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THE COMPETITION
There's never been a show as riveting as
Divorce Court.
Its gripping, real life portrayal of the

human drama behind divorce is winning custody of a strong and growing audience in
over 130 markets from coast to coast.
In New York, Divorce Court improves the
share in its time period by a phenomenal
33 %. In Philadelphia, 33 %. In San Francisco,

38%. And, Detroit and Boston report an
extraordinary 43% gain ovr last year's time
period. And these are just some of the markets that have witnessed the unbeatable
strength of Divorce Court.
Add the power of Div rce Court to your
line -up right now Because assing up an opportunity like this would b a crime.
Soumq: Nlelsen. Odom,

135
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General Electric buys RCA
State of the art in Journalism
Character issue cutbacks at FCC
NIPPER GETS NEW MASTER

o General Electric makes
Fifth Estate history with
record -breaking $6.28
billion acquisition of
RCA. PAGE 43. Industry
reaction is generally positive, although NBC
affiliates express hope that move will not slow
momentum of first-place NBC -TV PAGE 45 -47.

moves to reduce the
scope of its character qualification inquiries. PAGE

CHARACTER CHANGE O FCC
49.

although operating margins are increasing just as
rapidly. PAGE 96.
FCC Mass Media
Bureau recommends against approving
settlement agreement between NBMC and
Philadelphia stations. PAGE 104.
NEGATIVE RECOMMENDATION O

FCC officials and satellite
operators meet to discuss satellite interference
problems. PAGE 104.
MEETING OF MINDS O

MONEY FUND D

Conference committee sets FCC

and CPB funding levels. PAGE 106.

JOURNALISM 1985 o

Proliferation of hostage- taking
and hijacking crises in 1985 prompts newsmen
to rethink press's proper role in such situations.
PAGE 54. Networks keeping tighter rein on
expenses, causing some to be concerned. PAGE
so. Proliferation of satellite newsgathering
services is bringing changes to the network affiliate relationship. PAGE 62. On the radio front,
AM stations increase their output of news while
there are cutbacks on the FM side. PAGE 74.

O CBS says it will appeal
libel decision against WBBM -TV's Walter Jacobson.

BACK TO THE COURTS
PAGE 108.

ON HOLD D Poll closing
next year. PAGE 110.

bill won't be acted on until

FOR THE KIDS O

Jim Mooney says cable is
willing to talk about must carry, but new rules
must meet "basic tests." PAGE 121.

82.

BOUGHT AND SOLD o

OPEN EAR O NCTAs

Group W is focusing on children's
programing as part of public service effort. PAGE

Jones Intercable buys nine
cable systems from Tribune for $237.5 million.

STEPPING DOWN D Ben
ABC Radio. PAGE 88.
TWO -SIDED COIN o
revenue is strong

Hoberman retires from

PAGE 123.

Peter Fannon, president of
National Association of Public Television Stations,
sees new possibilities in public TV PAGE 143.
MAN FOR ALL STATIONS O

Financial study finds that
among Fifth Estate companies
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TWELVE PERFECTLY DEVIOUS
MOTION PICTURES FROM

CiroCC1osedCirc
In and out
SFN Companies is selling stations once
again. Two ABC affiliates, WJBF-TV
Augusta and wTVMITV) Columbus, both
Georgia, are on block, and Goldman Sachs
is believed to be already reviewing offers.
Glenview, III. -based SFN didn't even have
broadcasting group until last year but has
already turned around wFTV -TV Orlando,
Fla., at $60 million profit. TV properties
remaining, assuming Georgia stations are
sold, are WA PA -TV San Juan, P.R., and
28% interest in KBSC -TV Corona (Los
Angeles), Calif.-with option to
purchase remainder.

Oh, how money rolls in
Doubt that it's seller's market in TV
broadcasting? Gannett management
meeting was told last week that after
three TV stations owned by Detroit's
Evening News Association (which
Gannett is buying) were put up for bids,
more than 150 expressions of interest
came in and 45 money- on- barrelhead
offers. Knight -Ridder won KTVY(TV)
Oklahoma City; WALA -TV Mobile, Ala.,
and KOLD -TV 'ILcson, Ariz., at $ 160
million (BROADCASTING, Nov. 18).

Go -slow signal
Report filed late last Friday on budget
reconciliation package containing FCC
authorization (see page 106) is expected
to contain language directing FCC to
proceed cautiously in granting waivers of
its ownership rules. Expression of concern
by Congress is result of FCC's decision
to grant waivers to Rupert Murdoch
(BROADCASTING, Nov 18). Language
may also affect General Electric's decision
about asking for waiver regarding
ownership of grandfathered NBC radio
stations in three markets where radio -TV
combinations under FCC rules must be
broken up (see "Top of the Week").

New accession
appears all but certain that Trygve
Myhren, chairman and chief executive
officer, American Television &
Communications, will be elected new
chairman of National Cable Television
Association at next board meeting prior to
annual convention in Dallas next March.
Need to devote time to management reorganization at ATC prevented Myhren,
then vice chairman, from stepping up to
post at last convention. Reorganization is
completed, and Myhren feels he'll be able
It

to find time job requires.

Because of Myhren's inability to run for
top job in June, Ed Allen, president of
Western Communications, was re- elected
chairman for second term and William
Strange, vice president, corporate
development, Sammons
Communications, elected vice chairman,
taking over from Myhren. At March
meeting, Strange is expected to step down
and James Cownie, president,
telecommunications group, Heritage
Communications, and current treasurer of
association, to make run for vice
chairmanship as heavy favorite.

Glimmering hopes
NBC walked away from Western Cable
Show two weeks ago with commitments
from cable systems for carriage of its
cable news service into two million
homes -good first step toward its do-ordie goal of 13.5 million homes by end of
January. Nonetheless, betting among
cable operators seems to be against NBC's
achieving goal. One top -10 MSO chief
put current odds at two-to -one against.
One reason odds are getting long is
Ted Turner, who views NBC cable venture
as threat to his CNN and CNN Headline
News. In effort to keep affiliates happy,
'limner is offering volume discounts for
news services starting in 1987. Another is
loss of Tele- Communications Inc., largest
MSO, as customer. TCI encouraged NBC
to get into business, but it has become
among first to tell NBC, 'No sale.'
According to TCI executive, NBC
showed little flexibility in negotiations.
What's more, he said, Turner showed
himself to be "cable friendly" by shucking
plans for programers-only C -band direct
venture and extending C -band direct rights
to TCI.

No ho -ho

Santa Claus will skip ABC this year.
ABC department heads are passing word
that raises for employes earning $30,000
annually or more who are also are part of
bonus program will be deferred until
March 31, for those making $30,000 or
more but not receiving bonuses, until
Feb. 17. Raises for employes with
restricted stock options will be on ice
until next June.
Average raise for employes getting one
will be 5%. Raises are usually awarded to
ABC employes at beginning of calendar
year. Deferments are said to reflect
combination of network's performance
and soft advertising climate. ABC
Broadcasting Dec 16 1985

spokesman said deferments and caps
were instituted "to keep costs growth more
in line with inflation."

Off -screen talks
National Association of Broadcasters'
decision to ask FCC to extend its deadline
for comments on must -carry rulemaking
(see story in "Top of the Week ") indicated
private discussions between broadcasters
and cable are going on, and they are. Last
week National Cable Television
Association President James Mooney met
with John Summers, NAB executive vice
president for government relations. NAB is
known to be looking for viewing test
acceptable to cable. Likely starting point
for test was provision in 1982 cable
copyright legislation that would have
required cable systems with 36 or fewer
channels to carry any station having 1% or
more share of viewing hours in noncable
homes or 2% share in all TV houses.

Birdsnatching
Satellite industry, concerned over trade
press talk of deliberate interference to
satellite signals, has another worrywhole satellites themselves may be
vulnerable to hijackers attempting to
break into computer -controlled radio
telemetry channels used to run space
stations. Hypothetical account of such
disruption, moving satellite or taking
over its transponders, was floated to home
satellite trade magazine and eventually
quashed. But its achievability was
confirmed by at least one satellite
industry expert, Taylor Howard, head of
SPACE, director of research and
development at consumer satellite
manufacturer, Chaparral
Communications, and member of NASAGalileo Jupiter project. Howard
confirmed hijacking could be done, and
added it would most likely result not in
illegal control, but in destruction, of
satellite.

Breaking up
In response to trend toward regionalized
buying and selling in spot television, Blair
Television will open its 18th office in
next few weeks at Denver, responsible for
business there and in Salt Lake City

areas. Denver has been handled for Blair
out of Dallas and Salt Lake City out of
San Francisco. Approximately 40% of
national spot television industrywide now
originates outside New York, Chicago and
Los Angeles.
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Sounds reasonable
As a way out of the must -carry morass, the
Community Antenna Television Association has suggested that cable systems decide which local television station they want
to carry and then enter into long-term agreements to carry them for a nominal amount,
for instance, $1 per year (see story, page
122). It may be a good idea, but its not a
novel one.

American Television & Communications,
the nation's number -two MSO, has been
toying with the idea of local carriage agreements for several years. According to
Trygve Myhren, chairman and chief executive officer, ATC broached the idea to CBS
four years ago. The carriage contracts would
have required each ATC system to carry at
least one CBS affiliate, he said, and would
have precluded either party from charging
the other for carriage. CBS discussed the
proposal and variations of it with ATC, he
said, but, in the end, rejected it.
ATC has now resurrected the scheme in
the wake of the elimination of the must carry rules by a federal appeals court last
summer, Myhren said. In the upcoming
weeks and months, he said, ATC officials
will approach group broadcasters and individual stations with the promise of carrying

their signals on ATC systems for little or no
money as long as there is "no major change
in the business environment" such as the
elimination of cable's compulsory copyright
license.
"I think putting something down in writing ... would calm the waters a bit," Myhren said. There has been "massive paranoia"
among broadcasters ever since the must carry rules were eliminated, he said. The
broadcasters' "paranoia," he said, may stem
from their abuse of the must -carry rules
when they were still in effect, forcing cable
systems to carry duplicative signals and all
signals in hyphenated markets without any
concern for the impact it had on the systems
and their subscribers. "Maybe the broadcasters feel that if they could be that unreasonable cable operators could be that unreasonable," he said.
"The key here is it's got to be our decision
[on what signals ATC systems carry]," Myhren said. "We must protect our First Amendment rights-our right to decide."
Myhren believes that broadcasters who
are offered the contractual guarantees will
jump at the opportunity. "What can they
possibly lose," he said. "For them not to take
advantage of this would be the height of
ignorance."
Even though cable operators have the up
,

Cable's scrambling plans
The chart below comprises the major basic and pay -per -channel cable programing services
committed to scrambling their satellite feeds. Most, but not all, have settled on when they will
begin scrambling -some are waiting to see how many of their affiliates are willing to buy
headend descramblers. Likewise, most, but not all, have adopted the M /A-Com Videocipher
II scrambling system. Because of its popularity, Videocipher II has become a de facto
industry standard and it likely that services that have not already adopted a system will
adopt Videocipher II. The chart also shows those services for which Tele- Communications
Inc. has acquired the home satellite rights. TCI plans to offer the services to home dish
owners within its cable franchises and in surrounding areas at prices comparable to those it
charges its cable subscribers. TCI plans to launch the project early next year, even though
most of the services will not yet be scrambled. Superstations wtas(tv) Atlanta and woR-w New
York cannot assign their home satellite rights to TCI or any other packager until copyright law
can be clarified or reformed to permit it.

Service

Start date

MA/Cam system

yes
yes
yes
yes
yes
yes
yes

Arts & Entertainment
BET

CBN
Cinemax
CNN
CNN Headline News
Disney Channel
EMI (WOR-TV)

Fourth quarter

Jan. 15
July 1
July 1
mid -year
March

TCI

yes
yes
yes
yes
yes
yes
yes

ESPN

Home Box Office
Lifetime
MTV
Nashville Network

Nickelodeon
Satellite Program Network
Showtime
SSS (WTBS)
The Movie Channel
USA Network
VH -1

Jan. 15
Dec. 31

yes

July

yes
yes
yes
yes
yes
yes
yes
yes
yes

1

July 1
Third quarter
May
Third quarter
May
Fourth quarter
July 1

yes
yes
yes
yes
yes

-

yes
yes

yes
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per hand as a result of the appeals court
decision, ATC has no intention of bleeding
broadcasters. "All I want to do," Myhren
said, "is make sure ATC systems are signed
up with appropriate programing and make
sure our systems and the broadcasters in
their markets are friendly."

Philadelphia connection
Comcast and Cable Adnet said last week
they have formed the Philadelphia Cable Interconnect, a new regional cable advertising sales company to sell advertising on cable systems in the Philadelphia market.
There are 750,000 cable subscribers in that
market, a number expected to grow by at
least 250,000 if the city itself ever gets
wired. Comcast will act as the managing
partner of the venture and will be responsible for the interconnect's day -to-day operations, while Adnet will supply its cable
sales expertise. The interconnect will also
place cable spots in distant markets for
Philadelphia -based advertisers.

Scrambling for legislation
Representatives of the home satellite industry, fearful of the impact the scrambling of
cable services' satellite signals may have on
their industry, are pushing bills in Congress
to impose a two -year moratorium on scrambling or guarantee home dish owners access
to scrambled programing at "fair and reasonable" prices.
Although the bills have attracted a number of sponsors, the industry's lobbyists
have been unable to find a sympathetic ear
in one of the places that matters most

-the

House Telecommunications Subcommittee.
At the Western Cable Show, Tom Rogers,
senior counsel to the subcommittee, indicated that the home satellite industry would
have to prove a need for legislation before
Congress would act. Complaints that the
prices some of the cable services plan to
charge on an a la carte basis are too high
have "fallen on deaf ears," he said. It's hard
to be concerned about CNN charging $20 a
year for a subscription, he said, when Time
magazine charges between $50 and $60 a
year. Rogers called Tele- Communications
Inc. 's announcement of a package of at least
15 scrambled cable services at prices corn parable to those it charges its cable subscribers a "positive development."
It wasn't all bad news for the home satellite crowd. Rogers reiterated the subcommittee's promise to hold hearings on scrambling next year, when the home satellite
industry will be able formally to make its
case. He also said Congress will watch
closely to see whether competition develops
in the distribution of cable programing in
the home dish market. "The government
has a role in encouraging competition," he
said. The home satellite market "cannot be
allowed to become an exclusive arm of the

"Some People
Are Timid And Shy,
Quiet And Reserved,
And Never Speak
Above A Hush...

And Then There's

(z
The Original -Why Wait?
When Bea Arthur and
Rue McClanahan get together,
these girls are as good as gold.
Join the First Ladies of Comedy
for 141 half- hours.

EE

EMBASSY

cable industry," he said. "The more people
serving the market, the better."

Weekend Playboy
Playboy has started testing a three-day version of the Playboy Channel in selected markets. The trial service has been dubbed
Playboy Weekend, although it will actually
run on Thursday, Friday and Saturday
nights, usually between 8 p.m. (EST) and 6
a.m. the following day.
The first system to go with the three -day
service was American Cablesystems' suburban Chicago system, which has 28,000
basic subscribers. American, like most of
the franchisees in the 15 markets in which
the test will be rolled out over the next
month or so, had not carried the seven-day
Playboy Channel. Eric Schultz, vice president, American Cablesystems, said the Chicago system launched Playboy Weekend on
Nov. 8 and in a month's time had signed
over 1,000 subscribers. "We're using low key marketing" to promote the service, said
Schultz, including the use of print ads, mailers and direct sales pitches, but no on-air
promotion. American is charging $4.95 for
the Weekend channel.
The seven -day service, said a Playboy
Channel spokesman, is usually priced at retail between $7.95 and $11. The spokesman
declined to say how much it charged operators for either edition of the channel, but it's
understood that American's Chicago system is grossing "better than 50 %" of the retail price for the three -day service, according to one source at the system. The 15market test of the three -day service will last
at least three months and perhaps longer, a
spokesman said, so that management may
analyze connect and disconnect rates for
the service.
Playboy has been plagued with one of the
highest chum rates in pay television, one
reason it is exploring the viability of a parttime channel. Research has also indicated
that Playboy Channel subscribers watch the
service more heavily during weekend hours
than any other time of the week.

Cable crackdown
The cable industry's pursuit of unauthorized
SMATV operations continues. The latest
targets: the Covered Bridge Condominium
Association, Lake Worth, Fla., and Johnson
House motel, Lubbock, Tex. Both were
charged in federal suits with illegally intercepting cable programing in violation of the
antipiracy provisions of the Communications Act.
The suit against Covered Bridge, which
oversees a 962-unit condominium, was
brought by Showtime/The Movie Channel
and its two local cable affiliates, Sunbelt Cable Ltd. and Sunbelt -Denntronics Cable Ltd.
The suit against Johnson House was
brought, by HBO, Showtime/TMC, ESPN,
Cox Cable Communications and Transvideo
Corp.

Free dishes
RCA Americom is giving away satellite
earth stations to the first 100 cable systems
that apply for them. But there are a few
catches. To qualify for a dish, the cable system must have 2,500 or more subscribers. It
must not already be receiving programing
from RCA Americo's Satcom IV satellite,
but must have a contract with one of the

Satcom IV programers to begin doing so.
And it must promise to keep the free dish
aimed at Satcom IV.
The whole idea of the give-away program
is to give the cable services on Satcom IV a
boost in their marketing efforts and, perhaps, attract additional cable services to the
bird. In announcing the program at the
Western Cable Show, Kurt A. Thoss, vice
president, video /audio services, RCA Amer icom, said the satellite offers cable systems
some 20 different cable services, "which
means that accessing the satellite provides
outstanding opportunities for system operators to increase their penetration in their
franchised area and increase their revenues
per subscriber."
According to RCA, Satcom IV programing now reaches 1,300 cable systems serving some 13.5 million homes.

enter their orders for the films.
Telstar President Joe Corazzi said two of
Telstar's four planned channels would run
the same first-run movies each month (between four and six, on average). A third
channel, he said, would offer some of those
same films in addition to other "high demand" films that aren't new releases. The
fourth channel would be used solely to promoted the service. Corazzi said Telstar was
developing a national 800 -number order-entry system that would relieve system operators of added customer service representative costs. He said operators (none have
signed on yet) would receive 40% of the
gross PPV revenues while Telstar (which
will be carried on Telstar) and the program
suppliers would split the rest. He said "all
the major studios" had agreed to supply
films to the service but that no deals had
been signed.

PPV order entry
Showtime/The Movie Channel Inc. said last
week that it would start a test next June,
with AT&T and CableData Inc., of a pay per -view order-entry system at Viacom's
Milwaukee cable system. The order-entry
system would be based on AT&T's automatic number identification technology
(ANI) and, if successful, could be used nationwide. The technology enables PPV subscribers to dial a toll -free 800 number to
place a PPV order.
In the test, calls will be processed through
AT &T's switched packet network and routed through a customer verification center in
Cleveland. From there, computerized
instructions will be transmitted back to the
system, either authorizing or rejecting
transmission of the requested event. Show time/TMC's Scott Kurnit said the company
was optimistic. "We think we like the 800
technology," he said last week, "because it
can process orders in a big way and very
quickly." Each transaction takes only a few
seconds, and the test will try to verify how
many calls the system can handle in a short
period. CableData's role in the test is to feed
all of the ANI data from AT &T into its own
billing computer, interpret the data and produce instructions for program delivery and
billing.

PPV producers

-

A new angle to pay-per -view services
multichannel PPV
the basis of two new

-is

services unveiled at the Western Cable
Show (BROADCASTING, Dec. 9). They are the
World Video Library based in Fort Worth,
and the Los Angeles -based Telstar. WVL,
which has spent the last two years developing technology for an impulse PPV system,
has signed an agreement with United Cable
to select one of its systems as WVL's first
affiliate. If WVL's PPV service, dubbed
Home Video Club, meets United's expectations, a second United system will launch
the service later in 1986, said WVL President John Ratliff. Ratliff said systems would
get 35% of the net revenues generated by
HVC. He said operators would have the option to either buy or lease the PPV equipment, or, as a third option, have it installed
for a service fee. HVC will offer four to six
movie titles each month, tailored to individual markets, and rotated among four PPV
channels. Subscribers will receive a box to
Broadcasting Dec 16 1985
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X -Press update
the Boulder, Colo., financial information service, said it has acquired commitments to carry the service from cable affiliates with a total universe of two million
subscribers. It will launch X- Press, a general
text information service with an emphasis
on business and financial news, some time
this month or in the first quarter of 1986,
said Paul Maxwell, X-Press president. The
service, said Maxwell, is now compatible
with Apple personal computers. (Previously,
subscribers needed IBM -compatible PC's.)
Cable systems committed to launching XPress include Tele- Communications Inc.'s
Pittsburgh system and Oceanic Cable in
Honolulu, owned by American Television &
Communications Inc. Launches are also
scheduled for systems in Miami, the Detroit
suburbs and systems in New York, California and Indiana. The service debuted in
Boulder earlier this year. Three new features
being added to X -Press include McGraw Hill
Express, Business Week Summary and
Standard and Poor's Market Scope, news
summary services owned by McGraw Hill,
which has a minority interest in X- Press.
X- Press,

Computer feeding
Data Broadcasting Corp., a Vienna, Va.based venture owned by Merrill Lynch, Financial News Network and others, will
launch three financial information services
to a narrow target of cable subscribers
FNN viewers with personal computers. The
services are a market summary, delayed
market quotes and "real time quotes. DBC
will process financial data from Merrill
Lynch in New York and feed it to FNN's
Santa Monica, Calif., headquarters. From
there, the data will be inserted in the FNN
vertical blanking interval and fed to cable
systems via Satcom 3 -R. Subscribers, which
pay from $35 to $100, depending on the
number of services they take, may receive
the DBC services through a box controlled
by the company's proprietary technology.
The box feeds the data into the subscriber's
PC. Currently, the DBC receiver must be
used with IBM PC's, but DBC executives
said they are working to make the technology compatible with other PC lines. DBC
said it will pay affiliates $1.50 per month per
subscriber, and expects 1 % -3% penetration
of the subscriber universe.

-

Through these portals
pass the most beautiful people
in the world!

W18-34/W18-.49/W25--54.

M18- 34/M1ß- 49/M25 -54.

MTM Enterprises. Inc 1985

Superb young adult demos
are the strength of "St. Elsewhere :'

s.

It reaches more women 18 -49
and 25 -54 in every thousand
households than any other prime time series!

Superb young adult demos
are the product of "St. Elsewhere's"
emotion -packed, award-winning
drama... its crisis -charged hours
with comic relief.

Superb young adult demos
are the most saleable commodity
in television audiences today.
Your lucrative alternative is...

St. Elsewhere
Another MTM production from

Victory Television
New York (212) 687 -1516, Chicago (312) 790-3030,
San Francisco (415) 388 -4030, Atlanta (404) 980 -2552
Source: NTI,1984.85 season averages.
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Tobacco ads attacked. In line with its goal of a "tobaccoless society" by the year 2000, the
American Medical Association's 371 -member House of Delegates voted last Tuesday (Dec.
10) to support a ban on advertisements and promotion for tobacco products ( "In Brief," Dec.
9). Passed by a "definitely overwhelming" voice vote, the resolution encompasses advertisements and promotion for all tobacco products; sporting activities sponsored by tobacco
companies; handing out free samples or coupons for cigarettes, outdoor billboards and
skywriting, an AMA spokesman said. (Cigarette ads have been prohibited on the electronic
media since January 1971.) In other action, the AMA also voted to refer consideration of a
ban on beer and wine advertising to the AMA board of trustees for further study, to be voted
on perhaps as early as June, the spokesman said.

I

Celentano Brothers Inc. o As part of
$1- million advertising budget in first
quarter of 1986, advertiser will begin
using spot TV in January in New York,
Philadelphia and Houston to introduce
line of light gourmet Italian frozen food.
Commercials will be shown in all
dayparts. Target: adults, 21 -54, Agency:
Margeotes Fertitta & Weiss, New York.

Toro Manufacturing o Snow thrower will
be advertised in two -week flight starting
in late December in about 30 markets
throughout U.S. Commercials will be
placed in news programing. Target: men,
35 and older. Agency: Campbell Mithun, Minneapolis.

Wilkinson Sword Blade o Company
will launch six -week flight in about 20
markets in late January. Markets include
Cleveland, St. Louis, Pittsburgh and
Pensacola, Fla. Commercials will be

slotted in prime and fringe periods.
Target: adults, 25 -54. Agency: Burton-

Campbell, Atlanta.
Coca -Cola USA o Current campaigns
for Mello Yellow and Sprite soft drinks,
running in three markets, will be
expanded in early 1986 to about 25
markets. Spots will feature actor Jim
Varney as Ernest P. Worrell ( "Hey Vern ").
Commercials will be carried in all
dayparts. Target audiences for Mello
Yello, 12 -24; for Sprite, 12 -34. Agency:
Carden & Cherry Advertising, Nashville.
I

I

RADIO ONLY

I

I

Land -O-Lakes Agricultural Services o
Various fertilizer and feed products will

Vars
Nfl
Since 1%5, the Associated Press has produced

annual recordings, highlighting the years top
stories. They feature the voices of the past's
most powerful, prophetic and profound newsmakers, including draft resisters, presidents,
and men on the moon.
They'll take you back to places that
will 11w forever in American history with
on- the -spot reports from Vietnam, to the
Democratic National Convention in Chicago,
to the Congress that deliberated the

-

impeachment of a president
And now you can have it all
all 21 years in a single collection of cassette
tapes, and all for one specially reduced price.
Purchased separately, the cassettes would cast
$500. But now, you can hat them for your
production archives for just $295.
To order }outs, send a check or money
order to: The Associated Press, 21 Years in
Sound, 1825 K Si, NW, Washington, D.C.
20006. Attention: Mark Huirlan.

-

mAroclated Press BroaLt Serurcer. Wlithouta doubt.
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be spotlighted in first -quarter 1986
campaign in large number of markets in
Iowa, Minnesota and North and South
Dakota. Commercials will be placed on
farm programs or those appealing to
farmers. Target: men, 18 and older.

Agency: Kenrick Advertising,
Minneapolis.
Delta Airlines o Schedule for 1986 is
being planned with advertiser slated to
use general market radio, starting in
mid -January, for 40 weeks in Washington,
Philadelphia and Boston and for more
than 20 weeks in more than 20 black
markets. Commercials are slated for all
dayparts. Target: men, 25 -54. Agency:
BDA/BBDO Inc., Atlanta.

Kuppenheimer's Men's Clothes o Retail
outlets will be promoted in post Christmas campaign for two weeks in
large number of markets including
Baltimore, Denver, Detroit, New Orleans
and San Francisco. All dayparts will be
used for commercial messages. Target:
adults, 25 -54. Agency: BDA/BBDO Inc.,
Atlanta.
Toyota Trucks o Four-week flight is set

TVB report. NB figures show that total
television advertising for the first nine
months climbed by 4 %, to $13.95 billion,
with national spot TV increasing by 9 %, to
$4.13 billion, and local spot TV gaining
12 %, to $4 billion. According to TVB, network TV advertising dropped by 4 %, to
$5.81 billion. Roger D. Rice, president of
NB, is optimistic about prospects for the
balance of 1985 and for 1986. He pointed out that political advertising in 1986
congressional, state and local elections
will add an estimated $170 million to
$200 million in commercial television advertising revenues, all placed with national spot or local television. He believes
that national spot TV will benefit from
greater emphasis on targeted advertising by clients. Rice also noted that without the Olympic advertising distortion,
network television will "have more favorable comparison in both fourth quarter of
1985 and in 1986."

Marlo Thomas is

THAT GIRL
136 HALF-HOURS IN COLOR
with proven appeal: five
prime time and three daytime seasons as one of the top performers on
the ABC Network, consistently attracting young women, teens and
children.
And friends? She's got some of the
funniest in the business, including
Carroll O'Connor, Jerry Van Dyke,
She's a girl

Richard Dreyfuss, Rob Reiner,

Robert Alda, Sid Caesar, Penny
Make a date with THAT GIRL toMarshall, George Carlin, McLean day, and she'll give you something
Stevenson, Danny Thomas, Carl to smile about!
Reiner, Cloris Leachman, Dick Van
Patten and Milton Berle, to name
just a few who are always dropping
by to add to the fun.

REEN

PROGRAMS INC.
DIVISION OF WORLDVISION ENTERPRISES INC.
660 Madison Ave.. New York. NY 10021 (212) 832-3838
9465 Wdahue RNd.. Beverly Ms. CA 90212 (213) 273.7667
625 N Michigan Ave.. Chicago. IL 60611 (312) 642.2650
A

ï

Armco,

Source: NTI/NAC Sept. 1966 -April 1971
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NATIONAL SWEEPS!
IT'S

WORTH 12 MILL1

INSTANT

WINNER

368,
CXD 2599
SOG 6017
NDR 5193
LFITI

FOR HOME VIEWERS
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RNYWHEBE. 115F

9866517892

ID C

KES...
N DOLLARS.

WinAmerica Sweepstakes
-the new, first -run, half hour strip where home
viewers will win 6 million
dollars...and studio contestants can win prizes and cash
totaling as much as another
6 million dollars.
Beginning July 1,1986, 20 million

WinAmerica Sweepstakes cards will
flood the country by mail.
Additionally, millions more will be
made available through major
publications, and national retail and
fast food outlets to give everyone in
America the chance to share in the
WinAmerica Sweepstakes

-SWEEPSTAKESE

V37E111529

597219S31S

WinAmerica Sweepstakes is
fascinating and fast -paced. Its fun to
watch and fun to play. And winning
is a snap. Ifs as easy as not having to
be there.

The host, M.G. Kelly

a fresh

talent. He's M.C. of America's #1
adult contemporary radio show
heard on over 300 stations with a
giant following of women 25 -54.
WinAmerica Sweepstakes will be
supported by a multi -million dollar
consumer advertising and promotion

campaign from MCA

Void Where Prohibited By Law.

is

TV.

See for yourself how simple
it is -and how well it works.

INTV Century Plaza Hotel
Suite 622 -628
NATPE The Westin Canal Place
28th Floor

MCATV
No Purchase Necessary.

1985 Umversol Coy Swims Inc All nghls reserved.

to kick off in early February in about 12
markets. Commercials will be
positioned in all time periods. Target:

ea

men, 18 -34. Agency: Dancer Fitzgerald
Sample, New York.
Republic Airlines o Six -week

Broadcasting Publications Inc.
Founder and Editor
Sol Talahoff (1904-1982)

Lawrence B. Taishoft, president.
Donald V. West, vice president.
David N. Whitcombe, vice president.
Jerome H. Heckman, secretary.
Philippe E. Boucher, assistant treasurer
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Reflections on 15'a. Research study completed by Doyle Dane Bernbach, New York,
acknowledges clear trend toward increased use of 15- second TV commercials, but there is
also strong evidence that consumers may not be ready as yet to accept change. In fact,
study points to consumer preference for fewer/longer versus more/shorter by 3 -to-1 ratio.
Study was conducted for DDB among 1,000 adults by R. H. Bruskin Associates. DDB also
observed that about one -half of television viewers overestimate amount of commercial time in
typical prime time television hour, believing that 15 or more minutes are devoted to
commercials during hour. DDB says that in 1986 there will be greater on -air competition from
more commercials competing for viewers' attention, and possible viewer resistance to what
may be perceived as increased impingement on entertainment time. Agency concludes
there will be stronger demands on marketing teams to identify significant single messages
that can be accommodated in 15 seconds; there will be greater demands on agency creative
teams for effective communications, and pressure on media for creative commercial
placement.
Test-market cities. Dancer Fitzgerald Sample has released 1985 edition of its "Guide to Test
Marketing," which lists 42 cities it considers superior for new product try-outs. Each of DFS's
42 recommended test market cities met following criteria: acceptable availability of strong
local media; minimal spill -out and spill -in of media into and from surrounding cities; age,
education and income averages comparable to national averages; manageable size
(between 150,000 and 1.3 million households) and reasonable media values. Copies of 400page guide are available from DFS at 405 Lexington Avenue, New York 10174. Price is $350.

Long -term alliance. Procter & Gamble Co. has extended its association with Miss Universe
Inc., covering sole sponsorship of Miss Universe, Miss USA and Miss Teen USA Pageants
through 1991. P &G has been exclusive sponsor of Miss Universe and Miss USA since their
start on television in 1960; Miss Teen USA was added in 1983. Pageants have been telecast
continuously over CBS -TV since 1960. P &G is represented by Leo Burnett USA, Chicago.
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IN TV SALES TODAY,
BEING SMART
AND AGGRESSIVE
IS NOT ENOUGH.

Companies all over the country are
realizing a third ingredient is necessary.
Professional training. To raise performance to the higher levels demanded in
today's competitive world. That's why
companies all over the country are turning to the Antonelli Media Training
Center. Antonelli-trained people know
how to sell specials and sports and how
to increase share.
They know how to develop selling
strategies, set up vendor programs and
make persuasive presentations.
They produce because they know the
business from local sales to the
rating book to closing the sale.
To get salespeople and managers with this kind of intensive
training working for you, do
one, or both, of two things

i

You can hire our graduates the way
Katz, Storer, HKT, MMT, Seltel, Taft,

Metromedia, WBAY, KWGN, WXON,
and WVAH have done. Just call us with
yourjob opening.
Or you can hire us. We'll train any
level of your current staff from salesperson to sales manager.
Many of the industry's smartest, most
bottom-line oriented companiessuch as
KWGN, KRLD, VVDAE WSOC and lCIVT
have benefitted from this investment in
their staffs productivity. Either way, webelieve you'll see the dramatic improvements

many others have seen.
For more information,
call today. After all, if you want
to travel at full-speed, you
can't have an engine going
at half- speed.

ANTON Li MEDIA
TRAINING CENTER
20 West 20th Street, New York, New York10011 (212) 206 -8063
MIICACIUMEDM

MM HG CENTER MC

LCp5ED

BY

DE NY STALE

DEPT. OF EDuLATON
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KNIGHT RIDER David Hasselhoff stars in this

UNIVERSAL PICTURES DEBUT NETWORK II The only group

high -powered adventure hour with the perfect
demographics for syndication.

of theatrical movies, making their broadcast debuts, that

SIMON & SIMON The action series with the

light touch. A favorite among young adult audiences
especially women 18 -49.

could possibly match and, even, surpass the
generated by
excitement, promotability and ratings
the enormously successful Debut Network I.

per

-

One of television's top -rated series,
with all the fast -paced action and rousing humor
needed to make it big in syndication.

THE A TEAM

Jane Curtin and
Susan Saint James
star in this
fun -loving
half -hour sitcom.

UNIVERSAL'S MARVELOUS 10 The comedy is free-wheeling,
the action is non -stop, and the fantasy is out-of -thisworld in this superb group of feature films with
special appeal to kids, teens and young adults. They're
the perfect way to generate giant numbers in the
all -importart 4 -8 p.m. time block.

UNIVERSAL PICTURES

This outrageous, first -run. weekly, half -hour,
music -comedy series is soaring into a hilarious
second year. Advertiser -Supported.

PUTTIN' ON THE HITS This season's top -rated
weekly, first -run, half -hour is coming back for a third year.

FTV

BLACK SHEEP

SQUADRON

EXPLOITABLE 13

8

PRESTIGE 13

Top box -office stars and extraordinary production values

combine to deliver two highly promotable groups of
theatrical motion pictures making their broadcast debuts.

Advertiser-Supported.

Robert Conrad battles,
laughs and loves his way
through this high -spirited
WWII off -network action
hour. A giant syndication hit.

OPERATION PETTICOAT John Astin and Jamie Lee Curtis
star in this zany half -hour, off -network sitcom about a
pink submarine in Japanese waters during WWII.

Rex Smith wages a
high -tech battle against crime in this
action packed, off -network hour.
Advertiser -Supported.
STREET HAWK

ENCORE PROGRAMS

A catalog of some of

the finest and most
successful series from
Universal Television,
including such favorites as...

c 1985 Universal City Studios Inc. All ngms reserved.

superstar Barbara Eden is
busy turning small town life upside -down in this engaging
half -hour, off -network sitcom.
HARPER VALLEY Television

VOYAGERS! /WHIZ KIDS 52

weeks of off -network action targeted to young
adults, teens and kids: Voyagersl- exciting sci-f fantasy. Whiz Kids
follows the adventures of a group of computer -happy teenage detectives.
Advertiser-Supported.
i

-

Wagon Train
Switch
It Takes A Thief
Best Sellers
The Men From Shiloh
Five Star Mystery
The Bold Ones
Ironside
Rod Serling's Night Gallery
Run For Your Life
The Deputy
The Name Of The Game
Mickey Spillane's Mike Hammer
Boris Karloff Presents Thriller
and Dead End Kids Movies

campaign is planned for January start in
about 30 markets. Commercials will run
in all dayparts. Target: men, 25 -54.
Agency: Dancer Fitzgerald Sample,
New York.

RADIO AND TV

r-

Associated Milk Producers Inc.
Campaign on radio will begin this week
for three weeks in 35 markets,

Va day

TV effort that
started last week in 33 markets.
Commercials will be carried in all
dayparts. Target: women, 25 -54. Agency:
Crume & Associates, Dallas.

complementing two -week
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A broadcasting industry commentary from Martin Rubenstein, consultant, Washington
a newer technology, started our industry; it will be other newer technologies that
will move it forward and have it prosper
further. And there's no limit to the fields in
which these new technologies can be applied. If the educational applications are extended to mobile museums or new methods
of helping the handicapped, one begins to
recognize some of the possibilities. This also
affords new revenue opportunities for both
public and commercial broadcasters.
No one can confidently predict when or
how these new technologies will produce
great profits. We can be certain nonetheless

then

Moving forward by
going back to basics
Two articles in a recent edition of The Wall
Street Journal spelled out a dichotomy that

many believe defines the communications
industry today. One article reported yet another industry acquisition carrying a mega multiple price. The other reported on the
combination of television and telephone
technology to bring a higher quality of education to Dime Box, Tex. The fortuitous juxtaposition of these two stories illustrates our
past and our future- although the former
will be prologue to and can provide a vital
foundation for the latter.
Broadcast properties have no doubt been
undervalued for too long. The recent spurt of
transactions, for the most part, gives just
recognition to valuations based on past performance and expectation of future growth.
Recently, the long dormant economic value
of cable systems has also been recognized.
These transactions recognize the continuously expanding opportunity that commercial broadcasting has afforded. Broadcasting
revenues
direct product of the explosion
of advertising that has marked American
commerce since World War II-have provided surreal opportunities for economic
gain. Broadcasters who provided the media
for the advertisers' messages have prospered
mightily.
Unquestionably this country has spawned
the most creative and innovative communications system in the world. The plethora of
choices in news and entertainment is not
matched anywhere else. The diversity in
electronic communications is likewise unparalleled. Whether it is via over-the -air
broadcasting, cellular telephone, hard -lined
cable or video /audiocassette recording, the
consumer has a vast range of choices. And
each of these choices is of the highest technical quality.
Similarly, the quality of production and
the diversity of choice in broadcast programing are unmatched. In public or commercial
broadcasting, the American audience has the
opportunity to be informed accurately or entertained as nowhere else in the world. Others in the global communications community -both friend and adversary-can see and
often envy our diversity, freedom, access
and skills as satellite transmissions allow
them to witness how we operate.
Yet a reappraisal in this country is appropriate, particularly with regard to advertisersupported programing. First there are new

-a

that it will happen, and we already can identify some of the vehicles. We knew the potential of satellite distribution for a long

Martin Rubenstein is a communications
consultant in Washington. He was formerly
presidenVchief executive officer of the
Mutual Broadcasting System (1979 -1984) and
vice president/general manager of ABC
News (1969- 1978). During his presidency
Mutual became the first commercial radio
network to be distributed by satellite.

players -barter syndication and advertising
on cable, among others-that are affecting
national video dollars. A lot of what is happening in video is a replay of what happened
in radio when the number of stations and
networks grew faster than the available advertising dollars, even though radio advertising was growing in geometric progression.
In addition, TV advertising is not increasing at quite its former rate. As the economy
slows, as the audience is fractionalized by
alternative communication forms, some of
the assumptions concerning future television
growth will have to be re- evaluated.
Does this mean our industry will dissolve
or come to a grinding halt? Not at all. It just
gets us back to Dime Box, Tex.
In Dime Box, high school students are
receiving classes broadcast live and relayed
via satellite from San Antonio, Tex. This
enhances the education of students in rural
school districts that could not otherwise afford the quality of instruction that the satellite brings to them. Tied into a cordless telephone technology that allows them to
converse with instructors, students are getting a pedagogic experience that until now
was unobtainable.
What this means is that we are moving
forward by going back to basics. What was
Broadcasting Dec 16 1985

time, but that potential went largely untapped for many years. Suddenly we have
"instant networks" for syndicated programs;
these, by the way, are also eating into the
networks' revenues. New ways
of doing the old business are beginning to
produce solid revenues, while rendering obsolete many of the assumptions upon which
the `old" forms are based.
Some may see an analogy in FM radio,
which languished for a decade without corn mercial success. People literally gave away
FM licenses. Today the long- revered AM
stations are hurting as FM prospers.
VCR's and MTV seemed to have come
out of nowhere to become electronic economic superstars. The Conus, Group W and
Comsat news gathering services have the potential of changing the way news is distributed and perhaps even caused some to reevaluate the manner in which traditional
network news divisions operate.
And we haven't begun to exhaust the possibilities that exist for low -power television
(a terrible name for a potentially profitable
industry), SCAB and additional uses for cassette technology that are exciting and lucrative. For instance, the full potential of cassette distribution is still being worked out.
Thus our dichotomy. While the older technologies are reaching full economic maturity, the newer technologies, fired by the same
creativity and entrepreneurial spirit that created the old, are fighting for their place in the
spectrum. As we've seen, some enjoy almost instant success, while others, such as
FM and cable, take more time to succeed.
Fortunes will be made and much money lost.
Somehow, it always seems to take longer
and cost more than anticipated. But the end
result will be the same. The American public
will be better served, informed, educated
m
and entertained.
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docket 85-108, FM /aviation interference. FCC, Washington.

This week
Dec.18-American Women in Radio and Television,
New England chapter, meeting. Katz Broadcasting
Co., WEZN(FM) Bridgeport, Conn.

Dec. 19- International Radio and Television Society
Christmas benefit. Entertainment: Ashford & Simpson.
Waldorf- Astoria, New lark.

Dec. 20- Deadline for entries in Media Awards sponsored by Association of Asian Pacific American Artists, for "producers and creators who are most responsible for expanding job opportunities and contributing
to the realistic portrayal of Asian/Pacific American peoples and issues through the entertainment media." Information: (213) 654 -4258.

1

I

Jan.

5-8- Association of Independent Television Sta-

tions

13th annual convention. Century Plaza, Los An-

geles.
Jan. 8 -"New Technologies and Opportunities," panel
in series sponsored by American Women in Radio
and Television, Washington chapter, "Women at the
Top." NAB, Washington.

9-

Jan.
Deadline for entries in Pro Awards, professional video competition sponsored by JVC. Information:
JVC, c/o Shaw & Todd, 6215 Empire State Building,
New lark, N.Y, 10018.

9-10-Virginia Association of Broadcasters winter meeting and legislative reception. Marriott hotel,
Richmond, Va.
Jan.

9.12- International winter

consumer electronics

Electronics Industries Association/Consumer Electronics Group. Las egas Conshow, sponsored by

vention Center and Hilton and Sahara hotels.

Jan. 10-Deadline for entries in Distinguished Service
Awards, presented by Sigma Delta Chi, Society ofPro-

fessional Journalists. Information: Sigma Delta Chi,
suite 731, 53 Nest Jackson Boulevard, Chicago,

60604.

Jan. 10- Deadline

Jan. 14- International Radio and Television Society
"Second Tuesday" seminar. Topic: "Television Advertising Market Dynamics, 1986- 1990." Speakers: Melvin
Goldberg, Electronic Media Rating Council; Paul Isacsson, Young and Rubicam; David Poltrack, CBS/Broadcast Group. Viacom Conference Center, New York. Information: (212) 867 -6650.
Jan. 15- International Radio and Television Society newsmaker luncheon. Speaker: Gene Jankowski,
president, CBS/Broadcast
New lark.

Group. Waldorf- Astoria,

15- Deadline for entries in fourth annual JC Penney- University of Missouri Television Awards for Community Leadership, sponsored by University of Missouri- Columbia, school ofjournalism, and JC Penney
Co. Information: (314) 882 -7771.
Jan.

January 1986

Jan.

Jan. 13.17-National Association of Broadcasters
winter board meeting. Sheraton Mullet Bay Resort, St.
Martin, Netherland Antilles.

for reply comments on FCC

Jan. 5-9, 1986-Association of Independent Tele-

vision Stations 13th annual convention. Century
Plaza, Los Angeles.
Jan. 17-21, 1986-NATPE International 23d annual convention. New Orleans Convention Center,
New Orleans. Future convention: Jan. 24 -27, 1987,
New Orleans.
Feb.1- 4,1986-Sixth annual Managing Sales Conference, sponsored by Radio Advertising Bureau.
Amfac Airport hotel. Dallas.

-

Feb. 2 -5, 1986 National Religious Broadcasters
43d annual convention. Sheraton Washington.
Feb. 7-8, 1986-Society of Motion Picture and
Television Engineers 20th annual television conference. Chicago Marriott, Chicago.
March 6-8, 1986-17th annual Country Radio
Seminar, sponsored by Country Radio Broadcasters. Opryland hotel, Nashville. Information: (615)
327 -4488.
March 15-18, 1986 -National Cable Television
a.- "dation and Texas Cable Television Association combined annual convention. Dallas Convention Center. Future convention: May 17 -20,
1987, Las Vegas.
April 13-16, 1986-National Association of
Broadcasters 64th annual convention. Dallas Convention Center. Future conventions: Dallas, March
29 -April 1, 1987; Las lkgas, April 10 -13, 1988; Las
Vegas, April 30 -May 3, 1989; Dallas, March 25-28,
1990, and Dallas, April 14 -17, 1991.
April 13-17, 1986-National Public Radio annual
convention. Town and Country hotel, San Diego.
April 24-29, 1986-22d annual MIP-TV, international television program market. Palais des Festivals,
Cannes, France. Information: David Jacobs, (516)
364 -3686.

Jan. 15-Deadline for submissions to 36th annual Sidney Hillman Awards for outstanding achievements in
media communications, sponsored by Amalgamated
Clothing and Textile Workers Union, AFL -CIO, "to
recognize contributions by the media which explore
and advance the human condition." Information: Sidney Hillman Foundation, 15 Union Square, New lark,
10003.

Jan.

15- Deadline

for entries in Champion -Tuck
Awards, recognizing outstanding reporting that improves the public's understanding of business and
economic issues. Awards are sponsored by Dart mouth College, Amos Tuck School of Bu.siness Administration. Information: (603) 643 -5596.
Jan. 15- Deadline for entries in 11th annual national
Commendation Awards, sponsored by American
Women in Radio and Television. to recognize "excellence in programing and advertising that portrays
women in a positive and realistic manner." Information:
AWRT, 1101 Connecticut Avenue, N.W., suite 700,
Washington, D.C., 20036; (202) 429 -5102.

Jan. 15- Deadline for entries in Chicago Community
Access Network Community Television Competition

Ma'or

YA_

eetings

April 27-29, 1986-- Cabletele ision Advertising
Bureau fifth annual conference. Sheraton Center,
New York.
April 27-30, 1986

-

Public Broadcasting Servicel
National Association of Public Television Stations annual meeting. Loew's L'Enfant Plaza hotel,
Washington.
April 27-30, 1986-Broadcast

Financial Management AssociationlBroadcast Credit Association
26th annual conference. Century Plaza, Los Angeles. Future conference: April 26 -29, 1987, Marriott
Copley Place, Boston.
May 14-17, 1986 American Association of Advertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.
May 18-21, 1986-CBS-TV annual affiliates meeting. Century Plaza hotel, Los Angeles.
May 21 -25, 1986-American Women in Radio
and Television 35th annual convention. Westin Hotel Galleria. Dallas.
June 2 -5, 1986 ABC -TV annual affiliates meeting. Century Plaza, Los Angeles.
June 8-11, 1986-NBC-TV annual affiliates meeting. Hyatt Regency, Maui, Hawaii.
June 11 -15, 1988- Broadcast Promotion and

-

-

and Festival, presented by Chicago Access Corp. and
sponsored by Eastman Kodak Co. Information: CAC,
220 South State Street. #312. Chicago, 60604.
Jan. 15-Deadline for entries in National Educational
& Video Festival. Information: 314 East 10th
Street, Oakland, Calif., 94606.

Film

Jan. 16-17-"Current Developments in Copyright
Law," program sponsored by Practising Law Institute. Helmsley hotel. New York.
Jan. 17 -21 -NATPE International 23d annual convention. New Orleans Convention Center, New Orleans.

Jan. 20- Deadline for entries in national student production awards competition, sponsored by Alpha Epsilon Rho, National Broadcasting Society. Information: David Smith, Ball State University, Muncie, Ind.,
(317) 285 -1492.

Jan. 23-24-Broadcast Promotion and Marketing Executives board meeting. MGM Grand, Las egas.
Jan. 24- Deadline for entries in Broadcast Designers' Association intemational design competition. Information: BDA, 251 Kearney Street, suite 602, San Francisco, 94108; (415) 788-2324.

Jan. 26-28- California Broadcasters Association winter convention. Sheraton Plaza, Palm Springs, Calif.

Jan. 27-31- Midem, second international radio program market. Palais des Festivals, Cannes, France. Information: (516) 364 -3686.
Jan. 29-National Association ofBroadcasters' seminar on how to reduce business costs related to telephone service. NAB, Washington. Information: (202)
429 -5380.

Jan. 30- Presentation of Sunny Awards for radio commercials produced in southern California, presented
by Southern California Broadcasters Association.
Sheraton Premiere hotel, Universal City, Calif.

Jan. 31- Deadline for entries in 18th annual Robert F
Kennedy journalism awards for outstanding coverage
of the problems of the disadvantaged, sponsored by
Robert F. Kennedy Memorial. Information: Sue Vogel singer, 1031 31st Street, N.W., Washington, 20007;

ation national convention. Grand Hyatt, Chicago.
June 19.22, 1986 -NATPE International second annual production conference. Adam's Mark
hotel, St. Louis. Information: (212) 757 -7232.
June 22 -25, 1986-Cable Television Administration and Marketing Society annual convention.
Westin Copley Plaza, Boston.
July 20-22, 1986- Eastern Cable Show sponsored by Southern Cable Television Association.
Atlanta Market Center, Atlanta.
Aug. 26-29, 1986-Radio-Television News Directors Association international conference. Salt Palace Convention Center, Salt Lake City Future convention: Sept. 1 -4. 1987, Orange County
Convention Center, Orlando, Fla.
Sept. 10-13, 1986 -Radio '86 Management and
Programing Convention, sponsored by National
Association of Broadcasters and National Radio
Broadcasters Association. New Orleans Convention Center, New Orleans.
Oct. 2 -5, 1986-Association of National Advertisers annual convention. Homestead, Hot Springs,
Va.

Oct. 14-16, 1986-Society of Broadcast EngiSt. Louis Convention

neers national convention.
Center, St. Louis.

Oct. 28-30, 1986- Atlantic Cable Show. Atlantic
City Convention Center, Atlantic City, N.J. Information: (609) 848 -1000.

Marketing Executives/Broadcast Designers Association annual seminar. Loew's Anatole. Dallas. Fu-

Nov.17- 19,1986 -Television Bureau ofAdvertising 32nd annual meeting. Century Plaza, Los An-

ture conventions: June 10-14. 1987, Peachtree Plaza, Atlanta; June 8-12, 1988, Bonaventure, Los
Angeles, and June 21- 25.1989, Renaissance Center, Detroit.
June 14-18, 1986-- American Advertising Feder-

geles. Future meeting: Nov 11 -13, 1987, Atlanta
Marriott, Atlanta.
June 11 -17, 1987-15th Montreux International
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Television Symposium and Technical Exhibition.
Montreux, Switzerland.
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WHO'S THE BOSS?

SILVER SPOONS

A Proud History

(202) 628 -1300.

ftw

Jan. 31-Feb. 1-"Technology in Orbit," seminar sponsored by Smithsonian's Resident Associate Program
with assistance from Public Service Satellite Consor-

l'uCn]g(:

tium. Smithsonian, Washington. Information: (202)
A professional's guide to the intermedia week (Dec. 16 -22)

Network television o CBS: The Adventures of Santa Claus (animated special), Tuesday 8-9
p.m. NBC:A Letter to Three Wives (drama), Monday 9 -11 p.m.; Andy Williams and the NBC
Kids Search for Santa (musical adventure), Friday 8 -9 p.m. PBS (check local times): Treasure Houses of Britain (three documentaries), Monday 9 -10 p.m.; Dec. 23, 10-11 p.m., and
Dec. 30, 9-10 p.m.

Network radio o CBS Radio Network: Douglas Edwards at the North Pole (14-minute
holiday broadcast), fed Tuesday and Dec. 25 at 1:30 p.m. (check local air times). NBC Radio
Entertainment: Billy Crystal's Countdown to Christmas (12 -part music special), 45- minute
programs continuing daily through Dec. 24.

Cable o Arts & Entertainment: The Mikado (comic opera), Friday 8 p.m.- midnight; Aznayour: Breaking America (portrait), Sunday 9-10:30 p.m. Bravo: Handel's Messiah (oratorio),
Monday 9:30 p.m.- midnight. The Disney Channel: A Magic Kingdom Yuletide Special,
Thursday 9-9:30 p.m.; Christmas at Walt Disney World, Sunday 7-8 p.m. HBO: The Sportsman of the Year (tribute), Tuesday 8 -9 p.m.; Not Necessarily the Year in Review (comedy
revue), Saturday 10 -10:30 p.m. The Learning Channel: Anglers in Action* (fishing series),
Saturday 11:30 a.m.-noon. Showtime: Shelley Duvall's Tall Tales & Legends* (weekday
anthology series), Friday 4 -6 p.m. Wres(rv) Atlanta: Season's Greetings from the Honey-

mooners, Tuesday 10:20 p.m. -12:20 a.m.

357 -3030.

February 1986

1-

Feb.
Deadline for entries in Gavel Awards, sponsored by American Bar Association, recognizing media contributions toward increasing public understanding and awareness of legal system. Information: ABA,
750 North Lake Shore Drive, Chicago, 60611; (312)
988 -6137.
Feb. 1-Deadline for entries in fifth annual advertising
journalism awards competition, sponsored by Saatchi
& Saatchi Compton Inc., New York advertising agency
Information: (212) 350 -7870.
Feb. 1-4 -Sixth annual Managing Sales Conference,
sponsored by Radio Advertising Bureau. Amfac Airport hotel, Dallas.
Feb. 2-5-National Religious Broadcasters 43d annual convention and exposition. Sheraton Washington,
Washington.

4-

Feb.
Broadcast Pioneers Mike Award dinner. Pierre
hotel, New 'brk.

Feb. 4-5-Arizona C able Television Association annual meeting. Phoenix Hilton. Information: (602) 2579338.
Feb. 74- Society of Motion Picture and Television
Engineers 20th annual television conference. Theme:
"Tools and Technologies for Tomorrow's Television."

Chicago Marriott. Information: (914) 472 -6606.
Feb. 9-

12- American

Association of Advertising

Agencies winter annual meeting, sponsored by Southern region. Marriott's Camelback Inn, Scottsdale, Ariz.
Feb. 9-14-21st annual engineering management development seminar, sponsored by National Association of Broadcasters in conjunction with Center for
Management Institutes. Purdue University, Stewart
Center, Nest Lafayette, Ind.
Feb. 11-International Radio and Television Society
"Second Tuesday" seminar. Viacom Conference Center, New York. Information: (212) 867-6650.
Feb. 12-"The Politics of Office Survival," panel sponsored by American Women in Radio and Television,
Washington chapter. National Association of Broadcasters, Washington.

Feb. 12 -Women in Cable, San Francisco Bay Area
chapter, second governmental relations seminar. California Cable Television Association Office and State
Capitol building, Sacramento, Calif. Information: Sharon Reneau, (415) 428 -2225.
Feb. 12-14 -18th annual Georgia Cable Television Association convention. Omni International hotel, Atlanta.

Feb.13- 16- Howard University, School ofCommunications, 15th annual communications conference.
Theme: "Communications: A Key to Economic and Political Change." Howard University campus, Washington. Information: (202) 636 -7491.
"A Christmas Carol" again on CBS

Baryshnikov again on PBS

Play It Again o CBS: The Gift of Love: A Christmas Story (drama), Tuesday 9-11 p.m.;
Kenny & Dolly: A Christmas to Remember (entertainment special), Wednesday 9 -10 p.m.;
A Christmas Carol (drama), Sunday 8 -10 p.m. PBS (check local times): Baryshnikov by
Tharp with the American Ballet Theatre (dance special), Friday 9 -10 p.m. HBO: The Bells of
Fraggle Rock (children's special), Monday 7:30-8 p.m.

Museum of Broadcasting (1 East 53d Street, New York) o Discovery: l Remember Mama,
18 episodes of popular domestic comedy Mama, airing in 90- minute segments three times
daily, beginning with "Three Stages of Mama-Radio, Live and Film," Tuesday through
Saturday at 12:05, 1:45 and 3:30 p.m., through Dec. 21, and including "Mama Reunion and
Seminars" Tuesday at 5:30 -7:30 p.m. and Wednesday at 12:30 -2 p.m. Jazz on Television, 50
programs giving historical perspective on relationship between jazz and television and
highlighting jazz artists, including local, network and international specials, Tuesday through
Saturday at 12:15 and 2:30 and Tuesday at 5:30, through Jan. 30.
Note: all times are NYT. Asterisk denotes series premiere.

Feb. 16- 18-Louisiana Association of Broadcasters
annual convention. Embassy Suites hotel, Baton
Rouge, La.

17- Deadline for papers for National Association of Broadcasters' broadcast engineering conferFeb.

ence, held in conjunction with NAB convention. Information: Engineering conference committee, science
and technology department, NAB, 1771 N Street, N.W.,
Washington, 20036.
Feb. 17- Deadline for entries in William Harvey
Awards, for writing on hypertension, sponsored by

American Medical Writers Association, National
High Blood Pressure Education Program and Squibb
Corp. Information: Harvey Award, Squibb public affairs, P.O. Box 4000, Princeton, N.J., 08540.

Feb. 18-19-Institute of Electrical and Electronics
Engineers annual meeting. Theme: "The Impact of Cultural Values on Engineering Excellence." Red Lion Inn,
San Jose, Calif. Information: (212) 705 -7647.

Feb. 18-19-Wisconsin Broadcasters Association
annual winter convention. Concourse hotel, Madison,
Wash.

Feb.
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20- Presentation of Angel Awards, for excellence

HE'S FOUGHT AND WON MANY PRIMETIME BATTLES.
HIS ARMY OF LOYAL VIEWERS FOLLOW HIM
WHEREVER HE GOES.
SOON THE BATTLEFIELD SHIFTS TO EARLY FRINGE.
THE KNIGHT IS READY TO MAKE YOUR DAY

The series that never quits.

Starring David Hasselhoff.

MCATV

© 1985 Universal City Studios Inc. All rights reserved.

in the media and for "outstanding productions-of moral

and /or social impact." Ambassador hotel, Los Angeles. Information: (213) 387 -7011.

Feb. 21-23- Oklahoma Association of Broadcasters
annual winter meeting. Marriott hotel, Oklahoma City.
Feb. 25- National Press Foundations annual awards
dinner, including presentations of annual Sol Taishoff
Award for Excellence in Broadcast Journalism and
1986 Editor of the Year Award. Washington. Information: (202) 662 -7350.

25-

Feb.
Association of National Advertisers television workshop. Luncheon speaker: Grant Tinker, NBC.
Plaza hotel, New York.

toria, New 'brk.

al sales conference. Sheraton Palace, San Francisco.

March 12- "Lobbying," panel sponsored by American Women in Radio and Television, Washington
chapter. National Association of Broadcasters, Washington.

al sales conference. Amfac East -Airport, Dallas.

March 15-Texas Cable TV Association annual meeting. Convention Center, Dallas.
March 15- 18--National Cable Television Association
and Texas Cable Television Association combined
convention. Dallas Convention Center, Dallas. Information: (202) 775-3606.

Feb. 25-Association of National Advertisers media
workshop. Luncheon speaker: Ted Turner, chairman,
Turner Broadcasting System. Plaza hotel, New York.

17- Deadline for entries in Samuel G. Engel
International Television Drama Awards competition,
sponsored by Michigan State University. Information:
Kay Ingram, WKAR -TV, Michigan State University, East
Lansing, Mich., 48824 -1212; (517) 355 -2300.

Feb. 26- Television Bureau of Advertising regional
sales conference. Hilton Airport, Tampa, Fla.

al sales conference. Red Lion Sea Tac, Seattle.

28- Deadline for entries in 1986 Broadcast Promotion & Marketing Executives Gold Medallion
Feb.

March

March

18- Television Bureau of Advertising region-

March 20-Television Bureau ofAdvertising region-

Awards competition. Information: San Diego State University, c/o department of telecommunications and film,
San Diego, 92182.

March 1986
March

1- Deadline for entries in fourth annual Alcohol-

Communications Marketing Achievement
Awards, sponsored by National Foundation for Alcoholism Communications. Information: NFAC, 352 Hal ism

and

laday, Seattle. 98109; (206) 282 -1234.

March 4- 5-Ohio Association of Broadcasters Ohio
congressional salute. Hyatt on Capitol Hill, Washington.

March 4-7-Audio Engineering Society 80th convention. Congress Center, Montreux, Switzerland. Information: (021) 53- 34 -44.

5-

March
International Radio and Television Society
anniversary dinner. Gold medal recipient: Grant linker,
NBC. Waldorf- Astoria, New York. Information: (212)
867 -6650

6-

March
National Association of Black Owned
Broadcasters second annual communications awards
dinner. Hyatt Regency hotel, Washington. Information:
(202) 463-8970.

6-7-Advanced cable television seminar for
senior professionals, sponsored by Washington Program ofAnnenberg School ofCcommunications. American Society of Association Executives conference center, Nashington. Information: (202) 484 -2663.
March

March 6-8-17th annual Country Radio Seminar, sponsored by Country Radio Broadcasters. Opryland hotel, Nashville. Information: (615) 327 -4488.

March 7 -9 -Women in the Director's Chair, women's
film and video festival. Chicago. Information: (312)
477 -1178.

March 9-11-West Virginia Broadcasters Association
spring meeting. Holiday Inn, Parkersburg, W Va.
March 11-International Radio and Television Society "Second Tuesday" seminar. Viacom Conference
Center, New York.

March 12- American Women in Radio and Televi

Sion Commendation Awards luncheon. Waldorf As

r

ata

Tina Myrick, from wcAO(AM)- wxyv(FM) Baltimore, joins WCBM(AM) Baltimore as
general sales manager, not WBAL(AM)
Baltimore as reported in "Fates & Fortunes," Nov 11.
o
Seller of KKUA(AM)- KOMQ(FM) Honolulu
( "Changing Hands," Dec. 9) was Pat
Lannon not Cannan.
o
Buyers of WLYF(FM) South Bristol Township,
N.Y. ( "Changing Hands, Nov 25), Arnold
Lerner and Ronald Frizzell, do not own
WKSZ(FM) Media, Pa. It is principally
owned by Lerner's brother, Dan Lerner.

Cope=
Interference rebuttal
EDIT R: In the Dec. 2 issue of BROADCASTING there was an article covering the problems of intentional satellite interference.
The article was entitled "Star Wars? The
Specter Looms Over Cable" and treated the
subject in an objective and thorough manner.
I would like to point out, however, an
apparent contradiction in a statement attributed to Steve Shulte of Showtime/The Movie Channel. Mr. Shulte was quoted as saying: "These people did the communications

industry a major disservice by publishing an
article like that ...hostile would be a mild
word for what they did. It was scandalous. It
was inviting terrorism."
Mr. Shulte's statement is at the least an
overreaction, but more important, it represents a double standard. Showtime and most
of the other movie channels have aired two
movies that graphically demonstrate the intentional misuse of satellite communication.
"Used Cars" has a scene showing the use of a
portable uplink to override and interrupt a
major league football game to air an illegal
unauthorized ad for used cars. The second
movie, interestingly enough, was aired
twice by Showtime on Dec. 6, only four
days after his comments were published in
BROADCASTING. This movie was entitled
"Videodrome" and portrayed a "pirate" television station using a satellite transponder to
transmit programs depicting torture and other inhuman atrocities, including mind control. The movie graphically displays the
equipment used to transmit the program via
satellite.
Where was Mr. Shulte's concern about
scandal and terrorism when his movie channel was airing "Videodrome"? I could also
ask Mr. Shulte whether he expressed public
concern when a major programer aired the
movie "Hijacking" only a week before the
fateful hijacking that resulted in the death of
50 innocent human beings.
Perhaps Mr. Shulte should take a long
hard look at his values and put his own house
in order before criticizing others.-Christopher J. Schultheiss, editor and publisher,
STV Magazine, Shelby, N.C.
Broadcasting Dec 16 1985
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March 25- Television Bureau of Advertising regionMarch 27- Television Bureau of Advertising region-

al sales conference. Denver Marriott City Center, Denver.

27- National Association of Black Owned
Broadcasters second annual communications awards
March

dinner. Sheraton Washington hotel, Washington.

March 28-29-8th annual Black College Radio conven-

tion, sponsored by Collegiate

Broadcasting Group
Inc. Paschal' hotel, Atlanta. Information: Lo Jelks,
(404) 523 -6136.
r

I

April 1986
April 2-3-Illinois Broadcasters Association spring
convention and awards banquet. Ramada Renaissance hotel, Springfield, III.

V Le
Record straightener
First of all, let me say congratulations to all of the recipients of the recent
Capitol Press Awards (BROADCASTING,
Dec. 2). However, as relates to the Public
Service Award recipient [the National Association of Broadcasters' Dwight Ellis], association records will reflect that Elbert Sampson, the NAB 's first black director of
community affairs, was the founder of the
broadcast job clearing house for minorities
seeking career opportunities in the industry
under the auspices of the NAB. It was conceived in 1970-71 and was originally known
as the NAB Employment Clearinghouse. It
served as a national umbrella for broadcast
skills banks around the country. Mr. Sampson is currently an entertainment lawyer .in
Califomia.-Patti Grace Smith, former director of community affairs, National Association of Broadcasters, Washington.
EDITOR:

Separatist
read with interest the FCC proposal to eliminate restrictions on AM -FM simulcasting (BROADCASTING, Nov. 25). I believe this is a classic case of "the cure being
EDITOR: I

worse than the disease."
Students of broadcast history will remember that in 1965, when the FCC imposed the
50 -50 rule on simulcasting, FM owners
turned to innovative programing to separate
their AM and FM stations, thus setting the
scene for FM's growth. The same type of
innovation will come to AM as the ratings
continue to drop. To allow 100% duplication
will kill AM. Nobody will listen to the exact
same music programing on AM when it's
available on FM. If the rules are not
changed, owners will be forced to innovate
to lure listeners. Failing to do this, they will
probably sell the station, thus bringing new
blood and ideas to the medium.
I hope that broadcasters, Congress and
public interest groups, who seem to understand broadcasting better then the FCC, will
lobby against this proposal in order to save
the AM band. -Stewart Riegler, West New
York, N.J.
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irNEW OOST!
NEW STARS!
NEW LAUGHS!
NEW LOOK...
SAME GREAT SHOW!
Hollywood's brightest stars
join our new host

JOHN DAVIDSON
in America's funniest game show!
DON'T SETTLE FOR LESS THAN THE BEST!
Pilot taping: NBC Studios -Burbank, December 12th

ORION

TELEVISION SYNDICATION
IN ASSOCIATION WIrh

HEARST BROADCASTING

to supply the

very best

features continues with

Already Sold!
WPIX, New York
KCOP Los Angeles
WGN TV Chicago
WPVI TV Philadelphia
KBHK TV San Francisco
WLVI TV Boston
KTXATV Dallas -Ft. Worth
WDCATV Washington, D.C.
.

.

KRIVT\ Houston
.

KSTWTV Seattle Tacoma
WGNXTV, Atlanta
KMSP TV, Minneapolis -St. Paul
KPLR TV St. Louis
KTXL, Sacramento
WXIN, Indianapolis
KPTV, Portland, Or.
KFMB TV San Diego
WOFL, Orlando
KTVX, Salt Lake City
KMOLTV, San Antonio
KSEE, Fresno
KVVU TV Las Vegas

WARNER BROS. TELEVISION DISTRIBUTION
A Warner Communications Company

AT&TISPROUD
TO HAVE BROUGHT
YOU 10,000
POINTS OF VIEW.
The MacNcil /Lchrcr

N

'

UOUR

For a decade now, Robin MacNeil and Jim Lehrer have helped
many of us better understand the complex world we live in.
Through in -depth analysis and interviews with expert guests,
they've exposed news issues from every vantage point.
At AT&T, we've always admired their unbiased journalism. That's
why, in 1979, we began to support them. And why today we're the sole
corporate underwriter for The MacNeil/Lehrer NewsHour.
At AT&T, we look forward to
more outstanding news
coverage. And to the next
10,000 viewpoints MacNeil
AT&T
and Lehrer explore.
The right choice.
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TOP OF THE WEEK

RCA + GE: Marriage made in takeover heaven
Another broadcasting institution
succumbs to year's financial
pressures; $6.3 billion deal will
create industry sales giant
with $40 billion annually;
NBC big part of attraction
In any other year it would have been inconceivable: RCA, the oldest and among the
largest of broadcasting companies, was sold
last week, virtually in a wink, to General
Electric, one of the nation's leading industrial giants, for $6.3 billion. The deal made a
financial grand slam of broadcasting's big
three in 1985, with ABC having preceded it
as a friendly takeover and CBS having successfully fought off a hostile one. By the
time of the GE -RCA announcement last
week the industry was prepared to believe
anything.
If the sale goes through, RCA's broadcasting subsidiary, the National Broadcasting
Co. (NBC), would become a slice of what
would be the second largest industrial corporation in this country (excluding the auto
companies), with sales of over $40 billion.
And according to statements made last
Thursday by John F. Welch Jr., GE's chairman and chief executive officer, NBC is not
going to be lost in the shuffle. He said the
network will definitely be kept by GE and
there were even indications that NBC's predictable and sizable cash generation was one
of the major reasons GE had sought out RCA.
The Fairfield, Conn. -based manufacturer
said it would offer $66.50 for each of RCA's
94.4 million shares. But because the sale is
not expected to be completed until the fourth
quarter of 1986, the investment community
was giving the offer a current value of about
$59 per share.
Welch said that he first made an approach
to RCA Chairman Thornton E. Bradshaw
over a month ago: "On Nov. 6 we had a halfhour meeting. It was very social." The proposal was not revealed to the full RCA board
until last Friday, and top NBC executives,
other than NBC Chairman Grant Tinker,
who sits on the RCA board, did not find out
about the proposed merger until Monday.
The merger has been approved by the
boards of both companies and now awaits
antitrust review and the approval of other
regulatory bodies, including the FCC and,
possibly, state insurance regulatory commissions. The Department of Defense will likely examine the proposed merger as both
RCA and GE are sizable defense contractors. A copy of the definitive merger agree-

RCA President Frederick, GE Chairman welch, RCA Chairman Bradshaw

ment is expected to be filed this week with
the Securities and Exchange Commission.
At a Thursday morning press conference
Welch said that he, Bradshaw and RCA
President and Chief Executive Officer Robert R. Frederick had earlier that morning
flown to Washington to talk with "high government officials" on a "courtesy visit... Without exception we found encouragement for this effort." Welch refused to
identify the officials who had been visited.
GE's chairman also said he did not think the
government would require any divestitures
from either company as a result of the merger. NBC has radio -TV combinations in New
York, Chicago and Washington that have
been allowed to continue under a grandfathering provision that avoids the divestiture
that would normally be demanded. That protection ordinarily would be lifted when the
licenses are transferred.
From an antitrust perspective the companies share similar activities in the general
business of home appliances and aerospace
and are involved in building radar systems.
Both have large installation and maintenance
organizations to service their products and
both companies sell television sets -RCA's
Broadcasting Dec 16 1965
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market share is significantly larger-although most of the manufacturing is done
overseas. Both companies have insurance
subsidiaries.
GE and RCA are also involved in information and communications. GE provides
electronic mail, data processing and other
communications services. RCA operates
satellite, private line and telex services.
Both companies have shown an interest in
videotex. GE within the past few months
announced a general data base accessible by
personal computers, and RCA and Citicorp
have been looking for a third partner for their
videotex development project.
GE currently owns only one broadcasting
property- KCNC -TV Denver-which NBC
had previously tried to acquire. Welch said it
will now become the sixth NBC television
station. Two years ago GE sold its other
broadcasting properties-eight radio stations and two network television affiliates in
Nashville and Schenectady, N.Y.- saying at
the time that it would be "focusing on other
businesses."
Welch was asked at the press conference if
GE had a change of heart about the broadcasting business, and, if not, whether it

I

might not consider spinning NBC off, either
wholly or making a partial stock offer to the
public, in order to help finance the acquisition. Welch said there was no chance of
NBC being divested.
Although the 50-year-old GE chairman
was affirmative about NBC's future at GE,
he said that plans for RCA in general, including the possible divestiture of other operations, would be made over the next nine
months. Also to be worked out during this
period are the new responsibilities of current
RCA management, including the 59 -yearold Frederick, who was recruited by RCA
from GE. Welch said that the top management structure of GE "won't change at all."
The other two top executives at the company
are 50- year-old Lawrence A. Bossidy and
55- year-old Edward E. Hood Jr., who share
the title of vice chairman of the board and
executive officer.
Bradshaw announced at the press conference that he would continue to serve as RCA
chairman until the merger is completed, after
which he would serve as a consultant to GE
for three years. Welch said that approximately 60 RCA executives have special severance agreements (commonly called "golden
parachutes "). He declined to comment on
the value of those agreements, except to describe them as "very traditional," and said
that the cost would depend on how many of
the executives continued with GE.

Trading inquiry
The surge of trading in RCA stock and
options, prior to last Wednesday evening's merger announcement, will be the
subject of an inquiry by the New York
Stock Exchange (NYSE), it was reported
last week. On Monday, RCA stock closed
at 49%, up 21/2 on 1,052,900 shares; on
Tuesday, the stock closed at 531/4 on volume of 2,518,000, and by 4 p.m. Wednesday, 5.2 million shares of RCA common
stock had already traded before the exchange halted activity with the stock at
631/2. The trading was not halted at the
company's request, but because the influx of buy orders exceeded the exchange's ability to fill them. Several million shares were also traded during those
three days outside the exchange. Both
NYSE officials and John Shad, chairman
of the Securities and Exchange Commission, expressed concern about the trading and rapid price increase, which
could indicate that advance word of the
negotiations between RCA and General
Electric executives had leaked and was
used by some investors to reap illegal
profit. The SEC does not announce its
investigations but, unlike the NYSE, it has
power to subpoena trading records. The
announcement last March of the proposed merger of American Broadcasting
Companies and Capital Cities was also
preceded by unusually active trading.
The Pacific Stock Exchange conducted
an investigation at the time and the SEC
made inquiries, but no charges were ever
filed.
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For Frederick, the merger would mean a
return to the company for which he had
worked for 34 years. It was a little over three
years ago that RCA approached him about
becoming its president
the time his title
at GE was executive vice president and sector executive, international sector. For several years he reported directly to Welch.
Why does GE want to buy RCA? In a
prepared statement Welch said that in the last
five years, services and technology moved
from about 50% to about 70% of GE's earnings. He also talked about the worldwide
competition in manufacturing and said that
the company needed a strong profit base at
home to enable it to compete effectively
against the Japanese, Koreans, Chinese and
other expanding industrial powers: "We
need all the resources we have here as we
move around the world markets."
GE has had several billion in cash and
other liquid assets for several years, and
with five professional staff members doing
nothing but looking at merger and acquisition possibilities, it is not surprising that the
GE name surfaced frequently in rumors involving other companies, including, earlier
this year, CBS. A question to Welch as to
whether RCA was, in fact, a second choice
for an acquisition, received no answer from
the GE chairman.
In a letter to shareholders more than a year
ago, top GE management wrote, "...some
have wondered why we haven't made the big
acquisition. Rankly, the temptation -and in
some ways the easiest route
to pay too
much too fast.... We believe a large acquisition may, in fact, take place; but, at the time
of this writing, we've been unable to find the
one that would clearly provide real value to
GE shareowners beyond the transitory excitement it might create in the marketplace."
Welch said last Thursday that this "big"
acquisition meets certain pre-established investment criteria, in that it is not expected to
reduce GE's earnings per share by more than
5% and that earnings will again grow in less
than three years. GE will go to the banks for
between $4 billion and $5 billion to help
finance the transaction.
James Magid, a securities analyst for L.F.
Rothschild Unterberg Towbin, accepted the
thesis stated by GE as to why it wanted
RCA. "NBC is a stabilizing aspect, a bulwark for GE against the dumping by foreign
manufacturers of products in America. GE
has been driven out of a number of businesses. Labor is cheaper overseas and the
U.S. government continues to encourage
imports. GE recognizes this and has correctly tried to turn the future of the company into
services and technology and avoid the manufacturing businesses where they are, but
even having reduced their manufacturing
with enormous cutbacks and restructurings
over the past few years they are still too
vulnerable. The advertising -driven network
business is immune from that; it's something
the Japanese can't get into."
RCA's reasons for accepting GE's offer are
a little less certain, Magid said. Clearly there
was the fact that GE is offering a 40% premium over the $47 range in which RCA stock
had been trading in recent months. There

-at
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F. Welch Jr., the 50-year -old
chairman of General Electric, was
rapidly promoted through the
leadership ranks of that company
before becoming, at age 45 in 1981,
its youngest chief executive officer.
Welch has left a consistent
impression, as informal, bright and a
doer. His reportedly "aggressive,"
"brash" side has ruffled some feathers,
but the results the company has
achieved during his four and a half
years are generally favorable,
including a steadily increasing
operating margin.
Raised in Salem, Mass., he played
hockey and golf. Welch joined General
Electric in 1960 in "chemical -related
operations " -he has a PhD in
chemical engineering -and eight years
later became general manager of the
company's plastic business
department. His climb up the
corporate ladder included a two -year
stint as senior vice president and
sector executive, consumer products
and services. Following that he was
named vice chairman of General
Electric in 1979. Welch is married, with
four children, and works at the
companys Fairfield, Conn.,
headquarters, which has a staff of
about 500 people.
Among his outside activities is a
directorship with the Federal Reserve
Bank of New York.

John

was also the fact that, although RCA had

recently undertaken some defensive measures, the company might still have been
vulnerable to a takeover. Magid noted that
RCA management may have received pressure to accept the offer from RCA's investment bankers, Lazard Freres, and outside
legal counsel, Wachtell Lipton, after they
both failed to protect Revlon against a hostile tender offer by Pantry Pride a little more
than a month ago.
Any idea that RCA's various divisions will
benefit greatly from the merger with GE
should be discounted, Magid said. He noted
that virtually all the company's major businesses are profitable, and that even in some
areas where RCA management is still working to improve a business, such as semiconductors, the merger with GE would provide
little benefit.
Some observers said that the Federal

I

I

Trade Commission, rather than the Justice
Department, would most likely be responsible for reviewing any possible antitrust problems from the proposed sale. The last time a
major industrial concern requested permission to acquire a network-ITT's proposed
was the Justice
purchase of ABC in 1966
Department, led by then newly appointed
Attorney General Ramsey Clark, that was
credited with helping kill the deal by challenging the approval already given by the
FCC.
Objections to that proposed merger included the suggestion that Ill' might shy
away from developing competing technologies to broadcasting if it bought ABC-GE

-it
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products include two-way radios, and the
company has developed cable headend
equipment and converters. It was also said at
the time that ITT might pressure its suppliers
to advertise on the network and that ITT
might pressure the network's news division
on stories that threatened the company's relationship with customers and foreign governments that previously had granted it concessions.
If last week's proposed merger does run
into problems, GE has negotiated an option
that will allow it to buy 28 million shares of
fall -back position that
RCA at $53.12
would leave it with something less than half
l7
a loaf of RCA's future.

-a

NBC greets GE with open arms
Prospect of a generous bankroll
and assurances of independence
quiet any fears of takeover
The mood at NBC appeared calm in the
wake of the news that its parent RCA had
agreed to be purchased by General Electric,
a company almost three times its size. Unlike the Capital Cities acquisition of ABC I I
months earlier
which both companies
were broadcasters -most NBC executives
and employes didn't know much about their
new owner. But senior NBC executives were
putting out the word that RCA executives
assured them that GE intended to run NBC
like any other successful division it con trols -on its own and without interference.
GE's chairman and chief executive officer,
John Welch, lent support to that view by
saying at a press conference: "We know how
to let good teams win. That's our strength."
In some ways the NBC that GE acquires
may not be the same NBC that exists today.
FCC rules require that when grandfathered
radio- television
station
combinations
change hands those combinations must be
broken up. NBC owns grandfathered radio
stations in three markets where it also owns
television stations: New York, Chicago and
Washington.
NBC's radio interests are WNBC(AM)WYNY(FM) New York; WMAQ(AM)- WKQX(FM)
Chicago; WJIB(FM) Boston, and KNBR(AM)KYUU(FM) San Francisco. It also owns three
radio networks: NBC Radio Network, The
Source and Talknet. In addition, early this
year it started a new programing unit called
NBC Radio Entertainment.
Although GE might ask for a waiver on
grounds that control of the licensee was not
changing, since NBC is a separately run
company with its own board of directors,
sources indicated it probably would not because revenues produced by the vulnerable
radio stations pale in comparison to GE/RCA's combined $40 billion in annual sales,
and seeking a waiver would not be worth it.
Expanding radio properties has not been a
priority of RCA: NBC tried to buy KTKS(FM)
Dallas (formerly KIXKIFMI) but was prevented when the RCA board declined to give the
go- ahead. (In the early 1970's NBC had
even drawn up a plan to sell all its radio

-in

properties and get out of the business altogether when radio was at its nadir.) The last
radio property NBC bought was WJB(FM)
Boston from GE in 1983.
Whatever the fate of the NBC radio stations and radio networks, sources said the
decision was clearly in the hands of GE. An
NBC strategic planning committee has already met to begin evaluating the worth of
he radio stations. But one NBC source said
the decision to sell or ask for a waiver will
depend on what the strategists determine is
the value of the stations. "The key word is

the value of the stations. "The key word is
growth," the source said.
NBC executives talked about the GERCA merger in glowing terms, reflecting
comments made by GE and RCA executives. NBC Chairman Grant Tinker said that
NBC would be better off because of the
merger "in one significant way: In our future
there are probably things -not yet identi-

fied -which we want to do that will call for a
large investment. Now we will never be
blocked on reasons of unaffordability." Other than that kind of financial muscle that the
combined GE-RCA parent can bring to
NBC, Tinker said: "I don't see any change at

all."
Tinker also put aside any speculation that
GE would in any way attempt to influence
NBC's entertainment and news programing.
"In this day and age there is no managed
programing and certainly no managed
news," he said in reference to outside interference. Admitted Welch: "We don't think
we bring a lot to NBC's programing."
(Welch's comment that corporate level GE
executives would stand clear of internal
NBC affairs was similar in tone to a remark
made by Capital Cities Chairman Thomas
Murphy when the Capcities acquisition of
ABC was announced. Murphy told a press
conference that as chairman and chief executive officer of the combined company he
"wouldn't be reading any scripts. ")
In a letter to NBC employes, linker said

GE -RCA regulatory outlook
General Electric's $6.3-billion proposed acquisition of RCA is expected to encounter
no difficulties at the FCC.
The commission last month approved Capital Cities Communications' $3.5- billion
acquisition of ABC (BROADCASTING, Nov 18). That purchase-with ABC already holding a portfolio of choice broadcast properties and Capcities owning cable systems,
broadcast stations and newspaper properties-presented a host of conflicts with
commission ownership rules. But the FCC, with its can -do philosophy, worked that
one through its processing lines in four and a half months, even though in the
process it had to grant an unprecedented permanent waiver of its duopoly rule to
permit Capcities to retain its wPvi -Tv Philadelphia and ABC's WABC -TV New York.
GE's situation before the FCC appears routine by comparison. It owns KCNC -TV
Denver (an NBC affiliate) -that's it, as far as media interests are concerned. And
ownership of that station present no conflicts with any of NBC's broadcast stations,
WNBC -AM -TV and WYNY(FM) New York; WJIB(FM) Boston; WKYS(FM) and WRC -TV Washington;
WMAQ -AM -TV and WKQX(FM) Chicago; WKYC-TV Cleveland; KNBR(AM)- KYUU(FM) San Francisco, and KNBC(TV> Los Angeles.
NBC's crossownership of radio and television stations in New York, Chicago and
Washington was grandfathered when the FCC adopted its one-to -a- market rule. That
grandfathered protection is supposed to elapse when ownership of the stations is
transferred. So GE, according to an FCC official, will either have to sell the radio or
television stations in those markets, seek a temporary waiver to retain the combinations for some period after FCC approval or seek a permanent waiver of the rule to
retain them.
Because of the companies' nonmedia interests, how the proposed merger will be
viewed from an antitrust angle is unclear. A spokesman for the Department of Justice
provided little guidance. He said either that department or the Federal Trade Corn mission would determine whether the merger would result in anticompetitive problems. The spokesman said it had not been determined as of last Thursday (Dec. 12)
which of the agencies will do that.
It was also being said that Grant Tinker, NBC chairman and chief executive officer;
Robert Frederick, RCA president and chief executive officer, and John F. Welch Jr.,
GE chairman, are planning to make a courtesy call on FCC Chairman Mark Fowler
today (Dec. 16).
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the merger agreement was "good news for
all of us at NBC. It means that our parent
company, which has always been supportive
and will continue to be, will be even stronger
in the future." Indeed, the notion that bigger
is better was echoed in other corners of
NBC. "TV stations cost a great deal of money," said NBC Group Executive Vice President Ray Timothy, "and now being part of a
bigger entity I think we'll have an easier
time of raising money for purchases. There's
a certain value in being part of a more powerful company."
One direct benefit for NBC from the
RCA-GE merger agreement is that NBC will
gain a sixth additional owned television station-xcNC-TV Denver, the NBC affiliate
owned by GE. GE and NBC executives said
that station will be folded into NBC after the
merger is completed. At present, NBC has
five owned television stations covering
19.79% of the nation's television homes and
is ranked third behind Capcities /ABC and

CBS. But with the addition of xcNC-TV,
NBC stations will cover 20.32% of the
country and rank ahead of CBS (after CBS
sells KMOX-TV St. Louis that group will cover 19.37%). The FCC cap on TV penetration
by a single owner is 25%.
According to sources, NBC proposed to
buy KCNC -TV 16 months ago from GE for
$300 million, but was turned down because
GE said the price was too low.
Welch declined to say what the new senior
executive structure at GE would be after the
merger with RCA. Tinker at present reports
to RCA chief executive officer Robert Frederick. 'linker told BROADCASTING that he
has been given no definite word from GE,
but he assumed the current framework
would continue under the new owners with
the chairman of NBC reporting to the chief
executive of GE. "I now report to the CEO
of RCA and [expect] to report to the CEO of
the resulting company."
Questions were raised how the merger

would affect NBC's plans to launch a cable
news service to compete with CNN. NBC is
waiting on commitments from cable operators and is scheduled to make a decision in
January about moving ahead or not. Tinker
and NBC News President Larry Grossman
said the merger could only help the venture
as GE could bring substantial capital resources to the party. One NBC executive,
who asked not to be identified, counted it as
a plus too since the capital that will be required to start up a cable news service would
be enormous and RCA, as it did with the
Entertainment Channel, might not have the
patience to stick it out until it becomes profitable. A company the size of GE might be
able to sustain losses long enough for the
service to become profitable. Grossman said
that NBC News would be run the same way
under GE as it has been under RCA: "With a
tradition of independence." That, he added,
is as it should be. "Nobody in his right mind
would change that."

RCA and NBC: The Way They Were
RCA and its subsidiary NBC are among the earliest pioneers in the
communications and broadcast television fields, and both have a half century-plus history of industry firsts and other major advances The
following are a few:

RCA Corp.
1919 -The Radio Corp. of America is incorporated, with interests held
General Electric, Westinghouse, AT &T, Western Electric Co. and
United Fruit Co, and using radio patents of RCAs precursor, American
Marconi.
1920-21-Entered the merchandising and broadcasting fields, selling
amateur radio equipment manufacturered by GE and Westinghouse
and joining Westinghouse as a half -partner in wJz Newark, N.J..
1923 -Vladimir Zworykin filed for a patent on an all -electronic TV system.
1925 -Bought WEAF(AM) (now WNec) New York from AT &T for $1 million.
1926 -Inaugurated network service with the National Broadcasting
Co. (see below).
1929 -Took over tube manufacturing from GE and Westinghouse, and
purchased the Victor Talking Machine Co. of Camden, N.J.
1932-Settled a pending antitrust suit brought by U.S. government,
with GE and Westinghouse divesting themselves of control of RCA.
1934 -Elected David Sarnoff chairman of RCA and purchased the
defunct DeForest Radio Co. to begin the manufacture of radio transmitting tubes.
1939-Launched RCA television service at the New York Abrld's Fair in
April, culminating seven years and an estimated $5 million to $10
million of research, development and field testing.
1949 -50 -Color TV system rejected by FCC, which approved a competing mechanical color system of CBS. RCA developed the 45 rpm
recording system, and marketed it against Columbia Records' 331/3
rpm records.
1953-Color TV system approved by the FCC, after RCA research and
implementation costs had exceeded $40 million. RCA and Bing Crosby Enterprises develop the use of magnetic tape to record live TV
performances (the first practical VTR was introduced by Ampex in
1956).
1958 -Established the Astro-Electronics Products division for the production of satellite and space vehicle systems. RCA made its full -scale
entry in the computer industry and produced its 10,000,000th black
and white TV set.
1962 -CMOS integrated circuits were invented, with eventual application in consumer items such as digital watches and hand -held calculators.
1 963-For the first time, annual revenues from the installation and

M.H. Aylesworth

Fibber McGee and Molly

RCA Chairman David Sarnoff appears before TV camera at 1939 VVorld's Fair

service from color TV receivers surpassed revenues from black and
white sets.
1964-NASAs Ranger 7 reached the moon and sent back photos of
the lunar surface with a six -camera payload designed and built by
RCA.

1965 -66- Undertook its largest domestic capital expenditures to date,
with $198 million for plant construction and expansion. Color TVannual
retail sales and computer hardware sales each exceeded $3 billion.
1967-Combined Wand laser technology for the transmission and the
recording of images, in thé SelectaVision laser disk project.
1969-David Sarnoff was succeeded as chairman of board by his son,
Robert W. Sarnoff. The company name was changed to RCA Corp.
RCA produced the man -pack radio used by astronaut Neil Armstrong
as an electronic link to earth, carrying man's first words from the moon.
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Merger reaction: hopes for an unchanged course
Observers hope that new
owner won't alter the momentum
the company how has
As more than one NBC affiliate put last
week, in the best of all worlds, with NBC's
resurgence this year under Grant Tinker's
leadership and RCA's unconditional support,
a merger is not the greatest thing that could
have happened to the network at this time.
Concerns were expressed that the process of
being absorbed by General Electric could
distract NBC from the business of winning a
prime time program season for the first time.
It hasn't been this close in more than a decade.

On the other hand, NBC affiliates last
week suggested that if their network has to
undergo an ownership change at this time,
better it be "friendly" and by a company that
both RCA and NBC appear to have great

confidence in. Executives at both companies
have stressed to affiliates their belief that GE
will continue to give the network the kind of
hands -off support given by parent RCA under the leadership of Thornton Bradshaw.
GE has a reputation as one of the best managed companies in the country, sources said
last week, tending to let individual businesses under the corporate umbrella operate
fairly autonomously. And with NBC's surging momentum over the past couple of
years, said one NBC affiliate last week, GE
executives would "be fools not to" adhere to
that policy after acquiring NBC.
Most of those commenting last week
stressed that their remarks were based on the
sketchy details of the merger that were available at press time. "My greatest hope," said
Francis Martin, president of Chronicle
Broadcasting, which owns NBC affiliate
KRON-TV San Francisco, is that NBC not

take its eye off the ball. A merger like this
can be very disruptive as GE puts its imprimatur on RCA and NBC." Completion of
the acquisition would be a "poor result" if
NBC's activities were disrupted, "or if it
were to hasten the departure of [NBC chairman] Grant Tinker. But he added that the
chances of that happening are diminished by
the fact the proposed merger appears to be
friendly and thus should be "far less disruptive than the hostile takeover attempt of CBS
last summer."
While no one is sure what G.E. has in
mind for the network, most of the affiliates
contacted last week sense that the Fairfield,
Conn. -based conglomerate will let NBC
pursue its own course as long as it proves to
be as successful as the one followed over the
past year. "They'd be fools not to," said Ken
Bagwell, who heads the broadcast division
at Storer Communications, which includes

audio products business and made other major divestitures. RCA
introduced the first portable color TV camera for electronic journalism
and the Emmy award- winning circularly polarized TV transmitting antenna. The first Satcom domestic communications satellite was
launched, and RCA began distributing Home Box Office programing
by satellite.
1976 -Entered the home videotape market with the SelectaVision videocassette recorder supplied by Matsushita of Japan, while SelectaVision videodisk system remained under development.
1979 -Completed the erection of the world's largest multiple TVantenna on top of the 110-story World Trade Center in New York for use by 10
TV and 15 FM stations.
1981 Thornton F. Bradshaw succeeded Edgar Griffiths as chairman
and chief executive officer. The VideoDisc system was introduced
[player sales were discontinued within three years]. RCA won an
Emmy for a broadcast color TV camera and developed the broadcast
halt-inch ChromaTrack recording technology with VHS videocassettes
for use with one -piece recording camera.
1982 -Robert Frederick joined RCA as president after 34 years at GE.
1983 -Experienced losses of $74 million in the Broadcast Systems
division, which ceased to make FM transmitters, sold its FM antenna
line and began marketing videorecorders and telecines of former corn petitors.
1984 -Introduced the Emmy award- winning CCD (charge coupled
device) camera for broadcast and developed TV receivers with built -in
capability for stereo reception.
1985-Closed the Broadcast Systems division in October.

-

Davis

;

v'oway live on "The Today Show"

NBC

Uncle Miltie pushes RCA TV sets

1926-Organized a radio network with RCA -GE- Westinghouse stations (later known as NBC Blue) and a chain of AT &T stations (NBC
Red). The first president, Merlin H. (Deac) Aylesworth, began program
service in November with a four-hour special carried by 25 stations.
1927-Formed Pacific Coast network and began regular coast -tocoast service in 1928.
1930 -Began experimental TV transmissions from the Empire State
building in New York.
1933 -Moved to a 400,000- square -foot headquarters at Radio City in
New York.
1936 -Ended 10th year as the largest radio network group, with 15
stations owned or managed under lease, and $35 million in gross
receipts for Red and Blue networks.
1940 -Held the first "network" TV broadcast, linking WNBT-TV (now
wNec -Tv) New York and GE's WRGB(TV) Schenectady, N.Y.
1941 -Separated the Red and Blue networks by order of the FCC. The
Blue network was established as an independent company, and in

Johnny and Ed on the 'Tonight Show

1971 -David Sarnoff died. The company withdrew from the general
purpose computer business, writing down a one -time after-tax charge
of $250 million. Introduced the Emmy award -winning TCR -100 video

tape cartridge recorder /player.
1973 -Developed liquid crystal display technology for numerical
readouts on clocks, calculators and laboratory instruments.
1974 -75- Profits dropped by $65 million, down to $113 million in 1974.
Robert W. Sarnoff resigned. His successor, Anthony L. Conrad, resigned less than a year later, after admitting to not filing income tax
returns for the previous five years. Edgar H. Griffiths was appointed
president and chief executive officer in 1976. The company left the

Continues on page 48.
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two NBC affiliates (KCST-Tv San Diego and
WTVOtTV) Toledo, Ohio). "The guys on the
manufacturing side [of RCA] may have
more to worry about," said Bagwell, in
terms of changes that GE may impose.
RCA's troubles within some of those divisions have been well documented, the most
recent example being the dissolution of the
company's broadcast products division.
LIN Broadcasting Chairman Donald Pels
said he didn't think GE would tamper with
NBC, at least in the short term. "I would
guess that things would be very much the
same for NBC and its affiliates," said Pels,
whose company operates four NBC affiliates, "and we look at that as positive." RCA
Chairman Bradshaw has "installed a wonderful management team at NBC," Pels said,
"and I wouldn't expect that to change."
Chronicle's Martin added: "I would hope
that NBC remain the way it is. My guess is
that GE management would come to the
same conclusion, that you don't fix it if it
ain't broke." James Lynagh, president of
Multimedia's broadcasting division (which
includes two NBC affiliates) and chairman
of the NBC -TV affiliates association, concurred. "I can't imagine they would meddle
[in NBC's affairs] in the short term. I don't
foresee any changes at NBC except those
made independently by Grant Tinker."
But that aside, Lynagh indicated that a
merger now has to be a little unsettling. "We
are very happy with the way things are going
at NBC under RCA's ownership." But he
said that in a teleconference with NBC executives last week, they seemed "very enthusiastic about the change." And because of
that, he said, "I'm enthused." Under the
guiding hand of Bradshaw and current RCA
Chief Executive Officer Robert Frederick,
said Lynagh, NBC's linker has been given
the financial support and autonomy to steer
NBC on a winning course. It's a chemistry
between parent and subsidiary that had long
been missing before Bradshaw's arrival at
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RCA in July of 1981, he said. If such support continues under ownership by GE, said
Lynagh, the network should continue on
track. "Clearly we want GE to provide that
support as well," he said. "And I have no
apprehension that they won't."
William McReynolds, president of Meredith Corp.'s broadcast group, based in Des
Moines, Iowa, and including two NBC affiliates, said his initial reaction to the announced merger was "one of surprise but not
concern." He said he had a "high regard for
RCA and the way it has allowed NBC to
function. And I have no reason to think it
will change at this point."
On Capitol Hill last week, most legislators were preoccupied with budget and tax
reform legislation and had little time to focus
on the GE -RCA merger. However, Senator
Howard Metzenbaum (D- Ohio), a member
of the Senate Judiciary Committee, called
for an intensive investigation by the Justice
Department. "Before approving this merger,
the administration must make certain that
there are no areas of competitive overlap,"
Metzenbaum said. "The effect on consumers
is too great to allow this administration to
continue its hands -off policy. If the merger is
not stopped, I will insist on full hearings by
the Senate Judiciary Committee and demand
that the administration explain why it provided antitrust clearance," he added. The
senator expressed concern that a major defense contractor, "whose every decision is at
the forefront of American policy, should
control one of the three major TV networks," an aide said.
News of the deal also was greeted with
interest by House and Senate Commerce
Committee staffers who indicated there
would be close congressional scrutiny. Some
Republican members of the House Telecommunications Subcommittee, which also has
jurisdiction over the Securities and Exchange Commission, are likely to ask the
SEC to monitor the merger closely for any

Continued from page 47.
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possibility of insider trading (see page 44).
"Obviously who ultimately controls a network licensee is a very important question
for the FCC," said Tom Rogers, senior counsel for the House Telecommunications Subcommittee. "No immediate public policy
questions seem to jump out as a result of this
transaction," he said, but it is something the
subcommittee will look at.
The multiple ownerships raised by the
merger will have to be examined, said an
aide to Senator Ernest Hollings (D- S.C.),
ranking minority member of the Senate
Commerce Committee. And he suggested
that Congress will continue to be interested
in seeing that ownership waivers are the exception not the rule.
What did the network's competition think
of the proposed merger? Only one competitor agreed to offer a statement by deadline
Gene Jankowski, president of the CBS/
Broadcast Group -and his statement was
one sentence and delivered through a
spokesman. "The announced combination
of those two excellent companies," said Jankowski, "speaks to the belief in the continued strength of our industry." Does CBS
think the GE -RCA combination will make
NBC an even stronger competitor than it has
proved to be this season? "I don't know how
we can answer that because we obviously
don't know what their plans are for NBC,"
said a spokesman. The merger, he said,
"speaks to the vitality and attractiveness of
the [broadcast] business." ABC President
Frederick Pierce could not be reached at
deadline, nor could Ted Turner, who in the
past has expressed his determination to own
one of the three broadcast networks. Turner's chances of doing so may have run out.
He failed in his bid to take over CBS last
summer. Capital Cities Communications has
claimed ABC for itself, and GE, barring a
collapse of the deal announced last week,
has a grasp on NBC that far exceeds Turner's
reach.

-

1966-67--Broadcast its full TV schedule in color, excluding black and
white theatrical features. NBC-TV announced $115- million agreement
with United Artists giving it access to 94 feature films over a nine -year
period.
1970 -Estimated its weekly audience at more than 400 million people
in 83 countries for its most popular TV series, Bonanza.
1976-Covered a record 30 presidential primaries using minicameras
and videotape, made the first projection of President Carter's victory
and attracted the largest election night audience. The network fell to
third place in the prime time ratings as ABC -TV moved to number one.
NBC Radio, after two years and $10 million in losses, decided to
terminate its News and Information Service.
1978 -The Holocaust miniseries became the most-watched entertainment program in the network's history.
1980-Canceled coverage of the Moscow Olympic games following
the U.S. decision to boycott, resulting in a $33.7- million net loss.
1981 -Named a new management team in June, with Grant A. linker
of MTM Enterprises as chairman and chief exeutive officer.
1984 -By the end of the year, NBC -TV advanced from third place to
second in the prime time ratings, aired the first network TV broadcast
in stereo and was the first to use CCD slow- motion camera technology
during the 1984 World Series.
1985 -Put into operation a $300- million Ku -band satellite distribution
system and extended its stereo TV programing schedule to more than
a dozen hours weekly.

1943 sold for $8 million to Edward J. Noble, owner of Lifesavers candy
company, who formed the American Broadcasting Co.
1946 -Hosted the first TV network sponsor, Gillette, and the first network TV series sponsor, Bristol- Myers.
1947 -Had four of five top -ranked radio shows, comedy programs
Bob Hope, Fibber McGee & Molly, Charlie McCarthy and Amos 'n'
Andy, and had 167 radio affiliates at year's end. Much of the network's
top talent was bought over the next two years by CBS, which sought to
transfer the stars' popularity from radio to the new medium of W
1948-49- Debuted Texaco Star Theater, which became 1948's top rated TV show, and in following year-the network's 10th in telecasting -NBC's Milton Berle and his Texaco Star Theater became the most

popular TV show.
1951 -The TV network operated at a profit for the first time.
1953 -Aired the first NBC network color program, The Colgate Comedy Hour, with well over 100 affiliates equipped to broadcast in color.
1954-Sold more TV time than radio time for the first time. The first
television special (NBC's color "spectacular ") aired in September.
1956 -Celebrated its 30th anniversary as a network, and announced
plans to increase the evening schedule of color TV programing to one
major color program each night.
1963 -Push for color increased number of stations equipped for network color to 406, and network's annual color programing to 2,000
hours.
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FCC no longer wants to be judge of character
Commission votes unanimously to
confine reviews of violations of
Communications Act or FCC rules;
in other actions, Geller renewed,
L.A. sheriff gets UHF channel
Moving its deregulatory knife a bit closer to
the bone, the FCC last week voted unanimously to dramatically curtail the scope of
the character examinations it will permit itself and future commissions to conduct.
In other actions, the FCC reversed itself
and renewed the license of Simon Geller, the
sole owner of WVCA -FM Gloucester, Mass.;
it also gave the Los Angeles county sheriff
the UHF television spectrum he has been
seeking ( "Closed Circuit," Dec. 2).
Under the FCC's old scheme of things,
just about any form of misconduct could be
considered relevant to an individual's character qualifications to be a broadcast licensee. Under the new scheme, the FCC said it
will confine its interest to misconduct involving violations of the Communications
Act or FCC rules and policies; misrepresentations or lack of candor before the FCC, and
fraudulent programing. Beyond that, the
FCC said it generally only will consider as
relevant adjudicated fraud cases before another government agency; criminal fraud
convictions; adjudicated cases of broadcast related antitrust and anticompetitive misconduct, and felony convictions that, according
to David Donovan, legal assistant to James
McKinney, Mass Media Bureau chief, "are
substantially related to carrying on and operating consistent with our rules and policies."
The FCC also "clarified" the way it will
consider the character qualifications of corporate applicants. According to an FCC official, relevant non -FCC-related misconduct
by a corporate parent will generally be held
against a broadcast subsidiary only if there is
a close relationship between the parent and
subsidiary and the parent and subsidiary
share principals involved in the day -to -day
operations of the broadcast subsidiary. All
FCC -related misconduct by a corporate parent may generally be held against a broadcast subsidiary, however. The relevant non FCC- related misconduct of one subsidiary
will generally be held against a second subsidiary only if the two subsidiaries share
principals. FCC -related misconduct by one
subsidiary will generally only be held
against a second subsidiary if there is a
"meaningful involvement" between the two
subsidiaries. Relevant non -FCC -related misconduct by an individual working for a corporate parent may be held against a broadcast subsidiary if the individual has an
attributable interest in the parent and is involved in the day -to-day operations of the
subsidiary. FCC -related misconduct by an
individual associated with the parent and responsible for the operations of the subsidiary
in the course of his employment may also be
held against the subsidiary, the FCC official
said.
The FCC also said the only character is-

it will continue to consider in comparative proceedings are those that raise concerns about the basic qualifications of an
applicant. In addition, the commission
adopted a rule prohibiting broadcast permit tees and licensees from making misrepresentations in response to commission inquiries.
Although the character decision was being described by FCC officials as a "compromise" or "consensus" effort by the commissioners, the sole aspect of it that
commissioners disagreed about publicly
concerned how best to deal with renewals or
other applications when allegations that
could undermine an applicant's character
qualifications were pending somewhere besides the FCC, say in a court, while an application was before the FCC. Both Commissioner James Quello and Jack Smith, FCC
general counsel, said they believed the cornmission would be on "safer" legal grounds if
it adhered to precedent and conditioned such
grants upon whatever action the FCC
deemed appropriate after that outside litigation had been resolved. But Chairman Mark
Fowler opposed conditioning such grants.
Fowler, whose view appeared to prevail at
the meeting (although there was some talk of
trying to work the issue out later in private),
noted that the FCC could instead rely upon
its power to initiate revocation proceedings
to deal with those kinds of situations. (FCC
officials, however, said the commission had
left itself the leeway to condition grants
when it was alleged that an applicant was
engaging in behavior that would "shock the
conscience" of the commission.) Fowler
conceded that revocation proceedings were
"administratively more complicated" for the
commission to use than conditioning grants.
But Fowler said he couldn't understand why
the FCC should condition grants because
"mere allegations" were pending. "If indeed
there is some adjudicatory matter that is finally adjudicated, and it comes within the
ambit of the things we say in this item we are
concerned about, it seems to me then, and
only then, should this commission look at
that, and then, if it has to, begin revocation
proceedings," Fowler said. "But to put a
cloud on a license based upon a mere allegation filed in some court on some matter, it
seems to me, is going too far."
At a press conference, McKinney said the
primary reason the FCC had wanted to reconsider its handling of character had to do
with the comparative process. "We did in
fact find that people were bringing forward
charges in the context of a hearing, greatly
lengthening the time of a hearing, thus keeping service from the public, by using arguments that were in many cases quite specious," said McKinney. "It's those kinds of
arguments that we would like to lay by the
side and not consider because we don't think
they're relevant in today's television and radio marketplace."
That the FCC reversed itself to grant
Geller renewal for WVCA-FM did not come as
a big surprise ( "Closed Circuit," Dec. 2).
sues
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When the FCC, in 1982, voted to deny
Geller renewal and to grant the competing
application of Grandbanke Corp. (BROADCASTING, May 24, 1982), Quello and former
Commissioner Abbott Washburn were the
sole dissenters. Since that vote, both Fowler
and Commissioner Mimi Dawson had indicated they were having second thoughts
about their votes with the majority on that
issue.
In its original decision, the majority said
Geller, who was broadcasting mostly sym-

phonic music, didn't warrant renewal expectancy for his past programing record, which
was short on nonentertainment programing,
and found Grandbanke preferred on corn parative grounds. The majority said that
Geller deserved preferences for diversity
(Geller, unlike Grandbanke, owned no other
media interests) and for integration of management into ownership, since Geller was
the station's sole owner and employe. But
the FCC majority ruled that those preferences were diminished because of Geller's
failure to provide "adequate" informational
programing and to ascertain community
needs. The commission then found that
Grandbanke's proposed programing and
comparative coverage put it ahead of Geller.
In remanding the case to the FCC, the
court of appeals in Washington affirmed the
finding that Geller did not warrant renewal
expectancy (BROADCASTING, June 18,
1984). But the court was sharply critical of
the FCC's diminishing Geller's preferences
for diversity and integration.
Last week, the FCC, in a 3 -0 vote (with
Commissioner Dennis Patrick not participating), gave Geller full credit for his integration and diversification advantages. Said
David Senzel, an FCC attorney: "Under the
best practicable service criterion, Grand banke's advantages for proposed programing and comparative coverage are at least
partially offset by Geller's integration advantage, resulting in a moderate preference
for Grandbanke. Geller's substantial preference for diversification outweighs Grand banke's moderate preference for best practicable service and thus Geller's application
should be granted."
Quello said he was glad "to see justice

finally prevailing here."
Dawson said she wished she had listened
to Quello the first time around. "I think
we're all pleased with the outcome of this
proceeding," Dawson said. "I think we have
taken an appropriate course."
Fowwer said he thought the court had made
the "correct" analysis. "I think we do stand
corrected here," said Fowler.
Commissioner Dennis Patrick did not vote
because his wife, from whom he is legally
separated, had been involved as an attorney
in the Geller proceeding.
Geller, 65, is still running the station by
himself. He's offering anywhere from 30 to
45 minutes of "talk" programing each day
along with the symphonic music. Geller said
he was "pleased" by the FCC's action. For

I

I

the time being, he'll be waiting to see whether there will be an appeal and hoping that
there won't be a need for him to be interviewed by BROADCASTING again. "Not on
this subject, anyway," Geller said.
John Bankson Jr., Grandbanke's attorney,
said he wouldn't be able to say whether
Grandbanke will appeal until after he read
the FCC's order. He charged, however, that
with this decision, the FCC, without rulemaking, had "just completed the total deregulation of radio because now a radio licensee
doesn't have to do anything for his local
community and can still win renewal."
Proving that good things can come to
those who lobby persistently, the Los Angeles sheriff was also given the UHF channel
16 spectrum he had been seeking, even
though California Broadcasting Corp. and
Channel Islands Television Corp. have been
vying for that same channel for a TV station
in nearby Ventura, Calif., since 1979.
Under the FCC's order, according to an
FCC official, the sheriff will get first crack at
slightly more than half of channel 16 for his
purposes, with the remainder being made
available for other public safety use in the
Los Angeles area.
In the most recent variation of his request
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for spectrum, the sheriff was seeking either
channel 16 or 19. He said he needed the
spectrum to provide his officers with portable hand -held radios and to communicate
with other law enforcement agencies.
The FCC determined that channel 16 was
the reallocation of choice because, among
other things, reallocation of channel 19
would have caused "substantial" interference to the existing service of %mCt(TV) San
Bernardino, Calif.
"The other alternatives either raise serious
concerns about interference to existing services, or would result in undue burdens on
the sheriff to develop customized equipment
for new technologies," said Julius Knapp,
chief of the FCC's frequency allocations
branch.
Also as reported, the FCC proposed to
offer the Ventura broadcast applicants inferior substitutes for channel 16 ( "Closed Circuit," Dec. 2). One option would be to permit the prevailing broadcast applicant to use
channel 25 at the present antenna site. But
that would result in short spacing of 26.2
miles to KTBN -TV (ch. 40) Santa Ana (Los
Angeles), Calif. "The choice is perhaps not
an equal trade -off, but we don't believe it's
going to be a devastating loss of service,"

Must -carry comment deadlines extended
The FCC last Friday pushed back the comment deadlines in its controversial notice
of inquiry/notice of proposed rulemaking on must carry. With the extension, comments will now be due on Jan. 29, while all reply comments must be received by Feb.
25.
In granting the extension, the FCC bowed to the desires of the National Association of Broadcasters and pressure from House Energy and Commerce Committee
Chairman John Dingell (D- Mich.). In a filing at the FCC earlier last week, the NAB had
requested the extension. The Association of Independent Television Stations, however, opposed NAB's request.
In its filing, NAB said the 40-day comment period the commission had originally
provided was "inadequate for many interested parties to do justice to the complex
questions involved." NAB, noting also that the comments period fell during the
holidays, said various studies and analyses intended for the proceeding record are
now underway but couldn't be completed by the Dec. 30 comments deadline the
FCC had originally provided.
NAB also said it was discussing with representatives of the cable industry "the
feasibility of proposing a compromise resolution," and that an extension would allow
for a "more orderly completion of these discussions."
In an opposition filing, INN which, unlike NAB, has already proposed a specific
substitute rule at the commission, countered that the "harm and uncertainty faced by
local independent television stations all over the nation while this proceeding remains unresolved dictates expeditious action, and requires avoidance of the substantial delay that would result from grant of NABS request."
INN added that it agreed that the studies and analyses NAB referred to could be
important, but that if those could not be completed by Dec. 30, they could be
submitted in reply comments after that.
"Moreover, in the absence of any clear indication at this point that discussions
between broadcast and cable industry representatives concerning a possible industry 'compromise' will indeed bear fruit, an extension of time is unwarranted," INN
said. "If anything, the commission's current comment schedule should act as a spur
to these discussions. If these discussions do lead to an industry consensus, the
results could be presented to the commission in the reply comments phase or before
the commission's adoption of a report and order in this proceeding."
The National Cable Television Association didn't join the NAB in requesting the
extension. But an extension would be "all right with us," said James Mooney, NCTA
president. "It certainly doesn't damage the prospects of working something out,"
Mooney said.
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said William Hassinger, engineering assistant to McKinney. (According to the FCC,
only the Ventura station would be affected by
interference.) Another option would be to
use channel 51. But Hassinger said that to
use that channel, the applicants would have
to find another antenna site at least 15 miles
away from the present site and from the affluent communities north of Los Angeles
that the applicants were apparently hoping to
reach.
Quello said he would withhold his vote
until he was sure the final order made it clear
that the commission was not opening the
door for similar spectrum reallocations elsewhere. "I will now concur," said Quello. "I
initially was going to dissent, and then our
colleague from California [Commissioner
Patrick], in a very persuasive mini- presentation, saw me over," said Quello.
Patrick, the lead commissioner on this
item, said the commission's notice of proposed rulemaking had concluded that the
sheriff's need for portable radios and the capacity for "interoperability," combined with
a "number of very unique circumstances in
the Los Angeles basin," had established a
need for additional spectrum. "Nothing in
the comments that we have seen has dissuaded us from that conclusion," said Patrick.
"I think in the final analysis, channel 16
became the only viable option from a technical perspective, from an interference perspective and from an equipment perspective," Patrick added. "Channel 16 is not
without its drawbacks. This commission,
and I in particular, recognize the equity, the
down side of reallocating channel 16 at this
time. But I believe, Mr. Chairman, that the
commission is well within its legal rights to
allocate channel 16 for use by public safety
... after having made, as we do in this item,
a public interest determination that that reallocation is required.
"I think it well serves the public interest
by, in the first instance, protecting the lives
of police officers, who are now 8,200 of
them serving in Los Angeles county, substantially without portable radios," Patrick
said. "And in the second instance, therefore,
following from the first, protecting the lives
and property of citizens in Los Angeles
county."
Robert Jacobi, an attorney for Channel
Islands, said he wasn't in a position to corn ment. "After we see the memorandum opinion and order and send it on to our client,
maybe we'll be in a position to comment,"
Jacobi said.
Gardner Gillespie, an attorney for California Broadcasting, said that company was
"not about to accept a substantially inferior
channel, and we don't believe they can give
us an inferior substitute."
Greg DePriest, vice president for the Association of Maximum Service Telecasters,
said that organization was not happy about
the short- spaced allotment but was pleased
that the commission had opted for channel
16, which DePriest said presented the least
potential for TV interference among the proposed alternatives.
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This has been an eventful year for the journalism practitioners of the Fifth
Estate. Natural disasters in the U.S. and around the world, terrorist actions on
land, sea and particularly in the sky and Soviet -American negotiations are just
some of the events that sent broadcasters and cablecasters circling the globe.
¶ But not all the news appeared in front of the cameras and microphones, some
was behind the scenes. Television stations in growing numbers turned to
portable satellite uplinks to extend their coverage. And the networks began to
respond by setting up their own SNG operations. The networks faced increasing
credibility problems evidenced by a number of libel suits and heated meetings
with Congress over election predictions. ¶ The state of the journalistic art is
chronicled in words and pictures on pages 54 -82.
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Journalism in 1985: bolder and wiser
Ease in tensions seen as networks
rethink hijack and other coverage;
stations go it alone -or almost
with new SNG capacity; next
step local news anchored from space?

-

-at

least
As 1985 winds down, there are signs it may be remembered
something of a
by those who like to review things in such terms
watershed in the development of broadcast journalism. There is a
new, perhaps less confrontational, approach on the part of the networks as they go about the business of covering the news. There is
also their growing awareness of competition, not so much among
themselves as with broadcast groups and even individual stations
around the country that are offering increasingly aggressive and
sophisticated news coverage. And, although the sound is still no
louder than, say, a roll of distant thunder, there is heard the concerns
of those who warn that broadcast journalism had better start looking
to its next frontier-space. Times are changing.
None of this is to suggest that familiar problems are fading. The
Reagan administration is still seen by many in the media as being as
determined as ever to shut off the flow of information, through them,
to the public. And the media's fence-mending problems with the
public remain serious: After a Jefferson county, Ky., jury awarded a
plaintiff in a libel suit against WLKY-TV Louisville $2.9 million in
damages, some of its members, in talking to reporters, said they
voted as they did because they were still angry over the media's
coverage of the Vietnam war (BROADCASTING, Nov 11).
Still the media were not as beleagered in 1985 as they had been
during the Nixon administration or in some years since Watergate.
Rather, 1985 was a year in which the networks -and they continued
to dominate broadcast news -appear to have been sensitized by the
criticism to which they had been subjected, and by the uncomfortable realization that, in their head -to-head conflicts with the administration, they were perceived by the public as the bad guys while
Ronald Reagan, as always, wore the white hat. The public's support
of the administration's decision to prohibit the press from accompanying the military during the first two days of the invasion of Grenada, in October 1983, had been sobering for the media generally. Not
that any of that stopped the hetworks from calling President Reagan's
sweeping election victory over Walter Mondale while the polls were
still open on both coasts, thus infuriating members of Congress
(BROADCASTING, Nov 12, 1984). Nor did it get in the way of
traditional, no- holds -barred competition in going for the sensational
scoop in coverage of the TWA Flight 847 hijacking (BROADCASTING, June 24, et seq.). But some soul -searching was going on.
Indeed, David Geigen, who served President Reagan as director
of communications for three years and is now managing editor for
news of U.S. News and World Report, said he is "impressed" by the
effort of the press, post- Grenada, to deal with what might be called
its public relations problems. Fred Friendly, a former president of
CBS News who is now Edward R. Murrow professor emeritus at
Columbia University, for 12 years has headed a project called Columbia University Seminars on Media and Society, designed to stimulate thought on ethical issues in journalism by posing tough, hypothetical questions for discussion (on the media's rights and
responsibilities in dealing with private lives of public figures, for
instance, or on the relationship between the military and the media).
In the past year, Friendly said, the project has been invited by a
number of station group owners and individual stations to present
seminars for their news staffs. Gergen himself and ABC News's Sam
Donaldson have appeared together on several occasions at the War
College to discuss press-military matters. And the heads of the
network news operations have discussed what the diplomats would
call matters of mutual interest with members of Congress and the
administration. The aim has been, Gergen said, not as much to
improve relations with government as to "publicize and improve the

-as

[broadcasters] standards of responsibility"
There was more than talk. The networks struck a deal with Representative Al Swift (D- Wash.), chairman of the House Elections
Subcommittee and a former broadcast newsman who has emerged as

one of Congress's leading critics of the networks' rush to judgment
on election night results. The networks would refrain from projecting results of presidential contests before the polls close in return for
legislation requiring polls across the country to close at the same
time. A uniform poll -closing bill (H.R. 3525) has been approved by
the House Administration Committee but will not be acted on until
next year. The agreement deprives those who accuse the networks of
arrogance of one of the principal arguments they have used to support the charge.

Representative Swift

What's more, the networks were paying attention when observers
in and out of government criticized their coverage of the hijacking of
the TWA Flight 847-not only the fierce competition for interviews
with the hostages and their captors but the hype attending the coverage. In fact, the networks were seen as having become part of the
story. As ABC News's Ted Koppel put it on a Nightline, the media
"were on trial once again." Network news executives were not
admitting error, at least not major error. But NBC News President
Larry Grossman said at the time that a post mortem his organization
had completed of its performance revealed "a lot of things that
should be done differently" in the event of another hostage story, and
a couple of weeks later he circulated a memorandum designed to
make sure things were done differently in the future.
And the network news operations generally seemed on a shorter
leash in their coverage of the two terrorist actions since Beirut -the
takeover of the Italian cruise ship, Achille Lauro, and the hijacking
over the Mediterranean of the Egyptair airliner that resulted in a
rescue effort in which 57 persons died. (Of course, those operations
did not have the same compelling interest to American news organizations as did the seizing of an American airliner loaded with American passengers.) Then there was the coverage of the Reagan- Gorbachev summit. While at times the sheer numbers of journalists present
and the money spent seemed to overwhelm the event itself (which
produced no significant agreement), the media won praise from
some observers. Gergen, for one, felt that the networks and the press
generally avoided raising excessive expectations and, moreover,
used the two-day summit as a vehicle to explore East -West relations
in depth, an exploration that began on the networks more than a
week before the event. Ordinarily, Gergen said, the press is too often
guilty of "parachute journalism," jumping into foreign news stories
only as they break. But that was not the case in Geneva.
Had the criticisms last summer influenced the way the networks
approached those major international stories? If network news executives other than Grossman last summer were reluctant to indicate
they were having second thoughts, they are less so now. Richard
Wald, senior vice president of ABC News, five months ago appeared
comfortable with the network's coverage of the TWA Flight 847
story: He talked only of slips in grammar or "minor errors of fact"
(BROADCASTING, July 8). The other day he said no "major" changes
have been made in the news operation. But he acknowledged an
"increased sensitivity" as a result of the criticism. "All criticism and
discussion has an effect.... Self-examination always leaves some
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we said it would.
and it did.

We kept our promise.
In five short months we've become the number one
rated primetime newscast in Los Angeles.
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residual change." And that, he suggested, is not bad. "That's why
you should always face critics."

solved. But it may be just a matter of time until a news program is
anchored from an orbiting space station.
That is if Mark E. Brender has his way. As an assignment editor
for ABC News in Washington, Brender does not occupy a lofty
position. But his authority comes from his dedication to his task. He
is chairman of the Radio- Television News Directors Association's
Media in Space Committee, which was formed earlier this year at his
instigation and which now includes representatives of print as well as
broadcast media. He has talked to scores of people in and out of
government about the problems, and is concerned that the rules
governing the first journalist in space be compatible with First
Amendment values written into the Constitution 200 years ago. In
space as on the ground, precedent is, if not everything, almost
everything.
The committee has already had an effect on U.S. space policy. It
helped persuade NASA to settle on a journalist as a member of a
future space shuttle crew. It also suggested the ground rules to be
followed -among others, the critical one that the person selected
function as a professional journalist and report on the training and on
the mission as a member of a pool, sharing reports with all interested
journalists. The rules have been accepted by NASA.
Still, Brender feels one of his and the committee's principal functions is to arouse the broadcast industry to the potential of space for
the practice of journalism. Until Brender became obsessed with the
subject, there seems to have been little interest by journalists in it.
He feels it is important that broadcast journalism be represented in
the shaping of space policy. Statutes providing for the privatization
of space activities-the Space Launch Act and a measure providing
for private operation of remote sensing satellites-were not written
with journalism in mind. And yet, said Brender, "space is the ultimate high shot."

Apart from what appears to be a readiness on their part to grind down
some of the sharp edges in their relations with government and
public, the networks were acknowledging competition from a source
that seemed highly unlikely in the days before satellite communications- broadcast groups and individual stations. Friendly called this
"the most interesting development." He noted that while the networks appear to have given up on expanding their half-hour evening
news shows to an hour, stations are offering up to an hour and a half
of news in the early evening and a half hour at night. And, he said,
they are filling some of that time with national and international
news collected and broadcast by their own correspondents and annhtwe

Indeed, crews from stations and groups were on the scene in
Geneva last month, as they were in Colombia, when entire communities were devastated by mudslides touched off by the eruption of
the Nevado del Ruiz volcano. And increasingly, stations are being
offered news services as alternatives or supplements to those provided by ABC, CBS, NBC and CNN. Hubbard Broadcasting's KSTPTV Minneapolis, for instance, an ABC affiliate, chose to preempt
Peter Jennings's coverage of President Reagan's post-summit address
to Congress. The station's broadcast of the speech, the anchor on its
air, the analysis it offered and the comments of members of Minnesota's congressional delegation in an hour-long broadcast were all part
of a local production, made possible by Conus Washington Direct, a
service of Hubbard's Conus Communications. Washington Direct
and the parent service offer 30 participating stations access to stories
the networks might not think worth their air time. That sort of thing
is bound to get a network's attention.
And it does. The networks actually assist affiliates in obtaining
coverage of events beyond-even thousands of miles beyond-their
market. Grossman, for instance, said NBC provides the facilities
affiliates need to feed live reports by their anchors from spots outside
of their service area- Geneva, for one. But he also said that kind of
enterprise by affiliates affects the way networks cover the news.
"We're moving away from headlines to do more background," he
said. "It's a healthy development; it creates a more diversified source
of news for the public." And, he said, "it will help enrich the quality
of network news." ABC-TV's Roone Arledge also talked of rethinking the networks' role. In his interview in BROADCASTING'S Dec. 2
issue, he said the network "is trying to provide a service that local
stations can't provide." And that, he said, requires staffing the organization with correspondents who have the necessary expertise to
handle any major story. "We have to be able to enlarge what people
can find on local news or cable news."
Friendly would regard those remarks as perceptive, but he is not
convinced the networks are acting on them. "I think the biggest
challenge the networks face is whether they will exist as major news
services in five or 10 years-because the locals only need a news
service [like the one AP provides newspapers] to offer a worldwide
service to their audiences." Friendly's concern is that the networks
will not remain "serious -not somber," he said, but "serious." If
they don't, he said, `local stations will take their job away." For he
sees a kind of rot setting in, "a certain lightness" in the evening news
programs. "The last 10 minutes are devoted to let -up pieces, and the
locals feel they do that as well."
(But Grossman, for one network news executive, does not regard
the demise of network news as a real possibility. He said it is not
likely that the nation's television's stations "will cover the whole
world." The networks, he said, have the resources to do a better job
in a given location "than an anchor from Detroit. ")

But if those issues are new, there are plenty of old ones confronting
broadcast journalism, and journalism in general. Concern over what
is seen as a determination on the part of the Reagan administration to
clamp down on the release of information remains high. Media
representatives cite the administration's continuing efforts to narrow
the scope of the Freedom of Information Act and to require substantial numbers of government employes-even beyond those with
commit themselves for the rest
access to sensitive information
of their lives to submit for prepublication review anything they
intend to publish bearing on their government service. And ABC
News's Donaldson, one of the sharpest (in various meanings of the
word) reporters in Washington, views Reagan administration officials as expecting the press to be "an extension of what they see as
the American way of life." To the extent it does not perform in that
manner, Donaldson said, the press is regarded as "an enemy."
What's more, Floyd Abrams, one of the nation's leading First
Amendment lawyers, sees the administration using the courts in "a
more threatening manner vis a vis journalists than any administration
since President Nixon's." He cited the prosecution of former Navy
intelligence analyst Samuel L. Morison for espionage for leaking
classified satellite photographs of a Soviet warship to Jane's Defence
Weekly, a British publication. Morison was the first person convicted under the act in those circumstances, and Abrams sees the case as
one that is as "threatening to journalists" as to those who provide
them with classified information.
The new director of the Reporters Committee for Freedom of the
Press, Jane Kirtley, sees an even greater threat when she couples that
prosecution with the Justice Department's relatively easy success last
summer in subpoenaing outtakes from the networks in the investigation of the hijacking of TWA Flight 847. The networks did not
challenge the subpoenas in court. (They probably would have had at
least as much trouble explaining such a position to the public as to a
judge.) And Kirtley fears that governments at all levels will feel
encouraged to subpoena press and broadcast materials with a freer
hand than in the past. "Since the networks did not fight the subpoenas," Kirtley says, "local cops will feel they can subpoena the Daily
Bugle for what they want. It's not good for the First Amendment."
If all that weren't enough, the administration now has in office an
attorney general whose vision of the First Amendment does not

-to

If the networks are concerned about staying ahead of stations and
groups in covering the news, there is, now, space. Not simply communications satellites relaying signals around the world, but coverage of events in space and from space. How about live pictures of a
battlefront of the Iran -Iraq war? Or a raging forest fire in the northwest U.S? From an orbiting satellite? Not many people are thinking
about that kind of journalism. And a host of problems-legal and
political and bureaucratic rather than technical remain to be
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appear to extend it the power to limit states from doing what they like
to press freedom. Whatever that says about Edwin Meese III's ability
as a constitutional scholar, it seems to say a lot about his feeling for
the kind of protection the press is commonly thought to enjoy. "If
we're at a stage where we can debate whether New York state can
shut down a newspaper that disagrees with the governor," says
Abrams, "we've retreated a long way from where we thought we
always were in this country"
But it could be in the courts that the future course of press freedom
is set. The media's libel law problems might have been worse if Ariel
Sharon and General William Westmoreland had won their suits
against Time Inc. and CBS Inc. But there appear to be more libel
suits being filed seeking larger damages and consuming ever more
time of the defendants. And two weeks ago, the Supreme Court
heard arguments in two libel cases that could have a significant effect
on how the landmark New York Times v. Sullivan-under which
public -figure plaintiffs must prove the defendant knew the story at
issue was false or published it with reckless disregard for whether it
was false
applied. In one, Anderson v. Liberty Lobby, the issue
is whether a public figure must establish clear evidence of malice in
opposing a motion for summary judgment. In the other, Philadelphia Newspapers v. Hepps, it is whether states may place on the
defendant the burden of proving the truth of the statement at issue.
(A number of media lawyers are concerned not only about the
outcome of those cases but the survivability of Times v. Sullivan,
which they regard as an essential shield for press freedom. Abrams
notes there are as many as four members of the Supreme Court who
at one time or another have indicated they are ready to revise that
doctrine-Chief Justice Warren E. Burger and Justices Byron White,
William Rehnquist and Sandra Day O'Connor.)
But if the libel cases hold the potential of restricting press freedom, two cases broadcasting interests have filed in the U.S. Court of
Appeals in Washington seek a judgment that the FCC's fairness
doctrine is unconstitutional: One was filed by the RTNDA and a host
of other media groups, including CBS, which is financing the effort.
The other was filed by Meredith Corp. And while the odds cannot be
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said to favor the broadcasters in either case, Abrams takes comfort
from the findings of the FCC report on the fairness doctrine, issued
in August. It held that the doctrine chills the expression of controversial views and cannot be supported on the ground of spectrum scarcity -the ground on which the Supreme Court in 1969 affirmed the
doctrine's constitutionality. "This is the first time any FCC has advocated full First Amendment rights for broadcasters and said that the
scarcity argument no longer justifies restrictions" on broadcasters'
right of expression, Abrams said. And that, he added, "becomes a
reference point for future legal consideration. So that is important."
Perhaps. But what if it is even of cataclysmic importance and the
courts are finally persuaded, after all these years, that, yes, the
fairness doctrine does violate broadcasters' First Amendment rights?
What then? What happens after the celebrations are over and the
broadcast journalists go back to work? Will they do a better job? The
record seems to suggest that those who would are already the class of
the profession. Certainly repeal of the doctrine would not make
broadcast journalists' jobs easier (a fact recognized by some of the
broadcasters who have not fought for repeal; they know increases in
freedom are accompanied by increases in responsibility). So changes
in that particular regulation probably should not be expected to lead
to major changes in the way broadcast journalism operates.
The changes in the profession seem to be driven by other factors:
Technology, of course, has always been the ultimate driving force in
broadcasting. (If Mark E. Brender is right, the remote broadcasts of
the future will really be remote.) Competition is another that is
always present; it may even force the networks to expand the time
they devote to news, as affiliates increasingly are able to mine the
material once thought to belong exclusively to the networks. Then,
too, there is the increasing professionalism of those in the business, a
readiness to acknowledge faults and try to remedy them.
That could be the most important: the answer to a government
reluctant to make its information available and to a public that the
media sometimes regard as hostile. For even if 1985 is seen as a
watershed year in journalism, the fate of the profession is, as always,
in the hands of its practitioners.

The William Benton Fellowship Program at The University of
Chicago, now entering its fourth year, provides a unique opportunity
for professionals- television and radio reporters, news executives, producers, writers -to expand their expertise on essential issues, free from
deadline pressure. The Program is sponsored by the William Benton
Foundation.
Each Fellow works with a faculty adviser to develop an individualized
academic program of course work in such fields as law, economics,
religion, and public policy. The Fellows participate in a weekly seminar
dealing with such fundamentals as First Amendment issues. They also
meet and exchange ideas with national and international leaders in
media, government, business, education, and other fields of public
policy.
Stipends are normally equivalent to full-time salary for the six-month
period of the Fellowship. The Foundation covers tuition and travel costs.
University personnel assist with local arrangements for Fellows and their
families.
The application deadline is March 3. Fellows will be notified by June
2. The 1986 -87 Program begins September 22, 1986.
PLEASE PRINT

NAME
TITLE
ADDRESS
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Cost -conscious days at the TV networks
ABC, CBS, CNN and NBC are all keeping more careful
watch on the dollars and cents as the era of
free spending is over; most think tighter budgets
have not hurt the product, but others are worried

One thing's for sure about network television journalism -gone are
the days when news divisions were looked upon as perhaps the only
units that could spend money freely, in pursuit of the latest story,
without regard to cost efficiency, let alone profits. It's a new era in
network television journalism, one marked by job and cost cutbacks
that have affected morale, and by efforts on the part of all three
network news divisions to do what they were not called upon to do in
the ast- o r rate more efficienti and ma be even make a buck.
-

That is something that CNN is expected to do this year for the first
time. For the first three quarters, it earned $10.6 million. Depending
on who you talk to, it's a direction the networks began turning
toward in earnest during the heat of last year's presidential campaign
or as early as 1981.
All three broadcast networks are trying to develop new news
shows to help put their divisions in the black. With the success of two
prime time news magazines, CBS's 60 Minutes and ABC's 20/20,
that format is the one all three networks are banking on. NBC, for
example, is trying to develop American Almanac with anchor Roger
Mudd, into a prime time ratings winner. CBS is trying to do the same
with West 57th. Both had limited runs this year and both are being
fine tuned or redefined, in the case of Almanac which NBC News
President Larry Grossman says needs to get
a lot harder before it's airworthy) for debut
on a weekly basis in March. (CBS and NBC
had originally hoped to place the new programs into their schedules by January, but
decided to wait until the outcome of the
prime time entertainment season is known
before introducing slow -to-build- audience
magazine shows into the mix.) ABC tried to
develop a new week -in -review type news
program for prime time earlier this year but
decided to scrap the project. It has a number
of other ideas for new news shows on the
drawing board.
NBC News has taken the program development effort a giant step foward with its
attempt to gain support for a cable news service that would compete with CNN. The
motivation appears to be purely economicamortizing the costs of the network's ongoing news gathering effort and winning
enough of CNN's existing audience plus a
sizeable new audience that combined will
yield a handsome profit.
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Earning a profit, in and of and itself, is not
necessarily a bad thing for network news
divisions to be doing. Indeed, many broadcast journalists acknowledge that paying
more attention to the cost side of doing a
story can't help but lead to better story planning, and in many cases a superior end product. Perhaps the most important question is
whether keeping an eye fixed on the bottom
line has an impact on what gets on the air.
There are some isolated exceptions, but as a
rule the cost constraints have not been applied in a way that has impeded coverage of
hard news stories, according to news executives, producers and correspondents interviewed last week. There is evidence that
some discretionary feature pieces that otherwise might have been done were scrapped
because of cost considerations. One senior
source at CBS News confided that CBS has
"pulled back on doing a number of discretionary pieces because of the belt tightening"
that has occurred at the network. "But that
hasn't affected the appearence or the quality
of the broadcast," he added, and will "go
away with the new [ 1986] budget."
However, there are network correspondents in the field who believe the increased
attention to costs has influenced the newsgathering process negatively. "There's no
question that it's affected how we do what
we do," said one CBS correspondent who

IN SEPTEMBER
COMING TO TV

1986

Bridge your
Network Soaps with
your Local Programming!

BONUS:
on film

produced
Whining
by Emmy Award
Laidsburg Co.
Producers of The

Plus...

FtiQoE

BUILT-IN AUDIENCE:
readers watch
TV
46°o more daytime
viewer
than the average

TC

Macfadden
PEOPLE read
MILLION
20

Produced by

NEW YORK
(212) 315 -4000

E N
LOS ANGELES

(213) 826 -1108

E R

Nnrinnnl Arlvortieing hv

P R

18 -49

.;,

==

CHICAGO
(312) 337 -6765

THE

LANDSBURG
rOMPA uv

T

are women
Magazines, 75%

NEW JERSEY
TM

(201) 522 -0100

I S E S

DALLAS
(214) 960 -1996

t*T

A

NASHVILLE
(615) 373 -1500

King WnrIA (nmfutnv

HOST BILL BIXBY

STATE OF THE ART-JOURNALISM

preferred not be identified. "I feel it's affecting the quality" of the
news effort as well, the correspondent said. The source said that at
CBS there was "severe pressure" applied to bureaus not to hire per
diem television crews regardless of the circumstances. "But in the
case of Evening News, the source said, "the understanding is pro
forma; it's approved." However, in the case of requests from other
programs and the bureaus, "frequently the answer will be no." Per
diem crews aren't cheap. At a minimum of $1,000 per day, they
would seem to be a natural target for the cost conscious news manager.

The source cited one recent example of an Evening News producer
and correspondent who were on assignment and had to cut short an
interview with one key source because a news crew from a bureau
was on so tight a schedule it had to leave and another crew was
unavailable. "What it's going to cost to do a story is uppermost on
our minds these days," said one correspondent. "Most of us think
that should not be the case." The corespondent said that new outlook
was an indication that the sense of mission, purpose and public
interest that used to permeate television journalism has been weakened in the "age of FCC deregulation. It's very disturbing to become
regarded as just another division."
Newly reinstalled CBS News President Van Gordon Sauter responded last week that technically, the news division is not concerned with profits because it has "nothing to do with the sale of the
product. Our primary goal is to be a value to our viewers and a credit
to our company. We take pride in our broadcast and want it to reach
the largest number of people possible." If that translates into better
income, Sauter contended, so be it.
A number of producers and bureau chiefs said last week that cost
containment policies have not had a negative impact on their ability
to do their jobs. "Budgets have become realistic," said Steve Friedman, executive producer of NBC's Today. "But now they expect you
to stick to them. Before they didn't." He noted that three or four
years ago, for example, for Today to cover a space shuttle shot
would put the show perhaps $100,000 over budget for the week and
it would never be made up. Now, he said, special trips like that are
budgeted from special funds. "They don't care about spending the
money," said Friedman, "they care about wasting the money."
Al Primo, an Old Greenwich, Conn. -based news consultant
agreed. "There is no reason why good business practices should
compromise anybody's journalistic integrity," he said. "Each of the
networks has had a little fat in their operations." And over the past
year, he said, they have all been forced to "tighten up." Has it
affected the programing? "It remains to be seen whether the on -air
product will change," said William Wheatley, executive producer,
NBC Nightly News with Tom Brokaw. "I see no indications that we
won't be able to do the stories we want." Wheatley's counterpart at
ABC World News Tonight with Peter Jennings, William Lord,
agreed. "I don't think anyone knows" whether cost constraints at the

news divisions will hurt the end product. "But I can't think of an
example where we have not done a story because it cost too much
money. All three news organizations," said Lord, were to some
degree "bloated." In fact, he noted that all three networks engaged in
a "spirited bidding, process" for the exclusive rights to footage of
Yelena Bonner and Andrei Sakharov that a West German magazine
had acquired from Soviet sources. ABC had the high bid and aired
the film last week with an accompanying piece about the Soviet's
attempts to manipulate the Sakharov story.
Andrew Lack, executive producer of CBS's West 57th, said that
the new fixation with costs is perhaps healthier than past practices
when a lot of money was wasted. "I don't think it's affected the
product at all," he said. "Years ago, a fair amount of money might
not have been spent wisely or carefully. We used to joke about how in
the field we'd shoot anything that moved [with cameras, that is]."
Now, he said, "there is a much more specific game plan" for each
story a program does. "People are much mote sensitive to the cost
factor, but I don't know of a story that hasn't been done because of
it." Richard Kaplan, executive producer of Nightline, offered that
for the big stories, the focus on costs means, "you figure out what
you need and then do it. You count your pennies. In the past we
weren't that careful." Kaplan admitted that some stories don't get
done as a result, but said they are discretionary, such as "sending so
and so off with the whales."

But according to Richard Salant, former CBS News president and
former NBC vice chairman, the more business -like attitude embraced by the network news divisions has resulted in a "less responsible" performance from a journalistic standpoint. "When I was at
CBS News," he said, "it was explicitly defined as not being defined
as a profit center. We were the only ones. Now CBS News is just
another division that makes [or should make] profits." And that
fiscal responsibility, he said, "may hurt journalism." He pointed to
the fact that all three networks have, to some degree, gutted their
documentary units, although others maintained that that has to do
more with viewership than costs per se. ABC and NBC said their
number of documentary hours will remain flat in 1986 at six and
five, respectively, while CBS said it will boost its output from seven
this year to nine and a half in 1986.
In its six years on the air, CNN has always had an eye on costs.
"We hired lean and expanded as needed," said Ed Milner, CNN
executive vice president. He declined give the network's 1986 budget, but sources put it at approximately $115 million. That compares
to broadcast network budgets of between $250 million and $260
million. Despite the cost -conscious times, said 'Rimer, "I don't think
anyone has been hurt in coverage of major news stories. But the
marginal stories, number six or seven of the evening, that's where
you see it."

SNG altering network -affiliate relationships
Spurred by affiliate purchases of portable
uplinks, networks begin equipping themselves
with Ku -band trucks to offer new capabilities
Ku -band satellite newsgathering trucks have indisputably stormed
onto the news scene in 1985, creating as much of a tempest for the
news business as the series of hurricanes they so excelled in covering
this year.
SNG has become one of the most highly coveted news resources,
both for stations and increasingly for ABC, CBS and NBC. Dozens
of broadcast outlets and all three networks have moved or are moving, in varying degrees, to place SNG technology at the disposal of
their news operations. And for the networks, the move is as much to
reassert ties with news operations of local affiliates increasingly
aware of the independent newsgathering and news sharing abilities
SNG can supply them, as to enhance the network arsenal.
At the network level, ABC, CBS and NBC representatives say all
are moving immediately to begin equipping their own news with
SNG capabilities, with buys in the works for "flyaway" transportable antenna packages.

ABC and NBC owned -and-operated station news operations are
also planning to purchase SNG trucks. Hubcom, the manufacturing
arm of Hubbard Communications that makes the Newstar SNG truck
used by Conus Communications members, is now building an SNG
truck for ABC's WLS -TV Chicago, and one is set for delivery this
week to NBC's WRC -TV Washington.
According to Duffy Sasser, vice president of operations and engineering, NBC Television Stations, the network's four remaining
O &O's all have budgeted money in the next year-and -a-half to purchase SNG trucks and separate receive -only steerable Ku -band earth
stations. NBC may also purchase a truck for network news use on the
East Coast.
At the local level, ABC made its bid to put the network and its
affiliates at the front of the SNG pack with its Dec. 5 announcement
to establish ABSAT, a 50- SNG -van system owned by and shared
with affiliates, as well as expand its syndicated news service to
include five regional feeds of news, sports and features ( "Top of the
Week," Dec. 9).
According to ABC representatives, the $360,000 package offered
to stations would include the choice of one of three vehicle types
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along with a Ku -band receive -only 5.6 meter downlink. Cost would
be shared between affiliates, which will pay the total upfront, and
ABC, which will furnish half the amount over a five -year period.
The leading bidder to produce the ABC affiliates' SNG units is
Hubcom, according to Julius Bamathan, president of ABC Broadcast Operations and Engineering. Stations could choose either a
"lowboy" vehicle, smaller than an ENG van and compact enough to
fit into a 747 jet cargo bay with the antenna (from 1.8 to 2.8 meters)
folding down into the vehicle, or one of two larger SNG trucks
similar to those made for CONUS members.
The basic vehicle package would include only a single, nonredundant transmission package, including test and monitoring gear
and a communications system with one two-way line and a one -way
1FB channel, explained Brent Stranathan, ABC director of telecommunications. All additional equipment, such as editing gear and
video cameras, would be considered add -ons and also could only be
used with the larger versions of the truck.
No deals have been made yet on satellite time, Stranathan added,
but ABC will probably have one dedicated transponder, with the use
of other transponders on a reserve time basis.
NBC representatives appeared to be taking the ABC move in
stride. According to Art Kent, vice president of news operations at
NBC, "We don't feel we're taking a second seat." NBC believes it
can match the number of ABC affiliates with SNG trucks, Kent said,
because there are already roughly 12 NBC affiliates with SNG
trucks, and a recent survey of affiliates showed another 20 are going
to buy vehicles, with 40 more considering the purchase.
But NBC is considering a more rapid implementation of its scheduled network of Ku -band uplinks at 50 stations after completing less
than half of a trial news exchange service that began six weeks ago
"We had a much higher usage rate than anticipated," Kent said of the
trial, which employed existing Ku -band uplink sites, along with
SNG trucks at stations around the country.
The network will review the timetable and extent of the national
roll -out with affiliate general managers and satellite news commit-

tees in a series of meetings over the nest several week~, he added.
"The final roll -out depends on two elements," Kent said. "The first
is the delivery of the 50 semi -portable uplink kits to affiliates, with
that schedule slipping behind, I think, because of parts availability.
The second is construction and implementation of the central communications system in the first part of next
year."
CBS has put less emphasis on Ku -band
SNG capability and is continuing the
planned implementation of C -band regional
services as it completes its satellite interconnect system.
Even that network, however, has made
wide use of Ku -band SNG trucks, leasing
them on occasion for network news use and
taking feeds from CBS affiliates owning
trucks. CBS is now in the midst of surveying
affiliates on their SNG intentions, and according to Bob Homer, vice president, news
services, CBS News, the network is considering how it might participate in its affiliates' purchases of SNG trucks, for instance,
ANNUAL
arranging a group buy.
COMPETITION
Homer added the network is preparing to
lease Ku -band transponder time for affiliate
feeds. Homer declined further comment on
the transponder arrangements, but added,
"We'll be in a position to lease enough time
to meet affiliate demand for the near future."
"Our interconnect is C- band," Homer
said. "But we're using whatever is the correct means to bring material in, whether it be
Share with us what you have done to foster greater public understanding about the
C -band, microwave or Ku-band. We see Kulaw, the courts and the judicial system.
Deadline for the 29th Annual Gavel Awards program is February 1, 1986.
band not as a system itself, but as a valuable
The competition is open to books, newspapers, newspaper magazine supplements,
element of a larger system. Ku -band will
magazines, wire services /news syndicates, radio, television, films and theatre.
reach its greatest potential when integrated
Materials published, broadcast, or produced during the period of January 1, 1985
smoothly into that system."
through December 31, 1985 are eligible for consideration.
As part of CBS's C -band interconnect
Peggy
Reilly
For complete information and official entry forms, please contact:
plans,
Homer said, the network has now esO'Carroll, Gavel Awards Competition, American Bar Association, 8th Floor, 750 North
tablished regional news cooperatives with
Lake Shore Drive, Chicago, Illinois 60611 (312/988- 6137).
two daily feeds in the Southwest, Southeast,
and today (Dec. 16) is adding the second
daily feed to the Western regional service
begun Oct. 28. Homer said Midwest feeds
are tentatively scheduled to start Jan. 20,
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That Was The News That Was

A year of hurricanes on CNN

CBS at the inauguration

Swearing in the President on ABC
Rescuing victims of the JAL crash on ABC

NBC's "Today" covers the summit

Rock Hudson, 1925 -1985, on ABC
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STATE OF THE ART

THE
BAGEHOT
FELLOWSHIP
ANNOUNCES
SECOND YEAR
OF THE
WESTINGHOUSE

SCHOLARSHIP
The Bagehot Fellowship is an intensive study program at Columbia
University for journalists interested in improving their understanding
of economics, business, and finance. Westinghouse Broadcasting
and Cable Inc. (Group W) will again be offering the Westinghouse
Scholarship to a qualified broadcast
Special
will be
made to seek qualified minority applicants.
"Both the Westinghouse Scholarship and the Bagehot Program
share, not only an interest in broadening the journalist's understanding of business and economics, but in conveying that understanding to the American public," said Mary Bralove, director of the
Bagehot Fellowship Program.
The Bagehot Fellowship is open to journalists with at least four
years experience. Fellows receive free tuition and stipend to cover
living expenses. Guest speakers have included Paul Volcker, Donald
Regan, T. Boone Pickens, Robert Reich, David Rockefeller, and
Irving S. Shapiro.
The deadline for application for the 1986 -1987 academic year is
April 4, 1986. For further information, send in the form below.
To: Mary Bralove, Director
Bagehot Fellowship Program
Graduate School of Journalism
Columbia University
New York, New York 10027
(212) 280-2711
Please send me further information and an application form
for the Bagehot Fellowship Program for 1986 -87.
NAME

POSITION

ADDRESS

CT'

STATE

ZIP

Broadcasting Dec 16 1985

70

-

JOURNALISM

and a Northeast service will probably get
under way next March. Also scheduled to
begin today is a new news service with feeds
at 11 a.m. and 10:30 p.m. local times,
Homer said.

Network affiliates who advocate the advantages of Ku -band SNG appear to be pleased
with the growing network effort, but some
still raise questions about how well the network concepts can serve local stations,
which in a number of cases have found a new
freedom in gathering and exchanging news
with other SNG truck- owning stations.
Tom Becherer, news director at wLKYTv
Louisville, Ky., and chairman of ABC's affiliates news advisory committee, for instance, was pleased with the ABC announcement. "It sounds very exciting. The
traditional news service of all the networks
have been meager at best. Now they see the
need exists and they will step into vacuum.
All the news of my region is suddenly at my
disposal; it's like I've quadrupled my news
inventory," Becherer said.
Becherer noted his concern, however,
about the cost -splitting arrangement for the
truck, providing for the station to own the
mobile unit, but gives ABC use of it on
national breaking stores. "The questions
about control need to be answered. I control
the truck, but will I really ?"
(According to ABC's Barnathan, the
"pecking order on priorities" will be worked
out in a "neutral" relationship between network news and station news departments.
"The network doesn't have first call on the
trucks, although we want to use them, like
on Good Morning America and Nightline.
But we're not holding an empty bag either.
We want [stations] to treat this thing like a
fire truck; don't use it to go on picnics. ")
At NBC affiliate KPNX-TV Phoenix, Jim
Willi, news director, is glad, as well, to see
all the network movement toward SNG. The
station is one of three owned by Gannett
Broadcasting Group to use BAF Communications -built SNG trucks and is also the third
to have one of NBC's Ku-band semi-portable uplinks on -line. "Satellite trucks are the
last tiebreaker for local news," Willi said.
"The networks had their back against the
wall and have had to jump into the game
because stations were forming their own
consortiums."
CBS has been in for some criticism by
Ku -band SNG proponents who argue the
network has not reacted as quickly as the
others. Mel Martin, news director at CBS
affiliate wJXT(TV) Jacksonville, Fla., one of
the seven members of the Florida News Network SNG cooperative, said he was
"thrilled" to see ABC acknowledge the importance of the technology, and added: "CBS
is the last doing so. The CBS regional feed is
mostly day -old material; that's fine, but
they're really not supplying breaking news."
Martin, whose FNN cooperative has been
in full operation since July with four mobile
trucks and three other fixed uplinks, believes, however, that whatever SNG operations the networks arrange, they can't supplant a news exchange run by stations
themselves. "The network systems won't

First.
First.

The NEWSFEED Network.
Live requests. Washington Bureau dedicated to station needs in
the Nation's Capital.
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help affiliates as much as they will help the network get material and
bypass landlines. Network affiliate feeds are destined not to succeed
well because stations want the best material possible and don't care
whose affiliate you are.
"The networks are trying to reassert control over affiliates, and
affiliates should be wary of Greeks bearing gifts," he warned, adding
that the arrangement was "fine for those without the wherewithal to
do things on their own, but then your partners are chosen for you.
The FNN system was designed for the freedom to do what we want;
we choose our own dancing partners."
NBC's Kent agreed that stations "can't be forced to work with"
other network affiliates in news, but argued "the greater degree of
service in Ku -band SNG is enhancing network-affiliate relations and
we're trying to make it possible for NBC stations to work with each
,.p
other.
..
h..
c
-..._.,.._.... ,.. .
M.41I,
"It's a very complicated world in terms of station ownership and
41°
news director -to -news director and news operation -to -news operation relationships," Kent added. "It's a lot more comfortable to deal
One of the growing number of portable uplinks
with people from your own network; it's simpler to call a fellow
affiliate to get a story"
Registering a critical opinion of network SNG plans for affiliates will give stations more autonomy."
was Charles (Chuck) Dutcher III, vice president and general manOne thing many agree SNG is accomplishing for those stations
ager of Conus Communications, which currently counts 32 stations with the capability is the expansion of the station's news horizons
as members of its national news cooperative. "The networks are only beyond its immediate local market. "Geopolitical regions like Flordoing this because they are afraid relations with affiliates are erod- ida and the Southeast were just not being covered well," commented
ing," Dutcher commented. "They are really reacting, not from the Martin. "With FNN, it was an idea searching for technology and our
perspective of helping affiliates, but of helping themselves.
goal was to cover the state. As a cooperative we're now looking at
"This is a situation where stations can do it for themselves," statewide issues with a larger viewpoint than we would normally get
Dutcher added. "They have the ability to grab their news destiny. If from local stations or networks."
they give that back to the networks to do for them, the networks will
WLKYTv's Becherer added: "Folks just realized in the last year
use it to keep them in line. On the ABC deal, though, the ABC what this technology could do-impact directly on content. So many
people are really opening a Pandora's box. They are putting the tool news operations are now looking beyond their ADI to cover their
in the hands of affiliates who want the freedom to use it as they want.
state and region. It is not just a new technology, but a vast new source
In the short term this will keep stations in line, out in me long term it
for expanded content."
7

-

.

iaT

News mixed for radio

ACCUIDATA
The Newest and Best

Weather Database

...

Complete Real Time
Weather Data and
Information direct to your
terminal, personal or
business computer.

-

Plus, Advanced Map

Plotting

a

Spectacular

New System that offers
more than 2.500 super high
resolution maps and charts
daily. Better than NAFAX
and DIFAX, with more

information hours sooner.
All data available in raw,
tabular or spectacular map
format.

Accu- Weather, Inc
619 W. College Avenue
State College. PA 16801 (814) 237 -5802

AM's increasing, FM's decreasing
news emphasis; stiff competition
from television and more entertainment oriented news are part of formula
As 1985 comes to a close, the trend of the past three to four years
continues to shape local radio. Most AM stations are maintaining, if
not increasing, their emphasis on news, talk and information while
FM outlets are leaning more toward music and entertainment programing.
For many FM music stations, especially those with contemporary
hit or album-rock formats, news is an integral part of their morning
drive -time show, but little if any news is aired during the rest of the
day. The perception is that, with the rise in format fragmentation,
people tune to those stations for music, leading some outlets to
employ only one full -time news person. For example, contemporary
hit KIIS(FM) Los Angeles, the top rated station in the market, airs
newscasts only in morning drive, ending at 9 a.m. "We do a headline

service for major stories and focus more on local stories," said
Charleye Wright, news and sports director of KIIS(FM). "We don't
think our listeners want more," he said in discussing the lack of
newscasts during the rest of the day.
For the old-line AM stations, local news reporting remains the
cornerstone of their programing. "It's the local orientation that's the
most important element for these stations," said Rick Starr, vice
president and general manager of MOR- formatted KDKA(AM) Pittsburgh. Starr said that since the FCC issued its radio deregulation
order in early 1981, the station has added more news with a "headline package" on the half-hour.
In fact, the majority of executives canvassed by BROADCASTING
last week said they are either programing about the same amount of
news and information or more since deregulation. But what has
Broadcasting Dec 16 1985
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Mark Adamle Carol Adams Christine Adams WAAF -FM Eric Adams Toni Adderley Todd Adelman WAAV-AM Roland Adeszko Mary Adkins Robin Adlerbium WABB -AM
Frieda Agler Michael Agovino Salvatore Agovino WABB -FM Margarita Aguiar Linda Aguilar John Ahlin KABC -AM Doug Aitken Gail Albertiny Denny Alexander WABG -TV
Denise Alexandre Richard Allen KABL-AM Tamara Alter John Ambrosino KABL -FM Gale Anderson Kerry Andrews KAER -FM Magdalena Angeles Paul Anovick WAFB -TV
Gary Anstaett Maria Anthis WAGM -TV Dave Anthony Lynell Antonelli WAIA -FM Carla Arcand Joe Archer KAIT-TV Vince Arminio Linajean Armstrong WAIT-AM Anne Arnold
Paul Arnzen WAJY-FM John Aronson Kathleen Arsini WAKA Jim Ascioti David Asher WAKY -AM The Doc Atkinson Todd Averill KAKZ -AM Dianne Bailey Jan Bailey KALB -AM
Bill Baker Michael Baldwin KALB -TV Amy Ballard Diana Banda WALB -TV John Barba Bill Barber WAMZ -FM Mary Ann Barcellona Cecile Bardinelli KAOL-AM Sue Barnes
Mary Barnett WAOW -TV Hugh Barr Thomas Barrett WAPI -AM Diane Barrie Rick Barriga WAPI -FM Jim Barroll Larry Barron KARZ -FM Judith Barry
Rebecca Bazemore Peggy Beane KASE -FM Nancy Bedrosian Colette Beebe WASH -FM Charles Beesom Peggy Belden KATC Jim Belitz Paul Belitz WATL-TV Roy Bell
Michelle Bellah KATN -TV Jim Beloyianis Rachel Beltran KATS -FM Tracy Benedetti Sonja Bennett WATT-AM Jean Berberian Lisa Berelson KATU Amy Bergen Karen Berger
WAVC -FM Niki Berger Lee Bergman Stacy Bergmann Alan Berman WAVF-FM Jeff Berman Marc Berman WAWS-TV Lynn Bernadett WAXY-FM Carmen Berrios John Betamcur
WAYL-FM Brenda Bettinelli Vicki Beyer WAYS -FM Ardie Bialek Brad Bierman KBAK-TV Jennifer Bishop Charmaine Biskup KBAM -FM Ron Bisson Robert Blagman KBAT-FM
Jackie Blatt Allison Bloom WBAY-TV Eric Bloom Lindsay Bloomfield WBBH -TV Nancy Blumen Marion Bock WBBJ -TV Wade Boeger Gerry Boehme KBBY-FM Al Beottner
William Bogle KBCI -TV David Bogoslaw WBEO -FM Tom Bohannon KBFM -FM Karen Bohne Robert Bolbach WBHP-AM Paulette Bolin Gilbert Bonafe KBIM -TV Brenda Boneta
Dom Bordonaro WBIR-TV Sara Bornt Patrick H. Bosley KBIU -FM Richard Bouchard Sam Bowers KBJR -TV Becky Bowie Mark Bowka WBKO -TV Bud Bowlin Paul Bowlin
WBMO -AM Beatrice Boyd Mary Ann Boyington KBMY-TV Anne Boylan Kim Bradley KBNY-FM Park Brady David Brandao WBOC -TV Diane Branz Mark Braunstein KBOI -AM
Susan Brazell Gerald Breglia KBOl -FM Laura Brennan Karen Bridgeman WBOS -FM Johnny Bridges Donna Briggs KBOC -FM Yetta Briggs Annette Brinsfield WBTW
Elizabeth Brody Christine Broick KBUG -AM Harold Brooks Rick Brooks WBVO -TV Beth Brown Greg Brown WBYU -FM Stevenson Brown J. Bruce Linda Bryant KCAU -TV
Chickie Bucco KCBD -TV Bill Buchner Conrad Buckley WCBM -AM Jerdan Bullard Patricia Bullard KCBO -AM Laura Burke Gina Burks KCBO -FM John Burns Kirk Burrowes
WCCB Swan Burrus Joan Busey WCCK-FM Maria Busi Rita Butenko WCCO -TV John Butler Thomas Byrne KCDR -AM Lisa Caccioppoli Beth Ceasar KCEY-AM Kevin Cahill
Ray Cal WCFI -FM Evangeline Calamari Suzanne Calamari WCFT -TV Lori Calderon Doreen Cappelli WCGV-TV Emma Cappucci Kimberly Capria WCIB -FM John Caputo
Margaret Caputo KCIM -AM Charles Carbone Diego Cardona WCIV Patricia Cariert Claudia Carley KCJB -AM James Carmine Val Carolin WCJB Charlie Carpenter
Lynn -Ann Carpenter WCKG -FM Aileen Carr Joe Carrarar Bill Carroll James Carter WCMH Rita Carter Sidney Carter WCMS -AM Howard Carver Rachel Casselberry WCMS -FM
Kevin Cassidy Louis Castellano Gail Castleberry Jack Caulfield KCMX-AM Bob Cauthon Patricia Caviness KCMX-FM Connie Cawley Frank Celebre KCNC -TV Anne Centola
Donna Chase KCNR -AM Amy Chateauvert Amy Chesnut Fran Chester Debra Chicosky KCOR -AM Oddy Chigidji WCOL-AM Suzin Chiola KCOY-TV Michael Chires
Kathy Chisholm KCPM Peter Chislett David Chodikoff KCPX -FM Ken Christensen Virginia Ciaccio WCPX -TV Jerry Cifarelli Rosemarie Civita WCRJ -AM Nina Clarke
Cheryle Clay WCRJ -FM Robert Clifford Catherine Coates WCRO -AM Judith Cohen Linda Col WCRZ-FM Lucy Colangelo Nellie Colbert WCSH -TV Marcy Cole Kimberly Coleman
WCTC -FM Susan Coleman KCUB -AM Mickey Colen WCUZ-AM Lisa Collazo Gloria Collington WCUZ-FM Bill Collins WCVU -FM John Comenos WCYB-TV J. Timothy Conlon

Elizabeth Connolly WDAF -AM Pamela Connor Keith Connors WDAM -TV Linda Conti Kathy Cooke WDAY -AM Bob Cooper Thaedra Cooper WDAY-FM Anne Core
Diego Cortes WDAY -TV Meg Courtney Jane Cousar WDBO -AM Bradlee Cox Cyndie Cox WDDJ -FM Carla Crawford Jerry Cregan WDEF-AM John Crenna Hope Crisp
WDGY-AM Malva Crothers Sheryl Crowder WDHO -TV John Cuddihy Tongila Culbreath WOIA -AM Brian Culhane Phil Culkin Colleen Cummings Joe Cunat WOLX-FM
Jim Curtin Sheri Cushner KDMA -AM Michael D'Amico Joanne Dallacco KDON -AM Marianne Damasco Sandy Darios Don Dauer WDTV Ken Davidman WDTX -FM
Patricia Davidowman KDUO Tish Davies Jim Davis WDZL-TV Marvin Davis Neil Davis WEAT-AM Roger Dawson Joan De Chirico WEAT-FM Julia De Martino Donna Deans
WEBC -AM Patricia DeBellis Jaqueline DeCesare KECI -TV+ Paul Delaubell Dick Dehne WECT Lois Delle Ghiaie Holly Dellinger WEEK-TV Joel Delmonico Claire Delvecchio
WEEP-AM Nora Demos Sheila Dento KEEY-FM Bill Denton Mary Lee Depaola WEHT Nancy Dervin Joyce Dewallace KELT-FM Matthew Di Sabato Janine DeCarlo KENT -AM
Drew Dickens George Dickson KENO -AM Sal Digianno Virginia Dillon WENS -FM Bill Dingman Jerry Diomede KESO -TV Gigi Dolan Amy Dolnick WEST-AM Michael Dominick
Dave Donelson WETT-AM Kelly Dorfman Skip Domseif KEX -AM Laura Dorr Diane Dougherty KEYC -TV Joann Downs John Doyle WEYI -TV Tom Doyle Terry Dreher KEYS -AM
Michael Dresner Peter Dubin KEYY-AM Kathryn Duff Maggie Dugan WEYZ -AM Ted Dukes Bev Dumas WEZK -FM Charles Duncan Robyn Dunn WEZN -FM Rita Durkin
Leslie Eckstein Anita Edwards WEZO -FM Gayle Edwards Nikki Edwards KEZR-FM Pam Edwards Cathy Egan- Cronin KFAB-AM Bob Einhorn KFAR-AM Phil Elbaz KFBB-TV
Jeffrey Elgart Stan Elgart WFBC -AM Elissa Eller Aileen Elliott WFBC -FM Roberts Elliott Julie Ellis KFBK -AM Paul Ellis Lynda Ellison WFBO-FM Jan English WFBR-AM
Tim English KFDX -TV Jane Epsten Jana Erb KFI -AM Debbie Erickson Linda Erickson WFLD -TV Chip Ermish Kathy Esposito KFMS -FM Ron Eudaly Bill Everett KFMX -AM
Craig Fabricant Laura Fagan KFMX -FM Angie Falcone Bill Falconer KFRC -AM Susan Falk Charles Fambro KFRM -AM Leila Farley Fay Farquhar KFSD-FM Paul Farrell
Sandy Farris KFSM-TV Tim Feagan Sam Feinberg KFSD -FM Debra Feingold Karen Feinne WFTO -AM Pete Feinstein Susan Felber KRIS -TV George Feldman Bruce Feniger
KFXM -AM Dick Ferguson Cathi Ferguson -Boyd WFYR -FM John Ferlazzo WGAC -AM Yvette Fernandez KGAN -TV Murry Ferris Cheryl Fields Mike Finegan Denise Finkbeiner
KGB -FM Jo Fiori Sandra Fischler KGBT-AM -Big Mike- Fiss Eric Fitch KGBT-N Raleigh Fitzpatrick Charles Fleming KGEN -AM Mary Fleming Georgia Radio News Service
Sheila Flynn WGFM -FM Patti Foerster Patti Foley WGGB -TV Suzanne Folkes Carlos Forgas KGGM-N+ Gina Forsythe Bill Fortenbaugh WGGZ -FM Karen Fortin David Foster
KGKL -AM John Fouts Janice Fox KGKL-FM Kaye Fox Pamela Fox WGLD -AM Jeanine Fraioli Milagros Franco KGLO -AM Sylvia Franco Karin Franklin KGMB -N+
William Franks Nina Fraser WGMS -AM Tom Frawley Susan Freeman WGMS -FM Janet Frew Ginger Frick WGN -AM Melody Friedman Jan Frieman KGNC -AM Jay Friesel
Laura Frisone KGNC -FM Teresa Fnstoe Jane Frost WGNC -AM Rise Fula Jane Furlong WGNI -FM Beverly Gaabo Robert Gad KGNR-AM Robin Gagne Michael Gaida KGNS-TV
Ann Marie Galioto David Ganellen KGOR -FM Alice Garcia WGOW-AM Herb Garcia WGR -AM Jeanette Garcia Sandra Garcia WGR -FM Rob Gardner Roxanne Garfinkle WGRZ-TV
Ley Garnett Pat Garvey WGST-AM Rick Gary Sandy Gasman WGTO -AM Walter Gaudino Russ Gaudreau WGTZ -FM Terry Gaughan Donna -Maria Gaulrapp WGUN -TV
Mechele George Gina Gerber WGY-AM Patricia Gerdez Dolores Gibbs WHAG -TV Anthony Gibson Kathye Giesler WHAS -AM Mary Gillespie James Gilmore WHB -AM
Michael Ginn Andrew Giskin WHBC -AM Dennis Gittens Robert Glascoff WHBC -FM Larry Glazer Colette Gleeson WHBO -AM Maryanne Glicksman Mary Ellen Glosser KHEY-AM
Rosetta Glover Dave Goblaskas KHEY-FM Alison Goldberg Edward Goldberg WHEZ-AM Andrea Golden Dawn Goldkette WHFB-AM Andy Goldman Judy Goldman
Mike Goldman WHFB -FM Ron Goldner Dick Goldstein KHFI -FM Juanita Gomez Chris Gonzalez KHGI -N+ Henry Gonzales Bob Goodell KHHT-FM Andy Goodman
Marc Goodman KHIO -AM Laurie Goodnough Ed Goodsell KHIO -FM June Gordon Martha Gorski KHIZ-TV Karen Gottesman Corey Gottlieb KHJ -AM Ed Gottman Pete Goulazian
WHJJ -AM Pepper Gould Karen Grace WHJY -FM John Grady Michael Gratz WHK -AM Linda Grebe Bob Green KHLT-FM David Green Keith Green WHLY-FM
Bonnie Sue Greenberg Evan Greenberg WHNS -TV Joni Greenberg WHNT-TV Elizabeth Greene Sheila Greene WHO -AM Jim Greenwald Shaune Greenwood WHOM -FM
Mike Greenzeig Dave Gregory WHP -AM Aileen Griffin Rita Grodek WHP-FM Carol Gross Naldine Gruenbaum WHP-TV Scott Gudzak Colleen Gurak KHO -TV Jerrie Gutman
Elizabeth Haban KHDA -TV Herb Hahn David Halberstam WHRK-FM Madeline Halkovich Tracey Hall WHSV -TV Lee Hall Sharon Hallstein KHTT-AM Michael Halminiak
Melissa Halmos KHTX -FM Patti Halverson Karin Hamilton WHTX -FM Leslee Hurwitz Kathy Hanink WHUM -AM Jody Hankins Michael Hannibal WHWK -FM Helen Hanratty
KHYT-AM Laura Hargis WHYW-FM David Harris Faith Harris WIBA -AM Marcia Harris Elisa Hart WIRB -AM Bob Hastings Maggie Hauck WIBW-AM Renee Hawk Wayne Head
WIBW -FM Barbara Healy Jowan Hearn WICC -AM Suzanne Heer Julie Heidi KlCD -AM Mark Hellinger Joanna Hemleb KICD -FM Beth Herkert WICE -AM Eileen Hernandez

WICS+ Lesley Hernandez Dorothy Herr-Schauer KICT-FM Barbara Herrick Margaret Herrman WICU -TV Debra Daigle -Hell Iryne Hess WICZ -TV Betty Heyward Laurie Hickman
KIDK-TV Robert Hicks KIDO -AM Jack Higgins WIFC-FM WIFR -N Rick Higgins Rufus Hightower WIGY-FM Stacey Hill Twila Hill KIIK -FM Kathy Hillon Steven Himmelsbaugh
KIIM -FM Norman Hinton Linda Hixon KIKI -AM Bruce Hoban Ray Hockstein KIKY-FM Heather Hodge Jeffrey Hodge KILO -FM John Hodgens Karen Hodges WILX -TV
Larry Hoefling Alfred Hoffman WIMA -AM Rob Hoffman William Hoffman KIMO -TV Laura Holman Debra Hogan KIMT-TV Gail Holden Renee Holm WIMT -TV Ids Holmes
Teresa Holmes WING -AM Noel Holston KINY -AM Jim Holt WINZ-AM Robert Holtzer Heather Hopkins WINZ -FM Mary Horgan Barbara Harrigan KIOC -FM Daniel Horsam
WIOD -AM WIDE -FM Dave Houle WIOG -FM Kathy House Judy Houston David Howard Donna Howell Steve Holbrook Sheila Hudson WIOV -FM Jessica Huff Mike Hugger
WIP -AM Janice Huirt Diana Hull WIRK-FM Ann Humphrey Mike Hurley WIS -AM Janet Hurst Karen Hurwitz KISC -FM Anita Huvaere Joann tanna WISH -TV
Mary Jane lannettone Maria lannicelli WISN -AM Mark Idalski Stu Iselin KISS -AM Kathy Iskow Michele Jachimczuk KIT-AM Carol Jack Kim Jack KITS -FM Larry Jackman
Kathy Jackson WIVK-AM Rhonda Jackson Vickie Jackson WIVK -FM Debbie Jacobs Harry Jacobs KIXI -AM Virginia Jacobson KIXI -FM Marie Jacucci KIXL-AM Elizabeth Jaffe
Bob James WIXT Hahne James Julia James WIXV-FM Linda Ann James Mike James Susan James KJAC -TV Mary Janisch Jackie Jankowicz WJAR -N Dolores Jarazo
Cathy Jarrell WJBO -FM Carol Jasmin Jill Javurek WJCW-AM Paul Jellinek Jay Jenny WJHG -TV Jon Johannan WJOY-AM Darlene Johnessee Clementine Johnson WJSU -TV
Dave Johnson Janice Johnson WJTO -AM Kathleen Johnson Lisa Johnson KJUD -TV Mike Johnson Nancy Johnson WJXO -FM Stephanie Johnson Teri Johnson WJYE-FM
Bob Johnston Kansas Agriculture Network, Kansas City Royals, Kansas Information Network Candy Johnston WKBN -AM Jacquelyn Johnston Timothy Johnston WKBN-FM
David Jones WKBN -TV Jeff Jones WKCO -FM WKDA -AM Stanton Jones Warren Jones WKDD -FM Chris Jordon WKDF -FM Lindsey Jordon WKEE -AM Lois Jordon
Randy Jovanovic WKEE -FM Steven Joyce J.J. Julian WKEF Elizabeth Kalikow Nina Kane WKFM -AM Donnie Kanter Liz Kantounis WKGW-FM Vincent Karabatsos
Krishna Karavitis -Goff WKHM -AM Marijo Kasperek Laurie Kates WKIX -AM Laura Keane Lisa Kearns KKLI -FM Mary Kearns Jay Keay WKLS -AM John Keefer Elise Keith
WKLS -FM Tony Kidd Jim Kell WKMF -AM Donald Kelley WKKK-FM Kathy Kelley KKMH -AM Hyla Kelly KKMJ -AM Jerry Kelly KKNG -FM Pete Kelly Carla Kemp KKNU -FM
Denise Kenny Deanna Kerwin Marcy Kimball Herb King WKOW-N Merton Kirby Kelley Kirkpatrick WKPT-AM Kraig Kitchin Margo Klahr WKOB -FM Rene Klebba Nadine Klein
WKRC-AM Debbie Kline Mitch Kline WKRG -AM Denise Durbin Klose Paul Knepper WKRG -FM Paul Knight Maureen Knightly WKRG-TV Yuri Kobziar Candy Koch KKRL-FM
Michael Koehler Debra Kontir WKRO-FM Bernard Koon Kendel Koontz Kendall Kraft Karolyn Kramer KKRZ-FM Michelle Krencik Stephanie Krencik WKRZ -AM Sandy Krenz
Stacey Kulig WKRZ -FM Glenn Kummerow Lori Kurzawa WKSD -AM Holly Kutosky Jennifer Kuypers WKTI -FM Debbie Kwasman Terri Kyller KKTV Shea La Bue Larry Labuz
WK1V Rebecca Lacker Tom Laengle WKTY -AM Margaret Laheney Nadia Lakah KKXX-AM Diane Lamb William Lamb KKXX-FM Jennifer Landin Ilissa Landis WIQL-FM
Karen Lane Susan Lane WKZW-FM Paul Langston Donna Lanigan KKZX-AM Anita Lannin Joyce Lannin WLAR-FM Peggy Lanxon Glenn LaPoint KLAS -N Julia Largay
Beth Larkins KLAW -FM Aleyne Lamer Marcia Latibeaudiere WLBM Jonathan Latzer Richard Lauber WLBT Mark Laurence Dave Lawrence WLBZ -TV Roy Lawrence
Guy Lay KLCZ -AM Marc Le Sage James Leary Gabriel LeConte Lorraine Leduc KLEO -AM Josephine Lee Ruby Lee WLEV-FM Jeanne Leibfried Ilene Leibowitz WLFF -FM
Kim Leighton Mary Leis KLIF -AM Cynthis Lelles Daryl Leoce WLIF -TV Joe Leoce Adrian Leon WLIN -FM Lou Leonardelli Ellen Lerner Linder Farm Network Shiro Lerner WLIO
WLKW-AM Julie Leslie Brigida Lesser WLKW -FM Mike Levey Bob Levenstein KLLS -FM Abby Levinson Don Levinson WLOO -FM Barry Lewis Miriam Lewis WLOS -FM
Marshal Lichstrahl Sheri Ann Lichter WLOR -FM Jennifer Liddell Jodi Liebowitz KLRA -AM Lisa Liggett John Lindauer WLRO -AM Johnny Lindquist Shirley Lipstone WLRO -FM
Joanne Lo Bue Phil Locascio KLSN -AM Danita Locklin Pete Logli KLST-TV Gregory Loh Ron Lombard KLTB -FM Rich London KLTO -FM Sandi Long KLTI -FM

Bob Longwell KLTF -FM Kathy Louros KLTO -AM John Lovell Forrest Lowry KLTD -FM Gail Lucas Dan Lucci Lucille Luongo Larry Lustig KLTV+ Johanna Lynch John Lynch
WLTY-FM Michelle Lynch Pamela Lyon KLUR-FM Nancy Lyons Ellen Macfarlane KLVI -AM Greg Mcgregor Rick Mackenzie WLVO -FM Harold Macklin Katherine MacMullen
WLVS -AM Patricia MacWilliams WLWI -AM Nick Madonna Richard Mague WLWI -FM Michael Maguire Dennis Mahoney KLWT Leslie Maisel Joyce Malament KLYS -FM
Annette Malave Sylvia Maldonado KLZE -FM Howell Malhan Debra Mailer KMA-AM Brian Mancinelli Gary Mancuso WMAD -FM Bonnie Manders WMAD -AM Michele Mandeville
KMAI -FM Jo Manfredi P. Indira Mangaru WMAZ -TV Diane Marchetti WMAZ-AM Lorraine Marchetti KMBC -TV Mike Marcy Joel Mareiniss WMBD-AM Leslie Margolian
Jack Marino WMBN -FM John Marino Jane Marker Sara Marlowe Diana Marquez WMEE-FM Ann Marron Ed Marshak KMEF -FM Anita Marshall Carolyn Marshall WMER -AM
Mike Marshall Andy Martin KMFY -AM Jim Martin Jonna Martin KMGA -FM John Martin Danal Martino KMGC -FM Theresa Martucci KMGI -FM Steve Marx KMGX -FM
Jeanne Marzocca Tom Masone WMHE -FM Elyse Massa Lee Masters KMHL -AM John Mathias Linda Straus -Mauro KMID -TV Rhonda Mays Neal Maziar KMIX -FM
Barbara Mazzarella Margaret Mazzarella KW-AM Susan Mazzella Barbara McKinney KMJM -FM Brenda McMahon Karen McCann KMJO -AM Kevin McCann Dorothy McCarthy
KMJO -FM Patti McCarthy William McCarthy WMKR -FM Dick McCauley Kevin McClave WMMR-FM Catherine McClorey Theresa McCormack WMMS -FM Linda McCrary
Brian McCullough KMPH -TV Bob McCurdy Beth McCutcheon KMTV Nancy McDonald WMVP-AM Carrie McDonough KMVT Gene McGuire Tim McGuire KMYZ -FM
William McGuire AnnLee McGurk KMZU-FM Marty McHale Gene McKay KNAX -FM John McKay KNAZ-TV Joan McLain WNAX-AM Rosemary McLoughlin John McMamee
WNBF -AM Andy McPherson Ben McWhorter KNBO -FM Melba Meade Hunter Meadows WNDB -AM Joanne Medaglia WNDE -AM Ileana Medina KNDO -TV+ Andrea Meier
Phil Melchers KNEB -AM Debra Melcolm Gary Mellen KNEB -FM Michelle Melnick Abe Mendel WNEP-IV Raymond Mendelsohn Dick Mendelson KNEW -AM Yvonne Mendiola
Bernard Mercer WNEW-AM Owen Mermelstein Jane Mesics WNEW-FM Jack Messenger Audrey Messinger WNEW -TV Evan Messinger Ketty Metellus WNIC -AM Melinda Metz
Dana Myer WNIC -FM Kevin Myer Denise Michaels KNIX -AM Jay Michaels Jeannine Michlik KNIX -FM Susie Mikesell Frank Milewski Annette Miller Lisa Miller WNOG -AM
Neil Miller Sharon Miller KNOK -AM Shelly Miller Surverne Miller KNOK -FM Beryl Mills MariJane Milton WNOK -AM Jackie Mintz Kathy Mione WNOK -FM Roger Mirabito
Greg Miranda Anne Miskimen Barbara Miskowicz Bob Mitchell Elga Mitchell WNSN -FM Jane Mitchell Kay Mitchell KNSS -FM Sonny Mitchell Elizabeth Mock KNTV
Howard Modell KNUZ-AM Mark Mohn WNVZ -FM Carey Moler Carolyn Monachelli WNWN -FM Melanie Moore !bra Morales KNXV-TV Michael Moran Donna Moreau-Cupp
WNYR-AM Angelina Moreschi Rich Morgal KOA -AM Betty Morgan Leigh Morgan KDAO -FM Shelly Morgan Toni Ann Morgan WOAY -TV Vincent Morgan Leta Mork KOB -AM
Jim Morley Dick Morley KOB -FM Linda Morris Tom Morrisey WOBG -AM Medina Moskowitz Steve Moskowitz WOC -AM Marilyn Moss Myrina Moss KOCOTV F Thomas Motta
Russ Mottla Soudabeh Moubasser Anne Mulbach KOFM Dana Mulligan Patricia Mulready KOH -AM Kathleen Mulroe Angela Mundy WOI -TV Voichita Munteanu
Barbara Murdoch Kerry Murphy Cynthia Murrah KOKI -TV Kathy Murray Richard Muzzy WOLO -TV Ken Nanus Adam Nash KOLR Susan Nassberg Sarah Nastasi KOMA-AM
Marilyn Navarro Barbara Neely WOMC-FM Jim Neil Bob Neil KOMO-AM Elisa Nelson Janice Nelson KOMO -TV Regina Nero Mary Newby KOMP -FM Roosevelt Newkirt
Carol Ng WOMP-AM Stacy Nicholas Vicki Nichols WOMP-FM Deborah Nicosia Lisa Niebuhr WOOD -AM Karen Nielsen Thomas Nihem WOOD -FM Laura Nilon Greg Noack
KOOL-AM James Noeldner Denise Nogajewski KOOL-FM Karen Nolan Angela Notes WOR-AM Roseanne North Barbara Norton WOSC -AM Nancy Norwood Lenora Novello
KOSO -AM Jill Novorro Chuck Nowlin KOST-FM Tim O'Connel WOSY -FM Margaret O'Hagan KOTA -AM Alice O'Keefe KOTA -TV+ Moira O'Keefe Peggy O'Keefe WOTV
James O'Neil Margaret O'Neil Ted O'Rourke KOVR Dan O'Shea Dave O'Brien WOWO -AM Matthew Oestreich Phil Oldham WOWW-FM Stu Olds WOYK-AM Sandra Oleszkiewica
WPAD -AM Tom Olson Diane Opelt WPAT -AM Candice Orem Helaine Orlowek WPAT-FM Karen Orofino Iris Orzeck KPAY-AM Bob Osburn Laura Ostergaard KPAY-FM
Isabel Otero Earl Overton WPBN TV+ Monica Owens Treva Owens WPCH -FM Marty Ozer Mike Packman Ray Padilla George Pafitis Pete Paisley WPEC Liz Paisner
Tom Paleveda KBEL-AM Carolyn Palmer Michael Panethere WPFM -FM Al Paro Carol Parris Fru Fru Partin John Paruch WPIX -FM Annalisa Parziale KPLC -TV Sharon Pascal
WPLR -FM Judy Pasch KPLX -FM Francesca Pascual KPNW -AM Eula Patterson Wayne Patti KPNW -FM Bill Patti Chantal Paultre Lori Pearlman George Peart KP01 -FM
Gene Pease Lybee Pedonti Mary Pennington Charles Pennock Millie Perez Chuck Perks KPOP-AM Stan Perlin Ken Perren KPSI -AM Kelly Perrone Ann Perry KPSI -FM
Denise Perzely WOAL-FM Laura Pessell WOAD -TV Kristy Peters WOCR-FM Cathy Petersen Victoria Peterson WOCY-FM David Petragnani Ann Petryk Les Pinter KOEO -AM
Jennifer Pirnie Chuck Plater WOHK-AM Steven Plotkin Andi Poch KOICFM Mindy Pomerantz Jeff Ponton WOIZ -AM Susan Pope-Reed Kelly Porter WOTV Stephen Posnock
Jason Powell KOUE -FM Claudia Powers Richard Poyner WOUT-FM Mitchell Prayer Diane Prefontaine KOWB-AM Bonnie Press Tim Prichard KOWB -FM Marie Probert
Deena Profis Susan Propper Ann Puglisi WOXA-FM Frank Quagliariello WOXY -FM Mike Quaid KOKY-FM Linda Qualls Tina Qualls WRAL-FM Skip Quast Jeffrey Quick WRAL-TV
Karen Rabun Carol Rak KRBE -AM Monica Ramhit Eileen Ramirez KRBE -FM Vivian Ramos Paddy Ramsay WRBL-TV Alison Randall Rebecca Randall WRCB-TV
Sharon Rankins Michael Raounas KRCG -TV Susan Raphael Tina Raptis WRDW-TV Edward Ravn Kevin Ray WREG Zach Ray Johnson Ray KREX-TV Jane Redding Ben Reed
WRGB -TV Bob Reed Julie Reed KRGO -AM William Reed KRGQ -FM Donna Reede KRIS -TV Karen Reede Dales Reeves WRIV-TV Joe Reid Lu Ann Reid WRKO -AM Earl Reilly
Rich Reis WRKS -FM John Reiser KRLB -AM James Reith Jill Renaud KRLB -FM Ulises Reyes Rosemarie Riccardi KRLD -AM Louis Riccelli Lynn Ricci KRLO -TV
B.J. Richardson Edwanda Richardson KRMD -AM Gina Richardson Denise Ricks KRMD -FM Dale Rideau Cindy Riley KRMG -AM Susan Riley Nancy Rios WRMR -AM
Alice Rivera Nora Rivera WRNL-AM Bob Rivers Jonathan Rix KRNN -AM Francine Robb Donald Robert KRNO -FM Ken Roberts Ed Robertson KRNT-AM Lorraine Robertson
Ruth Robertson WROR -FM Karen Robidou Fred Robinson WROZ-AM Gregg Robinson Judy Robinson William Robinson Tim Robisch WRRF-AM Judith Rocca Alysse Rocha
WRRZ -FM Harvey Roche Edith Rockett KRTH -FM Miguel Rodriquez Jodi Rogaway WRUN -AM Stuart Roge Christine Rogers KRUZ -FM Dick Romanick Teresa Root KRVN -AM
Chris Rose Carol Rosen KRVN -FM Susan Rosenau Roy Rosenberg KRVR -AM Rodd Ross Craig Rossi KRVR -FM John Rossi lzzy Rostovsky WRXL-FM Richard Roszel
Cheryl Rothenberg KRZN -AM Howard Rothenberg Cheryl Rothkopt KSAL-AM Arnold Rothschild Martin Rouse WSAM -AM Karty Rowe Pat Rowan KSAN -FM Lisa Rubano
Rick Rubin KSAT-TV Luz Ruiz WSAU -AM Pamela Ruiz KSAZ -TV Susan Russell Joan Rutman WSB -AM Deborah Ryan Debra Ryan WSB -FM Diane Ryan John Ryan WSBT-AM
Mark Ryan Elizabeth Ryckman WSBT-FM Linda Ryterski Deborah Sacco WSCR -AM Sherri Sadon Rosie Saffan KSDK Jack Saindon Mika Sakaguchi KSEI -AM
Vincent Salisbury Arthur Salisch KSEI -FM Karen Saltser Karen Saltus WSET-TV Carmen San Jose Omar Sanders KSFY-TV+ Diane Sanfilippo Kimberlie Santiago WSGW-AM
Anthony Santino Tracy Satisiield KSHE -FM Audrey Savage Kathleen Savage J. Robyn Sayre Silvio Scaglione KSJO -FM Mario Scalisi Andrea Schaffer Katherine Scharf
Elaine Schartenberg KSKU -FM Allen Scheuer WSKZ-FM Jacki Schlesinger WSLC-AM Susan Schlusselberg Marion Schneider WSLO -FM Pamela Schneider Lisa Schoenback
WSLR -AM Gren Camarron Schooley Bill Schrank WSM -AM Lewis Schreck Beth Schreiner WSM -FM Patrick Schroder Charlotte Schroeder KSNF -TV Don Schulman
T.C. Schultz Joseph Schwartz Kerry Schwartz KSNT Rose Schwimmer Joyce Scott KSNW -TV' Rufus Scott Cynthia Scudder WSOCAM Robert Scutari Fred Seberhagen
WSPD -AM Dennis Seely James Seifert WSPLFM Della Seman Paula Sessa- Martinez WSPZ -FM John Shannon Stephan Shaw WSSX -FM Suzanne Shaw Stauffer Sports
Network Linda Shellnutt WSTF -FM Steve Shenkan Lisa Shenkel KSTP-AM Lisa Sherman Rina Sherman KSTP-FM Mary Shields Irene Shiels KSXO -AM Hillary Shitrin
Thomas Shine WSYR -AM Terry Sholfrock Mark Shottland KTAB -TV Lee Shuff Susan Shulman WTAD -AM Bill Sickles Roberta Siegel WTAE -AM Gloria Sierra Christine Sigona
WTAE -TV Keith Simmons Gloria Simon WTAR -AM Maureen Simon Nancy Singer KTBS -TV Bob Singer John Sirmons KTDY -FM Rocky Sisson Valerie Sitz KTEN
Joseph Sklandany Patricia Sklar WFFM -FM Rosanna Skurat Cynde Slater WTHI -AM David Slazinik Catherine Smith WTHI -FM Bill Smith Garvin Smith WTHI -TV Hilary Smith
Jim Smith WTIC -AM Jeffrey Smith Michelle Smith WTIC -FM Robert Smith Whitney Smith WTIC -TV Cindy Smolin Bob Snyder WTIP -FM Taryn Soba M. Aurelius Sofia
WTIX -AM Dave Solinske Judi Solot KTIZ -FM Karren Sonderegger Gail Sorokoff WTJS Judy Sorrell Karen Sortito KTLS -FM Brenda Souder Tate South KILT -FM Susan Specht
Ron Speck WTMA -AM Michele Spector Barbara Speer WTMJ -AM Jane Spellissy Beth Spencer WTNT-AM Elizabeth Spencer Arnie Spielberg WTNT-FM Mike Spiesman
Linda Packer-Spitz WTOC -TV Jim St. John Susan Stakser KTOE -AM Bill Stamper Naomi Stang KTQQ -FM Lis Stanley Transtar Satellite Network Barb Steifes WTRC -AM
Tina Stegall Jerry Stehney WTRX -AM Jeff Stein Michele Stein WTTG -TV Michael Steinberg Eileen Steinmann WTTO -TV Bob Sterling Suzanne Sterr KTTV G. Michael Stevens
Cheryl Stewart WTUA Janice Stewart Robb Stewart WTVB-AM Harry Stinson Ron Stitt Steve Stockman Marianne Stone Joan Stoy WTVN -AM Elizabeth Strader Anne Strafaci
KTVL Ron Strauss Mildred Strom KTVN Barbara Sturgeon Andrea Sullivan WTVQ Eileen Sullivan KIVX -FM Neil Sullivan KTVZ Cindy Sundbye John Sutherland KTWO -AM
Maryanne Sutick Panthea Sutton KTWO -TV Terry Sutton Bob Swan KTXQ -FM Ken Swetz KUTR -AM Sterling Swierk KUZZ -AM John Switzer Karen Swords KVAL-TV+
Rose Szmajda Gerry Tobio WVBS -AM Peggy Taggart Leeann Tarricone WVBS -FM Sal Tee Dom Tambone KVEG -AM Lori Tarricone Bernard Tamer KVET-AM Lisa Tavarone
Daniel Taylor Denise Taylor WVEZ -FM Dennis Taylor Isiah Taylor Patricia Tedder KVIA-TV Sheila Tejada Cindy Tenner KVII -TV+ John Terboss Nikki Terry Texas State Networks
KVIO Deidre Thau S. Christopher Theodoros WVNY-TV Janet Therrien Lee Thomas KVOD -FM Tami Thomas Denise Thompson KVOR -AM Garin Thompson Jewell Thompson
Steve Thompson William Thompson WWBA-FM Linda Thorneburg Barbara Thorson Jim Tice Robin Tillman WWDC -AM Susan Todd Chuck Togias WWDC -FM Marylynn Tomitz
Christy Torgler Diana Torres Chris Toth Diane Trottup John Townsend KWEN -FM Michelle Townsend Mary Trager KWES -FM Mary Treen William Troha KWG -AM
Kathryn Trombley Nelson Trottier WWKA -FM Glenn Trouse David Tucker WWL-AM Wanda Tucker Joanne Tufano WWL-FM Jim Turner KWLT-FM Don Turner WWLV -FM
Brian Turner Mark Turner WWNC -AM Nancy Turner Robert Turner WWNR-AM Deborah Turosz Mike Tutelman WWNY -TV Win Uebel Liane Urasman WWPZ -AM Linda Vaccaro
Jim Valent KWTO -AM Serge Valle Dalmacio Valmonte KWTO -FM Lisa Van Dyne Noeli Vargas WWTR -FM Velma Vasquez Sandra Vazquez WWWI -FM Gina Vecchio
Manuel Verceles WWWW -FM Charles Verell Al Verley WXAM -AM Deborah Veto Maureen Veto WXEX -TV Glicena Vita KXGT-FM Louis Vitali WXII Albert Voight WXKW-AM
Terry Volbert WXLP -FM John von Soosten KXLY -FM Skip Vose KXOK -AM Bentley Wade Terrie Wagenbach James Wagner
Susan Wagner WXOW -TV+ Maurice Wald Robin Walker-Savory John Wall Lupe Walowitz WXUS -FM Jack Walsh Norma Walsh
Virginia Waples Len Warager KXZZ -AM Robin Ward James Wareham Jim Warner Pamela Warren WYAK -AM Mike Warshaw
Linda Washington Keith Watson Mark Weaver WYAK-FM Sara Weaver Susan Webb Neal Wein Wayne Weinberg WYAY-FM
Andy Weinberger June Weiner Swain Weiner Michael Weinstein KYBB -FM Michael Weisel Lee Weiss Terri Weiss Raz Weitz KYCU -TV+
Rose Weitz Josh Weller Janet Wells Pat Wells KYEL-TV Joe West Sandy Westerkamp Patti Wheeler Jim Whisenhunt KYES -FM
Russ White Dave White James White Joseph White WYEZ -FM Joyce White Kathryn White Mark White Sandy Withmore KYKR -FM
Diane Widrow Christopher Wiedman Diana Wiedman Dorothea Wieland WYKZ -FM Jodi Wilber Ann Wilkinson Alisa Williams
Andrew Williams WYLT-FM Beth Williams Cecil Williams WYMJ -FM Heidi Williams Joel Williams KYYS -FM John Williams
Nancy Williams Dick Williams Sheila Williams WYYY-FM Steve Williams Karen Williamson Fred Wilson Mike Wilson KZAN -FM Paul
Wilson Maury Wind Denise Winslow David Winston WZEW -FM Kim Winston Lorraine Winterbottom Linda Wisniewski Bonnie Witchel
KZFM -FM Benji Wolf Larry Wolfson Audrey Wolotsky Doug Wood WZGO -FM Jennifer Wood WZLX -FM Dawn Woodrow WZNE -FM
Marcia Woodward Alix Woznick Susan Wray Marcy Wrenn Vikki Wright WZTV Dawn Wrobel Tom Wyville WZUU -FM Meredith Yankowski
WZXI -FM Mike Yardley Scott Yates Gloria Young WZZK-AM Susan Young Domenica Zagariello Louise Zagnit WZZK-FM Helaine
Zaletofsky Yu Zee Jay Zeitchik KZZU -AM Ed Zelle Zip Zipfel Richard Zlotowitz KZZU -FM Stu Zuckerman.
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begun to emerge more rapidly over the past year is a different kind of
news reporting that is more feature- oriented in nature, so- called
"life- style" reports. They are described by one executive as information, mostly targeted to the 18- 34-year-old group, that directly affects the listeners' lives.
Kent Burkhart, chairman of the Atlanta -based radio program consultancy firm of Burkhart/Abrams /Michaels /Douglas & Associates,
noted that some of his client stations, both AM and FM, engaged in
"topic testing" research that attempts to measure listeners' interest
in a number of news and information topics. Among the most requested subjects from listeners, said Burkhart, are health, personal
finance and entertainment. International news was not of interest to
the listeners, said Burkhart, except for major events.
"There is more life -style and consumer-oriented news on the air at
radio stations now," said Jim Ray, general manager, KMMM(AM)KOKE-FM Austin, Tex., who is also a former radio news director in

-

that market. Ray agreed with Burkhart that stations are tailoring
news more to their listeners' needs "much like the way they program
music." Conversely, Ray sees less hard news being provided today
than several years ago. For many stations, major stories are treated in
one or two sentences, with feature- oriented stories given 30 seconds
of air time, said Ray.
One measure of news quantity is found in the National Radio
Broadcasters Association's annual programing study. According to
the latest available data, from a 1984 survey released earlier this
year, the average length of a newscast, regardless of daypart, for a
full -time AM station was five minutes and 48 seconds; for FM, four
minutes and five seconds.
The FM figure is down from four minutes and 30 seconds in
NRBA's 1982 survey -the first full year after the FCC's radio deregulation ruling -while the average length of an AM newscast rose
by 18 seconds over the same period.
If there is a problem with local radio news
programing today, it is that it has strong
The Gannett Center for Media Studies invites applicacompetition from television, according to
tions for its 1986 -87 fellowship program. Fellows will
Houston -based radio program consultant Ed
implement individual projects and participate in the
Shane. In an article that appears in the Degeneral activities of the Center, which is an institute for
cember issue of RTNDA's Communicator
the advanced study of mass communication and techMagazine, Shane notes that, in studies his
company has conducted, radio listeners say
nological change.
" 'radio gives me headlines. Television gives
7érms offellowsbips: Fellows will be in residence at
me news in depth.' "
Columbia University for three to 12 months. Stipend based
Shane said that, with lightweight ENG
on present salary, office space, clerical and research assisequipment, microwave links, Ku -band sattance and other benefits will be provided.
ellites and aggressive promotion, "television
has stolen radio's position of immediacy and
Types offellowsbips: Fellowships are designed to
flexibility."
attract media professionals from print and broadcasting,
Part of the problem with local radio news
scholars from communications and mass media disciis
that it isn't promoted enough, Shane told
plines as well as from other academic fields. Twelve to 15
BROADCASTING. "And more stations need to
fellowships will be awarded.
research the news needs of their listeners,"
he said. "We have to find out what is today's
definition of news." Shane also observed
that there seemed to be fewer news people
working at radio stations in 1985 than in
years past.
Shane's comments on radio's stiff competition are underscored by findings from the
Application procedure: Applicants should submit a
RTNDA -commissioned Frank Magid study,
letter of application, a brief summary of their project, a
conducted in mid -1984, that centered on the
resume, references, and publications or work samples.
public's attitude toward news. It showed
Applications are due February 1,1986; appointments
television
as the major source for news, folannounced in March 1986.
lowed by daily newspapers and radio.
Selection criteria: Appointments will be based on (a)
But a study commissioned by the Radio
the proposal's significance and quality (b) the applicant's
Advertising Bureau (RAB) and conducted
ability to carry out the work and (c) relevance of the
by R.H. Bruskin & Co. in September 1984
showed the aural medium as the number-one
project to the resources of the Center and its New York
source of news in the morning and a major
location.
source of news in times of emergencies.
Requirementsforfellows: Fellows must be in full -time
Of 1,009 people interviewed, 52% said
residence and not engage in outside employment or
radio was their first choice for news between
consulting. Participation in weekly seminars and dissem6 a.m. and 10 a.m., followed by television
ination of fellowship projects is required.
(30.9%) and newspapers (12.8%). (The remaining respondents said they listen to no
Apply to:
news in that time slot or they had no opinResidential Fellowship Program
ion.)
Gannett Center for Media Studies
For emergency news, 56% of those surColumbia University
veyed said they tune to radio first for "up to
2950 Broadway
the minute" reports. "The Magid study igNew York, New York 10027
nored the fact that people use different news
(212) 280 -8392
sources at different times of the day," said
Bob Galen, VP- research for the RAB, in a'
memo sent to association members followResidential Fellowship Program
ing release of his association's study.
An emerging trend among many small and medium -market local stations this year
Media Studies
is the growing reliance on major networks
for actualities and other "raw" news material
A Gannett Foundation Program at Columbia University
such as short correspondent reports from the
major networks. And with the advent of sat-

Fellowships

Gannett Center
for
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Sometimes it's okay
to wait and see.

new product or service is first made avail able, sometimes there are good reasons to wait and
see how well it works and what kind of value it delivers
for your money.
But with the Local Program Network's Story Source,
When a

there's no longer any reason to wait. In two years it's
proven to be a genuine success. It's now providing leading stations around the country with timely newsfeatures, promotable cover stories, and special continuing
features on high technology, medicine, and more.

But if you waited, here's what
your viewers didn't see.
imik

In -depth news when it's hot LPN
stations were fed an unforgettable
series on the growing tragedy of AIDS
produced by San Francisco's award
winning KRON -the day stricken
actor Rock Hudson came home from
a Paris hospital. (And LPN is now introducing an even more timely Story
Source which you can localize!)

Highly promotable high tech LPN's
series provides three glossy
90- second stories every week, bringing viewers fascinating news from the
frontiers of science and technology.
From computer assisted design to
nuclear fusion research, this series
keeps viewers on top of new
developments.
hi -tech

COVERAGE THAT COMPLEMENTS. Story Source isn't
out to replace the networks. And it can't be a substitute for
your local excellence in news. But it can provide an important added dimension that complements them both,

®

Features on medicine and health
Story Source is expanding its formidable menu of health and medical
coverage with the introduction of a
unique ongoing series. These medical reports, timely as the morning
headlines, will give viewers information they can use every day.

and puts you one more step ahead of the competition.
Story Source. It's coverage that compte ments.
For information about Story Source and other services of the Local Program Network, call (612) 330 -2557.

tiAL

PROGRAM

T

WÓ4

Coverage that complements

STORY
SOURCE
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That Was The News That Was

The hijacking of TWA flight 847

NBC's Brokaw in Mexico City

South Africa explodes

Devastation down south on CNN

Achille Lauro victim on ABC

Dan Rather reports on "Westmoreland vs. CBS"
Broadcasting Dec 16 1985
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CUSTOMER INFORMATION FROM GENERAL MOTORS

HOW LESS LEAD IN GASOLINE
WILL AFFECT YOUR CAR
USE OF ALCOHOL -GASOLINE BLENDS REQUIRES YOUR CAREFUL SELECTION

The Environmental
Protection Agency is reducing the amount of lead
allowed in leaded gasoline
by more than 90 %. General
Motors supports this effort
to reduce lead in the atmosphere. But our customers
need to know how this action
may affect their vehicles.
In simple terms, continue with the same gasoline
you've been using. You probably won't notice any difference at your service station.
Just be sure your gasoline

meets the requirements
below.

For post -1974 model
cars and light trucks (less
than 6,000 lbs.). Continue
to use unleaded gasoline
only. The new lower-lead
limits for leaded gasoline
are still too high: lead in
gasoline will harm the emission- control system.
For 1971 -74 model
cars and light trucks. Use
either unleaded or the new
lower-lead gasoline. These
vehicles were designed to
run on either one.
For all pie-1971 model
cars and trucks. Use the
new lower-lead gasolines.
These vehicles need leaded
gas to lubricate exhaust
valves. The lead raises octane ratings and helps to
avoid "knocking" and "pinging." The lead is most impor-

tant during continuous highspeed, high-load conditions
such as towing a heavy
trailer or large boat over a
long distance. In a pinch,
you can even use unleaded
gas for normal driving.
Tip: Use only enough
octane to avoid frequent
knocking. An occasional
"ping" won't harm the engine.

The new lower-lead
gasolines should always

be used in:
1971 -78 trucks over
6,000 lbs.
post -1978 trucks over
8,500 lbs.
The effect of alcohol
blends. To meet the new
regulations, oil refiners will

turn to other methods to
maintain or increase octane
ratings. Some will elect to
refine gasoline more intensively. Others may add octane
enhancers such as ethanol
and methanol (more informally known as grain alcohol and wood alcohol).
General Motors supports the use of such alternative fuels to lessen our
nation's dependence on
imported oil. But to avoid
operating and other problems, don't use gasoline
containing more than 10
percent ethanol or 5 percent
methanol. And in the case
of methanol, be sure it contains cosolvents (to prevent

separation of the alcohol
from the gasoline) and corrosion inhibitors.

General Motors is
taking steps to ensure that
its future vehicles can operate problem -free with gasoline containing alcohol. For
now, you should know the
contents of the fuel going
into your gas tank. That's
why we support the requirement that gas pumps show
the alcohol content of the
fuel. Such labels are being
used in some states, but
they are needed nationwide.
To get the efficiency,
driveability and performance
we design into your GM
vehicles, be sure you use
the right fuel. The proper
identification and use of
gasoline is good for both GM
customers and GM cars and

trucks.
This advertisement is part of
our continuing effort to give customers useful information about
their cars and trucks and the
company that builds them.

GM
MARK OF EXCELLENCE

Chevrolet Pontiac
Oldsmobile Buick
Cadillac GMC Truck

y

TRIBUNE ENTERTAINMENT
Company

C 1985. A subsidiary of Tribune Broadcasting Company

Dempsey
scores with women.
Atlanta /WGNX /8:00PM

Women 18-49

+ 178%
+115%
+ 57%
+135%
+135%
+165%
+ 86%
+ 29%
+100%
+ 20%
+105%
+ 28%
+267%
+ 163%

Women 18 -34

+

Women 18 -49

Women 25 -54

+600%
+500%
+300%
+300%

Women 1849

+ 100%

Women 18 -49

+100%

Women 25 -54

+ 44%
+ 38%

Women 25 -54
Women 18-49

Women 18 -34

Boston /WCVB /12:00AM

Women 18 -49
Women 25 -54

Chicago /WGN /7:OOPM'

Women 25 -54
Women 18-49
Women 18 -34

Cleveland/WUAB /10:OOPM`

Women 18 -34
Women 18-49

Dallas -Ft. Worth /KTVT /5:00PM`

Women 25 -54

Women 18-49

Denver /KWGN /8:00PM

Houston /KHTV /7:OOPM`

Women 25 -54

Women 25 -54
Women 18 -34

Sacramento -Stockton /KRBK/9:00PM
San Francisco /KTVU /8:OOPM`

Women 18 -34

Seattle -Tacoma /KIRO /7:00PM
Tampa-St. Petersburg /WTOG/9:00PM

75%

Women 25 -54
Women 18 -49

+182%

Women 18 -49

+100%

Women 25 -54

+ 57%

+ 32%

DEMPSEY &
MAKEPEACE
It's hit and it's getting
a

hotter.

Call us in New York (212) 557-7800, Chicago (312) 222 -4474,
Atlanta (404) 393 -8443 or Los Angeles (213) 277-3618.

THIS DUO'S SO HOT,
THEY'RE COMING BACH F08 M0ß6.
Dempsey & Makepeace is renewing for next season.
Makepeace
makes it big with men.
Atlanta /WGNX /8:00PM
Boston /WCVB /12:00AM `

Men 25 -54
Men 18-49
Men 25 -54
Men 18-49

Chicago /WGN /7:OOPM`

Cleveland /WUAB /10:00PM `
Denver /KWGN /8:00PM

Houston /KHTV/7:00PM'

Memphis /WMKW /7:00PM

Nashville /WCAY /7:00PM
New York /WPIX /8:00FM

Sacramento -Stockton /KRBK /9:00PM

San Francisco /KTVU /8:00PM

Seattle -Tacoma /KIRO /7:00PM

Tampa -St. Petersburg/WTOG/9:00PM
NSI

Source. ARB /NSI October 1985 (% Increase over year agc

)

ubject to qualifications provided on request.

Our Success Shows

Men 18 -34
Men 25 -54
Men 18-49
Men 18 -34
Men 18-49

Men 25 -54
Men 18 -49
Men 18 -34
Men 25 -54
Men 18-49
Men 25 -54
Men 18 -49
Men 18-49
Men 25 -54
Men 25 -54
Men 18-49
Men 18 -34
Men 18 -34
Men 18-49
Men 25 -54
Men 25 -54
Men 18 -49
Men 18 -34
Men 18-49

+113%
+ 90%
+128%
+105%

+ 43%
+ 57%
+ 75%
+533%
+263%
+100%
+900%
+800%
+200%
+100%
+100%
+100%

+
+

26%
14%

+733%
+178%

+

25%

+113%

+ 83%
+ 74%
+117%

+
+
+

87%
78%
17%
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ellite technology in the past two years, an affiliate has more flexibility in receiving the information. There's also a lot of shopping going
on by local stations for network features, said RINDA Executive
Director Ernie Schultz.
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For many major market stations, especially news -formatted outlets, the computerization of newsrooms has been on the rise this year
as well as the use of cellular phones for news reports from field
m
correspondents.

Proqai
Children's
programing is
focus of Group W
public service push
Company's owned TV stations will
all produce programing, PSA's and
other material in year -long project
Group W Television is launching a year-long
public service campaign aimed at distributing children's programing on a national basis. The campaign, which includes full length children's and family- oriented
programing in addition to a variety of public
service spots, is designed to "raise public
conciousness on issues affecting the quality
of life for young people today," Group W
said.
Group W, through Group W Television
Sales -its in -house rep firm -will launch
the campaign at the NATPE International
convention in January, thus marking what is
believed to be the first time a station group
has put into syndication a sustaining national
public service campaign. Called For Kids'
Sake, the campaign has been airing since
March on Group W-owned WBZ-TV Boston
and will now spread to the other four Group
W -owned television stations beginning in
the first quarter of 1986. Each of the five
stations will produce material for the nation-

qc

ally distributed campaign.
the same time. "Public affairs [programing]
The campaign will include a complete has been forced on stations by outsiders,"
package of prime time programs, on -air pro- said Fraiberg, alluding to former FCC remotional spots, commercial vignettes that quirements in that area, "it was like castor
can be paired with local sponsors, PSA's, oil." But when a station commits resources
graphics, background music and supple- to a public service effort, he said, the cammentary material including brochures and paign need not be a loss leader. "We're hoppamphlets for public distribution.
ing to show stations the light out there. This
According to Group W Television Sta- is not a sacrifice. The payoff is good."
tions President Lawrence P. Fraiberg, the
Stations signing up for For Kids' Sake will
campaign will deal with the problems facing be allowed to choose a minimum of four
youth, including teen-age pregnancy, sui- programs from a menu of nine specials procide, single parent households and child duced by Group W stations. The topics are:
abuse. "Children today are growing up in a drug abuse; racial, religious and ethnic herifast -paced world that can present bewilder- tage; divorce and contemporary family life;
ing opportunities," he said, "it is our respon- careers; the communication gap between
sibility as broadcasters to address these is- adults and children; fears about nuclear war;
sues because the next generation is our young astronauts; child prodigies, and street
legacy."
children.
Beyond that, Fraiberg added, the camThe formats of the specials vary. For a
paign is a public service effort that can en- treatment of divorce and its effect on family
hance a station's image in its market. He said life, for example, WBZ-TV produced a drama
stations can also do good and make good at written by a 12- year-old Pittsburgh play-

CBS scenes. Sixty photos from the CBS archives will be featured in an exhibit running today

For Kids' Sake with Maureen Stapleton

through Feb. 7 in New York. The exhibit, sponsored by Popular Photography magazine and
mounted at its fifth -floor gallery at One Park Avenue, features pictures selected from among
30 million black and white negatives of entertainment, news, music and sports figures from
1927 to 85. It will cover six decades of CBS photography, beginning with the first CBS picture
taken on location, a 1929 shot of Admiral Richard E. Byrd broadcasting from Little America in
Antarctica. Above, Humphrey Bogart, Bing Crosby and Lauren Bacall with a bouncing baby.
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Reach for creative counter programming for all
time periods with TV's only continuing Gothic suspense series.

JUST RELEASED!
PROGRAMS INC.

DIVISION OF WORLDVISION ENTERPRISES INC.
660 Madison Ave., New York, NY 10021
(212) 832 -3838
A

260 COLOR EPISODES (YEARIII)
ist TIME IN SYNDICATION

iv)

A4 Standard

Has Been Set!

The largest lineup ever to carry a
non -network news documentary*
216 Commercial TV Stations

98% coverage
doesn't compare to the transcendental
achievement of Leonardo Da Vinci's
masterpiece, but in our field, for our time,
we have set a new standard. HIGH ON THE
JOB, hosted by Stacy Keach, reported the
destructive consequences of cocaine abuse in
the work place and what is being done about
this epidemic. For ourselves and the millions
of viewers who were informed by HIGH ON
THE JOB, we at Capital Cities thank the
216 stations who joined us for this
telecast ...and helped set a new standard.
A, C. Nielsen SON Reports (977 to Present
It

WNEW-TV
New York

KHJ

WDTN

KPTV

Dayton

Portland, OR

WNRW -TV

KGTV

Los Angeles

San Diego

W. Salem

WGN -TV

WFTV

KOKI -TV

Chicago

WPVI -TV

Philadelphia

Cincinnati

Washington, D.C.

KXTX

Dallas -Fort Worth

WEWS -TV
Cleveland

KTRK -TV
Houston

WPGH -TV

KOMU -TV

KTEN

KITV

KDLH -TV

KHBS -TV

KECI -TV

Honolulu

Duluth

Sioux Falls

KHVO

KPLO -TV

KMAU -TV

KDLO -TV

Hilo

Harlingen

KIMA -TV
Yakima

Reliance

Fort Smith

KTVP -TV
Fayetteville

Ada

Missoula

KCFW -TV
Kalispell

KTVM -TV

KLEW -TV

KSNT -TV

KEPR-TV

KHQA -TV

WJHG -TV

Lewiston

Florence

KWTX -TV

Columbia

Topeka

Butte

Kansas City

Saginaw

WISN -TV

WWBT

WPSD -TV

WICZ -TV

WVII -TV

KYEL -TV

Bangor

Yuma

KSLA-TV

WEEK -TV

WAEO -TV

WALB -TV

KFBB -TV

Shreveport

KREM-TV

Spokane

Peoria

WPEC

KTVV -TV

WLNS-TV

WCTV

KLTV

WWNY -TV

WJTC

WLEX -TV

KTHI -TV

KCRL -TV

Lexington

Fargo

KSNW -TV

WTAJ-TV

WMTV

KAUZ -TV

KSNC -TV

WDSI -TV

WRDW -TV

KCAU -TV

KSNG -TV

WDBD -TV

WCIV

KMTR

Jackson

Charleston, SC

Eugene

Florence

WNDU -TV

WBBH -TV

WKBT

KTVA

KVIQ

Anchorage

Eureka

KDTU

WJCL

WMAZ -TV

KTWO -TV

Savannah

Macon

WTVY

Tucson

WWTV

WKTV

KEYC -TV

KIFI -TV

WLUC-TV

Idaho Falls

Marquette

WBBJ -TV

WSBK -TV

WTTG

KGBT -TV

Las Vegas

KELO -TV
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San Franciso

Detroit

KVVU -TV

Cedar Rapids

WNEM -TV

KSHB -TV

WDIV

KLRT
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KRON -TV
Boston

Tulsa

Orlando

KCRG

Richmond

Milwaukee

WZTV

Nashville

WBTV

West Palm Beach

Charlotte

WGNO -TV

Mobile- Pensacola

New Orleans

WYFF -TV

Wichita

Greenville, SC

WKBW -TV

Great Bend

Buffalo

WCMH -TV

Decatur

Paducah

Austin

Pasco

Waco

KBTX -TV

Binghamton

Bryan

Wausau

Tallahassee

Lansing

Reno

Wichita Falls

Johnstown -Altoona Madison

Chattanooga

Sioux City

Augusta

Quincy

Albany
Tyler

KTRE-TV
Lufkin

KOBI -TV
Medford

KOTI -TV

Klamath Falls

WPDE -TV

Panama City

Great Falls

Watertown

WLOX -TV
Biloxi

KREX -TV

Grand Junction

KREY -TV
Montrose

KREZ-TV
Durango

Columbus

Garden City

WSB-TV

KOKH -TV

KSNK -TV

KCPQ

WTTO -TV

WATE-TV

WCFT -TV

WTOL-TV

Tuscaloosa

Toledo

KYTV

WSFA -TV

WTVD

KFSN -TV

WCYB -TV

KSBW -TV

KUTV

WJXT

WAFT-TV

KATC

WICU -TV

KULR -TV

WXMI -TV

KOB -TV

KOLN -TV

WTVO -TV

KTRV

KALB -TV

Boise

Alexandria

WPRI -TV

KOBF

KRCR-TV

WBOC-TV

Providence

Farmington

KTIE -TV

Salisbury

San Angelo

WMC -TV

KSWS -TV

KOTA -TV

WHSV -TV

Pittsburgh

Atlanta
Seattle

WFTS -TV

Tampa -St. Pete

WXLT-TV
Sarasota

WTVJ
Miami

KITN -TV

McCook

Oklahoma City

Knoxville

Birmingham

Fresno

Raleigh- Durham

Jacksonville

Salt Lake City

Albuquerque

Minneapolis -St. Paul Grand Rapids

KPLR -TV
St. Louis

WCEE -TV
Mt. Vernon

KUSA -TV
KOVR -TV

South Bend

Springfield

Tri -Cities

Huntsville
Lincoln

KGIN -TV
Grand Is.

La Crosse

Ft. Myers

Traverse City

Montgomery

WWUP -TV

Monterey -Salinas

Lafayette
Rockford
Oxnard

Sault Ste. Marie

Erie

Chico- Redding

KTVO

Ottemwa

KIDY-TV

Baton Rouge

Amarillo

Lubbock

WLYH -TV

WOLO -TV

WTOV -TV

KDUH -TV

WHIZ-TV

Columbia

Steubenville

WCBI -TV

KSAT -TV

WLRE -TV

WFIE -TV

KTVE

KTTC

KHSD-TV

KMVT

Lead

Twin Falls

KSGW -TV

KTVF

Roswell
Syracuse

Lancaster

Green Bay

Antonio

Evansville

Monroe

Rapid City

Columbus

Rochester, MN

WMAR -TV

WLTZ

Washington, NC

Columbus

KERO-TV

Baltimore

Wilkes Barre -Scranton Des Moines

WITN -TV

WTHR

WHAS -TV

KMTV

KFYR-TV

Omaha

WTHI-TV

Louisville

WKBN -TV

KPHO -TV

WAVY -TV

WHEC -TV

WPTZ

KFDM -TV

KUSK

WVAH -TV

WGME-TV

Charleston -Huntington

Portland, ME

WXXA -TV

WHBF -TV

New Haven

Jackson

WTVH

Memphis

KCCI -TV

WTNH -TV

Mankato

KJAA

WBRE -TV

Prescott

Billings

Casper

KAMR -TV

San

Phoenix

Utica

WAFB -TV

Sacramento

Indianapolis

Dothan

Portsmouth

Albany

Rochester

Rock Island

Bakersfield

Scotts Bluff

Sherdian

Harrisonburg
Zanesville

Fairbanks

WBOY

KTVH

KMOT-TV

WXVT

KNOP -TV

WNNE -TV

WJKA -TV

KUMV -TV

KVHP

KXGN -TV

WPTA -TV

KSNF-TV

KOCD -TV

WTOK-TV

WNHT

Youngstown
Plattsburgh

Terre Haute
Beaumont

White River Junction Wilmington

Fort Wayne

Joplin

Bismarck

Minot

Williston

Dickinson

Clarksburg
Greenville, MS
Lake Charles

Meridian

Capital Cities Television Productions

4100 City Line Ave., Philadelphia, PA

19131

(215) 878-9700

Helena

North Platte
Glendive

Concord

wright who won the New York City Dramatists Guild Young Playwrights Festival cornpetition. Titled "Tender Places," it features
Jean Stapleton as one of the divorced parents
who is battling for possession and affection
of her son. played by Frederick Koehler
(Kate & Allie).
But for an exploration of children's fears
on nuclear war, WBZ -TV produced a show
hosted by actor Christopher Reeve and feauring children asking questions of a panel of
experts. Another program on race relations
ook a group of high school students on a

retreat where they engaged in role playing to
help them discover their own prejudices.
Beginning early next year the other Group
W stations will begin producing programs to
contribute to the campaign.
Group W said advertisers will be attracted
by the campaign's theme on grounds that
can't be measured on a strictly efficiency
basis. WBZ -TV got McDonald's, Stop &
Shop and True Value Hardware Stores to
sponsor its local campaign. The promotional/commercial spots Group W has designed
for For Kids' Sake are understated and do not
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Primetime Entertainment has acquired the worldwide broadcast
and domestic cable rights to "Cease Fire," a recent theatrical release
starring Don Johnson, of Miami Vice, and Lisa Blount, who appeared
in the theatrical "Officer and a Gentleman." Primetime has also obtained the cable rights to "Consenting Adult," a made -for -television
film starring Martin Sheen and Mario Thomas which appeared on ABC

Cease Fire

this season. The two films will be sold for 1986 through individually
negotiated deals. Mike Weinblatt, president of Multimedia Entertainment, says that there is "series potential" in Dreesen Street, the second
installment of the company's America Comes Alive collection of seven
specials. The half -hour comedy-variety special will be hosted by Tom
Dreesen and is intended for late fringe. The pilot of Dreesen Street was
shot in Chicago by Dillon Smith Communications. America Comes
Alive specials are cleared individually on a barter basis. Last year's
eight -part package was cleared, on the average, in 90% of the country.
This year's package includes the two -hour "Sixth Annual National
Songwriters Awards," on Jan. 13, hosted by Barbara Eden and Roy
Clark, and "The Disc Jockey Awards," on April 14. iWibune Entertainment says it has cleared Rocker '85 on 85 stations covering 83% of the
country. The two -hour entertainment precursor to a series of the same
name airs in stereo from Jan. 6 -25 and is sold on a barter basis with
stations getting 14 minutes and Tribune keeping 10. Kenny Loggins
and British music and entertainment reporter Paula Yates host the
program, which reviews the year in popular music. Among the latest
clearances are KYw-ty Philadelphia, KPix(rv) San Francisco, wez-ry Boston, wJZ-Tv Baltimore, wxvz -TV Detroit and KHOU -TV Houston. ',biopictures has implemented an Insurance policy" on Catch Phrase by
offering Perfect Match as a no -cost replacement to more than 100
stations carrying Phrase. The show "showed no upside" in ratings,
according to Peter Temple, Telepictures vice president. The new "comedy game" involves an element of wagering between couples as they
fill in blanks in "love letters." Sales of both shows are on a cash basis
(plus one minute for Telepictures) basis. Barter time from the old show
will be shifted to the new. The show will begin on Jan. 13.
Orbis
Communications says that it has cleared the first of seven specials
sponsored by Wang Laboratories, American Treasure-A Smithson-

1,

overtly pitch a product, but instead associate
a sponsor with a public service message.
"We are offering the For Kids' Sake campaign in a form that enables television stations to tie together many programing and
promotional elements," said Bob Kunuth,
president of Group W Television Sales.
"Through our WBZ-TV experience we have
found that sponsors interested in enhancing
their image are extremely attracted to the
intrinsic community outreach elements of
the campaign."
The way Group W officials see it, the

_.

fan Journey, in 81 markets covering 74% of the country. The 90- minute
program, hosted by Gene Kelly and airing on March 23, 1986, is being
cleared on a barter basis with Orbis and stations each getting six
minutes of commercial time. The special traces the evolution of America by way of the Smithsonians 13 buildings and 100 million specimens and artifacts. The remaining six Wang specials, which begin
airing in October, come under the banner of Challenge: Adventures of
American Business. Each are an hour long and are being sold on a
barter basis with stations getting five minutes and Orbis keeping three.
Orbis also says it has cleared Defenders of the Earth, an animated
strip produced by King Features Entertainment, in 73 markets covering 70% of the country for its September 1986 premiere. The show's 65
episodes for eight runs are available on a barter basis, with Orbis
getting two minutes and stations getting four. Among clearances are
WPHL -TV Philadelphia, Ktcu -TV San Jose (San Francisco), WXNE -TV Boston, WXON(rv) Detroit and woioçrv) Shaker Heights, Ohio (Cleveland).
Syndicast says that it has cleared the Gameplan to the Super Bowl in
30 markets covering 38% of the country. Former Philadelphia Eagles
coach Dick Vermeil, and Tom Brookshier, will host the program, which
has a Jan. 22 -26 window. Special guest for the program will be San
Francisco 49er quarterback Joe Montana. Sales of the half-hour preview of the 20th Super Bowl are on a barter basis with stations getting
three and a half minutes and Syndicast getting two and a half. Along
with the CBS O&O's, clearances include wez -ry Boston; woto(v)
Shaker Heights, Ohio (Cleveland); WPLG(rv) Miami; KUSA -TV Denver, and
Kxrv(rv) Sacramento, Calif.
All American Television says it has
cleared The Boy King on 34 stations covering 46% of the country. Air
date for the Martin Luther King special, starring Howard Rollins, is Jan.
11 -Feb. 16, which includes the Jan. 20 commemorative holiday. The
program will be produced at wsa- wAtlanta. Sales are on a barter basis
with stations getting five minutes and All American five. Clearances
include the NBC O &O's in New York, Los Angeles and Chicago, KYw-TV
Philadelphia, ovufrv) San Francisco, waz-Tv Boston, WXBO -Ty Detroit
and KRLD -TV Dallas. J and J Clearance says it has cleared a one -hour
ProSery Television Production (produced in association with Budweiser), A Hard Road to Glory, in 50 markets covering 50% of the
country. The program traces the history of black athletes beginning in
Africa, through slavery, up to modern names, starting with the boxer
Jack Johnson. Arthur Ashe is on- camera host of the special, which is
based on three years of his research of the Black American athlete.
James Earl Jones serves as narrator and Lou Rawls performs the
theme song. Sales, which began approximately seven weeks ago, are
on a barter basis with stations getting six and a half minutes and J and
J keeping five and a half. The program is aimed at weekends during
February, Black History month. Among clearances are wec -Tv New
York, wMAo-w Chicago, KRON -1V San Francisco, wxvz -N Detroit, wRc -ry
Washington and KHOU -TV Houston. Blairspan, the Spanish -language
subsidiary of John Blair and Co. which is distributing over 2,000 hours
of programing, has cleared 24 series -including 17 one-hour "novela"
series strips in 18 markets, and eight weekly series. The novelas,
ranging from 90 to 160 hours, are produced by Blairspan at the Telemundo studios in Puerto Rico. The weekly series include two comedy
series, three music /variety series, a one-hour astrology program and a
talk -variety show. Among stations clearing the programs are WNJU -TV
New York; KVEA -TV Los Angeles; wpwn-rvAurora, Ill. (Chicago); woes -ry
West Chicago; wscv(rv) Miami -Fort Lauderdale; KIT--ry El Paso, and
KGNS -TV Laredo, Tex. Blair owns two Spanish stations-wKAo-Tv San
Juan, P.R., and wscv-Tv Fort Lauderdale- Miami.
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CHANCES ARE, WE'VE GOT THE FILMS
YOU'RE LOOKING FOR.
With over five hundred films in our library, we have created outstanding film
packages appealing to every member of the family. You can select from
action /adventure to comedy, drama to distinguished children's programming.
We've got it all.

RIMI TELEVISION®
The Almi Building

1585

Broadway

New York, NY 10036

(212) 315 -8650

year-long For Kids' Sake campaign could
evolve into a series of public service campaigns addressing other issues. For Kids'
Sake is an extension of Group W's limitedrun public service campaign, Second Chance.
originated by KDKA -TV Pittsburgh, which attempted to educate the public on organ donors and transplants. Group W introduced
Second Chance at last year 's NATPE, and
113 stations signed up. For several years
Group W has distributed among its owned
television stations documentaries produced
by one of its stations; the most recent examples are a documentary about AIDS produced by KPIX -TV San Francisco and a company -wide project on Alzheimer's disease.

Hoberman retires from ABC Radio,
eyes other ventures
Executive says new era" created by
Capcities merger coincided with his
desire to explore other opportunities
a move that took few in the radio industry
by surprise, ABC Radio President Ben Hoberman, 63, last week announced his intention to retire from the company as soon as
the pending merger of ABC and Capital

In

Cities Communications, Inc. is finalized,
tentatively scheduled for Jan. 3. Hoberman,
a 36 -year veteran with ABC who has been
based in New York, said he plans to return to
his home in Los Angeles.
"As ABC enters a new era with Capital
Cities, I felt that the time was right to set my
sights on other opportunities and look for
new challenges both in and outside of broad-

NBC continues winning ways
NBC had the lowest -rated winning performance of the season by any
network in the 11th week (Dec. 2-8) of the season as the networks
began to experience a post- November sweeps drop -off in clearances
of programs. NBC scored a 16.9 average rating and a 26 average
share. CBS followed with a 16.3/25 and ABC finished third with a
14.4/22.
According to Gerry Jaffe, vice president, research projects at NBC,
the networks are now "running into the period of time when you're
going to get low coverage" because of pre -emptions.
The week consisted of mostly regular series, with NBC's Thursday
lineup was especially strong -all five shows were in the week's top 20.
The Bill Cosby Show (36.2/53) had its highest ratings ever and ranked
first for the week, and Family Ties (31.2/46), ranked second, posted
its second highest numbers ever. NBC also was bolstered by its first
Wednesday win since December 1981, despite ABC's ninth -ranked
Dynasty (21.8/32) and Hotel (16.9/28).
But mitigating NBC's strength was the best -ever performance of
ABC's Monday Night Football between the Chicago Bears and Miami
Dolphins (29.6/46), which ranked third for the week. NBC, with the
three -hour NBC Monday Night Movie, "John and Yoko: a Love Story,"
scored a 13.4/19 and ranked third behind its competition for the night.
ABC's Monday out ranked CBS's Sunday night as the highest rated
night of the week, scoring a 25.7/37. CBS pre -empted its regular series
after 8 on Sunday for two specials -the 10th- ranked An All-Star Party for Dutch Reagan (21.5/31), from 8 to 9, and 12th- ranked Circus of
the Stars (21.1/33), from 9 to 11. CBS had a 22.1/34 on Sunday.
That NBC's winning numbers were the season's lowest did not deter
combined network ratings from rising 4 %, to 50.6, from their mark last
year (48.6). Combined network shares were also up, by 1%, from last
year's 77.8 to 78.4. HUT levels were up 3 %, from 62.9 to 64.8.
ABC obliterated the competition from 9 to 11 as the Dolphins
Rank
1.

L.
3.
1.
5.
6.
7.

8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.

20.
21.
22.
23.
24.
25.

Show

o

Network

The Cosby Show
Family Ties
Football, Chicago -Miami
60 Minutes
Cheers
Miami Vice
RDothall, Sun. 7 -7:20 p.m.
Dallas
Dynasty
All Star Party
Highway to Heaven
Circus of the Stars
Night Court
Golden Girls
Newham
Knots Landing
Kate & Allie
%icon Crest
Cagney & Lacey
227
Hill Street Blues
Simon & Simon
Amazing Stories
Who's the Boss
Scarecrow df Mrs. King

Rating/Share
NBC
NBC
ABC

38.2JG3
31.2.148

29.6/48
24.5/37
NBC 24.4/38
NBC 23.2/38
NBC 22.3/38
CBS 22.0/35
ABC 21.832
CBS 21.5/31
NBC 21.3/31
CBS 21.1/33
NBC 21.1/32
NBC 20.3/33
CBS
19.5/27
CBS
19.3/27
NBC 19.3/28
CBS
18.831
CBS
18.1/27
CBS

NBC
NBC
CBS

NBC
ABC
CBS

17.8/30
17.7/28

17.5/28
17.5/25

17.225
17.0/24

Rank

Show

handed the Bears their first defeat of the year. From 8 to 9, CBS's

Scarecrow and Mrs. King took top honors with

a 17/24.
ABC also won on Tuesday, as its regular lineup swept every time
period, with the exception of 8:30 to 9, when the second half of A Team
(17/25) placed ahead of Growing Pains (15.8/23). A Team had a
16.2/24 for the night. From 8 to 9 on CBS, Rudolph the Red Nose
Reindeer (16.4/24) ranked second overall in the time period.
NBC won Wednesday with the help of a strong performance from
Highway to Heaven (21.2/31). NBC had a 16.2/24 for the night, ABC
had a 16/25 and CBS a 12.8/20. From 8 to 9, CBS ran Charlie Brown
Christmas (16.6/25) and The Night Before Christmas (16.3/24).
NBC was competitive with the 20th -ranked Hill Street Blues
(17.7/28) from 10 to 11 on Thursday, but CBS's 15th- ranked Knot's
Landing (19.3/31) won the time period. Dynasty II: The Colbys, playing opposite Cheers (24.4/36) and Night Court (21.1/32) on NBC,
scored a 14.8/22.
On Friday ABC won at 8 with Webster (14.4/25) while the second
half of CBS's Twilight Zone (13.1/22) edged ABC's Mr. Belvedere
(13/22) from 8:30 to 9. CBS won at 9 with the seventh -ranked Dallas
(22/35); and NBC took the 10 to 11 hour with the sixth-ranked Miami
Vice (23.1/38). Our Family Honor, on ABC from 10 to 11, was the
lowest- ranked program of the week with a 4.8/8.
NBC swept Saturday with its comedy block, with the exception of
8 -8:30, when How the Grinch Stole Christmas (13.9/24), on CBS, and
Gimme a Break, on NBC, tied with a 13.9/24. The CBS Saturday Night
Movie, "Victor, Victoria," scored a 9.1/16.
Even though its Sunday lineup after 8 was pulled for specials,
three of CBS's programs for the night landed in the top 12.60 Minutes
(24.5/37) from 7 to 8 ranked fourth for the week. An ABC NFL Football
Special, from 9 to 12:06, scored a 13.2/22, and the NBC Sunday Night
Movie, "Final Jeopardy," had a 16.5/26.

Network

Hotel

Rating/Share
ABC
NBC

18.9/28

Charlie Brown Special
CBS
Final Jepordy
NBC
Rudolph Red -Nosed Reindeer CBS

16.6,25

Hunter

Moonlighting
Night Before Christmas

ABC

A Team

NBC
NBC
ABC

Alfred Hitchcock Presents
Growing Pains
Facts of Life
Spenser: For Hire
20/20
Hardcastle & McCormick
Dynasty IL The Colbys
Riptide
Webster
Frosty the Snowman
St. Elsewhere

Magnum P.I.
lbotball, Postgame
Grinch Stole Chist.
Gimme a Break
Remington Steele
John M Yoko

CBS

NBC
ABC

ABC

18.630
18.5.028

18.4/24
18.4/24
18.3/24

182,24
15.823
15.8/23
15.7/28

16.828

15.1/24
15.1/23
14.8/22
14.8/22
14.4/25
CBS
14.4/24
NBC' 14.3/23
CBS 14.3/21
NBC 14.1/23
13.9/24
CBS
NBC 13.9/24
NBC 13.9/23
NBC 13.4/19

ABC
ABC
NBC
ABC
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Network

Football, Pittsburgh -S.D.
Twilight Zone
Hell Town
Mr. Belvedere
Lave Boat
Knight Ruder
Copacabana

Equalizer
Misfits of Science
Lady Blue
MacGyver
Silver Spoons
Duff rent Strokes
Charlie U Company
Benson
Fall Guy
The Insiders

VictorNictorla
George Burns Comedy

Rtpley's Believe It Or Not
Shadow Chasers
Our Family Honor

'indicates premiere episode

Rating/Share
ABC
CBS

NBC

ABC
ABC
NBC
CBS
CBS
NBC
ABC
ABC
NBC
ABC
CBS
ABC
ABC

ABC
CBS
CBS

ABC
ABC
ABC

13.2/22
13.1/22
13.1/19
13.0/22
12.8/22
12.821
12.8/20
12.4/20
11.8/19
11.7/19
11.8/17
10.9/18
10.7/17
10.1 /15
10.0/16
9.3/16
9.2/14
9.1/18
9.0/13
7.7/12
5.3/8
4.8/8

Nothing can land your
story on the air faster.
News and special events don't always pick
convenient places to happen. But somehow
you have to get to those places, set up, and
be on the air fast.

With COMSAT General's SkyBridge you
can. SkyBridge is a transportable satellite
broadcast service that enables you to
transmit to your studio facility from remote
locations anywhere in the continental U.S.
Live material can be transmitted instantly.
Stories can be edited on the spot and then
transmitted on the spot.
You

can't do things any faster.

It puts your station in the driver's seat.
The cornerstone of SkyBridge is a compact,
self -contained satellite broadcast vehicle. Its
2.4 meter antenna can be operated from
inside the vehicle and folds down onto the
top of the van when not in use. And since
SkyBridge provides you with Ku -band satellite time, you can transmit from remote
locations or the middle of a city regardless
of the distance back to your studio. Wherever events are happening, you'll be there
with SkyBridge.
For a very reasonable monthly lease, Sky Bridge puts your station in the driver's seat.
For complete details on SkyBridge, call Judy
Blake at (202) 863 -7326.

COMSAT GENERAL
CORPORATION
950 L'Enfant Plaza, S.W., Washington, D.C. 20024

COMSAT is a registered trademark and service mark of the Communications Satellite Corporation.

casting," said Hoberman. "The sale offered
me a chance for re- examination," he said.
"And I'm anxious to get back to Los Angeles."
Hoberman is the third major ABC executive to announce his departure from the company in anticipation of the Capital Cities
merger. Everett H. Erlick, executive vice
president and general counsel for ABC,
plans to leave but will serve as a consultant

to seven networks

to the new Capcities /ABC (BROADCASTING,
Dec. 2) and Anthony D. Thomopoulos,
president of the ABC Broadcast Group, resigned last month to join United Artists

Nov 25).
Hoberman was appointed president of
ABC Radio in March 1979 after 19 years as
head of talk -formatted KABC(AM) Los Angeles. Hoberman switched the station from
MOR to talk in 1960. Under his tenure it
became one of the nation's most popular ra
dio outlets, giving credence to a format that
centered on discussion, interviews and listener call -ins. The station recently marked
its 25th year with that format.
In his current position, Hoberman oversees the two operating units of the ABC Ra-

-

Talkradio, however,

will be offered as an ad -hoc programing service beginning in January-and purchasing
Watermark Inc., the Los Angeles -based radio program production company, whose
program offerings include American Top 40
with Casey Kasem and American Country
Countdown with Bob Kingsley.
Additionally, ABC last year updated its

(BROADCASTING,

network radio studios and opened what was
then called the world's largest commercial
radio facility (BROADCASTING, Nov. 5,
1984). "This year's revenues and profits will
be at an all -time high, with operating profits
significantly above last year, which was another record year," Hoberman said.
Hoberman began his career at ABC in
1950, when he joined wxYZ -TV Detroit as an
account executive. In 1958, he was promoted to general manager of WABC(AM) New
York and two years later was tapped to head
.

Hoberman

dio division: the ABC -Owned radio stations
and the ABC radio networks. He leaves after
accumulating a track record that includes expanding the ABC radio networks from four

KABC.

A successor to Hoberman is expected to
be named shortly after the Capital Cities
takeover date. Industry sources say a likely
candidate is James Arcara, currently executive vice president/radio for Capital Cities. D

Programing with NATPE in mind
The supply of syndicated television programing is growing as producers prepare new offerings in anticipation of the annual NATPE International convention, Jan. 17-21, in New Orleans. The following are
some of the most recent announcements:
New for Worldvision Enterprises for 1986 are four series, three miniseries and a 13 -part series of specials. Two animated strips, Rambo
( "Closed Circuit," Oct. 7) and Centurions, each consisting of 65 half
hours, are being sold on a barter basis with stations getting four minutes and Worldvision getting four. John D. Ryan, senior vice president
of domestic sales, said the series will be a "super hero," but will not
look like Sylvester Stallone, the star of the movie of the same name; the
cartoon will not use Stallone's voice either. The cartoon character will
work for the Pentagon and will be joined by a group of cohorts, still in
development. Centurions, set 100 years in the future, follows the adventures of three men who individually possess the ability to travel in
the air, underwater and on land. Worldvision will also be selling two
animated mini -series, including one starring a likeness of film tough
guy Chuck Norris. Ryan also said the company will be selling 32
episodes of We the People, a weekly series meant for early fringe
hosted by Monty Hall. He will act as an "ombudsman" who travels
across the country helping people in need. Said Ryan: "This is the real
thing" in charity, done by a man who has really wanted to do such a
show. Starring the Actors is 13 half hours of interviews and outtakes of

Hackrrör.

films of such actors as Gene Hackman, Jack Lemmon, Gregory Peck
and Sissy Spacek, produced by the American Film Institute. Ryan said
the programs had series potential. Sales will be for cash. The company
will also be selling 136 episodes of That Girl for the first time on a cash
basis, and 160 -170 episodes of The Love Boat, formatted into half
hours by series producer Aaron Spelling Productions.
LBS Communications has announced it will be bringing 65 half
hours of The Botts, a live- action sitcom for stripping, produced by DIC
Audiovisuel. The show features a middle -class family of android robots
trying to survive in the world; the characters will be played by real
actors wearing masks. Short segments will be tied together through
the use of the cast of characters and will be similar to Benny Hill.
Roger Lefkon, president of LBS Enterprises, said DIC, which has produced only cartoons for LBS, came up with the idea for the show. The
characters' masks were designed by Carlo Rimbaldi, creator of "ET."
Lefkon also said the show was in development prior to the debut of
Small Wonder, the MPC production which features a young robot.
Lefkon also said the show's unusual characteristics "correspond" to its
cost. The show is aimed at early fringe and late night, with young adults
as its target audience. Dan Greenblatt, executive vice president, said
the cash distribution of the series is a first for LBS Distribution. Sale of
the series on a barter basis was precluded, he said, "because realistically we don't anticipate getting deep enough [into station clearances]
to make barter worth it." Greenblatt said marketing of the show will be
similar to Telepictures' Perfect Match. The first two runs of the series
will be followed by pre -negotiated renewals for year-and -a-half cycles
in which LBS will retain one minute. More episodes will be ordered for
the second cycle of the show.
In addition to the previously announced What's in a Name, Lionheart is selling three different packages for fall '86 that will all be sold
for cash for not less than two runs over two years. Britcoms is a
package of nine British sitcoms that total 143 half hours. Among the
series are Solo and The Rise and Fall of Reginald Perin. Britcams
can play in any time period. Prime Time is 21 BBC -produced movies
and mini -series including such former Masterpiece Theatre presentations as The Citadel and Private Schultz. Family Classics is 10 BBC
and Arts & Entertainment produced titles such as "Beau Geste," "Jane
Eyre" and "Little W men."
Coe Film Associates is bringing 65 new episodes of It Figures, a
half -hour aerobic exercise show, to NATPE. The series, starring Charlene Prickett and airing on Lifetime currently, will be sold on a cash
basis in syndication. Coe is also bringing four one -hour music specials, including James Galway and Randy Newman, to the convention.

Broadcasting Dec 16 1985

13cfor

troublesome time periods...

Nick Adams

Sammy Davis, Jr.
Bruce Dern
Colleen Dewhurst
Bradford Dillman
Ludwig Donnath
Melvyn Douglas

Luther Adler
Eddie Albert
Dana Andrews
Tige Andrews
Michael Ansara
Elizabeth Ashley
Ed Asner
Mary Astor
Lew Ayres
Lynn Bari
Barbara Barrie
Richard Basehart
Ed Begley
Ted Bessell

Patty Duke
Peter Falk

James Farentino
Glenda Farrell
Betty Field

Anne Francis
James Franciscus
Edward Franz
Vincent Gardenia
Lee Grant
George Grizzard
Harry Guardino
Joan Hackett
George Hamilton
Phil Harris
Eileen Heckart
Arthur Hill
Steven Hill
Oscar Homolka
Wilfrid Hyde -White
Sam Jaffe
Ann Jillian
Van Johnson
Dean Jones
Milt Kamen
Lainie Kazan

Janet Blair
Tom Bosley
Neville Brand

Beau Bridges
Geraldine Brooks
Red Buttons
James Caan
MacDonald Carey
Jack Carter
Dane Clark
Dick Clark
Hans Conreid
Gary Crosby
Kathryn Crosby
Robert Culp
Kim Darby
Howard DaSilva

Cecil Kellaway
Sally Kellerman
Mike Kellin

Richard Kiley
Eartha Kitt
Jack Klugman
Elsa Lanchester
Piper Laurie
Margaret Leighton
Jerry Lewis
Viveca Lindfors
Robert Loggia
Gavin MacLeod
Strother Martin
Lee Marvin
Kevin McCarthy
Roddy McDowall
Darren McGavin
Burgess Meredith
Gary Merrill
Ricardo Montalban
Chester Morris
Patricia Neal

Aldo Ray
Cliff Robertson
Cesar Romero
Katharine Ross
Charlie Ruggles
Janice Rule

Barbara Rush
Alfred Ryder
Telly Savalas
George C. Scott

James Shigeta
Everett Sloane
Kim Stanley

Rod Steiger
Stella Stevens
Barry Sullivan
Gloria Swanson
Marlo Thomas
Franchot Tone
Rip Torn

Nehemiah Persoff

Robert Walker
Robert Walker, Jr.
Jessica Walter
Jack Warden
Robert Webber
Tuesday Weld
Jack Weston
James Whitmore
Shelley Winters
Donald Woods
Keenan Wynn

Suzanne Pleshette

Dana Wynter,

Barry Nelson
Leslie Nielsen
Sheree North
Carroll O'Connor
Dan O'Herlihy
Maureen O'Sullivan
Michael Parks

.

,

along with the eminent Dr. BEN CASEY (Vince Edwards) are currently
making rounds in New York (WNBC), Chicago (WPWR), Dallas (KTVT),
Boston (WQTV) and markets across the country/153 hours.

GREEN

PROGRAMS INC.

A

DIVISION

Of

WORLDVISION

ENTERPRISES

660 Madison Ave.. New York, NY 10021
A Tall

CUwAnY

INC.

(212) 832 -3838

9465 Wilshire Blvd.. Beverly Hills. CA 90212

(213) 273 -7667

625 N. Michigan Ave., Chicago, IL 60611

(312) 642 -2650
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Starry night. Gathered for

a portrait, the Kennedy Center honorees:
(standing, -r) Merce Cunningham, dancer -choreographer; Beverly Sills,
singer; Bob Hope, comedian; (seated, -r) Alan Jay Lerner, lyricist-playright Irene Dunne, actress, and Frederick Loewe, composer. At a dinner
I

l

jej

Vt
Baryshnikov

Harrison

Chase

following the show, held Sunday, Dec. 8, was (top left) President Reagan
and CBS Chairman Tom Wyman and (bottom left, -r) Florence Henderson,
singer- actress; Gene Jankowski, CBS/Broadcast Group president, and
Dr. and Mrs. Daniel Boorstin, librarian of Congress.
l

`Kennedy Center Honors' takes center stage on CBS
It's not a ratings winner, but despite that, The
Kennedy Center Honors: A Celebration of
the Performing Arts has become a tradition
on CBS-TV, which will air the program next
week (Dec. 27, 9 -11 p.m.) for the eighth
consecutive year. The commercial television
exposure given the ceremony, considered
one of Washington's hottest tickets, "breaks
the performing arts out of the PBS ghetto,"
says George Stevens Jr., co-chairman of the
American Film Institute. He is credited with
originating the idea for the awards, in 1978,
and with securing its place on television.
Stevens feels that even with the program's
modest, but "respectable," ratings (last year,
it scored a 7.8/15), it is distinguished from
other award shows on television, such as the
Emmys or the Academy Awards, in that it is
produced as a "performance, not as a television taping. We don't treat the audience as
dress extras ...We're putting on a performance for the President of the United States
[Presidents have attended all but one of the
eight years], some of the most distinguished
artists from around the world and an audience that has paid dearly to be there."
Producing a television program in Washington, said Stevens, is "a little like producing a television show in Addis Ababa. Everything has to be imported -the cameras,
the crews, the sets, and, most importantly,
the talent. Everybody flies in from all over
the world and we get them for only two days.
It's an ambitious production."
Ten cameras, placed "discreetly," are used

to record the event at the Kennedy Center.
An independent crew is used. Stevens and
Nick Vanoff, co- producers, and Don
Mischer, director, make the editing decisions
in Washington, and the tape is sent to Los
Angeles for completion.
CBS has no involvement in the actual production of the program. According to Steover
vens, CBS provides a license fee
the Kennedy Center, which
$1.5 million

just

-to

Stevens
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engages Stevens and the others to produce
and deliver the program to CBS for airing.
The celebrities featured in the production,
which this year included Carol Burnett, Jimmy Stewart, Kirk Douglas, Chevy Chase,
Mikhail Baryshnikov, Jimmy Stewart, Rex
Harrison, Louis Jourdan and host Walter
Cronkite, donate their time, as do the performers in the acts. Money from the sale of
tickets, which Stevens said was over $1 million this year, also goes to the Kennedy Center. After the production bills are paid, all
other profits are put toward the support of
Kennedy Center artistic programs. Tickets
are priced from $75 a seat to $2,500 a box.
General Motors, which designs special
commericals for the two -hour program, is
the sole sponsor, which, says Stevens,
"makes a much more graceful presentation
on the air, rather than having the clutter of
unrelated commercials." According to Stevens, GM has a "long -term commitment
with CBS and the Kennedy Center for the
broadcast."
The Kennedy Center Honors is two different experiences, says Stevens. "When you
see the program on television, with 10 cameras providing the pictures, you can look
into people's eyes-particularly the responses of the honorees as their life passes
before them." However, he said, when present in the Kennedy Center Opera House,
"Frederica Von Stade's high notes can go
right through your heart in a way that they
don't on television."

NIE BEST
IS GETTING
BETTER.
Eyewitness News. Number one in the February sweeps.
Number one in the May sweeps.
And now, number one in November.'
With bigger numbers. By wider margins. From morning 'tie night.
Which proves that the only thing better than the best...
is more of the best.

EYEWITNESS NEWS
KABGTV LOS ANGELES
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Movie magic
Paramount's new Portfolio XI package of 22
movie titles for TV broadcasters (BROADCASTING, Dec. 2) will be available in stereo,
with 17 of the previously mono -only films
having been converted to stereo sound by
Chace Productions, a Hollywood audio post production facility.
According to Phil Murphy of Paramount,
the package, which includes "Flashdance,"
"48 Hours" and "An Officer and a Gentleman," can be provided in both stereo and as
mono versions. "Stations want it -demand
is growing," Murphy said, explaining why
the studio produced the stereo package, for
which stations will pay no extra fees.
Rick Chace of Chace Productions said his
company accomplished the complex monocompatible stereo synthesis using company- developed computer software along
with its existing audio recording systems.
The facility, in operation for three years, began development of the stereo conversion
process a year ago, after doing Spanish -language dubbing for multichannel sound TV
broadcaster KTt.AITVI Los Angeles. It has also
completed a series of stereo conversions for
theatrical and home video distribution for
Paramount, Warner Brothers and CBS/Fox,
he said.
In addition to the computer /audio stereo
conversion process, the company uses a
system for eliminating noise and distortion
present on the optical sound track negative
medium used for many movies and TV programs.
A similar sound processing system, called
Revectorization, is also in use at Lightning
Studios, a division of Marshall Electronic of
Brooklandville, Md. The studio, headed by
Stephen St. Croix, has "Revectorized"
MGM's re-released "The Wizard of Oz," as
well as a stereo version of "Gone with the
Wind" and MGM's "Easter Parade," "Singin'
in the Rain" and "Meet Me in St. Louis."
The Revectorization process of removing
distortion and audio noise from optical and
magnetic sound tracks uses two proprietary
26- bit digital computer systems coupled
with a proprietary stereo imaging computer,
and, according to St. Croix, can improve a
film's dynamic range from 4b db-50 db to as
much as 70 db -90 db, reduce distortion by
as much as 10 times and more than double
frequency bandwidth.

AM blue sky
Prototypes of two advanced AM radio antennas will be field tested by the National
Association of Broadcasters in a two -year,
$50,000- $75,000 project getting under way
next spring.
According to NAB's Michael Rau, the association now has blueprints for two experimental antennas, one developed by Ogden
Prestholdt of A.D. Ring & Co. and the other
by Richard Biby of Communications Engineering. Each design provides for separate

Sy

control over skywave and groundwave signals and could be used to extend signal
strength at the horizon.
The one year of construction required for
the project could start as early as next
March at a leased site in Virginia, 40 miles
west of Washington, Rau said. Once construction is complete, a year or more of testing and proof of performance would then be

conducted on the antennas.

Standard message
Richard C. Kirby, director of the International Radio Consultative Committee (CCIR), in
an address to the Tokyo International Broadcasting Symposium on technology standardization, stressed the importance of
standards for the international exchange of
programs, but noted that agreement is most
difficult in technology touching on a diverse
consumer marketplace.
"The investment of broadcasting organizations in the standards process is firsthand evidence of the importance of standards to operations, costs and technical
quality of broadcasting. But often several
atematives must be accepted," noted Kirby,
a U.S. citizen based at CCIR's Geneva headquarters. "Resistance to standards is intrinsic to advancing technology and competi-

are not the stuff of which creativity and
competition are made."
Because of the diversity and incompatibility often found in consumer products,
Kirby said, the interface between broadcasting systems and the consumer market
often makes international standards for
broadcast particularly difficult.
"Are television system standards really
necessary?" Kirby asked. "For broadcasting
to the home viewer, evidently, international
standards are not indispensable. This has
proved to be a national or regional matter ....Receiving systems have to be compatible
with broadcasting in the country or the market area, but not necessarily on an international basis."
But the international exchange of programs, he stressed, has been the area where
CCIR system standards for broadcasting
have been "most needed and largely successful," with primary examples including
standardized digital television and digital
television tape recorders.
Kirby closed his talk, which ranged over
such topics as satellite broadcasting, cable
distribution, videocassettes, teletext and
high-definition television, by quoting Alfred
North Whitehead, English philosopher:
"The art of progress is to preserve order
amid change and to preserve change amid
order."

audio sources or Wegener series 1600 demodulators and generates a standard BTSC TV
stereo signal with output at 4.5 mhz RF or at
baseband audio. Shipments of the $2,195
unit began at the end of November.
O

The cable industry's first frequency agile,
550 mhz phaselock converter is available
from the Jerrold Division of General Instrument Corp. The $2,100 all- channel model
C4APC converter operates in the harmonically related carrier (HRC) format and uses
intermediate frequency (IF) signal inputs
from any headend modulator or processor,
the Hatboro, Pa., company said.
O

Avantek has introduced a C -band satellite
TV receiver using terrestrial interference
canceling techniques. Designed by the Milpitas, Calif., manufacturer for reception of

network feeds by TV broadcasters, the
AR2000C system uses a two -foot receiving
antenna to obtain terrestrial signals causing
interference, then processes and reverses
its signal phase to cancel the interfering signal. A minimum of 20 dB of suppression of
interference from terrestrial microwave signals is provided, according to the company.
Single -channel units have a suggested list
price of $18,695, with 120 -day availability.
A new 164 -channel satellite receiver for C
and Ku bands is being introduced by Standard Communications Corp. of Los Angeles. The Agile Omni unit, selling for

$1,295 and available in January, is designed

for broadcasters, cable TV operators and teleconferencing- business networks. The receiver accepts up to three audio subcarriers
and has selectable wide -band filters to
match transponder bandwidths and limit
terrestrial interference.
O

Gearing up
The first TV stereo modulator for cable
headends has been developed by Wegener
Communications of Norcross, Ga. The series 1791 accepts left and right channel
audio inputs directly from either local stereo
Broadcasting Dec 16 1985
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Digital Services Corp. has a new $19,500
character generator-digital effect system.
The menu -drive Alpha 2000 system has
more than 400 preprogramed wipes and color pallet animation, with composite or component output. The unit has a single -drive
and additional drives available at $1,600.
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THE ORBAN
TV STEREO
EQUATION.

Broadcast professionals know
that the bottom line in TV stereo is
the sound quality delivered to the
viewer's ear. That's why more
stations are using Orban TV

stereo equipment than all other
makes combined.

The message from the field is clear: Orban TV
stereo delivers what broadcasters demand -a
clean, crisp, consistent signal with full automatic
loudness control ... a system that can handle anything thrown at it in the course of the broadcast
day without compromising your on -air image.
A competitor has questioned our measured performance. We invite you to contact one of our
Dealers for a demo, and to measure our system for
yourself.
Broadcasters in Boston and Detroit learned the
hard way that you can't buy TV stereo generators
on slick salesmanship or "certified" reports. Both
bought the highest -priced combination audio processor /stereo generator, only to quickly replace it
with Orban equipment when they discovered that
the sound of their original system fell short when
tested with the most sensitive instrument of all:
the human ear.

Experience counts. Orban knows how to make
an audio processor that produces consistently
good sound... and how to design and manufacture a generator with the quality, stability, and
reliability to deliver that sound intact to your
audience, year after year. All with unequalled
documentation and customer support, including
200 -page manuals for both processor and
generator.
The Orban TV Stereo Equation: Quality +

Performance + Reliability + Viewer
Satisfaction = The choice of the majority of
stereo TV broadcasters.
If you want to try before you buy, see your
Orban dealer. Then use your instruments to your
heart's content -just don't forget your ears!

Orban Associates Inc.
645 Bryant Street, San Francisco, CA 94107
(800) 227 -4498 or (415) 957 -1067, Telex: 17 -1480

orban

Fifth Estate
numbers come
up mixed
According to investment firm analysis,
revenue is strong, but operating
margins don't show comparable growth
Broadcasting's recent financial numbers are
both good and bad, according to John
Suhler, president of Veronis Suhler & Associates (VS&A), a New York-based investment banking firm. His firm has completed
its third annual study of audited results for

over 50 group owners and found that while
revenue for those publicly reporting members of the industry increased sharply during
1984 (18.8%), not many of the extra dollars
translated into higher operating margins.
VS &A also studied nine other communications industries, including advertising
agencies, and cable and pay television. It
found that compared to five years ago (1980)
broadcasters' operating margins-measured
by dividing either pre-tax operating income
or cash flow by revenue-only improved by
half a percent (pre-tax income) or one percent (cash flow). This in a time of strong
revenue gains, boosted in part by inflation.
The reason for the failure of margins to
widen, Suhler said, was that also increasing
during the period were the costs "....of what
is on the screen..." Those costs, Suhler said,
include the cost of programing production
for the networks, the cost of syndicated programing for television stations and the cost
of news programing.
The study, which surveyed over 245 corn panies, and which is to be released shortly,
found that operating margins for some other
communications industries, such as newspaper publishing or consumer magazines, were
up several percent. Suhler said that "with the
exception of cable and broacasting almost all
the other communications media have to
deal with paper and ink and cost of other
goods sold in a normal manufacturing and
distribution sense. They have a different cost
structure."
VS&A found that during the five -year period the operating margins of advertising
agencies declined very slightly, a development he attributed to their having "...an increasingly harder time getting 15% of billings." Suhler added that over the long term,
the agency business has been remarkably
stable.
The VS&A president said the firm compiles its information on a quarterly basis but
does not release it because many of the companies it follows only break out the operating results of their communications divisions on a yearly basis. He said the firm has
not tried to establish separate categories for

Publicly Reporting Companies in Fifth Estate
Five-year compound
growth rate

Number of
companies
surveyed

Revenue
Radio & Television
Advertising Agencies
Cable & Pay Television

$12,565,100
$2,885,700
$4,451,200
1984 Total
(000)

14.2%
14.5%
39.5%

55
11

36

Five -year compound 1984 operating
growth rate
margins '*

Pre-tax operating income
Radio & Television

Advertising Agencies
Cable & Pay Television

$2,326,200
$294,900
$707,100

15.0%
12.4%

18.5%

33.8%

15.9%

102%

Pro -forma cash flow
Radio & Television

Advertising Agencies
Cable & Pay Television

15.6%
13.3%
37.9%

$2,647,900
$358,700
$1,400,500

21.0%
12.4%
31.5%

Assets
Radio & Television

Advertising Agencies
Cable & Pay Television

$11,513,900

$3,525,800
$8,709,900

20.9%
15.5%
34.4%

As compiled byVeronis Suhler & Associates. Broadcasting revenue is generally net of agency commissions. Pre-tax operating income excludes several items, including interest expense or income and extraordinary items. Pro-forma cash flow is Pre -tax operating income plus depreciation and amortization.
'* Margins are obtained by dividing either cash flow or Pretax operating income by revenue.

Management moves. Arthur Kern, vice president and general manager of Group W -owned
CBS affiliate KPIX-TV San Francisco, has resigned to become chairman and chief executive
officer of American Media Inc., Patchogue, N.Y. -based owner of one AM and three FM's, of
which Kern is co-principal. Kern will be succeeded by Carolyn Wean, vice president and
general manager of Group W's KOKA -TV Pittsburgh, who in turn will be succeeded by Joseph
Berwanger, VP, sales and marketing for KDKA -TV American Media owns WALKAM-FM Patchogue,
N.Y.; WLIF(FM) Baltmore; KSMG(FM) San Antonio, Tex., and, subject to FCC approval, WELE(FM)
Deland, Fla. American Media was formed in April 1981 with the acquisition of WALK-AM-FM,
which Kern bought with former WLIF vice president and general manager, Alan Beck (three
years after leaving wLIF Beck, with Kern, acquired wuF for $5.75 million). Beck will remain
based in Patchogue as president of American Media; Kern will be based in San Francisco.
Kern and Beck said in a joint statement they plan to acquire additional radio stations and
expand into television station ownership.
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ONE OF AMERICA'S PREMIER RADIO STATIONS
IS PROUD TO JOIN MAJOR MARKET RADIO
IN AN EXCITING NEW NATIONAL
SALES PARTNERSHIP.

radio and television: "Our experience has
been in hundreds of different facilites that
those margins tend not to be very dissimilar."
As for results from the current year, the
VS &A president said, "I think that all of the
advertising- supported media will probably
have a little of their growth rate taken away
and that will probably have to do with the
lowering of inflation." Suhler added that the
cable and pay television numbers should
show better- than- normal results: "I also
think that cable deregulation is lifting one of
the perceived long -term dampers on cable
business in addition to the growth it is experiencing anyway."

Paine Webber panel measures media performance
Takeover and merger activity hot topic
at annual meeting; predictions for
1986 are guarded for first half of year

Assessments of the broadcasting industry
heard last week at Paine Webber's 13th annual "Outlook for the Media" conference
were not confined to simple discussions of
financial statements and bottom lines in this
and the coming year. Instead, those speaking
on the broadcasting industry also shared
their thoughts on the current takeover envi-

If you were out of it
Your listeners were out of it!
If your radio station wasn't part of the DON KING RADIO NETWORK on August 10 and

September 21, then your radio listeners missed Hector "Macho" Camacho over Jose
Luis Ramirez, Bernard Benton over Alfonzo Ratliff and Michael Spinks over Larry
Holmes. And, your station missed history, ratings, prestige, sales and SSS!!! Add your
call letters to a growing list. Don't be KO'd in the next bout. Join our network family for
another blockbuster
Tony "TNT" Tubbs versus Tim "Terrible" Witherspoon on
January 17, live via satellite from Atlanta, Georgia. Be there!!!
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THE DON KING RADIO NETWORK
WNBC, New York; KKGO -FM, Los Angeles; WBBM, Chicago; WEIL, Philadelphia; KNBR,
San Francisco; WEEI, Boston; WJR, Detroit; WWDC, Washington, DC; WJMO,
Cleveland: KW. Pittsburgh; WIOD, Miami; KSTP, Minneapolis /St. Paul; WAOK. Atlanta;
WIMP. Tampa St. Petersburg; KXOK, St. Louis; KBRO. Denver; WCAO, Baltimore;
WTIC, Hartford: KWJJ, Portland: KFYI, Phoenix: WKRC, Cincinnati; WOK!, Milwaukee;
WBJW, Orlando: WDAT, Daytona Beach; WOVE, New Orleans; WCOL, Columbus; WPTF,
Raleigh: WREC. Memphis: WICK, Battle Creek: WFAN. Providence; KLUB, Salt Lake
City: WGNT. Huntington: WAVG, Louisville; WKBO. Harrisburg; WIPA. Lancaster;
WLBR, Lebanon; WPEX. Norfolk: WKBO, Harrisburg; WIPA, Lancaster: WING, Daytoon;
WBIG, Greensboro: WOBK, Albany; KELI, Tulsa: WBCM. Bay City; KEEL. Shreveport;
WINA, Charlottesville; KFDI. Wichita: WNOX. Knoxville: WCWA, Toledo; WKRG,
Mobile; WCOA, Pensacola; KOB, Albuquerque; WOKV. Jacksonville; KMJ, Fresno;
WJNO, West Palm Beach; WNDR, Syracuse; WLVA. Lynchburg: WOUZ. Green Bay;
WOW, Omaha: WMRZ, Moline: WOBQ. Dubuque; WVLK, Lexington: WDXB,
Chattanooga; WRTA, Altoona: WKBN, Youngstown; WSLI, Jackson: KNST. Tucson;
KTTS, Springfield; KLIN. Lincoln; WXAM. Baton Rouge: WORM, Decatur; WVMT,
Burlington; WIRY, Plattsburgh; KYKC. Sioux Falls: WSPR, Springfield; KWTX, Waco;
WEBC, Duluth; KSKX, Topeka; WLKF. Lakeland; WTSN, Dover; KROW, Reno; KHVH,
Honolulu: WIIN, Atlantic City: WVNA -FM, Tuscumbia; WSLR, Akron: WJTN,
Jamestown: KRIN, Canon City: KKXL. Grand Forks: KCMJ. Palm Springs; KDIG,
San Bernardino: WAVZ. New Haven

THE DON KING SPANISH NETWORK
KSKQ, Los Angeles: WJIT, New York: WRHC 8 WOBA, Miami. WTAO, Chicago; KXET,
San Antonio; (POI 8 KNTA. San Francisco San Jose: KXYZ. Houston: KQXX,
McAllen /Brownsville. KABO. Albuquerque: KAMA. El Paso: KGST, Fresno: XEMO, San
Diego; KSSA, Dallas Fort Worth: KVVA. Phoenix: KRCX, Sacramento: KXTO, Corpus
Christi: KENO, Denver; WDAS. Philadelphia: KXEW. Tuccon: KRAY -FM,
Salinas Monterey; KOXR, Oxnard Ventura: KOSI, Alice; KCAL, Riverside /San
Bernardino; WTYM, Tampa St. Petersburg; XEK, Lorado; KJJT, MidlandOdessa; KLFM,
Lubbock; WLVH, Hartford; KKIT, Taos; WLCO, Clyde; KWAC, Bakersfield: KSBQ,
Santa Maria; KMTG, Hollister

Previously Satisfied Clients:
LINCOLN -MERCURY; KENTUCKY FRIED CHICKEN

DON KING RADIO NETWORKS
NEW YORK, N.Y. 10021 (212) 794 -2900

32 E. 69th ST.
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ronment with an audience of approximately
600. By mid week, those who focused on
takeovers were vindicated, as the conference
was a -buzz with rumors concerning RCA
following a sudden rise in the price of its
stock on Wednesday, Dec.11 (see "Top of the
Week ").
Opening the conference was McCannErikson senior vice president, director of
forecasting, Robert J. Coen, who said that
moderation in U.S. advertising growth will
continue in 1986, with the "biggest slowdown" coming in broadcast. Based on last
year's experience of over optimistic estimates for a fourth -quarter rebound this year,
"we'd better be a little cautious," Coen
warned.
For 1986, he said that national advertising
expenditures should total $102 billion, an
8% increase over 1985's $95.1 billion. Network revenues will be up 6% over 1985 as
major national broadcast media budgets at
agencies will rise 7 %. Coen said that rate
increases will account for "nearly all" of the
increase in agency budgets. The revenue
picture in the coming year will be colored by
poor third and fourth quarters this year, a
trend that may extend into the first and second quarters of next year. "The worst is
over," Coen said, but advertising will be in a
lagging situation until mid -1986. Spot television and radio will gain 8% in the coming
year "due to the elections and continued
strong local buying pressures." Coen said
that political advertising on nonnetwork
television in 1986 will account for between
$150 million and $200 million. Coen said
that cable should experience "strong continued growth" of 15% in 1986.
On the subject of television prices, Coen
said that disinflation, delayed by the Olympics last year, will continue into the first half
of 1986. He also said that split 30- second
commercials "will be a factor" in 1986 as
they help keep network prices down. Coen
said that one clue to the softness this year
and next could be found in a drop in key
categories such as public utlilities and computers, and a shifting of other categories to
newspaper inserts.
Kenneth E. Caffrey, executive vice president, Ogilvy & Mather, said that consolida-

New division. MMT Sales Inc. has established MMT Marketing Division as a
unit to represent the needs of television
stations in small- and medium -size markets, effective March 1. Jack Oken, president of MMT Sales, said the new division
will be a separate entity for stations that
"get lost in long -list firms." He told a news
conference that Robert Kizer, former
president of Avery- Knodel Television, has
been named to head MMT Marketing but
his exact title has not been determined.
Kizer said the new representative firm
will begin with offices in New York, Chicago, Los Angeles, Dallas, Detroit, Minneapolis, St. Louis and San Francisco.
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offered on a barter basis. Check it
out today. And take the checkered flag for a new ratings victory.
Call Paula Sevigny or Jack Markham at 919- 282 -5871.
SETN'S 12 -Race Package

is

SEIN. America's Leading NASCAR Producer -Syndicator.

SPECIAL EVENTS TELEVISION NETWORK, INC

tion among advertising agencies will have an
"awesome affect on pricing" by increasing downward pressure. Savings reaped in
advertising mergers "will be reinvested
without increasing budgets," he said. The
result of all of that will be "some media
owners could have the jitters," and will have
to move to develop better selling strategies.
On the advertising horizon, he said, "if advertisers can control it," growth potential
exists primarily on the local level. Also, he
said, it is only a matter of time before ABC
and NBC make their move in earnest into
split 30's.
Predictions from David F. Poltrack, vice
president, research, CBS/Broadcast Group,
were concerned with spending shifts by advertisers within the weaker quarters that will
persist until the middle of next year; the impact of leveraged buyouts (LBO's) and hostile takeovers, and a decline in advertising
budgets. Poltrack said that television could
not be singled out for poor performance
among media since only radio seems to be
holding up. Following "overly optimistic"
predictions for 1985 that have left observers
waiting for a stronger fourth quarter amid
reports that consumer spending in October
showed a nine -tenths of a percent decline
(the largest monthly decline since 1960),
Poltrack went on the record with predictions
of 5 % -6% growth for 1986.
He said that the downturn, which will remain until the middle of next year, is not a
long -term concern. "What we see instead is
short-term adjustments in response to growing financial pressures in a lackluster economic environment." Given the economic

Ang
Pruning and replanting. Times Mirror Cable Television has made several recent
announcements as part of asset divestiture plan. Company said it is seeking buyer for half
interest in Community Cable TV 63,000- subscriber system in southern Nevada. Other
half -owner is Hank Greenspun and family, publishers of Las Vegas Sun. Company said
sale was being undertaken to focus corporate resources elsewhere. Times Mirror also
recently announced decision to sell 80% of its paper division to Jefferson Smurfit Corp. for
$150 million and to sell its microwave comon- carrier division for $175 million. Division's
current management, in conjunction with Dillon Read & Co., New York-based investment
banking firm, will buy it. Microwave division, previously included with cable division in
Times-Mirror fiscal reports, was acquired in 1979. It leased time to telephone companies.
Sale of microwave division, plus that of three television stations (BROADCASTING, Sept. 30)
will add about $105 million to earnings in first quarter of next year. Two weeks ago Times
Mirror board approved plan to reincorporate company from California to Delaware.
Change will require affirmative vote from shareholders at special meeting planned for
February.
O

Vox popull. Cable television is not regarded by cable subscribers as good buy,
according to survey released last week by Conference Board, New York -based
organization representing major U.S. corporations. Cross-country survey of 6,000
families was conducted for Board by National Family Opinion, which asked question:
"How do you rate value you get for your money when you purchase each of the following
items?" in each of 38 goods or services. For cable television, 12% of respondents said
they got good value, 46.9% said they got average value and 41.1% said they got poor
value. Only eight other items received smaller percentage of respondents claiming good
value, and only six items received greater percentage of respondents claiming poor
value. Response to cable among those surveyed was similar to that to appliance repairs,
used cars, health insurance, movies at theaters and dentist's fees. Getting best
customer rating was poultry; worst was hospital fees. Breakdown of survey data shows
rating of cable TV varying little across age groups, with those between 45 and 54 giving
less favorable assessment and those 65 and over ascribing higher value. There was also
little variation according to income groups, with those having annual income under
$10,000 giving more favorable response and those $25,000 and over giving less
favorable response. Biggest variation was among regions, with those in mountain states
giving cable worst marks and those in southern Atlantic region giving it best marks.

WANTED:
Upping ante. Chyron said it had recently increased its equity position in CMX Corp.
from 39.5% to 49 %. Melville, N.Y. -based Chyron also said it would raise its holdings in

THE BEST OF 1985
Win the recognition you

deserve-enter your work in
competition for

THE FOURTH ESTATE
AWARD
of
THE AMERICAN LEGION
Given annually to an individual,
publication or broadcaster for
outstanding achievement in the
field of journalism between
Jan. 1 and Dec. 31, 1985

Your work and all supporting
material should be mailed to:

FOURTH ESTATE AWARD
The American Legion
P.O. Box 1055
Indianapolis, Ind. 46206
(317) 635 -8411

DEADLINE: Jan. 31, 1986
Wm. Detweiler, PR Chairman

CMX by 1.3 million shares, to 60 %, subject to approval by CMX shareholders, and
would purchase warrants to buy six million additional shares. CMX designs and
manufactures computer- assisted videotape editing systems.
O

Notes on paper. United Cable Television said it completed public offering of $100
million principal amount of 77/e% convertible subordinated debentures due 2005,
underwritten by Drexel Burnham Lambert Inc. Conversion price of debentures will be
$40. Rogers Cablesystems Inc. (RCI) announced it will shortly file preliminary prospectus
for $50 million (Canadian) of cumulative, redeemable, convertible preferred shares. Net
proceeds will be used to retire debt.

Blair buy. John Blair & Co. announced it had letter of intent from Quad /Graphics to buy
"certain assets" of John Blair Marketing and assume "some, but not all" of liabilities of
division, which produces newspaper coupon inserts. Quad/Graphics is private,
Pewaukee, Wis. -based magazine and catalogue printing company. Definite agreement is
expected by today, Dec. 16. Sale is part of Blair's earlier announced divestiture plans to
reduce corporate debt ( "In Brief," Nov 25).
O
MGE IPO not ASAP. Possibility of initial public stock offering (IPO) is being discussed
by executives at Merv Griffin Enterprises But any decision to go public would be "many,
many, months down the road," according to company's New York -based business affairs
officer, Royal Blakeman, who described discussions so far as "internal musings" and said
that no investment banking firm has been approached about underwriting IPO.
Hollywood -based production company owns substantial real estate and produces Wheel

of Fortune, Headline Chasers, Jeopardy and The Mery Griffin Show, whose host
"substantially" owns company, said Blakeman.
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IN TELEVISION TRANSMITTERS
Townsend's first television transmitter was introduced in 1 963. But pioneering alone is not the key to technological leadership. We feel it's a spectrum of
achievements that add up to Townsend leadership. Some current examples:
UHF Transmitters designed to use any of the available klystrons- Integral or
External Cavity -water or vapor cooled, wide or narrow band.

VHF Transmitters are operating today employing the newest triode tube and
cavity designs from EIMAC. Operating power levels from 5KW to 30KW.
TA manufactures both HEP (High Energy Pulser) and MOD ANODE UHF pulsers
for use with Amperex, Varian, EEV, and Thorn EMI klystrons.
Our VHF Transmitters utilize the same redundant design concept that has been
the hallmark of Townsend Transmitters.

Townsend offers UHF power levels from 1 watt to 240 kilowatt (solid state through
250 watts) for use in any low power or high power application.
Townsend VHF Transmitters use the newest solid state devices in all driver
stages.

Townsend custom retrofits RCA and Harris transmitters for Varian "S" series
klystrons.

Low power VHF Transmitters available in totally solid state configurations up to 2
kilowatts.

Whatever your requirement in Television Transmitters,
consult the leader ...

TOWNSEND
Since 1963. An American Pioneer in Television Transmitters.
TOWNSEND ASSOCIATES, INC.

79 Mainline Drive, Westfield, MA 01085

413 -568 -9581

Fifth Estate Quarterly Earnings
Company

Quarter

Four Star
Gulf + Western

Orion Pictures

Year

First
Second

Revenue

%

Earnings

%

(000)

change

(000)

change-

$8,755
$809,300
$42,363

22

$710
$70,700
($5,896)

19

18

EPS

-

24
NM

($0.49)
$1.01
($0.45)

Percentage changefrom same period year before. ** Earnings per share. Parentheses indicate loss. NM
rneans not meaningful.
Resulta for Four Star International for previous year were for 53 weeks. # Gulf + Western had
operating income of $107.7 million, up 55%. Earnings from continuing operations jumped 68% to $54
million. Company said operating income of Entertainment and Communications Group was about even
with year -ago period, aided by absence of lossesfrom now-discontinued video games operation. Results of
Paramount Pictures Corp. were down, "as gains from the Motion Picture Group were more than offset by
declines from television operations, which reflected increased start-up and production costs on several
new series and the cancellation of Hometown." Company said Madison Square Garden Corp. reduced
loss in quarter, and said that "Higher TV results reflected increased subscriber revenue, four additional
events and lower total programing costs." # In previous second quarter Orion Pictures Corp. had net
income of $259,000.
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downturn, he said, advertisers are shifting
from franchise- building advertising designed to expand the consumer base, to
price-related nonfranchise building such as
couponing, cut -rate auto financing and airline fare wars. With the return of franchise
building in the third and fourth quarters of
1986, as advertisers turn away from a shortterm stance because of the economic down
turn, television will rebound.
Poltrack said that the uncertain economic
climate imposed by LBO's and hostile takeovers will end, and "before 1986 passes
once again the pendulum will shift more to
the marketing side. Marketing programs
will, in turn, refocus on the critical consumer franchise- building elements," something
"vital to the long -term viability of this nation's consumer companies."
Also speaking on the changing financial
realities of media ownership, Gary Stevens,
who is leaving the presidency of Doubleday
Broadcasting (see page 112), spoke of a
"highly leveraged industry," particularly
vulnerable to business downturns." Doubleday recently sold five of its eight radio stations. Stevens said that radio management in
1985 "continued in transition from being
operational and strategic in direction to outright risk management," and he wondered
whether radio managers currently were
equal to the tasks posed by the new media
environment. Stevens also said that "radio as
a part of the mix of most media conglomerates took a back seat in 1985."
Concerning cable, the conference heard
bullish predictions over basic service and
bearish thoughts on pay services. But on the
whole, the outlook was positive, with certain caveats. Julian A. Brodsky, senior vice
president of Comcast, said system owners
might overcome a problem he saw in selling
"too much of an overpriced service [pay
channels] and too little of an underpriced
service [basic)" through selling all the channels together, with no choice for subscribers,
for $29.95 per month. Only then will systems achieve value in their offerings.
Brodsky added, "We don't think much will
come from pay per view." VCR's are the real
l7
threat to cable, he said.

j

Transfer Summary Section: listing station sales by price, market size,
geographic region and technical facility
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Action-packed. Three new television
commercials produced for the U.S. Army
began this month on network television
and cable sports programing as vehicles
to increase enlistments. One commercial
focuses on the Army's new crack force,
light infantry. The second focuses on the
latest high -tech tank and the third on the
newest helicopters. The commercials
continue to use the song, "Be All You Can
Be," and are available in 60- second and
30- second versions. Agency is N WAyer
New York.

RO B OT_CH II

the ratings power of 65 newly animated half -hours of compelling intergalactic drama.

Feel

Viewer favorites Rick, Lisa and Minmei are back with a dazzling new cast of loyal friends
and fearsome foes to keep ROBOTECH ranked #1 in its time period among teens and kids.

ROBOTECH and ROBOTECH II: THE SENTINELS
A breathtaking 150 episode space odyssey to launch a new age of ratings success.
8831 SUNSET

BOULEVARD

SUITE 300

LOS ANGELES, CA 90069 USA
213/652 -8720 TELEX 194131

©1985 HARMONY GOLD USA INC.
ALL RIGHTS RESERVED

FCC bureau says agreement contains
proposed settlement of challenge to
Philadelphia radio transfer, bureau
objects to NBMC compensation for
its dropping of opposition to sale
In

The FCC Mass Media Bureau has asked the
commissioners to refuse to approve a settlement agreement that would result in the National Black Media Coalition receiving
$250,000 and in NBMC's counsel, David
Honig, getting another $125,000.
"Simply stated, similar to Honig, NBMC
is using the commission's processes to obtain a lucrative payoff," the bureau alleged
in a filing to the commissioners last week.
At issue is a proposed settlement that
would result in an end to challenges to the
renewals of Independence Broadcasting's
WHAT(AM)- WWDB(FM)
Philadelphia and
transfer of those stations to firms controlled
by minorities. The renewals for those stations were designated for hearing on allegations that the stations may have broadcast
lottery information.
In its filing, the bureau made it clear that it
didn't object to the parts of the proposed
settlement that would result in the transfer of
the stations to minority- controlled companies. But the bureau objected strenuously to
the parts of the settlement under which
NBMC would agree to drop its opposition to
the renewals and sales of those stations for
$250,000 over five years for, among other
things, "employe referral and consulting services," and Honig, and others working under his direction, would receive $125,604
"in recognition of, among other things, the
expenses they have incurred in connection
with the filing with the commission of,
among other documents and complaints, petitions to deny" ( "Closed Circuit," Nov. 4).
But because the agreement was presented as
a package deal, the bureau opposed approval
of the whole thing.

In its major aspects, the proposed deal
provides for the sale of wHAT to Main Line
Communications, which had been a competing applicant, for $625,000, and the sale of
WWDB to NEWSystems of Pennsylvania,
which wasn't a party to the proceeding, for
$5,985,000. American Minority Communications Inc., which also was a competing
applicant, would get $200,000 from NEW Systems to withdraw its applications. NEWSystems also would agree to pay NBMC the
$250,000 for the employe referral and consulting services, and the $125,604 to Honig.
Although NEWSystems would also pay
the $200,000 to American Minority, the bureau didn't oppose that provision. "In addition to having incurred legitimate expenses
in the prosecution of its application, American Minority is relinquishing its right to
compete for the facilities in a comparative
hearing," the bureau said.
However, the bureau said that while
Honig had provided information documenting his hours and the out -of-pocket expenses, he had failed to provide a public
interest rationale for NEWSystems to furnish him compensation. "It appears that
Honig and his associates are taking advantage of a potential settlement to use the commission's processes to acquire compensation
for their advocacy efforts in this and other
proceedings," the bureau said.
The bureau also said the timing of the
proposed agreement between NBMC and
NEWSystems was questionable. "It appears
that NBMC recognizes that NEWSystems is
anxious to consummate the proposed assignment, and that NBMC is using that fact to
sell its services," the bureau said. "The bureau has no objection to NEWSystems purchasing any proper consulting service. However, we object to the settlement of this
proceeding being held hostage to NEWSystems' purchase of the service. Similarly, we

Galloway decision upheld. The U.S. Court of Appeals in Wasington has affirmed an FCC
decision rejecting the complaint that a 60 Minutes segment on an allegedly widespread
fraudulent insurance scheme violated the commission's personal attack rule and its policy
against deliberate news distortion. But the unanimous opinion by a three -judge panel reflected uneasiness with some of 60 Minutes' production techniques.
The complaint had been filed by Dr. Carl Galloway after his name was mentioned in the "It's
No Accident" piece that was part of a program broadcast on Dec. 9, 1979. CBS correspondent Dan Rather, in describing the fraudulent bill that an insurance investigator had received
from the clinic that was suspected of participating in the fraudulent schemes, said, "It was
signed by Carl A. Galloway, MD." But the panel held that Galloway had not demonstrated, as
the personal attack rule requires, that the insurance fraud was a controversial issue of public
importance.
The panel's apparent uneasiness with some of 60 Minutes' production techniques was
shown in its discussion of Galloway's charge of deliberate distortion. The panel noted that an
interview with a woman who had admitted participating in the fraudulent scheme was staged
and that in another interview, CBS had substituted an affirmative answer for a negative. But
the panel concluded that, "whatever one may think" of such techniques, in those and other
cases cited, they did not affect the "basic accuracy" of the events reported and thus did not
"violate FCC rules as currently applied."
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"payoff" to NBMC
object to any settlement agreement that
causes the commission's processes to be
used to compel the payment of funds or the
purchase of services from particular entities."
Pluria Marshall, NBMC chairman, told
BROADCASTING he thought the coalition
would appeal if the commissioners went
along with what he characterized as the bureau's "very racist" recommendation. "I
think these people [the bureau] are just out to
D
lunch," Marshall said.

FCC, satellite

operators hold
jam session
Interested parties, including Hughes,

and Showtime, gather in
Washington to discuss interference
problems and possible solutions
EMI, RCA

Satellite operators and users concerned
about the possibility of intentional interference to satellites attended an FCC -sponsored
meeting in Washington Dec. 10. Although
pleased that the commission had begun examining the potentially debilitating problem, many were disappointed that the FCC
could not report any technologies it might
use to trace illicit signals.
About two dozen persons attended the
two -hour gathering, which was called following an interference complaint filed with
the FCC last month by Eastern Microwave,
Inc.. EMI, which distributes superstation
WOR -TV New York on the Galaxy I satellite
to cable systems, had documented interference caused by an unmodulated signal illegally transmitting over its transponder for
some 18 hours between Oct. 23 and Oct. 25,
and said it believed it might have been deliberate ( "Top of the Week," Dec. 2).
Commission representatives at the meeting, including W. Elliot Ours, chief of the
Enforcement Division of the Field Operations Bureau, and John Hudak and Charles
Magin, also of FOB, told attendees that
there was little the FCC could now do after
the fact to trace the signal that had interfered
with EMI's transmission.
Although discussion of the EMI case revealed no concrete information about the nature of the interfering signal, some in the
room guessed that its apparent power level
and ability to switch instantaneously between the EMI transponder and another adjacent transponder would indicate a fairly
sophisticated operation. A report at the
meeting that for a short time the interfering
signal carried some data may also mean that

The future of television is in the past.
The majority of good TV programming isn't new.
Because viewers love to watch classic movies and shows.
Again and again.
That's why Bocass Communications, Inc, is pleased to
announce that it has been retained by UPA Productions
of America as the sole television distributor of UPA's classic
film library.

These feature films include the GODZILLA science fiction
releases, SOUNDER starring Academy Award winner
Cicely Tyson, WHATS UP TIGER LILY? from the comedy
genius Woody Allen, as well as the "evergreen" animated
MR. MAGOO features, specials, and series.
For more information contact: Richard Goldfarb
(212) 207-6800

FOCASS COMMUNICATIONS, INC.
U.P.A. PICTURES, INC. 19tí

c

TORO CO. LTD. 1985

the uplink operator was attempting to "hitch
a ride" on the empty transponder adjacent to
EMI's.
The carrier's data, which might have provided information as to its source, was not
recorded by Hughes personnel responsible
for operating the Galaxy satellite and its
transponders.
Without identifying information on the illegal signal, FCC's Ours made it clear the
commission could do little to locate the
ground source, even if it were contacted in
time to monitor the interference. Information present on the carrier could potentially
be used to trace the signal source, FCC representatives said.
Several industry representatives said they
were disappointed the commission could not
point to any specific locating technologies
that might be able to track down interfering
carriers. One National Aeronautics and
Space Administration official present indicated that if there were capabilities of that
nature within the U.S. military establishment, they could probably not be used in the
commercial 4/6 ghz bands in question.
Several at the meeting, which attracted
representatives from EMI, Hughes, RCA
and Showtime, also pointed out that even if
interference could be traced, uplinks operating outside the continental U.S. may be immune from punitive action
situation
similar to that faced by international
shortwave broadcasters who are frequently

-a

jammed.
Ron Lepkowski, chief of the FCC Common Carrier Bureau's Satellite Radio

Branch, urged those at the meeting to distinguish between the relatively few problems
that may be caused by intentional interference and the far were caused simply by poor
operating procedures at licensed uplink facilities.
"Is this [intentional interference] something we should worry about ?" Lepkowski
asked. "Is it enough of a problem that it
worth setting something up to track down ?"
RCA's Walter Brown pointed out that unintentional interference has been addressed
by an FCC advisory committee on reduced
orbital spacing, which submitted a report to
the commission in October recommending
procedures to limit interference.
Included among the advisory committee's
suggestions was a recommendation video

eo uplinks use some kind of identification on
the transmitted signal. The suggested use of
ID's on feeds, never previously required of
uplinks by the commission, is one the FCC
supports, representatives said at the meeting. It has not changed the mles, however,
because some segments of the industry were
resisting the added costs, they explained.
Satellite interference, including the deliberate kind, was also discussed at an engineering committee meeting of the National
Cable Television Association Dec. 11,
where a representative of MTV was scheduled to give a presentation on a series of
recent incidences of interference. Although
NCTA engineering meetings are normally
closed, this one at first was to be open but
NCTA officials later decided to close it.

Congressional committee sets
public broadcasting funding levels
Conference on Hill votes down
attempt to freeze appropriations
A Senate -House conference committee last

week agreed to authorizing legislation for
the FCC and the Corporation for Public
Broadcasting despite opposition from some
House Republicans to the CPB funding levels. The Republicans, led by Representative
Michael Oxley (Ohio), offered an amendment to freeze the CPB funding levels, but it
was defeated, 18 -12.
Members of the House Energy and Commerce Committee and Budget Committee

met with Senate Commerce Committee
Chairman John Danforth (R -Mo.) to discuss
the CPB funding that is part of a budget
reconciliation package. There were no differences over the FCC provisions in the bill.
Before the legislation goes to the President it
must be approved again by each chamber. In
addition, the reconciliation package contains several controversial provisions, and
there is a possibility of a presidential veto.
Oxley said he will inform President Reagan
of his concerns about the reconciliation bill
that contains such "massive increases" for
public broadcasting.
House, led by Energy and Commerce

Wc°_Id UorfogtEm
Texas turndown. U.S. Court of Appeals has affirmed FCC decision dismissing
application of North Texas Media Inc. to build FM station on channel 256 and serve
Denton-North Dallas, Tex., market. Since site would have been in violation of minimum
mileage separation rule, North Texas had sought waiver, which FCC denied. Three-judge
panel, in affirming commission, held that its decision to deny waiver absent showing that
no site exists that would meet separation requirement is consistent with commission
precedent. It also said short- spacings proposed by North Texas "fall far beyond the
purview of the de minimis exception" to spacing rule.
D
From Hill to L.A. Congressional members slated to attend annual convention of
Association of Independent Television Stations in Los Angeles, Jan. 5-9, are Senator
Slade Gorton (R- Wash.) and Representatives John Bryant (D- Tex.), Don Ritter (R -Pa.),
Patrick Swindell (R -Ga.) and Barney Frank (D- Mass.).
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Access argument. National Association of Broadcasters, Radio-Television News

Directors Association, ABC, CBS, National Public Radio, Public Broadcasting Service and
20 other media interests have asked Supreme Court to reverse determination of
California courts holding that trial judge had acted properly in conducting 41 days of

preliminary hearings in multiple- murder prosecution behind closed doors. Brief argues
for recognition of First Amendment right of access to pretrial criminal proceedings. It also
asks court to hold that closing any judicial proceeding is constitutionally impermissible
unless trial court finds that open proceedings would create "clear and present danger" to
fairness of trial; no less restrictive alternatives to closing proceeding are available, and
closing will "effectively protect" accused's right to fair trial. "If such a standard is properly
applied, closure should rarely, if ever, become necessary, especially since pretrial
publicity, even intense publicity, poses a realistic threat to a fair trial in only the most
extraordinary circumstances," petitioners said in brief with court. Brief was filed in
support of Riverside (Calif.) Press -Enterprise, which is appealing closure by Riverside
county superior court.
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Committee Chairman John Dingell (DMich.) and House Telecommunications Subcommittee Chairman Tim Wirth (D- Colo.),
agreed to the Senate version of the bill which
authorized funding levels for CPB for fiscal
1988 through 1989: 1987 -$200 million,
1988-$214 million, I989 -$238 million
and 1990-$254 million. (The House bill
only included authorizing legislation for the
FCC.)
It would also establish funds for the National Telecommunications and Information
Administration's public telecommunications
facilities program (PTFP): 1986-$24 million, 1987-$28 million and 1988 -$32
million.
The administration's requests for CPB
were: 1987 -$172 million, 1988 -$214
million, 1989-$246 million and 1990$283 million. For PTFP, the administration
recommended, $4 million for 1985, and no
funding thereafter.
Oxley suggested freezing the authorization levels at $200 million for 1987, and
$214 million each for 1988 -90. And he recommended $24 million for PTFP for each of
the years 1986 -88.
Oxley argued that the Senate figures
should be rejected on the basis that the Congress is attempting to cut spending and that
the purpose of a reconciliation bill is to reduce or freeze spending. Moreover, he felt
that in light of congressional support for the
Gramm- Rudman -Hollings bill that would
require a balanced budget by fiscal 1991,
future cuts in public broadcasting are inevitable.
"It's beyond belief that a special interest is
asking for those kind of increases at the same
time we're making cuts to programs that affect millions of Americans," Oxley said.
Oxley also pointed out that in the last Congress, President Reagan vetoed two CPB authorization bills because of excessive funding. "How many vetoes does it take to get
the message across ?" he asked.
Nonetheless, the House Democrats had
the votes to defeat Oxley's move for a
freeze. Federal support for public broadcasting has dropped by 37% over the last six
years, Wirth said. "Unfortunately we've
only had one domestically produced public
broadcasting program this year. That's a disgrace," Wirth added.
In the Senate, Democrats and Republicans
are united in their support of the bill. Danforth explained during the conference that
the CPB legislation is "one of the more popular programs ... and enjoys the support of
75 co- sponsors."
Other provisions in the CPB bill would:
Repeal the requirement that 75% of the
PTFP funds be spent on new stations.
Repeal the unrelated business income
tax penalty under which stations must refund
CPB an amount equal to the UBI tax they
pay the federal government.
Repeals some of the specified activities
that CPB must undertake in allocating appropriated funds.
As for the FCC, the bill includes cost-ofregulation fees for FCC applicants and licensees (BROADCASTING, Nov. 18) and
would reauthorize the FCC at $98.1 million
for fiscal 1986 and $97.6 million for FY
'87.
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CBS will appeal Jacobson decision
hopes to reverse $5.05- million
libel verdict in tobacco company suit
against anchor at Chicago O &O
It

A spokesman for the CBS Television Sta-

tions Division said last week that CBS will
appeal the libel verdict and $5.05 million in
damages awarded to the Brown & Williamson Tobacco Corp. , manufacturer of Viceroy
cigarettes, in its suit against CBS Inc. and
Walter Jacobson, a news anchor and commentator at CBS -owned WBBM-TV Chicago
( "In Brief," Dec. 2 and 9).
The suit was initially filed March 16,
1982, in a federal district court in Chicago,
and was dismissed by the late Judge Joseph
Sam Perry in July 1982 on the grounds that it
would interfere with the rights of free speech
of both Jacobson and CBS. It was then appealed by Brown & Williamson and in 1983
the verdict was reversed by the U.S. Court
of Appeals for the Seventh Circuit.
Last Nov. 26, following nine days of trial
proceedings and less than three hours of deliberation, an eight-member federal jury
found that Jacobson had libeled Brown &
Williamson in a "Perspective" aired Nov. 12,
1981. In the commentary, Jacobson described what he said was the "Viceroy strategy for attracting young people (starters they
are called), to smoking." According to a
confidential FTC report, he said, Brown &
Williamson was attempting to induce children to buy Viceroy cigarettes by equating
cigarette smoking with "wine, beer, shaving, or wearing a bra. A declaration of independence and striving for self-identity ...a
basic symbol of the growing -up maturity
process." Brown & Williamson, claiming it
had not used the campaign, had fired the
agency that proposed it and had notified Jacobson's producer of that fact, sought $7
million in actual damages and $10.1 million
in punitive damages. On Dec. 5, after less
than two hours of deliberation, the jury assessed $3 million in general damages against
CBS and Jacobson, $2 million in punitive
damages against CBS and $50,000 in punitive damages against Jacobson.
"The key portion of the jury's verdict,"
said Frank Sullivan of the Chicago media
relations firm that his represented CBS,
"was that CBS and Jacobson knew that the
information was false and went ahead with it
anyway, or proceeded with such a reckless
disregard for truth that they didn't care
whether it was true or false. We believe that
there is insufficient evidence to show that
actual malice." Sullivan said Jacobson's
commentary was read and approved by four
of his supervisors -the station's assignment
editor, news director, general manager and
special services manager.
In an interview with BROADCASTING, Jacobson said last week that his commentary

Jacobson

was based on a May 1981 Federal Trade
Commission staff report that specifically referred to Viceroy's advertising strategy. The
commentary was the third part of a three part series that examined the clout of the
tobacco industry in Congress, the manufacture of extinguishable cigarettes that were
not being sold and the cigarette advertising
business. The third part, for which he was
sued, "contained about 15 paragraphs, only
about five of which were about Viceroy,"
Jacobson said. "The rest of the commentary,
most of the commentary, was about Lucky
Strike and Marlboro and Benson & Hedges
and Merit cigarettes, and in each case I
showed on the air with pictures how these
cigarettes were going after the youth market."
Jacobson said that "the demonstration of
information was strongest, if not most, on
Viceroy, because that was based on our acquisition of an FTC report that labeled the
Viceroy strategy specifically and said
...that Brown & Williamson implemented
the Viceroy strategy for attracting young
smokers -actually implemented it." According to Jacobson, WBBM-TV asked Brown &

Talking terrorism. "The press and its role in one of the most challenging and dangerous
phenomena of our time: terrorism" was the subject of a speech delivered in London by
Katharine Graham, chairman of the board of the Washington Post Co. Graham said she spoke
with network news executives, a TV anchorman, the heads of the FBI and CIA, members of
the State Department and a psychiatrist who participates in terrorist negotiations to prepare
for her speech, which she delivered at the annual Churchill lecture, established in memory of
former British prime minister Winston Churchill.
Because the media and the terrorist are locked in a kind of mutual dance of death, am
anxious that our role in covering terrorism be subjected to rigorous scrutiny," Graham said.
Terrorists depend upon media coverage to communicate their "ruthlessness" and achieve
their goals, said Graham, because "to be effective, acts of terror require an audience."
Graham said that, although some observers sanction government censorship of the news
media, she is in favor of as full and complete coverage of terrorism by the media as is
possible." Her reasons: Terrorist acts will be discovered anyway, and its better not to let
rumors spread; there is no evidence that terrorist attacks would cease if they were not
covered, and in fact some specialists believe their "number, scope and intensity" would
increase. Graham added that "citizens have a right to know what the government is doing to
resolve crises and curb terrorist attacks."
The role of the media in terrorist attacks has grown as technology has become increasingly
sophisticated, Graham said -satellite transmission has made a worldwide audience available instantly. By giving terrorists an identity through television exposure, she said, "we make
them assume more responsibility for their captives." And often terrorists want to talk to
reporters rather than government officials, Graham said. In fact, she said, a government
official told her that "American news organizations have more resources to devote to these
crises -in money, people and technology -than does the State Department."
But the press must "minimize its role as a participant in the crisis and maximize its role as a
provider of information," according to Graham. The media are now willing to withhold information that may endanger a hostage or jeopardize national security, she said, and do in fact
warn the authorities when they plan to report sensitive information, to allow the government to
convince them that such information should not be aired.
Many terrorists manipulate the media, she said, by arranging for press pools, granting
interviews to selected journalists, providing videotapes and scheduling events to coincide
with television deadlines. Graham recounted one remark supposedly uttered by a terrorist to
his compatriot: "Dont shoot now. We're not in prime time."
Graham cautioned that the media should be careful not to bring undue pressure on the
government to solve terrorist crises She said the media are sometimes guilty of blowing
incidents out of proportion by focusing too much attention on them and of forcing a government's hand by creating sympathy for hostages by interviewing their families. In addition, she
said, "the media cannot be diplomats, negotiators or agents for the government."
I
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Williamson for all its advertising for the period of the FTC report, and "said, among
other things, 'Will you give us the ads that
demonstrate that you are doing what the
FTC said you are doing ?' " Brown & Williamson denied the charge, said Jacobson,
and sent no ads.
In trial, there was conflicting testimony
about how the request for Viceroy ads had
been made. "It was Brown & Williamson's
position," said Richard O'Brien, an attorney
with Sidley & Austin, the law firm representing CBS, that "the request was framed
so that what was sought was Viceroy ads that
reflected the sex, wine, pot and beer strategy," which it said it did not have, and therefore could not send. On the other hand, said
O'Brien, Jacobson's researcher, Michael Radutzky, testified that WBBM-TV had asked
specifically for "the advertisements that were
discussed in the pages of the FTC report, those
that represented the test market campaign."
During the trial, Jacobson testified he had
ignored Radutzky's suggestion that he include a disclaimer from Brown & Williamson that it had not used the Viceroy campaign and had fired the agency that
presented it. And jury foreman Lovell
Campbell, quoted by the Chicago Sun Times in a front -page article on Dec. 7, said:
" 'Why did he omit [the tobacco company's
rebuttal] in his 'Perspective'? All he had to
say was that it [a particular campaign] was
not going on at the time ... [and] he would
have been scot -free.' "
But Jacobson said that the ad agency, Ted
Bates & Co. was not fired until a year and a
,

half later, and continued to work on campaigns for two other Brown & Williamson
cigarettes, Kool and Fact.
In testimony, said Richard O'Brien,
Brown & Williamson acknowledged it had
kept the agency on its Kool account until
mid -1981, but had fired it on the Viceroy
account in early 1977. The proposal had
been submitted in May 1975, O'Brien said.
"Viceroy's contention is that if it had the
strategy, why wouldn't it have used it?," said
Jacobson. "And my position is that it has a
strategy, and the strategy was very dramatically directed toward children. They may
not have implemented it step by step."
Jacobson said he was also accused in the
libel suit of incorrectly summarizing the

Poll closing bill on hold until next year
The House last week delayed final action for
the year on legislation that would establish a
uniform poll closing time for presidential
elections. The lawmakers agreed to wait until next year to vote on the bill after several
congressmen threatened to offer more than
40 amendments. (They adopted an open
rule, however, allowing for one hour of debate and amendments when the bill comes
up next year.)
Sponsored by Representatives Al Swift
(D -Wash.) and Bill Thomas (R-Calif.), the
poll -closing bill applies only to general
presidential elections and does not establish
poll opening hours. Swift, an aide said, felt a
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FTC report, but that Judge William T. Hart
would not allow the author of the report to
testify during the trial, because of a "best
evidence" rule, claiming that the report was
there and so a witness was not needed to talk
about it. "But the witness would have said:
'Here's how we did the report and here is
why the commentary on the report was, in
fact, an accurate summary,' " Jacobson said.
The bottom line, according to Jacobson,
was that "libel says that I had some facts that
were wrong, I knew they were wrong, and I
put them on the air anyway. And that's just
absurd. Why would I take something I know is
wrong and put it on the air -for what?" he
asked. "I never ever would have survived doing what I do if I did that sort of thing."
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delay would give members time to iron out
their diferences. The measure (H.R. 3525)
calls for all polls in the continental U.S. to
close at 9 p.m. EST. To permit voting in the
Pacific time zone after 6 p.m., local time,
the legislation would extend daylight saving
time there for two weeks longer than in the rest
of the country, allowing polls to close at 7 p.m.
Among the amendments proposed:
Changing the day of the 1992 presidential general election to Sunday. The Federal
Election Commission would conduct a study
on the effect of that change on voter turnout.
Exempting a state from the uniform poll
closing provision "if it could demonstrate
that the additional expense for election day
personnel would exceed current expenses by
25%, adjusted for inflation, or if election
day employes would have to work more than
a 12- hour-day as a result of this legislation."
Requiring that the uniform poll closing
legislation would not apply "unless, prior to
Sept. 1 of the presidential year, all television
networks state in writing that they will not
project winners in a state, based on exit
polls, until polls have closed in that state,
and unless the major party presidential and
vice -presidential candidates state in writing
that they will not declare victory or concede
defeat prior to all of the polls closing in the
United States."
The debate over uniform poll closing
hours arose after the 1980 and 1984 presidential elections, when the major television
networks used exit polls to project or characterize the outcome before the polls closed on
the West Coast. Congress reacted by passing
a nonbinding resolution asking broadcasters
and other news media to refrain voluntarily
from characterizing or projecting the results
of an election before all the polls close.
ABC, CBS and NBC resisted the resolution. CNN and Westinghouse did not. However, early this year CBS and NBC agreed
not to use exit poll data to call state winners
in presidential elections until polls close in
that state (BROADCASTING, Jan. 21). (ABC
announced similar restraints before last November's election.) Swift, chairman of the
House Subcommittee on Elections, and
Thomas, its ranking minority member, conducted extensive hearings on poll closing
legislation and were aiming to get a bill out
by the end of the year.
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24
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for the previous 12 months as published by Standard & Poor's or as obtained by
BROADCASTING S own research.
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Rep regrouping
John Blair & Co. plans to merge the operations of its newly acquired Selcom Radio
rep firm with that of short-list Blair/RAR
(BROADCASTING, Dec. 9), forming a new corn pany entitled Selcom/RAH. (Blair/RAR was
formerly Group W Radio Sales before John
Blair & Co. purchased it early last year.) The
new company will be headed by Frank J.
Oxarart Jr., who was formerly vice president
of sales for Group W Radio. Bill McHale, executive vice president of Selcom Radio, will
continue in that capacity at Selcom/MR
while Tom Turner, senior vice president and
general sales manager for Blair /RAR, becomes Eastern divisional manager for the
new firm. "Merging the sales and support
capabilities of Selcom and Blair /RAR is a
logical, strategic move that greatly benefits
the station clients of both organizations,"
said Jim Hilliard, chairman of Blair's radio
representation division.
In another development, Blair said it will
maintain Supemet-the nonwired network

R A
composed of Selcom and Torbet Radio, both
of which are now owned by Blair, and East-

man Radio and Masla Radio. According to
Blair Radio President Charlie Colombo, Blair
will operate its existing nonwired network
and Supemet with two separate sales staffs.

Upbeat numbers
FM radio listening continues its upward mo-

mentum. According to Statistical Research
Inc.'s just -released RADAR 32, vol. 1, report,
FM's share of total radio listening among
persons 12 and older (Monday- Sunday, 24
hours), now stands at 71.8 %, up from 69.4%
a year ago ("In Brief," Dec. 9).
In other findings, network -affiliated radio
stations reach nearly 83% of all 12 -plus
adults in an average week. That translates
into approximately 160 million people. Also,
network affiliated stations now account for
65% of total radio listening in the average
quarter hour.
Additionally, radio's weekly cumulative
audience registers over 184 million people or
95.2% of the U.S. population. The new te-

Continental's top performing
27.5 kW FM Transmitter speaks
for a station you know*
KLOH
KBWC

KSPZ
WLTS
KLOC
WIZD
WBLX

KRIC
WXKW
WWDM
KRAB
KHIT
WETA
WJ LQ

*Partial list
Reliability and proven performance make
Continental's 816R-4 compact FM
transmitter a winner. Crisp clear signal,
high fidelity. good stereo separation, very
low noise and distortion. excellent

frequency stability, simple installation,

low power consumption make it a great
investment. Combine with duplicate 816R4 to get 55 kW output. For brochure, call
(2I4) 381 -7161 Continental Electronics
Division. Varian Associates. Inc., PO Box
270879, Dallas, Texas 75227.

port shows the average 12 -plus person
spends three hours, six minutes per day listening to the radio. (That figure is down
slightly from the previous report.) Breaking
it down further, the average person 12 -plus
spends two hours, 14 minutes listening to
FM stations and 53 minutes listening to AM
outlets. (Total of AM and FM listening ex-

ceeds total radio listening because respondents can report listening to AM and FM
stations in the same quarter hour).

New address
Doubleday Broadcasting President Gary
Stevens will soon join the Wall Street financial community.
Stevens, a 15 -year veteran with Doubleday, will leave the company in early January
to become first vice president in the corporate finance department of Wertheim & Co.,
Inc., a New York -based investment banking
and brokerage firm. Stevens's focus will be
on mergers and acquisitions in the communications field.
The move comes after Doubledaÿ s decision to sell four of its radio properties to
Robert F. X. Sillerman, a 37-year -old entrepreneur and investment banker, leaving
Doubleday with only wtua(AM)- wwinvm> New
York and WAVA(FM) Washington (BROADCASTING, Nov. 4). "With the sale of the stations
and the reduction of commitment to broadcasting on the part of Doubleday, I didn't
see much of a future there," said Stevens.
"This (position with Wertheim ] was a
unique opportunity. The action in broadcasting is clearly where the capital is forme d....and I think I can play a meaningful role."
A successor for Stevens has not yet been
named.
Stevens, 45, first joined Doubleday in
1970 as general manager of then companyowned iRtz(AM) Phoenix. In 1974, he became
vice president and general manager of
KDWB -AM -FM Minneapolis -St. Paul and was
named senior vice president for the group in
1976. He was appointed president of Doubledaÿ s broadcasting division in December
1977 and has been active in radio industry
affairs in recent years.
Also joining Wertheim & Co., in the capacity of senior adviser, is Herb Schlosser,
former president and chief executive officer
of NBC and, most recently, executive vice

president of RCA Corp. (BROADCASTING,
Nov. 18). Both Stevens and Schlosser are
expected to be the nucleus for Wertheim's
effort to be more of a financial force in the
communications and entertainment arena.

King reign extended
A

Division of Varian Associates. Inc.

1

985

Continental Elcctromc, 6006
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Mutual's Larry King Show, whose starting
time will be advanced by one hour to 11 p.m.
NYT, beginning Feb. 3 ( "Closed Circuit,"

l
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and operators, will convene in Chicago,
March 10-11, 1986. Fifty people are expected to attend. Last year's event was held in
St. Louis and topics ranged from centralized
budgeting and the use of single or dual reps
to noncompete contracts and acquisition
plans.

Earful
A demonstration of binaural sound

King; Ron Nessen. Mutual vice president, news and special programing, and Norm Pattiz, chairman and CEO
Westwood One.

Dec. 2), will feature a slightly modified format and will be expanded from five to six
hours.
The King Show's basic structure will re-

main the same except that the last two
hours of the program will be a repeat of the
first two hours, which feature King interviewing a guest and both fielding phone
calls from listeners. Currently, the last hour
of the show is a repeat of the first hour. And,
according to a company spokesman, as part
of this new format, some or all of the first
hour of the King Show will be devoted to live

phone and studio interviews with newsmakers and Mutual correspondents when
major news developments warrant."
The changes for the King Show constitute
the first major programing development for
Mutual under its new owner, Westwood
One ( "Riding Gain," Dec. 9).

Second fly -in
The second annual National Radio Broadcasters Association "group head fly -in" a
meeting of radio group directors, owners

-the

audio technique designed to recreate the
human listening experience -will occur
this week over 110 noncommercial radio
stations airing Audiophile Audition, a syndicated one -hour series devoted to high -quality audio topics. According to independent
producer and program host, John Sunier,
based in Kentfield, Calif., the binaural demonstration features programing recorded
with a pair of microphones spaced the same
distance apart as the human ears and kept
completely separate through the recording,
playback and broadcast processes. Proper
listening is accomplished only through
headphones, to maintain full channel separation. The Dec. 15 -21 edition of Audiophile
Audition will include an interview with binaural recording engineer, Bert Whyte, and
binaurally -recorded music, opera, drama
and sound effects.
Audiophile Audition is heard on 112 U.S.
stations, plus 37 outlets in Australia.

Convention heads
Joseph Dorton, president of Gannett's Radio
Division, will serve as co-chairmen of Radio
'86 for the National Radio Broadcasters Association, the third annual radio convention
jointly sponsored by the NRBA and the National Association of Broadcasters. Dorton,
who was a committee member for Radio '85
and the 1984 Radio Convention and Programing Conference, has served as NRBA
director -at-large since 1983. A spokesman
said NAB has not chosen a co- chairman for
the conference which will be held in New
Orleans, Sept. 10 -14, 1986.

Research tab
About $80,000 will be spent by the Corporation for Public Broadcasting to study listen ership of live 90- minute children's show,
Kids America, produced by wNyc -FM New
York. CPB has already given the station
$444,000 for production, broadcast and market testing "on a nationwide scale" (it's now
carried on 13 noncommercial stations), for
one year beginning last Oct. 1. Research will
include a telephone survey of the 12 -andunder listening audience in the metropolitan New York area conducted by either Arbitron or Birch, as well as study of "focus
groups" in each market that airs the show.
BROADCAP meeting. Members of the BROADCAP (Broadcast Capital Fund) board approved
three new investments totaling $1.4 million in minority ventures in broadcasting. At the annual
meeting where the ventures were approved were (l -r): Charles J. Beard, Foley, Hoag & Eliot;
Paul Van Hook, Heritage Capital Corp.; Nancy Marquez, Barnett Bank of Miami; Erwin Krasnow, Verner, Liipfert, Bernhard, McPherson & Hand; John Pomeroy, Dow, Lohnes & Albertson;
Chairman Donald Thurston, Berkshire Broadcasting Co.; John Oxendine, BROADCAP president and chief executive officer; Alvin Puryear, City University of New York; Hector Salvatierra,
CPA, and Wesley Williams Jr., Covington & Burling. BROADCAP is a nonprofit venture capital
company founded by NAB which aids minorities in the acquisition and ownership of broadcast properties. The investments went to Bay Broadcasting, a Hispanic group based in
Miami, for a UHF television acquisition; and two black groups, West -Vic Broadcasting, Seattle, for an AM station there, and Cable Entertainment, Columbus, Ohio, for an FM station
there.
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News exchange
Fifty -six Virginia radio stations that make
up the Virginia News Network will join the
recently formed Virginia News Exchange.
Originally composed of four television stations, wXEx -Tv Richmond/Petersburg, wvecTV Norfolk, wHSV -TV Harrisonburg and WSETTV Lynchburg/Roanoke, the Virginia News
Exchange provides a structure for the exchange of breaking news stories across the
state. The service, which was organized by
WXEX-TV, was launched on Oct. 28.

National trivia
Wisconsin Public Radio's comedy quiz program, Whad'Ya Know ?, now aired throughout the state, will be broadcast live over National Public Radio beginning Jan. 4. The
show features call -in trivia quizzes, special
guests and comedy by the host, Michael
Feldman. Listeners call in their answers to
qualifying questions, trying for a chance to
pair up with studio contestants to answer
quiz questions and win prizes.

based company helped modify the ship's
communications system for the event, WLS's
signal was transmitted from the ship to
Comsat's Atlantic Coast earth station in
Southbury, Conn., via the Marisat satellite
and, through an IDB portable uplink dish,
retransmitted to Satcom I -R and down to
wts. IDB also provided return cues and a
channel back to the ship for two -way transmission capability.
Sudikoff said there is a market for live ship
remotes, noting that he has received more
than a dozen such requests from stations.

has invested $60,000 [in the project] to
secure the hardware and run all the tests
that were necessary for approval by Inmarsat [the International Maritime Satellite Organization] and Comsat," said IDB Senior
Vice President Dennis Feely. Also assisting
in the project were London-based STC International Marine, manufacturer of the ship's
communications system, and Al Resnick,
wt.s's chief engineer.
The live remote caps a month -long "love
boat" promotion by w[s, which awarded five
winning couples a five -day cruise.
"IDB

Year -end action
Barnett -Robbins Enterprises, an Encino,
Calif. -based radio program supplier, is gearing up for some year-end specials that include Hot #1's of '85, a three -hour New
Year's Eve review of the top 30 rock hits of
the year, and Black Tie Only, a three -hour,
urban contemporary special edition of the
company's regularly scheduled Street Beat
series. Barnett- Robbins offers stations 10
holiday and special event programs
throughout the year tailored for adult contemporary, contemporary hit and urban
contemporary formats.

Puerto Rico calling
ABC's

WLS(AM)

Chicago originated broad-

casts of its afternoon drive -time team of
Steve Dahl and Gary Meier (2:30 p.m. to 7
p.m.) from the Royal Princess cruise liner
last week during the ship's cruise from San
Juan, P.R., to Acapulco.
According to 1DB Communications President Jeff Sudikoff, whose Culver City, Calif.-

Programing salute. The Eternal Light celebrated its 40th anniversary on the air on the NBC
Radio Network at a special luncheon in honor of Milton Krents (pictured at left with NBC Radio
President Randy Bongarten), executive producer of the program. The program is a production of the Jewish Theological Seminary in New York and began when NBC's Red and Blue
networks separated.

There's still time to enter

The Journalism
Awards Competition
for distinguished service
in health reporting
sponsored by the

If you have been responsible for
a program or story that is meritorious in bringing public attention
to the health needs of our nation
... if your work has served to motivate your community to a better
understanding of a health problem
... if your efforts promoted health
and welfare, your story or program
should be entered in this competition. Enter your own program or
nominate colleagues' programs for
awards.

American Chiropractic
Association. Cash prizes Closing date for 1985
and medallions of merit
competition is March 1,1986.
will be awarded For Rules and Entry forms, write to:
Journalism Awards
for category
American Chiropractic Association
entries in
1916 Wilson Boulevard
Arlington, Virginia 22201
newspaper,
magazine, radio
and television.
Plan also to do a suitable
work for the calendar year 1986
and enter before March. 1987.
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Burnham Broadcasting Company, L.P.
has acquired the assets of

KHON -TV
from

Des Moines Register and Tribune Company

The undersigned acted as financial advisor to
Burnham Broadcasting Company, L.P. in this transaction.

Shearson Lehman Brothers Inc.
December 6. 1985

This announcement appears as a matter of record only.

$57,000,000

Burnham Broadcasting Company, L.P.
$42,000,000 Senior Notes Due 1995
$15,000,000 Subordinated Notes Due 1995
with Warrants to Purchase
Limited Partnership Interests

The undersigned arranged the private placement of these Notes with institutional
investors in connection with the acquisition of the assets of KHON -TV
and the refinancing of existing debt of the company.

Shearson Lehman Brothf. rs Inc.
December 6, 1985

Television targets illiteracy
ABC and PBS join together to

develop campaign promoting
reading- Project Literacy U.S.
The noncommercial and commerical sectors
took a joint stand last week-not only
against adult illiteracy, but in defense of television, which Secretary of Education William Bennett said keeps children from reading.
Bennett said that a new joint campaign
against adult illiteracy sponsored by ABC
and the Public Broadcasting Service was "a
powerful force for reaching people everywhere -both those who can help and those
who need help," one that could "contribute
to a desire to learn and to read." But he said
he would be "remiss" in his duty to parents if
he didn't say that "television can also be a
diversion from reading." More than 10-12
hours of television viewing per week can
hurt students' academic performance, he
said, adding that "reading proficiency is
strongly related to less than six hours of
viewing per week."
The secretary made his remarks at a press

Duffy, Christensen, WQED Pittsburgh's Lloyd Kaiser and Jenkins

conference at the Library of Congress in
Washington, announcing Project Literacy
U.S. (PLUS), a joint effort by ABC and PBS
to fight illiteracy and establish community
outreach programs.
In response to Bennett, ABC president of
communications, James E. Duffy, said there
was "no real evidence to show that television
is part of the problem... I don't take too
much credence in that statement," he said.
PBS President Bruce Christensen said it "is

Price Communications Corporation
has acquired

KAEZ -FM
Oklahoma City, OK
for

$3,300,000
from

All American Broadcasting Corporation
We are pleased to have served as
broker in this transaction.

TV

CAN

NEWSPAPER BROKERS/NEGOTIATIONS

.

Broadcast business resource. Jan.
the projected opening of the
Media Management and Economics Resource Center at the University of Minnesota. The computer -based center will enable media professionals, academics
and students to obtain "information on
the administrative and business workings of newspapers and broadcasting,"
including database searches, course syllabuses, bibliographies, case studies,
newsletters and workshops. Funding for
the center was provided by the Gannett
Foundation, which contributed $45,600,
and the university, which gave $36,000.
6, 1986, is

BLACKBURN & COMPANY, INC.
RADIO

certainly important to note that it's television
that is recognizing that there is a problem .
I don't think that finger -pointing solves any
problems."
The librarian of Congress, Daniel J. Boor stin, said that about 23 million Americans
are functionally illiterate, lacking reading,
writing and comprehension skills. He said:
"I think it's a mistake to say that television is
not part of the problem... Everything is part
of the problem." Boorstin asked that ABC
and PBS conduct "a more focused study between television watching and illiteracy" as
part of the illiteracy campaign. (Duffy said
they would "take that into consideration. ")
As PLUS is currently conceived, outreach
activities in local communities will be followed by programs produced by the two networks, the latter to be launched in September 1986. At that time, ABC television will
present a news documentary on "the plight
of illiterate Americans." Immediately following that, PBS plans to air a documentary
produced by noncommercial WQED(TV)
Pittsburgh examining successful methods of
dealing with the problem.
According to Duffy, ABC may introduce
the campaign into the story-lines of some of
its evening programing, daytime dramas and
Afterschool Specials. Additionally, the network plans to cover the subject on World
News Tonight with Peter Jennings, ABC
News Nightline, 20/20 and This Week with

FINANCING

APPRAISALS

WASHINGTON, O.C.

CHICAGO, IL

ATLANTA, GA

BEVERLY HILLS, CA

20036
1100 Connecticut Ave. NW
(202) 331.9270

60601

30361

90212

333 N. Michigan Ave.
(312) 346-6460

400 Colony Square
(404) 892-4655

9465 Wilshire Blvd.
(213) 274.8151
1W16/85
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David Brinkley. A made -for-TV movie
about it may also be developed.
"This goes beyond just a PSA," Duffy
said. "What we can do now in our dramatic
programing, for instance, instead of having
a cross -over in a particular scene where a
father and his daughter are playing a game,
the father can be reading to the daughter, or
the daughter can be reading -where reading
comes into the natural flow of our program.
This is where our role ...along with the outreach program, can make the difference.
That's what I'm interested in," Duffy said.
On PBS, noncommercial KCer(TV) Los
Angeles is working on a series called The
American Ticket, and a new public television group called the Public Television Outreach Alliance will organize a network of
national and regional directors to help PBS
stations conduct community outreach.
Although he declined to give a figure for
how much ABC was contributing to the
campaign, Duffy said that it was "enormous," including "millions and millions" of
dollars worth of programing time and public
service announcements.
Christensen said that about $1.5 million
will be spent by public television for the
outreach phase of the campaign, with some
funds coming from the Corporation for Public Broadcasting and noncommercial television stations.
Duffy said there was a "high correlation"
between illiteracy and such social problems
as unemployment, poverty, substandard job
performance, welfare and crime. It also
"weakens the defense posture, the U.S.'s
ability to compete in foreign trade, and is
one explanation for poor voting turn-out. Estimates of the annual cost of illiteracy to
society range from $100 billion to $220 billion, he said.
President Reagan also sent his support to
the jointly sponsored campaign. In a letter
read by Bennett, Reagan said in part: "We all
have a role to play in this, from the President
on down. But the farther down you go, the
more direct and effective the action can be,
right on down to school boards and teachers
and parents, and to the students themselves." He added that he was happy "to see
organizations like ABC and PBS rolling up
their sleeves and getting to work on this dangerous and already tragic problem."
The Vice President's wife, Barbara Bush,
also endorsed the campaign in a videotaped
message that included brief interviews with
formerly illiterate people.
Some 40 national organizations have
pledged support for the project, including
the American Association of Advertising
Agencies, National Council on the Aging,
National Urban League and the American
Newspaper Publishers Association.
Joseph Jerkins of KVUE -TV Austin, Tex.,
chairman of the ABC Television Network
Affiliates Association's board of governors,
said: "We fully expect ABC stations to play
an important role in this campaign at the
local level, cooperating with their public
counterparts and the community task forces
that come into being." Said Lloyd Kaiser,
CPB director and president of KQED, who
explained the noncommercial network outreach program: "In the end, maybe only television can reach nonreaders."
O
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WNOL -TV New Orleans o Sold by Channel 38

Associates to TVX Broadcast Corp. for
$13.7 million. Seller is principally owned by
Harold Protter, member of boards of National Association of Broadcasters and Association of Independent Television Stations.
Buyer is Virginia Beach, Va. -based station
group of five TV's, principally owned by
Tim MacDonald, Gene Loving and John
Trinder. WNOL -TV is independent on channel
38 with 5,000 kw visual, 500 kw aural and
antenna 1,049 feet above average terrain.
KHGI -TV Kearney, KWNB -TV Hayes Center,
and KSNB -TV Superior, all Nebraska o Sold

by Amaturo Group Inc. to Gordon Broad-

casting for $10 million, comprising $6.5
million cash and remainder note. Seller is
Fort Lauderdale, Fla. -based station group of
three FM's and four TV's, headed by Joseph
C. Amaturo. Buyer is owned by Robert D.
Gordon, one -time general manager of WCPOTV Cincinnati, later president of Western
Broadcasting, Missoula, Mont., and briefly
general manager of wtwT(TV) Cincinnati in
1983. KHGI -Tv is ABC affiliate on channel
13 with 316 kw visual, 31.6 kw aural and
antenna 1,110 feet above average terrain.
KWNB -TV is satellite of KHGt -Tvon channel 6
with 100 kw visual, 11.2 kw aural and antenna 737 feet above average terrain. KSNB -TV
is satellite of KHGI -TV on channel 4 with 100

kw visual, 12.6 kw aural and antenna 1,131
feet above average terrain. Broker: Ted Hepburn Co.

Sold by
Eastern Carolina Electronics Inc. to Capitol
Broadcasting Corp. for $4 million cash. Seller is owned by Melvin J. Warner. It also
owns co-located WCEC(AM). Buyer is Mobile, Ala. -based station group of three AM's
and four FM's, principally owned by Kenneth S. Johnson. WFMA is on 100.7 mhz
with 100 kw and antenna 440 feet above
average terrain. Broker: Blackburn & Co.
WFMA(FM) Rocky Mount, N.C.

WDUR(AM) -WFXC(FM) Durham, N.C. o Sold

by Airways Inc. to Great American Media
Inc. for $2.8 million, comprising $1 million
cash, $200,000 noncompete agreement and
remainder note at 10% over 15 years. Seller
is owned by Richard F. Glover and his son,
Richard G. Glover. Younger Glover's wife,
Julia, owns WCCR(AM) Urbana, Ill. Buyer is
owned by Donald W. Curtis (65%) and
Thomas H. Campbell (35%). Campbell,
with his father, A. Hartwell Campbell, owns
WGAI(AM)- WWOK(FM) Elizabeth City, N.C.
His brother, L. Vann Campbell, owns
WGTM(AM) Wilson, N.C. Curtis's wife, Barbara, owns WTAB(AM) -WKSM(FM) Tabor City,
N.C. WDUR is on 1490 khz with 1 kw day
and 250 w night. WFxC is on 107.1 mhz
with 3 kw and antenna 295 feet above aver-

WOODS COMMUNICATIONS, INC.
has acquired

WCOV(TV)
Montgomery, Alabama

from
WCOV, Inc.
Harry Barfield, President

The undersigned initiated this transaction
and assisted the parties in negotiations.

1T[111,

R.

RICHARDS INC.,
A Confidential Service to Owners

NEGOTIATIONS

N

CAN

FINANCING
APPRAISALS
NEWSPAPERS

RADIO

7700 LEESBURG PIKE
FALLS CHURCH, VA 22043
(703) 821 -2552
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8 Qualified Buyers

4320 DUNDEE ROAD
NORTHBROOK, IL 60062
(312) 291 -0188

$1.3 million. Seller is owned by Robert E.
Johnson, who has no other broadcast interests. Buyer is principally owned by William
McElveen. It owns wNOK -AM -FM Columbia,
S.C. WBBE is daytimer on 1580 khz with 10
kw. WILMA is on 103.1 mhz with 3 kw and
antenna 300 feet above average terrain.
Broker: Blackburn & Co.

age terrain. Broker: Blackburn & Co.
WMER(AM) Westbrook and WJBO(FM) Portland, both Maine Sold by Chandler Broadcasting Inc. to WIBA -AM Inc. for

$2,750,000, comprising $1,750,000 cash
and remainder consulting agreement of
$100,000 per year for 10 years. Seller is
owned by John W. Bride and family, who
also own WMBA(AM) Ambridge, Pa. Bride
also has interest in WKSQ(FM) Ellsworth, Me.
Buyer is principally owned by Ellen R. Malcom and Peter H. Smyth, who have no other
broadcast interests. Malcom is Washington based investor. Smyth is former sales manager of WOR(AM) New York. WMER is on
1440 khz full time with 5 kw. WIBQ is on
97.9 mhz with 50 kw and antenna 500 feet
above average terrain. Broker: RaymondO'Grady Co. and Kozacko -Horton Co.

KECK(AM) -KHAT(FM) Lincoln, Neb.
Sold
by J.P. Enterprises to TM Communications
Inc. for approximately $1 million. Seller is
owned by Jim Treat and estate of Port Early
and family. It has no other broadcast interests. Buyer is publicly traded, Dallas -based
program distributor headed by Patrick
Shaughnessy, president. KECK is daytimer
on 1530 khz with 5 kw. KHAT is on 106.3
mhz with 2.9 kw and antenna 145 feet above
average terrain.

KYKZ(FM) Lake Charles, La. Sold by Radio
96 Inc. to Faver Broadcast Income Fund Ltd.
for $1.7 million. Seller is owned by J.D.
Osburn and Kenneth R. Reynolds, who also
own KYKS(FM) Lufkin, Tex., and WSLI(AM)WYNN(FM) Jackson, Miss. Buyer is owned by
Stanley O. Sackin, Ronald J. Verlander and
William O. Woodall. It is subsidiary of
Faver Broadcast Group, which owns six
AM's and two FM's. KYKZ is on 96.1 mhz
with 100 kw and antenna 427.5 feet above
average terrain.

WKWF(AM) -WAIL(FM) Key West, Fla. o Sold

by Long Communications to Family Group
Broadcasting for $975,000, comprising
$235,000 cash and remainder assumption of
note. Seller is owned by Russel H. Long,
who has no other broadcast interests. Buyer
is owned by Ian (Sandy) Wheeler. It owns
WFTX(TV) Cape Coral, Fla., WGBA(TV)
Green Bay, Wis., WLAx(TV) La Crosse,
Wis., WLKT(TV) (CP) Lexington, Ky., and has
interest in WQAC(TV) Fort Walton Beach, Fla.
WKwF is daytimer on 1600 khz with 500 w.
WAIL is on 95.5 mhz with 100 kw and antenna 300 feet above average terrain. Broker:
Chapman Associates.

WBBE(AM )-WRMA(FM) Georgetown, Ky.

Sold by Central Kentucky Broadcasters
Corp. to Audubon Broadcasting Co. for

Rebecca Lambert
has contracted to transfer

KDLB (FM) Tulsa (Henryetta), OK
for

$3,500,000°"
to

Gerock H. Swanson
of Swanson Broadcasting

s

QUIETLY BROKERING
TOP -100 MARKET RADIO STATIONS

Tom Gammon
Specializing in
Sunbelt radio stations

Dan Gammon
Concentrating in the
Northeast and Central
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Sold by Panda Enterprises Inc. to Ocean
State Broadcasting Ltd. Partnership for
$905,000, comprising $600,000 cash and
remainder in notes and assumptions. Seller
is owned by Arthur Stambler, Washington
communications lawyer, who also has interests in WZZO(FM) Bethlehem, Pa.; WVAI(AM)WUSQ(FM) Winchester, Va., and cable system
in Fremont, Calif. Buyer is owned by Bernard Barczak, William S. Cerny, George
Chopivsky and George Y. Wheeler. It also
owns WVPO(AM)- WSBG(FM) Stroudsburg, Pa.
Cerny and family also own WLBK(AM)WDEK(FM) DeKalb, Hl. WwON is on 1240
khz with kw day and 250 w night. WNEF is
on 106.3 mhz with 3 kw and antenna 215
feet above average terrain. Broker: The Holt
Corp.
WKYZ(FM) Salisbury, Md. Sold by Charles
J. Truitt, receiver, to HVS Partners /Salisbury
for $400,000. Seller is receiver for Radio
Salisbury Inc. and has no other broadcast
interests. Buyer is owned by Gisela B. Huberman, Abe J. Voron and Thomas Schattenfield. It owns WMNX(FM) Tallahassee,
Fla. Voron is senior VP of National Radio
Broadcasters Association. Schattenfield is
communications attorney with Washington
firm of Arent, Fox, Kintner & Plotkin.
WKYZ is on 105.5 mhz with 1.7 kw and
antenna 390 feet above average terrain.
KNHH(TV) (CP) Houma, La. Sold by GACO
Communications Corp. to MGM Inc. for
$300,000. Seller is owned by Communications Corp. of the South, which owns
WWIW(AM) New Orleans, La., and James
Gatewood, who owns WFCG(AM) Franklin ton, La. Buyer is nonprofit corporation
headed by Marvin E. Gorman, who also has
interest in KJAN(AM) Crowley, La. KNHH is
unbuilt independent on channel I1 with 316
kw visual, 31.6 kw aural and antenna 502
feet above average terrain.
WXTR(AM) La Plata, Md. Sold by The Dalton Group Inc. to Charles County Broadcasting Inc. for $290,000, comprising $50,000
cash and remainder note at 10% over five
years. Seller is principally owned by William Dalton. It also owns co- located wxTRFM. Buyer is owned by Michael T. Bums and
his wife, Dorothy. Burns is general manager
of WJWL(AM)-WSEA(FM) Georgetown, Del.
WxTU is on 1560 khz with 1 kw day and 250
w night. Broker: Blackburn & Co.
WHOU -AM-FM Houlton, Me. Sold by Penobscot Broadcasting Corp. to Peak Communications Inc. for $280,000, comprising
$190,000 cash and remainder note at 1%
above prime for seven years. Seller is owned
by James H. Goff, who also owns WPBC(FM)
Bangor, Me. Buyer is owned by Dale Tudor,
his mother, Celia, Mary MacLaughlin and
10 others. Tudor is president of A.J. Cole &
Son Trucking Co., Bangor, Me. MacLaughlin is local housewife. WHOU is on 1340 khz
with kw day and 250 w night. WHOU -FM is
on 100.9 mhz with 3 kw and antenna 300
feet above average terrain. Broker: New
England Media.
WBHY(AM) Mobile, Ala. Sold by First South
Broadcasting Corp. to Faulkner-Phillips Media Inc. for $250,000 plus assumption of
liabilities. Seller is owned by Michael T.
Gould, who has no other broadcast interests.
1

1

AMERICOM MEDIA BROKERS, INC.
Suite 1050
900 Seventeenth Street, N.W.
Washington, D.C. 20006
(202) 737-9000

WWON(AM) -WNEF(FM) Woonsocket, R.I.

Buyer is equally owned by James H. Faulkner and William Phillips. It recently purchased WLPR(FM) Mobile, Ala. ( "For the Record," Dec. 2). Faulkner was former owner

of Bay Minette, Ala. -based station group of

Fla. WBHY is daytimer on 840 khz with

three AM's and three FM's. Phillips was former owner of WJQY(AM) Chickasaw, Ala.,
and is applicant for new FM in Gulf Breeze,

kw.

NCTA willing to talk about

For other proposed and approved sales, see
"For the Record," page 123.

must carry, within limits

Mooney says cable will study proposals
from broadcasters, but only if they
protect cable's First Amendment rights;
he rules out any mandatory carriage
of vertical blanking interval services
speech before the Washington Metropolitan Cable Club last Wednesday (Dec.
11), National Cable Television Association
President Jim Mooney said the NCTA is
willing to consider new must -carry rules
proposed by broadcasters, but only if the
rules meet certain "basic tests." Such rules
would replace those outlawed last summer
by the federal appeals court in Washington in
the so- called Quincy- Turner case as a violation of the First Amendment rights of cable
operators and programers.
According to Mooney, for the NCTA to
consider any proposal "a realistic possibility," the broadcasters must support it with a
public -policy rationale
discussion of
how it is necessary to avoid harm to broadcasting and in the public interest -and a
constitutional rationale showing that "it
doesn't detract in a significant way from the
cable operator's status as a First Amendment
speaker."
The broadcasters must also concede that
cable systems should not be forced to carry
duplicative or little -watched network signals, Mooney said. "No legitimate must-carry rule can be founded on the notion that
every broadcaster must have carriage on all
cable systems that he desires to," he said.
And finally, Mooney said, broadcasters
must abandon any "lurking desires" to win
must -carry status for multichannel sound,
teletext or any other service transmitted during a television signal's vertical blanking interval.
The preconditions to serious negotiations,
spelled out at an NCTA board meeting a
month ago, are apparently proving difficult
for the broadcasters to meet. Broadcasters
have known about them for at least three
weeks through private discussions with
Mooney and through the trade press
(BROADCASTING, Nov 25), but, according
to Mooney, they have yet to come up with a
proposal in light of them. On the other hand,
he said, "Nobody's blinked and they haven't
walked away, which leads me to think that
there might be something there."
Even if the broadcasters meet the preconditions and hammer out new rules with Mooney, they have no guarantee the rules would
pass muster with the NCTA board. Such
NCTA must-carry hard -liners as Chairman
Ed Allen have some personal criteria. At a
Western Cable Show panel session, Allen
said he'll insist upon a "quid pro quo,"
something from the broadcasters that benefits cable. "I don't think it is sufficient to say,
'We will get off your backs, we will pull the
knife out ...we will stop beating you over

I

the head in Congress over the compulsory
license.' " Allen suggested one thing the
broadcasters could do: ally themselves with
cable in cable's effort to revamp the copyright laws.
The importance of the First Amendment
issue to cable operators has been emphasized
before. At the Western Cable Show panel on
must carry, Frank Lloyd, an attorney who
helped argue the Turner-Quincy case on behalf of Turner Broadcasting System, said the
decision could be used to eliminate a host of

In a

other cable regulations, everything from
franchise fees and leased- access requirements to the FCC's remaining signal -carnage rules.
Prior to the NCTA board meeting, a consortium of broadcasting organizations led by
the Television Operators Caucus, proposed
new must -carry rules that would have re-
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Media memorial. Walter H. and Phyllis J. Shorenstein have given $5- million endowment
to Harvard University for establishment of new Joan Shorenstein Barone Center on the
Press, Politics and Public Policy, named after their daughter who died last March of
cancer. Barone had worked for Washington Post, and as producer of CBS's Face the
Nation and The CBS Evening News with Dan Rather. Mission of new center will be to
"develop greater knowledge about the impact of the media on government and of public
policies on a free press," said university spokeswoman Nada Samuels.
O

GAB moving day. Georgia Association of Broadcasters is moving this week to new
offices in Atlanta area. New address for association as of Dec. 20 is 500 Sugar Mill
Road, Suite 240A, Atlanta 30338 and phone number is (404) 993 -2200.
O

England exit. Britain has decided to join United States in withdrawing from UNESCO.
Timothy Raison, overseas aid minister, announced Britain will withdraw at end of year, and
gave essentially same reasons U.S. had cited in leaving organization. He charged
agency had become politicized, is biased against West and spends exorbitantly on its
Paris headquarters. Britain gave notice of its intention to leave UNESCO year ago, at
time U.S. was leaving.
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$57,000,000
Senior Secured Debt
has been arranged for

River,

851 Lincoln Center
5401 W. Kennedy Blvd.
Tampa. FL 33609 813/877.8844

©roeticaGt rg

III

of

Horizon Communications Corp.
of Indiana

Jersey.

The undersigned represented
the borrower in the transaction.
This notice appears as a
matter d record only.

Amtech Cable of Indiana
Limited Partnership
has acquired
certain aesots

Clear T.V. Cable
Associates
Toms
New
of

Acquired

serving Carmel, Indiana.

e
UITY

COMMUNICATIONS
ASSOCIATES

The undersigned represented
the buyer in this transaction.
This notice appears as a
matter of record only.
851 I.mcoln Center
5401 W. Kennedy Blvd
Tampa. FL 33609 813/877-8844

9
COMMUNICATIONS
EQUITY
ASSOCIATES

quired cable systems with 13 or more channels to set aside 40% of their channels for the
carriage of all stations within a 50 -mile radi-

us. However, under the proposal, systems
would not have to carry any duplicative signals.

CATA's must -carry contract plan
The Community Antenna Television Association, convinced that broadcasters will be
unable to come up with new must-carry rules that adequately address the First
Amendment concerns of the courts and cable operators, has put its own proposal on
the table, one that relies on the voluntary cooperation of cable operators.
The proposal: Cable operators should voluntarily sign long -term contracts (perhaps covering the life of their cable franchise) to carry every local broadcast signal
they wish to carry, for a nominal amount, say $1 per year.
According to a memo from CATA President Steve Effros, the association recognizes that cable systems would not give the contractual guarantees to all broadcasters, but believes systems would extend them to most broadcasters. Left out in the
cold, the memo said, may be "duplicative and marginal stations."
All contracts, Effros also noted, "would, of course, be contingent on the continuation of the compulsory license."
"The benefits of such a plan should be obvious," the memo said. "The cable
industry would be exercising its editorial discretion and not in any way sanctioning
any proposal that would diminish that discretion. At the same time, we would be
guaranteeing the broadcasters that we really mean what we have been saying all
along about our intention to carry broadcast signals."
Effros urged members of the Television Operators Caucus that own both broadcast and cable properties to take the lead by becoming parties to local carriage
contracts. "By 'stepping up to the line' early, they would signify to both their broadcast and cable colleagues that they really are interested in solving a problem, not
just continuing a war," he said.
At the final session of the Western Cable Show, Robert Ross, general counsel,
Turner Broadcasting System, the cable programer whose suit helped lead the U.S.
Appeal Court in Washington to eliminate the must-carry rules last summer, endorsed
the CATA proposal. "You are probably going to carry them anyway," said Ross. "Go
ahead and give them that contract.... There is no abandonment of your First
Amendment principles. There is no rule. It's a market solution. see no downsides
and about 15 upsides to taking advantage of what CATA is talking about."
At the same session, Ed Allen, president of Western Communications and chairman of the National Cable Television Association, stopped just short of endorsing the
plan. "It's a novel and interesting proposal," he said. But, he said, he didn't like the
idea of long -term contracts. After signing a carriage contract with a cable system, he
said, a broadcaster could change its programing format to something the cable
subscribers "don't like" and the system would still be required to carry it.
John Sie, senior vice president, Tele- Communications Inc., the nation's largest
MSO, said he had not seen the CATA proposal, but, after it was described to him, he
gave it qualified support. "I see nothing intrinsically wrong with signing an agreement." Like Alien, however, Sie was concerned about locking TCI's systems into a
long -term agreement that does not allow for changes such as new ownership of the
station.
NCTA President Jim Mooney expressed skepticism about whether broadcasters
would be willing to sign such a contract. But, he said, "if the broadcasters like it, it's
fine by me."
I

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE"

H.B. La Rue, Media Broker
Radio

West Coast
44 Montgomery St.

434 -1 750

CATV

Appraisals

East Coast
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San Francisco, CA 94104
41 5

TV

500 East 77th St. #1909
New York, N.Y. 10021
212 288 -0737

Atlanta
6201 Powers Ferry Rd., #455
Atlanta, GA 30339
404 956 -0673 Hal Gore, V.P.
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The proposal, which was presented to
Mooney two months ago (BROADCASTING,
Oct. 28), failed to meet NCTA's threshold
test and was rejected. It lacked public -policy
and constitutional rationales as well as a
viewing standard, requiring systems to carry

stations regardless of their viewership.
The cable industry considers any form of
must carry an onerous regulatory burden and
an intrusion upon its First Amendment
rights. That the NCTA is willing to talk at all
about resurrecting the rules, Mooney said, is
a simple recognition of the political implications of not talking. To win the support of
Congress for some of NCTA's other legislative initiatives (in such areas as pole attachment, telephone competition, taxes and
copyright), Mooney said, NCTA must show
itself "to be sensitive to Congress's other
political concerns." (One of those concerns,
presumably, is placating broadcasters who
have been demanding must -carry relief.)
Broadcasters have been trying to keep cable operators at the table by threatening the
cable operators' compulsory copyright license, which facilitates the importation of
distant broadcast signals, in Congress and at
the FCC. Speaking at the Western Cable
Show, Preston Padden, president of the Association of Independent Television Stations, said the elimination of the must -carry
rules has thrown the relationship between
broadcasters and cable operators out of kilter. Cable operators may now charge broadcasters to carry their signals, he said, but,
because of the compulsory license, broadcasters cannot charge operators for signals
that operators want.
In an effort to bring things back in balance, the INTV proposed new rules at the
FCC that would condition cable systems'
use of the compulsory license on the systems' carrying all local broadcast signals.
The proposal, which is now the subject of a
rulemaking, has been favorably reviewed by
FCC Chairman Mark Fowler and FCC Commissioner Mimi Dawson.
In his speech last week, Mooney called
the proposal a `lawyer's trick" that is "fatally transparent as a constitutional matter."
Conditioning cable systems' continued use
of the compulsory license on local carriage,
he said, would be the same as conditioning
newspapers' second -class mailing privileges
on their accepting a "fairness requirement."
"What do you think the court would have
done with that?" Mooney asked. "Do you
think the court would have said, 'Oh, well,
that's all right....' Will the First Amendment ...roll over so easily? I don't think so."
At the Western Cable Show, Robert Ross,
general counsel, 'turner Broadcasting System, also said the INTV proposal was
flawed. "You can't do indirectly what you
can't do directly," he said. "It bypasses the
administrative procedures act, which requires the FCC as a condition of establishing
any rule to create a record of the need for the
rule and the problem the rule addresses," he
said, "and it bypasses the constitutional
teaching of the Quincy -Turner case that
where you are going to have an incidental
effect on speech you better make sure that
the rule is narrowly tailored and [that] you
have proved the existence of legitimate and
substantial government interest."
"What the INTV has done to get around

the constitutional issue is to make it an economic issue," said Allen. "They've given us
the choice of two impossibles." One is a
reinstatement of the old must -carry rules,
which the court said were unconstitutional;
the other is the requirement that cable systems acquire carriage rights from local stations even though the stations only have the
rights to the limited amount of local programing they produce.
In his speech, Mooney acknowledged that
the cable industry, buoyed by the the Turner Quincy decision, was taking a hard line with
broadcasters. But there is nothing "mysterious" about what cable wants. "All the cards
are on the table, face up, and all that remains
is for everybody dispassionately to read the
various hands."

tem passed only 45,700 and served only
11,500. Because of Tribune's troubles with
the county, Tribune has unilaterally halted
construction of the system.
Even though Jones is paying more than
$1,300 for each paying subscriber, high by
today's standards, Lombardi feels the price
is right. Most of the systems are capable of
passing more than 40 channels and in no
immediate need of rebuilding, he said.
What's more, some of the systems, most notably the one serving Tampa, Fla., which is
in the final stages of construction, have considerable growth potential. "We look at this
as having a lot of oil in the ground," he said.
Another mitigating factor is that five of
the nine systems are relatively close to exist-

ing Jones systems, allowing Jones to benefit
from the management economies of "clus-

tering."
Jones will probably go to closing next
spring with money borrowed from commercial banks, Lombardi said. After the closing,
he said, it will decide how it wants to finance
the buy and has several options. Among
them: limited partnerships, debt or debt-andequity offerings and joint ventures.
In addition to the Tampa system, the Tribune systems acquired by Jones include
those serving Lakewood and Palmdale -Lancaster, both California; Albuquerque, N.M.;
Houghton, Mich.; Glencoe and Owatonna,
both Minnesota; Milwaukie, Ore., and Alexandria, Va.
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Jones acquires
nine Tribune
cable systems

Hl

As compiled by BROADCASTING, Dec. 4
through Dec. 11, and based on filings, authorizations and other FCC actions.

Sale will help finance KTLA
purchase and add substantially
to subscriber count of buyer

Abbreviations: AFC -Antenna For Communications.
Administrative Law Judge. alt. -alternate. ann.announced. ant.-antenna. aur.-aural. aux.-auxiliary.
CH- critical hours. CP-construction permit. D -day.
DA -directional antenna. Doc- Docket. ERP -effective
radiated power. HAAT- height above average terrain.
khz-kilohertz. kw- kilowatts.
meters. MEOCmaximum expected operation value. mhz-megahertz.
MP-modification permit. night. PSA-presunrise service authority. RCL- remote control location. S- A -Scientific Atlanta. SH- specified hours. SL -studio location.
TL -transmitter iocation. trans.- transmitter. TPO -transmitterpower output.
unlimited hours. vis.-visual.

watts. *-noncommercial.

Ownership Changes

AU-

Jones Intercable has struck a deal to acquire
nine of Tribune Co.'s 15 cable systems for

$237.5 million. The nine systems serve
some 170,000 homes.
The deal, which is expected to be consummated next March or April, would increase the number of homes on Jones's basic- subscriber rolls from 580,000 to
750,000, lifting it from the 16th-largest to
the 12th -largest MSO on BROADCASTING'S
list of the top -50 MSO's.
Patrick Lombardi, a member of Jones's
board of directors who was involved in negotiating the agreement, said Jones was
pleased to acquire "this many good markets"
at the price it did.
For Tribune, the Jones sale was one of two
big deals it announced last week. The other
was the sale of its Los Angeles Daily News to
media and real- estate mogul Jack Kent
Cooke for $176 million.
According to Joseph Hays, a Tribune vice
president, Tribune plans to use the proceeds
from the two sales to reduce the debt Tribune
will be taking on later this month when it
closes on its purchase of KTLA(TV) Los Angeles for a record $510 million.
Hays confirmed that Tribune is negotiating to sell four of its six remaining cable
properties to Doug Dittrick, who operated
Tribune's systems as president of Tribune
Cable Communications. The four systems
Fredonia, Glens Falls and Oneida, all New
York, and Jackson, Tenn. -are the same
ones Tribune bought from Dittrick in 1981,
Hays said.
Tribune is trying to sell its two remaining
systems, serving Montgomery county and
Gaithersburg, both Maryland, to other parties which Hays refused to identify. The
Montgomery county system may be a tough
sell. The county government has initiated
proceeding to revoke Tribune's franchise, alleging default of the franchise agreement.
The franchise comprises more than 220,000
homes, but, as of June 30, the Tribune sys-

-
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Applications
WBHY(AM) Mobile, Ala. (formerly WWAX(AM))
(840 khz; I kw-D)--Seeks assignment of license from First
South Broadcasting Corp. to Faulkner-Phillips Media Inc.
for $250,000 plus assumption of liabilities. Seller is owned
by Michael T. Gould, who has no other broadcast interests.
Buyer is equally owned by James H. Faulkner and William
Phillips. It recently purchased WLPR(FM) Mobile, Ala.
Faulkner is former owner of Bay Minette, Ala. -based station

Put these two men
to work for you.
Together over the past 14 years, Phil Thoben and Bill Van Huss
have found unique ways to secure broadcast and cable properties and financing for their clients.
Now they've formed Thoben -Van Huss & Associates, an
investment banking/brokerage firm for the broadcast and cable
industry.
They have the experience, the street smarts and the right
business contacts you need.
Call them at (317) 636.1016.

THOBEN
Thoben -Van Huss & Associates, Inc.
One Yrginia Avenue, Suite 400
Indianapolis, IN 46204
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VaNHuss
Communications Consultants

group of three AM's and three FM's, which have been sold.
One assignee, Faulkner University, is headed by Faulkner,
chairman, and owns WBCA(AM) -WWSM(FM) Bay Min ette, Ala., and WGAA(AM) Cedartown, Ga. Phillips is
former owner of WJQY(AM) Chickasaw, Ala., and is app.
for new FM in Gulf Breeze, Fla. Filed Nov. 27.

KOLD-TV 'Meson, Ariz.; KTVY(TV) Oklahoma City,
WALA -TV Mobile, Ala. (KOLD: ch. 13; CBS; ERP
vis. 107 kw; aur. 15.6 kw; HAAT: 3,610 ft.; ant/ height
above ground: 201.8 ft.; KTVY: ch. 9; CBS; ERP vis. 97.7
kw; aur. 19.5 kw; HAAT: 1,540 ft.; ant. height above
ground: 1,602 ft.; WALA-TV: ch. 10; ERP vis. 316 kw; aur.
47 kw; HAAT: 1,246 ft. ant. height above ground: 1,200
ft.) -Seeks assignment of license from Universal Communications to Knight-Ridder Broadcasting Inc. for $160 million
cash. Seller is subsidiary of The Evening News Association,
publicly traded Detroit -based publisher and station group of
one AM, one FM and five TV's. Broadcast division is headed by Peter Kizer. Sales are spinoffs precipitated by sale of
ENA assets to Gannet Co. Buyer is publicly held, Miami based publisher and station group of five TV's headed by
Alvah H. Chapman. Filed Dec. 3.
and

KLLB(AM)- KRQK(FM) Lompoc, Calif. (AM:

1410

khz; 500 w -D; FM: 100.9 mhz; 510 w; HAAT: 800 ft.) --Seeks assignment of license from Sunshine Wireless Co. to
Crystal Broadcasting Inc. for 51.750,000, comprising
5583,275 cash and remainder note at 10% over seven years.
Seller is principally owned by Andrew Reimer and Donald
Berlanti. It also has interest in WQAM(AM) Miami and
WKQS(FM) Boca Raton, both Florida. Buyer is principally
owned by Harry J. Benton and family. It also owns KUIC(AM) Vacaville. Calif. Filed Nov. 29.

KCRN -FM Santa Rosa. Calif. (CP)-Seeks assignment
of license from American Media Education Network to Family Stations Inc. for 56.000. Seller is nonprofit corporation
headed by W.L. (Bud) Pryor. It has no other broadcast interests. Buyer is Oakland, Calif. -based nonprofit station group
headed by Harold Camping. Filed Nov. 26.

KKFM(FM) Colorado Springs (96.5 mhz; 23 kw;
HAAT. 2,300 ft.) --Seeks assignment of license from Ski-Hi
Inc. to Citadel Associates Ltd. Partnership for $2.5 million.
Seller is principally owned by Leon Lowenthal. Buyer is
equally owned by Lawrence W. Wilson and Fritz Beesemeyer. It owns KAIR(AM) -KJYK(FM) 'Meson, Ariz. Filed
Nov. 25.

KBFD(TV) [CP] Honolulu (ch. 32; ERP vis. 146 kw;
kw; HAAT: 4 ft.; ant. height above ground: 500

aur. 14.6

ft.)- -Seeks

transfer of control of The Allen Broadcasting
Group from Leroy Robert Allen to Kea Sung Chung and
family for $35,000. Seller has no other broadcast interests.
Buyer has no other broadcast interests. Filed Nov. 27.

KKUA(AM)- KQMQ -FM Honolulu (AM: 690 khz; 10
kw -U; FM: 93.1 mhz; 54 kw; HAAT: I l9 ft.) --Seeks assignment of license from Aloha Broadcasting Co. to North Park
Media for $1.9 million. Seller is principally owned by Barbara Dalderis and Pat Carman, who have no other broadcast
interests. Buyer is principally owned by James Ellis and J.
Marvin Walrad (professional name Jack Kelly). It also owns
KNMQ(FM) Santa Fe, N.M. Filed Dec. 3.
KNHH(TV) [CPI Houma, La. (ch. 11, ERP vis. 316 kw;
ft.; ant. height above ground: 500
ft.) -Seeks assignment of license from GACO Communications Corp. to MGM Inc. for $300,000. Seller is owned by
Communications Corp. of the South, which owns
WWIW(AM) New Orleans and James Gatewood, who owns
WFCG(AM) Franklinton, La. Buyer is nonprofit corporaaur. 31.6 kw; HAAT. 502

tion headed by Marvin E. Gorman, who also has interest in

KJAN(AM) Crowley, La. Filed Nov. 27.
KYKS(FM) Lake Charles, La. (96.1 mhz; 100 kw ;
HAAT: 427.5 ft.) -Seeks assignment of license from Radio
96 Inc. to Faver Broadcast Income Fund Ltd. I for $1.7
million. Seller is owned by J.D. Osbum and Kenneth R.
Reynolds, who also own KYKS(FM) Lufkin, Tex. and
WSLI(AM)-WYNN(FM) Jackson, Miss. Buyer is owned by
Stanley O. Sackin, Ronald J. Verlander and William O.
Woodall. It is subsidiary of Paver Broadcast Group, which
owns six AM's and two FM's. Filed Nov 22.
WMER(AM) Westbrook and WJBQ(FM) Portland, both
Maine (AM: 1440 khz; 5 kw -U; FM: 97.9 mhz; 50 kw;
HAAT: 500 ft.) -Seeks assignment of license from Chandler
Broadcasting Inc. to WJBA -AM Inc. for $2,750,000, comprising $1,750,000 cash and remainder consulting agreement of $100,000 per year for ten years. Seller is owned by
John W. Bride, and family. who also own WMBA(AM)
Ambridge, Pa. Bride also has interest in WKSQ(FM) Ellsworth, Me. Buyer is principally owned by Ellen R. Malcom
and Peter H. Smyth, who have no other broadcast interests.
Malcom is Washington, D.C. -based investor. Smyth is former sales manager of WOR(AM) New York. Filed Nov. 27.

WXTR(AM) La Plata, Md. (1560 khz; I kw -D; 250 wN)-Seeks assignment of license from The Dalton Group
Inc. to Charles County Broadcasting Inc. for $290.000,
comprising $50,000 cash, and remainder note at 10% over 5
years. Seller is principally owned by William Dalton. It also
owns colocated WXTR -FM. Buyer is owned by Michael T.
Bums and his wife, Dorothy. Burns is general manager of
WJWL(AM)-WSEA(FM) Georgetown, Del. Filed Dec. 2.
WKYZ(FM) Salisbury, Md. (105.5 mhz; 1.7 kw; HAAT:
390 ft.)- -Seeks assignment of license from Charles J. Truitt,
receiver to HVS Partners/Salisbury for $400,000. Seller is
receiver for Radio Salisbury Inc. and has no other broadcast
interests. Buyer is owned by Gisela B. Huberman, Abe J.
Voron and Thomas Schattenfield. It owns WMNX(FM) Tallahassee, Fla. Voron is senior VP at National Radio Broadcasters Association. Schattenfield is communications attorney with Washington firm of Arent, Fox, Kintner & Plotkin.
Filed Nov. 25.

KBXM(AM) Kennett, Mo. (1540 khz; kw -D)-Seeks
transfer of control of KBXM Inc. from Chancie Larhew
Pylant (49.9% before; none after) and Wanda Young Venters
(10% before; none after) to Gary Wilcoxson (10% before;
24.9% after), R. Townsend Sparks (10% before; 24.9 after),
Wilocoxson's brother, Glenn (none before; 24.9% after),
Pylant's wife, Sara (.1% before; .4% after) and Keith Mitchell (none before; 24.9 after) for payment of $25,267.12 to
Pylant and $7,508.22 to Writers. Neither seller nor buyer
have other broadcast interests. Filed Dec. 3.

worth.

KOAW(AM) Ruidoso Downs, N.M. (1490 khz; I kw -D;
250 w -N)- -Seeks assignment of license from Station
KOAW to James Schilling for $215,000, comprising
$85,000 cash and remainder note. Seller is owned by Dan A.
Corn, who has no other broadcast interests. Buyer owns
KULM -FM Columbus, Tex. Filed Nov. 29.
WLFR -AM -FM Dundee, N.Y. (AM: 1570 khz; 5 kw -D;
FM: 95.9 mhz; 600 kw; HAAT: 600 ft.)-Seeks transfer of
control of Finger Lakes Radio Inc. from John C. Clancey
(49%) and Donald L. Stork (51 %) to Brian Clark Printing
Co. for $391,300, comprising $110,000cash and remainder
note at 10% over IS years. Sellers own WSPQ(AM) [CP]
Springville, WSCM(AM) and WITU(FM) [CP] Cobleskill,
both N.Y. Buyer is owned by Brian J. Clark, who has no
other broadcast interests. It owns group of shopper newspapers in New York. Filed Nov. 29.

WDUR(AM)- WFXC(FM) Durham, N.C. (AM: 1490
I kw -D; 250 w -N; FM: 107.1 mhz; 3 kw; HAAT: 295
ft.) -Seeks assignment of license from Airways Inc. to
Great American Media Inc. for $2.8 million, comprising SI
million cash, $200.000 noncompete agreement and remainkhz;

der note at 10% over 15 years. Seller is owned by Richard F.
Glover and his son, Richard G. Glover. Younger Glover's
wife, Julia, owns WCCR(AM) Urbana, Ill. Buyer is owned
by Donald W. Curtis (65 %) and Thomas H. Campbell
(35 %). Campbell, with his father, A. Hartwell Campbell,
owns WGAI(AM)- WWOK(FM) Elizabeth City, N.C. His
brother, L. Vann Campbell, owns WGTM(AM) Wilson,
N.C. Curtis's wife, Barbara, owns WTAB(AM)WKSM(FM) Tabor City, N.C. Filed Nov. 27.

WBLA(AM) Elizabethtown, N.C. (1440 khz; 5 kwD) -Seeks assignment of license from Bladen Broadcasting
Corp. to Rim Broadcasting Inc. for $250,000, comprising
$70,000 cash and remainder assumption of note. Seller is
principally owned by Lyn Shaw. It has no other broadcast
interests. Buyer is owned by Johnnie W. Bateman. who has
no other broadcast interests. Filed Nov. 27.

1

KHHC(FM) Seligman, Mo. (95.3 mhz)- -Seeks assignment of CP from Hopkins, Hall and Associates Inc. to Elvis
Lee Moody for $5,000. Sellers have no other broadcast
interests. Buyer owns KJEM(AM) Bentonville, Ark. Filed
Nov. 25.
KHGI -TV Kearney, KWNB -TV Hayes Center and
KSNB -TV Superior, all Nebraska (KHGI -TV: ch. 13; ERP
vis. 316 kw; aur. 31.6 kw; HAAT: 1,110 ft.; ant. height
above ground: 1,163 ft; KWNB-TV: [satellite] ch. 6; ERP
vis. 100 kw; aur. 11.2 kw; HAAT 737 ft. ant. height above
ground: 586 ft.; KSNB -TV: [satellite] ch. 4; ERP vis. 100
kw; aur. 12.6 kw; HAAT: 1,131 ft.; ant. height above
ground: 1,086 ft.)-Seeks assignment of license from Amaturo Group Inc. to Gordon Broadcasting for $10 million,
comprising $6.5 million cash and remainder note. Seller is
Fort Lauderdale, Fla. -based station group of three FM's and
four TV's, headed by Joseph C. Amaturo. Buyer is owned

Howtotellwhata
s WtlOnrs

by Roben D. Gordon, who has no other broadcast interests.
Gordon is former general manager of WCPO -TV and
WLWT(TV), both Cincinnati, and former president, Western Broadcasting, Missoula, Mont. Filed Nov. 27.

eaonocrs *eaorccas

DANIELS

at (303) 321 -7550.
2930 East Third Avenue. Denver, CO 80206
Call Bruce Cranston

WFMA(FM) Rocky Mount. N.C. (100.7 mhz; 100 kw:
HAAT: 440 ft.)-Seeks assignment of license from Eastern
Carolina Electronics Inc. to Capitol Broadcasting Corp. for
$4 million cash. Seller is owned by Melvin J. Warner. It also
owns colocated WCEC(AM). Buyer is Mobile, Ala. -based
station group of three AMs and four FM's, principally owned
by Kenneth S. Johnson. Filed Nov. 29.
New TV Wilson, N.C. (CP)- -Seeks assignment of license from Wilson Telecasters Ltd. to Channel 30 Telecasters Ltd. Partnership for no more than $100,000. Seller is
owned by Benjamin T. Perry and Robinson O. Everett and
his mother, Kathrine. Everetts own WGGT(TV) Greensboro, WJKA(TV) Wilmington and WFCT(TV) Fayetteville,
all North Carolina. Perry is app. for two new TV's. Buyer is
owned by Everett's (90%) and Wilson Telecasters (10 %).
Filed Dec. 2.

WLCH -TV [CP] Mansfield, Ohio (ch. 68; ERP vis.
1.000 kw; aur. 100 kw; HAAT: 1,327 ft.; ant. height above
ground: 1,200 ft.) -Seeks assignment of license from Eagle
Broadcasting Inc. to Channel 68 Corp. for $112,011.45.
Seller is owned by Joseph Schultz, Richard Leidy and Bill
Clinger. Buyer is owned by Elizabeth Matesic (25 %) and
Stephen L. Walker (75 %). It has no other broadcast interests.
Filed Dec. 2.

WHTM -TV Harrisburg, Pa.; WETM -TV Elmira and
WSTM -TV Syracuse, both New York (WHTM: ch. 27; independent; ERP vis. 1,000 kw; aur. 100 kw; HAM': 1,120
ft.; ant. height above ground: 609 ft.; WETM: ch. 18; ERP
vis. 113 kw; aur. 22.4 kw; HAAT: 1,220 ft.; ant. height
above ground: WSTM: ch. 3; NBC: ERP vis. 100 kw; aur.
20 kw; HAAT: 1,000 ft. ant. height above ground: 594 ft.)Seeks transfer of control of licensees from Times Mirror Co.
to Smith Broadcasting Group for $79 million. Seller is publicly traded, Greenwich, Conn. -based publisher, cable
MSO, and station group of seven TV's. Buyer of WHTM is
owned by Smith Broadcasting Group Inc. (47.2 %), William
S. Reyner (24.8), George D. Lilly (8 %) and station management (20 %, to be announced). Reyner is communications
attorney with Washington law firm of Hogan & Hartson.

Lilly owns KTTQ(TV) Billings, KRTV(TV) Great Falls,
KXLF(TV) Butte and KPAX(TV) Missoula, all Montana,
and WKFT-TV Fayettevillle, N.C. Buyer of WSTM is
BK &K Inc., which is equally owned by Lilly, David Zamichow and Richard B. Annfineld. Armfield has interest in
WKFFTV and is station's general sales manager. Zamichow
is general manager of WMUR -TV Manchester, N.H. Buyer
of WETM is owned by Smith Broadcasting Group (80 %)
and Reyner (20%). SBG is owned by Robert N. Smith, who
has interest in WCTI -TV New Bem, N.C. and with Reyner,
owns recent purchaser of WOPC(TV) Altoona, Pa. and
WTHX(TV) [CP] Johnstown, Pa. Filed Nov. 27.

WJOZ(AM)'I)oy,
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Pa.

(1310 khz; 500 w -D) -Seeks as-

signment of license from Joel Clawson to WJOZ Inc. for
$175,000. Seller is also app. for new AM in Trumansburg,
N.Y. Buyer is owned by Leonard I. Ackerman (80 %), Jarvis
Collins (5 %) and Lorraine Bates, and her husband, David
(15 %). They also own WECQ(FM) Geneva, N.Y. and
WMLB(AM) West Hanford, Ct., and recently purchased
WKAD(FM) Canton, Pa. and WLIS(AM) Old Saybrook,
Ct. ( "Changing Hands," Nov. 25). Filed Nov. 22.

WWON(AM)- WNEF(FM) Woonsocket,

Summary of broadcasting

WQXJ(AM) [formerly WGSW(AM)] Greenwood. S.C.
(1350 khz; kw- D)- -Seeks assignment of license from Radio Greenwood Inc. to E.M. Associates Inc. for $170,000
note over ten years with monthly payments of 51,900. Seller
is owned by Alan H. Woodall. who also owns WSLE(AM)
Bremen, Ga. Buyer is principally owned by Gilbert D. Evans, with W. Robert Molden and Gary M. Minegar. It has no
other broadcast interests. Evans is news director at
WCRS(AM) Greenwood. Molden is Greenwood businessman. Minegar is pastor in church in Greenwood. Filed Dec.

Farragut, Tenn. -Faragut AM Ltd. seeks 670 khz; 500
w -D. Address: 3728 Creekland Ct., Nashville 37219. Principal is owned by Ronald House, (25% gen. partner), David
Goff (50% lim. partner) and Harry C. Powell (25% lim.
partner). Goff has interest in WPMJ(TV) Owensboro, Ky.
Powell has interest in two LPTV's in Florida, and is app. for
new TV's in Milwaukee and Urbana, Ill., and 16 LPTV's.
Filed Dec. 2.

as of September 30, 1985

R.I. (AM:
kw; HAAT:

1240 khz; kw -D; 250 w -N; FM: 106.3 mhz; 3
215 ft.) -Seeks assignment of license from Panda Enterprises Inc. to Ocean State Broadcasting Ltd. Partnership for
$600,000. Seller is owned by Arthur Stambler, who also has
interest in WWZO(FM) Bethlehem. Pa., and WVAI(AM)WUSQ(FM) Winchester, Va., and cable system in Fremont,
Calif. Buyer is owned by Bernard Barczak, William S.
Cerny, George Chopivsky and George Y. Wheeler. It also
owns W VPO(AM)- WSBG(FM) Stroudsburg, Pa. Cerny and
family also own WLBK(AM)-WDEK(FM) DeKalb, Ill.
Filed Nov. 26.
1

Owego, N.Y. -Owego Broadcasters seeks 1040 khz; 10
kw -D; 250 w -N. Address: Box 2233, Citrus Heights, Calif.
Principal is owned by Donald P. Hams, who is also app. for
new AM in Rosamond, Calif. Filed Dec. 2.

On Air

Service

CP's Total

FM

Commercial AM

4.799

170

4,969

Commercial FM

3,839

418

4.257

1,211

173

1.384

9,849
789

761

10,610

444

1,233

Educational FM
Total Radio
FM translators

Commercial VHF TV
Commercial UHF TV

541

23

564

379

222

601

Educational VHF TV

113

3

116

Mobile, Ala. -Life Church of Mobile Inc. seeks 88,5
mhz; 28 kw; HAAT: 250.9 ft. Address: 8701 Zeigler Blvd..
36608. Principal is equally owned by Dick Braswell, John S.
Heritage and Violet S. Deas. It has no other broadcast interests. Filed Nov. 19.

Facilities Changes

1

186

25

211

1,219

273

1.492

VHF LPTV

224

74

298

UHF LPTV

130

136

266

354

210

564

Tendered

VHF translators

2.869

186

3,055

power to

UHF translators

1,921

295

2,216

WONQ (1140 khz) Orlando, Fla. -Seeks mod. of CP to
increase power to 5 kw. App. Dec. 9.

ITFS

250

114

364

Low -power auxiliary

824

0

824

WBLC (1360 khz) Lenoir City, Tenn. -Seeks CP to
change freq. to 670 khz. App. Dec. 9.

7.635

Educational UHF TV
Total TV

Total LPTV

3.

WBRY(AM) Woodbury, Tenn. (1540 khz; 500 w -D) Seeks assignment of license from SunGroup Broadcasting of
Knoxville Inc. to DaSan Communications Corp. for
S110,000 cash, Seller is subsidiary of SunGroup Inc., Nashville -based station group of two AM's and three FM's principally owned by Frank A. Woods. president and CEO and
John W. Biddinger. Woods has interest in WTBP(AM) Parsons, Tenn. Biddinger has interest in KESY-AM-FM Omaha. Buyer is owned by David P. Bunge with his wife, Sandra
Lee. It has no other broadcast interests. Filed Dec. 2.

KTON(AM)- KTQN(FM) Belton, Tex. (AM: 940 khz;
kw -D; 106.3 mhz; 3 kw; HAAT: 490 ft.)-Seeks assignment
of license from Center City Communications Inc. to Heart of
1

lbxas Communications Ltd. for S2,630,000 cash. Seller is
owned by Ken C. Williams and Garlyn O. Shelton. who
have no other broadcast interests. Buyer is owned by Joe
Abernathy (10% gen. partner), Wayne Dayton (12 %) and
Gary Rogers (8 %). It also owns KERV(AM) -KVRL -FM
Kerrville, Tex. Filed Dec. 5.

KBUS(FM) Paris, Tex. ( -Seeks transfer of control of
Lamar County Broadcasting Inc. from Jacklyn Merchant
(82 %) to Marcia Eller and her husband, Ray, for approx.
$10,000. Seller has no other broadcast interests. Buyers
originally owned 18% of station. Filed Dec. 3.

WKBH(AM)Holmen, Wis. (1570 khz; I kw -D) -Saks
assignment of license from Big River Broadcasting Co. to
Riverview Communications Inc. for $159,746, comprising
$38.982 cash and remainder note at 10% over IO years,
payments beginning one year after closing. Seller is owned
by Verdel Lonnquist, who has no other broadcast interests.
Buyer is owned by Joseph P. Roskos (40%), Patrick Delaney
(40 %) and Michael W. Schmitz (20 %). It owns WKDL(FM)
Trempeleau, Wis. Delaney, with his wife, Joanne, owns
WTIM(AM)- WT1Y(FM) Taylorville, Ill. Schmitz has interest in WSBW(FM) Sturgeon Bay, Wis. Filed Dec. 3.

7,430

205

6

0

6

Experimental TV

3

5

8

12,338

53

12.391

2.836

166

3.002

Remote pickup
Aural STL 8 intercity relay

AM's

WINY (1350 khz) Putnam, Conn. -Seeks CP to change

UHF translator/boosters

TV auxiliaries

Applications

Includes off-air licenses.

5

kw. App. Dec. 9.

Accepted

KBLA (840 khz) Ball, La.-Seeks MP to change TL.
App. Dec. 6.
WYST (1010 khz) Baltimore-Seeks CP to change TL.
App. Dec. 6.
KMJJ (1140 khz) Las Vegas-Seeks mod. of lic. to move
SL to 3510 West Hacienda St., Clark county, Nev. App. Dec.

November 26, 1985

Chase Broadcasting Company, Inc.
has acquired

WSTC(AM) & WYRS(FM)
Stamford, Connecticut
from

Radio Stamford, Inc.
for

New Stations
Applications
AM's

$4,000,000
The undersigned initiated this transaction,
assisted in the negotiations
and acted as advisor to Radio Stamford, Inc.

lempleton, Calif. -William A. Zawila seeks 1060 khz:
kw -D. Address: 12550 Brookhurst St., Garden Grove,
Calif. 92640. Principal owns KOLI(AM) Coalinga. Calif..
KWSA(AM) West Klamath, Ore., and is app. for new FM in
San Joaquin. Calif. Filed Dec. 2.

Media Brokerage & Consulting

Gladstone, Mo.- Michael Glinter seeks 890 khz: 1.5
kw-D. Address: 1711 Appletree Lane, Fon Mill, S.C.
29715. Principal has interest in WQCC(AM) Charlotte,
N.C. and recently purchased WIDD(AM) Elizabethtown,
N.C. Filed Dec. 2.

330 Emery Drive East
Stamford, Connecticut 06902
203 327 -2800

I

Richard A. Foreman Associates

Smithville, Mo. -Spann Communications seeks 890
khz: I kw -D. Address: 5525 S. State St.. Chicago 60621.
Principal is owned by Pervis Spann, who also owns
W VON(AM) Cicero, Ill., and WXSS(AM) Memphis and is
app. for new AM in Sandy Springs. Ga. Filed Dec. 2.
Broadcasting Dec 16 1985
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6.

WRGE (750 khz) Olyphant, Pa.--weeks CP to change
power to 0.4 kw. App. Dec. 6.
WLVS (1430 khz) Germantown, Tenn. -- -Seeks mod. of
lic. to operate by remote control from main SL. App. Dec. 6.

KBUG (1320 khz) Salt Lake City-Seeks mod. of lic. to
move SL to Bearcat Drive, South Salt Lake, Utah. App.
Dec. 6.

FM's
Accepted

KPRN (89.5

mhz) Grand Junction, Colo. -Seeks mod.

of CP to change TL. App. Dec. 9.
KITR (101.7 mhz) Creston, lowa-Seeks CP to change
ERP to 1.9 kw; change HAAT to 393.93 ft., and change TL.

KYYS (102.1 mhz) Kansas City, Mo. -Seeks CP to
change ERP to 52 kw. App. Dec. 5.
WSBH (95.3 mhz) Southampton, N.Y. ---seeks mod. of
lic. to install new transmission sys. App. Dec. 3.
WCCR (92.7 mhz) Clarion, Pa.-- -Seeks CP to change
HAAT to 279 ft. App. Dec. 5.

TL

KJJO (104.1 mhz) St. Louis Park, Minn. -- -seeks CP to
change HAAT to 1,188.02 ft. App. Dec. 5.

AM's

KSAQ (96.1 mhz) San Antonio, Tex. -Seeks CP to
change TL and change HAAT to 1,635 ft. App. Dec. 9.

changes in ant. sys. Action Dec. 2.

KCPX -FM (98.7 mhz) Salt Lake City-Seeks mod. of lic.
to move SL to 300 West Street, South Salt Lake, Utah. App.

to change

Dec. 9.

make changes in ant. sys. Action

TV'S

KQSA (1260 khz) San Angelo, Tex.-Granted app. to
make changes in ant. sys. Action Nov. 27.

Accepted

AERONAUTICAL CONSULTANTS

STuD5s

FAA NEGOTIATIONS

JOHN CHEVALIER. JR.

AVIATION SYSTEMS, INC.
28441 RiGNRwDGE RD STE 201
ROLLING HILLS ESTATES CA 90274
1213) 377.3449

KXTC (790 khz) Clovis, Calif.--- Granted app. to make

KELM (1100 khz) Madison Lake, Minn.-Granted app.
TL. Action Nov. 27.
WINI (1420 khz) Muryhysboro, 111.-GGranted app. to

ERP to vis. 4,136 kw, aur. 414 kw; change HAM' to 1,235
ft.; replace ant., and change TL. App. Dec. 6.

KAWA (105.9 mhz) Kingman, Ariz.-Granted app. to
change TL; change ERP to 12.6 kw, and change HAAT to
3,678 ft. Action Nov. 26.

KUTE (101.9 mhz) Glendale, Calif.- Dismissed app. to
move SL to 5858 Sunset Boulevard, Los Angeles. Action
Dec. 3.
FCC ON -LINE DATABASE

il8l8workl®
Allocation/Terrain Studies

AM
FM
TV
LPTV
ITFS
4827 Rugby Ave.. Suite 200
MD
Bethesda,
20814

(301) 652-8822

1-800-368-5754

WOVV (95.5 mhz) Fort Pierce, Fla.- Dismissed app. to
change ERP to 100 kw; change HAAT to 982.69 ft., and
change TL. Action Nov. 27.

Ill.-

WCSJ -FM (104.7 mhz) Morris,
Granted app. to
change ERP to 40 kw and change HAAT to 184.01 ft. Action
Nov. 27.

WBKR (92.5 mhz) Owensboro, Ky.- Dismissed app. to
change TL; change ERP to 91.4 kw, and change HAAT to
1,049 ft. Action Nov. 27.

13.....u,
(mugs .

,eu..,.,.en

systems Ltd.

n,e

s..,..,,
..,,..,........ Gana

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base /Allocation Studies
Terrain Profiles
A Div. of Maffei, Larson Johnson, Inc.
(703) 841-0282

mhz) Ann Arbor. Mich. -Dismissed

app. to change ERP to .2 kw; change HAAT to 176 ft., and
replace ant., transmitter and transmission line. Action Nov
27.

Complete Listing Of:

c...me

2.

KKLV (104.1 mhz) Anchorage-Granted app. to change
ERP to 55 kw. Action Nov. 26.

WCBN-FM (88.3

301-731-5677

Ike.

FM's

WNYB -TV (ch. 49) Buffalo, N.Y. -Seeks MP to change

Services
TOWER LOCATION HEiONT

Actions

KDLZ (107.5 mhz) Fort Worth-Seeks CP to change TL;
change ERP to 26.3 kw, change HAAT to 1,577.7 ft. App.
Dec. 9.

App. Dec. 5.

KLZS (97.9 mhz) Wichita, Kan. -Seeks CP to change
and change HAAT to 1,036.48 ft. App. Dec. 9.

WGGF (ch. 55) Lebanon, Pa. -Seeks MP to change ERP
to vis. 2,890 kw, aur. 289 kw; change HAAT to 1,502.24 ft.,
and change TL. App. Dec. 5.

CALL LETTERS
Can Letter Systems
P. 0. Box 13789
Jackson. MS 39236 -3789
(601) 961 -3222

WTGY (94.3 mhz) Charleston, Miss.-Dismissed app. to
change TL and change HAAT to 328 ft. Action Nov. 27.
KSD -FM (93.7 mhz) St. Louis-Granted app. to change
HAAT to 984.98 ft. Action Nov. 26.

KMJM (107.7 mhz) St. Louis-Dismissed app. to change
TL and change HAAT to 1,008.6 ft. Action Nov. 27.
KHFM (96.3 mhz) Albuquerque, N.M.-GGranted app. to

HORIZON INTERNATIONAL

change ERP to 20.236 kw. Action Nov. 27.

BrMdun ImDIEmmntion Engineering
anal E video FecNry D..gn. m.wYnon

WPYX (106.5 mhz) Albany, N.Y. -Granted app. to
change ERP to 15.3 kw. Action Nov. 27.

Systems E.Mwndn.

A

Critiques

Em.rp.ncy S.nk. a Support
Ay.. Suu. I. Ph... AZ 85040

3837 E. WIse

602 -437 -3800

WVIN -FM (98.3 mhz) Bath, N.Y. -Granted app. to
change ERP to 2.75 kw; change HAAT to 342
changes in ant. sys. Action Nov. 27.

ft., and make

WSFL -FM (106.5 mhz) New Bern, N.C. --- Granted app.
TL and change HAAT to 915.12 ft. Action Nov.

to change
26.
The Most Complete. Curent List Wan Ka.

AVAILABLE

LL LETTERS
PI. SI cab *MI 2i11es cmr..N,a you ..IECI.
Rn MfJtl.. lw AcObMiP, NormAlUn
(ldl .Y,MVI.a .e AM. FM. TV. Maritime ub)
575

RADIO KpMA110N GEMER
L.+rpon MAIM HIM YorB. MY. 10022

MMTRONIX,INC.
Connector Supplier
to the Broadcast Industry
Kings /ITT Cannon
67 Jefryn Blvd. E.
Deer Park, N.Y. 11729

(212) 071-4828

(

(516) 242-4700

Professional
Services to the
A

_ornwall

ssociotes
Inc

(818) 351-5521

Broadcasting
Production
Industries

&

in

Architecture
Interior Design
Technical Design
Construction Mgt.

Stephen Raleigh
Broadcast Services
Full Service Technical Consulting
Specialists In Audio & RF Systems
Facility Design & Installation
P.O. Box 3403, Princeton, N.J. 08540
(609) 799-4357

M STREET
JOURNAL

THE

An authoritative weekly newsletter
for radio. Format NewsFCC /CRTC
Files CP Activity.
Free sample:

Box 540381

Houston, TX 77254

(713) 660-5260

Comm nityTV

Journal

WZYC -FM (103.3 mhz) Newport, N.C.- Dismissed
TL and change HAAT to 953 ft. Action Nov.

app. to change
27.

WAZU (102.9 mhz) Springfield, Ohio-Granted app. to
change HAAT to 492 ft. Action Nov. 27.

KHUG -FM (105.1 mhz) Phoenix, Ore. -Returned app. to
TL; change ERP to 51.7 kw, and change HAM' to
544.48 ft. Action Nov. 27.
WLKW -FM (101.5 mhz) Providence, R.I. --- Granted app.
to install aux. transmitter. Action Nov 26.
change

KXCR (89.5 mhz) El Paso, Tex. -Granted app. to
change ERP to .175 kw and change HAAT to 1,092.24 ft.
Action Nov. 27.
KNIF (95.3 mhz) Gilmer, Tex. -Dismissed app. to
kw and change HAAT to 574 ft. Action

change ERP to
Nov. 27.

1

KGOL (107.5 mhz) Lake Jackson, Tex. --- Granted app. to
change TL and change HAAT to 1,964.72 ft. Action Dec. 2.

KIXY-FM (94.7 mhz) San Angelo, Tex.-Granted app. to
change HAAT to 357.29 ft. Action Nov. 27.

TV's

LPTV News, Views 8 Hard Data
every Other wednesday $175 yr
PO Box 33964
Washington, DC 20033 -0964
202 -234 -8694

KADL (94.9 mhz) Pine Bluff, Ark. --- Granted app. to
TL and change ERP to 100 kw. Action Nov. 27.
KBFD (ch. 32) Honolulu-Granted app. to replace ant.

change

Action Nov. 27.

WLIO (ch. 35) Lima, Ohio-Granted app. to change ERP
to vis. 661 kw, aur. 132 kw and replace ant. Action Nov. 26.
Br caCCast
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Professional Cards
A.D. RING & ASSOCIATES, P,C.
CONSULTING RADIO ENGINEERS
Suite 500

YARNW000 COURT
SPRINGFIELD VA. 22153
17037569 7704
7901

Member AFCCE

MEMBER AFCCE

SILLIMAN AND SILLIMAN
8701, Georgia Ave. =805
Silver Spring, MO 20910
ROBERT M. SILLIMAN. P.E.
589 -8288
( 301
THOMAS B. SILLIMAN. P.E.

Moffat, Larson & Johnson, Inc.
Consulting Telecommunications Engineers

1925 North Lynn Street
Arlington, VA 22209
(703) 841 -0500
Member AFCCE

1

8121 853.9754

At (et.

& EDISON, INC.
CONSULTING ENGINEERS
Box 68. International Airport

San Francisco. California 94128

(415) 342-5208

& Associates, Inc.
Broadcast Engineering Consultants

Box 220
Coldwater, Michigan 49036
Phone: 517- 278.7339

(303) 937-1900

Member AFCCE & NAB

HATFIELD & DAWSON
Consulting Engineers

ENTERPRISE ENGINEERING P,C.

Broadcast and Communication,
4226 6th Ave., N.W
Seattle, Washington, 98107

FW HANNEL. PE

Consulting Engineers
PO Box 9001 Peoria. IL

(309) 691-4155

(206) 783-9151

Member AFCCE

Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.
(e.v

FOLSOM. CALIFORNIA

LAWRENCE L. MORTON, E.E.
Inc

BROADCAST ENGINEERING CONSULTANTS
SUITE 25 123 CREEK ROAD

NOE, N, Mono

IRO., 7220007

AND ASSOCIATES
Consub,ng Telecommunications Engineers
AM. PM. N. IPN, CAN. MOS. STL,

Celluloç Feld Engineering. Computerized
Channel Searches
21671 SUPERIOR LANE
LAKE FOREST. CALIFORNIA 92630
(714) 859.6015

rM

PAUL DEAN FORD

4:011SEARCII

BROADCAST ENGINEERING CONSULTANT

Vero

22091
11503 Sunrise Va1Py Dt /Reston.
1701 Norm Greenville Avenue. Surie 814
Richardson. Texas 75081

Communrloons Ergne req Sauges
70306í(143m
Mary L Deny*, Vlrpna
2147353156
G Pal Man. Texas

R.R. 12. Box

Broadcast/ACC/cellular/satellite
Telecommunications Consultants
4401 East guest Highway, Suite 404

Bethesda. Maryland 20814
shhiing ton, D.C. Area)
(Located in

Bauguess

ASSOCIATES. INC.

/casIAMFMTY-LPTY DES Translator

Frequency Searches
C

I

Rule Makings

/GrnNLeuuiar Satellites
AMOS. P/P MICTMM

in CNN

licensed stall
1110 Vermont Ave., N.R., Nita 1130
IwMIngton, D.C. 20005 Phone (202) 296-0354
Me._be, AICC(
FCC

a

PE

47885

812-535-3831
John Aalto. P.E.
Consulting Engineer

fil l l'IVAN PRODUCTION ANO PONT
SYSTEMS

le V(iN

PROIR CTION

AHD PROD CT MANAIAMENt

01116

789 2208

Stud,,, City

CA

R.1. GRANDMAISON,

P.E

91E4

ENGINEERING CONSULTANT
BROADCAST AND COMMUNICATIONS

10224 WENDOVER DRIVE
VIENNA, VIRGINIA 22180

(703) 281 -1081
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.
351 SCOTT DRIVE
SILVER SPRING. MD. 20904

A301 384.5374
AFCCE

659.3707

CARL E. SMITH
CONSULTING ENGINEERS
AM -FM -TV Engineering Consultants
Complete Tower and Rigging Services

'Serving the Brondrae/ Industry
for over 50 Year?

Member AFCCE

Box 317
Bath, Ohio 44210
(216) 659 -4440

ROSNER TELEVISION

Mullaney Engineering, Inc.

SYSTEMS

Consulting Telecommunications Engineers

CONSULTING & ENGINEERING

9049 Shady Grove Court
Gaithersburg, MD 20877
301 -921.0115

250 West 57 Street
New York, N.Y. 10107
1212)

Member AFCCE

2462850

MATTHEW J. VLISSIDES &
ASSOCIATES. LTD.
STRUCTURAL CONSULTANT'
TOWERS. ANTENNAS. STRUCTURES
Studies. Analysis, Design Modifications.
Inspections, Supervision of Erection
6867 Elm St., Mdocb,VA 22101
Tel f703) 356-9765
Member AFCCE

R.L. HOOVER
Consulting Telecommunications Engineer

11704 Seven Locks Road
Potomac, Maryland 20854

301-983,0054

EVANS ASSOCIATES
Consulting CommunicatIons Engine.*
AM- FM- N- CANaTFS-Sa1Nl IN
Broadcast Engineering Software

216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092
Phone (414) 2424000

C. P. CROSSNO & ASSOCIATES

Consulting Engineers
P.O. Box 18312
Dallas, Texas 75218

(214) 669 -0294
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED
CONSULTING 8
FIELD SERVICES
P.O. Box 770

WILLIAMSTOWN, NEW JERSEY
(6091728 -2300
08094

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS
J.S. Sellmeyer, P.E., S.M. Kramer, PE.

APPLICATIONS
PO. Box

FIELD ENGINEERING

841 Mckinney. TX 75069

214- 542.2056

Member AFCCE

214 -548-8244

Member AFCCE

JOHN J. DAVIS
& ASSOCIATES
P. O. BOX 128
SIERRA MADRE. CA 91024 -0128
(8181 355-6909

* -'rinc-

TELECOMMUNICATIONS ENGINEERS
FM- TV- MDS -LPTV Land Mobile
Applications -Frequency Searches
P.O. Box 924
Dearborn, MI 48121

Member AFCCE

(313) 562 -6873

George Jacobs
& Associates, Inc.

STRUCTURAL DESIGN. ANALYSIS, INSPECTIONS
Wayne C. Larson

Consulting Broadcast Engineers
Domestic & International
Member AFCCE

4534 Van Noord Avenue

Mrm her AFCCE

Menhi,

CONSULTING ENGINEERS

379

WEST TERRE HAUTE, INDIANA

D.B. COMMUNICATIONS, INC.

k

95630

P-C.

CONSULTING ENGINEERS
1013 15th St., N.W.. sung 703
(202) 783 -0111
Washington. D.C. 20005

AICC(

Member AFCCE

CLARENCE u BE V( R*C,F

B

A.

ROSTOPrEC/ B0.

(916) 933 -5000

COMMUNICATIONS TECHNOLOGIES.

EDM

61614

COHEN and DIPPELL,

627,6725

M..,h.

1202)

7CCI

Harold Munn, Jr.,

E.

DENVER, COLORADO

E.

13011

Suite 400
1730 N St. N.W.
Washington DC 20036

VIR JAMES

contact: Darrell

Po Box 230
Main SI. A Mel.ln Asa
Oueenslown, MO 21658

9233 Ward Parkway, Suite 285
816 -444 -7010
Kansas City. Missouri 64114

CONSULTING ENGINEERS
Applications ana Fielo Engineering
Cnmputerireo Frequency Surveys
3137 W. Kentucky Ave. -80219

(313) 642.6226
Member AFCCE

DAVID STEEL
ASSOCIATES, INC.

JULES COHEN
& ASSOCIATES, P-C.

Menthe,

Tel

&

JOHN B. HEFFELFINGER

Member AFCCE

JOHN EX. BROWNE
& ASSOCIATES INC.
CONSULTING ENGINEERS
525 Woodward Avenue
Bloomfield Hills. MI 48013

296-2722

12021

,

Member AFCCE

MOUNT

Consulting Engineers
1156 15th St.. N W. Sude 606
Washington. DC 20005

ENGINEERS

CONSULTING

1140 Nineteenth St., N.W.
Washington. D.C. 20036
(202) 223.6700

Menthe"

LOHNES & CULVER

Gag
. sabe, o Lev4eNao- Tw,TosiCowwor

Suite 410
(301) 587 -8800

8701 Georgia Ave.
Silver Spring, MD

20910

RICHARD L. BIBY, P,E.

COMMUNICATIONS ENGINEERING
SERVICES, P.C.
CONSULTING ENGINEERS
1600 WIlson Blvd., Suite 1003
Arlington, Virginia 22209
(703) 522.5722
Member AFCCE

5

Structural Engineers
2729 Second Street
White Beer, Minnesota 55110
612/429 -8363
535 South Washington Street
Naperville/Chicago, Illinois 60540
312/357 -0540

LECHMAN & JOHNSON
Telecommunications Consultants

Applications

Feld Engineering

2033 M Street NW Suite 702
Wasnington DC 20036

(202) 775-0057

In Contest
ALJ Byron

E.

Harrison made following decisions:

Watertown, N.Y. (790 Communications and Thomas Gramuglia) FM proceeding. Granted joint request for settlement
agreements and dismissed app. of Gramuglia with prejudice:
granted app. of 790 for new FM station at Watertown, and
terminated proceeding. By order. Nov. 29.
Philadelphia (Digital Paging Systems Inc.. et al) MDS
proceeding. Granted joint petition for settlement agreement
and dismissed as individual applicants, Digital Paging.
Greater Media Inc., Private Networks Inc. and Multipoint
Information Inc.; granted combined aforementioned apps. to
form joint venture known as Philadelphia MDS Co. for new
MDS station at Philadelphia, and terminated proceedng. By
order, Nov. 22.
Katy. Tex. (Horizon Community Broadcasters Ltd., et al)
TV proceeding. By separate orders: granted motion for summary decision filed by Johnson Broadcasting Inc. and resolved air hazard issue in its favor; granted, in part, Johnson
Broadcasting's motion to enlarge issue against Inter American Broadcasting Co. to determine whether participation of
Dr. Bernardo C. Vallejo in applicant conravenes Section 310
of Communications Act, and, if so, effect on Inter American's qualifications to hold broadcast license. By MO &Os,
Nov. 25 and 29 respectively.

dice. By order, Dec. 3.

KZXL

Breadbasket Enterprises. Great Bend, Kan.

ALJ Joseph Stirmer made following decision:

'KXMS

Board of Regents for Missouri Southern

Memphis (Burwood Broadcasting of Memphis Ltd., et al)
TV proceeding. Granted motion; for summary decision filed
by Burwood Broadcasting and resolved air hazard issue in its
favor. By MO &O. Nov. 25.

Call Letters

State College. Joplin. Mo.
KGRD

Good Life Radio Inc., Orchard. Neb.

'KVCE

Fallon Educational Broadcasting Foundation,'
Fallon. Nev

WLMS

keepsie,

'KOAB-FM

Applications
Call

Jonesboro, Ark. (Broadcast Data Corp., et al) MDS proceeding. Granted motion and requests by Telecommunications Systems Inc. and Broadcast Data Corp. and dismissed
their apps. with prejudice; granted app. of Kravetz Media
Corp. for new MDS service at Jonesboro, and terminated
proceeding. By order. Nov. 30.
San Antonio, Tex. (Velo Broadcasting, et al) TV proceeding. Granted request filed by Hispanic Broadcasters of San
Antonio Inc. and dismissed its app. with prejudice. By
MO &O, Nov. 27.
.4LJ Edward Luton made following decisions:

Tolleson, Ariz. (Lifestyle Broadcasting Corp., et al) TV
proceeding. Granted motion filed by T. V. Broadcasters Inc.
to enlarge issues against Susan Cordova Kelly to determine
whether Kelly has reasonable assurance of availability of her
proposed transminer site, and, if not, whether Kelly has
misrepresented facts to commission. and, in light of these
issues, whether she possesses qualifications to be commission licensee. By order, Nov 22.

Lawton, Okla. (Roni Dean Gardner, et al) FM proceeding.
By presiding officer, added issue against Gardner to determine whether she has violated commission rules by failing to
notify commission of availability of her transmitter site, and.
if so, effect on her basic and comparative qualifications. By
MO&O, Nov. 22.

New TV's

WMCZ

Jennifer D. Robertson, Monterey Tenn.

KTDR

Grande Broadcasting Inc., Del Rio, Tex.

'KADE-FM

Weatherford Educational Broadcasting Foun-

KRZO

Charles

KZOD

Alden Communications of Colorado Inc..
Denver

'WTBC-FM

Trinity Baptist High School. Wlliston, Vt.

Palm Beach County Educators Broadcasting

'WVST--FM

Virginia State University. Petersburg. Va.

W4ZR

Rurach Associates. Woodstock.

'WPPB-TV

R. Shinn, Pine Bluff, Ark.

dation, Weatherford, Tex.

Inc.. Boca Raton. Fla.
KIID-TV

John

R. Powley,

New TV

Existing FMs
KYZN

WEQZ

Va.

Altoona. Pa.

KWEI -FM Love Radio Group Inc.. Weiser,

KXLN-TV

Pueblo Broadcasting Corp., Rosenberg. Tex.

Existing AM's

WZXQ Exchequer Communications Inc.,
Gluckstad, Miss.

KKFO

KOLI Western Pacific Broadcasting Inc..

Coalinga, Calif.
WDKS

WIDO Landsman -Webster Communications

of North Carolina Inc., Dunn, N.C.

Existing TV
WHST

WRFA

WSST Largo Broadcasting Co., Largo, Fla.

KNRC

KSKI Sun Valley Radio Inc.. Hailey. Idaho

WATD

WAMK Marshfield Broadcasting Co.. Brock-

WGCG -P/ Harry J. Pappas. Greenwood.
S.C.

ton. Mass.
WEEB

WCEL lbunts Broadcasting Co., Southern

WBMJ

WXTO Christian Media of Puerto Rico Inc.,

Pines. N.C.

Grants
Call

Assigned to

San Juan. P.R.

New AM's

KARP

KPTJ Lloyd C. Hannah, Sumner. Wash.

KJSM

Sequim Broadcasting Co.. Hamilton. Mont.

KCIF

KCIG Evergreen Broadcasting Inc.. Turn -

KTCO

Central Texas Broadcasters, Manor. Tex.

KATJ

water. Wash.
C & S Broadcasting Inc.. St. George. Utah

WCIR

WJKK Southern Communications Corp..
Beckley, WVa.

New FM's

Existing FM's
KFNC

Chudy Broadcasting Corp.. Stuttgart. Ark.

KCFM

Teresa R. and Michael

WRVS
E.

Wbrall. Chester,

WXGA -FM Georgia Public Telecommunications Commission, Atlanta

Calif.

KQFC

ALJ Miter C. Miller made following decisions:

KTLM

Mann Broadcasting Co.. Taft, Calif.

Blanco, Tex. (Opal Chadwell, et al) TV proceeding.
Granted motion for summary decision designated against
Opal Chadwell and resolved environmental issue in her favor. By MO &O, Nov. 27.

'KAJX

Roaring Fork Public Radio Translator Inc..

Dallas and McKinney, Tex. (Agape Broadcasting Foundation Inc., et al) FM proceeding. Granted motion filed by
Family Broadcasting Inc. and dismissed its app. with preju-

N.Y.

State of Oregon Acting By and Through Oregon Commission on Public Broadcasting,
Bend. Ore.

Sought by

Idaho

ALJ Edward J. Kuhlmann made following decisions:

Dutchess Communications Corp.. Pough-

Corp.. Boise, Idaho
KFML

Aspen. Colo.
WCXL

Florida Coastal Broadcasting, Vero Beach.

KBOI -FM Pacific Northwest Broadcasting

KBNY Sun Continental Group, Nampa, Idaho

WKOI

WCAK First Comm Inc., Catlettsburg. Ky

WATD -FM

WATD Marshfield Broadcasting Co.. Marsh-

Fla.

KDEC-FM

The Scenic Broadcasting Co., Decorah.

field, Mass.

Iowa
WHFM

WHYN -FM R & R Broadcasting of Massa-

chusetts Inc., Springfield, Mass.

ON BUDGET...ON TIME!

WFXR

New CP's. Floorplan and design

KSTE

KEXX -FM American Wireless Co., Corpus

WJMQ

WFCL-FM M & M Broadcasting Inc., Clinton-

Christi. Tex.

assistance through complete technical
system construction.

ville, Ws.

Integration of New and existing system
components.
Technical systems design.
System construction and installation

Existing TV's
WIRT

WPXT

equipment lines.

BROADCAST SYSTEMS INC.
Fizz? Jamestown Chive
Austin. TX 78758

800/531 -5232

WHSI Portland Broadcasting Inc., Portland.
Me.

BSI
512/8365011

WTUK Alabama Management Co.. Florence,
Ala.

Superior Custom consoles and millwork.
150

WGOX Carnac Broadcasting Inc., Ravenel,
S.C.

That's How We Build TV Stations.

800/252.9792 TX
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WI-ILL

WSMW-TV SIBOS Inc.. Worcester, Mass.

WWMT

WKZO -TV Granite City Press -Record Inc.,
Kalamazoo, Mich.

KMIZ

KCBJ -TV Stauffer Communications Inc., Columbia, Mo.

Classified Advertising
RADIO
HELP WANTED MANAGEMENT

Immediate Opening. Ohio Radio Station looking for
manager of AM /FM station, possible GM position of
four station group for right individual. Resume, requirements, references to: Box V-89.

Growing suburban NY FM seeks sales manager. Solid market, great potential for right person. Sales Staff of
five. Excellent environment, package and benefits.
EOE, M/F tri-state preferred. Box V-91.

Fast growing, aggressive group has opening in
southeast for GM. One of the top rated FM stations in
the market. Must be able to form and motivate sales
department to take advantage of market position.
Group is demanding, but if you measure up, you'll
move up. EOE. Resume and financial requirements to

See last page of Classified Section for rates.
closing dates, box numbers and other details.

Sales persons /announcers for North Carolina group.
Small markets Salary and commission. Detailed resume to Box X-65. EOE.

News director for WBCS AM/FM, 5407 W McKinley,
Milwaukee, WI 53208. Send tape, resume, and salary
requirements to Don Christi's attention. No calls. EOE.

You don't have to spend the winter putting chains on
your car. You don't have to spend a lifetime in markets
going nowhere. You can come to the hottest station in
one of the hottest and fastest -growing markets in the
South and step instantly into a senior account executive position with the potential of making $50,000. Minimum 3 -5 years successsful radio experience required.
Send resume to sales manager, WROO, 400 Radio Rd.,
Charlotte, NC 28216. EOE.

News director fro medium market news station, one
hour form LA. Also monitor automation. Journalism
background desired. Broadcast newswriting skills,
good typing, and dependable transportation essential.
Salary. Health plan if qualified. Send resume and news
audition tape to: KUTY Radio, 38201 6th St. East, Palmdale, CA 93550.

Florida Gulf Coast 300,000 metro. Radio street sale-

General manager -salesman needed for established

sperson. Long established AM and FM radio facility
has a unique proposition for you. Street sales only
Minimum of 3 years sales experience needed for tough
competitive market. which only an experienced pro
can handle. The rewards are much more than you
would expect. Nothing ventured nothing gained. Resume in confidence to P.O. Box 278, Fort Myers, FL
33902. Equal opportunity employer.

Blue Ridge Mountain station. Someone with personal
ity, ambition and ability to motivate employees. Experienced broadcasters only. Complete resume to Box X63. EOE

Calif. sales position. FM radio, 40% above $5,000 20% to $5,000. Contact Bill Reelfs, P.O. Box 74, Solyang, CA 93463. Minimum two years radio sales.

General sales manager. Strong AM/FM combo on
California's Central Coast seeks experienced, "on -thestreet" sales manager. Individual should be self -starter,
leader, goal- oriented. Excellent salary and incentives;
outstanding growth potential. Send resume and reference to John Bayliss, Jr., P.O. Box 1240, Santa Maria,

Telephone talk. Major market station wants personality
with provocative, humorous, imaginative telephone fi-

Box X -38.

CA 93456. EOE, M /F. 805-925-2582.

Local sales manager: Unlimited potential to grow with
aggressive suburban DC AM station. New signal covers all Northern 'Virginia and Washington. Resume to:
President, P.O. Box 1290, Leesburg, to 22075.

Experienced sales manager for well established AM
and 100kw FM in Minnesota. Applicants should have
strong background in sales, training and promotion.
Strong retail and lake vacation area. Box

X -58.

EOE.

HELP WANTED SALES

Experienced sales people for KOOI, leading East Texas Class C FM, including proven sales leader capable
of managing large staff. Excellent earnings. Great
growth opportunity We enjoy top ratings in Tyler, Longview, and all the cities of Central East Texas. Contact
Joe McNamara al 214 -586 -2527. EOE.

Announcer sales manager.Proven producer, day timer. Fifty miles, Birmingham. Tape, resume to Box E,
Calera, AL 35040. No collect calls; 205 -668-1370.

WBCS- AM/FM, Milwaukee, is looking for one experienced AE to be on growing, winning team. Great opportunity for top performer. Resume, cover letter to David
Lebow, WBCS, 5407 W McKinley, Milwaukee, WI 53208.

You're good; you work hard, but you're not making
what you'd like nor advancing as you should. What's
worse, it's snowy and cold outside!! U.S.News and
Wbrld Report just proclaimed Charleston, South Carolina the best city in the United States to do business
Furthermore, it hasn't snowed here in years. And the
beaches are great. Our Charleston area 100kw CHR
needs a killer salesperson. If you're good enough to
sell for a great radio station in a great medium and
growing market, send resume complete with job references and photo to Steve Judy P.O. Box 10164,
Charleston, SC 29411. EOE.

Immediate opening, station sales manager with Mississippi Delta's most powerful and listened -to country
and contemporary AM/FM stations. No collect calls.
Contact Joe Ray, WDMS, 601 -334 -4559, Greenville.

Urban contemporary -Knoxville. Radio street salesperson. Previous radio sales experience is a must.
Tremendous growth potential. Contact Fred Jacob,
2900 Sutherland Ave., Knoxville, TN 37919. Phone
615-521 -6220. EOE.

Young, aggressive salesperson needed by January.
Fast growing space coast of Florida. Minimum two
years experience. AM/FM. Resume to Pat, 2221 Front
St., Melbourne, FL 32901. EOE.

HELP WANTED ANNOUNCERS

nesse. Send resume. EOE. Box V-92.

Major market announcer wanted for morning on
KOOI, leading East Texas Class C FM area station.
Only top talent need apply If qualified and interested,
could also be PD. Serving growing Tyler, Longview
markets. Contact Dudley Waller at 214-586-2527.
EOE.

Strong, funny morning personality needed first of
the year for adult contemporary station at AM -FM TV
combo in beautiful water-oriented resort community on
the Colorado River. Production skills a must, no time
and tempers, please. Lee Shoblom, London Bridge
Broadcasting, 2001 Industrial Blvd., Lake Havasu City,
AZ 86403.

Radio TV specialist- Morning Edition host. News,
WFSU -FM, Tallahassee, FL hosts local Morning Edition.
Develops, plans, prepares, and presents major news
programs. Strong writing and on -air skills needed as
well as good reporting skills. One year of experience in
radio broadcasting; and completion of Mass Communications bachelors degree. Salary $15,000. Application
deadline January 9, 1986. Must contact FSU Personnel
Relations for application instructions (904 -644- 6034),
and send audition tape and resume to Rob McNeely,
WFSU-FM, 2561 Pottsdamer St., Tallahassee, FL
32304.904-487 -3086.
News director. Central California's leading full-service
A/C needs experienced news director. Three hour
morning news show Send tape and resume to Jeff
Harris, P.O. Box 1240, Santa Maria, CA 93456. EOE,
M/F 805 -925 -2582

News/sports director. Small market news leader.
Three person staff. Good organization and leadership
skills a must. T&R: Darrel Clark, GM, Box 1400, Lebanon, NH 03766.
WTOP Newsradio 15, Washington seeks reporter to
cover crime, grime and transportation. 'bull drive the
best equipped information -gathering device on four
wheels and work an AM/PM drive split shift as half of
our traffic team, the best in the market. Law enforcement background an advantage, absolute knowledge
of area geography a must. Send resume, references
and tape of spot news work to Holland Cooke, WrOP
Radio, 4646 40th St., NW Washington, DC 20016. EOE.
No calls.
HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

Morning personality: 50,000 watt inspirational 24
hour FM music station with unique, highly successful

format and very strong ratings is looking for expereinced professional with strong one on one commmunicafion skills. Must have experience with successful
competitive fromats. Large regional coverage from Elk hart/South Bend. Operated on Biblical principles with
excellent work environment. Call Ed Moore 219 -8755166, Box 307, Elkhart, IN 46515.

Have two openings: middays, 10 am to 2 pm and
overnights, midnight to 6 am. Top 40 rocker in small
northeast market. Send tape, resume to: Chris Spruce,
WZON Radio, P.O.Box 921, Bangor, ME 04401. EOE.

Announcer for medium market, very full service A/C.
T&R: WHBC. Box 9917, Canton, OH 44711. EOE.

HELP WANTED TECHNICAL

Engineer for Blue Ridge Mountain station. Prefer
someone who can handle board shift or other duties.
Good equipment...fulltimer. EOE. Resume to Box X -64.

Chief engineer needed to supervise move of directional AM and class A FM stations. Experience with trans-

mitter moves, studio design and automation helpful
Nk need someone who takes pride in their station and

wants to be the very best! Resume to Jeff Salgo, Director Operations, KEZY, 1190 E. Ball Rd., Anaheim, CA
92805. Equal opportunity employer.

WBMX, Oak Park, Illinois, is looking for a chief engineer experienced in AM and FM transmitters and remote broadcasting. Must be a hands -on type. Contact
Sidney Schneider, 312-524 -3240. EOE.
HELP WANTED NEWS
News anchor/reporter. Minimum one year experience. Good writing and production skills. Join three
person staff. T&R: Darrel Clark, GM, Box 1400, Lebanon, NH 03766.
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PD needed immediately in established Central Wisconsin station. Strong news, sports and farm. Administrative, promotion and people skills necessary. Call
Jack Gennaro, 715-424 -1300.

Our PD moving up. Can you build on number one,
plus handle a drive show? Winning pros only. Call or
write Al Johnson, KBIU/KXZZ, P.O. Box 1725, Lake
Charles, LA 70601.
SITUATIONS WANTED MANAGEMENT

Result oriented general manager aggressive, highly
organized and disciplined to achieve profits. 19 years
in mangement all markets. Effective management skills
with creative strategies for developing maximum sales.
Top credentials. Box X -44.

General manager-stations being sold. Experience
with training. Can sell and motivate others to sell. "Bottom Line" conscious and adept at controlling costs.
Broadcast knowledge. Sales increases and rate increases Stations #1 and #2. Computer knowledge.
Jay Martin 314-449- 2433/445 -2422.

Station manager of highly rated medium market
AM/FM combo seeks GM position in small/medium
eastern market. Hard working pro with over 11 years
experience in all phases of broadcasting; promotional
genius, outstanding motivator, strong supervisory exp,
more inportantly bottom line conscious. Call 316-688 0940, leave message.

Opns. Mgr. and CE/problem solver seeks new challenge in rebuild. No rush jobs. Bill Barber 817-69E3217.

Eighteen year management pro: strong on administration, budgeting, programming and sales. Looking
for stable operation. Currently employed. Write Box X48.

Happy (profitable) New Years: with 24 year revenue
raising GM. Get sales, results; not excuses. Box X-24.

Radio professional with 25 excellent years of major
and medium market; on -air, programming, sales and
upper level management experience, seeks new challenge as medium market group programmer or general
managership in "deep south ". 18 of my 25 years includes major markets. A perfect situation awaits! Perhaps you have it for me? Am gainfully employed at
present. Look forward to responding to all who inquire.
Just "testing the waters ". Box X -59.

SITUATIONS WANTED SALES

Independent sales rep. Needs broadcast production,
promotional, sales aids, services to sell in west. Samples, prices, proposals to: Piper, Box 2369, Alderwood
Manor, WA 98036.
SITUATIONS WANTED ANNOUNCERS
25 year broadcast veteran will do commercial voice overs for demo and rates. P.O. Box 726, Cullowhee, NC
28723.

Good voice, news, talk, sales, college. Over four
years experience. Prefer Lexington, KY or central KY
market area. Kathy 3212 Vahalla Dr., Lexington, KY
40505. Phone 606 -272 -4000.

Country program director /air personality.

17 years
experience. Knows and loves country music. Creative
productions, promotions, events. Everything extremely
well organized. Carl Drake; P.O. Box 1227, Anadarko.
OK 73005. 405-247-9750.

AM -FM chief engineer. Experienced in all phases
maintenance and construction. Seeks stable operation. Box X -60.
SITUATIONS WANTED NEWS

Informed and creative newscaster. Energetic speaker and concise writer with good production skills. For
aircheck tape and resume, contact Roger at 312 -4775427 after 3 PM.
24 carat lifestyle newswoman. Conversational deliv-

exceptional feature /hard news/ short-form writing
and production. Warm, sparkling, mature -dynamic
network airstyle. Highly- regarded team player loves
production, outrageous bits, bad puns, zoo atmosphere. Heavy experience, major references. Reply
ery,

Box V-129.

They'll want to hear Itl Experienced minority newscaster. Authoritative delivery. Seeks position with news
oriented station .Call Scott 214 -935 -9378.
19 year veteran pro. Experienced operations manager, program e= director, on air personality, talk host,
chief engineer. Prefer Florida, all considered. If you
want to be the best, write box V-93.

Newsman with 7 years experience, the last 2 in newspapers, looking for good radio news spot. Call Greg
717 -828-7187.

PD/MD: 6 years announcing. Want opportunity to
move up. Highly motivated. NC. light rock, MOR Box
V-74,

SITUATIONS WANTED PROGRAMMING,
PRODUCTION, OTHERS

Stable, reliable, adult communicator seeking programming /air position in small or medium market. 10
years Adult Contemporary air experience with some
Assistant Program Director experience. Box X-27.
19 year veteran pro. Experienced operations manager, program director, on air personality, talk host,
chief engineer. Prefer Florida, all considered. If you
want to be the best, write box V-93.

Station manager. Top station

in Oklahoma. Experience necessary. Send resume to Duane Harm, President, KWN, Channel 9, CBS, 7401 North Kelley, Oklahoma City, OK 73113. EOE, M/F.

Chief, media resources division. The United States
Information Agency, Television and Film Service, seeks
experienced manager to head 18- person division. Responsible for finding and negotiating new video/film
programs for requisition and distribution to American
embassies and posts abroad. Should have minimum
six (6) years' experience. Salary $52,262. Must have
proven record of management. Must have thorough
knowledge of syndicated Nand film distribution networks. Send application/SF-171 to USIA, Attn: M/PDPPDP- -86, Room 518, 301 4th St., SW, Washington, DC
20547. Moving expenses to Washington, DC must be
provided by selected applicant. USIA is an equal opportunity employer.

Local sales manager. #1 independent. Top 50 market, N. Carlonia. Motivated, charismatic, promotion oriented. Send resume and references to Box X-51. EOE.
Local sales manager. Strong Sunbelt Indy looking for
aggressive, creative, innovative leader to develop,
train, and direct sales team. Experience with NB, INN

and Coop a must. Prefer at least one year management experience but will consider top notch AE ready
to move up. Send resume and cover letter to Box X-69.
EOE.

Christian broadcaster planning full power television
station. Seeking take charge manager with 'hands-on"
studio /transmitter construction experience. Box X-67.

Local sales manager. One of the nations leading independents is looking for an aggressive, experienced
and well organized local sales manager. We are the
11th market in the country. If you are looking for a tremendous opportunity with a great company, send a
resume today Excellent compensation and benefits for
the right person. Write to: Bill Scaffide, WUAB -TV, 8443
Day Dr., Cleveland, OH 44129. Equal opportunity em-

ployer.

Promotion director. Top four major market station
seeking creative, hard -working and aggressive individual with minimum five years' experience at independent TV station. Individual must have experience in
writing on -air and print materials, video production and
editing plus experience in coordinating and supervising on -air promotion, print, media buying, advertising
and publicity, with thorough knowledge of broadcast
operations and budgeting. Qualified candidate should
forward letter and resume, complete with salary history
to: Box X -73. EOE, M/F
HELP WANTED SALES

General sales manager. Successful net affiliate, small
market, group owned. Terrific pay, benefits, incentives.
Available now Three years' local sales experience with
NB operations. Must think big and actively lead the
troops. Mid 40's income. EOE. Box X -31.

Local sales manager. Top 100 NE network affil. seeks
trainer, motivator. We have good tools and young people. Send resume to: Steven M. Herman, WPTZ-N,
General Sales Manager, Old Moffitt Rd., Plattsburgh,
NY 12901.

Account executive/entry level. Effective

1/6/86,
WTIC -TV is looking for a sales trainee, entry level television research/ sales or radio. Sales/research experience is a pre-requisite for this job with Hartford's only
locally owned television station. Apply to: Lew Krause,
Local Sales Manager, WTIC -TV, One Corporate Center,
Hartford, CT 06103.

Medium market Midwest VHF affiliate seeks Naccount executive experienced in agency and direct
business. REsume and letter with accomplishments to
Box X -54.

TELEVISION
HELP WANTED MANAGEMENT

National sales manager. WCBD -N Charleston, SC is
looking for a national sales manager with proven major
market rep experience. Station experience is also helpful. Please send resume and references to General
Manager, WCBD-N P.O. Box 879, Charleston, SC
29402. All replies treated in an absolutely confident
manner. No phone calls. Media General is a Fortune
500 company EOE.

A/E KWWL-TV needs an experienced, mature individual to handle our central Iowa territory. We are an NBC
affiliate, with the top -rated newscasts in the market. Wd
povide excellent promotional opportunities through our
growing six-station broadcast group. Salary commensurate with experience. Send resume to Mike McCollum, Local Sales Manager, KWWL-N 500 East Fourth
St., Waterloo, IA, 50703.

Junior account executive. Top CBS affiliate

is offering
excellent opportunity for motivated individual to come
Previous
on board as junior account executive.
sales
experience and college degree required. Send resume and employment history to WNR-N Attn: Kevin
Deckert, 3301 W Broad St., Richmond, Vq 23230. EOE.
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HELP WANTED TECHNICAL

Broadcast technician: National organization requires
an experienced technician to commisssion new Nand
FM transmitter and antenna installations throughout the

USA. Competitive salary and benefits package. Send
resume to Box X -45.

Maintenance engineer: San Jose, CA. ABC net affiliate has a current opening. Applicants must possess a
strong broadcast maintenance background, be experienced working with the latest digital equipment. Opportunity to work and live in one of California's finest
areas. Excellent salary with paid medical, dental, retirement, plus. Send resume/salary history to Dick Swank,
CE, KNTV, 645 Park Ave., San Jose, CA 95110, 408286 -1111. KNN is an EOE.
Top -rated NBC affiliate seeks N studio maintenance
technician. People-oriented company located in Sunbelt climate, year -round recreational area, with an excellent economy At offer a career opportunity in a
good working environment. We need someone with
substantial maintenance experience in one or more of
the following areas: Sony 1/2" & 3/4" VTR, GVG production and routing switchers, ENG/EFP, or TK- 46/TK -28
cameras. Knowledge of ", 2" and TCR -100, as well as
microprocessors is necessary. Qualifications include
3 -5 years of studio maintenance experience and a general class FCC license, SBE certification, technical
school or military electronics training also desirable.
EOE. Send letter and resume to: Tom Franklin, Director
of Engineering, KVBC -TV P.O. Box 44169, Las Vegas,
NV 89116.
1

Television maintenance engineer. One of the nations
leading production centers seeks qualified maintenance engineer with strong electronics background.
Thorough knowledge of television camera, VTR,
switching, audio, digital effects, computer editing and
terminal systems. Secure future with tremendous
growth potential for right candidate. Send resume to:
Scene Three, Inc., 1813 8th Ave. South, Nashville, TN
37203 Annt: Mike Arnold. Chief Engineer.

Editor. Quality Chicago production company seeks
creative, diplomatic editor for our ISC (CMX type) edit
system. Three years' experience in computer editing,
knowledge of list management procedures, and college degree necessary; film cutting experience desirable. Send resume and salary requirements. Box X-32.

Engineering director for tri -state regional CBS affiliate
KYCU-Wand satellites KSTF and KNS. Hands -on position requires experienced chief with management
skills. SBE certification desirable. Excellent compensation and benefit package for the right candidate. Resume to Personnel, KYCU -N 2923 E. Licolnway, Cheyenne, WY 82001. EOE.

Assistant chief engineer for VHF network affiliate. Applicant must be familiar with all aspects of TV broadcast operations and engineering including technical
maintenance, studio operations, ENG, and construction. Leadership capability required, supervisory experience desired. Contact Gene Gildow, CE, WTKR -N,
720 Boush St., Norfolk,

W4

23510,

804-446 -1330.

EOE.

Maintenance engineer. Maintenance engineer for
VHF network affiliate in Virginia. Experience necessary
in studio and ENG equipment, including Sony U -Matic
and cameras, RCA Quads, TK -47, Ampex "C VTRs,
1

Grass switches Transmitter experience helpful. FCC
first or general or SBE certification required. Send resume to Ted Hand, Assistant Chief Engineer, WAVY-TV,
801 Wavy St., Portsmouth, to 23704. No beginners and
no phone calls. We are an affirmative action, equal
opportunity employer, M/F

CMX editor. South Florida public television station
seeks CMX editor with two years' experience and one
year minimum on CMX 340X editing system including
1" and 2" VTRs, 3/4" U-Matic, film chains, cameras,
audio boards and assume quality control of video and
audio signals when editing. Must work well with creative production staff. Competitive salary and excellent
benefits package. Send resume to: Personnel, WPBT,
P.O. Box 2, Miami, FL 33261 -0002. An equal opportunity employer, M/F/H.
ENG engineer. Los Angeles independent requires
senior maintenance technician with strong microwave
and ENG background to operate new, state-of -the-art
vehicle. Minimum five years' hands-on, componentlevel experience. First tone or general required. Contact Jim Smith, KCOP Television, 915 N. LaBrea Awe.,
Los Angeles, CA 90038.

KRRT--TV covering San Antonio market.
5 million watt Pye transmitter with CR. Supervise staff of
7. Call Rick Lowe, GM, 512 -684 -0035.

Chief engineer

Studio maintenance engineer. Must be thoroughly

experienced in maintenance and repair of Ampex
Quad, Sony 1" C, 3/4" BVU and Beta. GVG switchers
DVE, and other terminal equipment. Strong knowledge
of digital electronics a must. General class FCC or SBE
certification preferred. Progressive CBS affiliate. EOE.
Send resume with references, letter of applicaton, and
salary requirements to Alan P. Deme, Chief Engineer,
KGGM -N, P.O. Box 1294, Albuquerque, NM 87103.

Chief engineer to head technical operations and maintenance of campus' studios and ITFS system. Requires: Equivalent to Bachelors degree (additional experience may substitute for education). minimum of
three years' engineering employment, and a first or
general FCC license. Salary: $34,920 -$42,144. Apply
by January 3, 1986 to: Staff Personnel Office. California
State University. Fresno, Fresno, CA 93740 -0071.
209 -294 -2032. AA/EOE.

Commercial director. Producer /director for commercial production unit. Ability to work well with clients and
creative services director from project inception to
completion. Commercial directing /editing experience
essential. Script writing experience preferred. Working
knowledge of GVG 300 or similar switchér. OVE, Vdifont 5, Ampex VPR -3 experience desirable. EOE. M/F
Send resume /demo reel to: Personnel Manager, WTICTV/Channel 61, 1 Corporate Center, Hartford, CT
06103.

Videotape editor/engineer. Operates and adjusts

1"

Sony VTR's, Sony BVE -5000 editor and stereo audio
console. Responsible for post -production editing of in
house and contract work. Qualifications: AA degree
and 2 years' broadcast technical experience in video
and stereo audio editing with computer. First or general
FCC licen:, desirable. Salary range: $19,624$21,586. Please send a letter of interest/resume to Employment Office, University of Arizona, 1717 E. Speedway, Tucson, AZ 85721 by January 17, 1986. EOE/AA.

Chief engineer, Los Angeles UHF independent.
Strong technical /supervisory skills required in transmitmicrowave and studio. Salary DOE, working condiresume to
tions and
Ideal TV 17310 Sunset Blvd., Pacific Palisades, CA
90272.
ter,

Maintenance engineer for progressive UHF station in
Chicago. Must be experienced with ", 2 ", and 3/4"
1

tape formats. Digital theory and experience a plus.
Possibility of moving up to maintenance supervisor. A
high tech environment and nice atmosphere. Send resume to Jeanne Engstrom, WCFC -TV, Christian Communications of Chicagoland, One N. Wacker, Chicago,
IL 60606.
TV maintenance technician. Immediate opening for
individual with exp. in repair of Sony 3/4" VCR's and
editing equipment. Min. requirements: H.S. degree,
formal training in maintenance of electronic equipment, gen. class FCC radio license, 2 years exp. in
electronic maintenance. Send resume to: Eng. Mgr.,
WJWJ-TV, P.O. Box 1165, Beaufort. SC 29901, or call
803 -524 -0808 11 AM - 6 PM. Salary $17,641. WJWJTV is part of SC EN Network, EEO employer.

Maintenance engineer for KNK -TV Requires two
years' maintenance experience on state -of-the -art production equipment. Send resume or call Bill Lawrence,
Box 5068, Phoenix, AZ 85010, 602 -263-3356.
Maintenance engineer. Immediate opening. Must
know Ampex 1" VTR's, Sony BVUS, in addition to general equipment and system maintenance. Requires a
minimum of three years' experience and a demonstrated ability to troubleshoot equipment to the component
level. Will also consider part-time engineers if qualified.
Send resume and salary requirements to Director of
Engineering, KVEA, P.O. Box 5224, Glendale,
91201. EOE.

CA

Director, KOAM-TV P.O. Box 659, Pittsburg, KS 66762.

Bureau chief Saipan. Need experienced reporter
ready to take over operation in developing island commonwealth. Responsible for producing /anchoring
nightly newscast plus daily feed to main studio. John
Morvant, News Director, Guam Cable N, 671 -477 -

EOE.

9484.

Weather anchor needed. Small market Midwest station, part of a rapidly growing TV group needs weather
anchor with professional delivery. Latest with computer
graphics. Send tape and resume to Ron Heller, KTVO-

Executive producer. Top 50 Northeast affiliate seeks
experienced. creative news manager to supervise

Videographer. Midwestern CBS affiliate seeks experienced ENG photographer.editor capable of assisting
in the management of equipment. Send resume, sample tape and salary requirements to Larry Young, News

N

P.O. Box 949, Kirksville, MO 63501.

If you've got at least two years of professional shooting and editing experience and you
want to work for an aggressive news operation that
number 1 in the market, we have a job for you. Salary
based on skill and experience. Send tape and resume
to Chief Photographer, KTBS -N, Box 44227, Shreveport, LA 71134. Equal opportunity employer.

Videographer:

Small market station in Pacific Northwest starting up
a news operation. Seeking news, weather, sports an-

chors. Reporters. Videographers. Talent & desire most
important. Send non -returnable tapes/resumes to:
KECH -N, Indian School Rd., NE, Salem, OR 97305.

Managing editor: Midwest top 30 affiliate with #1 rated newscasts looking for strong journalist to oversee all
day to day operations. Strong commitment to hard
news essential. As number two person in department,
managing editor will edit writing, supervise assignment
desk and oversee all special projects. If you're an aggressive team player with good communications skills
who has a sound background in television news and is
looking for an opportunity to lead a group of professionals, send resume and references to Box X-18. EOE.

Weekend anchor: Number one station, Greensboro,
looking for weekend co-anchors. Extensive reporting,
anchoring experience required. Knowledge of North
Carolina helpful. Outstanding salary, benefits. Tapes,
resumes (no phone calls) to: Andy Barton, News Director, WFMY-TM Box TV-2, Greensboro, NC 27420.

Meteorologist and/or strong forecaster needed for
CBS affiliate in the beautiful Ozarks. Make yourself a
home. Computer graphics knowledge necessary. Send
tape to Bob Totten, News Director, KOLR -N, P.O. Box
1716 SSS, Springfield, MO 65805. EOE.

Little Rock's top rated news station

is creating a
morning newscast. VVe need experienced persons to
weather
person; profill the following positions: anchor;
ducer; tape editor. Mre number one at noon, 5, 6, and
10. Help make us number one in the mornings. fie
need skilled people. No beginners. No phone calls.
Send tape and resume to Bob Steel, KARK -TV P.O. Box

New TV station building a news department from
anchors up. If you're talented, energetic, dedicated
and want to work hard in reporting, sports, weather or
ENG, contact: Paul Thompson, News Director, KCPMTV 180 E. 4th St., Chico, CA 95926.

Assignment desk editor/producer. Our news depart-

ment is looking for an experienced assignment desk
editor who has production background. Must be able
to deal with reporters and news crews in the field. Candidate must be able to generate and produce news
story ideas. Send resume to: Betty Endicott, WTTG,
5151 Wisconsin Ave., NW, Washington, DC 20016.
EOE, M /F.

Reporter needed for Spanish -language TV news magazine. Two years' experience in a major market required. Bi-lingual. Send resume and tape to J. Kassem,
P.O.

Box 5224, Glendale, CA 91201. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Art director. KMBC -N, Kansas City, Missouri, has an
opening for an Art Director. This position is responsible
for the supervision of the production and design of all
station related graphics and creative materials on an
as needed basis. This would include on -air, news,
graphics, print (all media), special projects and
Chyron/ADDA/slides. The art director is also required
to work within a budget while operating with sufficient
materials and equipment as well as directing the activities of the graphics artist. Applicants must have a

graphics design/art degree, with at least three to four
years experience in television. Qualified applicants
may file application or send resume to: Promotion Di-

rector, KMBC -N 1049 Central, Kansas City, MO
64105. Qualified applicants will be contacted for a personal interview No phone calls, please. EOE.

Associate producer. Strong writer /packager with local

748, Little Rock, AK 72203.

newscast producing experience to work in Top 15 affiliate. Send short copy and package writing samples
and resume to: Box X -5.

Primo People is a news directors best friend. Don't

Promotion director. Nest Coast CBS affiliate seeks

agonize over filling important positions. It's easier to
take the safe, proven way to find your new talent. Guaranteed results that save you real money, when you call
Steve Porricelli or Jackie Roe, Box 116, Old Greenwich,
CT 06870, 203-637 -3653.

talented executive to co-ordinate all phases of station
marketing and promotion. Experience in station promotion required. Send tape, resume and salary requirements to Charles Stauffer, KCOY-TV, 1503 N. McClellend St., Santa Maria, CA 93454. EOE.

Anchor couple wanted: news, sports, weather. New

Head a fllm/video production unit. Small and growing independent production house in northeast Florida
seeking an experienced executive producer to run a
profit center. Ideal candidate will seek responsibility, be
able to supervise creative people, work welt, satisfying
clients, and be able to plan and execute projects within
budget. To be successful in this position, you have
probably had experience in management of creative
teams, prepared and met budgets, worked successfully with other unit managers in a team environment, and
won acknowledgement for the quality of your productions. Send 3/4" tape (or sample reel), resume, and
salary requirements to: John B. Ritzhammer, Images.
Inc., 1662 Stockton St., Jacksonville, FL 32204.

Indy with commitment to local news seeks on -air, take charge news director. News, sports or weather couple
will establish a nightly weathercast to one of Florida's
fastest growing coastal areas. The ideal candidates
will have served some minimum internship in a professional setting. A chance to work together in a great
place for intuitive self motivators. No phone calls,
please. Profiles and tapes to WAYK -N 2260 South
Front St., #105, Melbourne, FL 32901.

Reporter. Top -notch organization is looking for an enterprising, hard working individual. This position otters
broad experience and a unique Alaskan lifestyle. Send
resume tape to: David Patrick, KATN -N, P.O. Box
74730, Fairbanks, AK 99707.
TV news anchor. Experienced, mature person to anchor 6 & 11 weekdays at CBS Sunbelt station. Resumetape to WNCT-TV, Attention Roy Hardee, News Director,
Box 898, Greenville, NC 27834. All applications confidential. EOE.

Personality oriented
HELP WANTED NEWS

day -to-day activity of news department. The EP must
be able to work effectively with producers on the pacing and "look" of newscasts, and with reporters on
writing and packaging stories. Candidates should
have at least 3 years' TV news experiecne, a thorough
knowledge of state-of- the -art equipment, and the ability to apply it creatively to production of newscasts.
Resume, references, salary history to Box X -66.

11 PM weeknight sports anchor.
Must be willing to shoot, edit and report. Minimum 1
year TV experience. Immediate opening (EOE). Rush
tape and resume to Bob Haywood, Sports Director,
WKPT -N, 222 Commerce St., Kingsport, TN 37660.

full and parttime positions
for experienced and entry-level talent. Resume, tape,
salary history to: Jeff W murer P.O. Box 1122, Flushing,
NY 11354.

Weatherpeople: Agent has
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Promotion writer/producer: top 10 CBS affiliate is
looking for experienced writer/producer to coordinate,
supervise and produce all programming promotion.
Must have 3 -5 years' experience along with top -notch
writing and producing skills and a flair for the creative.
Send resume and demo tape to: Advertising & Promotion Manager, KHOU-N, 1945 Allen Parkway, Houston,
TX 77019. No phone calls accepted.

Sports director: NBC affiliate looking for high profile,
energetic sports director who is not afraid to speak
his/her mind and who knows the craft. No beginners.
Challenging sports area, excellent working conditions
and plenty of support. Send tapes, resumes, and salary requirements first letter to News Director, WSTM -TV,
1030 James St.. Syracuse, NY 13203. An equal opportunity employer.

Tl -afiic manager. Small market Southern network affiliate seeks traffic manager. Minimum two years' traffic
experience and knowledge of Columbine required.
Good opportunity for number two person to move up.
Excellent pay and benefits. Send resume and salary
history to Box X -50. EOE.

KOAM -TV, Pittsburg /Joplin, seeks self- motivated commercial producer. Candidates must demonstrate
hands -on experience in all areas of production: field
shooting, editing, and continuity. A minimum of four
years' exprience, degree, and/or related experience
preferred. Send resume and tape to Chris Justus,
KOAM -N P.O. Box 659, US 69 and Lawton Rd., Pittsburg, KS 66762. EOE.

Commercial producer/director wanted for small market station. Must be able to work effectively with clients
and salespeople. Must also be able to write, edit and
light. Willing to consider individuals with limited experience who are innovative and aggressive. Send resume to Box X-57.

Field producer/PM Magazine. One of Americas top
PM Magazine shows is looking for a first rate field producer Must have 2 -3 years' experience in TV production, preferably some magazine background. Responsible for feature production. Send resume & tape to:
Fran Murphy, WTTG, 5151 Wisconsin Ave., NW, Washington, DC 20016. EOE, M/F.

Promotion producer/writer for major market ABC affiliate needed to create innovative on -air, print, and
radio advertising for all facets of station promotion.
Work with a multi -talented promotion team including
director, videographer and art staff. Two years' television promotion or agency related experience preferred. Send tape and resume to Sherri Toler Rollison,
Promotion Director, KNI -TV, 5915 Berthold, St. Louis,
MO 63110.

Television producer/director

1. KUAT-W is looking tor
an individual to develop, produce, report, and edit segments for nightly news magazine and to co-anchor
weekly bi-lingual public affairs program. BA degree
plus 1 year experience minimum. Prefer at least two
years' experience. Must be fluent in both English and
Spanish. Salary range $18,111 -$19,922. Please send
resume to Employment Office,
of
1717 E. Speedway, Tucson, AZ 85721, by December
31, 1985. ECM/AA.

SITUATIONS WANTED TECHNICAL

Master control operator with First Phone, six years'
broadcast experience including switching, some technical videotape editing. Contact: Rodger Hill, P.O. Box
2194, Missoula, MT 59806,

SITUATIONS WANTED NEWS

Sports anchor/reporter: Need

a strong weekend anchor to back up your number one guy? Call me today,
415 -878 -4406 or 38 Parnell Ave., Daly City, CA 94015.
tkteran of 11 years Major major experience in anchor
work, Field reporting and editing. have what you
need. Call me.
I

Sports reporter. From football to recreation. get to the
I

heart of the story with style!

Previous television production and 3/4" editing experience is required. Send resume and demo tape to KRIV,
3935 Westheimer, Houston, TX 77027. Attn: Mary Delaney VP/Promotion Manager. EOE.

Producer. One of the most successful PM Magazine
shows is looking for an experienced producer. Must be
able to research write and produce features. Candidates should have 2 -3 years' related experience. Send
your reel and resume to Ron Obston, WFSB, 3 Constitution Plaza, Hartford, CT 06115. EOE.

Promotions: Seeking experienced AM radio promotions person for growing station in the Bloomington/
Peoria Illinois market. Submit resume with salary requirements to Marketing Department, P.O. Box 1411,
Bloomington, IL 61701. EOE, M/E

205-342 -2367.

Ambitious talent relinquishes sales "job" for broadcasting "career". Wants shot at small market anchor/reporter slot, preferably sports. Vfill relocate. Call Tony at
215-357 -0984 after 4 PM.

Network producer /off-air reporter w /7yrs network
news experience w /prime time show looking to make
switch to on -air reporter. Tape/resume and references
upon request. Box V-95.

Investigative reporter/producer. Quality N journalist,

national awards. Have good job, want better one. Box
X -42.

PROGRAMING

years' news management experience, 2 years' cable
news and sports, PBP, former sports producer. Currently anchoring radio news at top station in Washington,
DC. Box X-39.

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo, P.O. Box 2311,

Entry level position

in television news department
wanted by newswire journalist experienced in TV production. Call Jim at 914-472 -2024.

Top network EJ & EFP crews available. BETA CAM,
& 3/4"
Best equipment. Excellent rates. 312-442 -5719.

SITUATIONS WANTED MANAGEMENT

GM Indy turn around specialist, if your station can be
fixed, can do it, if not I'll tell you. Just completed very
successful turn around, looking for new challenge. Not
cheap, but very effective. Let's meet at INN Box X-68.
I

Littleton, CO 80122. 303 -795 -3288.

Comedy based on historical daily events calendar.
Improve your ratings. Approx 90 items monthly. Send
$5.00 to Charles Garauaglia, 2129 Macklind Ave., St.
Louis, MO 63110.

For sale -MDS transmission time. Single channel
MDS stations in San Antonio, Killeen, Victoria, Texas.
Any time slot available for video and/or data programs.
For info call Judi at 512- 223 -6383.
MISCELLANEOUS

ALLIED FIELDS
HELP WANTED INSTRUCTION

West Coast TV Newsletter, California, Washington,
Oregon job listings, articles. $35 annually. Write the
West Coast Edition, 1044 Portola, Monterey, CA 93940.

Los Angeles University seeks Department Chair, Radio -TV-Film, Associate or Full Professor. $30,43246,392, nine months appointment starting August
1986. Teach one course in area of expertise. 650 majors, 16 full -time, 18 part-time faculty, offering BA and
MA. Department operates NPR -affiliated KCSN, is involved with grant projects and interdisciplinary programs. Position requires earned doctorate in broadcasting, film, or related area, minimum five years
university teaching, scholarly achievement, evidence
of creative contributions/research, expertise in administration with leadership experience in planning, personnel administration, resource improvement and
management. Experience in grants and contract development desirable. Tenure achieved as faculty member,
not as Chair. Application, resume, at least three references by February 15, 1986 to Search and Screen

Anchors, reporters, meteorologists. Send for direc-

Committee, RTVF, California State University, Northridge, CA 91330. Women and minorities specifically
encouraged. Equal opportunity/affirmative action em-

Wanted: Used 50kw AM transmitters that have been
well maintained, with good maintenance records and
documentations. Must also use current tube type -no
junk. Call/write Watt Hairston, Sudbrink Broadcasting,

ployer.

Telecommunications: Assistant Professor, full -time,

Do you have a TV station that's not making enough
money? I have turned around 3. Looking for no. 4 with
25 yrs. of sucessful management and sales experience I'm looking for a big opportunity 1986 can be that
opportunity for both you and me. Lets talk. 609 -9830967. (Herb Rossin.)

The American University School of Communication in
Washington, DC seeks graduate assistants with lulltime journalistic experience to assist in teaching and
professional duties while earning a Master's degree in
Journalism and Public Affairs. This one -year, full -time
program begins in September. Includes internship. For
more information write to the Graduate Admissions
Committee, School of Communication, The American
University, 4400 Massachusetts Ave., NW, Washington,
DC 20016. An equal opportunity and affirmative action
employer.

Looking for TV sports opportunity. Black male, six

Top rated, non -union, group -owned station in Sunbelt is seeking experienced production manager to
develop and challenge crack statt. Priorities are news
and station operations. Must have directing background. Box X -55.

KRIV Metromedia, Houston, Texas is looking for an
on -air producer for our promotion department. Responsibilities include writing, editing and producing on -air
promos. Qualified applicants must have excellent writing and organizational skills and be detail oriented.

406-549 -8466.

FCC first. A.S. electronics. Desire entry level operations/maintenance engineer position. Trained at
KCSM -TV, San Mateo. Will relocate. Call: Al Chaney
916 -922-3456. Write: 1415 Oak Nob Way, Sacramento, CA 95833.

Loyola Marymount University Communication Arts
Department has three faculty openings. Undergraduate programs in film/television production, recording
arts, screenwriting, and media studies/management.
Graduate programs in production and screenwriting.
Professional production facilities in television, film, and
sound recording. Position #1: Assistant/Associate
Professor to teach all levels of television productions
and direction. Other areas could include remote production, videography, lighting, videotape editing. Position #2: Assistant/Associate Professor to teach intermediate /advanced 16mm film production including
courses in cinematography, editing, directing. Video
experience also desired. Position #3: Assistant Professor to teach film/television screenwriting. Ability to
teach television history/criticism desired. Aterminal degree and professional credits are required for all three
positions. Send application letters with resumes and
names/phone numbers of three references to Donald
J. Zirpola, Chair, Communication Arts Department, Loyola Marymount University, Loyola Blvd., at VVest 80th
St., Los Angeles, Ca 90045. Deadline: December 16 or
until position is filled.

tenure track position. Masters required. Ph.D preferred, 3 years college teaching required. Teach graduate and undergraduate courses in an established,
production oriented program. Applicant should be
able to teach TV production and any of the following.
Introduction to Telecommunications, Writing for N,
Telecommunications Law, Telecommunications Managment, and supervise internship. Competitive salary/benefits. Available September, 1986. Deadline for application is March 1, 1986. Send resume, transcripts
and three letters of recommendation to: Search Committee, Department of Telecommunications, Kutztown
University, Kutztown, PA 19530. Kutztown University is
an affirmative action /equal opportunity employer and
actively solicits applications from qualified minority
candidates.
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tory of News Directors in every US market. Includes
names, addresses, phone numbers. Indispensible for
job hunting. $10.00 to JD Associates, Box 3654, Richmond, V4 23235.
WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM -FM transmitters. Guarantee Radio Supply Corp., 1314 Iturbide
Street, Laredo, TX 78040. Manuel Flores 512 -7233331.

Instant cash- highest prices.

We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404-324-1271.

14 Music Circle East, Nashville, TN 37203, Tel.

615-

748 -8150.

Wanted: used VHS 1' and 2" videotapes. Cash paid
for all lengths. No detectives. Also buying 2" Quad and
1" C -type. Call Andy Carpel, 301 -845 -8888
Non -profit group. Needs good used radio and video
equipment. Donations tax deductable. Non-profit
Broadcast, 3113 Fern Wiley Rd., #205, Louisville, KY
40213, 502- 969 -3032

Wanted RCA BTA5OH or J complete, need not be in
working condition. Call 312 -977 -1815, ask for John or
Joe.
Wanted used later model 2.5 or 3.5kw FM transmitter
and circular 4 bay antenna tuneable to 96.7. No junk.
614-286 -3023.

FOR SALE EQUIPMENT

AM and FM transmitters-used, excellent condition.
Guaranteed. Financing available. Transcom, 215379 -6585.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404 -324-

RCA TCR -100, approximately $5,000 in spare pans,
1,500 RCA 2" carts. Price $20,000. FOB Lafayette, LA.
Contact Thomas G. Pears or Dave Herbert, KLFY-TV
P.O. Box 90665, Lafayette, LA 70509. Telephone 318981 -4823.

Antenna, three bay ERI FM antenna cut for 95.1 $1100.
WRBS-FM, Baltimore 301 -247 -4100.

RCA 30kw UHF transmitter. Immediate delivery, good
condition. Quality Media 404-324-1271.

For sale: RCATK27 telecine w/2 TP66 projectors and
one TR7 slide carousel' RCA TR600; Grass Valley
Group 1600 2B switcher and other miscellaneous
equipment. Call Doug Lung at 818-502 -1000.

RCA TCR-100 2" video cart. Pinzone diagnostics,
carts, spare parts, excellent condition. $25,000. Quality Media 404-324 -1271.

Bosch FDL -6082, CCD Film Scanner, Digital noise reducer. System 60 color corrector, Lispner Smith CF 100
film cleaner, related support equipment. Contact: Mi-

Transmission line, 6 1/8" EIA. Rebuilt line. New inner

chelle at 313 -971 -3600.

conductors. $750 per section. Quality Media

Surplus broadcast equipment: Ikegami, Grass

1271.

404-

324 -1271.

Videomedia 1" VTR editor model Z -6000. New. Half
price. Bill Kitchen, Quality Media. 404-324 -1271.

Over 80 AM and FM transmitters in stock. 50kw,
10kw, 5kw, and 1kw AM's, 25kw, 20kw, 10kw, 5kw, 3kw,
and 1kw FM's. Besco International. R.E "Dick" Witkowski, 5946 Club Oaks Dr., Dallas TX 75248. 214630 -3600. Now in our 27th year.

Valley,

Lenco, Orban and much more. Call for list-DYMA
800-222 -2962.

Blank tape, half price! Perfect for editing, dubbing,
field or studio recording, commericals, resumes, student projects, training, copying, etc. ELCON evaluated
3/4" videocassettes guaranteed broadcat quality. To
order, call Carpel Video. Inc., 301-845 -8888, or toll
free 800 -238 -4300.

20kw- 10kw -2.5kw FM's: 1982 CSI T20-F w /exciter
and stereo, on -air; RCA BTF 10E -1 w /BTE 15A, exc.
cond.; Collins 831 -D1 w /310 -Z1, stereo, on air, exc.
cond Call Transcom Corp. 215-379 -6585.

5kw & 1kw AMs: Gates BC5 -P2, mint cond., on air;
Collins 820 -D1 & 20V2, RCA BTA -1L. All in excellent
condition.Call Transcom Corp. 215-379-6585.
40' Mobile Unit. Grass Switcher-Yamaha Board. No
cameras or VTRs--$495,000. 213-467-6272 or213650 -1700.
UHF start-upst 110kw GE xmtr, new Townsend
pulsers, vacuum breakers, stereo, very reliable! Complete system including 3 low band Klystrons, RCA ch.
20 TFU- 30JDAS antenna, RCA 6 panel ch. 20 Veezee
antenna, 200' 9 -3/16" rigid coax, 200' 6 -1/2" coax.
Complete package $225,000. Call James Gabbert.
KTZO, 415-821 -2020.

30KW FM BE FM -30 exciter, on -air, avail. early 1986,
mint cond. Also CSI T-20 -F (1982) on air avail. 60 days,
exc. cond. Call Transcom Corp., 215-379 -6585.

Ampex 1.-Tr C W/TBC 24.5K, Harris Epic Edit System
3,500, Forte! Y-688 TBC $8,500, Tek 529 WFM $750, Tek
528 WFM $1,250, Ampex TBC-2. 9,000. Call for equip.
list. Wanted VIDEO equip. & "USED Tape Dial 818-VI-D-E-O-I-T or 213-- 876.4055.
1

For sale New in 84; 4 Otani reel -to-reel playbacks, ITC
770 reel -to -reel. ITC record -playback cart machine,
Mosely remote control & a BE -4- mixer, everything stereo. Call Don 812 -858 -5352.
FM transmitters: 25, 20, 15, 10, 5, 2.5, and .25kw.
Continental Communications, Box 78219, St. Louis,

CABLE
Ground floor opportunity selling ads on ESPN, USA,
CNN, MTV locally Great lists. Top commissions. Resume to wade Axell, Ad Sales Manager, Storer Cable,
3041 E. Miraloma, Anaheim, CA 92806 EOE.

RADIO
Help Wanted Management

Help Wanted Sales

Continued

RESEARCH
SALES
EXECUTIVE
Inc. Magazine has ranked us 67
out of the 500 fastest growing
companies in America. Because
of our growth Birch Radio continues to expand. If you have experience in Broadcast Sales and /or
Agency Media related activities,
we would like to speak with you.
Birch Radio has opportunities in
our suburban NY and our Dallas
offices. Our compensation plan
is highly competitive. Please
send resume or contact in confidence; Bill Livek, Sr. VP, Birch Radio, 120 Van Nostrand Ave., Englewood Cliffs, NJ 07632, 201585 -7667.

BUSINESS MANAGER
Top 10 market station seeks individual
with at least three years' experience in

radio management.
As a key member of the management
team, the successful candidate should
have a degree in accounting or business
excellent people skills, working knowledge of accounting /finance principles
and exposure to computers (preferably
IBM and PCs).
Competitive salary and full benefits. For
consideration, send resume and salary
history to Box X -17. EOE.

REGIONAL
AFFILIATE MANAGER

1

MO 63104. 314-664-4497.

AM transmitters: 50, 20, 5, 2.5, and .25kw. Continental
Communications, Box 78219, St. Louis, MO 63104.
314 -664 -4497.

Los Angeles
General Sales Manager

For sale: Orban Optimod 8100, dual chassis, in mint
condition. $3000 cash. contact Jeff Cunningham.
512-696 -4252.

Can you build a local /regional
sales staff capable of winning
in LA? Can you do it for a competitive AM /FM in LA? Are you
ready to live and kill in LA?
EEOC M /F. Send resume, salary history and references to:
Box X -70.

year old 2GHz ENG microwave system complete
with 2 audio channels. Comprises central receiver and
2 watt transmitter. Both 21 channels agile. Call Patrick
1

Bradbury-203-866-4283
Used broadcast TV equipment. Hundreds of pieces
wanted and for sale. Please call Systems Associates to
receive our free flyer of equipment listings. 213 -6412042

Complete turnkey record library for new station or
replacement of worn records. Hundreds of unused
classical LP's of outstanding record reviews 1960's and
1970's purchased for proposed Institute of Recorded
Music. Vault stored all out of print. Call Robert Barton
818 -906 -3368.

For sale: 3 Vital 114-4 switchers. JVC 3/4" editors.
Hitachi HR -230 VTR, Sony BVU-800s, BVH- 1100s.
VPR -2s, TK -28B, TP -7s, TP -66, TP -55, TK-27. TEK 650
color monitors, 528 waveforms, 620 vectors, HL -79As.
TK -76Cs, TK -76B, TR-600s. Four Hitachi FP -21 cameras. Call Media Concepts 919-977 -3600.

Help Wanted Sales
Executive Sales Rep
Available
No Draw Commission Only
Former Broadcast Owner. Will sell time, services, properties etc. Will travel -based in
New Orleans.
P.O. Box 24651
New Orleans, LA 70184
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Due to rapid growth and expansion,
Satellite Music Network is seeking
additional sales personnel to call on
America's top station owners and
managers. If you have first hand experience at the station level, want to
be a part of the exciting future of radio, and are willing to travel -this is
an outstanding career opportunity
for you. We pay a good draw against
commission, giving you unlimited fi-

nancial opportunities.

Call

800-

527-4892 for details from Charlie Strickland or Bob Bruton.

For fast
Action Use
BROADCASTING'S
Classified Advertising

Help Wanted Sales

Help Wanted Sales

Continued

Continued

Sa es

LOCAL SALES MANAGER

GENERAL
SALES
MANAGER
RADIO

KSTP -TV
HUBBARD BROADCASTING, INC.

Can you multiply sales through people de-

velopment?
Can you manage independent, ego -driven
sales people in a positive style?
Are you aware of the power in close relationships with your sales people?
Does your personal style indicate an excellence in sales ability?
If so, your talent can help us grow! We are
one of America's outstanding broadcast
companies, seeking a high performer with
an outstanding track record. If you are one
of the best in the industry, call now to arrange a confidential interview!

Must have successful background in local sales management. Knowledge of
Twin City market helpful, but not necessary. National or rep experience also
helpful. Salary, plus bonus. Negotiable.
Outstanding opportunity Contact Mr.
James Blake, Vice President/General
Sales Manager, 612-642 -4350. Equal
opportunity employer, M /F.

WE OFFER:

KSTP-TV

Excellent income potential
Salary plus incentive
Opportunity for growth
A chance to join a company
with a commitment to
excellence
If you feel you have the talent
ACT NOW!

LOCAL SALES MANAGER
TOP 20 INDEPENDENT

Creative hard driving individual with maximum 5
years continuous independent sales experience. Research orientation a must.
We need a leader, not a
trainer. Will consider experienced local Account Executive. Tremendous advancement potential if you
deliver. EOE, MIE.
Reply in confidence to:
Box X -56.

Help Wanted Management

-

TV FLOOR MANAGER & MAINTENANCE ENGINEER
CALL: Laura L. Burklund
Monday- Friday 8am -5pm CST
(leave message after 5 pm)
PHONE: 800 -228 -2271

The Christian Broadcasting Network, Inc., an evangelical Christian ministry, has openings in the Washington, DC area in support of their News

expansion operation:
TV FLOOR MANAGER with 4 years studio television experience and 2
years TV news production experience.

TELEVISION

MAINTENANCE ENGINEER with 3-5 years experience in Broadcast Electronics, 2 years technical training in electronics theory and FCC General
Radio Telephone License. Qualified candidate will install, operate, test and
maintain all types of teleproduction equipment.
If highly motivated and ready to interview, send resume and salary history,

Help Wanted Sales

UPWARD AND MOBILE
you're a hard -nosed street
fighter only earning in the mid five figure range, we have the career opportunity of a lifetime. We
are a young, dynamic, exploding
national
telecommunications
network looking for KEY people
in selected markets. If you have
tenacity, vision, are a true free
spirit and want the opportunity to
start earning a six figure income,
(a small investment is required),
have an exclusive in the following cities: Chicago, St. Louis,
Cincinnati, Indianapolis, Kansas
City, Minneapolis -St. Paul, Dal las-Ft. Worth, Houston, San Antonio, Atlanta, Hartford, and more
opening shortly
If

I

FOR MORE INFO, PLEASE
CONTACT MR. SIMON
1- 800 -341 -1950 EXT. #53

in

confidence to:
The Christian Broadcasting Network, Inc.
Employment Department - Box SJ
CBN Center

Virginia Beach,

VA

23463

Help Wanted News
PROMOTION MANAGER
Bright, energetic person to head up winning promotion department. If you can
develop effective print, radio and on -air
materials, buy media, juggle many projects, motivate a hard -working staff, be a
team player...if you have great gut instincts and want to work for Post News week's #1 station in the 23rd market,
send tape with print and on -air samples
to: Lois Koteen, Vice President, Creative
Services, WFSB, 3 Constitution Plaza,
Hartford, CT 06115. EOE.
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INVESTIGATIVE REPORTER
FOR MAJOR NEWS
ORGANIZATION
One of America's top news organizations is
looking for an experienced investigative reporter. The right person will have an aggressive
attitude along with the on -air presence and production skills needed to produce first rate television investigative reports on a frequent basis.
This job offers the opportunity of being located
in a major market and to work with a learn of top
investigators and producers, plus an opportunity for national exposure. Send resume and
video tape of your work. All tapes will be returned. Send to: Barbara Davis, CNN Special
Assignments, 2133 Wisconsin Ave., NW wash ington DC 20007. EGE.

Help Wanted News

Help Wanted Technical

Continued

Continued

NEWS DIRECTOR
Searching for a seasoned professional or
a number two person in a large market to
manage the number one, most aggressive and most honored news department
in South Carolina. This 50 share plus CBS
affiliate in the sunbelt and on the ocean
has it all, including CONUS, ADO, ART STAR and WEATHER RADAR. ALSO
LOOKING FOR EXECUTIVE NEWS PRODUCER. Vbrk with a winner...work with
the future. Send resume to Executive
Vice President and General Manager,
Mark H. Pierce, P.O. Box 186, Charleston,
SC 29402. EOE, M/F (No telephone calls.
please)

LIVE

NEWS

WCSC-TV

TELEVISION NEWS DIRECTOR
WKBW -TV in Buffalo is seeking an experienced
television journalist for market's dominant Eyewitness News operation. Looking for a people
leader with solid news background. Contact
Phil Beuth, President, WKBW-TV, 7 Broadcast
Plaza, Buffalo, NY 14202. An EOE.

For fast
Action Use
BROADCASTING'S
Classified Advertising

Help Wanted Technical

CAREER OPPORTUNITIES
AT RKO
WOR -TV, an RKO station presently located in New York City and soon to be relocating to
Secaucus, New Jersey in early '86, seeks the following skilled individuals.

MANAGER OF
TECHNICAL OPERATIONS
Assisting in the management and administration of the Engineering Department, responsibilities will include assisting in the scheduling and directing of operations and maintenance
staff; purchasing; maintaining technical standards in studio, remote and transmitter equipment consistent with sound engineering practices and FCC rules and regulations. Qualified
applicants should have General Class License, strong maintenance background, familiarity
with state -of- the -art equipment and operations, proven leadership ability and administrative
skills. Knowledge of digital equipment is a must.

GRAPHIC ARTIST
Responsibilities include designing news graphics utilizing creative and technological expertise. Qualified applicants should have a minimum of 3 years experience as a News Graphic
Artist at a major TV station. Must have experience working on a computer paint system,
preferably Colorgraphics. Also, experience with the Harris Still Storage System required.
Ability to produce creative news graphics under close deadlines essential. Must be able to
work flexible schedule. A degree in Art Design desired, and working knowledge of animation
a plus.
Salary commensurate with experience Please send resume with salary history and requirements to: RKO General, Personnel Department -MP, 1440 Broadway, 14th floor, New York, NY
10018. An equal opportunity employer m /f /h/v.

RKOV TELEVISION
Help Wanted Programing,
Production, Others Continued

EJ MAINTENANCE

TECHNICIAN

GRAPHIC DIRECTOR

Network affiliate station in Washington,
DC is seeking an individual to work in the
News Department as an EJ Maintenance
Technician.

We are looking for a driven, talented
individual to lead our graphic efforts for
news, promotion and programming. Our
plant will offer ADO, DVE, Chyron
4100EXB, Ampex EBB-3 and a separate
composition room. Applicants will need
to have experience with current on -air
graphic technology and have an
aggressive design sense. Send resume
and reel to Robert Gordon, Operations
Manager, WTVF, 474 James Robertson
Pkwy., Nashville, TN 37219. WTVF is an
Equal Opportunity Employer.

The ideal candidate should have a general radio /telephone license a throrough
knowledge of ENG Cameras and Recorders (specifically Sony and Ikegami Cameras and Sony VTRs), RF experience in
Microwave Transmitters and Receivers,
and 2 -way Radio Repair.

Applicant must have a valid drivers license and the ability to drive a 24' long X
8' wide X 10' high Commercial Vehicle
(Satellite Truck). Applicant must be able
to work flexible hours and travel over
night.
Must have a minimum of 4 years experience in Broadcasting or related field.
Must be a self- starter and be able to work
in a day to day news operation. Good
communication skills are required.

Please send resumes to: Box X -72. EOE.

WNG5

FILM DIRECTOR
TOP 25 MARKET INDEPENDENT
seeks a top notch. experienced Film Director This person should know and love feature films and have the
ability to maintain the highest possible quality standards in prints and editing. Will manage department
eager to learn from a pro. Need individual who is willing
to work closely with station management to help set
policy direction for a department and state-of- the -an
station second to none. Send resume to: Box X -30.

Situations Wanted Management
EXPERIENCED, SUCCESSFUL
STATION MGR /GROUP OP'S MGR.
Aggressive. Young. Good track record. Leader. Looking for growth opportunity in Texas or Southwest. If
you're an owner /operator who appreciates hard work,
good people and results: and if you're looking at a
change. would appreciate hearing from you! (Ready
for interviews now; looking for 1st quarter move.) Box VI

107

ALLIED FIELDS
CHYRON OPERATOR /DESIGNER
If you know how to make a Chyron
4100EX sing and dance, have excellent
design skills, and would love to live and
work in Nashville, please send your
resume and reel to Robert Gordon,
Operations Manager, WTVF, 474 James
Robertson Pkwy., Nashville, TN 37219.
WTVF is an Equal Opportunity Employer.

WNG5
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Radio Programing

3

Lum and Abner
Are Back
...piling up profits
for sponsors and stations.
15- minute programs from
the golden age of radio.

PROGRAM DISTRIBUTORS
Jonesboro. Arkansas 72403

PO. Drawer 1737
501/972 -5984

Consultants

Help Wanted Sales

REGIONAL SALES MANAGER
WESTERN U.S.
ADM Technology, Inc., a leading supplier
of professional audio consoles to the television and radio industry, is looking for a
Regional Sales Manager who is experienced in calling on television and radio
facilities plus selected distributers. Overall broadcast equipment knowledge is
essential since we interface with video
switchers, editors and other equipment.
Considerable travel is required.
We are especially strong in the television

broadcast and post -production markets
and several newly introduced products
have assured us continued growth in
those areas.
you are currently working for an audio
video equipment manufacturer or distributor and are interested in advancing your
career, we offer a good compensation
plan which includes a base salary, commission, bonus, and expenses.

For Sale Stations

ATTN GMS, NEWS DIRECTORS!

RADIO STATION

Especially small, medium markets. O. TO. Consultants look
al your news, operations. sales, or total station. Complete
evaluations. recommendations. written. oral reports. plus
workshops available by experienced pros! And. no longterm contracts! Very reasonable rates!

Grand Rapids, MI

070. CONSULTANTS
P.O BOX 720257
HOUSTON. TX 77272 -0257

For sale by owner. Excellent opportunity in a

growing area. Real estate included. AM station.
Avis Primack
1900 McCraren Road
Highland Park, IL 60035
Phone 312-831 -3669

Miscellaneous
RAD1O/TV COPYWRITING COURSE
Listen and learn how to write persuasive commercials
for today's market. Nine information -packed lessons.
Two audio cassettes with companion folder. 334.95
tj

TiISK COMMUNICATIONS
Atlanta Onice:
4043 Laynewood Circle. Tucker, GA 30084

901/767-7980

MILTON Q. FORD

s ASSOCIATES

MEDIA BROKERS -APPRAISERS
"Specializing In Sunbelt Broadcast Properties"
5050 Poplar - Sutte1135 - Mbmphts.Tn. 38157

For Sale Equipment

If

For further details send your resume with
a cover letter to:

ADM Technology, Inc.,
Vice President - Sales
1626 E. Big Beaver Road
Troy, Michigan 48084
(313) 524-2100

Bankrupt FM Station
Control room, prod. room, newsroom, all monitors for FM stereo, Ampex, ITC, Collins, Gates, Microtrac,
Stanton, McMartin, LPB, SMC,
Shure, Teac, Altec Lansing, Andrew,
Marti, Optimod, Spotmaster, Sony,
Russco, Panasonic, Bogen, Uher,
Hewlett- Packard, Dukane, etc., etc.,
etc.
JIM PHILLIPS
414 Washington Ave.,
Defiance, OH 43512

FM /AM COMBO
Southwest medium market. Class C
FM 100kw fulltime AM. Top ratings.
Billings over $1,000,000. Want cash.
Box X -52.

SUNBELT TV
CP in 84th ADI market. Strong
growth area. Asking $280,000.
Phone 202 -861 -0960.

Wanted to Buy Stations

Employment Services
WE PLACE

TV and Video Engineers
COAST TO COAST
All Levels, But Not Operators)
ALL FEES PAID BY EMPLOYERS

Group Operator
wants to acquire radio stations, mid-atlantic and Southeast $2.5M or less. Top
200 markets. All replies confidential. Reply: Bob Manning, Guardian Communications, Box 7397, Rocky Mount, NC
27804 -7397 (919) 443-4101.

Phone /Resume

KEY SYSTEMS
479 Northampton Street
Kingston, PA 18704

Phone Alan Kornish at

(717) 283-1041

Fulltimer covering town of 20.000 plus. FM CP SW MS

Sr30.000

Fullamer Powerful. Western South Dakota Covering 100.000
people. Much real estate. Billing $200.000. $460.000. Terms.
rummer Powerful Covering town of 15.000. Good real estate.
Odle TN. $150.000.
F ve slalions :wTun 60 miles of new proposed worlds largest GM
1.1 URN auto plan.

Business Broker Associates
615- 756-7635 24 hours.

Investors want
to purchase FMs or AM-FM combos in VA, NC, SC, or MD. Ready to
purchase immediately. Medium to
small markets preferred. Box X -53.

OKLAHOMA CITY
FULL -POWER
UHF TV

10,000 RADIO -TV JOBS

The most complete 8 current radio, TV publication pub lished in America. Beware of imitators! Year after year
thousands of broadcasters find employment through us.
Up to 98% of nationwide openings published every
week, over 10,000 yearly All market sizes, all formats.
Openings for DJs, salespeople. news, production. 1

week computer list: $6. Special bonus: 6 consecutive
wks. only $14.95-you save $21! AMERICAN RADIO
JOB MARKET, 1553 N. Eastern, Las Vegas NV 89101.
Money back guarantee!

JOBPHONE
The national job listing service that keeps pace

with the communications industry. Unpublished
jobs that are listed oily on our telephone service
Employers pnfrr to list openings with JOBPHONE
Find out why! For complete information write:

LOW PRICE
EXCELLENT TERMS

This space could be
working for you for a
very low cost ... and it
reaches a most
responsive audience.

-

44th St, New York,

N.Y.

Bill Kitchen
(404)324-1271

- -_ _-Quality Media
-

Broadcast Entry Consultants
15 West

FINANCIALLY
QUALIFIED
PRINCIPALS ONLY

10036
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Corporation

For Sale Stations
Location

Size

type

Price

NW
KA
UT
TX
CA
NB
NY
KY
FL
NC

Maj
Met
Met
Met
Sm
Med
Sm
Sm
Maj
Sm

AM/FM

$3350K
$2500K
$2500K
$1800K
$775K
$775K
$750K
$535K
$395K
$300K

FM
FM

AM /FM
FM
AM /FM
FM

AM/FM
AM
AM

Terms
Cash
Cash
Cash
$100K
$135K
$150K
Terms
$165K
Cash
$75K

front Communications

Phone

Contact
(801)
(816)
(415)
(214)
(415)
(816)
(401)
(404)
(305)
(202)

Greg Merrill
Bill Lochman
Elliot Evers
Bill Whitley
Elliot Evers
Bill Lytle
Ron Hickman
Ernie Pearce
Randy Jeffery
Mitt Younts

753 -8090
941-3733
495 -3516
680-2807
495-3516
941 -3733
423-1271
458 -9226
295 -2572
822-8913

Press-

Your guide to
the business of
cable programming:

CREATING
KAMORIGINAL
PROGRAMMING
FOR CABLE TV

For information on these properties, please contact the Associate shown. For information on other
avaliabilities, or to discuss selling your property, contact Janice Blake, Marketing Director, Chapman
Associates Inc.. 1835 Savoy Dr., Suite 206, Atlanta, GA 30341. 404 -458 -9226.

CHAPMAN ASSOCIATES°
nationwide media brokers

edited by Wm. Drew Shaffer sad
Richard WhrehvAghó far the
National Federation &Local
Cable Programmers

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE"

H.B. La Rue, Media Broker
Radio

TV

CATV

East Coast

44 Montgomery St. #500
San Francisco, CA 94104
415 434 -1750

500 East 77th St. #1909
New York, N.Y. 10021
212 288 -0737

>

TV can help you take advantage of the exciting
opportunities offered by this burgeoning field.

Atlanta

West Coast

<í

Creating Original Programming for Cable

Appraisals

6201 Powers Ferry Rd., #455
Atlanta, GA 30339
404 956 -0673 Hal Gore, V.P.

R.A.Marsball & Co.
Media Investment Analysts & Brokers
Bob Marshall, President

This new FM is an excellent opportunity for an investor seeking a Southeastern coastal property.
$450,000 on negotiable terms.

This "how -to" manual offers concrete into
and advice on topics including:
players in the programming business
copyright, talent agreements, and other legal

considerations
distributing original programming
acquiring cable programming
establishing ad sales for cable systems
In addition to expert step -by-step guidance
from working media professionals on these
and other subjects. Creating Original Programming for Cable TV includes resource
lists and a useful glossary. At only $21.95, this
paperback book is a "must" not only for producers, distributors, and programmers, but for
cable operators, communications attorneys,
and advertisers as well.

Order today. Send $23.45 ($21.95 + $1.50
postage and handling).

BROADCASTING
BOOK DIVISION

508A Plneland Mall Office Center. Hilton Head Island. South Carolina 29928 803 -681-5252

1735 DeSales Street, N.W.
Washington, D.C. 20036

RESORT COMMUNITY
HOT SPRINGS, VA
kw - daytime - non -directional AM. Satellite equipped. $100,000. Teresa Rogers,
Box 1248, Waynesboro, V4 22980. 703942 -1153.
1

SOUTHEAST FLORIDA RADIO
FM CP FOR SALE 100K
Sound opportunity to break into the populous & fast growing S.E. Florida market.
Great opportunity for group and/or first
time operators at reduced rate. Send reply to Box X-40.

copies

Please send me
of:

CREATING ORIGINAL
PROGRAMMING FOR
CABLE TV
My payment
in
the
amount of
is enclosed.
(Payment must accompany order.)
Name

For sale by owner

TOP 30 FM

UPPER MIDWEST
FULLTIME
HIGH POWER AM,
FULLTIME
TALL TOWER CLASS C FM $1.8M
Approximately 2X gross. Development potential. Principals only, terms available. Box X -47.

Suburban class A serving a top 30
market in the Southeast. Currently is
not profitable. Excellent basic equipment is in place. Price $550,000 with
$75,000 down. Owner. Box X-46.
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Firm

Address
City
State

Zip

FOR SALE BY OWNER
NO BROKERS...BUYERS ONLY
AM station located in Midwest Col-

TV STATION FOR SALE

lege Community. $650,000. Cash
flow should cover debt service. Reply to Box X-71.

LPTV on Maui $375,000 /terms
805 -481 -4677

IN HAWAII

FOR SALE
1000 watt daytimer in west Tenn.
125K with 15K down. Owner will
finance at 10 %. Ideal for couple.
Call 901 -668 -1153.

ATTENTION:
EARLY DEADLINE NOTICE

MUST SELL

Due to holiday, Wednesday, January 1, the deadline for classified advertising for the January 6 issue will be Noon, EST,
Tuesday, December 24.

two south Texas radio stations due to illness. One is 1,000 watt AM fulltime under
same owner 30 years. One is new FMstereo 3,000 watts ERP, located in adjacent county. Only stations in counties.
Contact Jesus at 512-334 -3664.

ATTENTION:
EARLY DEADLINE NOTICE
CLASS A FM

Due to holiday, Wednesday, December 25, the deadline for
classified advertising for the December 30 issue will be Noon,
EST, Wednesday, December 18.

Excellent small market station in southwest Missouri. Recently built, all new equipment. Great
opportunity for owner/manager or group. Price
$595,000.00 with $120,000.00 cash down and
seller terms on the balance. Call Paul Baillon
612 -222-5555 or Wendell Doss 602 -7481492.

BROADCASTING'S CLASSIFIED RATES
All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROADCASTING, Classified Department, 1735 DeSales St.,
N.W., Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.
When placing an ad, indicate the EXACT category desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will determine the appropriate category according to the copy.
NO make goods will be run if all information is not included.
The publisher is not responsible for errors in printing due
to illegible copy-all copy must be clearly typed or printed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the following Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and /or
cancellations must be submitted in writing. (NO telephone orders, changes, and /or cancellations will be accepted.)
Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
to be forwarded to BROADCASTING Blind Box numbers. Audio tapes, video tapes, transcriptions, films &
VTR's are not forwardable, & are returned to the sender.
Publisher reserves the right to alter classified copy to
conform with the provisions of Title VII of the Civil Rights
Act of 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non -display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted (personal ads): 60¢ per word, $9.00 weekly minimum. All others classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80.00
per inch. Situations Wanted (personal ads): $50.00 per
inch. All other classifications: $100.00 per inch. For Sale
Stations, Wanted To Buy Stations, Public Notice & Business Opportunities advertising require display space,
Agency commission only on display space.
Word count: Count each abbreviation, initial, single figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Tomlinson, president, Tomlinson
Communications, Charlotte, N.C., joins
WEEK -Tv Peoria, Ill., as VP and general manRichard

Media
Appointments following Gillett Communications' purchase of KOLN -TV Lincoln, Neb.;
KGIN -TV Grand Island, Neb.; KMEG(TV) Sioux
City, Iowa, and wwMT(TV) (formerly wtczoTv) Kalamazoo, Mich., from John Fetzer Stations: A. James Ebel, president and general
manager of KOLN -TV and KGtN-TV and president of KMEG, to group corporate broadcast
consultant and industry representative, Gillett Paul Jensen, VP and manager of stations, succeeds Ebel as president and general
manager of KOLN -TV and KGIN -TV; F. Bruce
Lewis, general manager of KMEG, to president
and general manager of station; Larry Busse,
president of Gillett Communications, Nashville, assumes additional responsibilities as
president of WWMT.
Carl Lee, president and

general manager of
Fetzer radio and television
properties,
Kalamazoo,
Mich.,
named president and
general manager of
Fetzer
Broadcasting
Service Inc., comprising radio properties, in
which he now has controlling interest, and
Muzitronic Services,
Lee
sound contractor and Muzak franchise. Radio
stations are WKJF -AM -FM Cadillac, WJFM(FM)
Grand Rapids and WKZO(AM) Kalamazoo, all
Michigan. Move follows sale of Fetzer television stations to Gillett Communications (see
above).
James Cottingham, senior VP, American
Television & Communications, and president
of its Denver-based national division, assumes expanded responsibilities for operational management of 11 of its 23 divisions:
Albany and Rochester, N.Y.; Appleton -Green
Bay, Wis.; Charlotte, Greensboro, Fayetteville and Raleigh -Durham, all North Carolina; Jackson, Miss.; Portland, Me.; Shreveport, La., and San Diego.

Appointments, corporate division, Gannett
Co., Washington: Douglas McCorkindale,
VP, chief financial and legal officer, to vice
chairman and chief financial and administrative officer; William Keating, senior VP and
head of newspaper division, to executive VP
and general counsel; Maurice Hickey, president, Gannett West newspapers, Reno, Nev,
to general corporate executive, and Charles
Overby, VP, communications, to VP, news
and information.
David Soskin, president, J. Walter Thompson

Direct Marketing Network, joins SFN Companies, Glenview, Ill., as senior VP and
member of management committee. SFN
owns two AM's, one FM and four TV's.
Joseph William Evans Ill, director, sales and
marketing, WCBD -TV Charleston, S.C.,
named VP and general manager.

ager.

Lewis Freifeld, president and general manager, WFTS(TV), Capital Cites station in
Tampa-St. Petersburg, Fla., named general
manager of WTNH -TV New Haven, Conn., effective upon completion of sale of station
from Capcities to Cook Inlet Communications, expected in January 1986.
Frank Watson, VP and general manager,
WINK -TV Fort Myers, Fla., resigns,
Dave Thomas, VP and general manager,
WEZI(FM)

Germantown,

Tenn.,

joins

wzEZ(FM) Nashville as general manager.

Dave Thomas, VP and general manager, WEGermantown, Tenn., joins wzF7(FM)
Nashville as general manager.
Zt(FM)

David Gotcher, general manager, KEAN-AM-

Abilene, Tex., joins KYKX(FM) Longview,
Tex., as general manager. Louis Murray, general manager, WHBQ(AM) Memphis, succeeds
Gotcher.
FM

Terry Metcalf, regional sales manager, Decision Data Computer Corp., Atlanta, joins
WKIX(AM)- WYLT(FM) Raleigh, N.C., as general manager.

Allan Henderson, VP, marketing, KSL -TV Salt
Lake City, named VP, assistant general manager.
David Boylan, sales director, WKYC -TV Cleveland, named station manager.
Teresita Pingres, director of business affairs
for Ten Eighty Corp., Hartford, Conn., licensee of WTIC -AM -FM Hartford, named director, business affairs, radio, for Ten Eighty

parent, Chase Broadcasting, which also owns
WSTC(AM) -WYRS(FM) Stamford, Conn.

senior

VP.

Ellen Shapley, assistant manager, information
services, Tracy -Locke, Dallas, named VP,
manager of information services. Josie Worley, media operations director, Tracy -Locke,
named VP, media operations.

Appointments, Foote,
Cone & Belding, Los
Angeles: Hugh Duncan, executive VP and
general
manager,
FCB /Los Angeles, to
president, FCB /Southern California; Craig
Campbell, senior VP
and director of client
FCB /Los
services,
Angeles, to executive
Duncan
VP and general manager; Welton Mansfield, senior VP and group
management director, to executive VP, general manager, FCB /Orange County.
Nina Disesa, associate creative director, and
Ellen Massoth and Bonnie Bohne, creative
supervisors, Young & Rubicam, New York,
named VP's. Jon Millenson, senior VP,
Young & Rubicam USA, named director of
marketing and research, Y &R National,
group of U.S. affiliated agencies of Young &

PUT YOUR
CAREER IN
RLEE S
HANDS

Ken McNamee, assistant controller, Scripps

Howard Broadcasting's Sacramento, Calif.,
cable system, named corporate accounting
manager, broadcasting, for Scripps Howard,
based in Cincinnati.
Sandra Rattley, acting director, satellite program development fund, National Public Radio, Washington, named director.
Nancy Faloon, training analyst, Taurio Corp.,
engineering and training consulting firm in
Alexandria, Va., joins PBS, Washington, as

assistant director of personnel.

Marketing
Ivan Becker, VP, associate media director,
and Sheron Davis, VP, associate director of
research services, BBDO, New York, named
senior VP. Kenneth Angel, director of advertising, Revlon, New York, joins BBDO there
as senior VP, management supervisor.

Brian Goodall, management representative,
Needham, Harper & Steers, Chicago, named
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After years as the top news recruiter
in broadcasting, Sherlee Barish has

branched out as a personal manager.
She can help news people find
their next position and then keep an
eye on their careers for all the right
moves in the future.
You can have her do what you can't
always do on your own: Get a new
position now and set a career plan
for tomorrow. Call her.

Sherlee Barish & Associates
Broadcast Personnel, Inc.
200 West 57 Street
New York City 10019

212/977 -3580

Rubicam. Account supervisors named VP's,

sales manager.

Y &R, New York: Sheldon Lipton, David Findel and Chris Ponzio.

Linda Foreur, from

Joel Maliniak, creative group head, D'Arcy
Masius Benton & Bowles, New York, named

Michael

senior VP.

Earl Weingarden, from J. Walter Thompson,
Chicago, joins W.B. Doner and Company,
Baltimore, as VP, creative group supervisor.

KOSI -FM

Denver, joins

KBCO -AM -FM there as general sales manager.

Wortsman,

account

executive,

KTLA(TV) Los Angeles, joins KTxL(Tv) Sacramento, Calif., as general sales manager.

Brady Louis, from WRIE(AM) Erie, Pa.,
joins wsEE-TV there as general sales manager.
F.

Marl-Aala

Massakas,

research

manager,

Domenick Fioravantl, senior VP, MTV Networks, New York, joins Independent Media
Services there as senior VP.

ona, Calif., as director of research.

Laurence Lavis, Midwest sales manager,
Concert Music Broadcast Sales Inc., Chicago, named VP and national sales manager.

Jim Bell, sales manager, KKBK(AM) Aztec,
N.M., joins KVFC(AM)- KISZ(FM) Cortez,
Colo., as sales manager.

Denise Steiner, VP, creative services manager, Cargill, Wilson & Acree, Atlanta,
named senior VP, creative services manager
and member of executive committee.

Marc Maehl, from KsTW -TV Seattle, joins
Petry Television/Petry National Television
there as sales manager.

Monte Lounsbury, Midwest regional sales
manager, Blair Entertainment, Chicago,
named VP, regional sales manager.

Niland Mortimer, VP, account supervisor,
Needham Harper Worldwide, New York,
named management representative. David
Snell, senior VP, advertising and promotion,
Montgomery Ward, Chicago, joins Needham
Harper Worldwide there as group account director.

Appointments, advertising services division,
Gillette Co., Boston: Allen Gibbs, director of
media services, to director of media buying;
Thomas Lux, director of buying, spot TV,
print and new technologies, to director of media services, and Howard Fisher, director of
network television buying, to director of media analysis and research.

KTTV(TV) Los Angeles,

joins KVEA(TV) Cor-

Eleanor Devereux, account executive, TeleRep, joins KBHK -TV San Francisco as national
sales manager.

Kathleen Wasson, from WQTv(Tv) Boston,
joins WVJV-TV Marlborough, Mass., as national sales manager.

Larry Elam -Floyd, senior account executive
and national sales coordinator, KCNC -TV Denver, joins KOAA -TV Colorado Springs as regional sales manager.

Cable, joins SSS as Western regional VP,
heading new Los Angeles office.
Gary Krisel, president,
Walt Disney Music
Co. and VP, character
merchandise
licensing, Walt Disney Pictures, named president,
network
television, responsible
for all company's network television programing. Gary Barton,
VP, motion
picture
production, Walt DisKrisel
ney Pictures, Burbank, Calif., named senior
VP and head of Disney Sunday Movie, television division. Richard North, VP, national
sales manager, superstation WTBS(TV) Atlanta, joins domestic television division, Walt
Disney Pictures, as VP, advertiser sales,
heading newly formed advertiser sales department.
Bruce Johansen, sales manager, West Coast
division, and general manager, international
syndication, Multimedia Entertainment, Los
Angeles, named VP, international sales and
West Coast programing.

Don Caruso, account executive, ABC TV
Spot Sales, New York, joins KGO-TV San
Francisco as local sales manager.

Janet Flanagan, recent graduate, University
Michigan, joins WAAM(AM) Ann Arbor,

of

Mich.,

as

corporate sales representative.

Russell Del Core, from WPlx(FM) New York,
joins wok(AM) there as account executive.
Johansen

Levinsohn

David Worstine, account executive, CBNowned WYAH(TV) Porstmouth, Va., named
head of newly formed advertising sales division of CBN.

Mark Stough, from WArr-FM Chicago, and Julie Kirby, from WIND(AM) Chicago, join wtsAM-FM as account executives.

Joe Levinsohn, direc or, television sales,
ABC Pictures International, New York,
named managing director,
ABC Sports
Worldwide Sales and Marketing there.

Fran Reiter, from MG/Perin, New York, joins
Orbis Communications, New York syndication company, as account executive, station

Programing

Sharon Rehme, manager, product acquisition- distribution, ABC Video Enterprises,
New York, named director, sales administration and operations, ABC Video Enterprises.

sales.

Kevin Lucido, assistant marketing communications manager, National Semiconductor
Corp., Santa Clara, Calif., joins McCann Erickson, San Francisco, as account executive.
Phil Perry, free -lance artist, joins Cargill,
Wilson & Acree, Atlanta, as mechanical artist.

Richard McManus, account
executive,
wct6(FM) Falmouth, Mass., named VP, sales.
Edmond May, manager, Midwest sales, Multimedia Entertainment, New York, joins
WKRN -TV Nashville as general sales manager.

Rudnick, national sales manager,
KTTV(TV) Los Angeles, joins wTIC -Tv Hartford, Conn., as VP, general sales manager.
Lee

Lee

Dombrowski,

general

manager,

KTKT(AM)-KLPX(FM)
Tucson, Ariz., joins
WTIX(AM) New Orleans as general sales manager.

Gary Lewis, general manager, KM)M(FM) St.
Louis, joins WRTH(AM) Wood River, Ill. KEZK(FM) St. Louis as general sales manager.
Shel Beugen, account executive, WBBM(AM)
Chicago, joins WFMT(FM) there as general

Arthur E. Levine, executive vice president and
chief financial officer of Westwood One Radio Networks, Culver City, Calif., named
president and chief financial officer of
Westwood One Inc. Levine will add financial
supervision of Westwood's newly acquired
Mutual
Broadcasting
System ( "Riding
Gain," Dec. 9) to his present duties and will
report directly to Westwood One President
Norm Pattiz. Levine joined Westwood One in
June 1983 from the law firm of O'Melveny &
Myers, Los Angeles.
Additionally, Gary Landis, formerly director of programing for the RKO Radio Networks, New York, was named to same post at
Westwood One Radio Networks. He will report to Brian Heimerl, vice president/produc tion for Westwood.
Ellen Levine, director, dramatic series development, Columbia Pictures Television, Burbank, Calif., named VP, dramatic series development.

Jim flecek, VP, Star Ship Stereo promotion
and marketing and affiliate sales and corporate communications, Satellite Syndicated
Systems, Lisa, Okla., named senior VP and
head of new New York office. James Karolik,
director of advertising sales and local origination programing, Northeast region, Group W
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Appointments, MTV Networks Inc., New
York: Sandra Toscano, director, traffic, to
VP, commercial operations; Nancy Allen, director, marketing, Nickelodeon, to VP, marketing, Nickelodeon and Nick at Night, and
Ned Greenberg, director, advertising sales
audience research, to VP, research and mar-

keting, advertising sales.
Ray Boller, North central regional director,
Chicago, Michigan and Northern Ohio,
Showtime/The Movie Channel, named director of field operations, based in New York.
James Sullivan, associate counsel, Warner
Communications, New York, joins Show time/TMC as counsel, business development.

Debbie Bernstein Golden, manager, ABC Information Network, New York, named director of network.

Prudence Eddy, production manager,
ruer
Program Services, Atlanta, named director of
production.
Richard Goldfarb, director, advertiser sales,
Viacom Enterprises, New York, joins Bocass
Communications, newly formed TV syndication and programing company, New York, as
senior VP, general manager.

Elizabeth IIlium, from CBS, New York, joins
National Captioning Institute there as marketing specialist.
Rip Lambert, video editor, ABC -TV, New
York, joins Producers Video, Baltimore, as
director -editor. Elizabeth Levy, from WIZ -Tv
Baltimore, joins Producers Video as marketing associate.
Roz Brown, program director, KRIV-TV Houston, named VP.

Bob Walker, from WQUE -AM -FM New Orleans,
joins WTIx(AM) there as program director.
Joe Quasarano, supervising producer -director, KTLA(TV) Los Angeles, named director of
production and sports.

Jeff Beck, production director and air personality, WLIR(FM) Garden City, N.Y., joins
WYNY(FM) New York as production adminis-

trator.

Jan Landis, producer, AM San Francisco,
KGO -TV San Francisco, named senior produc-

as news

Andy Still, anchor and assistant news director,
WSAV-TV Savannah,
Ga., joins WYFF -TV
Greenville, S.C., as 6 p.m. producer.
Matt Malyn, executive producer and 5:30 and
6 p.m. producer, WTVN -TV Columbus, Ohio,
joins WKYC -TV Cleveland as 11 p.m. producer.

Gerry Wardwell, assignment editor, WMUR -TV
Manchester, N.H., joins WJAR -TV Providence, R.I., as weekend producer.

Ann Kellen, reporter, WIZ-TV Boston, named
noon co- anchor.

Randy Smith, interim sports director, WINKTv Fort Myers, Fla., named sports director.
Joe McTague, from WrVM-TV Columbus,
Ga., joins WINK -TV as sports reporter-weekend anchor.

Saunders, part-time sports reporter,
WOOD-AM -FM Grand Rapids, Mich., named
sports director, succeeding Rick Berkey, re-

er.

Tim

Scott Borden, senior producer, noncommercial WKYU -FM Bowling Green, Ky., joins
West Virginia Public Radio, Charleston, W.

signed.

Va., as program director.

M.J. Ray, from KDON-FM Salinas, Calif., joins
KYUU(FM) San Francisco as production director.
Johnny Edwards, producer-director, WSPA -TV
Spartanburg, S.C., named production manager.

director.

Jane Gardner, co- anchor, wvEC -TV Hampton,
Va., named manager, news special projects.

Lynda Moore, freelance reporter, ABC Radio,
New York, named correspondent, ABC Contemporary Radio Network.
Paul Courson, from WRC(AM) Washington,
joins UPI Radio there as anchor, network
news.

Beth Powers, from noncommercial WHYY -TV
Wilmington, Del., joins WDAU -TV Scranton,
Pa., as weekend news co- anchor.

News and Public Affairs

Bob Mueller, acting anchor, WKRN -TV Nashville, named co-anchor, 5 and 10 p.m. newscasts.

Gary Mattingly, from WPVI -TV Philadelphia,
joins WSPA -TV Spartanburg, S.C., as reporter.
Michael Briddell, from WCAU -TV Philadelphia, joins WLYH-TV Lancaster, Pa., as reporter.

Don Dunwell, from WLWT(TVi Cincinnati, and
Mark Alexander, from WFRV-TV Green Bay,
Wis., join WEWS(TV) Cleveland as reporters.

Mary Lyon, from WDHO -TV Toledo, Ohio,
joins wzzM -TV Grand Rapids, Mich., as reporter.

Robert Bean, from WIR(AM) Detroit, joins
WFDF(AM) Flint, Mich., as reporter.
Michael Lewis, from WCFV(TV) Tallahassee,
Fla., joins WCPO -TV Cincinnati as news videographer.

Steve Newman, head of own weather consulting service, Earth Environment Services, San
Francisco, joins KGO -TV San Francisco as
weekend weather anchor.

Richard D'Amico, from WILx -TV Jackson,
Mich., joins wLNs -TV Lansing, Mich., as
weather anchor, succeeding Dave Whifford,
who joins WZZM -TV Grand Rapids, Mich., as
weekend weather anchor.

Technology
Jerrold Adams, director, small business sys-

John Kosinski, assistant news director, WFSBTV Hartford, Conn., joins ESPN, Bristol,
Conn., as news director, Sportscenter.
John Terenzio, national news manager, ABC
News, joins WPLG(TV) Miami as director of
news.

Montour,
editor,
KPIx(TV) San Francisco,
joins
KRIV-TV
Houston, as news di-

Kimerly

managing

F. DOUGLAS (REX) POMPADUR

rector.

Sylvia Chase, investigative reporter, 20/20,
ABC News magazine
series, joins KRON -TV
Montour

Son of I. Martin and Joan Pompadur

San Francisco as anchor, succeeding Roz

Abrams, who
ABC News, New York, as reporter.
Tom

1964 -1985

joins

Bison,

news director, KUHL(AM) Santa
Maria, Calif., joins KDON -FM Salinas, Calif.,
as news director, succeeding David Morgan,

who joins KGET(TV) Bakersfield, Calif.,

as

assignment editor.

The Rex Pompadur Foundation has been established and is devoted to charitable, educational,
and scientific purposes. Gifts to the Foundation
may be sent in care of Herbert Paul, P.C., 14th
Floor, 805 Third Avenue, New York, NY 10022.

Steve Ruppe, news director, KVOA -TV Tucson, Ariz., joins KATC-TV Lafayette, La., in
same capacity.

Appointments, KIRO-TV Seattle: Phil Sturholm, executive producer, KING -TV Seattle, to
executive news editor; Donna Harui, news
writer, to 11 p.m. news producer; Jon Rauch,
ENG editor, to senior ENG editor.
Steve Ramsey, news director, KWCH-TV
Wichita, Kan., joins WRAL -TV Raleigh, N.C.,
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tems, AT &T, New York, joins Cellular Tele
phone Co. there as president and chief executive officer. CTC is joint venture of LIN
Broadcasting and Metromedia.
R. Gene Shelley, senior VP and general manager of Wayland, Mass. -based equipment division of Raytheon Co:, Lexington, Mass.,
will become president June 1, 1986, upon
retirement of D. Brainerd Holmes, who will
be 65. Holmes will remain on board of directors and will be consultant to company.
Enos Yoder, engineer, Crown International,

Elkhart, Ind., broadcast equipment manufacturer, named engineering group manager.
Matty Powers, from Matrix Studios, New
York, joins Unitel Video there as videotape
editor.
David Cannata, account executive,

Harris
Semiconductor, Boston, joins Analogic
Corp., Wakefield, Mass., as Northeast regional sales manager, data conversion products group.
Lawrence Titus, chief engineer, Ten Eighty
Corp., licensee of WTIC -AM -FM Hartford,
Conn., named director of engineering, radio,
for parent Chase Broadcasting there.
Galen Hassinger, assistant chief engineer and
transmitter supervisor, WCPx -TV Orlando,
Fla., joins WCBD-TV Charleston, S.C., as
chief engineer.
Dick Satterwaite, chief engineer, WWWE(AM)WDOK(FM)
Cleveland, joins WERE(AM)WGCL(FM)

there in same capacity.

Doug Irwin, from Hams Microwave, San

Jose, Calif., joins
as chief engineer.

KDON-FM

Salinas, Calif.,

Promotion and PR
Appointments in reorganization of corporate

affairs and media relations departments,
Home Box Office, New York: Susan Greene,
senior VP, corporate affairs, resigns; David
Pritchard, director, human resources, succeeds Greene as VP, corporate affairs; Quentin Schaffer, director, consumer press information, to VP, consumer and affiliate press
information.
Peri Nusbaum, from Viacom, New York,

joins Bocass Communications, New York independent television syndication and program development company, as station relations supervisor.
Patricia Yoder, general manager, Hill &
Km) \Own, Pittsburgh, named senior VP.

Sal Sardo, director of creative services, Dodgervision, Metromedia's Los Angeles cable
venture, joins Walt Disney Pictures, domestic
television, as promotion manager.
Pam Tourangeau, director of publicity, Media
Home Entertainment, Los Angeles, joins
Embassy Home Entertainment there as manager, public relations -publicity.

Burr Tillstrom, 68, television puppeteer who, with his snag gle- toothed dragon 011ie (Oliver J. Dragon), clown Kukla
("doll" in Russian) assorted other members of the Kuklapolitan puppet troupe and human hostess Fran Allison, pioneered
children's television programing with the long -running, Emmy
award -winning Kukla, Fran and 011ie series, died Dec. 6 at
his home in Palm Springs, Calif. Tillstrom and his puppets
were performing on wBKe(ty) Chicago as early as 1941. In
1947, he was joined by Allison, and Kukla, Fran and 011ie
began, with Tillstrom providing voices and movements to a
host of characters that would include Fletcher Rabbit, Beulah
Witch (named after the program's producer, Beulah Zachary)
Tillstrom. Allison and
and Madame Ooglepuss, among others. In 1949, the series
friends Kukla (I) and 011ie
began airing nationwide over the NBC network, running there
until 1955, when it switched to ABC and continued until 1957. Allison, Tillstrom and friends
later appeared as hosts of the CBS Children's Film Festival in 1971 -79, and on a PBS series
in 1969 -71. Tillstrom won two Peabody and three Emmy awards for his work, which also
included numerous guest appearances on talk and variety shows. NBC Chairman and Chief
Executive Officer Grant Tinker said of Tillstrom: "NBC is particularly indebted to [him]. When
television was just beginning and there was a curiosity about how good it could be, we were
fortunate to have his unique skills to establish a standard of excellence the medium has
worked to equal ever since." Tillstrom is survived by a brother.

board of Centre for Telecommunications Development of International Telecommunications Union.
Spencer Moore, director of international rela-

tions, Canadian Broadcasting Corp., Ontario, Canada, and part-time secretary- general,
North American National Broadcasters Association, named first full -time secretary-general of NANBA, which comprises ABC,
CBS, NBC and CPB in the U.S.; CBC and
CTV in Canada, and Televisa, Mexico.
Ray Gardella, vice president and general
manager, WICC(AM) Bridgeport, Conn., was
elected new chairman of Arbitron Radio Advisory Council, replacing Larry Wexler, vice
president and general manager, WPEN(AM)WMGK(FM) Philadelphia, who will remain on
council for another year. New vice chairman is
Bill Sommers, vice president and general manager, KLOS-FM Los Angeles. Also, Alan
Tobkes, senior vice president/marketing services, Eastman Radio, was appointed to council as researcher, replacing Ellen Hulleberg,
executive vice president/marketing communications, Interep. Council researchers serve
three -year terms.
Elected to American Advertising Federation's
Advertising Hall of Fame: late Samuel W.
Meek, former vice chairman, J. Walter Thompson Co.; Donald Macdonald, vice chairman,
Dow Jones & Co.; late Arthur Harrison (Red)
Motley, former president, publisher and chairman, Parade magazine.
Elected officers, Wisconsin Broadcasters Association, Platteville, Wis.: Lee Davis, wcuB(AM)-WKKB(FM)
president;
Manitowoc,
James Schuh, WXYQ(AM) -WSPT(FM) Stevens
Point, VP, radio, and Wayne Godsey, WISNTV Milwaukee, VP, television.

Deaths

Allied Fields
Paul Vishny, partner in Chicago law firm of
D'Ancona & Pflaum, and general counsel of

U.S. Telecommunications Suppliers Association, named U.S. representative to advisory

J.E. (Ed) Brown, 83, pioneer television and
radio engineer, died Dec. 3 at his home in St.

Francisville, La. Between 1924 and 1936,
Brown was member of radio division of U.S.
Department of Commerce, Federal Radio
Commission and FCC. He joined Zenith in
Broadcasting Dec 16 1985
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1937, was named chief engineer in 1940, assistant vice president in 1943, vice president, engineering, in 1958, and senior VP in 1971. He
retired in 1971. During his tenure with Zenith,
Brown worked on development of cathode ray
tube in 1930's, black and white TV and FM
radio in 1940's, subscription television, stereo
FM radio and color television in 1950's and
60's.
Margaret (Peggy) Goldwater, 76, wife of Senator Barry Goldwater (R- Ariz.), chairman of
Communications Subcommittee, died Dec. 11
at Good Samaritan Medical Center, Phoenix,
of complications from circulation problem that
had forced amputation of her leg Dec. 1. In
addition to her husband, survivors include sons
Barry Jr. and Michael, and daughters Joanne
and Peggy.
E. Carlton (Buddy) Myers, 57, VP and
manager, WDJY(FM) Washington, died

general
of cancer Dec. 6 at Holy Cross hospital, Silver
Spring, Md. He joined United Broadcasting
in 1960, working originally for WOOK(AM)
and then WOOK(AM), which became WD)Y. He
was also general manager of United's independent WFAN -TV Washington when it went
off air in 1972. Myers was president of Washington Area Broadcasters Association. He is
survived by son.
Walter Gibson, 88, pulp novelist who under
pen name Maxwell Grant created character of
The Shadow, died of stroke Dec. 6 at Benedictine hospital, Kingston, N.Y. The Shadow

gained nationwide popularity as CBS radio
series in 1930's and 1940's.
Dennis Steffeney, 35, senior account executive, KWWL(TV) Waterloo, Iowa, died of heart
attack Dec. 3 at Covenant Medical Center
there. He is survived by his wife, Sandy, son
and daughter.
Howard Rodman, 65, television script writer,
died Dec. 4 of complications following open
heart surgery at UCLA Medical Center in Los
Angeles. He came to prominence in early
1950's as writer for Playhouse 90 series, later
becoming story editor for Naked City series in
1958 -63. Other writing credits included Harry 0 and The Six Million Dollar Man. Survivors include his wife, three sons and one
daughter.
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public interest

Listening to Peter Fannon is like taking a
crash course on the history of the federal
government as it relates to public broadcasting. As president of the National Association of Public Television Stations, he has
spent 14 years in both fields and can readily
recall dates and events that have affected the
noncommercial medium-information he
uses to build the case for broadcasting's poor
relation.
Among recent dates of note was Dec. I ,
when a public broadcasting funding package
authorizing service through fiscal year 1990
was approved in a Senate -House conference. It is indicative of a more supportive
mood on Capitol Hill, which Fannon sees as
the government's willingness to help public
broadcasting "gain back some of that momentum we lost in the early 1980's."
As head of public television's lobbying
arm in Washington, Fannon helps "to insure
that the programers in the Public Broadcasting Service are not also the politicians."
Separating programers from politics was
"the primary rationale" for forming NAPTS,
he says. "It was our form of insulation within the public television system."
Sitting in his new office near Dupont Circle in Washington, the 37- year-old NAPTS
executive appears reserved, carefully measuring each word, sometimes deflecting attention from himself to public broadcasting
if the conversation gets personal. One colleague describes Fannon as having a "special, in -depth knowledge of Washington,"
someone who is both a "realist and an idealist-both qualities are needed to survive and
thrive in that environment."
Born in Wilmington, Del., the second of
five children, Fannon was raised in the Midwest and Bronxville, N.Y., spending his
senior year in high school as an exchange
student with the American Field Service in
Sweden, an experience he recalls as
"great -the best year of my life at that
point." Aside from giving him a working
knowledge of the Swedish language
can
say it comes in handy sometimes," he says,
"but usually only at the Bergman shows and
with the occasional diplomat on the
street "
whetted his appetite for travel and
international studies. He pursued the latter
during a five -year master's program in international relations at Johns Hopkins University in Baltimore, including its School of
Advanced International Studies in Washington and Bologna, Italy.
Fannon became interested in public
broadcasting shortly after he joined the Office of Management and Budget in the fall of
1973. He was 25 years old at the time, it was
a year after President Nixon had vetoed the
first two -year funding bill for public broadcasting, the system was in crisis, and "the
issue was whether or not federal support of
public broadcasting would continue," Fannon recalls. "It was a fascinating period for
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president for seven months before a divided
search committee reached consensus and the
board asked him to take on the job.
Of the delay in his appointment, Fannon is
characteristically diplomatic: "Sometimes it
takes a while for decisions to be made
about anything. It was a tough time for usfor me- especially because it was at a key
and crucial period, where I was concerned
that public television be able to speak
strongly and quickly when needed." Leading NAPTS was a tough task, given President Reagan's two vetoes of public broadcasting reauthorization legislation in the
previous Congress and the administration's
efforts to reduce the federal budget.
With a year now behind him, Fannon is
philosophical about the job. "This industry,"
he says, "is certainly a feel -good industry ... you know you're contributing to
something everyone can and does use and
appreciate." Constantly asking for money
can be "daunting sometimes," Fannon says.
With current "merger mania in commercial
television and radio in both broadcast and
cable, one has to ask whether there will be
the same kind of public service goal or direction that some of the greats of the past -the
William Paleys and the George Storers and
the David Sarnoffs -imbued their services
with. I think there is a greater importance for
public broadcasting now than perhaps any
time in its short-lived life to date.
"There's a whole new spirit in public
broadcasting -it's a can -do spirit that recognizes support from all quarters. Never again,
I hope, will we see a year of no major, domestically produced series on PBS as was
the case this fall. Now we've got the real
chance to launch new things which will start
showing up on the screen in the years
ahead."
With his 10 -12 -hour work days at
NAPTS, Fannon finds little time to follow
his interest in performing in community theater (although he recently reprised a role he
played in "1776" about 10 years ago, that of
Richard Henry Lee, a signer of the Declaration of Independence from Virginia, for a
local theater in Alexandria, Va.). His other
interests in travel, art, antiques and history
he tries "to wedge in between business
hours," he says.
At NAPTS Fannon is "keenly interested in
making more of research and planning," as
well as helping the stations "organize and
address" some of their problems. Of the
noncommercial system in general he says: "I
can't think of anything else right now that
has a more appealing aspect to it than public
broadcasting. Because we're at the threshold
of new possibilities, with increased private
and public support, with improved spirit in
the system and with an expanded responsibility, given what seems to be happening in the
commercial broadcast and cable worlds, I
can't think of a better time to be part of
public service television."
fA

PETER MARCY FANNON- President, National
Association of Public Television Stations,
Washington; b. May 21, 1948, Wilmington,
Del.; BA, MA, international relations, Johns
Hopkins University, Baltimore, 1971; aide to
administrator, General Services Administration,
1971 -73; budget examiner, Office of
Management and Budget, 1973-77; served on
President Ford's Regulatory Reform Task
Force, and as deputy staff director for
President Ford's National Economic Summit
Conference, 1974; director of planning and
assistant to the vice chairman, Public
Broadcasting Service, 1977 -1979; general
manager, vice president and acting
president, NAPTS, 1980 -1984; present
position since December 1984; single.

me, both learning about the federal government from the inside and from a position of
keen interest and authority at OMB." It was
"a crucial time" for public broadcasting's future, he says.
As a young budget examiner, Fannon was
assigned to watch a wide range of agencies.
The "most interesting," he said, were those
dealing with communications, including the
FCC, the Corporation for Public Broadcasting and the Office of Telecommunications
Policy (later "transmographied," as he puts
it, into the National Telecommunications
and Information Administration).
A side interest in community theater also
influenced his decision to become involved
in public broadcasting. "TV is a marvelous
combination of education and entertainment
and development and distribution of basic
information," he says. "If you're not literally part of the performance, then it's a great
opportunity to contribute to those who are,
and to make sure that others have access to
public television's greatest attribute."
The interest led to a position as director of
planning and assistant to the vice chairman
at PBS in 1977. There he focused on the
development of new public television services and the organization of the PBS network and its relationship with its member
stations. In 1979 he worked on establishing
NAPTS and served as its first general manager, its vice president and then its acting
Broadcasting Dec 16 1985

.wo

fG °
debut new series, Blacke's Magic, mystery adventure
starring Hal Linden and Harry Morgan as two -hour Sunday Night
Movie on Jan. 5. Scheduling of series has not yet been announced.
ABC announced debut dates for two new shows and changes on
five nights of programing: He's The Mayor, 9:30 -10 p.m. on Friday,
Jan. 10, will replace Benson; and The Redd Fora Show, 8 -8:30 p.m.
on Saturday, Jan. 11, with Benson following it at 8:30 -9 p.m., will
replace Hollywood Beat, which will remain in production and may
return later in season (BROADCASTING, Nov. 25). Following He's The
Mayor, at 10 -11 p.m., ABC will replace Our Family Honor with Fall
Guy, beginning Jan. 10. On Wednesday Jan. 15 at 8 -9 p.m., The
Insiders will have its last telecast; MacGyver, currently airing on
Saturdays at 8 -9 p.m., will replace it on Jan. 22. On Thursday, Jan.
16, at 8 -9 p.m., Shadow Chasers (the lowest ranked program in
season -to -date ratings with 6.2/9), will air for final time before
going on hiatus. It will be replaced by Ripley's Believe It or Not,
currently 7 -8 p.m. Sunday, on Jan. 30. From 7 p.m. to 9 p.m. on
Sundays, ABC will run The Disney Sunday Movie.
NBC will

Consortium of cable operators including American Television 8,
Communications, Tele-Communications Inc. and Comcast is preferred bidder for Group W Cable and its 2.1 million subscribers,
according to industry sources. Representatives of bidding MSO's
were negotiating with Group W last week-process one of MSO
executives likened to "playing chicken." Consortium hopes to conclude deal before holidays; closing would occur several months
later. Consortium does not plan to operate Group W systems jointly. In fact, said one source, consortium members have already

divvied up properties.

A.C. Nielsen Co. said last week that cable penetration had reached,
as of November, 39,872,520 U.S. television households, or 46.2% of
all U.S. TV homes. Company said that number of cable homes grew
by 5.7% over past year, increase of 2,581,650 homes. Since November of 1980, it said, cable penetration has more than doubled.
At that time cable homes totalled 17,671,490, or 22.6% penetra-

tion.

MCA -TV will introduce at INTV and NAIPE first -run, half -hour strip
titled inAmerica Sweepstakes. New game show will entitle both
television viewers and studio audience to instantly win cash prizes
up to $500,000 cash prize will be awarded during ratings sweeps.
MCA-TV will begin shipping 20 million sweepstake cards on July
1, 1986, and distribute them via mail, national publications, retail
and fast food outlets. Viewers need not play any game, MCA-TV

-

said; simply producing sweepstake card when winning number
flashes on television screen will qualify them to win $10,000 on
daily basis -if daily winner does not claim prize, pot will build at
increments of $10,000 each day until winner is found. WinAmerica
will be centered around studio game show with two on- camera
contestants vieing for bonus round. MCA -TV said both studio
audience and viewers will each be budgeted $6 million in prizes.
Win America will be hosted by radio personality M.G. Kelly.
o
ScanAmerica people meter testing service (BROADCASTING, NOV. 21)
reports "very positive" preliminaryresults thus far in December pilot

Intelsat puts transponders up for sale or lease
Despite the objections of the U.S., the Intelsat board of governors,
meeting in Washington last week, gave final approval to a new
service offering that will allow countries to buy or lease (on a
nonpreemptible basis) excess transponders on the Intelsat system
for domestic communications.
Intelsat Director General Richard Colino, at a press briefing following the board meeting, said the new "planned domestic service" should benefit Intelsat as well as countries that take advantage of it. For Intelsat, the service is a way of using excess
transponders, of which there are now 190, and generating additional revenues. For countries, it's a way of establishing a nonpreemptible domestic satellite communications system without
going to the considerable expense of building and launching their
own satellite.
The service was approved unanimously with only the U.S. and
France abstaining. According to Allen Overmyer, of the State Department's bureau of international communications and information policy, the US. abstained because of its concern that the
prices set for the sales and leases did not reflect "true costs." "If the
prices are too low, the concern is that they would drive other
competitors out of the market," he said.
It is unclear, given the U.S. concerns, whether the new service
will be available to satellite users within the U.S. According to a
spokeswoman for Comsat, the U.S. representative to Intelsat and
the purveyor of Intelsat services in the U.S., Comsat is willing to
make the service available if there is sufficient interest." But,
before Comsat could move forward, she added, the FCC would
have to give its approval. And, according to industry observers,
domestic satellite carriers, arguing that the Intelsat prices are anticompetitive, would probably attempt to block that approval.
According to Colino, 27 countries have been leasing Intelsat
capacity on a preemptible basis for domestic use. With the introduction of the new services, he said, those countries and others
interested in Intelsat transponders for domestic purposes can now
buy transponders or lease them for their entire lives without worrying about preemption of their signals by Intelsat.
The service, which was tentatively approved by the Intelsat
board last September, has already attracted some customers. At

the same time the board gave final approval to the service, it OK'd
the sale of nine transponders to three countries (three each) for a
total of nearly $25 million. Colin identified one of the buyers as the
Federal Republic of Germany, which purchased three Ku -band
transponders for $15.9 million.
All in all, Colino said, 21 countries have expressed interest in the
service. Some of them have existing preemptible leases and are
interested in converting to the new service, he said, but a majority
would represent "new business."
Interest in the new Intelsat offering, he said, may have been
stimulated by the troubles of the European Eutelsat satellite system -one satellite has suffered from signal degradation, another
was lost during launch last September.
For the new service, Intelsat is making available C -band and Kuband transponders with varying bandwidths (18 mhz, 36 mhz and
72 mhz) and beams on its Intelsat V satellites. Sales prices will
range from $3.45 million for a 36 mhz zone -beam or global-beam
transponder to $5.3 million for a Ku -band spot-beam transponder.
Annual lease rates will range from $414, 000 for a non -cancelable 18
mhz C-band hemi -beam to $2,382,000 for a cancelable 72 mhz/241
mhz Ku -band spot beam. "We feel very comfortable that... (the
prices/ reflect a full recovery of the kinds of costs that should be
recovered," Colino said.
The least expensive way to secure a transponder under the new
offering is by buying one. But, Colino said, ownership entails certain risks. If a country buys a transponder with an expected life of
seven years and it lasts only five, the buyer 'is out of luck." If, on the
other hand, the transponder lasts 10 years, it's "done very well."
Noncancelable leases require all lease payments upfront.
They're more expensive than outright purchase, but they are absent the risks. Cancelable leases are still more expensive, but they
allow the user to stretch out payments over the life of the transponders and, of course, "to cancel" the lease.
Colino believes the new service is going to be a big winner for
Intelsat. Judging from the initial response to the offering, he said,
revenues should easily surpass all forecasts. He declined to make a
prediction, but said the nine sales already approved are just a
beginning. " lthinkitis fair to say, 'You sin't seen nothing yet. '"
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now 18 months. FCC also, however, adopted stricter guidelines for
granting construction extensions.

Fowler honored. As reported, the winner of the Broadcast Pio
neers Library s first Clarence Darrow award was FCC Chairman
Mark Fowler "Closed Circuit, "Oct. 28). The Pioneers made the
presentation at a black-tie benefit dinner in Washington last
week. In taped remarks at the dinner, President Reagan said
Fowler has made history at the FCC in deregulating broadcasting and telecommunications during an era of dramatic change
in those industries. He has allowed marketplace tbrces to work
so that, as he is fond of saying, the public's interest can determine the public interest. I couldn't agree more. Beyond that,
Mark has been a defender of the First Amendment rights of
radio and television broadcasters. It's really uncommon for a
regulator to be leading the charge for less government control
over the press. But Mark Fowler is that breed of uncommon
individual, one who would gladly hand in the robes of the censor for even a stitch more protection for members of the press."

study of 200 households in Denver. At December meeting of Advertising Research Foundation, Robert McCann, vice president,
said major hurdles of consumer cooperation and active participation had been overcome. In trial run of single -source, media - and
marketing- research service, total response among household is
averaging 90 %; amount of television viewing in only slightly above
national average, and 98.5% of households are using hand -held
portable scanners which record product purchases of household.
Scanners, size of felt -tip marker, are waved over bar codes on
products. ScanAmerica plans to expand to 600 households by
January 1987.
o
Tribune Entertainment and London Weekend Television have ordered
10 additional episodes of Dempsey andMakepeace. Show now consists of 20 hours and one two -hour movie. Sales of show are on a
cash basis.

o
Federal court of appeals in Washington last week upheld FCC's
use of "complete and sufficient" standard in processing LPTV applications. "We hold that the FCC is entitled to impose rigid and stringent acceptability criteria upon LPTV applications," court said.
"The more exacting the standard, however, the greater the cornmission's obligation to be explicit about any prerequisites for consideration." Decision stemmed from two appeals of FCC's dismissal of applications for failure to meet standard. In one, court
affirmed FCC's dismissal of application for station in Cape May,
N.J., but in other, involving 44 applications for station in Honolulu,
it remanded applications to FCC for processing, saying applicants
were "not provided with notice sufficient to satisfy the requirements of the Administrative Procedures Act. The FCC's dismissal
of their applications was therefore arbitrary and capricious."

President Reagan signed two appropriations bills last week: fiscal
1986 appropriation includes $214 million to Corporation for Public
Broadcasting for FY 1988; other bill includes funds for FCC, Federal
Trade Commission, USIA, Board for International Broadcasting and
National Telecommunications and Information Administration for FY
1986 ( "In Brief," Dec. 9). Last includes $24 million for public telecommunications facilities program.
Stephen A. Weisswasser, partner in Washington law firm of Wilmer, Cutler & Pickering, Washington, specializing in communications law, will join Capital Cities Communications, New York, Feb. 1,
1986, as senior VP and general counsel, newly created position.
Post is tied in with new Capcities /ABC, which is expected to be
approved by that date. ABC's executive VP and general counsel,
Everett Erlick, has announced his departure from company, after
almost 25 years (BROADCASTING, Dec. 2).
Hendrix F.C. Niemann, executive director of New Jersey Public
Broadcasting Authorigy, announced resignation last week (effective
Jan. 17, 1986), amid allegations that New Jersey's governor's office was unhappy with objectivity of NJN's news coverage and
had applied pressure to have Niemann removed.
Syndication award. Stephen J. Cannell Productions has awarded domestic syndication rights for Riptide and Hardcastle &
McCormick to Columbia Pictures Television Domestic Distribution and Colex Enterprises, respectively. Colexisa joint venture
between Columbia and LBS Communications. Cannel! asked
several major distributors, including MCA -TV, 20th CenturyFox, Telepictures and Paramount, to make presentations for the
award of domestic syndication rights. Columbia reportedly paid
$100 million to Cannell for the domestic rights. Paramount,

National Association of Broadcasters, in letter last week to members of Senate and House Commerce and Judiciary Committees
and congressional leadership, stated its opposition to attempts by
home satellite industry to restrict scrambling of broadcast signals.
Issue of scrambling broadcast programing has attracted attention
of Congress. Representative Ron Wyden (D -Ore.) wrote to three
television networks last month urging them not to scramble their
news programing (BROADCASTING, Nov. 25).

which holds international distribution rights and had option of
first refusal on domestic rights, passed up the opportunity for
domestic syndication, according to sources, because it did not
want to ante up a large guarantee to Cannell when there is a
surplus of hour -long shows in the marketplace. Mort Marcus,
Colex president, said Hardcastle & McCormick will be available
for Sept. 1986 on the assumption that it will be cancelled by
ABC at the end of this season. Stations will get 65 episodes for
stripping as 13-week schedule refresher, or for use as a weekly,
he said. The show will be sold on a barter basis for the first two and-a-half years, and cash for the following four years. Deals will
be made upfront for the full six- and-a- half-year license period. If
ABC renews the show for next season, the syndicated run will
not begin until 1987. Meanwhile, Columbia is preparing marketing plans on Riptide, which will have 50 -60 episodes by the
end of this season, on NBC. According to the standard five -year
wait between the beginning of the show's network run and its
offering in syndication, Riptide should be available beginning
in 1988.

Principal United Press International owners, Douglas Ruhe and William Geissler, filed papers in federal bankruptcy court in Washington last Friday (Dec. 13), seeking to overturn proposed $41- million
bid by Mexican publisher Mario Vazquez Rana and real estate
developer Joe E. Russo to buy wire service. They have joined
forces with group led by Financial News Network, which has also
made offer for UPI. At hearing late Friday before bankruptcy court,
UPI creditors were expected to ask judge to reopen bidding until
Dec. 27. Also last Friday, U.S. District Judge Louis Oberdorfer
rejected request from FNN group for emergency stay freezing sale
process until court rules on "fairness" of selection process.

without rulemaking, has extended by six months construction
periods for broadcast permittees. Construction period for TV's was
extended to 24 months; construction period for radio, other broadcast, auxiliary and instructional -television fixed service stations is
FCC,
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The old order passeth

Justice Stewart carried out his thoughts a year after the Democratic National Committee decision when he made a major speech
at the Yale Law School Sesquicentennial Convocation.
The press, said Stewart at Yale, has "performed precisely the
function it was intended to perform by those who wrote the First
Amendment of our Constitution." It has acted, he said, as a fourth
force, outside government, to provide an added check upon the
three governmental branches that were themselves designed to be
internally competitive. And he made it clear that the electronic
media were included in his version of the press.
Stewart retired from the court in 1981 and will not be here to
note whatever the present Supreme Court may do in fairness
cases that may be en route to it. Surely, however, legal notice may
be taken of his second thoughts about Red Lion and his conclusion, with Justice Douglas, that the press comprises both the
Fourth and Fifth Estates, which are equally protected by the
institutional freedoms embedded in the First Amendment.

Mixed emotions attend the news that RCA, the oldest of the
largest broadcasting companies, has been sold to General Electric. As this week's lead story attests, the announcement was less
than earth- shattering to a broadcasting industry recently accustomed to both the unthinkable and the unexpected.
The least that should be drawn from this most recent takeover
is that there's been a quantum leap in the stakes, as well as in the
hazards, of doing business in broadcasting. RCA-NBC represents the third major takeover bid among the big three, with ABC
in a friendly deal with Capcities and CBS still reeling after a bout
with Ted Turner. RCA officials are doubtless breathing more
easily this week on having reached safe harbor with a merger
partner of sound reputation and, presumably, beneficent intent.
That said, it should be noted that such deals appeal more to
boards of directors than to the broadcasters at large, among whom
this latest (and largest) auction of a communications cornerstone
occasions both sadness and a growing conviction that the best and
the brightest in broadcasting are being pledged to the bottom line.
The critical issue, as expressed previously by this page, is
whether broadcasting companies are to be directed by broadcasters or whether they answer to corporate titans whose first allegiance is to the world of business. When the roll of this year's
biggest deals is called, with this leveraged buyout followed by
that junk bond issue, the impression grows that a commodities
market has been created in broadcasting licenses and/or entities.
Regardless of who occupies the top spot in these new communications companies, the bottom -line concern of this page continues to be that the traditions and principles that have animated
broadcasting -and have made it such a sought -after business in
the first place-still hold.
GE-RCA completes the cycle of upset among the major companies upon which the industry has depended for leadership. All
hands involved will want to insure that they make room for the
broadcasters when they cast off for the future.

Open question

The FCC finally did right by Simon Geller last week. Whether it
also did right by the principles it professes to uphold cannot be
determined until the formal order describing its action of last
week becomes available. The brief press release that is the only
document so far at hand suggests that the commission did not
entirely extricate itself from its flirtation with program surveillance when it did wrong by Geller three years ago.
Acting on a remand by the Court of Appeals, the FCC reversed
its decision of 1982 awarding Geller's FM channel in Gloucester,
Mass., to a competing applicant on the latter's promise to air
more news and nonentertainment programing than had been offered by Geller, who programs classical music and little else. This
time the commission still expressed a preference for the challenger on the same programing grounds but decided that Geller's
advantages in integration of ownership and management and his
lack of other media ownerships were conclusive. Hard to fault
that reasoning. Geller is proprietor and entire staff of the one -man
wvcA -EM and owns practically nothing. His dedication to his
Legacy
kind of broadcasting is complete.
Perhaps the final order will do more than the press release to
Among believers that the First Amendment applies to the Fifth
Estate, the memory of Potter Stewart, who died of a stroke Dec. 7 erase the finding of three years ago. If not, does the 16.9% news
at the age of 70, will be preserved. Stewart was among the seven and 11.8% other nonentertainment programing that Geller's rival
Supreme Court justices who voted for the regrettable Red Lion promised become the new standard for renewal expectancy? And
decision of 1969, affirming the constitutionality of the fairness other factors being equal, would that win a channel from an
doctrine. Fours year later, concurring in another case, Stewart had occupant who had broadcast less?
second thoughts.
He said he had voted with the others in Red Lion "with considerable doubt" but that the doubt had been resolved. "The First
Amendment prohibits the government from imposing controls
upon the press," wrote Stewart upon reconsideration. "Private
broadcasters are surely part of the press."
That opinion was written in concurrence with a majority that
had denied a right of access claimed by the Democratic National
Committee and by Business Executives Move for Peace in Vietnam which had wanted to buy time for editorial messages on,
respectively, national television and W1DP(AM) Washington. In
the same cases, the late Justice William O. Douglas, who had
abstained in Red Lion because he missed oral arguments, repaired
his oversight. "The fairness doctrine," Douglas now said, "has no
place in our First Amendment regime." Indeed, wrote Justice
Douglas, the fear of governmental intrusion that inspired the First
Amendment "is perhaps even more relevant to TV and radio than
Drawn for BROADCASTING by Jack Schmidt
it is to newspapers..."
"This is Radio MIVMV."
Broadcasting Dec 16 1985
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the "ovemightmare" of deadlines bearing down on you. Should you trust your
You know the feeling
important shipment to next -day delivery? Will your package arrive in time? Will it arrive at all? Isn't there a
faster way?
Of course there is! American Airlines Priority Parcel Service can deliver your parcel, door to door, in hours!
Just call (800) 638 -7320 and get your parcel on American's next flight or any flight you specify. In Maryland, call
(301) 269 -5503.
When a crucial deadline is on top of you, call American! We end the ovemightmare of next-day delivery.
And keep your tightest schedule right on track.
Priority Parcel Service

AmericanAirlines

1984 American Airlines Freight System

We deliver in hours.

SCRIPPS HOWARD
FOUNDATION NATIONAL
JOURNALISM AWARDS
JACK R. HOWARD BROADCAST AWARDS
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IMPROVE THE RECEPTION
OF YOUR BEST WORK.
If our judges for the Jack R Howard Broadcast
Awards choose your entry as America's best, your
work will receive quite a reception. Like national
exposure, a $2,000 cash prize and a special bronze
plaque for first place. Or $1,000 cash and a citation for
second place.
Any program, series of programs, or series of
announcements to promote the public good is eligible.
The categories are: large market (1-50) and small

market (51 and over) television. Also, large market
(1 -50) and small market (51 and over) radio.
Zb enter, send for an entry blank and fact sheet from
The Jack R Howard Broadcast Awards, c/o WMC -TV
1960 Union Ave., Memphis, TN 38104.
And see what kind of reception your

best work

receives

SCRIPPS HOWARD
FOUNDATION

CALL FOR ENTRIES. DEADLINE: JAN. 9A, 1986

