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The TV industry's finest 
assemble again in New York as 
we celebrate a milestone class 
of influential executives and our 

inaugural Iconic Network 
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NOMI 

BERGMAN  
ADVANCE/NEWHOUSE 

INVESTMENT PARTNERSHIO 

SUSANNE 

DANIELS 

PEARLENA 

IGBOKWE 
UNIVERSAL STUDIO 

GROUP 

LEO 

MACCOURTNEY  

CONGRATULATIONS TO OUR COLLEAGUES 
AND FRIENDS ON BEING INDUCTED INTO 

BROADCASTING + CABLE'S 

HALL OF FAME 
X'½'///////////// CONGRATULATIONS /i7/ 

I!!) EMILY 

GRAHAM 
MEDIA GROUP 

BRANDON 

BURGESS  
ION MEDIA NETWORKS 

SAVANNAH 

GUTHRIE  
NBC NEWS 

STEVE 

ADVANCE/NEWHOUSE 
PARTNERSHIP 

KATZ TELEVISION GROUP 

STEVEN R. 

SWARTZ 

YOUTUBE 

(49 DAN MASON  
*e• CBS RADIO 

(PAST PRESIDENT & CEO) 

HEARST 

CURTIS 

SYMONDS  
HBCU GO TV/ 

ALLEN MEDIA GROUP 

THANK YOU 
TEGNA celebrates these innovative pioneers whose tireless dedication 

and leadership have transformed the media industry. 

TEGNA 
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FROM THE CHAIRMAN 

Welcome to the 
30th Anniversary 
'13+C' Hall of Fame 

( AnarS 3 0) 
A R 

BCLL(?1 •FÁME 

onight we gather to celebrate a very special event — the induction of the 

30th anniversary class of the B+C Hall of Fame in recognition of their special 

contributions to our industry. 

In 1991,on the occasion of the 60th anniversary of Broadcasting magazine, the Hall of 

Fame was created to honor 60 individuals who had through the course of their careers 

made significant contributions to TV and electronic media. The original class included industry 

legends ranging from Guglielmo Marconi to William S. Paley, Bob Hope, cable pioneers Bill Daniels 

and Dr. John Malone and C-SPAN founder Brian Lamb, to name but a few. Lucille Ball was one of 

three women honorees, alongside Irna Phillips, creator of the daytime soap operas Guiding Light and 

As the World Turns, and Joan Ganz Cooney, one•of the founders of Sesame Workshop. 

This year's class, announced in 2020 with the celebration delayed due to concerns over 

COVID-19, is a special one indeed. Its 12 members include six women, ranging from on-air 

journalists Hoda Kotb and Savannah Guthrie, co-anchors of NBC's Today, to Emily Barr, the 

recently retired president and CEO of Graham Media Group. They are joined by Pearlena Igbowke, 

chairman of NBCUniversal Studio Group; and Susanne Daniels, former global head of original 

content at YouTube and a media consultant and lecturer. Also included is Nomi Bergman, 

president of Advance/Newhouse Investment Partnership and a director of Comcast Corp. 

Nomi is joined by her brother Steve Miron, CEO of Advance/Newhouse Partnership; their 

father, Bob Miron, was a member of the Hall of Fame Class of 2002, creating a First Family of Cable, 

ifyou will. The breadth of our class includes Katz Television Group president Leo MacCourtney 

along with the former CEO of ION Media Networks, Brandon Burgess. They are joined by Steven 

R. Swartz, president and CEO of Hearst, and Curtis Symonds, now CEO of HBCUGo.tv Network 

following a lengthy career at BET Networks and ESPN. Radio is well represented by a career-long 

veteran, Dan Mason, the retired president and CEO of CBS Radio and subsequent chairman of the 

Broadcasters Foundation of America, a primary beneficiary of our event, in addition to the Paley 

Center for Media. ESPN will also receive a first-time honor, recognized as our Iconic Network for 

its40 years as the "Worldwide Leader in Sports- and a major entertainment industry presence. 

We are grateful to our co-hosts for the evening, Hannah Storm, anchor for ESPN, and Al 

Roker, weather and feature anchor of NBC's Today and co-host, third hour of Today, for their 

contributions to the festivities. Thanks also to our in-house editorial and sales staffs at B+C; the 

marketing and production teams; and Future events leader'Kelly Boon. And, of course, our 

event producers at Live Star Entertainment, Eric Drath and Danielle Naassana; as well as Alan 

Winnikoff and Carina Sayles, our PR team; and especially our sales team, led by Jessica Wolin 

and Jo Stanley. Finally, thanks to you, our inductees and company sponsors, alumni and 

attendees, for your 30 years of support and generosity. 

Thank you all! 

Bill McGorry 

Chairman 

B+C Hall of Fame 

4-0 

uons Content Director 

Broadcasting+Cable, 

Multichannel News and Next TV 

Carmel King VP, AV Tech 

& Media Entertainment 
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The Evening 

Location 
Ziegfeld Ballroom,141 W. 54 St., New York 

Thursday, April14, 2022 
Cocktail Reception: 5:30 p.m. I 
Dinner and Program: 6:30 p.m. 

Welcoming Remarks 
Bill McGorry 

Chairman, Broadcasting+Cable 
Hall of Fame 

Kent Gibbons 
Content Director, FP oadcasting+Cable 

and Multichannel News 

Presentation of Awards 
Al Poke 

Weather and Feature anchor, NBC's 
TODAY; co-host, 3rd hour of TODAY 

Nomi Bergman 

Steve Miron 
Emily Barr 

Brandon Burgess 
Pearlena lgbokwe 

Hoda Kotb & 

Savannah Guthr;, 

Dinner 

Presentation of Awards 
Hannah Storn 

ESPN Anchor & rounder: 

Brainstormin' Productions 

& Hannah Storm Foundation 

Iconic Network 

Susanne Daniels 

Leo MacCourtney 

Dan Mason 

Steven R. Swartz 

Curtis Symonds 

Closing Remarks 

Event Producer: Eric Drath, Live Star Entertainment (212)505-7666 I Event Director: Kelly Boon (kelly.boon@ 

futu renet.com) I Stage Production: Eric Drath, Live Star Entertainment (ericdrath@lsetv.com) I Public 

Relations: Sayles & Winnikoff Communications (info@sayleswinnikoff.com) I Sales: Jessica Wolin (jessica. 

wolin@futurenet.com) I Photography: Mark Reinertson (mark@markreinertson.com) 
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CONGRATI 
to all of tonight's honorees on 

your induction into the 

Broadcasters 8c Cable Hall of Lim, 

MUSIC MOVES 
OUR WORLD 



SPECIAL THANKS 

With Special Thanks 
To Our Sponsors* 

A+E Networks 

Active International 

Advance 

Allen Media Group 

AMC Networks 

Broadcast Music Inc. (BMI) 

Broadcasters Foundation of America 

Charter Communications 

Comcast NBCUniversal 

C-SPAN 

The CW Television Network 

Debmar-Mercury 

Discovery, Inc. 

Disney Media & Entertainment 

Distribution 
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PLATINUM 

A+ E AmG 
NETWORKS' 
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KATZ MEDIA 
GROUP 

MOELIS & COMPANY 

NBCUniversal 

TEGNA 

FOX Television Stations 

Graham Holdings 

Graham Media Group 

Gray Television 

HawkEye 360 

HBCU GO TV/Allen Media Group 

Hearst 

Hearst Television 

ICM Partners 

Katz Media Group 

Sheryl and Chip Kaye 

Navid Mahmoodzadegan 

Dan Mason 

MOBE/Real Men Charities 

Moelis & Company 

John Momtazee 

ADVANCE / 

Charter 
COMMUNICATIONS 

FOX 
TV STATIONS 

National Basketball Association 

NBC Affiliate Relations 

NBC News/TODAY 

NBC Syndication Studios 

NBCUniversal Global Distribution 

NBCUniversal Local 

Nexstar Media Group, Inc. 

Paul, Weiss, Rifldnd, Wharton & 

Garrison L LP 

TEGNA Inc. 

Tishman Speyer 

Universal Studio Group 

Visteon Corporation 
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G H GRAHAM HOLDINGS 
Congratulations to B + C Hall of Fame 

honoree 

Emily Barr 

Exceptional leader 

Extraordinary vision 

Profound impact 

on the broadcast industry 

ANNIVERSARY 
30 
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Emily Barr 
Former President & CEO 
Jraiiarn üroup 

11,) By Paige Albiniak 
+ palbiniak@gmail.com 

@, Paige A 

T
he career hallmark of 
longtime Graham Media 

Group president and CEO 

Emily Barr, who just stepped 

back to serve as a consultant 

before she retires, is that she has kept her 

stations connected to their communities 

while encouraging journalism to thrive. 

"'She is truly motivated by the mission 

of broadcasting," National Association of 

Broadcasters president and CEO Curtis 

LeGeyt said. "That's always been larger 

than her role at her specific company. 

She knows the importance of having a 

medium that unites and serves as a real 

local nexus to which people can turn to 

find the resources they need." 

That's on the macro level. On the 

micro level, to a person everyone notes 

Barr's warmth and authenticity. 

"The first thing that strikes you if you 

spend time with Emily is that she's a very 

good listener," LeGeyt said. " Her role at 

NAB [as chair of the Television Board] 

was to find common ground on advocacy 

solutions. She's someone who can do that 

because she's willing to put herself in 

others' shoes." 

Catherine Badalamente just succeeded 

Barr as Graham's president and CEO after 

working closely with her as Graham's VP 

and chief innovation officer. 

"She's everything that you see and 

more," Badalamente said. "I always tell 

the story about how I worked closely 

with Alan Frank [Graham's CEO before 

Barr] and he told me that I was going to 

love working with her. I read every 

article I could find on her and I went to 

the comments, because that's where you 

Broadcastingcable.com 
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do She knows the 
importance of having a 
medium that unites and 
serves as a real local nexus to 
which people can turn to 
find the resources they 
need." 
Curtis LeGeyt President and CEO, NAB 

get the real story, and every story about 

her was how she was real and genuine 

and hard-working. All of that turned out 

to be true." 

After graduating from Carleton 

College in Minnesota with a bachelor's 

degree in film studies, Barr got a job as a 

news editor at KSTP St. Paul in 1980. 

She decided to get her master's degree 

in business administration (MBA), 

starting first in Minneapolis and then 

transferring to George Washington 

University after shewas hired as writer 

and producer at WJLA Washington, D.C. 

She transferred again to the University 

of St. Thomas in Houston when she was 

hired as promotion manager at KHOU, 

later moving up to creative services 

director. 

MBA finally in hand after four years, 

she began to look around again, landing 

a job as director of broadcast operations 

at WMAR Baltimore working for 

then-general manager Arnie Kleiner. 

She remained in Baltimore for six 

years, rising to assistant general 

manager. "I felt like Baltimore was the 

place where I really got involved in the 

community and started to understand 

the nuance of what it took to be a general 

manager," Barr said. 

ICleiner departed WM AR five years 

later to run KABC Los Angeles, and Barr 

started setting her sights on a GM 

position. WMAR's owner, Scripps, 

thought that at 35 Barr was too young to 

run a TV station, but Kleiner tipped her 

off to a position at ABC"s WTVD in 

Raleigh, North Carolina. 

Just after she got married in October 

1994, she and her new husband, Scott M. 

Kane, a freelance videographer, moved 

to Raleigh where she ran the station for 

just under three years. 

Getting Rooted in Chicago 

In 1997, at seven and a half months • 

pregnant with her first child, Barr 

decamped again, this time for Chicago, 

where she lives to this day. She ran ABC's 

WLS Chicago, well-known as Oprah 

Winfrey's home station, for 15 years. 

"I was very happy working for ABC 

and Disney for all those years," she said. 

"I really got connected in the city and the 

community. I knew everybody— I was 

connected to the mayor and knew the 

governor — and I was on a lot of 

nonprofit boards." 

In 2011, Frank was due to retire and 

was helping Graham find his replace-

ment when Barr's namecame up. After 

discussing the move for a year, Barr 

finally agreed to leave WLS to run 

Graham Media's seven TV stations, 

remaining in Chicago even though the 

company was headquartered in Detroit. 

"When you are running seven stations 

versus running one, youhave a slightly 

wider viewer of the industry and of the 

issues concerning the industry," she 

said."I also had to learn how to deal with 

the people directly at corporate and on 

the board of directors. Itmdds a different 

layer of complexity to what you do." 

After that full career, her guiding 

principle hasn't shifted. "The ability 

to hold important people account-

able in your community and 

celebrate and uplift your commu-

nity — that's the key to being a 

great local broadcaster," Barr said. 

Multichannel.com 



"WHE\ THE DOOR OPENS, DON'T AS ,< WHY... RU\ THROUGH IT." 

CONGRATULATIONS EMILY. 

HERE'S TO 42 YEARS & A WELL DESERVED RETIREMENT. 

WSLS 

100e, Expect more. G 

EMILY BARR 

GRAHAM MEDIA GROUP 
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We are delighted to see Emily's extraordinary track record 

of industry achievement and leadership recognized. 

GRAY TELEVISION CONGRATULATES 

EMILY BARR 
on her induction into the Broadcasting and Cable Hall of Fame. 

We send our congratulations to all of the 2022 inductees; 

you represent the best and the brightest in broadcasting 

and cable, and we are proud to stand with you as colleagues 

and friends. 

g ray 
• L•sna; • Moble 



CONGRATULATIONS TO ALL THE HONOREES 

INCLUDING 

FV1LY 

BARR 
FO 

MAcCOL6RTNIEv 
STEVE\ R. 

SWARTZ 
CJTS 

SYMON DS 
AND 

• 

=Mint 
ON BEING HONORED BY THE DISTINGUISHED BROADCASTING + CABLE HALL OF FAME. 

IT'S A PRIVILEGE TO PARTNER WITH YOU! 

FROM YOUR FRIENDS AT 

y_dèSeeit9 

Media & Entertainment Distribution 



CONGRATULATIONS 

EMIr." BARR 
President & CEO, Graham Media Group 

& ALL 2022 HONOREES 

On your induction into the 
Broadcasting & Cable Hall of Fame 

FROM YOUR FRIENDS 

et NBC NBCUniversal Local 
Affiliate Relations MT Owned Stations it Regional Sports Networks 

NBCUniversal 
SYNDICATION STUDIOS 



HALL OF FAME HONOREES 

AND RECOGNIZES THEIR INVALUABLE 

CONTRIBUTIONS TO THE INDUSTRY 



CONGRATULATIONS TO 

Hearst's Graham Media Group's 

SITU\ R. EMIlY 
SWARTZ 13 \RR 

And all of the 

2022 B&C HONOREES 
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CONGRATULATIONS 
to all 2022 Broadcasting+Cable 
Hall of Fame inductees, especially 

Nomi Bergman & 
our Board member Steve Miron 

with thanks for Advance/Newhouse's 
longstanding support for C-SPAN 

CBSPAN® 
POWERED BY CABLE 
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THE HONOREES 

Nomi Bergman 
President Advance/Newhouse 
Investment Partnership 

elp, By Cathy Applefeld Olson 
catholson331@gmail.com 
@Cathy_A_Olson 

A
nyone who still subscribes 
to the adage that nice 

people finish last hasn't 

met Nomi Bergman. 

Bergman has been 

shining her light and leadership on a 

family legacy that's seen her serve early 

executive stints at Advance/Newhouse 

(in publishing and cable) and Time 

Warner Cable; as president of Bright 

House Networks, the sixth-largest U.S. 

cable operator at the time of its 2016 

merger with Charter Communications; 

and in her current role as an adviser on 

the evolution of the cable infrastructure 

she's been championing since day one. 

"The continued innovation of our 

infrastructure has enabled us to deliver 

products and services to our customers 

that we might not have dreamed of 

during earlier days," she said. 

A self-described "rational optimist," 

Bergman has "a lot of hope for the 

remarkable things a healthy team can 

create by working collaboratively 

together, staying close to customers, 

falling in love with our craft and 

aiming high." 

It's a descriptor shared by Comcast 

chairman and CEO Brian Roberts, a 

decades-long ally and friend who counts 

Bergman as a Comcast board member. 

"Nomi is a force in telecommunica-

tions— having been at the forefront of 

many trends in media and technology 

over the last several decades," Roberts 

said. "She is unique for her knowledge, 

passion and unwavering optimism. It has 

been a privilege to have her great insights 

on our board, and we are lucky that 

16 Broadcastingcable.com 
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ti Nomi has made a career 
out of 'saying yes' to 
customers, colleac ues and 
partners who need her." 
Peter Stern VP, Apple 

Nomi's leadership and vision are 

helping to shape our industry." 

That vision began in the early '90s 

with Bergman joining her father 

Robert Miron in the cable business, 

initially consulting on back-end 

systems including the streamlining of 

disparate billing systems. 

In 1998, she was on the ground in 

Charlotte, North Carolina, for the 

launch of Road Runner, TWC's initial 

cable-modem internet service. 

"It really felt like a historical moment," 

said the mother of three daughters. "The 

fact that plants could be two-way... it was 

huge. People didn't believe it, and they 

didn't think they needed it because they 

thought dial-up was fine." 

Bergman ascended to perhaps her 

most notable career highlight to date 

— helming, along with her father and 

brother, Steve Miron, Bright House 

Networks and its 8,500 employees 

serving 2.2 million customers. 

"The opportunity to build a multibil-

lion-dollar brand, and to build leader-

ship teams and cultivate a culture of care 

by authentically engaging and listening 

to employees and customers and 

learning how to best show up to serve 

them was just incredible," she said. 

Steve Miron, also a 2022 Hall of 

Fame honoree, said it's been a 

career highlight to work so closely 

with his sister: "She's themost 

driven personI know; she's got a great 

strategic head. She always knows what 

I'm thinking, and I always lcnow what 

she's thinking... and 90% of the time it's 

the same thing." 

Among notable customer-first 

initiatives, Bergman launched a 

campaign called Just Say Yes, plastering 

signage in call centers and ensuring 

employees knew the company had their 

backs as they super-served customers. 

Then came the Friends Campaign, 

centered on the premise that Bright 

House would pull out all the stops to treat 

its customers like family and close 

friends, whether that meant bringing 

needed food to house calls or technicians 

working after hours to ensure a student 

could take an online test. " It was a 

magical time," she saic. 

"Nomi has made a career out of 'saying 

yes' to customers, colleagues and 

partners who need her," said Peter Stern, 

a VP at Apple who worked with Bergman 

at Time Warner Cable From 2006 to 2014. 

"She has enriched countless people's 

lives with her insight, integrity and 

boundless generosity: 

Sharing Industry Pride 

Throughout her career, Bergrhan 

has led with a genuine love for the 

industry, and for the people who make 

it run. "I look at the infrastructure our 

industry provided during the pandem-

ic, and I feel such humility and pride," 

she said. 

What's on the mind of the avid 

adventure traveler these days? Regula-

tion and opportunity. 

Aside from Comcast, Bergman is on 

boards of Black & Veatch, Visteon and 

her alma mater, the University of 

Rochester. She is also on the FCC's 

Technological Advisory Council. For 

Advance, she's a board member of 

1010data and Hawkeye360, which 

enables the observation of RF 

signals from space. 

"I love the space industry," she 

said. "There are a lot of ties to 

the cable industry." • 

Multichannel.com 
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Congratulations 
Nomi Bergman! 
On your induction into the 
Broadcasting & Cable Hall of Fame 

Your friends and colleagues at 
HawkEye 360 

Visteon 
CONGRATULATIONS TO 

Nomi Bergman 
on being inducted into the 

Broadcasting + Cable Hall of Fame 

Since 2016, Nomi has served on the Board of 

Directors for Visteon, a global technology 

company serving the mobility industry and 

dedicated to creating a more enjoyable, 

connected and safe driving experience for 

everyone. 

Her guidance, support and passion for 

innovation are helping us enable the digital, 

electric, and autonomous evolution of our global 

automotive customers. 

The Visteon executive leadership team and its 

Board of Directors celebrate her many 

contributions to our organization as well as the 

broadcasting and cable industries. 

Hawk Eye' 

wwvv.visteon.com 



DISCOVERY IS PROUD TO SUPPORT THE 

BROADCASTING + CABLE HALL OF FAME 

AS THEY HONOR TELEVISION PIONEERS, 

INNOVATORS AND LEADERS 

WE APPLAUD 

NOMI BERGMAN 

STEVE MIRON 

AND THE OTHER HONOREES FOR THEIR VISIONARY 

LEADERSHIP AND DEDICATION TO OUR INDUSTRY 

-Discovery 

p *discovery+ Discovery HGTV EMIG 110 OWN efeniu.. ko ..imoipione, 
3EUROSPORT AfOTORTREND Tryll ig NOW 

4r> din° GCeLF"ni 

2022 Discovery, Inc. 
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Steve Miron 
CEO Advance/Newhouse 
Partnership 

(i) By Cathy Applefeld Olson 
u catholson331@gmail.com 

@Cathy_A_Olson 

undamentally, the cable 

business is really an 

infrastructure business. 

We need to think about 

how to evolve our infra-

structure so it's flexible to not only 

offer and scale today's products but be 

prepared to offer the products our 

customers will want tomorrow." 

Steve Miron is discussing one of his 

favorite topics—the future of the 

industry he quite literally grew up with. 

After decades in the trenches—includ-

ing at the helm of Bright House Networks 

alongside his sister (and fellow honoree), 

Nomi Bergman —as CEO of Advance/ 

Newhouse, he now advises some of 

cable's most senior executives, including 

those at Discovery and Charter Commu-

nications, on whose boards he sits. 

"I've had a unique opportunity to be 

involved on the distribution side and on 

the content side with a variety of 

companies, whether Time Warner Cable 

orBright House or Charter and Discov-

ery, and to watch the way those compa-

nies think," he said. " It's been really 

fascinating. It's been a great journey." 

M iron's journey began back in high 

school, selling cable services door-to-

door and via telemarketing. After 

college, he had stints at Newhouse 

cable properties MetroVision in 

Chicago, Vision Cable in Charlotte, 

North Carolina, and NewC hannels in 

upstate New York. When the New-

house family combined operations 

with Time Warner Cable in 1994-95, 

Miron stopped working directly for the 

family business and went to work for 
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‘i Steve Miron built the best 
service orcanization as CEO 
of Bright House, and it 
became a model for the 
industry." 
Tom Rutledge Chairman and CEO, Charter 

TWC for the better part of a decade. 

He stepped into the spotlight in 2003 

with the launch of Bright House, in 

conjunction with TWC. "Steve Miron 

built the best service organization as CEO 

of Bright House, and it became a model 

for the industry," Charter chairman and 

CEO Tom Rutledge said. "Today he 

continues to lead through his board 

positions at Charter and Discovery with 

the same great values he used as CEO." 

Some of those values Miron is proud 

to say he gleaned from the family 

patriarch, Robert Miron. "I definitely 

learned from my father about being a 

good listener," he said. "Listening is 

hugely important and underrated, and I 

still work at that all the time." 

In fact, the opportunity to work with 

his family was one of Miron's favorite 

parts of the Bright House experience. 

"We were partnered with Time Warner 

Cable at the time but we had [free rein] of 

how we wanted to put Bright House 

together, how we wanted to organize it, 

even what we wanted to call it," he said. 

The feeling was mutual. "I have the 

deepest respect for my brother, and it's a 

really wonderful feeling knowing he'll 

always be here for me and I'llalways be 

here for him," said Bergman. "And I also 

really enjoy my time with him. He makes 

me laugh so hard." 

The naming p rocess was a journey 

unto itself, with the team landing on the 

Bright House moniker that made it stand 

out from the pack from day one. " It was 

definitely a little bit different for the 

industry," Miron said. 

The team had rights to some of the 

legacy Newhouse brands but decided to 

take a different route. "We put together a 

group and a process, and we talked about 

what we wanted to be as a company. We 

wanted to be a custorner-focused 

company, and we wantud to have a name 

that was customer-focused. Bright 

House emerged as the luading contend-

er, and it was a name that was what we 

aspired to be," Miron said. 

Super-Serving the Customer 

That customer focusenabled the 

company to super-serve subscribers and 

gave Bright House an edge in an 

increasingly competiti we landscape. "We 

had one of the first Verizon Fios 

overbuilds in the country in our markets, 

in Texas and Florida, and we had a strong 

brand in those markets and we were a 

good competitor," he said. "As time wore 

on and we saw more competition in 

video and broadband from overbuilders, 

having that customer fpcus was 

something that was important to our 

competitive stance." 

Former Cox Communications CEO 

Patrick Esser said Miren offers a unique 

mix of skills for a cable executive. "I 

appreciate Steve for his thoughtful 

leadership and ability to build strong 

industry relationships," he said. " I'm 

very excited to see him recognized." 

As the industry keeps evolving, Miron 

looks to its roots to serge as a bellwether. 

"I have a real appreciation for just how 

wonderfully flexible our architecture is, 

how powerful it is, and how the business 

has been made with a great entrepre-

neurial spirit, and great engineering 

as well," he said. " The industry has 

done a really nice job building and 

scaling flexible architecture to offer 

an amazing array o f products that 

really changed people's lives." • 



Congratulations 

to Steve Miron and 

Nomi Bergman on 

your induction into 

the Broadcasting + 

Cable Hall of Fame. 

Charter celebrates your 

impact on the media and 

entertainment community. çmbueqr" 
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Brandon Burgess 
and all of tonight's honorees 

We applaud your exceptional careers 
and contributions 
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T
he enduringly popular CBS 
procedural series Blue Bloods 

is known for its family drama. 

Tom Selleck stars as New 

York City Police Commission-

er Frank Reagan, who also heads the 

Sunday dinner table every episode. 

Frank often delivers clear-eyed wisdom 

in the face of long odds. "Doing the right 

thing may be hard," he once said, "but it 

sure as hell isn't complicated." 

That may be how Brandon Burgess 

felt when he offered up one of the most 

successful and prescient ideas in 

modern media. After moving to head up 

Paxson Communications in 2005 from 

his spot running business development 

and global strategy for NBCUniversal, 

Burgess looked through the numbers. 

With over 70 stations, the knee-jerk 

option for the company— renamed ION 

Media Networks—was to spend big and 

build a roster of originals programmed 

for a younger demo. But ION's hobbling 

debt and a fervent study of ratings 

suggested a different plan: license 

off-network hits, particularly crime 

dramas, for a song and aim them at an 

underserved TV market: older adults, 

especially women. 

The strategy was crazy, counter-

intuitive, vastly unpopular and 

brilliant. Intime, ION found a home for 

popular procedural fare (including Blue 

Bloods) and turned a red ledger black 

with a smooth efficiency that matched 

the company's chairman/CEO. 

"A lot of people would have blown 

their brains out trying to program orig-

i nals, but Brandon didn't fall for it," 

di He licensed the bigc est 
shows when there was no 
other audience for them. It 
was really a visionary move." 
Jeff Sagansky Co-founder, 

Flying Eagle Acquisition Corp. 

said Jeff Sagansky, former Paxson CEO 

and co-founder of media ventures 

company Flying Eagle Acquisition 

Corp. "He licensed the biggest shows 

when there was no other audience for 

them. It was really a visionary move." 

Added Guggenheim Partners 

executive chairman Alan Schwartz: "In 

media and in business, there are some 

people who are really good at seeing the 

big picture, and others who really drill 

down and work on all the details. 

Brandon's one of the few I've come 

across in my career that did both." 

None of this was accidental for 

Burgess. He grew up in Germany "with 

a healthy work ethic" and, after coming 

to the U.S., graduating from Wharton 

and doing stints at PepsiCo and 

Goldman Sachs, he set his sights on 

New York and a job at NBC. "Over time, 

we all have to figure out what we're 

good at," Burgess said. "I wasn't going 

to direct episodes of Friends. The 

question is looking for the angles where 

you can apply yourself in the environ-

ment you want to succeed, and for me, 

that's always been analyzing things, 

and if need be, playing the long ball." 

Toward that end, he understood 

early the eventual reach of digital and, 

at NBC, worked to create nbcolym-

pics.com; he was also part of 

the purchase of Telemundo 

and instrumental in NBC's first 

entertainment network acquisition, 

Bravo, and of buying Universal 

Entertainment. 

"Universal was the big cherry on 

top," he said now of the deal that led to 

NBCUniversal. "The industry was 

consolidating around us. [NBC was] left 

with a 90% advertising business and 

declining ratings; it was the early 2000s 

and all the shows were expiring, and 

the content creators lad all the 

leverage. We needed to diversify ... and 

needed, basically, a transforming deal." 

Playing `Moneyball' in TV 
The same need explains the much 

more organic licensing move Burgess 

implemented in fall 2008, after coming 

to ION in late 2005. Burgess, a fan of the 

book Moneyball, about the Oaldand A's 

statistics-based strategic rise to success 

starting in 2002, usec a similar tactic to 

explain the move to his people, who 

were dumbfounded. "Boy, did we have 

boardroom arguments," he said. 

Burgess has never shied away from 

such challenges, and his enviable record 

of reading trends and producing results 

speaks for itself. Favoring national 

over-the-air networks in 2007 sparked 

ION's multi-network portfolio, and the 

U.S. multicast category. And he's long 

been a leader on topics such as broad-

cast spectrum and wireless. 

With ION's $2.7 billion sale to E.W. 

Scripps in 2021, Burgess has pivoted 

away from the boardroom to enjoy 

family and leisure time — for now. "It's 

hard not to be intrigued by all the 

technologies that are coming out," he 

said, looking down the road. "I think 

there are organizingprinciples out 

there that would require a whole new 

learning curve." 

Perhaps, but one expects he'd 

join a company, crunch the numbers 

and, true to form, make visionary 

moves, leaving other execs shocked, 

even dismayed. One gets the sense that, 

for Brandon Burgess, it sure as hell 

isn't complicated. o 
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Hats Off 
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• 

for " Imagining the Possibilities" of 
the NBC-Universal merger 

and to the 

elON MEDIA TEAM 
for playing " Moneyball in Broadcasting," delivering 
one of the most successful turn-arounds in television 

• and to the 

11> COMCAST and 
E.W. SCRIPPS TEAMS 

• 

for valuing those great resulting businesses 
and building upon them. 

Congratulations to all of tonight's honorees. 

Sincerely, 
The Burgess Family 



Media Consultant & Lecturer; 
Former Global Head, 
YouTube Jricinals 

0 By Paige Albiniak 
palbiniak@gmail.com 
@PaigeA 

S
usanne Daniels has held 
executive positions at many 

networks and platforms in 

her time in the entertain-

ment industry— ABC, Fox, 

The WB, Lifetime, MTV and YouTube 

—but her mission has remained the 

same: Find programming that 

resonates with young people. 

That job has only gotten harder as 

those young audiences have migrated to 

digital platforms and social media. 

Still, Daniels managed to find a big hit 

for YouTube — and later for Netflix — 

with Cobra Kai, a sequel to the popular 

Karate Kid movies of the 1980s. Who 

knew that the kids of Gen X, who first fell 

in love with Daniel-san and his teacher, 

Mr. Miyagi, would grow up and want to 

see more? Well, Daniels, for one. 

Backing up a few years, when Daniels 

was overseeing programming for MTV, 

she developed a drama for the cable 

network called Finding Carter. 

"It was so good, I just loved it," she said. 

"But it wasn't getting a lot of traction 

even though we were marketing it well. 

One day, out of complete frustration, I 

turned to our head of research and said, 

'Where are they? Why aren't they 

watching this show?' And she said, 

'They're all on YouTube.' I then started 

educating myself on YouTube creators." 

Daniels started reaching out to those 

creators to see if they could work 

together. When Robert Kyncl, YouTube's 

'chief business officer, discovered what 

she was doing, he invited her to lunch 

and then to work at YouTube. "He told 

me, 'You'll have better success reaching 

26 Broadcastingcable.com 
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Nobody else was vvilling to 
say to us, 'we're coing to make 
an entire season,' out she had 
that passion, understanding 
and trust in us." 
Jon Hurwitz Executive producer, Cobra Kai' 

the audience where these YouTubers 

live,— she said. "I decided he was right." 

Back to Cobra Kai. "I knew from 

YouTube's data that Karate Kid was a 

highly searched term with our heavy 

users in a positive way. The pitch was 

one of the best pitches I have ever heard 

— they even brought in Ralph Macchio 

and William Zabka. There was no way I 

was letting them walk out the door 

without begging them to bring their 

show to YouTube." 

Daniels and her team pitched the 

benefits of YouTube to Cobra Kai's 

creative team: Josh Heald, Jon Hurwitz 

and Hayden Schlossberg. When they 

heard Daniels's enthusiasm, they were in. 

"She saw the vision before anyone else 

did," Hurwitz said. " Nobody else was 

willing to say to us, 'we're going to make 

an entire season,' but she had that 

passion, understanding and trust in us." 

She's always been able to see the 

business from a producer's point of view, 

and that's helped her lure talent to any 

platform she's leading. "There's so 

much risk assessment in our 

business, but Susanne was willing to if, 

take a bet on who we were and what , 

we could bring," said B17 Enter-

tainment's Rhett Bachner, who I 

launched Broke-Ass Game Show 

on MTV under Daniels's watch. 

(IL 

Rolling the Dice 
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Part of that understanding comes 

from a very personal pace: her marriage 

to Greg Daniels, creator and EP of such 

shows as NBC's The Office and Parks and 

Recreation. They met when she was 

assistant to Saturday Night Live's Lome 

Michaels and he was a writer there. 

After three years at SNL, Daniels 

moved to Los Angeles to join ABC as a 

director of reality and variety program-

ming. She then served as VP of comedy at 

Fox. Her next move was to startup The 

WB, where founder Jamie Kellner first 

offered her a job as head of comedy. 

at The WB 
e Kellner was, 'I'm 

in your startup 

ping to take this 
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Congratulations Susanne Daniels on your 
Broadcasting + Cable Hall of Fame Honor 

Thank you for your leadership, direction, 

and creativity building YouTube Originals from 

the ground up. Your extraordinary slate of 

innovative and award-winning content has 

engaged our creators and thrilled our 

audiences all over the world. I'm incredibly 

grateful for all that you have done. 

Robert Kyncl and your family at YouTube 

CI YouTube 
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Savannah Guthrie 
Co-Anchor of Today and Chief ANNIVERSARY 

Legal Correspondent Njpwq BC BadÂni/TFAM E 

By Michael Malone 
m ichael.maloneguturenet.com 

'MikeMalone 

avannah Guthrie, co-

anchor on Today, marks 

10 years in the role this 

summer. Guthrie has had 

an eventful decade, 

interviewing presidents, corporate 

CEOs and global newsmakers on a 

regular basis. 

It's a busy time in news to say the 

least, and Guthrie feels the Today team 

has never been stronger. "I feel the best 

I've ever felt, the most comfortable I've 

ever felt in this job," she said. " I'm just 

grateful every day to be able to do it." 

The pandemic has, of course, been a 

front-page story for two years, and the 

war in Ukraine gives news gatherers 

another colossus to tackle. That's just 

the pace of the game in 2022. "The 

news cycle just seems to get shorter 

and shorter, to the point where I don't 

know that there is even such a thing as 

a news cycle anymore," said Guthrie, 

also NBC News chief legal correspon-

dent. "We used to talk when I was 

starting out about the 24-hour news 

cycle. Now it's like the 24-second 

news cycle." 

Starting in Stations 

Guthrie was born in Australia and 

raised in Tucson. She studied journal-

ism at the University of Arizona, and 

learned about television while working 

part-time at local PBS station KUAT 

Tucson. Her roles included grip, 

camera operator and director, and she 

got on-air, hosting a fundraising slot 

one Sunday morning. 

Guthrie parlayed that into a 

There's not a detail 
she misses and there's not 
an interview she shirks 
away from." 
Hoda Kotb Co-anchor, NBC's Today 

weekend anchor/weekday reporter 

job in Butte, Montana (DMA No. 185, if 

you're scoring at home). Ten days after 

she arrived, the staff was brought in 

for an emergency meeting. The 

station, they were told, was shutting 

down. 

"I'd spent all my money to get there," 

Guthrie said. " It was crushing. My 

career was over before it began." 

Guthrie was able to land at a station 

in Columbia, Missouri, then another in 

Tucson, before she began law school at 

Georgetown. 

"I was done with TV," said Guthrie. 

"Or so I thought." 

She sought freelance work at the 

D.C. stations, and got a call from 

NBC-owned WRC about an assign-

ment. 

Practicing law at the time, Guthrie 

was about to become a law clerk for a 

federal judge, but had an "epiphany," 

she said, about getting into network 

news. She told the judge she would not 

be taking the job. " He was flummoxed," 

she said. " Nobody does that." 

Guthrie continued freelancing in 

local TV, then landed a job at Court TV. 

Based in New York, she became a legal 

analyst at various networks, including 

at NBC's Today, and NBC offered her a 

position in 2007. "To be walking the 

halls of 30 Rock and meeting these 

people was beyond my wildest 

dreams," Guthrie said. 

She became NBC News's White 

House corresponden« late in 2008, and 

landed on Today in June 2011, becom-

ing co-anchor in 2012. 

Noah Oppenheim, NBC News 

president, said Today 'sets the tone" for 

NBC News each morning. "No one is 

smarter, no one works harder ordoes 

more preparation, arid no one is more 

adept on their feet, in the moment, 

when doing live interviews," he said of 

Guthrie. Oppenheim also mentioned 

Guthrie's "exceptionally high emotional 

intelligence," a vital asset for interviews. 

"She is the full package," he added. 

Co-anchor and fel.ow Hall of Fame 

inductee Hoda Kotb sings a similar 

tune, calling Guthrie " incredibly 

well-prepared" eachmorning. 

"There's not a detail she misses and 

there's not an interview she shirks 

away from," Kotb added. 

Guthrie, who is 50, has children who 

are 7 and 5. With the kids in mind, she 

authored the 2017 children's book 

Princesses Wear Pants with Allison 

Oppenheim, wife of Noah. 

Waking up well before dawn is 

challenging, but Gu:hrie said being 

part of the Today team, all of whom get 

up early, work their butts off and make 

a compelling show each day, gives her 

inspiration. " How f.im is it to be in a 

joint enterprise, doing something you 

think has purpose and meaning, that's 

fun and creative and exciting?" 

she said. 

The show offers viewers 

, the right mix of hard news 

and hope, said Guthrie, and 

the can-do attitude on both 

sides of the camera is 

"contagious." 

"How could you not 

feel like you want to 

pour everything you 

have i nto it," she said, 

"when everyone is 

pouring everything they 

have into it?" • 
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Hoda Kotb 
Co-Anchor, Today and Co- Host, \ ANNIVERSARY j 

Today with Hoda & Jenna BC PatreAM E 
\ BC New 

By Michael Malone f, michael.malone@futurenetcom 
410 @BC MikeMalone 

t can be hard enough to digest the 

news of the world, be it COVI D-19 

or the war in Ukraine, when a 

news consumer wakes up in the 

morning. It is a heckuva lot 

harder to process it all and deliver it to 

morning TV viewers as they sip coffee 

and get the kids off to school. 

Speaking just before Russia invaded 

Ukraine, Hoda Kotb discussed witness-

ing world history from the front row. 

"It's been horrifying and saddening and 

awe-inspiring at the same time," she 

said. "This is a moment in history like 

no other. Sometimes you just can't 

believe this is the part of history you're 

witnessing in your lifetime." 

The Today co-anchor is precisely 

where she wants to be at 7 a.m. each 

weekday, even if she never quite let 

herself dream about that scenario. "I get 

to do a job that was so far out of my mind, 

it wasn't even in the dream," Kotb said. 

Kotb grew up in Morgantown, West 

Virginia, her parents coming to America 

from Egypt to attend college. She 

described "a kind of idyllic childhood" in 

a neighborhood where everyone looked 

out for each other. She played high school 

basketball, getting by on grit. "I played 

with heart and I loved it," Kotb said. 

Took to TV Journalism 

Her parents were "newsies," Kotb 

said, always with the news on TV, and 

that was a factor in her studying 

broadcast journalism at Virginia Tech. 

"I fell in love with storytelling," Kotb 

said. "I covered city council meetings, 

She's so funny and loving 
and warm, which everyone 
knows from the fourth hour, 
but may have missed the 
fact that she's an incredibly 
smart and astute journalist." 
Savannah Guthrie Co-anchor, Today 

and it was, 'Oh my god, this is amazing!" 

When it came time to find a job in local 

TV, Kotb drove her mother's car all over 

Virginia, getting a no in each market, but 

also coming away with a suggestion 

about someone in a smaller market who 

might be looking for an entry-level 

reporter. "I never left a station without 

another one to go to," Kotb said. 

She finally interviewed in Green-

ville, Mississippi. The WXVT news 

director was promoted from sport 

director the day before, and hired the 

woman he called " Hilda" after 

watching her " horrible" tape, she said. 

"He said, 'We'll pay you nothing and 

you'll work all the time,' " she said. " I 

have never been more grateful in my 

life for a job." 

Kotb moved on to WQAD 

Moline, Illinois; then WINK Fort 

Myers, Florida; then WWL New 

Orleans. Kotb adored that city 

and job, and NBC called about a 

position at Dateline NBC in 

1998. Neal Shapiro, CEO of 

The WNET Group, was a 

Dateline executive 

producer. He met Kotb 

in New Orleans. Some 

talent pops on camera more so than in 

person, he said. Kotb popped on camera 

— and was even warmer in person. 

"Delightful, charming, curious," he 

said. "She had a lot of great qualities." 

Kotb started at Dateline, and when 

Shapiro was promoted to NBC News 

president in 2001, he put her on a range 

of NBC News programs. " Everywhere 

she went, Hoda impressed," he said. 

"People saw in her what I saw." 

Kotb joined Kathie Lee Gifford as the 

co-host of Today's fourth hour 

in 2008, and moved up to Today 

co-anchor in 2018. 

Co-anchor and fellow 2022 Hall of 

Famer Savannah Guthrie said Kotb 

brings "intense s'marts" and a lot of 

warmth. "She's so funny and loving and 

warm, which everyone knows from the 

fourth hour, but may have missed the 

fact that she's an incredibly smart and 

astute journalist," she said. "She's also a 

great writer and great communicator." 

Empathy Lessons 

Being the child ofimmigrants has 

helped Kotb as a journalist. Her friends 

growing up would visit their grand-

mother in a neighboring state, while 

she hopped on a plane to Egypt to do so. 

"It made the world small," she said. 

"You realize, people here are like us, 

and people there are like us. People all 

around are human beings." 

Kotb is up at 3:15 each weekday. To 

unwind, she plays with her kids, who are 

and 3. She enjoys strumming the guitar 

— "Take Me Home, Country Roads" is a 

favorite — walki ng through Central 

Park and shooting hoops, never leaving 

the playground on amissed shot. 

The news can feel a bit overwhelming, 

but Kotb anticipates things eventually 

getting back to a mare sedate state. 

"Nothing is a hurricane 24 hours a 

day, seven days a week," she said. 

"Hurricanes come and go. We'll 

hopefully get to a point where 

we get back to life, and we get 

back to other stories that 

lead our newscast." • 
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Pearlena lgbokwe 
Chairman ANNIVERSAR 

BC HAL10/FAM E Universal Studio Group 

. By Cathy Applefeld Olson 
catholson331@gmail.com 
@Cathy_A_Olson 

\A/ hen Pearlena 

Igbolcwe was a 

sophomore in 

college, she 

landed a job as a 

summer associate with NBC. " It was my 

first taste of the entertainment business, 

and I was hooked," she said. 

Thirty-five years later, and Igbolcwe 

now sits atop NBCU's Universal Studio 

Group empire — which comprises 

Universal Television, Universal Content 

Productions, Universal Television 

Alternative Studios and Universal 

International Studios— leading a team 

of more than 450 people and a content 

roster that spans more than 30 platforms. 

It's a full circle whose significance is not 

lost on the Lagos, Nigeria-born executive, 

the first woman of African descent to lead 

a U.S. television studio, who spent much 

of her childhood glued to the small screen 

when she didn't have her head in a book 

studying. " I'm Nigerian," she said. " It's a 

culture of achievement.— 

Igbokwe's career hit the fast lane at 

Showtime, where she helped launch 

shows including Linc's, Soul Food and 

flagship drama Dexter. After 20 years 

there, in 2012 she headed to NBC, 

where she reunited with her Showtime 

boss Bob Greenblatt. As executive VP of 

drama programming, she guided a 

string of hits including The Blacklist 

that elevated the network from fourth 

to first place. She rose to president of 

Universal Television in 2016, and took 

the helm of USG in September 2020. 

"If someone walked into my office 

tomorrow and told me, ' Sorry, it's over, 
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She cares about story and 
quality. Also, she gets the 
jokes. It's so much easier to 
make comedy for people 
who cet the jokes." 
Tina Fey 

you're out,' I would not have one regret," 

she said. That scenario, of course, is 

highly unlikely. Igbolcwe is heralded as 

an executive who leads with business 

acumen, vision and humanity. 

"Pearlena is a unique leader; she is an 

outstanding manager as well as a 

creative inspiration," said Jeff Shell, 

NBCU's CEO, to whom Igbokwe reports. 

"She has an amazing ability to find 

compelling stories, nurture new voices 

and create award-winning TV shows." 

Universal Studio Group's portfolio 

includes Dick Wolf's entire NBC roster, 

Netfiix's The Umbrella Academy, HBO 

Max's Hacks and Apple TV Plus's Little 

America. The Kate McKinnon-starring 

Joe vs. Carole debuted on Peacock in early 

March; Hulu's Elle Fanning true crime 

series The Girl From Plainville is up next. 

"Pearlena is the best partner I've had 

in my 30-plus years at Universal," Wolf 

said. "She has impeccable taste and we 

work together seamlessly." 

Tina Fey, whose production company 

Little Stranger is based at Universal 

Television and is behind hits including 

Unbreakable Kimmy Schmidt and 

Girls5eva, said Igbolcwe offers a unique 

perspective for a studio chief. " Pearle-

na's very smart," she said. "She cares 

about story and quality. Also, she gets 

the jokes. It's so much easier to make 

comedy for people who get the jokes. 

"Pearlena is also great at staying calm 

during chaotic times," Fey added. "And I 

think she has a deep sense of fairness." 

Igbokwe's penchant for keeping calm 

was handy when the pandemic altered 

the trajectory of the content business. 

"When the lockdown started, we were 

selling to everyone, and now in two short 

years it's all become about streaming," 

she said. "What I thinkabout now is how 

quickly the environment can change, 

and how we constantly have to think 

ahead because some ofthe rights and 

deals we might not have anticipated are 

important now. ... It's an interesting tug 

of war between studio and the streamers 

now around who's owning rights." 

Telling Hopeful Stories 
What hasn't changed is her knack for 

bringing forth a good story. She waxes 

philosophical about the kind of content 

she's most excited to deliver these days. 

"Maybe it's corny, but we as a species 

don't have a reason to get up in the 

morning if we don't believe something 

good's going to happen," she said. "I 

want to make all kinds of stories, but if 

we can lean toward those things that 

bring more hope intc the world, I 

think we're better off." 

Igbolcwe has always been generous in 

sharing her time and knowledge, 

especially with youngpeople. Lately, 

she's grown more comfortable stepping 

into the spotlight. 

"I remember looking around to see 

'are there other people that looked like 

me in the entertainment business?' And 

there weren't a lot," she said. "So I'm 

realizing it's important to be visible, that 

me having visibility means other people 

who never thought they could be in this 

business and rise to the level I have now 

know it's possible. 

"I have to leave some kind of 

legacy that's different from if someone 

else had this job. Otherwise, that 

would make me having this job 

pointless. And I never want it to be 

pointless." • 
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Congratulations 
Leo MacCourtney 
on this special honor! 

Thank you for your years of 
serivce and guidance as our Treasurer! 

With sincere appreciation, 

The Board of Directors 
of the Broadcasters Foundation of America 

BROADCASTERS 
4 us. loas FOUNDATION ( 

AMERICA 

www.broadcastersfoundation.org 



We salute the entire 30th Anniversary Class for the 
outstanding contributions each of you has made to our industry. 
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Leo MacCourtney 
President 
Katz Television Group 

S By Jerry Barmash 
jerrybarmashl@gmail.com 
@JerryBarmash 

A
s president of Katz 
Television Group, Leo 

MacCourtney oversees 

sales growth for more 

than 800 stations in nearly 

200 markets. About 80 broadcast groups 

are served by Katz and MacCourtney. 

MacCourtney joined Katz, the largest 

media representation company for TV 

and radio in the country, in 2007 and 

was appointed to his current position 

five years later. 

In his role, the longtime sales 

executive works with local television 

stations as the conduit between 

advertisers and ad agencies on the 

national representative side. 

Those connections with clients are 

"tremendous," his boss, Katz Media 

Group CEO Mark Gray, said. "He is 

extremely well-known and well-liked. 

He has the highest amount of integrity." 

Brian Lawlor, president of local media 

at LW. Scripps, has lcnown MacCourtney 

for more than two decades. 

"He's somebody that on a regular 

basis, more than annually, we're talking 

about strategy [and] competitive 

positioning," Lawlor said. 

MacCourtney previously was in 

charge of Eagle Television Sales and 

Blair Television. 

Using technology, Katz can access data 

and strategic insights for product 

research for their clients. They oversee 

all retail ad campaigns and book political 

spots across the country on behalf of 

those stations. 

After more than 40 years, MacCourt-

ney, 66, has honed his craft in TV sales 
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U He's somebody that on a 
regular basis, more than 
annually, we're talking about 
strategy [and] competitive 
positioning." 
Brian Lawlor President of Local Media, 

E.W. Scripps 

and humbly considers himself an 

expert in the field. 

A senior leadership team of10 reports 

directly to MacCourtney. 

With 10 offices across the country, he 

will often leave his Manhattan head-

quarters to meet employees or his 

dozens of clients. 

"He attracts great talent and people 

are very loyal to him," Gray said. 

However, MacCourtney said: " It's not 

about me. It's about giving people great 

opportunities to knock it out of the park." 

Experience was only part of 

MacCourtney's skill set. He got a 

front-row seat to broadcasting, thanks 

to his father, Leo MacCourtney Sr., who 

owned TV stations. 

Although the junior MacCourtney 

didn't have the same drive, he was 

introduced to the national scene when 

his father connected him to Blair TV 

head Harry Smart in the 1970s. 

He started in Cleveland for Blair and 

within two years was transferred to New 

York, where he's been based ever since. 

Growing up in Pennsylvania, 

MacCourtney was already thinking 

about his future. 

"When I spent the summers at home, 

I liked hanging out with the sales guys at 

[dad's] TV station," he recalled. 

Getting a g,limpse into his career, 

MacCourtney was hooked when he 

attended the Universityof Notre Dame 

in 1973. He earned a bachelor's degree in 

business administration but didn't rely 

on his degree for work. 

"The job was to get a job," he said. 

After a slew of intery iews, 

MacCourtney landed a sales job at 

Johnson & Johnson. However, his path 

would be altered forever upon listening 

to the radio one day. A commercial 

came on the air seeking sales personnel 

at radio station WERE Cleveland. 

With a love of sales and the culture at 

Katz, MacCourtney keeps the passion 

alive. "There's never been a day that I've 

gone to work that I didn't like," he said. 

"I've always thought broadcasting is the 

most fun job because it's all people. It's 

very outward." 

MacCourtney, a strong advocate for 

local TV, regularly gives back to the 

industry that has meant so much to him. 

Giving Back to Broadcasting 

His involvement in the Broadcasters 

Foundation of America, as VP and 

treasurer, makes sure that those in need 

are not forgotten. Katz Media has gone to 

bat for that worthy cause, raising more 

than $400,000 from employee and seller 

donations. 

"He devotes a lot of time and energy in 

doing that," Gray said. 

The veteran exec also ¡son the board 

of the Washington Media Scholars Foun-

dation, which "gives young people the 

opportunity to learn what's going on in 

the business," MacCourtney said. 

MacCourtney is alsoc h airman of the 

International Radio and Television 

Society and previously held that title for 

the Television Bureau of Advertising. 

"I do believe there is a huge mission 

here for people like myself to give back to 

the industry and I work very hard to 

make sure that I'm helping," he said. 

MacCourtney's p ion for his 

job is as strong as ever " My motto in 

the business is, 'There is no finish 

line,'" he said. • 
re 

Multichannel. com 



Katz Media Group 

Proudly Congratulates 

Leo MacCourtney 

On His Induction into the 

Broadcasting & Cable 

Hall of Fame 

We salute your outstanding 

contributions to the broadcasting 

industry, and to our company. 

Your exceptional leadership, vision 

and commitment to excellence 

inspires us all! 

Congratulations to all of the 30th 

Anniversary B & C Hall of Fame Honorees! 

From Your Friends 
and Colleagues at 

Leo MacCourtney 

President, 

Katz Television Group 
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BC iTeLciartFici 



Congratulations 

LEO MACCOURTNEY 

Cheers to you and to all the B+C HALL OF FAME HONOREES. 

Thank you for your leadership and commitment to our industry 
and for helping build tomorrows media leaders. 

We're inspired by all you do! 

/A  ACTIVE 
INTERNATIONAL 

WWW.ACTIVEINTERNATIONAL.COM ACHIEVE MORE 



Together, we can help broadcasters 
get through the toughest times. 

For over 70 years, the Broadcasters Foundation of America has been a lifeline to radio 
and television broadcasters who are battling an illness, recovering from an accident, 
or struggling after a natural disaster. This year, we will award more than $2,000,030 in 

monthly and emergency grants to hundreds of broadcasters across the country. 

Please share our message with your colleages and join our missson with a contribution. 
Help us continue to provide aid to those in our industry who need it most. 

BROADCASTERS 
FOUNDATION OF 

rn2 11% AMERICA 

Visit broadcastersfoundation.org/dorate or call 212-373-8250 7o donate today. 

Financial Assistance www.broadcastersfoundation.org Disaster Relief 

Broadcasters Foundation of America is a 501(c)(3) Public Charity. 
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Dan Mason 
Former President and CEO 
CS Racio 

•  By Larry Jaffee 
nyitadjunct@gmail.com 
@lsjaffee 

D
an Mason compares his 
20-year CBS Radio tenure 

that ended in 2015 with 

the career of Tom 

Landry, the Dallas 

Cowboys' iconic coach. 

"So many assistant coaches under-

neath Tom Landry became head coaches 

in their own right," noted Mason, who 

similarly aimed to influence the next 

generation of broadcasting leadership. 

"A lot of people went on to run or lead 

companies." 

Currently venture partner and 

strategic adviser at SeventySix Capital, 

Mason climbed the corporate ladder to 

the C-suite after humble disc jockey 

beginnings. 

"I grew up in Louisville," Mason 

remembered, citing Cawood Ledford, 

the voice of University of Kentucky 

sports for decades. "All I wanted to do 

was be on the radio. He was a great role 

model to study. I read every word of his 

book three times." 

Mason's background reads like a 

modern-day Horatio Alger Jr. novel. 

"I had no intention of ever being an 

executive," he reflected. "When I 

became an on-air announcer, somebody 

once told me I'll never get off the 

all-night show." That revelation led 

Mason to soon realizing, "I'd like to be 

the boss of the disc jockeys." 

Named a GM at 27 

Atlanta's WZGC-FM in 1977 Idck-

started Mason's radio programming 

trajectory. Two years later, Mason 

became program director of WPGC-F M 
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66 I don't think I ever worked 
with anyone in my career 
who has loved the medium 
of radio more than Dan." 
Scott Herman Chairman, Broadcasters 

Foundation of America 

Washington, then served as national 

program director for First Media, the 

station's parent company. In 1979, the 

27-year-old Mason became one of the 

youngest general managers in the 

country at KTSA and KTFM of San 

Antonio, Texas. He returned to First 

Media, which was sold in 1988 to Cook 

Inlet Radio Partners, marking the first 

time Mason held the president title. 

Group W acquired Cook in 1993, then 

two years later merged with CBS Radio 

which two years later merged with 

Infinity Broadcasting. 

"I worked with Mel Karmazin until 

about 2002," said Mason, who took a 

five-year break from running the 

company, albeit remaining a consultant. 

"Les Moonves in late 2006 asked me to 

come back as president and CEO of CBS 

Radio," Mason said. He oversaw 117 

stations across 26 markets, establishing 

the 24-hour CBS Sports Radio Network 

and resurrecting the classic hits radio 

station WCBS-FM New York. 

In 2015, Mason "retired" from CBS at 

64, leaving to call women's basketball 

games for the CBS Sports Network and 

thoroughbred racing for the Horse 

Racing Radio Network. 

"You don't retire," Mason explained 

matter-of-factly. "Who knows what's 

next?" 

Indeed, this was no typical early 

retirement. Whereas most executives 

would spend more time on golf courses 

than in front of a camera, on a mic or in a 

boardroom, Mason's post-CBS entrepre-

neurial itch led him to buy several radio 

stations, consulting with iHeart Radio 

and VSiN. 

"I was going to do on-air talent for 

horse racing," Mason said of the latter. 

After a dinner with VS iN CEO Brian 

Musburger, a sports agent and nephew of 

company founder (and legendary 

sportscaster) Brent Musburger, "it was 

pretty obvious they really needed me to 

advise in an executive role." 

A few months later, Mason went from 

just being an announcer to owning part 

of VSiN, which was sold to DraftICings 

fouryears after its launch in 2017. 

Under his CBS watch , executives 

"flourished," whether they stayed with 

the network or went elsewhere (i.e., the 

Landry "coaching tree"). Weezie 

Kramer, who retired in 2020 as chief 

operating officer of Entercom after 

nearly 20 years, and Ezra Kucharz, 

DraftKings' chief business officer, were 

among his successful colleagues. 

True Radio Lover 

Mason recruited Scott Herman as 

general manager of New York's all-news 

WINS after being news director at Group 

W's TV station KYW Philadelphia. 

Himself retired after 39 years at CBS, 

Herman last year followed Mason as 

chair of the Broadcasters Foundation of 

America. Herman praised his mentor's 

ability of securing multiyear financial 

gifts for the organization. "I don't think I 

ever worked with anyone in my career 

who has loved the medium of radio more 

than Dan," Herman said. 

Chris Oliviero, currently Audacy's 

senior vice president/New York market 

manager, spent eight years reporting 

directly to Mason at C ES with his office 

right next to Mason's. He said he learned 

two important things from his former 

boss. The first was that stations need to 

create "community and companionship" 

for listeners. The otheris "integrity." • 



Congratulations 
Dan Mason 

on this special evening! 

Thank you for your years of 
leadership and generosity as our Chairman! 

With sincere appreciation, 

The Board of Directors 
of the Broadcasters Foundation of America 

BROADCASTERS 
AMERICA RS 4    FOUNDATION     
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www.broadcastersfoundation.org 



PIONEER. INNOVATOR. VISIONARY. 
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NETWORKS 

Salutes Steven R. Swartz 
on his induction into the 

BROADCASTING + CABLE HALL OF FAME. 

Your leadership and vision continue to make a lasting impact. 

A heartfelt congratulations to all of this year's inductees for their 

outstanding achievements and contributions to our industry. 

HISTORY 

Illétime le111 TV 
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6 By Robert Edelstein 
robedelstein22@gmail.com 
@robedelstein , 

early everybody reads The 

Bulletin" was the popular 

slogan for what was once 

the top evening newspa-

per in the nation. In the 

summer of1974, one of those readers was 

Steven Swartz, who would splay the 

broadsheet on the floor in his suburban 

Philadelphia home. It seemed a heady 

time for news and Swartz knew it. On 

TV, Sen. Sam Ervin prosecuted President 

Richard Nixon during the Watergate 

hearings; at 6 p.m., The CBS Evening 

News with Walter Cronkite became 

required viewing. Swartz recalls being 

captivated. He was also "around 11 or 12 

years old," he said. "I became a news 

junkie at a very early age. I loved the role 

it played in society." 

Years later, attending Harvard, he'd 

watch the local news on WCVB Boston, 

now a flagship station for Hearst, the 

corporation Swartz has run as president 

and CEO since 2013. By the time he 

arrived at college, the die was cast. "I 

had decided before I got to campus that 

myambition was to become a journal-

ist," he said. But the dream didn't end 

there. "My long-term ambition was to 

be able to lead a media company that at 

least in part did journalism." 

That Swartz has risen to such 

corporate heights, with Hearst thriving 

during seismic shifts that have buckled 

many competitors, speaks to a remark-

able mix of determination, talent and 

opportunity for the executive. ("I would 

throw a lot of luck in there," he also 

insists.) His colleagues would add other 

qualities to the formula. "Steve is widely 

44 Broadcastingcable.com 

di Hearst might be, in my 
mind, the finest broadcaster 
in America. They just do 
everything ric ht. And that's 
no small tribute to Steve." 
Leo MacCourtney President, Katz Media Group 

respected, forward-thinking, has 

tremendous energy and big insight, and 

he's got an important voice in the 

marketplace," said Leo MacCourtney, 

president of Katz Television Group and a 

fellow B+C Hall of Fame honoree this 

year. " Hearst might be, in my mind, the 

finest broadcaster in America. They just 

do everything right. And that's no small 

tribute to Steve." 

Swartz's prosperous run atop a 

135-year-old company speaks to his 

eagerness to partner with great predeces-

sors: " I've been really fortunate on the 

mentor side," he said. He cited among 

them seventh grade English teacher John 

DeGregorio ("He just radiated enthusi-

asm and I learned a lot from him") and 

Norman Pearlstine, then-managing 

editor at The Wall Street Journal, where 

Swartz was recruited out of college and 

where he eventually worked on the Page 

One desk. "That was my most enjoyable 

time there," Swartz said. 

The movement toward combining 

journalism with business came when 

Hearst and Dow Jones agreed to partner 

on a personal finance magazine that 

became SmartMoney, with Swartz 

named founding editor in 1991. Four 

years of award-winning copy later, 

Swartz was tapped as president and CEO. 

SmartMoney introduced him to 

Hearst, with its corporate culture fixed 

and strong on legacy, thanks to leaders 

such as William Randolph Hearst and 

Frank Bennack, who ran the corpora-

tion from 1979-2002. Toward the end of 

Bennack's run, Swartz became 

executive VP, rising to chief operating 

officer in 2011. 

Helping Hearst Grow 

In his current tenure, Swartz has 

either continued or orchestrated growth 

measures that have well insulated 

Hearst's vaunted placein the market. 

Along with the newspapers on which 

the company built its foundation, 

Hearst's empire currently includes 

holdings among cable networks (A8cE, 

History, Lifetime and ESPN); 33 

television stations thatin total reach 19% 

of U.S. viewers; 250 magazine editions 

worldwide; and a successful roster on 

the B2B side,.including global financial 

services (Fitch Group) and medical 

information and transportation assets. 

The diversification is an asset that 

helps Swartz's Hearst in these times of 

technological change where, as he said, 

"everybody is fighting to establish a 

sustainable growth business model. It's a 

challenge but I think we're up to it." 

Swartz's colleagues agree because 

they see in him a leader bent toward 

inspiration, and a man-whose under-

standing of what matters most at any 

given moment was bred back in his 

early newspaper-reading days. Hearst 

Television president and B+C Hall of 

Famer Jordan Wertlieb recalled that, at 

the start of the pandemic when other 

companies were cutting back, "Steve 

announced we were bonusing all 

employees. He wanted people to not 

only feel secure in their jobs, but to 

share in the success of the prior year. 

The timing of that was extraordinary." 

Unusual, but certainly in character. 

"I was not surprised at all that that was 

the way Hearst, through Steve's 

leadership, acted," MacCourtney said. 

"His legacy is the way that company 

operates." • 

Multichannelcom 



Broadcasting 

Entertainment 
& Syndication 
Fitch Group 

Hearst Health 
Magazines 
Newspapers 

Real Estate 

Transportation 
Ventures 

Hearst is proud to celebrate our 
President & CEO Steven R. Swartz, 
the Iconic Network ESPN and all 
the changemakers, innovators and 
groundbreakers inducted tonight 
into the Broadcasting & Cable 
Hall of Fame. 

HEARST 
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Congratulations to 

Steven Swartz 
on your well-deserved induction into the 

Cable B, Broadcasting+Cable 
t HALLO AM E. 

Sheryl & Chip Kaye 
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TISHMAN SPEYER 

Tishman Speyer congratulates this year's 
Broadcasting 8e Cable Hall of Fame 
Honorees, including our dear friend 
Steven R. Swartz. 

,• 
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Curtis Symonds 
President HBCU CCTV/ 
Allen Vedia Group 

By R. Thomas Umstead 
thomas.umstead@futurenet.com 
urtumstead30 

F
ew television executives can 
say they had a hand in 

building two legendary cable 

brands while at the forefront 

of working to diversify the 

cable industry's C-suites before 

launching a successful streaming 

business. Curtis Symonds can certainly 

lay claim to that fame, as well as many 

other TV-industry accomplishments. 

From the 1980s through the 2000s, 

Symonds was instrumental in steering 

ad sales and marketing fortunes of ESPN 

and BET. He also worked behind the 

scenes to foster greater employment of 

people of color as an active and influen-

tial board member of the National 

Association for Multi-Ethnicity in 

Communications (NAMIC) and as 

president of the T. Howard Foundation. 

Later, as an entrepreneur, he launched 

HBCUGo.TV, one of the first national 

cable networks or digital services 

targeted specifically to Historically Black 

Colleges and Universities. 

"Curtis Symonds is one of the great 

pioneers of the cable industry and a 

visionary in the new digital era," said 

Byron Allen, founder, chairman and 

CEO of Allen Media Group. which last 

year purchased HBCUGo.TV. "Curtis has 

an impeccable reputation and is also an 

outstanding media executive." 

High praise for the Bermuda, West 

Indies, native who grew up in Wilber-

force, Ohio, wanting to follow in the 

footsteps of his mother, who taught at 

Central State University. Symonds would 

earn a bachelor of science degree at the 

historically Black college. 
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Curtis Symonds is one of 
the great pioneers of the 
cable industry and a visionary 
in the new dicital era." 
Byron Allen Founder, Chairman and CEO, 

Allen Media Group 

"I believed my goal was teaching 

because I watched my mother for so 

many years," he said. "I just loved the 

way she handled herself and what she 

did for students." 

A part-time job laying underground 

coaxial cable for a local Continental 

Cable system launched his TV career. 

Symonds eventually became manager of 

the system in 1979. He relocated to 

Chicago in 1983 to work at ESPN's 

regional office as a local advertising sales 

consultant. "At the time ESPN wasn't the 

monster that it is now, so I had the 

opportunity to come on when they were 

beginning to grow," Symonds said. 

As ESPN grew, so did Symonds's 

profile, as he rose to director of affiliate 

marketing for ESPN's Midwest region. 

His influence transcended ESPN. He 

became one of the chief architects in 

building NAMIC, which sought to 

encourage African-American participa-

tion and employment in the cable 

industry. Symonds served on its board 

for a decade beginning in 1983. 

"That was a critical time because 

there weren't a lot of minorities in the 

business, and I liked the direction that 

NAM IC was going in because we were 

making noise about what we deserved 

from the business," he said. "I think to 

this day, the group of individuals who 

were part of NAMIC 's national board 

did a masterful job of convincing MSOs 

and programmers that there was 

another group of folks who deserved a 

chance to be in this bisiness and 

function at a higher level." 

His next big turn came in 1988 with a 

call from BET chairman Robert Johnson 

about coming to work at the African-

American targeted channel. "I saw the 

vision Bob had for the network so I took 

a chance," Symonds said. 

Symonds became executive VP of 

affiliate distribution and marketing for 

BET Holdings, helping transform the 

entertainment network into one of the 

industry's most recognized and 

celebrated brands. Symonds was able to 

help increase the network's annual sales 

revenue growth to 57% by 2001 by 

building a brand that had broad appeal. 

In 1998, NCTA recognized Symonds's 

marketing prowess w.th a Vanguard 

Award. 

Entrepreneur and Advocate 

After leaving BET in 2001— the year 

the network was sold :o Viacom for 

more than $2 billion — Symonds 

sharpened his entrepreneurial skills in 

the Washington, D.C., and Virginia 

area. He continued his advocacy as 

president of the T. Howard Foundation, 

a nonprofit organization devoted to 

promoting women and people of color 

in the satellite and telecommunications 

industry, from 2003 tc 2006. 

He also had a stint as chief operating 

officer for the WNBA's Washington 

Mystics before launching HBCUGo.TV as 

a cable network in 2011. The network 

pivoted to digital, operating inde-

pendently until Allen acquired it and its 

5,000 hours of original content. 

"It couldn't have been a better 

dream for me becauseI'm now 

doing what I want to dc," said Symonds. 

"I have a visionary [in Allen] who is 

really behind me and I believe we're 

going to make some big noise with 

HBCUGo. In fact, I predict that 

HBCUGo will be bigger than BET in 

the next five years." • 
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All of us at ALLEN MEDIA GROUP 
are proud to congratulate 

Curtis Symonds 
from our HBCUGO Family on his induction into 
the 2022 Broadcasting & Cable Hall of Fame. 

It's a legendary milestone, Curtis, you deserve it! 

AMG 
ALLEN MEDIA GROUP  

ri2022 Allen Media Group, LLC. All rights reserved. www.entertainmentstudios.com 



Congratulations to our Chairman, 

Curtis Symonds, on your Broadcast and Cable 

Hall of Fame Award 

Your leadership and influence are immeasurable. 

Your lifelong commitment 
has opened doors for the 
underrepresented and 
created opportunities in 
roles and industries across 
the media landscape. 

You've changed how Black 
Americans are viewed, 
perceived and heard in 
this country and throughout 
the world. Most importantly 

you've cleared pathways to 
success for HBCU students 
and Alumni. 

We are so proud of you and all of your accomplishments. 

www.MOBESymposium.com 
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BE 





ESPN 
Iconic Network Award 

0...e, By Jon Lafayette 
jon.lafayette@futurenet.com 
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I
. ' n the year 2000, Espn Curiel was born 

in Corpus Christi, Texas, and Espen 

Blondeel was born in Michigan. At 

the time, Espen Blondeel's father, • 

Chad, told the Associated Press he 

watched SportsCenter at least three 

times a day. 

Soon, there was a rash of kids named 

after the cable network, which goes to 

show how deeply fans were being 

touched, how legendary ESPN quickly 

became — and why it is the first Iconic 

Network to be inducted into the B+C 

Hall of Fame. 

Such glory was not assured when 

founder Bill Rasmussen struggled to 

find financial backing for his crazy idea 

of a 24-hour cable network. When Getty 

Oil put up $10 million to get the 

Entertainment and Sports Program-

ming Network off the ground in 1979, 

programmers filled its schedule with 

college basketball, slow-pitch softball, 

full-contact karate, America's Cup 

sailing, boxing and a lineup of even 

more obscure sports. 

SportsCenter was one of ESPN's original 

shows and a 24-year-old sportscaster 

with only a few months of television 

experience named Chris Berman was 

one of its first anchors. "Had they been 

two years old, they never would have 

hired me," Berman recalled. "They 

couldn't pick and choose." Berman was 

already in Connecticut, where ESPN was 

headquartered, so the network didn't 

have to pay his moving expenses, which 

made him an attractive candidate. 

There were seven original SportsCenter 

anchors. "I called us the Mercury 

j  

i  
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astronauts," lierman said. "We went up 

in a rocket and we weren't sure where 

•the hell we were going to come down." 

TV's Sports Section 

Berman said one reason for ESPN 's 

early success was because it became a 

hometown sportscast for people who'd 

left their hometown, whether they'd 

moved or were just traveling. "If you're 

from Chicago and you're in a hotel in 

Seattle, it's the same show," he said. 

"We became your station." 

That was true of athletes as well. 

When ESPN was just starting, players 

would readily agree to be interviewed. 

Why? One told Berman he liked the 

channel but, more importantly, "'My 

mom in Mississippi will have a chance 

to see this.' I never thought of that and 

I'll never forget that." 

George Bodenheimer, who would 

become president of ESPN in 1998, 

joined the network in 1981,15 months 

Early SportsCenter 
anchors George 
Grande (I.) and Bob 

Ley in 1979. 

after it went on the air. In his early days 

at the network, Boder heimer played a 

key role in getting cable operators to pay 

a fee for the channel. They did that 

because of the strong support ESPN got 

from fans. Fan support was harder to 

gauge in those days, before the internet 

and social media. "We were using 

newspaper clips and the reactions we 

got on-site when we In ere producing 

events," he said. 

An early staple on ESPN was 

Australian Rules Football. Few 

Americans knew the sport, so ESPN put 

a graphic on its screen during a game 

that told viewers theycould get a rule 

book by sending in a postcard. ESPINIgot 

thousands of postcards, Bodenheimer 

said. The network also would get calls 

from fraternities, firehouses and police 

stations asking where they could get 

ESPN so they could follow the NFL 

draft, he added. "People wanted hats. 

They stole our banners. These things 

anecdotally told us people liked what 

we're doing." 

One of those people was the late ABC 

World News Tonight anchor Peter 

Jennings, who called Bodenheimer one 

day to tell him everything had stopped 

in the newsroom because everyone was 
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watching the National Spelling Bee on 

ESPN. Another was the late Sen. John 

McCain. Bodenheimer was in Washing-

ton to lobby legislators on telecommu-

nications regulations, but McCain was a 

devotee of the sweet science. "We talked 

boxing for 50 minutes and spent 10 

minutes on the issues of the day," he 

said. "All the politicians had favorite 

teams from their states and wanted to 

know when they were coming up on our 

schedule. It was fascinating." 

NFL Milestone 
ESPN hit the big time when NFL 

commissioner Pete Rozelle let ESPN buy 

a package of Sunday-night games in 

1986, meaning viewers needed a 

subscription to watch (except in local 

markets where stations simulcast the 

games). 

"That was obviously a game-changer," 

Bodenheimer said. "Cable operators 

said they needed 'punch-through 

programming' and it didn't get any 

bigger or better to deliver punch-

through programming than when 

ESPN secured its first NFL contract." 

With the NFL on its roster, ESPN 

grew quickly. "We established a 

financial model that was going to work, 

and we began getting a fair fee from the 

cable operators and the business really 

took off," Bodenhemier said. 

ESPN was the country's most 

distributed cable network by 1983 and its 

total number of subscribers topped out 

in 2011 at 100.1 million. According to S&P 

Global Market Intelligence's Kagan, 

ESPN received $3.48 per month per sub 

from cable operators in 2007. That grew 

to $5 per sub by 2012, $6.91 per sub in 2017 

and hit $8.81 a sub in 2022, by far the 

highest in the industry. Kagan said cash 

flow peaked in 2014 when ESPN brought 

in $3.5 billion for The Walt Disney Co., 

which had taken control of ESPN when it 

bought Capital Cities/ABC in 1996. 

ESPN's influence grew beyond sports. 

SportsCenter anchors became house-

hold names and their catchphrases 

resonated from arenas to schoolyards. 

ICONIC NETWORK 

NT 
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ESPN was was a Little Engine 
That Could and 43 years later 
there's a lot of us that still 
have that attitude. Viewers 
count on us to be there and 
deliver the sports news, the 
bic plays. I hope that never 
changes. That's a hell of a 
responsibility, but it's a 
pleasure to deliver it." 
Chris Berman NFL and SportsCenter anchor 

Berman's "back-hack-back" call as a 

home run neared the wall became well 

known, as did the nicknames hegave 

players like Bert " Be Home" Blyléven, 

Lance "You Sunk My" Blankenship and 

Oddibe "Young Again" McDowell. 

In 1998 The New York Times acknowl-

edged SportsCenter catchphrases, such 

as Dan Patrick's " He's en fuego;" Kenny 

Anchors such as 

Keith Olbermann 

(I.) and Dan 

Patrick made 

SportsCenter hip in 

the 1990s. 

dett 
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Mayne's "Your puny ballparks are too 

small to contain my gargantuan blasts! 

Bring me the finest meats and cheese for 

all my teammates;" Keith Olbermann's 

"He puts the biscuit in the basket;" 

Stuart Scott's "He must he butta 'cause 

he's on a roll;" and Rich Eisen's " You 

want me on that wall. You need me on 

that wall." 

"SportsCenter went to a different 

level in the early '90s," said author 

James Andrew Miller. " You had an 

unbelievable cavalcade of terrific 

anchors. Dan Patrick, Keith Olber-

mann, Robin Roberts, Bob Ley, 

Charlie Steiner, Craig Kilborn, Stuart 

Scott, Rich Eisen. This was an all-star 

lineup and there wasn't anything else 

like it. It became real appointment 

television for people." 

Miller said it took a while for the 

anchors, sitting in remote Bristol, 

Connecticut, to become aware of their 

popularity. 

The Walt Disney Co.'s acquisition of 

ESPN worked out great for Disney, 

Miller noted. ESPN crushed what 

little competition cablechannels from 

Fox or NBC offered and ESPN's profits 
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business, which would grow to have 21.3 

million subscribers by the end of2021. 

helped Disney buy Pixar, Marvel and 

Star Wars. 

Miller's 2011 book on ESPN, co-written 

by Tom Shales. was called Those Guys 

Have All the Fun: Inside the World of 

ESPN. Miller said if he were writing a 

sequel. it might be called Those Guys 

Don't Hare All the Fun. 

In 2015. Disney chairman and CEO Bob 

Iger acknowledged that cord-cutting was 

eating into ESPN's subscriber count. 

Disney'sstock plunged. The company 

went through a series of layoffs that 

stunned network veterans after its 

irrepressible success. The departures 

included many of its best-known faces. 

ESPN's subscriber numbers would drop 

to 76 million at the end of 2021. 

In 201B. Jimmy Pitaro was named 

president of ESPN. Growing up. ESPN 

was on all the time at home and when 

he was in charge of Yahoo! Sports. "I 

woke up every day trying to beat ESPN." 

he said. When he was interviewed by 

Iger to become head of Disney's 

interactive unit. "I conveyed to him at 

some point. I would love to end up over 

at ESPN: Pitaro said. " Being a passion-

ate sports fan, it was my dream." 

But card-cutting had reached 

nightmare proportions at ESPN when 

Pitaro took over. By the way. that is still a 

challenge today." he noted. The company 

was also preparing to launch ESPN Plus. 

its streaming direct-to-consumer ' 
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Sports Mission Continues 

Pitaro said ESPN's mission to serve 

sports fans anywhere. anytime hasn't 

changed. " It is just as relevant, if not 

more relevant today than it ever was." 

ESPN 's current strategy is to follow 

consumers, particularly young ones. 

which has meant being on Snapchat, 

TikTok. Instagram, Twitter, video 

games as well as streaming. That 

connects with the brand and gets them 

watching SportsCenter and other ESPN 

properties. 

ESPN research found that viewers 

expect a direct-to-consumer platform to 

give them access to live events plus 

shoulder programming and original 

films like ESPN's 30 for 30 franchise. 

ESPN Plus has what Pitaro called 

infinite real estate and the technology 

to help fans find what they want to 

watch. 

"The beautiful thing about ESPN Plus 

is you can put everything up and 

through personalization you can serve 

what you think is going to resonate 

based on a user's consumption 

patterns." Pitaro said. " The future is 

going to bring a more personalized. 

more interactive experience starting 

with the game. You're going to have 

many choices. You'll be able to watch a 

id If you look at all the assets 
that we have and what we 
brinc to the table in terms of 
our brand, our credibility, our 
trust, our reach, our 
production capabilities and 
the synergy opportunities 
with The Walt Disney Co., I 
feel like we're in a really good 
place. I like our hand." 
Jimmy Pitaro President, ESPN 

Above, Chris 

Berman has 

been an ESPN 

mainstay since 

the network's 

start. Below, 

ESPN president 

Jimmy Pitaro is 

positioning the 

programmer for 

the digital age. 

betting-themed broadcast, ora 

broadcast with different camera angles, 

or a broadcast that is a little bit lighter, 

more fun and entertaining like the 

Manning brothers ( alternate NFL 

broadcast] currently on ESPN2." 

But Miller said ES.PN still has to figure 

out how to manage in a streaming world 

where nonviewers don't have to pony 

up through their cable operators wheth-

er or not they watch the channel. 

There's also ongoing talk about ESPN 

being spun off from Disney. "I know it's 

a big topic of conversation in Burbank 

and Bristol," Miller said. 

Whether or not that happens, ESPN 

will remain iconic. "ThoSe four initials 

are a brand that is recognized around 

the world," Miller said. 



B+C HALL OF FAME 

ABRUZZESE AZCÁRRAGA 

BALL BEGGS 

LINDA BELL BLUE AND MARY HART 

CARSON CLARK 

COURIC CRONKITE 
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HONOR ROLL 
(2022 RECIPIENTS ARE NOTED IN GOLD) 

William J. Abbott 

Jack Abernethy 

Joe Abruzzese 

Goodman Ace 

David C. Adams 

Roger Ailes 

Chris Albrecht 

Byron Allen 

Fred Allen 

Gracie Allen 

Steve Allen 

Robert Alter 

Christiane Amanpour 

American Express 

Earle C. Anthony 

Roone Arledge 

Edwin H. Armstrong 

Gene Autry 

Merlin Aylesworth 

Emilio Azcárraga 

William Baker 

Lucille Ball 

Red Barber 

Julius Barnathan 

Emily Barr 

David J. Barrett 

Peter Barton 

Ralph Baruch 

Richard Beaven 

Kevin Beggs 

Linda Bell Blue 

Frank A. Bennack, Jr. 

Robert M. Bennett 

Jack Benny 

Candice Bergen 

Edgar Bergen 

Nomi Bergman 

Milton Berle 

Ira Bernstein 

Gary Bettman 

Jeff Bewkes 

Carole Black 

James Blackburn, Sr. 

John Blair 

Matthew C. Blank 

Martin Block 

Michael Bloomberg 

Steven Bochco 

George Bodenheimer 

Steve Bornstein 

Sean R.H. Bratches 

William J. Bresnan 

David Brinkley 

Glenn A. Britt 

Tom Brokaw 

Don Browne 

Del Bryant 

Dean Burch 

Brandon Burgess 

Dan Burke 

Stephen Burke 

Mark Burnett 

George Burns 

Raymond Burr 

Eduardo Caballero 

Sid Caesar 

Louis G. Caldwell 

Ed Carroll 

Marcy Carsey 

Johnny Carson 

Bill Cella 

John Chancellor 

Peter Chemin 

Dick Clark 

Imogene Coca 

Fred Coe 

Betty Cohen 

Charlie Collier 

Joseph Collins 

Rocco Commisso 

Cesar Conde 

Frank Conrad 

William Conrad 

Bob Cook 

Joan Ganz Cooney 

Carole Cooper 

Don Cornelius 

Howard Cosell 

Katie Couric 

Walter Cronkite 

Bing Crosby 

Bill Daniels 

Susanne Daniels 

Philippe Dauman 

Nicholas Davatzes 

Lee de Forest 

John DeWitt 

Brian Deevy 

Jean Dietze * eit a 1 
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Barry Diller 

Charles Dolan 

Phil Donahue 

Sam Donaldson 

James Dowdle 

Hugh Downs 

Allen B. DuMont 

Channing Dungey 

Peter Dunn 

Jimmy Durante 

Dick Ebersol 

Michael D. Eisner 

Alan Elkin 

Patrick Esser 

Randy Falco 

Jon FeRhein-1er 

John Fetzer 

Michael Fiorile 

Joseph A. Flaherty 

Michael J. Fox 

Brian France 

Arlene Francis 

Alan W. Frank 

Tom Freston 

Harry Friedman 

Robert Friedman 

Fred Friendly 

Michael T. Fries 

Edward O. Fritts 

Michael Fuchs 

Monica Gadsby 

Don Garber 

John Gambling 

Chris Geraci 

Charles Gibson 

Frank Gifford 

Kathie Lee Gifford 

Jackie Gleason 

Arthur Godfrey 

Gary David Goldberg 

Leonard Goldenson 

Peter Goldmark 

Mark Goodson 

Bill Goodwyn 

Ed Goren 

Irwin Gotlieb 

Katharine Graham 

Kelsey Grammer 

Herb A. Granath 

Peggy Green 

Robert Greenblatt 

Mery Griffin 

Ralph Guild 

Savannah Guthrie 

Bonnie Hammer 

Ted Harbert 

Jack Harris 

Mary Hart 

Eddy Hartenstein 

Paul Harvey 

Carl Haverlin 

Gabriel Heatter 

Andrew T. Heller 

John Hendricks 

Ragan Henry 

Jim Henson 

Doug Herzog 

Don Hewitt 

John M. Higgins 

Landel C. Hobbs 

Ben Hoberman 

C. E. Hooper 

Bob Hope 

Amos Hostetter 

Harold Hough 

Stanley E. Hubbard 

Stanley S. Hubbard 

Ward L. Huey, Jr. 
ESSER FELTHEIMER 

Catherine Hughes 

Chet Huntley 

Robert Hyland 

Pearlena Igbokwe 

Robert A. Iger 

Don Imus 

Hal Jackson 
FRIENDLY GREEN 

Peter Jennings 
'tIïZiFAME Bob Johnson 

Johnson & Johnson ‘‘ 

Glenn Jones 

Raymond E. Joslin V I I ‘ N, 

Tom Joyner 

H.V. Kaltenborn 
ROBERT GREEN BLATT AND DICK WOLF 

Mel Karmazin 

Paul Karpowicz 

Casey Kasem 

Gene Katz 

David E. Kelley 

Jerald L. Kent 

Phil Kent HAMMER HUGHES 

Robert Kennedy 
ere Gayle King 

Larry King 

Michael King 

Roger King 

Robert E. Kintner 

John Kluge IGER 

Bill Koenigsberg 

Kay ICoplovitz 

Ted Koppel 

Hoda Kotb 

Ernie Kovacs 

Robert K. Kraft 

Mario Kreutzberger KING JENNING , 
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("Don Francisco") 

Charles Kuralt 

Michael L. LaJoie 

Brian Lamb 

Michael Landon 

John Landgraf 

Lou LaTorre 

Matt Lauer 

Geraldine Laybourne 

Mark Lazarus 

Norman Lear 

Debra Lee 

Jerry Lee 

Terry Lee 

Richard Leibner 

Bill Leonard 

Sheldon Leonard 

Gerald Levin 

David Levy 

Fulton Lewis, Jr. 

Shari Lewis 

Alfred C. Liggins III 

Peter Liguori 

Philip J. Lombardo 

Phillips H. Lord 

Dave Lougee 

Ken Lowe 

Susan Lucci 

Peter Lund 

Leo MacCourtney 

Greg Maffei 

Frank Magid 

Robert Magness 

Martin Malarkey 

John Malone 

Nancy Marchand 

Guglielmo Marconi 

Mort Marcus 

E.G. Marshall 

Garry Marshall 

Dean Martin 

W fichannetcm 

Al Masini 

Dan Mason 

L. Lowry Mays 

Deborah McDermott 

Don McGannon 

Judy McGrath 

Dr. Phil McGraw 

Judith McHale 

Gordon McLendon 

Sean McManus 

Paul McTear 

Greg Meidel 

Lorne Michaels 

Robert Miron 

Steve Miron 

Pat Mitchell 

Courteney Monroe 

Leslie Moonves 

Mary Tyler Moore 

Akio Morita 

Bruce Morrow 

Steve Mosko 

Tom Murphy 

Edward R. Murrow 

John S. Muszynski 

Jon Nesvig 

David Nevins 

Sheila Nevins 

Gary Newman 

Agnes Nixon 

Deborah Norville 

Armando Nuñez 

Carroll O'Connor 

Mike O'Neill 

Charles Osgood 

William S. Paley 

Chuck Pagano 

Harry Pappas 

Dick Parsons 

Dennis Patrick 

Jane Pauley 

Lowell Paxson 

Mark Pedowitz 

Edward Petry 

Regis Philbin 

Irna Phillips 

Robert W. Pittman 

Richard L. Plepler 

David F. Poltrack 

Tony Ponturo 

Michael Powell 

Frances Preston 

Procter 8c Gamble 

William Lowell Putnam 

Ward Quaal 

James H. Quello 

Gilda Radner 

Jorge Ramos 

Dan Rather 

Abbe Raven 

Gene Rayburn 

Ronald Reagan 

Sumner Redstone 

Kevin Reilly 

J. Leonard Reinsch 

John Rigas 

Kelly Ripa 

James O. Robbins 

Brian Roberts 

Cokie Roberts 

Ralph Roberts 

Robin Roberts 

Dick Robertson 

Gene Roddenberry 

Johnathan Rodgers 

Fred Rogers 

Tom Rogers 

Rick Rosen 

Robert Rosencrans 

Bob Ross 

Jo Ann Ross 

Elton Rule 

LEAR 

MORITA MUMM 

UWINS MALONE 

1 

PARSONS mffln 

ROBERTS RUSSERT 

le * Ai 
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Tim Russert 

Tom Rutledge 

Craig Sager 

Pat Sajak 

Richard S. Salant 

Lucie Salhany 

Maria Elena Salinas 

Jack Sander 

Joshua Sapan 

Cristina Saralegui 

David Sarnoff 

Diane Sawyer 

Rino Scanzoni 

Bob Schieffer 

Henry S. Schleiff 

Herbert S. Schlosser 

Allan H. " Bud" Selig 

Rod Serling 

Eric Sevareid 

William Shatner 

Bernard Shaw 

Judith Sheindlin 

Jean Shepherd 

Dinah Shore 

Neill Smit 

Frank Smith 

Senator Gordon H. Smith 

Bill Smullin 

Jeff Smulyan 

Perry A. Sook 

Donna Speciale 

Aaron Spelling 

Lesley Stahl 

Susan Stamberg 

Frank Stanton 

George Storer 

Todd Storz 

Howard Stringer 

Stuart Sucherman 

Ed Sullivan 

Jay Sures 

David Susskind 

Susan Swain 

Dennis Swanson 

Steven R. Swartz 

Anne Sweeney 

Curtis Symonds 

Sol Taishoff 

Brandon Tartikoff 

Nina Tassler 

Nancy Tellem 

Danny Thomas 

Lowell Thomas 

Marlo Thomas 

Barry Thurston 

Grant Tinker 

Alex Trebek 

Keith Turner 

Ted Turner 

Joe Uva 

David Verklin 

Meredith Vieira 

Tony Vinciguerra 

Jeff Wachtel 

Dana Walden 

Mike Wallace 

John W. Waller III 

John Walson 

Barbara Walters 

Vincent T. Wasilewski 

Lew Wasserman 

Pat Weaver 

Robert L. Wehling 

Italia Commisso Weinand 

Lawrence Welk 

Orson Welles 

Tom Werner 

Tony G. Werner 

Jordan Wertlieb 

Betty White 

Margita White 

Paul White 

Richard E. Wiley 

Michael Willner 

Oprah Winfrey 

Dick Wolf 

David Wolper 

Robert C. Wright 

Linda Yaccarino 

K. James Yager 

Ted Yates 

Lauren Zalaznick 

Cyma Zarghami 

Susan Zirinsky 

Frederic Ziv 

Jeff Zucker 

PROGRAMS 
20/20 

American Idol 

Dateline NBC 

Entertainment Tonight 

Family Feud 

Good Morning America 

Inside the NBA 

Live with Kelly & Michael 

Mad Men 

Monday Night Football 

The Simpsons 

The View 

60 Minutes 

SportsCenter 

Today 

ICONIC NETWORKS 

..... e 
, ...., 
e 
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HENRY SCHLEIFF AND REGIS PHILBIN 

TARTIKOF F 
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WINFREY 

VI NCIQUERRA WALTERS 

STAHL 

WHITE 

YACCARINO 
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June 6-8, Sofitel Los Angeles 
at Beverly Hills 

The Future 
of Television 

LA TV Week brings you five leading events 
dedicated to the ever evolving world of 
television. Tapping into the expertise of the 
editorial teams behind Next TV, Broadcasting 
+ Cable, Multichannel News and TV Tech, this 
series of events will connect you with the most 
innovative industry leaders, getting you caught 
up with the latest trends and a look to the 
future. Plus, we'll be celebrating some unique 
individuals who are making a huge impact in 
Media and Entertainment. 

Multichannel News 

WONDER 
WOMEN 

JUNE 6, 2022 

Honoring 
Phenomenal 
Leaders 

NEXT TV 

SUMMIT 

JUNE 6, 2022 

The Business 
of Streaming 
Video 

ADVANCED 
ADVERTISING 

SUMMIT 

JUNE 7, 2022 

Next Gen 
Advertising 
Experiences 

il n lyo  Tv 

FORTY WEEK 

JUNE 7, 2022 

Celebrating the 
Trailblazers 

JUNE 8, 2022 

An Exploration 
into the World 
of TV Tech 

Book today at latvweekevents.com 

Multichannel BROUGHT TO YOU BY NEXT ITV Broadcasting+Cable News tech #LATVWeek 




