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EDWARD K. MURROW
PUBLIC AFFAIRS AWARD FOR 1969

The RTNDA has awarded its Edward R.
Murrow International Documentary
" Award for 1969 to WMAL Radio for its
three-part presentation, “The Weed of
Rebellion”. Judged the . .. outstand-
> ing effort of the year...” in competition
with radio stations throughout the
United States and Canada, “The Weed
of Rebellion” concerned.the problems
I~ of the widespread use of marijuana by
Washington area high school and col-
lege students.
In -their decision the judges said

“, .. if there is such a thing as ‘audio
verite’, WMAL has achieved it in these
programs . . . a very thoroughly docu-
mented report which covers not -only
the facts of the situation, but als6 goes
intensively into the sociological impli-
cations . ..”

WMAL Radio is proud of its News
& Public Affairs Department . . . proud
to be cited for achievement by its col-
leagues. WMAL Radio wili continue to
carry out its responsibility to the people
of the Metropolitan Washington. Area

. . . a responsibility to serve their best
interests . . . in the tradition of a great
broadcast.newsman, Edward R. Murrow.

THE EVENING STAR BROADCASTING| CO.
WASHINGTON, D.C.
National Representatives:
McGavren/Guild/PGW Radio, Inc..




five namer that are
worth repeating

FLIPPER — 88 half-hours—all color
DAKTARI—89 hours—all color
U.N.C.L.E.—128 hours—102 in color
DAISIES — 58 half-hours—all in color
KILDARE—132 hours

For that specific audience in that specific time period.
For the men, the women, young aduits, teens and children,
the whole family . . . your choice is here. Programs suited
to the times, carrying strong track records and ready ad-
vertiser acceptance.

All together now, repeat after us.
FLIPPER, DAKTARI, U.N.CL.E.,
DAISIES, KILDARE

L )
Ask the man from MGM-TV about avail- ﬁﬂﬁﬂ

abilities in your market. TELEVISION
New York, Chicage, Culver City,
Atlanta, Dallas, Toronto



A WORD
FROM YOUR
LOCAL STATION.

We think a television newscast should go
further than simply telling you what the
news is. We think it should show you what
the news is. That’'s why we not only are the
only station in town with both AP and UPI
picture service, but we have the finest
news photographers in town. People who  KTRK-TV

watch us really do get the full picture. REPRESENTED BY Batn Ty

HOUSTON TEXAS
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ROGER WILLIAMS MONUMENT, com-
memorating the founder of Rhode Island
who, having been banished fromm Massa-
chusetts, settled in Providence in 1636.

When you
think of

Providence,
think of

WIEV

Represented by

|

Weymouth
1

|
L’relevision. l"ij

Coven
s.m\J

otuma-a, Willlmantic o~ -
N Plaatel . Fall River

AT s _N\_-‘:'
» New Bedforg
{
/

GRADE 8

The WTEYV audience in the greater Providence
TV area grows greater every day! The upward
swing will continue because of the reach and
penetration the 1,049-foot tower provides
plus the programming format designed to
attract viewers today and hold them tomor-
row. Ratings in the average number of homes
reached make the growth picture clear.*

UP 29%—7:30 pm to 11:00 pm Sun. thru Sat.
UP 34%-—9:00 am to midnight Sun. thru Sat.
UP 77%—noon to 5:00 pm Mon. thru Fri.

*Based on Feb.-Mar. 1969 ARB estimates ax compared with Feb..Mar. 1988 estimates, subject 10 inherent
Iimitotions of sompting techmiques and other qualifications issued by ARD, aveiabic upon request

WTEV

Providence—New Bedford—Fall River
Rhode Island —Massachusetts

Channel

Vance L. Eckersley, Sta. Mgr.,

Seniing the Greater Providence Anea

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.

WTEV Providence, R. I./New Bedford-Fall River, Mass. ¢« WGAL-TV Lancaster-Harrisburg-York-Lebanon; Pa.



Safer on the tube

Next report from National Commission
on Causes and Prevention of Violence
will be on political assassinations, and
one recommendation is that candidates
increase their use of television. This com-
mission will say, would take candidates
out of dangers that come from mixing
in, or being in front of, large crowds.
Assassination report is due this week
or next.

Sellers’ choice

Who gets KRLD Dallas may be resolved
this week when offers are considered
in spin-off of AM station from Dallas
Times-Herald (plus KRLD-FM-TV) in
$91-million merger with Los Angeles
Times-Mirror Co. It’s understood more
than 50 offers for CBS Radio affiliate
have been made and that price may
run between $5 and $10 million. But
price alone was said not to be first con-
sideration; both parties to merger want
top-flight buyer with impeccable record
so that FCC approval of over-all trans-
fer will be expedited. KrLD(aM) is 50
kw on 1080 kc. KRLD-Tv is on ch. 4.
KRrLD-FM is on 92.5 mc. with 100 kw
and antenna height 1,680 feet above
average terrain.

Passing it on

Despite all that talk about future TV
relays by satellite (see page 72) net-
works are not overlooking problem that
made satellite networking look even
more attractive: AT&T’s approximately
$20-million hike in networks’ bill, which
went into effect Oct. 2. It is sure thing
all three networks will ask affiliates to
share increases—and ABC-TV has al-
ready done so. Affiliate sources say that
in meeting with ABC-TV affilates board
few weeks ago ABC outlined plan that
would pass ABC’s entire share of in-
crease—share they estimated at $6-$7
million—on to affiliates. Network re-
portedly agreed to re-study plan in face
of strong affiliate objections. Appro-
priate ABC officials were not available
for comment Friday (Oct. 24), but
other sources said subject was under re-
view and would be discussed with af-
filiates group at another meeting, per-
haps this week.

Question of affiliate participation in
increased costs is also regarded as cer-
tain to come up at—if not dominate
—meetings next month between CBS-
TV officials and CBS-TV affiliates board
(Nov. 3-6 at Lyford Cay, Nassau) and
between NBC-TV officials and NBC-TV

BroapcasTINg, October 27, 1969: Vol, 77. No.
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affiliates board (Nov. 17-19 at Tryall,
Jamaica). What form sharing plans may
take appears uncertain. Observers spec-
ulate they could involve such features as
increase in number of hours on which
compensation is waived by affiliates;
deductions from stations’ rates (plan
said by some sources to have been ad-
vanced by ABC); payment by affiliates
to networks for, say, costs of local loops
and connections into network lines.

Test flight

ABC-TV, CBS-TV, NBC-TV and Corp.
for Public Broadcasting were reported
late Friday (Oct. 24) to be virtually
set to undertake joint test of transcon-
tinental relaying by satellite, using two
orbiting birds—ATS 1 and ATS 3—
that have completed their original as-
signments. Tests are to be conducted
with cooperation of Communications
Satellite Corp. and National Aeronautics
and Space Administration and reported-
ly will continue over extended period of
time, relating to relatively unsophisti-
cated kind of ground station that would
typically be used by an affiliate in regu-
lar satellite service. Preliminary trans-
mission may be made today, feeding
from East Coast to West Coast.
Informed sources say idea is to let
networks get feel of using satellites in ad-
vance of making formal proposal to
NASA. Ground station, it was said,
will be supplied by networks. It re-
portedly is Hughes Aircraft transport-
able model based in Los Angeles area.

Profit motive

FCC is scheduled to submit to Bureau
of Budget Friday (Oct. 31) schedule
of sharply hiked filing fees that com-
mission intends to propose in notice of
proposed rulemaking. Commission, re-
portedly, is designing fees in fashion to
return 110% of its appropriation to
Treasury. And commission is believed
prepared to ask that bureau include
more than $30 million for it in budget
President Nixon will send to Congress
in January. This would be sharp boost
from commission’s present budget of
some $21 million; fees now produce
about $4 million annually.

Commission discussed proposed fee
schedule at considerable length on
Monday (Oct. 20) but reached no
final decision. It has been considering
various bases for determining fees—
station’s gross or net revenues, rate card,
value of service, cost of processing ap-
plication, or combination of some or all
of these. :

Glosedbircuit.
Reaching for the moon

Cable television may get another boon,
in addition to FCC ruling on origination
(see page 9), in new contracts being
negotiated between Professional Foot-
ball League and CBS and NBC. Present
contract contains clause precluding local
teams from making arrangements with
cable operators for carrying game in
city blacked out by network. Cable
owners feel networks asked for clause
because game on cable would be strong
competition for substitute game inserted
in home city by network, but network
spokesmen maintain teams do not want
cable because it would hurt stadium
attendance. League broadcast coordi-
nator, Bob Cochran, insists blackouts
will not be lifted. “We’re really not in-
terested in cable,” he stated, giving no
reason. But cable owners say they have
received opposite assurances — that
clause may be eliminated in 1970 and
leave way open for them to make ar-
rangements with individual teams.

First long step

Representatives of both print and
broadcast media are expected to join
hands next week in support of proposal
to open House chamber and committee
meetings to radio and television. Among
those slated to testify next Thursday
(Nov. 6) are National Association of
Broadcasters President Vincent T. Wasi-
lewski; J. W. (Bill) Roberts, Time-Life
Broadcast, president of Radio Televi-
sion News Directors Association; Roger
Mudd, representing congressional radio-
TV galleries; Richard Schmidt Jr., gen-
eral counsel for American Society of
Newspaper Editors, and Sam Archi-
bald of Missouri School of Journalism.
Certain provisions of draft bill are
regarded as obviously tentative, not
only by broadcast spokesmen but even
by those who wrote proposed measure
—for example, pooling for day-to-day
coverage. Idea in minds of bill’s backers
is to pass measure that would establish
concept of House broadcast coverage
as law, and then work out whatever
secondary changes may be necessary.

Fall-out

With new man at helm, FCC is ex-
pected to undergo staff reorganization
but probably on gradual basis. Incom-
ing Chairman Dean Burch is expected
to name new executive officer replacing
veteran attorney Max Paglin, so he can
have administrative head to assist him
in making deeper personnel changes.

17
. 1':'35 DeSales Street, N.W., Washington. D.C, 20036.



n Monday, October 13th,
NPHL-TV Philadelphia hecame

the first UHF independent in the

United States to heat out all
three VHF network affiliates on
a single evening in prime time!

8:30-11 PM*

| Rating I Share

WPHL-TV NFL FOOTBALL 22 | 31
(Eagles/Colts) |
Network Station A | Laughin 1 | : T
Bob Hope 21 30 Our next big attractionis...

Mitzi Gaynor |

— =k — - 1) i
Network StationB | New People [
| Survivors 13 19
| Love American Style .

“Network Station C 'ﬁHere’s_Luc_y '

| Mayberry R. F.D. Philadelphia Television Debut

- 1| 16
Doris Day
| Carol Burnett In Two Parts
All Others** T Various 3 4 November 5th & 6th, 9-11 PM

Flagship Station, U. S. Communications Corp.

Represented by: RIET RO TV SALES

*ARB Coincidental: 587 calls attempted, 73% Completed.
**Includes Indie Stations B & C plus Ed. Ch. 12 AUDIENCE MEASUREMENTS ARE ESTIMATES ONLY, SUBJECT TO THE LIMITATIONS OF THE SOURCE.



Weekinbrief

Accounts receivable are big blot on spot-television pic-
ture as stations and agencies face biggest bill-collection
problem they've ever had. Tight money, ballooning paper-
work, sloppy performance figure as causes. See . . .

Slow pay in spot bad, getting worse ... 23

Senate Communications Subcommittee hears debate
on proposals to alleviate spiraling costs of political
broadcasting, but little accord develops between networks,
congressmen. See.. ..

TV campaign costs debate runs on ... 26

Focus of Television Bureau of Advertising meeting is on
increasing retailers' use of TV to sell products. One
prediction is that government budget cuts, high interest
rates and inflation will hurt retail market. See . ..

TVB looks for retail ad dollar ... 32

Government ban of products containing cyclamates not
likely to decrease estimated $54 million spent annually
in broadcast advertising of such products. Manufacturers
reformulating products to comply. See . . .

Cyclamates don’t sour TV dollars ... 36

Federal Communications Bar Association accuses FCC
of confusing broadcasters and even violating law by
changing its policies with regard to defining community
needs; renews request for FCBA-FCC meeting. See . . .

Call for joint action by grass roots, national levels of
National Association of Broadcasters on pending Pastore
bill, attacks on broadcasting, other matters is sounded
at fall meeting of NAB in Chicago. See . . .

NAB seeks ‘grass-roots’ support ... 44

Corp. for Public Broadcasting's John W. Macy Jr. faces
problems of anonymity, inadequate funding, splinter
groups. SPECIAL REPORT surveys public television's
place in broadcasting. See. ..

Two candles but not much cake ... 60

James T. Aubrey Jr., former president of CBS-TV, is
named president and chief executive officer of Metro-
Goldwyn-Mayer Inc., now under wing of Las Vegas finan-
cier Kirk Kerkorian. See . ..

Aubrey vaults to top again ... 65

ASCAP and BMI become ensnarled in what may prove
muliti-million dollar mix-up as BMI makes bid for addi-
tional back payment from NBC after ASCAP negotiates
$3-million lump-sum payment from same network. See ...

BMI's hounds are in ASCAP’s traces ... 66

While Comsat plans meeting with network heads to
explore establishment of domestic communications sat-
ellite system, Teleprompter Corp. reveals it is studying
possibility of developing its own system. See . . .

FCC accused of ‘confusion'... 40 Still another satellite plan ... 72
AT DEADLINE ..cooovvvrrrivriinnnnn w9 PROGRAMING ...ocoovvrivrrriiriea, 65| Published elvery Moilday Sby ](?irolad-
ting Publications Inc. Second-class
BROADCAST ADVERTISING ....... 23 PROMOTION 57 csting Publications Inc._Second-clas
CHANGING HANDS ... ... 42 SPECIAL REPORT ... 60 additional offices. .
CLOSED CIRCUIT ..o ... 5 WEEK'S PROFILE 93 Subscription prices: Anngzlllos(;l(;astx?&
! tion for 52 weekly issues .00.
DATEBOOK ..ocviiveieee. ... 16 WEEK'S HEADLINERS 10 $5.00 per year for Canada apd $4.00
EDITORIALS oo 94 for al oher counlrics, Sbscrier’s oc
cupation required. Regular issues
EQUIPMENT & ENGINEERING ... 72 cegts e RowacastG YR
FATES & FORTUNES ..occovvvreverrnnn. 79 BoOK, published every January, $11.50
FOCUS ON FINANCE ..cccovvivvernne 75 o per copy.
HE RECORD 81 ey ———y Subscription orders and address
FOR THE RECORD oo AMERICAN BUSINESS PRESS, BC. changes: Send to BroapcasTiNg Circula-
INTERNATIONAL ..ovveeveeriicvcienerinnes 74 —1-—— tion Department, 1733 CDesgg)eosg’gtre(e)t’
O\ N.W., Washington, D.C,, . On
THE MEDIA o 40 3 4,‘ e e Bom old and
MONDAY MEMO .coocvcrrcrrrrrn 20 Kbl e iriss plus address label from
OPEN MIKE ooooccisniemerreresssrnssscecsenes 15 *euias front cover of the magazine.
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When Oscar Brown Jr. sings
he says something.

Oscar Brown Jr. is a show
business phenomenon. He's a
philosopher who happens to
have a great voice.

He combines these talents
in the songs he wrote and sangin
our special, “Time For Joy." It’s
an hour-long adaption of Oscar
Brown’s current musical‘Joy 69.”

“Time For Joy"is another
of the 52 prime-time television
specials Group W.is presenting
on its five television stations
this year.

Each week we bring you a
special that's different from the

one you saw the week before.

For example, one will talk
about the problems Edgar Allen
Poe faced. Another will talk
about the problems you’d face if
you were black. Still others will
talk about the problems you face
if you're not.

. Wedida special starring
Oscar Brown Jr. because he's
one singer with a message that
everyone should hear.

GROUP

WBZ - WBZ-TV BOSTON - WINS NEW YORK
KYW - KYW-TV PHILAOELPHIA - WJZ-TV BALTIMORE
KOKA - KOKA-TV PITTSBURGH - WOWO FT. WAYNE

WIND CHICAGQ - KPIX SAN FRANCISCO - KFWB L0S ANGELES
WESTINGHOUSE BROADCASTING COMPANY

BROADCASTING, Oct. 27, 1969




Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 23.

FCC opens new vista in CATV programing

Rules require originations, may aid beginnings of cable network

FCC has adopted rules and policy aimed
at moving CATYV industry into program-
origination business. It also looks to
day when CATV may provide com-
petition for broadcast networks.

Commission rules, adopted Friday
(Oct. 24), require systems with more
than 3,500 subscribers to originate pro-
graming “to a significant extent” as of
Jan. 1, 1971, and specifically permit
commercials at natural breaks (“Closed
Circuit,” Oct. 20). Some 200 systems,
about 10% of total, are said to serve
3,500 subscribers.

Commission put no restrictions on
kind of programing, other than to assert
that equal-time and sponsorship-identi-
fication rules and fairness doctrine ap-
ply.

Result is that CATV-program restric-
tions imposed by municipalities—as in
New York, where CATV-originated
programing is limited to public service
and documentary films—must be lifted
as soon as commission order becomes
effective, in 30 days.

Commission order was announced at
news conference held Friday afternoon
and presided over by Sol Schildhause
chief of CATV task force, and Ruth
Reel, of commission general counsel’s
office, who played major role in draft-
ing order.

Commission action completes portion
of over-all CATV rulemaking proceed-
ing initiated on Dec. 13, 1968. Commis-
sion said that because of complexity of
proceeding, it was splitting off parts for
individual action.

Commission has not dealt with pro-
posals to limit program origination to
one channel or to ban CATV-TV cross-
ownership within market. Accordingly,
licensees could originate programing on
number of CATV channels as well as
on TV station.

Major proposal in rulemaking left un-
resolved is one requiring CATV systems
within 35 miles of major cities to ob-
tain permission of distant stations be-
fore importing their signals.

Commission postponed decision also
on whether to require CATV systems
to make unused channels available on
common-carrier basis. But commission
said that systems should be ‘“encour-
aged, and perhaps ultimately required”
to lease cable space to provide diversity
of control of communications media,
diversity of program choices, and to
increase number of sources providing
service to public.

Commission said it would not, for
present, regulate hours of origination,
categories of programing, type of equip-
ment to be used or technical standards.
It said it would permit period of “free
experimentation” after Jan. 1, 1971,
effective date of rule, before determin-
ing whether more specific regulations
were needed.

Mrs. Reel also pointed out that noth-
ing in rules prohibits CATV systems
from charging per-program fees or rais-
ing prices for original-programing chan-
ncl.

Commission in order provides en-
couragement for CATV operators look-
ing to interconnection of cable systems.
Commission it would oppose any pro-
posal prohibiting such interconnection
on regional or national basis for any
purpose, including distribution of enter-
tainment-type programing. Mrs. Reel
said commission is “hopeful” new
CATV network will emerge.

Commission said CATV origination
“would best exploit cable-channel capac-
ity” and make greater diversity of
communications media available to pub-
lic.”

It sought to ease fears CATV pro-
gram origination would hurt broad-
casters. Commission saw no basis for
speculation CATV competition would
result in imminent loss or deterioration
of service. But it said it was prepared
to take any action neccssary to preserve
free service to public if “adverse” ef-
fects were felt.

Commission, in permitting CATV
systems to carry commercials, noted
that all comments received in rulemak-
ing held that subscriber fees alone

You can please noone. ..

As if WHpH Inc. were not in enough
hot water after FCC denied renewal
for its wHDH-Tv Boston, it is now faced
with group of angry mothers who plan
to picket station Wednesday (Oct. 29)
to protest its lopping half-hour off chil-
dren’s show, Captain Kangaroo, to ex-
pand news program.

Mothers, organized as ACT (Action
for Children’s Television), are plump-
ing for better quality programing for
youngsters. ACT is one of three groups
set to testify at extra hearing scheduled
today on nominations of Dean Burch
and Robert Wells to FCC (see page
54).

AtDeadline

would be enough to support program
origination. Commission also said com-
mercials might enable smaller systems
to originate programing.

Commission expects impact of adver-
tising-selling CATV systems to be felt
more by radio stations than by TV sta-
tions. CATV rates are more closely
related to radio, commission said, add-
ing it would take whatever action was
warranted in cases where CATV com-
petition had “adverse” impact on radio
revenues.

Commission vote was 6-to-1, with
Commissioner Robert E. Lee lone dis-
senter. His objection was that com-
mission should not act as Chairman
Rosel H. Hyde and Commissisoner
James J. Wadsworth were in process of
being replaced by two new members.
Dean Burch is to replace Chairman
Hyde and Robert Wells, of Garden
City, Kan. is to succeed Mr. Wads-
worth, probably this week. Commis-
sioner Lee said commission should not
adopt policy with which two new com-
missioners might disagree.

Reaction among New York cable op-
erators immediately affected by com-
mission’s ruling was jubilant. Alfred R.
Stern, president and chairman of Tele-
vision Communications Corp., said:
“This is a new era for us in the indus-
try and it brings not only the right to
program locally, but also an obligation
to serve the local community.”

Charles Dolan. president of Manhat-
tan Cable Television, said: “In an ur-
ban area, it [origination] is the key to
growth.” Under commission’s ruling, he
said, Manhattan will go ahead with
running full-length motion pictures. '

CBS sweetens IBEW pot

CBS and International Brotherhood of
Electrical Workers reached tentative
agreement in Washington on new three-
year wage contract Friday (Oct. 24),
providing annual raise to IBEW mem-
bers of 7.3%.

CBS offer came after nearly six
weeks of talks. Pact is retroactive to
Oct. 1. subject to ratification by union
members. Vote by approximately 1,180
workers is expected to be comoleted by
end of this week.

Top journeyman wage under new
contract will be $270 weekly now,
$285 weekly by Oct. 1. 1970, and
$305 weekly by Oct. 1, 1971. Other
changes include hike in turn-around
pay rate from $3.50 hourly to $5 hour-
ly.
IBEW represents most electronic
technicians in seven CBS operations.
Negotiations were carried on principal-

More “At Deadline" on page 10



ly by William C. Fitts, vice president
for personnel and labor relations for
CBS, and Albert O. Hardy, interna-
tional representative for IBEW.

Hyde on House griddle

FCC Chairman Rosel H. Hyde, in final
days of 45-year government -career,
faces threat of contempt-of-Congress
citation for refusing to turn over con-
fidential records to House Investigations
Subcommittee.

Subcommittee has been demanding
all records involved in commission’s re-
newal on Oct. 3 of wIFE-AM-FM In-
dianapolis. But commission says law
prohibits it from disclosing confidential
material in case until time for commis-
sion review has expired. In WIFE case,
that is Nov. 3.

Conflict between subcommittee and
commission became acute on Thursday.
(Oct. 23). when Chairman Hyde was
subpoenaed to appear before subcom-
mittee with all requested documents. He
appeared without confidential material
and said commission’s unanimous posi-
tion was it should be withheld until
Nov. 3.

Representative Harley O. Staggers
(D-W. Va.), chairman of subcommittec
and its parent Commerce Committee.
gave chairman 24 hours to comply with
subcommittee request, and directed him
to consuit his colleagues further.

Chairman Hyde, in hand-delivered
letter to subcommittee on Friday. (Oct.
24), reported commission’s view was
unchanged.

Chairman Staggers was not in Wash-
ington when Chairman Hyde's letter
was delivered, and could not be reached
for comment. But subcommittee mem-
bers and staffers have made it clear
that contempt - of - Congress citation
against Chairman Hyde is under con-
sideration.

Citation would have to be voted on
by full Commerce Committee before it
could be recommended to full House.
Subcommittee was expected to take up
matter today (Oct. 27).

Issue erupted as Chairman Hyde was
preparing to close out on Friday (Oct.
31) government career that began in
1924.

Confrontation between subcommittee
and commission is another in long
series of disputes between them. This
one is sharpened by subcommittee’s
long-standing grievance against com-
mission on matter of obtaining infor-
mation.

To subcommittee, issue is whether
arm of Congress, which FCC is, has
right to withhold information from it.
Subcommittee members are said to have
challenged commission argument dis-
closure of requested information at this
point would jeopardize commission’s
position if case went to court.

WeeksHeadliners

Mr. Mikita

Joseph K. Mikita, senior VP of finance
and administration for Westinghouse
Broadcasting Co., named executive
VP, Broadcasting, Learning & Leisure
Time unit. Westinghouse Electric Corp.,
New York. He reports to Donald H.
McGannon, president of that unit. Mr.
Mikita was treasurer of Capital Cities
Broadcasting before he joined WBC as
comptroller in 1958.

Don Tennant appointed to newly
created post of director of creative
services for worldwide operations of
Leo Burnett Co.. Chicago. He continues
as chairman of creative review com-
mittee, but now will divide time be-
tween Chicago and Leo Burnett-LPE
International agencies. Burnett also
elevates Howard Shank to executive VP
responsible for operation management
of U.S. creative division. He continues
as vice chairman, creative review com-
mittee.

For other personnel changes of E;
week see “Fates & Fortunes.”

Subcommittee has not indicated its
reason for checking into WIFE-AM-FM
decision. But subcommittee members
are plainly intrigued by it. Commission
renewed licenses for six months after
finding stations had conducted fraudulent
contest and sent false invoices and af-
fidavits to advertisers. Offenses occurred
while stations were on probation after
previous offense.

Decision was 4-to-3, and Commis-
sioner Nicholas Johnson wrote strong
dissent. Later Representative Robert O.
Tiernan (D-N.J.). member of Com-
merce Committee and its Communica-
tions Subcommiittee, criticized commis-
sion action (BROADCASTING, Oct. 20).

Subcommiittee reportedly told com-
mission originally that question of judg-
ment, not corruption, was involved.
However. Chairman Staggers in closed
door session Thursday, is said to have
remarked that there would have to be
suspicion of corruption in connection
with case. He could not be reached for
comment Friday.

Moss clamps downon cigarettes
Senator Frank E. Moss (D-Utah) will
propose amendments to Cigarette Label-
ing Act that would grant antitrust ex-
emption to cigarette advertisers and
woulld permit Federal Trade Commis-
sion to require health warnings in cig-
arette advertising.

Sznator Moss will offer amendments
when Senate Commerce Committee
meets on Oct. 30 in executive session
to consider House-passed extension of
act.

He said in statement released Friday
(Oct. 24), that antitrust exemption would
permit cigarette companies to withdraw
from broadcast advertising by Septem-
ber 1970, as they offered to do in testi-
mony presented to his Senate Consumer
Subcommittee last summer (BROADCAST-
ING, July 28 et seq.). Exemption would
also facilitate withdrawal or limitation
of advertising in print media if industry
should decide to follow either course.

Backing for antitrust exemption came
in letter from Justice Department, which
had been asked by Senator Moss to com-
ment on how best to draft legislation
that would incorporate such exemption.
Justice Antitrust Chief Richard W. Mc-
Laren commented: “Because of the sig-
nificant dangers to the public health
which appear to be presented by ciga-
rette smoking, we do not oppose such
legislation in principle. However, we
would prefer to see any such proposed
legislation framed in the context of an
exemption from the antitrust laws rath-
er than achieving that result by affirma-
tively declaring specified conduct to be
‘Tawful.’

“In addition, any such legislation
should make clear that an agreement to
restrict cigarette advertising must ap-
ply equally to all persons engaged in
the medium of communication to which
the agreement is applicable. This would,
of course, prevent the cigarette com-
panies from favoring one network or
one group of stations over others,” Mr.
McLaren said.

On proposed amendment to unleash
FTC, Senator Moss noted that agency
must be free to act if cigarette compa-
nies divert massive broadcast advertising
budgets into print. Senator will also pro-
pose that FTC report to Congress by
July 1970 on implementation of pro-
posed withdrawal of cigarette advertis-
ing from broadcast and on effect of that
decision on antismoking announce-
ments and print advertising.

New EVR unit

Formation of EVR (Electronic Video
Recording) Special Projects under
James Katavolos, director, is being an-
nounced by CBS’' EVR division today
(Oct. 27). New unit will work with
various companies, particlarly in educa-
tion, on creation of programs.

10
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Circulation

EpiToR: I have been out of the office
for the past two weeks in Salt Lake
City, San Francisco and Dallas. Among
the ANA/RAB radio workshops, RAB
management conferences and a couple
of state broadcaster meetings I must
have come in contact with a thousand
broadcasters, advertisers and agency
executives. I have always been a be-
liever in the power of BROADCASTING
Magazine, but if the number of play-
backs I received to the “Week’s Pro-
file” [Sept. 22] could be reduced to
statistics, it would probably prove that
it must be read by everybody.—Robert
H. Alter, executive vice president, Ra-
dio Advertising Bureau, New York.

Church tunes in on Hix

EpITOR: We were turned on by the
Sept. 16 Hix cartoon, May we have
it?—Wynn Ward, department of com-
munications, Minnesota Council of

Churches, Minneapolis.
(Original artwork sent)

Drawn for BROADCAB‘I‘ING by Sid Hix

“Will Ruth, who has turned away [rom

ner own people, find happiness and romance

in Israel with Boas? Tune in next Sunday
and find outl!”

A key qualifying phrase

Epitor: Your “Middleman—The Spe-
cialist of the Future?” (BROADCASTING,
Sept. 28) closed with a sentence using
some words of mine spoken this sum-
mer at the American Advertising Fed-
eration convention. The sentence read:
“At that time, Mr. Vitt suggested that
such services were founded on a ‘we’ll
give you something for nothing philos-
ophy’ and added that ‘no sophisticated
client will use this (service) forever.””

Your writer reported the words cor-
rectly, but regrettably omitted other
ones which caused those left in to be
misleading.

Omitted was a qualifying phrase
when I said: “As these services cur-
rently exist they are founded on a we'll
give you, etc.”

A year-long test by the Bates media-
program department on media buying

services made it clear, to me at least,
that while the concept of these services
was sound, their executions were not.
Thus, the basis for my comments at the
AAF meeting.

This small fact is worth noting for it
symbolizes the larger fact—that ‘as these
services currently exist’ is a key rea-
son for the formation of Vitt Media
International.

It is because the concept is sound,
and because I am convinced that with
the right management and staffing, ad-
vertisers and agencies can be provided
with proper executions that VMI was
founded. . . .—Sam Vitt, president, Vit
Media International, New York.

Disagrees with FCC's count

EpiToRr: I believe you should revise the
figures for network radio revenues in
1968. The proper amount is $52.55 mil-
lion, some 40% above the printed
figure of $37.66 million.

This includes both agency commis-
sions and station payments, amounts
which are paid by advertisers and thus
should be included in any listing of
network radio revenues.

Unfortunately, the form of FCC re-
ports makes it easy to misunderstand
the networks’ true sales figures.—
George J. Arkedis, vice president, gen-
eral manager, CBS Radio Network,

New York.

(Mr. Arkedis's letter should be addressed
to the FCC, whose official tabulations were
correctly reported In detall in Broapcast-
NG’s Oct. 20 issue.)

Mea maxima culpa

EpiTor: Whereas our new vice presi-
dents, Bill Bee and Bill Larimer, are
both very handsome gents, photogenic
and have great simpatico, your trans-
position of their names under their
photographs in BROADCASTING, Oct. 20
may lead to some confusion among,
and quips from, some of the executives
at our client stations—Robert L. Hutton
Jr., vice president, Edward Petry & Co.,
New York.

(The correct identifications with photos
follow.)

Mr. Larimer Mr. Bee

BROADCASTING PUBLICATlONs INC.

Soi Talshoft, p! s Lawrence B.

Taishoft, executive vicc prendmt and

secretary,; Maury Lons.

%":‘X»’Pé‘ n'!ame" xrvmz1 ler T
aisho easurer,;

comptroller; Joanne T. Cowul. aseisiont

treasurer.

Broadeasting .
TELEVISION

Executive and Dub"catlon hendqmten
Blouj:)c.e\::}xo-st‘n.l?m lldlns
1735 eg Stree

C. 20038. Phone: m&-

s 1 Taishofl, editor ‘md publisher
L?nwrence B. Tulshoft, ezecutive VP

EDITORAL

Edwin H. Jnmes vice presuiont and
executive edit

Rufus Crnter edltoﬂal director

(New York).

Art King, managing edit:

Frederick M. Fltzgemld Eaﬂ B.
Abrams, Leonard Zeidenberg,

senior editors.

Joseph A. Esser, Willlam R. Loch

Robert A. Mslone, associate edi tors.
Alan Steele Jarvis, Mehrl Martin, Tim-
othy M. McLenn Steve Millard, &
writers; Albert N. Abrams, Donna Gali-
ette, Deborah May Nordh, J, Danfel
Rudy, Robert Sellers. editorial aaa‘at-
ants; Gladys L. Hall, secretary to
editor and publisher. Erwin Ephron
(vice president, director of media,
programing and media research. Carl
Ally), research adviser.

SALES

Maury Long, vice president-

general manager,

Ed Sellers, S8outhern sales manager;
George L. Dant, production manager;
Harry Stevens, traﬂuc manager; Bob
Sandor. assistant production-traffio
manager.; Sarah Bryant, classifled adver-
tising, Dorothy Coll, advertising assist-
ant

CIRCULATION

D‘avld N. Whitcombe, circulation

direct:

Richard B. Kinsey, subscription and dato
processing manager; Michael Carrls.
William Criger, Kwentin Keenan, J

Powers. Suzanne Schmidt, benia
Williams, Bertha Wililams, Lucy Kim.

BUSINESS
Irving C. Miller, comp!{ro
Sheila Thacker, Rose Poo. e.”

BUREAUS

New York: 444 Madlson Avenue, 10022
Phone: 212-755-0610.

Rufus Crater, editorial director; David
Berlyn, Rocco Famighett!, senior editors.
Hazel Hardy, Frank Lyons, Helen Mana-
sian, Caroline H. Mever. staff writers.
Warren W. Middleton, sales manager;
Eleanor R. Manning, institutional

sales manager ; Greg Maseﬂeld

Eastern sales manager; Laura D.
Gruplnski, Hnrrlette Welnberg
advertising assistants.

Chicago: 360 North Michigan Avenue,

60601. Phone: 312-236-4115,

Lawrence Christopher, senior editor.
Byme O'Donnell, Midwest sales

Rose Adragna, assistant.

Hollywood : 1680 North Vine Street.
90028. Phone: 213-463-3148,

Morris Gelman, senior editor.

Blll Merritt, Western sales manager.
Sandra Klausner, assistant.

BROADCASTING® Magazine was founded in
1931 by Broadcasting Publications Inc.,
using the title BeoapcasTING*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising® was acquired
in 1932. Broadcast Reporter in 1933
Telecast® in 1953 and Televislon® 1o
1961. Brnadcasting-Telecasting® was

introduced
*Reg. U.S. Patent Office,
© 1969 by Bnomcmna Publications Inc.
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The
Roanoke

Lynchburg
Television
Market

$363 MILLION:*
Food Sales

$58.9 MILLION
Drug Sales

$2.5 BILLION*
E.B. I

306,800
Televisioy Homes *

WDBJ-TV@® Roanoke

acs TR

*Sales Management's Survey TV Mkts, 9-68

“INSTANT START”
“RELIABLE”

Who can ask for
anything more?

ELECTRONIC
PRODUCTS, INC.

Uatehook .

A calendar of important meetings

and events in the field of communications.

mIndicates first or revised listing.

October

Oct. 27-29—Eascon '69, Electronics and
Aerospace Systems Convention and Exposi-
tion, sponsored by Institute of Electrical
and Electronic Engineer’s group on aero-
space and electronics systems. Sheraton
Park hotel, Washington.

Oct. 28—Hollywood Radio and Television
Society luncheon. Speaker: M. S. McLaugh-
lin, vice president of Ford Motor Co. and
general manager of Lincoln Mercury Divi-
sion. Beverly Wilishire hotel, Beverly Hills.

uOct. 28-20—Eastern annual conference of
American Association of Advertising Agen-
cies, Biltmore hotel, New York.

»Oct. 29—Newsmaker luncheon, Internation-
al Radio and Television Society. Miniatur-
ized electronic video-tape recording equip-
ment wlil be demonstrated. Demonstrators
will include Dr. Peter Goldmark of CBS
Laboratories and Ralph Briscoe of CBS/
Comtec GrouDb. Grand ballroom, Waldorf-
Astoria, New York.

Oct. 29—''Case Study."” One in a serles of
International Radio and Television Society
seminars. Bankers Trust Auditorium, 280
Park Ave., New York.

Oct. 29-30—Production *70 workshop on
video-tape television productlon methods, a
second edition of Reeves television work-
shob, which began in 1968. Reeves Television
Studios. Reeves Lincoln Square, New York
City.

Oct. 29-31—Annual fall convention of Illi-
nois Association of Broadcasters. Drake-
Oakbrook hotel, Oakbrook.

November

aNov. 1-2—Meeting of Missouri Associated
Press Radio-TV Association, Lake of the
Ozarks hotel, Lake of the Ozarks, Mo.

Nov. 3—New deadline for reply comments
on FCC’s proposed rulemaking requiring
licensees to show nondiscrimination in em-
ployment practices. Previous deadline was
Sept. 5.

Nov. 3—New deadline for filing reply com-
ments on Part Five of FCC’s proposed
rulemaking dealing with CATV Dpolicy. Pre-
vious deadline was Oct. 1,

Nov. 3-7—Annual armed forces audio-visual
communications conference with Department
of Army as host. Annual audio-visual,
pictorial, TV and communications equip-
ment symposium will be held in conjunc-
tion with conference. Sheraton-Park hotel.
Washington.

Nov. 5—"The Computer—from ESP to
EDP."” One of International Radio and Tele-
vision Society seminars. Bankers Trust Audi-
torfum, 280 Park Ave., New York.

Nov. 5-6—Association of National Advertis-
ers workshop. Delmonico’s hotel, New York,

sNov. 6—Luncheon honoring FCC Commis-
sioner Nicholas Johnson, sponsored by
National Citizens Committee for Broadcast-
ing. Speakers Include Nicholas Johnson and
Charles Benton. prestdent of Fiims Inc.
NCCB chairman P. F. Hoving will preside.
St. Regis hotel, New York.

Nov, 88—Cablecasting seminar, sponsored
by the National Cable TV Association, Na-
tional Cable TV Center, Pennsylvania State
University, University Park, Pa.

aNov. 6-9—American Advertising Federa-

tion’s Western region fall conference, Sac-
ramento Inn, Sacramento, Calif.

Nov. 7—Meeting of Associacion Nacional de
la Publicidad, A. C., Mexico City. Hugh R.
Best, VP and creative director, Arndt, Pres-
ton, Chapin, Lamb & Keen Philadelphia, will
sbeak.

Nov., 7—Black tie dinner honoring retiring
FCC Chairman Rosel H. Hyde, sponsored by
Federal Communications Bar Association.
Shoreham hotel, Washington.

Nov. 7-8—Annual fall meeting, Maryiand-
District of Columbia-Delaware Association
of Broadcasters. Annapolis Hilton hotel.
Annapoils, Md.

Nov. 8-12—Annual convention, National Asso-
ciation of Educational Broadcasters. Shera-
ton-Park hotel, Washington.

Nov. 9-12—Annual seminar of Broadcasters
Promotion Association, Marriott motor ho-
tel, Philadeiphia.

mNov, 9-12—Meeting, California Community
Television Association. Contacts are Walter
Kaitz, Dprogram: Frank Masters, exhibits.
Del Coronado hotel, San Diego.

Nov. 10-11—Combined workshop-management
conference sessions, Radio Advertising Bu-
reau. Continental Plaza, Chicago.

sNov. 10-14th -— Annual Petry promotion
seminar, Jefferson Room, Presidential apart-
ments, Philadelphia.

aNov. 11—Du Pont awards presentations,
under auspices of Columbia University
School of Journalism. New York.

sNov. 12-13—Regular meeting, board of di-
rectors, National Cable Television Associa-
tion, Del Coronado hotel, San Diego.

Nov. 12-15—Annual convention, S8igma Delta
Chi. El Cortez hotel, San Diego.

Nov. 14—New deadline for filing reply com-
ments on FCC’s proposed rulemaking ban-
ning cigarette advertising. Previous deadline
was Oct. 17.

Nov. 16-19—22nd national conference, Public
Relations Society of America. Speakers in-
clude: Saul Bass, president, Saul Bass &
Associates; Jack Hanrahan, writer-producer,
Rowan and Martin’s Laugh-In series: Ronald
Reagan, governor of California; Sam Yorty,
mayor of Los Angeles; Whitney Young, ex-
ecutive director, Urban League. Century
Plaza hotel, Los Angeles.

Nov. 18—Deadline for filing comments in
FCC’s proposed rulemaking permitting the
inclusion of coded information In TV visual
transmissions for the purpose of program
identification.

Nov. 18—''Media Trends.” One in serles ot
advanced media concepts seminars, spon-
sored by International Radio and Television
Society. Joseph Ostrow of Young & Rubicam
will speak. 10th floor screening room of Grey
Advertising, 777 Third Avenue, New York.

aNov, 18-21—Seminar on CATV and its
emerging problems, sponsored by Practic-
ing Law Institute. Essex House, New York.

Nov. 21—Annual fall management seminar,

NAB regional conferences

Oct. 27-28—Statler Hilton, Boston.

Oct. 30-31—Marriott, Atlanta.

Nov. 13-14—Marriott, Dallas.

Nov. 17-18—Brown Palace, Denver.

Igov. 20-21—Sheraton motor inn, Portland.
re.
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Now we've
enhanced
the enhancer!

The new CBS Laboratories’ Mark Il Image Enhancer
—with “crispened comb filter’— delivers spectacular
picture clarity. You have to see it to believe it.

The new Mark Il is the finest yet! It provides truly
effective enhancing of both vertical and horizontal
detail.

A remarkabie new CBS Laboratories’ innovation,
“crispened comb filter’’ separates chrominance
signals from luminance signals — to permit lumi-
nance enhancing without chrominance signal dis-
tortion. No degrading of color quality.

What's more — the exclusive ‘“‘crispening’ tech-
nique works like an electronic retoucher . . . elimi-

PROFESSIONAL

nates unwanted noise . . . preserves picture detail
enhancement.

Results? Spectacular! Details are sharper. Colors
are cleaner. Pictures have unbelievable clarity.

Amazingly enough — the Mark il costs less than
first generation models. Models for ail cameras and
NTSC program line.

You have to see it to believe it. Write us for a
demonstration. Or better yet, call us collect:
203-327-2000.

PRODUCTS
% LABORATORIES

Stamtord, Connecticut 06905
A Division of Columbia Broadcasting System, Inc.
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BUT... inthe 37th TV market

WKZ0-TV MARKET

(OVERAGE AREA . ARB

you'll see that WKZO-TV

has the most oomph.

With a 43% prime-time share in the
3-station 37th TV market, WKZO-TV gives

you one of the lowest costs-per-thousand
in the top 50 markets.

Ask Avery-Knodel how you can blow
your horn in this giant 214 billion dollar
retail sales market with WKZO-TV.

Source: SRDS and ARB, Feb./March 1969.

*A tuba with 39 feet of tubing was constructed for
the Jobn Philip Sousa band.

WKZ0-TV

100,000 WATTS @ CHANNEL] = 1000’ TOWER

Studios in Both Kolomosoe and Grand Rapids
For Greater Western Michigen
Avery-Kaodsl, Inc., Exclvsive Notionol Representotives

Please send
SUBSCRIBER
Bm ﬂ SERVICE
1 year $10
THE
EIIEMBBHFEKD'DFTHEVISIDNAND RADIO O 2 years $17
Name Position O 3 years $25
Canada Add $2 Per Year
Foreign Add $4 Per Year
LI LI {0 1970 Yearbook $11.50
Business Address January Publication
Home Address
City stare o ] Payment enclosed

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036

ADDRESS CHANGE: Print new sddress above and attach lddrcu fabel from a recent issue, or print old address
fncluding 2ip code. Pioase allow two weeks for processing, malling labels are addressed one to two issues in advanes.

3 Bill me

Kansas A iation of Broadcasters. Ramada
Inn., Lawrence.

mNov. 22—Meeting of Arizona Associated
Press Broadcasters. Camelback Inn, Phoenix.

Nov. 25—‘'Media Futures.” One in series
of advanced media concepts seminars, spon-
sored by International Radio and Television
Society. Erwin Ephron of Carl Ally Inc. will
speak. 10th floor screening room of Grey
Advertising, 777 Third Avenue, New York.

Nov. 28-30—F=all convention of National
Association of Farm Broadcasters. Conrad
Hilton, Chicago.

December

Dec. 4-5—Special board of dlrectors meet-
ing of 4 11 of M 8
g:llecasterc Inc. La Quinta hotel, La Quinta,

Dec. 57 — Fourth annual Radlo Program
Conference, sponsored by programing con-
sultant Bill Gavin. RePresentatives John V.
Tunney (D-Calif.), and Julian Bond, mem-
ber of Georgia House of Representatives,
speclal guests. Panels on new concepts and
directions in broadcast programing. Musie
roundtable with representatives from top-
40, non-rock, country. rhythm-and-blues
music stations. Regency Hyatt House, At-
lanta.

Dec. 7-10—Annual meeting of Association of
National Advertisers. Camelback and Moun-
taln Shadows Inn, Scottsdale, Ariz.

Dec. 6-11—Galaxy conference on adult ed-
ucation, sponsored by Commities of Adult
Bducation Associations. Utilization of TV
tor continuing education, among other sub-
Jects, will be explored. John W, Macy Jr.,
president of Corp. for Public Broadcasting,
and Henry Alter, National Educational Tele-
vision, are scheduled to speak. Sheraton-
Park and Shoreham hotels, Washington.

Dec. 812—Annual National Association of
Broadcasters engineering/management sem-
Inar. Purdue University, West Lafayette,
Ind.

Dec. 15—Presentation of first national awards
In communications media by American Civil
Liberties Union. New York.

Dec. 17—Deadline for flling reply comments
In FCC’s proposed rulemaking Permitting
the inclusion of coded information in TV
visual transmissions for the purpose of pro-
gram jdentification.

Dec. 19—Pre-hearing conference on license
renewal hearing of KRON-FM-TV San
Francisco. Washington.

January 1970

Jan, 8—Renewal hearing for KRON-FM-TV
San Francisco. Washington.

uJan. 8-10-—Convention of Rocky Mountain
Cable Television Association. Safari hotel,
Scottsdale, Ariz.

Jan. 9-12—Seminar on ‘‘Responsibilities of
Communications Media,” conducted by Ditoh-
ley Foundation, Oxford, England.

Jan. 12-17—Exhibition of American elec-
tronics equipment sponsored by the Bureau
of International Commerce of the U.8. De-
partment of Commerce. U.S. Trade Center,
Paris.

Jan. 16—Board of directors meeting of In-
stitute of Br ing Fi ial M
ment. Royal Orleans hotel, New Orleans.

Jan. 19-23—Winter meeting of National As-

sociation of Broadcasters board of directors.
Sheraton Maul hotel. Maui, Hawall.

NEED A CBS
VOLUMAX?

18. (DATEBOOK)
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IS here!

Media Music No.5

TEN RECORDS OF TOP PROGRAMMING MUSIC FOR THE NEW
BROADCASTING SEASON SPARKLES WITH SUCH CATEGORIES AS:

UP, UP AND GO VOCALS
:60 SEC. TRACKS FOR COMMERCIALS
NEW HIP BEAT MUSIC
STRONG OPEN & CLOSE THEMES FOR SHOWS
STINGS & PROGRAMMING TAGS
1970 SOUND IN STRINGS
AND MUCH MORE!

THIS “HOT FROM THE RECORDING SESSIONS”
ISSUE IS UP, IT'S ALIVE, IT'S INSTANT TODAY!

PLEASE SEND ME:
Media Music No. 5 (10 records) |

for $115.00 Mono, 125.00 Stereo. |
(Surface freight prepaid) 4
B i enclose a check or U.S. Currency. [

NAME

COMPANY

Please bill me. . .
Gapitol Production Music
Hollywood and Vine \\
Hollywood, Calif. 90028
Also available are Media Music
releases No.’s 1, 2, 3 & 4 for
$95.00 Mono and.$105.00 Stereo. Signature

G
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Mﬂ”mgﬂlﬂ from William B. Keller, Hess's Department Store, Allentown, Pa.

A retailer cashes in on 20 years of TV experience

Since the end of World War II, when
commercial television first came into its
own, retailers have sought to utilize the
medium to their best advantage.

The big problem has been the format
or vehicle that would properly tell the
retailer’s story and increase his sales.
Not until the past few years has the
main body of retail merchants launched
into the uncharted seas of "thé new
medium. And they are still sxftmg the
results of their efforts.

Hess’s Department Store in Allen-
town, Pa., which this year is celebrating
its 20th year in television, began ex-
perimenting with the medium in 1949
with 10-second promotional spots.

In an effort to find the “right format”
and the “right station,” we bounced
from one channel to another using 10-
second, 20-second and one-minute spots,
a five-minute personality interview, a
10-minute late-night talk show and, in
1959, our first half-hour show, a Christ-
mas Special.

We learned through hard experience
what many of our contemporaries are
learning today. Retailers are not enter-
tainers and should not try to be.

No retail organization can compete
effectively with the Jackie Gleasons,
Johnny Carsons or any of the other
shows with millions of dollars in pro-
duction resources and top-flight talent.

But then what does Jackie Gleason
know about merchandising shirts, shorts
or a brand new double-door refrigera-
tor?

And that’s the answer. Shoemaker,
stick to your last,

We found that television could serve
us.-gest as a medium for enhancing
Hess’s image as a retailer, a fashion
leader, an exciting store that dares to
be different, and one that is interested
in commilnif§* and public servicet ™

Abraham & Straus,with several stores
in the metropolitan New York broad-
cast area, can promote merchandise
items or categories on TV and expect
immediate response. Sears can do the
same on a national scale.

Hess’s, 60 miles from the nearest
commercial stations in Philadelphia and
90 miles from New York, must have a
stronger appeal than just merchandise,
no matter how attractively priced, to

pull customers from 40, 50 and even

100 miles away.
We believe our half-hour video pro-

ductions, a minimum of four annually,
have helped make Hess’s a shopping
mecca for out-of-towners resulting in
increased sales year after year.

Hess's 1968 volume was in excess of
$45 million for a“single store in a city
of 108,000.

How do we do it? By sticking to our
“last.”

Hess’s whets the appetite with TV
fashion shows in spring and fall featur-

. ing imported- originals by the great
“couturiers of Paris and ‘Rome.

We stimulate . imaginations with a
Christmas toy show that highlights life-
size, life-like animated toys created by
the world’s finest toy craftsmen.

We delight the eye with exotic flowers
from all over the world in a 30-minute
show that precedes Hess’s week-long
International Flower Show, held each
May in the Allentown store.

Hess’s also sponsors special events
and public service programs such as
the inaugural balls of Pennsylvania
Governors Raymond P. Shafer and
William W. Scranton (on a state-wide
hook-up involving eight or more sta-
tions) and national and local election
returns.

Local election returns, beamed over
the Lehigh Valley’s educational non-
commercial wLvT-Tv (Allentown, Pa.)
in conjunction with the Call-Chronicle
newspapers of Allentown, provide an
especially good opportunity for public
service and public relations within our
own community. The only announce-
ment, visually and orally, says that
Hess’s provided an underwriting grant
to make the broadcast possible.

Our station-bouncing days are over,

too. Hess’s enjoys an excellent relation-
ship with ABC’s Philadelphia affiliate,
WFIL-TV, and our long-term association
has proved mutually beneficial.

Working at wFIL-TV's modern facili-
ties or on location with the station's
production specialists, we’re able to
produce a half-hour show in color in
less time and for less money than most
retailers—and with better results.

All of the shows are presented in
prime time and are preceded by a strong
schedule of 10- and 20-second promo-
tional spots, plus ads in local-area and
Philadelphia newspapers and TV Guide.

Hess’s television productions are not
designed to win art awards. They’re
commercial, aimed at getting people
interested in Hess’s and getting them to
come to the store, whether they live
around the corner or 150 miles away.

Hess’s Inc., which operates Hess’s of
Allentown, the Mary Sechs store in
Harrisburg, Pa., and specialty stores in
eastern and central Pennsylvania, plans
to expand its use of television as an ad-
vertising and promotional medium to
keep pace with its corporate growth
Our current expenditure for TV is
about $250,000 annually.

The experience gained during two
decades as a television user will be in-
valuable as we open new stores like
Hess’s of Lancaster (Pa.), due for com-
pletion in early 1971.

We're counting on television to help
prepare the way for us in new market
areas and, when we enter the area, to
help us do it with real impact.

As the saying goes, we’ve “paid our
dues” for TV experience. Now we’re
profiting by it.

-

William B. Keller is sales promotion man-
ager of Hess’s Department Store in Allen-
town, Pa. In that post, Mr. Keller, who has
been with the store 14 years, is responsible
for advertising and promotional activities.
Mr. Keller was trained as a teacher, was
supervisor of art education in California
and Pennsylvania school systems before he
joined the store’s advertising staff in 195S5.
During the time he has been with Hess’s,
he has seen the annual sales volume in-
crease from $22.5 million to $45 million.

20
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Some
wire service corre] 1o ls Ll
carry tape record X8
and think sound.

Like UPI staffers.

e magicl Kb
ts?

UPI Audio

the sound
of news everywhere

United Press International
990 East 42 Street,New York,N.Y. 10017

(212) MU 2-0040
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CG can make you well in Indiana. If you want a real tonic for your
drug products sales, prescribe it through BLAIR TELEVISION.

The Communicana Group Includes:
WSJV-ITV  WKJG-TV
SOV'ZL::::; @ ABC FORT WAYNE @N BC

Also: WKJG-AM and FM, Ft. Wayne; WTRC and WFIM (FM), Elkhart
The Elkhart Truth (Newspaper)

THE COMMUNICANA GROUP

THE COMMUNICANA GROUP
DIANA COMMUNICATORS

INDIANA COMMUNICATORS Z JOHN F. DILLE, JR. IS PRESIDENT OF THE COMMUNICANA GROUP BLAIR TELEVISION
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Broadcasting

THE BUSINESSWEEKLY OF TELEVISION AND

Slow pay in spot: bad, getting worse

Everybody blames paperwork plus everybody else,
but there’s hint that high interest is factor

Tight money on top of the built-in
problems of doing business in spot tele-
vision is giving TV stations—and in
many cases advertising agencies—the
biggest bill-collection problem they have
ever had.

Stations and station representatives
reported last week that accounts re-
ceivable are frequently as much as four
months overdue.

Agency sources tended to agree that
slow payment is a problem and getting
worse. And while they usually attributed
it primarily to spot TV’s massive paper-
work—especially the reconciliation of
discrepancies between order and per-
formance-——some also said they were
encountering slow-pay problems with
many of their own clients.

An official of one top TV agency
said it was not unusual for his and
other major agencies to have to borrow
money to pay media while waiting to be
paid by clients. Sometimes, he said,
25% of the money that clients owe his
agency is overdue.

Just how far the problem has de-
teriorated over the years is suggested
by the experience of The Katz Agency,
the only radio-TV rep that handles
billings, collections and payments for its
stations. By contract, Katz pays its sta-
tions on a specified date.

A quarter-century ago, when Katz
initiated the system, the payment date
was the 15th of the month after the
schedule had run. About 10 years ago,
it was moved to the 25th of the month.
And about three years ago, it had to be
changed to the 10th of the second
month—some 41 days after the month
in which the schedule was carried.

Katz reportedly handles over $100
million in billings a year, and there have
been a few times, according to officials,
when it has had to borrow money to
meet its payment dates. Although that
has not happened this year, a Katz
official did not hesitate to call 1969
“the toughest. ygar in memory for col-
lections.” And.he added, “1968 was the
second worst and 1967 the third worst.”

Katz officials say they recently an-

alyzed payments for one group of
Katz stations and found it was taking
close to 45 days from the end of the
campaign month to collect 90% of the
payments due.

Even so they figure their collection
record is a great deal better than that
of the average station. The Katz central
billing department, they said, can call
major agencies about the 10th of the
month, give an estimate of amounts due
and expedite delivery of at least a sub-
stantial partial payment “on account,”
with payment of the rest to come after
discrepancies and other differences have
been resolved.

Accounts receivable have always been
a big problem for broadcasters, but
lately, it was agreed, the situation has
deteriorated severely. There was gen-

eral but not unanimous agreement that

it applies to both spot radio and spot
TV, but that the bigger dollars in tele-
vision make TV’s problem more acute.

From the broadcaster’s standpoint,

The slow-pay problem also came up
for discussion at the Television Bureau
of Advertising's fall convention in
Washington last week (see page 32).
The focus came particularly from

Justin Gerstle (¢), Ted Bates Co., and

one knowledgeable station representa-
tive put it this way: “Of all the sched-
ules running this month—October—I
doubt that the average station will have
collected more than 50% by the end
of November. It'll collect another 10%
to 20% by the end of December if it’s
lucky, and it’ll get the other 30% to
40% by the end of April—again if it’s
lucky.”

Other station reps and broadcasters
were not prone to dispute that estimate.
One rep thought it conceivable that al-
most as many accounts are four months
overdue as are two months overdue.
Another said some of his stations have
been waiting three to six months for
payments by some agencies.

To counteract what is regarded as a
generally worsening situation, a number
of reps have hired high-priced account-
ants or assigned top-level personnel to
concentrate on the problem and step up
collection efforts. At least one major
group broadcaster is considering putting

George Simko (r), Benton and Bowles.
With Warren Bahr (1), Young & Rubi-
cam, they spoke as agency representa-
tives on spot-TV opportunities.
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a full-time bill collector on staff in New
York.

Agency officials also maintained that
they make regular payments on account,
though station sources contended these
are often late and, in their opinion,
agencies too often hold back more
money than discrepancies warrant. Some
also charged that agencies tend to use
claimed discrepancies as excuses for de-
laying even partial payments.

Discrepancies were cited on all sides
as a principal contributor to late pay-
ments. At least one major rep—Peters,
Griffin, Woodward—reported it is cur-
rently running a test “mechanically”
to determine where the bulk of dis-
crepancies occur on actual orders for a
group of its stations.

But discrepancies are by no means the
only factor blamed. The sheer size of
spot TV, the paperwork it requires,
lack of standardization in forms, sloppy
performance where ever it occurs—
whether at the agency, the rep or the
station or, worse yet, at some combina-
tion of the three—and honest human
error of all kinds are among the others
blamed either as causes of discrepancies
or creators of problems of their own.

“This problem,” said one agency
source who has followed the problem
for many years, “is not a neat little
package that can be easily controlled.”

But the problem has been catapulted
to new dimensions, it was agreed, by the
tight money market that has developed
this year, sending the prime interest rate
to 8% % and effective interest rates to
11% or so. Throughout the economy,
bill-paying has slowed as money owners
become more reluctant to turn it loose
or to borrow to keep their accounts
current.

. One agency executive said it is
nothing new for even “better clients” to

be slow in paying agencies. “It has

been going on for years,” he said.

But as money got tighter, the prob-
lem grew more sensitive.

“It simply comes down to this,” the
executive said. “The client in effect
says: ‘Why deposit the money with you
[the agency] in advance of your paying
the stations? You will only bank the
money until payment is actually made.
We'll bank the money and pay you
later’. As a result, some agencies often
go to the bank and borrow money to
pay media, and although they are
eventually paid, of course, they must
pay bank interest in the meantime.”

Some broadcasters felt some agencies
are using the same tactics on them,
earning interest on money that right-
fully should be earning interest for
broadcasters. Agency sources main-
tained, however, that whatever interest
is being earned in this way is being
earned by advertisers, not agencies.

Concern has reached the point at
which at least one meeting of leading

reps, Station groups and agencies, plus
representatives of the Television Bu-
reau of Advertising, has been held to
examine the problem. This session, a
few weeks ago, in turn led to an in-
formal meeting of the Station Relations
Committee of the American Association
of Advertising Agencies, headed by Phil
Branch of Grey Advertising as chair-
man and Walter Reed of Foote, Cone
& Belding as vice chairman.

Apparently both meetings were large-
ly inconclusive except in their recogni-
tion that a problem exists. A participant
in the AAAA committee session said
they reached the consensus that monitor-
ing commercial performance will pro-
vide verification that a commercial ran
or did not run as ordered, but will do
nothing to correct whatever causes dis-
crepancies in the first place, such as
sloppy instructions, late arrivals, inept
trafficking at the station, etc.

There is widespread belief that great-
er standardization of the forms used in
spot buying would make the process
easier, reduce discrepancies and, in gen-
eral, speed payments. The Station Rep-
resentatives Association, TVB and
AAAA have been and are among the
leaders in efforts to develop standard
forms.

An SRA official noted last week that
standard availability and standard con-

Finch eyes print for
antismoking support

Robert H. Finch, secretary of health,
education and welfare, said last week
that he would begin work to mount
an antismoking campaign in newspapers
and magazines.

Mr. Finch made his view known in
a letter to Senator Frank E. Moss (D-
Utah) complimenting the senator on
his campaign to remove cigarette ad-
vertising from TV and radio.

Mr. Finch said that he was asking
the National Clearinghouse for Smok-
ing and Health to meet with the volun-
tary agencies and later with the Adver-
tising Council “to explore how an ef-
fective campaign in the print media
can best be mounted.”

Meanwhile, an HEW report that will
be released in a few weeks shows that
more than 1 million Americans quit
smoking cigarettes last year. The re-
port shows, it is understood, that older
people as well as young persons are
giving up cigarettes in increasing num-
bers, and that the proportion of young
people who have never smoked is in-
creasing.

And, at the same time, a recent De-
partment of Agriculture report on to-
bacco shows a decline in the use of
cigarettes per person.

firmation forms are in use now and that
efforts are being pushed to develop
standard traffic/film instruction forms
and invoices that will be generally ac-
ceptable to all involved. He acknowl-
edged that getting virtually universal ac-
ceptance would be no small problem.

Slow pay was also a frequent topic
of complaint among broadcasters at-
tending last week’s annual membership
meeting of the Television Bureau of
Advertising (see page 32), and by im-
plication, at least, the subject ulso
reached the speaker’s lectern. Two
agency executives—Justice Gerstle, ex-
ecutive vice president of Ted Bates &
Co., and George Simko, media depart-
ment vice president at Benton & Bowles
—talked about discrepancies.

Mr. Gerstle said profits on TV ad-
vertising are not increasing in propor-
tion to costs, that costs must be cut and
that discrepancies represented one place
to start. He suggested elimination of
piggybacks—whose discrepancy rate, he
said, is 15% higher than for single
units—and standardization of film cod-
ing, invoicing and rate-card formats,
plus longer lead time and improved
delivery of commercials.

Mr. Simko cited discrepancy rates
that he said ran as high as 46%. He
blamed complexity in paper work,
frequency of pre-emptions and failure
of stations to notify agencies of rate
changes. He thought increased use of
computers would help reduce the prob-
lem and said his agency is readyv to
work with stations in solving it.

Radio reps and station sources mean-
while said, for the most part, that while
radio shares the same slow-pay problem
that is besetting television, radio’s prob-
lem is alleviated somewhat by the agen-
cy practice of buying within time
periods in radio, giving greater lee-way
in scheduling commercials and less op-
portunity for discrepancies.

At least one rep said this factor, and
in general less paperwork in radio spot
buying, made slow pay no significant
problem in radio. A number of radio
broadcasters and other reps disputed
this claim.

Agencies traditionally have argued
that stations would get paid faster if
they would grant a 2% cash discount,
and this argument also came up last
week—though not as often as it some-
times has been mentioned. One agency
executive noted that agencies pay print
media promptly in order to take ad-
vantage of the discount they offer.

A rep also brought it up. He was
talking about tight money and high
interest rates. “One of my stations
wanted to give a 2% discount for
prompt payment,” he said. “I told him
it wouldn’t work. Why would an agency
take a 2% discount when it could hold
onto the money for 90 days and eamn
8% % or more?”’
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WIC-TV
First in
nNews

IN THE NATION

National Headliners Club Award for
“Consistently Outstanding Newscasting”

IN PENNSYLVANIA

Pennsylvania Associated
Press Broadcasters Award
for the “State’s Top TV News Operation”

IN PITTSBURGH

Golden Quill Awards for
“Spot News Reporting”’

There’s a reason why TV11 News is First.
See your Blair TV representative.
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sn'/rc// 70 ,
wirec?rv
”“mw& - NMEBC IV PITTSEURGH

roadrasting Corporation: WIIC- TV, Pittsburgh; WSB AM-FM-TV, Atlanta; WHI0 AM-FM.TV, Dayton: WSOC AM-FM-TV Charfotte; WIOD AM-FM, Miami: KTVU, San Francisco-Oakland
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TV campaign costs debate runs on

Three days of Senate hearings produce
little accord; network chiefs offer plans

What is to be done about the spiraling
cost of political broadcasting? Can any
one proposal solve the money problem
while simultaneously facilitating more
rational political discussion? If the
solution would require broadcasters to
make a significant sacrifice of time and
dollars, is that solution justified—and
can the industry live with it?

Broadcasters, politicians and con-
cerned citizens grappled with these and
other related questions last week dur-
ing three days of testimony before the
Senate Communications Subcommittee.
They rarely found areas of significant
agreement, with one rather fragile ex-
ception that ran through the dialogue
like a folk-music refrain: Something
must and will be done.

The official “something” under dis-
cussion was a bill (S. 2876), backed
by 38 senators, that would require
broadcasters to provide each legally
qualified Senate candidate with 120
minutes of prime television time, and
each House candidate with 60 minutes
of prime time, during the last five
weeks before elections, at 70% off
regular commercial rates. The measure
would also permit candidates to pur-
chase a 30-minute block of program
time or its equivalent at 80% off
regular rates. Both time allotments
would be distributed among districts
that reach a substantial part of the
district or state population.

A pair of companion bills have been
introduced in the House (H. R. 13720
and 113721), with the backing of 36
members. However, that proposal was
only part of a wider inquiry. Also under
examination was the plan advanced
last month by the Twentieth Cen-
tury Fund’s Commission on Campaign
Costs in the Electronic Era (BRroap-
CASTING, Oct. 6), headed by former
FCC Chairman Newton Minow. That
plan would require broadcasters to pro-
vide a series of half-hours in prime
time for use by presidential and vice
presidential candidates at half-price.
The programs would be aired simulta-
neously over every broadcast station
and CATYV system in the country, with
allowances only for time zones. They
would be paid for by the federal govern-
ment.

The three network presidents, all
testifying on the same day, were
unamimous in their coolness toward
the Senate bill. They exhibited mixed
reactions to the commission’s proposal.
The network chiefs took some of the
show away from the Senate measure

by offering voluntary proposals for cut-
rate political broadcasts—although here,
as in some other recent instances, the
proposals appeared as last-ditch at-
tempts to ward off legislation regarded
as restrictive by many broadcasters.

The senators themselves did not ap-
pear irrevocably wedded to any one
plan. Three of the subcommittee mem-
bers are among the bill’s co-sponsors
(Chairman John Pastore (D-R.I.) is
not one of these), but the dominant
tone was one of openness. The senators
seemed particularly concerned about
two possible effects of the bill: Its en-
couragement of spots, which some re-
gard as more a detriment than an aid
to constructive debate, and the pos-
sibility that it might simply create a
surfeit of television announcements
without really alleviating the tendency
of politics to become more and more a
“rich man’s game.”

The latter question, which was con-
sidered in particular detail, got some-
what different answers from proponents
of the bill and backers of the Twentieth
Century Fund proposal. Senator James
B. Pearson (R-Kan.), one of the two
senators who introduced S. 2876, was
asked by Senator Pastore if the bill
should be accompanied by a limitation
of campaign funds. He replied that
such a limitation would require full
disclosure, which would probably be an
impractical requirement and would
certainly never pass muster in ths
Senate anyway.

Senator John Pastore

A similar question was directed to
Mr. Minow and two of his colleagues
on the Twentoeth Century Fund Com-
mission, Washington lawyer Thomas
Corcoran and investment banker Ro-
ert Price. Senator Pastore asked: “Don’t
you believe that without limitation of
funds, you’ll give a candidate some ex-
posure without obviating the ability of
a wealthy candidate to smother his op-
ponent?”

Mr. Minow’s answer reflected the
commission’s belief that their proposal
for half-hour blocks of “voters’ time”
would, if implemented, become a
cornerstone of American political life.
“What we’ve given a candidate is price-
less,” he said. You couldn’t buy it with
$200,000,000. It’s simultaneous broad-
casts over every single television, radio
and CATYV outlet in the country. We've
given him something beyond money;
we've given him the undivided atten-
tion of the American electorate.”

Whether the candidites would in fact
receive that “undivided attention” was
the question at issue in the debate over
the usefulness of spots, both as a cam-
paign tool and as a source of illumina-
tion to the electorate. One witness who
dealt with the question was Frederic
Papert of Papert, Koenig, Lois, who
noted he could speak with authority on
the resemblance between selliing a can-
didate and selling soap since he has
done both. Asked if there was a con-
nection, he said: “I think there is. I
don’t think it's a bad one.” Mr. Papert’s
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view was that many issues can be dis-
cussed sensibly within the time limita-
tions of a spot; not only that, he said,
“you reach the people where they are.”
Where are they? “Watching entertain-
ment programs.”

Irving B. Kahn, president of Tele-
prompter Corp., took a different view.
He said CATV can provide opportuni-
ties for extended discussion of the is-
sues, and that this is more valuable than
any spot. He also said a Teleprompter
cable system in Farmington, N. M., al-
lowed local candidates “all the time
they wanted” in prime time, and that
this spectacle compared favorably in
the ratings with broadcasts of network
programs on other cable channels.

One broadcaster who also down-
graded the significance of spots was
Stimson Bullitt, president and principal
owner of King Broadcasting Stations,
who argued that S.2876 should be
passed but should ban rather than en-
courage spots.

Senator Pastore did not encourage
Mr. Bullitt to believe that his proposal
would be adopted. In later dialogue,
however, he too belittled spot announce-
ments as “a little razzmatazz, strictly
Madison Avenue stuff, which doesn’t
contribute much to rational political dis-
cussion.”

When all the reservations had been
aired, however, the debate probably
boiled down to a fundamental disagree-
ment over whether broadcasters should
be required to provide the time. In gen-
eral opposition to that idea, the three
network presidents took the stand.

CBS President Frank Stanton led off
by saying that “governmental mandates
or incentives to broadcasters” are not
the ideal answer—particularly S.2876.
That bill, Dr. Stanton said, “would tend
to increase, not decrease, political ex-

Mr. Goldenson of ABC

penditures by congressional candidates.
It would put candidates for other im-
portant offices at a serious disadvantage.
It would deprive the viewing public of
the balanced programing to which it is
entitled. And without achieving any
counterbalancing benefit to the public
interest, it would impose an unfair and
indeed crippling burden on many li-
censees.”

Dr. Stanton illustrated the problem as
he saw it by the use of charts (see page
28). One showed that CBS's flagship
station, wcas-Tv New York, covers at
least 38 congressional districts with 104
House candidates and five senatorial
candidates in 1968. Another showed the
station’s actual schedule in prime time
for that week, including a few paid po-
litical programs. A third purported to
show what might happen if S.2876 were
implemented and used to fullest ad-
vantage by all local candidates during
the five weeks prior to elections. As-
suming that all political purchases were
for one-minute spots in prime time,
spread out evenly over the five weeks
prior to the election, Dr. Stanton said,
“wcss-Tv and each of the seven other
New York City commercial stations
would have had to provide one and a
half hours of program time and 23 min-
utes of political announcements each
evening for 35 consecutive nights be-
fore the election.”

The CBS president added that the
FCC would have a hopeless task in
attempting to arbitrate time disputes;

Mr. Goodman of NBC

that the bill “would force a competition
in the use of television by congressional
candidates who had not previously
found it practical or feasible”; that the
flood of political programs would “ex-
clude or relegate to undesirable posi-
tions” the programs and announcements
that might be made available to presi-
dential and other candidates, that the
measure calls for an unprecedented
form of program regulation, and that
“Congress would for the first time di-
rectly regulate broadcasters’ rates.”

Dr. Stanton was kinder toward the
Twentieth Century Fund proposal, but
he attacked the idea of required simul-
taneous broadcasts as “astonishingly
inconsistent with the fund’s concern for
the democratic process.”

He called it “force feeding in the field
of ideas.”

(Queried on this same subject by
Senator Pastore, the fund commission
members defended the idea. When
Senator Pastore said “give me a good
legal reason” why simulcasting should
be permitted, Mr. Corcoran replied: “If
one station carries entertainment and
another is required to carry a political
speech, the burden falls inequitably. . . .
You don’t have a constitutional right to
watch something else. . . . There is no
TV without government, so the govern-
ment has a right to share in decisions
concerning TV....”)

Some of the senators doubted that
Mr. Stanton’s bleak picture of the bill’s
possible effects would ever happen as a
practical matter. “If you take anything
to its ultimate, of course, you arrive at
a rather ridiculous position,” Senator
Pastore said during subsequent testi-
mony that dealt with the Stanton analy-
sis.

Dr. Stanton did not propose any spe-
cific voluntary action by CBS, but noted
that “CBS and many other broadcasters
have in fact given political candidates

-

Dr. Stanton of CBS
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Chairman Hyde of FCC

preferential treatment, including signifi-
cant discounts.”

The other two network heads, NBC's
Julian Goodman and ABC’s I.conard
Goldenson, did make concrete offers.
Mr. Goodman said the networks owned-
and-operated stations will give all po-
litical candidates a 50% discount in
1970, and that NBC affiliates will be
given extra network time in which to
air locally purchased political announce-
ments.

Mr. Goldenson said ABC's o-and-o's
are offering a one-third discount next
year and that the metwork will make
that offer to presidential candidates in
1972.

NBC's 1972 plan, according to Mr.

How it was in 1968 campaign
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Mr. Bullitt of King

Goodman, is to offer one-minute spots
at 50% off, and five-minute allottments
directly alter The Today Show and
after the prime-time movies when they
run short.

Mr. Goodman also offered four [rec
prime-time half hours for appearances
by the presidential candidates—which.
he noted, would require suspension of
Section 315. All three network presi-
dents, in fact, renewed their call for
outright repeal of Section 315, but Sen-
ator Pastorc and others assured them
that the Congress has no such intention
at this time.

As an alternativc, Mr. Goldenson
said, there should be a permanent sus-
pension of Secction 315 in presidential

campaigns. Both Mr. Goodman and
Mr. Goldenson supported Dr. Stanton’s
contention that S. 2876 is “unwork-
able,” and that the simulcasting propos-
a] of the Twentieth Century Fund com-
mission is “commandeering” of the air-
waves, as Mr. Goldenson put it.

They also made clear that their ob-
jections to the bill, like those of Dr.
Stanton, were based upon more than
monetary considerations. “For us, this
is a matter of principle, not of dollars,
as our past action and present commit-
ment indicate,” Mr. Goodamn said. “In
our opinion, the special effectiveness of
television does not provide a basis for
discrimination against it.”

An opposing view was taken by Rus-
sell D. Hemenway, chairman of the Na-
tional Committee for an Effective Con-
gress, which drafted proposed legisla-
tion that eventually became S. 2876
(BROADCASTING, Aug. 18). The “old
argument by broadcasters” that such
bills are discriminatory, he said, “seems
finally have been laid to rest by several
recent court decisions. The broadcast
industry is indeed different from news-
papers and other private advertising me-
dia. Broadcasters are in fact unique, li-
censed as they are by the federal gov-
crnment with the express agreemnt and
responsibility to operate in the public
interest. Nothing is more in the public
interest than open lines of communica-
tion at election time.”

He disputed the contention that vol-
untary action is the answer. “. . . While
rates have been somewhat reduced in a
few instances, this represents only a
minute fraction of the stations across
the country,” Mr. Hemenway said.
“There is no reason to expect rate re-

How it would be under new law
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Here's how Frank Stanton, CBS president, explained the
potential effects of bills now pending to give candidates for
U.S. Senate and House cut rates and minimum time guar-
antees: Chart at left above shows prime-time schedule on
wCBS-TV New York during week of Oct. 20-26, 1968. Po-
litical programing is indicated in tone. If present bills had
been law, the schedule could have looked like chart at right.
In lightest tone are programs that were aired in 1968. In
next darkest tone are additional programs that would have
had to be broadcast. In darkest tone are one-minute polit-

ical announcements that could have been accommodated
without disturbing basic schedule. Dr. Stanton pointed out,
however, that under maximum use of proposed law another
18 miinutes of political announcements would have been re-
quired each night, meaning pre-emption of at least one
half-hour program. These calculations are based on the
maximum broadcast use by the 104 candidates for House
and five for Senate who ran in the 38 congressional districts
that lie within the wcBs-Tv grade-A coverage area. This same
sort of pre-emption would occur on all New York stations.
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Mr. Hemenway

ductions on an industry-wide basis, nor
to believe that the repeal of the equal-
time provisions of Section 315 would
result in any more free time than has
been given in the past.”

The FCC, represented by Chairman
Rosel H. Hyde, took an intermediate
view. The commission declined to sup-
port S. 2876 for “several policy rea-
sons”: It affords reduced rates only to
congressmen and senators, whereas the
commission held that a licensee should
be given some discretion in choosing
which of several kinds of political cam-
paign holds the most interest for his
particular area; it provides for spots,
and the commission questioned whether
these would serve the public interest.
Instead, the commission proposed a bill
would institute a ‘“requirement that
a substantial specified amount of prime
time at a specified reduced rate be of-
fered over each two-year period (e.g.
1969-70) to candidates for those races
which the licensee deems of most sig-
nificance to his area, and with the fur-
ther specification of consultation so that
the broadcasters in an area may appro-
priately take into account cach other’s
plans in this respect.”

Chairman Hyde praiscd the Twenti-
eth Century Fund report as an “imag-
inative way of dealing with the most
critical political campaign and contro-
versial issue in this country,” but again
offered an alternative commission plan.
It would make the equal time r>quire-
ment applicable only to major-party
candidates, leaving fringe candidatcs
subject to general fairness requirements.
The chairman said: “We note that,
when freed from the equal opportuni-
ties requirement, there has been no fail-
ure on the part of the broadcasters with
respect to affording time for the presi-
dential candidates, and that the time has
been in substantial amounts, and free.

not just reduced. . . . We believe that
the networks thus effectively discharged
their responsibility to inform the elec-
torate in 1960. They have stated that
they stand ready to do so in every
Presidential election, if freed from the
equal time requirement.”

In a separate statement, Commission-
er Kenneth A. Cox reported that he is
“more favorably disposed” than the
other commissioners to the Twentieth
Century Fund proposal. He argued that
the simulcasting proposal has “real mer-
it” and said: “Surely the careful and in-
telligent selection of our chief executive
merits this much attention, even though
it would involve a fleeting loss of alter-
native programing.”

Among the senators and congressmen
who testified in support of S. 2876 were
Senator Pearson; Senator Ernest Hollings
(D-S. C.); Senator Joseph Tydings (D-
Mr.); Senator Fred Harris (D-Okla.);
Representative Tobert Macdonald (D-
Mass.), and Representative Ogden Reid
(D-N.Y.).

The subcommittee was also notified
by Metromedia and Westinghousz
Broadcasting Inc. that those two com-
panies would provide half-price politi-
cal time beginning next year.

And, in a related development, the
Communications Committee of the U.S.
Chamber of Commerce, under the
chairmanship of Frank P. Fogarty, vice
president - broadcasting of Meredith
Corp., issued a statement saying that
“broadcasting should be accorded the
guarantees against governmental en-
croachment traditionally inherent in a
free press. Broadcasters should not be
required to provide free time or time at
reduced rates for political programs or
announcements, or for programs re-
sponding to opinions expressed in
broadcasts for which time was pur-
chased.”

My, Corcoran, Mr. Minow of Twentieth-Century

4A’'s chairman finds
too few black admen

A strong plea for advertising people—
in agencies and in media—to break
with apathy in employing black execu-
tives was sounded last week by Barton
A. Cummings, chairman of Compton
Advertising, New York.

Mr. Cummings peppered his talk—
made before the Audit Bureau of Cir-
culations’ annual meeting in New York
—with such observations as “the ad-
vertising business is trying, but we are
not trying hard enough.”

“. .. The future of the black man in
advertising is in two sets of hands—
yours and his.”

Mr. Cummings, who is also chair-
man of the American Association of
Advertising Agencies, said that while
most likely no one advertising agency,
advertiser or media company could be
named as having an “official policy pro-
hibiting the employment of black peo-
ple” and could say that on the con-
trary it employs people without regard
to race, religion or color, “the trouble
is . . . that despite the high-sounding
language we've been an all-white busi-
ness for years.”

He said that in addition to advertis-
ing agencies, he included “media—
newspapers, magazines, outdoor com-
panies, radio and television stations and
networks. I include our clients—the
advertisers.”

Mr. Cummings said that while ra-
tionale or subtleties are used by _man-
agement people in not hiring black peo-

ple on the premise this is the policy

they are “convinced was what top man-
agement really wanted,” times are
changing and “we’re finding more black
applicants . . . as we learn how to
look.”
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Is your child’s future worth 6¢?

Now that the war in Viet Nam is lumbering
to an end, we believe people all over the
world are ready to make a choice which may
be available only to this generation: T

1. To continue living in a universe of
international anarchy, teetering on the
brink of nuclear self-destruction.

2. To create a world organized under a
peace system . .. a system in which na-
tions submit their disputes to a World
Court whose decisions are enforced by
a World Police Force. This system
would free nations to concentrate their
total resources on improving the quality
of life for each man, woman and child.

“Impossible? Visionary? Never happen?”
Those were the exact words used by some of
our forefathers in 1787 when 13 separate,
sovereign states met in Philadelphia to orga-
nize a Constitutional Convention. Frightened
. . . despite threats of war between the indi-
vidual states, plus the fear of invasion by
Britain and Spain, they dared to go ahead
...and founded our United States of America.

“Oh, but things were different then!” True,
they were different. Our world has shrunk—
in real terms it is smaller than the territory
covered by the 13 original states. Men go to
the moon in less time than it took to travel
from Maine to Georgia in the 18th century.
Instantaneous electronic communications tell
us what’s happening in Moscow and Peking
faster than New York learned the news of
Boston in 1787.

e e -
| Permanent Peace Is Possible! =
{ Find Out How—Mail This Coupon i

i
I World Federalists-U.S.A. i
| 2029 K Street, N. W. I
{ Washington, D. C. 20006

I
l ( ) Send literature about World Federalists’ |
I
i plans for a war-free world. =
I ( ) Ienclose $ ........ to assist you in
| your work. I
I ( ) Enroll me as a member. Enclosed is :
: $10. my dues for 1969-70. I
| ( )YSend ... ....... reprints of this adver- |
1 tisement. I
I NAMC . oot I
: Address .. ... I
| .
| Town ............ State ...... Zip .. e
| E-10 |
Dt e e S— — — — — — — — —— D E— — —— — . —— —— — J

The world today is more ready to organize
for peace than the American colonies were

in 17871

They did it. We must do it . . . if we are to
survive. There really isn’t any other civilized
choice.

If you've read this far, a lot of questions may
be tumbling through your mind. The answers
are available in pamphlets we will mail if you
will fill out the coupon at the top of this ad.

Do it now—without obligation to anyone—
except, perhaps, the child mentioned in the
headline.

1= We need the help of opinion-makers ... YOU... to let Amer-
i icans know —through editorials, news coverage, special pro-
grams, and announcements—that a practical peace system is

z_xvailable.

This advertisement is published to promote World
Peace Through World Law. It is not copyrighted.
Please feel free to use it in publications, on the air,
in house organs, on bulletin boards. Check the cou-
pon if vou can use additicnal free reprints.

Emy Tannen
The MEDIAmerica Company
7ax. 9414 Crosby Road

i Silver Spring, Maryland 20910

(Published as a memorial to Richard Tannen, age 21, who died in the plane crash at Indianapolis,
September 9. Rick, a senior at Indiana University, was against suffering for all mankind.)
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TVB looks for retail ad dollar

How to get and keep it is subject
of Washington membership meeting

The intensifying drive to boost televi-
sion’s share of the U.S. advertising dol-
lar focused in Washington last week
with the 15th annual membership meet-
ing of the Television Bureau of Adver-
tising.

Emphasis at the meeting was on
boosting retailers’ use of television to
sell their wares. The target, of course,
was the bulk of the ad doliar now going
1o newspapers and magazines. Speakers
on panels set up by TVB at the Shore-
ham hotel meetings were not all op-
timistic. Criticisms of retailers, agencies
and broadcasters were heard frequently.

Several speakers predicted 1970
would not be one of the better vears
for retailing. Television advertising, in
which retailers are becoming an in-
creasing factor, was offered as a means
to maintain sales and profits. Warren
Bahr, executive vice president of Young
& Rubicam, said: “We're going to have
some tough sledding.” He predicted
government budget cuts, high interest
rates and inflation would hurt the retail
market.

Charges that the television industry
was not familiar enough with the prob-
lems of retailers and that it fails to
provide retailers with the necessary
knowledge required to use its medium
effectively were voiced repeatedly.

Alfred Eisenpreis, vice president for
planning for Allied Stores, urged the
broadcasvng industry to set up four
regional centers at universities to de-
velop and train people in retail-televi-
sion techniques. Speaking on a panel
Thursday (Oct. 23) he stressed the
need for trained people in retail organi-
zations.

TVB opened the convention sessions
with the premiere of a film “Small
Business Growing Larger.” The film
gave the case histories of several differ-
ent businesses that grew through their
use of television.

The successful use of television spots
at the local level was described by
David Oreck, president of McDonald
Sales Corp., RCA and Westinghouse
distributor in the New Orleans area.
Mr. Oreck noted his company was
among the top-10 RCA distributors and
declared television “is mostly respon-
sible.”

“Show people how to live a little and
we'll all sell more,” he said. “The
nature of television is crediblity. It is
by nature spontaneous,” Mr. Oreck
said, and he cautioned retailers against

putting so much advertising “in the
can.” The freshness will be gone when
it is used, he claimed.

Mr. Oreck said McDonald produces
its own televison spots and provides a
training program for dealer salesmen
and market management advice. He
predicted an increasing place for small
merchants and said his company uses
TV to sell over the heads of its dealers,
favoring a one-two punch—television
and newspaper.

A Wednesday afternoon panel (Oct.
22) on spot television opportunities in-
cluded Mr. Bahr of Y & R, George
Simko, vice president, media depart-
ment, Benton & Bowles, and Justin
Gerstle, vice president, media depart-
ment, Ted Bates.

Mr. Gerstle stressed that agencies
and the media are interdependent. He
said that television's share of the mar-
ket should double when the market
doubles. Mr. Gerstle emphasized the
need for finding means of cutting ad-
vertising costs and noted that while
costs are increasing, profits are on a
plateadl.

He observed that stations are becom-

Norman E. Cash, president of TVB.
() with HEW Secretary Robert H.
Finch, at the fall convention in Wash-
ington where Secretary Finch gave the
keynote speech, declaring in part: “Just
as advertisers have a line of products,
so HEW has a list of problems. And
their solutions will depend in a major
degree on our ability to comnumicate,
to sell information, ideas and options
to the American public. I think of your
industry as the delivery system that we
in HEW so desperately need to upgrade
the effectiveness with which we dis-
charge our mandate.”

ing more sophisticated in programing,
geared to ratings, and that rate cards
are becoming more complex. Mr.
Gerstle blamed the high percentage of
discrepancies in billing, delaying pay-
ment to the stations, for part of the
cost problem (see page 23). He sug-
gested cutting paperwork, standardized
film identification, standardized rate
cards, invoicing and clearer instructions
would help in the economy battle. He
also suggested restricting weekly rotator
spots, making 30 seconds the basic
spot length and elimination of piggy-
back practices among ways of fighting
the profit squeeze.

Mr. Simko also stressed the com-
plexity of paperwork involved in spot
sales as a cost factor and said in one
case 46% of the discrepancies were
caused by failure of the stations to
notify the agency of rate changes.

Mr. Bahr expressed the belief that
the media needs to think of long-term
growth. “What are we doing in com-
munity service?’ he asked. “We are
only beginning to see the results of
research and development.”

Mr. Bahr warned that clients feel
that television is overpriced and cau-
tioned against pushing profits up. He
criticized a double-standard rate set-
up at some stations. “You reward your
worst customers,” he said.

In a panel presentation specifically
on local television, Willams S. Hansen,
president of Julius Garfinckel & Co.,
Washington, hit again at the theme that
local retailers lack knowledge of the
techniques of television advertising. “I
see television used effectively in other
areas, but I don’t know enough about
it,” he said.

“We are newspaper oriented,” Mr.
Hansen noted. “We are anxious to
reach the television audience; produc-
tion costs are too high; we need infor-
mation on the effectiveness of various
time segments. We need to know if
we need an agency, a timebuyer; we
need to understand ratings, and if the
station will do the production of spots
or whether we should employ a mid-
dleman.”

Others on the panel were: Alfred
Cohen, vice president of Winkleman’s,
Detroit; Sam Burgio, Montgomery
Ward, Albany, N.Y.; Duke Marx, Duke
Marx Advertising, Milwaukee, and Mr.
Eisenpreis.

Mr. Cohen illustrated his advertising
program with a film of commercials used
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BRAGERQGUTMAN’S

u. 5-2222
LEXINGTON ST. & PARK AVE. M

BALTIMORE ! MARYLAND

1969

September 1Le)

BTl
Mr. Donald Campbe

General Manager, WMAR-TV
6400 York Road

paltimore, Maryland 21212

Dear Mr. Campbell: e
Good news should always be sharei agdr£c§;: L e
i 3 response to

sai ioht in our customer
to contain my delig
Sylvia's shov. o
i > ber 3rd for an

i ercial on Septem e
o When the " Joman's Angle'' went ?Ef
calls to the point where we had
tions around the store.

ommercial.

We did a on o]
"Trim-Twist .

sas deluged with L
e t least six stat
tg from the single ¢

exercise device called

i boar
the air our phone. E L
to open order-taking StaL10ﬂS3;2 ini
Long story short - - we sold

Just thought this news ml 134 b!lgl ten your day as it did
us 2 y y

mine.
Best rvegards.
yery truly yours,
i %
Morton M. Yablo sky
Vice President
mmy ; VK

c.c. Mr. Marvin Friedman
Trim Twist, Inc.

90 Beacom Boulevard

Miami, Florida 33135

Brager-Gutman'’s Department Store sponsors a five-a-week schedule in
“The Woman's Angle'’ with Sylvia Scott, telecast live from 1 to 1:30 P.M.,
Monday through Friday. And with great successt We, at WMAR-TV, have long
maintained that the continued loyalty of viewers to Sylvia, with her reputation
for integrity (and that of the station),transcends mere size-of-audience

- yardsticks. But —we hasten to add — Sylvia leads in her time period, share and
L total audience, according to the February / March and May ARB.* (There are no
SYLVIA SCOTT availabilities in ““The Woman's Angle'" at the moment, but you might keep it in

The Woman's Angle' o ot L S

In Maryland
Most People Watch COLOR-FULL

WMAR-TV®

CHANNEL 2, SUNPAPERS TELEVISION
TELEVISION PARK, BALTIMORE, MD. 21212
Represented Nationally by KATZ TELEVISION

*Audience data, if any, used herein are based on standard measurement surveys and are subject to the limitations of the origina! source.
They are estimates only which are not accurate to any precise mathematical degree.
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Retail experts discussing the problems
involved in increasing local television
spots at the TVB convention: (l-r)

successfully to promote his chain of
stores. “We are in TV with both feet,”
he said, “we are in TV because we
want to be identified with the medium
that is part of today’s life.” Mr. Cohen
claimed, “there is too much emphasis
on quantitative results; this is a terrible
approach.” He stressed the need for
careful planning of commercials and
his organization aims to sell its stores
over the long run as the place to shop.

Mr. Burgio described Ward’s Albany
area operation—four stores selling in a
150-mile radius. His technique is to use
saturation spots for three to four days,
and at times using the “full page,”
which involves purchase of a two-and-
one-half-hour movie, utilizing only
seven spots. He said his television
campaigns have boosted sales 50% to
93% on some items.

Mr. Marx described the increasing
demand for expertly produced commer-
cial spots. He said that strips made two
years ago are unusable today. “Retail-
ing is becoming sophisticated,” he said.
“The days of the television salesman go-
ing before the camera in a store to sell
a product are over. I believe variants
will come. There is no right way, there
are no ground rules.”

Mr. Eisenpreis said that retailers
and television stations operators should

Main heads TVB

Guy Main, executive vice president,
Midwest Television, was eclected chair-
man of the board of the Television
Bureau of Advertising at its 15th an-
nual membership meeting at the Shore-
ham Hotel in Washington last week
(see page 32). Mr. Main replaces Don-
ald L. Kearney, Corinthian Broadcast-
ing who will continue on the board.
Other new officers are: Terry H. Lee,
Storer Broadcasting, secretary; James
E. Conley, Meredith Broadcasting
Corp., treasurer, and board members
James H. Ferguson Jr., Springfield Tele-
vision Broadcasting, Jack McGrew,
kprC-Tv Houston and Sprague Vonier,
wTMJ-TV Milwaukee.

i I{.‘ N
sl MR. EISENPREIS |
Duke Marx, Duke Marx Advertising;

William S. Hansen, Garfinckel's; Al-
fred Eisenpreis, Allied Stores; Alfred

get together. “Too often we are in a
debate not a discussion,” he said. “We
can create new business and should
have a greater share of the market.”

But, Mr. Eisenpreis maintained:
“We don’t have some of the informa-
tion that will help retail people. We
need content information, we need to
know how to use television effectively.”
He also expressed concern about spot
costs, citing an average cost of $1,000,
which he said was too much. The costs
should be about $300.

At the final session of the TVB,
Donald Kearney, outgoing chairman of
TVB and Corinthian Broadcasting Corp.
director of sales, urged members to co-
operate with the coming 1970 census.
“I feel TVB members should be willing
to give special assistance to get opti-
mum results,” he said. He pointed out
the importance to advertisers to much
of the information collected in the
census and suggested a three-week
campaign should be conducted by tele-
vision between March 18 and April 8.

KVOS-TV is number one
in local spot awards

First prize in the second annual local
commercials competition of the Tele-
vision Bureau of Advertising was
awarded to Kvos-Tv Bellingham, Wash.,
last week.

The one-minute, color film commer-
cial was judged best of some 600 entries.
The award was presented at the 15th
annual meeting of TVB.

“This year’s winner is a humorous
commercial,” George G. Huntington,
executive vice president of TVB, said.
“More than that it is a selling commer-
cial. The Kvos-Tv entry is entertaining.
But it also combines the elements of ef-
fective salesmanship. It contains the
qualities of demonstration and memor-
ability necessary to make the viewer
react to the advertiser’s message and
intent.” The commercial was produced
for the B.C. Telephone Co.

Awards of merit were given to wBTV-
(Tv) Charlotte, N.C.,, and KHOU-TY
Houston. :

" MR. COHEN

| W

SRR
MR. BURGIO |,
Cohen, Winkelman's; and Sam Burgio,

Montgomery Ward. Panel discussion
was held Thursday.

FCC turns deaf ear
to Banzhaf, Martin-Trigona

Petitions by John F. Banzhaf III and
Anthony R. Martin-Trigona to revoke
the licenses of major ABC owned-and-
operated stations because the network
refused to eliminate all cigarette ads
by the end of the year were denied by
the FCC last week.

A petition by Mr. Martn-Trigona to
revoke the licenses of leading NBC
owned-and-operated stations on the
same grounds was also denied.

Mr. Banzhaf is executive director of
Action on Smoking and Health, and
Mr. Martin-Trigona is owner of a
now-dark UHF station in Marion, Ind.,
and a persistent broadcasting critic.
Their petitions contended that the net-
works’ refusal to terminate the cigarette
spots was contrary to the public interest
and demonstrated that the licensees
placed profits above that interest.

The commission noted that its pro-
posed ban on broadcast cigarette com-
mercials, issued last February, empha-
sized the need for “voluntary” industry
action, and that insofar as the govern-
ment is concerned, “Congress must be
the final arbiter of this matter and must
signal what action is to be taken.”

Agency appointments:

= The Clorox Co. has named Ketchum,
Macleod & Grove, Pittsburgh, and its
West Coast subsidiary, Botsford Ket-
chum Inc., to handle the accounts for
its Liquid Plum’r brand drain opener
and an unspecified new product. The
agency for Clorox’s other products is
Honig-Cooper, San Francisco.

= Robinson, Donino & West Inc., New
York, has been appointed the agency
for Vernon Valley, a new ski resort.
Spot radio and television is planned
for Philadelphia, New York and Long
Island starting in mid-November and
running through February, with a budg-
et of $75,000 to $100,000. Vernon Val-
ley is a division of Great Northern Man-
agement and is located in Vernon, N.J.
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AP Charts a Bright Future
For Regional News
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WEST VA, OHIO STATE
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FILING
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DATAFAX BROADCAST WIRE WE!E WIRE w;u.:

DATAFAX

Here’s a picture of something every-
body talks about, but rarely sees -
an authentic electronic age break-
through. It’s happening right now
in AP Regional Bureaus Coast to
Coast.

From electronic editing, to Data Fax
transmission, to those two big news
desks sitting side by side in every
bureau, to computers that store the
national news while our bureaus are
concentrating on regional news for
you - everything now will be reorgan-
- ized, computerized and mobilized to
give you faster news, more regional

RECEIVE ke l
TRANSMITTERS RS e » ¥ L 4

Columbus: A Typical AP Regional Bureau

news and all the news of the world
and nation.

It will be better news, too, because
more manpower will now be con-
centrated where it does you the most
good: In news gathering, writing and
editing - and right in your own region.
By 1970 it will all be completed -
then AP, the world’s first news service
will have done it again. We will have
moved ahead of the world’s first news
service - AP.

THE ASSOCIATED PRESS

The Indispensable Service

50 Rockefeller Plaza, New York, N.Y. 10020 Plaza 7-1111



Cyclamates won't sour TV billings

Diet drink, food manufacturers hold the line
on media spending in promoting substitute products

The estimated $54 million spent in
broadcast advertising of major projects
containing cyclamates is not likely to
drop much as the manufacturers re-
formulate their products to comply with
the government’s Oct. 18 crackdown
on the alleged carcinogenic-producing
substance.

The diet soft-drink category, which
accounted for almost $27 million in ra-
dio-television advertising in 1968, ac-
cording to Television Bureau of Ad-
vertising and Radio Advertising Bureau
figures, will be replenished with cycla-
mate-free products and generally the
same amount of advertising support.
Spot TV receives the biggest invest-
ment—3$17.7 million of soft drinks,
with $3.7 million in network TV and
$5.5 million in spot radio.

A spokesman for the Coca-Cola Co..
Atlanta, noted there would be a two-
week hiatus of advertising during re-
formulation of Fresca and Tab, but
said this was not a major problem be-
cause there is no large national cam-
paign for these products as there is with
Coke.

“The advertising budget is set,” he
reported, “and we'll use the money we
have budgeted.” The Marschalk Co. is
the agency for Fresca and Tab.

Pepsico, New York (Diet Pepsi).
Royal Crown Cola Co., Columbus, Ga.
(Diet Rite), and Seven-Up Co., St.
Louis (Like), all intend to remove the
cyclamates from their products and
market them under the same names,

so a big advertising change is not nec-
essary. Their agencies are BBDO; Wells,
Rich, Greene and Gardner Advertising,
respectively.

The government announcement cam:
at a slack advertising season for the
soft-drink manufacturers, causing few
complications in campaigns.

Diet-food advertising constitutes
around $21 million in radio-television
expenditures—$13 million in network
TV, $8 million in spot TV, and a small
amount in spot radio. The bulk of this
advertising comes from liquid diet
manufacturers such as the Drackett di-
vision of Bristol-Myers (Metrecal),
Carnation Co. (Slender) and Pet Foods
(Sego).

The Metrecal account was recently
moved from Doyle Dane Bernbach to
Young & Rubicam, and the new agency
has not had time to commit itself to an
advertising schedule, a company spokes-
man pointed out. “We expect the budget
will stay the same,” he added. “Id like
to clarify that many of our products
never had cyclamates—all of the din-
ners and two brands of cookies.”

Spokesmen for both Carnation and
Pet Foods said their products were
being reconstituted and that the process
would not make any material difference
in the advertising. The agencies are
Erwin Wasey and Gardner.

General Foods, White Plains, N.Y.,
pulled off all of its advertising for D-
Zerta low-calorie gelatin dessert, re-
placing some with Jell-O commercials

and getting credit from the networks
for others. Amost $2 million was spent
for General Food's pre-sweetened Kool-
Aid, and the company solved the prob-
lem for this product by filming a special
commercial citing the difference be-
tween pre-sweetened and regular Kool-
Aid. A stand-up announcer in the 30-
second commercial, which ran in place
of other General Foods commercials
last Monday through Wednesday, was
due to be replaced by Danny Thomas
in a commercial filmed in New Orleans
last week. A General Foods spokesman
reported that there had been no com-
mercials for the pre-sweetened Kool-
Aid since August. Grey Advertising is
the agency.

California Canners and Growers,
makers of Diet Delight foods, an-
nounced it cancelled all advertising it
possibly could. “We have a com-
mercial in production—it’s not on the
air yet,” a company representative said.
“We'll come out with more advertising
when our new product comes out.
We're definitely staying in the diet-food
business.” Cunningham & Walsh, San
Francisco, is the agency.

The remaining $6 million in broad-
cast advertising is spent by manufactur-
ers of sugar substitutes and beverages
other than soft drinks.

Burnett realigns

its production group

Leo Burnett Co., Chicago, last week
dissolved its radio-TV commercial-pro-
duction department and integrated alf
production functions into the four cre-
ative groups of its creative-services di-
vision. Burnett is estimated to spend
$20 million a year in commercial TV
production.

While all creative work originates in

How TV-network billings stand in BAR’s ranking

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ended Oct. 12, 1969

(net'time and talent charges In thousands of dollars)

Total Total | i
ABC c8s NBC minutes| dollars |
Week Cume Week Cume Week Cume | week week 1969 1969
ended Jan. 1. ended Jan. 1. ended Jan.1- | ended ended total fotal

Day parts Oct. 12 Oct. 12 Oct. 12 Oct. 12 Oct. 12 Oct. 12 | Oct. 12 | Oct. 12 | minutes doliars
Monday-Friday

Sign-on-10 a.m. $ — 101.9 | § 237.4 4,811.5 [ § 336.0 $ 14,006.5 116 $ 573.4 3,622 $ 18,918.%
Monday-Friday |

10 a.m.-6 p.m. 1,879.3 58,878.8 3,306.5 108,683.6 2,754.0 87,071.3 I 899 7,939.8 36,243 254,633.7
Saturday-Sunday .

Sign-on-6 p.m. 1,409.0 37,009.8 1,557.9 43,505.0 4,106.4 33,177.4 337 l 7,073.3 11,748 113,692.2
Monday-Saturday "

5§ p.m.-7:30 p.m. 630.6 12,949.1 895.7 27.004.4 1,769.7 25,688.8 100 2,296.0 3,822 65,592.3
Sunday

6 p.m.-7:30 p.m. 156.0 5,382.6 544.8 8,659.8 297.5 7,947.9 27 998.3 863 21,990.3
Monday-Sunday

7:30-11 p.m, 6,346.3 193,789.2 8,366.3  260,417.5 7,776.8  258,772.3 451 22,489.4 17,885 712,979.0
Monday-Sunday

11 p.m.-Sign-off 352.2 16,780.7 535.8 7,467.5 504.2 20,177.4 128 1,392.2 3,758 44,425.6

|
Total $10,773.4 $324,892.1 | $15,444.4 $460,549.3 | $16,544.6 $446,791.6 ! 2,058 | $42,762.4 | 77,941 | $3,232,233.0'
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THE - OF ENTERTAINMENT

1 TELEVISION PLACE. CHARLOTTE N. C. 28205

THE WORLD’'S MOST

POWERFUL

&

AL = ADDED TO OUR CITY

CHARLOTTE’S BEST BUY! \
WHAT A DELIVERY!

WITH ONE THROWN SWITCH WE MOVED THE
“CITY LIMITS” OF CHANNEL 18 TO COVER
OVER 665,123 TOTAL HOMES, INCREASING
OUR POPULATION COVERAGE BY 58.9%!"

WE ARE NOW THE WORLD’'S FIRST
TELEVISION STATION WITH . . .

£ 5 MILLION WATTS

*265,243 NEW HOMES

GRADE COVERAGE AREA!

WE'RE PRO{D TO DELIVER
THE FULL LINE-UP OF

EXCITING NEW A% PROGRAMS!

ASK YOUR NEAREST ADAM YOUNG VTM
MAN HOW LITTLE IT WILL COST TO RENT
OUR 5 MILLION WATT FACILIITY.

4
S.CAR, T oo siss”

NEW CITY GRADE “A"
1,079,345 PEOPLE

*ESTIMATED FROM 1960 CENSUS

CHARLOTTE,N.C. ANOTHER WABG TV-AM WWOD AM-FM
D Greenwood, Miss. Lynchburg, Va.
SERVICE " WKAB TV 32 KXEL AM-FM
OF Montgomery, Ala. Waterloo, lowa
B

h

36.2% INCREASE
WDOD AM-FM

Chattanooga, Tenn.

. WOLO TV 25 WLBJ AM-FM
0 BAHAKEL Columbia, S. C. Bowling Green, Ky.
\ [ U} ROADCASTING WBBJTV 7 WKIN AM
THE @ OF ENTERTAINMENT Jackson, Tenn. Kingsport, Tenn.
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Red Hot and Going in
8 OUT OF THE TOP 10 MARKETS

New York, Los Angeles, Chicago,
Philadelphia, Detroit, San Francisco,
Washington, D.C., St. Louis ...
and many other markets!

with GREAT GUEST STARS

Bob Hope, Tony Bennett, Joey Bishop,
Carol Burnett, Sammy Davis, Jr.,
Danny Thomas, Raquel Welch,

Frankie Avalon, Shelley Berman, Bobby Darin,
Jimmy Darren, The First Edition, Zsa Zsa Gabor, John Gary,
The King Cousins, Rich Little, Ozzie & Harriet Nelson,
Martha Raye, Soupy Sales, Joanie Sommers,

The Watts 103rd Street Rhythm Band and many more
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Red Hot and Glowing in first overnight ratings:

IN NEW YORK CITY... IN MIAMI....

WNEW (Ind.) 6:00 p.m. Sunday Oct. 12, 1969 (NBC) 9:00 p.m. Monday Oct. 6, 1969
Virtual tie with WCBS (NFL Football)

NO. 2 STATION IN RN A I 0D
TIME PERIOD* A
BEAT WABC AND ALL WITH 33% SHARE

INDEPENDENTS
IN WASHINGTON...
IN CHICAGO. .. WTTG (Ind.) 7:00 p.m. Sunday Sept. 28, 1969

WGN (Ind.) 9:00 p.m. Sunday Sept. 28, 1969 HELD BEST PREVIOUS
INCREASED BEST RATING IN TIME PERIOD
PREVIOUS RATING IN AGAINST NEW SEASON
TIME SLOT BY 662/3%* NETWORK PREMIERES*

*ARB TELEVISION OVERNIGHT SURVEYS O
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Winterns;

DISTRIBUTION CORP.

9110 SUNSET BLVD., LOS ANGELES, CALIF. 90069
(213) 274-6607

JERRY WEISFELDT
EXECUTIVE VICE PRESIDENT—SALES
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the agency’s Chicago office, Burnett also
has production groups in New York
and Hollywood. The resident producers
in those cities also will be assigned to
specific creative groups though remain-
ing in their present locations.

In Chicago, Robert Tunison, vice
president in charge of the commercial-
production department, becomes an ex-
ccutive producer. Also named execu-
tive producers there are Hooper White,
Jack Phelps and Len Levy. Mr. White,
also a vice president, has been Chicago
creative-production manager. Mr. Phelps
was business manager of the broadcast-
ing commercial-production section. Mr.
Levy was a TV commercial producer.

Business briefly:

American Gas Association, through J.
Walter Thompson Co., both New York,
will sponsor an encore broadcast a
Christmas-season animated special “The
Little Drummer Boy,” Thursday Dec.
18 (7:30-8 p.m. NYT) on NBC-TV.

TheMedia

The American Telephone and Tele-
graph Co., through N. W. Ayer & Son,
both New York, will sponsor “An Eve-
ning with Julie Andrews and Harry
Belafonte” on NBC-TV, Sunday, Nov.
9 (9-10 p.m. NYT).

Eldon Industries Inc., Hawthorne, Calif.,
through Sachs, Finlay & Kayne Inc.,
Los Angeles, has started a sweeping
two-month spot TV campaign in 21 top
markets across the country on behalf
of a newly introduced product, Power-
ide X-1, electric car for kids that sells
for $35. Spot TV campaign for the toy
car is being laid on top of buys on
all three networks in a total of 14 chil-
dren shows.

The Fram Corp.,, Providence, R.I,
through Aitkin-Kynett Inc., Philadel-
phia will sponsor a car-racing special
produced by Triangle Stations and syn-
dicated in over 180 markets this winter.
The documentary, The Time Machines,
covers the national drag championships
at Indianapolis raceway this fall.

D-F-S now serving
‘Breakfast of Champions’

Dancer-Fitzgerald-Sample, New York.
picked up over $3.5 million in billings
last week, much of it in television, with
assignments from General Mills, Min-
neapolis, and the Knitwear Division of
Hanes Corp., Winston-Salem, N.C.

General Mills consolidated its cereal
brands at D-F-S by moving the
Wheaties account from Knox-Reeves.
Minneapolis, which has handled it since
1933. The account is worth close to
$2.5 million, almost all of it in televi-
sion.

The Hanes knitwear account, with
billings in excess of $1 million, moved
from Cargill, Wilson & Acree, Rich-
mond, Va. Although media plans are
not definite, Hanes noted: “It’s a sure
bet we will be in broadcasting and TV
—it has always been an important part
of the Hanes knitwear advertising.”

FCC accused of ‘confusion’

Bar group wants meeting to define policies
that can—and do—disrupt normal procedures

The FCC found itself accused last week
of sowing confusion among broadcast-
ers and of violating the law by chang-
ing “by admmistrative fiat” its policies
regarding the ascertainment of com-
munity needs by applicants and licen-
sees.

The charge was made by the Federal
Communications Bar Association in a
letter from its president, Morton Wilner,
to Commission Chairman Rosel H.
Hyde.

In bhis letter, Mr. Wilner renewed an
FCBA request that the commission’s
staff meet with a bar association com-
mittee in a cooperative effort to define
the commission’s policies in the area
“and to provide for them to be properly
established and promulgated.” An ear-
lier request that the commission staff
meet with the FCBA’s committee was
turned down.

Chairman Hyde, who had not seen
the letter as of Thursday declined to
comment on it. However, one commis-
sion attorney, informed of the Ietter,
said he did not believe that the com-
mission had instituted any changes re-
quiring a rulemaking proceeding.

Mr. Wilner noted that the commission
has set up its own “ad hoc staff study

force which is attempting to prepare a
policy presumably for the benefit of the
commission and its staff, so that at least
the commission’s staff will know and
understand the commission’s policy.”
The commission group is headed by
Commissioner Robert T. Bartley, who
has played a leading role on the com-
mission in such matters.

The alleged illegal changes that con-
cern the FCBA are reflected in various
commission rulings and decisions which
constitute a requirement that applicants
make detailed surveys to determine
community needs.

Such changes, Mr. Wilner wrote to
Mr. Hyde, are “in violation of the
Administrative Procedure Act” since
no one has been notified that the com-
mission’s basic policy on programing,
adopted in 1960, and the decisions
referred to in the application form
“have been modified in significant and
substantial respects by interpretation in
ad hoc situations.”

“For years,” he added, applications
were granted without such surveys as
are now apparently required by ad-
ministrative fiat. For years the form of
the survey was left for licensee dis-
cretion.”

The 1960 policy statement, which is
incorporated in the program reporting
section of the application form, calls
for “documented program submissions
prepared as the result of assiduous
planning and consultation” with mem-
bers of the general public and with
community leaders.

Mr. Wilner said the commission’s
policy statement on community needs
has raised more question in the minds
of broadcasters and their attorneys than
any other. And he said it was unfortu-
nate that the public statements of the
commission and the review board indi-
cate that the commission is following
policies it has followed for years.

“The members of the Federal Com-
munications Bar Association are in a-
greement that the policies and require-
ments in this area have changed and
are still changing,” he said. “But they
have no common understanding as to
what those policies and requirements
are at any particular moment.”

The confusion cited by Mr. Wilner
apparently began developing more than
a year ago, after the commission issued
a public notice aimed at eliminating
any doubts as to what it expects from
broadcasters in response to questions in
the programing section of application
forms. (BROADCASTING, Aug. 26, 1968).

At about the same time, the com-
mission changed the heading of the
section from ‘‘Ascertainment of Pro-
graming Needs” to “Ascertainment of
Community Needs.” This was intended
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We promoted o

One day this spring, 500 high school students
took over the Massachusetts State Government.

' No revolt ... just Student Government Day in
Massachusetts. And when it was over, we had all
taken a giant step toward closing the generation

ap.
i That's why we join with the

Massachusetts Civic League to sponsor Student
Government Day. Why we go all out, with an
8-page special section in the Herald Traveler

devoted to Massachusetts Government and the
. Massachusetts Constitution, for in-school use.
, And with special programming on WHDH-TV,
. including live coverage of the opening ceremonies
at the State Capitol.

Student Government Day is specifically
designed to bring the generations closer together
by gefting kids to think.. .to participate. So are
our other projects —the Greater Bostonians, the
Children's Book Fair, the Repertory of Classical
Dramg, "Classroom 5.’

Why do we think closing the gap is so
vital? Tomorrow is on the other side.

The Boston Herald-Traveler

Corporation is
doing something.

The Boston Herold Troveler Newspapers
WHDH Radio/AM* FM « WHDH Television

X0l WG o i1 i 3 ;
Douglas Boyer of Somerville, Mass., Student Secretary to the Governor s Council. advocates lawering the voting age 1o nineteen,
pefore the Student Committee on Constitutional Law.
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to make the heading conform with the
questions, which refer to “The needs
and interests of the public,” rather than
to programing needs. The form also
requires applicants to list programs de-
signed to meet community needs.

Some attorneys have read the terms
interchangeably. And they say the
commission, even after issuing its no-
tice on surveying “community needs,”
continued to accept surveys aimed at
determining programing needs.

But late last year, they say, “the
rules of the game” began to change.
This occurred after Commissioner
Bartley complained to his colleagues
that the commission was not insisting
on community-needs surveys.

Since then, applicants have been de-
nied at least in part for failure to make
extensive surveys of community leaders
and members of the public on the needs
of their communities—whether, for in-
stance, their community needs a larger
police force or an improved school
system.

This failure was cited by the com-
mission last June in denying McLendon
Corp.’s application to acquire wCAM-
(aM) Camden, N. J. It was also cited
by the review board in denying the un-
contested application of the owner of
wCRY(AM) Macon, Ga.,, for an FM
channel in that city.

Mr. Wilner, in his letter to Chairman

Hyde, urged the commission to adopt
an interim policy which will enforce
the 1960 statement on programing
policy until “the commission has by
proper rulemaking procedures changed
those standards.”

He said the bar association is pre-
pared to aid “the commission in clarify-
ing the standards which it feels should
be applied so that appropriate notice
will be given to all as to the steps which
are required in the ascertainment of
community needs.” He said he cannot
recall another situation in which the
commission has refused to confer with
the association on a matter of mutual
concern.

He described the present situation as
“chaotic,” with applicants having no
understanding of what their responsi-
bilities are. The situation, he added,
“calls for immediate and urgent action.

The members of the FCBA commit-
tee which he said is prepared to work
with the commission are Frank Fletcher,
Paul Dobin and E. Frank Mullin Jr.

ChangingHands

Announced:

The following sales were reported last
week, subject to FCC approval:

» Kkpa(aM) Grand Prairie, Tex.: Sold

“Sold by
Blackburn™

You hear it said quite often.
Perhaps that’s why so many people
are sold on Blackburn.

BLACKBURN ¢« Company, Inc.

RADIO * TV * CATV °* NEWSPAPER BROKERS
NEGOTIATIONS * FINANCING * APPRAISALS

WASHINGTON, D.C. CHIGAGO

James W. Blackburn Hub Jackson

Jack V. Harvey Wiliiam B. Ryan
Joseph M. Sitrick Eugene Carr

Frank Nowaczek Wendell W. Doss
1725 K St. N.w, 333 N. Michigan Ave.
333-8270 346-6460

ATLANTA BEVERLY HILLS
Clitford B. Marshall Colin M, Selph
Robert A. Marshall Roy Rowan

MONY Building 9465 Wilshire Bivd.
1655 Peachtree Rd. N.E. 274-8151
873-5626

Harold Walker Bank of America Bldg.

by Alan D. Feld and others to Boyd
Kelley and Hymen Childs for $250,100
plus assumption of about $540,000 in
liabilities. Mr. Kelley owns Kelley As-
sociates Inc., Wichita Falls, Tex., me-
dia broker. He also owns 51% of
kpwT(AM) Stamford, Tex., and 27%
of krRoP(AM) Brawley, Calif. Mr. Childs
is sales manager for xBox(AaM) Dallas.
KkpA is a daytimer on 730 kc with
500 w.

s Wcce-aM-FM Hartford, Conn.: Sold
by Jac Holtzman and others to Sy
Dresner for $325,000. Sellers own New
York-based Elektra Records. Mr. Dres-
ner owns WELV(AM) Ellenville, N. Y.
Wccece is a daytimer on 1290 kc with
500 w. Wcce-FM is on 106.9 mc with
50 kw and an antenna height of 720
feet above average terrain. Broker:
Blackburn & Co.

s KyaL(aM) McKinney, Tex.: 75%
sold by Robert F. B. Morse and others
to John T. Pickens for $300,000. Mr.
Pickens owns 45% of kxkxw(AM) La-
fayette, La. KvaL is a daytimer on
1600 ke with 1 kw.

= KcMs-AM-FM Manitou Springs, Colo.:
Sold by Charles M. and Madelyn B.
Edmonds to Frederick L. Ingham and
others for $205,000. Mr. Ingham is a
colonel in the Army. Buyers own Sports
Enterprises Ltd., a company engaged
in land development in Colorado.
Kcwms is full time on 1490 ke with 500
w day and 250 w night. KCcMS-FM is
on 102.7 mc with 51 kw and an an-
tena height of 2,070 feet above average
terrain.

= WvoM(aM) Iuka, Miss.: Sold by
E. C. Holtsford to Dr. Kelly Segars
for $65,000. Dr. Segars is associated
with the Iuka Clinic. WvoM is a day-
timer on 1270 kc with 1 kw. Broker:
Chapman Associates.

= KNJo(FM) Thousand Oaks, Calif.:
Sold by Dr. Irving Schaffner to John
H. Poole and Alan Fischler for $70,000.
Seller is a medical doctor. Mr. Poole,
founder of KBIG-AM-FM Avalon-Santa
Catalina, Calif., sold this year to Bonne-
ville International Corp., will be chair-
man of the board and principal owner
of kNJo. He retains a major interest in

.~ Gateshas
- anewline-up
of VHF-TV |
Transmitters |
see pages
- 12-13

—
e e
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wp1o-tv Duluth, Minn.-Superior, Wis.,
and wirT-Tv Hibbing, Minn. Mr.
Fischler, who was vice president and
general manager of kBIG-AM-FM for the
last six years, will be president and
general manager of kKNJo as well as
minority stockholders. KnJjo is on 92.7
mc with 3 kw and an antenna height of
minus 20 feet above average terrain.

Approved:

The following transfers of stations own-
ership were approved by the FCC last
week (for other FCC activities see “For
the Record,” page 81).

= KBLU-AM-TV Yuma, Ariz.: Sold by
Karl Eller and others to Combined
Communications Corp. in stock trans-
action aggregating about $15 million
with Eller group’s nonbroadcast-related
companies and five stations owned by
KTAR Broadcasting Co. (see this page).

» WGoL(AM) Goldsboro, N.C.: Sold by
William S. Page and Jack P. Hankins
to Everett C. Peace Jr., Floyd M. Fox
Jr., Claude S. Whitehead Jr. and Joseph
M. Whitehead for $160,000. Sellers
own WELS(AM) Kinston, N.C. Mr.
Peace has 49% interest in WKBY(AM)
Chatham, Va., and Mr. Fox has interest
in an insurance firm. Mr. C. Whitehead
is a dentist and Mr. J. Whitehead is an
attorney. WGoL is a daytimer on 1300
ke with 1 kw.

Cable television:

Communications Properties Inc., multi-
ple CATV owner, has acquired six
CATV systems serving nine commu-
nities, all in Texas, adding 6,500 sub-
scribers to its rolls. Purchase prices
were not disclosed, but included pay-
ment in common stock and special con-
vertible preferred stock of CPl. CPI,
which went public last May, owns cable
TV systems in Del Rio, Uvalde and
Kerrville, all Texas. Total subscribers
including the newly-acquired systems
now is 20,000. CPI also owns 51% of
a CATV system to be built in Texar-
kana, Ark., and a 50% interest in
Crosswicks Industries Inc., building
CATYV systems in eastern New Jersey.
Last month, CPI acquired Mattco Inc.,
Houston oil equipment manufacturing
firm. Systems acquired by CPI: Barck-
etville, 300 subscribers; Coleman, 1,000
customers; Cisco-Eastland, 1,500 cus-
tomers; Colorado City, 1,000 subscrib-
ers; Bl Dorado, 100 customers; Junc-
tion, 500 customers; Marlin, 700 sub-
scribers; Ranger, 700 customers, and
Sonora, 700 subscribers.

NEED AN AMPEX,
MAGNECORD or SCULLY?

wE 10K
THEM |

TACT CC

CCC winds up merger deal

Combined Communications adds KBLU-AM-TV,
but will give away AM to junior college

The merger of communications compa-
nies headed by Karl Eller and KTaAr
Broadcasting Co. was completed last
week with the FCC’s conditional ap-
proval of the transfer of control of
Eller Telecasting Co. of Arizona, li-
censee of KBLU-AM-TV Yuma, Ariz., to
Combined Communications Corp.

The commission waived its three-year
holding rule and made the grant subject
to the outcome of its one-to-a-customer
rulemaking proceeding.

CCC is an amalgamation of the Eller
group’s stations and other businesses
(Eller Outdoor Advertising Co. of
Arizona; Eller Advertising Co. of Mich-
igan; Myers-Leiber Sign Co., and
Phoenix Magazine Inc., publisher of
Phoenix Magazine and Arizona Wildlife
Sportsman) and the KTAR Broadcasting
stations——KTAR-AM-FM Phoenix; KTAR-

Tv Phoenix-Mesa; KYUmM(AM) Yuma,

and Kyca(AM) Prescott, all Arizona.
The FCC approved the merger of the
KTAR stations into Combined Communi-
cations last year (BROADCASTING, Oct.
21, 1968).
The entire transaction, including the

merger of the Eller properties into
CCC, is estimated to be worth $15 mil-
lion in CCC stock.

The commission also approved the
proposal by Combined Communications
to donate KBLU(AM) to Arizona West-
ern College, a two-year junior college
in Yuma. The donation avoids CCC’s
ownership of two Yuma AM’s and pro-
vides that city with its first educational
radio facility.

However, the proposed transfer of
KBLU-TV would violate the commission’s
interim one-to-a-customer policy since
CCC also controls KYUM(aM), a full-
time station in the same city. CCC has
requested a waiver of the interim policy,
stating that it is willing to take a grant
of the KBLU-AM-TV transfer subject to
the outcome of the rulemaking. CCC’s
board of directors has authorized dives-
titure if that should later be required.

Combined Communications is con-
trolled by Mrs. Henrietta J. Louis and
her sons Michael, Herbert and John J.
Louis Jr., as a family group. The Louis
family has interest in S. C. Johnson &
Son Inc., makers of Johnson’s wax and

Conte see us

NAB CONFERENCES

CHICAGO—October 23 and 24

Palmer House

See Ray V. Hamilton or Richard A. Shaheen

BOSTON-—October 27 and 28
Statler Hilton

See John F. Meagher or C. L. Richards

AND ASSOCIATES,

Fomiillon-Taviclls

INC.

WASHINGTON, D.C.
1100 Connecticut Ave., N.W.
20036 202/393-3456

CHICAGO
1507 Tribune Tower 60611
312/337-2754

Appraisais and Financing

Brokers of Radio, TV & Newspaper Properties

DALLAS

1234 Fidelity Union Life Bldg.
75201

214/748-0345

AMERICA’'S MOST EXPERIENCED MEDIA BROKERS

SAN FRANCISCO
111 Sutter St. 94104
415/392.5671
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other household products. Mr. Eller is
president and a director of CCC. Both
Mr. Eller and John J. Louis Jr. former-
ly were with Needham, Louis & Brorby
(now Needham, Harper & Steers), Chi-
cago advertising agency.

FCC Chairman Rosel H. Hyde and
Commissioners Robert E. Lee and
Kenneth A. Cox voted in favor of the
KBLU-AM-TV transfer. Commissioner H.
Rex Lee concurred in the result, Com-
missioner James J. Wadsworth con-
curred in part and dissented in part, and
Commissioners Robert T. Bartley and
Nicholas Johnson dissented.

Cousins is new NET chairman

The board of directors of National
Educationa] Television last week elected
Norman Cousins, editor of The Satur-
day Review, as chairman to succeed
Everett N. Case, who retired. John
Fischer, contributing editor of Harper’s
magazine, and Peter G. Peterson, chair-
man of Bell & Howell, were elected vice
chairmen. New members are Dr. Wil-
liam G. Bowen, provost of Princeton
University; Mrs. Allan E. Charles, sec-
retary of the board of noncommercial
KQED(TvV) San Francisco; Ralph B.

NAB seeks ‘grass-roots’ support

Local backing is sought particularly
on Pastore-bill and political-time issues

A united front ranging from the grass
roots to the national level of the Na-
tional Association of Broadcasters will
be the only effective answer to mount-
ing attacks on broadcasting, the first
regional fall meeting of the NAB in
Chicago last week revealed.

The call for joint action, starting in
the home town and working more effec-
tively up through the state associations,
was heard frequently during the Thurs-
day-Friday sessions. The focus was
largely upon the pending Pastore bill
and the expectation it would help curb
strike applications against existing sta-
tions, as well as the discrimination im-
plied in proposals for discounts in po-
litical TV time buys.

The ban on cigarette advertising ap-
peared to be a dead issue, except as a
lesson in congressional liaison not
learned. And station owners seemed
agreed the time to learn that lesson is
now, starting with local politicians and
the business community generally.

Thursday morning’s joint radio-TV
session centered chiefly on meeting the
increasing attacks on broadcasting to-
day. Willard E. Walbridge, KTRK-TV
Houston, and chairman of the NAB
board, moderated the panel, which in-
cluded Richard D. Dudley, Forward
Communications, Wausau, Wis.; Simon
Goldman, wJTN (AM) Jamestown,
N.Y.; John H. Lemme, KTLF (AM)
Little Falls, Mont., and Ben A. Laird,
wbuz (AM) Green Bay, Wis.

Mr. Laird drew the first blood of
spontaneous applause in calling for a
unified fight in support of the Pastore
bill, a unification that must start at the
grass roots of the industry and rise
through the state associations as well as
the NAB. He felt broadcasters have
been failing too long in uniting on fed-
eral legislation that directly affects them.

Paul Comstock, NAB’s government

affairs vice president, stressed “there is
nothing more important than to pass
this legislation,” since the Pastore bill
would curb the proliferation of strike
applications that now appears to be
reaching down to smaller-market sta-
tions as well as the big outlets.

Mr. Goldman suggested it may be
time for the NAB to “start parading the
little people” on the Capitol Hill con-
tact circuit “because they are so seri-
ously affected.” He felt the tendency
to send all the big station representa-
tives to Washington suggests to legisla-
tors everyone in broadcasting is making
big profits and won’t be too badly hurt
in proposed legislation such as dis-
counts for political time on TV.

Mr. Dudley noted “broadcasters are
so darn gun-shy” when it comes to po-

Mr. Wasilewski

Rogers, president of Texas Industries
Inc. and chairman of the board of non-
commercial KERA-TV Dallas; and Roger
Revelle, director of the center for
population studies, Harvard University.

FCC says farewells

The FCC is scheduled to honor its two
outgoing members this week. Chairman
Rosel H. Hyde, who has been with the
commission and its predecessor agency,
the Federal Radio Commission, for 41
years, will be feted at ceremonies Thurs-
day morning, in Washington.

litical problems for fear they might
jeopardize a license. He urged them to
“get in up to your navel” in local
politics and assured them “you can be a
great leader if you get involved.”

Legislative liaison, however, is only
one side of the coin, Mr. Lemme stated.
He said station owners must ask them-
selves how well they are accepted by
their peers with respect to public serv-
ice activities and do they do it because
of threats or because of sincerity. “It is
not enough just to be interested in solv-
ing problems,” he explained, because
“we must also lead and stimulate.”

Panel and floor discussion of political
time discount proposals indicated sta-
tion operators there were very much
opposed even though the networks and
some groups are offering cut rate plans
on their own. The thrust of their objec-
tions was that all media should be treat-
ed equally and compensated equally.

Mr. Comstock emphasized the seri-
ousness of the issue and called for care-
ful study without precipitous action. He
noted that while present legislative pro-
posals concern TV time only, the po-
litical discount idea is being discussed
among some for radio as well.

To questions about the FCC’s long-
pending proceeding on proposed rule-
making to limit one station to a cus-
tomer in a given market, John B. Sum-
mers, NAB’s assistant general counsel,
reported the commission is expected
soon to announce further rule-making
in the case and may add a requirement
that some divestiture of existing stations
take place in certain situations. The
present proposal applies just to new
acquisitions. He felt the FCC would
allow smaller market AM’s to add an
FM, though not TV.

Mr. Walbridge, concluding the mom-
ing session, suggested the increased con-
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OUVERWHELMING LEADERSHIP I

EARLY NEWS-6 P. 1.

COMPARE FOR THE NO. 1 NEWS STATION

WSYR-TV’'s EARLY NEWS WITH NEWS SHOWS OF COMPETING STATIONS

March 1969 ARB
223% More Homes Thon Station B; 73% More Homes Than Staotion €

Women

Homes Women 18-49
WSYR-TV* Mon-Fri 6-6:30pm 78,200 62,800 24,700
Station “B™ Mon-Fri 5:30-6pm 24,200 18,000 6,200
Station “C" Mon-Fri 6:30-7pm 45,100 34,600 17,800
WSYR-TV Advantage over Station ‘B” 223% 249% 298%
Station "'C” 73% 82% 39%

March 1968 NSI
252% More Homes Than Station B; B3% More Homes Than Station €

WSYR-TV" Mon-Fri 6-6:30pm 88,000 77,000 30,000
Station “B" Mon-Fri 5:30-6pm 25,000 21,000 10,000
Station “C” Mon-Fri 6:30-7pm 54,000 45,000 20,000
WSYR-TV Advantage over Station "“B"’ 252% 267% 200%

Station "'C" 63% 71% 50%

"WSYR-TV tigures include satellite WSYE-TV, Elmira. N. Y.
Audience measurements are estimates only. subject to the limitations of the source.

EXPERIENCE! KNOW-HOW!
ON-THE-AIR-REPORTERS WHO ARE NEWSMEN!
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tacts with congressmen could be most
profitably achieved by stressing the
“commonality of missions” of the
broadcaster and the politician. Stations
must explain to congressmen “how to
walk the path together” in working to
solve society’s problems, he said, noting
the legislator’s “license” comes up for
regular renewal just as does that of the
broadcaster.

Mr. Wasilewski, speaking at the first
luncheon session on Thursday, struck
at forces that have been attacking
broadcasting.

“That independence is now, and al-
ways has been, a fragile thing,” he
warned.

Mr. Wasilewski said that when peo-
ple “attempt to impose discriminatory
controls over advertising, when they at-
tempt to break broadcasting down into
uneconomic units, when they attempt
to give away free the only thing we
have to sell—time—they are seriously
undercutting broadcasting’s independ-
ence.”

One of the biggest threats to broad-
casting’s independence, he said, is a
movement underway to alter the license-
renewal process. Urging broadcasters to
back the license-renewal bill now pend-
ing in Congress, he said the process
must be “insulated from the pressures
of politics and the subjective personal

preferences of government appointees.”

The proposed legislation would re-
quire the FCC to find that a radio or
television station had not fulfiled its
obligation of service in the public inter-
est before it could accept competing ap-
plications for a facility.

It would be unfair, he said, for a
broadcaster to have to “compete at the
end of his license period against people
who can, and will, promise anything.”

He said: “The FCC has strained at
the leash for 40 years. Most recently,
after the Supreme Court ruled in the
Red Lion case, an internal memoran-
dum was circulated within the com-
mission, asserting that, at last, the com-
mission had authority to regulate pro-
gram formats, to specify types of pro-
grams, and to stipulate minimum per-
centages of time to be devoted to
various program types.”

“And now,” he continued,” we have
a new threat arising out of the WHDH
decision which could be the most ser-
ious of all. The real issue has been
obfuscated by the charge that the li-
cense-renewal regulation gives broad-
casters perpetual licenses. This is, of
course, not true. It is a red herring and
a false issue. The real issue is the con-
tinued independence of broadcast pro-
graming.

“There is no more effective way to

On the Hill pay TV
has mixed prospects

Staggers fails to keep
bill banning pay TV
in Commerce Committee

The House Commerce Committee sur-
prisingly voted last week to refer to its
Communications Subcommittee a bill
that would prohibit pay TV.

The move was made over the strong
objections of Representative Harley O.
Staggers (D-W. Va.), chairman of the
full commttee, who is believed to have
substantial committee support for his
view that pay TV should be banned
(“Closed Circuit,” Sept. 29). The vote
to send the bill to subcommittee was
taken with approximately a third of the
committee members absent, including a
number of Republicans.

The Communicatons Subcommittee,
under the chairmanship of Representa-
tive Torbert H. Macdonald (D-Mass.),
is generally more favorable to pay TV
than the full committee.

The action was reportedly taken in
response to a motion by Representative
Macdonald, who is said to have ex-
pressed the feeling that the matter

should properly be considered by his
subcommittee. Other committee mem-
bers disagreed, arguing that the com-
mittee has previously passed resolutions
calling for full-committee hearings, and
that the bill (H. R. 420) should not be
referred to subcommittee in the absence
of so many anti-pay-TV congressmen.
A motion to table the matter reportedly
lost on a tie vote, after which Mr.
Macdonald’s motion passed.

The subcommittee chairman has in-
dicated he will hold hearings on the bill,
but no date has yet been set.

There was some feeling that this ac-
tion might not be the last word on the
subject, particularly in view of Chair-
man Staggers’s opposition. It was
noted that there have been 23 bills to
ban pay TV introduced in the House
this session, and that technically only
one of these—the initial bill, intreduced
by Representative John D. Dingell (D-
Mich.)—was referred to the subcom-
mittee. Technically, some say, the
chairman could call full committee
hearings on another of the 23 bills, if
he chose to do so. Whether the missing
members will demand full committee
action also remains to be seen. Chair-
man Staggers declined comment on
these possibilities. He said the commit-
tee would “talk it over again” but did
not elaborate.

control broadcasting, the principal news
media in the country, than through the
license-renewal process,” he warned.

At Thursday afternoon’s television
session, Roy Danish, director, Televi-
sion Information Office, cited a signifi-
cant trend to increased use of TIO ma-
terials by the local stations to build de-
fenses against attacks on the medium.
He reported success in TIO’s move to
reach the broad spectrum of the public
now, especially through print ads and
the new on-air spots for stations.

Formerly TIO concentrated on the
nation’s opinion leaders, he recalled,
but said now the need is for general
public awareness of TV’s contributions
to help it escape the whipping-boy role.

“We are convinced that public de-
cisions in both legislatures and courts
are influenecd not only by whatever
consensus may exist among opinion
leaders,” Mr. Danish said, “but also by
general public attitudes as well.”

Floor discussion revealed broadcast-
ers fail to use their own talk programs
or similar vehicles to adequately ex-
plain the role of radio-TV in a more
positive light, yet give promotion widely
to every other controversial viewpoint
from pornography to movie codes to
FCC commissioners. An exception:
Mr. Walbridge’s appearance on Face
The Nation, now scheduled Nov. 23.

William Obserholtzer, vice president
and media director, Leo Burnett Co.,
Chicago, speaking at the TV advertis-
ing panel, cited new dollar growth
areas such as automobiles, national re-
tailers and the franchise field. But he
suggested TV’s greatest growth oppor-
tunity “will come from the medium
itself” as it learns to be more flexible
in helping the marketer solve his prob-
lems.

Robert Lemon, NBC vice president
and general manager of WMAQ-AM-FM-
Tv Chicago, suggested that the new
trends in advertising may well reflect a
return to conservatism, as part of the
natural cycle of things. He urged con-
tinued attention to the approach to ad-
vertising, citing the need to emphasize
values as well as value and qualities as
well as quality.

Jacob A. Evans, Television Bureau of
Advertising vice president and panel
moderator, pointed out that losses in
cigarette advertising can more than be
replaced through retailing dollars.
“There’s a lot of gold in those newspa-
per hills,” he said.

Hamilton Shea, Gilmore Group, Har-
risonburg, Va., reported on the progress
of the secondary TV market committee
in working on a variety of issues, in-
cluding cable television. It is the con-
sensus of the committee, he said, that
wired TV cannot serve the entire nation
but is a worthy supplement. Smaller TV
stations, though, face rigid operating
restrictions while CATV is relatively
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A proud salute
to those BMI writers
who won .
the Third Annual
Country Music
Association

Awards.

Song of the Year: Album of the Year:
“Carroll County Accident” “Johnny Cash at San Quentin”
by Robert Ferguson, A Columbia album recorded by Johnny Cash
published by Warden Music Co., Inc. i and containing these BMI-licensed works:
and recorded by Porter Wagoner on RCA Victor r “] Walk the Line”
Single of the Year: “Folsom Prison Blues”
“ Boy Named Sue" Composer: Johnny Cash

Publisher: Hi-Lo Music, Inc.
“Starkville City Jail”
“San Quentin”
Composer: Johnny Cash
Publisher: House of Cash, Inc.
“Darling Companion”
Composer: John Sebastian
Publisher: Faithful Virtue Music Co., Inc.
“Wreck of the Oid 97"
Arrangers: Johnny Cash, B. Johnson, N. Blake
Publisher: Southwind Music, Inc.

by Shel Silverstein,
published by Evil Eye Music, Inc.
and recorded by Johnny Cash on Columbia

Entertainer of the Year:
Best Maie Vocalist:
Johnny Cash

Vocal Group of the Year:
Johnny Cash and June Carter

Female Vocalist of the Year:

Tammy Wynette “A Boy Named Sue” )
Instrumentalist of the Year: Composer: Shel Silverstein
; Publisher: Evil Eye Music, Inc.
Chet Atkins . ; "
] Peace in the Valley
Comedian of the Year: Composer: Thomas A. Dorsey
Archie Campbell Publisher: Hill and Range Songs, Inc.

ALL THE WORLDS OF MUSIC ALL OF TODAY’S A(U'l')IEI"\iCE_.

BROADCAST MUSIC, INC.
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unfettered, he said, asking that this dis-
parity be more clearly studied and cor-
rected.

Thursday afternoon’s radio session
heard Maurice Webster, vice president,
division services, CBS Radio, call for
more imaginative selling, not just more
intense selling, if the aural medium is
to continue sales gains. *“The commer-
cial is the key,” he said, referring to the
sponsor’s restless search for better ad-
vertising that is most evident in agency
account switches.

Mr. Webster felt “many broadcasters
really dom’t understand advertising.
They know what they like, but they
don’t know what’s likely to produce re-
sults.” He urged them to meet more
agency creative people, and do some-
thing about their own station’s com-
mercials by screening out the dubious
ones and congratulating clients for the
good ones.

The windup small market feedback
session, moderated by Ray Livesay,
WLBH(AM) Mattoon, Ill,, again found
station operators greatly disturbed over
the media discrimination implied in the
proposals to discount political time. A
straw vote called for from the floor
found the majority in opposition to po-
litical discounts and disclosed strong
feelings on both sides of the question
of whether the NAB itself should or
should not take a policy position on po-
litical rates.

Philip Spencer, wcss(AM) Amster-
dam, N. Y., and Ernie Sanders, NAB
regional manager, helped Mr. Livesay
field the questions from the floor, in-
cluding requests that there be a new
focus on the grass roots broadcaster and
his problems. Ross Case, KWAT-AM-FM
Watertown, S. D., suggested the NAB
policy hangup on political rates was
only symptomatic of the association’s
broader problem. He contended NAB’s
officials are more tuned to Capitol Hill’s
pressure demands than they are to the
desires of small station members.

Mr. Livesay emphasized that the feed-
back sessions are being held this fall for
that express purpose and said the NAB
is well aware of the importance of the
1,400 small market members which
comprise the grass roots of the broad-
casting business as well as the country.

Networks, NAB denounce

new radio rate hike

ABC, CBS, NBC and the National As-
sociation of Broadcasters last week
asked the FCC to reject revised radio
transmission rates submitted by AT&T
which would add almost $3.5 million
annually to transmission costs. The rates
are scheduled to go into effect Nov.1.
The networks and NAB also urged
that the rates be set for hearing if they
are not rejected for filing. NAB asked

Wasilewski hits
southern tactics

NAB president believes
calls for Johnson ouster
can only make him martyr

Actions of presidents of four southern
state broadcaster associations calling for
removal of FCC Commissioner Nicho-
las Johnson (BROADCASTING, Oct. 6)
were decried last week by Vincent T.
Wasilewski, president of the National
Association of Broadcasters.

The presidents of the associations of
North and South Carolina, Florida and
Georgia had asked the NAB to seek
Commissioner Johnson’s impeachment,
following his criticisms of the industry
and its news operations (BROADCASTING,
Sept. 22).

Mr. Wasilewski, speaking to the fall
convention of the North Carolina Asso-
ciation of Broadcasters in Winston-
Salem, Oct. 20, said the proposals could
do more harm than good. Although he
sharply scored the commissioner, Mr.
Wasilewski said any serious attempts by
the NAB to remove him probably
would succeed only in “making a
martyr of the man.”

“Thus, I think . . . while it may be
personally therapeutic to ventilate our
feelings in strong language . . . we need
to carefully evaluate what would be
best for the public interest and best for
broadcasting,” Mr. Wasilewski said.

Mr. Wasilewski attacked the recent
report of the President’s Commission on
the Causes and Prevention of Violence
that was critical of violence shown on

television. He charged the report “mis-
led the American people regarding the
response of the industry to appeals to re-
duce violence.” He declared that the re-
port was issued in the middle of a sea-
son in which “both the incidence and
total amount,” of violence had been
substantially reduced.

The NAB head continued his running
fight against proposals that the cigarette
industry be given antitrust exemption in
order that it might agree to end all com-
mercials on television and radio Jan. 1.
He said the broadcasters would stick to
their promise to phase out commercials
in four years and again noted that other
advertising media are not required to
carry antismoking promotions while be-
ing free to carry tobacco commercials.

Regarding the issue of the cost of
political time on radio and television,
Mr. Wasilewski noted two proposals be-
fore the industry.

One before Congress would require
stations and networks to carry political
candidates, in some cases, at 20% of
the regular rate. Another, put forth by
a Twentieth Century Fund study, would
turn the entire broadcasting system over
to political broadcasts at a certain time.
Cost would be half price, paid by the
government. Mr. Wasilewski said some-
thing needs to be done but that neither
of these proposals is satisfactory.

On the issue of discrimination in em-
ployment, the NAB president com-
mented on FCC rules requiring a pro-
gram for equal-employment opportuni-
ties at every station. He criticized the
requirements for seeming to assume
that broadcasters are guilty of dis-
crimination and requiring them to as-
sume the burden of proving they are
not.

that “as a minimum” the rates be
suspended for 90 days beyond Nov. 1.

AT&T’s originally proposed rates for
AM-FM line charges were rejected by
the commission’s Common Carrier Bu-
reau. The bureau said the company had
failed to give reasons for the changes in
rates orjustified their increase, as required
by commission rules. AT&T was given
30 days to remedy the alleged defects
(BROADCASTING, Sept. 22). A revised
tariff was submitted Sept. 25.

NAB, noting that hearings have al-
ready been scheduled on AT&T’s pro-
posed changes in television line charges,
said the revised radio rates were “‘un-
warranted and unreasonable” and
should be considered in a single pack-
age with the TV rates as originally
submitted.

“Certain of the issues which under-
scored the need for a hearing as to the
television changes are common to both

radio and television,” it said.

“Radio stations, particularly the
smaller stations, faced with the reality
of the increased rates must consider
necessary adjustments in network-affili-
ate relationships, business and financial
planning, and other areas of their opera-
tions which would be affected, NAB
said.

And it called “Appropriate technical,
budget and financial, and operational
analysis of the proposed changes must
preceed any actual adjustments.”

The three networks said AT&T had
not remedied the deficiencies cited by
the commission in regard to the original
rate proposals.

They asked the FCC to require the
company to keep records of any rev-
enues collected under the revised tariff
to enable the commission to order re-
funds in the event it again finds the
tariffs improper.
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WPIX must defend
license at hearing

Johnson, Bartley want
media concentration
added as an issue

Wrix Inc., which saw the FCC renew
its license for wPIx(Tv) New York and
then rescind that action, last week was
ordered into the comparative hearing in
which it will seek to hold onto its fran-
chise against the challenge of a local
group seeking the station’s channel 11
for itself.

The date and place for the hearing
were not set.

Several issues—including one provid-
ing a possible basis for disqualifying
WPIX as a licensee—stem from allega-
tions that wrIx news personnel distorted
the news.

The allegations led to the commission
decision in June to withdraw its grant
of renewal to WPIX, an action that per-
mitted Forum Communications In¢. to
file its competing application.

The commission ordered the hearing
on a 7-to-10 vote. But Commissioner
Robert T. Bartley, in a statement in
which Commissioner Nicholas Johnson
joined, said he would add an issue to
determine whether wrix has an undue
concentration of control of mass media.

WPIX is part of the Tribune Co. com-
munications complex. It owns wicc
Bridgeport, Conn., and is in turn con-
trolled by the News Syndicate Co., pub-
lisher of the New York Daily News. The
Syndicate Co., in turn is owned by the
Tribune Co., which owns WGN-AM-TV
Chicago, KDAL-AM-Tv Duluth, Minn.,
and KWGN-TV Denver, as well as news-
papers in Chicago and other cities.

Forum, which is composed of broad-
casting executives, performers and com-
munity leaders, is headed by Lawrence
K. Grossman, former NBC advertising
executive who operates an advertising
agency in New York. He is president
and 17.3% owner of Forum.

The commission staff originally
granted wPIX’s renewal application on
May 22—just hours before attorneys for
Forum submitted its application. The
timing of the two actions generated a
bitter internal controversy, with Com-
missioner Johnson accusing the staff of
rushing through the wprIX renewal in
order to bar the competing application.
Broadcast Bureau Chief George Smith
denied the charge.

But on the same day that the staff
acted, a letter from a former WPIX news
staffer accusing wpIx personnel of us-
ing old film clips to illustrate current
events surfaced at the commission. A
staff investigation of the charges led the

commission to withdraw its renewal
grant and, thus, open the door to
Forum’s application.

The letter itself provided the basis
for additional controversy. It had been
written in December 1968 by former
wrix staffer Nancy McCarthy to a
friend, Arthur Alpert, a freelance TV
producer, who promptly referred it to
Commissioner Johnson. The commis-
sioner said he had not disclosed it earli-
er because the author and addressee had
requested it be confidential. However,
Miss McCarthy and Mr. Alpert subse-
quently said they had made no such re-
quest (“Closed Circuit,” July 14).

The issues growing out of the staff in-
vestigation of Miss McCarthy’s charges
include a question as to whether the li-
censee or any of its employes “distorted,
falsified or misrepresented news.”

The commission will also seek to de-
termine whethzr wpix has demonstrated
adequate knowledge and control of its
news operation and what steps it took to
exercise control after “disclosure of the
facts” related to the news-distortion is-
sue.

And in light of the evidence devel-
oped on those issues, the commission
said, it will determine whether wpix
“is disqualified to remain a licensee”
or if not, whether demerits should be
assessed against it.

Wrix will also be required to demon-
strate its efforts to ascertain community
needs and interests and the means by
which it proposes to meet them. Forum
does not face a similar issue.

Forum’s issues deal principally with
financing, including a question as to
whether Forum will be able to raise suf-
ficient funds to build and operate a sta-
tion for three months after a grant.
Another issue is whether several prin-
cipals, including Mr. Grossman, have
sufficient liquid assets to meet their com-
mitments to Forum.

Discrimination
in film hiring?

Justice reported ready
to move against networks
and Hollywood studios

The U.S. Department of Justice has
enough evidence of a pattern of job
discrimination to warrant lawsuits
against CBS, ABC, 20th Century-Fox,
Walt Disney Productions, Paramount
Pictures, Columbia Pictures, Metro-
Goldwyn-Mayer, Warner Bros. Pictures,
the Association of Motion Picture and
Television Producers, the International
Alliance of Theatrical Stage Employes
and other craft unions, the Los Angeles
Times reported last week.

Only NBC and Universal City Stu-
dios, among major West Coast film pro-
ducers, would be exempt from job dis-
crimination charges, the newspaper
said. Institution of such a suit would
be the first time the Justice Department
has acted on an industry-wide basis
since the Civil Rights Act of 1964 pro-
hibited job discrimination.

The Justice Department has declined
to comment on the newspaper report.
According to the Times, however, the
department’s strategy is “to try to avoid
court litigation by negotiating with the
prospecitve defendants. Should the ne-
gotiations result in an agreement, it
would then be ratified in court through
issuance of a consent decree. If no
agreement is reached in negotiations, the
department will then file suit against the
industry.”

Apparent principal target of the
Justice Department action, the news-
paper reported, is the so-called experi-
ence roster system under which craft
unions furnish workers for studios. Un-

Bob Pauley disputes
version of his exit

Robert R. Pauley, ousted as president of
Mutual Broadcasting System two weeks
ago, took issue last week with surviving
officials’ explanations of the company
action.

Mr. Pauley’s discharge was an-
nounced by John P. Fraim, chairman
and president of Mutual Broadcasting
Corp., MBS’s parent company, after a
stockholders meeting in Washington
(BROADCASTING, Oct. 20). In explana-
tion it was said that affiliate relations
had been unsatisfactory and that Mr.
Pauley had fallen out with other
officials.

During the week of the stockholders
mezeting Mr. Pauley made himself un-

available for comment, a condition he
said last weck was imposed by mutual
agreement at the time he was fired.

“Upon being summarily dismissed by
long-distance telephone by Mutual’s
chairman two days prior to the stock-
holders’ meeting,” said Mr. Pauley, “I
was taken aback to read of it in the
press since it was our clear and mutual
understanding that neither of us would
issue anything at the time and Mutual
would not do so without its being
cleared with me in advance. I kept my
word.”

He called Mutual officials’ statements
“ridiculous.” In other quarters it was
pointed out that Mutual’s affiliate list
had grown under Mr. Pauley’s presi-
dency—and in the face of enormous
expansion of ABC Radio’s affiliate list
under the latter’s four-network.
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der this system all persons on the
rosters must be employed or offered jobs
before the film studios can hire from the
outside. Supposedly there is evidence
that some experience rosters contain no
Negroes or Mexican-Ameri¢ans and that
the rosters are maintained to exclude
minorities from jobs in the film industry.

The Justice Department’s involvement
stems from three days of hearings held
in Los Angeles earlier in the year by
the U. S. Equal Employment Opportun-
ity Commission which found “clear
evidence of a pattern of discrimination”
in the employment practices of film
studios (BROADCASTING, March 17).
EEOC commissioners voted at that time
to ask for Justice Department legal ac-
tion against the film industry under
Title VII of the Civil Rights Act. of
1964.

NCCB to honor Johnson
at luncheon on Nov. 6

FCC Commissioner Nicholas Johnson
will deliver “a major address” at a
luncheon in his honor sponsored by the
National Citizens Committee for Broad-
casting at the St. Regis hotel in New
York Nov. 6, the committee announced
last week.

Charles Benton, president of Films
Inc.,, who was responsible for a two-
year, $200,000 grant to NCCB from the
Benton Foundation, will also speak.
NCCB Chairman Thomas P. F. Hoving
will preside.

The luncheon is being held “to ex-
press support for Commissioner John-
son’s steadfast and courageous stand in
the public interest at a time when there
is a rising tide of criticism against [him]

Carolina outlets survive ‘strike’ charges

FCC cites offsetting factors in Asheboro case,
says it's not persuaded of guiit in Canton case

The licenses of WGWR-AM-FM  Ashe-
boro, and wwit(aMm) Canton, both
North Carolina, were removed from
immediate jeopardy last week as the
FCC declined to revoke the licenses of
the former or to deny license renewal
to the latter.

In both cases, the licensees had been
involved in charges of filing of “strike”
applications designed to stifle potential
competition stemming from applica-
tions for new stations.

In the proceeding involving the
WGWR stations, the manager of wWGwr
and the son of a majority stockholder
in licensee Asheboro Broadcasting Co.
were found to have filed an applica-
tion for a new AM station in 1961 in
Mebane, N.C,, “partly to obstruct or
delay grant of a new standard broad-
cast application for Asheboro.”

The commission concurred with FCC
Hearing Examiner Thomas H. Dona-
hue, who in an initial decision released
last year concluded that although the
application was filed “at least in part”
to block a competing application, therc
were offsetting considerations that “tilt
the scales in favor of nonrevocation.”

The commission observed that the
filing took place almost ten years ago:
that Roy Cox Sr., head of Asheboro
Broadcasting at the time of the mis-
conduct, is dead, and that the filing was
undertaken after a legal go-ahead from
counsel who misconstrued commission
rules regarding strike applications, “al-
though advice of counsel cannot excuss
a clear breach of duty by a licens-
ee....”

In the wwiT case, a hearing was set
for the station’s license renewal in
1967 primarily to determine whether

licensee Western North Carolina Broad-
casters Inc. had been involved in the
filing of a strike application to block
a competing application for a new AM
station in Canton, N.C. Hearing Exam-
iner Chester F. Naumowicz recom-
mended against renewal in a 1968 in-
itial decision, concluding that one of
WwwiIT’s principals had participated in
a strike application.

In reversing that decision, the com-
mission said it was *“not persuaded”
that the application for a new AM in
Asheville, N.C. had been filed to block
a rival application.

In its decision in the wGowr case, the
commission reaffirmed that it “looks
with extreme disfavor upon efforts by
licensees, or individuals closely identi-
fied with such licensees, to impede the
inauguration of a competitive broadcast

Kaiser creates division
for its FM outlets

Establishment of a separate FM sta-
tions division was announced last week
by Kaiser Broadcasting, Oakland, Calif.
Announcement by Richard C. Block,
vice president and general manager of
the radio-TV group broadcasting firm,
said that Kaiser plans to actively seek
new FM properties. Present FM hold-
ings are KFoG San Francisco and w.JTB
Boston.

Mr. Block also said that Peter V.
Taylor, general manager of wJis, had
been appointed general manager of the
new FM division. His headquarters will
remain in Boston.

and his philosophy,” according to the
committee’s executive director, Ben
Kubasik. The luncheon is also intended
to serve as a forerunner to a “National
Strategy Conference on Citizens Rights
in Broadcasting,” scheduled for March
30, 1970 at the New York Hilton.
The committee’s board of trustees and
members, foundation leaders, national
organization heads and “interested pri-
vate citizens” are expected to attend.

NBC sees 22 million color TV's

The estimate of U.S. TV housholds with
color sets is up to 22.2 million, or
37.5% of all television households,
NBC said last week. Thus, three out of
eight TV households are now equipped
to receive colorcasts. NBC said the esti-
mate is as of Oct. 1.

service by filing strike applications. Any
licensee who is found to have partici-
pated in the filing of an application,
one of whose purpose is the obstructing,
impeding or delaying of a grant of an-
other application, places in jeopardy the
authorization for the existing station
which is the intended beneficiary of the
‘strike’ application. This policy obtains
even if the intention to obstruct, im-
pede or delay is not the sole reason for
participation and even if the ‘strike’
applicant intends to build and operate
the proposed station if his application
is granted.”

Nixon science aide
on NAEB agenda

Dr. Lee A. DuBridge, science adviser
to President Nixon, will be the banquet
speaker at the 45th annual convention
of the National Association of Educa-
tional Broadcasters in Washington Nov.
9-12.

Dr. DuBridge, former president of
the California Institute of Technology,
was chairman of the board of noncom-
mercial, educational KCET(TV) (ch. 28)
Los Angeles. He was also a member of
the Carnegie Commission which in
1967 recommended the establishment
of the Corp. for Public Broadcasting.

The keynote speaker at thc NAEB
convention will be writer Marya
Mannes on “Educational Broadcasting
and Social Responsibility,” the theme
of the NAEB meeting.

Other speakers: Richard G. Hatcher,
mayor of Gary, Ind.; John W. Macy
Jr., president of the Corp. for Public
Broadcasting; James Day, president of
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National Educational Television; Sir
Charles Moses, secretary-general of the
Asian Broadcasting Union, and Dr.
John I. Goodlad, University of Cali-
fornia at Los Angeles.

During the more than 40 sessions—
ranging from station promotion and
development to cable TV—educational
broadcasters will hear Dr. James Allen,
assistant secretary of health, education
and welfare and U.S. commissioner
of education; Raymond Stanley, Office
of Education; Robert Swezey, CPB; Dr.
Robert Hilliard, FCC educational broad-
casting chief; Layhmond Robinson,
Urban League; and Dr. Lee S. Dreyfus,
president, Wisconsin State University.

The association’s distinguished serv-
ice award this year goes to Jack White,
past president of NET and now presi-
dent of the Cooper Union for the Ad-
vancement of Science and Art, New
York.

New hang-up for
Burch and Wells

Three citizens’ groups ask
to voice their opinions
on FCC appointees at hearing

Dean Burch and Robert Wells will
have to clear another hurdle on their
way to becoming, respectively, FCC
chairman and commissoner. The Senate
Communications Subcommittee  will
hold an extra hearing today (Oct. 27)
to hear representatives of three groups
that oppose the nominations.

The National Citizens Committee
for Broadcasting will be represented by
two of its members: the Rev. Robert F.
Drinan, S.J., dean of the school of
law at Boston College, and William B.
Branch, a freelance writer. A. Mas-
sachusetts-based group called Action
for Children’s Television will be rep-
resented by its president, Mrs. Lillian
Ambrosino. The Citizens’ Committee
to Save WFMT(FM), a group formed
to oppose the transfer of that Chicago
classical-music staton to WGN Conti-
nental FM Co., will send Robert Ben-
nett, a former assistant to FCC Com-
missioner Nicholas Johnson.

The groups won an opportunity to be
heard after Senator John O. Pastore
(D-R.1.), chairman of the subcommit-
tee, received a letter from Absalom
Jordan Jr., national chairman of Black
Efforts for Soul in Television, charging
that the Burch-Wells confirmation hear-
ing earlier this month (BROADCASTING,
Oct. 20) was a “travesty” of meaning-
ful debate. Mr. Jordan appeared at the
hearing in opposition to the nomina-
tions, accused Mr. Burch of being a
“rich, white racist” and called for the

appointment of a black FCC commis-
sioner.

In his letter, Mr. Jordan urged that
other opponents of the nominations be
given an opportunity to testify. “Other-
wise,” he said, “we can only conclude
that the Senate Communications Sub-
committee was trying to engineer a
railroad job. . . .”

Senator Pastore read the letter at
fast week's hearings on proposals to
provide cut-rate broadcast time for
political candidates (see page 26), and
strongly denied any “railroad” attempt.
At an executive session last week, ac-
tion on the nominations was deferred,
after which the three groups appearing
today contacted the subcommittee ask-
ing to be heard.

The new development is not expected
to stand seriously in the way of confir-
mation of either nominee, but will
inevitably delay the process. If for
some reason the delay extends beyond
Oct. 31, incumbent FCC Chairman
Rosel H. Hyde plans to leave the com-
mission anyway. It was noted last
week that if he stayed beyond that date,
Chairman Hyde would lose $1,200 a
year in pension funds because of a
technicality.

Commissioner James J. Wadsworth,
who is slated to be replaced by Mr.
Wells, is also anxious to leave. How-
ever, the commissioner’s letter of resig-
nation stipulated that he would remain
until confirmation of a successor.

Three outlets set up
Montana TV network

Formation of the Montana Television
Network by KOOK-Tv Billings, KRTV(TV)
Great Falls and XxLF-Tv Butte as a
regional package buy for national ad-
vertisers was announced last week. Ad-
vertisers using the network will be of-
fered approximately 15% discount
from the combined rates of the three
stations.

The stations have been part of the
Skyline TV Network of Montana and
Idaho stations, which is going out of
business (BROADCASTING, Sept. 29). A
separate Idaho network reportedly is
in the process of formation by KTVB-
(Tv) Boise and its satellite KTVR(TV)
La Grande, Ore.; and by KMVT(TV)
Twin Falls and xIFI-Tv Idaho Falls-
Pocatello.

Donald G. Bradley, former general
manager off XKRTV(Tv), will be general

NEED A SPOTMASTER or
SPARTA TAPE CARTRIDGE?
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manager of the Montana network, with
headquarters at Billings (P.O. Box 2557,
telephone [406] 252-5611). The net-
work will be represented nationally by
Avery-Knodel, in Seattle and Portland
(Ore.) by Moore & Associates, and in
Canada by Andy McDermott Sales Ltd.

Cox finds no cause
for renewal fears

Commissioner says WHDH-TV
was a special case, but
he does not explain why

FCC Commissioner Kenneth A. Cox
is seeking to assuage fears broadcasters
may have concerning challenges at li-
cense-renewal time, and to persuade
them that the Pastore bill many of them
are backing as a result of those fears
may not be in their own long-range in-
terests.

The commissioner made those points
in a speech two weeks ago before the
Kentucky Broadcasters Association, in
Lexington, and before the eastern and
southeastern chapters of the National
Religious Broadcasters in Washington
last week.

And Commissioner Cox, in his Lex-
ington speech, which dealt with a num-
ber of issues confronting the industry,
twitted BROADCASTING magazine for its
“viewing with alarm” the broadcasting
scene. He titled his remarks: ‘“‘Are
Things Really as Bad as They Say? or
Have You Read any Good Editorials
in BROADCASTING Lately?”

Commissioner Cox, in Lexington,
said the wHDH-TV Boston case, which
precipitated broadcasters’ concern about
competing applications and led to the
Pastore bill, has “special circumstances
. . . which may well distinguish it from
most others.”

The commissioner did not elaborate
on how the case, in which the commis-
sion denied license renewal to the Bos-
ton Herald-Traveler and awarded the
channel to a competing applicant, dif-
fered from others. He did not partici-
pate in the 3-to-1 decision since he had
been a party to the case as chief of
the Broadcast Bureau before he joined
the commission.

But the commissioner, noting that a
number of competing applications
have been filed against renewal appli-
cants, expressed tht view “that most of
the existing licensees” in those cases
“will win renewal.” He added, however,
that in some cases the commission may
find that the station’s past operation has
been deficient and that the new appli-
cant seems likely to provide a better
service for the public.

In both speeches, he said the industry
“has overreacted” in seeking “total in-

Yes, this is one
of our Sales _
Representatives

Ron Dykstra, a WZZM-TV time salesman, is also a Junior Achieve-
ment advisor. )
The U. S. free enterprise system and how it works is the all-American
idea he communicates to the young people in his broadcasting
company. They're learning the realities of business competition:
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businesses. And they make a profit. .

The practical experience has given them perspective and under-
standing. Ron was named Advisor of the Year in Grand Rapids. _He
has gained satisfaction that comes with communicating and guiding
responsive and talented young people. .
Stockholders, executives and employees of the WZZM stations
believe in being close to West Michigan. As Ron says, “J. A..fs
teaching me about the now generation, what they want for the
country, what they want for themselves.” )
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sulation from competition at renewal
time.” The bill introduced by Senator
John O. Pastore (D-R.I.), as well as
scores of similar bills introduced in the
House, would bar the commission from
considering new applications for a fre-
quency until, it found the broadcaster
operating on it disqualified as a licensee.
}xHe said broadcasters’ fears that the
comitnission would be swayed by “ficti-
tious program ,proposals” of new appli-
cants who are seeking to supplant estab-

lished licensees are unfounded. The -

commission, he said, can “cope with
those who have no real desire to serve
the public.”

Furthermore, he recalled an observa-
tion of former Representative Oren Har-
ris (D-Ark.) when chairman of the
House Commerce Committee on a
proposal that broadcasters be given
perpetual licenses, which Commissioner
Cox said, was “comparable in effect”
to the Pastore bill.

Chairman Harris had asserted that
such a proposal was not in broadcasters’
long-term interests since he thought
some broadcasters “would drift into
practices which would eventually pro-
voke a public reaction that might lead
to restrictive regulations far more strin-
gent than any heretofore proposed,”
Commissioner Cox said, adding, “I
think there is a lot of validity to that
view.”

Commissioner Cox, in discussing
another issue troubling broadcasters—
commission policy on broadcast owner-
ship—conceded he, “for one,” is having
more difficulty resolving the so-called
one-to-a-customer proposal than he had
expected. The commission in March
1968 proposed barring the owner of one
full-time station from acquiring another
in the same market, and promised to act
on rulemaking expeditiously. The com-
missioner said the commission is “ap-
proaching the point” where it can begin
considering the matter seriously.

In talking back, in effect, to BROAD-
CASTING, the commissioner mentioned
principally the magazine’s opposition to
the fairness doctrine on the ground,

among others, that it violated broad-
casters’ First Amendment rights. Com-
missioner Cox noted the Supreme Court
last June upheld the doctrine and the
rules adopted under it, and, in the proc-
ess, “went beyond recent commission
rulings.”

He also referred to the magazine's
oppositions to proposals to require
broadcasters to provide reduced rates

.for political candidates. Among the pro-
_Posals he cited was one by the Twen-

‘Corinthian"may appeal tax case

tieth Century Fund's Commission on
Campaign Costs in the Electronic Era,
which would require all radio and tele-
vision stations to provide time simul-
taneously for presidential and vice presi-
dential candidates (see page 26).
BROADCASTING referred to the concept
as “force feeding.” But Commissioner
Cox, although saying the proposal may
have “flaws,” said it deserves more than
“this kind of attempt to consign it to
oblivion without real consideration.”

Group, which lost KHOU-TV claim, wants to
amortize cost of affiliation contracts

Corinthian Broadcasting Co. is consid-
ering whether to press a court fight for
approval of its contention that pur-
chasers of television stations should be
permitted to amortize the cost allocated
to afflliation contracts.

Corinthian lost a round in the U.S.
Tax Court when it advanced a “reason-
able certainty rule” as a basis for com-
puting the amortization of $2,700,000
it had allocated to the $4,800,000 it
paid for kHoU-Tv Houston in 1956.

Corinthian had said “there was no
reasonable certainty of more than six
future renewals” of Corinthian’s two-
year network affiliation contract beyond
the year in which it acquired the sta-
tion. Under its method, Corinthian said,
the depreciation period is continually
extended, *“and the contract cost is
never fully recovered as long as the
contract lasts.”

But Judge John W. Kern, writing for
the court, upheld the Internal Revenue
Service’s disallowance of the deductions
that Corinthian claimed. IRS had said
the network affiliation contract does not
have “useful life which can be deter-
mined with reasonable accuracy.”

Judge Kern said that Corinthian
failed to prove that the contract was
of use “for only a limited period, the
length of which can be estimated with

50 EAST SSTH STREET

mon tAan a J’CaJ‘ 0/ CothctiU’ Semicl
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reasonable accuracy or that the useful
life of the contract is other than “in-
definite” or “indeterminate.”

IRS had determined total deficiencies
in the tax of the Corinthan subsidiary
to which the station is licensed: $1,255,-
359 for taxable years ending Aug. 31,
1957; Aug. 31, 1958; Aug. 31, 1959;
and Dec. 31, 1959.

Corinthian had begun amortizing the
$2,700,000. on Sept. 1, 1956, in
19 equal monthly installments ending
March 30, 1958. When the contract
was extended, on Oct. 1, 1957, for an
additonal two-year term, Corinthian be-
gan amortizing the balance allocated to
the contract in equal monthly install-
ments through March 1960. Another
recalculation was made as of Oct. 1,
1959, when the contract was again ex-
tended.

A Corinthian spokesman said last
week the question of appealing the deci-
sion is under consideration.

Judge Howard Dawson, in a con-
curring opinion, offered broadcasters
some hope of writing off costs allocated
to affiliation contracts. If Corinthan had
established a useful life of the CBS
affiliation contract “with reasonable
accuracy using statistical data and
analyses based upon the general ex-
perience of the television industry,” he
would allow a straight-line depreciation.

The court had allowed Corinthian
such a depreciation in connection with
its purchase of wisH-Tv Indianapolis,
but that decison was overturned by the
Seventh Circuit Court of Appeals.

Meanwhile the U.S. Supreme Court
last week agreed to decide another tax
case in which a broadcast owner is
involved. At issue is whether the ma-
jority stockholders of Telegraph Herald
Inc., of Dubuque, Iowa, licensee of
KDTH(AM) Dubuque, can write off as
business expenses corporate reorganiza-
tion. The stockholders are appealing a
lower court ruling disallowing as deduc-
tions the costs of determining the value
of stock they purchased from a minor-
ity owner.
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Promotion

New funds are provided
for Broadcast Pioneers

A total of $35,000 in new contributions
to the Broadcast Pioneers educational
fund were reported last week. Avco
Broadcasting gave $20,000 and Time-
Life Broadcast $15,000.

The contributions were part of a
campaign to raise funds to create and
maintain a Broadcast Pioneers historical
library and reference center at the Na-
tional Association of Broadcasters head-
quarters in Washington (BROADCAST-
ING, June 16, et seq.).

The Time-Life Broadcast contribution
was announced by Frederick S. Gilbert,
vice president and general manager of
the Time Inc. subsidiary, and the co-
chairman of the fund drive: Roger W.
Clipp, president of Broadcast Manage-
ment Inc.,, and Ward L. Quaal, presi-
dent of the WGN Continental stations.
The Avco Broadcasting contribution
was announced by John T. Murphy,
president, and Mr. Quaal.

Promotion tips:

Common interests = The Garrett Co.,
public relations and promotion firm,
and Station Promotion Productions,
which creates and produces film and
video tape promotion spot campaigns
for TV stations, have agreed to affiliate.
The Garrett Co., assuming some of
Station Promotion Productions’ activi-
ties, will expand into public relations
and promotion consultancy to individual
stations. The affiliation agreement also
calls for Station Promotion Productions
to focus on film and tape production
for stations, and for The Garrett Co.
to handle creative and writing respon-
sibilities. 'Both companies are based in
Los Angeles.

AFTRA honors Collyer = An annual
college scholarship has been established
by the American Federation of Tele-
vision and Radio Artists in honor of
the late Bud Collyer, master of cere-
monies for a number of TV quiz shows
and past president of AFTRA. The
award will be given to an AFTRA mem-
ber or the child of an AFTRA mem-
ber. Qualifications for the scholarship
will be determined by the board of di-
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rectors of AFTRA and the trustees of
the scholarship fund.

Free ‘Hair’ » WLs(aM) Chicago all of
in the Shubert Theater Oct. 21 to en-
tertain more than 1,300 agency and
advertiser guests at a final preview of
the legitimate play “Hair.” The Show
had its public debut there next day.

Heart awards to WWJ,
Metromedia’s Gilmore

Five winners of the 1969 Howard W.
Blakeslee Awards for distinguished re-
porting on diseases of the heart were
announced today (Oct. 27) by the
American Heart Association. Among
the awards were those given to wwJ-Tv
Detroit program, Medicine Today:
Heart Atiack, and an article by C. P.
Gilmore, Metromedia Television science
editor.

The wwJ-Tv one-hour documentary
was shown in August 1968. Mr. Gil-
more’s article, “Instead of a Heart, a
Man-Made Pump, was published in the
New York Times Sunday Magazine a
year ago. The awards, covering the con-
test year that ended Feb. 28, 1969, con-
sist of a $500 honorarium and a cita-
tion.

New date for duPont awards

Presentation of the Alfred I. duPont
awards in broadcast journalism, which
had been set for Nov. 14, has been re-
scheduled to Nov. 11. The ceremonies
will be held at 5:30 p.m. in the rotunda
of the Low Memorial Library on the
Columbia University campus in New
York.

This symbol, a logo in printer’s terms,
will be used to mark broadcasting's
50th anniversary in 1970. Bob Hope is
honorary chairman of a special advi-
sory committee organized by NAB for

the observance. Additional details on
the arniversary planning were unveiled
at NAB’s fall conferences which started
Thursday (Oct. 23) in Chicago (see
page 44).
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Selling Machine

It's the world’s most powerful UHF transmitter-antenna
combination. Turn it on and you can sell more of everything
advertisers want to sell. You can blanket your territory with the
most authoritative message in UHF—up to 5 million watts of
effective radiated power!

This selling combination is the 110-KW RCA Transmitter, plus
the new high-gain directional antenna. It puts power into your
coverage pattern. It's tailored to your customer signal require-
ments— horizontally, vertically or both. Put this combo on air
and you can go a long way on UHF —all the way to Madison
Avenue and back with the bacon (also soap, automobiles and
green giants)!

its diplexed visual amplifiers assure the utmost in reliability,
since one is always ready to back-up the other. Integral-cavity
klystrons with vapor-cooling provide efficient, economical
operation. They feature factory pretuning, faster warm-up time,
less weight. One man can change klystrons in less than five
minutes. Walk-in cabinet design gives you ease of operation
and maintenance, plus substantial savingsin installation.

So wherever you are —small town or big city —let RCA high
power UHF put you in the national time-buying picture. Call
your RCA Field Man or write: RCA Broadcast Equipment,
Bldg. 15-5, Camden, N.J. 08102

RCA...Totally Responsive

Broadcast
Equipment




SpesialReport

Two candles but not much cake

Temporarily broke, still seeking identity,
CPB on second birthday has expansion plans

Not many weeks ago, the Associated
Press reported that the National Vio-
lence Commission recommended that
a “Corp. for Public Broadcasting be
established.” The violence commission
actually had proposed that CPB be
aided by the establishment of a “dedi-
cated” tax.

When the AP dispatch was brought
to the attention of John W. Macy Jr.,
president of CPB, he could only sigh:
“Well, that’s show business.”

Anonymity is not the only thing Mr.
Macy has to sigh about. He's got other
problems that can give an ordinary man
a heavy spirit.

In the forefront of his problems is
money. CPB at the moment has none.
It is anticipating $20 million from the
federal government (this has been au-
thorized by Congress) but whether or
not the appropriations committees of
the House and Senate will go along is
debatable and problematical— particu-
larly since President Nixon has indicated
he’d prefer $10 million. In the last
Congress, CPB received $5 million.

Keeping his constituents happy is
another worrisome concern of Mr.
Macy. The public-broadcasting world
could give spades to the National As-
sociation of Broadcasters as far as

Messrs. Pace (l.) and Macy

splinter groups are concerned.

The world of ETV and educational
radio runs a gamut. In television alone
there are three distinct groupings:
There are community TV stations,
established and run by an amalgamation
of public-spirited citizens; there are
university and college stations that are
run in many instances as an adjunct of
the school’s drama and speech or
journalism department or, in fewer in-
stances, as a voice for the school’s pub-
lic-relations activity. And there are
school-system-owned stations run by
state or local school districts that are
operated as an element of elementary
or secondary classroom instruction.
Each has distinct views on how they
should be operated and what they need
in the way of financing and programs.

All in all, Mr. Macy has every right
to respire audibly all day long.

CPB was established on Nov. 17,
1967, when former President Lyndon
B. Johnson put his name to the Public
Broadcasting Act of 1967. CPB’s chief
function is to channel funds into pro-
grams for noncommercial, educational
television and radio stations.

In its two years of life, CPB has had
an ambivalent history. On the one hand,
it has poured out $7 million in grants to

stations for programs, for fellowships,
for study centers, for production centers
and for interconnection. On the other
hand, little knowledge of this largess
has penetrated to the public.

Only now are some of its beneficiaries
being seen by the public—for example
The Advocates, a 39-week series on
public issues, in the format of a court
trial or the 26-week Forsyte Saga
series, based on the John Galsworthy
novels, bought from the British Broad-
casting Corp. Both of these programs
were made possible by the combined
generosity of the Ford Foundation,
which forked over $2.4 million, and
CPB, which put up $1.2 million.

Within the education-television soci-
ety (now becoming known more and
more as “public television”), CPB is
very well known indeed. As soon as it
received its first appropriation from
Congress in 1968, it issued direct grants
of $10,000 to virtually all of the then
operating 180 ETV stations.

When Congress passed the 1967 Act,
on Sept. 28 of that year, it set out four
major purposes for CPB: to develop
broadcast programs of high quality
from diverse sources, to help establish
a system or systems of national inter-
connection to distribute the programs
of noncommercial TV and radio sta-
tions, to strengthen and support these
local stations and to carry out these
funotions in a manner that assures “the
maximum freedom of those stations
from interference with or control of
program content or other activities.”

It was not for another five months,
however, that President Johnson named
a full roster of directors for CPB.

Frank Pace, Jr., former secretary of
the Army and former director of the
Bureau of the Budget under President
Truman, was named chairman. James
R. Killian, chairman of the Massachu-
setts Institute of Technology, was named
vice chairman.

Dr. Killian was also chairman of the
Carnegie Commission, whose report on
public television served as the progeni-
tor of CPB.

In March 1968 CPB was incorpo-
rated in the District of Columbia and
a month later the board held its first of-
ficial meeting. From that time until
February of this year, the directors’

60
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major objective was to find a president.

This was finally accomplished, after
the 1968 presidential campaign, when
the job was offered to Mr. Macy, the
52-year-old ex-chairman of the U.S.
Civil Service Commission. Mr. Macy,
who put in an eight-year tenure at the
commission, had served under both
Presidents Kennedy’s and Johnson as
chief recruiter for high government
posts.

In effect then, CPB as a formal, on-
going institution is only nine months
old.

When CPB was finally organized in
1967, its coffers contained $2,032,000
—$1-million gifts each from CBS Inc.
and the Carnegie Corp.; $25,000 from
United Auto Workers union; $5,000
from the Communication Workers of
America, and $2,000: as a personal do-
nation from Mr. Haas. In the fall of
last year it received its first money
from Congress—3$5 million.

In its first fiscal year, the corporation
spent all of it.

CPB gave away $1.36 million for
local TV station programing; $500,000
to 13 ETV stations for local programs
that would have a potential for na-
tional distribution; $175,000 in a series
of grants to various stations for special
purpose programs; $350,000 for chil-
dren’s programs; $25,000 for instruc-
tional television; $334,500 for radio;
$150,000 for 14 domestic fellowships
and $60,000 for four foreign fellow-
ships; over $175,000 for film institutes;
$100,000 for TV and $50,000 for ra-
dio experimentation centers, and $450,-
000 for National Educational Televi-
sion in New York.

At the moment, CPB is looking for-
ward to a $20-million appropriation
from Congress for the fiscal 1970 year
that began last July 1. Congress, as
usual, is way behind in appropriating
funds for government departments
and agencies. On Oct. 8, the House ap-
proved the $20-million authorization;
earlier the Senate okayed the same
amount. The crunch comes, however,
when the appropriation committees of
both houses vote out rheir estimate of
what CPB should get. It should be
noted that President Nixon has recom-
mended that CPB be given only $10
million.

Ultimately, the financial problem
must be solved through a permanent
financing program. This was an essential
element in the 1967 Act, and it is pre-
dicated on the strongly held belief by
everyone that CPB must not be ac-
countable to Congress for yearly ap-
propriations. The taint of government
control would be too strong.

But, whether CPB gets $20 million or
$10 million from Congress this year,
there’s no doubt that it is'an established
organization in broadcasting. Largely

Hl

Breakdown on what CPB
says it wants to spend

How the Corp. for Public Broadcasting intends to spend $24
million in the fiscal 1970 year is shown below—although
that is dependent on the congressional appropriation com-
mittees. In any event, CPB hopes to spend over 65% of its
money in TV and 12.5% in radio. For comparison, CPB’s
1969 fiscal expenditures are also listed.

1970

1969
Amount Amount
(000) % (000> %

Television

Stations and regional

operations $1,360 $ 5,200

Production of national

programs by stations 1,195 2,000

Production of programs by

national production centers 550 6,000

Production of programs

for children 350 2,500
TOTAL TELEVISION 3,455 49.1 15,700 65.4
Radio

Station and regional

operations 225 1,750

National programs and

support 110 1,250
TOTAL RADIO 335 4.8 3,000 12.5
Program distribution and
library facilities 1,596 22.7 2,250 9.4
Broadcast support activities 1,055 14.9 1,850 1.7
Administrative expense 600 8.5 1,200 5.0
TOTAL PROGRAM 7,041 100.0 24,000 100.0

passed now are the early murmuring
from the ETV hustings that raised the
spectre of centralized program control
and of direction from an ‘“eastern,
establishment” body. CPB now looms to
educational broadcasting as the friendly
Ceres from whom much sustenance will
flow.

There is still some criticism of CPB,
but it is pointed more to policies and
practices than to the institution itself.
A sample of this are the views of J.
Michael Collins, president and general
manager of the Western New York
Educational TV Association, whose
noncommercial WNED-Tv in Buffalo,
N.Y., has been operating for over 10
years.

Principally, Mr. Collins feels that
CPB should exist to pour the cash out
to stations. He feels that money spent
on film institutes and fellowships, desir-
able as they are, shouid not at this time
be significant in CPB’s activities. That
should come later when CPB is well
along in its basic function, that of pro-
viding stations with the funds to use as
they need and desire.

And, he adds, grants to stations
should be unrestricted. “The whole idea
of having to submit proposals before
getting a grant,” he says, “can lead to
control, to projects tailored to appeal
to someone in Washington rather than
formed for local needs.” In making the
first grants to stations, CPB requested
specific proposals from each station. A
few were rejected. .

There should, of course, be guide-

lines, the Buffalo broadcaster agrees,
but these should be general and for ac-
countability.

“After all,” Mr. Collins says, “we are
the ones who know what our com-
munity needs.”

There also is a pragmatic approach to
his philosophy; if CPB spends most of
its money on local stations, it will be
that much easier to get funds from Con-
gress. No congressmen, he notes, is go-
ing to refuse to vote for money he
knows will be going into his local dis-
trict.

Mr. Collin’s views repeated in similar
fashion by many other public broad-
casters, even came to the fore on Oct.
8 when the House was debating the
public-broadcasting bill authorization.
Rep. Daniel Button (D-N.Y.) offered
an amendment that would have required
CPB to spend at least 50% of its funds
on local stations. The proposal how-
ever, was defeated. .

Perhaps the severest critic of the
whole idea of a national corporation
to handle money for noncommercial,
educational broadcasting . is Vernon
Bronson, a retired educational con-
sultant who for 10 years was direc-
tor of research and development for
the National Association of Educational
Broadcasters. -

Mr. Bronson, who boasts of 30 years
as a specialist in educational com-
munications, represents the oldtimers
who fought hard to establish the prin-
ciple of educational broadcasting.

“We spent a decade getting the edu-
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Famous last words:
“So go ahead
and sue”

Juries, at best, are unpredictable.
Especially in lawsuits for libel,
slander, piracy, plagiarism, invasion
of privacy or copyright violations.
So if you’re part of the communi-
cations industry, don’t be tempted
to say: “Go ahead and sue.” Even
when you're right, there’s no as-
surance a jury will decide in your
favor. Moral? Don’t take chances.
Take out an Employers Special Ex-
cess Insurance Policy instead. Simply
decide what you can afford in case a
judgment goes against you . .. we’ll
cover any excess. For details and
rates, write to: Dept. E, EMPLOY-
ERS REINSURANCE CORP., 21
West 10th, Kansas City, Mo. 64105;
New York, 111 John; San Francisco,
220 Montgomery; Chicago, 175 W,
Jackson; Atlanta, 34 Peachtree, N.E.

SPOTMASTER
BT Tape

Cartridge

.« from
industry’s
most comprehensive
line of cartridge tape equipment.
Enjoy finger-tip convenience
with RM-100 wall-mount wood
racks. Store 100 cartridges in
minimum space (modular con-
struction permits table-top
mounting as well) ; %15.00 per
rack. SPOTMASTER Lazy
Susan revolving cartridge wire
rack holds 200 cartridges. Price
$145.50. Extra rack sections
available at $12.50.

Write or wire for complete details,
SomolmaaZet .

BROADCAST ELECTRONICS, INC.
8800 Brookville Road
Silver Spring, Maryland

cational community together for ETV
channels,” he points out. “And we got
them for education . . . not for social
causes or culture.”

Now, he snorts, ETV stations are be-
coming “public” stations and educa-
tional broadcasters are becoming more
and more like commercial broadcasters,
putting on programs for mass audiences,
worrying about ratings.

CPB, according to Mr. Bronson, can
be very dangerous, tied as it is to fed-
eral funding. “I'v lived too long,” he
says, “to be unaware that whenever a
government agency puts money into
something, it usually, in one way or
another, wants to be sure to oversee
it.” He terms the entire prospect “very
frightening.”

The CPB hierarchy is not unaware of
these sentiments. They are working to
allay and reverse them.

Mr. Macy, who has become some-
thing of a traveling man since he took
over CPB’s reins last February, has
given much thought to the question.

He responded to a moderator’s ques-
tion, “Who needs you?”, on a TV panel
show over a Washington station last
September in a thoughtful exposition.

Public broadcasting, he said, is needed
to provide a broader range of choice
than is possible for commercial broad-
casters to provide. And, he added, pub-
lic broadcasting also provides public
services that are not grist for the com-
mercial mill, like coverage of city coun-
cils, school boards, and other such
events,

And, finally, he said, public broad-
casting is needed to provide services to
segments of the population that are too
small to attract commercial broadcast-
ers. Among those segments, he cited
ethnic minorities, professionals, hobby-
ists, and other special interest audiences
—those average people who desire
learning and increased knowledge, con-
tinuing education outside the classroom.

As to fears that CPB may be too
close to the government, Mr. Macy
demurs. CPB, he says in a recent inter-
view, is unique. “It is neither govern-
ment nor profit-making. It is run by a
bipartisan board designated by the Pres-
ident and approved by the Senate. It
stands, therefore, as a bridge between
government and public broadcasters.”

In the next two years Mr. Macy feels
CPB will stabilize, improve its financial
picture, establish a permanent intercon-
nection network and “realize the great
potential” that is inherent in public
broadcasting.

During his nine months as chief ex-
ecutive of CPB Mr. Macy has visited
more than 25 educational broadcasting
stations and, as an indefatigable public
speaker, has made speeches and ap-
peared on the air in each of those com-
munities in addition to making more

‘Sesame’ showcase set

The most intensive effort to use tele-
vision to reach and teach young chil-
dren starts Nov. 10 when the first of a
daily, hour-long series, Sesame Street,
is unveiled on 170 noncommercial, ed-
ucational TV stations—and some com-
mercial TV’s as well (BROADCASTING,
Oct. 20).

The program, sort of an electronic
“Headstart” for the nation’s 12-million
preschoolers, specializes in getting
youngsters interested in numbers, words
and concepts, using the most contem-
porary of approaches—including Madi-
son Avenue mod and aerospace argot.
The format is principally animation
and it’s all in color.

A product of the Children’s Televi-
sion Workshop, New York, the two-
year project is underwritten to the tune
of $8 million by the U.S. Office of Ed-
ucation, the Office of Economic Op-
portunity, the Ford Foundation, the
Carnegie Corp. and the Corp. for Pub-
lic Broadcasting, among others: Its ex-
ecutive director in Joan Gamz Conney.

than 40 speeches throughout the coun-
try. He’s also written about a dozen
articles on educational broadcasting for
the general as well as the more spe-
cialized press.

Only a few weeks ago, he was one
of the principal witnesses before the
Senate Finance Committee considering
tax reforms. One proposal would pena-
lize foundations that make grants or
carry out activities designed to prop-
agandize or influence legislation or the
outcome of any election. Mr. Macy
called for clarifying language that
would exempt grants for public-broad-
cast stations or programs from these
penalties.

CPB, in the estimation of Mr. Pace,
is much farther along than expected.

“Public television,” he says, “is an
important social instrument; done right
it furnishes the opportunity to pro-
vide some answers to society’s prob-
lems.”

Talking about the goals of CPB, he
adds: “Independence is a basic require-
ment. To my knowledge it has not been
violated. But in any event, my personal
definition [of CPB’s over-all aim] is to
illuminate what is important and make
it enjoyable.” Mr. Pace also views in-
terconnection of public-broadcast sta-
tions as another basic requirement.

As far as the fears of government
influence go, Mr. Pace views them
dimly. “Stations are not too concerned
about government influence in program-
ing,” he says. “They feel that CPB can
be the buffer for such influence. Sta-
tion’s deep concern right now is sur-
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vival.”

In ladling out its first $7 million,
CPB has carefully seen to it that the
disparate elements of public broad-
casting were treated evenly.

Virtually all of the existing 180 ETV
stations received $10,000 each, with
about two-thirds using the money for
programs, and about a fourth for pro-
gram promotion, something educational
broadcasters have been aching to do
for more than a decade. A few used
the funds to hire critically needed per-
sonnel.

The programs are a vista of noncom-
mercial, educational broadcasting.

A substantial amount of money $350,-
000, went into children’s programing,
including $300,000 to the Children’s
Television Workshop in New York, for
Sesame Street, a program that starts this
fall (see page 62), and $50,000 to help

continue and distribute the Misteroger’s :

Neighborhood show out of Pittsburgh’s
WQED(TV).

As part of its mission, CPB has made
a series of grants to support national
programing; $450,000 was one made to
a special-affairs unit of the National Ed-
ucational Television center in New
York. Among the programs that en-
volved from this group: President
Nixon and his cabinet; the U.S. and
the Middle East, the hearings on TV
and violence, the debates on the anti-
ballistic missile military program, and
the highly successful 18 Sounds of
Summer, a Sunday feature featuring ma-
jor summer music festivals throughout
the U.S.

There are over 400 noncommer-
cial, educational radio stations on the
air, but not all of them are considered
true “public” broadcast stations. To
winnow this large number down to the
pure public outlets, CPB has established
an advisory committee to define the
standards of public radio. Many of the
existing 400-odd are transmitting with
powers of 10 w, and it is expected that
these will be the first group cut off.
Others represent special interests, like
church groups for example, and these
too may be eliminated. Those remain-
ing will be considered for financial in-
fusions from CPB.

Another field that CPB is very in-
volved in—fellowships—has come un-
der some fire from educational broad-
casters. Last year, CPB picked 14
young and not so young people—out
of a field of 82 candidates proposed by
78 stations—and offered each of them
up to $15,000 for a year’s internship
at noncommercial, educational stations
from September through June prepar-
ing, hopefully, for a career in “public
broadcasting.” A similar program, in-
volving four Americans assigned to
overseas broadcast entities, also was un-

dertaken.

Perhaps the expectation from the
fellowship program was best expressed
by Ward Chamberlin, vice president of
CPB: “If we keep any of the fellows
for more than three years, we’ll be ex-
tremely happy.”

Another popular field for CPB is film.
It awarded $75,000 to the American
Film Institute, Washington, to en-
courage independent film makers to
produce programs for ETV, and it gave
$25,000 to KLRN-TV Austin, Tex., to
help establish a Southwest Creative
Film Center; and it set aside $30,000
for two fellowships to study at the

AFI's Center for Advanced Film Stud-
ies in Los Angeles.

But perhaps the most ambitious of
CPB's first year of activities was its
establishment for the first time of a
truly, live, simultaenous interconnected
network of ETV stations.

Beginning last year, CPB worked out
an arrangement with AT&T that per-
mitted 138 stations to be interconnected
two hours nightly, five nights a week.
The fee was about 40% of the regular
rates that would have had to be paid
by commercial broadcasters, adding up
to $1.5 million, of which CPB under-
wrote $600,000 and the Ford Founda-

Who cares if
"Buffalo Bill" was born
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The Buffalo Bill Museum on the Mississippi—a

much-visited memorial to William F. Cody, native

son of LeClaire, lowa. ‘‘Buffalo Bill'"—pony express
rider, indian fighter, buffalo hunter, dime-novel
hero, and Wild West Circus showman! An exciting
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We’re
Professional
Headhunters!

Gentlemen headhunters who
know all the subtle ways to
move people from where they
are to your station where they
ought to be. Contact head
headhunter, Ron Curtis,
Nationwide Management
Consultants, 645 North
Michigan Avenue, Chicago,
lllinois 60611 for professional
help. Phone if you'd like
(312) 337-5318.
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tion $900,000. This program ran
through July, with only one major ob-
stacle: it seems that every once in
awhile, when AT&T ran out of circuits
for its regular customers, it pre-empted
parts of the ETV network. This, to
say the least, didn't sit well with the
noncommercial broadcasters.

Since then, CPB has been negotiating
with AT&T for more extensive intercon-
nection facilities at an even cheaper
rate—down to zero if possible. AT&T,
as might be expected, is stubbornly re-
sisting cutting its rates even further and
is horrified at the thought of giving
facilities away. The parties have been
making tactical moves right through the
summer, and at the moment things are
at an impasse, although no one believes
there won’t be an interconnected
TV network in time. At the moment,
CPB’s networking is a continuance of
the earlier arrangement.

The FCC has been in the center of
these negotiations and even helped, by
a strong nudge earlier this year, to push
AT&T into offering reduced rates.

As part of its interconnection interest,
CPB has an eye on the expected do-
mestic satellite system which is under
consideration at the FCC, but the final
resolution of which was delayed a
couple of months ago when the White
House set up a task force to consider
the question. One of the plans before
the FCC is from the Ford Foundation,
which proposed a domestic system
owned and run by a noncommercial
entity which would use the profits for
the benefit of public broadcasting.

CPB is one of five educational groups
that proposed to the National Aero-
nautics and Space Administration that
NASA’s Applied Technology Satellites
be used for experiments in a domestic
satellite system including a transcon-
tinental TV network, in a radio network
transmitting and receiving from six
demonstration cities, and in the feasi-
bility of using mobile units at remote
locations, sending programs into the
satellite network by beaming signals di-
rectly to the domestic satellite. This too
is still in the early stages of considera-
tion.

Whenever the talk of interconnection
comes up, there is almost an automatic
reaction about forcing educational sta-
tions to take the programs sent down
the line. Continuously, Mr. Macy and
other CPB officials have stressed that no
station will be required to carry any of
the programs fed to it via the network.
Even during the debate on the floor
of the House on Oct. 8, when CPB’s
$20 million authorization was approved,
this question arose.

Anticipating the $20 million from
Congress, Mr. Macy has specified what
he hopes to do with the money—plus

| $4 million he expects to receive from

private, nongovernment sources:

® A total of $4.2 million to public
TV stations, with $50,000 going to each
TV station.

» A total of $1 million to support
six regional TV networks.

® A total of $2 million for TV pro-
gram production at the local level.

= A total of $6 million for TV pro-
grams from national production centers
—$3.25 million for cultural and $2.75
million for public-affairs programing.

® A total of $2.5 million to support
children’s TV programing.

Or, an expenditure of $15.7 million
for TV and about $3 million for radio.

The remainder would go for promo-
tion, audience research, fellowships, and
administration, as well as other special
activities.

In discussing promotion—‘support”
activities, Mr. Macy terms it—a sum
amounting to $1.85 million has been
targeted. This is to bring public atten-
tion to the existence of programs not
only to the general public, but also to
segments of the populace for whom a
program holds special interest. Stressing
that these activities are not designed to
seek mass audiences, Mr. Macy com-
mented: “The investment in the station
facility and in the program production
is wasted unless that target audience is
informed of the existence of pro-
grams. . . .”

During the past year an initial pro-
motion service was instituted. It resulted
in advertisements in TV Guide and in
local newspapers to promote NET’s
Sounds of Summer.

CPB thus far has managed to keep
its overhead down to a respectable
figure. In Mr. Macy’s plans for fiscal
1970, a budget of $1.2 million is set
aside for administration. That’s 5% of
the total $24 million. He is planning
on a staff of 70; at present, it consists
of 29 people, although a substantial
amount of work is done through con-
sultants. One burden is the fact that
CPB presently is housed in two cities,
Washington and New York. In Wash-
ington, CPB recently moved into larger
quarters in the new, plush Motion Pic-
ture Association of Amercia building
on northwest 16th Street, two blocks
from the White House. In New York,
CPB recently moved into the new Bur-
lington Industries building on the Ave-
nue of the Americas. Both offices are
neat but not gaudy.

Or, as one of the New York officials
said: “We want public broadcasters to
be proud of their surroundings. For too
long, they’ve had to put up with spar-
tan-looking facilities.”

(The foregoing special report was re-
searched and written by Earl B. Abrams,
senior ‘editor, Washington.) - - * - -
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Programiny

Aubrey vaults to top again

Becomes Kerkorian choice for MGM presidency;
Killion again board chairman; Polk, Bronfman leave

Metro-Goldwyn-Mayer Inc. moved last
week into the era of Kirk Kerkorian, the
high-flying Las Vegas industrialist, and
the first swift and surprising action of the
new regime was the selection of the con-
troversial James T. Aubrey Jr. as MGM
president and chief executive officer.

Mr. Kerkorian, through his Tracy
Investment Co. of Las Vegas, has ac-
quired about 40% of MGM stock over
the past few months through a series of
tender offers and direct purchases. He
had made it known that he intended to
shake up the management of the falter-
ing MGM organization and he trans-
lated that intent into action at an MGM
board of directors meeting in New York
last Tuesday (Oct. 21).

In addition to the election of Mr.
Aubrey, who was president of CBS-TV
network from 1959 to 1965, other top-
level developments were the dismissal of
Louis F. Polk Jr. as president and chief
executive officer, and the resignation of
Edgar M. Bronfman as board chairman.

Making the Kerkorian coup complete,
Mr. Kerkorian was elected to MGM’s
board along with Mr. Aubrey and such
close associates of his as William Single-
ton, general counsel to Tracy Invest-
ment, and James Aljian, secretary-treas-
urer of Tracy.

George L. Killion, a former board
chairman of MGM who has been serv-
ing as vice chairman since last January,
was reinstated as board chairman, re-
placing Mr. Bronfman, who also re-
signed from the MGM board of direc-
tors, along with J. L. Loeb Jr. Mr.
Singleton was elected vice chairman.

Mr. Aubrey's appointment as MGM
president was almost as electrifying as
his departure from CBS in 1965 (BROAD-
CASTING, March 8, 1965). Over the past
month, with the Kerkorian MGM take-
over a virtual certainty and a manage-
ment restructuring in the offing, the
names of various top motion picture
executives—but not Mr. Aubrey’s—
emerged as front-runners for the presi-
deéncy." Among those mentioned as hav-
ing talked with Mr. Kerkorian or his
. associates were Herbert Jaffe, vice presi-
dent in charge of West Coast production
for United Artists; Richard St. Johns,
president of Filmways; independent pro-
ducer M. J. Frankovich, and Berle

Adams, an MCA executive.

Mr. Aubrey’s ascendancy to the chief
executive post of MGM, among the
leading motion-picture and TV organi-
zations, refutes the entertainment indus-
try axiom that “they never come back.”
Once one of the most dominant and
powerful executives in television, Mr.
Aubrey languished in virtual obscurity
during the past four years, operating his
own independent motion-picture and
television production company in Holly-
wood but never having completed a
project.

In 1959 and at the age of 41 Mr.
Aubrey was elected president of CBS-
TV after having served earlier as cre-
ative services vice president of CBS
Inc. programing and talent vice presi-
dent of ABC-TV and, for eight years,
with CBS stations and network opera-
tions on the West Coast. On March 1,
1965, Mr. Aubrey resigned suddenly
and under unexplained circumstances.
It was widely held that Mr. Aubrey had
been dismissed.

There was speculation at the time that
the top CBS echelon objected to Mr.
Aubrey’s life style and personality,
which had earned him the sobriquets of
“Jungle Jim” and “The Smiling Cobra.”
Other reports indicated that Mr. Au-

Mr. Aubrey

brey’s support of series produced by
Keefe Brasselle’s Richelieu Productions
on the CBS-TV schedule in the fall of
1964—The Baileys of Balboa, The Re-
porter and The Cara Williams Show—
had led to his downfall because all of
them failed.

Both CBS and Mr. Aubrey were sub-
jected to two derivative stockholders’
suits, which subsequently were merged
into one action. The basic charge against
Mr. Aubrey was that he had a financial
interest in Richelieu and shared in its
profit at the same time he headed the
CBS-TV npetwork. The conflict-of-in-
terest suit was dropped after Mr. Aubrey
surrendered an option to acquire 3,000
CBS shares. There are no suits pending
against CBS or Mr. Aubrey with re-
gard to his dismissal.

Mr. Aubrey, whose forte in television
was production, is expected to make
personnel changes in that area at MGM.
Among those who may be affected are
Herbert Solow, vice president in charge
of domestic production, and M. Ken-
neth Hyman, who was named head of
European production for MGM last
month and is slated to take over that
post officially on Nov. 1 (BROADCAST-
ING, Sept. 29).

On the MGM corporate staff, Execu-
tive Vice President Richard L. Schall,
who joined the entertainment company
with Mr. Polk last January when they
both left General Mills, is not expected
to remain.

Mr. Polk has a five-year contract with
MGM which has more than four years
to run and calls for a $208,000 annual
salary. He is still on the MGM board
of directors and told newsmen that he
will remain with the company at least
through the transition period, if re-
quested.

Mr. Aubrey comes to MGM during
a period when the company is under-
going a financial strain. It is expected
to show a loss of at least $25 million for
the fiscal year that ended Aug. 31.

In his successful bid for control of
MGM, Mr. Kerkorian stressed to stock-
holders that MGM’s fiscal woes were
tied to mismanagement. Through two
tender offers and direct investments,
Mr. Kerkorian has bought about $100
million worth of MGM stock, equal to
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about 40% of shares outstanding.

MGM Television is having one of its
more successful seasons in 1969-70 with
three shows in prime time on the net-
works, all on Wednesday night; The
Courtship of Eddie’s Father a half-hour
series on ABC-TV; Then Came Bron-
son, one-hour on NBC-TV and Medical
Center, one hour on CBS-TV. All three
were made as pilots and sold to the
networks.

MGM also is producing three one-
hour documentaries for “The G. E.
Monogram series” on NBC-TV, starting
in November. The company is also pro-
ducing animated specials and a weekly
cartoon series (Tom and Jerry) which
is on CBS-TV, Sunday, 9-9:30 a.m.
The animated color special, “Horton
Hears a Who,” based on the Dr. Suess
book for children, is scheduled for
showing on CBS-TV.

Mr. Aubrey’s appointment came at
a time when his own independent pro-
duction organization, The Aubrey Co.,
showed signs of increasing activity. He
has development projects with NBC-TV
for a half-hour comedy series and with
20th Century-Fox TV for a one-hour
lawyers series that is aimed for ABC-
TV. His company also has developed a
feature film for ABC Pictures Corp.
called “The Good Life.”

Collegians go all-night
on their radio network

Approval was granted by the FCC last
week for an “all-night radio network”
of college campus-radio stations. In a
separate action, the commission also
authorized carriage of the programing
of wic(aMm), the campus station at
Juniata College, Huntington, Pa., over
a local CATV outlet.

The campus network was proposed
by wriB(AM), a student-run station at
the Conservatory of Music, University
of Cincinnati. It would operate daily
from 12 midnight to 8 a.m. during the
school year and transmit its programing
via AT&T lines to some 60 other east-
ern and central college radio stations.

In approving establishment of the net-
work, the commission noted that its
authorization of campus-radio stations
as restricted radiation devices stipulated
operation with “the minimum power
necessary to accomplish the desired
purpose.” It said the interstate character
of the proposed network and wFIB’s
greatly increased listening audience
“could require future consideration of
the applicability of numerous conditions
and policies under which individually
licensed broadcast stations are required

BMI’s hounds in ASCAP’s traces

One seeks its share of back payments
as the other negotiates with TV networks

The television networks’ relations with
the two major music-licensing organiza-
tions—Broadcast Music Inc. and the
American Society of Composers, Au-
thors and Publishers—are becoming
entangled in what may prove to be a
multimillion-dollar mix-up.

ASCAP officials told their East Coast
members at a semiannual meeting in
New York last Wednesday (Oct. 22)
that after ASCAP negotiated an addi-
tional $3-million lump-sum back pay-
ment from NBC (BROADCASTING, May
12), BMI put in a claim for an addi-
tional payment from the same network.

There were other indications that
BMI had also at least broached the issue
of additional payments by ABC-TV and
CBS-TV, which have also been involved
in negotiations with ASCAP regarding
payments for prior years as well as for
1969.

BMI said in response to questions
that it was ‘“‘negotiating new contracts
with the networks” but declined to give
specifics or comment on the claim that
BMI had called for additional payments
in the wake of the NBC-ASCAP agree-
ment. A spokesman said BMI tradition-

ally “negotiates with its customers pri-
vately, not in public.”

Network sources close to music-li-
cense negotiations in the past said that
BMI's rationale was that since both
BMI and ASCAP are paid on the basis
of network revenues (after specified
deductions), a network’s willingness to
make additional back payments to
ASCAP meant that BMI, too, had been
under-paid by that network in the past.

BMTU’s rate is approximately one-half
that of ASCAP’s. On this basis, experts
close to the licensing situation estimated
that a $3-million back payment to
ASCAP would be taken by BMI to
mean it was owed an extra $1.5 mil-
lion or so.

Actually, ASCAP officials said they
got approximately $4 million extra from
NBC. Court records put the figure at
$3 million. Appropriate NBC officials
could not be reached for comment, but
other lawyers who have negotiated with
ASCAP speculated that there conceiv-
ably could have been an additional pay-
ment—for use of ASCAP music on
NBC-owned stations as distinct from
music on the NBC-TV network, for

to operate.”

In approving carriage by Huntington
TV Cable Co. of the programing of
wJC at Juniata College, the commission
again noted that CATV carriage would
“go beyond” the limited purpose and
objectives of its college-radio rules. But
it said: “The extended coverage may
bestow added benefits of diversity, and
we desire to obtain additional data and
expericnce concerning such operation.”

Smotherses sign
for NBC-TV special

Th: Smothers brothers will appear on
NBC-TV early next year in a one-hour
comedy special that may be the fore-
runner of a series of specials.

NBC is interested in presenting sev-
eral programs with the controversial
brothers, whose regular-series contract
with CBS-TV was cancelled last spring.
NBC has held no negotiations with the
Smothers brothers for a regular series,
however.

The special is scheduled for Monday,
Feb. 16, 10-11 p.m., following a Bob
Hope comedy special. U.S. Time Corp.
(Timex) through Warwick & Legler,
both New York, has purchased full
sponsorship of the program.

example—to account for the difference.
Whatever the figure, NBC-TV had al-
ready paid ASCAP $22,953,000 for the
years 1963-68 and agreed to pay $5.68
million for 1969.

Herman Finklestein, ASCAP general
counsel, who reported at the meeting,
also told the members that ASCAP offi-
cials thought—and still think, despite
CBS claims to the contrary—that they
have a deal with CBS for an extra back
payment.

This was a reference to an agreement,
never signed under which CBS would
have paid approximately $4.2 million
to ASCAP in addition to some $23.7
million it had already paid for prior
years through 1968 and $5.68 million
that it would have paid for 1969.

CBS had indicated last spring that it
was prepared to sign that agreement
but then NBC came in with its settle-
ment with ASCAP. Unlike the draft
agreement between CBS and ASCAP,
the NBC-ASCAP deal contained no
termination provisions. CBS said it
wanted a deal like NBC’s—one without
termination provisions—and would not
sign otherwise (BROADCASTING, May

66 (PROGRAMING)

BROADCASTING, Oct. 27, 1969



Murder mystery involves KGO-TV

Caller who claims to be Zodiac killer
phones San Francisco morning talk show

The ABC-owned TV station in San
Francisco last week played a key role
in a dramatic real-life story that un-
folded on an early-morning television
talk program.

At 2 am. on Oct. 22, a man iden-
tifying himself as the self-styled Zodiac
killer—the murderer of five persons in
northern California—called the police
department of Oakland, Calif., with a
request that showed him to be a tele-
vision fan. He said he wanted to talk
to nationally prominent criminal de-
fense attorney Melvin Belli on the 4A.M.
program, a two-way telephone talk show
presented weekday mornings from 6:30-
8:30 on xGo-Tv San Francisco, with
disk jockey Jim Dunbar as host.

Police contacted Mr. Dunbar and
David M. Sacks, vice president and
general manager of KGo-Tv. Arrange-
ments were made for Mr. Belli to ap-
pear on that morning’s presentation of
the talk show.

A half-hour into the program, Mr.
Dunbar introduced Mr. Belli and asked
viewers not to tie up the telephone
lines. Ten minutes later, at 7:10 a.m.,
a man called, identified himself as the
Zodiac killer, and immediately hung
up. He soon called back and asked
Mr. Belli to meet him on the roof of
the Fairmont hotel in San Francisco,
a meeting place that was subsequently
discarded.

In all, he made as many as 35 calls
into the program but hung up before
the majority of them could be put on
the air. Some 12 different calls were
handled on the air. At one point the
caller remained on the air for nine
consecutive minutes.

The caller, who for the sake of pro-
gram conversation was called Sam,

Mr. Belli

spoke about suffering from severe and
recurring headaches and impulses to
kill. Mr. Dunbar and Mr. Belli pleaded
with the caller to surrender to authori-
ties. They had made numerous attempts
to arrange a mutually suitable meeting
place. The program ran more than a
half-hour overtime because the caller
was still phoning and a meeting had
not been arranged.

Finally. via private line, off camera,
the man agreed to meet with Mr. Dun-
bar and Mr. Belli. He did not, how-
ever, show up at the appointed rendez-
vous.

Previously, in talking to the police,
the caller indicated that he tried 1o
call the TV program a few weeks earlier
when Mr. Belli and another famed at-
torney, F. Lee Bailey, were appearing
but that the incoming telephone lines
were tied up with busy signals, pre-
venting him from completing his call.
There was considerable speculation after
the program that the bizarre calls may
have been a hoax. The episode, still,
received international attention.

KGo-tv fed information about the
program to the following media: KRON-
Tv. KPIX(TV), KTvU(TV), KSFO(AM).
KGO(AM) and kcBs(aM), all San Fran-
cisco: WMAR-Tv Baltimore; KOVR(TV)
and xCra-Tv, both Sacramento, Calif.:
kKNTv(Tv) San Jose, Calif.; kaBsc-Tv
and KTI.A(TV), both Los Angeles; WPAT-
(aM) Paterson. N.J.; NBC News in
New York; CBS and ABC News in
Los Angeles: Australian Broadcasting
Commission. New York; Radio West.
Los Angeles: San Francisco Chronicle.
San Francisco Examiner; QOakland
(Calif.) Tribune: UPI; and AP.

12).

The one termination provision CBS
especially wanted to get rid of was one
under which ASCAP claimed the right
to terminate on three months’ notice—
and hence to renegotiate for higher
payments—if CBS-TV increased its pro-
gram hours above a specified level. The
addition of the Merv Griffin Show to
CBS-TV’s late-night schedule last Au-
gust presumably would have given
ASCAP the right to invoke that clause.

Mr. Finklestein said the deal with
NBC and the one ASCAP thought it
had with CBS called for both TV net-
works to pay the same amount for 1969
—3$5.68 million—because they had ap-
proximately the same volume of rev-
enues although NBC-TV’s broadcast
day was longer. If CBS-TV lengthened
its day, he said, ASCAP thought it was
entitled to more money from CBS.

A CBS representative said last week
that ASCAP had ““discriminated” in re-
fusing to give it the same type of deal
it gave NBC and that CBS had reverted
to making payments on the same basis
it was using when negotiations started

—the agreement that all the TV net-
works reached with ASCAP in 1964.

That, they said, is the only agreement
in effect between CBS-TV and ASCAP.
Moreover, they said, they do not in-
tend to make the $4.2 million in back
payments that they had been prepared
to make if ASCAP had granted them
a deal like NBC’s. They also said 1969
payments are being calculated on the
formula agreed upon in 1964 rather
than the $5.68-million flat fee encom-
passed in the proposed agreement.

They said BMI “sort of tried” to get
an additional payment from CBS based
on the proposed agreement with ASCAP
but that “we told them we had not
signed with ASCAP and didn’t have a
deal.”

Negotiations on a new deal between
ABC-TV and ASCAP were officially
said last spring to be under way and
were reported authoritatively but unof-
ficially last week to be near agreement,
although details could be not be learned.

One source said ABC wanted the
terms phrased to avoid any suggestion
that additional back payments had been

involved, presumably as defense against
future claims for additional payments
to BMI.

ABC officials declined to eomment.
One speculated, however, that it seemed
safe to assume BMI would seek to in-
crease its revenues “across the board”—
from all three networks—if it had not
already made the attempt.

The ASCAP membership meeting
that heard inklings of these backstage
maneuvers also was told by Mr. Finkle-
stein that “practically every” TV station
had signed and returned the new con-
tracts negotiated with the All-Industry
TV Stations Music License Committee
for the use of ASCAP music on TV
stations (story page 68).

CBS helps film institute

CBS is contributing $150,000 to the
American Film Institute, allotting $50.-
000 annually in 1969, 1970 and 1971.
The institute is headed by George
Stevens Jr. and has offices and facilities
in Washington, New York and Beverly
Hills, Calif.
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How to fill out
ASCAP’s dotted lines

All-Industry group mails
manual explaining procedures,
payments for new contract

Copies of a 50-page manual on forms
and payments under the new contract
between TV stations and the American
Society of Composers, Authors and
Publishers were put into the mail to all
U.S. TV stations last week by the All-
Industry TV Stations Music License
Committee, which negotiated the con-
tract.

The mailing was the final official act
of the committee under Charles H.
Tower of Corinthian Broadcasting, who
has headed it for six of the eight years
spent in getting the new contract. A
reconstituted committee, headed by
Robert H. Smith of wcys-Tv Bristol,
Va. (“Closed Circuit,” Oct. 6), took
over effective last Monday (Oct. 20).

In a letter accompanying the manual,
Mr. Tower said the new committee’s
job would include administering the
new ASCAP contract, negotiating a
new contract with Broadcast Music Inc.,
“studying the SESAC problem”—a
reference to the smaller and often con-
troversial music-licensing operation of
SESAC Inc. — and evaluating experi-
ence under the new ASCAP contract
and planning for the next negotiation.

The BMI negotiation is expected to
be the new group’s first major order
of business, having been deferred while
the old committee was winding up the
ASCAP negotiations.

The new ASCAP contract, which
authorities say has been signed by
virtually all TV stations, is for 10 years
—from Jan. 1, 1968, through Dec. 31,
1977 — but gives each station and
ASCAP the option of terminating it
after six years on Dec. 31, 1973.

Committee leaders have estimated
that if TV-station revenues increase by
6% a year, station payments to ASCAP
over the full 10-year period will be $53
million less under the new contract than
under the one it replaces.

Instead of calling for station pay-
ments at a single rate—2.05% of spe-
cified revenues after deductions was the
commercial rate under the old contract
—the new agreement sets up a stair-
step formula in which the commercial
rate is 2% of revenues up to the in-
dustry average for 1964-65, and 1%
of revenues over the base.

The manual distributed last week
said that if average industry growth is
6% a year, the average commercial rate
for the 10-year period will be about
1.62%, or 21% lower than the old
rate, and that in the final year of the

contract the rate will be 1.48%, or
28% below the old rate.

At a 9% annual growth rate—the
approximate average since 1960—the
average ASCAP rate for the 10-year
period would be 1.52%, or 26% less
than the old rate, and in the final year
it would be 1.37%, or 33% less than
the old rate.

In addition to reductions in the com-
mercial fee, the sustaining fee is cut
by 30% in the new contract, which
covers all blanket licenses—the form
used by most stations. There is no
change in the ASCAP per-program li-
cense.

Since the new agreement is retroac-
tive to Jan. 1, 1968, stations must file
revised reports covering that year with
ASCAP by Nov. 20. Also to be filed by
Nov. 20: a revised report for the first
nine months of 1969, and an October
1969 report based on the new license.

In addition, by Nov. 20 each sta-
tion must decide whether it will itemize
deductions in reporting to ASCAP or
use an optional standard percentage de-
duction; choose the basis it will use in
handling newspaper trade deals for
1968, 1968 and 1970, and make avail-
able to ASCAP, directly or through an
independent accounting firm, a copy of
its Schedule 1 of FCC Form 324, giv-
ing ASCAP a cross-check on station-
revenue figures.

The newspaper trade deal relates to
a provision in the contract specifying
how a station, in reporting revenues to
ASCAP, shall treat promotional spot
announcements traded to a newspaper
in return for station advertising.

If the station is affiliated with the
newspaper, the spots are counted at
50% of run-of-schedule card rate; if
the station is not affiliated with the
newspaper, they are reported at 100%
of ROS rate. However, each station has
the option of broadcasting promotional

Mr. Tower

announcements for ASCAP—at a rate
of one announcement for each hundred
traded out with newspapers—in lieu of
counting newspaper trades as revenues.

In distributing the manual, Mr.
Tower told stations that after it gets
organized the new committee will set up
a procedure for advising stations re-
garding problems under the new con-
tract. Until the transition has been
made, he said, questions should be
submitted to Don Schapiro or Mike
Finkelstein, counsel to the committee,
at (212) HA 2-8180, or to Mr. Tower
at (212) 697-9400.

Black front warns
19 outlets in D.C.

Front says fairness
app'ies to promotions
of United Givers Fund

Washington-area broadcasters, who are
contributing air time for public-service
spots for two large charitable organiza-
tions, found themselves last week under
a thinly veiled threat to attack their
their license renewals—if they con-
tinued airing those spots.

The threat came from the Black
United Front, an umbrella organization
comprising leading Negro organizations,
which last month lodged an application
to deny the license renewal of WMAL-
Tv Washington because the station al-
legedly stood “as the supreme racist of
them all” (BROADCASTING, Sept. 8). The
front claimed in a letter sent to 19
Washington stations that if they con-
inued to air fund-raising promotionals
for the United Givers Fund and the
D. C. Health and Welfare Council, then
they “must make an equal amount of
time available free” to spots for the
BUF’s own fund-raising group, the
United Black Fund.

The stations to which the BUF letter
was directed were WMAL-AM-FM-TV;
noncommercial WETA-TV; WOOK-AM-FM
and WFAN-TV; woL(AM) and wMoD-
(FM); WTOP-AM-FM-TV, WDCA-TV,; WRC-
AM-FM-TV; WTTG(TV), and WWDC-AM-
FM.

The letter was signed by Absalom F.
Jordan, chairman of BUF’s communica-
tions committee. Mr. Jordan is also na-
tional chairman of BEST (Black Efforts
for Soul Television), a group that has
been formed in a number of major cities
to obtain television programing that is
“more meaningful” to blacks. Two
weeks ago he appeared before the Sen-
ate Communications Subcommittee to
object to the appointments of Dean
Burch and Robert Wells to the FCC
(BROADCASTING, Oct. 20).

‘The “public controversy” over the
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UGF-council campaigns was sparked
earlier this month by the BUF. The front
charged in a nine-page analysis, which
received widespread print and broadcast
coverage, that the operations of both
charitable organizations served, in Mr.
Jordan’s words, to “perpetuate racism
and do not represent or serve the black
people of the District, which constitute
over 70% of the population.”

“We have, therefore, set up our own
organization, the United Black Fund,
which will solicit contributions in com-
petition with the United Givers Fund,”
Mr. Jordan wrote the stations, telling
them that they had to air that fund’s ap-
peals because the issues involved are
controversial ones of public importance.

“The question of racism in the Dis-
trict of Columbia is without question
the most controversial and frequently-
disputed questions of great public im-
portance,” Mr. Jordan charged. “The
question of whether [the UGF-council]
campaign really serves the public in-
terest and whether people should con-
tribute and conspire in this venture is
also, without question, controversial. .. .”

Mr. Jordan claimed that since the
promotional spots for the charitable
organizations “are not advertisements,
the FCC has said that its fairness doc-
trine applies to them.” A commission
official said last week that no such ruling
regarding the UGF-council campaign
had been made. Other public-service an-
nouncements aired in other cities have
been found by the commission not to be
controversial issues of public impor-
tance.

Mr. Jordan continued: “It is clear—
either you cannot present the racist
[UGF-council] appeals to avoid trouble
or present their announcement and give
the black people of Washington the
chance to reply through our United
Black Fund.”

Mr. Jordan said his letter was also
being sent to the commission “for their
reference.” And he added: “We are
also establishing a monitoring program
to watch for your broadcasts in this and
other areas of particular interest to
black people.”

Should the stations be found to con-
tinually present “one-sided appeals for
the white-dominated” UGF without
airing opposing points of view, Mr.
Jordan said BUF would file a formal
complaint with the commission and re-
quest that it investigate the matter and
“reconsider the renewal of your license.”
Oct. 1 was the date for renewals of
Washington broadcast facilities.

The front’s demands were tuned to
a familiar chord sounded this year by
an ever-increasing number of black—
and white—activists who have chal-
lenged broadcasters’ renewals. “The air
waves belong to the people and not to
white license-holders who are allowed

to operate them,” Mr. Jordan said. Un-
less the media can “reassure” the people
that news is being reported “accurately,”
he said “there is an imminent threat of
losing public support—particularly sup-
port of the black communities.” ‘The
media have a duty, Mr. Jordan claimed,
“to honestly, accurately and fairly pro-
vide the public with information worthy
of public trust—rather than to promote
special causes, special interests or fur-
ther racism through the public air
waves.”

Reaction among the broadcasters who
received the letter was mixed. Attorneys
for several stations were said to be ex-
amining the BUF demands and that no
decisions had yet been made because of
the complex problems that were posed.
Unlike other charitable groups which re-
quest public-service air time, the BUF’s
United Black Fund is not yet permitted
to solicit funds in Washington.

A check with the city’s bureau of li-
censes and inspections last Thursday
(Oct. 23) revealed that the fund had
not applied for, and thus had not re-
ceived, a solicitation license as required
by law.

The legitimacy of the campaign was
also questioned by several broadcasters,
one of whom said: “We want to know
who’s going to get the money and what
it's going for.” Another said: “We don’t
know anything about these people [on

the basis of the letter].” It was indicated
by several stations that if the fund re-
ceived a license to operate, prepared
the public-service spots and asked for
air time, the group would receive air
play, but not on an “equal time” basis
to the UGF-council campaigns.

Wrop, which had earlier aired edi-
torials disapproving of the BUF-created
fund and supporting the UGF cam-
paign, said it would permit the front
air time to reply.

BUF also suggested to broadcasters
that open and honest debate on the
“controversial” issue could be achieved
by the stations presenting a public-af-
fairs program with spokesmen express-
ing different points of view. Spokesmen
for wMAL and WFAN-Tv, in responses
prepared to be sent to BUF, said that
they would accede to such a public-af.
fairs presentation.

But one station spokesman expressed
an often repeated sentiment last week:
“I just received the damn fool thing.
I'm afraid [that in the current climate]
our mailbox will be stuffed with these
things for months on end.”

Caps rights

Wpca-tv  (ch. 20) Washington an-
nounced that it has entered into a three-
year contract with the Washington
Caps, defending champions of the
American Basketball Association.
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How TV broadcasters rate X movies

McClellan survey seems to indicate that
adult-only rating dooms picture for TV

Most television broadcasters, respond-
ing to a query from Senator John L.
McClellan (D-Ark.), apparently will
not run controversial “X”-rated movies
that become available to television.
The fate of the “M”. and “R”-rated
films is less clear.

Senator McClellan, chairman of the
Senate Subcommittee on Copyrights,
sent letters Sept. 26 to broadcasters,
their associations, networks and mo-
tion-picture producers and distributors
(BROADCASTING, Sept. 29). He asked
for statements of policy regarding
showing of the films on television.

Although the McClellan subcommit-
tee is not planning to release the break-
down of nearly 100 replies for another
week, it was reported last week that
virtually all replies indicated they did
not intend to broadcast the “X”-rated
(for adults only) movies. One broad-
caster said he might air some movies
if the objectional parts were edited out.

Vincent T. Wasilewski, president of
the National Association of Broadcast-
ers, told the senator in a letter that the
issue is “within the purview of the NAB
Code Authority, the self-regulatory
arm of the broadcast industry.”

Mr. Wasilewski said he believed
films should be evaluated by broadcast-
ers on a case-by-case basis. “Where
editing can overcome objections to the
use of the particular film for television
as a home-audience medium, we be-
lieve that broadcasters will act respon-
sibly to assure compliance with the
Code.” he said. “Where editing cannot
overcome such objections, broadcasters
will continue to reject such films for
television.”

He declared “historically, the Code
Authority has not sought to be a prior
censor of program material . . . the
Code Authority does not attempt to
dictate content and form of program-
ing. We believe that the broadcasting
industry’s Code standards can be ap-
plied to motion pictures offered for
performance on television, either by
the exercise of editing options or by
rejection.”

Lawrence H. Rogers 11, president of
Taft Broadcasting, Cincinnati, in a let-
ter to the senator did not answer the
questionnaire but pledged support to
the effort to keep television in the realm
of “wholesome family entertainment
and information.” He questioned par-
ticularly the possible barring of “M’
(for mature) and “R” (for restricted)
films and rejected any move to turn
self-regulation machinery over to a

government body.

Specifically, Mr. Rogers said; “The
case of the M’s gives me serious con-
cern. How would you classify, for ex-
ample, “Hamlet,” “Macbeth,” or “The
Iceman Cometh?” Are they suitable for
youngsters? Does this mean all mature
drama must be banned from television?
I don’t think that's what either of us
has in mind. An important considera-
tion is the time of scheduling and the
suppositon of parental supervision,” he
wrote Senator McClellan.

Earlier last week the Oklahoma
Publishing Co. announced an advertis-
ing ban on “X”-rated movies in its three
newspapers and its Oklahoma City
radio and television stations. Included
are the Daily Oklahoman, Oklahoma
City Times, Sunday Oklahoman, and
WKY-AM-TV Oklahoma City.

Previously Frederick W. Ford, presi-
dent of the Natonal Cable Television
Association, put that association on
record against showing questionable
films (BROADCASTING, Oct. 13). He said
that where movies bear the “M”, “R”
or “X” rating and violate the NCTA
code they will not be recommended or
scheduled by CATV members.

Another theatrical film
is sponsored by Triangle

Triangle Stations has concluded an
agreement with Freeman-Enders Pro-
ductions for the development of a
new feature film for theatrical release,
“The Crawford Case.”

Triangle Stations entered the feature
film field earlier this year with a co-
production deal on the forthcoming
“Viva Max” and “The Magic Christian”
with Commonwealth United Corp.
Robert A. Mirisch, director of film de-
velopment for the station group, is
also bringing “Remember Jack Hoxie”
to the screen. This comic novel by
Jon Cleary is being adapted by Carl
Gottlieb.

Development of television properties
as well as feature films is also on Mr.
Mirisch’s agenda. Triangle currently
has 32 television properties in syndi-
cation.

MRN billboards set
for AP radio wire

Metromedia Radio News has reached
an agreement with AP under which AP
will supply billboards of MRN’s audio
news feeds on its broadcast wire, it was

announced last week.

MRN currently has 135 station sub-
scribers in the U.S. and Canada. AP
will provide MRN billboards to more
than 2,000 radio stations subscribing to
the AP broadcast wire. AP press does
pot maintain an audio news service. As
part of the arrangement, an MRN
audio line will be installed at AP’s
broadcast desk in New York, enabling
editors there to monitor all voice trans-
missions as they go out to MRN sub-
scribers.

CBS takes lead
in fast Nielsens

Network ahead 1st time
this season; ABC shows
increase over year ago

CBS-TV moved into the lead for the
first time this season in the fast national
Nielsen ratings for the week of Oct. 6-
12. CBS averaged an 18.5 rating for the
week, while NBC-TV had 17.7 and
ABC-TV had 16.9.

The averages the week before were
NBC 20.2, CBS 18.3 and ABC 15.5.

The latest figures when compared to
those of the similar week a year ago.
represent an increase of 11% for ABC,
no change for CBS, and a decrease of
7% for NBC.

Although none of the top five shows
were on CBS, that network had the
preponderance of series ranking in the
top third of all prime-time shows. CBS
had 15, as compared with NBC’s eight
and ABC’s seven. These included two
new shows, Jim Nabors and Medical
Center, as well as some long-running
programs: Gunsmoke, Jackie Gleason.
Family Affair, Mayberry RFD, Beverly
Hillbillies, Red Skelton and My Three
Sons. Ratings of these shows ranged
from 23.3 to 19.4.

ABC had the top show of the week,
“The Over the Hill Gang,” a movie made
especially for television. Also included
in the top third were ABC's new shows,
Marcus Welby M.D. and Room 222,
the Sunday movie, “Fantastic Voyage,”
and three successful series in previous
years, FBI, Mod Squad and Bewitched,
with ratings ranging from 26.8 to 20.4.

NBC’s Laugh-In and Bill Cosbv
placed in the top five, while Bonanza,
Walt Disney, Ironside and Dean Mar-
tin continued strong.

A greater number of new programs
placed in the bottom third than in
either the top or the middle. The list
includes 10: Andy Williams (NBC),
Survivors (ABC), Leslie Uggams
(CBS), Bracken’s World (NBC), and
Love American Style, Brady Bunch,
Mr. Deeds Goes to Town, Jimmy
Durante Presents the Lennon Sisters,
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New People and Music Scene, all on
ABC. Ratings ranged from 13.9 to
10.6. Other series ranking low that
week were Let’s Make a Deal, It Takes
A Thief, Dating Game, Flying Nun and
Here Come the Brides on ABC, Mis-
sion Impossible, one of CBS’s top-
rated series last year, and I Dream of
Jeannie on NBC.

In the middle third, with ratings
from 17.8 to 15.2 were seven new
series, My World and Welcome to It,
Then Came Bronson, Bold Ones and
Debbie Reynolds on NBC, and To
Rome with Love, Tom Jones and Court-
ship of Eddie’s Father on ABC. The
middle group also included the peren-
nial Ed Sullivan on CBS and one of
the series that switched networks, Get
Smart, now on CBS. The other series
that moved, The Ghost and Mrs. Muir,
now on ABC, ranked near the bottom
of the group.

Two NBC series which usually do
well, Julia and Tuesday Night at the
Movies were pre-empted Oct. 7 for a
two-and-one-half-hour news special
which ranked low, From Here to the
70’s. CBS pre-empted a new series, The
Governor and J. J., and its news hour
for a CBS Playhouse, which ranked
just above NBC’s news special.

A newsman's duties are many

When rioting prisoners in the new St.
Louis city workhouse demanded their
grievances be aired, they asked for
KMoX-Tv newsman Fred Porterfield as
mediator, according to the St. Louis
station. When Mr. Porterfield arrived,
he succeeded in stopping fights between
inmates, arranged for the removal of
several injured prisoners and the release
of a guard being held as hostage. He also
relayed the inmates’ demands for re-
moval of the warden, improved food
service, and less harassment from work-
house guards, to prison authorities. Mr.
Porterfield plans a return visit with a
station newsfilm unit to do a follow-up
report.

‘Odd Couple’ set
for ABC in ’'70

Paramount Television will produce a
new weekly half-hour comedy series for
ABC-TV titled The Odd Couple with
Tony Randall and Jack Klugman in the
title roles.

ABC said the series would be pre-
sented in the 1970-71 season. “The Odd

NEED A SPARTA
CONSOLE?

CONTACT CCA 5

Couple” was Neil Simon’s hit comedy
show on Broadway, and also was made
into a motion picture.

The TV series was created by Jerry
Belson and Gray Marshall, writing-pro-
ducing team whose TV credits include
The Dick Van Dyke Show, Lucy, Gomer
Pyle, I Spy, and The Danny Thomas
Show. Douglas S. Cramer, executive
vice president in charge of production
at Paramount Television, will supervise
the series.

Program notes:

More soap = Another daytime serial
will soon be added to the ever increas-
ing list of television soap operas. All
My Children, written and created by
Agnes Nixon, will start on ABC-TV,
Monday, Jan. 5, 1970 (1-1:30 p.m.
EST). Miss Nixon, a veteran of day-
time programing, has taken part in
many serials including Search for To-
morrow, As the. World Turns, Guiding
Light, Another World, and One Life
To Live. All My Children will replace
the game show Dream House, which
will have its final telecast Jan. 2. 1970.

Syndicated talker » Cindy Adams, wife
of comedian Joey Adams, has signed
with Brandywine Productions, New
York, to do a syndicated, daily, half-
hour TV talk show. The Cindy Adams
Show will feature guest interviews and

a film segment which will take the show
out of the studio to visit out of the
way people and places.

Radio gets Miss Rona = Rona Barrett,
whose gossip reports about Hollywood
are carried nightly by all Metromedia
TV stations, has signed to do six daily
reports on weekdays for kLac(aM) Los
Angeles, also a Metromedia-owned sta-
tion. She will be heard on the hour
from morning to late afternoon. Miss
Barrett’s TV reports are taped for na-
tional syndication by Metromedia Pro-
ducers Corp.

Script seekers » Bombsheli-Audio Pro-
ductions, Huntington, W. Va., is seek-
ing radio scripts of plays for possible
recording by a college production
group. Plays may be of any type but
must be either 28 minutes in léngth or
56 minutes in two parts. Any stations
desiring audition tapes of completed
productions for free syndication should
write 1046 Jackson Avenue, Hunting-
ton 25704.

New deal » Screen Gems reported it
has signed independent producer Jackie
Barnett to a new contract to produce
entertainment specials and series for
distribution by SG. Mr. Barnett recent-
ly completed 13 one-hour entertainment
specials, which have been sold under
the title of Screen Gems Presents to 70
markets.

-

|
__

N

Las Vegas — KORK-TV / Thur / 6:30-7:30 pm
(Rep: Peters, Griffin, Woodward)
Tops in its time period for the entire season —
opposite both network and syndicated programming!
Source: ARB
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Still another satellite plan

Teleprompter wants part of the action
as Comsat readies talks with network chiefs

Chalk up another candidate for owner-
ship of a domestic communications
satellite system. It’s Teleprompter Corp.,
New York, multiple CATV owner,
which is studying the possibility of de-
veloping its own communications sys-
tem of satellite-to-CATV ground sta-
tions. :
Word of the plan was released by
Irving B. Kahn, chairman-president of
Teleprompter in a speech to the Holly-
wood Radio and Television Society last
week. Mr. Kahn disclosed that Hughes
Aircraft Co., which owns 16% of Tele-
prompter, has been asked to study the
feasibility and costs involved if a cable-
TV company is to develop-its own do-
mestic satellite system. Hughes Aircraft
made the first synchronous communi-
cations satellites for the Communica-
tions Satelite Corp. in 1964.
Meanwhile, Comsat’s James Mc-
Cormack, chairman and chief execu-
tive officer, was in the midst of ar-
ranging a joint meeting with network
presidents that may take place this week.
Mr. McCormack, on the heels of the
call two weeks ago by Frank Stanton,
CBS president, for a broadcaster con-
sortium to own and operate its own
domestic system (BROADCASTING, Oct.
20), told the networks that Comsat was
eager to work with them in establish-
ing a domestic system. He called to
their attention correspondence Comsat
has had with the President’s Committee

Advertigement

on Telecommunications, in which Com-
sat suggested that networks and other
broadcast groups be given the right to
deal directly with the satellite opera-
tor. At present, Comsat customers must
place their orders for international sat-
ellite circuits through existing common
carriers. Comsat has maintained that
the only efficient and economic do-
mestic system must be a multipurpose
one. Mr. McCormack’s mission obvi-
ously is aimed at convincing the net-
works that they should not have to
invest large sums in the setting up of a
domestic space system.

Efficiency and economy are the
watchwords, a network official (not
CBS) said last week. “We don’t care
what form the system takes as long as
it is efficient and economical.”

Last week, AT&T broke the unaccus-
tomed near-unity that developed 10
days ago in support of a privately-
owned broadcaster domestic satellite
system by challenging the CBS estimate
that a. TV and radio space system
could be established for $100 million.

It also noted that most satellite plans
envision 12 to 14 channels, but said that
at times current programing—on week-
ends when many regional football games
are being covered, for example—re-
quires the use of up to 40 channels. To
meet this sort of demand, AT&T said,
a TV system would need at least two
satellites and a third as a standby. The
CBS plan proposed two satellites, one

law and order.

NEGRO PROGRAM FOR THE STATION

Our foundation “The Jackson Foundation” is a Negro Tax Exempt
educational foundation that advocates good citizenship and public
responsibility and encourages individuals to do things for them.
selves and not to wait on welfare programs and to have respect for

Radio and television stations that are not complying with the fair-
ness doctrine by not having both sides of the Negro question pre-
sented should have our program on their station as a public service
or with a sponsor. Every station whether they broadcast to Negroes
or not should have our program. “The Donald Jackson Report.” Our Foundation
wants to own a station. Will someone donate us a station for Tax Write Of,

Stations that are interested please contact us by writing to:

JACKSON FOUNDATION, 617 Main Street, Buffalo, N. Y. 14203

Donald
Jackson, Pres.

as a standby. .

And a senator has called on Presi-
dent Nixon to submit legislation that
would insure “the esiablishment of a
domestic system, also serving Alaska.
He’s Senator Mike Gravel (D-Alaska),
who also urged a revision of the 1962
Communications Satellite Act to permit
states and their subdivisions to own
ground stations.

In the interim, a definitive adminis-
tration statement is expected soon trom
the White House committee studying
domestic telecommunications policy.
The committee is headed by Clay T.
Whiehead, a White House aide.

The study requested by Teleprompter
envisions a ground station serving each
headend of 88 CATV systems in this
country. The 88 cable-TV systems, in
27 states, would be the combined total
of systems Teleprompter would have
if its announced merger with H&B
American Corp., another major CATV
operator, is consummated (BROADCAST-
ING, Aug. 11).

With a verbal nod to CBS President
Frank Stanton’s proposal for a three-
network consortium to own and operate
a satellite system, Mr. Kahn emphasized
that he doesn’t want to be placed in
“bondage” to either Comsat or the
broadcast networks. Mr. Kahn pointed
out that in his view the “next giant
stride” for the cable-TV industry is
equal participation in the use of satel-
iite communications. e

What Mr. Kahn did not spell out in
his talk is that Hughes Aircraft pre-
viously, under commission from ABC,
made a feasibility study of the initial
proposal for the use of domestic satel-
lites for TV broadcasting. Teleprompter
and Hughes jointly own Theta Cable, a
CATV firm with franchises in Los An-
geles. Teleprompter’s merger with H&B
American awaits approval of stock-
holders.

AT&T last week did not back away
from its new position that networks
and others should be permitted to ap-
ply for a license to establish and op-
erate satellites, if they wish, but offi-
cials indicated a strong belief that the
$100-million estimate was too low.

AT&T authorities said they had no
current satellite cost estimates of their
own, except for information from the
National Aeronautics and Space Ad-
ministration indicating that launch costs
alone had increased from $3 million to
$13 million in the last three years.

They also said that while satellite
costs have been increasing, the cost of
installing ground relays has declined,
and repeated their view of a week ago

7
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that the economics of satellite relays as
compared with terrestrial systems may
be less now than they seemed a few
years ago. In fact, they said, satellites
in the long run may be more costly
than ground relays.

CBS authorities did not appear dis-
turbed by AT&T’s contentions. One of-
ficial, noting that there had been nu-
merous estimates over the years, said
the final cost obviously would depend
on the conformation and sophistication
of the system, number of ground sta-
tions, and contended that in view of
prior estimates—even allowing for ris-
ing prices since they were made—
CBS’s estimate of $100 million “can’t
be far off.”

Among earlier figures he cited were
AT&T's estimate of $102 million for
an initial multipurpose—not broadcast-
ing only—system and $170 million for
an advanced 1980 model. Other esti-
mates included ABC’s $81 million, the
Ford Foundation’s $101 million for one
system and $116 million for a more
complex one; NBC's $103 million;
Comsat’s $58 million for a pilot proj-
ect and $110 million for a 1970 mode,
and Canada’s estimate of $81 million.

Senator Gravel, who was instrument-
al in insuring that Alaska received the
historic moon-walk TV transmissions
from Apollo 11 last July via military
satellite circuits, told the President that
the Communications Satellite Corp. in
its present form is unmanageable. It not
only has competitors on its board, he
noted, but he questioned whether it can
act as an international agent (Comsat
acts as manager of the International
Telecommunications Satellite Consorti-
um) and simultaneously “as a respon-
sive and successful” domestic institution.

Senator Gravel also warned that the
current Intelsat conference, due formal-
ly to resume in Washington in Febru-
ary, must not “impede full and free util-
ization of satellite technology for do-
mestic . . . communications.”

Comsat, the Alaska Democrat said,
has been seriously hindered “by foreign
governmental interests in lucrative sub-
marine cables and their inflated profits.”

Peter M. Flanigan, assistant to Presi-
dent Nixon, replying for the President,
told the senator that “it is entirely ap-
propriate” that the role of satellite com-
munications within the U.S. and interna-
tionally should be reviewed. Mr. Flani-
gan assured the senator that his views
would be given serious consideration.

In a speech two weeks ago to the In-
teruniversity Communications Council
meeting at Notre Dame University,
Senator Gravel disclosed that NASA
was working on a plan to bring “educa-
tional and cultural” TV to four Alaskan
communities, using its Applied Technol-
ogy Satellite 1. This is part of a general
plan to use NASA’s ATS spacecraft for
testing various elements of a domestic
satellite system. This is in the planning

stages following a meetiing of interested
parties, including TV networks and oth-

er broadcast interests, several months

ago.

Last September, Senator-Gravel in--

troduced a bill (S-2928) that would
permit states or its subdivisions-to own
earth stations. This was referred to the
Senate Commerce Committee.

'69 color TV up,

but not as fast

The sale of color-TV sets by distribu-
tors to retailers continued up for the
eight months of the year, but the rate
of increase seems to be slowing down.

Color-TV set sales were up 9.2%
over the same January-August period
last year, but in August the increase
was only 2.3% over the same month
in 1968. In July, color-TV set sales
were up 17.5% over July last year
(BROADCASTING, Sept. 29).

In its report last week, the Electronic
Industries Association also reported that
black-and-white TV set sales through
August cumulatively were down 6.7%
compared to the same period last year.

Radio sales also continued on a
downward swing, 5.5% below the same
period last year. Automobile radio
sales, however, held at a 1.9% increase
for the cumulative months, with a
strong 30.3% increase registered for

August.

For the first eight months of the year:
TELEVISION ’

1969 1968

Color 3,412,032 3,123,414
Monochrome 3,114,653 3,336,821

Total TV 6,526,685 6,460,235
- :  -RADIO- S e

AM 3,620,318 4,353,632
AM/FM or FM only” 2,296,947 2,413,972 .

Auto : 6,523,929 6,400,008
Total Radio 13,167,612 .

12,441,194

Gates to unveil
color TV transmitter

A new transmitter for VHF television
stations is being introduced this week
by Gates Radio Co. in Washington.
The transmitter is said to improve
color-TV transmissions by a factor of
two through the use of intermediate
frequency modulation. -

IF modulation, Gates sources said,
overcomes color degradation by the
transmitter itself. Officials declined,
however, to explain how its IF modu-
lation circuit works. A new Gates 35-kw
transmitter using IF modulation has
been tested at WGEM-TV ch. 10) Quin-
cy, IIl,, the firm’s home quarters, since
early this month. The new transmitters
will range in power from 1,300 w to 50
kw. :

Phoenix — KOOL-TV / Sun / 9:00-10:00 pm
{Rep: H-R Television)

| SPY attracts more women than any other syndicated film
on Phoenix television!

Source: ARB
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Intemational

Openings for ads
develop in Europe

‘Ad executives in Chicago
hear of rapid growth of
commercial TV in Europe

The growing opportunities for market-
ing in Europe, including broadcast ad-
vertising in many areas, were detailed
in Chicago last week at an all-day inter-
national seminar sponsored jointly by
Clinton E. Frank Inc. and the Chicago
Association of Commerce and Industry.
Several hundred U.S. advertising execu-
tives took part.

The Frank agency is the American
partner in the European Marketing and
Advertising Agencies (EMAD) group.
Key EMAD officials told of advertising
trends in their respective countries, led
by Alexandre de Lasta, managing direc-
tor, EMAD Ltd.,, London, who espe-
cially noted TV’s impact (BROADCAST-
ING, Oct. 20).

“Ten years ago if you had looked
at a group of teen-agers from 10 Euro-
pean countries,” Count de Lasta said,
“you could have identified their nation-
ality by their clothes. Today you can
tell difference only by the shape of their
noses.”

He noted many economists in Europe
now talk about a “consumption soci-
ety.” Marketing changes include shifts
to the supermarket, chain store and
self-service restaurant, even in France,
he said.

Although commercial TV in France
is less than a year old, advertising in
the medium is soaring, it was indicated
by Gerad Gaveau, director, Inter Pans-
Publi Action, Paris. He reported a 30-
second spot in prime time costs up to
$15,000 and a maximum frequency of

12 may be bought. Shorter 15-second
spots cost up to $8,000 and can be
bought in flights up to 18 spots. France
has two national channels, one in color.

Color TV sets in West Germany are
selling at a rate of 600,000 units annual-
ly, according to Herbert Hawel, partner,
Westag, Webeagentur, Prigge, Hawel &
Co., Cologne, and market penetration
will be 20% by 1975. Total TV pene-
tration now is 75-90%, he said, with
5% color. Demand for TV time is three
to four times the availabilities, he said,
and orders must be placed a year in
advance.

You can’t buy what you want when
you want it in Italy either because de-
mand so exceeds availabilities, accord-
ing to Gilberto Sozzani, international
director, Lambert S.P.A., Milan. He
said the most popular form is the “Ca-
rosello” where advertisers prepare a
two-minute-and-15-second program in
which only 35 seconds can be “sell”
and the rest must be entertainment.
Only five such units are allowed a spon-
sor over two months and each must be
different, he explained.

Although commercial TV has been
in Holland officially only two years,
85% of the homes have sets, accord-
ing to Ronald Van Vleuten, managing
director, Reclame-Adviesbureau H.V.R.,
Amsterdam, The Hague. Luxembourg
and an off-shore pirate station predated
this service, he said. Color should be
introduced on a modest scale next
year, he added.

Similarities as well as differences in
British TV advertising and the U. S.
were related by Bryan Betts, director,
Saward Baker & Co., London. In-
dependent television, the only com-
mercial network, now reaches 88% of
all homes, he said, but booking a
schedule is very difficult because of
the seller’s market.

The most striking trend is the in-
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creased use of sex, he related, both
overtly and symbolically advertising, but
it hasn’t always meant success. Some
campaigns backfired, he said.

Belgium doesn’t have commercial
radio or TV now but will soon because
of necessity, according to Raymond
Leblanc, president, Publiart S.P.R.L.,
Brussels. He said “well over 40% - of
the population now can pick up at
least two foreign channels in addition
to our own two noncommercial chan-
nels.”

Publishers team
to buy CKLW-TV

RKO General Inc. formally announced
last week it has agreed to sell cCKLw-Tv
Windsor, Ont., to- Baton Broadcasting
Ltd. and Maclean-Hunter Ltd. of On-
tario (BROADCASTING, Oct. 6). The
transaction, which is subject to the ap-
proval of the Canadian Radio-Televi-
sion Commission, carries an estimated
price tag in excess of $5 million.

John Bassett, chairman and president
of Baton Broadcasting Ltd., which also
operates CFTo-Tv in Toronto, is also
owner and chairman of Toronto Tele-
gram Publishing Co. He is in partner-
ship in the purchase of ckLw-Tv with
Maclean-Hunter Ltd., which owns and
operates Maclean’s magazine, The Fi-
nancial Chronicle in Toronto and
cxEY(aM) Toronto.

CxLw-Tv has been operated by a
subsidiary of RKO General, Western
Ontario Broadcasting Co. Ltd., which
made the sale. Western Ontario also
owns and plans to sell CKLW-AM-FM
Windsor, it was said. These actions are
being taken, RKO General said, to com-
ply with recent Canadian legislation
requiring that citizens of that country
own at least 80% of any Canadian
broadcasting stations.

The negotiations for the sale of
ckLw-Tv were handled for RKO Gen-
eral by R.C. Crisler & Co.

Abroad in brief:

Name change = Charles Hobson & Grey
Ltd., which is at new address, 50 Con-
duit St., London W.1., has become Grey
Advertising Ltd., wholly owned sub-
sidiary of Grey Advertising, New York.

New European facility » RCA has an-
nounced plans to invest more than
$900,000 in a new facility on the
Isle of Jersey in the English Channel
as an improved base for expanding its
commercial electronic products activi-
ties in Europe.
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RCA looks for
its best year

Sarnoff tells analysts
Selectavision wiil be
$1-billion industry

Sales and earnings of RCA in 1969 are
expected to show an improvement over
1968 despite the economic softness of
the fourth quarter RCA President Rob-
ert W. Sarnoff told a meeting of the
New York Society of Security Analysts
last Thursday night (Oct. 23).

He noted that sales and earnings
through the first three quarters of this
year have surpassed last year’s nine-
months record totals. And in spite of the
slowdown in the marketplace as a whole
in the fourth quarter, he felt that 1969
will show advances over 1968.

During a question-and-answer period
following his talk and reports from five
RCA group operating executives, Mr.
Sarnoff declined to be more specific re-
garding prospects for the company’s
fourth quarter of 1969. He said that
“it’s too early to tell since there are too
many uncertainties in the marketplace.”

He was asked if RCA, over the next
few years, contemplated making an in-
vestment in some area that would be
comparable to that made in color tele-
vision or information systems. Mr. Sar-
noff replied that the company would be
making a “major investment” in Selecta-
vision, the corporation’s newly devel-
oped color TV-tape system for the home
entertainment market (BROADCASTING,
Oct. 6). But he said the investment
would not be “of the same magnitude”
as for color TV or information systems.
He was optimistic about the potential
of Selectavision and added:

“We anticipate that within 10 years
SV will be a $1-billion industry, de-
rived about half from programing and
half from players.”

Mr. Samnoff told another questioner
that during 1969 RCA has maintained
its leadership in color-TV set sales,
though he acknowledged that some
smaller companies had registered gains.

D. L. Mills, senior executive vice
president, RCA consumer products and
components, told the audience that in
spite of some gloomy forecasts RCA be-
lieves there are “excellent profit oppor-
tunities” in the 70 for the sale of color-
TV sets. He said improvements will be
made continually in the manufacturing
of the sets, attracting consumers, who,
he said, are “more interested in both

picture quality and ease of tuning than
in price.”

Julian Goodman, NBC president, pre-
dicted an era of growth for broadcasting
in the years ahead, with the medium
garnering an increasing share of total
ad expenditures; gaining additional ad-
vertising dollars in TV through the ex-
pansion of service industries and looking
toward substantial sales and profit now
that the basic color investment has been
made.

“This payoff will come in greater ad-
vertising effectiveness, which means
larger revenues from higher pricing
and additional advertising sources,” Mr.
Goodman stated. *“These returns will
continue expanding as color-set circula-
tion keeps rising.”

He reported that over the past five
years, NBC's sales volume has increased
by 49%, compared to a 34% increase
by its two principal competitors (ABC
and CBS). He stressed that for the sea-
son to date, NBC is a “clear first” in
evening ratings.

Mr. Goodman said NBC is formulat-
ing plans to meet the termination or

_ you'’re not
with it...

if you're not
buying...

phase-out of cigarette advertising, which
represents about 11% of the company’s
TV billings. He said NBC expects to
“absorb this loss without severe strain.”
A special sales development group has
been set up “to counteract the effect.”

Cowles folds daily
‘Suffolk Sun’ newspaper
Cowles Communications Inc.,, New

York-based newspaper and broadcast-
ing complex, has suspended publication
of its Suffolk Sun, Long Island, N.Y.,
daily newspaper.

The paper, which was launched
in November 1966, incurred heavy
losses. Because Cowles Communications
charged off its losses as incurred, rather
than amortizing them over a period of
years, the newspaper had severely de-
pressed the company’s earnings.

Cowles had net losses of $972,000
for 1968, and $3,487,000 for 1967
(BROADCASTING, May 12). Cowles, how-
ever, reported record gross revenues
and an increase in net income ($1,443,-

The new Barbara Coleman show, “HERE'S BARBARA,” takes you behind
the scenes . . . glittering embassy parties, exclusive interviews with

national newsmakers, fashion designers, and entertainers. You're not
with it . .. if you're not watching, and buying . .. “HERE’'S BARBARA”

BEST TV BUY ON THE MARKET NATIONWIDE! GREAT TIME OF DAY

BARBARA COLEMAN PRODUCTIONS (202) 483-3240
BARBARA COLEMAN c/o THE RACQUET CLUB, WASH. HILTON
1919 CONNECTICUT AVE., N.W., WASHINGTON, D.C.
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000 as compared with $466,000) for
the first six months of the year ended
June 30 as compared with the same
period last year (BROADCASTING, Aug.
11).

Cox report shows
'69 well ahead of '68

.Cox Broadcasting Corp., Atlanta, last
week reported increased revenues and
earnings for both the third quarter and
the nine-month period ended Sept. 30.
Operating revenues were up- 22% for
the nine-month period and 23% for the
three months. Net income was up 13%
and 12%, respectively.

J. Leonard Reinsch, Cox president,
said all CBC operating divisions, with
the exception of the program produc-

Shares outstapding ,

tion and distribution division, contrib-
uted to the improved results so far this
year. Revenues of the broadcasting di-
vision, he said, “increased 14% in the
third quarter, with television agaii show-
ing greater gains than radio.” .

For the nine months endéd Sept. 30:

1969 1968
Earned per share .. $1.90 $1.68
Revenues 44,758,801 36,823,801
Net income 5,494,928 ,842,686

4
2,893,000 2,878,550

Company reports:

Communications Satellite Corp., Wash-
ington, reported an increase in revenues
and a slight decline in net income for
the nine months ended Sept. 30:

1969 1968
Earned per share $0.49 $0.50
Revenues 33,528,000 21,821,000
Net income 4,947,000 5,054,000

Norton Simon Inc., Fullerton, Calif.,

parent company of TV and Motion-
Picture Producer Talent Associates Ltd.
and the McCall Publishing Co., re-
ported net income increased 20% on a
6% sales gain for the first quarter of
fiscal 1970 ended Sept. 30:

1970 1969
Earned per share $0.67 $0.56
Revenues , 360,000 244,010,000
Net Income 8,706,000 7,388,000

Cohu Electronics Inc., San Diego, man-
ufacturer of broadcast and closed-circuit
television systems, reported a gain of
over 12% in sales and an increase of
66% in net income for the nine months
ended Sept. 30:

1969 1968
Earned per share $0.28 $0.17
Net sales 7,623,811 6,769,016
Pretax Income 806,885 470,036
Net income 394,885 237,036
Shares outstanding 1,400,752 1,394,446

Gannett Co., Rochester, N.Y., news-

The Broadcasting stock index

A weekly summary of market activity in the shares of 90 companies

‘associated with broadcasting.

Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1969 Out zation
symbol change Oct. 23 Oct. 16 Oct. 9 High Low (000) (000)
Broadcasting
ABC ABC N 5934 57 51 76% 45% 4,859 266,030
Atiantic States Ind. [¢) 8% 8 % 153 6 1,798 .
Capital Cities cecs N 344 3214 2834 3784 26 5,804 173,191
CBS CBS N 8% a7 4154 593 4154 25,617 1,178,382
Corinthian CRB N 27% 2634 23% 37y 20 3,384 79,524
Cox cox N 52 514 455¢ 59 37 2,893 130,185
Gross Telecasting GGG A 163§ 16 1534 24% 15 805 12,172
Metromedia MET N 2034 2034 183 533 17% 5,525 105,638
Pacific & Southern o 18 2034 20 2634 1314 1,635 28,613
Reeves Telecom RBT A 193¢ 18 13 353 1234 2,253 30,416
Scripps-Howard o} 233 27 243 31K 21 2,58 65,372
Sonderling sSDB A 37% 383 303 474 294 985 28,541
Starr Broadcasting (o] 1034 9 8% 934 63 338 3,211
Taft TFB N 3334 343 3134 43y 273 3,437 112,046
Tota) 61,922 $ 2,226,806
Broadcasting with other major interests
Avco AV N 28% 293§ 2444 493¢ 23% 12,872 332,612
Barteil Medla BMC A 133 134 14 2% 83 2,292 31,515
Boston Herald-Traveler [¢] 28 28 27 71 29 574 17,794
Chris-Craft CCN N 1234 13 124 24y 1% 3,201 42,413
Combined Comm. o] 11 103 10 1134 83£ 1,800 19,080
Cowles Communications CwL N 1374 1214 104 17%¢ 9% 3,969 42,667
Fugqua FQA N 39y 4034 31% 47 303 5,073 181,369
Gannett GCI N 2814 2814 2534 29y 2434 4,738 178,860
General Tire GY N 204 185¢ 18 3434 174 17,914 325,139
Gray Communications o] 91g 914 914 123%¢ 8y 475 3,971
Lamb Communlcations (o] 345 4 33 10 4 2,650 9,938
Lee Enterprises o 2014 18% 2034 21%¢ 1534 1,957 36,694
Liberty Corp. Lc N 2124 234 22 243 14 6,743 142,412
LIN o 1134 losg 10 23% Il 2,174 25,545
Meredith Corp. MDP N 4544 463 4334 593 3214 2,779 118,108
The Outlet Co. oTu N 193¢ 18 17 30%¢ 16% 1,336 24,136
Plough [nc. PLO N 7434 73% 673 733% 57% 7,892 536,656
Post Corp. o] 19% 1814 18 40 1434 566 10,754
Rollins ROL N 40 383¢ 363 4134 3044 7,983 297,367
Rust Craft RUS A 2834 284 28% 38%¢ r231 1,168 29,784
Storer SBK N 3834 34 29 62 24% 4,220 131,875
Time Inc. TL N 513 473 4614 1003%¢ 3634 7.238 332,948
Wometco WwOM N 1834 1814 173 23% 164 5,683 107,977
Total 105,293 $ 2,979,605
CATV
Ameco ACO A 9 94 83 1434 % 1,200 9,900
American TV & Comm. o 1634 1534 1314 153§ 93¢ 1,775 23,519
Cablecom-General ccaG A 11 9y 9 1234 8% 1,605 15,793
Cable Information Systems o 234 236 2% 5 2% 955 1,910
Columbia Cable o 103§ 10 934 1534 93¢ 900 8,775
Cox Cable Communications (o] 144 14 - 133 22 1234 3,550 44,375
Cypress Communications [o] 93¢ 934 934 23 1034 854 8,540
Entron o 2% 23 23 10} 23 607 16,693
General Instrument Corp. GRL N 3234 45 358¢ 43y 26 6,028 210,980
H & B Americay HBA A 17% 1634 1434 204 1154 5,016 75,240
Sterling Communications [o] 6% 7 434 1034 53 500 2,500
Teleprompter TP A 72 6734 59 72Y% 46 1,007 60,420
Television Communications o] 1434 13 12 203 10 2,654 28,531
Vikoa VIK A 23% 23% 24 33% 20 1,795 43,529
Total 28,446 § 550,705
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paper owner and group broadcaster, re-
ported a 20.3% increase in revenues
and a 13.1% increase in net income
for the 39 weeks ended Sept. 28:

1968

1969 -
Earned per share $0.92 - $0.81
Revenues 107,504,065 89,352,115
Net/ income 6,509,693 ° 5,755,242
Notes: 1969 net income is before Drovision
for extraordinary loss from saie of a non-
pubiishing subsidiary. Extraordinary loss
reduced 1969 earnings per share to 89 cents.

Kaufman and Broad Inc., Los Angeles,
major cable-TV operator, has reported

tecord earnings for the nine months
ended Aug. 31:

1969 1968
Earned per share $0.84 $0.54
Revenues 69,373,937 47,384,095
Net income 3,180.291 1,805,826
Shares outstanding 3,795,205 3,478,246
Note: Earned per share for 1968 period

adjusted for two-for-one stock split an Jan-
uary 1969

Taft Broadcasting Co., Cincinnati, group

broadcaster and TV program producer,
reported an increase in revenues and

‘income for the first half of 1969.

Taft also declared a quarterly divi-
dend of 15 cents per share, payable Dec.
15 to stockholders of record Nov. 14.

For the six months ended Sept. 30:
1969 1968

Earned per share $1.08 $1.06
Net revenues 26,620,255 22,896,410
Net income 3,932,681 3,798,334

Atlantic States Industries Inc., New
York, group broadcaster and owner of
McGavren-Guild-PGW Radio Repre-
sentatives, reported a 26% increase in
net sales and a 9.6% increase in pretax
earnings for the six months ended
June 30:

1969 1968
Earned per share $0.07 $0.07
Net sales 1,888,910 1,499.632
Pretax income 289,670 264,220
Net income 139,670 128,220*

LIN Broadcasting Corp., New York-
based group station owner, reported an
increase in sales but a decline in net
income for the first half of 1969. Com-
bined sales in the broadcasting, tele-
phone-answering and recording divi-
sions amounted to $9,038,000 and pro-
duced operating profit of $2,241,000
in 1969 vs. sales of $3,876,000 and op-
erating profit of $1,187,000 the year
before,
For the six months ended June 30:

1969 1968
Earned per share (31.97) $0.13
Sales ,555,000 9,395,000
Pretax income (917,000) .
Net income (4,321,000) 198,000

PKL Co.’s, New York-based diversified
company in which Papert, Koenig, Lois
Advertising is a division, reported a
decrease in gross billings but an in-

*Before extraordinary credit of $128,000. crease in net income for the nine
Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1969 Out zation
symbol change Oct. 23 Oct. 16 Oct. 9 High Low (000) (000)
Programing
Columbia Pictures CPS N 3% 33% 2% 42 25 5,863 199,342
Commonwealth United® cuc A —_ - —_ 248 7% 12,428 132,000
Disney DIS N 1073% 10334 94 108 692§ 4,381 425,483
Filmways FWY A 25% 2434 2314 3834 19% 1,244 30,478
Four Star International o} 434 5 414 10 3% 666 3,663
Gulf and Western GW N 231 255% 2024 503 19 16,426 354,802
Kinney National KNS N 304 303 27 3934 19 5,940 161,865
MECA MCA N 23%% 22%4 213 4435 2034 8,297 180,460
MGM MGM N 3434 351§ 32 4434 25 5,801 224,789
Transamerica TA N 264 28% 2434 383 23 61,869 1,490,657
Trans-Lux TLX A 26%4 2534 2% 583 1734 979 19,188
20th Century-Fox TF N 2284 2134 20%4 4134 1634 8,155 169,950
Walter Reade Organization (o] 95 834 816 1524 8 2,342 21,359
Wrather Corp. (o] 9% 8 8 23 % 2,161 17,828
Total 141,091 $ 3,533,992
Service
John Blalr BJ N 257 258 2234 28Y4 17% 2,667 64,328
Comsat cQ N 53 49% 475 5584 413 10,000 482,500
Creative Management (o] 1034 1K 1134 2034 8% 1,020 12,495
Doyle Dane Bernbach (o] 23 23 19 33 20%¢ 2,104 43,658
Foote, Cone & Belding FCB N 123¢ 13 13 158¢ 11 2,147 29,521
Grey Advertising (o] 1414 1434 1334 1884 13 1,163 16,573
Movielab MOV A 93¢ 634 634 1414 6 1,407 9,145
MPO Videotronics MPO A 1034 934 8 2234 7% 548 4,795
Nielsen (o] 3434 313 30 37% 283 5,240 154,580
Oglivy & Mather o] 254 243 22% 35 164 1,090 24,798
PKL Co. PKL A 1134 1284 1234 3034 1034 723 9,038
J. Walter Thompson [o] 2 303 32 41 2434 2,778 90,980
Wells, Rich, Greene o 0% 9% I 18%¢ 83 1,601 14,153
Total 32,488 $ 956,564
Manufacturing
Admirat ADL N 20%% 2044 1984 2184 1414 5,124 81,984
Ampex APX N 4514 4634 4434 48 3214 10,815 489,379
Generat Electric GE N 87% 8634 8414 98Y% 81 91,025 7,782,638
Magnavox MAG N 4384 41 42 563 3914 16,561 716,263
3M MMM N 11034 11334 1147% 11534 94 54,521 6,133,613
Motorola MOT N 1633¢ 1563¢ 141 16134 10234 6,148 862,257
RCA RCA N 43%% 4414 42 481¢ 351 62,713 2,571,233
Reeves Industries RSC A 534 534 5 1034 4% 3,443 18,041
Visual Electronics VIS A 1334 1234 9% 37 93 1,357 13,570
Westinghouse wX N 63724 60 5534 F2874 5334 38,750 2,208,750
Zenith Radio ZE N 4244 4334 23 58 35% 18,965 806,013
Total 309,422 $21,683,741
Grand total 678,622 $31,931,413
Standard & Poor Industrial Average 107.06 105.99

N-New York Exchange
A-American Stock Exchange
0-Over the counter (bid price shown)

Shares outstanding and capitalization as of September

* Trading temporarily suspended.

Over-the-Counter bid prices supplied by Merrill Lynch,
Pierce, Fenner & Smith Inc., Washington.
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This advertisement is neither an offer to sell nor a solicitation of an ofier to buy any of these
securities. The offering is made only by the Prospectus.

NEW ISSUE October 23, 1969

220,000 Units
Media Horizons, Inc.

440,000 Shares Class A Common Stock

(Par Value $.10 per Share)
and

Warrants to Purchase
220,000 Shares of Class A Common Stock

Offered only in Units consisting of 2 shares of Class A Common Stock and
a warrant to purchase 1 share of Class A Common Stock, separately transferable,

Price $11.00 per Unit

Copies of the Prospectus may be obtained from the undersigned only in such states as the under-
signed may legally offer these sccurities and in which the Prospectus may legally he distributed.

Blair & Co., Inc.

Shields & Company J. C. Bradford & Co.
tncorporated Incorporated
Cogan, Berlind, Weill & Levitt, Inc. H. Hentz & Co.
Hirsch & Co. Thomson & McKinnon Inc.

Edwards & Hanly Securities, Inc.

Filor, Bullard & Smyth

Emanuel, Deetjen & Co.
Hallowell, Sulzberger, Jenks & Co.

Scheinman, Hochstin & Trotta

Incorporated

Suplee, Mosley, Close & Kerner

incorporaled

\ _/

THIS ANNOUNCEMENT IS NEITHER AN OFFER TO SELL NOR A SOLICITATION OF AN OFFER
TO BUY ANY OF THESE SECURITIES. THE OFFERING IS MADE ONLY BY THE PROSPECTUS.

NEW ISSUE

220,000 SHARES

CCA ELectroNics CORPORATION
COMMON STOCK

NO PAR VALUE

PRICE $5 PER SHARE

COPIES OF THE PROSPECTUS MAY BE OBTAINED FROM THE UNDERSIGNED
IN ANY STATE IN WHICH THEY MAY LAWFULLY OF FER THESE SECURITIES.

GOLDWATER, VALENTE, FITZPATRICK & SCHALL

HAMERSHLAG, BORG & CO. PYNE, KENDALL & HOLLISTER

ZUCKERMAN, SMITH & CO. BABBITT,MEYERS & WADDELL

BLACK & COMPANY,INC. CHARTERED NEW ENGLAND CORPORATION

SEIDEN & DE CUEVAS
Incorporated

BURNS,STIXFRIEDMAN & CO.,INC.

UNDERWOOD, NEUHAUS & CO.

Incorporated
B.C.CHRISTOPHER & COMPANY
J. L. MELCHER & COMPANY WILLIAM NORTON & COMPANY
STEINDECKER, FRIEDMAN & CO.

WOODCOCK, MOYER, FRICKE & FRENCH, INC.
OCTOBER 17,1969

months ended Aug. 31:

1969 1968

Earned per share $0.11 ($0.08)

Gross billings 17,749,200 25,297,800

Net income 82,739+  (66,181)
Average shares s

outstanding 732,981

*Before a net gain from sale of cel
leases (minus loss on invesgnent in a .sub
sidlary) amounting to $706, or 97 cents
per share. :

Capital Cities profits
well ahead of '68 pace

Capital Cities Broadcasting Corp., New
York group owner and publisher, has
reported a third-quarter net income in-
crease of 23% in per-share earnings for
the nine month period ended Sept. 30.

The report included the operations of
the Pontiac Press Co., which operates
two newspapers in Michigan . It was
acquired May 20.

The nine months ended Sept. 30:

1969 1
Earned per share $1.12 $0.89
Net revenues , 389,000 53,150,000
Net income 8,167,000 6,519,000
G&W earnings dip

despite sales rise

Gulf & Western Industries Inc., New
York, parent company of Paramount
Pictures Corp., reported last week that
operating earnings in fiscal 1969 de-
clined from fiscal 1968 levels, but said
an increase in gains from sales of se-
curities resulted in a net earnings in-
crease for the 2-month period ended
July 31.

G&W said that lower operating earn-
ings in 1969 resulted from decreased
profits in some of its operations and
from a change in accounting methods.

For the fiscal year ended July 31:
1969 1968

Earned per share $3.15 $3.13
Net sales 1,564,000,000 1,331,000,000
Net income 72,050.000 70,366,000

Public buys up offer
by Media Horizons Inc.

Initial public offering by Media Horizons
Inc., New York, of 440,000 class A
common shares plus warrants to pur-
chase 220,000 additional shares was
sold out last Wednesday (Oct. 22) at
an indicated price of $2,420,000. The
sales price was $11 per unit, consisting
of two shares and a warrant.

Media Horizons, formed last January,
is the licensee of KEM0O-AM-FM Phoenix;
wraN(aAM) Dover, N. J., and weNY
(aM) Newburg, N. Y. Last March the
company entered into an agreement to
acquire the capital stock of United
Business Publications Inc., publisher of
business and professional periodicals.
The primary purpose of the offering is
to obtain the balance of the purchase
price ($2,750,000) for the capital stock
of United Business Publications.

The underwriting was handled by
Blair & Co., New York.
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Brcadcast advertising

Robert W. Allrich, formerly president,
Earle Ludgin & Co., Chicago, joins
Clinton E. Frank Inc. there as VP and
director of marketing.

John R. Hoyne, account supervisor, Ted
Bites & Co., New York, joins Clyne
Maxon Inc. there as senior VP and
management supervisor.

Joel Weissman, with W.C.D. Inc., New
York, joins Audio Productions there as
director of TV commercials.

James H. Lindsey, account supervisor,
Dancer-Fitzgerald-Sample, New York,
named VP.

William F. Sherry, sales manager, wiBG-
(aM) Philadelphia, joins wsBK-Tv Bos-
ton as local sales manager.

Marjorie Bane, writer-producer for
Compton Advertising in both New York
and Los Angeles, joins The Patton
Agency, Phoenix advertising and PR
firm, in same capacity.

Skip H'mman, with both New York
and Chicago offices of Blair Television,
joins KATU(TV) Portland, Ore. in newly
created position of sales manager.

Marshall H. Cole Jr., analyst in finan-
cial planning and analysis department,
CBS-TV, New York, appointed sales re-
search specialist in New York office of
CBS Television Stations National Sales.

James B. Winpenny III, copy chief,
N. W. Ayer & Son, Philadelphia, joins
creative department of The Aitkin-
Kynett Co. there as group supervisor.

Nancy Testa, formerly with Shaw El-
liott Advertising Agency, New York,
joins Dobbs Advertising Co. there as
media director.

K. L. Rice Jr., VP for Hoefer, Die-
terich & Brown, San Francisco, ap-
pointed director of client services and
elected member of executive committee.

Michael Moore, formerly media super-
visor in charge of buying operations at
Ted Bates & Co., New York, named
VP, director of operations, SFM Media
Service Corp. there, independent media
organization. Maria Carayas, broadcast
supervisor with J. Walter Thompson
Co., New York, joins SFM as broad-
cast supervisor.

Alan G. Pake, creative director, and
Robert I. Jensen, associate creative di-
rector, Detroit office of Grey Advertis-
ing, named VP’s.

Joseph N. Karpisek, freefancer for num-
ber of New York film producers as well
as Hanna-Barbera Productions, Holly-
wood, joins Meldrum and Fewsmith

Inc., Detroit, as TV producer.

Robert Linderman, creative director, P.
Lorillard Co., New York, joins Kenyon
& Eckhardt there as copy supervisor.
Barry Shadorf, formerly VP and associ-
ate creative director, Bozell & Jacobs,
New York, joins K&E there as senior
art director.

Harold M. Pingree Jr., with Blair Tele-
vision division of John Blair & Co,,
New York, named VP of division.

Stanley Licenstein, with kBHK-TV San
Francisco, named national sales man-
ager for KGsc-Tv San Jose, Calif.

Ralph Trieger, with wcrr(am) Chica-
g0, named sales manager.

David E. Richey, broadcast media buy-
er, Campbell-Ewald Co., Detroit, ap-
pointed assistant director of planning
in media department.

Klaus A. Werner, VP, Delta Fiims In-
ternational, San Juan, P.R., joins United
Hemisphere Productions Corp., New
York, as VP and head of its commer-
cial division.

Harry Chang, senior editor, Pelican
Films, New York, joins Rose-Magwood
Productions Inc. there as supervising
editor.

Sandy Alan Haver, creative group su-
pervisor, Norman, Craig & Kummel,
New York, named VP.

J. Raloh Cruftchfield, research director,
Avery-Knodel, New York, joins H-R
Television there as director of research/
data processing.

Madia

Joesph M. Baisch, general manager of
wRrex-Tv Rockford, Ili., elected VP of
Gilmore Broadcasting Corp., Harrison-
burg, Va., owner of wWrRex-Tv. Gilmore
Broadcasting holdings also include
KODE-AM-TV Joplin, Mo., WSVA-AM-FM-
Tv Harrisonburg, Va., and WEHT(Tv)
Evansville, Ind.

Craig Bowers, formerly manager of
KMYR-FM Denver, joins wis-FM Chi-
cago as general manager, succeeding
Harvey Wittenberg, who resigns.

Lee Browning, WaVE-Tv Louisville,
elected president of Kentucky Broad-
casters Association.

John E. Hinkle, with WISN-AM-FM
Milwaukee, appointed general manager.

George J. Stoltz, advertising and promo-
tion director of KGo-aM-FM San Fran-
cisco, apoointed station manager of
kGo-FM. Ronald Denham, assistant ad-
vertising and promotion director for
kGo-Tv San Francisco, succeeds Mr.

Stoltz in similar positions with KGO-AM-
FM.

George R. Oliviere, formerly with com-
plaints and compliance division of FCC,
Washington, joins waAYk(AM) Lehigh
Acres, Fla., as general manager. Station
is expected 10 begin operation in Janu-
ary 1970.

Kent Harman, newsman-newscaster,
KSHO-Tv Las Vegas, appointed opera-
tions manager. He succeeds Jack Mauck
who joins Technicolor Corp., Holly-
wood, in production-sales capacity.

Ken Dowe, with KLIF(AM) Dallas, ap-
pointed to newly created position of
national operations director for Mc-
Lendon Stations, Dallas, owner of
KLIF. Other McLendon radio holdings
include KNUs(FM) Dallas, wySL-AM-FM
Buffalo, N.Y., wNus-aM-FM Chicago,
wwww (FM) Detroit, KABL-AM-FM Oak-
land-San Francisco and xosT(FM) Los
Angeles.

Don Thomson, VP and general manager,
kGsc-Tv San Jose, Calif., elected pres-
ident of Continental Urban Television
Corp., there, owner of kGsc-Tv. He suc-
ceeds Edwin W. Jones Jr., who remains

Biggest Radio Shows
For Local Programming

THE GREEN HORNET
THE LONE RANGER

THE SHADOW

HOLMES

and coming for regional
use only
THE ORIGINAL

GANGBUSTERS

Radio station managers in the
“know” know there's no mystery about
the success of our great adventure,
drama and mystery radio series.

All top favorites, supplied on tape,
each half-hour episode aliows for five
commercial breaks.

Many stations scheduie an hourlong
mystery bloc weekly. Consistently sold
out!

Write for complete series list and
price and availabilities in your market.

CHARLES MICHELSON, INC.

45 West 45th St.,, New York, N. Y. 10036
Phone: PL 7-0695
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Books For Broadcasters
Television

Station e
Management

The Business of
Broadcasting
edited by Yale Roe

Seventeen prominent
broadcasters draw upon
their extensive experi. * 106
ence to present a com- ’
prehqn_slve view of the practical aspects of
television. Examines, in detail, the realities
of operating a television station—manage-
ment; programing; news; production; adver-
tising, promotion and publicity; sales; traffic;
technical services.

256 pages, illustrated

$6.95

The Technique
of Documentary
Film Production

Revised Edition
by W. Hugh Baddeley

Now revised and up-
dated throughout, this
107 practical guidebook

* deals with all aspects
of the production of the factual film. Cov-
ers the means and methods of producing
documentaries step by step from the initia!
idea to the making of release prints and
their distribution. )

268 pages, 63 diagrams, glossary, index
$10.00

TR
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Understanding
Television

An Introduction to
Broadcasting
edited by Robert L.
Hilliard, F.C.C.

Six well-known educa-
tors present a basic un-
derstanding of the ma-
jor areas of television
broadcasting. Informative examples serve as
bases for practice exercises and projects.

256 pages, 75 illustrations, notes, index
$6.95
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Broadcasting Book Division
1735 DeSales St., N.W.
Woashington, D. C. 20035
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Broadcasting Book Division
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as director of corporation.

Lee Shoblom, station manager, KRAM-
(aM) Las Vegas, appointed general
manager.

Phil Sheridan, general manager, wNCI-
(FM) Columbus-Worthington, Ohio, ap-
pointed general manager of WRFD(AM)
and wNCI(FM), both Columbus-Worth-
ington. He succeeds Joseph D. Brad-
shaw, who resigns. Both are Nation-
wide Communications Inc. stations.

Stephen E, Seadler, president, Interna-
tional Dynamics Corp., New York, joins
Audits & Surveys Inc. there as VP in
addition to duties as director of be-
havioral research, survey center divi-
sion.

W. Beardsley Van Etten, Plattsburgh,
N.Y., CATV operator, elected president
of New York State Cable Television
Association. He succeeds Leslie H.
Read, Teleprompter, New York, who
becomes board member. Other officers
elected: Richard Sabino, Newburgh,
VP; John Pryor, Hornell, treasurer, and
Clark Cook, Vestal, secretary.

Wally Voigt, general manager of To-
bacco Radio Network (regional radio
network), Raleigh, N.C.,, named VP
of wraL-FM Raleigh and Tobacco Ra-
dio Network.

Programing

Walter Kaufman, director of legal and
business affairs, Screen Gems Interna-
tional, New York, named VP in charge
of legal and business affairs.

Jack Walker, music director, wL1B(AM)
New York, named VP in charge of
operations.

Bob Butler, with KTUF(AM) Tempe,
Ariz., and KNIX(FM) Phoenix, both
Buck Owens Broadcasting Inc. stations,
appointed program director of both sta-
tions.

John T. Wilner, formerly president of
Aurovideo Inc., Waltham, Mass., joins
Lewron Television Inc., Bailtimore, as
VP for research and development.

David E. Salzman, producer, WKBD-TV
Detroit, appointed executive producer.

Larry R. Jones, assistant program and
production manager, WwJ-AM-FM De-
troit, appointed program and produc-
tion manager.

Vince Scarza, director of several docu-
mentaries for ABC Discovery series as
well as number of TV commercials,
joins Duo Productions, New York, as
producer-director.

Dr. William H. Machintosh, head of
communications commission of Colo-
rado Council of Churches, Denver, also
joins KBTR(AM) and KBTV(TV) Denver,
as public affairs director.

Edward A. Spray named TV director
at WMAQ-TV Chicago.

News

Anthony S. Pitch, on AP staff in Phila-
delphia, appointed AP’s broadcast edxt'or
for Pennsylvania and Delaware. Ric-
hard W. Buck, on staff of Yakima
(Wash.) Herald-Republic, joins AP bu-
reau in Omaha as newsman.

Bob Reid, instructor of TV broadcast-
ing and journalism for summer pro-
gram at school of journalism, Columbia
University, New York, joins NBC News
bureau in Cleveland as network co-
ordinator and producer.

Jack Kellner, reporter - newscaster,
KGMB-aM-FM-Tv Honolulu, also ap-
pointed newsroom manager and assign-
ment editor for KGMB-TV.

Sid Friedman, with wNep-Tv Scranton/
Wilkes-Barre, Pa., joins WBAL-Tv Balti-
more as news operations supervisor.

Jim Morse, feature writer and columnist
for Boston Herald-Traveler joins WBZ-
Tv there as newscaster.

Mike Landa, formerly with Young &
Rubicam, Los Angeles, joins news staff
of xNx(aM) Los Angeles.

Bob Cusack, with wrpH(AM) Boston,
joins, WRKO(AM) there as newsman.
Jack O’Neill, reporter, WHYN-AM-FM-
Tv Springfield, Mass., appointed sports
director for stations. Wayne Hickox,
formerly with wspR(aM) Springfield,
and Stan Gaida, with wxa1(aM) Green-
field, Mass., both join WHYN-AM-FM-TV
news staff.

Bruce Bakke, UPI lowa state editor,
appointed general news editor, New
York. Ray Macchini, European News-
pictures manager, UPI’s London office,
named central division Newspictures
editor, Chicago. He succeeds Gary
Haynes, transferred to UPI Newspic-
tures, New York. John P. Belich, News-
pictures manager, Raleigh, N. C., be-
comes southern division Newspictures
editor, Atlanta, succeeding F. W. Lyon,
recently named general manager of
UPYI’'s Worldwide Newspictures, New
York. Jerome Shields, formerly man-
ager of UPI's picture bureau, Talla-
hassee, Fla., succeeds Mr. Belich in
Raleigh, N.C.

Promotion

Eileen O’Brien, press representative for
Metropolitan Opera, New York, joins
Association Films there as promotion
manager.

Ben Halpern, advertising and publicity
manager, Filmways Inc., New York, ap-
pointed director of advertising and
publicity.

William S. Schindler, formerly director
of communications, New Detroit Inc.,
civic group, joins Campbell-Ewald Co.,
Detroit, as director of public relations.

Ronald H. Rader, manager of sales ad-
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ministration, distribution sales division
of GRT Corp., Sunnyvale, Calif., ap-
pointed to newly created position of
director of marketing services with re-
sponsibility for corporate advertising,
PR and marketing research.

Dennis O’Brien, formerly VP in Chic-
ago office of PR firm of Harshe-Rot-
man & Druck Inc., forms own PR firm,
Dennis O’'Brien & Associates, at 188
West Randolph Street, Chicago.
Margaret Bulas, teacher in Philadelphia
school system, joins WPEN(AM) Phila-
delphia as public service director.

Equipment & Engineering

James V. C. Harter, VP, southern re-
gion, RCA Sales Corp., New York,
elected president and to board of di-
rectors of RCA Distributing Corp.,
RCA subsidiary there.

J. Norman Smith, with RCA in San
Diego, named West Coast regional sales
manager of Toshiba America Inc., Los
Angeles. Charles Vitolo, with Zenith
Radio Corp., named national operations
manager for Toshiba in New York.
Bernard Mitchell, with Concord Elec-
tronics in Los Angeles, named head of
Toshiba’s consumer electronics division
and eastern regional sales manager with
headquarters in New York.

Robert Wehrman, chief engineer, wLwb-
(tv) Dayton, Ohio, joins wic-Tv
Pittsburgh in same capacity. Milt Aug-

enstene, member of wiic-Tv engineer-
ing staff, appointed to newly created
position of manager of engineering op-
erations. Mr. Wehrman is succeeded at
wLwD by Harold Thompson, broadcast
technician supervisor there.

Frank L. Flem-
ming, chief engi-
neer, Visual Elec-
tronics, New
York, joins NBC
Television Net-
work there as di-
rector of engi-
neering.

Thomas J. Demp-
sey, manager for
Mr. Flemming marketing of
sound and video products, BASF Sys-
tems Inc., Bedford, Mass., appointed
director of marketing.

Curtis I. Kring,
district sales man-
ager in Chicago
office of visual
communications
products depart-
ment, General
Electric Co., joins
Gates Radio Co.,
Quincy, IIl, in
newly created
position of sales

Mr. Kring
manager, TV broadcast equipment.

Derrill J. Macho, Midwest marketing

manager for Houston Fearless Corp.,
named manager of commercial market-
ing, with headquarters in Los Angeles.
Ralph Winkler, with Photo Art Visual
Services, Plankenton, Wis., succeeds
Mr. Macho as Midwest marketing man-
ager. Fielder C. Slingluff IIl, manager,
sales promotions for Houston Fearless,
appointed manager of international op-
erations in addition to his other respon-
sibilities.

Deaths

Creighton E. Gatchell, 59, administra-
tive assistant of Guy Gannett Publish-
ing Co. and former executive VP and
general manager of Guy Gannett Broad-
casting Services, died Oct. 17 in Cape
Elizabeth, Me., of heart attack. He
joined Gannett in 1935. He is survived
by his wife, Henrietta, three sons and
one daughter.

Bertram Frisch, 61, president of B.W.
Frisch Co., New York advertising firm,
died Oct. 19 at his home in Elberon,
N.J., of heart attack. He is survived by
his wife, Ethel, and one daughter.

Harry Fox, 67, licensing agent and
trustee for 3,000 music publishers
throughout world including Irving Ber-
lin and George Gershwin concerns, died
Oct. 19 in his New York home. He
is survived by his wife, Adeline, one
son and one daughter.

forTheRecord -

As compiled by BroapcastING, Oct. 14
through Oct. 21 and based on filings.
authorizations and other FCC actions.

Abbreviations: Ann.—announced. ant.—an-
tenna. aur.—aural, CATV—community an-
tenna television. CH—critical hours. CP—
construction permit. D—day. DA—direction-
al antenna, ERP—effectlve radiated power.
ke—kilocycles. kw—kilowatts. LS8—Ilocal sun-
set. mc—megacyles. mod—modification. N
—night, PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tlon. SH—specified hours, SSA—special serv-
ice authorization., STA—special temporary
authorization trans.—transmitter., UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts, *—educational.

New TV stations

Start authorized

® WHMA-TV Anniston, Ala.—Authorized pro-
gram obPeration on ch, 40, ERP 172 kw vis,,
ant. height above average terrain 878 ft.
Actlon Oct. 16.

Other action

= Review board in Fajardo, P. R., TV pro-
ceeding, Docs. 18048-49, granted petition to
extend time for filing exceptions, filed Oct.
17, by WSTE-TV Inc. Actlon Oct. 20.

Actions on motions

» Hearing Examiner Charles J. Frederick In
Santa Fe, N. M. (Santa Fe Television Inc.),

TV proceeding, on request by applicant for
continuance of prehearing conference sched-
uled for Oct. 9, ordered all present proced-
ural dates cancelled, but applicant must, on
or before Oct, 20, file motion for further and
definitive procedures including the dates
(Doc. 18608). Action Oct. 8.

» Hearing Examiner Charles J, Frederick In
Santa Fe, N. M. (Santa Fe Television Inc.),
TV proceeding, on examiner’'s own motion,
continued all phases of the proceeding with-
out date; dismissed as moot motion by ap-
plicant for continuance of dates (Doc. 18608).

Action Oct. 14.

» Hearing Examiner Herbert Sharfman in
Orlando. Fla. (Mid-Florida Television Corp.,
et al,). TV proceedinng, granted petition by
TV 9 Inc. for leave to amend application and
accepted proposed amendment subject to con-
dition regarding lack of comparative ad-
vantage: granted petition by TV 9 Inc. and
reopened record to receive evidence of pres-
ent title to McKellar TV 9 Inc, stock in Jane
I. McKellar as executrix: again closed hear-
ing record (Doc. 11083, 17339, 17341-2 and
17344). Action Oct, 9.

& COMPANY, INC.

EDWIN TORNBERG

Negotiators For The Purchase And Sale Of
Radio And TV Stations  CATV
Appraisers » Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950

212-687-4242
408-375-3164
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash.. D.C. 20006 296-6400
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash.. D. C. 20004

Telephone District 7-1205

Momber AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair. N.). 07043

Phone: (201) 746-3000

Member AFCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

§27 Munsey Bldg.
783-0111
Washington, D. C. 20004
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L Diltard Gen. Mar.
Edward F Lorentz. Chiet Engr
PRUDENTIAL BLDG.
347-1319
WASHINGTON. D. C. 20005
Hemher AFQCE

A. D. Ring & Associotes l
CONSULTING RADIO ENGINEERS
1771 N St., N.W. 296-2315
WASHINCTON, D. C. 20036
Hember AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington, D. C. 20004

Member AFCCR

Lohnes & Culver
Munsey Building District 7-8215
Washington. D. C. 20004
Member AFCCE

KEAR & KENNEDY

1302 18th St.. N.W. Hudson 3-9000
WASHINCTON. D. C. 20006

Member AFCCE

A, EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209
€214) 631-8360
Hember AFCCE

GUY C. HUTCHESON
817-261-8721
P. O. Box 808
1100 W, Abram
Arlingto, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St.. N.W.
Republic 7-6646

Washington. D. C. 20005
Member AFCCE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
2029 K St., N.W., 4th floor
Washington, D. C, 20006
Telephone: 1202) 223-4664
Womher AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
19 E. Quincy Street
Riverside, Illinois 60546

(A Chicago Suburb}
Phone 312-447-2401
Member AFCCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN

& ASSOCIATES
Suite 716. Associations Blag
1145 19th St.. N.W., 659-3707

Washington. D. C. 20036
Mesmber AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Hember AFCCE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Apoplication and Field Engineering

345 Colorado Blvd.—80206
Phone: 1Area Code 303) 333-5562
TWX 910-931-0514
DENVER, COLORADO
.Ilembar AFCCE

A, E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Road
San Carlos, California 94070
(415) 592-1394
Momber AF('CE

MERL SAXON
CONSULTING RADIO ENGCINEER
622 Hoskins Street
tutkin. Texas 75901
634.9558 632-2821

RAYMOND E. ROHRER
Consulting Radio Engineers
427 Wyatt Bidg.

Washington, D. C. 20005
Phone: 347.906)
Womber AFCCR

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Bex 220

Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,

1150 Connecticut Ave., N.W
Washington, D, C. 20036
Phone 202-223-1180
Mombher AFCCE

ROSNER TELEVISION
SYSTEMS
ENGINEERS--CONTRACTORS
29 South Mall
Plainview. N.Y. 11803
516" 694-1903

surving The SOUTHEAMT
FREDERICK A. SMITH, P.E.
Consuiting Engineer

5 Exchange St.
Charleston. 5. C. 29401
A/C 803 723-4775

TERRELL W. KIRKSEY

Consulting Engineer
5210 Avenue F
Austin, Texas 78751
(512) 454-7014

ORRIN W. TOWNER
Consulting Engineer

11008 Beech Road
Anchorage, Kentucky 40223
1502) 245-4673

SERVICI: mm: CTORY

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.
Lee’s Summit, Mo.
Phone Kansas City Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone 617+ 876-281)

ALVIN H. ANDRUS
Broadcast Consulting E
1926 Eye Street, N.W.
Washington, D, C. 20006
Telephone (202) 338-3213
Member AFOCE

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000° weeders
—among them, the ‘decision -mak-
ing station owners and mau%
ers, chief engineers ano tech
cians—applicants for am tm, tv
and facsimile facilities.

*ARB Continuine Readership study

RTV International, Inc.
RADIO PROGRAM CONSULTATION
Sheldon Singer
Vice President
405 Park Avenue
New York, 10022
212) 421 0680

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
tor availabilities
Phone: (202) 638-1022

PAUL DEAN FORD
Broad i ing C It

R. R. 2, Box 50
West Terre Haute, Indiana 47885
(812) 533-1661

Telecommunication Consultants

International, Inc. (TCI)
Offers Consulting Services in
Felecommunications & Electronscs
Data Handling Systems
Gerald C. Gross, President
1028 Conn. Ave., NW, Wash. 20036
Phone 1202+ 659-1155
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Call letter applications

» Kentucky State Board of Education, Louis-
ville, Ky. Requests *WKMJ(TV),

s State Board of Directors for Educational
%e‘z/levlslon, Pierre. S. D. Requests *KTSD-

Existing TV stations

Final actions

s FCC granted requests for reinstatement of
CP's, call signs and applications for exten-
sion of time to complete construction of UHF
TV Stations KCEB(TV) Tulsa. Okla.: KWIS-
TV Wichita, Kan.: WPYH(TV) Rochester,
N. Y.; WDKS-TV Toledo. Ohio: WKHM-TV
Jackson, Mich.. and WRBT(TV) Baton
Rouge. Action Oct. 15.

w» KIHP-TV San Bernardino, Calif.—Broad-
cast Bureau granted mod. of CP to extend
completion date to April 13, 1970: and
granted mod. of CP to make changes trans.
location to 6.5 miles north of Claremont:
make changes in ant. structure, ant. height
2.310 ft. Action Oect. 13.

s KBHK-TV San Francisco—Broadcast Bu-
reau granted license covering permit for new
station: specify studio location as 420 Taylor
Street, San Francisco: granted license cover-
ing permit for changes. Action Oct. 17.

s FCC denled motion by Chronicle Broad-
casting Co., licensee of KRON-FM-TV San
Francisco, asking that Commissioner Nicho-
las Johnson be disqualified from participat-
ing in hearing for renewal of licenses of the
two stations (Doc. 18500). Comm'ssianer
Johnson did not participate in commis-
sion action. Action Oct. 15.

» FCC dismissed petition by Anthony R.
Martin-Trigona to revoke license of WRC-
TV Washington for failure to establish
i%andlng as a party in interest. Action Oct.

s WHAG-TV Hagerstown. Md. — Broadcast
Bureau granted mod. of CP to change ERP
to 513 kw vis., 93.3 kw aur.: change type
trans. and ant.: make changes in ant, struc-
ture and change ant. height to 1,230 ft.:
granted mond. of CP to extend compietion
date to April 15. 1970. Action Oct. 15.

» FCC granted Merrimack Valleav Cammuni-
cations Inc., permittee of WXPO-TV Man-
chester, N. H., application for mod. of fa-
cilities and anplication for studio-trans. link.
Action Oct. 15.

» KXMD(TV) Williston. N. D, — Broadcast
Bureau granted mod. of CP to extend com-
pletion date to April 17, 1970. Action Oct. 17.

» KVDO-TV Salem. Ore.—Broadcast Bureau
granted mod. of CP to extend completion
date to April 14, 1970. Action Oct. 14.

s WKAQ-TV San Juan, P. R.—Broadcast Bu-
reau granted license covering permit to
authorize changes. Action Oct. 17.

Other action

= Review board, In response to appeal by
Broadcast Bureau from rulings by Hearing
Examiner Chester F. Naumowicz Jr. in pro-
ceeding for the renewal of licenses by Chron-
icle Broadcasting Co. for KRON-FM-TV_ San
Francisco, (Doc. 18500). ruled that KRON
be ordered to produce annual financial re-
ports for Chronicle from 1960 to the present
and. from its Inception_to present, for San
Francllsco Newspaper Printing Inc. Actlon
Oct. 16.

Actions on motions

u Chief. Office nf Onlnions and Review, in
Minneapolis (Midwest Radin-Trlavisian, Tnc.)
renewal of licens2s of WCCO-AM-TV. Granted
petition by Broadcast Bureau and extended
through Dec. 8 time to file response to Mid-
west's petition for reconsideration (Doc.
18499). Action Oct. 9.

s Oftice of Opinions and Review in Home-
wood and Birmingham, both Alabama. (Chap-
man Radio and Television Co.. Alabama
Television Inc., Birmingham Broadrasting
Co.. Birmingham Television Corp. [WBMG-
(TV)]), TV proceeding. sranted request by
Broadcast Bureau and extended to Oct. 28
time to file response to pendine application
for review (Docs. 15461, 16760-1, 16758).
Action Qct. 16.

» Hearing Examiner Thomas H. Donahue in
Rapid City and Lead. both South Dakota
(The Heart of the Black Hills Station), re-
newal of licenses of KRSD-TV and "DSJ-
TV, granted request by respondent and con-
tinued conference to Oct. 27 (Docs. 18358-9).
Action Oct. 10.

» Hearing Examiner Arthur A. Gladstone in

Newark, N. J. (Atlantic Video Corp. [WRTV-
(TV)] and Ultra-Casting Inc.), TV proceed-
ing, granted redquest by Atlantic Video Corp.
and postponed hearing to Nov. 14 (Docs.
18403 and 18448). Action Oct. 14.

a Hearing Examiner Isadore A. Honig in
Baton Rouge (Louisiana Television Broad-
casting Corp. [WBR2Z-TV]). TV proceeding,
postponed further prehearing conference to
Nov. 24 and hearing to Dec. 9 (Doc. 18555).
Action Oct. 15.

s Hearing Examiner Isadore A. Honig in
Newark, N. J. (Atlantic Video Corp. [WRTV-
(TV)] and Ultra-Casting Inc.). TV proceed-
ing. granted petition by Atlantic Video Corp.
for leave to amend application (Docs. 18403
and 18448). Action Oct. 16.

a Hearing Examiner David I. Kraushaar in
Pocatello, Idaho (KBLI Inc. [KTLE-TV]
and Eastern Idaho Tolevision Corp.), TV
proceeding. extznded to Oct. 27 time to file
responszs to Eastern Idaho Television Corp.'s
petition for leave to supplement amendm-nt
g) Its14 application (Docs. 18401-2). Action
ct. 5

s Hearing Examiner Chester F. Naumowicz
Jr. in San Francisco (Chronicle Broadcasting
Co.), renewal of licenses of KRON-FM-TV.
denied motion by Chronicle Broadcasting for
temporary stay of presiding officer's orders
to compel answers and produce documents
and setting hearing dates: continued all pro-
cedural dates for discovery matters for
seven days (Docs. 18500). Actlon Oct. 16.

=» Hearing Examiner Chester F, Naumowicz
Jr. in San Francisco (Chronicle Broadcasting
Co.), renewal of licenses of KRON-FM-TV.
denled objections to further discovery pro-
ceedings filed by Chronicle Broadcasting Co.:
by separate action on examiner’'s own motion
extended to Oct. 28 date for Chronicle's an-
swer to the sixth interrogatory of Albert
Kihn (Doc. 18500). Action Oct. 15.

Call letter actions

a KLYD-TV Kern County Broadcasting Co..
Bakersfield, Calif. Granted KJTV(TV).

s WTAF-TV, R. David Boyer, Marion. Ind.
Granted WSFD-TV.

New AM stations

Starts authorized

s WLWL Rockingham, N. C.—Authorized
program operatton on 1500 ke, 500 w-D, 250
w-CH. Action Oct. 16.

s KNBO New Boston, Tex.—Authorized pro-
(g)ram 5cnpertmon on 1530 ke, 1 kw-D. Action
ct. 15.

Final actions

s Richmond., Ky.—Lewis P. Young. Broad-
cast Bureau granted 1110 ke. 250 w-D. P. O.
address: 4643 S, Sixth St.,, Louisville. Ky.
40214. Estimated construction cost $28.000:
first-year operating cost $27,340: revenue
$41,300. Mr. Young Is minister and 50%
partner in application for new AM in Shive-
ly, Ky. Action Oct. 7.

®» Raytown, Mo.—Brinsfield Broadcasting Co.
Hearing Examiner Charles J. Frederick In
initial decision proposed grant of 100.7 mc,
100 kw. Ant. height above average terrain
459 ft. P, O. address: 412 Montrose Avenue,
Baltimore 21228. Estimated construction cost

$51,262.50;: first-year operating cost $40,000;
revenue $55,000, Principals: J. Stewart
Brinsfieid Jr .and Sr. (each 50%). Messrs.
Brinsfield are each 22.5% owners of WCIR-
(AM) Beckley, W, Va.: own WHRN(AM)
Herndon, Va.: WOUR(FM) Utica, N. Y.:
are applicants for new AM's at Carry and
Oil City, Pa., Naples, Fla.; are applicants
for new FM's at Peoria, Ill., and Oil City,
and applicants to purchase WRVC(FM) Nor-
folk, Va. They also own 6639 of applicant
to buy WSMD-FM La Plata, Md.

@ Soddy, Tenn.—Lee J. Cooper d/b as Ra-ad
of Soddy, Broadcast Bureau granted 1240 ke,
250 w. P. O. address: 952 Washington Build-
ing, Washington 20005. Estimated construc-
tion cost $7,510; first-year operating cost
$28.880: revenue $36,000. Principal: Lee J.
Cooper (100%). Mr. Cooper is emvnloyed by
WAPO(AM) Chattanooga, Action Oct. 14.

Other actions

s Review board in Boyton Beach, Fla., AM
proceeding, Docs, 18310-12. granted motion
to continue hearing on oral argument filed
Oct. 13 by North American Broadcasting Co.;
rescheduled oral argument before panel of
review board for Nov, 25. Action Oct. 15.

8 Review board in Ponce, P, R., AM pro-
ceeding. Docs. 18564-66, denied motion to
delete issues filed Aug. 19 by Zaba Radio
Corp. Action Oct. 21.

® Review board in Ponce, P. R., AM pro-
ceeding. Docs. 18564-66, denled petition to
enlarge issues filed July 14 by Radlio Antilles
Inc. Action Oct. 17,

Actions on motions

= Office_of Opinions and Review in East St.
Louis, Ill. (East St. Louis Broadcasting Co.
and_ Metro-East Broadcasting Inc.), AM pro-
ceeding. granted request by Metro-East
Broadcasting and extended through Oct. 27
time for filing opposition to apnlication for
review filed by East St. Louis Broadcasting
Co. (Docs, 17256-7). Action Oct. 16.

= Hearing Examiner Basil P. Cooper In
Graham, Asheboro, Rose Hill, and Greens-
boro, all North Carolina, and Blacksburg,
Va. (Broadcasting Service of Carolina Inc.,
et al.), AM proceeding, granted petition by
WEAL Inc, and dismissed application with
prejudice (Docs. 18441-5). Action Oct. 16.

e Hearing Examiner Miliard F. French in
Williamsburgh, Suffoik and Norfolk. all
Virginia (Virginta Broadcasters, Suffolk
Broadcasters and James River Broadeasting
Corp.), AM proceeding, withdrew petition
by James River for leave to amend applica-
tion: granted further petitiann bv Tames
Rivor for lzave to am2nd (Docs. 17695-6 and
and 18375). Action Oct. 15.

s Hearing Examiner Isadnre A, Honig in
Henrietta, Geneseo_and Warsaw, all New
Yark (What The Bible Says Inc., et al.),
AM proceeding, ordered third item in the
order released Sept. 24 corrected (Docs.
17571-3). Action Oct. 15.

» Hearing Examiner Jay A, Kyle in States-
boro and Jesup, both Georgia (Community
Radio System and Morris’s Inc.). AM pro-
ceeding. rescheduled hearing f-r Oect. 30
(Docs. 17722 and 18385). Action Oct. 13.

» Hearing Examiner Jay A. Kyle in States-
boro and Jesup, both Georgia (Community
Radio System and Morris’s Inc.), AM pro-
ceeding. rescheduied oral argument for 1:30

WHY BUY TROUBLE!

BUY YOUR BROADCAST EQUIPMENT FROM GGA
OR OUR WEST COAST SUBSIDIARY QRK

ock, in depth, on each oo
i t
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BUY WITH CONFIDENCE —BUY CCA

CCA ELECTRONICS CORP.
TiE lersey Awe., Glaucester City,
Waw lersey OBA30 - (GOA) A56-1T1E

ELECTROMNIC PROD.. INC.
1568 Nerkh Sierra Vista, Frasna,
Cal, 93703 = Phane 251
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Summary of broadcasting
Compiled by FCC, Oct. 1, 1969

Not
On Anr Totas On Air Total
Licensed  STA*  CP's On Air CP's  Authorized

Commercial AM 4,251 3 7 4,261 74 4,335¢
Commercial FM 2,010 0 43 2,653 140 2,193
Commercial TV-VHF 495 2 9 506 17 523
Commerciai TV.UH} 121 0 54 175 1422 317
Total commercial TV 616 2 63 681 158 840
Educational FM 375 0 10 385 44 429
Educational TV-VHF 71 0 6 77 7 84
Educational TV-UHF 89 0 16 105 13 118
Total educational TV 160 0 22 182 20 202

* Special Temporary Authorization

‘Inciudes 25 educational AM's on nonreserved channels.
:Includes two licensed UHF'< that are not on the aunr.

p.m, on Oct, 21 (Docs. 17722, 18395). Action
Oct. 18.

Call letter action

m Cosmopolitan Enterprises Inc., Edna, Tex.
Granted KWBY.

Existing AM stations
Application

a KINP North Pole, Alaska—Seeks CP to

increase power from 5 kw, 10 kw-LS to 50

}6\3/: install DA-N and change trans. Ann,
t. .

Final actions

®w KLRA Little Rock, Ark.—Broadcast Bu-
reau granted CP to install new trans. at
main trans. location to be operated for
auxiliary purposes only. Action Oct. 15.

s WIFE Indianapolis — Broadcast Bureau
granted license covering use of auxiliary
trans.; remote control permitted: granted
license covering permit authorizing change
in ant.-trans, location; make changes in ant.
and ground system; remote control per-
mitted from studio location daytime only:
specify trans. location as 900 Sumner, In-
dianapolis. Actlon Oct. 13.

s WREM Jenkins, Ky.—Broadcast Bureau
granted mod. of CP to change ant.-trans.
and main studio locations to atop Pine
Mountain, one mlile northeast of Pound
Gap on Virginia-Kentucky state line, near
Jenkins, Ky.; make changes in trans.. ant.
and ground systems. Action Oct. 15.

s WRKO Boston—Broadcast Bureau granted
mod. of licenses covering change in studio
location to RKO General Building, Govern-
ment Center, Boston; remote control per-
mitted; conditions. Action Oect. 17.

# KLGR Redwood Falls, Minn.—Broadcast
Bureau granted CP to change ant.-trans.
location to highway 19 west edge of Red-
wood Falis, Minn.,, and make change In
sn%. iasnd ground systems: condtion. Action
ct. 15.

s KRES Moberly, Mo.—Broadcast Bureau
g&%ntﬂi second remote control point. Action
ct. 14,

s WTTM Trenton. N, J.—Broadcast Bureau
granted remote control. condition. Action
Oct. 13.

s WTHE Milneola. N, Y.—Broadcast Bureau
granted mod. of CP to add top loading to
ant.; make changes In ground system;
change type trans.; conditions. Action Oct.
17.

s WRKL New City, N. Y.,—Broadcast Bu-
reau granted mod, of licenses covering
change in namec to Betty Spiro tr/as Rock-
land Broadcasters. Action Oct. 15.

s FCC adopted decision against revoking the
licenses of WGWR-AM-FM Asheboro, N. C.,
prepared under supervision of Commissioner
Kenneth A, Cox (Doc. 16789). Action Oct. 15.

a WWIT Canton, N, C.—Broadcast Bureau

granted renewal of ilicense (Doc. 17050).
Action Oct. 15,
a WTTO Toledo, Ohio—Broadcast Bureau

granted mod. of iicense covering change in
name to Shepard Broadcasting Corp. of
Ohlo. Action Oct. 15.

s KBIX Muskogee, Okla.—Broadcast Bureau
granted CP to install former main trans, at
new site to be operated for auxiliary pur-
poses only, Action Oct. 15.

s WMBT Shenandoah, Pa.—Broadcast Bu-
reau granted CP to change power to 1 kw
(250 w-CH); install new trans.; condition.
Action Oct. 14

Actions on motions

a Chilef Hearing Examiner Arthur A. Giad-
stone In Inglewood, Calif. (Trans America
Broadcasting Corp.), renewal of licenses of
KTYM-AM-FM, denied motion by applicant
for production of documents (Doc, 18616).
Action Oct. 13.

w Chief Hearing Examiner Arthur A. Glad-
stone In Jacksonville, N, C. (Seaboard
Broadcasting Inc.), revocation of license of

S, denied motion to compel answers by
Seaboard Broadcasting Inc. (Doc, 18549).
Action Oct. 13. .

s Hearing Examiner Isadore A. Honig fn
Henderson, Nev. 00 Corp. [KBMI] and
Joseph Julian Marandola), AM Dproceeding,
granted request by 1400 Corp. and extended
to Oct. 27 time to flle replies to pProposed

THE FM SERVICE

FOR THE °70s

vican Independent Radio, nc.

IGELES,

CALIFORMNIA E: AIRIMNC

findings and conciustons (Doc. 168134).

Action Oct. 16.

m Acting Chief Hearing Examiner Jay A.
Kyle in San Juan, Puerto Rico (Radio San
Juan Inc. EWRSJ ), AM Droceeding, desig-
nated Hearing Examiner Chester F. Naumo-
wlez Jr. as presiding officer; scheduled pre-
hearing conference for Nov, 17 and hearing
for Dec. 15 (Doc. 17574). Action Oct. 10.

Rulemaking petition

a Chief, Broadcast Bureau, extended through
Nov. 25 time to file reply in response to op-
position comments filed by Clear Channel
Broadcasting Service and jointly on behalf
of A, Belo Corp., iifcensee of WFAA
Dallas, and Carter Publications Inc., licensee
of WBAP Forth Worth, in matter of petition
for rulemaking amendment. Action OQct. 15.

Call letter actions

® WDSP, Euchee Valley Broadcasting Co.,
Defuniak Springs, Fla. Granted WGTX,

8 WBZE, Radlo Wheeling Inc., Wheeling,
W. Va. Granted WNEU.

New FM stations
Applications

8 Sun City, Ariz.—Leisure Enterprises Inc.
Seeks 106.3 me, 3 kw. Ant. height above
average terrain 98 ft. P. O, address: 3907
East Thomas Road, Phoenix 85018. Estimated
construction cost $4,000; first-year operating
cost ,000; revenue $72,000. Principals:
Michael R. Shew, president, and Thomas P.
Chambers, secretary (each 50%). Mr. Shew
is general manager of KCAC(AM) Phoenix.
Mr.s 1cChamibers gwlns %5% of a Phoenix
mu service and is KCA hief i 5
Ann. Oct. 15, ce engineer

m Virginia Beach, Va. — Virginia Seashore
Broadcasting Corp, Seeks 94.9 me, 50 kw.
Ant, height above average terraing 340 ft.
P. O. address: 1137 South Bay Shore Drive,
Virginia Beach 23458 Estimated construc-
tion cost §76,092; first-year operating cost
$60,000: revenue $65,000. Principals: Nicholas
George Wilson III, president, Daniel E. Hy-
drick Jr., vice president, Bruce Errington
Melchor Jr., secretary-treasurer, Joshua
Pretlow Darden Jr., and Reid M. Spencer
(each 20%). Mr. Wilson has Interest in
Norfolk, Va., Industrial door and hardware
company. Mr. Hydrick owns 30% of a
Hendersonv{lle. N. C. CATV system and
50% of applicant for a new AM at Charlottes-
ville, Va, He also has other business in-
terests. Mr., Melchor is officer of Norfolk
bottiing plant and has land development in-
terests, Mr. Darden is president of Norfoik
gg%g iieeasllergshm and owns 44% of Norfolk

asing company. Mr, -
e Oct.pls.y Mr, Spencer is at.

Starts authorized

= KGMR-FM Jacksonville, Ark. — Author-

lzzsedk v%rogra:m hoxlne}x;z%tlog on 100.3 mé,uEP%P
» nt. elg. above Y

195 ft. Action Sept. 30, average terrain

= *KUCI(FM) Irvine, Calif.—Authorized pro-

gram operation o
tion Oct o on 89.9 me, TPO 10 w, Ac-

® KRDO-FM Colorado Springs—Author

grz;ggrﬁl?gggergtlon on 95.1 me, ERE’ 9?5 l}f\?vd
. he above average :

Action G 2 ge terrain 2,010 ft.

8 WEAT-FM West Palm Beach Fla.—Au-
%}ggzeg pr}?gram operation on’ 104.5 m‘tl:

w, ant, height above 3
terraln 520 ft. Action Sept. 26fl ve average

8 KILR-FM Estherville, Towa — A thor!

g;(t:grgre}}gg?erabtlon on 95,9 me, ERli’ 3 llff\d
5 above average :

Action Oct. 15, ge terrain 300 1t

® KTTT(FM) Columbus, Neb.—Auth

grl;tggr:nll gxtner%tion on 935 mc, ERP gri}feﬁ
. heig above a i

e e G verage terrain 250 ft.

= KRAZ(FM) Farmington, N, M.—Author-

lzzgetsi lin'ogrartn l?plelﬁlttlon on 96.9 me, ERP
. w, ant, heig above e

300 ft. Actlon Oct. 10. average terrain

8 WWDR-FM Murfreesboro, N, C.—Author-
ized program operation on 98.3 mc, ERP 3
kw, ant. height above average terrain 285
ft. Action Oct. 10.

& WWIZ(FM) Mercer, Pa.—Authorized pro-
gram operation on 103.9 me¢, ERP 2.80 kw, -
gnt,t h;éght average terrain 250 ft, Action
eptl. b

(Continued on page 91)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.
Situations Wanted 25¢ per word—S$2.00 minimum.

Applicants: If tapes or films are sutmitted, olease send $1.00 for each package
to cover handling charge. Forward remittance separately._ All transcriptions, pho-
tos. etc., addressed 'o bax numbers are sent at owner's risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or return.

Help Wanted 30¢ per wora—$2.00 minimum.

Deadline for copy: Must be received by Monday for publication next Monday.

Display ads $25.00 per inch. 5 or over billed at run-of-book rate—Stations for
Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity

advertising require display space. Agemcy commission only on display space.
All other classifications 35¢ per word—$4.00 minimum.

No charge for blind box number.

,Zl\c%iaréess replies: ¢/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.

RADIO

Announcers continued

Announcers continued

Help Wanted—Management

Branch ma-nager, migwllvestb C"T of S'O?SEasSta':'negs ;ﬂgs
light announcing. ay-by-play spor ] -
ti%nal. Resume. tape, photo. Box K-262, BROAD-
CASTING.

Experienced manager for established AM-FM radio
sta'ﬁon in mediu?n sized midwest market. Send
photo, complete resume of broadcast experience,
educational background, licenses held, stations by
which employed. Replies held in confidence. Box
K-272, BROADCASTING.

Sales
Sales manag-er—unusual opportunity AM-FM in

major New England market., Box K-199, BROAD-
CASTING.

Bright, capable, experienced deejay wanted by
midwest full-time kilowatt with upbeat MOR for-
mat. Some news gathering and writing experience
helpful. Top pay for proved ability, liberal fringe

benefits. Include detailed experience, photo, refer-
Ierr\\lc(-_,es in resume, tape. Box K-224, BROADCAST-

Religious oriented AM station in Albany, N.Y.
area, has opening for top notch announcer with a
3rd class endorsed, engineering license or better.
When replying send photo, sample audition tape,
size of family, references and salary requirements.
Box K-237, BROADCASTING,

Equal opportunity top 40 station in mid-Atlantic
area looking for tight non-screamer to do late
evenings or all night slot. Send tape, resume and

??\lléry requirements to: Box K-245, BROADCAST-

Sales-manager. Prefer 1st phone with sales back-
ground who knows operation of station. Small
AM-FM market. Cood starting salary with possi-
bilities, if proven, of part ownership of station.
Send resume to Box K-233, BROADCASTING.

Young, aggressive, experienced assistant sales man-
ager. Sober family man preferred. Medium market
in central Arkansas. Salary and benefits commen-
surate with ability and desire, Ideal living condi-
tions. Number one AM station. Box K-241,
BROADCASTING.

A working salesman can make money with us in
sun filled. snow free, fast growing, Tucson. Write

Ralph Hughes. KHYT Radio, P.O. Box 5084,
Tucson, Arizona.

Urgent . . . Want first phone personality combo
to rock nites . . . leading station. Good working
conditions . . . Send tape, resume to KOLT,
Scottsbluff, Nebraska 69361.

Number one soul station in the southwest has
immediate opening for newsman. Experience pre-
ferred but willing to accept beginner with interest
in news. Send tape and complete information to
Dick Oppenheimer at KYOK,

Experienced morning announcer wanted. Send tape
and resume to James Stolcz, WNLK, Norwalk,
Connecticut,

We're young and small, but we've got style! We
need two air personalities right away. If you're
a WNEW fan, send an air check to: Jeff Wade,
P.D., WPNO, 88 Court Street, Auburn, Maine 04210.

Morning man . bright and personable waker-
upper for middle of the road station. Should be
versatile with news and sports, 5 years experience.
Send tape and resume to W. P, Gumm, WRJN,
Radio Park, Racine, Wis. 53405.

If you're a good radio personality announcer and
can combine this talent with other broadcast skills,
we're interested in you, No beginners. Send tape
and complete resume. Ceneral Manager, WSOY
Radio, P.O. Box 2250, Decatur, 1. 62526.

Jocks—top 40—sun Calveston Island  (Texas)
Call 7]3-762-8_434—%05 only—Rusty Draper, PD.

Major market, modern country station needs Ist
phone jock, prefer top 40 background. Cuaranteed
raises, many fringe benefits, stable chain with
plenty of room for advancement. Send air check
ar;gmresume to P.O. Box 10G, Milwaukee, Wis.
5 .

First ticket deejay. No maintenance. Top contem-
porary format. Salary commensurate with ex-
perience. One of our guys is moving up with our
blessings. Tape, resume, and references., first letter:
gill Sullivan, WAHT Radio, P.O. Box 15, Lebanon,
a.

Experienced, mature salesman, capable of manage-
ment. New FM station, Salary and commission.
C. Chamberlain, WOCM, Bellefontaine, Ohio.

We want two pros. Tired of medium market salary
limitations> Move up to unlimited potential at
the mid-west's prestige soul station, Station has
exceflent rating position in metro market and
leads nearest competitor by overwhelming margin.
If you have a good track record, we have a
faster track. Right man can make sales manager
first year. RS.V.P, WTLC, Tom Mathis, Ceneral
Manager, Indianapolis.

Announcers

Announcer: Wanted—bright happy, fast-paced top-
40 man for afternoon drive time. Great opportunitz.
Southern market. Send tape and resume. Box K-25,
BROADCASTING.

Experienced. MOR or CGW, for metropolitan Sta-
tion. ideal living conditions. Excellent opportunity.
Box K-37, BROADCASTING.

Bright sounding, experienced announcer with third
endorsed needed by five kilowatt Maryland sta-
tion. MOR format. Some copy and newswriting
experience preferred. Cood shift, fringe benefits:
Advancement. Send tape, resume. Box K-91,
BROADCASTING.

Eastern regional AM-TV wants versatile radio man
for upbeat MOR format and daily television pro-
grams. Send full resume, aircheck, pix_and salary
requirements to Box K-148, BROADCASTING.

Openix_}_g for tight-bright personality on up MOR
... Top NYS group ownership. Send tape, resume,
salary to Box K-165, BROADCASTING.

Morning_ man with Ist phone for northeast day-
timer. Good starting salary. Box K-181, BROAD-
CASTING.

Ist ticket announcer with construction know-how
to supervise new daytimer. Opportunity for air
work in major suburban northeast market, Next
few months to handle construction and building of
studios. Then, combo after station goes on air
early 1970. References and resume to Box K-195,
BROADCASTING.

| diate opening for announcer. Send tape, pho-
;c;ooeind resume. Station WAMD, Aberdeen, Md.

Talk show announcer, immediate opening. Must
be experienced and able to handle two-way con-
troversial talk show, plus short announcing shift,
WCVI, Connellsville, Pennsylvania.

Announcer, immediate opening, must be experi=
enced, with some play-by-play. WCVI, Connells-
ville, Pennsylvania.

Modern country music FM station,

operated by
leading broadcaster,

has opening for young an-
nouncer-salesman ready to move ahead. Send
audition tape, resume and salary requirements to
James A. Skelly, WC|W, 118 St. Clair Ave., East,
Cleveland, Ohio 44114,

Immediate opportunity. Experienced 1st phone an-
nouncer, MOR format, night shift till 1 am.,
3 hours air time nightly. No maintenance. Pald
insurance, med-hospital benefits. Send_ tape, salary
needed and details to WCMB, Box 3433, Harris-
burg, Pa. 17105,

Indiana medium market is looking for a first phone
contemporgg experienced announcer for news, pro-
duction and air shift, Only conscientious dj who
meets above qualifications need apply. Send tape,
resume ard picture to: No calls—WERK Radio,
Box 2465, Muncie, Indiana.

Experienced announcer wanted for news and/or
board. Must be fully qualified and have good
record. Middle of road to better music format.
Send tape and resume to Norm Brooks, Program
Director, WCST Radio, P.O. Box 7888, Atlanta,
Ca. 30309. WGST is an equal opportunity employer,

Experienced, first-phone announcer needed for per-
sonality top 40 operation. Excellent pay for right
man. WHON, Richmond, Indiana.

WHYN Radio, Springfield, Mass., has two imme-
diate openings: a full time dj position on AM
which is a 24 hour, top 40 operation. The other
is a part time announcing position on FM which
features a MOR format in full stereo. Salary
dependent on experience. Liberal fringe benefits.
No calls please. Send tape, resume to Program
Director, WHYN, Springfield, Mass.

Young man on the way up in radio. Opportunity
to advance into all phases of radio. West Texas

diate opening for an experienced announcer
on a 5 kw MOR station in a growing market in
scenic southern Ohio, Ideal working conditions.

Now—top 40 dj, first phone (no maintenance), 50
miles from Boston, good pay, call collect—area
code 603-624-4077.

D) pro for leadin

contemporary station, beautiful

Grand Junction, Colo. Must be sharp on rews
production and run tight board. No beginners
gle;s;!iagsoo per month. Call Don Bittle (303)
43-1230.

Technical

Chief engineer for AM FM station. Meivuo.. "4
market. No announcing, Box )-358, BROADC~ST-
ING.

First class engineer wanted for northeast kilowatt.
Seeking a man who wants only engineering; no
announcing, sales, etc. Werk in adult atmosphere.
Box K-194, BROADCASTING.

Chief engineer, experienced in directional antenna
setup for AM station in beautiful, suburban Hous-
ton. Somz announcing. Please send complete re-
sume including photo, references and salary re-
quirements. Box K-238, BROADCASTING,

Opportunity + security - challenge - sound
income = this chief engineer's job at a Virginia
full time 1000 watt small market non-directional
station. All fringe benefits, hospitalization, insur=-
ance, retirement. New equipment, brand new build-
ing and facilities at transmitter site, This is a
stable, progressive operation with an extremely
sound community image. Same ownership and man-
agement for 20 years, Great community to live
and work in, 40 hour week, two weeks paid
vacation, Emphasis on technical maintenance, no
announcing. Reply only if you are sincerely inter-
ested in making a move. Complete resume to Box
K-275, BROADCASTING.

Immediate opening—chief engineer with experience,
5000 watt non-directional regional station, up-to-
date equipment, fringe benefits. Call or write
WASA AM/FM. Box 97, Havre de Grace, Mary-
land. 301-939-0800.

Assistant Chief engineer for AM, FM, and ABC
TV now under construction. Write or call Llarry
Taylor, WENY, Elmira, N.Y.

NEWS
Challenge: Rebuild news department at top rated
midwest swinger. Send tape, resume and picture
to Box H-146, BROADCASTING.

Air AM. and noon news, direct

News director.

MOR station. Send tape to Box K-212, BROAD- Good pay, fringe benefits. Send tape, picture and  staff. Experience necessary. Send air check and
CASTING. resume to WMPO Radio, Box 71, Middleport, Ohio.  resume to Box J-118, BROADCASTING.
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Management continued

Announcers continued

Graduate Assisrant, news and public affairs director,
educational FM station in the midwest. Gather,
write, present news, produce public affairs pro-
grams. Send resume with_ cover letter. Position
open December 1. Box K-230, BROADCASTING.

Aggressive, mature sounding, experienced newsman
needed immediately for central Florida's top radio
news staff. Send tape, resume, photo, complete
info to Fred Brarshaw. News Director, WDBO,
Orlando, Florida 32802.

Wanted . . . newsman, strong on air work, at least
3 years broadcast news experience. Send resume and
tape to ‘William Harris, News Director, WJR, De-
troit, Michigan 48202.

News director. Aggressive newsman fo operate hard,
fast-paced néws operation at a top modern country
station in Minneapolis-St. Paul. We want a man
who won't be stopped when a story is breaking,
the Malrite Broadcasting Company believes news
comes first. Send tape and_resume to WMIN, 611
Frontenac Place, St. Paul 55104.

Radio news director—need pro to head up 4-man

staff—all equipment—cruiser—2-way radio. Send
tape, resume, salary to: Robert E. Klose, Ceneral
Manager, WNBF Radio, 50 Front Street, Bing-
hamton, N.Y.

Programing, Production, Others

Top 40 program director-personality. |'m interested
in you if you believe in real personality contempo-
rary radio . . . If you're creative, imaginative, have
experience in heading up a program department

. know what's happening with today's radio
. . . and can do a real personality show yourself.
Excellent money . . . a real future . . . and ideal
working conditions are among the rewards. Major
station in major eastern market but not affiliated
with a larze chain. Please send me ycur resume,
tape and photo. Box K-267, BROADCASTINGC.

Program director for year round university sterec
operation, to program complete schedule, super-
vise all studio and remote production, and serve
a5 occasional talent. Must have Bachelor's degree
and news/public affairs experience.  Available
immediately. Opportunity for graduate study if
desired. Send tape and qualifications to WFSU-FM.,
Florida State University, Tallahassee, Florida 32306.

Minne:pclis-St. Paul, AM-FM sterec well
lished, ~respected, stable radic operation
experienced, cspable, competent, creative copy
writer-producer-announcer with first-class ticket.
Challenging pesition. Pleasant conditions. Contact
Bill Stewart, President, WPBC, Richfield, Minne-
a;'lels 55423. 612-869-7503. Equal opportunity em-
ployer.

estab-
needs

Operations director, prefer mature female to han-
dle Chicagoland AM & FM station. Call Chuck
Manson or Al Michel at 312-378-4653.

Latino—Director de Programas. Live in beautiful
Costa Rica—tropical Switzerland of the hemi-
sphere. Latin America's most tranquil, democratic
countr(g. where living is easy and cost of living
low. Only 1-%; hours from Miami. New company
directed by Americans owns largest AM & FM
chain in country. Extensive expansion, uperading
planned. Need program director minimum S years
experience—~ll phases Spnish ra“io—contempo-
rary and typical music, news, sports, futbol, no-
vellas, efc. Experience in US. radio, plus Latin
country, i.e., Cuba, Mexico, Puerto Rico, required.
Enclish helpful but not necessary. Must have con-
fidence and ability to achieve and hold No. 1
ratines in country with general programing format.
Should be young but mature, imaginative, with
ability to direct people. Unusual challenge and
excellent opportunity to srow with this new, pro-
gressive organization. Replies confidential. Write
giving full resume, edycation-backeroun--experi-
ence, 'ehn Maclendon, Director, Radio Costa Rica,
PO. Box 120. lackson, Mississippi 39205.

Sltuaiion;_Wan!ed Ma;aqemen! .

Station manager available for small market. Good
sales record, good personal and business reputa-
fion. Know how to make station go and grow.
Fred R. Vice, 601-773-5764, Louisville, Mississippi.

Gener-/| management—sales—17 years experience—
age 34—vadio, all phases . . . Available January
Ist 1970. Now empicyed. Family. Prefer more than
one station. Resume and/or personal interview
upon request. Box K-248, BROADCASTING.

Highly successful FM manager. 34. Aggressive self-
starter. Fifteen years experience including adminis-
tration, sales, prozraming and promotion. Qutstand-
Ing rating accomplishments. Married. Large or
;nNeglum markets only. Box K-254, BROADCAST-

Attention Owners and general managers! If your
station needs a knowledgeable, take charge pro-
gram manager, who can celiver the sound and
numbers you want, and you're willing to give me
the tools necessary to get the job done, I'll give
you a winner. Contact: Lee Fowler, P.O. Box 6189,
Toledo, Ohio 43614 or phone {419) 382-6880 or
(419) 382-2759.

Station manager. 20 year professional. Finest refer-
ences. Present station sold. Box K-206, BROAD-
CASTING.

Sales

6 years $uccessful owner/manager. Manage or sell
for small/medium market. First phone. Box K-243,
BROADCASTING.

If you want a salesman, copywriter with years of
experience, vou don't want me. But if you want
someone with lots of ability in sales and writing
ccpy. write Box K-255, BROADCASTING.

Young man, 23, with four years announcing experi-
exce and one year sa2les-announcing experience,
both in major market FM's, seeks fulltime sales
position. High character, good references, draft
exempt. Box K-259, BROADCASTING.

Experienced Radioman currently in retail business
management seeks return to broadcasting in sales
position, will consider west and midwest markets.
Chuck Judge, 612-869-0210 or 721-2485, Minne-
apolis, Minn.

Family man, one year experience with kilowatt
station in midwest seeking permanent, repeat per-
manent position with opportunity to move into
management. Box K-231, BROADCASTING.

Professional-—top 40 personality, production, mar-
ried, 24, military completed, $125 minimum, cah
212-896-5159, Box K-235, BROADCASTING.

Experienced announcer-newscaster. Additional ex-
perience as music_ director. Heavy prod. profes-
sionally trained. Cocperative—dependable. Family.
No soul or rock. Living on west coast. Box K-236,
BROADCASTING.

Experienced Vst phone jock wants contemporary
MOR or top-40 shift in medium or lerge market
with related duties, no news or sales. Mature
voice. excellent pro-uction, solid experience. Mar-~
ried, no draft, some TV. For resume, photo, tepe
ap"!clor phone call write Box K-244, BROADCAST-
ING.

Negro jock, dependable—versatile announcer. Third
endorsed, military completed. Box K-246, BROAD-
CASTING.

My summer relief engineering gig at WABC ends
Friday. Looking for jock position in top 25 markets
—top 40 or scul. Ist phone. Major market jocking
experience Box K-247, BROADCASTING.

Negro announcer/dj, beginner, broadcasting school
grad., 3r1 endorsed, seeks small/medium market.
prefers east coast, will consider all, likes challeng-
ing work. Box K-250, BROADCASTING.

Announcers

Looking for responsible positton with medium mar-
ket station in northeast. With present employer
5 years. In no hurry to move. Will wait for the
right opening. 1st phone. Make contact now if
yms_rrlnglqcht become interested. Box K-12, BROAD-

Florida. Vst phone announcer wants to move up.
Reliable. six years experience, can improve your
Is:’uc.nd. $125.00 minimum. Box K-42, BROADCAST-

Talk personality-announcer-D} lively "fun type"
approach—also adept at serious subjects—employed
medium market-top rated show. ''Big talker” but
salary very negotiable. No RGR. Box K-152,
BROADCASTING.

Sports director—newsman wants play-by-play col-
lege basketball. Box K-185, BROADCASTING.

Position wanted as newsman or newsman/dj with

non-rock station. Light experience. Tight board.
Mid-east cosst location prefered. Box K-186,
BROADCASTING.

Professionally trained announcer, dj, tightboard,

authoritative newscester, third phone, married, will
rﬁligcate. career minded. Box K-211, BROADCAST-
ING.

radio TV Crad—News-
now. Box K-2i4,

recent
Available

Beginner:—Single,
Sports, Ohio pref.
BROADCASTING.

I hate radio . . . when programing isn't appreci-
ated. Smail market pro (PD)} seeks stable, profes-
sional surroundings . . . cearee, 24, married, strong
copy, production, contemporary jock, need $150.
Box K-253, BROADCASTING.

Fantastic female wants nite shih—_Tw; Eitie-s.
3rd class ticket. Box K-257, BROADCASTING.

board. Box

D), good news, commercials,
K-260, BROADCASTING.

Young, mature, responsible. Experienced MOR/top-
40/production staff announcer. Now in midwest.
Write Box K-268, BROADCASTING.

Three years experience, some college, third, serv-
ice completed. Box K-270, BROADZASTING.

D), MOR, experienced, relizble. 3rd phone; will
relocate. Box K-271, BROADCASTING. -

tight

Professional announcer . . . program director . . .
production manager . . . music director . . . major
m>rket experience. 215-324-4125 or Box K-278,
BROAD™ASTING. .

Newscaster—disc jockey, professionally trained in
New York city, also B.A. decree in music, prefer
New York State, New Jersey or New England.
Ceorge R. Dale, 4026 Carpenter Ave., New York,
N. Y. 10466, phone 212-OL 4-9211.

First Phone. MOR or up tempo MOR. in or near
San Francisco. Mature contemporary; with desire
for management. Personal interview at your con-
venience. Call (714) 296-6355, '

Do you have an opening for a dependable beginner
with third endorsed? Box K-217, BROADCASTING.

Soul dj, top 40. MOR. Professionally trained vet-
eran. Married, will relocate. Eager to get started
because | am destined to become a pro. N.Y.,
N.J.. Pa., Conn. You have first offer but | will
go anyway so contact me, Box K-218, BROAD-
CASTING.

Beginner. Third endorsed, broadcast school training.
Re-location Ok. Scott Porterfield, 1629 Nerth Cal-
vert Street, Baltimore, Md. 21201. 301-752-6557.

East: MOR-—Smooth, bright celivery. Excellent pro-
duction. Program director experience. Best refer-
ences. Medium market background. Philadelphia,
215-455-4625.

Top 40 professional . . tight . . very tight
. . . Seeks a position in medium market tcp 40
station in midwest . 7 years experience. 3rd
endorsed. Very strong production, married, draft
exempt {but completely int~ct) . . . top references.
Reply Box K-220, BROADCASTING.

Attention Florida. Top 40 pro. Music/programing
my forte. Will consi‘er MOR. Five figures. Box
K-221. BROADCASTING,

First ticket. Experienced. 22, single, draft exempt.
Seeking rock/progressive rock pcsition with a
“working” staff. Beautiful production work. No
maintenance. Want to mcve up. Call 717-273-8547
until 3:30, after 3:30 call 717-867-2876, or write
Box K-227, BROADCASTING.

You don't have to be number one to have a good
.cea! First ticket. Phone 215-372-9795, or write
Box K-228, BROADCASTING.

Beginner wants top 40, MOR, news. Will relocate.
Third phone. Box K-232, BROADCASTINC.

A whose experience spans’ 10 years i.n all
phases of operations and has a first clags ticket,
seeks a swinging scene. A pro! 815-964-6857.

Now avail-ble—Ed Hartley—caught wup in the
mayhem following format change at metro Wash-
ington's WEEL. Seeks top-40 or contemporary-MOR.
First ticket. Need a creative, hard working PD?
Let's talk! Phone: 703-941-4825 or write P.O. Box
1745, Washington, D.C. 20013.

Third endorsed with.experience and transportation
needs job in western Pennsylvania. Call 412-621-
441,

CW station.
Craduate of

leffrey
Indiana

Experienced announcer for MOR or
Preferably in Michigan or Indiana.
I.BAA. For tape and resume, write to:
Carlson, 518 North Beville, Indianapolis,
46200.

Ist phone dj, experienced also in engineering and
sales wants position with young sound station,
Prefer to see some snow. Chris Kidd, Box 3672,
S. Leke Tahee, Calif. 95705.
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Technical

TELEVISION—Help Wanted

TELEVISION

Engineer: mature, now chief Skw, DA-2 in Balti-
more metro area. Desire to relocate. Box K-229,
BROADCASTING.

Ist engineer-dj wants position with young sound
station. Prefer to see some snow. Chris Kidd, Box
3672, S. Lake Tahoe, Calif. 95705.

NEWS

Sports news and sports director wants sports full
time. Play by play experience in football and
basketball. "Collece grad. Three years news and
sports. Married. Box K-216, BROADCASTING.

Chicago has me today-—you can have me tomorrow.
Looking for more air work. Radio-TV experience.
2A7a:9|7or and medium markets only. Call 312-338-

Announcer, D| seeks full-time position as news-
man. Married, veteran, 10 years experience, 3rd
endorsed. Contact: loe Colombo, 2121 Shore Park-
gsazy,]%%t. 6E, Brooklyn, New York 11214, (212}

Combinati

s-sales-dj experience. Don't want

related newspaper work. Married, 32 years—2
children—would like to locate in Wisconsin or
Minnesota. For further information contact 906-

265-5032—Bud Payne, Iron River, Mich.

Programinq. Production, Others

Small stations: Let San Francisco area announcers
do your commercial and promotional production.
Ressonable rates. Write for more information, Box
|-334, BROADCASTING.

Creative contempzrary country programer! st
phone, heavy production, music 1Q, 9 yrs. experi-
ence. Maximum 3 hr. »ir_shift, Let's make $$.
Box K-234, BROADCASTING.

One of the pioneers of 'underground” FM has a
new format which will appeal to a much wirer
audience. The first re2lly original idea in radio
in 3 years. A PD position in a me”ium or large
market will keep this valuable man for yesrs. One
months notice. Box K-251, BROADCASTING.

Progr~m directcr/cperations manarer. Experienced
all phases manazement and air work. Will program
success for ycu too. Married. Military complete,
Box K-263, BROADCASTING.

Major market operations man. Strong in prosram-
ing, promotion, procuction, music, FCC. Cood cle-
partment manaser. Currently consulting, available
soon. Box K-273, BROADCASTING.

11 yrs, Breadeasting—Female seeks a%ent/adver-
tiser for comrrercial work, Twin Cities. Box K-277,
BROADCASTING.

Paul Mitchell . . . _produc-
tion mana~er . . . music director for WNVR and
WPBS_ Phil-delphia now »vailable and =ffardable.
215-324-4125 or Box K-279, BROADCASTING.

. Proeram director . .

Take charge PD-medium market. MOR or rock.
Don’t want ftitle, only job to be done. New station
or one seeking format chanpe. Dependable, hard
warker. Moarried, 1st phone, 10 years. experience.
;-50)\]—]624-1630 between 1:30-3:30 p.m., CDT, M-F
or Allen.

TELEVISION
Help Wanted Sales

You are a professional local TV salesman now rloing
a great.|ob.‘ You could do even better se!ling a
top station in a top market. Your response to this

will receive the strict confidence you must
have an- could brine the cpp~rtunity of your life-
fime. Box K-280, BROADCASTING.

WTOL-TV, A C~smos Broa“casting Corporation
station, is interviewing experienced account execu~
tives for a position in s*les in the Toledo market.
Please submit resume and picture to Tole“o Sales
Manager, 604 |ackson. No phone calls please.

Rnnouncers

Announcer Wanted: Croup owned N.C. television
station wants encd  production announcer  with
booth and on camera experience. Good music-radio
D.). will be considered. Rush complete resume,
photo, au“io-tape, and salary requirements to Box
K-213, BROADCASTING.

Experienced announcer wanted for booth on camera
work; capable of performing various assignments
in announcing area. Send resume to Box K-219,
8ROADCASTING

Technical

Situations Wanted Management

Transmitter engineer. AM/FM/TV, progressive sta-
tion in mountain resort area, best equipment,
send qualifications to Box K-222, BROADCASTING.

Transmitter engineer with experience G.E. TT25
and TT20. Excellent working conditions, new plant,
main and aux. transmitters. Permanent position
for qualified man with top scale. Contact Chief
Engineer, KLYD TV, Bakersfield, California. Imme-
diate opening.

First phone engineer for combined transmitter-
color studio operation. Strong maintenance desired.
Contact Tom Sheally, W|KS-TV, |acksonville, Flor-
ida, 904-724-9722

Experienced TV studio tfechnicians wanted. Please

send resume of experience to director of engi-
neering, WNAC-TV, Covernment Center, Boston,
Mass. 02114,

Wanted—Engineer—FCC first class license for fully
colorized operation. Send resume to Chester
Sawicki, WNEP-TV, Avoca, Pa. 1864| or call 717-
457-7401.

Program/operations manager. Young executive in
tcp market with heavy remote and local program-
ind. Proven record under competition. Ready for
& new challenge or move up. Box K-30, BROAD-
CASTING.

manager. Complete back-
ground management, sales, programing. Proven
record. Single station or group operation. Uni-
versity graduate. Family man, reliable, respensible.
Now in management position but seek change.
Resume, references available. Box K-124, BROAD-
CASTING.

Talented, literate executive with broad experience
in programing, public affairs, production, announc-
ing. and writing wants chance to help station
achieve excellence. Box K-201, BROADCASTING.

General manager-sales

Operations chief desires to relocate with instruc-
tional or medical TV department. Ten solid years
of CCTV, CATV and broadcast experience. Man-
agement, engineering and production capabilities.
Degree. $15,000. min. plus relocation expenses.
Resume upon request. Box K-226, BROADCASTING.

Wanted engineers with FCC first class license. Only
experienced need reply. Fully colorized station
operation. Ampex, CE and Norelco color equip-
ment. Excellent pay and benefits. Please send
resume to C. lannucci, C.E., WNHC, 135 College
Street, New Haven, Connecticut 06510.

Need six engineers, first class license, experience
desirable, for permanent position with one of the
nation's outstanding ETV operations. Staff expand-
ing with move to all_new studio facilities, the
largest and finest in ETV. Competitive union sala-
ries. If interested, contact: Mr. Fred Edwards,
Director of Engineering, WQED-TV, 4337 Sth Ave.,
Pittsburgh, Pennsylvania 15213. An equal oppor-
tunity employer.

Broadcast technician—expanding Ohio ETV leader
has opening for experienced engineer with first
class FCC _license. Should be familiar with all
phases of TV operation, with preference given to
experience with PC-70s and VR-1200s, Salary based
on experience. Contact: Director of Engineering,
mla%-Tv. 4300 Brookpark Road, Cleveland, Ohio

Working general sales manager who knows how to
sell . . . "U" for “V", or whatever)! Successful
experience. Strong in product knowledge, organiza-
tion and creative sales training. Hard-working.
loyal and responsible family man. Contact: Sales
Manager. 616-F! 9-4009 or Box K-240, BROAD-
CASTING.

HAnnouncers

Experienced variety-talk host, sports, newscaster,
interested permanent spot with good operation.
Box K-242, BROADCASTING.

TV announcer, dependable, mature, personable,
congenial. Box K-256, BROADCASTING.

Technical

Engineering Mgr. 21 years, all phases, 15 years man-
agement, looking for top market or group, top
references. Box K-100, BROADCASTING.

Engi . first phore, age 41. 11 years broadcast-

Immediate cpening for chief engineer for technical
aspects of new color ITV and broadcasting instruc-
tion. Instructor's rank; additional summer salary.
B.A. or B.S. regree required with first phone and
CCITV experience preferred. Send resume to Mr.
Klos, Tex?s Woman's Univ., Box 23775, Denton,
Texas 76204.

NEWS

TV station in major eastern market seeks experi-
enced field reporter and possible anchor potential
who is capable of digging, writing and developing
news stories to join erowing news operation. Please
write Box K-223, BROADCASTING. An equal op-
portunity employer (male or femalel.

Director of research for major network news divi-
sion, to supervise researchers, plan and develop
series of research reports. and administer depart-
ment. Rese2rch and/or news backeround necessary.
Send resume to Box K-266, BROADCASTING.

Newsphotographer—with journalism degree or com-
parable experience for expanded news-documentary
department.  Confact: Cene Strul, WCKT-TV,
Mi=mi, Fla. PL 1-6692. An equal opportunity
employer.

Evperienced newsman needed by strong southeast
VHF. We seek a man with solid background in
major phases of TV news. High quality airwork
required for standups and major newscasts. Em-
ph=sis on “'film journalism’” and investigative re-
porting. Sslary open. Contact News Director, Al
Fleming, WTVM, 1307 First Avenue, Columbus,
Ceorgia 31901,

Programing, Production, Others

Wanted—Experienced TV copywriter.  Excellent
apportunity for richt person who has capabilities
of being copy supervisor. Top waeges, fringe bene-
fits. profit-shering plan. Wonderful living in
besutiful Minnesota lake area. Send complete
resumz to Box K-198, BROADCASTING.

ing°. 5 years CCTV, 10 years supervisory experi-
ence. Prefer Gulf Coast area. Box K-252, BROAD-
CASTING.

Network color maint. engineer crlesires new posi-
tion. Box K-276, BROADCASTING.

Investigative reporter—For TV-radio stations not
afraid of what | might find in their city. Also
features, 14 hour and hour documentaries, etc.
Now in major market, the right money moves me
within one month. Box K-225, BROADCASTING.

Negro, Army First Lieutenant. Excellent references,
college, dependable. Seeks apprenticeship or trainee
program in television news reporting/writing. Will-
ing to travel, fluent Spanish. Will be ischareed
from Army December, 1969. Frank Kelley, 1263—
17th Ave, San Francisco, California, 415-681-1806.

Pr | meteorol. age 26, with TV weather
broadcasting experience seeks such affiliation. Col-
lese graduate with Navy discharee. Robert .
Mclain, 883 S. Cherokee Rd., Lake Forest, Il
312-234-378I.

Newsman: Six years experience in radio rews
writing, reporting, and general announcing. Desire
to learn 33 years old. Colleze grad. Bab
Bocching, 333 North Avenue, Secane, Pa. 19018,
215-KI 3-0287.

.

Programing, Production, Others

RCA Studio Schoo! graduate—3rd phone. Hungry
for experience, 29, single, will travel. Box K-249,
BROADCASTING.

Director 9 years experience, news pack, creative,
remoted, can do own switching. Public relations,
top references. Available immediately. Let's talk.
Box K-258, BROADCASTING.

Director—from top 10 UHF seeks major market.
Professional. 24. BA in ratv. Box K-269, BROAD-
CASTING.

Young producer/irector with all around knowledge
of TV pro“uction. Must be experienced and able
to work well with others. Fine working conditions
in this active Time-Life station. Send resume and
picture to: William Wild, Television Production
M-r, WOOD TV, 120 College Ave., S.E., Grand
R-pids, Michigan 49502.

Creative, aggressive November graduate in RTF
seeks challenging, hardwork in television-film pro-
duction. Streng in directing, but c2pable and ex-
perienced in most other aspects of production.
Video tape available. Film soon available. Draft
exempt. ﬁfmes M. Stob, 116 South Mapel Avenue,
Ames, lowa 50010.
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WANTED TO BUY—Equipment

INSTRUCTIONS continued

We need used 250, 500, | kw & 10 kw AM and
FM transmitters. No junk. Guarantee Radio Supply
Corp., 1314 Hurbide St., Laredo, Texas 78040.

RCA TVM-1 1 watt microwaves. Nems Clarke 120
fld mtr. Have Varatol Il and V lens for sale.
Phone 212-877-1365 or Box K-9, BROADCASTING.

FOR SALE-—Equipment

Coaxial-cable—Heliax, Styroflex, Spiroline, etc. ana
fittings. Unused mat’l—large stock-—surplus prices.
Write for price list. S-w Elect. Co., Box 4668, Oak-
land, Calif 94623, phone 415-832-3527.

Stereo-Automation equipment-late model ATC,
complete system delivery 2 weeks, call 1-80]1-262-
2431, Mr. Carlson.

For Sale 450 ft. Blaw Knox_self supporting TV
tower. John |. Heke, phone: 732-9350, U.S. Towers,
249 Bartow Lane, Petersburg, Va.

1966 International TV van fully air conditioned,
5 kw power plant, plus many extras. For details
contact John F. Scarpa, P.O. 100, Avalon, N.i.
08202. 609-967-3011.

For sale, IGM Simplimation automation system.
Will sacrifice for immediate sale. Complete and
in excellent condition. Write Box 1077, Ephrata,
Washington, KULE.

2700 bs. #8 bare drawn copper wire, 36 sheets
& x 24r copper screen, 1050 ft. RG 19U transmis-
sion line. Write: Electronic Parts Co., Inc., 15
North Hightower Avenue, Sylacauga, Alabama 35150.
Telephone 245-5205.

For sale McMartin TBM-3500 FM modulation
monitor, to your frequency $275. Box K-239,
BROADCASTING,

Console (new) 3 program channel 16 mixer in-
cluding amplifiers custom made $2,000.00. Collins
transmitter 20 T 1000 watts/500 watts excellent
condition $500.00. Tower (new)
$500.00. Nicholas_ Tedesco, 1859 Adcade St., St.
Paul, Minnesota 55109, Telephone 612-776-1289.

Must sell-Raytheon RC-i1 board $200. (2) new
Russco 12-BID TTs with Gray arms $125.00 each,
GE UNI-LEVEL $40, (2) P-190 & A-190 Collins
Cart units $200 all, Magnacord PT-7 w/electronics
$80. Steve Dinkel (515) 282-0201, 1004 Paramount
Bldg., Des Moines, lowa.

MISCELLANEOUS

Deejays! 11,000 classified gag lines. $10.00. Un-
conditionally ﬁaranteed. Com catalog  free.
Edmund Orrin, Mariposa. Calif 95338,

Games, gimmicks, intros, breaks, one liners, brain
storming, all in- one packafe! Monthly. $2 sample.
uews-feamres_Assoaates, 312 BeverYy. St. Louis,
o.

25 ideas local radio advertisers can use presented
monthly in your own personatized house organ.
Station Newsletters, Box 373, Lima, O.

Ampex video tap-e-s._(used). individual containers,
%'&fc4wo feet. Bargain. Box K-151, BROAD-

New Orleans now has Elkins famous 12-week
Broaacast course. Professional staft, top-notch
equipment. Elkins Institute, 333 St. Charles Avenue,
New Orieans, Louisiana.

The_nationally known six-week Elkins Training for
an FCC tirst class license. Conveniently located on
the Loop in Chicago. Fully Gl approved. Elkins In-
stitute tn Chicago, 14 East Jackson Street, Chicago,
Itlinois 60604.

Elkins Is _the nation’s largest and most respected
name n First Class FCC licensing, Complete course
in six weeks. Fully approved for Veteran's Training.
Accredited by the National Association of Tra
and Technical Schools. Write Elkins Institute, 2603
Inwood Road, Daltas. Texas 75235.

The Masters, Elkins Radio License School ot Atlanta
offers the highest success rate of all first Class
License schoofs. Fully approved for_Veterans Train-
ing. Elkins Institute in Atlanta, 1139 Spring Street,
Atlanta, Ceorgia 30309

Be prepared. First Class FCC License in six weeks.
Top quality theory and laboratory instruction. Fully
approved for Veterans Tramlng. Elkins Radio License
School of New Orleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Attention Houston ana_Culf coast area residents.
Elkins Institute offers First Class FCC licensing in
only six weeks. Quality instruction. Elkins institute
in Houston, 2120 Travis, Houston, Texas b

Announcing, programing, pr.oducti.on,. newscasting,
sportscasting, console operation, disc jockeying and
all phases of radio and TV broadcasting. All taught
by highly qualified professional teachers. The na-
tion's newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR. Fully approved for veterans training. Accred-
ited by the National Association of Trade and
Technical Schools. Elkins Institute, 2603 Inwood
Road, Dallas, Texas 75235

Since 1946. Original course for FCC First Class
Radio-telephone rators License in six weeks. Ap-
proved for veterans. Low-cost dormitory facilities
at school Reservations required. Several months
ahead advisable. Enrolling now for January 7.
For information, references and  reservations,
write William B. Ogden, Radio Operational Engineer-
ing School, 5075 Warner Avenue, Huntington Beach,
California 92647 (Formerly of Burbank. California)

American Institute of radio offers the nation’s
finest quality course for your first class license in
three to five weeks. Individual instruction. Classes
start every Monday. Tuition $300.00, 2622 Old
Lebanon Road, Nashville, Tennessee 37214. 615-
889-0469, 615-889-2480.

Radio Engineering Incorporated Schools have the
finest and fastest course available for the st Class
Radio Telephone License (famous 5 week course).
Total tuition $360. Classes begin at all RE.l
Schools Nov. 17, lan. 5, & Feb. 9. Call or write
the R.E.I. School nearest you for information. We
guarantee you Electronics, not questions and
answers.

R.E.l. in Beautiful Sarasota, the home office, 1336
Main_Street, Sarasota, Florida 33577. Call (813}
955-6922 Fully approved for Veterans training.

Prizes! Prizes! Prizes! National Brands for promo-
tions, contests, programing. No barter, or trade
. . . better! For fantastic deal, write or phone:
Radio Features, Inc., 166 E. Superior St., Chicago,
Illinois 60611, 312-944-3700.

sl;eeialyés_lfggsoo byH top chg@y |writs.rs. 3 recent
mp f umor  Originals, Bo: :
Meadow, N.Y. 11554, 8 X 8 st

Get your ‘“ticket!" Memocrize, study—Command’s
1969 Tests-Answers” for FCC First Class License.
-plus-  Command’s “Self-Study  Ability Test.”
Proven. $5.00 Command Productions, Box 26348,
San Francisco 94126.

KH). America's top rated rock station. The ideas,

music, and personality of contemporary radio at

'ttai)e besLtj. .Lates't X!-”h Airchecks. $10.00 and your
. Universa ircheque Exchange,

Street, Suite B, San Francisco 94]3%. 39 Green

INSTRUCTIONS

FCC License and Associate Degree in Electronics
earned mostly home study. Free catalog. Gran-
tham Schools, 1505 N. Western, Hollywood, Cali-
fornia 90027

First Class License in six weeks. Highest success rate
in the Creat North Country. Theo?y and laboratory
trau)mg. Approved for Veterans Training. Elkins
Institute in Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406,

88

R.E.l. in Fascimting4 K. C, at 3123 Gillham_Rd.,
Kansas City, Mo. 64109 Call (816) WE 1-5444.
Fully approved for Veterans Training.

R.E.l. in Delightfu} Glendale at 625 E. Colorado St.,
Glendale, California 91205. Call (213) 244-6777.

R.E.l. in Historic Fredericksburg at 809 Caroline St.,
Fredericksburg, Va. 22401 Call (703) 373-1441.

REl's new program-learning course for Radar and
Micro-wave is so easy and it is guaranteed. Pay
as you go and get your Radar endorsement at
home., Write REl, i336 Main St., Sarasota, Fla.
33577.

First phone fast through tape recorded lessons at
home plus one week personal instruction in Wash-
ington, D.C., Chicago, Atlanta, Detroit, Seattle,
Portland and Los Angeles. Proven results. Our
seventeenth year teaching FCC license courses.
Bob Johnson Radio License Training, 1060 D Dun-
can, Manhattan Beach, Calif. 90266. Telephone
213-379-4461.

Detroit—one week first phone instruction, Dec.
12-18th for our_ audio-visual students, Bob John-
son,65 1060 D Duncan. Manhattan Beach, Calif.
266.

Seattle—one week first phone instruction, Dec.
4-10th for our audio-visual students. Bob Johnson,
1060 D Duncan, Manhattan Besch, Calif. 90266.

INSTRUCTIONS continued

In your townm, unequalled personal FCC license
instruction. Save traveling and lving expenses. Our
tape recorded home study first phone course with
one week personal instruction in your town s
avallable to smatl groups, radio stations and indus-
try. Five year proven record. Write, Seminars, Bob
Johnson Radio License Training, 10560 D Duncan,
Manhattan Beach, Calif. 90266.

First Class license in tour weeks or less at T.1.B.
. tuition $295.00. . . . results guaranteed.

T.1.B./Music City. Veteran Approved. Class starts
Nov, 24. Tennessee Institute of Broadcasting, 2106
A 8th Avenue South, Nashville, Tennessee 37204,
615-297-8084. :

T.1.B./New England. Class starts November 17th.
Technical Institute of Broadcasting, 800 Silver
9L:0r'6t!i East Hartford, Connecticut 06118, (203-289-

T.1.B./Miami . . . classes start Nov. 4, Nov. 24th
. . . Technical Institute of Broadcasting, 283 South
Krome Avenue, Homestead, Florida. (305) 247-1135.

Why 6 weeks when you can do it in 4? . . .and
for ‘only $295 . . . and in sunny Florida! TIB,
283 S. Krome, Homestead, Fla.

No: Tuition, rent. Memorize, study—Command’s
1969 Tests-Answers” for FCC First Class License.
-plus-  Command's  “Self-Study Ability Test.”
Proven. $5.00. Command Productions, Box 26348-R,
San Francisco 94126,

RADIO—Help Wanted

TALK MAN

Experienced radio broadcaster with news
background. Must be able fo success-
fully handle two-way telephone talk
show with authority. Top five figure
salary and liberal benefits. Ideal living
and working conditions in major market.
Rush tape and resume to:
Box K-261, Broadcasting.

An Equal Opportunity Employer

Management

V.P./GENERAL MGR.

A major broadcasting corporation has retalned
our firm to find an outstanding radio executive
interested in & new and challenging position as
Vice F and 1 M of a8 top
15 market radio station. Interested candidstes
must be cutrently employed as either General
Manager or Sales Manager of 8 successful
major market radio station and desire the
opportunity to earn 8 minimum of $50,000.00
per yoar. Age open but preferemnce will be
given to exocutives between 30 to 40 years *
of age.

—
i
Call Ron Cartls, Natlonwide Management *1
Consultants, Chicsgo, at 312-337-5318 for I
a confidential discussion. 3

ARE YOU A YOUNG,

aggressive salesman who desires to advance
into sales management? Do you want to
associate yourself with professionals and a
company that offers you a good financial
opportunity and that is interested in having
you build a solid future with their seven
station chain? Write:

Ed Roehling, Sta. Maonager
KAUS AM & FM

Box 577, Austin, Minnesota |
or call 507-433-8836 ﬁ

1 T
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Help Wanted continued NEWS continued Announcers continued

Announcers 000000000000000000000000000
° °
° WANTED NOW: H
f : ® We need an outstanding News & Sports
Immediate opening : Dli)rec'n:rl. .. Strong playgcby play Ln dSpc:rts :
. R : . absolutely necessary . . . Civic minded . . .
52 yglungfsoundmg personality, who 1 ® No floaters . . . Car furnished for all activi- o
capable of communicating with today’s ® ties except out-of-town personal use . . . o
teen audience. Minimum of one year o Must know how to dig_for NEWS and give o
professional radio experience, with a e op.air blroadcasts s Tele:phone tlalk show o
good employment history. This i 0 [l 880 Lgeiif aa o ay o @
[ . y. lhis Is an @ Permanent position . . . No collect calls o
excellent opportunity to grow with one ° . contact: .
of the midwest's number one opera- ® J, C, Jeffrey, WIOU, Kokomo, Indiana @
tions. Send complete resume, tape and : Area 317/453-1212, :
photo to: 000000000000000000000000000
Box K-282, Broadcasting.
All replies confidential Programing, Production, Others
We are an equa! opportunity employer. =
Production Supervisor
Midwest station has opening for pro-
TP duction supervisor, must be “bear” 7 < A
e, s, UNICOM SERVICES INC. for details, do 2 to 3 hour D.J. stint, A i
F TR + A VORLD VITK NIMA PLACKIGAT $4KYICS = have knowledge of various music for- ® Announcers ® Disc Jockeys
mats and select our play lis}, must o Newscasters @ Sponscas’ers
; We Need be good supervisor with ability to , )
sl € Nee direct staff of eight. Ability and good We've provided thousands of well-
D.Js—Al F & Besi performance will lead to management | troined and motivated men and women
-8 ormats eginners team slot. Send photo, tape and back- for stations coast-to-coast and overseas.
Newsmen ground data to: Tell us your requirements. We'll put
1st Ticket Combo & Engineers Box K-101, Broadeasting. you in touch with Career graduates
(from your part of the country) who
Sm;]l Market Salesmen (GOOd . meet your needs. No cost to you or
ay) Situations Wanted the graduate.
P.Ds (Sma]l Market) CAREER ACADEMY'S
§USh, Tape & }.{esume Plus Salary Management Division of Famaus Broadcasters J
equirements to: Nati 1 Pl Department
611 East Wells Street Igl
Unicom Services, Inc. Milwaukee, Wisconsin 53202 | 2%
7125 W. 44th Ave. FM Eionep CS1N) 2704020 '
Wheat Ridge, Colo. 80033 Experienced  professional  manager ith L iy
303-421-7773 proven record of sales and program success
in competitive major market. Mature, mar- —_—
ried, best references. TELEVISION-—Help Wanted
Box K-264, Broadcasting. - Management
YA LT A L 1\\'\*\»:
A A AT ST
s
ANNOUNCER § BILL STOUT
Midwest station needs a D.J. who can T0 S
write copy, voice news on TV, must GOSN T "“ﬁggf)%‘Y ?(lelg
have imagination and experience. Please ”
send tape and resume to: THE TROUBLE I'VE SEEN
Box K-102, Broadcasting. CO%I(\:CTISI.EAU
5 ALIST ]
han B o e &
P2 e b et VA S SN . .
ANNOUNGCER AL A AALEACCEAAAECEE LT
Technical Sales
j a
Major League Baseball and T W
TECHNICAL Footbal! announcer available for || i
OPENINGS 1969-70 Basketball season in s AL&""&{‘&?N s 5
Broadeast Equipment Manufactarer ur- =
gently needs experienced "ldioHan}? tele- northeast, east coast or near ool OOOD O ChED q ]
vision engineering personnel. Hj . H H —_ evera 3 o $25, per year tales =
ing openings nowge:':ist for salesrl:en ';:}:i Midwest. T°p notch jOb Al onenings exist with Chicago radio snd televi- [
product managers. Qualifications must credentials sion stations and broadecast rep firms for young, =
include college degree or equivalent, ‘ aggressive time salesmen. It you are presently [}
plus two years of station engineering employed at a radio or television station within =
experience. Starting salaries between Box K-265, Broadcasting. a 300 mile radlus of Chicago end are ready [l
$15.000 to $20,000 depending on back- for the challenge of selllng in this exciting =
ground and experience. Send resume to: ;uarkell. whyinot] c«;macr. us.d We will arrange !
Ta. nierviews with leading broadcast companies st =
(I}et;:lt g:;:;sﬁaﬂzﬁggg] j']g',e I\II?Z]?!Z i‘:l no charge 1o applicants, Send resuma to: !
nts, o =
Ave,, Chicago, Illinois 60611. Ron Curtis, Nationwide Management B
Consultants, 645 North Michigan Avenue, i
Chicago 60611. CONFIDENTIAL =
NEWS RADIO PERSONALITY = u
01 O O O T 1
:"'-----------------------1 Topical, humorous, versati’le, wan:;, ibrigm
' ANCHOR MAN ! e in tey Ten markete e ACCOUNT EXECUTIVE
. 1 Do you crave creativity? Do you seek a X i -
1 SW. Top 40 marlsei CBS  Affiliate ] newy morning  man tz entertain  those g?ﬁ#ﬂm&og‘) sgo%na:?g;?:gngmcor.
' w:ula‘fs ry:rm. outgoing, mature man 1 precious 18 fo 49's in your market? enced Account Executives for a position
g with so ld news background. Send re- : in1 sales in the Toledo mnrget.
s o H Pleas bmit an pi to
: sume and tape to : Box K 281, BmodcuSNng' To.ied.;) Sales Manager, 604 Jackeon. Ne
1 Box K-215, Broadcasting. s phome calls please.
| ——————
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Television Help Wanted

Technical

OVERSEAS
OPPORTUNITY

Avco Field Engineering is a world-wide
service organization currently operating and
maintaining VHF television stations in the
Kingdom of Saudi, Arabia.

*BROADCAST ENGINEERS

Five years’ current experience in the main-
tenance of VHF television broadcast equip-
ment plus first class license.

Compensation Salary—bonus—per diem or
housing—equal to $18,500.00 plus transpor-
tation and all company benefits—liberal
vacation policy.

Please send resume in confidence to R. E.
Weirich, Manager, Industrial Relations.

Aveco
Field
Engineering
P. O, Box 41300
Cincinnati, Ohio 45241

tAn equal opportunity employert

LT

GROW WITH US!

Help us to wire San Jose and other
California cities with the country’s most
sophisticated 42-CHANNEL CABLE TV
system-

Ask about our new system concepts!

ELECTRON:C ENGINEERS—WE NEED YOU!

SR. SYSTEM ENGINEERS
MICROWAVE TECHNICIANS
HEADEND TECHNICIANS
SYSTEM TECHNICIANS
INSTALLERS

Great career opportunities- Aect
now, Call Area Code 408, 265-
4100, or write SAN I0SE CARLE
TV, 999 Blossom Hill Rd, San
Jose 95123,

All inquiries held in strictest confidence.

Programing, Production, Others

NEWS Miscellaneous

RADIO'S GOLDEN AGE 1S BACK!

Walk down memory lane with a great new
contest/PCM insert series. 30-2 min. PGMS
$75.00 w/mkt. protection on Ist come
basis. A sponsor-proven favorite! Remit
directly or send for samp'e tape.

SUNSET ARTISTS
900 FULLERTON PnWY.
CHICAGO, ILL. 60614

ANCHOR MAN T
Need newsman to anchor 10 pm TV, !
Good saary and excellent benefits. Pre- |
fer College degree. Immediate opening. &
Salary open. Also need newsman. Some |
airwork. Send resume, pix and audio
tape first letter to: T
News Director—WOI-TV-AM-FM [

Ames, lowa 50010

p—m—sme—m—t—a

e o] ——

Employment Service

LR CLE 527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sherlee Barish. Director

F.C.C. 1ST PHONE IN
5 WEEKS

TOTAL TUITION $360

ROOMS and APTS. $15-$20
PER WEEK

FOR SALE—Stations

MOUNTAIN STATES

ARIZONA  Medium fuil time  $295,000
COLORADO Medium Class IV $110,000
IDAHO Power low freq. daytime $100,000
NEW MEX Metro low freq. daytime $125,000

ATTEND SCHOOL IN

Glendale, Calif.
Fredericksburg, Va.
Kansas City, Mo.
OR Mountain States Broadcast Properties, Inc.
1380 West Midway Blvd.
Broomfield, Colorado 90020
(303) 466-3854

1336 Main St.
Sarasota, Fla. 33577
Call 813-955-6922

FOR SALE—Stations

B R e T A e R T TN AU TT PR TR R T TR R CT RS TR AT M LT R LR LR LU L U

AM RADIO STATION
IN TOP 8 MARKETS

Well established, very profitable
excellent signal

All Replies Confidential
No Brokers

Box K-274, Broadcasting.

e rrnrniel R T

RGN

writing, supervisor production and film
e iting on one crew. Film experience
essential. Quality of work must be top
level professional. Send a detailed resume
of experience, creilits, business references
and salary requirements to:

Box K-210, Broadcasting.

R R L A LT F e AR R LR A R NPT TU AR R TR URR SRR G T UL DL L
ASSOCIATE Ky. small daytime $ 75M  20M | Me.  small  fullime § 80M  29%
PRODUCER Tenn.  small AMEFM 605M  29% | Wash. small daytime 80M 23M

E:f;lrir;eg;z;{mgilﬁe l:)':lty g)r:iq‘:’l:e ':]\;Ddc‘:a\l\ Ohio medium  daytime 325M cash | Ore. metro daytime 115M  29%
g:nt;:s;kga gz;\;&:l::vmggu&?l‘mn 1:35) Ks. metro M 65M  50% | Miss. metro ™ MM 25%
to contribute ideas, do research, some N.Y. maior daytime 5S00M 29% | Fla. major M 300M SOLD

CHAPMAN ASSOCIATES

@- media brokerage service®
2045 Peachtree noad Atianta, Ga. 30309
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For Sale—Stations

continued

Confidential Listin 3

RADIO—=FTV==CA
NE — S — S.W. — NW.

¢

STATIONS FOR SALE

TEXAS. Exclusive. Daytime. Price $63,000.
¢ Terms.

SOUTHERN CALIFORNIA. Full
* FoA. $75,000 down.

1
2
3- NEW MEXICO. Exclusive. $80,000. Terms.
4. CULF SOUTH. Exclusive. AM-FM. $250,000.

time. AM-

Jacl( L. Sto“

and ASSOCIATES

0381 vy wuuo thiva.
f.os Aneeles, Calilorma H$002%
Area Code 213.464-7279

et e e B e T e e e A e 40

—_— e ——

Lalue £ledvia Brokers Inc.

116 CENTRAL PARK SOUTH
NEW YORK. N. V.
265-3430

What chemical events take place
within living muscle tissue?

How does muscle work?

Why does it waste away in diseases
like muscular dystrophy?

At the Institute for Muscle Disease,
answers to these questions are being
sought on a broad scientific front—
ranging from the study of single
muscle fibers to an exploration of the
body's complex metabolic pathways.
The Institute, a tower of hope to
millions suffering from disorders

of the neuromuscular system,

is sponsored by

MUSCULAR DYSTROPHY
ASSOCIATIONS OF AMERICA, INC.
1790 Broadway, New York, N.Y. 10019
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(Continued from page 84)

Final actions

s Peru, Ill.—George W. Yazell. Broadcast
Bureau granted 100.1 mc, 3 kw. Ant. height
above average terrain 145 ft. P. O. address:
55A Lincoln Hill, Quincy, Ill. 62301. Esti-
mated construction cost $18,725: first-year
operating cost $48,000: revenue $60,000, Prin-
cipal: George W. Yazell, sole owner. Mr.
Yazell is service manager of Gates Radio Co.,
manufacturer of broadcast and communica-
tios electronic equipment. Action Oct. 15.

s *Lincoln. Neb.—The University of Nebras-
ka. Broadcast Bureau granted 90.3 me, TPO
10 w. P. O. address: 1600 R Street. Lincoln
68508. Estimated construction cost $4,211.74:
first-year operating cost $500: revenue none.
Principals: Board of Regents: Richard E,
Adkins, president. et al. Principals control
*KUON-TV Lincoln. Action Oct. 14,

Other actions

a Review board in Rayton. Mo., FM pro-
ceeding, Doc. 18529, granted petition for
extension of time filed Oct. 13 by Brinsfield
Broadcasting Co. Action Oct. 15.

a Review board in New York, FM nroceed-
ing. Docs. 17454-5. granted petition for
leave to amend filed Sept. 19 by Falrleigh
Dickinson University. Action Oct. 18,

= Review board in Lawton, Okla., FM pro-
ceeding, Docs. 18599-18600. denied petition
to enlarge issues filed July 31 by Progressive
Broadcasting Co. Action Oct. 16.

= Review board in Lawton. Okla.. FM pro-
ceeding. Docs. 18599-18600. denied petition
to enlarge issues filed Sept. 4 by Progressive
Broadcasting Co. Action Oct. 16.

= Review board in Lawton. Okla.. FM pro-
ceeding, Docs. 18599-18600, denied petition to
enlarge issues filed Sept, 15 by Progressive
Broadcasting Co. Action Oct. 16.

Actions on motions

» Hearing Examiner Frederick W. Denniston
in Birmingham, Ala. (Voice of Dixie Inc..
Basic Communications Inc. and First Se-
curity and Exchange Co.). FM proceeding.
on examiner's own motion, rescheduled pre-
hearing conference for Oct. 31 (Docs. 18664-
6). Action Oct. 13.

s Hearing Examiner Jay A. Kvle in Cory-
don and New Albany, both Indiana. and
Louisville. Ky. (Harrison Radio Inc., et al.).
FM proceeding, granted petition by Har-
rison Radio Inc. for leave to am~nd applica-
tion: by separate action Eranted request by
Lankford Broadcasting Co. for waiver of
provisions of rules and ordered notice of
gu:)llczétlon accepted (Docs. 18636-9). Action
ct. 13.

8 Hearing Examiner James F, Tierney in
Billings. Mont. (Lee Enterprises Inc.), FM
proceeding. ordered further hearing sched-
uled for Oct. 27. and confined to the con-
sideration that record remain open for re-
ceipt of additional information requested of
applicant by Broadcast Bureau (Doc. 18514).
Action Oct. 16

Rulemaking petitions

s WJITS Jupiter. Fla.—Requests amendment
of the table of FM assienments 10 substi-
tute ch. 292A for ch. 221A at Clewiston.
Fla.. and assign 221 to Juplter. Ann. Oct, 17,

s WBKH Hattiesburg., Miss. — Requests
amendment of rules to assign ch, 269A to
Hattiesburg. Ann. Oct. 17.

s KMBL Junction, Tex.—Requests amend-
ment of table of FM channei allocations to
add ch. 232A to Kerville. Tex. Ann. Oct. 17.

Cali letter applications

;‘lyIVLCY Inc.. Tampa, Fla. Requests WLCY-
s Principia Corp..
*WTPC(FM).

s KCJC-FM. Starr Broadcasting of Kansas
Inc., Kansas City, Kan. Requests KUDL-FM.

® Christian Enterprises Inc., Glendive. Mont.
Requests KIVE(FM).

8 Wingate College Inc..
Requests *WCEG(FM).

Call letter actions

® Riverside Baptist Church, Fort Myers. Fla.
Granted WSOR(FM).

4 Isvansville - Vanderburgh
Cvansville, Ind. Granted

Elsah, Ill. Requests

Wingate, N. C,

School Corp.,
*WNIN(FM).

s Emmet Radio Corp., Estherville, Iowa.
Granted KILR-FM.

Evisting FM stations

Final actions

s WI.TA-FM Atlanta — Broadcast Bureau

granted mod. of CP to move stvdio and re-
mote control location to 1038 West Peach-
tree Street, Atlanta: change type trans.:
ERP 100 kw. Action Oct. 16.

s Hinsdale Township High S~hool, Hinsdale.
I1Il.—Broadcast Bureau granted CP to re-
place expired permit for noncommercial
educational FM. Action Oct, 17.

s WEFA(FM) Waukegan, Ill. — Broadcast
Bureau granted CP to make changes in ant.:
ERP 3 kw. Action Oct. 13.

s WTIFE-FM Indianapolis—Brmadcast Bureau
granted license covering permit authorizing
change in trans. location: establishment of
two remote control points, Action Oct. 13.

s WPER(FM) Terre Haute, Ind.—Broadcast
Bureau granted mod. of CP to change ERP
to 50 kw: condition. Action Oct. 13.

a *WETL(FM) Sn~uth Bend. Ind.—Brnadcast
Bureau granted CP tn chan<e ant.-trans, and
studio location to 635 South Main Street.
South Bend: make changes in trans.: ant.
height. 105 ft.: ERP 1.30 kw. Action Oct. 15.

= WRSL-FM Stanford. Ky.—Broadcast Bu-
reau granted CP to change type ant.. ant.
Belght 85 ft.; ERP 3 kw: condition. Action
ct. 16.

= Loynla University. New Orleans—Broad-
cast Bureau granted mod. of CP to extend
campletion date for new FM to Feb. 15.
1970, Action Aug. 28.

s WLYN-FM Lynn, Mass.—Broadcast Bu-
reau rescinded grant of application for re-
newal of license. Action Oct. 14.

8 WHYN-FM Sprinefield. Mass.—Broadcast
Bureau granted CP to make chanees in ant.
system, ant. height 953 ft.: ERP 10 kw:
remote control permitted, Action Oct. 16.

u WMIC-FM Sandusky, Mich.—Brradcast Bu
reau granted mod. of CP to make changes
in ant. system. Action Oct. 13.

s WBTL(FM) Biloxi, Miss. — Broadcast Bu-

reau granted CP to change type trans. and

ant, systems: ERP 3 kw: ant, holaht 300 ft,:

xé;motl1 control permitted; condition. Action
ct. 16.

s WTI-FM St. Louis — Brnadcast Rureau
granted CP tn chanee ant.-trans. lacation to
1215 Cole Street. St. Louis: install new
trans.: install dual polarized ant.: make
changes in ant. system, ant. height 510 ft.:
ERP 97 kw: remote control permitted: con-
dition. Action Oct. 15.

8 WGNR-FM One~nta. N, Y.—Broadcast Bu-
reau granted mod. of CP tn chanve ant
trans, location to 2.2 miles southeast.
Oneonta. N. Y.: make changes in ant.. ant.
height 529 ft.: change ERP to 850 w: remote
control permitted. Action Oct. 15.

u ¥PNW-FM Eugene. Ore.—Broadcast Bu-
reau granted mod, of CP to chan<e type
trans. and ant.: make changes In ant. sys-

tem, ant. height 1490 ft.; EPP o7 kw: re-
m~ta control permitted; condition, Action
Oct. 16.

s WDUQ(FM) Pittsburgh — Seeks CP to

change trans, location: change trans. and
ant.: change ant. System: change to 90.5
me, ERP 25 kw. Ann. Oct. 15.

s WBVB(FM) Union City, Pa, — Broadcast
Bureau granted license covering chanee in
ant.-trans.. studio and remote control loca-
tlon; change type ant.: make changes in
ant. system, ant. height 300 ft.: ERP 440
w. Action Oct. 16.

s WGLB-FM Port Washington. Wis.—Broad-
cast Bureau granted mod, of CP to make
changes In ant.: make changes in trans,:
ant. height 180 ft.: remote control permitted:
condition. Action Oct. 13.

Renewa' of licenses, =1} stations

w Broadcast Bureau granted renewal of li-
censes for following stations and co-pendlng
auxillarles; WACB Kittanning, Pa.;: WADR
Remson, N, Y.: WARD-AM-FM Johnstown,
WASP Brownsville, WBPZ-AM-FM _Lock
Haven, WBRE-AM-FM Wilkes-Barre, WBUX
Doylestown and WBVB(FM) Union_City.
all Pennsylvania: WBZA Glens Falls. N. Y.:
WDAS-AM-FM Philadelphia, WEDA-FM
Grove City, WEEX-AM-FM Easton and
WEND Edensburg, all Pennsylvania: WFSR
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Bath, N. Y.; WHLM-AM-FM Bloomsburg,
WHYP North East and WIFI(FM) Philadel-
phia, all Pennsylvania: WIPS Ticonderoga
and WIRD Lake Placid, both New York;
WKZA Kane, B Wellsboro, WNCC
Barnesboro, WPSL Monroeville, WRAK-AM-
FM Willlamsport and WRFY-FM Reading,
all Pennsylvania; WTBO and WKGO(FM),
both Cumberland, Md.; WMLP-AM-FM
Milton, Pa.; WNCN(FM) New York: WWCH
Clarion. Pa.; WWSC-AM-FM Glens Falls,
;16. Y.; WAUG-FM Augusta, Ga. Actions Oct.

Other actions, all stations

1 FCC, In response to complaints, Ineluding
letter from Representative Henry B. Gon-
zales (D-Tex.), alleging news slanting in
the CBS documentary, “Hunger in America,"”
has ruled that no further action is warranted.
Action Oct. 15,

8 FCC granted request by Montana Broad-
casters Associatlon for walver of sponsorship
identification requirements to permit opera-
tion of noncommercial sustalning announce-
ment plan. Action Oct. 15,

8 Broadcast Bureau granted remote control
permitted for following stations: KSJO-FM
San_Jose, Calif.; KCHTI Chillicothe, Mo.;
WOR New York: KVEE-FM Conway, Ark.

Translator actions

8 FCC dismissed petition by Marsh

Ltd., licensee of KVII-TV ):A.marillo, l\g‘e&l.a
for_reconsideration of grant made by chlef
of Broadcast Bureau, of application of KOAT
Television Inc., Albuquerque, N, M., for a
CP for new UHF translator to serve Forrest

and McAlister, both i
Boe 2 b New Mexico. Action

8 K13HG Ketchum. Warm Springs and
Valley, all Jdaho—Broadcast Bureau granstlelg

P to change type trans.
lator. Action Oct. 17, HABH R ELS

® K03CZ Red River, N. M.—Broadcast Bu-
reau granted CP to replace expired ptermlllt

for changes In VHF
Oct. 17 HF TV translator. Action

% K09DI, K11DN. KI13DH Little America

Lyman, Mt. View and Lonetree, all Wyo-

ming—Broadcast Bureau granted CPs to

specify princlpal communities as Lyman, Mt,

wg\gﬁ"l-;é. Bhrldgex'i Lonetree and Opal, all
: change type trans.: ki

In ant. systems. Actlon Oet. 16ma ¢ changes

CATV

8 Hearlng Examiner Arthur A,

Pottsville, Minersville and sdmﬁ}l(a;ﬂst}c;gse:‘n

all Pennsylvania (Pottsville Trans-Video).,

CATV proceeding, designated Hearing Ex.

aminer Thomas H. Donahue ag Presiding

grngserl:g scl:]e%ulecll prfehearlng conference for
. 19 and hearing for 17

Action: Ger 1t g Dec. 17 (Doc. 18690),

® Acting Chief Hearing Examiner ay A
Kyle in Williamsport. Pa. (ClltizensJ é,ablé
Co. and Williamsport TV Cable Co.),
CATV proceeding. granted request by WRBE-
TV Inc. and Seranton Broadcasters Inc. and
cancelled hearing scheduled for QOct. 14 to
be rescheduled by hearing examiner at later
date: scheduled further Prehearing confer-
ence for Oct, 14 (Doe. 18581). Action Oct. 10.

® Acting Chief Hearing Examiner Jay A
Kyle in Petoskey, Mich. Great Lakes "éom:
munity TV Inc.), CATV nroceeding, granted
request by applicant and extended to Oct.

13 date of filine propo: chibi
18613). Acton BE % posed exhibits (Doc.

8 FCC ordered Moravia TV Cable Service,
operator of five-channel CATV systems in
Moravia and Locke, New York. to show
cause why it should not be ordered to cease
from further violation of carriage require-~
ments by falling to respond to requests for
carriage by Educational Television Council
of Central New York Inc.. ordered to appear

at evidentiary hearl
Action Oct. 15 reerlng in  Washington.

# FCC ordered Twin Valley Cable Company,
operator of CATV system at Milton-Free-
water, Ore., to show cause why it should
not be ordered to cease from further viola-
tion of the program exclusivity provisions of
rules. Action Oct. 17.

® FCC granted petition by Telecable Devel.
opment Corp. requesting walver of hearing
provision of rules and for interim authority

to carry distant signals on Its proposed
:(l:SATV system at Wytheville, Va. Action Oct.

u FCC ordered Wishram TV Co., operator
of CATV system at Goldendale, Wash., to
show cause why it should not be ordered to
cease from further violation of the carriage
and program exclusivity requirements of
rules on its CATV system. Action Oct. 15.

Ownership changes

Appplications

# KCMS-AM-FM Manitou Springs, Colo.—
Seeks transfer of control of Garden of the
Gods Broadcasting Co. from Charles M, and
Madelyn B. Edmonds (jointly 100% before,
none after) to Black Forest Development
Co. (none before, 100% after). Princlipals:
Frederick L. Ingham, president (9.57%),
et al. Mr. Ingham is colonel In Army. Prin-
cipals own Sports Enterprises Ltd., company
engaged In land development in Colorado.
Constderation: $205,000. Ann. Oct. 17.

s WIRS-FM Jamestown. Ky.—Seeks assign-
ment of license from Russell County Broad-
casters to Lake Cumberland Broadcasters for
assumption of $12,000 in liabilities, Seller:
Richard Fryman, sole owner. Buyer: Welby
C. Hoover. solc owner. Mr. Hoover is WIRS-
FM general manager. Ann. Oct. 17,

s KDOM(AM) Windom, Minn.—Seeks assign-
ment of license from Sterling Broadcasting
In¢, to Schneider Broadcasting for $19.200
(9.200 in liabilities). Seller: Wylle Sterling,
sole owner. Buyer: Larry C. Schneider, sole
owner. Mr. Schneider's business interests not
indicated. Ann. QOct. 14.

» WEEW(AM) Washington. N, C.—Seeks
transfer of control of WEEW Ine. from
Rosa Mae Springer (1009% before. none after)
to Radio Washington Inc. (none before,
1007 after). Principals: Roy D. Wooster Jr.,
president (519 ). Georgamay Wooster Cook.
vice president (45%). Roy D. Wooster and
Janice Jacobsen Wooster (each 2%). Roy D.
Wooster Jr. is vice president of south at-
lantic division of Borden Inc. Roy D. Wooster
Is chairman of board of Borden Inc.. New
York. Buyers are applicants to buy WRON-
(AM) Ronceverte. W. Va. Consideration:
$121.000. Ann. Oct. 14.

u KCFH(AM) Cuero. Tex.—Seeks assignment
of license from Cuero Broadeasters Inc. to
Norman Bullding Corp. for $95.000. Sellers:
Dave M. Schmidt Jr.. vice bresident. ct al.
Buyer: Robert N. Aylin. sole owner. Mr.
Aylin owns Norman Building Corp., Houston.
which handles real estate and broadcast
properties: Aylin Advertising Agency Inec.,
Houston, and 95% of KSWA(AM) Graham.
Tex. He also has interest in two Houston
office buildings. Ann. Oct. 14,

s KKDA(AM) Grand Prairie, Tex.—Seeks
transfer of control of Republic Broadecasting
Corp. from Alan D. Feld. president. et al.
(as a group 1009 before. none after) to
Boyd Kelley, president. (none before. 90%
after) and Hymen Childs. vice president
(none before. 109 after). Mr. Kelley owns
Kelley Associates Inc., Wichita Falls, Tex..
media broker. He also owns 51% of KDWT-
(AM) Stamford. Tex., and 27% of KROP-
(AM) Brawley. Calif. Mr. Chllds Is sales
manager for KBOX(AM) Dalias. Considera-
tion: $250.100 plus assumption of liabilitles
totaling $540.000. Ann, Oect. 14.

® KYAL(AM) McKinney. Tex.: Seeks trans-
fer of control of AHB Broadcasting Corp.
Irom Robert F. B. Morse. et al. (as a group
75% before. none after) to John T. Pickens
(none before. 75% after). Mr. Pickens owns
45% of KXKW(AM) Lafayette. La. Consid-
eration: $300.000. Ann. Oct. 14.

Actions

s KMMK (FM) Little Rock. Ark.—Broadcast
Bureau granted assignment of license from
Hi Fi FM Broadcasting Corp. to J. C. Stall-
ings for $110.000. Sellers: Oscar A. Alagood.
president. et al. Buyer: Mr. Stallines owns
KFEEE and has 52% interest in KEFM(FM)
both Nacordoches, Texas. He also owns 60%
gtccir;merclal advertising agency. Action
ct. 13

s WGOL(AM) Goldsboro, N. C.—Broadeast
Bureau granted assignment of license from
Better Advertising Inc. to Peace Broadcast-
ing Corp. for $160.000. Sellers: William S.
Page (80%) and_ Jack P. Hankins (209%).
Messrs, Page and Hankins have respective
interests in WELS(AM) Kinston, N. C. Mr.

Page owns 20% of WITN-TV Washington,
N, C. Buyers: Everett C. Peace Jr., presi-
dent (50%). Floyd M. Fox Jr., vice presi-
dent, Claude S. Whitehead Jr., treasurer
(each 15%) and Joseph M, Whitehead, sec-
retary (20%). Mr. Peace owns_ 49% of
WKBY(AM) Chatham, Va. Mr. Fox owns
509% of insurance firm, Mr. C. Whitehead is
dentfst. Mr, J. Whitehead s attorney, Ac-
tion Oct. 17.

s WHIM-AM-FM Providence, R. I. — FCC
assignment of licenses and SCA from Golden
Gate Corp. to Culligan Communications
Corp. for $450,000. Sellers: Harold C.
Arcaro, president, and family (98%) et al.
Mr. Arcaré owns 92% of WNET(TV). Buy-
ers: Matthew J. Culligan, president (16.58%).
James E. Fuchs, executlve vice president-
treasurer (11.05%), et al. Mr. Culligan owns
20% of movle production company. Mr.
Fuchs owns 50% of athletic film distribution
firm. Messrs. Culligan and Fuchs are chair-
man of board and president, respectively, of
Westport (Conn.) Town Crier, Culllgan
Communincations owns applicant to purchase
KBNO-FM Houston, KEIR(FM) Dallas,
Promenade Magazine and Phaedra Publish-
ing Inc. Action Oct. 15.

Cable television activities

The following are activities in com-
munity-antenna television reported to
BROADCASTING, through Oct. 21. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales of
existing installations.

Franchise grants are shown in italics.

m Boca Raton, Fla.—Burnup & Sims Inc.,
West Palm Beach, Fla.; Telecable Corp..
Norfolk, Va.: and Teleprompter Corp., New
York (all multiple CATV owners) have ap-
plied for a franchise.

a Chatham county, Ga.—Savannah TV Cable
Co. has been granted a franchise. The firm
will pay the city $25,000 initlally and 4%
of the gross annual revenues,

s Deland., Fla.—St. John's Valley Cable Co.,
Volusia, Fla., a subsidiary of the American
Television and Communications Co. (multi-
ple CATV owner), Denver: the Times-
Mirror Corp. (Los Angeles Times), already
in operation in unincorporated areas of West
Volusia County, Fla.: Storer Broadcasting
Co, (multiple CATV owner) Milami; and
Teleprompter Corp. (multiple CATV owner),
New York, have applied for a franchise. The
companies submitted identical base bids of
6% for the first year, 7% for the next five,
and 8% thereafter. Times-Mirror offered an
advance payment of $38.900 and Storer pro-
posed a prepayment of $50,000.

® Holliston, Mass.—Amvideo Corp., Wellesley
Mass., has been granted a franchise. Sub-
scribers will be charged $5 monthly plus an
installation fee. Richard Loftus is the presi-
dent of Amvideo,

a Lower Nazareth twp., Pa.—D. J, Cable
Television Co., Nazareth. Pa., has been
granted a franchise (see Milford. Pa.). The
firm wlll pay the township 3% of the gross
recelpts the first year, 4% the second year,
and 5% each year thereafter.

u Melfa, Va.—Bayshore TV has been granted
a franchise. Subscribers will be charged $38
for installation and $6 monthly. The firm,
represented by I. W. Bagwell III, also has
franchises in the towns of Onancock, Ac-
comac, Onley and Parksley, all Virginia.

s Milford, Pa.—D. J. Cable Television Co.
Nazareth, Pa.. has been granted a franchise.
Willilam Arstrong, assistant manager, sald
the firm will provide 20 channels and pay the
city 3% of its gross local receipts the first
year, 4% the second year, and 5% each year
thereafter. (See Lower Nazareth twp.)

& North_Strabane twp., Pa.—Balsley TV
Cable Inc., Canonsburg, Pa., has been
ranted a franchise. The firm also holds
ranchises in Canonsburg, Houston boroughs
and Chartiers township, all Pennsylvania.

® Plainfield twp., Pa.-~Blue Mt, Cable-
vision Ine. has been granted a non-exclusive
franchise. Subscribers will be charged $10
for installation and $3.50 monthly.
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Right now Howard Marsh is just wnat
he’s always wanted to be—president of
a television sales representation com-
pany.

“I’'ve been shooting for this job with
some company since I started in time
sales 15 years ago,” he declared.

Westinghouse Broadcasting Co. ful-
filled his desire in August of this year,
when he was elected president of the
WBC-owned Television Advertising
Representatives after a career devoted
almost entirely to sales.

The only full-time job Mr. Marsh
held that was not in sales was his first—
he joined the accounting department of
General Electric in Schenectady, N.Y.,
right out of high school. After three
years, General Electric offered him a
scholarship to Union College in New
York state, but the war interrupted his
studies after a year.

By the time the war was over, Mr.
Marsh ended up in Chicago and mar-
ried a Chicago girl, so he investigated
several schools in the area seeking the
best advertising and marketing course.

Acting out one of his own criteria
for a good salesman—that he must be
highly motivated to succeed—Mr.
Marsh finished his three years of col-
lege education at Northwestern Uni-
versity in two years, holding down
several jobs at the same time.

Selling time appealed to him even
from his advertising and marketing
courses in college, and he felt the tele-
vision business offered future growth
and high pay as well as the opportunity
to sell. “But it was very difficult to
break into the business,” Mr. Marsh
recalls. “Everyone told me to come
back when I had experience selling
time, but the problem was getting ex-
perience!”

His first opportunity, selling account-
ing systems at Burroughs, conveniently
combined his background with his desire
to sell, but he continued to look into
time sales for seven years before an
opening finally presented itself.

Mr. Marsh became an office manager
at Peters, Griffin, Woodward in Chi-
cago, a job he describes as “account-
ing,” but at least with a television com-
pany.

The next steps were to CBS-TV Spot
Sales in Chicago, Detroit and New
York, then to Harrington, Righter &
Parsons, then to TVAR in 1961.

Westinghouse's policy of giving its
salesmen local experience applied to
Mr. Marsh, and he spent a few years in
San Francisco at Xpix(Tv). But other-
wise all his positions were in New
York.

As president of TVAR, Mr. Marsh
“doesn’t sell as much as I'd like to. In-
stead I get a vicarious kick out of
developing other men into good sales
managers. It’s really a personnel job.”

Marsh always had
his eye on being
head of a TV rep

A good salesman, in Mr. Marsh’s
opinion, has to be highly organized and
money-oriented, in addition to being
highly motivated. A salesman must also
conduct himself ethically.

“A good reputation is a salesman’s
most important asset,” he declared. “If
you steer a buyer wrong once, he isn’t
going to trust you again.”

“There is no big difference between
radio and television selling,” he said.
“You need a higher degree of creativity
in radio, you're forced to push more,
but this difference will change when
TV becomes more fractionalized with
UHF and such.”

There is no reason why a representa-

WeeksProfile

Howard Herbst Marsh—president,
Television Advertising Represent-

atives, New York; b. Nov. 9,
1922, Troy, N.Y.; salesman for
Burroughs and Hart, Schaffner &
Marx, 1948-1955; joined Peters,
Griffin, Woodward, Chicago, as
office manager; moved to CBS-
TV Spot Sales as salesman in
Chicago, later Detroit and New
York; account executive. Har-
rington, Righter and Parsons.
New York, 1960; joined TVAR
1961 and moved to presidency in
1969 after serving as general sales
manager, KPIx(Tv) San Francisco.
Westinghouse Broadcasting Co.,
New York, national TV sales man-
ager, Radio Advertising Repre-
sentatives vice president and
TVAR vice president; m. Ella
Denham, Aug. 25, 1945; children
—Elaine, 20, and Howard. 17.

tive whose company owns stations
should not rep stations outside the
company, Mr. Marsh reasoned. “A
salesman is a salesman,” he stated. “He
doesn’t differ between an owned and a
non-owned station.” In TVAR’s case,
he added, the non-owned stations (Post-
Newsweek’s wTopP-Tv Washington, and
wJIxT[Tv] Jacksonville, Fla., and Jeffer-
son Standard’s wwsT[Tv] Richmond,
Va., and wsTv[Tv] Charlotte, N.C.)
have standards similar to Westinghouse
stations.

“Most selling is done by the ratings
book,” Mr. Marsh said, “but I have to
be careful in generalizing. At Westing-
house we feel we have qualitative shows
to sell in news and public service, and
generally less commercialization than
our competitors, We feel the commer-
cial atmosphere should be important to
the advertiser, too.”

Because of Westinghouse’s standards,
which eliminated acceptance of cigar-
ette advertising in April, the stations
have “suffered severe billings losses,”
Mr. Marsh reported, but his optimism
never waned when he spoke of in-
creased retail advertising from Sears,
Woolworth, J. C. Penney and W. T.
Grant, and his intentions to “beef up”
the sales development department at
TVAR.

One of Mr. Marsh’s projects that has
already been instituted is a sales manual
presenting information graphically. “I
feel very strongly that the buyer is very
harassed today,” he commented, “and
he needs graphic representation of
figures to see comparisons at a glance.”
Mr. Marsh has also set up a research
supply board in the TVAR office so
salesmen can pick the charts they need
as they go out on calls.

Another research project in the works
under Mr. Marsh’s direction will com-
pare product-usage data from mnetwork
shows to similar data for local shows.
TVAR also benefits from Westinghouse
Electric’s computers in keeping track
of availabilities, cost-per-thousand by
demographic groups and other data.

Not content to provide all these tools
for just his own salesmen, Mr. Marsh
thinks that “it’s our business as broad-
casters to help schools, to go and speak
to the students and tell them what a
broadcast salesman does: I didn't feel
there was enough emphasis on broad-
cast sales in the courses 1 took, al-
though that may have changed by
now.”

Mr. Marsh’s outlook makes him a
perpetual student of the medium. “Color
penetration may go over 50% next
year, and with retailers coming in, it’s
an entirely new medium” he noted. To
keep up with these changes on the sales
side, he continues to study new sales
tools. a
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Expensive hand-outs
It may be good politics for broadcasters o reduce their
rates for political advertising, as many major companies
offered last week to do in future elections. It isn’'t very
good principle. In the long run it may not turn out to be
very good politics either.

To begin with, a voluntary reduction in rates will be in-
terpreted to stem from the same reasoning that underlies
proposals for legislated reductions in rates: that broad-
casters, being licensed, are obligated to make sacrifices that
unlicensed media and political services need not make.
Once that reasoning is adopted for political advertising and
programing there is no stopping its adoption for any other
kind of advertising and programing that can be claimed to
be needed for the public benefit.

The offers that have been made to give politicians cut
rates look like political tithing, paid in the hope it will
buy relief from bills that would enforce the same ends.
By this sort of process broadcasters will lose more respect
than they gain.

What's news?

As everyone in media and discerning segments of the public
knows, April is newspaper-meeting time. The American
Newspaper Publishers Association and its satellite Bureau of
Advertising convene in New York. The news associations—
the Associated Press and United Press International—hold
concurrent sessions. And usually a week earlier the Amer-
ican Society of Newspaper Editors meets in Washington,
close to official brass.

It has become ritualistic for the big newspapers, such as
the New York Times, to make extravaganzas of their
events. Predictions on advertising linage and circulation in-
creases are carried on all wires. Speeches attesting the stature
of the printed press are quoted in detail.

We don’t condemn this practice; rather we envy it. It is
the editorial (and the business) judgment of the publishers
and their editors that these are newsworthy events.

Broadcasters do not cluster their meetings. The National
Association of Broadcasters holds three out of four of its
annual conventions in Chicago, centrally located and with
ample bedrooms and exhibit space. The fourth is shoe-
horned into Washington. But other broadcast groups disperse
their meetings to the four corners and in-between on no
rigid schedule,

Last week, the Television Bureau of Advertising, counter-
part of the ANPA’s Bureau of Advertising, held its conven-
tion in Washington. It was a good convention, with plenty
to talk about, because TV, with all of its successes and ob-
viously because of them, has more gut problems than any
other advertising medium.

TVB had an impressive keynote speaker in Robert H.
Finch, secretary of health, education and welfare, fresh
from his startling cyclamate embargo the week-end before.
Secretary Finch had nice things to say about television, its
acceptance, its impact and its leadership as a news medium.
And he spoke of its “statesmanship” in the handling of the
stunning cyclamate withdrawal—a billion-dollar business—
with evident economic consequences for TV.

Did you read that in the New York Times? Or in any
other paper whether or not it owns television stations?

But what is more disturbing than the lack of newspaper
coverage is the lack of television and radio coverage of the

Finch speech and of affirmative TV and radio news general-
ly. The news associations, be it said to their credit, gznerally
do an adequate job in covering such stories for their radio
and their general wires. But the lack of pickup is appalling.

There is the fallacious notion that networks and stations
must carry comments critical of broadcasting to be fair, but
events that are complimentary must be shunned because
that would constitute self-serving management of the news.
Poppycock.

Our product is news about broadcasting and its related
activities. We cover our field intensively, the good news
along with the bad. With credentials growing out of 38
years of publishing, we contend it is as bad journalism to
underplay the news affecting one’s sphere of operation as
it is to overplay it.

Adult financing

The Corp. for Public Broadcasting has been in existence
for two years. It is no nearer a solution to its principal
problem—permanent financing—than it was at the begin-
ning.

The story is told in detail elsewhere in this issue. CPB
which operated with a $5-million budget, grudgingly given
by the Congress as seed money, has just been authorized
a $20-million appropriation for its next year. That, how-
ever, does not mean that as much as $20 million will
actually be voted when the money bills come up. There
will probably be more questions in both House and Senate.
The Carnegie Commission on Educational Television, whose
report provided the idea for the legislation creating CPB.
proposed a self-generating fund drawn from excise taxes on
purchases of television receivers as the basic source of con-
tinuing support for CPB. No one has yet advanced a better
idea.

Certainly the dependence on annual appropriations from
the Congress has already proved inadequate, as the Car-
negie Commission predicted it would prove. If CPB must
go on worrying each year about where its néxt hand-out
will come from and how big it will be, it will b¢ unable to
avoid the sort of politicking that will corrupt or emasculate
its programing.

As a practical matter, CPB will probably settle grate-
fully this year for the $20 million now in prospect. By next
year it ought to be arguing for—and justifying—the estab-
lishment of its excise-tax fund.

Drawn for BRoADCASTING by Sidney Harris
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Coversthe
Broad
Markel.

Women.

Media men love 'em. Especially the 18-34 housewife type.
The heavy users who can make or break a brand.

So to give you a better selective audience of women in
the Minneapolis-St. Paul area, we've heavied up the KSTP
afternoon lineup with some bright new programming.

The
Dennis Wholey
Show

This is a talk show that's different, because
the host is different. Dennis Wholey is a per-
sonable, articulate young man who's built
! a growing reputation as one of the most
i perceptive interviewers around. Not only
can he talk, he can listen. One comedian
called Dennis’ interview *. . . the best I've
had in 31 years of show business."

You thought every possible idea for a day-
time drama had already been used? How
about Colin Fox playing the dual role of a
millionaire industrialist and his 300-years-
dead ancestor, in a show set in the Carib-
bean, involving voodoo? Don't laugh. Wait
until you see the ratings.

Dial &

“Dial 5" is a new expanded version of
our long-running and successful ‘‘Dial-
ing for Dollars”, which has been moved
into the noon-to-one o'clock time slot.
Popular Jane Johnston joins Jim Hut-
ton in hosting this viewer-participation
f show, which also incorporates a news/
weather segment with Bill Beebe and Marilou Thibault.
Because women have widely varying tastes and prefer-
ences in programs, we offer a wide variety of afternoon
shows. So your commercials reach a much wider audi-
ence. Want to sell women? Take Five. KSTP, Channel 5.

KSTP

ST PaUL - MINmZasOLIS

HUBBARD BROADCASTING COMPANY
Represenled nationally by Edward Pelry & Co.



How does this

7 FOOT
MONSTER

help solve your
sound problems?

The giant microphone shown here is the

- biggest microphone in captivity! The Model

643 is also the most directional microphone sold

today. It helped E-V win the first Academy Award
for microphone design in 22 years.

But beyond this, the 643 has been one of our most
effective field research tools, offering a far-reaching
insight into the nature of directional microphones,
and their applications.

An obvious result of 643 research is our unique
Model 642. Same E-V Cardiline™ principle*, but
only 18 inches long. It reaches up to twice as far
as any other broadcast unidirectional microphone
to give you better long distance pickups than were
dreamed possible a few years ago.

And this same basic research stimulated the
development of our new Model 668 cardioid micro-
phone. It uses the Continuously Variable-D® car-
dioid principle (a creative development from our
exclusive Variable-D patent*) to provide smoother
cardioid action—plus more versatility—than any
other boom microphone you can use.

S —

Model 666 Model 665
$270.00 $160.00
Madel 642
$390.00

Maodel 668
$495.00

But let’s not ignore the most popular professional
cardioid microphone of all, the Model 666. Here’s
where the Variable-D principle got its start. And
since the introduction of our seven foot laboratory,
the 666—and its companion, the 665—has been
further refined to offer better performance and
value than ever before.

From such startling microphones as the 643,
come continuing basic improvements— and the
tools you need to solve your most difficult sound
problems. Only E-V provides this kind of design
leadership. E-V microphones in your studio will
give you a big head start toward better sound.
Afterall, we're at least seven feet ahead of everybody!

Model 643, $1,638.00, Normal trade discounts apply on list prices showst.
*Cardiline Patent No. 3095084, Variable-D¥ Palent No. 3115207

ELECTRO-VOICE, INC., Dept. 1091BR
660 Cecil Street, Buchanan, Michigan 49107
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