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Why WYAY chooses to use the best:

“There’s no one who S better at developlng
a winning strategy.”

““When Katz (now NewCity Communica-
tions) came into Atlanta two years ago, we knew
we’d need all of the right tools to win in this
market. And, having The Research Group on our
team was one of our most important tools.

We work with them at all of our stations.
And, they have been invaluable to us. There’s
no one in this business who is better at translat-
ing the research data into usable ideas—a plan
that really works. And, we’ve seen the proof
right here at Y-106. We were in a real ‘David
and Goliath’ battle with WKHX. Two years
ago they had a 10.0 share 12+ and we had a
1.1.* Now, in the most recent Arbitron, we're
up to a 6.1 and WKHX is down to a 5.3.** \ _ \ ]

It has worked because The Research ey Vol oY
Group has provided us with the framework to i i R 4!
make this whole thing happen. Their research ' R R O Y
clearly pointed the way to a winning strategy / : o L
for Y-106. And, it gave us the confidence to
stick with it. They’re the best and that’s why

we use them.”’ ]
Bob Green
*Spring 1984 Arbitron. 12+ AQH share. M-S, 6A-12M, MSA. Vice President and General Manager
**Spring 1986 Arbitron. 12+ AQH share. M-S, 6A-12M, MSA. WYAY-FM Radio

For information on The Research Group’s services and market availability, just
send in the card below:;

Please send me more information about
The Research Group.

I
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|

: Name/Title
'. Station_
: Address
I
I
|I
|
I
I
I

Send to: The Research Group
Metropolitan Park, Suite 1200
1100 Olive Way

Seattle, WA 98101

or, for more information, call: Larry B. Campbell, President—206/624-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 * (206) 624-3888
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At Large” with CBS’s Laurence Tisch
A look back at MIPCOM; a look ahead to SMPTE
[1] bE]
State of the Art” report on technology

IN'COMMAND O Laurence Tisch, acting chief coLoR suIT 0 RKO sues Color Systems Technology
executive officer at CBS, is moving quickly to put  over colorization of films. PAGE 101.
his stamp on a leaner company. PAGE 43.

HOT TOPICS O Agency mergers among issues to be
LOOKING FOR FAT O NBC chief Robert Wright discussed at Association of National Advertisers
explains his request for divisions to undergo convention. PAGE 103.
exercise in cutting budgets by 5%. PAGE 44.

PLAN OF ATTACK O Attorney general announces
NOv. 4 FATE O Qutcome of midterm elections will action on pornography commission
determine makeup of key committees affecting recommendations. PAGE 104.
Fifth Estate. PAGE 45.

8ASS BUY O Taft-Bass led group buys Wometco
TISCH TALKS O In this “At Large” with BROADCASTING Cable from KKR. PAGE 105.
editars, CBS acting chief executive officer,
Laurence Tisch, discusses the changes going on  OFFER ACCEPTED O Viacom board approves revised
at the company and his vision for the future. buyout offer by management. PAGE 105.
PAGE 50.

. SMPTE SHOW O Society of Motion Picture and

TECHNOLOGY STATE OF THE ART O Equipment Television Engineers opens technical conference
manufacturers are taking lead in many areas in this week in New York. PAGE 107.
providing direction broadcast technology is
going. PAGE 70. Tentatlve_ decision on AM standard  BoaRD APPROVAL O Senate approves nominations
could bring hi-fi to medium. PAGE 8o. of Kenneth Towery and Daniel Brenner to seats on
Broadcasters continue fight to retain UHF Corporation for Public Broadcasting board while
spectrum. PAGE 89. ABC and NBC lay groundwork  Sonia Landau's nomination is held up. PAGE 114.
for coverage of 1988 Olympics. PAGE 90.

EAST BOUND O A bigger Atlantic Cable Show set
FRANCE IN THE FALL O Second MIPCOM show in to open this week in Atlantic City. PAGE 121.
Cannes proves rousing success. PAGE 94.

MAKING THINGS RUN RIGHT O NBC's president,
FIRST CASUALTIES O CBS jettisons Better Days, operations and technical services, Mike Sherlock,
Together We Stand and Twilight Zone from its has helped turn that network’s plant, one of the
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¢ “Ripley’s Believe It or Not!” TV's most unique,
promotable series.

e A worldwide institution — over 70 years of popularity.
And an awareness level of 9 out of every 10 people.

® Delivers women, men, teens and kids — in early
fringe, late night and weekends.

® Available in both hours and half-hours.
® Hosted by Jack Palance.

A Haley/Rastar Production
lpl ,5 In assoclation with

Believe torNot! | .. .1J...
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Upping ownerships

Word has it that FCC Mass Media Bureau
is considering. on its own motion.
proposal to modify multiple ownership
rules to permit single entity to own 24
radio stations in same service. Rule
currently limits ownership to 12 AM’s and
12 FM’s. Bureau is apparently operating
under theory that congressional concern
that caused FCC to pull back from
intention to abolish limits altogether
(BROADCASTING, Oct. 6. 1984) was
focused exclusively on TV.

Under wire

Strong desire by Kohlberg Kravis Roberts
& Co. to complete liquidation of two
companies it had taken private, Storer
Communications and Wometco, has
already produced several headlines and
could well produce more. Some say KKR
has given Storer’s chief executive officer,
Terry Lee. option to purchase company's
remaining TV station. WTvGTV) Toledo,
Ohio, for price in neighborhood of $50
million. As for remainder of Storer
Cable, serving over one million basic
subscribers, KKR is reportedly thinking
about dividing ownership of systems into
smaller limited partnerships. Move. it is
said, would preserve certain tax
advantages that would otherwise
disappear if systems were not sold by
year's end. Smaller size would also make
subsequent disposal of systems easier.

L]
Feds at work

Justice Department investigation into
possible antitrust violations by cable
operators and programers in connection
with programers’ scrambling of satellite
signals and providing of service to home
satellite market has taken on new
dimension. Investigators are now calling in
multichannel microwave operators to hear
about their problems in acquiring rights to
cable programing. One operator spent

five hours with investigators in Washington
last Thursday.

Titsch will be pleased

FCC commissioners. who have regularly
attended annual Kennedy Center Honors
galas in Washington as guests of CBS.
may be shut out this December since new
agency policy forbids acceptance of
entertainment from parties with business
before agency. Network traditionally has
provided each commissioner with two

tickets for gala and dinner-dance
afterward. Tickets this year range in price
for outsiders from $500 to $3.125 each.
“We probably won't be attending this
year,” said Jerald Fritz, chief of staff to
FCC Chairman Mark Fowler. "FCC rules
don’t permit that.”

Way out

FCC could soon be faced with precedent-
setting decision if Westinghouse
Broadcasting and General Electric—new
owner of NBC— merge their radio
_erties and NBC networks into new
company (BROADCASTING. Oct. 20). If
merger scenario holds as written, its
approval would allow GE. which, to
comply with commission rules. needs to
sell five NBC radio stations in three
markets where it co-owns television
outlets, to retain minority interest in them
as part of new configuration. Merger
proposal under discussion appears to
contain some wrinkles such as GE and
Group W, which would also hold minority
interest, having no voting stock in new
entity and majority interest going public.
In event both parties go forward with
plan, FCC, which generally does not
consider nonvoting stock as constituting
ownership, would need to decide whether
GE is honoring its commitment to divest.
It’s safe bet that companies such as
Capital Cities, which is required to sell

properties due to 1985 acquisition of ABC,

would keep close eye on any FCC action
concerning Group W/GE merger.

L |
Flying colors

NBC has completed network acceptance
tests of M-II half-inch videotape recorders
from Matsushita and, according to
source, new technology has met or
exceeded all published technical
specifications. Result of tests on
production model recorders were sent last
week to chief engineers at all NBC
affiliates for their perusal—affiliates have
offer from Matsushita for one-third
discount on M-II. Network itselt has so
far taken delivery of 30 studio and 30
portable recorders, will receive total of
212 units costing $3.4 million by end of
year. and has placed second order for 236
decks costing $4.5 million for delivery in
first quarter, 1987.

One impact of implementation of M-II
at NBC News, which expects full
conversion of all domestic bureaus by next
summer. could well be reduction in size
of news crews. Although such shrinkage
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could be subject to other considerations,
including objections from technical unions,
NBC News source told BROADCASTING
that once M-II is fully in place “ultimately
maybe half the coverage units will have a
single technical [person].”

Half-inch venture

Scripps Howard Broadcasting has

become first known broadcaster—besides
NBC (see above)—to order Matsushita’s
new M-1I half-inch recorders. Group
station pur * se, using “dip of toe™
appr . 15108 total of 16 studio and tield
recorders valued at half-million dollars.

]
Patrick view

At FCC Commissioner Dennis Patrick’s
prodding, Association of Independent
Television Stations and American Bar
Association have reportedly agreed to host
seminar in Washington Dec. 4 on

property rights and broadcasting. Patrick’s
keynote speech is expected to be critical
of cable’s compulsory license and will
question wisdom of FCC's repeal of
syndicated exclusivity rule.

Going up

Leading candidate to replace Jules
Haimovitz as president of Viacom’s
Entertainment Group (see page 10) is
Paul Hughes, currently president, Viacom
Broadcast Group. Hughes’s background
is advertising sales and station
management, and he does not have much
in way of program production experience.
But sources last week said Hughes was
top choice to fill entertainment group spot
because he is “an ace manager.”

Look before leap

Dow Jones & Company, parent of The
Wall Street Journal, is conducting two
market studies of feasibility of
establishing satellite-delivered financial
news network for easy listening and other
adult-formatted FM stations, with
determination expected by year’s end.
Company has been successful with its
seven-year-old Wall Street Journal
Report that offers stations—mostly AM
outlets in top 50 markets as well as
number of “affluent” secondary markets—
17 two-minute reports each weekday and
six one-minute reports on weekends.

New FM-oriented network, which
would be “softer” and more “abbreviated”
than current service.







YOU
GOULD MAKE
A DEGISION
THAT WILL AFFECT
THE FUTURE
OF AMERIGAS

GHILDREN.



e You can have a show with 44
new adventures (88 episodes in

total) with the cast that has
made it so popular.

¢ You can have a show that has
a loyal following of fans and a

backlog of fan letters 60000
deep!

¢ You can have a show about a
small-for-her-age girl, with lots
of spunk, who faces the prob-
lems and frustrations of grow-
ing up that most children will
face.

¢ You can have a show that'’s
entertaining, a show with lots
of heart.

THE DEGISION:

I want

“Punky Brewster.”

Available Fall ’87
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Sikes on must carry. National Telecommunications and Information Administration Direc-
tor Al Sikes reslated his interest in seeing the development of a more procompetitive
telecommunications environment in a speech at a Federal Communications Bar Associ-
ation luncheon last week. He suggested that iifting the restrictions prohibiting the Bell
operating companies from offering certain information services is one way to accomplish
that goal. He also reiterated his view that there is a need for “fairess” in any public colicy,
adding that: "Maybe there never should have been a set of rules that required cable
television companies to carry signals of all the local TV staticns. But there were, and lots of
people made investments based on those rules.

conference, touched on a sweeping array of
topics, including his personal wealth, the
future of his financial empire and the Good-
will Games

Turner's fiscal woes were a recurring
theme throughout a nearly 40-minute long
speech and question-and-answer session
with the audience that followed. Describing
his $26-million loss on his $35-million in-
vestment 1n the recent Goodwill Games as
“probably the most money that anybody
ever lost on a sports event in history," Turn-
er sald he 1s turning his attention to ways to
gain the interest of television viewers in
Western nations for the American Goodwill
Games in four years. In 1990, he said, "it's
going to be a much larger financial comrmnit-
ment.” As to whether he would continue
with the games if the next set is also a finan-
cial disaster, Turner later told reporters: “We
will cross that bridge when we come to it. I
hope the bridge is (still) out.

Asked where Turner will be in five years,
he replied, "Another day older and deeper in
debt. We'll probably have a partner if we
are. . .] hope I'm sull solvent.” Tumer said

later he is holding discussions with several
potential partners, but he declined to name

L

SNVs. Satellite News Vehicles. With
working digital or analog SCPC, BAF's
SNVs are the most high-tech, state-of-
the-art news gathering/broadcasting
vehicles available. For the broadcaster,
BAF offers 24-hour voice circuits,
guaranteed news block hours on Gstar
transponders, as well as occasional

BAF Communications Corporation

them.

Having appeared on the Forbes list of the
most wealthy Americans, Turner caid the
magazine's value of his worth "at more than
$280 millicn” is "not very accurate.” How
much money deoes he have? “I don't know
how much I'm worth,” he said.

Cable and children

On the occasion of National Children's Tele-
vision Awareness Week, Oct. 12-18, the ca-
ble industry celebrated its contribution to
“the positive uses of television” and to help-
ing "parents and children maximize TV’s
potential as an educational tool

A study of the New York market released
by the National Cable Television Associ-
ation compared the volume of children's
programing over a five-week period this
year and 10 years ago.

Spring 1976 and spring 1986 TV Guide list-
ings in New York showed a 142% increase
(from 936.75 hours to 2,265 hours) of chil-
dren's programing—with 98% of that in-
crease due to the introduction of satellite-
delivered cable services. In 1986, 10 cable
services provided 57% of children's pro-

graming, NCTA claimed.

Children's fare available during prime
time rose by 358%. "In 1976, prior to the
advent of cable services, television in the
New York market offered 20.25 hours of
prime time children’s programing,” said the
NCTA. “In 1986, a total of 93 hours. . .was
available.” The study, "Children’s Televi-
s1on Programing in New York, 1976 and
1986: A Case Study of Programing Availabil-
ity, October 1986," is available from the Re-
search & Policy Analysis Department of
NCTA, Washington

Junior critics

Nickelodeon, cne of MTV Networks' four
programing services, will debut its new
movie review program for children, Rated K:
For Kids by Kids, on Nov. 1 at 4 p:m. (NYT).
The show will be hosted by four teen-agers,
who will review, on a rotating basis, their
“favorite and least favorite movies,” includ-
Ing new releases, home video selecticns and
pay cable titles, Nickelodeon said. Included
with the critiques will be movie clips and
behind-the-scenes looks at film production.

Basketball buy

ESPN announced last week that it had
signed a seven-figure deal with Nike Inc. to
be the exclusive athletic shoe sponsor for
the basic cable service's college basketball
lineup for the coming season. Nike will also
advertise in other ESPN programing, includ-
ing College Football Association games,
tennis, golf and ESPN’s SportsCenter. ESPN
plans to televise 146 college basketball
games this season.

hours on other -
satellite formats.
SNVs are custom
outfitted to vour
individual require-
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ments and may be
leased or purchased indi-
vidually or in fleet numbers.

228 Essex Street ® Salem, MA 01970 ®(617) 744-3738, 744-1505

Broadcasling Oct 27 1986
14



SHOPPING
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INNOVATIONS IN LIVING ==
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STRIP
BLOCK
OVERNIGHT
WEEKENDS
FULL TIME

HSN Is Now In Its 5th Year
18 Million Packages Delivered
500,000 Satisfied Buyers
Best Bargains - Best Format
Best Customer Service

S$HARE THE $UCCES$S$S

The Home Shopping Network brings “Millions in
Bargains™' and “Thousands in Prizes™” to viewers
across the nation, live, 24 hours a day. Home Shop-
ping Network 2, “Innovations in Living™” is broadcast
via SatCom NV Transponder 4. Programming ofigi-
nates from our 40,000 sqg. ft. studio complex and
uplink in the greater Tampa Bay area.

On a typical shopping day club members buy
fashions, jewelry, tools, collectibles, housewares and
electronics - all at discount prices and without
leaving their homes.

In addition to the bargains and fun, HSN viewers
compete for thousands of chances to win valuable
prizes.

Our show hosts display each bargain one at a time
and give detailed descriptions. Club members then

©“HSN 1986 An American Stock Exchange Company Trading Symbol HSN

INNOV.

— ‘ A

call in on one of 600 toll-free lines. Callers can cha?
with the show's host and offer testimonials, ask
questions about an item or place an order by issuing
a personal check or using any major credit card.

Every purchase is entered into our computer which
fransmits the information to our distibution centers.
Shipment of orders occurs within 48 hours vig UP.S.®
and delivery is completed within 4 to 7 working days.

AFFILIATE COMPENSATION

The Home Shopping Network provides an ongoing
compensation plan, paying you, THE BROADCASTER.
Full time Affiliates will find the compensation plan very
viable.

Every item of merchandise is computer tracked and a
percentage of all sales attributed to your station is
paid directly to you, monthiy.

MARKETING SUPPORT

The Home Shopping Network’s co-ordinated market-
ing programs generate maximum viewer participa-
tion and purchases, thus insuring greater revenues for
your station.

Our campaigns include direct mailings personalized
with your own logo and channel number. Home
Shopping Network also provides a series of 30 & 60
second promo commercials, and a ¢o-0p News-
paper Advertising Program.

Affiliation agreements with compensation are avaliablei
in areas where HSN has no cable affiliate. |
Contact: Chuck Bohart, V.P. Corp. Development |

Executive Offices: The Home Shopping Network, Inc.
1529 U.S. 19 South, Ciearwater, Florida 33546-2792 l
CALL TOLL-FREE 1-800-472-5646, IN FLORIDA (813) 530-9455 J




“ifyou're crazy
iransier tape

| yourd better be
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“My company has built its
reputation by doing something
few people in this business even
thought possible. We shoot and
edit on tape and then transfer to film. Filn
is unforgiving when it comes to picking ug
imperfections in tape. So the tape itself ha:
to be perfect.



Sale enougn
Might tape.

—David Griffin, CEO, Rock Solid Productions
talks about Fuji Betacam videocassettes.

“That’s why, for the past three years,we've
used nothing but Fuji Betacam videocassettes.
In fact, we've used Fuji exclusively since we've
been in business. Because in all that time,we've *
never had to apologize for the quality of a film
to an unforgiving client.”

BFUJITSEe

© 1986 Fupt Phato Film U.S.A., Inc., Magnetic Products Div., 555 Taxter Rd.. EImstord, NY 10523
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Satellite fever. Grey Advertising has created GreySat, unit that will plan, negotiate and
execute media buys for clients who want to reach large portions of Europe through satellite
television, radio and print. GreySat, based in London, is designed’to capitalize on growing
media opportunities for multinational advertising aimed at Pan-Eurcpean market. Operation
will be headed by Tony Pearson, vice chairman and executive media director in London. He
said that by 1990 “we expect to have five satellites and 30 new channels thal can be received
by small rooftop dishes.”

a

Oh, tangled web. Reynolds plastic wrap, product of consumer division of Reynolds Metals
Co., is star of new television commercial that gives tangled, and playful, view of number of

competing home piastic wraps. Those brands are shown twisting out of control while
Reynolds Plastic Wrap emerges in smocth rollout, exhibiting its ability to “cling where it is
supposed to cling.” Campaign is scheduled to start this week in 125 spot television markets.
Target: women, 18-49. Agency for campaign is J. Walter Thompson/New York.

a

Tough discussions. There will be 10 workshops at Television Bureau of Advertising's 32d
annual meeting in Los Angeles, Nov. 17-19. Discussions will relate to theme of this year's
meeting, "Television In Today's Tougher Business Climate.” Workshops will explore subjects
including “Living With Pressures of Bettom Line,” "Changing Role of Station
Representatives,” “How Management Can Keep Control of Negotiations” and "Applying
Principles of Supply Side Economics to Station Operations.”

O

September advertising claims. Nine challenges to national advertising, including three
carried on television, were resolved during September by National Advertising Division of
Council of Better Business Bureaus. NAD reviewed television commercial for Kraft Inc.
{macaroni and cheese dinner) and found claims were substantiated. Modified were claims in
commercial for Land O’Lakes Inc. (Lean Cream sour cream and Natural Dairy Blend). Murray
Onio Manufacturing Co. agreed to make changes in commercial for Street Machine bicycle if
aired in children’s television programing (handled by Children's Advertising Review Unit).

]

SDI campaign. American Conservative Trust, political action committee, is funding 10-day,
TVand radio advertising campaign beginning Oct. 26. Ads (10- and 30-second spots) will air
in seven states (California, Nevada, Colorado, Texas, North Carolina, Alabama and Florida)
and are aimed al adults and voters. Two ads have been developed. One attacks candidates
who are opponents of Strategic Defense Initiative (SDI), including Senator Alan Cranston (D-
Calif.); Representative Tim Wirth (D-Colo.), whe is running for Senate; Representatives Jim
Wright (D-Tex.); John Bryant (D-Tex.), and Ronald D. Coleman (D-Tex.). Other spots are
endorsements of candidates who support SDI, including Republican Senate candidates Jim
Santini of Nevada, James Broyhill of North Carolina, Paula Hawkins of Florida and Jeremiah
Denton of Alabama. Trust is planning to spend minimum of $300,000 and is buying time for
ads to run during prime time, on network affiliate stations, three times daily,
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Jordache Enterprises C Jeans will be
spotlighted in Christmas promotion
beginning in mid-November for six
weeks in 12 markets. Commercials will
be carried in early fringe and special
program segments. Target: No specific
demographics. Agency: Winner
Communications, New York.

Rose’s Stores O Advertiser, which uses
television about 40 weeks per year, is
gearing up for pre-Christmas drive with
one-week flight in 12 Southern markets,
principally in Virginia and Carolinas.
Commercials will be slotted in all
dayparts. Target: adults, 25-49. Agency:
Scali, McCabe, Sloves/South, Atlanta.

Porsche Cars North America C Auto
dealer group is putting together eight-
week flight in nine markets in West,
beginning in early November.
Commercials will run in all dayparts.
Target: men, 25-54. Agency: Chiat/Day,
San Francisco.

C— JRADIOONLY

Sorrento Cheese O Advertiser will
conduct campaign starting in late
October for four weeks flighted over
eight weeks in Washington, Baltimore
and Philadelphia. Commercials will be
carried in all dayparts. Target: women,
25-54. Agency: Levy, King & White
Adbvertising, Buffalo, N.Y,

Swift & Co. 0 Christmas promotion for
meat products will kick off in early
December for three weeks in 26

markets including Cleveland, Dallas,
New York and Washington.

Commercials will be scheduled in all time
periods. Target: women, 25-54. Agency:
Zechman & Associates, Chicago.

1 RADIC& TV [—— -~

Rogers & Holland O In pre-Christmas
advertising effort, jewelry firm will
conduct four-week flight in four
Midwestern markets, starting in late
November. Commercials will be placed
in all time segments. Target: adults, 25-
54. Agency: Smith, Badofsky & Raffe!,
Chicago.

Chick-Fil-A O Restaurant chain

featuring chicken dishes launches three-
week, pre-Christmas campaign in late
November in 24 television markets, 26
radio markets and on several cable
systems. Commercials will appear in
drive periods on radio and in all time
segments on television in markets




ATE&TISIN
SUCCREISS

products. From long distance todata services. Fromtele-
phones tocomputers tofacsimile machines.
You'll get an introduction to telecommunications, a
glossary, important AT¥T toll-free numbers, plus any
or all of the following booklets:
Keeping Customers Satisfied—suggestions for building
brand loyalty and expanding your
customer base. Expanding
Your Markets—ideason
how to get customers
tobuy moreand
prospectsto

ya A
- COyerQ lo)z “ho
. . : o), 0
buy. Impronng Field e ’fe.r‘pg;fo/e.rff’ @2,
Sales Productivity—tips thatcan terng My, .

help open more doors and close more
salesat lesscost. Capitalizing on Money
Management—advice on putting together an effec-

Learn how telecommunications and AT&T can
help you write your ownsmall business success story.

There's a telecommunications story behind some of tive cash management program.
America's biggest small business successes. Now - & Call 1 800 443-7047, Ext. 135 or sendfor
youcan learn how to apply the same bigideasto r your booklets. .. and learn how to bring

your small business—with afreecopy of AIXTs £
Telecommunications Ideas To Grow On. y

It'll show how your business can bene-
fit frommany of the available

out the success story in your business.

-
BIG SMALL BUSINESS IDEAS.

I
telecommunications FREE. [
services and . mpa”)' Yes, sendafreecopy of ATXT's Elecommunicationsldeas |

jand ntsd ToGrow On. Please include (check one or more). 1.00 Keeping i
ne New MBS ive accol g on thet | | CustomersSatisfied 2.0 Expanding Your Markets 3.0 Improving
AT pelped Ibiies from 3%_\'://\'1-5/11010 the_yne L vl Field Sales Productivity 4.0 Capitalizingon Money Management :
o fres o ATH e bust
b;;';glls”y&won "‘”‘.t:m o-sized shirimP MoMs— Tl |
oy
waytobeCO"“ g Company :
o ) I Addre l
pun——— | Cit Stat Zip. = l
— AT &T | Phone. . Typeof B |
— e ]
— . -
———— . ’ Mailto: AT&T, PO, Box 1336, Ridgely, MD 21681 |
The right choice. OR CALL 1 800 443-7047, EXT. 135 |

© 1986 AT&T ~—— e e e e e e e s e i) i o T



THE

BEAR FACTS
ABOUT
LBS" NEXT
KIDSHOW

® He’s the sensational
talking bear who's taken
the nation by storm, out-
selling the Cabbage Patch
Kids in his very first year.

® Now he’sa TV star, with a
whole family of won-

WINNER.

derful characters, in LBS’
next first-run animated hit
for boys and girls.

® Featuring inventive,
magical adventures with
enduring appeal, and
themes that entertain and

enrich.

® [ BS, the hit makers

who developed the long-
running syndication
successes Heathcliff,
Inspector Gadget and
MASK, now add Teddy



Ruxpin” to their roster of
animated favorites.

® Powerful mini-series
marketing plan will build
big audiences for this
winning kidshow:

©1986 ALCHEMY 11, INC. ALL RIGHTS RESERVED:

® 5-PART MINI-SERIES IN
DEC. '86 AND APR. '87.

e HALF-HOUR STRIP
STARTS FALL '87.

THE ADVENTURES OF TEDDY RUXPIN
From LBS in association with Worlds Of
Wonder, Inc. and DIC Enterprises

LBS COMMUNICATIONS INC.
875 Third Ave., NY, NY 10022, (212) 418-3000
9220 Sunset Blvd., Suite 101-A,
Los Angeles, CA 90069 (213) £59-1055
625 N, M:ché%an Ave_, Suite 1200,

Chicago, 1L 60611 (312) 943.0707



WILA-TV 4PM M-F

B Still beating
everything in the
time period

B Ratingcdimhs33%
over year ago,
share up 35%

B Vaults over game

show it replaced
by 28% in share

MCATV

OUR HOURS WILL
MAKE YOUR DAY.

Source: Nielsen Metered Market Overnights,
August 18-September 12, 1986 and
September 15-October 10, 1986.
NSI October 1985.

1986 Universal City Studios Inc. All Rights Reserved

including Chattancoga; Charlotte, N.C.,
and South Bend, Ind. Target: adults, 18-
49. Agency: Cargill, Wilson & Acree,
Atlanta.

Florida Dept. of Citrus T Fresh fruit will
be spotlighted in first quarter 1987
campaign to be carried in 24 markets,
including radio in some areas and
television in others. Flights will be

conducted for six to 10 weeks in markets

including New York, Boston, Denver and
Seattle. Commercials will run during
daytime and early evening periods.
Target: adults, 25-54. Agency:
Fry/Hammond/Barr, Orlando, Fla.

RepuReport

Wuiax-Tv La Crosse-Eau Claire, Wis., and
wvFTTv Roanoke, Va.: To Independent
Television Sales (no previous rep).

a
WLsamy-wytz(Fm) Chicago: To Blair Radio
from Hillier, Newmark, Wechsler & How-
ard.

a

KKAL(AM)-kzOZ(FM) San Luis Obispo, Calif.:
To Republic Radio frorn McGavren Guild.
(]

W2ZRx(AM)-WSTZ(FM) Jackson, Miss.; wQsF-
Fm Williamsburg, Va.; kvxiem) Yuma, Ariz.,
and KBON(FM) Lake Arrowhead, Calif.: To
Hillier, Newmark, Wechsler & Howard (no

previous rep).
(]

WDDO(aM)-wPEZ(FM) Macon, Ga.: To Chris-
tal Radio from Select Radio.

(]
Warz.AMFM Alpena, Mich.; wmGx(FM) Port-
land, Me., and wrEAAM)}-WZID(FM) Man-
chester, N.H.: To Katz Radio from Torbet.

]
Wevaiam)-wikHK(FM) Colontal Heights, Va.:
To Christal Radio from Hillier, Newmark,
Wechsler & Howard.

O
Wrsa-amFm Brattleboro, Vi To Hillier,
Newmark, Wechsler & Howard from New
England Spot Sales.

(]
WoRrz(Fm) Daytona Beach, Fla.: To CBS
Radio Representatives from Major Mar-
ket Radio.

a
Waucam)-wsTQ-FM Buckhannon, W va.: To
Commercial Media Sales (Pittsburgh
area rep).

(]
Relocated. Republic Radio has movedto
new offices in New York at 1 Dag Ham-
marskjold Plaza, 10017. Phone: (212)
572-9190.

]
Selects new office. Select Radio has
moved into new offices in Los Angeles at
11111 Santa Monica Boulevard, 90025.

Phone is (213) 444-3636.
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SURVIVAL RADIO

It really s a jungle out there. And inthat jungle,
Otari’s MTR-10 audio machine gives
you the ammunition you need to stay

v alive—like three speeds, micro:
- .&\ processor control, a built-in cue
N Y speaker, and an optional ten-
| memory astolocator.

l The MTR-10s “creative arsenal”
| helps you keep pace in the tough,
f competitive world of broadcast.
Whether you're doing spols, editing,
or working “live”, this rugged machine pro-
vides the features you'll need for the recording
tasks of tomorrow. As one of our customer’s put
it, “Everything [ even think | want te do, | can do
on this machine”

Now add Qtari’s legendary reliability and
customer support, and your chances of survival
become even more certain.

Has a good business decision ever heen easier
to make? From Otari: The Technology You Can
Trust.

Contact your nearest Otari dealer for a demon-
stration, or call Otari Corporation, 2 Davis Drive,
Belmont, CA 94002 (415) 592-8311 “elex:
9103764890

' ""lpl

e {Oari 1984




One 0f The Highest Rated Motion pictures
of The 1985-86 Network Season
With A 245 Rating, 37 Share

ir

Kirk Do|as
Elizabeth
Montgomery| |

Starring

NOROTHY McGUIRE
PAT MORITA

RAY W ALSTON

Teleplay bY RICHARD KRAMER
Based on e nevel STANLEY WEST
urected Y MICMEL TUCHNER

Two GOsSiP
Columnists
Whose Feud
Shook Hollywood's

i\ ~ Golden Era d
L [y
S 3 @ ‘ “ :
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Alrea:iy Sold In 39 Markets
Including 8 Of The Top Ten

Market

Station/ Affiliation

Station Group Affiliation

Los Angeles
Chicago
Philadelphia

Boston/Needham

Detroit

Dallas/Fort Worth

Washington, DC
Houston

Minneapolis/St. Paul
Tampa/St. Petersburg

Indianapolis
San Diego
Daytona Beach/

rlando/Melbourne

Fayetteville/

aleigh-Durham

San Antonio
Dayton

Albuquerque/
Santa Fe

Green Bay

Roanoke/Lynchburg

Tucson

Las Vegas/Henderson

Fort Wayne
Rockford

LaCrosse/Eau Claire

Odessa/Midland

KHJ-TV/IND
WLS-TV/ABC
WPVI-TV/ABC
WBZ-TV/NBC
WXYZ-TV/ABC
KTVT/IND
WTTG/IND
KHTV/IND
KTMA-TV/IND
WFTS-TV/IND
WTTV/IND
KFMB-TV/CBS

WMOD-TV/IND

WKFT-TV/IND
KENS-TV/CBS
WHIO-TV/CBS

KNMZ-TV/IND
WGBA-TV/IND
WVFT-TV/IND
KGUN-TV/ABC
KVVU-TV/IND
WKJG-TV/NBC
WOQRF-TV/IND
WLAX-TV/IND
KPEJ-TV/IND

RKO General, Inc.

Capital Cities/ABC, Inc.
Capital Cities/ABC, Inc.
Westinghouse Bdcstng
Scripps-Howard Bdcstng
Gaylord Bdcstng Co.
Fox Television

Gaylord Bdcstng Co.
KTMA Acquisition Corp.
Scripps-Howard Bdcstng
Tel-Am Corp.

Midwest Television,Inc.

Southern Bdcstng

Central Carolina Television
Harte-Hanks Television
Cox Communications, Inc.

Channel 2 Associates
Family Group Bdcstng
Family Group Bdcstng
May Broadcasting Co.
Meredith Bdcstng Corp.
Biade Communications
Family Group Bdcstng
Family Group Bdcstng
SWMM/
Odessa-Midland Corp.

..and many more! T~

P

For Further Information Contact: /<ENTM
Jim Sterm  (212) 371-6660 8% 115 East 57th Street

v New York. NY 10022
/
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A commentary on TV commercials for radio stations from Steve Stockman, Custom Productions, Framingham, Mass.

Powering your radio station
through TV commercials

Some TV commercials are more powerful
than others.

Think about all the commercials you’ve
seen—for anything. Remember the Pepsi
spot with Michael J. Fox in the library? Re-
member the American Express commercial
with Ron Reagan? Remember the John Han-
ock “Real Life...Real Answers” commer-
cials that look like an episode of Hill Street
Blues?

How many times have you seen those
commercials? Once? Three times? Ten
times? How long did it take you to notice
them?

Some commercials stick in the memory
better than others. Some commercials you
remember after just a couple of viewings
because they say something of interest to
you. They make you react either to their
main point or the way they say it. You re-
member the product and the message be-
cause they're an intrinsic part of the spot.

Other commercials you remember after
10, 12 or 20 viewings, and then only be-
cause they grate on your nerves. Mary Lou
Retton. .. was she plugging Lifesavers or
batteries or what? You remember her, but not
the message.

The difference between a TV campaign
for a radio station that gets the call letters out
(if that) and one that pounds a marketing
message home and gets ratings results is
“power.”

“Power commercials™ sink in with less
repetition. The truth is that with a more pow-
erful commercial a radio station can get
away with a smaller buy, or get more results
with a bigger buy. Power commercials are
more efficient. They get the job done better
and faster.

Here is a “power test” you can use—ques-
tions to ask’yourself or your target audience
when you're looking for a power commer-
cial:

®What does this spot say to the target audi-
ence? Some spots don’t say anything. They
just look nice and display the call letters.
Bumper stickers do that for a lot less money.
Power commercials have a clear point.

®Will they care? Pretend you are in the
target group (maybe you are). What does the
message do for you? Will it make you tune
in? Power commercials answer the question:
“Why should I listen?”

a/s it focused? How many messages does
the spot try to deliver? It’s tough enough
getting people to remember the name of your
station. Are they going to remember that
WAAA is the station for “a fun morning team,
information, sports, weather, music and
traffic. . .and ‘no-repeat Thursdays’?” Pow-
er commercials have a clear thesis state-
ment.

Steve Stockman is president of Framingham,
Mass.-based Custom Productions, a company
dealing exclusively with custom television
commercials for radio stations. Before starting
Custom Productions, he was director of
marketing, advertising and promotion for
wAAF(FM) Worcester, Mass. (Boston), and
national promotion director for Katz
Broadcasting. This article is adapted from

his new booklet, “More Powerful
Commmercials: Doing Your Own Custom
Television Production.”

®/s it believable? Power commercials are
credible.

®/s it powerful? Is the message solid and
communicated throughout the spot? Is it un-
cluttered by subplots or intrusive gags? In a
power commercial the entire spot works for
the radio station and its message.

®Does it feel like your siation? Some sta-
tions are loud and funny, some quiet and
relaxing. A power commercial reflects the
character and the personality of the station.

®/s it unique? Recently an advertising
trade publication attributed video personal-
ity Max Headroom’s campaign for Coke to
Pepsi. Why? Because it looks, sounds and
feels just like Pepsi’s “new generation”
spots. Power commercials are unique.

The best commercials will pass the power
test and turn your TV campaign into an un-
qualified success. The slightly less efficient
spots may cost you money. The very worst,
commercials, ones totally wrong for your
audience, can cost you the ratings battle.

Here are some situations in which your
best route to a power commercial is produc-
ing your own from scratch:

®Your station is unigue, and you can't
find a syndicated TV commercial that fits.
Syndicated spots are made to be run by a lot
of stations, and they fit some better than
others. Apply the power test to the TV com-
mercials you see on reels. Don’t compro-
mise. The money you spend to run the spot is
always going to be greater than the money
you spend to produce it.

®You want to use research to help you de-

Broadcasting Oct 27 1086
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sign a spot. Your research is important to
you. You spent a lot of money on it. It should
be used to influence the design of your TV
commercial in much the same way it is used
on the station. Your marketing strategy and
the things that are most important to your
target audience should determine the focus
of your spot. Conducting research while
your spot is developed, such as storyboard
testing, can help you design a precise and
powerful message.

BYou want to address the competition di-
rectly on TV. In many competitive situa-
tions, especially format changes, it can be to
your advantage to refer to the competition in
your TV spot. You can mention them by
name, or as “Brand X.”

BT attract attention you need a stunt—a
particularly outrageous commercial that
will generate talk in the commaunity. High-
profile personality stations create outra-
geous bits and promotions that generate talk
on the streets. Extend that outrageousness to
your TV campaign.

®You want to localize your TV commer-
cial, using shots of your city. Sick of those
radio spots shot in generic-looking, high-
tech studios? Using a recognizable restau-
rant, park or street corner can add a local
touch that people will remember.

BPromote a unique contest. Your station
has spent a lot of effort creating the ultimate
contest for your market. Suck them in witha
power spot based on your contest.

®You want {o create an entire campaign,
not just an individual spol. Many big TV
advertisers work on TV campaigns, not
spots. They can be tied together loosely by a
positioning statement and style such as the
Pepsi ““Choice of a New Generation” cam-
paign; they might feature an identical format
such as the Pizza Hut celebrity campaign, or
they might be “episodes” with the same
characters and settings, such as the Miller
Lite “tastes great—less filling” series.

You don’t need to change spots every

week as some companies do. You can do an
installment every ratings book, every six
months or even every year.
BYou want to promote your air personal-
ities. A well-done TV campaign can make a
popular personality into a true local star.
This is also a chance for station management
to act as extras.

The power commercial, built from
scratch, squeezes more of your station’s
message into its script, characters, action
and settings.

Your commercial should start with the
unique needs and desires of your radio sta-
tion. There are no assumptions before the
process begins that lead you toward a par-
ticular end. There’s no pressure on you 10
bend your message 1o fit a spot that already
exists—and prevent you from creating a
power commercial for your station.
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This week

Oct. 24-28- Saciety of Motion Picture and Television
Engineers 128th technical conference and equipment
exhibit. Jacob K. Javits Convention Center, New York
Information: Dorothy Smith, (914} 761-1100

Oct. 25-28B—Texas Association of Broadeasters annu-
al convention. Hilton Palacio del Rio, San Antonlo, Tex

Oct. 26—National Association of Broadeasters “100
plus” committee. O'Hare Hilton Airport hotel, Chicago

Oct. 26-27—"Teleconferencing: Steps to Take, Moves

to Make,” sponsored by Nationa! University Telecon-

Sference Network. Anaheim Marriolt hotel, Anaheim, Ca-
f. Information: Jeff Beaver, (405) 624-5191

Oct. 26-29—Association of National Advertisers an-
nuai convention. Homestead, Hot Springs, Va.

Oct. 27—Cable Television Network of New York third
annual CAPE (Cable Awards for Programing Excel-
ence) awards and dinner dance. Trump Tower, Atlantic
City. N.J. Information: {609) 392-4360.

Oct. 27-28—National Association of Broadcasters
Hundred Plus Exchange.” for small market TV sta-
tions. Chicago O'Hare Airport Hilton. Chicago.

Oct. 27-29—National Association of Broadcasters re-
gional managers meeting. NAB, Washington

Oct. 27-Nov. 1—Journalism Week, annual program
sponsored by University of Missouri-Columbia,
School of Journatism. Various locations at UM and in
Columbia. Information: Bob Gassaway (314) 442-
3161. extension 225

Oct. 28-29—"The Rise ¢f Television Syndication” and

The next logical step is CRSI.

We believe in “upward mobility." That's
what we build into every CBS! System.

For radio stations of all sizes and formats,
CBSI offers system packages designed to give
you complete control over Traffic, Accounts
Receivable, Co-op Billing, General
Ledger / Accounts Payable, Sales Management,
Concert Music Library, and more.

CBSI business computer systems are built
to out-perform all others on the market. . . and

to do it within your budget.
Satisfaction guaranteed.

The Business of Television Syndicalion,” seminars
sponsored by Museum of Broadcasting. Panelists in-
clude George Back, All American Television: Fred Sil-
verman, Matlock Productions: Don Menchel, MCATele-
vision, and Merril! Grant, Reeves Entertainment Group
MOB, New York. Information: Richard Rottkoy, (212)
818-1200.

Oct. 28—Conference for journalists. “lliiteracy: How
Big a Problem? What Can Be Done?” sponsored by
Washington Journalism Center. Watergate hotel
Washington. Information: (202) 331-7977

Oct. 28—/International Radio and Television Society
seminar, "Dialogue—An Insider's View of the Television
Industry.” featwring Professor Richard Brown, who
teaches courses at New School for Social Research.
New York Hilton. Information: (212) 867-6650

Oct. 28— "Telecommunications for Developmrent: Ex-
ploring New Strategies,” international forum sponsored
by Intelsat. New York University, Economic Develop-
ment Foundation and Intergovernmental Bureau for
Informatics. Loews Summit hotel, New York. informa-
tion: (202) 944-7805.

Oct. 28-30—Atlantic Cable Show. Atlantic City Con-
vention Center. Atlantic City, N.J. Information: (609)
848-1000.

Qct. 29—Washington Metropolitan Cable Club lun-
cheon. Speaker: Ted Turner, Turner Broadcasiing Sys-
tem. Washington Marriott, Washington. (nformation:
(202) 775-3550.

Qct. 29-—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring Rob-
ert E. Mutholland, director. Television Information Of-
fice. Topic: "Why TV News Makes News.” Copaca-
bana. New York

brands.

Authorized Wang
Valuc-Added Rescller
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m Oct. 28—Fourth annual Arthur Young Entertainment
Symposium, "The Changing Dynamics of the Entertain-
ment Industry,” sponsaored by Arthur Young. internation-
al accounting firm. Piaza hotel, New York. Information
(212) 407-1723

Oct. 29-30—Conference for journalists, "Education
1986: Are Schools Belter? Are Basics Being Taught?”
sponsored by Washington Journalism Center. Water-
gate hotel, Washington. Information: (202} 331-7977

Oct. 30—Dinner sponsored by Entertainment Indus-
tries Council, honoring Grant Tinker, outgoing chair-
man of NBC. Sheralon Premiere hotel, Los Angeles.
Information: (818} 840-3842.

Oct. 30—National Association of Broadcasters small
market radio committee meeting. NAB, Washington.

Oct. 30-31—"Success in Radio and Television Sales
and Promotion,” sponsored by California Broadcast-
ers Assoctation and Broadcast Promotion and Mar-
keting Executives. Hyatt Los Angeles Airport

Oct. 30—Advertising Women of New York luncheon.
Waldort Astoria, New York

Oct. 30-Nov. 1—Alpha Epsilon Rho, N ational Broad-
casiing Society, East Central regional convention. Ap-
palachian State, Boone, N.C.

Oct. 31—Academy of Television Arts and Sciences
forum juncheon. Keynote speaker: First Lady Nancy
Reagan. on drug abuse. Los Angeles. Information:
(818) 953-7575

Oct. 31—International Radio and Television Society
newsmaker luncheon. Speaker: Richard Wiley of Wiley,
Rein & Fielding, Washington. Waldorf-Astoria, New
York

Nov. 1—Academy of Television Arts and Sciences all-

Ruthorized WANG
value-added reseller.

CBSI software systems are compatible with
the WANG MicroVP mini computer, the WANG
PC and APC. . . and many other popular

Increase mobility and profitability with
CBSI Systems. Place one phone call today, and
we're with you. .

. at every step.
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Now you can shoot, edit
and broadcast with 1" quality—
on 2" cassettes.

When it comes to broadcast systems, it appears
our competition has been erased. Because 0
other format can match the spectacular perform-
ance of M-I from Panasonic.

With M-I ‘s metal particle tape system, yGtr can
use the same compact 90- or pocket-size 20-min-
ute casselte from ENG/EFP right through editing to
on-air broadcast. With 4.5MHz bandwidth (-3dB),
5008 S/N and burst signal insertion for phase
alignment and jitter correction, M-I is the single
solution to all your broadcast needs.

in fact, each unit in the M-II line offers some
pretty uncommon common features 'ike four-audio
tracks (two linear and two FM), an integral longitu-
dinal and vertical interval time code/time date
generator with presettable user bits and Dciby*-C
noise reduction. And M-II products ulilize a
standard edit control-interface, so you can

upgrade gradually if you like.

AU-650 Studio VCR. This compact,
rack-mountable VCR has all the ad-
vantages and furictions of
conventional recorders with

the benefit of the M-I format. The AU-650 provides
video and audio performance as good as—if not
better than—that of 1" VIRs. In a 2" cassette format
that lends itself to station automation. It records and
plays either 90- or 20-minute cassettes, and pro-
vides smooth action, variable slow motion as well as
freeze frame. And the AU-650 can perform frame-
accurate automatic editing with multi-generation
transparency. There's also an internal TBC to assure
on-air quality playback.

AU-500 Field Recorder. The AU-500 offers the por-
tability and functions demanded by ENG/EFP users,
while providing picture quality comparable to 1"—
all on either a 90- or 20-minute cassette. This small,
ruggedly designed unit is equipped with confidence
field color playback, automatic backspace editing,
TBC/DOC connection, search function and warning
indicators that alert the operator should recording
problems arise and the AU-500 accommodates
NTSC composite or various component input signals.

The AU-400 Camera Recorder. This lightweight,
compact camera recorder provides ENG users with
more than 20 minutes of recording, and a picture
quality that rivals that of 1" VTRs. The AU-400 also
features B/W video confidence piayback through the
camera’s viewfinder, a chroma confidence indicator
and audio confidence output through a speaker.
There’s even an automatic backspace edit-
ing function and warning indicators. And
the AU-400’s rugged construction provides
excellent resistance to dust and moisture.

M-I, it's the only broadcast system of
its type in the industry. And it's available
now. Two of the best reasons to go with

M-II from Panasonic.

To get the complete picture, call or
write Panasonic Broadcast Systems
Company, One Panasonic Way,

Secaucus, NJ 07094. (201) 348-7671.

MI

THE NEW STANDARD
FOR BROADCAST.
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WBZ-TV 4PM M-F
M Lifts its lead-in
share by 70%
and doubles its
lead-in rating
M Rating up 33%,
share up 55%
from a year ago

MCATV

OUR HOURS WILL
MAKE YOUR DAY.

Source: Nielsen Metered Market Overnights,
September 15-October 10, 1986
NSI October 1985.
¥ 1986 Universal City Studios [nc. All Rights Reserved.

Angeles. Information: (213) 684-7024

Nov. 13-14—14th annual Communications Law pro-
gram, sponsored by Practising Law Institute. non-
profit educational organization. New York Penta, New
Yark. Information: (212) 765-5700.

Nov. 13-15—Broadcast saies training seminar, “The
National Sales Manager Program,” sponsored by T'ele-
vision Bureau of Advertising. Century Plaza, Los An-
geles.

Nov. 13-:15—17th annual Loyola Radio Conference.
Holiday Inn Mart Plaza, Chicago. Information: (312)
670-3207.

Nov. 13-16—National Association of Farm Broad-
casters fall meeting. Westin Crown Center, Kansas City.
Mo.

Nov. 14—29th International Film & TV Festival of
New York, awards for TV programs. promos and mu-
sic video. Sheraton Cenler, New York. Information:
(914) 238-4481.

Nov. 14—Deadline for nominations for Advertising Hall
of Fame, sponsored by American Advertising Feder-
ation. Information: AAF, 1400 K Street, N.W.,, Washing-
ton, 20005

Nov. 14-16—Second annual Women in Film Festival,
co-sponsared by Wormen in Fihnand California First
Bunk. Directors Guild of America, Los Angeles.

Nov. 14-20—"Audible Visions,” East Coast radic the-
ater conference coordinated by Pennsylvania Radio

'—u!";...-\f:l"

————————]
In Sept. 29 "Syndication Marketplace”
itern on LBS Communications’ Music
MMachine, barter split shouid be three-
and-a-half minutes for stations, and
three minutes for LBS per haif-hour
episode.

]

Due to erroneous information, BroaD-
CASTING incorrectly reported in Oct. &
“Fates & Fortunes” that John McKean,
news director, kgam-Tv Albuquerque,
N.M., had been named managing edi-
tor, wTHR(TV) Indianapolis

Theater. Firiends of Radio Theater and Penunsylvania
Couwncil on the Arts. International House, Philadelphia.
intormation: (717) 744-4432.

Nov. 15—Caucus for Producers. Writers and Direc-
tors final general membership meeting of 1986. Cha-
sen’s restaurant, Los Angeles

Nov. 15—"Comedy Writing for TV and Film.” seminar
sponsored by A merican Film Institute. Parsons Exhi-
bition Center, New York. Information: (212) 856-7690.

Oct. 24-29—Society of Motion Picture and Televi-
sion Engineers 128th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 30-Nov.
4, 1987, Los Angeles Convention Center; Oct. 14-
19, 1988, Jacob K. Javits Convention Center, New
York, and Oct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 26-29Association of National Advertisers
annua! convention. Homeslead, Hot Springs, Va.

Oct. 28-30—Ailuntic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Nov. 17-19—Television Bureau of Advertising
32d annual meeting. Century Plaza, Los Angeles.
Future meeting: Nov 11-13, 1987, Allanta Marriolt.

Dec. 3-5—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 7-11, 1987—Association of I ndependent Tele-
viston Stations annual convention. Century Plaza,
Los Angeles. Future conventions: Jan. 6-10, 1988,
Century Plaza, Los Angeles, and Jan. 4-8, 1989,
Century Plaza. Los Angeles.

Jan. 21-25,1987—NATPE International 24th an-
nual convention. New Orleans Convention Center,
New Orleans. Future meeting: Feb. 26-29, 1988,
George Brown Convention Center, Houston.

Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washinglon and
Omni Shoreham hotels, Washinglon.

Feb. 6-7, 1987—Saciety of Motion Picture and
Television E'ngineers 21stannual television confer-
ence. St. Francis hote!. San Francisco. Future con-
ferences: Jan. 29-30, 1988, Qpryland hotel, Nash-
ville, and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conference, sponsored by Radio Advertising Bu-
reau. Hyatt Regency, Atlanta.

Feb. 19-21, 1987—Country Radio Seminar, spon-
sored by Country Radie Broadcasters. Opryland
hotel, Nashville.

Marph 25-28, 19'87—:1 merican Association of Ad-
vertistng Agencies annual convention. Boca Raton
hotel and beach club, Boca Raton, Fla.

® March 28-31, 1987—National Association of
Broadeasters 65th annual convention. Dalias Con-
ventlon Center. Future conventions: Las Vegas,
April 9-12, 1988; Las Vegas, April 29-May 2, 1989;
?gét?s, March 24-27, 1990, and Dallas. April 13-16.

VigjeraVieatihegs
o e ——————

March 29-31, 1987—Cabletelevision Advertising
Bureau sixth annual conference. New York.

April 1-5, 1987—Aipha Epsilon Rho, National
Broadcasting Soctety. 45th annual convention.
Clarion hotet, St. Louis.

April 21-27, 1987—23d annual MIP-TV. Marches
des International Programes des Television. inter-
national television program market. Palais des Fes-
tivals, Cannes. France.

April 26-29, 1987—Broadcast Financie! Manage-
ment Association annual meeting. Marriott Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt Regency, New Orleans, and April 9-12, 1989,
Loews Anatole, Dallas

April 29-May 3, 1987—Nationa! Public Radio an-
nual public radio conference. Washington Hilton,
Washington.

May 17-20, 1987—Nuational Cuble T'elevision As-
sociation annual conventicn. Las Vegas Conven-
tion Center, Las Vegas.

May 17-20, 1987—CBS-TV annual affiliates meet-
ing. Century Plaza. Los Angeles.

May 31-June 2, 1987—NBC-71 annual affiliates
meeting. Century Plaza, Los Angeles.

June 6-9, 1987—American Adverlising Feder-
ation annual convention. Buena Vista Palace hotel.
Orlando, Fla.

June 9-11, 1987—AEBC-T'V annual affiiates meet-
ing. Century Plaza, Los Angeles.

June 10-13, 1987—American Women 1n Radio
and Television 36th annual convention. Beveriy Hil-
ton, Los Angeles

June 10-14, 1987—Breadcast Promotion and
Marketing Executives/iBroadcast Designers Asso-
ciation annual seminar. Peachtree Plaza, Allanta;
June 8-12, 1988, Bonaveniure, Los Angeles, and
June 21-25, 1989, Renaissance Center, Detroit.
June 11-17, 1987—15th Montreax International
Television Symposiwm and Technical Exhibition.
Montreux, Switzerland.

Aug. 16-19, 1987—Cable Television Administra-
tion and Marketing Society 14th annual meeting.
Fairmont hotel, San Francisco

Aug. 30-Sept. 1, 1987—Eastern Cable Show,
sponsored by Southern Cable Television Associ-
ation. Merchandise Mart, Atlanta.

Sept. 1-4, 1987—Radio-Television News Direc-
tors Association international conference. Orange
County Convention Center, Orlando. Fla

Sept. 9-12, 1987—Radio '87, sponsored by the
National Association of Broadcasters. Anaheim
Convenlion Center, Anaheim, Calf.
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ILL PUT
THE GAME.

A Two-Hour, FirstRun Made-ForTV Movie.
Starring Elkke Sommer as Headmistress ggruno
and introducing Skyler Cole and Jill Whitlow

25 Nick Neat and Tena Tidy. With special guest stars
Edie Adams, John Astin, Graham Stark,
Stella Stevens and Larry Storch. And Featuring
The Classic Rock 'n’ Roll of Elvis Presley!

It's an adventure. It's a comedy. It's steamy and bizarre. It's Neat & Tidy,
the new, totally unpredictable movie that tops any show in its class!

Just try to keep up with charismatic Nick Neat and his seductive sidekick,
Tena Tidy, as they're chased around the world, always keeping two steps ahead
of the bad guys and just-this-side of the law. There’s no way you can pack
more action into a two-hour movie! Or better music.

Racy, exciting, sizzling with special effects, off-the-wall humor and free-
wheeling rock 'n’ roll energy, you can't get any more upbeat and entertaining
than Neat & Tidy. It's got it all!

Every so often a show comes along you know
is going to be a winner. And Neat & Tidy is it.
Coming your way this December!

Adventures Beyond Belief

Neat & Tidy is available to stations on an po—
@ advertiser supported bass. SYNDICAST
Clean Up With Neat & Tidy. SERVICES, INC.
Syndicast Services.Inc. 360 Madison Avenue, mﬁj %V%
New York, New York 10017 (212) 557-0055 eSS

Already cleared on Fox,Scripps-Howard and Taft stations.Sold in over 80% of the country!







We bring
the most popular

entertainers in the world...
it . e 0| 1Y 0 It A

to MIP-COM for another exciting all television households in the
season of international syndication —and we're  United States, Essence, The Television Program, is
coming with one of America’s most successful  expanding as never before—with even more stars,
weekly television magazines and with an im- more international coverage and a new line-up of

pressive list of SPECIALS, SPECIAL FEATURES “celebrity” co-hosts.

Contact Raymond Horn, Gene Davis, Clarence O. Smith
Message Center, Palais des Festival, Cannes

ESSENCE

RHYTHM & VIEWS

Telex (U.S.A.} 842561820 1500 Broadway. New York, N.Y. 10036 1-(212)-730-4260, 1-{212)-315-4208
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CBS reorganization in high gear

Tisch now considering staying

on as chief executive officer,

it CBS board requests, which
remains distinct possibility;
meanwhile, Loews chairman moves to
streamline company by concentrating
on core businesses; more

staff cutbacks to come; fate of

Grant, Leahy may hinge on near-term
prime time results; company eyes
purchase of Miami television station

The Tisch whirlwind continued to swirl
through CBS last week. Six weeks into his
new job as acting chief executive officer, it is
apparent that Laurence Tisch is giving the
company his personal imprint.

Last week’s revelations: an expected
elimination of 200 to 300 positions in the
broadcast group plus other layoffs in corpo-
rate staff by year’s end; the belief among
CBS corporate executives that their col-
leagues overseeing the entertainment divi-
sion are in danger of being replaced; the
company’s sale of most of its educational
and professional publishing operations for
$500 million, and its interest in buying a
VHF television station in Miami.

Tisch, in an “At Large” interview with
BROADCASTING (see page 50), says that
many of the changes he plans on making at
the company will be completed within the
next few weeks. He is doing so apparently
with the approval of the company’s board of
directors, which may be prepared to make
him the permanent successor to Thomas Wy-
man as chief executive officer.

The 63-year-old Loews chairman clearly
is enjoying overseeing daily business oper-
ations once again. At Loews, where he is
also chief executive officer, Tisch had been
more involved with long-term investing.
While confirmation was lacking for some of
last week's reports, the absence of visible
activity by the board’s search committee,
which is supposed to be seeking Wyman’s
permanent replacement, tended to confirm
the suspicions about Tisch’s remaining as
CEQ. As of last week, six weeks after Wy-
man’s forced resignation, the search com-
mittee had reportedly held only one meet-
ing—a short one following the company’s
board meeting several weeks ago.

While Tisch may stay at CBS, others in
the company will be leaving. Several
sources said last week that the CBS/Broad-
cast Group is slated for 200 to 300 more
layoffs, in addition to the roughly 700 that

Grant

took place in the past 12 months. Areas
where cuts will be made, it is said, are to
include management information services
(MIS); finance, and advertising, promotion
and press relations on the West Coast.

At the executive level it was widely said
that the futures of Bud Grant, president of
the entertainment division, and Tom Leahy,
the executive vice president to whom Grant
reports, were dependent on the performance
of the television network for the remainder
of the fourth quarter. Observers in Holly-
wood suggested that the performance of the
prime time schedule once the World Series
on NBC has been completed may reveal
whether there will be changes at the execu-
tive level.

A continuing management review by
Coopers & Lybrand aimed at improving effi-
ciency and making cuts, where necessary, is
expected to result in additional layoffs at the
corporate level. Already moved last week
was Timothy Reynolds, formerly vice presi-
dent of finance for the broadcast group,
moving to vice president of finance, pro-
grams, for the parent company. The position
of vice president of finance for the network,
formerly held by Bruce Nugent, will be
combined with Reynold’s former post and
will be filled by Jay Gold, formerly vice
president of finance for CBS Songs. An
agreement to sell the music publishing oper-
ations of the company was reportedly
reached last week, with estimates of the sale
price ranging from $85 million to $140 mil-
lion.

A far larger divestiture by the company
was announced last week with the $500-mil-
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Leahy

lion sale of certain publishing operations to
Harcourt Brace Jovanovich Inc. The oper-
ations, principally Holt Rinehart and Win-
ston and W.B. Saunders, a medical publish-
er, constituted most of what had been the
CBS educational and professional publish-
ing division. The company said that while
proceeds from the sale, which is subject to
government and CBS board approval, “may
be applied to working capital, the company
remains interested in acquisitions, particu-
larly in the field of television stations.”

CBS’s statement that it would invest in its
broadcasting operations seemed confirmed
by reports that the company was shopping
for a television station in Miami. More than
one reliable source said CBS is currently
talking with Taft Broadcasting about pur-
chasing the latter’s wCIX-Tv Miami, a VHF
independent, and giving that station the CBS
network affiliation currently enjoyed by co-
located wTviTV). The latter station was
scheduled, up until last week, to have been
sold, along with six other stations, to Lori-
mar-Telepictures (see page 46).

But the CBS action was considered strong
enough to have contributed to Lorimar-Tele-
pictures decision to drop wTvI(TV) from the
package station purchase. Observers think it
is likely that CBS will get a station in Miami,
since Wometco, wTvI's owner, may be
forced to negotiate the station’s sale to CBS,
rather than lose the affiliation agreement,
which would significantly reduce the sta-
tion’s value.

The continuing layoffs, budget cutting
and restructuring are, not surprisingly, lead-
ing to anxiety at the company, CBS officials
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said. BROADCASTING received a letter, ap-
parently from a CBS employe, threatening a
class-action suit against the company on be-
half of the many secretaries who have been
dismissed. Last Thursday, Tisch, speaking
to employes at CBS Entertainment in Los
Angeles, felt compelled to deny rumors that
the company was considering the reduction
of dental and other employe benefits.

While much has been laid at the door of
the acting chief executive officer, all his ac-
tions are subject to weekly review by the
managing committee of the board of direc-
tors, established at the time of Wyman'’s dis-
missal. Tisch is chairman of that committee,
whose other members are acting CBS Chair-
man William Paley, Michel Bergerac, Har-
old Brown and James Wolfensohn.

That committee has been kept informed,
and perhaps gave advance approval of such
major changes as the elimination two weeks
ago of the entire CBS/Publishing Group’s
executive staff, including the dismissal of its
president, Peter Derow. Said one senior
company official: “To a certain extent this is

a board-run enterprise, and for that reason
Tisch is less isolated than Wyman.”

Small signs of board disaffection with
Tisch’s strategy were surfacing. One con-
cerned the company’s corporate giving poli-
¢y, in which the board’s public policy com-
mittee is actively involved. Recently the
corporate contribution staff was cut from 10
to two people, and the company is discon-
tinuing some projects, including its faculty-
in-residence program. While CBS is fulfill-
ing commitments made earlier and will
“spend about what we expected to spend for
the year,” acording to a senior executive, the
question of how much, if any, CBS will give
in the future will probably be reviewed by
the board committee at its Nov. 12 meeting.
Those who might argue against reducing fu-
ture commitments include committee mem-
ber Franklin Thomas, president of The Ford
Foundation.

Aside from persistent reports that the alli-
ance between Tisch and Paley had also be-
gun to wear thin, Tisch appeared to be mov-
ing without opposition. m]

Wright stands fast on trimming NBC

Exercise to pare budget meets
with some hostility, but new NBC
executive says action may

reveal areas where company

can operate more efficiently

Despite NBC'’s position as a strong number
one in prime time ratings and demographics
and a leader or strong contender in other
dayparts as well, it is probable that the net-
work will reduce its staff in the coming
months and may also have a smaller budget
in 1987 than in 1986. NBC's new president
and chief executive officer, Robert C.
Wright, made those points perfectly clear
during a press conference with reporters in
New York last week.

Wright’s comments came two days after a
New York Times article reported that Wright
had ordered all units and divisions within
NBC to go through a budgeting exercise—to
reduce next year’s costs by as much as 5%
below costs in the current fiscal year—and
had encountered stiff resistance to the exer-
cise. The paper said that NBC News Presi-
dent Larry Grossman had refused to partici-
pate in the exercise, quoting an unnamed
source as saying Grossman believed it would
be a “mistake” to put such reductions on
paper.

Sources at the network confirmed the ac-
curacy of the story. Grossman would not talk
about the subject, except to say he believed
the news division would receive the funds it
needed to operate effectively in 1987. At his
press conference, Wright denied that Gross-
man refused to participate in the exercise, as
did other sources at both corporate and news
division levels. Wright also stressed that he
understood there were divisions, including
entertainment, news and sports, where it
was unlikely that 5% or anything near that
figure could be cut because of programing,
rights and talent fees locked in for the com-

Wright

ing year. At the press conference he noted
that the entertainment division, for example,
“has commitments which basically preclude
any changes in 1987.” But he added that *it’s
possible, on the other hand, to look at how
we buy our entertainment product or license
it or what elements we might produce versus
that which we might license or buy, and
that’s part of the exercise.”

Wright made it clear that cost control will
continue to be a top priority on an ongoing
basis. On the likelihood that the network’s
budget could be reduced next year by an
overall 5%, he said: “I wish we could cut
20% because we’d be that much stronger,
but it’s not possible in many areas. So I think
in some areas we can do things differently
and probably save some money, and in other
areas we’re pretty much going to have to do
what it is we’ve committed ourselves to do.”
He stressed that “I'm going to keep the heat
on” when it comes to finding ways to cut
costs. “I don’t feel there's any alternative in
this environment whatsoever.” He said that
no unit would be exempt from the budget-
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reduction exercise.

As to further job cuts, Wright said, “you’il
definitely see some activity on our part to
contain ourselves at least to the size we are
and perhaps somewhat smaller, but I don’t
think there’ll be any dramatic change.”

Some executives at the network confided
last week that they were not totally in sym-
pathy with Wright’s approach, but they also
said that Wright is the new boss, and it is his
right to question the way business has been
done if he feels there is a more efficient way
of doing it. “He’s just finding his way
around, and people are nervously reacting to
him,” said one executive, asking not to be
quoted by name. “He happened to show up
at a time when we do our budgets and at a
time when the network economy is dull.”
That timing, he added, coincidental or not,
is good, “because Wright won’t have bud-
gets forced on him that he might have
thought unacceptable.”

That executive said there was some con-
cern among the ranks that Wright’s across-
the-board approach to cuts was arbitrary,
perhaps unfair to those units currently oper-
ating more efficiently than others. But he
also said the resistance was overblown and
no more than the usual tension and anxiety
that come with new leadership.

Despite Grossman’s reported initial con-
cern with the budget exercise, a source with-
in the news division said there was “no lack
of cooperation” with the effort to find more
efficient ways of doing business. He said
that Grossman’s concern with the budget
was pari of “the normal course of busin-
ess...This is getting-to-know-you type of
stuff.”

The source also confirmed that despite the
news president’s concemns, the division was
participating in the budget exercise to the
same extent as the other divisions. The ques-
tions that Wright is asking, he said, are “le-
gitimate.”

At his press conference, Wright was asked
if he would take the same hands-off ap-
proach to management that senior level offi-
cials at Capital Cities/fABC have said they
embrace. “l would be 180 degrees from
that,” said Wright. The reason, he said, is
that he does not have the background in the
business that Capcitiess ABC Chairman
Thomas Murphy and President Daniel Burke
have. “It’s essential for me to understand the
organization and why we do things and how
we do things, and all the aspects if I'm going
to add value to this business.” He said he
would be as involved in as many elements of
the company “as time and reason permit.”

On other subjects at the press conference,
Wright said:

8 He would consider spinning off the com-
pany’s radio networks along with its radio
stations in the proposed merger with the
Group W radio stations, “if the right circum-
stances develop. If you own a network and
you don’t own any stations it’s just a more
difficult burden to maintain the strength of
the network vis-a-vis all your affiliates.”

® That NBC wants very much to renew its
pact with National Football League, which
expires at the end of the current season. “If
we lose it,” he said, “it won’t be because we
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want to, it’l! just be because we’ve got some
horrendous economic situation that we can’t
deal with,” or if enough affiliates suggested
they were no longer interested in supporting

the package.

8 That he expects to report to the board on
NBC’s activities perhaps once each quar-
ter. o

Midterm elections focus on Senate

it Democrats wrest control from
Republicans, it's likely Hollings
will be back at helm of Commerce
Committee; with Wirth running

for Senate seat, chairmanship

of House Telecommunications
Subcommittee may go to Markey

It’s down to the wire as the general election
draws near. At stake are all 435 seats in the
House and 34 in the Senate. The outcome of
this year's midterm elections will affect the
Fifth Estate because of the likelihood that
the composition of key House and Senate
committees with jurisdiction over communi-
cations and copyright issues will change. For
starters, there is the possibility that the
Democrats will regain control of the Senate
and its committee chairmanships. Even if
the Republicans retain their majority, the re-
tirement of Communications Subcommittee
Chairman Barry Goldwater (R-Ariz.) and
Copyright Subcommittee Chairman Charles
McC. (Mac) Mathias (R-Md.) will lead to
significant changes. And in the House, the
departure of Telecommunications Subcom-
mittee Chairman Tim Wirth (D-Colo.), who
is running for the Senate, will result in new
leadership there.

The Republicans hold a 53 to 47 edge in
the Senate. But since 22 of the 34 seats up
for election are Republican, the GOP is at
greater risk than the Democrats. The Demo-
crats only need a net gain of four seats to
assume control. If the chamber ends up with
a 50-50 ratio, the GOP would remain in con-
trol because of the tie-breaking vote of Vice
President George Bush. (In that instance the
committee chairmanships would stay Re-
publican.}

On the Senate Commerce Committee,
several incumbents are up for reelection, in-
cluding Republicans Bob Packwood of Ore-
gon, Slade Gorton of Washington and Bob
Kasten of Wisconsin. Both Packwood and
Gorton sit on the Communications Subcom-
mittee. Kasten chairs the Consumer Sub-
committee, which has jurisdiction over the
Federal Trade Commission. Of those races,
Gorton appears to be the most vulnerable.
He is being challenged by Brock Adams,
former transportation secretary under Presi-
dent Jimmy Carter, and the contest has been
described as a dead heat.

On the Democratic side, Ernest Hollings
of South Carolina, the ranking minority
member on Commerce, Daniel Inouye of
Hawaii and Wendell Ford of Kentucky are
running. They are members of the Commu-
nications Subcommittee and are considered
secure in their bids for reelection.

If the Democrats wrest control of the Sen-
ate, Hollings is expected to chair Commerce
once again. In that event, he would also be in
line for the chairmanship of the Communica-
tions Subcommittee. If Hollings didn't as-

sume that post, next in line is Inouye. How-
ever, there is a greater likelihood that Inouye
will opt to chair the Merchant Marine Sub-
committee, which leaves Ford, who might
take the seat. With Hollings at the helm,
communications policy decisions could de-
viate from the path they have taken since
Republicans took control of the committee in
1980. For the most part, Hollings has been a
proponent of broadcasting and cable deregu-
lation. He is, however, a staunch advocate of
the fairess doctrine, and the broadcast in-
dustry’s efforts to eliminate the docirine
would prove difficult.

Even if the Republicans retain control. the
committee’s makeup will be altered. John
Danforth (R-Mo.) would be expected to re-
main chairman of Commerce, but due to
Goldwater’s retirement, there will be at least
one shift in subcommittee leadership. Pack-
wood would be expected to succeed Gold-
water as chairman of the Communications
Subcommittee. Since Packwood took a
strong interest in communications issues
when he led Commerce, he is likely to chair
an active subcommittee. Louisiana Demo-
crat Russell Long also is leaving, which
means there will be two openings on the
committee.

Goldwater’s departure affects the lineup
in other Senate committees as well. Judicia-
ry Committee Chairman Strom Thurmond
(R-S.C.) has said he wants to replace Gold-
water on Armed Services. Thurmond’s relin-
quishment and the retirement of Senators
Mathias and Paul Laxalt (R-Nev.) give Utah
Republican Orrin Hatch an opportunity to
lead Judiciary. Hatch currently chairs the La-
bor and Human Resources Committee and
has not officially said what he’ll do. Most
observers feel he would want to head Judi-
ciary.

The broadcasting and cable industries are

Hollings
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not likely to relish the prospect of Hatch
assuming that post. The senator is consid-
ered an ally of the motion picture industry
which is often at odds with cable and broad-
casters over copyright matters.

The fate of the Copyright Subcommitice
itself is unclear. Mathias’s departure as
chairman has raised the question of whether
the subcommittee will be reinstituted next
year. The subcommittee was defunct from
1976 until 1983 when it was revived. There
is some speculation that if the Senate re-
mains under Republican control, copyright
issues will be handled by the parent Judicia-
ry Committee. In Judiciary, Democrat Jo-
seph Biden of Delaware would become
chairman if his party takes over even though
Edward Kennedy (D-Mass.) headed Judicia-
ry before. Kennedy would be expecied to
chair Labor and Human Resources. As for a
Democratic chairman of the Copyright Sub-
committee, Patrick Leahy (D-V1t.} would be
in line for that post if the subcommittee stays
in business.

Other reorganization in Judiciary would
occur as a result of the three vacancies cre-
ated by Laxalt and Mathias, and by the death
of Senator John P. East (R-N.C.}. Commit-
tee incumbents seeking reelection are:
Charles Grassley (R-lowa), Jeremiah Den-
ton (R-Ala.), Arlen Specter (R-Pa.} and
Leahy. Denton and Specter are said to be
facing a stiffer challenge than originally
envisioned although they are reported to be
holding their own. Barring upsets the incum-
bents are expected to return.

As for control of the Senate, two races are
representative of the struggle between the
two parties. In Colorado, a heated race has
developed between Wirth and Republican
Congressman Ken Kramer who are vying for
the seat vacated by Democrat Gary Hart.
The Wirth-Kramer contest is being charac-
terized as a toss-up. Kramer’s and Wirth’s
standings in the polls have shifted back and
forth. If Wirth wins, there is speculation that
he might seek a seat on the Senate Com-
merce Committee and continue to play arole
in the development of communications poli-
cY.

Another toss-up race is under way in
North Carolina where Senator James T.
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Broyhill (R), who was appointed to succeed
East. is squaring off with former Democratic
Governor Terry Sanford.Broyhill served in
the House as ranking minority member of
the Energy and Commerce Committee.

In the House, a picture of the Telecom-
munications, Consumer Protection and Fi-
nance Subcommittee in the 100th Congress
is not as clear. There is talk about shifting the
subcommittee’s jurisdiction over consumer
protection and finance to other subcommit-
tees. Telecommunications might stand on its
own or become part of another subcommit-
tee. Two years ago the same discussion oc-
curred, but Wirth's departure increases the
chances for change. Among the scenarios
mentioned would be the creation of a Fi-
nance and Trade Subcommittee, where con-
sumer protection issues would fall under the
purview of the Commerce, Transportation
and Tourism Subcommittee chaired by
James Florio (D-N.J.}. However, there have
been reports that Florio has expressed an
interest in finance. Also. there is some prob-
ability that the Fossil and Synthetic Fuels
Subcommittee and the Energy Conservation
and Power Subcommittee might be merged
and chaired by Representative Phil Sharp
(D-Ind.).

Any inkling of what actually will happen
isn’t likely to surface until late January when
the new Congress convenes. The House usu-
ally reorganizes its committees in late Janu-
ary.
Despite all that conjecture, the front run-
ner for chairman of the Telecommunications

Subcommittee if it survives is Representa-
tive Edward Markey (D-Mass.). Markey’s
views on communications issues are not
likely to stray far from Wirth's. Broadcasters
are apt to be at odds with the Massachussetts
Democrat on such issues as broadcasting
deregulation and children’s television. Mar-
key is currently chairman of the Energy Con-
servation and Power Subcommittee, but has
stated his desire to succeed Wirth (BROAD-
CASTING, April 21).

There are reports that other members sen-
ior to Markey. such as Sharp and Florio, are
interested in the post. Still another potential
candidate is Al Swift (D-Wash.). Swift, said
one source, “would have to jump a few bo-
dies to get there.” Nevertheless, his strong
interest in telecommunications issues keeps
his hat in the ring. The role seniority plays in
determining subcommittee chairmanships,
said one Hill aide, “is counting less and
less.”

For the most part, composition of Tele-
communications’s parent, the Energy and
Commerce Committee, shouid remain about
the same with John Dingell (D-Mich.) as its
leader. Most, if not all, of the Commerce
members are expected to be reelected. There
will be three open seats on the Democratic
side (Wirth, Barbara Mikulski [D-Md.], and
Richard Shelby [D-Ala.] are running for the
Senate) and a vacancy created by Broyhill's
appointment to the Senate. Norman Lent (R-
N.Y.), who became the ranking minority
member on Commerce after Broyhill left, is

expected to retain that post. And Matthew

Lorimar revises Storer station purchase

Faced with a possible loss of its CBS network affiliation, wTvi(tv) Miami has been
dropped from the seven-station purchase scheduled to have been made by Lorimar-
Telepictures. Reliable sources told BROADCASTING that CBS officials have had prelimi-
nary discussions about purchasing co-located wCix(Tv), one of the five Taft Broad-
casting independent stations up for sale, which would result in that VHF station
becoming the new CBS outlet in Miami. CBS now also has the option to negotiate
with Wometco about the purchase of wTvy

The revised purchase announced by Lorimar-Telepictures last week is for the six
Storer television stations: wsBk-Tv Boston, wuBk-Tv Detroit, wikw-Tv Cleveland, waGA-
Tv Atlanta, kCsT-Tv San Diego and wim-Tv Milwaukee. The purchase price has been
reduced from $1.85 billion to $1.415 billion, reflecting the elimination of wrvy from the
deal ($405 million), pius a $30-million markdown on the remaining six stations. In
addition, the sellers, an investment partnership headed by Kohlberg Kravis Roberts
& Co., will acquire $70 million in preferred stock in the new L-T subsidiary containing
the six TV stations. Most observers said that would reduce the amount of cash the
buyers would have to put up for the stations

There may have been other considerations, in addition to the CBS complication,
that led to the elimination of wTvi—part of the Wometco station group also owned by
KER—from the orgemally announced lrarsachon, including apparent grablems with
financing the purchase ["Closed Circuit,” Sent. 15). Part of the purghase was 10 nave
been financad through the sale of stock i the Culver City, Calil-based entariainmen
and advarlising company 1ha prica ol L-1 slock has recenlty declined. The coampany
has also changed its mind about he degree of bank fingncing it would use and the
corporate struciung oy which it proposes 1o operale the stabions Cn Briaf,” July 7
Desails of e purchase are expectad scon in-an anlicipatad filng with the SEC.

& reasocn that none of the Starer stations were dropped frem the package i@ that
the sale of still anatner station. wimeamy Bloomingion (rdanapalis), Ind., to Lorimer-
lelapiciuras bar the assumplion o 585 millien in del is contingent upan all six Sforer
statiors being purchased by L-T Drexel Burmbam Lamberd, which is arranging the
purchase and financing for L-T has a significant awnership in Wity eilher girectiy ar
through emglayas and. it i3 widely balievad, would like o ses the siation sald, The
sale of the Miami staban was not & prereqguisde far the Bloomington transaction,
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Rinaldo (R-N.J.} is likely to continue as
ranking minority member on Telecommuni-
cations whatever its final form will be.
The lineup in the House Copyright Sub-
committee  shouldn’t experience much
change. if any. Representative Robert Kas-
tenmeier (D-Wis.) will continue his leader-
ship of the subcommittee. There are no va-
cancics other than the seat held by
Republican Thomas Kindness of Ohio, who
is running for the Senate. As for the election
and its impact on the subcommittee, Repre-
sentative Howard Coble (R-N.C.) is facing a
tough match. a

PBS to study
program practices

Announcement comes in response
to heat organization is getting,
most recently over ‘The Africans’

The Public Broadcasting Service announced
last Thursday (Oct. 23) that it will review its
policies and standards governing selection
of programs for national distribution to af-
filiates. The review was recommended by
PBS President Bruce Christensen and autho-
rized by the executive committee of the 35-
member board, and was a reaction to recent
criticism of PBS, although a PBS spokeswo-
man said the board had been considering
such a move since last June.

“This step is necessary at this time be-
cause there are some who seek to discredit
the programing on PBS,” Christensen said.
*Nothing is more important to public televi-
sion than its program and editorial indepen-
dence,” he continued. “The PBS board is the
properly constituted authority to examine
any questions raised regarding the integrity
of PBS’s programing judgments. This re-
view will permit them to do so.”

PBS has been under attack on several
fronts. Its fall series, The Africans. has gen-
erated much controversy since early Sep-
tember, when Lynn Cheney, chairman of the
National Endowment for the Humanities,
demanded that NEH’s name be removed
from the program’ credits, claiming the
show conflicts with the government agen-
cy’s guidelines requiring abjectivity and bal-
ance in the programs it helps fund (BROAD-
CASTING, Sept. 8, 29). Republican members
of Congress, led by Representatives Don
Ritter (Pa.) and Michael Oxley (Ohio) and
Senator Barry Goldwater (Ariz.), have
pressed the Corporation for Public Broad-
casting to conduct content analysis of PBS
programing (BROADCASTING, Sept. 22}, and
Ritter introduced a bill on the issue in the last
days of the 99th Congress (see story, page
114).

Accuracy in Media, a conservative Wash-
ington media watchdog, has repeatedly chal-
lenged PBS programing, claiming it con-
tains liberal bias (BROADCASTING, Jan. 27).
Last Thursday morning, AIM and eight oth-
er organizations (the National Conservative
Foundation, Citizens for Reagan, the Ameri-
can Lebanese League, the Ethiopian Refu-
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gees Education and Relief Foundation, the
Lincoln Institute, Americans for a Safe Isra-
¢!, the National Black Republican Council
and the Committee for Accuracy in Middle
East Reporting in America) held a press con-
ference in Washington to state their opposi-
tion to The Afvicans.

Christensen said the review of PBS pro-
gram standards will be conducted by a board
committee and outside experts, none of
whom had been named at press time. The
reviewers will study current policies for se-
lection of programs, how those policies have
affected the PBS program schedule and what
changes may be warranted. The group will
report its findings to the full PBS board in
December.

Christensen said he did not expect the re-

view to quiet ideological attacks. Irvine said
he was “delighted that PBS is finally re-
sponding to the public clamor for some reex-
amination of its policies” but doubted the
organization would carry out an objective
investigation. *1 would expect what we
would get from PBS is a whitewash,” he
said. “This is like asking the Nazis to con-
duct their own examination of the gas cham-
bers—to use a somewhat extreme analogy—
or asking John Dean to investigate Water-
gate.”

At the nine-organization press conference
last Thursday, Irvine said the CPB board
should “enforce” the section of the 1967
Public Broadcasting Act that says govern-
ment-funded programs should be produced
with strict adherence to objectivity and bal-

ance. He said he was told by CPB’s acting
general counsel that that requirement has
been removed from CPB contracts with pro-
ducers, a situation he called “scandalous.”
Irvine also said he has urged NEH to sue the
co-producer of The Africans, WETA-TV
Washington, to recover the $600,000 NEH
contributed to production of the show.
Asked whether he would withdraw that de-
mand in light of PBS’s announcement, Ir-
vine said: “I don’t see why this action by
PBS should change that at all. It would send
a message 1o these contractors who seek
money from NEH and CPB that they just
can’t say one thing in asking for the money
and then go out and blithely do something
entirely different, which is what they've
been able to do.” ]

Multichannel TV operators regroup

Revived Microwave Communications
Association meets in Washington to
work for solutions to infant
industry’s problems, including
opening up programing sources

Multichannel television (MCTV), also
known as wireless cable and, not entirely
accurately, as MMDS, is still in its early
stages. But, with the right diet of cable pro-
graming, the pioneers of the over-the-air pay
television medium believe it will grow and
take its place alongside cable and broadcast-
ing in the media mix of tomorrow.

The newly reconstituted Microwave
Communications Association provided a fo-
rum for the pioneers and their qualified opti-
mism at a three-day convention in Washing-
ton last week. Also among the 200 in
attendance were suppliers of the equipment,
programing and microwave channels used
by the medium.

The first of the MCTV operators are offer-
ing service in Philadelphia, San Francisco,
Cleveland, Washington and several smaller
markets. And others are planning to intro-
duce the series shortly in Milwaukee and
Oklahoma City.

MCTYV operators make use of some of the
the 30-plus microwave (2 ghz) channels to
broadcast multiple channels of pay program-
ing to subscribers. To receive the line-of-
sight signals, subscribers must be equipped
with special microwave antennas and receiv-
ers.

The FCC has divided the 2 ghz channels
among three services: the Multipoint Distri-
bution Service (MDS), the Instructional
Television Fixed Service (ITFS) and the
Operational Fixed Service (OFS}. Pay pro-
gramers have always had access to the com-
mon carrier MDS channels, and, over the
past several years, the FCC has relaxed its
rules so they can also lease, under certain
conditions, the ITFS and OFS channels.

MCTYV is the heir-apparent to single-chan-
nel MDS, which, using the same basic tech-
nology, offers a single pay service (often
Home Box Office or Showtime) to subscrib-
ers. Single-channel MDS prospered briefly
in the late 1970’s and early 1980°s, but went

into a tailspin in 1982 as a result of cable
competition and widespread theft of service.
No one expects it to recover.

MCTV has been talked about since Mi-
croband Corp. of America proposed the ser-
vice to the FCC in 1982 as a way of revers-
ing the fortunes of single-channel MDS. But
its introduction has been slowed by regula-
tory, technical and financial obstacles.

Today, MCTV operators and would-be op-
erators still have the regulatory hassles and
money problems, but they say the chief
problem preventing them from either getting
into business or competing on a equal foot-
ing with cable operators is the inability to
secure programing rights to the services of
such major cable programers as Home Box
Office. Asked why they can’t get those
rights, they point the finger at cable opera-
tors.

According to MCTV operators at the con-
vention, MCTV services have been
launched or are soon to be launched in sever-
al markets:

@ In Philadelphia, Micro TV Inc. is pro-
viding a four-channel service (MTV, CNN,
ESPN and Prism, the regional sports and
entertainment network) for $24.95 a month.
President Bill Gross said he has temporarily
stopped accepting new subscribers in June
after reaching the 10,000 mark. He said he
will resume marketing the service after he
has completed adding several channels of
programing to the service. He said he has
5,000 names on a waiting list.

8 In San Francisco, Premier Communica-
tions has been offering a five-channel ser-
vice (HBQ, ESPN, CNN, wTBS|TV] Atlanta
and WOR-TV New York) since August 1985.
Because the service is not yet scrambled,
said Premier’s Jack Capuzelo, it is concen-
trating its marketing efforts on bulk custom-
ers (hotels, motels and apartment buildings),
and on upgrading existing single-channel
MDS bulk customers and signing up new
ones. For the new service, he said, he
charges $6 or $7 per month per hotel or mo-
tel room and $10 a month per apartment
unit.

8 In Cleveland, Metropolitan Cablevision
is selling an eight-channel service (Show-
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time, CNN, wTBS, WOR-TV, ESPN, MTV,
HitVideo USA and Score) for $18.95 per
month. James Theroux, president and chief
executive officer, said that he is offering the
service only within the city of Cleveland,
which is not yet wired for cable. He declined
to reveal his exact subscriber count, saying
only that he “has thousands of subscribers”
and is adding 100 a day. A consensus of
some of Metropolitan’s hardware and pro-
graming suppliers is that it serves between
2,000 and 5,000 homes.

® In Milwaukee, Specchio Developers is
on the verge of launching a 14-channel ser-
vice, including WTBS, WPIX(TV) New York,
wGN-TV Chicago, HBO, SelecTV, Bravo,
American Movie Classics, MTV, Nickel-
odeon, The Nostaglia Channel, CNN and
ESPN. According to President Mike Spec-
chio, the business plans calls for selling to
multiunit dwellings and single-family
homes. The bulk rate will vary with the size
of the building being served, he said. Homes
will be charged around $16 a month for a
“basic” package and $6 a month for each pay
service.

& [n Oklahoma City, Multichannel Com-
munications Inc. hopes to launch an 18-
channel service, but must first get FCC per-
mission 10 co-locate the transmission sites
for each channel. Multichannel President
Curt Bradley said that the regulatory hang-
up has already delayed the service for sever-
al months and has the potential for delaying
it for several more. Bradley said he has con-
tracts for the heart of the programing lineup,
including HBO, MTYV, ESPN, CNN, Life-
time, WTBS, WOR-TV and WGN-TV.

Not every budding MCTYV operation is in
a big city. According to William Ternent of
American Technologies and Information,
ATI has four-channel systems up and run-
ning in San Luis Obispo, Calif.; Salina,
Kan., and Hays, Kan. In addition, it has one
under construction in Mobile, Ala.

The MCTYV operators feel they need and
are entitled to the same programing that ca-
ble operators get. But those at the MCA con-
vention said that major cable programers are
not dealing with them. Among those cited
for their recalcitrance were Home Box Of-
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fice, Showtime/The Movie Channel, The
Disney Channel, the USA Network and
Home Box Office. HBO is said to be on
some MCTYV systems only because they had
{or purchased) a single-channel MDS oper-
ation with pre-existing rights to carry the
service. Premier’s Capuzelo said HBO is
cutting no new deals for the distribution of
either of its services via microwave. Despite
his long affiliation with HBO as a single-
channel MDS operator, he said, HBO will
not allow him to carry its companion Cine-
max service as part of his MCTV program-
mg.
The MCTYV operators believe that the ca-
ble programers are discriminating against
them because of pressure from cable opera-
tors who fear the competition from MCTV.
Jim Clark, sales manager, Conifer Inc., and
newly elected president of MCA, said, “We
have some suspicions that that is the case.”

Without HBO and Showtime, it will be
difficult for an MCTYV operator to compete
with cable operators, said ADI’s Ternent.
But neither will deal with MCTYV, he said.
“Interestingly, both are vertically integrated
with [cable] MSO’s,” he said. “You have to
make up your own mind as to what is going
on.” (HBO is owned by Time Inc., which
also owns American Television & Commu-
nications, the second largest MSO; Show-
time/TMC is owned by Viacom Internation-
al, which also owns Viacom Cable, a top-25
MSO.)

Without competition from MCTYV, said
Ternent, cable operators will have a de facto
monopoly of the distribution of cable pro-
graming. At the same time, they will be de-
regulated and able to charge consumers
whatever they want, he said.

Clark said that one of the goals of the
MCA will be to educate Congress and try to
persuade it to bring pressure to bear on cable
programers to start dealing with MCTV op-
erators. He said MCA may try to push for
legislation.

At a panel session on programing, Omar
Duwaik, president of MDA Inc., an MDS
common carrier, and MCA’s new vice presi-
dent, said that during the waning days of the
99th Congress, he and others tried to attach a
provision that would have required cable
programers to deal with third-party packag-
ers of cable programing for the TVRO own-
ers. Duwaik said they failed to attach the
provision, and the Senate voted down, albeit
narrowly, the TVRO legislation. Nonethe-
less, he said, if MCA members make their
presence felt on Capitol Hill during the next
session of Congress, they will get results. I
don’t think it will continue for too long.”

The good news in the programing arena is
that other programers will deal with MCTV.
The programing session featured representa-
tives of two cable programers who were ea-
ger to sell to MCTV: Group W Satellite
Communications (The Nashville Network
and Home Team Sports) and MTV Networks
{MTV, VH-1 and Nickelodeon). According
to Duwaik, ESPN has temporarily stopped
selling to MCTYV, pending reformulation of
its MCTV policy.

In the question-and-answer period follow-
ing the presentations, the programers’ poli-

cies of charging MCTV operators more than
cable operators was challenged. Tom Haw-
ley, GWSC’s representative, said the cable
operators pay less because they are can
qualify for “volume discounts, which are
huge.”

Sandy McGill, director of special mar-
kets, MTV Networks, said the rates for ca-
ble operators are lower because they were
set earlier than those for MCTV and other
special markets (TVRO, SMATYV, hotels and
motels). In August 1985, he said, “we came
out with a set of [special market] rates we
felt were competitive and that would suit the
volume and scale of each of the separate
markets.” The rates were “based on a com-
petitive structure and [they] couldn’t, by na-
ture, be identical™ to the rates set years ear-
liers for cable, he said.

Judging by the programing lineup of the
MCTYV operations already holding program-
ing contracts, other cable programers eager
to sell to MCTV include Turner Broadcast-

ing System, Tempo Enterprises, United Vid-
co, Lifetime, Eastern Microwave, Rainbow
Programing Services Co., the Nostalgia
Channel and SelecTV. Hawley said the Dis-
covery Channel, of which GWSC is a mi-
nority owner, is also willing to sell to MCTV.

Aside from the programing question, the
industry’s biggest problem may be in finding
capital to finance construction of systems.
Although the cost of building a 20-channel
MCT Voperation to serve 20,000 subscribers
is nowhere near the cost of building a cable
system to serve the same number of people,
it still isn’t inexpensive.

Metropolitan’s Theroux said the it would
be a grave mistake to enter the business un-
dercapitalized. It will take $10 million to
serve 20,000 homes, he said. Reception
equipment and installation cost about $370
per home, he said. In addition, MCTV will
need $1.5 million to rent and equip the front
and back offices and another $2 million to
cover the ¢arly operating losses. “It’s tough
to do it right,” he said.

Theroux, as it happens, is one of the few
without money problems. He is well fi-
nanced by venture capital raised by TA As-
sociates. Others are not so lucky. Mike Spec-
cio, for instance, spent more than $2 million
to buy out single-channel MDS operations in
Milwaukee and Minneapolis, the cities
where he hopes to make his MCTV mark.
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He said he, like most everybody else in the
business, is now looking for financing. The
industry will take off, he said, at the same
time cable did—when it was able to obtain
long-term debt financing and stretch out the
amortization.

At the top of MCA’s regulatory agenda is
to encourage the FCC into granting MMDS
construction permits more speedily. The
FCC has been tentatively selecting permit-
tees for the two four-channel blocks in each
market through lotteries for over a year. But,
according to Clark, it has only awarded per-
mits to a handful of the lottery winners.
What’s holding things up is the processing of
lottery winners’ interference analyses,
which the FCC must review before awarding
permits, he said.

At a convention panel session, two FCC
officials addressed other regulatory issues
confronting the industry. James Keegan,
chief of the FCC Common Carrier Bureau’s
domestic facilities division, said his division
hoped to draft a recommended order in De-
cember concluding a rulemaking that would
give MDS operators the option of classifying
themselves as common carriers or broad-
casters for regulatory purposes. Keegan also
said the comments in the proceeding favored
the proposal.

Stuart Bedell, chief of the FCC Mass Me-
dia Bureau’s distribution services branch,
“guessed” that some instructional television
fixed service operators would be permitted
to operate at up to 100 watts instead of the 10
watts they are generally permitted. But Be-
dell said it ““was pretty clear” that the com-
mission wasn’t planning to change its
ground rules through rulemaking. Bedell
said the current rules permitted the commis-
sion to authorize powers above 10 watts on a
case-by-case basis. But Bedell also recom-
mended that [TFS operators limit their re-
quests for higher power to cases where it is
really needed. “It’s up to you not to bury us
with paper,” Bedell said.

The industry’s regulatory agenda involves
agencies other than the FCC. Charles Walsh,
an attorney with Fleischman & Walsh and
MCA'’s counsel, said the U.S. Copyright Of-
fice has launched a notice of inquiry seeking
comment on whether satellite master anten-
na television and multipoint distribution sys-
tems should continue to be considered as
“cable” systems under the copyright law.
Walsh said it would behoove the industry to
argue for retention of their status as a cable
system because without that, MDS operators
would not be able to take advantage of ca-
ble’s compulsory license when it came to
copyright obligations for carrying broadcast
superstations. “Then you must bargain in the
marketplace to carry those signals,” Walsh
said.

According to Clark, the MCA is a merger
of two foundering associations—the MDS
Industry Association, which held its last
convention in October 1984, and the Micro-
wave Communications Association, which
last met in June 1985. Clark said the new
group has temporarily kept the name of the
latter association, but said that one of the
first orders of business will be to pick a new
one. (]
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Indies angry over cable channel switching

INTV vows to fight growing
practice at systems of moving stations
to higher channel assignments

Independent television operators have a new
beef with the cable industry and appear to be
on the verge of declaring war. They are dis-
tressed about a new marketing strategy used
by a growing number of cable systems. Ca-
ble operators are realigning their channels to
create a more appealing lineup to increase
viewership, attract more local advertising
and promote programing more easily. Con-
sequently, some independent stations may be
moved from lower channel assignments to a
less desirable position on what they are call-
ing the “upper stratosphere” of a cable sys-
tem’s channels. (According to research, ser-
vices carried on channels below 13,
particularly those adjacent to network affili-
ates and strong independent stations, are
more heavily watched than services on high-
er channels.}

Alarm over this latest phenomenon sur-
faced during a board meeting of the Associ-
ation of Independent Televisions Stations in
Nashville two weeks ago. Following that
meeting, INTV President Preston Padden re-
turned to Washington ready to stop cable
from what he called a “*blatantly anticompe-
titive” practice.

In addition, he warned that such activity
might preclude any further cooperation with
cable on must carry. Cable is unhappy with
the A/B switch provisions in the FCC’s new
must-carry rules and asked the broadcasting
industry which also has problems with the
concept, to join it in petitioning the FCC for
reconsideration of that provision. INTV says
cable “can’t expect our help on the A/B
switch ™ as long as these channel reassign-
ments are occuring.

INTV leadership has been directly affect-
ed by this new marketing practice. In Okla-
homa City, Cox Cable advised local network
affiliates and independents that it is institut-
ing a new channel arrangement on the first of
next year. Ted Baze, president-general man-
ager and part owner of KGMC-Tv Oklahoma
City, is INTV board secretary. His ch. 34 has
been carried on Cox Cable’s ch. 10 and will
be moved to ch. 33.

“People have to go through the entire dial
before they get to the independents,” Baze
said. “We wouldn’t have a quarrel if they
would put us on our own number,” he added.
Baze said local broadcasters are planning to
meet with Cox officials and if that proves
unsatisfactory, they’ll approach the franchis-
ing authority. However, in summing up the
situation, Don Richards, general manager of
KAUT-Tv Oklahoma City, noted, “it’s their
|cable’s] train, they can run it anyway they
want.”

Cox said its primary reason for shifting
channels was technical. The system was ex-
periencing a serious ghosting problem, ex-
plained Jill Trione, director of communica-
tions and programing for the Cox system.
She noted that Cox was moving affiliate and
independent stations off their numbered
channels as one way to cut down on ghost-

ing. “We’ll still have a direct pick-up prob-
lem, but we choose services that would not
cause as much damage.” Under its new lin-
eup, affiliates on channels 4, 5 and 9, would
be carried on 7, 8 and 10, respectively. In-
stead, the station’s program guide would be
on ch. 4, the Financial News Network could
be found on ch. 5 and C-SPAN would be
carried on ch. 9.

Trione stressed that Cox wanted to be fair
to the independents and felt that lumping
them all on channels 30-34 was an equitable
approach. She also said they put them to-
gether for customer convience. so that view-
ers won't have to search for the independent
stations. The system did not move some of
the advertiser-supported services because it
is interconnected with Multimedia’s cable
system there for selling local advertising.

Trione emphasized that Cox was devoting
the next two months to informing its custom-
ers about the new channel lineup. “We're
certainly going to do everything to let our
customers know what we're doing,” she
said.

Another example cited by INTV was that
of KSTw(Tv) Seattle. That station is owned
by Gaylord Broadcasting Co., and is broad-
cast over ch. 1l and carried on the same
channel by most of the cable systems in the
Seattle ADI. The station expects to be
moved to the upper 20’s, said Kevin Hale,
KSTw's vice president and general manager.
“For years, we’ve promoted ourselves as ch.
11, it’s going to take a long time to get view-
er patterns back to normal,” Hale said.

“QOur guys have had their belly full,” Pad-
den said, referring to INTV’s view that the
cable industry is a monopoly and that inde-
pendent broadcasters are at its mercy. Pad-
den indicated that INTV was ready to attack
cable on other fronts as well. He suggested
INTV might support the telephone industry’s
drive to become deregulated and offer infor-
mation services in competition with cable.
And he implied that cable’s compulsory li-
cense would be in jeopardy.

Padden noted that his board’s formal posi-
tion would emerge after the FCC issues a
final order on its new must-carry regula-
tions. Technically, he noted, cable operators
are complying with the must-carry compro-
mise that INTV and other factions of the
broadcasting industry reached with cable.
That agreement says: “Systems are not re-
quired to carry stations on their channel po-
sitions, but must carry all qualified local sta-
tions in their entirety on the jowest priced
tier.”

Padden argued that shifting channels
around is “grossly inconsistent” with the
“spirit” of the agreement. The lowest priced
tier, he said, was understood to mean basic
service. “We made a deal for carriage on
basic, which we considered to be the lowest
numbered group of channels.” But, since
that agreement, Padden said, the nature of
basic service has started changing.

Under the old must-carry rules, a VHF
signal had to be carried on the same cable
channel as its over-the-air designation.
There were no other requirements concern-
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ing channel positioning and basic was de-
fined as the “lowest priced tier available to
subscribers.” The FCC’s final order is not
out, nevertheless, in a statement accompa-
nying the new must-carry rule, the commis-
sion indicated that mandatory carriage
would apply to “the lowest priced separately
available tier of service.” Unless the final
order specifically states otherwise. indepen-
dents will likely find it difficult to stop cable
operators from realigning their channels.

“Channel positioning was never part of
the deal. I don’tknow how they can argue for
this now,” said National Cable Television
Association President James Mooney. He
questioned the validity of INTV’s com-
plaint. “Where do they get off complaining
that a ch. 22 is going to be put in a location in
the mid-20’s? Why should UHF signals be
entitled to a channel on cable better than the
one the FCC gave them?” Mooney asked.
He suggested INTV was trying to use its
signature to “ratchet up the deal,” adding
that he told INTV, *“as politely as I could that
their signature isn’t worth that much.”

Channel realignment “is not a national
policy issue, it’s a local issue,” said Ed Al-
len, president of Western Communications,
Walnut Creek, Calif., and an NCTA director.
INTV invited Allen to address the board as
an individual cable operator, not on behalf of
NCTA. His primary mission was to present
the cable industry’s perspective on must car-
ry, but wound up discussing channel posi-
tioning too.

INTV's complaints were not only being
dismissed by the cable industry. The Nation-
al Association of Broadcasters was reluctant
to jump into the fray.

“It’s a business practice that INTV is ob-
jecting to; channel positioning has nothing to
do with the must-carry deal,” said NAB
President Eddie Fritts.

Channel realignment is a rend developing
within the industry. At this point, operators
are in a “transitional period,” said Terry
McGuirk, vice president for special projects
for Turner broadcasting’s WTBS(TV) Atlanta.
WTBS and other ad-supported basic services
have been trying to convince operators (0o
consider shifting their channels to enable
more effective promotion and increase
viewership as well as local advertising rev-
enue.

“We’re going to see a lot of experimenta-
tion over the next year,” McGuirk predicted.
He said that much of the focus has been on
the low-numbered channels. But there are
other options being considered such as dis-
tributing network affiliates throughout the
cable band. And there are some in the indus-
try who insist that national channel align-
ment is essential to improving viewership of
basic cable. In Los Angeles, the Southern
Califomia Cable Television Marketing
Council will unveil a plan this week for a
common channel lineup for the roughly 90
cable systems in the Los Angeles ADI. Un-
der this plan the network affiliates and strong
independent stations will stay where they are
and the other independents would be carried
on their broadcast channel designations. O
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Larry Tisch and the new realism at CBS

Few wnitiates to the Fifth Estate have captured such
interest—or caused such trepidation—as Laurence A.
Tisch, the billionaire entrepreneur and investor who, on
Sept. 10, became the acting chief executive officer of CBS,
and who has spent most waking hours since shaping the
company to a new, leaner, less complicated silhouette. Last
Monday, Tisch agreed to meet with BROADCASTING
editors for this candid “At Large” interview, in which he
describes his plans for CBS’s immediate future and his
hopes for the company’s long haul.

What attracted you to CBS in the first instance? Was it purely for
investment possibilities, and do you now see something else in the
company?

Well, my original investment was purely for investment purposes.
I’'m still an investor in the company, but now that [ have a role as
acting chief executive, you see a lot more things than you can as an
outsider. It’s been a fascinating experience in a very interesting
business.

Do you still see it as an investment opportunity?

Definitely. We’re large investors in the company and we hope that the
investment for the long run works out profitably.

Would one be right or wrong in thinking that you might stay just long
enough to see your investment in the company appreciate, and that
you then might find it makes business sense to take your money
elsewhere.

No. Our stock has never been for sale and as far as [ know, as long as
I’'m active at Loews Corp., it will never be for sale.

What are your thoughts about selling any pieces of CBS? The re-

Broadcasting Oct 27 1986

50




0, we won't guarantee a
new AVC Century Series
switcher will win you
awards. But by effortlessly handling
your most demanding tasks a Cen-
tury Series AVC can free you to con-
centrate on what really matters—
award winning production.
Century’s new SuperSTAR™
Memory system simply overpowers
production problems. Its unmatched
ability to manipulate, memorize and
recall reduces complex tasks to a few
button pushes.
Greater keying power and flexibil-

ity give you the kind of creative com-
mand you’ve dreamed about. Each
M/E has three full-capability, inde-
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The many awards and honors for
outstanding journalism that our
newspapers receive year after year
belong to the innovative, talented
people in the Hearst Newspapers
Group. They have made the Times-
Union and the Knickerbocker
News in Albany the most impor-
favorite at) _ tant media voices in New York’s
conventlon state capital and the Seattle Post-
Intelligencer a respected editorial
voice in the Pacific Northwest.
From the boldly revitalized San
Francisco Examiner to the newly
redesigned San Antonio Light,
Hearst newspapers are setting stan-
dards of excellence all over the
country.

Throughout The Hearst Corpo-
ration, the innovative ideas of
our people...all 12,000 of them
working in more than 135 different
businesses. .. have helped us become
one of the largest and, we think,
one of the best communications
companies in the world.

The Hearst Corporation
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cords group, for example, or CBS/Fox.

CBS Records is an integral part of this company. It's been here a long
time. It's got great management, it’s got a great position in the
industry, and we've certainly given no thought whatsoever to sepa-
rating it from CBS,

There has been talk that CBS is talking with its partners in Trintex [the
joint venture with IBM and Sears to develop a videotex system] about
ending that association,

No, CBS will remain in Trintex. It’s just a question of on what basis it
will remain in Trintex.

| would like to volunteer an impression about your lengthy tenure of
five weeks, which is that you seem to want the company to concen-
trate on doing fewer things, while doing them very well, and while
reducing the cost of doing them very well. Is that fair?

I couldn’t have said it better myself—what you said is exactly right. 1
don’t think we should be a so-called conglomerate. [ think this
should be a media company with an emphasis on broadcasting, and
we should do that very well. That’s our purpose.

There's another impression of your five weeks so far, which is that
you seem t0 be doing all the heavy work before the new CEQ comes
in—that you want to clear up what has to be cleared, to get rid of the
undergrowth, or whatever you feel is necessary. Why is it necessary
to do that, as opposed to waiting for the new CEO to come in and set
his own course?

Well, [ am the CEO now. I’m not here for a vacation. You know, if
there’s a job to be done, it’s my duty to do it, and not leave the burden
for somebody else to do the dirty work; that doesn’t make sense to
me. [ mean, it’s painful to do some of the things that we have to do. [
don’t enjoy it at all, but by the same token, the board asked me to be
acting chief executive, and I think it’s my obligation to carry out that
function to the best of my ability.

Does what you said about CBS Records hold true forthe other assets
of the company?

Yes. Basically, we want to maintain the company as it is. Of course,
we are a business and we have an obligation to the stockholders, and
if somebody said to us that there was one particular unit that some-
body wants much more than we do, [ would present it to the board of
directors. It’s their decision to make.

This is not a black and white corporate world, you know. There are
always areas of grey that come up from time to time. I think it’s the
role of the chief executive to present everything, alternatives, to the
board, no matter what they are. I’m just one person out of 13 on the
board.

[ don’t mean for you to infer anything from that, but I just don’t
like the idea of making blanket statements that this is holy or that’s
not holy.

There does appear to be—at least when viewed from the outside—an
air of crisis about CBS, partially because of the circumstances of
your becoming CEO and because of the already announced cut-
backs. Just how much trouble is CBS in, and how Draconian a pro-
gram do you think will be required to get it back on track?

Just to get the thing in perspective: CBS is in no trouble, none
whatsoever. CBS, if you really look at it from a financial standpoint,
is in great shape. Take any number you want for the value of the
assets of this company—you name the number—and I’ll multiply it
for you. Name it.

Two hundred.

O.K. If you take the number of 200 and you say we have 24 million
shares out, that’s four billion, eight hundred million dollars of value
in the company. There’s $660 million of debt, so you add the debt
back and that gives you five billion four. So your debt to equity ratio
becomes around 13% or 14%.

I mean, the whole thing becomes silly season when people talk
about the financial problems at CBS. There are none. This is as
strong as any company in this country.

One of the reasons for the crisis atmosphere is the layoffs. Just after

You took over as acting CEO you said that if at all possible, you were
going to try to do this through attrition rather than having layoffs.

There are two parts to it. The layoffs that are taking place, or a great
many of the layoffs taking place now, were already scheduled. These
plans were presented to the board [by the former CEO, Thomas
Wyman] back in April, May, June, July and September—mostly at
the July board meeting. This is not new.

Now, it may be adjusted. Certain areas may feel it more than other
areas. But basically, nothing is being done in this company that
touches programing, news or broadcasting, media. There’s nothing
to do with anything that counts.

[ mean, we’re talking about our extraneous functions, that no
company would have.

Would that include the CBS Technology Center, for example?

We closed the center, but we moved the people who were working on
research products to the divisions. In other words, they took people
who were working with broadcasting from the center to the broad-
casting group, and they took people who were working with records
to the record group.

But you went from 90 people to perhaps 20.

No, more. I think we’ll end up with about 40.

But then we took away the administration that was duplicated, we
took away grounds people up there. We're selling the real estate.
That center was scheduled to be closed a year ago, before I came on
board, and nothing had been done about it. They waffled back and
forth.

How much will you get for Stamford?

Oh, it’ll be many millions. I don’t know the exact price, but many
millions.

Twenty?

Oh, I'd say maybe a little less than that, but in that ballpark.
Well, what do you plan in further cutbacks within the organization?

Whatever is necessary to run the company in a normal, fairly effi-
cient basis where the employes will be happy in running it. I’ve
always found—and I’ve been in business a long time; I don’t even
realize how long it is now, but it must be 40 years—that the happiest
employe is the one who comes to work and knows he has a job to do
that day. Not the person who comes to work and says: “How am I
going to spend the day today? Can I shuffle enough paper to make it
look busy?” You wouldn’t run your business that way. Why should
CBS run its business that way?

And do you find that CBS had been run that way in the past?

No. Well, certain areas. Not all areas of CBS, but there were certain
areas where there was tremendous redundancy. And this doesn’t go
to broadcasting, I’'m not even talking about broadcasting or radio or
TV. Just corporate in general. I think you could say that CBS thought
it was General Motors or IBM or AT&T, considering the number of
people in certain categories that had nothing to do with the operation
of the businesses.

How much do you anticipate you'll be able to generate in terms of an
improved bottom line?

I don’t know yet.

Is this the process that you're following through with Coopers &
Lybrand?

Yes. Coopers & Lybrand is doing a lot of work here. They’re very
capable people; they’re very fair. We're trying to do it with a mini-
mum of dislocation to the average employe. | think we’re being
generous involving corporate policy about layoffs, whether it’s sev-
erance or anything that goes with it. And the climate in New York
right now is such that people can get jobs. New York is a very healthy
city, and the type of people that are being laid off here can get other
jobs.

Not at ABC.
Well, we’re not laying off engineers or people on the air or broad-

Broadcasting Oct 27 1886

54



TEST YOUR
SYNDICATION
KNOWLEDGE:

TURN THE PAGE

FOR THE ANSWERS:
e

1986 Orbis Communications inc. All Rights Reserved.



AT LARGE

Dialogue on the 35th floor. CBS Acting Chief Executive Officer Laurence Tisch a

=
| n@

cross the desk from BroaocasTING editors (I to r) Steve McClellan,

Geoff Foisie and Don West, joined by Robert A. Beizer, Loews Corp.'s Washington-based counsel (Schnader, Harrison, Segal & Lewis) on FCC matters.

casters or in programing. We're laying off generalists, whether it’s in
finance or public relations—areas of that type where people can get
other jobs. And, of course, they’re not limited to ABC and NBC.

Just to talk about the reason forthese cuts. As you have said before,
it's to take money that was being used to support the administrative
structure and instead put it where it can be seen on the tube.

That's right. We will stop at nothing to put on better programing. We
will spend any amount of money for programing, for news, anything
that reaches the American public. That is our obligation.

Bud Grant, the president of CBS Entertainment, has said CBS Enter-
tainment doesn’t want to spend more than 3% or 4% more on Holly-
wood programing this coming year. Neal Pilson, whose domain in-
cludes sports, has been one of the most outspoken executives on
holding down costs. So my question basically is, where is this extra
money going to go if it's really not going to Hollywood and it's not
going to the NFL and it's not going to go for more employes?

Well, in the first place, there is no “extra” money as such. Take a
look at what’s happening with revenues at the networks. They’re flat
at best. When we say a 3% or 4% increase in cost, that comes right
out of our bottom line. It’s not that we’re going to make more money.
It’s to try to provide first-class programing without going into the
red. That's the problem facing the networks.

Wall Street hasn’t yet caught up with what’s happening at the
network level. ['m not talking about the O&O’s and I'm not talking
about radio. I'm talking about network. And you saw ABC’s state-
ment; they ‘re losing money on their network this year. [ mean, who
three or four years ago would have predicted that ABC would lose
money in the operation of its network? It's hard to believe. This is a
problem that we’re all facing.

What happened in publishing? What was the thought process that
went into having both divisions within the publishing group report
directly to you?

We have two very capable executives—Hurry McQuillin at publish-
ing and Peter Diamandis in magazines—and there was no reason for
an additional layer of overhead between them and the chief exccu-
tive.

One could argue, in essence, that in the broadcast group itself, you
have television networks and you have the station operations. At
Capcities/ABC, the corresponding two executives report directly to
Daniel Burke. Have you thought about setting up a similar structure?

We have good management in our broadcasting group, and we really
feel that the way it's been running can continue. But like everything
else, I’'m new here, and I really haven’t examined carefully whether
that is the best possible way of running it or doing something like
ABC did.

I’'m inclined to think we will end up running it similar to the way

it’s been in the past, with the president of broadcasting being respon-
sible for all the functions in the broadcasting group. 1 don't see any
reason to change it.

Because that’s a larger entity?
I think it makes sense to keep it that way.

The question is whether or not there will be an intermediate layer of
executive vice presidents in the broadcast group. Between the divi-
sion presidents and the group president.

No, there’s no need for an intermediate layer because right now you
have Gene Jankowski {president of the broadcast group] and then
you have Pilson and Bud Grant and [Howard] Stringer [acting presi-
dent of CBS News) and [Thomas] Leahy [executive vice president
for the TV network and CBS/Entertainment] reporting to him. |
don’t want to have an intermediate layer. I don’t think there’s any
need for an intermediate layer there.

Well, between the divisions and the group, there is that layer of ex-
ecutive vice presidents.

You mean when you have the O&Q’s reporting to Pilson?
Right.

Well, [ tell you. I don’t think you can handle it much differently than
that. Gene couldn't handle everybody reporting to him; he needs a
couple of key executives that can pick up some of that. [ don’t think
that’s a problem, I really don't.

So it’s basically “if it ain't broke, don’t fix it”?

Not really, but partially. [ think we have good people. I think Pilson
does a good job. I think Stringer is doing a good job with news. You
know, 1 just think it’s working all right. I don’ view changing it.

Well, how quickly can you make the necessary corrections that you
see the company needing, and how deeply are those corrections
going to affect the broadcast group?

[t won’t affect the broadcast group at all from a programing stand-
poInt.

Or from a personnel standpoint? People want to know if their jobs are
secure.

Whatever is happening here will be over in a couple of weeks; this
isn’t going 10 last forever. That’s what Coopers & Lybrand is working
on, to come up with a financial structure that will work or a public
relations structure that will work. After that, you get down to the fine
tuning, and then you can do it by attrition.

Do you think CBS will look essentially different when you finish this
injtial process?

No, I don’t think so. I mean, you won’t know it. Looking at the
company, you may have fewer people in certain areas than you had
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before, but there will not be fewer people to speak of in the areas that
are essential to our business. I mean, it doesn’t make any difference
to the viewer how many people CBS has in corporate public relations
or in corporate investor relations, or things of that type. The main
thing for the viewer is to make sure that we have the best correspon-
dents available for news and that we have the best programing
available for the network.

Are your projections for 1987 that cash flow for CBS might be below
what it is in 19867

It’s conceivable. Sure. I think network profit will be down in 1987
from 1986. We hope to make it up in other areas. But it's conceivable
that network profit could be down.

As a middle-road projection forthe company as a whole, do you think
it's possible that it might have a smaller cash flow in 1987 than 19867
In publishing and the advertising marketplace?

Publishing and magazines are holding up well. Music is doing very
well. The O&O’s should do better in '87, radio should do better in
"87. It’s a push. Network could be down in '87 or should be down in
"87 based on the numbers we're seeing.

What is your management philosophy and what are you looking for
from the people who report to you?

My philosophy is very simple. I like to be surrounded by good
people, honorable, intelligent people; I like them to take the respon-
sibility and do their thing. I am not interested in a lot of meetings, a
lot of recording, all the folderol of a big corporation.

[ think if people are given the opportunity to run their division or
group, whatever you want to call it, and they’re backed by the
management at the top, whatever that may mean, I think they can do
a much better job than if you had somebody looking over your
shoulder every day.

If you want an example of how I operate, spend a day in Chicago.
We took over an insurance company there in a bitter battle in 1974. [
became chairman of the company, and immediately went about
bringing in a new chief executive. We retained as many of the old
people there as possible. And once the new chief executive was in
place, my role was to go to a board meeting once a month—and I still
do as chairman. But the company runs without me on a day-to-day
basis. If the head of the insurance company has a problem, he may
call me, but he’s the boss.

That company [CNA Insurance] has gone from a net worth of
$100 million in 1974 to a net worth of $3 billion today. It’s the
strongest insurance company in America. Loews has never taken
five cents in dividends out of that company, and the people who are
there are the team that was brought in to work with the new chief
executive in 1975, and they’re all still there.

Should we expect that to be the pattern for CBS?

[ would hope to have something similar.

Does that mean there will be a new CEQ and that you will step aside?
That’s up to the board. That’s strictly in the hands of the board.
You would certainly have something to say about it.

No. Whatever the board thinks is best for CBS; [’m at their service.
You have changed, in our view, from a person who was an outside
investor, dealing in an impersonal way with business considerations,
to someone who has been captivated by the idea of the broadcasting

business and is operating within it. in a way, you're now operating as
a hired hand, presumably—that's what it says at the FCC.

Oh, I am. No question. That is true.

And yet you're not a typical hired hand, and | would doubt very much
that if you didn’t want to serve as CEQ iater than tomorrow afternoon,
that any decisions of the board would have anything to do with it. So
I'm wondering, do you want to stay?

I haven’t even thought about that. I’'m just happy to do what I'm
doing here, in the meantime.

Well, how busy a search has gone on out there for a successor?

The search committee is accepting names and recommendations and
it has a meeting scheduled for next week.

What is the job description for the new CEQ?
I haven’t seen it yet.
Would you have a hand in writing it?

Well, I'd be glad to discuss it with the search committee when the
time comes, but job descriptions are funny things. I mean, I’ve been
in business a long time, and every time we’ve hired somebody, it’s
been outside the job description.

What should he bring to the table?

He's got to bring his integrity, an open mind, intelligence, all of the
good things you’d want from anybody.

We might hypothesize that the person who will be the next CEQ would
be somebody who has a bit more experience on the creative side, the
talent side—some of the qualities that the board faulted your prede-
cessor for not being attuned to.

You know, when you get into the area of talent, it’s just such a
subjective thing. We were in the theater business for many years, and
we did some business with Hollywood for many years, and I’ve
never come across anybody that has a perfect record in talent, or
even with high grades in talent. It’s such a hit or miss business that
anybody who tells you he’s good at picking talent, he’s kidding you.
[ think you need somebody with good common sense, and you hope
it works out.

We have editorialized with the hope that you would pick a broadcast-
er or someone who knows the broadcasting industry.

That would certainly be a help, if we could find the right person in
that industry—sure.

There is a suggestion that there is something to running a broadcast-
ing company that may be different from other businesses—that they
may not be interchangeable parts with Pillsbury presidents.

[ don’t agree with that, at least not in the five weeks I've been here. |
don’t think broadcasting requires any different talent than running a
good business. Sure, there are facets of it that you have to pay more
attention to. In the average business, you’re not worried about talent
or programing to the same extent, but if you’re a sensible business-
man you will make sure that you have the best people possible to
pick up those functions.

No CEO is going to pick the talent here; it’s his job to make sure
that the head of entertainment is the best possible man for the job. Or
that the head of the O&O stations is the best possible man for the job.

Of course, the advantage to being a broadcaster is that you can’t
get snowed as easily by the people you pick, but an intelligent
businessman can pick that up in a pretty short time.

Are you making any conscious effort to help to ameliorate the morale
situation in the company, and the concerns that so many people have
about insecurity?

Well, you can’t fool the people. You can’t put out statements about
the great morale and the security and then have 100 people leave that
week. My hope is that we will be finished with these cutbacks or
whatever they are in the next couple of weeks and that we can get
back to the normal business operation. But I'd rather not say any-
thing that this is the end of it when it really isn’t.

[ think the morale is pretty good. Now in certain areas where they
expect changes, [ can see where there would be problems with
morale. But the problems of morale don’t go to the heart of our
business; [ mean I think in the news division, the morale is good, in
the programing division, the morale is good, the broadcasting areas,
the morale is good.

In general, are you prepared to say how major a commitment CBS will
continue to make in the news area under your administration?

That’s the one thing [ can commit to unequivocally. We will expend
every effort to make the news division or the news area better than
it's ever been. Now [ don’t know how far we’ll succeed, but the will
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1s there, and the desire is there, and the effort will be made.
And the willingness to allot the funds?

The funds are the least of it. [ mean, nobody has come to me in the
five weeks I’ve been here and said to me, “Give me x millions of
dollars and I'll give you a better something.” I"d love that to happen;
I’d love somebody to come into my office and say, “Look, if  had $5
million (or $10 million or $20 million) I could deliver much better
programing, much better broadcasts.”

Is that a challenge that you'd make in general to the employe base?
Yes, | would love to hear it.

How do you start a meeting with someone whose area you're ques-
tioning?

I don’t think there’s any real formula to that. I don’t remember any of
the questions that ['ve asked people. I'm very informal.

I've heard of two situations. One in which you allegedly spoke to the
head of an area and said, “What can | do for you?” as though you
were prepared to give them $100 million if they really needed the $100
million. And then you proceeded to cut the division in half, or some-
thing like that.

Maybe [ was right!

Then | heard that Derow made an appointment with you to discuss a
budget matter or budget options, and two minutes into the interview
you said, “We really don’t need to discuss that because you're fired
and so are 14 or your people.”

No, Derow wasn't fired. He has a contract for a couple of years; he’s
going to receive his salary; he’s going to act as a consultant to the
company, but he wasn’t fired. Derow is still on the payroll here. All
we did with Derow was that I told him as nicely as I could—and it’s
certainly no reflection on Peter, and he knew it—but his job wasn’t a
job. It was a layer that wasn't necessary and I think that Peter would
be the first to admit that.

Now I’m sorry for Peter. I think he’s a very nice young man, a very
intelligent young man. But it wasn't his fault that management put
this layer in a few years ago, and started it. But it was just a layer that
wasn’t necessary. But I didn’t fire him. He’s still with us.

You started tc say that you were very informal.

When 1 sit across the table from anybody, I’'m not the boss. We're
just having a discussion. I’m trying to elicit information, in a sense,
for me to better understand their function, and perhaps for them to
better understand where I’'m coming from.

And if their case is such that they need more people, I'll say to hire
more people. But if their case is such that [ see and they see that they
need fewer people, I'll say let’s work with fewer people. But no one
comes in there where I say to them automatically that they have to do
x and x and x.

Can you give any flagrant examples of overbudgeting or redundancy
that you have encountered at CBS?

Yes, I could. I could give you loads of them, but [ just don’t want to
do it. It would hurt somebody.

But it could be instructive.

Well, it isn’t instructive because there’s always someone at the other
end who is running that department who is still here, or something. It
just doesn’t help. But there are loads of them, I'll tell you—loads of
areas of great redundancy.

How involved are you in the plans being formulated for the CBS Morn-
ing News time block?

I would say that I'm curious. I'm not involved in the programing of it
as such.

Curious enough to keep abreast of what’s happening there?

Yes. In the sense that time is running. It’s now, what, toward the end
of October and this program is supposed to go on the air in January
and I sort of want to know if we’re going to make it on time.

What'’s going on?

Well, I think we have a good man putting the program together, a
fellow named Bob Shanks who was hired before I got here, and he’s
working very hard at putting the program together, and from what
I’ve seen I think the program has merit.

Is it pretty much in place as to what he hopes to accomplish?

Well, I think it’s getting in place. I'm not so sure that he’s got the
whole thing put together yet. I think he’s got the outline of the
program, and I think he’s got to make his arrangements with the
various people to fit into the slots.

Do you have any intention of furthering or increasing the Loews stock
holdings in CBS?

No, no plans at all.

Are you any more likely to sign a standstill agreement than you were
before?

No. I said from the first day that we wouldn’t sign a standstill.
There’s no need for a standstill. We said we were going to buy 25%
of the stock and we bought 25% of the stock. We’ve never done
anything differently than we said.

If | were either a stockholder or an employe of CBS, what should |
expect from you? How much of the future are you going to occupy? If
| were an affiliate, how long should | expect to see you as CEQ of this
company?

Being CEO is not up to me; being CEOQ is up to the board. That one ]
have nothing to say about. Talking about the other thing, as a stock-
holder, all you have to know is that I will do my best to do what’s
right for the company, and if you look at the history of the companies
that we’ve been attached to, I think they speak for themselves.

I mean if you had bought a share of Loews in 1959 for $14 it
would be worth over $5,000 today. Besides the dividends, with alt
the splits and everything else. So I think the stockholders of Loews
have done very, very well.

Do you think the stockholders of CBS can anticipate similar action?

Oh, I couldn’t deliver that. Loews has gone in 27 years from a tiny
company that had 100 theaters in 1959 and now it's a company that
has assets close to $20 billion.

If | might take the role of a CBS affiliate, I'm wondering two things.
First, it seems that I've given CBS News years and years to do some-
thing about that morning time block, and they haven’t been able to
score. So why should | continue to clear it?

Well, you might not—some people have dropped it. | mean, it’s our
obligation and our job to give you a program that you can be proud of
and would want to run. I’m not happy with the situation.

But I must say, however, on the other side of the equation, that [
watch CBS News in the morning and I’m proud of it. I think it’s a
very good program. [ don’t know if any of you watch CBS News in
the morning with Charlie Rose and Faith Daniels, but I think it’s a
very good program; they do a first-class job. But it’s not getting the
kind of audience that the affiliates desire; therefore, we're trying to
do something about it. But it’s certainly a program that CBS can be
proud of.

The second thing I'd want to know as an affiliate is what about the
prime time situation? When is CBS going to become more competi-
tive?

That’s a good question, and I don’t know the answer. We’re going to
try everything possible to get better ratings for our prime time pro-
grams—to get new programs, to get innovative programs and do
everything possible to bring in new programing and better ratings.
How long it’s going to take and whether we’ll be successful, |
can’t promise. But we’re going to try—money isn’t going to stand in
the way, effort isn’t going to stand in the way. Maybe we need a lot of
everything, plus alittle luck. But we have to do something, and we’ll
try everything.
Among the television network groups, CBS has the smallest cover-
age and the smallest number of owned TV stations.

Right. We have 19% of the market.
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Would you like to buy more?

I think we should buy more over the next few years. I think we
should get up to 23% or 24% of the market.

Would you expect the marketplace to bottom out, or would you ex-
pect high multiples on television stations to decline further, making it
more attractive for you to buy, or are you waiting for something else?

[ think prices right now are higher than I would want to pay for the
coverage. And we're getting the coverage anyway—it’s not some-
thing that we have to do because our affiliates are covering those
cities for us, so I think we have to find the time when the economics
are right.

Do you have a sense of how the network television business will
change over the next five years?

Not really. We're in a state of flux. We have a possibility of a fourth
network. That would be a major change in the industry. I think a lot

depends on the economics and the economy in the next couple of
years.

But what are you betting in terms of how much money the television
network side of CBS's business will return to it in the next five years?
Do you think it's going to continue to decline?

No. It can't decline much more than it has because you get into a
major loss position at some point with any further decline. | think we
have to do everything possible now to earn a fair profit in our
network; I think it’s healthy for the affiliates and healthy for the
industry, I'm not happy that ABC lost money this year or that ABC
may lose money on their network next year—that’s not good for the
industry. I think the most important thing is to make sure that we
have a healthy industry and that we can continue to provide first-
class programing for the country. That’s our obligation. We have to
live up to that.

But | take it that you must look at CBS optimisticaily.
I look at it realistically.
And what is that view?

I think that the networks have a couple of tough years ahead of them.
I think if you really went behind the scenes at the network, and you
looked at the economics of the advertising expenditures over the last

10 years, and the relationship of the networks to that expenditure,
you'd find that from the period of 1975 to 1985, network prices
increased much faster than the rate of inflation. And just thinking as
a businessman, you know that those things never continue for too
long. There has to be a day of reckoning.

We’ve come up to the day of reckoning that started at the end of
1984 and into 1985. You had a flattening of expenditures on TV, but
you had a continuation of the costs of programing, an increase in the
cost of programing. So you reduce the profitability of the network to
practically zero in the last few years. Now we have to wait another
year or two years before you can really straighten out the cost of
advertising on TVover a | 5-year period, to bring it back into balance
with the overall economy. Because you had this fast run-up—you
had the economy going this way and TV going that way.

So now you flatten out TV and the economy is still moving up 2
little. When those lines get back together again sometime in the next
few years, I think you can then start seeing a much healthier situation
in TV. We’ve allowed couponing, direct mail and marriage mail and
circulars and everything else to come in under us as a source of
spending for the advertiser—because our rates went up so fast, we're
paying for it now, and we’re going to pay for it for another couple of
years.

Why should that be? The television network business, although it's
had large overall profits, hasn't had extremely high profit margins,
and in fact some people would say it has never been a three-network
economy, that it’s only been two and a half. So why shouldn’t the
pricing have allowed these competitors to come in?

In the first place, when the networks started to do well, they never
controlled their costs. So their costs went crazy, and as their pricing
went crazy their costs went crazy. So they were never able to deliver
the real value. They didn’t make the money. It wasn’t that they were
profiteering, they just weren’t running good businesses.

It would have been a much healthier situation if the networks had
raised their rates in line with the rate of inflation and had kept their
costs in line with the rate of inflation, but both shot up way beyond
that. Now, the costs have continued to go up—well, they’ ve slowed
down somewhat—but they’ve continued to go up, while the adver-
tising expenditure, which is not in our hands, has stopped growing.
That’s where we’re caught, and I think that’s going to last a couple of
years.

So while I may be optimistic maybe five or 10 years out, I am not
optimistic on network profits for the next two years. And when I say
network profits, I’'m taking all three networks and figuring their
revenue and what their profit will be.

Within that context, would you assess CBS’s competitive position in
the marketplace?

Well, we’re right in the middle. We’re ahead of ABC and behind
NBC. We’re going to strive like hell to get back to number one
because there’s a certain momentum that goes with being number
one that certainly helps your revenues and everything that goes with
it. But it’s going to take time to do it, and I don't know how long that
will be.

One thing that might improve profitability at the networks, it has been
said, is if the networks were to get more financial interests in the
shows they run.

Well, I’ve heard that and I don’t know enough about it to refute it.
But that’s not a big problem. Sure, there’s no reason why we
shouldn’t have financial interests because we’re taking all the risks
and all the gamble. But [ don’t think that is going to change the tide at
the moment. It may help in the long run, and may lead to better
programing and more investment by the networks in programing.
But on a temporary basis, [ don’t think that’s the big issue as far as
profitability.

And what is the big issue?

Well, first we have to run the company efficiently. In the second
place, we have to make sure that our cost increases don’t exceed the
rate of our revenue increases.

Is there anything you can do to enlarge your market?
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Better programing, bigger audience. But of course we all want that.
And that’s nothing unique to us; everybody is going to be doing the
same thing, fighting for that market share. But other than that, I
don’t know what we can do to enlarge the market. [ mean, we’re still
an American broadcasting company confined to the 50 states.

Did the Turner takeover attempt cripple the company more than any-
thing else?

I don’t think anything has crippled this company. [ don’t think that
this company is crippled in any way. At least I don’t find that here,
I’ll be honest with you. 1 don’t find any sense of despair or any sense
of deep-rooted problems. [ don’t see anything that would lead me to
believe that Turner hurt this company. [ mean, I don’t know what
people think in this company necessarily, but [ don’t think that Turner
damaged this company at all.

Well, it certainly softened it up and added a lot to its debt, and made it
very vulnerable to takeover.

But let’s be practical. ABC was sold and it didn’t have a Mr. Turner,
RCA was sold and it didn’t have Mr. Turner. And CBS, without Mr.
Turner, is now the only independent network.

You don’t think that was a critical factor, then.

Well, in somebody’s mind it may have been a critical factor, certainly
in the press’s mind it was a critical factor. But I don’t see it in the
operation of my department. The people in this company are not
shell-shocked from Mr. Turner.

| was just thinking financially.

Well, financially [ go back to what [ said originally. We’re in fabu-
lous shape in this company financially. I mean, I like the shape we're
in when [ look at the balance sheet.

You’re not in fabulous shape if you’re going to have to make as many
changes as you’re making to make it decent.

No, wait a minute. [t’s my obligation to run a good company and to
run it intelligently. It’s not my obligation to waste money. [ don’t
know how you run your magazine, but [ am sure if you see redundan-
cy in an area that’s not productive, you’re not going to keep it. Why
should you be different than [? We’re not doing anything dramatic
here. We’re not selling the building, we’re not moving people
around all over the place to save a little rent here or there.

CBS was created and has existed for 60 years as a company with a
certain difference, with a certain style and flair and class. And that’s
largely been attributed to the influence of Bill Paley and Frank Stan-
ton. Does all that go out with the new broom?

Thope not. Bill is still here and is as active as ever. No, no. I certainly
hope not. We’ve got to keep this patina for the company—it’s very
important.

We have great people here, whether it’s in the news or broadcast-
ing, and I think that this company will re-emerge as number one. It
should. We did it before. We had periods where we lost a lead, and
we came back. ['m encouraged about the future of CBS from that
standpoint.

Some who take a cynical point of view think things don’t get better,
they get worse. Telephone service may be a case in point. And then
one thinks about CBS. Can this company aspire to greater things in
the future than it has known in the past? Realizing that many balieve
this has been the greatest broadcasting company of all, what can it
hope for? And that’s part of the CBS image, too—that’s part of what
the staff gets excited about.

It certainly raises the challenge and the hurdle level.

Is it realistic? You tell us, and | accept, that you’re a realistic man. Is
that realistic to hope for?

Well, it’s realistic in the sense that all we need to be better than the
past is to have more appreciation by the audience. And even in its
best days, CBS never had 50% of the viewing audience, so that there
are goals out there that CBS never met in the past, that we can at least
aspire to, which we may never achieve. [ think there’s a lot of room

to do good things.
And make more money?

['ve always worked under the theory that if you do the right thing,
the money takes care of itself; I've never worried about profits. Just
run your company right and give the customer the right deal, give
them the best product that you can possibly deliver, and the profits
will come in. If we give them the best programing possible, some-
how the bottom line will show the result.

One of our preconceptions had you sitting in your office at Loews,
alone in front of a Quotron, talking by telephone with the family about
what deals to make. That was a very narrow picture that we’re trying
to broaden.

Well, what happened was that [ worked myself out of a job at Loews.
[ had no job. And [’m over here now for five weeks, and they don’t
even miss me. So when you have no job and you have an office to go
to, you can either look at the walls or you can look at a Quotron
machine.

So you worked yourself into another job?

[ worked myself into another job. I'm enjoying it. But that’s the way
[ operated at Loews, and anybody who could do their job did it. And
[ handed out all of the jobs, and everybody was doing their job and
they didn’t need me. Sure, they needed me four times a day to
answer a question or have a meeting or something, but my door was
always open, the same as my door is always open here. You want to
come in, just walk in.

The image that went with that was more of you acting as an inyest-
ment analyst than as an operator, than as a businessman running a
business.

I’ve run businesses. [’ ve been active in the markets, and I enjoy them
all. I don’t miss the market, I must tell you. Everybody asks me,
where is my Quotron machine. [ don’t want a Quotron machine; [*ve
got enough to do all day long here. I don’t have an interest in the
stock market. But if you said to me, you know, there’s nothing for
you to do, [’'m not going to sit and look at the wall, I'll sit and look at
the Quotron machine before I look at the wall.

But I’d rather run a business than look at the Quotron machine.

If we were to ask for an interview a year from now, where would we
find you?

I'haven’t got a clue. | just hope I'm alive a year from now. If ’'m alive
and healthy, I'll see you any place.

That’s a given.
I'll see you any place, I don’t care where it is.
When are we going to find out whether or not you stay as CEO?

[ don’t have a clue on that one; I can’t answer that. That’s up to the
board.

It's up to the board, but may we assume you are enjoying the job?

I am enjoying it. I’ll never deny that. ['m enjoying what I’'m doing
and I think [’m doing a good job. You know, [ don’t want that to
sound like & conceited statement in any way; don’t get me wrong.
But [ think my relationships with the people here are good, and [
think it’s working. And I think it’s going to be a happy relationship.

So is it possible that if the board of directors of CBS said we really
think the job you are doing here is valuable and that we don’t think we
can find anyone else who can do the job as well as you, or simply that
there would be no need to look elsewhere, then you would consider
staying as CEO?

Well, ['d be lying if I said [ wouldn’t consider it. I’'m not sure [ would
do it, but I'd be lying to you if I said I wouldn’t consider it.
Have you been bitten by the television business bug?

I've been bitten by CBS. I think it’s a fascinating company. I think

it's got great potential and I think it’s a great institution. [ think it’s a
unique company. @
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Broadcasters’

Unlike years past, when equipment
makers followed lead of broadcasters,
today there are new customers
calling the shots; closing down

of network and group research
centers has lessened influence aiso

For many years, when broadcasters talked,
equipment manufacturers listened. Today,
they are still listening, but the voice of the
broadcaster is only one of many that manu-
facturers must hear to remain competitive.

For some of the largest video equipment
companies, professional nonbroadcast users
make up as much as half of their total video

SpecialfiReport

influence on technology waning

market, and the industry is witnessing a
growing reversal in the flow of new technol-
ogies, now running from consumer-industri-
al markets down to broadcast. It used to go
the other way.

But the broadcasters’ diminished role in
the marketplace may still be good enough,
according to a number of key broadcasters
and equipment manufacturers questioned by
BROADCASTING. The industry’s choice of
new gear today is wider than ever, and man-
ufacturers continue to prize the prestigious
broadcast market and its special needs.

Still, the long-time avenues of communi-
cation between broadcasters and manufac-
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turers continue their transformation. With
today's atmosphere of fiscal conservatism
and financial uncertainty, many see the
historically important source of user infor-
mation, the commercial networks, shrinking
their development labs and growing less able
to devote resources to develop designs and
press their approach with manufacturers.
Other broadcasters, such as station group
owners, are uncertain whether their own fi-
nancial status will allow them to pick up the
slack.

And the technology itself is also no longer
the driving force it once appeared to be.
While manufacturers are expected to contin-



ue their advance in broadcast technology,
new developments are increasingly driven
by what the market is perceived to need,
rather than what appears possible in the lab-
oratory. But who will point tommorrow’s
technology in the right direction?

=

“The marketplace for professional TV
equipment has broadened substantiaily,”
noted Charles Steinberg, an Ampex execu-
tive for more than two decades and its presi-
dent and chief executive officer since last
month. “Ten or 20 years ago it was just
broadcast; now it’s 2 multitude of users—
smaller stations, cable organizations, also
TV for industrial applications. Many cus-
tomers that just didn’t exist 10 years ago now
represent one-third to one-half of Ampex’s
business. And these new customers have
more of an influence on us.”

William Connolly, president of Sony
Communications Products, said his com-
pany’s sales are about evenly split between
broadcast and corporate video, and has re-
cently combined the formerly separate
broadcast and professional divisions to re-
flect the confluence of those shares. “In the
past five years, there’s been a tremendous
growth on the business-industrial side,” he
said. “[Broadcast] TV is not a growth indus-
try.”

Harris Corp., another firm historically
dominated by broadcast interests, has also
seen nonbroadcast video products creep up
to 25% of its total video sales, while broad-
cast markets remain essentially flat, accord-
ing to James Koehn, general manager of the
Harris Broadcast Division.

One result of the growth of professional
video has been a gradual shift away from
broadcasters’ long-held role as originator of
most new TV technologies.

According to Julius Barnathan, president
of broadcast operations and engineering at
Capcities’ ABC, “If you go back into history,
the broadcasters made equipment which was
then made industrial, which was then made
for the consumer. That’s been the case up
until 10 years ago. Then all of a sudden,
somebody started to get into IC’s [integrated
circuits] for consumer electronics.” With to-
day’s huge demand for consumer products,
he explained, more technological develop-
ment has begun at the consumer level, and
the new techniques then find their way into
professional and broadcast markets.

Perhaps the best examples of this reversal
in the technology flow are the portable vid-
eotape products that have revolutionized TV
broadcasting in the past decade. Although
videotape recording began as a broadcast de-
velopment in the 1950’s, three-quarter-inch
U-matic later emerged exclusively as an in-

SpecialfReport

dustrial product; broadcasters weren’t even
shown the development at first. More re-
cently came half-inch videotape recording
technology, developed primarily as a con-
sumer product but later drawing the interest
of broadcast and industrial markets.
Broadcasters see their input to the process
lessened and wonder about the results. “The
days of being the guiding light are gone,”
commented Renville McMann, vice presi-
dent of advanced television at CBS Technol-
ogy Center until the announcement of the
center’s closing last month as part of net-
work budget cuts. *'In the past, a lot more of
the ideas for equipment originated with
broadcasters. They had a need and their own
labs, where they could get original stuff built
and worked on. Now, with large industrial
markets, manufacturers have large labs of

Ampex’s Steinberg

their own, and are starting to develop gear
and have ideas themselves for the kind of
gear which should be developed... The
broadcaster doesn't have nearly as much in-
fluence

Another broadcast veteran, Tribune
Broadcasting’s Director of Engineering Otis
Freeman, agreed: “I don’t feel we have as
much influence over the actual design of
equipment as we did 20 years ago. They
[manufacturers] listen, but I don’t feel we
have what we had 20 years ago. The net-
works were big players then; they set the
style for what was done.”

But manufacturers need not accept all re-
sponsibility for the change in the relation-
ship. Broadcasters themselves now make
purchasing decisions in far different ways
than in the past, increasing the importance of
extra-technical concerns and the consequent
roles of nontechnical personnel in equip-
ment buys.

“Within the broadcast operation,” said
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Ampex’s Steinberg, “the people we were
calling on in past were the technical people,
the chief engineer or engineering-operations
heads. Today, it’s totally different. Those
people are still important, but they are not
the sole contact. Now it’s artistic people,
news people, financial people.”

The changes may not be all bad for broad-
casters. Some say broadcasters now have an
even greater field of new technologies to
choose from. John Swanson, vice president
of engineering at Cox Enterprises, said the
influx of competitive Japanese firms has re-
sulted in a “tremendous” availability of new
gear as compared with that available in the
past from the few major manufacturers then
in business.

“The market is being driven by the needs
of the customers,” Swanson said. “Now

Sony’s Connoity

with the intense compeition, I feel its a buy-
er’s market. It used to be certain companies
no longer in the business told you what you
wanted. Japanese and American companies
now are coming to us and saying: ‘What
would you like to see today, five years from
today?™

Broadcasters have also benefited from the
technology flow from another nonbroadcast
field, the high-end post-production market
that manufacturers have targeted in recent
years, Swanson added. “Graphics, sophisti-
cated paint and editing systems have been
developed for post-production markets,” he
said, “and have found a rather neat home
with the broadcaster.”

But one potentially dramatic change in
broadcast engineering circles is causing con-
cern for both broadcasters and manufactur-
ers—the shrinking of network engineering
design groups.

The most recent blow to network develop-
ment capabilities was the closing last month
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of the CBS Technology Center in Stamford,
Conn., whose work led to numerous engi-
neering innovations over the years. CBS op-
erations and engineering have also seen
some far-reaching cuts in recent months, as
has Capcities/ABC, where engineering de-
velopment had already been cut to a handful
of personnel. So far untouched by the reduc-
tions is NBC, although rumors circulate
steadily about its own impending losses. But
the merging of RCA Laboratories with Gen-
eral Electric’s research facilities and the loss
last year of long-time industry leader RCA
Broadcast, both of which had relationships
with NBC-TV, may also result in some long-
term weakening of the company’s research
abilities.

In the past, network development of
broadcast technology has been an essential
ingredient in the new product work of nu-
merous manufacturers. “Manufacturers are
more capable than they used to be, but in the
old days, the opposite was true,” said CBS’s
McMann. “Manufacturers were living off
the reports of network labs; they’d read them
and then design the equipment.”

A sampling of recently developed tech-
nologies that benefited from engineering
support at the networks, according to techni-
cal executives, includes itemns as diverse as
studio cameras from Philips, ENG cameras
from lkegami ENG, RCA's CCD camera,
Sony’s slow-motion video systems, Ampex
videotape control software, Matsushita’s
half-inch M-II videotape recorders, teletext
products, signal processing gear and graph-
ics and display systems.

But this could all change as the networks
cut away their development capabilities and
expect more of the manufacturers them-
selves. Said McMann: “The people current-
ly in charge of all three networks are under
such tremendous pressure because of the
falloff in advertising and in the percentage of
viewing audience. Their thinking is very
short-range.”

Barnathan believes “'the era of ‘let the net-
works do it” is going... The problem the
networks face is we have been doing that and
nobody else has been doing it in the industry
and now the networks are having their profit
margins squeezed” and are unable to contin-
ue the effort.

Also, the engineering planning capability
remaining at the networks will most likely
focus more sharply on technologies that can
help reduce costs and increase efficiency,
commenters agreed. ABC-TV’s Robert
Thomas, now director of equipment plan-
ning after joining the network in 1982 fol-
lowing three decades at RCA Broadcast, ex-
plained that when a new technology is
suggested for a program now, the network
must first look at the show’s requirements
and then carefully weigh the “production
value” of the development against its cost.
“It doesn’t mean the nets are any less inter-
ested in advanced technology,” said Thom-
as. “Efforts now are being directed toward
developments which will reduce costs of the
product by reducing maintenance or improv-
ing reliability, allowing fewer operators.”

Cassette-based videotape recorders, such
as digital video units entering the broadcast
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ABC's Barnathan
market in the next few years, are a good
example for Thomas of such a product, sup-
planting today’s studio standard Type C one-
inch videotape in quality and requiring less
maintenance and expected to be competitive
in cost.

ABC'’s Barnathan added: “We will still be
in it in leading the way of those that will
make us a better product and give the viewer
something better to see. I don’t think we’re
going to get out of that aspect. We're going
to be looking at ways to be able to be more
reliable and efficient.”

NBC’s vice president of engineering,
Steve Bonica, sees a similar approach for his
network. “Each of the programs we invest in
and nurture has a very important goal, that it
is important to the economic health and wel-
fare of the company and the enhancement of
the product we deliver,” he said. Bonica also
expressed confidence that NBC executives
would continue to recognize and support that
activity, even within an austere economic
climate. *“To develop hardware is fundamen-
tal to our engineering mission to improve the
economic situation of the broadcaster. It has
to do with the future.”

Manufacturers watch the lessening of net-
work engineering resources and see at least
one other important result in addition to de-
creased product development—increasing
limitations on systems engineering, the care-
ful integrating of video and audio technol-
ogies at which the networks have so excelled
in the past. According to Ampex’s Stein-
berg, there may now be a greater reliance on

CBS's McMann
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outside organizations for systems design.
“In the past, they had the capability to do it,”
he said, “but now are looking to outside or-
ganizations because it is a far more difficult
job, more sophisticated. But ‘more impor-
tantly. it’s because they can’t keep staffs on
board.”

Sony’s Connolly, who went to the manu-
facturer after 23 years at CBS and who sees
many network technical activities remaining
relatively uniform for the time being, said
manpower reductions might affect network
systems design, with either manufacturers or
newly emerging system design groups filling
the gap. He is worried. he said, that a decline
in network engineering could limit the
“feedback™ that aids manufacturers in the
design of individual components and how
they fit within an overall system. although
this is not something he has yet seen.

Harris director of advanced development
Robert Weirather also acknowledged a trend
in that dircction. although he said it is being
manifested quite gradually.

ABC’s Thomas sees the trend as well.
“There has been somewhat less emphasis on
advanced systems design,” he said. For in-
stance. ABC has never planned on whole-
sale conversion to a component plant, ana-
log or digital. mainly because it doesn't feel

the advantages are great enough, but also
because of the extremely complex systems
redesign that would be required.

There are some station operators, on the
other hand, who would not moum the 1oss of
network engineering development preemi-
nence. For them, network technologies have
done more to skew engineering develop-
ments because of what is viewed as the per-
sonal politics of product development that
they argue have interfered with purely scien-
tific developments and blinded manufactur-
ers 10 the needs of broadcasters across the
country and outside the network centers.

Large group broadcasters have played an
important role in product development, de-
spite their lack of network-style develop-
ment laboratories. But like the networks to-
day, their resources may simply not allow
them to take on the greater responsibilities
they would like.

At Cox Enterprises, Swanson said he sees
a shift in the direction of research and devel-
opment input to group broadcasters away
from networks because of the latters’ shrink-
ing resources. But, Swanson added: “I'm a
one-man staft and certainly don't have the
time or resources or intelligence to tell the
industry how it can determine future pro-
ducts. It’s unfortunate; if I had the choice, |

would like to have someone. But [ don't
know that other group broadcasters are any
better equipped.”

Tribune’s Freeman agreed: “We don't have
the labs to do the evaluations like the
networks . . _[t’s too costly to get involved in
development.”

Regardless of broadcasters’ ability, or inabil-
ity, to provide manufacturers with clearcut
indications of how to meet their needs,
broadcasters still believe they are viewed by
the suppliers as a essential market to win
over 1o their products.

“Broadcast is a market manufacturers
would like to have,” CBS’s McMann said,
“even if as only an advertising vehicle. It’s
still a prestige market. . . Companies’ mar-
keting people are always in and out of sta-
tions, listening for any scrap of information.
If the broadcaster says he wants something,
a lot of companies™ will respond.

Barnathan sees that continuing interest as
aresult of the higher profit margin manufac-
turers achieve with broadcast sales, while
industrial sales are comparitively low-cost
and smaller in size.

If manufacturer interest in the market re-
mains, input from the broadcast users will

Digital fiber optics: the Ilatest link

An experimental digital fiber optic link couid soon replace the
telephone landlines that have connected ABC-TV's facilities in
New York and Washington since the late 1940'%s.

The network has been experimenting with fiber optics since
1980 and is now in the final stages of negotiations with AT&T,
which will supply the fiber optic circuit to the network. The Wash-
ington-N.Y. path is used extensively by ABC News for various
programs, including its Nightly News, Good Morning America
and Nightline.

The project, described by Kenneth Michel, Capcities/ABC
equipment pianning engineer, at a technical conference in
Washington, will deliver TV program material over a 45-megabit-
per-second (mbs) AT&T digital fiber optic fink using sophisticat-
ed bit-rate reduction techniques and codecs developed by
manufacturer NEC. The AT&T intercity circuit, already in place,
has a 180 megabit capacity, so four of the 45 mbs services can
be multiplexed onto a single fiber.

ABC began its first experimentation with fiber optics during
the 1980 winter Olympics in Lake Placid, N.Y, when it used the
technology, although with the signal in an analog form, to trans-
mit audio and video between the site of opening ceremonies
and the network's master control center.

The experimentation later turned to digital technology, largely
because of its improved signal quaiity over long-haul transmis-
sion. The application of the digital fiber optic technology to
broadcast TV during the 1984 summer Olympics was a first,
according to the network.

Despite its advantages digital transmission leaves the quality
of program matenal critically dependent on the capability of
analog-to-digital and digital-to-analog conversion circuitry, so
much of ABC's subsequent work has concentrated on improv-
ing these code-decode circuits {(codecs) used for the link, Mi-
chel explained. And while early work, such as at the 1984 Olym-
pics, was with fiber optics using a 90 mbs data rate, the network
also ultimately settled on the use of 45 mbs, which, unlike 90
mbs, is offered as a standard intercity digital service.

The first test of 45 mbs codecs, according to Michel, was

conducted between ABC's Washington news bureau and New
York, with participation from AT&T Communications, Bell Labs
and NEC, which supplied its experimental codec. A fiber link
using the NEC codec was again used during election night,
1984, in a preliminary operational test.

Within several months, serious discussion began between
ABC and AT&T conceming implementation of a 45 mbs service
between New York and Washington, with concerns turning to the
selection of an appropriate codec for the service. Network test-
ing of codecs from AT&T and NEC (another company, ABL,
proposed a codec which was not tested during this period)
began in January 1986, and, according to Michel, the work
indicated that the video performance of the AT&T code would not
be suitable for ABC's applications, while the NEC codec was
judged to be acceptable for the NTSC transmissions.

Michel is quick to point out that with the network now complet-
ing its transition to satellite network interconnect, it has little
interest in returning to the common-carrier-supplied services
like those used in its former interconnect system, and so sees
fiber oplics more as a supplement than a replacement of its
satellite system. For ABC, there are also areas of concern includ-
ing the long-term reliability of the fiber circuits, maintenance
response time and the difficulty in locating faults.

With that in mind, AT&T and ABC are currently continuing
negotiations on starting the fiber link. The network was hoping to
begin the service in early to mid-November, but it still has not
resolved the gquestion of who will supply the terminal equipment
and maintain and monitor the digital data stream.

ABC doesn't have the capability to monitor the digital data
format, it argues, and believes AT&T should take on responsibi-
lity for the codecs.

It the service starts, Michel added, the existing analog circuits
would be left intact as a backup for at least the first 90 days of
the trial. After a year, during which the joint venture would work to
determine the fiber service's standard parameters and specifi-
cations, AT&T would file for a general tarifi to offer a permanent
45 mbs service between New York and Washington.
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remain important, perhaps more than ever
due to the increasing complexity of the in-
dustry’s diverse needs. “In the case of some
companies,” ABC’s Thomas said, “response
10 users’ needs is much better compared to
carlier times. The really successful compan-
ies are the ones that discuss user needs at
early stages of product development, keep
users informed and seek their input when the
products are available.”

Steinberg called close work with broad-
cast customers one of Ampex’s “great vir-
tues” and cited past work with networks
such as ABC on technologies including slow
motion or special effects. “It’s still the same
today,” he added. Concurring was Connolly,
who called interaction with the end user “the
only sensible way to develop products. . . .
You cannot build products in a vacuum.”

Harris’s Weirather also emphasized that
company’s “‘customer-involved” approach to
new technologies. “Previously, engineers sat
and looked at circuits and tried to decide
how to do something” that broadcasters
would want, Weirather said. “Today, we say,
let’s invite some broadcasters in and throw
ideas at them and see how they react. . . Oth-
erwise we could spend a lot of time doing the
wrong things.”

But customer involvement in product de-
velopment may also have its limitations,
said Koehn of the Harris Broadcast Divi-
sion. “Customers are dealing with today’s
problems, not those of five to 10 years down
the line, as a manufacturer must. That’s true
in any industry.”

But the effort to maintain rapport with
broadcasters is not likely to end soon. “Qur
involvement with users is a one-way street,”
Weirather said. “It will only increase; we
will not go back into the ivory tower.”

Yet because broadcast is no longer the
only video market, manufacturers may now
be less willing to develop highly specialized
items that hold little promise of profit out-

side a few uses. Thomas of ABC said: “A lot
of things the networks are no longer doing
are one of a kind anyway, and manufacturers
are not willing to go through development
just to sell 10 of something. Examples are
race car cameras, or cameras for any special
point of view or used in such small num-
bers.”

Cox’s Swanson said that manufacturers
face greater financial risks in spending large
development sums in a relatively small mar-
ket such as broadcast. “Manufacturers don'’t
come out with something no one’s going 10
buy. They can’t afford to make a major mis-
take in manufacturing, unlike users, who at
least have the latitude of lying back.”

Broadcast engineers realize as well that
technology may no longer be the fundamen-
tal influence it once was. Steinberg ex-
plained: “In the past, quality was the limit-
ing factor, so it became the driving force.
That’s not so any more. You can do anything
with technology if you have the right finan-
cial resources. But does it make sense eco-
nomically?”

According to Connolly of Sony, “The old
idea of technology driving the marketplace
is a myth. Technology responds to the mar-
ketplace. The customers determine the fea-
tures built into a product line. The most dra-
matic change over the last 20 years [in the
broadcast-manufacturer relationship], has
been that 20 years ago, technology was suf-
ficiently young that you were technology-
limited, it was a question of what you could
do. The change has been extremely dramat-
ic; it’s no longer what can you do, but what
should you do. That’s a big distinction. Now
that you can do almost anything” how is a
choice to be made?

ABC’s Thomas agreed and cited interna-
tional disputes over high-definition televi-
sion technology as an example of economic
and political concerns overriding techno-
logical ones. Fiber optics, by contrast, are

an example of science adapting to *social”
requirements, in this case fitting more infor-
mation in the same bandwidth.

Barnathan added: “What has happened to
us, unfortunately, is there’s been a tremen-
dous capability in the technology, so many
inventions that have no need or can’t find a
user. The market must lead the technology.”

But most believe if broadcasters are to
point in the direction they believe technol-
ogy should go t0 meet market needs, they
must have the resources and staff to explore
the many possibilities.

CBS’s McMann, whose own develop-
ment work was abruptly ended last month
with the closing of the CBS Technology
Center, expressed his concern that such ad-
vanced research capabilities would be diffi-
cult to rebuild after they are dismantled.
“You are throwing away years of knowl-
edge. Yes, you can rebuild, but will it be as
good as it was? There is something to be said
for experience.

“Some day broadcasters will wake up
with a terrible shock,” McMann added, “be-
cause this money machine is being replaced
[by competing media). Our work was a de-
fense mechanism, but it also was to open our
eyes to what’s going on and try to make CBS
a leader. In the short range, you will prob-
ably see no difference. The question is what
we will see five to 10 years from now, be-
cause most of this work is for the long run.”

His pessimistic conclusion: “If we had no
TV, just radio, and we had the same mental-
ity we do today, there never would be any
TV. They wouldn’t permit the money to be
spent. Paley and Samoff had the insight TV
could be something, but no one knew for
sure. It’s the same thing in the future. The
company has to be looking at [new technol-

.ogies] and put enough money into them. . . .

These guys are not worried about that.
They’re worried about what the profit will
be for next year.” O

“
The ongoing struggle for hi-fi AM

Latest advance in the battle to
improve the medium may be found
in new transmission-reception
standards being advocated by NRSC

Hi-fi AM radio? As unlikely as that may
seem to broadcasters and their listeners, it is
the promise of the voluntary AM transmis-
sion-reception standard tentatively adopted
by National Radio Systems Committee |ast
month.

If the standard is widely implemented by
broadcasters and receiver manufacturers,
the hi-fi gap between AM and FM that has
been widening since the early 1960’ will be
narrowed to a point where only the most
discriminating listeners will be able to tell
the difference,

But will the standard be widely imple-
mented? Although the signs so far are all
positive, it’s still too early to make any pre-
dictions. The standard’s acceptance by the
NRSC, which comprises leading broadcast-

ers and receiver manufacturers, means the
standard carries the endorsement of the ma-
jor elements of the broadcasting and con-
sumer electronics industry, but it doesn’t
guarantee that anybody will put the standard
in play.

Some broadcasters may balk, fearing that
operating with the standard on the promise
of new listeners in the long term may cause
them to lose listeners in the short term. For
receiver manufacturers, the chief hang-up
may be the lack of an AM stereo standard. “I
don’t think many receiver manufacturers
would build a mono [standard] wideband re-
ceiver,” said Eb Tingley, the Electronic In-
dustries Association’s representative on the
NRSC. “You can't sell good audio to the
public unless it’s in stereo.”

The NRSC standard is still considered a
draft. The NRSC is collecting comments
from all interested parties until Dec. 15. If
no changes are warranted, it will become
final on Jan. 12, 1987.
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Because the standard is voluntary, it's
really only as valuable as the broadcasters’
and the receiver manufacturers’ willingness
to implement it. The National Association of
Broadcasters, which has backed the NRSC'’s
work from the beginning, is already working
for the standard’s early implementation. In a
letter 10 NAB board members earlier this
month, NAB Radio Board Chairman Bev
Brown, kGas(aM) Carthage, Tex., urged
them to express support for the standard in
comments to the NRSC. “Once the standard
has become effective, I plan to contact every
AM radio station in the country, urge them to
adopt the standard, and, hopefully, advise
them of full NAB board support,” he said.
“For the NRSC process to be successful, the
implementation of these standards should be
as rapid as possible.”

The NAB believes so strongly in the stan-
dard that, as a last resort, it may ask the FCC
to act. In comments filed at the FCC, NAB
said: “It may be, after the NRSC standard is
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decided upon, that implementation cannot
occur without being ‘codified’ in the FCC
rules,” the NAB said in comments filed with
the FCC last spring. “Should this be the
case, NAB will urge the commission, at the
proper time, to consider adopting the results
of the NRSC’s work as_part of its rules.”
According to John Marino, vice presi-
dent, engineering, NewCity Communica-
tions Inc., owner of four AM’s, and NRSC
co-chairman, the NRSC decided not to seek
an FCC standard so that the committee could
change the standard as needed in the years
ahead without having to go through an FCC
rulemaking. On¢ committee member, who
asked not be be identified, said the reason
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was political. Some NRSC members didn’t
want 1o be locked into a standard by the
FCC, he said.

AM has been trapped in a cycle of degen-
crating fidelity for decades. To mitigate in-
terference from other stations, receiver man-
ufacturers have been making AM radios
with less and less frequency response. To
compensate for the lack of frequency re-
sponse in the receivers, AM broadcasters
have been boosting or pre-emphasizing the
high frequencies of the audio. The more pre-
emphasis the broadcasters use, the more in-
terference they cause and the narrower the
frequency response of radios becomes.

The NRSC has proposed a standard curve

Look again!
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for pre-emphasizing the high frequencies be-
fore transmission and a complementary stan-
dard curve for attenuating or de-emphasiz-
ing them in the radio set. To use the NAB’s
analogy, pre-emphasis is similar to turning
up the treble on a stereo receiver. De-empha-
sis is like turning up the bass.

Just as important, the NRSC has proposed
that broadcasters limit the audio bandwidth
of all programing to 10 khz.

According to the draft standard released at
the NAB radio convention in New Orleans
last month, if broadcasters adhere to the
standard pre-emphasis curve, interference
caused by excessive pre-emphasis will be
limited. And if, at the same time, receiver
manufacturers incorporate the complemen-
tary de-emphasis curve in radios, AM sig-
nals and receivers will be, for the first time,
fully compatible with each other.

Implementation of the curves will create a
system in which “AM broadcast stations will
know with certainty the likely audio re-
sponse characteristics of AM receivers in
order to facilitate a consistent tailoring of
AM station sound, and AM receiver manu-
facturers will know with certainty the likely
audio response characteristics of AM broad-
casters 50 that the audio response of an AM
receiver can be tailored accordingly,” the
draft standard said. “A ‘matching’ of pre-
emphasis and de-emphasis is expected to im-
prove the consumers’ overall satisfaction
with the technical quality of AM radio.”

The limitation on audio bandwidth is de-
signed to eliminate second-adjacent channel
interference, which would otherwise disrupt
listening on the wideband radios envisioned
by the standard. A station and its second-
adjacent neighbor are 20 khz apart. If one or
both broadcast signals with more than 10
khz of bandwidth, the new breed of wide-
band radios will detect both where their sig-
nals overlap, making enjoyable listening to
one station impossible. If both stations limit
themselves to 10 khz, such mutual interfer-
ence is eliminated.

Broadcasters have had about six weeks to
study the NRSC standard and, according to
NRSC co-chairman Marino, the response so
far has been good. Major group broadcasters
such as Group W Broadcasting and Capci-
tiessABC which were involved in the stan-
dard-setting process have indicated that they
will use the pre-emphasis curve and limit
their audio bandwidth, he said.

The initial response of the receiver manu-
facturers has also been positive. Delco Elec-
tronics, the General Motors subsidiary that
is the largest domestic maker of radios, is
committed to using the curve in at least its
line of AM stereo receivers. At the NAB
radio convention, a demonstration of the
standardized system featured a Delco proto-
type with standard de-emphasis.

Bart Locanthi, an NRSC co-chairman
who is leaving Pioncer North America Inc.
to become a consultant to Pioneer and other
receiver manufacturers, said that most Japa-
nese manufacturers have been interested in
building wideband AM radios. Now that
there is a standard, he said, they will do it.

Despite the encouraging ‘signs, wiae-
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spread implementation of the system is any-
thing but a given. Bob Orban. of Orban As-
sociates Inc., a San Francisco maker of
audio processors for radio stations, said
many receiver manufacturers may hesitate to
build wideband receivers until they are con-
vinced that broadcasters are going to limit
pre-emphasis and audio bandwidth. If
broadcasters aren’t operating under the stan-
dard. he said. wideband radios would pick
up excessive noise and interference and fail
in the marketplace. “The manufacturers
would lose millions,” he said.

An engineer for 2 domestic maker of auto-
mobile radios, who asked that neither he nor
his company be identified, said his company
has yet to commit 1o adopting the standard-
ized de-emphasis curve out of concern that
wider radios would be more susceptible to
electrical noise emanating from car ignition
systems and other sources as well as to inter-
ference from adjacent and second-adjacent
stations. He expressed some skepticism that
enough AM broadcasters would adhere to
the 10 khz limit to mitigate the second-adja-
cent problem.

Bill Gilbert. of Delco, said many manu-
facturers may put off building radios to the
standard until the AM stereo standard is es-
tablished. figuring that it will be futile to try
to sell high-pertormance wideband radios
without stereo. Such thinking is worrisome
to proponents of the NRSC standard because
the future of AM stereo is still very much up
in the air.

The FCC authorized AM stereo broad-

NAB's Ed Willia

-+ s GEA,

ms (I) and Michaei Rau demonsirate the NRSC standard on pre-emphasis/de-emphasis to NAB's

Engineering Advisory Committee.

casting in 1982, but it didn't set a standard,
choosing instead to allow the “marketplace”
to set a de facto one. The result of the deci-
sion, after four-and-a-half years. is no stan-
dard and relatively little stereo broadcasting.
The marketplace standards battle has come
to a stalemate with proponents of Motorola’s

C-Quam system on one side and those of

Kahn Communications’single-sideband sys-
termn on the other. Today, fewer than 0% of
the nearly 5,000 AM stations in the U.S. are
broadcasting in stereo.

Hope that the stalemate will be resolved
and that AM stereo will finally take off cur-
rently centers on a report on the AM stereo

-
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marketplace undertaken by the National
Telecommunications and Information Ad-
ministration (BROADCASTING. Sept. 15). If
the study. which is due out around the end of
the year, concludes that one of the systems
clearly dominates the marketplace, it could
2o a long way toward establishing that sys-
tem as the de facto standard and AM stereo
as a permanent fixture in radio.

Although it would be ditticult to find an
AM broadcaster who didn’t want to bring
high fidelity to the medium, there are some
who don’t want to give anything up for it.
Frank Kramer. director of radio engineering,
Viacom Broadcasting, said some broadcast-
ers may want “'to continue running more pre-
emphasis” than specified by the standard for
the benefit of the millions of existing nar-
rowband receivers in the field or to compen-
sate for the loss of high frequencies in their
antenna systems.

And what about Viacom? Kramer said the
company has yet to make a commitment to
employ the standard at its three AM’s, but
added that it likely will. The potential bene-
fits are great, he said. and the costs are
small.

Orban said other broadcasters may balk at
limiting the audio bandwidth to 10 khz be-
cause of the paradox at the heart of it. “They
are going to have to make their programing
sound a little bit worse on the studio monitor
speakers for the suke of making it sound
better to the listener.” he said.

NewCity’s Marino said his task will be to
make broadcasters understand that the bene-
fits of the standard far outweigh any detri-
ments caused by limiting the audio band-
width to 10 khz. AM radios cant pass
frequencies about 10 khz and, even if they
could, most people couldn’t hear them. he
said. Some FM stations, he added, effective-
ly cut off the high end of the program audio
by compressing it 10 boost the signal’s loud-
ness.

In the end, Marino feels the industry may
have to be forced into implementing the
standard. “[ have a feeling we will have to go
to the FCC and the FCC has said it will help
us.” he said.

The logic of the situation seems to dictate
that the broadcasters take the lead in imple-
mentation, According to the NAB, stations
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will be able to implement the standard fairly
inexpensively and quickly. Most stations
will have to buy no more than $500 worth of
electronic components or circuit boards, 1t
said, although some stations may also need a
new audio processor.

For receivers manufacturers, it’s not near-
ly as cheap or easy. According to several
manufacturers, it will take a year or more for
them to redesign a radio to incorporate the
standard de-emphasis curve and get it into
full-scale production. More important, as
Orban pointed out, t0 market wideband ra-
dios without knowing whether most broad-
casters are going to adopt the standard is to
bear an unacceptable risk.

If the broadcasters and receiver manufac-
turer don’t get trapped in a chicken-and-egg
situation, where each side is waiting for the
other to go first. standard wideband radios
may start hitting the market in 1988. There
seems to be no question about the benefits
that would flow to AM.

In radio sets, high-fidelity is expressed as
frequency response. Today, FM stereo re-
ceivers boast response of around 15 khz,
while most AM radios claim no more than
about 3 khz or 4 khz. With the widespread
implementation of the standard, AM radios
could go to 10 khz and, as far as most people
are concerned, make the jump to high fidel-
ity. For all practical purposes, according to
some hearing experts, the fidelity gap be-
tween AM and FM would be virtually
closed.

Bronwyn Jones, an audio expert at CBS
Technology Center before it was shut down
last month, said few people over the age of
30 are able to hear sounds over 10 khz. Most
males start Josing their ability to hear high
frequencies in their late teens, she said,
while most females lose it in their early 30’s.
According to one study, she said, loud
noises, music and general noise pollution
have accelerated hearing loss in recent dec-
ades.

In the real world, the ability to hear above
10 khz may be of little practical value. Jones
said that low frequencies mask high frequen-
cies so that the teen-ager with acute hearing
listening to rock 'n’ roll with a sustained
heavy bass line still wouldn’t be able to hear
the highs. And Michael Rau, a staff engineer

FM also out to improve service

Its hoped the NRSC standard and AM stereo will close the audio-quality gap be-
tween AM and FM and give the older service a chance to recover some of the
audience (and revenues) lost to FM over the past two decades. But, in fact, it may be
needed to insure the gap doesn't get any wider. FM is trying to improve itself, 100

Broadcasters' FM improvement efforts have been concentrated in the newly
formed subcommittee of the National Association of Broadcasters Engineering Advi-
sory Committee. According to Tom Keller, senior vice president, science and tech-
nology, NAB, the FM Transmission Subcommittee will devote its time and energy to
helping to bring FMX to fruition, investigating the role of transmitting antennas in
causing multipath reception problems, working with the International Radio Consul-
tative Committee in developing a new ‘“reference receiver” for use in allocations
research, and studying a proposal to boost the power of Class A FM stations to a
maximum of four kilowatts and the height of their antennas to 100 feet, According to
Keller, a chairman for the new subcommittee has not yet been selected.

Perhaps the most important task on the subcommittee’s agenda is to help FMX
along. FMX, which was developed jointly by NAB and CBS to eliminate the noise
penalty FM stations pay for broadcasting in stereo, calls for FM stations to broadcast
a second relatively noise-free stereo difference channel in quadrature with the first. A
new class of FMX radios would receive the second channel, providing stereo listen-
ing in areas where conventional service would have succumbed to noise.

The syslem has the potential of expanding the effective coverage of FM stereo
stations three or four times—to that of its menophonic coverage. But independent
tests of the system have revealed serious compatibility problems. In multipath recep-
tion conditions, the tests found, conventional FM radios do not fully reject the second
FMX difference channel. The resulting crosstalk caused increased distortion, a
worsening of the multipath effects and a loss of separation.

Keller acknowledges that the compatibility problem exists, but said technicians at
the CBS Technology Center had been working on three different approaches to
solving it when CBS shut down the center last month. The NAB, CBS and others
desiring the invest in the technology have been meeting in recent weeks to decide
‘who will pay for [the continued development of the system] and who will own it,” he

said. Once thats settled, he said, the development can resume.

J

at the National Association of Broadcasters,
said that in a car, engine and road noise at-
tentuates the highs, making them more or
less inaudible even to the best ears.

Charles Berlin, director of the Kresge
Hearing Research Laboratories, part of the
medical school of Louisiana State in New
Orleans, said that if AM broadcasters can
deliver 10 khz to the listeners, they will be at
little disadvantage to their FM counterparts.
Except for the people with “golden ears,” he
said. the difference between AM’s 10 khz
and FM’s 15 khz would be negligible.

On the other hand, moving from 4 khz to
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10 khz would be **a hell of a change,” Berlin
said. The highest key on a piano produces a
fundamental frequency of 3.8 khz, he said,
but every key produces “overtones” that oc-
cur at multiples of the fundamental frequen-
cies and diminish in intensity the higher they
get. It’s the overtones that give instruments,
particularly the human voice, their “rich-
ness,” he said.

Viacom’s Kramer concurs with others that
few can hear frequencies above 10 khz. But,
he said, electronically and artificially limit-
ing the audio to 10 khz before transmission
can be disconcerting to the ear. If the ear is
allowed to “roll off” the highs naturally, he
said, “the sound will be fuller.”

The whole point of AM improvement ef-
forts, of which the NRSC standard and AM
stereo are a significant part, is to make AM
more competitive with FM. Some skeptics
say that AM will never sound as good as
FM, pointing out even if AM fidelity were
brought up to the same level as FM, the older
medium would still be subject to all sorts of
disruptive electrical noise caused by every-
thing from lightning to lighting fixtures.

AM proponents concede that AM is more
susceptible to electrical noise, but say that
AM has some distinct advantages over FM,
notably better propagation and freedom
from multipath reception problems. Given
stereo and hi-fi, they say, AM will be the
medium of choice in the car regardless of
programing. a
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Broadcasters fight for UHF spectrum

While groups including NAB and AMST
are pushing to convince FCC to

turn down plan to realiocate some

TV spectrum, land-mobile interests
seen by some as having upper hand

The Association of Maximum Service Tele-
casters and the National Association of
Broadcasters say they are continuing their
effort to convince the FCC to drop a pending
proposal to give additional UHF TV spec-
trum 1o the land-mobile radio services.

But. as of last week, it appeared that land
mobile, without actually having to lobby its
case, had the upper hand. One well-placed
FCC source said a majority of the commis-
sioners appeared to be “votes” for land mo-
bile. Several sources also said FCC person-
nel were “skeptical” about broadcast
arguments against the spectrum giveaway.
James Quello appeared to be the only com-
missioner that broadcasters may be able 1o
count on for a vote.

Precisely how the AMST and NAB will
try to derail the proposal to permit land-mo-
bile operators to use 28 UHF TV channels in
eight of the top-10 markets remains to be
seen. But the good news for broadcasters is
that they will apparently have some time to
1ry to bring a majority of the commissioners
around to their point of view. Thomas Stan-
ley, FCC chiet engineer, told BROADCAST-
ING last week that, “considering the weight”
of the conflicting comments in the proceed-
ing. he didn’t think his office would be able
1o present 4 recommendation to the commis-
sioners on the proposed reallocation before
next February.

(In comments at the FCC, broadcasters
generally opposed the FCC’s proposals
[BROADCASTING, July 21], and an industry
advisory committee established by the FCC
to investigate technical issues of spectrum
sharing filed u report reflecting a deep differ-
ence of opinion between broadcasters, who
contended that the sharing proposed could
cause interference to UHF stations at twice
the level considered acceptable for day-to-
day viewing, and land-mobile interests. who
alleged that the potential for increased inter-
terence is small |[BROADCASTING, May 12].)

The news that broadcasters have time to
argue their case would appear particularly
welcome since little lobbying against the
proposal. which also would drop co-channel
protection ratios at a UHF TV station’s pre-
dicted grade B service contour from 50db to
40 db, has been done thus far. Greg De-
Priest, AMST vice president, said that asso-
ciation had made the rounds of the commis-
sioners’s offices in late September and early
October to, among other things, voice con-
cern that the proposal would not adequately
protect broadcast service and would lead toa
further “AMization™ of the band. “We dont
want to let what happened in the AM band
[interference] happen in the TV bands,™ De-
Priest said. Yet Thomas Keller, NAB senior
vice president for science and technology,
said that association really hadn’t started
lobbying yet. “But this will be a maujor

item.” Keller said. “We put more effort in
this than any other technical item.”

Dick Hollands. NAB senior vice presi-
dent, television, told BROADCASTING that
the association’s UHF committee will be in
Washington for its regular meeting next
Thursday (Oct. 30). And the commutiee. ac-
cording to Hollands, planned to visit the of-
fices of all the commissioners to discuss the
issue.

Hollands said the “basic pitch™ was that
UHF spectrum is a broadcasting resource—
which might be needed for new broadeast
technologies such as high-detinition televi-
sion—that “should not be given away be-
cause of the presumed needs [for spectrum]
of land mobile.” Another part of the argu-
ment, according to Hollands. is that land
mobile can start using “actual state-of-the-
art equipment” to meet its need for new
channels. “It scemis to us that they can ac-
commodate their needs by more efficient use
of the spectrum already assigned to them,”
Hollands said.

Keller said the association also planned to
brief’ the FCC staff on data disputing as-
sumptions upon which the commission built
its sharing proposal.

Perhaps not so coincidentally (NAB is ar-
guing that the UHF spectrum should be re-
tained for enhanced broadcast signals).
AMSTand NAB are planning an over-the-air
advanced television project in the Washing-
ton area early in January to show members
of the appropriate congressional committees
and the FCC what HDTV is all about (see
box, page 90).

How much impact that demonstration
project will have is unclear, however. One
well-placed FCC skeptic said he had re-
ceived assurances {rom the broadcasting in-
dustry since the early 1970’ that HDTV was
just around the corner. “How many times do
you have to hear the same thing?" this source
asked. “If one were suspicious. one would
guess they are timing the demonstration be-
cause of the |[FCC's proposed reuallocation]
item.”

This source also said that if broadcasters
want 1o go (o HDTV, they will have to come
up with a way to fit it into their existing 6
mhz channels so they won't interfere with
one another. "HDTV is going to come, but
they are going to have to work on it to get it
to fit in the existing 6 mhz to protect other
broadcasters,” the source said.

This source said other reasons for FCC
skepticism about the broadcast claims were
that broadcasters were arguing for “greater
{interference] protection |from land mobile]
than they get from each other.” and that land
mobile and broadcasters are already sharing
UHF channels 14-20 in {3 cities, “and it
works there,” the source said.

The FCC source said the commission was
aware of counterproposals by broadcasters
that would give parts of channels to land
mobile instead of six mhz chunks. And this
source said those proposals would be given
consideration. But those proposals might
push up the costs of land-mobile equipment
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10 “exorbitant” levels and might not yield
enough bandwidth to accommodate full
land-mobile systems. the source pointed
out.

Also according to the source, what is real-
ly tueling broadcast opposition 1o the reallo-
cation is that “the big V's” think that the
availability of UHF spectrum for broadcast-
ing furnishes VHF's with an argument
against VHF drop-ins.

AMST's DePriest said it was no secret
that the drop-in consideration had been an
association position for years. “But in this
case, it’s not particularly relevant because
the question here is protection of existing

service,” DePriest said.

On the argument that broadcasters would
have to develop an HDTV technology that
would fit into 6 mhz channels (0 avoid caus-
ing interference to other broadcasters, De-
Priest said: “That's an open question.”

DePriest also said he was aware that the
FCC has been using the sharing of UHF
channels 14-20 as an argument in favor of
the further sharing proposed. DePriest said
New York was the only market of the 13
cities involved in the 14-20 sharing where
interference protection had been reduced
from 50 db to 40 db, but that the affected
station actually gets about 58 db protection

because of the particular operating circum-
stances.

“Lack of complaints is not an indicator of
anything,” DePriest said, “because in many
cases, people won’t know what’s causing in-
terference or to whom to complain.”

DePriest added that AMST’s strategy
would be to “'try to keep the issue at a scienti-
fic rather than political level.” DePriest said
the test data submitted in the technical advi-
sory committee report supporied AMST's
argument that the FCC’s proposal would not
afford broadcasters adequate protection “and
would cause substantial loss of service with-
in stations” Grade B contours.” a

m

Olympic tasks ahead for ABC and NBC

Both networks are busy planning
their strategies for covering
1988 summer and winter Olympics

For most broadcasters, the 1988 Olympics
may seem far off, but for the planners at
NBC and ABC, the events are quickly ap-
proaching.

NBC, which will cover the summer games
in Seoul, South Korea, from Sept. 17 to Oct.
2.. and ABC, which will broadcast the win-
ter games Feb. 13-28. in Calgary, Canada,
have already begun planning for basic cover-
age, and many key decisions are expected to
be made in the next few weeks.

There will be little room for error once the
games are under way. Up to 80% of NBC’s
planned 100-plus hours of summer games

coverage will be live, with most of the final
events to be held in the morning in South
Korea to coincide with prime time in the
U.S. ABC also expects a large prime time
audience because of the winter games' loca-
tion in the Pacific time zone, and will con-
centrate on live broadcasts during much of
1ts 90 hours of planned coverage.

NEC has made a *“massive” commitment
10 cover the summer games, said Ken Aa-
gaard vice president of Olympic operations.
NBC'’s coverage will probably cost well over
$100 million, he said, and require the efforts
of between 1,600 and 1,700 people, includ-
ing about 600 engineers and 300 production
staffers.

In addition, NBC News is contemplating
remote broadcasts of the Today show and

NBC Nightly News from Seoul during the
games. and their staffs will increase the
number of NBC personnel in South Korea
by “another 100 or s0,” said Aagaard. Deci-
sions on talent to cover the games have not
been reached; executive producer Mike
Wietzman 1s ¢xpected to make that an-
nouncement in late 1987.

NBC’s coverage will be based around a
host feed from the Korean Broadcasting Sys-
tem (KBS) and Manhwa Broadcasting Corp.
(MBC), Korea’s leading broadcast net-
works. NBC was originally nervous about
depending on a host feed from another
broadcaster, according to Aagaard, but after
seeing the Korean coverage of the recent
Asian games, which he described as “damn
good,” NBC requested only minor changes.

HDTV goes to Washington

Next January. an unusual pair of television signals will pass
through the airwaves of Washington. The signals, carrying high-
definition television to a handful of sites, are part of an advanced
terrestrial TV broadcast demonstration organized jointly by the
National Association of Broadcasters and the Association of
Maximum Service Telecasters.

The demonstration is not promoting use of the Japanese-
developed 1,125-line HDTV technology; rather, its goal is to help
maintain the technical competitiveness of terrestrial TV ser-
vices. According to project director Ben Crutchfield of NAB, with
alternative and enhanced TV technoiogies under rapid develop-
ment, broadcasters must try 10 persuade the FCC and Congress
not 1o give away or allow the degradation of the UHF TV spec-
trum that could give broadcasters room to develop competitive
advancements of their own in the future (see story above).

Crutchfield outliined the demonstrations for BROADCASTING.

The process will begin at the site of a wusa(Tv) broadcast
tower in Washington, where an HODTV videotape recorder wilt be
used to run program material in the 1,125-line, 5.3:3 aspect ratio
HOTV format. The HDTV signal, at this point 25 mhz wide, will be
fed to an NHK-supplied encoder (dubbed MUSE for its use of
‘multiple sub-Nyquist sampling encoding' circuitry) which will
reduce the signal by aimost a third, to 8.1 mhz.

The MUSE bandwidth-reduced HDTV signal will then be
transmitted in two forms. The first, using standard TV's vestigial
sideband AM transmission, will be accomplished with a special-
ized transmitter manufactured by ITS and a modified antenna
from Micro Communications. The AM signal, transmitted at 1.5

kw ERP, will be aired pending FCC authorization, over channels
58 and 59. The second signal will go out as a 1 w FM transmis-
sion in the 13 ghz direct-broadcast satellite band to demon-
strate the capability of using the DBS band for terrestrial appli-
cations. A modified Harris antenna and transmitter will be used.

Three receiving points will be used, according to Crutchfield,
one at NAB headguarters, another at the FCC and a third at the
U.S. Capitol. At each of the receive points two special wideband
receiver-demodulators will feed one or the other incoming signal
to the MUSE decoder, which will then reconstitute the HDTV
signal and pass it on for viewing either to HDTV video monitors
or a large-screen HDTV projection unit. At the receive points,
viewers will be able to switch between the AM and FM versions
of the HDTV signal, and at least one site, will also be able to see
the 1,125-line signal downconverted to standard 525-line NTSC
for comparison purposes.

Among the viewing materials will be a 10-12-minute HDTV
videolape of Washington scenes produced for the project by
noncommercial weTa-Tv Washington, HDTV videotapes from the
1984 QOlympics, an Italian HDTV music video and olher materi-
als, including a possible 35mm film transfer to HOTV.

Already. initial stages of the demonstration have gotten under-
way, Crutchfield noted. In early October, the project tested the
ITS transmitter, the receivers-demodulators and the Harris FM
transmitter and receiver. Next month, over-the-air test broad-
casis will begin and tast through December, first with test sig-
nals, then with program material. If all goes. well, the demonstra-
tion will then begin and continue through January.
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Agard added that relations with the Korean
broadcasters have been “open and candid.”

NBC's present preoccupation is the con-
struction and development of its internation-
al broadcast center. The center, soon to be
home for more than 300 engineers, will be
constructed by Korean contracters and
farmed out to a turnkey operator for final
construction. The center will contain two
large main studios with more than 100 moni-
tors and large Grass Valley Group switchers
and four smaller studios for each of the one-
hour morning, afternoon, prime time and
late night shows, with editing rooms
equipped with GVG 300 switchers. There
will also be another 12 to 16 smaller editing
rooms, each with three or four tape ma-
chines, and one large playback room with 20
M-II tape machines and a mix of seven other
models.

Tests of the facility will begin in August or
September 1987 with the final installation of
equipment expected in January 1988.

NBC has divided the game’s 26 venues in
Seoul into four coverage areas with NBC
augmenting the Korean host feed to a greater
or lesser degree in each group. Track and
field and gymnastics, where NBC will put
its greatest emphasis, represent the first
group events. These are the largest venues to
be covered. Having many different individ-
ual events going on at the same time, both
will have three separate feeds. Most of the
coverage of these events will come from

NBC cameras, Aagaard said, although the
actual number of cameras depends on what
the host feed has to offer.

A second group of events—swimming,
basketball, volleyball, boxing and water
polo and diving—will require fewer cameras
and while not as involved in terms of sheer
manpower, will receive a great deal of direct
NBC coverage.

A third group will be covered generally
with small mobile units augmenting the host
feed. These aports include tennis, soccer,
wrestling, weight lifting, cycling, rowing,
canoeing and baseball.

The fourth group will be covered by the
host feed almost exclusively but NBC may
occasionally use a mobile unit to augment
the coverage. These activities will include
Tae Kwon Do, judo, archery, equestrian
sports, fencing, table tennis, handball,
shooting, hockey and yachting.

Transmission for NBC will be handled on
a satellite to be determined with two outgo-
ing and one incoming paths. One outgoing
path will be operated on a 24-hour basis,
with the other as backup. The incoming path
will operate on a bookable basis for feeds to
Korea from the U.S. NBC will use Korean
Telephone Authority dishes for its ground
station. The broadcast signal from South
Korea will be picked up in both Burbank,
Calif., and New York, but a control site has
yet to be determined. NBC may chose to
emanate the network from both spots or use
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one path for air and the other as backup.

ABC is also still in the earlier planning
stages of its coverage. Joe Debonis, general
manager of field and studio operations, said
that ABC is still in negotiations with Canadi-
an broadcasters about how the coverage of
events will be split, and that it will probably
be another two months before negotiations
are complete and ABC knows how many
people it needs.

Marvin Bader, vice president of Olympic
operations, estimated that ABC will send
700 to 750 people, about 400 of whom will
be engineers. As for broadcast talent, many
ABC executives felt strongly that Jim
McKay would be back to cover the Calgary
games.

ABC’s coverage of the winter games will
also center on the host broadcasters’ feed,
and Debonis said ABC would probably sup-
plement all the feeds with its own cameras,
but the exact layout of the coverage is still
being determined. ABC will definitely aug-
ment certain events that are considered more
interesting to American viewers: figure skat-
ing and alpine events, for example. Sports to
be covered are: alpine skiing, giant slalom,
special slalom, ski jumping, cross-country
skiing, figure skating, compulsory skating,
speed skating, ice hockey (at two stadiums),
biathlon (cross-country skiing and shooting
combined) and curling.

ABC will be building its broadcast center
completely in-house. The center, which De-
bonis described as a complete new television
station on location, will contain two control
rooms, an on-air and pre-set studio and more
than 50 videotape machines. The center will
have a complete master control, routing
switcher and extensive graphics. It is expect-
ed to be completed in June or July 1987.
ABC will also take along 12 mobile “up
close and personal” units, each with one or
two cameras.

The network has yet to decide what new
equipment it intends to buy for the Olym-
pics, although operations executives con-
firmed there would be no purchases of new
portable half-inch videotape systems for the
games (“Closed Circuit,” Oct. 20). Bader
said they will be looking at other new devel-
opments up until the games.

As for NBC, that network expects to con-
centrate on the basics for the broadcasts with
less emphasis on graphics and new devices
than before. “In the past,” said Aagaard,
“we’ve seen a tendency for the spectacular
to screw up the ordinary.” This year NBC is
concerned about the quality of graphics
more than quantity. “New things may come
along by the Olympics,” said Aagaard, “but
for now we just want to get the basics
down.” NBC will be using much of the latest
equipment and expects to exploit the use of
portable, point-of-view cameras, but will
not be pioneering much new equipment.

The possible exception is high-definition
television. NBC is reviewing 1,125-line
HDTV converted to American 525-line
NTSC standards for use in the Olympics and
was said to be considering using some con-
verted HDTV footage on last Sunday’s (Oct.
25) Sports World (“Closed Circuit,” Oct.
20). 8]
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MIPCOM gathering momentum

Attendance by buyers and sellers
is way up; many see Cannes
passing London as biggest

fall show—even giving

MIP-TV a run for its money

Generations of Americans have been lured
10 the south of France by its sun and beaches
and its elegance. Bernard Chevry, president
of the MIDEM Organization. has taken ad-
vantage of those gifts of nature and of the
French, and added his own organizational
and marketing skills to develop a series of
annual entertainment-related trade fairs, all
held in Cannes. all successful. The latest
example is MIPCOM, which concluded its
second run. of five days, last Tuesday. And
by many accounts, the market that is de-
signed to bring together buyers and sellers of
programing ior television. cable television,
home video und satellite services is now
firmly entrenched as a major factor in the
year-round series of such markets.

MIPCOM (the abbreviation stands tor
Marche International des Films et des Pro-
grammes Pour la TV, La Video, le Cable et le
Satellite) last year replaced the market (VID-
COM) in the MIDEM stable that had been
created five years earlier to serve sellers and
buyers of video product. And MIPCOM
now appears to have developed into a seri-
ous competitive threat to the London Mar-
ket, which is to be held next month. A num-
ber of American program distributors said
they would skip the London Market this
year, that they were satisfied with MIPCOM
and did not think the expense of exhibiting at
both markets could be justified. That would
appear to leave MIDCOM as the dominant
fall television market. (The television sec-
tion of the MIFED theatrical tilm and televi-
sion festival. now under way in Milan, Italy,
had already been written oft by most exhibi-
tors.)

MIPCOM produced its normal budget of
announcements of multimillion-dollar sales.
Worldvision, for instance, reported sales of
“over $4 million” on Sunday (a day afier
New World Television grabbed the front
page of the daily J//PCOM News with word

of $3 million in sales). And Worldvision’s
senior vice president of international sales,
Bert Cohen, was one of those who said he
would pass up the London Market. “This is a
better venue for selling programs,” he said.
“There are better facilities. more room.”
And in the much smaller city of Cannes, he
said, “it's easicr for everyone™ to deal. Or as
more than one exhibitor put it, doing busi-
ness on the French Riviera in October is far
preferable 10 doing business in London in
November.

Herb Granath, president of ABC Video
Enterprises, was another of those who said
his company was doing well at MIPCOM—
with interest shown in product like Amerika,
the controversial 12-hour mini-series about
life in America after it is taken over by the
USSR, and Moonlighting (“It fits the Euro-
pean idea of what an adveniure-romantic
comedy should be”)—and would not exhibit
at the London market. My guess is that
London will disappear,” Granath said. "It
looks like Bernard Chevry has worked his
magic again.” If so. it may be the last time.
Chevry sold the MIDEM Organization last
summer to the United Kingdom’s indepen-
dent television network, TVS. However, he
remains president of the organization for an-
other three years.

The key to the success of MIPCOM is the
presence of buyers. There were 550 of them
looking for television product and 250 of
them interested in video matertal. compared
with 277 buyers of television and 145 of
video programing in 1985. Where the buyers
£0. sellers are sure to follow. And that’s how
what the world will watch on television is
decided.

MIDEM, incidentally, does not depend
only on sun and sand to draw the buyers
from around the world—from Malaysia to
Australia to Japan and the United Kingdom
and Germany. Barney Bernhard, interna-
tional sales manager for the MIDEM Orga-
nization, acknowledged that MIDEM helps
improve the odds that the important ones
participate. He said the MIDEM Organiza-
tion paid the hotel bills of “more than 600~
buyers. He also said major exhibitors were

given special consideration: Those who took
10 or more units of space both at MIP-TV in
April and at MIPCOM were given a 10%
discount. It wasn’t clear how many exhibi-
tors qualified for that discount, but there
were substantially more exhibitors at 1986’s
MIPCOM than at last year’s—356 as against
238.

Apart from everything clse, a major factor
in the success of MIPCOM. at least from the
American point of view, is the timing. Since
it comes several weeks after the start of the
network television season, American pro-
ducers and distributors have a track record of
ratings on which to base their sales pitch
(assuming the ratings are worth bragging
about). By contrast, MIP-TV, the dominant
market for the sale of television programing,
is held in April. as one television season is
ending but before programing decisions for
the next have been made.

One development that was beyond M-
DEM’s control last week was the one-day
strike that shut down the country on the final
day of the market. Some of the participants
scrambled to leave Cannes on Monday (fear-
ful. oddly enough, of being stuck in a place
some people would kill to visit). But it
wasn’t clear what effect, if any, that had on
the market.

All told, there were some 3,200 in atten-
dance last week, from 80 countries, an in-
crease of 700 over 1985. Still, to exhibitors
accustomed to the crush of thousands of peo-
ple at MIP-TV, not to mention at an Ameri-
can NATPE, the number of people walking
the floor was disappointing—squads instead
of divisions. Guy Mazzeo, executive vice
president of Blair Entertainment, when
asked t0 comment on the traffic. said: “Bup-
kis.” Gesturing at the empty hall running
past the Blair exhibit, he said. “In past
MIP’s, you couldn’t spit without hitting any-
one. Here, you could shoot a machine gun
and not hit anyone.”

Perhaps, but exhibitors’ screening rooms
were usually occupied by prospective buy-
ers, and exhibitors generally felt the quality
of the buyer more than made up for the lack
of quantity. *People at MIP-TV aren’t seri-
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ous,” siud Michael Jay Solomon, president
of Lorimar-Telepictures. “Here you have se-
rious buyers. so you cun spend more time
with the client.” Indeed he did. On Monday,
a spokesperson for the company said it had
done in excess of $10 million worth of busi-
ness as of Sunday, split almost evenly be-
tween television and home video product.
The home video material was sold to buyers
from Greece, Venezuela and Argentina. The
television programing, mostly series that
Lorimar produced for network and first-run
syndication, went to buyers in the same
countries. plus ltaly, England, France,
Spain. Sweden, Norway and Denmark.

The interest of the foreign buyers was
wide-ranging. Sonja Mendes, director of
sales for CBS Broadcast International, for
instance, reported sales of Sisters in the
Nane of Love, 2 one-hour music special, two
Snoopy specials (A Boy Named Charlie
Brown and Snoopy Come Home), some tele-
vision movies and the network’s news maga-
zine programs (60 Minutes and West 57th).
She also said buyers from Scandinavia,
France and the United Kingdom had shown
interest in the CBS News special on crack.
48 Hours on Crack Street. CBS also sold two
ot its shows—If Temorrow Comes and Twi-
light Zone—in a number of Europe’s major
markets. Mendes provided no figures, but
she did not seem disappoinied with the way
the sales effort was going.

Western World’s Matthew Ody, whose
company sells programs produced by non-
commercial wGBH(Tv) Boston as well as by
the Australian ABC and the BBC, among
others, had written to a number of buyers in
advance of MIPCOM, with the result that
his appointment book seemed like a page out
of the United Nations directory: Callers
came {rom Poland, Scandinavia, South Afri-
ca. West Germany, Malaysia, the Benelux
countries, Thailand. Italy, Portugal, Greece,
Holland, Turkey, the United Kingdom.
France, Canada. Argentina. Peru, Chile and
Mexico. Ody even saw some Americans.
How was business? “Brisk to good,” with
sales including documentaries, feature
films. music specials (a buyer from Greece,
for instance, bought Kenny and Dolly) and
variely series.

The increasing market for programing
wis evidenced at MIPCOM by the presence
of representatives of the new frontier in pro-
gram distribution: the satellite service.

The SES (Societe Europeenne des Satel-
lites) of Luxembourg held a press conference
to promote its Astra—"Europe’s 16-channel
television satellite”—and what would be the
first privately owned satellite in Europe. The
medium-power satellite that will beam ad-
vertiser-supported and pay programing to
small backyard earth stations (0.85 meters)
and cable television systems all over Europe
is scheduled for launch aboard an Ariane
rocket in February 1988,

One problem that Marcus Bicknell, SES’s
commercial director, brushed past in de-
scribing the organization’s plans and hopes is
the difticulty it is encountering in coordinat-
ing the satellite with Eutelsat, the organiza-
tion of European countries that operates sat-
cllites serving the European community. He
said after the press conference that Eutelsat
was proposing difficult restrictions on Astra

Program expansion. Communications
Equily Associates, the Tampa, Fla.-
based broadcast station brokerage,
has announced long-range plans to es-
tablish a media and entertainment in-
vestment banking firm. To investgate
ways to establish the firm, CEA Chair-
man J. Patrick Michaels announced the
appointment of William D. Simon, vice
president of a British company, Heron
Communications, as vice president, en-
tertainment industries. Along with ex-
perience in program financing and dis-
tribution, Simen has held political
positions as staff assistant to former Re-
presentative Thomas M. Rees (D-Calif.)
and later as deputy staff secretary to
former President Jimmy Carter.

to avoid competition. Bicknell said Astra’s
lawyers do not believe coordination is re-
quired, since Asira would be used to provide
a specialized service. However, he also said
SES had offered Eutelsat a financial pay-
ment to ease the coordination problems—
$70 million over the next 10 years. Bicknell
also said that while steps would be taken 1o
avoid interference with other satellites. As-
tra will be launched on schedule, regardless
of whether formal coordination has been
achieved. Intelsat coordination would also
be required, but Bicknell did not appear to
be as concerned about dealing with that or-
ganization.

Another would-be satellite service wus
also shown off at MIPCOM. But TeleDiffu-
sion de France was satisfied with a booth in
which it demonstrated, by simulation, the
signal and sound available [rom the D2-
MAC system with which the TDF | and TDF
2 high-power, direct broadcasting satellites
will be equipped. The first satellite is to be
launched next September aboard an Ariane
rocket. Together, the two TDF satellites will
offer a maximum of five broadcasting chan-
nels. But the D2-MAC, which has been
adopted as the single European transmission
standard for a direct broadcasting satellite
service, would permit the broadcast on each
of the channels of either a television pro-
gram along with four very high quality digi-
tal sound programs or eight good quality
digital sound programs, or 12 very high
quality digital stereophonic programs.

Developments like the emergence of sat-
ellite television encourage the MIDEM or-
ganization in the belief that there is a need
tor both MIP-TV in April and MIPCOM in
October. MIDEM’s Bernhard noted that the
future of cable television is still before it in
Europe; growth of the service has been much
slower than in the U.S. And while the U.S.
is fairly well saturated with television sta-
tions, he noted, there is room for “dynamic
growth” in the number of television outlets
in Europe. Furthermore. he said, the pecu-
liar American interest in or need for a market
a few weeks into the new network season
cannot be controlling. “You can’t organize a
market around something that happens in
October,” he said. “This [MIPCOM] is done
for television, video, cable and satellites.”
He would not say that MIP-TV wouid be
overshadowed, in the MIDEM Organiza-
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DEM Organization’s scheme of things, by
MIPCOM. But he predicted that “in three or
four years, many U.S. companies will have
a larger presence at MIPCOM than at MIP-
Tv.”

Certainly some exhibitors are beginning
to express doubts about appearing at both
MIP’s. Ken Page, chief executive officer of

Gilson International, which distributes
MTM product, said that next year may be his
last MIP-TV. Indeed, he seems to be one of
those who seduced by the Cannes environ-
ment. At one point, he said in an interview
near his booth, “The only reason to come is
business. And business has been excellent.”
MIP-TV, he added, is “not as good as MIP-

COM.” Indeed, he said MIP-TV’s value is
hurt by its following another market, the
Monte Carlo festival, by two months. And
“the timing of MIPCOM is terrific.” But
then he said: “It’s good to be here for wining
and dining without making deals. People
come to MIP-TV to reinforce contacts—for
fun and friends.” i

College Satellite Network is off and running

College-coriented news and concert
programing network launches premiere
broadcast with live London concert

The College Satellite Network—a public af-
fairs and entertainment program service for
colleges with C-band satellite receive capa-
bility—was officially launched two weeks
ago with a four-hour broadcast that included
two Nightline-type discussions on U.S. for-
eign policy and a live concert from London.

According to CSN President Jack
Calmes, the premiere broadcast was trou-
bled by a couple of technical gliches. The
musical portion of the broadcast, which fea-
tured several popular British groups, was
preceded by a press conference with report-
ers at various club sites patched together by
phone line via Westar V. The entertaiment
portion of the event was fed over Westar [V,
however, and there was some trouble getting
the club sites switched over to the right satel-
lite. The concert was fed to receive points by
Bright Star Communications in London.
There was also a “phase-cancelled sound”

problem for about the first 30 minutes of the
first band’s performance, said Calmes. He
said the people at Bright Star were apparent-
ly unaware of the problem for so long be-
cause they did not have a monitor loop from
the originating point back to the uplink fa-
cility. “I was crazed,” said Calmes, noting
that the audio during the troubled segment
made the band sound like they were playing
into a “microphone in a toilet.” Once that
problem was reversed, however. things went
smoothly, he said.

For its first season, the 1986-87 school
year, CSN is planning of five broadcasts,
with the remaining four to follow in Novem-
ber, February, March and April. Each four-
hour broadcast will have a public affairs seg-
ment, followed by a concert, roughly equal
in duration. For example, the public affairs
segment of the Oct. 15 broadcast featured
two discussions on different aspects of U.S.
foreign policy—Latin America and South
Africa. Panelists included Elliot Abrams, as-
sistant secretary of state for inter-American
affairs, Senator Paul Sarbanes (D-Md.) and

Representative Michael Barnes (D-Md.).
Also on the panel were anti-apartheid activ-
ist Randall Robinson, actor Mike Farreil and
musician Jackson Browne. The congress-
man spoke from Washington, while Farrell
was patched in from California and Browne
from Milan, Italy. The feed went out to 293
colleges throughout the country, said
Calmes. And the feed was set up so that
students could phone in to question or com-
ment on the statements of the panelists.
WETA Communications, a subsidiary of the
Washington-based public television station.
is supplying CSN’s domestic feed.

The concert that followed featured Big
Country, Simple Minds, Simply Red and
Spandau Ballet. Calmes said that the two
events are marketed “separately” and attract-
ed different campus audiences. He estimated
that a minimum of 80,000 to 90,000 stu-
dents watched the broadcast nationwide.

This year colleges participating in CSN
will receive all programs free, said Calmes.
Next year, however, schools will be charged
for the “basic” program service, and there

Four in a row for NBC

Week four of the prime time season, like the three before it, belongs to
NBC. The network handily beat out ABC and CBS with a 19.6 rating/31
share. CBS came in second with a 16.7/26, while ABC held third place
with a 14.6/23. In evening news, CBS and NBC tied for first place with a
10.6/20. ABC had a 10.4/21, but its figures are for four days only. (On
Wednesday, World News Tonight was pre-empted by the National
League playoff game, which ran into extra innings. On Tuesday, the
news program didn't run in some western markets, again due to the
playoffs.)

Lastyear's stats for prime time were: NBC 19.4/30, CBS 16.6/26 and
ABC 16.3/25. Last year's news numbers were: CBS 12.7/24, NBC 10.4/
21 and ABC 10.3/19. HUT levels (nomes using television) were 63.5%
compared with last year's 64.0%.

Rank © Show O Newwork O Raling/Share

Rank O Show O Network O Raling/Share

For the season to date, NBC has an 18.6/30, CBS a 16.2/26 and ABC
a 15.0/24.

ABC had no shows in the top 10 for week four, while NBC had six and
CBS four. NBC's Cosby, Family Ties and Cheers again remain the top
three rated programs. The second World Series game tied with Night
Court for fourth place. This pushed Murder, She Wrote down to sixth
place. The first World Series game came in at seventh. 6¢ Minutes and
Dallas tied for eighth place, while Newhart ¢losed out the top 10.

The American League games seven and six ranked 11th and 12th,
respectively. This gave ABC its two wins (Tuesday and Wednesday).
NBC won Thursday, Saturday and Sunday. CBS took Monday and
Friday.

Rank O Show O Network C Rating/Share

1. Cosby Show NBC 38.7/57 23. Faleon Crest CBS 17531 45. Spenser: For Hire ABC 127722
2. Family Tles NBC 34952 24. Equalizer CBS 17528  46. Kay O'Brien, Surgeon CBS 127722
3. Cheers NBC 20844 26. Gimme & Break NBC 17225 47. Beuwer Days CBS 12618
4. World Sertes, Game 2 NBC 25.5/41 28, Mlami Vice NBC 17.1/28 48. ABC Sunday Night Movie ABC 1234/18
5. Night Court NBC 25538 27 NFL Monday Night Football ABC 18.7/28 49. A Team NBC 12421
8. Murder She Wrote CBS 24.3/35 28. Knots Landing CBS 16725 60. Mike Hammer CBS 123721
7. World Sertes, Game 1 NBC 24.242 8. CBS Tuesday Movie CBS 185/28 51. ABC News Spectal ABC 122/19
8. 60 Minutes CBS 221536 30. World Series, pregame 1 NBC 16.4/31 B62. 1968 NBC 11.9/20
9. Dallas CBS 22.1/38 3l. You Again? NBC 180/24 53, Life With Lucy ABC 11.5/20
10. Newhart CBS 21531 32. Baseball, AL pregame 8 ABC 16.4/8 54. Dowrntown CBS 10819
11. Baseball, AL Champ. Gams 7NBC 21.3/33 33. 20/20 ABC 1528 85. Our House NBC 10818
12. Baseball, AL Champ. Game BABC 21.0/34 34. St Elsewhere NBC 160/R4 56. Disney Sunday Movie ABC 10716
13. CBS Sunday Movte CBS R0.0/30 356. Webster ABC 14928 B67. Sledge Hammer CBS 10/18
14. Couniry Music Awards CBS 19218 36 LA Law NBC 148728 58. Starman ABC 9817
15. NBC Monday Night Movies NBC 19.1/30 37. Wizard CBS 14722 59. Ellen Burstyn Show ABC 95186
18. Highway to Heaven NBC 189/28 38. Mr. Belvedere ABC 14.4724 8C. Twilight Zone CBS 95/17
17. Katwe & Allle CBS 187/28 30. ALF NBC 14421 6l. Colbys ABC 9214
18. World Series, pregames 2 NBC 18.5/0 40. Crime Swry NBC 14321 82, Sidekicks ABC 8914
18. Baseball, AL pregame 7 ABC 183731 41. Scarecrow & Mrs. King CBS 13824 63. Heart of the Ciyy ABC 8915
20. Matlock NBC 18.1/27 42. Amazing Storles NBC 13.6/20 64. Our World ABC 683%10
21, Hill Street Blues NEC 18031 43. Simon & Simon CBES 13.0=0
22 Magnum PL CBS 17628 44. Together We Stand CBS 130/e0 'indicales premiere episode
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We're so proud of the audience acceptance of our first network show,
we couldn’t wait for the rating books to tell you the good news. Here it is,
hot off the latest Nielsen overnights for October 13-17, 1986. ..

FAME, FORTUNE & ROMANCE,
TPE’S NEW ABC DAYTIME SHOW, NOW
BEATS BOTH NBC’S WHEEL OF FORTUNE
AND CBS’S PRICE IS RIGHT IN AVERAGE
SHARE IN THE METERED MARKETS
WHERE THEY RUN AGAINST EACH OTHER
ON NETWORK AFFILIATES*

And over the first three weeks of the October '86 Nielsen reports,
September 25 to October 15. ..

FAME, FORTUNE & ROMANCE
PRODUCED AN AVERAGE TIME
PERIOD SHARE INCREASE OF 49%
OVER OCT. *85 FOR ALL THE
CLEARED AFFILIATES IN METERED
MARKETS!

HERE ARE THE SPECTACULAR SHARE INCREASES
MARKET-BY-MARKET:

NEW YORK +50%, 11-11:30 AM on WABC-TV
CHICAGO +50%, 10-10:30 AM on WLS-TV

LOS ANGELES + 20%, 10-10:30 AM on KABC-TV
SAN FRANCISCO + 9%, 10-10:30 AM on KGO-TV
MIAMI + 163%, 11-11:30 AM on WPLG

DENVER +25%, 12:30-1 PM on KUSA-TV**
ATLANTA +29%, 11-11:.30 AM on WSB-TV

THANK YOU, CAPITAL CITIES/ABC!
THANK YOU, AMERICA!

TE‘E TELEVISION PROGRAM ENTERPRISES
875 Third Avenue, NY, NY 10022

"New York, Los Angeles. Chicago. Miami and Atianta  **Compared with November '85: No October reportin 1985
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may be additional special “pay events” as
well. The participating schools are responsi-
ble for picking the feed off the bird and for
arranging display of the programs on large-
screen (20-foot) projection systems. Calmes
said each CSN broadcast costs between
$300,000 and $400,000 to produce and pro-
mote.

The CSN programing is intended to be
advertiser supported and Pepsi Co. is the
network’s first major sponsor with a two-
year commitment worth more than $1 mil-
lion. CSN is currently talking to a number of
other advertisers.

Currently, CSN, based in Dallas, is pri-
vately held, the principal stockholders being
Calmes and CSN Chairman Charles Benton.
Another shareholder is Dick Asher, presi-
dent of Polygram Records. Benton is also
chairman of Public Media Inc., Chicago,
which distributes educational and entertain-
ment films to the college market. Calmes
was the founder and former president of
Showco Inc., which produced the concert
tours of musicians such as Janis Joplin, The
Doors and The Rolling Stones. Plans are
currently in progress to take the company
public. CSN has submitted its plan for a
public offering to the Securities and Ex-
change Commission and is awaiting word
from the commission on whether the com-
pany can proceed. 0

T e e S I e e
From ‘Divorce Court’
to ‘Parole Board’

Latest in reality-based shows
to come from TPS: reenactments
of parole hearings in prisons

Encouraged by the early ratings on the new
reality-based courtroom shows introduced
this fall, Television Program Source is offer-
1ng & half-hour strip that will reenact parole
board hearings from prison. The show, Pa-
role Board, will be produced by Columbia
Pictures Television, which, along with Bob
Peyton and Alan Bruce Bennett. is a partner
in Television Program Source.

Peyton said the ratings news on the new
court shows “was a good enough reason for a
new one.” There are now four “reality-
based” court shows in existence. And there
is enough material for the new show, its pro-
ducers say: Statistics show one male prison
inmate out of every 35 is are paroled within
twO years and that there are 120,000 parole
hearings annually.

Peyton said the new show could stand
alone or be paired with other reality-based
shows. The CBS-owned stations already
employ such “court blocks” on their sched-
ules. Peyton said that the show will be aimed
al aftiliates for mornings, early fringe or late
night. CBS-affiliate WUSA(TV) Washington
curtently uses Divorce Court during late
night.

FParole Board will feature two re-enact-
ments of parole board cases in each half-
hour. A three-member panel consisting of
two men and one woman—with the men re-
presenting conservative and liberal perspec-
tives and the woman representing still an-
other point of view—will judge cases. The



three judges will be played by the same ac-
tors in each episode, with supporting cast
played by guest actors.

The show's executive producer will be
Earl Greenberg, former NBC vice president
of daytime television. Bill Glenn, director of
The Young and the Restless for nine years,
will direct the show, and Anne Howard Bai-
ley, head writer on General Hospital for the
last five years, will be executive story editor.
Television Program Source will make 36-
week deals on the show, with sales being on
a cash-plus-barter basis. Peyton said that
clearances will begin in earnest once stations
have more ratings evidence in hand on this
season’s premieres.

Television Program Source will also take
10 NATPE a Mark Goodson produced game
show for fall 1987. Columbia Pictures Tele-
vision is working on a one-hour talk variety
show hosted by Willard Scott. o

The program axe
falls first at CBS

Wednesday and Saturday nights
are in first rounds of cuts

One of the networks had to start the first
round of inevitable prime time program can-
cellations this season, and last week CBS
took the initiative, dumping three programs,
although the network claimed that two of the
shows may be back at unspecified future
dates. As a result of the cancellations. CBS
is rearranging its schedule on Wednesday
and Saturday nights.

Better Days, from Magnum-Thunder
Road in association with Universal, the net-
work’s new sitcom on Wednesdays at 8:30
p-m., will have its last broadcast on Oct. 29.
The program averaged an 11.7 rating and an
18 share over three broadcasts. The program
that precedes it, Together We Stand, from
Burton/Schwartz, also in association with
Universal, will go on “hiatus” that same
evening. In its first four outings, Together
averaged a 13.4/21. The program'’s premiere
broadcast received a 17.1/26, but the three
subsequent episodes didn’t come close to
matching even those numbers.

CBS 1s also putting its in-house produc-
tion, Twilight Zone. on ice. The one-hour
program will have its last broadcast Satur-
day, Oct. 25, at 10 p.m. Qver the first four
weeks of the new season, the second-year
show averaged a 9.8/18. Effective Nov. |,
CBS will program a Saturday night movie
from 9 to 11 p.m., after Downtown, the first-
season, one-hour drama from Ron Samuels
Productions in association with Tri-Star,
which has also been a ratings under-perform-
er at 8 p.m. Its first episode averaged an
11.9/23, but the three subsequent episodes
have averaged a 10.8/19. The CBS movie
will go up against NBC’s dominant lineup of
Golden Girls, Amen and Hunter and Heart
of the City and Spenser: For Hire on ABC.

The network is taking The New Mike Ham-
mer, which has been airing on Saturday from
9to 10 p.m., and putting it in the Wednesday
8 to 9 p.m. slot effective Nov. 5. Hammer
has also performed poorly in the ratings so
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far this season, averaging an 11.1/19 over
the first four weeks. The new Wednesday
lineup will have Hammer followed by Mag-
num, P.1. at 9 p.m. and The Equalizer at 10
p.m. Hammer's new competition on
Wednesday at 8 p.m. will be Perfect Strang-
ers and Head of the Class on ABC and High-
way to Heaven on NBC. The first Saturday
movie on CBS will be Vengeance: The Story
of Tony Cimo, about a man who hires a con-
tract killer to murder his parents. a

Conway returns
to syndication

Tim Conway is getting back into television
with a half-hour syndicated comedy show to
be distributed by Carol Burnett’s C.B. Dis-
tribution next fall. Tim Conway'’s 'Scue Me
will feature such guest comedians as Jona-
than Winters, Robin Williams and Carol
Burnett, as weil as unknown comedians
whom Conway will search out in comedy
clubs, Conway’s wife, Julie Dees, who hosts
a syndicated comedy radio program, will
also appear in the show.

The show will be produced by Longshot

Productions, and will consist mainly of com-
edy sketches similar to those seen on the
Carol Burnett Show.

JoAnne Leighton, director of sales at
C.B., said that Conway has been ‘thrilled
with the response” to the show. “People want
to be in it.” Conway plans:o shoot two to
three times as many sketches as necessary
for the show, and include the best in the
program.

Lang Elliot, who has worked with Con-
way for 15 years, will be executive producer
of the show, and Tom Egan will be producer.
Elliot and Egan worked together on the the-
atrical, “The Long Shot.” Roger Beatty, who
directed She's My Mama in its network run,
as well as Carol Burnett and Friends, will
direct the new show, which will be shot at
Glendale studios.

There will be 22 episodes of Tim Con-
way'’s ‘Scue Me that will be sold on a cash-
-plus-barter basis, with C.B. holding back
one minute, and stations getting four-and-a-
half minutes. Leighton said that the show is
designed for early evenings on weekends,
but could also be worked into sitcom check-
erboards.

Conway is financing the new production

by offering it as a limited partnership, the
Tim Conway Television Group 1. Net pro-
ceeds of $3.4 million are expected.

The agreement with C.B. said that if, by
Feb. 28, 1987, it does not receive binding
commitments of at least one million dollars
from stations, the remainder of the offering
will be returned to the limited partners. The
prospectus for the offering, being made by
Dallas-based Weber, Hail, Sale & Associ-
ates, said that the stations so far approached,
“...have indicated strong interest in the se-
ries, although formal negotiations will not
commence uniil the closing of the offering.”
C.B. would be entitled to 30% of revenue
from cash sales and 15% of revenues from
barter sales, with one half of its fees deferred
until the partnership recoups its investment.
Initially, net income or losses would be allo-
cated 99% to the limited partners up to the
amount of their contributions, after which,
in case of income, split with general partner
would be 60%/40%.

Actual production costs are scheduled to
be $100,000 per episode, of which Conway
would get $10,000 and Elliott, $5,000. Con-
way is also scheduled to be in a first-run
sitcom, financed by Procter and Gamble. O

Syndication@Marketplace

King World reports that Witeel of Fortune has been renewed in two-
year deals (for the 1986-87, 1987-88 seasons) in 204 markets cover-
ing 99.66% of the country. King World president of domestic distribu-
tion, Sid Cohen, said the deals were expanded lo two years at the
request of statlons. Sales for the top-rated syndicated show are on a
cash-plus-barter basis, with stations getting five-and-a-haif minutes
of advertising time (plus a 93-second end break), and King World
keeping one minute. Wheel began airing on NBC's daytime sched-
ule in 1975, and began in syndication in 1983.

King World has also added 15 markets to its Jeopardy lineup to
bring that show's total to 193 markets covering 98.5% of the country.
Jeopardy is sold for the same terms as Wheel. On Oct. 28 and 29,
the show will film its second annual “Tournament of Champions,”
featuring five previously undefeated players (who have won five
games) and 10 four-time winners. The 15 players will compete for a
grand prized of $100,000 in cash. The “Tournament of Champions™
shows will air nationally during the weeks of Nov 10 and 17. The new
Jeopardy stations are knst(Tv) Topeka, Kan.; kris-Tv Corpus Christi,
Tex., KFTY(v) Santa Rosa, Calif.; kyTv(Tvy Springfield, Mo.; kBJr-Tv
Duiuth, Minn.; kour-Tv Cheyenne, Wyo.; kpax-Tv Butte, Mont.; KGEN.TV
Waco, Tex.; kar1v Jonesboro, Ark.; krv(Tv) Great Falls, Mont.; kBim-
v Roswell, N.M.; keyC-tv Mankato, Minn.; wLuc-Tv Marquette, Wis.;
wHiZ-Tv Zanesville, Ohio, and waGm-Tv Presque Isle, Me,

D.L. Taffner reports that prior to the death of Ted Knight in late
August, The Ted Knight Show was cleared in 10 more markets, and
that following his death another eight stations bought the show to
bring its market total to 116. Stations now carrying Kright are being
offered Three Apartments (BROADCASTING, Oct. 20) as a replace-
ment. Those stations, however, have not yet committed to the new
show. The Ted Knight Show was sold on a cash-plus-barter basis
with Taffner holding back three 30-second spots. Among stations
that committed to The Ted Knight Show prior to Knight's death were
KEYT(Tv) Santa Barbara, Calif.; wcav-v Nashville; krrT(Tv) San Antonio
Tex.; wmkwTv Memphis; wrvzrvy Norfolk, Va., and wnoL-Tv New Or-
leans.

Tribune Entertainment reports that it has cleared The Hollywood
Christmas Parade in 122 markets covering 78% of the country. The
parade takes place in Hollywood on Nov. 30, and will be shown in
two-hour form, produced by Tribune's KTLaTv) Los Angeles, during a
Dec. 1-28 window. Lee Meriwether and Bob Eubanks will host. The
events will be sold on a barter basis, with 12 minutes for stations and
12 minutes for Tribune. Along with the Tribune stations, the parade

Detroit, wrLG(Tv) Miami and wroa(v) St. Petersburg, Fla.

ITC Entertainment reports that it has cleared its movie package,
“Molume Six,” consisting of 16 pictures, in 38 markets, including
eight of the top 10. Among the stations are kH.-Tv Los Angeles, wis-
v Chicago, wpvi-Tv Philadelphia, waz-Tv Boston and wxyz-Tv Detroit.
Volume Six includes such titles as "Amos,” starring Kirk Douglas;
"Malice in Wonderland," starring Elizabeth Taylor, and “Not My
Kids,” starring George Segal and Stockard Channing. ITC also re-
cently acquired from the Vista Organization “At Mother's Request,” a
four-hour mini-series to be telecast by CBS this year.

Baruch Television Group, a new Washington-based distribution
company formed by Ed Baruch, former director of marketing and
sales at now defunct DCA Teleproductions ("Closed Circuit," Oct. 6),
reports clearing its first offering, Stephen King's World of Horror, on
154 slations covering over 86% of the country. The one-hour special,
produced by Simmons/Oganesoff, investigates the works of terror/
suspense author King, such as "Carrie,” “The Shining,” “Firestarter,”
“Cujo,” "Night Shift" and others. Sales of the program for a Qct. 10-
30 window, are on a barter basis with six minutes for Baruch and six
minutes for stations. Baruch soid the show to wnec-Tv New York,
KNBC(TV) Los Angeles, wmaQ-Tv Chicago, wez-Tv Boston, wxyz-Tv De-
troit and wreC-1v Washington.

GGP Sports reports that it has signed 112 of the 147 stations that
carried seven World Cup Skiing specials to Carry them again dur-
ing a December 1986 through March 1987 window. In addition to the
seven races, stations also get the U.S. Open from Copper Mountain,
Colo., and the John Denver Celebrity Ski Classic from Heavenly
Valley, Calif. In each of the one-hour specials, stations get six-and-a-
half minutes, and GGP keeps five-and-a-half minutes. Among sta-
tions that will carry the races are waBC-Tv New York, kasc-Tv Los
Angeles, wcvs-Tv Boston, xRon-Tv San Francisco and wxuz-tv De-
troit. GGP President Bob Horowitz said that 88 of the stations buying
the races are ABC and NBC affiliates who will tie in sales of time in
the specials with their sales of the Olympics in 1988,

WesternWortd-Samuel Communications Inc. in Los Angeles
has acquired the worldwide television and home video rights to “Into
the Darkness,” a new 90-minute made-for-television movie starring
Donald Pleasence and his daughter, Polly Pleasence. “Into the Dark-
ness” will be sold on a cash basis. Filmed in England and on the
Mediterranean island of Malta, the movie focuses on a killer who
stalks the world of high-fashion models. "Into the Darkness” is a
1986 Michael Parkinson/Michael Tabona film from TP Productions
and features the music of Pat Benatar.

will be carried by krvumv) San Francisco, wivi-Tv Boston, wkBsp-Tv
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Chevy Chase will host The Tonight Show on Friday, Oct. 31. Among
his guests will be songwriter Paul Simon and comedian Jay Lenc.

NBA star Reggie Theus makes his acting debut as a neighborhood
legend who goes on lo become a pro basketball player on CBS's
last episode of Better Days, Wednesday, Cct. 29 {8-8:30 p.m.), only
to wind up dead from a cocaine-induced stroke. Reggie Theus
played with the Chicago Bulls for six seasons and is now in his third
season with the Sacramento, Calif., Kings.

CBS is winding down its two-year, one-minute broadcasts of An
American Portrait in a big way. In the final two broadcasts being
aired tonight {(Monday) and Tuesday (Oct. 28), President Ronald
Reagan and CBS newsman Walter Cronkite will appear in seg-
ments lengthened to three minutes each. Tonight, the President will
offer an overview of the series and the accomplishments of the
pecple who have been portrayed since the series’ start. Tomorrow
night, walter Cronkite will thank the hosts who have introduced the
series over the last two years. An American Portrait debuted the
week of Sept. 24, 1984. Mike Gargiulo has been the series proeducer
and director for CBS Entertainment.

NBC News has offered Bob Jamieson, anchor of NBC's early morn-
ing News at Sunrise, the job of anchor of a new daily business show
being developed jointly by NBC and the Wall Street Journal and
scheduled to launch in January, Talk was that if Jamieson accepts,
the Sunwrise slot will be filled by Deborah Norville, currently an an-
chor at NBC-owned wMa0-Tv Chicago. NBC would confirm only that
Norville is joining NBC News, but refused to confirm or deny that she

The New York-based Jewish Museum's national Jewish archive of
broadcasting will be celebrating the centennial of the birth of David
Ben-Gurion, the first prime minister of Israel, with a series of screen-
ings. Among the selections are outtakes of interviews with Ben-
Gurion from Edward R. Murrow's See It Now program which original-
ly aired March 13, 1956. Screenings will take place on Nowv 2 and
Nov. 16, with the See It Now outtakes to air on the latter date at 1:30
p.m. The Jewish Museum is located at 1109 Fifth Avenue, New York.
For further information: {212) 860-1888.

A professional’s guide to the intermedia week (Oct. 27-Nov. 2).

Network TV—ABC: ABC Sunday Night Movie, "Never Say Never
Again” {(James Bond is after SPECTRE and two nuclear warheads in
this 1983 film. Sean Connery stars along with Max von Sydow and
Klaus Maria Brandauer), Sunday, 8-11 p.m.

CBS: CBS Tuesday Movie, Manhunt for Claude Dallas (based on
the life of “mountain man” Claude Dallas Jr., stars Matt Salinger, Rip
Torn and Claude Akins), Tuesday, 9-11 p.m. CBS Sunday Movie,
Something in Common {(Stars Ellen Burstyn, Tuesday Weld and Pat-
rick Cassidy), Sunday, 9-11 p.m.

NBC: NBC Sports, The 1986 Breeder's Cup {four-hour telecast),
Saturday, 2-6 p.m.

Radio—CBS: Newsmark “The Enemy Within” {Diane Sawyer inter-
views First Lady Nancy Reagan about children and drug abuse),
Friday, 2:30-3 p.m.

NBC: Cocaine Hunger {90-second NBC Extra reports), Monday-

would fill the Sunrise anchor spot.

Friday, 30-minute documentary airs Friday.

RKO sues to
stop coloring
of old films

It says Color Systems Technology
contract with Turner infringes on
copyright; Turner says they are

his movies to do with what he wants

In a legal skirmish over the issue of convert-
ing black-and-white films to color, RKO
Pictures has filed a copyright infringement
suit in U.S. District Court in Los Angeles to
prevent Marina Del Rey, Calif.-based Color
Systems Technology from computer tinting
10 RKO films produced from 1939 to 1952,
including such titles as “The Hunchback of
Notre Dame,” “Back to Bataan,” “Fort
Apache” and “Tall in the Saddie.”

The suit claims CST, which signed a con-
tract in March with Turner Broadcasting
System to colorize 10 RKO films and 90
other black-and-white movies in the
MGM/UA film library (BROADCASTING,
March 24), violated copyright standards by
coloring the films without permission. RKO
is asking the court for all profits derived
from the color versions and possession of the
films.

At a press conference last week in Beverly
Hills, Ted Turner lashed out at the RKO suit.
“The last time | checked they were my
films,” he said. CST is “working on my
films. [RKO] shouldn’t have sold them to
me if they didn’t want them changed.” Turn-
er said he was just trying to make his invest-
ment pay off. “They’re my movies,” he said.
“I’ll do what I want with them.”

Charles Powell, executive vice president
of CST, said RKO has sued the wrong com-
said. “We have a 100-film contract. Turner

decides what those 100 films are.” The in-
tention of the RKO suit, he said, is not to
stop the coloring of the films, but rather to
prevent CST from coloring them for Turner.

Since the matter is under litigation, RKO
officials would not comment on why the suit
was filed against CST or whether it was in
response to another suit recently filed by
TBS against RKO. Turner, who acquired the
television syndication rights to the approxi-
mately 700 films in the RKQ library from
United Artists, sued because RKO claimed
its previous purchase agreeement with UA
precluded TBS from coloring 10 of those
films, said Roger Mayer, president of Turner
Entertainment Co.

The colorization issue has also developed
on other fronts. The Director’s Guild in Los
Angles recently filed a 28-page brief with
the copyright office of the Library of Con-
gress opposing the coloring process. Library
officials had asked interested parties whether
copyrights should be granted to convert
black-and-white films to color.

However, the opposition from Holly-
wood’s directors has not hindered Turner,
who said he does not think the coloring pro-
cess “makes that much difference. If the
people that don’t want to see the movies
altered really want to find something to be
upset about, [they should worry] about the
fact that television stations edit 15 or 20 min-
utes out of a film so they can put the com-
mercials in,” Turner said. ‘“You know, that
seems to me a lot greater altercation of a film
than taking a black-and-white film and mak-
ing color out of it.”

Turner said he believes “everything is bet-
ter in color.” In response to a question about
whether he considered “Casablanca”™ “a sa-
cred cow,” he said: “I would colorize ‘Ca-
sablanca’ just for controversy.” For televi-
sion viewers who do not want to watch old
films in color, Turner said “all they have to
do is turn the knob” and view the movie in
black-and-white. “What [ am trying to
do...is breathe new life into something
old,” he said. g

*America’s most listened to Talk Radio Station is looking for
America’s premier Newscaster. Must have excellent writing,
reporting and production skills. On-air style is authoritative,
professional, enthusiastic and conversaticnal

Send tape, resume and a brief description of your qualifica-
tions to Bernard Gershon, News Director, WOR Radio, 1440
Broadway, New York, N.Y. 10018 "

RADIO
710 AM
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Disney makes
deal with China

Now that China has opened up its doors 1o
the west, a familiarization with western tele-
vision was only a matter of time. Last week
Walt Disney Co.'s Buena Vista Television
International reported that on Sunday, Oct.
26, the Mickey and Donald cartoon series
premiered on the Chinese government’s Chi-
na Central Television Network (CCTV). It
has been roughly four decades since Disney
films have been shown in China.

Disney plans to expand into motion pic-
ture distribution in China, as well as the pro-
duction of character merchandise, publica-
tions and other products. Mickey and
Donald is a compendium of 104 half-hour
classic color cartoons from the 1930%, 40’
and 50’s have were been dubbed in Manda-
rin by CCTV for a two-year run. Disney is
keeping two minutes of advertising time
within the program, plus billboards for ad-
vertisers. The show premiered without any
advertising in it, since Disney has yet to sign
up any international advertisers. Disney satd
that its television series is expected to have
an audience of more than 100 million view-
ers.

Ron Kayo, senior vice president of motion
pictures, said the deal made sense both fi-
nancially and in gaining an image in the Chi-
nese market. “This is obviously going to
help position us for future deals,” he said.

Disney hopes its expansion beyond fam-
ily-oriented fare both for television and the-
atrical films domestically will eventually fit
into China’s broadening cultural borders.
Kayo mentioned that the first “Rambo” mov-
ie was a hit last year in China. “China is kind
of an enigma,” he said, noting the contradic-
tion that the acceptance of Rambo repre-
sents. “It may be that Touchstone films are
suited for China,” he said. In the short term,
however, Disney will stick to things like
Wonderful World of Disney and The Disney
Sunday Movie.

Disney did not license Mickey and Don-
ald for cash fees because of the Chinese de-
sire to keep currencies from other countries
on hand to pay for essentials like machinery.
“It's hard to get money from the Chinese for
a series,” said Kayo. CBS International,
which has made deals with the Chinese to
distribute programing, has done so on a bar-
ter basis. )

Fifth Estate Quarterly Earnings

Company Quarter Revenue % Earnings % EPS **
(000) change * (000} change *

ATC Third $142,800 9 $5,600 -42 $0.06
Arvin Industries Third $220,303 8 $9,086 4 $0.55
Barris First $4,491 346 $1.072 793 $0.12
Century Comm. First $18,689 28 $71 -84 $0.00
Dun & Bradstreet  Third $770,057 14 $89,113 16 $1.17
Fries Entertainment  First $5.835 28 (3113) NM ($0.02)
Gannett Third $689,059 25 $65,530 8 $0.81
Robert Halmi First $6,018 -4 $978 -29 $0.05
Jacor Comm. Third $7,475 57 $445 NM $0.02
Jones Intercable First $6.483 64 $37 -93 $0.00
LIN Broadcasting  Third $48,428 44 $18,898 17 $0.34
MCA Third $759,315 21 $74.508 10 $0.96
Meredith Corp. First $138,383 19 $9,423 -41 $0.99
New York Times Second $401,244 16 $36,849 18 $0.91
N.A. Philips Third $1,084,300 4 $17,400 30 $0.60
Orion Pictures Corp. Second $73,924 75 $3,377 NM $0.14
Aaron Spelling Fourth $33,138 37 $3,979 37 $0.21

Year $221,496 6 $24,110 -8 $1.30
TVX Brdest. Group  Second $9.444 13 ($4,245) NM ($0.72)
Westinghouse Third $2,574,500 -1 $169,300 14 $1.11

American Television Communications said cperating income before depreciation and
amortization grew 16%, to 853.7 million. Englewood, Colo.-based MSQO said recent initial
public offering helped it reduce bank debt from $800 million to $438 million. m Century
Communications said that operating income before depreciation jumped 31% to $10.2
million. But pre-tax income, and net income, of New Canaan, Conn,.-based MSO de-
clined, largely due to increased interest, amortization and depreciation expense resulting
from recent acquisitions. As of Aug. 31, Century said it had 367,000 basic subscribers. m
Dun & Bradstreet operating income increased 15% to $151.6 million. Marketing services
revenue was up 16% and company said Nielsen Media Research had "solid revenue
gains.” & In previous first quarter, Fries Entertainment had net income of $205,000.
Company said most recent operating earnings were up 37%, to $386,000, but that
interest costs from debenture offering led to net loss. m Gannett said operating income
increased 16%, to $139 million, and that on pro-forma basis, broadcasting revenue was
up 3%. Company said: “The loss of tax credits for capital expenditures in the current year
will reduce 1986 eamings gains from earlier expectations and will limit fourth-quarter
earnings progress.” @ Jacor had net loss of $140,600 in previous year's third quarter.
Company said in just completed quarter, it had cash flow ("station operating income
before depreciation, amortization, corporate expenses, interest expenese and income
taxes") of $2.3 million, up 75%. ® Jones Intercable had operating income before depreci-
ation and amortization of $3 million, up 49%. Company attributed reduced income to
increased depreciation and interest charges. ® Revenue increase for LIN primarily re-
flects consolidation of celiular operations—previously only income contribution was re-
corded, on “equity” basis. Earlier in year company changed accounting for investment
tax credit from deferral to “flow-through® method which benefitted third-quarter net in-
come by $460,000. a Operating income for MCA was up 11%, to $112.5 million. Largest
revenue increase and more than half of filmed entertainment group total came from
television operations, which jumped 83% to $286.3 million. Third quarter saw revenue
recognition from domestic syndication of Magnum, P.I.. Profits for filmed entertainment
group, and company. were held down by disappointing results of theatrical film oper-
ations. & Meredith Corp. had income from operations of $13.1 million, up 20%. Net
earnings from previous second quarter included net gain of $6.2 million from sale of
assets. @ Operating profit for The New York Times Co. jumped 44% to $83.3 million. But
company said that second-quarter net income was hurt by nonrecurring charge taken
after state appeals court ruled against company in cable system litigation. As of June 30,
company's cable systems had 134,000 subscribers, up 7% from year before. ® North
American Philips cited "...improved results in cable television operations.” & Qrion
Pictures Corp. had net loss of $5.9 million in previous second quarter. Company cited
several theatrical film hits as main cause of improved results. Cash contributions from
first-run syndication of Hollywood Squares will begin in next quarter. a Operating income
for Aaron Spelling Productions jumped 83% in fourth quarter, to $8.4 million, and 20%,
to $43.6 million, for full year. Company said “...results for fiscal 1986 reflect initial
syndication revenues from the first five years of Dynasty as well as all three years of Matt
Houston.” Company attributed decline in net income for full year to decrease in available
investment tax credits. Pre-tax income was up 4%. & In previous year's second quarter,
TVX Broadcast Group had net income of $6.1 million, as result of $10-million gain on sale
of Richmond, Va., television station. In most recent quarter company had loss from
operations of $3.5 million. Revenue "at stations owned and operated for both full periods”
increased 8.1%. m QOperating profit for Westinghouse was up 19% to $211.8 million.
Decrease in sales reflected “. . . sale of Group W Cable in June and the divestiture of other
operations.”
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Hot Springs
once again

Recent agency mergers and
banning of advertising of

legal products among concerns
on tap at ANA annual meeting

The Association of National Advertisers is
holding its 77th annual meeting this week
(Oct. 26-29) at The Homestcad in Hot
Springs. Va., for an expected 450-plus atten-
dees, including spouses, speakers, guests
and staff. The theme of the conference is
“The New Amenican Scene—Opportunities
for Advertisers.” Keynoting the opening
general session on Monday morning, Oct.
27, will be a veteran viewer of the American
scene via his “On the Road” series, CBS
News correspondent Charles Kuralt, who
will speak on “Change in America.” Kuralt
will also supply an introduction and com-
mentary at the conference’s second general
session on Wednesday morning.

One feature of the advertising scene of
particular interest to the buyers of national
advertising time and space in atiendance,
according 10 ANA vice president, communi-
cations. Tony Lunt, is the recent spate of
mergers among large advertising agencies
and the effect of “megamergers” involving
such familiar names as BBDO, Doyle Dane
Bernbach, Needham Harper, Ted Bates,
Saatchi. Dancer Fitzgerald Sample, Bozell
& Jacobs and Kenyon & Eckhardt on client-
agency relationships. That concern is re-
flected in the conlerence agenda, with three
sessions devoted exclusively to it: “The
Changing Agency Scene.” exploring how
mergers have affected the advertising busi-
ness from the perspective of some medium-
sized and smaller agencies; “Mergermania:
Preparing for Change in Marketing and Ad-
vertising,” led by executives from both the
agency and client sides, and “Mergermania:
Preparing for Changes in Your Career,” fea-
turing executive consultant Ronald Walker
of Korn/Ferry International. with advice on
career management in a changing advertis-
ing environment.

Also of major concern to the attendees is
the current regulatory climate. A Tuesday
afternoon session, “The National and State
Regulatory Scenes,” sponsored by ANAT
government relations committee, will focus
on “taxes on advertising, proposals to ban
advertising for certain products, require-
ments ol warnings in advertisements and
other restrictions on the rights of advertisers
to truthfully advertise legal products and ser-
vices.” A breakfast briefing Wednesday,
Oct. 29, will feature an ANA staff report on
legislative issues affecting advertising. And
following the brieting. the second general
session will include an address on “Regula-
tory America” from Federal Trade Commis-
sion Chairman Dan Oliver. Speaking on

a9 a8 35fhd
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The Homestead

“Creative America,” at the same session will
be John Bergin, vice chairman, McCann-
FErickson Worldwide, and on “Corporate
America,” J. Tylee Wilson, chairman and
chief executive oificer, RIR Nabisco
Winding up the second general session
and the conference will be a special presen-
tation, “Toward a Drug-Free America.” Pre-
siding will be Herbert Baum, president of
Campbell USA and chairman of the manage-
ment board of the Media-Advertising Part-
nership for a Drug-Free America. Major
League Baseball Commissioner Peter Ue-
berroth will review the advertising industry’s
response 10 the problem of substance abuse.
Following Ueberroth’s presentation, agency
executives will review the individual efforts
of their agencies. and will reveal new cam-

paigns to be conducted by the partnership.

New officers and directors of the associ-
ation will be installed at a members-only
meeting Monday afternoon. Members will
also vote on a change in the bylaws 1o in-
crease the number of corporate representa-
lives to ANA from one per company to two
by creating an alternative member spot at
each representated company.

Entertainment for the Tuesday night black
tie banquet and dance will be provided by
The Arbors singing group. whose listed
credits include albums, stage and radio. but
who will be more easily recognized by atten-
dees as the singing voices behind such com-
mercial jingles as McDonald's * You Deserve
a Break Today™ and Schlitz’s “when you're
out of Schlitz, you're out of beer.” o

4

| costs for the two spots totaled $100,000.

World Series home. From Oct. 4 through the end of the 1886 World Series,
twoe 30-second spcts recalling NBC's coverage of previous World Series and promoting
this year's coverage. Dramatizing the network’s first coast-to-coast radio coverage of the
1826 series, one spot depicted a young, rural fan greeting his grandfather who is return-
ing home with a new radio; the other spot (above), also touting NBC as “home” of the fall
classic. showed a New York couple in 1951 bringing home their first TV set just in time for
game one. Both spots, which ran in all dayparts, were the work of Boston ad agency-
production company, Spotwise Productions, whose television network, station and show
promotion includes Donakhue, ABC daytime serials, Blair Entertainment game shows and
a new network signature for MTV Networks’

NBC-TV aired

VH-1. According to Spotwise, ‘production
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Attorney general outlines Justice action on pornography

Seven-point plan includes possibility
of legislation banning obscene cable TV

At a press conference Wednesday, Oct. 22,
Attorney General Edwin Meese unveiled a
seven-point plan to “curb the growth of child
pornography and obscenity,” acting upon
recommendations in the report of the Attor-
ney General’s Commission on Pornography
released July 9 (BROADCASTING, July 14).

The Justice Department’s target, accord-
ing to Meese, was not materials that are “of-
fensive to some but nonetheless have been
recognized by the courts as within the
bounds of protected speech,” but rather
“child  pornography, sado-masochistic
scenes, rape scenes, depictions of bestiality
or excretory functions and violent and de-
grading images of explicit sexual conduct
and other similar hard core materials.” None
of which, Meese said, is entitled to First
Amendment protection. The “criminal ele-
menis (rafficking in obscenity” Meese said,
would be “pursued with a vengeance and
prosecuted to the hilt.” In answer to a report-
er’s question, Meese also seemed to support-
ed the commission’s controversial stance on
the relationship of pornography to crime. He
said there was “ample evidence of the rela-
tionship between those who commit violent
acts and obscene materials.”

The primary thrust of the plan appeared to
be stepped-up prosecution by federal, state
and local officials of existing legislative and
judicial obscenity prohibitions, aided by the
“creation of a center for obscenity prosecu-
tion [described as a ‘multidisciplinary re-
source center’] within the criminal division”
of the Justice Department, and “the creation
of a task force of attorneys, also within the
criminal division, which will work closely
with the obscenity prosecution center.”

Point five or six of the plan (the order in
the Justice Department release differed from
that outlined by the attorney general), how-
ever, called for a “legislative package to be
introduced in the next Congress,” part of
which would be “legislation to proscribe ob-
scene cable television.”

In response to a question on the cable leg-
islation, Meese said it was “something we
will be e);‘ploring based upon the recommen-
dations of the commission and something we
will be exploring with the Federal Commu-
nications Commission and their experts as
well as with people in the affected indus-
tries. We would not want to do this without
getting pretty goed information from people
who are in the various industries—the televi-
sion and cable television industries. I think
this is an area in which we have to be very
careful to assure that anything that would be
involved in the legislation clearly fits within
the Supreme Court’s definition of obscen-
ity.”

The attorney general was not sure, how-
ever, what specific legislation would be of-
fered, nor even if any would be necessary.
Meese referred on several occasions to the
Supreme Court, particularly the 1973 Miller
v. California decision, as the guide to deter-
mining obscenity. In response to a question
on what additional legislation was called for,
considering that cable programing could
currently be subjected to the Miller test,
Meese said: “I don’t know whether there will
be any, except that the [pornography] com-
mission has recommended legislation. We
will be looking to see what additional legis-
lative prohibitions may be necessary. [ think
that based on the commission’s report there
are certain things in the law that probably do
need enhancing or correcting.” He did not
claborate on what those might be, but the
wording of the cable reference in the legisla-
tive package suggested it might be address-
ing specifically the pornography commis-
sion’s recommendation to “amend Title 18 of
the United States code [which makes ob-
scene broadcasting illegal] to specifically
proscribe obscene cable television program-
ing.

Also part of the package to be put before
the Congress was legislation, apparently
aimed chiefly at so-called dial-a-porn ser-
vices, “prohibiting the transmission of ob-
scene material through the telephone or
similar means of transmission.” Again,
Meese would not speak to specific legisla-
tion, which he said would be the task of
communications experts in conjunction with
Justice Department lawyers, but he said that
the goal was to “frame legislation which
does not provide a loophole for things that
are clearly obscene within the definition of
the courts merely because they are transmit-
ted over telephone wires rather than being
depicted in some other form.”

Other points in the program are:

® “An enhanced effort by each U.S. attor-
ney’s office, with concentration on interna-
tional trafficking in child pornography and
interstate trafficking in child pornography.”

® An enhanced effort by the Organized
Crime and Racketeering Strike Forces, in
coordination with the new task force, with
emphasis on organized criminal enterprises
involved in obscenity production and distri-

bution.

® Coordination with the National Center
on Missing and Exploited Ch:idren to elimi-
nate the use and exploitation of children in
the production of child pornography.

B Assistance, in the forms of training and
sharing of information, to state and local law
enforcement agencies engaged in obscenity
prosecutions.

Brad Curl, national director of Morality in
Media, whose list of officers includes anti-
porn activist Donald Wildmon, said that or-
ganization was generally pleased with the
Meese plan. “We're very encouraged that
there seems to be a comprehensive, intelli-
gent and serious plan here to actually see that
the obscenity laws on the national, state and
local levels, will be enforced.” While Meese
spoke only about obscenity in his discussion
of the legislative package, MIM general
counsel Paul McGeady, felt that “the legisla-
tion to be carved out is the question of in-
dency.” There is “no logical reason in the
world” he said, why the indency standard to
which commercial television is now held
“could not be applied to cable TV.”

Barry Lynn, legislative counsel for the
American Civil Liberties Union, took a dif-
ferent view, calling the Meese plan a “decla-
ration of war against the wrong enemy. The
package won’t make anyone safer from sex-
val assault, but it could erode values like
privacy and free press. It works by intimida-
tion. When you announce the creation of a
task force and a center for prosecution, you
frighten people out of producing material
that might not be obscene in a court of law.”
Lynn said he was aware of almost nowhere
where “anything remotely obscene is on a
cable system.” And the Meese plan suggest-
ed for him the scene of “FBI agents sitting
around monitoring pay services.”

Lynn said that the plan appeared to be
predicated on the assumption that state and
local law enforcement agencies were not
prosecuting more obscenity cases because
they do not know quite how to go about it.
Lynn disagreed. “Most people don’t bring
porn cases because it’s low priority. Pornog-
raphers don’t steal TV sets. Most people
want their TV sets back before they want to
prosecute the pornographer operating in a
little store in the seediest part of town.” O
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FEC law. The commission rued thet weatty Greenshon, .05 proposal 1o offer free tme
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Taft, Bass and company buy Wometco Cable

$625-million purchase nearly
liquidates KKR’s Wometco holdings

Wometco Cable TV Inc. signed an agree-
ment last week to sell its cable systems to a
joint venture of Taft Broadcasting Co., Rob-
ert M. Bass Group Inc. (RMBG) and mem-
bers of Wometco’s management for $625
million. Wometco is owned by institutional
investors headed by general partners, Kohl-
berg Kravis Roberts & Co. The Wometco
systems serve 370,000 subscribers in eight,
primarily Southern, states.

The price works out to about $1,795 per
subscriber, reflecting an upturn in the market
value of cable systems, which had been sell-
ing for $1,000-1,500 per subscriber in recent
months. The increase in system prices has
been attributed to increased cash flow stem-
ming from falling interest rates, the comple-
tion of system construction and capital ex-
penditures, and deregulation of subscriber
rates.

Wometco Cable TV President John M.
Lewis said he didn’t feel the price was unrea-
sonable. “When you consider the multiple of
cash flow, the price was not too high,” said
Lewis. Industry analysts had estimated the
cash flow of the systems at about $60 mil-
lion, which would mean a multiple of about
10. The general consensus among cable
brokers was that the price was fair.

The purchase marks the latest chapter in
the restructuring of Taft that began with
Taft’s purchase of Gulf Broadcasting for
$770 million in 1984. A little over a year
ago, RMBG, owned by Robert M. Bass of
the Bass family of Fort Worth, first filed with
the Securities and Exchange Commission
showing an 8% ownership in Taft and has
since increased its stake to about 21%.
RMBG holds four seats on Taft’s board.

Taft has reportedly been trying to find a
buyer for its five independent TV stations
and is said to have seen their market value
plummet from an originally-hoped-for $300
million to $300 million or less. The sale has
been explained as one way Taft hopes to
reduce its heavy debt service from the pur-
chase of Gulf stations (said to total $70 mil-
lion this year) and because Taft’s indepen-
dent stations have not been doing well. In
the first quarter ending June 30, sales at the
company’s independents had dropped 5%
{(BROADCASTING, Aug. 25).

Taft is already a partner with Tele-Com-
munications Inc. in a cable group with more
than 170,000 subscribers. In addition to its
five independents, Taft owns seven network
affiliates (which had an increase in sales of
25% last quarter), an entertainment produc-
tion division, a distribution division and two
cable television divisions.

The sale works out well for KKR, which
avoided a larger tax next year by closing the
deal this year. KKR bought Wometco for

about $1 billion in 1984 and has since sold
Wometco’s WWHT(Tv) Newark, N.J., and
WSNL-TV Smithtown, N.Y., to Home Shop-
ping Network (“Changing Hands,” Aug.
11), for $25 million; wzzM-Tv Grand Ra-
pids, Mich. to Queen City Broadcasting for
$65 million, and KvoOs-Tv Bellingham,
Wash., to Ackerly Communications for $25
million. Womeico’s vending, bottling and
movie theater operations were sold for about
$1 billion. KKR’s sale of Wometco's
wTvi(TV) Miami for $405 million to Lori-
mar-Telepictures has fallen through (see
box, page 46). KKR still owns Wometco's
wLOS(TV) Asheville, N.C.

As for the management group that will
also be involved in the new company, Lewis
declined to say who will be offered an oppor-

tunity to buy stock. “We don’t know defi-
nitely who the management group will be.”
Lewis said, however, that he would be likely
to hold “the same role in the future.”

The cable systems sold are in Alabama,
Georgia, Lousiana, Mississippi, North and
South Carolina, West Virginia and Oklaho-
ma. Most are mature suburban systems that
are complete or near completion, although
Lewis said there would still be some expan-
sion because of their location in high growth
markets. The only complication from the
sale comes from Taft’s current ownership of
wGHP-TV High Point, N.C., where Wometco
owns a cable system. A Taft spokesman de-
clined to say whether the company intended
to sell the cable system or the television sta-
tion. (m

New LBO OK’d by Viacom board

Management changes initial offer;
new proposal would keep company
public; closing targeted for January

A revised management proposal to buy Via-
com was accepted by that company’s board
of directors. In addition to adjustments in the
payment terms, the new offer will keep Via-
com a publicly traded company. Further-
more, management has apparently extended
its timetable for selling the company and
now expects to close in mid-to-late January.
A closing beyond 1986 would end certain
tax advantages that might have encouraged a
sale of Viacom's broadcasting properties,
thus making that divestiture less certain now.

The revised offer accepted by Viacom’s
board on Oct. 17 would pay $37 cash and $7
in exchangeable preferred stock for each of
the company’s 53.4 million shares outstand-
ing. Additionally, shareholders would be
given, presumably on a pro rata basis, shares
of preferred stock convertible into common
stock owning 20% of the company. The oth-
er 80% ownership would be split among the
initially proposed owners, consisting of
eight Viacom executives, three investment
banks and the Equitable Life Insurance Co.

Ronald Lightstone, senior vice president,
told BROADCASTING that he would still term
the proposed transaction a leveraged buyout:
“Equitable still is going to take a major share

of it, as opposed to a recapitalization where
the same shareholders are in the same
place.” Lightstone said that all three issues
of stock in the new company would be trad-
ed on some exchange and that the “mix and
the makeup” of the bank and other financing
would remain essentially the same. The sen-
ior vice president said the financing, and the
deal itself, are no longer contingent on a
year-end closing: “If there is a tax risk we
will take it.”

Among the risks of a 1987 closing is that
taxes on the proceeds of a broadcasting spin-
off would be considerably greater. The pos-
sibility of the spinoff was mentioned in the
management group’s initial filing with the
Securities and Exchange Commission
(BROADCASTING, Oct. 6).

There was still no certainty that the
buyout proposal would be concluded. Rais-
ing at least a whisper of doubt was an SEC
filing last week by Viacom’s largest share-
holder, General Amusements Inc., whose
chairman, Sumner Redstone, said he had
met with a Viacom director and suggested
that the company remain public. Whether
the 20% share currently contemplated satis-
fies General Amusements remains to be
seen. The filing also indicated that General
Amusements might consider making a coun-
teroffer for Viacom, either by itself or in
partnership with others. 0

Signed up. Wnye-Tv New York, a noncommercial station with a commercial license that
allows it to lease nonprime time to commercial broadcasters, has signed up two more
services—The Shopping Line and International Television Network—for a three-month
experiment. The Shopping Line will begin Nov. 1, and will air Tuesdays from midnight to
1:30 a.m. and from 11 p.m. to 1:30 a.m. all other nights. The station hopes to receive
$2,000 per hour from Shopping Line under an arrangement by which it will receive 10% of
the service's gross sales from New York broadcasts. International Television Network will
program movies, series, documentaries and specials from several Asian and European
countries, Monday through Friday from 10 a.m. to noon.
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The Society of Motion Picture and Televi-
sion Engineers” technical conference and
equipment exhibit were set to open in New
York on a high note last Saturday, Oct. 25,
with the annual gathering ready for a record
17.000 attendees. A total of 271 exhibitors,
also a record, will be on hand for SMPTE's
ever-growing equipment exposition, this
year at New York’s new Jacob Javits Con-
vention Center.

Also on the agenda are 16 half-day engi-
neering sessions with 113 technical papers
on TVand film topics, covering advances in
electronic post-production, new camera sys-
tems and computer applications in TV, and
loosely organized around the show’s theme,
“Today’s Technology—Tomorrow’s Reality.”
More than 100 organizations and technical
experts from nine countries are expected to
participate in the technical program, sched-
uled between Sunday, Oct. 26, and Wednes-
day, Oct. 29.

The annual event normally alternates be-
tween New York and Los Angeles, and this
year marks the first time it will return to be
held in a New York convention center. At-
tendees in 1984 shuttled between crowded
venues at New York's Hilton and Sheraton
Centre hotels. By contrast, the Javits Center,
on the city’s west side, is a 22-acre facility
making 230,000 square feet of exhibit space
available for the society’s exhibit. The cen-
ter, 60% larger than the Los Angeles conven-
tion center used at the 1985 SMPTE show,
should easily allow for expected growth in
attendance over last year’s record 15,600.

The conference program will open Satur-
day moming with a welcome from Harold
Eady, society president, followed by an en-
gineering report from Richard Streeter, engi-
neering vice president at CBS. Mark Sand-
ers, Ampex vice president of marketing and
new technology, will give a keynote speech
to conclude the session. According to Am-
pex, Sanders, formerly head of the com-
pany’s Audio-Video Systems Division, will
discuss trends of technological change, trace
the history of magnetic recording, explain
Ampex product development and close with
a presentation on new developments in re-
cording technology.

The papers program begins Sunday morn-
ing with sessions on computer applications
for television. including talks on computer-
1zed camera operations and automated oper-
ation controller for broadcast, and a session
on film and video laboratory practices,
which includes one of the show’s several
papers on advances in electronic editing.

SMPTE to open at new digs in New York

New venue, Jacob Javits center,
to host industry’s annual
technical conference; 271
exhibitors expected to attend

Afternoon sessions are highlighted by
speakers Ray Dolby of Dolby Laboratories
and Charles Ginsburg of Ampex, who will
discuss the development of the videotape re-
corder and the technology’s impact over the
past three decades.

Post-production concerns are well-ad-
dressed during the conference, with two ses-
sions devoted exclusively to the topic. The
first session on Sunday afternoon features
three talks on video compositing for film and
television. A second post-production ses-
sion on Monday afternoon includes a pair of
talks on videographics systems and, from
CBS’s Rupert Stow and William Nicholls, a
paper on the technology and “dynamics” of
prime time program production.

Another topic drawing attention of ses-
sion goers is expected to be applications of
digital technologies in television, with Mon-
day and Tuesday afternoon sessions includ-
ing papers on the BBC’s digital high-defini-
tion bandwidth reduction techniques, on the
implementation of new digital video 4:2:2
tape recorders by Sony. and, from Richard
Taylor of Quantel, developments in digital
production centers. Digital effects technol-

ogies will also to be addressed at the Tuesday
session by representatives of Grass Valley
Group and Thomson Video Equipment.

Production techniques, including lighting
and electronic cinematography, are covered
in sessions on Tuesday moming and
Wednesday afternoon, with Wednesday pa-
pers also including discussions of compo-
nent analog technologies from NBC, For-A
Corp. and British broadcaster Granada TV.
A Monday morning session also includes a
panel discussion on electronic editing with
representatives from several edit system
manufacturers.

Camera systems receive attention at a
Wednesday moming session, with papers on
new developments from Hitachi and Thom-
son Video, and a focus on CCD technologies
in talks by NEC, Eastman Kodak and Sony.
Concurrently on Wednesday morning is an
audio session with a concentration on trends
in audio-for-video and stereo TV technol-
ogies. A panel on the topic will feature re-
presentatives from a half-dozen audio manu-
facturers and close out the morning
discussion.

A session on enhanced TV sessions draws

HAVE YOU GOT
THE SPORTS WIRE BLUES?

[T = MinUTES TO AR

~—__T

—!?’.’_\’_}7 s

Give Your Sports Director A Break!

Aeew o
?

JISNSNRERTE

=S

Computer Sports World gives you the latest sports information
NOW - ON DEMAND - AT YOUR FINGERTIPS - no more
waiting or wading through miles of data you don’t want or need.
CSW is a computerized on-line database with over 3000 files of
sports and horse racing information available to your sports director
24 hours a day, offering faster updates, more background informa-
tion, pre-game analysis, latest college and pro scores and
point spreads updated continuously!

BEAT THE COMPETITION...CALL NOW!
FOR A FREE BROCHURE AND ON-LINE DEMONSTRATION

1-800-321-5562

COMPUTER SPORTS WORLD
...Sports In A Whole New Way!

Broadcasting Oct 27 1986
107



CBS Technology Center shutdown lamented. Thomas Staniey, FCC chief engineer, was |
“saddened” by the closing of the CBS Technology Center. That's what he told the Associ-
aticn of Federal Communications Consulting Engineers in Washingtor Oct. 16. "We rely
heavily on the technical community to provide information that will help us to better
understand the technical issues,” Stanley said. “The commussion does not generally have
the resources to perform independent, in-depth technical analyses on most issues,
particutarly in these times of tight budgets. We look to you, the technical community, to
help us do a better job by providing us with high-quality information. The quality of our
technical decisicns depends, in part, on your inputs.”

the pupers program to a close on Wednesday
afternoon. Talks cover proposals for HDTV
transmission and production. with speakers
from French research laboratories. Japan’s
NHK and New York Institute of Technology.

Other sessions cover audio-video trends,
video laboratory practices, archival film and
video. and theatrical enhancements.

The SMPTE exhibit floor, which is in-
creasingly the main attraction for the major-
ity of attendees, this year will include sever-
al new product developments in the video
field.

Sharp Electronics is planning to show a
new broadcast camera in Saticon and Plum-
bicon tube version to replace its XC-800
line. Artronics will show a new video paint
library and a new video graphics system
with 3-D animation. Microtime will have a
new digital effects system. Also showing
graphics advances will be NEC, with new
special etfects packages and software up-
grades for its DVE System 10, and Bosch,
which has a new variable resolution output
up to 4,000 lines for its FGS-4000 graphics
system.

Two new laser disk-based editing systems
will be shown by CMX and Paltex. and A.F.
Associates will show a new standards con-
verter added to its distributor line, the AVS
ADAC, first shown to broadcasters at the
International Broadcasting Convention in
Brighton, England, in September (BROAD-
CASTING. Sept. 29).

Tektronix will show & new model 1705
spectrum monitor for use in satellite news-
gathering, and new lighting equipment for
video field production will be introduced by
LTM, and for the studio by ARRI. Also of
interest among electronic cinematography
products may be a new Panavision 35 mm
camera. which incorporates electronic pro-
duction aids including time-code and video
assist.

Exhibit hours will be 2:30 1o 8:30 p.m.
Saturday. 9 a.m. to 7 p.m. Sunday, 9 to 5
p-m. Monday. and 9 to 4 p.m. Tuesday.

At the conference. SMPTE will also pre-
sent a series of honors to members during a
luncheon on Saturday. Oct. 25. Keynote
speaker for the lunch will be George H.
Brown, former RCA Corp. research and en-
gineering head, best known for his work on
color television systems. Brown received
the National Association of Broadcasters'
highest engineering award, the Engineering
Achievement Award, at last April’s conven-
tion.

SMPTE awards will go to 14 at this year’s
show. This year’s highest honor, the Pro-
gress Medal Award. will go 10 Masahiko
Morizono, deputy president and director of
Sony Corp. in Japan. Morizono was cited
tor his contributions in the development of
electronic newsgathering, Type C recording,

electronic editing, portable cameras and
digital videotape recording.

In addition, the society’s annual banquet
will be held Monday evening, Oct. 27, at the
New York Hilton. The following is a list of
exhibitors at the SMPTE convention.

SMPTE exhibitors

Abekas Video Systems 456
J53A Vintage Park Dr., Foster Cin. Calif.
94404

Adams-Smith 645
34 Tower Si.. Hudson, Mass. 01749
Adcom Communications 640
555 W. 57th Si., New York (00719

AEG Corp. 1310
A.F. Associates 518
100 Stonchurst Cr., Northvale, N.J. 07647
Agfa-Gevaert 134

275 North St., Teterboro. N.J. 07608

AKG Acoustics 1337
77 Selleck S1., Siamford. Conn. 06902

Alamar Electronics USA 776
36 Raitway Ave., Campbell. Calif. 95008
Alexander Mfg. 539

1511 S. Garfield Pl., Mason Ciry. iowu
50401

Alpha Audic 472
2049 W. Broad Si., Riclwmond. Vu. 23220
Alpha Video & Electronics 1072
28 E. Mall Pi., Carnegie, Pa. 15106

Alta Group 548
535 Ruce S1., Suite 230, San Jose, Calif.
95126

American Studio Equipment 1180
8922 Noiris Ave.. Sun Vaulley, Calif. 91352
Amherst Electronic Instruments 1216
Box 201, Havdenville, Mass. 01039

Amperex 1230
Providence Pike, Slatersville. R.1. 02876

Ampex Corp. 600
401 Broadway, Redwood City, Calif. 94063
Amtel Systems 741
33 Main 81.. Suite 303, Nashua, N.H. 03060
Andiamo 1239
Box 8415, Founiain Vailey, Calif. 92728

Angenieux Corp. 128

7700 N. Kendall Dv.. Suite 303, Miami
33156

Anton/Bauer 834
One Contvols Dr., Sheilron, Conn. 06484
Anvil Cases 930

4128 Temiple City Bivd., Rosemeud, Calif.
91770
Aphex Systems 943
13340 Saticoy Sr., N. Hollywood. Caiif.
91605

Arrifiex Corp. 528
3500 Route 303, Blauvelt, N.Y. 10913

Artel Communications 1242
93 Grand St., Worcester, Mass. 01610

Artronics 1334
Asaca/Shibascku 780
12509 Beatrice St., Los Angeles 90066

Aston Electronics 581
346 N. Lindenwood Dr., Olathe, Kan. 66062
Audico 511

219 Crossen Ave., Elk Grove, Ill. 60007
Audio Services Corp. 1275
4210 Lankershim Bivd., N. Holivwood, Ca-
if. 91602

Aurora Systems 228
185 Berry St.. Swite 444. San Francisco
94107

Band Pro Film/Video 541
Barco Industries 1232
170 Knowles Dr., Suite 212, Los Garos, Ca-
lif. 95030

Belar Electronics 1036
119 Lancaster Ave., Devon, Pa. 19333

Belden Communications 1341
534 W. 25th 81., New York 10001

Beyer Dynamic 936
5-05 Burns Ave., Hicksville. N.Y. 1180/
BHP Inc. 448
1800 Winnemac Ave., Chicago 60640
Bi-Tronics 1041
76 Main Si., Tuckahoe. N.Y. 10707
Broadcast TV Systems 1000

900 Corporate Dr.. Mahwah, N.J. 07430
Calaway Engineering 113
49 5. Baldwin Ave., Sierra Madre. Calif.
91024

Calzone Case 107
225 Black Rock Ave., Bridgeport, Conn.
06605

Camera Mart 1144
456 W. 55tk 81., New York 10019

Canon US.A. 432
One Canon Pl., Lake Success, N.Y. 11042
Dwight Cavendish 565
2117 Chesmur Ave., Wilmerne, [ll. 60091
CEIl Technology 340

880 Maude Ave., Mountain View, Calif.
94043

Central Dynamics 764
147 Hvmus® Blvd., Pointe-Claire, Quebec
H9R 1G]

Centro Corp. 664
9516 Chesapeake Dr,, San Diego 92123
Century Precision Optics 1258

10713 Burbank Bivd., Hollywood. Calif.
1601

Cetec Vega 1313
9900 Baldwin Pl., El Monte, Calif. 91731
Chyron Corp. 210
265 Spagnoli Rd., Melviile, N.Y. 11747
Cine 60 613
630 Ninth Ave., New York 10036

Cinema Products Corp. 1001

2037 Granviile Ave., Los Angeles 90025
Cipher Digital 1029
5734 Industry Ln., Frederick, Md. 21701

Clear-Com Intercom Systems 877
111 17th 81., San Francisco 94107
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CMX Corp. 956
2230 Mantin Ave., Santa Clara, Calif. 95050
Coherent Communications 412
13756 Glenoaks Blvd.. Svimar, Calif. 91342
Colorgraphics Systems 1033
5725 tokay Bivd.. Madison, Wis. 53719

Colortran 540

1015 Chestmu St., Burbank, Calif. 91506

Comprehensive Video Supply 300
148 Veteruns Dr., Northvale, N.J. 07647

Compu-Prompt 643
746 N. Calwenga Blvd.. Los Angeles 90033
Computer Prompting Corp. 546

1511 K St., NW., Suite 831, Washingion
20005

Convergence Corp, 904
1641 McGaw: Irvine. Calif. 92714

Corporate Communications

Consultants 774
64 Clinton Rd., Fairfield, N.J. 07006
Crosspoint Latch 567
95 Progress St., Union. N.J. 07083
Datum 509

1363 8. State College Blvd.. Anaheim. Culif.
928006

Davis & Sanford 141
24 Pleasunt St.. New Raochelle, N.Y. 10802

DeSisti Lighting/Desmar Corp. 120
328 Adams St.. Hoboken, N.J. 07030
Di-Tech 167
48 Jefryn Blvd, Deer Park, N.Y. 11729

Dolby Laboratories 646
100 Potrero Ave., Sun Fruncisco 94103

Dorrough Electronics 109
5221 Collier Pl.. Woodland Hills, Calif.
91364
DSC 856
3622 N.E. Fourth St., Guainesville, Fla.
32609

Dubner Computer Systems 634
6 Forest Ave., Paramus, N.J. 07652
Dynair Electronics 1309
5275 Market St., San Diego. Calif. 92114
Eastman Kodak 700
343 State St.. Rochester. N.Y. 14650
Echolab 149
{75 Bedford Rd.. Burlington. Mass. 01803
Editron 1333
Elcon Associates 169
1450 O'Connor Dr., Toronto M4B 2T8
ESE 1347
{42 Sierra St., El Segundo, Calif. 90245
Ethereum Scientific 1369
Eventide 1261
One Alsan Way, Littie Ferry. N.J. 07643
Evertz Microsystems 868
3515 Mainway. Burlington, Ont. L7M 1A9
Excalibur Industries 1272

12427 Foothill Blvd., Lake View Terrace, Ca-
lif. 91342

Fairlight Instruments 170
2945 Wesrwood Bivd., Los Angeles 90064
Faroudja Laboratories 438
946 Benicia Ave., Sunnyvale, Culif. 94086
FGV Panther 770

Rotbuchenstr. 1, Munich, West Germany
8000

For-A Corp. 1074
320 Nevadu Si.. Newion. Mass. 02160
Forecast Installations 1355
51 Chasner St.. Hempstead. N.Y. 11550
Fortel 130
2985 Gateway Dr., Norcross, Ga. 30071
Fostex Corp. 465

15431 Bluckburn Ave., Norwalk, Culif.
90650

Frezzolini Electronics 1043
7 Valley St., Huwthorne, N.J. 07506

Fries Engineering 175
12032 Vose St., N. Hollywood, Calif. 91605
Fuiji Photo 312
555 Taxier Rd., Elmsford. N.Y. 10523
Fujinon 534
672 White Plains Rd., Scarsdale. N.Y. 10583
General Electric 1139
Nela Park, Cleveland 44112

G&M Power Products 1329
943 N. Orange Dr., Los Angeles 90038
Alan Gordon Enterprises 920

1430 Cahuenga Blvd., Hollywood. Calif.
90028

Gotham Audio 1300
741 Washington St., New York 10014
Graham-Patten Systems 746
Box 1960, Grass Vulley, Calif. 95945
Grass Valley Group 628
Box 1114, Grass Valley. Calif. 95945
Great American Market 1270

826 N. Cole Ave., Hollywood. Calif. 90038

James Grunder & Associates 264
5925 Beverly, Mission, Kan. 66202

Harris Corp. 844
Box 4290. Quincy. 1. 62305
Harris Sound 544

6640 Sunset, Suite 10, Hollywood. Calif.
90028
Harrison & Harrison

Optical Engineers 1304
Harrison Systems 556
Box 22964, Nashville, Tenn. 37202
HEDCO 463
Box 1985, Grass Valley, Calif. 95945
Karl Heitz 874
34-11 62d Sr., Woodside, N.Y. 11377
Hitachi Denshi 1008

175 Crossways Park W.. Woodbury, N.Y.
11797

HM Electronics 437
9675 Business Park Ave., San Diego 92131
Hollytronics 19

630 Venice Blvd., Marina Del Rey. Calif.
90291

Hotronic 1214
1210 S. Bascom Ave., Suite 128, San Jose,
Calif. 95128

ICM Video 932
701 W. Sheridan, Oklahoma City 73126
lkegami Electronics 656
37 Brook Ave., Maywood, N.J. 07607

ILC Technology 1142
399 Java Dr., Sunnyvale, Calif. 94089
Image Video 103

705 Progress Ave., Scurborough, Ont. MiH
2X1

Innovative TV Equipment 864
6446 DeSoto Ave., Woodland Hills, Calif.
91367

Integrated Technologies 668
3716 Alliance Dr., Greensboro, N.C. 27410
Interactive Motion Control 508
8671 Havden Pl., Culver City, Calif. 90232
Intergroup Video Systems 1038
2040 NW 67th Pl., Gainesvilie, Fla. 32606
International Film and

TV Workshops m
2 Central St., Rockport, Me. 04856

J-Lab Co. 541
Box 6530, Malibu, Calif. 90264

K&H Products 537
Box 246, N. Bennington, Vi. 05257
Kinotone 1332
Kintek 171
224 Calvary St., Walthwin, Mass. 02154
Kliegl Bros. 1306
3232 48th Ave., Long island Citv, N.Y. 11101
Lake Systems Corp. 1204
55 Chupel St., Newton, Mass. 02160
Laumic Co. 607
306 E. 3%h 5t., New York 10016

Leitch Video 220

825 K. Greenbrier Cr., Chesapeake, Va.
23320

Lenco 938
300 N. Maryland 5t., Jackson, Mo. 63755
Lexicon 156, 159
60 Turner S1., Waltham, Mass. 02154
Listec Video 547
205 Oser Ave., Hauppauge. N.Y. 11787
Lowel-Light Manufacturing 513
475 Tenth Ave., New York 10018

L.T.M. Corp. 564

1160 N. Lus Palmas Ave., Hollywood, Calif.
90038

M/A Com 876
5 Omni Way, Chelmsford, Mass. 01824
Magna-Tech Electronics S03
630 Ninth Ave., New York 10036

Magni Systems 336

9500 S.W. Gemini Dr., Beaverton, Ore.
97005

Martin Audio Video Corp, 153
423 W. 55th St., New York 10019
Matthews Studio Equipment 1064
2405 Empire Ave., Burbank, Calif. 91504
Merlin Engineering Works 400
2440 Embarcadero Way. Palo Alto, Calif.
94303

Micron Audio 17
210 Westlake Dr., Valhalla. N.Y. 10595
Microtime 144

1280 Blue Hills Ave., Bloomfield, Conn.
06002

Midwest Communications 110
One Sperti Dr., Edgewood, Ky. 41017

L. Matthew Miller Associates 512
48 W. 2ist St., New York 10010

Miller Fluid Heads 867
2819 W. Olive Ave., Burbank, Calif. 91505
Mini-Spectra 1330

Mitsubishi Pro Audio Group 244
225 Parkside Dr., San Fernando, Callif.
91340
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Modulation Sciences 1208
115 Mvile Ave.. Brookivn, N.Y. 1120/

Mole-Richardson 348
937 N. Svcamore Ave.. Holtwood, Culif.
90038

Motorola C&E 1241
85 Harristown Rd., Glen Rock, N.J. 07425
Multi-Track Magnetics 1301

3 Industrial Ave.. Upper Saddle River, N.J.
07458

Mycro-Tek 127
9229 E. 37th §1., N., Wichita. Kan. 67226
Nagra Magnetic Recorders 1032
19 W. 44th §1., New York 10036

NEC America 914
1255 Michael Dr., Wood Dale. Ill. 6019/
L.E. Nelson 1220
3451 Ukiah Cr.. Las Vegus 89118
Neumade Products 1262
720 White Plains Rd., Scarsdale, N.Y. 10583
Rupert Neve 172

Berkshire Industrial Park, Bethel, Conn.
068071

New England Digital 1210
Box 546, White River Junction. Vi. 0500/
North American Philips Lighting 1028
Bank S1., Hightstown, N.J. (08520

Nova Systems 1164
20 Tower Ln., Avon, Conn. 06001
Nurad 1278

2165 Druid Park Dr., Baltimore 21211

O’Connor Engineering Labs 1156
100 Kalmus Dr.. Costa Mesa. Calif. 92626
Odetics 1166
1515 S. Manchesier Ave., Anaheim, Calif.
92802

Optical Disc Corp. 942
17517 H Fabrica Way, Cerritos. Calif. 90701
Osram Corp. 1333
Jeanne Dr., Newburgh, N.Y. [2550

Otari Corp. 568
2 Davis Di.. Belmont. Calif. 94002
Oxberry Corp. 940
{80 Braad Si., Carlsiadi, N.J. 07072
Paco Electronics 480

714 W. Olvmpic Bhvd.. Suite 706. Los Ange-
les 90015

PAG America 1256
1270 Hendersonville Rd., Asheville, N.C,
28813

Paltex 264
2752 Walnui Ave.. Tustin, Calif. 92680
Panasonic 500, 506
One Panasonic Way, Secaucus, N.J. 07094
Peerless Sales 131
1950 Hawthorne Ave., Meirose Park, !I.
60160

Perrott Engineering Labs 328
7201 Lee Hwy., Falls Church, Va. 22046
Peterson Enterprises 580
1840 Pickwick Ave.. Glenview, [ll, 60025
Philips/Bosch 1000
900 Corporaie Dr., Maiwah, N.J. 07430

A PRAIRIEFOME
COMPANION

With Garrison Keillor

Public radio’s most popular program is
now available to commercial stations
in markets where it is not heard on

public radio.

"A Prairie Home Companion” is broadcast live
Saturdays at 6:00 p.m. EST

For clearance information, contact: Dan Schmidt
Minnesota Public Radio, 45 East Eighth Street, St. Paul, MN 55101
612-221-1517

Pinnacle Systems 1237
796 Ponderosa Ave.. Sunnvvale, Calif. 94086
Pinzone Communications 440

14850 Cross Creek Rd., Newbury, Ohio
44065

Plastic Reel Corp. 147
Brishin Ave., Lvndiurst, N.J. 0707}
Polaroid 1314
Box 5011, Clifton. N.J. 07015

Pro Battery 880
3941 Ouakclifl Industrial Ci., Atdanta 30340
Q-Tv 115
104 E. 25th 8t.. New York 10010

Quanta Corp. 967
2440 8. Progress Di.. Salt Lake Ciry 84119
Quantei 676

655 Washington Blvd., Suite 602. Stamford,
Conn. 06901

Rank Cintel 828
520 Stokes Rd., Medford, N.J. 08055

Rank Precision Industries 1240
260 N. Route 303. Wesi Nvack. N.Y. 0994
Recortec 1302
475 Ellis Si., Mountain View, Calif. 94043
Research Technology 216
4700 Chase Ave., Lincolinwood. [, 60646
R.F. Technology 1307

145 Woodward Ave.. §. Norwalk., Conn.
06854
Riviera Broadcast Leasing 1264
7400 Center Ave.. Huniingion Beach. Calif.
92647

RJO Productions 1318
Rohde & Schwarz 344
5 Delasware Dr., Lake Success. N.Y. 11042
Rosco Laboratories 975
36 Bush Ave.. Port Chester. N.Y. 10573
Ross Video 1345
500 Jofn St., Iroquois, Oni. KOE 1KO
RTS Systems 928
HOOW. Chest Si., Burbank. Calif. 91506
Sachtler Corp. 946
400 Oser Ave., Hauppauge. N.Y. 11788
Schneider Corp. 443

400 Crosswuys Park Dr.. Woodbury. N.Y.
H797

Schwem Technclogy 1037
3305 Vincent Rd.. Pleasanr Hill, Calif.
94523

Scientific Atlanta 402
120 Middlefield Rd.. Scarborough. Ont. Mi§
4M6

SciTech 1308
Sennheiser 840
48 W 38:th S1., New York 10018

Sescom 161
2100 Ward Dr., Henderson. Nev 89014
Sharp Electronics 740
Sharp Pl., Mahwah, N.J.07430

Shure Brothers 176
222 Hartrev Ave., Evansion. [il. 60202
Sigma Electronics 609

1184 Enrerprise Rd.. East Petershurg. Pa.
17520

Skotel Corp. 428
1445 Provencher, Brossard., Quebec JAW [Z3
Warren R. Smith Inc. 773

Box C, Ocean Gate, N.J. 08740
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Solid State Logic 320
Begbroke, Oxford OX5 1RU Englund
Sondor AG 1276

Gewerbezeninun,  Zollikon,  Switzerland
K702

Sony Breoadcast Products 616
{600 Queen Anne Rd.. Teaneck, N J. 07666
Sound ldeas 1244
86 McGill St.. Toronto, Oni. M5B 1H2?
Sound Technology 21
1400 Dell Ave.. Camphell. Calif. 95008
Soundmaster International 1162, 1156
306 Rexdale Bhd., Rexdale. One. MOW [R6
Steadi-Film Corp. 163
707 18th Ave.. S.. Nashvilie 37203
Steenbeck 1128
9554 Vussar Ave.. Chatsworih, Calif. 91311
Strand Lighting 1046
18111 S. Sunta Fe Ave., Runcho Dontingue:.
“alif. 90221

Studio Consultants 1367
Super8 Sound 973
95 Harvev S1., Cambridge. Mass. 02140
Sylvania Lighting 637
100 Endicott St.. Danvers, Mass. 01923
TASCAM/TEAC Corp. 306

7733 Telegraph Rd.. Montebello, Calif.
90640

Tekskil Industries 1202
108-15290 103A Ave.. Swrrey, B.C. VIR 7A2
Tektronix 1014

Box 500. D.S. 58-699. Beaverton. Ore.
97077

Telemetrics 1174
7 Valiey St., Hawthorne, N.J. 07506
Telescript 344

445 Livingston St.. Norwood, N.J. 07648

TV Equipment Associates 112,114
Box 393, S. Salem, N.Y. 10590

Telex Communications 143
9600 Aldrich Ave., S, Minneapolis 55420
Tentel 969
1506 Dell Ave., Campbell. Calif. 95008
TFT Inc. 101

3090 Oukinead Village Dr., Santa Clara, Ca-
fif. 95051

Thomson-CSF Broadcast 256
37 Brownhoase Rd., Staniford, Conn. 06902
M 466

3M Center, Bldg. 225-35. St. Paul. Minn.
55144

Titfen Manufacturing 1319
90 Oser Ave., Huuppauge. N.Y. 11788
TimeLine 939

270 Lafuverte St.. New York 10012

Total Spectrum Manufacturing 574
20 Virginia Ave., Tallman, N.Y. 10994

Triconcept 739
2670 Sabowrin, St. Laurent. Quebec H4S
M2

Trompeter Electronics 1273
31186 La Bava Dr., Westleke Village. Calif.
91362

Union Connector 674
Box H, Roosevelt, N.Y. 11575
United Media 1278

150 Old Adobe Way. Los Gatos. Calif. 95030

Ushio America 1331
20101 S. Vermont Ave.. Torrance. Culif.
90502

Utah Scientific 148
1685 W. 2200 S. Salt Lake Cirv. Utah 84119
Vertigo Systems 1320
Vid Video 238

39194 W. Magnolia Blvd.. Burbank. Calif.
91505

Video Services 173
2720 E. Thomas, Bldg. A, Phoenix 85016
Videomedia 476
21 Weddell Dr., Sunmyvale, Culif. 94089
Videotek 213
243 Shoemaker Rd., Portstown. Pa. 19464

Viking Cases 139
10480 Oak Sr., NE. St. Petersburg. Fla.
33702

Vinten Equipment 863
39 Cain Dr., Plainview, N.Y. 11803

VTA Technologies 332
2040 Sherman St., Hollywood. Fla. 33020
Winsted Corp. 1176
9801 Jumes Cr., Minneapolis 55431
Zaxcom 1346
Zellan Optics 414
15 W. 26th 51.. New York 10010

Zonal Magnetics 1236

7304 Valjean Ave.. Vun Nuvs. Calif. 91406

Do You Have A
1-10kw AM Station?

Are you fighting against other stations who. . .
... Get the big accounts,
.. .Have better numbers,

.. .Pay higher salaries?

Join Welcome Radio, the national network that
supplies the music, features of national interest
and most importantly. . . advertising.

Contact: Rob Branch

WELCOME RADIO
A division of WELL COMM

1220 Coast Village Rd. Suite 210 = Santa Barbara, CA 93108
(805) 969-7545

President

(805) 969-7545
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RAB strives for self-improvement

The Radio Advertising Bureau will strive for
a better response in 1987 to the trend of
agency regionalization for national spot
buys. That was just one of the sales "initia-
tives” adopted by the RAB board during its
annual meeting last week (Oct. 20-22) at the
Ritz Carlton hotel in Laguna Niguel, Calif.

The board also directed the RAB staff to
create a new sales advisory committee com-
posed of “working” station sales managers
who will guide the association in calling on
key accounts and using sales materials. The
committee, which will be composed of
about 20 sales executives from stations in
various sized markets, is expected to be
operational by Jan. 1. It will primarily con-
centrate on local and regional spot sales de-
velopment and will meet twice yearly.

In other acticns, the board directed RAB
to focus its resources on seven key advertis-
ing sources: automotive, which includes
manufacturers as well as dealer and distrib-
utor groups; fast food franchises; retail
chains; supermarket and drug stores; air-

New Class A

Continental's Type 814B 4.3 kW FM
Transmitter uses the Type 802A Exciter to
deliver a crisp. clean signal.

With an output of 4,300 watts, it has plenty
of power reserve for Class A operation on a 2-
bay antenna system. It's solid-state except for
one 4CX3500A Tetrode in the final amplifier.
A built-in harmonic filter is just one of many
outstanding operating benefits. Fora
brochure, call (214) 381-7161. Continental
Electronics, a Division of Varian Assoc., Inc.
PO Box 270879 Dallas, Texas 75227.

Transmitters { to 50 kw AM and to 60 kW FM. FM antennas.
studio & RF equipment. € 1986 Continental Electronics/6213

%M@

a DIVISION OF VARIAN

lines; computers, and movies—the last in-
corporating both national distributors and
local theater chains.

Three new officers were elected at the
annual meeting: Dick Verne, group vice pre-
sident/radio for LIN Broadcasting and an ex-
ecutive committee member, becomes fi-
nance chairman; Carl Wagner, executive
vice president of radio for Taft Broadcasting,
who was board finance chairman, is now
vice chairman, and James Arcara, president
of Capital Cities/ABC Radio, who was vice
chairman, is chairman. The appecintments
are effective Jan. 1 and will run for two
years. Arcara replaces Dick Harris, presi-
dent of Group W Radio, who will remain on
the executive committee. Harris was not in
attendance at last week's meeting. (Wes-
tinghouse is believed to be in the final
stages of negotiations with General Electric,
new cwner of NBC, over a plan to merge
Group W's 13 radio stations with NBC's
eight radio properties and three radio net-
works ["Top of the Week,” Oct. 20.])

Still another

Another satellite-delivered commercial ra-
dio service will soon enter the marketplace.
Designed for small- and medium-market
stations, the service, known as North Amer-
ica One, primarily features a combination of
country music and talk programing—19
hours of live personalities (5 a.m. to mid-
night, central time) and five hours of over-
night taped country programing, seven

- -, = -

days a week. (All of the country music for
North America Cne is supplied by Country
USA, La Crescent, Minn.)

The new service is being marketed by its
parent firm, Kayla Satellite Broadcasting
Network Inc. (KSBN), Richmond, Wis. North
America One is schedule tc debut on
WTMB(AM) Tomah, Wis., in November.

According to Harry Thibedeau, air per-
sonality and marketing coordinator for
North America One, the cost for subscribing
to the new service has been set at $500 per
month. The company is also offering the
downlink equipment for $1,200. The initial
goal, said Thibedeau, is to establish a net-
work of 50 stations. Thibedeau alsc said
North America One will carry the weekly
Grand Ole Opry broadcasts from Nashville
and will soon affiliate with a national net-
work for news.

At the outset, North America One's live
programing will run from six minutes past
the hour to 58 minutes past the hour. The
remaining eight minutes is given back to
the station for local programing. Each hour
will contain six minutes of commercial
breaks—two minutes will belong to North
America One and national sponsors and four
minutes will be for local spots.

North America One is transmitted over
Telstar 303, transponder 18.

Going right to the top

KanwiFM), a noncommercial educational
station licensed to the Board of Education in
Albuquerque, N.M., is hoping to air an oral
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Spanish talk. Call For Action nc., he netonal sfomation referral and actan sanice for
comsumers thal cperales as a nonpraht affiliate of radio and television stations i 24
markets, leunched its firsl Spanisndanguage servce last Wednesdzy (Oct, 22 oves
ket Los Angeles. The station will sere as a "model” for the development o a
Bilingua! network by the Mew York-besec Call For Aclicon organization, according bo a
spokeswoman for the service. Discusaing the new Cal For Action arrangament at <Tho
are (e} Cardl Kipsager, presidens, Call For Action Ing,; Irene Gomez Garo, director of 1he
Call For Aclion Sparsh-language project, and Andrian Lopez, progeam gireclon, ki,
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arguments in the United States Supreme
Court, which so far has banned radio, televi-
sion and still camera coverage. In a letter to
Chief Justice William Rehngquist, Lillian C.
Barna, superintendent of the Albuquerque
public schools, said that, due to the U.S.
Constitution's bicentennial celebration next
year, the public schools in Albugquerque will
place an "added emphasis” on the study of
the Constitution in its curriculum. “This is
an appropriate time for students and the
general public to cbserve the judicial system
in operation at its highest level under the
Constitution,” Barna said. "All that is neces-
sary in order to put our proposal into effect is
our connection [for KANw] to an audio feed of
your taping system. This can be accom-
plished in a simple, unobtrusive mannet,”
she said. As of late last week, KANw had not
yet received a response from Rehnquist.

SCA census

The martket for FM subcarriers (SCA's) of
major-market radio stations has been some-
what inactive over the past year, according
to the most recent analysis of subcarrier us-
age conducted annually by Waters Informa-
tion Services, Binghamton, N.Y.

The Waters "FM-SCA Census” examined
FM subcarrier use in the top 30 matkets
from September 1985 through September
1986. It shows that usage of FM SCA chan-
nels in those markets grew by a mete 4%—
352 to 366. The most dramatic increase was
in voice applications such as radio reading
services, ethnic programs and teligicus net-
works, which climbed from 69 to 80 subcar-
riers. Data transmission remains the leading
SCA application, but the number of subcat-
riers being used for that purpose dipped
from 97 to 92. Other results from the Waters
analysis show the number of FM outlets uti-
lizing more than one SCA nearly tripling,
from 25 to 72.

Calculating company

Arbitron Ratings has entered into an agree-
ment with Media Management Plus Inc.,
Edwardsville, Ill., to market that company's
pte- and post-buy analysis software pack-
age of radio and television Arbitron data,
called The Broadcast Negotiator, to advei-
tisets and agencies. According to an Arbi-
tron spokesman, the post-buy analysis
package is being modified to include new
features for interpreting Arbition data.

This software package represents only
one part of the overall Media Management
Plus computerized advertising system
which enables an advertiser and/cr agency
to perform a number of interrelated func-
tions for managing media ad schedules.
{Media Management Plus also utilizes Birch
data for radio and Nielsen ratings for televi-
sion.)

Programing overview

The National Association of Broadcasters is
planning to continue the “national radio pro-
graming survey,” which was started four
years ago by the National Radio Broadcast-
ers Association. The survey will cover,

September spot story

The naticnal spot radio business contin-
ued its recent climb with September ex-
penditures posting a 6.1% increase
over September 1985 (adjusted for vari-
ance in the number of standard broad-
cast biling weeks in September 1985
Versus September 1986) to
$78,513,800. That's according to Radio
Expenditure Reports, Larchmont, N.Y,
which collects financial information
each month from representation com-
panies. Unadjusted, billings for Sep-
tember registered a 15.1% drop.

among other things, local stations’ use of
news, sports, syndicated and network pro-
graming. Questionnaries are expected to be
mailed in early December. NAB said it will
publish the results next spring, making
them available to member stations at no
charge.

Birch buy

BDA/BBDQC, Atlanta, will use Birch Radio as
the primary radio ratings service for all of its
clients including Delta Airlines, Birch ex-
ecutives announced last week. The agency
will be working together with Biich in ex-
panding the ratings service's qualitative te-
ports to find “new applications” in evaluat-
ing radio buys.

Looking back

AP Network News is offering its affiliates a
new, 30-second nostalgia feature, Flash-
back. According to AP, the daily series will
provide “date-specific recollections featur-
ing sound from past events and television
shows, movies, and popular music that
made the news that day.” Flashback, which
is scheduled to debut today (Oct. 27), will be
both bulk-fed each Friday afternoon for the
following week and fed each day at 6:32
a.m. and 10:32 a.m. NYT.

Oidies offering

The Programing Consultants (formerly TM
Programing), Albuquerque, N.M., is ready-
ing a new rock cldies format for a November
debut. The tape-distributed format, which
has been dubbed “Rockin’' Oldies,” will be
consulted by radio programer Dick Bartley.
{Bartley is currently host of United Stations
Radio Networks' Solid Gold Saturday Night
and Solid Gold Scrapbook.)

Thankful Beatles

Westwood One will air a three-hour music/-
interview special over Thanksgiving week-
end (Nov. 27-30), entitled The Beatles: Twist
& Shout. The show will include interviews
with all four Beatles as well as a tape of the
Beatles' first radio interview, which was re-
corded on Oct. 27, 1962. It will be hosted by
Westwood London correspondent Roger
Scott.

Finding the solutions to your
programming problems. . .
solutions that have eluded others.
For twenty years you have
known us as TM Programming,
the leaders in innovative,
quality programming. Now we
have a new name: The
Programming Consultants. But
our philosophy remains
unchanged: To solve your
programming problems with
innovative, creative and
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service companies, The
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immediacy and responsiveness
are paramount.

We are more than just a box
of tape or a satellite feed. We
are people committed to your
success. . . A Powerful Partner.

effective ideas.

We bring strength and
diversity to the fable.
Although we are part of a
large corporation which
owns radio stations, cabie,

T
PR

Programming Consultation
Automated & Live-Assist Formats
Long-Form Radio Specials

] W T Music & Perceptual Research

] Computerized Playlisting
= - = Library Services
research and other broadcast . futerioa al Ha o llL Sal

FORMERLYTM PROGRAMMING
2000 Randolph Rd. SE - Suite 2000 Aibuquerque, New Mexico 87106 Phone (800) 843-7807 or (S05) 843-7807

Digital Programming

Broadcasting Oct 27 1986
13




TheuMedia

Senate confirms two for CPB board

But former chairman Landau’s
nomination is traded for
approval of Towery, Brenner

In the last hours of the 99th Congress on Oct.
18, the Senate confirmed two nominees to
the board of the Corporation for Public
Broadcasting and let lapse the nominations
of two other candidates. Confirmed were
former CPB vice chairman, Kenneth
Towery, who served on the board from No-
vember 1981 to March 1986, and Daniel
Brenner. former senior adviser to FCC
Chairman Mark Fowler and now a commu-
nications law professor at UCLA. Passed
over were former CPB Chairman Sonia Lan-
dau and Nancy Reagan’s former press secre-
tary, Sheila Burke Tate. Both women will
have to be renominated by President Reagan
next vear if their permanent appointments
are to be pursued.

According to a Senate source., Democrats
refused to support Towery and Brenner un-
less Landau was held back. They also had
“serious problems” with Landau’s role in
board business that occurred after her term
had ended, including the search for a new

general counsel, preparation of CFB appro-
priations testimony and attendance at the
June board meeting in St. Paul. Landau also
lacked Republican support in Congress, ac-
cording t0 one source.

Last week, Landau defended her post-
term involvement. She pointed out that the
search committee had been formed in May
1985 to find both a president and a general
counsel, and its business was only weeks
from conclusion when her term ran out. She
attended only one more meeting, she said,
and Harry O’Connor, whose term had ex-
pired at the same time, had aiso been invited
to attend. Similarly, the meeting on appro-
priations was held in April, also soon after
her term expired, Landau said, and in the
past, Congress had been approached on the
subject of appropriations by the CFB chair-
man. president and senior financial officer.
“No one was really sure what we sheuld do,”
she said. Landau said she attended the pre-
liminary meeting with the expectation that it
would be an informal one with the CPB
president and financial officer. but that when
she discovered the meeting was to be con-
ducted before an audience and several mem-
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bers questioned the appropriateness of her
attendance, she left. Finally, Landau said she
attended the June board meeting—at her
own expense—because it was a special joint
meeting with the board of American Public
Radio that she had been “instrumental” in
setting up, because CPB board meetings are
open to the public, and because she had been
nominated for another term on the board.

Landau’s and Towery’s terms expired last
March, along with those of three other board
members, leaving the CPB board with only
five of its 10 positions filled. Confirmation
hearings for Landau and Towery were held
in September (BROADCASTING. Sept. 22),
but Senate approval was held up by the De-
mocratics until President Reagan submitted
the name of a Democrat for a third open seat
on the board. Democrat Brenner was nomi-
nated at the end of September, and Republi-
can Tate followed soon afterward (“In
Brief,” Sept. 29 and Oct. 6).

There were charges of politicization of the
CPB board under Landau’s leadership. In
September 1984. Landau beat Democrat
Sharon Rockefeller, wife ot Senator Jay
Rocketeller (D-W. Va.), in an election for
the chairmanship (BROADCASTING, Sept.
24). In May 1985, the organization's presi-
dent, Edward Pfister. resigned after six
members of the board, led by Landau. voted
to cancel CPB’s involvement in a public tele-
vision trip to the Soviet Union (BROADCAST-
ING, May 20, 1985). In September 1985,
Landau was re-elected by detault after three
successive secret ballots were split 3-5 be-
tween her and former board member O'Con-
nor (BROADCASTING, Sept. 16. 1985). At
her confirmation hearing last September,
Landau denied charges that the board had
become politicized. But the September CPB
board meeting. to be held two days after that
hearing, was boycotted by three Landau sup-
porters who felt business should be conduct-
ed with more than five members present,
and so the remaining two members, not Lan-
dau supporters, also did not attend.

Landau said she felt it was “unfortunate™
that her nomination had not been pushed
through with the others. but she said she was
not surprised. Asked whether she would ac-
cept a recess appointment. she said: “I'm
just not even really thinking about any of
CPB anymore.” Rumblings over Brenner’s
FBI background check, required of all nomi-
nees, earlier had seemed to cast a shadow
over his chances for confirmation (BROAD-
CASTING, Oct. 13), bur apparently the sena-
tors were convinced in the end that Brenner
had not played a role in a pending FCC case
involving the sale of KROQ-FM Los Angeles.
Tate’s nomination was believed (o have
come (oo late in the congressional session
for her appointment to be moved through.

CPB directors had similar reactions to the
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confirmations. CPB President Martin Ru-
benstein, who has worked with a five-mem-
ber board for most of his term (he was select-
ed Jan. 31), said he was “delighted” that
Towery and Brenner had been confirmed.
Landau supporters Richard Brookhiser, a
senior editor for the National Review, and
Howard Gutin, KLRU-TV Austin, Tex., said
they hadn’t thought about who they would
support for chairman if Landau were not a
candidate. (The board was slated to elect a
new chairman and vice chairman at its Sep-
tember meeting, and will presumably do so
at its next meeting, Nov. 13 and 14.) Brook-
hiser said he hoped President Reagan would
seat Landau on the board as a recess appoin-
tee. Both members said they were happy
Towery and Brenner had been confirmed.
“I've been very uncomfortable with only
five of us—seven will be much better, al-
though I'd prefer 10,” Gutin said.
WQED(TV)'s Lloyd Kaiser, not considered a
Landau supporter, also said he was “pleased
that we will have more of a full complement
on the board.” As for whom he would sup-
port as chairman, he said: “I havent given
that any thought.”

Several factors will have bearing on the
choice of a new chairman. Rockefeller’s
term expires in March 1987, and she will not
be eligible for reappointment. The terms of
Lee Hanley and Richard Brookhiser also ex-
pir¢ in March 1987, although both could be
renominated. Brookhiser, who has served as
temporary chairman since March, has said
repeatedly he is not interested in the perma-
nent chairmanship. Towery, who served as
vice chairman from September 1984 to

March 1986, will serve until March 1991, as
will Brenner, and is a possible candidate.
Gutin’s term expires in March 1989, and al-
though his job as director of national devel-
opment of KLRU-TV was phased out at the
end of September under the reorganization
of that station and co-owned KLRN(TV) San
Antonio, Tex., that will have no bearing on
his service on the board. Kaiser’s term also
expires in March 1989, and he said he had
not given thought to vying for the chairman’s
spot.

On other issues, public broadcasting was
the focus of attention in the House as last-

minute bills were offered by Republicans
Michael Oxley, of Ohio, and Don Ritter, of
Pennsylvania. Oxley’s bill would allow
limited advertising on public television on a
voluntary basis, with a four-year sunset. Rit-
ter’s would require CPB to “perform on go-
ing, systematic content analyses of docu-
meniaries produced with funds provided by
such corporation.” (The issue of content
analysis was raised earlier by Ritter in a
“Dear Colleague” letter to House members
[BROADCASTING, July 28].) The legislation
will have to be reintroduced in when the
100th Congress convenes in January 1987.0
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KRQX(AM)-KZEW(FM) Dallas 0 Sold by A.H.
Belo Corp. to Anchor Media Ltd. for $20
million. Seller is publicly owned, Dallas-
based group of two AM’s, two FM’s and five
TV’s headed by James M. Moroney, chair-
man. It publishes Dallas Morning News and
seven community newspapers in the Dallas-
Fort Worth area. Buyer is newly formed cor-
poration headed by former Gulf Broadcast
Group president, Alan Henry. KRQX is on
570 khz full time with 5 kw. KZEw is 97.9
mhz with 100 kw and antenna 1,680 feet
above average terrain.

KLEW-TV Lewiston, 1daho, and KIMA-TV Yak-
ima and KEPR-TV Pasco, both Washington O
Sold by NWG Broadcasting Corp. to Retlaw
Enterprises Inc. for $17 million. Seller is
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owned by brothers, John and Roger Noel. It
has no other broadcast interests. Buyer is
Fresno, Calif.-based group of two TV’s
owned by Lillian B. Disney and family. Dis-
ney’s son-in-law, Ronald W. Miller, owns
KVIQ(TV) Eureka, Calif. KLEW-Tv is CBS af-
filiate on channel 3 with 13.8 kw visual,
1.38 kw aural and antenna 1,260 feet above
average terrain. KIMA-Tv is CBS affiliate on
channel 29 with 484 kw visual, 87.3 kw
aural and antenna 970 feet above average
terrain. KEPR-Tv is CBS affiliate on channel
19 with 490 kw visual, 88.3 kw aural and
antenna 1,203 feet above average terrain.

WGIV(AM)-WPEG(FM) Concord, N.C. O Sold
by Suburban Radio Group to Sky Broadcast-
ing Co. for $16 million. Seller is Belmont,
N.C.-based group of four AM’s and four
FM’s headed by William Rollins and Robert
R. Hilker, president. Buyer is owned by
Dennis Israel. It owns WGY(AM)-WGFM(FM)
Schenectady, N.Y., and has recently pur-
chased KSKY(aM) Dallas (“Changing
Hands,” Sept. 22) and WNYR(AM)- WEZO(FM)
Rochester, N.Y. (*Changing Hands,” Sept.
22). WGiv is daytimer on 1410 khz with |
kw. WPEG is on 97.9 mhz with 100 kw and
antenna 500 feet above average terrain.
Broker: B.A. Marshall & Co.

KTAB(TV) Abilene, Tex.0 Sold by Internation-
al Broadcasting Corp. to Shamrock Broad-
casting Co. for $15,750,000. Seller is
owned by Thomas K. Scallen, president. It
has no other broadcast interests. Buyer is
Burbank, Calif.-based group of four AM’s,
seven FM’s and three TV's owned by Roy E.
Disney and family. KTaB is CBS affiliate on
channel 32 with 2,051.3 kw visual, 610.7
kw aural and antenna 909.5 feet above aver-
age terrain. Broker: R.C. Crisler & Co.

KLZZ-AM-FM San Diego, Calif. 0 Sold by
Southwestern Broadcasting Inc. to Edens
Broadcasting Inc. for $14 million. Seller is
headed by Edward T. Shadek, president. It
has no other broadcast interests. Buyer is
Phoenix-based group of three AM’s and
three FM’s principally owned by Gary
Edens, chairman. KLzz is on 600 khz full
time with 5 kw. KLZZ-FM is on 106.5 mhz
with 50 kw and antenna 230 feet above aver-
age terrain. Broker: Wertheim & Co.

KTXS-TV Sweetwater, Tex. o Sold by
SWMM/Abilene Corp. to Lamco Commu-
nications Inc. for $11,740,000. Seller is
Houston-based group of three TV's owned
by Billy Goldberg and Lester Kamin. Buyer



is closely held Williamsport, Pa.-based sta-
tion group of one AM, one FM and two TV’s
headed by Andrew W. Stabler, chairman. It
is former publisher of Grit magazine. KTxXs-
TV is ABC affiliate on channel 12 with 257
kw visual, 25.7 kw aural and antenna 1,400
feet above average terrain.

WSO0Y-AM-FM Decatur, lll. and WLAP-AM-FM
Lexington, Ky. 0 Sold by WsoOy Inc. 1o
Trumper Communications Inc. for $10 mil-
lion. Seller is owned by C.R. Griggs, who
has no other broadcast interests. Buyer is
owned by Jeffrey E. Trumper, general man-
ager of WLS(AM)»-wYTZ(FM) Chicago. WsOY
is on 1340 khz full time with | kw. WSOY-FM
ison 102.9 mhz with 54 kw and antenna 450
feet above average terrain. WLAP is on 630
khz with 5 kw day and | kw night. WLAP-FM
is on 94.5 mhz with 100 kw and antenna 640
feet above average terrain.
WBOP(AM)-WTKX(FM) Pensacola, Fla., and
WTAM(AM)-WGCM(FM) Gulfport and WOKJ-
(AM)-WJMI(FM) Jackson, both Mississippi O
Sold by Tri-Cities Broadcasting Co. to Holt
Communications Inc. for $9.5 million. Sell-
er is subsidiary of E.O. Roden stations,
Jackson, Miss.-based group of five AM’,
five FM’s and one TVowned by Zane Roden
and family. Buyer is owned by Arthur Holt
and family. It also owns WASQ-AM-FM Win-
chester, Va., and wzzO(FM) Bethlehem, Pa.
Holt is media broker based in Bethlehem.
WBOP is on 1230 khz with | kw day and 250
w night. WTKX is on 101.5 mhz with 100 kw
and antenna 480 feet above average terrain.
WTaM is on 1240 khz with | kw day and 250
w night. WGCM is on 102.3 mhz with 3 kw
and antenna 317 feet above average terrain.
WOKIJ is on 1550 khz with 50 kw day and
antenna 10 kw night. WiM1 is on 99.7 mhz
with 100 kw and antenna 1,060 feet above
average terrain.

WGSM(AM) Huntington and WCTO(FM)
Smithtown, both New York © Sold by Greater
Media Inc. to Williams Spitzer Limited Part-
nership for $9 million. Seller is publicly
owned, East Brunswick, N.J.-based group
of seven AM’s and seven FM’s and publisher
of East Brunswick Sentinel-Spokesman. Itis
headed by Peter Bordes, chairman. Buyer is
owned by Bob Williams, former owner of
WHLI-AM-FM Hempstead, N.Y., and Elton
Spitzer, who operates WLIR(FM) Garden City,
N.Y. WGSM is daytimer on 740 khz with 25
kw. WCTO is on 94.3 mhz with 3 kw and
antenna 300 feet above average terrain.
Broker: Blackbwrn & Co.
WAIR(AM)-WSEZ(FM) Winston-Salem, N.C. O
Sold by Triad Broadcasting to Evergreen Ra-
dio Group Inc. for $6 million. Seller is
owned by Nick Patella. who has no other
broadcast interests. Buyer is owned by
Monte Lang, former president of Amaturo
Group. former Fort Lauderdale, Fla.-based
group owner which sold most of its stations
to Keymarket Communications. WAIR is on
1340 khz full time with | kw. WSEZ is on
93.1 mhz with 100 kw and antenna 250 feet
above average terrain. Broker: Stan Ray-
mond & Associates.

KTRO(AM) Port Hueneme and KCAQ(FM) Ox-
nard-Ventura, both California o Sold by Sun-
beam Radio Partners to Greater Pacific Radio
Exchange Inc. for $5 million. Seller is prin-
cipally owned by Edmund N. Ansin (70%),
who also owns WSUN(TV) Miami. Buyer is

owned by Harold A. Frank, who owns other
30% of stations. KTRO is on 1520 khz with
50 kw day and 1 kw night. KCAQis on 104.7
mhz with 2.85 kw and antenna 1,580 feet
above average terrain.

KTRS(FM) Casper and KTAG(FM) Cody, both
Wyoming, KIIX(AM)-KTCL{FM) Fort Collins
and KRAI-AM-FM Craig, both Colorado ©
Sold by Wyomedia Associates Inc.,
W.R.E.N. Broadcasting Co. and Northwest-
ern Colorado Broadcasting Co., respective-
ly, to U.S. Media Group for $4,840,000,
comprising $1,540,000 for KTRS(AM)-
KTAG(FM), $2.7 million for KIX(AM)-
KTCL(FM) and $600,000 for KRAI-AM-FM.
Seller is principally owned by Alf Landon,
1936 Republican presidential candidate, and
family. It also owns KEDD(AM) Dodge City
and KSCB(AM) Liberal, both Kansas. Buyer is
owned by Michael R. Kassner and Joseph
D. Tydings. It also owns WKAB-TV Mont-
gomery, Ala., and WTXL-Tv Tallahassee,
Fla. Tydings is former senator (D-Md.).
KTRS is on 95.5 mhz with 100 kw and anten-
na 1,920 feet above average terrain. KTAG is
on 97.9 mhz with 100 kw and antenna 1,901
feet above average terrain. KiX is on 600
khz with 5 kw day and 500 w night. KTCL is
on 93.3 mhz with 100 kw and antenna 1,275
feet above average terrain. KRAl is on 550
khz with 5 kw day and 500 w night. KRAI-FM
is on 93.7 mhz with 100 kw and antenna 980
feet above average terrain.

WOMP-AM-FM Bellaire, Ohio o Sold by First
Valley Broadcasting Inc. to Justice Broad-
casting for $4.5 million. Seller is owned by
Robert Dodenhoff and Daniel Wachs. It also

owns WKLX(FM) Rochester, N.Y. Buyer is
owned by Lawrence K. Justice who owns
WCIB(FM) Falmouth, Mass., and WQEZ(FM)
Fort Myers, Fla., and recently purchased
WMYF(AM)-WERZ(FM) Exeter (Portsmouth),
N.H. (“Changing Hands,” Oct. 20). WOMP
is daytimer on 1290 khz with | kw. WOMP-
FM is on 100.5 mhz with 13.5 kw and anten-
na 520 feet above average terrain. Broker:
Richard A. Foreman Associates.

KGER(AM) Long Beach, Calif. 0 Sold by John
Brown Schools of California Inc. to Salem
Communications Corp. for $4,350,000,
comprising $3.6 million for stock and
$750,000 for real estate. Seller is owned by
John Brown University, Silpam Springs,
Ark.-based nonprofit corporation headed by
John E. Brown, president. It also owns
KUOA(AM) Siloam Springs and WJBUAM)-
WIST(FM) Port St. Joe, Fla. Buyer is Winston-
Salem, N.C.-based group of eight AM’s and
three FM’s equally owned by Stuart Epper-
son and Edward Attsinger. Epperson also
owns KCFO-AM-FM Tulsa, Okla., and wTOB-
(AM)  Winston-Salem.  Atltsinger owns
KKLA(FM) Los Angeles, KDAR(AM) Oxnard,
KGFT(FM) Carpinteria and KAvC(FM) Rosa-
mond, all California: KGNw(aM) Seattle and
KPRZ(AM) San Marcos, Tex. They are in pro-
cess of consolidating ownership of all sta-
tions under Salem Communications. KGER
is on 1390 khz full time with 5 kw.

WHJB(AM)-WOKU(FM) Greensburg, Pa.o
Sold by WHIB Radio Inc. to WHIB Inc. for
$1.7 million. Seller is owned by Melvin A.
Goldberg, who has no other broadcast inter-
ests. Buyer is owned by James W. Harpel
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and Norman Slemenda, who also own
WRIE(AM) Waterford, Pa. WHIB is on 620 khz
with 2.5 kw day and 500 w night. WOKU is
on 107.1 mhz with 3 kw and antenna 300
feet above average terrain.

KYEA(FM) West Monroe, La. o Sold by Mor-
gan Broadcasting Corp. to Phoenix Broad-
casting Co. for S1.3 million. Seller is owned
by Charles G. Morgan, who also owns colo-
cated KMBS(AM). Buyer is owned by Lee
King, Jackson, Miss.-based concert promot-
er with no other broadcast interests. K YEA is
on 98.3 mhz with 3 kw and antenna 300 feet
above average terrain. Broker: Blackbwrn &
Co.

WRAK(AM)}-WKSB(FM) Williamsport, Pa.s
Sold by Stainless Broadcasting Co. to Penn-
sylvania Broadcasting Associates for $1.2
million. Seller is owned by Henry J.
Guzewicz, who also owns WICZ-TV Bing-
hamton, N.Y., and KTvZ(Tv) Bend, Ore.
Buyer is owned by J. Albert Dame, who also
owns WKBO(AM) Harrisburg, Pa. WRAKis on
1400 khz full time with 1 kw, WKSB is on
102.7 mhz with 53 kw and antenna 1,270
feet above average terrain.

WHPM(AM) Port Huron, Mich. o Sold by En-
terform Inc. to Lee Hanson for $1.1 million.
Seller is owned by Eugene Ulmor, who has
no other broadcast interests. Buyer is former

Underwriting under discusslon. Whether to tighten restrictions on local underwriting of
nationally underwritten programs on noncommercial television was the major item of
interest at an executive committee meeting of the board of the Public Broadcasting
Service in Washington.

The debate was prompted by the news that a Florida public television station, wPBT(TV)
Miami, returned $16,000 to a local underwriter after the national underwriter of Managing
Our Miracles: Health Care in America, complained that a competitor was being given
equal fund-raising credit by the station. The national underwriter, Equicor, a joint venture
of Equitable Life and Hospital Corp. of America, had contributed $2.5 million to the 10-
part series, while the local underwriter, whose name was unavailable, contributed
$16,000 for spots in all 10. Early into the series, which began airing Sept. 30 on most PBS
stations, the national underwriter saw the competing spots and complained to the pro-
gram's praducers, Columbia University Seminars on Media and Society, wneT(Tv) New
York and waeD(v) Pittsburgh. Former CBS News President Fred Friendly, head of Media
and Society and host of the program, called the station to remind it of PBS guidelines
advising stations to “carefully consider whether a potential local funder or underwriter
might be confused with a national underwriter.” He said the station was “most cooperat-
ive, and when they understood the problem, they changed it.” (WeaT station personnel
initially were unaware that the local underwriter was a competing and recently established
health care organization, according to ane source.)

The members of the PBS executive committee voiced concern over such conflicts,
which they feared could lead to the withdrawal of crucial national underwriting support.
{National underwriters provide $58 million yearly, almost one-third of the value of PBS
programs.) Mike Soper, PBS's vice president of development, estimated that up to 50% of
PBS affiliates may be locally underwriting fully funded national programs, and several
board members were wary of PBS taking on the job of policing member stations. Other
members said that many stations cannot function without the money provided by local
underwriters, and cautioned that any policy decision made by PBS must be made with the
input of the stations.

PBS currently has only an advisory policy against local underwriting of nationally
underwritten programs, because the board does not have the power fo tell the stations
what they can broadcast. But the board does have the power to adopt rules governing
distribution of the National Program Service.

The executive committee made no policy decision at the meeting, voting to study the
problem and make recommendations to the full board in December. PBS Chairman Al
Stern told the board: And “I would hope that somehow out of this we could take some
specific action so the stations would know that there’s going to be some really serious
punishment for them if they don't stop doing what is hurting public television very badly.”
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your deal as if his own money were
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general manager of WQRS(FM) Detroit.
WHPM is on 1380 khz full time with 5 kw.
Broker: Barry Sherman & Associates.
WAKK(AM}-WAKH(FM) McComb, Miss.o Sold
by HWH Corp. to Fortune Media Inc. for $1
million. Seller is principally owned by Hen-
ry J. Sanders. It also owns WSUH(AM)-
WMMS(FM) Oxford, Miss. Buyer is principal-
ly owned by Ronald E. Hale and John
Bomer. Hale owns wwyN(FM) McKenzie,
Tenn. Bomer is former chief operating offi-
cer of SunGroup Inc., Nashville-based
group of two AM’s and three FM’s. WAKK is
daytimer on 1140 khz with 1 kw. WAKH is on
103.7 mhz with 100 kw and antenna 957 feet
abave average terrain.

KFJB(AM)-KMTG(FM) Marshalttown, lowa O
Sold by Marshall Electric Co. to Marshall-
town Broadcasting Inc. for $877,500. Seller
is principally owned by David U. Norris,
president. It has no other broadcast interests.
Buyer is principally owned by David L. Nel-
son, who also owns WaYY(AM)-WAXX(FM)
Eau Claire, Wis., and KIRX{AM)-KRXL(FM)
Kirksville, Mo. KF!B is on 1230 khz full
time with 1 kw. KMTG is on 101.1 mhz with
75 kw and antenna 300 feet above average
terrain. Broker: Dale Cowle/W. John
Grandy.

KLGR-AM-FM Redwood Falls, Minn. o Sold
by Redwood Broadcasting Co. to CD Broad-
casting Corp. for $701,000. Seller is owned
by Melvin E. Paradis and Vilas Van Slooten.
It has no other broadcast interests. Buyer is
owned by Christopher T. Dahl, Minneapo-
lis-based real estate investor with no other
broadcast interests. KLGR is on 1490 khz full
time with 1 kw. KLGR-FM is on 97.7 mhz
with 3 kw and antenna 300 feet above aver-
age terrain.

KCLM(AM) Redding, Calif. 0 Sold by Jeffrey
Broadcasting Corp. to Prather-Breck Broad-
casting Inc. for $570,000. Seller is princi-
pally owned by Leonard Freeman and his
wife, Nancy, who have no other broadcast
interests. Buyer is equally owned by Jeff
Prather and Robert Breck. who also own
KEWB(FM) Anderson-Redding, Calif. KCLM
is daytimer on 1330 khz with 5 kw. Broker:
William A. Exline Inc.

KEBQ{FM) Ardmore, Okla.c Sold by Waters
Broadcasting Co. to Stiles Communications
Corp. for $540,000. Seller is owned by
Claudia Waters, who has no other broadcast
interests. Buyer is owned by Jerry D. Stiles,
Dallas-based real estate investor with no oth-
er broadcast interests. KEBQ is on 92.1 mhz
with 3 kw and antenna 300 feet above aver-
age terrain. Broker: Chapman Associates.

WKBZ(AM) Muskegon and WRNF(FM) White-
hall, both Michigan o Sold by Reams Broad-
casting to KBZ Broadcasting Inc. for
$475,000, comprising $225,000 for AM and
$250,000 for FM. Seller is owned by Frazier
Reams, who recently sold wSIX-AM-FM
Nashville (“Changing Hands,” Sept. 29),
pending FCC approval. It owns WCWA(AM)-
WLOT(FM) Toledo and wwcCK-AM-FM Flint,
Mich. Buyer is owned by Frederick P. Tas-
cone, Robert D. Jewell and Daniel J. Thill,
local investors with no other broadcast inter-
ests. Tascone is former general manager of
WTRU(AM)-WQWQ(FM) Muskegon. WKBZ is
on 850 khz full time with 1 kw. WRNF is on
95.3 mhz with 2 kw and antenna 367 feet
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NAB nominees. Elections for seats on the National Association of Broadcasters radio and
television boards for two-year terms beginning next June are under way Ballols were mailed
last week for 12 seats on the radio board and six on the TV board. The ballols must be
returned by Nov. 21. {Incumbent George Hyde Jr. of wasA-AM-FM Miami funning unopposed,
was automatically reelected in the seventh district representing Florida, Puerto Rico and
Virgin Islands.)

For radio, the candidate in each district receiving a majority of the votes will be declared
the winner. If no majority is reached, a runoff election will be held. For TV, the 12 leading vote
getters in national balloting will participate in a final election in which the top six will prevail.
The final TV ballots will be mailed in December with resuits tallied in January Among the radio
candidates are eight incumbents with opposition: James Asher Jr, wJiDaam Quincy, Mass.;
Jerry Lee, weaz(Fm) Philadelphia; Bayard Walters, wHRS(AM)-WRMIFM) Winchester, Ky; Fred H.
Baker Sr, krsaamykisaEvy Fort Smith, Ark.; Paul Hedberg, Hedberg Broadcasting Group,
Blue Earth, Minn., and Gary Grossman, kakTiam) Albany, Ore. Running for radio seats are:
District 1 {Corn., Maine, NH.; R.I., vi. —Asher; Robert Fish, WHIJAMMWHUY(FM) Providence,
R.i; John J. Long Jr, wurfm Rutland, Vi.; Alan Okun, wGFP(Aam) Webster, Mass., and Richard
Osborne, wkxL-aM+M Concord, N.H.

District § (Pa.}—Lee and LeRoy Schneck, wNAE(AMKWRRN(FM) Warren, Pa.

District 5 (Ky, WVa.)—Walters; Al Martine, wwnRiam) Beckley, WVa, and Eddie Owne,
WZZF(AM}WYKH(FM) Hopkinsville, Ky,

District 7 (Ala., Ga.}—Terry Barnhardt, waGaiam) Gainsville, Ga.: Truman Conley, wwsa(am)-
wCHY(FM) Savannah, Ga.; Wiliam B. Farrar, wGTaam) Summenville, Ga.: R. Dale Gehman,
wasG(am) Almore, Ala; C.B. (Rik) Rogers, waokiamwyveefrmy Atlanta; Jerry Rogers, wsGA(aM)-
wzarFm Savannah, Ga.; D. Mitchell Self, wiav(am} Muscle Shoals, Ala.; Thom Smith, WDEN-AM-
Fm Macon, Ga.; Jack Smollon, wiropamM) Opelika, Ala., and Don Sports, woLA-AM-FM Claxton
Ga.

District 11 {Ohic)—Steve Berger, wnciFM) Columbus; Clarence Bucaro, WTIG(AM)-WBKC(FM)
Massillon; Robert Lambert, watH(am)-wxTQ(FM) Athens; C. Richard McBroom, wNoHFM) Napo-
leon; Frank Osborn, wwmHE(FM) Toledo, and Robert Pricer, wolramem Newark. District 19
(Mich.)--Ross Biederman, wicmamem Traverse Cily: John Casey, WSGW(AM}WIOG(FM)  Sagi-
naw; Robert Ditmer, woonemMy Grayling; Jon L. Fruytier, noncommercial wsruemy Southfield;
David Hicks, wknr(am)-wrrR-Fv Battle Creek, and Carl Lee. wkzoam) Kalamazoo.

District 15 (Ark., Tenn.}—Larry Duke, KFIN(FM) Jonesboro, Ark.; Baker, and Donald New-
berg, weow(amy:wskziFm) Chattancoga, Tenn.

District 17 {lll.}—Phelps and Thomas L. Davis, wsDR(AM) Sterling.

District 19 {Okla., north Texas)}—Don Chaney KIBB(am}KNUEFM) Tyler, Tex.; Steve Hicks
KaviFm) Tulsa, Okla., and Buddy Howell, KENDAM)KLLLFM Lubbock, Tex.

District 21 (Minn., N.D., 8.D.)—Hedberg and Jerry Papenfuss, Result Radio Group, Win-
ona, Minn.

District 28 (Alaska, northern California)}—Torn Busch, kNOMam) Nome, Alaska: Kenn Cun-
ningham, KaHKAMI-KHYL-FM Auburn, Calif.; Ramsey Elliott, krexeamy Roseville, Calif.: Jeft Martin,
KaRZFM Redding, Calif.,, and Phil Rather, komy(am Watsonville, Calif.

District 25 (Ore., Wash. }—Grossman and Ivan Bralker, KRpv.aMFM Sealtie.

On the television board incumbents, Margo Cobb of wisz-v Bangor, Me., and Frank Flynn
of wink-Tv Tallahassee, Fla., are seeking re-election. Other TV board candidates are Calvin
Brack, kooc-Tv Anaheim, Calif; Brian Byrnes, kpc-Tv Lake Charles, La.: Gary Chapman,
Freedom Newspapers, Providence, R.l.; Jerry P Colvin, wuxo-Tv Battle Creek, Mich.; Ralph
W. Gabbard, wkyrv Lexington, Ky, and wymrivHazard, Ky: Daniel Gold, Knight-Ridder
Broadcasting. Miami; Howard L. Green, wvaM-Tv Atlantic City; Wiliam Grigaliunas, weMu-Tv
Mount Pleasant, Mich.; James D. Johnson, Kery(vy Santa Rosa, Calif.; William Moll, KENS-TV
San Antonio, Tex.: Jerry Moriis, kLoo-Tv Laredo, Tex.; Dan O'Brien, xONG-TV Seattle; Harlan
Reams, ksas(v) Wichita, Kan.; F Jean Rodabaugh, wsrumv) Newark, Ohio; Thomas Scanlan,
WKFT(TV) Fayetteville, N.C.; Donald E. Schein, noncommercial wwmHT(TV) Schenectady, N.Y;
Ellis Shook, xoLrmv) Springfield, Mo.; Culiie Tarleton, wetvavy Charlotte, N.C., and Glenn C.
Wright, kiro-Tv Seattle.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators
For The Purchase And Sale Of
Radio And TV Stations ® CATV e Appraisers
[ ]
P.0. Box 55298 Washington, D.C. 20011
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above average terrain.

WWXL-AM-FM Manchester, Ky. O Sold by
Wilderness Road Broadcasting Co. to Wi-
derness Hills Inc. for $400,000. Seller is
owned by William A. Hensley, who has no
other broadcast interests. Buyer is owned by
Vernon R. Baldwin, who also owns
WCNW(AM)} Fairfield, Ohio. WWwXL is on
1450 khz with 1 kw day and 250 w.WwXL-
FM is on 103.1 mhz with 2.85 kw and anten-
na 185 feet above average terrain.

WCHE(AM) West Chester, Pa.0 Sold by Far-
will Communications Inc. to WCHE Inc. for
$250,000. Seller is principally owned by
Frank A. Robino, president. It has no other
broadcast interests. Buyer is owned by Hor-
ace Gross, who also owns WCTR(AM) Ches-
tertown, Md. WCHE is daytimer on 1520 khz
with 250 w,

For other proposed and approved sales see
“For the Record,” page 121.

NBC hopes less
is more

NBC News anchor Tom Brokaw joined NBC
News President Larry Grossman last week in
defending the network’s decision to cut back
its upcoming election coverage. Following
an NBC press tour breakfast in New York,
Brokaw said that NBC News would have
liked to be on the air covering the elections
from 6:30 p.m. to 2 a.m., but “it’s just not
realistic.” Given that, among other things,
there is not the “kind of interest” in start-to-
finish coverage of midterm elections as in
years past—either from the public or the sta-
tions—NBC will come on the air “episodi-
cally,” with full coverage during a “tightly
produced program” at 10-11 p.m. NYT,
Brokaw said.

There are “a whole new set of conditions”
that have to be dealt with in 1988, Brokaw
said, including the fact the elections are “es-
sentially flat out there in terms of politics at
the moment,” and that stations are offering
more of their own coverage. Brokaw said
that there was evidence, beginning in 1984,
that the stations were beginning to “peel
away"” from the networks. “Very often, if we
were on at great length, we would find that
we were talking for part of that time to our-
selves, more or less,” as local stations cut
away to carry their own election segments,
Brokaw said, adding that the network’s ex-
tended coverage ended up being “terribly
fragmented.” NBC News felt it would be
better to offer a more condensed, tighter pro-
gram at the end of the night, and that it
would “connect with the audience more than
if we went on at seven o’clock and tried to
fill up seven hours with election night re-
turns,” he said.

Grossman said that the decision to offer
two five-minute reports in the 8-9 p.m. and
9-10 p.m. hours, with the hour report fol-
lowing, was initiated by the news division.
The entertainment division was not heard
from in that sense, he said, adding that
“those kinds of editorial decisions—and
that’s what this was— are made by the news
division in the first instance,” Grossman
said.



Sold-out Atlantic
Cable Show

Annual event will feature panels
on rate deregulation, home shopping,
legal and technical issues

The fifth annual Atlantic Cable Show—re-
presenting the cable associations of Mary-
land/Delaware, New Jersey, New York and
Pennsylvania—takes place this week in At-
lantic City, Oct. 28-30. According to pre-
registration figures, about 2,500 are expect-
ed to attend. Exhibitor booths are sold out—
as of Oct. 20, 332 booth spaces had been
sold to 183 companies, 75 of them repre-
sented at the show last year, when 147 com-
panies bought 271 booths, ACS said. Also,
of the new exhibitors, about seven are home
shopping organizations.

Among the topics to be discussed at the
meeting are rate deregulation, local ad sales
and technical considerations for 550 mhz ca-
ble systems. There will also be sessions on
personnel development, building and pre-
serving a public relations image and inter-
facing with consumer electronics. The last
panel will be moderated by Randy Evans,
chief engineer for Harron Cable TV, with
Walter S. Ciciora, vice president of new
technology for American Television & Com-
munications; Bob Lee. system engineer for
Viacom Cablevision, and Tom Mock, staff
engineer for the Consumer Electronics
Group of the Electronic Industries Associ-
ation.

Also included among the scheduled panel
sessions: thrée focusing on legal and finan-
cial concerns and home shopping. The legal
panel will include Richard M. Berman of
LeBoeuf, Lamb, Leiby & MacRae; Harold
Farrow of Farrow, Schildhause & Wilson:
Thomas Rogers. senior counsel of the House
Telecommunications Subcommittee, and
Richard E. Wiley of Wiley & Rein and for-
mer FCC chairman.

The financial panel will examine the per-
spectives of multiple system owners, region-
al bankers and Wall Street analysts. Panelists
will also discuss new financing ideas. Mod-
erator of the panel will be Phillip Hogue,
Daniels & Associates, with other panelists
including Greg Ainsworth, vice president
and head of communications for Mellon
Bank; Doug Dunnan, communications and
technology group of Salomon Brothers Inc.,
and Jerry Lindauer, senior vice president,
corporate development, Prime Cable Corp.

Another new panel session will examine
the fast-growing phenomenon of home
shopping services. It will be moderated by
Stephen Ste, Marie, senior vice president of
marketing and programing for American TV
& Communications Corp. Other panelists
are Peter Barton, president of Cable Value
Network; Richard Berlin, executive vice
president of operations for America’s Shop-
ping Channel; Charles Bohart, vice presi-
dent of development for the Home Shopping
Network; Harold Etsell Jr., president of
Harte-Hanks Cable, and Joel Goldblatt,
managing general partner of Monmouth Ca-
blevision Associates.

On Wednesday (Oct. 29), a panel moder-
ated by Dantia Quirk, president and publish-
er of QV Publishing Inc.. will discuss pay
per view. Other panelists are Joel Fleming,
executive vice president and general man-
ager of Vision Cable: Hal Krisbergh. vice
president and general manager of Jerrold
Division/General Instrument; Jeffrey Reiss.
president and chief executive officer of Reiss
Media Enterprises Inc.: Scott Kurnit. execu-
tive vice president and general manager of
Showtime/Viewers Choice, and Henry
Magers, system manager of UA Columbia

Cablevision of New Jersey.

Prior to the official opening of the confer-
ence, the Community Antenna Television
Association will hold an open forum on the
Attorney General’s Commission on Pornog-
raphy Report (see story, page 104) moderat-
ed by Stephen Effros, CATA president, with
Alan Sears. the commission’s executive di-
rector; H. Craig Lewis, Pennsylvania state
senator; Robert Clasen, president of Com-
cast Cable Communications. and Francis J.
Viglietta, Pennsylvania Catholic Confer-
ence. |

For the Recoraa

As compiled by BROADCASTING, Oct. 16
through Oct. 22, and based on filings, au-
thorizations and other FCC actions.

Abbreviations:  AFC—Antenna  For  Communications.
ALJ—Administrative Law Judge. alt.—alternae. ann.—
announced. ant.—antenna, aur—aural. aux.—auxiliary.
CH—ritical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—cfective
radiated power. HAAT—height above average terrain.
khz—kilohertz.  kw—kilowatts. m—meters. MEOC—
maximum expected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientifie-
Atlanta, SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—itransmitier
powert output. U—unlimited hours. vis.—visual. w—walts.
*—noncommercial.

Ownership Changes

B KGER(AM) Long Beach. Calif. (1390 khz: 5 kw-U)~
Seeks transfer of control of John Brown Schools of Califor-
nia Inc. of Salem Communications Corp. for $4,350.000,
comprising $3.6 million for stock and S$750.000 for real
estate. Seller is owned by John Brown University. Siloam
Springs, Ark.-based nonprofit corporation headed by John
E. Brown, president. It also owns KUOA(AM) Siloam
Springs and WIBU(AM)-WIST(FM) Port S1. Joc. Fla. Buy-
er is owned Winston-Sulem. N.C.-based group of eight
AM’s and three FM's principally owned by Stuart Epperson
and Edward Attsinger. Epperson also owns KCFO-AM-FM
Tulsa. Okla.. and WTOB(AM} Winston-Salem. N.C. An-
singer owns KKLA(FM) Los Angeles, KDAR(AM) Ox-
nard. KGFT(FM) Carpinteria and KAVC(FM) Rosamond.

(
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all California; KGNW(AM) Seattle and KPRZ(AM) San
Marcos, Tex. Filed Oct. 6.

B KTRO(AM) Port Hueneme and KCAQ(FM) Oxnard,
both Calif. (AM: 1520 khz; 50 kw-D; 1| kw-N: FM: 104.7
mhz; 2.85 kw; HAAT: 1.580 ft.)—Seeks assignment of li-
cense from Sunbeam Radio Partners to Greater Pacific Radio
Exchange Inc. for $5 million. Seller is principally owned by
Edmund N. Ansin (70%). who also owns WSUN(TV) Mi-
ami. Buyer is owned by Harold A. Frank, who presenily
owns 30% of station. Filed Oct. 9.

§ WCOA(AM)-WLIQ(FM) Pensacola. Fla. (AM: 1370
khz: 5 kw-U: FM: 100.7 mhz; 100 kw; HAAT: 1,554 fi.)—
Seeks assignment of license from Summit Communications
of Florida to Norman S. Drubner for $5.5 million. Seller is
Winston-Salem, N.C.-based group of five AM's and five
FM’s headed by Richard S. Stakes, president. It owns cable
systems in North Carolina and Georgia. Buyer. based in New
London, Conn.. owns one AM and four FM’s and owns 50%
of KSLM(AM)-KXYQ(FM) Salem. Ore. Filed Oct. 10.

B WBOP(AM)-WTKX(FM) Pensacola. Fla., and WTAM
{AM)-WGCM(FM) Gulfport and WOKJ(AM)-WIMI(FM)
Jackson. both Mississippi (WBOP: 1230 khz: 1 kw-D; 250
w-N; WTKX: 101.5 mhz; 100 kw; HAAT: 480 f1.; WTAM:

FIRSTMARK
MAKESIT
HAPPEN!

=

1240 khz; | kw-D; 250 w-N; WGCM: 102.3 mhz; 3 kw;
HAAT: 317 f1.; WOKJ: 1550 khz; 50 kw-D; 10 kw-N;
WIMI: 99.7 mhz; 100 kw: HA AT: 1,060 fi.)—Seeks assign-
mecnt of license from Tri-Cities Broadcasting Co. 1o Holt
Communications Inc. for $9.5 million. Seller is subsidiary
of E.O. Roden stations. Jackson. Miss. -based group of five
AM’s, five FM's and one TV owned by Zane Roden and
family. Buyer is owned by Arthur Holt and family. It also
owns WASQ-AM-FM Winchester. Va.. and WZZO(FM)
Bethlehem, Pa. Holt is media broker based in Bethlehem.
Filed Oct. 9.

B WBRO{AM) Waynesboro. Ga. (1310 khz; 1 kw-D)}—
Seeks assignment of license from Radio Station WBRO Inc.
to Clifford Jones for $125,000. Seller is owned by Cleatus
0. Brazell, who also owns WJAT-AM-FM Sw.ainsboro and
WSNT-AM-FM Sandersville, Ga. Buyer has no other broad-
cast interests. Filed Oct. 6.

8 KLEW-TV Lewiston, Idaho. and KIMA-TV Yakima
and KEPR-TV Pasco, both Washington (KLEW-TV: ch. 3;
CBS; ERP vis. 13.8 kw; aur. 1.38 kw; HAAT: 1,260 fi.;
KIMA-TV: ch. 29; CBS; ERP vis. 484 kw; aur. 87.3 kw;
HAAT: 970 fi.; KEPR-TV: ch. 19; CBS; ERP vis. 490 kw;
aur. 88.3 kw: HAAT: 1,203 fi.)—Seeks assignment of li-
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cense from NWG Broadcasting Corp. 10 Retlaw Enterprises
Inc. for $17 miltion. Seller is owned by brothers, John and
Roger Noel. It has no other broadcast interests. Buyer is
Fresno, Calif.-based group of iwo TV’s owned by Lillian B.
Disney and family. Disney’s son-in-law, Ronald W. Miller,
owns KVIQ(TV) Eureka. Calif. Filed Oct. 20.

B WSOY-AM-FM Decatur, Ill., and WLAP-AM-FM Lex-
ington, Ky. (WSOY: 1340 khz; | kw-U: WSOY-FM: 102.9
mhz; 54 kw; HAAT: 450 fi.; WLAP: 630 khz; 5 kw-D; | kw-
N; WLAP-FM: 94.5 mhz: 100 kw; HAAT: 640 fi.)—Seeks
assignment of license from WSOY Inc. to Trumper Commu-
nications Inc¢. for $10 million. Seller is owned by C.R.
Griggs. who has no other broadcast interests. Buyer is
owned by Jeffrey E. Trumper, general manager of
WLS(AM)-WYTZ(FM) Chicago. Filed Oct. 10.

B KIFG-AM-FM lowa Falls, lowa (AM: 1510 khz; | kw-
D: FM: 95.3 mhz; 3 kw; HAAT: 237 fi.)}—Secks transfer of
control of P.B.W. Broadcasting Inc. from John P. Whitesell
to his wife, Patricia, for no consideration. Seller and buyer
have no other broadcast interests. Filed Qct. 3.

B WWXL-AM-FM Manchester. Ky. (AM: 1450 khz; |
kw-D; 250 w-N; FM: 103.1 mhz; 2.85 kw; HAAT: |85 ft.)—
Seeks assignment of license from Wilderness Road Broad-
casting Co. to Wildemness Hills Inc. for $400,000. Seller is
owned by William A. Hensley, who has no other broadcast
inierests. Buyer is owned by Vernon R. Baldwin, who also
owns WCNW(AM) Fairfield, Ohio. Filed Oct. 10.

B WKBZ{AM) Muskegon and WRNF(FM)} Whitehall,
both Michigan (AM: 850'khz; 1 kw-U; FM: 95,3 mhz; 2 kw,
HAAT: 367 fi.)—Seeks assignmemt of license from Reams
Broadcasting to KBZ Broadcasting Inc. for $475,000, com-
prising $225,000 for AM and $250,000 for FM. Seller is
owned by Frazier Reams. who recently sold WSKS(FM)
Hamilton, Ohio, and WSIX-AM-FM Nashville, pending
FCC approval. It owns WCWA(AM)-WLOT(FM) Toledo
and WWCK-AM-FM Flint, Mich. Buyer is owned by Fred-
erick P. Tascone, Robert D. Jewell and Daniel J. Mill. It has
no other broadcast interests. Filed Oct. 10.

8 KLGR-AM-FM Redwood Falls, Minn. (AM: 1450 khz;
1 kw-U; FM: 97.7 mhz; 3 kw; HAAT: 300 fi.}—Seeks trans-
fer of control of Redwood Broadcasting Co. from Melvin E.
Paradis and Vilas Van Slooten to CD Broadcasting Corp. for
$701,000. Seller has no other broadcast interests. Buyer is
owned by Christopher T. Dahl. who has no other broadcast
interests. Filed Oct. 6.

8 WAKK(AM)-WAKH(FM) McComb, Miss. (AM: 1140
khz; 1 kw-D; FM: 105.7 mhz; 100 kw; HAAT: 957 fi.)—
Secks assignment of license from HWH Corp. to Fortune
Media Inc. for $1 million. Seller is principally owned by
Henry J. Sanders. It also owns WSUH(AM)-WMMS(FM}
Oxford, Miss. Buyeris principally owned by Ronald E. Hale
and John Bomer. Hale owns WWYN(FM) McKenzie., Tenn.
Bomer is former chief opcrating officer of SunGroup Inc.,
Nashville-based group of two AM’s and three FM's. Filed
Qct. 15.

8 KCTE(AM) Southwest City, Mo. (1140 khz; 250 w-
D)—Seeks assignment of license from Gentry Broadcasting
Inc. 1o Gene Humphries for $50,000. Seller is owned by
Frank H. Geniry who also owns KGVE(FM) Grove, Okla.
Buyer has no other broadcast interests. Filed Oct. 9.

8 KEBQ(FM) Ardmore, Okla. (92.1 mhz; 3 kw; HAAT:
300 fi.)—Seeks assignment of license from Waters Broad-
casting Co, 10 Stiles Communications Corp. for $540.000.
Seller is owned by Claudia Waters, who has no other broad-
cast interests. Buyer is owned by Jerry D. Stiles, who has no
other broadcast interests. Filed Oct. 10.

8 WMYF(AM)-WERZ(FM) Exeter (Portsmouth), N.H.
(AM 1540 khz; 5 kw-D; FM: 107.1 mhz; 3 kw; HAAT: 300
ft.}—Seeks assignment of license from Porter Communica-
tions Inc. 10 Lawrence K. Justice for $5 million. Seller is
owned by Turner Winslow Porter, who also owns WWGT-
AM-FM Portland, Me. Buyer owns WCIB(FM) Falmouth,
Mass., and WQEZ(FM) Fort Myers, Fla. Filed Qct. 9.

® *WEEE(FM) Cherry Hill, N.J. (89.5 mhz; 100 kw;
HAAT: |71 ft.)—Seeks assignmem of license from Perform-
ing Ans Network of N_J. (o Broadcast Learning Center for
$175,000. Seller is headed by Norman D. Sanders, who also
owns WTYO(AM) Hammonton, N.J. Buyer is nonprofit
corporation headed by William Fenton. It has no other broad-
cast inierests. Filed Qet. 10.

® WHIB(AM)-WOKU(FM) Greensburg. Pa. (AM: 620
khz; 2.5 kw-D: 500 w-N; FM: 107.1 mhz; 3 kw; HA AT: 300
ft.)—Seeks assignment of license from WHIB Radio Inc. 10
WHIB Inc. for $1.7 million. Seller is owned by Melvin A.
Goldberg, who has no other broadcast interests. Buyer is
owned by James W. Harpel and Norman Slemenda, who also
own WRIE(AM) Waterford, Pa. Filed Oct. 20.

® WCHE(AM) West Chester, Pa. (1520 khz; 250 w-D)—



Secks assignment of lcense from Farwill Communications
Inc. to WCHE Inc. for $250.000. Selleris principally owned
by Frank A. Robino. president. It has no other broadcast
interests. Buyver is owned by Horace Gross. who also owns
WCTR(AM) Chestertonn, Md. Filed Oct. 10,

 WRAK(AM)-WKSB(FM) Williamsport, Pa. (AM:
1400 khz: | kw-U: FM: 102.7 mhz: 53 kw; HAAT. 1.270
ft.}—Secks assignment of license from Stainless Broadcast-
ing Co. to Pennsylvania Broadcasting Associates for $1.2
million. Seller i1s owned by Henry J. Guzewicz, who also
owns WICZ-TV Binghaniton. N_Y.. and KTVZ(TV) Bend.
Ore. Buyer is owned by J. Albert Dance. who also owns
WKBO(AM) Harrisburg. Pa. Filed Oct. 14.

. KWYR-AM-FM Winner, $.D. (AM: 1260 khz: 5 kw-D:
FM: 93.7 mhz: 100 kw: HAAT: 560 ft.}-Secks transfer of
control of Midwest Radio Corp. Irom Mary Clark to Steve
Clark for $487.366.50. Seller is mother of buver Neither
has other broadcast interesis. Filed Sept. 29.

8 WAXO(AM) Lewisburg. Tenn. (1220 khz: | kw-D)—
Secks assignment of license from 1220 Radio Corp. 1o Mar-
shall County Rudio Corp. for $200.000. Seller is owned by
G.W. West, who has no other broadcast interests. Buyer is
owned by Bob Sonart, sules manager of station. Filed Oct.
15.

®  KTXS-TV Swecetwater. (Abilene) Tex. (ch. 12; ABC:
ERP vis. 257 kw; aur. 25.7 kw:; HAAT: 1.400 ft.)—Seeks
assignment of license from SWMM/Abilene Corp. to Lamco
Cominunications Inc. for $11.740.000. Seller is Houston-
based group of three TV's owned by Billy Goldberg and
Lester Kamin. Buyer is closely held Williamsport. Pa. -based
station group of one AM. onc FM and two TV's headed by
Andrew W. Stabler, chairman. It is former publisher of Grit
magazine. Filed Oct. 10.

m KTAB(TV) Abilene, Tex. {(ch. 32: CBS: ERP vis.
2,051.3 kw: aur. 610.7 kw; HAAT: 909.5 ft.)—Secks as-
signment of license from Internitional Broadeasting Corp.
to Shamrock Broudcasting Co. for 515,750.000. Seller is
owned by Thomas K. Scalien. president. It has no other
broadcast interests. Buyer is Burbank, Calif. -based group of
three AM's. six FMs and five TV's owned by Roy E. Disney
and family. Filed Qct. 14.

B KLZK(FM) Farwell. Tex. (98.3 mhz; 3 kw: HAAT: 190
ft.}—Seeks assignment of license from KLZK Partnership to
Dominion Communications Inc. for $25.000. Seller is
owned by Charles Woife, Larry Millhouse and his wife.
Delarie, and Neva Kuhn. It has no other broadcast interests.
Buyer is owned by Alton L. Finicy and Robent L. Carnes.
Finicy ovms WMRB(AM) Greenville and WGCQ(AM) Pur-
ris Island. both South Carolina. Filed Oct. 2.

B KENU(AM) Enumclaw. Wash. {1330 khz: 500 w-D}—
Sceks assignment of license from Robert ). Reverman to
Starr Broadeasting Corp. for $159.000. Scller has no other
broadcust interests. Buver is owned by Gary R. Holzschuh.
who has no other broadeast interests. Filed Oct. 6.

8 KTAG(AM) Cody and KTRS{FM) Casper. both Wyo-
ming, KIIX(AM)»KTCL(FM) Fort Collins. and KRAI-AM-
FM Craig. both Colorado (KTAG: 97.9 mhz: 100 kw; HAAT.
1.901 1t.: KTRS: 95.5 mhz: 100 kw: HAAT: 1.920 ft.; KIIX:
600 khzi 5 kw-I>; 500 w-N: KTCL: 93.3 mhz: 100 kw:
HAAT: 1.275 ft.: KRAL 550 khz: 5 kw-D: 500 w-N; KRAI-
FM: 93.7 mhe; 100 kw: HAAT: 980 fi.)—Seek assignment
of license from Wyomedia Associates fnc., W.R.E.N.
Broadeasting Co. and Northwestern Colorado Broadcasting
Co.. respectively, o U.S. Media Group for $4.840.000.
comprising §1.540,000 for KTRS(AM)-KTAG(FM), §52.7
million for KIIX(AM)-KTCL(FM) and $600.000 for KRAI-
AM-FM. Seller is principally owned by Alf Landon and
family. [t also owns KEDD(AM) Dodge City and
KSCB(AM) Liberal. both Kansas. Buyer is owned by Mi-
chael R. Kassner and Joseph D. Tydings. It alse owns
WKAB-TY Montgomery. Ala.. and WTXL-TV Tallzhassee,
Fla. Tydings is former senator (I2-Md.) Filed Oct. 10.

New Stations

| “Qcala. Flo.—Cultural Ars TV Associates Ine. seeks
ch. 29: ERP vis. 3.000 hw: aur. 300 kw: HAAT: 1.959 1.
Address: 630 U S. Hwy. . Suite 403. N. Palm Beach. Fla.
33408. Principal is nonprofit corporation headed by Rence
Lansat, president. |t has no other broadcast interests. Filed
Oct. 20.

B Victoria. Tex —Victoria Broadeasting seeks ch. 31
ERP vis. 5.000 kw: aur. 500 kw: HAAT: 496.6 it. Address:
523 South Hill Ave.. Tvler. Tex. 75702, Principal is owned
by Adelita Carer. who has no other broadeast interests. Filed
Oct. 14,

Facilities Changes

Applications
AM'’s
Tenaered

B WRMG (1430 khz) Red Bay, Ala.—Seeks CP to change
power 10 3 kw. App. Oct. 14.

m KUUY (870 khz} Cheyenne. Wyo.—Secks CP to change
¢ity of lic. 10 Orchard Valley, Wyo.; change freq. to 650 khz;
change dav power 10 8.5 kw. and change night power 10 750
w, App. Oct. 14,

Accepted

m WYFX (1040 khz) Boynton Beach. Flu.—Seeks MP to
change daytime DA pattern. App. Oct. 15,

® KPEL (1420 khz) Lafayette. La.—Secks MP 1o reduee
night power to 750 w and make changes in ant. sys. App.
Oct. 15.

B KSKY (660 khz) Dallas—Secks mod. of lic. to operate
transmitter by remote conrol. App. Oct. 13,

® KPXE (1050 khz) Libenty. Tex.—Seeks CP to change TL
and make changes in ant. sys. App. Oct. 14,

FM’s
Tendered

® *KVSC (88.1 mhz) St. Cloud. Minp.—Seeks CP to
change TL; change ERP (0 6.49 kw; change HAAT 10 256.5
ft.. and make changes in ant. sys. App. Oct. 14

® KLMT (96.7 mhz) Marlin, Tex.—Secks CP to change
community of lic. to Riescl. Tex.; change TL, and make
changes in ant. sys. App. Oct. 20.

Accepted

B WWDC-FM (101.1 mhz) Washingion—-Seeks mod. of CP
1o change ERP to 35.5 kw and change HAAT to 577.28 fi.
App. Oct. 20.

8 WOCL (1059 mhz) Deland. Fla.—Sccks CP 1o install
aux. sys. App. Oct. 16.

8 WEAG (93.1 mhz) Indianapolis—Seeks CP to install aux.
sys. App. Oct. 16.

Summary of broadcasting
as of June 30, 1986

Service On Air CP's Total®
Commercial AM 4.839 170 5,009
Commercial FM 3923 418 4,341
Educational FM 1,247 173 1.420

Total Radio 10.009 761 10,770
FM translators 1.115 766 1.881
Commercial VHF TV 542 23 565
Commercial UHF TV 422 222 644
Educational VHF TV 113 3 116
Educational UHF TV 187 25 212

Total TV 1,264 273 1,537
VHF LPTV 248 74 322
UHF LPTV 160 136 296

Total LPTV 408 210 618
VHF translators 2981 145 3,126
UHF translators 1,898 293 2,29

| oamEs 250 114 364 |

Low-power auxiliary 824 o] 824
TV auxiliaries 7.430 205 7635
UHF transiator/boosters 6 o 6
Experimental TV 3 s 8
Remole pickup 12,338 53 12,391
Aural STL & intercity relay 2,836 166 3.002
" Includes off-air licenses
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® KIDS (98.3 mhz) Palmyra, Md.—Seeks mod. of lic. to
move main SL outside community of lic. App. Oct. 16.
B WYYY (94.5 mhz) Syracuse, N.Y.—Seeks CP 1o install
aux. sys. App. Oct. 16.

8 KJYO (102.7 mhz) Oklahoma City—Seeks CP to install
aux. sys. App. Oct. 17.

B KTKS (106.1 mhz) Denton. Tex.—Sceks CP 1o change
TL and change HAAT to 695.36 fi. App. Oct. 15

TV's
Accepred

B *WFWA (ch. 39) Fort Wayne, Ind.—Seeks MP 10 change
ERP to vis. 690 kw. App. Oct. 17.

8 WFAT-TV (ch. 19) Johnstown, Pa.—Seeks CP 1o change
TL and change HAAT to 1.380.88 ft. App. Oct. 7.

u WZZW (ch. 60) Roanoke, Va.—Seeks MP 1o change ERP

to vis. 2,056 kw, aur. 206 kw; change HAAT to 1,537.4 fi..
and change TL. App. Oct. 17.

Actions
AM’s

® WEIS (990 khz) Centre, Ala.—Granted app. lo increase
power 10 | kw. Action Oct. 9.

® WGAB (1550 khz) Bloomfield, Conn.—Granted app. to
operate transmitter by remote ¢control. Action Oct. 2.

® KDFT (540 khz) Ferris, Tex.—Returned app. to increase
power 1o | kw. Action Oct. 10.

FM’s

® KHLS (96.3 mhz) Blytheville, Ark.—Granted app. to
chunge ERP 10 100 kw and change HAAT to 350,96 fi.
Action Oct. 8.

® WJYO (107.7 mhz) Mount Dora. Fla.—Granted app. to
instal]l aux. sys. Action Oct. 10.

® WFUR-FM (102.9 mhz) Grand Rapids. Mich. —Granted
app. 10 change ERP to 48 kw and change HAAT to 510 fi.
Action Oct. 10.

8 *WCTS-FM (100.3 mhz) Minneapolis—Granted app. to
change ERP to 92. kw; change HAAT to 1.089.29 ft.. and
change TL. Action Oct. 5.

8 KZBC (102.3 mhz) Kearney, Neb.—Returned app. to
change TL. Action Aug. 5.

8 WDHA-FM (105.5 mhz) Dover. N.J).—Granted app. to
move SL 1o Horse Hill Road. Cedar Knolls. N.J. Action
Oct. 10.

8 KCKN (97.1 mhz) Roswell, N.M.—Dismissed app. (o
chunge HAAT 10 1.000 ft. Action Oct. 9.

8 WTOO-FM (98.3 mhz) Bellefontaine, Chio—Returned
app. to change TL; change ERP to 1.41 kw, and change
HAAT 1o 466 ft. Action Sept. 12.

8 KAFM (97.5 mhz) Durant, Okla.—Granted app. to
change TL; change ERP to 45 kw, and change HAAT to
513.8 ft. Action Oct. 15,

B KQFM-FM (99.3 mhz) Hermiston. Ore.—Dismissed app.
to change HAAT to 300 ft. Action Oct. 9.

B WCNA (98.3 mhz) Clearwater, $.C.—Granted app. to
change TL; change ERP 10 1.4 kw; change HAAT to 483.8
ft.. and make changes in ant. sys. Action Oct. 10.

» WMXQ (105.5 mhz) Moncks Comer. 5.C.—Granted
app. to change TL: change ERP to 2.04 kw, and change
HAAT 10 383.76 fi. Action Oct. 10.

TV's
® *WUCX-TV (ch. 35) Bad Axe. Mich.—Granted app. 1©
change ERP to vis. 85.9 kw. Action Oct. 9.

® *KCPT (ch. 19) Kansas City, Mo.—Granted app. 10
change ERP 10 vis. 1.137.6 kw. Action Scpt. 30.

t
[ In Contest

Review board made foliowing decision

® Green Valley. Anz. (Alden Communications Corp. and
Sungilt Corp.) TV proceeding. Scheduled oral argument for
Oct. 31 on exceptions to initial decision of ALJ John H.
Conlin granting app. of Sungilt Corp. for new TV station at
Green Valley, and denying competing app. of Alden Com-
munications Corp. Each party has 20 minutes for argument.
Alden may reserve part of its time for rebuttal. By letter. Oct.
3

ALJ Thomas B. Fitzpalnck made foliowing decision:
m Syracuse. N.Y. (Microband Corp. of America, et al) MDS



proceeding. Approved settlement agreement and dismissed

with prejudice apps. of Microband Corp. and Broadcast

Data Corp. and granted app. of Contemporary Communica-

g:;ns C")orp, for new MDS station at Syracuse. By MO&O.
t. 10,

ALJ John M. Frysiak mace foliowing decision.

® Orlando. Fla. (Marlin Broadcasting of Central Florida
Inc_. et al) TV proceeding. Granted U.S. Communications
Inc.’s motion for partial summary decision and resolved air
hazard issue in its favor. By MO&O. Oct. 8.

ALJ Eaward J Kuhimann made foliowing decislons:

B Cambridge. Mass.. and Boston (J. Christopher Robinson.
et al) AM proceeding. Approved settlement agreement be-
wween ). Christopher Robinson and Nash Communications
Corp. and dismissed Nash's app. with prejudice. By
MO&O. Ocr. 14,

B Amarillo. Tex. (Caprock Educational Broadeasting Foun-
dation and Southwest Educational Media Feundation Inc.)
Ed-FM proceeding. Approved sctilement agrecment and dis-
missed Southwest Education’s app. with prejudice; granted

Services

Caprock’s app. for new educational FM station at Amarillo.
and terminaied proceeding. By MO&O. Oct. 10.

ALJ Watter C. Milier made following decision:

® Denver (Don Tomas Moore, et al) TV pro-eeding. Ap-
proved settlement agreement and dismissed apps. of Don
Tomas Moore. Sky High Telecommunications Co.. Brassell
& Romero. and Mountain States Telecasters with prejudice;
conditionally granted amended app. of High Seas Communi-
cations Ltd. for new TV siation at Denver, and terminated
procecding. By summary decision. Oct. 9.

ALJ Richard L. Sippe! made following decision

m Bunnell. Fla. {Meredith Corp.. et al) TV proceeding.
Granted Press Broadcasting Co.’s request and dismissed its
app. with prejudice. By order. Oct. 7.

ALJ Joseph Stirmer made loliowing decisions

B Bakersfield, Calif. (Dorothy J. Ownes. etal) TV proceed-
ing. Approved settlement agreement and dismissed with
prejudice apps. of Harold L. Mullican. Lash Communica-
tions. Liberty Broadeasting Corp. and Crown City TV Inc.;
conditionally granted app. of Dorothy J. Owens tor new TV

AERONAUTICAL CONSULTANTS
TOWER LOCATION HEIGHT:STUDIES
FAA NEGOTIATIONS
JOHN CHEVALIER. JR

AVIATION SYSTEMS, INC.
28241 HIG-RIDGE RO STE 201
ROLLING HiLLs ESTATES CA 30274
(213)377-34a9

FCC ON-LINE DATABASE

dataworld’

Allocation Terrain Studies
AM & FM o TV & LPTV @ {TFS
4827 Rugoy Ave Suite 200
Bethesda. MD 20814
(301) 652-8822 1-800—368-5754

Compivts

301-731-5677

Bioadcast Facuniiy

Ceregn & 1astsnsiion

arrison

systems Lid.

313 Aanscoi Moad Suoe 411
mLaiissIe Muiylang 70788

Compiete Listing Of:‘
NUSED
CALL LETTERS

Call Letter Systems

P, C. Box 13789
Jackson. MS 39236-3789
(801) 981-3222

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Maffet. Larson & Johnson, Inc.
(703) 841-0282

Completely Current = No Maritime Calls

AVAILABLE

CALL LETTERS

WITH FULL APPLICATION KIT

RADIO INFORMATION CENTER
575 Lexington Averue  New York, NY 10022
212) 3714828

RAMTRONIX, INC.

Connector Supplier
to the Broadcast industry
Kings/ITT Cannon
67 Jefryn Blvd. E.
Deer Park, N.Y. 11729
{516) 242-4700

Stephen Raleigh
Broadcast Services

Full Service Technica;?;onsultlng
Specialists in Audic & RF Systems
Facllity Design & installetion
PO. Box 3403, Princeton, N.J, 08540
(609) 799-4357

UNUSED

CALL LETTERS
CALL

dataworld

1-800—368-5754

media communications inc.

COMPLETE ENGINEERING NEEDS
FCC Information ® Allocatons AM,
FM. LPTV & Terran Studies « Frequency Studies @
Field Engineenng ® Research @
P.0. Box 37732
Shrevepont, La 71133-7732
Call (318) 746-4332

RA DI OSTAT ©aTniess

‘Wt SURvEY TO FIND YOUAR AUDIERCE
*CREATE AN "UnDISPUTABLE™ SALES TOOL
*TRAI YOUR SALES DEPAATMENT TO USEIT

“SALES STARF. “BACH UP CONSULTIAG SERVICE FULL YEAR
AMERICAN TELESURVEY NETWORK, INC.
807 COURT ST. * MARYVILLE. TN 37801

CONTACT: Ted DelaCourt 415.982.0404
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Display your Protesswonal or Service
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cable TV sysiem Dwners ang JeCi5ion
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station at Bakersfield. and terminated proceeding. By
MO&O. Oct. 9.

® Denver (Gali Communications [nc. . etal) TV procecding.
Granted Urban Minority Broadcasting Institute Inc.’s con-
solidated motion to enlarge issucs against Amador Broad-
casting Limited and Gali Communications 10 determine
availability of propased transmitter/antenna site. By separate
order. granied Amador Broadcasting's motion for limited
summary decision and resolved enginecring issue in its fa-
vor. By MO&O's. Sept. 29 and Oa. 3,

ALJ James F Tierney made following decisions:

B Fort Bragg, Calif. (Fort Bragg Broadcasting Co. and Axell
Broadcasting) FMt proceeding. Approved sculement agree-
ment and dismissed with prejudice app. of Fort Bragg Broad-
casting: granted Axell’s app. for new FM station at Fort
Bragg. and terminated proceeding, By MO&O. Qct. 1.

& Fresno. Calif. (Contemporary Communication Corp., and
Kravetz Media Corp.) MDS proceeding. By separate orders:
granted Contemporars s petition and dismissed its app. with
prejudice: granted Kravetz's app. of new MDS facilities at
Fresno. and terminated proceeding. By order, Oct. 8. and by
MO&QO. Oct. 9.

Call Letters
|
Applications
Call Sought by
New TV
KBGE Gill Communications Inc., Bellevue, Wash.
Existing AM’s
KKOA KRNY Radio Ingstad Nebraska. Kearney,
Neb.
WNAP WGHW George H. Buck Jr, Norristown. Pa
WCRY WMSO Bott Breadcasting Co.. Collierville,
Tenn.
Existing FM
KQPR KRNY-FM Radio Ingstad Nebraska. Kearney,
Neb
Grants
Cay Assigned to
New AM's
WJVR JF Radio, Callahan, Fla
KQSR Basin Broadcasters inc.. Williston. N.D.
New FM's
*WFDA Family Stations Inc., Argadia, Fla
WAEQ Dawn Marie Price, La Grange, Ind
“WFTF Christian Radio Fellowship, Rutiand, V1.
New TV
wJYS Javon Minerity Broadcasting Corp., Ham-
maend. Ind
Existing AM
KINC KRKY Courtney Broadcasting Co., Winfieid,
Kan.
Existing FM's
WZBQ WWWB-FM SIS Sound Inc.. Jasper. Ala.
WRXK WLEQ Beasley Broadcasting of Western
Fiorida Inc.. Bonita Springs. Fla.
WWMX WMKR-FM S&F Communications Corp.. Bal-
timore
WKLI WWOM Premler Broadcast Group Inc., Alba-
ny N.Y.
WJET WSEG The Jet Broadcasting Co., Erie, Pa
WGMB WMXX Ocean Communications Inc..

Georgetown, $.C



Professional Cards

A.D. RING & ASSOCIATES, PC,

CONSULTING RADIO ENCINEERS
Suite 500
1140 Ninetesnth St, N.W.
washington, D.C. 20036
(202) 223.6700
Member AFCCE

Carl T Jones
AMUMMWW
CONSWLTING  ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD , VA. 22153
(7031569 - 7704
MEMBER AFCCE

LOHNES & CULVER
Consulung Engineers
1156 151h S1. N W, Suite 606
Washington, D C 20005
(202} 296-2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.W., Suits 703

{202} 763-0111

Washington, D.C. 20003
Member AFCCE

SILLIMAN AND SILLIMAN
8701. Georgia Ave. =805
Silver Spring. MD 20910

ROBERT M. SILLIMAN. P.E.

(3011 589.8288
THOMAS B. SILLIMAN. P.E.
(812) 853.9754
Member AFCCE

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers

1925 North Lyhn Street
Arlington, VA 22209
{703) 841-0500
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

& 301 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68, International Airport
San Francisco, California, 94128
(415) 342-5200
Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
B816-444-7010
Kansas City, Missouri 64114

Membss AFCCE

JULES COHEN
& ASSOCIATES, PC.

Suite 400
1730 M St. N.W.,
Washington OC 20036
(2021 €59-3707
Member AFCCE

CARL E, SMITH
CONSULTING ENGINEERS

AM-FM-TV Engingering Consuttants
Compiete Tower and Rigging Servces

"Sereing the Broadeast tidasiey
Jor aver 3 Fears”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Applicaligns ang Freld Engineenng
Computenzed Frequency Surveys

3137 W. Kentucky Ave.—80219
(303) 837-1800

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,

& Associates, Inc.
Broadcast Fngmeering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
[} ing Te icati Engi 5

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, NW,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW HANNEL, PE
PO Box 9001 Peoria. IL 61614
(309} €91-4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
MATTHEW ). VLISSIDES. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Eximing Towers
Siudies. Analysis. Design Modifications.
Inspectinns. Erection. Etc.
6867 Elm St.. McLean. VA 22101 17003) 436-9765)
Mentber AFCCE

C. P. CROSSNO & ASSOCIATES

Consulting Engineers

P.0O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Blocomfield Hills, M1 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consultng Eagunrers
AV FV Ty LPTY CATy
POST OFFICT BOs 700

FOLSOM. CALIFORNIA 95630
(916} 933-5000

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301-983.0054
Member AFCCE

J. S. SHERMAN & ASSOC., INC.

APPLICATIONS,
CONSULTING &
FIELD SERVICES

2048 CROSS KEYS RD
BERLIN, NEW JERSEY
(609) 767-7070 08009

CLARFNCE W BEVERAGE
CoMMUNICATIONS TECHNOLOGIES. INC
BROADCAST ENGINEFRING CONSUL TANTS
SUITE 0% 123 CREEx ROAD
MOUNT HOLLY NJ  OROSO

09 722 00O

LAWRENCE L. MORTON
ASSOCIATES

2757 SUPEROD LANE

LAE ST CALTOIA 92630

Wa

LAWRENCE L. MORTON, E£.E.

AM » FM = TV
APPLICATIONS + FIELD ENGINEERING
ANTENNA BROADBANDING FOR AM STEREQ

(714) 859-6015

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS
J.S. Selimeyer, PE.. 5.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING
PO. Box 841 Mckinney, TX 75069

214.542.2056 214-548-B244

member AFCCE

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812.535-3831

D.B. COMMUNICATIONS, INC.

BroadcastRCCreellular/satellite
Telecommunications Consultants
4401 East Wesl Highway, Suite 404
Bethesda, Maryland 20814
{Located in Washington, D C Area)
(301) 654-0777
contact Darrell E Bauguess

fTeletach Inc.
BROAOCAST CONSULTANTS AND ENGINEERS

# ECC Appicg* ors ara Fung Engmeenng
& Frequercy Seargnes arg Cosré nalon
= Tower Erector arc Manterarce

# Fac biy Desigr ana Consitucton

Conact
KENNET 23400 \bch Ave
(3'3I§6:6‘:1;0{HN Dearborn i 28122

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & Intemational
Member AFCCE

B701 Geargia Ave.
Suite 410 Silver Spring, MD
(301} 587-8800 20910

EVANS ASSOCIATES

AM-FU-TV-CATVATES-Smeilte
216 N. Green Bay Rd,
THIENSVILLE, WISCONSIN 53092
Phone (414) 2426000
Member AFCCE

DON'T BE A STRANGER

To Broadcasting's 191 781" Readers
Display your Professional or Service
Carg nete 1 will be seen Dy siaton and
caple TV sysiem Oowners angd decision
make's

"1982 Readership Suivey showing 52
readers per copy

EDM & ASSOCIATES. INC.

B/cast-AM-FM TY-LPTY.|TFS Translalor
Frequency Searches & Rule Makings
C/Carner-Cellulat, Satelutes
MMDS. P/P Miciowave
1234 Mass. Ave., N.W., Suile 1006
Washington, D.C. 20005 Phone (202) 639-8880

Member AFCCE

. S P

Applications and Rulemakings
11213 Split Rail Lane
Fairfax Station, VA 22039
(703) 764-0513
Member AFCCE

— Ban Zuelscorf, P.E.
Sick 3all, RP.E.
Steve Paugh

|
.y

i

Design & Inszallation of
8roadeast TV Studio and Transmstier,
Sateilite, Micronsue, Fiber Optic & CATV

FCC Applications & ENginecring

62:3 Mdator Sonngs Dr  Ahogieion, W sconsm 53562
608 831-4638

LECHMAN & JOHNSON

Telecommunications Consultants

Appunestions - Field Enginesrng

2033 M Street NW Sune 702
Washington DC 20036

{202} 775-0057




Classified Advertising

See last page of Classified Section for rates,
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General manager: Midwest AM/FM combo near two
larger cities: creative, sélf-starter will realize exciting
potential from formerly profitable station. Sales back-
ground a must. Resume, Box K-123.

Sales manager for market-leading AM-FM in Midwest.
Stable 7-person staff. Excellent facilities. $7 million
market. If you are a positive motivator who understands
the importance of people, send resume and salary his-
tory to: Box K41. EQE, M/F

General manager. Small group seeks person ready to
move up. Three years sales and programing exper-
ience required. 612-222-5555.

Manager/ sales manager:fulltime AM-FM. Only sta-
tions in rich agricultural county. Michigan. Owner retir-
ing. Earn equity. Resume Box K-97.

Established AM/FM combo waiting for selling GM in
Midwest. Good ratings. Group possibilities, salary in-
centives and possible stock options. Send resume to
Box K-95.

General manager: expanding new owners need
strong. agagressive, people-oriented leader. Sales
background. Solid experience and proven record. Or-
ganize, train, motivate, direct station; responsible for
bottom line, Salary and percent profits. Class C, best
AC in market. Beautiful Mid-Southwest area: 200.000.
Box K-109.

General manager: for medium-size Ohio market
sought by purchaser of Class B FM and AM combo.
Administrative experience and strong sales, program-
ing and community involvement skills essential -- ex-
cellent salary, bonus and stock option. Send resume,
references, salary requirement and cover letter with
briet description of your strengths on a confidential
basis to: Treasure Radio, 300 National City Bank Build-
ing, Cleveland, OH 44114.]

General sales managers. Growing Midwest radio
group is looking for talented general sales managers to
grow with us. The persons we are looking for have had
local experience selling direct and through agencies.
Your skills in hiring, training and motivating will be key
factors in our judgement or you. Send resume and your
thoughts on those points and, if you look like our type of
sales manager, we'll arrange to meet. Only highly moti-
vated, experienced sales managers with a desire to
grow with a growing group need apply Box K-122.

Manager/sales manager for North Carolina estab-
lished operation. Must have small market experience...
know rules and regulations and follow them. EOE. Re-
sume. Box K-104.

President, National Federation of Community Broad-
casters, Washington, D.C. Serves as the chief execu-
tive officer, providing leadership and direction. Must be
familiar with public radio policy issues, experience in
long range planning, experience in managing a bud-
getin excess of $250,000. demonstrated experience in
raising funds, ability to address and promote the con-
cerns of minorities and women in all aspects of organi-
zational activities, and experience in supervising pro-
fessional level staff. Send letter and resume to
President Job Search, NFCB, 1314 14th Street, NW,
Washington, DC 20005. AA/EQE.

HELP WANTED SALES

Callfornla. Top 75. Easy listening station is seeking a
professional salesperson with experience in direct and
agency sales. Salary plus commission, established ac-
counts. and benefits. Contact Steve Katomski, KGFM,
Box 260, Bakersfield. CA 93302 805—842-5436.

WQRC, Cape Cod's leading radio station, is currently
interviewing for an opening in its sales staff. The individ-
ual appointed can realize excellent earnings and pro-
fessional advancement in one of New Engiand’s fastest
growing and most competitive markets. Write: Stephen
M. Colella, Sales Manager, WQRC, 737 West Main
Street, Hyannis, MA 02601.

Sales:Knoxville, Tennessee. Great place to work and
live. WKGN/the only urban contemporary in the market
is climbing and needs an experienced salesperson.
Call Fred Jacob 615—521-6220. EOE.

Energetic, take charge sales manager or station
manager for Carolina resort area. Assume account list
supervise and motivate sales staff. Good pay and fu-
ture for worker. Resume to Box K-71. EQE.

Experlenced/aggressive sales manager to build de-
pariment for new 100 KW Florida FM. $35,000 first year
for right person. Send resume to P.O. Box 1168, Rad-
ford, VA 24141,

Radlo sales dynamics seeks salespeople to earn ex-
tra money representing company’s "52 Ways to Close
More Radio Sales” cassette album and services. Call
Richard Kaufman 718—225-1515.

Newcity Communications, formerly Katz Broadcast-
ing, is looking for an account executive who makes
things happen. Is the customer number one with you?
Are you able to set priorities and develop slrategies for
your activities? If so, radio station K95FM can offer you
an exciting opportunity. We are a rapidly growing Tulsa,
Oklahoma radio station, offering the newest and most
comprehensive sales training and technology. We offer
unlimited income potential, an innovative environment
focused on excellence, incentives and recognition
based upon your individual success. and a chance to
join a company with a record of success and a sense of
purpose. If you feel you have the talent. Act now! Call
Laura Burkland at 800—228-2271. Newcity Commun-
cations is an equal opportunity employer.

One of the country’s fastest growing areas is Flor-
ida's treasure coast. WAVW-105FM needs two exper-
ienced salespersons to live and work in this exciting
area. No beginners, Experienced. strong closers only.
Great lists, immediate openings, at the only Country
FM serving this market. Resumes to Dan Dermody,
Sales Manager, WAYW-FM, Box 489, Vero Beach, FL
32961.

Saies manager: Class C. promotion oriented strong
CHR leader. Needs aggressive, strong, experienced
people-oriented leader to organize, train. motivale
sales staff to match. Further advancement possible.
Salary and incentives. Box 876, Ft. Smith, AR 72902.

Want money now! Call Robert, 904—787-1410. Medi-
um market. It's Christmas time.

Excelient opportunity for an experienced, small mar-
ket, radio sales professional. Our top sales person is
moving up in company group, opening this position.
Must have impressive track record. Don't apply unless
you're a dedicated sales pro, willing to give 150% ef-
font, accept direction, continue your sales training and
want to grow. Straight commission earns well into five
figures and more potential to go. Mid Wisconsin is
great for tamilies and outdoors oriented people. Call
Jack Gennaro or Dennis Gibson, 715—424-1300.
Send resume and other information. WFHR/WWRW,
PO. Box 2222, Wisconsin Rapids, W 54494, An equal
opporunity employer.

HELP WANTED ANNOUNCERS

Afternoon personality/copywriter for Christian sta-
tion in Jacksonville. 1/2 music (MOR), 1/2 talk. Two
years minimum radic experience. Call Donna
Mangham at 904—264-4523 or write WJAX Radio, P.O.
Box 486, Orange Park, FL 32073. EOE. M/F

Radlo commentator, English/Russian: Announce ra-
dio program from English into Russian to audience. Do
simultaneous translations of English into Russian news
casts, with 2 comment each day; perform talk show &
make simultaneous translations of prime time entertain-
ment of TV networks & perform other duties. Must have
2 yrs, exp., B.A. in English, be fluent in Russian &
English & be able to do simultanecus translation of
English 10 Russian broadcasts. Daily hrs., 8 am.- 12
p.m. & 4 p.m. - 8 p.m. Sal: $12.00/hr. Job sitefintrv. in
LA, CA. Send this ad & your resume 10 Job #FHC1909
PO. Box 9560, Sacramento, CA 95823-0560, no later
than 11/11/86.

Virginla’s Shenandoah Valley is a great place to live
and work. WLCC-FM/WRAA-AM needs an all around
broadcaster capable of great air work and production
and an interest in sales. PBP experience very helptul.
T&R to PO. Box 387, Lurey, VA 22835. EQE.

HELP WANTED TECHNICAL

Broadcast engineer. The Department of Speech Com-
munication and Theatre in a small, church related, lib-
eral ans college is seeking a broadcast engineer 1o
maintain equipment and insuré smooth operation of a
1.3kw FM campus radio station and a cable access
television studio. Must show evidence of technical ex-
perise and lraining. Work experience is essential.
Some teaching possible, Year round responsibility with
one month vacation. Preferred starting date March 1,
1987 (negotiable). Salary competitive. Send letter, vita,
and three recent references to Jerry Martin, Chair,
Speech Communication and Theatre, Muskingum Col-
lege. New Concord, OH 43762. Deadline January 15,
1987,

Chief engineer/radio production/news announcer.
Keep station on air and legal. Work 4-hour news an-
nouncing shift; automation operator. Pay commensur-
ate with experience. Company benefits. One hour from
L.A. in booming Antelope Valley, So. Calif.'s new aero-
space center. Send news audition lape and resume to
P. Dale Ware, KUTY Radio. 38201 6th Streel East, Palm-
dale, CA 93550.

Chlef engineer for KZBS FM Oklahoma City. $36,000
beginning salary. General radiotelephone operator li-
cense and FM experience required. Resume to Bill
Lacy. KZBS, 9400 North Broadway, Suite 99, OKC, OK
73114-7489, EOE.

International technical consulting group needs en-
gineer for AM/FM maintenance, installation work in Ha-
waii. Experience required in RF, audio, and control sys-
tems. Computer experience, SBE cenification
preferred. Possible future travel is Asia and the Pacific.
Growth opportunity for the right self-starter. Send fuil
resume with references. Box K-83.

Chief engineer needed immediately for VenicesSara-
sota, Florida market AM/FM station. Require general
license, and experience with automations, DA, studio
rewiring, remotes. Contact: Edd Monskie, VP-Engi-
neering, Hall Communications. 717-397-0333 EQE.

Chief engineer for directional Skw AM and 100kw FM.
Must have thorough knowledge and extensive exper-
ience in RF applications and in studio equipment; ex-
perience in satellite technology and telephone system
highly desirable. Responsible for overseeing all facili-
ties planning and maintenance. Send resume, includ-
ing detalils of technical knowledge and experience as
well as references, to Margaret Russ, WEBR/WNED-
FM, 23 North Street, Buffalo, NY 14202. An equal op-
portunity/ affirmative action employer.

HELP WANTED NEWS

Newsperson for established Midwest AM/FM/ North
Central lllinois, 90 miles from Chicago. Experience in
gathering, writing and interviewing required. Send
tape and resume to J. McCullough, WLPOMAJK, PO.
Box 215, LaSalie, IL 61301.

Anchor/reporter needed for top station in Tulsa. Ex-
perience preferred, must be fast. T & R to Rand La-
Vonn, KRMG, 7136 S. Yale, Tulsa, OK 74136. No calls.
EOE, women and minorities are encouraged to apply.

Host/newscaster for WHA Radio's Morning Edition.
Prepare and present issue-oriented newscast and live
interviews in precisely-timed format. Run control
board, assign local stringers. Conversational delivery
and writing style, ability to handle adversary interviews,
essential. Salary: $20,000 annual rate. For required ap-
plication, write of call: Mary Mead, WHA Radio, 821
University Avenue, Madison, W 53706. 608—263-
2170. Appiication deadline: November 24, 1986. Equal
opportunity employer.

Experienced morning news anchor wanted for top
rated news oriented AC. Send tape and resume to Ed
Huot, WTRC Box 699, Elkhart IN 46515 EQE.
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Experienced anchor/reporter for Long Island’s most
powerful station. We want a Strong communicator with
solid air sound and one-on-one writing skills. Send re-
cent aircheck and resume to Frank Brinka, News Direc-
tor. WALK FM/AM. PO. Box 230, Long Island, NY
11772. EQE.

Reporter/morning co-anchor: energetic. authorita-
tively conversational sound. 3 years experience. Wom-
en and minorities encouraged to apply. Send tape. re-
sume, and references: David Collin, WGR/WRLI, 464
Franklin Street, Buffalo, NY 14202.

WDEY - reporter/anchor, competitive salary/excellent
benefits. 1986 Vermont Station-of-the-Year, first place -
news. Rush tape/resume. No phone calls. Brian Joyce.
News Director. WDEV Radio. Box 550. Waterbury, VT
05676 EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

10 years experience. Looking for GM position in Flor-
ida or Carolina's. Currently on with GM duties. Promo-
tions, programing and sales oriented. College grad
who wants new challenge. Have done it all and can do
it all. Box K-87.

Successful sales manager Icoking for move-up to
GSM of GM. Small to medium market preferred. Cur-
renily leading #1 station and sales team in markel.
Excellent track record. one of R.A. B.'s finest! Box K-
108.

20 years experience! Canadian man 40, {former CBC
announcer) seeks a PD's job in a major market. I've
spent the past six years in Eurcpe as a reporter and
host of an unorthadox classical music show for an Eng-
lish network. I've also done TV news reporting, inter-
viewing and acting. My programing ideas are eclectic.
Phone Neil Lundy 416—690-0057. Write 181 Bingham
Ave., Toronto MAE3R2.

PD, sales, news, college play by play, movie actor and
morning drive, One price fits all! Box K-107.

GSM, CRMC qualified, wantsto GM a small  or medi-
um market AM in North Carolina or South Carolina. AM
is not dead. and | can prove it! Box K-92.

Owners attention: general manager armed with 21
years in management as a highly successful periorm-
er. Effective management skills include, increasing
sales & profits. programing, superior leadership, moti-
vaton, goal achievements. Seeking challenging oppor-
tunity. Box J-160.

On air program director. Major southeast market. Tar-
gel black adults with Gospel music and community
affairs format. Send resume to Box K-74. EOE.

Tratfic manager, northern NJ Christian station, Basic
computer knowledge required. Prior traffic experience
helpful, though not necessary. Contact Joe LaZizza,
Program Director, WWD,J Radio. P.O. Box 970, Hacken-
sack., NJ 07602. 201—343-5097.

Program director: also announcers. Our PD just ad-
vanced lo 1op 10 market; our Asst. PD has offerasPDin
twice this size market. R&R reporting station: top CHR
Class C in 200,000 market. We are good, with top repu-
tation as winner. Promotion oriented station in beautiful
mid-SW area. Green country with hunting, fishing. sail-
ing. white-water within short drives. Need creative. lal-
ented on-air leader with proven record: able to orga-
nize., train and motivate. Box K110.

Producer. American Jazz Radio Festival. WBGO. the
NY market's only full-time jazz station, seeks a produc-
er for weekly two-hour jazz performance series broad-
cast over 200 stations nationwide. Successful candi-
date will have comprehensive experience in producing
radio programs and recording/producing jazz perfor-
mances, financial and organizational skills. Knowledge
of public radio helpiul. Send resume and tape to Robert
Ottenhofi, General Manager, WBGO-FM, 54 Park
Place, Newark, NJ 07102. AAVEOE.

Hall Communications group stalion seeks exper-
ienced program director/air talent for its southeastern
Massachusetts full service AM station. We're 00king for a
lake charge leader with excellent people skills. Exper-
ience implementing research a plus. Please send tape,
resume and salary requirements lo Joanie Pleiffer, Oper-
ationsManager. WNBH. PO. Box H 3201, New Bedford,
MA 02740. Hall Communciations is an EOE.

Broadcast announcer and producer.Gather. prepare,
analyze and review material from newspapers. periodi-
cals and magazines for the daily program to be broad-
cast; pre-record certain segment for particutar pro-
grams, actual broadcasting or program; work with other
station personnel. 2-yrs experience. Must speak Manda-
rin Chinese. Salary $1,200 per month. The job site Alham-
bra, CA. Send this ad and your resume (o job # FHC
1910. PO. Box 9560, Sacramento, CA 95823-0560. No
later than 11/11/86.

SITUATIONS WANTED MANAGEMENT

I can solve your sales management problems... 20
years successful experience building stations. 905 Ri-
vercrest, Allen, TX 75002.

General manager looking for underdeveloped or new
AM/FM or FM in atop 100 market. Sales and program-
ing oriented. Box K-53.

GM or GSM. Strong sales, professional, creative. 27
years experience. Presently employed. All markets
considered. Box J-144.

GM or GSM ambitious middle market GSM looking for
new opportunity in West or Midwest. Desire a position
wilh aggressive group who want the best and won't
settle for less. Box K-79.

Responsible and experienced OM/AT/MD now avail-
able for any market in same capacity. Excellent promo-
tions. sales record, programing and air work Looking
for growth opportunity. This is the person who will make
the difference. Call 307—362-9022.

SITUATIONS WANTED SALES

Unparalled experience and ability Washington or Bal-
timore. only. 703—323-7812.

SITUATIONS WANTED ANNOCUNCERS

Easy listening or soft rock. Excellent voice and com-
mercial delivery, experienced. West coast. Dan Louis
818—580-2625.

Resident crazy for morning drive team. Original ¢har-
acter voices, hilarious song parodies and strong com-
edy writing. Solid team player. Steve Bryant 609—784-
1678.

"Personality” announcer with polished act. Need sla-
tion that loves good humor. Have Sennheiser. will trav-
el. 219—833-4340. Ask for Ken.

Eight year pro ready for major move. Strong produc-
tion, MD experience. Call Eric M-Th evenings. 316—
665-8066.

Randy Kollins desires midday or afternoons with top
50 A/C, Country or Talk. Prefer West/Southwest 602—
947-6972.

SITUATIONS WANTED NEWS

Newsman looking to work for management with
hands-off attitude. Experienced, dedicated. aggres-
sive, professional. Prefer Midwest. 309—833-3129.

Star sporiscaster. Sophisticated. exciting PBP and
solid anchoring skills too big for small markets. Chal-
lenge me. Bob 201—546-5546.

Looking to break into radio news. Money no object,
relocation no problem, hard worker, can do sports. Call
for tape, "including street work”, resume. writing sam-
ples. references. Robert Brown, work number 212—
867-7020.

Veteran on sports talent with 10 years experience in
Boston market, play-by-play, sports talk. drive time
reports. television anchor regional cable net. winner of
3 awards, seeks new opportunily top 20 market. Play-
by-play basketball is a priority, but will certainly listen to
your situation. If you need a pro. call 617—523-68562.

SITUATIONS WANTED PROGRAMING,
PRODUCTION & OTHERS

Small, medium market stations. Sound like major.
30 year professional broadcast veteran, retired, but
staying in touch, will voice your station |D%s. promos.
images. station breaks and commercial spots. 81 per
second. 702-735-4382.

General manager. Operating radio stations is my busi-
ness. 20 years experience. Slrong on promotions,
sales training, news, communily involvement, & bottom
line. We just sold our station | was Co-owner and gener-
al manager of and | am looking for a new challenge.
Northwest or Mountain states preferred. Call Jim 1-
206—256-1919.

Seeking position with radio or television. Have 2 years
experience with production. marketing and promo-
tions. Willing 1o relocate. Call 614--475-6939.

Stable FM's: sensible PD/mornings wants to lead your
staff and be involved in every event in your community,
Sunbelt. Monica 715—878-4170.

Experienced programing, production, promotions
and administrative professional. Salary plus percent-
age of revenues considered, 214-539-0877.

MISCELLANEOUS

RADIOBCOK. Affordable, accurate, usable audience
surveys for small and medium markets. Full demogra-
phics and dayparts. Call 406—752-7857.

TELEVISION

HELP WANTED MANAGEMENT

Local sales manager: Harrisburg-Lancaster-Leba-
non-York #44 market. WPMT-TVonly indy in the market.
Candidate should have local sales and management
experience. Muslt have leadership an management
skills. Greatl opportunily at a great station. Send re-
sumes 10: Mike Conway, WPMT-TV, 2005 S. Queen St.,
York, PA 17403. EOE.

General manager: Southeast network affiliate is in
need of person with budgeting and operational skills.
Ready to advance. Apply Box K-68.

Chief engineer: Excellent opportunity for hands-on
chief. New RCA full power UHF Iransmitter and state of
the art studio and preduction facilities. Growing inde-
pendent with aggressive production schedule. Send
resume and salary requirements to Dave Miller, Gener-
al Manager. WRGT-TV, 45 Broadcast Plaza, Dayton. OH
45408. EOE.

National sales manager. Self-motivator with a proven
track record in television sales management skills.
Pricing, inventory control, and tracking system under-
standing a must. Applicant will supervise national
sales rep. firm and will broaden our stalion’s image in
the national marketplace. Send resume to Eric S. Land.,
WISH-TV, 1950 N. Meridian St.. Indianapolis. IN 46207 .
EQE. No phone calls.

Promotion manager: Top 50 group owned affiliate is
seeking experienced professional to be responsible
for on-air, print. radio, graphics, station image and
more. If you have extensive background in all phases
of promolion, management experience. and the ability
1o plan and execute audience generating strategy. our
staff is ready to put your ideas into action. Send em-
ployment history with salary requirements 1o Box K-96.
EOE. M/F.

News director; Northwest CBS affiliate seeks news
director to provide journalistic and administrative lead-
ership for news depariment. Excellent communica-
tions skills with a minimum of 5 years experience with
successful news operation. Strong leadership skills
with ability to motivate a diverse staff. Send resume to:
Dennis Williamson, KREM-TV, PO, Box 8037. Spokane,
WA 99203. An equal Opportunity employer. No phone
calls, please,

Membership manager. Goal-oriented. self-starter,
team player to manage a $2 million program with over
27.000 members of public radio and television. Must
e competent in the areas of on-air fundraising, direct
mail. computer/membership soflware systems, renew-
als, major donor programs and innovative approaches
for attracting and retaining individuai donors. Super-
vises staff of four. Reponts to VP/development. Qualified
candidates should send their resume. salary history,
and examples of fundraising successes to: Personnel,
WMFE-TV/FM, 11510 East Colonial Dr.. Orlando, FL
32817. EOE.

Business manager. Afiiliate group owned in desirable
midsize market, seeks experienced station accounting
department manager. Degree plus expetience pre-
ferred. Columbine or Jefferson systems experience de-
sirable. EOE. Box K-111.

Top rated affiliate in a SW city you will want to live in is
looking for a nalional sales manager. Good parent com-
pany for career growth. Minimum 2 years NSM or rep
experience required. EOE. Send resume to Box K-105.
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HELP WANTED SALES

Account executive. Organized, self-motivated person
with strong negotiation/setling ability Prior media/ad-
verlising experience. quality verbal/written presenta-
tion skills, ability to analyze and manipulate statistical
data. College degree preterred. Resumes only; Sales
Manager, P.O. Box 400, Hampton, VA 23669. An equal
opportunity employer.

General sales manager: Ready 10 operate and train
sales force in #2 position Southeast network affiliate.
Send resume Box K-69.

General sales manager position available at Ameri-
ca's #1 indie, KMPH-TV Candidates must have exten-
sive broadcast background covering preferably local,
national and/or regional sales management. Appli-
canls should have a college degree and possess 5
years or more selling experience. Growth polential is
very lucrative. Salary, bonus and employe benefits
package negotiable. Send resume to: Personnel De-
partiment, KMPH-TV, 5111 E. McKinley Ave., Fresno, CA
93727. No phone calls. please. An EQOE, M/F/H.

Account executive. The NTV network (ABC), Kearney,
Nebraska is seeking an account executive. Ideal can-
didates should possess sales experience, preferably
broadcast. Knowledge of retail. co-op and ratings is
desirable. Candidates should possess good written
skills. If you are an aggressive. self-motivated person
who wishes 1o affiliate with new ambitious, quality-ori-
ented television company out to make a ditference, call
today: 308—743-2494.

Audio engineer/producer: Must have experience with
current techniques, state of the art equipment, and
original track selection and scoring. Field audio pro-
duction experience helpful. Motivated & dedicated.
Please phone 412—471-7224.

Maintenance technician for public television station
near Los Angeies with signal coverage throughout
southern Caiifornia. Seeking a person with two years
full-time experience in the installation, operation, main-
tenance and repair of radio and/or television equip-
ment at a broadcast stalion or equivalent. Salary to
$19.5K plus excelient family benefits package. Send
letter and resume postmarked by October 31, 1986 to
Winston Carl, Personnel Officer, KVCR-TV/FM, San Ber-
nardino Community College District, 633 North E St.,
San Bernardino, CA 92410-3080. EOE.

Chief engineer: Should have working knowiedge of
transmitter and state of the aris electronics. Southeast
UHF affiliate. Send resume Box K-70.

Chiet engineer. Small market network UHF needs take
charge chief. Must possess knowledge of RCA trans-
mitters. Maintenance, management, and design skills
required. Excellent pay and benefits. EOE. Send re-
sume and salary history to Box K-47

Experienced television maintenance tech. for cen-
tral Texas affiliate. Strong trouble shooting ability to
component level and responsive to needs of growing,
active news operation area mandatory. Heavy ENG em-
phasis. Good salary benefits and advancement.
Group owner. Send resumes to Box K-100. An EOE.

KATV Television, Inc. in Little Rock. Arkansas, has an
immediate opening for an account execulive to main-
tain and increase sales volume with established ac-
counts, and 1o aggressively seek new customers. Per-
son selected will be expected to maintain high visibility
in the community by participation in community rela-
tions efforts. Require formal education equivalent of a
B.S. degree in sales/marketing or related field. Related
experience will be evaluated by department manage-
ment and may be substituted on the basis of one year
of experience equals one year of education. One year
direct sales experience. Knowledge of sales/market-
ing concepts. Good oral and written communication
skills. Ability to organize, prepare, and present effec-
tive sales campaigns. Ability to maintain organized
files, such as client files and ratings information. Nego-
tiation skills. Send resume to: Personnel Director, KATV
Television, Inc., PO. Box 77, Liltle Rock, AR 72203.
Equal opportunity employer, M/F.

Account executive: Top indy salesperson in your mar-
ket but it's an ugly market? Upgrade to the lifestyle of
beautiful Richmond, Virginia and WVRN-TV! Generous
commissions and a healthy management attitude 1o-
ward self-starting producers strong at local direct de-
velopment. Dan Peitier, GSM, WVRN-TV, 458 Southlake
Bivd., Richmond, VA 23236.

Local account executive. Looking for successful
sales rep who wants to move up 10 sales management
in near future with a top 100 net affiliate owned by one
of the country’s top group. EOE. Box K-112.

HELP WANTED TECHNICAL

TV maintenance engineer. Mainlain lales! state-ol-
the-art video broadcast equipment. including Sony
one -inch machines. Experience in RCA TK-47's and
TCR-100 cart machines desirable. Salary commensur-
ate with experience. Send resume to Chief Engineer,
P.O. Box 400. Hampton , VA 23669. A Belo Broadcast-
ing Company. An equal opportunity employer.

Chief engineer for Midwestern UHF network TV sla-
tion. Must ba “hands-on” chief with strong mainte-
nance background in ENG/EFP, TVRO, digital and RF
Five years experience with SBE certification preferred.
Supervisory background helpful. Send resume 10: Gen-
eral Manager, WEHT-TV, PO. Box 25, Evansville, IN
47701, EOE.

Assistant chief engineer: Southwestern, top 40 mar-
ket, excellent technicai skills needed, management
and people skills equally important. Growing group
operation, flagship station with heavy ENG, SNG, pro-
duction activities. Resumes to Box J-151.

Assistant video editor: Independent production facili-
ty in Pittsburgh seeks assistant editor for one-inch edit
suite. One-inch VTR experience necessary Great
growth opportunity. Please phone 412—471-7224.

Chief engineer. Small markel, southeast affiliate. On
air § years. Good company and benefits. If you have
been number 2 for too long, this could be your opportu-
nity Box K-85.

Chief engineer needed for CBS affiiate in medium
Sunbelt market. Must be strong. aggressive manager
with talent for supervising people and working effec-
tively with depariment heads. Hands-on technical ex-
pertise in maintenance and operation of television sta-
tion VHF transmitter and studio equipment a
prerequisite. Reply Box K-18. EOE.

Studio maintenance engineer: Immediate opening
for an experienced television maintenance engineer.
Must have FCC First Class license. Send resume, ap-
plication, and salary requirements to: Al Deme Dept..
KGGM-TV, 13 Broadcast Plaza, SW, Albuquergue, NM
87104. EOE.

Broadcast engineers, The University of South Florida
seeks qualified applicants to fill positions at WSFP-TV
and WSFP-FM in the Fort Myers area and WUSF-TVand
WUSF (FM) in the Tampa area. Minimum qualifications:
high school diploma and four years experience in the
maintenance and operations of broadcast equipment.
or equivalent vocational/technical training in communi-
cations electronics, or equivatent military electronics
training. Starting salary: $15.868.80 to $17.455.78 an-
nually, depending on experience. Send resume 1o; Mr.
John Ralle, Broadcast Stations. University of South
Florida, 4202 Fowler Ave., Tampa, FL 33620-6800.
813—974-2996.

Maintenance engineer: For stereo TV station, produc-
tion facility and satellite uplinking faciiity. Experience in
TCR-100. TR-600. Sony 1", GVG switchers, and Sony
3r4”. Good salary, benefits, M/F, EOE. Send resume to
Jim Moore, KPLR-TV, 4935 Lindell Bivd., St. Louis. MO
63108.

Audio technician. Our engineers cover the Washing-
ton. DC scene, travel to Europe and the Far East. If you
have experience in audio, videc or maintenance and
want to move up, call us. Phil Del.orme, DE, WTKK-TV,
Box 3150, Manassas, VA 22110. We are an equal op-
portunity employer and encourage minority applicants
regardless of race, color, religion, national origin or
Sex.

Chiet engineer. UHF ABC affiliate. Responsible for
overallengineering operalicn, including studio & trans-
mitter maintenance, crew training & supervision, bud-
geting, FCC compliance, Candidate should have ex-
perience which would enable hirvher to coordinate
studio relocation 1o riew site within the next 2-4 years.
Resume/salary requirements to Scott Vaughan, GM,
ES%O—TV PO. Box 4200, Palm Springs, CA 92263,

Videotape editor. Evening editor needed for growing
Southeast production company, Two years CMX exper-
ience required. Client relation skills important. Send
resume to: Editor. Southern Productions, Box 121583,
Nashville, TN 37212.

RF engineer: Immediate opening for experienced tele-
vision transmitter engineer, Must have FCC First Class
license, experience with Harris transmitters. Send re-
sume, application, and salary requirements to: Al
Deme, KGGM-TV, 13 Broadcasl Plaza, SW, Albuquer-
que. NM 87104. ECE.

TV maintenance engineer sought by KPBS-TV, San
Diego’s public broadcasting station. Capable of com-
ponent-level analysis and maintenance an sophisticat-
ed TV production and broadcast systems including
color studio cameras. videolape recorders, electronic
graphics systems. computer editing systems, video
production switchers, and stereo audio mixing and re-
cording equipment. A minimum of two years of journey-
level experience in the installation, maintenance and
repair of TV broadcas! equipment required. Demon-
strable experlise with micro-processor and digital cir-
cuit technology required. FCC General Class license
and/or independent broadcast technician certification
desirable. The equivalent of not less than two years
college-level courses in electronics engineering tech-
nology required. Salary range: $24,168 - $29.052 per
year. Applicalions must be received no later than
Wednesday, November 26, 1986. Obtain employment
applications directly from: San Diego State University
Employment Office, Administration Building - 3rd Floor,
San Diege, CA 92182, EEO/AA/Title 1X employer.

Chief engineer. Small market network UHF needs take
charge chief. Must possess knowledge of RCA trans-
mitters. Maintenance, management, and design skills
required. Excellent pay and benefits. EOE. Send re-
sume and salary history to Box K-47.

HELP WANTED NEWS

Producer, who loves putting together visually interest-
ing. dynamic newscasts, and has a way with words.
Live ENG and SNG are our trademark. Waiter Saddler,
WJTV, Box 8887, Jackson, MS 39204,

Producer: top 20 NBC affiliate seeks innovative news
producer. Must have strong writing and production
skills, with experience in state of the art “live” technol-
ogy. Send resume, tape and references to Frank C.
Biancuzzo, WSVN-TV, 1401 79th St. Causeway, Miami,
FL 33141. No calls. EOE.

Reporter. CBS affiliate serving Joplin, Missouri/Pitts-
burg, Kansas market is searching for a television jour-
nalist. Anchor capability a plus. Send tape. resume
and salary requirements to Larry Young, KOAM-TV, PO.
Box 659, Piltsburg, KS 66762. EOE.

Graduate assistant in broadcast journalism. Earn a
Master's degree in mass communication while gaining
additional professional experience. Graduate assis-
tant earns partial tuition, remission of out-of-state fees,
plus monthly stipend of approximately $600 a month
while working as a weekend assignment editor for a
university-owned commercial television station, WOI-
TVisthe ABC affiliate for central lowa. Applicants must
qualify for graduate admission based on experience
and academic record. Write for application materials to
Dr. J.K. Hvistendanhl, Coordinator of Graduate Courses,
Dept. of Journalism and Mass Communication, lowa
State University, Ames, |A 50011. Deadline for applica-
tions is Dec. 1. EEQO/AAE.

Still serching for #1 weathercaster. Midwest medi-
um market. Seal not mandatory, sharp presentation is.
Need strong presenter with great graphic and comput-
er skills, team player, involved in community, Very com-
petilive salary, benefits, and long term committment for
right pro to round out rebuilding team. Management
supporl, equipment, second to none. Letter, resume,
references to Box K-75.

Wanted: Creative, people-oriented feature reporter for
growing Southeast television station. Reporter must
have strong enterprising and people skills. Immediate
opening. Send tape and resume to Bill Carter, News
Director, WCBI--TV. PO. Box 271, Columbus, MS
39703. WCBI is an equal opportunity employer.

Sports anchor: Family Christian UHF top 10 market.
Sports breaks and 5 minute wrap-up show daily being
planned. Plenty of video & ENG crews. Confidential.
We are an equal opportunity employer and encourage
minority applicants. Reply Box K-99.

Photojournalist. We think our photographers are the
best in the country. Now we're looking for someone who
wants 1o work with the best, and become part of our
team. Lots of creative freedom and sunshine. Women
and minorities are encouraged to apply. Non-return-
able tape and resume to: Jim Willi, News Director,
KPNX-TV, Box 711, Phoenix, AZ 85001.

Broadcasting Oct 27 1986
128



Announcer/newscaster, Television (Bilingual Japa-
nese) min. 3 years exp. with either radio or TV who will
intréduce various types of television programs and
newscasts over foreign language station. Must have
desire 1o communicate. excellent diction and frame of
mind thal produces warmth, friendliness, confidence,
authority and pleasantness in order that viewers can
identify with the station itself. Salary $24,800yr. Job site
and interview: LA, CA. Send this ad and your resume/
letter w/qualifications to Job #FHC1902, PO. Box
?560. Sacramento, CA 95823-0560 not later than Nov.
7. 19886.

Let’s talk. Top 20 network affiliate looking for bright and
light host for daily morning show. The right person for
us will have had previous news or hosting experience
in radio or TV. Show us your creativity. Resume. no
tapes. to Box K-94. EQE.

McHugh & Hoffman, Communications consultants,
seeking qualified business/economics reporters for cli-
ent station news operation(s). Prospects must have
strong analytic, organizational and communications
skills. Understanding of television wriling, graphics
and visuals helpful. journalism experience preferred,
bul business/economics education and experience
more important. Inquiries will be treated confidentially.
Send wriling and/or tape samples, and biographical
material to BIZ, McHugh & Hotiman. Inc., 4009 Chain
Bridge Rd.. Fairfax, VA 22030.

Assignment editor: Are you the most organized per-
son you know? Can you spend all day on the phone
digging up stories? Number one, Midwest top 80 sta-
tion beefing up assignment desk. Box K-91.

Chief meteorologist: Dominant Sunbelt station seeks
meteorologist to anchor weekday newscasts. Must
have experience with colorgraphics weather computer
and smooth on-air delivery. Send resume and salary
requirements to Box K-88.

News department. Net affiliate an exceptional top 100
markel plans to get into news business and is looking
for: news reporters. anchors, producers, video-
graphers, weather/meteorclogist. And there is an
opening for the right person to lead the news as news
director. EOE. Box K-114.

News NBC affiliate seeks mature anchor/producer to
compliment our female anchor. Resume tapes to Ruth
Allen, KETK-TV-56, Chase Dr.. Tyler, TX 75701.

Weekend reporter/weekday reporter. Alaska’s #1 sta-
tion. NBC affiliate. Show us your writing and producing
skills. Tape and resume to: Todd Hardesty, News Direc-
tor. KTUU-TV. Anchorage. AK 99510.

Sportscaster (o produce and anchor two casts each
day Two years minimum experience. Must be able to
shoot a camera and edit. West Coast ABC affiliate.
EQE. Box K-101.

News director. Wanted: Experienced pro seeking
challenge and reward in a top 100 market with group
owned affiliate. We plan to build a credible and ¢onsis-
tent operalion with leadership provided by a news di-
rector who will have a minimum of 8 years as news
director, assistant news director or senior producer/
assignmenlt editor, background including dominant
station news operation. maggid or AR&D consultant,
major university radio/television journalism degree will
enhance candidate’s application. Will consider a com-
bo ND/anchor. Help build a new standard of perfor-
mance in a very allractive market. No guts, no glory.
Box K-116. EOE.

Sports director for 100 plus mid Atlantic market.
Heavy involvement in local sports—must shoot and
edit. Resume references and salay requirements lo:
Box K-102. EOQE.

Artist wanted. News department needs artist with
computer skills to build graphics and series opens and
10 help refine overall on-air look. Send resume, refer-
gnces and salary requirements to Box K-103. EOE, M/

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Art director: Top 20 movie movie/sports oriented inde-
pendent. Minimum 5 years experience. 2 years man-
agement. Be able to show us your best TV Guide ads.
in-house animation, set design. intelligent use of digital
effects. consistency in on-air and print. BFA or related
education. Perfect spelling skills. Send resume to De-
ggﬂEmem AD, P.O. Box 98828, Tacoma., WA 98499,

Emerging conservative Christian cable television
network featuring diversified entertainment, education-
al, and sports programing seeks personnel for various
positions including director/producer, experienced
news/scriptwriter, swilcher, and aggressive business
manager. Send resume and references to BBCM/Posi-
tion B, 6445 Powers Ferry Rd.. #108, Atlanta. GA
30339. EOE.

Producer/director, KUID-PTV, Moscow, Idaho, PBS af-
filiate and part of 3-stalion network. Wanted: energetic,
talented and creative producer/director to take charge
of the preduction of 1ocal/statewide/national programs
for KUID/Idaho Public TV. Direct and edit studio and
location productions; develop/control production bud-
gels. Previous experience and degree in broadcasting
or related field required. PTV experience producing/
directing sports. public affairs and specials and video-
graphy experience desirable. Phone or write for appli-
cation form {required) by November 7. ldaho Public TV,
1910 University Dr.. Boise, |D 83725, 208—385-3727.
No tapes. $19,200 starting moves to $22.200 in July.
AA/EED.

Commercial photographer: Medium market CBS al-
filiate seeks a creative, seif-motivated ENG photogra-
pher to work with a team of commercial producers.
Degree &/or prior experience required. Send tape. re-
sume. & safary requirements t6 Tim Cox. PD. KOAM-TV,
Hwy. 69 & Lawton Rd., Piltsburg, KS 66762. EOE.

Assistant promotion director: We need a creative
team player experienced in television production,
graphic arts, wriling and editing. If you're ready for a
challenge. this could be your chance. Send resume 10
Demetri Hadijis, WICS-TV 20. 2680 East Cook St.
Springfield. IL 62703. EOE.

Promotion producer/writer for major market ABC af-
filiate needed to create innovative on-air, print and ra-
dio advertising for all facets of station promotion. Work
with a multi-talented promotion team including director,
videographer and art staff. Two years television promo-
tion or agency relaled experience preferred. Send
tape and resume to Sherri Tolar Rollison, Promotion
Director. KTVI-TV, 5915 Berthold. St. Louis. MO 63110.

Harness racing program host. An exciling new op-
portunity requiring extensive harness racing and
handicapping knowledge, including the ability to ana-
lyze fields, conditions and replays. Polished public
speaking and communications skills are also required.
Responsibilities include the education and novice pa-
tron-handicappers. while entertaining and informing
the wider audience in an audio/video OTB setling.
Send resume and salary requirements. No tapes. Dick
Gelgauda, Asst. Mgr., Teletrack, 600 Long Whart Dr.,
New Haven, CT 06511. General Instrument Corp., an
equal opportunity employer.

Results-oriented commercial producer wanted for #1
television station in the nation's fastest growing market.
Must demonstrate strong creative writing and produc-
ing skills with an ability to maximize production re-
sources such as 17 computer editing and computer
graphics. Send demo reel with resume to: Human Re-
sources, PO. Box 12000. Raleigh. NC 27605

Promotion director 1o keep aggressive NBC affiliate
on lop! Challenging management position promoting
news, enterlainment, station image. Competitive com-
pensalion package for creative individual strong in on-
air and print promotion, plus deparimental budgeting
and supervision. Resume to Robert E. Hite, WJAC-TV,
Box 38, Johnstown, PA 15907. EQE.

Traffic director. Medium sized market NBC affiliate in
Midwest. Bias, Columbine or BCS background hefpful.
EQE. Box K-115.

TV promotion. Immediate opening for video tape/pho-
tographer/edilor/director. Minimum 3 years exper-
ience. Qualified applicants only Apply with resume
tape to: Production Director, KTBC-TV, P.O. Box 2223,
Austin, TX 78768. 512—476-7777.

Computer editor needed immediately for 1" facility.
Minimum 4 years experience. Prefer Sony BVE 5000,
GVC 300 NEC & Chyron experience. Client handling
skills a must. Send resumes to Barry Sikes, Miami Vid-
€0 & Post, 16550 N.W. 52nd Ave.. Miami. FL 33014.

Assistant editor needed immediately for 1" facility.
Minimum 1 year experience. Operate Chyron 4100,
Sony audio board, cameras and tape machines during
edit sessions. Send resumes to Barry Sikes. Miami Vid-
eo & Post, 16550 N.W. 52nd Ave., Miami, FL 33014.

Production manager. Creative, enthusiastic and &%
perienced manager who would like to organize, teach
and lead the production operation for a newly acquired
NBC affiliate in a great Midwest market. Successful
candidate will possess minumum of 2 years exper-
ience as a production manager. Excellenl compensa-
tion EOE. Box K-113.

SITUATIONS WANTED MANAGEMENT

General manager in $38 million market seeks new
opporilunities. Have dramatically increased sales and
profits. Turned news into a national award winner, Cur-
rent owners aware of my search for a bigger market. All
replies confidential. Box K-73.

Production/operations manager. Strong production,
air operations, start-up experience. Cost effective ulili-
zation of manpower. Seeking new station or turn
around thal needs creative. quality-conscious leader.
914—331-8601.

41 year old TV news anchor wants to setile down.
Former radic GM, TV ND. leoking for television man-
agement opportunity. Aggressive, know sales, news,
management. Ready 1o learn the rest. Box K-106.

SITUATIONS WANTED SALES

Radio sales and management veteran (certified radio
marketing consultant) seeks career change to televi-
sion sales. John R. Sharp, CRMC, 919—247-6199.

Results oriented workaholic with highly successful
track record selling weather graphics eqguipment and
data to national TV seeks ultimate challenge. Box K-
124,

SITUATIONS WANTED ANNOUNCERS

Talk show host in desperate need of achange. Exper-
ienced. Unique style. Eager to relocate. Debbie 412—
378-3520.

SITUATIONS WANTED TECHNICAL

Maintenance engineer. Freelance. Sony School, A.S.
electronics, FCC license. PO, Box 62599, Los Ange-
les, CA 90062. 213—299-1411. Can travel.

SITUATIONS WANTED NEWS

Seeking entry level position in TV news depariment
of medium market. Have internship experience. BA in
broadcasting communications and political science.
Very hard worker and willing to move anywhere for the
right opportunity. CAll Robin Ring, 501—229-4360.

Reporter, black male. college grad. employed medi-
um market. Seeking opportunity to Sink roots and grow.
419—865-6068.

Feature reporter: 2 years experience community TV.
Skills include social service background, writing, asso-
ciale producer. Seeking entry position in small-medium
market preferably in Southeast. Phone for resume
tape. HB 404—874-8951.

Reporter: Recent graduate with MA in broadcast com-
munication seeking entry level position. Hardworking,
intelligent, ambitious. Will move anywhere for the right
position. Daniel Palermo, 116 Deerhurst, Websler, NY
14580. 716—872-4513.

Give me a break! Entry level position as a video-
grapher. Experienced with Ikegami HL-79D, HL-95 Uni-
cam, 1" and 3/4” portables. Have my own lighting
(Lovgel). Ready to relocate. Call Michael 216-—688-
5113,

On-air position sought by young. dynamic and articu-
late former Playboy centerfold and stock broker with
BS in journalism. Currently employed at NBC with radio
broadcast experience. Audition tapes available. Box
K-98.

TV news reporter: Hard-working, dedicated journal-
ist--1986 graduate from East Coast journalism school.
Named outstanding broadcast journalism undergrad.
Have Washington, DC work experience amoung long
list of credentials. Call 202—362-9028.

Assignment editor/assistant news director. Four
years on the desk in 75th market supervising staff of 22.
Also some producing experience. Looking 1o move up.
Call Mike 606—272-8809.

Broadcasting Oct 27 1986
129

.

Pa



SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Philadelphia, South Jersey. Native son [ooking 1o re-
turn. Skilled cameraman, gaffer, grip. Broadcast, cable
or corporate. Willing to work my way up. 603—854-
2764.

Award winning freelance documentary, public affairs
and industrial television producer/writer seeks staff po-
sition in New York City metropolitan area. Reply: 718—
965-0268.

Hard working professional seeks media production
position. Broadcasting degree, 4 years experience,
and certified audio recording engineer. Knowledge of
many aspects of radio/TV including audio/video edit-
ing. Need long term growth opportunity. Must move
soon. Greg Younts, 115 1/2 Nerth Egan Ave., Apt. 2,
Madison, SD 57042 or phone 913—262-0844.

Bright, articulate, resourceful, conscientious profes-
sional currently employed at major market NBC affiliate
- 10 groom into writer/producer/talent. Seeking cre-
ative/challenging position in local programing. public
affairs. or promotion. Background in TV promotion and
production; radio public service, announcing, and pro-
duction: script and newsletter writing. John 612—374-
1214

MISCELLANEOUS

California,Washington,Oregon TV newsletter month-
ly job listings, articles, $35 annually. The West Coast
Edition, Box 136, SAn Luis Obispo, CA 93406.

Graduate assistantships. Teaching assistants to
study for MA or Ph.D. in Mass Communications for Fall
1987, and will train undergraduates in radio, televisison
or field production techniques. Monthly stipend. Per-
sons with undergraduale degrees in telecommunica-
tions, or related fields, professional experience and a
3.0 grade point average are invited to apply. Should
take GRE. Contact Dr. John Wright, Graduate Coordin-
ator, Deparntment of Telecommunication, University of
Florida, Gainesville, FL 32611. AA/EOE.

HELP WANTED MANAGEMENT

FCC attorney wanted with enough confidence to work
on percentage basis write Box K-86.

HELP WANTED SALES

NYC, local-regional salesman for advertising within
international network programing on NYC broadcast
affiliate. Previous experience selling advertising within
ethnic or foreign-language programing necessary.
Proven track record in NYC a must. Salary plus com-
missions. Send resume to: ASN Box 2727, Grand Cen-
tral Station, NYC, NY 10163.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Fast-growing Florida production/syndication com-
pany needs Curious, reporter-types ready to go behind
the scene to produce TV programing. Creativity, writing
skills, attention to detail, motivated attitude are essen-
tial. Send demo tape. ICl, PO. Box 1666, Orlando, FL
32802.

Primo People: The news director's best friend when
it's time to fill a talent or management position. Top
quality people available now. Contact Steve Porricelli or
Jackie Roe, Box 116, Greenwich, CT 06870-0116.
203—637-3653.

TV resume tape editing: We'll make you look great!
For low rates, call 213-—395-7405, Mirage Television
Arts, Santa Monica, CA.

RADIO AND TV PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo, PO. Box 2311,
Littleton, CO 80122. 303—795-3288.

Christian Countdown America is a weekly 2 hour
countdown of the contemporary Christian hits. Current-
ly heard in 92 countries. Call 312—820-1369 for demo
tape, or write: Box 900 Wheaton, IL 60189.

ALLIED FIELDS
HELP WANTED INSTRUCTION

Assistant professor of Telecommunications. Ten-
ure-track beginning Fall, 1987; teach production
courses, conduct research, and supervise internships.
Program emphasizes corporate media. Ph.D. (or ABD)
and evidence of strong and phone numbers of at least
three references by 12/1/86. to: Garland Eimore, Indi-
ana University, Indianapolis. IN 46202, EOE.

MISCELLANEOQUS

For sale:MDS transmission time. Single channel
MDS stations in San Antonio, Killeen, Victoria Texas.
Any time slot available for video and/or data programs.
For info call Judi at 512—223-6383

Unity Awards in Media recognizes reporters’ out-
standing coverage of minorily affairs. Entry deadline:
5:00 p.m. January 9, 1987. For entry forms contact:
Department of Communications, Lincoln University of
Missouri 65101. 314—681-5306 or 681-5307.

Graduate assistantships available for spring semes-
ter 1987 (starts January 5) and fall semester 1987,
Radio-TV Department, Arkansas State University-
Nonesboro, to qualified students enrolling in depan-
ment’'s graduate program in mass communications
(Radio-TV). For more information write Chairman, Ra-
dio-TV Department, Arkansas State University Box
2160, State University, AR 72467, 501—972-3070.

Tenure track radio-TV faculty position, begins Janu-
ary 8, 1987. Teach television production, some radio
production, R-TV news. Ph.D. required. Professional
radio/TV production experience necessary. Rank and
salary negotiable. Send official transcripts, resume,
and 3 letters of recommendation to Chairman, Theatre
Ans Department, East Carolina University, Greenville,
NC 27858-4353. Application deadline November 20,
1986. EOE/AA.

The University of Florida seeks an assistant profes-
sor of telecommunications on tenure track line for Au-
gust 1987. Desire a generalist with ability to teach ba-
sic television production and in one or more of the
following areas: writing, research, operations/program-
ing, promotion or mass communication and society.
appointment to graduate faculty possible. Ph.D. in tele-
communciation, or refated field, and production exper-
ience in television or cable required. ABD considered.
Salary range: $26-32,000 for nine months. Send re-
sume and three reference letters te Dr. John Wright,
Depanment of Telecommunication, 2088 Weimer Hall,
University of Florida, Gainesville. FL 32611. Application
deadline: November 28, 1986. The University of Florida
is an equal opportunity affirmative action employer. The
selection and interview process will be conducted un-
der Florida’s "Government in the Sunshine” and public
records laws, Meeling and interviews will be open to
the public and documents will be available for public
inspection.

200 movies for sale. High quality video. 3/4”, 1" and
Pal formats. Write for listing. V. Stasiunaitis 7321 W.
Breen, Niles, IL 60648. 312—966-0496.

Startield: Brilliant, beautiful computer generated Stat-
field. ‘Runs five minutes. $100.00 in any format. Market
One Communications. P.0. Box 323, Radio City Sta-
tion. NYC, NY 10101,

EMPLOYMENT SERVICES

300 Government Jobs list. $16,040 - $59,230/yr. Now
hiring. Call 805—687-6000 Ext. R-7833.

Seeking a new challenge? The Hot Sheet is the ideal
source to supplement your search. Altractive job op-
portunities plus advice on potential openings. 813-
786-3603.

CONSULTANTS

Consultants. Solutions to technical problems 24 hours
aday New facility construction and planning a special-
ty. Bill Elliott, 203—773-8072.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lurbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331.

Wanted: remote van/control room. 3 complete color
camera chains, tripods, control console, monitors,
scopes, character generator, 3/4" vcr, editing facility,
microphones, audio console/w playback, air condition-
ed, molor generator to carry full load including air
cond. Group W Cable, Box 25990, Los Angeles, CA
90025 or call Roger Wilson 213—315-4420.

Instant cash-highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading 10 our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
884-0888.

FM transmitters: 25kw-Harris FM25k(1986), Harris
FM 25k(1982), Sparta 625(1975)*"20 kw-CCA
20.,000D8""10kw-Harris/Gates 10G. ""5kw Bauer
605B. RCA BTF 5EI, AEL SKE, CSI15000€, RCA BTF 5B
““1kw-Syntronics 1.5kw, Gates FM1B, Gates FMiC,
Transcom Corp. 215—884-08868.

AM transmitters: 25kw-CSI(1985)*"10kw-RCA BTA
10H"*5kw-Harris BCSH, **ikw-Harris SXI, Harris
BCIHI**250W-Collins 250G, Transcom Corp. 215—
884-0888.

50kw AM- GE 4BT50A2, on air, excellent condition,
w/over $15,000 in spares. Transcom Corp. 215-884-
0888.

Harris S$X-1, 1KWAM, 1985, mint, going up in power,
Transcom Corp. 215—884-0888

Quality Media has moved! We have moved to Louis-
ville, Colorado {Denver) to serve you betier. Thanks for
another 10 million in sales this year. We are growing
bigger and better! Qur firm policy - no unhappy cus-
tomers. Calf us for a list of satisfied TV station owners
who keep coming back. We now specialize in RF and
turn-key TV stations. financing, and staion brokerage.
Thanks again, Bill Kitchen, Quality Media 303—665-
3767

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 303—665-
3767.

Silverline UHF transmitters new, best price. |atest
technology, 30kw - $195,000, 60kw redundant -
$385,000, 120kw redundant - $585,000. Bill Kitchen,
Quality Media, 303—665-3767.

New RCA 110kw UHF transmitter. RCA closeout. Fast
delivery. Price: $550,000 - includes tubes. Bill Kitchen,
Quality Media, 303—565-3767.

New RCA TTG-30H Hi-band VHF transmitter. RCA
closeout. Fast delivery. Price reduced to $125,000. Bilt
Kitchen, Quality Media, 303—665-3767.

CCA 10Kw FM transmitter: Compietely rebuilt, new
tubes, new exciter, tuned to your channel. $14,000. Bill
Kitchen, Quality Media, 303—665-3767.

Townsend UHF TV transmitter: 110KW immediate
availability. Possible financing. Call Bill Kitchen, Quality
Media, 303—665-3767.

Excellent equipment! UHF-VHF transmitters: 110kw,
55kw, 30kw-used: 10kw, Skw, Tkw-new; Tkw AM, Syrs
old-perfect! Grass Valley 9507955 sync, 1400-12
switcher; Ikegami HL-77-immacuiate! Lairo 3615A;
Sony VO-2800s: Antennas-TX line; much more! Call
Ray LaRue 813—885-2938.

Over 100 AM/FM transmitters in stock, AM - 50kw
thru Tkw. FM 40kw thru Tkw: All complete - all books - all
spares. Besco International, 5946 Club Oaks DR, Dal-
las TX 75248. 214—630-3600. New # 276-9725.

Wegener 1602 with CNN demod and tone boards.
205—821-1491 after 5 p.m. CDT.

FM Isocoupler, Skw, tuned to 97.7. Ampex 602, fair
condition. 205—821-1491 after 5 p.m. COT.

AM transmitters: 50, 10, 2.5, 1.5 and .25 KW, Conlti-
nental Communications, Box 78219, St. Louis, MO
63178. 314—664-4497.

FM transmitters: 25, 20, 15, 10, 5.1 and .25 KW Conti-
nental Communications, Box 78219, St. Louis. MO
63178. 314—664-4497.

Revox tape decks, A77HS factory reconditioned. new
heads. A77 low hours. Both excellent condition. Audio-
phile owned. 205—821-1491 after 5 p.m. CDT.

RCA ‘TTU110 transmitter for slae and will be available
mid March 1987. Unit currently on the air 24 hours per
day. For full information, please write Box K-45.
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Ampex ¥PR 2B with TBC 2B in full consoles, including
all monitoring and dynamic lracking. 5 machines avail-
able. Call video Brokers at 305/851-4595.

Beta Cam Systems. These BYW3 cameras have the
enhanced Saticon tubes, new carrying cases, battery
charger, AC adaptor. 14 to 1 zcom lens with 2x extend-
er, and more. They were originally demo unils de-
ployed with field personel for a major production com-
pany for testing purposes. Very littlle wear and in like
new condition... new price over 340K, our price 1s un-
der $30K (only 2 left-call soon) Call Video Brokers at
305/851-4595.

1 Sony BYW-20, low hours, 1 Sony BvH-2000 1 inch
machine with dynamic tracking and full range TBC. 1
Sony 500-A portable VTR, less than 300 hours Call
video Brokers at 305/851-4595.

Blank tape, half price! Perfect for editing. dubbing or
studio, recording commercials, resumes, student pro-
|ects, training. copying etc. Field mini KCS-20 minute
casseltes. $6.99 Elcon evaluated 3/4 videocasselles
guaranteed broadcast quality. To order call Carpel Vid-
eo Inc. 301—845-8888. or call toll free, 800-238-4300.

RCA TP-55, TP-7, TP-66 island. Hitachi FP-15s. Sony
M3As. Grass 1600-3K reduced from 73K TO 55K.
Grass 32x48 router. RCATK-46 and TK-44 cameras, If
you don'l see it here, call! We may have |ust what you
need. Lynwood Taylor or Marvin Luke 919—877-3600.

ITC WP series cart machines, mono. triple cue, mint
condition. 1 Kwantenna tuning unit, tuned to 1230 Khz.
205—821-1491 after 5 p.m. CDT.

Grass Valley 1400-7 20X3 production switcher sys-
tem. $6500. Grass Valley 400 routing swilcher, 32X32
w/single channel audio. Avil. Dec. '86. Maze Broad-
cast. 205-956-2227.

RCA TTU-60AH UHF transmitter, stainless G-7 934
tower, 1000° 6 1/8” line, plus mid band antenna. Buyer
removes. Avail. immed. Maze Broadcast. 205-956-
2227

For sale: 2 - Ampex 2" VTRs. Hilachi 1" HR-200 VTR.
Cameras: Phillips LDH-20. Norelco 610, Hitachi FP-20,
JVC NU-1800. Monitors, 3/4” units, accessories, much
more! Complete hst: 317—724-7721

RADIO
Help Wanted Sales

MAJOR SUNBELT MARKET

NUMBER ONE RATED STATION NEEDS
EXPERIENCED RADIO SALES MAN-
AGER TO MAINTAIN NUMBER ONE

BILLING POSITION IN MARKET.

This is not a development situation
....superior skills at motivation. training,
leadership and inventory contrel a must.

SUPER PAY PLAN, 90 +...
GREAT PERKS...

HIGH PROFILE COMPANY...
NATIONAL EXPANSION PROGRAM
UNDERWAY...

DECISION SOON
All ingquires confidential

Experienced Radio Sales Managers
Only

Rush resume, references and photo

Box J-131.

Help Wanted Technical

Help Wanted Programing,
Production, Others

~

Major
Radio Broadcaster
Seeks

Top Rated, Beautiful Music

PROGRAM DIRECTOR
Also Required
Highly Rated

BEAUTIFUL MUSIC FORMAT
(In Stereo)

(Format must be proven and
available exclusively nationwide)
Send Resume and
Salary Requirements
or
Tapes and Format Costs
to

Post Office Box 21108
Tampa, Florida 33622

_/

Help Wanted Management

OPERATIONS MANAGER
An AM station that dominates the
market? Yes - we still have one, and
this is a rare opportunity at one of
America’s premier radio stations tn
this major Eastern market. Looking
for someone to program our #1 rat-
ed station. This is a news/sports/per-
sonality powerhouse that is the #1
biller in the market. so we have mon-
ey to spend for that person with the
right skills and experience. Perks,
money and benefits excellent. Send
resume, including references, and a
cover leter to: Box K-81. EOE, M/F.

Situations Wanted Programing,
Production, Others

AM is not dead!

Want to be the KMOX, WGN, wCCO of your
market, but lacking staff committment to excel-
lence? Hire a news and program director who
knows il takes hard work. dedication and moti-
vation. 901—794-4695. Don'l delay.

TELEVISION
Help Wanted Sales

Situations Wanted Announcers

CHIEF

Great Southeastern Coastal Market. 100Kw
FM 5Kw AM. Need hard working resourcefull
engineer to join our winning team. Rush re-
sume to: Paul Neuhoff, WKQB/WQIZ, 4995 La-
Cross Rd., Charleston, SC 29418.

SITUATION WANTED

One of the nation's hnest radio talk host is now avail-
able. Nearly twenty years top ten marke! experience.
Acclaimed as "one of the nation’s best radio talk hosts™
by the Detroit News. and chosen this year as the "best
lalk show host i Detroit” by Detroit Monthly magazine.
Great voice. superb interviewer, extraordinary general
knowledge Resume and tape on request. Box K-84.

LOCAL SALES

Midwest NBC affiliate seeks experienced
sales rep. Must have proven track record
and be willing to do what it takes to get
the job done. Want hard-hitter, not a quit-
ter. Good list, salary, commission, and
great potential for the right person. Posi-
tion available January 1, 1887. Send full
details, picture, and salary history. Box K-
117. EQE.
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Help Wanted Sales

Help Wanted Management
Continued

RETAIL
DEVELOPMENT COORDINATOR

Candidate will be responsible for de-
velopment of new business ac-
counts, coordinating and develop-
ing key target accounts, planning
and organizing vendor development
and stimulate overall spending into
tetevision from other media. Prefer
individual with experience in televi-
sion sales retailing, marketing, new
business development and retail
event planning.

Send resume to:
Lynn Mortimer
Local Sales Manager

PUBLIC RELATIONS
MANAGER

Major cable television multiple system operator is seeking a highly qualified
public relations professional to be responsible for the production of corpo-
rate public relations and public information materials. Successful candidate
should have aBachelor's degree in Journalism, Mass Communications or re-

lated curricutum and have a minimum of 5 years experience as a writer fora
major telecommunications company, major print or television news organi-
zation or other organization. interested candidates must document substantial
experience as a public spokesperson to or on behalf of news media and dem-
onstrate success as manager of diverse public relations projects. Some ex-
perience in financial public relations preferred. Forimmediate consideration,
send resume and salary history to:

NAS Canfidential Reply Service, Dept. 3PR
3900 Biscayne Blvd. 1325 S. Colorado Blvd., Denver, CO 80222
Miami, FL 33137 An Equal Qpportunity Employer M/F/H/V

EQUAL OPPORTUNITY EMPLOYER - — -

AUDIENCE PROMOTION MANAGER

The Number One station in America’s Number One City needs an
Audience Promotion Manager to create promos, show opens and
various special projects. KDKA-TV is one of the most dynamic stations
in the country. You'll help run the Creative Services Department and
you'll have iots to do with the success of ambitious local and national projects

STATION MANAGER

Top 25 Indy looking for exper-
ienced station ~manager.
Great opportunity for self-
starter with leadership and
management  skills.  Must
have successful Indy track re-
cord. Send resume to Box K-
125.

You must be a first-rate writer of television, radio and print copy. You must be
equally at home in the field and in studio. You'll need at least two years major
market experience. Send a letter. resume and examples of your best television
and radio promos to:
ARTHUR GREENWALD/Creative Services Director
KDKA-TV/One Gateway Center/Pittsburgh, PA 15222

s

PITTSBURGH

An Equal Opportunity Employer

GENERAL SALES
MANAGER

Major market So. Ca. Indy is look-
ing for experienced GSM to lead
large sales force. Must have na-
tional Indy sales experience and
a successful track record. Send
full details {no blue sky, please)
with salary history first letter. Su-
perb opportunity .but only for
heavy hitters. EOE.

Box K-61

Qualified syndication sales rep. to
work natl. local sale of super sports
mag. TV show.. excellent salary plus
csomm... Call Walt 415—742—5768
(SF).

For Fast Action Use
BROADCASTING’S
Classified
Advertising

|

Manager,

Affiliate Relations
Eastern Region

OUR i'Eminus
~WGHATH WATCHING!

We're USA Network. and we are seeking a
sales professional to manage all affiliate
sales aclivities in 6 states

You will handle affiliate relations sales and
marketing for over 500 syslems, and negot-
ate contracts between USA Network and re-
gional MSO's. Two to four years' sales
experience in cable network affiliate sales
broadcasting syndication sales. MSO or ca-
ble system management is reguired. Knowl-
edge of contract negotiation, cable
programming, or marketing would be a plus
Travel approximately 60-70%

Please forward your resume with salary his-
tory 10: Lisa Fuhrman. Dept. ERB. USA
Network, 1230 Avenue of the Americas. New
York, NY 10020

An Equal Opportunity Employer

= You'll Be An
important Part
Of The Picture

NETWORK oassusssn

GENERAL
SALES MANAGER

Rapidly growing ABC affiliate
seeks high-caliber individual
capable of producing results
in a competitive market. Must
be self-starter with winning
track record. Daily hands-on
involvement required to keep
pace with aggressive man-
agement team. If you're tired
of deep snow and long com-
mutes, send cover letter, re-
sume, salary requirements,
and references to: Jess
Allred, KBMT-TV PO. Box
1550, Beaumont, Texas

77704,
EQUAL OPPORTUNITY EMPLOYER

KBMT 12
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Help Wanted Management
Continued

Help Wanted News
Continued

Help Wanted Technical
Continued

A PROMOTION
MANAGER’S
FANTASY

s

Be parr of a relevision management ream
thar has controf over its own destiny.

Work with people who understand and
appreciate the value of good advertising and
promotion.

Ger to run your own department like it’s
your own business.

Work in an environment that encourdages
Creativiny.

Manage a budget that's big enough to do
things of qualiry with some frequency.

Live in one of America’s most beantiful and
exciting ciries.

Work ar a rop ren nerwork affiliare rhar

makes local newos and locally produced pro-
gramming d prioriry.

Work in a market thar offers you a wealth of
crearive and production resources ar your

Jingertips.
Be recognized for your accomplishments.
Grow.

“

If vou want to know how to turn this
fantasy into a reality, send me your
resume and some samples of vour work.
Then, we can discuss why this job isn't
too good to be true.

Send resume and samples to Box K-76

An Fgual Opportunivy Emplayer

Help Wanted News

CNN
NEWS PRODUCER

CNN needs experienced TV
news producer for CNN/Eur-
ope operations. Editing skills
a must.

Send resume to John Baker,
CNN, 1050 Techwood Drive,
Atlanta, GA 30318.

No phone calls please. An
EQE.

GRAPHIC
DESIGNER

News

Local network affiliate seeks news
graphic designer with 1-3 years' broad-
cast design experience, BFA or Certifi-
cate in Graphic Design or illustration, and
paintbox experience.

Will design and execute news graphics
and visually communicative images to
support stories for evening newscasts
Must have strong knowledge of design
and typography and strong conceptual
abilities. Must have experience with video
paint systems, character generators, and
electronic still store.

Please submit resume and non-
returnable samples of work to Box K-118

An Equal Oppoertunity Employer

TELEVISION MAINTENANCE
MANAGER

for NASA television supporl services contract
at JSC in Houston. BSET preferred or AAS with
extensive industry related schooling required.
Atleast 10 years expenence in electronic main-
tenance with 5 years supervisory experience.
Experience with |kegami, Grass Valley, CMX
and AMPEX equipment a plus Will gversee
maintenance supervisors and maintenance
staff of over 15 personnel. Salary commensur-
ate with experience. good benefits package
Call Jeff Van Pelt 713-480-3377 StellaCom,
Inc.. 16441 Space Center Blvd Building A.
Houston, TX 77058,

NEWS DIRECTOR

TOP 30 NORTHEAST

NETWORK AFFILIATE
LOOKING FOR A
NEWS DIRECTOR

Individual must have a minimum of 5
years experience in that position that in-
cluded a "turnaround” situation leading
to a stabilized operation. We are iooking
for leadership qualities that translate into
strong people and management skills,
This is a challenging and exciting career
opportunity with a growing organization.
Send resume to Box K-66. EQE.

Help Wanted Technical

BROADCAST

APPLICATIONS ENGINEER
#—'

Television

ANDREW, a recognized leader in the develop-
ment and manufacture of advanced state-of-
the-art antennas and transmission lines, is con-
ducting an immediate search for a Broadcast
Applications Engineer. Position requires an in-
dividual expenenced in actuai customer appli-
cation of UHF-TVand VHF-TV high power trans-
mitting antenna and transmission  line
products. A thorough understanding of pro-
ducts and applications plus experience with
broadcast field sales and product support is
desirable. B.S E.E. desired. but equivalent ex-
perience may be acceptable.

For immediate and confidential consideration,
please submit your resume. inCludmg salary
history to:

ANDREW

CALIFORNIA CORPORATION
1037 West Ninth Street
Upland, California 91786
ATTN: Personnel Manager

An equal oppertunity employer

CHIEF ENGINEER

IDB is a public company which provides audio, video & data
satellite transmission service. We are looking for a qualified
candidate with 5 years broadcast engineering experience to
report to our Sr. VP and be responsible for the design and
implementation of broadcast and satellite technical facilities.
The position is based in Los Angeles. If hard work, responsibi-
lity and opportunity are for you, send resume to: Dennis Feely,
IDB Communications, 10525 W. Washington Blvd., Culver City,

CA 90232. EOE.

GROUR INC.

% IDB COMMUNICATIONS

FOR EARLY DEADLINE INFORMATION
SEE PAGE 137.
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Help Wanted Programing, Production, Others

PRODUCER/DIRECTOR [ ——

AR E Yo U Do I NG Tl M E? Top 80 Midwes! network affiiiate seeking innovativa,

- : . creafive individual primarily for on-wir news and pro-

cooina local r_ngrket. waltlpg for & chance to break into national television? We need an gram promotion, Growth position for the right person.
imaginative television professional to produce a nationally syndicated health news series. ool Jie B o T

ferred. Send resume only 10 Box K-90.

Superior writing, directing, photography, and editing skills are a must. NO BEGINNERS! The
selected candidate will enjoy an industry competitive salary with an excellent benefit plan_ Gome
live on an island in the Gulf, and work in one of the top ten markets in the nation. RUSH YOUR
TAPES TO:

Mr. Dana C. Randall, Mgr. of Media Productions, Biomedical
Communications, 520 Learning Center, J36, The University of
Texas Medical Branch, Galveston, Texas 77550-2782

BIOMEDICAL
COMMUNICATIONS

Situations Wanted Management

Now Available
TV GENERAL MANAGER
West Coast

= Ownership change makes available an ener-
UTME 15 an AA EOE M-F-H smplayer, getic, dedicated professional with proven suc-
cess in sales, programing, and news.

WRITE BOX K-78

TV PROFESSIO
Vl DEOGRAPH ER PROGRAM DIRECTOR Experienced ul::?en :seperlade':tgtl and cur-

Be part of a successful show in New TV group needs program- rently group operations executive now wants 1o

America’s #1 city. We are lookingfor | | ing professional to play key role and ot in asastng quaity afiiate group

a seasoned, hardworking, in start-up UHF indy, Syracuse, to meet new challenges of changing competi-
videographer with 3-5 years of NY. Must have extensive back- e

magazine feature shooting

experience to work with our team ground. Opportunity to get in on

of creative producers in executing the ground floor of the Flatley
solid feature stories. EOE Company’s newly created Media Situations Wanted News
Division. Send resume (no
MUST SUBMIT RESUME AND phone calls, please) to: .
VIDEO CASSETTE OF 3-5 FEATURE Medicine, Technology,
SEGMENTS TO: ini . .
WG (L Science, Environment
eveni WSYT-TV
Qeacazin j PO. Box 6968 WGBH §ostonlhas train;fi six:f tlhe nation's top
science journalists in radio and television news
KDKA-TV Syracuse’ NY 13217-6968 techniques. They are now seeking positions as
ONE GATEWAY CENTER Tgﬁuﬂaﬂegmc?;ng?ny' an equal op- producers o reporters at major news and produc-
PITTSBURGH, PA 15222 P ¥ employer tion organi2ations. Their broadeast work has
already achieved national exposure; their resume
reels speak for themselves. If you want a first-
rate, aggressive specialist who works to the
industry’s highest standards, please contact:
David Kuhn, Director, Science Fellowships,
SINI”” pﬂ”ﬂ”ﬂfﬂ PROMOTION DIRECTOR WGBH, 125 Western Avenue, Boston, MA 02134,
Nev_v TV group needs highly ex- 617 492-2777
Houston's fastest growing station Is perienced professional to play
looking for a strong #2 person with a key role in start-up UHF indy,
solid writing and producing bar:k- Syracuse NY. Must have exten- -
ground. Individual must have a min- 5 ' ence | Il oh f
imum of 3-5 years experience in TV Sivé expeérience in all phases o
promotion or advertising depart- indy promotion. Opportunity to
ment. Some management experience get in on the ground floor of the
preferred. §end resume, reel and re- FIatIey Company's newly created ALLI ED FIELDS
ey B Media Division. Send resume Radio & TV P )
Advertising & Promotian Mgr. (no phone calls, please) to: adio rograming
KHOU-TV er
1945 Allen Parkway Vincent Arminio, GM = .I’:: Lum and Abner
Houston, Texas 77019 WSYT-TV P& 103 Are Back
(No phone calls please) ) T fin i
An Equal Opportunity Employer P.O. Box 6968 i A ébé‘r’uls"c:‘rg :ﬁdp:;faitlisons.
ﬁ Syracuse, NY 13217-6968 J." “ 1tt':mimi|‘tje prograr;ls from
_ ! L & golden age of radio.
ﬂ The Flatley Company, an equal op PROGRAM DISTRIBUTORS @ PO Drawer 1737

portunity employer. Jonesboro, Arkansas 72403 ® 501/972-5884

KHOU-TV
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Help Wanted Management

EXECUTIVE DIRECTOR
ACADEMIC ASSOCIATION

The Broadcast Education Association (BEA). a
cooperative venture of broadcasters and edu-
cators made up of coliege and university insti-
tutional as well as individual members, and
publisher of the quarterly Jo:nalism of Broad-
casting and Electronic Media, and Feedback.
seeks a full-time executive director |0 begin no
later than March 1, 1987. Based in Washington,
DC. BEA needs a dynamic administrater adept
at budgeting and fund-raising. program initia-
tives, and effective small office operation. Ideal-
ly, the executive director will have academic
background (advanced degree preferred) in
some area of mass communication, and prior
experience with convention organization.
Some travel required. Salary competitive de-
pending on background, with good benefits
package. BEA is housed at and works closley
with the National Association of Broadcasters.
Send letter of application with resume and
names of at least three references to DOr. Chris-
topher H. Sterling, Telecommunication Policy
Program, George Washington University. 515
22nd St., NW Washington, DC 20037. By De-
cember 1, 1986. BEA is an EEQ/AA employer.

Help Wanted Financial

FINANCIAL ANALYST

Communications Equity Association, the
industry’s leading radio, broadcast & ca-
ble brokerage and investment banking
firm is seeking a financial analyst for its
Wash., DC office. Applicants should have
a background in commercial lending,
credit, or investment banking, and have
the ability to analyze and recommend fi-
nancial structuring of communications
related companies. Knowledge of loan
covenants, contract terms, rates of re-
turn. and financial instruments is essen-
tial. Applicant must be self-directed and
able to work with a minimum of supervi-
sion and be able to funtion in a "team-
work” environment. This is not an entry
level position. At least 2 yrs. of exper-
ience in banking, credit or investment
banking is preferred, but will consider
candidates with less experience but out-
standing track records. Master's degree
a plus, but not required. Send resume
with salary requirements to:
Mr. Kent M. Phillips
Senior VP & Managing Director
Communications Equity Associates
1133 20th St., NW, Suite 260
Washington, DC 20036

An equal opportunity employer

Employment Services

JOB HUNTING?

if you need a job, you need Medialine
We give you job listings In news,
weather, sports, production, program-
ming, promotion, engineering and
sales. For 330 you get a daily report for

6 weeks. Learn more. 312-855-6779
Medialine. P.O. Box 10167, Columbia, MO
65205-4002

Consultants

APPLYING FOR A
NEW STATION?

Gontact -

BROADCAST MEDMA LEGAL SERVICES

a service of MoCabe &

FOR IMMEDIATE LEGAL

1-800-433-2636

{In Wirginla, call 703-361-65(
QUIALITY, FLAT FEE LEG

AMEX MG 'SR [HDCE

FM 80-90 APPLICATIONS

Exclusive applications guaranteed " Special
price on group of 12. " 180 page Demogra-
phics book available for $100.00. Contact Dar-
rell Bauguess. e ——

m‘ OMMUNICATIONS. INC.

ions and Broadcast Consultants
4401 East-West Highway, Suite 308
Bethesda. MD 20814, 301—654-0777

Wanted to Buy Stations

INVESTOR GROUP WANTS AM OR FM
RADIO STATION OR COMBO? TURN
ARQOUND SITUATION. STRONG TO ME-
DIUM SIGNAL WITHIN 150 MILES OF
LOS ANGELES. NO BROKERS PLEASE.
RANGE $1,000,000 - $2,000,000.

Box K-77

Miscellaneous

Want to buy AM (no daytimers) or FM
station with little or nothing down. All
replies confidential. Call residence
evenings, 216-454-7778.

For Sale Stations

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404--355-6800

FOR SALE-NEW YORK

Old established 1000w fulltime AM radio sta-
tion, medium, expanding market. upper New
York state. Billing over $300,000 annually and
growing $550.000 incl. real estate - easy terms
- neg.

Box K-120.

SOUTHERN
CALIFORNIA

AM/FM combo with real es-
tate. $2.0 milion with
$650,000 down. Profitable.

NORTHERN
CALIFORNIA

AM/FM combo at $1.1 mil-
lion, has cash flow to ser-
vice debt after $300,000
down. Includes studio-
transmitter real estate.

OREGON

Class C FM with constantly
improving grosses.
$625,000 is 2 1/2 times
gross. $125,000 down and
10 year payout.

FAR WEST

VHF network affiliate in
three station market. State
of the art equipment and
building. $10 million with
terms for qualified buyer.

PORTLAND

AM/FM combo offers great
potential for strong opera-
tor or group. $6 million with
$1 million down.

BILL EXLINE ANDY McCLURE

Madio Brokers

4340 Redwood Highway
Suite F-121
San Rafael, CA 94903
415—479-3484
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For Sale Stations Continued

The Holt Corporation

APPRAISALS

Over 25 years as recognized experts in the field of broadcast asset valuation.

Schedule your asset allocation appraisals NOW for completion prior to end-of-year .7;{«,.4.”.— -~ L’j J/r,m.a. (A ﬁw
iRS changes. Call John Caso at 703—662-0123 for more information. 7owEDia ERI?’KO“B pRCOEURTAN TS
.U Dox 146
Encan.Cali{orma 91426

Suite 205 Washington Office: One Tower Park el e satsm0)

The Wesigate Mall 7809 Freehollow Drive Route 9 - Box 34
Bethlehem. PA 18017 Falls Church, VA 22042 Winchester, VA 22601

G ;
ACYION 7 | s
Secured Creditor
RADIO STATION-WSES-AM S% _@ : c%%/ > RAMarsball&Co.

Raleigh, North Carolina
fuliy-equipped. on the air

TO BE SOLD AS AN ENTIRETY
at WSES studios

Media Investment Analysts & Brokens
v Bob Marshall. Pressdent

Mecka Brokons

This absentee-owned Class C

647 Maywood Ave,, Raleigh, NC TV - RADIO - CABLE - APPRAISALS FM station in a top 150 North-
(intersection of Maywood & S, Saunders St) o western market is an excellent
. EA WEST turnaround acquisition oppor-
THURS-! FrNqucvy:sgngEM1 '00 PM 500 Eas.t 77th Street 9701 Wilshire Boulevard tunity. $750,000.
1kw.D Non-Drectional-Class €© Suite 1909 Suite 700
Terms of Sale - Conlact Secured Creditor: New York NY 10021 Beverly Hills CA 90212
Allied Financial Corp.. 1825 1 Street NW, Surte 503 (212) 288-0737 {213) 275-9266 508 Pineland Mall Office Center
Wg::gglo;agg'zggqotio' Ktazxglze)e?gl:a‘rlz SOUTH Hilton Head Island. South Carolina 29928

Aucton License #3860-NR 803-681.5252

11285 Elkins Road

Suite }-8
L] .
‘ X 10ONECCTS, Roswell GA 30076
Michael Fox Auct g iy e
HAL GORE, Vice-pres.

Executive Offices « 3835 Naylors Lane K.
Baltimore, Maryland 21208 * 301/653-4000

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

] SOUTHERN INDEPENDENT TV BUYERS AND SELLERS
Posttive cash flow limited competition There's never any obligation when talk-
Asking $10.000.000 ing to any of our protessional staff.
B hR T 8 Driscoll St. Albans, VT 05478
{B02) 524-5963

l MEDIA BROKERS « APPRAISERS

Put my over 30 years of service
to work for you .

“"SHERWOOD
mc’\/‘#”\/i

312.272.4970 /o

¢, [CHAPMAN TELEVISION®

div. of Chapman Associates, Inc.

NETWORK UHF INVESTMENT OPPORTUNITY
For sale in burban Nashville. This medium market affiliate has all kinds of 25% interest in Class C FM and Skw daytime AM in
500W a AM st:;jion Sa yti r: e 6am - potential. Located in a growing retail irace area 'Soulhwest for passive investor of aclive F-‘:"“e*- Ideal
- 1 = and its the only station in town. It has a positive or aggressive young sales execulive seeking owner-
6pm. $500,000. Terms available. cash flow and sales have climbed sleadily. Ex- g e e
615—373-1100. cellent future prospects. 6 million, A camNlo3558 SR ’
Box K-93 i )

WASHINGTON STATE COMBO
Phoenix Market AM Major market AMs priced to FM/AM: great potential. Priced reduced to
sell. Contact Norman Fischer $525,000 with $125,000 down/terms for quick
$895,000 or $1.2 million, with & Assoc., Inc., 1209 Parkway, sale.
real estate. Write Box K-89. Austin, Texas 78703. 512—476- The g‘gptga'm (;Ofgfrij"e"n-sg;gnglomngg%i‘
Brokers or principals. 9457. e vente; - -

VIRGINIA Heart attack forces sale of long established GOSPEL AM
S5kw AM stereo in top 100 markets. East ¢oast

Beautitul areaf. \ffull time rgiddle of tpe digl AM, focation with dual network affiliation. Sizeable Near Texas Metroplex, Can be
serving one of Virginia's better markets. Priced facility with ail new equipment and 3 transmit- R
at about two times gross at $205.000. $35,000 ters. Signal includes 700,000. Available on ex- ”?9"0 licensed. Terms or cash
down - long term payout. cellent terms due to health to qualified buyer. discount.
Write Ted Gray - Broker, PO. Box 475, Altavista, Class C FM application on file. Jack Rockweli B
VA 24517, 305-744-8751 ox K-80.
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Lecation Size Type Price

SW Met  Fh $1700K
Rky. Mtn. Met  AM/FM $1500K
Mw Sub  AMFM $1400K
gE Sub FM $1000K
L Sub Al $800K
S Mai  FR $750K
Aky. Mtn. S AMIFM $650K
W Sy FK $450K
fiky. Mtn.  Sm AM/IFM $450K
FL Sri M $400K

Terms
Cash
$250K
Terms
Terms
Cash
$250K

$95K
$95K
$75K
$125

Contact Phone

Bill Whitley (214) 680-2807
David LaFrance (303) 234-0405
Bill Lochman (816) 941-3733
Mitt Younts (202) 822-8913
Ernie Pearce (404) 998-1100
Bill Whitiey (214) 680-2807
David LaFrance (303) 234-0405
Bill Lytle (816) 941-3733
Greg Merrilt (801) 753-8090

Randy Jeflery (305) 295-2572

For information on these properties. please conlact the Associale shown. For information on other
avaliabiliies, or lo discuss selling your property, contact Janice Blake. Marketing Director. Chapman
Associates In¢., 8425 Dunwoody Place. Atlanta, GA 30338. 404—998-1100

natior

- - - ] - o -
| _.-"III_‘I_{-_=' media hr Ll

ROCKY MOUNTAIN FM
Class C in fast growing dual market
area {(Top 100). Deliver with CP for
new tower to put city grade signal
into both markets. Superb growth
opportunity.

$2.6 Million
Contact:
Trey Hunt
Vice President
Butcher & Singer, Inc.
211 South Broad Street
Philadelphia, PA 19107
215—985-3600

RADIO & TV STATIONS

Medium mkts to small..Tex, La, Miss,
Ala, Ark, Mo...Prices range from
$14M cash to $200K with very little
down pmt.

John Mitchell or Joe Miot

MITCHELL & ASSOCIATES

318—868-5409 318—869-1301
Box 1065, Shreveport, LA 71163

By Order of
Secured Creditor

RADIO STATION

In Operation — 24 Hour Format

WCSE-AM
(Myrtle Beach, SC Market)
TO BE SOLD IN BULK ONLY
Auction To Take Place At
The Beach Cove Hotel
4800 South Qcean Bivd
North Myrtle Beach, SC
Thurs., Nov. 13 at 11:00 A.M.
1450 Hz AM - 1 kw Day/Nighttime

For Complete Terms of Sale
or Illustrated Brochure Contact

L) L]
Michael Fox Auctioneers,
Executive Offices ¢ 3835 Naylors Lane HIC.
Baltimore, Maryland 21208 ¢ 301/653-4000

NORTH TO ALASKA
FM/AM combo in important market. Mctivated
seller asking $1.6 million with 25% down/terms.

The Montcalm Corporation. 311 Norton Build-
ing. 801 Second Avenue, Sealtle, WA 98104.;
206—622-6236.

LOOKING FOR A STATION?
512/327-9570

JAMAR- L 0

Media Brokerage B Appraisals
110 Wik Bamgin Bl o 25 & Aipmszin, To JETEH

FLUSH & FLORIDA

Best: location, city, station, cash
flow. Large down. Station pays
all. Write Box K-119.

® Fulltime with prime signal over Nashville.
$700,000. Less than 2 times billing.

u Class C in NW California. $1.9 million.

m Class C in SE Texas. $2.8 million.

Business Broker Associates
615—756-7635, 24 hours

MICHIGAN
TOP FIFTY MARKET

Very under-developed Skw full time AM billing
$160.000 per year. $245.000 on terms. Sub-
stantial discount for cash and guick sale.

Box K-8

TV’'S IN THE WEST
$5 MILLION AND UP

Terms available to qualified buyers.
The Montcaim Corporation.
311 Norton Building.

801 2nd Ave., Seattle, 98104.
206—622-6236.

EARLY DEADLINE NOTICE

Due to holiday Tuesday, November 11, 1986, the deadline for
classified advertising for the November 17 issue will be noon,

Friday, November 7, 1986.

BROADCASTING'S CLASSIFIED RATES

All orders lo place classified ads & all correspondence
pertaining 1o Ihis section should be sent to: BROAD-
CASTING. Classified Department, 1735 DeSales St..
N.W. Washington, DC 20036.

Payabie In advance, Check, of money order only Full
& correct payment MUST accompany ALL orders.
When placing an ad, indicate the EXACT category
desired: Television, Radio. Cable or Allied Fields; Help
Wanted or Situations Wanted: Management, Sales,
News, elc, It Ihis information is omitted, we will deter-
mine the appropriate calegory according to the copy
NO make goods will be run if all information is not
included.

The publisher is not responsible for errors in printing
due to illegible copy-—all copy must be clearly typed or
printed. Any and all errors must be reported to the
classified advertising departrment within 7 days of pub-
licaton date. No credits or make goods will be made
on errors which do not materially affect the advertise-
ment.

Deadiine 15 Monday at noon Eastern Time for the follow-
ing Monday's issue, Earlier deadlines apply for issues
published during a week containing a legal holiday & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/
or cancellations must be Submitted in writing. (NQ tele-
phone orders, changes, and/or cancellations will be
accepled.)

Replies 10 ads with Blind Box numbers should be ad-
dressed (0: (Box number), c/o BROADCASTING, 1735
DeSales St.: N.W., Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions. films, or VTRS
to be forwarded to BROADCASTING Blind Box num-
bers. Audio 1apes, video tapes. ranscriplions, films &
VTR's are not forwardable, & are returned 1o the sender.

Publisher reserves the right 10 alter Classified copy 10
conform with the provisions of Title VIl ol the Civil Rights
Act of 1964, as amended. Publisher reserves the right
10 abbreviate, aiter, or reject any copy.

Rates: Classified listings (non-display). Perissue: Help
Wanted: $1.00 per word, $18 weekly minimurm. Situa-
tions Wanted 60¢ per word. $9.00 weekly minimum. All
other classifications: $1.10 per word. $18.00 weekly
minimum. Blind Box numbers: $4.00 per issue. No per-
sonal ads.

Rates: Classified dispiay (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted $80 per
inch. Situations Wanted: $50 per inch. All other classifi-
cations: $100 per inch. For Sale Stations, Wanted To
Buy Stations, Public Notice & Business Opportunites
advertising require display space. Agency commis-
sion only on display space.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD.etc.. count as one
word each. Phone number with area code or zip code
counts as one word each.
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fates & rortunesu

Media

Michaei D. Osterhout,
VP and general man-
ager, Edens Broad-
casting Inc.’s WRBQ-
AM-FM Tampa, Fla.,
named executive VP,
Edens, owner of three
AM and three FM sta-
tions.

James Saunders,
president and general
manager,  WOTV(TV)

Osterhout

Grand Rapids, Mich.,
joins wxrFL(Tv) Tampa, Fla., as VP and gener-
al manager.

Robert L. Calvert, general sales manager,
KMIZ(Tv) Columbia, Mo., joins KCwY-Tv
Casper, Wyo., as general manager.

Leonard R. Eliason, local sales manager,
wvUD-FM Kettering, Ohio, named general
manager.

Todd Glickman, VP, Technology Broadcast-
ing Corp., licensee of noncommercial
WMBR(FM) Cambridge. Mass., named presi-
dent.

Jhani Kaye, operations manager, KFl(AM)-
KOST(FM) Los Angeles, named siation man-
ager. She will continue to serve as program
and operations manager, KOST.

Bill Newman, general manager, KCEX(FM)
Harrisonville, Mo., adds duties as VP, Hoker
Broadcasting Inc., station’s licensee.

Elaine S. Quintana, senior financial analyst,
CBS News, New York, joins CBS-owned
WCAU-Tv Philadelphia as manager. financial
planning.

Dan Yorke, program director, wGAB(aM) Hart-
ford, Conn., named station manager.

Harold Smith Jr., program director, wBBA-AM-
FMm Pittsfield, 1., joins wRrviFM) Virden, llI.,
as station manager.

Gene Collins, program and operations man-
ager, WTEN(TV) Albany, N.Y., joins wTZA(Tv)
Kingston, N.Y., as station manager.

Rick Mendeison, former general manager,
WBTE(AM)-WDIB(FM) Windsor, N.C., joins
wVQT(AM) Wilson, N.C., as station manager.

Jim Mabe, salesman
WBLB(AM) Pulaski, Va.,
ager and sales manager.

and announcer,
named station man-

Joe Short, general manager, KDNT(AM) Den-
ton, Tex., joins Texas State Network, Dallas,
as affiliate relations director.

Bill Spitzer, from WFTY(Tv) Washington, joins
wNYW-Tv New York as operations manager.

Dave Reinhart, weekend announcer, WLw(AM)
Cincinnati, named operations manager and
program director.

David Priest, production manager, KBCI-TV
Boise, Idaho, named operations director.

Ronald John Donovan, director of develop-
ment, noncommercial KAKM(TV) Anchorage,
joins noncommercial WENH-Tv  Durham,
N.H., in same capacity.

Jean Zeller, associate director, stafion inde-
pendence program, Public Broadcasting Ser-
vice, Washington, joins noncommercial
WEDH(TV) Hartford, Conn., as director, un-
restricted support.

Robert E. Merrilees, manager, financial plan-
ning and control, Group W’s Mahwah, N.J.,
cable system, joins THe ENERCOM division
of American Television & Cable Corp., Den-
ver, as VP, finance. Kay Rabbitt, marketing
director, Continental Cablevision, Ohio re-
gion, joins THe ENERCOM as VP, market-
ing.

Judy Jenkins, manager, program aquisitions
and scheduling, sports and entertainment pro-
graming, USA Network, New York, joins
NBC there as regional manager, Northeast
affiliate relations, Anne Leslie Kurrasch,
counsel, 20th Century Fox, Los Angeles,
joins NBC, New York, as manager, business
affairs.

the most experienced
executive recruiting firmin
broadcasting and cable

More than 16 years as specialists in the communications industry.
For a confidential discussion, call 312-991-6900.

Lloarg

1605 COLONIAL PARKWAY

INVERNESS, ILLINOIS 60067
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C. Stephen Backstrom, director, tax adminis-
tration, Comcast Corp., Bala Cynwyd, Pa.
named VP, taxation.

Marketing

Tom McKinley, executive VP/corporate, Ma-
jor Market Radio, New York, joins Group W
Radio Sales there as president. David Ford,
regional/national sales manager, wGN-TV
Chicago, joins Group W Television Sales
there as Midwestern sales manager.

McKinley McHugh

Bart McHugh, senior VP and director, Cable
TV, DDB Needham Worldwide, New York,
named senior VP and director, national broad-
casting, radio and TV programing. Rick
Gans, freelance producer and director, joins
DDB Needham, Chicago, creative services
department, as production cost manager.

William D. Richard, VP, Campbell-Ewald
Co., Warren, Mich., named senior VP. Ap-
pointed VP’, Campbell-Ewald, New York:
Pam Dawson and Stuart Weisselberg, seniot
art directors; Irving Weinberg, senior copy-
writer. Michael Sanders, director of commu-
nications, Rockwell Defense Electronics Op-
erations, Anaheim, Calif., joins Campbell-
Ewald, Los Angeles, as VP and account
supervisor.

Claire R. Geier, senior VP and group account
director, J. Walter Thompson USA Inc.,
Washington, joins Earle Palmer Brown Ad-
vertising, Bethesda, Md., as senior VP, La
Neil Gregory, VP and director of advertising,
Oglivy & Mather, Washington, joins Earle
Palmer Brown as senior VP and management
supervisor.

Directors elected to board of BBDO World-
wide Inc., based in New York: Lew Pringle,
chairman, BBDO Worldwide, Europe, Mid-
dle East and Africa; Eduardo Vargas, chair-
man, Latin America; Geoffrey Wild, chair-
man, Asia-Pacific region. Pringle is based in
London, Vargas in Bogota, Colombia, and
Wild in Sydney, Australia. Kathy Segal, VP
and associate media director, BBDO, Chica-
go, named VP and director, media planning.

Garry Gassel, producer, Tatham-Laird &
Kudner Advertising, Chicago, named partner
in firm. Bev Ornik and Dirk Herrman, account
executives, named account supervisors.

Donald K. Williams, director, sports sales,



Rlair Tclevision, market development divi-
sion, named VP. Lloyd Komesar, program as-
sociate, Blair Television, New York, named
associate programing director. Nancy A. Cole-
man, account executive, On-the-Air, New
York, joins Blair Television there as account
executive. Robert Heyde, account executive,
wRGT-TY Dayton, Ohio, joins Blair Televi-
sion, Chicago, as account executive. Edward
Timek, from wBAY-Tv Green Bay, Wis., joins
Blair Television, Minneapolis, as account ex-
ecutive.

Margie Lefcoe, VP and media director, Ket-
chum Advertising, Philadelphia, named sen-
jor VP and account supervisor. Judy Ver-
nosky, art director, named senior art director.

Scott Hall, account supervisor, Tracy-Locke
Inc., Dallas, named VP and account supervi-
sor. Doug Rucker, associate creative director,
named VP and creative director.

Ted C. Kolozsvary, senior VP and creative di-
rector, Carr Liggett Inc., Cleveland, joins
Mills Hall Walborn there as VP, creative.

Virginia Westphal, VP, advertising sales, Via-
com Cablevision, Pleasanton, Calif., named
VP, marketing and advertising sales.

Appointments at Cable AdNet Inc., Malvern,
Pa.-based cable TV advertising representa-
tive: William J. Keller Jr., general manager,
Philadelphia office, to VP; Rich Millar, re-
gional sales manager, Philadelphia, replaces
Keller; David P. McGlade, general manager,
Pittsburgh office, to VP and general manager;
Ellen B. Pritzker, director, marketing, Mal-
vern, to general manager, national system di-
vision; Carol Slahor and Sue Hauman, ac-
count executives, Pittsburgh, to senior
account executives.

Linda Savidge, media coordinator, McAdams
& Ong Inc., Philadelphia, named media buy-
er and planner. Kathleen Smith, art director,
named senior art director. Charles Redner
and Robert Musial, account executives,
named account SUpervisors.

Debra McRoberts, from L.M. Berry & Co.,
Milwaukee, joins Damart Advertising Asso-
ciates, Minneapolis, as account supervisor.

Barbara Miller, media planner, Oglivy &
Mather, Houston, joins Carmichael-Lynch
Inc., Minneapolis, as senior media planner.

Karen Kennedy, art director, McCann-Erick-
son, Troy, Mich., joins W.B. Doner & Co.,
Detroit, as art director.

Jim Humphreys, local and regional team
manager, KUSA-TV Denver, joins TeleRep,
Houston, as sales manager. John McMorrow,
programing analyst, program department,
TeleRep, New York, named associate pro-
gram director. Cindy Talley, senior sales assis-
tant, TeleRep, Los Angeles, named account
executive.

Dan Mushalko, creative director. WFPG(FM)
Atlantic City, joins Masterminds Inc., Atlan-
tic City advertising agency, as senior copy-
writer. Sandy Pytel, former senior art direc-
tor, Spiro & Associates, Philadelphia, joins
Masterminds as creative director.

Cathi Caiola Henderson, account executive,
J. Walter Thompson Co., New York, joins
Siddall, Matus & Coughter Inc., Richmond,
Va., as senior account executive.

Tod R. Brubaker, copywriter. BBDO, Chica-
go, joins D"Arcy Masius Benton & Bowles
Inc., St. Louis. as copywriter. Jim Moser,
from Frank J. Corbett Advertising, Chicago,
joins DMB&B there as assistant account ex-
ecutive.

Scott Silverstein, from TeleRep, New York,
joins Seltel there as account executive.

Kathryn Sakata, senior media director, SMY
Inc.. Chicago, joins CPM Inc. there as ac-
count executive.

Janet Passmore, affiliate relations director,
Texas State Network, Dallas, named account
executive, sales department.

Luz Erdmann, national sales manager,
KFI(AM}-KOST(FM) Los Angeles, named gen-
eral sales manager.

Len Graziano, president, Productivity Inc.,
Atlanta broadcast sales and management con-
sultancy. joins WGNX(TV) Atlanta, as general
sales manager.

Gary Fisher, general sales manager,
WHTZ(FM) Newark, N.J., named VP and gen-
eral sales manager.

Jeffrey A. Johnson, account executive,
WCLR(FM) Skokie. Ill., joins wWGAB(aM) Hart-
ford, Conn., as general sales manager.

Mike Petty, general sales manager, KQAM(AM)-
KEYN-FM Wichita, Kan., joins KLTE(FM) Okla-
homa City in same capacity.

Kent Lillie, general sales manager, KRBK-TV
Sacramento, Calif., named VP and director
of sales.

David M. Lynch, sales manager, MMT, St.
Louis, joins wRGB(TV) Schenectady, N.Y., as
general sales manager.

Russ Hamilton, general sales manager, KBAK-
Tv Bakersfield, Calif., joins KTTC(TV) Roch-
ester, Minn., in same capacity.

Bonnie Hiramoto, assistant director, research,
WCVB-TV Boston, joins wCAU-TV Philadel-
phia as director, research. Angela Palermo
Adler, account executive, WCAU-FM, and Jeff
MacDougall, local/retail sales manager,
KMOV(TV) St. Louis, join WCAU-TV as account
executives.

John Peck, general sales manager, WIKA(TV)
Wilmington, N.C., joins WWAY(TV) there as
local sales manager.

Appointments at WFTY(TV) Washington: Bar-

bara Terry, national group supervisor, Balti-
more Sun, 10 national sales manager, Jane
Kerr Baxter, account executive, WFTY, to sen-
tor account executive; John Fiore, account
executive, wCLY(FM) Morningside, Md.; Pa-
trice Dozier, account executive, WMAL(AM)
Washington; Gail Ruppe, media buyer, Ehr-
lich Manes Advertising, Washington; Karen
Koones, investment product manager, The
Chase Bank, Washington, and Lisa Nelson,
traffic manager, WFTY, to account executives.

Eve Minitillo, account executive, WWwL(AM)
New Orleans, named national sales manager,
wwL and co-located WAFY(FM).

Charles Compagnone, account director,
WIAR(TY) Providence, R.l., named national
sales manager.

Sally Wilcox-Dickson, account executive,
wPRI-TV Providence, R.1., named retail de-
velopment. manager.

Michelle Mager, from WWJ(AM)-WJOI(FM) De-
troit, joins wLS-AM-FM Chicago as account
executive.

Appointments at KYUU(FM) San Francisco:
Craig McFarlane, account  executive,
KRQR(FM) San Francisco, and Jeff Lynch, ac-
count executive, Girvin Conrad & Girvin, to
account executives; Kitty Herzog, sales assis-
tant, KDRV(TV) Medford, Ore., to senior sales
coordinator; Margaret Provost, programing
secretary, KYUU, to sales coordinator.

Account executives appointed at KSL-TvV Salt
Lake City: Dan Checketts, account execu-
tive, KBLQ-AM-FM Logan, Utah; Jim Cope-
land, account executive, KLZX(AM)-KFMY(FM)
Provo, Utah; Joanne Siekierski, account ex-
ecutive, KDYL(AM)-KSFI(FM) Salt Lake City.

Laura Babcock, from wOwO(aM) Fort Wayne,
Ind., joins WFFT-TV there as account execu-
tive.

Dawn Rossler, sales executive, Connecticut
Business Journal, Hartford, joins WPOP(AM)-
wIOF(FM) Waterbury, Conn., as account ex-
ecutive.

Programing

Robert 1. Silberberg, senior VP and general
sales manager, ABC-TV, New York, joins
Syndicast Services Inc. there as executive

Historic Financials
Revenue Projections
Ownership Data

Station Sales
¢ ARB Rating Trends

Investing In Radio 1987
The Market - By - Market Guide to the Radio Industry

Two-Volume Set Profiling all 259 ARB Markets listed by Market
Rank fer your comparable sales analysis

and much more!
For a free brochure

Call (800) 323-1781
California and Alaska
Call collect (415) 366-1781

— The Best Radio Investment Research Available —
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VP.

Marshall Cohen, senior VP. network and cor-
porate services, MTV Networks Inc.. New
York, named senior VP, research and corpo-
rate services. Harriet Seitler, VP, central re-
gion. affiliate sales and marketing, MTV Net-
works Inc., New York. named VP
marketing, MTV.

John L. Barber, director. current dramatic
programs. ABC Entertainment, Los Angeles,
named VP, current series programs. Richard

Carr

Barber

F. Carr, VP. marketing, Air Atlanta Inc., joins
ABC Radio Networks. New York. as VP. en-
tertainment programing.

Ellen Franklin, director, current comedy se-
ries. ABC-TV. Los Angeles, joins Lorimar-
Telepictures. Culver City. Calif.. as VP, com-
edy series development.

Ellen Endo-Dizon, VP, current programs, Em-
bassy Communications. Los Angeles, named
VP, comedy development. Deborah Curtan,
VP. current comedy, Lorimar-Telepictures,
Culver City, Calif.. replaces Endo-Dizon as
VP. current programs.

Christopher Egolf, director. International
sales, Embassy Communications, Los Ange-
les. joins MGM/UA International Television
Sydication there as VP.

Steven Beeks, VP. corporate development.
The Paragon Group. investment partnership
recently acquired by Republic Pictures Corp.,
Los Angeles, named VP, Republic.

Appointments at  Showtime/The Movie
Channel: Nathalie Seaver, director. program
development, West Coast. Showtime/TMC,
Los Angeles. to VP, dramatic development;
Diane Asadorian, associate director, program
devlopment and program research. CBS Pro-
ducttons. New York, to program executive.
Showtime/TMC, New York; Martha Malkin
Zornow, associate, Hess, Segall, Guterman,

Pelz. Steiner & Barovick. New York law
firm. to counsel. Showtime/TMC, New
York.

Haldon Harrison, counsel, 20th Century Fox,
Los Angeles, joins Turner Entertainment
Co.. Culver City. Calif.. subsidiary of Atlan-
ta-based Turner Broadcasting System Inc.,
Atlanta, as VP. legal affairs. Paul Krimsier,
VP and assistant general manager. KGMC(TV)
Oklahoma City. joins Turner Broadcasting as
program manager. WwTBS Atlanta. Luis
Torres-Bohl, manager, international research,
department of international and new technol-
ogy research, CBS/Broadcast Group, New
York. joins Turner Program Services, Atlan-
ta, as director, international sales.

Dick Ross, manager, operations, CBS-TV,
New York. joins USA Neiwork there as VP,
network operations.

w . 48

Charity event. Fifth Estaters got togeth-
er to assist the American Diabetes As-
sociaton when Richard Braunstein |
(right), a member of the Washington
communications law firm of Dow,
Lohnes and Albertson, presented a bot-
tle of rare wine to Senator Ted Stevens

(R-Alaska) (left), a member of the Sen- I
ate Commerce Committee, and Cather-
ine Rivera, wife of former FCC Commis-
sioner Henry Rivera (now practicing
with Dow Lohnes). They were promot-
ing the second annual “Rare Wine Auc-
tion" to benefit the fight against diabe-
tes, to be held at 7 p.m., Nov 22 at
intelsat headquarters in Washington. _J

Robert F. Neece, VP, East Coast sales. Four
Star International Inc., Los Angeles-based
production and distribution firm. named VP.
domestic sales.

Brian Pussilano, VP. CBS Sales. New York.
joins SuperSpots. Chicago-based production
company, as executive VP and general man-
ager.

Robert J. Williamson, former president. RKO
General. radio and TV divisions. New York.
joins New Century Telecommunications.
New York production and distribution firm.
as VP. sales.

Scott Goldstein, supervising producer.
NBC’s Today. New York. named producer.
L.A. Law, prime time drama on NBC. He will
be based in Burbank. Calif.

Kim Rowley, program publicist, ABC Televi-
sion Network, Los Angeles, joins Fox Broad-
casting Corp. there as program publicist.
Fred Warner, director, creative services KABC-
Tv Los Angeles. joins Fox.as director, on-air
promotion.

Jon McHugh, director. affiliate relations. Ra-
dio International. New York. joins DIR
Broadcasting Corp. there as affiliate relations
representative.

Robin Veiders, former associate producer and
executive assistant. Elinor Bunin Productions
Inc.., New York. joins Teletime Video Pro-
ductions. Great Neck. N.Y., as director, oper-
ations.

Todd E. Kessler, East Coast executive in
charge of specials. CBS TV. joins Scholastic
Productions, New York. as director. develop-
ment. Lisa Melamed, manager, prime time
development, Scholastic Productions. named
director, prime time development. Elsabeth
Feiss, independent producer. joins Scholastic
Productions as director, creative affairs.

Steve Hackett, account executive. Blair En-
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tertainment. Dallas, joins Columbia Picture:
Television Domestic Distribution as sales ex
ecutive and head of Dallas office.

Dean Rotban, reporter and columnist, Th
Wall Street Journal, New York, and head o
Journal’s new TV projects. named executive
producer, The Wall Street Journal Report o1
Television. syndicated show. Carl Sabatino
sales/marketing consultant. Dow Jones, New
York. joins The Wall Street Journal Report o
Television as director, sales and marketing.

Raul Velasco, host, Siempre en Domingo (Al
ways on Sunday), SIN Television Network
New York, named host, Camino a la OT,
(Road to the OTI). OTI is competition of ama-
teur singers and songwriters broadcast on SIM
annually.

Constance Bullard, sales executive, Bonne
ville Satellite Communications, New York
joins Mediatech East there as syndicatiol
coordinator.

Chuck Crane, assistant program director anc
music director. wLstaM) Chicago, joim:
WYNY-FM New York, as program director.

Jon Holiday, operations manager and pro
gram director. WPOW(FM) Miami. joins WQAM
(AM) there as program director.

Kevin Metheny, VP. music programing an
production. MTV Networks Inc., New York
joins KISS(FM) San Antonio, Tex., as progran
director.

J.D. Slade, moming announcer, WIMA(AM)
wvJjz(FM) Orange. Va., named program direc
tor.

Jerry Brown, assistant production manager
KBCE-Tv Boise, Idaho, named productiol
manager. Steve Klotz, from KTRv(Tv) Nampa
Idaho. joins KBCI-Tvas producer and director.

William Lowery, producer and director, WPRI
Tv Providence, R.1.. joins wWISN-Tv Milwau
kee as production manager.

Phyllis McHale, public affairs coordinatol
Colony Communication’s Inc.’s Vision Cabl
of Rhode Island Inc., Providence. name
program production Supervisar.

Randy Patrick announcer. WKRG-AM-FM Mo
bile. Ala., named assistant program director.

T O T T I
News and Public Affairs

Robert E, McCarthy, director. business affairs
CBS News. New York. named VP. busines
affairs.

Steve Shepard, Pentagon correspondent
ABC News, Washington, named correspon
dent. Frankfurt, West Germany. Dean Reyr
olds, correspondent. London bureau. name
Tel Aviv correspondent.

Bob Walsh, farm and ranch manager, trus
department. InterFirst Bank. Fort Wortk
joins Texas State Network. Dallas. as farr
director, TSN Agribusiness Network.

L. Leslie Reif, credit markets reporter. Mun)
facts, New York-based financial news wire
joins Financial News Network, Santa Mon:
ca. Calif., as news manager. Celeste White
ford, anchor and reporter. FNN’s Busines
Times and Warton Management Repor.
named anchor, Wall Street Fingl, nightl



WWS PTG,

javid E. Lucas, former senior reporter and
woliticl analyst, weiv(tv) Charleston, S.C ,
oins Medstar Communications Inc., Allen-
own, Pai.. distributor of medical and health
nformation shows. as producer and reporter
or Medstar’s Med*Source. Kelly J. Fagan,
sonference coordinator, Birch & Davis. Sil-
ser Spring, Md., joins Medstar as guest coor-
finator.

"hom Wilborn, correspondent, AP Broadcast
Jews Center, Washington, named agriculture
orrespondent, AP Broadcast Services.

Wilborn

Niemann
{endrix F.C_ Niemann, executive director and
seneral manager. New Jersey Network, Tren-
on, joins Potomac News Service Inc.. Wash-
ngton, as president and CEO. He replaces
‘otomac’s majority owner. Bruce Finland,
vho remains chairman of board. Bill Line,
ssignment  editor, WILA-TV  Washington,
oins Potomac as Washington bureau chief.
sertrude Houston, producer, PM Magazine,
VTTG(TV) Washington, joins Potomac as pro-
lucer of its Redskirs Saturday Night, weekly
ports feature.

John Evans, reporter. KGxAM) San Francis-
t0. joins KRQR(FM) there as news director.

Frank Verdel, assistant news director and ex-
ecutive producer, wrrviTv) Orlando. Fla.,
joins wHNETV Huntsville. Ala., as news di-
rector.

Appointments at wDHN(TV) Dothan, Ala.:
Gary Bruce, from wOOF-AM-FM Dothan, to
news director; Bill Ryan, from WVGA(TV) Val-
dosta, Ga., to sports director; Sonja Abra-
ham, reporter, WDHN, to assignment editor.

Rich Freeman, announcer. WBLB(AM) Pu-
laski, Va.. named news director.

Jeff Asch, associate producer. WCAU-TV
Philadelphia. named sports producer.

Lester Gray, producer. Good Company, mom-
ing talk show, KING-Tv Seattle. named associ-
ate program producer. Evening, KING-TV's
nightly public affairs program.

Pat Burns, from KTVV(TV) Austin, Tex.. joins
wCPO-TV Cincinnati as news producer. John
Damschroder, account executive, Cochran
Public Relations, Columbus. Ohio. joins
WCPO-TV as reporier.

Appointments at wFSBv) Hartford, Conn.:
Susan Maier, from WISN-TV Milwaukee, to
assighment manager: Newton Burkett, news
writer, WOR-TV Secaucus. N.J.. to Shoreline
bureau chief and reporter: Virginia Pryor, as-
signment manager, Cablevision of Connecti-
cut, Hartford, to evening assignment editor;
Tim Klein, anchor, KRBK-TV Sacramento, Ca-
lif., to co-host, PM Magazine, Greg Bjerg,
director, on-air promotion, WHO-TV Des
Moines, lowa, to executive producer, PM

Magazine; Anita Cajar, promotion producer
and news wriler, wFSB. to associate producer,
PM Magazine.

Brad Schultz, anchor and reporter, wWROQ
(AM)-wAES(FM) Charlotte, N.C., joins WPCQ-
TV there as assignment editor. Lori Waldon,
from wALA-TvV Mobile, Ala., joins WPCQ-TV
as general assignment reporter.

Darryl David, anchor and reporter, KIRO-TV
Seattle, joins wmaQ-Tv Chicago as reporter
and weekend anchor.

Huel Perkins, anchor, WRBT(TV) Balon
Rouge, joins KSDK(TV) St. Louis as anchor
and reporter.

Jerry Tate, from WREG-Tv Memphis. joins
WHBQ-TV there as anchor.

Ron Martin weekend anchor. WGAL-TV Lan-
caster, Pa., named weekday anchor. Karen
Jenkins, general assignment reporter, re-
places Martin. Susan Shapiro, moming an-
chor, named noon anchor.

Barbara Lewis, from KSBY-Tv San Luis Obi-
spo. Calif., joins KOVR(TV) Stockton. Calif..
as anchor.

Roger Follebout, moming anchor, WUHQ-TV
Battle Creek, Mich., named evening anchor.

Monica Gayle, reporter and weekend anchor,
KGw-Tv Portland, Ore., joins KUSA-TV Den-
ver as weekend anchor.

Paul Heppner, from WNEP-TV Scranton, Pa.,
joins WDAU-TV there as chief meteorologist.

Phil Sommers, from wol-Tv Ames, lowa,
joins KCRG-TvV Cedar Rapids, lowa, as week-
end weathercaster.

Sandie Newton, host, Hollywood Insider, en-
tertainment magazine show, USA Network,
joins KH)-TV Los Angeles, as entertainment
reporter.

Linda Robertson, general assignment report-
er. WHIO-Tv Dayton, Ohio, named Spring-
field. Ohio. bureau chief.

Angela Cain, from wHIO-Tv Dayton, Ohio,
joins wRTv(Tv) Indianapolis as general as-
signment reporter.

Gary Cheevers, former goaltender and coach,
National Hockey Leagues Boston Bruins,
joins Sports Channel, Wobum. Mass.-based
regional sports network as color commentator
for Harford {Conn.) Whalers games.

Technology

Robert B. Bonney, vice chairman, EECO
Inc., Santa Ana. Calif., manufacturer of TV
editing systems, named chairman of board.

Alfred J. Menozzi,
general manager,
Northeast region, To-
shiba America Inc.,
joins dbx/ADC, New-
ton, Mass., audio sys-
tems manufacturer, as
VP.  marketing and
sales.

James Peacher, for-
mer sales manager,
EECO Inc., Santa
Ana, Calif.. joins
Shoreline Professional Video Systems, Los

Menozzi
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Angeles video design and installation ser-
vice. as VP and sales manager.

Ronald J. Kazda, from KHOW(AM)-KPKE(FM)
Denver, joins Parker Communications Inc.
Minnecapolis-based owner ot two AM and
three FM stations as corporate technical di-
rector.

Michael J. Pavlinch, art director. wvIV(Tv)
Boston, joins Quama Corp., Salt Lake City,
as director, graphic design.

Bili Franklin, engincer, Fidelipac Corp.,
Moorestown. N.J., manufacturer oi broad-
cast tape cartridges and magnetic recording
tapc. named director, enginecring. Fred
Buehler, customer service e¢xecutive, named
customer ServiCe manager.

Tom Nichols, editor, Positive Video, Orinda,
Calif., joins Varitel Video, San Francisco. as
senior editor.

John Arminio, head of field operations, Video
Tape Associates. Atlanta. joins Medallion
Video Productions Inc., Chicago, as associ-
ate director, sales and marketing. Medallion
operates mobile teleproduction trucks and
provides technical crews and services.

e R —— e S T ——
Promotion and PR

James D. Eadline, senior VP and director,
public relations. McAdams & Ong Public Re-
lations, Phlladelphu named president.

Susan Bishopric, in-
dependent public rela-
tions consultant, joins

Beber  Silverstein &
Partners, Miami ad-
vertising  agency,  as
VP and head of newly
formed public rela-
tions division.
Alex Wagner, senior
i account executive,
B|shopr|c March Five Enter-
prises, New York,

joins Group W Sutellite Communications
there as director, public relations.

Karen A. Lubienecki, senior director, media
relations. Earle Palmer Brown Public Rela-
tions, Bethesda. Md., named VP.

Robert Burris, assistant director, creative ser-
vices, KABC-TV Los Angeles, named director,
creative services.

Joyce Huyett, account executive, public rela-
tions division. Russ Reid Co., Pasadena. Ca-
lif., named account supervisor. Colleen Sie-
gersma Dickey, recent graduate, Calitornia
State University. Fullerton, joins Russ Reid
Co. as account coordinalor.

Deborah Derrickson, public relations account
executive, Earle Palmer Brown Companies,
Philadclphia, joins KYw(AM) there as adver-
lising and promotion manager.

Steven H. Baylin, pulicist, E. James White
Co.. Washington public relations firm, joins
WFTY(TV) there as promotion director.

Linda Nix, director, public information, non-
commercial WYES-Tv New Orleans, joins
WDSU-TV there as advertising and promotion
director.

Dave Howitt, assistant director, advertising

general manager.

Syracuse.

71 Edmund Robert {Curly) Vadeboncoeur, 85, retired president,
Newhouse Broadcasting Corp., Syracuse, N.Y, died Oct. 22 of
cancer at his home in Cazenovia, N.Y. Vadeboncoeur went to work
as a full-time reporter at age 17 for the Syracuse Journal. After 21
years as a newspaper reporter and editor in Syracuse, he joined
wsYR(am) there as news editor in 1833, With the outbreak of World
War Il Vadeboncoeur began a series of of 15-minute commentaries
jid aired daily on wsyr four or five times a day for 14 years_ Aiso during

| the war he assumed exira duties as head of promotion and, finally,

WsvyR's owner, Harry Wilder, sold the station to newspaper pub-
: lisher S.J. Newhouse in 1947. Vadeboncoeur stayed on as wsyR
general manager until 1952 when Newhouse appointed him president of the newly
formed Newhouse Broadcasting Group. Vadeboncoeur served as president of the group
until 1982 when the last of the stations was sofd. At its peak Newhouse Broadcasting
included two AM, three FM and five TV stations and 50% ownership of KOIN-AM.FM-Tv
Portland, Ore. He is survived by his wife, Orletta, and daughter. Joan Vadeboncoeur,
entertainment’ reporier for Newhouse papers Herald-Journal and Herald American,

and promotion, WUAB(TV) Lorain, Ohio,
named director. advertising and promotion.

Jennifer Lane Maier, journalism student,
Ohio State University, Columbus, joins uni-
versity-owned, noncommercial wOSU-AM-FM
as promotion c¢oordinator.

Robert L. Davidson, account supervisor, Re-
gis McKenna Inc., Boston public relations
firm, joins PR Newswire, New York-based
electronic press release service, as Boston bu-
reau manager.

Allied Fields

Officers elected by board of Association of
Independent Television Stations Inc. (INTV),
Washington: Charles L. Edwards, executive
VP, Gaylord Broadcasting, and general man-
ager, KTVT(Tv) Fort Worth. chairman; John
Serrao, general manager, WATL-Tv Atlanta,
vice chairman; Ted Baze, president and gener-
al manager. KGMC(TV) Oklahoma City, secre-
tary;, Bob Wormington, VP and general man-
ager, KSHB-Tv Kansas City, Mo.. treasurer.
Lawrence B. Laurent, director of communica-
tions, INTV, Washington. named VP. com-
munications. Susan Ryan, research manager,
USA Network, New York, joins INTV’ of-

Helicopter crash. Jane Dornacker, 40,
traffic reporter for wnBC(AM) New York,
drowned Wednesday (Oct. 22) when
the helicopter from which she was re-
porting crashed into the Hudson River.
William Pate, pilot of the helicopter
owned by Spectrum Helicopter Co. of
Ridgefield Park, N.J., survived the
crash and was admitted to Bellevue
hospital in critical condition after suffer-
ing cardiac arrest. The cause of the
crash was not determined.

While making a routine 4:45 p.m.,
rush-hour traffic report on wnec over a
highway near the Lincoln Tunnel, Dor-
nacker paused and then said: "Hit the
walter, hit the water, hit the water."

Dornacker, who joined wnec last year
as afternoon traffic reporter, survived a
crash jast April 18 when a Spectrum
helicopter with a different pilot crashed
into the Hackensack River. She is sur-
vived by a daughter.
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fice there as research director.

Lin Wood Lloyd, deputy director of budget,
Corporation for Public Broadcasting. Wash-
mgton. named director of budget.

Laurence R. Stoddard
Jr., senior VP. Young
& Rubicam Inc., New
York, joins Advertis-
ing Research Founda-
tion, New York, as
senior VP and director,
media research.

Jeff Greenfield, politi-
cal and media analyst.
ABC News, wins fel-
lowship at Gannett
Center for Media
Studies at Columbia University, New York.
Greenfield will take leave of absence from
ABC from January to June 1987. He will
study how press handles unanticipated do-
mestic political crises.

Ernest E. Holling, VP, operations. Harron
Communications Corp., Paoli, Pa.. multiple
cable systems operator, and Joel R. Richard,
private accountant. form Richard/Holling &
Associates Inc., Philadelphia telecommuni-
cations consultancy.

Rebecca L. Sims, assistant VP, finance, Ma-
larkey-Taylor Associates Inc., Washington
communications consultancy, named VP, fi-
nance.

Thomas F. Leahy, execulive VP, CBS/Broad-
cast Group, New York, to receive Joseph E.
Connor Memorial Award from Phi Alpha
Tau, communications fraternity. Emerson
College, Boston. Award, which recognizes
excellence in speech and communications,
will be presented Oct. 29 on Emerson Col-
lege campus.

Stoddard

Deaths

Dewey (Bud) Nelsen, 56. retired assistant
general manager and VP. sales, WHBF-Tv
Rock Island, Ill., died Oct. 14 of cancer at
Lutheran hospital, Moline. Ill. Nelsen retired
from wHBE-Tvon Sept. 30 after 19 years with
station. He is survived by wife, Janet, son
and daughter.



IBC’s Sherlock:
fhe case of the
;ontented manager

Aike Sherlock likes to tour 30 Rock, bound-
1g by rooms full of NBC’s latest technical
sonders and even sneaking past his secre-
iry and an awaiting appointment to relish
ne last electronic marvel. The 49-year-old
ead of operations and technical services
OTS) has reason to be proud of his charge.
le has helped turn one of the oldest plants in
zlevision into one of the most innovative.

In his four years as head of a 3,000-em-
loye division, Sherlock has rallied his crew
f engineers and operators to a series of tech-
wlogical advances that have drawn the re-
pect, and some criticism, of colleagues in
he industry.

While Sherlock is quick to credit his staff
vith the advances—his past responsibilities
.ave had more to do with finances than fre-
uencies—it is no coincidence that during
dis tenure the company became the first
ommercial network with a full-time satel-
ite network interconnect, the network lead-
r in stereo television and, most recently, the
irst and only to plan an all-out conversion to
ew half-inch videotape technology.

Colleagues at NBC describe Sherlock as
ard working, bright, a leader and consum-
nate manager of the largest division in the
ompany. Ray Timothy, the NBC group ex-
cutive vice president who selected him for
he post in 1982, said that Sherlock has done

“marvelous job of leading an important
rroup.”

Many throughout the company have spe-
ial accolades for Sherlock’s part in moving
he company this year onto its new Ku-band
atellite distribution system.

Sherlock has had his share of criticism,
20, in the wake of his well-publicized deci-
ion last spring to convert virtually all of
IBC’s videotape plant in the next five years
0 the new half-inch M-II system from Mat-
ushita. The expensive move (costing up-
vard of $50 million) has received strong and
videspread support from the NBC divisions
naking the switch. But some NBC affiliates
nd rival broadcasters such as his Capcities/
\BC counterpart Julius Barnathan, presi-
lent of broadcast operations and engineering
nd Sherlock’s self-professed “idol,” have
hallenged claims made for the system and
e¢ the sizable commitment to it as risky.

Such straits are nothing new to Sherlock;
i€ has made his way through others in the
iast. One of his toughest trials came during
ne company’s 1979 unit manager scandal,
vhen widespread financial abuses were dis-
overed in NBC’s unit manager division,
aen responsible for fiscal management of
ctwork shows.

Sherlock, his long years of financial ex-
ertise and solid reputation in hand, was
-alled in along with his present boss, group

MicHAEL JoHn SHERLOCk—president,
operations and technical services, NBC, New
York; b. April 1, 1937, Syracuse, N.Y;
bachelor's, business administration, Le Moyne
College, Syracuse, 1958; assistant account
supervisor, CBS News, 1959; budget analyst,
business affairs, NBC, 1960-1973; director of
business administration, business affairs,
NBC, 1973; vice president, administration,
Hertz Corp., 1973-1977; vice president.
business affairs and administration, NBC
News, 1977-1979, executive vice president,
production administration, finance. NBC,
1979; vice president, finance and
administration, NBC Sports, 1979-1982;
executive vice president, operations and
technical services, 1982-1986,; present
position since October 1986; m. Margaret
DeCarlo. June 21, 1958; children: Margaret,
28; Mary, 24; Marjorie, 24; Michael, 18.

executive vice president and chief financial
officer, Bob Butler, to help clear up the “un-
pleasantness.” Several unit managers were
eventually convicted of falsifying expenses;
dozens of others were fired, and the oper-
ation was dissolved, its responsibilities giv-
en to individual management divisions. He
describes it in retrospect as “gut wrenching.”

Sherlock, who moved on in late 1979 to
join the sports division as chief financial of-
ficer, also weathered the company’s ill-fated
1980 Olympics planning, when the U.S.
boycott of the games left NBC with an out-
of-pocket loss in the $25-million range and a
gaping 150-hour hole in the schedule.

Once past these early misfortunes, Sher-
lock’s two-and-a-half-year tenure in sports
proved an invaluable step towards the job
he’d always wanted—what Butler described
as Sherlock’s “secret wish"—to be head of
NBC operations.

From his start at NBC in the business af-
fairs division, Sherlock had always gotten
himself involved in operational activities,
even if it was only assigning desks. “I've
always had an interest in how things
worked,” he explained. “[ like getting things
done, contributing to an end.”
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His first real taste of operational activity
came during his one departure from NBC, a
four-year stay at RCA-owned Hertz Corp.,
where he had responsibility for all Hertz real
estate, airport concessions, facility design
and construction and purchasing. He was
later brought back into the fold as a vice
president at NBC News and loved it (“When
I die and go to heaven, I'm going to work in
a news division,” he says). But it was really
in the day-to-day activity of the sports divi-
sion that Sherlock got his heaviest exposure
to broadcast operations.

When the OTS slot under Timothy opened
up in 1982, Sherlock was on the short list,
Timothy recalled, but there was one hitch;
he was not an engineer. Sherlock argued that
the division had no lack of technical experts
and what it really needed was someone to
guide that expertise.

“When I walked through the door,” Sher-
lock remembered, “I found people who were
hungry for leadership. They did not have
enough of management’s understanding and
capital support.”

For Steve Bonica, vice president of engi-
neering, Sherlock has provided that leader-
ship, giving long-term engineering pro-
grams the backing they needed and applying
his financial knowledge to technology plans
and capital expenditures. “He understands
better than we do what a program costs and
what its benefits are,” Bonica said. Because
Sherlock also recognizes his own limits
when getting deep into engineering territory,
he has delegated and offers continuous en-
couragement to his staff to advance their
management skills.

For Sherlock, his staff members are not so
much ‘engineers’ as “very dedicated broad-
casters.” And as such, they’ve taken well to
his view of the division as doing “nothing
but servicing customers. Almost everything
is customer-oriented.”

There will certainly be no shortage of cus-
tomers for Sherlock in the next several
years, with some major NBC projects falling
squarely in his lap. The coming of the 1988
presidential election and NBC's coverage of
the summer Olympics, as well as the simul-
taneous implemention of M-II, are probably
the biggest things on Sherlock’s mind these
days, although another big task for his crew
will be the network’s move to new facilities
in the early 1990’.

Despite the load, Sherlock says he works
a “reasonable” day (7:45 a.m. to 5:30 or
6:30 p.m.), is able to summer on the New
Jersey shore with his wife, Anna D., and his
boat, and ponder how much he likes his job:
“NBC is a wonderful place to work; there’s a
cooperative spirit.”

But his task is not always easy. “We don’t
have a profit and loss statement; we don't get
ratings. All we can do is make mistakes;
we’re only as good as our latest [success].
But [ getmy kicks out of making things run
right.” <]
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Group W Satellite Communications confirmed last week it will shut
down Home Theater Network, 12-hour-a-day service that featured
only G or PG movies. Its last day will be Jan. 31, 1987. Launched in
July 1977, HTN is one of oldest cable services, but also one of
smallest in terms of subscribership. It now has 375 affiliates and
serves 325,000 subscribers. "Over the past few years, HTN has
gone from a money loser to a company with positive cash flow,’
said Cheryl Daly, spokeswoman for GWSC, "but we could not
project significant growth for it in the future.” She said two factors
dampened service's prospects: sale of Group W's cable division,
which had provided affiliate base, and projected long-term diffi-
culties of pay cable in general. Decision to shut down service was
precipitated by desire 10 lease GWSC's Satcom III-R transponder
to TWA for its new programing service, The Travel Channel (see
below).
o

TWA Chairman Carl lcahn has entered cable business. He an-
nounced last week plans to launch The Travel Channel, 24-hour-a-
day basic cable service, on Feb. 1, 1987. New service will be
division of TWA subsidiary, TWA Marketing Services Inc., and
will be headed by Jim Trecek as chief operating officer. Trecek had
been senior VP of Tempo Enterprises. To distribute service, Tre-
cek said, TTC has secured 12 hours (4 p.m.-4 a.m. NYT) on Satcom
III-R, transponder 16, from Group W Satellite Communications,
and is negotiating for fulltime slot on Satcom IV. GWSC will also
handle tape playback and uplinking of service from its Stamford,
Conn., facility, he said. GWSC made time on Satcom III-R tran-
sponder available following its decision to close down Home The-
ater Network (see above). Trecek said TTC alsc bought its name
from GWSC. TTC had been name of travel-oriented programing
presented between movies on HTN. TTC will be offered to cable
system at no charge. He declined to say how much money Ichan

Bottom line considerations for ‘Cosby’. A week after Viacom's
announcement of its terms of sale for The Cosby Show in syndi-
cation (BROADCASTING, Qct. 20), stations were studying the
company's marketing plan to determine whether the series,
given the high prices It is expected to attract. makes economic
sense.

At least one general manager said last week that his station
would probably take itseif out of the bidding. Others studying
Viacom's offer said that while the show itself is not likely to
make a profit, the strong lead-in it will probably provide to the
remainder of the station's schedule could justify its purchase.
“We can make money on this,” said one executive.

The reactions came after meetings between Viacom and
New York-based rep firms and some stations. Viacom will open
sales of Cosby in New York today (Oct. 27) with formal presenta-
tions. Stations will be notified of the show's reserve price imme-
diately following the presentations. The second market to bid
on the show will be Chicago, with California markets following
that.

According to sources, “a new wrinkle"” in the marketing plan
emerged from the initial meetings— Viacom will accept alterna-
tive offers for the show at the same time it Is accepting bids in
5% increments over the reserve price it sets. It was not clear
whether the two bids would be accepted simultaneously.

According to those reached last week, initial reserve prices
for a week's worth of the show in New York are expected to be
$130,000-$160,000. In Los Angeles, where the show Is expected
to command a higher weekly price than New York because
there are more stations, the show could go for $165,000-
$170,000. Station executives in Chicago estimated the show
would be offered at a weekly reserve price of $115,000-
$140,000.

Most of those commenting said Viacom's decision to take
bids was fair, although many were not happy with Viacom's
keeping of a barter minute. “I don't see anyone not wanting the
preduct,” said Viacom president of domestic distribution, Joe
Zaleski.

as committed to venture, saying only, “It's funded well, fund
deep.”

o

Proposal by Association of Independent Television Stations ai
NATPE (0 add day of first-run syndicated programing to annual Tele'
sion Critics Association press tour (“In Brief,” Oct. 13) is picking
speed. INTV said last week that 17 producers/syndicators have
far agreed to split cost of Jan. 14 presentations. They are: MC,
Gaylord, SFM, Fries, Disney-Buena Vista, D.L. Taffner, Colex, LE
Communications, Paramount Domestic TV, Viacom, Lionheal
Blair Entertainment, 20th Century Fox, Lorimar-Telepictures, T)
s\yme Entertainment, Television Program Enterprises and Grou
w]

Pacifica Foundation, licensee of noncommercial KPFK(FM) Los Ang
les, has responded to FCC Mass Media Bureau's formal request f
comment on allegations that programing it broadcast was “obscer
or indecent” (BROADCASTING, Sept. 29}. In letter to bureau, Pacific
said that homosexual programing at issue consisted of intervie
with playwright and excerpts from play. “The treatment was se!
sitive and the predominant moed reflected the need to affirm life
the face of death,” Pacifica said. Pacifica also said it broadca
warning that program contained material sorne might find obje:
tionable. Program also was broadcast between 10 p.m. and °
p.m. when children, Pacifica said, would not ordinarily be in li
tening audience. Pacifica said it regretted that other programir
at 1ssue aired.
()

First five prime time World Series games between New York Met
and Boston Red Sox carried by NBC have averaged 26.2 rating an
42 share in Nielsen ratings, 9% higher than 1985's five-gam
national average of 24.1/37, NBC spokesman said. Game five las
Thursday (Oct. 23) had national average of 29.8/47. Night wa
helped by Cosby Show lead-in (35.4/54), delaying coverage b
half-holir to 8:30 p.m. Spokesman said Cosby aired because it i
“most poputar show in the country” and network feared calls fror
disgruntled viewers if program didn't run. He added that “pract
cally speaking,” it was also "good lead-in” to series. Advertising—
roughly $275,000 per 30-second spot—was sold out for first fiv
games (25 minutes in each game). Games six and seven were "jus
about sold out,” spokesman said.

a

Last week's news that wxJL(TV) Baltimore had settled on contrac
with syndicators in wake of station’'s sale 10 Home Shopping Ne
work (BROADCASTING, Oct. 20) has raised ire of other stations whic
are now demanding similar reduction in their syndication pa
ments. Syndicators settled with WKJL(TV) since they had no prc
pect of getting full value of their original contracts after statior
asset-only sale to HSN. Association of Program Distributors nc
estimates that outstanding payments to syndicators as result
station purchases and affiliation agreements by HSN, plus st
tions’ credit problems, total between $750 million and $1 hillio
Between 85 and 90 APD members have now contributed $2,0t
each for legal counsel.
O

Pay cable penetrationreached 26.1% of U.S. TV householdsas of]
July, according to Nielsen Station Index. Leading list is Lare
Tex., with 55% pay cable penetration. NSI also estimates that V
penetration has reached 39.9% of U S. households, with San Fr:
cisco-Oakland-Santa Rosa, Calif., market and Las Vegas each h
ing 56% VCR penetration.

o

CBS is negotiating with actress Mariette Hartley for possible co-he
role on new morning news-entertainment program that network
planning for next January. Robert Shanks, executive producer
new show, said last week that he wouid not yet discuss plans, k
did confirm that talks were ongoing with Hartley. In past, Hartl
has substituted for Jane Pauley on NBC's Today. Unconfirm
reports said Shanks has also approached columnist Jack Anders
about contributing regular feature. Anderson did regular repo
for Good Morning America for about five years, ending in 19¢
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ks was executive in charge of GMA when Anderson was
ght aboard.
0

York Mayor Ed Koch has refused to signh revised contracts with

evision Systems Corp. for cable service for Bronx and three-
ters of Brooklyn. Larry Simonberg, assistant press secretary
layor, said last week that information had come to Koch since
'd of Estimates and Koch had approved revisions Aug. 14.
le Koch had not “indicated what his sources of information”
: been, Simonberg said that recent press reperts on investiga-
3 1nto franchise awards had “been enough” and Koch felt "ev-
ne should look at this again.” In other New York cable action
week, Judge Francis X. Smith, administrative judge of State
-eme Court in Queens, was indicted by grand jury there. Ac-
ing to Smith's lawyer, Smith was charged with perjury and
1g “evasive testimony” to grand jury in August, September
earlier this month. Fuchsberg will move to have charges dis-
ed, probably in next few weeks.

m}

:last week said it had made full year (22-week) commitments to
of its new shows, including Crime Story, Our House, L.A. Law
Matlock. Those shows, and most new programs received
al 13-week commitment before being renewed for full year or
:eled. No word yet on shows at ABC or CBS.

O

ional Association of Broadcasters, following meeting between
esentatives of CBS and NAB, said CBS has decided to retain
n of engineers headed hy Emil Torick to continue development on
( stereo system while CBS and NAB try to find third-party
stors to help fund development for share of licensing royalties.
» of FMX development was thrown into doubt last month when
» announced closing of CBS Technology Center, where Torick
his team were working
a

onal Black Media Coalition’s 13th annual conference kicked off
Vashington last Wednesday (Oct. 22). Four-day event, with
ne “Conquering Attitudes, Pressures and Politics,” drew 2,500
ple to 35 panel sessions on broadcasting, cable, print journal-
advertising and recording industry. Speakers included Repre-
tative Walter Fauntroy (D-D.C.), syndicated talk show host
ah Winfrey, National Black Network correspondent Mal
«de, radio and TV commercial producer Anna Morris, and
1k Melton, president and chief executive officer of WLBT(TV)
<son, Miss. Keynote speaker at closing banquet Saturday night
: to be Randall Robinson, executive director of human rights
inization, TransAfrica.
o

eral Election Commission late last week voted 5-0 to reconsider
ruling prohibiting television station’s offer of free advertising
2 to incumbent North Carolina congressman (see page 104).
> will issue new order in 20 days.

a

asonic will introduce new three-chip CCD camera at Society of
1on Picture and Television Engineers annual meeting in New
< this week (see story, page 107). Broadcast camera, available
1ext spring, docks directly on company's new M-I half-inch
0 portable recorder.

a

2ast three FBC affiliates have moved The Late Show Starring
Riversto 11-12p.m., from 11:30 p.m .-12:30 a.m. slot: WTAF-TV

idelphia, kTXL(TV) Sacramento, Calif., and KDVR(TV) Denver.

d Hilton, FBC VP, affiliate relations, said that moves are result

‘vers tripling stations’ ratings from November last year, when
ran half-hour sitcoms.

a
QOct. 13-17, first full week for which ratings are available, The

The Tonight Show Starring Johnny Carson (in 202 markets). Syndicat-
ed Night Life with David Brenner (in 100 markets) had 2.4 rating
{no share available). Spokeswoman for Fox Broadcasting Co. said
Rivers's numbers have nearly doubled 1.8 rating Fox stations had
been getting in that time periocd. Fox has guaranteed advertisers 4
rating within year or it will hav% to offer makegoods.

Frances W. Preston, president and CEQ, Broadcast Music Inc., was
unanimously reelected to that post and named to organization's
board at annual BMI shareholders and directors meeting in Los
Angeles last week. In other action, Joseph A. Carriere, president,
Caprock Telecasting, Roswell, N.M., was elected board chairman,
succeeding William Faber, chairman, Media General Broadcast
Group, Tampa, Fla. Faber, however, remains on board.

FCC seeks ‘Shurberg’ remand. The FCC has asked the Court of
Appeals in Washington to remand Shurberg Broadcasting v.
FCC (BROADCASTING, Sept Zg), in which the commission’s dis-
tress sale policy is under constitutional challenge, to “reexa-
mine the justifications” for the policy. In a motion filed with the
court last week, the FCC said the distress-sale policy raised
“many of the same questions” raised in the Steele case, which
the court has already remanded (BROADCASTING, Oct. 13). The
FCC had requested a remand of Steele, a comparative licensing
case that was won because the victor was preferred for being
female, to reconsider whether it should continue granting Ii-
censing preferences to females and minorities. “Because the
comymission now intends to undertake a proceeding to ascer-
tain whether there Is an adequate justification for the policy of
granting comparative preferences based.on race and gender, it
seems appropriate also to reexamine the justifications for the
distress sale policy,"” the FCC said last week. The distress-sale
policy permits a licensee who has been designated for hearing
to sell out before the hearing starts to a minority at 75% of the
station's fair-market value. Jack Smith, FCC general counsel,
said the commission planned to address both issues In the
same proceeding. He said he hoped the proceeding, which will
be open for public comment, could be launched by Christmas

The FCC also asked the court to remand Winter Park Commu-
nications v. FCC to determine whether the minority preference
granted there was significant to the decision. In that case,
Winter Park had appealed the FCC's grant of the application of
Rainbow Broadcasting Co., which received a minority prefer-
ence for a new UHF TV station in Orlando, Fla. Smith said that if
the preference were determined to be “decisional” the FCC
would advise the court within 45 days and then have to decide
whether to seek a remand to consider it along with Steele.

FCC Commissioner James Quello issued separate state-
ments on each request for remand in which he said he had
supported the requests because Supreme Court case iaw raised
questions about the constitutionality of the preferential poli-
cies. “I want to make crystal clear, however, that I am not, at
this time, guestioning the wisdom of continuing our minority
policies,” Quelle said in each statement. "I must, of course,
study the law to be sure that the commission's policies are
constitutional. However, as I have said before, I piace the bur-
den of proof on those that would challenge the constitutionality
of our long-standing minority poiicies.

Senate Commerce Committee Chairman John Danforth (R-
Mo.) has asked the FCC to keep him informed on the Shurberg
case. [n a letter, Danforth said. "So that the Commerce Commit-
tee may better assess these important issues, I ask that you
advise us about the position the comimission intends to advo-
cate in this case, and to keep us informed about the status of
this proceeding and any other proceedings that concern the
commission’s distress-sale policy.” Also expressing interest
was Senator Lowell Weicker (R-Conn.). In a statement Weicker
made two weeks ago before Congress adjourned, the senator
said the distress sale policy "works" and should “remain un-

+ Show Starring Joan Rivers (appearing in 98 markets) earned 3.2 changed.”
sen rating (no share available) compared to 6.4/21 share for j
- T S
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTAT

Fditorialem

Soul searching

It is no longer accurate to say that the times they are a’changin in
broadcasting. The times they have a’changed.

A remarkable testimonial to that effect is presented in this
issue’s “At Large” interview with Laurence A. Tisch, the acting
chief executive officer of CBS Inc. We have used the phrase “new
realism” to describe his approach to operating one of the indus-
try’s leading companies. [t commended itself to our editors when
they asked him whether we was “optimistic” about CBS’s pros-
pects for the future. He replied that he was, instead, “realistic.”

Can one be both? The men in current charge of the three major
network companies are far more concerned at present with insur-
ing their organizations’ fiscal well beings than with the state of
their souls. Capeities/ABC was the first to introduce the idea of
modesty to network life styles that had, in some instances, be-
come Roman. Last week, the new president of NBC was caught
on the front pages in conflict with his colleagues over a proposal
to reduce budgets by 5%. And Tisch, whose enthusiasm for his
new line of work is perhaps exceeded only by his dedication to the
bottom line, is unabashedly reducing expenditures at the Tiffany
network to a level befitting a company that may believe most of
its growth is behind it,

It is relatively easy to undo what earlier generations of broad-
cast leadership spent years in creating: the best system of broad-
casting in the world, complete with a few bells and whistles that
helped make the difference. It may be the better part of wisdom to
bring more restraint than enthusiasm to wielding the budgetary
axe.

Task force time

The attorney general, perhaps feeling the heat that has been
building among conservative constituents, announced last week a
seven-point plan of attack on pornography. Said plan, according
to Meese, covers over 90% of the recent recommendations of his
commission on pornography (BROADCASTING, July 14). That’s
about 89% more cure than is necessary for the problem at hand.

In the press conference announcing the plan, Meese’s frequ;nt
references to the Supreme Court's Miller test as a clear guideline
for obscenity cases seemed at odds with his call for a legislative
package to be presented to the next Congress, including legisla-
tion to “‘proscribe obscene cable programing.” While the sugges-
tion of legislation raised morality watchdog hopes of reaching
beyond obscenity to collar cable with the indecency standard that
is currently applied to commercial television, Meese indicated
that would not be the case

The eventual bark-to-bite ratio of the attorney general’s pro-
posals remains to be tested. Let us hope that the vague references
to legislation targeting cable will fall under the former.

Politics as usual

The Federal Election Commission has provided yet another illus-
tration of how the regulation of political broadcasting is rigged to
favor incumbents over challengers. Responding to a request for a
declaratory ruling from, surprise, surprise, an incumbent mem-
ber of the House of Representatives running for reelection, the
FEC ruled that a television station’s offer of free advertising time
to the congressman and his opponents would, if accepted, consti-
tute an illegal contribution to the candidates’ campaigns.

True, the incumbent loses the free ride that had been offered,
but at less sacrifice than will be suffered by rivals who, lacking
the regular media exposure that comes with service in the Con-
gress, need all the campaign air time they can get. If the FEC has
correctly read the law that it administers, the Federal Election
Campaign Act is of a piece with sections of the Communications
Act that guarantee access and equal time for political appearances
in nonnews programing. It is all designed to make sure that no
challengers can make up for all the news coverage that incumben-
cies inevitably attract.

Gene Bohi, who runs wGGT(TV) Greensboro, N.C., offered 18
30-second spots to every congressional candidate in his area.
Representative Howard Coble, a first-term Republican from
Greensboro, trying for a second term, asked the FEC whether the
free time would be a campaign contribution by a corporation, as
proscribed by law. The FEC obliged with an affirmative answer.

Quite properly, the National Association of Broadcasters, go-
ing to the aid of Bohi and other members who may be generously
disposed, has asked the FEC to reverse itself, and the agency
agreed to reconsider. If the FEC looks to the basic purpose of the
election act—to equalize opportunities for political debate—it
will remove the gag.

Footnote, I jts effort to persuade the Federal Election
Commission to reverse its ruling about free political ads
(see above), the NAB may have wandered into arguments
it will later regret in other contexts. At one point in its
appeal to the FEC, the association says that the parts of
the Communications Act requiring broadcasters to pro-
vide ‘reasonable access” to candidates for federal office
and equal time for all candidates to any office "reveal that
providing free time directly to candidates on a nonpartisan
basis is also a legitimate press function.” That observation
gets perilously close to saying that the First Amendment
endorses intrusion by the government in the broadcast
editorial process. At another point in the FEC appeal, the
NAB refers to the “broadcast licensees' duty under the
provisions of Sections 307 and 309 of the Communications
Act to serve the public interest, convenience and necessi-
ty.” The NAB adds: "Political broadcasts constitute a ma-
jor element in meeting this standard.” Is this the same
NAB that has for years sought repeal of political broadcast-
ing restraints?

Drawn for BROADCASTING by Jack Schmidt
“I asked the boss to bring us up to state of the art, and he gave
me an ad for a transmitter company”
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Sixty seconds before air-time, the
best news team in town is glued to
APTV for the last word on everything.

APTV Circuit One delivers detailed
coverage of late-breaking news and
sports from America and the world. At
an astounding 1200 in-depth words
per minute.

APTV Circuit Two covers your
region and state at the same high
speed. And in the same depth.

Eighty-three foreign news bureaus.
2,800 contributing editors worldwide.
Qver a million stories a year.

If you think you can .
afford to be without APTV, AP AssoC\ate
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watch the other guys

tonight at 6. See what you

t missed. Call Jim Williams at
1-800-821-4747.




does it better!

'Ward-Beck's all-new D8212 Audio Distribution
System is totally transparent! Absolutely nothing
else on the market today can compare for
precision, performance, packaging or price!

Check these features:

® Twelve high-performance modular DAs

each with 8 outputs.

¢ Dual switch-mode power supplies.

¢ 312" rack mounting frame.

¢ Unique hinged/quick-release front panel.

¢ Gold-plated terminals throughout.

¢ [ntegral typewriter designation strip.

e Unmatched overall performance specifications.
¢ Renowned Ward-Beck Reliability and Quality.
¢ Priced right.

wBes

First by Design.

Ward-Beck D8212 System - An Investment in Quality!
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