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Networks boost ownership stakes in Shows Eager to control their
destiny and cash in on the back end of any hits, most of the networks unveiled
schedules last week that increase their ownership stakes in prime time TV. / 6

NBC: Safe at first NBC's play-it-safe new schedule is all but certain to
retain its prime time crown next year, but it will be a three-way battle for the
number-two spot. / 10

Oprah tops Springer in sweeps Opiah quietly captured the overnight
ratings race for the May sweeps, beating Jerry Springer, according to Nielsen
Media Research data from the 38 metered markets./ 14

NBC is producing more o" the shows in its
Time Warner looks for day in Court The three Count TV partners—  fall fineup, including "Wind On Water.” /6
Time Warner, NBC and Liberty Media Corp.—were close to a deal last Friday that called for NBC to sell its one-third
stake for $70 million. / 14

Satellite failure sends industry scrambling The U.S. satellite industry was thrown for a loop when
PanAmSat's Galaxy IV satellite suddenly went out of service. / 16
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Pax Net adds power to the lineup Ad exccutives | TBS moves in on ‘Home’ In a last-minute deal,
are cautious in their enthusiasm for Bud Paxson’s new Pax | TBS Superstation pries off-network
Net network, which kicks off Aug. 31. Included in the rights to Home Improvement from USA
network schedule will be an all-original Network. / 42

Saturday night lineup. / 32

Malone on attack TCI Chairman
Kings high on Short John Malone renews his offensive
Comedian Martin Short got the royal against the 1080 1 HDTV format,

treatment from King World Productions | €alling support for that standard from
in New York last week, reflecting the syn- CBS and Ted Turner “cynical.” / 42

dicator’s high hopes for Short’s expected

talk/variety show in 1998. / 33 Revving up at high speed e
] . . After stumbling in the past with new g":g’s‘: E’?"“:
. Public TV wins at high court technologies. the cable industry is FUN-  goppled shive fast
Mel Karmazin The Supreme Court holds that a state- ning fast with high-speed data. / 44 week. / 50

finds money. /33 ned public TV station may exclude

candidates from an on-air debate, as long as the exclusion TECHNOLOGY /53

is not based on the candidates’ views. / 34

_ FNC taps ASC

COVER STORY servers Florida’s News

. Channel (FNC), the 24-hour
Internet Video: start-up cable news net-

The Trickle Becomes work, selects video servers
a Stream from ASC Audio Video and

Medi . ffer; automation software from
, S y

viedia companies are oflering NewsMaker Systems for

increasing amounts of video

. . its regionalized news pro-
over their Websites, expect- & P

Goodwill Games go for the hl-def

I ing that the pictures will one gramming. // 53 freatment. / 53
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Networks roll their own

Most increase their financial stake in prime time for 1998-99

By Michael Stroud
ager to control
their own destinies

E and cash in on the

back end of any hits,
most of the networks
unveiled scheduies last
week that increased
their financial interest in
prime time TV,

CBS, tor example,
owns chunks of all three
of its new comedies and
three out of four of its
new dramas. giving 1l
equity stakes in a whop-
ping 33% of the shows
on 1ts Sepiember roster,
That's up from 32% last vear.

NBC owns a stake 1n 40% of is tall
shows. up from 35% last vear. Fox
once again owns about halt of its
schedule—and the percentage could
jump midyear as it airs new Fox-brand-

ed shows. UPN owns shares in 46% of

its tall shows, up trom 40%. and The
WRB owns stakes in about 29% percent
of its schedule. on par with last season.

“We're all looking for new revenue
sources.” CBS Television President
Leslie Moonves said as networks pre-
sented their schedules 1o advertisers in
New York last week. Ownership

“enables us o have the best creative |

talent in-house.”

ABC is the prominent exception 1o
the ownership trend. The alphabet net-
work witl own just 29% of its fall
schedule, down from 44% lust seuason,
as the network shakes up its schedule
with five new comedies and three new
dramas in hopes of rebounding from
some of its worst ratings in vears. It
finished behind Fox for the scason in
the 18-49 demo tor the first time cver.

ABC says that ownership has
dropped because 1t 1s Tocusing on
rebuilding its schedule 1o improve rat-
ings. “We will take the most com
pelling shows from whatever source.”
an ABC official savs. Of its new come-
dies, only Tuesdav’'s Sports Night

comes from pirent Disnev. Not one off
this season’s dramas comes from Dis-
nev—although ABC retains Disney-
attiliated shows from last scason, such
as Boy Meets World, Home huprove-
mernt and Wanderful World of Disney.
But overall, broadeasters™ creeping
control of prime time TV will continue
in 1998-99. The networks own stahes
in hall of the fall season’s 20 new sit-
coms, compared with 38% last vear.
And they own about a third of the 17
new dramas. about the same as last
vear. Including returning shows. they
control 42% ot the 109 shows on the

STUDIO BOX SCORE

STUDIQ TOTAL SHOWS
Warner Bros. TV 15
20th Century Fox TV 15
Sony {Columbia TriStar) 12
CBS Entertainment 12
Paramount/Viacom 11
Disney {Touchstone/Imagine} 8
NBC Studios 8
Spelling/Big Ticket g
Studios USA 3
Greenblatt-Janoilari 3

CBS has the greatest financial stake in prime time (55%
of its schedule), including the new ‘Maggie Winters’ (I).
NBC has also upped its stake, with shows like ‘Wind
On Water’ (above).

WHY RENT, WHEN YOU CAN OWN?

Percentage of each network's prime time
lineup (excludes movies) that are in-
house productions or co-productions,

1998-99 1997-98
ABC _ _29% 4%
CBS 55% _32%
NBC 41% 35%
Fox 47% 53%
wB 2%% 29%
UPN 46% 40%
Six-net total  42% 39%

Source: Warner Bros. Televislon

NEW RETURNING HOURS
1 8 10.0
3 12 115
6 6 95
6 6 9.5
4 7 &
3 ) 6.0
3 5 6.0
3 4 6.5
2 1 2.5
3 0 2.0
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Fall prime time schedule. compared
with 39% of last season’s 106 shows.

CBS is arguably more ¢xposed than
others: It already has invested $500
milthion annually for eight vears to
bring football buck. and it has boosied
investment in new programming. A
network’s payoft from a hit could be
huge.” says Gary Farber. an analvst at
Cowen & Co. “But if a program
doesn’t work out, vou've compromised
hoth vour programming investment
strategy and your advertising revenue,”
It can be a risky bet,

The strategy also leaves CBS and |

SIX NETWORKS IN

2

Jop of the Week—

other networks open to criticism that
they are packing their schedules with
additional revenue streams at the
expense ol quality. Moonves counters
that the shows are “the best series tor

our schedule.™
What’s clear is that CBS is dranui-
cally expanding its control over its
prinie time lineup. On Monday night. 1t
will have stakes in three out of five |
shows—comedics The Benben Show |
(with Warner Bros.) and King of |
QOueens (Columbia TriStar), and drama ‘
!

LA Daocs {Columbia TriStar,)
It has replaced CBS Productions’

o]

SEARCH OF AN AUDIENCE

Dy Quinn, Medicine Woman on Satur-
day mght with Martial Law, a drama it
owns with Twentieth Television—
once again giving it part of all three 3-
I'l p.m. shows. Sunday night is led by
CBS-owned 60 Minuies and Touched
by an Angel.

NBC's strategy, more oblique, also |
is focused on expanding control of s
schedule.

[t continues 10 pay Warner Bros,
313 million an episode for ER. and it
relics on Warner Bros.” Friends and
Veronica's Closet and Paramount’s
Frasier to carry Thursdav night. But

up

-

Cosby Carsey-Werner | Suddenly Susan Warner 8ros Melrose Place Guys Like Us Coumba wStar 7th Heaven
E 8:30 Hing/Mmeens Coumbiz IiStaL85 | Conrad Bloom NSC Studos Spelhing Dilesta “caroum kNG
! & 9:.00 | Monday Nigttt Football | Rayms nd Lioriowide Pagls H2 | Caroline in the City CHS Ally McBeal Desmond PMeiffer Fara 1cunt Hyperion
g 9:30 ABC Sports Benten Show warmr Bros 0BS| Wil & Grace NBC Swlios 20 Malcolm & Eddie Coumny: Tsiar Warn xr Bros
=10.00 LA. Docs Dateline NBC
10:30 2umia TnStar/CBS NBC News |
| 8:00 | Home Improvement Disney JAG Mad About You © mSizr)  King of the Hill 20tn Moesha 58ig Ick= Buffy the Vampire Siayer
> 8:30 [The Hughleys Greenptait oo Paramount Encore! Encore! Paramount|  Costello Wind Dancer Clueless ~.;amout U
{ (=9
2 9 Spin City D lorks/ U Just Shoot Me Bniisten-G . i ici
ﬂ 9:00 | Spin Chty _reamW B - oo i e”.' < Brimstone Warner Bros Memy, P,.m;“ Ff'c_'ty
9:30| Sports Night magine CES Tuesday Movie Working NBC Studios Columtria TnStar Imagine Telewsion
uesday Movi
E 10:00 NYPD Biue Dateline NBC
10:30 b umn NBC News
: 800" Dharma & Greg 201h | The Manny viumina TriSiar Dateline NBC* Beverly Hills, 90210 Seven Days Dawson's Creet
| & 8:30 Two Guys/Girl/Pizza Place 20ir| Mag=ie Winters Gr-Jan/(BS NBC News Speting Paramount Columbia TnStar
2 9:00 Drew Carey Show . = | Yo Have and to Hold | 3nd Rock/Sun Curses orrer Party of Five Star Trek: Voyager Charmed
E 9:30 |Sec LivesMen .\ * T mas-Hars seenbian-Janoiar/CBS NewsRadio 57 e Grey Golumbia TnSiar Paramount Soelting
| Ll 10:00 20/20* Chicago Hope Law & Order
{ =1030 ABC News 20th Dick Wolt:'Studios USA
8:00 Mr. Chapel Promised Land Friends Warner Bos | world’s Witdest Police Wayans Bros. am = Bros.
: Warner Bros CBS Enlertainment All My Lif B Videos 20 Jamie Faxox Waro g
h . £l S 5 s,
. b= 8:30 y ' e Warner Bros Way Out There Movies amie Faxx id s,
W 900 Diagnosis Murder Frasier Paramount Hollyweird For Your Love™ Vi e Bros
‘ g 9:30| ABC Thursday Night Viacom Veronica's Closet 11z ¢ Fros Studios USA Steve Harvey B/sizn-Grey
=X 10:00 Movie 48 Hours ER
10:30 CBS News Werner Bros./Ambiin
| 8:0C |Two of a Kind Warmer Bros | Kids/Darndest (ANO Prod, Trinity Living in Captivity 20in Legacy =
= 8:3C | Boy Meets World D5 |Candid Camera Candidl Camera Warner Bros Getting Personal 20m Atiantis 3
g 9:0C Sabrina s m Buddy Faro Dateline NBC Miltennium Love Boat: The Next
&= 9:30 |Brother's Keeper 5 sos US4 Speitng NEC News 201 Wave Spellir;
b 10:00 20/20 Nash Bridges Homicide: Life on the . E
| 10:30 ABL News Rysher Entertamment Street NEC Studios J 3
‘ > 8:00| America's Funniest Early Edition Wind on Water Cops Bartour-Langiey 2017 KEY
er 8:30 | Home Videos ABCDiBona | Coimmia TnStarCBS Entertainmant NBC Studios Cops Barbour-Langrey/20tn
‘ E 9:00 Fantasy fstand Martial Law The Pretender America’s Most Wanted ! Shaw & :‘:l,".e" pedvoeh
’ E 9:30 Cotsmba FaSta 201/C8S Enertainment MM STF Productons Magiecita
| % 10:00 Cupid Watker, Texas Ranger Profiler
10:30 Colunbra TnStar Amaaea NBC Studios ]
[ 700 60 Minutes Vari World’s Funniest - ..o rmian 7th Heaven (re uns)
730, Wangssalitonld CBS Newrs e Holding the Baby 201 : Speing
of Disney " : =
| > 8:00 DisreyVariou Touched by an Ange! Dateline NBC The Simpsons c-ac e 0 Sister, Sister 2> amunt
| =9 ey N
a 830 CBS Entertainment NBC News Feelin' All Right Case, - Wemer Smart Guy Lency
‘ £ 900 20/20° The X-Fites Unhap Ever After /501
| ™ e CBS Sunday Movie NBC Sunday Night Al The Arry Show st Aock
| 10:00 The Practice at the Movies
: 10:30 it
S —
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Outstanding Game Show HO(A'.’

Columbia TriStar Television Thanks NATAS & ATAS as
We Proudly Congratulate our 1998 Daytime Emmy Award Winners &
Celebrate Another Year as America’s Most Popular Game Shows

— W
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it also is introducing NBC Studios |
productions on Monday (comedy
Conrad Bloom). Tuesday (comedy
Encore! Encore!) and Salurduyw
(drama Wind on Water). i
Fox. meanwhile. has stakes in two of |
its four new comedies. Holding the
Baby (with Granada) and Living in
Captivity (Shukovsky-English).
Around next January, it will introduce
three new animated shows that will all
be Fox-owned: PJs. a claymation story
starring Eddie Murphy: The Family ]

NBC: Safe at first

Jop of the Weelk

Guy. and Matt Groening’s latest ani-
mated show. Futurama.
While dramas can run more than $I

million an episode. news magazines— |

which cost a fraction of that—ofter an
inexpensive way for the networks 1o
expand their ownership. NBC is beef-
ing up the news portion of its schedule
with yet another Datefine. on Wednes-
day—giving that show five airings per
week—while ABC is replacing its Sun-
day night movie with another 20/20.
Both The WB and UPN have bene-

| fited from close affiliation with studios

owned by their parent companies. The
| WB's new drama. Hyperion, comes
from Warner Bros.. joining three
[ comedies from that studio already on
its schedule. UPN has two new come-
dies and a drama from co-owned Para-
mount Television to add to last sea-
son's Star Trek: Vovager and Moesha
trom Paramount. It also is continuing
Love Boat: The Next Wave trom Aaron
Spelling Productions, which is 80%
owned by UPN parent Viacom. u

Low-risk schedule will keep NBC in lead,
say analysts, with close battle for second

By Steve McClellan
ith a play-it-safe new schedule. |
w NBC is all but certain to retain
its prime time crown next year.
But with smaller leads in households
and key demographics, it will be a three-
wity battle for the number-two spot.

That is the consensus of handicap-
pers among ad agency executives and
other network watchers. As to the race
tor second. CBS may have the edge in |
the household race. while Fox and |
ABC will slug it out next year for sec-
ond place among adults 18-49. media
executives said last week.

“CBS looks pretty good in house-
holds.” says TN Media’s Steve Stern-
berg. Its bigger challenge is to get |
younger and it is hoping the NFL will '

help. It will be a close race between
Fox and ABC for the runner-up demo
finish. suys Western International’s
Tim Spengler. "One break-out hit
could be the deciding factor.”™ he says.

Most observers say Fox has made |
great strides this year. But curiously. |
many also said Fox’s back-up shows for
next year—three animated comedies ‘
(sce story, page 6)—looked better than
those that made the starting lineup. "The |
new schedule tooked like a setup for the |
midseason,” said one agency executive. |

As to the tlegling networks. The WB
wis getting most of the good buzz last '
weck. "The WB is doing exactly what
Fox has done.” says Sternberg.
“Theyre coming up with shows you
really can’t find anywhere else. like ’
Buffv and Dawson's Creek, and using L
them as building blocks.™

NBC’s move of ‘Frasier’ to Thursday is
meant to keep that night must-see.

UPN hasn’t convinced many that it has
a clear strategy yet. “"UPN hasn’t figured
out who or what they are.” says Allen
Banks, executive media director, Saatchi
& Saatchi. “They really haven’t broad-
ened themselves.” The network’s stated
mission is to air programs for middle
America. which UPN believes has been
disenfranchised by the other networks.

“There's no question that NBC's lead
is going to be diminished.” says Stemn-
berg. He believes that Frasier may gar-
ner four or five fewer share points on
Thursday at 9 p.m. than Seinfeld. the
powerhouse sitcom it is replacing.
Frasier's performance will also atfect
its lead-out. Veronica's Closer, “and
maybe ER a little bit.” Sternberg says.

Observers also say that the networks

| switched more returning shows to new

time periods than in past seasons. That.
says Bill Carroll. vice president and
director of programming, Katz Televi-
sion. will lead to some “very competitive
battles next year.” He cites the move of
CBS’s Evervbody Loves Raymond 1o 9
p.m.. where it will face Ally McBeal. On
Tuesday. he points to the contest
between two sophomore comers. Jist
Shoor Me and Spin Ciry, at 9 p.m.
“You're also looking at an interesting
situation on Wednesdays with Mad
About You. the most expensive sitcom
going against the next most expensive sit-
com. Honie Improvement.” says Carroll.
Both of the shows, to air Tuesday at
| & p.m. have dropped significantly in
the ratings, “That has become a weak
network time period.” giving Fox an
opportunity to capitalize on its move
of King of the Hill from Sundays. says

| | Sternberg. “Because of ali the time

period changes, the network race is
going to get closer,” he said, Others
| said that those head-to-head battles
[ may further splinter the network audi-
ence, giving cable and the weblets the
opportunity to grab more audience.
[ NBC West Coast chief Don
Ohvlmeyer did his best to dismiss the
erosion issue. He noted that Dawson's
Creek—a big hit on The WB—has a
smaller audience than shows that the
major networks cancel, NBC s audience
in several dayparts is larger than ever
because of the growth of the overall
population. As for cable. Ohimeyer said
that it would take 187 spots on USA,
TNT and TBS combined to equal the
audience delivered by one spot in ER.
But others saw Ohlmeyer’s point as a
sly way of avoiding an issue that cuts
across the major network schedules: an
overreliance on ensemble comedies
with dysfunctional characters. “They
kept beating the drum about having
more eyeballs but didn't say how they'd
improve the quality of the program-
ming.” says one Wall Street analyst. =

www.americanradiohistorv.com
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‘Fox beats ABC 18-49

Ally, Bart and Hank help out; NBC takes sweeps, season

By Michael Stroud

ox beat ABC among prime time
viewers age 18-49 for the third

straight sweeps and the first time

ever in a season race, demonstrating the
strength of shows such as Allv McBeal.
The Simpsons and King of the Hill.

NBC came in first among the coveted
18-49s witha 6.7/18 rating/share (accord-
ing to Nielsen Media Research. whose
numbers are used throughout this story).
followed by Fox with a 5.0/14, ABC with
a4.9/13 and CBS with a 4.3/12, WB and
UPN tied at 1.6/4. but with WB up 33%
over last year and UPN down 209

To absolutely no one’s surprise.
NBC coasted to an easy victory in the
May sweeps and the season crown in
households and 18-49s, bolstered in the
sweeps win by a blockbuster Se inﬂ’ld
finate, its well-performing Merlin mini-
series and continued strength from
Frasier and its Thursday night shows.

For the season. NBC recorded a
10.2/17 household rating/share. fol-

lowed by CBS with a 9.6/16, ABC with
an 8.4/14, Fox witha 7.1/11. WB with
a 3.1/5 and UPN with a 2.8/4.
Fox's strength in the demo helped
give it the courage last week to move
Sunday hit King of the Hill to Tuesday
night, where it could begin to dip into
ABC's Home Iimprovemeint franchise.
CBS finished out the sweeps with a
solid second-place finish in house-
bolds. hetped by the wrapups for shows
like Evervhody Loves Ravmond and
Touched hy an Angel. Among 18-49s,

The Hills (I) and Ally powered Fox in hay.

it ranked fourth.

For NBC. the end of Seinfeld means
next year's sweeps will leave it more
open to competition,

For the May sweeps, NBC had an
11.2 rating and 19 share among house-
holds. CBS had a 9.0/15. ABC hud a
7.7/13, Fox had a 7.0/12, WB had a
3.2/5 and UPN had a 2.5/4, according
to Nielsen Media Research. Among
18-49s. NBC had a 7.6 rating. Fox had
5.0. ABC had 4.4. CBS had 3.8. WB
had 1.7 and UPN had 1.4. ]

Pulling the plug on the compensation pool

NBC joint-venture plan turned down by daffiliates: talks continue

By Steve McClellan
BC affihates
have rejected the

N network’s pro-

posed joint venture,
which  envisioned
putting affiliate com-
pensation dollars into
investments. including
start-up new media
companies, and into
expensive program-
ming rights.

But the nectwork
made it clear that—one
way or another the
existing network/affiliate business
model will have to change. Talks will
continue along those lines. and the affil-
tates said they were willing to listen,

At the meeting last week. affiliates

Broadcastmg & Cable May 251998

did agree to consider
(WO separate inventory
swaps proposed by the
network. One is tied to
the Olympics. for
which NBC has secured
rights up to 2008. The
other is targeted to spots controlled by
the network that might be more valu-
able if sold locally, and vice versa.
The affiliates also urged NBC to
acquire program exclusivity for Davs

www americanradiohistorv com

NBC West Coast
chief Don Ohimeyer
likens affiliate
compensation to a
“heroin addiction.”

of Our Lives. The rights are
up next spring, and producer
Columbia TriStar wants to
put the show in a simuitane-
ous cable window. The show
will be offered on a pay-per-
view basis on DirecTV this
fall.

The Olympic inventory
swap represents the affili-

| ates” contribution to help pay for the

five upcoming Olympics to which
NBC has rights. Already in place is a
swap, valued at $275 million, thar cov-
ered the 1996 Olympics and the games
to be held in 2000 and 2002.

The NBC affiliate advisory board
has recommended that affiiiates
approve a network proposal to extend
the plan to cover all Olympics for
which NBC has rights.

Under the existing plan, the network



www.americanradiohistory.com

OKAY, SO YOU CAN’T TRUST EVERYONE WHO OFFERS YOU MORE CONTROL. BuT, NOW YOU CAN
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THE CONTROL THEY'VE ALWAYS WANTED. WHILE YOU MAXIMIZE BANDWIDTH. DOMINATE YOUR

MARKETPLACE. AND INCREASE YOUR CASH FLOW. EXPERIENCE IT. " FOR MORE INFORMATION:

650-859-6400.
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has taken additional time to sell in the |
morning (7-9 a.m.) and in late night
(11:30 p.m.-2 am.). with affiliates get-
ting a few more spols in prime time.
Network execuatives say that the number
of new affiliate spots varies by market.
As to the joint venture proposal,
newly elected affiliate board chairman
Alan Frank. GM of woiv(Tv) Detroit,
said: "No one I've spoken tois thrilled
with it.” NBC Network Television
President Neil Braun says the pro-
posed venture was a starting point for
talks. \
NBC West Coast chief Don
Ohlmeyer likens affiliate compensa-
tion to a “heroin addiction.” But he
says that the network understands that
stations in smaller markets need the
cash flow, “But do they understand we
have to look for other ways to convey
value to them? Yes.” [

With ali the talk that Jerry Springer

outgoing strip American Journal had

Oprah tops Springer in sweeps

ing Oprah Winfrey every week for the past two
months, Winfrey quietly captured the
overnight ratings race for the May sweeps.
Winfrey topped her fellow Chicago TV host
with a 7.4 rating/20 share, according to
Nielsen Media Research data from the 38
metered markets. Springer scored a 7.0/22.
Rosie O'Donnell followed in third place with a
4.6/14, and Live with Regis and Kathie Lee
produced a 4.0/16. Sally Jessy Raphael was
close behind with a 4.0/12, Montel Williams
had a 3.6/11 and Jenny Jones a 3.3/12.

In the news magazine category, Entertainment Tonight continued to own
the category with a 6.0 rating/11 share in May. Extra was second with a
4.6/10, and Inside Edition scored a 4.3/11. Hard Copy generated a 3.6/8,

ished with a 3.3/9. Over the next two weeks, the final May sweeps numbers
with demographic data will be released by Nielsen.

was beat-

a 3.4/10, and Access Hollywood fin-

—Joe Schiosser

Time Warner looks to have El;y_ in Court

Latest deal has TW/TCI buving out NBC. with TBS running network

By John M. Higgins i

n the negotiations over the future of
I Court TV. which have been made
up of equal parts torture and chaos,
Time Warner Inc. may wind up run-
ning the network. while 33%-owner
NBC may cash in.

The three Court TV partners—Time
Warner. NBC and Liberty Media
Corp.—were close to a deal last Friday
morning that catled for NBC to selt its
one-third stake for $70 mittion. Adding
the broadeaster’s share of Court TV's
debt brings the valuation of the net-
work to about $300 million. A final
deal is expected by midweek.

In typical Court TV fashion. the
newest deal is an abrupt turn for the
partners. Just two weeks ago, Time
Warner was considering exiling the
troubled network by selling to Discov-
ery Communications Inc. (DCI) and
leaving NBC standing pat.

But now, Liberty and Time Warner
are looking 1o buy out NBC. become
50-50 partners and let Time Warner's
TBS Inc. division run Court TV. One
executive says that rather than report-
ing to TBS Inc.’s CNN news division,
Court TV was likely to become a
stand-alone unit and to blend a broad-

Cr programming mix into prime time
while keeping live coverage of trials
in daytime. But Time Warner and TCI

EOURT

COURTROOM TELEVISION NETWORK

TV 33%-owner Time Warner Inc.—to
carry the channel if it were trans-
formed into a health network. Execu-

[ tives funmiliar with the talks say that

cven though DCI executives recog-

| nized from the beginning they'd have

are not going as far as a turnaround
plan proposed by Court TV munage-
ment, which would have kept live
trial coverage in the daytime bul
replaced evening talk and news shows
with law-related movies and off-net-
waork series.

“Theyre not putting “To Kill A
Mockingbird™ on in prime time.” says
one exccutive involved in the discus-
sions. "But it will be more than recaps
of the day’s trials.”

The prospect of a deal has Court
TV staffers breathing a sigh of relief,
because it would scuttle a plan by
DCl to pay $320 million for Court’s
carriage space on cable systems.
scrap the legal network and replace it
with start-up Discovery Health. That
would have wiped out the bulk of
Court TV jobs and relocated most of
the remainder to DCI's Bethesda,
Md.. headquarters. The Time Warn-
er/TCl deal is no guaranteed blessing,
however. Court TV staffers now won-
der whether most of the operation will
be moved to Atlanta.

DCH's bid foundered over the reluc-
tance of operators—inctuding Court ‘

WwWWwWw.americanradiohistorv.com

10 coax operators on board. the force
of some operators” public and private
ohjections to the deal atarmed DCI.
The big problem. however, is the
refusal by Time Warner to guarantee
that it will continue to deliver some 8
million subscribers who get Court TV
On Ity systems.

A third bid, by NBC Cable President
Tom Rogers and leveraged-buyout
fund Evercore Partners, had faded by
week's end.

One thing that nearly everyone
involved with the network agrees on is
that the partners need to stop their
years of bickering and give Court TV a
firm direction and stcady funding.
Almost since Court was credted in
1991, the partners have clashed over
operating issues. Liberty has withheld
required capital contributions for years,
forcing Time Warner 10 meet the net-
work’s cash needs. The friction intensi-
fied when Time Wamner acquired Turn-
cr Broadeasting System Inc. in 1996,
becaunse Time Warner Vice Chairman
Ted Turner saw Court TV as a rival to
CNN and objected to several attempts

|

1o reselve internal conftlicts. ] !
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maosalion FINOVA, IT STANDS FOR FINANCIAL INNOVATORS - NNOWATORS WHO HAVE
BEEN DELIVERING HIGHLY EFFECTIVE FINANCING SOLUTIONS TAILORED TO THE UNIQUE NEZDS
OF ADVERTISING OR SUBSCRIBER-SUPPORTED BUSINESSES SINCE 1$87. THROUGH INDUSTRY
EXPERTISE, SUPERIOR SERVICE, COMPREHENSIVE CAPABILITY AND LONG-TERM CONMMITMENT,
FHSOVA CONTINUES TO WIN RECOGNITION AS “THE CAPITAL SOURCE FOR MIDSIZE BUSINESS.”

CALL FINOVA TODAY FOR LEADINGEDGE SOLUTIONS TO YOUR COMMUNICATICNS FINANCE MZEDS.

INNOYATORS IN COMMUNICATIONS FINANCE

FINOVA Capital Corporation
(312) 322-7205
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Jop of the Weelke

alaxy IV a goner

Sarellite failure sends industry scrambling

By Glen Dickson

he ULS. satellite industry was
Tlhrown for aloop at 6:10 p.m. ET
last Tuesday. when PanAmSat's
Galaxy IV satellite suddenly went out
of service. The fuilure wreaked havoc
with the U.S. paging industry and sent
broadcasters with transponders on the
hybrid C-band/Ku-band satellite
scrambling for alternative capacity.
According to PanAmSat. Galaxy IV's
on-board control system and its backup
switch failed. sending the satellite rotat-
ing out of the correct position to relay
video. audio and data feeds to Earth. By
Friday. the company had given up hope
of restoring service (tom Galaxy IV and
had moved it from its orbit at 99 degrees

west longitude to a “safe. higher orbit.”™ |

according to Rob Bednarek. PanAm-
Sat’s chief technology officer.

Ku-band customers on Galaxy 1V
were rerouted to PanAmSat’s Galaxy
HIR bird, which has “exactly the same
frequency plan for Ku-band as Galaxy
IV.” Bednarek says. The Greenwich,
Conn.-based satellite operator also has

Galaxy IV's
control system
failed, sending
tive safellite oul
of orbil.

begun moving the Galaxy VI satellite
from 74 degrees west to the 99 degrees
west slot to restore service o Galaxy
IV C-band customers (who have been
relying on interim capacity with
PanAmSat and other satellite opera-
tors). That move should be completed
by Wednesday (May 27).

_Broadcasters devising diversity plans

The National Association of Broadcasters and other broadcast groups are
preparing a series of responses to FCC Chairman Bill Kennard's call 1ast
month for ideas on how to promote diversity in broadcasting.

Last week, NAB President Eddie Fritts met with Kennard to discuss the
NAB'’s progress in responding to the request that Kennard issued at the
NAB convention. An FCC official adds that commission staff and broad-
cast industry representatives have been meeting weekly to discuss possi-
ble diversity programs.

Industry sources say that plans call for the NAB and individual broad-
casters to introduce a series of initiatives to boost recruitment of minorities
and women and to further station ownership by those groups.

The first of those programs will be a June B EEQ Ideas Exchange at
NAB headquarters. Co-sponsored by NAB and the Broadcast Executive
Directors Association, the one-day event will focus on recruiting minorities
and women at TV and radio stations.

To help stations attract qualified applicants, the groups plan a job open-
ings Website that will be availabie from the NAB Internet home page as
well as the Websites of state broadcast associations.

in his NAB address in April, Kennard chalienged broadcasters to sug-
gest ideas within two months for improving minority and female owner-
ship. At the time, Fritts responded that potential ideas might include men-
toring programs, scholarships and a revised version of the tax certificate
policy.

Sources say those ideas still are under discussion among broadcasters
preparing responses to Kennard’s request. —Chris McConneil

www americanradiohistorvy com

The quality of their disaster plans
determined how badly Galaxy IV cus-
tomers were hurt by the failure. CBS,
for example. lost no airtime: It already
has a full-time backup feed on the
Galaxy VI] bird to which aftiliates can

| switch. "All the stations have two dish-

es: one steerable aimed at Galaxy IV
and one tixed on the backup [Galaxy
VI says Brent Stranathan. CBS vice
president of broadcast distribution. “We
always have a backup teed running all
the time for both the East and West
Coast feeds. That’s why you plan for it.”
CBS also helped its Eyemark syndica-
tion arm maintain seamless distribution.

The WB and UPN stayed on the air.
as capacity provider Globecast North
America switched their traftic to alter-
native capacity on GE Americom’s
GE-2 and Loral Skynet's Telstar 4 and
Telstar 5. "We had no dead airtime.”
suys WB spokesman Brad Turell. “But
with the season finales of Dawson's
Creek and Buffv [the Vampire Slaver].
it could have been a tremendous disas-
ter ... we netted ad rates for Dawson’s
as high as $200.000 and $300.000 per
30-second spot. and that could have
cost us millions and millions of dollars.
But we scrambled and we made it.”
Telemundo also got back on the air
after a brief interruption. as Globecasl
came through with transponder space
on GE-2.

Satellite capacity provider Vyvx
went to its backup plan to continue the
delivery of syndicated programming.
Wes Hanemayer. Vyvx vice president
of satellite and teleport operations. says
that Vyvx used its fiber capacity to
reroute some feeds from its Steele Val-
ley. Calif.. teleport to its Denver facili-
ty. where extra antennas could beam
feeds to different birds.

National Public Radio took a hit: The
service interruption occurred during its
popular A/l Things Considered. NPR
had multiple transponders on Galaxy
IV but no immediate backup capacity to
deliver its programming to more than
600 member stations. So the public
radio network went to the Internet as an
alternative. establishing a RealAudio
feed of All Things Considered within an
hour of the failure and also going to
ISDN land lines for distribution.
According to NPR spokeswoman Siriol
Evans. ABC. PBS and the Canadian
Broadcasting Corp. also lent satellite
capacity. and NPR’s service has been
restored on an interim basis on Galaxy
IR before going to Galaxy V1.

Evans says that stations were pleas-
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cf the path to
digital transition,

we'll take you there.

While digital technology is the mandated future of the
television industry, the path to digital transition is a
confusing journey for many broadcasters.

Professional Communications Systzms brings the expertise
and experience necessary for planning and managing
the many tasks involved in the digital transition
process. We design this process for your station, in your
market, addressing your specific needs.

We have the resources; financial, technical and human.
We have the experience, including transitions involving
relocation. We have the relationships; architects, con-
tractors, manufacturers. And we have the training systems
to get your people up to speed in a hurry.

The deadline is rapidly approaching. If you're unsure of
the path to digital transition, iet us take you there,

Technology Evolves. We Take You There:

PROFESSIONAL COMMUNICATIOMS SYSTEMS
Dyvistas ot Mipia G kal ., [fad
5426 Beaumont Center 3tvd.
Tampa, FL 33634 ¢ (800) 447-4714
WWW.pCOmsys.com
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antly surprised by the sound quality of
the Internet feed. “We've been feeding
many of our NPR flagship programs to
the Internet, using a password-protect-
ed Website,” she says.

While Galaxy VI is considered an
in-orbit spare by PanAmSat, the bird
was populated by a number of cable
networks that have been preempted by
the Galaxy 1V failure and forced to
scek capacity clsewhere. The situation
isn’t a surprise—customers know what
they're getting into when they buy
cheaper capacity that can be preempt-
ed—but that doesn’'t make it any casi-
er, says satellite reseller Grace Leone
of EFC Communications.

“Many clients have been forced off
with no place to go, and we're scram-
bling 1o try to tind places for them.”
Leone savs. She wouldn’t divulge
which of her customers were impaired.
and neither would PanAmSat.

MuchMusic had to move from
Gulaxy VI to GE Americom’s GE-1 and
contact its atfiliates to tell them to point
their dishes at the new bird. But they lost
no airtime. “We experienced no service
problems,” says a MuchMusic
spokesperson. "It went pretty smoothly.
Right now everyone is receiving service,
and we're walling to see when and it we
can move back to the old satellite.”

Video Catalog Channel (VCQ), a
Tennessee antique and collectibte
home shopping service. also had to
vacate Galaxy VI. "PanAmSat called
us at 3:30 on Wednesday and told us
we’d he going from Galaxy VI to Anik
E-2 at 4 p.m..” says a VCC source.

Resellers and broadcusters say that
prices have been rising for both C- and
Ku-band capacity, but that the situation
isn't as dire as when Telstar 401 failed
in January 1997. “There has been some
jump in some of the C-band transpon-
ders. but not a lot.” says EFC’s Leone.
“This is actually soaking up a lot of the
spare capacity on C-band.”

Globecast President Bob Behar says
that PanAmSat competitors GE Ameri-
com and Loral Skynet had been very
fair on their pricing, but he adds that
“there’s not a lot [of capacity ] out there
right now,” which he expects will
“drive the price up.”

PanAmSat and Galaxy IV builder
Hughes Space and Communications
are continuing their investigation of the
failure. which may take several weeks.
PanAmSal is planning to launch a
replacement satellite tor Galaxy IV and
may modify one of its planned expan-
sion satellites tor that purpose. =
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WASHINGTON
Retlaw on the block

etlaw Broadcasting Co. is on the

block, sources say. Following
the death of company owner Lillian
B. Disney (widow of Walt—Retlaw
is Walter spelled backwards) in
December, the Disney family has
decided to sell the 11-station group
to the tune of $200 million-$250
million. Books will be out in two to
three weeks. The Disney family
bought its tirst station—KIEO(TV)
Fresno—30 years ago. two years
after the death of patriarch Walt. In
addition to Fresno. Retlaw owns
KBCI-Tv Boise, KIDK(TV) Idaho Falls
and KLEW-TV Lewiston, Idaho;
KeBY-Tv Coos Bay. KvaL-Tv
Eugene and kpPic(TV) Roseburg,
Ore., and KEPR-TvV Pasco and KimA-
TV Yakima, both Washington, and
is buying WFxXG(Tv) Augusta and
wxTx{Tv) Columbus, Gu. Among
the possible bidders: ABRY Broad-
cast Partners and Perry Sook group
Nexstar—and. of course. the insa-
tiable Hicks Muse. Blocked from
bidding: group management,
according to sources.

HOLLYWOOD

Duffy’s talk show
COlumbiu TriStar Television Dis-
tribution is shooting a pilot in
June with former MTV VJ Karen
“Dutt” Dufty. The current Revlon
model/spokeswoman will host what
is described by sources as a hip and
light syndicated talk show. CTTD
executives have leased space at
CBS Studios in New York City for
the pilot, and sources say the show
would originate from the Big
Apple. Sources also say no launch
dale has been set, but the logical
debut would be fall 1999. CTTD
executives would not comment.

DENVER

Step right up
CI Chairman John Malone has
long demonstrated a fondness
for hyperbole—and even though it
occasionally gets him into hot
water. he shows no signs of letting

up. Last week. during a speech in
Denver. Malone discussed how the
cable industry’s order for 15 million
advanced digital set-top boxes had
generated momentum and interest
from outside industries in investing
in a new array of interactive ser-
vices. “It’s kind of a sophisticated
Ponzi scheme,” Malone joked.
quickly adding, ~But it’s reality.”
Strictly speaking. a Ponzi scheme
involves using a shell company to
lure investors with the promise of
high returns. Early investors are
used as references 10 attract later
investors. Sometimes called a pyra-
mid, the scheme 1s illegal: it typical-
ly ends up with lots of investors. but
only the early ones get a return.
Malone made it clear he wasn’t sug-
gesting that the set-top box order
and subsequent deals with
BankAmerica and Intuit were
scams—simply examples of “boot-
strap” efforts.

More from Malone

t the Data Conference in Denver

last week, John Malone took
another swipe at NBC's choice of the
1080-line interlace HDTV format.
“NBC hasn’t taken a strong posi-
tion.” said Malone. “They 've just
said they're going to start their broad-
casts at 1080 I—the reason being
they were given equipment 1o do it
by certain manufacturers.” Sony,
which is supplying the HDTV gear
for NBC's The Tonight Show with
Jay Leno, flatly denied any equip-
ment giveaway. “That was a sale,”
says Larry Thorpe. Sony VP of
acquisition systems. “There was no
freebie in any form or shape whatso-
ever—there was no equipment
given.” NBC VP of broadcast and
network engineering Charles Jablon-
ski echoed Thorpe's sentiments and
said that NBC’s decision to go with
1080 I was made weeks before the
Sony deal was closed on April 3. the
Friday before the NAB convention.
Jablonski, however, did offer a possi-
ble explanation for Malone’s com-
ments: I think John hadn’t heard we
already selected a Thursday night
show for 9 o'clock, and he was trying
out his comedy on us.”
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Justice studies more radio mergers

Department will review six deals that triggered red flug at FCC

By Chris McConnell
fter conferring
with FCC officials,

A Justice Department

regulators have decided
10 examine a new series
of radio mergers pending
at the FCC.

FCC Mass Media
Burcau Chiefl Roy Stew-
art says that the Justice
Department will be
reviewing up to six

mergers that have raised The FCC's Roy Stewart
says the staff is concerned
about some mergers.,

red flags with FCC regu-
lators. The action follows
discussions between FCC
and Justice officials during which the
FCC regulators highlighted several
pending radio mergers that would give
companies control over more than half
of a local radio advertising market,

Among the deals now under Justice
review: the Regent Communications
applications to acquire stations n Red-
ding. Calit.; Bocephus Broadcasting's
application to acquire stations in
Blacksburg and Christianburg, both
Va.. and Talleyrand Broadcasting’s
appiication to acquire stations in State
College. Pa. Justice also is locking at
pending purchase applications by
Cumulus Media and Family Radio Inc.

Stewart had raised concerns about
the appiications at last month’s Nation-
al Association of Broadcasters conven-
tion, saying that FCC regulators were
planning to consult with the Justice
Department about the pending radio
deals. At the convention, Stewart also
said that Justice Department regulators
lacked the resources to review every
radio merger that comes before the
department.

Justice officials previously have
allowed radio mergers in which one
company controlled up 1o 53% of the
local radio advertising revenne, FCC
officials have said that new applica-
tions would push that threshold as high
as 75%.

Since the convention, Justice otti-
cials have decided to pick up five or six
of the pending mergers for review,
Stewart says. He discussed the radio
mergers last week during a hearing

before Senate Communications Sub- |
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committee
Conrad Burns (R-Mont.).
Burns asked about the

ing advertising markets,
Stewart said that regula-
tors look at local radio
advertising revenue (as
opposed to advertising
revenue for all media),
but he alse said that FCC
officials have studied the
ad markets relating to
only one or two radio
merger applications.

During a wide-ranging
discussion at which Burns
was the only senator in
attendance. Stewart also spoke about
the commission’s digital television
palicies. its review of broadcast owner-
ship regulations and its plans to con-
duct an inquiry about broadeast public
interest obligations,

FCC’s process for defin- |

Chairman |

Burns repeated his objections to past
commission pushes to initiate inquiries
about broadcast alcohol advertising
and free political airtime: “Often the
public interest standard has been
stretched beyond all recognition in an
effort by the commission to engage in
policymaking that should be the exciu-
sive realm of Congress,™

Stewart said that a commission
inquiry will address whether regulators
have authority to implement a free air-
time requirement. He added that the
FCC staff still is completing its draft of
the inquiry,

Stewart also said that he hopes to
present a proposal on the FCC's local
TV ownership and attribution rules in
time for commission action late this
summer. In that proceeding. regulators
are reviewing the prohibition against
common ownership of two TV stations
within a market as well as the FCC’s

| methods of defining TV ownership. =

EEO rules remain, for now

By Chris McConnell
or the time being. the FCC’s equal

F employment opportunity rules are
not going anywhere,

A three-judge panel of the U.S. Court
of Appeals in Washington last month
found most of the commission’s EEQ
policy unconstitutional. But with regula-
tors seeking a rehearing by all 11 judges
at the appeals court. the rules wiil stay in
effect while the commission pursues its
appeal. “We will continue to enforce
them.” Mass Media Bureau Chief Roy
Stewart said last week.

“['m very happy.” civil rights lawyer
David Honig says of the commission’s
decision to challenge last month's
court ruling. Honig was to meet last
Wednesday with Solicitor General
Seth Waxman to discuss the case.

In the decision last month, judges
rejected FCC eftorts 1o defend the rules
requiring TV and radio stations to
maintain programs aimed at actively
recruiting minorities, The judges also
said the commission had not adequate-
ly defined the diversity that the EEO
rules seck to promote.

www americanradiohistorv com

FCC officials had the option of seek-
ing a Supreme Court review of the
decision or asking the full appeals
court to rehear the case.

Honig and others point out strategic
advantages to seeking the en banc
rehearing at the appeals court rather
than pursuing an appeal at the Supreme
Count., FCC officials, for instance. can
still seek a Supreme Court review if the
appeals court does not grant a rchear-

| ing or does not change the court’s rul-

ing after rchearing the case,

Another communications lawyer
says that the appeals court judges could
also narrow the scope of iast month’s
decision. And Honig says some judges
might dissent even it a majority of the
judges choose to uphold the ruling,
Such dissents. Honig says. would bol-
ster a subsequent appeal to the
Supreme Court: “Justices look at dis-
senting opinions,”™

But others say any appeal of last
month’s ruling faces an uphill battle.
FCC lawyers will need to convince at
least six of the 11 appeals court judges
to rehear the case before they have a
chance to argue before the full court. m

19
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Kids TV crackdown

The FCC’s Mass Media Bureau last week said it is going
to start watching some television to ensure that stations
comply with FCC limits on commercials aired during chil-
dren’s programming. Regulators say a review of current
license renewal applications shows that 26% of the sta-
tions have exceeded the limit. “This level of noncompli-
ance is unacceptable and must be remedied.” the bureau
said in a public notice last week. Plans call for an audit
program of unannounced, off-air monitoring of commer-
cial stations and tabulations of commercials aired during
children’s programming. “‘Licensees found in violation of
the commercial limits can expect substantial fines,” the
bureau said. In the past. those fines have ranged from
$7.500 10 $125.000, depending on the number of viola-
tions.

New cable cop
Deborah  Lathen—the
FCC’s next Cable Services
Bureau chief—was touring
the commission last week to
meel commissioners and staff,
Lathen, who will take over the
top cable regulator job from acting chief’ John
Logan, is director of national consumer affairs at
Nissan Motor Corp. in Carson, Calif. A longtime
friend of FCC Chairman William Kennard, Lathen
has handled several legal issues for Nissan, includ-
ing contracts, logistics. finance, environmental com-
pliance, immigration and insurance, An FCC official
says that the commission hopes her background in private
business management and consumer outreach will be a boon
to the bureau. Previous jobs include stints at TRW and Quak-
er Oats. “Ms. Lathen has an impressive legal and business
background, and we look forward to working closely with
her in her new role at the FCC,” says NCTA President Deck-
er Anstrom.

Cable questionnaires

Despite their stated intention not 1o freeze rates before the
FCC’s authority 10 do so expires in March, regulators are
moving ahead with their long-anticipated study of cable pro-
gramming costs. The questionnaires, sent to top MSOs this
month, seek information about the impact on cable rates of
license fees, copyright fees and channel additions, The sur-
veys ask the dollar amount of programming cost increases
attributable to sports, news, children’s shows and other types
of programming. The MSOs also are asked the extent 1o
which they recover programming costs from advertisers in
lieu of rate hikes. The bureau has asked for a response no
later than June 12.

Latest Portals volley

Lawyers for Portals investor Franklin Haney last week
said no dice to a subpoena issued this month by the
House Oversight and Investigation Subcommittee as part
of the panel’s investigation of the FCC’s planned move
to the Portals development. The subcommittee had sub-
poenaed documents related to Haney’s $1 million pay-
ment to Washington lobbyist Peter Knight. Haney’s
lawyers responded that the subcommittee ran afoul of
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House rules by demanding that the documents be deliv-
ered to a room rather than to an assembled committee. “It
is inconsistent with these proscriptions to summon a wit-
ness Lo bring documents to a ‘room’ instead of a proper-
ly convened committee, which may hear and consider his
objections,” Washington lawyer Stanley Brand wrote the
subcommittee. Brand also insisted that his client already
has turned over all documents related to Knight's fee.
“We still believe that this matter should be dropped.
because there are no legitimate subjects worthy of inves-
tigation nor any evidence which justifies further
inquiry,” Brand wrote.

Debating digital must carry

Representatives from the broadcasting, cable and
. ¢consumer clectronics industries last week
& argued over whether cable operators should be
required to carry all broadcasters” digital sig-
nals. The setting was a Media Institute lun-
cheon panel. “This is must carry; it’s not
please carry, it’s not can-you
carry. It’s must carry,” said
Consumer Electronics
Manufacturers Association
President Gary Shapiro,
arguing that the law requires the
FCC to come up with a digital must-
carry rule. Shapiro is particularly
concerned that cable operators will
not pass through broadcasters’
HDTYV signals without degrading
the quality of the picture, which may render expensive
high-definition sets less appealing to consumers. NAB
General Counsel Jeff Baumann argued that cable operators
are just as obligated to carry local channels in the digital
world as in the analog world. “Without a must-carry rule,
how does this process go torward?” Baumann asked.
NCTA Vice President Dan Brenner stuck with the associ-
ation’s argument that a rule will force the cable industry to
drop several channels of cable programming. which is one
of the biggest concerns of public affairs channels C-SPAN
and C-SPAN2.

The Furchtgott-Roth family grows

FCC Commissioner Harold Furchtgott-Roth and wife
Diana last week welcomed their sixth child, Richard Abra-
ham. The Furchtgott-Roths now have five sons and a |
daughter.

FCC fines |
The FCC has fined American Radio Systems Corp. (AMRS)
and Palm Beach Radio Broadcasting $18,500 apiece for a
deal that regulators say enabled American Radio to control a
group of Florida radio stations without FCC permission. Ina
1995 transaction. American Radio bought three West Palm |
Beach—area stations and then assigned its right to purchase
the stations to Palm Beach Radio. While Palm Beach Radio
held the licenses. AMRS retained control over the compa-
nies” budgets and senior management. Both companies have
conceded to regulators that the arrangement constituted an
unauthorized transfer of control of the stations from Palm
Beach Radio to AMRS,
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Finally, the
truth about
professional

wrestling.

THE WALL STRER D JUFL EXNAL

“Pro wrestling iz the most watched
programming on basic cable .. The
people who watch just aren't who
vou think. .. wrestling does keep
yvounger guys coming back for
more... by far it's the number |
place to find them... advertize-s
are beginning to see that WOV
is =omething they need to pay
attention to.
The Wall Street Jlovinal
April 25, 1998

WCW The Highest Rated Program In Syndication

Rank Program A18 39 A25-64

1 WCW Wrestling(* *) 6.0 6.0

2 Home Improvement(AT) 5.6 5.6

3 The X-Files(AT) 5.0 5.1

4 Seinfeld 4.9 5.0

5 WWF Wrestling 4.2 3.9
Tremendous Growth Among Key Demos

Percent Increase 1996/1997

A18-34 +30% M12-18 +61%

A1849 +13% M18-34 +26%

A25-54 +9% M18-42 +10%

M25-54 +9%

VICV g

Mik2 Ciraldo. fvew York (212) 852-6973. Dana Hayes. Chuicago (312) 729-5976. Meredth Zellweger. Los Angefes :310) 551 3318
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AENTV.com

Alternative Entertainment Network TV
presents what is arguably the most cre-
ative—and certainly diverse—uvideo
archive online. There is vintage TV
stock, including classic old comedies.
But the TV content is repackaged: The
Smothers Brothers Uncensored and
choice interviews conducted by Dick
Cavett suggest a 1960s-1970s time
warp. There's quirky content, too,
including James Dean home movies
and an archive of 20th century docu-
mentary clips. AENTV also does a night-
ly comedy show, Live from the improv,
Tuesday through Saturday. Judy Tenuta
will debut in September in a Monday-
Friday strip.

Son_y.com -

Sony.com is the repository for content
from Columbia TriStar TV and Sony Pic-
tures. It was split off recently from
Sony's Station Website, which is strictly
fun and games. Avid fans who can't get
enough of Dawson's Creek on The WB
may access clips from every episode of
the fledgling drama at Sony.com, along
with material from hits Mad About You
(NBC), The Nanny (CBS) and Walker,
Texas Ranger (CBS). Other video fea-
tures trailers in QuickTime and AVl from
such hit Sony movies as “Godzilla” and
“Les Miserables,” and most other cur-
rent features.

SonicNet.com

SonicNet is widely viewed as the
coolest music site on the Internet. It's
a view shared by TCI Music, which
bought the service for $24 million last
year and has since redesigned the

Cover Story

VIDEO STREAMING
The Not
Ready for
Prime Time
Medium

But the presence of video on sites is
growing rapidlv, driven by the promise

that it will only get better

By Richard Tedesco

he pictures are small, fuzzy and
jerky. But media companies are
offering increasing amounts of
video over their Websites in the
expectation that the pictures will
one day be big. clear and fluid—jusi
like those of broadcasting, cable and
the VCR.

The transmission of video over the
Internet, or video streaming. 1s prolif:
erating. RealNetworks. the leading
developer and promoter of video
streaming, estimates that some 30.000
Web pages. including those ot 30 TV
stalions. Now stream video.

The technology is used primarily tor
news. sports clips and other brief video
excerpts. ABCNews.com is digitizing
raw satellite news footage for Web dis
semination before it airs: NBC's
VideoSceker presents clips ol the net

www americanradiohistorv com

work’s TV shows: Warner Bros. 1s
streaming trailers for theatrical releases
that it hopes will be blockbusters
Some networks. such as Fox News
Channel and C-SPAN. stream their ser-
vices over their Websites simultane-
ously with their cable feeds. 24 hours a
day, seven davs a week. Others are
otfering entire programs. CNN Interac-
tive. for instance, is now making Larry
King Live and Crossfire available
online in their entirety (see box, puge
28). "We re programming it, as
opposed to streaming il. per story,”
says Scott Woelfel. who oversees edi
1orial development at CNN Interactive.

The promise is that streanung will
eventually improve to the point where
it will make sense for Webcasters 1o
ofter movies. sports and TV shows. Al
that point. video streaming mighi
threaten old-line TV media.

But video sireaming is far from
threatening today. It's as much an

May 25 1998 Broadcasting & Cable
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experiment as a bona fide service. Even
Len Jordan, of RealNetworks, concedes
that video streaming has i way o go.

“For most people. the experience is
gsood enough to do talking heads, news
and classroom experignces.” he says.
“Would I waich a haseball game? No.
Anything with high moution ... becomes
difficuhi.”

Broudcast and cable news organiza-
tion have been quick 0 embrace video
streaming tor themr elaborale Websites.

ABC News bas heen drawing video
trom six satellites and shooting origi-
nal video—mostly man-in-the-street
interviews—tor ABCNews.com. It’s
now routine for the service 1o stream
two or three events live dailv. accord-
ing to Catherine Dilleon, vice president
and general manager. “We're commil
ted 1o doing things that bring the news
closer to our audience.”™

ABCNews.com is often the firsl
place where ABC news footage is seen.

Broadcasting & Cable May 25 1998
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‘As we're taking it in for editing, we
put it up raw online.” Dillon says.

New England Cable News posts as
many as 25 video pieces daily on its
Website. The video ranges trom four-
MINULE NEeWs slories 1o entire press con-
ferences. according to Iris Adler.
NECN executive editor.

“People can watch TV news stories
on New England Cable News in a
sclective way,” says Adler. "We con
sider ourselves a video news service
where we’re updating the news each
day.” she says.

Although news is a natural tor video
streaming, Seema Williams. senior
Internet analyst at Forrester Research,
expects music video siles to benefit
most trom the technology. Pointing to
SonicNet. N2K. MTV and the like, she
cites research suggesting that the
online music market will grow tfrom
$50 million today 1o $4 billion in 2002,

Flush tfrom the response it received
last summer to the SuperCast rock con-
cert series, SonicNet has been pro-
gramming two or three live concert
events monthly. The music site is
putting the final touches on negotia-

tions for rights to another sequence of

SUNMMET CONCETrS.,

Intei Corp.. which has a stake in sev-
eral online entertainment services. is
sponsor of July’s Intel New York
Music Festival. Tt will stream live
audio and video from five Manhattan
clubs and deliver audio-only from 15
other venues. I think of streaming as
the moral equivalent 1o broadcasting,’
says Claude Leglise, Intel video brand
marketing hrector.

THE BANDWIDTH BOTTLENECK

he biggest obstacle to those big
clear and fluid pictures is band-

width—or. more to the point, the
lack of it on the Internet. Even with
digital compression, video requires a
lot of bandwidth—a lot of bits per sec-
ond—and the Internet does not have a
lot 10 give.

For watchable fong-form program:
ming. most eaperts say. 500 kilobits
per second (Kp/s) 1s acceptuble: one or
two megabits per second (Mb/s) is
vastly preferable. But woday’s Internet
delivers only a fraction of the neces-
surv speed.

The biggest bottleneck 1s the final
connection 10 homes. Most home com-
puters tap into the Internetl over tele-
phones at 28.8 or 56.6 kb/s. The former
is unsuitable for video: the latter pre-

wwWw americanradiohistorvy com
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site. The new SonicNet has an archive
of more than 200 music videos in
RealVideo, along with an expanding
archive of concerts. This summer,
expect to see SenicNet tap the suc-
cess it had fast summer with such
mega-events as Lilith Fair and the
Horde concert series. The site is mov-
ing toward testing subscription ser-
vices with high-speed Internet cable
connections.

?
-
-

WamerBros.com

Like Sony, Wamer Bros. uses its Web-
site to push its theatrical films with
traicers from each of its bigger-budget
efforts. That archive currently includes
clips from “Lethal Weapon 4" and the
much-publicized recasting of "The
Avengers" for the big screen. Surpris-
ingly, not as much video resides on
the TV side of the Wamazr site,
although there are plenty of amusing
experiences—including a briefing and
training session based on Warner's La
Femme Nikita series. And Seirfeid
fans wilt be glad to find a few Net-
Show clips from the sitcom. Buffy the
Vampire Siayer (above) is ther= too.

CliN.com

Still the strongest news site, and
getting stronger, CNN archives entire
episodes of Larry King Live and
Crossfire in R2alvideo or NetShow
and plans to add others. CNN also
continuzs to push tha video envelope
online with live events, such as the
Pr.ncess Diana funeral, and breaking
news, such as the enfire Department
of Justice news conference on
Microsoft last week, end Bill Gdtes’s
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The WorldSpace service will provide unprecedented muscle
to build your brand, by reaching the most sought-after markets,
regionally and globally, 24 hours a cay, 365 days a year.

60+ channels per beam. 3 continents. Crystat clear audio and
multimedia. And 4.6 billion potential listeners.
Muscle to move the world.

Launch of commercial service:

Africa and the Middle East: March 1999
Asia: Agril 1999
Latin America: October 1999
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WORLDSPACE

DiGITAL SOUND BROADCASTING FOR THE 21ST CENTURY

Yes, we go there.

CONTACT WORLDSPACE CORPORATION TODAY
Rod Calarco, Senior Vice President, Programming and Sales
2400 N Street, NW, Washington, DC 20037 Tel: 202 969 6330 rcalarco@worldspacecom

Joshua Simons, Senior Vice President, Global Marketing
2400 N Street, NW, Washington, DC 20037 Tel: 202 969 6310 jsimons@worldsgace com

©1998 V/orldSpace Corporation.
WORLDSPACE and the logo are trademarks and sendce marks of WoridSpace Corporation.
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reply. Daily stories and clips are
archived for several days in the
appropriate news category for
access via QuickTime or VXtreme.

ABCNews.com

ABCNews presents perhaps the
strongest challenge online to CNN. It
has gone the distance for big events,
such as the funeral of Princess Diana
or Pope Paul II's visit to Cuba. Pians to
present occasional interviews by Peter
Jennings that won’t be seen on the TV
network may boost its presence
online. An ABC Radio summary is
another feature on a diverse site that
also offers a selection of daily clips.

FoxNews.com

FoxNews immediately began stream-
ing its cable news network live around
the clock when the news organization
went online last year. It continues to
be a leader among the news networks
online in streaming video. Its opening
page offers immediate access to clips
from its major stories of the day. Live
event coverage also is part of the PC
picture with Fox.

Cover Story-

sents images
with little
resemblance 1o
what viewers
are used 1o see-
g on broad-
casting  and
cable.

Cable com-
pinies and tele-
phone compa-
nies are racing
1o improve the last-mile connection to
the home. Through companies hke
@Home and Roadrunner, cable opera-
tors e offering access to the Internet
at etfective bit rates of 300 Kb/s#2
Mb/s. And some telcos are now ofler-
ing varieties of high-speed digital sub-
scriber line (DSL) service.

BellSouth last week sid it would
ofter asymmetric digital subscriber line
(ADSL) in 30 markets. The service
provides telephone and Internet access
at up 10 8 Mb/s over normal copper
telephone lines, but it doesn’t come
cheap. The home eyuipment costs
$200: nstallation, $100. and the ser-
vice itsell. $50 or 60 a month.

But even the fastest links 1o the
home won't solve bandwidth problems
on the Internet backbone circuits. Since
improvements to the Internet cannot
keep up with the increasing traffic
high-bundwidth imformation like video
often moves slowly

One solution to hackbone traftic jam
is 10 avoid it. @Home and Roadrunner,
for instunce. take the best of the Inter-
net and store it locallv. Than gives users
direct high-speed access 10 the most
popular sites and somewhat slower
access Lo the rest of the Internet.

SERVERS IMPROVING THE PICTURE

ideo streaming also depends on

high-capacity servers thal can siore

thousands of hours of video and
deliver it in discrete streams 1o thou-
sands of simulianeous users.

An evolution 1in video-server tech-
nology designed 1o deliver Internet
multimedia more efficiently and clean-
ly is. literally. improving 1the picture.
Sun Microsystems’ Ultra Sparce servers
are supporting several cutting-edge
Websites, including Intertainer and
New England Cable News. Oracle
Corp. is currently testing its Video
Server 3.0. (The initial Orucle enuy
preceded Microsoft’s recent beta
release of NetShow 3.0 and its Net-
Show Theater Server, which take

VIDED STREAMING
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advantage of improvements in com-
pression technology .}

NetShow Theater Server can deliver
video at 30 frames per second in
streams ranging from as high as 8 Mb/s
10 as low as 500 kb/s. according 10
Gary Schare. Microsolt lead product
manager tor the Windows NT Server.

Sony Transcom is planning to install
the technology on some South African
Airhines planes, and the Sheraton Hotel
chain is testing it for in-room movies,

Microsoft is running MPEG streams
through its new NetShow server in the
laboratory. “Eventually, the NetShow
Theater Server could deliver the digital
TV signal,” Schare sayvs. One technol
ogy that could speed high-quality
video streaming is 1P multicasting—
the internet’s version of broadcasting.
lnstead of streaming discrete video 10
each user on demand. 1P multicasting
mvolves streaming the same video to
many users. The approach relieves
pressiire not enly on video services bul
also on the Internet. “To manage cvent
traffic. it's almost required,” savs For-
rester’s Williams.

The soitware used to compress. send
and receive video via the Internet also
is steadily improving. providing
increasingly better sound and pictures
at any given data rate.

RealNetworks has just introduced
ReulSystem G2. its neat generation of
streaming software. In addition 10
enhanemg quality, G2 alse allows con-
tent providers to fully integrate video.
teat and data. “The real dilterence in
the RealSysiem G2 is that it allows vou
more tlexibility,” says Scott Ehrlich
senior vice president and executive
producer for News America Digital
Publishing. “You're siarting 1o pro-
gram differently.”

CNN demonstrated a prototypical
use of RealSystem G2 at a ReulNei-
works users’ conference last month:
headline news online combining text
with video. The user who wants details
on a particular story simply clicks on
the text caption (0 access video.

Bv bypassing the Internet and
streaming video from local servers via
cable, Intertainer Inc. believes it can
deliver movies and other long-form
programming at 1-2 Mb/s and sell them
on a pay-per-view basis. A movie
might go for $3.95.

Backed by Intel, Sony, US West and
Comcast. Intertainer plans a mix of PPV
films. Hollywood classics. music videos
and self-help shows. “It's pretty much
the panoply ol American culture.” says

May 25 1998 Broadcasting & Cable
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—Cover Story-

Necnews.com

A joint venture of Hearst Corp. and
MediaOne, New England Cable News is
making an impression as a force in
regional news online. The day's top
regional stories, drawn mostly from
ABC affiliates in the area, are here—
even if much of the content is streamed
in black and white. A planned alliance
with the Boston Globe will enhance the
site with links to newspaper stories.

ESPN Sportsione

For sports fanatics who can’t wait to
catch the news they missed on the
cable network’s SportsCenter, high-
lights are here. However, users must
pay to access all of the available multi-
media sports content. ESPN has the
assistance of Starwave Communica-
tions, a unit of Disney, in creating the
premier sports site online.

NBA.com

For basketball fans who missed last
night's game, two or three highlights
from each contest are typically present-
ed in RealVideo. in the NBA Theater,
fans also can see—in QuickTime—
game highlights from the regular sea-
son for each team. Last week, Michael
Jordan fans could catch the complete
MVP award press conference.

Jonathan
Taplin, Iner-
lainer co-chair-
.
Intertainer
which will 1est
the service
with  30.000
Comcast sub-
scribers m
Philadelphia
this summer.

VIDED STREAMING

uses proprictary streaming sofiware
and Sun’s Ultra Spare server.

Forrester Rescarch reports that 24%

of U.S. homes may be willing 10 pay
for streamed video. “That starts o get
very inleresting very quichly,” savs
Internet analvst Williams.

Video streaming is not ready for
prime time. But over the next few
veirs, PC users will be able 10 watch
the evolution of video streaming and
its underlving technologies—streams
ing software. high-speed cable and
DSL modems, servers and muhicast

ing. And if the march of the technolo-
ev s as inexorable as it has been. they

. ~ |
eventually will be able 10 watch TV
via PC n |

CNN streams ‘Larry King,” ’Crossfire’

Moving its Website to the next
level with full-motion video
online, CNN will stream
archived episodes of Larry
King Live and Crossfire begin-
ning this week.

Those shows will be avail-
able for viewing in RealVideo
or NetShow soon after they
air, stored in an area dubbed
Videoselect. By year end,
there will be five or six CNN
shows archived, with some
shows rotating in and out,
according to Scott Woellfel,
vice president and editor-in-
chief for CNN Interactive. "It
enables the audience to view it
at a convenient time. That's what
the Web is all about,” Woelfel says.
“It's meant to augment and make
[viewing] more convenient.”

Burden of Proof, CNN’s daily
legal show, is the next likely candi-
date for on-demand streaming,
according to Woelfel, who points to
it as an example of a daytime show
that could find a larger audience
through random access via PC.

CNN is supplying PC users with
video streams keyed to speeds of
28.8 kb/s and 56 kb/s. And the
post-production compression
process improves the quality of the
video online. “It's still computer
quality, but we're trying to optimize
it,” Woelfe) says.

This is the latest phase in CNN's
aggressive streaming strategy. For
the past several months, CNN has
been providing eight to 10 daily
exclusive video feeds for a co-
branded service on the @Home
high-speed Internet network. That

www.americanradiohistorv.com
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content is made available in Quick- |
Time.

On its main Website, CNN has
an archive of special reports video, '
and stores as many as 15 stories in
each of eight sections in its Video
Vault. Stories and clips are
archived for a week or more. PC
users can access this material in
VXtreme or QuickTime.

Live streaming of big events
such as the Princess Diana funeral
has boosted its online hits. CNN ,
streams breaking news too: last :
week it offered the Justice Depart- |
ment press conference on its latest |
Microsoft antitrust action live in its
entirety, along with Bill Gates’ reply
from his Redmond, Wash., studio '
later that day. And as the potential
PC multimedia user base grows, |
CNN’s online video content will |
grow with it. “lIt's a big part of our
strategy for the future,” Woelfel
says.—Richard Tedesco
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Platinum has the price and performance
to destroy the competition.

EDITRBOX pLATINUM

the affordable editbox

Al of the legendary Editbex toolset
dzliverez ¢n an innovative low sost platform.
Now with powerful Pick and Place™ audio editing.

Magnum has no competition, period.

EDITBOX macnum

the ultimate editkox

This all rew Editbox is the fastest and most powerful ever,
U to four leyers over a background, four hour storage,
and a blitz of new innovations, functions and cont-ols.

Book a demo now, call 1 800 218 0051 Ext. 802.
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THE NEXT STEP:

Searchable
Television

WBN developing captioned video
sent over the Internet in a database

By Sara Brown

hat is the "new extreme” for
video publishing? Prince
Khalid Benzayed Al-Nehayan

of the United Arab Emirates is betting
on searchable television.

The prince is chairman and primary
financial backer of the new Worldwide
Broadcasting Network (WBN). an Inter-
net delivered. searchable TV database.

WBN takes TV signal feeds and

Cover Story-

instantly converts the video. audio and
live captions to a digital signal which
can be transmitted (0 a computer via
the Internet using RealVideo. This
allows the user to view the video with
audio and live captions in real time.
Here's the Kicker. The WBN system
encodes the captions into a searchable
database that allows the user to search
using key words and phrases and create
a library of video clips in which those
words and phrases are spoken. It’s pos-

Streaming video coverage of cable!

=

THE CABLE
CHANNEL

See it on demand at www.nelsonet.com

These new video features can be viewed now:

» Bill Gates: Highlights from Cable ‘98 keynote

* Bill Daniels: Remembering his start in cable

* Jim McDonald, President & CEQ, Scientific-Atlanta
» Jim Dolan, CEO, Cablevision Systems

* Jim Ramo, President, TVN/Digital Cable TV

* Analysts from Kagan, Dataquest and Arlen

* The Yankee Group: DBS consumer research

* Cable and computer convergence

* Interactive applications on a digital platform

* Pay-Per-View: Will digital make a difference?

* MediaCne Atlanta: Telephony and high-speed data

And much more on Cable’98 and the cable business.

The video source for the cable trade.
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WBN CEO Dariush Gholizadeh says: “We will never let you say, ‘I
missed something on TV."”

sible 10 retrieve video that was record-
ed as recently as five minutes. or even
20 seconds earlier.

In addition. the user interface allows
users to bookmark video that they
intend to view again. This feature is
particularly important because copy-
right restrictions keep WBN from
altowing users to download informa-
tion or video from its site.

The system also has tools to build
video profiles and manage queries that
will allow the user to gather video while
off line. These tools could. for instance.
allow a parent to build a children’s
newscast while at work so the news clips
would be ready when the children arrive
home from school. Or. if a teacher want-
ed to show video about a particular sub-
ject. the browser could collect ¢lips on
the topic for several days in preparation
for a class later in the week.

Some hurdles are small. like the fact
that the name of the speaker is rarely
mentioned during the course of the
three-to-five minute video segments.
Since the search is based on the cap-
tions taken directly from the audio.
WBN must go back once a segment is
recorded and enter the speaker’s name
into the captions for the user to search
by the speaker’s name.

Other obstacles are bigger. like the
immense cost of buying captions.
Through strategic partnerships with
AT&T and Lucent Technologies. WBN
soon will be able to use voice recogni-
tion technology to almost completely
eliminate the need for captioning. The
technology. which cuan recognize more
than 80% of spoken words. automati-
cally translates the audio into captions.

Some obstacles are gigantic. like find-
ing content providers to fill up WBN's
database. The company is negotiating for

S —
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license agree-
ments for three-
minute video
segments with
several
providers,
according to
WBN CEO
Dariush
Gholizadeh.
Most providers.
Gholizadeh
says. are not asking for licensing fees up
front, but are willing to settle tor royalties.

But the broadcast networks are a dit-
ferent story. “We are getting concern
trom them that this will cannibalize their
business,” Gholizadeh sayvs. On the con-
trary. WBN says. its service will enhance
broadcast television. This product
“empowers the viewer to use the TV a
new way,” he says. Stll, broadcasters
view WBN as a new competitor that they
aren’t sure they want to feed.

Although there are hurdles ahead,
WBN is contident. Right now the
group is taking video from four
providers: C-SPAN and C-SPAN2,
Community Television Foundation of
South Florida Inc., AirForce Televi-
sion and NASA Television.

Last week, the company presented
its product to a small but enthusiastic
crowd at the Library of Congress.
which is seeking a way 10 make its col-
lections more accessible to the public.

The company is testing the product
over Bresnan Communications’ Bresnan-
Link cable modem service in northern
Michigan and has agreements with the
Internet services of TCland Time Warner.

WBN is working tor contricts with
Internet services. Gholizadeh sees the
service as advertising-driven and tree
to the user (or included in the price of
standard Internet service). In addition
to banner and even video commercials
on the site, WBN ulso anticipates an
aspect of e-commerce by which a user
could view and read intformation about
a product and then connect to the prod-
uct’s Website for a purchase.

WBN would like to sell its scarch-
able TV to the Library ot Congress and
to public schools. the two most teasible
client bases so tar. In the future WBN
would like to till its database with
video programming from all over the
world to include entertainment in the
torm of television programs and tilms.
sports and public aftairs programming
such as it currently carries. “We will
never let you say, ‘I missed something
on TV,”” Gholizadeh says. [

VIDEQ STREAMING

S—

—Cover Story————-

Streamer has video visions

The Internet's dominant audio streamer interds tc b2 3 major player in
video streaming as well.

Reflecting that ambiticn, AudioNet has chanjed ts name to Broad-
cast.com and plans to buy online video rights to sgpors content and other
material, according to a source close to the compary. The source also
says Broadcast.com has conducted focus groups to gaugje consumer
reaction to feature films streamed to a T/ moritor at 1-2 Mb/s, and
received positive reactions.

The service is now rebroadcasting both aLdic znc video programs on
the Internet using its own technology. Its Webs te oifers live and on-
demand sports, 310 radic stations and netwcr«s, 17 TV stations and cable
networks, full-length CDs and audic books ancd media and business
events,

Broadcast.com intends to multicast large events sush as soncerts. Mul-
ticasting employs a singke stream of data, not ind vidual steams sent to
each PC. The company may also provide specizlizad pre.gramming for
high-speed Internet-access providers.

The Dallas-based company, which streamed its first corimercial radio
broadcast in 1995, early this month landed a cantract with Major League
Baseball to provide audio streaming for all cames c¢line, and last week
announced an initial public offering. Broadcast.com sock witl be traded on
Nasdzq under the symbol best.

Its current value is just north of $28 millior, according to the prospectus.
So farin 1998, it has a net loss of $2.7 million on revente of $3.1 million, a
considerable increase fiom the $1 million in revenue it realized for the
same period one year ago. —Richard Tedesco

Catch the New Wave
in Digital Technology

Bell Atlantiz Video Services provides
competitively priced media solutions in:

* Concept devzlopment and evalutation

* Interactive and graphic design services

* Streaming multimedia and liv2 event aeb casring
s shockwave, “lash and animatian

s video production, encoding and web irteg-at on

0'1

Digital Products Division
1880 Camous Commons D-ive, Reiton, Vi-giria 20191
703 295-4294 Fax 703 235-£546
www.BellAtlantic.com/bvs E-Mail:info@tvsdps.com
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‘Pax Net schedule takes wing

By Steve McClellan

dvertising executives were cau-
Alious last week in their comments
about the Pax Net premiere sched-

ule that kicks off Aug. 31. They didn't
want to sound like the “naysayers™ that
Pax Net tounder Bud Paxson says he
expects will be in abundance until the
network has tme 10 prove itsell—or tail.
Born-again Christian Paxson told
advertisers last week that it was a “deep
and powerful spiritual feeling.” that
drove him to create a broadcast network

Wolf says TV must change

‘ Pax Net will launch Aug. 31 with

shows including ‘Touched by an
Angel’ (above) and ‘Flipper.’

|
l designed for the whole family.

“There will be naysayers,” Paxson
said. “There always arce. and when you
do something out of the box you have 1o
respond to them with action.”

In addition to a stripped wecknight
prime time slate unchored by Touched
by an Angel reruns, Pax Net unveiled an
all-original, family-oriented Saturday
night lineup that includes a remake of

e

Something is badly broken in the TV business and is in need of a fix, pro-
ducer Dick Wolfe declared last week. Accepting an award from the IRTS
Foundation in New York, the producer of Law & Order and New York
Undercover lamented the black abyss that the broadcast networks have
become for series. “The network TV business as we know it has to
change,” Wolf said. He noted that just one of some 50 series launched last
fail is being renewed, the notable success being Fox's Ally McBeal, pro-
duced by fellow tRTS honoree David Ketley. “No other business on the
planet would accept a 90% failure rate in R&D,” Wolf said. However, he
made no suggestions for improving the networks’ success rate. Others
honored were Tele-Communications Inc. President Leo Hindery and tong-
time New York DJ Bruce “Cousin Brucie” Morrow.
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Flipper: a TV adaptation ot the Louisa

May Alcott novel. “Little Men™, a reali-
ty show from Disney about theme park
special effects (The Walt Disney World
Muagic Hour), and a drama, Neon Rider,
seton a ranch where the mission is help-
ing troubled vouths.

Pax Net also announced plans to
produce a Good Morning America-

" type hour strip. Grear Day Americu. 1o

| such as

arr weekdays at 5 pom. Publisher
Hachette will produce a daily hour
magazine. Woman's Dav, based on a
number of the company’s print titles.

Weekday prime time access will be
filled with the vintage /Highway to
fleqven a1 6 p.m.. followed at 7 p.m. by
Life Goes On. the off-ABC drama.

Touched bv an Angel Kicks off prime
time at 8 p.m.. followed by Dr. Quinn.
Medicine Woman at 9 p.m. and Diug-
nosis Murder at 10 p. Father Dow(-
tng willairat 11 pom.

Sunday prime time Kicks off with a
movie (mostly ol the vintage variety.
“Heaven Can Wait,” starring
Warren Beatty) at 7 p.m., followed at 9
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p.-m. by an original reality show, /r's a
Miracle. The oft-NBC drama 1"l Fiv
Away will air at 10 p.m.. and the vin-
tage ABC drama Family witl be seen ai
1 pm.

New PaxNet CEO Jeff Sagansky
presented the schedule at the network’™s
premicre uptront presentation to adver-
tisers in New York. Pax Net's ability to
lure Sagansky to the told gives agency
executives hope that the new service
might gain a toehold.

“I think the one surprise is the instant
credibility they get with Sagansky com-
ing over,” says New Yark-— based media
buyer Paul Schulman. It gives them a
veteran of the creative community to
run the show. He has the credentials you
need to develop new programs.”™

“1 don’t want to be a naysayer,” says
Allen Banks. executive media director.,
Saatchi & Saatchi. “It's easy to be a
naysayer about a schedule that depends
so heavily on programming that has run
somewhere clse on network and cable
television. But they are being very
aggressive in their promotion, and they
have a talented group of people in
place—so it will be given the best shot
to succeed. 1t remains to he seen if they
can deliver on their promises.™

Over the coming months, Pax Net
says that it will be spending tens of mil-
lons of dollars on promotion, in print
and on arr—both on radio and on Pax-
son’s own TV stations. =
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Kings high on Short

Comedian joins growing roster of talkers

By Joe Schlosser

ing World Productions rolled
K out the red carpet last week in
New York for their latest star,
Martin Short.

Short, his powerful Hollywood
agent. Bernic Brillstein, and King
Woarld exccutives are teaming up for a
syndicated talk/variety show to debut
in fall 1999, Short joins Roseanne and
Oprah Winfrey in the growing and
pricey King World talk show corral.

“We won't bring out just any show,”
says Roger King. King World chairman.
“We have wanted to get him [Short] for
years now, and we think the timing of
1999 is just perfect. King World is into
good. clean TV that works,”

King World executives say Short’s
“triple-threat™ talents will work pertect-
ly in daytime or late-night television.
Short has acted on Broadway ("Good-
bye Girl”). on the big screen (*Jungle 2
Jungle™ and “Mars Attacks!™) and on
television (Merlin, most recently. and
Saturday Night Live). Short’s show will
originate from Los Angeles and will
combine celebrity guests and sketch
comedy. Short and Brillsiein will serve

| as executive producers.

himself.

account was held.

Karmaz?n makes n;o;ey_
without trying

CBS Crlando, Fla., affiliate wkmG-Tv reported a
surprise $10,000 winner in the State of Florida's
unaccounted-for cash sweepstakes: CBS Presi-
dent Mel Karmazin.

The real winner, however, will be the local
United Way; Karmazin quickly offered the
money to the charity of the station’s choice.

As part of its sweeps reporting, the station
finds unclaimed cash held by the state for area residents. Most states have
such programs, and stations have been known to offer so-called found-
money reports as a public service and ratings booster. On May 15, anchor
Leslye Gale reported that there was an unclaimed $10,000 from a Wall
Street firm, Gruntal & Co., for a Mr. Melvin Karmazin of Winter Park, Fla.

“It didn’t occur to us that it was the same Mel Karmazin,” says Gale. “We
don't know him as ‘Melvin,’ and we were unaware of any connection with
Winter Park.” Also unaware of the connection, apparently, is Karmazin |

A friend of Karmazin contacted the station to suggest who Melvin Kar-
mazin might be. Contacted by wkmG-Tv, Karmazin's office reported that
he was unfamiliar with the debt owed him but that his social security
number—as well as his name—matched that of the man for whom the

—Dan Trigoboff

The Kings think Martin Short’s show is
‘good, clean TV.’

“Having Bernie involved is as big as
Martin Short.” King says. “Bernie rep-
resents Billy Crystal. Brad Pitt and on
and on.”

Short will join a potentially crowded
talk-show field in 1999, The ficld will
grow in 1998 with the entry of Howie
Mandel, Donnie and Marie and King
| World's own Roseanne talker. Roger

King says he is confident that Short
| will rise above the 1alk-show cluner.

“By the time 1999 comes. the field
will look very ditferent.” he says. i
don’t think there are going 1o be all

l those around.™
King World also 1s working on an
| already-announced syndicated moming
program with NBC for 1999 and is
preparing to sell a half-hour daily strip
| with The Little Raseals. The program
features digitally remastered episodes
| of the black-and-white program along-
| side new wrap-around clements. Kln;__
| World has cast a whole new “Our
| Gang™ clan and splits the half-hour
| between the original and the new cast.

"My brother Mike [King World

| CEO| has done a tremendous job with

The Litle Rascals and we are within

inches of selling it 1o one of the cable
} networks.” Roger King says. |
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Minneapolis station drops suit

State agency lifts gag on unauthorized communications with KSTP-TV

By Dan Trigoboff

Minneapolis TV sta-
A tion last week dropped

a lawsuit against a
state agency that had forbid-
den its 1.850-member staff
to talk to the station without
permission.

Minnesota Commissioner
of Public Safety Donald
Davis had issued the direc-
tive earlier this month. say-
ing that employees were
“"NOT to grant interviews.
respond to inquiries or pro-
vide agency data to represen-
tatives of KSTP-Tv. Channel
5. unless authorized by me”
or communications director
Cathy Clark. Davis and
Clark say some reporters at
the station had been rude and overbear-
ing with department staft: station news
management denies the charge.

The Hubbard Broadcasting station
sued Davis. Clark and the department.
contending that the policy, according
to attorney Paul Hannah. “is in viola-
tion of the First Amendment and ille-
gally discriminates against KSTP-Tv and
its employees.™

The department quickly dropped the
policy, and the station quickly dropped
the lawsuit. But even if the legalities
are over, the underlying discontent
remains. “There is an ongoing pattern
of what | regard as unprofessional and
reprehensible conduct™ from the sta-
tion, says Davis, referring specifically
to members of the station's investiga-
tive unit. That conduct includes what
Davis calls “bait-and-switch™ tactics,
in which, he says. reporters set up
interviews with department officials on
one subject and contront them with
questions on other issues,

Frequently, he says, his staff is hit
with time-consuming demands for data
and documents, and some KSTP-TV re-
porters get “in your face. demanding,
threatening.... [ find it ironic that this
comes up during sweeps. Well. I'm not
going to help them raise their ratings.”
Neither Davis nor Clark would identify
the offending reporters.

The policy was not intended to be
punitive and caused no harm to the sta-

i
|
|

iﬂ?uwun-— il |

“1 lost them, and then

| lost them with a DWI.”

tion during the few days in which it was
in effect. Davis and Clark insist. “This
was just good information management
policy.” Clark says. Davis says that his
relations with most journalists—includ-
ing several at KSTP-Tv—were good.
And. he says. there had been productive
talks with station management before
the rescission of the policy.

“Qur negotiation consisted of one
thing and one thing only,” says the sta-
tion’s new news director. Scott Libin.
“They had to rescind their policy. and
we'd drop the suit. No conditions, no
concessions, no compromises. At this

xsTP-Tv has done numerous investigative reports on public safety
in the Twin Cities area, including this one on school bus drivers.

point. we can resume talks.
I expect our reporters to be
professional and courteous
anyway.”

Gary Hill. who supervises
the investigative reports for
the station, disputes the
department leadership’s
assessment of his staff.
“They're making vague
accusations,” he says. "and
issuing specific directives.
Our reporters are very pro-
fessional.™ he insists. but
“they might have done sto-
ries the department doesn’t
like,” including one last year
that concluded that driver
training in Minnesota need-
ed greater supervision. "We
are not unfair. we are not
inaccurate. We do ask for a
lot of information.” he says. adding,
“we generally get good cooperation. but
it’s burdensome. and they sometimes
feel it distracts them from what they feel
are their main responsibilities.

“If we needed to get information on
some emergency.” Hill says. “and had
to wait for Don Davis to talk to us or
say it's OK, that could have compro-
mised public safety.”

Davis says that if it is unable to target
one station, the department might insti-
tute a similar protocol to manage all
media requests, with exceptions for such
emergencies as tomadoes or floods. =

Public TV wins in high court

Stations may exclude minor candidates from on-air debates

By Dan Trigoboff

he Supreme Court last week held
that state-owned public TV sta-

tions may exclude minor political
candidates from on-air debates. if the
decision is not based on the candidates’
views.

The case was closely watched by
peliticians and broadcasters. since it
appeared to pit the rights of broadcast-
ers 1o control the airwaves against the
rights of fringe candidates to air their
views.

34

|
|

But in reversing a 1996 decision
trom the Eighth U.S. Circuit Court of
Appeals, Justice Anthony Kennedy—
for the 6-3 majority—said that the
Arkansas Educational Television Com-
mission (AETC) decision to exclude
fringe candidate Ralph Forbes was a
“reasonable. viewpoint-neutral exer-
cise of journalistic discretion consis-
tent with the First Amendment.”

Forbes. who has run for several
offices without success. had argued
that since AETC’s five stations are
licensed to a state (Arkansas)—as are
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How Long Will These
eeping Dogs Lie?

By now, you’ve probably heard all
their excuses.

The Big Dogs, AT&T and MCI, are still
howling that they can’t compete in local
telephone markets. It's just too ditficult,
[t requires too much ettort.

Just because they don’t want to
compete, doesn’t mean there isn’t
competition.

Recently, the Federal Communications
Commission held hearings in which smaller.
tocal competitors described their success in
competing against the Bell companies,

These smaller companices don't have the
tens of thousands of emplovees that the big
long distance giants do. They don't have
hillions of investment doltars. But they are
competing,

While the big dogs are sleeping,
Regional Bells are working to make
competition work.

How? Local phone companies have devoted
more than S+ billion and

F

assigned over 8,000 employees to make sure
competition works. They've built customized
network elements; oftfered on-site network
training and customer service 24 hours a day,
T davs a week. Al o connect MCIL AT&T
and other competitors to local markets.

You know those big dogs. They lie
around all day.

MCT and AT&T have given up on local
residential service. Why? The markets are
open. Smiller companies are competing.
Competition is here.

MCE and AT&T are stalling competition. They
only want competition on their own terms.
On their own timetable. That's what their
executives conceded during recent merger
discussions.

Wake up big dogs. And stop all that
lying around.

A

i
(T

UNITED STATES TELEPHONE ASSOCIATION

America’s Local Phone Companies o www.callthemonit.com

7

We’'ll connect all Americans if we're allowed to compete.
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almost two-thirds of the nation’s nearly
350 public television stations—he had
a right of access to AETC’s public
forum. A federal trial court disagreed
and dismissed the lawsuit, but the
Eighth Circuit held that the debate was
indeed a public forum to which all
qualified candidates had a right.

The Supreme Court concluded that
Forbes™ exclusion by the station was
reasonable, based on various accounts
of campaign weaknesses and without
regard for his out-of-the-mainstream
views. The decision pointed out that
mandating inclusion of all ballot-quali-
fied candidates could discourage sta-
tions from conducting such debates
and actually undermine the flow of
ideas. “A First Amendment jurispru-
dence yielding these results does not
promote speech, but represses it,”
Kennedy wrote, citing cancellation of a
1996 Nebraska Senate candidate’s
debate as a direct result of the Eighth
Circuit decision.

For three of the justices, the absence
of clear standards made the exclusion
of Forbes unconstitutional. “1 do not
endorse the view of the Court of
Appeals that all candidates who qualify
for a position on the ballot are neces-
sarily entitled to access to any state-
sponsored debate,” Justice John Paul
Stevens wrote in dissent, joined by Jus-
tices David Souter and Ruth Bader
Ginsburg. “1 am convinced, however,

S YNUDI
Stations take the ‘Hill’

Twentieth Television executives
have made their first two sales out-
side the Fox family for King of the
Hill. Twentieth cleared the animated
series for close to $25,000 per week
on Fox affiliate wceB(Tv) Charlotte,
N.C., and kwBP(Tv) Portland, Ore.
King of the Hill debuts in syndication
in 2001. Last month, Twentieth sold
the series to its own 22-station Fox
owned-and-operated group.

Cooking with BBC

Seattle-based lifestyle programming
producer-distributor West 175 Enter-
prises has signed a deal with BBC
Worldwide that gives West 175 a
first-look option on all BBC food and
cooking/travel programming. The
options will give the company rights
10 a show for at least 10 years. For its
first project under the partnership,
West 175 will produce and distribute

C AT

Broadcasting

that the constitutional imperatives...
command that access to political de-
bates planned and managed by state-
owned entities be governed by pre-
established, objective criteria.”

The American Civil Liberties Union,
which supported Forbes” appeal, called

the decision *a blow to free-speech
rights.” Richard Marks, who argued the
case for the Arkansas stations. said that
the case “ought to give heart to anyone
in the broadcasting business” and was
“a testament to the editorial integrity of

the journalistic process.” ]

‘Kombat’ ready for action

Has been cleared on 90 stations for fall

By Joe Schlosser

he word is finally out on where
T Warner Bros.” new action-hour,

Mortal Kombar Krusades, will be
airing in syndication.

The hour series, based on the Mortal
Kombat movie and video game fran-
chise, has been cleared in over 90% of
the country for this fall. The series is a
joint venture between New Line Tele-
vision and Warner Bros. Domestic
Television.

Mortal Kombat has been cleared on
90 stations, including in all 40 of the
top 40 markets, and on The WB Tele-
vision Network's The WeB. Stations
signed on for the show include wCBs-
Tv New York, KCAL-Tv Los Angeles
and wciu-tv Chicago. Mortal Kombat
will be produced by Larry Kasanoff,
producer of both Mortal Kombat fea-
ture films.

O N

the Great Food series to PBS. The
series will be culled from 130 hours
of BBC prime time cooking pro-
grams and produced in conjunction
with KCTS-Tv Seattle. The deal also
includes licensing and merchandising
rights, West 175 is a veteran in the
TV kitchen, distributing such shows
as Graham Kerr's Kitchen, Cucina
Amore and JoAnna Lund's Help
Yourself.

‘Homer’ runs

MG/Perin’s FCC-friendly syndicated
series, Homer's Workshop, has been
cleared for two-year runs in 73% of
the country, including 76 of the top
100 markets. The live-action series is
a co-production by MG/Perin and the
Home Depot stores.

Promax nominees

Promax has released the names of the
five nominees for its board of direc-

“This is one of those rare times
where you have the guy who made the
movies making the TV series,” says
Scott Carlin, executive vice president
at Wamer Bros. Domestic Television
Distribution. "That is a real asset. Mor-
tal Konihat is a franchise in the truest
sense of the word.”

The series will be taped at the Dis-
ney/MGM Studios in Orlando, Fla.,
and at Splendid China, a Florida attrac-
tion park that features detailed replicas
of Chinese landmarks. Carlin says cast-
ing is still under way and that produc-
tion will begin next month.

“The strength that Larry Kasanoff
has is that he can tap into the highest
level of balletic martial artists in the
world,” Carlin says. “"We aren’t just
casting some guys with pretty faces
who can say a line and deliver a punch,
It's really finding the most skilled and

top martial artists.” ]

M A RKETVPLACE

tors, to be elected at next month’s
43rd annual conference and exposi-
tion in Toronto, Ontario. The nomi-
nees are Scott Danielson, vice presi-
dent and chief creative officer at AOL
Networks; Teresa Guitart, director of
special programming, TV3 Spain; Lee
Hunt, president of Lee Hunt Associ-
ates; John McGrath, head of on-air
promotion at STAR TV (Hong Kong),
and George Schweitzer, executive
vice president of marketing and com-
munications at CBS.

Sporting proposition

Raycom Sports and The Sporting
News are teaming to produce eight
hour-long TV sports specials to be
hosted by Access Hollywood co-host
Pat O’Brien. The specials, which will
use The Sporting News name, will
spotlight such major events as the
Super Bowl and college basketball’s
NCAA Final Four—J/oe Schlosser
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Rzdio's Niche
Markcting Revolution
Futuresell
by Godfrey W. Herweg
& Ashiey Page Herweg
Provides planning and marketing
strategies to help ensure long-
term protitability. Also gives
concrete examples of how niche

marketing worls.
Z48pp + Paperback
0-240-80202-0 « $29.95

MULTIMEDIA
SATELLITE
wWw
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Copyrights and
Trademarks for Media
Professionals

by Arnold P Luizker
For professionals and students
working in all areas of media
who need to know what the law
requires and how they should
properly utilize copyrights and
trademarks.

194pp * Paperback

0-240-80276-4 » $22.95

Broadcast Indecency
FEC.C. Regulation and
the First Amendment
by Jeremy Lipschulrz
Discussing such controversial
1ssues as  "shock jock”
Howard Stemn, this book treats
broadcast indccency as more
than a simple regulatory prob-
lem in American Law
261pp * Paperback
0-240-80208-X « $32.95
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Radio Programming The Remaking of Radio
by Vincenr M. Ditingo

Provides a comprehensive

Tuctics ar:a Stratevies
by Eric €. Norberg

winnin

Mecrchandise Licensing
inthe TY Industry
by Karen Raugust

Winning the Global TV
News Game
hv Carla Brooks Johnston

Radio Programming is a
handbaook for programming
directors that focuses on

overview of the dramatic regu-
latory changes and tmportant
programming shitts that have

Offers the first full global per-
spective of the dramatie changes
in television news coverage and

This boox provides members
of the television industry with
concrete, how-to information

occurred i commercial radio

in the 1980s and 1990s.
160p *» Paperback

0-240-80174-1 = $32.95

how to program a radio
station in today's competi-
tive environment.

191pp » Paperback
0-240-80234-9 « $28.95
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331pp * Hardback
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127pp * Paperback
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54_America’s Funniest

35. Cosby 8.4/14

10.5/17

'S CHOICE

KEY: RANKING /SHOW [PROGRAM RATING/ SHARE| = TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED » TELEVISION UNIVERSE ESTIMATED AT 98.0 MILUION HOUSEHOLDS; ONE RATINGS POINT=980.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT * (NR)=NOT RANKED; RATING /SHARE ESTIMATED FOR PERIOD SHOWN « *PREMIERE * SOURCES: NIELSEN MEDIA RESEARCH, CBS RESEARCH + GRAPHIC BY KENNETH RAY
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@ °%)| 16.ABC Sunday Night Movie ~The Bridges | ype y_pites 11,0118 e ¢
9:30]  Movie—Peter 4.Touched by an Angel ot Madison County 8% Unhap Ev Af 2.6/4
1000  Benchley's Creature, 13.4/22 77113
10:30 Parl1 10.0/16
WEEK AVG 7.1/12 9.2/16 12.1/21 6.8/12 2.5/4 I 3.5/6
STD AVG 8.4/14 9.6/16 10.2/17 7.1/12 2.8/4 | 3.1/5
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WHKNE-AM-FM Keene, N.H.

Price: $6 million—$7 million

Buyer: Cumulus Media LLC, Milwau-
kee (Richard Weening, chairman;

Broadcasting

The week’s tabulation
of station sales

Proposed station trades

Seller: Prime Time Radio GP, Wash-
ington, Mo. (Kenneth W. Kuenzie,
president/50% owner); Kuenzie
owns 50% of kKrms-am-Fm Osage
Beach, Mo.

Facilities: 104.5 mhz, 3 kw, ant. 328

Lew Dickey, vice chairman); owns/is " ft.

buying 104 FMs and 45 AMs o oo o toautalions Format: Hot AC

Seller: Richard Lightfoot, Hadlyme, Involving substantlal non-station assets .

Conn.; owns wKvT-AM-FM Brattleboro, THIS WEEK: | WNSP(FM) Bay Minette, Ala.

Vi TVs$00 Price: $1.05 million

Facilities: AM: 1220 khz, 1 kw; FM: Combos -1 $13,000,000 - 3 Buyer:. COM+ Inc., Mobile, Ala. (Ken-
103.7 mhz, 12.2 kw, ant. 991 ft. FMs - $19,192,417 15 neth S. Johnson, chairman/80%

Formats: AM: local talk, news; FM;
adult hits

WLMX-AM-FM and WZST-FM Chat-
tanooga

Price: $5.5 million

Buyer: Cumulus Media LLC, Milwau-
kee (Richard Weening, chairman;
Lew Dickey, vice chairman),owns/
is buying 106 FMs and 46 AMs
Seller: Wicks Broadcast Group LP,
New York (WBG Managment inc.,
general partner; Edgar R. Berner,
president/d1.7% owner); owns six
TVs; owns/is buying 12 FMs and
seven AMs

Facilities: wLmx(am): 980 khz, 500 w;
wLmx-Fm: 105.5 mhz, 1.55 kw, ant.
646 ft.; wzsT: 98.1 mhz, 1 kw, ant.
794 ft.

Formats: wLmx(Am): AC; wLmx-FMm; AC;
wzsT: contemporary hit radio
Broker: Gary Stevens & Co.

KCLK-AM-FM and KVAB(FM) Clark-
ston, Wash.

Price: $500,000

Buyer: Julie Benedictson, Clarkston;
no other broadcast interests

Seller; W.E. Lawrence, Clarkston; no
other broadcast interests

Facilities: kcLk(AMm): 1430 khz, 5 kw
day, 1 kw night; KCLK-FM: 94.1 mhz,
100 kw, ant. 1,233 ft.; kvaB: 102.9
mhz, 440 w, ant. 1,171 ft.

Formats: KCLK(AM): adult standards;
KCLK-FM: adult standards; kvaB: soft
rock, AC

KKIQ(FM) Livermore and KUIC(FM)
Vacaville, both Calif.

Price: $16 million ($9 million for kkiQ,
$7 million for kuic)

Buyers: James E. and John F. Levitt,
San Jose, Calif.; own 57.66% of
KEZR(FM) San Jose and KLUE(Fm)
Soledad, both Calif.

Sellers: kkiQ: Shareholders of Tri-Val-
ley Broadcasters Inc., Pleasanton,

AMs 154,808,292 1 6
Total -1 $37,000,709 -~ 14
SO FAR IN 1998
TVs1$2,792,472,000 - 38
Combos 0 $1,048,093,107 © 135
FMs 0 $362,399,089 1151
AMs1$283,153,090 - 97
Total - $4,486,072,330 — 403
SAME PERIOD IN 1997
TVs16$2,217,418,000 - 49
Combos - $4,607,187,737 -1 138
FMs ©$1,290,246,298 -1 166
AMs 1 $100,919,414 0 92
Total £ $8,216,171,449 1 447
Source: BROADCASTING & CABLE

principals); no other broadcast inter-
ests

Facilities: kkiQ: 101.7 mhz, 4.5 kw,
ant, 382 ft.: kuic: 95.3 mhz, 4.3 kw,
ant. 280 ft.

Formats: Both: AC

Broker: Media Venture Partners

KSLQ(FM) Washington, Mo.

Price: $1.1 million

Buyer: Y2K Inc., St. Louis, (Brad
Hildebrand, president/owner); Hilde-
brand owns KsLQ(AMm)

owner); no other broadcast interests
Seller: Bay Delta Media Inc., Bay
Minette (James H. Faulkner, presi-
dent); no other broadcast interests
Facilities: 105.5 mhz, 5.3 kw, ant,
348 ft.

Format: News, sports, talk

50% of WPAW(FM) Vero Beach, Fla.
Price: $617,416.56

Buyer: Radio of Vero Inc., Boca
Raton, Fla. (Mitchell Rubenstein and
Laurie S. Silvers, principals); no
other broadcast interests

Seller: Margarita Bouza, Vero Beach;
no other broadcast interests
Facilities: 99.7 mhz, 50 kw, ant. 321 ft.
Format: Mainstream country

WCEF(FM) Ripley, W.Va.

Price: $425,000

Buyer: Dailey Corp., Parkersburg,
W.Va. (Calvin E. Dailey Jr., presi-
dent); no other broadcast interests
Selle: McWhorter Communications
Corp., Ripley (Ronald W. Hill, presi-
dent); no other broadcast interests
Facilities: 98.3 mhz, 3 kw, ant. 300 ft.
Formats: Country

Broker; Ray H. Rosenblum

Twn brakers becume one

pining up with Madia 5
age ol -"I:lnr-..-llda’rlnn s
| of the world,”

ran:,- GaySs but it's |n||:|:}rhr11 to have rﬂrﬂ 0 l_

they were with Chapman Associates,
Together the two firms had 75 closings
Mo money changed hands in the deal.

Calif. (Pedotti family, principals); no
other broadcast interests; Kuic:

Shareholders of Quick Broadcasting
Inc., Vacaville, Calif. (Benton family,

L S _ I
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WMIH(AM) Cleveland

Price: $3.9 million

Buyer: Walt Disney Co./ABC inc., Los
Angeles/New York (Michael D. Eis-
ner, chairman; Robert Iger, presi-
dent, ABC; Preston Padden, presi-
dent, ABC Television; Robert Calla-
han, president, ABC Radio); owns
10 TVs; owns/is buying 15 FMs;
owns 14 AMs ‘

Seller: Divine Mercy Communications
Ltd., Cleveland (Steven J. Kurdziei,
managing member); no other broad-
cast interests

Facilities: 1260 khz, 10 kw day, 5 kw
night

Format: Children’s

Broker: Kozacko Media Services

KMET(AM) Banning, Calif.

Price: $500,000

Buyer: Delphi Communications Inc.,
Newport Beach, Calif. (Marcine Aniz
Uhler, principal/66% owner); no
other broadcast interests

Seller: Robeson-Suttles Broadcasting
Inc., Escondido, Calif. (James W.
Robeson, principal); no other broad-
cast interests

Facilities: 1490 khz, 1 kw

Format: Country

Broadcasting

Amplification
Catamount Broadcast Group’s
$10 mitlion purchase of kHsL-Tv
from Golden Empire Television
Corp. (B&C, May 11) was bro-
kered by Crisler Co. and York
Street Capital LP.

WCNC(AM) Elizabeth City, N.C.

Price: $230,000

Buyer: East Carolina Radio Inc.,
Edenton, N.C. (Lawrence F. and
Margaret A. Loesch, president);
owns WZBO(AM)-WERX-FM Edenton,
WRSF(FM) Columbia and wOBR-AM-FM
Wanchese, N.C.

Seller: Albemarle Broadcasting Co.
Inc., Elizabeth City, N.C. (Joe Lamb,
president); no other broadcast inter-
ests

Facilities: 1240 khz, 1 kw

Format: Oldies

WNVL(AM) Nicholasville, Ky.

Price: $150,000

Buyer: Mortenson Broadcast Co.,
Lexington, Ky. (Jack M. Mortenson,
president/owner); owns four FMs
and 10 AMs

Seller: Benedictus Broadcasting Co.
LLC, Lexington, Ky. (James E.

Cloud, principal); no other broadcast
interests

Facilities: 1250 khz, 500 w day, 59 w
night

Format: Urban gospel

WQXC(AM) Otsego, Mich.

Price: $17,500

Buyer: Vintage Radio Enterprises
LLC, Plainwell, Mich. (James R. and
Suzanne M. Higgs, owners); no
other broadcast interests

Seller: Forum Communications inc.,
Otsego, Mich. (Robert Brink, princi-
pal); owns kaxc-Fm Otsego and
wzuu-Fm Allegan, Mich.

Facilities: 980 khz, 1 kw

Format: Nostalgia

WAWRI(AM) Salisbury, Md.

Price: $10,791.50

Buyer: Cumulus Media LLC, Miiwau-
kee (Richard Weening, chairman;
Lew Dickey, vice chairman); owns/
is buying 103 FMs and 44 AMs
Seller: GBH Radio Inc., Highland
Beach, Fla. (Gisela B. Huberman,
owner); no other broadcast interests
Facilities: 1670 khz, 10 kw day, 1 kw
night

Format: Dark

—Compiled by Sara Brown

free radio resource pushes teen ad market

By John Merli, B&C correspondent

ow many hours did the typical
H teenager listen to radio during

the past seven days? What week-
ly activity occupies teenagers more
than any other? Do teens spend more
time watching TV than listening to
radio?

The answers to those questions and
dozens more are available through a
free radio industry—funded service
known as New Generation Radio
(NGR) and based in New York. [ts goal
is straightforward: to educate advertis-
ers about the teen and young-adult
audience and the strategic importance
of radio.

Not widely known within the adver-
tising community, NGR calls itself the
best-kept secret for ad agencies setting
their sights on teens and young adults.

Its director, Deborah Esayian, is a for-
mer brand manager at Procter & Gam-
ble; its marketing director is Rick
Berger, a former brand manager at
L Oreal and an agency accounts super-
visor.

NGR points to Simmons and other
research that shows the MTV genera-
tion still listens to 3-4 hours of radio a
day, regardless of their TV habits. Yet
using radio as an advertising medi-
um—"long forgotten in the wake of
MTV"—is almost unheard of at many
ad agencies when it comes to media
buys and creative development. NGR
says.

NGR wants to change the perception
of radio’s effectiveness by working
directly with agencies on everything
from answering simple questions to
handling entire national buys and pro-
motional tie-ins—for which NGR
receives no commissions. The service
takes credit for helping bring some
heavy-hitters to radio in recent years—

including Reebok, Pringles, Clairol
Herbal Essences and Starburst.

One user of NGR resources, April
Zeig of Grey Advertising in New York,
says that the nature of radio can be
made to work for advertisers: “We
found radio to be an important compo-
nent of our media plan because it
allowed us to connect with ocur teen tar-
get via their favorite music, celebrity
DJs and teen-focused events where we
could sample product.” Zeig says Grey
Advertising was pleased enough with
“such a successful first year using
radio” that her company will expand its
market list in a second year.

As a resource for advertisers, broad-
casters and media, NGR seems to have
many of the answers, culled from
research groups. As far as that trio of
inquiries at the top of this article, the
answers are: The typical teenager lis-
tened to 10 hours of radio during the
past seven days: 39% of teenagers’
time is devoted to media of all kinds,

WWWwW.americanradiohistorv.com
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" ABC Radio,
Interep team |
on sales |

Interep will form a new company,
ABC Radio Sales, to serve as the |
exclusive sales organization for
ABC Radio stations. Both compa-
nies project billings in excess of
$74 million for 1998.

A major goal of the new part-
nership, which takes effect June
1, is to grow radio’s share of
advertising—something the
industry has been trying to do for
several years with mixed suc-
cess. Radio's segment of the
overall media advertising pie has
remained generally constant at
about 7%.

Interep is a major radio-only
sales and marketing company
with annual billings of about $875
million. It's also the parent com-
pany of several radio tirms,
including CBS Radio Sales, Clear
Channel Radio Sales, McGavern
Guild Radio and Caballero Span-
ish Media.

Longtime Interep executive
George Pine will be president of
ABC Radio Sales. His most
recent post was president of
Interep East. The new sales com-
pany will begin with a staff of 27,
with offices in New York, Atlanta,
Boston, Chicago, Dallas, Detroit,
Houston, Los Angeles, Min-
neapolis, Philadelphia and San
Francisco. —John Merli

more than any other activity: and. yes.
teens spend more time watching TV
than listening to radio. but barely.
Teens and young adults surveyed
walched 11 hours of television during
the previous seven days. compared
with 10t hours for radio.

However. NGR also is armed with
data that show that while TV reaches
86% ol teens and young adults daily.
93% listen to some radio every day—
despite the heavy competition from
compact discs. And here’s a statistic

Broadcasting

Lucent presses forward on DAB

By John Merli, B&C correspondent

ucent Technologies. which is
developing digital audio broad-

cast systems (B&C. Qc1. 27,
1997). has announced that its Lucent
Digital Radio venture is working to
deliver In-Band On-Channel (1BOC)
systems that place both digital and
analog signals within the existing
spectrum. Lucent says that the tech-
nology will allow broadcasters to
introduce digital sound to listeners on
their current dial positions with exist-
ing transmitters and antennas.

Lucent and its research and develop-
ment unit, Bell Labs. already have devel-

| DAB markel. including the Perceptual

[ Audio Coding (PAC) algorithm. The
PAC encoder converts AM or FM radio
signals into high-quality digitat signals.
Suren Pai. president of Lucent Digital
Radio. calls DAB/IBOC technology
“the most significant innovation in ter-
restrial radio broadcasting since the
introduction of the FM band.”

IBOC is both backward- and for-
wiard-compatible: Current AM-FM
receivers will not be affected. and
when a station finaily turns off its ana-
log signal, IBOC digital-compatible
reccivers will operate with the remain-
ing all-digital signal. Lucent expects

oped some patented technologics for the

that might make some advertisers situp
and take notice: 55% of teens and
young adults say that radio is the “most
cftfective and best way™ to reach them.
versus cable (50%) and magazines |
(39%). . |

Broadcasting & Cable May 25 1998

| DAB systems to be commercially
available by 2000. ]

WABC goes retro for
Beatles, beetles

For Mew York area listeners (and a good portion of the Eastern U.5. at
night) who remember the legendary 50,000-watt rock 'n" roll station
wagec(an), Memorial Day may bring a feeling of déja vu. waac is still very

| much around, but these days it bills itself as 77wasc NewsTalk. But for |

today, the station will drop 12 hours of its current format to return to yes-
teryear with an all-day Beatles Spectacular.

The station, which called itself W-A-Beatle-C in the 1960s, when the
Beatles first invaded American playlists, will air Beatles songs and inter-
views taped by wasc more than 30 years ago. Listeners also will be call-

| ing in to share their memories of a bygone musical era and wasc’s for-

mer self. As a commercial tie-in, waec will end a month-long promotion
by awarding the winner a new 1998 Volkswagen Beetle. Missing, of
course, will be such past wasc rock DJs as Bruce “Cousin Brucie” Mor-
row, Harry Harrison and Chuck Leonard (as well as wasc Chime Time
time checks). Hosting the holiday-only wasc festivities will be Scott
Shannon, Mike Gallagher, Curtis Sliwa and Ron Kirby.

Arbitron buys radio
software developer

The Arbitron Co. has purchased most of the assets of Tapscan Inc.,
which include radio station software, an advertising agency and its inter-
national assets. Tapscan is a developer of software for broadcasters, |
agencies and advertisers, based in Birmingham, Ala.

In the deal, Tapscan will retain its software applications for U.S, televi-
sion stations and cable systems, along with its marketing arm for these
services. However, Arbitron has acquired Tapscan's overseas TV and
cable software products. The acquisition will lead to the formation of a
new Arbitron division, Tapscan Worldwide, to be based in Birmingham
and headed by Drew Simpson, Tapscan international division chief. Jim
Christian continues as Tapscan CEO. —John Merli
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TBS moves in on ‘Home’

Snatches Buena Vista sitcom from USA

By Joe Schlosser

ome linproveinent is heading 1o

Ted Turner’s neighborhood. not

Barry Diller’s, where it was first
said 1o be going.

Turner’s TBS Superstation pried the
off-network cable rights to the show
out of USA Network’s hands at the last
minute and will start airing the Tim
Allen sitcom in 2002.

“It took some weird twists and turns,
but we had always maintained a con-

stant position.” says TBS President Bill |

Burke. "I went home on Friday |May
15) with a sense that we didn’t get the
show, and then that night | found out
we were back in the hunt.”

TBS wound up ponying up a little
over $300,000 per episode for the 200-
plus episodes of Home Improvenent that
are available for the second-cycle run.

TBS's price was down from the
$375.000 per episode that USA suppos-
edly was going to pay betore that deal
fell through. Two weeks ago. both USA
and Buena Vista executives did every-
thing but put out an official press release
stating that a deal had been finalized
between the two sides for the sitcom.

“We were down the road with USA,
but there were certain deal points that
still had 10 be addressed—and at the
cnd of the day we just couldn™t work
them all out.” says Janice Marinelhi,
executive vice president of sales at
Buena Vista Television,

Sources say Buena Vista executives
favored the TBS deal for two reasons:
Home will likely play in a stronger
lineup with off-network runs of Drew
Carev and Friends on TBS, and TBS
currently has only one domestic satel-
lite teed, while USA has two.

The satellite-feed issue is a factor for
Buena Vista executives because they
also are selling Home {miprovement in
svndication to broadcast stations.
Because TBS has only one teed. Honte

| Improvement will air in less-competi-

tive time periods in Mountain and
Pacific time zones.

Burke says that Home Improvement
will likely run between S p.m. and 8
p.m. ET when it gets to TBS. and he
acknowledges the satellite-feed issues.
“That 1s a Buena Vista consideration,
hut we may have a second teed by the
time we get the show.” Burke says. “But
that is true, we still have a single feed,
and it won’t be running as competitive-
ly with the West Coast stations.”

This 1s not the last oft-network sit-
com TBS Superstation is attempting to
acquire. Burke says. He reports that-
TBS executives are getting ready to bid
on second-cycle runs of Seinfeld,
which Columbia TriStar Television
Distribution is currently selling to
broadcast stations. CTTD executives

¥

TBS paid a little over $300,000 per
episode for ‘Home Impravement’.

they have reserved the right for Sein-

| feld to air on cable as well.
As for Buena Vista. executives have
cleared Home Improvement on only
| one broadcast station so tar. Before the
TBS deal, Buena Vista licensed the sit-
| com to WGN-Tv Chicago for close to
| $100,000 per week. .

| would not comment, but sources say
!
i

Malone disses Turner, CBS

Says 1080 [ stance is move to restrict competition

By Price Colman

CI Chairman John

Mualone renewed

his controversial
offensive against the
1080 HDTYV format last
week, singling out CBS
and Ted Tumer as “cyni-
cal” in opting for the
bandwidth-intensive
standard.

“Certain advocates of
certain platforms are
doing it very cynically,
with an eye toward min-
imizing the number of services that can
coexist within that technology,” Mal-
once told participants at a digital data
conference hosted by the National
Cable Tetevision Center and Museum

www.americanradiohistorv.com

John Malone called Ted Turner
‘cynical’ for supporting 1080 I.

Center Institute in Den-
ver last week. “We think
that’s very shortsighted,
even tor those people.™
Acknowledging that
CBS has long becn
forthright with its com-
mitment to [080 I, Mal-
one said the broadcast
network picked that for-
mat “because they teel it
will squeeze outl some
smaller programming
competitors, a rather
cynical attitude that is
actually the attitude Ted
| Turner has been voicing. It takes a lot
[ of shelf space to do [ 1080 I] high-deti-
nition, and it’s expensive. [so] maybe
HBO will survive and CNN will sur-
I vive and muaybe some of this other

|
|
|
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THE BOX Music Network helps you make youwr mark, indelibly and indisputably in the hearts
and minds of your 12-34-year-old customers. Here's something to sink your teeth into: BOX viewers are
incredibly loyal, calling to request videos day in and day out—cash revenue that THE BOX shares with you.
Top-of-the-hour IDs have your name on them. You're branded on local radio. You're bringirrg home
the local music skinny on BOX Calendar. No one brands your system on your turf like

THE BOX Music Network. And this is yowur turf.

music network

visit our website @ www.thebox com

LA: 310.441.8425 »233 NYC: 212.253.1720 x24

© 1988 The Box Wotkhwide, In¢ Al rights reserved.
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trash stuff will disappear.”

At press time, Turner
spokespersons had not returned
calls.

Malone also acknowledged
that his comments at the
National Cable Television
Association annual convention
in Atlanta that TCI wouldn't
voluntarily carry 1080 I signals
created tension between him
and TCI President Leo Hin-

“I'm not going to engage in any
conspiracy to deny access or
anything. But | would be very careful
with my cable systems about
putting on a[n uncompressed,
unmulitiplexed] 1080 I signal.”

TCI Chairman John Malone

in all formats and all qualities.”
Malone’s comments at the
Center Institute conference
may represent a continued
softening of his earlier hard-
line stance, but not by much.
“I’m not going to engage in
any conspiracy to deny access
or anything,” he said. “But [
would be very careful with my
cable systems about putting on

dery. Following Malone’s comments at
the show, TCI issued a “clarification”
saying the MSO would “work with ven-
dors to accommodate such demands.”

“I think [Hindery] was embarrassed
by it,” Malone said last week. “It was
interpreted by the press as me saying the
opposite of what he was saying. The
reality was, it wasn’t, because he never
committed to carry those [1080 1] sig-
nals. He just wanted to avoid saying that,
and I kind of said it. And that was embar-
rassing to him in terms of timing.”

Malone said there are two key rea-
sons for adopting a progressive-scan
format, specifically 720 P: bandwidth
conservation (and the accompanying
ability to offer more programming to
cable customers), and compatibility

with computer industry standards.

“I don’'t believe we are going to suc-
ceed in changing the computer world to
be compatible with the next-generation
television sets,” he said. “We really
want our customners to be able to access
the same information, the same enter-
tainment, across all of their electronic
devices conveniently and efficiently.
It's a terrible mistake to isolate televi-
sion on a peninsula that will ultimatety
get cut oft, if not by EchoStar, then by
somebaody else. ... I’s much wiser to be
in a format that can accommodate both
platforms, do it efficiently, do it with
high levels of compression efficiency
and with high quality ... and bring us
that much closer to the day when we
can have random-access entertainment

a 1080 1 signal in the raw,
uncompressed, unmultiplexed, because
if that became the standard it would eat
up your capacity pretty damn fast. And
it would be a cost center, not a revenue
center,

“That is a critical issue for the cable
industry. It is an issue that the leadership
of the industry really has not pointed out
to the industry because the industry
internally is conflicted. Be very careful.
This starts as an experiment—we’re
only going to broadcast in 1) markets,
the check’s in the mail, don’t worry
about it, if it doesn’t work we’ll change
it. ... I'd be very careful, because once
that became the standard—once people
were actually buying sets to receive it
and once the broadcasters are actually
on—you'll play hell getting them off.” &

Revving up high-speed data

Cautious enthusiasm is message from cable operators

By Price Colman
fter past stumbles in
introducing new tech-

A nologies, the cable

industry is taking the high-
speed data bit in its teeth and
running with it.

Fueling the race is anecdo-
tal evidence of consumer
interest. Current customers
who are moving are calling 1o find out
where high-speed access is available,
while others by the hundreds are asking
to be put on waiting lists for high-speed
Internet service.

At the same time, industry organiza-
tions such as the National Cable Tele-
vision Center and Museum's Center
[nstitute are secking to ensure that
MSOs, particularly smaller operators,
don’t run with blinders on.

At the Center Institute’s inaugural
industry conference, last week in Den-
ver, enthusiasm for high-speed data
may have been the norm, but it was

THE INTERNET BUSINESS AT A GLANCE

Current total residential Internet subscribers:
Curren! cable-modem subscribers:

Projected residential online households by 2005: 90 million*

Projected penetration of residential onling
households by 2006:

Projected service revenue by 2003

Mean length of Internet service:

Sounce Warlous incustry sources “Straleges Group

tempered by cautionary notes from
small and large MSOs alike.

While high-speed data service has
become nearly synonymous with cable
modems, i’s more than that. Bits are
bits, as “Being Digital”™ author
Nicholas Negroponte points out, and
the transport network doesn’t care
whether those bits represent video,
voice or data. An operator’s digital
data strategy is largely a function of the
cards he or she is holding, says TCI
Chairman John Malone.

“My suggestion would be an inte-
grated [digital cable and cable modem|

www.americanradiohistorv.com

20 million
200,000

$16 billion*
&5 months*®

deployment strategy if you
have a plant that has been
upgraded to hybrid fiber,”
Malone told participants. “If
you have a one-way plant and
the satellite guys are kicking
you hard, then the strategy is
to deploy digital video right
now and price il appropriate-
ly. We've found that largely
blunts any satellite initiative
based on channel capacity.”

IU’s crucial to understand that dish-
ing up high-speed data in the form of
Internet access is fundamentally differ-
ent from cable’s core video business,
says Alan Baird, vice president of
Horizon Cablevision in Michigan.

“We found out we are our own worst
cnemy,” says Baird. “Our employees
didn’t understand or believe in the busi-
ness. ... We found we have to run this as
a separate department, We can’t use the
same customer service department.”
| Many smaller operators face finan-
| cial constraints limiting their ability to

20%"
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Il_ndqlsuy consoiidation and ccnvergence.
Evolving tecnology. And a changing rezulatory
enviropment. These ace just some of the reasons why
media and :>mmunications companies need a
source of inncvative capizal markets solutions.

That sou:rce is First Union’s Communications
and Medi Finance Group. Our experts serve a wide
range of'segments within the media and tele-
communication industries, providing clients with
extensive i.,ndt_stry kncwledge, responsive execution,
a full array o- equity capabilities and an approach
that offers multiple financing sclutions. All of
which wil| wzke sure you reach the right audience.

To make our expertise work for you, call

ondSarhs. Managing Cirzctor, at 704) 374-4151.

FIRION

COMMUNICATIONS AND MEDIA
PROVIDE EFFECTIVE WAYS TO REACH
AN AUDIENCE.

WE DO THE SAME FOR OUR CLIENTS.

@1998 First Umor]Co sporauion. Investmen: bankmg services are provided by First Union Capital Markets and Whezt Ferst Unicn  divisinne of Wheat First
Securidies. Inc, a regiscered broker/dealer, membear NYSE and SIPC. Wheat First Securities, Inc. is a wholly-ounﬂd -ul:udlan cf Zirst Unicn Corpoiiiion.
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build upgraded two-way networks that
can exploit the full potential of high-
speed data services. The alternatives—
traditional dial-up networks and one-
way cable downstream/telco return—
are the subject of considerable debate.

One school of thought holds that it’s
important to establish an identity with
customers quickly and that offering
some level of Internet access—from
dial-up to two-way high-speed access
via cable modems—gives MSOs
entree not just to current cable sub-
scribers but also to homes passed.

Craig Perica, general manager of
InterMedia Partners’ cable systems in
Northeastern Tennessee, says the
MSO launched dial-up service there a
year ago with help from Denver-
based Online System Services.
Online is one of a growing number of
turnkey Internet service providers
offering everything from dial-up
access to two-way high-speed cable
modem service.

InterMedia’s strategy in that market
is to launch high-quality Internet access
with the goal of no busy signals, go after
new and low-end Internet users and
expand into new markets quickly.

“The corporate office was so
pleased with our first-year results that
we're now planning on expanding into
Knoxville,” Perica says. InterMedia
has signed up about 1.300 dial-up cus-
tomers and about 150 cable-modem
customers. While there’s been consid-
erable interest in high-speed access,
from business customers about “con-
sumers don’t want to pay more than
$19.95” in that market. he says.

But with high churn—as much as
159%—and little customer loyalty in the
dial-up ISP (Internet service provider)
market, operators should consider
waiting until they can offer full two-
way high-speed service, says Robert
Davenport. senior vice president and
COO of TCL.NET.

“Take a very careful look at technol-
ogy choices and associated econom-
ics,” Davenport cautions. “It may
appear expedient to go to a one-way
solution. ... But [two-way high-speed]
is cool enough that in some instances
people are willing to wait.”

To bundle or not to bundle—that’s
another issue operators are confronting.
The argument for bundling—offering

phony in a single, discounted package
with a single bill—is that it helps an
operator carve out market share in the
new businesses and encourages cus-
tomer loyalty in the core video business.

The argument against: sticker shock,
says Joni Odum, president and general
manager of Daniels Cablevision.

“1 know a lot of people are saying
bundling is the way to go. but that’s not
what I'm hearing from our customers,”
says Odum. "They're saying. *You're
already getting 70 bucks a month from
me. how high is it going to go?""

If the approaches to offering high-
speed data vary from operator to oper-
ator—even system to system—then so
do the economics. Tom Cullen, vice
president-Internet services for
MediaOne. says the company is look-
ing at cashflow break-even for
MediaOne Express at penetration rates
of 6%-7%. After 16 months of offering
the service in certain markets,
MediaOne already has passed that
mark with penetration rates of 89%-9%.

At the same time, Cullen acknowl-
edges. “Today it’s not profitable. But
we see the path to profitability. We see

cable, Internet and in some cases tele- | how the business will scale.” [

High-speed ’'Net for small systems

TCI plan would use satellite to connect to data hubs

By Price Colman

ele-Communications Inc., seek-
T ing to ensure that its smaller sys-
tems keep pace in the high-speed
data race, is developing a plan that
would use a satellite to connect those
smaller systems to cable Internet back-

bones such as @Home Network.
“We’'re working pretty hard at a
strategy for connectivity for high-speed
data so that even our smallest systems
can be virtually present at a major data
hub with access to a high-speed ser-
vice,” TCI Chairman John Malone told
participants at the National Cable Tele-

Time for Turner

Turmer Broadcasting Sales and Time Inc. have agreed to give American
Express, U.S. Sateliite Broadcasting and IBM exclusive sponsorship of
CNN's entertainment news program NewsStand: CNN & Entertainment
Weakly, which it will launch in concert with Tirme Inc.’s Entertainment Week-
ly magazine. The sponsors are clients of New York—based ad agency Ogilvy
& Mather; O&M says the sponsorship deal was created with these three
clients in mind. Each sponsor will get category exclusivity. The hour-long
Thursday night show is slated to debut at 10 p.m. ET June 11 with co-
anchors Judd Rose and Willow Bay. CNN will also launch companion News-
Stand programs that marry CNN with Time Inc.'s Time and Fortune maga-
zines next month. Steve Heyer, president of Turner Broadcasting System,
says the company is talking with potential sponsors to form similar arrange-
ments for the shows. Heyer says: “This is an indication of the kinds of part-
nerships that | think will emerge more and more.”

—Donna Petrozzello

vision Center and Museum’s Center
Institute data conference last week.

Malone compared the approach to
Primestar’s CablePlus plan to provide
a DBS overlay that would quickly
expand program offerings for smaller,
channel-locked systems.

“Probably a year or two from now,
the cost will be low enough that even
very small systems will be able to
afford a digital headend,” Malone said.
“CablePlus can become a high-defini-
tion transport or a data service. Clearly,
we’'ve got to link the smaller system to
the national networks with high speed.”

Malone said that @Home and Time
Warner's Road Runner (which is merg-
ing with MediaOne Express) eventually
will share a common backbone network
even if @Home and Road Runner don’t
merge. The two cable Intemet access
services already have interoperability
agreements, meaning that @Home sub-
scribers eventually will be able to com-
municate directly with Road Runner
subscribers over their shared Internet
backbone network without getting
shunted to the larger Internet.

Connecting smaller systems, whether
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TCl-owned or nol. to a satellite back-
haul would allow them 1o ofter IP tele-
phony as well as Internet access. Mal-
one said. although latency—gaps
between sending and receiving data—

Basic pulls
‘record ratings

| By Donna Petrozzello
E brated its largest prime time audi-
ence ever during a May sweep, ac-
cording to the Cabletelevision Advertising

Bureau and Nielsen Media Research.

Basic cable’s prime time audience share
increased 2.9 points, ratings were up 1.7
points and delivery increased by 1.8 million
homes for the jatest May sweeps (April
23-May 17), compared with last year's May
sweeps, according to the CAB’s analysis of
Nielsen Media Research data.

During the sweeps, Nielsen fallied |

| basic cable’'s household delivery at 20.3

{ million homes, compared with 18.5 mil-
lion last May. Cable's prime time audi- |
ence share peaked at 35.5, compared
with 32.6 last year, and cable’s cumula-
tive rating averaged 20.7, compared with
19.0 last year.

By contrast, the four leading broadcast |
networks suffered their lowest-ever prime |
time viewing levels during a May sweeps |
period, according to CAB’s analysis of
Nielsen data.

According to Nielsen data, this May
ABC/CBS/NBC/Fox delivered about 34 mil-
lion homes, 1.5 million fewer than last May.

CAB president Joe Ostrow notes that |
“the fact that ad-supported cable achieved |
these gains at a time when the broadcast
networks aired heavily promoted specials
and season finales underscores the unstop-
pable growth of viewing [of] basic cable
programming.” Ostrow predicts that basic
cable's prime time share will “climb to the
low- to mid-40s” by midsummer.

Prime time ratings and audience share
[ improved for basic networks during first
| quarter 1998, even as ratings and shares
| dectined for ABC/CBS/NBC/Fox, according
i to the CAB. Viewing ievels were measured
l for traditional wired cable households, non-
|

arlier this month, basic cable cele-

cable homes and homes served by “alter-
nate distribution systems,” namely satel-
‘ lites. .

inherent in satellite transmission is more
of an issue for [P telephony than tor
high-specd data.

Small systems should install fiber
networks as quickly as they can—for

a hard-wired connection to the Inter-
net backbones and also so they can
wholesale unused capacity on the
fiber networks to others. Malone
advised. [}

SBC on fence about
Ameritech cable plans

Whitacre unclear on future in appearance before Senate

By John M. Higgins
BC Corp. Chairman Edward
s Whitacre Jr. remains noncommit-
tal about the futwre of Ameritech
Corp.’s cable operation if SBC succeeds
in acquiring the tellow Baby Bell.
Whitacre appeared before the US.
Senate Antitrust Subcommittee last
Tuesday to defend the proposed $56
billion takeover. contending that it
would ultimately bencefit telephone

L |
25 PEOPLE’S CHOICE
Top GCable Shows
Following are the top 25 basic cable programs for the week of May 11-17, ranked by ca-
bile rating. Cabie rating is coverage area rating within each basic cable network’s uni-
verse; U.S. rating is of 98 million TV households. Rating  HHs
Rek Program Network Day Time Duration Cabie U.3. (000) Share
1 NBA: Charlotte vs. Chicago TNT  Wed 9:38p 148 63 4.7 4644 108
2 WWF Wrestling USA Mon 10:00p 63 49 37 3587 7.8
3 South Park COM Wed 10:00p 30 48 =24 2476 7.3
4 WWF Wrestling USA Mon 857p 63 46 34 3354 65
5 WCW Monday Nitro TNT Mon 800p 60 45 34 3303 738
6 WCW Monday Nitro TNT Mon 9:00p 60 42 31 3060 6.2
7 NBA: L.A. Lakers vs. Seattle TNT  Tue 10:39p 150 41 31 3,037 66
7 WCW Monday Nitro TNT  Mon10:00p 60 43 31 3010 62
9 Movie: Mortal Kombat TBS Sun 8:00p 135 39 3.0 2897 65
10 NBA: New York vs. Indiana TNT Wed 658p 160 38 28 2768 65
11 NBA: San Antaonia vs. Utah TNT Tue 7:58p 151 37 28 2737 6.0
12 Thunder TBS Thu 905p 69 33 25 2491 438
12 Rugrats NICK Mon 7:30p 30 33 25 2427 58
1# Rugrats NICK  Sun 10:00a 30 33 25 2402 10.0
12 NASCAR/Winston Open TNN Sat 7:30p 234 33 24 2389 58
16 Rugrats NICK Tue 7:30p 30 31 23 2228 56
16 Nicktoon Sat 8a-1p NICK Sat 10:00a 15 3.1 23 2220 115
1E Movie: Total Recalt TBS Sun 540p 140 3.0 2.3 2,227 67
18 Nicktoon Sat 8a-1p NICK Sat 9452 15 30 23 2213 115
18 Nicktoon Sat 8a-1p NICK Sat 900a 15 30 22 2205 113
1E Nicktoon Sat 8a-1p NICK Sat 9152 15 3.0 22 2204 110
1& Angry Beavers NICK  Sun 10:30a 30 3.0 22 2181 97
1E Rugrats NICK Fri  7:30p 30 30 22 2160 64
Z4 Hey Arnold NICK Mon 8:00p 30 29 21 2104 47
24 Nicktoon Sat 8a-1p NICK Sat 930a 15 29 21 2077 104
24 Hey Arnold NICK Sun 11:00a 30 29 21 2074 93
Sources: Nielsen Media Research, Turner Research

| consumers. The deal would recombine
three of the seven Baby Bells that were
forced 1o separate from parent AT&T
more than a decade ago.

I1ts not clear what the development
would mean for cable customers.
Ameritech has spent some $400 million
overbuilding cable operators in the Mid-
wesl. going head to head in video. But
Whitacre doesn 't like the video business
and has scrapped all such ventures at
SBC and Pacific Telesis Inc.. which he

| - S J 1
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PacTel’s video operations when he
largely scrapped them last year.
SBC faces the same issue |
in its planned takeover of
telco Southem New Eng-
land Telephone, which
/ has promised to overbuild
the entire state of Con-
necticut. SNET has denied

reports by cable operators that the sin-
gle-state telco has slowed the pace of
system construction in the two months
since it agreed to sell to SBC., saying the |

acquired last year. He gave little hint to
the committee about Ameritech’s video
operation. “Their cable plan looks real
good.” Whitacre said. "1 like what |
see on the surface.” But

pressed further. he added: =
“Can 1 tell you what we s”
would do? Feannot.™ |

Scrapping Ameritech’s
cable operation could be
expensive—S$350 mil-
lion—$550 million. That, however. is less
than the write-down Whitacre took on

| plans to light up operations in three new

towns this summer are proceeding.
Connecticut State Public Utilities
Commission spokeswoman Beryl
Lyons says that the commission has
had no reports of a slowdown. But

Lyons says that SBC’s failure 10 com- |

mit to completing the build could be a
major obstacle to its planned SNET
deal. "They have a franchise to
uphold.” she says. "It’s a statewide
franchise. It would not be in their inter-
est to slow down.™ |

Charter gets one in win column

BH\'.S Sonic Communications’ six svstenis |

assets, but lost out to the Cox Commu-

[ nications $1.3 billion bid. In addition,

By Price Colman |

|

harter Communications. over-

c coming recent disappointments,
got a boost last week with its
acquisition of Sonic Communications
from founder-owner Christopher Cohar.
Charter closed last Wednesday on a
deal to buy Sonic. whose properties
consist of California cable systems in
San Luis Obispo. West Sacramento,
Feather River. Santa Cruz and River-
bank. Calit.. and Logan, Utah. The six
systems encompass about 118,000 sub-

Charter also says that the deal will |
move it into the number-10 spot among |
MSOs. once others in the top-10 group
close on pending system sales.

Financial terms weren’t disclosed.
but at the industry benchmark of
$2,000 per subscriber. the deal would
be worth about $236 million.

The Sonic acquisition takes some of
the sting out of Charter’s recent loss of
Minneapolis—St. Paul systems encom-
passing 300.000 subscribers to
MediaOne Group. Charter was also
one of three MSOs bidding for the
scribers: the California systems will | Prime Cable-Greenspun Inc. partner-
boost Charter’s subscriber base in that | ship’s 300.000-subscriber Las Vegas
state by about 103.000. to 353,000. | cable systems and other entertainment

Charter had hoped to pick up some or
all of the Marcus Cable properties for
which Microsoft co-founder Paul Allen
recently paid $2.775 billion for a
majority stake.

“Charter has always been in the
acquisition game.” says David Barford.
Charter’s senior vice president of opera-
tions for urban markets. ““As these deals
go through. not all come to fruition—
but many of them do for us. We missed
a few but got quite a few also. It's more
like business as usual for us.”

Watch for additional Charter acqui-
sitions. Barford says. “We're very
opportunistic in looking for systems
that are close to our markets.” ]

EchoStar battles bird glltches

Solar-panel problems could affect Dish plans

By Price Colman l mineuvers over the next
several weeks to correct
choStar Communications Corp. | the malfunction. The com-
E has encountered problems deploy- l pany. which says it has
ing solar punels on its recently
launched EchoStar 1V satellite.

The solar panels convert sunlight
into electricity to power the transpon-
ders on the Lockheed-Martin
A2100AX satellite. which EchoStar
planned to use to deliver its Dish Net-
work service nationaily. Less than full
deployment of the solar panels means
EchoStar would have only partial use
of the 28 transponders on the satellite
tor which it is licensed.

One of two satellite arms containing
solar panels failed to fully deploy.
EchoStar spokeswoman Judianne Aten-
cio says. EchoStar intends to conduct

euarly indications that an
unspecified but “signifi-
cant” number of trans-
ponders won't be affected
by the problem. adds that
so far it has not been able
to gauge the scope of the
problem. EchoStar 1V cur-
rently is in transition orbit
at 127 degrees west longitude. i

EchoStar’s original plan was to |
replace an existing satellite at 119 |
degrees west longitude with the more |
powerful EchoStar 1V and move the |
older bird to 148 degrees west. where it |
would provide niche programming and |

Charlie Ergen’s EchoStar
IV glitches may affect
Dish Net's national reach.

rebroadcast local signals
to 10 markets in the West-
ern U.S. But given the
problems with EchoStar
[V. the company is hold-
ing off on the swap until it
cun determine how serious
the power loss is. If the
power loss is significant
enough. EchoStar says it

may park the new bird at

existing satellite at 119,
EchoStar has $220 mil-
lion in insurance on
EchoStar V. The company has con-
tacted its insurance carrier. which is
monitoring the situation. EchoStar says
that while any substantial loss of
transponder capacity would be covered
by insurance. it is not insured for “loss
of profit opportunity.” a

148 degrees and leave the |
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The prices for star athletes have never
been higher. And like the teams they
cover, television networks are spending
billions of dollars to bring us our heros
in action. As America’s insatiable desire
for televised sports grows, the bidding
wars between rival networks continue to
heat up. Not to mention the demand for
new technology designed to draw more
viewers into the armchair arena.

On June 22nd, Broadcasting & Cable
analyzes television’s - and the public’s -
growing demand for sports program-
ming. We’'ll also provide a guide to cur-
rent rights ownership and future rights
battles. We'll give you a sneak peak at
the latest and greatest in broadcast
sports technology. Combined with our
regular industry coverage, it's an issue
bound to be a winner.

To learn how Broadcasting & Cable can
help you achieve that winning formula,
call your sales representative today.
With our circulation of more than
37,000 decision-makers, it’s the best
way to reach your biggest fans.

%
ONE MARKETPLACE. ONE MAGAZINE.

LOS ANGELES 213.549.4113
WASHINGTON D.C. 202.659.2340
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‘Scripps DIYing in digital

New spin-off channel of HGTV and Food will be 20%-30% original at launch

By Donna Petrozzeilo

W. Scripps Co. plans to commit

at least $15 million to develop

Wonginal programming for DIY,

a home improvement/cooking channel

that will be the group’s tlagship digital

channel. The channel will be available
in first quarter 1999.

DIY (tor Do 1t Youwrsel), Scripps’
first offering designed with digital car-
rage i mind, s o spin-off ot Scripps-
owned Home & Garden TV (HGTV)
and Food Network. HGTV President
Ken Lowe says that Scripps aims to fitl
20%-30% of DIY's schedule with orig-
inal programming; the rest of the time
will be 1tlled with repackaged original
programs from HGTV and Food Net-
work.,

Most DIY shows witl be lengthier |

versions of programs familiar to HGTV
and Food audiences. DIY will provide
more detailed shows about home
improvement, decorating. gardening,
cooking and other topics that fit with
Scripps’ “home lifestyle category”
shows. Lowe says that Y’s original
fare may include projects tor children
or approaches 1o “conlent calegornes
broader than home, garden or tood.

“The do-it-vourselters in the audi-
ence for HGTV and Food wanted more
information than fiis in a 30-minute
show.” Lowe adds.

Susan Packard. HGTV CEOQO. says
that the DIY concept emerged from
calls to HGTV and Food trom viewers
who suggested follow-up program-
ming ideas to shows. They also served
as i makeshilt tocus group.

Lowe savs Scripps will deliver DIY

programming through cable modem
and digital set-top boxes and via video-
on-demand services as the lechnology
becontes more widely accepted by con-
sumers. There will be a strong tie-in
with DIY’s upcoming companion
Website, giving consumers the oppor-
tunity to download instructions for
home repair jobs, details of gardening
projects or recipe ingredients.

"DIY will serve as a gateway for
information that wilt flow to digital set-
top boxes and video-on-demand appli-
cations.” Lowe savs.

Scripps says that 1t will be patient
with the new network. “We want 1o put
the money into developing content,”
Lowe says. “We'll worry later aboul
how the distribution will grow. [{ we
create something viewers wanl to sec,
they will come.” g

' Chuckie Cheese Ravioli?

Campbell’s Soup
Co. will add
some blue paw
prints and a
familiar canine to
its famous red
and white labels
this summer, fol-
lowed by some
new toon-shaped
pasta later in the year. Campbell’s and
Nickelodeon have struck a joint pro-
miotional deal to feature characters
tfrom the network's Blue's Clues show
in Campbell products. In August,
Campbell’s will add an image of Blue,
the animated blue puppy co-star of
Biue’s Clues. to labels on 18 million
cans of soup. The back of the label
will teature a Blue's Clies game. Later
this year, Campbell’s will introduce a
new soup featuring pasta shaped as
Rugrats characlers.

§ ViGETARAN &
y VEGETABLE

| ‘Nothing’ special

HBQO will debut its comedy special
teatuning Jerry Seinfeld live from New
York City’s Broadlwrst Theater Sun-
day, Aug. 9. The upcoming Jeriy
Seinfeld Live: I'm Telling You for the
Last Time will teature some of Sein-
teld’s classic stand-up material. 1t will

be Seinteld’s second live performiance
for HBO. His first, in 1987, was ferry
Seinfeld: Stand-Up Confidential.

Sound performance

TCI1 Music reported first-quarter
cash flow of $1.6 million. compared
with negative cash flow oi $2.9 mil-
lion in 1997s first guarter, attribut-
ing the change to annual payments
from TCI. TCI Music olficials cau-
tioned that first quarter 1998 results
weren’t comparable to 19977s tirst
guarter. That is because 1998°s firsi
quarter is the first in which TCI
Music’s consolidated report retlects
the combined results of DMX Inc..
The Box Worldwide and Paradigm
Music Entertainment Co. for an
entire quarter. TCl Music reported a
net loss of $4.427 million, or §
cents per share, on revenue ol $18.7
mihon.

Showing them the money
Sprint and its three cable partners—
TCIl. Comcast and Cox—are close 10
finalizing a deal that paves the way
for the cable operitors to monetize
their investment in the capital-inten-
sive Sprint PCS joirt vemture. Terms
currently being negotiated call for
Sprint 1o acquire tull ownership of
Sprint PCS and PhillieCo-—the

Sprint/TC1/Cox joint venture—and
give the cable companies a new
tracking stock in exchange for their
ownership interests in Sprint PCS.
Sprint owns 40% of the Sprint PCS
joint venture, TCI 30% . Comcast and
Cox 15% each. Sprint. which also
says it plans an 1PO for Sprint PCS
shares. didn’t specify when. In addi-
tion, Sprint intends to recapitalize,
converting Sprint common stock inte
two tracking stocks.

Surfing in Canada

Motorola Multimedia Group says
that Calgary, Canada-based Shaw
Communications has ordered up lo
50,000 Motorola CyberSURFR and
CyberSURFR Wave cable modems,
as well as cable router headend sys-
tems, to expand Shaw@Home high-
speed cable modem service in Cal-
gary. Saskatoon and Fort McMurray.

Brazilian back shop

Back-shop services provider CableDa-
1a says it has opened u regional oftice
in Sao Paulo, Brazil, 10 support Cable-
Duta’s customer base in Latin Ameri-
ca. CableData says the Sio Paulo
oftice will enable it 10 provide local
suppaort in a region currerttly served by
CableData offices in the U.S. and
United Kingdom.
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FNC taps ASC servers, NewsMaker software

Statewide cable news network will wuse VR300s for plavback

By Glen Dickson

lorida’s News Channel (FNC). the
F 24-hour start-up cable news net

work duc to launch Aug. 1. has
selected video servers from ASC
Audio Video and automation software
from NewsMaker Systems 1o drive the
playback of its regionalized news pro-
graming,

Tallahassee-based FNC has spent
more than $1 milhon on a 16-channel
ASC VR3O0 news server system tha
will be controlled by NewsMaker's
StarDrive newsroom automation and
production software. The Fibre Chan-
nel networked server systenm. which
has more than Y00 gigabyvies of online
storage. will be used 1o deliver locally
branded news to six ditterent geo-
graphic areas in Florida: Miami, Wesl
Palm Beach. Jacksonville. St Peters-
burg, Tampa Bay and Fort Myers.

ENC will use virtual-set technology
from Orud and Devlin Design Group 1o

|

which will then be distributed via its
fiber-optic ATM network o cable wifili
ates throughout Florida (B&C. Feb. 16).

“The challenge 1o this is the integra
tion of three previously stand-alone
technologies: virtual reality, video
servers and tiber-optic delivery with
ATM switching.” sayvs Harvey Ben
nett. FNC news director. “Bringing all
three inte one pachage makes this
exciting and umque.”

FNC huas selected Panasonic’s
DVCPRO digital tape format for news
acyuisition at its ¢ight burcaus and Tor
news production at its Tallahassee
headquarters. where its six regional
newscasts will be produced and
anchored. FNC field personnel will
shoot material in DVCPRO and edit it

at the bureaus with DVCPRO tape |

deckhs or in the field with DVCPRO
laptops. The finished packages will

then be sent back over FNC's fiber |

lines 1o the ASC server. which will
record them in serial 601 digital form.

create locally branded news content. | Packages that are cut in Tallahussee

’ ASC's VR300

will be dubbed directly o the server.
Bennett says.

L Wl de as Titrle tape dubbing in
| Tallahassee as we have to.” he adds.

For its new 30-second promotional
spot for the 1998 Goodwill Games,
TBS used high-definition post-pro-
duction technology from Atlanta post
house Crawford Digital to create a
high-quality 601 digital product.

The promo, which features Good-
will athletes praclicing their skills in
| various New York locations, was shot

on 35 mm film. The film then was
| transferred to the 1,080-line progres-
sive at 24 fps HDTV format using a
| Philips Spirit Datacine (at a superfast
rate of five frames per second). Once

l the film was in hi-def digital data form, all the scene
enhancement, color correction and graphics compositing
was performed with the resolution-independent Discreet

| Logic Inferno, a system normally used on feature films.

Broadcasting & Cable May 25 1998

TBS d;es hi-def posi‘ for Goodwill promo

T
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o | 1
This Goodwill Games promo got the
hi-def treatment.

nis says.

WwWWWwW.americanradiohistorv.com

The digita’ cate was then dowxcn-
vertec to 80" dijital and masterad an
Digita! Betacam tare; Crawford also
made a high-def master on DL~ dici-
tal date tape.

“It's an unbelevable downconve 1,”
says ‘Zraw/ford Digital senior efiec:s
editor Tom Fulks. “~h= beauy of this
is we ercriv2 it as data, and we can |
always cal bac« that data at that res-
olution [1C80 F|, or downcornver: it <o
1080 I or 720 P. .. It's a fulLre-proof I
spot. Thats pretty exciting stuff. |

TB= has used a similar msthod

| forits current Atlanta Braves sools, says Kelly McGin-
nis, TBS senior producer/direc o
more epic because of the details in the film,” McGin-

‘I looks ell the |

—G@Glen Dickson

-
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Upcoming
Technology
Special
Reports

SPORTS
PROGRAMMING/
PRODUCTION

Issue Date: June 22
Ad Close: June 12

DIGITAL TRANSMITTERS
(Bonus Distribution at SBCA)
Issue Date: July 20

Ad Close: July 10

NEWS SERVICES

Issue Date: August 10
Ad Close: July 31

GLOBAL SATELLITES

Issue Date: August 24
Ad Close: August 14

RTNDA/THE TECHNOLOGY

OF TELEVISION NEWS
(Bonus Distribution at RTNDA)
Issue Date: September 21

Ad Close: September 11

One Marketplace. One Magazine.

CALL TO ADVERTISE:

New York
212-337-7026

Western Technology/Cable
317-815-0882

Technology Marketplace
212-337-7073

: Jechnology—

‘ ‘Euch DVCPRO edit bay will have a | stored on the servers will be available

NewsMaker terminal hooked into the
| router. That will allow us 1o record fin-
ished products in the edit bay and
record them right into the server. We
can also use the server as a source.”
FNC's 57-terminal StarDrive sys-
tem will manage its newsroom com-
puter needs while also controlling 4%

[ production devices, including the |
| svstems. That's a tremendous savings

[ VR3O0 server

svstem.  Under
‘ StarDrive’s control

the information

10 all users for integration of produc
tion and automation elements such as
scripting. character generation and
still store.

“We'll use this svsiem tor the phay-
back of spots as well” Benneu says.
“StarDrive will not only work with the
newsroom system but will also work
with well-known commercial traffic

mstead of mtegrating the two.” »

‘Manufacturers, BBC form MPEG-2 forum

By Glen Dickson

\ collection ol broadcast equipment
Am;mnfaclurers and the British
Broudceasting Corp. have tormed
| the Pro-MPEG Forum (PMF). a group o
promote the MPEG-2 compression stan-
dard as it becomes implemented world-
wide. Afier discussing the possibility of
such a group at the NAB convention in
Las Vegas last month, the 14 members
ol PMF held a planning meeting at Sony
headquarters in Manhattan last week tor
PMF's first general asssembly mecting
m late June.

The initial members of the torum
include the BBC. Sony. Tekironix.
Hewleu-Packard, Snell & Wilcox. IBM,
Quantel, FAST. Pinnacle Systems,
Thomson, ECI Telecom and Media 100
| While PMF is not a standards-making

Society of Motion Picture and Televi:
sion Engineers and the European Broad-
casting Union and to loster the universal
applicability of the MPEG-2 standard
for contribution. distribution and pro-
duction. It will do so by proposing drafi
standards tor mapping MPEG bitstreams
onto such interfaces as SPTT and Fibre
Channel. PMF also wants 1o set interop-
erubility guidelines tor MPEG applica-
tions in the studio, such as transcoding
between 4:2:2 and 4:2:0 compression
schemes.

“The forum will be helptul in finish-
ing ofl the MPEG-2 stundard.” says
PMF Chairmian Dr. Nick Wells, project
manager of the BBC's studio group.

Wells says PNF's tirst goal will be
1o organize interoperability tests for
different manufacturers’ equipment
“There's u huge depth of detail that

{ Systems Development Center director of engineering.

body, it intends 10 further the work of the | needs 1o be got right.

Sony trio leaves, starts Omneon
Three top executives have left Sony to form a Silicon Valley start-up com-
pany called Omneon Video Networks, which will focus on digital compres-
sion and networking products. Larry Kaplan, senior vice president of
Sony's broadcast and production systems division; Ed Hobson, vice presi-
dent of production and professional audio systems, and Mike Gilbert, vice
president of Sony's Systems Development Center, will be Omneon's pres-
ident, vice president of marketing and sales and vice president of opera-
tions, respectively.

Kaplan, Hobson and Gilbert are joined at Sunnyvale, Calif.-based
Omneon by former Tektronix engineer Don Craig, who helped develop the
Profile disk recorder (Kaplan and Hobson also previously worked together
at Tektronix). Omneon has no formal product announcements yet, but
hopes to have something to show at next year's NAB convention. The com-

pany is lining up financial support from venture capitalists.

| “We have ideas, and as we explained to Sony, we expect our products

to be complementary,” Hobson says. “We look forward to a good relation-

| ship with our former employer—almost everybody has to interface to other

folks' stuff these days.

|  Asfor Sony, the company has taken interim steps to fill in for the departed

executives. Kaplan's responsibilities will be taken over by Charles Steinberg, |

Sony Broadcast president; Hobson's by Peter Lude, Sony vice president of
automation and transmission systems, and Gilbert's by Mike Gerhold, Sony
—Glen Dickson

wWwWw.americanradiohistorv.com
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Jechnology-

Cutting Edge

By Glen Dickson

Panasonic will be selling
its HDTV displays and
DTV set-top decoders sep-
arately when they hit
stores this fall, following
the same strategy Mit-
subishi announced two
weeks ago (B&C, May 11).
Towatch HDTV in all its
glory, a Panasonic cus-
tomer will need to buy a
$6,000 56-inch rear projec-
tion widescreen HDTV dis-
play and a $1,700 DTV
set-top decoder. The set-
top decoder, which
receives and decodes all
18 ATSC formats and can
work with existing NTSC
sets, alsc can be paired
with a new 32-inch, 4:3
“DTV-compatible” direct-
view SuperFlat TV that
sells for $1,795, or a

$3,199 36-inchdirect-view
multi-scan monitor that can
display in interlace or pro-
gressive modes. Panason-
ic also will introduce a digi-
tal VHS recorder that can
record DTV programs
when paired with the set-
top decoder, as well as
NTSC programming. The
D-VHS unit should sell for
under $1,000.

Under a multimillion dollar
deal, CNN News Group
will install a multichannel
Tektronix Profile video
server system at its Atlanta
headquarters to deliver
commercial spots for its
seven networks. The pro-
ject will incorporate numer-
ous Tektrenix PDR200
MPEG-2 4:2:2 Profile
video servers; Fibre Chan-

nel networking; Silicon
Graphics Origin 2000
servers with shared RAID
3 storage, and an Ampex
812 data tape library sys-
tem. CNN's commercial-
ization centralization pro-
ject is an expansion of the
Profile system installed for
CNN International last

House already has used
its Cyclops to create mag-
azine-quality film scans
from 35 mm for such
clients as Maybeliine,
Jamaica Tourism and
Madison Square Garden.
“Cyclops was designed as
a motion picture film scan-
ner,” says Alfie Schloss,

year. The entire
system will oper-
ate under the
control of Pro-
Bel automation I
and will use
existing Grass
Valley M-2100
and M-21 mas- |
ter control

bangerouy

u L -
: -
¥ lashes?

Try the nﬂ!‘a'doﬂ i ail, ‘ c
GREAL TASH

ok Eres |

MAYBE LI

switchers.

Tape House Digital Film used its Cyclops

digital film scanner to creale these point-

Tape House
Digital Film in
New York is using its pro-
prietary Cyclops digital film
scanner to take 35 mm film
material shot for television
spots and repurpose it for
print ads and point-of-sale
advertisements. Tape

of-purchase displays and a magazine ad
for Maybelline from 35 mm film.

director of digital services
for Tape House. “But New
York not being a hot bed
for visual effects for film,
we've targeted the adver-
tising community as a
good market for scanning.”

For more information about

this special report, call your
Broadcasting & Cable
sales representative today.

ADVERTISING OFFICES:
NEW YORK 212.337.6945
LOS ANGELES 213.549.4113

WESTERN TECHNOLOGY / CABLE
317.815.0882

WASHINGTON D.C. 202.659.2340
Classified Advertising &

The Growing Appeal of

Hispanic

Programming

Is Being Felt Everywhere

With the U.S. Hispanic population booming, Spanish pro-
gramming has never been in more demand. Broadcasting &
Cable’s June 8 issue contains a special report on Hispanic pro-
gramming’s growing presence in Nortlr America. This in-depth
analysis is essential reading for every broadcast television,
cable and radio executive targeting this lucrative market. And
with a circuiation of over 37,000, Broadcasting & Cable is cei-
tain to deliver your message to this influential audience.

(ONF MARKETPLACE.

i e

Marketplace Advertising:
212.337.7073

Bmadcastmg’
sCable

ONE MAGAZINE.

May 25 1998 Broadcasting & Cable
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©r1998 Fuji Photo Fim U.SA Inc

When you're juggling cemands and deadlines, you need simple solutions. Choose

- Fuji professional videotapes, and that's what you get. Our digital videocassettes give

e DL r Ry you superior qualiy, exceptional stobility and tofal consistency

from tape to tape. And with Fuji, heod wear

is ane problem you can simply forget

Fuji hos o digital videacossette for every
D321/Migital Betacam

e L prefessional application, from the most

D2001/D-2
Videocassettes

complex special effects and crimation to live news coverage to feature

hracdcosts to orchival storage. For more thon 30 years, we've led the way in videotape

o technology. Now we're setting the standords nlgltal

Videocassettes

in digita videotape performance. ..
@ F UJ l Fuj Professional Videocassettes “l I-

Al your decisions should be this simple.

ADCOO1/DCT
\Rdeocassettes
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RADIO

HELP WANTED MANAGEMENT

A management position is available for reli-
gious broadcaster with track record. Run your
own show at 3KW FM station in Cape May Coun-
ty NJ. PO Box 1545, Fairplay, CO 80440. 719-
836-0839.

HELP WANTED SALES

birschbach media
sales recruitment
303-368-5900
Fax resume to: 303-368-9675

HELP WANTED NEWS

METROSCURCE, A division of Metro Networks
Inc., Americas fastest growing Radio, News, and
Info. provider has imm. openings available for exp.
News Writers, Senior Producers, and Editors to work
in our national ops. center in Scottsdale. AZ. Send
resume to; John Acello, 14605 N. Airport Drive,
Scottsdale. AZ85260-2421, EOE. Deadline for Apps
6/15/98.

HELP WANTED PROGRAMMING

Christian Radio KCBI Dallas/Fort Worth is ‘
seeking a Music Director. Responsibilities also in-
clude air shift and production. 5+ years medium |
to major market music programming and on-air
experience required. Rush T&R to KCBI, PO Box
619000, Dallas, TX 75261-8000 before June 15. |
Women and minorities encouraged to apply.
ECE.

Fax your classified ad 1o
Broadeasiing & Cable,

(212)206-8327

@lassifiesls

Program Services Director, Member and Pro-
gram Services. Provides leadership. manage-
ment and expertise in the development and im-
plementation of a strategic marketing. communi-
cations, and acquisitions plan for NPR programs.
products. and Sservices: coordinates the devel-
opment of strategic partnerships with media, cor-
porations. government agencies. universities,
and uses these partnerships to market and pro-
mote NPR programs. products and services;
supervises a staff of professional and ad-
ministrative employees. Bachelor's degree in
Communications, or a related field, or equivalent
experience required. Demonstrated leadership.
management and negoliating skills required. Pro-
ven track record in the interpretation and use of
research for programming. policy, marketing. and
fundraising decision making required. De-
monstrated understanding of sound management
and supervisory principles required. Pro-
gramming and management experience in public
radio preferred. Job Code #862. Send or fax cov-
er letter and resume identifying position by
number and title to National Public Radio. Human
Resources Department. 635 Massachusetts Av-
enue. NW, Washington, DC 20001-3753. Fax:
202-414-3047. EOE/AA/M/F/D/V. Also visit our
web site at: www.npr.org

SITUATIONS WANTED MANAGEMENT

Hiring me as your new GM or GSM makes
sense and doliars. Highly experienced. stable
radio veteran available because they hired the
owners friend! Successful sales and ratings
turnarounds. Hands-on. bottom line, people or-
iented, management. 815-436-4030.

Can do combo guy! Need any of these? Sales
and marketing, programming. on-air and produc-
tion. engineering! GM experience. Available im-
mediately, permanent or temporary. Bill Elliott
813-920-7102.

~ LEASED PROGRAMMING

Produce, host your own radio show, and gen-
erate hundreds of qualified Leads 50.000 watt
NYC radio station. Call Ken Sperber 212-760-
1050.

TELEVISION

HELP WANTED OPERATIONS |

Broadcast.com, the leading Internet
broadcaster seeks operations director to
manage and expand its multimedia broad-
cast facility and operations. Candidate
must have 8+ years experience managing
broadcast network or syndication opera-
tions involving aggregation and distribution
of multiple live program feeds. Strong back-

ground in processes and logistics, and
strong knowledge of computing and
networking. Send resumes to

cprice@broadcast.com.

www.americanradiohistorv.com

 HELP WANTED MANAGEMENT

Production Facility Manager- Looking for a
motivated individual with experience in television
production/systems to run a small but growing
facitity in Boston area. Manager will be responsi-
ble for traffic’asset management. operational
| procedures including current master control and

future growth, supervision of office staft and re-
| sources and some scheduling. Working knowl-
edge of editorial equipment/systems and studio/
remote equipment is desirable. Must be com-
puter literate. We are an expanding international
cable company who will be producing original
programs in this country in the near future. This
position represents an opportunity 1o join us at an
exciting time of growth. Looking for an energetic.
selt starter with good problem solving. people
skills and a sense of humor. Please mail or fax re-
sume to Cellic Vision/Facility Manager. 8 North
Marketplace. Fanueil Hall. Boston. MA 02109.
Fax (617)973-6444. EOE.

| Dynamic growth oriented organization seeks

a hands on General Manager to take us into the
|new millennium. Three to five years previous
| management experience needed. Working
knowledge of computers. spreadsheet, account-
[ ing and WP. Excellent verbal and written skills
needed. To apply send resume. cover letter to
GMBC Search Committee. Denver Community
Telavision. 2900 Welton St.. Suite 300, Denver.
CO. 80205. Application must be postmarked by
5/31/98. No phone calls. DCTV 1s an EEC
employer.

HELP WANTED SALES

General Sales Manager: FOX affiliale in Sunbelt
resort town on the Gulf Coast seeking general
sales manager with proven track in sales and
new business development. Excellent opportunity
for LSM/NSM with proven leadership skills, in-
novative. seeking new challenges in growing
market. We are an Equal Opportunity Employer
and multi-station company offering excellent com-
pensation package to the right person. Fax re-
sume Attn: Tom MacArthur, 228-832-4442 or
write: WXXV-TV, PO Box 2500. Gulfport. MS
39505.

National Sales Manager. WVBT-TV. the soon-
to-be FOX affiliate in the Norfolk market. is
searching for a National Sales Manager to join
our highly motivated and enthusiastic sales team.
We are looking for a person who will work with
both our partners at Blair and local contacts of
| National accounts, Computer skills and a college
degree a must. Successful use of market specific
qualitative research is very important. Sales
| management and National rep experience a plus.
Must have 5 years of broadcast experience. We
expect our new NSM to develop successtul busi-
ness relationships and have excellent communi-
| cation and presentation skills. If you are ready for
the challenge of a fast growing marketplace.
send resume and cover letter with your sales phi-
| losophy to Chris Nesbitl. Station Manager.
WVBT-V. 300 Wavy Street. Portsmouth. VA
23704. No phone calls. WVBT-TV and WAVY-TV
| have a Local Marketing Agreement (LMA)
whereby WAVY Broadcasting provides pro-
gramming and sales services for WVBT. Equal
| Opportunity Employer.

J
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Classifieds-

Regional Account Executive. KSAT-TV San An-
tonio. a Pos:-Newsweek Station. Great stepping
stone to National Sales Manager position. Op-
portunity for LSM/NSM from smaller market.
Create sales presentations, analyze rating books,
prepare market analysis. Goal oriented. 3 years
broadcast sales experence. Knowledge TvScan
and Nielsen. Mail resume to Randy Schmudt,

GSM, KSAT-TV. 1406 N. St. Mary's. San An- |

tonio, TX 78215. No phone calis. Any job offer con-
tingent upcn successful completion of pre-
employment physical including drug screen:
verification of references and education. EOE/M-
F/DV/ADA.

Regional Account Executive. KTVX, 4 UTAH
ABC in Salt Lake City is seeking a Regional Ac-
count Executive to join their dynamic sales team.
Preferred applicants will have three years televi-
sion or media related sales experience. A strong
working knowledge of BIAS, SalesLine, TvScan
and Scarborough is preferred. Candidates must
also be familiar with avail submission, packaging,
selling of spots and specials. Being an excellent
negotiator and communicator with strong tele-
phone skills and very detail oriented are prereg-
uisites. If you're a motivated, competitive individ-
ual who loves to win, send a letter and resume to
KTVX, 4 UTAH, Attn: Tom Love, GSM, 1760 Fre-
mont Drive, Salt Lake City, UT 84104. EOE.

Local Sales Manager. KLJB-TV FOX 18 in the
Quad Cities seeks a high-energy, strong, creative
leader who will motivate, teach and close. Suc-
cessful media sales experience requirec for this
top rated FOX affiliate! Good pay, quality of life,
opportunity for growth and advancement. EOE.
Send resume to: Human Resource Manager,
KLJB-TV, 937 East 33rd Street, Davenpor, |A
52807.

Account Executive, WHIO-TV, Dayton's domi-
nant television slalion, is seeking an Account Ex-
ecutive to join our sales team. The candidate
must have a minimum 2-3 years experience in
television, radio or cable sales. In addition, the
candidate must be highly motivated, a self-starter
and have a passion to win! The candidate must
also possess creative skills, assertiveness and
an ability to develop new business. Send letter
and resume to John Hayes, WHIO-TV, PO Box
1208, Dayton, Ohio 45401-1206. CBS affiliate,
Cox Owned and Operated. EOE.

FOR
DAILY

CLASSIFIED
UPDATES...

VISIT BROADCASTING &
CABLE ONLINE

www.broadcastingcable.com

Local Sales Manager. KTVX, 4 UTAH/ABC in |
Salt Lake Cily is seeking a Local Sales Manager. |
Duties will include being responsible for manag-
ing and motivating local sales staff to achieve re-
venue and sales goals: developing and executing
special projects and promotions; and working
with National Sales Manager and Marketing De-
partiment to sell ad campaigns and television
time. Applicant must be very competitive and
able to budget and appropriately maintain ex-
penses for local sales department. Candidates
must have a minimum of three years experience
in television sales, preferably in the Salt Lake
City market; excellent communication and orga-
nization skills; an ability to direct and motivate
people; and an ability to maintain positive rela-
tionships with all business associates. A degree
in advertising, marketing, or related field helpful. In-
terested parties should send a letter and resume
to KTVX, 4 UTAH, Attn: Tom Love, GSM, 1760
Fremont Drive, Salt Lake City, UT 84104, EOE.

Local Account Executive. KSAT-TV San An-
tonio, a Post-Newsweek Station. Service existing
accounts, negotiate new business, create sales
presentations, analyze rating books, prepare
markel analysis. Goal oriented. 3 years broad-
cast sales exp. Knowledge TvScan and Nielsen.
Mail resume to Carot Bryant, LSM, KSAT-TV,
1408 N. St. Mary's, San Antonio, TX 78215. No
phone calls. Any job offer contingent upon suc-
cessful completion of pre-employment physical in-
cluding drug screen,; verification of references
and education. EOE/M-F/DV/ADA.

Local Account Executive, WBZL. the WB af-
filiate is looking for a high energy individual who
has the desire to win and can perform in a highly
competitive market. Candidate should possess ex-
cellent communication skills, a creative outlook
on selling, service oriented and have exceptional
organizational skills. Knowledge of computer
based TV research tools a plus. Minimum 1 year
experience in TV sales or related field, college
degree preferred. Qualified applicants should
send resume and cover letter to Human Re-
sources at WBZL, 2055 Lea Street, Hollywcod,
FL 33020. No phone calls please. A Tribune
Broadcasting Station. EQE.

Account Executive: ABC affiliate WTXL-TV in Florida's
beautiful Gulf Coast region is looking for a creative sales
professionalthat enjoysbuilding relationships, expresses
adesiretogenerate newbusiness, andpossesses strong
work ethics Minimum 2 years experience in broadcast
sales required. Please send resume to: Personnel,
WTXL-TV, 8927 Thomasville Road, Tallahassee, FL
32312. Fax: 850-893-3127. EOE.

General Sales Manager, WMC-TV, an NBC af-
filiate in Memphis, TN and the Mid-South's pre-
eminent television station is looking for an expe-
rienced, dynamic leader for its Sales Depariment.
We need someone who is energized. motivated
and creative. Must have wide experience in
creative marketing, new business development
and local sales promotion. General sales man-
agement experience is preferred, but will con-
sider large market LSM with proven track record.
We are an Equal Opportunity Employer and
qualified minorities and females are encouraged
fo apply. Mail your resume to General Manager,
WMC-TV, 1960 Union Avenue, Memphis, TN
38104, or fax it to 901-726-0720. No phone calls
please. We are a Raycom Media Station.

Local Account Executive. Univision owned and
operated New York station is looking for a
dynamic and aggressive account execulive.
Think marketing and get creative and you will be
exiremely successful with the fastest growing seg-
ment in adverising...Spanish Language Televi-
sion. Responsible for all aspects of handling local
accounts including: utilizing marketing tools and
preparing and delivering presentations. Must
have full command of the Nielsen Ratings as well
as verbal, written and organizational skills. Full
knowledge of IBM compatible computers, MS Of-
fice 97 (Excel, Powerpoint, Word) and TvScan.
Looking for a persor with 5-8 years experience
and a four-year college degree. Bilingual is a
plus. Candidate should apply in person. 605
Third Avenue, 12th Floor, New York, NY or call
212-455-5420. EOE.

Account Executive. Gannett Broadcasting's
WGRZ-TV is seeking an experienced Account
Executive in its local sales department. Applicant
must have experience in broadcast sales, prefer-
ably in television advertising sales. We are loock-
ing for an enthusiastic self-starter with a strong
desire to be part of a winning team. Send resume
to Don Angelo, Local Sales Manager, WGRZ-TV,
259 Delaware Avenue, Buffalo, New York 14202,
(No phone calls.) WGRZ-TV is an Equal Oppor-
tunity Employer.

National Sales Manager. WALB-TV in Albany,
GA is seeking an experienced leader and man-
ager to become parnt of our sales managament
team. Must be a good motivator with the ability to
grow national dollars. Should be familiar with
Donovan, Columbine and TAPSCAN. Minimum
of 3 years television sales experience. Previous
management desirable. Send resume to: Bob
Campbell, GSM, PO Box 3130, Albany, GA
31706-3130. An EQE Employer.

HELP WANTED TECHNICAL

no long posting 1o job sites. Excellent benefits; 401

Syst i

Sgls’ﬁu%metmﬁmm non-linear editing.
be working for a system integration firm. Experience with CAD imy
skill, parties interested in

Installation

Synergistic Technologies, Inc., hasimmediateopenings for System Design Engineers/
SY ; isors. All pasitions ore in our suburban Hngbu'lighyl’ennsyivaﬂnyig headquarters n:’deghticmhn focility. Some travel required, but
k, life, heolth, dentol, vision coverage. EEQ.

Experience with commerdial or ﬂ:brnh‘l:fnoudmsﬁng stations required. ki
ust

For immediate consideration, send letter of interest & resume vio fox 724-873-4770 or moil to
Synergistic Technalogies, Inc., 121 Hillpointe Drive, Suite 700, Canonshurg, PA 15317. ]

Immediate Openings for System Design Engineers

Project Managers,andexperienced Instollation

o s e s v o 3 e
ma proects ond/or desk iein ol
1t (Avtocad 14 preferred). Computer literate, good communications

ical chollenges. Knowledge of HDTV valuoble.

_m:mn'm:.' Experience in large projects- managing crews and budgets. Responsible for projedt execution and|
fobrication. Knuwiedge of television broadeast operations voluable. Detoil oriented, computer literate (Excel, Word, CAD is o plus).l
Must know how fo get excellence and produdtivity from crews. Perfection not o handicap here!

Broadcasting & Cable May 25 1998
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OR ASSISTANT CHIEF

s SBE CERTIFICATION

» SELF-STARTER

s TEAM PLAYER
PLEASE SEND RESUME:

WSB-TV
1601 W. PEACHTREE STREET
ATLANTA, GEORGIA 30309

Classifieds

AMERICA'S

MOST ADVANCED
BROADCAST FACILITY

WSB-TV, THE COX FLAGSHIP STATION IN ATLANTA, IS5 LOOK-
ING FOR A CHIEF ENGINEER TO GUIDE IT INTO THE NEW MiIL-
LENNIUM. THIS NEW STATE-OF-THE-ART, DIGITAL TELEVISION
STATION HAS ALREADY BROADCAST ITS FIRST HDTV SIGNAL.

IDEAL CANDIDATE HAS 5-10 YEARS OF BROADCAST
ENGINEERING & MANAGEMENT EXPERIENCE AS CHIEF

s KNOWLEDGE OF FCC, FAA & EAS STANDARDS

» SKILLS IN ELECTRONIC MAINTENANCE, RF SYSTEMS
& DIGITAL TECHNOLOGY

s COMPUTER NETWORKING

s GOOD COMMUNICATION SKILLS

s MANAGEMENT LEADER

GREG STONE, VICE PRESIDENT & GENERAL MANAGER

/_

.

2

o\

WaB-1V

-

| DIRECTOR BROADCAST OPERATIONS AND ENGINEERING

tation are a plus.

)

WPIX

NEW YORNX

Tribune Broadeasting’s WPIX, tlagship station of the WB Television Network, has an opportuni-
ty tor an individual to lead one of the best technical broadcast and studio production operations
in the country. 1f vou are seeking a challenge at the helm of a station’s technical operation, we
want to hear trom you. This position plavs a signilicant role in the development and execution of
the station’s strategic, operating and technology plans.

Qualified candidates should have a BSEL or equivalent industry experienge, A minimum of 5
years television broadcast eperations and engineering management experience within o major
market 1elevision stations is required. Knowledge of total station automation concepts. digital
and analog videotape systems, electronic news gathering, studio operations, transmitter remote
control, satellite and microwave systems and Federal Communications Commission Rules as well
as strong communication skills are also necessary. Experience in capital planning and implemen

WRBLI s a part of Tribune Company, a leading information, education and
entertainment provider. We are an Equal Opportunity Employer. To apply.
please send vour resume and salary requirements to:

W11, 220 East 42nd Street, New York, New York 10017, Emploviment

Chiet Engineer. Fast growing Southern Califor
nia full power UHF station needs experienced
chief with strong RF background for dual klystron
transmitter. LP and microwave experience helpful
also. Please fax resume to: Personnel. KSTV
818-757-7533.

Technical Director for 611 newscasts for domi-
nant NBC affiliate in 93rd market. Applicants
must have previous newscast directing experi-
ence with fast-paced program. College degree
preterred. Resumes tapes to Judy Baker. WCYB.
101 Lee Street, Bristo!l, VA 24201, EOE/M/F/V/H.

www americanradiohistorvy com

BROADCAST
MAINTENANCE

Excellent opportunity for an experienced
Broadcast Engineer at the ABC O&0 in
New York. Responsibilities include the
installation/maintenance of studio and
transmission equipment, including video
switchers, routers, CG, robotics, audio
consoles, SS, cameras and DVE. Must
be able to do component {evel repair,
work well under pressure and with little
supervision. Must possess knowledge of
analog/digital systems and a minimum
of five years of broadcast television
experience. Candidates should have
an engineering degree or equivalent
technical training. SBE/FCC certifica-
tion, VHF transmitter and computer
experience a plus.

Please send resume and cover letter to:

Kurt Hanson, WABC-TV,
7 Lincoln Square,
New York, NY 10023.

No telephone calfs or faxes piease.
We are an egual opportunity employer.

" WE PLACE ENGINEERS )
TV, POST, SATELLITE, VIDEO

. KEYSTONE INT'L., INC.
@ Dime Bank Bldg.. 49 S. Main St.
® Pittston, PA 18640, USA

Phone (717) 655-7143
\_ Fax/Resume (717) 654-5765 m )

AUDIO ENGINEER
A leading post audio facility seeks an
cstablished Audio Engincer/Sound
designer with a following for Senior
Position. Great opportunity with the
organization for growth and development!
Please fax resume to (212)629-5976

Chief Engineer cpening at Vermont's ABC af-
filiate. WVNY-TV has a full-ttme opening for a
Chief Engineer. Hands on manager would
oversee all aspects of the engineering depart-

| ment. Strong computer and/or RF knowledge

preferred. Applicants should have a minimum of
five years broadcast engineering experience.
WVNY will be under new ownership in June. Call
Ken Kasz at 802-658-8022 with any questions.
Send resume to: Director of Broadcast Opera-
tions, WVNY-TV, 100 Market Square. Burlington.
Vermont 05401. EEO.
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Chief Engineer position open in beautiful coastal

Wilmington, North Carolina for a strong FOX af-
filiate. Successful candidate will have 3-5 years
experience and be able to handle all aspects of
engineering. Should be thoroughly familiar with
transmitter operations and maintenance, master
control, FCC compliance and NT-based com-
puter systems. Send or fax resumes to General
Manager, WSFX-TV, 1926 Oleander Drive, Wilm-
ington, NC 28403, Fax 910-251-0978. No phone
calls please. EOE.

Chief Engineer. After 30 years our current chief
has decided to retire. We seek a strong leader to
guide us into the next century. Must possess
working knowledge of broadcast equipment, com-
puters, anc FCC regulations. Send resume to
Dave Tillery, VP/General Manager, KAAL-TV,
1701 10th Place NE. Austin, MN 55912. ECE.

Digital Video Encoder- Responsible for
digitising video from a variety of sources,
live and from tape. Must have experience
in analog to digital conversion on a variety
of systems. Knowledge of Realvideo and
Microsoft Netshow a plus. Send resumes
to cprice@broadcast.com.

Maintenance Engineer. KCAL9, the news and
sports leader in Los Angeles, seeks a highly
motivated individual with 5+ years experience for
repair and maintenance in the following equip-
ment to the component level: Betacam, D2 and
1-inch VTR's: Production and Master Control
Switchers; Special Eitects and Graphics Equip-
ment; Microwave and Earth Stations; Robotic
Cameras and Monitors; Assist the Production
Department in the acquisition of live sporting
events; Assist the Engineering department in de-
sign and construction projects. College degree in
Electronics preferred. Manufacture maintenance
schooling in VTR's and Switchers is also pre-
ferred. Work on weekends and night shifts re-
quired. For consideration, send resume to: Job
#98-08 Human Resources, KCAL-TV, 5515
Melrose Avenue. Hollywood, CA 90038. AA/
EQE.

New Media Engineer. Broadcast Engineer with
strong background in both broadcast engineering
and computer engineering needed for challeng-
ing position. Candidate must have thorough un-
derstanding of analog and digital television
equipment and operations. Particular computer
skills needed are Windows NT networking and
applications, Visual Basic Programming and In-
tranet Programming. primarily ASP. The suc-
cessful candidate must be comfortable with learn-
ing and implementing new technologies as they
become available. E<perience in broadcast serv-
ers, automation and non-linear editing systems
as well as good programming skills a must. Send
resume to. Telemundo Network, Inc., Human Re-
sources Dept., 2290 W. 8th Avenue, Hialeah, FL
33010. EOE.

Bahakel Communications has immediate open-
ings in several markets for a Chief Engineer. Suc-
cessful candidates will have 3-5 years solid expe-
rience as a Chief or Assistant Chief. Should be
thoroughly familiar with transmitier operations
and maintenance, studio operations, FCC regula-
tions, and computers. Ability to manage person-
nel and budget effectively a must. Send resumes
and salary requirements to Brent Stephenson,
Director of Engineering, Bahakel Communica-
tions, PO Box 32488, Charlotte, NC 28232. ECE.

HELP WANTED NEWS

ASSISTANT

NEWS
DIRECTOR

ABC7 Los Angeles has an

|| excellent opportunity for a
strong, production-oriented

|| individual who will supervise
the cay-to-day news operation.

[ To qualify for this role, you
must have excellent management
|| and organizational skills, strong
news judgment and the ability
to make decisions quickly ina
fast-paced environment.

If ycu are a News Manager

whose passion is creating

|| compelling television and who
thrives on pressure in a very

| competitive marketplace,

l please forward your resume to:

Cheryl Fair, News Director,

ABC7 Los Angeles, Dept. BC,

4151 Prospect Avenue,

Los Angeles, CA

90027. Equal

Opportunity

Employer.

KABC LOS ANGELES

\. _J

News Operations Manager WKYC-TV, the #1

station in Cleveland, CH, is looking for a dynarnic,

creative Operations Manager. This NBC affiliate
| is a local leader in technology with brand new state

of the art Beta SX gear. Will manage all technical
| operations for aggressive news depariment. Send

resume and salary history to: WKYC-TV, Inc., 1403
E. Sixth St., Cleveland, OH 44114, Atin: Dept. NE
Fax: 216-344-3477 WKYC-TV is an Equal
Opportunity Employer

Writers. Join the number one Spanish news
team in large market. Applicant must possess
superior writing skills in Spanish. Creative writer
yet 1o the point. Fluent in Spanish and English. 4-
8 years news experience. Must apply in person
at 500 Frank W. Burr Bivd.. Teaneck, NJ. Please
no phone calls. We are an Equal Opportunity
Employer.
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Looking for...

Bﬂm‘& Iﬁe

ichitest )

Three positions. All one-year lonF, entrl-
level, highly-competitive national searc
Two researcher-production assistant jobs
for just-graduated young journalists. One
reporter position for person in first job out
ok ?fhoo with reporting/shooting/editing
skills.

We’ll take the best... with Commitment,
Enthusiasm, Imagination. The
successful candidates will be based in

the Trenton, New Jersey headquarters
of the New Jersey public TV and radio
network. NJN produces one of the few
daily TVnewscasts in public television,
seen in both the #1 and #4 markets.

Send letter of interest to:

Phelps S. Hawkins, Executive
Producer, NJN News, CN777,
Trenton, NJ 08625-0777.

No phone calls accepted.
Deadline for applications is June 15, 1998.

Secks experienced promo producer to
write & produce topical and image promos
for nationally syndicated show in NY(C
Looking for strong. aggressive person with
excellent writing skills and strong concept
ability. The ideal candidate has prior nat’l
news  promotion  cxperience. Send
tape/resume to: Gavle Allen, VP, Creative
Services, East  Coast, King World
Productions, 102 E. 76th Street, NY, NY
10021, (No phonu calls please.)

edlition,

Video Author: Tribune Regional Programming
has an immediate opéning for a Video Author. As
part of Tribune company, TRP is responsible for
producing content to be shared between the Chi-
cago Tribune newspaper, and CLTV News,
WGN-TV, WGN-AM and Digital Publishing. The
video author will produce, shoot and edit news
and features stories; maintain quality standards
in videosaudio levels; work as a field producer on
remotes; edil segments. Requirements are at
least three years experience as a producer/
phojo/editor in news or production; and experi-
ence in production lighting, field audio and edit-
ing. Send non-returnable tape and resume to
T.Garritano, Tribune Company, 435 N. Michigan.
TT 200, Chicago IL 80811; fax 312-222-3409.

FOYR DDVALLY CLASSIFIERY LIFEAA T RS

VISIT BROADCASTING & CABLE
ONLINE

www.broadcastingcable.com
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News DIRECTOR

WLS-TV in Chicago, the #1 rated
ABC owned station in the 3rd largest
market, is looking for a top notch
news director wi?h o proven track
record in news management. Quali-
fied candidates must be established
journalists with strong leadership
and organizational skills and o keen
eye for local news. 3-5 years of ex-
perlence in a m0|0r news mcnage'
ment position and a sound record of
fiscal management are required.
Major market experience is pre-
ferred. Interested applicants should
send a resume with references to:
Emily Barr, Pres. & GM, WLS-TV,
190 North State Street, Chicage, IL
60601. Telephone calls will not be
accepted.  Equal Opportunity Em-
ployer. M/F/D/V.

WKBN-TV is seeking a great Newscast Producer
for our #1 evening newscasts. in Youngstown,
Ohio. The right individual should have at least 2
years experience producing a tightly written, fast
paced newscast that connects with our viewers.
Command of live shots and graphic elements are
key components for this position. You should be
able to see the day's news and work on creating
magical moments. We are the market leader and
need someone who can help us maintain and im-
prove our position in the market. If you are a true
leader. have solid organizational skills, and you
know how to deliver a viewer friendly product con-
sider joining our team. Rush your tape. creden-
tials, and references betore May 29th, to Peter R.
Speciale. News Director, WKBN-TV, 3930 Sun-
set Boulevard. Youngstown, Chio 44512. No
calls due to the May book.

WNYW/FOX S is currently seeking a News Busi-
ness/Unit Operations Manager. Incumbent will be
responsible for all the financial operations of the
News. Develop annual operating budget. weekly/
monthly forecast and planning reports. Weekly
scheduling of all News personnel for assign-
ments, maintain talent contracts. Responsible for
weekly payroll activity. Auditing and tracking of all
expenditures. review and approve of all travel
and entertainment costs. The stafion requires a
highly motivated, team-oriented individual with
the ability to work independently in a fast paced
environment. Strong organizational skills and the
ability to prioritize multiple tasks with a variety of
people and departments. Excellent oral and writ-
ten communication skills. Proven record of confi-
dentiality and dependability. Send resume. cover
letter to FOX Television Station., HRD-BUS/MGR,
205 East 67th Street, NY, NY 10021. EQE.

TV Anchor/Reporter (Weekdays). 11pm anchor
for small and desirable NW community. Need ex-
perienced morning or weekend anchor with solid
reporting skills ready to step up to the main
shows. Strong five or producing background a
pius. Tape. resume, compensation history to
General Manager. KMTR NBC 16, 3825 Interna-
tional Count. Springfield. OR 97477. ECE.

Weekend Anchor. KARE 11 News has a rare
opening for a Weekend Anchor. If you can
balance a professional delivery in a conversa-
tional style we want to see your tape and re-
sume. Several years anchoring experience and a
college degree are desired. The ability to report
is mandatory. If you have the talent to help the #1
team stay on top. send a tape and resume 10:
Tom Lindner., News Director, KARE 11 News,
8811 Olson Memorial Highway, Minneapolis, MN
55427. No calls ptease.

Sports and News Photographer/Producer.
WTVF, Nashville, TN. CBS affiliate. If you know
sports and love news coverage. you may be the
person for this position in a city where sports is
“booming.” Two years experience required along
with a strong desire and the necessary skills to
gather information, shoot, edit, and tell the story!
Also responsible for producing a weekend hali-
hour sports show. Send a non-returnable tape
and resume to Hope Hines, Sports Director,
NewsChannel 5. 474 James Roberison Parkway,
Nashville, TN 37219, EQE.

Sports Reporter/Anchor for dominant NBC af-
filiate in market 93. Previous reporting experi-
ence required. Anchor experience and college
degree preferred. Resumesnftapes to Judy Baker,
WCYB, 101 Lee Street, Bristol. VA 24201. EOE/
M/F/NH.

Sports Reporter - Part Time. WSOC-TV is look-
ing for a Sports Reporter/Producer/Photographer.
We are looking for that hungry spors enthusiast
who wants to do it all in a big sports town. This is
a part-time gig and a great way to get your foot in
the door. If you're interested send tape and re-
sume to: Vicki Montet. News Director, Dept. 95.
WSOC-TV, 1901 Tryon Street, Charlotte. NC
28206. EOE M/F.

Reporter/Video Journalist- We're looking for
aggressive, innovative. “loves-t0-do-live-shots”
reporters at Central Florida News 13, the premier
24-hour local news channel in Orlando. This is
one of the nation's most competitive television
news markets and our VJs write. shoot, and edit
on state-of-the-art equipment. Please rush tape
and resume to Human Resources. CFN 13, 633
N. Orange Ave.. Odando. FL., 32801. Central
Florida News 13 is a joint venture between Time
Warner Communications and Orlando Sentinel
Communications.

Sports Anchor/Reporter. Weekend Anchor and
three days sports reporting for number one
Spanish news team in large market. Successiul
candidate will have 2-4 years sporis reporling
and anchoring experience a plus. Applicant must
also be fluent in Spanish and English. selt-
starter, strong writer/story teller and great live re-
ports. Candidate must know all areas of all sports
especially soccer. Send non-returnable tapes to
PO Box 158, Teaneck. NJ 07666. Please no
phone calls. We are an Equal Opportunity
Employer.

Producers. WFTX-TV in the Fi. Myers/Naples
market is seeking a producer for its 10:00pm AP,
award winning newscast. College degree and
two years experience preferred. The successiul
candidate will be a leader and FOXIFIED. Send
non-returnable tape and resume to FOX WFTX-
TV. Mark Pierce, Station Manager. 621 SW Pine
Island Road. Cape Coral, FL 33891. We are an
Equal Opportunity Employer.

Promotions Writer/Producer. Join the number
one Spanish news team in large market. Looking
for an aggressive writer/producer who can rock
and roll. Here's your chance to produce compell-
ing news, series, image and topical promotions.
Hot copy-writing skills and an eye tor creative vis-
uals a must. Fluent in Spanish and English. 2-4
years news experience. AVID experience a plus,
Send non-returnable tapes to PO Box 158,
Teaneck, NJ 07666. Please no phone calls. We
are an Equal Opportunity Employer.

Producer. Join the number one Spanish news
team in large market. Candidate must do more
than stack a show. Someone who's organized,
keeps cool under pressure, and works well with
people in the newsroom. You'll also need good
news judgement and possess superior writing
skills. Fluent in Spanish and English. Send non-
returnable tapes to PO Box 158. Teaneck. NJ
07666. Please no phone calls. We are an Equal
Opportunity Employer.

News Topical Promotion Producer. WSOC-TV
needs an experienced tease writer who knows
how 1o sell a strong hard news story to the right
audience. Producers who are great “sellers™ are
encouraged to apply. # you can get quality work
done quickly. we need you. This is a job that
works out of the News Depariment but also helps
the Creative Services Depariment. Editing skills a
plus but not required. No beginners. Send re-
sumes and tapes 10: Vicki Montet, News Director,
Dept, 95, WSOC-TV. 1901 N. Tryon Street,
Charlotte. NC 28206. EOE M/F.

News Producer. Are you an aggressive. out of
the box thinking producer? Do you want 10 work
for an RTNDA regional winner of Overall Ex-
cellence, Best Newscast and Continuing Cov-
erage? We are on the rise and want someone
who will take our newscasts to a higher level. We
want a hard working. well rounded. experienced
producer. Resumes and tape 1o Personnel Adm.,
WDTN. PO Box 741, Dayton. OH 45401. EOE/M/
V/H/D.

News Director in Youngstown, Chio. A CBS at-
filiate and #1 news in very compelitive, top 100
market seeks an aggressive. goal oriented
person with strong producing. writing. marketing,
managing, computer skills, and people skills. Two
years news director experience preferred and col-
lege degree. Ability to work within budget a must.
Applications held in strict confidence. Send re-
sume with salary history to: Youngstown Televi-
sion, LLC, Aftn: Execulive Assistant. 3930 Sun-
set Blvd., Youngstown. Ohio 44512,

News Director. A small-market NBC news
leader is seeking an experienced, hands-on
News Director with on-air skills who can make
appropriate, effective decisions. Must be able to
hire. train, and manage people. We're looking for
a community involved achiever who will take our
news into the next milenium. Excellent fringe
benefits package. Please send cover letter. in-
cluding news philosophy and salary history, to
Box 01376 EOE.
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Morning Show Tailent. KPTM FOX 42 is current-
ly accepting applications for the positions of Morn-
ing Show Talent. Anchors/Hosts, Weather/news/
feature and entertainment reporters, photo-
graphers all needed for an exciting new concept
in morning shows. This will be the most fun that
you have ever had. We promise great rewards
for great people. The positions will report to the
Vice President of Programming and News Opera-
tions. Please send resume and non-returnable
VHS video demonstration tape to: KPTM FOX
42, Attention: Personnel, 4625 Farnam Street,
Omaha, Nebraska 68132. Applications wil be ac-
cepted through July 1, 1998. No phone calls
please. KPTM FOX 42 is an Equal Opgortunity
Employer. M/F/H.

Morning Show Producers. KPTM FOX 42 is cur-
rently accepting applications for the positions of
Morning Show Producers. Do you love hard work
and thinking outside the box? Do you live for the
daily fix of creating the best TV around? We need
a talented, creative executive producer. and line
producers now for the fall launch of a new con-
cept in moining television. Great rewards, but
only for the best people. The positions will report
to the Vice President of Programming and News
Operations. Please send resume and non-
returnable VHS tape of a show that you have
produced, and your thoughts on what makes
great TV 1o: KPTM FOX 42, Attention: Personnel,
4625 Farnam Street, Omaha, Nebraska 68132.
Applications will be accepted through July 1,
1998. No phone calls please. KPTM FOX 42 is
an Equal Opportunity Employer. M/F/H.

Meteorologist/Reporter for dominant NBC af-
filiate in market 93. Previous reporting and on-air
weather experience required. Meteorology de-
gree and AMS seal preferred. Resumes/tapes to
Judy Baker, WCYB, 101 Lee Street, Bristol, VA
24201. EOE/M/F/V/H.

Meteorologist. If forecasting for a top 40 market
that loves its water and beaches is your idea of a
great job, put the tape in the mail! WTKR in
Norfolk, VA is locking for a Meteorologist. AMS
seal preferred, 3 years experience required, pre-
vious experience forecasting in a coastal environ-
ment a plus! We're on the Chesapeake Bay and
the Atlantic Ocean and we're looking for an indi-
vidual with a professional yet exciting pres-
entation who can convey the seriousness of
severe weather. We get it all from nasty
NorEasters. to hurricanes and tornadoes. Send
tapes and resumes to Tracye Fox, News
Director, WTKR-TV. 720 Boush Street, Norfolk,
VA 2351C.

Executive Producer, Wanted: a hot shop prime
Producer in a top 20 market who is ready to
make their first management move. I'm loocking
for a newsrcom leader who can drive young and
talented producers to execute a newscast with
maximum visual impact. If you are producing a
dynamic, relevant, fast-paced, live-intensive
newscasl in a competitive market this may be the
opportunity you've been waiting for. This is a top
40 East Coast market known for beautiful
beaches and a nautical lifestyle. WTKR is owned
by the New York Times Company. Send tapes
and resumes to Tracye Fox, News Director,
WTKR-TV, 720 Boush Street, Norfolk, VA 23510.

Meteorologist. Join the number one Spanish
news team in large market, where "Mother
Nature” rules. Candidate must have
meteorclogist degree and at least 2 years expe-
rience. NWA and AMS seals are a plus. Fluent in
Spanish and English. Send non-returnable tapes
to PO Box 158, Teaneck, NJ 07666. Please non
phone calls. We are an Equal Opportunity
Employer.

Meteorolegist. WSOC-TV is in the market for
that weather storyteller who understands
technology and how 10 make it mean something
10 the viewer. If you love it when weather is the
lead story, are a strong communicator who can
do local local local, we want to hear from you.
You must have an AMS seal and at least 3 years
on-air experience. No beginners and no phone
calls please. Send resume and tape to: Vicki
Montet, News Director, Dept. 95, WSOC-TV,
1901 North Tryon Street, Charlotte, NC 28206.
EOE M/F.

Managing Editor - WTVF, Nashviile, TN. Are
you a highly motivated person who can develop
reporters into a hard-charging, fire breathing
news team? Supervise reporters and assignment
editors. Three years experience as an aggressive
news reporter, plus a college degree required. If
you have great story ideas, iove writing, and hate
to lose, this is your job! Send a non-returnable
tape and resume/news philosophy to News
Director, NewsChannel 5, 474 James Robertson
Parkway, Nashville, TN 37219. ECE.

Chiet News Videographer. Young, aggressive
ABC affiiate in 37th market needs creative and
organized top dog to show the staff how to do it
right. Will train to operate our non-linear editing
system. Must oversee on-air news video product,
tape purchasing and allocation, vehicle and
equipment maintenance. This is a great chance
to do quality, award-winning stories and gain
leadership and managerial experience. Send
tape ASAP to Ken Schreiner, News Director,
WOTV. PO Box 1616. Battle Creek, Mi 49016.
EOCE.

Executive Producer- Immediate opening for
Executive Producer at Central Florida News 13,
the premier 24-hour local news channel in Or-
lando. We're looking for an innovative producer
and leader. If you are ready to be part of an ag-
gressive news organization in one of the most com-
petitive news markets in the country, rush your re-
sume to: Human Resources, CFN 633 N. Orange
Orange Ave.. Orlando, FL, 32801. Central Florida
News 13 is a joint venture between Time Warner
Communications and Orlando Sentinel Commu-
nications.

Assistant News Director. Looking for the best.
Must be great with day-to-day coverage, while at
the same time thinking about aggressive cov-
erage for tomorrow, next month and next year.
Solid people and communication skills a must.
Are you a strong journalist and leader in your
newsroom? Join a great company (A.H. Belo)
and a great station (KMOV-TV). Send news phi-
losophy. recent newscast tape and resume to:
Steve D. Hammel, Executive News Director,
KMOV-TV, 1 Memorial Drive, St. Louis, MO
63102. KMOV is an Equal Opportunity Employer.

Executive Producer: Tribune Regional Pro-
gramming has an immediate opening for an Ex-
ecutive Producer. As pant of Tribune Company,
TRP is responsibte for producing content to be
shared between Chicago Tribune newspaper,
and CLTV News, WGN-TV, WGN-AM and Digital
Publishing. The executive producer is responsi-
ble for supervising editorial content of all seg-
ments-franchises- packages, as well as the pro-
duction process for these elements; supervising
daily responsibilities of production personnel, in-
cluding scheduling and assignment of staff and
resources; provide guidance and input to print re-
porters regarding on-air appearances. The ideal
candidate must have three to five years experi-
ence in a TV news editorial capacity, producing
news Segments or programs: outstanding in-
terpersonal skills: strcng decision-making ability.
Preferred experience includes a TV news
supervisory function and/or with newspaper con-
tent being produced for television and radio.
Send resume to T. Garritano, Tribune Company,
435 N. Michigan, TT 200, Chicago IL 60611; or
fax to 312-222-3409. No phone calls please.

Bureau Reporter/Photographer. WSOC-TV is
looking for a multi-talented storyteller to run our
Gastonia Bureau. This person is responsible for
making contacts and generating story ideas from
this area of our market. This person should be
able to shoot and edit as well as deliver on-
camera. if you can do the job please contact:
Robin Whitmeyer, Executive Editor, Dept. 95,
WSOC-TV, 1901 North Tryon Street, Charlotte,
NC 28206. EOE M/F.

Assistant News Director. Tulsa's #1 news sta-
tion seeks top competitor to help lead news
team. Candidate will have a minimum of 5 years
experience in reporting, producing or news man-
agement, preferably all three areas. Emphasis
will be placed on executive production of
newscasts and overseeing daily news opera-
tions. Strong live coverage skills a must. Please
send a non-returnable tape and resume 1o the
Director of Human Resources, KTUL, LLC, PO
Box 8, Tulsa, OK 74101. KTUL is an Equal Op-
portunity Employer.

Assignment Editor - Weekends. WSOC-TV is
looking for that newsroom leader who loves
breaking news and knows how to enterprise. Thic
is not just about being a scanner jockey, it's
about generating ideas, directing crews. and plan-
ning ahead. Send resume and tape to: Robin
Whitmeyer, Executive Editor, Dept. 95, WSOC-
TV, 1901 N. Tryon Street, Charlotte, NC 28206.
EOE M/F.

Assignment Editor. We look for great stories,
not just crime stories. Ready to work in a market
where good journalism still counts? Then send
your resume and a letter explaining why you are
right for the job to: KTVX News Department,
1760 Fremont Drive, Salt Lake City, Utah 84104.
KTVX is owned by Chris Craft/United Television,
Inc. and is an Equal Opportunity Emp,oyer.

Executive Producer- Immediate opening for
Executive Producer at Central Florida News 13,
the premier 24-hour local news channel in Or-
lando. We're looking for an innovative producer
and leader. If you are ready to be part of an ag-
gressive news organization in one of the mostcom-
petitive news markets in the country, rush your re-
sume to: Human Resources, CFN 633 N. Orange
Orange Ave., Orlando, FL, 32801. Central Florida
News 13 is a joint venture between Time Warnar
Communications and Orlando Sentinel Commu-
nications.
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HELP WANTED PROMOTION

HELP WANTED MISCELLANEOUS

teacher; viewer

Chyron iNFiN;
Send tape and resume fo:

Jeff Dudley
Director of Marketing & Promotion
WUSA-
4100 Wisconsin Avenue, NW
Washington, DC 20016

WUSA-TV, the Gannett owned CBS affiliate in the
7th market has two management pasition openings:

PROMOTION MANAGER

WUSA-TV is looking for a Promotion Manager to join our dynamic Marketing Team and lead
our talented producers, graphic design and photographer/editors. It you're a team builder and
focused, and product driven; a top notch producer of strong news promotion;
a strategic thinker who can develop concepts, you may be the key player we need.

DESIGN MANAGER

WUSA-TV is looking for a creative, energetic, hands-on Graphic Design Manager to lead our
talented artists, and to create and maintain our crisp, clean on-air look. Qualifications should
include working knowledge of Power Mac 9600/Media 100, Quantel PaintBox Express, and

?!. The candidate must also be fomiliar with various graphic software packages.

(OWUSA

e T T
WABSHINGTON DC

As one of Ihe faslest growing, most progressive broadcast
qups in the nation, SINCLAIR COMMUNICATIONS,
NC. owns and/or provides programming services or has
agreements to acquire 35 stations in 37 separate markets,
and owns, provides sales and programming services to, or
has agreements or options to acclmre 59 radio stations in |1
separate markets. Sinclair’s television group will include
C, CBS, FOX, NBC, WB and UP& a[ll:liates. Asour
phenomenal growth continues, we seek the one element
which gives us the edge on the competition and the power to
stay on top-the best people in the business. If you are a
motivated team player with a successful track record, an
opportunity may await you at Sinclair:

¢ Baltimore - Corporate Office
Financial Analyst
Successhul candidate lor this umque opportunity will
possess a d-year degree in accounting ar finance,
mininmim 3 years reiated work experience and strong
computer skills (including lamiliarity with Micrasoft
Excel). Please sulunit cover letrer and resume
{inchiding salary requireiments). BC#9|

Baltimore - WBEF/WNU'V-TV - FOX/WB

Newa Toplcal Promotion Producer

Candidate shenild have 2-3 years experience
whnting/producing news topical and image promos.
Fxcellent wnting and conceptual skills a nst. Hands-
on editing skills a big plus. You must crave the world
of news promotion and work well under pressure.
Rush resume and VHS tape. HBCw92

Baltimore - WBFF/WNUV-TY - FOX/WB
P, tion Writer/Producer

Wanted: Writer/Producer. Philly's #1 station,
WPVI-TV, an ABC owned station. has a spot for
a promotion writer/producer who can generate
new ideas and create compelling copy. If you've
got the talent to get ahead. this position is for
you. Early afternoon/evening shift. Experience
writing news promotion a musl; experience using
an AVID and/or digital on-line edil suile a plus.
Send letter. resume and non-returnable VHS or
broadcast beta tape (no calls or faxes) to
Caroline Welch, Director of Creative Services.
WPVI-TV. Suite 400, 4100 City Avenue, Phila-
delphia, PA 19131,

Promotion Director tor dominant NBC affiliale in
market 93. Applicants must be creative writers
with experience in all facets of television promo-
tion. College degree preferred. Resumes/tapes to
Judy Baker, WCYB, 101 Lee Street. Bristol, VA
24201. ECE/M/F/V/H.

Promotion Producer. Here's your chance to
shine in the San Francisco market! KNTV-11, the
ABC affiliate in the hean of Silicon Valley. is look-
ing for a talented, experience and energetic
News Promotion Producer. It you know how to
sell a hard news story with creative flair and
touch emotional heartstrings for a soft feature,
this job's for you. You will write, produce and edit
daily news topicals. series promos and special
program spots. The qualified candidate will
possess strong writing skills and have at least 2-
3 years experience. AVID editing a plus! Send re-
sume and non-returnable reel to: Personnel De-
partment. Director Program and Promotion,
KNTV-11, 645 Park Avenue, San Jose, CA
95110. ECE.

WGRZ-TV, Gannett owned NBC affiliate in Bui-
falo, New York is seeking a senior promotion
writer/producer. Various duties include writing sta-
tion image spots and news topicals; also involve-
ment in special projects. Looking for an individual
able to elevate the writing technigue of the sta-
tion. Individual will play a critical role in driving
the promotion and marketing of the station. Send
resume and examples of work to: Paul Frank,
Creative Services Manager, WGRZ-TV, 259 De!-
aware Avenue, Buffalo, New York 14202. EOE.

HELP WANTED RESEARCH

Research Director. NBC 13, Birmingham, the
NBC O&O, is offering a tremendous opportunity
for our next Research Director. We will become
one of Nielsen's newesl melered markets this
fall, and our Research Director will have the op-
portunity to impact how this process occurs. In ad-
dition. you will get 1o work with Nielsen and NBC
Research personnel 10 make sure the metenng
of the market is done the right way. Other duties
will include: develop, analyze and maintain all re-
search/marketing information for the station. Dai-
ly analysis and distribution of meter overnight
numbers: create and layout sales presentation
pieces: complete analysis of all rating sweeps,
develop all station and competitive sales
estimates for TvScan system including sports
and specials: develop Power Point, and other
preseniations for Account Managers: assist in
utilizing research information as part of daily op-
eration of News, Programming, Promotion.
Knowledge of TvScan, Scarborough/Qualitap, Ex-
cel. and Word a must. Please send resume and
cover letter to: Human Resource Department,
NBC 13, 1732 Valley View Drive, Birmingham,
AL 35209. No phone calls. EQE.

HELP WANTED CREATIVE SERVICES

Graphics. Join the number one Spanish news
team in large market. Applicant must be on the
cutting edge. willing to create not copy. Experi-
enced with Adobe Photoshop, 3-D Studio, AC-
CU-Weather Ultra 32, Chyron: iNFIiNiT! and Max,
and Pinnacle Still Store. Send non-returnable
tapes to PO Box 158, Teaneck. NJ 07666.
Please no phone calls. We are an Egqual Op-
portunity Employer.

Art Director. Looking for a savvy, hands-on art
director with 3-5 years experience in a major
market. Must be willing to work with 1alented de-
signers at the #1 station in Chicago. We are MAC
and Quantet friendly with HAL leading the pack. If
you want to manage a top-noich group and
challenge your design skills, send tape and re-
sume to: Crystal Androvett, Creative Services
Director, WLS-TV, 190 N. State Street, Chicago,
IL 60601.

2-3 years promotion writing/producing expertence at a
TV station. You will produce station image.
pragramming. sports. and event promos. Some event
narketing. Strong writing and conceptual skills a must.
I fands<om editing a big plus Rush resume and VHS
tape. BC#uA

Baltiniore - WBFF/WNLUY-TV - FOX/WB

Senlor Promaotlon Writer/Producer

35 vears writing/producing experience required. You
will produce station image. news series. hews iinage and
prograimming promos, as well as nversee some
sales/event marketing. Strong writlng and conceptual
skills 2 imust. Hands-on editing a big plus Rush resunre
and VI IS tape. BC#94

* Charleston, WV - WCHS-TV-ABC
Newscast Producer
Secking a newscast producer w ho will bring
judgement. intelligence. energy and leadership. Il you
can achieve these quallties along with production and
wiitlng skills, send a resunne and nan-returnable recent
RC#Y5

VEIS newscast tape.

s Colurnhus - WITE-TV-FOX
National Sales Manager r
WTTE FOX 28 is seeking a National Sales Manager to
direct the ellorts of aur natinnal sales representatives.
The successful candidate will need 4 minimum 3 years
sales experience, management and rep, experience
preferred. Must possess excellent communication,
leadership and urganizational skills. Our new NSM will
be mvalved it all aspects of the sales operation,
nclucing hudgeting and forecasting sales and
inventory management. Travel to call on national
clients is required TapScan. Scarborough and
compter skills a phis. Send resime. BU#O6

Raleigh, WLFL/WRDC - FOX/UPN

National Sales Manager

NSM to sell both WLEL/WRDC-TV In the Ralelgh-
Durham. NC market. Must have prior TV sales
expenence. Will wark closely with our national rep.
Firm HRP. Send resime. Would like to fill this pasition
Saoll. BC#Y7

* Ralelgh - WLHL/WRDC - FOX/UPN
Asalstant Chief Engineer
Candidate must have knowledye ol buoth stadio and
UHE transmitters. Minimum 2 years electronic training
andd 5 vears experience, Computer expenence and SBE
certification preferred. Send resume BC#YR

* Syracuse - Weather Anchor
FOX affiliate in Svracuse. NY 1s seeking a main weather
anchor Candidates must have strong forecasting and
communications skills. Two 10 three years an-air
experience required. Send nonereturnable tape and
resuine. BC#9Y

Mail vour resumie in confidence innnedliately to:
Broslcasting & Cable, 245 W. 171h Street, NY. NY
10011, Attn: Job #

SBe

SINCLAIR BROADC ASTGROUP

Sinclair Is proud @ be an
EQUAL OPPORTUNITY EMPLOYER
and a DRUG-FREE WORKPLACE
WOMEN AND MINORITIES ARE ENCOURAGED TO APPLY
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Classifieds

HELP WANTED PRODUCTION

Belo owns 17 relevision stations reaching 11% of the country including: 4 ABC atfiliates. 6 CBS affili-

Hes. 5 NBC alfiliates, 2 FOX affiliat wd opoerates (viie LMAsY: 3 UPN affiliates ind one anadi

Belo Is an Equal Opportunity Emplover

The toliowing jolis are presentdy open at the stations listed Gelow. When sending vour
resume, please indicate (by job number) in which position vou have interest.

Tulsa, OK, KOTV CHS
News Producer
One year producing expencence and o four sear coliege degree requireds =RCSO1-1

Tucson, AZ, KMSH FOX
Studio Engincer
Mininum 3 years expenence and versatllite in itk iy pes ol studio cquipment, #BCBO2-1

San Antoniv, TX, KENS CHS
Graphic Artist
Responsible [or news graphics wid anlncition. fromotions, print and production projects, 2-3 vears ¢apericnce i $ini
Lar jo ] dr.sirn depree a plus. AMust be able 1o work flexible hours as necded. including weckends and holidavs. Protfi-
ciency with Mac-based sysiems (Pliotoshop and Nustrator) o must and Quantel knowledge 3 plus, *BC803-1

San Antonio, ‘I‘X‘ KENS CBS
Hescarch Director
Minimum 2 years 1V Broadeast eaperfvnce as Rescarch Dirccior Must have working knowledge with Toscan, Qualitap,
Scarbarough and meiered mﬂlludnlugy, Musgt he detail priented and have sirong writing sl\ilt npp[imhlv 1 researeh
presentations and one sheeis, =BCR032-]

Spokane, WA, KREM CBS
Graphic Artist Design Director
Are you an espericnced graphic artisi resdy i tike 1he neat step 1o oversee aur station’s graplic look and degign? Mini
mum 2 years broadeast design expencence ntilizing Mic based platorm ancd Phatoshop. =HC840-1

Hoise, ID, KTVB NBC
Hroadcast Engincer
Minimum 1wo vears expenence in breddeast engmecring. =BCROS.|

Hampton-Norfolk, VA, WYEC AHC
Producer
Mminnm 1-2 vears e producting experience. Candidae needed for the saturday and Suncday morning newscasis on
local news on cable channel, Journalism or equivalem degree preteered, Tie !d&r{m]uring cxpernience dplug Please sond
non-returitable VIS tpe awath resume. #BCRA0-1

Sacramento, CA, KXTV ARC
News Phaotographer/Editor
Minimum twa yeurs expeniencee. Good understinding of live <hot se-ups
M have expericnee m using Sonv BVW editing systems. =HCR07

HBonolulu, Bl, KANL NBC
l.ocal Sales Managcer
Miftimuny 23 years sgdes management experience. Profer experience in selling Sports and LMA eredivily. #BCS-08-1

St. Louis, MO, KMOY CIiS
Writer/Producer
Minfmum twe vears writlng and producing experfence with superh wrinmg shills. Must be able 10 work flesible hour>
as needed. Send nonsreturnable tape, resume, and writing samples. =RCBH9-1

Houston, TX, KHOU CBs
Morning Show Exccutive Producer
Oversee morning show. Alimimum three 3¢ars in top 3 airke
Extensive hackground in producing new scasts, =BCR-10-1

Charlotte, NC, WCNC NRC
Exccutive Producer
Minimom 3-3 years newscast prodacimyg expenende ina nwednom 1o Lirge size market. =hes-11-1

Scattle, WA, KONG, NB3C
Writer/Producer
Mintimum 3-5 years I'ro ond [\ eaperience. =RCR-12-1

Secattle, WA, NWCN
Dircctor of Marketing and Creative Services Departiment
Responsible for creaiing ad implementing comprehensive macketing
program and overscong commercial production. =BCR-19-1

Portland, OR, KGW NHC
Art Director
Must he Creative. Looking for hands-on An Director 1o conrdinaie staton design projecis inchuding responsibiliny for on-
alr graphics with ¢mphusis on news graphics and station image. Respongible for supervising mkenicd peaphic design and
electronic graphics s ?Il tinimim 3-5 years graphic design expenence required. =BCR-1 341

Dallas, TX, Dallas Cable News Channcl
General $Sales Manager
Minimum 5 years expenense m sales media. =BCR-11-1

New Oricans, LA, WWL Cis
Dircctor of Sales and Marketing -
Mamun 5 vears sales management expenience. sHCR 15

Dallas, TX, WFAA ARC
Reporter/Anchor
Minimuim 1-2 years expenendce in nujor market reporting. =BCS-17-1

Louissille, KY. WHAS ABC
News Director
Minimum 10 years expenence in television news, wath atjeast 5 seams in newsroont management. preferably including
caperienee as news director =BCR-18-D

Louisville, KY, witAS ABC
Tape Editor
Minimum two years experienee required. Nomdinear editing expenenae preferred. alsos responsibic for editing upes
dinly lor newscasts. Excellent orgnnization: ¢ necessany. Candidate must be able 1w swork flesible houes, includ-
ing weehends and evenings ag needed. Degres reguired. =BC8-182-1

*
i

Send resumce in confidence 1o:

BELO)

Belo TV Group, Atin: Job =
141h Iloor
A.H. Belo Corporation
PO Box 653237
Dallas, TX 75265-5237

Award Winning Telezign

seeks a Production Billing Coordinator for this
Award wnning Graphics/Animation P’roduction
Company. A high-energy, bright, organized
individual with graphics and/or production exp.
Great figure aptitude a must for this exciting and
challenging position for the nght candidate.
Excellent communication/social skills a must for
client contact' Please fax resume with cover

letter and salary history to (212) 629-5976

Broadcast Personnel. Technical Directors (GVG
300 Switcher with Kaleidoscope), Audio (mixing
for live studic and news Dbroadcasts), Studio
Camerapersons (studio productions and news
breadcasts), Chyron Operators (Infinit}, Still Store
Operators, Tape Operators (Beta), Maintenance
{plant systems experience distribution and
patching). Lighting Director Engineer. Employ-
ment would commence spring/summer 1998. Out
of town applicants accepted for these positions
will be reimbursed for airfare, hotel, and per diem
expenses. Send resumes to: MMS, Suite 345.
847A Second Avenue, New York, NY 10017 or
fax 212-338-0360. This employment would occur
in the event of a work stoppage and would be of
a temporary nature 10 replace striking personnel
This is not an ad for permanent employment. An
Equal Opportunity Employer.

Broadcast Personnel Needed. ENG Field Op-
erations with Camera and Microwave experience
Videotape Editors. Studio Operators, and Main
tenance. For the Midwest. Would commence spr-
ing/summer 1998. Out-of-town applicants ac-
cepled for these positions will be reimbursed for
airfare, hotel. and per diem expenses. Send re
sumes to: MMS. Suite 345. 847A Second Ave-
nue. New York, NY 10017 or fax: 212-338-0360.
This employment would occur in the event of =
work stoppage and would be of a temporary
nature to replace striking personnel. This is not
an ad for permanent employment. An Equal Op-
portunity Employer

Director/Production Assistant. WAVY-TV s
looking for a Saturday 6am newscast director
and work four other weekdays on production
duties including TD PM newscasts, camera
audio and pre-production. One year newscast
directing and Switching required. Send tape. re-
sume and salary requirements to Dave Whitener,
Production Manager. WAVY Broadcasting. Inc
300 Wavy Street, Portsmouth, VA 23704. No
phone calls. Equal Opportunity Employer.

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera {and
microwave) experience, video tape editors. and
ENG maintenance, employment would com-
mence spring/summer 1998. Out-of-town appli
cants accepted for these positions will be reim-
bursed for airfare, hotel and per diem expense:

Send resumes to: Media Management Services,
Suite 345. 847A Second Avenue, New York, NY
10017 or fax to 212-338-0360. This employment
would occur in the event of a work stoppage, and
would be of a temporary nature to replace strik.
ing personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Production Photographer/Editor. Need a
creative person to work with sales people and com-
mercial clients. Creative writing, videotape edit-
ing, and post production abilities required. Send
resume 1o Personnel, WTVC, PO Box 1150, Chat-
tanooga, TN 37401 Equal Opportunity Employer

Broadcasting & Cable May 25 1998
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Producer/Production Manager- Locking for an
experienced lelevision producer to work on pro-
jects and promotion. As a creative, organized
preduction person you will need 1o solve prob-
lems and meet deadlines within budget. Op-
portunity exists to be involved with short form and
long form productions. A multi-faceted job for a
person who can multi-task. Experience with
shoots. editing and computer graphics preferred.
Excitement and opportunity are of no shortage at
our international cable company. Please supply
resume and vhs reel to: Celtic Vision/Facility
Manager, 8 North Marketplace, Fanueil Hall. Bos-
ton, MA 02109. EOE.

Weekend Director - WAVY (NBC} and WVBT
(FOX) are looking for a Saturday and Sunday
director and work three other weekdays on pro-
duction duties including camera. audio and pre-
production director. May also TD weekday
newscasts. Two years newscast directing and
switching required. Send tape. resume and
salary requirements to Dave Whitener, Produc-
tion Manager. WAVY Broadcasting Inc., 300
Wavy Streel. Portsmouth. VA 23704. No phone
calls. Equal Opportunity Employer.

HELP WANTED
FINANCIAL & ACCOUNTING

Director of Finance. WITI FOX 6. Milwaukee
{(FOX O&0) is seeking an experienced broadcast
finance professional who would be responsible
for the station's intermal/external financial state-
ment reponrting, monthly G/L close. account recon-
ciliation and maintenance of fixed asset system.
This position would also prepare quarterly foot-
note package and work with corporate office in
coordinating reporting issues. Must have mini-
mum of 1-2 years supervisory experience, ideally
managing a business office to supervise a staff of
3 responsible for A/P, Credit/Collections. Payroll
and Billing. Applicable 4 year degree with a CPA
or MBA highly desired. Minimum 3-5 years fi-
nance experience with 1-2 yr. in broadcasting.
Experience in Excel/Lotus 123 required along
with strong organizaticnal and leadership skills.
Experience with JDEdwards financial software
and’or Enterprise traffic system helpful. Must ex-
hibit excellent communication and customer ser-
vice initiatives. This position repons to the VP Fi-
nance and Planning. For immediate considera-
tion. resume to: Attn: Human Resources, FOX 6.
WITI TV, 8001 N. Green Bay Road. Milwaukee.
WI 53209 fax 414-354-7491. ECE.

TV RESUME TAPES

Career Videos prepares your personalized
demo. Unique format. excellent rates. coaching.
job search assistance. tape critiques. Great track
record. B47-272-2917.

TV SALES TRAINING

LEARN TO SELL
TV TIME

The program warks. Former students
now sell for NBC, ABC, ESPN, MTV,
Katz, Turner, Petry. and dozens of TV
stalions across the country.

{Ower 25 years in the TV industry)
Call for free informaticon packet

ANTONELLI MEDIA

TRAINING CENTER
(212) 206-8063

CABLE

HELP WANTED TECHNICAL

Engineering

Disney Channel/Toon Disney, the country’s
leading cable network for kids and families,
is ready to hire an enginecr for our Burbank,
CA location. We are looking for someone
who is a tcam player and can provide com-
ponent level roubleshooting and repair of all
transmission equipment including  exciters,
modulators, HPA's, antennas and basceband
equipment. This is an opportunity to be part
of the magic that only Disney can provide in
a state-of-the-art transmission facility.

CHANNEL :

EARTH STATION STAFF ENGINEER

We require an AS degree in Electrical
Engincering or ecquivalent work experi-
ence in a satellite Earth Station. Experience
with Windows 95 and QNX helpful.

Please forward your resume with salary
requirements t0: Disney Channel, Attn:
ms/esse/ 50806, 3800 West Alameda
Ave., Burbank 91505 or FAX: (o
ms/esse/50806 818/846 8281. EOE

© Disney

Maintenance Engineer- The Weather Channel,
Atlanta, GA is looking for a motivated and reliable
individual to join our team. This is an excetlent op-
portunity for someone who wants to expand their
knowledge. The selected candidate, for main-
tenance Engineer. must have two years experi-
ence repairing and maintaining Broadcast related
equipment. You wifl be pan of the Engineering
team dedicated to maintaining a brand new,
State-of-the-art  digital facility. Computer profi-
ciency preferred. Please fax resumes to The
Weather Channel. Director of Engineering
(770)226-2943 or send them: 300 Interstate
North Parkway. Atlanta, GA 30339. EOE/M/F.

Producer/Director- Immediate opening for a
creative professional in sunny California to pro-
duce commercials for local advertisers. This in-
cludes meeting with clients, writing scripts, shoot-
ing and lighting. AVID and Media 100 experience
a plus. Knowledge ol Adobe Phoctoshop and
equivalent work experience in all phases of video
production. Excellent communication and customer
relations skills a must. Excellent benefits package
and work environment. Fax/send tape and resume
with salary history to: 714-430-5532 Atin: TB, Time
Warner Communications, 959 South Coast Drive,
Suite 300. Costa Mesa, CA 92626. EOE/M/F/D/V

CREATIVE SERVICES

HELP WANTED SALES

Attention Sales Planners, Sales Service Ex-
ecutives, Media Buyers: Your golden opportunity
to sell has arrived. Growing cable network has im-
mediate opening for a “fire in the belly” first-time
Salesperson. If you're that Salesperson we are
looking for, tell us why. Fax us at 212-692-0531.
Close us and you will be on your way to an excit-
ing rewarding career.

HELP WANTED
FINANCIAL & ACCOUNTING

Controller for diversified cable, broadcast and
producticn company headquartered in the Pacific
Nonthwest. Experience in one industry a must;
experience in a closely held corporate environ-
ment preferred. Accounting degree required, MBA
and/or CPA preferred. Please send resume.
references, and cover letter providing salary
requirements to: Stacie Avery, PO Box 7009.
Eugene. CR 97401. (541) 485-5611.

HELP WANTED PRODUCTION

Assistant Production Supervisor for small
market government and education access chan-
nel in central Pennsylvania. Experience in all
aspects of video production required. Ability to
train and supervise volunteers. Must have a valid
driver's license. Starting salary is $17.000 plus ex-
cellent benefit package. Send letter, resume,
tape and references to: John Rocco, C-NET. 123
S. Burrowes Street. Suite 304. University Park,
PA 16801. EOE.

Creative Director- Immediate opening for a
creative professional-team player in sunny Cali-
fornia with an aggressive and creative vision 10
market and sell creative production services in-
cluding television commercials, infomercials, and
video brochures to adverising clientele. Re-
sponsibilities will include aftending client meet-
ings. develop creative concepts/strategies, script-
ing and budget proposals. Requires an Assccia-
tes Degree in related field and/or three years pro-
ven work experience in communications or visual
arts field with an emphasis on selling concepts
and design. Must have excellent communication
skills and the ability to present ideas clearly and
persuade others. Fax/send tape and resume with
salary history (and anything else that will help
persuade us that you are the one!) to 714-430-5532
Attn: TB, Time Warner Communications,
959 South Coast Drive, Suite 300, Costa Mesa.
CA 92626. EOE/M/F/D/V.

e ————

ALLIED FIELDS

HELP WANTED PRODUCTION

Editor- iXL, the world's fastest growing
multimedia and video production company in
Atlanta seeks on-line editor w/at least 5 years tape
editing experience. Great client skills, abitity 1o work
in creative team environment on variety of projects
a must. Equipment: GVG suites, Chyron, Krystal,
Abekas, Diglbeta. Potential to grow to AVID and
Editbox. Send reel and resume to Larry Culbertson
c/o iXL, 1888 Emery Street, Atlanta GA 30318. iXL
ts an EOE.
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Classifieds

Call for Tenders

On behaf of the National Museum of Australia, the Department of Communications and the
Arts is seeking two Consultants to advise on technical operations and exhibition pianning for
the new National Museum.

In January 2001, Acton Peninsula in Australia's capital city, Canberra, will become the home
to three cultural institutions — the National Museum of Australia; the Australian Institute of
Aboriginal and Torres Strait Isiander Studies; and the ACT Aboriginal and Torres Strait
Istander Cultural Centre. The facilities are the Commonwealth government's flagship
contribution to the Centenary of Federation celebrations.

It is envisaged that the National Museum of Australia will be a model of innovation in
successtully exhibifing its coliection and temporary dispfays; and presenting programs and
serices to Australian and international visitors, while realising efficient, cost-¢ffective long
term operations. Construction will begin in late 1998.

The Consuttants wil work full-time on this project, subject to satistactory completion of
annual milestones, and be based in Canberra for its duration, from appointment in 1998 until
end June 2001.

A tender information package may be obtained from Ms Linda Pascal, telephone;

+61 26271 1019, facsimile: +61 2 6271 1222, email: Ipascal@dca.gov.au. Enquiries

about the consultancy may be directed to Ms Margaret Backhouse, Construction Coordination
Taskforce, teiephone: +61 2 6271 1609, facsimile: +51 2 6271 1222,

email: mbackhou@dca.gov.au

Tenders ciose 2pm, Monday 15 June 1998 (Australian EST time).

More information about the project may be found on the internet at

url; http//www.nma.gov.aw and url; http://www.dca.gov.aw/respensi/ nmaindex.himl

Director: Technical Operations

The new facilities will include a digital panoramic theatre and a media/communications centre.
Tenders are invited from Consultants who will direct the development, technical design,
instaliation and staffing of:

¢+ the media/communications centre;

¢ ahigh-definition panoramic digital theatre; and

+ amultimedia network 10 support exhibitions and assaciated programs.

HELP WANTED SALES

In the rapidly growing world of the wireless industry,

no company gives your career
a clearer direction than Sprint PCS.

We hava been the recognized leader in the industry ever since we launched the
first 100% digital, 100% PCS nationwide network. LOS ANGELES is one of our
fastest growing markets. In fact, it is growing so fast that we currently have a
number of outstanding opportunities for dynamic sales professionals who want
to make their mark.

Business-to-Business Account Executives
* Work closely with the business community to develop this profitable market.

* Respensibilities will include prospecting, cold calling, marketing, selling and
closing.

* You must demonstrate good presentation skills and the ability to achieve
monthly sales quotas.

We invite success-driven individuals to fax their resumes to: Sprint PCS, Attn.:
525B%C, FAX: (310) 228-2387. EQE.

== Sprint, Sprint PCS*

www americanradiohistorvy com

| Communication Studies Chair: The School of
Communication at the University of Miami is seek-
ing a distinguished television journalist to fill its
Chair in Communication Studies. The Communi
cations Studies Chair, established in 1993, is com-
mitted to teaching in the School's graduate pro-
gram in professional journalism. The occupant of
this Chair will teach in the broadcast program
and serve as a liaison with television news orga-
nizations. The School is seeking a candidate with
a mixture of professional and academic experi-
ence. Candidates should have a Master's degree
and significant television news experience. Each
candidate should send a background letter. a re-
sume or vita. the names of three references. and
other supporting materials to: Dr. Paul Driscoll.
School of Communication. University of Miami,
P.O. Box 248127, Corai Gables. Florida 33124-
2030. Applications will be reviewed as they are re-
ceived beginning October 1, 1998. The University
of Miami is a private. nonsectarian university with
an enroliment of 13.600 students. The School of
Communication has 1.000 graduate and under-
graduate students in five academic programs.
The School is located on the University's main
campus in Coral Gables, a residential suburb of
Miami. The University is an equal opportunity, af-
firmative action employer and encourages
applications from minorities and women.

 HELP WANTED FACULTY

Governors State University, University
Professor of Digital Video & Animation.
Governors State University invites nominations
and applications for the tenure-track faculty
position of University Professor of Digital Video
& Animation in the College of Arts and Sciences
at Governors State University (GSU). This is a
joint appointment in Media Communication and
Art. GSU is an upper division and graduate
institution in the State of Illinois, serving
approximately 9,000 students annually in more
than 40 liberal arts and professional degree
programs. The campus is located in the
Chicago southern suburbs, approximately 31
miles south of Chicago's loop. Description of
Position: Successful candidate will teach
courses in video production and editing . basic
and 3D animation as they pertain to both
marketable skills and creative investigation. In
addition, this new faculty member will teach one
lecture/survey course on related topics. Specific
course and program development is
encouraged. M.F.A. is required. Nomination and
Application Procedure: Review of application
will begin upon receipt. The desired start date is
August 1, 1998 of January 1. 1999. Salary is
commensurate with experience. Applicants
should send a letter of interest addressing
qualifications, a current vita, and the three
letters of reference relevant to the job
description and samples of professional and
creative work which will be returned upon
completion of the search. Please submit
material to: Professor Eli Segal. Chair, Search
Committee, Division of Liberal Arts. Governors
State University. University Park. IL 60466-
0975. Governors State University. an affirmative
action/equal opportunity employer. is committed
to achieving excellence through diversity. The
‘ university encourages applications from women
and ethnic/racial mingrities.

Fax your classified ad io
Brogdeasiing & Cahle.

(212)206-8327

S S —
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_ HELP WANTED VIDEO

Video Editor- Linear/Non-Linear- Metro Video |
Productions has an immediate opening for a top
notch client oriented editor. Candidate must have
a proven track record of spot and long form edit-
ing, exceptional client skills, technical savvy and
the ability to use or learn lingar or non-linear
systems. Team oriented person will work with 3
edit suites, staff composer and high-end graphics |
staff to deliver top notch product. Send resume to |
John Willcox, 626 W. Olney Road. Norfolk, VA
23507. |

EMPLOYMENT SERVICES ' }

PROFESSIONAL JOBS
WITH ENTERTAINMENT COMPANIES | |
BROADCAST & CABLE TELEVISION. DISTRIBUTORS. | |
MOTION PICTURE. POST PRODUCTION & MORE

Entry to senior level jobs nationwide in ALL fields
{news, sales. production, management. etfc.)
Published biweekly. For subscription information:

(800) 335-4335 [

Entertainment Employment Journal™
email: info@eej.com

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680- |
7513.

TV Reporters, Anchors and Producers!!! Ex-
perienced or entry level, hundreds of satisfied
clients know winning that great job starts by con
tracting Tony Windsor at NEWSDirections
(423)843-0547 or toll-free voice mail
(BOOYNEWSDIR.

~ WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4" SP, M2-90's.
Betacam SP’s. Call Carpel Video 301-694-3500.

~ FOR SALE EQUIPMENT

“ CLEARLY
PRUDENT.

For videc duplication, demos,
audition reels, work tapes, our
recyclec tapes are technically [
up to any task and downright
bargains. Afl formats, fully guar- |

teed. To order call:
(800)2384300 CARPEL |
RS

(800)238-4300

Lowest prices on videotape! Since 1979 we |
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran- |
teed. Financing available. Transcom. 800-441-
8454. 215-884-0888. Fax 215-884-0738.

'FOR SALE STATIONS

OWNERSHIP OPPORTUNITIES!

Florida panhandle AM/FM combo. Developmental, $400K
Florida Class C-3, Developmental, $750K
| Georgia AM/FM combo. Good college town. Cash Flow, $800K
| North Carolina AM/FM combo. Mountain resort area. Cash Flow, $1.0M
[ Ohio River city AM/FM combo. Cash Flow, $500K
| Kentucky AM/FM combo. Cash Flow, $750K
’ Tennessee combo. Cash Flow, $2.0M
1 Tennessee 3 AM, 2 FM. Cash flow. $3.1M
| Georgia 1 AM, 3 FM. Cash Flow, $2.0M
Michigan AM/FM combo. Cash flow, $1.75M
For More Information call (904) 285-3239
Northern Maine Class C-2 FM & full-time AM, $425K Terms
Coastal Maine 6Kw Class A FM, $325K
For More Information call (610) 695-9339
Eastern Ohio AM/FM close to rated market, $725K Terms or $680K Cash
For More Information call (804) 282-5561
AM/FM combo, central lllinois, $600K Terms
l For More Information call (913) 498-0040
AM/FM/AM combo, Rocky Mountain market, $325K Cash
I AM/FM combo, Rocky Mountain market, $275K Cash
For More Information call (435) 753-8090

MEDIA SERVICES GROUP, INC.

ACQUISITIONS « VALUATIONS « FINANCING » CONSULTATION

Two FM's, California Coast, Excellent Equip- ‘ -

ment. Contact Bob Austin. Satterfield & Perry.
Inc.. 813-896-0045. |
|

New England Ski Country Combos. Cash flow
dynamov/interstate cell site 2M. Strong cash flow in-
terstate cell site 825K. Profitable. great upside
495K. Full-time Birmingham AM 400K, Sales
Group 781-848-4201. |

Major Texas City AM-FM combo seeks His- ‘
panic investors to acquire additional properties

and expand profitable operation. Principles, '
please 800-213-1785. ‘

. FORLEASE
C-Band Transponder Space For |
Lease. Fully protected full or part |
time use. Uplink available. Com- |
petitive rates. Bella Luna Com-

munications. 818-883-1664. \

 COLLECTION AGENCY

MEDIA COLLECTION

DREAM TEAM

CCR

Attorney (former broadcast/cable ad sales
manager NBC-TV, Katz, Petry, Lifetime)
and staff handle the USA’s top media
firm's collection accounts offering:

1. Unequalled knowledge of media business.
2. Ten years of unegualled/documentable

recovery rates.
3. Customized reporting.
4. Competitive contingent fee schedule.
5. References available.

Call/Write:
CCR * George Stella
1025 Qld Country Road * Suite 3038
Westhury, NY 11590

Tel: 516-897-2000 » 212-766-0851 ¢ Fax: 516-397-2071

E-Mail: CCRCollect@AOL.com

FOR DALLY CLASSIFIELY LIPLYATES. .,

VISIT BROADCASTING & CABLE ONLINE

www.broadcastingcable.com

www.americanradiohistorv.com
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“For the Record” compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when available, appears in italic.

= —
Abbreviations: AOL—assignment of license: ant.
antenna: ch.—channel: CP—construction pernut:
D.LP.—debtor in possession: ERP—elfective radiated
power: khz—hiloheriz: her—Kilometers: hw —kilowatts:
m—meters: mhy—megatenz: mi-—miles: TL—trans-
mitter location: TOC—ieanster of control: w —w s,
One meter equals 3.28 feet.

OWNERSHIP CHANGES
Dismissed

Victoria, Tex. (BALH-970731GO)—Bill
Schwartz, receiver, for KEPG(FM): voluntary
AOCL from Yolanda G. Dorsett to Gulfstar Com-
munications Victona Licensee Inc. May 14

NEW STATIONS

Filed

Los Angeles (BPCDT-980427KG)—NBC
Subsidiary for knec-Tv: new digital television
facility at ch. 36, 380 kw, ant. 991 m., Mt. Wil-
son, 25 km NE of Los Argeles. May 5

San Francisco (BPCDT-980424KF)—KGO
Television Inc. for KGO-Tv: new digital televi-
sion facility at ch. 24, 561 kw, ant. 437 m.,
Surto Tower, 1 La Avanzada St. May 5

Washington (BPCDT-980424KG)—The
Detroit News Inc. for wusa(Tv): new digital
television facility at ch. 34, 646 kw, ant. 254
m., 4010 Chesapeake St. NW, Washington.
May 5

Atlanta (BPCDT-980424KE)—Pacific and
Southern Co. Inc. for wxia-Tv: new digital tele-
vision facility at ch. 10, 16.5 kw, ant. 303 m_,
110 Arizona Ave., Atlanta. May 5

Petersburg, lIf. ($80427MA)—Reformed
Broadcasting Network Inc. for noncommercial
FM at 88.1 mhz. May 4

Princeton, lll. (380420MH)—lllinois Bible

Institute Inc. for noncommercial FM at 88.3 |
mhz. May 1

Ruston, La. (BPED-8804271A)—American |
Family Association for noncommercial FM at
88.3 mhz. May 1

Marlborough, Mass. (BPCDT-980420KE)—
SKMA Broadcasting Partnership for wHsH-Tv:
new digital television facilities at ch. 23, 49.6
kw, ant. 326 m., 3.2 km N of Marlborough.
April 30

Detroit (BPCDT-980421KE)—Post-News-
week Stations for woiv-Tv: new digital televi-
sion facilities at ch. 45,, 973 kw, ant. 281 m.,
15700 Lincoln Dr., Southfield, Mich. Aprif 30

Beekman, N.Y. (980421 MA)—Monroe Board
of Education for noncommercial FM at 88.3
mhz. April 28

Fargo, N.D. (980427MQ)—Pioneer Public
Broadcasting Co. for noncommercial FM at
89.5 mhz. May 4

Philadelphia (BPCDT-980422KE)—Capital
Cities/ABC Inc. for wpvi-Tv: new digital televi-
sion facilities at ch. 64, 1000 kw, ant. 332 m.,
foot of Culp St. April 30

Rapid City, S.D. (980420MG)—Family Sta-
tions Inc. for noncommercial FM at 90.3 mhz.
April 28

Breckenridge, Tex. (980424MA)—American
Family Association for noncommercial FM at
90.7 mhz. May 1

Laramie, Wyo. (98042 1MC)—Colorado
Christian University for noncommercial FM at
90.1 mhz. April 28

FACILITIES CHANGES

Filed/Accepted for filing

Phoenix (BPED-880417IE)—Family Stations
Inc. for kPHF(FM): change TL, ant. May 1
Brush, Colo. (9804201C)—JMS Broadcast-
ing LLC for kPrB(FM): Change ERP, TL, ant.
Aprit 30

BY THE NUMBERS
BROADCAST STATIONS Service Total
Service Total | | Commercial VHF TV 558
Commercial AM 4.724 | | Commercial UHF TV 651
Commercial FM 5.591 | | Educational VHF TV 125 | | |
Educational FM 1.961 | | Educational UHF TV 242 | |
Total Radio 12,276 | | Total TV 1,576
VHF LPTV 559 NE '
UHF LPTV 1515
Total LFTV 2 5'7—4 Total svstems 11,600
: Basic subscribers 64,800,000
FM translators & boosters 2,928
i Homes passed 93,790,000
VHF transiatcrs 2,248 N .
| Basic penetration 66.1%
1 UHF translators 2-752 ‘Based on TV nougehold univarse of 98 millipn
| Total Transiators 198 | S e Braastusrine s Gae
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Crystal River, Fla. (980427IC)—ECI License
Co. LP for wetk(Fm): change TL, ant. May 6
Pennsuco, Fla. (BPED-980422|A}—Centro
Cristiano de Albanza Inc. for wirp(FM): change
ERP, ant. May 5

Donalsonville, Ga. (380402IB)—Augusta
Radio Fellowship Institute Inc. for wwGr(Fm):
change TL, ant. April 28

Talking Rock, Ga. (980424IB)—Charles A.
McClure for new FM: change TL, ERP, ant.
May 6

Waycross, Ga. (BPED-980421ID)—Ameri-
can Family Association for wasw(Fm): change
ERP. Aprit 28

Pekin, lll. (BPED-980428IE)—Central Hlinois
Radio Fellowship Inc. for wBNH{FM): change
ERP, TL, class, ant. May 6

Brooklyn, lowa (BMPED-980422{C)—Flori-
da Public Radio Inc. for kSkB(FM): change TL,
ERP, ant. April 30

Camblesville, Ky. (BPED-9804211C)—
American Family Association for warPD{Fm):
change ERP, ant. Aprii 28

Hazard, Ky. (BP-980420AB)—Mountain
Broadcasting Service Inc. for wkiC(AM):
change ant. May 1

Sterling, Ky. (9804071D)—Mt. Sterling
Broadcasting Co. for wMsT-FM: upgrade to
288C3. April 17

Auburn, Me. (980415IC)—Great Down East
Wireless Talking Machine for wMwx(FMm):
change ERP, ant. April 28

Hagerstown, Md. (980402|A)—Manning
Broadcasting Inc. for warx(Fm): change TL,
ant. Apnl 10

Natick, Mass. (BMP-980427AB)—Langer
Broadcasting Corp. for wiLT(am}): change TL,
ERP, ant. May 6

Negaunee, Mich. (980409IB)—Great Lakes
Radio Inc. for wkas-FM: upgrade to 270C2.
April 22

Albert Lea, Minn. (980422ID)—Nolander
Properties Inc. for kcri(Fm): change ERP, ant.
May 1

Hutchison, Minn. (980420IF)—North Ameri-
can Broadcasting Co. Inc. for kKJR(FM): change
TL, ERP, frequency, class, ant. April 30

Park Rapids, Minn. {380413IC)—Bernadine
A. Schumacher for new FM: upgrade from
223A 10 223C3. April 23

Saint Cloud, Minn. (980410MC)—Fellowship
Broadcasting Corp. for KCFB(FM): Charge
class, TL, ERP, ant. April 21

Walker, Minn. {BMPH-98041518)—Carol J.
Detahunt for new FM: upgrade from 270A to
270C2. May 1

Port Gibson, Miss. (BMPED-980417IB)—
American Family Association for waTu{FMm):
change TL, ERP, ant. April 23

Columbia, Mo. (980403ID)—Ft. Smith FM
Inc. for kBXR{FM}: change TL, ERP, ant. Apri/
21

La Monte, Mo. (980406lA)—Sedalia Invest-
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For the Record

ment Group LLC for new FM: change TL, |
ERP, ant. Aprit 17

Lebanon, Mo. (BPH-9803091J)—0Ozark
Broadcasting Inc. for kJEL{Fm): change TL.
April 10

St. Louis, Mo. (BPCT-980323KF)—KMOV-TV
Inc. for kmov(Tv): change ant. Aprif 8

Garapan-Saipan, M.P. (9804011A)—Inter-
Island Communications Inc. for new FM:
change TL, ant. April 17

Garapan-Saipan, M.P. (980401IA)—Inter-
Island Communications Inc. for kZmi{Fm):
change TL. ant. April 17

Billings, Mont. (BP-980414AB)—Elenbaas
Media Inc. for kmzk(am): change TL, ant. April
24

Miles City, Mont. (BP-980414AC)-—Senger
Broadcasting Corp. for kMTA{AM): construct |
auxiliary site and add secondary nighttime
operation at same site. April 24

Hubbard, Neb. (BMPED-980417|A)—Ameri-
can Family Association for kAvA(FMm): change
ERP. April 23

Claremont, N.H. (9804161B)—Dynacom |
Corp. for wHpa{Fm): change TL, ERP, ant.
April 30 |

Bring back tax certificates
EpiTor: [ read with interest your April
20 editorial on the Lutheran Church
decision of the court of appeals con-
cerning the FCC's EEO rules. You put
it very well when you said that broad-
casters should took for ways to “vol-
untarily” put more minorities and
women on the payroll. Most broad-
casters realize that it's good business
to have a diverse work force: however.
many also gquestion whether the feder-
al government should dictate how to
accomplish that goal.

[ also was pleased to see that you
raised the minority tax certificate pro-
gram. Although Congress repealed the
program in 1995, perhaps tax certifi-
cates could clear substantial political
hurdles with some needed changes to
the original concept. such as a mim-
mum holding period and sufticient
evidence that the new minority owner

What do you think? Orop us a line at
www.broadcastingcable.com, where
you can find e-mail addresses for all our
reporters and editors.

Asbury Park, N.J. (BPED-9804171D)—Evan-
gelistic Crusade of Fishers of Men Inc. for
WYGG{FM): change TL. May 1

Manahawkin, N.J. {(BMPED-9803311C)—
New Jersey Public Broadcasting Authority for
wNJM(FM): change TL, ERP, ant. Aprif 24
Clovis, N.M. (BPED-980421IB)—American
Family Association for kaar(Fm): change ERP.
April 28

Baldwinsvitle, N.Y. (BPED-980407IF)—
Baldwinsville Central School District tor
wBxL(FM): change ERP, ant. April 17

East Syracuse, N.Y. (BP-980415AA)—Cram
Communications LLC for wsiv(am): add night-
time service with .057 kw. April 24
Springville, N.Y. (BPCT-980407KF)—Caro-
line K. Powley for wngs(Tv). change TL, ERP,
ant. April 24

Westport, N.Y. (9804101B)—Westport
Broadcasting for wMmEx(FM): change TL, ERP,
ant. April 21

New Bern, N.C. (BPED-980421IE)—Ameri-
can Family Association for waag(Fm): change
ERP. April 28

Waxhaw, N.C. (980319IF)—GHB of Waxhaw
Inc. for wnMx-Fm: upgrade to C2. April 7

Devils Lake, N.D. (980417IF)—Double
Broadcasting Inc. for kZzv(Fm): change TL,
ant. April 28

Grand Forks, N.D. (BP-980330AA)—lowa
City Broadcasting Co. for kkxL{am): change
power, ant. April 8

Athens, Ohio (980413|B)—Christian Faith
Broadcast Inc. for wukw(Fm): change TL, ERP,
ant, Aprif 23

Canton, Ohio (BP-980210IF)—Beaverkettle
| Co. for wHBC(aM): change ant. April 6
Wooster, Ohio (BPED-9804201A)—Kent
State University for wkrw(Fm): change ERP,
class, ant. April 28

Clinton, Okla. {980403IA)—Tyler Broadcast-
ing Corp. for kcL-FM: change TL, ant. Aprif 21
Snyder, Okla. (BMPED-9803261E)—Altus
Educational Broadcasting Foundation for new
FM: change TL, ERP, ant. April 23

Bonanza, Ore. (980311/D)—B and B Broad-
casting Inc. for kaox(Fm): change class from A
to C3. April 24

Gresham, Ore. (BPED-970625ME)—Mt.
Hood Community College District for
KMHD{FM): change class, ERP, ant. April 22

| —Compiled by Sara Brown

@oenlviike

is in both de facto and de jure control
of the acquired station. Lets also hope
that from a legal standpont. a
redesigned tax certificate program can
survive the strict-scrutiny test required
by the Supreme Court in its Adarand
case.—Kevin F. Reed. Dow, Lolmes &
Albertson, Washington

More stations not the answer

EpIToR: In this era of straight-line
thinking, we too often hear, ~If we just
make more of them. everyone will
have their own.” Most recently this has
been promutgated by the Washington
bureaucrits in the matter of minority
ownership of radio stations. It seems to
them that all we have to do is make
more of them and we will see more
minorities running their own stations.

We have heard two versions of this
recently: reduction of spacing from 10
khz to 9 khz on the AM band. and let-
ting “pirate” stations become a reality—
giving us a series of intermediate sta-
tions that may cover an area of two or
three miles and thereby providing more
stations 1o help minority ownership.

If that will work. then why not allow
more banks to be opened on a himited
basis or get General Motors to build
more cars”? That way everybody can

| own a bank and a car if they do not

www.americanradiohistorv.com

now own one. The missing ingredient
here is money. If you inject money into
the picture, something else pops up:
There has to be some qualitying exper-
tise up tront. otherwise the bank goes
bust or the car ends up in an ditch.

It is my opinion that the problem has
already been set on a course of correc-
tion, and we need lo dispense with these
artificial means of trying to force
answers that don’t happen to create
sotutions. Our biggest dilemma has
more to do with time than anything else.
It takes time to get an education and get
out of the ghetto. This process has been
given great assistance, and our minoni-
ties are getting educated. As they are
progressively preparing themselves for
the work force. they are also improving
their environment. both of which pre-
pare them for mainstream existence.
The process is under way. making great
progress. It's time to stop Lrying to rein-
vent the wheel—it's already rolling.
Our main goal should be making certain
the process doesn™t slow down.

[ applaud the recent public endorse-
ment of the principles of equal
employment opportunities by a major
broadcasting company: it would be
significant if all the rest would do the
| same and practice it—Donald K.
| Clark. media broker. Tampa, Fla.
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——— = CONSULTING RADIO ENGINEERS CONSULTING ENQINEERS
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THIS WEEK

May 22-27—22nd annual National Association
of Black Owned Broadcasters spring broadcast
management conference. Renaissance Grand
Beach Resort. St. Thomas. U.S. Virgin Islands.
Contact: Cynthia Smith, (202) 463-8970.

May 26— Silicon Graphics Magic Bus Broadcast
Tour featuring digital television solutions. WFAA,
Dallas. Contact: Martha Smedberg. (650) 933-6988.
May 27—Federal Communications Bar Associa-
tion New York chapter luncheon featuring FCC
Commissioner Michael Powell. CBS Headquar-
ters. New York City. Contact: Paula Friedman.

| (202) 736-8640.

May 27-29—North American National Broad-
caslers Association Sixih International Broadcast
News Workshop. CBC Broadcast Centre. Toronto.
Contact: Paul Ferreira, (416) 598-9877.

May 28— Silicon Graphics Magic Bus Broadcast
Tour featuring digital television solutions. CNN, At-
lanta. Contact: Martha Smedberg. (650) 933-6988.
May 28— Silicon Graphics Magic Bus Broadcast
Tour featuring digital television sclutions. Georgia
Public Television. Atlanta. Contact: Martha Smed-
berg. (650) 933-6988.

May 30—Radio-Television News Direclors Asso-
ciation spring training conference. Wyndham Gar-
den Hotel-Buckhead. Atlanta. Contact: Rick
Osmanski, {202) 659-6510.

May 31-June 4—1998 Inlernational Conference
on Consumer Electronics. LAX Marriott, Los Ange-
les. Contact: Diane Williams, (716) 392-3862.

June 1-2—New Jersey Broadcasters Associa-
tion annual Convention and Mid-Atlantic States
Expo, presented in association with the Maryiand-
Delaware-D.C. Broadcasters Association. Atlantic
City Hilton Casicn Resort. Allantic City. Contact:
Phil Roberts. (888) 652-2366.
June 2—"The Impact of American Television in
the International Marketplace,” Hollywood Radio &
Television Society newsmaker luncheon. Regent
Beverly Wilshire Hotel. Beverly Hills, Calif. Con-
| lact: (818) 789-1182.
June 2—Silicon Graphics Magic Bus Broadcast
Tour featuring digital television solutions. wcau-Tv
[ Philadelphia. Contact: Martha Smedberg, (650)
933-6988.
June 2-4—/nlernational Conference on Con-
sumer Electronics technical conference. Los
Angeles Airport Marriott, Los Angeles. Contact:
Jim Richards. {802) 872-2800.
June 3-4—"European TV Sports,” conterence pre-
sented by Kagan Seminars Inc. Waldort Hotel. Lon-
don. Contact: Deberah Kramer, (408) 624-1536.
June 4— 1998 Radio-Mercury Awards. Marriott
Marquis Hotel. New York City. Contact: G. Hast-
ings. (203) 862-8577.
June 4-5—American Radio Manufacturers Asso-
ciation 1998 spring equipment and technology
expo. Harrah's Atlantic City Resort, Atlantic City.
Contact: (609) 653-6130.
June 4-10—International Children's Television
| Festival, Bayerischer Rundfunk, Munich, Ger-

many. Contact: David Kleeman, (847) 390-6499.

June 5.-7—Georgia Association of Broadcasters
| annual convention. Hyatt Regency Hotel, Savan-

nah. Ga. (770) 395-7200.
June 5-T—"Civic Journalism; On the Air,” work-
shop sponsored by the Radio-Television News
Directors Foundation and the Pew Center for Civic
Journalism. Sheraton Austin Hotel. Austin, Tex.
Contact: Kathleen Graham, {202) 467-5216.
June 7-9—NIMA international European confer-
ence. Excelsior Hotel, The Lido, Venice, ltaly.
Contact: (202) 289-6462.
June 7.10—9th annual Management Seminar
for News Executives, presented by the Radio-
Television News Directors Assoaciation and the
University of Missouri—-Columbia Schoo! of Jour-
nalism. University of Missouri-Columbia School of
Journalism. Columbia. Mo. Contact: John

| M—

Patehoo.

Richardson, (573) 882-4201.

June 7-11—SUPERCOMM ’98, communications
and information technology conference and exhi-
bition. Georgia World Congress Center. Atlanta.
Contact: (800) 974-9786.

June 7-13—19th annual Banff Television Festi-
val. Bantf Springs Hotel, Banff, Alberta, Canada.
Contact: (403) 678-9260.

June 8—New York Women in Radio & Television
20th Anniversary Birthday Bash and Benefit Auc-
tion. Studio 601, New York City. Contact: Terry
Lawler, (212) 679-0870.

June 10.13—Cable-Tec Expo '98, annual cable
TV conference and hardware trade show present-
ed by the Society of Cable Television Engineers.
Denver Convention Center. Denver. Conlact:
(610) 363-3822.

June 12.14— Variely ShowBiz Expo West exhi-
bition and conference. Los Angeles Convention
Center, Los Angeles. Contact: (800) 840-5688.
June 12-17—Cologne Conference & Screen-
ings/international Television Festival, presented
by Medienforum NRW. Cologne exhibition halls
{KdInMesse) and the Rheinterrassen.Cologne,
Germany. Contact: +49 221 454 3280.

June 14-16—Ticket to Ten Million.” 5th annual
DBS Summit presented by DBS Digest. Adam's
Mark Hotel, Denver. Contact: (719) 545-1210.
June 15-18—Arkansas and Tennessee Cable
Communications Associations 1998 Joint Con-
vention. Adam's Mark Hotel, Memphis. Contact:
Pamela McCary, (615) 256-7037.

June 16—International Radio & Television Soci-
ety Foundation Gold Medal Award dinner honor-
ing Sumner Redstone. Waldorf-Astoria, New York
City. Contact: Marilyn Ellis, (212) 867-6650.
June 16-18—Confederation of Aerial Industries
Lid. trade fair. Heathrow Park Hotel, West Dray-

ton, Middlesex, England. Contact: 0181-902 8998.

June 17-20—PROMAX/BDA annual conference
and exposition. Toronto Convention Cenlre,
Toronto, Ontario. Contact: Linda Nichols, (310)
788-7600.

June 18— The New York Festivals 1998 Interna-
tional Radio Awards Ceremonies. The Copaca-
bana, New York City. Contact: (914) 238-4481.
June 19-20—Television News Center training
seminar for TV news anchors and writers. Televi-
sion News Center, Washington. Contact: Herb
Brubaker, (301) 340-6160.

June 20—Radio-Television News Directors
Association spring training conference. Sheraton
Plaza Hotel. St. Louis. Contact: Rick Osmanski,
(202) 659-6510.

June 21-24—Cable Telecommunications Asso-
ciation of Maryland, Delaware and the District of
Columbia annual conference. Sheraton Fontaine-
bleau Hotel, Ocean City, Md. Contact: (410) 266-
91119,

June 24—Federal Communicalions Bar Associ-
ation luncheon featuring FCC Chairman William
Kennard. Capital Hilton Hotel, Washington. Con-
tact; Paula Friedman, (202) 736-8640.

June 24-27—Association of Higher Education
Cable Television Administrators first annual con-
ference. Sheraton Orlando North, Orlando. Con-
tact: Ange! Marlowe, (919) 684-2930.

June 25-26—1998 Forum cn Cable/Telco Fran-
chising & Compelition, presented by the Strategic
Research institute. Embassy Row Hilton, Wash-
ington. Contact: (800) 599-4950.

Keeping up with all the industry events
can be a major event in and of itself. Let
us help. At www.broadcastingcable.com

we post all the events (with contact

numbers) you want to know about.

June 25-27—DISCOP "398, Central and Eastern
European television programming expo and con-
ference presented by The Happening Group. The
Atrium Hotel, Budapest. Contact: (310} 277-3633.
June 28-30—New York State Broadcaslers
Association 37th annual executive conference.
Sagamore Resont, Lake George. N.Y. Contact:
Mary Anne Jacon, (518) 456-8888.

June 28-July 1—CTAM National Marketing
Conference. Chicago Hilton & Towers, Chicago.
Contact: M.C. Antil. (703} 549-4200.

June 30—Deadline for entries for the Siegen-
thaler/National Lesbian and Gay Journalists Asso-
ciation Electronic Media Awards honoring excel-
lence in TV and radio reporting on lesbian and
gay issues. Centact: (202) 588-9888.

July 2—-Civic Journalism: On the Air,” workshop
sponscred by the Radio-Television News Direc-
tors Foundation and the Pew Center for Civic
Journalism. Sheraton Austin Hotel, Austin, Tex.
Contact: Kathleen Graham, {202) 467-5216.
July 8-10—WCA '98, 11th annual Wireless
Cable Association convention and exposition.
Pennsylvania Convention Center, Philadelphia.
Contact: Susan Bishop, (202) 452-7823.

July 8-12—11th annual International Teleproduc-
tion Society forum and exhibition. Regal Bittmore
Hotel. Los Angeles. Contact: (703) 319-0800.
July 10-12—"Covering the '98 Elections."” work-
shop sponsored by the Radio-Television News
Directors Foundation. Swissotel, Chicago. Con-
tact: Kathleen Graham, (202) 467-5216.

July 11—international Teleproduclion Society
International Monitor Awards prasentation and
gala. Regal Biltmore Hotel, Los Angeles. Contact:
Julie H.J. Chung, (703) 319-0800.

July 11-17—National Association of Broadcas!-
ers Management Development Seminar for Tele-
vision Executives. Northwestern University, Evan-
ston. lll. Contact: John Porter, (202) 775-2559.
July 22-24—Monlana Cable Telecommunica-
tions Association annual convention. Grouse
Mountain Lodge, Whitefish. Mont. Contact: Greg
Herbert, (406) 628-2100.

SEPTEMBER

Sept. 17—BrRoADCASTING & CabLE Interface Xl con-
ference. New York Grand Hyatt. New York City.
Contact: Cahners Business Information, (212)
337-7053.

Sept. 23-26—Radio-Television News Directors
Association international conference and exhibi-
tion. San Antonio Convention Center, San Antonio,
Tex. Contact: Rick Osmanski. (202) 467-5200.

OCTOBER

Oct. 14-17—National Associalion of Broadcaslers
Radio Show. Washington State Convention and
Trade Center, Seatile. Contact; (800) 342-2460.
Oct. 26-28—Southern Cabie Telecommunica-
tions Association Eastern Show. Orange County
Convention Center, Orlando. Fla. Contact: Patti
Hall, (404) 255-1608.

Oct. 28-31—Sociely of Motion Picture and Tele-
vision Engineers 140th technical conference and
exhibition. Pasadena Convention Center, Pasade-
na. Calif. Contact: (914) 761-1100.

NOVEMBER

Nov. 9—BroapCASTING & CasLE 1998 Hall of Fame
Dinner. Marriott Marquis Hotel, New York City.
Contact: Cahners Business Information. (212)
337-7053.

DECEMBER

Dec. 1-4—The Western Show, conference and
exhibition presented by the California Cable Teie-
vision Association. Anaheim Convention Cenler,
Anaheim, Calif. Contact: (510) 429-5300.

Major Meeting dates in red
—Compiled by Kenneth Ray
{ken.ray@cahners.com)
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Golden brings that touch to Saban

hen Stan Golden graduated from

the University of Denver in the

mid-1970s, he was unclear about
his next move. The only thing the Boston
native knew he wanted was 1o head farther
West.

So Golden, now president of children’s
TV-show producer and distributor Saban
International. packed his bags and went 1o
California in search of a job or a graduate
school. He met a cousin in the entertain-
ment business in Los Angeles and soon
found himselt on a Hollywood set.

"1 fell in love with it.”" Golden says of
the entertainment industry. 1 remember
saying, “This looks really good.” ™

Golden was brought back to earth quick-
ly when he got his first job—in the mail-
room at Alan Landsburg Productions.

At the time. Landsburg Productions was
producing the Leonard Nimoy series /n
Search Of and had a number of network
TV specials. Golden caught on quickly and
was given an assistant’s position with
Howard Lipstone, Landsburg’s partner at
the time. Golden says Lipstone became a

mentor and taught him the ins and outs of

Hollywood business affairs.

“Working with [Lipstone] really gave
me a great wealth of knowledge and expe-
rience.” Golden says. “The skills [ learned
under him are still skills that I use today.™

As Golden became Landsburg’s director
of sules in 1980. the compuny was growing
by “leaps and beunds,”™ he says. Programs
like That's Incredible! and Those Amazing
Animaly came out of the Landsburg factory
in the carly "80s.

“When That's Incredible! got picked up
by ABC in the carly "80s. that's when we
really took off as a company,™ he says,

Landsburg Productions started an inter-
natienal division and got into the sitcom
business, producing such top network
shows as Gimme a Break! and Kate &
Allie. During the carly "80s the company
went from some 30 employees to more
than 400. In 1984, Landsburg Productions
was tuken over by Reeves Entertainment.
and Alan Landsburg left. Golden remained
in place as vice president for a year but quit
1o rejoin Landsburg in 1985.

With funding from Cox Communica-
tions. Landsburg started The Landsburg
Group and quickly teamed up with Group
W Communications to form Horizon Inter-
national Television. Landsburg brought
Golden in as president of Horizon, a joint

“I guess I have
been lucky and
timed things
really well.”

Stan Golden

President, Saban International,
Los Angeles; b. Oct. 30, 1953,
Boston; BS, BA, business
finance, University of Denver,
1976; Alan Landsburg
Productions, Los Angeles:
assistant, 1976-78; director o*
sales, 1980-82; VP,
international distribution,
1982-84; VP, international
distribution, Reeves
Entertainment, Los Ange'es,
1984-85; president, Horizon
International Television, Los
Angeles, 1985-88; current
position since 1988; m. Abbie
Ross, 1993

www americanradiohistorv com

venture that was to distribute both compa-
nies’ products overseas. But “we didn’t
have a That's Incredible!” Golden recalls.
“We started from scrateh. and neither com-
puny became as prolific as [it was] intend-
ed or envisioned to become.™

So after three years. it was time to move
on. Golden began talking with Andy Hey-
ward. the president of DIC Entertainment,
about distributing DIC’s library product
internationally. At the same time, Heyward
was quictly putting together an internation-
al distribution deal with children’s produc-
er Haim Saban.

“When Haim and Andy consummated
their deal. Andy said 1o Haim that he
should give me call. because [Haim] had
no expertise in that area.” Golden says,
“We hammered out a deal.”

In 1988, Golden joined Saban and was
numed president of Saban International. the
same position he holds today. “Haim and 1
literaily completed an agreement two weeks
before MIP in 1988, and we basically
merged all the companies and exhibited
under the Saban label,” Golden says. “"We
went to that first market with back product of
Horizon and 78 new half-hours of two ani-
mated series, Cops and The New Archies.”

That small library has grown to more
than 5,000 half-hours of television and
continues to grow. The company became
very successful very fast in the late 1980s,
Golden says. Driving the company’'s rapid
international success was the (mainly
European) switch from government-regu-
lated TV stations to commercial stations.
“The timing of our international launch
could not have been better,” he says.

Golden and Saban went on a “buying
binge.” snapping up nearly 300 half-hours
of animated and live-action product every
year for several years. Included in those
acquisitions was an Asiun-made series that
Saban later named The Mighiy Morphin
Power Rangers. Saban took these foreign
series, translated them into English—and
eventually other languages—and made
them huge hits. domestically and then
internationally.

Golden says his successtul carcer has
been a matter of timing.

“From working in the mailroom to
becoming president of Saban Interna-
tional. it has just been being in the right
place at the right time.” he says. "l guess
1 have been lucky and timed things really
well” —Joe Sclilosser

—
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Appointments at WGie-mv Greens-
boroftigh Point/Winston-Salem, N.C.:
Dick Daggett joins as general sales man-
ager: Hollie Strano joins as reporter and
meteoroiogist.

Ric Harris, national sules manager.
wOio(1v) Cleveland/ Shaker Heights,
Ohio. joins wtAB(TV) Lorain, Ohio as
local sales manager: Jim Rini, regional
sales manager, wolo and wuas, named
national sules manager. woio: Paul
Miller, sales operations manager,
KTVT(TV) Dallas/Fort Waorth, joins
wOIO/wWUAR as traffic manager.

Appointments at WeIN(TV) New York:
Angelique Mais, writer/producer. named
promotion manager; Howard Levinson,
local sales manager, named general
sales manager.

O'Donéghue

Appointments at
CBS Corp.’s oper-
ations and engi-
neering unit. New
York: Howell Mette,
director, news
operations. CBS
New s, named VP,
engineering: Shane
0'Donoghue, VP,
technical services.,
now has overall
responsiblitiy for the broadcast center
technical tacilities, show crews and
technical maintenance: David Conant,
VP, entertainment production services,
new oversees production management.
the scenic shop and studio production
services: Bob Ross, VP, news produc-
tion services, is responsible for all
videotape and graphics operations.

Conant

Rosalie Joseph, VP. talent and casting.
MTM Productions. joins ABC Enter-
tainment, New York, as VP, casting.
East Coast.

Lor Terwell, creative director, advertis-

Audio anniversary

The Audio Engineering Society cel-
ebrated its 50th anniversary with a
gala in New York. On hand for the
event were a number of the soci-
ety’s founders. Celebrating the soci-
ety’s 50 years as a global forum for
professional audio were (I-r): Les
Paul, inventor of the electric guitar

|
and multitrack recording; AES President Subir Pramanik; Executive l
Director Donald Plunkett, and founding member Norman Pickering, |
designer of the classic Pickering playback cartridges and arms. The |
group’s 104th convention is under way now in Amsterdam. [

i |

ing and promotion. wWeks-Tv New York,

joins Fox Television Stations Inc.. New

York. as VP, creative services.

Steve Stein joins Station Store, Los
Angeles. as executive VP and general
sales manager.

Sarah Norat-Phillips, station manager.
wDWR(TV} Detroit, named president/
general manager.

Appointments at WDwB(TV) Detroit;
Pamela Manor, business manager.
wrTA(TV) Fort Wayne, Ind.. joins in
same capacity: Bruce Harrison, manager.
engineering systems, wrtG(Tv) Wash-
ington. joins as director. engineering.

executive VP,

~ PROGRAMMING

Mel Swope, scnior
VP. production.
MGM Worldwide
Television Group.
Santa Monica.
Calif.. numed

Appointments al
Worldvision, New
York: Deborah
Hackenbernry, VP,
research. Court

Swope

Television, joins in same capacity:
Christopher Gerondale, dircctor. rescarch.

named executive director.

Bob Higgins, dircctor. creative aflairs,
Columbia TriStar children’s program-
ming. Los Angeles. named VP.

Barry Levy, manager. development. Nel-
vana Communications Inc.. Los Ange-
les. named director, development.
Russell Schwartz, lawyer. Horack. Tal-
ley. Pharr & Lowndes, joins Bahakel

I Communications. wWoeB(1v) Charlotte.

wWwWw.americanradiohistorv.com

N.C.. as VP, business affairs/general
counsel.

Sam Millstone, VP,
business develop-
ment and plan-
ning. National
Geographic Tele-
vision, Washing-
ton. joins National
Geographic Ven-
lures as VP, busi-
ness development.

Milistone

Appointments at
NBC's law depart-
ment. New York: David Sternlicht, senior
broadcast counsel. named VP, media
law: Patricia Duncan, litigation counsel:
Sari Greenberg, corporate and transac-
tions counsel: Andrea Hartman, litigation
counsel: Alisa Shudofski, litigation coun-
sel. and Maya Windholz, broadcast coun-
sel. all named senior counsels in their
respective areas.

~ JOURNALISM

Adriana Alcaraz, assignmient editorfasso-
ciate producer, KEMB-TV San Dicgo.
Calif.. joins KyMA(TV) Yuma, Ariz.. as
Imperial Valley bureau chief, El Cen-
tro, Calit.

James Bamry, producer. 48 Hours, and
free-lance producer/consultant., joins
wTXE(TV) Philadelphia as senior pro-
ducer. investigative unil.
Appointments at New 12 The Bronx:
Roberto Soto, ncws director, Telemundo,
Los Angeles. joins in same capacity:
Camillo Pombe-Saenz, news and public
affairs director. Bronxnet. joins as

[ senior assignment editor; Sean Sweeney
joins as graphic artist: Doreen Geiger
joins as producer: David Rein, associate
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producer/director, Cablevision of War-
wick, joins as director; Brian Webb,
technical director. NewSport. joins as
director: Andrea Bond, news assistant,
WNYW(TV} New York, joins as reporter:
Elizabeth Gonzalez, free-lance photogra-
pher. joins as local news coordinator.

' Phyllis Schwartz,
news director,
wis-1v Chicago.
Jjoins WMAQ-TV
Chicago as VP,
news and creative
services,

ns)

< A

Schwartz

Jeanine L’Ecuyer,
assistant news

director and senior
investigative
reporter, KPNX(Tv)
Mesa, Ariz., named news director,

RADIO

lennifer Wolfe, manager, promotion,
MTV Network, New York, joins
WBIX(FM) New York as director, mar-
keting.

Michael Abrahams named manager, pro-
gram communications and marketing,
National Public Radio. Washington.
Julie Zucchini, general sales manager,
KMLE(FM} Phoenix/Chandler, Ariz.,
Jjoins Chancellor Media Corp.. as direc-
tor. sales, Phoenix market (six stations).

Susie Morgan, dee-
jay, WBOB(FM)
Minneapolis, joins
WKTI(FM) Milwau-
Kee as on-air host
as part of the Reit-
man & Mueller in
the Morning pro-
gran.

Appointments at
Westwood One:
Mark Fritz named
director, sales, Detroit: Jennifer Kral,
account coordinator, Young & Rubi-
cam, joins as sales promotion manager,
New York: Karen Akerstrom, regional
sales manager. TM Century. Dallas.
joins as regional director, aftiliate rela-
tions, South Central, Dallas.

Morgan

|

CABLE

| Appointments at A&E Television Net-
works: Michael Yorick, deputy managing
director, Fox Kids UK, joins as direc-
tor, European atfiliate relations, Lon-
don: Isabelle Hen-Wollmarker, marketing

[ ; ;
l project manager. Premiere (German

Broadcasting & Cable May 25 1998

pay-TV service). joins as director,
international marketing, New York;
Karen Stavisky, manager. information
technology. named director. sales infor-
mation systems.

Bill Nienstedt, .ccount executive.
wDIV(TV) Detroit, joins Fox Sports
Detroit as local sales manager: Don Gra-
ham, cxecutive in charge of production,
The Guyle King Show. joins Fox Sports
Chicago as VP, programming and pro-
duction.

Bill Riker, president. Society of Cuble
Telecommunications Engineers Inc.. j
Louisville. Colo.. joins the National

Cable Television Center and Muscum,

Denver. as VP, operations and engi- —

necring.

John Stillson, promaotions coordinator.
SportsChannel Florida, Fort Laud-
erdale. Fla.. named manager, advertis-
ing and promotions.

Lazarus

Janneman

Appointments at Turner Broadcasting
Sules: Liz Janneman, senior VP, Turner
Entertainment Network Sales, and gen-
eral sales manager, TNT, named execu-
tive VP, TENS: Mark Lazarus, scnior
VP, Tumer Sports at Tumer Broadcast-
ing Sales Inc.. named executive VP.

Appointments at Nickelodeon, New
York: Russell Hicks, senior VP, creative
services, Fox Kids Worldwide. joins as |
group VP, creative and marketing. '
Nickelodeon consumer products: Gail
Stern, dircctor. soft goods and special
markets, named VP, soft goods, and
property manager, Nickelodeon Licens-
ng.

INTERNET

Appointments at Disney Interactive.,
Burbank, Calit.: Tim Zuckert, VP. mar-
keting, The Palace Inc., joins as VP,
sales and marketing: Pam Weisberg,

semor VP, business and legal atfairs,

FX Networks, joins in same capacily.
Annie Williams, VP/dircctor. corporate
marketing, The New Yorker, joins

CNET lInc., San Francisco, as VP, mar- |

www americanradiohistorvy com

keting,

| Clinton 0’Brien, COO/GM. content prop-

erties. SMIP Interactive Inc.. joins PBS
Online. Alexandria, Vi, as director.
business development.

Dan Naden, formerly with the Antenna
(www theantenni.com), joins Internet
Broadcasting System. Minneapolis, as
publisher. Channel4000.

Terri Morse, senior VP, marketing and
sales development, Softbank Interac-
tive Marketing, joins Rainbow Interac-
tive. New York. as senior VP/GM.

ADVERTISING/MARKETING
PUBLIC RELATIONS

William Bradley, VP. financial planning.
Viacom Inc.. New York, numed VP,
financial planning and business analysis.
Appointments at GRTV Network.,
Santa Monica, Calif.: Brooke Thomas,
West Coast sales manager, Paxson
Communications” inTV Network. Los
Angeles, joins as VP, national advertis-
ing sales. Atlanta; Lisa Newberry, aftili-
ate sales coordinator. E! Entertainment
Television, joins as marketing manag-
er, affiliate relations.

_ALLIED FIELDS

Fiona Branton, director, government
relations and regulatory counsel. infor-
mation Technology Industry Council.
Washington, named VP/chief counsel.

A. Jerome Fowlkes, deputy chief, auctions
and industry analysis division, FCC's
Wireless Telecommunications Burcau,
joins BIA Telecom Inc.. Chantilly. Va.,
as director, telecommunications ¢on-
sulting.

_ DEATHS

Virginia “Ginny Gibson” Criger, 73. former
television. radio and recording artist.
died April 27 in Nyack Hospital, N.Y.
Criger started her career at WHAM(AM)
Rochester, N.Y.. at the age of six. She
had a recording contract with MGM
Records and was best known for singing
radio and TV commercials, such as
“Chiquita Banana™: and "Wouldin't You
Really Rather Have a Buick?™ Criger
also performed frequently on the Chica-
go radio show Do MeNeill and his
Breakfust Club and on television’s The
Halls of fvy and Sky King. She is sur-
vived by three daughters,

—Compiled by Denise Smith
e-mail: dsmith@cahners.comr
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The FCC last week
approved Thomas Hicks’
$2.1 billion acquisition
of the 81-station SFX
Broadcasting group.
Regulators granted Hicks a
series of ownership waivers
but required him to transfer
control of seven stations
and to comply with the
terms of a March settlement
agreement with the Justice
Department. That agree-
ment calis for Hicks to
divest stations in New York,
Pennsylvania, South Caroli-
na, Texas and Mississippi.

Chicago’s wMAQ-TV con-
tinues to put the
specter of Jerry
Springer behind it. To
the surprise of no one, the
station announced last
week that it had hired Frank
Whittaker from rival wLs-tv
to replace Princell Hair as
WMAQ-TV news director.
Whittaker, a Chicago news-
man for 20 years, was
assistant news director at
wLs-Tv. Speculation had
centered on Whittaker's
recruitment since Larry
Wert, WMAQ-TV'S new presi-
dent/GM, hired wLs-Tv
News Director Phyllis
Schwartz to be his new VP
of news. Hair was a protégé
of Joel Cheatwood, who left
wMmAQ-Tv for an NBC sta-
tions programming assign-
ment. They, and departed

finlBicTy

Basebéli wénts Kb|;lovitz as commissioner

Former USA Networks chairman Kay Koplovitz is considering -
- --:.

an overture from Major League Baseball to become the |
sport’s commissioner. She would replace interim commis-
sioner Bud Selig, owner of the Milwaukee Brewers.

Koplovitz has yet to say whether she’li take a swing at
leading the MLB. However, she says that “baseball needs a
lot of repositioning in the TV area.”

Koplovitz is a longtime baseball fan and a friend of National
Basketball Association Commissioner David Stern. Koptovitz's
zest for sports influenced her programming scheme for USA
Network, which covers the U.S. and French tennis opens, pro-
fessional golf tournaments, boxing and wrestling.

Before founding USA Network, Koplovitz negotiated
national cable rights with several major-league sports—including MLB, the NBA, the
NHL and World League Footbali—for carriage on Madison Square Garden Network
in the late 1970s. MSG Sports Network was reorganized as USA Network in April
1980, and USA launched carriage of professional baseball, basketball, hockey and

soccer as a resuit.

 —

—Donna Petrozzello

GM Lyle Banks, had taken
the blame for talk show host
Jerry Springer’s abortive
attempt at commentary on
the station—although insid-
ers say the blame might
have been unfairly applied
in Hair's case. Regardless,
the move prompted low rat-
ings, public outcry and the
departure of two popular
anchors.

Time Warner Cable
announced plans to
launch field testing of
Scientific-Atlanta’s
Explorer 2000 advanced
digital set-top box in
Austin, Tex., over the next
few weeks. Time Warner

will install the boxes in the
homes of several hundred
Time Warner employees
and will evaluate the sys-
tern’'s performance over
several months. Time
Warner hopes to make the
boxes available commer-
cially to its 240,000 Austin
customers by the end of the
year, depending on resuits
from the field tests, says
company spokesman Mike
Luftman. The boxes initially
will carry 60 digital channels
with a mix of PPV services,
premium channel multipiex
services, digital feeds from
basic cable networks and
digital audio chanpels, Luft-

Pulitzer sale do wr; to the wire

The contest for Pulitzer Publishing Co.'s TV statians is expected o draw to a close
this week as executives try to decide which bidder's stock they'd prefer to hold.
Executives familiar with the deal say that Hearst-Argyle Television Inc. is “within

nickels” of a higher bid by Hicks, Muse, Tate & Furst's Chancellor Media Corp., with
the offers falling just short of $1.8 billion for Pulitzer's nine network-affiliated stations.
Gannett Co. and Clear Channel Communications Inc. had been seen as players, but
only Gannett is believed to stiil be interested.

Since the deal calls for the buyer to pay primarily in stock, Chancellor and Hearst- |
Argyle last week were promoting the true value of their shares to Pulitzer. Also for |
Pulitzer to consider is which company’s stock is more likely to gain in price. Hicks |
Muse executive have been touting Chancellor as a growth company, while Hearst- |

Argyle executives boast that their management is more conducive to long-term

growth and stable values. .
“Now they’'ve got to decide which currency they want,” says one executive |
involved in the deal.

—John M. Higgins

man says. Time Warner
expects to offer at least 60
digital channels to con-
sumers when the service is
rolled out commercially
after the company com-

| pletes a rebuild of its Austin

system, which could be
done by year's end.

Microsoft Corp. made
its latest move in the
high-stakes legal chess
match with the Justice
Department last week,
seeking to buy time before
a hearing on the latest

[ antitrust allegations leveled

against it by the DOJ and
20 state attorneys general.
Microsoft filed a motion in
U.S. District Court in the
District of Columbia for
seven months of discovery
time to prepare its case due
to the “breadth of the
injunctive relief requested
by the DOJ and the states.”
The DOJ and the 20 states
are expected to request a
four- to six-week period of
discovery before the count
hears the sweeping
antitrust charges.

Sources say MG/Perin's
weekend syndicated
Mike Hammer will not
be making a return
round. The Stacy Keach
series was cleared in more
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than 80% of the country this
past season, its first in syn-
dication. Sources say the
show's low ratings and
tough weekend competition
for time periods hampered
its chances of getting a sec-
ond season.

R appears King World
will have another show
for fall 1999. King World,
which last week announced
its new talk/variety show
with Martin Short, will likely
debut a new Little Rascals
show as well. King World
executives say the show,
tentatively set as a half-
hour daily strip, will com-
bine digitally remastered
episodes of the blac-and-
white children’s show with
wraparound elements that
are “young and hip.” King
World has already shot a
pilot. Roger King says the
show is garnering “a lot of
attention” from cable net-
works and that a fall 1999
launch is likely.

Early prime time is an
idea that's now come
and gone in the San
Francisco Bay area. After
more than six years, CBS
0&O0 kpix-Tv will move its 7-
10 p.m. prime time back to
the more accepted 8-11
p.m., joining the other area
stations that already have
scrapped early prime time.
Being the only station with
such a schedule, says kpix-
Tv GM Jerry Eaton, put the
station at a competitive dis-
advantage. Moreover, he
adds, he wanted his station
to take advantage of “what |
feel is a strong fall schedule
and the great promotional
platform the retumn [to CBS]
of the NFL gives us.” To fill
part of the former prime

lation next March.

Rate ruling effect seen as slight

Cable companias won a court victory against the FCC's
rate regulation rules last Friday, although lawyers pre-
dict the triumph wi | have little impact on rates.

Time Warner and other companies had challenged
a 1996 decision dealing with costs incurred by opera-
lars during the period between Sept. 30, 1992, and the
date that systems became subject to rate regulation,
Operators originally were barred from recovaring the
“gap period” costs, but the U5, Courl of Appeals in
Washington said they should be entitled to do so. In
1896, the FCC issued an order permitting systems to
adjust their ou-tent rates to levels operators would be
charging had they been allowed to include the gap
period costs. The order, however, did not allow opera-
tors 1o recoup the revenue thay were barred from col-
lecting during the previous years.

Tha court agreed with Time Warer's arguments,
but an attorney for the company doubted that the deci-
sion would have much, if any, impact on rates. The
atternay painted to the scheduled sunset of rate regu-

—Lhris McConnell

bring back Evening Maga-
Zine, which has not been
seen in the Bay Area since
the early 1990s.

Rep. Louise Slaughter
(D-N.Y.) plans to intro-
duce a “sense of Con-
gress” amendment
when the House com-
pletes its debate on
campaign finance
reform after the Memorial
Day break. The resolution
would encourage broad-
casters and cable opera-
tors to “voluntarily provide
free television time to pro-
mote free speech, inform
voters and reduce the
influence of money in elec-
tions,” according to
Slaughter’s office. If a
majority of members were
to support the resolution, it
would indicate the will of
Congress to agencies,
says a Slaughter
spokesperson. Rep. John

may introduce an amend-
ment containing free air-
time, says a Tierney
spokesperson, but “all the
[Republicans) really want
to do is kill [campaign
finance reform.]”

Actors Paul Reiser and
Michael J. Fox toid the
House Judiciary Com-
mittee last woek that

photographers endanger
celebrities’ lives and
that legislative action
should be taken to pro-
tect the privacy of
those in the media spot-
light. Two bills have been
introduced that would
penalize paparazzi if they
caused injury or death
when stalking their target.
The committee admitted
there were First Amend-
ment issues with such legis-
lation, because gathering
information is protected
speech.

The five radio execu-
tives who will take the
designated major-mar-
ket group seats for
two years on the NAB's
radio board are: Randall
Mays, executive VP of
Clear Channel Communi-
cations; Tom Milewski,
president of Greater Media
Radio; Norman Rau, presi-
dent of Sandusky Radio;
Bruce Reese, president of
Bonneville International,
and Doyle Rose, president
of Emmis Broadcasting.
Reese is the only incum-
bent.
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EGlitoriAls

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Drop the other shoe

It has been nearly 11 vears since the FCC axed the faimess
doctrine. After that blow. o stiff breeze should have toppled
the personal attack and political editorializing corollaries.
Unfortunately. primarily through FCC inaction. they have
managed 1o remain standing for a decade. Witness the brouha-
ha in California. where stations pulled ballot-issue ads they
already had scheduled after a group invoked the personal
attack rules (B&C. May 18). With those corollaries still in
place. broadcasters” willingness to air issue-oriented speech is
in direct proportion to the health of the market. In a tight ad
market. broadcasters will think twice before airing controver-
sial speech that might trigger time giveaways.

The sad history of FCC inaction on the rules repeated itsetf
this month when the FCC deadlocked on a vote to scrap them
(a different FCC came to the same deadlock last year).

This is what should happen now. The appeals court
should declare the FCC's deadlock 1o be a denial of the
Radio-Television News Directors Assoctation petition to
abolish the rules (the FCC’s general counsel says the com-
mission doesn’t object 1o that outcome). That will allow the
decision to go to the courts. Nobody ever retired on money
they made betting on court rulings. but broadcasters have a
case that deserves hearing before a body that can’t tuble the
issue with a tie,

It’s the same old song

Spectrum is scarce. The Supreme Court’s Red Lion decision
is good. Broadcasters should stop whining and ante up some
real public service (read free political airtime and educational
programming) in exchange for all that free spectrum.

Sound familiar? After more than three years of Reed
Hundt. it does 10 us. And so. beyond this page. you won't

read any more coverage of last week's address by FCC Com-
missioner Gloria Tristani on broadcast regulation. You've
heard it all 4 million times betore from Hundt, Levin & Co.

We also don't consider it news that Tristani parrots these
out-of-date views. Since word of her expected nomination
surfaced last July. Washington’s communications world
has presumed she would adhere rigidly to the Al Gore/Bill
Kennard agenda. providing the new FCC chairman with the
magic third vote that Hundt always lacked. With a Republi-
can Congress on his case. the embattled Kennard now
seems to need more than three votes to advance that agen-
da. but Tristani is doing her job.

Or at least the job Gore brought her to Washington to do.

Letting editors edit

If the University of Virginia planned a lecture series on
public philosophy. Chief Justice William H. Rehnquist
pondered last October. would the First Amendment require
it to include all interested speakers?

No. the Supreme Court said in a 6-3 ruling last week.
and neither should a state-owned public TV station be
forced to include all candidates—regardless of viability—in
a public debate.

In his colloquy with attorneys last year. the chief justice
seemed dismayed that hypothetical write-in candidate
“Willie Wacko. a total loser,” but nonetheless qualified for a
place on the ballot. had to be included in any public TV
debate. In fact. the decision would not automatically exclude
perceived “wacko’ candidates—only those with no realistic
chance of winning. John Paul Stevens. in dissent. decried the
absence of an objective standard determining political viabil-
ity. But that will be developed. over time and by broadcast
professionals. We are naturally pleased the court recognizes
the importance of discretion among news and public affairs

' professionals. even those on the quasi-public payroll.
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UPIN THE WORLD:

7e:hn4cally speaking there's no better broadcast video server
than ASC's VR300™ With 1 Gb/sec bandwidth, it serves up to
24 simultaneous channels and 96 hours of online digital storage.

FIBREDRIVE. ALL THE BIFFERENCE IN THE WDRLD.

The VR300 is the only on-air server with FibreDrive™ ASC's
exclusive Fibre Channel technology. FibreDrive is the only
server architecture that gives all users true simultaneous

random access to Fibre Channel RAID storace.

SERVE UP FASTER, BETTER LOOKING NEWS.

Fer a cernpletely tapeless newsroom, integrate the VR300
with ASC's NEWSFlash™ a paowerful full-featurad

USA & Canada call (888) 843-7004

A LEITCH compPANY

news editing solution. Record satellite feeds, edit news stories,
and play directly to air — ail at the same fime with the same
media. No tspes. No local buffers. No file transfers.

THE WORLD’S MOST ADVANCED VIDED SERVER
IS NOW PART DF THE LEITCH *AMILY.

Recently, ASC's innovative server technologies became part of
the Leitsh family of digital broadcast solurians. Now the leader
in vides servers ic backec up by Leitch's global support
network and world-class customer service

ASC and Leitch. The best just got better. Visit us an the web at
www.leitcn.com/asc
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