the larger and smaller
markets in the country.”

In another tack, karL Salt Lake City
argued that new technology makes sup-
posed need for emphasis on diversified
ownership obsolete. since channel scarc-
itv will soon be thing of past.

California renewals

License renewals for three Time-Life
Broadcast Inc. California stations. de-
ferred since Dec. 1 because of com-
plaint by John Banzhaf III, were grant-
ed Friday (Feb. 28).

Commission also renewed licenses of
NBC’s KNBR-AM-FM San Francisco and
Pacifica Corp.'s kPFA(FM) and KPFB
(FM) Berkeley and KPFK(FM) Los An-
geles. all California.

Commission had deferred action on
renewals of Time-Life’s KoGO-AM-FM-
Tv San Diego and KERO(Tv) Bakers-
field in connection with charge of anti-
smoking crusader Mr. Banzhaf that
Time-Life's Indianapolis stations had
violated fairness doctrine.

Commission reportedly is continuing
KoGO-TV in deferred status because of
generalized complaint from local resi-
dent. But it was said to have voted to
renew other Time-Life Calif. licenses
on ground those stations were not in-
volved in matters about which Mr.
Banzhaf complained.

Renewal of NBC’s San Francisco
stations was said to have been held up
pending commission review of NBC's
handling of award and quiz programs.

Pacifica stations had been on defer-
red list reportedly due to strong lan-
guage in programing.

More time given

Oral argument was rescheduled from
May 12 to July 21 by FCC last Friday
(Feb. 28) on proposal to amend rules
to limit network program ownership.
FCC alsu extended from March 17 to
May |7 time for filing comments. Ex-
tensions were in response to joint re-
quest by NBC and CBS (see page 58).
Filing date for reply comments was ex-
tended from April 14 to June 17.
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Ward Huey's a weekend duffer and weekday pro. He's general sales
manager for WFAA-TV, and weekdays his secret as a winner s follow-
through. That’s where his “army” comes in, the programmang, traffic,
operations, promotion, accounting and sales-staff people. They 're be-
hind Ward 100%. Like wn golf, at WEAA-TV follow-through vs funda-
mental. Ask Ward...or his army.

WFAA-TV DALLAS-FT. WORTH

ABC, Channel 8, Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co,, Inc.



INTERNATIONAL
FILM
TV-FILM

AND
DOCUMENTARY
MARKET

MILAN 16-25 April 1969 2 GRAND AWARDS
19th CINE-MEETING FOR TV-FILMS

The international Film, TVfilm and Documentary Market (MIFED) is an international
centre where feature, TV and documentary films are traded on a worldwide scale.
Contacts are made there for negotiating agreements in any branch of film produc-
tion, co-production, financing and the issue of import and export licences.

Its comfortable quarters are provided with all modern facilities and include numer-
ous studios for the projection of cinema and TV films. international telephone,
cable, telex and telefoto services are available. Bar, dining rooms and medical as-
sistance on the premises.

The cost of a three-day visit to MIFED, including booking-in fee, first-class hotel
accon;;modation, three meals daily and transport to and from hotel, is approximate-
ty US § 70.

Special reductions on MIFED's service and hotel charges are offered to business-
men who make one or more purchases. The last date for booking in is 25 March 1969.

MIFED

For Information and bookings write to:
MIFED - Largo Domodossola 1 - 20145 Milano (ltaly)
Telegrams: MIFED - Milano

Please send
- SUBSCRIBER
Broadeasting
THE 'OF TELEVISION AND RADIO 0 1 year $10
0O 2 years $17
Hame Pesition 0 3 years $25
Canad Add $2 Per Year
Company Forelon Add $4 Per Year

[ 1969 Yearbook $11.50

Business Address January Pubtleatien

Home Address

[J Payment enciosed
City State Zlp 3 Bl me

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036.

Uatehook

A calendar of important meetings and
events in the field of communications.

aIndicates first or revised listing.

March

March 2-5—Convention of Advertising &
Marketing International Network, Royal Or-
leans hotel, New Orleans.

March 3—Deadline for comments in FCC’s
inquiry and proposed rulemaking concerning
CATV rules and policles.

March 3—New deadline for comments on
FCC’s proposal to provide for carrlage of
subscription-television signals by CATV ‘sys-
tems. Previous deadline was Jan. 24.

March 6—Annual shareholders meeting,
MPO Videotronics Inc. New York.

March 6—Lecture series on mass commu-
nications by The Christophers. Speaker:
George Heinsemann, public affairs director,
NBC News, on “The demand for creativity
and content in mass media.’”” Christopher
Center, New York,

March 7 — Special stockholders meeting,
Wometco Enterprises Inc. Stockholders will
vote on increase in authorized common
stock for 3-for-2 stock split. Miami Beach,
Fla.

March 10 — New deadline for reply com-
ments on FCC’s proposed rulemaking con-
cerning television programs produced by
nonnetwork suppliers and not made avall-
able to certaln television stations. Previous
deadline was Jan. 9.

March 10-13—Spring conference, Electronic
Industries Association. Statler-Hilton hotel,
Washington.

March 11 — Spring meeting of New York
State Association of Broadcasters. Thruway
Motor Inn, Albany.

sMarch 11—Deadline for entries and nomi-
natlons for Gold Medal award of Associa-
tion of Canadian Advertisers. Award |Is
given each year to individual for outstanding
services to, or major accomplishments in,
field of Canadian advertising. Nominations
should be forwarded to B. E. Legate, man-
aging director, Assocliation of Canadian Ad-
vertisers Inc., 159 Bay Street. Sulite 620,
Toronto 1.

March 11 — Luncheon meeting, New York
chapter of International Advertising Federa-
tion. Speaker: Hobart Lewls, president and
executive editor, Reader’s Digest. Biltmore
hotel, New York.

March 13—Annual anniversary banquet, In-
ternational Radio and Television Society.
Ed Sullivan will receive 10th annual Gold
Medal Award. Waldorf-Astoria hotel, New
York,

March 13—lLecture serles on mass com-
munlications by The Christophers. Speaker:
The Reverend Anthony Schillaci, O.P.,
Fordham University, on *‘Mass communica-
tions and the development of human values.”
Christopher Center, New York.

March 13-14—Meeting of Arkansas Broad-
casters Association, Little Rock.

March 13-18 — Meeting of National Federa-
tion of Advertising Agencies. Boca Raton
hotel, Boca Raton, Fla.

March 16-19—Western meeting of Associa-
tion of National Advertisers. Hotel Del
Coronado, San Diego.

March 17—Radio Advertising Bureau re-
gional sales clinic. Sheraton-Fontenelle hotel,
Omaha.

March 17-18—Annual meeting, Ilinois-In-

diana CATV Association. Indlanapolis.

ADDRESS CHANGE: Print sew address above and attash address Inbel from n resent istue. or print old mddress
March 18—Radio Advertising Bureau re-

seluding zip eode. Pleass allow two wesks fer prosessinge. mailing lnbels are addressed une te twe issuss In advades
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Unit trains - helping
turn on lights
all over America...
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...and helping you live the kind of

living you like at savings you like.
Unit trains are a new rail way of hauling thousands of tons of
one thing—coal, ore, grain—from shipper to customer, back
and forth without stopping. They cut costs, save you money.
Unit coal trains, for example, save Americans more than $100
million a year on their light bills alone.
Unit trains are one of many reasons why average rail freight
charges are lower today than 10 years ago...and why rail-
roads are better able to meet your ever-growing transporta-
tion needs.
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Your Blair Man Knows . . .

ANOTHER MULTI-MILLION DOLLAR Hous-
ing Development is scheduled for Springl
The Sonford Construction Company of
Cleveland reports their 364 acre site
project in the outskirts of Wheeling will
get underway os soon as weather permits.
The new project will offer 220 one-family
hames, o highrise apartment building,
townhause-type aportment, another oparts
ment complex ond streets, lokes and rec-
reational areas that will overlook a four
million dollar enclosed shopping center.
As the forword-moving pace of the
Wheeling-Steubenville area quickens, the
thrilling NEW Central Seven headquarters
of WTRF-TV and WTRF.STEREQ reports all
the excitement to an active, building-buy-
ing and avid TV audience. Are you reach-
ing this crowd?

BLAIR TELEVISION

Representative for

WTRF-TV

Color Channel 7-NBC
Wheeling, West Virginia

Af

Manufacturers of Precision
Meteorological Instruments

5529 Redfield Street

glonal sales clinic, Sheraton-Malibu Airport
Inn, Denver.

sMarch 18—Special luncheon meeting, Poor
Richard Club. Willlam A. Banks, president
and general manager of WHAT and WWDB-
FM Philadelphia. will be honored. Speaker:
FCC Commissioner Robert E. Lee. Phila-
delphia.

March 19-22—Institute on Principles of su-
pervisory management, National Association
of Bducational Broadcasters. Holiday Inn,
Cambridge, Mass.

March 20—Convention of Catholic Broad-
casters Association of America. Gateway
hotel, St. Louls.

March 20—Radio Advertising Bureau re-
glonal sales clinic. Sheraton-West hotel, Los
Angeles,

March 2l1—International Radio and Televi-
sion Society luncheon for international broad-
casting awards winners. Waldorf-Astoria ho-
tel, New York.

March 21—Annual stockholders meeting,
Coxz Broadcasting Corp. Atlanta.

March 21—Radio Advertising Bureau Tre-
glonal sales clinic. Sheraton Motor Inn. Port-
land, Ore.

March 21-23—National conventlon, Intercol
legiate Broadcasting System. Washington
Hilton, Washington.

March 21-23—Annual convention of Nation-
al Association o/ KM Broudcasters. Wash-
Ington Hilton. wWashington.

March 23 -— dssociation on Broadcasting
Standards board of directors, membership
and technical committee meetings. Sheraton-
Park hotel, Washington.

March 23—Technlcal committee and board
of directors meetings of Association of
Maximum Service Telecasters. Shoreham ho-
tel, Washington.

March 23-26—Annual convention, Natfonal
Association of Broadcasters. Shoreham and
Sheraton-Park hotels, Washington.

aMarch 24—Annual membership breakfast
meeting of TV Stations Inc. Shoreham
hotel, Washington.

March 24—Eighth annual programing and
sales seminar breakfast, Mark Century
Corp. Speakers: Harold Krelstein, president,
Plough Broadcasting Corp.; FCC Commis-
sloner Kenneth A. Cox, and Robert Dreyer
of Metromedla Inc. Shoreham hotel, Wash-
ington.

March 24-27—Annual convention and exhi-
bition of Institute of Electrical and Elec-
tronics Engineers Inc. New York Hilton and
Coliseum.

sMarch 25—Annual shareholders meeting.
General Tire & Rubber Co. Akron, Ohlo.

March 25—Board of directors and annual
membership meetings of Association of Max-
imum Bervice Telecasters. Shoreham hotel,
Washington.

March 25—Annual stockholders meeting.
Gross Telecasting Inc. Stockholders will vote
on increase In authorized common stock for
2-for-1 stock split and application for ASE
listing. Lansing, Mich.

March 27—Visual Electronics Corp. annual
post-NAB-conventlon seminar. Sheraton-Park
hotel. Washington.

March 28—Deadline for comments on FCC’s
proPosed rulemaking that would authorize
remote-control operation of VHF stations.
March 30-April 2—Southern CATV Associa-
tion meeting. Monteleone hotel, New Orleans.
March 31-April 4—Market planning seminar,
American Marketing Association. AMA man-
agement center, Chicago.

April

April 3—Deadllne for filing reply com-
ments in FCC’s third further notice of pro-
posed rulemaking for carriage of subscrip-
tion-television signals by CATYV systems. Pre-
vious deadline was Feb. 14,

OpenMike

Supports position on WBAI

EpiTor: Your editorial on the waal
(FM) matter was right on point. I have
been a supporter of this station from
the time it went on the air. Neverthe-
less, 1 am deeply disappointed by its re-
cent conduct and I can no longer con-
tinue contributing to it.

“Free speech” permits one to spew
forth anti-Semitic, anti-Negro or anti-
anything 24 hours a day but not a
licensed broadcasting facility. The is-
sue, therefore, is not free speech but the
responsibility of the station to the pub-
lic and responsibility for the programs
going out over its facilities. Dr. Harold
Taylor is reported to have said that the
anti-Semitic views broadcast over this
station were repugnant to management.
I am sure that this is true of Dr. Taylor
and other distinguished members of the
board. However, these views were not
repugnant to Julius Lester. And it is
Mr. Lester who has a regularly scheduled
program over this station. His acts are
the acts of management, and it cannot
relieve itself of responsibility for them.

If it were not for the vigorous pro-
tests that were raised the station un-
doubtedly would have permitted Mr.
Lester to continue his anti-Semitic

campaign. Certain facts are indisput-
able. On the very broadcast on which
the poem containing the lines, *“You
pale-faced Jew-boy, I wish you were
dead” were read, Mr. Lester’s comment
was: “Beautiful.” Subsequent to that
broadcast, management did nothing to
express its disapproval. Thereafter, Mr.
Lester continued with his anti-Semitic
programing—some veiled and some
painfully obvious. I refer to the broad-
cast in which a participant complained
that Hitler did not make enough lamp-
shades. Unfortunately, Dr. Taylor’s at-
titude reflects the attitude of a large
portion of the so-called liberal com-
munity which has been afraid to con-
demn acts of anti-Semitism when com-
mitted by a small and unrepresentative
segment of the Negro community.

Your editorial was extremely help-
ful: I only hope that other responsible
leaders will speak uwp.——FEdward M.
Cramer, president. Broadcast Music
Inc. New York.

Rebuttal from Berkeley

Eptror: Your Feb. 10 editorial on
wBAI(FM) New York and black anti-
Semitism strikes a false note. Would
you have been as incensed if a com-
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Broadcasters—

Feeling the Freeze?

Defrost with Audimax and Volumax! We guarantee
to increase your effective radiated power.

Are your plans for increasing power on ice?
Well, here's a quick way to beat the cold: call
us collect: (203) 327-2000! We'll send you
Audimax and Volumax FREE for 30 days. No
obligation.

Audimax is an automatic level control years
ahead of the ordinary AGC. It automaticaily
maintains appropriate volume levels and
eliminates distortion, thumping and pumping.

Veolumax outmodes conventional peak limit-
ers by controlling peaks automatically with-

out side effects. It's unconditionalily guaran-
teed to prevent overmodulation. Volumax
alone has typically provided a 4 to 1 increase
of average program power.

With this winning combination, we guarantee
increasing your maximum program power as
much as 8 to 1. You reach a bigger audience
with a more pleasant sounding program.

Why wait? Defrost with Audimax and Volumax
... the powerful pair from CBS Laboratories.

SEE THEM AT THE NAB—BOOTH 105

PROFESSIONAL

PRODUCTS
% LABORATORIES

Stamford, Cannecticut 06905
A Division of Columbia Broadcasting System, Inc.
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Edwin H. James, vice president; B. T.
Talshoft, treasurer; Irving C. Nflller,
comptroller Joanne T. Cowan, assistan!

gasting

Broadcas

TELEVISION

Executive and publication headquarters.:
1SROADCASTING-TELECASTING bullding,

1735 DeSales Street, N.'W., Washlngton.
D.C. 20036. Phone: 202-638-1022

Sol Taishoff, editor and publisher.
Lawrence B, Taishoff, ezecutive VP.

EDITORIAL

Edwin H. James, vice president and
executive editor.

Rufus Crater, editorial director

(New York).

Art King, managing editor.

Frederick M. Fitzgerald, Earl B.
Abrams, Leonard idenberg, Sherm
Brodey, F. Martin Kuhn, senior editors.
Joseph ‘A. ‘Esser, Robert ‘A. Malone,
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Alan Steele Jarvls, James C. Learnard,
Mehrl Martin, Timothy M. McLean,
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terson, editorial assistant, Gladys L.
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publisher.

Erwlin Ephron (vice president, director
of medla, Papert, Koenig, Lols)
research adviser.
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Maury Long, vice president-
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George L. Dant production manager
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aecretary to the executive vice president.
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Weinberg, advertising assistants.
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David J. Balley, Midwest sales manager.
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mercial station had allowed the same
poem to go out over a phone-in show?

While the vast majority of commercial
broadcasting stations in the U.S. have
aided discrimination through silence,
only belatedly speaking out—and then
generally with a halfhearted recognition
of the problems—Pacifica Foundation,
a noncommercial group owner, has
been at the forefront of free and open
discussion of public issues. .

The poem was a recognition of a
real problem, that of black anti-Semi-
tism. It is a widespread and vicious
trend, but it cannot be dealt with by
ignorance.

On the other hand, try monitoring a
phone-in format some time: The amount
of ignorant bias on race, religion, and
a huge variety of topics that goes out
every day through this medium certain-
ly makes wgBar’s “offense” small by
comparison. I do not suggest that phone-
in commercial shows be restricted; I am
upset that you suggest that noncom-
mercial stations should be somehow less
free.—Walter C. Crawford, Berkeley,
Calif.

(The editorial in question made no mention
that WBAL was noncommerical. nor was
there any reference, direct or implied, that
this was germane to the issue.)

Johnson finds a friend

EpiTor: 1 wish your magazine would
end its repeated attacks against FCC
Commissioner Nicholas Johnson. Com-

missioner Johnson is one of the great
men in broadcasting. Today there is an
obvious and growing gap between the
old fat cats of broadcasting and a
younger group of broadcasters who be-
lieve in responsibility and public service
for radio and television.

By drawing attention to the many
orgics of excess in both ownership and
program content by chain owners and
conglomerate licensees Commissioner
Johnson is bringing to light the factors
which can ultimately lead only to a
destruction of radio and television as
we know them today . . .

You ought to be nice to him; one of
these days he may be chairman of
the FCC . . .—Anthony R. Martin-
Trigona, WTAF-TV Marion, Ind.

(Mr. Martin-Trigona omitted from his letter
mention of his unsuccessful attempts to
obtaln a network affiliation In his over-

shadowed market [BROADCASTING, Feb. 3,
et seql.)

What made the FCC run?

EpiTor: If the FCC is as impartial and
uninfluencible as it would have us
believe, how did Mrs. Lyndon Johnson
get such quick action on the request
for return of her controlling stock [m
Texas Broadcasting Co.] from trust in
just eight days? Not even routine staff
action is that fast; it takes almost a
week from the FCC’s secretary’s office
to the various departments.—C. Curtis
Sigmon, manager, wycL York, S. C.

BookNotes

“Documents of American Broadcast-
ing,” 1969, edited by Frank J. Kahn.
Appleton-Century-Crofts, New York.
598 pp. $7.50 (cloth-bound), $4.50
(paperback).

The regulatory history of radio-TV is
explicitly reflected in this comprehen-
sive collection of decisions, laws and
codes governing boadcasting.

Aside from such basic texts as the
National Association of Broadcasters
codes, the early day radio acts, the
Communications Act of 1934 and the
Communications Satellite Act of 1962,
the collection includes FCC texts in the
Brinkley, Shuler, Blue Book and Pa-
cifica cases, dealing with regulation of
programing.

Insofar as broadcast journalism is
concerned, the collection includes the
Section 315 Primer, the Mayflower
case, the law that permitted the Ken-
nedy-Nixon debate of 1960, Fairness
Primer, Scott case and many others.

Typical of the documents dealing
with competition are the Sanders
brothers case, the CATV decision in-
volving Carter Mountain Transmission

Corp. and the policy statement on com-
parative broadcast hearings.
Educational broadcasting texts in-
clude those on the 1948-52 TV freeze,
the Sixth Report and Order, the ETV
Facilities Act of 1962 and the Public
Broadcasting Act of 1967.

“Broadcast Station Operating Guide,”
1969, by Sol Robinson. 256 pp. “Man-
aging Today's Radio Station,” 1968,
Jay Hoffer. 288 pp. Both Tab Books,
Blue Ridge Summit, Pa. $12.95 each.

Two station managers—Sol Robinson,
wiLAD Danbury, Conn., and Jay Hoffer,
KRAK Sacramento, Calif.—describe ra-
dio station operations from essentially
two different perspectives. Mr. Robin-
son provides a general overview of sta-
tion management, from developing a
program schedule to staffing a facility.
Mr. Hoffer examines the business as-
pects of management—expected re-
turns on investment, budgeting and pro-
jections, station sale information—as
well as general topics, exemplified in
these provocative chapter titles, “The
50-year Old Announcer,” “Beware the
Ham,” and “The Boozer.”
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MIIMGM” from George F. Beech Jr., vice president, BBDO, Detroit

TV heips turn Dodge Rekellion saies to Fever pitch

For the past few years the Dodge Di-
vision of Chrysler Corp. has been sell-
ing a lot of cars, first with the help of
the Dodge Rebellion campaign and
currently the Dodge Fever campaign.

It is no secret, of course, that tele-
vision has headed the list of media em-
phasis. But the campaigns have involved
a complete media mix for maximum
impact.

On the surface in retrospect it might
seem that inciting citizens to rise up in
rebellion and then subsequently urging
them to purposely contract a kind of
fever might not do much toward getting
anybody to buy anything. As a matter
of fact we did have some reservations
about the Dodge Rebellion campaign
when it was going through labor pains
back in 1965.

Our advertising had been slanted to-
ward a youthful market, but we still
had not uncovered the idea that would
tie it all together.

As we were planning our advertising
strategy going into the 1966 model
year there was good news and bad
news. The good news was that the 1963,
’64 and ’65 model sales had been in-
creasingly better for Dodge. The bad
news was that our market penetration,
although improving, still left something
to be desired.

We knew we had the makings of an
exceptionally good sales year if we
could come up with an advertising cam-
paign that would help jolt people into
an awareness of Dodge. We noted that
most new-car buyers are habit buyers
and unfortunately about 80% had the
Ford and General Motors habit. We
agreed that what we needed was ad-
vertising that would motivate some of
those 80% to break the habit—to
rebel.

There was the possibility of a nega-
tive reaction to a rebellion theme, even
a tongue-in-cheek rebellion. If we were
to use it we would have to sugar-coat
it.

The consensus was that a pretty girl
could give the theme a light touch. We
decided that a good-looking, pixie-type
girl should be our Dodge Rebellion
symbol. She would be a charming
spokesman but an inept rebel.

Within a few days we put together
a limited animation storyboard on
16mm film and screened if for two test
groups to find out if there would be

any negative reaction. Only 1% ob-
jected to the theme because of world
conditions. The next step was to find the
right girl. In New York we looked at
dozens and dozens.

Finally we selected a very pretty
model for our print advertising with an
option to use her in TV. Her name was
Connie Snow and we really put her to
work, shooting for newspaper and
magazine ads, dealer window trim and
other sales-promotion materials. We
worked the poor kid so hard she col-
lapsed on the set one day and we had
to get a quick substitute to finish a
catalog job.

It was clear that being the Dodge
Rebellion girl was too much for one
little female so we had BBDO’s Hol-
lywood TV commercial producer, Don
Schwab, find an actress who could
double for Connie in the opening and
closing vignettes for our TV commer-
cials. A few weeks later we settled on
Pam Austin, a single, 22-year-old
blonde. When she walked into the room
for the first time there were no doubts.

It was the beginning of one of the
most interesting phenomena in adver-
tising history. Pam Austin was an im-
mediate hit. She became a celebrity
overnight. Letters poured in to news-
paper TV columnists, the networks and
to Dodge. College students formed fan
clubs and wanted to know the times
of commercials in advance so they
wouldn’t miss them.

The result of our research tests was
impressive. Just a month after intro-
duction the Dodge Rebellion had an
awareness score of 46%, the highest
score for any car. By April 1966 that

figure had risen to 80%.

Dodge new-car registrations for cal-
endar year 1966 were up 7.6% while
the industry collectively was down
2.2%. Dodge market penetration was
up 9.4%. Naturally we retained the
Rebellion theme for 1967 and expanded
Pam’s role, using her in all print ads
and collateral materials.

With all this going for us there were
many skeptics who thought we were
nuts to drop the Rebellion theme after
only two years and switch to Dodge
Fever. But several factors led us to that
decision.

First, our 1968 cars were completely
new, including the Charger. Second,
we were making conquest sales with
our pitch that Dodge products are con-
stantly changing and improving, so our
advertising should reflect this. And
third, our Dodge Rebellion girl had
become so prominent she actually was
diverting attention.

Dodge Fever again was a theme that
could be treated lightly and again the
search was on for the personality. We
settled on Joan Parker.

The switch to Fever was an unquali-
fied success. Subsequent awareness stud-
ies indicate that the Fever campaign has
surpassed the Rebellion campaign in
that area.

In comparison with Ford, Olds, Ply-
mouth and others the Fever campaign
has out-scored them all in studies of
identification of advertising slogans.
Even the competition comments. GM’s
Gail Smith suggested recently that as
part of the Dodge Fever promotion we
stage a Typhoid Mary Look-Alike Con-
test.

George F. Beech Jr., account supervisor on
Dodge cars at BBDO, Detroit, first joined
the agency in 1964 as account executive on
Autolite and Pepsi-Cola Bottlers of Michi-
gan accounts. He was assigned to the Dodge
account in 1965 and was named vice presi-
dent in April 1968. Prior to BBDO he had
been with Campbell-Ewald Co., Detroit.
Mr. Beech is a native of Somerset, Pa., and
a graduate of Michigan State. He served in
the U.S. Air Force 1958-61 after attending
USAF Intelligence School.
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CRITICAL CHEERS FOR NBC SPECIALS

First Tuesday “One of the finesi, most en-
lightening TV contributions of thisorany
other season!”

-Dwight Newton, San Francisco Examiner

“The second *First Tuesday' was even better
than the first *First Tuesday'.”
~Bill Barrett, The Cleveland Press

Jack Benny's Birthday Special “The age
attained by Jack Beany as the preteat for his
‘Birthday Special’...really didnw’'t matter.
Jack Benny, the man, knmes that Jack Benny,
the entertainer, isageless.”

~Lawrence Van Gelder, New York Times

Hallmark Hall Of Fame:“Teacher,Teach-
er” “This original 90-minuic play was telem-
sion al its finest.”

~Pete Rahn, St. Louis Globe-Democrat

“...0One of those ever-so-rare stories which
give a lift to the heart.”
~Riehard K. Shull, Indianapolis News

Burlington Experiment In Television:
“Thisis Sholom Aleichem" ‘... 4 rarctreal.
...Jack Gilford was perfect.”

~Mary Wood, Cincinnati Post & Times-Star

“...By far the freshest, most stimulating and
delightful program I have seen on TV in a
long time.”

~Eleanor Roberts, Boston Herald Traveler




A‘l

IF IT'S REALLY “SPECIAL’IT’S ON NBC

SUNDAY/MARCH 2

NBC Experiment in Television (4:30-5:30)
“FourDavstoOmaha”(documentaryv-drama).
Also. March 16: “The New Communicators™
(America’s voung film makers): March 23:
“Bve, Bye Butterflv” (theold and new Japan).

SATURDAY/MARCH 8

NCAA Basketball Championship (2:00)
First round (doubleheader). March 15: re-
gional finals (2:00, doubleheader). March 20:
semi-final (7:30). March 22: play-off (3:50)and
consolation (2:00) from Louisville, Ky.

SUNDAY/MARCH 16

The Soviets In The Mediterranean (10:00
11:00) A study of the geo-political importanc
of the Mediterranean and the jockeying fo
power there between the USSR and the US

TUESDAY/MARCH 4

First Tuesday (9:00-11:00) Join a New York
City policeman on his rounds; hunt for wild
game witha French count; tour Rhodesia with
an “anti-Communist " evangelist. Reporter
Sander Vanocur is anchorman for NBC News.

The Wizard Of Oz (7:00-9:00) Come “Over
the Rainbow™ with Judv Garland. Frank Mor-
gan, Ray Bolger. Bert Lahr and Jack Haley.
New presentation of the delightful film classic.

TUESDAY/MARCH 18

The Wonderful World Of Pizzazz (7:30
8:30) A live-action and animation salute to th
vital people who do their thing in fashion an
music. Co-hosts are Car! Reiner, Michele Lee

ALL IN COLOR ON NBC/TH



WEDNESDAY/MARCH 19

Chrysler Presents The Bob Hope Special |

(9:00-10:00) Get set for another hour of music

and merriment. Guests are Cyd Charisse, |
continent. Hugh Downs is the reporter.

Ray Charles, Jimmy Durante, Nancy Sinatra.

WEDNESDAY/MARCH 19 I

Andy's Love Concert (10:00-11:00) Join
Andy Williams for a fine show at the Los An-
geles Music Center. Among his guests: Dono-

van, the Smothers Brothers, Jose Feliciano.

FRIDAY/MARCH 21

The First Americans (7:30-8:30) This cur-
tain-raiser for an NBC News series of science
specials tells the story of the first men onour

SATURDAY/MARCH 29
SUNDAY/MARCH 30

National AirlinesOpenGolf Tournament
(5:00-6:00 Sat.; 4:00-5:30 Sun.) Final holes
both days of this new tournament, one of the
richest on the PGA tour. It's live from Miami.

FRIDAY/MARCH 21

Hollywood: The Selznick Years (10:00-
11:00) A look at the life of David O. Selznick,
star-maker and film pioncer, with Rock Hud-
son, Ingrid Bergman, Katharine Hepburn.

SUNDAY/MARCH 30
O

The Choice (10:00-11:00) Melvyn Douglas
and George Grizzard star in a “Prudential’s
On Stage” drama—by Henry Denker—about
the moral issues in heart transplant surgery.

 FULL COLOR NETWORK



[he eleventh annual

KMTV TELEVISION AWARDS

Each year, we recognize outstanding service to the public through KMTV.

For 1968, the awards honored the Omaha Urban League for its coordination
of a weekly program called **The Hiring Line.” To date, almost one thousand
people have found jobs through the program.

Jack V. Clayter and K. Patrick Okura of the Omaha Urban League received the
awards and were congratulated by Julian Goodman, President of the National
Broadcasting Company, who addressed Nebraska and lowa business and civic
leaders attending the presentation.

Mr. Goodman delivered a widely-quoted speech on freedom of information.

Of the awards, he told the audience they were “*a demonstration of the fact
that KMTV cares about its community, cares about community betterment and
that it does something about it

KMTV

NBC for Omaha and Lincoin

Represented by Edward Petry and Co.

MAY BROADCASTING COMPANY
KMTV, Omoha  KGUN-TV, Tuscon
KMA, Shenandooh  KFAB AM-FM, Omaha
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Can cable make it in New York?

Wired-city dream gets sternest test as high rollers
bet heavy stakes in pursuit of long-range profits

Just over three years after the first
CATYV franchises were granted in New
York City, what is potentially one of
of the most dramatic—and perhaps
prophetic—stories of the cable industry
is taking shape.

The opening chapters have seen myr-
iad problems confronted, both expected
and unanticipated. Most of them have
been solved, but equally perplexing
conflicts and conundrums still remain
And it is clear that as the story unfolds,
New York's intricate tangle of CATV
development could stand as an arche-
type of the industry’s big-city evolution.

For each New York CATV issue that
is reflective of universal industry prob-
lems—financing, red tape, governmental
figshts over regulation and origination
—there have been even more difficulties
that could happen only in the nation’s
largest and most complex city.

So far, Manhattan’s CATV operators
have coped with technical problems un-
like those anywhere else in the country
and have had unusual sales problems,
such as the landlord who offered to pay
monthly fees not to have CATV in-
stalled in his building.

Among many other peculiar situa-
tions, one of the city’s two franchised
operators, Teleprompter, currently is in
league with a potential enemy, the un-
franchised Comtel, in a legal fight to
halt Teleprompter’s franchise competi-
tor, Manhattan Cable Television, from
engaging in a limited telephone-com-
pany leaseback operation—similar to
one conducted by Comtel.

If that sounds complicated, it’s only
symptomatic of CATV life in New
York. Sighs Telepromper president
Irving Kahn: “We really don’t want to
fight Manhattan Cable, but it's a mat-
ter of establishing policy—another one
of those classic industry fights.”

Classic industry fights abound in New
York, and like so many CATV ques-
tions, many remain unresolved.

One case is the prolonged battle over
cable origination in the city. After many
delays and heated public hearings that
drew opposing politicians, citizens’

groups fearing pay television, and mo-
tion-picture associations and trade
unions, the New York City Board of
Estimates finally granted permission for
restricted CATV origination (BROAD-
CASTING, Dec. 23, 1968). But the board
left undefined exactly what the limits
are on CATV origination of movies.

The ope question that hasn’t been set-
tled so far is whether the multimillion-
dollar headaches encountered in New
York are worth it. The major operators
issue an emphatic “yes,” even though
they remain years away from showing
a profit, or even the end of their con-
tinuing investments. Speaking even loud-
er than their statements, however, are
their actions: Both Manhattan Cable
and Teleprompter are expanding into
other parts of the metropolitan area,
and they may have company.

NCTA wins partial
concessiofi on deadline

The FCC last week extended to April
3 the deadline for comments on the
sections of its CATV rules dealing with
program origination and diversification.
Comments on other aspects of the pro-
posed rules will be due on May 2. The
previous deadline was today (March
3).

The extension followed a request by
the National Cable Television Associa-
tion, in which NCTA argued that the
complexity of the issues, and their re-
lation to copyright and communications
matters being considered by the Con-
gress, necessitated more time.

However, the commission declined to
grant NCTA’s request for an across-
the-board 60-day extension. It said that
the matters of origination and diversi-
fication “‘are of immediate concern and
appear to require prompt rulemaking
decisions.”

The new deadlines for reply com-
ments are May 2 for the origination
and diversification questions and July
2 for other issues, extended from April
3.

Morris Tarshis, director of franchises
for the city, estimates there are “at
least 18 to 24” applications on file in
his office for the remaining four bor-
oughs of New York. He estimates,
however, that there is room for only
10 to 12 additional franchises. Among
the franchise applicants are group-
broadcasters RKO General and Bar-
tell Broadcasters.

In addition, franchise applications
are pending or have been granted in
some 30 surrounding communities of
the New York metropolitan area.

How have the three New York cable
franchise holders done so far? Signifi-
cant subscription activity has been un-
der way only since last summer, when
major construction was completed on
all three systems.

Charles Dolan, president of Man-
hattan Cable, estimates that by the
end of 1969, his company will have
wired 80% of its territory, which is
the prime portion of New York City.
It covers everything south of East 86th
Street and West 79th Street, which
includes many expensive residential
scctions and all of the major business
and financial districts.

There are 375,000 potential custom-
ers in Manhattan Cable’s franchise area
and Mr. Dolan estimates that, when
completed, the system should be able
to pick up a total of 100,000 subscribers
“‘on the basis of signal improvement.”

Manhattan Cable presently claims
10,000 subscribers. In January, it added
1,000 customers and completed wiring
for between four and five times that
number. “We’re going full-speed now,”
Mr. Dolan says. He estimates that the
full  100,000-subscriber goal will be
reached in four years at a total ex-
penditure to Manhattan Cable of $17
million.

The company’s start on major con-
struction was delayed about one year,
while it sought, and obtained, a $10-
million bank loan—the largest loan
ever made to a single CATV company.
To obtain the loan, ownership of Man-
hattan Cable was consolidated. It is
now 55% owned by its parent, Sterling
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Information Services Ltd., and 45% by
Time-Life Broadcast, which, in turn,
owns 25% of Sterling.

Teleprompter, which has all of the
heavily residential, but less affluent,
north end of Manhattan, covers an
area of 413,000 dwellings. Optimistical-
Iy, Mr. Kahn predicts that “we should
have more than 200,000 paying custo-
mers five years from now.” He bases
this forecast on a “consistently deliv-
ered 50% of the homes over five to
six years in any market we're in, and
the percent of penetration after two
years in New York is higher than any
c()Jf céu: systems anywhere else in the

At the moment, Mr. Kahn claims
11,000 paying customers and 9,000
subscription orders, with the system
about 25% installed. This represents
about 1,600 buildings on some 320
blocks, although main cable is now
laid “in most areas” covered by Tele-
prompter’s franchise.

So far, Teleprompter has spent about
$10 million of an anticipated $15 mil-
lion over-all investment in Manhattan.

The city’s third—and by far smallest
—franchised CATV system is that of
CATV Enterprises Inc., in the River-
dale section of upper Manhattan and
the Bronx, an upper-income residential
area. In some ways, the CATV Enter-
prises franchise is the most difficult
of the three in New York because it
encounters a combination of big-city
and small-town cable problems.

CATV Enterprises is 49% owned
by Westinghouse Broadcasting Co. and
51% by Theodore Granik, holder of
UHF’s in Washington, Patchoque and
I\_Iew York, attorney and former televi-
sion producer. Although CATV Enter-
Pprises has had all of its plant completed
stnce last summer, it has moved slowly
In the area of both subscription and
origination.

The Riverdale franchise covers 20,-
00.0 families, of whom CATV Enter-
prises currently has 200 subscribers and
another 25 orders. The company has
on_ly about $300,000 invested in its 30
mlle§ of wiring covering the area, pri-
marily because most of it is convention-
ally strung from utility poles, unlike the
Manhattan installations which must go
underground.

Thg major technical problem posed
by Riverdale is that it is an urban-near-
su!:urban jumble of tall apartments and
private residences. Situated on relatively
l'fxgh land, many buildings have a direct
line of sight to the Empire State build-
Ing transmitters of New York’s major
televnsgon stations, and flawless off-air
reception. Yet many small apartments
or residences are blocked by the shadow
of larger buildings.

_“We have problems of economic via-
bility,” says Charles Woodard, president
of CATV Enterprises. “In some places

we have people knocking down our
doors to get service, but the people
with lousy reception are dotted around
and there is the question of whether it
is worth getting to all of them.”

He acknowledges that CATV Enter-
prises has been moving slowly because
“we haven't yet developed enough ex-
perience of needs and desires—what it
takes to sell the system.” Consequently,
Mr. Woodard also says, “we really
don’t know what our total possible au-
dience is, but I suppose a reasonable
penetration figure would be 25%-30%,
or about 5,000 to 6,000 subscribers.”
He says the operation is shooting for
an immediate goal of 700 subscribers
out of private homes and a base of two
or three apartment buildings.

The fourth New York CATV opera-
tion—the two-year-old unfranchised

Comtel Inc., a subsidiary of Bell Tele-
vision Inc.—has been frozen by the
continuing leaseback litigation. Using

High above the Harlem River, workers
for CATV Enterprises align an antenna
at the head-end site atop a 28-story
apartment building.

New York Telephone Co. lines, it is
serving about 2,000 subscribers, most
of them in Manhattan Cable’s midtown
area, including hotels.

For all three franchised New York
systems, technical problems have proved
even greater than anticipated when
the groundwork of the systems was
originally mapped. Foremost among
these has been the need for obtaining
a much higher degree of plant perfec-
tion than required for a normal installa-
tion.

Herbert Bachman, general manager
of CATV Enterprises, who had pre-
vious experience with Westinghouse
Broadcasting’s Georgia and Florida
cable systems, says: “In a city where
your subscribers are this close to a very
strong broadcast signal, it is not enough
for us to provide a good cable signal.
It must be superb. People can make a
direct A-B comparison between cable
and good off-air reception. If you have
shoddy operations, you're dead.”

CATV  Enterprises subcontracted
turnkey construction of the system to
Entron, with consultation from its own
Southern cable system operators. “We've
worked our heads off to make the sys-
tem come up to snuff, and we’re still
learning new things all the time,” says
Mr. Bachman. “Everything is critical.
If we have one loose connector on a
trunk, we can have 25 miles of ghost.”

Things are even more difficult for
Manhattan Cable and Teleprompter. The
Riverdale system is far enough from the
Empire State building transmitters that
the signal is diminished to the point
where it does not require a converter
to keep it from overriding the cable
signal. That is not the case in most of
Manhattan, and both Manhattan Cable
and Teleprompter have had a long
struggle perfecting suitable converters.

Says Manhattan Cable’s Dolan: “The
signals come off the Empire State build-
ing so darn hard that even the 300-ohm
lead-in wire on the set picks it up and
you get that laid over our cable signal
coming in a microsecond later.”

He notes there are very few other
cities with a similar problem. Cleveland,
for instance, has enough unused chan-
nels that the CATV signals can be
switched onto them. But in New York,
with seven VHF stations and three
UHF's, there is nowhere to go.

In the search for a suitable convert-
er to handle the situation, Sterling ended
up buying the patents for a 25-channel
converter from a subsidiary of Gulf &
Western Industries. Then. Sterling con-
tracted with a tuner company, Oak
Electronics, to construct both 12-chan-
nel and 25-channel tuners, which Ster-
ling is marketing through another sub-
sidiary as well as using for the Man-
hattan Cable system.

While experimenting—along with
most of the rest of the industry—on
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such possible developments as 25-chan-
nel midband converters, Manhattan
Cable is coping with the present spec-
trum bulge by laying dual 12-channel
lines in all of its commercial buildings
and some apartments.

Each Manhattan Cable subscriber is
provided one of Sterling’s 12-channel
converters—which cost about $35—at
a chargc of $1 a month, in addition to
the regular S5-a-month subscription
charge.

Teicprompter, too, had its converter
problems, and Halmin Co. is providing
it with a 25-channel Japanese-manu-
factured converter modified to Tele-
prompter’s specifications. The Tele-
prompter converter, which sells for
about $25, is now being provided each
Teleprompter subscriber, also at $1 a
month above the $5 service charge.

Teleprompter began supplying con-
verters to all new customers only at the
first of this vear, and still has about 5,-
000 initial subscribers without them.
According to Joseph Growth, manager
of Teleprompter’s New York CATV op-
eration, most of these subscribers are
in the first-wired Inwood section of
Manhattan, a far-northern area of the
istand topographically more isolated
from on-air signals. Eventually, all sub-
scribers are 1o get the converters.

In burving their cables beneath the
pavements of Manhattan, both Tele-
prompter and Manhattan Cable have
run into an assortment of woes. High
on the complaint list is the red tape
both companies have encountered in
dealing with the Empire City Subway
Corp., a subsidiary of the New York
Telephone Co. that owns a nctwork of
almost 80-year-old ducts through which
the CATV firms wecre to run their
cables.

In addition to those bureaucratic
problems, the companies found areas
where therc were no ducts available or
where they were full. Innovation in
alternative methods of stringing the
cable abound. To service customers on
Manhattan's far East Side, Manhattan
Cable has strung its lines along a sea
wall flanking the Bast River and carried
them over busy FDR Drive on city-
owned footbridges.

In some crowded apartment blocks,
Teleprompter has merely looped its
lines directly from one adjacent building
to the next. In other areas, it has buried
aluminum-shielded cable in city right-
of-way cutting a four-inch-deep, one-
and-a-half-inch-wide trough six inches
from the curb. dropping in the cable
and paving over it.

In some areas where ducts are not
available. the telephone company of-
fered to lease lines to Manhattan Cable,
but would not permit construction by
the CATV. Teleprompter says it has
refused such telephone-company lease
offers on the grounds that “leasebacks

divide responsibility,” and it is oppos-
ing the Manhattan Cable attempt as a
matter of precedent,

In trying to cope with the cable-
laying problems, Teleprompter’s Growth
say: “We've tried 20 different ways and
havent come up with a satisfactory
one yet.”

Probably the greatest nontechnical
hurdle faced by CATV in New York
has been that of landlords: Once the
cable was laid down, the landlord still
remained in the doorway blocking ac-
cess to the potential subscriber.

Compounding the suspicion and
profit-motive of some landlords is the
fact that a large percentagc of New
York apartments remain under rent
control and the only time a landlord
can increase the rent on an apartment
is when a tenant moves out. Therefore,
some landlords are reluctant to do any-
thing that they think may make an

areas in the lobbies of buildings it
wires, so the firm’s deals with landlords
usually vary from 2% to 5% of the
income for five years, depending upon
the amount of space taken.

Manhattan Cable’s Dolan says that
now terms are “quite standard and ac-
cepted,” and although there are still a
few holdouts, *lately landlords have
been going very well and that problem
is way down the line.”

CATV Enterprises has thus far re-
sisted making any installation deals
with landlords, although Mr. Woodard
acknowledges the Manhattan Cable and
Teleprompter agreements can be ex-
pected to set a precedent for future
CATV installations in the city. As
Mr. Woodard comments: “A lot of
our landlords also have buildings in
Manhattan and they expect to get the
same kind of concessions from us that
they are getting there.”

Jtamp out Ghosts
with Cablevision

ek S ; m——

Dedicated to the cause of stamping out
TV ghosts, this mobile demonstration
unit is a key part of Manhattan Cable
Television's selling effort. Inside motor-

apartment more appealing to a present
occupant, even CATV. Under the rent-
control law, however, the landlords
are authorized to raise the rents $1 a
month on apartments with a CATV
“improvement.” Thus the landlord of
one rent-controlled building offered a
Teleprompter salesman $1 a month per
apartment not to install CATV. An-
other landlord reaction to CATV over-
turcs was a threat to shoot any cable
representative that stepped into one
owner’s building.

Both Manhattan Cable and Tele-
prompter have now generally cleared
that barrier—with money. Both com-
panies have come up with what they
consider basic landlord agreements for
CATV installation. Manhattan Cable
offers a landlord 5% of all CATV sub-
scriptions in the building for three
years (the city treasury gets another
5%).

As part of its sales promotion, Tele-
prompter sets up CATV dem~nstration

Mobile Demanstration duit

aaphative rabde felevision

ized unit are six color television sets as
well as seating space for six prospec-
tive customers and two sales representa-
tives.

Once the systems are in, there is
wide difference in the sales efforts of
the three franchised systems. Tele-
prompter, by far, has been pushing
hardest. It is the only one of the New
York systems to offer the incentive of
giving new customers free installation
(worth $9) if they sign up for at least
two months’ service. Says Teleprompt-
er's Kahn: “We want subscribers. I'm
much more interested in the significance
of that $60 a year than any $9 wind-
fall.”

A contrary attitude is taken by Mr.
Woodard of CATV Enterprises, who
say: “We haven't gone in for any of
the standard CATV gimmicks like
dollar-day sales. We're starting by sell-
ing to people who really need the serv-
ice. We also need the hookup money
now.”

In between is Manhattan Cable,
which until recently has been concen-
trating most of its attention on financ-
ing and construction. Whereas Tele-
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prompter has invested heavily in spot
radio, newspaper and bus advertising,
Manhattan Cable has done little; CATV
Enterprises, virtually none.

Even in selling CATV, Manbhattan
poses problems not normally expected
by cable operators. For one thing, the
population is much more mobile, with
an apartment turnover rate of almost
2% a month. This engenders other
CATV operation problems, such as the
precaution Teleprompter learned earlier
as a supplier of master antenna systems
for apartments when it discovered the
necessity of putting all controls in apart-
ment vestibules to prevent servicemen
or versatile new tenants from hooking
up for unauthorized service.

. New York City can also provide
some rather critical viewers. Despite the
political rhubarb which lingered over
the cable question, the Gracie Mansion
residence of Mayor John Lindsay was

Teleprompter’s Luncheon at Franks, a
live discussion show, includes such well-
known personalities as (I-r) John Con-
don, public relations director for Madi-

among one of Teleprompter’s early wir-
ing projects. (The mayor’s children re-
portedly are avid TV fans).

And Mr. Kahn claims to have re-
ceived a personal call from CBS’s
Frank Stanton when installation lagged
in the neighborhood of his apartment.
(At his request, Dr. Stanton’s installa-
tion will be equipped with a switch so
that he may select either cable or
off-the-air reception.)

Among the off-beat installations is a
dockside cable tap provided by Tele-
prompter for the crew of a New York
fire boat, which is tied up at port about
80% of the time.

Manhattan Cable at this point faces
a major sales question in the huge com-
mercial areas assigned to it. “We think
Manhattan business has tremendous po-
tential, but, at this point, we don’t know
just how much,” says Mr. Dolan.

With the heart of the advertising in-
dustry within its territory, Manhattan
Cable already has received orders for

connection of 54 sets at the Fifth Ave-
nue offices of Bristol Myers. And J.
Walter Thompson’s Lexington Avenue
offices are in the process of being wired.
Orders for 120 hookups have been
placed in the Pan Am building, where
Foote, Cone & Belding is located, al-
though wiring is not completed there,
and Rockefeller Center is being wired
in what Mr. Dolan believes to be the
largest single commercial office building
system in CATV.

The commercial orders have come
without any serious sales campaign.
While commercial wiring is just get-
ting under way. Manhattan Cable has
only one business-application salesman.
“We think commercial service could
rival residential,” says Mr. Dolan, “but
we don’t know how many offices want
television for its own sake or how many
could be made to want it as some sort
of information tool. A lot depends on

son Square Garden in New York; Eddie
O'Jay, wLis New York personality who
is moderator of the CATV program,
and prize fighter Emile Griffith.

how creative we are.”

In the field of origination, New York
is becoming a widely diversified testing
ground. Manhattan Cable has created
the greatest stir about origination, al-
though on a channel basis, at the
moment, Teleprompter is broadcasting
the most.

Teleprompter provides 14 channels:
the seven New York area VHF sta-
tions, the three UHF stations, plus
channels for time and temperature,
stock ticker, AP news ticker, and one
for program origination.

Manhattan Cable provides 12 chan-
nels: the seven VHF stations, a vary
ing selection of UHF stations (the
three New York area stations plus a
new UHF in Garden City, Long Is-
land), and sometimes, on one of the
three UHF channels, a business ticker.
On the 11th channel it carries the UPI
news and weather ticker, and the 12th
channel is used for origination.

CATYV Enterprises, like Comtel, car-

ries only the seven VHF stations and
three UHF stations. CATV Enterprises
asked for and was granted origination
rights along with Manhattan Cable and
Teleprompter, but Mr. Woodard says
that while “we have given a lot of
thought to origination, we have no
plans. It's a tough decision. With the
operating TV stations you get fantastic
variety and I dont see how we can
compete in traditional programing.”

Teleprompter — with two vidicon
cameras, a video-tape recorder and a
full-time origination staff of six—has
become increasingly involved in origina-
tion of community programing, such as
the championship play-off of tre Inwood
girls softball league or block-to-block
collection for a Biafran relief fund.

As of this week, Teleprompter is
carrying 10 hours of origination per
week with plans to eventually expand
to 20. The emphasis on all its program-
ing has been that of a small-town news-
paper: Get in as many names as possi-
ble, as much community news.

With this month’s subscription bills,
Teleprompter plans to begin issuing an
origination schedule, and this week the
system also begins broadcasting a new
series, Luncheon at Franks, a Negro
community discussion program filmed
in a famous Harlem restaurant with a
wide spectrum of guests, from com-
munity workers and militant leaders
to celebrities such as Jackie Robinson
—all of whom appear free.

Mr. Kahn describes Luncheon at
Franks as “the kind of community serv-
ice the Communications Act of 1934
envisioned and has been impossible on
big stations. We do programs that
couldn’t even make it on channel 13
(New York’s educational television
channel). We’re a minority medium
that doesn’t need thousands of viewers.”

Although the city’s origination grants
currently prohibit commercials, Mr.
Kahn also argues that to do so would
be “a public service to advertisers. For
someone like the Harlem Co-Op (a
large cooperative community market)
that is only interested in drawing cus-
tomers from a 40-square-block area,
where else can they buy ads?”’

Manhattan Cable, while “picking up
origination by degrees, trying to see
what the public wants,” js taking a
somewhat different approach, one that
has caused controversy both within the
city government and from other sys-
tem operators.

So far, Manhattan Cable, using vidi-
con cameras, has taped coverage of
two Columbia University basketball
games last month with Harvard and
Princeton. It has leased color taping
equipment to begin picking up con-
certs of the American Symphony Or-
chestra conducted by Leopold Stokow-
ski from Carnegie Hall March 10.

It also has ordered an RCA color
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The unsinkable Atlanta sports nut.
Most often he’s tuned to us.

Sports nuts have a home in Atlanta. WSB
Television. In the fastest growing sports town
in the country, WSB-TV has the fastest growing
Sports coverage.

Take our latest addition. The high-flying
Atlanta Hawks professional basketball team.
It's WSB-TV that televises their crucial games.

Just as it is WSB-TV who televises 20 Atlanta
Braves games throughout the season.

a"y COX BROADCASTING CORPORATION STATIONS: WSB AM-FM-TV, Atlanta; WHIO AM-FM-TV, Dayton; WSOC AM-FM-TV, Chariotte;

WHITE COLUMNS ON PEACHTREE

WIOD AM-FM, Miami; KTVU (TV), San Francisco-Oakland; WIIC-TV, Pittsburgh
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In addition. there’s the usual in-depth sports
coverage from Milo Hamilton. the “Voice of
the Atanta Braves,” and Carl Sell, a former
golf pro in this golf-happy market. Add to all
this AFL Football every Sunday.

Another reason why, in Atlanta, the leader

continues to lead.

WSB-Television, Atlanta, NBC

Petry
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film chain in anticipation of orginat-
ing a film series—the issue that has
caused the clashes. In granting origina-
tion permission, the city decreed a ban
on “purely entertainment motion pic-
tures,” but the franchise department’s
Tarshis, who is charged with enforc-
ing the rule, has said he will not pre-
screen any films.

Last fall, Manhattan Cable con-
tracted with Janus Films to begin
nightly showings over its cable of such
critically praised films as “Citizen
Kane.” It hired movie critic Judith
Crist to provide commentary. None
were broadcast.

Although he has no starting date, Mr.
Dolon still says: “We are going to run
films and the kind we think our public
is going to react to, not just another
channel of movies.”

The inter-industry dispute over origi-
nation plans is illustrated by Mr. Kahn,
who snorts: “Our goal is 100% pene-
tration, but we won’t achieve it by
bringing in art films.”

While both Teleprompter and Man-
hattan Cable argue that their differing
philosophies of origination are creating
interest in CATV beyond that of clear
reception, a BROADCASTING sampling of
subscribers to both Manhattan Cable
and Teleprompter indicated relatively
little interest beyond novelty appeal.

Of those even aware of present origi-
nation, one Manhattan Cable subscriber
said only that the Columbia-Princeton
basketball broadcast “was a big deal
with my brother-in-law because he
went to Princeton,” and a housewife
who subscribes to Teleprompter said
her young son “loves to watch the
stock market.”

However, agreement among subscrib-
ers startlingly backed up claims of both
franchised Manhattan CATV operators
that once the systems are in, they are
highly stable and measurably improve
picture reception. Comments on picture
quality were highly laudatory and serv-

CATV as common carrier
envisioned by Chazen

A former staff member of the Presi-
dent’s Task Force on Telecommunica-
tions Policy believes that CATV should
be considered a common carrier. Then,
anyone who wants to lease a channel
may do so—*“taking away from the
suppliers of television facilities the
power to decide what appears on their
channels.”

This is the theory of Leonard Cha-
zen, an assistant professor at Rutgers
University Law School, writing in the
March issue of Atlantic magazine.

With the advent of cable TV, Mr.
Chazen says, “we are entering an en-
vironment of channel abundance where
the old presuppositions of scarcity and
the degrading effects of the market-
place no longer apply. . ..”

ice by both companies was generally
praised.

Major technical developments in
New York’s systems loom in the fu-
ture. Teleprompter has now had 10
months of experience with the Ampli-
tude Modulated Link system of micro-
wave CATV transmission, which it has
been operating in Manhattan with co-
owner Hughes Aircraft Co. under FCC
experimental permission.

It was on the basis of Manhattan suc-
cess that Teleprompter last fall asked
for, and this winter received, FCC per-
mission to extend the experiment to
rural areas near Farmington, N. M.,
and Eugene, Ore,

Despite predictions that the AML
system would experience distortion un-
der adverse weather conditions, Tele-
prompter's Growth says there “has becen
no appreciable weather problem” on
the relay which, broadcasts 4.6 miles
from a point near the George Washing-

FCC ends hearing on
CATV in Mayfield, Ky.

Two petitions for reconsideration. di-
rected against former group CATV
owner Meredith-Avco Inc., were de-
nied by the FCC last week and the
hearing was terminated.

The petitions. filed in October and
November 1966 by Hirsch Broadcast-
ing Co., licensee of xFvs-Tv Cape
Girardeau, Mo., and by Paducah News-
papers Inc., licensee of wpsD-Tv Pa-
ducah, Ky., sought a cease and desist
order against a Mayfield, Ky., CATV
system operated by Meredith Avco,
and charged that the system was not in
operation on Feb. 15, 1966, the cut-off
date specified for grandfathering.

Since that filing, Meredith-Avco has
been purchased by American Television
and Communications Corp., a Denver-
based group CATV operator (BROAD-
CASTING, Dec. 23, 1968).

The FCC denied the requests for a
cease and desist order in March 1967,
but a month later Paducah and Hirsch
requested partial reconsideration. They
presented affidavits by wspp-Tv officials
about statements allegedly made to
them by Keith Hill, a former manager
of the Mayfield cable system, who indi-
cated that the system was not deliver-
ing signals by the cut-off date. Meredith-
Avco supplied affidavits from subserib-
ers to refute Mr. Hill’s statements.

The FCC found that the system did
deliver the signal to a limited number
of viewers prior to Feb. 15, 1966.

ton Bridge to two pick-up sites. He says
the system was knocked out only once
“and then for a few minutes during the
heaviest rain storm of the year.”

Teleprompter is now awaiting FCC
approval to use the AML system in a
major test Jink to another franchise in
the New York area which it has ob-
tained. Mr. Growth says that eventually
it hopes to link its three upper-Man-
hattan headends by AML, as well as
patching directly into the telco switch-
ing lines of all stations that will co-
operate, to provide a master switching
center for the CATV system.

Manhattan Cable’s Dolan envisions
a similar wired tie-in between its East
and West Side headends and a third
to be built downtown. In addition, un-
der Mr. Dolan’s plan, the entire antenna
system and telco patches would feed
into a master switcher that would be
coupled with amplifier surveillance units
and automatic switching to back-up
amplifiers in case of malufunction.

In his visionary appraisal of Man-
hattan CATV growth, Teleprompter’s
Kahn speaks mysteriously of negotia-
tions to soon acquire a production fa-
cility with unique cable-television ca-
pacities that would bring a start to
some of the blue-sky functions predicted
for CATV “sooner than a lot of people
think . . . some broad stabs within the
next couple of years.”

While the New York CATV opera-
tors are looking toward the predicted
developments, which they think will
make their long-term investments pay
off, they also are laying hold of any
ncarby cable claims they can get.

With recent acquisitions, Sterling has
2.5 million people under CATV fran-
chise in the New York metropolitan
area and Mr. Dolan predicts “we can
double in area in the next year.” Ster-
ling has already picked up franchises
for Long Island’s Nassau county, with
1.7 million people.

Mr. Kahn is secretive about Tele-
prompter’s expansion plans, but the
company has won yet-unannounced
ones, and has more than a score pend-
ing in the metropolitan area.

Even CATV Enterprises has applied
for additional areas of the Bronx be-
cause, says Mr. Woodard, “everyone
has applied just to be on the list.”

Comments Mr. Kahn: “We’ve fought
the FCC, the city, the special interest
groups, the landlords and still come up
roses. New York and Los Angeles will
not pay off in anything like normal
CATV returns, but if you put it in a
10-15 year aggregate, it will pay very
well. Other services will be the real
meat of the deal: they'll pay and pay
well.” Apparently, some people agree.

(The foregoing special report was re-
searched and written by Walter Troy
Spencer, associate editor, New York.)
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ONLY the name
has been changed...

NG D LT B NSNS

K
iz

WITH the same fine
folks on

Channel 2 in St. Joseph, Mo.

STILL the only station which can deliver
Northwest Missouri and Northeast Kansas....

See your AVERY-KNODEL, INC. representative .
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BroadeastAdvertising

WRG makes $10-million cola coup

Royal Crown, Hunt-Wesson moves leave agency
with a $7-million boost in its billings

It was a busy week for Wells, Rich,
Greene, with one account moving into
the New York shop and one account
moving out, but the balance was at
Jeast a $7-million increase in billings
for the agency. Both accounts are heavy
broadcast users.

Royal Crown Cola Co., Columbus,
Ga., removed ijts $10-million billings
from D’Arcy Advertising, New York,
and assigned it to WRG effective July 1.
A spokesman for the soft-drink com-
pany estimated broadcast expenditures
accounted for almost all of total billings
and that Royal Crown js expected to
continue primarily in broadcast.

The products leaving D’Arcy are
Royal Crown Cola, the third largest-
selling cola, and Diet-Rite cola, the
largest-selling low-calorie cola. Another
Royal Crown product, Gatorade, is
leaving Carl Ally Inc., New York, for
Wells, Rich, Greene. Nehi, Upper-10
and Par-T-Pak, three other Royal
Crown brands, are not affected.

All 365 Royal Crown bottlers were
invited to a video-tape presentation
Friday (Feb. 28) which outlined the
company’s advertising plans. Included
on the tape were a presentation by
Mary Wells Lawrence, president of the
newly appointed agency, and remarks
by Royal Crown executives. It has

been suggested that bottler dissatisfac-
tion had been partly responsible for
the account switch,

Another reason cited for the switch
is the relatively new marketing team
at Royal Crown. Many former Pepsi-
Cola executives, in particular, have
joined Royal Crown in the last few
years.

The official reason for the move was
announced by Wiison Fowle, market-
ing vice president, on Friday. Wells,
Rich, Greene, said Mr. Fowle, was
“the agency that Royal Crown could
look to for the ‘breakthrough’ in ad-
vertising it needs in the highly competi-
tive soft-drink industry.”

Mr. Fowle went on to say the com-
pany was pleased with the creative de-
velopment of Gatorade at Carl Ally,
but that consolidation into one agency
had become advisable.

The Royal Crown account had been
at D’Arcy for 10 years. Wells, Rich,
Greene, did not offer Royal Crown a
speculative campaign, and no plans have
been drawn up as yet.

On the debit side at WRG last week
was the loss of the Hunt-Wesson Foods
account, representing an estimated $3
million in billings. Hunt-Wesson. a whol-
ly owned subsidiary of Hunt Foods and
Industries Tnc., and a part of the Nor-

ton Simon Inc. complex, leaves Wells,
Rich, Greene after two years for Wil-
liam Esty Co., New York. The reason
for the split offered by the agency was
management changes at Hunt-Wesson.
The products involved are Wesson oil,
Buttery flavored oil, Snack Pack, a
product in test-market, and a spaghetti
sauce still in development. The account
change is effective immediately.

A Wells, Rich, Greene executive who
worked on the Hunt-Wesson account
estimated that a combination of network
and spot TV constituted “conservatively
90% , possibly higher,” of the total bill-
ing.

gHunt Foods and Industries tomato
products, Snowdrift shortening, Blue
Plate Foods and institutional and cor-
porate advertising are at Young & Rubi-
cam, New York.

Williams on cigarettes:
U.S. has it both ways

While the federal government’s own
agencies are spending millions insisting
that cigarettes are hazardous to the
American people, other branches of the
government are spending millions to
subsidize tobacco’s production and sales,
Senator John J. Williams (R-Del.)
charged in a Senate speech last week.
The charge isn’t new, but Senator Wil-
liams, a man with a reputation as the
Senate’s “fiscal watchdog.” had some
new figures on the size of the tobacco
subsidy effort.

Today that effort averages $50 mil-
lion a year, Senator Williams said, based

How TV-network billings stand in BAR’s ranking

Broadcast Advertisers Reports’' network-TV dollar revenue estimate—week ended Feb. 16, 1969
(net time and talent charges in thousands of dollars)

Total Total
ABC CBS NBC minutes | dollars
Week Cume Week Cume Week Cume week week 1969 1969
ended Jan.1- ended Jan.1- ended Jan, 1- ended ended total total

Day parts Feb. 16 Feb. 16 Feb. 16 Feb. 16 Feb. 16 Feb. 16 Feb. 16 Feb. 16 minutes dollars
Mondav-Friday

Sign-on-10 a.m. § = § —— $ 1159 § 773.8 |'$ 3520 $ 23135 80 $ 467.9 522 $ 3.087.3
Monday-Friday

Mam-6p.m. 1,506.2 9,452.5 3,088.5 19,352.7 2,660.1 17,616.7 972 7,254.8 5,872 46,421.9
Saturday-Sunday

Sign-on-6 p.m. 1,421.6 7,791.4 1,209.8 8.973.7 369.2 6.642.8 307 3,000.6 1,879 22,407.9
Monday-Saturday

6 p.m.-7:30 p.m. 303.0 2,285.2 744.1 5,123.6 734.5 5,512.0 93 1,781.6 595 12,920.8
Sunday

6 p.m.-7:30 p.m. 216.0 1.333.7 239.8 1,814.0 195.8 1,692.5 23 651.6 154 4,840.2

|

Monday-Sunday |

7:30-11 p.m. I 5,838.8 37.112.4 7,134.3 48,039.7 7,726.4 48,368.2 437 20,699.5 2,903 133,520.3
Monday-Sunday

11 p.mi'Sign-off 555.4 2,146.5 40.8 470.7 558.5 3,255.4 80 1,154.7 474 5,872.6

Total ™ $9,841.0  $60,121.7 | $12,573.2  $84,548.2 | $12,596.5  $84,401.1 1,992 $35,010.7 12,399 $ 229,071.0
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BROADCASTING, March 3, 1969



on figures submitted to him by the De-
partment of Agriculture covering the
past three years. The Department of
Agriculture has approximately 3750
million invested in warehoused tobacco
inventories, he noted.

During the past three years almost
$70-million worth of tobacco has been
disposed of, for “soft” currencies
which, according to Senator Williams,
“represented a near-100% loss for the
taxpayers,” under Public Law 480,
sometimes known as the “food-for-
peace program.”

In the same period, he observed,
“the government through the Commod-
ity Credit Corp. has spent or lost $71.2
million, $61.5 million of which was to
subsidize the export of this product and
its sales in foreign countries and $9.7
million of which represented a direct
loss in its price-support operations.”

AAF prods members
on cigarette issue

The American Advertising Federation
has adopted a resolution opposing the
FCC's proposal to ban cigarette adver-
tising on radio and television, AAF
President Howard Beil announced last
week.

The resolution urges AAF officers
and counsel to participate in the com-
mission’s rulemaking proceeding and
“particularly to emphasize that it is
unwise for one administrative agency
of limited jurisdiction to attempt to deal
in piecemeal fashion with a problem so
complex and multifaceted . . .”

The proper forum for such actions
is the Congress, AAF said—“to which
the commission, as a matter of law and
policy, should defer.”

The resolution was approved at
AAF’s annual government-affairs con-
ference, held in Washington two weeks
ago (BROADCASTING, Feb. 24).

‘Smoke Out’ project
combats cigarette spots

Some 60 teen-agers in Bakersfield,
Calif., backed by a $52,000 federal
grant, have formed a simulated adver-
tising agency and are creating with the
aid of local media their own radio and
TV commercials as part of an anti-
smoking crusade. This youth-oriented
antismoking drive started about a year
ago when the U. S. Public Health
Service awarded a $52,000 grant to
the Kern County Interagency Council
on Smoking and Health for a two-year
pilot study on “peer group influence
among junior and senior high-school
students on changing attitudes and be-
havior on smoking.” The understand-
ing is that if this pilot project is success-
ful, it may be tried elsewhere.

The name of the project has been

shortened to “Smokc Out.” Students
participating were selected by their
classmates at three Bakersficld schools.

As the major step in the project, ac-
cording to Mrs. Gloria Zigner, project
coordinator, “we decided to form an ad
agency and sell kids against smoking
just as Madison Avenue has sold peo-
ple for smoking.” Ralph Carson, co-
founder and chairman of the board of
Carson/Roberts/Inc., Los Angeles, an
agency that does not accept cigarette
accounts, was asked to serve as special
advisor for the ad agency set up by the
Bakersfield teen-agers. Among other
things, Mr. Carson visited with the
youngsters in Bakersfield on three sepa~
rate occasions and arranged for a three-
and-a-half-hour seminar for them at
his agency on advertising fundamentals.

Starting March 1, the “Smoke Out”
project will attempt to reach other teen-
agers with antismoking messages placed
as public service time and space on
radio and TV and in newspapers and
other media, including bumper stickers.
Bakersfield radio and TV stations and
newspapers helped in the production
of the commercials and print ads.

Among the radio commercials the
teen-agers have created:

= “Hey, man, that cat’s smoking!”
“He can afford to. He’s got nine lives.”

Among the TV commericals:

» Shot of a smartly dressed woman.
“She smokes.” Shot of burning trash.
“So does the city dump.”

False claims charged
to antismoking spots

A leading tobacco-company executive
claims that antismoking messages on
radio and television are “scare com-
mercials . . . with little or no respect
for honesty” and believes they should
be subject to the “same regulation and
supervision all advertisers operate un-
der.”

These sentiments were voiced by
John T. Landry, vice president and
group marketing director-tobacco prod-
ucts, Philip Morris U.S.A,, in a speech
before the Cleveland Advertising Club
on Feb. 21 (BROADCASTING, Feb. 24).
He noted that the commercial value of
these antismoking messages amounts to
an estimated $70 million of free air
time per year.

He cited several commercials that he
called “not only inaccurate but patently
false.” One, he said, states flatly that
“for every minute we spend smoking,
we lose a minute of our life.” Another
proclaims, according to Mr. Landry,
that “all too often the result of smoking
is emphysema.” Mr., Landry said the
first statement cannot be substantiated
and the second. purported to be a U.S.
Public Health Service announcement,
actually is contradicted by USPHS pub-

What to do when you
find that gorilla in bed

Koylon latex mattresses, made by Uni-
royal, will be promoted on TV for the
first time in two 60-second spots on
NBC-TV's Tonight Show, April through

September. Uniroyal felt the show
was the logical choice since many view-
ers watch the program from bed (and
presumably on mattresses—hopefully
uncomfortable).

Scenario of the first spot finds hus-
band, after night spent on old-fash-
ioned, inadequate mattress, waking up
as grouchy gorilla; his wife looks on
languidly while he rips the mattress
to shreds. After the next night on a
Koylon model, husband awakes, still
irascible—but human.

Second spot utilizes horse, used to
represent the horsehair found in many
outdated mattresses. Koylon latex, in
contrast, is non-horsy and nonallergenic.

Ries Cappiello Colwell, New York, is
agency. Spots were by V.P.I. there.

lished material that states there is no
clear-cut clue to the cause of emphy-
sema.

Turning to the recent FCC proposal
for the banning of cigarette advertising
on radio and television, Mr. Landry
commented “I find it rather incredible
that a government agency would feel
it proper to propose banning advertis-
ing of any product for which the sale
is legal.”

PGW sets up Hub branch

Peters, Griffin, Woodward has opened a
regional office in Boston, its 12th of-
fice in the country. The rep’s new
office will serve the New England area.
Alan L. Ingram, formerly an account
executive at wNac-Tv Boston, has been
named manager of the office. PGW in
Boston is at 20 Providence Street.
Telephone is (617) 482-4833.
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Simple. The more ladies watch television, the more they’re
sold on today’s time-saving products. And time saved is time spent

watching more daytime television than ever before.
Especially the CBS Television Network. For the 15th CBS©
straight year attracting the biggest average daytime

audiences. Now 34% bigger than the second network. The d me Ieader

So that’s how come.
for 15 stralght years.
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Eight sponsors set
for NBC-TV baseball

NBC-TV last week announced that its
1969 baseball package is almost 75%
sold out, with eight sponsors signed so
far.

These are Schiitz Brewing Co.
(through Leo Bumnett), Colgate-Pal-
molive Co, (Ted Bates), R. J. Reynolds
Tobacco Co. (William Esty), Phillips
Petroleum Co. (J. Walter Thompson}),
Association of American Railroads
(Geyer, Oswald), Mennen Co. (J.
Walter Thompson), Monroe Auto
Equipment Co. (Aitkin-Kynett), and
Stewart-Warner Corp. (Earl Ludgin &
Co.).

Two other advertisers, Kellogg Co.,
(Leo Burnett) and The Hartford In-
surance Group (LaRoche, McCaffrey
& McCall), have purchased time in the
World Series.

The network delayed announcing
sponsors, it said, because it did not
want to affect the just completed bar-
gaining sessions between club owners
and players (BROADCASTING, Feb. 17).

One of the issues in the baseball dis-
pute settled last week was the amount
of network money slated for the play-
ers’ pension fund. Of the $49.5 million
paid by NBC for rights for the next
three years, $5,450,000 per year is ear-
marked for that fund. The remainder
goes to individual teams and the base-
ball commissioner’s office for adminis-
trative costs.

FTC insures pet ads
don't put on the dog

The Federal Trade Commission wants
to make sure the multi-million dollar
dog and cat food industry makes a clear
distinction between pet and people’s
food.

The FTC guidelines would, for ex-
_ample, prohibit manufacturers from de-
"scribing their products in human terms

such as “stew” or “hash” unless they
meet the Department of Agriculture’s
human standards for such products.

The advertising regulations are to

become effective on Sept. 1. ‘Labeling
guidelines will become effective on
March 1, 1970.

FTC, set makers to meet
on simulation in ads

Television set manufacturers are meet-
ing with the staff of the Federal Trade
Commission this week in an attempt to
work out compatible plans to put into
effect the FTC’s order on simulated op-
eration of TV sets in advertising.

The trade commission two weeks ago
told manufacturers that depictions of
television sets in operation, especially
color receivers, when they actually are

not, borders on deception.

And, the FTC added, it doesn’t make
any difference whether or not such
phrases as “simulated demonstration™ or
“simulated pictures” appear.

Manufacturers, according to Jack
Wayman, Electronic Industries Asso-
ciation consumer products staff vice
president, would like the FTC to per-
mit the use of words “simulated televi-
sion reception” in all media—television
newspaper, magazine, catalogues and
flyers—with the effective date Sept. 1
this year. The FTC notice contained no
effective date, leading to the belief that
the agency intended to make its order
effective immediately.

Representing the TV set makers at
this week’s meeting will be Charles N.
Hoffman, Warwick Electronics Inc.,
Chicago, chairman of EIA’s consumer
products division, and Mr. Wayman.
They expect to meet with attorney Fred
Downs of the FTC’s Bureau of Decep-
tive Practices.

ABC-TV outlets
get more break time

ABC-TV’s affiliates have available for
sale to local and national spot adver-
tisers an additional two minutes and 40
seconds a week.

The additional time was obtained by
an expansion by ABC-TV of eight of
its station breaks in prime time from
43 seconds to 63 seconds. The ex-
panded breaks come after one-hour
shows—The Land of The Giants, The
Avengers, The Outcasts, Mod Squad,
It Takes a Thief, Here Come the
Brides, This Is Tom Jones and The
Lawrence Welk Show.

An ABC spokesman said last week
the expansion had been worked out to
accommodate affiliate requests and that
stations were so notified earlier this
winter. The stations have been re-
ceiving the additional break-time since
Feb. 2.

13 was lucky number
for radio networks

A total of 176 companies spent $58,-
683,000 on the ABC, CBS and NBC
radio networks in 1968, and 13 of them
spent more than $1 million each, Lead-
ing National Advertisers reported last
week.

Colgate-Palmolive was listed as the
number-one network radio customer
with an outlay of $4,098,600, but au-
tomobiles and auto accessories repre-
sented the biggest-spending category
with $4,463,200. Drug products took
second place with $3,210,700 and foods
were third with $1,936,800, according
to LNA. Its report singled out Bufferin
as a newcomer to network radio with
expenditures of $363,300 in December.

LNA, whose reports do not include

expenditures on Mutual, said the 13
companies that spent more than $1
million on ABC, CBS and NBC were
as follows:

1. Colgate-Palmolive $4,098,600
2. General Motors 3,998,200
3. Sterling Drug 3,321,700
4. Loew’s Theatres (subsldiary

of Lorillard Corp.) 3,067,700
5. R. J. Reynolds 2,043,500
6. Plough Inc. 1,866,600
7. Chrysler Corp. 1,854,200
8. State Farm Insurance 1,779,100
9. Ford Motor 1,744,000
10. Bristol-Myers 1,701,900
11. AT&T 1,189,900
12. DuPont 1,046,400
13. American Express 1,042,200

CCS offers small-market
advertising services

Commercial Continuity Service, Minne-
apolis, has announced establishment of
an advertising copy-writing and produc-
tion service for small-market stations.
Three plans are offered.

Plan one would have the subscribing
station provide via TWX the raw outline
of the needed commercial to CCS
which, in turn, provides the finished
spot to the station with musical and
other instructions in about one hour.
Plan two is for stations wanting a
finished tape which CCS says it can
produce and forward by airmail within
one day. Plan three calls for CCS to
provide copy by airmail within one day
for the local station to use with its own
announcers.

Rate for the service is $140 per
month with no limit on the number of
commercials. CCS says it will not take
clients in markets that are too large or
where the service has already been sold
to a competing station.

The address is Suite 208, 614 East
Grant Street, Minneapolis 55404; phone
number (612) 335-3401; TWX 910-
576-3428.

ANPA says newspapers
outpacing rival media

The Bureau of Advertising of the Amer-
ican Newspaper Publishers Association
reported last week that advertising in
daily newspapers in 1968 amounted to
$5.24 billion, an increase of $295 mil-
lion over 1967.

The bureau said the $5.24 billion
total was 22% more than the combined
total of TV and radio advertising in
1968. It claimed also that the $295 mil-
lion added to newspapers was 27%
more than the additional expenditures
in TV during the year and 160% more
than the increase in radio.

In terms of dollars, according to the
bureau, retail advertising accounted for
the largest increase in 1968, up $129
million over 1967. It said classified ad-
vertising gained $110 million during the
year and national advertising, $56 mil-
lion.
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Computer-sharing spots
due in N.Y,, D.C., Boston

Spade & Archer, New York, has been
appointed to handle the advertising for
Response Time Sharing, a division of
Leasco Systems and Research Corp.,
Bethesda, Md. The new advertiser ex-
pects to begin a spot-TV campaign in
three markets within 30 to 45 days.

Spade & Archer, which has handled
Leasco’s corporate advertising program,
was also assigned the company’s new
information-products division, but no
broadcast advertising is planned.

A spokesman for the agency said a
“relatively heavy” spot schedule in
~Washington, New York and Boston is
anticipated for the computer-sharing di-
vision. Response Time Sharing buys will
include news and sports in order to
reach what the spokesman termed a
“high concentration of middle and sen-
ior executives.”

The Leasco division will add other
major markets as time-sharing centers
open in other cities.

Business briefly:

Argo Industries Corp., New York, man-
ufacturers of children’s toy kitchen
equipment, will invest $400,000 in spot
television campaign starting in fail. One-
minute commercial will run in 30 cities.
Helitzer Advertising Inc., New York,
is the agency.

Wyler Foods Division of Borden Inc.,
Chicago, through Allen, Anderson, Nie-

feld & Paley there, plans flights of par-
ticipations on ABC-TV Joey Bishop
Show for rest of year marking Wyler's
entry into TV. Firm for several years
has used network radio.

New AT&T-Yellow Pages campaign
beginning in May and continuing
through July will rely heavily on 60-
and 30-second spots in prime-time net-
work television. AT&T-Yellow Pages,
New York, will offer a package of
party materials as a premium, and the
spots will feature a rock group named
“The Yellow Payges.” Cunningham &
Walsh, New York, is the agency.

Texize Chemical Co., Greenville, S. C.
will introduce nationally its industrial-
cleaner, Janitor in a Drum, on various
network TV shows and via spot TV
on 90 stations in major markets, start-
ing March 15. Agency: Henderson Ad-
vertising, Greenville.

Anheuser-Busch, St. Louis, has begun
its 12th annual “pick-a-pair” promo-
tion for Budweiser beer through D'Arcy
Advertising there, Drive, to run through
March, includes heavy local radio-TV
spot support in addition to participa-
tions on NBC-TV and CBS-TV.

Also in advertising:

Orycteropus capensis s Three Washing-
ton area broadcasters have opened
Aardvark Audio Productions Inc., a
new radio commercial production and
recording studio in Silver Spring, Md.
Fred Gale, president, is commentator

for wwbpc-aM-FM Washington. Fran
Pipes, vice president production, was
formerly news and production director
for wava-aM-FM Arlington, Va. Nor-
man Cooke, production engineer, was
for 12 years engineer for wwbDC.

New name s Marketing Research Serv-
ices, Chicago, last week changed its
name to Mar-Tec to more accurately
reflect broad range of marketing and
media research services. Firm is divi-
sion of Statistical Tabulating Co.

Report shows TV up 10%
and radio up 9% in '68

Total advertising volume in the U.S. hit
$18.3 billion in 1968, up 5.6% over the
previous year, according to data gath-
ered by Seymour Banks and Ronald
Heisman of Leo Burnett Co. and
Charles Y. Yang of WMichigan State
University.

The figures, published March 3 by
Advertising Age, are part of a continu-
ing annual study by Doctor Yang. They
also show advertising expenditures in
1968 in TV were up 10%: radio, up
9% ; newspapers, up 6%. and maga-
zines, up 3%. Spending for outdoor
was found to be up 11% and point-of-
sale up 6%.

The report also showed that the
gross national product rose $71 billion
during 1968 to a record high of $860.7
billion. Consumer purchases accounted
for 59% of this total gain.

TheMedia

NAB says FCC is flying blind

It ufges agency to look for facts before deciding
one-to-customer policy that could be ‘shattering’

The National Association of Broadcast-
ers last week pleaded with the FCC to
refrain from adopting its proposed rules
to place new limits on broadcast-sta-
tion ownership within a community
before “adequate research” has been
done.

Because of the “shattering effect” the
proposed rules would have on the in-
dustry and because their implementa-
tion would represent a sudden change
in commission policy, NAB said, the
agency would be committing “a tragic
etror” in acting “without full knowl-
edge.”

NAB bolstered its plea with the re-

. sults of one completed research proj-

"edt, by The American Research In-

stitute for Political Communication, of
Washington, and the outline of another
that has been undertaken by the Mo-
tivation Research Group, a division of
the Behavioral Science Center of Ster-
ling Institute, of Boston.

This material demonstrates, NAB
said, that some of the assumptions on
which the commission would be relying
“appear to be incorrect” and that others
have no research basis to indicate
whether they are valid or not.

The association made its plea in a
reply comment filed in the rulemaking
proceeding aimed at prohibiting the
acquisition of more than one full-time
station—AM, FM or TV—in a mar-
ket. The proposed rule would not re-

quire divestiture of stations bv existing
licensees.

However, the Department of Justice,
in a comment filed in the proceeding in
August, suggested that the commission
consider breaking up existing multi-
station holdings within a market at li-
cense-renewal time. It also said the com-
sion should apply the same policy to
newspaper - broadcasting combinations
in the same area (BROADCASTING, Aug.
5, 1968).

NAB said that if an all-encompassing
rule is adopted, it will have a “shatter-
ing and disruptive effect” on the in-
dustry. It predicted the filing of ap-
plications for existing broadcast facili-
ties—not because the broadcaster has

36

BROADCASTING, March 3, 1969



AP VOICEFEATURES CEtvery week  specialists everywhere in the world, you
AP will present “News Commentary” by  can bring to your listeners, a world of
Morgan Beatty for your station. And that’s personalities and experts in every field.
only part of our new, fast-paced package Remember, AP VoiceFeatures means
of 20 different five-minute tapes | 20different tapes every week, 52
that we are ready to send you 52 weeks a year. And that’s 1040
weeks a year, different AP VoiceFeature pro-

Now, if you are an AP mem- & grams per year. (Each feature is
ber, the important trend to talk five minutes long with 3% min-
and commentary programming utes of editorial, and 1¥2minutes
iS running very much in your A for commercial time.) Be sure
favor. With News Commentary by Morgan ~ to hear a sample tape and get all the
Beatty leading the way,AP VoiceFeatures details immediately. Contact your AP
will provide you with a sports show, a Regional Membership Executive, Chief
woman'’s show, a general feature show. of Bureau, or call Bob Eunson in New
Using AP’s world wide facilities and  Yorkat: THE ASSOCIATED PRESS

50 Rockefeller Plaza, New York, N.Y. 10020 PLaza 7-1111.

ki i Y

FOR AP MEMBERS

ONL

morgan Beatty: First an AP newsman, then an NBC newscaster and commentator for 25 years. It's great to have him back for us and for you.



not been operating in the public in-
terest but because tae rules will imply
a “determination that it is contrary to
the public interest for any licensee to
own more than a single broadcast sta-
tion in any one market.”

NAB said the views expressed by
Commissioner Nicholas Johnson—who
frequently speaks out against what he
regards as the dangers of concentration
of control of media,—provide sufficient
warning of the “dangers inherent in the
commission's approach. In his exhorta-
tions concerning the ‘establishment,’”
NAB said, Commissioner Johnson cites
situations in which he feels there is “'too
much accumulation of power, yet he
does not cite any abuses.”

The commission says the aim of its
proposal is “to promote diversity in the
viewpoint expressed over the air in in-
dividual localities.” NAB said it recog-
nizes the commission’s responsibility in
guarding against “thought control,” but
it expressed disagreement with the sug-
gestion that broadcasting or “any other
medium” controls public opinion.

And the research material it sub-
mitted with its reply comment appears
to support that view. The completed
project, by AIPC, said in one of its
major findings:

“The media, though among the most
influential of organizations in molding
opinien, are less influential than other
types of forces operating on the in-
dividual. Issues, personality factors and
internal pressures appear to condition
the individual’s political attitudes to a
greater degree than do organizations
as such.”

The institute, a nonprofit organiza-
tion supported largely by private funds,
based its report for the NAB on one
of five surveys made during 1968 in the
Milwaukee metropolitan area in con-
nection with an in-depth survey of
voter behavior under political campaign
conditions.

One finding that was surprising in
view of previous studies of the pub-
lic’s relationship to media was that
most people depend on newspapers as
the primary source of their news. Tele-
vision was ranked second, and radio
and periodicals lagged far behind.

A leadership group—consisting of
representatives of the “power structure”

-.in the survey area—also placed news-
papers ahead of other media in terms
of credibility. However, a ‘“general”
voters group that formed part of the
survey placed television ahead of news-
papers on this score.

The institute also argued the need

_for additional research so far as public

policy is concerned. It said its study in-
dicates “the need to re-examine existing
“Goncepts as to the role of the media in
American society and as to the recipro-
cal nature of the relationship among
government, media and public.”

It did not dismiss the idea that policy

changes are needed. It said such
changes “are certainly in order.” But
making them “in an informational
vacuum can be destructive rather than
constructive.” AIPC said.

The need for research was said to
be “particularly vital” in communities
where there are media monopolies, for
“there is no hard research data . . .
which tells us precisely how a media
monopoly functions in influencing po-
litical behavior.”

NAB in January had asked the com-
mission for a four-month extension of
the then Jan. 28 deadline. It said it
needed the time to present a more
comprehensive report by the institute
than that which it did file, as well as a
completed study by Motivation Re-
search Group.

But the commission, noting it had
already extended the deadline for reply
comments three times, granted only a
one-month extension. The rulemaking
proceeding, which the commission had
intended to “expedite,” was initiated
on March 28 (BROADCASTING, April 1,
1968).

Last week, NAB said the outline of
the MRG study shows the research un-
der way will, when completed, provide
relevant material and answers to ques-
tions which are not now available “and
without which the commission should
not proceed.” It also urged the commis-
sion to undertake research of its own.

The MRG outline contained a num-
ber of “hypotheses” which, NAB said,
are more than untested assumptions.
They were described as “preliminary
conclusions based on an examination
of current research™ that “challenge
many current beliefs and assumptions
about the effect and influence of mass
media.” NAB did not indicate when the
MRG study will be completed.

One hypothesis to be examined sug-
gests diversity of news and information
sources is important to the public_only
to the degree that it represents differ-
ences in viewpoint based on valid and
in-depth reporting, and differences in
information or viewpoint “based on val-
id and independent reporting from the
source of news.”

Another suggests that “common own-
ership and management of multiple-
station groups, particularly with mul-
tiple stations in a single market, will
limit diversity of news and information
programs, but will likely produce more
in-depth and network independent re-
porting.” Thus, the hypothesis continues,
while multiple-station groups will limit
diversity in small markets they will pro-
vide greater diversity in larger, more
competitive markets.

A third hypothesis is that media com-
munication operates “through a num-
ber of mediating factors such as group
membership, sélective exposure, defense
mechanisms to reinform existing con-

ditions of thought and action,” and that,
“regardless of the condition in question,
media are more likely to reinforce than
change it.”

NAB, in urging the commission to
abandon its proposal, said that there is
“already a p.ethora of competing media
voices,” particularly when newspapers
are considered. In support of this view
it submitted a report on trends in news-
paper ownership, published by the
American Newspaper Publishers Asso-
ciation, which said there are 1,298 daily
cities with a itotal of 4,879 competing
“media voices.” A media voice is any
separate ownership of two or more
newspapers or radio and television sta-
tions, or any combination of those
media.

And if Commissioner Johnson is a
source of worry for the NAB, Commis-
sioner Robert E. Lee is a source of
comfort. NAB, asserting that it is “high
time to take heed of some of the virtues
of broadcasting,” pointed approvingly
to a passage in Commissioner Lee's dis-
sent to the commission’s notice of in-
quiry on conglomerates last month
(BROADCASTING, Feb. 17): “. . . I think
the world’s greatest broadcast system
that has developed in this country, un-
der regulation, should be a matter of
great pride to all and not a system to
be tampered with and decimated under
the guise of a nonexistent monopoly.”

Roy H. Park buys
Roanoke AM-FM-TV

Group broadcaster Roy H. Park has
purchased WwsLS-AM-FM-TV Roanoke,
Va., from Shenandoah Life Stations
Inc., subject to FCC approval.

No price for the outlets was given,
but it is understood to be in the neigh-
borhood of $7.5 million, including
agreements not to compete.

Shenandoah Life Stations Inc. is
owned by the Shenandoah Life Insur-
ance Co., which is headed by G. Frank
Clement. Horace S. Fitzpatrick will re-
main as executive vice president and
general manager of wsLS-AM-FM-Tv. He
has been with the wsLs operation for
29 years.

Mr. Park, sole owner of Park Broad-
casting Co., Ithaca, N. Y., owns WTVR-
AM-FM-TV Richmond, Va.; wWNCT-AM-
FM-Tv Greenville, N. C.; WJHL-Tv
Johnson City and WDEF-AM-FM-TV
Chattanooga, both Tennessee. Last De-
cember the FCC approved his purchase
of the Red Owl group—xRSI-AM-FM
St. Louis Park, wesc Duluth, all Min-
nesota and wNax Yankton, S. D.

WsLs, founded in 1940, is full time
on 610 kc with 5 kw day and 1 kw
night. WsLs-FM, established in 1947, is
on 99.1 mc with 200 kw and an antenna
height of 1,890 feet. WsLs-Tv, which
has been on the air since 1952, is an
NBC affiliate with 316 kw visual.

38 (THE MEDIA)

BROADCASTING, March 3, 1969



WCCO rao



Can anyone patent all-news?

That’s underlying question as WAVA asks FTC
to stop WTOP from going to news format

The Washington Post Co., which con-
trols three of the 44 broadcast licenses
in the Washington market, one of
Washington'’s three daily newspapers,
as well as Newsweek Magazine and
wJXT(TV) Jacksonville, Fla., last week
was attacked by a rival station owner
as a news octopus that intends to
crush all opposition until it has a media
monopoly.

Via on-air editorials, Arthur W.
Arundel, owner of waAvA-AM-FM Ar-
lington, Va., a suburb of Washington,
described the Post Co. as one which
“dominates the news industry here
[and] is inexorably suffocating its com-
petition.” He also asked the Federal
Trade Commission to take action.

In separate letters to the FTC, Mr.
Arundel’s complaint was supported by
at least two members of the House of
Representatives, Joel Broyhill (R-Va.)
and John Dingell (D-Mich.).

At the heart of Mr. Arundel's com-
plaint is the long planned and now
impending move of the Post-owned
wToP to switch from a talk-information
format to an all-news operation on
March 10 (see page 57).

Mr. Arundel has been operating wava
(a daytimer) with all news since early
1962 and went to 24-hour ncws, add-
ing wava-FM’s full-time facilities, in
early 1968.

What the Washington Post Co. now
has, Mr. Arundel said in his six-and-
a-half minute editorial that ran through-
out the week, is a “developing concen-
tration of power . an effective
monopoly of news control in the na-
tion's capital area.”

Noting the FCC’s January decision to
take WHDH-Tv away from the Boston
Herald-Traveler and give it to a com-
peting applicant (BROADCASTING, Jan.
27 et seq.), the WAVA-AM-FM owner
said the Herald-Traveler “had created
a similar concentration of power over
major news and communications outlets
in the Boston area.”

Although admitting it was not by
intent, Mr. Arundel charged that the
Post Co. “possesses now the raw power
of resources to effectively crush any-
thing in its path. including small com-
petitors.”

If wtop does change its format to
all-news, Mr. Arundel added, it “would
carry this corporate giant over the
divide to an effective near monopoly
of news in Washington. So the time has
indeed come for Congress and the peo-
ple of this area to question the FCC,

Justice Department and Federal Trade
Commission, whether on legal and ad-
ministrative grounds this is in the pub-
lic interest.”

Charging that the issue at hand is
“public interest as well as the right of
smaller companies to have reasonable
protection against monopolistic abuse
by the new-day corporate barons of
power,” the wava owner said that if
the Post Co. loses “perspective behind
its own editorial pledge to justice . . .
then it has got to be challenged and
its media separated.”

The editorials offered the Washing-
ton Post Co. time to respond. Officials
of the Post Co. and its stations de-
clined comment last week.

Mr. Arundel attempted to run the
editorial as a full page ad in the
Washington Evening Star, larger of
the city’s two afternoon papers, but
was turned down. Joe Marsh, national
advertising manager for the Srar, said
the “content of the ad was not accept-
able, as against over-all policy.” The
Star owns WMAL-AM-FM-Tv Washing-
ton, as well as wLvAa-Tv Lynchburg,
Va.. and wciv(tv) Charleston, S. C.

In addition t0 WAVA-AM-FM, MTr,
Arundel owns wxva and WzFM(FM)

A hoped-for break
at renewal time

Broadcasters who have been unnerved
by the FCC decision in the WHDH Inc.
case now have a suggested piece of legis-
lation that, if enacted, might save them
from a wHDH-Tv Boston fate.

The suggested legislation—a proposed
amendment to the Communications Act
—was drafted by Washington attorney
Vincent A. Pepper, at the request of
clients eager to suggest legislation to
their federal legislators.

It would, in effect, eliminate com-
parative hearings so far as renewal
applicants are concerned.

It provides that no new application
that is mutually exclusive with a renew-
al application for the same facility will
be considered “until the commission has
first determined that grant of the renewal
will not serve the public interest, con-
venience, and necessity.”

It adds that the commission’s deter-
mination regarding the existing licensee
“shall be without consideration to the
qualifications of any prospective appli-
cant for the authorization.”

Charles Town, W. Va., the only sta-
tions in that city, plus the Loudon
County Times of Leesburg, Va., and
the Reston (Va.) Times, both weeklies.

In addition to WTOP-AM-FM-TV, the
Washington market contains 19 other
AM’s, 16 other FM's and six other
TV’s, both commercial and noncommer-
cial.

Coincidentally with Mr. Arundel's
editorials last week, ABC, in its reply
comments to the FCC on the proposed
one-to-a customer rulemaking, referred
to a 1958 appellate court decision
which noted that neither the Washing-
ton Post mor Evening Star exercise
“dominant or even measurable control
over local thought.” Since that deci-
sion was handed down by the U.S.
Court of Appeals for the District of
Columbia on July 31, 1958, nine radio
and three TV stations have gone on the
air in the Washington market.

Neither Mr. Arundel nor his attor-
neys would discuss the complaint filed
with the FTC, but it was understood
that it asks that agency to investigate
the possibility of illegal anticompetitive
practices.

From Capitol Hill, the wAvA owner
received support in his FTC move
from Mr. Dingell, writing as chairman
of the House Small Business Regula-
tory Agencies Subcommittee, and Mr.
Broyhill, writing as the congressman
from Mr. Arundel's district,

In his letter to FTC Chairman Paul
Rand Dixon, Mr. Dingell said that
“those knowledgeable in such matters
state that wava could not survive under
WTOP's competition in an all-news ap-
proach to broadcasting.”

Maintaining that he is not foisting
a “particular conclusion” on the FTC,
Mr. Dingell said the “public interest
would be served by a careful scrutiny
of the factual and legal questions in-
volved” particularly “the further accre-
tion to the already somewhat vast news
dissemination apparatus of the com-
bined  Washington  Post-Newsweek-
WTOP-AM-FM-TV facilities.”

An even stronger tone was taken by
Representative Broyhill, who contended
that the Post Co. “attained its apparent
ability to restrain and perhaps to fore-
close competition in the mass media
market . . . by plan and design.”

The Washington Post’s acquisitions
of WToP-AM-FM-Tv, of the Washington
Times-Herald and Newsweek, Mr.
Broyhill claimed, “give rise to the ir-
resistible inference that the Washington
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PLAYBOY AFTER DARK CHICAGO 12:45 to 1:45 AM January 1969

HOMES MEN WOMEN
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NETWORK STATION A 307 17 136 12 149 15
NETWORK STATION B 415 23 246 22 239 23
NETWORK STATION C 8.0 4 39 3 6.4 6

SOURCE: ARB JANUARY 1969

PLAYBOY AFTER DARK IS HOSTED BY HUGH HEFNER
26 ONE-HOUR COLOR TAPE SHOWS
PRODUCED BY PLAYBOY PRODUCTIONSXODISTRIBUTED BY SCREEN GEMS&p

Note: Audience and related data are based on estimates provided by the raling services indicated and are subject
to the qualifications issued by these services. Copies of such qualifications available on request.
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Post Co. embarked some time ago upon
a course of action calculated to accom-
plish a monopoly power.” (The Post
Co. purchased wtop-aM-fM from CBS
in 1949; with CBS it purchased what
is now wTop-Tv in 1950—buying out
CBS’s 45% in 1954; purchased the
Times-Herald in 1953, and Newsweek
in 1961.)

The congressman said that wTOP's
move to al news will “duplicate a
specialized all-news format created and
developed in this area” by WAVA-AM-
¥M (Larry Israel, chairman for Post
Newsweek stations since last summer,
was head of station operations for
Westinghouse Broadcasting when three
of its stations—wINs New York, KFWB
Los Angeles and Kyw Philadelphia—
went to all-news formats.)

“The inevitable result” of the format
switch, Mr. Broyhill said, will be that
“this small news broadcaster [WAVA-AM-
FM] will be unable to compete with the
conglomerate broadcaster and the
Washington Post Co.’s share of the
market will be additionally increased.”

The Post Co., at some point, he con-
tinued, must be stopped in its “arro-
gation of economic power . . . and that
point has been reached. It would be
ironical if the Washington Post Co.,
which professes to be the nation’s
social conscience, were permitted to
move forward without legal fetter to
eliminate its competitors one by one as
its history reveals it has been doing.”

The FTC, Mr. Broyhill wrote, has
“remedies available that you can and
should invoke.”

Mr. Broyhill’s office said he has not
yet received a reply from the FTC.

Copies of the editorial were also sent
to FCC members.

Knorr, Mission call off
Michigan station sales

The sale of wkNR Dearborn, Mich.
(Detroit), by Knorr Broadcasting
Corp. to Mission Broadcasting Co. has
been called off.

The transaction, which was pending
FCC approval, was worth about $5.7
million and included the construction
permit for wkHM-Tv (ch. 18) Jackson,
Mich., and an option to buy WKNR-FM
at a later date. ‘

Mrs. Fred Knorr, principal owner of
the stations, and Jack Roth, principal
of Mission Broadcasting. reportedly
“agreed to disagree” and mutually term-
inated the negotiations.

Mr. Roth owns KONO and KITY(FM)
San Antonio, Tex., and wriz Coral
Gables, Fla. He also seeks FCC ap-
proval to sell wriz to group owner
Robert (Woody) Sudbrink and is ap-
plicant to purchase wwok Charlotte,
N. C., and waAME Miami. In addition,
he is an applicant for a new FM at
Miami.

Charles River
wants ch. 5

Boston applicant asks FCC
to reconsider grant of
channel to BBI group

Charles River Civic Television Inc.,
one of the three losing applicants in the
Boston channel 5 case, has added its
voice to the criticism the FCC is hear-
ing of its 3-to-1 decision in that pro-
ceeding.

Charles River last week said the
commission should reconsider its de-
cision and either grant Charles River’s
application, or order oral argument
“in which all eligible members of the
commission should participate.”

The commission, in an unprecedented
decision on Jan. 23, denied renewal of
license to WHDH Inc., which had been
operating WHDH-TV on the channel
since 1957, and granted the application
of Boston Broadcasters Inc., composed
of a group of Boston-area businessmen,
attorneys and representatives of com-
mercial and educational television
(BROADCASTING, Jan. 27).

Charles River found fault not only
with the substantive basis of the de-
cision but also with the manner in
which the commission arrived at a
choice between Charles River and BBI;
Charles River maintains this decision
was made by less than a quorum of the
commission.

The fourth applicant, Greater Boston
TV Co., was disqualified by the com-
mission on the ground it failed to meet
two qualifying issues—one related to
ascertainment of programing needs; the
other, a reasonable assurance of secur-
ing an antenna site. But last week,
Greater Boston said the commission
erred in reaching that conclusion, and
it asked for reconsideration.

WHDH Inc. has also asked the com-
mission for reconsideration. contend-
ing that the decision was based on
issues not known to it until the de-
cision was released. Even BBI has sug-
gested that the commission revise its
decision—though not its result (BROAD-
CASTING, Feb. 24).

Charles River finds no fault with
the commission’s conclusion that WHDH
Inc. should not be permitted to con-
tinue operating on channe! 5, But, it
has “serious reservations as to the
soundness of the opinion and the
grounds relied upon” by the commis-
sion in arriving at its result.

Charles River said that it was “in-
appropriate” for the commission to re-
fuse to deal with the question of the
ex parte contacts a late principal of
WHDH Inc. had with the commission
chairman before the initial grant in
the case was made, in 1957. The com-

mission had said it was not necessary
to pass on the matter, which involved
Robert B. Choate, WHDH Inc. presi-
dent, since it had decided the case on
other grounds.

But Charles River said the ex parte
issue—which had led the commission
in 1962 to grant wHDH-TV the four-
month license on which it is still op-
erating—"“was one of the central is-
sues in the case.” Charles River said
the commission “is duty bound” to
make a finding on it.

The commission based its determina-
tion principally on questions of di-
versification of ownership of mass
media and integration of ownership
and management. On the diversifica-
tion issue, the commission placed WHDH
Inc., also licensee of WHDH-AM-FM
and a subsidiary of the publisher of
daily and Sunday newspapers in Bos-
ton, a distant third, behind Charles
River. And it gave BBI a preference
over both in the matter of integration.

But Charles River said the prefer-
ence given BBI on that question is not
warranted by the record. Charles River
said it deserves to be favored on that
score.

It said the BBI integration proposal,
in which five of the owners are de-
scribed as part of the future manage-
ment of the station, simply reveals “a
willingness to make extravagant pro-
posals without preparation or proof as
to feasibility with the hope thatthe com-
mission would be impressed thereby.”

“The situation is entirely different in
the case of Charles River,” that ap-
plicant said. “It is the type of locally
oriented group on which the commis-
sion can place full reliance.” It is com-
posed of Boston-area businessman,
Theodore Jones, president of wcRrB-
AM-FM Waltham, Mass.,, and TV pro-
ducer Robert Saudek.

Charles River based its contention
that the decision between it and BBI
was made by less than a quorum of
the commission—four members—on
its assertion that only three members
participated in the decision. They were
Commissioners Robert T. Bartley,
James J. Wadsworth and Nicholas
Johnson who voted for BBI.

Charles River said that Commis-
sioner Robert E. Lee, the only other
commissioner to cast a vote in the
case, had dissented from the denial of
renewal of WHDH Inc. But he and
Chairman Rosel H. Hyde, who ab-
stained from voting, “apparently did
not participate in the deliberations as
to whether the application of Charles
River or BBI should be preferred.”

Commissioner H. Rex Lee, who did
not join the commission until a year
after the oral argument in the proceed-
ing, was listed as ‘“absent” when the
vote was taken. The seventh commis-
sioner, Kenneth A. Cox, did not par-
ticipate since he had been chief of the
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NIGHT CALL, the first nationwide call-in radio program—now on a network
of 91 stations—is proud to be a recipient of the 1969 OHIO STATE AWARD.

CITATION

“NIGHT CALL—It has been called ‘radio dialogue,’ ‘broadcast therapy,’
and ‘a national town meeting of the air.’ For those who regularly listen
to ‘NIGHT CALL’ it is an inspiring, frustrating, challenging, disquieting
and brilliant expression of America’s dreams and fears.

As the first national call-in radio program, ‘NIGHT CALL’ has pioneered
broadeast techniques and equipment which permit communication to occur
in @ manner previously accomplished only in a face-to-face confrontation.
The telephone lines to ‘NIGHT CALL’ are man-to-man and man to many.
The amplified voices of this service are helping to extend cultural aware-
ness to audiences with diverse backgrounds and orientations.

As a constructive social influence, ‘NIGHT CALL’ is unique. Thereby, it
stands alone—in the hope that men will not.”

NIGHT CALL—WITH HOST DEL SHIELDS, MONDAY THROUGH FRIDAY
11:30 p.m.-12:30 a.m. (est)

For information on NIGHT CALL’s availability in your market write or call:

Thomas F. Edwards or Bruce C. Mosher, suite 420, 475 Riverside Drive,
New York City, New York 10027. 212-663-8900.
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commission’s Broadcast Bureau when
the case was still in hearing.

Charles River said Chairman Hyde
and Commissioner Robert E. Lee,
whatever their feelings regarding WHDH
Inc., were “obligated to make the pub-
lic interest determination as between
Charles River and BBI.”

“In view of the importance and
seriousness of the matter involved,”
Charles River added, the commission
should consider ordering reargument
“before all six eligible commission-
ers. . . ."
In another filing last week WHDH
Inc. asked the commission to stay the
effectiveness of its order terminating
the operation of WHDH-Tv pending dis-
position of its petition for rehearing
and, if that petition is denied, judicial
review. WHDH Inc. said that in previous
cases in which the FCC has ordered a
broadcaster off the air, the commission
never refused to postpone the effective
date to afford the licensee an opportu-
nity to seek administrative and judicial
remedies. No effective date has yet
been set.

BBI has offered to buy WHpH Inc.’s
equipment and facilities. But it has
given the company only until today
(March 3) to respond before it pro-
ceeds with “alternative” plans to ob-
tain what it needs. WHDH Inc., had not
responded as of Thursday (Feb. 27).

A radio customer
has some questions

Western Air Lines’ Lynn
suggests medium may be
short-changing itself

The real voice of America is the radio
industry, but radio “may not be com-
pletely fulfilling this role,” Bert D.
Lynn, vice president, advertising and
sales promotion for Western Air Lines,
Los Angeles, last week told a luncheon
meeting of the Southern California
Broadcasters Association.

Is radio compounding the problems
of what may somecday be known as
“The Era of Ugliness?” Mr. Lynn asked
thetorically. He cited several examples
of radio’s possible culpability: 30-sheet
poster panels throughout Los Angeles
depicting a listener snarling back at
his radio; talk personalities who “insult,
ridicule, or cut off their callers in the
middie of a word”; the famous network
commentator (not otherwise identified)
who mimics German, ltalian, and other
dialects in his newscasts.

‘Mr. Lynn questioned whether there’s
a tendency in newsrooms “to emphasize
bad news rather than good.” His opin-
ion, he left no doubt, is that such a

command

What is that broadcast property really worth? As a buyer or a seller,
your opinion cannot mean as much as ours. For Blackburn has a
proven record of appraisals, based on accurate market surveys and
analysis, potential and projected as well as actual earnings, knowl-
edge of the ever-changing market, and other factors. Can you afford
to hazard the market without guidance from a reliable broker?

BLACKBURN « Company, Inc.

RADIO * TV « CATV * NEWSPAPER BROKERS
NEGOTIATIONS ¢ FINANCING ¢ APPRAISALS

WASHINGTON, D.Cc. CHICAGO

James W, Blackburn Wilitam B. Ryan
Jack V. Harvey Hub Jackson

Joseph M. Sitrick Eugene Carr

?7622 'B(ugtdlr’l‘gw 333 N. Michigan Ave,
LS SRR 346-8460

Appraisals that

respect . ..

ATLANTA BEVERLY HILLS
Cilfford B. Marshall Colin M. Selph

Robert A, Marshail Roy Rowan

Harold Walker Bank of America Bidg.
MONY Building 9465 Wilshire Blvd.
1655 Peachtree Rd. N.E. 274-8151

873-5626

charge “is unfair and untrue, and has
to be examined in the light of what
news is.” Yet, he pointed out, “the
very fact that such a charge was made
at least gives us food for thought.”

Going further along these lines, he
asked if radio ever seeks the opinions
of “the vast, silent majority of students
who have no demand and no militant
leaders, and just want to get on with
their education,” particularly in view of
the possible encouragement that results
from “the constant news attention and
interviewing accorded the leaders of
campus dissension.”

Saying that he does not propose that
radio try to solve the country’s prob-
lems, Mr. Lynn offered instead: “Let’s
stop the snarling, stop insulting each
other, stop shouting down anyone
whose opinion differs from our own,
stop running down the things that are
good and clean and kindly.”

ChangingHands

Announced:

The following stations sales were re-
ported last week, subject to FCC ap-
proval.

s WsLs-AM-FM-TV Roanoke, Va.: Sold
by Shenandoah Life Insurance Co. to
Roy H. Park for about $7.5 million
(see page 38).

« WNBE-Tv New Bern (Greenville).
N. C.: Sold by Nathan Frank and Har-
old Thoms to Henry C. Wilson, Louis
S. Amann and others for $960,000. Mr.
Frank owns 97% of WHNC-AM-FM
Henderson, N. C. Mr. Thoms owns
waANC-Tv Asheville and wcoc Greens-
boro, both North Carolina. He also
owns WEAM Arlington, Va., and
wkLM Wilmington, N. C. Mr. Wilson
has 37.43% of wepx Clarksburg, W.
Va.; Mr. Amann is a stockbroker and
owns 75% of real estate investment
firm. WNBE-Tv, on channel 12 with 200
kw visual. is an ABC affiliate.

= Wmoo Mobile, Ala.: Sold by Samuel
R. David and others to George Beasley,
Thomas Jenkins, James E. Harrelson
and S. E. Floyd for $240,000. Mr.
Beasley owns 33¥34% of wkyx Padu-
cah, Ky.; 35% of wkex Lenoir, N. C.;
50% of wasc Spartanburg. C. S.; 60%
of wrmc Goldsboro, N. C., and 51%
of wkBy Chatham, Va. Mr. Jenkins is

NEED A SPARTA
CONSOLE?
CONTAL

cC Ccone
[
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Raleigh, N. C., life insurance executive.
Mr. Harrelson owns 20% of wasc and
30% of wrmc. Mr. Floyd owns 10%
of wrFMC. WAooO is a daytimer on 1550
ke with 50 kw. Broker: Blackburn &
Co.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC aclivities see
“For the Record.” page 80):

® WNDR Syracuse, N. Y.: Sold by Ar-
thur C. Kyle Jr.. David A, Kyle, Leo
Rosen and others to Abraham F. and
Robert Wechsler. James H. Slater and
others for $1.055.375. Arthur C. Kyle
Jr. is retaining 10% of his 35% inter-
est. Messrs. Wechsler and Slater have
interests in Wechsler Coffee Co.; Mr.
Slater is chairman of the executive
committee of a food service chain.
‘WNDR is full time on 1260 kc with §
kw. Broker: Blackburn & Co.

= Wsnr Sterling. 111.: Sold by Sam and
Lillian T. Bartlett and Robert Callighan
and others to Thomas L. Davis, Robert
M. Baker. George J, Jansen and others
for $450,000. Messrs. Davis. Baker and
Jansen hold the construction permit for
WESP(FM) Charlotte Amalie, V. T.
Mr. Davis owns 50% of WGLB-AM-FM
Port Washington, Wis.. and 50% of
KILEE Ottumwa. Towa. WSDR is full time
on 1240 kc with 500 w day and 250
w night.

Cable TV

» Avon Park and Sebring, Fla.: High-
lands Cable Television Corp. sold by
W. Clarke Swanson Jr. to Cox Cable
Communications Inc.. multiple CATV
owner that is principally owned by Cox
Broadcasting Corp. Consideration was
an undisclosed amount of stock and
cash. Highlands Cable TV has 1,550 sub-
scribers being served with 11 TV sta-
tions plus a local weather information
channel.

Trans National
branches out

Trans National Communications, which
has formed a television programing
subsidiary (BROADCASTING, Feb. 10),
has announced the creation of a new
subsidiary, TNC Capital Corp.

Richard Feldman, financial vice pres-
ident of the parent corporation, will be
president of TNC Capital. The sub-
sidiary has acquired control of the
Bank of Philadelphia, Philadelphia,
N. Y, for $124,000 in cash.

The parent company owns wubpo
Lewisburg, Pa., produces industrial
films and TV commercials, and operates
radio sports networks. Executive offices
of Trans Natjonal are now at 322 East
45th Street, but will soon move to 2
Penn Plaza, that city.

Dormant-U permittees on carpet

11 must tell FCC on March 31 why they need
additional time to complete construction

The FCC last week set an oral argu-
ment for March 31 on requests by 11
UHF permittees for additional time to
construct their stations. The construc-
tion permits were granted in the period
between Nov. 17, 1965, and Oct. 11,
1967.

The commission told the permittees
by letter that it could not determine
whether grant of their requests for ad-
ditional time was warranted since it was
unable to determine whether or not
they had been diligent in proceeding
with construction or have been pre-
vented from completing construction by
matters beyond their control.

The grantees were also advised that
unless they notified the commission that
they wished to prosecute their construc-
tion further, the CP’s would be can-
celed. The commission said the per-
mittees’ reasons for not proceeding with
construction entitled them at most to
oral argument.

Those involved in the hearing are

KHER(TV) Longview, Tex. (Radio
Longview 1Inc.); wrTML(TV) Miami
(Tele-Americas Corp. of Florida):

WMLK(TV) Janesville, Wis. (WBEJ
Inc.); wonH(TV) Syracuse, N. Y. (On-
ondaga UHF-TV Inc.); weNnT(TV) EI-
gin, lil. (Elgin Television); wpcT(TV)
Melbourne, Fla. (Custom Electronics);
wpDT(TV) Florence, S. C. (Rovan of
Florence Inc.); wpNG-Tv Springfield,
11l. (Illinois Broadcasting Co.); WROA-
Tv Gulfport, Miss. (Charles W. Dow-
dy); kwip-Tv Tulsa, Okla. (Beacon
Television Corp.); and kTov-TvV Denver
(Comet Television Corp.).

New law firm set

A new Washington law firm, Cottone,
Millman, Peterson & Eldridge, has been
formed. The partners are Benedict P.
Cottone, veteran communications law-
yer and FCC general counsel from
1946 to 53; Richard Millman, also in
private practice; Neal Peterson, pre-
viously an assistant to former Vice
President Hubert H. Humphrey, and
John C. Eldridge, formerly with the
Department of Justice. Offices will be
opened this month at 1730 .M Street
N W. Phone 202-296-1901.

EXCLUSIVE LISTINGS!

MIDWEST

—A combination daylimer and FM in prosperous

two-station market. Operation needs strong ex-
perienced management. Retail sales in county
$138,006,000. FM station on air 7 years and
doing an annual gross of $18.000. Price $250.000
—29% down, balance 8 (0 10 years.

Contact Richard A. Shaheen in our Chicago office.

SOUTHWEST —FEstablished Class C (FM) station in top 15
market, well equipped and automated. Owner not
a broadcaster. Station has good image, but lacks
aggressive metropolitan management experience.
Complete prospectus available to qualified buy-

ers.
years.

Price $400,000—29% down—Balance 4

Contact George W. Moore in our Dallas office.

Tlosnillorr- Tl

AND ASSOCIATES, INC,

WASHINGTON, D.C.
1100 Connecticut  Ave.,, N.W.
20036 202/393-3456

CHICAGO
1507 Tribune Tower 60611
312/337-2754

Brokers of Radio, TV, CATV & Newspaper Properties

Appraisals and Financing

DALLAS

1234 Fidelity Unlon Life Bidg.
75201

214/748-0345

AMERICA'S MOST EXPERIENCED MEDIA BROKERS

SAN FRANCISCO
111 Sutter St. 94104
415/392-5671
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It'll be FCC week on Capitol Hill

Senate and House hearings to quiz commission
on a wide range of broadcasting problems

Commerce Committee gears on both
sides of Capitol Hill begin to grind on
communication matters this week. The
Senate Commerce Committee and the
House Communications Subcommittee
will both hold the first of their respec-
tive agency-review hearings, calling the
full FCC to a Senate hearing on Tues-
day (March 4) and to a similar session
on the House side Thursday (March
6).

Senator John O. Pastore (D-R. L),
Communications Subcommittee chair-
man, will direct the hearing before the
full Senate Commerce Committee on
the activities of the FCC during the
past year and particularly since ad-
journment of the 90th Congress, a
period in which the commission took

some notable steps toward tighter
broadcast regulations.
The senator has requested FCC

Chairman Rosel H. Hyde and the six
other commission members to be pres-
ent at the hearings.

Senator Pastore has asked the FCC
for a detailed report on a variety of
subjects including the status and prog-
ress of CATV regulation, proposals re-
garding cigarette advertising, the com-
mission’s proposed investigation of con-
glomerates and their relationship to the
broadcast field, the allocation of fre-
quencies, the implementation of public
broadcasting legislation as well as the
commission’s responsibility with re-
spect to crime and violence on TV
programs.

The FCC members have also been
requested to testify on the impact of
the all-channel TV receiver legislation
and on the development of a truly na-
tionwide competitive television service.

Reports will also be sought on polit-
ical broadcasting and the application of
the fairness doctrine and the progress
being made in space communications.

Meanwhile Representative Torbert
Macdonald (D-Mass.), chairman of
the House Communications Subcom-
mittee, will discuss with the FCC the
major problems of the commission and
of the communications industry.

In other House subcommittee action,
Representative Robert O. Tiernan (D-
R. L) and Richardson Preyer (D-
N. C.) have switched subcommittee
assignments. Mr. Tiernan will be a
member of the Communications Sub-
committee and Mr. Pryer will change
to the Public Health and Welfare Sub-
committee.

The change in assignments was re-
portedly made to more nearly conform

to Congressman Tiernan’s listed sub-
committee preferences, reflecting se-
niority differentials that seemed to have
been overlooked when the assignments
were first announced (BROADCASTING,
Feb. 24).

Second Morton brother
becomes GOP chairman

Twice in the same decade a legislator
with strong family connections in
broadcasting has becomc Republican
national chairman, holding the reins of
the formal party apparatus by heading
the Republican National Committee.
And in both cases the connections have
been in the same family.

Last week President Nixon named
Rogers Clark Ballard Morton, four-
term representative from Maryland’s
first congressional district on the state’s
Eastern shore, party chairman with a
similar assignment to that once given
to his elder brother, former Senator
Thruston Ballard Morton, when he
held the same post in 1959-1961—to
gain Republican control of Congress
in the next election.

A sister of the Morton brothers,
Mrs. Jane Morton Norton, is chairman
and majority owner of WAVE Inc.,
Louisville, Ky., licensee of WAVE-AM-
Tv Louisville, wFIE-TvV Evansville, Ind.,
WMT-AM-FM-TV Cedar Rapids, Iowa,
and wrrv(Tv) Green Bay, Wis.

Thruston Monton’s son, T. BaHard
Morton, is president of WAVE Inc. The
elder Morton retired from the Senate
at the expiration of his second term
this January.

Rogers Morton will continue with
his congressional duties while serving
as Republican chairman. He was just
appointed this year to the prestigious
House Ways and Means Committee,
which passes on all legislation con-
cerning taxation.

Cunningham would limit
discovery procedures

James D. Cunningham, whose 15-year
tenure as FCC chief hearing examiner
ended with his retirement last week,
offered a brief “swan song” to members
of the Federal Communications Bar
Association. Appearing in a panel dis-
cussion on commission hearing pro-
cedures, Mr. Cunningham praised his
former colleagues as “the finest group
of examiners in any government agen-
cy,” and recommended that some of the

powers now exercised by the FCC
review board, such as actions on peti-
tions to enlarge issues, be delegated to
the examiners.

During the discussion, Mr. Cunning-
ham also spoke—with some disparage-
ment-—about the commission’s discovery
procedures. The rules, which stipulate
procedures for admission of facts and
genuineness of documents, were adopted
last year for use in all commission hear-
ings as a means of “promoting fairness”
and preventing attorneys from springing
surprises on their opponents (BROAD-
CASTING, Jan. 15, 1968). Mr. Cunning-
ham noted, however, that the rules can
also create unnecessary delay and ex-
pense. He suggested that discovery
might better be limited only to hearings
involving license renewal or revocation.
He later circumscribed the proposal
even further, to include only revocation
hearings.

Lee cites potential

of cable for education

FCC Commissioner H. Rex Lee, rapid-
ly emerging as the commission’s chief
advocate of educational broadcasting,
last week linked that cause to the de-
velopment of CATV technology. Speak-
ing to the convention of the Western
Radio and Television Association in
Seattle, Commissioner Lee urged: “Ed-
ucational broadcasters should begin to
consider the wired-city concept.”

The commissioner, who received
WRTA'’s Distinguished Service Award
at the convention, held out the promise
of cable as an inexpensive, practical
way to provide more channels for in-
struction. “Such a venture,” he said,
“would produce flexibility for innova-
tion, the needed channels, and signifi-
cant cost savings in education.”

Mr. Lee stressed that communica-
tions resources must be managed more
efficiently because spectrum space has
become overcrowded. “Education lost
the battle for more spectrum space be-
cause it was not prepared to use it,”
the commissioner said. “It must not
lose the competitive race for a fair
share of the new technologies.”

The FCC has a large role to play
if this marriage of education and tech-
nology is to take place, Mr. Lee said.
However, he noted, the commission is
“hamstrung” because of its perennial
financial and personnel shortages.

Commissioner Lee expressed confi-
dence that the situation—both within
the FCC and within American educa-
tion—can be improved. so that both
will be more receptive to necessary
change. And, he added, it must im-
prove: “Education is the most impor-
tant use to which the tools of communi-
cation can be applied.”
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Who makes more kinds of tubes?

RGA

Who handles them all?

Your RCA Distributor

And now...he has this new Guide for you!
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Distributor. He's your man. He sells the leading
brand —RCA. And that's the Company that makes
more kinds of tubes than anyone. RCA Electronic
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President’s chair or student’s desk?

Macy moves into CPB office with a lot
to learn about noncommercial broadcasting

John W. Macy Jr., first president of the
Corp. for Public Broadcasting who
made a nationwide name for himself as
Lyndon B. Johnson’s chief talent hunter,
is a high-metabolism, orderly activist
who’s noted for working a full seven-
day week, night and day.

At the moment, he’s willing to start
his public broadcasting career in low
gear.

Mr. Macy, who was named to the
post last month (BROADCASTING, Feb.
10), took over his desk in Washington
for the first time last week after return-
ing trim and tanned from a two-week
Caribbean holiday—his first in eight
years—with his family.

The first thing he has to do, he told
BROADCASTING, is learn about the whole
complex of noncommercial broadcast-
ing. To that end, he plans to inaugurate
a series of “getting to know you” visits
with educational-station operators, civic
and educational leaders, program pro-
ducers, foundation executives and com-
mercial broadcasters.

Coupled with this, he feels that he
must persuade Congress to adopt the
$20-million CPB appropriation recom-
mended by President Johnson for the
fiscal year that begins July 1. “We must
see that this corporate infant has nour-
ishment,” he said. And he’s confident
about the outcome.

“There is every expectation,” he said.
“that the [Nixon] administration as well
as congressional leaders will support the
corporation.” CPB received $5 million
‘seed’ money from the 90th Congress
last year. Mr. Macy is also aware that
CPB’s financing must come from other
sources, outside the government. He in-
tends to work on that too.

And, for the nitty gritty, he’s getting
ready to negotiate a permanent agree-
ment with AT&T for a reduced-cost,
noncomniercial network. The ETV in-
terconnection program came into exist-
ence at the end of last year when CPB
and the Ford Foundation persuaded
AT&T to grant a 40% reduction in line
charges for the linking of 150 ETV sta-
tions. The arrangement. however, was
only for six months and ends May 31.
This may very well be Mr. Macy’s
first, hard-nosed business activity.

The 52-year-old (next month), Chi-
cago-born CPB president plans to split
his work week between his Connecticut
Avenue office in Washington and his
Madison Avenue office in New York.
In between, he’s going to travel around
seeing all those people he wants to
know better.

Actually, he’s not entirely unknown
to educational broadcasters, or they to

CPB’'s Macy

him, since he helped President Johnson
choose the initial CPB board of direc-
tors. Back in the 1950’s, he recalied,
he was a consultant to the Fund for
Adult Education, whose director then
was Scott Fletcher. Mr. Fletcher now
is special consultant to the National
Association of Educational Broadcast-
ers.

Even then, Mr. Macy mused, the use
of radio and TV for adult education
was very much part of the considera-
tions of that Ford Foundation-supported
organization. More recently he got to
know the Washington ETV people
when WETA-TV there broadcast a series
of training programs for government
workers.

One of Mr. Macy’s chief attributes,
according to those who know him well,
is what they call his “sensitivity.” This
was evident when he showed his aware-
ness of the fears in some educational
broadcasting circles that the very suc-
cess of CPB may bring centralization
and power into the now more or less
diversified noncommercial broadcasting
field.

“The corporation,” he said, “can
give to public broadcasting a source of
strength and enrichment and leader-
ship. But we must be careful not to
become a monolith.”

Mr. Macy left his years of govern-
ment service with two special kudos;
he's credited with successfully introduc-
ing the concept of “comparability” in
government salaries—paying the gov-
ernment worker the equivalent of what
private business pays for the same job

—and with instituting a program of
training for federal employes.

The comparability salary approach
was seconded by the commission head-
ed by former AT&T Chairman Fred-
erick R. Kappel and adopted by Presi-
dent Johnson.

Its most recent expression came
when congressional salaries were boost-
ed by 41%, from $30,000 to $42,500
annually, and FCC commissioners went
from $28,750 to $38,000 yearly, with
the commission chairman going from
$29,500 to $40,000. Mr. Macy’s salary
in his CPB job is $60.000 yearly; as
chairman of the U.S. Civil Service
Commission it was $29,500. Under the
new salary schedule the Civil Service
Commission chairman gets $40,000.

It is, however, as the Johnson-admin-
istration’s key talent seeker that Mr.
Macy earned his fame. H. Rex Lee,
former governor of American Samoa,
executive of the Agency for Interna-
tional Development. and now an FCC
commissioner, is one of his finds. An-
other is Alexander Trowbridge, who
came into the federal government as
assistant secretary of commerce, be-
came secretary and is now president of
the American Management Association.
Of course, Mr. Macy was also instru-
mental in bringing over to the FCC its
current burr. Nicholas Johnson.

During the five years that Mr. Macy
has been personnel-hunting for the U.S,,
he estimates that he was responsible for
more than 600 presidential executive
appointments in the federal govern-
ment.

Mr. Macy entered government serv-
ice in 1938 fresh out of Wesleyan Uni-
versity where he made Phi Beta Kappa.
Except for six years, the ensuing 31-
year span saw him at increasing levels
of responsibility with the Social Secur-
ity Board, the War Department (pre-
Pearl Harbor), the Atomic Energy
Commission and the Civil Service Com-
mission. During World War II, he
served as a captain in the Air Force.
From 1958 to 1961, he was executive
vice president of his alma mater.

CPB offers fellowships

as lure to new talent

The Corp. for Public Broadcasting has
announced a $150,000 fellowship pro-
gram to attract people from other fields
into careers in public TV and radio.

Twelve one-year fellowships, includ-
ing salary, benefits, moving expenses
and training costs, will be awarded
during the first year. Individual stations
will develop their own training pro-
grams, and station managers will recruit
candidates from fields other than public
broadcasting.

Recipients are to be announced by
June 15. Training sessions to begin by
Sept. 1,
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FCC gets interim plan for WFGA-TV

Competing applicants for WFTV Orlando
will also present new interim agreement

The four applicants for wFGA-TV (ch.
12) Jacksonville. Fla., last week sub-
mitted to the FCC a plan for interim
operation of the station, pending selec-
tion of the permanent licensee.

The proposal was drawn up in ac-
cordance with a commisssion directive
instructing the applicants for WFGA-TV,
and for wrTtv(TVv) (ch. 9) Orlando,
Fla., to share interim operation of the
facilities and to submit for approval
the terms of the agreements under
which they will operate the stations
(BROADCASTING. Jan. 13). Competing
applicants for the Orlando station have
completed an agreement similar to the
one submitted last week for Jackson-
ville, but have not yet sent it to the
commission.

The Jacksonville applicants are Flor-
ida-Georgia Television Co., which has
operated the station on an interim basis
for several years; Community First
Corp.; New Horizons Telecasting Corp.,
and Florida Gateway Television Co.
Their agreement makes them ‘“equal
joint venturers” in the station’s opera-
tion. Each would select one member of
the joint venture’s governing board, and
each would sharc equally in the sta-
tion’s profits.

The joint venture would either pur-
chase or lease the existing Florida-
Georgia facilities. under terms to be set
by arbitration. There would be three
arbitrators: Florida-Georgia would se-
lect one, the other three applicants
would choose another, and the two ar-
bitrators would in turn select a third.
If the facilities were leased, that agree-
ment would continue until final selec-
tion of a winning applicant.

All applicants other than Florida-
Georgia are to ask the commission for
leave to amend their applications, to
specify the existing transmitter, antenna
and studio facilities now listed by Flor-
ida-Georgia.

Any of the applicants could withdraw
from the joint venture. but none would
be permitted to transfer their positions
to another party. The joint venture
would be disbanded 90 days after sale
of all assets to the winning applicant.

The proposals for interim operation
represent the latest attempt by the com-
mission, and by the Jacksonville and
Orlando applicants, to break an im-
passe of over a decade’s duration. Flor-
ida-Georgia won the Jacksonville grant,
and Mid-Florida Television Corp. the
Orlando grant. in 1957. but charees of
ex parte activities by other applicants
led to a long series of court cases and
contested interim grants.

The commission last year proposed

to permit Mid-Florida and Florida-
Georgia, the existing interim operators,
to continue on the channels. That de-
cision, however, was rejected by the
U. S. Court of Appeals for the District
of Columbia, which directed the com-
mission either to permit the competing
applicants to share in an interim op-
eration, or to take the present stations
off the air. The commission chose the
former course, and last week’s plan of
operation was the first concrete result
of that decision.

FCC wants another look
at Camden station sale

The transfer of city-owned wcaM Cam-
den, N. J,, to McLendon Corp. has
been stayed by the FCC, which has
scheduled an oral argument on the mat-
ter for May 5.

Approval of the sale was recom-
mended in an initial decision two
months ago by FCC Hearing Examincr
David I. Kraushaar, following a hear-
ing that dealt primarily with possible
trafficking by McLendon and with the
adequacy of McLendon’s program pro-
posals and ascertainment of community
needs. The examiners’ findings werc
favorable to McLendon on both counts
(BROADCASTING, Jan. 13).

The grant would have automatically
become efiective last week, since no ex-
ceptions were filed. However, the com-
mission said it believes that the public
interest would be served by the stay of
the decision and the review. No further
elaboration was given.

The action was approved by a vote
of 5-to-1, with Commissioner Robert
E. Lee dissenting.

Minow returns to FCC,
but on behalf of CBS

Former FCC Chairman Newton N.
Minow is scheduled to talk to his old
colleagues in government today (March
3)—but he will be on the other side
of the bench from them, as he serves
the private interest of a private client.

Mr. Minow, commission chairman
from March 2, 1961, until June 1,
1963 and now in law practice in Chica-
go, will be appearing for CBS in one-
hour oral argument before the full
commission.

The argument is part of the com-
mission’s inquiry into allegations that
CBS’s wsBM-Tv Chicago staged the
pot party it featured in broadcasts on
Nov. 1 and 2, 1967.

James D. Cunningham, who was the

commission's chief hearing examiner
until his retirement Friday and who
presided over a hearing on the charge,
held that the party was “‘prearranged”
and would not have occurred but for
the request of a wBBM-Tv reporter.
CBS, noting that camera and sound
equipment were necessary to record
the party, does not deny some prear-
rangement—but denies any deception
was involved (BROADCASTING, Feb. 24).

Magnuson, Pastore
add chairmanships

Two senators powerful in communica-
tions matters because of leadership
positions on the Senate Commerce
Committee gained additional legislative
power last week by being named to
leadership positions covering the same
field on the Senate Appropriations
Committee as well.

Senator Warren G. Magnuson (D-
Wash.), chairman of the Commerce
Committee, used his seniority to claim
the chairmanship of the Appropriations
Subcommittee on Labor, Health, Edu-
cation and Welfare and Related Agen-
cies. The panel handles appropriations
for educational-station equipment and
facilities grants administered by the
Department of Health, Education and
Welfare. It also rules on federal funds
for thc Corp. for Public Broadcasting,
established to supply programing and
interconnection services for ETV’s.

In order to move to the HEW sub-
committce, Senator Magnuson had to
drop his chairmanship of the Ap-
propriations Subcommittee on Inde-
pendent Offices. The vacancy was
claimed by Senator John O. Pastore
(D-R. 1.), also chairman of the Senate
Communications Subcommittee. Senator
Pastore’s appropriations subcommittee
will rule on operating funds for the FCC
and the Federal Trade Commission.

No new Democratic senators were
named to the HEW subcommittee, but
two Republicans were assigned to the
panel. They are Senator Hiram Fong
(Hawaii) and J. Caleb Boggs (Del.).

No new members were added to the
Appropriations Subcommittee on In-
dependent Offices.

The shift of the two Commerce
Committee chieftains to the respective
appropriations subcommittees is  ex-
pected to provide extra leverage in
handling communications matters, es-
pecially vis-a-vis the House, where
members are prohibited from holding
seats on legislative and appropria-
tions comntittees simultaneously. House
members, however, are accorded a
degree of constitutional leverage on the
appropriations process by the require-
ment that the House initiate all ap-
propriations bills. .

Speculation on potential Magnuson-
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Pastore  appropriations - subcommittee
moves surfaced early in the year, after
the 91st Congress first convened
(BROADCASTING, Jan. 27). Subcom-
mittee assignments on the Commerce
Committee were still to be announced
as of late Thursday of last week. Sena-
tor Pastore’s chairmanship of the Com-
munications Subcommittee is not in
doubt.

Media cooperation
may be only answer

Cobb tells IPA print,
broadcasting must join
against government threat

A top broadcasting spokesman told an
audience of newspaper executives last
week of the need for the two compet-
ing media to forge an alliance in the
face of mounting government regula-
tory pressures. Grover Cobb, KvGB
Great Bend, Kan., chairman of the Na-
tional Association of Broadcasters, ad-
vised the Inland Daily Press Associa-
tion meeting in Chicago that common
ownership of newspapers and broad-
casting stations in the same market “is
not a future issue, it is with us right
at this moment.” :

And beyond the immediate concern
with ownership in the same market,
he added, “ownership of broadcasting
properties by newspapers anywhere is
under suspicion.”

But the basic issues transcend econ-
omic considerations, striking at the
basic journalistic responsibilities of
both the print and the electronic media,
he observed. Two questions raised by
critics need to be answered, he said.

One is the question of the number
of voices available in any community
—with the implied concern that there
are too few. The second is the amount
of influence exercised by media on
public opinion.

The inquiry is legitimate, Mr. Cobb
said, because of “the genuine dangers
that are possible.” But in substance,
he noted, it can be shown that the
number of voices available to citizens
has been increasing rather than de-
creasing—especially when the long-
term growth in number of broadcasting
outlets is taken into account.

The question of “influence,” he
added, is clouded by the imprecision
of the term itself. Although it is a
word of dark implications, he explained,
“there is nothing intrinsically wrong
with the act of trying to influence
people . . . the question is whether
the attempt to influence is honest,
above board and public or whether it
is sub rosa, for illicit purposes.”

The present concern, he observed,
has focused on possible—not actual

cases of—influence. “The only question
the FCC or any other government
body should concern itself with is:
Was influence exercised in any anti-
social or illegal way? . . . The obvious
solution is for the government to pur-
sue the issue on a case-by-case basis,” he
said. “Currently no evidence supports
the revolutionary action presently pro-
posed by the commission.”

(The NAB has commissioned re-
search on the two questions of variety
of sources of information and extent
that voters, for example, are swayed in
their opinions by the media they are
exposed to. At least partial results of
that research were to be submitted to
the FCC in last weekend's deadline
for filing the commission’s one-to-a-
customer proceeding [see page 36].)

Like the threats to cross-ownership
of other media, including cable-tele-
vision properties, the underlying ques-
tions “can be applied just as aptly to
mewspapers,” he warned. “On these
issues, the First Amendment you are
accustomed to wrapping about your-
selves may turn out to be see-through
plastic,” he told the newspapers.

Cordon establishes
Washington law firm

Alfred C. Cordon IJr., formerly with
the communications law firm of Dow,
Lohnes and Albertson, has opened his
own firm at 2000 L. Street, N. W., Suite
610. Washington 20036. Phone 202-
659-3840.

Mr. Cordon attended Idaho and Utah
State universities and received his law
degree from the National University
School of Law in 1951. The following
year he was admitted to the Washing-
ton bar and joined Dow, Lohnes and
Albertson, where he became a partner
in 1960. He is the president of the
Icgal fraternity, Delta Theta Phi.

Media reports:

New agency = Wwmca New York has
appointed Chalk, Nissen, Haft, New
York, as its new advertising agency.

1975 metro population = The Census
Bureau has issued a report projecting
population estimates for metropolitan
areas in the U. S. in 1975. The report,
P-25 No. 415, is available for 35 cents
from U. S. Government Printing Office,
Washington 20402.

Back on air » After a six-week silence
folowing a fire, Kansas State Universty’s
KspDB-FM  Manhattan has resumed
broadcasting. Drive to get student-
operated station operating again was
spearheaded by Lowell Jack, general
manager of KMAN Manhattan. Make-
shift studios have been constructed in
a campus auditorium using materials
supplied by local merchants. The only
major piece of equipment purchased

was a transmitter; donations and loans
included a console board, cartridge
machines, tape recorders and records.
Radio-TV students returned early from
semester break to make final prepara-
tions for station’s first day back on air,
which included coverage of Kansas
State vs. Southern lllinois University
basketball game in evening, Station still
needs donations of cash and classical
records to get back on its feet.

Radio code offers
scholarship plan

State groups get awards;
aim is to induce more
stations to join code

The radio code board of the National
Association of Broadcasters last week
voted to approve a program that will
offer college scholarships as an incen-
tive for state associations to enlist more
station subscribers to the radio code.

Details of the new program are to
be unveiled to state-association presi-
dents and other executives at their an-
nual conference in Washington, April
21-23.

Each state association will be eligible
for a $250 radio code scholarship
award when it meets quotas for bring-
ing stations into the code. States cur-
rently with less than 50% code sub-
scription will be eligible to dispense a
scholarship if the 50% level is reached
and maintained for no less than six
months during the code's fiscal year,
which begins April 1. States which now
have more than 50% of their radio sta-
tions subscribing to the code will be
required to achieve and maintain a net
increase of 10% during the same pe-
riod. One scholarship will be awarded to
each state association reaching its quota.

Stockton Helffrich, director of the
NAB Code Authority, said state broad-
casters’ associations themselves will
choose the college students to receive
the scholarships.

Mr. Helffrich also gave a report on
a conference held with Jack Valenti,
president of the Motion Pictures As-
sociation of America, regarding the
problem of handling broadcast advertis-
ing for feature films shown in theaters.

In other action at the meeting, Thom
R. Winkler, code manager, stated that
2,480 radio stations were code sub-
scribers as of Feb. 1. Of that number
73 were noncommercial stations.

Michael Burke, assistant radio code
manager, told the board that tape
monitoring and log review had covered
72,700 hours of radio time from April 1,
1968, through Jan. 31, 1969, and found
that 98% of the monitored hours were
in compliance with the code.
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Il be us and them.
Their equipment and ours.
Side by side
at the NAB show:

We can hardly wait.

We'll have a working exhibit. See what our live
color cameras can do for you. Take a close look
at our film island with the industry’s leading
film color camera and most versatile multiplexer.
Get a good look at our large-screen video
projectors in operation, both monochrome and
color. You'll be able to appraise what GE
transmitters and switchers can do for your system.
Look us over. Booth 210 in the Sheraton Park
Hotel for General Electric Company,
Visual Communication Products Department.

R e E S o 1 i1 B
Station yoursett wit
the leader

GENERAL (4% ELECTRIC




NAB sets record on registrations

FM Day gets Miles David, FCC’s Bartley,
schedules session on programing formats

The National Association of Broad-
casters cut off advance registration last
weck for its 47th annual convention,
to be held in Washington March 23-
26, with preregistrations hitting a rec-
ord total, as of 10 days ago, of 3,028.
Meanwhile, the NAB announced the
line-up of speakers and events for the
1969 FM Day. set for Sunday, March
23.

FM Day presentations will feature
“the sounds, sales and future goals of
FM radio,” the NAB announced. Har-
old R. Krelstein, president of wMps-
AM-FM Memphis, will preside over the
day-long rally.

David H. Polinger, wTFM(FM) New
York, newly appointed chairman of the
NAB-FM Radio Committee, will report
on committec activities. The NAB an-
nounced Mr. Polinger’s appointment
to the committec chairmanship last
week. He has becn a mcmber of the
FM committee since 1966. He replaces
Gary Gielow, formerly of XPEN(FM)
San Francisco. who has withdrawn
from active participation in broadcast-
ing.

A panel consisting of Miles David,

president of the Radio Advertising
Bureau; Robert H. Alter, RAB execu-
tive vice president, and Carleton F.
Loucks, RAB director of regional sales,
will discuss FM sales problems.

FCC Commissioner Robert T. Bart-
ley will also speak. And Curtis B.
Plummer, chief of the FCC's field
engineering bureau, will discuss engi-
neering matters.

Four FM station exccutives will dis-
cuss programing formats in a panel
moderated by Edward D. Allen, wDoOR-
AM-FM Sturgeon Bay, Wis. Panelists
are: Jerry Holley, wisw-FM Topeka,
Kan. (country and western); Durward
Tucker, wrr-FM Dallas (classical);
Jerry Chapman, wFBM-FM Indianapolis
(pop standards), and George Duncan,
WNEW-FM New York (progressive
rock).

In addition to the more than 3,000
preregistrations processed and counted,
NAB officials said “hundreds more”
arrived during the final preregistration
week. Advance registrations were cut
off on March 1. Those failing to pre-
register will be able to rcgister at the
convention headquarters during the week

of thc convention.

The breakdown on the registrations
already counted was 703 for the engi-
neering sessions and 2,325 for the
management sessions. The NAB an-
nual convention meets concurrently
with thc Broadcast Engineering Con-
ference.

WCBS latest dropout of
CBS AM'’s taking Pulse

A breach opened a while ago between
CBS-owned radio stations and The
Pulse Inc., which supplies local-market
audience measurement reports, has
widened.

Wces New York is the sixth owned
station to cancel The Pulse service, re-
portedly because of differences over
such items as report prices, frequency
and content of data supplied. Spokes-
men for the station have also cited
changes in agency acceptance. Five
other CBS-owned stations that over a
period of time have canceled Pulse are
KNX Los Angeles, KcBs San Francisco,
wcaU Philadelphia, weeM Chicago and
wEEI Boston. Kmox St. Louis is con-
tinuing with the Pulse service.

CBS officials reached for comment
said each station “is making its own
decisions” as to what service or serv-
ices it wishes to use.

(o0lor Up
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sensitivity without resolution loss.

o

with the Quiet

Get better-than-new performance from your studio |
or field:camera by retubing with the new
improved-design ELCON -target image orthicons.
These EEV tubes have undergone a technological
evolution, with features that make signal-to-noise
performance approach that of lead oxide tubes.
And EEV electrostatic focus vidicons with the
4%2-inch ELCON-target image orthicon help mak
4-tube-color cameras better-than-new by
significantly improving signal-to-noise and sysien

Take advantage of this technological evolution.
Re-tube your color camera with the “‘quiet ones.”;
From Visual Electronics Corporation, 356 W. 40th
St., New York, N.Y. 10018. (212) 736-5840.

VISUAL ELECTRONICS CORPORATION
¢ Evolution ™ ... not revolution

\
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g |
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Sound of
Quality

Quality and reliability are the advanced-performance
factors built into every Visual AM and FM broadcast
transmitter. Here are transmitters specifically
designed to provide highest-fidelity operation, with
stability and reliability that assures uninterrupted
service.

in fact, Visual transmitters incorporate the latest and
most reliable components with advanced design
concepts. You get the performance associated with
the most expensive transmitters . . . yet at a price as
economical as you'll find anywhere.

And Visual's attention to detail means easier
operation, faster servicing, with all components
readily accessible. Transmitters are conservatively
rated — with AM models from 1 kW to 50 kw;

FM models from 1 kW to 40 kW.

For more information on the evolution
in Transmitters, contact

Visual Electronics Corporation,

356 W. 40th St., New York, N.Y. 10018.
Or call (212) 736-5840.

VISUAL ELECTRONICS CORPORATION
Evolution . . . not revolution
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wne Apollo 9 space launch
.y (Feb. 28) caused broadcast net-
works little apparent difficulty.

Blast-off was rescheduled for 11 a.m.
(EST) today (March 3) because of
colds suffered by the three astronauts.
As of Thursday (Feb. 27), radio and
television networks had not been given
a complete National Aeronautics and
Space Administration briefing on de-
tails of thé new flight schedule, but all
believed coverage plans would remain
essentially the same as originally an-
ticipated (BROADCASTING, Feb. 24)—
except three days later in all sequences
of the flight.

At week’s end, all three TV networks
completed studio mockups of flight
équipment and taping of some simu-
lated space maneuvers. All three net-
works have invested heavily in life-size
reproductions of the vehicles that are
to rendezvous and dock in space in re-
hearsal for a possible moon landing
next summer.

NBC estimated an investment of
$500,000 for replicas of Apollo 9 equip-
ment in the network’s Rockefeller Cen-
ter studios in New York—$220,000 of
the figure going for construction of a
full-size mock-up of the spider-shaped
lunar excursion module.

CBS has a similar lunar excursion
module model at the Bethpage. L.L,

54 (PROGRAMING)

When astronaut russell Schweine
makes his scheduled 10-minute space
walk from the module to the command
capsule Thursday (March 6) the net-
work will cut from the studio on the
East Coast to the West to simulate the
step from one ship to the other.

ABC will use partial full-scale mod-
els of the linked LEM and command
modules to simulate the astronaut
transfers, as well as scale models in its
New York studios.

Three NY ETV’s hit
program exclusivity

The general manager of a new non-
commercial UHF station in the New
York area is just facing up to the prob-
lems withstood by two others in the
city for several years—a scarcity of pro-
gram material because of exclusivity
contracts of major educational program
suppliers.

The three now have a new factor to
bargain with though. They are not quite
sure whether it would hold up in court,
and they have no intention of taking it
there, but they feel that organizations
using public tax money for program de-
velopment—as through the Corp. for
Public Broadcasting—cannot limit the
access to such programing to one sta-
tion in an area.

The three managers—William Pearce
of wriw(tv} Garden City, N. Y.,
James Macandrew of WNYE-Tv, New

Post

propaganda ..

stations (BRroaDt .
announced he woula ...
to this practice.

Mr. Edwards made the suwa....
after listening to one of the propaganda
tapes, entitled “What Is Communism,”
received by news director Gary Tyler,
kpLC-AM-FM-Tv Lake Charles, La.
Representative Edwards said that the
tape’s main theme was to “degrade our
American free enterprise system and
encourage the listener to embrace com-
munism.”

He said the tape ‘“criticizes unfairly
and very effectively our capitalist sys-
tem, stating that capitalism is a hin-
drance to the further development of
mankind and that the Soviet Union
is going to outstrip America in pro-
duction. It goes on to say that sooner
or later all the people are going to
embrace communism.”

Mr. Edwards, a member of the
House Committee on Internal Security,
said the FBI and postal inspectors had
been informed of the mailing.

However. he may face difficulties in
his efforts to curtail the tape. Seven
years ago, Congress passed legislation
allowing the post office to regulate
propaganda mail from communist
sources, but the U. S. Supreme Court in-
validated the law in 1965 on grounds
of censorship and free speech.
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the 10-11 p.m. period, which is cur-
rently station time, What would go into
it remained to be decided, but there
was considerable speculation that the 9-
10 hour, now occupied by What's It All
About World?, would carry the new
This is Tom Jones series, currently seen
on Fridays at 7:30-8:30. Flying Nun,
That Girl, and Bewitched, which now
fill the 7:30-9 block, were expected to
return, but possibly in new positions.

s The new Friday-night schedule may
bear little resemblance to the present
one. Let’'s Make a Deal, currently seen
at 9-9:30, was expected to be rencwed
but not necessarily in the same slot.
Guns of Will Sonnett (9:30-10) was re-
garded as a probable casualty, and the
fate of Generation Gap (8:30-9) and
Judd for the Defense (10-11) was con-
sidered questionable. The move of Tom
Jones to Thursday night would also
open up the 7:30-8:20 hour for repro-
graming.

Aside from Survivors, ABC has dis-
closed relatively few commitments
to the new programs it has been con-
sidering. Commitments include Court-
ship of Eddie's Father, a half-hour situ-
tion comedy: the 90-minute Movie of
the Week, and Jinuny Durante Presents
the Lennon Sisters.

Apollo 9 change
made without hitch

Delay of \ffe” Apolio 9 space launch

~ Fridzy (Feb. 28) caused hroadcast net-
“works little apparent difficulty.

Blast-off was rescheduled for 11 a.m.

(EST) today (March 3) because of
colds suffered by the three astronauts.
As of Thursday (Feb. 27), radio and
television networks had not been given
a complete National Aeronautics and
Space Administration briefing on de-
tails of the new flight schedule, but all
believed coverage plans would remain
essentially the same as originally an-
ticipated (BROADCASTING, Feb. 24)—
except three days later in all sequences
of the flight.

At week's end, all three TV networks
completed studio mockups of flight
equipment and taping of some simu-
lated space maneuvers. All three net-
works have invested heavily in life-size
reproductions of the vehicles that are
to rendezvous and dock in space in re-
hearsal for a possible moon landing
next summer,

NBC estimated an investment of
$500,000 for replicas of Apollo 9 equip-
ment in the network’s Rockefeller Cen-
ter studios in New York—$220,000 of
the figure going for construction of a
full-size mock-up of the spider-shaped
lunar excursion module.

CBS has a similar lunar excursion
module model at the Bethpage. L.L,

‘Saint’ will move ‘Trek’
and bump J. Lewis

Two of the night-time shows NBC-TV
plans to eliminate from its schedule
next fall—Srar Trek and the Jerry
Lewis Show—will be affected by the
return in the late-season period of the
one-hour The Saint, the mystery-ad-
venture series starring Roger Moore
and produced by Associated Televnsxon
of London.

Star Trek will go off for a limited
spell, effective April 18, when The Saint
replaces it in the 10-11 p.m. NYT
period. But Star Trek will be returned
to the schedule on June 3 in the Tues-
day, 7:30-8:30 p.m. period now occu-
pied by The Jerry Lewis Show. The
last Lewis show this season will be
May 27. Saint was on NBC-TV from
May through September 1967, and
again from February through Septem-
ber 1668.
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When astronauc xussell Schwediart
makes his scheduled 10-minute space
walk from the module to the command
capsule Thursday (March 6) the net-
work will cut from the studio on the
East Coast to the West to simulate the
step from one ship to the other.

ABC will use partial full-scale mod-
els of the linked LEM and command
modules to simulate the astronaut
transfers, as well as scale models in its
New York studios.

Three NY ETV'’s hit
program exclusivity

The general manager of a new non-
commercial UHF station in the New
York area is just facing up to the prob-
lems withstood by two others in the
city for several years—a scarcity of pro-
gram material because of exclusivity
contracts of major educational program
suppliers.

The three now have a new factor to
bargain with though. They are not quite
sure whether it would hold up in court,
and they have no intention of taking it
there, but they feel that organizations
using public tax money for program de-
velopment—as through the Corp. for
Public Broadcasting—cannot limit the
access to such programing to one sta-
tion in an area.

The three managers—William Pearce
of wriw(tv) Garden City, N. Y,
James Macandrew of WNYE-Tv. New

York's board-of-education station, and
Seymour Siegel of wnNYC-Tv, licensed
to the City of New York—aired their
complaints in the New York Times last
week, and said later they would con-
tinue to press their points in private

discussions “within the educational TV
community.”
Mr. Pearce, whose station went on

the air Jan. 13, said his philosophy was
a belief in “‘the free exchange of edu-

" cational and cultural material,” and of-

fered as an example the station’s will-
ingness to provide a town-meeting pro-
gram with Governor Rockefeller to any
other station in the area that wanted to
carry it. WLIW’s application to carry
National Educational Television and
Eastern Educational Network program-
ing was recently turned down because
wnNDT(Tv) Newark, N.J.-New York has
an exclusive contract with the program-
ing organizations.

Mr. Macandrew said he could under-
stand the ETV stations’ fear of losing
viewers' support, but felt that there was
no need for exclusivity. He would be
satisfied with delayed or rebroadcast
rights, giving priority to WNDT.

Congressman would stop
tapes from Radio Moscow

A Louisiana congressman, Edwin Ed-
wards (D), said last week that he
was deeply concerned that the U. S.
Post Office was handling Russian
propaganda tapes mailed to U. S. radio
stations (BROAB(TASTING, Feb. 3) and
announced he woulda™ 'ry to put an end
to this practice.

Mr. Edwards made the suwtement
after listening to one of the propaganda
tapes, entitled “What Is Communism,”
received by news director Gary Tyler,
KPLC-AM-EM-Tv  Lake Charles, La.
Representative Edwards said that the
tape’s main theme was to “degrade our
American free enterprise system and
encourage the listener to embrace com-
munism.”

He said the tape “criticizes unfairly
and very effectively our capitalist sys-
tem, stating that capitalism is a hin-
drance to the further development of
mankind and that the Soviet Union
is going to outstrip America in pro-
duction. It goes on to say that sooner
or later all the people are going to
embrace communism.”

Mr. Edwards, a member of the
House Committee on Internal Security,
said the FBI and postal inspectors had
been informed of the mailing.

However. he may face difficulties in
his efforts to curtail the tape. Seven
years ago, Congress passed legislation
allowing the post office to regulate
propaganda mail from communist
sources, but the U. S. Supreme Court in-
validated the law in 1965 on grounds
of censorship and free speech.
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Programing
ABC-TV overhauls its schedule

Board will get first look at the proposed
line-up for the new season at meeting today

ABC-TV network officials late last week
were in the final throes of putting to-
gether their 1969-70 prime-time pro-
gram schedule, which they reportedly
are slated to present to the ABC board
of directors today (March 3),

Few things were certain about it
Thursday night (Feb. 27). Officials
hoped to finish getting all the pieces in
place on Friday (Feb. 28). But indica-
tions were that the Monday-Friday
schedule was in for a big overhaul.

It also appeared to be definite that
Tht Ghost and Mrs. Muir, being dropped

men were still offering only one pro-
gram in a firm position—Survivors,
based on the Harold Robbins book, in
the 9 p.m. period on Mondays.

Information from the best available
sources suggested that the new schedule
might follow these lines, hut still sub-
ject to change:

= Few changes, if any, in the current
Saturday and Sunday line-ups.

= Monday nights may be re-pro-
gramed entirely, with Avengers, Peyton
Place and Outcasts—which form the
present 7:30-10 block—all Jdropped and

7:30-8:30. Ir Takes a Thief. now at
8:30-9:30, was expected to return but
perhaps in another time period or on
another night. Replacements were re-
portedly being sought for NYPD (9:30-
10) and That’s Life (10-11), both of
which were regarded as certain to be
casualties,

» For Wednesdays, it was believed
that Here Come the Brides would prob-
ably be retained but probably not in the
current 7:30-8:30 period and possibly
not in the Wednesday line-up. King
Family, replacement for the one-episode

by NBC-TV, would move to ABC. perhap- CT o (10-11) as "o In o Turn-On series in the 8:30-9 spot, was
Where it would appear in the schedule additio ot 0 “as  not expected back in the fall. Wednes-
remained to be decided, however. thought ©day Night Movie was considered a good
The fluidity of the schedule as the might gr bel to remain on Wednesday, and at 9.
weekend approached was emphasize.! = For De- » For Thursdays, there were indica-
by agency reports that ABC-TV sales-  lieved *nat ... . .cturnat _tions that ABC-TV plans to recapture

The (ovisp, | T
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Quality

Quality and reliability are the advanced-performance
factors built into every Visual AM and FM broadcast
transmittér. Here are transmitters specifically
designed to provide highest-fidelity operation, with
stability and reliability that assures uninterrupted
service. .7 . .
In fact, Visual transmitters incorporate the latest and
most reliable components with advanced design
concepts. You get the performance associated with
,}the most expensive transmitters . . . yet at a price as
-“economical as you'll find anywhere.

And Visual’s attention to detail means easier
operation, faster servicing, with all components
readily accessible. Transmitters are conservatively
rated — with AM models from 1 kW to 50 kw;

FM models from 1 kW to 40 kWw.

For more information on the evolution
in Transmitters, contact

Visual Electronics Corporation,

356 W. 40th St., New York, N.Y. 10018.
Or call (212) 736-5840.

‘VISUAL ELECTRONICS CORPORATION
Evolution . . . not revolution ) pliZ .
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Justice backs fairness

Doctrine termed in accord with free speech
protection, needed to insure full debate on issues

With the fate of the FCC’s fairness
doctrine at stake—and the venerable
equal-time law itself under some cloud
—the Department of Justice Jast week
told the Supreme Court that the doc-
trine constitutes a constitutional means
of preserving broadcasting as a medium
open to full debate on all issues.

The department, in a brief filed in
behalf of the government and the com-
mission, urged the high court to re-
ject the Seventh Circuit Court of Ap-
peals’ holding that commission rules
implementing aspects of the fairness
doctrine violate the First Amendment.
The department said the court should
endorse the conclusions of the U. S.
Court of Appeals for the District of
Columbia in the second fairness doc-
trine case awaiting Supreme Court re-
view—that the doctrine is in accord
with the constitutional guarantee of
free speech.

The department, which in an 83-
page brief traced the origin of the doc-
trine to the Federal Radio Act of 1927,
forerunner of the Communications
Act of 1934, hit hard at a key con-
tention of the seventh circuit court—
that the spectrum-scarcity argument
does not provide a basis for the govern-
ment to distinguish between press and
broadcasters in First Amendment mat-
ters.

The seventh circuit case was initiated
in July 1967 by the Radio-Television
News Directors Association, along
with CBS, NBC and eight other broad-
cast groups. It involves commission
rules prescribing procedures broadcast-
ers are to follow in offering reply time
after carrying a personal attack dur-
ing a discussion of a controversial is-
sue of public importance, or after they
have editorialized in behalf or in op-
position to a political candidate.

In the second fairness case now
pending, the circuit court in Washing-
ton upheld the commission in the ap-
plication, in 1965, of the policy that the
commission, two years later, was to
codify into the personal-attack rules.
The station involved is woccs Red
Lion, Pa.

The seventh-circuit court, in hold-
ing that the rules are unconstitutional,
did not reach the question of whether
the doctrine itself violated the First
Amendment. But the department said
the decision “necessarily casts doubt
upon the viability” of the doctrine.

It also said that the court’s language
raises ‘“serious questions abhout the con-
stitutionality” of the equal-time law it-

self. The doctrine, it pointed out, has
been closely related to the statutory
prescriptions of that law ever since
1927.

The department noted that Congress
had given the doctrine “explicit” sanc-
tion in 1959 when, in amending the
equal-time law, it “confirmed the broad-
casters’ obligation ‘to afford reason-
able opportunity for the discussion of
conflicing views of public importance’.”

And the department urged the high
court to reject the argument advanced
by broadcasters that the fairness doc-
trine inhibits freedom of the broadcast
press. The doctrine’s “whole purpose,”
the department said, “is to open the
airwaves to freer speech, to a diversity
of views.”

“Viewed objectively,” it added, “the
position underlying the attacks on the
commission’s reply policies and rules
is simply that a broadcast licensee has
a constitutional right to deny the pub-
lic access to views with which he dis-
agrees. or which he finds unprofitable
to broadcast.”

The department made it clear that
the government is not ready to abandon
its long-held argument that the physical
limitations on the availability of spec-
trum space provide the basis for the
government regulation of broadcasters
in a manner in which it has not sought
to regulate the press. The seventh
circuit court—to the delight of broad-
casters — rejected this theory and
equated broadcasters with newspapers.

The lower court had relied on figures
showing that there were more radio
and television stations in the U. S. than

‘Van Dyke' syndicated;
first 10 customers sign

CBS Enterprises has placed The Dick
Van Dyke Show into domestic syndica-
tion, it was announced last week. The
half-hour series was on CBS night-
time schedule for five seasons and on
daytime for four years. CBS Enter-
prises is offering 155 segments of the
series to stations for a fall start.
Series already has been bought by
six RKO General outlets (WOR-Tv New
York, KHJ-Tv Los Angeles, WNAC-TV
Boston, ckLw-Tv Windsor, Ont.-Detroit,
wHcT[Tv] Hartford, Conn., and wHBQ-
TV Memphis); three Metromedia sta-
tions (KNEw-Tv San Francisco, wTTG-
[Tv] Washington and kMBc-Tv Kansas
City, Mo.) and war-Tv Buffalo, N. Y.

daily newspapers. But, the department
said, ““this raw comparison of numbers
is highly misleading.”

The department said it ignores a
number of critical factors, including
“the great number—and wide circula-
tion—of printed materials other than
daily newspapers,” such as weeklies,
magazines and books. “But most im-
portantly,” the department added, ‘“the
seventh circuit’s emphasis on the
number of broadcast outlets loses sight
of the fundamental point that there
are not enough of them to satisfy the
demand of those who would be broad-
casters.”

The department said the seventh
circuit’s decision was the first by a
court to suggest that the First Amend-
ment was violated by commission ac-
tion “to insure the preservation of
broadcasting as a medium open to fuli
debate on public issues.

“Nor is it enough, particularly as
to broadcasting,” the department added,
“to leave the matter of airing opposing
views on important questions simply to
the ‘marketplace of ideas.” That mar-
ketplace is increasingly one for the
affluent and powerful.”

The department urged the Supreme
Court to reject the seventh circuit's
finding that the notification and offer-
of-time-for-reply requirements of the
fairness rules place an undue burden
on licensees in connection with the dis-
cussion of controversial issues or ed-
itorializing. The department said the
lower court had not shown that either
the rules or the policy on which they
are based are “unduly burdensome” or

would result in the inhibition of
speech.
The seventh circuit had seen the

requirements leading to self-censorship
on the part of broadcasters, and even
to “commission censorship,” since it
felt the requirements were so vague as
to force broadcasters to consult the
commission to determine their obliga-
tions in close cases.

The department, however, said “ex-
perienced and reasonable broadcasters”
have no trouble determining when, in
the language of the personal-attack
rule. “an attack [has been made] upon
the honesty, character, integrity or like
personal qualities of an identified per-
son or group.”

And it said licensees would have even
less difficulty determining when the po-
litical editorializing rule comes into
play, since it is triggered by a “readily
identifiable event”—a licensee editorial
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endorsing or opposing a political can-
didate.

The department also said the seventh
circuit erred in striking down the per-
sonal-attack rule, on its face, since the
court by its action effectively substi-
tuted its judgment for that of the
agency charged by Congress with regu-
lating broadcasting. The department
said the courts should have allowed
the rule to operate for a time to per-
mit the commission to adjust the rule,
if necessary, as experience indicated.

KTAL-TV says service
includes Negro viewers

KrtaL-Tv Texarkana, Tex., target of a
petition to deny license renewal because
of alleged failure to serve its Negro
viewers, last week said in reply that it
operates “on the principle that its pro-
graming should appeal to the totality
of its audience,” including the black
community and all other minorities.
The station was charged by an un-
incorporated group of black residents
of its area with neglect of Negroes
through lack of emphasis on programs
of special interest to them, failure to
consult black leaders as to community
needs and interests, and exclusion of
Negroes from news broadcasts and pro-
grams featuring local residents. The
group's petition also charged that KTAL-
Tv had deprived Texarkana of a pri-
mary source of local service by moving

its programing emphasis to Shreveport,
La. (BROADCASTING, Jan. 13).

In a reply filed with the FCC, the
station emphasized its commitment to
Texarkana service and its desire to meet
all needs and interests in the area.
Central to that argument was the asser-
tion that any programing of established
general interest and imponrtance serves
both black and white residents equally.

For example, xTAL-Tv said, “in the
area of news reporting, it is submitted
that news items do not appeal to or
interest one segment of the audience
to the exclusion of another. . .. News
is a matter of concern to all citizens.
To allege . . . that KTAL-Tv does not
broadcast news of interest to Negroes is
in effect to charge that the station ne-
glects its entire audience. This is not the
fact.”

The station extended this argument
to include specific local programs that
feature area residents as guests. It
claimed that it keeps no records of
whether participants in, for example, a
children’s program are black or white,
and thus does not include racial con-
siderations when selecting its guests.

KTAL-Tv also claimed that its toler-
ance on racial matters had aroused the
wrath of Southern white extremists.
One such group was said to have labeled
KTAL-Tv—with derogatory intent—as
“the integration station.”

Not all of the station’s arguments re-
lied solely on the theme of racial color-
blindness. It was noted that, on some of

When President Nixon went to lunch
with Queen Elizabeth at Buckingham
Palace Tuesday (Feb. 25), television
cameras went along, too—for the first
time. BBC covered the London luncheon
stop in the president's European tour

live and in color. It was the first time
live television coverage had been al-
lowed from the palace. NBC picked up
eight minutes of the 42-minute BBC
show by satellite and broadcast the seg-
ment twice during the Today show.

the religious and civic programs, promi-
nent area residents appeared either in
rotation or according to whether they
were newsworthy at a given moment,
depending on the nature of the pro-
gram. KTAL-Tv identified some of these
as prominent members of the local
black community.

On the concentration-of-control issue,
KTAL-TV cited the numerous other me-
dia outlets in the area as evidence that
no communication monopoly exists. The
petition to deny had cited common
ownership of KTAL-Tv, KcMmc Texar-
kana, a local CATV system, and the
Texarkana Gazette and News, as well
as other media holdings. KcMmc Inc. is
the licensee of KTAL-Tv.

Boston U. symposium
to air Reardon report

An all-day symposium on the “Reardon
Report and the News Media” will be
sponsored May 1 by the Massachusetts
Bar-Press Committee and Boston Uni-
versity.

The program at Boston University’s
School of Law will focus on the pro-
posed implementation of the Reardon
Report, adopted by the American Bar
Association last year. Associate Justice
Paul C. Reardon of the Massachusetts
Supreme Court. author of the ABA re-
port on “Fair Trial and Free Press,” and
U. S. District Judge Edward J. Devitt
of St. Paul, who is chairman of the
ABA’s implementation committee, will
represent the bar at the symposium.
Representatives of news media have not
yet been selected.

Thomas J. Murphy, managing edi-
tor of the Waltham (Mass.) News-
Tribune, is chairman of the state Bar-
Press committee. which also includes
Lamont L. Thompson, wBz-AM-TV
Boston, and Wilmer C. Swartley, broad-
casting consultant.

Miami students with a cause

When high-school students, many of
whom had picketed the school a week
earlier, began taking up brooms, mops
and detergents to clean up the local
Palmetto school, wLBW-Tv Miami fig-
ured the episode was worth covering
in a good time slot. On Feb. 21 the
station pre-empted the 6-6:30 p.m.
ABC Evening News to show that all
students are not establishment destroy-
ers. The program included film clips
of the school clean-up earlier that day,
but was centered on five students who
had asked for and conducted a student
assembly to urge the 1,500-member
student body to have pride in the
school. The Dade County Board of
Education is considering showing the
half-hour tape over its instructional TV
system to all schools in the county.
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FCC told 325 language is clear

Appeals court uphoids KFBC-TV, hits
commission in Laramie translator case

The U. S. Court of Appeals in Wash-
ington reversed the FCC last week in
a case in which it criticized the agency
for ignoring the “plain words” of the
Communication Act’s rebroadcast sec-
tion and for seeking to modify ‘“the
force and logic” of its previous inter-
pretations of that statute.

The commission had held that sta-
tions that had granted a translator op-
erator permission to rebroadcast local
programs had, at the same time, granted
rebroadcast consent for network pro-
grams as well,

But the court, by a unanimous vote
of a three-judge panel, held that the
“express authority” required by the
Communications Act’s Section 325 (a),
the rebroadcast statute, had not been
received from the originating stations,
“and the clear words of the section
must be controlling.” If the law is to
be changed, the court said, that is the
job of Congress, not the commission
or the court.

At issue was a commission order
permitting Laramie Plains Antenna TV
Association to rebroadcast. by way of
its three translators in Laramie, Wyo.,
the signals of three Denver network
affiliates without providing KFBC-TV
Cheyenne, Wyo., nonduplication pro-
tection.

Frontier Broadcasting Co., licensee
of KFBC-Tv, had appealed the commis-
sion order. It also appealed a subsequent
commission decision denying it recon-
sideration and a request for an order
directing the association to show cause
why it should not cease and desist its
operations in Laramie. Frontier had al-
leged that the translators’ rebroadcast
of the Denver stations’ network pro-
grams violated Section 325(a).

The stations had granted the associa-
tion permission to rebroadcast their lo-
cal programs. But they said they were
barred by their affiliation contracts from
permitting the rebroadcast of network
programs.

KFBC-Tv. which puts a grade B sig-
nal over Laramie, is affiliated with all
three networks. CBS and NBC told the
association they would not permit their
Denver affiliates to grant rebroadcast
permission unless KFBC-TV was granted
nonduplication protection. ABC did not
express its view.

It was against this background that
Frontier had originally asked the com-
mission to require the association to
grant it nonduplication protection.

The commission's position, as ex-
pressed in its order on Dec. 22, 1967,
denying petitions for reconsideration
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and the show-cause order, was that the
“consent which the Denver stations have
given to Laramie”—for the rebroadcast
of their local programs—"is sufficient
to satisfy the requirements of Section
325 (a). ...

The court last week disagreed. It
said that the commission has sought to
construe the rebroadcast statute as
meaning that if a station grants re-
broadcast permission for its local pro-
grams it has granted consent for all
of its programs.

“That such a construction contra-
venes the plain words of the statute is
clear from the words of the commis-
sion itself,” the court added, noting
that in 1952 the commission had inter-
preted 325 (a) as meaning that “no
program may be rebroadcast without
consent of the station whose radio sig-
nals are received, and transmitted. . . .”

The court, noting that the commis-
sion had followed that interpretation in
a 1959 case, said: “Now the commis-
sion seeks to modify, not only the statu-
tory impact but the force and logic of

their prior interpretations. Such dis-
regard for the past and dissolution of
the present cannot be condoned.”

The court also rejected a commission
argument that could be anticipated in
view of a position the agency took in
one of its orders in the Laramie case.
The commission’s likely argument, ac-
cording to the court, was that although
the Denver stations did not give full
consent they could have been ‘“‘required
to do so in the public interest.”

The commission has never entered
such an order against the Laramie sta-
tions, nor has any hearing on the issue
been held, the court said, adding,
“Therefore, what could be done is as
doubtful, on the present record, as what
was done.”

The court reversed the commission’s
orders granting the translator associa-
tion permission to operate without af-
fording KFBC-TV nonduplication pro-
tection and denying Frontier’s petition
for reconsideration. It also vacated the
commission action denying the show-
cause order. But it stayed its own order

New personnel set for
WTOP format switch

With its March 10 target date to go all-
news only a week away wtop Washing-
ton has added 12 more to its all-news
staff, and has designated three veteran
staffers and one newcomer to be an-
chormen. The station, which had been
operating under a talk-information for-
mat for several years, originally had
planned to go all-news in early Febru-
ary. However, necessary technical
changes and addition of a total of 21
new staff members caused the delay.
Although wrop will operate all-news
24 hours a day the anchormen will cover
only 17 hours. The three veterans of
the station are Eddie Gallaher, who has
been with wrop for 23 years; Jamie
Bragg, 12 years, and Dave McConnell,
four years. The fourth anchorman will
be Frank Kinsman, who was Washing-
ton bureau chief for the General Elec-

tric stations.

New additions to the newscaster staff
are Gordon Peterson, Gil Butler, Mike
McLaughlin, John Lynker, Tom Wills
and Tom Barry. Mr. Butler was a news-
man at wxyz-tv Detroit; Mr. McLaugh-
lin joined from wip Philadelphia; Mr.
Lynker had been with wiNs New York,
an all-news operation; Mr. Wills had
been news director of WEAM Arlington,
Va.-Washington, and Mr. Barry was
with the Voice of America for the past

Discussing upcoming change to all-news
format are four who will be anchormen
at wrop Washingron. L-r: Eddie Galla-
her, Frank Kinsman, Jamie Bragg and
Dave McConnell.

10 years.

Named correspondents are George N.
Allen, who has been with ABC News in
Washington and Vietnam; William
Staebler, who was with wHwH Prince-
ton, N.J., and Larry Granger, for the
past eight years a writer-reporter for
NBC. s
Don MacKinnon has been added to
the news editor roster, moving over
from Time-Life Broadcast’s Washington
bureau.

Two newswriters joining the station
are Janet Driscoll, who had been with
wAYE Baltimore, and Ray Geraty, who
had been with wiNs New York.
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for 10 days to permit any party to file
a request for a remand.

Circuit Judge Edward Allen Tamm
wrote the decision for the panel, which
included Judges Harold Leventhal and
Spottswood W. Robinson IIL

More praise for role
of media in disorders

The “restraint” of news media helped
cool it during the civil disorders in
the cities in 1968, according to a report
issued by the Urban Coalition and Ur-
ban America Inc. last week.

The media helped in preventing the
escalation of the disorders that broke
out following the killing of the Rev.
Martin ‘Luther King in April last year.

“When the April violence erupted,”
the document says, “the media in many
cities exercised voluntary restraint dur-
ing the volatile early hours.” It noted
that in Washington, which was hard
hit, the first televised indication that
anything was happening was the ap-
pearance of the Rev, Walter Faunt-
roy, a black city councilman, asking
residents to remain in their homes.

These are the only references to the
news media in the follow-up report, en-
titled “One Year Later,” to the March
1968 report of the Presidential Com-
mission on Civil Disorders, which was
headed by Illinois Governor Otto Ker-
ner. The Kerner report devoted an en-
tire section to the news media, giving
TV and radio high marks on coverage
of the 1967 riots (BROADCASTING,
March 4, 1968).

Last week’s study listed some ac-
complishments in combatting the aliena-
tion of blacks in cities, but found that
a tremendous effort must still be made.

CBS-TV has top slot
in two-week NTI ratings

Nielsen Television Index averaees for
the two-week period of Jan. 27-Feb. 9
give CBS-TV a ratings lead with 21.6,
with NBC-TV 19.8 and ABC-TV 15.8.

Many specials and midseason replace-
ment programs were introduced in this
period, but only two placed in the top
20—a Harlem Globetrotters special and
the Glen Campbell Hour, both on CBS.

Two movie series, CBS’s Thursday
showings and NBC’s Monday presenta-
tions, ranked 18th and 20th, respective-
ly. CBS offered “Cat on a Hot Tin
Roof” and “Please Don’t Eat the
Daisies,” while NBC carried a movie
version of “Dragnet” and “Follow That
Dream.”

For the week ended Feb. 16, 30-
market Nielsen ratings put CBS on top
again with 19.3; NBC averaged 18.9
and ABC 17.6.

ASCAP’s kitty
keeps growing

Radio TV play big part
in record '68 income;
satellite questions posed

The financial tide at the American
Society of Composers, Authors and
Publishers is, as it has been for years,
a rising one. A significant portion of
this increasing income is due to the
flourishing receipts pouring in from the
music-licensing society’s most important
customer—the broadcaster.

More than 400 West Coast members
attending ASCAP’s semiannual meeting
in Los Angeles last week were given this
reassuring financial news by songwriter
Jimmy McHugh. Delivering the treasur-
er’s report, Mr. McHugh disclosed that
for the full year of 1968 total domestic
receipts from licenses including sym-
phonic and concert sources and also in-
cluding interest on investments and in-
come form membership dues, amounted
to a record $51,338,814. After deducting
total salaries and operating expenses of
$9,421,464, there was available for the
distribution to members a total of $41,-
917,350 from domestic receipts, more
than was ever available for distribution
before. In addition, $7,763,817 was re-
ceived from affiliated foreign societies
in 1968, making for a grand total of
$59,102,631 in domestic and foreign
receipts.

ASCAP in 1967, registered $55,238,-
079 in over-all receipts. Domestic re-
ceipts amounted to $49,115,579 and
foreign receipts to $6,122,500. Of the
domestic total in 1967, $40,257,003 was
available for distribution to ASCAP
members.

Not included in the receipts figures
for last year but in the balance avail-
able for distribution to ASCAP mem-
bers is a total of $456,000 received dur-
ing 1968 from the four national radio
networks. Also available but not in-
cluded is a total of $125,482 of interest
received in an escrow account involving
the radio networks. Pursuant to a court
order, it was explained to members at-
tending the meeting in Beverly Hills,
monthly payments on the account re-
ceived from CBS, NBC, ABC and Mu-
tual are being kept separate from
ASCAP’s general funds and may not
be distributed until the continuing rate
proceeding is resolved for the national
radio networks.

Mr. McHugh predicted that in the
near future ASCAP will be doing $100
million a year in licensing receipts. His
confidence js based on expected pay-
ments from users of music via satellite
communications. “They, may not know
it now,” he said, “but they are going to

pay us for this music.”

ASCAP President Stanley Adams re-
ported on the new licensing contract
with local television stations, on the
pending copyright law in Congress, and
on how unlicensed use of music by
users of satellite communications has
become a new source of concern for
the society.

Hollywood branch set
for Tulchin Productions

As part of an expansion program,
Tulchin Productions Ltd., New York,
last week announced the opening of a
West Coast branch in Hollywood and
a coproduction agreement with wPIX
(Tv) New York for a series of 13 half-
hour entertainment specials.

The four-year-old Tulchin company
specializes in the production of taped
and film commercials and programing.
Hal Tulchin, president, said the opening
of a Hollywood office, at 3215 Cahuenga
Boulevard, was “in response to the
pressure of commercial work there,
which has been steadily increasing over
the last several years.” Jack Spear, a
veteran producer of TV programs and
commercials, has been named manager
of the West Coast office.

The agreement with wpeix, Mr. Tulch-
in said, encompasses 13 entertainment
specials which will be carried on the
station before syndication.

Radio consultant finds
the name’s the same

A new radio programing consultant
firm, the Programmers Corp. (BROAD-~
CASTING, Feb. 24), was hardly an-
nounced before the principals discov-
ered they would have to change the
name.

While filing incorporation papers with
the secretary of state of New York,
the two founders, George Lorenz and
Dick Lawrence of wBLK-FM Depew
(Buffalo), N. Y., were notified that
there was another consultant of the
same name in New York, headed by
Irwin Brausler. In fact, all the names
that Messrs. Lorenz and Lawrence
originally submitted to the state as pos-
sibilities were already being used.

They have now submitted another
list, which attorneys are checking out
in Albany, but as yet have not settled
on a néw name.

Networks ask delay on 50-50

NBC and CBS. in a joint request, have
asked the FCC for a 60-day extension
of time for comments on the proposed
“50-50” rulemaking that would prohibit
networks from owning or controlling
more than one-half of their prime-time
programing. The two networks had pre-
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LAST CALL:

Entries for Deadline Club UN Award

A $500 cash gift and bronze
"deadline" statuette will be given for
distinguished UN correspondence
over the past calendar year by the
Deadline Club, New York Professional
Chapter of Sigma Delta Chi. The
statuette was specially executed for
the Deadline Club by Rube Goldberg,
dean of American cartoonists. The
deadline for entries is March 31,

1969; winner will be announced
May 8th, 1949,

Journalists in all countries may com-
pete by submitting tear sheets,
mounted clippings, scripts or descrip-
tive memos telling of the availability
of tape or film. An English translation
must accompany entries printed or
told in another language. Any

person, group or publication assigned
permanently or temporarily to cover

a UN story is eligible. Enter the

competition now for this important
award, given by the New York
Chapter of the national journalistic
society and sponsored again this year
by International Telephone and
Telegraph Corporation.

Send entries to: Deadline Club
Awards, c/o George B. Bookman,
New York Stock Exchange, 11 Wall
St., New York, N.Y. 10005.

THE DEADLINE CLUB OF SIGMA DELTA CHI
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A modest miracle
from RCA

(or how to get more VTR for your money...for less money)

The TR-60. The only thing modest about
this unique studio and mobile VTRs the
price. It's lower. But it's capable of superior
performance! What's the secret? An RCA
exclusive. 48 years of experience in the
broadcast business. The most. With that
kind of background, it's easier to make the
best for less.

Only RCA could have produced a modestly
priced VTR with correct color field edit-

ing carried down to a single frame (to
avoid color disturbance). Plus line-by-line
correction of hue and saturation error

with (optional) "CAVEC" for life-like play-
back reproduction. Plus an erase head that
makes tape scratch impossible. Plus total
remote control over editing sessions.

Plus in-phase dropout correction {optional)
that puts the right color back in the pic-
ture. Plusreactance and resistance controls
that give you more uniform color. Leave

it to RCA to get all the impertfections out of
the VTR color picture...and, for less money.

Get all the facts. Call your RCA Broadcast
Representative or write: RCA Broadcast
Equipment, Bldg. 15-5, Camden, N.J. 08102.




viously sought and received an exten-
sion of time from October to the pres-
ent March 17 deadline, in order to
allow the Arthur D. Little Co. to update
research it presented to the commission
two years ago when the same proposal
was up for consideration. According to
NBC and CBS, the firm needs an ad-
ditional 60 days, to May 17, in order
to complete and distribute its updated

inquiry.

CPB donates $125,000
to ETS program service

The Corp. for Public Broadcasting has
designated $125,000 for the Education-
al Television Stations program service
to expand its programing distribution
operation.

The amount of programing distrib-
uted by ETS will be almost doubled
under the grant, according to David
Leonard, director of the program serv-
ice. Additional programs will include
both series and individual programs pro-
duced by noncommercial stations in the
uU.s.

ETS is a division of the National As-
sociation of Educational Broadcasters.
The program service was established in
1965 with grants from the Kellogg
Foundation and the National Home
Library Foundation.

Program notes:

Johnny Cash time = ABC-TV has ac-
quired from Screen Gems a one-hour
weekly variety series, The Johnny Cash
Show as a summer replacement. The
series will begin in May in an unde-
termined slot; taping will begin in Nash-
ville in April.

Monkees’ special = 3315 Revolutions
per Monkee. a special starring the
Monkees, will be shown on NBC-TV
April 14, 8-9 p.m. The group once
starred in their own NBC-TV series.
More news = CBS-TV is expanding the
CBS Morning News with Joseph Benti
to one hour, making it the first daily
one-hour TV-network news broadcast,

—

effective Monday, March 31. The pro-
gram will be presented at 7-8 am.
EST.

Third Hurok special = A one-hour spe-
cial, §. Hurok Presents—Part 111, will
be taped in New York this week for
future broadcast on CBS-TV, It will
feature pianist Emil Gilels and cellist
Mstislav Rostropovich.

Money game = Video Productions Inc.,
Johnston, R. 1., is syndicating Grey-
hound Sweepstakes, new game program
in which viewers called must identify
number of winning greyhound in race
just telecast. Show has been aired on
wBAY-TV Green Bay, Wis., since August
1967; company expects to place it in
over 100 markets in next few months.
Very special program = KFRE-TV Fres-
no, Calif. a CBS-TV affiliate, pre-
empted all of its network programing
the night of Feb, 6 in an all-out cam-
paign against the abusive use of dan-
gerous drugs and narcotics by teen-
agers. From 7:30 to 11 p.m., the sta-
tion telecast Target: Drug Abuse, which
began with a one-hour filmed document-
ary and was followed by a panel dis-
cussion. Afterwards four telephone lines
were opened for public discussion of the
issues. A panel of students also par-
ticipated in the program.

Young star = Sajid Kahn, 17-year-old
from India who co-starred in last sea-
son’s Maya series on NBC-TV, has been
signed by Four Star International to
star in a one-hour musical special, Holi-
day Dream.

‘Judy’ packs punch = The new Judy
Lynn Show has been sold in syndication
to KORK-TvV Las Vegas; koLo-Tv Reno,
and four outlets of U. S. Communica-
tions Corp.—KEMO-TV San Francisco;
wPHL-TvV Philadelphia; wPGH-TvV Pitts-
burgh and wxix-tv Newport, Ky.-Cin-
cinnati. The half-hour country-western
series is produced and distributed by
KEMO-TV.

U. 8., circa 1930 = Westinghouse Broad-
casting Co. is producing a series of 13
half-hour programs That Other Gen-

—

mon than a decads o/ Corulrucliw Srm'ce

’0 gmar/cad[era anx/ IAG groaJcadh'ng jntludry i
HOWARD E. STARK |

Brokers——( onsultants

50 EAST 58TH STREET

NEW YORK. N. Y.

(212) 355-040%

eration, which will recreate America
in the 1930’s through music of the
period, sounds of the times and voices
of some of the well-known persons of
that decade. Rudy Vallee is host-narra-
tor of the series, which will be broad-
cast on WBC radio stations beginning
in mid-March.

Series available = Argonne National
Laboratory, Argonne, Ill., is offering
a new series of a dozen 10-minute pro-
grams on peaceful uses of atomic en-
ergy.

New voice = Jeanne Parr, wCBs-TV New
York correspondent, will also be ‘heard
on CBS Radio starting today (March
3) as co-host of daily Dimension on
Tomorrow’s Living (1:30-1:35 p.m.
EST). She replaces Bess Myerson, who
is now commissioner of consumer af-
fairs in New York.

Syndicated astrology = Maurice Wood-
ruff Predicts, an astrology program pro-
duced by Talent Associates in associa-
tion with Metromedia Producers Corp.,
has gone into syndication. It has been
on three Metromedia stations for the
past month. Wcco-Tv Minneapolis-St.
Paul has already purchased the series.

Another daytimer = Screen Gems will
place into syndication a one-hour taped
daily variety series, The Bruce Mor-
row Show, featuring the waBc New
York personality. The program is be-
ing produced by Cousins Productions,
New York.

Accent on speed = A one-hour color
special, The Racers, has been acquired
by Paramount Television for domestic
and international syndication, The pro-
gram centers on Craig Breedlove’s land
speed records.

Four Star trial * Four Star Internation-
al, Hollywood, will produce a new one-
hour anthology series, Trial. The series
will feature a different courtroom drama
in each episode. Production is sched-
uled to start in late February.

Credits on file = The Association of
Motion Picture and Television Produc-
ers is establishing a bureau of credits
designed to keep records of cast and
crew working in TV shows and feature
films. The idea is to insure proper
credits for work done in TV and mov-
ies.

Pop music history = Kria Pasadena,
Calif., is doing a radio chronicle of
pop music in the second half of the
20th century. Reportedly, the series has
been two years in the making and it
will feature performers, writers and
producers telling in the first person of
their part in pop music history.

Tape center switch = The syndicated
The All American College Show series,
previously video taped at the Holly-
wood Video Center, will become the
first TV series ever to tape regularly
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at the Samuel Goldwyn Studios, also in
Hollywood. Programs in the college
talent series are scheduled to tape at
the film studios in March. On the Gold-
wyn lot, the syndicated series will use
below-the-line facilities provided by
Lew-Ron Television Productions, which,
reportedly, has lcased two sound stages
and installed $2 million worth of elec-
tronic equipment. The All American
College Show is a Wendell Niles Pro-
duction starring Dennis James.

Carnival = Juneau-Petersen Produc-
tions, Neenah, Wis., is syndicating for
radio the 45-minute Carnival of Music,
potpourri of varied musical fare. Al-
most 300 programs are available. Ad-
dress: 163 East North Water Street,
Neenah, Wis. 54956.

Radio start « A new weekly series of
interview features on ABC’s Contem-
porary radio network premiered Satur-
day (March 1) at 10:25 p.m. EST.
Breakthrough, with Mary Jo Cook, is
concerned with young people in the
creative arts and communications fields.

Caribbean special » A documentary on
the revolution of the Caribbean island
of Anguilla against control by St. Kitts,
another island in the British West In-
dies was filmed and presented last week
by wckT(Tv) Miami. A news team,
headed by station commentator Wayne
Farris, went to the island when An-
guilla voted to declare their independ-
ence and made the film report despite
threats from St. Kitts, according to
WCKT.

NIT time = CBS-TV will again broad-
cast one first-round game and the
championship game in the college bas-
ketball National Invitational Tourna-
ment at Madison Square Garden, New
York, this month. The first-round tele-
cast will be Sunday, March 16, 1:30-
3:30 p.m. EST., and the championship
game Saturday, March 22, 2-4 p.m.
Don Criqui will be the play-by-play
announcer and Pat Summerall the ana-
lyst.

Multimedia series = Westinghouse
Broadcasting Co.’s radio series The
Grear Ones, 10 half-hour biographies
of distinguished Negro Americans, will
be published in book form this fall by
Washington Square Press division of
Simon & Schuster. The series was orig-
inally broadcast on the seven WBC
stations in the fall of 1967 and re-
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broadcast last summer.

Historical rodent = Krantz Films has
announced production and syndication
of Max, the 2,000-Year-Old Mouse, a
series of 52 five-minute educational
cartoons using animation techniques to
put a mouse as observer in historical
events depicted in original drawings,
paintings and photographs. First sale
of the series is to Kaiser Broadcasting's
wkBs-Tv Burlington, N. J.-Philadelphia,
wkBF-Tv Cleveland, wkBG-Tv Cam-
bridge-Boston and KBHK-Tv San Fran-
cisco, and to kcor(Tv) Los Angeles.

Lincoln special » ABC Films is syn-
dicating a half-hour color special, Lin-
coln’s Last Day, which traces the steps
of President Abraham Lincoln and his
assassin, John Wilkes Booth, on April
14, 1865. The program was produced
by wMaL-Tv Washington and features
Senator Everett Dirksen (R-IIl.) as the
voice of Lincoln.

Kids’ show set » For the first time Ivan
Tors Films Inc. is producing for Satur-
day morning network TV time slots. The
production company, which has been
exclusively in prime time up until now,
has sold Jungle Tales, a half-hour se-
ries of stories about the jungle and
sea world, to NBC-TV for Saturday
morning showing during the 1969-70
season. The new series is the second
Tors’ project to be set for the coming

season. The first, Deep Lab, a joint
venture with Universal TV, will be a
feature film for TV distribution and
the basis for a projected TV series.

“Playhouse” premiere = “The Prodigal”,
an off-Broadway play produced in 1960,
will have its television premiere on Na-
tional Educational Television’s NET
Playhouse May 1 as a 90-minute pro-
duction.

Early for football = With the baseball
season still on the launching pad, the
American Football League's San Diego
Chargers got busy and negotiated a
five-year contract with kpeo El Cajon,
Calif., a suburb of San Diego, for
broadcast rights to its games. The new
contract, it’s claimed, will give the
Chargers the most extensive local radio
coverage of any team in professional
football. Kpeo will originate a Charger
regional network, to include stations in
other parts of California, Arizona, Ne-
vada and Utah.

Picture service = Color slides of major-
league baseball players are now avail-
able from TV Color Slide Service. Sta-
tions may order a service providing
624 slides, 25 from each team plus free
additions of new players, for $290; a
312-slide package at $145 or individual
slides at 75 cents each. Address: 3601
Dannys Lane, Alexandria, Va. 22311.

IMMEDIATE DELIVERY

OLYMPIC STYLE BLAZERS

Smartly tailored blazers! Ideal for teams, clubs, organiza-
tions, coaches, managers or individual personal wear.

Special company incentive and team prices on all blazers. Immediate delivery,

KingLovie
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INTERNATIONAL, INC. Kansas City, Missouri 64114
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Another plan to chip away at TV

Research Analysis Corp. suggests switch to cable
in urban areas; give more UHF space for land mobile

Land-mobile radio users who have fre-
quently suggested that TV be shifted
from the airwaves to wire so that addi-
tional frequencies could be made avail-
able to them have a friend in a research
firm that has submitted its views to
the FCC.

The Research Analysis Corp., Mc-
Lean, Va., in a letter that it said was
stimulated solely by its interest in the
problem, urged the commission to con-
sider new “mixes of communications
systems in urban areas that would in-
volve the transfer of VHF and UHF
or only UHF television spectrum to
land mobile.”

RAC, a nonprofit organization estab-
lished in 1948 to do research in sys-
tems analysis for federal, state and
local governments, filed its letter in
the pending CATV rulemaking pro-
ceeding aimed at overhauling the com-
mission’s CATV regulatory scheme.
RAC feels some issues have not been
adequately “addressed” by the com-
mission or the parties.

RAC’s letter, which was signed by
Frank Eldridge Jr., makes clear the
corporation’s view that land-mobile
radio needs additional spectrum space
—a point of view sharply disputed
by broadcasters and apparently sub-
ject to some question, at least, on the
basis of evidence developed thus far
in studies being done for the commis-
sion by the Stanford Research Institute
(BROADCASTING, Feb. 17).

Mr. Eldridge cites the report last
fall of the House Small Business Sub-
committee declaring land-mobile radio
is in need of additional frequencies.
Also cited was work RAC did for
former President Johnson’s Task Force
on Telecommunications Policy.

RAC’s view, he said, “is that there
will be a continuing public pressure
for land-mobile frequencies until trans-
ceivers can be provided for every ve-
hicle or even every person in the
U.S. . . . This will require at least
a 50-fold or 100-fold increase in the
number of transceivers now being used
for land-mobile purposes.”

Mr. Eldridge suggested three possible
“urban communications-complex strate-
gies” for consideration. The first, simi-
lar to pronosals that have been ad-
vanced by the commission, is “a very
probable candidate”:

Use dual TV-distribution systems
(i.e., CATV and TV in urban areas;
share UHF channels 14-20 with land-
mobile radio services using broadcast
modes; and allocate some UHF chan-
nels (70-83) as well as frequencies
above 900 mc to domestic public land-
mobile services using distributed sys-
tem modes.

The other possibilities are presented
“as candidates for more optimal solu-
tions . . . if all significant objectives
(i.e., in particular, the alleviation of
the land-mobile crisis) are taken into
account”:

Use only CATV for television distri-
bution in urban areas; allocate both the
present UHF and VHF frequencies to
land-mobile radio services, using com-
mon-carrier distributed systems and,
if required, allocate some bands above
the UHF band to additional comon-
carrier land-mobile service using distrib-
uted systems.

Use CATV for television distribution
in urban areas but retain VHF televi-
sion for free television broadcast dis-
tribution (to persons who don’t want
non-TV service that CATV can pro-
vide); allocate the present UHF-TV
frequencies to land-mobile radio serv-
ices, using common-carrier distributed
systems; and, if required, allocate some
bands above the UHF-TV band to
additional common-carrier land-mobile
service using distributed systems.

Mr. Eldridge says the public as well
as established telecommunications in-
terests and government decision makers
should have a voice in choosing among
alternative uses of the spectrum.

He also says that, in achieving over-
all telecommunications objectives, the
commission “might quite properly re-
fuse to renew UHF-TV licenses in
spectrum-congested urban areas where
CATV is available.”

Besides recommending studies includ-
ing the reallocation of television fre-
quencies, RAC favors studies to design,
develop and test a prototype of a dis-
tributed, low-power land-mobile radio
communications system.

This approach, according to Mr.
Eldrige, would be most effective in
utilizing frequencies below 500 mc to
produce the increases desired in the
number of land mobile channels. Above
500 mc, he says, such techniques ap-

pear almost mandatory for effective de-
sign of land-mobile systems.

However, he also says that further
studies are needed ‘“‘to ascertain the
relative advantages to the public using
low-power distributed systems, versus
the allocation of UHF-TV frequencies
for present types of land-mobile sys-
tems, as methods for increasing land-
mobile services and achieving an opti-
mal balance for all urban communica-
tions.” He said this 'may show that
some mix of the methods “is optimal.”

The provision of additional frequen-
cies for land-mobile radio services is
one of three objectives Mr. Eldridge
says the commission should keep in
mind. The others are provision of addi-
tional services to television set owners,
nationwide, including a greater variety
of programs of local or neighborhood
types, and maintenance of diversifica-
tion of control of mass media.

And both, he says, could be achieved
through the use of wired systems. He
notes that wide-band cable, like that
used for CATV, could not only pro-
vide viewers with a wide range of inter-
ference-free commercial, educational
and other noncommercial television
programs, but also such services as tele-
phone, record terminals, and facsimile.

He notes that the commission is
boosting UHF television as a means of
providing for diversification of owner-
ship of media. But he suggests that the
local CATV policy that New York is
following of “granting a number of
CATYV franchises to separate companies
that could be allowed to originate local
programs is certainly a reasonable al-
ternative . . .”

TV color-set sales
reach 6 million

According to EIA figures
they total nearly half
of year's 13.2 million

A record-breaking 6.2 million color TV
sets were sold in the United States last
year, including 241,355 imports sold
under foreign labels, the Electronic In-
dustries Association reported last week.

Total TV sales in 1968 registered 13.2
million units, including 1.46 million
foreign label imports. Foreign imports
amounted to 11% of the total TV mar-
ket last year, compared to 6% in 1967.
No comparison for color TV last year
is available.

Other highlights of the 1968 market:
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s The total home radio market, ex-
cluding television and phonograph com-
binations and auto radios, reached 34.3
million units in 1968, compared to 31.7
million the year before. Foreign label
imports accounted for 66% of sales,
compared 10 60% in 1967.

s The total 1968 auto radio market
accounted for 12.5 million units, up al-
most 33%4% from 1967’s 9.5 million.

s FM home radio sales amounted
to 15.9 million units in 1968, compared
to 11,7 million units the previous year.
FM accounted for 47% of the home
radio market in 1968, compared to
37% in 1967 and 30% in 1966.

= FM auto radio market reached 1.4
million in 1968, compared to 941,000
in 1967 and 653,000 in 1966, account-
ing for 12% share of the market in
1968, compared t0 10% in 1967, and
6.8% in 1966.

Technical briefs:

Tiny mikes » Turner Co., Cedar Rapids,
Towa, division of Conrac Corp., has
developed two new dynamic lavalier
“mini-mikes.” The model 35, three
inches long and three-quarters inches
in diameter, lists for $65. The model
35A is one-quarter inch shorter and
lists for $75.

Interlock recorder s Tele-Cine Inc.,
Massapequa, N. Y., announces avail-
ability of Sondor model OMA-2 mag-
netic audio recorder capable of full
interlock with any standard film cam-
era, projector, distributor systems or
video-tape recorder. Among its features,
Tele-Cine says, are fast start (5 milli-
seconds to full running speed), inter-
locked fast forward and rewind, selec-
tive frame advance and retard, auto-
matic self cueing, and instant change
of film size from 16mm to 35mm.
Price is dependent on number of chan-
nels, but starts at around $10,000.

Solid system ® Microwave Associates,
Burlington, Mass., has introduced a
solid-state CARS bands CATV micro-
wave TV relay system for the 12.7
to 12.95 gc band, Video-presence de-
tection circuitry automatically turns
transmitter on and off with broadcast
signal. MA-13 BX system features crys-
tal control; power output exceeding
100 mw; wide-band circuit design, and
mininttim maintenance requirements,

New projector systems » Genarco Inc.,
College Point, N. Y., has developed a
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series of “significantly upgraded” dual-
head, 3% inch by 4 inch slide-projector
systems for front or rear projections.
The controls are solid state, and models
are available with either 3 kw incan-
descent lamps or 2 kw tungsten-halogen
famps.

New amplifiers = Sparta Electronic
Corp., Sacramento, Calif., is introduc-
ing a new line of audio monitor ampli-
fiers. Included is a stereo amplifier with
peak power output of 50 w per chan-
nel and a similar model incorporating
a small cue amplifier.

Switcher line intro » Grass Valley Inc,,
Grass Valley, Calif.,, has introduced an
expanded line of video-switching sys-
tems. A major item is a master control
switcher featuring automatic fades.

New electronic editor s Tele-Cine Inc.,
Massapequa, N. Y. has a new electronic
editor programer for video-tape re-
corders (model 5405 Tele-Tec). The
editor programs all elements, permits
each cut to be rehearsed before actual
edit is made and, when used in conjunc-
tion with model 404 Tele-Log, allows
editing on kine, film or slant track
video-tape. The editor will interface
with any quadraplex video-tape record-
er which is equipped with an electronic
editor. Price of model 5404 is under
$6,000.

East Coast office = Berkey-Colortran
Inc., Burbank, Calif., designer and man-
ufacturer of lighting and production
equipment for television and motion
pictures, has opened a new eastern
sales office and showroom at 25-20
Brooklyn-Queens Expressway West,
Woodside, N. Y.

Acquires QRK s CCA Electronics,
Gloucester City, N. J., manufacturer
of AM and FM broadcast transmitters,
has acquired QRK Electronic Products,
Fresno, Calif., manufacturer of pro-
fessional turntables for an undisclosed
amount of cash. Bernard Wise, CCA
president, said that the acquisition was
the first in a series of planned expan-
sion moves for his company.

Land-mobile efficiency
in spectrum use urged

The Association of Maximum Service
Telecasters last week asked the FCC
for “a substantial extension of time”
in which to file reply comments on the |
commission’s rulemaking proposals to
open up 21 UHF channels to land-
mobile radio.

According to AMST, the research
work on land-mobile problems under-
taken for the commission by the Stan-
ford Research Institute (BROADCASTING,
Feb. 17) provided further indication
that the commission should change the

thrust of its rulemaking proposals

One of a series of brief discussions
by Electro-Voice engineers
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Most directional microphones are quite similar in
their method of attenuating unwanted sound. A
path to the back of the diaphragm is provided
that controls phase so that sound arriving from an
unwanted direction is attenuated, while sound
from the desired direction is relatively unaffected.

This path is usually located quite close to the
diaphragm for optimum effectiveness at high fre.
quencies. However a single path cannot uniformly
affect all frequencies. This results in decreasing
attenuation of unwanted sound with decreasing
frequency, plus the added problem of ‘“proximity
effect’”” that changes overall frequency response
with varying distance.

I'o overcome these deficiencies, Electro-Voice cre-
ated the Variable-D* microphone, utilizing several
discrete openings at varying distances from the
rcar of the diaphragm. This combination of mul-
tiple openings provided more uniform polar pat-
terns at cvery frequency and vastly reduced prox-
ity effect.

Further study indicated a need for many more
paths to the back of the diaphragm for greater
polar uniformity and more uniform off-axis re-
sponse. Out of this investigation came the Con-
tinuously Variable.D* microphones, best typified
by the new RE-13 super cardioid niodel.

Two attchuation systems are included in the RE-
15. Frequencies above 1000 Hz are cancelled by
rear ports located quite close to the diaphragm
(two are used to provide a symmetrical polar pat-
tern and uniform pressure on the diaphragm). In
addition a slotted tube leads from the center of
the RE.15 diaphragm, through the magnet to the
rcar of the microphone. This tube is designed to
vary in effective acoustic length for optimum at-
tenuation of unwanted sound below 1000 Hz.

The slot is covered with a tapered acoustic resist-
ance that attenuates low [requencies entering the
tube close to the diaphragm, but does not affect
lows entering at the rear of the tube. In addition,
the tube acts as an acoustic inductance for highs
entering the tube near the back. Thus as [re-
quency rises. the effective tube length becomes
progressively shorter.

This combination of tapered acoustic resistance
and varying inductance provides a path length
that is proportional to 1/f, where f = frequency.
This path length is calculated to provide opti-
mum reduction of sound arriving from the rear
while maintaining high sensitivity to sound arriv-
ing from the front.

The result is an unusually uniforin polar pattern
at all frequencies combined with excellent off-axis
frequency response and virtually no proximity
effect. Current efforts are devoted to further ex-
ploring variations on this basic new method to
achieve directionality,

* Registered trade mark. Electro-Voice Variable-D
and Continously Variable-D microphones are
go;'fl_'c;lmunder U.S. Patent Nos. 3,095,484 and

A1, .

For reprints of other discussions in this series,
or technicai data on any E-V product, write:
ELECTRO-VOICE, iNC., Dept, 393BR
660 Cecll St., Buchanan, Michigan 49107
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from “utilization of additional spectrum
space by the various land-mobile serv-
ices,” to the initiation of “fundamental
reforms” looking toward more efficient
use of existing land-mobile spectrum
space.

“Accordingly,” AMST said, “the
commission should delay the time for
filing reply comments in these proceed-
ings until two to three months after the
final SRI report has been released to the
public. . ., .”

AMST also cited the number and
diversity of initial comments in the
proceedings (BROADCASTING, Feb. 10)
as sufficient reason to extend the time
for reply comments. The present dead-
line is ‘March 31,

Remote rules eased

The FCC last week proposed an amend-
ment to its rules governing remotely
controlled stations with directional
antennas. The proposal would permit
logging at the remote control point of
phase indications of the currents in
antenna towers, and would ease re-
quirements for the logging of meter in-
dications at the transmitter.

In a separate action, the commission
also proposed a rule that would pro-
vide for type approval of phase mon-
itors; require that a type-approved phase
monitor be installed at the transmitter
of each station operating with a direc-
tional antenna, and specify maximum

permissible phase deviations — that
phase-indication readings be taken only
once a day for any directional pattern,
but that there be no more than 48
hours between successive readings at
the transmitter for a given mode of
operation.

Comments on both proposals are
due April 7; reply comments, April 17.

Comsat bill to White House

The Senate last week passed the amended
House version of the Comsat bill (H.R.
4214), which adjusts the balance on
the board of directors of the Commu-
nications Satellite Corp. to reflect the
proportions of stock owned by pub-
lic and common-carrier stockholders.

Promation

Pioneers pay homage
to WGAL'’s long service

WcaL Lancaster, Pa., last week was
presented with the ninth annual Broad-
cast Pioneers ‘Mike’ award at a dinner
ceremony in New York.

The citation to wcaL pointed up
the station’s ‘“distinguished contribu-
tions” to broadcasting and recognized
the “dedicated adherence to quality,
integrity and responsibility in pro-
graming and management.”

A high point of the ceremony was an
unscheduled “presentation” by FCC
Chairman Rosel H. Hyde to Clair Mc-
Collough, president and general man-
ager of the Steinman Stations, of a
copy of the original license issued to
wGAL in 1922 by the Department of
Commerce’s Bureau of Navigation Ra-
dio Service. Mr. Hyde humorously noted

L to r: Messrs. Baudino, Hyde and

that the original document authorized
the station’s operation with 75 watts
one hour a day for a period of just
three months.

Earlier NBC was host to Mr. Mec-
Collough and other Steinman execu-
tives at a luncheon held in Rockefeller
Center. Among NBC officials attending
were Walter Scott, board chairman;
Julian Goodman, president; Stephen
Labunski, president of NBC Radio di-
vision; Donald J. Mercer, vice presi-
dent, station relations; Thomas E.
Ervin, executive vice president, and
Sydney H. Eiges, vice president, public
information. WGAL became an NBC
affiliate on July 1, 1938.

Mr. Goodman also spoke at the

Pioneers’ dinner, the proceeds of which
go to the Broadcasters Foundation, the
philanthropic adjunct of the Broadcast
Pioneers. Joseph E. Baudino, Washing-
ton vice president of the Westinghouse

McCollough

Broadcasting Co. and president of the
foundation, presented the Mike award
—a replica of an early studio micro-
phone—to Mr. McCollough. Mr. Mc-
Collough joined wGAL in an executive
capacity in 1927. Participating in the
program was Lancaster Mayor Thomas
J. Monaghan.

Networks get TV awards
for Chicago coverage

The network news organizations were
named last week for special recognition
of their coverage of the Chicago demon-
strations last summer during the national
Democratic convention,

ABC News, CBS News and NBC
News will be presented on March 27
with plaques and citations for out-
standing achievement in journalism dur-
ing 1968 as winners of the annual
George Polk memorial awards. The
awards cited the network coverage of
the Chicago scene.

The awards were presented for “tele-
vision reporting,” one of 10 categories
for which winners were announced in
New York last week by Professor Jacob
H. Jaffee, chairman of the Long Island
University journalism department at
Brooklyn Center. The awards are named
for a CBS correspondent killed during
the civil war in Greece in 1948,

The TV reporting award was to “‘the
television news corps covering the Chi-
cago police attack on peace demon-
strators” and its citation read: “For a
shocking, instructive visual-sound rec-
ord of the onslaught by Chicago’s police
against peace demonstrators, newsmen
and onlookers in Grant Park and on
Michigan Avenue and State Street dur-
ing the 1968 Democratic national con-
vention, and despite the instantthreat to

66

BROADCASTING, March 3, 1969



their persons as well as to their equip-
ment, for continuing to identify for
millions of television viewers the di-
mensions of legal authority and political
intolerance gone wild.”

The network news organizations were
the sole broadcast people or companies
named in the awards. Other winners
were mostly employes of newspapers,
wire services and magazines,

BPA committee
to work on seminar

A seven-man task force was appointed
last week to provide a broader base of
guidance in planning the program for
the Broadcasters Promotion Association
seminar, to be held Nov. 9-12 in Phila-
delphia.

In the past, program planning has
been centralized in BPA members in
the host city.

Joseph Costantino of Avco Broad-
casting, BPA president, said the ad-
visory group would be headed by Mel
Grossman of the H-R Representatives
firm. Other members will be Caley
Augustine, wiic-Tv  Pittsburgh; Jack
Dorr, wkyc-Tv Cleveland; Andrew Er-
ish, wasc New York; William Hoh-
mann, wcrs-Tv New York; Kenneth
Mills, Katz Television, and Michael
Wiener, Metro Radio Sales.

The group will work with Paul
Martin of the Triangle stations, Phila-
delphia, who is seminar chairman. Mr.
Costantino said the new procedure was
adopted in response to “the increased
demands for service on the part of
[BPA] members, specifically in helping
them do a more effective and sophisti-
cated job of promotion and public
service,” and that BPA leaders “are
convinced that the result will be a more
meaningful seminar.”

Mr. Costantino also announced the
appointment of the 1969 nominating
committee, headed by Donald Fischer
of WLBW-TV Miami, and the chairmen
of other BPA committees for 1969.

On the nominating committee with
Mr. Fischer are Donald Burnes, ksp St.
Louis; W. Thomas Daley, cFpL-Tv Lon-
don, Ont.; Mary Neal, wTRE-TY Wheel-
ing, W. Va., and Jim Ward, WMT-AM-Tv
Cedar Rapids, Towa.

Other committee chairmen:

F. C. Strawn, xcMo0-AM-Tv Kansas

NEED A QRK
TURNTABLE?

i
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City, Mo., membership; Dick Robert-
son, KRON-TV San Francisco, education
and research; Barbara Roberts, krUL-
Tv Tulsa, Okla.,, publications; Boyd
Seghers, wGN-AM-Tv Chicago, financial
planning; Chet Campbell, WMAQ-TV
Chicago, awards; Tom Cousins, wcco-
TV Minneapolis, by-laws; Andrew Er-
ish, waBC, both Radio Advertising
Bureau liaison and group station liaison;
Calo Mahlock, wkuG-Tv Fort Wayne.
Ind., 1973 site selection.

Also Maury Midlo, wpsu-Tv Naw
Orleans, college liaison and textbook;
Kenneth Mills, Katz Television, both
Television Bureau of Advertising liaison
and publicity; Keith Moon, KirRO-TV
Seattle, finance and auditing; K. C.
Strange, wFsM-AM-Tv Indianapolis, fu-
ture of BPA; Howard Wry, WHNB-TV
Hartford-New Britain, Conn., work Kkit;
Phil Wygant, wBapP-aAM-Tv Fort Worth,
both advertising and employment, and
W. Thomas Daley, crpL-Tv London,
Ont.. president’s advisory committee.

Training's the object
of KTAL-TV classroom

KTAL-Tv Shreveport, La.-Texarkana,
Tex., is using classroom techniques in
an effort to encourage youngsters to ex-
plore TV as a career.

The station has started a “television
orientation program” designed to give
youngsters a general knowledge of tele-
vision in the areas of engineering, pro-
graming, news, promotion and film pro-
duction. Working with the Youth Op-
portunity Center of the Louisiana State
Department of Labor, KTAL-TV began its
first training program last month for 30
young people. Five two-hour class ses-
sions were held over a two-and-a-half
week period; the “students” were paid
$1 an hour for their attendance.

According to H. Lee Bryant, KTAL-TV
general manager, the program will pro-
vide an individual with “conversational
knowledge” of the television industry,

NOTICE TO SMALL MARKET
BROADCASTERS . . .

If you don’t have the time nor
the writers to produce your
commercials . . . we may be
the answer . ..

Commercial Continuity Serv-
ice will write/produce your lo-
cal spots for a monthly fee of
$140 with no limit on number
of commercials per month.

For stations with TWX
equipment, we can have your
commercial back in your office
within one hour, with what
type of music to use, where
and when to put it in and even
what record to play.

For more information please
write, call, wire, or teletype—

COMMERCIAL
CONTINUITY SERVICE

Suite 208/614 East Grant St.
Minneapolis, Minnesota 55404
Phone: 612/335-3401
TWX 910-576-3428

T4 GREEN "W
HORNET

Radio Mystery Series k
1S BACK ON THE AIR! )f Lkl
iout prebes - CHARLES MICHELSON, INC.

45 West 45th St.. New York 36 « Plaza 7-0695

which may aid him when he seeks em-
ployment in the industry. KTAL-Tv has
already hired one youngster out of the
program, he noted, and the station plans
to conduct six other sessions this year.

Promotion tips:

Golden Globes = NBC-TV’s Rowan
and Martin's Laugh-In series was named
“best TV show” of the year last week
at the 26th annual Golden Globe
Awards presentation in Los Angeles.
Carl Betz, of ABC-TV’s Judd For
the Defense, was chosen ‘“best male
star.” Diahann Carroll, of NBC-TV’s
Julia, was voted “best female TV star.”
For the first time in 10 years, the
awards show, under the sponsorship of
the Hollywood Foreign Press Associa-
tion, was not televised. NBC-TV had
carried the presentations for the last

(Advertisement)

“Let the punishment
fit the crime”

Ah, that it were so. But in cases of libel,
slander, piracy, plagiarism, invasion of
privacy or copyright violations it just may not
happen that way. As a matter of fact, juries
sometimes decide in favor of the underdog
simply because he is the underdog. You don't
have to be a “‘top dog" to be hit with a damage
suit, you just have to be part of the communi-
cations industry. Solution? An Employers
Special Excess Insurance Policy. Decide
what you can afford in case of a judgment
against you, and we’ll cover any excess. For
details and rates, write to: Dept. D, EM-
PLOYERS REINSURANCE CORP., 21
West 10th, Kansas City, Mo. 64105; New
York, 111 John; San Francisco, 220 Mont-
gomery; Chicago, 175 W. Jackson; Atlanta,
34 Peachtree, N.E.

BROADCASTING, March 3, 1969

67



HEED AN AMPEX,
MAGNEGORD or SCULLY?

CONTACT CCA ™™

Grahm Junior College

RADIO AND TELEVISION BROADCASTING
Learn by doing. Two Year Work-Study Programs
in Radio and Television Broadcasting and Man-
agement. Communications. Liberal Arts., Profes-
sional iraining on School Station WCSB and
WOCSB-TV. Activities. Placement. Dormitories.
Co-Ed. Catalog. Write Mr. Roberts.

Grahm Junior College

(Founded as Cambridge School)

632 Beacon St., Boston, Mass. 02215

NEED A CBS
VOLUMAX?
CONTACT CCA sitx

four previous years. From 1958 through
1964, the awards program was shown
locally on kr1TVv(TV) LOS Angeles.
NBC-TV dropped the show after last
year’s telecast when the FCC criticized
the network for misrepresenting basis
on which winners were chosen.

Ever-lovin’ » Over 400 sponsors, agency
and press personnel were honored at the
WBEN AM-FM-TV Buffalo, N. Y., “You're
a Sweetheart” party given in apprecia-
tion for their loyal support. Valentine’s
celebration door prizes included a
snow-mobile, a trip for two to Miami
and a Joe Namath-type beaver coat.

Autonaut = To publicize National Au-
tomobile Dealers Association conven-
tion in Houston, Tony Raven, air per-
sonality with knuz there, was suspended
by crane 200 feet in the air in car
equipped with heater, telephone, food,
water and other accouterments required
for extended vigil.

Special delivery » After editorializing
against proposed state income-tax hike,
WNOW-AM-FM York, Pa., offered to for-
ward directly to the state legislature all
mail sent to station expressing views on
tax. More than 2,500 cards and letters
were duly delivered to the capital.

To Vietnam » Kstp St. Paul brought
in over $16,000 in abroadcast marathon
campaign to raise funds to furnish
“thank you” packets for men on front
lines in Vietnam. Packets, containing
such items as prayer books, socks,
pencils, stationery, etc., will be sent
to 24,000 soldiers.

Veterans awards = Disabled American
Veterans has named xstT of Daven-
port, Towa, and that station’s vice pres-
ident and general manager, James M.
Watt, as recipients of its highest award.
KstT was cited for its Chapter Two
Disabled American Veterans Trading
Stamps for Needy Children program;
Mr. Watt was commended for his serv-
ice in promoting better understanding
of the DAV programs and the dissemi-
nation of veterans’ benefits information.

L P award = Dr. Peter C. Goldmark,
president of CBS Laboratories, was to
receive the 1969 presidential award of
the National Association of Record
Manufacturers in Los Angeles Satur-
day (March 1) “for pioneering efforts
in the 'development of the long-playing
record, which has been the outstand-
ing contribution in the modern history
of recorded entertainment.”

Shades of Rube Goldberg = Kyw-Tv
Philadelphia built, for a one-time only
performance, a “promotion machine”
designed to show just about everything
that is covered by the station’s news
forces. The unit consisted of a regular
studio monitor, nine miniature TV sets,
a ticker-tape salescaster listing news
personalities, photos of Kyw-Tv and

NBC News talent, digital read-outs list-
ing newscast times and talent, station
logos, flashing lights and other promo-
tional items. The unit was taped, in
action, to give the viewer an impression
of multifaceted fast-paced action.

A winner for Arledge » Roone Arledge,
president of ABC Sports, received a
special directors award from Ohio State
University’s Institute for Education by
Radio-Television for the network’s cov-
erage of the 1968 Olympics. The award
to Mr. Arledge was inadvertantly
omitted from the advance list provided
by OSU (BROADCASTING, Feb 24).

Disaster fund ® Wiic-Tv Pittsburgh has
presented 78 checks for $900 each
to families of miners killed in last
November’s ‘West Virginia coal mine
collapse. Mine Disaster Fund, started in
December, brought more than 12,000
contributions—ranging from 25 cents
to $1,000—and raised $70,200.

Top DGA award goes
to director Schaefer

Veteran director George Schaefer took
top honors for television at the 21st
annual awards dinner of the Directors
Guild of America, held Feb. 22 in
Beverly Hills and New York. Mr.
Schaefer was honored as director of the
year in television for the CBS Playhouse
drama, ‘“My Father and My Mother.” It
was the second successive year he won
the DGA award for television direction.

The DGA bestowed its top honor for
feature-film direction on Anthony Har-
vey. Mr. Harvey won for his direction
of “The Lion in Winter.”

In another Hollywood awards dinner
(Feb. 23), the Producers Guild of
America voted the team of Ed Friendly
Jr. and George Schlatter best television
producers of 1968. Messrs. Friendly
and Schlatter are responsible for NBC-
TV’s Rowan and Martin’s Laugh-In se-
ries.
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International

Satellite-to-home signals in 10 years?

It is a possibility, but costs make it
unlikely for some time, U.N. group says

Direct satellite-to-home broadcasting is
technically feasible within the next dec-
ade, a U.N. subcommittee concluded
last week, but the cost for both earth
and space segments of such a system
are inhibiting factors.

The working group on direct broad-
cast satellites of the committee on the
peaceful uses of outer space, established
by the U.N. General Assembly in De-
cember, estimated the cost of augment-
ing home reccivers for satellite broad-
casting at $40 to $270 per unit, on the
basis of mass production of a million or
more units. In addition, costs for the
development and launching of trans-
mitters not yet designed may run as
high as $100 million. “Therefore, it is
most unlikely that this type of system
will be ready for deployment on an
operational basis until many years after
the projected date of feasibility,” the
committee noted.

The group acknowledged, though,
that direct broadcast into community
receivers would be “close at hand.” Cur-
rent technology might allow this by the
mid-1970’s, and would be less expensive
than direct-home reception.

Lack of technology prevents signals
from being broadcast into existing, un-
augmented home receivers, the commit-
tee reported, and developments in this
area are not foreseen in the near fu-
ture.

The group’s first session from Feb.
11 to Feb. 20 was devoted to technical
aspects of satellite broadcasting. A sec-
ond session in July, to be held in New
York or Geneva, will deal with social,
cultural and legal matters,

‘Member states of the committee are
Argentina, Australia, Austria, Belgium,
Brazil, Bulgaria, Canada, Czechoslova-
kia, France, Hungary, India, Iran, Italy,
Japan, Morocco, Poland, Romania, the
Soviet Union. Sweden, the United Arab
Republic, the United Kingdom and the
United States. Representatives from
Australia, Canada, France, India, Italy,
Japan, Sweden, the United States, the
International Telecommunication Union
and the United Nations Educational,
Scientific and Cultural Organization
(UNESCO) made presentations for
consideration by the group.

The committee recommended con-
tinuation of individual states’ experi-
mentations with satellite broadcasting,
in view of the uncertainty of develop-

ment of appropriate technology.

The working group also asked that
necessary provision be made to supply
radio-frequency requirements of direct
satellite broadcasting to the 1TU for its
world administrative conference for
space radio-communications in late
1970 or 1971.

BBC plans radio cuts
to meet color expenses

The British Broadcasting Corp. is plan-
ning drastic economies in its radio serv-
ices in order to help finance color pro-
graming on its first TV channel. The
new color service, due to begin at the
end of the year, will be inaugurated
simultaneously on BBC-TVI and inde-
pendent TV screens.

Working with McKinsey & Co., U.S.
management consultants, whom ‘the
BBC called in to streamline its organi-
zation, BBC executives are considering
various ways of effecting economies.
These include additional shared pro-
grams between Radios 1 and 2, a pos-
sible merger of the two stations later,
a big reduction in the running costs of
Radio 3, and the centralization of re-
gional radio centers.

Underlining the campaign is the
corporation’s desire to achieve a rapid
build-up of its color TV audience po-
tential, and to provide an efficient serv-
ice for color TV viewers, the highest-
paying category of licensees.

Although the prestigious Radio 3
(the former Third Program) has al-
ways managed to survive previous peri-
ods of radio *axing”, reflecting the
BBC’s pride in maintaining a service
strictly for intellectual minorities, the
feeling now is that anything can happen.

Bit of a sticky situation
comes up in Virgin Islands

An international disagreement over pro-
posed TV service is bubbling to the sur-
face in the Virgin Islands. The source
is a plan to operate a 100-kw VHF
station on channel 3 in the British sec-
tor of the islands. According to FCC
sources—as well as irate government
officials in the American Virgin Islands
—the proposed operation could hinder
broadcast service in American terri-

torial possessions.

The American sector had already
moved to acquire channel 3 for its own
use when word of the proposed station
was circulated. The government had
planned for two years to establish a
public television system, and a petition
for rulemaking was filed with the FCC
last fail seeking reassignment of chan-
nels 3 and 12 to the American islands
for that purpose.

It was then made public that the
British Virgin Islands and the govern-
ment of the United Kingdom had
awarded channels 3 and 12 to Dukane
West Indies Television Ltd., a sub-
sidiary of Dukane Press Inc., Holly-
wood, Fla., and Christiansted, St. Croix,
V. I. Under international agreement,
the channels belong to the British, but
are on the U. S. band.

According to officials in the American
sector, the British stations would be
granted a 52-year license (including a
25-year option) to broadcast from the
island of Tortola. Channel 3 would
have a power of 100 kw, and could
broadcast into Puerto Rico and the
American Virgin Islands.

Following unsuccessful attempts to
meet with officials of the British sec-
tor, the Americans protested to the
FCC, which, along with the State De-
partment, has taken the matter to the
International Telegraphic Union in
Geneva. The primary question, accord-
ing to a commission source, is not the
allocations but the proposed power of
Dukane’s channel 3, and its consequent
effect on broadcast service in surround-
ing territories.

The governor of the American sec-
tor, Ralph Paiewonsky, blasted the pro-
posed operation as one designed “obvi-
ously to exploit the American market.”

NAEB declines ETV option

The National Association of Education-
al Broadcasters has announced it will
not renew its eight-year-old contract as
educational adviser to the government
of American Samoa, charging that the
present governor has ‘“consistently
thwarted” NAEB and main officials of
the local school system. The present
$84,000 contract expired on Feb. 28.

NAEB has administered the Samoan
school system since its inception eight
years ago when it was decided to make
television the core of the instructional
process. The ETV system has been
operating since 1964, initiated princi-
pally by H. Rex Lee, now an FCC com-
missioner, when he was governor of the
U.S. territory.
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Multiset TV ownership

Today almost a third of U. S. television homes have a
second set. A. C. Nielsen Co. estimates multiset owner-
ship at 32% of the 57 million U. S. TV households. This
is an increase of 2% or 1.25 million new multiset homes
since the November 1968 estimate.

These latest figures show color finally outdistancing multi-
set households. Current color penetration is estimated at
34% and the sharper color growth trend indicates that
this lead will increase rapidly.

An analysis of multiset TV ownership by market size
shows it strongest in larger markets. Summary figures show
91% of multiset households are concentrated in the top
100 markets. This group accounts for about 87% of all
television homes. Color distribution, in contrast, more near-
ly follows the total TV population.

The following local market data are Papert, Koenig, Lois
estimates as of March 1969. They are projections from
NSI fall data adjusted to regional growth patterns de-
veloped by Nielsen from the Bureau of Census, set sales
and Nielsen survey data.

The markets listed are NSI defined “Designated Market
Areas” which exclusively assign each county to a specific
market. The PKL ranking is based upon each market’s
DMA TV households.

Nielsen cautions that because NSI survey data are sam-
ple-base estimates, they are subject to both survey and
sampling error, and thus should not be regarded as exact
to precise mathematical values. The PKL projections have
the additional error-possibility associated with forecasting.

“Telestatus” appears in the first BROADCASTING issue of
each month. A “Telestatus” report on market-by-market
CATV penetration will appear on April 7.

Multiset TV ownership by market size

PKL projections

Nielsen
Station Index 3/1/69 Multi-TV Households
9/1/68 est. %
DMA rank TV households Number penetration distribution
1-25 29,969,930 11,149,000 37% 61%
26-50 9,635,440 2,802,300 29 15
51-75 6,377,810 1,605,400 25 9
76-100 4,019,270 1,011,600 25 6
101-125 3,033,670 743,200 24 4
126-150 2,182,330 529,300 24 3
151-175 1,344,380 269,300 20 1
176-198 599,020 119,000 20 1
Total U, S. §7,161,850 18,229,100 32% 100%
Nielsen PKL
Station Index projections
9/1/68 3/1/69
DMA area TV Multi-TV ests:
Households Households
1. New York 5,638,920 41 2,301,000
2, Los Angeles 3,201,990 37 1,185,900
3. Chicago 2,449,950 39 966,900
4. Philadelphia 2,051,340 43 885,600
5. Boston-Manchester, N.H.- 1,429,000 40 570,700
Worcester, Mass.
6. San Francisco-Oakland 1,404,900 35 484,500
7. Detroit 1,344,150 41 547,300
8. Cleveland-Akron 1,239,470 43 534,000
9. Washington 989,910 38 379,800
10. Pittsburgh 950,920 37 353,900
Markets 1-10 20,700,550 40 8,209,600
11. St. Louis 834,530 28 236,000
12. Dallas-Ft. Worth 813,340 28 225,100
13. Minneapolis-St. Paul 678,760 30 205,300
14, Seattie-Tacoma-Bellingham 650,860 32 209,000
15. Indianapolis-Lafayette. 632,540 34 216,800
Muncie-Marion, Ind.
16. Houston 631,950 28 179,900
17. Baltimore 627,470 45 280,200
18. Attanta 591,500 28 167,400
19 Kansas City-St. Joseph, Mo. 572,860 30 171,200
20. Cincinnati 560,950 39 221,000

Markets 11-20 6,594,760 32 2,111,900

Markets 1-20 27,295,310 38 10,321,500
21. Miami-Ft. Lauderdale 552,700 32 174,400
22. Hartford-New Haven, Conn. 549,960 34 186,700
23. Buffalo, N.Y. (U.S. only) 543,010 32 175,300
24. Milwaukee 532,820 34 181,700
25. Memphis-Jackson, Tenn.- 496,130 22 109,400

Jonesboro, Ark.

26. Providence, R.I. 487,910 36 173,300
27. Portland, Ore. 479,120 33 156,700
28. Tampa-St. Petersburg, Fla. 472,100 23 110,500
29. Sacramento-Stockton, Calif. 466,950 29 133,900

Nielsen PKL
Station Index projections
9/1/68 3/1/69
DMA area TV Multi-TV ests:
Households % Households
30. New Orleans-Biloxi, Miss. 441,590 28 125,000

Markets 21-30 5,022,290 30 1,526,900
Markets 1-30 32,317,600 37 11,848,400
31. Columbus, Ohio 434,000 40 172,600
32. Nashville-Bowling Green, Ky. 428,730 21 91,200
33. Denver 421,030 32 135,700
34. Birmingham, Ala. 408,130 21 84,990
35. Charleston-Huntington- 405,540 25 99,500
Parkersburg, W.va.
36. Grand Rapids- 383,950 29 109, 800
Kalamazoo, Mich.
37. Albany-Schenectady-Troy, N.Y. 382,620 30 115,300
38. Dayton, Ohio 374,010 43 160, 800
39, San Diego 369,810 32 116,900
40. Charlotte, N.C. 366,880 23 84,700
Markets 31-40 3,974,700 29 1,171,400
Markets 1-40 36,292,300 36 13,019,800
41. Louisville, Ky. 366,370 27 98,200
42. Oklahoma City 348,770 23 79,700
43. Greenville-Spartanburg- 339,880 19 65,300
Angerson, S.C.-Asheville,
N.C.
44, Lancaster-Harrisburg- 337.600 32 108,700
Lebanon-York, Pa.
45. Wichita-Hutchinson-Ensign- 329,180 23 75,100
Garden City, Hays-Goodland,
Kan.-McCook, Neb.
46. Norfolk-Portsmouth-Newport 322,730 31 99,800
News, Va.
47. San Antonio, Tex. 322,580 22 70,900
- 48. Phoenix 317,530 37 116,000
49. Flint-Saginaw-Bay City, Mich. 315,010 34 105,900
50. Syracuse, N.Y. 313,420 36 111,900
Markets 41-50 3,313,070 28 931,500
Markets 1-50 39,605,370 35 13,951,300
51. Orlando-Daytona Beach, Fla. 304,260 27 83,200
52. Salt Lake City 296,040 27 81,400
53. Tulsa, Okla. 286,690 21 61,400
54. Greensboro-High Point- 284,810 24 67,100
Winston-Salem, N.C.
55. Toledo, Ohio 277,710 33 92,800
56. Richmond-Petersburg, Va. 275,870 28 76,100
57. Shreveport, La. 273,280 20 56,000
58. Wilkes-Barre-Scranton, Pa. 272,010 33 88,690
59. Little Rock-Pine Bluff, Ark. 263,420 20 51,900
60. Rochester, N.Y. 256,620 38 96,400
Markets 51-60 2,790,710 27 754,900
Markets 1-60 42,396,080 35 14,706,200
61. Davenport, lowa-Rock Island- 252,660 26 66,500
Moline, III.
62, Omabha 251,900 25 64,000
63. Jacksonville, Fla. 251,420 27 67,800
64. Knoxville, Tenn. 250,810 20 49,600
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Nieisen PKL Nieisen PKL
Station Index projections Station Index projections
9/1/68 3/1/69 9/1/68 3/1/69
OMA area TV Multi-TV ests: DMA area TV Multi-TV ests:
Households %  Households Households %  Households
65. Des Moines-Ames-Ft. Dodge. 249,760 21 52,300 129. Erie, Pa. 92,010 30 29,900
lowa 130. Eugene, Ore. 96,080 27 26,000
66. Champaign-Springfield- 244,740 25 62,000 131. Mason City, lowa-Austin- 95,870 22 20,700
Decatur, IH. Rochester, Minn.
67. Mobile, Ala.-Pensacola, Fla. 240,040 24 57,300 132. Wausau-Rhinelander, Wis. 95,670 25 23,700
68. Fresno, Calif. 237,850 24 56,800 133. Yakima, Wash. 92,110 25 23,100
69. Raleigh-Durham, N.C. 237,770 23 55,300 134. Macon, Ga. 91,610 22 20,400
70. Roanoke-Lynchburg, Va. 237,620 21 49,600 135. Traverse City-Cadillac, Mich. 90,510 23 21,200
Markets 61-70 2,454,570 24 581,200 136. Odessa-Midland-Monahans, 89,620 25 22,700
Markets 1-70 44,850,650 34 15,287,400 Tex.
— . 137. Savannah, Ga. 87,050 24 20,600
138. Las Vegas 86,820 45 39,300
71. Johnstown-Altoona, Pa. 235,990 26 62,100 139. Bakersfield, Calif. 85,910 25 21,990
72. Green Bay, Wis. 231,520 28 64,900 140. Chico-Redding, Calif. 85,880 23 20,000
73. Cedar Rapids-Waterloo, lowa 224,410 19 43,200 141. Boise, Idaho 82,990 25 20,900
74, Spokane, Wash. 222,420 25 54,800 142. Witmington, N.C. 81,400 17 13,800
75. Jackson-Greenwood, Miss. 218,190 20 44,300 143. Beckley-Bluefield, W.Va. 80,460 19 15,400
76. Paducah, Ky.-Cape Girardeau, 209,210 18 38,000 144. Harlingen-Weslaco, Tex. 81,020 23 18,800
Mo.-Harrisburg, l11. 145. Huntsville-Decatur, Ala. 79,380 22 17,800
77. Portland-Poland Spring, Me. 206,250 26 53,000 146. Tallahassee, Fla. 79,290 17 13,300
78. Lincoin-Hastings-Kearney- 204,080 18 36,300 147. Santa Barbara, Calif. 76,950 35 27,100
North Platte-Hayes, Neb. 148. Bangor, Me. 74,440 26 19,400
79. Greenville-New Bern- 194,800 20 38,200 149. Abilene-Sweetwater, Tex. 73,220 19 14,000
Washington, N.C. 150. La Crosse, Wis. 71,870 19 13,900
80. Chattanooga 187,770 25 47,800 Markets 126-150 2,182,330 24 529,300
Markets 71-80 2,134,640 23 482,600 Markets 1-150 55,218,450 32 17,840,800
Markets 1-80 46,985,290 34 15,770,000
81. Springfield-Holyoke, Mass. 178,410 35 62,000 1oy Rexandria. Minn. g 13 e
82. Albuquerque, N.M. 177,200 25 45,000 N ' '
153. Albany, Ga. 67,890 20 13,600
g Saciuiu 173,380 29 49.800 154. Florence, S.C 67,820 20 13,800
84. Sioux Falls-Aberdeen- 170,330 13 22,300 155' Water!ov'm .N. Y 63’820 24 15'500
PRl S 67 80 29 48,100 156. Meridian, Miss. 61,810 15 9,300
: " ' ' 157. Clarksburg-Weston, W.Va. 59,900 27 16,200
86. South Bend-Elkhart, Ind. 153,890 33 50, 100 158. Billings, Mont 58 990 18 10,800
87. Ft. Wayne, Ind. 152,600 34 51,700 S T Eskisolii o 118300
88. Evansville, Ind. 151,430 29 44,600 160. G ’ ’ ' '
. . . Great Falls, Mont. 58,150 18 10,500
89. Fargo-Valley City-Pembina. 149,100 17 26,000 161. Ft. Smith, Ark 56210 13 7.300
%. Tri-Cities, Tenn.-Va. 145,910 17 24,500 162. Cheyenne, Wyo.-Scottsbluff. L e
.- g, Colo.
Marke Sleral 1,620,110 26 424,100 163. Mankato, Minn 54,770 19 10,400
Markets 1-90 48,605,400 33 16,194,100 164. Alexandr’ia La N 50'530 21 10'700
165. Marquette. Mich. 50,300 18 9,100
91. Lansing, Mich. 145,900 33 48,400 166 [gaho Falls. 1daho o ca0 2 L0-800
: 5 5 io 49,370 27 13,500
92. Amarillo, Tex. 142,460 25 35,400 168. Roswell, N.M 47 530 21 9. 800
93, Binghamton, N.Y. 142,420 24 33,500 169. Lak Ch,arl.es. La 45’110 22 10’100
94. Rockford, III. 141,650 32 45,600 D0, Pand City sb kaoolis 2’700
95. Duluth. Minn.-Superior, Wis. 139,890 26 35,900 : p LORARS ' '
96. Wheeling, W.Va.-Steubenville 138,850 33 46.500 e s oo
: Ohio v ' ' ' 172. Ada-Ardmore, Okla. 42,220 15 6,300
97. Springfield, Mo. 136,920 15 20,700 L O AO0N o Joeoeo
f . . umwa, lowa 39,500 13 5,100
98. Monterey-Salinas, Calif. 136,900 30 41,400 175. Eureka, Calif 39450 28 11°100
99. West Palm Beach, Fla. 136,490 25 33,900 . Ma’rke!s i51_175 1 344'380 20 259’300
100. Augusta, Ga. L e S Markets 1-175 56,562,830 32 18,110,100
Markets 91-100 1,397,050 27 374,200 — URAY .
Markets 1-100 50,002,450 33 16,568,300
176. Hattiesburg, Miss. 38,700 21 8,000
101. Wichita Falls, Tex.-Lawton. 135,480 19 25.600 177. Florence, Ala. 36,180 15 5,600
Okla. 178. Tyler, Tex. 36,090 17 6,000
102. Sioux City, lowa 134,930 19 25,800 179. Butte, Mont. 34,820 18 6,300
103. Baton Rouge 134.210 25 34,100 180. Eau Claire, Wis. 33,420 21 6,900
104. Columbus, Ga. 132,990 26 34,400 181, Harrisonburg, Va. 32,550 19 6,200
105. Waco-Temple, Tex. 129,300 19 24,900 182. Ft. Myers, Fla. 32,430 19 6,200
106. Madison, Wis. 128,870 26 33,100 183. Grand Junction-Montrose, 31,750 13 4,200
107. Columbia, S.C. 128,260 24 30,500 Colo.
108. EI Paso 127,690 28 36,200 184. Casper, Wyo. 31,140 23 7,100
109. Terre Haute, Ind. 126,690 28 35,400 185. Panama City, Fla. 30,150 19 5,800
110. Colorado Springs-Pueblo, Colo. 126,400 30 37.700 186. Twin Falls, Idaho 28,830 19 5,400
111. Monroe, La.-El Dorado, Ark. 126,260 19 23,800 187. Salisbury, Md. 27,710 28 7,700
112. Beaumont-Port Arthur, Tex. 126,000 23 29,300 188. Lufkin, Tex. 27,320 18 4,800
113. Youngstown, Ohio 124,280 39 48,600 189. San Angelo, Tex. 25,990 27 7,000
114. Joplin, Mo.-Pittsburg, Kan. 122,850 17 21,200 190. Zanesville, Ohio 24,230 29 7,000
115. Quincy, lit.-Hannibal, Mo.- 122,620 23 28,100 191, Presque lIsle, Me. 22,220 21 5,200
Keokuk, lowa 192. Missoula, Mont. ,210 20 4,500
116. Tucson, Ariz. 118,290 34 40,500 193. Tupelo, Miss. 19,980 10 2,000
117. Utica-Rome, N.Y. 117,330 28 32,600 194. Laredo, Tex. 16,140 22 3,600
118. Charleston, S.C. 113,750 28 31,500 195. Klamath Falls, Ore. 16,000 19 3,100
119. Lafayette, La. 111,130 23 25,500 196. Yuma, Ariz. 14,420 28 4,100
120. Burlington. Vt.-Plattsburgh, 110,430 25 27,300 197. Riverton, Wyo. 10, 460 17 1,800
N.Y. 198. Glendive, Mont. 4,280 12 500
121. Lubbock, Tex. 109.660 24 26.300 Markets 176-198 599,020 20 119,000
122. Columbia-Jefferson City, Mo. 108,580 16 17,600 Markets 1-198 57,161,850 32 18,229,100
123. Montgomery-Selma, Ala. 106,490 18 19,400
124. Corpus Christi, Tex. 105,690 24 25,600
125. Lexington, Ky. 105.490 27 28,200
Markets 101-125 3,033,670 24 743,200 Nietsen Tf"“"’ 14931200 39 5 764.400
e T East Central 9,151,800 36 3,249,000
= - West Central 10,255,800 28 2,922,800
South 13,912,340 24 3,325,200
126. Western North Dakota 105, 160 19 19,500 Pacific 8,737,150 33 2,917,900
127. Topeka, Kan. 101, 380 21 21,600 Total U. S. (excluding Alaska 56,988,470 32 18,179,300
128. Austin, Tex. 99.630 24 24,300 and Hawaii) - d
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For RCA: big year, bigger plans

Despite collapse of St. Regis merger,
company sees growth after strong 1968

A record year in sales and profits, a
merger drop-out and an cxpected big
stride in the computer business madc
last week a busy onc at RCA.

The electronics manufacturer and
NBC parent reported rccord sales and
earnings Thursday (Feb. 27). Robert
W. Sarnoff, president and chief execu-
tive officer, noted that the levels slightly
exceeded vyear-end estimates of two
months ago (BRoapcasTiNG, Dec. 30,
1968).

Sales in 1968 were up 3.4% to $3.129
billion, while profit after taxes increased
4.4% to $154,048,000. The 1968 fig-
ures represent the seventh straight year
in which RCA has cstablished new
highs. Earnings were up 10 cents a
share.

Fourth-quarter 1968 figures also cs-
tablished new records in sales and profit,
Mr, Sarnoff reported. He said net profit
for the year would have been greater
still by $11 million, or about 17 cents
a share, had it not been for the bite
of the federal surtax.

Mr. Sarnoff said RCA was projecting
capital expenditures of more than $200
million in 1969, a level higher than for
each of the last three years: singled out
its progress in the computer field where
domestic revenues from computer leases
were up 45% from 1967, and said the
company's plans are for more growth
in the next 10 years than in the 50
years since the company’s founding in
1919.

The report was issued a day after St.
Regis Paper Co. announced it had
terminated its agreement in principlc
with RCA whereby the electronics firm
would have acquired St. Regis in an
exchange of stock valued originally at
about $700 million. The action was
taken by the St. Regis board of direc-
tors and RCA followed by stating it
would respect the “wishes of the St.
Regis management.”

The paper-firm’s statement said that
the merger proposal was terminated
(the plan had a termination deadline
of March 1) because jt “doesn’t appear
to be in the best interest” of its sharc-
holders. Wall Street attributed the move
to the improved position of St. Regis in
the paper field and of the paper industry
in general. St. Regis’s sales were $786.2
million “and earnings $34 million in
1968. The merger proposal had been

announced early last fall (BROADCAST-
ING. Oct. 14, 1968).

RCA’s high hopes in the computer
business were emphasized last week in
an announccment that it will sell a new
computer—the Spectra 70/60, largest
member of the company's third-genera-
tion computer line, as its initial entry
into the $1.8-billion domestic market for
large-scale computers. Shipments will
sturt in the second half of 1970. RCA
officials predicted that clectronic data
processing would becomz the dominant
segment of RCA's diversified business.
thus seemingly recmphasizing the rise
of revenues in the computer field as
highlighted in the annual report.

Also announccd last week by RCA:
A 1.3-million contract with the U.S.
Air Force for the design and construc-
tion of an advanced aircraft antenna
for the experimental tactical communi-
cations satellite and a $136,000 con-
tract for TV cameras and studio items.
transmitter and rcccivers for a micro-
wave-frequency broadcast system in
Denver. The Denver system will be
uscd to permit the authorities to mon-
itor TV pictures of emergency situa-
tions. and then two-way radio for on-
the-scene communications.

In the annual report. Mr. Sarnoff in-
cluded among the major developments
in 1968 the “continuation of RCA tra-
ditional leadership in color-set sales,”
predicting that “significant progress well
into the next decade™ could be expected

TV’s importance underscored

The advances in television technology
continue to occupy a large role in plan-
ning for the future. particularly for
RCA. a $3.1-billion corporation. In
RCA's annual report last week, Robert
W. Sarnoff. RCA’s president and chief
cxceutive officer. spoke of “an entirely
new range of eleotronic display prod-
ucts—from wrist watches to pocket-
size television receivers that could be
viewed in broad daylight.”™ Mr. Sarnoff
said such things as these could come
about as a result of breakthroughs in
liquid crystals, developments during
1968 in RCA research activities, which.
he said. “created the foundation for
some promising new enterprises in the
decade ahead.”

becausc two-thirds of U.S. households
are still without color. Also noted was
NBC's rise above the $100-million
mark in daytime TV advertising reve-
nues, a first for the network.

For the year cnded Dec. 31, 1968:

1968 1967

lKarned per share

$2.37 $2.27
Sales 3.129.020,000 3.027.216.000

Pretax income 296.847.000 272,009.000
Net income 154.047.000 147,509,000
Average shares

oulstanding 62.618.000 62.482.000

W7 backs merger
with Kinney

Its board stresses
it will avoid offers
with antitrust angles

The board of dircctors of Warner Bros.-
Seven Arts Lid. announced last week
it has decided to support an offer from
Kinney National Service Inc. to merge
the two companies. Kinney’s proposal
involves an estimated $400 million in
share exchange.

Citing “substantial questions under
the antitrust laws,”” the W7 board
spurned an offer from Commonwealth
United Corp.. which has been vying
with Kinney for acquisition of Warner-
Seven Arts. The board emphasized that
“under no circumstances would it re-
gard with favor any proposal which
would involve a material question of
intervention by the Department of Jus-
tice,” and added:

“In this connection, the board has
been advised that Kinney is disposing of
its talent agency [Ashley-Famous Art-
ists] in the immediate future, which,
according to advice received by the
board from its antitrust counsel, pre-
cludes any material antitrust questions
so far as the Kinney offer is concerned.
It appears that the Commonwealth
proposal raises serious and substantial
questions under the antitrust laws and
that there is a substantial likelihood that
action will be taken by the Department
of Justice to enjoin consummation of that
offer. The Kinney offer would appear
to be able to mcet any Department of
Justice objections. Tn the circumstances.
the board of directors considers that
it is in the shareholders’ interest that
the Kinney offer be presented to share-
holders at the earliest practicable time.”

Commonwealth United is a producer
of motion pictures, as is Warner-Seven
Arts.

A. Bruce Rozet, chief executive of-
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ficer of Commonwealth United, said he
would proceed with its plan to acquire
Warner through a proposed exchange
offer to shareholders. He had said ear-
lier that “when we make our tender
offer, in about three weeks, we believe
our bid wil be higher than Kinney's
latest offer.”

A W7 spokesman said both ofters will
g0 to the company’s shareholders for
approval. He noted that thc Common-
wealth bid, a tender ofler, required no
board action.

W7 holds a construction permit for
waGTI(TV) (ch. 23) Philadelphia.

Corinthian has record
earnings and profits

Increases of about [1% in TV time
sales and of 16% in operating profit
for Corinthian Broadcasting Corp. both
in the third quarter and in the nine
months ended Jan. 31 were reported
last week by the group TV-station owner
and publisher.

C. Wrede Petersmeyer, Corinthian
chairman, said sales and earnings in
the nine-month period were the highest
in the company’s history. He said all
the Corinthian’s stations showed in-
creases in sales and operating profit over
corresponding periods of the previous
fiscal year.

Mr. Petersmeyer said that if the FCC's
proposed ban on cigarette advertising
is imposed, it would not have a signifi-
cant impact on Corinthian because
cigarette advertising accounts for less
than 2% of the group’s station revenues.

Corinthian owns Standard Reference
Library and Corinthian Editions Inc.
Standard publishes and distributes en-
cyclopedias and other home library ref-
erence works; Corinthian Editions pub-
lishes books sponsored by businesses
and institutions.

For the nine months ended Jan. 31:

1969 1968

Earned per share $0.90 $0.83
Operating

revenues 17.997.413 14.085.970
Pretax income 6.383.472 5.354.827
Net income 3.057.472 2.824.827
Average shares

nutstanding 3.384.259 3.384.259

Herald-Traveler head
retains confident view

An optimistic report on the business
prospects of the Boston Herald-Traveler
Corp. was presented last Thursday
(Feb. 27) by Harold E. Clancy. presi-
dent, in a talk before the Printing and
Publishing Analysts Association in New
York.

He noted that thc company last week
disclosed record earnings in 1968, and
he said the corporation expected im-
proved performance of ils newspapers
and "new heights of accomplishments

Dimunition of market
hobbles National Video - -

Nautional Video, one of the high-flying,
glamour issues of the mid-1960's, came
down 10 earth last week as it announced
suspension of manufacturing operations
and requestcd a {cderal court to name
a trustee for reorganization.

On Wednesday (Feb. 26) the U.S.
District Court in Chicago named a
trustee to reorganize the Chicago-based
firm under Chapter 10 of the Federal
Bankruptcy Act. National Video last
week listed assets at $20.3 million and
$£10.3 million in liabilities.

For fiscal 1968, ended last May 31,
the (clevision-tube manufacturer re-
ported a $5.4-million loss compared
with a $2.3-million profit a year earlier.
For the six-month period ended Nov.
30. National Video reported an operat-
ing loss of $2.4 million.

National Video's product line has
been confined to picture tubes, an item

which major color-TV set makers are
now producing on their own in grow-
ing quantities. Between 1963 and 1965
the firm was the major color-tube sup-
plier for Motorola, but lost that ac-
count when Motorola built its own
plant. It had also been a major sup-
plier for Admiral. National Video said
it had suspended operations because of
excess tube manufacturing operations
in the industry.

Following the firm’s announcement,
trading in the stock which had reached
a 1968-69 low of 113, was suspended
on the American and Pacific Coast ex-
changes. National Video, which had
traded at $120 a share during 1966,
closed at $12.50 a share on the Ameri-
can exchange last week.

A National Video afiiliate, Rico Elec-
tronics Inc. of Puerto Rico. is still op-
erating. It makes black-and-white elec-
tron guns for Latin America and has
supplied National Video with electron
guns for color tubes.

for the broadcast properties,” including
WHDH-AM-FM-TV Boston.

Mr. Clancy touched upon the recent
FCC decision denying the corporation’s
application for renewal of its license for
WHDH-TV (BROADCASTING. Jan. 27 et
seq). He said that in his opinion the
FCC decision was “unique.” resulting
from application of rules not promul-
gated until the record was closed in the
comparative hearings. and that due
process of law had been denicd the
Herald-Traveler Corp.

“If the decision stands.” Mr. Clancy
stated, "1 think it will create chaos
within the industry and result in for-
feitures running into billions of dollars
in value.”

In response to questions from the
audience, Mr. Clancy said that wHDH-
1v is continuing on the air and will
continue until every avenue of appeal
is taken. He ollered the view that if all
appeals have to be pursued. it will be
“at least three or as long as five years”
before the case is finally settled.

Earlier in thc week the Boston Her-
ald-Traveler Corp. announced its rec-
ord earnings for 1968 amounted to al-
most 25% higher than in any previous

year.
For the vear ended Dec. 31:

1968 1967

Earned per share $4.65 (30.19)

Net revenues 41.433.197 38,434,028

Net ineome (loss) 2.666.343 (104.795)

Trans-Lux plans offer
to 20th Century-Fox

Trans-l.ux Corp. announced last Thurs-
day (Feb. 27) that it is preparing an
exchange offer to be made to the share-
holders of 20th Century-Fox Film Corp.

Richard Brandt, president of Trans-

Lux, said that the offer would consist
of a package of Trans-Lux common
and a new Trans-l.ux convertible pre-
fered stock. He added that the exact de-
tails of the offer will be determined at
the next meeting of the Trans-Lux board
of directors in New York March 6.

Trans-Lux's announcement prompted
this statement from Darryl F. Zanuck,
president and chief executive officer of
Fox:

“The 20th Century-Fox Film Corp.
does not trade in its own stock, and has
not traded in its own stock. Nor has it
encouraged any other corporation or
individual to trade in 20th-Fox stock.”

A Fox spokesman would not elaborate
on the statement or explain its intent,
but it apparently was related to an an-
nouncement by Mr. Brandt on Feb. 12,
in which he said Trans-Lux had invested
in Fox stock (BROADCASTING, Feb. 17).

At that time, Mr. Brandt stated:

“20th Century-Fox and Trans-Lux
have both been deeply involved in the
entertainment industry for many years.
As old and good friends, the top man-
agement of both companies recently
discussed matters of common interest.
Furthermore, Trans-Lux has recently
takecn a position on 20th Century-Fox
stock because it believes that it is a
sound company and a fine investment.”

Mr. Brandt declined to reveal the
amount of Fox stock Trans-Lux had
acquircd. Trans-Lux distributes theater
and television films. operates motion-
picture theaters and produces and dis-
tributes stock-quotation projection de-
vices, Its assets are estimated at $21
million. Fox is a major motion-picture
and TV-program producer and distribu-.
tor. Its assets are said to total about
$297 million.
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IRS ponders move on
network contracts

KPHO-TV Phoenix case
could be taken to
the U.S. Supreme Court

The Internal Revenue Service is still
considering whether to seek review in
the U. S. Supreme Court of the de-
cision by the U. S. Court of Claims
upholding the right of broadcasters to
amortize network-affiliation contracts.
IRS officials, who sought and received
an extension of the deadline, last week
said they had not yet made up their
mind on the next move. Deadline for
seeking review in the Supreme Court
is late in April.

At issue is the decision of the U. S.
Court of Claims upholding the right
of Meredith Broadcasting Co. to amor-

KPHO-TV Phoenix. The seven Court
of Claims judges upheld in essence the
1967 findings of a Court of Claims
commissioner in favor of the Meredith
position.

When group broadcaster Mecredith
Broadcasting bought KPHO-Tv, in 1953,
the channel-5 station was the only TV
outlet in Phoenix and had affiliations
with all four TV networks. Beginning
that very year, however, KPHO-TV be-
gan losing these affiliations as new TV
stations came on the air—the first that
year was NBC; the following year,
ABC, and in 1955, CBS and DuMont
(DuMont went out of the network field
entirely in that year). KpHO-Tv went
from profit to losses for the next eight
years, In 1963 it began to show a prof-
it again.

Meredith had bought the station for
$1.5 million in 1953 from John C.
Mullen and associates. It allocated
$459,706 of the purchase price to in-
tangible assets and wanted to amortize

work affiliation contracts in its incomié
tax for the fiscal year ended June 30,
1953. IRS, as it has dene in other
broadcast cases, denied this move,
claiming that network-affiliation con-
tracts have no determinable life. Merc-
dith paid the tax and brought suit in
the Court of Claims to recover.

In the 1967 commissioner's report,
Meredith was credited with $359,706
in its 1953 tax return as chargeable to
KPHO-TV's lost network affiliations. He
also proposed that $50,000 of the
KPHO-Tv purchase price be allocated to
the stations as a ‘“going concern,” and
the same amount for pending TV
advertising contracts.

In the unanimous Court of Claims
decision, issued Dec. 13, 1968, the
court revised these sums to apportion
$229,853 to network-affiliation con-
tracts, $175,000 to the station's license
and $75,000 to advertising contracts.
The opinion was delivered by Judge
Philip Nichols Jr. Judge Linton M,

tize network-affiliation contracts for its a substantial portion of this for net- Collins issued a separate statement
The Broadcasting stock index
A weekly summary of market activity in the shares of 78 companies
associated with broadcasting, compiled by Roth Gerard & Co,
Agprox. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1968-1969 Out zation
Symbol change Feb, 27 Feb. 20 Feb.13 High Low (000) (000)

Broadcasting
ABC ABC N 63% 65 700 76% 433 4,709 $ 336,700
Atlantic States {ndustries (s} 10% 1234 15 154 104 1,798 27,000
Capital Cities ccB N 69Y% 2% 73% 8934 423 2,811 218,900
CBS cBS N 47% 49y 5034 6034 4334 24,150 1,204,500
Corinthian CRB N 32 3248 384y 4034 22% 3,384 122,200
Cox cOoX N 485, 47% 538 64%4 43% 2,879 165,200
Gross Telecasting (o} 354 364 38% 39 28 400 15,200
Metromedia MET N 45 463( 50 57% 34y 5,394 279,800
Pacific & Southern o] 21 23 2314 25 9 1,614 33,100
Reeves Broadcasting RBT A 23Y 25Y% 43 43% 98¢ 1,825 56,300
Scripps-Howard o 283y 0% 31 34 24 2,589 80,300
Sonderling sDB A 35%% 36% 38 473 23% 930 33,500
Taft TFB N 3514 3644 37% 4534 30Y% 3,432 124,800

Total 55,915 $2,697,500
Broadcasting with other major interests
Avco AV N 394% 425¢ 4534 65 37 14,075 $ 658,000
Bartell Media BMC A 1615 17%¢ 20% 23% 9 2,106 42,900
Boston Herald-Traveler o 45 40 44 7 a8 574 23,500
Chris-Craft CCN N 50 48%¢ 5414 5814 26% 1,153 56,100
Cowles Communications CWL N 14Y% 14% 15% 184 12% 3,625 55,700
Fuqua FQA N 384 4134 44% 47% 32%¢ 4,700 226,200
Gannett (o] 39y 423 43¢ 44 23 4,736 187,100
General Tire GY N 283 29% 3184 36y 23% 17,061 §50,200
Gray Communications [o} 1034 1134 11Y% 15 9 475 5,800
Lamb Communications o 614 7 1374 10 5 2,468 22,200
Liberty Corp. Lc N 22% 23Y% 25 25 23 5,000 125,000
LIN o 17% 1944 2034 3 15 1,550 37,600
Meredith Publishing MDP N 4934 493 5654 §93¢ 23Y% 2,732 149,900
The Outlet Co. OoTU N 23% 241 26% 34 204 1,184 31,500
Plough Inc. PLO N 67 6934 2% 78% 56% 7,341 526,600
Rollins ROL N 33Y 333 34% 3834 324 7,946 298,005
Rust Craft RUS A 33 33 36 383 293 1,184 43,500
Storer SBK N 445 47% 52 64y 36 4,188 224,100
Time Inc, TL N 87% 881¢ 93% 109%% 8534 7,018 659,700
Wometco WOM N 30 32y 33% 38 173¢ 3,815 131,100

Total 92,331 $4,054,700
CATV
Ameco ACO A 102§ 10% 134% 193¢ 7% 1,200 3 15,000
Cox Cable Communications 0o 16%4 17% 183 25 15 2,500 45,000
Cypress Communications (o] 15 17 19 23 12 808 15,400
Entron [o} 1% 83¢ -3 74 12 4 607 4,700
H & B American HBA A 1534 16 17% 2814 9% 4,973 83,900
Sterling Communications o) % 8 9y 914 1374 500 5,000
Teleprompter TP A 49 48% 6§33 83 233 994 58,100
Television Communications [o} 124 154 16% 20 15 2,426 41,200
Vikoa VIK A 2734 27% 32y 39y 12% 1,587 51,200

Total 15,595 §$ 319,500
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agreeing that the

contracts.

Financial notes:

= Meredith Corp., Des Moines, lowa,
has declared a regular quarterly divi-
dsnd of 30 cents per share, payable
March 7 to shareholders of record Feh.

21.
= A, C. Nielsen Co.. Chicago.
nounzed last week that nearly one-

third of the international firm's 9.000
emp'oyes are receiving stock as a per-
sonal gift from founder A. C. Nielsen

Sr. for their years of service.
stock gifts exceed $2 million.

= [.iberty Corp.. owner of former Cos-
mos Broadzasting Corp., went on the
New York Stock Exchange Tuesday
(Feb. 25). lts stock ticker symbol is
1 C". The company’'s 7.036.065 listed
shares of common stock were previous-

'y tradzd over the counter.

network contracts
are amortizable, but that Meredith had
not shown the precise value of these

Stock increase sought
by Cox Broadcasting

Cox Broadcasting Corp., Atlanta, which
posted an increase in opcrating reve-
nues for 1968, plans to volz on an in-
crcase of its authorized capital stock
1o 10-million shares common and one-
million shares preferred at its stock-
holders meeting March 21.

In the company's annual report,
James M. Cox Jr., board chairman,
told shareholders that Cox Broadcast-
ing wants to have the FCC allowable
fimit of broadcast properties and is in-
vestigating every opportunity to pur-
chase three radio stations and two UHF
stations.

Cox broadcasting revenue gains in-
creased as the year progressed. Spot
sales jumped 16% for the 12-month
period: national spot sales were up
129%, and network sales were about
cven with last year.

CBC consolidated its program pro-

duction and distribution operations last
year; as a result of the merger, Walter
Schwimmer Inc., Chicago, became the
TV syndication division of Bing Cros-
by Productions Inc., Hollywood. Two
new programs now in production for
syndication are Celebrity Quote, star-
ring John Conte, and Beat the Odds,
starring John Gilbert.

Cox Cable Communications Inc., a
subsidiary, increased the number of
subscribers to its CATV systems lo
83.450, compared with 75,083 in 1967.
In addition, the number of subscribers
on systems partly owned by the com-
pany rose to 16,557 from 8,590 the
previous year.

In addition, Cox Cable has agreed
to purchase the CATV system serving
Robinson, lll., for 5,000 shares of com-
mon stock and about $400,000 in cash.
The company also has a subscription
ugreement to purchase an additional
7,100 shares of the stock of Georgia
Cablevision Corp., an 80% -owned sub-
sidiary, at $200 a share.

Approx. Total Market
Shares Capitats-
Stock Ex- Closing Closing Closing 1968 -1969 Out zation
Symbot change Feb. 27 Feb. 20 Feb. 13 High Low (000) (000)
Programing
Columbia Pictures CPS N 343, 36Y 4034 45 23% 5,390 $ 202,100
Commonwealth United cuc A 17 1214 21 24% 634 6,087 140,800
Disney DIS N 75 76 81 934 1% 4,368 365,800
Filmways FWY A 313, 3244 36 42 1624 1,100 39,200
Four Star International o 6% 614 4 10 5 666 4,700
Gulf & Western GW N 3834 40% 4431 6614 3834 11,680 556,300
MCA MCA N 381 404 43 534 38y 7,764 302,800
MGM MGM N 42 42 41% 55 3534 5,759 228,900
Transamerica TA N 655, 69% 745 8714 43% 28,859 2,160,800
Trans-Lux TLX A 45 463 49 833 21% 979 46,700
20th Century-Fox TF N 39y 403 37y Ny 24) 7,035 225,100
Walter Reade Organization o 123 13 1534 17 7 2,079 41,200
Warner-Seven Arts wBS A 58 57 63 643 2614 3,810 238,100
Wrather Corp. [¢] 1844 19 2214 2244 10 1,710 34,600
Total 87,286 $ 4,545,900
Service
John Blair [¢] 2614 2944 253 2914 23 2,160 $ 61,600
Comsat co N 454, 42 4644 6434 a1l 10,000 512,500
Doyle Dane Bernbach o 27% 304 31y 41 27 2,104 62,100
Foote, Cone & Belding FCB N 144, 15 1434 20y 13 2,157 32,600
General Artists (o] 17 173 18 27 10 610 11,300
Grey Advertising o 14 15 15 20 12 1,201 17,100
Movielab MOV A 11 1Y% 1234 1734 1035 1,404 17,200
MPQ Videotronics MPO A 1514 14% 17% 22% 10% 517 10,000
Nielsen (o] 334 353 35% 43 27 5,130 174,400
Ogilvy & Mather o 25%, 253 25% 28 14 1,090 27,800
Papert, Koenig, Lois PKL A 24y 23% 25% 301 454 791 23,100
Wells, Rich, Greene o 143, 1534 14% 22 12 1,501 19,500
Total 28,665 $ 969,200
Manufacturing
Admiral ADL N 17 17 181% 251 1634 5,110 $ 97,100
Ampex APX N 33 33% 37% 4234 26%% 9,629 362,300
General Electric GE N 8614 8834 9276 10034 804 91,068 8,446,600
Magnavox MAG N 49 4916 5134 621 3654 15,442 820,400
3M MMM N 9534 9 10134 11934 81 53,793 5,332,200
Motorola MOT N 10734 109 115% 1533 97 6,122 728,500
RCA RCA N 44 43 435¢ 55 42 62,606 2,762,500
Reeves Industries RSC A 814 85% 1034 1034 4% 3,240 31,200
Westinghouse wX N 6614 68%4 6944 78%% 5934 38,064 2,540,800
Zenith Radio ZE N 5114 52% 5414 653 5034 18,860 1,037.300
Total 303,934 $22,158,900
Grand total 584,326 $34,745,700
Standard & Poor Industrial Average 106.62 108,32 112.66 118.81 94.23

N-New York Stock Exchange
A-American Stock Exchange
0-Over the counter (bid price shown)
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Command

Performance?

RCA SERVICE DELIVERS
Expert Repair

and Overhaul Service

FOR:

® Video tape recorders
® TV Cameras

= Antennas

s Microphones

8 Transmitters

8 |nslallation

» Console

» TV Projectors

® Microwave

Dial either of these offices for full
information about fast. dependable
broadcast equipment maintenance
service from RCA:

Chicago (312) WE 9-6117
Philadelphia {215) HO 7-3300
Or write;

RCA Service Company

A Division of RCA

Technical Products Service,

Bldg. CHIC-225.
Camden. N. J. 08101

RGA

Company reports:

Cohu Electronics Inc., San Diego, TV
equipment manufacturer, reported an
increase in net sales but a decrease in
net income for 1968:

1968 1967
Earned per share  $0.21 $.27
Net sales 9.289.986 8.446.646
Net income 294,378 361,829

Columbia Pictures, New York, has re-
ported both gross incomc and nct in-
come lor the first half of fiscal 1968
drapped substantially from the com-
parable period of 1967. For the period
ended Dec. 28, 1968:

1968 1967
Earned per share $0.50 $0.77
Gross income 105,241,000 127.751.000
Net income 2,934,000 4,307,000

Communications Satellite Corp., Wash-
ington, reported a substantial increase
in carnings for the year ended Dec. 31,
1968:

1968 1967

Earnvd per share  $0.68 $0.46
Opcrating

revenues 830, 495.000 18.464.000
Net operating

income (loss) 988.000 (642.000)
Net income 6,841.000 4,638,000
Cowles Communications Inc., New
York, group broadcaster and pub-

lisher, reported record gross revenues
and a reduction in pre-tax income and
net income losses for 1968.

The company also declared a quar-
terly dividend of 12V cents per share,
payable March 17 to stockholders of
record Feb. 28.

For 1968:
1968 1967*

Earned per share

(losst ($0.27) ($1.01)
Gross revenues 164.959.000 150,621,000

before federal

income taxes

and extraordinary

credit (2,906.000) (6.734.000)
Net income

(loss) 1972.000) (3.478.000)
Avcrage shares

outstanding 3.619.650 3.459.773

*Restated for comparative purposes and to
inctude the results ol operalions of Betten-
dorf Publications Inc.. accounted for as a
pooling of Interests.

Electrographic Corp., Chicago-based
firm, reported an 84% jump in net in-
come and an 8% rise in sales for 1968.
The company’s TV production divisions
included VPI, VPI Color Center and
Video Prints Inc.,, all New York, and
Sarra Inc. and Astro Color Labora-
tories, both Chicago.

Electrographic Corp. also declared a
first-quarter dividend of 25 cents per
share, payable March 10 to stockhold-
ers of record March 5.

For the year ended Dec. 31, 1968:

1968 1967
Earnced per share $1.70 $0.94
Sales 38.754.843 35,721,958
Net income 950.0:15 516.671

RKO General Inc., New York, group
broadcaster and a wholly owned and
diversified subsidiary of General Tire &
Rubber Co. reported an increase in
revenues but a decline in net income
for 1968. Vumore Inc., a wholly owned
CATV subsidiary of RKO General,
formed last year and renamed Cable-
com-General, will offer shares to the

public in over-the-counter trading early
this year.
For the year ended Sept. 30, 1968:

1968 1967

Revenues $93,250,000  $87,270,000

Pretax income 10,034,000 12,505,000

Net Income 4,644,000 13,629,000
Retained carnings

al Sept. 30 71.771,000 69,276,000

Gannett Co., Rochester, N. Y., group
broadcaster and newspaper chain, which
will be listed on the New York Stock
Exchange beginning March 10, re-
ported a rccord 15.9% increase in net
income and a record 11.5% rise in
revenues for the year ended Dec. 29,
1968:

1968 1967
Earned per share $1.82 $1.71
Revenues 123.738.688 111,001,192
Pretax income 19.314,451 14,740,445
Net incomye 8.624,451 7,440,445
Average shares
outstanding 4,735,700 4,351.925

Plough Inc., Memphis, pharmaceutical
firm and group radio station owner,
reported a record 14% increase in sales
and a record increase of over $1 mil-
lion in net income for 1968:

1968 1967
Earned per share $1.82 31.72
Sales 121.500.000 106.996.936
Net Income 14,550,000 13,504,422

Rollins Inc., Atlanta-based diversified
company and group broadcaster, re-
ported an 11% increase in revenues
and a 13.3% increase in net income in
its unaudited statement for the first
nine months of the fiscal year. Pre-
tax earnings rosc 24.5%.

Rollins declared a regular quarterly
dividend of 4!4 cents per share, pay-
able April 25 to stockholders of record
March 25.

For the nine months ended Jan. 31:

1969 1968*
Earned per share $0.74 $0.65
Revenues 79.115,182 71.277.395
Overating profit 13.955.207 11.952.782
Pretax Income 12.575.568 10.103.611
Net income 5.935,134 5,238,700
Avcrage sharcs
outstanding 7.931,367 7.886.918

*Restated_to reflect merger with Dwoskin
Inc, and Dwoskin Decoratlng Co. on Jan. 1,
1968, on a pooling-of-interests basis.
Tele-Tape Productions Inc., Chicago,
reported an increase in sales but a de-
cline in earnings for the six months
ended Dec. 31, 1968:

1968 1967
Earncd per share  $0.05 $0.14
Sales 5,992.101 1,994,221
Earnings 88,993 212,870
Average sharves
outstanding 1.840,130 1,528,108

Visual Electronics Corp., New York,
manufacturer and distributor of radio
and television systems, reported a de-
crease in net sales and income for the
nine months ended Dec. 31, 1968:

1968 1967*
Earned per share $0.47 $0.70
Net sales 17,060.000 19,580,000
Net income hcfore
taxes 1,173.000 1.660.000
Net income 634,000 905,000
Average shares
outstanding 1,344,000 1,289,000

*Restated to give effect to the poolings of
interest with companies acquired.

Zenith Radio Corp., Chicago, reported
a record 8% increase in sales and a
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Now on the
New York Stock Exchange

The Liberty Corporation

Effective February 25, the New York Stock Exchange lists the common stock of
The Liberty Corporation. Ticker symbol: LC.

The Liberty Corporation is a financially oriented holding company now engaged in:

Insurance—Liberty Life Insurance Company, has over $2.5 billion of
insurance in force.

Broadcasting — Cosmos Broadcasting Corporation owns and operates
WIS-TV and WIS radio in Columbia, S. C., WSFA-TV in Montgomery,
Alabama, WTOL-TV in Toledo, Ohio and CATV systems in the Carolinas.

Real Estate —Liberty Properties Division owns and manages diversi-
fied realty investments.

Write for a copy of our 1968 Annual Report.

The Liberty Corporation / 2o truics sw-
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15% increase in net income in its pre-
liminary statement for 1968. Zenith
also has increased its rcgular quarterly
dividend, payable March 28, from 30
cents per share to 35 cents per share.

For the year ended Dec. 31, 1968:

1968 1967
Earned per share $2.50 $2.18
Net sales 705.404.738  653.908.284
Pretax income 99.515.200 78.521.711
Net Income 47.315.200 41.021.711
Shares outstanding 18,924,002 18,848,630

Grass Valley files
for public offering

Grass Valley Group Inc., Grass Valley,
Calif., has filed a registration state-
ment with the Securities and Exchange
Commission seeking to offer 200.000
shares for public sale by company
stockholders through Bacon, Whipple
& Co.. Chicago. The offering price is
$16 per share maximum.

The company designs, develops and
manufactures transistorized electronic
equipment. It manufactures and sells
line and terminal broadcast equipment
and switching and special-effects equip-
ment for commercial and educational
television and radio.

Grass Valley Group has 1,480,073
shares outstanding. of which Donald
G. C. Hare, board chairman and presi-
dent, owns 27.7%. or 409.300 shares
and his wife, Hazel Hare, secretary.
owns 25.8%, or 381,400 shares: each
proposes to sell 100.000 shares.

DDB has eye peeled
for new properties

Doyle Dane Bernbach has embarked
on an active acquisition program, stock-
holders of the advertising agency were

lold at their annual mecting in New
York last week.

Joseph R. Daly, DDB president, told
the meeting Tuesday (Feb. 25) that
“we see the field of acquisitions as a
major source of profitability and excit-
ing growth potential. . . . Hec noted the
“mocest start”™ made by the agency
last year with formation of a sales-pro-
motion subsidiary, Promotion Plus, and
purchase of a 20% share in Georg
Jensen Co., New York retail specialty
store.

Mr. Daly said DDB is now consider-
ing “a half-dozen other opportunities
which we may or may not pursue as
analysis and further judgment dictate.
These situations are in various stages
of development.”

He described the type of firm being
sought as “undermarketed properties,
cmpanies where the marketing ex-
pertise of DDB can make a significant
dificrence (o the sales and profit pic-
ture.” He added that any acquisitions
will “involve catcgories which are not
competitive with our advertising cli-
ents.”

Mr. Daly also pointed out that last
year DDB “won every account for
whith we made a competitive pitch.”
He predicted increased billings and
profits in 1969.

Grundig discounts talk
of merger with RCA

A report from RCA that it was in
“preliminary discussions” with Grun-
dig-Werke GmbH. West German man-
ufacturer of radios, phonographs and
tape recorders (BROADCASTING, Feb.
24) drew from the German company
last week a denial that this presaged

a merger of the companies. Max
Grundig of Grundig-Werke said there
were also no plans for RCA to buy
an interest in his company.

Grundig-Werke is a privately owned
firm, the largest in a group of compa-
nies which the industrialist controls.
Talks were begun last December, Mr.
Grundig said, when RCA expressed
interest in entering European markets
where it is not represented now.

Grundig, it was said, buys radio
tubes from RCA and manufactures
some electronic parts under RCA pat-
ents.

Hasbro agrees to
buy Romper Room

Hasbro Industries Inc.. a toy maker, in
New York Thursday (Feb. 27) an-
nounced agreement in principle to buy
Romper Room Inc., the 16-year-old
syndicated children’s television program,
which is carried in more than 100 mar-
kets internationally.

Included in the sale was Claster
Enterprises Inc., program producer.
which packages a teen-age bowling
show, Pinbusters. Bert Claster is presi-
dent of both Romper Room and Clas-
ter Enterprises, which have headquar-
ters in Baltimore.

Romper Room, which is syndicated
for local production on a semi-franchise
basis, is in 92 American and 56 foreign
markets. Romper Room Inc. also li-
censes a number of toys and other
products carrying the show name.

Sale was for an undisclosed sum of
cash and common stock in Hasbro.
Hasbro President Merrill Hassenfeld
said there were no plans to change
management, operations or headquarters
of Romper Room.

Fatessortunes

Broadcast advertising

John R. Pike,
VP and associate
director, broad-
cast creative,
Campbell - Ewald
Co., Detroit, joins
Kenyon & Eck-
hardt, New York,
as VP and copy
supcrvisor.  Paul
M. Roth, K&E
VP in charge of
media, named VP io charge of media
services.

Mr. Pike

Dick Zuver, VP and manager of Comp-
ton-Clar International, Heidelberg, Ger-
many, named senior VP, Compton Ad-
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vertising Inc., New York.

James S. Peck, VP