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Hitch a ride on a proven winner!
Numbei one in family one hour
programs, HIGHWAY TO HEAVEN
is quality entertainment the coun-
try has taken to heart.

Its everything you need to pave the
way to programming success!
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Americom closed over 80 percent of the listings we
accepted in 1985 and 1986.

Americom is consistently able to get high prices because
we understand radio station values.

Ask the former owners of WLIF(FM) Baltimore ( $25,000,000 cash), KIXL/KHFI Austin
($25,000,000 cash), WSIX(AM/FM ) Nashville ( $8,500,000), and KAPE/KESI San Antonio
q $9,270,000 cash).

“Americom understands financing better than any
brokerage company I know.” Steve Hicks

With 12 major radio transactions not closing in January and February of this year, under-
standing financing at the brokerage level is critical to a successful closing. Americom
understands financing and closed all of our 1986/1987 transactions.

Americom knows the serious, capable buyers.

Like George Duncan, John Gambling, Mac Tichenor, Bob Duffy and Marty Greenberg,
Alan Beck, Al Kaneb, Tom Stoner, and Kerby Confer—all found at least one of the radio
stations they were looking for through Americom.

Americom concluded radio station sales in over
50 percent of our transactions with 3 or less buyer contacts.

When confidentiality is a must, Americom knows the buyers for your station and does
not have to shop, as many brokers do.

Americom gets the job done right . . .

Ask Dick Oppenheimer, Rob Dyson, Tom Joyner, Jerry Atchley, Alan Beck and Art Kern
or any of the many station owners we have served.
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Getting set for Reagan-Gorbachev summit... pae 3s.
Capital Hill marches ahead on fairness/fee front... .c.ss.
Cable’s programing push in Anaheim... page 3o.

SUMMIT COVERAGE O Thousands of domestic and
foreign press descend upon Washington for
Reagan-Gorbachev summit—media event some
officials describe as “totally unprecedented” in U.S.
PAGE 35.

Brokaw's job description—interview world leaders and
discuss issues with presidential candidates—but last
week's assignments put both anchor and network in
prime time spotlight, breaking news and making it.
PAGE 91.

CABLE PUSH O Industry leaders greet more than
8,000 gathered at Western Cable Show in Anaheim,
Calit., with news that cable’s future is in programing.
PAGE 39.

NEW ENTRY O CBS This Morning, network's latest

effort in Creating morning news and information show,
debuts, this time under control of CBS News. Affiliates
like what they see so far. PAGE 93.

IN THE WINGS O Month before its Jan. 9 official
launch. American Public Radio's Good Evening:
From Minnesota with Noah Adams—successor to
A Prairie Home Companion—gets mixed reviews
after national preview PAGE 56.

BIG BUY O Gannett Co. raises its TV station total to 10
with agreement to buy two Harte-Hanks TV stations for
$155 million. PAGE 94.

REMOTELY POSSIBLE O NBC News has contracted with
British company to develop Fifth Estate’s first “robotic”
studio cameras, making it possible to operate
cameras directly from control room. PAGE 96.

TO BE A BROKER D Moving behind scenes, station
brokers have worked for, and reaped benfits from,
recent boom in station trading. This special report
by BROADCASTING staff writer, Scott Fitzpatrick, surveys
cross-section of brokers—providing histories of their
respective companies, and forecasts for 1988, PAGE
67.

BUYING HIS TIME O DMB&B's Irwin Gotiieb has
combined an interest in computers with a knack for
buying television time to become one of the best in his
business. PAGE 119.

BROKAW BLITZ O It may be written in NBC anchor Tom
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It was the year of Pulitzer, Peabody and National
Magazine awards for our Magazines, Newspapers,
Books/Business Publishing and Broadcasting Groups.

It was the year Presidents Jimmy Carter and
Gerald R.Ford, along with many other prominent
Americans, expressed their thoughts about The
Presidency and The Constitution in a historic TV
series brought to you by our company.

It was the year our 14,000 employees celebrated
with advertisers, suppliers and community leaders
at parties and receptions held in cities and towns
across the counttry.

It was the year of our Centennial—100 years of
making communications history. And we pledge to
continue this tradition of excellence in our next 100
years.

~

The Hearst Corporation

1887 100 Years of Making Communications Historv 1987
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HEARST IS MORE THAN 135 BUSINESSES INCLUDING MAGAZINES, BROADCASTING, NEWSPAPERS, BOOKS, BUSINESS PUBLISHING AND CABLE COMMUNICATIONS.

MAGAZINES Cotonlal Homes * Connolsseur - Cosmopolitan « Country Living « Esquire = Good Housekeeping - Harper's Bazaar « House Beautiful » Motor Boating & Sailing - Popular Mechanics « Redbook «
Sports Afield « Town & Country - National Magazine Co.. Ltd, (United Kingdom) - Magazine Distribution » Eastern News Distributors » Communications Data Services - Internationat Circulation Distributors
Pediodical Publishers® Service Bureau BROADCASTING TV Stations « WBAL-TV, Baltimore MD - WCVB-TV, Boston, MA  WDTN-TV., Dayton. Ohio - KMBC-TV. Kansas City, MO « WISN-TV, Milwaukee, W] -
WTAE-TV, Pitsburgh, PA - Radio Stations « WBAL-AM, Baltimare, MD « WIYY-FM, Baltimore, MD » WISN-AM, Milwaukee, W1 - WLTQ-FM. Milwaukee, Wl - WHTX-FM, Pittsburgh, PA « WTAE-AM, Pittsburgh, PA
+ WAPA-AM, San Juan, Puerto Rico NEWSPAPERS Albany (NY) Knickerbocker News « Albany (NY) Times-Union - Beaumont (TX) Enterprise - Clearwater (FL) Sun - Edwardsville (IL) Intelligencer « Houston
(TX)Chronicle - Huron (MI) Daily Tribune, Bad Axe, MI - Laredo (T%) Morning Times « Los Angeles (CA) Herald Examiner « Midiand (MI) Daily News - Midland (TX) Reporter-Telegram « Plainview (TX) Daity Herald
+San Antonio (TX) Light » San Francisco (CA) Examiner - Seattle (WA) Post-Intelligencer » Weeklies in Michigan and Texas BOOKS/BUSINESS PUBLISHING Arbor House * Avon - Hearst Books - Hearst
Marine Books « William Morrow & Co., Inc. - Fielding's Guides - Greenwillow » Morrow Junior Books + Lothrop, Lee & Shepard - Quill  American Druggist - American Druggist Blue Book « Diversion » Electronic
Engineers Master Catalog - Electronic Products Magazine * FI0or Covering Weekly + Industrial Machinery News Integrated Circuits Master Catalog + Motor Books » Motor Crash Estimating Guide » Motor
Magazine - NARP « Office World News - Retirement Advisors Inc.  Today's Otfice CABLE COMMUNICATIONS Hearst Cablevision of Calilornia * Los Gatos. CA » Miipitas, CA » Mountain View, CA - Newark,
CA+ Santa Clara, CA - Saratoga, CA - Cable ProgrammingiNelworks : Arts & Entertainment (2 joint venture between Hearst/ABC Video Services and NBC) - Lifetime (a joint venture between Hearst/ABC Video
Services and Viacom International) « First DataBank + OTHER ACTIVITIES Cat Graphics « Hearst Special News and Feature Service - King Features Syndicate - King Features Entertainment
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New alliance

word has it that NBC Productions will
announce in next two weeks deal to produce
sitcoms for cable network. NBC official
would not disclose which cable service was
involved.

Swap shop

Entire broadcast industry is not in sync
when it comes to battle over fairness
doctrine. According to reports, ABC-
Capital Cities’ Washington representatives
suggested during strategy session held at
National Association of Broadcasters
headquarters last week that broadcasters
may be better served by dropping
opposition to fairness doctrine in hopes
doctrine’s Senate advocates will drop
proposed transfer tax on sale of broadcast
properties. Threat of tax is far greater than
originally realized. So far no switch in
original strategy to oppose faimess and tax.

L o e _ i == =]
Affiliate revolt

When CBS television affiliate board
members meet with network executives in
Maui, Hawaii, next month, major issue will
be network's policy on television signal
distributors such as Netlink and Satellite
Broadcast Networks, which package
affiliate signals for sale to backyard dish
owners. “They are taking our stick and
beating us with it,” said Phil Jones,
chairman of CBS TV affiliates board. Board
wants to explore straiegy, said Jones, for
“convincing Congress not to give away our
signal.” Affiliate board will also impress
upon network executives, in strongest
terms, that it would oppose any deal similar
to one NBC made with Netlink to distribute
signal to dish owners. Board is working on
plan proposing that if network signal is to be
distributed to dish owners, affiliates, not
outside company, should get distribution
rights.

Facts wanted

American Association of Advertising
Agencies is expected to send letter to radio
program syndication companies and
networks “stressing” importance of
subscribing to audience measurement
service when selling specialized long-form
programing, especially as market continues
to proliferate. Letter, which will be put out
by Sam Sotiriou, senior vice
president/media research, Saatchi & Saatchi
DFS Compton, who serves as chairman of
association’s media research committee,
will note that programing presented to

agency buyers “should be accompanied by
hard data.” There is currently no
industrywide standard for long-form
program measurement. Some agency buys
are based on Arbitron or Birch, two local
market ratings firms, while others are based
on Statistical Research Inc.’s network radio
RADAR service. Association, said
Sotiriou, does not support or recommend
any one service.

Not all bad

Despite broadcasters’ differences with
House Telecommunications Subcommittee
Chairman Ed Markey (D-Mass.) over
fairness doctrine and other deregulation,
they have some common ground. Markey, at
fund raiser held last week by National
Association of Broadcasters President Eddie
Fritts, indicated he still opposes provision
that would sunset FCC's new must-carry
rules in five years. He repeated earlier
concerns about reallocating spectrum for
land-mobile use rather than reserving it for
high-defintion television. Subcommittee
chairman also wants to learn more about
syndicated exclusivity, subject he said may
be broached during subcommittee’s cable
oversight hearings next year.

After radio

Entertainment Media Venture Partners, Los
Angeles-based venture capital fund headed
by Raymond Doig, is heading into radio
marketplace with hopes of building major
group from underachieving FM’s and
combinations in medium-sized markets.
Tapped to acquire stations and eventually
manage them is Sound Communications
Inc., newly formed by long-time
broadcasters, Larry Adams (Katz-Shulke
Radio-Bonneville) and Jim Johnson (Katz-
ABC-Golden West). How much
Entertainment Media has earmarked for
radio is secret, but Doig said it is enough,
when combined with debt, to create at least
12-station group.

—
Mail call

FCC’s last-minute decision to postpone
requirement that cable operators inform
subscribers of A/B switch options—from
Dec. 10 to Feb. 29 (see page 100}—came
too late for many cable operators.
Cabledata, which claims roughly 50% of
billing market, said it sent out at least 10
million A/B switch notices on behalf of
clients, even though some MSO’s managed
to stop notices from getting into mail.
Industry will have to go through same steps
in January-February with updated version of
A/B switch requirement.

Broadcasting Dec 7, 1987

Fixed

Broadcasters may see another
demonstration of parliamentary skills of
Senate Commerce Committee Chairman
Ernest Hollings (D-S.C.) this week.
According to well placed source, senator is
well armed for possible floor fight on
transfer tax and faimess amendment in
budget bill this week (see page 35). If his
opponents raise point of order that fee is
indeed tax and should be referred to
Finance Committee, Senate parliamentarian
is prepared to rule that it is user fee and
subject to floor debate.

Subsummit

Possibility of establishing full-time, two-
way video link—or space bridge—between
Washington and Moscow will be on agenda
of U.S.-USSR summit this week. USIA
Director Charles Z. Wick and Alvin Snyder,
head of USIA’s Worldnet, will discuss
matter with their opposite numbers. Idea
grew out of conference on space bridges at
Tarrytown, N. Y., earlier this year. Producers
of programs in which groups of Americans
and Soviets were linked by satellite
participated. So did Vladimir Posner, Soviet
commentator who has appeared frequently
on American television. Snyder and
Representative George Brown (D-Calif.)
have headed task force studying feasibility
of permanent two-way link.

Wick is also likely to discuss number of
other issues, including proposal that was
first broached at Reykjavik summit last
year, under which U.S. and USSR would be
able to broadcast on AM in each other’s
country. Jamming is another issue. So is
U.S. complaint about imbalance that favors
USSR in number of appearances Americans
and Soviets make on each other’s broadcast
systems. U.S. concern about Radio Moscow
broadcasts on Cuban frequency heard in
U.S. is another topic expected to be
discussed. Soviets are said to have brushed
off complaints.

Hot ticket

NBC Christmas party, originally scheduled
for Dec. 9, had to be moved to next day
because NBC president and CEO, Bob
Wright, had been invited to small gathering
at Soviet embassy in Washington hosted by
Soviet General Secretary Mikhail
Gorbachev. Also in attendance will be ABC
Chairman Tom Murphy and, according to
one source, CBS’s president and CEO,
Laurence Tisch. Soviet Embassy in
Washington could not be reached at deadline
to explain why three network chiefs were
included among only 25 guests.



Where Things Stonda

A weekly status report on major issues in the Fifth Estate

Copyright 1987 Broadcasting Publications Inc. May be gquoted
with cradit.

8 Solid box denotes items that have changed
since last issue.

AM-FM allocations. FCC on Nov. 19 amended
rules to allow approximately 800 AM stations on
regional channels and 940 khz and 1540 khz to
operate at night with 500 watts. Earlier, com-
mission had authorized 21 of 41 AM's on for-
eign clear channel 1540 khz to operate at night.
Actions are part of series of steps commission
is taking to allow nighttime or service near low-
est post-sunset power for 1,600-1,800 of coun-
try's 1,900 daytime-only AM stations. Accord-
ing to commission, more actions will follow to
clear several hundred more AM’s to operate at
night. National Association of Broadcasters
filed comments at FCC in July supporting au-
thorizations, but saying FCC should authorize
new nighttime service on interim basis until
comprehensive review of AM interference stan-
dards in separate proceeding is completed.
Others said FCC should defer action until re-
view is completed and new interference stan-
dards are adopted.

Inresponse to inquiry, NAB told FCC Aug. 31
not to permit FM stations to use directional an-
tennas, claiming it would lead to “AM-ization"
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of FM band. However, several FM broadcasters
commenting in proceeding took oppaosite posi-
tion, contending directional antennas would
benefit FM radio and public.

u]

AM stereo. Principals in issue have been wait-
ing for FCC action on recommendation Aug. 12
report by National Telecommunications and In-
formation Administration that C-Quam AM ster-
eo system’s pilot tone be protected from possi-
ble interference. AM stereo issue was to be
taken up at last week's FCC meeting, but was
taken off agenda.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be
de facto standard—C-Quam and Kahn Commu-
nications’ single-sideband. NTIA report stated
that while there is no inherent degradation of
sound quality in multisystem compared to sin-
gle-system radios, implementation of multisys-
tem technology is not feasible because of lack
of support among radio manufacturers and
dominance of single-system, C-Quam system
in international marketplace.

Kahn Communications has responded by pe-
titioning NTIA "to finish its job” by undertaking
direct comparison of two systems and publish
definitive study to determine which is superior.
It has also submitted comments to FCC saying
that pilot tone protection is “unnecessary” and
that it “clearly contradicts the administration’s
and the FCC's avowed support of the free mar-
ketplace." Meanwhile, Motorola is claiming
that standards battle is over and that new inte-
grated circuits in radios to be released in 1988
will solidify C-Quam and stereo in general in
AM marketplace.

u]

u Antitrafficking. As means of cracking down
on trafficking of broadcast licenses, Senate
Commerce Committee adopted revenue-rais-
ing proposal as part of deficit reduction pack-
age that would impose 4% transfer fee on
broadcast licenses transfered within three
years of last sale (BROADCASTING, Oct. 26). But
broadcasters have reason to believe fee pro-
posal won't survive when new version of pack-
age emerges (probably this week) from Con-
gress. Congressional interest in reinstating
FCC's antitrafficking rule has been building,
with legislation offered earlier this year in
House and Senate that would resurrect rules
requiring broadcast stations to be owned three
years before sale.
u]

Cable regulation. National Cable Television
Association unveiled survey that found cable
rates rose 6.7% in first six months of 1987. Re-
sults from 598 cable systems found that basic
rates rose, on average 10.6%, while pay rates
declined 2.5%.

On Capitol Hill, survey may crop up when
House Telecommunications Subcommittee
convenes oversight hearings {next year) on sta-
tus of cable industry three years after dereguia-

Rrnan~actinn Na~ 7 1007

tion. Subcommittee postponed hearing sched-
uled for Oct. 29 as result of Wall Street's sudden
turn for worse to make time for private briefings
on matter.

As for cable's standing in courts, two federal
judges in northern district of California in deci-
sions issued one week apart in September,
ruled that cities' cable franchise provisions re-
quiring cable operators to provide access
channels and universal service and to build
and maintain “state-of-the-art” cable systems
are unconstitutional violation of First Amend-
ment rights of cable operators. At FCC, agency
has opened rulemaking to define more narrowly
those television markets where the rates of ca-
ble systems cannot be regulated because the
systems are subject to “effective competition,”
from cable systems. Upshot of rulemaking is
that fewer cable systems are likely to escape
rate regulation.

u]

Children’s television. In response to U.S.
Court of Appeals in Washington and petitions
from Action for Children's Television, FCC has
faunched broad inquiry into children’s advertis-
ing. Among questions to be addressed: Should
FCC reimpose time limits on children’s adver-
tising similar to those dropped in 1984 and are
children’s programs based on toys no more
than so-called "program-length” commercials
and, if so, should they be somehow restricted?

U.S. Court of Appeals in Washington set
stage for inquiry when it remanded to FCC its
1984 elimination of time limits on children's ad-
vertising on ground that FCC had failed to justi-
fy action with either facts or analysis.

Some of impetus behind FCC inquiry came
from Capitot Hill, where House Telecommuni-
cations Subcommittee Chairman Ed Markey (D-
Mass.) and Representative Terry Bruce (D-IIl.)
have introduced bill to limit children's advertis-
ing.

]

Compulsory license. FCC is conducting in-
quiry into cable compulsory license and, if
views of FCC Chairman Dennis Patrick on sub-
ject are any guide, inquiry could lead to recom-
mendation that Congress abolish license. Pat-
rick's latest comment on license came last
month when he said FCC's proposal to reim-
pose syndicated exclusivity rules are based on
assumption that license is "flawed.”

In comments on license inquiry, cable sup-
ported retention of license, while program pro-
ducers opposed it. National Association of
Broadcasters softened its long-standing oppo-
sition, arguing that license should be left alone
for time being.

[m]

& Crossownership. Should telephone compa-
nies be allowed to offer cable service within
their telephone service areas? That's central
question in FCC proceeding that could lead to
dropping of FCC rules barring such crossow-
nership and recommendation to Congress that
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known all along.
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his veto in the Senate.

Fairness doctrine update

The fairness doctrine was expected to pass in the House last week as part of an
omnibus spending bill (the continuing resolution), but not without encountering
some resistance (see "“Top of the Week"). The spending bill is being targeted
because it is viewed as veto proof. Moreover, the House leadership has let the White
House know that the doctrine’s restoration is a nonnegotiable issue ("Closed Cir-
cuit,” Nov. 30). Meanwhile, pending in the Senate is a revenue-raising package
(adopted by the Commerce Committee by a 12-5 vote) that wouid also codify the
fairness doctrine. The National Association of Broadcasters has embarked on a
major initiative to defeat both efforts and says it already has commitments from a
majority of the Senate to oppose the package. [

The doctrine was repealed by the FCC on Aug. 4; earlier President Reagan vetoed
a bill codifying fairness, and the doctrine's proponents lacked the votes to override

it do same.

Prohibitions have been in place for nearly
two decades. FCC's telco-cable crossowner-
ship rules were adopted in 1870 and codified
by Congress in 1984.

Ininitial round of comments, telcos said com-
petition between telcos and cable would spur
technological developments and cable sub-
scriber fees to drop. Cable groups, opposed to
letting telcos into their markets, said that telcos
would be unfair competitors because of telcos’
control of poles and underground conduits and
their ability to crosssubsidize.

Even if FCC and Congress drop prohibitions,
seven Bell operating companies would still be
prevented from entering cable business by
Judge Harold Greene's modified final judg-
ment in consent decree that led to breakup of
AT&T and creation of seven operating compa-

FOURTH ESTATE
AWARD
OF
THE AMERICAN LEGION

Awarded annually for “excellence
in journalism,” between Jan. 1 and
Dec. 31, 1987 to an individual,
publication or broadcaster.

BE THE BEST IN 1987

Win the recognition you deserve—
Submit your work to:

FOURTH ESTATE
AWARD

The American Legion
P. 0. Box 1055
indianapolis, IN 46206
{317)635-8411

DEADLINE:
Jan. 31, 1988

Conducted in voluntary compliance with
Resolution 9 of the 1984 SPJ, SDX

nies. National Telecommunications and Infor-
mation Administration has petitioned FCC to
preempt Greene's regulation of BOC's, arguing
that Greene is hampering BOC's entry into "in-
formation services,” which include cable.

ul

® Direct broadcast satellites. Home satellite
industry scored victory last week as Senate
Commerce Committee adopted legislation that
would require cable programers to permit qual-
ified third party to distribute programers’ serv-
ices to dish owners. Final Senate passage is by
no means assured, but proponents are hoping
it will move before Congress adjourns and are
laying groundwork for House consideration.
National Cable Television Association's Jim
Mooney called bill “fundamentally flawed."

High-power DBS, which would use Ku-band
spectrum set aside for it, has foundered in U.S.
because of high start-up costs and programing
dearth. But European governments have gone
ahead with launching systems. Apparently
flawless Arianespace launch of TV-Sat 1, first in
French-West German DBS series, occurred
Nov. 20. But German operator, ERNO, had still
failed to deploy outermost solar panel as of last
week, and maneuvers to move bird from trans-
fer orbit to final orbit have fallen behind sched-
ule. When or if four-channel TV-Sat 1 becomes
operational, West Germany plans to assign two
channels to public television and two to com-
mercial broadcasters. Without full deployment
of solar array, two transponders will likely never
operate. Even when DBS becomes operational
there, incompatible transmission-reception
problems remain.

Low power variety of sateliite broadcasting
resulting from scrambling of cable programing
on C-band satellites has emerged from home
satellite market. It got started in January 1986,
when Home Box Office scrambled feeds of
HBO and Cinemax and began selling subscrip-
tions to owners of backyard earth stations
(TVRO's), which now number more than 1.7 mil-
lion. Number of TVRO homes subscribing to
cable programing has grown as more cable
programers have scrambled feeds and begun
selling subscriptions directty or through cable
operators and other third parties. HBO now
wants other major cable programers to join it in
stepping up from C-band to medium-power Ku-
band satellites that can beam signals to much
smaller dishes.

a

Equal employment opportunity. FCC has
amended its broadcast equal employment op-
portunity rules and reporting requirements. Ev-
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ery station's EEQ program will be subject to
review at renewal time regardless of employ-
ment profile, but FCC said review will focus
more on EEQ efforts than numbers. Stations
with five or more employes are required to file
detailed reports.

FCC has adopted rules implementing EEQ
aspects of Cable Communications Policy Act of
1984. Under broadcast license renewal legisla-
tion offered by Congressman Al Swift (D-
Wash.), same EEQ formuia in Cable Act would
apply to broadcasting.

m

® Federal Trade Commission. Ongoing Anti-
trust investigation of National Football League
television rights contracts now includes testi-
mony from top network executives including
ABC President Daniel Burke, CBS Sports Presi-
dent Neil Pilson, NBC Sports President Arthur
Watson and Fox President Jamie Kellner, as
well as NFL Commissioner Pete Rozelle. Con-
tradictory claims about negotiation process for
Monday night games from Kellner and val
Pinchbeck, NFL broadcasting director, are
among central issues {“In Brief,” Nov. 9).

In related development, league's contract
with ESPN for package of Sunday-night games
was subject of Senate hearing. Senators Arlen
Specter (R-Pa.) and Howard Metzenbaum (D-
Ohio) have written Justice Department asking
agency to examine impact of NFL's antitrust
exemption as it applies to cable and to lock at
ABC's ownership of ESPN and possibte anti-
trust implications.

o

High-definition television, FCC involvement
in future of HDTV grew with first meeting of
“blue ribbon" advisory panel on Nov. 17. Panel
of top executives of TV industry is upper tier of
FCC's Advanced Television (ATV) Services Ad-
visory Committee. Lower tier is made up of
three subcommittees that are divided into work-
ing parties. ATV committee will produce its first
set of recommendations for commission, in-
volving spectrum allocations, on May 17, 1988.
Committee was formed as part of July 16 FCC
order that also included notice of inquiry into
HDTV systems. First round of comments re-
ceived revealed that opinion of broadcast and
cable industry is that some form of advanced
TV standard should be adopted and that sys-
tem compatible with NTSC receivers is prefera-
ble.

Executive committee of National Association
of Broadcasters has approved formaticn of
Broadcast Technology Center dedicated to
HODTV research. Center will be under controf ot
NAB Technologies Inc., for-profit subsidiary.

Advanced Television Systens Commitiee's
T3 group voted Sept. 30 to approve formal doc-
ument outlining standard devised by working
group of SMPTE on high-definition electronic
production. Standard will next be voted upon
by entire ATSC membership. Standard sets pa-
rameters for HDTV production at 1,125 lines, 60
hertz field and 16:9 aspect ratic. SMPTE's full
membership must also approve standard after
which it will be submitted to American National
Standards Institute.

o

International telecommunications satellite
systems. President Reagan in November 1984
determined that separate U.S. systems provid-
ing international communications satellite
service are in public interest, provided restric-
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“‘And the coverage in
Indianapolis and Midland is
further proof-of-performance,”
Mr. Rockford said. “For us and
for Conus?

Today, Conus is helping 68
stations and clients extend the
reach of their newsgathering. In
some cases, it's with special and
syndicated programming, In
other cases, it's with coverage of
news events or breaking news.

These leading broadcasting
executives—Presidents, General
Managers, News Directors, Exec-
utive Producers and Sports
Directors— share their thoughts
on how Conus has helped their
stations extend their reach.

“Thanks to Conus, we had the
first report in our market of the
Salt Lake City air crash. We beat
our own ABC network report by
twenty-five minutes and, of
course, all of our local competitors
who do not have our live SNG
capability. Our Conus member-
ship is one of the best and most
effective weapons in our news-
gathering arsenal”

Jim Schiavone
President & General Manager
KSAT-TV/San Antonio

“Conus provided invaluable
assistance during the rescue of
Jessica McClure. Access to two of
the six SNG trucks on the scene
gave us a clear competitive edge.
Keep in mind that we're the only
local station without live remote
equipment. Without the help of
our Conus affiliates, we would
have run a lot of old tape, and
our supers would have read

‘Live.. via phone’ Thanks to
Conus, we reported news, not
history”

Michael J. Gleason

News Director

KTPX-TV/Midland

“Ina 72-hour period, Conus
made it possible for us to:

Cover an NFL playoff game
that was out of microwave range.
Provide live coverage of the
same game (o a partner station.

Receive dramatic coverage of a
national story with a local angle
(the Amtrak crash).

Conduct an exclustve inter-
view between our anchor at our
studio and the Secretary of
Delense at the Pentagon.

And, lead our 5:00 p.m.
newscast with two live shots
from Washington—one with our
reporter and a Senator at Capitol
Hill, and one with the Conus
Washington bureau reporter”

John D Hillis
General Munager
News 12/Long Island

“Conus is to be congratulated
on its work with ‘The Aids
Connection! We certainly
received plenty of reaction to the
network and local programs we
broadcast that night”

Rick Rockwell
Executive Producer
WISN-TV/Milwaukee

“Conus really did their
job on ‘The Aids Connection’
Everything worked out great
for our station...largely due to
Conus’ help?”

Kelly A. Dumont
News Producer
KIPX-TV/Midland

“Thanks to Conus, we've been
able to beat our competition
most days. And on the other
days, we not only beat our
competition, but smoked the
networks as well.

“The whole of Conus is indeed
greater than the sum of its parts”

Mark Mayherw
Assistant News Director
WXI1-TV/Winsion-Salem

“Having been a Conus mem-
ber less than two months, and
with our own truck not due to
arrive for two more months, |
wondered if the ‘big guys’ would
ever help us with live shots.

“Conus’ staff has made me a
believer!

“WXYZ helped us with a live
IFB interview as our local golf
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Marv Rockford, Vice President/News Director KCNC-TV/Denver

Jim Schigvone

pro took the lead in the Buick
Open. Our competition had
copy stories. We had live”
Hurvey W, Powers
News Director
Jefferson Pilot Communications/Richmond
“During Hurricane Bonnie,
the Conus staff went above and
beyond the point of being sup-
portive. As a result, my live shots
were successful. The cueing of
the talent, when IFBs didn’t work
exactly as they were supposed t0
work, was especially helpful”
Hunk Subomnik
KPRC-TV
Houston
“Thanks to Conus, we covered
the Pope in Detroit—even though
the ink on our contract was
barely dry and we didn't have a
communications package. Conus
people held our hands and
guided us through tape feeds,

My Rockford

John D. Hiilis

John Buin

Mike Youngren
receiver hook-ups, and finally,
our live-shot. No one was impa-
tient, no one lost his or her cool,
and everyone helped.

“I will always remember
how far Conus went to make us
look good”

Judy Horan

News Director
WPBN-TV/Truverse City
WTOM-TV/Cheboygan

“In the mountains, there are
more than a few places our
microwaves don't travel—like
through granite. NEWSTAR and
the Conus Network allow us to
aim our sights a little higher, over
the mountains.

“So, on election night, we
came home ‘live’ from important
places we couldn't even have con-
sidered last election night. We
sent a cross-country live shot that
geography had never allowed us
to do before”

Mike Youngren
News Director
KUTV-TV/Salt Lake City
“Conus really saved our
bacon. We were scheduled to do

aremote newscast. Twenty
minutes before the broadcast our
engineers noticed that our K2
receiver was not working. Then |
called Conus master control.
They got us up on one of their
transponders in time for the
broadcast. Everything was
cool and efficient. On the air
there were no problems. The
heavily-promoted remote news-
cast was saved”

Steve Olszyk

News Director

WDTN-TV/Dayton

“Seven minutes before rolling
tape live of the California Lottery
Broadcast, we could not reach
our scheduled Ku company to
talk us up to G-Star.

“We took a chance that Conus
could save our half-hour series,
‘The Big Spin; with an audience
of 1.6 million viewers.

“Within one minute of dialing
Conus master control, we were
steering our Ku dish to Conus’

satellite! John Bain

Producer
The Big Spin
To find out how Conus can
help you extend the reach of
your newsgathering with SNG?
or to find out how Conus can
help you get more advantage
from SNG®call Charles H.
Dutcher, 111 at Conus:
612/642-4645. Or write: Conus
Communications, 3415 Univer-
sity Ave., Minneapolis, MN 55414.
S— &

©Conus Communications 1987



lians are imposed to protect economic health of
Iriernational Telecommunications Satellite Or-
ganization. Thus far, eight systems have re-
ceived conditional authorization from FCC, but
propasal of anly one, Pan American Satellite
Corp., which has secured Peru as foreign corre-
spondent, has been consulted with Intelsat.
o

Land-mobile. In response to petition from the
Association of Maximum Service Telecasters,
National Association of Broadcasters and other
broadcast groups, FCC has said to delay deci-
sion on reallocation of UHF channels in eight
markets in land mobile until completion of its
study on advanced television systems (ATV)
{see “High-definition television,” page 14).
FCC wants to ascertain whether UHF channels
in question will be needed for broadcasting
ATV systems

In related proceeding, FCC has proposed
minimum mileage separations between new
UHF television stations on channels 14 and 69
and existing mobile radio operations on adja-
centchannels. If 1ew station cannot meet spac-
Ing requirements, the FCC also proposed, the
station may try to negotiate settlement with mo-
bile radio operator.

® Mergers. Storer Television has closed on
sale of six TV stations to company managed
and 55%-held by Gillett. FCC approved $1.3
billion restructuring in October. Storer parent
SCl Holdings has also "disengaged” three in-
vestment banks hired last summer to explore
sale of its 1.4-million-subscriber cable sys-
tems

OU.S. Cable Television Group, new limited
partnership headed by ML Media principals

———m

Martin Pompadur and Elton Rule, has set $225
million as price for 135,000-subscriber cable
systems of Essex Communications Corp.
Amount was down $8 million from initial offer
and is subject to further change at closing in
1988.

0 Adams-Russell shareholders approved
$470 million sale to Cablevision Systems at
special meeting in November. Deal is expected
to close this month. General Electric Credit
Corp. will finance deal, Cablevision will invest
$40 million in buy and Kidder, Peabody & Co.
will also provide $125 million in senior subordi-
nated notes.

O Early 1988 closings are expected for fol-
lowing deals: Continental Cablevision acquisi-
tion of American Cablesystems for $481.7 mil-
lion; radio group Summit Communications
$200-million purchase of DKM Broadcasting in
second-largest radio-only sale, and Adams
Communications purchase of Forward Commu-
nications' five TV stations for $126.5 million
from Wesray Capital Corp.

D Deals called off in wake of October stock
market decline, so far include proposed merger
of cable system operators United Artists and
United Cable, and $114 million TV station sale
by United Broadcasting Corp. to ML Media
Partners. Storer has also dropped investment
banks on proposed sale of its cable systems
{see abave).

D
Must-carry. Group of cable operators, includ-
ing United Cable and Daniels & Associates,
have asked U.S. Court of Appeals in Washing-
tonto find FCC's new must-carry rules unconsti-
tutional—a violation of cable aperators’ First
Amendment rights—just as it did old rules in

Send us
your best.

Be recognized for the work you do. Enter the 1988 RTNDA
national news awards competition.
Compete for regional awards in five categories:
* Overall excellence
» Continuing coverage
¢ Spot news
* Investigative reporting
* News series/documentary New

Regional winners advance to compete for national RTNDA
Edward R. Murrow awards. Open to all radio and television
statiors. Deadline: February 1, 1988. To find out more, contact:

Radio-Television News Directors Association
1717 K St. NW e Suite 615 » Washington, D.C. 20006
(202) 659-6510
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summer of 1985. New rules, less onerous than
original ones, are product of compromise be-
tween cable and broadcasting industries.

At oral drguments before court in QOctober,
some observers felt judge's comments and
questions indicated that rules might, at very
least, be remanded to FCC to correct specific
problems.

o

8 Scrambling. Bill that would regulate home
satellite marketplace was adopted by Senate
Commerce Committee two weeks ago (BRoaD-
CASTING, Nov. 23). It would mandate that cable
programers permit any qualified third par-
ty—inside and outside the cable industry—to
distribute their services to backyard dish own-
ers. Bill is not expected to hit Senate floor until
next year. Communications Subcommittee
Chairman Daniel Inouye (D-Hawaii) has prom-
ised to oppose it. Controversial nature of legis-
lation is evident by revisions accepted by Com-
merce and those yet to be made.

On other front, House legislation (H.R. 2848)
that would permit satellite distribution of broad-
cast signals—superstations—to backyard dish
owners, was focus of hearing two weeks ago.
Broad coalition of industry groups is backing
bill. However, modifications suggested by mo-
tion picture industry did not go over well at
hearing and could fracture support.

[m]

® Public broadcasting. Oversight hearings
last month in both Senate Communications
Subcommittee {BrOADCASTING, Nov. 16) and
House Telecommunications Subcommittee
{BroADCASTING, Nov. 23) featured pleas from
public broadcasting executives for reliable and
adequate source of funding. Corporation for
Pubtic Broadcasting Chairman Howard Gutin,
CPB President Donald Ledwig, Public Broad-
casting Service President Bruce Christensen,
PBS board member Sharon Rockefeller, Na-
tional Public Radio President Douglas Bennet
and host of station general managers told Con-
gress that system works but could work better
with expanded, long-term funding.

That funding could come from Senate Com-
merce Committee's revenue-raising package
that would create Public Broadcasting Trust
Fund supplied with money raised from FCC Ii-
cense transfer fee, although commercial broad-
casters are confident that that initiative would
be defeated if it came to floor. (BROADCASTING,
Nov. 16). CPB board met Nov. 24-25, and new
members began to voice themselves on budget
and policy considerations; CPB is also review-
ing propriety of PBS bonus awarded President
Bruce Christensen in 1986 (BROADCASTING, Nov.
30).

Replacement of satellite interconnection sys-
tem is major item on agendas at both PBS and
NPR, with current Western Union satellite
space due to expire in 1991.

PBS board was scheduled to meet Dec. 3
and 4 in Charleston, 8.C., for in-house oversight
and where-things-stand gathering. Meeting will
include probable vote on clarification of rules
governing on-air promotions {transcript, book
offers, etc.).

Searches for new presidents of National As-
sociation of Public Television Stations (Baryn
Futa is acting president) and American Public
Radio {Bruce Theriault is acting president) con-
tinue. With new CPB chairman, Gutin, and pres-
ident, Donald Ledwig, in place—as well as new



OTARI: TECHNOLOGY YOU CAN TRUST
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You probably know us by our audio machines that are used in television, radio, and
music recording applications every day, around the world. But it may surprise you 1o learm that
the same company that builds 32 channel digital audio mastering machines also pioneered
and developed (with E. | Dupont de Nemours & Co) the worlds only laser-based, high speed
video duplicator. And that we also market video and audio tape loaders, and digital audio disk
systems.

Our customers also tend to take a broad view. They know that quality products,
backed by an engineering support group and a network of regional offices, plus a group of
independent sales representatives and dealers who share our commitment 10 our Customers,
give them value far beyond initial equipment Cost.

So consider the real cost-of-ownership in your buy decision. Look for equipment that
is less expensive to operate over time and that is designed to support the goais of your

business. Realize that when you buy Otari equipment you also “ouy” Otar,
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PERFECT SOLUTION.

COMMIT TO
MURDER, SHE WROTE

It's never been out of the Top 10—
first run or'rerun.

It's the only series ever to improve
upon—let alone hold—the audience
of its 60 Minutes lead-in.

Angela Lansbury, as Jessica Fletcher,
has created a character with unprece-
dented mass appeal.

And Murder’s roster of guest stars will
make every episode a promotion
director’s dream.

The evidence is overwhelming.

MURDER, SHE WROTE

The Perfect Solution.

MCATV

@ 1987 MCA TV. All nghts reserved




Nielsen

NBC goes 10-for-10

MNet' AGB Nieisen Net AGH
1. 24.0/35 C 60 Minutes 2. 24.5/37 36. 13.5/25 C Falcon Crest 36. 14.3/26
2. 23.4/33 C Murder, She Wrote 3. 24.3/35 37. 13.4/20 N Beverly Hills Buntz 43. 13.3/20
3. 22.9/39 N Golden Girls 1. 24.9/39 38. 13.4/21 N NBC Monday Movie 41. 13.5/23
4. 21.3/34 C CBS Sunday Movie 10. 20.5/33 39. 13.3/25 A Dynasty 33. 11.3/21
5. 20.7/31 A Growing Pains 5 21.5/33 40. 13.2/21 A MacGyver 45, 12.9/21
6. 20.7/32 A Who's the Boss? 7. 21.3/34 41. 13.0/25 C D. Duck Thanksgiving 44. 13.0/24
7. 20.2/28 N Family Ties 15. 19.8/29 42. 13.0/23 N Disney Celebrity Circus29. 15.7/28
8. 19.5/36 N Cheers 12. 20.2/39 43. 12.7/22 C Beauty and the Beast 42. 13.3/23
9. 19.0/33 A Monday Night Football 20. 17.5/33 44. 127119 N Qur House 48. 12.2119
10. 18.9/29 N ALF 13. 20.2/32 45. 12.6/20 N Unsolved Mysteries  40. 13.6/22
11, 18.9/33 N 227 11. 20.4/32 46. 12.5/22 N Year in the Life 38. 13.9/24
12. 18.6/37 N Cosby Show 4. 22.6/44 47. 12.4/22 A Slap Maxwell Story 46. 12.4/22
13. 18.3/32 N Amen 6. 21.3/34 48. 12.3/20 A Rolling Stone, 20 Years47. 12.3/20
14, 18.1/27 C Newhart 8. 20.7/32 49. 12.3/19 C First Kiss, C. Brown 49. 12.1/19
15, 17.7/25 N My Two Dads 19. 17.6/25 90. 11.6/23 C B. Bunny Thanksgiving 54. 11.1/22
16. 17.7/34 N Hunter 9. 20.6/35 21. 11.4/17 A Disney Sunday Movie 52. 11.3/18
17. 17.4/29 C CBS Tuesday Movie 18. 18.5/30 92. 11.4/21 A 20/20 50, 11.4/21
18. 17.1/26 C Designing Women 17. 18.9/29 53. 11.4/17 C Frank's Place 39. 13.8/22
19. 17.1/24 N Night Court Special 21. 17.2/25 54. 11.3/20 N Crime Story 58. 10117
20. 16.9/33 N Different World 14. 19.9/37 55. 11.2/17 C C. Brown Thanksgiving51. 11.3/18
21. 16.4/29 N Facts of Life 16. 19.2/31 56. 10.9/15 A Spenser: For Hire 55. 10.8/16
22. 16.1/24 N \Valerie’s Family 22. 17.2/27 57. 9.8/17 A Mr. Belvedere 57. 10.3/18
23. 15.9/30 N Mama's Boy Special 23. 17.0/33 58. 9.719 A ABC Thursday Movie 62. 9.3/18
24. 15.7/27 C Dallas 28. 16.0/28 99. 9.7/17 C CBS Saturday Movie 61. 9.4/15
25. 16.1/23 A Las Vegas: 75th Anni. 34. 14.4/22 60. 9.4/17 A Full House 64. 8.3/15
26. 15.0/26 A Hooperman 27. 16.3/28 61. 9.1/16 A | Married Dora 65. 8.2/14
27. 147/25 C Cagney & Lacey 37. 14.1/25 62. 85/15 A ABC Movie Special-Sat.56. 10.5/17
28. 14.7/26 N NBC Friday Movie 25. 16.7/30 63. 85/15 C Oldest Rookie 60. 9.5/16
29. 14.7/27 N J. Leno Family Comedy32. 14.9/28 64. 84/16 A Hotel 59. 10.017
30. 14.6/28 N This is Your Life Special26. 16.5/33 65. 8.0/14 C CBS Wednesday Movie67. 8.0/14
31. 14.5/25 A Head of the Class 30. 15.6/26 66. 7.9/15 C West 57th 63. 9.1/16
32. 14.1/21 C Kate and Allie 24. 16.8/26 67. 7.6/15 C CBS Thursday Movie 66. 8.1/16
33. 14.1/22 N NBC Tuesday Movie 35. 14.3/22 68. 7.2/13 A Pursuit of Happiness 68. 7.9/14
34. 13.9/25 A Perfect Strangers 33. 14.6/25 69. 6.4/13 A Sledge Hammer! 70. 7.3/14
35. 13.7/24 N Highway to Heaven 31. 15.1/25 70. 6.1/12 A Charmings 69. 7.3/14
board members William Lee Hanley, Archie e The cable industry argued that the FCC jacks

Purvis, Marshall Turner and Sheila Tate—two
openings remain on CPB board; stifl under con-
sideration are former Tennessee First Lady
Honey Alexander (not yet official nominee) and
Charles Lichenstein, latter controversial for re-
portedly advocating cuts in CPB funding.

Syndex. In comments to FCC, cable operators
opposed and broadcasters and program pro-
ducers supported FCC proposal to reimpose
rules requiring cable systems to black out syn-
dicated programing on distant signals if it ap-
pears on local stations.

January 11-12
Washington,D.C.

INVESTING IN
BROADCAST STATIONS

March 7-8
Carmel, California

Featuring Anthony M. Hoffman, Richard L. Geismar, Victor E.Ferrall, Jr.,
John T.Scott and Raymond Wiacek.

For Detailed Course Brochure and Registration Information,
Contact: FEDERAL PUBLICATIONS, Inc.
1120 20th St, N.W. Washington, D.C., 20036

or Call: DAVID KLINE at
{202} 337-7000
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jurisdiction to reimpose syndex, that absence
of rules over past seven years has not harmed
broadcasters and producers and that rules
would violate cable operators’ First Amend-
ment rights.

Most broadcasters and producers contend-
ed that rules are needed to protect sanctity of
their “exclusive" programing contracts. And,
contrary to cable's claim, they say they have
been hurt by cable’s importation of distant sig-
nals into their markets with duplicative pro-
graming.

O

Unions. After two-week series of meetings be-
tween members of |aber relations department
of CBS and office of president of technical un-
ion, International Brotherhood of Electrical
Workers, union decided to take network offer to
membership for ratification vote. Offer differs
little from terms offered during October meet-
ings with federal mediator. Among provisions
of earlier offer were 3% raises for each of three
years of contract and unlimited use of daily
hires. Affected are 1,500 technicians at CBS-
owned stations in seven cities, who have been
working without contract since Sept. 30.
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This week

Dec. 6-9— Computer Graphics for Design,” fall confer-

ence sponsored by Pratt Center. Grand Hyatt, New
York. Information: (914) 741-2850.

Dec. 7—Technology and audience study group, spon-

MajoraVeetings

Jan. 6-10, 1988--Association of I ndependent Tele-
vision Stations annual convention”Century Plaza,
Los Angeles. Future convention: Jan. 4-8, 1989,
Century Plaza, Los Angeles

Jan. 23-25, 1988--Radio Advertising Bureau's
Managing Sales Conference. Hyatt Regency hotel,
Allania.

Jan. 29-30, 1988—Society of Motion Picture and
Television E ngineers 22d annual teievision confer-
ence. Opryland hotel. Nashville. Future meeting:
Feb. 3-4, 1989, St. Francis hatel, San Francisco.

Jan. 30-Feb. 3, 1988—National Religious Broad-
casters 44th annual convention. Sheraton washing-
ton and Omni Shoreham hotels, Washington. Fu-
ture meetings: Jan. 28-Feb. 1, 1989, and Jan. 27-
31, 1990, both Sheraton Washington and Omni
Shoreham, Washington.

Feb 11-13, 1988 — 19th annual Couniry Radio
Seminar, sponsored by Country Radio Broadeast-
ers Association. Opryland hotel. Nashviile.

Feb. 17-19, 1988--Texas Cable Show, sponsored
by Texas Cable Television Association. Conven-
tion Center, San Antonio, Tex.

Feb.26-28, 1988—NATPE [nternationa! 25th an-
nual convention. George Brown Convention Cen-
ter. Housten. Future convention: Houston, Feb. 24-
26, 1989.

March 21-23 - Sqatellite Broadcasting and Com-
mauntcation Association trade show Bally’s, Las
Vegas. Information: (800) 654-9276.

April 9-12, 1988 Natioral Association of Broad-
casters 66th annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Las
Vegas, April 29-May 2, 1989; Atlanta, March 31-
April 3, 1990; Las Vegas, April 13-16, 1991; Las
Vegas, April 11-14, 1992, and Las Vegas, May 1-4
(tentative), 1993

April 10-12, 1988 - Cabletelevision Advertising
Bureau seventh annual conference. Waldorf-As-
toria, New York.

April 10-13, 1988—Public television annual mem-
bership meeting of Public Broadeasting Service
and National Association of Public Television Sta-
tions. Marriott Crystal Gateway, Arlington, Va.
April 17-20, 1988--Broadeast Finaneial Manage-
ntent Association 28th annual meeting. Hyait Re-
gency. New Orleans. Fulure meetings: April 9-12,
1989, Loews Anatole, Dallas, and Aprii 18-20,
1990, Hyatt Regency, San Francisco.

April 28-May 3, 1988 -24th annuai MIP-TV,
(DS

Marches des International Programes des Televi-
ston, international television program market. Pa-
lais des Festivals, Cannes, France.

April 30-May 3, 1988 National Cable Television
Association annual convention. Los Angeles Con-
vention Center.

May 18-21, 1988-American Association of Ad-
vertising Agencies 70th annuai convention. Green-
brier. White Sulphur Springs, W. Va.

May 18-22, 1988—National Public Radio annual
public radio conference. Adam's Mark hotel, St.
Louis. Information: (202) 822-2000.

June B-11, 1988—American Women in Radio and
Television 37th annual convention. Westin William
Penn, Pittsburgh.

June B-12, 1988—Broadcast Promotion and Mar-
keting Executives/Broadcast Designers Associ-
ation 32d annual seminar. Bonaventure, Los Ange-
les. Future meeting: June 21-25 1989,
Renaissance Center, Detroit.

June 18-21, 1988-—American Advertising Feder-
ation annual convention. Century Plaza, Los Ange-
les.

July 31-Aug. 3—Cable Television Administration
and Marketing Society 15th annual meeting. Wes-
tin Copley Place, Boston.

Sept. 7-9, 1988—FEastern Cable Show, sponsored
by Southern Cable Television Association. Mer-
chandise Mart, Atlanta.

Sept. 14-17, 1988—Radio '88, sponsored by the
National Association of Broadeasters. Washing-
ton. Future meetings: Sept. 13-16, 1989, New Or-
leans; Sept. 12-15, 1990, Boston, and Sept. 11-14
(ientative), 1991, San Francisco.

Sept. 23-27, 1988--International Broadcasting
Convention. Metropole Conference and Exhibition
Center, Grand hotel and Brighton Center, Brighton,
Engtand.

Oct. 14-19, 1988 Society of Motion Piclure and
Television Engineers 130th technical conference
and egquipment exhibit. Jacob K. Javits Convention
Center, New York. Future conierence: Ocl. 22-27,
1989, Los Angeles Convention Center.

Nov. 30-Dec. 3, 1988 Radio-Television News Di-
rectors Association annual international confer-
ence and exhibition. Convention Center, Las Ve-
gas. Infarmation: (202) 659-6510.

June 17-23, 1989--16th nternational Television
Symposium. Montreux, Switzerand.
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sored by Gannett Center for Media Studies. Gannett
Center, Columbia University New York. Information:
(212) 280-8392,

Dec. 7-11—Video Expo Orlando, sponsored by Knowl-
edge Industry Publications. Buena Vista Palace hotel,
Lake Buena Visia, Fla. Information: (914) 328-9157

Dec. 8-—Federal Communications Bar Assecialion re-
ceptiorvdinner honoring FCC Chairman Dennis Pat-
rick. Washington Marriott hotel, Washington.

Dec. 8-9--Radio Advertising Burean day-long sales
seminar, "How to Close More Sales.” Dec. 8: Registry
hotel, Los Angeles, and Dec. 9: Westgate hotel. San
Diego. Infermation: 1-800-232-3131.

Dec. 10-11—"Telecommunications: Curreni Develop-
ments in Policy and Regulation,” sponsored by Practis-
tng Law Institute and Federal Commiunications Bar
Association. Omni Shoreham, Washington. Informa-
tion: (212) 765-5700.

C ]

Also in December

Dec. 17—International Radio and Television Society
Christmas benefit. Waldori-Astoria, New York.

Dec. 31—Deadline for entries in 13th annual Commen-
dation Awards, sponsored by American Women in Ra-
dio and Television, for "positive and realistic portrayal
of women in afl media forms.” Information: (202) 429-
5102.

——————
January 1988

dJan. 6-9—Association of Independent Television Sta-
tions annual convention. Theme: “Independents '88:
The Real Superstations.” Century Plaza, Los Angeles.

Jan. 7-10—international winter consumer electronics
show, sponsored by Electronic Industries Associ-
ation. Las Viegas Convention Center, | as Vegas. Infor-
mation: (202) 457-4919.

Jan. 8—Deadline for entries in Alexander Hamiltorv
Ohio State Awards program competition, sponsored
by Ohio State University Institute for Education by
Radio-Television. Information: (614) 292-0185.

Jan.12—International Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

Jan. 13—International Radio and Television Society
newsmaker [uncheon, “Super Bow! XXII.” Waldori-As-
toria, New York.

Jan. 13—"Investigative Reporting: What's the Real Sto-
ry?" session sponsored by American Women in Redio
and Television, Washington chapter. National Associ-
ation of Broadcasters, Washington. Information: (202)
659-3494.

Jan. 15 Cabletelevision Advertising Bureau cable
televislon political advertising workshop. Caucus
Room, Cannon House Office Building, Washington.

Jan. 15—Deadline for entries in Angel Awards for
“most outstanding productions of moral and/or social
impact in communications.” Beverly Wilshire, Los An-
geies. Information: (213) 387-7185.

Jan. 15—Deadline for entries in Broadcast Media
Awards, sponsored by International Reading Associ-
ation. Information: (302) 731-1600.

Jan. 15—Deadline for entries in Achievement in Chil-
dren's Television Awards, sponsored by Action for
Children’s Television, for “"significant contributions
toward improving service to children on broadcast
and cable television.” Awards have now been exiend-
ed to home video. Information: ACT. 20 University
Road, Cambridge, Mass.; (617} 876-6620.

Jan. 15-17—Alebama Broadcasters Association win-
ter convention. Sheraton Capstone, Tuscaloosa, Ala.

Jan. 15-22—Nutiona! Association of Broadcasters
joint board meeting. Hawaii.

Jan. 19-21—Georgia Radio-Television Institute, spon-
sored by Georgia -\ssociation of Broadcasters. Geor-



he boom is on!
According to the latest

Gallup survey hospital ad
budgets will grow some 45% in
1987 And this year. nine out of
ten hospitals will advertise—
meaning there are booming
markets everywhere. In fact,
hospitals with at least 400 beds
will spend an average of $463,000
on marketing in 1987!

Many broadcasters are already
starting to make a healthy profit on
the explosion in hospital
advertising. How? By creating an
ideal (and irresistible) programming
environment for local hospitals to
reach health-conscious consumers

Theyre locking in as much health-
related programming as they can—
from news features to “specials”.. in
order 1o position themselves as the
local “medical franchise” in their
market.

And it goes without saying that the
better the programming. the better your
ad sales will be. There's one health
‘special” really making a big impact.

In fact, many
broadcasters who
aired it once, have

had advertisers
ask for it again!
The program?
HOW TO BEAT
HEART ATTACKS—
a powerful hour on our nation's #1
killer—from Medstar Communications.

The program warns viewers about the
heart attack risks we all face, then
‘arms’ them with the information they
need to handle heart emergencies and
wage their own ongoing battle against
heart disease. The response to the pro-
gram tells it all

“"We received nearly 3,500 calls
the day it aired!”

Ken Sneeden, Station Manager
WINK-Fort Myers (CBS)

HOW TO BEAT HEART ATTACKS
also shows that a health program
engages more viewers and attracts
more hospital advertisers as well.

“The "special” brought in more
dollars...over what the hospital
already budgeted.”

Craig Allison, Local Sales Manager
KIRH-Tulsa {NBC)

More ad dollars and strong viewer
feedback—as a broadcaster. that's the
kind of programming results you're
looking for!
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YOUR GUIDE TO
“HEALTHIER"
AD REVENUES!

What hospital advertisers
look for...
£ ==
How to get the “real”
decision makers...
—
Successful strategies
for closing a sale...
-}

What's hot and what's not
in hospital and health
care marketing...
—t
How to get hospitals
more involved...
——

PLUS advice from
the major hospital

advertisers themselves...
———

and more!
[ ————

And that's why we're releasing two
more one-hour "specials” Both will
make a healthy difference in your ad
revenues

HOW TO BEAT CANCER, a new
one-hour special, examines the
struggles and successes of people

with cancer ... uncovers what's new
in cancer treatment . reports on
the search for cures ... and shows

viewers what they can do to help
prevent certain cancers. i
COCAINE: the end of the line,
reports on the cocaine “epidemic”
in this country and the dangerous
threat it poses to the user's
health. Viewers not only will learn
what cocaine is, but also how it
affects the body...what's new in
treatment for cocaine users
and how to recognize cocaine
use in someone else.

And what's in store for our
future health specials? You can
be certain, Medstar will bring
you the best. Our ongoing

research will ensure you
compelling programs your
viewers will watch and your
advertisers will sponsor.
Medstar wants to help you lock your
station in as the local “me