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THE POWER
IS OVERWHELMING.
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Nothing can stop the power of “Passion.”

Fifteen explosive motion pictures that unleash the
fury of man’s most intense emotions.

Not just the passion of love, but the passion to win.
To pursue the ruthless quest for power. Satisfy a hunger
for revenge. Surrender to the driving force of greed. Or the
fury of desire.

It's where reason is ruled by obsession. And all that
matters is getting what you want—at any cost and against
all odds.

“Passion” is thrilling. Compelling. And unforgettable.
- Outstanding drama packed with all the action and adven-
ture you need to fire up your ratings now.

Call your Blair Entertainment representative today.
You know you can’t resist.

B BLAIR ENTERTAINMENT

-l- 1290 Avenue of the Americas « New York, NY 10104 ¢ (212) 603-5990

1986 Biair Enterfanment All nghts reserved.
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What the Democratic Senate victory means
“Closeup” of FCC’s Jim McKinney
WOR-TV New York comes up with ‘Cosby’

POLITICAL FALLOUT O Signals are mixed from
Senate observers on what effect Democratic
control of that body will have on communications
Issues. Hollings to become key communications
man in Senate. PAGE 47.

ELECTION NIGHT CHANGES O CBS goes wall-to-wall,
NBC and ABC air updates, delay full election-
night coverage 1o later in the evening. PAGE 50.

THE MAN BEHIND THE MMB O In a special profile,
BROADCASTING spotlights FCC Mass Media Bureau
Chief James McKinney, whose refreshing candor
and deregulatory zeai have placed him center
stage in communications policymaking. PAGE 58,

CHANNEL ASSIGNMENTS O Marketing council makes
recommendations for cable channel lineup for
Los Angeles area cable operators.

PAGE 72.

HEAT SENSOR O Company is unveiling audience
measuring device in New York, a people meter
lhat uses a heat sensor !0 determine viewing
going on in household. PAGE 72.

WINNING STREAK O NBC takes week six on the
strength of the seventh game of the World Series
and Coshy. PAGE 73.

SEARCH IS OVER O NBC and Procter & Gamble
cancel Search for Tomorrow after 35 years on the
air. PAGE 74.

FUNNY BONE O Group W Productions to venture
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into comedy with new first-run offering, Together
Again. PAGE 76.

STRESS TEST O Multimedia Entertainment and Blajr
Entertainment join to produce show that will take
an offbeat look at stress in American life. PAGE 7s.

IN GOOD SHAPE O Network radio sales, despite
slump in other sectors of Fifth Estate, looks to
show strong numbers for 1986. PAGE 77.

MONEY IN THE POCKET O Fifth Estate contributes
more than $200,000 in final months of '86
campaign. PAGE 78.

SAUTER VIEW O Former CBS News chief discusses
his tenure at and departure from that network.
PAGE 86,

WRITER'S PEN O Author Renata Adler's book on libel
suits against Time and CBS examined. PAGE 86.

NOW UNITED O Satellite Television Industry
Association and Direct Broadcast Satellite
Association merge into Satellite Broadcasting and
Communications Association of America. PAGE 90.

FUNDING NEEDS O PBS president says $100 million
needed to reach levels of programing
excellence. PAGE 91.

CHARTER MEMBER U David Brinkley, anchor,
correspondent and commentator, has played a
pivotal role in the development of television
journalism. PAGE 119.
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box office and they
will win for you! So

Pull in the big ratings of
teen and aduit viewers
with INi's MOVIE MADNESS 1. what 48-34 aduits around the country take your viewers beyond
Sixteen sizzling exploita- are lining up to see at their favorite the edge of their seats and
tion films loaded with action, movie theatres! These promotabie to the brink of madness—
scares and the macabre—just  motion pictures were winners at the MOVIE MADNESS 1!

(’E ™ Independent Network Inc. 11150 Olympic Bivd. Penthouse, west Los Angeies, California 90064 (2131479-6755 Telex 662612 INITEL FV-LSA
A M.G. Perin, Inc. 424 €. 40th Street, New York, New York 10016 (212)697-8687
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ClosedaClircuit

Double dip

National Association of Broadcasters has
not fixed its position regarding FCC’s
apparent change of heart on its policies
benefiting minorities and women in
comparative hearings. But it is regarded
as certain to urge commission to retain
distress-sale and tax-certificate policies.
Both benefit minorities—but broadcasters
as well. Distress-sale policy (on which
commission also appears to be changing its
mind) makes it possible for broadcaster in
danger of losing license to get out of
business without losing everything in
denial of renewal. Tax policy affords
generous tax break to broadcaster who
sells to minority. Minority- and gender-
preference policies do not offer
broadcasters similar benefit. NAB will
have opportunity to express views when
it responds to notice of inquiry.

Losses and gains

Six months after first agreeing to $1.4-
billion purchase by Lorimur-Telepictures of
six Storer television stations, both parties
had yet to reach definitive agreement as of
late last week. Buyer was still discussing
possible change in price and financing with
seller, Kohlberg Kravis Roberts & Co.

One reason L-T has worked so hard 1o get
stations is that they should provide over
next 10 years $250 million to $300
million in 1axable losses that can offset
earnings from entertainment operations.

L]
Missionary

Fred Pierce, cued by talk of ambitious
cable ventures in high-tech programing,
has been making MSO rounds, trying to
drum up support for programing proposal
of own making. He'll have ample
opportunity to pitch proposal at National
Cable Television Association seminar in
Palm Springs, Calif., today (Nov. 10), at
which he is scheduled speaker.

Moscow on Mutual?

USIA Director Charles Z. Wick still is

not talking about broadcasters he says have
expressed interest in participating in
proposed project under which USSR would
gain access to AM frequency in U.S. in
exchange for same treatment for U.S. in
USSR (BROADCASTING Nov, 3).

However, word around Washington is that
one network ready to play role, on pro
bono basis, is Mutual Broadcasting
System. Jack Clements, who heads
network, is member of Voice of America

Broadcast Advisory Committee, one of
public sector groups Wick has estabiished
to advise USIA on its operations.
Clements last week offered “no comment”
when asked about report of Mutual’s
readiness to volunteer.

T — )
Opening wounds

Independent television operators” growing
dissatisfaction with cable is likely to show
during Association of Independent
Television Stations annual convention in
Los Angeles Jan. 7-11. Special session is
being put together for INTV’s general
managers’ meeting on first day
concerning cable’s alleged concentrations
of power. Association has asked
representatives of telephone industry and
members of Congress to appear on panel
which is expected to generate lively
discussion on FCC’s cable-telco
crossownership ban.

Heeled

Microband Corp. of America, largest
single-channel MDS common carrier and
long-time industry leader, was
conspicuous by its absence from the
Microwave Communications Association
convention in Washington
(BROADCASTING, Oct. 27) but absence
didn’t mean company has lost faith in
wireless cable business. Microband may
be closer than ever to major play. It has
something it lacked before: money.

TA Associates, Boston-based venture
capital group, financed management
buyout of Microband from McDonnell
Douglas last spring and it's committed to
financing Microband’s launch of wireless
cable service in at least two market
within next several months. Firm has
already sunk $12 million in company, is
prepared to double that investment over
next few years.

Dividing spoils

Massive European joint effort to develop
high-definition television system has hit
temporary hitch—how to handle new and
patentable technologies arising from
research. For industrial giants Bosch,
Philips, Thomson and Thorn-EMI, leaders
of four-year, $180 million-plus “Eureka”
project, question is how to pool resources
with manufacturers participating at lower
level and at same time protect their own
long-term interests in any HDTV
advances. Some small nonmanufacturers
interested in joining effort, but gaining no
commercial payback from subsequent
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developments, want Eureka to toot their
research bills, rather than donate resources
themselves.

Out of character

Bruce Fein, former general counsel for
FCC Chairman Mark Fowler, has asked
Court of Appeals in Washington to reject
commission’s request for remand of
Shurberg Broadcasting v. FCC
(BROADCASTING, Oct. 27}, in which
constitutionality of commission’s distress-
sale policy is under challenge. FCC wants
case back to “reexamine the
justifications” for policy. Fein, representing
Astroline Communications, which bought
wHCT-TV Hartford, Conn., under distress-
sale policy in case at hand, is arguing that
court need not address constitutionality of
policy to resolve case. He also makes
argument that policy is constitutional.

Spaced out

Three months in advance of second
session of international conference to
develop plan on use of spectrum for
shortwave broadcasting, prospects do not
appear bright for completing assigned
work. For one thing, spectrum available
would accommodate only about half of
requiremenis. For another, some countries,
United Kingdom for one, believe
proposal for using computer in meeting
needs for frequencies would impinge on
their sovereignty—povernment requesting
30 frequencies does not want to be told
by computer it can have 23. As result,
some officials in U.S. and UK are talking
of need for third session.

Fall guys

Attendees at last week's Public
Broadcasting Service Program Fair were
treated to clips of new program offering,
Syne, described as “newer than
NewsHour...more natural than

Nature.. brighter than Nova,” program
that will “revolutionize public television’s
moribund programing and give viewers a
total video experience like they’ve never
had before on PBS." Proposed six-part,
half-hour series featured Entertainment
Tonight host Rob Weller and man-on-street
interview questions such as, “If you were
to be reincarnated as an animal, which one
would it be?” Some 40 stations chose
Sync in September preference round,
according to PBS source. At Program

Fair, however, it was revealed that series
had been created as joke by “the
madcaps” of PBS business affairs.



EXCELLENCE.

Excellence intelevision journalism.
That's what N+I*W-S has been
dedicated to since its introduction
seven years ago.

And in recognition of the quality
news gathering efforts of the
stations in the N-I-W-S partnership,
we created the Electronic N-I-W-$
Award.

An award chosen by a blue
ribbon panel, and voted on by
the members of the N-I‘W-S
cooperative.

Congratulations to these winners,
and to all of the news departments
that have shared in the success of
N-I-W-$ over the years.

Thanks to our 160 member stations
worldwide, N-I*-W-S, the first news
cooperative, is still the best.




N-I-W-S MULTI-PART SERIES

WINNER: TERRORISM
WJLA-TV, Washington, D.C.
Tom Doerr, News Director
Wes Sarginscn, Reporter
Hal Herman, Photographer
Joe Rose, Editor

SPECIAL MENTION:

MERCY OR MURDER?
WJW-TV, Cleveland, Ohio
Virgil Dominic, News Director
Mike O’Mara, Reporter

MISCELLANEOUS MEDICAL SEGMENTS

WINNER: PREEMIE TREATMENT

BREAKTHROUGH
WDAF-TV, Kansas City, Missouri

SPECIAL MENTION:
CANCER PUMP
WXYZ-Tv, Southfield, Michigan
Tom Rosenbaum, News Director
Jerry Hodok, Reporter

NCE

SPORTS SEGMENTS

WINNER: TARNISHED HEROES:
ATHLETES & DRUGS
KPNX-TV, Phoenix, Arizona
Jim Willi, News Director
Mark Curtis, Reporter
Howard Shepard, Photographer

SPECIAL MENTION:
MARATHON GARBAGE MAN
KOIN-TV, Portland, Oregon
Craig Kuhiman, News Director
Pat Heliberg, Reporter
Dean Barron, Photographer

"EXTRA" MULTI-PART SERIES

WINNER: MACHINE GUN MANIA
KPRC-TV, Houston, Texas
Bill Goodman, News Director
Jerry D'Amico, Reporter
Maft Lavine, Photographer
John Treadgold, Photographer

SPECIAL MENTION:
SOBERING OF AMERICA

KGO-Tv, San Francisco. California
Harry Fuller, News Director
Lisa Stark, Reporter
Martha Feingold, Producer

MISCELLANEQUS CONSUMER SEGMENTS

WINNER: CEREAL SUGAR
KIRO-TV, Seatile, Washington
John Lippman, News Director
Herb Weisbaum, Reporter/Producer
Dick Marshal, Photographer

SPECIAL MENTION:
SWEEPSTAKES SCAM
WXYZ-TV, Southfield, Michigan
Tom Rosenbaum, News Director
Charlotte Scot, Reporter

KICKER SEGMENTS

WINNER: TURKEY TALK
KCRA-TV, Socramento, California
Pete Langlois, News Director
Pete Fuentes, Reporter

SPECIAL MENTION:

WATER POWERED CAR
WTVN, Columbus, Ohio
Brian Bracco, News Director
Ralph Robinson, Reporter

N--W-S PRODUCED SERIES

WINNER: RADON: THE

HIDDEN KILLER
WJLA-TV, Washington, D.C.

Tom Doerr, News Director/WJLA
Dennis Wilden, News Director /N-1*W-$§
Roberta Baskin, Reporter
Kathleen Pearce, Producer
Mary Capretta, N-I-W-S Producer

SPECIAL MENTION:
I Quit!
KPRC-TV, Houston, Texas
Bift Goodman, News Director/KPRC
Dennis Wilden, News Director/Ne«lWs§

Christi Myers, Reporter

Judy Overton, Photographer
Andi Hayes, Editor

Cheryl Snedeker, Researcher
Ruth Rivin, Nel*W-S Producer

SINGLE SEGMENTS

WINNER: PHILIPPINES HEALTH CRISIS
KGO-TV, San Francisco, California
Harry Fuiter, News Director
David Louie, Reporter
John Griffin, MiniCam Crew
David Babcock, MiniCam Crew

SPECIAL MENTION:
MACHINE GUN THRILLS
KPNX-TV, Phoenix, Arizona
Jim Willi, News Director
Kathy Kerchner, Reporter
Chuck Emmert, Photographer

The expanding universe of
N°I'W-S includes N'I'W-S
INTERNATIONAL, the Spanish
language news exchange;
MEDSOURCE, the next step in
medical breakthrough reporting;
and TELEVOTE, the viewer
participation service.

RE l',.‘..‘
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©1986 Lorimar-Telepictures Corporation
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TCi goes Hollywood

As a result of its purchase of controlling
{51%) interest in United Artists Communi-
cations Inc., Tele-Communications Inc.
could end up with a substantial stake in Tri-
Star Pictures Inc., a movie studio now prin-
cipally owned by Coca-Cola Co. and Time
Inc.

Tele-Communications announced last
July the purchase of the controlling interest
in UACI from the Naify brothers (Marshall
and Robert) for roughly $500 million. At the
time, TCI said it planned to absorb UACI's
24 cable systems with 750,000 subscribers
into its ever-expanding cable operation and
to spin off its theater chain (1,100 screens) to
Tri-Star.

TCI President John Malone confirmed last
week that TCI may acquire an indirect inter-
est in Tri-Star by accepting stock and cash
in payment for the theaters. "‘But don't get
the impression that it's a done deal,”” he
said. "'It has gone no further than when we
announced it in July.”

Malone said TCI is willing to take some
stock because it feels it will be able to get a
better price for the theaters and because it
believes the stock is a good investment.
“We are hoping that the stock goes up,’ he
said. It also ‘'helps solves some tax prob-
lems,” he added.

Malone said it is wrong to interpret the
deal as TCI's '“wanting to be involved in the
studio business.”" “‘It isn't some grand stra-
tegic plan,” he said. "I don't see how that
would particularly help or hurt anything we
are doing in terms of cable programing. To
me, it's sort of an unrelated issue.

“'T guess if you want to look at it on the
broadest of terms, being partners with Co-
lumbia [a subsidiary of Coca-Cola] and be-
ing an investor in Tri-Star should make us
better able to understand the world as it's
viewed by the studios and maybe that ulti-
mately warms up our relationship with Hol-
lywood and makes us a better cable opera-
tor

""The last thing I want to do is control a
studio,” he said. ‘'We wouldn’t know what
to do with it. We have none of those kinds of
skills around here.. We have zero skills in
creating programing. In fact, we have nega-
tive skills."”

Quoting Wall Street sources, the Wall
Street Journal said that the theater chain is
expected to be priced at between $400 mil-
lion and $500 million and that, under the
plan being discussed, Tri-Star would cover
25% of the price with stock, giving
TCI/UACI a stake equal to that of Coca-Cola.

Cable price war

The future of American Wireless and its plan
to distribute superstations WTBS(TV) Atlanta
and wGN-Tv Chicago to cable systems via
satellite at reduced rates for small and medi-
um-sized MSO’'s was hanging in the bal-
ance last week as a result of stiff price com-
petition from Tempo Enterprises, which has
been the exclusive distributor of WTBS.

American Wireless President Tom
Keenze said Tempo has struck a serious
blow by offering some of American Wire-
less's would-be affiliates, including some
that planned te invest in American Wireless,
WTBS service at cut rates. According to
Keenze, Tempo offered them service for a
flat $50,000 a year for the first 100,000 sub-
scribers (with a 20% discount for paying a
year in advance) and two-and-a-half cents
per month for every subscriber above
100,000. Tempo Senior Vice President Ed-
ward Drake confirmed the new offering and
said it was being offered to all operators.

Keenze said the Tempo offering has al-
ready caused one of American Wireless's
MSO-investors to withdraw its subscribers
ftom the American Wireless pool and an-
other to "back out altogether.” What's more,
he said, the Tempo offer has “scared” the
other investors by increasing the risk that
not enocugh cable systems will sign up for
their alternative service to cover costs.

American Wireless's group of investors
had comprised Texas Community Antennas
Inc., Omega Communications Inc., Jones
Intercable, Midcontinent Cable Systems
Co., Satcom Inc., Cable USA and Commtek
Publishing, a publisher of viewing guides for
the home satellite market. Keenze declined
to identify the two that got cold feet.

Although Keenze acknowledged that
hopes for the new company are growing
dimmer every day, he has yet tc give up the
fight. With the help of some of his investors,
he said last week, he is still out looking for
new investors and affiliates. And to counter
Tempo's latest offer, he said, he has come
up with a new pricing scheme of his own. In
place of the original flat rate of twec-and-a-
half cents per subscriber per month, he said,
he has introduced a sliding pricing scale,
going from two-and-a-half cents toone cent,
depending on the size of the affiliate. The
larger the MSQ or cable co-op, the less it
would pay for each subscriber, he said.

The new pricing schedule should deliver
the same amount of revenue as the original
one, Keenze said. Although the price per
subscriber is less, he said, the potential sub-
scribership is much greater.

Tempo had charged cable operators 10
cents per subscriber per month with an an-
nual cap on payments of $265,000. Because
of the cap, any MSO with more than 221,000
subscribers paid less than 10 cents. The
largest MSQ's pay just a penny or two.

Under pressure from the National Cable
Television Cooperative, which had banded
together to secure bulk discounts for pro-
graming, Tempo halved its rate last Septem-
ber to five cents for systems and small
MSO’s willing to sign 10-year affiliation
agreements {BROADCASTING, Oct. 6). And, to
meet the American Wireless threat, accord-
ing to Keenze, it offered the $50,000/two-
and-a-half cent deal to at least a few opera-
tors.

United Video, which is as threatened by a
successful American Wireless service as
Tempo, has so far taken a passive role. Its
reaction has been inaction. United Videc's
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Roy Bliss said, "We never considered
[American Wireless) a credible threat. . . It's
a pure pressure play.” But, he added, "if it
does become real, we will be competitive.”

Keenze said he can't fully understand the
investor group's reluctance to move forward
with the business plan even in light of Tem-
po's latest offering. If they went ahead with
only their own systems as affiliates, he said,
they could cut American Wireless costs to
the bone, raise slightly the annual per-sub-
scriber and “still be better off than they were
hefore.”

Keenze said he has set a Nov. 15 deadline
for the investor group to put up the capital to
get the new service going. “I am going to
bail out after that,” he said. “I can't continue
on a bunch of promises here.”

Bennett elected

The Cabletelevision Advertising Bureau's
board of directors has elected Edward Ben-
nett, executive vice president and chief op-
erating officer of Viacom Cable, as board
chairman, and Fred Vierra, president of
United Cable Television Corp., as CAB vice
chairman. CAB President Robert Alter's
contract has also been extended for three
more years. The board also approved a $2.7-
million operating budget for 1987, up from
$2.1 millicn in 1936.

Western outlook

The California Cable Television Association
has announced that 170 exhibitors have
signed up for space for the 18th annual
Western Cable Show to be held Dec. 3-5 at
the 93,100-square-foot Anaheim Conven-
tion Center. An estimated 7,500 people are
expected to attend the three-day conven-
tion, the same number as last year. The
theme of this year's show is "The Right Cen-
nection.” There will be 25 panel sessions on
the agenda, plus roundtable discussions to
be announced at a later date.

The keynote session will center on cable’s
position in the entertainment marketplace.
According to a preliminary list of panel to-
pics, discussions will include the TVRO
business, interconnects, new strategies for
increasing basic penetration, the effect of
competitive and regulatory forces on cable
investments, where pay TV will be in 1990,
cable advertising, financial conditions af-
fecting the industry, research, implement-
ing must-carry, best advertising media for
cable, the effects of the new tax law on ca-
ble, customer service techniques, the rise of
home shopping networks, challenges facing
small-system operators, image building,
rates and deregulation, the effect of deregu-
laticn on channel positioning, pay-per-view
developments. The closing general session
will focus cn the standardization of the
channel lineup.

The eagle flies for cable

Average compensation (salary plus cash bo-
nus) for president-chief executive officers of



The newest idea
in children’s
programming is
100 million years old.
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cable companies is $226,800, according to
21-company survey conducted by Hewiit
Associates and commissioned by Cable
Television Administration and Marketing
Society. Survey came up with compensa-
tion averages for 40 corporate, regional and
system-level positions.

Next to president-CEQ on corporate level
were head of operations ($120,000), head of
finance ($105,300), head of mergers and ac-
quisitions ($94,700) and head of marketing
/programing ($85,900).

On the regional level, the best paying jobs
were vice president-general managers
($96,200), staff engineer ($47,300) and con-
troller/accounting manager ($45,300). On
the local level: general manager ($45,000),
technical operations manager ($31,000) and
sales/marketing manager ($31,300).

CTAM Executive Director Victor Parra
stressed that all the numbers were aver-
ages, that compensation varied radically
from company to company depending on
size of the companies and responsibilities of
regional and system-level employes.

Pirates penalized

Home Box Office Inc., ESPN, Showtime/The
Movie Channel Inc., Comcast Cablevision of
Corinth and Comcast Cable Communica-
tions Inc. have settled a theft of service law-
suit for a “substantial payment of damages”
against the Corinth hotel in Corinth, Miss.,
HBOQ said last week. The suit was filed on
Sept. 8, 1985. According to HBO, Judge
Neal B. Biggers Jr. of the U.S. District Court

for the Northern District of Mississippi,
Eastern divisicn, said in a summary judg-
ment issued Oct. 23 that the Corinth hotel
had “intercepted the satellite-delivered ca-
ble TV signals of HBO, Showtime and ESPN
for two years and offered them to guests
without authority from or payment 1o either
the cable operator, Comcast Cablevision, or
the programing services." The judge ruled
that the hotel's action violated the antipir-
acy provision of the Cable Communications
Act of 1984, Section 605 of the Communica-
ticns Act of 1934, and Section 106 of the
Copyright Act of 1976, HBO said.

ACE nominations

Sixteen cable programing networks collect-
ed 258 nominations this year in the eighth
annual ACE award competition, which hon-
ors excellence in cable programing. The
leading networks in mnominations were
Home Box Office, 99; ‘Showtime/TMC, 71;
Arts & Entertainment, 18; ESPN, 13; Cable
News Network, 12; and The Disney Chan-
nel, 10.

Among the performers who received
nominations were Gary Busey, Keith Carra-
dine, Robert Carradine, Billy Crystal, Bette
Davis, Albert Finney, Jeff Goldblum, John
Heard, Anthony Hopkins, James Earl Jones,
Ben Kingsley, Robert Klein, Liza Minnelli,
Peter O'Tocle, Bernadette Peters, Susan
Sarandon, Garry Shandling, Mary Steenbur-
gen, Barbra Streisand, Daniel J. Travanti
and Robin Williams.

Alexander H. Cohen will serve as execu-
tive producer and Hildy Parks as writer and

—
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producer of the program, which supersta-
tion WTBS(TV) Atlanta will carry live from the
Wiltern Theater in Los Angeles on Jan. 20.
Cohen and Parks, who are in charge of their
first ACE presentation, are the producers of
numerous Broadway shows. They originat-
ed the international Tony Awards telecasts
in 1967 and have produced them for 20
years. They have also produced dozens of
specials for the three networks, including
the 37th and 38th annual Emmy awards.

Charles Engel, chairman of the National
Academy of Cable Programing's competi-
tion committee and president of Universal
Pay TV, said the expanded ACE competi-
tion (60 categories compared to 52 last year)
attracted 813 entries. The 1985 competition
drew 792 entries. In 1984, there were 524
entries.

The awards will be presented in two cere-
monies. The nontelevised categories will be
honored at a luncheon ceremony Monday,
Jan. 19, in Beverly Hills, Calif.

Showtime’'s razzle dazzle

Showtime/The Movie Channel's new “Get
Connected” marketing program that in-
cludes cable operator and subscriber incen-
tives is expected to "significantly increase
operator profitability through the building of
pay subscriber rolis,” said Jack Heim, ex-
ecutive vice president of business develop-
ment, sales and affiliate marketing for the
company. Components of the campaign in-
clude: for any subscribers added to the cur-
rent base, Showtime will reduce the license
paid by the cable operator to $1. Also, non-
pay subscribers who sign up for a pay ser-
vice other than Showtime/The Movie Chan-
nel will receive Showtime/The Movie
Channel free for two months.

The new strategy is the “logical next
step” in Showtime/TMC's film exclusivity
strategy, Heim said, adding that “with ex-
clusivity, multipay once again is a viable
product. By encouraging consumers to give
our service a two-month free trial, and by
supporting that trial with several direct mar-
keting contacts, we will firmly plant dual-
pay cable in the consumer's mind as inte-
gral to the entire television viewing
experience.” Heim said also that "with a
critical mass of exclusive movies and origi-
nal programs, this two-month free trial sub-
scription will accomplish its objectives of
building profits for our affiliates and
Showtime/TMC and creating heightened
consumer satisfaction with truly differenti-
ated multipay.”

Heim said Showtime estimates that 50%
of the trial subscribers will retain and pay for
the service in the first month after the free
offer ends and “at least 35% will still have the
service six months later.” Affiliates must be-
gin participating in the program between
Dec. 1 and Feb. 1, 1987.

A kit is now being sent to cable operators
about the “"Get Connected" campaign. The
kit includes examples of a free customer
“welcome kit” timed to arrive at the custom-
er's home within the first week after instal-
lation; two free direct-mail pieces that are
designed to arrive after the first and second
months of the free trial subscription; ad
slicks; radic copy; press releases, and a
“customer-contact personnel incentive
plan, all of which Showtime/TMC is provid-
ing free of charge to fully participating cper-
ators,” the company said.
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Huffy Corp. O Manufacturer is planning
what it says is first television advertising
campaign in bicycle industry aimed at

young girls, starting next March or April

in 30 to 35 markets. Huffy is seeking
girls, 4-8, for its 20-inch, single-speed
model and girls, 7-14, for 10-speed
model. Commercials will be slotted in
early and late fringe and daytime
periods. Agency: Grey/Chicago.

New York Wine & Grape Foundation O

Three-week flight began last week in first
use of television by industrywide group.
Three New York markets are being
tapped—New York, Albany and
Rochester. Commercials are slotted in
early and late fringe periods.
Commercial features jazz entertainer
Bobby Short singing lyrics of jingle,
"Uncork New York.” Target: adults, 21
and older. Agency: Ketchum
Advertising/New York.

Nintendo Entertainment System O
Campaign costing estimated $20 million
started last week and continues through
first quarter of 1987 to promote
company’s line of home video games.
Buy includes network television,
syndicated programing and spot
television in 30 markets. Commercials will
appear in programing viewed by young
people and their parents, including prime
and fringe periods. Agency: Geers
Gross Advertising, New York.

C——————JRADIO C—— 1

Westin Hotels 0 Chain operator will
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begin three-week campaign in mid-
November in about 14 markets,
including Dalias, Houston and San
Antonio, Tex. Commercials will be
carried in morning and afternon drive
periods. Target: aduits, 25-54. Agency:
D'Arcy Masius Benton & Bowles,
Houston.

Webster University © Both adult
undergraduate and master's degree
programs will be spotlighted in three-
week flight starting this month in Kansas
City, Mo., and St. Louis. Commercials will
run in drive periods. Target: adults, 18-
34. Agency; Hughes Advertising, St.
Louis.

ShopKo Stores 0 Convenience store
chain launched pre-holiday campaign
last week that will continue until Dec. 18
in 17 markets. Commercials will be
scheduled in all dayparts. Target: adults,
18-49. Agency: D'Arcy Masius Benton &
Bowles, Chicago.

Swift-Eckrich O Various meat products
will be highlighted in six-week campaign
kicking off in early December in 26
markets, including Denver, New York,
Dallas and Cleveland. Commercials will
appear in all dayparts. Target: women,
25-54. Agency: Zechman & Associates,
Chicago.

Aaron Bros. 0 West Coast-based art
supplies firm will conduct five-week flight
in late December in six markets,
including San Francisco, San Diego and
Las Vegas. Commercials will be placed
in morning, afternoon and early evening
periods. Target: women, 25-54. Agency:
Tradewell Industries Inc., New York.

Egghead Discount Software 0 One-
week flight to promote sale of computer
programing will run in Los Angeles
beginning Nov. 19 and in Chicago
beginning Dec. 1. Commercials will be
scheduled in all dayparts. Target: men,
25-54. Agency: Evergreen Media,
Edmonds, Wash.

Hormel o Company is completing plans
for first-quarter drive for Mary Kitchen
hash in large number of markets,
including Chicago, New York, Miami,
Boston and Detroit. Commercials will
appear in all dayparts. Target: women, 18
and older. Agency: BBDO, Minneapalis.

Ross Department Stores O Pre-
Thanksgiving promotion will be
conducted for one week, starting in late
November, in about 10 markets in
South. Commercials will be presented in
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right out of the box,
money here!

We couldn't agree more.

When you pay tens of thousands of dollars for
a piece of professional equipment, you deserve to have that
investment thoroughly tested.

At Sony Broadcast, thorough testing is
the law.

Consider our BVH series of one-inch
recorders.

Each and every unit is unpacked and
inspected at our San Jose testing facility. Lo

Critical performance specs are carefully S =
verified with precision test instruments. :

Then, since you can order BVH recorders in

a variety of configurations, we test the configuration
you specify as a complete system.

It's all part of our commitment to deliver a product
that meets the highest standards of professionalism.
All you do is plug in the cables, thread the tape and go.
That's the Sony Standard at work.

Working right from day one. g ONY,

BRORDEASY;

Sony Broadcast Products Campany, 1600 Queen Anne Rd , Teaneck, New Jossey C7666
€ 1986 Sony Corporation of Amenca. Sony 1s o regisered *agemarx of Seny, Corporcon.



daytime periods. Target: adulls, 18-49.

Agency: Western International Media,
Atlanta.

L ] CABLE [ ]
Hitachi Ltd. O Japanese electronics
manufacturer will begin its first U.S.
corporate image campaign this week
on Nation's Business Today, early-
morning program ¢arried on ESPN.

Campaign will continue for 26 weeks and

will include commercial and opening
billboard each Thursday on new feature,
entitled “Business Line: Japan,” which
focuses on Japanese business trends.
Reports will be filed by satellite from
program's Tokyo correspondent, Mal
Adams. Target: businessmen.
Commercial was produced by Dentsu
Advertising; business was placed
direct.
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$20-mllllon blast. Goodyear Tire & Rubber Co. moved into high gear last week with $20-
million campaign in U.S. and overseas, primarily using network television. Consumer
magazines, usually substantial part of tire advertising, will be absent from schedule, except
for auto-oriented publications. Goodyear's effort in U.S. involved buying time on three
broadcast TV networks and on Cable News Network that began last week. International
advertising will start in January in Europe, Latin America and Asia. Estimated $20 million in
expenditures will be divided equally between U.S. and international spending, according to
Goodyear spokesman. He said expenditures may go higher if decision is made to continue
compaign beyond next few months. Campaign will carry theme line, ‘Goodyear, Take Me
Home," to strike emotional chord among family members. Decision to drop virtually all
consumer print advertising and concentrate on network television was made made because
it was felt that television conveys emotionalism more effectively than magazines. J. Walter
Thompson USA, New York is domestic agency; McCann-Erickson, New York, is agency for
overseas markets.

D

Jet-like service, Burger King is promoting its new drive through "Speed Team” service in
television campaign in three markets—Phoenix, Milwaukee and Scuth Bend, Ind. Two
commercials feature jet fighter and one shows pilot and co-pilot as they taxi into Burger King

———— e

BURGER KING”” &

S

to take advantage of quick drive-through system. One spot mentions guarantee to any
customer who does not receive his order within 30 seconds of reaching pick-up window. BK
promises to give customer Whopper sandwich coupon redeemable on next visit, Agency for
Burger King is J. Walter Thompson/New York.

|

FTC ruling. Television advertisements for home insulation will not be required to contain
information about R-vaiue (resistance to heat flow), test procedures for determining R-value
or substantiation of energy-savings claims, according to Oct. 27 Federal Trade Commission
ruling. FTC acted in compliance with ruling of U.S. Court of Appeals tor Tenth Circuit in
Denver, which adopted settlement in May that deleted TV ad disclosure provisions of rule.
Provisions had been challenged by three mineral wool insulation manufacturers in 1979
when provisions were adopted, and had never gone into effect. FTC will not conduct
additional ruleraking proceedings.

m]

Computerized payment. DDS Payment Services, New York, reported that after six years of
operations as computerized payment enterprise for performers appearing in television and
radio commercials, company now represents 24 agencies in 30 offices. Larry Tobin, vice
president and director of marketing, said its system, called Talent, now handles payments for
about 5,000 performers for its agency clients. System is designed to keep records of
contracts, rates, residuals, taxes, client invoices, pension and welfare payments and other
details. Tobin added that clients have on-line terminals in their offices and can access data
base via telephone lines. Asked how DDS is paid, Tobin said company receives percentage
of dollars paid out, plus taxes and handling fees.
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Follow the leader.
The Cosby Show strengthens programs all Thursday evening long,
including the local late news three hours later!

After NBC added Cosby to its Thursday night lineup in the
1984-85 season, Family Ties’ rating jumped 48%. In 1985-86, Family
Ties jumped another 34% to become television’s number two show:

In 1983-84, before Cosby, Cheers ranked 54th for the season. In
1985-86, with Cosby leading the night, Cheers became the number
three network show.

If The Cosby Show can make NBC such a big winner every
Thursday night, just think what it will do for your station five
nights a week.

The Coshy Factor: Profit from it. v!l

Source: NTI, September—September, 1983-86, pure program averages
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A commentary on buying cabie systems by Christopher J.H.M. Shaw, chairman, Henry Ansbacher inc.

Reining in the fervor
in cable system buying

The already lively pace of cable system sales
and mergers this year is ending. as expected.
in a crescendo of deals. as sellers react to the
year-cnd deadline on favorable capital-gains
treatment. Until this final rush to the wire.
which increased the number of new proper-
ties in play, this was clearly a selle)’s year for
cable systems. Through the summer our own
firm was representing twice as many buyers
as sellers. and powerful new financing
sources were talking to us about their in-
creasing participation in cable system in-
vestments. Keen buyer interest, backed by
ample sources of financing and low interest
rates. resulted in record new multiples on
cash flow being paid for systems in prime
arcas. or in situations where the fit between
buyer and seller was exceptionally good.

Right now, however, is the time for pro-
spective cable system buyers to take a hard
look at their plans. We’re in for a cooling-off
period. Multiples have peaked for now, we
believe. The price range of 12 to 14 times
cash flow, which means about $1,200 to
$1,400 and up to $1,800 per cable subscrib-
er, may fall back to the 10 to 12 times level
for some time.

At these price levels. a conservative cable
system buyer should be fairly sure that he
can double the cash flow on the operation
within five years. The arithmetic behind that
reasoning is quite simple. That kind of im-
provement in operating brings the multiple
down to five or six times cash flow in five
years. The right bank will loan at that level.
which means an investor stands a good
chance at that point of getting his money out
and moving on to another deal.

We’'ve been cautioning our buyer clients
in these hectic last weeks of the year not to
take shortcuts in their assessment of a sys-
tem because the scller is under the pressure
to close a deal before the year ends. At these
multiples. a cable system buyer must be very
sure that there is room for major cash flow
improvement. That means taking a good
look at what the current owner has already
done to optimize performance.

Has the seller put in a recent rate increase,
for instance? And what have the results
been? It’s true. of course. that a great deal of
the buyer interest in cable systems this year
has been spurred by expectations of rate in-
creases in 1987 and beyond, when cable sys-
tem rate structures are deregulated. Buyers,
however, must test projections of rate in-
creases against a realistic look at what’s hap-
pening right now in the local economy of the
system's franchisc area. A buyer who
doesn’t know the system’s franchise area
well can’t rely on five-year or 10-year aver-
ages. or two-year-old economic and demo-

Christopher J.H.M. Shaw is chairman of

Henry Ansbacher Inc., New York, an
investment banking firm that specializes in
media. Two years ago Shaw organized a cable
brokerage unit in the Ansbacher firm. It has
brokered over $500 million worth of cable
sales this year. Prior to the establishment of
Henry Ansbacher Inc., Shaw was senior
consultant to the Bankers Trust Group and

for more than a decade had been with the
Times Mirror Co. as president of Times Mirror
International and president of two other
subsidiaries.
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graphic data. (Think of the mistakes to be
made in the Dallas and Houston markets, for
instance, with that kind of information.)
Some very personal market research will
test the assumptions. When we're represent-
ing a buyer, we don’t limit ourselves to tours
of the franchise area conducted by the seller:
Those tours are guaranteed to include only
the most prospcrous neighborhoods. We rec-
ommend that prospective buyers do what we
do: Drive around and use their eyes. Are
there a large number of “For Sale” signs on
houses? (Bad sign.) Are shopping centers
under construction? (Good sign.) Are there
“Space for Rent” signs in industrial and
commercial areas? (Bad sign.) Rent a heli-
copter and pilot and see how much dirt is
being moved in the area, indicating new
contruction under way and a vigorous mar-
ket. Aside from giving a buyer a better indi-
cation of how realistic rate-increase projec-
tions are, this easy-to-do research also
answers some basic questions about how
well the cable system has built up its fran-
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chise area.

Potential buyers also must be realistic
about a seller’s self-deprecatory admission
that the system “has never really been mar-
keted well.” Just about every seller says
that. It’s truc that good marketing can pro-
duce results for a cable system. And it’s also
true that basic cable service is fairly resistant
to economic downswings. (Indeed. we've
even scen evidence that cable subscribers in
hard-pressed areas will give up their phones
before they give up their cable TV.) But a
soft market is a soft market—and buycrs
must resist the temptation to exaggeraie their
ability to overcome bad economics with
good marketing. especially when it comes to
raising rates or adding special services.

Simply put. buyers should not expect mir-
acles in the cable TV business. It's settling
down into a fairly knowable, predictable
business. which is why conservative inves-
tors, such as insurance companies. arc now
interested in it. No radical technology is on
the horizon to replace it. In more parts of the
country the systems have been laid down.
Operators have begun to realize that 35
channels are about all that any subscriber
really wants. And subscribers usually wind
up with the basic cable service and one spe-
cial service. which means that revenue per
subscriber will probably platcau at around
$30 a month for the foreseeable future. Each
market has its variables, of course. but these
rules of thumb won’t be far wrong for many
potential buyers.

That means that buyers have to count on
the tried and true ways of increasing the val-
ue of a cable system:
® Building line extensions and filling in sub-
scribers on lines that have already been
passed.
® Providing more attractive programing op-
tions.
® Raising rates when possible.
® Improving employe productivity by using
addressable converters and improving inter-
nal operations.
® Increasing advertising revenues.

We warn buyers. of course, that some of
these opportunities can't be realized without
spending money upfront. Installing addres-
sable converters at about $100 per unit, for
instance, is an obvious cost. Less obvious is
the long-range need of cable operators to
protect their own investments by improving
the programs available to subscribers. We
expect that in the years ahead operators who
are in the business to stay will recognize that
they have to put some of their increasing
cash flow into better programing, perhaps by
hiring professionals themselves to do the job
that isn’t being done by existing production
companies. Without that improvement, buy-
ers may find themselves in a disappointingly
stagnant market. @







Panasonic brings you M-11.
The broadcast recording system our
competition can't seem to duplicate.

= Eﬁm'”
e . -
:‘ B3 e T -
bl - % . . -5
TSRt
< e g, M, Ty, Vi,




and broadcast with 1" quality—
on 2" cassettes.

When it comes to broadcast systems, it appears
our competition has been erased. Because no
other format can match the spectacular perform-
ance of M-I from Panasonic.

With M-IT's metal particle tape system, you can
use the same compact 90- or pocket-size 20-min-
ute cassette from ENG/EFP right through editing to
on-air broadcast. With 4. S5MHz bandwidth (-3dB),
50dB S/N and burst signal insertion for phase
alignment and jitter correction, M-1I is the single
solution to all your broadcast needs.

In fact, each unit in the M-I line offers some
pretty uncommon common features like four audio
tracks (two linear and two FM), an integral longitu-
dinal and vertical interval time code/time date
generator with presettable user bits and Dolby*-C
noise reduction. And M-I products utilize a
standard edit control interface, so you can

upgrade gradually if you like.

AU-650 Studio VCR. This compact,
rack-mountable VCR has all the ad-
vantages and functions of
conventional recorders with

video and audio performance as good as—if not
better than—that of 1" VTRs. In a 1" cassette format
that lends itself to station automation. It records and
plays either 90- or 20-minute cassettes, and pro-
vides smooth action, variable slow motion as well as
freeze frame. And the AU-650 can perform frame-
accurate automatic editing with multi-generation
transparency. There's also an internal TBC to assure
en-air quality playback.

AU-500 Field Recorder. The AU-500 offers the por-
tability and functions demanded by ENG/EFP users,
while providing picture quality comparable to 1"—
all on either a 90- or 20-minute cassette. This small,
ruggedly designed unit is equipped with confidence
field color playback, automatic backspace editing,
TBC/DOC connection, search function and warning
indicators that alert the operator should recording
problems arise and the AU-500 accommodates
NTSC composite or various component input signals.

The AU-400 Camera Recorder. This lightweight,
compact camera recorder provides ENG users with
more than 20 minutes of recording, and a picture
quality that rivals that of 1" VTRs. The AU-400 also
features B/W video confidence playback through the
camera’s viewfinder, a chroma confidence indicator
and audio confidence output through a speaker.
There's even an automatic backspace edit-
ing function and warning indicators. And
the AU-400's rugged construction provides
excellent resistance to dust and moisture.

M-I, its the only broadcast system of
its type in the industry. And it's available
now. Two of the best reasons to go with

M-IT from Panasonic.

To get the complete picture, call or
write Panasonic Broadcast Systems
Company, One Panasonic Way,

Secaucus, NJ 07094. (201) 348-7671.
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THE NEW STANDARD
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This week

Nov. 9-11—"First Amendment Issues: Schools in a Free
Society” sponsored by First Amendment Congress,
¢oalition of 17 major print and broadcast associations
and 11 national education associations. Speakers in-
clude Steve Bell, ABC News, and Paul Davis, news
director. WGN-TV Chicago. Fort Magruder Inn and
Conierence Center. Williamsburg, Va. Information:
Rosalind Stark, (703) 648-1047

Nov. 9-12—Public Relations Sociely of America 39th
national conference. Speakers include Senator Rich-
ard Lugar (R-N.J.); David Gergen, U.S. News & World
Repori. and Tom Wolfe, author-journalist. Sheraion
Washington, Washingion, Informaiion: (212) 826-1750.

Nov. 8-13—Nebraska Videodisk Workshop, sponsored
by Nebraska ETV Network/University of Nebraska-
Lincoln, Videodisk Desigin/Production Group. UN.
Lincoin. Information: (402) 472-3611

Nov. 10—2Sth annual International Film & TV Festi-
val of New York, awards for film, video, slide and
audio-visual productions. Town Hail. New York. Infor-
mation: (914) 238-4481

Nov. 10—"The Cosi of Technology: Information Pros-
perity and Iniormation Poverty,” sponsored by Ganaett
Center for Media Studies. Speakers include Tom Bro-
kaw. NBC. Columbia University, New York_ Information:
{212) 280-8392.

Nov. 10—Tampa Bay Meaia Sundown. sponsored by
American Women in Radio and Television, Florida
Huvrvicane chapter. Innisbrook Resort. Tarpon Springs,
Fia.

m Nov. 10—"Television Critics and Broadway," drop-in
dinner sponsored by National Academy of Television
Arts and Sciences, New York chapter. Copacabana,
New York. Information: (212) 765-2758.

Nov. 11—Hollyiwood Radio and Television Society un-
cheon. Speakers: Capcities/ABC Chief Executive Offi-

8 Indicales new entry

cer Thomas Murphy and President and Chief Operat-
ing Officer Daniel Burke. Beverly Wilshire, Los Angeles.

Nov. 11—Woimen in Cable, New York chapter. meet-
ing. Speaker: Amy Tykeson, president, Women in Ca-
ble. HBO Media Center. New York. Information: (212)
661-4500.

Nov. 12— American Women in Radio and Television,
Washington chapter, meeting, “Sexism in Broadcast-
ing: Fact or Fallacy.” National Association of Broadcast-
ers, Washington. Information: Lisa Tate, (202) 628-
3544

Nov. T2—International Radio and Television Society

Second Tuesday” seminar, "Prime Time Television in
New York." Panelists include: Merrill Grant, chairman,
Reeves Entertainment Group; James McAdams, ex-
ecutive producer, CBS's The Equalizer; Michael Ben-
nahum, president, Kaufman Astoria Studios: John Ma-
quire. Screen Actors Guild; Alexander Cohen,
Broadway and TV producer, and Jaynne Keyes, New
\York Governor's Office for Mation Picture and TV Devel-
opment. Viacom conference center, New York. Informa-
tion: (212) 867-6650.

Nov. 12—Professional Media Network of Greater San
Jose meeting. Sie. Claire Hilton, San Jose. Calif. Intor-
mation: (408) 993-2622.

® Nov. 12—National Acadenty of Television Arts and
Sciences. New York chapter, drop-inluncheon. Speak-
er: Scott Kurnit, executive vice president-general man-
ager, Viewer's Choice, pay-per-view network of Show-
time/The Movie Channel, on “Can Pay-per-view Make
or Break Cable?" Copacabana. New York. Information:
(212) 765-2758.

8 Nov. 12—Libel Defense Resource Center Steering
Committee's fourth annual dinner. Keynote speaker:
Newton Minow, former FCC chairman, Waldorf-Astoria
hotel, New York. Information: (212) 889-2306.

Nov. 12-13—Conference for journalists, “The Women's
Movement: Is [t Still Making Progress?” Sponsored by
Washington Journalism Center. Watergate hotel.
Washington. Information: (202) 331-7977

Nov. 12-14—MWagravox mobile training seminar for ca-
ble. Orlando Marriott, Orlando. Fla. information: (800)
448-5171, extension 389

Nov. 12-15—Society of Professional Jowrnalists, Sig-
ma Delta Chi, national convention. Speakers include
AP President Louis Boccardi and UPI While House
Bureau Chief Helen Thomas. Ted Turner. Turner Broad-
casting System, will be roasted. Marriott Downtown,
Atlanta. Information: (312) 922-7424.

Nov. 12-15-International Women's Media Confer-
ence. National Press Club. Washington. Information:
(202) 223-0030.

Nov. 12-16—Audio Engineering Society convention.
Los Angeles Convention Center. Information: (212)
661-8528.

Nov. 13—Association of National Advertisers promo-
tion management workshop. New York Hilton, New
York.

Nov. 13—12th annual Chicago Commanications lun-
chean, “for the advancement of communications to
benefit the Albert P Weisman Memorial Scholarship
Fund at Columbia College.” Keynote speech: CBS
White House correspondent Lesley Stahl. Westin hotel,
Chicago. Information: (312) 663-1600; extension 421

Nov. 13—Southern California Cable Association din-
ner. Speaker: Trygve Myhren, chairman-CEQ, Ameri-
can Television & Communications. Pacifica hotel. Los
Angeles. Information: (213) 684-7024

® Nov. 13—National Academy of Television Arts and
Sciences. New York chapter, drop-in breakfast. Speak-
er: Lawrencen Sapadin, executive direcior. Associ-
ation of Independent Video and Filmmakers, “How to
GetaGrant.” New York TVAcademy, New York. Iniorma-
lion: (212) 765-2758.

Nov. 13+14—14th annual Communications Law pro-
gram, sponsored by Practising Law [nstitute. non-
profit educationai organization. New York Penta, New
York. Information: (212} 765-5700.

Nov. 13-15—Broadcast sales training seminar, “The
National Sales Manager Program,” sponsored by Tele-

Nov. 17-19—Television Bureau of Advertising
32¢t annual meeting. Century Plaza. Los Angeles.
Future meeting: Nov. 11-13, 1987, Atlanta Marriott.
Dec. 3-5—Western Cable Show, sponsored by
California Cabie Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 7-11, 1987—.A ssociation of Independent Tele-
vigion Stations annual convention. Century Plaza
Los Angeles. Future conventions: Jan. 6-10, 1988,
Century Plaza. Los Angeles. and Jan. 4-8, 1989,
Century Plaza. Los Angeles.

Jan. 21-25,1987—NATPE International 34than-
nual convention. New Orleans Convention Center,
New Orleans. Future meeting: Feb. 26-29, 1988.
George Brown Convention Center, Houston.

Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omni Shoreham hotels, Washington.

Feb. 6-7, 1987—Society of Motion Picture and
Television E ngineers 21s1 annual television confer-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988. Opryland hotel, Nash-
ville, and Feb. 3-4, 1989, St Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conlference, sponsored by Radio Advertising Bu-
reaw. Hyatt Regency, Atlanta

m Feb, 18-20—Texas Cable Show, sponsored by
Texas Cable TV Association. San Antonio Conven-
tion Center. San Antonio, Tex.

Feb. 19-21, 1987—Country Radio Seminar. spon-
sored by Country Radio Broadeasters. Opryland
hotel, Nashville.

March 25-28, 1987—American Association of Ad-
vertising Agencies annual convention. Boca Raton
hotel and beach club, Boca Raton, Fla.

March 28-31, 1987—National Association of

VigeraMeeings

Broadcasters 65th annual conventlon. Dallas Con-
vention Center Future conventions: Las Vegas,
April 9-12, 1988; Las Vegas, April 29-May 2, 1989;
Dallas, March 24-27, 1990, and Dallas, April 13-16,
1991.

March 29-31, 1987—Cabletelevision Advertising
Bucreau sixth annual conference. New York.

April 1-5, 1987—Alpha Epsilon Rho, National
Broadcasting Soctety, 45th annual convention,
Clarion hotel, St. Louis. Information: (409) 294-
3375.

April 21-27, 1987—23d annual MIP-TV, Marches
des International Programes des Television, inter-
national television program market. Palais des Fes-
tivals. Cannes, France.

April 26-29, 1987—Broadcast Financial Manage-
ment Associgtion annual meeting. Marriott Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt Regency, New Orleans, and April 9-12, 1989,
Loews Anatole, Dallas.

April 26-29, 1987—Public Broadcasting Service/
National Association of Public Television Sta-
tions annual meeting. Omni hotel, St. Louls.
April 29-May 3, 1987—National Public Radio an-
nual public radio conference. Washington Hilton,
Washington.

May 17-20, 1987—National Cable Television As-
soctation annual convention. Las Vegas Conven-
tion Center, Las Vegas.

May 17-20, 1987—CBS-TV annual affiliates meet-
ing. Century Plaza. Los Angeles.

May 31-June 2, 1987—NBC-TV annual affiliates
meeting. Century Plaza, Los Angeles.

June 6-9, 1987 —American Advertising Feder-
ation annual convention. Buena Vista Pajace hotel,
Orlando, Fla.

June 9-11, 1987—ARBC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

June 10-13, 1987—American Women in Radio
and Telerision 36th annual convention. Beverly Hil-
ton, Los Angeles.

June 10-14, 1987—Broadcast Promotion and
Marketing Executives/Broadcast Designers Asso-
cigtion annual seminar. Peachtree Plaza, Atlanta;
June 8-12. 1988, Bonaventure, Los Angeles. and
June 21-25, 1989, Renaissance Center, Detroit.

June 11-17, 1987—15th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzerland.

Aug. 16-19, 1987—Cable Televiston Administre-
tion and Marketing Society 14!h annual meeting.
Fairmont hotel. San Francisco.

Aug. 30-Sept. 1, 1987—Eastern Cable Show.
sponsored by Southern Cable Teievision Associ-
ation. Merchandise Mart, Atlanta. Future meeting:
Sept. 7-9, 1988.

Sept. 1-4, 1987—Radio-Television News Direc-
tors Association international conference. Orange
County Convention Center, Orlando, Fla.

Sept. 8-12, 1987—Radio '87, sponsored by the
National Association of Broadeasters. Anaheim
Convention Center, Anaheim, Calit.

Oct. 30-Nov. 4, 1987—Society of Motion Picture
and Television Engineers 129th technical confer-
ence and equipment exhibit. Los Angeles Conven-
tion Center, Los Angeles. Future conferences: Oct.
14-19, 1988, Jacob K. Javits Convention Center,
New York, and Oct. 22-27, 1989, Los Angeles Con-
vention Center
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sther for the first time from

\RBERA's array of glamorous and romantic
> champions, come these worldwide
s in their most challenging roles:

X GOOD, THE BAD, AND HUCKLEBERRY HOUND

L. 9C008BY-D0O AND THE BOO BROTHERS

S HOP CAT AND THE BEVERLY HiLLs CATS

.= GHOUL SCHOOL STARRING SC00BY-D0O & SCRAPPY-DOO

" YOG! BEAR AND THE MAGICAL FLIGHT OF THE SPRUCE GOOSE
e THE JETSONS MEET THE FLINTSTONES
" YOG! BEAR AND THE SEVEN LITTLE CUBS

¥ $C008Y-DOO AND THE RELUCTANT WEREWOLF

¥ JUDY JETSON AND THE ROCK PIRATES

¥ AROUND THE WORLD WITH THE WACKY RACERS

These HanNA-BARrBERA stars have accumulated
more screen time than any performers

in history. ,

Laugh with them, cry with them,

love with them —

HANNA-BARBERA'S SUPERSTARS 10—

10 original two-hour animated movies.

Now in PrOpUCTION.

TET WORLDVISION
h ~ ENTERPRISES INC.

Tﬁ World's Leading Distributor

for Independent Television Producers
New York Los Angeles Chicago. Atlanta, London, Pans Toryo,
Sydney. Toronia, R de Janews Mumch, Rome
ATARI COMPANY
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tiston Bureau of Advertising. Century Plaza, Los An-
geles

Nowv. 13-15--17th annual Loyole Radio Conference.
Holiday Inn Mart Plaza. Chicage Information: (312)
670-3207

Nov. 13-16 —Nulional Association of Farm Brocd-
casiers fall meeting. Westin Crown Center. Kansas City,
Mo

Nov. 14— 28th [uternational Film & TV Festival of
New York. awards for TV programs. promos and mu-
sic video Sheraton Center. New York Intormation:
{914) 238-4481

Now. 14--Deadline for nominations for Advertising Hall
of Fame. sponsored by Aunrerican Advertising Feder-
ation. Information: AAF. 1400 K Street. N.-W. Washing-
ton. 20005.

Nov. 14-16-—Second annual Women in Film Festival,
co-sponsored by Wanen in Filw and Californic First
Bank, Directors Guild of America. Los Angeles. Infor-
mation. (213) 463-9433.

Nov. 14-20--"Audible Visions.” East Coast radio the-
ater conference coordinated by Pennsylvania Radio
Theater. Friends of Rodie Theater and Pen nsylvaniu
Centiecit un the Arls International House. Philadelptia.
Information: {717) 744-4432.

Now. 15 —Cawucns for Producers, Writers and Direc-
ters final general membership meeting of 1986 and
fourth annual dinner dance. honoring Charies Fries.
Fries Entertainment. and Aaron Spelling. Aaron Spell-
ing Productions. Chasens restaurant. Los Angeles.

Nov. 15—Second annual New England College Radio
Conterence. sponsored by noncontmercial
WHUSFM) Storrx, Conn., and [nlercollegiate
Broadeasting Systewnr. Student Union. University of
Connecticut. Storrs. Conn. Information: John Murphy
or Dean Lapenta. (203) 486-4007.

Nov. 15 —"Comedy Wiiting for TV and Film.” seminar
sponsored by American Film Institute. Parsons Exhi-
bition Center. New York. Information: (212) 856-7690.

Also in November

Nov. 17—"The Mafia Mystique.” conference on omga-
nized crime and the media. sponscred by Media In-
stitu te of the National Halian Awevican Foundation.
Marriott Marquis. New York Information: Jean Grillo.
(212) 267-1915.

Nov. 17-19—Telerision Bureau of Advertising 32d an-
nual meeting Theme: “Television in Today’s Tougher
Business Climate " Century Plaza. Los Angeles.

Nov. 17-21—Southern Educational Comnnnications
Associetion annual conference Hyatt Regency,
Tampa. Fla. Information. (803) 799-5517.

Nov. 18 —Aumerican Sportscasters Association third
annual hall of fame awards dinner. Marriott Marquis.
New York. Information: (212) 227-8080.

Nov. 18- Association of Nuational Adveriisers re-
search workshop. Plaza hotel, New York.

u Nov. 18-~V useum of Broadeasting seminar, "BBC
Procgraming and Scheduling.” MOB. New York. Infor-
mation: (212) 752-7684.

Now. 19— "Hollywood Salute to BBC.” during BBC's
50th anniversary. sponsored by Academy of Television
Arts and Sciences and [nternational Council of Na-
tionu! Academy of Television Arts and Sciences. Am-
bassador hotel's Coconut Grove. Los Angeles. Infor-
mation. (818) 953-7575.

Nov. 20— Federal Commuunications Bar Association
luncheon. Speaker. James Olson, chairman-CEQ,
AT&T. Washington Marriott. Washington.

Nov. 20—Ohiv Association of Broadeasters financial
managers meeting. Harley hotel. Columbus, Ohio.

® Nov. 20-—"Censorship and the Coverage of News
Around the World,” seminar sponsored by Museum of
Broadecasting. MOB, New York. Information: (212) 752-
7684,

® Now. 20—"Arts and Literature as Reflected on BBC
Television," symposium sponsored by Library of Con-
gress. Mary Pickford Theater. Library of Congress.
Washington. Information: (202) 287-5108.

Nov. 20-22—Arizone Broadcasters Association fall
convention and annual meeting. Westward Look Re-
sort. Tucson, Ariz.

Nov. 21—Radio acquisition seminar. sponsored by N'a-

tional Association of Broadcasters Radio. Marriott
Marquis, New York. Information: (202) 429-5420.

Nov. 21—Broadcast Pioneers. Washinglon are« chap-
fer, seventh annual awards dinner. Kenwood country
glub. Bethesda, Md. Information: Joe Ryan. (202) 783-
100.

Now. 21—Reunion of reporters and photographers who
covered Vietnam war. sponsored by Orersens Press
Cinb of America. Seventh Regiment Armory, New York.
Information: (212) 679-9650.

8 Nov. 21—Pacific Pioneer Broadeasters luncheon,
honoring television and radio actor Gale Gordon.
Spertsmen’s Lodge. Los Angeles.

¥ Nov. 21— "The BBC: Today and Tomorrow.” seminar
sponsored by Musewm of Broadeasting. MOB. New
York. Information: (212) 752-7684.

Nov. 21-23—Foundation for Awervican Communica-
tions and Gananett Foundation conterence for journal-
ists on science/environment, Sheraton Miramar, Santa
Monica. Clit. Information: {213) 851-7372.

Nov. 22— rofessional Media Network of Greater San
Jose seminar, "The Effects of the Tax Reform on the
Type of Business Typical for the Media Industry™ San
Jose Athletic Club, San Jose, Calit. Information: (415)
968-3633.

Now. 24— Presentation of International Emmy Awards.
sponsored by [wternational Council of Nationad
Academy of Television Arts and Sciences. Sheraton,
New York. Information: (212) 308-7540.

¥ Nov. 24—"Children and BBC Television.” symposium
sponsored by Library of Congress. Mary Pickiord The-
ater. Washington. Information: (202) 287-5677.

¥ Now. 25—"The Investigative Reporter in a Closed So-
ciety." symposium sponsored by Library of Congress.
Mary Pickford Theater. Library of Congress. (202) 287-
5677

Nov. 25— nternational Radio and Television Society
newsmaker luncheon. featuring retired Chief Justice
Warren Burger. Waldorf-Astoria. New York. Information:
(212) 867-6650.

Nov. 29— Broadcast/entertainment seminar for stu-
dents and investors, sponsored by Gemini Prodiec-
tions Corp.. Olathe, Kan. Hyatt Regency-Crown Cen-
ter, Kansas City, Kan. Information: (913) 829-6600.

———
December

Dec. 1—Deadline for entries in 12th annual National
Commendation Awards, for the "positive and realistic
portrayal of wornen in all media forms,” sponsored by
Amertcan Wonien in Radio and Television. Informa-
tion: AWRT. 1101 Connecticut Avenue, N.W. suite 700.
Washington. 20036: (202) 429-5102.

Dec. 1-2—Annual World Telecommunications Confer-
ence, sponsored by Financial Times. Intercontinental
hotel. London. Information: (01) 621-1355.

Dec. 1-5—Video Expo Orlando '86. sponsored by
Kuowledge [ ndustry Publications. Buena Vista Palace
hotel. Lake Buena Vista. Fla. Information: (914) 328-
9157.

Dec. 1-5—World Association for Christian Communi-
cation, North American Broadcast Section, 17thannu-
al conference. Royce Resort hotel, Fort Lauderdale,
Fla. Information: (313) 962-0340.

¥ Dec. 1-19—"Retrospective of 50 Years of BBC Pro-
grams,” three-week program sponsored by Library of

Entatral’

T

Barter split on Tribune Entertainment's
two-hour Hollywood Christmas Parade
("Syndication Marketplace,” Oct. 27)
was mistakenly given by Tribune as 12
minutes for stations and 12 minutes for
Tribune. Correct split is 14 minutes for
stations and 10 minutes for Tribune.

0O

The Programing Consultants’ new
Rockin’ Oldies format is computer-
ized playlist service, not tape distribut-
ed, as indicated in Oct. 27 "Riding
Gain.”
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Cungress. Mary Pickiord Theater. Library of Congress.
Washington. Information: (202) 287-5677

Dec. 3—0hio Associotion of Broadcasiers sales work:
shop. Park University hotel. Columbus. Ohio

¥ Dec. 3—Nationa! Academy of Television Avts and
Sciences, New York chapter, drop-in luncheon Speak-
er: Ismail Merchant. producer. Merchant Ivory Produc-
tions. on “Adventures of an Independent Filmmaker
How A Room with a View' Happened.” Copacabana.
New York. Information: (212) 765-2758.

Dec. 3-5—Western Cable Show. sponsored by Califu.-
nig Cable Television Assuciation. Anaheim Conven-
tion Center, Anaheim. Calit

Dec. 4-7—Sixth annual National Wdeo Festival, spon-
sored by Sany Corp. of America and presented by
American Film Institute, Themes., TV and video
sound—regional styles. Los Angeles campus. AFI. In-
formation: (213) 856-7787.

Dec. 5—Deadline for entries in 27th annual Internation-
al Broadcasting Awards. honoring “world’s best televi-
sion and radio commericals.” sponsored by MHolly-
wood Radio and Telerision Sociely. Information
HRTS. (818) 769-4313.

Dec. 7-8—N BC-TV" midseason promotion executives
conference. Contemporary hotel. Orlando. Fla

Dec. 8- Deadline for entries in International Teleri-
sion Associetion’s 19th annual Video Festival. Informa-
tion: [TVA, 8311 North O'Conncr Road, #110. Irving.
Tex.. 75039; (214) 869-1112.

Dec. 8-10—Eighth annual Ne«tional Medit Confer-
ence. Theme: "New Directions.” Participants include
Jeff Greenfield, ABC News; Oprah Winfrey, syndicated
talk show host: Bruce Christensen. PBS. and Charles
Gingold, Lifetime Cable Network. New York Hilton. New
York. Information: (212) 819-9310.

Dec. 8-11—"Convergence: An International Forum on
the Moving Image.” biennial event organized by Le
Forum Video de Montreual. Sheraton Center. Montreal.
Information: (514) 283-8309 or (212) 595-2452

Dec. 9-10—NBC-TV local news promotion workshop.
Contemporary hotel. Orlando. Fla

Dec. 11—Advertising Club of Greater Boston "brown-
bagger workshop” for those interested in advertising
career. Ad Club. Boston. Information: (617) 262-1100.

Dec. 11-12—Federel Communications Bar Associ-
ation and Practising La:w Institute fifth annual confer-
ence, "Telecommunications: Competition and Deregu-
lation after the AT&T Divestiture.” Sheraton Washington
hotel, Washington. Information: (212) 765-5700.

® Dec. 15—Deadline for entries in Nafional Edwce-
tional Film & Video Festival, for “innovative educa-
tional productions designed for schools. universities,
broadcast, cable television. instructional television,
corporations. hospitals. libraries. museums and home
video.” Information: (415) 465-6885.

Dec. 16—Federal Communications Bar Association
luncheon, "The McLaughlin Group: Media Style.” Pan-
elists: Paul Harris, Variety: Tack Nail, TV Digest; Penny
Pagano, Los Angeles Times, and DonWest, Broadeast-
ing. Washington Marriott, Washington.

Dec. 16—Conterence for journalists. “Trade and Pro-
tectionism: Prospects and Problems.” sponsored by
Washington Journalism Center. Watergate hotel,
Washington. Information: (202) 331-7977

Dec. 17-18—Conference for journalists. “The Econom-
ic Outlook for 1987," sponsored by Washington Jou -
aalism Center. Watergate hotel, Washington. Informa-
tion' (202) 331-7977.

Dec. 18—/niernational Radio und Television Society
Christmas benefit. Waldori-Asloria, New York.

Dec. 20—Deadline for entries in fitm and video festival
sponscred by Couneil on Fonndations. Entries must
have received full or partial funding from private, com-
munity or corporate grantmaker. Information COF, 1828
L Street. N.W., Washington. 20036-5168: (202) 466-
6512,

)
January, 1987

Jan. 7-11—Association of I ndependent Television Sta-
tions annual convention. Century Plaza. Los Angeles

Jan. 8-11—Winter Consumer Electronics Show, spon-
sored by Electronic Industries Association/Consunter
Electronics Group. Las Vegas Convention Center. Las
Vegas Hilton, Riviera and Sahara hotels. Las Vegas.
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When we introduced Friday the 13th for syndication. we knew it would be a

terrifving experience. For the competition.
So far, stations in-over 50% of the country. including the Fox Television

Stations. know what we mean. Fortunately. there's still time for you to get in on

the joy of creating panic in vour market. But hurry. e
Friday the 13this sellmd so fast. it's scary. , ANDVIDED PROGAMMING

A Programmer s Dream ——The Competrtrons Nightmare
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Richard Simmons has

S| The All New
N E4 & I“ Richard Simmons Show

LS

e

Slim Cooking.

APPETIZER: The promotability of
Superstar Richard Simmons

'| I -

L : Popular across the U.S.—From
‘is Emmy Award-winning TV )
show to his best selling books
and videos.

EATING HEALTHY...

STAYING SLIM
Trends of the 80’s.

Combine: hottest trends in
America today and the most
Popular Personality of Fitness.
Richard Simmons knows how to
turn a trend into a moneymaker
for you!
MAIN COURSE:
The Richard Simmons of exercise,
leotards and sweat is now the
Richard Simmons of cooking, aprons
and low-cal great taste.. with the same
enthusiasm, charm, personality and
audience appeal!
FORMAT — A menu designed to get
L your audience involved. Daily Theme o
Live Audience ® Great original gourmet
low-cal recipes ® Slimming Secrets ® Low-cal foods
that taste like rich delights ® Slim cooking classes
with interesting guests & audience participation
INGREDIENTS:

0 I Fun, Imagination, Motivation, Information.
f \ Producer Bill Hillier (of PM Magazine

f } fame) will add sizzling special effects
ST 4 . and exciting graphics to a -
unique format. A “‘._‘.:,_:M

,»\;tgg A

¥ Twigalini Veggie Lasagna



the recipe for a new hit!

DESSERT:
Delicious ratings to
spice up your Mon.-Fri.
Programming and
attract women 18-34!!
Sample the Flavor

of Success!!

Berry Slim

Available as a
daily half-hour strip
for September ’87,

Lettuce Spray

e
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Syndicast Services, Inc.
360 Madison Avenue,
New York, NY. 10017
(212) 557-0055

e
SYNDICAST
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Information: {202) 457-8700.

Jan. 13—International Radio and Television Society
“Second Tuesday” seminar. Viacom conference center.
New York. Information: (212) 867-6650.

Jan. 13—Iuternational Radio and Television Society
newsmaker luncheon. Waldori-Astoria, New York.

Jan. 13-15—Georgia Radio-Television Institute, spon-
sored by Georgia Association of Broadcasters. Geor-
gia Center for Continuing Education, University of
Georgia, Athens, Ga.

Jan. 14—American Women in Radio and Teievision,
Washington chapter, meeting. “An Evening with FCC
Commissioner Patricia Diaz Dennis.” National Associ-
ation of Broadcasters, Washington. Information: Lisa
Tate. (202) 628-3544.

Jan. 14—Association of [ndependent Television Sta-
tions and NATPE International first-run syndication
promotion event, to be held during annual Television
Critics Association press tour. Los Angeles. Informa-
tion: INTV, (202) 8871970.

Jan, 15—Deadline for entries in Charles E. Scripps
Award, for “newspaper or broadcast station which best
promotes literacy in its community,” sponsored by
Seripps Howard Foundation. No network may com-
pete. Award is part of Scripps Howard Foundation Na-
tional Journalism Awards. Information: Scripps Howard
Fguggation. 1100 Central Trust Tower, Cincinnati,
45202.

Jan. 15—Deadline for entries in 37th annual Sidney
Hillman Awards for outstanding achievements in social
issue journalism. sponsored by Amalgamated Cloth-
ing and Textile Workers Union. Information: Sidney
Hillman Foundation, 15 Union Square, New York, N.Y,
10003.

Jan. 15—Federal Communications Bar Association
luncheon. Speaker: Congressman John Dingell, chair-
man, House Energy and Commerce Committee. Wash-
ington Marriott, Washington

Jan. 16—Deadline for entries in Jack R. Howard
Broadcast Awards for public service reporting, spon-
sored by Scripps Howard Foundation. Information:

low cost.

PRODUCED By:

GVE

PRODLCTIEOMNS

DON’T SETTLE FOR
JUST YOUR SHARE.

Move up on the graph with GVC’s Spot information Series,
adistinctive new product geared to generate new adver-
tising dollars, and more of them.

GVC's Spot Information Series give a national look fo lo-
cal commercials. You get market exclusivity at amazingly

Don't settte for just your share of the budget. Lock up more
with GVC'’s Spot Information Series.

DISTRIBUTED BY:

NEWS SOURCE, INC. JACK HANSEN e (612) 474-1064
JOHN LEHMAN o (203) 637-4226

1
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SHF, 1100 Central Trust Tower. Cincinnati, 45202,

Jan. 16-17—Colorado Broadcasters Association win-
ter meeting and awards banquet. Broadmoor hotel.
Colorado Springs.

#Jan. 19—ACE Awards ceremony luncheon. co-spon-
sored by National Academy of Cable Programing and
Southern California Cable Association. Beverly Hills
hotel. Los Angeles. Information. Mel Matthews, (213)
684-7024.

Jan. 20—Presentation of eighth annual network ACE
Awards, sponsored by National Academy of Cable-
Programing. Ceremony to be aired live by WTBS-TV
Atlgnta. Wiltern theater, Los Angeles. Information: (202)
775-3611.

Jan. 21-25_NATPE International 24th annual con-
vention. New Orleans Convention Center, New Or-
leans. Information: (212) 949-9890.

Jan. 23—Deadline for entries in 24th annual National
Student Production Awards competition, sponsored by
Alpha Epsilon Rho, Nationa! Broadcasting Society.
Information: Dave Smith, (317) 285-1492.

Jan, 27-29South Carolina Broadcasters Associ-
ation winter convention. Radisson hotel, Columbia,
S.C.

Jan. 31-Feb. 4—National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omni Shoreham hotels. Washington. Information: (201)
428-5400.

February, 1987

Feb. 1-4—National Religious Broadcasters 44th an-
nual convention. Theme: *Communicating Christ to the
Nations.” Sheraton Washington. Information: (201)
428-5400.

Feb. 2-6—National Association of Broadcasters win-
ter board meeting. Ritz-Carlton, Laguna Niguel, Calif.

Feb, 3—West Virginia Broadcasters Association
sales seminar. Marshall University student center, Hun-
tington, W. Va. Information: (304) 344-3798.

Feb.3-4—Arizona Cable Television Association annu-
al meeting. Phoenix Hiltan, Phoenix. Information: (602)
257-9338.

Feb. 4—West Virginia Broadcasters Association
sales seminar. West Virginia University's Erickson Alum-
ni Center. Morgantown, W, Va. Information: (304) 344-
3798.

Feb. 5—International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria. New York.

Feb. 6-7—Society of Motion Picture and Television
Engineers 21st annual television conference. St. Fran-
cis hotel, San Francisco.

Feb. 7-10—Seventh annual Managing Sales Confer-
ence, sponsored by Radio Advertising Bureau. Hyatt
Regency, Atlanta.

Feb, 10—International Radio and Television Society
“Second Tuesday™ seminar. Viacom Conference Cen-
ter, New York. Information: (212) 867-6650.

Feb. 15-17—Louisiane Association of Broadcasters
annual convention. Westin Canal Place hotel. New Or-
leans.

Feb. 15-20—"The Olympic Movement and the Mass
Media," international congress sponsored by Univer-
sity of Calgary. Calgary, Alberta. Information: (403)
220-7575.

Feb. 16-22—Video Expo San Francisco ‘87, sponsored
by Knowledge Industry Publications. Civic Audito-
rium, San Francisco. Information: (914) 328-9157.

Feb, 17-18—Wisconsin Broadcasters Association an-
nual winter convention. Concourse hotel, Madison,
Wis.

Feb. 18—Deadline for entries in Roy W. Howard Award,
for public service reporting, sponsored by Scripps
Howard Foundation. Information: SHF, 1100 Central
Trust Tower, Cincinnati, 45202,

Feb. 18-20—The Texas Show. sponsored by Texas Ca-
ble TV Association. San Antonio Convention Center.
San Antonio, Tex. Information: (512) 474-2082.

= Feb. 18-20—Forum '86, program to “enhance skills
of cable public relations professionals, system general
managers and marketing managers in media, commu-
nity and government relations,” sponsored by Cable
Television Public Affairs Association. Sheraton Pre-
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Humor of Tim Conway — at his best?

A BRAND NEW, FAST PACED HALF=-HOUR CDMEDY SELIES
with
JULIE DEES and Guest Star JONATHAN WINTELS

Featuring refreshing, young comedy talents and a surprise
weekly anppearance by one of America’s Top Comedy Stars.

22 HALF=HOULS AVAILABLE
FALL OF °87

For Information:

JOANNE LE'GHTON Director of Sales

C.B. Distribution Company 141 El Camino Drive, Beverly Hills, California 90212

Phone {213) 275-6114
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Over 85%

of the country
got the picture
In just

/ weeks.

The excitement of MGM/UA PREMIERE
NETWORK continues to build. These 24
new theatrical motion pictures have
already cleared in over 111 markets,
including the top 30 and 49 of the top 50.

Filled with al! the excitement and star
quality that has become the trademark
of the MGM/UA PREMIERE NETWORK,
these outstanding features will be avail-
able one each month on a barter basis.
For more information contact your
MGM/UA sales representative today.

Good Company.

MGM N

MGMJUA Television Syndication

© 1986 MGM/UA COMMUNICATIONS CO ALL RIGHTS RESERVED




miere hotel. Los Angeles. Information: Terry Soley
(213) 410-7310, or Sandi Padnos. (818) 569-7811.

Feb. 19—Federal Connmunications Bar Association
luncheon. Speaker: FCC Commissioner Patricia Diaz
Dennis. Washington Marriott. Washington.

Feb. 19—Deadline for entries in Edward Willis SCripps
Award. for service to the First Amendment. sponsored
by Scripps Howard Fowrdation. Information; SHF,
1100 Central Trust Tower. Cincinnali. 45202

Feb. 19-20--Broadcast Financial Management Asso-
clntion board meeting. Loews Anatole hotel. Dallas.

Feb. 19-21—Country Radio Seminar, sponsored by
Country Radio Broadeasters. Opryland hotel. Nash-
ville. Information: (615) 327-4488

Feb. 19-21—Howard Uiiversity’s School of Commu-
nications’ annual  communications conference.
Theme. “Leadership and Power Through Communica-
tions.” Howard campus. Washington. Information:
(202) 636-7491.

Feb. 23-25--Annual National Association of Broad-
casters state leadership conference. formerly called
state association presidents and executive directors
conference. JW Marriott. Washington. Information:
(202) 429-5310.

Feb. 23-25—Kentucky Broadcasters Association trip
to Washington for NAB's annual state leadership con-
ference (see item above).

m Feb. 24-25—-Association of National Advertisers
felevision and media workshops. Marriott Marquis,
New York. Information: (212) 697-5950.

m Feb. 28-March 2—Association of Filn Conumnis-
gioners second annual trade show. “Location Expo
'87." to exhibit “location filming advantages that each
commission has to offer producers of theatrical feature
films, TV movies and mini-series and commercials.”
Held in conjunction with American Film Market, Feb.
26-March 6. Beverly Hilton. Los Angeles. Intormation:
(213) 275-3400.

e
March, 1987

March 2-3 - "First Amendment Values in Space: Free-

™

dom of Communications and the New Space Technol-
ogies,” symposium sponsored by Cathelic University.
Washington. and funded by Capitai Cities Foundation
of CapeitiesiABC Ine. CU campus. Washington. Infor-
mation (202) 635-5600.

March 2-4—SPACE/STTI convention, sponsored by
Salellite Television Industry Association. Ballys. Las
Vegas. Information: (703) 549-6990.

March 58—/ nternational Radio and Television Sociely
annual Gold Medal banquet. Waldorf-Astoria. New
York.

March 5—Television Burean of Adveriising regional
sales training conference. Dutch Americana. Orlando.
Fla. Information: (212) 486-1111.

March 8—Television and ethics conference sponsored
by Emersan College and National Acadeniy of Televi-
sion Arts and Sciences. Boston/New E ngland clapter.
Marriott hote!, Copley Place, Boston (617) 578-8615.

March 10—International Radio and Televigion Soci-
ety “Second Tuesday” seminar. Viacom conference
center. New York. Information: (212) 867-6650.

March 10-13—Auadio Engiveering Sociely conven-
tion. Queen Elizabeth Il conference center. London.
Information: (212) 661-8528.

March 15-16—West Virginia Broadeasters Associ-
ation spring meeting. West Virginia Marriott hotel.
Charleston. W Va.

March 17—Presentation of 27th annual International
Broadcasting Awards honoring "world's best television
and radio commercials. sponsored by Hotlywoud Ra-
dio and Television Society. Century Plaza hotel. Los
Angeles.

March 19— Television Bureaw af Adreytising regional
sales training conference. Airport Holiday Inn. Port-
land. Ore. Information: (212) 486-1111.

OpenaMike

AM warning

EDITOR: About 20 years ago, Congress
reacted to industry and FCC pressure and
passed a law mandating that all television
sets had to have built-in UHF capabilities.
This effectively brought UHF stations closer
to a par with VHF than the previous situation
when most TV sets had only channels 2-13,
and an extemal converter was needed for
UHFE The new law saved UHF at a time that
many of the original UHF licensees had giv-

SUSPICIONS

CONFIRMED
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en up because of a lack of viewers.

We believe the time has come when the
industry and the FCC should press Congress
to mandate in a similar way that all radio
receivers should have both AM and FM ca-
pabilities. Without this, we could see a time
in the future when FM-only radios would be
common, and AM could be dealt a mortal
blow. The American people deserve the free-
dom of choice of programs from AM sta-
tions as well as FM stations. and this would
help to assure this.

If it were in the public interest to require
that both VHF and UHF television stations
must be tunable on all TV receivers, it is
likewise in the public interest to require than
both FM and AM stations must be tunable on
all radio receivers.—Cary Simpson, Alle-
gheny Mountain Network, Tyrone, Pa.

Not by RTNDA

EDITOR: The headline on a story in the Oct.
13 issue—"RTNDA survey probes news at-
titudes”—incorrectly implied, I'm afraid,
that the survey referred to was done by or for
the Radio-Television News Directors Asso-
ciation. Such was not the case. As the text of
the article correctly states, the survey was
conducted by Broadcast Audience Behavior
Research, Lid. at the RTNDA convention in
Salt Lake City. But the survey was not re-
quested by, sponsored by or endorsed in any
way by the association. BABR was at the
convention as an exhibitor and decided to
conduct the survey in that capacity.—Ernie
Schultz, executive vice president, RTNDA,
Washington.

Another example

EDITOR: Unless my powers of observation
have failed me completely, within a week
after the time that smokeless tobacco pro-
ducts were banned from broadcast stations
all over the country, those same commercials
appeared on cable channels all over the
country. In our market, that means about
64% of the homes were getting the same
commercials on the same TV sets, but on a
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Le Parc offers you a great luxury suite
even when your budget affords
a good hotel room.

t Le Parc Hotel we
believe in business.
And good value is good
business. All 154 luxury
suites at Le Parc come
equipped with multi-lined ™=
telephone systems. Each
suite provides for a com-
fortable conversation/
entertainment center
separate from the sleeping area. And, 1fyour in-suite faalmu still arent
sufficient for your company, our conference rooms and multi-lingual staff
are there to run things your way.
We also believe in relaxation. That's where the rooftop tennis court
comes in, and the swimming pool, the spa, the gym, the private
G ey restaurant/bar and the
in-suite gourmet food
service.
ood business also
dictates a good
location. Ours is excel-
lent: a quiet residential
street at Melrose and
La Cienega, imme-
diately adjacent to
Beverly Hills. The recording, movie and design
industries are our neighbors and downtown is
only 20 minutes away.
e Parc is a member of LErmitage
Hortels. Our flagship Beverly Hills hotel,
L'Ermitage, is the only all-suite Five Star, Five
Diamond hotel in America.  pERMITAGE HOTELS, 800-424-4443
All five LErmitage hotels
are intimate, luxury, all-
suite hotels and share the
L'Ermitage standards of

quality and service. MONDRIAN BEL AGE
C ontact YOUI' travel agent LE PARC EERMITAGE LE DUFY
or call us directly. You'll

find out how comfortable A COHCCtiOﬂ Of ()I'lgll'l'a.lsﬁM

good business can really be.  Ouside the Usa and Canada Telex 4955516 LEGG
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different channel number.

We already have one double standard. Ca-
ble channels present much more adult mate-
rial than we are permitted to present, with
the result that, in our industry, we often ab-
solutely ruin, for many people, movies al-
ready seen in the theater that they want to see
again on TV.

[sn’t it time that our government began to
realize that there isn’t a shortage of channels
any more; that there is tremendous diversity,
and that traditional broadcasters should not
be handicapped in this competition?—Rob-
ert C. Wiegand, executive vice president and
general wmanager, wpPEC-TV West Palm
Beach, Fla.

Program standards

EDITOR: [ was dismayed to see a comment
attributed to Reed Irvine concerning a con-
versation he had with me which appeared in
your article titled “PBS to study program
practices” in the Oct. 27 issue of BROAD-
CASTING. The comment, if accurately re-
ported, said that I told Mr. Irvine that the
“objectivity and balance” provision of the
Corporation for Public Broadcasting pro-
gram production contracts had been re-
moved.

The statement is a total fabrication. CPB’s
position on “objectivity and balance” has
been consistent since the U.S. Court of Ap-
peals decision in the AIM v. CPB case in
1975. That position has been and continues
to be reflected in the CPB production con-
tracts.—Paul E. Symczak, acting general
counsel and secretary, CPB, Washington.

Editor’s note: The comment was accurately reported.

Obscenity question

EDITOR: Barry Lynn, legislative counsel for
the American Civil Liberties Union, is well
aware that obscenity laws are based, in part,
on community standards, and therefore, he
attempts to attribute the low priority of ob-
scenity prosecutions to the people rather
than misguided law enforcement officials.
Referring to stolen TV sets, Lynn says:
“Most people want their TV sets back before
they want to prosecute the pornographer.”
(“Attorney General Qutlines Justice Action
on Pornography,” [BROADCASTING, Oct
271).

First of all, the people of this country are
so up in arms over the low priority assigned
to obscenity prosecutions and have orga-
nized to such an extent that Lynn himself
admitted in U.S. News & World Report of
March 10 that “It is unlike anything we have
seen in the past decade.”

Second, Americans surely can expect
their law enforcement agencies to keep more
than one ball in the air at a time and to have
the resources to investigate both the TV thief
and the community standards thief, the por-
nographer.

Third, if federal prosecutors do not hold
the line against the broadcasting of indecent
and obscene material, [ suspect the theft of a
TV set will not be met with a demand for
prosecution, but rather with a sigh of: “Good
riddance!”—Retty Wein, freelance writer,
New York.
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— AND
HEADED
YOUR WAY.

Tom Joyner, who's been pulling big numbers mornings at KKDA-FM,

' Dallas and afternoons on WGCI-FM, Chicago, is now ready to explode
every weekend on your station with his new national show . . .

ON THE MOVE.

This three-hour weekly entertainment program
spotlights Tom's own brand of comedy, superstar
interviews, the top 25 urban hits of the week
and today's hottest production.

For more information and a demo
tape, call Bob Leeder in New York
at (212)975-6085 or Steve Epstein
in Los Angeles at (213) 460-354/

CBS Radio Prog-ams reserves the Produced and Created by Ron Cutler Praductions.

right of final selection of affiliates.
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1 TOP OF THE WEEK

Election ’86: The once and future political picture

The Fifth Estate had more than a passing interest in last Tuesday’s election reports. Most
conspicuously, the veturn of the Senate to Democratic control—and the anticipated ascension of
Ernest Hollings to chairmanship of the Senate Commerce Committee—presaged a change, if not a
revolution, in telecommunications policy (no enemy of broadcasters, H ollings s nevertheless
antideregulatory and pro-fairness doctrine, to cite two important departures from current trends).
The House, too, will sport new telecommunications leadership, but of a sort Fifth Estaters are used
to. Broadcasters last week were players as well as onlookers to the election process, to the extent of
carrying the news to the nation—as well as having been the principal distributor of campaign
messages among the electorate. Both roles would be the subject of future debate.

Democratic victory brings Hollings to the forefront

With GOP losing Senate majority,
Democrat from South Carolina is
expected to become chairman

of Commerce Committee; better
picture of committee makeup
expected after Nov. 20 party election

The shift from a Republican to a Democratic
majority in next year's Senate isn't expected
to have a dramatic impact on policy affecting
the Fifth Estate. That seemed to be the con-
sensus among Washington communications
lobbyists after analyzing the results of last
Tuesday’s general election. The Democrats’
Senate victory will obviously alter the lead-
ership and makeup of the Commerce and
Judiciary Committees that oversee telecom-
munications and copyright issues, respec-
tively. And other changes will occur because
of the election of 13 new senators (11 of
them Democrats), the retirement of some
lawmakers and the defeat of several incum-
bents. But the general view expressed from
representatives of the broadcasting and cable
industries was that the new Senate ratio (55
Democrats to 45 Republicans) will probably
have little influence on the development of
telecommunications policy in that chamber
which for the most part has been established
by bipartisan coalitions.

That’s not to say that 4 new communica-
tions agenda won't emerge under the guid-
ance of South Carolina Democrat Senator
Ernest Hollings, who is certain to chair the
Senate Commerce Committee next year. But
Hollings. who headed the Communications
Subcommittee in the late 1970%. and has
been ranking minority member on Com-
merce since 1983, is no stranger to commu-

nications issues. “Hollings is a well known
quantity,” as one lobbyist noted.

“By and large we work well with Holl-
ings.” said John Summers. the National As-
sociation of Broadcasters senior executive
vice president for government relations. In
the past, Hollings has supported broadcast-
ing deregulation and this year he backed
broadcasters’ efforts to persuade the FCC to
reinstitute new must-carry rules. However,
elimination of the FCC’s political broadcast-
ing rules is one matter where Hollings and
NAB clearly part. Despite that difference,
Summers didn’t anticipate any other major
clashes with the new committee chairman.

Holiings
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Hollings may favor lifting some of the
broadcasting industry’s regulatory burdens,
but only to a degree. He supports repeal of
the comparative renewal process, but he
doesn’t believe the marketplace is fully com-
petitive and feels a need for the FCC''s multi-
pie ownership and crossownership rules.
Moreover, some Hill observers think the
prospects for broadcasting deregulation cer-
tainly won’t improve under Hollings and that
whatever legislation NAB pushes, as one
source said, “they won’t get anything out of
him [Hollings] without a trade-off.”

For cable, Hollings’s chairmanship
doesn’t seem to pose any serious problems.
Perhaps what’s even more significant for ca-
ble is the election of House Telecommunica-
tions Subcommittee Chairman Tim Wirth
(D-Colo.) to the Senate. Wirth is a strong
ally of the industry and is apt to continue that
role. There has been some speculation that
Wirth will want a seat on the Senate Com-
merce Committee. But some sources feel
he'll establish his niche in the Senate on
other committees and still take a keen inter-
est in telecommunications. Wirth was in a
near dead heat with Representative Ken
Kramer (R-Colo.), winning the election
with 51% of the vote. Another House Com-
merce Committee member elected to the
Senate was Barbara Mikulski of Maryland.

“We’ve had a long and fruitful relation-
ship with Hollings,” said James P. Mooney,
president of the National Cable Television
Association. Mooney doesn’t expect that
will change nor did he think a Democratic
majority would affect the cable industry any
differently than when the Republicans ran
the Senate. “We have always regarded our
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issues as being bipartisan in the sense that
thay don’t cut across party lines. As a result
we always have had good relations with both
sides.”

In fact, cable may be in better hands with
Hollings at the committee’s helm. He was a
co-sponsor of the cable deregulation bill
adopted by Congress in 1984. In general, the
switch from the current chairman, Missouri
Republican John Danforth, to Hollings was
considered a plus for cable. Danforth
seemed less sympathetic toward cable when
it came to the ban on telephone-cable cross-
ownership. He even suggested that lifting
the ban should be considered to inject com-
petition into the cable industry.

Danforth was also working with Senate
Majority Leader Robert Dole (R-Kan.) on
legislation that would transfer the regulation
of the Bell operating companies (under the
modified final judgment [MFIJ] that resulted
in the breakup of AT&T) from a federal court
to the FCC. Cable feels that such a move
might pave the way for the BOC'’s entry into
all types of information services, including
cable television. The BOC’s are currently
barred from entering the informations ser-
vices by the MFJ as well as the crossowner-
ship statute in the Cable Communications
Policy Act of 1984.

Most observers feel the bill, if it’s re-
vived, will face a more difficult time next
year under Hollings’s leadership. The sena-
tor is said to have serious reservations about
the telephone legislation. Moreover, Dole
introduced the measure at the behest of the
White House and Attorney General Edwin
Meese. And as one lobbyists noted, a Demo-
cratic Senate “will think twice about what
Ed Meese wants.” It maybe that telco-cable
crossownership debate will shift to the
House, said one source.

As for the Senate fight involving the de-
velopment of a competitive marketplace for
the backyard dish industry (the so-called
scrambling debate}, Hollings expressed
some concern about possible anticompeti-
tive practices within the cable indusiry. Nev-
ertheless, he was not very active on the issue
and it is uncertain where he might stand if
the matter resurfaces next year. Cable can
expect at least some heat on the issue from
Senator Al Gore (D-Tenn.) who will stay on
the Commerce Committee.

For public broadcasters, Hollings couldn’t
be a more welcome choice. He has been its
champion and was a moving force in insur-
ing final passage of the authorizing legisla-

=

tion for the Corporation for Public Broad-
casting. He is on the record opposing the use
of limited advertising on public stations and
was the author of language in a funding mea-
sure that prohibits the VHF public stations
from swapping their channel assignments
with UHF commercial stations for money.

There are still other communications is-
sues that Hollings may examine next year.
Among those mentioned is an interest in see-
ing greater participation by minorities in the
broadcast marketplace. The senator may
also delve into the coniroversy surrounding
negative political ads.

Just how much time Hollings will devote
to communications matters is not known.
There will likely be other issues that will
dominate his agenda, including passage of
trade legislation and a reexamination of air-
line deregulation. Furthermore, Hollings’s
activity on the Budget Committee could in-
crease as the Democrats struggle over bud-
get priorities with the Reagan administra-
tion.

If anything, a Democratic Senate changes
the political environment for the FCC (see
story, 49). “It certainly will slow the FCC
down,” a source said. Moreover, Hollings is
said to “distrust” FCC Chairman Mark
Fowler even more than Danforth did and will
ride herd on the commission not only in his
capacity with Commerce, but as chairman of
the Appropriations subcommittee that over-
sees the FCC. Hollings is expected to take
over from Warren Rudman (R-N.H.) who
has held that position. “Fowler should have a
renewed appreciation for how nice he had it
under the Republicans,” said one Senate
aide.

Hollings’s role may also intensify if he
chairs the Communications Subcommittee,
which remains a possibility. If he doesn™t
assume that post, next in line is Senator Dan-
iel Inouye (D-Hawaii). If Inouye opts for
another subcommittee assignment that
leaves Wendell Ford (D-Ky.) who might take
the seat.

A better sense of how the committee will
shake out should come in focus after Nov.
20, when the Senate chooses its party lead-
ers. Following that decision, the process of
determing the ratio of Democrats to Republi-
cans on each committee as well as commit-
tee chairmanships and assignments will be-
gin. Currently, there are nine Republicans
and eight Democrats on Commerce, but as a
result of last week’s election, that ratio could
change with Democrats gaining two seats

and Republicans losing one.

Not only will Commerce be headed by a
Democrat but the composition will change
due to three new vacancies, two created by
the retirement of members Barry Goldwater
(R-Ariz.) and Russell Long (D-La.) and one
by the defeat of Senator Slade Gorton (R-
Wash.}. Brock Adams, former transporta-
tion secretary under President Jimmy Carter,
beat Gorton by a 2% margin. The rest of the
incumbents up for re-election are returning
to Congress. They include: Bob Packwood
(R-Ore.) and Robert Kasten (R-Wis.). Kas-
ten held onto his seat with 52% of the vote.
On the Democratic side, Hollings, Ford and
Inouye won handily.

On the Judiciary Committee, the new
chairman is expected to be either Edward
Kennedy (D-Mass.) or Joseph Biden (D-
Del.). Kennedy, who is in line for the post,
hasn’t announced whether he’ll head Judi-
ciary or the Labor and Human Resources
Committee. Copyright issues are not consid-
ered a high priority with either senator. What
is even more unclear is whether Judiciary
will reinstitute the Copyright Subcommittee
next year because its chairman, Charles
McC. (Mac) Mathias (R-Md.), retired from
the Senate. On top of that, some members
think the number of subcommittees (there
are eight) should be reduced. If the copy-
right subcommittee stays in business, its
Democratic chairman would probably be
Patrick Leahy (D-Vt.).

Judiciary will have several new members
next year due to the vacancies created by
Mathias and Senator Paul Laxalt (R-Nev.),
who is also retiring. The defeat of Jeremiah
Denton (R-Ala.) and James Broyhill (R-
N.C.) also results in additional openings on
the committee. Denton lost to Representa-
tive Richard Shelby (D-Ala.}, who is a
member of the House Energy and Commerce
Committee. Broyhill was defeated by for-
mer North Carolina Governor Terry Sanford,
a Democrat. Sanford’s election is good news
for public broadcasters. He served on the
Carnegie Commission on Educational Tele-
vision which issued a report leading to the
establishment of public broadcasting. Broy-
hill, who had been ranking minority member
of the House Energy and Commerce Com-
mittee, was appointed to the Senate to fill
out the term of the late John East (R-N.C.).
Among those Judiciary Committee members
that won re-election were: Charles Grassley
(R-Iowa}, Arlen Specter (R-Pa.) and
Leahy. g

Wirth leaves door open for Markey, et al

Massachusetts representative

seems to be leading candidate

for chairmanship of House
Telecommunications Subcommittee;
otherwise, 86 was year of incumbents

Last week’s general election provided few
surprises in the House of Representatives.
The makeup of key House committees will
change next year but not enough to make a
difference in the establishment of communi-
cations policy. With the exception of House

Markey

Wirth
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Telecommunications Subcommittee Chair-
man Tim Wirth (D-Colo.), the same players
that influenced copyright and telecommuni-
cations policy in the 99th Congress will be
back for the 100th. (Unlike the Senate,
where only 34 seats were at stake, all 435
seats were up in the House.)

On the subcommittee’s parent, Energy
and Commerce Committee, John Dingell
(D-Mich.) will remain chairman, and Nor-
man Lent (R-N.Y.) will be ranking minority
member. The election, however, resulted in
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five vacancies on the committee. Three were
on the Democratic side due to the elections
of Wirth, Representative Richard Shelby of
Alabama and Barbara Mikulski of Maryland
to the Senate. The Republicans have two
seats open on the committee. One vacancy
was created by the appointment earlier this
year of James Broyhill (R-N.C.) to the Sen-
ate seat that he lost last week (see story, page
47), and the other resulted because Rep-
resentative Fred Eckert (R-N.Y.) lost his bid
for re-election.

The ratio on the committee, 25 Democrats
to |7 Republicans, should remain about the
same. There is a possibility that the Demo-
crats might pick up an extra seat. (The
Democrats have held the majority in the
House since 1954, They gained at least nine
seats in last Tuesday’s election.) The com-
mittee and subcommittee assignments will
occur next January after Congress recon-
venes.

Eckert was the only Commerce Commit-
tee member not re-elected. Those on Com-
merce returning to Congress: Dingell; James
Scheuer (D-N.Y.): Henry Waxman (D-Ca-
lif.); Philip Sharp (D-Ind.); James Florio (D-
N.J.). Edward Markey (D-Mass.); Thomas
Luken (D-Ohio); Doug Walgren (D-Pa.); Al
Swift (D-Wash.): Mickey Leland (D-Tex.);
Cardiss Collins (D-IIl.); Mike Synar (D-
Okla.); Billy Tauzin (D-La.); Ron Wyden
(D-Ore.); Ralph Hall (D-Tex.); Eckart;
Wayne Dowdy (D-Miss.); Bill Richardson
(D-N.M.); Jim Slattery (D-Kan.); Gerry Si-
korski (D-Minn.); John Bryant (D-Tex.);
Jim Bates (D-Calif.); Lent; Edward Madi-
gan (R-IIl.); Carlos Moorhead (R-Calif.);
Matthew Rinaldo (R-N.J.); William Danne-
meyer (R-Calif.); Bob Whittaker (R-Kan.);
Thomas Tauke {R-lowa); Don Ritter (R-Pa.);
Dan Coats (R-Ind.); Thomas Bliley Jr. (R-
Va.); Jack Fields (R-Tex.); Michael Oxley
(R-Ohio); Howard Nielson (R-Utah); Mi-
chael Bilirakis (R-Fla.), and Dan Schaefer
(R-Colo.). There is no reason to believe that
most if not all of the congressmen will re-
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claim their seats on Commerce.

The most significant change in the House
will be the selection of a new Telecommuni-
cations Subcommittee chairman. There is
considerable conjecture over who will take
that post. Markey is the front runner, but
there are reports of others interested in lead-
ing the subcommitte including Sharp and
Florio (BROADCASTING, Oct. 27). Sull an-
other factor that will affect the subcommit-
tee’s composition is the possibility that its
jurisdiction over consumer protection and fi-
nance issues would shift to other subcom-
mittees. Telecommunications might stand on
its own or become part of another subcom-
mittee.

Even fewer changes are expected to occur
in the makeup of the House Judiciary Com-
mittee or its Copyright Subcommittee. Rep-
resentative Robert Kastenmeier (D-Wis.),
who chairs the copyright subcommittee, was
re-elected. All the other Democrats on the
subcommittee are coming back: Jack Brooks
of Texas; Romano Mazzoli of Kentucky;
Mike Synar of Oklahoma; Patricia
Schroeder of Colorado; Barney Frank of
Massachusetts; Bruce Morrison of Con-
necticut; Howard Berman of California. and
Rick Boucher of Virginia.

On the Republican side, the seat held by
Representative Thomas Kindness, of Ohio,
who ran for Senate and lost, is vacant. The
rest of the subcommittee’s minority mem-
bers were re-elected: Carlos Moorhead of
California; Henry Hyde of Illinois; Michael
DeWine of Ohio, and Patrick Swindall of
Georgia. The race between incumbent sub-
committee member Howard Coble (R-N.C.)
and his Democratic challenger Robin Britt
was too close to call.

Among the newly elected congressmen
was Republican Fred Grandy, known for his
role as “Gopher Smith” on the Love Boat
television series, who defeated Democrat
Clayton Hodgson for lowa’s sixth congres-
sional district. A number of new candidates
with ties to the broadcasting industry ran for

office but were not elected. They included:
Republican Mel Richardson formerly with
KIDK(TV) Idaho Falls, who lost in Idaho to
incumbent Richard Stallings (D-Idaho); in
New Jersey, Democrat John Wydra of wCBs-
AM-FM New York was defeated by incum-
bent H. James Saxton, and Stuart Epperson
of Stuart Epperson Siations, Winston-Sa-
lem, N.C., which operates six AM’s and one
FM, lost to Democratic incumbent Stephen
Neal in North Carolina’s fifth district. Also,
Timothy Sharp, with wSAZ-Tv Huntington,
W. Va., failed to unseat incumbent Demo-
crat Bob Wise for the state’s third district.

One newcomer to the House is Democrat
Kweisi Mfume, a talk-show host with non-
commercial WEAA(FM) Baltimore, who was
elected to represent Maryland’s seventh dis-
trict. Among the incumbents connected to
the broadcasting industry who were re-elect-
ed: former lowa farm broadcaster with
KMA(AM) Shenandoah, Republican Jim Ross
Lightfoot; California Republican Bob Dor-
nan, a former news commentator with
KTLA(TV) Los Angeles; Republican Jan
Meyers of Kansas, who is married to Louis
{Dutch) Meyers, local sales manager,
KCTv(Tv) Kansas City, Mo.; Al Swift (D-
Wash.), former news and public affairs di-
rector, KvOs-Tv Bellingham, Wash.; Rod
Chandler (R-Wash.), one-time reporter at
KOMO-Tv Seattle, and Claudine Schneider
(R-R.1.), one-time public affairs host for
WIAR-TV Providence.

Several of the returning congressmen are
owners of broadcast properties, including
Wayne Dowdy (D-Miss. ), part owner of five
radio stations in Mississippi, Georgia and
Arkansas, and Nick Rahall II (D-W.Va.},
who is principal owner of WTNIFM) Mount
Hope, W.Va. Another broadcaster who isn't
on the new congressional roster is Represen-
tative Cecil Heftel (D-Hawaii), who stepped
down to run for governor; he lost in the pri-
mary. Heftel owns H&W Communications,
a Honolulu-based group owner which owns
two AM’s and three FM’s. a

FCC placid over new Democratic Senate

Fowler not sorry to see control

of Commerce Committee pass from
Dantorth to Hollings, although
Hollings is expected to keep tighter
rein on FCC deregulation;

one casualty for FCC: its wish for
Congress to kill fairness doctrine

What impact the Democratic takeover of the
Senate will have on the FCC remains to be
seen. But as of last week, the mood among
decision makers at the commission appeared
oddly buoyant, particularly since other ob-
servers seemed (o be wondering whether a
dercgulatory era hasn’t just passed. | don't
see any great chunges, becausc we have had
great relationships with the Democrats,”
said FCC Chairman Mark Fowler.

A seemingly ebullient Fowler also vehe-
mently denied rumors suggesting that the
change in Senate leadership might be the
final nudge that persuaded him to move on to
other things. Fowler, who has been serving

without Senate confirmation since his pre-
vious term expired last June, told BROAD-
CASTING his nomination would be forwarded
to the Senate Commerce Committee after the
new Congress convenes in January, and that
he intended to seek confirmation. “That’s
nothing new,” Fowler said.

He wouldn’t say how long he intended to
continue to serve. But he made no secret of
his desire to see Congress pass a law trans-
ferring jurisdiction from the courts to the
FCC over what lines of businesses the Bell
operating companies may enter. The pre-
vious version of that bill, widely perceived
as a Republican initiative that had its gesta-
tion in the White House, is dead. But Fowler
believes it important to seek approval of a
recast. repackaged version of that bill. with
a “bipartisan coalition™ behind it. “That’s a
reason for mie to stick around.” Fowler said.

That Fowler would not appear overly sad-
dened that the reins of the Commerce Com-
mittee will transfer from Senator John Dan-
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forth (R-Mo.) to Senator Ernest Hollings (D-
S.C.) is not surprising. The friction between
Danforth and Fowler over the FCC’s must-
carry proceeding was not a secret, and it is
said Danforth didn’t trust Fowler. “In some
respects, the staff of Senator Hollings has
been more helpful than Senator Danforth’s,”
one FCC source said.

(Thomas Cohen, Hollings’s chief commu-
nications aide, is a former FCC employe
who is respected and liked by commission
personnel.)

Hollings. on the other hand, is expected to
keep a tighter leash on FCC deregulatory
activities than his Republican predecessors.
He has been quoted as saying that airline
deregulation had turned him into a “born-
again regulator” and he has been heard to
complain that since the airlines were deregu-
lated, he hasn’t been able to get direct flights
from Washington to his home in Charleston,
S.C.

One obvious casualty of the changing of
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the guard is the FCC’s request that Congress
provide for the elimination of the fairness
doctrine and other broadcast content regula-
tion. A well-placed FCC official thought the
Democrats, instead of simply ignoring the
commission’s request as the Republican-
controlled Senate has done in the past,
would be more likely to try to pass a bill
casting the doctrine in legislative concrete.
“I think it's a sad day for the First Amend-
ment,” the FCC official said. If the effort to
get Congress to eliminate the fairness doc-
trine was “comatose before the elections,”
said Bill Russell, a former aide to FCC
Chairman Fowler and now a private commu-
nications consultant, “you can call the coro-
ner now.”

Russell also predicted the Democratic
takeover would breathe new life into efforts
to pass laws providing for free access for
federal candidates on TV, regulating chil-
dren’s television, prohibiting negative politi-
cal advertisements and resurrecting the
FCC’s antitrafficking rules. Russell also
thought Congress would attempt to legislate
through the FCC’s appropriations bills. “For
broadcasting, meaningful deregulation from
the FCC is dead,” Russell said.

Added Andrew Schwartzman, executive
director of the Media Access Project: “I
think there will be very little sentiment in the
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new Congress for any deregulation in the
mass media area until the FCC demonstrates
that it will do a responsible job of enforcing
the rules that remain on the books.”

What effect the transfer of power will
have on the FCC’s freshest hot issue—
whether it should continue granting licens-
ing preferences to minorities and females-—
also remains to be seen. Senator Bob Pack-
wood {R-QOre.), who would have chaired the
Senate Communications Subcommittee had
the Republicans retained their majority, is
said to have had a strong distaste for such
preferences.

The transfer in control of the Senate
would also appear to dim whatever hopes
Commissioner Mimi Dawson entertains of
succeeding Fowler as chairman. As long as
the Republicans remain in the Senate minor-
ity, her mentor, Packwood, will be bereft of
the power and leverage attendant to one who
sits as a chairman of an important Senate
committee. But, said one source, “never un-
derestimate Mimi or her network of friends.”

All in all, a broadcast industry source said
that with the Democrats in the driver’s seat
in Congress, the FCC would be “under more
intense scutiny.” But this source also seemed
to imply that won't be such a loss at this
time. “They [the FCC] have already done
about as much as they can.” a

Election coverage:
The long and the short of it

ABC, NBC cut back coverage

of election night, breaking

traditional network pattern of
nonstop coverage in prime time;

CBS sticks with continuous coverage;
ABC wins ratings race, but CBS gets
vote of television critics

For many vote counters, the major story of
the 1986 off-year elections was who would
take control of the Senate—the Democrats
or the Republicans. But also of added sig-
nificance this year was election coverage. At
atime when cable services are competing for
national and international audiences, and
more individual stations have increased their
reporting efforts, often covering the races of
particular interest to their audiences with the
help of satellite services. two of the three
broadcast television networks moved in a
new direction.

Of ABC, NBC and CBS, only CBS
stayed with the tradition of providing wall-
to-wall live coverage from 8 p.m. to 2 a.m.
(with time out for local news) last Tuesday
{Nov. 4). ABC and NBC scaled back their
election efforts substantially, offering inter-
mittent reports throughout the evening, fol-
lowed by hour-long live election specials be-
ginning around 10 p.m., with additional
updates and coverage around 11:30 p.m.
Each network felt it had served the public
equally well.

ABC’s Jeff Gralnick, vice president and
executive producer of special programing,
said afterward that “basically, we set out to
do something and we think what we set out

to do was right and we think we accom-
plished it, especially the way story turned
out—with the Senate story finally beginning
to come together some time after 9:45.”
{ABC began its election special, The 86
Vote, anchored by Peter Jennings and David
Brinkley, at 9:43 p.m. [NYT].} Gralnick
said he didn’t think the story became “inter-
esting” until “about the time we went on the
air, because from 7 p.m. on, there was no
clear trend, no clear sense of what was going
to happen to the Senate.” ABC was satis-
fied, he said, that “what we did was correct.
We thought it was correct going into it, and
we think it is correct coming out of it, for an
off-year election.”

“The viewer was served. They got all the
information they needed,” said Paul Green-
berg, NBC News senior executive producer
who was in charge of NBC’s televised elec-
tion coverage, anchored by Tom Brokaw
with John Chancellor providing commen-
tary and analysis. NBC, which aired several
live one-minute and four-minute reports be-
fore its special broadcasts began at 10 p.m.,
“came in when the story was there,” Green-
berg said, adding that “if you went all night,
you came in when there was no story.” NBC
had “a plan and lived up to it,” he said. The
network’s coverage included interviews,
“the trends, the economic story, the commer-
cial story—we did everything,” Greenberg
said.

Asked if he would have liked more time to
develop the story, Greenberg said *‘probably
not.” NBC got all of its interviews on, and
“ran just about every square inch of tape that
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we had. If we had had more time, we would
have talked more about the same things.”

CBS News President Howard Stringer
said the day after the election that for those
who “persist in the feeling that there was no
editorial reason to cover the election in that
detail, we certainly stand by our feeling that
this is a window on America that. . .the au-
dience and network share together, and a
very important one. And I don’t think any-
thing that happened—the fact that we may
end up three share points behind NBC's en-
tertainment lineup—is a reason not to do it
again, because if quantity, that is to say the
ratings, is the only reason for doing any-
thing, then we’re as good as admitting that
as a network, we have no other responsibil-
ities but circulation,” Stringer said.

CBS’s wall-to-wall coverage “cost CBS
millions,” Stringer said, in terms of the
money spent on the set, “much less the cost
of lost revenues, incoming revenues and all
the rest of it.” However, CBS’s “commit-
ment was there,” Stringer said. “The fact of
the matter is, it’s sweeps month, and if by
losing the night, we brought down the enter-
tainment average for the whole week, and
the network knew that and agreed to do it
anyway, that’s an extraordinary commitment
for which we in the news division are very,
very grateful,” he said.

“It’s hard on the finances this year, it’s
tough on the entertainment schedule, and in
some instances, it’s tough on the affiliates,
but the election is that rare moment when we
function as a true network, bringing the na-
tion together to share in the electoral pro-
cess. And if 10 million people can share in
the political process for three or four hours
on one evening, then that means we've
earned our license to be on the airwaves,”
Stringer said.

(Perhaps as much an indication of rising
morale at CBS, as well as a sign of its new
budget-consciousness, the CBS election
night staff, anchor and correspondents fin-
ished off the event with a party until almost 4
a.m., “quaffing white wine,” Stringer said.
“Now in the old days we might have been
able to afford champagne, but we’ll settle for
white wine,” he said.)

Is this a pattern for future off-year election
coverage by the networks? Gralnick and
Stringer would not venture to say. Green-
berg, however, said that he “would tend to
think so0.” Assuming the leadership of NBC
remains as it is, “I think we’re thinking this
is the way to do it,” he said, adding: “Times
are changing and we have to change with the
times in terms of programing and in the way
we look at events. The answer can no longer
be ‘we always did it that way,” " he said.

And what did the viewers want? If one
goes by the national average ratings from 8
p.m. to 11 p.m., the answer appears to be
ABC’s prime time schedule, which began at
8 p.m. (NYT) with Who’s the Boss, followed
by Moonlighting, and its election special at
9:43 p.m. According to Nielsen, ABC re-
ceived a 15.8 rating, 25 share for that time
period, followed by NBC (which began with
Matlock followed by Crime Story) with a
12.6 rating, 19 share, and CBS’s 9.0 rating,
14 share for its continuous election cover-
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age.

At 10-11 p.m., according to Nielsen, the
three networks’ election coverage showed
ABC leading with a 9.3/16; CBS with an
8.8/15, and NBC with a 7.8/14. (At 10:30-
H p.m., CBS led the half hour with an
8.9/16, followed by ABC's 8.5/14 and
NBC’s 7.6/14. according to Nielsen.) Also
of note, on cable, a Cable News Network
spokeswoman said CNN’s ratings doubled
over last month, garnering a 1.9 rating for
the 8-11 p.m. election night time period,
compared 10 a .9 average for that time period
in October.

As for atfiliate reaction to their network’s
coverage. Thomas B. Cookerly, president
and general manager of WILA-TV Washing-
ton. was pleased with the ratings the ABC
plan generated for the station. With Moon-
lighting as the lead-in, he said, WILA-TV led
the other network affiliates in the market in
ratings for election coverage, from 9:30
p.m. to [l p.m. But he was not sure that was
all that was important. “Personally,” he said,
“I would have preferred an earlier start on
the election coverage.

James T. Lynagh, president of Multimedia
Broadcasting Co., and head of the NBC tele-
vision affiliates’ board of delegates. was not
prepared last week to make a definitive judg-
ment on NBC's less than wall-to-wall cover-
age. “We have a responsibility to report to
the nation on how it votes. . . Elections are
the most important thing about our democra-
cy,” he said. But he added that “feedback”
from the public may indicate that while
viewers "“want to know what happened, they
don’t need it on a this-minute basis.” He also
said it may be that “the most important thing
is to report what happened and give it per-
speetive.” Lynagh said he wanted to hear
from the public and discuss the matter with
the network before making up his mind on
the matter.

Philip Jones of KCTV(TV) Kansas City,
Mo.. who is chairman of CBS’s affiliates
advisory board, was pleased with CBS's
coverage saying the network’s continuous
coverage is important “perceptionally,” for it
lets the audience know of "the news conimit-
ment by CBS.™ He added that the “unfortu-
nate part is that the rating services don't ad-
Just for these anomolies,™ in that elections
are “unusual nights” as far as viewing pat-
terns are concerned.

And for individual stations that wanted to
enhance their local coverage, Conus Com-
munications satellite service canceled its
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regular nightly news feeds and provided
“around-the-clock  transponder  access”
throughout election night for its members,
assuring them satellite access, said Michael
Dunstan. a spokesman for the company. He
said that as of the Friday before the elec-
tions, about 29 Conus members had booked
transponder access time slots through Con-
us’s master control. “Almost all Conus
members will have their Ku-band. satellite
news vehicles in use to cover election
news,” he said.

As for network coverage, CBS was joined
in staying with the election all night by CNN
and C-SPAN. CNN, whose signature has al-
ways been 10 go live “wherever news is
breaking, wherever possibie,” said execu-
tive vice president, Ed Turner, lived up to
that mandate and slayed on the air from 6
pm.to2am., and 3a.m. to5a.m., alter-
nating hourly between its two anchor teams,
Mary Alice Williams-Bernard Shaw and
Don Farmer-Chris Curle. “We may have
missed a few county commissioner races,”
Turner said, but “we were live across the
country, with more than 100 live injects
[coming into the studio] of winners, losers,
and of course. the reasons why, which is the
genuine drama of election night.”

For last Tuesday at least, CNN divided the
nation into four sections. with CNN corre-
spondents devoted to a specific region. cov-
ering the Western. Midwestern. Southern
and Eastern races, including concession and
victory speeches at campaign headquarters,
coverage from the Democratic and Republi-
can headquarters and reports from Charles
Bierbauer at the White House. Additionally,
at 2 a.m., CNN aired Showbiz Today’s E lec-
tion Special, an hour look at the different
wauys Hollywood has atfected the political

Shaw-Williams-Farmer-Curle
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arena, including the negative advertising is-
sue and those actors who have achieved suc-
cess as politicians, such as Ronald Reagan
and Clint Eastwood, a CNN spokesman
said. Between 3a.m. and 5 a.m., there was a
two-hour election wrap-up with anchors Be-
verly Williams and Patrick Emory.

Similar to the other networks, CNN’s pro-
graming included live interviews with such
guests as Pat Robertson, Robert Dole, Paul
Laxalt and Thomas (Tip) O’Neill. While
ABC claimed to be the first to air a live
interview with George Bush at 9:45-10
p.m., the Vice President was seen on CBS
and NBC as well. and in a taped interview
that aired on CNN at about 1:52 a.m.

Said Turner, of CNN's coverage: “As the
others, for their own reasons, trim [their
coverage], that’s the time when an all-news
organization should expand as much as pos-
sible™ to attract “whatever audience is there”
and because “more importantly. . .part of
the responsibility of saying you’re an all-
news network is to be wherever the story is.”

As part of its coverage last Tuesday, Turn-
er said that CNN, whose signal is carried
worldwide, responded to calls from broad-
caslers and viewers in England and the con-
tinent watching CNN’s international signal,
who wanted to see more of election night
without the voting returns. CNN plugged its
international signal into the CNN basic ser-
vice for its European viewers, Turner said.

C-SPAN began its coverage at 6 p.m.
(NYT), and stayed on the air straight
through until 3 a.m.. said C-SPAN spokes-
woman Susan Swain. Like the other net-
works’ coverage, C-SPAN’s included hav-
ing political analysts on its set offering a
perspective on the race results. C-SPAN also
had 14 cameras live, from such locations as
the Democratic and Republican national
commiitee headquarters, the Republicican
Senate Campaign Committee and the San
Diego Union newsroom, The “main feature”
of its programing, Swain said, was having
its phone lines open. C-SPAN Chairman Bri-
an Lamb moderated most of the program, at
times asking viewers who called in to de-
scribe what their local news stations were
reporting, to “be our reporters essentialiy.
Swain said the phone lines “were ringing off
the hook.”

Additionally, C-SPAN had the services of
Aristotle Industries, which volunteered its
computer and analysis services to the cable
service, providing statistical analysis on
such issues as how much money was spent
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Pictures worth 1,500 words

SOUTH DAKOTA SENATE

CBS NEWSEXIT POLL

Sophisticated computer graphics are by now a famitiar sight on
network election specials, but the lack of real-time animation Sys-
tems to illustrate late-breaking electoral news has until now kept
broadcasters from taking full advantage of the technology's poten-
tial.

CBS-TV may have broken that barrier last Tuesday Alongside the
dramatics of its flag-zooming, map-exploding election coverage
openings, the network also used an inventive arrangement of state-
of-the-art electronics to display complex up-to-the-minute animated
sequences, showing resuits of locai races and national trends as
soon as the network could report them.

Masterminding the animaticn advance was network career man
Artie Bloom. Director of the election broadcast, as well as producer-
director for 60 Minutes and most of the network's special events, 44-
year-old Bloom believes elections need graphics more than most
television programs to help “explain the story." Having handled elec-
tion coverage since 1974, he has plenty of experience trying to fit
the image to the news, and this time around he may have outdone
himself.

in the past, while slickly produced animation would often open an
election special, much of the rest of the broadcast’s graphics were
of the plainer still-image variety, except for limited-motion effects
that could be accomplished on the spot with special effects gear.
“We've always strived to get top line graphics, but the question is
‘how to get real-time graphics? * Bloom said. He found his answer
In time for last week's election coverage, starting the creative pro-
cess by first considering the technological issue—how to develop
an engineering system that would allow his team to work with live
graphics sequences—and then designing the images to fit that
process.

Central to Bloom's solution was a digital disk still storage system
Introduced in 1985 by Abekas, a California-based group of former
Ampex staffers who had been involved in the development of that
companys popular ADO (Ampex Digital Optics) system. Bloom
recognized that the Abekas digital disk recorder, although more
often used for commercial editing and off-line animation, would for
the first time allow the election broadcast to have “interactive graph-
ics,” enabling animators to splice together graphic sequences rap-
idly in any order desired, to play them backward or forward, display
still images and alse to layer images on top of each other without the
signal quality loss generally associated with such procedures. An-
other bonus of the system: it actually reduced costs by allowing
images already generated (and paid for) to be varied, effectively

creating a host of new graphic effects at littie or no additional ex-
pense.

Ultimately, the network would use four of the Abekas systems
{three of them rented) in two of its four election-night control rooms,
with raw vote tabulations and other data fed through a pair of com-
puters to operators controlling both the Abekas units and Chyron
character generators. The system'’s only limitation, a recording maxi-
mum of 100 seconds of video, was overcome by continuously recy-
cling new information into the digital recorders from one-inch video-
tape machines.

As he was establishing this new technical approach, Bloom aiso
turned to some of the business’s leading artists to develop story-
boards for the broadcast’s graphics. Among them were Chris Blum,
an independent who has directed Levi Strauss ads for some 18
years, and David Coleman, with Digital Productions of Los Angeles,
the animation firm that used its powerful Cray supercomputer to
produce the original animated images for CBS and wrote new scft-
ware to allow the material to be recorded directly on the digital video
Abekas unit, rather than on film, as is normally done. Post-produc-
tion wark to turn two seconds of images into 100 seconds ¢f anima-
tion was done with the enthusiastic support of One Pass Video in
San Francisco. Abekas worked together with the team throughout
the process.

One example of the system’s real-time capabilities (shown above
right) was its ability to identify winning U.S. Senate candidates in an
animated seguence that moved their image slightly above the level
of the loser's. To show the proper sequence as the news was an-
nounced, the Abekas system would run through a prerecorded
animated flip teaving the two candidates’ boxes at the same level,
then, depending on the winner, instantaneously splice on one of two
possible prerecorded sequences showing the victorious senator’s
rise above his opponent. The seguences were then replayed in
reverse to complete the animation.

For Bloom, who has been with CBS News since age 18, the
project was in many ways his best effort for the network. “I'm proud
of this. We achieved real-time graphics at the highest level of quality.
it's a real technical leap.” he told BROADCASTING while recuperating at
home from the long night of election coverage. Bloom won't have long
to rest, though. With increasing time necessary to prepare for such
special events, he expects to begin work on plans for the 1988 presi-
dential election year by next January. Whether he'll use the new anima-
tion process again is not clear; he says in the quest to better the
product he rarely uses a system twice.

on a given campaign, versus the number of
votes received by a candidate. (Aristotle also
provided information to ABC. with whom it
had a contract, said Aristotle’s president,
John Phillips.) The company also monitored
the election projections of ABC, NBC, CBS
and CNN for C-SPAN, noting what time
they were made and how accurate they were.

{According to Phillips, one “notable mis-
take” made in the projections last Tuesday
was when ABC and NBC both projected
Senator Jeremiah Denton (R-Ala.) the win-

ner over his Democratic opponent, Richard
Shelby. CBS, Phillips said, claimed
throughout the night that the results were
trending against Denton and for Shelby.
NBC made the projection at 8 p.m. and ABC
at about 9:30 p.m.. Phillips said. Shelby
went on to defeat Denton in Alabama, win-
ning 51% of the vote, Phillips said.)

In the matter of projections, the three
broadcast networks followed their commit-
ment to Congress not to project or character-
ize a race until the polls had closed. In states
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with multiple closing times, the networks
said they would wait until the majority of
polls had closed. CNN, which did not do
exit polling, projected races only after all the
polls had closed, it said. Perhaps conscious
of Congress’s watch on the projections, at
about 1:40 a.m. (NYT), NBC’s Tom Brokaw
noted on the air after recapping Representa-
tive Tim Wirth’s Senate victory in Colorado:
“And Senator-elect Wirth, please take note:
We did not project” that race until “well
after” the polls had closed. O
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Midterm elections bring rerun on campaign media costs issue

Money spent on broadcast time
doubles from 1982 election,

further exacerbating age-old Catch-22
for Congress, media and candidates

The names and parties of the winners and
losers last week were not the only story
emerging from the midterm elections. The
surging cost of running for office was a
prominent sidebar—particularly the costs of
television advertising. The Television Bu-
reau of Advertising estimates that candi-
dates—for offices ranging from county clerk
to governor and senator—spent up to $200
million on television spots, almost twice the
$117 million spent in 1982. And there were
signs that politicians may be thinking that
enough is enough.

Robert Squier, a Democratic media con-
sultant who had a string of victories in major
races last week—Senate contests in Florida,
Alabama, South Carolina and Arkansas and
gubernatorial contests in Michigan and Ten-
nessee, among them—is one of those who
feel Congress may be prepared to work on
legislation requiring free time for candi-
dates—if broadcasters do not provide time
voluntarily.

The amount of money required to run for
office has grown so large, he said, that can-
didates must do the fund raising them-

selves—and, he added, they don’t like it.
“Candidates don’t campaign for office any
more,” Squier said. “They campaign for the
money.” And, he noted, it is a problem for
members of both parties.

A rule of thumb on costs, Squier said, is
that 60% of a campaign’s budget is spent on
broadcast time, the remainder on everything
else, including the consultants who plan and
produce the commercials. As an example of
the magnitude of the costs involved, Squier
said Florida Governor Bob Graham, in the
Senate race in which he led from start to
finish, spent $3.5 million on broadcast time.

“If broadcasters are smart,” Squier said,
“they’ll bleed some of the money out, and
ask for self regulation. Otherwise, Congress
will do the job for them—with a meat cleav-
er.

Herbert Alexander, director of the Citi-
zens Research Foundation, which regularly
adds up and analyzes campaign spending,
agreed that campaign reform—including
costs—would be back on the national agen-
da. “Some people in the Senate would like to
do something about it,” he said. But he does
not think television costs are as pervasive a
problem as observers like Squier suggest.

Alexander estimates that $1.2 billion was
spent by candidates for all offices on all ex-
penses—travel, salaries, office rental and
the like, as well as broadcast time—in the

contests now ended. (A study of campaign
costs in the last presidential election year,
1984, he said, indicates $1.8 billion was
spent, a figure that includes maintenance of
the parties.) And Alexander is not one of
those who believe television is reshaping
politics in- America. “Television is mainly
used by serious candidates for major office,
usually statewide, like Senate and gover-
nor,” he said. But, he added, “probably few-
er than 50% of the congressional candidates
use television.” The reason, he said, is that
the medium is inefficient for congressional
and local candidates—a station’s signal may
cover dozens of congressional districts and
several cities.

That fact, of course, would pose a prob-
lem for anyone attempting to develop legis-
lation requiring broadcasters to provide can-
didates with free time. James Lynagh,
chairman of Multimedia Broadcasting and
head of the NBC television affiliates’ board
of delegates, mentioned a few others. For
one thing, he said, candidates do not want
five-minute program time—"they want
spots, and they want them next to Cosby or
in a news show.” Furthermore, he said, re-
calling the consequences of the statute ban-
ning cigarette advertising on radio and tele-
vision, “if we give candidates free time, who
is to say they would not spend their TV mon-
ey on billboards?” O

WOR-TV bags ‘Cosby’

Two-and-a-half-year deal for
estimated $43 million works out
to nearly $350,000 per episode

When the dust settled in New York last week
at the end of bidding for the syndication
rights to Viacom Enterprises’ The Cosby
Show, WOR-TvV came up the winner, purchas-
ing the show for a record price and then
some. The estimated $43,680,000 price for
the 182-week deal, a number repeated by
more than one source, represents $240,000
per week and $349,440 per episode for the
125 episodes that will debut in fall 1988.

The price for Cosby has become the favor-
ite topic of speculation among broadcasters
throughout the country, with other estimates
of the New York sale ranging from $40 mil-
lion to $45 million for the cash-plus-one bar-
ter minute arrangement.

WOR-Tvand Viacom would not comment
on the price paid, but Joe Zaleski, president
of domestic distribution for Viacom, said he
“was more than pleased” with the sale of the
show in New York. Viacom originally had
set a reserve price of $125,000 per week and
sources said the syndicator was expecting to
settle on a per-week price for the show of at
least $210,000.

Using the $349,440 per episode price, the
New York price for Cosby represents more
than four times the market record for a half-
hour. Tribune Broadcasting’s WPIX(TV) set
that record with Cheers, for which it paid
more than $80,000 per episode. Cheers be-

gins airing in syndication next fall.

There was only one other real contender
for the show in New York, according to
sources—Fox  Television’s ~ WNYW.TV.
Sources said that the market’s third indepen-
dent, WPIX(TV), did not make a bid on the
show. Under Viacom’s marketing plan for
the show, stations had three options: to sub-
mit bids of either the reserve price of
$125,000 per week, the reserve price plus an
even 5% multiple ($6,250 for each 5%), or
an alternative offer. Both wOR-Tvand wNyYw-
Tv submitted reserve-price-plus-a-multiple
and alternative bids. The alternative bids,
reportedly, primarily concerned the schedule
of payments for financing the show. Viacom
is requiring that stations make a downpay-
ment of 10% of the total license fee.

Using the $240,000 number. WOR-TV's bid
would appear to fall under the alternative
category since it represents the $125,000 re-
serve price plus a multiple of 18.4 times the
5% figure.

WOR-TV is currently owned by RKO Gen-
eral, but pending FCC approval, it will be
transferred to MCA Inc. Under terms of the
station purchase, MCA had the rights of ap-
groval of any purchase by the station of over

100,000. Lawrence P. Fraiberg, president
of MCA’s television stations, is said to have
had a leading hand in bidding on The Cosby
Show. Similarly, planning of the possible
purchase of the show extended to the top
executives at Fox and Tribune as well.

WOR-TV's purchase was heralded last
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week among advertising executives as part
of a concerted effort by MCA to increase the
presence of the station in the market. Pat A.
Servodidio, president of RKQO Television,
said that winning The Cosby Show fits the
station’s pattern of aggressive moves in the
last five years in acquiring programing
worth over $300 million. The station has
made major buys that include Kate & Allie,
Magrnum, P.1., A-Team, Entertainment To-
night and a number of film packages. WOR-
TV also has the local broadcast rights to the
world champion New York Mets. The show
is expected to be scheduled during peak ear-
ly evening viewing hours, 6-8 p.m., where it
would serve to lead in to the stations’s prime
time lineup.

Market conditions in New York at the time
The Cosby Show debuts in syndication will
have a lot to do with whether the show can
turn a profit for wor-Tv. Under current mar-
ket conditions, it was estimated that WOR-TV
would have to get between $5,600 and
$6,000 per 30-second spot in order to break
even, assuming all five-and-a-half minutes
in the show could be sold. For most stations,
a 100% sell-out is unusual, according to ad-
vertising sources.

Stations in Chicago received Viacom’s re-
serve price for that market this morning
(Nov. 10). Presentations to those stations
went on last week. The sale of the show in
New York to wOR-Tv, a superstation, leaves
open the question of whether other supersta-
tions, such as Chicago’s WGN-TV, owned by
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Tribune, will be as interested in the show.
Because WOR-Tv is a superstation, its ex-
tended coverage presumably affected the
price it paid.

Viacom expects to close bids in Chicago
on Friday, Nov. 14. Presentations to stations
in Los Angeles will begin today (Nov. 10).
San Francisco will follow after Los Ange-
les. a

Cable’s still after
its holy grail

NCTA holds seminar, followed by
board meeting, in California;
executives to focus on efforts

to preduce or acquire exclusive
programing for cable tc beoost
penetration, capture larger share
of TV advertising dollars

Ever since the National Cable Television As-
sociation’s annual convention in Dallas last
March, the cable industry has been taken
with the idea of producing or acquiring ex-
clusive programing that’s good enough to
boost cable penetration and capture a larger
share of television advertising dollars.

So it’s not sutprising that the NCTA chose
the idea as the theme for its annual “execu-
tive seminar,” which gets under way this
morning {(Nov. 10) at the La Quinta resort in
Palm Springs, Calif. More than 100 top ca-
ble executives are expected to be on hand to
discuss the whys and hows of bringing such
programing to cable.

Many of the same executives are members
of the NCTA board of directors and they’ll
be staying over for a quarterly board meeting
tomorrow (Nov. 11). The board is expected
to adopt an operating budget of $7.5 million
for fiscal 1987, earmarking more than
$350,000 for the establishment of a cable
information office to counter cable’s nega-
tive image among consumers and, just as
important, among Washington policy-
makers.

Programing is the topic in the cable indus-
try today. Operators are taking equity posi-
tion in cable programing services like the
Discovery Channel, the Cable Value Net-
work and the yet-to-be-launched PreView
Channel. What’s more, many large operators
have indicated a willingness to spend hun-
dreds of millions of dollars a year to under-
write the production or acquisition of propri-
etary programing, convinced they will
eventually receive an ample return on the
investment through additional advertising
and subscription revenues. The willingness
is nowhere more evident than in the opera-
tors’ current effort to bring the National
Football League to cable (see box.)

The programers have responded predict-
ably to the cable operators’ interest in spend-
ing more money on programing. Said Paul
Bortz, a consultant with Browne, Bortz &
Coddington: “Virwally every basic cable
service s seeking programing investments
from the operators.”

The $7.5-million budget that will be pre-
sented t0 the NCTA board for approval is

First and 10 for the cable industry

The nation's largest cable operators are forming a joint venture to raise millions of
dollars and bid on the television rights for a Sunday night package of National
Football League games next season.

James Cownie, president, telecommunications group, Heritage Communications,
and chairman of the ad hoc committee of operators that is putting the joint venture
together, said, "If the NFL wants cable to be a bidder [next year], we want to be in a
position to respond.”

The cable industry believes the NFL wifl be looking for new bidders next year after
its current five-year, $2.1-billion agreement with the three broadcast networks ex-
pires. For the current season, the networks are paying $495 million and, by some
estimates, may lose up to $120 million.

Over the past two weeks, Cownie said, committee members have contacted the
top 30 MSO's and “received nothing but encouragement for the project.” He said he
is confident “"that all or nearly all will elect to participate.”

Preliminary joint venture agreements, sent to all who expressed interest, have
already started to come back signed, he said. He declined to say how many are in or
how much money they are being asked to commit to the venture. A full report, he
said, will be made to participating operators this morning (Nov. 10) during the
National Cable Television Association’s executive seminar in Palm Springs, Calif.
(see story).

Judging from the MSO's represented on the ad hoc committee, the joint venture
already enjoys substantial support. In addition to Heritage, Tele-Communications
Inc., American Television and Communications, United Cable, Times-Mirror, New-
house Broadcasting and Cox Cable have a man on the committee.

The committee has already begun the task of finding a cable programer to bring
the games to cable subscribers should the joint venture land the rights. The joint
venture will need a programer to produce and promote the games, sell advertising
and distribute the games to cable subscribers, he said.

The commitiee invited five programers—Home Box Office, Viacom International,
USA Network, Turner Broadcasting System and ESPN-—to Chicago last Thursday to
make proposals to be the joint venture’s operational partner. According te Cownie,
only USA, TBS and ESPN showed up and, despite the short notice, all made “excel-
lent presentations.”

What the cable operators are now proposing is similar to what USA and TBS had
proposed earlier this fall. USA wants the games for its network only; TBS for supersta-
tion wrBs(Tv) Altanta. ESPN has taken a different tack. It has asked cable operators to
ante up an extra 43 cents per subscriber per month to finance its acquisition of the
Monday Night Football package, now held by ABC. Unlike the Turner and USA plans,
the ESPN scheme would leave cable operators with little say on how their money is
spent.

Although the joint venture's proposal and that of ESPN do not dovetail, Cownie

said ESPN is not foreclosed from moving ahead with its Monday Night Football plans.
Heritage, for one, is still willing to back the ESPN effort, he said.

13.6% bigger than the current budget of
$6.6 million. NCTA President Jim Mooney
attributed most of the growth in the budget to
“normal increases in expenses.” “Even in
times of low inflation, you experience in-
creases,” he said. Excluding the expenditure
for the public information function, the bud-
get is 8% higher than last year’s.

At the NCTA board’s last meeting in
Washington two months ago, the board in-
structed the NCTA staff to include in its fis-
cal 1987 budget money for some kind of
effort to enhance cable’s public image.
NCTA Chairman Trygve Myhren said last
week it was all but certain the board would
approve the expenditure of at least $350,000
next year to help the NCTA “indentify, pack-
age and distribute information” that shows
cable in a good light.

The expenditure, which would amount to
5% of the association’s total operating bud-
get for the year, stems from the industry’s
deep concern about the growing perception
of the industry as one that is big, powerful
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and unrestrained by regulation. Such a per-
ception could cause the industry real trouble
on Capitol Hill.

The perception has some basis in fact.
Cable systems, as the exclusive distributors
of a vast array of attractive cable program-
ing, are making lots of money—a fact re-
flected in the high prices that savvy buyers
are willing to pay for them. Thanks to the
lobbying skills of the NCTA and some sym-
pathetic federal judges, many of the regula-
tory restraints on cable have been eliminated
over the past few years. Most important, the
Cable Communications Policy Act of 1984
eliminated basic rate regulation of most sys-
tems, freeing them to charge subscribers
whatever the market will bear, starting Jan.
L

Fueling the perception, in hopes of turn-
ing the legislative and judicial tides against
cable for their own purposes, are the broad-
casting, motion picture, home satellite and
telephone industries and the municipalities
that franchise cable systems. a
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The story
of the men
America left behind
in Vietnam.

Hundreds of American servicemen are
still missing in Southeast Asia.
Are they alive? Have they been
abandoned? Can anything be done

about them? Who is responsible?
Lionheart Television, the BBC and
Landreth Associates intend to find out.
We're going to get what's left of the
truth from eyewitnesses... from a handful of
people who were there, who've
been overlooked, and who we've
tracked down all over the globe. Our
investigative journalists and camera
crews will probe into the very interior
of Southeast Asia or wherever else
necessary to get the answers.
When this journey is over, an
incredible documentary special will
air. And the truth will be told... once
and for all!
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Jim McKinney

When the FCC proposed a radical way to end the more than 20 vears
of litugation stemming from challenges for RKO General Inc.’s
broadcast properties through settlements (BROADCASTING, Sept.
15). one aspect of its decision didn’t seem to surprise anybody. The
FCC wanted James Clavton McKinney. its Mass Media Bureau
chief, 1o serve as mediator umong the 39 parties to the proceedings.

McKinney. 46. scemed the obvious choice. the one person at the
commission who could get the job done. it anvone could. "He's
probably the ideal man for anything the FCC comes up with,” says
Jeft Baumann. senior vice president and general counsel for the
National Association of’ Broadcasters.

In his 23 vears at the commission, McKinney has also headed the
Private Radio and Field Operations Bureaus and carved out a reputa-
tion for getting the job done tor whoever happened to be in charge of
the agency. Recently. he demonstrated his stuft as head of the U.S.
delegation to the western hemisphere conterence on planning use of
the expanded AM band. chalking up a win for the home team there
{(BROADCASTING. May 12). The track record hasn’'t gone unnoticed.
President Reagan honored McKinney for his accomplishments with
a $20.000 award. the highest available for carcer civil servants.

That FCC Chairman Mark Fowler would back McKinney for the
roles as RKO mediator, head of the AM delegation and for the
presidential award shouldn’t come as a surprise. McKinney. who
now identifies himself as a Republican (he used to say he was an
independent, but now concedes he “couldn’t become a Democratic
commissioner if my life depended on it”) sometimes appears to
outdo Fowler at Fowler's own game.

McKinney, for example, was among those urging the commission-
ers against surrendering to Congress over the agency’s proposal to

eliminate the network syndication and financial interest rules. | felt
very strongly that we should do the right thing,” McKinney says. (A
source who was close to the deliberations explains: “He wanted to go
all the way. He thought the FCC didn’t get as much as it could have
gotten because it didn’t have the guts.”) McKinney also appears to be
a force against political accommeodation in the FCC's must-carry
proceeding. 1 stated publicly before the Quincy case |in which the
appellate court struck down the former must-carry rules] came down
that if 1 had a vote. which I did not have, I would vote against must
carry.” McKinney says. “That’s my personal view. and | don't think
my view has changed.”

Al the samie time. McKinney appears enthusiastic about an inqui-
ry under which the FCC Common Carrier Bureau is supposed to
reexamine the rationale for prohibiting telephone companies from
oftering video competition to cable companies. “From a public poli-
cv standpoint. it we allow a telephone company to put a wire into the
home and to provide virtually every other form of communication,
why do we preclude the telephone company from providing video?”
McKinney says. “I've never understood that. Logically, it just
doesn’t wash.”

Ask McKinney what’s left to deregulate in the mass media. and it
sounds a lot like vintage Fowler. but perhaps with an even more
robust bouquet. “[ know that the public and broadcasters perceive
that we have done enormous things in the programing area. and [ tell
vou that [ don't think we have even scratched the surface of program
freedom for broadcasters,” McKinney says. “We haven'teven come
close.”

Over much of his career, McKinney, an electrical engineer by
training, has been noted chiefly for his prowess as an administrator
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and manager. But more recently. he has also developed a reputation
as an initiator of policy. apparently enough so that agency personnel
kid him about being the “sixth commissioner.”

The FCC’s AM relief effort. which proposes to consider every-
thing from trying to reduce interference within the band to relaxing
the duopoly rules for radio. is perhaps the major mass media initia-
tive before the agency today. It's McKinney's baby. And he's also
credited with a proposal. now under study by the bureau, to permit
ownership of 24 radio stations. AM, FM or both (*Closed Circuit,”
Oct. 27). (The current rule limits ownership to 12 AM’s and 12
FM’s.) He has still more proposals up his sleeve for the coming year
but won't reveal them for the moment. “We have to think about
things like that all the time.” McKinney says. “No commissioner. no
one else in Washington. has the direct contact with the public and the
broadcasting industry that the staff of the bureau has, so it's absolute-
ly natural that the burcau would come up with ideas for curing
problems.” McKinney says. "We may be the only ones who know
what the problems are.”

Al the agency. McKinney isperceived as being able to work won-

Yet McKinney's door is always open to any employe who wants to
air a grievance. and his practice of periodically briefing entire divi-
sions on what is happening throughout the bureau. and providing
time in those sessions for gripes and discussion. is appreciated. He
also is perceived as going 1o bat for the bureau when it comes o
getting a fair share of the agency budget or awards. “To the extent the
rank-and-file has a perception of him. it’s positive.” says one bureau
employe.

McKinney's ability to work the burcaucracy has become some-
thing of a legend. How he got the 23-inch Sony color TV console
that sits in his office is a case in point. When McKinney was chief of
the FOB. he tried to order two such TVs—one for lis own office.
one for a colleague's—using bureau funds. The agency finance offi-
cer, questioning the propriety of the acquisition. refused to sign off’
on the original requisition order. So McKinney rewrote the order.
camouflaging the TV sets under a net of technical mumbo jumbo.
This time. the finance officer approved it. When the TV arrived
several weeks later. the bamboozled finance officer reportedly was
apoplectic.

Videophile. At his home in the Washingten suburbs, McKinney has seven lelevision sets on hand. incl_udmg a 78-inch
projection screen system that’s fed by three VCR's. Above, McKinney reviews tape of one of his own media appearances.

ders. particularly when it comes to processing paper. and Fowler
appears to be his bureau chief s head cheerleader. The chairman told
BROADCASTING that McKinney might be the most vigorous deregu-
lator at the agency. "He is the strongest manager in the history of the
FCC.” Fowler says.

McKinney also gets high praise from former FCC Commissioner
Henry Rivera (now a partner with the law firm of Dow. Lohnes &
Albertson). who was often at philosophical odds with the Fowler
majority. “If you were a god and wanted to make a bureau chief.
you'd make Jim McKinney.” Rivera says.

Rivera was particularly appreciative of McKinney's briefings on
mass media items that were ripening for votes. According to Rivera,
McKinney didn't do high-pressure sales jobs for whatever slant
Fowler was sliding down at the time. Instead, he identitied his own
bias up front and then presented both sides. "He carried that concept
the farthest of all the bureau chiefs.” Rivera says. “'I just always felt
better when I got a briefing from McKinney. | felt [ pretty much had
the entire story.™

McKinney isn't one to fraternize with underlings in the bureau. He
works through the command structure. (He has been known to chas-
tize an employe for having @ messy desk or appearance, however.)

McKinney says he and Fowler generally “speak with the same
tongue” on broadcasting matters. Except when it comes to enforce-
ment. McKinney doesn't think there’s enough enforcement going
on.

He and Fowler have “an agreement to disagree™ on enforcement.
however, and McKinney sees it as his duty to carry out the chair-
man’s policies. But he makes no secret of his belief thut there are
“bad broadcasters out there. and 1°d like very much to take some
licenses away.”

[ operate from the basic theory that in any wide population. you
will have a percentage, very small. of bad actors. and that you ought
to take those bad actors and make examples of them. and by doing
that, you will improve the overall quality of compliance of the
community of the whole.” McKinney says.

While others might be retuctant to “go for the death penalty,
revocation.” McKinney doesn’t share their timidity. I think they
[broadcasters] are big boys.” McKinney says. “They are in a profes-
sional game: they know what the rules are: If they violate the rules.
they ought to be punished.”

He also believes the industries the FCC regulates want strong
enforcement. “They want everybody to play by the same rules.”
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In Comedy
Delivers
Again...




Sterling

The October Story

LOS ANGELES

KTLA * M-F 7:00 — 7:30 PM.

® A Proven Access Winner

® Up 15% Since Premiere

® Up 75% Over Year Ago Sitcom

® Beats “New Dating Game,”
Ties “Entertainment Tonight”

PHILADELPHIA

WASHINGTON, D.C.

WTTG * M-F 5:30 - 6:00 PM.

® #] Independent
® #2 For Entire Market
® |Jp 23% Over “Gimme A Break” Lead-In

WASHINGTON, D.C.

WTTG * SAT. 6:00 - 6:30 PM.

WPHL ¢ SAT. 5:30 - 6:00 PM.

® Up 32% Over Year Ago Sitcom

® Up 6% Over “Diffrent Strokes” Lead-In
e Beats ABC and NBC Affiliates

e Best Time Period Rating In 2 Years

DALLAS

KTXA ¢ SUN.7:00-7:30 PM.

* Up 82% Over "Solid Gold” Lead- In
® Up 5% Over “New Gidget" Lead-Out

HOUSTON

KTXH » SAT. 5:30 - 6:00 PM.

® (Jp 20% Over Time Period 1 Year Ago
® Up 40% Over "New Gidget” Lead-In
® tip 30% Over “Throb” Lead-Out

rsran: Nadsakhne AMCL

& #] Independent
® Up 3% Over “Fame” Lead-In
® Beats"Small Wonder.” 7.0 Rating vs. 1.5 Rating

MIAMI - @oute Rur)
WDZL ¢ M-F 5:30 - 6:00 PM.

® Highest Time Period Rating Ever On Station
® Up 55% Qver Time Period 1 Year Ago

® Up 94% Over Lead-In

® Beats "What's Happening!"

MIAMI

WDZL ¢ M-F 7:00 - 7:30 PM.

& Highest Time Period Rating Ever On Station
® A Proven Access Winner

e Up 95% Over Time Period 1 Year Ago

® Jp 50% Over Lead-Out




Results.

Silver Spoons
Another Syndication Success
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No Brag...

The October Stor

NEW YORK

WNYW » M-F 5:30 - 6:00 PM.

® #1 Progarm In The Time Period.

® Up 19% Over Year Ago Sitcom

® Up 20% Over "Diff'rent Stokes” Lead-In

® Up 12% Over “Three's Company” Lead-out

CHICAGO

WGN * M-F 5:00 - 5:30 PM.

® #1 Independent
® Up 20% Over Year Ago Sitcom
® Up 50% Over Lead-In

SAN FRANCISCO

KBHK » M-F 6:30 - 7:00 PM.

® Up 23% Over Year Ago "Star Trek”

® Up 19% Over “Diff'rent Strokes” Lead-In
® Up 9% Over "Gimme A Break" Lead-Out
® Beats “Matt Houston” and “Fall Guy"

WASHINGTON DC

WDCA * M-F 6:00 - 6:30 PM.

® Up 25% Over "Diff'rent Strokes” Lead-1n
® Up 13% Over "What's Happening!” Lead-Out

DALLAS

KDAF * M-F 5:00-5:30 PM.

® Up 70% Over Year Ago Sitcom
® More Than Doubles Lead-In

ATLANTA

WGNX » M-F 7:00 - 7:30 PM.

® #1 Independent

® Up 12% Over Year Ago Sitcom

® Up 26% Over "Diff'rent Strokes” Lead-in

® |Jp 40% Over "Too Close For Comfort” Lead-Out
# Beats "Gimme' A Break" and “World 0f Disney"

MIAMI

WPLG » M-F 4:00 - 4:30 PM.

@ An Affiliate Success Story

® #1 Program In The Time Period

® Maintains “General Hospital" Lead-In
® Up 48% Over Time Period 1 Year Ago

Source: October NSI o Beats “Magnum, P.\." and “Divorce Court”

LOS ANGELES = (Double Run)

KTTV * M-F 5:00 — 5:30 PM.

e #1 independent
® tUp 15% Over Year Ago Sitcom
® tp 64% Over Lead-In

LOS ANGELES

KTTV « M-F 5:30 — 6:00 PM.

® #1 Independent
® Up 6% Over Year Ago Sitcom
® UP 15% Over Lead-In

DETROIT

WKBD » M-F 6:30 - 7:00 PM.

® #1 Independent

® Up 37% Over Year Ago Sitcom

® Up 8% Over "Diff'rent Strokes” Lead-In
® Up 21% Over "MASH" Lead-Out

BOSTON

WLVI *» M-F 7:00 -7:30 PM.

® Up 30% Over Year Ago Sitcom
® Up 24% Over "Benson” Lead-In
® Up 11% Over "Taxi" Lead-Out

HOUSTON

KRIV * M-F 5:00 - 5:30 PM.

® #1 Independent
® Up 56% Qver Lead-In

HOUSTON

KRIV ¢ SAT. 5:00 - 5:30 PM.

@ #) Independent

® Up 10% Over "Small Wonder” Lead-In

® Up 22% Over "8 To 5" Lead-Out

® Beats "New Gidget" and "One Big Family”

DENVER

KDVR * M-F 6:00 - 6:30 PM.

® Up 37% Over “Gimme A Break” Lead-in
® Up 11% Over "Too Close For Comfort” Lead-out
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McKinney says. “They know that if other people. the bad guys.
aren 't playing by the rules. they get an advantage in the marketplace:
they make more money than the good guys. So the good guys want
us out there. They want us to get rid of the bad guys so everybody is
playing fair.”

McKinney’s tough-mindedness comes from ¢xpericnce. He spent
18 years in the agency's Field Operations Bureau. with a badge and
the powers of inspection.

His zest for enforcement was apparent from the early dayvs. When
he was breaking in as an FOB investigator, he even practiced on his
own time. tracking down peculiar signals at night with one of the
agency's electronic tracking vehicles.

After finding the source of one such signal. McKinney and a
colleague had to do some fast talking. They had stalked the signal
through the night. finally tracing it to a mountaintop somewhere in
the Maryland woods. But when they approached the transmiter.
they were greeted by military police with drawn guns. They had
uncovered a transmitter site for the presidential retreat at Camp
David.

(When McKinney later achieved a position of authority in the
bureau, he occasionally sent green recruits out to investigate the
source of other supposedly unauthorized signals. It’s not known
whether the recruits shared in the laugh
when their searches dead-ended at the gates

and a half,” icKinney says.

He dian t excel on the playground. but he did in the schoolroom.
and he was active in less-physical extracurricular activities such as
the physics and chess clubs.

As a kid, he also was interested in “audio things.™ When he was
11, in 1951, he got a tape recorder for Christmas. and wired the
apartment for sound. He didn’t have the right kind of connectors for
speaker wires. but he discovered that standard household AC plugs
worked fine, except on occasions when his mother accidentaily
plugged one into a wall socket. McKinney also remembers wiring
the speakers in reverse so he could tape private conversations. [ got
into trouble for that,” he says.

According to McKinney, there was never any doubt that he would
attend college. His mother, to whom he is devoted (she’s now 85 and
lives alone in West Virginia). “instilled” him with that expectation.
So he went straight from high school to college, opting for West
Virginia Institute of Technology in Montgomery.

At college, McKinney wasn't the sort of engineering student who
sat in @ corner working out formulas to the exclusion of everything
else. He also took drama and speech classes and he was president of
his fraternity, Pi Kappa Alpha. The acting helped him land a job in
radio.

During his sophomore year he was a
member of the school’s Tech Players, who

of CIA headquarters in Langley, Va.)

At the FOB, McKinney is also remem-
bered for creating and commanding an
“elite” undercover operation in the late
1960’s and the 1970's aimed at cracking
down on CB radio interference. The unit,
unofficially dubbed the "SWAT Team,” con-
sisted of several squads of FCC engineers
who roamed the countryside and launched
surprise attacks on city after city, nailing CB
malefactors in mass. The program was said
to have been an enormous success. McKin-
ney was so taken by it he still insisted on
riding along with the troops when he later
became chief of the FOB enforcement divi-
sion. “Field work is fun,” McKinney says.
*“It’s hard to stay at home.”

These days, McKinney may have trouble
convincing the commissioners to take stern
measures against licensees. But he hasn’t
thrown in the towel.

It was McKinney’s bureau that originally
recommended that the commission refuse to
approve the proposed settlement under
which Group W would acquire RKO’s KHI-
TV Los Angeles (BROADCASTING, June 30).
(Unintentionally, perhaps, that proposal appeared to be what spurred
the commissioners to try to encourage similar settlements in the 13
other RKO proceedings, thereby leading 1o the creation of McKin-
ney’s current post as RKO mediator.)

More recently, McKinney has appeared intent upon clamping
down on supposedly indecent broadcasts. Thus far, he has sent out
two formal letters asking licensees to respond to allegations that they
have broadcast “obscene or indecent” programing (“Closed Circuit.”
Oct. 20; “Top of the Week,” Sept. 29).

“l have been unable to convince this commission that I have
caught the right station with the right evidence,” says McKinney of
his enforcement efforts in general. “But | keep trying.”

McKinney is of Italian descent. His grandfather, Giuseppe Men-
chini, changed the name at Ellis Island.

He hails from Montgomery, W. Va., a small town squeezed be-
tween the Kanawha River and a mountain ridge in the southwest part
of the state. The major industry there is coal. His father was a coal
miner; his mother, a first-grade teacher. They lived in an apartment
above an ice cream parlor. The coal company shut down in the
winters. McKinney didn’t grow up rich. “If it hadn't been for the fact
that mom eamed money through the winter months, we would have
had a really bad time,” McKinney says.

He wasn’t athletic as a kid. By his own assessment, he was
“probably” the classic nerd. ““I wore glasses from the time | was two

Budding bureaucrat at 5

were  performing  The  Raimmaker.
WMON(AM) Montgomery. the community’s
radio station, had the cast over for a talk
show—and after it. the manager offered
McKinney a job as an announcer. "I didn't
have a West Virginia nasal twang,” McKin-
ney says.

McKinney's job expanded from week-
ends-only to 40 hours a week, with McKin-
ney playing the “sophisticated lady’s man”
for a daytime show for women and a rock
jock during the evenings.

McKinney became a local celebrity. He
had a fan club and judged area talent con-
tests. Once he was called upon to play Santa
Claus for a remote from a sponsor’s store.
Area children were unimpressed. ~1 think I
weighed a grand total of 125 pounds at the
time,” McKinney says. I was the most piti-
ful looking Santa Claus you ever saw. The
voice was right, but everything else was
wrong.”

During the spring of 1963. his last year of
college, McKinney was alone at the station
when an FCC inspector—W. Elliot Ours Jr..
now chief of the FOB’s enforcement divi-
sion—made a surprise call. McKinney feared the worst. but the
lasting impact of that visit was to spur McKinney. who had pending
offers from AT&T and Appalachian Power. to go to work for the
FCC’s FOB for a salary of $5.525.

McKinney puts in long hours for the $72,300 he now gets from the
commission; a 7-a.m.-to-7-p.m. workday is standard. But he rarely
takes work home on the weekends. That's his own time.

A bachelor, McKinney likes fine things and gadgets. His waitch is
an 18-carat gold Baume & Mercier; his car is a top-of-the-line
Cadillac Seville equipped with a cellular telephone. He has seven
television sets in his townhome in the Washington suburbs. includ-
ing a 78-inch projection TV system and a 26-inch Sony stereo TV
that can be fed by his three videocassette recorders. He is an un-
abashed fan of TV. His favorite shows: Cheers and Micmni Vice. "1 ve
always had a lot of toys.” McKinney says.

Until last month, McKinney. an instrument-rated aircraft pilot.
was also one-third owner of a Cherokee 180 airplane. a chief week-
end diversion. His partners in the plane, Ralph Haller. deputy chief
of the FCC policy and rules division, and Richard Smith. chief of the
Field Operations Bureau. wanted to sell. Now McKinney is flipping
through copies of Trade-A-Plane. looking for another. “'I have got to
buy another plane,” McKinney says. I just can’t stand it: it's like
fosing a member of the family.”

He doesn’t chum it up with industry people on his own time, and
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WE WANT THE

BEST RETAIL SALES MANAGER

IN AMERICA

LLGACY

BROADCASTING, INC.

Help us create a retail sales staff in each LEGACY market.

You'll be based in Minneapolis and report directiy to Doug Brown, Vice
President of Group Operations. You'll travel to each LEGACY market and work

directly with local management.

The successful candidate is a seasoned radio sales professional with a
hands-on approach. You must have the abiiity to attract, train and motivate a com-
pletely new retail sales staff in each market. You must have an absolute need to

succeed.

This is a ground floor opportunity to join the LEGACY Dream Team.

Compensation commensurate with experience. Fuil Benefits.

GACY

BROADCASTING, INC.

Doug W. Brown
Vice President of Group Operations
KDWB
PO. Box 19630
St. Paul, Minnesota 55119

An Equal Oppoartunity Employer

KJOI-FM KDWB-AM/FM KHOMWAAM  KPKE-FM
Los Angeles  Minneapolis/St. Paul Denver Denver

WULLZ-FM
Detrot




Introducing the fastest,
easiest way to get quality
prints and slides from video.
Now you can capture the
moment, freeze it, and frame it. All

with the touch of a button.

With the new FreezeFrame
Video Image Recorder from
Polaroid.

FreezeFrame produces sharp,
instant color prints and color or
black and white 35rm slides from
virtually any video source. And it
delivers a finished picture that is
far superior in qualll?ty and resolu-

Ireeze.

tion to direct screen photong({ahy

printoff a just-breaking news story,

or thermal video image recorders.  or for color correcting a proof, It

If you use video,youneed  caneven helpin film-to-video trans-

FreezeFrame. ferring. Medical professionals can

FreezeFrame hashundreds  use FreezeFrame for diagnostic
of uses for anyone recording, patient
who uses video referral or teaching.
in their profes- Andit'sthe easiest
sion. It canbe way to get slides or
used in broadeast, prints for presen-
production and algl- o ta%ons or %‘annng.
vertising to proof, L enge v reezeFrame
edit, storyboard B 2R -~ canimprove
orreference. It can System includes Video Image Recorder, your image.
be used to plll] a  control console, and print film camera/adapter.  FreezeFrame

35mm camera/adapter optional.



Frame.

connects easily to video cameras, Polaroid. It’s fast, easy, and at R0 T N RE N L
professional VCR's, laser disc $1,899% very affordable. C%’J;Qﬂii‘;ﬁ?;}ﬁi}‘g‘g,{? ?lll)te};,]ts. 671, —i
players and computer graphics To find out how FreezeFrame P.0. Box 5011, Clifton, NJ 07015.
systems. can help you, call toll-free 800-225- |5 Please send more information. |

You can preview and even 1618,92.m.t0 6 p.m. Eastern Time. | DI'dlikeademonstration.  &r 1110 |
improve the video image because Or fill out and return the | Name

FreezeFrame has a full range of coupon. We'llgive you the full pic- | Title -
image enhancing controlsincluding  ture and show you just how easy it Organization =

tint, contrast, color, sharpness, can be to capture the moment on | Address
you're shooting prints, Freeze- | State Zip
Frame uses a new color print film | Telephone

|
|
|
brightness and raster fill. And if FreezeFrame. | Gity. I
|
|

specially developed for use with | Video Source

Shrnd —— - -
s == POlAIOI [ )

*Suggested list price. “Polaruid” ® “FreezeFrame" "™ © 1986 Polareid Corporation
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he doesn’t consider any industry lobbyists close friends: his friends
come from his neighborhood. his college or the commission,

McKinney attends plenty of industry receptions and other func-
tions. He knows. however. that he’s not getting invited 1o those
functions. his position is. und that the invitations will cease when he
moves along. 1 try to keep that in mind.” says McKinney. I don't
want to be disappointed when | walk out.”

It McKinney has political weaknesses. they may be that he has
been 100 far out front and o candid for his own good as a bureau-
crat. When he steps onto a stage at an industry convention or at a
press conterence. he shines.

That McKinney may get more media attention than some of his
superiors could make him something of a turget. His candor, much
appreciated by broadeasters and the communications press. seems (0
chate some of his superiors occasionally. On at least one occasion.
cven Fowler took offense. McKinney had been publicly stating his
conviction that the FCC had erred in refusing to select a standard for
AM siereo. Audiences ate 1t up. But that trankness finallv earned
him a trip to the woodshed. “"Mark {Fowler] reminded me that that
had been a hard-fought decision at the commission. and that it
didn’t help to have the chiel of the bureau questioning it.” McKin-
ney savs.

McKinney hasn’t questioned the decision publicly since. and
doesn’t expect to again. "As a member of this commission stalf, |
must absolutely honor the decisions that are reached bv the com-
mission.” McKinney savs. “We have an old saving down here:
that the majority ol the commissioners always make the right
decision.”

McKinney’s not being an attorney i a thickei ol lawyers sur-
rounded by lawyers can work to his advantage. enabling him to
communicate in language nonlawvers understand. He also, on at
least one occasion. has gotlen parties 10 broadcast litigation to settle
behind their lawvers's backs, saving them legal fees and removing
one more case from the comnussion’s overburdened docket file.
Among lawyers he 1s not universally admired. When McKinney first
took over the bureau, he rankled some members of the bar by starting
speeches with lawver jokes. (Favorites: A man and his grandmother
are walking through a cemetery and see a tombstone that says: “Here
lies a great man and a good attorney.” Says the grandmother: “How
unusual. Two men in one grave.” Or. how do you tell the ditference
between a dead snake and a dead lawver in the road? By the skid
marks leading up to the snake.) McKinney stopped telling lawyer
Jjokes publicly after he found out that some of his own attorneys were

taking oftense. “I'm afraid 1 carried that too far. to the point that I
hurt the feelings ol some of my own emploves.” McKinney says.

Part of the friction may also result from the ditferent orientations
of engincers and lawyers. Engineers make money by making things
work efficientlv: lawvers. according to one lawyver’s analvsis. make
money when things don’t work.

McKinney himself makes no secret of his beliet that lawvers can
bog things down with their legal maneuvering, “I think thats untor-
tunate.” McKinney savs. ' think it delays service to the public: it
delays stations getting on the air. and it delays decision making. IUs

Just not a very etficient way o do the government's business.”

A lawver friend of his offers vet another explunation: “He's a
better lawyer than a lot of lawyers I know. and that really burns
lawyers off.”

McKinney's not being a lawyer could make him vulnerable once
Fowler leaves. The favorites tor succession to the chairmanship still
appear to be Commissioners Mimi Dawson and Dennis Patnick, It's
believed that McKinney would fare better with Dawson. a
nonlawyer. in the chairman’s scat than with Patrick. a lawyer. Patrick
is said to be skeptical of the qualifications of those who are not
members of the legal fraternity: if some other lawver succeeds
Fowler. McKinney may face the same sort of credibility problem.

McKinney seems to sense the vulnerability. While once he be-
lieved that he would never leave the agencw. even il that meant
“sweeping the tloors.” now he doesn’t scem so sure.

What he would do if he leftis not clear. He doesn’t think he could
land a job as general manager of a full-service. network-atfiliuted
VHF TV station in & medium market. But he thinks that might be the
best job out there. Because of his experience as @ pilot. he also would
be interested in becoming a member of the National Transportation
Safety Board. which investigates air crashes and sets transportation
safety policies. But he seems to think that he lacks the political
connections to make that sort of appointment happen. “Political jobs
generally go to politicians, not career bureaucrats.” says McKinnew.

For the time being. McKinney has more than enough to think
about in tryving to encourage a favorable resolution to the RKO
settlement negotiations. Some observers doubt he can pull it ott. and
sometimes it must seem to McKinney that he's flving on a wing and a
praver. “The game plan changes every day.” McKinney says. "And
we don’t have a lot of time.”

By Doug Halonen

WJCM. James Clayion McKinney travals first class in a Cadillac Seville that is equipped with a cellular telephone and is stamped with his personal call sign
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MOLLIE PARNIS LIVINGSTON
Chairman
Mollie Parnis Livingston Foundation

KEN AULETTA
Writer
New Yorker
Columnist
New York Daih News

" DAVID BRINKLEY
Correspondent
ABC News

JOHN CHANCELLOR

Commentator
NBC News

RICHARD M. CLURMAN
Former Chief of Correspondents
Time-Life Publications

CHARLOTTE CURTIS
Associate Editor
New York Times

OSBORN FLLIOTT
Professor of Journalism
Columbia Universily

GENE ROBERTS
Executive FEditor
Philadelphia Inquirer

MIKE WALLACE
Correspondent
CBS News

THREE $5,000 PRIZES
will be given by the Mollie Parnis Livingston
Foundation for the best 1986 broadcast or print
coverage of local national and international

; HQ\M& by ,,, I allsl;s aged 34 and younger

#

c‘

Livingston
Awards

PROCEDLURE: All entries w:ll be mdged on the basis of a single
report o, i Lhe case of series, up to seven reporls. Organizations
may apply for individuals, or individuals may apply on their own.
The deadline for 1986 entries is February 15, 1987. Application
forms may be obtained from Charles R. Eisendrath, Executive
Director, The Livingston Awards, The University of Michigan,
Anu Arbor, Michigan 48109. Telephone: (3 13) 764-0420.




Recommendations keep broadcast
stations on same channel in
corresponding cable lineup;

ESPN, MTV, CNN, USA get low slots

The Southern California Cable Television
Marketing Council has recommended that
cable operators in the area reserve prime
lower channel positions for cable networks
such as ESPN, MTV, CNN and USA (see
box). The uniformity plan for the Los Ange-
les area cable systems, which together pass
3.7 homes and serve 1.5 million subscribers,
is the first in the country to include place-
ment recommendations for channels 2-34. It
is intended to improve viewership for major
advertiser-supported cable networks while
leaving existing VHF commercial stations
on their channel assignment. Another major
component of the proposal involves cluster-
ing stations that cater to the same demogra-
phic groups.

Marketing council members, who re-
leased their plan last Tuesday after consult-
ing with major MSO’s for several weeks,
said they expect that at least 80% of the
area’s 80 systems will adjust all or a portion
of their channel lineup within 12 to 18
months to comply with the recommenda-
tions. A majority of the 43 addressable sys-
tems (including two under construction) that
serve 800,000 subscribers should be com-
pletely converted during the first quarter of
1987. The remaining 37 systems will need
time to make more extensive component and
headend adjustments, said Margaret Dur-
borow, council chairman and vice president,
marketing and programing for United Cable
Television of Los Angeles Inc.

Under the plan, ESPN, MTV, CNN and
USA would be positioned between channels
2 and 13 along with local origination pro-
gramming, which would continue to be posi-
tioned on channel 3 because of previous
franchise agreements with cities. From
channels 14 to 34, stations would be clus-
tered according to their audience appeal. For
instance, the Public Broadcasting Service
station, KCET(TV) (UHF and cable, ch. 28)
would be sandwiched between the Arts &
Entertainment Network (cable ch. 27) and
the Discovery Channel (cable ch. 29).

Durborow said that moving the larger ad-
vertiser-supported cable networks to the
lower channels would enhance the value of
individual cable systems by boosting
viewership and advertising rates for cable
networks. Cable’s share of the television au-
dience has steadily risen throughout the
1980’s, from 2% in November 1981 t06% in
November 1985, according to a spokeswo-
man for the A.C. Nielsen Co., but cable
operators say that number can expand even
further. *‘Research has shown that program-
ming on channels 2-20 can bring a 30% to
45% increase in viewership, which trans-

Recommended lineup

2 KCBS-TV
! local onginaton
4 KMNBIC-TW
5 KTLAITY)
5 ESPM
¥ KABC-TV
8 LA Mebwork
8 EHI-TY
10 |
11 KTTWTY
12 MTV
13 £COPTY
14 Shopping Channe
15 Primiz Ticket

[regional S0ans melwork)
18 Liletime
17 WTES Atenta
18 CBN
14 Mashyille Metwark
20 Mickekadaon
27 &rs & Entedainment
28 KCETITV)
Pt | Diggowary Channel
L8 C-SRaN
a1 Headling MNews
a2 KNVEA-TY
33 Galavisian
3 KMER-TY

lates into substantial increases in revenue for
ad-supported cable programs,” said James
Bequette, western regional vice president of
Comcast Cablevision of California. “This,
of course, will be very important to the con-
tinued growth of our basic programing net-
works.”

But despite the contention of cable opera-
tors that channel realignment will boost au-
dience share, Bill Rubens, vice president of
research for NBC, said he does not believe
the changes will have a significant impact on
viewership. “I think the issue is still pro-
graming,” he said. “I think people would
very quickly learn where the best program-
ming is.” Changing channel positions, he
added, would confuse and aggravate cable
subscribers. “It sounds like a wishful sys-
tem,” he said. Bequette admitted that “ini-
tially, there is possibly going to be some
confusion. But in the longrun, the standard-
ization is going to help those people in other
communities.”

For commercial VHF stations in the Los
Angeles market, the change could also be
beneficial. The cable council has recom-
mended that individual systems uniformally
correspond channel selector box positions to
commercial station positions on the VHF
dial. Some operators have stations such as
KCBS-TV (VHE, ch. 2) appearing on channel
12, said a spokeswoman for the station.
“That’s been a problem,” she said. “If that
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has changed, ['m sure it will help.” KCBS-Tv
has informally lobbied cable operators for
years to have the channel positions maich,
she added.

That was the intention of the cable coun-
cil, Bequette said. “Our main objective is to
make it more customer friendly so that. . .it
will be easier for the media to list program
information without having such a maze,”
he said. “Ad revenue is really secondary.”

MTYV, understandably, was happy with the
recommendation that it be placed on a VHF
channel number. A spokesman said: “This
action demonstrates how cable operators,
through the Southern California Cable Mar-
keting Council working on a unified basis
with program suppliers, can satisfy the
needs of the consumers. Additionally, it has
been shown that placement of the most pop-
ular and most watched cable networks on the
VHF band will increase viewership and ulti-
mately basic cable penetration.”

Durborow said 10 MSO representatives
worked two months to formulate the plan. O

New measurement
device debuting
in New York

Combination people meter and heat
sensor to monitor TV viewing

Television will get a new local market rating
service in the first quarter of 1987 when Se-
attle-based R.D. Percy & Co. completes its
wiring of 1,400 households in New York
with a new people meter that, partly through
use of the heat sensor, will monitor the num-
ber of television viewers before a set. The
new meter, the Voxbox 1200, is the fourth
generation of the heat sensor devised by the
company. To date, the Voxbox has been test-
ed only in Seattle. Percy plans to expand the
service to Los Angeles and then to Chicago
as soon as it is satisfied with its success in
New York. Roger Percy, founder and head of
the company, said that a national ratings ser-
vice is currently not planned. Percy, 39, is
the son of the former senator from lllinois,
Charles Percy.

The Voxbox system, in development since
1976, is, according to Percy, aimed at moni-
tering viewing of commercials “to the sec-
ond” in a television environment in which
“zapping” of commercials with remote con-
trol devises is prevalent. The Voxbox 1200 is
both an “active™ and “passive” people meter.
The process begins by polling people in
front of the television screen by asking them
to respond to an on-screen question, Each
member of the household responds through a




remote control device.

The passive innovation of the Voxbox, its
heat sensor, is the next step in the process. It
monitors not only zapping, as a normal peo-
ple meter system does, but as the presence of
people before a screen. Instead of asking
people to continue (o key into the system at
programed intervals, the voxbox uses the
heat sensor to monitor who is entering or
leaving the room.

Percy explained that the system will rely
on a set body temperature to moniter who is
in the room. The system will, he explained,
acquire some of its reliablity through recog-
nition of “the Archie Bunker Syndrome,”
the habit of television viewers to return to
the same spot in a room each time they
watch. The possibility of the system inad-
vertenily picking up the body temperature
of, say a large dog in the room, was not

explained.

The information compiled by the combi-
nation of the active and passive systems at
work in the Voxbox will be relayed to a Gen-
eral Electic mainframe computer at the end
of the day through existing telephone lines
when neither the set nor the phone line is in
use.
Percy said the real challenge in develop-
ing the new system was finding a way to get

Game seven, ‘Cosby’ lift NBC to victory

Something beat Cosby in week six of the prime time ratings season, but
fortunately for NBC, it was the network's own coverage of the seventh
game of the World Series between the New York Mets and the Boston
Red Sox. The series finale racked up a 38.9/55 while Cosby finished
second for the week with a 34.9/52.

All told, NBC took week six with a 19.4/31 while CBS scored a
15.8/25 and ABC a 12.6/20. In the same week last year, the finishing
order was NBC 17.5/27; CBS, 16.8/26; ABC, 15.3/24.

The final World Series game, Cosby and Family Ties ranked first,
second and third for week six, as NBC took seven of the top 10 shows.
CBS's Murder, She Wrote was fourth, while 60 Minutes ranked sixth.
ABC's Moonlighting came in ninth, above the World Series pregame
show, with a 23.9/37, and just slightly above the comedy’s year-to-date
average of 23.7/36. Four of the other shows ranked in the week’s top 10
did better than their season averages: Murder, She Wrote, Cheers, 60
Minutes and Night Court. Family Ties dropped below its share aver-
age of 50, but kept its ratings score higher than the 32.9 average for
season-to-date. Golden Girls fell below its average of 25.6/44.

In evening news, CBS tied NBC with a 12.0/22. ABC's World News
Tonight came in with a 10.9/20. Ayear ago it was CBS, 13.4/23; NBC,
12.4/22; ABC, 11.5/20.

The HUT level (homes using television) was down standing at
62.6%, compared with week five’s 63.7%. Week six's HUT level was
also down compared to last year's 64.1%.

ABC's Monday Night Football (Redskins vs. Giants) couldn't deliver
anything close to its 17.2/29 season average when it ran against the
World Series, but CBS's Monday night programing lineup performed
above average, or close to it. Cagney & Lacey showed a drop-off from
its 16.3/26 average to 15.9/24, but the show had to compete with the
late innings of the series game. The night went NBC, which took the
evening with a 37.3/52.8. CBS's Monday night was a 17.4/25.0. ABC's
was an 8.7/12.1.

CBS's Tuesday Movie took its usual share of the audience, 24, but
the rating was down 0.9 fromits season average of 15.3/24. The movie,
Manhunt for Claude Dallas, along with The Wizard's 10.9/17 put CBS
ahead of NBC's Metlock, Crime Story and 1986 {12.7/20.6). But ABC's

lineup, Who’s the Boss, Growing Pains, Moonlighting and Jack and
Mike gave the network the evening with a 20.6/32.9.

ABC also tock Wednesday with a 15.6/25.8. NBC took the 8 1o 9 p.m.
block with Highway to Heaven (16.8/27), which beat CBS's Better
Days (8.5/14) and Together We Stand (9.2/15). ABC's Perfect Strang-
ers and Head of the Class scored a 14.7/24 and 15.9/25, respectively.
But ABC took the next two hours with Dynasty {17.0/27) and Hotel
(14.5/26). The evening’s 10 to 11 p.m. siot almost slipped away from
ABC as CBS's Equalizer was just shy of tying Hotel's numbers with its
own 14.4/26. The final average for the night was 15.6/25.8 for ABC,
14.8/24.3 for NBC and 13.2/21.8 for CBS.

NBC took Thursday from 8to 10 p.m., as Hill Street Blues (16.3/28),
which runs inthe 10 to 11 p.m. slot, lost to ABC's 20/20, which scored a
17.9/31. Kay O’Brien, Surgeon, CBS's offering in the same time peri-
od, scored an 11.5/20. NBC won Thursday with a 25.6/40. CBS came
in next with a 13.3/20.7, with ABC posting an 11.3/17.7.

Friday went to CBS, which won the evening with its fineup of Scare-
crow and Mrs. King, Dallas and Falcon Crest. The last tied NBC's
L.A. Law, scoring a 15.6/28 and ranking 32d. The numbers for Falcon
Crest are 0.9 of a ratings point below par and 1 share lower than
average {16.5/29). The night went to CBS with a 16.8/28.8. NBC closed
out with a 14.7/25.3, while ABC came in with a 9.8/16.6.

Saturday was a clear NBC win, when the network racked up an
18/31.8. CBS scored only an 11.8/21, and ABC only a 7.5/13.3. NBC
won every time period in the evening with its lineup of Facts of Life,
227, Golden Girls, Amen and Hunter.

In the battle of Sunday movies, CBS came out on top with an 18.2/29
for Something in Common. This ran better than ABC's "Never Say
Never Again,” a James Bond adventure, which scored a 15.3/23. Part
one of Sidney Sheldon's Rage of Angels: The Story Continues, shown
on NBC, took a 15.9/25.

To quality the above statistics: The ABC movie ran at 8-10:49 p.m.,
while CBS's movie ran at 9-10:55 p.m. (Both were followed by political
messages.) Rage of Angels began at 9:30 and ran until 11:05 p.m. For \
the entire evening, CBS's average was a 22.4/34.6, against NBC's
14.7/22.5 and ABC's 14.3/21.7.

Rank O Show O Network O Raling/Share Rank © Show O Network O Rating/Share Rank o Show © Network O Rating/Share
1. World Series. Game 7 NBC 38.9/55 6. Magnum PRI CBS 1822& 51. A Team NBC 18.2421
2 Cosby Show NBC 34962 27. My Sister Sam CBS .60/m2 o8, M Belvedere ABC 11.9/20
3. Family Ties NEC 33.2140 28. Head of the Class ARC 159725 53. Disney Sunday Movie ABC 11818
4. Murder, She Wrote CBSs 27740 28. Cagney & 'acey C38 1594 53, Webswer ABC 11821
6. Cheers NBC 2v.241 28. NBC Sunday Night Movie N3C 159725 53. CBS Saturday Movie CBS 11.8R1
6. B0 Minutes CBS 280/40 31. Facts of Life NBC 15.8/28 53. Dewntown CBS 11.&Rl
7. Night Court NBC 26.6/39 32. Faleon Crest CBS 156/R28 B7. Crime Sworv NBC 116&/18
8. Golden Girls NBC 2B.0/43 32. LA Law XNBC loerme 28. Kgy U'Brien CBS 11.8R0
9. Moonlighting ABC 239/37 34. Jdack & Mike ABC 16817 59. The Wizard CBS 109/17

10. World Serles, pregame 7 NBC 237737 35. Kncts Landng C35 154/23 80. Republican Political ABC 10&r19
11. Growing Pains ABC 22534 36. ABC Sunday Night Movie ABC 153/23 81l. MacGyver ABC 10315
12, Who's the Boss ABC 22.0/3¢ 37. Perfect Strangers ABC 14.7/24 62. Spenser: Frr Hire ABC 10.1719
13. Dallas CBS  20.5/33 37. Hunter NBC 14737 63. Cclys ABC 10715
14. Newhart CBS 20.0/R8 39. Hoel A3C 145/26 64. Tcgelher We Stand CBS 9218
16. Amen NBC 18.6/34 39. Valerie NBC 146R1 85. Siarman ABC @.1/18
18. Designing Womer: ABC 18326 39. Gimme & Breax NBC 145623 66. 1086 NBC 809/18
17. CBS Sundsy Night Movie CBS 182720 42. CBS Tuesday Movie CBS 14.4/24 87. NFL Monday N:ght Foothall ABC  88/14
18. Kate & Allle CBS 18.0/26 42. Equallzer C3S 14.4/28 68. Siedge Hammer ABC 8714
18. 227 NBC 180/31 44, Scarecrow & Mrs. King CBS l4.3R8 68. Beuer Days CBS 85/14
20. 20720 ABC 179/31 45. St Elsewhere NBC 138R4 70. Sldekleks ABC 82/13
2l. Matlock NBC 176R7 48. Cur House N3C 13.3/20 71. Life With Lucy ABC 8014
2. Dynasty ABC 17.0/27 47. You Again? NBC 13.2721 72. Ellen Bursiyn Show ABC 8311
23. Highway ¢ Heaven NBC 18827 48. Simon & Simcn oS 13119 73, Our World ABC 8.0/2
24. Miami Vice NBC 16427 48. FEasy Street NBC 13../19 74. Heam of the Chv ABC B5.3/2
25. Hill Sireet Blues NBC 18.3/28 80. Reagan Paic Polivical CBS 12323 "‘ndicates premisre eplsode
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people to reliably key in and out of the sys-
tem. “Since we are interested in the precious
seconds of air time that [advertisers] pay for,
we needed a more accurate measurement of
whether they were in or out of the room
during commercial breaks.” The Voxbox is
intended to circumvent the perceived prob-
lem of the current people meter technology
that requires people to register their presence
continuously. People are said to tire of re-
sponding.

Voxbox technology aside, the new ser-
vice’s mission and its cost structure may be
its most revolutionary feature. Percy ex-
plained that “the corporate mission” of the
new service is to provide ratings for those
buying commercials as well as those supply-
ing the time to program them. The system is

designed to rate commercials along with
television viewing.

The system will rely on a sample of 1,400
meters in its first three markets, each provid-
ing an in-tab sample of 1,200. That would
more that triple the current metering of New
York where Nielsen and Arbitron each en-
compass 525 homes, with an in-tab response
of roughly 480 homes. Percy said that for a
show with an average 10 rating, the increase
in the sample would increase the accuracy of
ratings by 62%. To halve the error involved
in a statistical sample, an in-tab sample has
to be quadrupled.

Advertisers will pay 60% of the cost of
services and broadcasters the other 40%.
That would stand the current economics of
local market ratings on end. In New York
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currently, broadcasters pay 90% of the cost
of Nielsen and Arbitron’s services. A net-
work affiliate in the nation’s number-one
market pays roughly $1 million per year, per
service, while independents pay roughly
$750,000 (BROADCASTING, July 21). The
Percy service would reduce the cost of the
service to $100,000 per station in 1987, with
the tab escalating to $600,000 per year by
1991. Advertisers would buy the service by
brand.

Percy declined to elaborate on his com-
pany’s total investment in the service, and
added that R.D. Percy & Co., a private com-
pany, had no plans of going public in the near
future.

While ratings services have remained rel-
atively expensive because they are people
intensive, Percy said his service would oper-
ate more efficiently because it is micro-
processor-driven. Each of the Voxbox
1200’s, he said, has the capacity of an IBM
PC.

Heading the new effort for Parcy in New
York are Avery Spicer, formerly vice presi-
dent at Simmons Research, and Avery Gib-
son, former vice president of television de-
velopment at Arbitron. Paul Donato, former
senior statistician at Arbitron, is working for
Percy on the project.

Presentations of the service to New York
stations and advertisers have been going on
now since last April. A presentation before
the Electronic Media Ratings Council will
take place in Miami, Nov. 10-12. An an-
nouncement before the press will take place
on Nov. 19 in New York. a

‘Search’ ends;
TV’s senior soap to
go after 35 years

Ratings had fallen; P&G and NBC
mutually agreed to drop show after
efforts failed to regain audience;

‘Sale of the Century’ moved to 10 a.m.,
two new game shows added, giving
NBC more than both ABC and CBS

Television’s longest running daytime soap
opera will not survive the year. NBC said
last week it was canceling Procter & Gam-
ble’s Search for Tomorrow, which had its
35th anniversary on the air in September.
The network announced that the show will
have its last broadcast on Friday, Dec. 26.
The following Monday (Dec. 29), it will be
replaced by a new game show, WordPlay,
from Fiedler/Berlin Productions in associ-
ation with Scotti Brothers/Syd Vinnedge
Television.

NBC also announced last week it would
fill the hole left by the also departing Family
Ties by moving Sale of the Century from
10:30 a.m. up a half hour to 10 a.m. where
Ties has been leading off the network’s day-
time schedule. That move takes effect Jan.
5. Ties goes into syndication next year and
therefore the reruns that have been airing in



the morning must leave the network’s day-
time schedule in January. Filling the gap at
10:30 a.m.. where Sale has been running,
will be Blockbusters (from Mark Goodson
Productions), which is being revived after an
earlier run on NBC. That program also
makes its debut Jan. 5.

Brian Frons, vice president, daytime pro-
grams, NBC Entertainment, said the net-
work and P&G had come to the “mutual”
conclusion that Search’s value as a vehicle to
sell ad time had run its course. The program
had been trending downward in the ratings
for some time, prompting the network to
bring in a new executive producer last De-
cember—David Lawrence. At that point,
the show had been delivering about 8% of
the viewing audience, not considered very
healthy for the time period. The revamping
carried out by Lawrence resulted in a tempo-
rary improvement, with the program work-
ing its way back up to a 12 share through the

R

second quarter. But the show was still off its
share mark from a year ago and Frons said at
the time that Search’s situation was “dicey.”
The show took another dive, dropping to a
nine share in the third quarter and fourth
quarter, making the program’s third-place
postion untenable.

“It reached a point,” said Frons, “where
[P&G] could get advertising at much lower
C-P-M’s on other shows.” He also said that
P&G, which owns Search, was producing
the program at a deficit, so its backing of the
show became a losing proposition. “And we
were losing money running the show,™ Frons
said of NBC, because as the rating and share
for the program dropped, so did the price of
a 30-second spot. The station clearance level
for the program was hovering at the 73%-
level. Its lead-in at noon, Super Password,
also has a clearance level of about 73%, but
has been averaging five share points higher
than Search, Frons said.

A P&G spokeswoman confirmed that the
decision to cancel the 35-year-old program
was made mutually by the network and
P&G. She declined to say how much it was
costing P&G to produce the program, but
acknowledged that in recent months the
company had spent a lot of extra money
shooting on location, hiring new cast mem-
bers and writers and launching promotional
and publicity campaigns aimed at both view-
ers and stations. “There were a number of
extraordinary efforts made to regain the au-
dience,” the spokeswoman said. The com-
pany produces three other soaps, including
Another World on NBC and As the World
Turns and the Guiding Light on CBS. The
spokeswoman said P&G did not have any
other development plans for soap operas in
the works at this time.

With the axing of Search and the addition
of two game shows. NBC's daytime sched-
ule will contain more game shows than ABC

Syndicationd#iMarketplace

All American Television and Fox Television Stations have part-
nered on World Music Video Awards. a two-hour awards ceremony
on Jan. 10, 1987, that will air the same day or on a delayed basis.
The program will be produced by Rupert Murdoch's Sky Channel
(Murdoch also owns Fox), and will have Coca-Cola as its major
sponsor. Murdoch's Australian Network 10 also will carry the pro-
gram. World Music Video Awards will feature a countdown of the
top 20 music videos from 1986, along with a number of perfor-
mances and interviews. The program will feature segments from
London, Tokyo, Rome, Paris, Munich. Toronto, Amsterdam and Los
Angeles. All American will sell the program on a barter basis with 13
minutes of advertising time for stations, and 11 minutes for All Ameri-
can.

Hawthorne, Calif.-based Mattel Toys has formed ils own syndica-
tion arm, MTS Entertainment, and named John M. Weems, the
companys vice president of entertainment, as its head. The newly
formed unit has begun selling two first-run syndicated series, both
reportedly on a barter basis, that are earmarked for fall 1987. The
first is Barbie TV Magazine, a half-hour weekly series based on the
27-year-old doll. It will consist of 21 original shows and 10 versions
taken from the originals that will have new opening segments and
voice-overs. Mattel describes it as a contemporary, fast-paced live
action magazine format “for kids, about kids.” The second property
is Captain Power and the Soldiers of the Future, which will be
produced as a half-hour weekly series in 1987 with 26 episodes,
then as a strip in 1988 with 39 more episcdes. Captain Power,
created by Landmark Entertainment Group, will combine digital
computer character animation and live action. The formation of the
new syndication unit will not affect Mattel's dealings with other dis-
tributors of its programs, said Gayle S. Dickie, director of Western
regional sates for MTS Entertainment. Appointments to MTS Enter-
tainment also include Bette Alofsin, director of East Coast sales, and
Michael Caponi, director of Midwestern regional sales.

Television Program Enterprises is creating a half-hour show
based on the "Runaway” segment of Lifestyles of the Rich and
Famous. "Runaway” was introduced a year ago as a seven-minute
segment in which celebrities were followed on an exotic vacation.
Over 200 "Runaway” segments have been produced, as well as a
“Runaway™ contest in which a viewer won a trip to Rio de Janiero.
The new program is designed to coincide with the travel season,
according to Rick Meril, TPE sales manager. TPE, in conjunction
with Robin Leach Entertainment, will produce 15 episodes of the
new program that will run twice between Feb. 6 and Aug. 30. Each
episdoe will consist of new material. The first segment follows Bob
Hope to Tahiti. Sales of the program are on a barter basis with three-
and-a-half minutes for stations and three-and-a-half minutes for

TPE.

Multimedia Entertainment reports that it has cleared "Molly's
Pilgrim,” winner of the 1985 Academy Award for best live action
short, in 151 markets covering over 93% of the country. The half-
hour film, based on a children's book by Barbara Cohen, conveys a
Thanksgiving message. It was directed by Jeff Brown, and pro-
duced by Brown with Chirs Pelzer. "Molly's Pilgram™ is part of Multi-
media's Young People’s Specials. Among the markets cleared are
wnBC-Tv New York, knBC(TV) Los Angeles, wmaQ-Tv Chicago, wrvi-Ty
Philadelphia, kGo-Tv San Francisco and wcve-Tv Boston. The half-
hour is sold on a barter basis two-and-a-half minutes for stations
and two-and-a-half minutes for Multimedia.

Program Partners Corp. reports that it has placed Playback '86,
a two-hour year-end music video program, in 80% of the country for
a Nowv. 28-Dec. 31 window. Produced by ATI Video, the special is
predicted to deliver a 3.5 rating in late night and prime time periods.
it is distributed on a barter basis with 14 minutes for stations and 10
minutes for PPC. Playback 86 will feature the year's top videos.

Susan Winston, now in the employ of Lorimar-Telepictures,
served as executive producer of the pilot for ValneTelevision, the
syndicator's recently announced half-hour home shopping show
Whether the former producer of Good Morning America and most
recently CBS Morning News will continue as executive producer of
the series was not clear, according to members of rep community
who saw the Lorimar-Telepicture presentation on the show Winston's
role on the show so far has ;
been to add entertainment val-
ue to the format.

MCA-TV has cleared Bustin’
Loose, a new first-run sitcom
co-venture with Tribune Broad-
casting, on five of the Gaylord
stations—wtvT(Tv)  Milwaukee;
wuaB(ty) Lorian (Cleveland),
Ohio; ktvrrv) Dallas; kHTV(TVY)
Houston, and kstw(Tv) Tacoma,
Wash. There will be 26 epi-
sodes of the show that will be
given two runs over One year.
Sales are on a barter basis with
four minutes for stations and
three minutes for MCA-TV Bus-
tin’ Loose is based on the mov-
ie of the same name starring
Richard Pryor. It will be pro-
duced by Golden Grove Pro-
ductions.
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and CBS combined. Frons said last week
that that’s OK with him. The way he sees it,
the NBC schedule will be “better balanced”
with three hours each of game shows and
soaps. As for introducing new soaps, Frons
said he was taking a “wait and see attitude”
on that, but acknowledged that he would be
very reluctant to come out with a new half-
hour soap because they don’t seem to per-
form nearly as well as hour-long soaps.

Sale of the Century, which NBC is mov-
ing to 10 a.m., had been winning its time
period at 10:30 a.m. through the third quar-
ter. But the new syndicated talk show star-
ring Oprah Winfrey, which launched in Sep-
tember, has given Sale some tough
competition and dominates from 10 a.m. to
Il a.m. in many markets. A network re-
searcher said last week that Oprah is current-
ly winning the 10-11 a.m. time period in 12
of 13 metered markets. In New York, for
example, fourth quarter to date, the show
was first with a 5.6/27. Nationally, Sale at
10:30 a.m. has averaged a 3.8/17 so far in
the fourth quarter, off a share point and six-
tenths of a rating point since Oprak came on
the air. CBS’s Card Sharks at 10:30 a.m. has
averaged a 3.3/15 in the same period.

Still, Sale has been beating its network
competition, and Frons hopes that it will get
NBC'’s daytime schedule off to a fast start.

The network could use the boost. It has
been mired in third place in the daytime race
(households and demographics} for some
time although it has become more competi-
tive in the past year. In recent months, it has
lost some of the momentum it seemed to
gain through the second quarter, when it was
less than a rating point out of first place. Four
weeks into the fourth quarter, CBS is first in
daytime with a 5.9/23, followed by ABC
with a 5.4/20 and then NBC witha 4.6/18. A
year ago. ABC led the pack (6/22) with CBS
closing in fast (5.7/22) while NBC was a
poorer third with a 4.4/17.

NBC’s new entry at 10:30 a.m., Block-
busters, ran on the NBC schedule from Oc-
tober 1980 to April 1982. Frons said it was
canceled originally not because of its perfor-
mance, but because the network had no
place to put it when it decided to try the
soap, Teras (subsequently canceled), in the
morning. That game show “was averaging a
17 or 18 share with a horrible lead-in,” the
old Regis Philbin Show, said Frons. Block-
busters is a question-and-answer game show
which the network hopes will prove com-
patible with Wheel of Fortune, which airs at
11 a.m. In hindsight, said Frons, Blockbusters
“probably should have never been taken off.”

Wordplay, which debuts Dec. 29 at 12:30
p.m., is described as a “comedy game show
based on the childhood dictionary game.” It
features two contestants and a panel of three
celebrities who give a series of humorous
definitions for a word, only one of which is
right. Frons said: “If the show only holds its
Super Password lead-in, we’ll have a 50%
improvement in share. . . .If we hold a 14 or
15 share, we’ll be delighted.” Frons de-
scribed the changes annouced last week in
NBC daytime schedule as “major.” He said
he’ll give the current lineup at least six
months to take hold before making further
adjustments. “Then we’ll see what hap-
pens.” O

Group W goes for comedy

In departure from its usual
magazine format and animation,
company teams with Bristol-Myers
for first-run, syndicated sitcom

Group W Productions, primarily known for
its animation, talk-variety and magazine-
style format shows, will turn to comedy for
the first time in the fall of 1987 with Togeth-
er Again, a new, first-run syndicated sitcom
that GWP will feature at NATPE. To be pro-
duced in association with Bristol-Myers as
part of an extensive agreement between the
two companies, the program will represent
“yet another step in our effort to become a
supplier that can distribute all forms of pro-
graming to outlets,” said Edwin T. Vane,
GWP’s president and chief executive officer.

A pilot for the show, which will consist of
24 half-hour episodes produced at a standard
cost of $325,000-$375,000 apiece, is sched-
uled to be taped Nov. 25. GWP and Bristol-
Myers are casting the show, Vane said. GWP
will begin marketing Together in December,
with the show to be sold for either cash-plus-
barter or on a straight barter basis, he added.
If Together is a financial success, Vane said,
GWP would consider producing more sit-
coms.

GWP and Bristol-Myers have signed
George Tricker and Neil Rosen as executive
producers of Together, which they created.
During the past 12 years, Tricker and Rosen
have written The Ted Knight Show, Too
Close for Comfort and Silver Spoons—as
well as serving as the last’s executive story
editors.

The new series involves former high
school sweethearts who go their separate
ways, marry and divorce others, then acci-
dentally meet years later as young adults.
The couple quickly weds, figuring their pre-
vious relationship would make their second
marriage simple. But they are proved
wrong, according to Vane.

A first-run sitcom appealed to GWP, Vane
said, because it can be sold for access (5-8
p.m.) or as part of a checkerboard pattern.
Citing the ratings success of the checker-
board at KTLA(TV) in Los Angeles, which has
consistently outscored the network affiliates
in prime time access since its debut Oct, 4,
Vane said GWP is betting checkerboarding
“\‘;ill become quite popular by December
1987.”

Although sitcoms represent a new under-
taking for GWP, they are nothing new for
Vane, who has 35 years of programing ex-
perience at NBC and ABC, or Christine Fos-
ter, the company’s vice president of develop-
ment, who was vice president of series for
Columbia during the 1981-82 season.

The new comedy series is the by-product
of an earlier three-part agreement among
GWP, the Group W Television Station
Group and Bristol-Myers. Under the part-
nership pact, which executives of the com-
panies would only describe as a “multiy¢ar”
contract valued in the “eight-figure range,”
Bristol-Myers agreed to a co-venture for a
first-run syndicated sitcom; to purchase ad-
vertising on additional GWP programs, in-
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cluding PM Magazine and Hour Magazine;
and to the production of 16 hour-long health
specials on Group W stations over the next
four years (one special a quarter). The first
of those specials, due for airing early next
year, will focus on different forms of addic-
tion. Discussions are under way with poten-
tial hosts for the series of health specials,
with Group W and Bristol-Myers planning to
hire *‘a major personality,” Vane said.
Marvin Koslow, senior vice president of
marketing services for Bristol-Myers, said
the company “is extremely enthusiastic
about the widely appealing entertainment
values and hit potential of Together Again.”0

‘A Great Day’
coming from Blair,
Multimedia

Moreno to host show
that will examine stress

Multimedia Entertainment and Blair Enter-
tainment are joining forces to syndicate a
new half-hour “infotainment™ strip, hosted
by Rita Moreno, that will take an informa-
tive and offbeat look at the role of stress in
American life. The show, A Great Day—All
Stressed Up and Nowhere to Go, will be pro-
duced by Kline & Friends Productions, pro-
ducer of Blair’s game show, Strike it Rich.

A Great Day is planned to include a num-
ber of pre-produced segments that deal with
a single stress-related subject, including
one-minute pieces looking at 24 hours in the
life of a man or a woman, depictions of
stress as portrayed on television and the
movies, as well as discussion segments with
audiences that will feature guests, such as
pyschiatrists. Other examples of segments
will include comedians humorously dealing
with anger. Other topics will include guilt,
stress management, achievement, nonvio-
lent crimes against women and secrets of a
happy marriage. A pilot will be shot shortly
at Sunset Gallery Studios in Hollywood.

Multimedia Entertainment  President
Mike Weinblatt said Moreno was chosen be-
cause of her interest in the show and her
credits in the entertainment industry. Mor-
eno has won Grammy, Tony, Emmy and Os-
car awards.

Weinblatt said the new show will fit
“flexibly” with the company’s half-hour talk
show, Sally Jesse Raphael, but that it is not
specifically designed to be sold in a package
with Sally. although that remained a possi-
bility. “I do think they will appeal to similar
audiences,” said Weinblatt. A Great Day is
being aimed primarily at moming and after-
noon time periods. Weinblatt said that A
Great Day will probably be sold, like Sally,
on a cash-plus-barter basis, with Multimedia
holding one 30-second spot. Initial plans for
the joint marketing of the series call for Mul-
timedia to handle station clearances and for
Blair to sell barter time in the show. a



Network radio sales still going strong

Although there are a few ¢louds
on the horizon, revenue in that
category is holding up

Has the harsh reality of the sluggish adver-
tising marketplace for media finally caught
up to network radio in the fourth quarter?
The answer will vary depending on which
network executive is speaking, but the gen-
eral consensus is that although business for
the medium will register a lower percentage
increase this quarter—the Radio Network
Association {RNA) projects about 10%—
than in the previous three quarters (see chart,
page 78), the year will still finish on a strong
note with revenue gains of 15% to 16%. In
terms of real dollars, that translates into
some $380 million.

The RNA reports that for the first nine
months of 1986, network radio revenues
reached $283,305,206, up 18% over the
same period a year ago. Third quarter alone
netted network radio $106,530,601, a leap
of 24% over third quarter 1985. (The RNA
relies on financial data collected each month
from nine network companies by the ac-
counting firm of Ernst & Whinney.)

There is little doubt that network radio has
been attracting the buying eye of advertisers
and agencies alike, especially with the cur-
rent onslaught of specialized long-form pro-
graming. But for one industry executive,
Stephen Soule, vice president of sales for the
NBC Radio Networks, which includes the
young-adult Source network, the Talknet
programing service, NBC Radio Entertain-
ment’s program syndication unit as well as
the traditional radio network, sales revenue
for September was the telling sign for a bear-
ish fourth-quarter outlook. Network radio
advertising expenditures in September rose
by only 6%—the first single-digit monthly
percentage increase in a year—over Septem-
ber 1985 to $32,672,481. The NBC execu-
tive is forecasting a conservative 6% to 7%
industrywide revenue rise in the fourth quar-
ter.

Although Soule said it’s difficult to pin-
point any one reason for the apparent slow-
down in September, “One factor,” he said,
“may be agency ‘megamergers’ and client
defections [from one agency to another],
which cause a certain amount of disruption
in normal buying procedures.”

Soule noted that the demand among ad-
vertisers for youth inventory remains “very
high.” According to Soule, sales for adult-
oriented networks in 1986 should increase
by 8% overall, while ad expenditures on
youth-oriented services should climb by
20% to 22%. And, said Soule, sales for
long-form entertainment programing on the
youth networks should jump by 30% this
year. The youth networks, he said, are un-
dergoing strong sales growth this year due to

higher pricing, while long-form entertain-
ment programing is growing as new shows
are introduced, adding more inventory to the
existing fold. “There will be more of an em-
phasis on weekly programing as opposed to
monthly specials in 1987 for NBC Radio
Entertainment,” Soule said. (NBC Radio
Entertainment primarily distributes long-
form entertainment programing to Source
affiliates and other young-adult formatted
stations.)

Also seeing some reduction in network
business activity is Steve Youlios, vice presi-
dent, sales. for the CBS Radio Networks.
which includes the youth-oriented RadioRa-
dio network and the newly formed CBS Ra-
dio Programs unit. “Business is definitely
slacking off in the fourth quarter. but it's by
no means soft,” said Youlios, who sees the
quarter finishing 7% to 10% ahead of fourth
quarter 1985. “Unfortunately, we sometimes
think in terms of the last order or business in
the last few weeks and interpret that as a
forecast of things to come,” said Youlios.
“But 1987 will be another solid year for net-
work radio; perhaps not another 14% to 16%
growth year like 1986, but certainly finish-
ing around 8% to 12% ahead,” he said.

The “real growth” in network radio this
year, said Youlios, was due to new adver-
tisers rather than bigger ad budgets. **A lot of
new accounts took advantage of younger de-
mographic buys such as 18-49, 25-49 and
25-34. “'But those buys did not come at the
expense of the traditional adult networks,”
he said. “The adult networks are operating
with a mucl: higher revenue base,” said You-
lios, “leading to a higher percentage of
growth for the youth networks.”

For Norm Pattiz, chairman of publicly
held Westwood One Inc., which is com-
posed of the Westwood One Radio Networks
and the Mutual Broadcasting System. the
fourth quarter will be the “most profitable™
for both network companies. In fourth quar-
ter 1985, the Westwood One Radio Net-
works posted $5 million in revenue. For the
fourth quarter of this year, that figure should
reach about $6.5 million. Mutual, on the

A

Soule

Youlios
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other hand, is expected to register about
$8.5 million in revenue this quarter com-
pared to a loss for fourth quarter 1985.
(Westwood One took over ownership of Mu-
tual from Amway Corp. last December.) Pat-
tiz attributes Mutual’s good fortune to,
among other things, “establishing a much
better perception on Madison Avenue.”

What has been heightening the visibility
of the Westwood One Radio Networks at
both the advertising and local station level is
the concept of tour sponsorships of major
rock artists. In 1986 alone, the network.
which primarily produces a number of spe-
cialized daily and weekly programs for a
variety of formatted stations, especially
youth-oriented ones, was involved with four
such sponsorships. There were two sole
sponsorships and two in conjunction with
major advertisers: Sun Country Coolers for
the Stevie Nicks tour and Budweiser for the
current Triumph tour. Pattiz hopes to be in-
volved in four to six tour sponsorships in
1987, beginning in the second quarter with a
co-sponsorship deal with Sun Country for a
Heart tour.

Said Pattiz: “What we do {in these spon-
sorships] is bring media to the package
through promotional spots on Westwood
programs, creating specials for stations in
particular markets that the tour will soon vis-
it and coordinate local radjo station promo-
tions.”

According to Nick Verbitsky, president of
The United Stations Radio Networks, the
fact that some companies may be experienc-
ing a somewhat softer quarter than others
can be linked to their planning and budget-
ing for the year, which includes a network’s
approach to the upfront marketplace. “At
United, we put a cap on how much inventory
we want to give up when negotiating upfront
business because we believe we can outper-
form the marketplace during the year,” he
said. As for 1986, Verbitsky said the com-
pany will “hit its projections.”

The bottom line on network business, said
Pattiz. is not so much that youth networks
are collecting more dollars than adult ser-

Verbitsky



vices as it is that “certain players are just
beating other plavers” in the same advertis-
ing arena.

At the recently-concluded Radio Adver-
tising Board board meeting in Laguna Ni-
guel, Calif. (“Riding Gain,” Oct. 27). Bob
Coen, of McCann-Erickson. gave board
members a report on the advertising market-
place for all media and projected a 7.5%
growth rate for national advertising in 1987,

As for the uptront season, which begins in
carnest this week and runs through January,
the total dollar pool that will be spent on
network radio is expected to fall between
$140 million and $160 million, which would
be a marginal increase over last vear. Several
companies have already completed their up-
front buys. including Campbell Soup Co..
Procter & Gamble for Folgers cofiee. and
Nissan, which network sales executives note
is a first time user of the medium. (Nissan
has purchased thghts for the second and
third quarters.)

“My biggest concern.” said Lou Severine,
vice president and director of sales for the
ABC Radio Networks. “are the small in-
creases [in both prices and budgets] by ad-
vertisers and agencies during the television
upfront season and the impact that might

have on upfront for the [radio] industry.”
Severine, who oversees sales for ABC’s six
networks—three youth and three adult-—and
the Talkradio programing service, said that
upiront buys for the ABC (30 to 40 ac-
counts) is expected to represent as much as

52% of the networks’ total business for next
year. “We are currently running about 11%
ahead in the fourth quarter,” he said. (ABC
Radio Networks are believed to account for
38% 10 40% of the total $380 million net-
work radio ad pie.) ad

Network Radio Revenue Analysis
Nine Network Report

Monthly Revenue
Month 1985 1986 % change
January 17,707,925 21,381,351 21%
February 20,126,280 22,986,582 14%
March 26,423,091 29,372,355 M1%
First Quarter 64,257,296 73,740,288 15%
April 25,677,811 32,480,130 26%
May 31,554,580 35,296,364 12%
June 31,938,878 35,257,823 10%
Second Quarter 89,171,269 103,034,317 16%
July 28,075,664 36.950,434 32%
August 27,024,199 36,907,686 37%
Septermnber 30,723,921 32,672,481 5%
Third Quarter 85,823,784 106,530,601 24%

Law & Regulationm

Campaign contributions: tally from the Fifth Estate

Broadcasting, cable and motion
picture PAC’s contributed more
than $200,000 to candidates

The Fitth Estate donated more than
$200,000 to congressional candidates prior
to last Tuesday’s midterm election. Accord-
ing to third-quarter and pre-election reports
(from July 1 to Oct. 15) filed with the Feder-
al Election Commussion. the political action
committees {(PAC’s) supported by the broad-
casting, cable and motion picture industries
continued to give their financial backing to
members of the House and Senate Com-
merce and Judiciary Committees. which
have jurisdiction over telecommunications
policy and copyright matters, respectively.

Leading the way in individual contribu-
tions was the National Cable Television As-
sociation’s CablePAC. which distributed
$64.050. But the Hollywood production
community as a whole outspent cable with
$70.319 in contributions. Hollywood's total
is based on funds from several industry
PAC's. (Most of the major studios have their
own PAC’s and individuals in the production
community frequenty contribute to cam-
paigns.) Among some of the contributions
reported: MCA PAC, $28, 476; Lorimar
PAC, $18.000: Columbia Pictures PAC,
$14,500; the Motion Picture Association of
America’s PAC. $6.093, and 20th Century
Fox Film Corp.. $3.250.

The broadcasting industry, through the
National Association of Broadcasters” TAR-
PAC (Television and Radio PAC) reported

$49,040 in disbursements to candidates.
That figure includes $19,150, which was
distributed from Oct. | through Oct. 15 dur-
ing the pre-election filing period. In addition
to contributions from TARPAC, the Associ-
ation of Independent Television Stations
PAC distributed $12,0153.

Several incuinbent Senate Judiciary Com-
mittee members were the recipients of
NAB’s last-minute money: Charles Grassley
(R-lowa), $250 (Grassley won); Jeremiah
Denton (R-Ala.), $1,000 (who lost); Patrick
Leahy (D-Vt.). who is ranking minority
member on the Copyright Subcommittee,
$500 (a winner). and Arlen Specter, $500
(winner).

Three Senate candidates also received
TARPAC contributions: $1,000 to Demo-
cratic Representative Barbara Mikulski,
who won the Senate seat in Maryland;
$1,000 to Jim Santini, the Republican candi-
date who lost in Nevada. and $500 to Demo-
cratic Representative Tom Daschle, who was
elected in South Dakota. Still other Senate
incumbents were on TARPAC's list includ-
ing Mack Mauingly (R-Ga.), $500. and
Mark Andrews (R-N.D.), $500; both were
defeated. Commerce Committee member
Senator Robert Kasten (R-Wis.) received
$500 from NAB. He was re-elected.

In the House. NAB contributions went to
House Telecommunications Subcommittee
members, all of whom were re-elected: Jim
Slattery (D-Kan.), $250; Don Ritter (R-Pa.),
$500; Al Swift (D-Wash.), $250; Mickey
Leland (D-Tex.). $500:. Billy Tauzin (D-
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La.), $500; Tom Tauke (R-lowa), S$730;
Howard Nielson (R-Utah). $500: Dan Coats
(R-Ind.). §750, and Michael Oxley (R-
Ohio), $500. House Energy and Commerce
Committee  Chairman John Dingell (D-
Mich.). who'll be returning, received $500.
Some House Judiciary Committee members
also had financial support from broadcast-
ers: Clay Shaw (R-Fla.), $200: F James
Sensenbrenner Jr. (R-Wis.), $500; George
Gekas (R-Pa.), $500, and Hank Brown, (R-
Colo.), $500. They also remain in office.

CablePAC reported $27,050 in disburse-
ments during the pre-election filing period.
Some of its contributions went to Senate in-
cumbents including Andrews, $2,000;
James Broyhill (R-N.C.), $1,000 (Broyhill
lost): Mattingly. $2.000. and Don Nickles
(R-Okla.). $1.000 (Nickles was re-elected).
Santini received $2.000.

In the House, cable contributions includ-
ed: David Bonior (D-Mich ), $1,000; Butler
Derrick (D-S.C.), $1,000; Richard Ge-
phardt (D-Mo.), $1.000: Tony Hall (D-
Ohio), $300; Trent Lott (R-Miss.), $1,000,
House Minority Leader Robert Michel (R-
111.) and Alan Wheat (D-Mo.). (They were
all re-elected.)

Pre-election filing reports also showed
Democratic Representative John Breaux's
Louisiana Senate campaign received $1.000
from MPAA and $1,000 from MCA. MPAA
also contributed 31,000 to Santini.

Contributions from the Fifth Estate fig-
ured predominantly in the Colorado Senate
race waged by House Telecommunications
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(AFP) Affiliated Pubs, . . . 65
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(LC) Liberty., . . ...... 39
(MHP) McGraw-Hill. . . . . 56
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(TBS) Turner Bestg. . . . . 15
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{ATN) Acton Corp. . . . . . 1
{CVC) Cablevision Sys. 'A° 21
(CRDF) Cardiff Commun. . 2
(CNT) Centel Corp.. . . . . 58
(CCCOA) Century Commun. 15
(CMCSA) Comcast. . . . . 7
(HCI) Heritage Commun. . 22
(JOIN) Jones Intercable . . "
{MHP.Q) Maclean Hunter ‘X" 18
(RCCAA)Rogers Cab. Amer. 12
{RCINZ) Rogers Cable. . . 15
(TCAT) TCA Cable TV . . . 19
(TCOMA) Tele-Commun.. . 25
{TL) Timé Inc.. . . . .... 73
(VACIA)United At.Commun. 16
{UCT) United Cable TV . . 26
(VIa) Viacom . . . . ... . 43
(WU) Western Union. . . . 4
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(WCl) Warner
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{WONE) Westwood One . .
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Subcommittee Chairman Tim Wirth. Wirth
won the seat with a narrow lead over Repub-
lican Congressman Ken Kramer. A signifi-
cant amount of his campaign war chest was
raised by the motion picture community. The
cable industry has also been a frequent con-
tributer to the Colorado Democrat. (Wirth
represented Denver, the home of several
large cable MSO’.) In September, at least
$19,000 was collected during a Wirth fund-
raiser hosted by James P. Mooney, president
of the National Cable Television Associ-
ation. NAP’s TARPAC, on the other hand,
has been less supportive of Wirth and in fact
gave Kramer $5,000 in August.

According to FEC filings, Wirth reported
total receipts for the calendar year, to date,
of $2.9 million. He received contributions
from several Hollywood-based PAC’s. The

Southern California Victory Fund gave him
over $6,000 in August. The Hollywood
Women's Political Committee contributed
$5,000 in October. And Wirth accepted
$50,000 from Voices for Change.

Among the individuals contributing to
Wirth’s campaign: actor Richard Pryor,
$398; composer Henry Mancini, $432; ac-
tress and director Penny Marshall, $199; Vi-
dal Sassoon, $398: musician Bruce Spring-
steen, $398; actress Goldie Hawn, $398;
director Syndey Pollack, $398; actor Henry
Winkler, $398; actress Veronica Hamel,
$398; writer Sidney Sheldon. $398; com-
poser Quincy Jones, $398; actress Whoopi
Goldberg, $398; Lorimar’s Merv Adelson,
$398; songwriter, Neil Diamond, $398; Walt
Disney’s Michael Eisner, $239; actor Chevy
Chase, $398; actor Emmanuel Lewis, $398;

WeashingtonaWelcn

not require that statistical information.

representatives.

EEO reponting proposal. FCC has launched further notice of proposed rulemaking to
accept comment on aliernative EEQ program report proposed by Office of Management
and Budget. Late last year. FCC had proposed changes aimed at making it clear that
FCC's primary concern was EEO efforts, not numbers, and to make forms less
burdensome for broadcasters (BroapcasTing, Nov. 18). FCC's own proposal would
require licensees to provide descriptions of what certain minority employes actually did at
station. It might also have required licensees to provide data on hires and promotions
that showed how minorities and women fared against other station employes. OMB's
proposal, which appears to be modeled on 10-point form currently being used, would

Petitions to deny. Alleging that stations had not had more than “token employment of
minorities” over license term, National Black Media Coalition has petitioned FCC to deny
renewal applications of Central Carolina Television for wkrT(Tv) Fayetteville, N.C.; Park
Communications Inc. for wnertv Greenville, N.C.; Wilmington Telecasters Inc. for wJKav)
Wiirmington, N.C.; Clay Broadcasting Corp. for wwar(rv) Wilmington, N.C.; Carolina
Christian Broadcasting Inc. for waGs- v Greenville, 8.C ; wase(rv) Myrtle Beach, S.C., and
wcetTv Columbia, S.C. NBMC also has informally objected to renewals “without
conditions” of other Carclina stations. NBMC said these stations deserved renewal, "but
must be closely scrutinized to insure future compliance with the commission's EEQ rule.
Stations NBMC has in mind: wrnsav) Asheville, N.C.; noncommercial wunc-Tv Chapel
Hill, N.C.; wHKY.Tv Hickory, N.C.; wcrirv) New Bern, N.C.; witn-Tv Washington, N.C.;
wNRw(Tv) Winston-Salem. N.C.; wesc-tv Charleston, S.C.; wis-tv Columbia. S.C.; weDE-Tv
Florence, S.C.. and wsea.Tv Spartanburg, S.C.

Blanco TV. In initial decision. FCC Administrative Law Judge Walter C. Miller has

granted application of Opal Chadwell for new TV on ch. 52 in Blanco, Tex., denying
competing applications of Dorothy O. Schuize/Deborah Brigham and Blanco
Communications Ltd. Judge found that Schuize/Brigham and Blanco Communications
were not basically qualified to be licensees. Judge also alleged that Schulze and her
attorney, Donald E. Martin, had "suborned perjury” in proceeding. (Martin denied that he
had subomed perjury and said he would appeal to FCC Review Board.) Grant of
Chadwell's application was conditioned on her and her husband, Earl Chadwell, divesting
their interests in Blanco Cablevision Corp., which provides cable service to Blanco.

Question of timing. FCC has affirmed decision to restrict eligibility for AM daytimers®
preference in FM proceedings to those daytimers that have provided minimum of three
years of continuous service before they file FM application. FCC also ruled that
daytimers on foreign clear channels that have received authority to operate at night at 250
walts or more but decline to do so won't be eligible for daytimer's preference for FM's.

O

Recognition. National Assoclation of Broadcasters is honoring Senator Barry Goldwater
{R-Ariz.) for his contributions to broadcasting industry during his tenure as chairman of
Senate Communications Subcommittee. Goldwater, who retires from Senate this year,
will receive award Nov. 14 from NAB at its monthly meeting of broadcasting industry
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actor Walter Matthau, $796; producer Ste-
ven Spielberg, $398; Fox’s Barry Diller,
$398: Paramount’s Mel Harris, $250; Via-
com’s Ralph Baruch, $250; Stanley S. Hub-
bard, Hubbard Broadcasting, $500, and
Donald Pels, LIN Broadcasting, $300.

BROADCASTING has compiled a list of
some of the Fifth Esate PAC’s with totals for
each candidate for the third quarter (from
July 1 through Sept. 30), beginning on this
page. The disbursement figure represents
contributions to candidates and other PAC’s
and does not include other expenses. Incum-
bent Senate members up for re-election are
in bold. An asterisk denotes those members
who were re-elected. (Two asterisks indicat-
ed races that were too close to call.) Major
committee assignments are identified by
CC-House or Senate Commerce Commit-
tees; TS—House Telecommunications Sub-
committee; CmS—Senate Communications
Subcommittee; JC—House or Senate Judi-
ciary Committees; CS—House or Senate
Copyright Subcommittees; AC—House or
Senate Appropriations Committees, BC—
House or Senate Budget Committees, and
WMC—House Ways and Means Commit-
tee.

Columbia Pictures

Cash on hand at start of quarter:

$8,763. Total receipts: $9,299. Dis-

bursements: $14,500. Cash on hand
at close of quarter: $3,563.

House
*Tom Daschle {D-S.0., Senate candidate) $500
*‘Dennls E. Eckart (D-Ohio) CC $500
“Vic Fazio (D-Calit.y AC, BC $1,000
*Thomas Foley (O-wash.) $1,000
*Dan Glickman (0-Kan.) JC $500
*Matthew Rinaldo (R-N.J.) TS $500
*Peter Rodino (D-N.J.) JC Chairman $2.000
“Gerry Sikorski (D-Minn.) CC $500
Al Swift (D-Wash)) TS .. $500
*Tom Tauke (R-lowa) TS $500
Senate
*Alan Cranston (D-Calif.) $2.500
‘Charles Grassiey (R-lowa) BC, JC $1.000
Other
Democratic Congressional Campaign  Commit-
tee e i N $2,500
MPAA PAC $1.000
INTV

Cash on hand at start of quarter:
$40,683. Total receipts: $—. Dis-
bursements: $12,015. Cash on
hand at close of quarter: $28,668.

House
“Tom Bliley (R-va)T7S .. ... .. .. %250
**Howard Coble (R-N.C.)CS ... 8600
“Wayne Dowdy (D-Miss) TS .. .. $300
‘Bermnard Dwyer (D-N.J.) AC $250
Webb Franklin (R-Miss.) $500
*Nancy L. Johnson (R-Conn.) . - $250
“Bill Richardson (D-N.M.) CC .. .. $250
*Don Ritter (R-Pa.) TS $250



*Christopher Bond (Republican candidate for Missouri
Senate seat left vacant by Senator Thomas F. Eag-

leton [D-MO.]) ................. ... $3.000
James Broyhill (R-N.C)JC ... ... .. ... $1,000
*Robert Kasten (R-wis.) AC, BC, CC $3,000
*Arien Specter (R-Pa.)AC. CS....... .... 51,000

Lorimar-Telepictures

Cash on hand at start of quarter:
$19,668. Total receipts: $7,275. Dis-
bursements: $18,000. Cash on
hand at close of quarter: $8,943.

House
"Howard Berman (D-Calif.) CS . $2.000
Senate
‘Alan Cranston (D-Calif) ... .. ........ £500
*John Glenn {D-Onhio) $1.000
Other
Democratic Congressional Campaign  Commit-
tee .. L $1.000
Wices for Change e e e $2.500
MCA PAC

Cash on hand at start of quarter:
$45,372. Total receipts: $27,135.
Disbursements: $25,957. Cash on
hand at close of quarter: $46,550.

House
‘Bill Alexander (D-Ark)AC ... ... ... ... 3500
*John Breaux (D-La., Senate candidate) ... $1.000
‘George Brown (D-Calif.) .. .. .. $1.000
*Silvio Q. Conte (R-Mass.) . . $2.000
*Phillip M Crane (R-lIl) .. ......... ... .. $100
‘Ronald Dellums (D-Calif) . ... .. ........ $300
*John Dingell (D-Mich.) CC Chairman .. ... $2.000
*Jack Fields (R-Tex.) TS .. .. .. ... .... $250
*Wiliam D Ford (D-Mich ) . $250
*Wyche Fowler (D-Ga.. Senate cand|dale) $500
*Richard Gephardt (D-Mo.) WMC . £500
*Dan Glickman (D-Kan) JC .............. $150
“William Gray (D-Pa.) AC.BC ... ...... ... £250
George Hirsch (Democratic candidate. N. Y) §500
‘Frank J. Horton (R-N.Y.) . ........ $250
“Robert Kastenmeier (D-Wis.)CS .. ...... $250
‘Delbert Latta (R-Ohio) BC . ... ... ... ... £500

*Richard Lehman (D-Calif.) .............. $1.000

*Romano Mazzoli (D-Ky)CS ... .. ... ... £250
‘David Obey (D-Wis.) AC . . . $250
*James Quillen {R-Tenn.) RC ., .. .. .. $250
*Dan Rostenkowski (D-1Il.) WMC Chairman  $667.74
‘Doug Walgren (D-Pa)CC . ...... ... ... $500
Senate
*Alan Dixon (D-L) ... ... ... ... ....... $300
"Robent Doie (R-Kan., majority leader) ..... $250
*John Glenn (D-Ohio) . . ............. ... $1.000
Slade Gorton (R-Wash.) BC,CmS .. ... ... $1,000

*Bob Graham (Democralic candidate opposing Sena-

tor Paula Hawkins [R-Fla.]y .......... $4,000

*Daniel inouye (D-Hawaii) AC, CmS ... ... $250

*Patrick Leahy (D-VI.)AC. CS ............ $250

Jim Santini (Republican candidate, Nev) ... $1,000
Other

Democratic  Congressional Campaign  Commil-

tee ... . $1.000

Democratic Senatorial Campaign Committee  $5.000

Motion Picture
Assoc. of America

Cash on hand at start of quarter:

$2,746. Total receipts: $4,339. Dis-

bursements: $4,093. Cash on hand
at close of quarter. $2,992.

House
*John Breaux (D-La.. Senate candidate) $396
“Tom Daschle (D-S.D.. Senate candidate) $147.60
‘Romano Mazzoli (D-Ky) CS ... ... $250
“James Quillen (R-Tenn)RC ....... ... ... $300
Senate
James Broyhill (R-NC)JC .............. $500
*John Gienn (D-Ohio) .. ............. .. $1,000

Other

Chairmans Council (Democratic Congressional Cam-
paign Committee) ... .. .. $500
Democratic  Congressional Commit-
tee ... .. Lo $1.000

Campaign

NAB (TARPAC)

Cash on hand at start of quarter:

$48,129. Total receipts: $40,751.

Disbursements: $29,646. Cash on

hand at close of quarter: $37,025.
House

*Edward P Boland (D-Mass.) ......... .... $500
“John Bryant (D-Tex.) TS ... ... ...... .. $250
‘Bob Carr (D-Mich)AC . .......... .. ... $500
“*Howard Coble (R-N.C.)CS ............ $1.075
*Tom Daschle (D-S.D.. Senate candldate) $500
‘Bernard Dwyer (D-N.J.) AC . $250
“Dennis E Eckart (D-Ohio) cc. $200
*Edward Feighan (D-Ohio) JC .. ... £500
"Jack Fields (R-Tex.)) TS .. ...... ..... $500
Webb Franklin (R-Miss.) . R 54
“Bill Frenzel (R-Minn.) WMC . ...... ... . §100
*Richard Gephardt (D-Mo ) WMC . .. $500
"Claude Harris (Democratic candidate. Ala ) 3250
*Jack Kemp {R-N.Y) AC $500
Ken Kramer {R-Colo.. Senate candldate) . $5.000
*Dan Lungren (R-Calif.) JC .. .. . £300
*Romano Mazzoli {D-Ky) CS e e $750
*Raymond McGrath (R-N.Y} WMC . $500
“Alex McMillan (R-N.C.) .. ........ ... ... . 8250
“Robert Michel {R-lll.), minority leader .. ... £125
“Joe Moakley (D-Mass.) ... ....... .... $300
*Bruce Morrison (D-Conn)CS .. ... .. .. $500
‘Howard Nielson (R-Utah) TS ... $600
*David Obey {D-Wis.) AC $100
*Stan Parris (R-Va) ... .. ... ... ... $500
*Tim Penny (D-Minn.) .............. ... . %250
“Carl C. Perkins (D-Ky) ..... .. ... ... . %200
*Bill Richardson (D-N.M.) CC $250
*Don Ritter (R-Pa.) TS .. ..... ... $500
"Bob Ryan (Republican candldate Nev) 5250
“Patricia Schroeder (D-Colo) CS . ... .. ... $250
"Bill Schuette (R-Mich.) . .. ...... ... 5200
*D. French Slaughter (R-Va) ......... .... 5200
‘Bob Smith (R-Ore.) .. .................. $200
‘Lamar Smith (Republican candidate. Tex.) .  $500
‘Harley O. Staggers Jr. (D-Wva) JC .. $250
Al Swift (D-Wash) TS .......... ... .. $500
"Pat Swindall {R-Ga.)CS .. ........ .. 8250
“Tom Tauke (R-lowa) TS................. $1 075
*Billy Tauzin (D-La) TS .. .............. $150
“Vin Weber (R-Minn.) . .. $700
*Jamie Whitten (D-Miss.) AC $1,000

*Jim Wright (D-Tex.. House majority Iéadér) BC $1,000
Senate

James Broyhill (R-N.C.)JC .......... .. $1,000
‘Alan Dixon (D-1IL) ... ... ... .. ... $100
"Wendell Ford (D-Ky)CmS ............. $1,000
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Siade Gorton, (R-Wash.) BC.CmS ..... .. £500
*John McCain (Republican candidate. Ariz.) $1.000
‘Frank Murkowski (R-Alaska) . $500
Other

Democratic Congressional Campaign  Commit-

tee ... . ... . . $5.000
Fund for a Repubhcan Majority (House) . $5.000
New Republican Victory Fund ............ $1.000
Valley Education Fund (Rep, Tony Coelho [D-Ca-

] £1.000

NCTA

Cash on hand at start of quarter:
$18,295. Total receipts: $35,205.
Disbursements: $37,000. Cash on
hand at close of quarter: $16,502.

House
*Bill Alexander (D-Ark.) AC ...... ... .... $1,000
*Robert Badham (R-Calit.) ................ $250
*Jim Bates (D-Calif ) TS...... ... ..... $1.000
“George Brown (D-Calit.)................. $500
“Sala Burton (D-Calif.) . .................. $100
‘Lawrence Coughlin (R-Pa.) AC ........... $250
"Don Edwards (D-Calif.) JC .............. $250
‘Edward Feighan (D-Ohio) JC........... .. %500
‘Richard Gephardt (D-Mo.) WMC .. ... ... .. $500
*Joel Hefley (R-candidate, Colo.) .. ... ... .. $250
*Marcy Kaptur (D-Ohio) . . ........... ... $500
"Peter Kostmayer (D-Pa.) ................. 3500
*Delbert Latta (R-Ohio) BC ............... 8500

**Tom McMillen (D-candidate in Md.) .. .... $2.000

John Milliken (D-candidate inVa.) ......... $400
"Joe Moakley (D-Mass.) ................ $1,000
*David Obey (D-Wis.) AC ................ 8500
"Ron Packard (R-Calif.) .................. $250
*Leon Panetta (D-Calif.) .. ................ %250
‘Carl C. Perkins (D-Ky) .................. $250

*Charlie Rose (DN.C.).................. $2,000

*Harley O. Staggers Jr. (D-WVa.) JC ....... $250
Mike Strang (R-Colo.) .. ................. $300
Al Swift (D-Wash.) TS . ... ...... ... $250
“Alan Wheat (D-Mo) .................... $250
*Tim Wirth  (D-Colo., running for Senate seat)

TS e $1,000

Senate

James Broyhill (R-N.C.)JC ... ... .. ... $1,000
"Robert Dole (R-Kan., majority leader) .... $5,000
*Wendell Ford (D-Ky)CmS ... ... ... ... §2.000
*Ernest Hoilings (D-S.C.) AC,CmS ... .... $3,000
"Daniel inouye (D-Hawaii) AC, CmS .. .... $4,000
“Robert Kasten (R-Wis.) AC, BC, CC ..... $4.000
Mack Mattingly (R-Ga) AC ............. $1,000

Other

Democratic Senatorial Campaign Committee $3.000

20th Century Fox
Film Corp.

Cash on hand at start of guarter:
$16,754. Total receipts: $7,672. Dis-
bursements: $3,250. Cash on hand
at close of guarter: $21,176.
House

‘Bill Frenzel (R-Minn.) WMC .... ......... %500

*Patricia Schroeder (D-Colo.)CS .. ....... $250

“Tom Tauke (R-lowa) TS .. ....... $500
Senate

“John Glenn (D-Ohio) .. ................. $500

Jim Santini (Republican candidate. Nev) .. $1.000

Other

Chairmans Council (Democratic Congressional Cam-
paign Committee) . ........ .... .. . $500



FCC asked for
clarification
on obscenity

Competing applicant for former
STV outlet says that allegedly
chscene programing surpasses,
in degree, what commission is
diligently studying in radio cases

Alleging that the FCC has been exercising
its authority inconsistently. Monroe Com-
munications Corp. has asked the commis-
sion to clarity how it intends to handle alle-
gations of obscene or indecent broadcasts.

In a supplement to a petition for reconsi-
deration. Monroe, a competing applicant for
the facilities of group owner Harriscope
Broadcasting Corp.’s Video 44, licensee of
wSNS(TV) Chicago, noted that earlier this
year, the commission, in refusing to permit
an FCC admimistrative law judge to consider
an obscenity issue in the Video 44 compara-
tive case, ruled that he shouldn’t attemipt to
determine whether material is obscene in the
first instance (BROADCASTING, April 21).
(The FCC, citing First Amendment con-
cerns, implied that it would only “take ap-
propriate action” if a licensee had been con-
victed of violating the federal obscenity
statute in another forum.) Now that FCC
Mass Media Bureau Chief James McKinney
has formally asked two noncommercial
California radio stations to respond to alle-
gations that they had broadcast obscene or
indecent  programing {BROADCASTING.
Sept. 29: see also box above), Monroe is
wondering what is afoot.

Monroe said McKinney's inquiries were
“completely inconsistent”™ with the FCC
policy set torth in the Video 44 case. It also

audience.” "
[

Flip side. The University of California, licensee of noncommercial kcss-Fv Santa Barbara,
Calif., has responded to the FCC Mass Media Bureau's formal request for comment on
allegations that programing it broadcast was "obscene or indecent” (BroapcasTing, Sept.
29). The university included a letter signed by Stuart Woife, the station’s associate man-
ager, who said that the program director's advisory board had reviewed the issue and
decided not to take any action. Wolfe said that, judged by the station’s bylaws and training
manual, the programing at issue (apparently a song performed by the Pork Dukes called
"Making Bacon”) was not obscene. Wolfe said some might consider the song "profane,”
but he thought it had aired late enough at night (apparently at 10 p.m. on a Saturday) that
children wouldn't be listening. He also said that he had asked that “such material” be
played at a later hour in the future. The university's response included an opinion by Gary
Morrison, a managing university counsel, that the university had “virually no power to
censor the content of programing undertaken by students on the campus radic station.”
Moarrison, citing a 1978 case, In re w6BH Educational Foundation, also said that the FCC
would have authority to take punitive action against the licensee for “ 'deliberate broad-
cast of l[anguage that describes, in terms patently offensive by contemporary community
standards for the broadcast medium, sexual or excretory activities and organs, at times of
the day when there was a reasonable risk that children may be in the audience.’ " Added
Edward E. Birch, UCSB vice chancelior, in a cover letter to James McKinney, chief of the
Mass Media Bureau: | believe that we will be able to agree that the matters in question in
this case, which need more specific definition by the FCC, are the issues of what is
‘obscene’ and what hours actually constitute ‘time of the day when children may be in the

said that in companison with the “graphic.
visual depictions” allegedly broadcast by
WSNS in its former subscription TV service,
the “mere language” allegedly broadcast by
the noncommercial radio stations was “sur-
prisingly”™ mild. “And vet it is the latter al-
leged programing which has triggered com-
mission concern about possible obscenity
and indecency. while the commission has
chosen, under the guise of deference to
criminal prosecutors. to ignore the more fla-
grant—and conclusively demonstrated—
Video 44 programing,” Monroe said.
“Could the commission possibly believe
that the word “tuck’ and its kin arc less sub-
Jject to regulation when the licensee responsi-
ble for their broadcast is a commercial, rath-
cr than a noncommercial entity. or where the
audience is actually able to sec. rather than

just hear, the word(s) spoken (putting aside
the additional ability of television viewers to
see the reification of the words)?” Monroe
said.

“It is, of course. possible that the commis-
sion does not intend to draw such egregious
distinctions. In that event, it must either re-
consider its |Video 44 decision] or it must
rescind Mr. McKinney’s letters, with an ap-
propriate explanation of the applicable poli-
¢y both to the complainants and to the affect-
ed licensces. In any event, the commission
has succeeded in injecting such further con-
fusion into the already murky area of ob-
scenity/indecency regulation that reconsi-
deration of the [Video 44 decision] is
essential if only to clarify exactly what the
presently governing policy is and how it is to
be implemented.” g

E
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New blood

Harris Corp.'s Broadcast Division has begun
a major reorganization of its marketing,
sales and engineering staff, following the
hiring of division vice president and general
manager, James Koehn, who joined the
company from Tektronix last June.

In one key change begun during the com-
pany’s last quarter, the company split and
expanded marketing and sales responsibil-
ities, which were previously under senior
manager John Delissio. Koehn has named
Gary Thursby, former vice president of do-
mestic radio marketing, as the new vice
president of marketing, and Delissio will re-
main as vice president of sales.

Engineering functicns are also being reor-
ganized, with day-to-day responsibilities
going to new vice president of engineering
Frank Svet, formerly engineering manager
at Tektronix's Instrument Systems Integra-
tion Division. Svet took over the post at the
end of October from Robert Weirather, di-

rector of advanced development, who will
take on responsibility in tracking new tech-
nologies and advising the company on other
technical matters.

Also brought on board from the Tektronix’
Instrument Systems Integration Division is
its former manufacturing manager, Bradley
Garret, newly named by Koehn as vice
president of manufacturing. Other appoint-
ments include the move of Robert Fluent,
formerly director of human resources, to di-
rector of service, resale and parts, heading a
new telemarketing service at the division;
and the naming of Kenneth Okamoto from
the corperation’s semiconductor division to
become director of human resources for the
broadcast division.

New positions have already been added
to the marketing staff and more are antici-
pated. while additicnal engineering staff is
also expected, though no timetable has yet
been set for the additions.

Corresponding to the recent reorganiza-
tion, the division has also sought to institute
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some cost-saving measures. According to
Thursby the $2.2-billion Harris Corp. 1is
growing increasingly sensitive to 1ts bottom
line, and although the broadcast divisiocn
has been and remains profitable, its efforts
will be focused "more finitely” on chosen
projects.

“We will be evaluating [project] invest-
ments more critically,” he added, “and chal-
lenging ourselves to be sure to get the right
product to the market at the right cost and
the right time.”

The company implemented a voluntary
staff reduction program during the past
quarter which eliminated some positions,
mainly in the nonskilled direct labor force.
And Harris also moved its service organiza-
tion from leased facilities to the company's
main headquarter in nearby Quincy, I, a
move expected to save some $175,000 a
year. The company expects toc keep two oth-
er operating groups based outside Quincy
headquarters, Video Systems and Micro-
wave, at their current locations in California.



e

Some large orders taken n recently. in-
cluding a $1 2-million buy from Cable News
Network 1n September of Harns still stores.
and a $5-million transmitter purchase by
United States Information Agencv for its
Voice of America operation ("Riding Gamn.”
Nov 3). will keep the manufacturer busy {or
some time. But Thursby said the company
was wcll aware of “changes afoot” 1n the
industry, leaving many ndividual custom-
ers under heavy financial pressures.

“"We re quickly changing for the next cou-
ple of years.” Thursby said. "reposturing and
refocusing to respond to a reduction in tech-
nical capabilities on the user's part. trymng
to address and understand that phenom-
enon

Dwision head Koehn n an interview not-
ed the company’s ties to the broadcas: n-
dustry over the past 60 years. and said Har-
ns ntends to stick with broadcasing.
“We're absolutely committed to stayirg in
the business for the iong term.” he told
BroapcasTING. "There’s been a fair amount
of turmoll to rebalance [the organization).
butwe're not about to go the way RCA went
N this nusiness.” which was out of the busi-
ness of broadcast products.

High definition gets airing

NBC TV has become the first North Amen-
can broadcaster to air video produced in
mgh-definiuon  television. broadcasting
footage shot with Japanese-developed
1.125-I:ne HDTV technology on an Oct. 25
segment of 1ts weekend Sports World pro-
gram (“Closed Circuit.” Oct 20)

According 1o NBC’'s Ken Aagard. vice
president of operations. Olympics. the
HD'T'V video was produced during last Sep-
tember's Asian games In collaboration with
the system'’s originator. the Japanese na-
tional broadcaster NHK NBC production
personnel worked with NHK experts durning
the games and shot more than 14 hours of
sporting events on HDTV in Seoul, includ-
ing the games’ opening and closing ceremo-
nes. vartous sporting venues and other sce-
nic matenal. Aagard said.

About a minute-and-a-half of the Seoul
HDTV scenic material. down-converted by
NHK 0 the US 525-line broadcast stan-
dara. was shiown during a several-minute
Sports Wardd segment on the 1988 prospects
of Olympic hurdler and fermer footbail player
Renaido Nehermiah.

NBC. ronically, was among those who
had earher voted against U.S. support of the
1.125-hne HDTV system durnng industry
meetings 1n early 1985. An effort to develop
a world standard HDTV studio technology,
which ultimately did have support among a
majonty of U.S. industry representatives,
was sidetracked during international meet-
ings last May (BROADCASTING, May 19).

Regardless of the standards debate, Aa-
gard said that when he and another NBC
Sports executive last year wele shown
HDTV pictures converted to the Eurcpean
TV system PAL by HDTV pioneer David
Niles. a preducer in France, they were
"blown away” by the 1mage gquality.

NBC Sports then made its own push for
the HDTV projectin Seoul. and also sent two
directors and engineers to observe another
HDTV effort. a Canadian Broadcasting
Corp. mini-sernes now 1n production for an

gardizalion worky

being a part of this importan| vk

Standards look. One of I8 cente eloang o the Socaly of Motion Piclure and Talewision
E“;m&:—.rs 15 1he standarchzanan of new Bchndogies. all accaompiishad thnaugn voluntary
effors of ndusiny. parcipanis Wil rose effces e weakensd a5 broadoasiers o thess
e fiscal W Coneervabva imes withdraw Inom somehmes Cosily paraipanon n shan-

O slasdards aclivisl who hopes fol is Rchard Streeter of CES. SMPTES engineering
vice presicient In remarks at tne SMRTE conwenion (BROASCASTRG, Mo 3), he strassed
the \mpartance of stendardization 0 2&sing the imalementalan o new eguipmient and
lowern~g ilg cosls 1o both wsers and manufsciurers, “le slandardizaion cheokle | donl
believe [sa],” Braaler-old (e audience acding that enginesrs must “comance the ‘Dean
countets” Ol thes worldd thal tha Sosts of ol participating ans far greater than the cost of

early 1988 ainng (BROADCASTING. June 2).

While the division plans to use its HDTV
footage as a hbrary for promotions over the
next two years. 1n preparation for the Olym-
pics. Aagard was less sure of the technol-
ogy s use dunng the 1988 games them-
selves Some HDTV production will be
considered for the Olympics. but any effort
would probably be confined to a joint project
with NHK using NHK-owned HDTV equip-
ment. he explained. 1n part because there
are still significant problems with the tech-
nelogy. such as lack of 1ts portability. which
complicate 1ts use 1n the field

Good old days

The return of film-style editing’s simplicity
n today's electronic videotape environment
1S a constant alm of the television post-pro-
duction community, and the topic did not
escape the attentions of the approximately
16.800 attendees at the recent Society of
Motion Picture and Television Engineers
annual technical conference in New York
{BROADCASTING. Nov 3), where a panel of
editing system manufacturers lamented the
apparent complications faced by today's
videotape editors.

"We've taken a simple mechanical pro-
cess and made 1t into scmething terribly
complex.” noted panelist Chnistin Hardman
of CMX. Agreeing was Roger Bailley of Pal-
tex. "The day of the technocrat number
cruncher 1s 1n the past,” he argued. “be-
cause we're trying to do everything visually.
to speed up the off-hne process... Too many
systemns today are very much computer-
based.”

Both companies used the opportunity to
discuss their solutions to the problem. em-
bodied 1n two new laser-disk-based editing
systems on display at the adjacent equip-
ment exhibition. CMX's product was the
new model 6000, a $50,000. off-line, double-
systemn editor availlable for delivery in 1987,
Paltex was introducing its own $32.000 off-
line editing system, “Edd1.” at the confer-
ence, after a first showing at the Interna-
tional Broadcasting Convention in Brighton,
England, last September.

Whether either company has made much
progress 1n resolving laser-disk editing's
weak link, the expensive and specialized
process of transfering original video from
tape to disk, remains to be seen.

Also on the editing panel were Rome
Chelsi of Grass Valley Group. Richard Jack-
son of Convergence and Robert Slutske of
Ampex, which was showing enhancements
for its ACE computer system at the exhibit,
including a new software upgrade and a
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“Turbo Kit,” which speeds up a variety of
editing processes.

Thinking ahead

The Montreux Internaticnal Television Sym-
posium 1s a gocd seven months away, but
already organizers are formulating the pro-
gram for the prestigious biennial engineer-
ing event.

The conference, scheduled in Montreux,
Switzerland, June, 11-17, will include a half-
dozen broadcast sessions, eight cable tele-
vision and joint broadcast-cable sessions
and special opening and program highlight
SessIons.

Session topics include high-definition
television, television production technology
and lhghtweight production systems, TV
origination and processing equipment, di-
rect broadcast satellites, new developments
in terrestrial broadcasting and video record-
ing equipment.

Joint cable-broadcast sessions cover sat-
elhite and terrestnal distribution systems
and satellite newsgathering, while cable
television topics cover progress in CATV
networking, home terminals, fiber optics,
interactive cable and other advanced cable
services, as well as a session on the market-
ing of cable.

The program also ncludes on opening
day a review of technology trends, a special
presentation with William Cotton, BBC-TV
managing director, on the entertainment
value of technical advances, and a review of
how new forms of television may be eroding
traditional broadcast audiences.

The meeting also will feature a growing
equipment exhibition, which during the last
show in 1985 helped bring total attendance
to over 30,000. This year's exhibit, to be held
June 12-16, will have 30% more floor space,
and well over 200 companies will likely par-
ticipate.

Going to school

CBS-TV has donated three Thomson color
cameras to San Diego City College for use in
its broadcasting pregram. The cameras,
which according to the college are valued at
$250,000, will supplement two Thomson
cameras purchased by the school in 1979
and used for TV production and new in-
struction for the 500 students now enrolled
in its radio and television program.

The facility will also use the new cameras
in the news show it produces for Cox and
Southwestern Cable in San Diego, as well as
for the production of TV specials, like those
made by the school in the past with Charles
Kuralt, of CBS News, Jacques Cousteau, sci-
entist and explorer, and other notables.



When they're smiling

A study of the facial expressiveness of even-
ing network news anchors, Peter Jennings.
Tom Brokaw and Dan Rather. has found that
although ABC's Jennings “scored lowest on
overall facial expressiveness, he smiled
more” than NBC's Brokaw and CBS's Rather
when reporting on President Reagan during
the 1984 election campaign. The study,
headed by Brian Mullen. assistant professor
of psychology at Syracuse University, con-
sisted of showing participants silent video-
tapes of the three anchors discussing former
presidential candidate Walter Mondale and
Reagan in the week before the election and
examining voting habits of residents of five
states

According to the study, “rated on a facial
point scale,” Rather and Brokaw scored in
the middle, “indicating no preference for ei-
ther candidate,” and Jennings scored con-
siderably higher in "facial positivity” when
talking about Reagan. Jennings appeared
"to exhibit a strong positive bias” in favor of
the President, the study concluded. Addi-
tionally, the study found that 80% of those
who watched Jennings voted for Reagan,
while an average of 61.7% of the Rather and
Brokaw viewers did so.

According to Mullen, "We're not trying to
infer anything about Jennings's politics, or
even suggest he smiles purposely when he
mentions Reagan. What we are trying to de-
termine 1s the effect these facial expressions
have on viewers and voters.” He added that
the study was "only indicating that this fa-
clal bias exists.” What is not known, he said,
is whether “the newscaster leads an audi-
ence, or whether the audience chooses an

anchor based on candidate choice.” That
i1ssue i1s “very important,” Mullen said, be-
cause “if the first instance is true, the news
media will have to be very careful about the
facial expressions of their reporters.” Fur-
ther studies are planned.

Signed up

Four stations of Times Mirror Broadcasting
and six Knight-Ridder stations have joined
the Television Information Office, bringing
TIO's total membership to 194 stations ef-
fective Jan. 1, 1987, said Bert Briller, man-
ager of creative services. The new Times
Mirrer members are KDFw-Tv Dallas; KTBC-Tv
Austin, Tex., KTvI(TV) St. Louis and WVTM-TV
Birmingham, Ala. The Kmight-Ridder sta-
tions are KOLD-Tv Tucson, Ariz.; WJRT-TV
Flint. Mich.; wWkKeN-Tv Nashville; WPRI-Tv
Providence, R.1.; wTEN(TV) Albany, N.Y , and
WTKR-Tv Norfolk, Va. (Knight-Ridder's wALA-
TV Mobile, Ala., TIO said, was already a
member.) In the past few weeks, TIO has
added 15 members, including two McGraw-
Hill stations, KERO-Tv Bakersfield, Calif., and
kaTw(TV) San Diego, as well as wCsH-Tv Port-
land, Me.; kTvcirv) Ensign, Kan., and noen-
commercial KkBYU-Tv of Brigham Young Uni-
versity in Provo, Utah.

Fifth starter

CBS London-based correspondent. Steve
Kroft, has been named the fifth correspon-
dent for the network's prime time news
magazine, West 5371h. He will appear on the
broadcast when the show returns as a mid-
season replacement.

o e < o

Fox Broadcasting Co.

New digs. Meredith Broadcasting's worL(Tv) Orlando. Fla., has begun operations at a new
facility. The $5-million building is four times farger than the station’s old facility. with nearly
40,000 square feet of office space and two studios. one large enough to produce shows
with a studio audience. It also contains new stereo and computer graphics equipment that
will be used for commercial production. WorL. an independent station, is affiliated with the

]
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NATPE numbers

NATPE International reports that 40 more
companies, including 19 that will make their
first appearance at the conference, have
signed up for the 24th annual programing
conference, Jan. 21-25 in New Orleans. In
all, 180 companies have reserved space so
far

Among the companies new to the confer-
ence are AGB Television Research, Black
Entertainment Network, The Curran-Victor
Co., Ebony/Jet Showcase. Family Entertain-
ment, MTS Entertainment. Seltel Inc., Tel-
com Productions, Ulster Television, The
Wall Street Journal Report and ZGS Televi-
sion Productions.

Tinker talk

Former NBC Chairman Grant Tinker. speax-
ing at an Entertainment Industries Council
dinner in Los Angeles where he received
the second annual Nancy Reagan Award for
his contributions to help prevent drug
abuse, said: ! represent all the people. in-
cluding myself. who are finally aware of this
substance abuse problem and alt its truly
awfu] ramifications

Tinker said thete is an industrywide etfort
under way to show the ugly side of drug and
alcohol abuse. He asked for contributions 10
a substance abuse treatment center. Phoe-
nix House Foundation. which shared in the
proceeds from the dinner where seats COSt
$500 and $1.000. Since leaving his post at
NBC. Tinker said he has undergone “a real
culture shock” and that he is “suffering from
a totally incurable case of post-chairman
withdrawal.” But he added he had no inten
rion of returning to NBC "as wonderful as 1t
was

Doot’s open

The Advertiser Syndicated Television Asso-
ciation (ASTA), a group of 21 barter syndi-
cation companies that claim to cover 90% of
the barter business, is opening its member-
ship to advertising agencies in an effort to
better position itselfin the business, accord-
ing to ASTA President Dan Cosgrove, vice
president, media, Westinghouse Broadcast-
ing. Cosgrove said that ASTA has met so far
with Procter & Garnble and Bristol-Myers.
He said the move has been contemplated for
some time.

Additionally, Cosgrove said ASTA has
narrowed to four its search for an executive
director, expected to be chosen this month.
ASTA has also completed a presentation
tape on the organization to be unveiled at
NATPE. By mid-April the group hopes to
sponsor its first industry-wide gathering at a
New York hotel.

ASTA has also joined the Electronic Me-



cdhia Ratings Council. which oversees re-
scarch 1n the television business. in another
effor. at seeking counsel on the future of
ASTA.

Signed up

The Wall Street Jonrnal Report: [nternational
fditivn will jJoin Samuel Broadcasting's Bisi-
ness Telerision Netwark early next year. mak-
Ing 1t. according to Samuel. the first Amern-
can television series to have worldwide first-
run  distnbution. Transmission of the
program will be by Radie Television Luxem-
bourg satellite to West Germany. Austna,
Switzerland. Luxembourg. Liechtenstein,
Belgwum. Holland. the United Kingdom.
France. Spain and Italy. The 30-minute pro-
gram. produced by The Wall Street Jonrnal.
will have three segments containing Euro-
pean. Asian and domestic and financial
news. The program will also appear in the
Us.

Doctor’s orders

A doctor, a producer and an activist dis-
cussed methods of protecting children from
sex and violence on television at a press
conference held last week during the annual
meeting of the American Academy of Pedi-
atrics. Dr. William Dietz, chairman of the
AAP's subcommittee on children and televi-
sion and an assistant professor of pediatrics
at Tufts University School of Medicine,
Medford. Mass., said parents should begin
to censor the television programs their chil-
dren watch because broadcasters are doing
little to reduce the amount of violence and
sex portrayed. “It1s clear that major changes
are going to have to come from within the
home,” Dietz said. He recommended that
parents forbid viewing of certain procgrams,
discuss programs with their children and
write to broadcasters and sponsors with
cniticism and/or praise.

Stuart Erwin Jr., executive vice president
for crealive affairs with MTM Enterprises in
Los Angeles. agreed that parents should
make their views known. "I assure you, let-
ters to presidents of the sponsoring com-
panies and the heads of networks do get
attention,” he said. "['m asking the viewers
to help us do better work.”

Peggy Charren, president of Action for
Children’s Television, said families should
choose and watch programs together and
parents should point out the differences be-
tween television and reality. She also ad-
vised viewers to turn off the set when the
show they are watching ends.

Texan realignment

Two Texas noncommercial stations, KLRU-TV
Austin and KLRN(TV) San Antonio, both li-
censed to Southwest Texas Public Broad-
casting Council. will become independent
corporations operating under the umbrella
of Southwest. Bill Arhos. general manager of
KLRU-TV. said the objective was to give sta-
tions more autonomy in fund raising, pro-
graming and hiring. The change will result
In additional staff at the San Antonio sta-
tion. which had been programed by KLRU-Tv.
The corporations will continue to share
some executives, but Howard Gutin, Corpo-
ration for Public Broadcasting board mem-

ber. was one casualty of the reorganization:
His job as director of naticnal development
has been phased out.

Taste test

Public television beat out 99 other products
and services for the number-one spot 1n a
consumer satisfaction sutvey conducted by
The Ceonsumer Network. Philadelphia. PTV
received an average 8.7 1ating on a scale of 1
to 10 in a national poll of adult supermarket
shoppers. and was descnbed as having the
"best news. documentaries and educational
programs.” The poll included a vanety of
items ranging from dentists and greeting
cards to McDonald's and HMO health plans
Other scores for the media- radio. 6.9. mag-
azines. 6 8: newspapers. 6.7 cable TV. 6 2.
network TV. 5.5,

From the pages of

The Gannett Co. has launched an electronic
news and information service for television
stations. Called ['SA Today TV Kickers. the
service will be available at 6 p.m each Sun-
day through Thursday. A'+ckers costs station
$75 per month. including electronic deliv-
ery. computer to computer. from the
McLean, Va.-based Source Telecomputing
Corp

Florida wash

The nine public radio and seven public tele-
vision stations participating in Florida's
Sunshine Sweepstakes received a wealth of
publicity but no money from a 50-day
statewide campaign that ended Oct. 25.
The project stimulated entnes from 80,000
pecple and raised $91,000 from donations
and corporate pledges, enough to cover
sweepstake costs but not encugh to provide
grants for the stations involved. Between $1
millicn and $3 million had been expected
(BROADCASTING, Sept. 29). An independent
fund-raising firm, the National Endowment

¥Wail 'fil next year. The next, and sixth,
adition ol Intelevent  (BROADCASTING,
Mo 3), the antesnational conference |
Feld annually 1o bring fogether repre-
sentatives of govemment and industry
10 discuss telecormenunications 1Ssues,
will D weid o Genevas, Oct. 14-16, at
the  Internaliona’ [&ecommunication
Union's Warld Confererce Center, The
imvitaticn to e International Televent
Ing., the parent ongsmization, was ex-
lended by ITU Secretary General Rich-
angd Bisdler, 1§ will bz held as a kind of
lead-in to the | TLs BElecom 87, the-gi
ant frade show 8t owhich telecommun-
calions equipment from ancund  the
world will be on display 18 will run from
Ot 20 thicagh 0L 27,

Fon Coleman, president of imerna-
tiongl Televent Inc. sakd the locus al
Intalevent nest vear wil Be on e needs
and interests of users of inbermational
networke. As & result, in sddiion o goy-
armment officials, parbicipants il in-
clude represemtatives of he broadcast-
ing and maoaton piclure ndustries and
mulinalional comp&aniss,
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Council. ran the program. paying all ex-
penses and assuming the rnsk involved.
NEC and Florida Public Broadcasting Ser-
vice officials will announce by the end of
December whether they will conduct a sec-
ond fund-raising campaign.

Ain’t gonna play ‘Sun City’

The Public Broadcasung Service. attacked
recently by conservatives for airing a series
they say blames the problems of Africa on
Western civilization (BROADCASTING. Oct.
27), has been attacked by a group of record-
ing artists who claim "it is hard not to sus-
pect” that PBS's rejection of an antiaparth-
eid documentary the group produced
“reflects pelitically conservative values. n-
flexible guidelines. . .and possible behind-
the-scenes pressure.”

Artists United Against Apartheid. led by
rock musician Little Steven Van Zandt, of-
fered PBS a 51-minute account cf the mak-
ing of a video and record, “Sun City.” which
featured 54 rock, rhythm & blues. pop. jazz
and other musical acts. PBS refused the pro-
gram because it was produced by the peo-
ple it featured. according to Barry Chase.
PBS vice president of news and public af-
fairs programing, who told BROADCASTING:
“We [PBS] don't exist to put on self-promo-
tional material.”

According to Chase, his staff was con-
tacted about the documentary last summer
and gave the group a “courteous to hospita-
ble” response because PBS is always inter-
ested 1n viewing possible programs. But
from the beginning. said Chase. the pro-
gram was “pitched in terms of how 'PBS had
better take this’ or they'd make a big stink.”
Members of Chase's staff hked the program
for its entertainment value, Chase said. and
referred 1t to him. but it was ultimately de-
cided that the documentary “was not so
special that” PBS should viclate its guidehne
stating that programs “must be free from the
control of parties with a vested self-interest
in that content.”

In a letter to Chase on Sept. 24, Van Zandt
guestioned PBS's decision and claimed
AUAA had never been informed of the
guidelines. The situaticn had become “a
real Catch-22," he said. with PBS requinng
that members of the group—who volun-
teered their time. talent and money to the
making of the video—not be involved in the
production of the Making ()f documentary.
AUAA “never made any secret of the fact
that this program was produced by us,” Van
Zandt said. He responded to a PBS staffer’s
claim that the program was not objective by
saying: “Of course not. . . The song and vid-
eo was our statement—the documentary
detailing the 'making of our story. The
strength and range of our convictions is
what makes our effort interesting to people.
We deliberately chose to tell our story direct-
ly without someone else’s narration or sorme
ostensibly neutral journalist.”

Chase. responding to Van Zandt in a let-
ter dated Oct. 26, said PBS is not “required
to endorse your effort to persuade other per-
formers to avoid 'Sun City,” congratulate
you on your moral position on apartheid, or
help stimulate sales of the ‘Sun City’ video
or album.” However, Chase told BROADCAST-
ING that PBS’s rejection of the documentary
should not be construed as rejection of the
principles espoused in the video.
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In Missouri speech, ousted executive
says he made ‘sincere effort’ at news
division; takes philosophic view of
departure from high news post

] had 17 glorious years of accomplishment
and success at CBS and 1 had 10 grotesque
months. The average is very much on the
other side.” That’s how ousted CBS News
President Van Gordon Sauter explained his
refusal to discuss the personalities involved
in his forced resignation from the network.
He stepped down in September in the
management shakeup at CBS that put Loews
Inc. Chairman Laurence Tisch in as acting
chief executive officer of the network.
Sauter made his first public comments
since the shakeup during “Journalism Week™
at the University of Missouri-Columbia. Al-
though he described the personal assaults on
his Jeadership as “absolutely irrelevant to my
life,” he defended the decisions that brought

about most of the criticism.

Sauter said the charge that he emphasized
entertainment values more than hard news is
a “semantics issue” with people talking in
generalities and “code words.™ He said news
programs aired during his tenure as CBS
News president were “very responsible.
very comprehensive and very relevant
broadcasts.™ The decision to scale back the
number of traditional one-hour documentar-
ies in favor of prime time news shows, such
as West 57th, “makes a great deal of sense.”
said Sauter. He described the reduction in
late-night news specials on CBS as a neces-
sary response to inadequate resources.

Perhaps the mwost vocal criticism  of
Sauter’s management decisions came when
G0 Minutes commentator Andy Rooney re-
sponded to the cancellation of the CBS
Morning News by saying "CBS. . .no longer
stands for anything. They're just corporate
initials now.”™ But Sauter doubts that deci-

éauter defends his decisions at CBS News

sion will change. (CBS announced last week
that actress Mariette Hartley would co-an-
chor its new morning show. controlled by the
Entertainment Division.) And he defends his
decision to hire former Miss Amcrica Phyllis
George to anchor the moming ncws as ™a
sincere effort to save that time period™ for
the news division.

Sauter said he thinks CBS News will re-
ceive the resources and support it needs from
the network under current News President
Howard Stringer. He would not speculate on
the likclihood of CBS News changing its
philosophy or procedures.

The million-dollar-plus settlement Sauter
is receiving for stepping down at the net-
work gives him the economic frecdom to
“choose what 1 want to do and live where 1
want to live.” He plans to move back to Los
Angeles. finish the outline of a “blatantly
tawdry novel” and say “novenas for those
people trapped in lunatic jobs.” o

#

Adler book continues attack against CBS News

Writer for ‘New Yorker’ says

network attempted to intimidate

her publisher; ‘Reckless Disregard’
deals with documentary on
Westmofeland, ‘Time’ story on Sharon

Copies of the Renata Adler book attacking
the accuracy and honesty of CBS News and
Time magazine in their coverage of stories
that led to celebrated libel suits were off the
presses and on their way to stores on the East
Coast, containing one more salvo in Adler’s
dispute with CBS. In what she calls a “coda™
to the book, Adler, who has written essays.
reviews and novels, accuses CBS of * “hard-
ball’ and intimidation,” and of having im-
plied the threat of a libel suit. CBS rejected
the charges. Indeed, George Vradenburg 111,
vice president and general counsel, said,
“We have an allergy to libel suits.”

Adler s book. “Reckless Disregard: West-
moreland v. CBS et al.. Sharon v. Time.” is
largely a replay of two long articles that ap-
peared in The New Yorker last summer and
dealt with the trials of the suits that General
William Westmoreland, U.S. commander in
Vietnam. brought against CBS and that for-
mer Israeli Defense Minister Ariel Sharon
had filed against Tine. Westmoreland aban-
doned his $120-million suit shortly before
the case was to go to the jury. And Time
claimed victory when the jury concluded the
story at issue had not been prepared with
malice—even though the jury had found the
report false and defamatory.

Adler was harsh in her criticism of the
quality of the journalism practiced in both
cases. She also criticized what she suggested
was the arrogance of both organizations.

contending that the refusal to acknowledge
even the possibility of error led them to pur-
suc expensive and, she said. aggressive liti-
gation. Both organizations were represented
by Cravath. Swain & Moore.

The CBS case dealt with the 90-minute
documentary The Uncointed Enemy: A
Vietnam Deeeption. which alleged that
westmoreland had engaged in a conspiracy
to deceive his superiors and the American
public by ordering a lid on enemy troop
strength estimates in Vietnam. Adler calls
the thesis “preposterous.” “absurd” and
“dishonest.” Sharon sued over a story in
Tiwe claiming he had suggested “revenge”
to Lebanese Christian leaders shortly before
their forces massacred Palestinians in two
retugee camps during the war in Lebanon.

&

Hestmoreland ©. CBS et al.

Sharon & Time
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Time Inc. was unable to prove the assertion.
The magazine had responded to the New
Yorker pieces with a memorandum that Al-
fred P. Knopf. publisher of the book. and
Adler thought was. in the words of Robert
Gottlieb. president and editor-in-chief of
Knopf and editor of the Adler book. “more
civilized" than CBSs reaction. The latter
involved a six-page letter that then-CBS
News President Van Gordon Sauter wrote to
The New Yorker editor and chief. William
Shawn. claiming that Adler had “repeatedly
and fundamentally misrepresented the re-
cord” concerning the broadcast—and a 49-
page paper that offered rebuttals to "a few of
Adler’s most serious misrepresentations”
(BROADCASTING, Aug. 4). CBS made the
material available to the press. It also called
on the services of a public relations man,
John Scanlon. whom it had retained in the
early stages of the Westmoreland litigation:
he consulted on the drafting of the docu-
ments that were sent to The New Yorker, and
dealt with reporters” questions about the dis-
ute.
P Gottlieb. in an interview, accused CBS of
“harassment” and of attempting “to make
publication of the book difticult.” For her
part, Adler. in her coda. accused CBS of
attempted “intimidation.” She said the CBS
documents. “for all their length and charac-
teristically intemperate tone.” failed to re-
veal “any fuctual errors [in the book] at all.”
She also said the purpose of the documents
was “intimidation” and that they had put
Knopf on notice that "if there were any factu-
al errors, . .CBS might sue Knopt for libel.™
This. she added, was presumably what CBS:
Cravath, Swain & Moore. and gBS's public



relations firm would call, and pride them-
selves on as, ** ‘hardball.” ™

The CBS documents did cause Knopf to
ask Adler to respond to the charges, which
she called “intricate misrepresentations and
falsifications.” Gottlieb said that, under the
circumstances, Knopf would have been “in-
sane™ not to require such a review. But Ad-
ler’s response satisfied the publisher’s attor-
neys. and, after a delay of several weeks
during which Adler wrote the coda and the

¢ P

material was processed for publication, the
book began rolling off the presses. Adler
wrote: “For all the First Amendment impli-
cations of trying to pursue the tactics of the
litigation to the point of trying to suppress
and delay a book of reporting on the trials,
the text is virtually identical to what ap-
peared in The New Yorker. and the CBS-
Cravath harassment did not lead to (or re-
quire) a single change in the manuscript.”

To Vradenburg, CBS was simply exercis-

ing its right to respond to material it felt dealt
unfairly with its documentary. “She made a
substantial charge against CBS. We respond-
ed,” Vradenburg said. “We didn’t suggest
any intention to sue. We have an allergy to
libel suits, philosophical as well as econom-
ic.” With CBS’ and Adler’s views on the
record, he said, people can draw their own
conclusions. As for one of Gottlieb's charges,
Vradenburyg said, “One person’s free speech is
another person’s harassment.” a

Turner wrangles with conservative columnist

In exchange at cable club meeting

in Washington, AIM's Kincaid accuses
CNN owner of propaganda and ignoring
news story during Goodwill Games

Ted Turner, once the darling of conservatives
for his repeated verbal assaults on the three
broadcast networks, has apparently become
something of a pariah in the same group for
his ties with the Soviet Unton and his sup-
port of causes that the far right considers far
left.

Two weeks ago in Washington, Turner and
his CNN were the targets of one conserva-
tive—ClIiff Kincaid, a columnist for the con-
servative newspaper, Human Events, and
the director of media analysis for Accuracy
In Media, a conservative media watchdog
group. During the question-and-answer pe-
riod that followed Turner’s speech before the
Washington Metropolitan Cable Club Oct.
29, Kincaid charged that CNN had ignored a
story on the arrest of a Soviet dissident dur-
ing last July's Goodwill Games and accused
Turner of putting “propaganda” on CNN and
on his superstation, WTBS(TV) Atlanta.

At first, Turner refused to hear out Kin-
caid. “Sit down. You’re not a member of the
cable club,” Turner told Kincaid after he had
arisen to make his charges and ask his ques-
tions. “l work for a newspaper [Human
Events] and I have aright to ask a question,”
Kincaid countered. “I’ve got some criticism
[of CNN]. Are you courageous enough to try
to answer it?”

Standing before the packed hall and C-
SPAN cameras, Turner finally acquiesced.

Kincaid, who lambasted Turner for his ap-
parent determination to be “as anti-Ameri-
can and pro-Soviet as possible” in the Octo-
ber issue of Conservative Digest, charged
that former CNN Moscow Bureau Chief Stu-
art Loory “refused” to do a story about the
arrest of Soviet dissident Yuri Medvedkov
that occurred during the opening of the
Goodwill Games, co-sponsored by Tumer
and the Soviet Union. “Are you in the news
business or the propaganda business?”

“I’m in the news business,” Turner said.
“Why are you making the propaganda films
[of] the Better World Society available 1o
CNN and wTBs if you are not in the propa-
ganda business?” asked Kincaid. “Those are
not propaganda films,” Turner said. (The
Better World Society, of which Turner is
chairman and a major financial backer, pro-
duces documentaries aimed at lessening So-
viet-U.S. tensions and improving the envi-
ronment.) Pressed further by Kincaid,
Turner said he was unaware of the Medved-

kov situation but would not look into it.

After more back-and-forth, Ed Merlis,
vice president, government relations, Na-
tional Cable Television Association, ended
the exchange by yelling from the back of the
hall, “Sit down. Let’s hear what he has to say
about cable.” Merlis's outburst drew scat-
tered applause.

Reached in Atlanta after the exchange,
CNN’s Loory said Kincaid had made the
same charge about CNN's handling of the
Medvedkov arrest in his Conservative Digest
piece. The charge prompted Loory to write a
letter on Oct. 1 to Digest Editor-in-Chief
Scott Stanley disputing Kincaid’s facts and
assertions.

“At the time of the Goodwill Games, |
was no longer Moscow bureau chief or cor-
respondent for CNN.™ Loory said in the let-
ter. “My duties for that organization were
temporarily suspended on June 25. I was
detached to work for Turner Broadcasting
System only [producing features] on the
games to July 21. 1 left three days later to
return to CNN’s Washington bureau.

“The last two stories I did for CNN in June
were about the public protest of Yuri and
Olga Medvedkov against their being fired
from their jobs in an institute in the Soviet
Academy of Sciences. Teddy Turner (Ted’s
son and Moscow bureau cameraman) and |
were severely roughed up by the Soviets
covering the second of these demonstra-
tions. I think I can safely say that during my
three-and-a-half years in Moscow, CNN
covered more stories about the Medvedkovs
than any other Western news organization—
print or broadcast. . . . The Medvedkovs, in-
cidentally, were allowed to emigrate in Sep-
tember. If our coverage helped to get them a

visa, so be it.”

Loory acknowledged that CNN did not
report the arrest at the time even though it
was fully aware of it.

Loory suggested that the incident went
unreported because CNN failed to get any
video for the story. According to Loory,
Olga Medvedkov called CNN after her
husband’s arrest and said she planned to
protest it at a Moscow restaurant. CNN
sent a film crew to record the protest, but
Medvedkov never showed up, he said.
CNN later learned it had gone to the wrong
restaurant. he said.

Even without the video, why did the Mos-
cow bureau not report the arrest? [ can’t tell
you what I would have done,” said Loory. “]
could have done a telephoner on it with ge-
neric video, but | wasn’t there. 1 don't know
what went through Peter Amett’s head.” (Ar-
nett was Loory’s successor, head of the Mos-
cow bureau at the time.)

Jeanee Von Essen, vice president, foreign
news, CNN, said there was “absolutely no”
conspiracy to ignore the story as Kincaid had
implied. “If the CNN bureau had sent us a
story, we would have used it,” she said. “We
covered the news in Moscow during the
games just as we do every other day.”

Neither Loory’s letter nor his comments to
BROADCASTING satisfied Kincaid. That
Loory was a feature reporter for wTBS and
not a reporter for CNN is *‘a distinction with-
out a difference,” he said. “*He was in a posi-
tion where he could have done a story and he
didn’t do it.”

Kincaid said he knows why Loory and
CNN ignored the story. “Because it would
have disturbed the goodwill Ted was trying
to generate toward the Kremlin thugs.” O

“industrywide™ affiliates advisory board.

Back to basics. Don Hewilt, executive producer of CBS's 60 Minutes, said last week that
perhaps one way to "get broadcasting back on the track that Bill Paley laid out for it"—is to
form a three-network affiliates advisory board to "deal with just how well we are meeting
that obligation” of informing the public in return for using the airwaves. At a CBS Inc.
dinner Nov. 5 in New York honoring employes who have worked at CBS for 20 years, 30
years or 40 years, Hewitt said that while “admittedly its more expensive to inform the
public® today than in the past, "whatever it costs, and God knows those costs should be
kept as low as possible," that obligation is as great now as it ever was. He suggested that
CBS, ABC and NBC call on their respective affiliate advisory boards to establish an

The "problem facing [the networks] now is that while we were trying to knock each other
off—the independents snuck in with the quick and dirty fix to ratings problems and in at
least one case knocked local news completely off the air. That's hardly public service,”
Hewitt said, adding: “I submit that both we at the network level and our bretheren at the
local level can best survive the competition by giving the public a wider choice of
programing than the independents can give them, the kind of balance of network news
and network entertainment that only ABC, CBS and NBC can provide.”
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Going soft

Bonneville's kBiGirMy Los Angeles. consid-
ered one of the country's premiere easy lis-
tening outlets. having programed the format
for some 12 years. switched to an all-vocal
“soft” contemporary sound last Wednesday
morning {Nov. 5) The move. which sur-
pnised many indusiry observers. leaves
KJorean. recently purchased by Legacy
Broadcasting and programed by Churchill
Productions. the sole. easy-listening outlet
n the market. In the spring 1986 Arbitron
report for Los Angeles. KBIG finished with a
4.3 12-plus metro share to ¥.01's 5.2.

‘This was not a radical format change.
Rather. the station was slowly evolving nto
amore 'soft’ adult-contemporary approach.”
said Rob Edwards. vice president of pro-
graming for kBIG. Edwards said the final de-
cision to go completely AC and abandon
instrumental selections—the station's daily
playlist selecticns had been 60% instrumen-
tal and 40% vocal—was made after Coleman
Research. Raleigh. N.C., conducted a per-
ceptual study earlier this year indicating
that the station’s listeners were already per-
cewving KBIG as a contemporary outlet. Ed-
wards said KBIG and KJO! were sphtting the
easy-hstening primary target audience of
25-b4-year-olds. "eroding” over the past two
years pnmarily due to the arrival of new
adult-formatted stations 1n the market.

KBIG will now be battling three other "soft”
contemporary outlets in the market for Los
Angeles’s 30-49-year-old listening audi-
ence. Kioq(FM), which programs Transtar's
"Format 41" service; KNx!FM). which airs
“soft” rock. and kosT{FM). Edwards hopes to
carve a big niche in the "light contempo-
rary” war in southern Califorma with the sta-

Sales presemtation. Lormar-Te soiclurzs
Weekly Top 30 which DIR will s=il ang

1988 ["Ricing Gain,” Sepl 1.) Deos is he

orograrm supohien feld a recoplion or New Yorks ag communiy o

tion's 105 kw.

KBIG is not the first Bonneville station to
switch an easy-listening format to contem-
porary. The Salt Lake City-based communi-
cations conglomerate, during the past year.
switched both WRFM(FM) New York and
KOIT(FM) San Francisce from easy listening to
“soft” rock. The company still has easy lis-
tening programing on KMBR(FM) Kansas City
and KSEA(FM) Seattle.

Good source

MultiComm Telecommunications Corp., sa-
tellite/FM data network subsidiary of Am-
way, has signed a deal with Federal Infor-
rmation Systemns Corp., Washington,
whereby unedited statements originating
from the White House and other Washing-
ton news sources will be transmitted to
FISC subscribers via MultiComm, rather
than telephone lines and/or electronic mail.
The MTC network, based in Arlington, Va.,
transmits data via Westar [V to earth dishes
at some 85 FM stations, which, in turn, send
the information over subcarrier frequencies
to printers and personal computer terminals
at recipient locations.

The telephone lines took “longer” and
were much “costlier” than MultiComm, said
a MTC spokesman. He noted that Multi-
Comm’s rates for sending continuocus infor-
mation generally range "less than one pen-
ny a page.”

MultiComm receiver decoders and print-
ers have already been installed at many ex-
isting Federal News media subscribers, in-
cluding ABC News, The Boston Giobe,
Gannett, Hearst Newspapers, Knight-Rid-
der, The Lonrdon Thnes and Time magazine
as well as the National Press Building in

DR Broadoasting, the Mew vork-based radio
Rewsr o Heek Lleey
digfribute peginning = January (The LUniked

Staficns Progremming Netwark has the sake and distribation nghts through the end o

frEarning péerscralify al gis-swmFfm Los J‘-'.r'r__]l_:ll_:s.,

Pictured with Dees (far righs) ab the recenbon, which wasg held @ Madms resiaurant, ane Bob
Meyrowilz, prasident, DER Broadcasing [far
EEM Media Ancther recepdicn 15 scheduied for West Cosst adverdisars tomormow evenng.

Wit anc Bak Harigtein, Senior vice presicdent 1or
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Washington. "A substantial portion of Fed-
eral News Services' growth is also expected
to result from the demand of organizations
with fewer resources, many of whom could
not afford the expense of Federal News be-
fore MuliiComm,” the MTC spokesman
said.

In a related development, MuitiComm has
begun to market its own services under a
newly formed division called Infowire. The
new unit will both develop and market spe-
cialized information services that would
"complement” the more traditional wire ser-
vices.

Infowire's first project, which has been
dubbed the Washington Area News Ser-
vice, will allow officials from the Senate and
House and their associated committees to
transmit “time-critical” information to me-
dia representing a political delegation's
home state. Utah political officials are the
first to participate in WANS. According to
the MTC spokesman, the information send-
er pays for Infowire's WANS service, and
media outlets can access the data through
MTC equipment, which would be installed
at no charge.

Equipment grant

A $100.000 equipment grant was given to
National Public Radio by Digital Equipment
Corp., Maynard, Mass. The donation of VAX
hardware and software will be applied to-
ward NPR's Fanfare campaign, launched in
June. Fanfare's three-year goal is to raise $8
million for arts and performance programing
and the upgrading of studio and production
facilities ("In Brief.” June 16). An additional
$50,000 grant was made by the Bay Founda-
tion, New York, at a Fanfare reception held
Oct. 30 in Boulder, Colo. The campaign has
brought in more than $2.2 million from cor-
porations, foundations, assoclations and in-
dividuals thus far.

Tampa correction

Arbitron Ratings is reissuing the Tarnpa-St.
Petersburg-Clearwater, Fla.,, summer mar-
ket report due to simulcast data omitted for
WRBQ-AM-FM. [t is the second market report
revised by Arbitron in as many weeks. The
company reissued the Houston-Galveston
report due to a similar omission for KKBQ-AM-
FM ("Riding Gain,” Nov. 3.)

Playback

CBS Radio Network has added the Indepen-
dence Bowl to its 1986 lineup of college foot-
ball games. The contest will take place in
Shreveport, La., on Dec. 20 at 8 p.m. NYT.
CBS will also air the John Hancock Sun Bowl
on Dec. 25 and the Cotton Bowlon Jan. 1. All
three college games are jointly distributed
by CBS Radic and Host Communications




Inc.. Lexington. Ky
O

Melcor Broadcasting. New York. is offering
stations a new. five-to-seven-minute. daily
{(Monday through Sunday) feature. - Mao-
ment of Musical History. The series. which is
hosted by WNEw(AM) personality Marty Wil-
son. features popular musical selections of
the past including both big band and jazz
artists. National sponsor for the first 13
weeks-—show was launched last week on 26
stations—is the Baby Watson Cheesecake
Co.

0

The Programing Consultants (formetly TM
Programming). Albuquerque. N.M. has a
13-hour Elvis Presley special in the works for
nextyear. The program. The Presiey Yeurs. is
designed to air twice during 1987 once in
January to mark Presley’'s birthday and
agaln in August to mark the 10th anniversa-
1y of his death. The special. according Lo
Bob Ardrey. vice president of sales for the
Programing Consultants. will contain an
average of 10 minutes of commmercial time
per hour for local sponsors It will be narra-
ted by radio personality Charlie Van Dyke

=

MJI Broadcasting. New York. is preparing a
new. one-hour weekly broadcasi focusing
on the current “classic” rock format trend
Entitled ('lassic Cnis. each show will fea' ure
five rock artists along with their ‘classic
hits. The series will also contain stories
about how the songs were written. Accord-
ing to MJI stations will have the option of
airing the show in its entirety each week or
programing it as five. 12-minute daily fea-
tures. The program. which will be hosted by
WNEW(FM) New York personality Dave Her-
man, is slated to premiere in early January

]

Sheridan Broadcasting Network (SBN).
Pittsburgh. for the second consecutive year.
will simulcast the United Negro College

Fund's third annual Lon Rawls Parade of

Stars Telethron. The event 1s scheduled torun
from 6 p.m. to midmight on Dec. 27. SBN is
also planning to offer its 130 affiliates a 60-
minute Martin Luther King Jr. special to be
transmitted via Westar V on King's birth-
day. Sunday, Jan 18, and on the King na-
tional holiday. Monday. Jan. 19. The special
is called King: Celebration of the Maw and His
Dream.

O

Infocom Broadcast Services, Hawley. Pa.. is
launching a new, 90-second feature de-
scribed as "how-to information on dealing
creatively with life’s probiems.” The series.
narrated by Ruth Stafford Peale, the author/
publisher wife of Dr. Norman Vincent Peale,
has been dubbed Yes Yon Can. It is under-
written by P’lus magazine and is being dis-
tributed to stations on a market-exciusive
basis, at no charge.

In the chair

A host has been selected for National Public
Radio’'s two-hour weekday morning class:

cal music setvice. Perforniance Toduy
which will debut Jan. 5 (BROADCASTING

Sept. 29). Kathryn Loomans. a classical mu-
sic host and producer who has been with
NPR member station KQED-FM San Francisco
since 1979 and is the voice of the Sau Fran-
cisco Symphony broadcasts. will joir Peitor-
mence Todey on Nov. 17. to be based in
Washington.

in the clutch

The National Transportation Safety Board
said a preliminary investigation of the hei
copter crash that killed wNBCIAM) New York
traffic reporter Jane Dornacker (BROADCAST.
ING. Oct. 27. Nov. 3). shows that the crafi
was fitted with an "unauthorized” clutch. It
is expected to be several months. however
before the full safety board makes a final
determination.

Good news for NPR. National Public Radio’s annual organizaticnal meeting was an
upbeat one, featuring etection of officers, selection of committee chairmen and announce-
ments of a major new grant, a revenue surplus and growth in fund raising and audience.

Unanimously reelected: Jack W. Mitchell, wHa(aM)wERN(FM) Madison. Wis., chairman of
the board; Ward Chamberlin, weta-fm-Tv Washington, vice chairman. and Douglas Bennet,
president and chief executive officer. Three new members were named to the board:
Reuven Frank, executive producer. NBC News (for three years), Howard While, executive
vice president and general counsel. ITT (three years), and Ignacio Lozano Jr., publisher
and editor, La Opinion, Los Angeles (one year).

The board confirmed chairmen of seven committees: planning and priorities (Chamber-
lin), technology/distribution {Patricia Cahill). development (Jean Fairfax), membership
(Kathryn Jensen). audit (Charles Lawrence), finance (Wayne Roth) and programing (Max

Wycisk).

Chamberlin announced that The Ford Foundation has made a $1-million ¢haltlenge
grant to NPR. the largest private-sector grant in NPR's history. A Sustaining Fund for News
Excellence will be crealed under the project, to which Ford will contribute $1 for every
dollar contributed to the fund, which will be similar to an endowment, with the interest to be
used to finance special projects. Ford will also contribute $1 for every $2 of operating
money that NPR's news and information programing receives from other supporters.
According to Bennet, the grant is intended to increase donor and underwriter support of
All Things Considered. Morning Edition and Weekend Edition. NPR's vice president of
development. Jane Couch, said NPR views the grant as “a signal leadership investment in
NPR and the future of public radio, and an affirmation of the gquality of our news.”

NPR reported a surplus of revenue over expenses for fiscal 1986 (which ended Sept.
30), the third vearly increase in a row Fund raising for FY '86 increased 26%-10
$5,271,112 (unaudited)—over FY "85, which had shown a 24% increase over FY '84. The
NPR member stations' audience grew from 9 million in 1985 to 10.2 million in 1986, a 13%

increase.
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New leadership. John W Reid has

been named director of Associated
Press Broadcast Services. Reid. 34
has been senior deputy director of AP
Broadcast Services and an assistant
general manager of The Associated
Press since 1984. For the past year. he
has been in charge of day-lo-day oper-
ations of the broadcast division. Reid
got started in broadcast journalism in
high school. working weekends and
during the summers for wsnOiam) Barre.
Vt. He also worked as a news director
and operations manager for wJOv{am)
waCR(FM) Burlington. VL. and as a general
assignment reporter for The Concord
(N.fi.) Mouitor. He joined the AP in
1974 as a summer vacation statfer in Port-
land. Me. He went to work full time for
AP's Montpelier. V1.. bureau the next year.
Reid has also served as chief of APs
Charleston. W. va.. and Hartford. Conn.
bureaus. Reid succeeds Roy Steinfort.
who is retiring.

Rising sun sounds

U.8. shortwave enthusiasts can hear radio
broadcasts trom Japan. NHK Tokyo (Radio
Japan) has improved its North Ametican re-
ception. particularly on the East Coast, with
transmissions from a newly installed 250 kw
shortwave relay system in Sackville. Can-
ada Through a time-sharing agreement
with Radio Canada International. listeners
can tune in to a half-hour of NHK news.
sports and commentary daily at6:30 a.m. in
Japanese. repeated at 7 a.m. in English.

Campus scene

A new college radio series supported by ad-
vertising has hit the air on some 250 sta-
tions. Called The Campus Voice Lnconnier.
the five-minute daily broadcast is billed as
featuring “life-style-type interviews with in-
teresting personalities.” Interviews are con-
ducted by the editors of Canynies Voiee mag-

azine published by Whittle
Communicaticns. Knoxville. Tenn. The
disk-delivered series will initially run

through the current fall semester and spring
1987 semester. It 1s produced by Thirsty Ear
Productions. New York. Sponsors of the pro-
gram include Snickers, General Foods Inter-
national Coffee and Smith-Corona.
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SPACE, DBSA complete merger

New association, SBCA, will be
in business on Jan. 1

The Satellite Television Industry Associ-
ation (SPACE) and the Direct Broadcast Sal-
ellite Association are one. Capping several
months of talks, the two trade associations
have given their final approval to their merg-
er into the newly formed Satellite Broadcast-
ing and Communications Association of
America (SBCA). According to Chuck
Hewitt. the SBCA's acting spokesman, the
SBCA's | 5-member board will be in place by
Dec. 2 and the new association will be ready
for business on Jan. 1, 1987,

According to Hewitt. the SBCA will do
what it can to encourage the development of
satellite broadcasting in all of its present and
tuture manifestations. Right now, satellite
broadcasting encompasses primarily the re-
ception of broadcast and cable prograniing
on C-band satellites by the estimated two
million owners of earth stations with eight-
foot to 12-foot dishes. But, in the future, it
may also include the reception of program-
ing and information services on Ku-band
satellites by smaller and less costly earth sta-
tions.

SPACE represented the interests of the
makers and sellers of C-band earth stations
for the home. It was unable to stop the
scrambling of satellite programing, but it es-
tablished the right of dish owners to receive
unscrambled cable programing and was in-
strumental in insuring that dish owners are
able to subscribe to scrambled cable pro-
graming.

The DBSA was formed to promote direct
broadcast satellite (DBS) service—the
broadcasting of service over high-power sat-
ellites operating on dedicated DBS Ku-band
channels to subscribers equipped with ex-
tremely small (one meter or less) dishes.
DBSA fared little better than DBS. which,
despite the the best efforts of Comsat. Hub-
bard Broadcasting and others, has yet to get
off the ground. DBSA managed to recom-
mend a satellite broadcasting transmission
standard. which has so far gone unheeded at
the FCC and in the marketplace.

The SBCA has already elected its officers
for 1987. chairman—Taylor Howard of
Chapparral Communications. who had been
chairman of SPACE: first vice chairman—
Dan Zinn ol Hughes Communications; sec-
ond vice chairman—Marty Lafterty of Turn-
er Broadcasting System, and past chair-
man—John Clark, RCA Astro Electronics,
who had been chairman of DBSA.

The SBCA is organized in four groups:
programing/software group, companies that
produce, package or distribute video, audio
and data services; the space segment group,
companies that build and operate satellites:
earth segment group. companies that manu-

facture earth stations or their components,
and the rétail/distributor group, companies
that sell or lease earth stations or programing
subscriptions to consumers.

According to the SBCA’s bylaws. said
Hewitt, each of the groups will elect a chair-
man and vice chairman who will have seats
on the SBCA board. In 1987. he said, the
15-member board will also comprise the
tour officers and three appointed “at-large™
members. Thereafter. he said. it will com-
prise three officers and four “at-large™ mem-
bers.

Hewitt said the programing/software
group has already elected its officers: TBS's
Lufferty as chairman; Stephan Shulte. of
Showtime/The Movie Channel, uas vice
chairman, and Bob Caird, of HBO. as the
alternate. Because Laffertv already has a
seat on the board as a result of being elected
second vice chairman, Hewitt said. Shulte
and Caird will be the group’s representatives
to the board.

The members of the retail/distributor
group plan to meet in Chicago on Nov. [3 to
clect officers. Hewitt said. The other two

Sotiomaline

proposed buyout.

take place before year's end.

corporate purposes.

Redetine print. Possible change of heart by Viacom in effort to keep broadcasting
properties after completion of proposed leveraged buyout (Broapcasting, Oct. 27) is
revealed in recent amended filing with Securities and Exchange Commission. Bridge
loan for $615 million—which was to have been repaid by sale of assets within 12
months—was eliminated by reducing total amount of senior debt and increasing size of
revolving credit facility New letter from lead banks. Manutacturers Hanover Trust and
Bankers Trust, to MCV Holdings (entity purchasing Viacom) said that in place of planned
sale of assets within 12 months, company “will sell assets yielding net cash proceeds of
approximately $400 million within a four-year period as foliows: $200 million. . prior to
the end of 1988; an additionat $100 million prior to the end of 1989, and an additional
$100 miltion prior to the end of 1990. . ." Largest Viacom shareholder at 18.3%. National
Amusements Inc. recently received federal approval to increase holdings to 25%.
National Amusements said it might make counterofter for company, or otherwise oppose

Merger monitor. Times Mirror Co. said it completed sale of wmar-Tv Baltimore and wRLH-TV
Richmond, Va., te Gillett Group for “in excess of $200 million.” ® Hal Roach Studios said

it signed "nonbinding letters of intent” to purchase, for stock, Ray Stark Productions,
theatrical film producer whose recent releases include “Nothing In Common” and

‘Peggy Sue Got Married.” Merger, which is subject to signing of definitive agreement and
approval by Hal Roach directors, woutd also involve *. .
television production.” m Wavetek said subsidiary had agreed to purchase certain assets
related to CATV product line of Matrix Test Equipment Inc. San Diego-based Wavetek
said closing, under terms not released, would be expected within 90 days. ® Knight-
Ridder said it reached preliminary agreement to purchase State-Record Co., publisher
of six daily and two weekly newspapers. Columbia. S.C.-based State-Record had $88.9
million revenue for year ending June 30. ® Scripps Howard said it has signed definitive
agreement to merge its 24-publication business journals operation with American City
Business Journals (NASDAQ: AMBJ), Kansas City, Mo.-based owner of 10 business
publications. Scripps Howard would receive $24 million of stock in AMBJ, which at
current trading price of $34 per share, would give Cincinnati-based publisher and group
owner roughly 23% of AMBJ total. Companies said closing of transaction is expecled 1o

Credit lines. Color Systems Technology said it completed private placement with

General Electric Pension Trust of $15 million in 9% convertible subordinated notes, due
1996. Notes are convertible into Cofor Systems common stock at initial rate of $24.75

per share, for 606,060 shares. Proceeds, company said, would be used to acquire Alan
Enterprises, whose film library includes 72 black-and-white films, and 52 episodes of
Abbott & Costello. black-and-white television series. 8 Turner Broadcasting said it
redeemed, last week, $350 million of extendable senior notes. m Disney completed
offering of $66.3 million in Swiss franc-denominated Eurobonds at 4%:% and due 1996. m
A H. Belo said it filed shelf registration for up to $200 million in debt securities, proceeds
of which might be used “. . .for refinancing of outstanding indebtedness and other general

formation of a joint venture for
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groups plan to get together for the same pur-
pose on Dec. | and Dec. 2, respectively, in
Anaheim, Calif., just prior to the Western
Cable Show there.

Following the space segment group meet-
ing on Dec. 2, he said, the SCBA board will
meet to appoint the at-large members and to
discuss business. That evening, he said, the
new group will host a dinner for members.
The following day, he said, the programing/
software group plans to meet.

The new association will start off with
about $100.,000 in debt, the bulk of it carried
over from SPACE, which began experienc-
ing severe financial difficulties about the
middle of this year. The scrambling of major
cable services caused dish sales to plummet
and that, in turn, caused SPACE’s revenues
from dues and conventions to fall off. Hewitt
said DBSA’s lingering debt and expenses as-
sociated with the merger are also contribut-
ing to SBCA’s debt.

But Hewitt said the debt will be paid in
full by the end of the first quarter of 1987,
The associations now have between 50 and
60 “executive members,” who pay dues of
$500 a month. And, he said, by the first of
the year, he expects the ranks of executive
members to swell to as many as 90. The
association is also starting out with about
2,800 retail/distributor members, who pay
tar less, but who are unable to become vo-
ting members of the board.

it’s also hoped that the associations’ two
1987 trade shows, held in conjunction with
the trade show promoter, STT1, will make
hefty contributions to the SCBA coffers.
Those shows are scheduled for March 2-4 in
Las Vegas and the Labor Day weekend in
Nashville. a

NAB forum focuses
on improving relations
between broadcasters
and cable operators

Broadcasters, at Chicago seminar,
detail ways that cooperation can
lead to mutually beneficial results

“We learned some time ago that cable was
going to be around for a long time and we
were going to have to work with them and
accomplish something ‘or fight them and
lose.” That was the view expressed by Larry
Brook, president and general manager of
KENS-TV San Antonio, Tex., during a semi-
nar for television stations in the 100-plus
markets, hosted by the National Association
of Broadcasters in Chicago two weeks ago.

Brook appeared on a panel, “Working
With Your Local Cable Operator,” in which
he and several others offered advice on how
to develop @ more harmonious relationship
with cable. Despite reports of some indepen-
dent broadcasters growing dissatisfaction
with the cable industry, the panelists dis-
cussed ways in which broadcasters and cab-
lecasters can cooperate.

Brook told BROADCASTING his station
programs its own cable channel, KENSII on
the local system owned by Rogers Cablesys-
tems. 1t’s a full-time, commercial, indepen-

ke v

dent that signs on at 5 a.m., and off at 1:30
a.m., he said. Rogers and KENS-TV, he said,
operate as pariners with Rogers getting a
percentage of the advertising revenue from
the cable channel. Brook said the cable
channel also serves as another outlet for
some of the station’s syndicated propraming.
As for the competition, he said, KENSII uses
a different advertising rate and therefore
doesn’t pose a threat to KENS-TV, which is a
CBS affiliate.

In addition to its cable channel, KENS-TV
has an arrangement with Rogers to produce a
five-minute local newscast that is inserted
into CNN Il and airs once every half hour.
These kinds of co-ventures, Brook said,
“make a lot of sense,” particularly, he added,
“when competition is keen and the economy
is slow.”

The panel’s moderator, Chuck Sherman,
president and general manager of WHOLTvV
Peoria, Ill., emphasized that cable is a reali-
ty, and that as broadcasters “we have to deal

Leasing space. WuaTv Washington
will move into new headquarters early in
1988, six stories of space now part of

the International Telecommunications
Satellite Organization’s new home in In-
ternational Center, on Connecticut Ave-
nue. The 10-year lease (with a five-year
option) will provide the station with
73,000 square feet of space, more than
half the 30,000 square feet it occupies
in its present quarters. And the space is
to be configured into what the Capitat
Cities/ABC affiliate says will be an ultra-
modern glass and steel structure which
will include two post-production editing
suites, two control rooms, two large stu-
dios, state-of-the-art switching and vi-
deotaping facilities, a special facility for
satellite uplink and downlinks and a
completely computerized newsroom
with technical facilities that will enable
the station to bring in news feeds from
anywhere in the world. Shown above at
the lease-signing ceremony are {i-r)
Richard Colino, director general of Intel-
sat; Thomas B. Cookerly, wiLa-Tv presi-
dent and general manager, and Joseph
L. Adlbritton, chairman of Allbritton Com-
munications, which owns the station.
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with it.” Sherman said that the panelists
counseled their fellow broadcasters to “do
their homework and stay in touch with your
cable operator.” Sherman also noted that his
station is working on a joint venture with a
local cable system to cover local basketball
games. He said the cable system would carry
the local home games as a pay service while
WHOI-TV would broadcast the away games.
They would split the subscription and ad
revenue.

“Treat your cable operator as a customer.
Not only will you generate sales dollars, but
you’ll develop a truly beneficial relation-
ship,” suggested John Hash, president of
WLOX-Tv Biloxi, Miss. He advised broad-
casters not to overlook the availability of co-
op money from HBO and other cable ser-
vices. His station, he said, has co-op
arrangements with its local systems. It’s im-
portant, Hash said, for broadcasters not to
think of cable as a threat or for cable to think
of over-the-air TV as a threat.

For Guy Turner, chief executive officer for
WOLF-TV, Scranton, Pa., whose independent
station went on the air June 3, 1985, the key
to a successful relationship with cable is to
satisfy the cable operator’s needs. “Make
sure you're providing a good signal. Work
with your cable operator to market your
product and inform subscribers.” Staying in
touch with cable systems is essential, he
said. Turner said his station sends out a
monthly mailing to all cable operators, “to
let them know what we’re up to.” Also,
Turner noted, when WOLF-TV is picked up by
a system, he’ll send a camera crew out 10
talk with the operator and later use the piece
for promotional purposes.

Further advice came from Paul McCarthy
of Broadcast Cable Associates, a Boston-
based consultant that represents broadcast-
ers to cable companies. McCarthy said
broadcasters should develop a dialogue with
their cable operators. He advanced the idea
of giving cable “most-favored-nation” rates
for advertising. Broadcasters’ and cablecas-
ters” business objectives may merge, Mc-
Carthy said, adding that it’s important to “be
open minded about building these relation-
ships.” a

Christensen outlines
shape of PBS’s
programing budget

Service’s president says $100 million
is required to beef up product

An additional $100 million is needed to as-
sure that the Public Broadcasting Service’s
national programing reaches “the levels of
excellence to which we aspire,” PBS Presi-
dent Bruce Christensen told member stations
at the annual Program Fair in Austin, Tex.,
last week. The “$100-million bullet is the
one the stations will have to bite” so that
PBS can improve program development,
raise production values and talent levels,
control rights packages and increase pro-
gram promotion, he said,

According to Christensen, the value of



PBS’s National Program Service is currently
$209 million. and although an additional
$100 million may seem “a shocking figure.”
it is just one-tenth of the public television
industry’s revenue. The PBS staff “has care-
tully looked at where we are and where pub-
lic television should be.™ he said. and deter-
mined that $300 million should be spent on
national programing.

Christensen said he has seen evidence that
public television executives feel “its ime o
Contre 1o 2rips. collectivels. with our future.”
Managers have advocated investing more
money. producers support “finding 4 way o
nurture programs from their beginnings.”
state network heads have asked for stronger
national leadership. and some major market
managers have offered 10 pledge their sta-
tions” future CSG growth in order to fund a
much larger pot of money tor national pro-
duction,” he said. (Community service
grants are federal grants given yearly 1o pub-
lic radio and elevision stations by the Cor-
poration for Public Broudcusting.)

Christensen cited common carriage {syn-
chronized scheduling of PBS programs by
PBS stations). reducing underwriter credit
disparity and allocating resources for adver-
tising and promotion as three issues that
need 1o be addressed by members of the svs-
tem. The “absence of agreement and cooper-
ation now threatens the entire enterprise.” he
suid. And he swessed the importance of
maintaining program exclusivitv. saving the
appearance of PBS shows on cable services
and independent stations has Jed to “a battle
for our very programing lite.”

Local honora. Tre Corporation bor Pubhc

Broaceasting gave aul 115 Fubhs Televizion

Local Program Awards al the Pudlic Broadcasting Soereces annual Program Far [as]
weei in Austin, Tax. The awaros, public lelevision's highest lor grogrames: produced for a
local or regional audience, hordared programs in eighl calegonas. The lop winnars:

B Culural gocumantary—iy Tise Kook Feere, UNC Center for Public Telewsion
Chapet Hill, M.C

B Mpws—Wizooesin Wogmziae, WaEconsin PIV Network and sHe Madison, Wis and
Ah."l:'-.'l:.'l:_ KTC AT .l'||"|u5"ﬂ| i "_‘.l Pait

® Informatangl proaramensg—Reth Copanlfiy Joniee!, wa08Te Lingaln, Meb., snd MNe
araska BT MNStwork

® Perdormence programing—Asne Wioren Daice Theatee, G151y Seatile

& Childrens programing—>Sarta’s Fieat Chidstors, &5 Ty Holchinson Ban, and

M
i —The Dremae Defeveed: Bimet Politics io Treoms, d5aaT

Sunimer's End, Arkansas ETV
m Target audience progran
Dallas

m [nstructional programing-—Faieeer: Wil

ork, Conway

m Public affairs—The Asoras Comiceriioe, sOT5TY 8
o Stady Madaies, wirew

eattie.
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WPWR-TV Aurora, lil. = Sold by Metrowest

Corp. to Silver King Broadcasting of 1lli-
nois. wholly owned subsidiary of Home
Shopping Network. tfor 825 million cash.
Seller is owned by Fred Evchaner. who also
has interest in CP for KTvxTv) Boulder.
Colo.. and in CP for wCAETv) Gary. Ind.
Programing currently carried on WPWR-TV

will move 10 Gary station upon approval ol

sale by FCC. Buyer is Clearwater-Fla.-
based. publicly taded producer of home
shopping programs headed by Roy Speer.

chairman. HSN has completed purchase of
three TV's and is purchasing seven others.
including WPWR-TV. WPWR-T'V is on ch. 60
with 5.000 kw aural. 600 kw visual and an-
tenna |.6135 feet above average terrain.

WIL-AM-FM St. Louis, WEMP(AM)-
WMYX(FM) Milwaukee and WBBF(AM)-
WMJQ(FM) Rochester, N.Y. 0 Sold by LIN
Broadcasting to Heritage Communications
for $23 million. Seller is publicly traded.
New-York based communications company.
which owns tive AM’s. five FM's and seven
TV, It also has interest in cellular radio
operations in New York. Los Angeles. Phila-

I N C O R P

OCEAN COMMUNICATIONS

(William C. Koplovitz and Steven Sinn, Partners)

has acquired

WIBG-AM & WSLT-FM

for

$1,162,500

from

SHORE BROADCASTING, INC.

(Robert A. Fox, Owner)

We are pleased to have served
as broker in this transaction.

BLACKBURN @(bw

O R AT

1100 Connecticut Ave., NW
(202} 331-9270

400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947
WASHINGTON, D.C. 20036 ATLANTA, GA 30361 CHICAGO:; IL 60601

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

333 N. Michigan Ave.
(312} 346-6460

delphia. Dallas-Fort Worth and Houston.
Donald A. Pels is chairman. Buyer is public-
ly traded. Des Moines. lowa-based cable
MSO with 950.000 subscribers in 22 states.
It also owns five AM's. one FM and six
TV's. James M. Hoak Jr. is president. WIL
(AM) is on 1430 khz with 5 kw tull ume.
WIL(FM) is on 92.3 mhz with 97 kw and
antenna 900 feet above average rerrain.
WEMP is on 1250 khz with 5 kw full time.
WMYX ison 99.1 mhz with 50 kw and anten-
na 450 feet above average terrain. WBBF is
on 950 khz with { kw full time. WMJQ is on
92.5 mhz with 50 kw and antenna 500 feet
above average terrain. Broker: Wertheim &
Co.

WAGQ(FM) Athens, Ga. C Sold by Broadcast
Properties Inc.—C.A. McClure and FK.
Brown—to Diamond Broadcasting Inc. for
S8 million. Seller also owns WRCGAM)-
WCGQRM) Columbus. Ga.. and WCHK-AM-
¥M Canton. Ga. Buyer is owned by Danicl
R. Lee and Seth Mason. Lee also owns
WSBCAME-WXRTFM)  Chicago. Mason s
general manager of WXRT. WAGQ is on 104.7
mhz with 50 kw and antenna 240 l'eet above
average terrain.

WHWH(AM) Princeton, N.J.-WPST(FM) Tren-
ton, N.J. © Sold by Herbert W, Hobler to
Louis Mercatanti for $8 million cash. Seller
is chairman and BO% owner of licensee.
Nassau Broadcasting Co.. and will be
founder-chairman under Nassau’s new own-
ership. John J. Morris. president of Nassau.
will retain 20% ownership in stations and
will become president and chief executive
officer. Hobler has no other broadcasting in-

terests. Buyer is Princeton businessnian with
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no other broadeast interests. WHwWH is on
1350 khz with 5 kw {ull time. WpST is on
97.5 mhz with 50 kw and antenna 500 feet
above average terrain. Broker: Blaekburn &
Co.

WBCS-AM-FM Milwaukee 0 Sold by Great
Trails Broadcasting Corp. to Tatt Broadcast-
ing Co. for approximately $3.8 million. Sell-
er is Dayton, Ohio-based group of five
AM’s, four FM’s and two TV, headed by
Alexander J. Williams, president. Buyer is
publicly held Cincinnati-based group of sev-
en AM’s, eight FMsand 12 TV's, headed by
Charles S. Mechem Jr., chairman, Dudley
S. Taft, vice chairman, and George Cas-
trucei, executive VP, COO. WBCS is on
1340 khz with | kw, WBCS-#M is on 102.9
mihz with 50 kw and antenna 440 fect above
average terrain.

WKRT(AM}-WOKW{FM) Corttand, N.Y.a Sold
by Cortland Broadcasting Co. to Sun Radio
Broadeasting Inc. for $3.1 million, $2.6
million in cash and $500,000 noncompete
agreement. Seller is group of three AM’s and
four FMs owned by Jack Laubach, Robert
Burstein and Larry Garrett. Buyer is owned
by Gerard Associates Inc. pension plan
(New York investment banker Emanuel Ge-
rard). 21.11%, and seven others. Gerard’s
cousin. David E. Gerard (5%), will be presi-
dent and chief operating officer of stations.
David Gerard is currently general manager
at WTiX(AM) New Orleans. WKRT is on 920
khz with 1 kw day and 500 w night. WOKw
is on 99.9 mhz with 20 kw and antenna 710
feet above average terrain.

KMGX{FM) Hanford, Calif. 0 Sold by Western
Sun  Communications Inc. 1o Olympic
Broadcasting Corp. lor $2.880.000. Selier is
principally owned by Ellen Adelstein. who
also owns KEML-FM Nampa. Idaho. and is
general partner in KSKN-FV Spokane. Wash.
Buyer is Scattle-based group of five AM
and scven FM's principally owned by James
D. Ireland. chairman. Robert E. Yaw, dirce-
tor, and Ivan Braiker. president. KMGX is on
103.7 mhz with 50 kw and antenna 500 lect
above average terrain. Broker: Kalil & Co.

KQIN(AM) Burien-Seattle, Wash. U Sold by
All Pro Broadeasting to Inspiration Media
Inc. for $2.770.000. Seller is principally
owned by former National Association of
Broadcasters radio board member, Willie D.
Davis. It also owns KACERM) Inglewood.
Calif: wawaiady - West  Allis, Wis.,
WLUMEM) Milwaukee and KYOK(AM) Hous-
ton. Buyer is owned by Salem Communica-
tions Corp.. Camarillo, Calif.-based group
owner of 13 AM’s and six FM’s, equally
owned by Edward Atsinger and Stuart Ep-
person. They are selling wiRziAM) Knox-
ville. Tenn.. and KGNwiash Scattle (see be-
low). KQIN is daytimer on 800 khz with 500
w day. Broker: CHIF Gill & Associates.

WEPM(AM)-WKMZ(FM) Martinsburg, W.Va. O
Sold by Elektra Broadcasting Corp. of West
Virginia Inc. to Prettyman Broadcasting Co.
for $2 million including noncompete agree-
ment. Seller is solely owned by Charles C.
(Bert) Thornton Sr. [t has no other broadcast
interests.  Buyer is Salisbury, Md.-based
group owner principally owned by William
E. Prettyman Jr. It also owns WICO-AM-FM
Salisbury, Md.., and WYUSIAM)-WAFL-FM

k. "

Milford, Del. WEPM is on 1340 khz with |
kw full time. WKMZ is on 97.5 mhz with 9
kw and antenna 1,010 {eet above average
terrain. Broker: Blackbuin & Co.

WFXR(FM) Ravenel, S.C. 0 Sold by Sunshine
Broadcasting South Carolina Inc. to Coastal
Broadcasting Inc. for $2 million. Seller is
headed by George Silverman, president. It
also owns WMGX-FM Portland, Me.. and
WZID-FM Manchester, N.H. Buyer is headed
by Richard G. Glover. president. It also
owns WITX(AM) Urbana, 1ll. WEXR is on
101.7 mhz with 1.26 kw and antenna height
450 feet above average terrain. Broker:
Blackburn & Co.

KRNN(AM) Terrell Hills, Tex. C Sold by K$DR
Inc. to Noble Broadcast of San Antonio Inc.
for $2 million cash. Seller is owned by Stan-
ley Rosenberg (33.54%) and six others. It
has no other broadeast interests. Buyer.
headquartered in San Dicgo. is owned by
John Lynch. who is also buying. subject to
FCC approval. three AM’s and three FM's,
It owns XETRA-AM-PM Tijuana. Mexico.
KRNN is on 930 khz with 5 kw day and | kw
night.

WKEZ-FM Yorktown, Va. 0 Sold by Mclody
Corp. of Virginia to Eure Communications
Inc. for $1.950.000. Seller is owned by Pa-
tricia Parker. wife of station’s general man-
ager. George Parker. It has no other broad-
cast interests. Buyer is owned by William L.
Eure and family, who own wopyarzn Glou-
chester, Va.. and recently sold wSSviAM)-
WPLZ-FM Petersburg. Va. WKEZ is on 94,1
mhz with 50 kw and antenna 500 ieet above

- -

average terrain. Broker: Chapnren Associ-
ules.

KGNW(AM) Seattle 0 Sold by Sulem North-
west Broadceasting Co. 10 Rov H. Park
Broadcasting  of  Washington  Inc.  for
$1.,645,000. Seller is owned by Edward At-
singer and Stuart Epperson. who own Salem
Communications Corp.. Camarillo. Calif.-
bascd group owner (sce above). Buyer is
owned by publicly traded Park Comnumica-
tions. Ithaca. N.Y.. of which Roy H. Park is
chairman. Park Communications owns 28
newspapers, cight AMs, cight FMs and
seven TVs. KGNw is on 1130 khz with 3 kw
full time.

WDAN{AM)-WDNL{FM) Danville, lll.0 Sold by
Sangamon Broadcasting-Danville Inc. to
WDAN Inc. for $1,550,000. Seller is princi-
pally owned by Shelby T. Harbison. who is
general manager of WTAX(AM):-WDBR(FM)
Springfield. 11I. He is also principal owner
of Kvsv-aM-FM Beloit, Kan., and has minor-
ity interest in Midwest Broadcasting Inc.,
which is in process of buying WCSJ-AM-Fi
Morris. lll. Buyer is David Keister. principal
owner of David Keister Stations, Martins-
ville. Ind.-based group of three AM’s and
four FM's. WDAN is on 1490 with | kw day
and 250 w night. WDNL is on 102.1 mhz
with |1 kw horizontal, 9.4 kw vertical and
antenna 380 feet above average terrain.
Broker: Burt Sherwood Inc.

WRCP(AM) Providence, R.l. 0 Sold by C&F
Communications Inc. w Neto Communica-
tions for §1.353.350. comprising $953.350
cash. S300.000 note at 13.5% over five

4
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DKM Broadcasting Company

has completed the acquisition of the assets of

KMEZ FM/AM
Dallas, TX

WAKR/WONE (FM)
Akron, OH

WONE (AM)/WTUE
Dayton, OH

KLZ/KAZY
Denver, CO

from

Group One Broadcasting

and its subsidiaries.

The undersigned initiated this transaction on behalf of the buyer and
assisted both parties in the negotiations

TED THEPB
COMIPANY

325 Garden Road, Paim Beach, Florida 33480
PO Box 42401, Cincinnati, Ohio 45242

October 31, 1986
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vears. and noncompete agreement for
S100.000 in note. Seller is owned by Anto-
nio Costa (55%). general manager ol sta-
tion. and Joseph E. Fernandez (45%). presi-
dent of C&F. They have no other broadcast
interests. Buyer is owned by Manuel F
Neto. Dartmouth. N.H.-based owner of in-
surance companies. retail stores and real es-
tatc. He has no other broadcast interests.
WRCPiAM) is on 1290 khz with 5 kw day and
I kw night.

KLLY{FM)} Oildale, Calif. = Sold by KB Com-
munications to Buckley Broadcasting Corp.
of California for S1.3 million. Seller is
owned by Kenneth B. Orchard. who also
owns KVVQ-AM-FM Victorville. Calif. Buyer
is Greenwich. Conn.-based group of six
AM’s and six FM’s owned bv Richard D.

FIRSTMARK
MAKES IT
HAPPEN!

o

Bucklev. KLLY is on 93.3 mhz with 2.2 kw
and antenna 346 feet above average terrain.
WREY({AM)-WMVB-FM Millville, N.J. O Sold
by Crisp Communications Corp. to Robert
A. Klein for $1.2 million. Seller is owned by
Don A. Crisp. It also owns WSUX-AM-FM
Seaford. Del., and wBEXAM) Elizabethton.
Tenn. Buyer is Ardmore. Pa.-based business-
man with no other broadcast interests. WREY
is on 1440 khz with | kw day. WMVB-FM is
on 97.3 mhz with 50 kw and antenna 75 feet
above average terrain. Broker: Media Mar-
keting Inc.

WITS(AM)-WCAC(FM) Sebring, Fla. o0 Sold by
Miller Broadcasting Inc. to Roper Broad-
casting Inc. for $940.404.81. Seller is
owned by Howard A. Miller. who is also
selling  WMMB(AM)-WYRL(FM) Melbourne,

you need.

happen for you.

As financiers to the broadcast and cable
television industries, Firstmark Financial is
making it happen today.

We'll guide you through acquisitions,
refinancing, construction, or capital improve-
ments with the experience and the money

Talk to Firstmark Financial. Make it

110 E. Washington Street

Financier to the
telecommunications industry.

[Firstmark Financial

Firstmark Financial Corp. Communications Finance Div.
Indianapolis, IN 46204

(317) 262-5858
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Fla. (see “"For the Record.” page 97) and will
have no other broadcast interests. Buyer is
principally owned by Robert O. Rowland
and his wife. Gwendolyn. Fort Pierce. Fla.-
based former owners of WAVW(FM) Vero
Beach. Fla. Robert’s brother. Marshall.
owns WAIA(AM)-WSOS(FM} St.  Augustine.
Fla.. and is buying WAYX(AM)-WQCW(FM)
Waycross. Ga. (see below). WITS is on 1340
khz with 1 kw day and 250 w night. WCaC is
on 105.5 mhz with 3 kw and antenna 150
feet above average terrain.

KRIX{FM) Brownsville, Tex. 0 Sold by H&H
Communications Inc. 1o Daytona Group of
Texas Inc. for $900.000. Seller is Colorado
Springs-based company principally owned
by Richard Sucher. It also owns KVMT-FM
Vail. Colo. Buyer is Daytona Beach. Fla.-
based company principally owned by Nor-
man S. Drubner. Ronald Samuels and Carl
Como Tutera. They also own KSLM(AM)-
KXYQ-FM Salem. Ore. KRIX is on 99.5 mhz
with 100 kw and antenna 482 feet above
average terrain. Broker: Kalil & Co.

WOKB(AM} Winter Garden, Fla. 0 Sold by
Lesli Broadeasting Co. to Champion Broad-
casting System of New York Inc. for
$850.000. Seller is owned by J. Arnold
Schorr. who has no other broadcast interests.
Buyer is owned by Mathew B. Hoffman and
family. It also owns WUNR(AM) Brookline.
Mass. WOKB is on 1600 khz with 5 kw un-
limited. Broker: Norman Fisher & Associ-
ates.

WZND(FM) Zeeland, Mich. O Sold by West-
State Broadcasters to Beacon Broadcasting
Co. of West Michigan for $843.500. com-
prising $200.000 cash and remainder note at
10% for 10 years. Seller is owned by Charles
E. Rich (40.63%), Mary Ann Kroll
(24.63%). Jack Maciejewski (8.87%) and
several others. It is applicant for new AM at
Zeeland. Mich. Maciejewski owns 3% of
WLKHEM) Angola. Ind. Buyer is owned by
Holland. Mich.. businessman. Jerry Horne.
chairman and vice president {95%). and Les-
lie Lanser. president (5%). Lanser also owns
WwIQAaM) Zeeland. Mich. WZND is on 99.3
mhz with 2 kw with antenna 453 feet above
average terrain.

WSUM(AM) Parma, Ohio 0 Sold by Morten-
son Broadcasting Co. to American Sunrise
Communications of Cleveland Inc. for
$834,000. Seller is principally owned by
Jack Mortenson. who recently purchased
WHLO(AM) Akron. Ohio. It is group owner of
four AM’s and four FM's. Buyer is Hunting-
ton Beach, Calif .-based group owner of five
AM’s headed by John M. Boyd. president
and sole owner. WSUM is on 1000 khz with
500 w day.

WAY X(AM)-WQCW(FM) Waycross, Ga. o Sold
by South Georgia Radio Inc. to Rowland Ra-
dio Inc. for $800.000. Seller is owned by
John G. Bolton. his brother, Louis. William
Aaron. Paul Stone and one other. who also
own WGRO(AM) Lake City. Fla. Buyer is
principally owned by Marshall Rowland.
who also owns WAIA(AM)}-WSOS(FM) St. Au-
gustine. Fla. His brother. Robert. and sister-
in-law. Gwendolyn. are buying wiTS(aM)-
WCAC(FM) Sebring, Fla. (see above). WAXY
is on 1230 khz with | kw day and 250 w
night. WQCW is on 102.5 mhz with 100 kw
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The Daily Press, Incorporated

(Owner of the Daily Press, The Times-Herald, Hampton Roads
Cablevision Company and Danville Cablevision Company)

has been acquired by

Tribune Company

The undersigned acted as financial advisor to The Daily Press, Incorporated
and assisted in the negotiations leading to this transaction.

Shearson Lehman Brothers Inc.

September 30, 1986
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The Daily Press, Incorporated

(Owner of the Daily Press, The Times-Herald, Hampton Roads Cablevision Company
and Danville Cablevision Company)

has been acquired by the

Tribune Company

The undersigned acted as financial advisor to The Daily Press, Incorporated
and assisted in negotiating this transaction.

cALLEN & COMPANY

INCORPORATED
September 30, 1986




and antenna 257 feet above average terrain.

KGMJ(FM) Eagle, Colo. 0 Sold by High
Country Broadcasting Inc. to Joyce Com-
munications Inc. for $690,176, including
assumption of obligations and $415,000
note at 10%. Seller is principally owned
(95%) by Gloria Jones, chairman of High
Country. It has no other broadcast interests.
Buyer is wholly owned by Robert Joyce, La
Jolla, Calif.-based attorney with no other
broadcast interests. KGMmJ is on 101.5 mhz
with 36.6 kw and antenna 2,210 feet above
average terrain.

WMIB(AM) Marco Island, Fla. 0 Sold by Arke-
lian Broadcasting Co. to Teiwes Broadcast-
ing Co. for $650,000. Seller is principally
owned by Arthur Arkelian. It also owns
WRGKFM) Naples, wLvU(aM) Dunedin,
wLvU-FM Holiday and wLLO(FM) Williston,
all Florida. Arkelian also owns WWCB(AM)
Corry, Pa. Buyer is owned by Harry A.
Teiwes, owner of Chicago insurance agency,
and Heinz A. Bauer, Chicago real estate de-
veloper. It has no other broadcast interests.
WMIB is on 1510 khz with 1 kw full time.

WFMO{AM)-WZYZ(FM) Fairmont, N.C. 0 Sold
by Carolinas Broadcasting Co. to Pro Media
Inc. for $600,000. Seller is principally
owned by Jack S. Pate Jr. It has no other
broadcast interests. Buyer is owned by
James C. Clark, president and general man-
ager of stations, and John W. Pittman. They
also own WLNC(aM) Laurinburg, N.C.
WEMO is on 860 khz with 1 kw day. WZYZ is
on 100.9 mhz with 3 kw and antenna 300
feet above average terrain.

WBZY(AM) New Castle, Pa. 0 Sold by Law-
rence County Broadcasting Corp. to WBZY
Radio for $600,000. Seller is principally
owned by Robert L. Purcell, who has no
other broadcast interests. Buyer is equally
owned by Robert L. McCracken, station’s
general manager; William G. Andrews, re-
tired retailer who will become station’s di-
rector of public relations, and Samuel M.
Shirey, retired accountant, who will become
station’s chief accountant. McCracken is sta-
tion’s general manager. They have no other
broadcast interests. WBZY is on 1140 khz
with 5 kw.

KMYX({FM) Ojai, Calif. o Sold by Ojai Radio
Inc. to Michael R. Thomas for $588,750,
comprising $117,750 cash and $471,000
note at 10%. Seller is 100% owned by Frank
W. Spencer, who has interest in WCLT(AM)
Newark, Ohio. Buyer is general manager of
KMYX and has interest in application for new
FM at Ventura, Calif. KMYX is on 105.5
mhz, with 135 w and antenna 1,180 feet
above average terrain.

WRFB(FM) Stowe, Vt. 0 Sold by RFB Inc. to
Justice  Broadcasting-Stowe  Inc.  for
$510,000 cash. Seller is owned by Brian
Harwood, William Riley and Ken Squier.
Squier, national auto racing announcer, also
owns WVEB(AM) Waterbury, Vt. Others have
no other broadcast interests. Buyer is owned
by Lawrence K. Justice, who also owns
wcCIB(FM) Falmouth, Mass.; wWQEZ(FM) Fort
Myers Beach, Fla., and has just purchased,
pending FCC  approval, WMYFAM)
WERZ(FM) Exeter, N.H., and WOMP-AM-FM
Bellaire, Ohio. WRFB is on 101.7 mhz with

3 kw and antenna 210 feet above average
terrain. Broker: New England Media Inc.

KAAP(AM) Santa Paula, Calif.o Sold by Wil-
liam S. Sanders to General Broadcasting
Corp. for $500,000. Seller also has interest
in two AM’s, two FM’s and cable system
serving Fort Collins, Colo., and Drake
Chenault Enterprises. Buyer is Los Angeles-
based owner of four AM’s and two FM's,
headed by Jerome Maltz, chairman. Kaap is
on 1400 khz full timie with 1 kw full time.
Broker: Hogan-Feldmann Inc.

KKVU-AM-FM Tremonton, Utah O Sold by
Golden Spike Broadcasting Inc. to McAles-
ter Broadcasting Systems of Utah Ltd. for
$422,000. Seller is owned by Gary Fornia. It
has no other broadcast interests. Buyer is
Bob McAlester, who owns The McAlester
Co., advertising and public relations agency
in Honolulu, He has no other broadcast in-
terests. KKvU is on 1470 khz with 5 kw day.
KvvU-FM is on 104.9 mhz with 3 kw and
antenna 150 feet above average terrain.
Broker: Chapman Associates.

WCAI(AM) Fort Myers, Fia. o Sold by Morris-
Pierce Inc. to Asti Broadcasting Corp. for
$400,000, comprising $70,000 cash and re-
mainder note at 11% over 15 years. Seller is
principally owned by Truman A. Morris. It
has no other broadcast interests. Buyer is
owned by Kenneth R. Zerbe and Bruce J.
Micek. It also owns WEND(aM) Brandon,
w000(aM) Royal Palm Beach and WWSS(AM)
Lynn Haven, all Florida. Wcal is daytimer
on 1350 khz with | kw.

WRJZ(AM) Knoxville, Tenn. o Sold by Ed-
ward Atsinger and Stuart Epperson to Thom-
as H. Moffit Jr. for $300,000, plus assump-
tion of liabilities. Sellers own Salem
Communications Corp., Camarillo, Calif.-
based group owner of 13 AM’s and six FM’s
(see above). Buyer is member of board of
WEEE(FM) Cherry Hill, N.J., and VP of
wvCH(aM) Chester, Fla., and WTLN-AM-FM
Apopka, Fla., which are owned by his fa-
ther, Thomas H. Moffit. WRIZ is on 620 khz
with 5 kw full time.

WSYY-AM-FM Millinocket, Me. 0 Sold by Ka-
tahdin Broadcasting Inc. to Katahdin Com-
munications for $295,000 cash. Seller is
owned equally by Mark Osborme and his
wife, Natalie. They have interest in
wKSQ(FM) Ellsworth, Me. Buyer is owned
equally by James Talbott and his mother,
Mary Ellen Talbott. James Talbott is former
engineer with ABC. WSYY(aM) is on 1240
khz with | kw day and 250 w night.
WSYY(FM) is on 97.7 mhz with 3 kw and
antenna 300 feet above average terrain.

KDWA(AM) Hastings, Minn. 0 Sold by Has-
tings Broadcasting Co. to Crocus Hill Com-
munications Inc. for $260,000. Seller is
owned by David Baudoin, who has been
president and general manager of the station,
and John McKellip. They have no other
broadcast interests. Buyer is owned by Rich-
ard M. Nicholson, Minneapolis-St. Paul in-
vestor and entrepreneur, and Ward Booth,
former reporter for Houston TV station. It
has no other broadcast interests. KDWa is on
1460 khz with 1 kw day. Broker: Johnson
Communication Properties Inc.
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Fresno, Marysville, Yuba City, Visalia and Tu-
lare, all California, and suburbs of Reno D
Sold by McClatchy Newspapers to Conti-
nental Cablevision for $127 million. Seller is
Sacramento, Calif.-based newspaper pub-
lisher and owner of two AM’s and two FM’s.
It has no other cable interests. Buyer is Bos-
ton-based MSO serving 1.3 million sub-
scribers in 14 states. Amos Hostetter Jr. is
chairman and CEOQ. Systems pass 210,000
homes with 96,000 subscribers and 2,220
miles of plant. Broker: Communications Eq-
wity Associates for seller.

Danville and Newport News, both Virginia O
Sold by Tribune Co. to Cablevision Indus-
tries and Daniels & Associates, respectively,
for $100 million. Seller is subsidiary of Tri-
bune Co., Chicago-based group broadcaster
and newspaper publisher. Company is sell-
ing off its cable interests. Stanton R. Cook is
president and chief executive officer of Tri-
bune Co. Buyers: Cablevision Industries,
100% owned by Alan Gerry, is Liberty,
N.Y.-based MSO serving some 400,000
subscribers. Daniels & Associates is Den-
ver-based MSO and communications broker,
principally owned by Bill Daniels, chair-
man. Newport News system passes 57,000
homes with 38,000 subscribers. Danville
system serves 22,000 subscribers.

Westlake and N. Olmsted (Cleveland), Ohio D
Sold by Cablevision of Geauga county, Ca-
blevision of Ohio Ltd. and West Shore Cable
to Cablevision Systems for approximately
$43 million. Sellers are limited and general
partners in 21 cable franchises serving West-
lake and N. Olmstead. Buyer is Woodbury,
N.Y.-based MSO serving more than 600,000
subscribers in six states. Systems pass
69,500 homes, serve 36,350 subscribers
with 1,140 miles of plant.

Kalamazoo, Parchment, Portage and Osh-
temo, Cooper, Comsteck and Kalamazoo
townships, all Michigan 0 Sold by Fetzer
Broadcasting Co. to Cablevision Systems
Corp. for approximately $35 million. Seller
is owned by John Fetzer Foundation. Carl
Lee is president of Fetzer Broadcasting,
which owns two AM’s and two FM’s. Buyer
is Woodbury, N.Y.-based MSO serving more
than 600,000 subscribers in six states and
headed by Charles Dolan. Systems serve
33,000 subscribers.

Downey, Santa Fe Springs, Lynwood, Bell
Gardens, Paramount and La Mirada, all Cali-
fornia 0 Sold by Rogers Communications to
American Cablesystems for between $20
million and $30 million. Seller is publicly
traded, Toronto-based MSO with cable sys-
tems in both U.S. and Canada. John W. Gra-
ham is chairman, and Edward (Ted) Rogers
is vice chairman and CEQ. Buyer is public-
ly-traded, Beverly, Mass.-based MSO serv-
ing 385,000 subscribers in eight states. Ste-
ven B. Dodge is president. System passes
78,000 homes with 22,000 subscribers and
500 miles of plant. Broker: Communica-
tions Equity Associates represented seller.

For other proposed and approved sales see
“For the Record,” page 97.

Broker in WRAK(AM)-WKSB(FM) William-
sport, Pa., sale (Oct. 27} was Kozacko-Hor-
ton Co.



tor the Recordl

As compiled by BROADCASTING, Oct. 30
through Nov. 5, and based on filings, au-
thorizations and other FCC actions.

Abbreviations:  AFC—Antenna  For  Communications.
ALJ—Administrative Law Judge. alt.—altcrnate. ann.—
announced. ant.—antenna. aur—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—cffective
radiated power. HAAT—height above average termain.
khz—kilohentz. kw—kilowatts. m—meters. MEOC—
maximum expected operation value, mhz—megahertz.
mod.—modification. N—night. PSA—opresunrise service
authority. RCL—remote control location. S-A—Seicntific-
Atlanta. SH—specitied hours. SL—studio locatien. Th—
transmitter location. trans.—transmitter. TPO—transmittcr
power output. U—unlimited hours. vis.—visual. w—walls.
*—noncommercial.

Ownership Changes

B WTBF(AM) Troy. Ala. (970 khz: § kw-D: 500 w-N)—
Seeks assignment of license of Trov Broadcasting Corp. 10
Joe Gilchrist. Asa Dudley and James C. Rolling for $22.500.
Scller is owned by J.R. Crow. E.C. Orme. W.D. Sanford.
Charles D. Hightower and four others. It has no other broad-

cast interests. Buyers have no other broadecast intercsts.
Filed Qct. 15.

B KSVA(AM]} Sierra Vista and KZMK{FM) Bisbec, both
Arizona (AM: 1470 khz: 2.5 kw. FM: 92.1 mhz: 500 w:

Pacific Broadcasters Litd. to Wedstar In¢. tor $1.827.000.
Seller is owned by Ed Bolding. It has no other broadeast
interests. Buyer is owned by David J. Lyons. who has no
other broadcast interests. Filed O¢1. 23.

B KDJC(AM) Jacksonville. Ark. (1500 khz: 1 kw-D)—
Seeks assignment of license from National Black Media
Coalition to Chicago Broadcasting Inc. for $165.000. Seller
has no other broadeast interests, Buyer is owned by Allen
Wheeler. Quintette McDulfie. Robent L. Weaver and Frunk
Warren. Wheeler is gencral manager of WMPP(AM) East
Chicago Heights. 11l. McDulfie is engineer at siation. Filed
Oct. 16.

8 KHOP(FM) Modesto. Calil. (104.1 mhz: 50 kw: HAAT:
500 fect)—Sceks assignment of license from The Pete Pup-
pas Co.. a partnership, 1o Fuller-Jeffrey Broadeasting Com-
panics Inc. for $6 million cash. Seller is owned by Bessie
Pappas, widow of Pete Pappas, and her brother-in-law. Mike
Pappas. They ulso own KTRB(AM) Maodesto. Buyer is
owned equally by Robert Fuller. Joseph Jeffrey Jr. and Ed-
ward Bock, bascd in Sacramento. Calif. Company also owns
three AM's and seven FM's. Bock has interest in KOAK-
AN-FM Red Oak. lowa. Filed Oct. 29.

8  KLLY{FM) Oildale. Calif. (95.3 mhz: 2.2 kw: HAAT.
346 ft.)—Secks ussignment of license trom KB Communi-
cations to Buckley Broadcasting Corp. of Californiajor $1.3
million. Seller is owned by Kenneth B. Orchard. who also
owns KVVQ-AM-FM Victorville. Calif. Buyer is Green-
wich, Conn.-based group of six AM's and six FM's owned
by Richard D. Buckley. Filed Oct. 28.

8 KMYX(FM) Ojai. Calit. (105.5 mhz: 135 w: HAAT:
1,180 fect)—Secks assignment of license from Ojai Radio
Inc. to Michael R. Thomas for $388.750. comprising
$117.750 cash and $471.000 note at 10%. Scller is owned by
Frank W. Spencer. who has interest in WCLT(AM) Newark.
Ohio. Buyer is gencral manager of KMYX and has interest
in app. for new FM at Ventura. Caiif. Filed Oct. 22

& KGMIJ(FM) Eagie Colo. (101.5 mhe: 36.6 kw: HAAT:
2.210 feety)—Seeks assignment of license from High Coun-
try Broadcusting Inc. 10 Joyce Communications Inc. for
$690.176. including assumption of obligations und
$415.000 note at 10%. Seller is majority owned (95%) by
Gloria Jones. chairman of High Country. It has no other
broadcast interests. Buyer is wholly owned by Robert Joyce.
La Jolla. Calif.-based attorney with no other broadeast inter-
ests. Filed Oct. 30.

= WCAI(AM) Fort Myers. Fla. (1350 khz: 1 kw-D}
Sceks assignment of license trom Morris-Pierce Inc. to Asti
Broadcusting Corp. for $400.000. comprising $70.000 cush
and remainder note at 11% over 15 years. Seller is principal-
ly owned by ‘lruman A. Morris. [t has no other broadcast
interests. Buver is owned by Kenncth R, Zerbe and Bruce J.
Micek. It also owns WEND(AM) Brandon. WOOQO(AM)
Royal Palm Beach. and WWSS(AM) Lynn Haven. all Flor-
ida. Filed Oct. 27.

= WMIB(AM) Marco Island. Fla. (1510 khz: 1 kw)—
Seeks assignment of license from Arkelian Broadcasting Co.
1o Teiwes Broadeasting Co. for $630.000. Seller is principal-
lv owned by Arthur Arkelian. It also owns WRGI(FM) Na-
ples. WLVU(AM) Dunedin—WLVU-FM Holiday and
WLLO(FA) Williston. all Florida. Arkelian also owns
WWCB(AM) Corrv. Pa. Buyer is owned by Harry A.
Teiwes. owner of Chicugo insurance agency. and Heinz A.
Bauer. Chicago real estate developer. It has no other broad-
cast interests. WMIB is on 1510 khz with | kw Filed Oct.
N

m WKZY(AM) North Fort Myers. Fla.—Secks assign-
ment of license from Southern Star Broadcasting Corp. 10
Ardman Broadcasting Corp. for $50,000. Scller is owned by
Arnold Bloom. who also owns WKBR{AM) Manchester.,
N.H.. and WFTL(AM) Fori Lauderdale, Fla. Buyer is
owned by Mver Feldman and his wite. Adrienne Arsht. It
owns four AM's and four FM's. Filed Oct 15

B WITS{AM)-WCAC(FM) Sebring. Fla.(AM: 1340 khz:
| kw-D: 250 w-N. FM: 105.5 mhz: 3 kw: HAAT: 150 11.)—

Seeks assignment of license from Miller Broadcasting Ine.
1o Roper Broudeasting Inc. for $940.404.81. Scller is owned
by Howard A. Miller. who is also selling WMMB(AM)-
WYRL(FM) Melbourne. Fla. (sec above} and will have no

other broadcast interests. Buver is principally owncd by
Robert Q. Rowland and his wife. Gwendolyn. Fort Picrce-
based former owners of WAVW(FM) Vero Beach. Fla. Rob-
cnt's brother. Marshall. pwns WALA(AM)-WSOS(FM) St.
Augustine. Fla. and is buying WAY X(AM)-WQCW(FM)
Waycross. Ga. Filed Oct. 24

B WMMB(AMRWYRL(FM) Melbourne. Fla. (AM: 1240
khz: | kw. FM: 102.3 inhz: 3 kw: HAAT: 220 ft.}—sccks
assignment of license from Miller Broadeasting Co. to City
Broadeasting Co. for $2.2 million. Seller is owned by How
ard A, Miller, who also owns WCACIAM)-WITS(FM)
Scbring. Fla. Buycer is owned by Dr. Frank A. Franco., who
alsp owns WRAW(AM)-WRFY-FM Reading. Pa. Fited Oct.
2

8 WOKB(AM) Winter Garden. Fla. {1600 khz: 5 kw
Sceks assignment of license from Lesli Broadeasting Co. to
Champion Broadcasting System of New York Inc. lor
$850.000. Seller is owned by J. Amoid Schorr. who has no
other broadcast interests, Buyer is owned by Mathew B.
Hoffman and fumily. It also owns WUNR(AM) Brookline.
Mass. Filed Oct. 28

8 WAGQ(FM) Athens. Gu.(104.7 mhz: 50 kw: HAAT
240 ft.)—Sccks trunster of control of Broadcast Properties
Inc.—C.A. McClure and FK. Brown—to Diamond Broad-
casting Inc. for S8 million. Seller also owns WRCG(AM)-
WCGQ(FM) Columbus. Ga. and WCHK-AM-FM Canton.
Ga. Buyer is owned by Danicl R. Lee and Scth Mason. Lee
diso owns WSBC(AM)-WXRT(FM) Chicago. Mason is
general manager of WXRT. Filed Oct. 23

8 KMGX{(FM) Hanlord. Calif. (103.7 mhz: 50 hw. HAAT:
500 fi.}—sceks assignment of license from Western Sun
Communications Inc. 1o Olympic Broadcasting Com. for
$2.880.000. Seller is principally owned by Ellen Adelstein.
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who also owns KFML-FM Numpa, Idaho. and is general
partner in KSKN-TV Spokune. Wash. It also owns
WEML{FM) Nampa. ldaho and KSKN-TV Spokane. Wash.
Buyer is Seatle-based group of 5 AM's and 7 FAl's pringi-
pally owned by james D. Ireland. chairman. Robert E. Yaw.
director and lvan Braiker. president. Filed Oct, 24

B OWAY X(AM)-WQCW(FM) Waycross. Ga. (AM: 1230
khz: | kw-D; 250 w-N_FM 1025 mhz: 100 kw: HAAT: 257
1.)—Seeks assignment of license from South Georgia Radio
Inc. 10 Rowland Radio Inc. for $800.000. Seller is owned by
John G. Bolton. his brother. Louis. William Aaron. Paul
Stone and one other. They also own WGRO(AM) Lake City.
Fla. Buyer is Principully owned by Marshall Rowland, who
also owns WALA(AM)-WSOS(FM) St. Augustine. Fla. His
brother. Robert. and sister-in-law. Gwendolyn, are buying
WITS(AM)-WCAC(FM) Scbring. Fla. (sec above}. Filed
Oct. 23

B KACH(AM) Preston. Idaho (1340 khz: | kwl—Sceks
assignment of license trom Cache Countrv Inc. 1o G.Q.
Investment Inc. for assumption of liabilities.. Seller is
owned by Michacl B. Lish. who has no other broadcast
interests. Buyer is owned by Quentin B. Casperson and Gary

October, 1986

Everton. who have no other broadeast interests. Filed Oct.
14

8 WPWR-TV Aurora. 111.(5.000 kw: 600 kw)—Secks as-
signment of license from Metrowest Corp. to Silver King
Broadcasting of |llinois. wholly owned subsidiarv of Home
Shopping Network. for $25 miltion cash. Seller is principal-
ly owned by Fred Evchaner 100% . who also has 90% intcrest
in CP for KTVI(TV) Boulder. Colo.. and 90% interest in CP
for ch. 30in Gany. Ind. (WCAE|TV]). Programing currently
carried on WPWR-TV will move to Gary station upon ap-
proval of sale by FCC. Buyer is Clearwater-Fla.-based pro-
ducer of Home Shopping programs headed by Roy Speer,
chairman. HSN has completed purchase of three TV s and is
in process ot purchasing seven others, including WPWR-
TV Filed Qet. 23.

8 KIFG-AM-FM lowa Falls. iowa (AM: 1510 khz: | kw-
D. FM: 95.3 mhz: 3 kw: HAAT: 237 ft.)—Secks transicr of
control of PB.W. Broadcasting from John P. Whitesell o
John P. Whitesell 11 for $129.000. Seller is father of buver.
Neither has other broadcast interests. Filed Oct. 20.

B WSRG(AM) Elkton. Ky. (1070 khz; 250 w-D)—Secks
assignment of license from Todd County Enterprises Inc. 1o

ACQUIRED

SILVER KING BROADCASTING
OF NEW JERSEY, INC. -

a subsidiary of

HOME SHOPPING NETWORK

has acquired from WBC Broadcasting Corp. the assets of

WWHT-TV

of Newark, New Jersey and

WSNL-TV

of Smithtown, New York

The undersigned initiated this transaction and represented
the buyer. This notice appears as a matter of record only.

81 Lincoln Center
3401 W. Kennedy Bivd.

Tampa, FL 33609 813/877-8844

3

1133 20th Street, NW-
Suite 260

Washington, DC 20036 202/778-1400

COMMUNICATIONS

~_EQUI

~ ASSOCIATES
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B&E Broadcasting Inc. for §5.500. plus assumption of liabi-
lities. Seller is owned by James White. who has no other
broadcast interests. Buver is owned by Ernest B. Ashworth
and his wife. Elizabeth. 1t also owns WIKM(AM) Harts-
ville. Tenn. Filed Oct. 23

® KYEA-FM West Monroe. Lu—Seeks assignment of
license trom Morgan Broadeasting Corp. 10 Phoenix Broad-
casting Co. for S1.1 million. plus $200.000 noncompete
agreement. Seiler is owned by Charles G. Morgan and his
wite. Kay, who also own co-locaied KNBS(AM). Buyer is
owned by Frank D. Stimley and his wite. Cynthia. Lee D.
King and Julian E. Davis. It has no other broadcast interests.
Filed Oct. 28.

B WSYY-AM-FM Millinocket. Me. (AM: 1240 khz: |
kw-D. 250 w-N: FM: 97.7 mhz: 3 kw: HAAT: 300 feet)-
Sceks assignment of license trom Katahdin Broadcasting
Inc. to Kutahdin Communications for $295.000 cash. Seller
is owned equally by Mark Osbome und his wife. Natalie.
They have interest in WKSQ(FM) Ellsworth. Me. Buyer is
owned equally by James Talboit and his mother. Mary Ellen
Talbott. James Talbott is former engineer with ABC, Filed
Oct. 29

B WCTR(AM) Chestertown. Md. (1530 khz: 250 w-D)
Seeks assignment of license from WCTR Inc. to Kemt
Broadcusting Corp. for $240.000. comprising $80.000 cash
and $160.000 note. Seller is owned by Horace Gross and
Mark Crouch. who have interest in app. tor new FM ar
Smyma, Del.. and are buying WCHE(AM) West Chester.
Pa. Buyer is owned equally by David Taylor. president. and
his wite, Joann. They have no other broadcast interests.
Filed Cct. 31.

B WZND{FM) Zeeland. Mich. (99.3 mhz; 2 kw: HAAT:
453 feet)—Seeks assignment of license from West-State
Broadcasters to Beacon Broadcasting Co. of West Michigan
for $843,500. comprising $200.000 ¢ash and remainder note
at 10% tor 120 months. Seller is owned by Charles E. Rich
(40.63%). Mary Ann Kroll (24.63%). Jack Maciejewski
(8.87%) and several others. It is app. for new AM at Zee-
land. Maciejewski owns 3% of WLKI(FM) Angola. Ind.
Buyer is owned by Holland, Mich.. businessman Jerry
Horne. (95%), and Leslie Lanser (5%). Lanser also owns
WWIQ(AM) Zeeland. Mich. Filed Oct. 30.

8 KDWA(AM) Hastings. Minn. (1460 khz: | kw-D)—
Seeks assignment of license of Hastings Broadcasting Co. 10
Crocus Hill Communications Inc. for $260.000. Seller is
owned by David Baudoin. who has been president and gen-
eral manager of the station. and John McKellip. They have
no other broadcast interests. Buyer is owned by Richard M.
Nicholson. Minneapolis-St. Paul investor and entrepreneur.
and Ward Booth. former reporter for Houston TV station. It
has no other broadcast interests. Filed Oct. 20

B KSMM(AM) Shakopee. Minn. (1530 khz: 500 w-D)—
Seeks assignment of license of G-F-1 Broadcasting In¢. from
Marilou E. Thibault o Steven Peters tfor $70.000. Neither
seller nor buyer has other broadcast interests. Filed Oct. 20,

#  WGTB(AM) Hauiesburg, Miss. (1310 khz; | kw-D}
Seeks assignment of license from Faith Christian Feliowship
Inc. 1o Horizon Broadcast Communications Inc. for $33,500
cash. Seller is owned by nonprofit corp. headed by Michael
Darby. treasurer. Buyer is owned by D. Gayril Gibson. presi-
dent: his father, jimmie Gibson. and his mother. Anita Gay
Sullivan Gibson. all 3344%. Buyers have no other broadcast
interests. Filed Oct. 31.

& CP Holly Springs. Miss.—Sceks assignment of license
trom Terry Jan King to Relcom Inc. for $30.000 cash. Seller
holds CP for WMPV(TV) Mobile, Ala. Buyer is owned by
Doyle Brunson. whose wife. Louise. is applicant for TV
staiion in Katy. Tex. Filed Oct. 31

a8 KEYR(AM) Terrytown. Neb.(690 khz: 1 kw-D)}—Seeks
assignment of license from \Western Nebraska Broadcasting
Co. 10 Tracy Corp. 1V for $164.000. Seller is principally
owned by Jim Bickling. station president and general man-
ager. who has no other broadcast interests. Buyer is owned
by Michael J. Tracy. who also owns KMOR(FM) Scorts-
bluff. Neb. Filed Oct. 20.

® WNJU-TV Linden. N.I. (ch. 47; ERP vis. 4.570 kw:
aur. 977 kw: HAAT: 1. 508 fi.}—Seeks assignment of li-
cense trom group of investors headed by television execu-
tives A. Jerrold Perenchio. Norman Lear and Alun D. (Bud)
Yorkin to SACC Acquisition Corp. for $70 million. Sellers
have no other broadcast interests. Buver. headed by Henry J.
Silverman. president. is subsidiary of Reliance Capital
Group. investment concern headed by Saul Steinberg.
SACC also owns KVEA-TV Los Angeles and has recently
acquired majority interest in John Blair & Co. ("Changing
Hands.™ June 26). which owns four AM’s. four FM's and
five TV's. Filed Oct. 23.

B KLQS(FM) Amijo. N.M. (107.1 mhz: 3 kw; HAAT:
300 feet)—Seeks assignment of CP from Jal Rene Washing-
ton 10 Matteucci Broadcasting Co. Inc. for S10.000 cash.
Seller has no other broadcast interests. Buyer is owned
equally by Richard and Margaret Mary Matteucci, siblings,



who also own KDEF(AM) Albuguerque. N.M.. and have
interest in KHEIKAM) Kihei and KVIBIFM) Makawao. both
Hawaii. Filed Oct. 29.

8 WKRT(AM)-WOKW(FM) Conland. N.Y. (AM: 920
khz: | kw-D. 500 w-N: FM: 99.9 mhz: 20 kw: HAAT: 710
feet)—Seeks assignment of license (rom Cortland Broad-
casting Co. to Sun Rudio Broadeasting Ine, Tor $3.1 million.
$2.6 million cash and $500.000 noncompete agrecment,
Seller is group owner of three AM and Tour FM's equally
wwned by Jack Laubich. Roben Burstein and Larry Garrett.
Buyer is owned by David E. Gerard. president (5%): Gerard
Assaciates Inc. Pension Plan (Emanvel Gerard [21.11%]):
und seven others at 10.55% or 10.56% . David Gerard is
general manager at WellX(AM) New Orleans. George Fried-
man has interest in New Jersey cable system. Filed Oct. 30.

& WMCA(AM) New Yorka570 khz: 5 kwi—Sceks as-
signment of lieense from Straus Communications Inc. to
Federal Broadeasting for $11 million. Seller is owned by R,
Peter Straus. who also owns WFTR-AM-FM Front Royal.
Vi, und WELV-AM-IM Ellensville. N.Y. Buyer is headed
by Peter Kizer. president and chief operating officer. who is
former chairman of National Association of Broadeasters
TV bourd. Federal also owns WWIIAM)-WIOQLI(FM) South-
field. Mich. Filed Oct. 5.

a8 WFMO(AM)-WZ7YZ(FM) Fairmont. N.C. (AM: 860
khz: 1 kw. FM: 100.9 mhz: 3 kw: HAAT? 300 ft. —Secks
wssignment of lieense I'rom Carolinas Broadeasting Co. 1o
Pru Mcdia Inc. for S600.000. Seller is principally owned by
Juck 8. Pate Jr. It his no other broadeast interests. Buyer is
owned by James C. Clark. president and general manager of
station. and John W. Pinman. They also own WLNC(AM)
Laurinburg, N.C. Filed Oct. 28.

& WSVM(AM) Valdese. N.C.( 1490 khz: | kw)}—Sceks
assignment of license from Burke County Broadeasting Co.
1o South Mountain Broudeasting Co. for 5300.000. Scller.
owned by Roben R. Hilker and William R. Rollins. is Subur-
ban Radio Group. Belmont. N.C.-based group of four AM
and tour FM's. Buyer is owned by Richard N. White and his
wite. Mary. Richard White is announcer und program dirce-
tor for WHLG(FM) Jensen Beach. Fla. Filed Oct. 21,

8 WAIR(AM)-WSEZ(FM)  Winston-Salem. N.C.(AM:
1340 khz: | ka. FM: 93,1 mhz: 100 kw: HAAT:250 ft.)—
Seeks assignment of license from Holiday Broadeasting
Corp. to Evergreen Radio Group Inc. for $5.5 million. Seller
is owned by Nick Putella, who has no other broadeast inter-
ests. Buyer is owned by Monie Lang. former president of
Fort Lauderdale. Fla.-based Amaturo Group. group owner
that sold most of its stations to Keymarket Communications.
Filed Oet. 21.

& WSUM(AM) Pamu. Ohio (1.000 khz. 500 w-D}—
Sechs assignment of license from Mortenson Broadeasting
Co. to American Sunrise Communications of Cleveland Inc.
tor $834.000. Seller is principally owned by Jack Morten-
son. who recently purchased WHLO(AM) Akron, Ohio. Itis
group ow ner of four AMs and four FM s, Buyer is Hunting-
ton Beach. Calif.-based group owner of five AM’s headed by
John M. Boyd. president and sole owner. WSUM is on
1,000 khz with 500 w day. Filed Oct. 15.

8 KCFO{AM) Tulsa. Okla. (970 khe: 2.5 kw-D; | kw-
NF—Secks assignment of license of Salem Media of Okluho-
ma from Stuart Epperson 10 Salem Communications Corp.
for no consideration. Filed Oct. 20.

8 KWRC(AM) Woodburn. Ore. (940 khz: 250 w-Dy—
Secks assignment of license from KWRC Ine. 1o Concord
Group Inc. for $152.500. comprising $40.000 cash and re-
mainder note at 2% above prime for seven years. Scller is
owned by Coletie Jelineo (45%): her husband. Thomas
(17%); David Stephenson (25%). and Robert Withers
(13%). Withers is president and Thomas Jelineo is vice
president of KWRC Ine. Buyer is owned equally by Clifford
Zaunder. president. and his wif¢. Virginia. They have no
other broudceast imerests. Filed Oct. 31,

8 WRCP(AM) Providence. R.1.(1290 khz: 5 kw-D: | kw-
N)}—Secks assignment of license from C&F Communica-
tions Inc. to Neto Communications for $1.353.350. com-
prising $953.350 cash. $300.000 note at 13.5% over five
years. and noncompete agréement for $100,000 in note.
Seller is owned by Antanio Costa (55%). general manager of
station, and Joscph E. Fernandez (45%), president of C&F
They have no other broadcast inerests. Buyer is owned by
Muanuel E Neto. Danmouth. N.H.-based owner of insurance
companies. retail stores and real estate. He has no other
broadcast interests. Filed Oct. 23,

8 WAJIN(AM) Ashland City. Tenn. (790 khz: 500 w-D)}—
Secks assignment of license trom Cheatham Broadcasting
Corp. 10 Reese Broadeasting Co. for $190,000, comprising
$20.000 cash. 59.879.09 payment of mortgage note and
rewnainder note at 10%. Seller is owned by John Borum
(40%): his son. John L. (20%); Jocl Roberts (20%). Frank
Stratton (10%) und Bob McGowan (10% ). Cheatham has no
other  broadcast interests. Buyer is owned by Kerry
McCarver, president; Clara Bell, and H.A . Bartlett, all 33%.

They have no other broadeast interests. Filed Oct. 31.

8 WCQR(AM) Blountville. Tenn.—Secks assignment of
CP from County Seat Radio 10 ). T. Parker Broadcasting Co.
for $47.860. Seller owns WBZI(AM)-WLGY{(FM) Xenia.
Ohio. WKGM(AM) Smithficld. Va. and WESR-AM-FM
Onley-Onancock. Va. Buyer owns WLRV(AM) Lebanon.
Va. and WITP(AM) Newland. N.C. Filed Oct. 16.

8 WRJZ(AM) Knoxville. Tenn. (620 khz: 5 kw)—Sceks
transfer of control of Tennessee Media Associates Ine. from
Edward Atsinger and Swan Epperson to Thomas H. Motfit
Je. for $300.000. plus assumplion of liabilities. Scllers own
Sulem Communications Corp.. Camarillo. Calif.-based
group owner of 13 AM’s and six FM's. Buyer is member of
board of WEEE(FM) Cherry Hill. N.J. and VP of
WVCH(AM) Chester. Fla. and WTLN-AM-FM Apopka.
Fla.. which arc owned by his (ather. Thomas H. Moffit.
Filed Oct, 27.

8 KRIX(FM) Brownsville, lex. (99.5 mhz: 100 kw:
HAAT: 482 f1.)—Secks assignment of license from H&H
Communications Inc. 10 Daytona Group of Texas Inc. for
$900.000. Scller is Calorado Springs-based company princi-
pally owned by Richard Sucher. It also owns KVMT-FM
Viil. Colo. Buyer is Daytona Beach. Fla.-based company
principally owned by Norman S. Drubner. Ronald Samuels
and Carl Como Tutera. They also own KSLMAM-KXYQ-
FM Salem. Ore. Filed Oct. 28,

8 WBZY(AM) New Castle, Pa. (1440 khz: 5 kw)—secks
assignment of license from Lawrence County Broadcasting
Corp. to WBZY Radio for $600,000, Seller is principally
owned by Robent L. Purcell. who has no other broadcast
interests. Buyer is equally owned by Robert L. McCracken,
station’s general manager: William G. Andrews. retired re-
tailer who will become station’s director of public relations.
and Samucl M. Shirey. retired accountant. who will become
station's chief accountant. McCracken is station’s general
manager. They have no other broadcast interests. Filed Oct.
28.

& KRQX(AM)-KZEW(FM) Dallas (AM: 570 khz: $ kw.
FM: 97.9 mhz: 100 kw: HAAT: 1,680 fi.—Seecks assign-
mentof license from Dallas Radio Inc. to Anchor Media Ltd.
for $20 million. Seller is Belo Broadeasting, Dallas-based
group owner of one AM. one FM and 5 TV's. and subsidiary
of publicly held A.H. Belo Corp., which owns The Dailas
Moruing News and Dallas-Fort Worth Suburban Newspapers
Inc. Buyer is Tampa. Fla.-bascd group of investors headed
by Alan Henry, former head of Gulf Broadeast Group. Filed
Oct. 6.

8 KIKZ(AM)-KSEM(FM) Scminole. Tex. (AM: 1250
khz: | kw-D: FM: 106.3 mhz: 3 kw HAAT: 173 fi.)—Seeks
assignment of license from Tejas Broadcasting Lid. to
George Toone for $200.000. comprising $25,000 cash, as-
sumption of $120.000 note. S15.000 noncompete agree-
ment, and $40.000 note at 9%. Scller is owned by Tejas
Broadcasting Corp.. general punner (10%). and limited
partners Triple Broadcasting Inc. (50%), Richard Copeland
(10%?. Ralph Copcland (10%), Esther Copeland (10%) and
Gayle Atchley (10%). Atchley is app. for new TVat Denver
City. Tex. Buycr has no other broadcast interests. Filed Oct.
30.

8 KRNN(AM) Terrell Hills. Tex. (930 khz: 5 kw-D: | kw-
N)}—Seeks assignment of license from KSDR Inc. to Noble
Broadcast of San Antonio Inc. for $2 million cash, Seller is
owned by Stanley Rosenberg (53.54%) and six others. Buyer
is owned by John Lynch. who is also buying, subject to FCC
approval. three AM’s and three FM's. It owns XETRA-AM-
FM in Tijuana. Mexico.

8 KKVU-AM-FM Tremonton. Utah (AM: 1470khz: 5 kw.
FM: 104.9 mhz: 3 kw: HAAT: 150 fi. )—Seeks assignment of
license from Golden Spike Broadcasting Ine. 1o McAlester
Broadeasting Systems of Utah Lid. for $422.000. Seller is
owned by Gary Fornia. It has no other broadeast interests.
Buyer is owned by Bob McAlester. who owns Honolulu-
based advertising and public relations firm. He has no other
broadcast interests. Filed Oct. 29.

8 WKEZ-FM Yorkiown. Va. (94.1 mhz; 50 kw: HAAT:
500 fi.}—Seeks transfer of eontrol from Melody Corp. of
Virginia to Eure Communications Inc. for $1.950.000. Sell-
er is owned by Patrieia Parker. wife of station’s general
manager, George Parker. It has no other broadeast interests.
Buyer is owned by William L. Eure and family. who own
WDDY(AM) Glouchester. Va.. and recently  sold
WSSV(AM)-WPLZ-FM Petersburg. Va. Filed Oct. 22,

8 KQIN(AM) Bursien-Seattle, Wash. (800 khz: 500 w)—
Seeks assignment of license from All Pro Broadcasting to
Inspiration Media Inc. for $2,770.000. Seller is principally
owned by former NAB radio board member Willic D. Davis.
It also owns KACE(FM} Inglewood, Calif.; WAWA(AM)
West Allis, Wis.. WLUM(FM) Milwaukee and KYOK(AM)
Houston. Buyer is owned by Sulem Communications Corp.
Camarrillo. Calif.-based group owner of 13 AM's and six
FM’s equally owned by Edward Asinger and Stuart Epper-
son. They are in process of selling WIRZ(AM) Knoxville,
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Tenn.. and KGNW(AM) Seattle (see below). KQIN is on
800 khz with 500 w. Filed Oct. 20

8 KLZZ-AM-FM San Dicgo. Calif. (AM: 600 khz: 5 kw.
FM: 106.5 mhz: 50 kw: HAAT: 230 fi.}—Secks assignment
of license from Southwestern Broadeasting Inc. to Edens
Broadcasting Inc. for $14 million. Seller principally owned
by Arthur and Katherine Shadek. It has no other broadcast
intcrests. Buyer is Phoenix-based group of three AM’s and
three FM's principally owned by Gary Edens. chairman.
Filed Oct. 20.

| KGNW(AM) Seuttle (1150 khz: 5 kw}—Seeks assign-
ment of Jicense from Salem Northwest Broadcasting Co. to
Roy H. Park Broadcasting of Washington In¢. for
$1.645.000. Seller is owned by Edward Atsinger and Start
Epperson. who own Salem Communications Corp.. Camar-
rillo. Calil.-based group owner (see above). Buyer is owned
by publicly traded Park Communications. lIthaca. N.Y.-
based owner of 28 newspapers. eight AM’s, eight FM's and
seven TV's. Roy H. Park. chairman. Filed Oct. 28

8 WEPM(AM)-WKMZ(FM) Martinsburg, W.Va.—(AM:
1340 khz: | kw. FM: 97.5 mhz: 9 kw: HAAT: 1.010 f.).
Secks assignment of license from Elektra Broadcasting Cor-
poration of West Virginia Inc. 1o Prettyman Broadcasting
Co. for $2 million including noncompete agrcement. Seller
is solely owned by Charles C. (Bert) Thornton Sr. It has no
other broadeast interests. Buyer is Salisbury. Md.-based
group owner principally owned by William E. Prettyman Jr.
It ulso owns WICO-AM-FM Salsbury. MD.. and WYUS-
(AM)-WAFL-FM Milford, Del. Filed Oct. 23.

New Stations

New AM’s

& Sonoma, Calif.—Jerry J. Collins seeks 1070 khz; 5 kw-D.
Address: 1227 Del Prado Blvd.. Cape Coral. Fla. 33904.
Principal also owns WDCQ{AM) Pine Island Center, Fla..
and has six other apps. pending. Filed Oct. 30.

& Gainesville. Fla.—Carl 1. Auel d/b/a Gainesville Broud-
casters seeks 1430 khz: 2.5 kw-D. Address: 4610 Briarwood
Dr.. Sacramento. Calil. 95821 . Principal is individual appli-
cant who also holds interests in tfive AM's. four AM apps.
pending: son. James E. Auel. and wife. Edwina Auel. own
two AM’s, four AM apps. pending, Filed Oct. 30,

& Pylm Bay, Fla.—Linda Adams d/b/a Aloyisious AM secks
1430 khz: 2.5 kw-D. Address: Box 214044. Sacramento.
Calif. 95821 . Principal is individual applicant who also has
anc FM app. pending: father. Marvin B. Clapp. holds minor-
ity interests in five AM’s with apps. for three AM's pending.
Filed Oct. 30.

& Tiwsville. Fla.—Marlene V. Bomian secks 1420 khz: |
kw-D. Address: 6720 Lakeview Dr.. Carmichael. Calif.
93608. Principal is individual applicant who has six apps.
pending. Filed Oct. 30.

& Macedonia, lowa—Voice of Carson Broadcasting sceks
1020 khz: 2 kw-D. Principal is owned by Michaet Glinter
who owns three AM’s and is vice president of Satellite Radio
Network. and has five apps. also pending. Filed Oct. 30.
& Eastwood. La.—Spunn Communications seeks 1020 khz:
10 kw-D: .25 kw-N. Address: 5525 South State St.. Chicago
60621 . Principal is owned by Pervis Spann who is president
of Midway Broadcasting Corp.. owner of WVON(AM) Cic-
ero. I11.: president and 73% shareholder of Minority Broud-
casting Co. of the Midwest. owner of WXSS(AM) Mem-
phis. Tenn. Filed Oct. 30.

& Holdrege. Neb.—Family Stations, Inc. secks 1020 khz:
25 kw-D: | kw-N. Address: 3108 Fulton Ave.. Sacramento.
Calit. 95821. Principal is nonstock group owner headed by
Harold Camping: owns 34 stations and has applications for
over 50 stations pending. Filed Oct. 30.

& Highland Falls. N.Y.—Edward A. Schober and Carol
Sehober seek 550 khz: .93 kw-D. Address: 402 Tenth Ave.,
Huaddon Heights, N.J. 08035-1838. Principal is owned by
Schobers who has no other broadcast interests. Filed Oct.
30.

® Hawley. Tex.—Michael Venditti and Don Werlinger seck
1060 khz: 250 w-D. Address: 602 Steve Lane. Lockhart.
Tex. 78644. Principal. Werlinger. owns KHJK(AM) Lock-
hart. Tex. Venditti has no other broadcast interests. Filed
Oct. 27.

@ Blacksburg, va.—David H. Moran, d/b/a Oak Meadow
Radio secks 1170 khz: 25 kw-D. Address: 310 Academy St..
Salem, Va. 24153, Principal is individual applicant who also
owns Tinker Creek Broadeasters, licensee of WKBA{AM)
Vinton. Va.. and has apps. for three AM pending. Filed
Oct. 30.

a Danville. va.—Vemon H. Baker d/b/a Danville Radio
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seeks 1180 khz: 4.5 kw-D. Address: Box 889. Blacksburg.
Va. 24060. Principal is individual applicant who also holds
interests in Baker Broadeasters Inc.. Xenia. Ohio: WKGM
Inc.. Accomack-Northampton Broadeasting Co.: Wake For-
est Rudio Point Pleasant Broadcasting Co.: Rural Radio. and
others including three cxisting stations. Filed Oct. 30.

® Fieldale, Va.—Edward A. Baker d/b/a Radio Eleven Sixty
seeks 1160 khz; 5 kw-D; .25 kw-N. Address: 400 Alleghany
St.. Blacksburg, Va. 24060. Principal is solely owned by
Baker who is director of Piedmont Area Radio. owner of
WPAR-FM Claremont. N.C.; president and 51% stock-
holder WCXN Inc., and vice president of Paging Inc.. radio
common carrier. Filed Oct. 30.

® Lynchburg, Va.—Seven Hills Media seeks 1170 khz: 3.5
kw-D. Address: 310 Academy St.. Salem, Va. 24153, Prin-
cipal is individual applicant David H. Moran. who owns
51% of Tinker Creek Broadcasters Inc. licensee of
WEKBA(AM). Vinton, Va_: his brother. Richard A. Moran, is
president of WLGY(AM)-WBZI(FM) Xenia, Ohio. Filed
Qct. 30.

New FM’s

B North Highlands. Calif —Family Stations [nc. sceks 89.3
mhz: 1 kw: HAAT: 417 feet. Address: 3108 Fulton Ave..
Sacramento. Calif. 95821, Principal is nonprofit group.
headed by Harold Camping. president. Filed Oct. 23,

® “Rome. Ga.—Augusta Radio Fellowship Institute Ine
seeks 91.3 mhz: 500 w. HAAT: 763 fect. Address. 3213
Huxley Dr.. Augusta. Ga. 30909. Principal is nonprofit ¢or-
poration headed by Clarence T. Barinowski. It has no other
broudeast interests. Filed Oct. 23

& Mt. Vernon. Ind.—Posey County Broadeasting Co. seeks
106.7 mhz: 3 kw: HAAT: 328 f1. Address: 601 Upton Rd. .
47620. Principal is owned by Ann M. Nussel and her hus-
band. Billy. It owns colocated WPCO{AM). Filed Oci. 23,

B Mountain View. Mo.—James M. Hunt sceks 96.7 mhz:
.51 kw: HAAT: 459 ft. Address: P.O. Box 341. Doniphan.
Mo. 63935 Principal has no other broadcast interests. Filed
O, 23

& Nazuabo. PR.—Cesar D. Gonzalez seeks 92.9 mhz: 3
kw. HAAT: 611 ft. Address: Calle Almacigo H-16. Urb.
Arbolada. 00625. Principal has no other broadcast interests.
Filed Oct. 27

& Naguabo. P.R.—Nuguabo Broadcasting Co. seeks 92.9
mhz. 3 kw: HAAT: 328 ft. Address: Calle 22, BB #3. Villas
De Castro. PR. 00625. Principal is owned by Francisco
Resto Torres and Jose Figueroa. It has no other broadcast
imterests. Filed Oct. 23,

& Naguabo. P.R —Eastern Broadcasting seeks 92.9 mhz: 3
kw: HAAT 611 ft. Address: San Mateo C17 Notre Dame.
00625, Principal is owned by Victelio R. Martinez. who has
no other broadcast imerests. Filed Oct. 27.

New TV's

& Shreveport. La.—Word of Life Ministries Inc. seeks ch.
45, 5.000 kw vis.: 500 kw aur.: HAAT: 1.503 fi. Address:
4425 Meriwether Road. Shreveport. La. 71109, Principal is
nonstock corp. headed by Sam Carr and has two LPTVapps.
pending. Filed Oct. 29.

& Morganton. N.C.—Thomas Edmund Shuford Long Jr.
seeks ch. 23; 1,500 kw vis.: 130 kw aur.. HAAT: 1.109.25
ft. Address: 2205 Garden Isie Ave.. Irving. Tex. 75060.
Principal holds 0.3% interest in Catawba Valley Broadcast-
ing Co.. owner of WHKY-AM-FM-TV Hickory. N.C. Filed
Qct. 30.

Facilities Changes J

Applications
AM’s
Tendered

® KUET (710 khz) Black Canyon. Ariz.—Seeks CP to
change day power to 5 kw and change night power 10 4.5 kw.
App. Oct. 31.

® KBIF (900 khz) Fresno. Caiif.—Seeks CP to add night
service with 500 w; install DA-N. and make changes in ant.
sys. App. Oct. 30.
® WSHO (800 khz) New Orleans—Seeks CP to udd night
service with 290 w. install DA-2. and make changes in ant.
sys. App. Oct. 30.

Accepted

®» KOKY (1250 khz) Little Rock, Ark.—Secks MP 10 make
changes in ant. sys. App. Oct. 29.

B KFRP (1210 khz) Rocklin. Culif —Seeks MP to change



TL. App. Oct. 29,

B KMBS (1310 khz) West Monroe. La.—Seceks CP o
change TL. App. Oct. 29.

8 WKCU (1350 khe) Corinth. Miss.—Sceks CP o muke
changes in ant. sys. App. Oct. 29.

8 KEYR (690 kh/) Terrytown, Neb.—Secks mod. of lic.
move Sk to 2002 Char Ave.. Scoushluli. Neb., App. Oct.
29.

B KEYZ (1360 khy) Williston. N.D.—Sceks med. of lic. to
operate transmitier by remote control. App. Oct. 29.

B KDOV (1230 kh2) Talent. Ore.—Sceks mod. of lic. to
Seeks mod. of liv. o move SL o 1607 Siskiyou Boulevard.
Ashland. Ore. App. Oct. 29,

FM’s
Tendered

& *WUCF-FM (89.9 mhz) Orlando. Fla.—Secks CP 1o
change ERP to 3.25 kw and change HAAT to 184.99 1.
App. Oct. 28,

Accepted

B K1TZ (103.1 mhz) Oracle. Ariz.—Secks CP ta change
ERD 10 900 w. App. Oct. 31.

BKHTN (92.1 mhe) Placerville, Calif.—Secks CP 10
change ERP 10 1.55 kw. App. Oct. 31,

8 KTYD (99.9 mhz) Santa Barhara. Calir.—Sceks CP 10
install aux. sys. App. Oct. 31,

8 WEBE (107.9 mhz) Wesiport. Conn.—Secks mod. of CP
to change o non-DA. App. Oct. 31.

B *WIIR (90.9 mhs) Key West. Fla.—Seeks mod. of CP 1o
change HAAT to 59.04 It. App. Oet. 31,

B *WWEV (91.5 mhz) Cumming. Ga.—Secks mod. of lic.
to move SL outside community of lic. to East Marietta, Ga.
App. Oct. 28.

B8 KGCl (97.7 mhz) Grundy Center. lowa—Seeks CP 1o
change TL and change HAAT to 328 fi. App. Oct. 3.

B WDBX-FM (98.5 mhs) Hays, Kan.—Sceks CP 1o install
wx. sys. App. Oct. 24,

B WIYY (97.9 mhe) Baltimore—Secks CI° to change ERP
o 13.5 kw and muke changes in ant. sys. App. Oct. 31,
B WATD-FM (95.9 mhz) Marshfield. Mass.—Sceks CP 10
change ERP 10 2.8 kw and change HAAT to 345.06 1. App.
Out. 31,

8 WNQV (104.9 mhz) Caldwell. Ohio—Sceks mod. of CP

to change TL and move SL outside commwnity of lic. App.
Oct. 3.

B WLSN (106.5 mhz) Greenville. Ohio-—Seeks mod. of CP
to change TL: change ERP 1o 50 kw. and chunge HAAT 10
492 1. App. Oct. 3.

B KYNG-FM 1106.5 mhz) Coos Bay. Ore.—Seeks mod, of
CP to change ERP to 4 kw and change HA AT 10 543 fi. App.
Oct. 31

= KIWW (96. 1 mhs) Harlingen. Tex.—Seeks mod. of CP1o
change TL and change HAAT to 996.75 fi. App. Ocl. 31.
8 WMVA-FM (96.3 mhe) Martinaville. Va.—Secks CP 1o
change TL and change HAAT 10 1.281.82 fi. App. Oct. 31.

Actions

AM'’s

B KGDP (660 khz) Orcutt. Calif. —Granted app. to change
TL and make changes in ant. sys. Action Oct. 23,

B KFAX (1100 khz) San Francisco—Dcnicd app. 10 move
SL 10 3106 Diable Ave.. Hayward. Calif. Action Oct. 20.
B WNTY (990 khz) Southingion. Conn.—Granted app. to
change TL. Action Qct. 24,

& WYUS (930 khz) Milford. Del.—Granted app. 10 make
changes in ant. sys. Action Oct. 23.

& WKIS {740 khz) Orlando. Fla.—Granted app. to augment
standard DA-N pattern. Action Oct. 23,

B WDLP (590 khz) Panama City. Flo.—Granted app. 10
change 1o non DA-D and reduce power to 1.7 kw. Action
QOct. 22,

8 WLPO (1220 kh2) Lasalle, IIl.—Returned app. 10 increase
night power with 500 w. Action Oct. 24.

& WIBD (1350 khz) Salem. [ll.—Granted app. to reduce
power to 430 w and make changes in ant. sys. Action Oct.
24,

8 WFCV (1090 khs) Fort Wayne. Ind.—Granied app. 10
ke chinges in ant. sys. Action Oct. 29,

8 WLVG (740 khz) Cambridge. Mass.—Dismissed app. to

change freq. to 1080 khz and chunge power 10 5 kw. Action
Oct. 22.

B WMVO (1300 khz) Mount Vernon. Ohio—Granted app.
to make changes in DA system. Action Oct. 29.

B WRCP (1290 khz) Providenee. R.1.—Granted app. 10
make changes in ant. sys. Action Oct. 28,

B KISM (1520 khz) Scquim. Wash.—Granted app. 10
change hours of operation to daytime only: increase powerto
20 kw: change TL. and make changes in ant. sys. Action
Oct. 23.

FM’s

B *WSGN (91.5 mhz) Gadsden. Ala.—Returned app. to
change freq. 10 91.3 mhz: change TL: change ERPto 15 kw.
and change HAAT to 520.54 1t Action Oct. 27.

B *WLIS-FM (91.9 mhz) Jacksonville. Ala.—Returned
app. to change ERP 1o 320 w and change HAAT 10 1.033.2
ft. Action Oct. 27,

B WTYD (100.9 mhz) New London. Conn.—Granted app.
to chunge HAAT 1o 3.28 fi. Action Oct. 29,

B WOWW (107.3 mhz) Pensacola. Fla.—Granted app. to
change HAAT to 1.421.22 11, and change TL. Action Oct.
78

B *WRAS (88.5 mhz} Atlantu—Granied app. to change
HAAT 10 436.24 fi. Action Oct. 27.

® WBAZ (101.7 mhz) Southold. N.Y.—Gramed app. to
change ERP 10 2.7 kw and change HAAT to 341 ft. Action
Oct. 24.

& *KRBM (90.9 mhz) Pendleton. Ore.—Granted app. to
change TL: change ERP 10 25 kw; change HAAT 1o 665.84
ft.. and make changes in am. svs. Action Oct. 21.
®KXYQ (105.1 mhz) Salem. Ore.—Granwed app. to
change HAAT 1o 1.840.08 (1. and change TL. Action Oct.
20.

8 WMSP (94.9 mhz) Hamisburg. Pa.—Granted app. to
change TL: change 10 DA. and change HAAT to 698.64 fi.
Action Oct. 20.

B WAYZ-FM (101.5 mhz)} Waynesboro. Pa.—Granted app.
to change DA pattern. Action Oct. 22,

8 WKAQ-FM (104.7 mhz)San Juan. PR.—Dismissed app.
1o change ERP 10 12,5 kw: change HAAT to 2.676.48 1t..
and change TL. Action Oct. 24.

B *KAUR (89.1 mhz) Sioux Falls. S.D.—Granted app. to
change ERP to 680 w and change HAAT 10 183.68 1. Action
Oct. 27.

& KQOK (106.5 mhz) Galveston. Tex.—Gramed app. to
change HAAT 10 699.3 fi. Action Oct. 24,

& KQMB (102.7 mhz) Midvale. Utah—Dismissed app. to
change TL: change ERP to 24 kw. and change HAAT w0
3.847.11 fi. Action Oet. 21.

& WVLI (96.7 mhz) Buena Vista. Va.—Granted app. 1o
move SL to Lexinglon. Va. Action Oct. 24,

TV's
& KTSF (ch. 26) San Francisco—Granted app. 1o move SL

outside community of lic. Action Oct. 23.

B *WEDW (ch. 49) Bridgeport. Conn.—Granted app. lo
change HAAT 1o 730 fi. Action Oct. 10,

& WCTV (ch. 6) Thomasville, Ga.—Granted app. to change
HAAT 10 2,030 ft. Action Oct. 27.

& WANE-TV (ch. 15) Fort Wayne, ind.—Granted app. to
change ERP 10 vis. 114 kw. aur. 111 kw. Action Oct. 27.

® WBNA (ch. 21) Louisville. Ky.—Granted app. t change
HAAT 10 696 ft. Action Oct. 27.

8 WWAT (ch. 53) Chillicothe. Ohio—Granted app. 1o
change ERP 1o vis. }.274 kw. aur. 127 kw: chunge HAAT 10
653 fi.. and change TL. Action Oct. 23.

8 WNAC-TV (ch. 64) Providence. R.I.—Granted app. 1o
change HAAT 1o 1.028 fi. Action Oct. 27.

In Contest

Review board made loliowing decision:

B Portland. Ore. {Cascade Video of Oregon Lid. and Pont-
land Television Associates Ltd.) TV proceeding. Approved
settlement agreement and dismissed app. of Portland Televi-
sion: granied Cascade Video's app. for new TV station at
Portland. and terminated proceeding. By order. Oct. 14,

ALJ Joseph Chachkin made following decisions:
& Reno (Circle L Inc. and Washoe Broadeasting Co.) TV
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proceeding. Approved scitlement agreement and dismissed
with prejudice app. of Washoe Broadcasting: granted app. of
Circle L for renewal of license of KCRL-TV Reno. and
terminated proceeding. By MO&OQ. Oet. 22,

& Mantco. N.C. (Franklin Broadcasting. ct al) FNM proceed-
ing. Approved settlement agreement and dismissed with
prejudice apps. of Franklin Broadeasting and Manteo Com-
munity Broadcasting Inc.: conditionally granted app. of
Costunzo Broadeasters for new FM station at Manteo. and
terminated proceeding. By MO&O. Oct. 21.

& Myrile Beach. S.C. (Coastal Broadeasting of Myrtle
Beach. et al) TV procecding. Approved sctilement agree-
ment and dismissed with prejudice apps. of Coastal Broad-
casting of Myrtle Beach and South Carolina Broadeasters:
granted app. of Coastal Carolina Broadeasting Co. for new
TV station at Myrtle Beach. and terminated proveeding. By
MO&O. Oct. 21,

8 Longview. Tex. (Ashley Broadcasting. ctal) TV proceed-
ing. Gramted Ashley Broadeastings motion and dismissed
its app. with prejudice: scheduled conference for Oct. 31. By
MO&O. Oct. 23,

ALJ John M Frysisk made follomng decisions

& Orlando. Fla. (Marlin Broadeasting of Central Florida
Inc.. ¢t al) TV proceeding. Granied motion by RCTV Ine.
and dismissed its app. with prejudice. By order. Oct. 16,
& Dalton. Ga. (Family Television of Dalton Inc.. eta) TV
procecding. Granted motion by Family Television and dis-
missed its app. with prejudice. By order. Ovt. 23,

8 Galeshurg. I, (Galesburg Broadcasting Co. and Unimel
Inc.} MDS procecding. Dismissed with prejudice app. of
Unimel for failure to prosecute; granted app. of Galesburg
for new station in multipoint distribution scrvice at Gales-
burg. and erminated procecding. By MO&Q. 23.

8 Buftulo. N.Y. (Contemporary Communications Corp. and
Microband Corp. of Amercia) MDS proceeding. Approved
settlement agreement and dismissed Contemporary’s app.
with prejudice. granted app. of Microband for new station in
multipoint distribution service at Buftalo. and werminated
proceeding. By MO&O. Oct. 16.

ALJ Joseph P Gonzalez made following decisions

B |nverness. Fla. (Meredith Corp. and West Florida Televi-
sion Lid.) TV proceeding. By separate orders: Granted mo-
tion for summary decision by Meredith Corp. and resolved
satellite issue in its favor: approved setilement agreement
and dismissed with prejudice app. of West Florida: condi-
tionally granted Meredith’s app. for a new commercial tele-
vision station at Inverness. and terminated procceding. By
MO&O. Oct. 24.

& Minneapolis (Vision Broadcasting Corp. and Metro Pro-
gram Network Inc.y TV proceeding. Approved sctilement
agreement and dismissed with prejudice app. of Metro Pro-
gram Network: conditionally gramed app. of Vision Broad-
casting for new TV station at Minneapolis. and werminated
proceeding. By MO&O. Oct. 20.

8 Blacksburg. Va. (Cascade Television Ltd.. et al} TV pro-
ceeding. Granted limited extent motion by Southwest Vir-
ginia Tetevision to enlarge issues against Cascade Television
to determine whether Cascade displayed ineptness in pros-
ecuting its app. and. if so. effect on its basic gualifications o
be licensee. By MO&O. Oct. 23.

ALJ Edward J Kuhimann made following decision

8 L4 Grande. Ore. (Telecrafter Communications Corp. and
Broadeast Data Corp.) MDS proceeding. Granted Broadeast
Data’s motion and dismissed with prejudice app. of Tele-
crafter: conditionally granted app. of Broadeast Dati for new
station in multipoint distribution service at Lu Grande. and
terminated proceeding. By MO&O. Oct. 20.

ALJ Richard L. Sippel made following decision:

& Freedom. Calif. {Virginia Jo McFadden. et al) FM pro-
ceeding. Granted motion by Laura Hooper and dismissed
with prejudice app. of Freedom FM Wircless Co. for failure
to prosecute. By MO&O, Oct. 20.

ALJ Joseph Stirmer made followng decision:

8 Atlanta (Community Television Inc. and Acorn Television
in Action for Communities Inc.) E3-TV proceeding. Grant-
ed motion for summary decision by Acorn Television and
resolved Section 73.3524(a) issues in its favor. By MO&O.
QOct. 23.

ALJ James F Tiernay made following decision’

8 Beilevue. Wash. {C.R. Pusguier Associates of Bellevue
Inc.. et al) TV proceeding. Granted motion by Rainicr
Broadcasting Co. and dismissed its app. with prejudice. By
order. Oct. 16,



Call Letters
Applications
Catl Sought by o
New AM
WNNZ Celia Communications Inc.. Westfield, Mass

KUZN
WESI
WRAU

KUAK

New FM's

valley Broadcasting Co., Palmer, Alaska
Leverrier Broadcasting Ca.. Strasburg. Va,

Franklin Broadcasting Co.. Ravenswood. W
Va
New TV

Marina D. Leathers. International Falls, Minn.

Services

Existing AM

WWSJ WLNZ Ditmer Broadcasting Co.. St. Johns

Mich
Existing FM's

WMMY-FM WYRL City Broadcasting Co.. Melbourne

Fla
WCvQ WABD-FM Southern Broadcasting Corp
Fort Campbell. Ky
WSTE WSTT Palm Beach Group Broadcasting Co.
Charlotte-Amalie. V1
WYFT WQAA Bible Breadcasting Co.. Luray va
Grants
Ca Assigned to
New AM
KKMT Big M Broadcast Associates, Ennis, Mont

AERONAUTICAL CONSULTANTS
TOWER LOCATIONHEIGHT. STUDIES
FAA NEGOTIATIONS

JOHN CHEVALIER. JR.
AVIATION SYSTEMS, INC.

28441 HIGHRIOGE RD  STE 201
RDLLING ML S ESTATES CA 90274
(213} 377-3449

FCC ON-LINE DATABASE

dataworld’

Allocaton/Terrain Studies
AM ¢ FM o TV ® LPTV & |TFS
4827 Rugpy Ave Suite 200
Bethesda. MD 20814
(301) 652-8822 1-800—368-5754

301-731-5677 Comorets

Bioagcesr Faciniiy
Oes.gn 8 'adteiiet.0n
arrison

systems Ltd

1515 AnnepoiiBMoan Su.ie 810
meathesiiie Wiegiend 20780

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Moffet, Larson & Johnson, Inc.

(703) 841-0282

Complete Listing O!’:‘
AUSED

CALL LETTERS

Cait Letter Systems

P. O. Box 13789
Jackson. MS 39236-3789
(601} 981-3222

Compietely Current ~ No Marnitime Calls

AVAILABLE
CALL LETTERS

WITH FULL APPLICATION KIT

RADIO INFORMATION CENTER
S75 Lexngton Avenue  New York, NY 10022
(212) 371-4828

KGTW

WSTH

WWHR

wWGLUY

KKOB

wLOJ

WNVU

WSTH-FM

*KHDC

KCLQ
KBOX

WFMM

KKOB-FM

KYQT

KWZD

KGBS

New FM

Media Ltd.. Ketchikan, Alagka

Existing AM's

WRFS Solar Broadcasting Co.. Alexander
City, Ala,

wBSS Sunrise Broadcasting Corp., Pompa-
ng Beach. Fla

WML Stone Communications Inc.. Brewer.
Me.

KOB Southwest Radio Corp.. Albugquerque.
N.M.

WRNB Word Communications Inc.. New
Bern, N.C.

wXvX Barua Communications. Greensburg.
Pa

Existing FM's

WSTH Solar Broadcasting Ca.. Alexander
City, Ala

KUBQ Califarnla Human Develooment
Corp., Chuater. Cant

KLTK KLTK Inc., Hantard, Calif

KXCC-FM Golden Coast Broadcasting Inc
Lompoc. Calif

WWTM DCS Radio Associates Ltd.. Harbor
Beach. Mich.

KOB-FM Southwest Radio Carp.. Albuguer-
que. NM

KNPT-FM Dennis P MCManus. Receiver.
Newport, Ore

KRRS B & D Communications Inc.. Hamlin
Tex

Existing TV

KAHT American Tetevision of Utah Inc.. Sali
Lake City

RAMTRONIX, INC.
Connector Supplier
to the Broadcast industry
Kings/ITT Cannon
67 Jefryn Blvd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Stephen Raleigh
Broadcast Services

Full Service Technical Consulting
Speciallsts In Audio & RF Systems
Facllity Design & Instalistion
P.O. Box 3403, Princeton, N.J. 08540
{608) 7994357

UNUSED
CALL LETTERS

dstaworld

1-800—368-5754

media communications inc.

COMPLETE ENGINEERING NEEDS
FCC Information # Allocations AM,
FM, LPTV @ Terrain Studies @ Frequency Studies ®
Fieid Engineenng ® Research &
PO. Box 37732
Shreveport, La 71133-7732
cCall (318) 746-4332

RADIOSTAT ©atnises

“WE SUAVEY TO FIND YOUR AUDIENCE
~CAEATE AN “UNNSPUTABLE ' SALES TOOL
[ STRAIN YOUR SALES DEFARTMENT TO USE IT
*SALES STAPF. “BACK UP COMSULTING SEAVKE FuLL YEAR
AMERICAN TELESURVEY NETWORK. INC.
807 COURT ST. ° MARYVILLE, TN 37801
| CONTACT: Ted DelaCourt 615.982.0404

DON'T BE A STRANGER

To Broadcasting's 191 781" Readers
Display your Prolessionat of Serwce
Catd here It will be seen by station and
cable TV system owners and decision
maxers

*1982 Readership Sufvey showing §2
readers per coDy

Broadcasting Nov 10 1986
1Nn2

Summary of broadcasting

as of June 30, 1986

Service On Air CP's Total "
Commercial AM 4,839 170 5.009
Commercial FM 3.923 418 4,341
Educational FM 1.247 173 1.420
Total Radio 10,002 761 10,770
FM transiators 1,115 766 1,881
Commercial VHF TV 542 23 565
Commerciat UMF TV 422 222 644
Educational VHF TV 113 3] 116
Educational UHF TV 187 25 212
Total TV 1,264 273 1537
VHF L PTV 248 74 322
UHF LPTV 160 136 296
Total LPTV 408 210 618
VHF translators 2,983 145 3,126
UHF translators 1,998 293 2,29
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 7.430 205 7.635
UHF transiator/boosters 6 0 6
Experimental TV 3 8 8
Remote pickup 12.338 53  12.391

Aural STL & intercity relay 2,836 166 3.002

* Includes off-air licenses.




Professional Cards

A.D. RING & ASSOCIATES, RC.

CONSULTING RADIO ENGINEERS
Suite 500
1140 Ninsteenth St. N.W.
Washington, 0.C. 20036
(202) 223-6700
Member AFCCE

T Jones
A Sutwciery of ScanDe Agokoshons rsermehonat Coporssn
CONSULTING  ENGINEERS

7001 YARNWOOQO COURT
SPRINGFIELD VA. 22153
7031589 - 7704
MEM BER AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N'W. Suite 606
washington. D.C 20005
1202) 296.2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th 3, N.w,, Suite 703

(202) 783-0111

Washington, 0.C. 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8701. Georgia Ave. =805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.

(301) 589.8288
THOMAS B. SILLIMAN. P.E.
(812 853.9754
Member AFCCE

Moffet, Larson & Johnson, Inc.
Consulting Telecommun|cations Engineers

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

ANORUS ANO ASSOCIATES, INC.
ALVIN H. ANORUS, P.E.

351 SCOTT DRIVE
SILVER SPRING. MD. 20504

Q 301 384:5374
Mimber AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68, Internatlonal Airport

San Francisco, Callfernla, 94128

{415) 342-5200
Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City Missouri 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St N.w.
Washington DC 20036
(202) ©59.3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultanis
Compiete Tower and Rigging Services

“Seri-ing the Broadeast industey
Jor aver 50 Years”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
applicahons and Field Engineenng
Computerized Frequency Surveys
3137 W, Kentucky Ave.—B80219
(303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Assoclates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246.2850

Mullaney Engineering, Inc.
e " Tl Enwi s
9049 Shady Grove Court

Gaithersburg, MD 20877

301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave.,, N.W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW. HANNEL. PE
PO Box 9001 Peoria. IL 61614
{309} 691.4155

Member AFCCE

STRUCTURAL SYSTEMS

TECHNOLOGY, INC.
MATTHEW J. vé.ISSIDES RE.

PRESIDENT
TOWERS, ANTENNAS. STRUCTURES
New Thll Towers. Existing Towers
Studies. Analysis. Design Modifications.
Inspections. Erection. Etc.
6867 Elm St.. McLean. VA 221011202} J56-9765
Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bioomtield Hills, MI 48013
{313) B42-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Conutting Engineersy
AN-FW Ty PV CATy
BOS? QFFICF BOs 1N

FOLSOM, CALIFORNIA 95630

R.L. HOOVER

Consulting Telecommunications Engineer

11704 Seven Locks Road
Potornac, Maryland 20854

J. 5. SHERMAN & Assoc,, INC.

APPLICATIONS.
CONSULTING 8
FIELD SERVICES

CLARENCE M BEVERAGE
COMMUNICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINEERING CONSULTANTS

SUITE #5 123 CREER ROAD

2048 KEY - MOUNT HOLLY NJ
(916) 933-5000 301-983.0054 BERLFNFT%SESW JERSSEQ S —
Member AFCCE (609) 767-7070 08009 16091 722 0007

LAWRENCE L. MORTON
ASSOCIATES
21871 SUPEMOR LANE

R

LARE FOREST CALFORNA 92030

LAWRENCE L MORTON EE

AP?LICATIONS y FIELD ENOINEEHING
ANTENNA BROADANDING FOR AM STEREQ

{714) 859-6015

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS

J.S. Selimeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

214-542-2056 214-548-8244
Member AFCCE

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379

812.535.3831

WEST TERRE HAUTE, INDIANA 47885

D.B. COMMUNICATIONS, INC.

BroadcasvRCC/cellular/salellile
Telecommunications Consultants
4401 East Wasl Highway, Suite 404
Bethesda, Marylan ‘20814
{Located |n3\8§asgm lon. DC Atea)

077
contacl; Darrell E. Bauguess

ETeletach Inc.

BRAOADCAST CONSULTANTS AND ENGINEERS

s FCC Apphcatons ang F-ela Engneeang
s Fraquarcy Searches a Comﬂmm-on
s Towgr Erection ang M-mena

L] Facmly Deagn and Conslmclm

Th‘ W HOEHN

23400 Mich Ave
(sm 562 6873 Dearborn M 48124

George Jacobs
& Associates, Inc,
Consulting Broadcast Englaears
Domaestic & International
Member AFCCE

8701 Georgia Ave.

EVANS ASSOCIATES

comultlﬁ Commumutlom En?m-on

216 N. Green Bay Rd.
THIENSVILLE wnsconsm 53092

DON'T BE A STRANGER

To Broadcasting’s '91781* Readets
Display your Pio'essional ol Service
Card nere It wiit be seen by stalion and
cable TV system gwners and decision
makers

EDM & ASSOCIATES. INC.

B/cast-AM-F M- TV-LPTV.ITFS. Translat o
Frequency Searches & Rule Makings
C/Carner-Celula. Satelites
MMDS. P/P Microwave

1234 Maes. Ave., N.W., Sults 1
washington, D.C. 20008 Phons {202) 639-0080

Member AFCCE

608:631-4636

te 410 MD ‘1982 Readership Survey showing 52
(30 597-6800 Sitver Sprire. e e :
RJ EH&HI]HAISUN P E el § Sl Tt
ade olee - ck Gall, P.E.
CONSULTNG ENGINEER o1 L ST LECHMAN & JOHNSON
pulnatmns ant Rulemakings % s Ionteliateen of eiecommuncations Consultants
1243 pl“ Rail Lane Brosdoest TV Studio snd Trensmitter, Appheations - Fisld Enginearing
Falrfax stO"On, VA 22039 Satellite, Microweve, Fiver Optic & CATV 2033 M Street N'W Suite 702
(703) 764-0513 FCC Applicetions & Engineering Washington DC 20036
Member AFCCE 6213 Sonngs Or 53562

{202) 775-0057




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

General manager, challenge and opportunity! New
AOR Lansing Mich. WLNZ (FM) rapid growth (already
#4 12+ Birch Summer Quarterly) unlimited potential.
Needs experienced leader te work with group owners.
Strong sales background essential. Send resume in
conlidence 10 : Randall Biair. PO. Box 30092, Lansing.
MI 48909, 517—669-8361.

GM for coastal Carolinas '86 markel based in New
Bern. Classy FM with new equipment and image. This
company is a winner. If you are. and have credentials to
prove it, forward resume and all details, including earn-
ings history, to Tom Joyner. Joyner Broadcasting Com-
pany. PO. Box 1125, Cary, NC 27511,

Knoxvllle/sales manager: the only urban station in
Knoxville needs anaggressive, take charge sales man-
ager. This is not a desk job. Must have experience
selling direct and through agencies. and ability to moti-
vate others. Call Fred Jacob 615-—521-6220. EOE.

If you're ready for the sunbelt, this may be your op-
portunily. We need a local sales manager immediately
at KAYD/KAYC in Beaumont, Texas. Class C FM giant
awaits the right person. Apply now to Box 870, Beau-
mont, TX 77704, or call GM 409—833-9421.

Radlo sales management. This growing New England
broadcaster owns AM/FM combo facilities in two of the
fastest growing retail markets in the country: Portland,
Maine. and Portsmouth, New Hampshire. We have im-
mediate needs for a general sales manager (Poris-
mouth) and regional sales manager (Portland). (Cur-
renl people have been promoted). Salary plus
incentives. Performance is rewarded! Opportunity for
advances within company. Call 603—772-4757. or
send resume to T. Porter. PO. Box 1540, Exeter. NH
03833.

First-list salesperson needed for combo regional sta-
tions dominant in three northern California counties.
Must have solid agency experience as well as adept-
ness at local street sales. Must be able 1o lead sales
staff in selling rates 50% higher than compelition.
Prove yourself and take over the sales department.
Perfect opportunity for aggressive 3-5 year vet looking
for that move into management. Job paid 26K last year
and we're growing dramatically. Send resume to PO.
Box 631, Marysville, CA 95901, Attn: Mr. Moore. EQE
916—742-5555.

General manager: for medium-size Ohio market
sought by purchaser of Class B FM and AM combo.
Administrative experience and strong sales, program-
ing and community involvement skills essential -- ex-
cellent salary, bonus and stock option. Send resume.,
references and cover letter with brief description of
your strengths on a confidential basis to: Treasure Ra-
dio. 300 National City Bank Building. Cleveland, OH
44114,

Ciass C FM: in northern Wisconsin seeking a manager
strong in salés to lead a staff lo conquer an undeve-
loped market. Outgoing selfstarter. B.A. degree in a
related field a must. experience a requirement. Excel-
lent benefits. Box L-42.

Owner seeks a general manager for AM/FM in Mid-
wesl college town. | need a take charge. clear thinking.
shirt sleeve experienced leader. Must be able to com-
municate with and motivate staff in a positive way. Must
also have sales ability and be able to teach skiils.
Those who blow smoke or just want to sit behind a desk
need not apply, If you are an achiever. show me your
track record. Send letter. resume, salary history to Box
L-1.

Sales manager, with GM potential. Hard worker with
proven tack record for AM/FM combao is southern Cali-
fornia desert area. Send resume to KSES Radio, PO.
Box 1420, Yucca Valley, CA 92284,

Established AM/FM combo waiting for selling GM in
Midwest. Good ratings. Group possibilities, salary in-
centives and possible stock options. Send resume to
Box K-95.

Assistant contoller. Responsible for all accounting
and administrative duties at successful Long Island-
based broadcast group. Directly responsible for bud-
geting, preparation of financial statements, various fi-
nancial reporis. Excellent managerial skills along with
hands-on experience with micros and standard
spreadsheet software. Some traveling required. Excel-
lent growth opportunity. Resumes to Linda Healy.
American Media Inc.. PO. Box 230, Patchogue. NY
11772. EOE M/F,

Spanish language station manager. Must be exper-
ienced in sales and Texas Spanish programing. Fluent
English and Spanish necessary. Compensation 10% of
station collections, Resume and references to Doug
gtce;g(er. KEPS Radio. PO. 1123 Eagle Pass, TX 78853

HELP WANTED SALES

AM/FM in rapidly growing area near Washington, D.C.
seeks experienced sales people whothrive on exceed-
ing goals. Salary plus commission and benefits. If
you're serious about selling, we'd seriously like to hear
from you. Call 301—423—9497.

Miami: Ciosed circuit television company seeks exper-
ienced account executive with management potential.
Must have proventrack record in direct sales. We are a
successful multi-market advertising sales company
with tremendous growth potential. Welcome USA
305—441-1231.

We need top flight, aggressive, sales oriented. Per-
son to be station/sales manager of AM/FM station in
Nortolk, VA., the 34th radio market. Must be profession-
al. motivaled and willing to work. This is not a desk job.
Top dollars to top producing person. Send resume,
sales billing history to: WM., Box 92. Roanoke. VA
24022. (We are EOE, M/F).

Regional manager: The National Association of
Broadcaslers has an opening in its radio department for
a regional manager for the Southeastern territory. Du-
ties include all radio membership activity in the region,
including providing service to existing membership,
serve as a liaison with state associations. and serve as
region’s representative to NAB. Qualitications will in-
clude an understanding of broadcasting operations.
knowledge of sales techniques. previous telemarkel-
ing experience and broadcasling experezne. NAB of-
fers excellent salary and benelits. Send resume and
salary requirements to Patti Johnson, NAB, 1771 N ST,,
NW Washington, DC  20036. An EOE M/F.

HELP WANTED ANNOUNCERS

Sales manager position: leading CHR FM, Longview,
Texas. Part of growing station group. Experienced, ag-
gressive, seli-starter with ability to multiply local sales
through staff while building strong personal client ros-
ter. Financial rewards commensurate with increased
sales. Contact: Rick Monroe, Manager, KKTX-FM,
KOCA-AM. Box 192, Kilgore, TX 75662. Phone-Office:
214-984-2001. Home: 214—297-3924.

Experienced sales person, Must be team player. goal
oriented. able t0 accept direction and have the desire
1o be a top sales professional. This is an opportunity to
join one of the best group operators in the country. At
least one years experience. Sarasola, Florida market.
Jim Day. General Manager, WAMR/WRAY 282 N. Au-
burn Rd.. Venice, FL 33595. 813-484-2636. EOE.

Be in management in 6 months. Prove sales ability
and success in competitive small market. Give 110%,
get "good” list with room for more. No beginners
please. EOE. 906—863—5551.

National sales manager: WALK FM/AM. Long Island’s
#1 radio station, has opportunity for national sales mgr.
with minimum 3 years radio sales background. Ability
lo travel. Resume to Ron Gold, Station Manager, WALK
FM/AM, P.O. Box 230. Palchogue, NY 11772 EQ.E.

California... KFIG AM/FMis currently seeking a profes-
sional. highly motivated salesperson with experience
in direct and agency sales. Draw against commission
plus outstanding benefits. Contact Wayne Scholle Box
4265, Fresno, CA 93744. 209—268-8801. EOE M/F,

Experlenced/aggressive sales manager to build de-
partment for new 100 KW Florida FM. $35,000 first year
for right person. Send resume to PO. Box 1168, Rad-
ford. VA 24141,

Radlo sales dynamics seeks salespeople to earn ex-
tra money representing company’s "52 Ways to Close
More Radio Sales” cassette album and services. Call
Richard Kauiman 718—225-1515.

WITU-FM is expanding and looking for experienced
radio sales people. Send letter of introduction, resume
and work references to WITU. PO. Box 370, Cobleskill,
NY 12043,

General sales manager for San Francisco Bay area
cable FM network. Incredible growth and income po-
tential for the right person. Possible ownership opportuy-
nity, Jim Bryan 415—935-5100.

WGMD-Rehoboth Beach, Delaware. Successiul es-
tablished easy listening station currently seeking a pro-
fessional radio salesperson. Excellent compensation
plan. Resumes to Judith Poulin, Station Manager.
WGMD. PO. Box 530, Rehoboth Beach, DE 19971,

Announcer: Soft contemporary Class C FM station in
northern Wisconsin is looking for an air personality with
leadership experience and good communications
skills. Excellent benefits. Box L-43.

Announcer: Key morning shift position. Requires
knowledge of classical music and competency with
foreign language pronunciation. Proficiency in oper-
ation of audio equipment. Send resume and non-re-
turnable demo tape by Nov. 24; Manager of Human
Resources. WMHT-FM, Box 17, Schenectady. NY
12301. EOE.

Announcer with news and PA background needed
for Christian station. Applicants should have minimum
2 years announcing experience. Reply by December
1, 1986.. to Station Manager, Steve Wright, 2225 North
Concord Rd.. Albion, Ml 49224. Family Life Broadcast-
ing is an equal opportunity employer. Minorities and
women are urged to apply.

Suburban Washington D.C. radio station looking for
solid air personality. Modern adult contemporary for-
mat. Must be ready to have fun and get involved in the
community! Submit resume and tape to: Box 1669,
Middleburg. VA 22117.

Small market AM-FM needs an experienced announc-
er-salesperson. Position could be availabe immediate-
ly or by January 1. Send complete resume and audition
tape to Manager. Box 697, Crossett, AR 71635. EQE,

Urban FM needs announcers, preler deep voice, also
aggressive and organized sales people. Send tape &
resume 10 WVIS-FM Box 487 Frederiksted, St. Croix
Virgin Islands 00840, or call after 1 p.m. at 809—778-
5199.

Telephone talk. Major market station wants personality
with provocative, humorous. imaginative telephone fi-
nesse. Send resume. EOE. Box L-15.

Talk show host wants to talk. Currently in top fifteen
market. Call Doug 412—321-2895.

HELP WANTED TECHNICAL

Radio maintenance engineer: KYUK AM/TV in Bethel
Alaska has an immediate opening for a mainienance
engineer. Applicants should have 3-5 years exper-
ience in all phases of radio maintenance and construc-
tion and posess a valid General Class license. Some
knowledge of television is desirable but not necessary.
Open until filed. Resumes should be sent to: Brad
Humelsine C.E.. KYUK AM/TV, Pouch 468. Bethel, Alas-
ka 99559. Bethel Broadcasting is an equal opportunity
employer.
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Chlef englneer: AM/FM combo seeks experignceden-
gineer. Must be knowledgeable in AM directional, auto-
mation, Class B FM and overall maintenance of studio
equipment. Salary depending on qualifications. Excel-
lent benefits. Send resume and references to : General
Manager, WQHQ/WSBY. PO. Box U, Salisbury. MD
21801. EOE.

WKDM, United Broadcasting Company's Spanish
contemporary station in New York, is seeking a quali-
fied person for the position of chief engineer. Qualified
candidates must have an FCC license or SBE certifica-
tion, knowledge of studio and transmitter construction,
maintenance and oOperalions; at least 3 years exper-
ience in the maintenance and operation of AM direc-
tional antennas. Those interested should send their re-
sume 1o Richard Mertz, Director of Engineering. United
Broadcasting Company, 4733 Bethesda Avenue Be-
thesda, MD 20814. Please, no phone calls. EOE/MF.

PD for top 100 NC market format. |s urban with CHR
influence. Attitude is as important as ability. but you
musl be a winner. Tape, resume and earnings history to
Tom Joyner, Joyner Broadcasting Company. PO. Box
1125, Cary, NC 27511.

AM stereo 56 In Columbia, South Carolina, is [00king
for an aggressive, take-charge. self-motivator for our
morning announcer/program director. We need some-
one who can continue the ratings strength and reputa-
tion achieved over 56 years of MOR. news, sports and
information broadcasting. Columbia is a superb place
to live and ideal for a family. If you have experience and
are ready for the challenge of |his leadership position.
send a cassette of the kind of morning show you would
do along with all the reasons why you are right for this
opportunity to: Charley Jones, WIS Radio. PO Box
21567, Columbia, SC 29221. Do if today and include
your salary requirements SO we Can move quickly.

Major Philadeiphla AM/FM seeks engineer to assist
with complete studio renovation. A successful candi-
date for this position should have at minimum two
years' engineering experience in a top 50 market, a
general or first class FCC License, and demonstrable
experience in accurate. neat wiring. Excellent salary
and benefits. Replies in confidence to Larry Paulausky.
WPEN Radio, One Bala Plaza, 3rd Floor West, Bala
Cynwyd, PA 19004. ECE/MF

Chlef englneer for KBUC AM/FM San Antonio. Appli-
cant should be experienced in high power FM, direc-
tional AM, studio maintenance and remote broadcasts.
Send resume and salary requirements to: Bruce Hirsh,
TK Communications. Inc., 3000 SW60 AVE.. Ft. Lauder-
dale. FL 33314. EQE.

Chiet englneer for KZBS FM Oklanoma City. $36.000
beginning salary. General radiotelephone operator li-
cense and FM experience required. Resume 1o Bill
Lacy, KZBS, 9400 North Broadway. Suite 99, OKC, OK
73114-7499, EOE.

RF sales englneer. This will be be a rewarding position
for an individual with experience in all areas of radio
broadcast equipment with emphasis on FM RF sys-
tems. The position involves field travel and is based in
the Philadelphia area. Contact Radio Systems, Box
356, Edgemont, PA 18028. 215—356-4700.

HELP WANTED NEWS

News director/morning anchor for new Albany FM.
Strong delivery and news writing ability required.
Growing 14 station group. Tape.resume: references,
to: Jeft Weber, Vice-Pres./GM WMVQ, PO, Box 5, Alba-
ny NY 12201. EOE.

Experienced morning news anchor wanted for top
rated news oriented AC. Send tape and resume to Ed
Huot, WTRC Box 699, Elkhart IN 46515 EOE.

Experienced anchor/reporter for Long Island’s most
powerful station. We want a strong communicator with
solid air sound and one-on-one writing skills. Send re-
cent aircheck and resume to Frank Brinka, News Direc-
tor, WALK FM/AM. PO. Box 230. Long Island. NY
11772. EQE.

Program director for exciting new format. Must under-
stand target audience 25-49. team management, re-
search, promotion, motivation. and contemporary jazz.
Full service station wilh heavy news and sports. Salary
to mid-20's. Resume by November 17 to Doug Miller,
WAER, Office of Human Resources. Skytop, Syracuse.
NY 13244. Affirmalive action/equal cpportunity em-
ployer.

Strong communicator, with good production skills
and show prep for MOYL AM. Must be a team player
with community involvement a plus. T&R to WAMR. 282
North Auburn Road. Venice, FL 33595.

Production coordlnator: responsible for writing and
producing station promos. features and program ele-
ments, and for coordinating and maintaining daily pro-
gram logs. Other duties as assigned. Candidate
should have college degree, at least two years profes-
sional broadcast experience (with emphasis on pro-
duction and promotion). good administrative skills and
a familiarity with jazz. Send letter. resume and cassette
sample of production to Wylie Rollins, Program Direc-
tor, WBGQO-FM, 54 Park Place. Newark, NJ 07102.

Premier talk host. One of the nation's finest radio talk
hosts now available, Nearly twenty years top ten mar-
ket experience. Acclaimed as "one of the nation's best
radiotalk hosts” by the Detroit News. and chosen this
year as the "best tatk Show hosts in Detroit” by Detroit
Monthly magazine. Great voice. superb interviewer, ex-
traordinary general knowledge. Resume and tape on
request. Box K-84.

Talk show host wants to talk. Currently in top fiteen
market. Call Doug 512—321-2895.

Attn, small markets In Callfornla, Arizona, Oregon:
dedicated newcomer (ask my boss) is a real find.
Wants on-air job. Gene 213-666-2602.

Avallable now! Deejay production man, degree in
broadcasting, 1 1/2 years experience. Some news.
Prefer Midwest market. Call 307—745-4811 ext. 133.
Write 1912 Thomburgh, Laramie, WY 82070.

SITUATIONS WANTED TECHNICAL

Audlo technlclan seeking employment in the Wash-
ington, D.C. area. Will consider other locations. 301-
523-8212 or 202—529-0935.

Sharp cheap englneerr MOYL-expert jock available.;
any shift. Florida first, call now through February. 305—
791-7027.

SITUATIONS WANTED NEWS

Anchorireporter. 4years experience. B.S. in journal-
ism. Excellent writing and delivery skills. Greg 915—
944-9652.

Solid journalist looking for news director anchor/re-
porter position. Experienced. professional aggressive.
dedicated. 309—833-3129.

Looking to break Into radio news. Money no object.
relocation no problem, hard worker, can do sports. Call
for tape. “including street work”. resume. writing sam-
ples, references. Robert Brown, work number 212—
867-7020.

SITUATIONS WANTED MANAGEMENT

GM or GSM ambitious middle market GSM (00king for
new opportunity in West or Midwest. Desire a position
with aggressive group who wants the best and won'l
settle for less. Box K-79.

Successful medium market general manager seeks
new Challenge. 16 years radio. 8 management. mid
30%s. stable family man. Great track record in sales.
programing. people and cost control. If you want qual-
ity. integrity and profits. Write: Box L-8.

Ready for basketball? Energetic sportcaster/news-
caster. Exciting PBP. excellent reporting, interviewing.
writing skills D.J.. production at top rated station. Hard
worker. Bob, 601—442-0574.,

Experlenced sports pro with major college (football,
basketball, baseball. hockey) PBP. talk, reporting. Also
network radio, large market television experience. Can
do news, DJ. Pete 414—822-3529.

SITUATIONS WANTED PROGRAMING,
PRODUCTION & OTHERS

General manager with in depth knowledge of radio
covering 20 years of successful management. Aggres-
sive competitor dedicated to producing results. Strong
leadership, heavy sales & promotion skills. people ori-
ented. If interested, write. Box L-19.

Ready to generate revenue and control your bottom
line now Experienced GM with exiensive sales and
programing background seeks Northeast or Midwest
medium market. Box L-50.

Newsperson at WROWAM-FM, JAG Communications
chain. 4 years experience, salary negotiable, tape,
writing sample. resume, Gen. Mgr., WROW 341 North-
ern Bivd. Albany, NY 12204,

Seasoned newsperson. NYC suburb. Gather. edit, an-
chor local reports. Salary matches experience. T&R:
Box 910ND, Pomona, NY 10970. EOE, M/F.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Music director. Qops! 1968 civil service copy got by
us. Disregard recent ad for classical music progamer-
Jannouncer, We are a growing and progressive public
radio operation with three stations serving 12 + popu-
lation of 800,000 in WA/OR/ID. Seeking person with
strong background in classical music who fits our on-
air sound in presentation and in music selection for
other shifts. Position requires a bachelors degree in
liberal or performing arts. Successful candidate will
have two to five years experience announcing classi-
cal music for broadcast. Excellent working environ-
ment and living conditions. $20.000 - 24,000 DOQ.
Respond with resume and tape by December 1 to Ar-
thur Cohen, Northwest Public Radio, Washington State
University, Pullman, WA 99164-2530. WSU is AA/EEQ
employer,

Tired or excuses? 20 year GM programs. trains, moti-
vates, gels results, and sells, sells. sells! Super track
record. Impeccable references. Box L-55.

Broadcast vet/sales executive seeks GM. Position in
small market, well respected station only southeast,
Write Box L-16.

Very experienced generai manager seeks to relo-
cate. 12 years management experience in top 50 mar-
kets. Strong background in management, sales. pro-
graming, advertising. promotion. and engineering, Box
L-13.

SITUATIONS WANTED SALES

Radio or TV safes. "Street fighter.” 10 years exper-
ience. #1 market pro (top 50). Seeks new Challenge
with a growing. aggressive. team-oriented company.
Extensive vendor. pro sport sales, agency, and direct
experience. Box L-51. Let's talk. Prefer AC or news/talk.

SITUATIONS WANTED ANNOUNCERS

D.J. announcer: 2yrs experience with broadcast com-
pany. Seeks DJ position anywhere USA. Call Dave 619-
428-4086. After 6 p.m. PD.T. excellent ref.

WNEW Alumnus. 15 years experience. Looking for
on-air shift with programing input at major market big
band/MOR. Rich 212-933-0170.

Have pipes will travel. Have 28 years experience. All
facets of radio. Lets talk! 517--386-7506. Dick
O'Brien.

PD, sales, news, college play by play. movie actor and
morning drive. One price fits all! Box K-107.

li talk for my supperl 25 year veteran all phases
radio, seeking PD and/or tatk-show host. Currently em-
ployed. Box L-40.

Wanted: engineer tutor. 10 year air veteran seeks ca-
reer change. Technical background. many abilities.
dedicated, hardworking. Prefer Midwest. 217—287-
7626.

16 year pro with major market experience seeks new
PD/OM opportunity intop 100 AC/CHR. 100% relocata-
ble. Steve Sutton. Phone 912—244-8642.

TELEVISION

HELP WANTED MANAGEMENT

Retall marketing manager, KPTM. Omaha's newest
and only independent tefevision station is currently ac-
cepting applications for retail marketing manager. Suc-
cessful applicant would train, motivate, and lead the
retail marketing department. Prefer individual with 2-3
years broadcast retail/local management experience.
Send resume to: Neil Schwartz, General Marketing
Manager. Pappas Telecasting. KPTM-TV 42, 4625 Far-
nam St.. Omaha, NE 68132-3222. EQOE, M/F/H.

Leading Moblle/Pensacola independent seeks ex-
perienced general sales manager. Must have national
independent sales experience and a successful track
record. Call Bill Evans 205—433-1500 or send resume
to WPMI, P.O. Box 2766. Mobile, AL 36652.
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General sales manager for strong independent in
Southeast. Must be highly mativated, aleader. possess
excellent organizational skills and have a deep under-
standing of ratings. Candigate should have strong
background in independent television and sales, both
national and local. Send resumes in strictest confi-
dence to Box L-20.

Program/operations manager: #1 CBS affiliate has
good opportunity for right person. Job includes re-
sponsibility for station programing; contact with net-
work; also, overall responsibility for station production.
prormotion and on-air look. Production background pre-
ferred. Administrative and people skills - a must. Send
resume, salary history and career objectives to Gener-
al Manager, WTVR-TV, 3301 West Broad St., Richmond,
VA 23230. EOE.

WNWO-TV, ABC affiliate, Toledo. Ohio needs exper-
ienced general manager whose career emphasis has
been in sales and business management. Send cover
letter and resume to Ralph E. Becker, 7 West 51st St.,
New York, NY 10019. EOE.

News director. News leader, NBC affiliate top 40,
Southeast. seeks experienced professional with ex-
ceptional track record, credentials and degree. 6
years experience required. Strong ENG, Conus help-
ful. Send resume, salary requirements and references
to Box L-37. ECE. M/F.

Local sales manager, Midwest ABC affiliate neads a
creative self-motivator with skills 10 lead an aggressive
sales team. A proven track record in local sales leader-
ship desired. Send resume and salary requirements to
Larry Katt. WAND-TV. 804 Southside Dr.. Decatur, IL
62521. EOE.

HELP WANTED SALES

Account executive. Organized. self-motivated person
with strong negotiation/selling ability. Prior media;ad-
vertising experience. quality verbaliwritten presenta-
tion skills, ability to analyze and manipulate statistical
data. College degree preferred. Resumes only: Sales
Manager, PO. Box 400, Hampton, VA 23669. An equal
opportunity employer.

General sales mana%?r position available at Ameri-
cas #1indie, KMPH-TV. Candidates must have exten-
sive broadcast background covering preferably local,
national and/or regional sales management. Appli-
cants should have a college degree and possess 5
years or more selling experience. Growth potential is
very lucrative. Salary, bonus and employee benefits
package negotiable. Send resume to: Personnel De-
partment, KMPH-TV. 5111 E. McKinley Ave., Fresno, CA
93727, No phone calls, please. EQE, M/F/H.

Top 25 afflilate seeking an account executive who is
highly motivated self-starter and good communicator
with strong presentation skills. A minimum of 2 years
local TV sales experience. Successful candidate will
have agency, direct account and vendor program re-
sponsibilities and the opportunity to become apartof a
positive, aggressive oOrganization and broadcast
group. Send resume to Box L-5.

National accounts representatives—TvB. The Tele-
vision Bureau of Advertising (TvB) needs an exper-
ienced salesperson in Chicago to expand television
budgets of national advertisers, The requirements are
a demonstrated sales ability with a knowledge of na-
tional advertisers and the media they use. Send re-
sume to: Dick Severance. Television Bureau of Adver-
tising, 477 Madison Ave., New York, NY 10022.

Advertising sales account executive. The largest ca-
ble system in Washington AD! with state of the art tech-
nology is searching for several advertising sales ac-
count executives who aspire to a high income media
career growth Opportunity. These dynamic positions
will market a diversified multi-media menu including
network spots, prints, direct mail, and commercial and
program production. Compensation and benefits are
competitive. Send all inquiries 10: Media General of
Fairfax. PO. Box 468, Chantilly, VA 22021. ATTN: Hu-
man Resource Department.

Natlonal sales manager. Significant opportunity!
KSTP-TV, Minneapolis/St. Paul. Applicants must have
extensive broadcast sales experience. National sales
management or a background in national representa-
tion is desired. Applicants should have a college edu-
cation and be prepared to commit the hours and the
energy necessary to do the job, Resumes should be
submitted to: Tom Fee, General Sales Manager, KSTP-
TV, 3415 University Ave.. Minneapolis, MN 55414.
Equal opportunity employer, M/F

Locai-reglonal saies manager. Medium maket CBS
affiliate seeks a creative self motivator with the skills
and desire to lead a young sales team_ |f you possess a
proven track record and can demonstrate a leadership
role in TV sales, send resume and salary requirements
to Box L-56.

Account executlve: WTVD-TV, in Raleigh/Durham, is
seeking a team-oriented person with proven record in
broadcast sales. Apply in writing to: Denis O'Connor,
General Sales Manager, WTVD, P.O. Box 2009, Dur-
ham, NC 27702. A Capital Cities/ABC station. EOE.

HELP WANTED TECHNICAL

Experlenced teievision maintenance tech. for cen-
tral Texas affiliate. Strong trouble shooting ability to
component level and responsive to needs of growing,
active news operation are mandatory. Heavy ENG em-
phasis. Good salary benefits and advancement.
Group owner. Send resumes to Box K-100. An EOE.

TV maintenance engineer sought by KPBS-TV San
Diego’s public broadcasting station. Capable of com-
ponent-level analysis and maintenance of sophisticat-
ed TV production and broadcasl systems including
color studio cameras. videotape recorders, electronic
graphics systems, computer editing systems. video
production swilchers, and stereo audio mixing and re-
cording equipment. A minimum of two years of journey-
level experience in the installation, maintenance and
repair of TV broadcast equipment required. Demon-
strable expertise with micro-processor and digital cir-
Cuil technology required. FCC General Class license
and/or independent broadcast technician certification
desirable. The equivalent of not less than two years
college-level courses in electronics engineering tech-
nology required. Salary range: $24,168 - $29,052 per
year. Applications must be received no later than
Wednesday. November 26, 1986. Obtain employment
applications directly from: San Diego State University
Employment Office, Administrative Building - 3rd Floor,
San Diego, CA 92182, EEQ/AA/Title IX employer.

TV malintenance engineer: To maintain, install and
repair station equipment including, but not limited to,
Grass \alley switchers, 3/4” and 1/2” VCR's and edit
controllers, studio cameras, 1 and 2 inch VTR, DVE.
Chyron 4200. Prefer four years technical experience in
television broadcasting and an understanding of digi-
tal video theory and applications. Send resumes 1o
Michael Opauski, KTUL, PO. Box 8, Tulsa, OK 74101.

Chilef engineer for television siation located in North-
wesl. This exciling opportunity requires experience
and skills in agministration of an engineering depart-
ment and interdepartmental coordination. Some exper-
ience in construction projects is desirable. Excellent
benefits. Salary commensurate with experience and
qualifications. Resume to Box L-47.

TV maintenance engineer for UHF independent sta-
tion/production facility in Los Angeles. Applicant must
have minimum of 1-2 years experience in component
level maintenance of broadcast systems. General
Class license or SBE certification preferred. Salary
based on experience—excellent benefits and working
environment. Send resume/references to Steven Glick-
man, CE, KSCI-TV, 1954 Cotner Ave., Los Angeles, CA
90025 or call 213—479-8081.

Tape maintenance engineer needed to work in Phila-
delphia area television station/peoduction house. Indi-
viduals with 3-5 years experience with TCR100's, Am-
pex VPR2-Bs and Sony 2000% apply today Send
resume to Box L-45. EQOE.

Chief engineer needed for CBS affiliate in medium
Sunbelt markel. Must be strong, aggressive manager
with talent for supervising people and working effec-
tively with department heads. Hands-on lechnical ex-
pertise in maintenance and operation of television sta-
tion VHF transmitter and studio equipment are
prerequisite. Please send resume lo General Manager,
WRDW-TV, Drawer 1212, Augusta, GA 30913-1212.
EOE.

Operations techniclan i: Duties include on-air oper-
ation of master control and videotape recording, rou-
tine maintenance of equipment, Primary responsibility
is providing technical support for production personnel
in recording and editing local productions. Experience
required. Send resume with salary requirements to
Dave Burgess, WVPT, 298 Port Republic Rd., Harrison-
burg, VA 22801. Equal opportunity employer.

Assistant chief engineer. 100+ New England mar-
ket. NBC affiliate. Must have R.F. experience and enjoy
hands-on maintenance of studio and ENG equipment.
Potential growth and excellent benefits. Send resume
and salary requirements to: Box L-28. EQE.

TV technical supervisor: Responsible for television
technical and production support operalion at 26.000
student universily with exceitent employee benetits.
Will be involved with instructional, sports and public TV
programing. Will supervise technical and equipment
operating personnel, staff and students. Must be a self-
motivator with strong technical and supervisory skills.
Bachelor or associate degree in electronic/broadcast
technology or equivalent training and experience. Five
years experience in design. maintenance and oper-
ation of broadcast/industrial TV and audio syslems.
Three years related supervisory experience. Knowl-
edge and experience in planning and control of capital
equipment and operating budgets important. Excelient
position for take charge person. Reply with resume 10:
The University of Akron, Human Resources Division,
225 S. Forge St., Akron, OH 44325, An equal opportuni-
ty emplioyer.

Video englneer. Maintenance production technician
for cable company. Qualified candidate will have 3-4
years experience in electronic maintenance. Maintain
and support state-of-the-art video broadcast equip-
ment. Must have live cable or broadcast experience as
well. Responsibilities include repair support, preven-
tive maintenance and supervision of equipment repair.
Competitive salary and comprehensive benefits pack-
age. Send resume compiete with salary history tc: Ca-
blevision of Chicago, 820 Madison St., Oak Park, IL
60302, ATTN: P. Smogor. No phone calls, please.

Ass|stant chief engineer: Requirements are a strong
maintenance background on state-of-the-art video
equipment and FCC General Class license with a com-
bination of experience and/or higher education. UHF
transmitter experience a plus. Send resume (no calls
please) to: Chief Engineer, WSYT-TV, PO. Box 6968,
Syracuse, NY 13217-6968. EOE.

HELP WANTED NEWS

Artist wanted. News department needs artist with
computer skills to build graphics and series opens and
1o help refine overall on-air look. Send resume, refer-
gnces and salary requirements to Box K-103. EOE, M/

Weathercaster for weeknight newscast. Mid-Western
CBS affiliate with #1 news department looking for ex-
perienced weathercaster 1o handle six and ten news-
casts. Emphasis on personalized delivery. Meteorolo-
gist preferred. Excellent salary and benefits. Send
tape, resume and salary requirements to: Dan Die-
trigch, News Director, KRCG-TV, P.O. Box 659, Jeffer-
son City, MO 65102, An equal opportunity employer.

Photegrapher/editor: Creative. energelic, person
who can tell a story with pictures. Tape and resume to
Bob Wernick, KVAL-TV, P.O. Box 1313, Eugene, OR
97440. Equal opportunity employer.

Co-anchor. Aggressive Midwest, medium market net-
work affiliate. Primetime news anchor plus health re-
porting. Minimum two years anchor experience. Box L-
3.

WE anchor/general assignment reporter. Expansion
of department requires addition of 11 PM WE anchor
and 2 general assignment reporters. One (1) year TV
experience required. Must be able 1o edil on 3/4". Mid-
Atlantic affiliate. Send resume to Box L-2 with salary
requirements.

Producer: With outstanding conversational writing
skills and keen sense of video linkage for Monday -
Friday 6 & 11 newscasts. Strong potential for advance-
ment to execulive producer. Must have show produc-
tion experience. No slide pullers. Attractive salary and
fringes. Send tape, resume and script sampies along
with salary requirements to News Director, WYTV, 3800
Shady Run Rd.. Youngstown, OH 44502, EOE, M/F.

10PM producer wanted for dominant NBC station.
Send resume and lape to Jon Janes, News Director,
WOC-TV, 805 Brady St., Davenport, A 52808.

News producer. WIBK-TV Detroit is seeking top-notch
news producer with at least two years' experience pro-
ducing news programs. Writing and production skills a
must. Contact Christine Sloat, Assistant News Director,
WJBK-TV, RO, Box 2000, Southfield, M| 48037 313-
552-5249, EOE, M/F.
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Channel 12 Eyewitness News has an opening for an
experienced reporter for the 6 and 11 pm newscasls.
Al leasl 2 years reporling/anchoring experience re-
quired. This person will cover general news assign-
ments. host 1/2 hour bi-weekly public affairs show and
be substlitute news anchor. Please send resume Lo
Sherry Lorenz, News Direclor. WRDW-TV Drawer 1212,
Augusta. GA 30913-1212. EOE.

News/sports reporter. Fulllime person to anchor week-

end sporls and do a combination of news and sports

reporting during the week. Candidates must know and

talk sports. College degree preferred. Smokers need

not apply. Send tapes and resumes to News Director.

:\(AOFLR-TV P.O. Box 1716, Springfield. MO 65805. EQE.,
/

News bureau reporter/photographer/editor. For
news bureau with CBS station. Resume & tape to Roy
Hardee, News Director. WNCT-TV, PO. Box 898, Green-
ville. NC 27834 EQE.

Executive producer, needed to make #1 ABC affiliate
an even stronger #1. Looking for creative producer
wanting to move into management level position. Pro-
ducing. wriling, slaff supervision and graphics exper-
ience necessary. Send resume, tape, and references
1o News Director. WPTA-TV, Box 2121, Fort Wayne, IN
46801. An EEO employer.

Producers wanted. Group owned NBC affiliate in top
35 markel. Must be creative, energetic, a true leader
and have good news sense. Send resume and cover
letter Box L-54.

Two reporter jobs: Midwest ABC affiliate looking for a
reporter and a reporter/ghotographer. 70 market.
ENG and live. Minimum one year experience. Reply
Box L-52. EOE.

Meteorologist: Radar, graphics data. Midwest medi-
um market. Looking for a team player to make weather
interesting and informative. Live capability Minimum 2
years experience. Reply Box L-53. EOE.

Executive producer: Strong Northeastern medium
market station looking for take charge person to handle
day-l0-day operalions and special projects. Must have
superb people skills. Work with producers and report-
ers. Ouistanding production and writing skills required.
Box L-57

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Emerging conservative Christian cable television
network teaturing diversified entertainment, education-
al, and sports progaming seeks personnel for various
positions including director/producer. experienced
news/scriptwriler, swilcher, and aggressive business
manager. Send resume and references to BBCM/Posi-
tion B, 6445 Powers Ferry Rd., #180, Atlanta. GA
30339. EOE.

ABC affiliate in San Francisco Bay area seeks highly
molivated promotion writer/producer to develop and
coordinate on-air promotion. We're looking for some-
one with excellent production, creative and organiza-
tional skills. Two years broadcast experience with em-
phasis on news promotion is preferred. Send tape &
resume to: Palricia Berny, News Director, KNTV-TV, 645
Park Ave., San Jose, CA 95110.

KTUL, #1 ABC affiliate in Tulsa needs an aggressive,
crealive promotions director. Send resumes and quali-
fications to John Garwood, President-General Man-
ager, KTUL-TV, PO. Box 8, Tulsa, OK 74101.

NBC affiliate in Southeast top 50 market, needs a TV
director with 2-5 years solid news experience. Should
be familiar with Grass Valley switchers and NEC Sys-
tem-10 DVE. Send resume, salary reguirements and
videotape with examples of your work to: Personnel
Department, WPCQ-TV, Channel 36, PO. Box 18665,
ggaErlolle. NC 28218-0665. No phone calls, please.

Public affairs director. Leading independent televi-
sion station in Southwest top ten has immediate open-
ing. Must have on-air experience, be capable produc-
er and able 10 work independently. Position requires
knowledge of FCC licensing requirements. Send re-
sume to Box L-10. EOE, M/F

Producer/director: Network affiliate in top 40 Southern
market seeks creative individual with experience di-
recling news and live programing. EQE. Send resume
and salary requirements 1o Box L-25.

Producer/religious TV/film company. Coordinate ac-
tivities of personnel engaged in writing, directing, edit-
ing and producing film/TV shows. Review synopses &
scripts: direct screen adaptation. Determine treatment
& scope of proposed preductions and established op-
erating budgets. Select principal cast members, key
production staff. Review dailies, order retakes. ap-
prove editing. BA degree in communications of equiv-
alent plus 2 years administration exp. in TV producticn.
Knowledge of Spanish language. $5,850 monthly
Agoura Hills, CA. Send this ad and your resume to Job
Order #FHC 1912. PO. Box 9560. Sacramento. CA
95823-0570 not later than Nov. 24.

Commercial production person needed: Must have
these skills: produce, direct, script-write. camera, edit.
voice-over. Box L-36.

Operations coordinator needed part-time to fill week-
end, overnight, and holiday shift for cable network in
the Stanford, CTarea. Must have AD, playback. or MC
experience. Call Mr. Krug 203—965-6564.

Camera operator/editor. High-technology company is
seeking an EFP/production “can-do” individual for the
Corporate Video Group. 6-8 years experience neces-
sary. Duties include location shooting, lighting. inter-
format ediling, and maintenanace. Must be creative,
personable, and technically oriented. Forward resume
to Box L-41. AA/EQE.

TV production coordinator: Producer/talent. Public
Television channels 10/36. Milwaukee, is seeking a pro-
tessional to create, and develop concepts for televi-
sion shows; to coordinate the research, writing, sched-
uling, taging and preduction process for final television
broadcasts; and serve as “on-air” talent. Applicants
should have a Bachelor's degree in broadcasting. ra-
dio, television or related field plus 2 years experience
in television production. Additional journalism exper-
ience or coursework is adventageous. Call 414—225-
1800 for an employment application which must be
submitted by November 25, 1986. Resumes or lelters
will not be accepted in lieu of an official application.
Personnel and Human Resources. MATC, 1015 N. 6th
St., Milwaukee, Wi 53203. An equal opportunity/affir-
mative action employer.

Production manager needed for top 50 Northeastern
market. Excellent leadership, organizational and cre-
alive skills necessary to supervise TV production de-
partment. Strong background in directing. lighting. stu-
dio and EFP productions essential. Box L-60.

Director of creative services. For independent TV sta-
tion with aggressive production facility Ability to write
and produce crealive local spots and work smoothly
with clients, agencies and crews. Knowledge of capa-
bilities of state-of-the-art broadcast production and
editing equipment. Production sales and directing ex-
perience helpful. Send resume, commercial reel and
writing samples to Leila Brenner, WPHL-TV, 5001 Wyn-
nefield Ave., Philadelphia, PA 19131. EOE, M/F

SITUATIONS WANTED MANAGEMENT

Business manager/controller: Degreed, 5+ years
experience with top 60 network affiliate. New owners
content 1o be third in market: | wish to be #1. If you are
a quality organization and this is also your goal. | offer
the experience, integrity and dedication needed. Box
L-4.

Direct, confident, skeptical. |'ve been so described.
I've also been called open, effective and thorough. Qut
of television briefly by choice, experienced, intelligent
news director is ready for your 20's through 50's chal-
lenge. Box L-17.

General manager. Mature pro. sucessful in every area,
bottorn-line oriented. For family, seeks return to West
Coast. Affiliate or indy, great track. L-34.

SITUATIONS WANTED SALES

Results oriented workahotic with highly successful
track record selling weather graphics equipment and
data to national TV seeks ultimate challenge. Box K-
124,

SITUATIONS WANTED ANNOUNCERS

SITUATIONS WANTED TECHNICAL

Technical manager/engineer. 30 years broadcasting.
RF. non-RF, design, construction, maintenance, cper-
alion, equipment salesman. leaching credential. an-
swering machine: 805—298-1220.

Maintenance engineer. Freelance. Sony School A.S.
electronics, FCC license. PO. Box 62599 Los Angeles,
CA 90062. 213-—299-1411, Can travel.

Meteoroiogist. 4 years forecasling experience with 2
years top 50 market broadcasling experience. Goal:
medium sized market. Salary: negotiable. Box L-58.

SITUATIONS WANTED NEWS

Seeking entry level position in TV news department
of medium market. Have internship experience. BA in
broadcasting communications and political science.
Very hard worker and willing 1o move anywhere for the
right opportunity Call Robin Ring, 501—229-4360.

Reporter: Recent college graduate seeks fulltime gen-
eral assignment reporting. Strong writer. Experience in
small market lelevision and radio news. major markel
news internship. Will go anywhere for right position.
Tape available. Annette Hamillon 813—972-4217.

Reporter. Newspaper. radio. lelevision experience.
Strong writer. Northwestern grad with NBC, CNN and
INN internships. Looking for best challenge. 703—524-
0540.

Anchor, KUSA-TV. Denver, Colorado - 8 years news
director, Sacramento, California - 2 years, seeks similar
positicn medium or major market. Call Larry Camp
303—693-1633.

Female anchor repotter with 7 years experience
would like to become part of a news magazine team,
strong interviewing, producing skills. Warm delivery.
Contact Box L-22.

Sports journalism isn't dead. Radio sports standout
seeks TV challenge. Impeccable track record. 6 years
experience, some on-camera. 100% professional,
poised, glib, crealive, meticulous. Eager learner, dy-
namic talent can make sudden impact! Barry, 802—
885-9428.

Are you looking for an attractive, intelligent female
anchor with strong journalistic skills (who can interview,
write, and ad lib as well as read)...then contact Box L-
23.

Attractive American Indian female anchor reporter is
ready to move o bigger markel with grealer creative
challenges. If interested, contact Box L-24.

Meteorologist seeking full time sunbelt position. AMS
television seal. Ten years experience small, large mar-
kets. Box L-44.

Sports director in top 40 marketl desires move up.
Major college play by play experience (ten years). Top
references and background. Box L-35.

Milwaukee freelancer looking for sports position in
small, medium market. Enthusiastic, hard working,
ready to move. For tape, resume, call Dave 414—228-
1502.

Assignment editor seeking employment in the Wash./
Balt. area. TV & radio experience. Will consider relocat-
ing. 301—-523-8212.

Top ten market radio newswoman l0oking to get into
TV. Age 26, M.S. from Syracuse. 713—782-8919.

Veteran large market radio ND wants move to TV as
ME. AE, or ND. Quick-thinking, creative, visualizer, mo-
tivator. Twenty years of streel savvy, budgeting and
personnel development. 901—794-4695.

Experienced TV and radio meteorologist in top 50
market seeks position in medium or large market. Box
L-49.

Research assistant/writer. Experienced in all phases
of broadcasting. Medium-large markel. Newhouse
grad-Syracuse University 1980. Please contact Mi-
chael Mostow, 8200 Wisconsin Ave., #914, Bethesda,
MD 20814, 301—951-8661 or 530-0303.

TV-radio talk host-producer. Major market issue and
celeb experience. Good live audience, spontaneous
humor, comforable |ocation or studio. Box L-14.

News director/EP: 18 years as talent, producer, ND.
Good with people, living within budget & understand-
ing station goals. Box L-59.
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Anchor/reporter. Former print reporter and radic news
reporter in mid-40s available for TV. Good opportunity
for station needing a mature anchor at moderaie
bucks. Excellent on-camera presence. Will relocate.
James Lewis 405—848-5737.

AMS member now serving as a non metecrologist and
talk show host/producer at top 20 ABC station is seek-
Ing a move up. 15 years broadcast experience. 12
years television. Call 916—972-1733.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Hard working protessional seeks media production
position. Broadcaslting degree. 4 years experience,
and certified audio recording engineer. Knowledge of
many aspects of radio/TV including audio/video edit-
ing. Need long term growth opportunity Must move
soon. Greg Younts, 115 1/2 North Egan Ave., Apt. 2,
Madison. SD 57042 or phone 913—262-0844.

Qualified preduction assistant: BA plus three years
experience in ENG/EFP. Solid shooting skills, efficient
editor, likes sporis and having fun, Will start at bottom.
Prefer Western states. Tim 208—375-2389.

Photographer/editor. Seven years experience cur-
rently employed in forties market seeks position in Eu-
rope or other interesting locale. 814—677-5027.

Experienced media researcher and writer with Ph.D.
in communications. Excellent people skills. Seeks chal-
lenging position in programing, research, corporate
communications. Willing to relocate. Box L-48.

Quality minded production manager produces prof-
its through cost effective management. Call 914—331-
8601.

MISCELLANEOUS

Broadcasting instructor, assistant professor or asso-
ciate professor. tenure track., beginning fall quarter
1987. Courses to be taught include: production/direc-
tion, broadcasting news, radio/TV workshop. Candi-
date will advise on-campus radio and television facili-
ties and will develop contacts with Bay Area broadcast
media. Nine-month academic year. salary range
$22,116-$36.672. Rank and salary commensurate with
experience and qualifications. Ph.D. preferred, M.A.
and significanl course work toward Ph.D. required:; uni-
versity-level teaching and media experience. Applica-
tion deadline: Dec. 15, 1986. Applications after this
date may be considered. Send letters of application,
vitae. and the names and phone numbers of three re-
ferences to: Dr. David L. Sanders. Chair, Search Com-
mittee, Department of Mass Communication, California
State University, Hayward, Hayward. CA 94542
(AA/EQE) Minorities and women are especially encour-
aged to apply.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Fast -growing Florida production/syndication com-
pany needs curious. reporter-types ready to go behind
the scene to produce TV programing. Creativity, writing
skills, attention to detail. motivated attitude are essen-
tial. Send demo tape. ICI. PO. Box 1666. Orlando, FL
32802.

Videographer/editor. In additiom to shooting and edit-
ing. duties will include lighting and training production
assistants in these areas. Bachelor’s degree; 2-5 years
as a videographer/editor; training ¢r industrial back-
ground helpful. Salary 18,000 - $22,000. Send resume,
three letters of recommendation, official transcript(s),
and demo tape by Nov. 17, 1986: Donald Nickason,
Monroe Community College, 1000 E. Henrietta Road.
Rochester. NY 14623. AA/EOE/SUNY.

Primo People now seeking authorilative, accurate,
personable anchors from all markets. Send tape and
resume to Steve Porricelli or Jackie Roe, Box 116, Oid
Greenwich, CT 06870-0116. 203—637-3653.

ALLIED FIELDS

Odetics Inc,, a leading manufacturer of commercial
cart machine changers is seeking an operational train-
er to travel to on-site locations. Good communication
skills, the ability to work independently, and 1 year ex-
perience required. Send resume to Linda, Odetics
Inc., 1515 S. Manchester, Anaheim, California 92802.

RADIO AND TV PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo. P.O. Box 2311,
Littieton, CO 80122. 303—795-32868.

HELP WANTED TECHNICAL

FM, TV, AM broadcast engineer: position in DC area
for FCC regulatory engineer with experience. PE certifi-
cation desirable, but not necessary Seeking lake
charge person, good oral. written skills - teamworker.
Send resume to Box L-26.

HELP WANTED INSTRUCTION

Expert in television community service for professor
of journalism and inaugural Leonard H. Goldenson
Chair of Local Broadcasting. Candidate should have
established national reputation with vision and energy
to guide innovative venture. Goal is to provide continu-
ing mid-career educational and research service to
help broadcasters upgrade their skills and better serve
their communities. Duties include serving as national
spokesperson for the concept, conducting workshops
and seminars, and teaching broadcast issues. Re-
quires bachelor's degree and extensive experience in
local tetevision, preferably in both news and manage-
ment. Preter master's and some teaching experience,
t00. Open until filed. Send resume to Rod Gelatt, Chair-
man, Broadcast Department, University of Missouri
School of Journalism, PO. Box 838. Columbia, MO
65205. AA/EOE.

Texas Christian University. The Department of Radio-
TV-Film has two full-time, tenure track openings begin-
ning August, 1987, Position #1: Chairperson to provide
academic and scholarly leadership to a depariment
with ten full-time faculty and staff. Rank and salary de-
pendent upon gualification. Ph.D., record of teaching
excellence, record of scholarly activity. and evidence
of administrative ability required. Position #2: Assistant
Professor 10 teach a wide range of radio, lelevision,
and film courses. Ph.D. required {may consider ABD).
Teaching experience, capacity for scholarly activity,
and commercial broadcast experience highly desir-
able. Salary negotiable. The search committee will be-
gin reviewing applications in December. send letter of
interest, current vita, and names of three references to:
Dr. R.T. Ellmore, Acting Chairman, Department of Ra-
dio-Tv-Film, PO. Box 30793, Texas Christian University,
Fort Worth. TX 76129. TCU is an EEO/AA employer.

Christian Countdown America is a weekly 2 hour
countdown of the contemporary Christian hits. Current-
ly heard in 92 countries. Call 312—820- 1369 for demo
tape. or write: Box 900 Wheaton, IL 60189.

MISCELLANEOQUS

17 videotape. Looking for large quantities. 30 minutes
or longer will pay shipping. Call 301—845—8888.

Wanted for standby used FM one kw or more. KNPT
Box 1430, Newport, OR 97365.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
884-0888. Telex 910—240-3856.

25KW FM-Harris FM25K(1986), Harris FM25K(1983),
Sparta 625(1975) McMartin BF 25K"10KW FM-Harris 10
H3*"5Kw-Bauer 605 B, RCA BTF 5E1, AEL 5KE, CSI
5000E, RCA BETF 5B** 2.5 FM-Sparta 602A " 1KW FM
Syntronics 1.5KW Gates FM1B, RCA BTF 1E, Trans-
com Corp. 215—884-0888.

10KW AM -RCA BTA 10H-on air*"5KW-RCA BTA 5T1-on
air*250w-Collins 250G, Transcom Corp. 215—884-
0888.

50kw AM- GE 4BTS50A2. on air, excellent condition,
w/over $15,000 in spares, Transcom Corp. 215-884-
0888.

Harris SX-1, 1TKWAM, 1985, mint, going up in power,
Transcom Corp. 215—884-0888

Quality Media has moved! We have moved to Louis-
ville, Celorado (Denver) to serve you better. Thanks for
ancther 10 million in sales this year. We are growing
bigger and better! Qur firm policy - no unhappy cus-
tomers. Call us for a list of satisfied TV station owners
who keep coming back. We now specialize in RF and
turn-key TV stations, financing, and station brokerage.
Thanks again, Bill Kitchen, Quality Media 303—665-
3767

New TV startups. Quality Media ¢an save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 303—665-
3767.

Silverline UHF transmitters new, best price, latest
technology, 30kw - $195,000, 60kw redundant -
$385.,000, 120kw redundant - $585,000. Bill Kitchen,
Quality Media, 303—665-3767.

New RCA 110kw UHF transmitter. RCA closeout. Fast
delivery. Price: $550,000 - includes tubes. Bill Kitchen,
Quality Media, 303—665-3767.

New RCA TTG-3GH Hi-band VHF transmitter. RCA
closeout. Fast delivery. Price reduced to $125.000. Bill
Kitchen, Quality Media, 303—665-3767.

CCA 10Kw FM transmitter: Completely rebuilt, new
tubes, new exciter, tuned to your channel. $14,000. Bill
Kitchen, Quality Media, 303—665-3767.

200 movies for sale, High quality video. 3/4", 1" and
Pal formats. Write for listing. V. Stasiunaitis 7321 W.
Breen, Niles, IL 60648. 312—966-0496.

Townsend UHF TV transmitter: 110KW, immediate
availability. Possible financing. Call Bill Kitchen, Quality
Media, 303—665-3767.

Break into broadcasting... great job tips for everyone!
Send $4 to PO Box 588 Clifton NJ 07012.

Starfield: Brilliant. beautiful computer generated Star-
field. ‘Runs five minutes. $100.00 in any format. Market
One Communications. P.O. Box 323, Radio City Sta-
tion, NYC, NY 10101.

EMPLOYMENT SERVICES

30060 Government Jobs list. $16,040 - $59,230/yr.
Now hiring. Call 805—687-6000 Ext. R-7833.

Stop wandering aimlessly through the "job-hunting
jungle.” Climb aboard The Hot Sheet—and get results!
813—786-3603.

CONSULTANTS

Consultants. Solutions 1o technical problems 24 hours
a day New facility construction and planning a special-
ty. Bill EMiott, 203—773-8072.

Solutions to technical problems 24 hours a day. New
facility construction and planning a specialty. Bill Elliot.
203—773-8072.

WANTED TO BUY EQUIPMENT

Wanting 256, 500. 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lturbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331.

Instant cash-highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Excellent equipment! UHF-VHF transmitters: 110kw,
55kw, 30kw-used; 10kw Skw 1kw-new; tkw AM, Syrs
old-perfect! Grass Valley 950/955 sync. 1400-12
swilcher; |kegami HL-77-immaculate! Lairo 3615A;
Sony VO-2800s: Antennas-TX line;- much more! Call
Ray LaRue 813—685-2938.

Over 100 AM/FM transmitters in stock. AM - S50kw
thru 1kw. FM 40kw thru 1kw All complete - all books - all
spares. Besco International, 5946 Club Oaks DR, Dal-
las TX 75248. 214—630-3600. New # 276-9725.

RCA TTU-60AH UHF transmitter, stainless G-7 934’
tower, 1000' 6 1/8” line, plus mid band antenna. Buyer
removes. Avail. immed. Maze Broadcast. 205-956-
2227.

McMartin BF-25K FM transmitter with Harris MS-15
exciter. 8 yrs old. On air. Availabie Jan. 87. $17,500. 1-
205—956-2227.

Several 5 pot mono/stereo boards, QRK/Russco TTs,
TEAC R/R, cassetle decks avail up to 50% off cost.
Lewis, 213—659-5776.

Two RCA 60kw UHF transmitters. Tunable 14-29.
Good condition. One available immediately, other 60
days. 404—299-1175.

Used or new equipment... from cart machine to
towers. For your specific needs, ¢all Dale Hendrix, Holt
Technical Services at 215—866-2131. A division of the
Holt Corporation.

RCA TTU110 transmitter for sale and will be available
mid March 1987. Unit Currently on the air 24 hours per
day. For full information., please write Box K-45.
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Blank tape, half price! Perfect for ediling. dubbing or
studio recording. commercials, resumes, student pro-
jects, training. copying. etc. Field mini KCS-20 minute
cassettes. $6.99. Elcon 3/4 videccassetes guaranteed
broadcast quality To order, call Carpel Video. Inc.
301--845-8888, or call toll free. 800—238-4300.

Towers: {New) 931" extra heavy duly 7' face designed
for 40% guying. (Used) 180’ 36" face microwave. 250°
36" face. base insulator, top 50" pole AM/FM. 550" An-
drew LDF HJ-7-50A 1-5/8" air Dielectric. 512—646-
9693.

IKE HL-79DAs, one 79A left. Sony BVH-500A, TCR-
100s. HR-200s, Chyron 4000. GMC motor coach.
Grass and Vital switchers, Panasonic AS-6100 switch-
er. Call for a complete inventory of equipment. Marvin
Luke 919—977-3600.

1-Singer GPL995 interlace. 1-Sony VCK2100 with 15-
170 zoom lens. 1-Sony DVC2400 camera. 3-Shibaden
viewfinder cameras. 2-TUC Model FM-10 rear con-
trolled zoom lenses. 1-Shibaden 50mm lens. 2-Sony
AYC3210. 1-Sony Rover littery. 1-Sony AY3650. 2-Sony
A/3400 videocorders. 1-Sony AYC3400 Rover Il cam-
era. 2-Sony A/C4600 cameras. 1-Sony A/C4600 studio
VTR camera. 2-Sony AVC4600 cameras. 1-Sony
AVC3650 videorecorder. 1-Sony A/C3450 camera-
flens. Everything including tripods, wiring. suitcases,
etc., $5,000. FOB, Chicago. IL. Box L-30.

Cable, Heliax 3 1/8 dia. with E|A filtings, 1600 ft all or
pant $12 per fi. Call 205—879-1621.

Help Wanted Sales
Continued

DIRECTOR OF RESEARCH

TEN. The Entertainment Network, a grow-
ing syndication cornpany, requires an ex-
perienced and creative professional to
head its research department. Those
considering this opportunity should have
an extensive background in effective pre-
sentation writing for first-run and fea-
tures. Our company deals in both cash
and barter programing. This is an excit-
ing and responsible position with plenty
of authority and input into company poli-
cy.

Position to eventually be based in Los
Angeles. When applying, please include
samples of your work. Reply in confi-
dence to:

Roger B. Adams
Senior VP/National Sales Manager
TEN MEDIA
20 East 53rd Street
Penthouse
New York, NY 10022

GENERAL SALES
MANAGER

Major market So. Ca. Indy is look-
ing for experienced GSM to lead
large sales force. Must have na-
tional Indy sales experience and
a successful track record. Send
full details (no blue sky, please)
with salary history first letter. Su-
perb opportunity but only for
heavy hitters. EOE.

Box K-61

Used or new equipment,., from cart machines to
towers. For your specific needs. call Dale Hendrix, Holt
Technical Services at 215—866-2131. A division of the
Holt Corporation.

Grass Valley 100: One year old with borderline gener-
ator. Excel ent. $9000. 212—265-3676.

AM transmitters: 50, 10, 5. 2.5, 1, .5, and .25 kw
Continental Communications, Box 78219, St. Louis,
MO 83178. 314-664-4497.

FM transmitters: 25, 20, 15,5, 1, and .25 kw. Continen-
tal Communications, Box 78219, St. Louis, MO 63178
314-664-4497.

TELEVISION
Help Wanted Sales

HEAD OF SALES

Domestic distribution. Aggressive
major independent television distri-
bution company with large library
currently involved in syndication, 1st
run & network seeks head for it's do-
mestic distribution arm. Salary com-
mensurate with experience $100K/
yr plus. Opportunity to grow with
company. Excellent fringe benefits.
Send resume with salary history to:
Box L-29. Strictly confidential.

SENIOR SALESPERSON

TEN, The Entertainment Network, seeks an
experienced professional to cover major
markets in the Eastern and Midwest territor-
ies. Knowledge of first-run and features a
must. We offer excellent compensation, ex-
citing saleable properties and no politics.
Position to be based in New York.

Reply in confidence to:

Roger B. Adams
Senior VP/National Sales Manager
TEN MEDIA
20 East 53rd Street
Penthouse
New York, NY 10022

LOCAL SALES

Midwest NBC affiliate seeks experienced
sales rep. Must have proven track record
and be willing to do what it takes to get
the job done. Want hard-hitter, not a quit-
ter. Good list, salary, commission, and
great potential for the right person. Posi-
tion available January 1, 1987. Send full
details, picture, and salary history. Box K-
117. EOE.

ATTENTION

BLIND BOX RESPONDENTS

Advertisers using Blind Box Num-
bers cannot request tapes or tran-
scripts to be forwarded to BrOAD-
CASTING Blind Box Numbers.

Such materials are not forwardable
and are returned to the sender.

Help Wanted Management

Qualified syndication sales rep. to
work natl. local sale of super sports
mag. TV show.. excellent salary plus
comm... Call Walt 415—742—5768
(SF).

STATION MANAGER

Top 25 Indy looking for exper-
ienced  station manager.
Great opportunity for self-
starter with leadership and
management  skills.  Must
have successful Indy track re-
cord. Send resume to Box K-
125.
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Director of Creative Services

WCVB-TV in Boston is looking for a Director of Creative Services who is a little
crazy, very brilliant, and always daring.

We are looking for a hot ticket in television station advertising and marketing.
Someone who is solution-oriented, but also knows how to manage and live within a
substantial budget. This person must be artistic, yet commercial and results-
oriented. This person must be able to create, supervise, and above all, recognize
truly great advertising campaigns which cause viewers to watch truly great televi-
sion programs and news broadcasts.

If this description fits you and you have a primen track record of success at stations which
care about their audience, send your resume and tape to S. James Coppersmith, VP and
General Manayzes, WCVB-TV, 5 TV Place, Nesdham, MA 02192, No phone calls please,

An Equal Opportunity Esiices MIF

WCVBOTV
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Help Wanted Technical

TECHNICAL
MANAGER
NETWORK NEWS

The National Broadcasting Company, a communications industry leader,
has an excellent opportunity for an experienced and versatile Network News

Manager.

Responsibilities will include supervising the technical operations of all
network news programs, both in the studio and in the field. This will require
aworking knowledﬁe of audio and video, recording, post-production, and
satellite systems. The individual selected will participate in establishing
technical facility and crew requirements, and recommending various
technologies and operating methods to production and editorial units, Will
also act as liaison between news and engineering, and troubleshoot and
solve problems prior to air time and during programs.

Candidates should possess a Bachelor’s degree, preferably in Engineering
or Communications; siinificant TV technical operations exi:erience; 3-5
years’ management background; and strong interpersonal skills. Must be
capable of working flexible and changing schedules.

NBC offers a competitive salary, comprehensive benefits and excellent
advancement opportunities. For prompt consideration, please forward your
resume to: Mark Zulli, Administrator, Technical Recruitment, Suite 1601.

30 Rockefeller Plaza
New York, New York 10112

NBC is an equal opportunity employer

NBC

Help Wanted News

2 =s e

Help Wanted News
Continued

CONUS
COMMUNICATIONS

CONUS COMMUNICATIONS is seeking the fol-
lowing individuals:

Account executives (2) for our domeslic news
service sales department, We are looking for
news people who can sell. Two-three years
news management experience essential.
Strong writing and presentation skills essential.
Excellent compensation package: salary plus
commissions.

Managing editor for Conus national news ser-
vice. This is an absolutely unique position in the
television industg This person will supervise
Conus National Desk, direct coverage of na-
tional stories using resources of Conus and
Conus member stations. This person must be
strong editorially. He or she should have two to
three years experience in news production at
the local level. Experience with national news
organization desirable but not essential.

If you are a highly motivated individual, if you
believe you have the skills and ability to telp
shape and direct the future of broadcast news,
if you want to be part of a rapidly growing orga-
nization that will recognize your acomplish-
ments, if you want to make television history,
not just read about it. CONUS COMMUNICA-
TIONS is your company.

To apply please send resume to;

Personne! Director
Conus Communications
3415 University Ave.
Minneapolis/St. Paul, MN 55414

An equal opportunity employer
M/F

oML

CO-ANCHOR

Long-time dominant news operation has op-
portunity for co-anchor-producer with five

BHOADCAST years experience to compliment current male

APPLIBATIONS ENGINEEH S\ZC‘;?; a group owned station which is well
ﬁ-:‘—._ equipped and committed 10 news.

B Applicant must possess strong people relation
Telavision

skills and be willing to work diligently both in
ANDREW, a recognized leader in the develop-
ment and manufacture of advanced state-of-
the-art antennas and transmission lines, is con-
ducting an immediate search for a Broadcast
Applications Engineer. Position requires an in-
dividual experienced in actual customer appli-
cation of UHF-TVand VHF-TV high power trans-
mitting antenna and transmission line
products. A thorough understanding of pro-
ducts and applications plus experience with
broadcast field sales and product support is
desirable. B.S E.E. desired. but equivalent ex-
perience may be acceplable.
For immediate and confidential consideration,
please submit your resume. including salary
history to:

ANDREW

CALIFORNIA CORPORATION
1037 West Ninth Street
Upland, Calitornia 91785
ATTN: Personnel Manager

An agual opportunity employar

the newsroom and the community. Five years
experience required in reporting, producing
and anchoring.

Please send resumes, along with cover letter
and tape to Personnel Dept., KFDM-TV, PO.
Box 7128, Beaumont, TX 77706.

NEWS DIRECTOR

News director moves to general manager with-
in group and KFDM-TV seeks manager and
broadcast journalist to continue dominant TV
news operation. Staff of 29, large budget, and
major equipment.

Individual should be mature leader with excel-
lent people skills, fiscal responsibility, and jour-
nalism management experience including
evaluation and training.

We seek long term commitment. People with
less than five years news management exper-
ience need not apply.

Send resume and letters to Personne: Dept.,
KFDM-TV, P.O. Box 7128, Beaumont, TX 77706.

WEATHER PERSON

KBMT-TV 12 in Beaumont, Texas is
looking for a weekday weather per-
son. Meteorology degree is prefer-
red...but not essential. Here's your
chance to move with an active, high-
ly professional eyewitness news
team in a growing Sunbelt market.
Send resumes, tapes and salary re-
quirements to: News Director, KBMT-
TV, PO. Box 1550, Beaumont, TX
77704,
EQUAL OPPORTUNITY EMPLOYER

KBMT - 12

For Fast Action Use
BROADCASTING’S
Classified
Advertising
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Help Wanted Programing,
Production, Others

WRITER/
PRODUCER-
TELEVISION

CORNELL UNIVERSITY seeks experienced,
crealive, energetic writer/producer to work with
a talented production team and slate-of-the-art
facilities on public relations. recruilment, devel-
opment and marketing projects. Exceptional
creative writing and producing skills required
Outstanding benefit package. Beautiful cam-
pus

Salary commensurate with experience. Please
send cover letter. resume. 1/2" VHS videotape,
and writing samples or call-in-confidence by
November 14, 1986 10: Esther L. Smith, Staffing
Services, 607—255-6874, CORNELL UNIVER-
SITY, 160 Day Hall, Dept. 421-B, Ithaca. NY
14853-2801

Cornell
University

THE NASHVILLE
NETWORK

VIDEO TAPE EDITORS

The Nashville Network, a ieading cable television pro-—
duchion company localed in Nashville, Tennessee, is
seeking video 1ape editors We require a minimum of
one year experience in editinP of preduction and com-
mercral malerial utilizing the foliowing equipment: vid-
eo tape recorders, video swilchers. video sync and
test signal generators. video processing equipment,
audio consoles. edit controllers. electronic graphics
and ¢haracter &n)enera(ors. Experience working on CMX
340X, ADO 3400. Chyron 4100EX and Abekas A42 still
store 1s preferred We can offer a compelitive sajary,
excellent benefits and a working almosphere that is
chalienging. professional and rewarding For consider-
ation, submit your resume, lelter of interest and salary
history to:

Opryland Broadcast Personnel
2806 Opryland Drive
Nashville, TN 37214

Equal opportunity employer

TV MASTER CONTROL OPERATOR

The Christian Broadcasting Network, Inc.
has an immediate opening for a master
control operator with a minimum 3 years
experience as master control switcher,
lape operator in a medium TV market.
Successful candidate must have demon-
strated ability to read, interpret and react
to wave form and vectorscope video dis-
plays. Requirements inClude minimum 3
years experience in 3/4", 1" and 2" video-
tape playback and editing. If CBN's mis-
sion excites you, send resume and salary
history, in confidence, to:

The Christian Breadcasting Network, Inc.
Employment Department-Box MCO
CBN Center
Virginia Beach, VA 23463

Situations Wanted News

PRODUCER/DIRECTOR

Number one CBS affiliate in beautiful
Charleston, SC by the sea is seeking
a creative individual with strong di-
recting skills in commercial produc-
tion. {Lost person to ABC O&O in
Philadelphia.) We have all the tools
to make you succeed: Conus, ADO,
Artstar, Chyron IV. Person must have
m,anagement potential. Send tape
and resume to: Charlie Thompson,
Director Broadcast Operations,
WCSC-TV, PO. Box 1886, Charleston,
SC 29402. EEO, M/F.

EARLY DEADLINE
SEE PAGE 114

Medicine, Technology,
Science, Environment

WGBH Boston has trained six of the nation’s top
science journalists in radio and television news
techniques. They are now seeking positions as
producers or reporters at major news and produc-
tion organizations. T heir broadcast work has
already achieved national exposure; their resume
reels speak for themselves. If you want a first-
rate, aggressive specialist who works to the
industry’s highest standards, please contact:
David Kuhn, Director, Science Fellowships,
WGBH, 125 Western Avenue, Boston, MA 02134,
617 492-2777

5%

RADIO

Help Wanted Programing,
Production, Others

r

Major

Radio Broadcaster
Seeks

Top Rated, Beautiful Music

PROGRAM DIRECTOR
Also Required

Highly Rated

BEAUTIFUL MUSIC FORMAT
(In Stereo)

(Format must be proven and
available exclusively nationwide)

Send Resume and
Salary Requirements
Tapes and Format Costs

Post Office Box 21108
Tampa, Florida 33622

\
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Situations Wanted Management

VICE PRESIDENT & G.M.

Motivating... creative sales & programing
ideas... I've increased the value of my current
radio station (by no small amount). Talk to me
about opportunities at your company.

Box L-33

Situations Wanted Announcers

Personality Jock
over twenty years experience
A.C. or C.W. will relocate
John Garner 817—382-7374

ALLIED FIELDS
Radio & TV Programing

Consultants
Continued

NEED IT YESTERDAY?

Contact
BEROADCAST MEDIA LEI:AI. 'nEIl\'IEFi

a service of McCahe &

FOR IMMEDIATE LEGAL ASSISTANCE CALL

1-800-433-2636

{Fn VErginia, cal 703
CALITY, FLAT FEE LEG
ANEX WG

Help Wanted Technical

Miscellaneous

IMMEDIATE CASH
FOR
ACCOUNTS
RECEIVABLE

No Red Tape - No Delay
We purchase Accounts
Receivable and pay 70% fo
85% of their value.

TOWERS CREDIT CORPORATION

A subsidiary or
TFC Towers Financial Corporation
An OTC Company

200 Madison Avenue
New York, NY 10016
212—696-0505

Outside New York State
800-553-3322

Lum and Abner

Are Back
. .piling up profits
for sponsors and stations.
15-minute programs from
the goiden age of radio.

PROGRAM DISTRIBUTORS m PQ. Drawer 1737

Jonesboro, Arkansas 72403 m 501/972-56884

MULTI-ETHNIC RADIO
PROGRAMING PLUS NEW
REGGAE MUSIC PACKAGE!

Hear them 24 hrs./day on Satcom I-R.
For more information, contact:

SAGAMORE SATELLITE SYSTEMS
516—922-4477.

JULES COHEN &
ASSOCIATES, P.C.

Consulting Electronics Engi-
neers has an opening for a
staff engineer. EE degree
holder preferred but qualify-
ing experience in AM, FM and
TV will be considered. Salary
open. Send resumes to: 1730
M St., NW, Suite 400, Wash-
ington, DC 20036.

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St,, Ste. 206
Atlanta, GA 30318
404—355-6800

Business Opportunities

Help Wanted Programing,
Production, Others

Employment Services

JOB HUNTING?

If you need a job, you need Medialine.
We give you job listings in news,
weqather, sports, production, program-
ming, promotion, engineering and
sales. For $30 you get a daily report for
6 weeks. Learn more: 312-855-6779
Medialine. P.O. Box 10167, Columbia, MO
65205-4002.

Consultants

FM 80-90 APPLICATIONS

Exclusive applications guaranteed * Special
price on group of 12.* 180 page Demogra-
phics book available for $100.00. Contact Dar-
rell Bauguess. ———

Tel icatl and Broad Consultants
4401 East-West Highway Suile 303
Bethesda, MD 20814, 301—654-0777

VIDEOTAPE

u frustrated in a

Q. deﬂtlr:ndpodhonin your

Production Department?

Are you ready to exercise

your editing skills in

¢ G dynamic, creative
environment?

Do you have two or more

years of experience on

o CMX(or compdtibie) edit-
ing systems?

If you answered "YES” to these ques-
fions, then you may be the person
we're looking for!
ADMARK, INC. is one of the nafion’s top
creative resource companies, located
In the couniry's fastest growing televi-
sion produc market. a full
reduchion studlo and one-inch edit-
sufte, we're Izcking for an editor
gloln our video production team.
Send NI:.II‘I'IO, p?o, and sal-
ary requirements fo:
Francis

Vice ¥
ADMARK PRODUCTIONS
609 Meniit Avenue
Nashville, TN 37203

An Equal Opportuntty Employer

FM APPLICATIONS

Satellite Systems Engineering,
Inc. is now preparing FM
radio applications for FCC

BC Docket 80-90
(689 new FM locations).

Contact:

Bob Napp, séE

(301) 652-4660

Newly formed Central lllinois corporation is
seeking investor/partners with experience
in radio management, sales, news or engi-
neering for the acquistion of a broadcast fa-
cility. All replies confidential. Send particu-
lars to Box L-31.

For Sale Stations

Broadcasting Nov 10 1986
112

NORTHWEST
Class C FM/Fulitime AM
$700,000

Good facilities and top-rated stations in pros-
perous market of over 136,000. Diversified
economy with industries ranging from agricul-
ture to tourism and all winter and summer out-
door sports. Absentee-owned with substantial
upside potential. Terms available. Contact Roy
Rowan, Blackburn & Company, Inc. 213—274-
8151,




For Sale Stations Continued

The Holt Corporation

SOUTHERN FM/AM
$3,000,000

Call Mark O'Brien at 215—865-3775

Suite 205
The Westgate Mal
Bethlehem, PA 18017

Washington Office:
7809 Freehollow Drive
Falls Church, VA 22042

One Tower Park
Route 9 - Box 34
Winchester, VA 22601

813.949.9311

Florida AM/FM
in Sportsman’s Paradise
$450,000 Dn
Underdeveloped

Donald K. Clark, Inc.

Media Broker
P. O. Box 340617, Tampa, FL 33694

> RAMarshall&Co.

Medua Investment Analysts & Brokemn
Bob Marshall. Presden:

Combination AM/FM located
in small Scutheastern single
station market. Positive
cash flow, real estate includ-
ed. $875,000.

508 Pineland Mall Office Center
Hilton Head [sland. South Caralina 29928
803-681-5252

AM Stations
Phoenix and Dallas
Markets
For Sale or Trade For
Radio or Real Estate.

UHF INDEPENDENT

Single station resert market with potential to
expand. New equipment and excellent Image.
Need to sell all or part to experienced startup
broadcaster. Limited capital needed or might
trade equity for a small AM/FM station

(

MD. $1.75 million.
#AM/FM combo in Nebraska $1.3 mil-
han

Business Broker Associates
615—756-7635, 24 hours

Box L-38 Box L-61
aCiass Cs in AL, CA, TX.
=50,000 watt ERP pilus fulltimer. Western ARIZONA FM

Covers 1-10 between two major
cities. Potential major market signal.

Reply Box L-39.

Heart attack forces sale of long established
Skw AM stereo In top 100 markets. East coast
location with dual network affiliation. Sizeable
facility with all new equipment and 3 transmit-
lers. Signal includes 700,000. Available on ex-
cellent lerms due to health to qualified buyer
Class C FM application on flle. Jack Rockwel
305-744-8751

SOUTHWESTERN TV CP

Full power broadcasting license
Call 919—376-6016
Ask for Steve

12900 Preston Rd., Ste. 1040

'\

NEW
LISTINGS

MISSOURI OFFICE

o Midwest, Class C FM and full time AM,
tall tower, profitable, $1.8 million
cash, (Oklahoma).

o (Michigan) Price lowered on Class A
FM in Michigan, metro area, $475,000
with $150,000 down.

e (Missouri) AM/FM small MW town,
$40,000 down, $200,000 assumable
note, profitable, outside metro area.

« Cablevision systems for sale in MW.

Call CHARLES EARLS
314/888-3224

TEXAS OFFICE
e Gulf Coast “C" FM CP, $1,500,000.
« Texas Gulf Coast Combo Class C &
Daytimer. $500,000.
o Large Market Daytimer. $1,500,000.
Low Dial Positicn

Profitable
Power upgrade CP in hand

e Small Market Combo. $425,000.
Profitable, county seat
Motivated seller, terms available

“<A\GDRE

& Associates,Inc.

Route 1 - Box 173
Kennett, Missouri 63857
(314) 888-3224

Dallas, Texas 75230
{214) 661-8970

First Time Offered

Fulltime 5KW AM station Northeastern Califor-
nia $375.000. Fully automated underdevel-
oped great opportunity for working couple. Bill-
ing with no real effort approximatety $150,000.
Phone 916—836-1019 or 916—238-1370
Ralph Wittick.

NORTH CENTRAL OHIO

AM stand alone, exclusive format excel-
lent price for cash. Terms can be negoti-
ated. Great Lakes community ready to
sell or trade before the new year.

Box L-32

1,000 watt AM Daytimer

Covers major Mid South market. Near middle
of dial, valuable real estate, good financing
with modest down. Less for cash 601—895-
6483.

Need an Appraisal?
512/327-9570

JAMAR RICE CQ

Media Brokerage & Appraisais
110 Wild Basin Rd. # 245 ¢ Austin, TX 78746
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“25 YEARS EXPERIENCE
GOES INTO EVERY SALE”

A B. L Re,
Meckir Brokors

TV -RADIO « CABLE - APPRAISALS

EAST WEST
500 East 77th Street 9701 Wilshire Boulevard

Suite 1909 Suite 700
New York NY 10021  Beverly Hills CA 90212
(212) 288-0737 (213) 2759266

SOUTH

11285 Elkins Road
Suite |-8

Roswell GA 30076

(404) 2425711

HAL GORE, Vice-pres.




For Sale Stations Continued

Location Size Type Price Terms Contact Phone

Sw Met FM $3200K Cash  Bill Whitley (214) 680-2807

SE Met  AM/FM  $2800K Terms  Ermie Pearce {404) 998-1100 TATIONS

Wwest Sm  AM/FM  $2600K Terms  Greg Merrill (801) 753-8090 RADIO & TV S <

MW Met  AM/FM  $2000K Terms  Peter Stromquist (818) 366-2554 f mall. . Tex. La. Miss

NW Met AMFM  $1725K  $500k Greg Meril (801) 753-8090 meduuAmkmki\tAs to;_ ; ea. hrom

Rky Min. Met AMFM  $1500K $300K GregMerril (801) 753-8090 S LA ol IO A R Al

MW Sm  AMFM  $1150K $275K  Bill Lylle (816) 941-3733 $14M cash to $200K with very little

Mw Med AM/FM 3975K $230K  Bill Lytle (818) 941-3733 down pmt.

NE Sm  AM $375K Cash  Ron Hickman (201) 579-5232

MW Sm FM $300K $35K  Bill Lytie (816) 941-3733 John Mitchell or Joe Miot

For infarmation on these properties, please contact the Associate shown, For information on other MITCHELL & ASSOClATES
avaliabilities, or to discuss selling your property, contact Janice Blake, Marketing Director, Chapman ¥ 318—869-1301

Associates Inc., 8425 Dunwoody Place, Atlanta, GA 30338. 404—398-1100. L BB—°g618 Oggoghrevepon LA 71163
H t]
4 |CHAPMAN ASSOCIATES®

nationwide media brokers

C.P. AVAILABLE

BILL - DAVID

For Channel 61 in Saginawy/Bay ASSOCIATES
, City/Flint. Forward inquiries to Ed BROKERS-CONSULTANTS
BOB KIMEL'S Karlik, Chase Communications, 303—636-1584
NEW ENGLAND MEDIA, INC. One Commercial Plaza, Hartford, 2508 Fair Mount St

Connecticut,
1674.

BUYERS AND SELLERS

06103. 203—549-

Colorado Springs, CQ 80909

There's never any obligation when talk-
ing to any of our professional staft
8 Driscoll St. Albans, VT 05478
(802) 524-5963

EARLY DEADLINE NOTICE

Due to holiday, Thursday, November 27, 1986, the deadline for classified advertis-
ing for the December 1 issue will be noon, Friday, November 20, 1986

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St.,
N.W., Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, elc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not includ-
ed.

The publisher is not responsible for errors in printing due
to illegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply- for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or cancellations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, films &
VTR's are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil Rights
Act of 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings {non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted: 80¢ per word, $9.00 weekly minimum. No person-
al ads. All other classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80.00
per inch. Situations wanted: $50.00 per inch. All other
classifications: $100.00 per inch. For Sale Stations,
Wanted To Buy Stations, Public Notice & Business Op-
portunities advertising require display space, Agency
commission only on display space.

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & Fortunes:s

Media

Peter K. Orne, president and general manager.
WTHN(TV) New Haven, Conn.. joins wWISH-Tv
Indianapolis as president and general man-
ager.

Orne
James L. DeSchepper, program and oper-

DeSchepper

ations manager. Park Communications’
WTVR-TV Richmond. Va.. named VP and gen-
eral manager. co-owned wsLS-Tv Roanoke,
Va., and corporate VP. Roy H. Park Broad-
casting.

Gary R. Bolton, VP/television operations,
Roy H. Park Broadcasting, [thaca, N.Y.,
joins wotv(tv) Grand Rapids, Mich.. as
president and general manager.

Robert J. Lind, general manager. WEZwW(FM)
Milwaukee, joins wwMX(FM) Baltimore as
VP and general manager.

Doyle Rose, regional VP. Emmis Broadcast-
ing, Indianapolis-based owner of four FM
stations. named VP. station operations. He
will operate at Emmis’s wLOL(FM) Minneapo-
lis.

Charles W. Banta, president, Community Pa-
cific Broadcasting Corp., Salinas, Calif.-
based owner of five AM and four FM sta-
tions, adds duties as general manager,
Community Pacific’s KTOM-AM-Fm Salinas.
Bob Sherry, sales manager, named station
manager.

John D. Bortel, general manager, noncom-
mercial KLRE-FM Little Rock, Ark., joins
noncommercial wMUB(FM) Oxford, Ohio, as
director of broadcasting and general manager.

John Ramsey, chief engineer, noncommer-
cial wwuUH(FM) West Hartford, Conn., named
general manager.

Eric Buchter, station «lirector, noncommercial
WECI(FM} Richmond, Ind., joins noncommer-
cial wruv(FM) New York, as assistant general
manager.

Robert Eoff, program director, WREG-TV
Memphis, named VP, station operations.

James Petro, general manager, Colony Com-
munications Inc.’s Fall River, Mass., system,
named regional manager, Copley/Colony
Inc.. Costa Mesa. Calif., cable system and
joint venture of Colony and Copley Press
Electronics Co. Cheryl Roderiques, general
manager, Copley/Colony Cablevision of Cy-

press (Calif.), named general manager. Cop-
ley/Colony’s Wilmington, Calif., system.
Denise L. McCafferty, operations manager,
Copley/Colony Cablevision of Lomita {Ca-
lif.). replaces Roderiques at Cypress system.

Richard Glascock, general manager, Jones
Intercable’s Oxnard. Calif., cable system,
joins United Cable Television Corp. of
Michigan as general manager of its Down-
river, Mich., system.

Jay Christian, program director. WGKX(FM}
Memphis, joins wWGAR-AM-FM Cleveland as
operations manager and program director.

Warren Schroeger, announcer, WilB(FM) Bos-
ton, joins WRCQ(AM)-WRCH-FM New Britain,
Conn.. as operations manager.

Mary Ellen Amos, development specialist,
Children’s Hospital of Louisiana, New Or-
leans, joins noncommercial WLAE-TV there as
director, development.

Bruce Kaplan, manager. research and sales
promotion, Viacom Cablevision, Pleasanton,
Calif., named director, research, sales and
promotion. Suzanne Berger, manager, sales
strategy, Vicom’s Long Island, N.Y., cable
system, named marketing director, Cleveland
system.

Jo Ellen Stephens, membership manager.
noncommercial wPBY-Tv Huntington, W.
Va.. named development director.

Marketing

Charles J. Elkins, marketing manager, DFS/
Wegner Agricultural Group, New York,
named senior VP and group supervisor.

Gary Shillet, administrator, creative services,
FCE/Leber Katz Partners. New York, named
VP

Robert H. Brueckner, senior copywriter,
D’ Arcy Masius Benton & Bowles, St. Louis,
named VP.

George Parker, VP and creative director,

Carter Callahan Advertising, San Jose, Ca-
lif., and Sheldon Baker, from Daniel J. Edel-
man Public Relations. San Francisco, form
Baker & Parker Communications, Mountain
View Calif., advertising agency.

Jim Aaby, senior VP

and creative group
head, Wells, Rich,
Greene Inc., New
York, named execu-

tive VP and creative
director.

Josephine Cum-
mings, executive VP/
executive creative di-
rector,  Tracy-Locke
Inc., Dallas, named
executive VP/chief
creative officer. Patrick Derby, independent
consultant, Los Angeles, joins Tracy-Locke,
Dallas, as senior VP/executive creative direc-
tor.

Thomas S. Maxwell, VP, Ross Roy Advertis-
ing, Detroit, joins Sarris & Associates Adver-
tising, Bloomfield Hills, Mich., as VP, client
development.

Phillip Keeler, VP, Arellano/Ted Bates, Mexi-
co City, joins Foote, Cone & Belding/Mexico
there as general manager.

Aaby

Marcia Herman and Kirk Combs, co-New
York sales managers, Hillier, Newmark,
Wechsler & Howard, named regional manag-
ers, New York. Sharon Wienzveg, Los Ange-
les sales manager, named regional manager,
Los Angeles.

Joe Medeiros, senior copywriter, Scharfberg
& Associates Lid., Jenkinstown, Pa., named
associate creative director.

Liz Rooney, assistant manager, Masla Radio,
Chicago office, named manager, Los Angeles
office.

Hyla Solganick, broadcast supervisor, Lord
Geller, Ferico Einstein Inc., New York, joins
G.S. Schwartz & Co. there in same capacity.

Connie Bosley, film editor, Image Express,

Historic Financials
Revenue Projections
Ownership Data

Station Sales
ARB Rating Trends

Investing In Radio 1987

The Market - By - Market Guide to the Radio Industry

Two-Volume Set Profiling all 259 ARB Markets listed by Market
Rank for your comparable sales analysis

and much morel
For a free brochure

Call (800) 323-1781
California and Alaska
Call collect (415) 366-1781

_ The Best Radio Investment Research Available —
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Southfield, Mich., joins W.B. Doner & Co.,
Detroit, as producer, production department.

Anita Bowman, media assistant, Abramson
Associates Inc., Washington, named junior
broadcast buyer.

Sandy Weggeland, account executive, Dur-
petti & Associates, Los Angeles, named sales
manager.

Christopher D. McCoy, corporate marketing
manager, John Mormell & Co., Northfield,
IIl., joins Noble & Associates, Springfield,
Mo., as account supervisor.

Judie Handman, local sales manager,
KKGO(FM) Los Angeles, named general sales
manager.

Jeft Clark, general sales manager, KIMN(AM)-
KYGO(FM) Denver, joins KYUU(FM) San Fran-
cisco in same capacity.

Julio Bermudez, national sales manager,
KTXH(TV) Houston, named general sales man-
ager. Barry Goppman, national sales man-
ager, KMSB-TV Nogales, Ariz., replaces Ber-
mudez. Baron Brown, from KRIV-TV
Houston, and Benny Herzog, from Houston
Cable Advertising Interconnect, join KTXH as
account executives.

Giora Breil, director, advertising and promo-
tion, KVEA(TV) Corona, Calif., adds duties as
general sales manager.

Krys Keller, general sales manager, KLAX-TV
Alexandria, La., joins wWVUE(Tv) New Or-
leans as general sales manager.

Brenda Adriance,
KTRH(AM) Houston,

local sales manager,
named general sales

manager. Barbara Kelley, regional manager,
Torbet Radio, Houston, joins KTRH as nation-
al sales manager.

Art Jones, account executive, McGavren-
Guild Radio, Los Angeles, joins KKLT(FM)
Phoenix as general sales manager.

Steve Parrott, national sales manager,
WIKA(TV) Wilmington, N.C., named general
sales manager.

Bruce W. Grindle, local sales manager,
WTEN(TV) Albany, N.Y., joins wPTZ((TV)
North Pole, N.Y., as general sales manager.

Gail Hagen Durham, local sales manager,
KELT(FM) Harlingen, Tex., named general
sales manager.

Lou Morlino, national sales manager, KARE
(Tv) Minneapolis, named local sales manager.
Michael J. Hanrahan, sales manager, John
Blair & Co., Chicago, joins KARE as national
sales manager.

Jerry Jones, national sales manager,
KTvu(Tv) Oakland, Calif., joins wSMV(TV)
Nashville as local sales manager.

Alex Pryor Klemmer, retail and agency sales
executive, WMEX(AM)-WMIX(FM)  Boston,
named national sales manager.

Robert J. Reckert, account executive, WINS
(aM) New York, named sales manager.

J. Michael McKoy, senior account executive,
KMRY(AM)-KIJY(FM) Des Moines, Jlowa,
named sales manager.

Paul H. Sladkus, business manager, metro-
politan division, noncommercial WNET(TV)
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Newark, N.J., joins noncommercial wNYC-
FM New York as director, leased time market-
ing.

Todd Mallinson, account executive, WBEC
(aM) Pittsfield, Mass., named sales manager.

Matthew DelLine, from KSDO-AM-FM San
Diego, joins KYXY(FM) there as account ex-
ecutive.

Steve Oates, account executive, KVI(AM)-
KPLZ(FM) Seattle, joins KIJET(AM)-KZOK(FM)
there as account executive.

Trina R. Beall, sales represntative, Porta-Med-
ic, Charleston, W. Va., joins WCHS-TV there
as account executive. :

Ron  Albertson, operations  manager,
KBXT(AM) Duluth, Minn., jeins WRVI(EM) Vir-
den, Ill., as account executive.

Elizabeth Jackson, senior account executive,
WFOG(FM) Suffolk, Va., joins WVEC-TV
Hampton, Va., as account executive.

Nancy Thomton, from wPSK-FM Pulaski, Va.,
joins WBLB(AM) there as sales executive.

Programing

Jeff Bewkes, VP, corporate and financial
planning, and tresurer, HBO Inc., New York,
named senior VP and chief financial officer.
Ralph Cohen, freelance producer, joins HBO
as director, production, East Coast.

Bewkes Evans

Richard H. Evans, chairman, president and
CEOQ, Radio City Music Hall Productions,
New York, joins Madison Square Garden
Corp., New York subsidiary of Gulf+ Wes-
tern Inc., as president and CEO. Madison
Square Garden Corp. owns and operates
Madison Square Garden Network, cable
sports service.

Lisa Freiberger, director, talent and casting,
CBS Entertainment, Los Angeles, named VP,
casting.

Jimmy Veres, director, development, Green/
Epstein Productions, Los Angeles, joins Tri-
Star Pictures, TV division, there as VP, cre-
ative affairs.

Gary Barton, VP, motion picture production,
Walt Disney Pictures, Burbank, Calif.,
named senior VP, TV division, and head of
The Disney Sundoy Movie. Laurie Younger,
director, business affairs, named VP, business
affairs, TV division.

Phillip S. Press, VP and general manager,
KTvU(Tv) Oakland, Calif., joins Columbia
Pictures Television, Burbank, Calif., as VP,
first-run sales and marketing. Scott Holtz-
mann, assistant general counsel, Columbia
Pictures Industries Inc., Burbank, named VP,
legal affairs, Columbia Pictures Music



Group. Appointments at Screen Gems divi-
sion, Columbia Pictures Television: Charles
Lore, associate programing director, Blair
Television, New York, to East Coast sales and
marketing executive; Donna Barrie, VP, mar-
keting. Colex Enterprises, Los Angeles, to
director. West Coast sales and marketing;
Jack Ellison, retired VP, Columbia Pictures
Television, to sales representative, South and
Southwest regions.

Patrick Murray, VP, finance, West Coast,
HBO Inc., Los Angeles, joins Ruby-Spears
Enterprises Inc., Hollywood division of Taft
Entertainment Co.. as VP, business affairs.
Jerry L. Rife, director, production finance,
Paramount Network Television, Los Angeles,
joins Taft Entertainment ther¢ as director,
production finance.

Lillah McCarthy, program executive, current
comedy, ABC Entertainment, New York,
named director, current comedy.

Robby London, executive story editor and as-
sociate producer, Filmation Studios, Reseda,
Calif., joins DIC Enterprises Inc., Encino,
Calif., as VP, creative affairs.

Sid Amira, executive director, EventTelevi-
sion. Los Angeles, joins Telstar Corp. of
America there as executive director,

Dale W. Laachman, production manager, Tri-
bune Entertainment Co., Chicago, named di-
rector, operations. Lee Smith, saies manager,
Seltel, Los Angeles, joins Tribune Entertain-
ment Co. as sales account executive.

Dave Lynch, station manager, WGRB(TV)
Campbellsville, Ky., joins Trans World Tele-
productions, Charlotte, N.C., as director,
syndication.

Christine R, Fahey, news writer and editor,
Independent News Network, New York, joins
Shopping Line, Northvale, N.J., syndicated
home shopping service, as senior producer.

Rob Correa, supervisor, program coordina-
tors, USA Network, New York, named man-
ager. program acquisitions.

Sharon Yokoi, promotion coordinator, Buena
Vista Television, Los Angeles, named man-
ager, station relations.

Russell Breault, sales manager, TeleCable,
Columbus, Ga., joins Christian Broadcasting
Network as Southern affiliate manager. He
will be based in Jackson, Miss.

Douglas K, Miller, regional director, affiliate
relations, HBO Inc., New York, joins Hit
Video USA Houston as director, affiliate rela-
tions, Southern region.

David J. Toye, from Columbia Pictures Tele-
vision, Screen Gems division, Los Angeles,
joins ITC Entertainment, New York, as East-
ern division sales manager.

Scott Lanken, VP, Northeast regional sales,
Lorimar Telepictures, joins Four Star Interna-
tional as Southern division manager.

Diane Lamb, communications librarian,
ESPN Inc., Bristol, Conn., named staff assis-
tant communications department.

Jeff Collins, director, news, sports and fea-
tures, WFIL(AM)-WUSL(FM) Philadelphia, joins
WSFM(FM) Harrisburg, Pa., as program direc-
tor.

Jon Bengtson, operations manager, WEYI-TV
Saginaw, Mich., named program manager.

Robert E. Swayze, from wsym(Tv) Lansing,
Mich., joins WIRFTY Flint. Mich., as direc-
tor, production department.

Barbara Koster, producer/director, Good
Afternoon Detroit, wXyZ-Tv Detroit, joins
WDIV(TV) there as senior producer, program-
ing department.

News and Public Affairs

Michael W. Pulsipher, anchor, political editor
and assignment editor, CBS’s KCBS(AM) San
Francisco, named reporter, CBS News, radio,
New York.

Appointments at NBC Sports. New York, for
1988 summer Olympics coverage: Michael
Bass, sports reporter, San Diego Union, to
associate producer, profile and research; Jeff
Zucker, recent graduate, Harvard University,
Cambridge, Mass., and Sam Flood, associate
sports producer, Turner Broadcasting and Ca-
ble News Network, New York, 1o Clympic
resecarchers.

Appointments at Associated Press: Alison
Smale, Moscow correspondent, to Vienna bu-
reau chief; Kevin Noblet, news editor, Buenos
Aires, to Santiago, Chile, bureau chief; Paul
Simon, news editor, Dallas, to assistant bu-
reau chief, Los Angeles; Deborah Shannon,
former news editor, Oklahoma City, to Co-
lumbia, §.C., correspondent.

Victor Livingston, ca-
ble and special pro-
ducts editor, Televi-
sion/Radio Age
magazine, New York
joins Financial News
Network there as news
director.

Kirk Varner, managing

editor, SportsCenter,
Sports news program,
Livingsion ESPN Inc., Bristol,
Conn., named news
director.

Rod Hansen, news director, wiR(aM) Detroit,
named manager, news and information ser-
vices, WIR and co-located wHYT(TV). Robert
Schuman, news director, WHYT, adds duties
as WIR news director.

David Friend, senior producer, Independent
News Network, New York, joins WABC-TV
there as 5 p.m. news producer. Dorothy Lu-
cey, reporter, Sports World, NBC Sports, New
York, joins WABC-TV as general assignment
reporter.

Appointments at KSLA-Tv Shreveport, La.: Al
Henkel, reporter, KTUL-Tv Tulsa, Ckla., to as-
signment editor; Wray Post, assignment edi-
tor, KSLA-Tv, lo community relations/public
affairs coordinator; Linda Zecchino, from
CBS News, New York, to news producer.

Tracy Egan, reporter and anchor, WABC-TV
New York, joins WRGB(TV) Schenectady,
N.Y.,, as anchor.

Robert Vizcon, from wsCv(Tv) Fort Lauder-
dale, Fla., joins wiINK-Tv Fort Myers, Fla., as
news producer.

Pia Winters, public affairs producer, wusa
(Tv) Washington, joins wMAR-TV Baltimore,
as associate news producer.
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Bob Phillips, host and producer, 4 Country
Reporter, weekly local news feature program
recently canceled by KDFw-Tv Dallas, joins
WFAA-TV Dallas 1o host and produce 8 Coun-
try Reporter. Moving with Phillips from
KDFW-TV 10 WFAA-TV: Jamie Aitken, co-pro-
ducer; Jason Anderson, field producer, and
Larry Aitken, photographer.

Ann Burke, news producer, WEWS(TV) Cleve-
land, joins wKYC-Tv there as special projects
producer, news department.

Phil Dawson, reporter and weekend anchor,
wPIX(Tv) New York, and Kelly Cooper, re-
porter, WAFF(TY) Huntsville, Ala., named co-
anchors. 10 p.m. newscast, WAFE. Mark
Powell, writer/producer, Cable News Net-
work, Atlanta, joins WAFF as reporter and
weekend anchor. JeHf Rhodes, reporter and
weekend sports anchor, KATV(TV) Little Rock,
Ark., joins WAFF in same capacity.

Steve Aveson, producer, Group W’s wBZ-Tv
Boston, joins co-owned wiz-TV Baltimore as
host, Evening Magazine, public affairs show.

Audrey Barnes, from wsoc-Tv Charlotte,
N.C., joins wDIv(Tv) Detroit as general as-
signment reporter.

Sandra Maas, weekend reporter, KSBY-Tv San
Luis Obispo, Calif., named weekday anchor.
Cory Thompson, from KCCI-Tv Des Moines,
lowa, joins KSBY-Tv as general assignment
reporter.

Lori Thomas, reporter, wBTv(Tv) Charlotte,
N.C., and Mike Collins, morning announcer,
co-owned wBT(AM) Charlotte, named co-
hosts, BT AM, moring news program on
WBTV.

Deb Arnold, reporter and producer, WCTO(TV}
Cincinnati, joins wOAY-TV Qak Hill, W. Va.,
as anchor and producer.

Janet McGill, weathercaster, WKEF(Tv) Day-
ton, Ohio, adds duties as weathercaster,
WDAO(AM)-WWSN(FM) there.

Chris Edwards, from WTAF-Tv Philadelphia,
joins WISN-TV Milwaukee as weekend meteo-
rologist.

Melanie Granfors, from KHON-Tv Honolulu,
joins KIRO-Tv Seattle, as reporter.

Ernie Grunfeld, former member of National
Basketball Association’s New York Knicks,
joins Madison Square Garden Network, New
York regional sports network, as color com-
mentator for Knicks games and community
relations representative.

Technology

Richard T. DiBona, chairman, president and
CEQO, M/A Com Inc., Burlington, Mass., re-
signs for medical reason. DiBonna had been
on leave from company since February when
he suffered stroke.

Steve Saake, senior VP, Mitsubishi Electric
Sales America Inc., Cypress, Calif., named
vice chairman. Terry O’Flynn, VP, sales,
audio/video group, replaces Saake as senior
VP. Kevin Sullivan, regional VP, audio/video
group, Piscataway, N.J., replaces O’Flynn as
VP, sales.

John Kelly, treasurer and chief financial offi-
cer, Kleinewefers Corp., Pittsburgh, joins
Advanced Communications Engineering



-

Inc., Melbourne, Fla., distributor of satelitte-
telecommunications ground equipment, as
VP, finance. George A. Franco, senior VP,
operations, General DataComm Systems
Inc., Millbury, Conn., joins Advanced Com-
munications as VP. operations.

Appointments at Integrated Technologies
Inc., Santa Clara, Calif.. Jesse Blount, VP,
marketing, Aurora Systems, San Francisco,
to VP, general manager and director of com-
pany; Joe Hanf, product manager, Quantel,
Palo Alto, Calif., to director, video engineer-
ing and manufacturing; Jon Teschner, South-
east regional manager, Aurora, to director,
graphic design.

Brad Lewis, producer, VCA Teletronics, New
York, post-production facility, named execu-
tive producer, special effects.

John O. May, senior director, network analy-
sis, GTE Talknet Communications Corp.,
Reston, Va., joins Comsat Technology Pro-
ducts Inc., Clarksburg, Md., as director, ser-
vice planning and evolution.

Jody Blanchard, sales executive, Sony
Corp., New York, joins A.F Associates Inc.,
Northvale, N.J., broadcast equipment dis-
tributor, as product sales executive.

Eugene R. Myler, marketing representative,
Eastman Kodak, Rochester, N.Y., joins Com-
puter Art & Animation Studio, Atlanta, as
sales and marketing represenative.

T | R | [P
Promotion and PR

Craig Martinelli, supervisor, satellite produc-
tions and special presentations, ABC Public
Relations, Los Angeles, named manager, sta-
tions/broadcast publicity.

Janice Bender, man-
ager, media relations,
West Coast, HBO
| Inc., Los Angeles,
named director, press
information, West
Coast.

Jasmine Isobe, senior
associate, Hager,
Sharp & Abramson,
Washington public re-
lations agency, named
assistant VP.

Sarah Lesch, executive assistant to senior VP
Gary Claussen, The Lippin Group. Los An-
geles, named public relations account execu-
tive.

Bender

Craig Kuhl, managing editor, KNUS(AM) Den-
ver, joins Tracy-Locke there as senior account
executive, public relations.

Bobby Stone, production assistant, WJKA(TV)
Wilmington, N.C., named promotion man-
ager.

Jeff Lovins, research director, wFAA-Tv Dal-
las, adds duties as audience development di-
rector.

Neal Zoren, independent newspaper, TV and
radio columnist, Philadelphia, joins WBBM-
Tv Chicago as assistant director, press rela-
tions.

Pamela Malkin, special events director, Bos-
cov’s department store, Dover, Del., joins

No place like home. Bob Newhart (1),
star of CBSS MNewharf, and Fran Allison
of Tvs Kukle, Fran and Ollie show of

19405, 0= and &0's, were among
many guezls of ¥ou Can Come Home
Again” pany hele 1o benefit Museum of
Broadoast Coaremunications,  Chicago.
Broadeast newsmen, entertainers and
axasutves who waorked in Chicago ear-
Iy ini their careera gathered to help raise
funds for mussum, which is scheduled
to open in spring 1987

WXYV(FM) Baltimore as promotion director.

Henry Dane, on-air promotion producer,
WQTV(TV) Boston, joins wPRI-TV Providence,
R.1., as producer, advertising and promotion.

Teri Hansen, audience development coordina-
tor, WINK-Tv Fort Myers, Fla., named com-
munity services director.

Allied Fields

James W. Carter, VP and general counsel,
Nielsen Media Research, Northbrook, IlI.,
named to board of directors.

Nat Waterston, creative business manager,
Doyle Dane Bernbach, New York, joins Jerry
Fields Associates, New York advertising and
marketing executive search firm, as senior
VP, creative.

Officers elected to board of directors, Cable-
television Advertising Bureau, New York:
Edward A. Bennett, executive VP and chief
operating officer, Viacom Cable, chairman;
Fred Vierra, president, United Cable Televi-
sion Corp., vice-chairman; Donald Sbarra,
president, Multimedia Cablevision Inc., sec-
retary. Directors elected to CAB board: Bon-
nie Axtheim, VP and general manager, Cable
Networks Inc.; James Gray, president,
Warner Cable Communications; Barry Le-
mieux, president, American Cablesystems
Corp.; Terence McGuirk, VP, Turner Broad-
casting, and president, Turner Cable Network
Sales; Donald Mitzner, president, Group W
Satellitt Communications; Robert Roganti,
president, MTV Network Operations; Kevin
Rorke, executive VP, American Telvision &
Communications Corp.; Robert A. Stengel,
VP, programing, Continental Cablevision;
Charles Townsend, Colony Communica-
tions, and Doug Wenger, senior VP, market-
ing, Storer Communications.
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Rupert R. (Rip) Ridgeway, former VP, re-
search, Arbitron Ratings, New York, joins
Owens Cablemetrics Inc., New York cable
TV research firm, as president.

Mary C. Lyons, associate, Leventhal &
Senter, Washington communications law
firm, named partner. Steven A. Lerman and
Dennis P. Corbett, from disbanded firm of
McKenna, Wilkinson & Kittner, Washington,
join Leventhal & Senter as partners. Firm
will change its name to Leventhal, Senter &
Lerman.

Richard J. Mack, from Equitable Life Assur-
ance Society, New York, joins Broadcast Mu-
sic Inc. there as VP, systems and data pro-
cessing. Thomas G. Annastas, operations
manager, broadcast licensing, Broadcast Mu-
sic Inc., named assistant VP, general licens-
ing.

Rita Weisskoff, director, children’s advertis-
ing review unit, which reviews accuracy in
children’s advertising for Council of Better
Business Bureaus, Arlington, Va., named
VP, children’s advertising review.

Bill O'Boyle, sales manager, Caribiner Inc.,
New. York, joins Imero Fiorentino Associ-
ates, New York comsultancy, as VP, business
communications group.

Appointments at Arbitron Ratings: Bill Carle-
ton, from wwL-Tv New Orleans, to client ser-
vice manager, New York; Alan Kraut, client
service representative, New York, Arbitron,
to manager, meter and diary services; Scott
Turner, account executive, Arbitron, Chica-
g0, to senior account executive, Dallas; Rick
Gardner, San Francisco regional sales man-
ager, KOME(FM) San Jose, Calif., to account
executive, San Francisco.

Deaths

Paul Frees, 66, voice of Pillsbury Doughboy
and host of other animated characters, died
Nov. 2 of heart failure at his home in Tiburon,
Calif. Frees was also long-time voice of “Tou-
can Sam” for Pillsbury’s Fruit Loops cereal
and “Mr. Goodwrench” for General Motors.
For Walt Disney Productions he was voice of
animated character, Ludwig von Drake. At
Disney Land and Disney World he provided
voices at “Haunted House” and “Pirates of
the Carribean” attractions and voice of Lin-
coln at “Hall of the Presidents.” He provided
voices for Bullwinkle cartoon series in early
1960’s. For Rankin & Bass, New York-based
animation producer, Frees provided several
voices for animated series Jackson Five, The
Osmonds and was voice of two of “Fab Four”
in The Beatles. Other Rankin & Bass anima-
tions in which he participated include The
Hobbit, Rudoiph the Rednosed Reindeer and
Santa Claus is Coming to Town. He is sur-
vived by son and daughter.

Charles Knowles, 76, retired account execu-
tive, NBC, Washington, died Oct. 29 of car-
diac arrest at Washington Hospital Center. He
is survived by wife, Eleanor, and son.

Kenneth W. Stowman, 80, retired general
sales executive, Triangle Stations (now ab-
sorbed into other groups), died Sept. 10 of
Alzheimer’s disease in Broomall, Pa. He is
survived by wife, Peg, and daughter.



—
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Nobody does it better

Television news grew up with David Brink-
ley. Revered for his work at NBC, most
prominently as the other half of The Huntley-
Brinkley Report. Brinkley continues as a
journalistic eminence as anchor of ABC’s
This Week With David Brinkley.

Sunday. Nov. 16. marks the five-year an-
niversary of This Week with David Brinkley.
the Sunday morning news. talk and inter-
view program that dominates its genre and
its time. According to Brinkley. the show
works because of executive producer Dor-
rance Smith and the contributions of ABC
White House correspondent Sam Donaldson
and ABC news analyst George Will.

But Brinkley's modesty belies what most
observers feel is the series’ strong suit.
Brinkley has. says Will. "a kind of journalis-
tic X-ray vision” that enables him to get to
the heart of the matter. What impresses the
Washington columnist even more is that
Brinkley has ne “wasted emotion...David
has lived through a few epics: he's seen an
awful lot. and knows not to get excited.”
And. Will says, "he’s good at what he does.”

Brinkley has done a lot in his 45 years in
broadcast journalism. The 66-year-old Wil-
mington. N.C.. native began writing for the
local newspaper. the Wilmington Morning
Star. when he was still in high school.

By the time he entered the University of
North Carolina in 1940, he was bent on a
journalism career. But his studies were inter-
rupted by the draft. After a year in the Army,
he was discharged for medical reasons. He
returned to the Morning Star.

In 1941, he joined United Press in Atlanta
as a writer for its radio wire. Brinkley's as-
signments with UP also took him to Mont-
gomery, Ala., and Nashville. In the mean-
time, he continued a peripatetic education.
attending Emory University in Atlanta, Van-
derbilt University in Nashville and George
Washington University in Washington. I
had a checkered and somewhat incomplete
college career.” says Brinkley.

He joined NBC News in Washington in
1943. For the 23-year-old Southerner it was
the beginning of a 38-year association with
the network. As a newswriter, he prepared
scripts for announcers. “It was tough,” he
says, “because announcers then read the
words, not the meanings. If you read a sen-
tence one way you can change the whole
meaning of it. 1 had to work very hard to see
that they didn’t screw it up.”

In addition to his responsibilities as a
newswriler, Brinkley was a White House
correspondent. Starting early in the morn-
ing, he wrote two |5-minute news broad-
casts and then headed for the White House.
Later, he also delivered a daily 10-minute
newscast on NBC Radio.

As the fledgling television medium grew,
so did Brinkley's prominence. By 1950 he
was Washington correspondent for NBC's
News Cararvan. a | 5-minute TV news broad-

B Ak
Da/iD MccLure BrinkLEy—anchor. This Week
with David Brivkley, ABC News, Washington;
b. July 10, 1920, Wilmington, N.C.; attended
University of North Carolina, Chapel Hill, 1940;
U.S. Army, Fort Jackson, S.C.; 1940-41;
reporter, United Press, Atlanta. Nashville and
Montgomery, Ala., 1941-43; attended Emory
University in Atlanta. Vanderbilt in Nashville
and George Washington University,
Washington, 1941-1943; positions, NBC News,
Washington: newswriter, White House
correspondent, and correspondent, NBC
News Caravan, 1943-56; co-anchor,
Huntley-Brinkley Report, 1956-1970; co-
anchor, NBC Nightly News, 1971; news
commentator, NBC Nightly News, Aug. 1971-
June 1976; co-anchor, NBC Nightly News,
1976-1979; NBC Magazine with David
Burinkley, 1980-81: joined ABC News,
September 1981; present position since
Novernber 1981; m. Susan Benfer, June 10,
1972; children from previcus marriage: Alan,
37; Joel, 34; John, 31; from present
marriage, Alexis, 17.
P, T 5 T R T e T S |

cast anchored by John Cameron Swayze. I
was lucky, in a way.” recalls Brinkley, “be-
cause [ learned how to do television before
there was anybody watching. The audience
was very small. People would call in after
the program and have no comments about
what you said but comments about the fact
that ‘we really can see you well out here in
Bethesda [a Washington suburb].” It was just
a new toy.”

The toy became more sophisticated. In
1956, NBC was looking for an anchor team
for its political convention coverage. The
choice of Brinkley and the late Chet Huntley
as co-anchors attracted widespread atten-
tion. “It worked.” says Brinkley, “and we
got very good reviews. In those days news
executives didn’t believe their own people
were any good until The New York Times said
s0.” The Times indeed said so, in a review of
Huntley-Brinkley, and the evening news-
cast. The Huntley-Brinkley Report, was born.
“You might say I got my job through The New
York Times,” says Brinkley.

For almost 14 years (Oct. 29, 1956
through Aug. 1. 1970) the Huntley-Brinkley
team was a fixture on NBC and in American

i
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households, first as a 15-minute show and.
after 1963, as a half-hour, with Huntley re-
porting from New York and Brinkley from
Washington. The show's sign-off—"Good
night, Chet"—"Good Night, David,” its or-
der alternating night by night, was the hall-
mark of what became the most popular
newscast on television until CBS’s Walter
Cronkite caught up to it in the fall of 1967.

And what made the team a success? It
may have been, he says, that “it was the first
real news program. Prior to that, news pro-
grams were essentially jokes.” The two per-
sonalities, he continued, “had something to
do with it, but I don’t know what nor how.
He [Huntley]. was very serious, and | was
somewhat less so, so I guess the two ap-
proaches to the news paid off.”

The show ended in 1970 following Hunt-
ley’s announcement that he would retire. For
Brinkley, the next decade brought frustra-
tions. The network replaced the program
with the NBC Nightly News, featuring a
three-man team of Brinkley, John Chancel-
lor and Frank McGee. It was, Brinkley says,
“the worst excuse for a news program.”™ He
objected to the format’s alternating anchors.
“People got confused; they didn 't know what
program they were looking at,” he says.
Brinkley wound up doing commentary and
special reports for the network. In 1976 he
returned to a co-anchor spot with Chancellor
on the NBC Nightly News.

As the years progressed, Brinkley grew
restless and in 1980 took on a new assign-
ment as anchor of NBC Maguzine with David
Brinkley. But the network’s scheduling of the
show (it was pitted against CBS’s Dallas)
coupled with Brinkley's dislike for William
Small, NBC’s News president at the time,
pushed him to the brink. Small was someone
Brinkley “could not stand and refused to
work for. The worst disaster that NBC News
ever had was Bill Small,” is Brinkley's sum-
mary. (Small takes a more philosophical
view of that time. He feels Brinkley blamed
him for decisions made by earlier manage-
ments, and says “Brinkley’s nose has been
out of joint ever since.”)

Brinkley gave the network an ultimatum.
“I said: Either Small or me.” They said they
couldn’t fire him.” So in September 1981,
Brinkley’s career with NBC came to a close.
It was a difficult decision, he says. *I shed a
few tears.”

But NBC's loss was ABC’s gain. Brinkley
readily accepted that network’s offer for a
Sunday morning news program, and has
flourished in the time period.

When asked what his legacy to broadcast
news might be, Brinkley hesitates, then an-
swers: “Except for the fact that there were
two of us rather than one [on The Huntley-
Brinkley Report], every news program on the
air looks essentially as we started it. We
more or less set the form for broadcasting
news on television which is still used. No
one has been able to think of a better way to
do it.” “
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Nielsen Media Research reports VCR usage has declined slightly,
based on tracking during July 1986. Recording and piayback
dropped two minutes each from July 1985, according to NMR. It
said households spent about two hours and 12 minutes of record-
ing time and four hours and 16 minutes of play time per week.
Nielsen noted that 56% of all recordings were done while TV set
was turned off; 31% with set tuned to same channel and 13% to
different channel. Network programing accounted tor 69% ot all re-
corded programing;independents, 12%; public television, 5%; pay ser-
vices, 11%, and cable origination, 3%.

ABC announced some expected programing moves last week—
Life with Lucy and The Eilen Burstyn Show will leave schedule after
Nov. 15 broadcasts. Programs may be brought hack later, network
said. But in mean time, two Friday comedies will shift to Saturday
where Lucy and Burstyn have been—Sidekicks at 8 p.m. and
Siedge Hammer! at 8:30 p. m. Both have been renewed for full sea-
son. Two new comedies are being added to schedule on Friday
nights. effective Dec. 5—Dad’s, from Victoria Productions Inc.
and Summa Enterprises in association with Columbia Pictures
Television (starring Barry Bostick) at 9 p.m.. and Gung Ho, from
Paramount, based on film of same title, at 9:30 p.m. Network will
vamp for two weeks with specials.

o

Two more full season renewals announced by CBS—Designing
Women and Adderly. Latter show is part of network’s first-run, late-
night schedule. Earlier in week, CBS said it was committed to My
Sister Sam and Equalizer for full season.

FCC source said it was hoped that must-carry order will be re-
leased this week.
0

Late Friday (Nov. 7) afternoon, Harte-Hanks Communications an-
nounced 1t would divest number of businesses which collectivelv

Honeymoon over at NBC? Inside sources confirmed last week
that the relationships between new president and chief execu-
tive officer Robert Wright and several incumbent senior man-
agement executives have been severely strained during the on-
gomng budget-iaking process for fiscal 1987. Word circulating
both inside and outside the company last week was that execu-
tive vice presidents Raymond Timothy and Robert Walsh may
be on their way out because of clashes with Wright over budget
cuts.

‘I've heard the rumor; You 've got pretty good sources, ' said
one network executive last week. At deadline, the executive
said he could not confirm, however, whether Walsh or Timothy
or both were actually on their way out. Both men declined to
return phone calls last week. An NBC spokesman, however,
denied the reports, which began circulating shortly after Wright
wrote a memo to senior managers critical of their efforts to find
cost savings for next year's budget.

An NBC source who read the memo confirmed that Wright
addressed his strained relations with the management team. In
budget meetings, Wright said he had been “uncomfortable
when you arrive at meetings with no hard data to back up your
positions. . . You have to sit down and pick through ali your cost
centers line by line to determine what must stay and what can
be reduced or eliminated.” Wright went on to pound home a
theme he's embraced almost since the start of his short tenure
at the network: "This business is In a mature cycle, a cycle
often characterized by inflexibility, reverence of the past, isola-
tion from realities. You must be intolerani of waste, bureaucra-
cy and those who do not carry their fair share of the load.” The
source confirming the memo suggested that as far as senior
management changes are concerned, “things shouid fall into
place" in the next couple of weeks. "It's been difficult, " he said,
uf the Iatest budget sessions.

contributed roughly 15% of revenue and operating profit. Proper-
ties, for which San Antonio, Tex.-based company said it would
begin seeking buyers include: kyTv-Tv Springfield, Mo.; trade maga-
zine, Radio and Records, and 25 small cable systems, half in Ari-
zona, with the rest in Colorado, Tennessee, Oklahoma, Ohio,
North Carolina and Georgia. Systems being sold serve 43,000 ba-
sic subscribers, which would leave Harte-Hanks with larger sys-
tems serving 100,000 systems. Company said divestitures were
part of corporate strategy to focus efforts on smaller number of
operating units in larger markets. Company's 1985 revenue was
$551 million.
{u]

U.S. district court judge in Newark, N.J, ruled last week that
pubtic figure cannot recover for punitive damages in libel cases
against news organizations unless injury to that public figure's repu-
tation can be shown. Lawyers said ruling—by Judge H. Lee Saro}
kin—adds significant protection for news media against suits by pub\
lic figures. It is not binding on courts beyond U.S. district involved,
but it could influence decisions in other jurisdictions. Decision
came In case in which Schiavone Construction Co. of Secaucus and
one of its owners, Ronald A. Schiavone, sued Time Inc. because of
article carried in Time magazine in 1982 Sarokin last year ruled
against plaintifts on question of compensatory damages. In ruling
last week, Sarokin said that if individual could not prove he was
entitled to compensatory damages—that his reputation had suf-
fered injury—he was not entitled to punitive damages. Sarokin
made it clear he was aware of chilling effect of potential of punitive
damages. He said threat of libel suits is enough to dampen enthu-
siasm for vigorous reporting, for if "spectre of punitive damages,
awarded with unbridled discretion by juries,” were added, he said,
“the chiling effect may turn a reporter’s zeal to ice.”

[}

HBO said last week that in “first criminal prosecution brought under
anti-piracy provisions of Cable Communications Policy Act of 1984,"
U.S. attorney in Salt Lake City charged two men with unauthor-
ized interception of satellite pregraming. Defendants Richard Dale
Petersen and Bobbie L. Huggins have pleaded guilty in U.S. Dis-
trict Court for District of Utah, Northern Division, to violating
section 705 of Cable Communications Act, HBO said. HBO had
alerted attorney general's office to commercial theft of its program-
ing service, HBO said, adding that sentencing is set for Nov- 28.
Maximum penalty for crime is one-year imprisonment and
$100.000 fine, HBO said.
ot
Gustavo Godoy, former news director of SIN’s nightly half-hour
news program, Noticiero SIN, who said he was forced to resign from
SIN two weeks ago, has joined with other recently resigned SIN
employes to form Hispanic-American Broadcasting Network. Godoy,
who will be president and news director of HBN, said new network
will offer news service broadcast in Spanish, with bureaus
throughout world. “Prime financial” backing for HBN comes from
Florida businessman Amasio Victory Suarez and businessman
Charles Fernandez, who will be chief executive officer, and VP-
financial officer, respectively, of HBN, Godoy said  Josie Goytisolo,
former SIN assistant news director, who also resigned from SIN,
will be executive VP-assistant news director, Godoy said. He add-
ed that HBN has “absorbed” 33 people who have resigned from
SIN, following their protest of SIN's plans to merge SIN news
division into new international news organization under direction
of Mexican news anchor Jacobo Zabludovsky. (SIN spokeswoman
in New York said network had no comment on resignations, but
said that number was “less" than earlier published reports that
about 20 had left.) Godoy said HBN plans to syndicate its news
service 10 independent stations, and that HBN currently has com-
mitments from stations in five “major markets” with large Hispanic
populations. He is starting HBN because of “necessity for Hispanic
population in the U.S. to be informed in order to be part of the
American society,” Godoy said.
o

FCC decision granting permit for AM station in Orange, Calif., to
Orange County Broadcasting was unanimously aftirmed last week by
three-judge panel of U.S. Court of Appeals in Washington. Orange
County was one of five mutually exclusive applicants competing
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for right to operate on 830 khz in Los Angeles area. FCC's review
board based its decision favoring Orange County on Section of
Communications Act (307[b]) that requires commission in com-
parative hearing cases to consider relative need of each appli-
cant's preposed community of license for new transmission ser-
vice. Commissicn upheld beard's decision. New Radio Corp.,
which was seeking grant for station in La Mirada, appealed, citing
Huntington doctrine, under which suburban community is so
clesely integrated with central city as to be mere appendage of it.
However, court said that New Radio invoked argument too late in
proceeding—not until case was before commission—and that, in
any case, New Radio had failed to make any showing as to rela-
tionship between competing applicants’ communities and central
city of Los Angeles. In process, however, court criticized commis-
sjon's implementation of 307(b) policy. Panel said it would have
found case more difficult it New Radio had raised Huntington
arlier, since commission’s policy on assigning licenses to com-
Z'nunities in metropolitan areas “once again appears to be in a state
of confusion.

=}

Dick Clark Productions filed last week with Securities and Ex-
change Commussion for initial public offering of common stock.
Burbank, Calif.-based company plans to offer 1.6 million shares at
$8-t0-510, net proceeds of which would be used to increase TV
production. Among shows company currently produces are
American Bandstand and Puttin’ on the Hits.

o

Heritage Communications announced last week it had completed
tender offer for Rollins Communications. Acquisiticn now makes
Des Moines-based Heritage 10th largest MSO, with 950,000 basic
subscribers,

[H]
So far, some 22 distributors have said they will participate in first-
run syndication night during winter TV critics press tour Jan. 14 at
Century Plaza hotel, Los Angeles. Also, it was announced last
week that two public relations firms have been retained to help
coordinate activities: Bender, Goidman & Helper, Los Angeles,
and Hale & Hustead, New York.

a

Press Broadcasting Co., licensee of wiLk-am-Fm Asbury Park, N.J.,
has petitioned FCC for rulemaking to require radio manufacturers to
“use AM stereo technology capable of receiving and delivering both
Motorola C-Quam and Kahn AM stereo systems.” Press Broadcast-
ing said marketplace had successfully narrowed AM stereo sys-
tems down to two. "The commission 1s now In a position to insure
the success of AM stereo by requiring that radios be able to
receive AM stereo in whatever system it is broadcast,” Press said.
[m]

In initial decision, FCC Administrative Law Judge Joseph Stirmer
has granted application of Leininger-Geddes Partnership for new TV
on channel 42 in Little Rock, Ark., denying competing application
of Capitol Communications Corp. Leininger-Geddes prevailed on
integration grounds. Dale Leininger owns 51% of winning partner-
ship. He is self-employed Mobile, Ala., business consultant. Dar-
rell Geddes owns remaining 49%. He is part-time pastor of Solid
Rock Assembly of God church in Little Rock He also delivers
newspapers and works as freight driver. Neither has other mass
media interests.

London Multimedia Market, autumn international programing exhi-
bition, wili cease operations after five-year run, following purchase
of that market's organizer, Button Design Contacts Limited, by
England's TVS. TVS also recently acquired MIDEM organization,
which runs MIPCOM, another autumn international programing
market, in Cannes.

[w]

Reports surfaced last week that CBS News commentator Bill
Moyers may stay with network after all, at least in some capacity.
Moyers has committed to do series of programs for PBS and
stressed last week he intends to honor that commitment. But

\

possibility remains that he may continue doing commentary or
reporting for CBS at same time. Moyers would not rule out possi-
bility last week. New York Times quoted Laurence Tisch last week
as saying he would continue to try to persuade Moyers to stay with
network. “Everybody wants him to stay,” Tisch was quoted as
saying. “I've spoken to him on a number of occasions, and if | had
to guess, I think he will stay with CBS.”

UPl announced naming of new president last week—Milton R. Ben-
jamin, 44, former UPI reporter and editor. Most recently, Benjamin
was partner in Washington-based management consulting firm,
Anderson, Benjamin, Read & Haney, that has been advising UPI
owner Mario Vazquez Rana since last spring, shortly before he
took control of wire service. Benjamin replaces Maxwell McCrohon,
who joined UPI in 1983 as editor in chief, becoming president
earlier this year. Last week, he issued statement supporting Vaz-
quez Rana, saying he "deserves to have his own team place” at
UPL, McCrohon will be retained as “adviser” to UPIL. Also departing
last week was UPI managing editor Ronald Cohen, reportedly
dismissed by current editor-in-chief Malcolm Hughes.

Rogers

Benjamin
Thomas S. Rogers, senior counsel with House Telecommunica-
tions Subcommittee, joins NBC in newly created position as vice
president for policy planning and business development on Jan. 1.
Rogers, who joined subcommittee as counsel in 1981, will be
based in New York. Subcommittee's chairman, Timothy Wirth (D-
Colo ), won Colorado Senate seat in mid-term election last week.

Campaigning, according to Cuomo. New York Governor (and
potential Democratic presidential nominee) Mario Cuomo, who
won reelection last Tuesday with 65% of the vote, had the
electronic media much on his mind as the campaign wound
down. On election eve, on a flight with three newspaper and
two wire service correspondents, the governor was quoted as
saying:

“Don't flatter yourself into thinking you're the best way to
reach the public, because you're not. Rather than the 800 words
vour'll file tonight with your newspapers I m probably better off
with 10 seconds on radio tomorrow morning. Because those are
my words. And when Italk to you those are your words. Why do
you think President Reagan does it that way? There’s no ques-
tion that from the point of view of the public official that's the
more efficient communication.”

Still on the subject of communications the day after the elec-
tion, the governor called in to the morning show on WvOX(AM)
New Rochelle, N.Y., and was asked: "What do you think ac-
counts for negativism in recent campaigns?” His response:

“Cur communications are now geared to quick takes. You
cali them bites in radio and television. That requires that you be
simple and if you 're going to be simple, négativism is one of the
simplest of all emotions. Hate, [ think, is easier to project than
love. I'think love is more subtle than hate and negativism and is
easier to project than the affirmative. Everybody responds to it.
Everybody understands it. Quickly. And I think that’s where
the answer is. If you've got to communicate in 28 seconds, then
negativism Is probably a good bet.”
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Foiforialse

Looking for freebies

The votes hadn’t been counted in last week’s election before cries
went up for something to be done about the high cost of cam-
paigning by television. The first “something” mentioned, no one
should be surprised, was a reduction or elimination of the prices
charged for political advertising time. Bob Squier, who must have
made a personal killing as political consultant to half a dozen
Democratic winners of Senate and gubernatorial races, was in
front of the pack of professed reformers. “If broadcasiers are
smart,” said Squier, as quoted elsewhere in these pages, “they’ll
bleed some of the money out and ask for self-regulation. Other-
wise Congress will do the job for them—with a meat cleaver.”

It is a rerun of a rerun of a rerun.

Demands for free political time were being made of radio
before television was invented. They have escalated in shrillness
since television came along. In 1969 a special commission fi-
nanced by the Twentieth Century Fund institutionalized the clam-
or with a report, “Voters' Time,” proposing that each major-party
presidential and vice presidential candidate be given six half-
hours of prime time simultaneously on every broadcast station
and cable system in the country and that minor-party candidates
be given one or two half-hours, depending on prior party record.
The federal government would buy the time at 30% of the com-
mercial rate or at the lowest rate charged to a commercial adver-
tiser, whichever was lower. Candidates for other offices could not
be charged more than 50% of the commercial rate.

The government-sponsored half-hours for presidential and vice
presidential candidates vanished, for many good reasons, when
the Federal Election Act of 1972 was passed. The proposal for
other candidates emerged as the existing law that prohibits broad-
casters from charging any candidate more than their lowest unit
rate during campaign periods.

Clearly the lowest unit rate is not low enough for those of the
Squier persuasion. Never mind what newspaper ads, billboards,
fund-raising parties, hired jets and lesser forms of transportation
cost these days: Put the arm on television.

Wonder how Squier would react to a law prohibiting political
consultants from charging candidates more than the minimum
wage.

Heavy weather

Among Washington representatives of the Fifth Estate. the party
line last week was that broadcasters and cable operators have
nothing to fear in the reorganization of the Senate and the affirma-
tion of Democratic control of the House. Maybe so, but there are
changes in the political environment that bear watching.

Now that Democrats own both Senate and House. their mission
in the next two years is to capture the White House. It would be an
unnatural act of self-denial to resist introducing any bill or calling
any hearing that is apt to cast Democrats as good guys and anyone
else as bad. Is there violence in society? Get it oft television. Is
Johnny unable to read? Cancel Galaxy Rangers for a Peggy Char-
ren talk show. For every social problem, a quick fix can be
promised by reregulating TV. Many newspapers will be glad to
cooperate.

Congressional ventures of the type described above can usually
be contained by clever defenses. Obtaining desirable legislation
is, of course, another matter. If anybody besides Mark Fowler had
been wishing for a friendly word from Capitol Hill on relief from
that lingering frustration, the fairness doctrine, all hope may be

abandoned now. If the Commerce Committees wind up, as ex-
pected, with Fritz Hollings and John Dingell in charge, the fol-
lowing scenario is presented:

The appellate court, stopping short of ruling whether the fair-
ness doctrine violates the First Amendment, tells the FCC it has
the power to repeal the doctrine on public-interest grounds. The
FCC does so. Congress in the next 24 hours puts fairness in the
law. How long will it take to get that law before a court for a test
of constitutionality?

Next question.

Vive la difference

Those in favor of responsible, professional, stylish and even rip-
roarin’ journalism will want to stand in tribute to CBS News’s
demonstration of all those virtues during its election night cover-
age last Tuesday. Those who hope that example will soon be
emulated by its competitors have less to cheer about. CBS, which
along with cable’s CNN was one of the two organizations to go
full bore in covering the election, ranked third among the three
major networks in its ratings for the night. Ironically, it even
ranked second (to ABC} when the three networks finally came
alive. journalistically, at 10 p.m. That, of course, was because of
Moonlighting, a thoroughly delightful series that could charm
any audience away from such serious business as the nation’s.

But it is our purpose here to applaud CBS, not to scold ABC
and NBC for doing business almost as usual. We have historically
supported the right of editorial organizations to make editorial
judgments, and their decisions to downplay off-year election
results surely fall into that category. One might wonder what
would have happened to the nation’s awareness of itself if CBS,
100, had opted out, but such speculation is idle at best.

The key is that CBS opted in, and in so doing reminded us of
what the broadcasting medium looks like when it’s operating on
all cylinders, improving upon the pioneering accomplishments of
earlier Fifth Estate generations in making radio and television the
media to which most of the public turns for most of its news and
information. At the same time, it reminded us of how barren the
media landscape would be if everyone were 1o take a minimalist
approach. There’s a time to cater to Caesar and a time to pull out
the stops for professionalism. CBS demonstrated the difference
last Tuesday.

] Drawn for BROADCASTING by Jack Schmidt
“This gets pretty tricky when the weather gets cooler.”
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This announcement appears as a matter of record only.

$106,500,000

Pegasus Broadcasting, Inc.

(a company formed by senior management
of SFN Communications, Inc.)

has purchased the assets of

SFN Communications, Inc.

from

SFN Companies, Inc.

Financing provided by:

Acquisition Funding Corporation

a subsidiary of:

General Chicago Office Central Region Office

EI t 0 33 West Monroe 8700 West Bryn Mawr
eClric 24th Floor Suite 500s

Credit Chicago, IL 60603 Chicago, IL 60631

e (312) 781-7410 (312) 399-1600




Nobody
does it better!

Ward-Beck's all-new D8212 Audio Distribution
System is totally transparent! Absolutely nothing
else on the market today can compare for
precision, performance, packaging or price!

Check these features:

* Twelve high-performance modular DAs

each with 8 outputs.

¢ Dual switch-mode power supplies.

¢ 314" rack mounting frame.

* Unique hinged/quick-release front panel.

¢ Gold-plated terminals throughout.

* Integral typewriter designation strip.

* Unmatched overall performance specifications.
* Renowned Ward-Beck Reliability and Quality.
® Priced right.

wBsS

First by Design.

The Ward-Beck D8212 System - An Investment in Quality!
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Ward-Beck Systems Ltd., 841 Progress Avenue, Scarborough, Ontaxjo, Canada MIH 2X4. Tel: (416)438-6550 Fix: 065-25399.
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