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a s Now threats of FCC control over TV programs for children

- A formula for quantum jump in radio advertising volume
y - With board's OK, Wasilewski begins NAB’s year of decision
; N Jencks sees dangers in those settlements with minorities
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Timebuyers:
Don’t be green with envy...

Buy the Land of Milk & Money!
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Green Powe
in the Green Bay Television Market

@ BLAIR TELEVISION



WHIOV is news in Dayton

At noon, when WHIO-TV has the only mid-day newscast in Dayton, Ohio, we reach 29%, more view-
ers than the next highest-rated program. Qur 6-6:30 and 7-7:30 local news outranks number two
by the same margin and we reach a whopping 53% more at 11:00.*
Channel 7 has the largest news staff in the Miami Valley, the only station with both Washington and
Columbus news bureaus and five local stringers in outlying communities, WHIO-TV
takes its news coverage seriously and area viewers know it. .

A reflection of Dayton

A good way to reach the affluent Dayton 5 b
area market is to be part of- W WH lO Telev.s.on
UAE Nm (c\5§ A Communications Service of TR T

Cox Broadcasting Corporation

*Average quorter-hour persops reached, Program Audiences, (M-F)—MNoon-12:30 P.M.; 6-6:30 & 7:00-7:30 P.M. (Combined) and 11:00-11:30 P.M, ARB, November 1970.
Any figures quoted or derived from audience surveys are estimates subject to sempling and other errors. The original reports con be reviewed for details en methodology.

COX BROADCASTING CORPORATION STATIDNS: WHIO AM-FM-TV Oayton, WSB AM-FM-TV Atlanta, WSOC AM-FM.TV Charlotle, WIOD AM-FM Miaml, WIIC-TV Pitisburgh, KTVU San Francisco-Oakland
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~ HOUSTON CENTER
(CONSTRUCTION BEGINS 1971)

HELPING 10 BUILD A ﬂl[i[iIEH
AND BETTER HOUSTON .
T0DAY AND TOMORROW

I(IIII(-W@
FOUSTON

‘A CAPITAL CITIES STATION-
Represented by Blair




EYEWITNESS
ALL THE

NEWS
5pm/ 6pm/10 pM

Today there is more news than yesterday.
Tomorrow there'll be even more. Just to
survive in this changing world you need all the
information you can get, as soon as you can
get it. The Dallas/Ft. Worth market didn't

get where it is today by waiting. Ask your HR
representative about the *10th ranking retail
market in the Nation or the *11th ranking TV
households market in the Nation or even better
ask him for availabilities.

+ SROS ADI-DMA RANKINGS, 1-15-71

KDFW-TV

DALLAS-FORT WORTH

=

AP
The Dallas Times Herald Station [ Ves R. Box, President [ represented nationally by ' JHIR'
N




Llosedbircuit .

Double take

Chartwell Artists I.td.,, which expects
its closed-circuit TV coverage of March
8 heavyweight championship fight be-
tween Muhammad Ali and Joe Frazier
to produce record box-office gross—
variously-estimated at $15 million up to
$30 million—hopes to up that take by
selling $4-million worth of TV advertis-
ing time. That's price officials have put
on package of approximately 10 com-
mercials—scheduled before and after
fight and between rounds—plus .adver-
tising in souvenir program, and they
say. they hope to get it from single na-
tional advertiser. If they don’t, they say
they might consider taking two spon-
sors, possibly four, but that they don't
want to break it up too much. “We
think we have the Hope diamond in this
fight,” says Chartwell president, Jerry
Perenchio, “and we're treating it as
such.”

Though Chartwell authorities would
not identify their prospects, it is known
they include cigarette advertisers—not
surprisingly since cigarettes were heavy
users of sports before banned from
broadcasting. Representative of one to-
bacco company says it was offered time
at $400,000 per minute but turned it
down, not only because “that has to rep-
resent a landmark cost-per-thousand,”
but also because it didn't seem smart,
even though legal, to crowd FCC on
cigarette issue in area—intercity con-
nections — under its basic authority.
Chartwell sources say they expect to
have fight in theaters totaling at least
1.5-million to 2-million seats. On that
basis, current asking prices would put
cost-per-thousand at $200 per minute
minimum, $2,000 for entire 10-minute
package.

Changes on Hill

It's safe bet that Senate Minority
Leader Hugh Scott (R-Pa.) will win
seat on prestigious Foreign Relations
Committee and leave Commerce Com-
mittee and Communications Subcom-
mittee when committee assignments for
92d Congress are firmed up in week
or two. Mr. Scott has been usually
sympathetic to broadcasting and especi-
ally to cable interests during tenure on
Commerce. Less certain but good possi-
bility is move of Representative Donald
Brotzman (R-Colo.) from House Com-
merce Committee and Communications
Subcommittee to Ways and Means
Committee, which has two vacancies
created by last elections.

New business

Professional Scheduling Service, New
York, abortion referral organization set
up last fall in New York, is under-
stood to be prepared to spend as much
as $4,000 per week on radio and in
newspapers to advertise its facilities and
services of affiliated physicians and
counselors, More than 25 stations, in-
cluding outlets 'in Detroit, Montreal,
Baltimore and Pittsburgh are said to
have cleared commercials, but many
more have turned them down.
Commercials, created by organiza-
tion's agency, M. A. Ettlinger Adver-
tising Inc., New York, stress abortions
are legal in New York State and that
PSS, private organization, has staff of
highly qualified medical practitioners.
Some stations and newspapers feel PSS
advertising may be illegal if abortions
are not permitted in their states. But
PSS’s position is that advertising its
services is legal unless there are local
laws specifically forbidding transmission
of such information. Ten radio stations
in Chicago have refused account, as
have New York Times and Daily News,
but New York Post is running copy.

Up to the members

If substantive changes are to be made
in FCC’s one-to-customer rule, adopted
last March (BROADCASTING, March 30,
1970), momentum will have to come
from commissioners themselves. Docu-
ment drafted by staff to deal with peti-
tions for reconsideration was on com-
mission agenda last week—but not
reached—and it suggests only minor
changes in rule which bars owner of
full-time station from acquiring another
one in same community. It would, for
instance, permit FM owner to acquire,
in same market, daytime AM or Class
IV AM in communities with fewer than
10,000 people. Reverse is now pzrmit-
ted under rule.

As possible other change, staff says
that commission might stay effective-
ness of ban on acquisitions of AM-FM
combinations until it concludes pending
rulemaking aimed at breaking up all
multimedia holdings—except AM-FM
combinations—in same market. As offi-
cials noted, staff document leaves ques-
tion of reconsideration “wide open” for
commissioners.

Early starters

With candidates for chairmanships
already firmed up (“Closed Circuit,”
Jan. 18), hopefuls for vice chairman-

ships for TV and radio boards surfaced
last week at board of directors meeting
of National Association of Broadcasters
at La Quinta, Calif. Shooting for TV
board second spot against Don Camp-
bell, wMar-Tv Baltimore, is Leslie G.
Arries Jr., weN-Tv Buffalo, N.Y. Con-
test for radio board vice chairmanship
appears to be between Wendell Mayes
Jr., kNOw(AM) Austin, Tex., and John
F. Hurlbut, wvMmc(am) Mt. Carmel, I11.

Joint board chairmanship seems set
for Richard Chapin, Stuart Stations,
Lincoln, Neb., with prospect of Richard
Dudley, Forward Stations, Wausau,
Wis., running against him. There was no
apparent opposition to election of A.
Louis Read, wbpsu-rv New Orleans,
and Andrew N. Ockershausen, WMAL-
AM-FM Washington, to chairmanships,
respectively of TV and radio boards.
Elections take place June 21 at board’
sessions in Washington.

News and barter _
Independent programer plans produc-

. tion of taped news reports for TV sta-
"tions in anticipation of FCC's prime-

time access rule, due to go into effect
in fall. Century Broadcast Communica-
tions, New York, is sampling TV-sta-
tion interest in five-minute Business
News vignettes, featuring “byliners,”
that can be integrated in weeknight local
news shows. Century would start dis-
tribution by April 1, with five features
delivered to stations on weekend for
daily slotting over following week. By-
liners are to be John Daly, Robert
Trout, economist Paul Samuelson, Rolf
Kaltenborn (son of late H. V. Kal-
tenborn} and Adam Smith (author of
“The Money Tree™).

Century in Business News is using
variation of its barter selling of Name
That Tune: 1t would sell 30-second spot
in each five-minute segment, which sta-
tion must play twice (once in early
news, repeated in evening news). Sta-
tion would receive news segments at no
cost. In Name That Tune, taped half-
hour music game show, Century sells
two minutes and stations have other
pesitions for local sale.

Growing list

Avco Radio Television Sales Inc. has
added two AM and two FM stations,
all from Bonneville International group,
to its national sales-representation list,
bringing Avco Radio’s market total to
21. Stations are: KMBZ{(AM) and KMEBR-
(FM) Xansas City, Mo., and KIRO-AM-
FM Seattle.
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KUTANA

Let Us Come Together

Kutana is communication—among-the black community and between blacks and whites. WJXT's Kutana
is a daily thirty-minute television program produced by blacks, which features black personalities and
moderators highlighting ‘black history, entertainment, interviews, news and discussions relevant to

Jacksonville's black community. Here Florida's blacks have a voice and a
showcase. Kutana is not only a source of pride to blacks, but a way toward
mutual understanding between the races. Kutana’s impact is real. In a recent
survey ofthe black community; more than 70% of those interviewed watch
Kutana regularly.* Kutana . . . to bring Jacksonviile together.

*Data quoted lrom audience surveys are eslimates subject to sampling and other eriors.

WJIXT

TELEVISION

KEY TO THE FLORIDA MARKET

A Post-Newsweek Station
Represented by TvAR.




Weekinbrief

Once upon a time, FCC refused to rule on programing mat-
ters, but current proposed rulemaking and inquiry proceed-
ing into children’s programing offers commission flexibility
to adopt rules if it wishes. See . . .

FCC moves against children’s TV ... 20

Judges in U.S. appeals court found unsympathetic to law-
vers seeking to overturn FCC's prime-time access rule, as
attorneys receive overwhelmingly skeptical questioning
from bench. Judge calls rule ‘awfully mild’. See . . .

Prime-time foes rebuffed ... 22

Revamped administration takes over at NAB, still under
presidency of Vincent T. Wasilewski—but some board
members may press for full-scale reorganization if asso-
ciation fails to stem legislative-regulatory tide. See . . .

Wasilewski team in, activists wait ... 26

Petition filed by KSD(AM) St. Louis engineer blasts black
protests and charges FCC is applying 'double standard’
in programing and employment policies that leads to dis-
crimination against whites. See . . .

FCC policies biased against whites? ... 30

Bucks County Cable TV Inc., operator of system in Falls
township, Pa., will be first to experiment with FCC's pro-
posed commercial-substitution plan when it resumes New
York distant-signal carriage. See . . .

First test of commercial substitution ... 31

At broadcast industry symposium CBS/Broadcast Group
President Richard W, Jencks tells station executives that
citizens groups' activism may lead to racial separatism
and audience fragmentation. See . ..

Jencks: Leave regulation to FCC ... 32

Needham, Harper & Steers executive gives radio vote of
confidence at New York workshop, but warns that commu-
nications gap between medium and national advertisers
restrains radio’s re-emergence as dominant tool. See . .

Check radio, TV effectiveness? ... 40

‘Honest Elections Reform Act’, possibly first Senate bill of
new 92d Congress, is scheduled for introduction today.
Bill, sponsored by Senators Gravel (D-Alaska) and Pearson
(R-Kan.) is identical to measure now in House. See . . .

Blanket spending limits asked ... 43

By one-vote margin NAB's TV board approves all but one
of TV code review board’s proposals to tighten advertising
limits for TV stations. However, it fails to endorse manda-
tory adherence to TV code. See . . .

TV code changes squeak by ... 45

FCC gives Internationa! Digisonics Corp. additional 90 days
to continue operating its electronic system for monitoring
commercials under relaxed standards and to find solution
to technical problems. See . . .

90 days of eased standards for IDC ... 51

Departments Broadeasting
AT DEADLINE ................ 9 Published every Monday by Broad-
BROADCAST ADVERTISING ..... 40 casting Publications Inc. Second-class
CHANGING HANDS ............ 38 postage paid at Washington, D.C., and
CLOSED CIRCUIT ............. 5 additional offices.
DATEBOOK .................. 14 Subscription prices: Annual subscrip-
EDITORIALS .............o..n. 66 tion for 52 weekly issues $14.00. Add
EQUIPMENT & ENGINEERING ... 50 $4.00 per year for Canada and $6.00
FATES & FORTUNES ........... 52 for all other foreign countries. Sub-
FOCUS ON FINANCE .......... 47 scriber’s occupation required. Regular
FOR THE RECORD ............ 55 i‘s(sues $1.00 per_Copy. BR}:N}CASTING
EARBOOK published eac anuary,
INTERNATIONAL .............. 52 Y $13.50 per copy.
LEAD STOHY ................. ag wﬁ' Subscrip’ion orders and address
THEMEDIA .......evvennnnnn 2 RII changes: Send to BrRoaDCASTING Circu-
MONDAY MEMO .............. 18 ;‘. A lation Department, 1735 DeSales Street,
OPEN MIKE .................. 17 l‘r N.W., Washington, D.C. 20036. On
PROGRAMING ................ 20 ’4‘_““\' changes, please include both old and
PROMOTION ......cvvivunnn.. 47 new address plus address label from
WEEK'S PROFILE ............. 65 front cover of the magazine.
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WHAT’S HAPPENING IN
NEXT SEASON'’S
TV PROGRAMMING ?

When advertisers, editors, packagers and government leaders
meet with program managers, news directors, producers and
opinion makers, | want my guys to be where it’s at!

PROGRAM CONFERENCE

NATIONAL ASSOCIATION OF
TELEVISION PROGRAM EXECUTIVES

FEBRUARY 17, 18 & 19, 1971
Astrow_orl_d I_-Iotgl - Houston,_ Texa_s

NATIONAL ASSOCIATION OF TELEVISION PROGRAM EXECUTIVES
248 East Liberty Street, Lancaster, Pa. 17602
(717) 393-4321

REGISTRATION
NATPE PROGRAM CONFERENCE

Advance registration fees Name

( ) Member, $50 . .

{ ) Non-member, $65 Station or Firm

On-site registration fees Address

{ ) Member, $55

{ ) Non-member, $70 City State Zip

Please send membership information { )




Late news breaks on this page and overleat,
Complete coverage of the week begins on page 20.

AtDeadline

NAB boards wind it all up

Elimination of laws that prohibit
broadcasting stations from carrying ad-
vertising of legal lotteries will be goal
of study under resolution adopted Fri-
day (Jan. 22) at concluding session of
four-day winter board meeting of Na-
tional Asociation of Broadcasters at La
Quinta, Calif. (see page 26.)

Offered by radic board member
Philip Spencer, wcss(AM) Amsterdam,
N.Y., resolution asks NAB to “take all
appropriate measures to bring about
equal treatment of broadcasting with all
other media.”

New York, New Jersey and New
Hampshire now have legalized lotteries
and similar proposals are under con-
sideration in several other states.

Among NAB’s other actions at wind-
up session:

® Made no final decision on curtail-
ment or possible elimination of fall
conferences (including six already
scheduled for this year) and asked
NAB President Vincent T. Wasilewski
to appoint committee to inquire into
member reaction and report back to
full board in Washington in Tune.
Named to committee were Clinton
Formby, XPAN-AM-FM Hereford, Tex.,
chairman; Sherril Taylor, CBS Radio,
New York, and Norman G. Bagwell,
wKY-Tv Oklahoma City.

¥ Authorized study of reapportion-
ment of 17 radio districts and of re-
appraisal of criteria covering eight
directors-at-large to determine whether
existing methods are outmoded. Richard
Chapin, XFor(AM) Lincoln, Neb., chair-
man of radio board, appointed this com-
mittee: Allen Page, xawa(am) Enid,
Okla., chairman, N. L. Bentson, wLOL-
AM-FM Minneapolis, Wendell Mayes
Jr., kxNow(AM) Austin, Tex., and Ben
Laird, wouz-AM-FM Green Bay, Wis.

® Approved change in by-laws, subject
to membership referendum, under
which runners-up in radio board elec-
tion contest automatically would suc-
ceed winners who leave because of
changed industry status or resignation,

® Approved next board meeting in
Washington, week of June 21, also ap-
proved next winter board meeting. third
or fourth week in January 1972, at
Estate Carlton, Ct. Croix, Virgin
Islands.

® Heard report from Research Vice
President John A. Dimling, and Re-
search Committee Chairman John F.
Dille Jr., Communicana Group, Elkhart,

Ind.,, on status of pending research
project. Budget totals $70,000 for fiscal
1971 broken down as follows: Local-au-
dience measurement research, $35,000;
model of local-station operations, $15,-
000; consumerism in broadcast adver-
tising, $10,000, and research grants,
$10,000.

Dent in origination order

CATV systems with less than 10,000
subscribers that request waiver of FCC
rule requiring them to originate pro-
graming need not begin cablecasting
until their requests are acted on, com-
mission announced Friday (Jan. 22)
(“Closed Circuit,” Jan. 18).

Commission made announcement in
order denying petition for rulemaking
filed by California Community Tele-
vision Association aimed at raising from
3,500 to 10,000 subscriber level at
which CATV systems must originate
programing.

Commission on Friday also denied
motion by Midwest Video Corp. for
stay of program-origination rule, sched-
uled to become effective April 1, pend-
ing outcome of its suit appealing that
rule. Both actions were taken on day
Midwest case was argued in U.S. Court
of Appeals in St. Louis.

Commission denied California CATV
association’s petition on ground it did
not make showing justifying general
change. However, commission added, it
saw “‘no public benefit in risking injury
to CATV systems in providing local
origination.” Accordingly, it said,

Cutbacks at ABC-owned TV's

Reports circulated Friday (Jan. 22) of
substantial reduction in personnel in
ABC-owned TV stations division. When
asked about reports, ABC officials is-
sued following statement: “ABC Inc. has
always tried to maintain close control
over operating costs and capital expen-
ditures.

“Faced with the uncertain national
economic situation and the loss of ciga-
rette revenues in the broadcast industry,
this control was further tightened in
1970 and is continuing in 1971 in all
divisions of the corporation,

“These factors, plus the cutback of
new television programing, have resulted
in a policy of not filling many person-
nel vacancies as they normally occur
and in a reduction of ABC personnel
throughout the corporation.”

CATYV systems with fewer than 10,000
subscribers that request watver of the
rule will not be required to originate
pending action on their requests.

Systems with more than 10,000 sub-
scribers may also seek waivers, but they
will not be excused from compliance
with rule unless commission grants
waiver, Cable-industry sources estimate
that 265 systems fall between the 3,500-
and 10,000-subscriber limits and that
some 60 have more than 10,000 sub-
scribers.

Donald Taverner, president of Na-
tional Cable Television Association,
greeted commission action warmly. He
applauded commission for giving sys-
tems that “cannot economically orig-
inate programs™ means for seeking re-
lief “until such time” as they “can sig-
nificantly cablecast.” Commission’s ac-
tion, he said, demonstrates agency’s
“new willingness to adjust its regulatory
policies in order to achieve a fair, in-
novative and pragmatic approach to in-
dustry problems.”

However, he also said NCTA will
continue to urge all cable systems vol-
untarily to originate local programs,
“whatever the size of their systems, as
we have done for years.” He said such
service is “very important, both to the
public and the industry.”

Earlier in week, Mr. Traverner said
he would regard kind of action com-
mission announced on Friday as “ques-
tionable gift” and that he would con-
tinue to urge CATV systems to originate
programing (see page 36),

New role for Audit Bureau?

New ad-hoc study group established by
print-oriented Audit Bureau of Circula-
tion will explore possibility of expand-
ing bureau’s services to include com-
parative evaluation of broadcast and
print media for purposes of planning
media allocation. Pressures to include
radio-TV within services were renewed
by advertisers and agency people at bu-
reau’s annual meeting in Chicago last
fall (BROADCASTING, Oct. 26, 1970).

Appointment of group was an-
nounced by Fred W. Heckel, board
chairman of Audit Bureau of Circula-
tion and vice president-advertising and
promotion, with United Air Lines. He
said study group will assist board “in its
forward-looking program to make ABC
services more useful to the advertising
community.”

Chairman of ad-hoc panel is Lloyd

More At Deadline” on page 10

BROADCASTING, Jan, 25, 1971
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M. Hodgkinson, publisher, Macleans
magazine, Toronto. Members are Rich-
ard J. Babcock, president, Farm Journal
Inc., Philadelphia; William M. Claggett,
vice president-director of communica-
tions and marketing services, Ralston
Purina Co., St. Louis; John H. Kaufl-
mann, president, Washingron Evening
Stwar; Warren Reynolds, president, Ron-
alds-Reynolds and Co. Ltd., Toronto;
James J. Tommaney, senior vice presi-
dent, LaRoche, -McCaffrey & MecCall
Inc., New York, and Paul H. Willis,
vice president, Carnation Co., Los An-
geles.

Carroll gets Washington job

President Nixon will nominate broad-
caster Thomas Edmund Carroll to bz
assistant administrator for planning and
management of Environmental Protec-
tion Agency, White House announced
Friday (Jan. 22).

Mr. Carroll has been executive vice
president and director of Evans Broad-
casting Corp. since 1967. The Evans
stations are KDNL-Tv St. Louis and
KMEC-Tv Dallas.

Prior to 1967 Mr. Carroll served in
various positions with Time Inc., includ-
ing business manager of Time-Life
Broadcast Division.

PSC plan criticized again

New York State Cable Television As-
sociation has sharply criticized recom-
mendations on CATV regulation issued
earlier this month by that state’s Public
Service Commission. In report issued
late last week through association’s
Washington law firm, Cohen & Berfield,
cable operators urged that public-utility
kind of regulation proposed by PSC be
rejected in favor of regulation by FCC
and municipalities.

PSC had called for state regulation
of cable as utility, with PSC back-up
authority over municipal jurisdictions to
set minimum technical, financial, con-
struction and operation standards. Pro-
posals have already drawn fire from

heads of major New York cable firms
with New York systems, including Tele-
prompter Corp. and Sterling Manhattan
Cable (BROADCASTING, Jan. 11, 18).

New FCC executive director

John M. Torbet, former deputy chief of
staff for materiel at U.S. Air Force
Academy, has been named FCC execu-
tive director, replacing Max D. Paglin,
commission announced Friday (Jan.
22). :

Mr. Paglin, Democrat, moves to new
FCC position as special assistant for
administrative procedure. He will also
be chairman of commission’s procedure
review committee, and will continue as
commission’s representative to Admin-
istrative Conference of U.S.

Mr, Torbet, White House and Senate
liaison officer to Secretary of Air Force
during Eisenhower administration, re-
tired from Air Force last June with rank
of colonel.

He joined academy staff in 1967 after
year in Vietnam as deputy chief of plans
and requirements division of Military
Assistance Command. From 1964 to
1966 he was systems support manager at
L. G. Hanscom Field in Massachusetts,
following three years as chief of plans
division at Air Defense Command
Headquarters in Colorado Springs.

Mr. Paglin is in his second tour with
commission. He joined agency in 1941,
left it in 1965 when he was general
counsel to enter private practice, then
returned as executive director five years
ago (BROADCASTING, Jan. 24, 1966).

Mr. Torbet's appointment, approved
by commission last week, is subject to
Civil Service Commission approval.

Elting plan to be unveiled

Growing seriousness of antiadvertising
pressures, especially those affecting tele-
vision, accents need for voluntary self-
regulation plan, Victor Elting Jr., chair-
man, American Advertising Federation,
and vice president-advertising, Quaker
Qats Co., said Friday in talk at Chicago

Advertising Club annual dinner honor-
ing him as man of year. His proposal for
volunteer Advertising Review Council
supported by all segments of advertis-
ing industry and media, first suggested
before same ad club-last fall (BRoaD-
CASTING, Sept. 25, 1970), is to be high-
light of AAF government-affairs confer-
ence Feb. 1-3 in Washington.

Details of plan are to be given at
that meeting, Mr. Elting said. To date,
he added, “the great majority of all
types of companies, including media,
favor the objectives of the plan. A
majority of other advertising associa-
tions will shortly conclude their delibe-
rations on the basics of the plan.”

Javits vows help on access

Resolution providing for broadcast cov-
erage of major Senate debates was
promised Friday (Jan. 22) by Senator
Jacob K. Javits (R-N.Y.).

Mr. Javits, who “introduced similar
resolution in 1962, said “I feel as strong-
ly today as I did then that debates on
vital issues before the Senate should be
open to first-hand coverage by the
broadcast as well as the news media
with the prior approval of the Senate.”

Illinois: more heat on CATV

Bill that would place local cable-TV
franchising, regulating and taxing au-
thority in hands -of Illinois Commerce
Commission rather than cities, is to be
introduced in Illinois legislature this
week by Republican State Senator
Terrel E. Clarke. He said bill will re-
quire local-origination CATV studios,
set license tax of 10% of gross revenues
and prevent public officeholders from
having CATV interests.

City-by-city franchise system only
leads to confusion and poor quality of
service, Mr. Clarke contended: He said
his bill also would prohibit traditional
news media from owning CATV sys-
tems and would give CATV access only
to those candidates whose names are on
general election ballots.

A long, long importation

Two CATV systems in New Mexico
and one in El Paso have received
FCC authority to import signals of in-
dependent Los Angeles stations, up to
700 miles away. Commission also au-
thorized American Television Relay
Inc. to modify its common-carrier
microwave station at Aden Hills, N.M.,
to enable it to deliver signals to two of
systems.

Commission’s authorization to El
Paso Cablevision was conditioned on
system’s reaching agreement within 45
days with kerLr-Tv El Paso to protect
station’s syndicated programing against

duplication by Los Angeles signals.

The New Mexico systems involved
are Cruces Cable Co., Las Cruces, and
Sun Cable T-V, Deming, both within
50 miles of El Paso. Cruces Cable was
authorized to carry four Los Angeles
signals involved—KTLA(Tv), KTTV(TV),
KcoP(Tv) and KHJ-Tv, and Sun Cable,
KTLA(TV) and KTTV(TV).

Three El Paso stations—KROD-Tv,
KTsM-Tv and KELP-Tv—opposed El
Paso and Las Cruces proposals. Kos-Tv
Albuquerque, N.M., opposed Deming
proposal.

Commission, in authorizing carriage
of distant signals by New Mexico sys-
tems, said Cruces had made “requisite

showing” for waiver of “leapfrogging”
restrictions contained in proposed
CATYV rules, and that carriage of Los
Angeles signals would be in public in-
terest. It said there was no common
ownership between Los Angeles sta-
tions involved and local outlets now be-
ing carried at Las Cruces and Deming.
It also said both systems would be pro-
viding independent English-language
television programs to underserved
communities.

Commission found that El Paso had
complied with notification requirements
of present rules and that its proposal
falls within grandfathering provisions
of proposed CATV rules.

10
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YOU LEARN
A LOT IN
44 YEARS

Storer Broadcasting has learned a
few things over the years. We hope
we never forget them.

We've learned that the most im-
portant element in a station’s suc-
cess is a responsive, continually
building audience with confidence
in a broadcaster’s integrity and cred-
ibility. We've learned that the best
way to develop such audiences is to
become sincerely involved in the
communities our stations serve—in
the problems, the aspirations, the
undertakings, the achievements, even
the failures, when the objectives are
worthwhile.

All this is not entirely out of char-
ity. There’s a tangible reason, too.
The more effective we are in our
communities, the more effective we
are for our advertisers, the more

effective we are for ourselves. Our
“most important product” is our
audience and community reputa-
tion. We've worked at it for 44 years
and plan to continue working at it
as good neighbors, involved friends
and effective broadcasters. That way
everybody wins.

STORER

BROADCASTING COMPANY

Detroit Cleveland Boston Atlania Milwaukee Toledo

WJBK-TV WJIW-TV WSBK-TV WAGA-TV WITI-TV WSPD-TV

Detroit Cleveland New York Miami Los Angeles Toledo
WDEE wuw WHN WGBS KG&S WSPD
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The WJEF Countrywise buyers

...they know what they want
and can afford it!

Today’s WJEF Countrywise buyers
are very particular famifies.
Typically, they're under thirty, own
their own homes, have two cars and
three children. If they live in Kent
County they have a family income
of about $10,117. Cttawa County
families have an average income of
$9,193. They're solid citizens with
buying power to get what they want.
cvnd '_ghey learn about products from
JEF.

WJEF-ers may be bankers, busi-
nessmen or farmers. But more
likely, they're among the 70 thou-
sand or so working in the area's 880
manufacturing plants — part of an
expanding economy already ac-
counting for $902,087,000 in retail
sales, Their particular like is WJEF.
If you'd like these particular people.
contact Avery-Knodel. They'll give
you some wise advice on our
Countrywise buyers.

€33 RADIO FOR GRAND RAPIDS AND KENT COUNTY
AveryKnadel, Inc., Exch PP i
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BROADCASTING PUBLICATIONS INC.
Sol Taishoff, presiden:; Lawrence B.
Taishofl, executive vice president and
secretary; Maury Long, vice presideni;
Edwin H, James, vice president; B. T.
Taishof, treasurer; lrving C. Miller,
comptroller; Joanne T, Cowan, assistant
treasurer.

deasting.

THE BUSINEBSWEEKLY [1* TELEVISION AND RADIO

TELEVISION

hii.

E. ive and ion headquarters
Bno.mmsrm&%uzcnsnua building,
1735 DeSales Street, N.W., Washington,
D.C. 20036. Phone 202-638-1022.

Sol Taishoff, editer and publisher.
Lawrence B. Taishoff, executive VP.

EDITORIAL

Edwin H. James, VP-execurive editor.

Rufus Crater, editorial director (N.Y.)

Art King, managing editor.

Frederick M, Fitzgerald, Earl B.

Abrams, Leonard Zeidenberg, senfor editors.
Joseph A. Esser, Steve Millard,

Norman H. Oshrin. assoclate editors.

Alan Steele Jarvis, Mehrl Mnrti%

Timothy M. McLean, J, Daniel Rudy,

David Glenn White, staff writers.

Clara M. Biond}, Katrina Hart,

Don Richard, Jim Sarkozy, edltorial assistants.
Beth M. Hyre, secretary to the editor

and publisher.

Erwin Ephron (vice president,

director of marketing services, Carl Ally

Inc., New York),

research adviser.

SALES

Mau Lonvs, VP-general manager.
David N. Whitcombe, director of
marketing.

Jill Newman, classified advertising.
Doro Coli, advertising assistant.

Doris Kelly, secretary 1o the VP-general
manager.

CIRCULATION

David N. Whitcombe, director.

Bill Criger, subscription manager. .
Julie Janoff, Kwentin Keenan, Carol Olander,
Jean Powers, Shirley Taylor.

PRODUCTION
John F. Walen, assistanr to the
glubﬂ.rher for production.

arry Stevens, fraffic manager.
Bob Sandor, production assistant.

BUSINESS

Irving C, Miller, comprrolier.

Sheila Thacker, Judith Mast.

Deanna Velasguez, secretary 1o the executive
vice president.

BUREAUS

NEW YORK: 444 Madison Avenue,

10022. Phone: 212-755-0510.

Rufus Crater, editorlal director; David

Berlyn, Rocco Famighetti, senior editors;
Normand Choinicre, Louise Esteven, Helen
Manasian, Cynthia Valentino, siaff writers;
Warren W. Middleton, sales manager; Eleanor
R. Manning, ins#it | sales r; Greg
Masefield, Eastern sales manager; Mary Adler,
Harrictte Weinberg, adverrising assistanis.

CHICAGO: 360 North Michi
Avenue, 60601. Phone: 312-236-4115.
Lawrence Christopher. senior editor.
Ruth San Filippo, assistant.

HOLLYWOOD: 1680 North Vine
Street, 90028. Phone: 213-463-3148.
Morris Gelman, senior editor.
Stephen Glassman, stafl writer.

Bill Mertitt, Western sales manager.
Sandra Klausner, assistant.

BROADCASTING® Magazine was founded In
1931 by Broadcasting Publications Inc.,
using the title BroapcasTING®*—The
News Magazine of the Fifth Estate.
Broadcast Advertising® was acquired

in 1932, Broadcast Reporter in 1933,
Telecast® In 1953 and Television® In
1961. Broadcasti:g—'relccnsting' was
introduced in 1946.

*Reg. U.S. Patent Office.

ll © 1971 by Broavcasming Publications Inc.
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This month,
housewives who can view
PGW represented

TV stations _
will spend $2 million
oh pancake mix.

Do you sell pancake mix?

You can sell more
with spotTV.

.and we can show you how
.Mmarket by market

PIKTERS GRIFIFIN WOODWARD INC.

Source: Special Brand Rating Index Analysis commissioned by PGW research and projected to total consumer universe.



Deltais
an airline
runby
professionals.
Like Kris
Conrad,
stewardess.
Pretty, alert,
efficient.
Chosen from
25 applicants.
You'll have
anicetrip
because
we have
2,300 Kris
Conrads!

Datebook

A calendar of important meetings and

events in communications

January

Jan. 24-25—Meeting of Idaho Association of
Broadcasters. Downtowner hotel, Boise.
Jan. 24-26—Meeting of Okiahoma Association of
Broadcasters. Hilton inn, Okiahoma City.

Jan. 24-27—Annunl convention, National Reli-
glous Broad Washil Hilton hotel.

Jan 26—R A}:onal conference, Narlonal Asso-
Marriott motor hotel,

Phlladclphm

Jan. 27—-Cl|mc on station prosmmmg New

Jersey Br A Inn,

East Brunswick.

Jan. 27-28—Meeting of Gwrfia Radio and Tele-
vision Institute. University of Georgia, Athens.

Jan, 27-29—Illinois-Indiana CATV Assoclation
meeting. Hilton-Inn, Indianapolis.

Jan, 28—Federal Communicmlans Bar Associa-
tion luncheon, with Dr. aé Whitehead as
featured speaker. Army-Navy lub Washington.

Jan. 3—Eatry deadline, American Research
Bureau's 3d annual contest to honor innovative
vses of audience research data. Entry blanks ob-
tained from: Chairman, Innovator Awards Com-
miite¢, American Research Burcau, 4320 Ammen-
dale Road, Beltsville, Md. 20705.

February

Feb. 1—Deadline for reply comments on FCC'’s
proposed rules concerning diversification of con-
trol of CATV systems and inquiry into formu-
lation of regulatory policy (Doc. 18891).

Feb. 1—Deadline for reply comments on FCC’s
pronosals concerning technical standards for
CATV systems (Doc. 18894).

Feb. 1—Deadline for reply comments on FCC's
proposed rules concerning extent of local, state
and federal regulation of CATV (Doc. 18892).

Feb. 1—Deadline for reply comments on FCC's
proposal to permit CATV systems to import dis-
tant sxgnnls subject to a specified payment for
public broadecasting (Doc. 18397-A).

Feb. 1-2—Meeting. Arkansas_ Broadcasters Asso-

ciatlon. Sheraton Motor inn, Little Rock.

Feb. 1-3—Government affairs conference, Amer-
::coml Adverctising Federanion, Washington Hilton
te!

Feb. 2—Annual stonckholders meeting, Walt Dis-

ney Productions. Wiltern theatre, Los Angeles.

Feb. 3—Deadline for reply comments on FCC's

proposed rulemaking regarding establishment of
ic satellite system.

Feb. 4—Eighth annual Canadian Radio Festival,
featuring Chet Huntley as speaker. Toronto.

Feb. 4-5—Annual convention, Louisiana Asso-
ciation of Cable TV Operators. Ramada inn,
Monroe.

Feb. 4-6—New Mexico Broadcasters A::acla![on
convention. Palms motor hotel, Las Cruces,

uFeb. 4-9—Midyear meeting, American Bar Asso—
ciation, including sessions on copynght law re-
visions and local bar association public relations.
Palmer House, Chicago.

Feb. 5-6—23d annual seminar, Northwest Broad-
cast News Association. University of Minnesota,
Minneapolis.

®Feb. 5-7—Meeting, board of trustees, Educa-
tional Foundation of American Women in Radio
and Television. Miami, Fla.

mFeb. 6-7—19th annual National Retail Advertis-
ing Conference. including retail radio-TV. Hotel
Ambassador, Chicago.

Feb. 8—FCC hearing on license renewal of
W9PDQ(AM) Jacksonville, Fla. Jacksonville (Doc.

1971 Radio Advertising Borean management con-
ference schedule:

Feb. 1-2—Hyatt House, San Francisco.
Feb. 4-5—Marriott motor inn, Dallas.

Feb. 11-12—White Plains hotel, White Plains,
N.Y. (New York area).

Feb. 18-19—Sheraton Four Ambassadors, Miami.
Feb. 22-23—0'Hare inn, Chicago.
Feb. 25-26—Carrousel motor inn, Cincinnati.

mFeb. 9-10—National Cable Television Association
board of directors meeting. (Previous date was
Feb. 25.) Embassy Row hotel, Washington.

wFeb, 11-12—State and regional CATV Associa-
tion Presidents meeting. Hotel Sonesta, Washing-
ton. Contact Wally Briscee, National Cable Tele-
vision Association, Washington.

#Feb. 12—Winter meeting, Idaho Cable TV Asso-
ciation. Rodeway Inn, Boise.

Feb. 12-13—Winter Virginia A iati
of Broadcasters. John Harkrader, wosi-Tv Ro-
nno:e meeting chairman. Roanoke hotel, Ro-
anoke

Feb. 12-13—Annual convention, South Carolina
Cable Television Association. Wade Hampton
hotel, Columbia.

Feb. 15—New deadline for filing comments on
FCC’s proposal to Fermit inclusion of coded in-
formation in aural transmissions of radio and
TV stations for purpose of program identifica-
?am!”)l‘revious deadline was Dec. 14, 1970 (Doc.
Feb, 15-17—National Cable Television Associa-
tion cablecasting seminar., Dallas-Hyatt House,
Dallas.

Feb. 16—Public hearing of the Canadian Radio-
Television Commission. Government Conference
Centre, Ottawa.

Feb. 16—Annual meeting of Kinney National
Service Inc. shareholders. New York Hilton.

Feb. 16-18—Meeting of South Carolina Associa-
ltlonbo/ Broadcasters. Wade Hampton hotel,
umoila.

mFeb. 21-22—Winter meeting, Alabama Cable
Television Association. Guest House Motor Inn,
Birmingham. -

Feb. 22-—~FCC hearing on_license renewal appli-
cations for wirFE-AM-FM Indianapolis; KOIL-AM-

FM Omaha, and xisn(AM) Portland, Ore. Wash-
ington {Doc. 19122-3).

Feb, 23-24—Meeti Wi in A latl
of Broadcasters. Phister hotel Milwaukee.

F b 2( 26 M, 2 C L A, A,
Association. Holiday inn, north, Denver

Feb. 26-27—Forum ofi business and le nl rob-

lems of television and radio, sponsored rac-

ticing_Law Institute, New York. Harry R. Oisson

J;,'.kCBS. chairman. Barbizon Plaza hotel, New
ork.

March

March 1—New deadline set by FCC for filing
all applications for domestic communications-
satellite systems in 4 and 6 ghz bands or higher.
Prévious deadline was Dec. 1, 1970 (Doc. 16495).

March 1-3—Narional Cable Television Assocla-
tion cablecasting seminar, Boston.

March 3-6—Convention, Georgia Cable Televi-
sion Association. Augusta Towne House, Augusta.

March 8-11—Spring conference, Electronic Indus-
tries Association. Statler Hilton hotel, Washington.

March 9-—Meeting of New York Association of
Broadeasters. Thruway Hyatt House, Albany.

sMarch 11—Anniversary dinner, International
.Rndio and Television Soclety, New York.

mMarch 12-14—Meeting, board of directors, Ameri-
can Women in Radio and Television. Executive
house, Scottsdale, Ariz.

March 15—New deadline for filing reply com-
ments on FCC’s proposal to permit_inclusion of
coded information in aural transmissions of radio
and TV stations for purpose of program identifi-
?gg?'?) Previous deadline was Jan. 18 (Doc.

March 15—FCC deadline for ABC, CBS and
NBC to submit statements of intent to apply for
satellite system (Doc. 16495).

March  16—Public hearing of the Canadian
Radio-Television Commission. Lord Nelson hotel,
Halifax, N.S.

March 22-25—International convention and ex-
hibition, Institute of Elecirical and Electronic En-
gineers. Coliseum and Hilton hotels, New York.

March 23—I1]th annual International Broad-
ff‘”"nis Awards dinner. Century Plaza hotel, Los
ngeles.

March 26-27—Forum on business and legal prob—
lems of television and radio, sponsored by t
Practicing Law [nstitute, New %9 rk. Harry R
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Books For Broadca

Television
News

by lrving E.
Fang

ers

Analyzing in detail the
who, what, when, where,
and especially the how
of television newscasting, iz comprehensive
book examines all the skills required by the
TV journalist—writing, filming, editing and
broadcasting.

285 pages, over 50 illustrations, notes, glos-
sary, appendices, index $8.95

Radio
Broadcasting,

an Introduction to
the Sound Medium
edited by Robert L.
Hilliard

An up-to-date, basic
text on the principles
and techniques of mod-
em radic broadcasting.
Five prominent educators, each with an ex-
tensive background in commercial and edu-
caticnal broadcasting, combine their talents
to bring you a “how-to” course on 1) Man-
agement and programing . . . 2) Operating
and studio facilities . . . 3) Producing and
directing . . . 4) Writing . . . 5) Performing.
192 pages, 20 illustrations, sample scripts,
notes, index $6.95

Writing for
Television
and Radio,

2nd Edition
by Robert L.
Hilliard

Used as a text in over
100 colleges and uni-
versities, this practical
guide Is valuable for
heme study. Covers commercials, public
service  announcements, news, features,
sports, special events, documentaries, in-
terviews, games and quiz programs, music
and variely shows, women's and children's
pregrams. With the addition of sample
scripts, this workbook will ald you in de-
veloping your own technique and style.

320 pages, sample scripts and excerpts,
index $6.95
Broadcasting Book Division
1735 DeSales St., N.W.

—_—
=

Washington, D. C. 20036
= = === ORDER FROM ——————

Broadcasting Book Division
1735 DeSales St., N.W.
Washington, D. C. 20036

|
| Send me the books I've checked below. My payment
[ for the full amount is enclosed.

|

|

109. Television News, $6.95
102. Radio Broadcasting, $6.95

| Name
| Address

E 103. Writing for TV and Radio, $6.95

|
|
|
|
|
|
104. 1971 Broadcasting Yearbook, $13.50 |
|
|
|
|
|

Major convention dates in *71

Feb. 16-19—Annual conference, National Associ-
ation of Television Program Executives. Astro-
world, Houston.

March 25-28—Annual convention of National
Association of FM Broadcasters. Palmer House,
Chicago.

March 28-31—49%th annual convention of Narional
éir‘.!ocinliun of Broadcasters. Conrad Hilton hotel,
icago.

April 28-May 2—20th annual national convention,
American Women in Radio and Television. Wash-
ington Hilton hotel, Washington.

June 26-30—National convention of American
i!gll‘\-errl:ing Federation. Hawaliian Village, Hono-
ulu.

July 6-9—Annual convention of Narional Cable
Television Association. Sheraton and Shoreham
hotels, Washington.

Qisson Jr., CBS, chairman. Water Tower Hyatt
House, Chicago.

March 26-28—National convention, Alpha Epsi-
lon Rho, national radio-TV honorary fraternity.
Avenue motel, Chicago.

March 30—Deadline for comments on anplica-
tions for, and FCC's rulemaking proposal con-
cerning, domestic-communications satellite systems
in 4 and 6 ghz hands or utilizing higher frequen-
cies (Doc. 16495).

March 30—FCC_ deadline for Western Tele-
Communications Inc. to file for earth stations to

be operated with systems proposed by other
applicants.

March 30—FCC deadline for networks' affiliates
associations to apply for prolotype receive-only
earth station (Doc. 16485).

April

April 1—New deadline set by FCC for origination
of programing by CATV systems with 3,500 or
more subscribers. Previous deadline was Jan. 1.

®April 2-3—Region 3 Conference, Sigma Delia
Chi. Knoxville, Tenn.

mApril 2-3—Region 4 Conference, Sigma Delta
Chi. Cincinnati.

April 4.6—Annual convention, Southern CATV
4ssacIaHDn, Sheraton-Peabody hotel, Memphis,
enn.

mApril 12-13—-Annual Conference on  Business-
Government Relations, sponsored by The Ameri-
can University Center for the Study of Private
Enterprise. Theme: A Dialogue with FTC. Shore-
ham hotel, Washington.

Arril 13—Public hearing of the Canadian Radio-
Television Commission. The hearing will deal only
with proposed CATV policies and regulations.
Government Conference Centre, Ottawa.

April 15-17—Mecting of Amerlcan Academy o}
Advertising. University of Georgia, Athens.

mApril 16—~New deadline for comments from
National Association of Broadcasters and Ameri-
can Newspaner Publishers Association on FCC's
one-lo-a-market proposal and its newspaper-CATV
crossownership proceeding, Previous deadline was
Jan. 15 {Docs. 18110 and 18891).

mApril 16-17—Region 6 Conference, Sigma Delta
Chi. Minneapolis.

mApril 16-17—Region 7 Conference, Sigma Delta
Chi. Wichita, Kan.

Anril 19-25—23d cine-mecting, Iniernarional Fiim,
TV Fiim and Documentary Market (MIFED).
Milan. For information and bookings: MIFED,
Largo Domodossola 1 20145 Milan.

April 21—George Foster Peabody Broadcasting
Awards presentation and Broadcast Pioneers
luncheon. Pierre hotel, New York.

mApril 23-24—Region 1 Conference, Sigma Delta
Chi. Hartford, Conn.

mApril 24—Region 8 Conference, Sigma Delta
Chi. Hot Springs, Ark.

wApril 24-25—Region 2 Conference, Sigma Delta
Chi. Chapel Hill, N.C.

April 26—Decadline for reply comments on
applications for, and FCC's rulemaking proposal
concerning, domestic communications satellite
systems in 4 and 6 ghz bands or utilizing higher
frequencies (Doc. 16495).

mApril 26-28—Annual conference of State Associ-
ation presidents, and executive secretaries, spon-
sored by Narional Association of Broadcasters.
Mayflower hotel, Washington.

May

mMay d4-6—Spring meeting, Pennsylvania Com-
ninity Antenna %’e!evl.rian Association. Marriot
hotel on City Line Avenue, Philadelphia.

May S5-6—Meeting of Kentucky Broadcasters

BALTIMORE

WASHINGTON

STATIONS
BLANKET MARYLAND

K
CHECK
WBOC

AM—FM =TV
Salisbury, Maryland

“Total Broadcast
Service for Delmarva”

+ PLUS +
100,000

Weekly Population
Swell in Summer
Resort Areas...

“Land of
Pleasant

Living”

Adam Young, Inc. — National Rep.
Dome-Messervey — Regional Rep.

BROADCASTING, Jan. 25, 1871

15



Association. Executive Inn, Louisville.

BMay 7-8—Distinguished Service Awards Banquet
and joint Region 9 and 11 Conference, Sigma
Delta Chi. Las Vegas.

mMay 17—New deadline for comments from all
parties except National Association of Broad-
casters and American Newspaper Publishers Asso-
ciation on FCC's one-to-a-market proposal and
its newsparer-CATV crossownership Proceeding,
{’sr;;iﬁus deadline was Feb. 15 (Docs. 18110 and

May 18—Public hearing of the Canadian Radio-
Tele\gsgn Commission. Bayshore Inn, Vancou-
ver, B.C.

sMay 20-21—Annual spring conference, Oregon
Assé:cia!ian of Broadcasters. Red Lion inn, Med-
ford.

May 21-22—21st annual convention, Kansas As-
mci?‘rian of Radio Broadcasiers. Broadview hotel,
Wichita.

May 23-27—International colloquium, sponsored
by Hiuminating Engineering Society through
its theater, television and Alm lighting committee.
New York. Information: Philip Rose, 6334 Vis-
count Road, Malton, Ont.

June

June 7—Second World Administrative Radio
Conference for Space Telecommunications, Inter-
national Telecommunication Union. Geneva.

June 8—Public hearing of the Canadian Radio-
;I‘elevi:ian Commission. Centennial Centre, Ot-
awa.

June 14-16—International conference on com-
munications, sponsored by Communications Tech-
nology Group and Montreal Section, Institute of
Electrical and Electronics Engineers. D. M. Atkin-
son, chairman. Queen Elizabeth hotel, Montreal.

IS 0 N TH E H 0 R IZO N June 17-20—Meeting of Oklahoma Broadcasters

Association. Fountainhead Lodge, Checiah,

Wune 18—New deadline for reply comments
from ail parties on FCC’s one-to-a-market pro-
posal and its newspaper-CATV crossownership
rroceeding. Previous deadline was March 15
{Docs. 18110 and 18891).

June 19-23—Meeting of Georgia Association of
Broadcasters. Jekyll Island, Ga.

June 21-26—18th annual advertising film festival,
Screen  Advertising World Asseciation L.,
Cannes. France. Information: SAWA, 35 Picca-
dilly, London.

®June 27-July 1—Conference on educational com-
munications, sponsored by Canadian Scientific
Film Association, Educational Television & Radio

A : Association of Canada, and Educational Media
- - Association of Canada. Macdonald hotel, Edmon-
- ol ton, Albertia.

N ¥ | August

Aug. 24-27—Western Electronic Show and Con-
vention. Cow Palace. San Francisco.

October

Oct. 14-15—Pirst fall conference, National Asso-
ciation of Broadcasters. Regency Hyatt House,
Atlanta. (For complete list of NAB's 1971 fall
fi's%grcnce dates, see BROADCASTING, June 29,

mOct. 26-27—Meeting of Kentucky Broadcasters
Association. Phoenix hotel, Lexington.

® Indicates first or revised listing.

BookNotes

“How to Sell Radio Advertising,” 1970,
by Si Willing. Tab Books, Blue Ridge
Summit, Pa. 320 pp. $12.95 hard-
bound.

k ; . —_— S A Mr. Willing’s book is both a primer for

T -4 o= Se——=S0=F g “ budding ra%lio advertising salgsmen and
During hoth drive times throughout the week, WSMB excells in attracting a chronicle of his personal experiences
ADULTS. In AM Drive alone (Metro Area) WSMB is #1 in TOTAL ADULTS, - “from Main Street merchants to Madi-
including MEN 25-49 and WOMEN 25-49. AND, to reach the housewife — son Avenue timebuyers.” He discusses,
ask the housewife— 10 A.M. to 3 P.M. —WSMB IS NUMBER ONE! through illustration and even actual
NEW ORLEANS ARB METRO AREA —AVERAGE % HOUR DELIVERY APRIL/MAY 197L T Taop=tioud, gl
WSMB New Orleans e 5,000 watts » 1350 kc » Represented by METRO RADIO SALES proach to hoped-for clincher—the atti-

tudes and steps that must be followed
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for success in the fiercely competitive
‘arena of time sales.

Readers expecting a flawless cram

course in radio selling to make them in-
stant successes in their chosen profes-
sion will be disappointed, says Mr.
Willing. The author, owner-manager,
KMAR(AM) and KCRrRF-FM Winnsboro,
La., describes his book as only “an ac-
count of personal confrontations with
merchants and timebuyers . . . it con-
tains no magic formula nor do we wave
magic wands to create sales . . .”
“Dictionary of Advertising and Graphic
Arts Terms,” 1970, by Charles E. Mc-
Hugh., Western Publishing Co., Racine,
Wis. 142 pp. $1.50.
This brief, paperback reference booklet
provides a literal smorgasbord of termi-
nology applicable to the graphic arts
industry. Mr., McHugh, vice president
in charge of mechanical production at
Ketchum, MacLeod & Grove, Pitts-
burgh ad agency, has compiled a cata-
log of terms used in advertising, public
relations and graphic arts in a concise,
easy-to-handle form.

The book may be purchased from
Mac Publishing Co., 1348 Raven Drive,
Pittsburgh 15243,

“Video Tape Production & Communi-
cation Techniques,” December 1970,
by Joel Efrain. Tab Books, Blue Ridge
Summit, Pa. 252 pp. $12.95.

This is an authoritative, practical guide
on how to create effective video-tape
productions—a guidebook for business-
men, educators, telecasters, CATV op-
erators and others interested in using
video tape for audio-visual communica-
tions. In a nutshell, it is a complete
how-to-do-it handbook, with more than

125 illustrations on video production,
direction and program creation for edu-
cational, industrial, broadcasting and
CATV applications. Text is divided
into two parts: “The Medium” and
“The Message.” The author begins by
explaining what is required in the way
of equipment, including a concise re-
port on video-tape recorders, tape for-
mats, cameras and ancillary equipment.
Part two includes an analysis on pre-
production planning: how to develop a
show idea, bring it into focus and form,
choose the talent, and decide on content
and format.

“Use of the Mass Media by the Urban
Poor,” Findings of Three Projects, with
an Annotated Bibliography; 1970, by
Bradley S. Greenberg and Brenda Dar-
vin, with the assistance of Joseph R.
Dominick and John Bowes. Praeger
Publishers, New York. 251 pp. $13.50.
Little of the material in this study is
either surprising or original, but it does
provide the reader with a look at the
current state of research into the inter-
action of mass media and the “culture
of poverty.”

The book reinforces earlier studies
showing that the poor are “heavy con-
sumers of the mass media, particularly
television.” It also suggests that although
TV and radio may be “distorted” in
their presentation of American society,
they are more widely trusted than are
newspapers, which the poor—particu-
larly the black poor—distrust and per-
ceive as bigoted.

Much of the book consists of a com-
prehensive annotated bibliography, of
considerable value to those who want to
explore the subject further.

OpenMike

Concerned over pressure

EpiTor: 1 congratulate you on your
Jan. 11 editorial, “Shakedown.” Having
served in broadcasting over 40 years,
assembled the Triangle stations—serv-
ing as vice president of the Triangle
Broadcasting Station Division — 1
strongly share your concern over dif-
fusion of program authority.

In the late fifties we became much
more aware of protecting and advanc-
ing the equality of rights of all in-
dividuals. This recent effort to influ-
ence the approval of the transfer of the
Triangle stations to Capital Cities
Broadcasting Corp. is unnecessary and
regrettable. The transfer should stand
on its own merits.—Roger Clipp, presi-
dent, Broadcast Management, Ardmore,
Pa.

USN space publication

Epitor: During the past two years the
editors of Naval Aviation News, an in-
ternal monthly Navy magazine, have
been at work on a special historical and
reference publication entitled “Space
and the United States Navy.”

We are making complimentary copies
available to news and photo editors, re-
porters, advertising copywriters, book
authors, artists and production person-
nel, freelancers, journalism students, etc.
We would be pleased to have you offer
copies to your readers without charge.
Requests should be addressed to me at:
Navy Department, Office of Informa-
tion, Washington, D.C. 20350.—Ken-
neth W, Allison, lieutenant commander,
U.S. Navy.

SAVE
e

* *
recor
1.5 mil hinZh
mil. linch|ing
REELS 1200
100 56| .75
250 S551.74
500 |.54]|.73
750 S3( .72
1000 82171
qu TPAID 1!
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How to protect
yourself
against
Broadcasters
Liability losses

Figure out what you could afford
to lose, and let us insure you
against judgments over that
amount. We're experts in the
fields of libel, slander, piracy,
invasion of privacy and copyright.
We have 5 U. S. offices so we're
instantly available for consultation
in time of trouble. Drop us a line,
and get full details from our
nearest office.

Employers Reinsurance Corp.,
21 West 10th, Kansas City,
Missouri 64105. Other U. S.
offices: New York, San
Francisco, Chicago, Atlanta.
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Mﬂ”mma from Robert L. Munger, Rullman & Munger Advertising, Los Angeles

Building television with radio: a case study

Remember 20 or so years ago when
that exciting newcomer called televi-
sion entered the picture—and many of
the seasoned broadcast veterans pre-
dicted the death of radio? '

It's hardly headline news to point
out how wrong they were. But it is, 1
think, noteworthy to review some of the
ways in which the predestined “orphan”
is contributing to the support of its
glamorous younger sister and, at the
same time, gaining prestige and promi-
nence for itself.

A case in point is the way radio
serves our client, Metromedia's KTTv-
(Tv) Los Arigeles.

Through a carefully planned pro-
gram of matching individual station
demographics with specific promo-
tional objectives, radio works as a major
part of KTTV’s advertising. For example,
when we wanted to advertise the movie
series, Gable Greats, we concentrated
our campaign on high-rated news and
good-music stations. Nothing highly in-
genious about this strategy, perhaps, but
we were able to pinpoint our product
in what we hoped would be a high
percentage of Gable audience potential.
Results were gratifying when we came
up with a 19 rating for the series.

For promotion of KTTV's Stereo Mid-
summer Rock Festival we werit to top-
rated contemporary and underground
radio stations. This proved to be the
right move when a telephone coinci-
dental revealed that 40% of the festi-
val's viewers had responded to the com-
mercials by listening to the show in
stereo on sister station KMET(FM) and
watching it on channel 11.

The obvious conclusion is that instead
of obliterating radio, television has
helped push it in a new direction. Suc-
cessful radio stations format their pro-
graming to reach specific demograph-
ically measurable segments of the total
audience, providing television with an
on-target advertising medium that is
fast, efficient, alive and immediate—
second only to a TV station’s own on-
air promotion. Results have proved
radio to be the perfect complement to
television.

And now, thanks to our day-to-day
working relationship with KTTV’s pro-
motion department—and with the input
from the newly installed Nielsen over-
night ratings—we’re able to put radio’s
flexibility to good use for instant in-
creased show promotion.

Another way radio can help to build
audience for TV involves a practical
application of the findings of C. E.
Hooper’s Broadcast Synergism Study.
“Broadcast synergism,” as defined by
Hooper, means increasing the total ef-
fect of all broadcast advertising to the
point where it exceeds the sum of the
individual parts. This approach to tele-
vision and radio advertising demon-
strated that when the sound track of a
television commercial is put on the
radio, listeners will complete the image
of the entire commercial in their minds.
The astonishing fact unearthed by the
Hooper study is that an average of
73% of the people repeatedly exposed
to a television commercial will react in
just that way.

On the premise of these findings,
KTTV frequently runs actual TV pro-
gram soundtracks lifted from its on-
air promotion spots and incorporates
them into its radio commercials. As
examples, the program I'm Seventeen
and Pregnant was promoted by radio
commercials carrying taped excerpts
from the program itself. These ex-
cerpts were lifted from the emotionally
charged TV spots. Gable Greats promos
include dialogue from such classics as
“San Francisco”, “Honky Tonk™ and
“Command Decision.” Radio promotion
for Alternatives gives the listener state-
ments of a teen-age drug addict, in his
own voice, to recreate the dramatic
picture seen on the television com-
mercial.

KTTv gets further mileage out of its
radio commercials by using them as a
sales tool. Airchecks of program promos
are included on a presentation tape
carried by all salesmen as a part of

their kit. Basic as this may seem, station
management continues to be impressed
with how much more effective this ap-
proach is, with the timebuyer, than the
usual typewritten listing of promotional
support. .

Another interesting attribute of radio,
when working for television, was un-
covered by Phil von Ladau, director of
research for Metromedia Television.
Phil has found that radio is highly
effective in reaching the light viewer
of television—a fact that has been
utilized with great success by KTTV.

To summarize, both the station and
Rullman & Munger Advertising are con-
vinced that radio is a vital medium for
KTTV in the selling of its products—
the programs that people watch and
buyers buy. These products, and their
promotional problems, are similar to
those of any advertiser in that it is im-
portant to reach potential customers in
as many editorial environments as
possible.

Metromedia Television Research tells
us that KTTV’s on-air promotion for each
show reaches 50 to 70% of the market
each week—and the addition of radio
assures us of virtually 100% coverage
of the market, with frequency increased
as much as 50%. This is certainly not
bad performance for a medium that was
said to be dying a couple of decades
ago.

The total media mix of our television-
station client includes television, radio,
magazines, newspapers and supple-
ments. Each contributes its share to
the successes, but it is radio, the highly
flexible and versatile one, that ranks
second only to KTTV’s on-air advertising
for carrying the promotional load.

Robert L. Munger, executive vice president
of Rullman & Munger Advertising, serves as
account supervisor for KTrv(TV) at the Los
Angeles agency. He has been active in the
agency business for a dozen years, the last
four with R&M, one of the largest inde-
pendent agencies in Southern California.
Among his many other activities are chair-
manship of the district scholarship commit-
tee for the University of Southern Califonia
and of the speakers’ bureau for the Western
Stare Advertising Agencies Association.
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Howto startan

epidemic nobody
wants to stop.

Nobody dreamed that what
started as a service station pro-
motion would turn into a sort of
“tulipmania” for the people of
Chattanooga, Tennessee.

It began in the fall of 1969.
Customers of Humble stations
were given two free. tulip bulbs
when they came in for gasoline.
With the bulbs were planting
instructions and a free bumper
sticker urging them to “Beautify
Tennessee.”

The idea really caught on.
Dealers gave away 800,000 bulbs
in Chattanooga and almost that
many maore in Nashville.

The response was so great that

Humble donated another 75,000
tulip bulbs to various civic groups
in Chattanooga. A third of them
went to the city, which contrib-
uted the man-hours for planting
them. Thousands more were
planted by students around some
60 community schools.

City garden clubs did such an
excellent job that one of their
landscape beautification pro-
grams won first place for 1969 in
their organization's 13-state
territory.

But the real success of tulip-
mania arrived with spring, 1970,
Chattanooga was covered with
lovely tulips and at least as many

smiles from proud citizens and
admiring tourists.

Humble was asked to repeat
the program and we're glad.
Because we've learned, as we go
about our business of making
good products and a fair profit,
that there's added satisfaction
in doing something more for
people.

Humble is doing more.

HUMBLE

Oil & Refining Company
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FCC moves against children’s TV

In rulemaking it threatens to prohibit commercials,
fix schedules and standards for programs for young

When a Romper Room leader holds up
a sponsor’s product and suggests that
it’s a good buy, are the children out in
televisionland being conned? How much
children’s programing is there? Is it
beneficial to children, or does it exploit
them? What is children’s programing?

With questions like those, the FCC
last week took a tentative but possibly
portentious step into the area of pro-
graming——children’s programing. The
questions were framed in a combined
notice of inquiry and notice of pro-
posed rulemaking.

The commission proposed no rulcs.
It said it did not know whether rules
were needed; that was one reason for
the inquiry. But in labeling its action a
notice of proposed rulemaking as well
as one of inquiry, the commission left
itself the flexibility it needs to adopt
rules if it decides to.

At that point, the questions facing
the commission would become even
more difficult. How far could it go, say,
in fashioning guidelines for children’s
programing, and the commercial con-

tent in it, without violating the First
Amendment guarantee of free speech
and press?

Against that kind of consideration,
however, the commission would have
to weigh the persistent campaign by a
citizens group which appears to have
public support. The commission’s no-
ticc grows out of a petition for rule-
making filed last year by Action for
Children’s Television, a three-year-old,
Boston-based citizens group claiming
2,500 members and supporters. The
petition sought increased variety in chil-
dren's programing and, at the same
time, banning of all sponsorship of it
(BROADCASTING, Feb. 9, 1970).

The ACT proposal would require
television stations to set aside a mini-
mum of 14 hours weekly for children’s
programing, and would set out a sched-
ule for broadcasting aimed at different
age groups—programing for preschool
children presented between 7 a.m. and
6 p.m. daily and on weekends; for chil-
dren six to nine, between 4 and 6 p.m.
daily and between 8 a.m and 8 p.m. on

75 million watch TV,
ex-NBC VP writes

Paul Klein, former vice president of
audience measurement for NBC and a
man who has spent almost 20 years
“watching people watch television,” in-
sists that irrespective of the programs
carried by networks in prime-time—be
they strong, weak or so-so-—approxi-
mately 75 million people in the U.S.
will be viewing them at any given mo-
ment.

Mr. Klein, who left NBC last sum-
mer to form Computer Television Inc.,
New York, claims in an article in the

current New York magazine that 75
million people continue to watch TV,
even though many people say they don't
like the programing or won't admit,
even to themselves, that they are con-
stant viewers. And Mr. Klein has a
theory to explain why people keep
watching TV even though they profess
not to like what is on the air.

“T call it the theory of the least ob-
jectionable program,” Mr. Klein writes.
“You watch television . . . you turn the
set on because it’s there—you can't
resist and then settle down to watch
the program among those offered at a
given time which can be endured with
the least of pain and suffering.”

weekends, and for children 10 to 12,
between 5 p.m. and 9 p.m. daily and 9
a.m. to 9 p.m. on weekends.

In calling for a ban on sponsorship
of children's programing, ACT suggest-
ed such material might be subsidized
by underwriters. ACT also would pro-
hibit performers in children’s program-
ing from mentioning products, services
or stores—a reflection of ACT's con-
cern that such performers use the rap-
port they develop with children to be-
come hucksters for a product.

A number of broadcasters opposed
the proposal, contending it would vio-
late the First Amendment and would
contravene commission policies impos-
ing on broadcasters the responsibility
for programing decisions. Many also
said it was simply unworkable, both be-
cause of the difficulty in defining chil-
dren’s programing and because a ban
on sponsorship would eliminate the
funds needed to provide such program-
ing. But the commission files contain
some 5,000 letters from the public sup-
porting the proposal.

The commission, which was not cx-
pected to issue the rulemaking the ACT
petition requested, was split, 4-to-3, on
the decision to go as far as it did. Chair-
man Dean Burch and Commissioners
H. Rex Lee and Thomas J. Houser (the
last in one of the first votes he has cast
since joining the commission three
weeks ago [BRoADCASTING, Jan. 11])
were in the majority, along with Com-
missioner Nicholas Johnson, who con-
curred. Commissioner Johnson said it
was “tragic and regrettable” that the
commission did not issue proposed
rules. Commissioners Robert T. Bart-
ley, Robert E. Lee and Robert Wells
dissented.

Chairman Burch, who has made chil-
dren’s programing one of his causes
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since becoming chairman in October
1969 and who has been sympathetic to
ACT’s position, was uncertain last week
as to where the inquiry will lead. But,
he said, “I hope it will lead to some
actionable data.”

Besides taking the lead in the issue
raised by ACT, Chairman Burch has
attempted to talk broadcasters into up-
grading children’s programing. In public
speeches and in private conversations
with network officials, he has urged the
networks to share responsibility on a
rotating daily basis, in the 4:30-6 p.m,
period, for quality children’s program-
ing (BROADCASTING, Sept. 21, Dec. 21,
1970). The networks have not been
receptive to the idea, but the chairman’s
arguments are said to have led two of
them, CBS-TV and NBC-TV, to bzgin
developing new children’s programing
for fall showing (“Closed Circuit,” Jan.
18).

Evelyn Sarson, president of ACT, re-
gards the commission’s action as some-
thing less than a victory. She had hoped
the commission would propose rules.
“We are disappointed but not defeated,”
she said. “We're glad that the FCC is
still concerned with what television is
providing for children, but we're dis-
appointed that they feel they have to
ask the kind of questions they have.”

She said the commission could gzt
the material it wants from reading the
network program schedules and from
watching television. “We could give the
commission a subscription to TV
Guide,” she said. “At least half the
questions they’re asking are answered in
it.” She also noted that ACT had sub-
mitted an 87-page study containing
data buttressing its position on chil-
dren’s programing ( BROADCASTING, May
4, 1970).

Mrs. Sarson, who feels there is “‘ex-
traordinarily little on the air [for chil-
dren] that could be called constructive
television,” said ACT is not seeking
rules to govern program content, but,
rather, is hoping for a change in atti-
tude on the part of those making pro-
graming decisions. ‘“‘Decisions should
be made with the child in mind, not
profit,” Mrs. Sarson said. “I think the
talent is available (for produ-ing
‘quality’ programing), but it’s not being
used,” she said, adding: “Children wre
being shortchanged by a medium that
has a tremendous capacity for reaching
them.”

In initiating its study, the commis-
sion said there are “high public-interest
considerations involved in the use of
television, perhaps the most powerful
communications medium ever devised,
in relation to a large and important
segment of the audience, the nation’s
children.”

But it said it lacks the data on which
to base a determination as to whether

Before presenting their official demands
to the FCC more than a year ago, the
Boston housewives who had banded to-
gether in Action for Children’s Tele-
vision (ACT) sent a representative to
testify at a Senate Commerce Commit-
tee hearing on the nominations of Dean
Burch to be chairman and Robert Wells
to be a member of the FCC. Mrs. Lillian
Ambrosino (above) said ACT was ask-
ing that “children’s television be seen
as a public service whose mandate is to
be as noncommercial as possible.” ACT,
she said, did not oppose the new ap-
pointments, but did put to the new ap-
pointees the question of what the FCC
should do to improve television pro-
graming for the young (BROADCASTING,
Nov. 3, 1969).

reasonably satisfactory use is made of
television, in relation to the public con-
siderations involved, and as to whether
a substantial public-interest question
exists.

To obtain the necessary data, it is
asking for information on programing
now available for children of preschool,
primary and elementary ages, as well as
on programing that is of interest to
children although not designed pri-
marily for them. (The commission does
not suggest a definition of “children’s
programing,” but asks for help in arriv-
ing at one).

Specifically, the commission asks for
the name, date, time and length of such
programs, along with descriptive sum-
maries of them. It asks whether the
programs are entertainment or educa-
tional, original showings or reruns. It
also wants to know the sources and

sponsors of the programs, and the prod-
ucts, stores or services advertised, and
the commercial time that was actually
involved.

Goirig beyond what is currently avail-
able, the commission asks for sugges-
tions for programing not now being
shown. It also asks stations to list the
benefits their children’s programing
provides—and whether there should be
restrictions, short of a flat prohibition,
on commercials, such as barring them
from program content.

The commission invited broadcasters
and other interested parties to file com-
ments by May 3. Reply comments will
be due June 1. For broadcasters, the
invitation is likely to represent a threat
to their control over programing. But to
Mrs. Sarson, who hopes the commis-
sion will ultimately adopt ‘“minimal
guidelines” that will provide for “a
greater diversity” of children’s program-
ing and eliminate the “commercial ex-
ploitation of children,” it represents
“one more chance for the people who
are concerned to express their feelings
on this urgent issue.”

ITC, Canada complete
$2-million program deal

Independent Television Corp., New
York, reported last week that it has
concluded what it said was a “record
deal” in the sale of a package of eight
program series to Canada’s CTV Net-
work.

ITC said this was the largest such
package sale by an individual program
supplier for a single season in the
Canadian market. Abe Mandell, ITC
president, described the sale as being
worth almost $2 million and said ITC
was now “sold out” in Canada for cur-
rent series and those committed for the
near future.

Included in the package sale was a
one-hour comedy-variety series tenta-
tively titled The Marty Feldman Show,
which has been sold in the U.S. to
ABC-TV for the 1971-72 season; one-
hour filmed mystery-adventure series,
Jason King, already sold in 61 foreign
markets but not offered in the U.S.: a
one-hour musical-variety series, The
Des O’Connor Show, which will be seen
this spring and summer on NBC-TV as
Kraft Music Hall; another one-hour
musical-variety program series, The Val
Doonican Show, which will be on ABC-
TV this spring and summer; Fight for
Survival, documentary half-hour series
yet to be offered for sale in the U.S.;
animated children’s series, Rupert the
Bear, sold in 48 foreign markets but
not yet offered in the U.S., and the
one-hour musical specials that star Burt
Bacharach and Engelbert Humperdinck.
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Prime-time foes rebuffed

Judge calls rule ‘awfully mild’ as unsympathetic
court panel parries objections with questions

Lawyers seeking to overturn the FCC’s
prime-time access rule ran into over-
whelmingly skeptical questioning from
the bench last week as they argued
appeals from the rule before a three-
judge panel of the U.S. Second Circuit
Court of Appeals in New York.

To a clear but lesser degree, so did
those seeking to upset related rules
barring TV networks from domestic
syndication, limiting their overseas syn-
dication and prohibiting them from ac-
quiring financial or other subsidiary
interests in programs produced for them
by others.

FCC and other attorneys supporting
the rules had clear sailing with little
or no questioning during the three-hour
hearing, held Tuesday (Jan. 19).

Virtually all of the questions came
from Judge Harold Russell Tyler Jr.,
a U.S. district court judge designated to
sit with Appeals Court Judges Paul R.
Hays, who presided, and Robert Palmer
Anderson.

At various times Judge Tyler said the
prime-time access rule “sounds awfully
mild” in curtailing only a half-hour of
network programing each night; called
“absurd” the argument that portions of
the rule were adopted without adequate
legal notice, and told opponents they
were weakening their case by repeated
claims that the FCC improperly relied
on letters from producers that were not
part of the public record.

He also expressed doubt that the
access rule was a violation of constitu-
tional rights, and when CBS counsel
expressed fear of further government.
mandated cutbacks if FCC were allowed
to take away 25% of networks’ prime
time, he wondered whether, in fact,
FCC didn’t have authority to go further
and “take away CBS’s licenses.”

Judge Tyler also showed little sympa-
thy for arguments that networks are
“small potatoes” in the syndication busi-
ness. FCC’s point, he said, was that
being syndicators contributed to the big-
ness of networks.

The only other judge to ask substan-
tive questions was Judge Anderson, and
he asked only one. When CBS raised
constitutional questions about the access
rule, Judge Anderson suggested that
“what you are claiming is not First
Amendment rights but rights under
laissez faire.”

The attorneys on all sides generally
summarized positions already taken in
lengthy briefs (BROADCASTING, Nov. 30,

Dec. 21, 1970), following a timetable
that called for a total of 90 minutes for
all those opposing one or more of the
rules and 90 for all those supporting
them.

Lloyd N. Cutler, representing CBS,
argued that the prime-time access rule—
which limits to three hours the amount
of network time that a TV licensee in
the top-50 markets may carry between
7 and 11 p.m. New York time, and rules
out feature films and off-network pro-
grams in the vacated network periods—
denies licensees freedom of choice, and
networks freedom to compete, in viola-
tion of the Constitution.

(The three-hour rule on network pro-
graming is set to go into effect Oct. 1,
subject to the outcome of last week’s
hearing, but FCC has waived until Oct.
1, 1972, the ban on stations’ use of
off-network programs and feature films
in the periods vacated by the networks.
The commission has waived the effec-
tive date of the networks syndication
restrictions until further notice. The
financial-interest rule took effect last
Oct. 1, but was stayed by the appeals
court until last week’s hearing, at which
time the court granted another 30-day
stay. The arguments, however, centered
on the rules as adopted by the FCC
without regard to subsequent waivers
and stays).

In his attack on the access rule, Mr.
Cutler argued that it was at least par-
tially motivated by FCC dissatisfaction
with current network programing, con-
trary to the First Amendment; that it
also was based on improper procedures
and evidence; that it will not achieve the
program diversity it seeks and is un-
necessarily harsh in any event.

Only 56% of prime-time hours in
the top-50 markets, he contended, are
occupied by network programing—
“and CBS's share is one-third of that.”

When Judge Tyler suggested that net-
works do not have First Amendment

N.Y. Nielsen rates Super

New York Nielsen figures released last
week on NBC-TV's coverage of foot-
ball's Super Bowl, Sunday, Jan. 17,
showed a 41.1 rating and a 74 share.
Last year’s figures for the game, carried
on CBS-TV, showed a 43.2 rating, for
a 73 share. NBC-TV estimated in ad-
vance of the game that 64 million
people watched the telecast. National
ratings were not available last week.

rights to prime time, Mr. Cutler replied:
“We're saying we have a right to com-
pete” with other sources for prime-time
periods, whereas the rule “lists several
disfavored programs’”—network, off-
network and feature films—and says
stations may carry only three hours of
those a night.

The net effect, he contended, was to
require stations to take from “one fav-
ored source—a syndicatot.”

To Judge Tyler's query as to FCC's
authority to take away CBS's licenses,
Mr. Cutler said the commission could
not do so for the reason invoked in
the rule—dislike of programing.

Although Judge Tyler thought it “an
unhappy analogy” when Mr. Cutler
sought to compare broadcasting’s First-
Amendment rights with those of news-
papers, the attorney maintained that the
rule’s restrictions would apply to news
as well as entertainment and suggested
that the principle, if established, might
some day be used to suppress news
the government didn't like.

“Once it’s begun,” he said, “it has
no end.”

Mr. Cutler said ABC supported the
rule for economic reasons, because it
reduced the inventory of commercials
and firmed up the price of those re-
maining in a time of economic softness,
and that NBC withdrew its appeal be-
cause it apparently also saw similar
“short-term advantages.” CBS “was also
tempted,” he said, but pursued its ap-
peal because it decided *‘the principle”
was more important than the short-term
benefits.

Brice M. Clagett, arguing on behalf
of a number of stations, maintained that
the FCC had never explained why inde-
pendently produced feature films were
included in the three-hour limit. Inde-
pendently produced feature films, he
contended, have nothing to do with
“alleged network dominance” of pro-
graming.

Mr. Clagett—who was arguing for
the CBS-TV Affiliates Association,
WCAX-Tv Burlington, Vt., and two
Sonderling stations, wrKy-Tv Louisville,
Ky., and wasT(Tv) Albany, N.Y., in
an agreed-upon allocation of hearing
time—maintained that small stations in
particular would be hurt by the rule.

He cited earlier estimates of potential
losses—that one station now losing
$96,000 would lose $140,000 under the
rule, for example, and another with a
net profit of $27,000 would go $16,000
into the red—and said that even if
stations don’t go dark, their services
will be hurt, especially news and public-
affairs coverage.

Arthur Scheiner, counsel for MCA
Inc., said that “based on our experience,
the rule cannot work in practice.” More-
over, he wanted to know, what is the
justification for precluding MCA from
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the sale of its product?

FCC’s postponement of the rule’s
effective date to Oct. 1, 1972, so far as
feature films and off-network shows are
concerned, Mr. Scheiner maintained,
also creates “‘a contradiction” of the
commission’s earlier claims that delay
would frustrate the purposes of the rule.
MCA contends the net effect encourages
producers to turn out programs for the
1971-72 season and at the same time
tells stattons they don’t have to buy
such programs until 1972-73.

Supporting the rule, or at least not
opposing it, James A. McKenna Jr.,
representing ABC, said that no one
could be certain the rule will create the
diversity of program sources it seeks,
but that he thought it “significant” that
two independent producers, Westing-
house Broadcasting and Metromedia,
were supporting it in court and two
others, Hughes Sports Network and
Goodson-Todman Productions, had also
endorsed it.

John H. Conlin, representing the FCC
in a relatively brief argument, main-
tained that the networks’ “tremendous
domination” of programing made the
development of other sources desirable,
and that there is “nothing novel” about
putting restrictions on licensees, a
practice with precedents going back at
least to the chain-broadcasting regula-
tions of 1943,

He denied that the adoption violated
the Administrative Procedures Act, and
denied, too, contentions that the rule
requires stations to take syndicated pro-
graming for the periods vacated by the
networks. Actually, he said, the rule
encourages stations to develop local
programing for those periods.

Moreover, Mr. Conlin contended, if
smaller stations are harmed, it will not
be the fault of the rule but the fault
of the networks in refusing to program
for markets below the top 50. The com-
mission, he said, urged the networks to
continue to produce for such stations
and for independents in the top 50,
but the networks refused, giving reasons
that “seemed terse, to say the least.”

John D. Lane, representing Westing-
house Broadcasting, which was a prime
mover in the proceedings leading up to
the access rule, said network domina-
tion has been increasing and that the
access limitation falls within the FCC’s
obligation to provide for “larger and
more effective use of broadcasting.”

The rule, Mr. Lane continued, not
only does not violate the First Amend-
ment but actually furthers First-Amend-
ment aims.

Thomas J. Dougherty, representing
Metromedia, denied contentions of some
stations that the rule would interfere
with their ability to counter program
against competition by using off-net-

work programs and feature films.

Arguments over the FCC limitations
on network syndication and financial
interests in independently produced
programing centcred largely on whether
they are needed, whether the FCC
opinion properly justified them, and
whether the FCC could not have
achieved its goals by less drastic re-
strictions—as, for instance, a ban on
networks’ syndicating to their own
affiliates, one of several alternatives ad-
vanced by ABC.

This phase was marked by a brief
but pointed disagreement between
Judge Tyler and Jerome J. Shestack,
counsel for NBC, over whether the
FCC opinion held that network syndi-
cation activities, even though relatively
small, represent one reason the net-
works are “big.” Judge Tyler thought
it did; Mr. Shestack thought it didn’t.

In rebuttal arguments Mr. Shestack
said he had spent much of his lunch
hour researching the FCC opinion and
that what it expressed concern with
was network production—not network
syndication—as a possible element of
bigness or concentration of control.

KPFT back on air
with police escort

Bombed Pacifica station’s
reopening in Houston
covered live by PBS

KprrFT(FM) Houston returned to the air
last Wednesday (Jan. 20) without inci-
dent, but with a guard of armed police
surrounding the station. The Pacifica
Foundation-owned noncommercial out-
let had been shut down since Oct. 6,
when a bomb blast caused an estimated
$35,000 in damage to broadcasting
equipment (BROADCASTING, Oct. 12,
1970).

The Public Broadcasting Service pre-
sented live television coverage of the
resumption of operations at the sub-
scriber-backed station during its The
Great American Dream Machine series
on Wednesday at 8:30 p.m. EST.

Station manager Larry Lee told both
the listening and viewing audience and
the personnel and subscribers at the
station that the bombings had taught
KPFT a lesson—that every broadcast
day may be the last, But, he added,
“Pacifica radio in Houston is here to
stay.”

There were brief interviews with
Herman Short, Houston police chief,
who wondered why the FCC permitted
the station to continue broadcasting,
and with the mayor of the city, who

accused KPFT of airing obscene records,

Larry Frazier, Harris county deputy
sheriff, said that normally during an
incident like the bombing at the station
he receives a lot of telephone calls. But,
he said, “in this instance, I did not
get one telephone call from anybody
except from Pacifica people and the
police.”

Other persons discussing the two
bombings of kKPFT—the first occurred
May 12 and caused an estimated
$25,000 in damage (BROADCASTING,
May 18, 1970)—and the climate in
Houston were William Hobby, editor
of The Houston Post, Clark Reed of
the American Civil Liberties Union,
Representative Robert Eckhardt, and
John Emmerich of The Houston Jour-
nal.

Mr. Reed said there was an active
Ku Klux Klan in Houston and that a
number of persons belonging to the
group were well-known. He said the
bombings were coming from the “right”
rather than from the “left.”

Both the program and the coverage
of the station reopening ended with Arlo
Guthrie, folk singer of “Alice’s Restau-
rant” fame, singing a song he wrote
about Houston., He asked the audience
to sing it with him “because it is a mass-
bombing song.”

As credits sfowly moved up the home
screen, Mr. Guthrie and the audience
sang, “You get bombed. I get bombed.
All God’s children get bombed. When
T get to Houston, I'll pull out my strings.
Walk to the station you can hear me
sing. You get boml ed.”

O’'Brien says GOP still
gets better TV access

Democrats are again railing against
what they contend is an imbalance in
access to television and radio favoring
the Republican Party,

In a letter to the presidents of ABC,
CBS, NBC and the Corp. for Public
Broadcasting last week, Democratic
National Committee Chairman Law-
rence F. O'Brien asked for “suggestions
as to the specific steps that might now
be taken . , . [to achieve] more equitable
access for the opposition party.”

Mr. O’Brien said he was heartened
that “some progress” had been made,
citing CBS’s one broadcast of the Loyal
Opposition series; NBC’s and ABC’s ac-
commodation of Democratic spokesmen
on similar programs; noncommercial
TV’s presentation of the Politics 70
series; the Democratic leadership’s re-
sponse to last year’s State of the Union
address; and President Nixca's eco-
nomic message,

But ‘“these efforts, however cnm-
mendable, comprised only a small nor-
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tion of the broadcast time used by
President Nixon, Vice President Ag-
new, and other spokesmen in behalf of
the Republican administration,” Mr.
O’Brien charged. “Although some en-
couraging steps were taken,” he added,
“it is clear, in my view, that the evolu-
tionary process toward more equitable
broadcasting ground rules and practices
has only begun.”

The networks had not responded to
Mr. O’Brien’s letter as of Thursday
(Jan, 22).

Critics lukewarm
to ‘Smith Family’

Much comment centers
around whether Fonda
should play cop's role

ABC-TV’s The Smith Family, featuring
Henry Fonda in his first TV-series since
The Deputy which began in the 1959-60
season, was welcomed by critics last
week with Jess than overwhelming en-
thusiasm. Some critics—particularly in
Los Angeles—were puzzled as to why
Mr. Fonda would agree to play a tele-
vision cop.

“The Smith Family is a bathtub full
of soap whose greatest contribution to
interest is what_ business an actor of
Henry Fonda’s capacity has to be im-
mersed in the bubbles., We mean what
artistic business; we know what busi-
ness business,” is how Morton Moss,
Los Angeles Herald-Examiner, ex-
pressed it,

Other critics’ commentaries:

The Smith Family (ABC-TV, Wednes-
day, 8:30-9 p.m. EST)

“Henry Fonda is now a television cop
but a more lifelike one than is usually
encountered on the channels. No great
shakes as a story, but because the show
is well-acted and characterized, it held
this viewer’s attention . . .” Ben Gross,
New York Daily News.

“. .. Slick, professional, slightly dra-
matic and slightly funny pacifier for
people who stopped thinking in 1954.”
—Norman Mark, Chicago Daily News.

“. .. stands a good chance of carving
a healthy slice of the 7:30 p.m. audi-
ence . . ."—Clarence Petersen, Chicago
Tribune.

“This is not a parody on policemen;
its a parody on human beings. Any
resemblance between these robots and
human life in purely coincidental. The
most appalling thing is to find Henry
Fonda doing it.”—Cecil Smith, Los
Angeles Times.

“If the opening episode . . . is any
yardstick of things to come, hard-hat
middle-class America will have a series
“ear to its collective heart. With crime

‘Smith’ fares well in New York ratings

But Fast Nationals for other shows
reverse rankings scored in earlier locals

ABC-TV premiered its midseason re-
placements last week, and first available
returns (New York Nielsen overnight
ratings) indicated one, The Smith Fam-
ily, received a substantial sampling by
viewers and another, The Reel Game,
much less.

Smith (starring Henry Fonda) was
first in its Wednesday 8:30-9 period
with a 35 share in New York against
the last half of NBC's Shiloh, which was
a strong second, and CBS's To Rome
With Love, a weak third. Reel Game,
which occupied the Monday, 8:30-9
slot was third victim of the second-half
of NBC's Laugh-In and CBS's Lucy,
which ranked first and second, respec-
tively.

Though CBS'’s The New Andy Grif-
fith Show—Friday (8:30-9) was third
for the period in New York for its open-
ing Jan. 8 (BROADCASTING, Jan. 18),
the Fast National Neilsen covering the
same night gave the show a substantial-
rating and share, placing it 12th in rank-

ing among all shows for the week Jan.
4-10.

The Strange Report on NBC (10-11),
which had a handsome rating and share
in the New York overnights for its
opening Jan. 8, placed 54th in the Fast-
Nielsen ranking.

For its second appearance (Jan. 19)
CBS's All In The Family, Tuesday,
9:30-11, was a weak third in the New
York ratings, behind ABC’s strong
Movie of the Week and an NBC fea-
ture film,

CBS's rerun Honeymooners in the
Jan. 4-10 Fast National Nielsen placed
73d. In the New York Nielsens, the
show, which went on CBS Jan. 3,
picked up some rating strength by Jan.
17—its third week on the air. For the
first half-hour the Gleason-Carney ve-
hicle was third in New York behind a
strong ABC movie but a weaker Bold
Ones on NBC, and in the second half-
hour drew ahead of Boid Ones, though
it remained behind the ABC movie.

"and violence rampant throughout the

nation and police disparagingly referred
to as ‘pigs’, the series couldn’t be more
timely. . ."—Eleanor Roberts, Boston
Herald Traveler.

“This is a homey, comfy type of
situation comedy, dedicated to the old-
fashioned virtues with a stalwart,
‘straight’ father figure . . . it is expertly
put together and the people handie their
lines with reasonable plausibility . . ."—
Percy Shain, Boston Globe.

1

“, . . begun disappointingly . . . like
a dozen other situation comedies. An
enjoyable blending of situation comedy
and ‘relevance’, prospectively the most
effective example of the genre since the
same network’s Room 222 . . "—Harry
Harris, Philadelphia Inquirer.

“One could only feel a sympathy for
[Henry} Fonda, considering the first epi-
sode, which dealt so clumsily with the
teen drug problem and the generation
gap complexities . . . registered with
something less than comedy or conse-

quence in playing so delicately with
pot . . ."—Bob Williams, New York
Post.

TV must help solve
problems, bishops told

Donald H. McGannon, president of
Westinghouse Broadcasting Co., thinks
the time has come for broadcasting to
do more than report and explain prob-
lems. “Radio and TV,” he said last
week in New Orleans, “must now help
solve the problems.”

Mr. McGannon was talking to Catho-
lic bishops attending a workshop in
communications at Loyola University.
The workshop, and a preceding work-
shop on broadcasting and audio-visual
use for teaching nuns, was sponsored
by the communications department of
the U.S. Catholic Conference.

The social crises of the 1960’s, Mr.
McGannon said, outstripped TV’s ability
to keep up with the swiftly changing
world. Although the assassination of
political and public figures, the civil
rights campaign and the riots in the
ghettoes and on the campuses were
well covered by TV as breaking news
stories, programing, he said, “became
progressively tired and irrelevant to the
times.”

The Catholic bishops also heard James
F. O’Grady, Ir., vice president and gen-
eral manager of RKO Radio Reps Inc.,
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urge a “creative” approach to the use
of radio not only as a vehicle for religi-
ous services and dogma but through
the use of spot announcements for the
inculcation of general moral and ethical
values,

And Don Meaney, vice president of
NBC News, told the bishops that reli-
gion has become news, particularly in
the sociological area like finances,
schools, and protesting priests and lay-
men.

New Orleans also was the scene last
week of the convention of the Inter-
national Catholic Association for Radio
and TV, a 40-year-old organization.
More commonly known as Unda, the
group was told by the Vatican secretary
of state, Jean Cardinal Villot, that Pope
Paul VI viewed broadcasting as a mir-
ror of the values of contemporary so-
ciety, but that its standards often fell
short of the Christian ideal.

The Pope added, Cardinal Villot said,
that Catholics engaged in broadcasting
“should see to it that the image of our
faith is not missing in the general picture
of contemporary life reflected by the
media,”

Lower reports upturn
in ABC news audience

Approximately 25% more viewers are
watching the ABC evening newscasts,
now featuring Howard K. Smith and
Harry Reasoner as co-anchorman, than
were watching the newscast a year ago,
it was reported last week by Elmer W.
Lower, president of ABC News.

He told a meeting of the Westchester
county chapter of the Public Relations
Society in Purchase, N.Y., that accord-
ing to the latest national Nielsens for
the week ending Jan. 8, the 7-7:30 p.m.
newscast delivered a 10.0 rating and
6.01 million households, an increase of
more than one million homes over the
same period of last year. (The latest
NTI figures show that although the
Smith-Reasoner newscasts have made
gains, it still trails NBC’s Brinkley-
Chancellor-McGee program (14.9 rat-
ing) and CBS’s Walter Cronkite (18.7
rating).

Graphic arts service
offered by ABC News

A new ABC News graphic arts service,
which began Jan. 18 with an initial
group of 10 stations subscribing, is
being made available for purchase by
ABC-TV affiliates across the country.

The charter subscribers, ABC Ncws
said, are: wxyz-Tv Detroit; WFIL-TV
Philadelphia; xcpx-Tv Salt Lake City;
KGo-Tv San Francisco; wiTt-Tv Milwau-
kee; wrLG-TV Miami; WTEV-TV New
Bedford-Providence; wQxI-Tv Atlanta;

WTAE-TV Pittsburgh and wsix-Tv Nash-
ville.

Subscribers  will receive 25 color
slides suitable for back-projection and
chroma-key use and will receive up-
dated as well as new graphics on a
regular basis. The package includes the
half-black, half-white schoolhouse sym-
bolizing segregation, President Nixon
and the presidential seal, the clenched
fist of the Black Panthers, the dove of
peace, a stylized dollar bill representing
the U.S. economy, and the representa-
tional slide of a man and several ele-
ments of nature which introduces ABC
News' Man and His Environment
series of reports on ecology and the en-
vironment. Inquiries concerning the
service should be made to Ben Blank,
ABC News Director of Graphic Arts,
7 West 66th Street, New York, N.Y.
10023. :

Actors eye cassette policy

The International Federation of Actors,
meeting in London, has agreed to co-
ordinate with actor-represcntative groups
around the world a policy on use of
video cassettes and discs. Buck Harris,
a spokesman for the Screen Actors
Guild, a member of IFA, said the
organization also decided on “an ap-
propriate residual fee structure for the
use in cassettes of films and programs
initially made for cinema or television
as well as original fees and residual fees
for new material created for the cassette
medium.” Details of the fee structure
will be disclosed later, Mr. Harris said.

Re-runs planned for
25 Geographic specials

Metromedia Producers Corp. is placing
24 one-hour National Geographic tele-
vision specials into re-run distribution
immediately, according to an announce-
ment scheduled today (Jan. 25) by A.
Frank Reel, president of MPC.

Mr. Reel noted that the specials have
been running on CBS-TV for the past
six years (four each year) and have
never had a network re-run exposure.
He added that distribution will be on a
network basis or via syndication, as
the market dictates. Mr. Reel suggested
that two runs of each special could pro-
vide virtually a full year of weekly
programs for a network, sponsor or
station.

Metromedia has produced the spe-
cials for the past six years. It decided
to offer the re-runs of the programing,
to which it holds rights, after the Na-
tional Geographic Society chose Wolper
Productions, Los Angeles, to produce
the 1971-72 group of specials.

For 1970-71, MPC, in conjunction
with the society, made Zoos of the
World, Ethiopia: The Hidden Empire,

The Great Mojave Desert and Adven-
tures in the High Arctic.

‘Rush Toward Freedom'
series sold by WBC

Twenty-one TV stations have bought
Westinghouse Broadcasting Co.’s six-
part, half-hour TV series, Rush Toward
Freedom. which recreates the civil
rights struggle from 1954 to the pres-
ent, it was reported last week.

The 21 buying outlets are wWToOpP-Tv
Washington; wrLG-TV Miami; wIxT(TV)
Jacksonville, Fla.: wNEw-Tv New York;
KTTv(Tv) Los Angeles; kMBC-Tv Kan-
sas City, Mo.; wren-Tv Buffalo, N.Y.;
wics(Tv)  Springfield, Tll.: wMc-Tv
Memphis; WLAC-TV Nashville: WFAA-TV
Dallas: wNYs-Tv Syracuse, N.Y.; wHEC-
Tv Rochester, N.Y.; wTEN(TV) Albany,
N.Y.; wirT-Tv Flint, Mich.: wWKBD-TV
Detroit: wkrr-Tv Cleveland: KGw-Tv
Portland, Ore.; WHaAS-TV Louisville, Ky.;
wHIO-Tv Dayton, Ohio: and wsB-Tv
Atlanta, The programs also are being
telecast on the five Westinghouse-owned
outlets.

The series is narrated by Julian Bond,
the first black legislator to be seated in
the Georgia House of Representatives
since Reconstruction days. Richard W.
Bruner served as producer and writer of
the series. George Moynihan was execu-
tive producer.

Atheism shows on radio
please Mrs. O'Hair

Madeline Murray O’Hair, the country’s
leading advocate for atheism, said last
week she was astonished “and thrilled”
at the number of radio stations that
have offered to carry atheistic programs.

Mrs. O'Hair said her organization,
the Society of Separationists based in
Austin, Tex., has been circularizing all
radio stations and that fully 70% of the
first 150 returns indicate that they will
give or sell time to her organization.

Just exactly how the society intends
to buy time and/or furnish programs
is not definite yet, she said.

Mrs. O'Hair has been seeking air
time for her views for a decade. Only
last month, her society asked the Na-
tional Association of Broadcasters to
change its radio code to encourage pro-
grams on atheism. In his reply to the
group, Vincent T. Wasilewski, NAB
president, noted that each broadcaster
is responsible for what is broadcast over
his station, and that nothing in the
codes encourages any particular re-
ligion or endorses concepts that are
detrimental to those who profess athe-
ism. Mr. Wasilewski said he was refer-
ring the request to the radio code board
for its information,
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WRG, Warner in business

WRG/Dragoti Ltd.,, subsidiary of
Wells, Rich, Greene Inc., New York,
and Jack L. Warner, founder and
former president of Warner Bros. Inc.,
will produce motion pictures for the-
atrical distribution, it was announced
last week by Mary Wells Lawrence,
chairman and president of WRG, and
Mr. Warner. The youth of William
Bonney, known as Billy the Kid, will
be the subject of the first feature to be
produced by the partnership. The film
will be titled “Dirty Little Billy.” WRG/
Dragoti also plans to explore marketing
of special interest features and educa-
tional films.

Ski, racing shows on tap

Century Broadcast Communications
will distribute The World of Cup Ski
Championship throughout the U.S. and
set up a regional television network in
the northeast for Racing from Hialeah.
The half-hour horse-racing series, pro-
duced by wrtvi(Tv) Miami, began Jan.
16, and is scheduled to run through
March 20. The 90-minute ski program,
to be broadcast Saturday, Feb. 27, from

Heavenly Valley, Calif., is being tele-
cast by the American Telesports Net-
work and produced by ATN's parent
company, Transmedia, in cooperation
with Transworld International.

Sponsorship for both of the sports
programs will be sold by the local tele-
vision stations.

Program notes:

Inside Scotland Yard ® Scotland Yard,
an NBC News special, will be telecast
on NBC-TV in late March. The one-
hour program, which explores the work-
ings of the British police unit, was
produced by Lucy Jarvis, written by
Sidney Carroll and directed by Frank
Cvitanovich.

Partridge hatches spin-off ® Bobby Sher-
man and Wes Stern will guest star in
an episode of The Partridge Family on
ABC-TV that will serve as a pilot for a
new series on that network. Messrs.
Sherman and Stern, play song writer
and lyricist, respectively, who team to
write music for the singing family. The
pilot segment is called “Words and
Music,” coincidentally, the name of a

game show cancelled by NBC earlier
this season.

Announcer not rated “X” 8 Dick Strout,
internationally syndicated Hollywood
commentator, has joined Bill Burrud
Productions, Los Angeles, as narrator
of a series of one-hour television spe-
cials on Hollywood-related subjects.
First in the series is Rated X-Box Office
Bonanza. The in-depth, pro-and-con
study of adults-only movies will air on
the Chris-Craft TV stations (xCop[TV]
Los Angeles, KPTV[TV] Portland, Ore.,
WTCN-Tv Minneapolis) and then be of-
fered for national syndication.

TV show added to AFI collection ® The
American Film Institute, Washington,
has added a television show to its col-
lection at the Library of Congress for
the first time. The tape of the 90-minute
Merv Griffin program, presented by
Mr. Griffin in Hollywood to AFI direc-
tor George Stevens Jr., included a col-
lection of in-person interviews with
such silent-screen stars as Lillian Gish,
Jackie Coogan and Minta Durfee Ar-
buckle as well as a group of rare film
clips of the stars’ performances. The
show was aired Jan. 14.

Theledia

Wasilewski team in, activists wait

Restlessness hinted in failure of NAB to stem
growing tide of legislative-regulatory actions

A revamped administration takes over
at the National Association of Broad-
casters this week under the presidency
of Vincent T. Wasilewski, almost on the
sixth anniversary of his selection to
lead the NAB. Mr. Wasilewski as-
sumed his office on Jan. 26, 1965.

Mr. Wasilewski, flanked by three new
executive vice presidents, one of whom
was promoted from within, was given
a vote of confidence by the 44-man
board of directors of the NAB meeting
last week in La Quinta, Calif.

It was suggested, however, that unless
the association during the next year suc-
ceeds in turning the regulatory and
legislative tide, a new activist group on
the board will press for full-scale re-
organization.

This was evident in the remark of
one young director, completing his first
term, who said that Mr. Wasilewski had
picked his own team and that the board
expected him to deliver.

An old-time broadcaster, with scveral

separate terms on both the radio and
TV boards, observed that he had seen
inspired newcomers come and go and it
was the same story—from crisis to
crisis. He agreed that times, indeed, are
tougher, but that this is because changes
have taken place in direct ratio to the
advancing importance of the broadcast
media.

Early in the week-long meeting, the
TV board on a slim one-vote margin
approved the bulk of TV code review
board recommendations making adver-
tising time standards in the TV code
(see page 45).

The separate TV and radio boards
also approved budgets which for the first
time in NAB history have a built-in de-
ficit. The 1970-71 budget had projected
a $108,000 surplus based on income of
$3,280,000 and expenses of $3,172,000.
But extraordinary expenses entailed in
combating onerous legislative and regu-
latory attacks resulted in the association
winding up the year with a deficit of

$52,700.

For fiscal 1971-72, which begins
April 1, income is estimated at $3,297,-
250 and expenses at $3,369,688—for a
deficit of $72,438. This is to be met out
of surplus. The board is committed to
no increase in dues this fiscal year.

With a minimum of $150,000 ear-
marked as salaries for the three execu-
tive vice presidents, it seemed clear that
economies would have to be effected in
areas other than pure housekeeping
cutbacks. Each department chief will
select his own staff within the limita-
tions of his budget.

Administrative responsibility will de-
volve largely upon incoming stations re-
lations executive vice president, Grover
C. Cobb, broadcast vice president for
the Gannett Co. No stranger to NAB
affairs (he served two terms, 1968 and
1969, as joint board chairman), Mr.
Cobb has the task to cut back staff in
areas not otherwise assigned to govern-
ment relations and public relations
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which become the respective responsi-
bilities of Paul P. Comstock, the current
vice president for government affairs
and general counsel; and Paul P.
Haney, public relations vice president
for the Houston Astros and the Astro-
dome.

Most of the economies, it is thought,
will come through sharp cuts in travel,
printing, outside consultancies and other
“fat” that has accumulated over the
years.

Mr. Cobb, as station relations chief,
also becomes chief administrative offi-
cer of the association ("Closed Circuit,”
Jan. 18). He is expected to use the office
of the joint board chairman in Wash-
ington. The joint board chairman is
chosen by the new board at its organi-
zation meeting in June and ordinarily
is in Washington only intermittently.

Although the new executive vice pres-
ident appointments were generally ap-
plauded, some questions were raised
about what was described as the unim-
pressive legislative track record, which
implied criticism of Mr. Comstock.
Older board members, however, said
the political-rate legislation which had
passed both houses of Congress by sub-
stantial margins, would have been en-
acted over President Nixon’s veto had
it not been for the NAB’s all-out resist-
ance, directed by Mr. Comstock.

Joint board Chairman Willard E. Wal-
bridge, Capital Cities Broadcasting Co.,
Houston, who ends a two-year term
next June, made a fervent plea that
NAB act rather than react to industry
problems. The association, he said,
should initiate projects rather than be
constantly on the defensive.

Mr. Walbridge set three goals for the
industry:

B Achievement of a seven-year license
to correspond in length to the terms of
the FCC members. Broadcast licenses
now are for three-year terms.

® Take positive legislative and legal
action to reverse the Red Lion decision
and re-establish free speech in broad-
casting. In the Red Lion case (wGCB-
AM-FM Red Lion, Pa.), the U.S. Su-
preme Court held that the First Amend-
ment does not apply to broadcasting to
the same extent it does to other media.

B Initiate legal and legislative moves
to establish property rights in the broad-
cast signal. This relates to the increas-
ingly over-riding question of CATV, in
which cable systems use TV signals
without permission or pay.

Dale G. Moore, KGvo-Tv Missoula,
Mont., former chairman of the associa-
tion's Future of Broadcasting Commit-
tee, called for intensified effort toward
a “broad communications policy . . .
fto] preserve the present free broadcast-
ing.”

Noting that the FOB committee’s
goals were redefined last September,

when the committee’s membership and
its mission were expanded to cover
more than just CATV, Mr. Moore com-
mented that this “has not dampened en-
thusiasm nor dissuaded state organiza-
tions from building strength with con-
gressional representatives.”

Mr. Moore, who is also chairman of
the secondary TV markets committee,
called for standardization of cable-TV
advertising rates at a level “that will not
jeopardize local stations . . .” with their
fixed overhead, copyright, personnel,
equipment and facility costs. He also
urged support of a proposal calling on
the FCC to counsel and assist marginal
broadcasters in light of CATV compe-
tition.

The joint board, upon recommenda-
tion of its convention committee, con-
firmed Houston as the site of the 1974
NAB convention (at that city's down-
town civic center). The board also left
open the choice of the 1975 convention
site, but decided to depart from past
tradition, that saw conventions held in
Chicago for three years, with Washing-
ton as the site every fourth year. Pros-
pects are that Washington may be elimi-
nated as a future convention site because
of inadequate accommodations, and that
Chicago may be used less frequently in
favor of other major markets with ade-
quate facilities.

The 1971 NAB convention will be
held in Chicago March 28-31 at the
Conrad Hilton hotel as planned. Fea-
tured speakers, announced at the Cali-
fornia meeting, are to be the Reverend
Theodore M. Hesburgh, president of
Notre Dame University and chairman
of the U.S. Commission on Civil Rights;
Al Capp, cartoonist and currently col-
lege-campus lecturer on youth and drug
abuse; and FCC Chairman Dean Burch.
They will speak respectively at the Mon-
day, Tuesday and Wednesday luncheons.

Chicago also is the site of the 1972
convention. In 1973 the NAB is sched-
uled to hold its convention in Washing-
ton,

A change in the bylaws was proposed
by the r