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Editorial

s Biz Poised For Renewed Price Wars?

The issue of CD pricing has become contentious and cloudy once
again. The ongoing investigation of music industry pricing practices
by the Federal Trade Commission (FTC), combined with lowball Inter-
net pricing, raises the specter of renewed pressure on brick-and-mor-
tar merchants’ profitability and raises anew the question, What should
CDs be selling for?

Anyone in the recording industry is bound to eventually become
engaged in a discussion with a non-industry acquaintance about CD
prices. Invariably, the question arises: If CDs only cost 60 cents to make,
why do consumers have to pay $17?

Indeed, if the cost of a CD were truly 60 cents, that would amount
to a grand case of price-gouging.

But there is far more to a $16.98 list-priced, full-length CD than the
plastic it’s cut on. For that album, the label charges the retailer about
$10.75. After buy-in discounts and cooperative advertising funds total-
ing, say, 8%, that brings the label take down to about $9.90.

Then come the costs in selling the record. A distribution company has
sales representatives developing programs with retailers to distinguish
particular albums from the thousands in the bins. Distribution and sales
cost major labels 13%-15% of the wholesale price.

list price yields about 6% profit, or $1.01. But these retailers have to dis-
count it to remain competitive with the loss-leader merchants, which
means that they probably break even. They might be able to squeeze
profit from other merchandise in the store and from the cooperative
advertising funds supplied by the label.

Why should consumers concern themselves with the costs involved
in making CDs when the industry itself goes out of its way to show how
little it thinks a CD is worth? In a promotional pitch from a record club,
a CD may be worth as little as a penny. If a mass merchant or elec-
tronies store is eager to get consumers in the door to buy computers
or tents, then a CD may be worth $10-$12. If a Webhead is surfing for
the best deal in cyberspace, it might only be worth $8 or $9. And if a
label is trying to attract attention for a new release, it might even offer
free downloads of one or two songs.

No one can dictate to retailers what prices to charge. If they want
to take a loss on the product, their own margins are at risk. Record
companies have tried to instill discipline with minimum-advertised-
price (MAP) policies. These stratagems—by which distributors cut off
cooperative advertising funds to any merchant that advertises CDs at
prices lower than the MAP—are credited by

For independent labels, these costs take around 20%-
25%. If, for argument’s sake, we estimate a 13% cut
for distribution and sales, that amounts to another
$1.40 deducted out of the $9.90, leaving $8.50.

Next come marketing and promotion costs. They
include increasingly expensive videoclips, public rela-

Creeping
commoditization of
music results from

retailers with stemming the egregious excesses
of the mid- to late-'90s price wars.

Indeed, when the price wars erupted, record
companies initially refused to heed cries from
music specialty stores calling for stronger MAP
policies. But they took notice when chains started

tions, tour support, marketing eampaigns, and pro- low-ba ll price missing produet payments and filing for Chapter
motion to get the songs played on the radio. These . 11 bankruptcy protection, when returns started
amount to about 20% of the wholesale cost, or $2.15, promotzons coming back by the truckload, when it became

which leaves $6.35.

impossible to get slow-moving catalog into the

Then there’s company overhead and mailing costs,
which can be 15%-22% of label revenues. Let’s estimate these costs at
18%, which then leaves $4.41 for the label.

The cost of finding and signing the act and paying for production
amounts to some 10% of wholesale cost, or $1.08, which leaves $3.33.

And of course there is the creative content. Artists receive royalties
on each record, which vary according to their stature and sales histo-
ry. For a developing artist, it could be 15% of the list price (after deduc-
tions for technology, packaging, and promotional copies), which comes
to about $1.30. That leaves the label with $2.03. The songwriter gets roy-
alties, too: The going rate today is 6.9 cents per song, up to 10 songs,
which on the typical album comes out to 69 cents, leaving $1.34.

Now we return to the plastic—that’s 60 cents. The accompanying
booklet can cost 10 cents to 40 cents. Let’s call it 15 cents.

What's left over is profit for the record company. How much is that?
Approximately 59 cents, or about 5.5%.

While sales revenue from catalog albums, which don’t entail mar-
keting, A&R, production, and co-op advertising costs, can offset
some expenses, record labels have far more flops than they do hit
albums. Catalog sales often finance the pursuit of new and devel-
oping artists.

For retailers, 63% of sales volume typically is cost of goods—the
products it sells. Another 8% is for staff. Distribution costs to get the
product to the store are about 8%. Rent is about 15% for mall stores,
9% for free-standing stores. For the mall merchant, an aloum sold at

stores, and when new and developing artists were
ignored by retail.

But these policies may be on their last legs: Warner Music and Sony
Music are reportedly set to cut a deal with the FTC and scrap MAP
in order to get the Columbia House/CDnow merger approved.

MAP may be viewed by the FTC—as it is by some retailers—as a
form of price-fixing and thus anti-competitive. If the agency rules
against it, the bad old days of loss leaderism could return to the Big
Box and the mall. How low, then, will the latest dot.com shopping site
goin order to build its dubious market share—$4 a CD? Three for $107
And where will commercial downloads lead?

If regulation, market discipline, and profitability aren’t the cure,
what is? Does the answer lie in trade group-sponsored campaigns to
promote the “value of music” to consumers? Consumers are unlikely
to link this perception of value to a dollar amount—not with the pot-
pourti of prices in the marketplace.

It is often argued that CD prices are low compared with other enter-
tainment. A movie for two can cost $20. A video sells for $15-$20. An
album of well-crafted music that can be listened to until its bits disin-
tegrate is a bargain at $15. The relation of music prices to other media
notwithstanding, the creeping commoditization of music that results
from low-ball price promotions in traditional and Internet retail stands
to devalue music to the point where the industry may have to fight to
convince consumers that it is worth anything at all. Is this the course
the recording industry is meant to chart as it enters a new century?

Mayfield Remembered As R&B Ploneer
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BY GAIL MITCHELL

LOS ANGELES—R&B legend Curtis
Mayfield—the man behind premier vocal
group the Impressions and the seminal
1972 “Superfly” soundtrack—is being
remembered as a musical giant.

“Curtis Mayfield is a great and tremen-
dous loss,” says Aretha Franklin, who
worked with Mayfield on her “Sparkle”
(1976) and “Almighty Fire” (1978) albums.
“I fondly referred to him as the black Bach.
He was very much his own musical giant. [
was shocked to hear of his death.”

Mayfield, 57, passed away Dec. 26 at
Georgia’'s North Fulton Regional Hospital.
The cause of death has not been released.

The pioneering singer, songwriter, self-
taught guitarist, producer, and label exec-
utive had been a quadriplegic since August

1990, when a lighting rig fell on him while
he was onstage at a Brooklyn, N.Y., park
concert. He had undergone surgery in June
1998 as a result of a diabetic infection (The
Rhythm & The Blues,
Billboard, July 4, 1998).

Despite his paralysis,
Mayfield continued to
record, write, and pro-
duce. His last Warner
Bros. album was released
in 1996, the Grammy-
nominated “New World
Order.”

Mayfield’s sweet, soulful falsetto em-
braced such themes as love, inspiration,
pride, and civil rights/social consciousness
with equal fervor. His musical legacy—
integrating gospel, R&B, Latin-influenced

MAYFIELD

rhythms, pop, and funk—continues to res-
onate, influencing multiple generations of
artists. Mayfield’s work has been sampled
and/or recorded by Coolio, Dr. Dre, R. Kel-
ly, Rod Stewart, and UB40, among others.

Mayfield was also the focus of a 1994
tribute album, “All Men Are Brothers: A
Tribute To Curtis Mayfield.” The Warner
Bros. project featured classic Mayfield
tracks recorded by Whitney Houston,
Bruce Springsteen, Elton John, Franklin,
Eric Clapton, and others.

Mayfield was born June 3, 1942, in Chica-
go and began singing with gospel groups at
the age of 7. In 1957 he teamed with life-
long friend Jerry Butler as a member of the
Impressions, known initially as the Roost-
ers. The R&B crooners scored their first

(Continued on page 113)
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BY GAIL MITCHELL

LOS ANGELES—Services for acclaimed
saxophonist Grover Washington Jr. were
held Dec. 23 in his adopted hometown of
Philadelphia. The acknowledged architect
of jazz fusion died Dec. 17 following a TV
taping in New York for CBS’ “Saturday
Early Show.”

Washington, who turned 56 on Dec. 12,
collapsed in his dressing room. An exact
cause of death still hadn’t been determined
at press time. He had suffered from pros-
tate cancer:

Washington’s latest Columbia album,
“Prime Cuts—The Columbia Years: 1987-
1999,” was released Dec. 7, just 10 days
before his death. In addition to two new
tracks—“Heat Index” and “The Night
Fantastic”—the compilation consists of
selections from his seven Columbia al-
bums. He joined the label in 1987.

“The two new recordings were Grover’s
first since his sickness,” says Columbia VP
of jazz Jeff Levenson. “They were

Jazz Fusion Architect Washington Dies

designed to get him back into the swing of
things, to record and get back on the
scene. This was an attempt to reintroduce
him to a new generation of fans and
address the needs of his longstanding fans.
We were actively discussing a new studio
album with a number of
different producers and
had hoped to see a new
record in fall 2000.”

Washington's record-
ing career—which in-
cluded tenures with
jazz veteran Creed
Taylor’s Kudu label
(distributed by Mo-
town), Motown, and Elektra—is the focus
of another compilation released Nov. 16 by
Hip-O/Universal: “Grover Washington Jr.
Ultimate Collection.”

Born in 1943 in Buffalo, N.Y., Wash-
ington began playing music at age 10 when
his tenor saxophonist father gave him his
first saxophone. One of his early profes-

WASHINGTON

sional gigs was playing for a group called
the Four Clefs. He moved to Philadelphia
in 1967, backing such notables as organ-
ists Charles Earland, who died Dec. 11 of
a heart attack, and Johnny Hammond.
Washington’s big break came four years
later when he replaced Hank Crawford at
a Kudu recording session. The result was
1971’s career-building debut album,
“Inner City Blues.” The virtuoso—who
mastered the soprano, tenor, alto, and bari-
tone saxophones—Ilater went on to record
such popular albums as the 1975 signature
set “Mister Magic” and the Grammy-win-
ning 1980 album “Winelight,” featuring
Bill Withers on “Just The Two Of Us.”
Along the way he collaborated with
Dionne Warwick, Patti LaBelle, Dave
Grusin, Ramsey Lewis, Bob James, B.B.
King, and others. He also performed for—
and played with—President Bill Clinton.
In a statement, Clinton said, “I will
always be grateful for the honor of playing
(Continued on page 113)
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BY MELINDA NEWMAN

LOS ANGELES—With its lawsuit
behind it, ‘N Sync’s new life on Jive
Records will begin Jan. 12, when the
act’s new single, “Bye, Bye, Bye,”
goes to radio. It will be followed by a
new album, “No Strings Attached,”
to be released March 7 by Jive.

A settlement in the lawsuit by BMG
Entertainment; the group’s first man-
ager, Louis Pearlman; and Pearlman’s
Trans Continental Group against ‘N
Syne and the Zomba Group, as well as
the band’s countersuit, was announced
Dec. 29, 1999.

The settlement talks also led to an
extension of BMG’s North American
distribution deal with Jive parent
Zomba Records. Initially set to expire
in June 2000, it has been extended for
at least a year, sources say.

The settlement and the Zomba
extension relieve some of the pres-
sure on BMG Entertainment presi-
dent/CEO Strauss Zelnick. There
had been strong speculation that
Zomba would leave BMG to link
with Sony upon expiration of its
original pact, or even buy EMI’s dis-
tribution network to handle its own
product. Zomba releases account for
5.5% of BMG’s U.S. market share.

BMG remains embroiled in nego-
tiations with Arista Records presi-
dent Clive Davis over a successor.

According to a source, “BMG is
pretty happy about how it worked out,
because they’ve been able to get sig-
nificant royalties on future ‘N Sync
albums, separate and apart from the
extended distribution agreement.”

This is believed to be to compen-
sate the company in part for what it
will lose in ‘N Sync’s move from
BMG-owned RCA to Jive. For ‘N
Syne, the switch means being signed
directly to Jive. Its deal with RCA
had been through a production deal
with Trans Continental, which the
group sought to have nullified.

Many observers felt that RCA was
a victim in the litigation, believing
that ‘N Sync’s motivation in switch-
ing labels was to end its deal with

‘N Sync Suits Settled,
Iomba, BMG Extend Pact

Trans Continental.

‘N Sync’s self-titled album has sold
more than 7.6 million units in the
U.S., according to SoundScan.

Although none of the litigants
would comment, a statement released
by the involved parties confirms the
settlement and says that ‘N Syne will
“control” its name. Sources could not
answer whether ‘N Sync now owns
the name or simply can continue to
use it. Ownership of the ‘N Syne
trademark was a major issue in the
original lawsuit filed by BMG, Trans
Continental, and Pearlman Oct. 12 in
U.S. District Court in Orlando, Fla.
(Billboard, Oct. 23, 1999).

The $150 million suit was filed as
a reaction to ‘N Sync’s attempt to
move from RCA Records to Jive Rec-
ords in September:

While the involved parties have
insisted from the start that a settle-
ment was preferable to a drawn-out
courtroom battle, their desires were
hastened by an order by Orlando-
based U.S. District Judge Ann Con-
way for the litigants to participate in
settlement talks in the first week of
December (Billboard, Dec. 11, 1999).

While BMG, Pearlman, and Trans
Continental fired the opening legal
salvo in the battle, ‘N Sync was not
quiet when it came to responding to
the plaintiffs’ accusations.

In a blistering response to a pre-
liminary injunction motion filed by
BMG Entertainment, Trans Conti-
nental, and Pearlman, the boy band
called Pearlman “a con man . .. who
has become wealthy at [‘N Sync’s]
expense. They have been cheated at
every turn by Pearlman’s fraud, man-
ipulation, and breach of fiduciary
duty. As a final affront, Pearlman now
seeks the aid of a federal court to rat-
ify his theft and leave ‘N Syne unable
to pursue its career” (Billboard, Nov.
11, 1999).

According to sources, the mem-
bers of ‘N Syne now command total
control of their career. It is unknown
what financial arrangement, if any,
was worked out with Pearlman.

RealNetworks Accuses Go. Of Piracy

Judge Issues Temporary Restraining Order Against Streambox

BY CHUCK TAYLOR

NEW YORK—Seattle-based Real-
Networks has been awarded a
temporary restraining order
against Streambox, a software
developer whose Ripper software
converts RealNetworks’ RealAudio
player content into MP3 and
Microsoft Windows Media Audio
formats.

RealNetworks filed a lawsuit
Dec. 22 in U.S. District Court in
Seattle, alleging that Streambox,
based in Redmond, Wash., in-
fringed its copyright and violated
the Digital Millennium Copyright
Act, the first known charge levied
through the act within the bur-
geoning Internet industry.

Streambox’s Ripper and Stream-
box VCR software converts CD and
other audio and video files so that
users can listen to formats they
were not previously able to access.
Streambox announced in October
that it had achieved a way to link
with RealNetworks’ streaming
software source code,

RealNetworks terms the appli-
cation as “piracy” in its court com-
plaint, adding in a release,
“Because it affords piracy protec-

tion to content owners, RealNet-
works counts among its customers
all of the major music recording
companies in the United States,
hundreds of radio and television
stations, and hundreds of Fortune
500 companies.”

The RealNetworks lawsuit also
states that Streambox infringes on
a RealNetworks’ copyright, be-
cause Streambox’s Ferret software
changes the appearance of the
RealPlayer on a user’s desktop.
The suit says that Ferret replaces
the Snap.com logo on the RealPlay-
er with a Streambox logo.

In a prepared statement, Alex
Alben, VP of government affairs
for RealNetworks, said, “We are
pleased that the judge has grant-
ed our request and issued a tem-
porary restraining order against
Streambox.

“Both our lawsuit and the
judge’s actions demonstrate the
importance of intellectual proper-
ty rights in the digital age,” he
said. “We will take significant
action to ensure that programming
and content delivered by RealNet-
works products are protected
against piracy.”

Lattimore Signs With Arista. Clive Davis, president of Arista Records, recently

announced the signing of Grammy-nominated singer/songwriter/producer Kenny
Lattimore. Lattimore has already begun production on his Arista debut, his third
career album, set for release in early 2000. Shown, from left, are Davis and Latti-

more.

New Digital

BY BILL HOLLAND
WASHINGTON, D.C.—President
Clinton signed into law in December a
bill that raises the ante for music
pirates and other copyright-infringe-
ment violators by increasing statutory
monetary penalties as much as 50%.
New jail terms may also be considered
when Congress starts its next session
later this month.

The bill, the Digital Theft Deter-
rence and Copyright Damages Im-
provement Act, H.R. 3456, was intro-
duced near the end of last session by
Rep. Howard Coble, R-N.C., chairman
of the House Intellectual Property
Subeommittee. Clinton signed the bill
Dec. 9.

The noncontroversial measure was
approved on the House floor Nov. 18,
the same day it was introduced. It was

Theft Law Ups Monetary Penalties

approved by the Senate the next day.

Short, sweet, and to the point, the
one-page bill amends Chapter 5, Sec-
tion 501, of the Copyright Act and
replaces the minimum and maximum
fines available to judges. The current
$500 minimum per infringement
penalty was made $750; the current
maximum $20,000 per infringement
fine was upped to $30,000; and the cur-
rent maximum fine for “willful
infringement” of $100,000 per infringe-
ment was increased to $150,000.

Jail terms are not increased under
the measure, but Coble’s office says
members may consider new sentenc-
ing guidelines when Congress returns
in late January.

Music industry reaction to the new
law was positive. “There’s no question
it will be a better deterrent,” says Ed

Murphy, president of the National
Music Publishers’ Assn. “In fact, it’s
already had an effect—one Internet
‘interloper’ has already taken down a
site and cited the increased penalties
as the reason.”

Cary Sherman, senior executive
VP/general counsel of the Recording
Industry Assn. of America, says, “This
demonstrates Congress’s commitment
to creators and copyright owners and
its increasing recognition of the value
of copyrighted works to our economy
and to society. The increase in the lev-
els of statutory damages can only fur-
ther help in the fight against piracy.”

ASCAP’s Washington lobbyists also
agree that that the new law will make
a difference. A spokesman for BMI
was not available for comment at press
time.

Coble says that although the bill
went through “at the midnight hour,”
with the Senate’s approval, the penal-
ty hike issue was “thoroughly exam-
ined in a hearing earlier this year.”

He cites the increased penalties as a
warning to pirates that the cost of busi-
ness has gone up. Using a back-home,
North Carolina idiom, he comments on
the effect of the penalty hikes on
infringers: “It was time we ’splained it
to ’em.”

Coble adds that “the last time we
took a look at these penalties was in
1988. So it was time to at least raise
them in light of the cost of inflation.”

In the rush of last-minute votes, a
spokesman in Coble’s office admits
there was no announcement of the bill’s
passage. “It kinda got lost in the shuf-
fle,” he says.

In a separate statement,
Streambox CEO Robert Hildeman
responded that his company’s
produects take control of Internet
content out of the hands of soft-
ware developers and puts it into
the hands of content owners.

“We believe that the larger pic-
ture of RealNetworks’ whole tac-
tic is about preventing migration
of digital media files from Real-
Media to other platforms, such as
Microsoft’s Windows Media,”
Hildeman said.

Streambox now intends to quick-
ly launch a version of its Stream-
box Ripper software that does not
convert RealNetworks’ media for-
mat, according to the company.

Streambox was ordered to ap-
pear before a judge Friday (7) in
Seattle’s U.S. District Court to
demonstrate “cause why the in-
Jjunctions and restraints sought in
the application should not be
entered in the form of a prelimi-
nary injunction” for the remainder
of the action.

In turn, defendant’s papers
opposing the preliminary injunc-
tion were to have been served on
RealNetworks by Thursday (6).

M1V Online Splits
In Two, Perhaps
Preparing for IPO

BY CARLA HAY

NEW YORK—MTYV Networks has
restructured its Internet opera-
tions in a move that precedes an
expected initial public offering
(IPO) for its Internet businesses
(BillboardBulletin, Dec. 22, 1999).

Under the new structure, MTV
Networks Online—the umbrella
division for MT'V.com, VH1.com,
Nick.com (Nickelodeon’s Web site),
and SonicNet.com—has split into
two groups.

The first group is the newly re-
named MTVi Group (formerly
known as just MTVi), the division
formed in August that includes
MTV.com, VH1.com, SonicNet.com,
and Streamland.com. MTVi will
continue to be headed by presi-
dent/CEO Nicholas Butterworth.

The second group is Nickelodeon
Online, which will include Nick.com,
NickJr.com, Nick-At-Nite.com, and
TVLand.com. Fred Seibert, who
was most recently president of
MTYV Networks Online and chair-
man of MTVi, has been named
president of Nickelodeon Online.

Under the new structure, the
MTV Networks Online umbrella or-
ganization will cease to exist, as the
MTVi Group and Nickelodeon On-
line will operate as autonomous
divisions of MTV Networks.

Butterworth, who previously re-
ported to Seibert, now reports di-
rectly to MTV Networks chairman/
CEO Tom Freston. Seibert will
continue to report to Freston.

Butterworth says that the new

(Continued on page 116)
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NYG Nightclub To Launch Label

Bitter End Records To Debut With Album By Chris Glenn

BY JIM BESSMAN

NEW YORK—The time is now for Paul
Colby, owner of Greenwich Village’s
legendary Bitter End nightclub, who
says he has wanted to launch a record
company “for ages.”

Bitter End Records will bow as soon
as its debut artist, New York-based
singer/songwriter and Bitter End reg-
ular Chris Glenn, completes his near-
finished album.

“I'm from the old school of lyrice
writing,” says Colby, whose Bleecker
Street spot has been a home for estab-
lished and soon-to-be established
singer/songwriters for decades—and
who is penning a historical account of
it. “The first time I heard Chris, he
swept me away with his lyrics. They're
reminiscent of songs from the past that
had meaning. So I decided to start the
label with him, and his album will be
out shortly”

Colby will wait until Glenn’s record is
done before seeking distribution. Joe
Brack, another singer/songwriter who
frequents the Bitter End, is next up
firom Colby’s new label.

“I just had to find the right guy,”
Colby said of Bitter End Records’ long
gestation. “Someone who would sell
easily—or made a statement. Re-

member this: The Bitter End doesn’t
go out looking for acts—they come to
me. Record companies have been pick-
ing guys out of the Bitter End for
years. | want the first shot from now
on.”

Assisting Colby on the label side is
Tom Senif, a former illustrator at Bill-
board. Meanwhile, Colby is two chap-
ters deepinto his autobiography; tenta-

tively titled “The Bitter End—Hanging
Out In America’s Nightclub.” Colby
says the tome is to be delivered to Coop-
er Square Press in the spring and will
document his experience at the club.

Colby took over the nightspot from
then owner Fred Weintraub in 1974; he
had worked there as co-partner since
1967.

“I came out of the Tin Pan Alley
era,” says Colby, “then I got thrown
into the new hippie scene in the Village
and thought Simon & Garfunkel was a
drugstore.”

Previously, Colby worked extensive-
ly in music publishing and had associ-
ated with the likes of Guy Lombardo,
Duke Ellington, and Frank Sinatra.
“He called me once to ask out Ava
Gardner as her escort at a function,
when he couldn’t attend,” Colby says of
Sinatra.

Colby also made furniture for
numerous music-business names,
including Miles Davis, Cy Coleman,
Diahann Carroll, Tony Bennett, and
Morris Levy—who once loaned Colby
$25, he says.

The Bitter End was primarily a folk
music coffeehouse when Colby took
charge. The club became known for
showcasing folk artists like Pete

Seeger and Theodore Bikel. Changing -

with the times, the club became a
cabaret under Colby, who booked such
non-folk acts as Stevie Wonder;, Stan
Getz, Carly Simon, Lily Tomlin, and
Bill Withers.

“I paid Neil Young $350 for 14
shows—and lost money,” Colby says.

But the venerable nightspot contin-
ues to thrive under the direction of
Colby and longtime partner Ken
Gorka, the former bassist with the Crit-
ters, who opened for Janis Ian at the
Bitter End in 1969.

IFPI Names Dixon General Gounsel

BY MARK SOLOMONS
LONDON—The music industry has
a new global advocate. With its re-
cruitment of heavyweight intellectu-
al property lawyer Allen Dixon to the
new post of general counsel (Bill-
boardBulletin, Dec. 22, 1999), the
International Federation of the Phon-
ographic Industry (IFPI) is marking
its deepening commitment to the use
of legal armaments to protect labels’
and artists’ interests worldwide.

Since 1994, Dixon—a native of
Washington, D.C.—has been chief
policy counsel to the Business Soft-
ware Alliance (BSA) and a partner in
London law firm Covington & Burl-
ing. Recent activities include repre-
senting the BSA at the 1996 World
Intellectual Property Organisation
(WIPO) treaty negotiations.

He has 15 years’ experience—in-

cluding 10 based in the U.K. and
three in Taiwan—protecting the
intellectual property interests of
high-technology industries in Eur-
ope, Asia, and the U.S.

“[Dixon] has proved a very effective
advocate for the business software sec-
tor,” said IFPI chairman/CEO Jay
Berman in a statement. “This appoint-
ment will significantly strengthen the
legal, operational, and technological
services we offer.”

Dixon started in the post in January;
he is based at the IFPI’s London head-
quarters and reports to Berman. He
manages a team of about half a dozen
legal specialists—plans call for addi-
tional hirings—with a global focus.

His appointment fills the vacuum
left during the summer by the death
of Lewis Flacks, the IFPI’s director
of legal affairs since 1993 (Billboard,

RECORD COMPANIES. Sony Music En-
tertainment names Matthew Lans-
burgh counsel in New York. Sony
Music Entertainment also promotes
Ron Younger to associate director of
disbursement services and Muldeo
Pritipaul to associate director of
invoice processing in New York. They
were, respectively, a corporate asso-
ciate for Simpson, Thacher and Bart-
lett, an account analyst, and manager
of invoice processing.

Guy Floyd is promoted to direec-
tor of marketing and product devel-
opment for MCA Nashville in Nash-
ville. He was manager of product
development.

Vanessa Parker-Davis is named
director of media relations for At-
lantic Records in Nashville. She was
associate director of media and pub-

LANSBURGH FLOYD
licity for Arista/Nashville.

Koch Entertainment names Ro-
bert Tyldsley national sales director
and Lulu Cohen director of media
relations in New York. Koch Records
promotes Dave Squillante to man-
ager of A&R and Jeff Diamond to
manager of Internet/new-media
marketing in New York. They were,
respectively, national sales director
for Sire Records, director of media

Aug. 7, 1999). To some extent it will
also compensate for the departure of
Berman’s predecessor as CEQ, Nie
Garnett. An attorney by training,
Garnett left the IFPI in July after 16
years with the organization.

Dixon tells Billboard that his pri-
orities at the IFPI will be to build a
legal framework for the development
of the online music market, to push
for the ratification of the WIPO
treaties by signatory nations, and to
continue the fight against global
organized crime and music piracy.

“These are the three things at the
top of the recording industry’s prior-
ities,” he says. Dixon believes that “a
lot of legal pieces need to be adopted
and put in place” for an electronic
music market to thrive. He describes
the WIPO treaties as “a very impor-
tant part of the E-music effort.”

UTIVE

PARKER-DAVIS TYLDSLEY
relations for Paradigm Associated
Labels, coordinator of special pro-
jects, and product manager.
Marvie Wright is named GM/
head of marketing for Tommy Boy
Gospel in New York. She was direc-
tor of marketing for Myrrh Records.
Laura Chiarelli is named nation-
al promotion manager of NAC for
the Verve Music Group in New York.
She was manager of jazz promotion

Ganada’s 1st Gountry
atar Snow Dies At 83

BY CHET FLIPPO
NASHVILLE—Hank Snow; the first
country superstar from Canada, was
remembered Dec. 23 at a country
star-studded funeral service at the
Grand Ole Opry House here.

Snow, 85, died Dec. 20 at his Madi-
son home, known as Rainbow Ranch,
from natural causes. Failing health
had caused his retirement. He had
last played the Opry—where he had
been a member since 1950—in Sep-
tember 1996.

Snow, a member of the Country
Music Hall of Fame and of the Song-
writers International Hall of Fame,
was the last of the country music leg-
ends who had been directly influ-
enced by the “Father of Country
Musie,” the late Jimmie

Rodgers. Jﬁﬁm‘{@ Parker, formed Hank

Clarence FEugene i Snow Enterprises-
Snow was born on May R Jamboree Productions,
9, 1914, in Brooklyn, * i a Nashville firm that

Nova Scotia, Canada.
His mother, a silent-
movies pianist, taught
him  rudimentary
music. After his par-
ents divorced when he
was 8, he ended up
with abusive grandpar-
ents. He ran away to rejoin his moth-
er, only to be frequently beaten by his
new stepfather.

Snow carried physical scars with
him all his life, and he later formed a
foundation to help neglected and
abused children.

At age 12, he ran away to join the
merchant marine and spent four
years aboard fishing boats in the
Atlantic.

At 16, he worked at a series of
menial jobs. He started becoming seri-
ously interested in music after hear-
ing some of Rodgers’ recordings. In
Halifax, Nova Scotia, he sold Fuller
Brush products and sang a song with
each purchase. He began radio ap-
pearances there, changed his name
from Clarence, and became billed as
“Hank, the Yodeling Ranger.” Later,
as his baritone deepened, he became
“the Singing Ranger.”

Snow landed a contract with Can-

SNOW

adian Bluebird and recorded 98 sides
for the label before turning his atten-
tion to the U.S. market. In the early
’40s, he and his performing horse,
Shawnee, took to the road in the U.S.
and got on barn dance programs in
Dallas and Wheeling, W-Va.

Fellow Rodgers devotee Ernest
Tubb got Snow his coveted slot on the
Grand Ole Opry in 1950, and Hank
Williams introduced him at his debut.

Snow later commissioned a statue
of Rodgers, and he and Tubb orga-
nized the dedication ceremony for the
statue. The ceremony turned into the
first Jimmie Rodgers Celebration in
Rodgers’ hometown of Meridian,
Miss., in 1953.

In the early 1950s, Snow and his

manager, Col. Tom

booked Snow, Elvis
Presley, Bill Haley &
His Comets, and oth-
= ers. Snow got Presley
his only appearance on
iy the Grand Ole Opry,

but Parker signed

Presley to an exclusive
management contract, and the firm
dissolved.

Following his Opry debut, Snow
signed with RCA and soon notched
his first No. 1 hit with “I'm Moving
On,” followed by such hits as “I Don’t
Hurt Anymore” and “I've Been Ev-
erywhere.” He stayed with RCA until
the label, then paring down its roster
of older artists, did not renew his con-
tract in 1981. Bitter about the deci-
sion, he did not record again save for
a 1985 duet album, “Brand On My
Heart,” with Willie Nelson on Colum-
bia. Nelson asked him to record it.

During his career, Snow made 840
commercial recordings.

Snow’s autobiography, “The Hank
Snow Story,” was published by the
University of Illinois Press in 1994.

Snow is survived by his wife of 63
years, Minnie Blanch Aaiders Snow;
his son, Jimmy Snow; and his sister,
Marion Peach of Nova Scotia.

TURNTABLE

CHIARELLI

for the GRP Recording Co.

RELATED FIELDS. Mark Stevens is
promoted to president of Time-Life
Music in Alexandria, Va. He was VP
of business affairs, operations, and
special markets.

Jay Smith is named chief creative
officer and VP of Gaylord Enter-
tainment Co. in Nashville. He was
VP of Disneyland Paris Entertain-

ALEXANDER CONNER

ment.

Monica Alexander is promoted to
senior account executive at Rogers
and Cowan Inc. in Los Angeles. She
was an account executive.

Mark Conner is named director of
entertainment, promotions, and spe-
cial events for Harrah’s Casino in
New Orleans. He was corporate dir-
ector of marketing for TLC Enter-
prises Inc.

8

www.billboard.com

wwwW americanradiohistorv com

BILLBOARD JANUARY 8, 2000


www.americanradiohistory.com

I
§F ool

ofl

i

B e == W
— o o e S G e

5

“After working with the Oxford
in my studio, I don’t want to
mix on any other console.”

Mick Guzauski, Barking Doctor Recording

Mick Guzauski, whose client list reads like a ‘Who's Who" of the Hot 100, recently purchased an
Oxford console for his own studio. After over a hundr=d mixes in jus- a couple o° short months, Mick
has a few opinions to offer: “The flex™ility cf th= Oxford is much greatsr than any ¢oaventicnal console.
And the work suriace is a big improvemen® over the traditional corscile - intelliger:th laid-out and easy
to use. As for souna quality, it's simply the best consose I've ever heard. The =Q is the maost musical
sounding, and the A/D and D/A converters aie the cieznest I've aver heard. The Oxfora is an .ncredibly
precise tool. For example, not cnly does it have five bend EQ, but i* has five differert equalizer choices
and four differeqt compressor choices - unhea-d cf in any console antil now. As fo- my clients, . 'vé had
100% great respons=. For technclogv and sownd quansty, the Oxford °s the way to co.”

Call 1-80D-635-7¢69 ext. MG or visit aur welssibe at www.sony.caom/proaudio.

SONY

B Jnparalleled
sound quality
{patented
Zonverter
technologyi

B ntuitive and
oowerful user
‘nterface

B Selectable
mastering grade
EQ (5-band) and
Dynamics on
each channel

EQ: Original,
Constant Q,
Constant Power,
Reciproccl Q
Dynamics:
Original,
Custom, Classic

8 GML EQ and
Dynamics glug-in
option

B Real-time
<computation
gives controls
extreme precision
and an analog
feel

B Multi-stem racord
and monitcring
capability with
automated
joystick panning

@199 Sony Electronics Inc.
Reproduction in whole or port
withaut written permissior is
prohbited. All rights reserved.
Featires and specifications subject
to change without notice. Sony is a
trademark of Sony.
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CALL NOW!

ADVERTISING OPPORTUNITIES

NILE RODGERS

Billboard turns its spotlight on the 25 shining years of Nile Rodgers. Coverage includes a full report on l
Rodgers' prolific career as a hit-making artist, a successful producer and his present-day activities.
Editorial features an exclusive Q&A with Rodgers and a recap of his success on the Billboard charts.

Place your tribute in this significant salute to one of Rock n' Roll's greats.

Contact:

Pat Rod Jennings 212.536.5136

SPRING BUYER’S
GUIDE

LATIN MUSIC

l Billboard's semi-annual Buyer's
Guide includes a report of the most
anticipated music releases for the
January-to-June period,
covering all genres and styles. Plus:
a look at key releases in selected
international markets, reissue/
catalog schedules and DVDs.
Get your ad in this comprehensive
guide of the must-have products
of the spring season.

ISSUE DATE: FEB 12
AD CLOSE: JAN 18

Evan Braunstein
212.536.5172

W

6 PACK | l

The first edition of the Latin Music
Six Pack features a look at Jaci
Velasquez's transformation from

contemporary Christian idol to Latin
star. Plus a profile of Puerto Rico's
newest pop star Noelia and an
update on Spanish artists visiting
Latin markets. Bonus Distribution to
500 leading Latin radio program
directors in the U.S., Latin America,
Spain and Latin consumer media.

ISSUE DATE: FEB 19
AD CLOSE: JAN 25

Gene Smith
212.536.5001

- e

ISSUE DATE: FEB 5
AD CLOSE: JAN 11

.

CHILDREN’S

ENTERTAINMENT l

Bilboard's anticipated state-of-the-
market report recaps the latest
trends in the children’s market.

The special will map out first-quarter
video releases, assess current
and upcoming interactive titles,

and look at the growing impact of
online sales and marketing. If
you're planning a release in
2000 this is the place to be.

ISSUE DATE: FEB 19
AD CLOSE: JAN 25

Diana Blackwell
323.525.2304

l UPCOMING SPECIALS | B

MADACY - Issue Date; Feb 26 @ Ad Close: Feb 1 BRIT AWARDS - Issue Date: Mar 4 ® Ad Close: Feb 7
ASIA PACIFIC QUARTERLY | - Issue Date: Feb 26 ® Ad Close: Feb 1 CANADA - Issue Date: Mar 11 @ Ad Close: Feb 14

NARM - lssue Date: Mar 4 @ Ad Close: Feb 7 MIDLINE - Issue Date: Mar 11 ® Ad Close: Feb 14
T S

London
44.207.822.8300

New York
212.536.5004

Los Angeles Nashville
323.525.2307 615.321.4287
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WinStar Brings Back ‘Deep Blues’

BY BRADLEY BAMBARGER
NEW YORK—Inspired by the late
Robert Palmer’s seminal book “Deep
Blues,” the 1991 film of the same name
was a landmark documentary of the
living blues tradition. Such was its
impact that the film and its soundtrack
album kick-started the recording
careers of such unsung rural griots as
R.L. Burnside and the late Junior
Kimbrough, rare practitioners of a
style of blues still in its primal state.

Veteran American music docu-
mentarian Robert Mugge shot “Deep
Blues” on location in Memphis and the
Mississippi Delta, from a script writ-
ten and narrated by Palmer. The trek
was introduced with a cameo from
Eurythmies’ Dave Stewart, who
financed the movie as a tribute to the
American blues records that stoked
his love of music as a kid in England.

Circulated on well-worn bootleg
videocassettes long after its theatri-
cal run, “Deep Blues” now has an
opportunity to introduce a new audi-
ence to the juke-joint haunts and
hoodoo mythology of the blues: Fox
Lorber CentreStage/WinStar Home
Entertainment is reissuing the film
Jan. 25 on DVD and VHS. The DVD
boasts much additional material,
including fresh interview footage with
Stewart, bonus soundtrack material,
and performance outtakes.

The filming of “Deep Blues” was
hectic, according to Mugge, marked
by a “drive-by shooting” style and the
occasional wait while a musician
reclaimed his guitar from a pawn shop
or awaited bail money. Yet the {rom-
the-hip approach was endemic to cap-
turing the music in its milieu.

“The aim of ‘Deep Blues’ was to
show how vital the blues tradition was
more than a century after it was
born,” Mugge says. “To do that, we
had to film the music being played
where, and for whom, it was created.
The process was often pure insanity,
but I think the end product shows the
authentie roots of this fast-disappear-
ing African-American culture. Cer-

tainly, there are few guides as knowl-
edgeable as Bob Palmer, and we docu-
mented some amazing performances.”

The performances in “Deep Blues”
include Burnside on “Jumper On The
Line” and Kimbrough on “All Night
Long,” as well as turns from the duo
of Jack Owens and Bud Spires, Jessie
Mae Hemphill, Lonnie Pitchford, Big

A il by ROBERT MUAGKE

Feaduring Performantes
R.L. BURNSIDE, JESSIE MAE HEMPHILL, JUNIOR KIMBROUGH,
B1G JACK JOHNSON, LONNIE PITCHFORD,
ROOSEVELT “BOOBA™ BARNES,
BIOPER T LAURY, JACK OWENS, BUD SPIRES
and DAVE STEWART

Jack Johnson, Roosevelt “Booba”
Barnes, and Booker T. Laury. In addi-
tion to Palmer and Kimbrough,
Owens, Laury, Barnes, and Pitchford
have passed away since “Deep Blues”
was made.

In the wake of “Deep Blues,” Palmer
went on to produce a series of classic
recordings of Burnside, Kimbrough,
and others for the Oxford, Miss.-based
Fat Possum label (Billboard, Mareh 11,
1995).

Originally released by Atlantic, the
influential “Deep Blues” soundtrack
album has been out of print for years,
although Mugge says negotiations are

under way for an expanded reissue of
the album via another label.

Also due Jan. 25 on DVD and VHS
from WinStar is Mugge’s “Hellhound
On My Trail: The Afterlife Of Robert
Johnson,” featuring performances by
the likes of Johnson’s stepson Robert
Lockwood Jr,, Chris Whitley, and Keb’

Mo’
F
1]
X
R CENTRESTAGE

February, along
with WinStar blues

and jazz titles like the “American
Masters” documentaries on Ella
Fitzgerald and Paul Robeson, as well
as the star-studded Peter Mever
biopic on Robert Johnson, “Can’t You
Hear The Wind Howl?”

According to Keith Medin, GM of
Tower Records in Atlanta, musical
documentaries have been “a limited
market,” doing a bit better on VHS
than DVD. He says the top-selling
music-oriented DVDs tend to be
videoclip collections from the likes of
Cher. Still, “Can’t You Hear The Wind
Howl1?” has done “surprisingly well,”
Medin says, adding that the Johnson
focus should bode well for “Hellhound
On My Trail.”

As a board member of the Blues
Foundation for the past five years,
WinStar Home Video president
Michael Olivieri knows the blues com-
munity’s high regard for “Deep
Blues,” as well as the long shelf life for
musical history.

“We specialize in non-Hollywood
product, and whether it’s Leonard
Bernstein or Lou Reed or Robert
Johnson, the music documentaries
have been successful for us. The key
point, though, is that they're the kinds
of items that are good now but should
also be good 12 months from now, 24
months from now, and a long while
after that.”

“Deep Blues”
and “Hellhound On
My Trail” will fig-
ure in the firm’s
promotions  on
behalf of Black
History Month in

Axeman Mcintosh Steps
Dut With Gompass Set

BY JIM BESSMAN
NEW YORK—Known for his work
with Paul McCartney and the Pre-
tenders, guitarist Robbie MecIntosh
is stepping out with

”»

his solo album debut, _ {"1“‘“

“Emotional Bends,
due Jan. 11 in the U.S.
on Nashville-based
Compass Records.
The Robbie Mcln-
tosh Band features the
star guitarist accom-
panied by stellar
bassist Pino Palladino,

McINTOSH

steel guitarist Melvin Duffy; and
harmonica player Mark Feltham,
with whom MeIntosh previously
played sessions for Talk Talk.

The dise has gar-
nered rave reviews in
English music papers
like Q and Mojo since
its UK. release in
June on indie label
Vandeleur Produc-
tions. The album is
also available on the S-
2 label in Scandinavia
and Hypertension in

formerly with Eric Clapton and Jeff Germany, Switzerland, and Austria.

Beck and currently supporting

D’Angelo; drummer Paul Beavis;

“It’s a dream band of old friends
(Continued on page 14)

khazal’s ‘Moon’ Rises

Shanachie Set Has Indian, Persian Roots

BY CARLA HAY

NEW YORK—Persia meets India
on “Moon Rise Over The Silk Road,”
the third album from world music
act Ghazal. Although only three
tracks are on the
Shanachie En-
tertainment set—
which is due Feb.
22 in North Amer-
ica and Europe—
the record compa-
ny is marketing
the recording as a
full-length album.
That’s because two of the three
tracks are more than 20 minutes

long.
“This is the most histener-friend-

KHAN

ly album that Ghazal has ever done,”
says Shanachie GM Randall Grass.
“What sets this album apart is that
it’s not just an instrumental album;
there are vocals which make it
accessible.”

The members
of Ghazal—Iran-
ian native Kavhan
Kalhor and Indian
native Shujaat
Khan—began
their music educa-
tion early in their
childhoods, and in
Ghazal each has a specialty instru-
ment: kamancheh (or spike fiddle)
for Kalhor and sitar for Khan. The

(Continued on page 116)
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Nigerian Father & Son Feted On MGA

Femi Kuti’s Set Will Coincide With Reissues Of Late Father’s Catalog

BY CHRIS MORRIS

LOS ANGELES—In a unique two-
pronged campaign, MCA Records
will simultaneously market a new
release by Nigerian vocalist/saxo-
phonist/bandleader Femi Kuti and a
huge complement of
reissues by his father,
the late Afro-beat
originator Fela Aniku-
lapo-Kuti.

On Feb. 1, MCA will
issue “Shoki Shoki,”
Femi’s label debut,
and “The Best Best Of [
Fela Anikulapo-Kuti,”

a two-CD compilation

of classic Fela materi-

al. Then, in February, March, and
April, the label will release a total of
10 two-fer packages comprising 20
albums recorded by Fela between
1970 and 1981; these collections were
released in 1999 by Barclay in
France and Talkin’ Loud in the U.X.

MCA director of marketing Ha-
kim Abdal-Khallaq explains, “We
want to obviously get Fela’s catalog
into the marketplace, but also we
want to take his son and introduce
him to the marketplace. There’s a

ANIKULAPO-KUTI

certain amount of recognition out
there for Fela, but not for Femi yet.”

Fela Anikulapo-Kuti was one of
Africa’s best-known musicians and
certainly its most notorious. Born in
1938 in Abeokuta, Nigeria, and edu-
cated at Trinity Col-
lege of Music in Lon-
| don, the saxophonist/
keyboardist/vocalist
brought a group to the
U.S. in 1969. Based in
Los Angeles, he
evolved a style, later
known as Afro-beat,
that fused radical
black politics, African
rhythms, and Ameri-
can jazz, soul, and funk.

Returning to Nigeria in 1973, Fela
opened his famed Lagos club,
Shrine, and recorded prolifically
with his group Africa 70 (later
known as Egvpt 80). He became an
outspoken critic of Nigeria's repres-
sive political regime. His opposition
to the government culminated in
1977, when soldiers sacked his Lagos
compound, which Fela had estab-
lished as a “state-within-a-state”
known as Kalakuta Republic; a year

Bluesman Montoya Furthers
aolo Gareer With Alligator Set

BY STEVE GRAYBOW

NEW YORK—For a man with a bad
case of the blues, Coco Montoya has
had an awful lot of good luck. After a
chance meeting with Albert Collins in
1972, Montoya joined the late gui-
tarist’s band, manning the drums
while also being schooled by the mas-
ter in the art of blues guitar.

After five years with the bluesman,
Montoya left the business. His music
was relegated to the occasional week-
end gig. “By fate, John
Mayall heard me playing
guitar at a jam session
and asked me to join his
band,” says Montoya.

After a decade with
Mayall, Montoya
launched his solo career
with 1995’s “Gotta Mind
To Travel” (Blind Pig),
keeping busy with up to
200 gigs a year. In addition to his gui-
tar prowess, Montoya is a capable
vocalist, possessing a blues shout as
riveting as his guitar playing. “As with
most things I do, I never put much
thought into it,” the Santa Monica,
Calif., native says.

Montoya will release “Suspicion,”
his debut for Alligator Records, on
Feb. 1. Along with Alligator president
and founder Bruce Iglauer, the gui-
tarist sifted through close to 300 songs
before deciding on the dozen that
make up the album. “One of the rea-
sons this record is so strong is the
amount of preparation spent before we
went into the studio,” says Iglauer.
“The result is a radio-accessible, blues-

MONTOYA

based record.”

Alligator will service triple-A radio
in late January with the Cajun-spiced
“Casting My Spell,” with “Don’t Take
It Personally” earmarked for February
at rock radio. Sean Coakley at Song-
lines Ltd. will assist with triple-A pro-
motion. Blues radio and specialty shows
will be encouraged to play songs from
the entire album.

Montoya expresses a particular
fondness for the set’s last track, “Noth-

ing But Love,” co-writ-
ten with longtime part-
ner Dave Steen.

“Dave had the idea to
use the line, ‘I've got
nothing but love in my
heart and soul,’ in an
Otis  Redding-type
song,” explains the gui-
tarist. “Well, those were

the last words that
Albert said to me before he died [of
cancer, in 1993]. We wrote the song in
maybe 45 minutes, and the words are
mostly things that Albert would say,
like, “Throw me a brick, and I'll hand
you a piece of bread.’ It’s a sort of trib-
ute to him.”

Alligator plans to purchase listen-
ing stations in Tower Records and Bor-
ders Books & Musie, and it will buy
into price-and-positioning programs
with several retail chains. To support
the album, Montoya will hit the road
in February for a three-month tour
that will canvass the U.S., hitting
major blues festivals along the way. He
is managed by MB Management and
booked by the Tom Gold Agency.

later, commemorating the event with
an act of calculated outrage, he mar-
ried 27 women, many of whom were
members of his troupe, in a group
ceremony.

Persistently harassed, arrested,
and beaten in his home country, Fela
nonetheless became an internation-
al star through frequent European
and American touring. Intransigent
to the end, he died of complications
from AIDS in 1997.

Femi Kuti says his family sold his

b 2t

Blink Again. Blink-182 members receive UMass Lowell hockey jerseys shortly
before taking the stage for a sold-out gig at Tsongas Arena in Lowell, Mass. The
band will continue to tour in support of its MCA set “Enema Of The State” into
early 2000. Pictured, from left, are Sylvia Cunha, Tsongas Arena; Blink-182 mem-

(Continued on page 16)

bers Tom Delonge and Mark Hoppus; and John Peters, Tsongas Arena.

Metallica Takes Time Off, Aguilera Serves As
Role Model: Backstage At Billboard Awards

AS WE TAKE one last glance back at 1999, we return
to backstage at the Billboard Music Awards show, where
we gleaned the following nuggets.

METALLICA will take 2000 off, according to drummer
Lars Ulrich. “We've put out albums every Thanksgiving
for the past several years; we need some time off after we
do two weeks of January shows. It's time to flush the mil-
lennium toilet. I would tell people not to expect a new
album from us before 2001.” Of course, he hastened to add
that “if Coca-Cola wants to give me $5 million to go on tour
next vear, 'l do it.” .. . The group digitally streamed its

back in a band with John Frusciante.” Lead guitarist
Frusciante, who rejoined the Chili Peppers for their
’99 album “Californication” after exiting the band sev-
eral years ago, said the feeling is mutual. “I love being
in a group where the combination is such a good chem-
Istry. A musician gets that only once in his life.”

COLUMBIA pop ingénue Jessica Simpson has had
quite a year, but she said one night really stands out:
her debut at New York’s Madison Square Garden. “I
was belting a big note, and my pants split wide open,”
she said with a eringe and a smile. “There it was, my
butt for all the world to see. I ran

new album, “S&M,” for a week prior
to its Nov. 23 release. “I think it was
successful,” said Ulrich. “Those
things are hard to measure, but it
really becomes about trying to do as
much of that kind of stuff as early as
you can and not be left behind.”

offstage. I was in tears for a
minute. And then I just put some-
thing else back on and got back
onstage. It was a night I'll never
forget.”

ZZ TOE, on hand to present the

COOLIO is looking for 2 new label,
having ended his association with
Beyond Records. The new label
would serve as @ home not only to his
solo career, but possibly to the new group he's started,
Unnigables, that includes Ghostface Killah. Coolio, who
appeared in “Judgment Day,” continues his acting career.
He’s signed up for a new movie called “One More Night,”
which he says may also feature Whoopi Goldberg, Kenny
Rogers, and Adam Carolla. He's also completed two other
movies, “Submerged” with Dennis Weaver and Fred Wil-
liamson, and “The Convent,” which Coolio says will be
screened at the Sundance Film Festival this winter.

SUGAR RAY lead singer Mark McGrath said the
career highlight for 1999 was the success of the band’s
third Lava/Atlantic album, “14:59.” “It’s been a constant
on the charts. It’s very validating,” he said. “It’s very
difficult to consistently sell records, and we had a cou-
ple of strikes against us when this record came out;
there were people who really just wanted us to go
away.” Up next for the band is to write material for a
new album. “If the next record hits and goes double-
platinum, we can really look at ourselves as having a
career; we can practically become an institution.”

CHRISTINA AGUILERA says her example of help-
ing others through the holidays, such as serving Thanks-
giving dinner to the homeless, gave her fans the oppor-
tunity to realize they’re never too young to volunteer. “1
feel like I've been given so much,” she said. “I know a
lot of young kids see me as a role model. It’'s a way I can
inspire them more than just through my musie.”

RED HOT CHILI PEPPERS lead vocalist Anthony
Kiedis said his personal highlight of 1999 was “being

by Melinda Newman

R&B albums artist award, has
been on tour with Lynyrd
Skynyrd since September. Bassist
Dusty Hill estimated the acts have
performed 50 dates together so far. “We play at least five
shows a week,” Hill said. “We’re mojoin’ our way along
across the country.” Guitarist Billy Gibbons added, “Did
you say we live in Houston? We live in a Holiday Inn. It
Jjust keeps changing towns.”

Gibbons described the band’s new RCA album,
“XXX,” as “a real interesting blend of early-style ZZ
and the anticipated elements of something new.” He
attributes the record’s mix of brawling blues/rock and
contemporary hip-hopping rhythms to the fact that
Juvenile was working in an adjacent studio, and the two
acts began exchanging ideas during the sessions. Gib-
bons said, “All of a sudden, we're working with some-
thing completely different.”

IN OTHER NEWS: RCA will issue the annual Grammy
nominees collection in early February. The set will fea-
ture selections from nominees for the Feb. 23 awards,
which will be announced on Tuesday (4). The dise, which
benefits the National Academy of Recording Arts and
Sciences Foundation, rotates to different labels annually
... Linda Ingrisano, VP of visual marketing for Capitol
Records, is departing her post Dec. 31 to open her own
marketing consultancy. She can be reached at
LMI4@aol.com. A replacement at Capitol, who will
report to senior VP of promotion Burt Baumgartner, is
expected to be named shortly. Her post included video
promotion, event planning, and some television booking.

Assistance i preparing this column was provided by
Larry Flick in New York and Chris Morris i Los
Angeles.
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Bays, Spears Top '39 Best-Seller List, Gertified At 10 Million

BY CHRIS MORRIS

LOS ANGELES—Teen-pop idols
Backstreet Boys and Britney Spears
ruled the roost in 1999, according to
year-end certifications from the
Recording Industry Assn. of America
(RIAA).

Backstreet Boys’ “Millennium” and
Spears’ “. .. Baby One More Time,”
both released by Jive, were certified
for sales of 10 million units in Decem-
ber and tied as the best-selling albums
of the year.

Ricky Martin’s self-titled C2/
Columbia bow, certified at 6 million,
was also near the top of the list of best-
selling ’99 releases, as were five
albums certified for sales of 5 million
units apiece: Kid Rock’s “Devil With-
out A Cause” (Lava/Atlantic), Limp
Bizkit’s “Significant Other” (Flip/
Interscope), Santana’s “Supernatural”
(Arista), 2Pac’s “Greatest Hits”
(Interscope), and TLC’s “Fanmail”
(LaFace/Arista). “Fanmail” was the
year’s top hip-hop release.

Country’s leading songbirds also
enjoyed a big year. Shania Twain’s
1997 Mercury Nashville release,
“Come On Over,” sold 8 million units
in 1999 and was certified for total sales
of 16 million in December, tying with
Garth Brooks’ “No Fences” as the
best-selling country album of all time.

Dixie Chicks’ 1998 Monument/Sony
Nashville set, “Wide Open Spaces,”
added 5 million units to its total dur-
ing the year and finished with certi-
fied sales of 8 million; the group’s 99
album, “Fly,” arrived at 3 million in
December.

In other December certifications,
Backstreet Boys’ self-titled 1997 Jive
debut and Metallica’s self-titled 1991
album both hit 12 million. Three Mari-
ah Carey albums on Columbia scaled
fresh heights at the year’s end: Her
self-titled 1990 debut arrived at 9 mil-
lion; 1997s “Butterfly” soared to 5 mil-
lion; and the current “Rainbow” went
triple-platinum.

Talk-show host Rosie O’Donnell
(Columbia), pop group LFO (Arista),
rappers Lil' Wayne (Cash Money/Uni-
versal) and C-Murder (No Limit/Prior-
ity), and Broadway diva Sarah Bright-
man (Angel) walked away with their
first platinum albums in December.

Debuting in the gold-album eolumn
were O’Donnell, Lil’ Wayne, contem-
porary Christian acts the Newsboys
(Star Song) and Avalon (Sparrow),
rapper Twista (Atlantic), R&B group
Blaque (Columbia), and hard rock unit
Coal Chamber (Roadrunner).

Remarkably, Brooks logged his very
first gold single, “Lost In You,” in
December.

A complete list of December RIAA
certifications follows.

MULTI-PLATINUM ALBUMS

Shania Twain, “Come On Over,”
Mercury Nashville, 16 million.

Backstreet Boys, “Backstreet
Boys,” Jive, 12 million.

Metallica, “Metallica,” Elektra, 12
million.

Backstreet Boys, “Millennium,”
Jive, 10 million.

Britney Spears, “. .. Baby One
More Time,” Jive, 10 million.

Mariah Carey, “Mariah Carey,”
Columbia, 9 million.

The Notorious B.I.G., “Life After
Death,” Bad Boy/Arista, 9 million.

Metallica, “. .. And Justice For
All,” Elektra, 7 million.

Mariah Carey, “Butterfly,” Co-
lumbia, 5 million.

Limp Bizkit, “Significant Other,”
Flip/Interscope, 5 million.

TLC, “Fanmail,”
LaFace/Arista, 5
million.

Kid Rock, “Devil
Without A Cause,”
Atlantie, 5 million.

Celine Dion, “All
The Way ... A
Decade Of Song,”
550 Music/Epic, 4
million,

Christina Aguilera, “Christina
Aguilera,” RCA, 4 million.

Lou Bega, “A Little Bit Of Mam-
bo,” RCA, 3 million.

Mariah Carey, “Rainbow,” Co-
lumbia, 3 million.

Dixie Chicks, “Fly,” Monument/
Sony Nashville, 3 million.

Andrea Bocelli, “Sogno,” Philips, 2
million.

Kenny G, “Faith: A Holiday Al-
bum,” Arista, 2 million.

Korn, “Issues,” Epic, 2 million.

Will Smith, “Willennium,” Co-
lumbia, 2 million.

Various artists, “Pure Moods,” Vir-
gin, 2 million.

Rage Against The Machine, “The
Battle Of Los Angeles,” Epic, 2 mil-
lion.

SPEARS

PLATINUM ALBUMS
Various artists, “Wow 2000: The
Year’s 30 Top Christian Artists And
Songs,” Sparrow.
Alan Jackson, “Under The Influ-

AXEMAN ROBBIE MCINTOSH STEPS OUT WITH COMPASS SET

(Continued from page 11)

who can play anything and put an indi-
vidual stamp on tunes which I've had
knocking around a long time,” says
Melntosh. “I put a lot of thought into
what I wanted them to sound like,
which is why I got a pedal steel and
harmonica, because it gives a lot of
scope. We can play country shuffles
and Texas swing like Area Code 615
or Asleep At The Wheel, which are
influences—though we’re not like
them. And I'm a big NRBQ fan: They
can play anything and write these nice
pop songs. If we can achieve anything
near where they are, I'll be a happy
man.”

While the act is not a country group,
the best way to describe the Robbie
MecIntosh Band’s varied material
would be “country—but with a very
blues flavor,” McIntosh says. “The
first cut, ‘Scarecrow,’” and ‘Home-
steaders’ set the tone lyrically with a
rustic vibe, and ‘Roll Away’ has the
strongest country flavor. There’s some
vibier stuff, like ‘Hang Me On The
Line,” and ‘Good Punchline,” which is
bluesy, like early Canned Heat.”

The title track is a “lighthearted
rock’n’roll love song,” MeIntosh adds,

ence,” Arista/Nashville, his ninth.

Mariah Carey, “Rainbow,” Co-
lumbia, her eighth.

Rosie O’Donnell, “A Rosie Christ-
mas,” Columbia, her first.

Rage Against The Machine, “The
Battle Of Los Angeles,” Epic, its third.

LFO, “LFO,” Arista, its first.

Various artists, “Totally Hits,”
Arista.

Savage Garden, “Affirmation,”
Columbia, its second.

Andrea Bocelli, “Sacred Arias,”
Philips, his third.

Lil’ Wayne, “Tha Block Is Hot,”
Cash Money/Universal, his first.

C-Murder, “Life Or Death,” No
Limit/Priority, his first.

Foo Fighters, “There Is Nothing
Left To Lose,” Roswell/RCA, their
third.

Soundtrack, “End Of Days,” Geffen.

Soundtrack, “Pokémon: The First
Movie,” Atlantic.

Various artists, “WWF The Music
Vol. 4,” Koch.

Celine Dion, “All The Way ... A
Decade Of Song,” 550 Music/Epic, her
seventh.

Will Smith, “Willennium,” Co-
lumbia, his second.

Korn, “Issues,” Epie, its fourth.

Kenny G, “Faith: A Holiday Al-
bum,” Arista, his 10th.

Sarah Brightman, “Time To Say
Goodbye,” Angel, her first.

Garth Brooks, “Garth Brooks &
The Magic Of Christmas,” Capitol
Nasghville, his 13th.

GOLD ALBUMS

N.W.A, “The N.WA Legacy: 1988-
1998,” Priority, its third.

Various artists, “Wow 2000: The
Year’s 30 Top Christian Artists And
Songs,” Sparrow.

Alan Jackson, “Under The Influ-

and refers to the deep-sea-diving term
“the bends,” though in this case it
refers to “someone who takes you up
and down,” McIntosh says.
Altogether, the set reflects the gui-
tarist’s desire “to do an album of songs
and nail my colors to the mast. Being
known as a guitar player, I didn’t want
to do an album of just guitar instru-
mentals with long extended solos.”
Melntosh’s guitar prowess is recog-
nized by the Pretenders’ Chrissie
Hynde, who on the J-card CD insert
says his playing “thrilled and inspired”
her during his five-year stint with the
group. After playing with Hynde,
MecIntosh spent six years in McCart-
ney’s band, as well as recording and
touring with the likes of Annie Len-
nox, Cher, Joe Cocker, Paul Carrack,
Tears For Fears, and Talk Talk.
Previously, MeIntosh was in the
group Night, which had a top 20 hit in
1979 on the Planet label with “Hot
Summer Nights” and was a support
act on a Doobie Brothers tour.
“There are going to be some people
out there who recognize his name from
McCartney and the Pretenders, but
for the most part, people don't know

ence,” Arista/Nashville, his ninth.

Stone Temple Pilots, “No. 4,”
Atlantic, their fourth.

Newsboys, “Step Up To The Mi-
crophone,” Star Song, their third.

Mariah Carey, “Rainbow,” Co-
lumbia, her eighth.

Rosie O’Donnell, “A Rosie Christ-
mas,” Columbia, her first.

Rage Against The Machine, “The
Battle Of Los Ange-
les,” Epic, its third.

Bush, “The Sci-
ence Of Things,”
Trauma/Inter-

scope, its fourth.

; Twista, “Adrena-
line Rush,” At-
lantie, his first.

Soundtrack,
“Light It Up,” Elektra.

OF’ Dirty Bastard, “N***a Please,”
Elektra, his second.

Various artists, “Totally Hits,”
Arista.

4, “Rave Un2 The Joy Fantastic,”
Arista, his 15th.

Savage Garden, “Affirmation,”
Columbia, its second.

Blaque, “Blaque,” Columbia, its
first.

Fiona Apple, “When The
Pawn . ..,” Epic, her second.

Counting Crows, “This Desert
Life,” Geffen, their fourth.

Andrea Bocelli, “Sacred Arias,’
Philips, his fifth.

Lil’ Wayne, “Tha Block Is Hot,”
Cash Money/Universal, his first.

Foo Fighters, “There Is Nothing
Left To Lose,” Roswell/RCA, their
third.

Jewel, “Joy: A Holiday Collection,”
Atlantic, her third.

Soundtrack, “End Of Days,” Geffen.

Soundtrack, “Pokémon: The First
Movie,” Atlantic.

BACKSTREET BOYS

i

Chicago, “Chicago XXV (The
Christmas Album),” Chicago, its 21st.

LeAnn Rimes, “LeAnn Rimes,”
Curb, her fifth.

Various artists, “WWF The Musie
Vol. 4,” Koch.

Avalon, “A Maze Of Grace,” Spar-
row, its first.

Celine Dion, “All The Way ... A
Decade Of Song,” 550 Music/Epic, her
seventh.

Will Smith, “Willennium,” Co-
lumbia, his second.

Harry Connick, Jr., “To See You,”
Columbia, his ninth.

Korn, “Issues,” Epic, its fourth.

Charlotte Church, “Charlotte
Church,” Sony Classical, her second.

Kenny G, “Faith: A Holiday Al-
bum,” Arista, his 12th.

Chef Raekwon, “Immobilarity,”
Loud/Columbia, his second.

Garth Brooks, “Garth Brooks &
The Magic Of Christmas,” Capitol
Nashville, his 13th.

Coal Chamber, “Coal Chamber,”
Roadrunner, its first.

PLATINUM SINGLES
Whitney Houston, “My Love Is
Your Love,” Arista, her sixth.
Jessica Simpson, “I Want To Love
You Forever,” Columbia, her first.

GOLD SINGLES

M2M, “Don’t Say You Love Me,”
Atlantic, its first.

LFO, “Girl On TV,” Arista, its see-
ond.

Missy “Misdemeanor” Elliott
Featuring Nas, Eve & Q-Tip, “Hot
Boyz,” The Gold Mind/EastWest, her
second.

Donell Jones, “U Know What's
Up,” LaFace/Arista, his first.

Garth Brooks, “Lost In You,”
Capitol, his first.

who he is,” says Andy Sibray, pop/rock
music buyer for the Borders chain. “I
admit [ was a little wary [of “Emo-
tional Bends”] at first, but I popped it
in, and it grows on me every time I
hear it.”

Sibray feels the album can succeed
and looks to feature it in the chain’s lis-
tening stations starting in February.
Garry West, co-founder of the Koch-
distributed Compass Records, says
that such exposure is vital and hopes
for similar retail support from other
major chains and key indie stores.

Compass will also service cafes and
coffee shops via the Cafe Music Net-
work compilation-CD program and
will work with an indie radio promot-
er in targeting triple-A and college
stations.

“It’s one of those records that you
can’t help but like when you hear it,”
says West, “and for the adult music
audience, it’s the kind of music we all
look for that’s harder and harder to
find. But Robbie’s one of the finest gui-
tar players working today; and his fans
are there. It’s up to us to find them and
make sure they know the record exists
and that it’s not a showboat guitar

album at all but shows that he’s an all-
around artist.”

Keith Coes, music director/assistant
PD at triple-A WRLT Nashville, attests
to this. “I’ve heard the guy’s name a
lot—being that he’s on everybody else’s
records—but had no idea what to
expect,” he says. “Then I listened, and
it’s a pretty strong record all the way
through. ‘Searecrow’ is something we
can work with, and I can’t wait to see
the guy play live, because I know the
band will rock.”

Meanwhile, for all those McIntosh
fans who may want a guitar instru-
mental album, McIntosh has “Un-
sung,” which is available exclusively
from the Digital Village’s Web site,
www.tdv.com.

“Once agalin, it’s a bit of a potpour-
ri, with a bit of ragtime, country, and
classical,” says McIntosh, who is with-
out domestic management and book-
ing but in the UK. is booked by GTA
and assisted by independent consul-
tant Ian Brown.

His songs are published by Robbie
MeclIntosh Musie in the U.K., which is
administered in North America by
Compass Records (BMI).
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Tennant Pays Red Hot Tribute To Goward On Ichiban

BY IAN PERCIVAL

NEW YORK—Pet Shop Boys
founder Neil Tennant has always
regarded the legendary Noél
Coward as the first British pop
star. So, it should come as no sur-
prise that Tennant has recruited
a group of fellow artists—inelud-
ing Paul McCartney, Elton John,
Sting, and Bryan Ferry—to
record an album of Coward’s clas-
sic songs.

The album “Twentieth Century
Blues: The Songs Of Noél Cow-
ard” was issued on Kala Records
in the U.K. on Deec. 16, which
would have been Coward’s 100th
birthday. It will be released in the
U.S. by Ichiban on Feb. 16.

Songs include MeCartney’s
rendition of “A Room With A
View,” Marianne Faithfull’s soul-
ful reading of “Mad About The
Boy,” and “London Pride” by
Blur’s Damon Albarn.

Tennant, who produced the set

NIGERIAN FATHER & SON FETED ON MCA

(Continued from page 12)

father’s masters—Ilast released
widely in the U.S. by Celluloid Rec-
ords in the '80s but unavailable for
years—to thwart their illegal repro-
duction.

“When my father died, the bootleg-
gers took advantage, and not much
money came to Fela's family,” Femi
says. “The quality was bad. To put it
properly, and for history, our children
will always have Fela’s works proper-
ly in the market. I believe only a major
company like Universal really can do
it properly.”

The release of Fela’s two-fers will
kick off Feb. 15 with “Expensive Shit"/
“He Miss Road” and “Shakara”/“Lon-
don Scene.” These will be followed on
March 7 by “Coffin For Head Of
State”/“Unknown Soldier” and
“VI.E”/“Authority Stealing”; on March
21, “Yellow Fever”/“Na Poi” and
“Opposite People”/“Sorrow Tears And
Blood”; on April 4, “Original Suffer
Head”/“LT.T.” and “Shuffering And
Shmiling”/“No Agreement”; and on
April 11, “Stalemate”/Fear Not For
Man” and “Confusion”/*“Gentlemen.”

In terms of publicity, the principal
beneficiary of the Fela reissue slate
will be Femi Kuti, whose “Shoki
Shoki” was released by Barelay in
1998 and became a European best sell-
er.
Though he played with his father’s
groups for 16 years, Femi takes pains
to separate his own music—which
acknowledges the influence of Amer-
ican pop and addresses sex as often as
it does politics—from Fela’s Afro-beat.

Femi says, “I can tell the difference
very much myself, so I wonder when a
lot of people say they can hear the sim-
ilarities . . . Maybe the similarity is
because I'm his son. I tend to sound
like him sometimes.”

Still, Femi bears the activist streak
that runs in his family. He refused to
perform at the inauguration of Niger-
ian president Olusegun Obasanjo—the
nation’s military strongman and Fela’s

TENNANT

in England to raise funds for the
Red Hot U.K. charity, says Cow-
ard was truly England’s first pop
star.

“The history of British pop is
not just a story of sex, thugs, and
rock'n’roll. It is also a tradition of

style, wit, irony, sexual ambiva-
lence, and flaunted sophistication
communicated through the mass
media,” he says. “This is a tradi-
tion begun by Noél Coward.”

It’s ironic that McCartney
appears on this set, as the Beat-
les snubbed Coward in 1965 dur-
ing the height of their success—
after Coward wrote in a British
newspaper that a Beatles concert
he had attended had been like “a
mass masturbation orgy” and
asked, “What are the Beatles? Of
course they are almost entirely
devoid of talent. There is a great
deal of noise!” Coward later told
McCartney to ignore the “bad
mannered” British media.

This album has been a labor of
love for Tennant, who says he has
been a fan of Coward’s for almost
all of his life. “I was fascinated by
him as a kid, when he did cabaret
in the '50s and appeared on
Broadway. I think his appeal is

principal adversary in the late "70s—
and has founded a political awareness
group, the Movement Against Second
Slavery.

Femi says of the state of affairs in
Nigeria, “There has to be a way
where we can change these leaders
into doing something more positive
with the power they have. That [may
be a product of] more international
pressure—by exposing them in
Europe, they will not like the bad
publicity they will get. [Also, we
must] make more people aware of the
political situation in Nigeria itself and
make more people participate in the

‘(We must] make
more people aware
of the political
situation in
Nigeria itself and
make more people
participate in the
politics in that
country’

- FEMI KUTI -

politics in that country.”

MCA’s U.S. launch for Femi began
in September with a six-date tour that
took his 15-piece band to San Francis-
co, San Diego, Los Angeles, New York,
and Detroit. Abdal-Khallaq says, “It
really helped us lay the foundation to
introduce Femi to the marketplace on
all types of levels—the press world,
DJs, college radio.”

The musician was widely inter-
viewed at that time; beginning in Jan-
uary, profiles and reviews are slated
for Spin, Raygun, URB, Interview,

GQ, Elle, and several other outlets. In
conjunction with the tour, Femi
appeared on the air at KCRW Los
Angeles and KUSF San Francisco and
on the syndicated “Putumayo World
Music Hour.”

MCA has created a five-minute
electronic press kit featuring inter-
view footage of Femi, shot in Septem-
ber in Los Angeles, in which he dis-
cusses his father’s legacy and his own
music.

During the fall tour swing, Femi
collaborated with hip-hop group the
Roots on a remix of the “Shoki Shoki”
track “Blackman Know Yourself,”
which MCA will release in January.

Abdal-Khallag says, “It's basically
going to introduce Femi and Afro-beat
to a totally new audience, across the
board. .. I can see Rap Pages or Vibe
or the Source wanting to talk to Femi
about working with the Roots.”

He adds, “You know what it's really
like? Working a hip-hop record. The
objective here is to introduce Femi into
that world, the same way you would
introduce a new hip-hop artist.”

Randi Mayrent, merchandise man-
ager at 282-store Borders Books &
Music in Ann Arbor, Mich., believes
the remix could open the door to
Femi’s music for those outside the
world music sphere.

“It’s an interesting combination, and
1 think it makes sense,” Mayrent says.
“I can see [producers] trying to sam-
ple Fela’s music in hip-hop and rap. . .
I can see that building the bridge
between Fela and Femi’s music and
the urban customer.”

Femi will undertake a larger-scale
US. tour in February. “It’'s some major
markets and some secondary markets
as well,” Abdal-Khallaq says. “The
tour is going to be approximately two
months. For those markets that he’s
already been in, he’s going to bring
those people in, and (he'll] continue to
bring in new people [who will] get
caught up in the mania.”

something to do with the fact that
he’s an icon. He was a great play-
wright, a great songwriter—
Britain’s Cole Porter, if you like,”
he said.

Ichiban president John Abbey is
hopeful that radio and retail will
climb on board and be a part of
this unique album. At this point a
single is still under consideration;
the set will be serviced to radio in
mid-January.

Indie retailers are looking for-
ward to getting the project. “It’s
got great appeal to young peo-
ple,” says Marlon Creaton, man-
ager of Record Kitchen, a shop in
San Francisco. “With artists like
Neil Tennant involved, it'll lure
them in and inform them about
one of music’s all-time great com-
posers. That’s a great, great
thing.”

Susan Keeps On Burnin’. Tone Cool
artist Susan Tedeschi, right, recently
completed a touring stint with John
Mellencamp. Their trek culminated in
an appearance at the White House for
“The Concert Of The Century For VH1
Save The Music,” in which Tedeschi
accompanied Mellencamp on “Pink
Houses.” Tedeschi will soon enter the
studio to begin working on the follow-
up to her acclaimed CD ‘Just Won't
Burn.”
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Peggy Lee Sues
Labels, Alleges
Unpaid Royalties

BY CHRIS MORRIS

LOS ANGELES—Vocalist Peg-
gy Lee has filed a class action
suit against Universal Music
Group, MCA Records, Decca
Records, and Universal Studios,
alleging that she and other for-
mer Decca artists have been
shortchanged millions in royal-
ties.

The action, filed Dec. 13 in
California Superior Court here,
alleges breach of contract,
fraud, and breach of fiduciary
duty and seeks compensatory,
exemplary, and punitive dam-
ages plus interest (Billboard-
Bulletin, Dec. 15).

Lee—who was signed to
Decca from 1952-1956—-claims
that she and as many as 100
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“The only way
that we feel
people in the
class have any
remedy at all
is to bring it
as a class action’

- CYRUS GODFREY -
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A neo-ziggy-stardust twist with huge 80's - reminiscent melodic hooks, Kill Hannah layers textures
over big electronics and beautiful boy-girl vocais. From Chicago, IL., KH was discovered through
their first demo by director John Hughes, who put them in the studio for album work with Critter
(NIN, Ministry, The Cure). With Matt Walker {Smashing Pumpkins) on drums, KH was encouraged
to put a live band together, and in the fall of '35, Kerry Finerty left Giant/Warner's Certain Distant
Suns to become their lead guitarist. Recently opening for such artists as the Goo Goo Dolls,
KH routinely plays to capacity crowds in the Chicago zrea and has sold over 2000 units of its EP.
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For further artist details log on to www.biliboardtalentnet.com/kilhannah
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other unnamed and “similarly
situated” ex-Decca acts have
each been underpaid by at least
$50,000, or approximately $5
million collectively, over the last
four years.

According to Lee, the labels’
allegedly fraudulent conduct
was first discovered in Sep-
tember. She cluims that her
royalties were calculated from
artificial prices, that a rate
lower than the 5% due her was
utilized in computing state-
ments, that royalties were
improperly reduced on free
goods, that container deduc-
tions for her records were arti-
ficially inflated, and that roy-
alties for cutouts were
unreported.

Cyrus Godfrey, Lee’s attor-
ney, says he has not contacted
any of the other potential plain-
tiffs in the suit. However, he
believes that numerous other
former Decca acts have been
damaged to the same extent as
Lee. Saying that others may be
owed similar amounts, and that
litigating for such sums may be
difficult and costly, Godfrey
adds, “The only way that we
feel people in the class have any
remedy at all is to bring it as a
class action.”

A Universal spokesman says
the company does not comment
on pending litigation.
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BY CATHERINE APPLEFELD OLSON

DEAL OF THE CENTURY: It’s already shaping up to be a high-
er-profile year for Hollywood Records, which is celebrating the new
millennium with an exclusive distribution deal with a budding new
film music label.

The label has just struck a deal to distribute soundtracks cn the
new Centropolis Records imprint, the music arm of Dean Devlin
and Roland Emmerich’s Centropolis Entertainment, which was
responsible for such blockbusters as “Independence Day” and
“Godzilla.”

“When we were filming ‘Godzilla,” Dean and Roland said, ‘Cen-
tropolis has a production division, we have a special effects division

. We want to have a music division,” says
music supervisor Peter Afterman, who will
serve as Centropolis Records president,
based on the Sony lot in Los Angeles.

Afterman says the Hollywood alliance 5@
made sense because the Buena Vista Music =
Group label was one of the few remaining o ,;_
majors without an existing studio/boutique
label tie. Equally important was that EEHTRUPUUS
Mitchell Leib, Hollywood senior VP of A&R
and soundtracks, was as interested in the
smaller film projects Afterman will contin-
ue to pursue as he was in the big-budget Centropolis fare.

“Sure, they get the Centropolis stuff—that’s what we bring to
the party. But Hollywood was also extremely interested in the more
artistic films, and they do a great job of marketing their records,”
Afterman says.

Centropolis’ first two soundtracks on the slate for 2000—the Mel
Gibson-starring Revolutionary War picture “The Patriot” and the
Joan Chen-directed “Autumn In New York,” with Richard Gere
and Winona Ryder—represent both sides of the artistic coin.

The films are due in mid-summer and fall from Centropolis/Sony
and Lakeshore Entertainment/MGM, respectively, but Afterman
says Centropolis aims to release four to five albums per year and
is likely to have its first record in stores in the spring. He hinted
that album might be the soundtrack to the new Robert Duvall
movie. “We developed a relationship while I was working on “The
Apostle,” and I'd like to do his next movie,” Afterman says.

It is the personal and professional rapport Afterman has devel-
oped with actors and directors during his tenure as a music super-
visor that he thinks will make Centropolis a safer harbor than some
other soundtrack labels.

“I pride myself on my relationship with filmmakers and my abil-
ity to walk them through the process of music in film,” Afterman
says. “One of the problems in this industry is the relationship
between the record companies and the film companies. They each
have certain agendas . . . I will make sure things run smoothly all
the way through.”

Although Centropolis does not plan to release any purely score
albums, Afterman says it will infuse albums with plenty of instru-
mental music when appropriate. “The Patriot,” in fact, is a “ ‘Titan-
ie’-model soundtrack™ that contains primarily the David Arnold
film score; Centropolis is on the hunt for a major artist to create a
song that would weave together elements of the score.

Afterman says that soundtrack also will contain some period
music from the late 18th century and several selections to comple-
ment a couple of chureh choir scenes in the movie.

“Autumn” is slated to contain instrumental music and three to
four songs; neither the songs nor the composer has been selected
vet.

ENTERTAINMENT

PRODUCTION NOTES: Having witnessed the groovy outcome of
having a hot Madonna track on “Austin Powers: The Spy Who
Shagged Me,” Maverick Records and its chief will again do the film
music thing this fall. “The Next Best Thing,” co-starring Madonna
and due Feb. 22, will contain a Madonna remake of Don McLean's
“American Pie” plus a new song, “Time Stood Still,” co-written and
-produced by Madonna and William Orbit (“Ray Of Light”) .. . It's
a bird. It’s a plane. It’s the double-CD “Superman: The Movie”
release. Due Feb. 15 from Warner Archives/Rhino Movie Musie is
the complete John Williams score to the movie, which contains 40-
plus minutes of previously unavailable music and a 36-page booklet
and will carry a price tag of $29.98.
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bk BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98)

WHO NEEDS PICTURES

k3 JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN wASTERTONE B870POINT (13 9816 98)

THE IRISH TENORS HOME FOR CHRISTMAS

38 STATIC-X WARNER BROS. 47271 (10.98/16.98)

WISCONSIN DEATH TRIP

11 | STROKE 9 CHERRY 153157/UNIVERSAL (8.98/12.98)

NASTY LITTLE THOUGHTS

SLIPKNOT | AM 8655/ROADRUNNER {10.98/16.98)

SLIPKNOT

-] MOBY v2 27049* (16.98 CD)

PLAY
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IBRAKIM FERRER WORLD CIRCUIT/NONESUCH 79532/AG {10.98/17.98)

i} ROY D. MERCER VIRGIN (NASHVILLE) 48214 (9.98/15.98)

CARLOS VIVES EMI LATIN 22854 (8.98/14.98)

BOB & TOM 65002 (28 98 CD)

Z1..] SYSTEM OF A DOWN AMERICAN/COLUMBIA 68924/CRG (10.98 EG/16.98)

bl JOHNWDERMOTT/MY KEARN_S/RONAN TYNAN_MASTERTONE 855_2/P0|NT(13,98/16_38)
HOW BIG'A BOY ARE YA? VOLUME 6
BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER

SYSTEM OF A DOWN
THE IRISH TENORS

EL AMOR DE MI TIERRA

GREATEST HITS — VOLUME ONE

_@, 10 15 1 YOUNGSTOWN HOLLYWOOD 162192 (10.98/16.98) LET'S ROLL
| VERTICAL HORIZON RcA 67818 (13 98 CD) EVERYTHING YOU WANT
15 I 13 3&:7] MONTGOMERY GENTRY COLUMBIA {NASHVILLE) 69156/SONY (NASHVILLE) (10.98 EQ/16 98) TATTOOS & SCARS
@ 22 3 KELIS;RGIN 47911(11.98/16.98) KALEIDOSCOPE
17 16 71 SOLE DREAMWORKS 450118/INTERSCOPE (10.98/16.98) SKIN DEEP
W _T_EE" BLEANDER REPUBLIC 15324 2/UNIVERSAL (10.98/16.98) FEBRUARY SON .
19 21 13| DAVE KOZ CaPITOL 99458 (10.98/16.98) © THEDANCE |
20 | 20 | 37 | CHELY WRIGHT MCA NASHVILLE 170052 (10 98/16 98) SINGLE WHITE FEMALE |
A 18 5 GRUPOMANIA SONY DISCOS 83619 (9.98 EQ/15 98) MASTERS OF THE STAGE: 2000 VECES MANIA '
2 B 4 BETH HART 143/LAVA 83192/AG (10.98/16.98) SCREAMIN' FOR MY SUPPER |
@ 29 Eﬁf SHAKIRA SONY DISCOS 82746 (10.98 EQ/16.98) DONDE ESTAN LOS LADRONES?
24 | 24 [ 14 | YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) MOUNTAIN HIGH...VALLEY LOW |

IYANLA VANZANT HARMONY 1799 (11.98/17.98)

IN THE MEANTIME — THE MUSIC THAT TELLS THE STORY
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28 7 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY 43132 (10.98/16.98) FAMILY AFFAIR
21 17 | 42 | SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD
33 7 LOS TRI-O ARIOLA 70326/BMG LATIN (8.98/13.98) MI GLORIA, ERES TU
29 7|5 SPM DOPEHOUSE 5039 (11.98/16.98) THE 3RD WISH
32 . 1 RICARDO ARJONA SONY DISCOS 83592 (9.98 EQ/15.98) RICARDO ARJONA VIVO
3 25 18 1 JIMMIE'S CHICKEN SHACK ROCKET/ISLAND 546382/IDIMG (11.98/16.98) BRING YOUR OWN STEREO
32 26 6 | OLGA TANON WEA LATINA 80048 (9.98/15.98) OLGA VIVA, VIVA OLGA
33 35 ‘§ | CLEDUS T. JUDD RAZOR & TIE 82845 (10.98/16.98) JUDDMENTAL
NEW P | GILBERTO SANTA ROSA SONY DISCOS 83016 (9.98 EQ/15.98) EXPRESION
@ 45 16 | WINANS PHASE2 MYRRH/WORD 69881/EPIC (10.98/16.98) WE GOT NEXT
36 | 31 12 { YANKEE GREY MONUMENT 69085/SONY (NASHVILLE) {10.98 EQ/16.98) UNTAMED
ki 30 ggf VITAMIN C ELEKTRA 62406/EEG (10.98/16.98) VITAMIN C
8| 38 ?6 P.O.D. ATLANTIC 83216/AG (7.98/11.98) THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN
RE-ENTRY | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE
40 46 | 7&0 A.B. QUINTANILLA Y LOS KUMBIA KINGS EMI LATIN 99189 (8.98/14.98) AMOR, FAMILIA Y RESPETO
41 40 ’;2 SUSAN TEDESCHI TONE-COOL/ROUNDER 471164/IDJMG (10.98/16.98) JUST WON'T BURN
42 | 39 |18 | DIDO ARISTA 19025 (10.98/16.98) NO ANGEL
43 | 36 Ia AMBER TOMMY BOY 1253 (11.98/16.98) AMBER
RE-ENTRY | CESARIA EVORA RCA VICTOR 65401 (16.98 CD) CAFE ATLANTICO
45 | 37 | 28 | OUT OF EDEN coter 2806 (10.98/15.98) NO TURNING BACK
RE-ENTRY | AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 79501/AG (17.98 CD} DISTINTO DIFERENTE
41 42 3425 CHAD BROCK WARNER BROS. (NASHVILLE) 4707 1/WRN (10.98/16.98) CHAD BROCK
48 | 43 | 14| SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) LOVE IN THE REAL WORLD
RE-ENTRY [ ROY D. MERCER VIRGIN (NASHVILLE) 46854 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 5
RE-ENTRY [ MARCO ANTONIO SOLIS rFONOVISA 0516 (10.98/16.98) TROZOS DE MI ALMA
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SEELY IN ‘WINTER’:
Atlanta-based modern rock
band Seely returns with its
fourth album, “Winter
Birds,” due for release Feb.
22 on Koch Records. The
group has already estab-

Pimps On The Road.

The Pimps are the fatest
band to make a bid for the
rock/rap-hybrid throne
currently occupied by
such acts as Kid Rock and
Limp Bizkit. The Rockford,
lll.-based group was
tapped to be the opening
act for Insane Clown
Posse this past falt and will
open for the Posse again
on a tour set to continue
through the spring. The
Pimps’ debut album, “To A
Cool Person, Stay That
Way,” will be released Jan.
18 on Hollywood Records.

lished a name as an under-
ground favorite, having pre-
viously released an album on
the U.X.’s Too Pure label
(whose releases also include

Stereolab and PJ Harvey)
and opened for acts like Gus-
Gus and Cornershop.
Vocalist/guitarist Lori
Scacco says of the new al-
bum, “There’s this joke that
if you play a country record
backward, you'll get your job
back, your wife back, your
dog back. That’s how this
record is for me. If I could
play it backward, I'd have my

Coco Pop. She's already
released 12 albums in Asia
since 1984, but pop singer
Coco Lee won't make her U.S.
album debut until Feb. 29,
with the release of ‘Just No
Other Way” on 550 Music. Lee
contributed to the Disney film
“Mulan” by singing the title
track to the Mandarin-lan-
guage version of the film.

VIVA VEGA: R&B vocal
group Vega debuts with the
album “Life On Earth,” due
Feb. 29 on Freeworld/Capi-
tol Records. The set was pro-
duced by Dallas Austin, not-
ed hitmaker and owner of
Freeworld. The Detroit-
bred, Atlanta-based group
consists of brothers Eugene
and Ahsohn Williams, their
cousin Jason Chenevert,

dog back and my dad back - and friend Tennell
and my husband back. A lot REGIONAL HEATSEEKERS NO. 15 Williams (no relation to
of the songs are e . ___ Eugene and
about loss for me.” | MOUNTAIN : NORTHEAST ] Ahsohn).

Because the band | Slatic-X, Wisconsin Death Trip MeDermanibearsTnan, ..Home For Christmes Vega will pre-
was in between rec- \I view “Life On
ord labels at the |‘| EAST NORTH CENTRAL Earth” to the public
time most of the m".mm?m G’”’“’f"” ol ’, ' as the opening act
songs were written, '\\]‘ for TLC’s U.S.
Scacco says that it A ! T T T arena tour. Tour
turned out to be WEST NORTH CENTRAL —lkbﬂmﬂﬁmrﬁ‘rfrm...HmForChrisrmas dates include Jan.
“my favorite writ- Brad Paisley, Who Needs Pictures : e 7 10 in Seattle; Jan.
ing period, because r ] A SO;’:&ATLANfC 11 in Portland,
there was no dead- ‘f i/-_ Carlos Vives, £l Amore De Mi Tierra Ore.; Jan. 14 in

PACIFIC i Chicago; Jan. 16 in

line. There wasn'ta
particular goal. We |

lbrahim Ferrer, Buena Vista Social Club

were writing open-
endedly; there was
more freedom. We
took more time
with the songs and
Jjust let them develop on their
own without thinking in
terms of a single or non-sin-
gle.”

Seely is expected to tour
in support of the aloum. The
band plays a sneak-preview
show Jan. 18 at the Mercury
Lounge in New York.

THE REGIONAL ROQUNDUP

Roy D. Mercer, How Big’ A Boy Are Ya? Vol. 6

SOUTH CENTRAL

“a

Rotating top 10 lists of best-selling

titles by new and developing artists.

SOPNOMAWN -

WEST NORTH CENTRAL

. Brad Paisley Who Needs Pictures

Static-X wisconsin Death Trip
Roy D. Mercer How Big'A Boy Are Ya? Volume 6

. Slipknot Slipknot

Bob & Tom Greatest Hits -- Volume One
Joh WcDermotyAnthony KeamyRonan Tynan The Insh Tenors Home For Chistmas

. System Of A Down System Of A Down
. Chely Wright Single White Female
. Stroke 9 Nasty Little Thoughts

. Montgomery Gentry Tattoos & Scars

MIDDLE ATLANTIC

Stroke 9 Nasty Little Thoughts
Static-X Wisconsin Death Trip
Moby Play
Slipknot Stipknot
{brahim Ferrer Buena Vista Social Club Presents Ibrahim Ferree
. Kelis Kaleidoscope
Amber Amber
. System Of A Down System Of A Down

SOBNINHEWN -

John McDesmott/Anthony Keams/Ronan Tyman The Insh Tenors Home For Chrsimas
John McDermott/Anthony Kearns/Ronan Tynan The lnsh Tenors

Detroit; Jan. 18 in

Philadelphia; Jan.

20 in Boston; Jan.

21 in New York;

Jan. 23 in Washing-

ton, D.C.; Jan. 27 in
Fort Lauderdale, Fla.; and
Jan. 29 in Atlanta.

AUSTRALIAN BEAN-
BAG: Alternative contempo-
rary Christian group Bean-
bag has made a name for
itself in its native Australia,
and the act makes its U.S.
album debut with the Jan. 25

release of “Free Signal” on
InPop/Sparrow Records.
Beanbag has been tapped as
the opening act for News-
boys’ U.S. tour. Tour dates
include Feb. 17-18 in West

A Timely Debut. Contem-
porary Christian acoustic
rockers Five O’'Clock Peo-
ple have been steadily
touring in support of their
Pamplin Music debut al-
bum, “The Nothing Ven-
ture.” Vocalist/multi-instru-
mentalist Alex Walker says
of the band’s 1996 forma-
tion in the Portland, Ore.,
area, “it kind of started by
accident. Friends getting
together and playing.
There’s a thriving acoustic
scene in the Northwest.
We wanted to stay
acoustic. It's an alternative
to the ear candy on the
radio.”

Palm Beach, Fla.; Feb. 25 in
Dallas; March 9in Los Ange-
les; March 16 in Denver; and
March 24 in St. Louis.

iQ

www hillhnard rom

WWW american

radiohistorv com

RIl 1 ROARD

JAANTIARY 8 2000


www.americanradiohistory.com

Reviews & Previe

ARTISTS

|

EDITED BY MIGHAEL PROLETTA
__Pop
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The Big Tease

PRODUCERS: various

Virgin 14908

Although the film’s premise sounds a tad
shaky (the trials and tribulations of a Scot-
tish hairdresser who wants to win the Plat-
inum Seissors Award), its soundtrack cer-
tainly is not. Compiled/executive-produced
by Nellee Hooper (Soul IT Soul and Bjork),
“The Big Tease” soundtrack features a
decidedly diverse yet cohesive collection of
tracks. Big-beat dancefloor jams like Ruff
Driverz’s “Dreamin’,” Groove Armada’s
“At The River,” and Hi Jinx’s cover of the
Mamas & the Papas’ “California Dream-
in’ " sound incredibly at home alongside
such hip-pop tracks as Blondie's *Out In
The Streets,” Day One's “Waiting For My
Break,” and the Fantastic Plastic Ma-
chine’s remake of Eurythmices’ *“There
Must I3e An Angel.” Also along for the ride
are Dean Martin and Julie London, whose
“Sway” is put to the remix test. But tower-
ing above all else is the Dystunctional Psy-
chedelic Waltons' (aka Hooper) “All Over
My Face,” which wickedly samples two
disco nuggets: the Salsoul Orchestra’s
“You're Just The Right Size” and Loose
Joint’s “Ts It All Over My Face.”

ENIGMA

The Screen Behind The Mirror

PRODUCER: Michael Cretu

Virgin 14937

Enigma mastermind Michael Cretu has
heen remarkably low-key during the elee-
tronica revolution——despite the fact that
his early compositions can eusily be viewed
as a key catalyst in stuarting the club-rooted
movement. With “The Screen Behind The
Mirror,” Cretu claims his rightful place
among the top-shelf artists of electronica,
otfering well-crafted material that could
elevate the genre to a new level of creativi-
ty and mainstream credibility. Cuts like the
percussive, yet dreamy “Gate” and the
sweeping, cinematie “Push The Limits” are
rich with complex melodies, insinuating
rhythms, and the kind of hooks that make
radio programmers sit up and take notice.
In fact, the instantly memorable, hip-hop-
inflected “Gravity Of Love,” which features
an enchanting lead voeal by Olive’s Ruth-
Ann, has the makings of a smash. It's an
excellent introduction to one of the first
must-heur albums of 2000.

MICHELLE MALONE

Homegrown

PRODUCER: Michelle Malone

SBS 004

Malone has been through the proverbial
music industry mill, having moved from one
label to the next, and has endured the mis-
fortune of having her tine material over-
looked by the mainstream. That might break
a lesser artist, but it seems to have only
fueled Malone’s focus on making musie that's
both eredible and commereial. One only
needs to delve several cuts into “Home-
grown” before concluding that this set is infi-
nitely better than much of the female-driven

& MUSIC

SPOTLIGHT

WYNTON MARSALIS SEPTET

Live At The Village Vanguard

PRODUCER: Steven Epstein

Columbia 47435

Last year, Wynton Marsalis instigated
the most ambitious single-artist
release campaign ever with his eight-
albumn series dubbed “Swinging Into
The 21st.” Not all of those albums
were well-received either critically or
commerecially, but the strongest of
them (“Mr. Jelly Lord,” “Reel Time”)
should have long shelf lives. Marsalis
saved the very best for last, though,
capping his program with this seven-
dise hoxed set documenting his late,
great septet live at New York’s Village
Vanguard in the early *90s. The collec-
tion features some of the finest music-
making of Marsalis’ starry career, with
the performances earthy and the
material rich. The highlights include a
soulful, hourlong excursion through
the gospel suite “The Sweet Embrace
Of Life” and a 40-minute survey of
Marsalis’ ballet score “Citi Move-
ment.” There are also Monk, Elling-
ton, and Gershwin tunes, as well as
Crescent City marches and blues
galore. Some will warm to the neo-tra-
ditional vibe, and others it will leave
cold; yet few jazz fans can deny the
palpable sense of in-the-moment cre-
ation here or the sheer musicality of
the band. This set should both thrill
Marsalis fans and convert many foes.

rock currently being embraced by the mass-
es. “Avalon” is « rollicking rocker, replete
with tasty guitar licks and an anthemic,
radio-ready chorus, while “Strength For
Two” (which features Emily Saliers of Indigo
Girls on guitar and harmony) is the kind of
delicate, endearing acoustic ballad that
triple-A programmers need to acknowledge.

SPOTLIGHT

TRIN-I-TEE 5:7

Spiritual Love

PRODUCERS: Armando Colon, Fred Jerkins It Joe
Wilson, Gerald Isaac

B-rite 6732

This threesome’s sophomore effort
builds on its smash debut with a
diverse but totally cohesive set that
highlights the group’s range and com-
mand of multiple genres. “If They
Only Knew” is smooth, hooky pop/
R&B, while “We Know” is a hip-hop
anthem for the masses. While the
fiercely dedicated tribute to *70s disco/
funk “Put Your Hands” interjects a
giddy playfulness, it’s very clear that
these three women are well aware of
the history that precedes them. And
it’s hard not to love any act that can
hreathe new life into Ocean’s utterly
white-bread 1971 hit “Put Your Hand

In The Hand.” Kirk Franklin (“Gonna
Get Myself Together”) and Tramaine
Hawkins (“Highway”) contribute
notable guest performances and lend
big-name recognition to the mix, but
by no means do they “make” this pro-
ject. No, what maukes this album is
what Trin-i-tee 5:7 brings to the table.
Make no mistake, these sisters are
doing it now—and doing it right.
Sho’nutt.

In all, a fine effort from an artist who
deserves to be a big, big star

R&B/HIP-HOP

P VARIOUS ARTISTS

Any Given Sunday

PRODUCERS: various

Atlantic 83272-2

“Any Given Sunday” is the slick, new Oliver
Stone film that takes a look at the world of
professional tootball. Like an NI'L game,
this soundtrack is fast-paced and hard-hit-

SPOTLIGHT

JANE SIBERRY

New York Trilogy

PRODUCER: Jane Siberry

Sheeba 76127 10242

Desiring the freedom to release what
she deemed worthy, Canadian
singer/songwriter Siberry amicably
parted ways with Reprise Records
four years ago. (Her lust album for the
label was 1995’s gorgeous “Maria.”)
Since then, the musically diverse and
wonderfully quirky Siberr'y has
released five albums on her Toronto-
based independent label, Sheeba
Records. Three of them—*“Tree:
Music For Films And Forests.” “Lips:
Musie For Saying It,” and the two-dise
“Child: Music For The Christmas Sea-
son”—were a direct result of a series
of theme concerts that the artist did in
the fall of '96 at the Bottom Line
nightelub in New York and have been
collected in the four-dise boxed set
“New York Trilogy.” “Tree” features
songs that are either in films or about
trees; “Lips,” according to Siberry,
focuses on “closing up the gup be-
tween what we say and what we
mean”; and “Child” intertwines famil-
iar favorites and holiday standards.
“New York Trilogy” is available solely
from Sheeba’s Web site (wwwsheeba.
ca).

ting; it features DMX, Kid Rock, and Mobb
Deep. A recently reunited Capone-N-Nore-
aga provide an all-star rap turn on
“IReunion,” which has an apocalyptic feel
that the two MCs—whose styles mix
well—use to good effect. The dirty South
flavor of Goodie Mob is prominent on “Sole
Sunday.” On the rock side. Hole ups the
ante with the guitar-driven “Be A Man.”
Godsmack's and Overseer's high-octane
tracks also get the adrenaline going. The

THE CLASH
The Clash (U.K. version); The Clash (U.S. ver-
sion); Give 'Em Enough Rope; London Calling;
Sandinista; Combat Rock; Super Black Market
Clash; The Singles
PRODUCERS: various
Epic/Legacy EK 63882, EK 63883, EK 63884,
EK 63885, E2K 63888, EK 63896, EK 63895,
EK 63886
[t seems unfathomable that the now-clas-
sic catalog of
the Clash
hasn’t been
appropriately
remastered for
the CD gener-
ation sooner
than now. But
& y good things
e t1ly do come
to those who are patient, as evidenced by
the sterling quality of the legendary
punk band’s 10 reissued albums. Venera-
ble producer Bill Price has overseen the

VITAL REISSUES®

mastering of each set from the original
production tapes. He'’s succeeded in
maintaining
the rawness of
the original
recordings,
shining a com-
plementary
light on the
depth of the
band’s compo-
sitions and
arrangements, Of the discs, the timeless
“London Calling” and “Combat Rock”
stand out as
hrilliant gems
worth reliving
over and over,
while earlier
sets like “Give
'Em Enough
Rope” and
“Super Black
Market Clash”

*THETLASH®

propel the lis-
tener back to
the days when
being a punk
rocker wasn't
merely a con-
trived com-
mercial move
. to get on
MTV’s “Total Request Live.” This is the
real deal, kids. If you were a disciple of
the Clash the first time around, these
dises will jog countless fond memories.
And if you weren’t, perhaps it’s time to
momentarily
put down those
Limp Bizkit
and Kid Rock
discs and get
an education
on the band
that paved the
way for them.

e e _=n
; THE CLASTL» CONBAT ROCN |
9
it

compilation fumbles slightly with the inclu-
sion of LL Cool J’s “Shut "Em Down,”
which {inds the rapper abandoning his
trademark style for an uptempo bounce.
Simply put, it doesn't work. Overall,
though, this timely combination of rap and
roek scores mgjor points.

VARIOUS ARTISTS

Smooth Grooves Presents: Jazzy Soul, Vol. 1-3
PRODUCERS: Barry Benson, David McLees

Rhino R2 78024, R2 78025, R2 78026

This latest entry in Rhino’s popular
“Smooth Grooves’ series captures the
essetice ol the jazz-infused R&B that was
the rage in the '70s and '80s and evolved
into a seminal adult R&B radio format: the
smooth jazz precursor better known as
“quiet storm.” Era aficionados—and just
plain old music lovers jonesing for some
soultul memories—can revel to their
hearts’ content as theyv listen to choice cuts
and artists who don’t get their fair share of
airplay anymore. Phyllis Hyman (“Living
All Alone™), Minnie Riperton (“Inside My
Love”), Patrice Rushen (“*Remind Me”),
the Crusaders (“Keep That Sume Old Feel-
ing™). Roy Ayers Ubiquity (“The Third
Eyve™. Bill Withers (“Lovely Day™), Regina
Belle ("So Many Tears”), the Blackbyrds
(“Soft And Easy™), and Ronnie Laws
(“Every Generation”) are among the fea-
tured performers on the three separately
sold 12-song sets. Another plus is the inclu-
sion of rave tracks previously unavailable
in the U.S.: “Valentine Love” (Michael
Henderson), “Song For You™ (Rodney
Franklin), and “Sweetest Pain” (Loose
Ends).

THE MANHATTANS

TEENA MARIE

DENIECE WILLIAMS

Love Songs

PRODUCERS: Leo Sacks, Teena Marie, Winfrad “Blue”
Lovett

Columbia/legacy CK 66099, Epic/Legacy EK 63921,
Columbia/l.egacy CK 63932

With the holiday season over, it's time to
set sail on the love boat for Valertine's Day.
To help the romantie-minded get in the
mood—no matter what the season—
Columbia/Legacy and Epie/Legacy have
compiled an R&DB series that expands on
last year's jazz-oviented release “Miles
Davis Love Songs.” Touted as “focusing on
the heart rather than the beat.” this latest
chapter in the Legacy archives spotlights
the work ot "70s R& B icons Teena Marie,
Deniece Williams, and the Manhattans.
Included are such genre-shaping hits as
the Manhattans’ *Niss And Say Goodbye™
and “Shining Star”; Marie's "Iire And
Desire” (a duet with Rick James) and “Ooo
La La La”; and Williams™ “Sillv,” “It’s
Gonna Take A Miracle,” “Iree,” and the
lush disco version of “I Found love.”

COUNTRY

MARK WILLS

Permanently

PRODUCER: Carson Chamberiain

Mercury Nashvilie 314-556 296-2

Mark Wills has come to occupy an interest-
ing spot in the current give-and-take sur-
rounding country crossovers. His “T Do
(Cherish You)” was covered by 98, and
“Don't Laugh At Me” was covered by hoth
Surreal and Peter, Paul & Mary. For “Per-
manently,” Wills has recorded versions of
Brandy's “Almost Doesn't Count” and
Brian McKnight's “Back At One.” which is
the set’s current single. Although Wills
ostensibly cuts country versions ot both
tracks, there's a discernible difference
between R&B/pop songs and country
songs. For aural proof. look no further than
Harley Allen’s well-crafted song, “Still
Waiting." This is one very involved song
that concerns itsell intimately with a
human situation. A song that tells a story,

(Continued on next page)
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in other words. Generie love songs are all
well and good, but Wills becomes a real
country singer when he’s got a real country
song in front of him.

% ED BURLESON

My Perfect World

PRODUCER: Clay Blaker

Tornado Records TTX 011

This is the first, and thus far only, release
on Tornado, the label formed by the late
Doug Sahm for country ventures deemed
“too country” in Nashville. (Sahm finished
a solo country album himself, which is due
for a March release on the label.) Though
the music is not retro, the songs evoke the
magic sound of twin fiddles, sawdust on the
dancefloor, and kegs of cold beer on a hot
summer night. Musicians such as Sahm,
steel guitarist Lloyd Maines, guitarist Bill
Kirchen, and fiddler Alvin Crow stamp this
album indelibly with the authentic Texas
honky-tonk sound. Burleson sings achingly
about the disappearance of the wide open
spaces, of the sheer desolation of true
heartbreak, of the hell of living in a dream
world while his love “lives in a nightmare.”
In Burleson’s perfect world, “I don’t want
no closing time.” Distributed by the Alter-
native Distribution Alliance. For additional
info, contact 818-841-2473.

VARIOUS ARTISTS

INCredible Sound Of Drum’N'Bass: Mixed By
Goldie

PRODUCERS: various

Ovum/Ruffhouse/Columbia C2K 63924

For this two-disc multi-artist compilation,
drum’n’bass gurw/label owner (Metalheadz
U.K.yactor (“The World s Not Enough”y
fashion mannequin Goldie has concocted an
interesting mix of old and new drum’n’bass
tracks. And while it’s not a Metalheadz
recording proper, “INCredible” does spot-
light many stalwarts of the label, ineluding
Alex Reece (“Pulp Fiction”), Doc Scott
(“Unofficial Ghost”), Dillinja (“Angels
Fell”), and Digital (“Far Out”), resulting in
a terribly introspective and self-referential
collection. Also included are several tracks
from Reinforced Records U.K. (Goldie’s
“Manslaughter” and Neil Trix’s “Gesture
Without Motion,” among others). Without
question, this set would've been improved
with the inclusion of drum’n’bass maver-
icks like LTJ Bukem, whose melodic, jazzy
beatscapes would offer a much-needed
alternative to the rough’n’raw, and often
monotonous, tracks offered here. Of
course, more tracks like the included
“Rainbows Of Colour” by Grooverider
would’ve also made it more compelling, as
well as more varied.

LATIN

Y EMMANUEL

Sentirme Vivo

PRODUCER: Emanuele Ruffinengo

Universal Latino 542036

Along dry spell (without a major hit) may
be over for this veteran Mexican star. For
his new album, the handsome singer deliv-
ers an inviting, well-crafted mix of touching
ballads and catehy uptempo numbers.
Throughout, the tracks are framed by
tasteful arrangements, courtesy of Danilo
Ballo and producer Emanuele Ruffinengo.
Voeally, Emmanuel’s angelic tenor sounds
more assured and fit than ever as he cruis-
es through such amorous entries as the
rousing, titular lead-off single; “Maldito
Miedo”; and the breezy, Latin pop shaker
“Corazén De Melao.” Best hit prospects,
however, may be found in the beautiful
spiritual “Por Qué No?” and the galloping,
soul-searching narrative “Vida.”

GIZELLE D'COLE

Gizelle D’Cole

PRODUCERS: various

Sony Discos 83295

Heralded producer Ric Wake teams up with
a gaggle of fellow studio pilots. The result is
an uneven, overly hyped debut by a come-

hither blonde whose agreeable if nonde-
seript voice is unable to imprint a personal
stamp on most of the albuny’s fluffy roman-
tic paeans. Leadoff single “Come Baby
Come,” a totally forgettable house/pop duet
with star merenguero Elvis Crespo, epito-
mizes the trite lyrical content and unimagi-
native musical bent of this 14-song set.
However, the Argentine siren saves the day
with solid performances on the hook-laden
pop/dance confessionals “Tatuado” and
“Sélos Ta Y Yo,” as well as on a pair of per-
cussive ballads: “As{” and “La Vuelta.”

CLASSICAL

% ILDEBRANDO PIZZETTI: Orchestral Works
BBC Scottish Symphony Orchestra, Osmo Vinska
PRODUCER: Martin Compton

Hyperion 67084

For those who thought there were no more
classical discoveries worth making, this
album will be a rewarding comeuppance.
An Italian composer of Respighi’s genera-
tion, Ildebrando Pizzetti (1880-1968) has
remained obscure outside his own country,
although anyone hearing these sublime
orchestral works would have to wonder
why. The 24-minute “Rondd Veneziano” of
1929 manages to be both mysterious and
deeply communieative, with seemingly
boundless melodic invention. As played so
beautifully by the BBC Seottish under the
star Osmo Vinksi, the entire program
brims with moments that catch the ear
immediately and continually tug the heart.
A Hyperion disc of Frank Martin and
Pizzetti choral works won Gramophone’s
record of the year last year, and this new
album deserves a few trophies of its own.

NEW AGE

p PAUL HALLEY

Triptych

PRODUCERS: Paul Halley, Tom Bates

Pelagos PEL1003

There has probably never been a trio like
the one-man keyboard orchestra Paul Hal-
ley has created for “Triptych,” over-dub-
bing piano, harpsichord, and a pipe organ
with nearly 4,500 pipes. Playing music that
is at once vibrant and intricately contra-
puntal, he deploys the instruments with a
symphonic sense of coloration. A member
of the Paul Winter Consort and former
organist of the Cathedral of St. John the
Divine in Manhattan, Halley draws upon
the eclectic vision those tenures suggest,
including elements of classical and Celtic
musie, folk songs, and fantasies in his com-
positions. Halley's sound is lyrical without
being maudlin, and while a pipe organ
would lead some to bombast, Halley rarely
indulges himself. Instead, he lets the songs
themselves, like “Rejoicing” and “Shores
Of Ironbound,” lift to the rafters. Contact
877-735-2467.

» MICHAEL SPRIGGS

Without Words

PRODUCER: Michaet Spriggs

Agnes 7001

Michael Spriggs is a veteran Nashville gui-
tarist who has recorded with Eddie Rabbitt
and LeAnn Rimes. Additionally, he’s writ-
ten hits for Kenny Rogers and Lee Green-
wood. That said, an atmospheric instru-
mental alhum may not be what you'd
expect for his solo debut, but that’s precise-
ly what he has so deftly created. Working
with Steve Brewster on global percussion,
Jonathan Yudkin on classical strings and
mandolin, and Richard Brannan on bass,
Spriggs orchestrates a pastoral landscape
that’s pure country without the twang.
Rustic on “Snaefell Rails,” ethereal on
“Laxey’s Wheel,” and classical on “She
Was Only,” Spriggs orchestrates a chamber
folk music. This is the kind of album you
might have expected from Windham Hill a
few years ago: intimate and warm, with
precision playing in the service of tunes full
of imagery. Although the subtitle, “Reflec-
tions From The Isle Of Man,” suggests
Celtic inclinations, it’s just where Spriggs
grew up before going country. Contact 615-
321-2070.

EDITED BY GHUGK TAYLOR

% STEPS Tragedy (3.40)

PRODUCERS: Topham, Twigg & Waterman

WRITERS: B. Gibb, M. Gibb, R. Gibb

PUBLISHER: Gibb Brothers Music, BMI

Jive 42652 {CD promo)

European supergroup Steps failed to
make its mark at top 40 in the U.S. with
its first single, “One For Sorrow.” And
what a shame, for candy has never tasted
sweeter. This time around, Jive goes with
a familiar tactic: If radio can’t get it on its
own, hand it a remake. Sure enough, this
is a festive cover of the Bee Gees disco
classic, revved up with a contemporary
high-energy beat and the youthful, mania-
cally energetic voices of the group’s five
members: Faye, Lee, Lisa, H, and Claire.
Production leans toward the preteen
edge, but adults may find a guilty plea-
sure in this happy-go-lucky version of a
song that has never really left the public
consciousness. Overseas, Steps has sold 4
million records, sold out a headline arena
tour in the U.K., and easily hit No. 1 with
this track, which has sold 1 million copies.
Look out for the U.S. invasion, with up-
coming features in Teen People, Smash
Hits, Tiger Beat, and more, as well as a
February Disney Channel special.
“Tragedy” comes from the album “Step
One,” due here Feb. 8. Hey, let your guard
down, top 40: This is good, clean fun.

ZOE SKYLAR Only This Way (3:59)

PRODUCER: Nick Apa

WRITERS: P Pagano, G. Vinciguerra, P. Di Matteo
PUBLISHER: Lily Music Publishing, SOCAN

P & N Records 158596 (CD single)

Canadian Zoe Skylar, raised in Italy, has
brought a world-beat sound to debut sin-
gle “Only This Way,” a joyous quest to
hring years of training, building, and
dreaming into the U.S. spotlight. Posi-
tioned between dance and pop, and per-
fect for evening slots where the tempo is
turned up, the song has an effervescent
innocence to the beat that conjures mem-
ories of Robert Miles at times, classic
high-energy dancefloor fodder at others,
The lyric shares the anguish of being left
behind when a lover's heart has turned
cold, but never giving up hope: “If in your
heart there’s no other love, then why
would you leave me so lonely/Your love
for me is not sincere, there’s another
woman in my place, oh yes, I can see it in
your eyes.” Skylar’s voice is a sweet,
pleading instrument, nourished with obvi-
ous talent. Also included on the single is a
beefed-up club mix that adds to the zip
appeal, making this a worthy contender
for those polished dancetloors as well as
the airwaves. There’s also a second single
for consideration, the mellower but still
bright “I Will Stand,” which further illus-
trates this teen’s potential. Contact P & N
in Toronto at 416-782-5768.

OLIVER P’ll Get By (3:31)

PRODUCER: Oliver

WRITER: Oliver

PUBLISHER: Denore Music, BMI

Real Deal Records 4003 (CD promo)
Newcomer Oliver does not sound like

SPOTLIGHT

BRITNEY SPEARS From The Bottom Of My
Broken Heart (4:34)

PRODUCER: Eric Foster White

WRITER: E.E. White

PUBLISHERS: Zomba Enterprises/4MW Music, ASCAP
Jive 42632 (CD promo)

Eighteen-year-old Britney Spears,
1999’s biggest-selling new artist,
spreads it out like soft cream cheese
on her fourth-to-be runaway smash
single, as dreamy and fresh as that
first spin of . . . Baby One More
Time” over a year ago. It’s her first
ballad, following that No. 1 debut as
well as “Sometimes” and the recent
“(You Drive Me) Crazy,” yet “From
The Bottom Of My Broken Heart” still
possesses a breezy air that is certain
to continue her breakneck success on
the singles charts. Eric Foster White
is at the helm this time, writing and
producing a song that will easily
appeal to Miss Spears’ young core,
with the potential to charm the more
mature AC audience, too. Lyrically,
Britney takes a turn toward the sad
side, singing of losing her first love:
“From the bottom of my broken heart,
even though time may find me some-
body new/You were my real love, I
never knew love, till there was you.”
Spears’ star is shining brighter than
ever (witness: Her debut album has
shipped 10 million copies in less than a
year), and this wholesome track will
only serve to illuminate it all the more.
An ace.

SPOTLIGHT
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BACKSTREET BOYS Show Me The Meaning
Of Being Lonely (3:54)

PRODUCERS: Max Martin, K. Lundin

WRITERS: M. Martin, H. Crichiow

PUBLISHERS: Zomba Enterprises/Grantsville Publish-
ing, ASCAP; MegaSong Productions

Jive 42645 (CD promae)

This is the one we've been waiting for,
as Britney Spears’ labelmates the
Backstreet Boys serve up the third
single from “Millennium,” the No. 1
album of 1999, “Show Me The Mean-
ing Of Being Lonely” is a keepsake
ballad that will have the quintet’s loyal
legions panting over their loss and
loneliness. But there’s more to this
smooth, R&B-flavored ballad than just
an emotional plea targeted to emotion-
ally charged teens. As they have done
successfully over and over, this beauti-
fully produced BSB anthem is rock-
solid, with lush orchestration, those
signature harmonies, and a melody
that will instantly lock itself into the
pop culture consciousness. No sur-
prise, given that it comes from the sig-
nature mind of pop maestro Max Mar-
tin, who co-produced with partner
Kristian Lundin and co-wrote with
Herbert Crichlow. No doubt—like the
pair’s current hit for Celine Dion,
“That’s The Way It Is"—this is as
much an adult hit as that one, certain
to light up the boards at both top 40
and AC. The best ballad of the season
and a sure-fire way to return the Boys
to full glory. Nice, nice job.

most other R&B artists out these days.
As a matter of faet, it’s hard to label his
music under any particular genre or
style. But that’s not to say he can’t be
accepted en masse by programmers at
R&B radio. After all, many felt Maxwell’s
first project was too eclectic to be
embraced at mainstream R&B, and look
at him now. Oliver’s acoustic accompani-
ment to “I'll Get By” is an appropriate
complement to his simple vocal style,
reminiscent of Babyface’s 1994 cut
“When Can I See You,” or LaFace’s Tony
Rich. But it’s in his writing and produc-
ing that Oliver shines best, where inter-
esting melodies and sincere lyrics are the
name of the game. Oliver’s track is
released on heavyweight champion Evan-
der Holyfield’s Real Deal Records; he
has a fighting chance of being recognized
by the industry for that, even if he
doesn’t make a lot of noise at radio.

P MARTINA McBRIDE Love’s The Only House
(4:19)

PRODUCERS: Martina McBride, Paul Warley
WRITERS: T. Douglas, B. Cason

PUBLISHERS: Sony/ATV Songs

RCA 65883 (CD promo)

Martina McBride, 1999’s Country
Music Assn. female voealist of the
year, comes off the biggest hit of her
career, “I Love You,” with a complex,
thought-provoking track that is any-
thing but another bid for pop
crossover success. Set against a spiky
harmonica, snappy percussion, and a

nice medley of guitars, this midtempo
chugger is similar in theme to this
high-achieving artist’s other message
songs, like her signature “Indepen-
dence Day.” In “Love’s The Only
House,” McBride whips up Tom Dou-
glas and Buzz Cason’s words about
recognizing those that are less fortu-
nate than us and taking a stand in a
lyric that will draw listeners close to
the speakers, taking in a lot more than
the song’s gratifying hook: “Here I am
in my clean white shirt/With a little
money in my pocket and a nice warm
home/And we got teenagers walkin’
around in a culture of darkness/Livin’
together alone.” For added emphasis,
MecBride talks through some of the
lyric. Another grade-A success story
from country’s brightest female pres-
ence. From the brilliant “Emotion.”

B TY HERNDON No Mercy (3.59)
PRODUCER: Joe Scaife

WRITERS: D. Morgan, T. Cerney, S. Allen Davis
PUBLISHERS: Little Shop of Morgansongs/Hamsten Cum-
berland Music/Chrysalis Songs, BMI; Mighty Moe Music,
ASCAP

Epic 48943 (CD promo}

Radio powerhouse Ty Herndon follows
his left-of-center top 10 anthem of sexu-
ality, “Steam,” with an equally sensuous
song that cuts a more traditional line for
the videogenic artist. Here, he begs to
“turn the hurt inside out” and get a sec-
ond chance with the special woman he’s
missing. As always, Herndon has linked
with first-rate songwriters, in this case

(Continued on next page)
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Dennis Morgan, Todd Cerney, and
Stephen Allen Davis; he uses the produc-
tion skills of Joe Scaife, who master-
minded Herndon’s current album,
“Steam,” including the title track. Hern-
don, as always, sounds cool and con-
trolled with his fine vocal, lending fur-
ther credence to his reputation as one of
the most dependable hitmakers of the
'90s—and now, into a second decade. No
need to give this one a second thought:
Spin with abandon. Listeners will love
you for it.

* ANNE MURRAY WITH DAWN LANGSTROTH
Let There Be Love (3:38)

PRODUCERS: Tommy West, Anne Murray

WRITERS: A. Sky, S. MacKinnon

PUBLISHERS: Latte Music, SOCAN; Stephen MacKinnon
Music, ASCAP

EM! Music Canada 724385879128 (CD promo)
Anne Murray’s rich, warm vocals have
been missing from U.S. radio in recent
years. During the *70s and '80s, she took
home multiple Grammy, Juno, and
Country Music Assn. awards and was
one of the most successful artists in
both pop and country. Not that Murray
has been sitting idle lately. Like many
artists of her stature, she’s been suffer-
ing from country radio’s bias against
veteran acts, but she’s been steadily
touring and has recently released a two-
disc collection of inspirational songs,
“What A Wonderful World.” This fine
single from that project teams Murray
with her daughter, Dawn Langstroth.
The song was written especially for
them by Toronto singer/songwriters
Amy Sky and Stephen MacKinnon.
Langstroth suffers from an eating dis-
order and decided to go public in an
effort to aid others. Sky saw Murray
and Langstroth in a TV interview, wrote
the song, and sent it to Murray, who
received it the same day EMI had
offered them a deal. Langstroth has a
pretty voice, somewhat similar to her
mother’s, but different in timbre and
depth. For her part, Murray sounds as
stunning as ever, and the song is a well-
written anthem of hope and courage
that listeners will readily embrace. The
project is garnering tons of attention
via media exposure and should get a
further boost from an upcoming TNN
TV special. It’s attention that is well
deserved, and who knows what might
result for Murray or her gifted off-
spring.

RAMBLER 1989 Memory Lane (3.37)
PRODUCER: Clyde Brooks

WRITERS: T. Brown, M. Emmons

PUBLISHER: Hooptie Music, ASCAP

Pacific 1931 (CD promo)

There’s often a reason independent
product gets ignored by country radio.
Simply, much of it just isn’t very good.
Happily that is not the case here at
all. In fact, this little record is down-
right irresistible, and if programmers
give their listeners a chance to cast
their votes for this personality-packed
single, the reaction will be swift and
positive. The single packaging
includes testimonials from KBEQ
Kansas City, Mo., PD Mike Kennedy;
KBUL Reno, Nev., PD Tom Jordan;
WCAC Baton Rouge, La., PD Dave
Steele; and others praising this talent-
ed outfit and attesting to the appeal of
the band’s music. One listen and it's
easy to understand why. The produec-
tion is clean, crisp, and has an ap-
pealing energy. The lead vocalist
sounds like he’s truly lived what he’s
singing, and he has that boy-next-door
earnestness to his delivery that has
worked so well for Tim McGraw. The
song is equally as solid, and it paints a
vivid portrait of a man still clinging to
a young love that’s permanently
etched in his heart and mind. It has all
the elements necessary to be a hit.

ROCK TRACKS

s HOLE Be AMan .18)

PRODUCERS: Michael Beinhorn, Hole

WRITERS: C. Love, E. Ertandson, B. Corgan
PUBLISHERS: Mother May |/Echo Echo Tunes, BMI
Warner Sunset/Atlantic 9166 (CD promo)

No Fleetwood Mac redux here. Courtney
Love and company offer up a slice of
femcore with the first single from the
soundtrack to “Any Given Sunday,” Oliv-
er Stone's pro football epic. In glorious
voice, Love caterwauls with her old
sense of irony, both drawn to and
repelled by the machismo of super-
celebrity, power-play athletics. She
mixes it up with a grungy guitar track,
co-written by bandmate Eric Erlandson
and head Smashing Pumpkin Billy Cor-
gan and produced to perfection by
Michael Beinhorn.

THE EXIES Baby’s Got A Revolution (3:03)
PRODUCER: Steven Haigler

WRITER: not listed

PUBLISHER: not listed

Ultimatum Music (album cut)

There’s no way anyone would guess
that this mainstream rock foursome
is not coming to American shores
from the U.K., given its melodic
British Invasion signature. But
there’s definitely the influence of its
Los Angeles roots, too, thanks to a
massive wall of guitars that sets the
background for “Baby’s Got A Revo-
lution.” It’s an intriguing blend of
genres that comes off sounding mod-
ern, even cutting edge at times.
Lead vocalist/guitarist Scott Ste-
vens, lead guitarist David Walsh,
bassist Freddy Herrera, and drum-
mer Thom Sullivan all appear mas-
ters of their respective duties, while
their debut self-titled album shows
the promise of a band ready to
break. Worth a serious spin. Contact
310-558-05655.

DEATHRAY Happy New Year (2.38)

PRODUCER: Eric Valentine

WRITER: G. Brown

PUBLISHER: not isted

Capricorn Records 314 546 367 (CD promo)
Unfortunately, it may be a little late in the
game, but this kitschy midtempo rock of-
fering from gritty outfit Deathray is an
embracing little number that encourages
us to give up the past and embrace a
world waiting: “Happy new year, it’s a
cold one/Won't you let go of the old
one/It’s justified, it’s a brand new year.”
1t couldn’t be more simple, with a chorus,
guitar solo, chorus, guitar solo, and fade.
But what a neat spitfire for rock radio to
remind listeners that a new era has
arrived, all in just over 2% minutes. Try it,
you'll like it.

RATT Live For Today (4.09)

PRODUCER: Richie Zito

WRITERS: B. Blotzer, S. Pearcy, W. De Martini, J. Russell
PUBLISHERS: Blotz Brothers Music/Sep Muzik/Tubba-
Licious Music, BMI; Jack Russell Music, ASCAP
Portrait/Columbia 42970 (CD promo)

Hmm . .. Sure enough, we're talking
about the group that electrified heavy-
metal heads with the 1984 MTV staple
“Round And Round” (remember the
ironic role played by Milton Berle?).
But unlike that fond guitar-blasting rec-
ollection, this midtempo ballad reveals
little of the band’s splashy hard-rock
roots. That’s not to say that “Live For
Today” isn’t without its charms. A cou-
ple of spins reveals a hooky melody,
with an immediately captivating guitar
hook, courtesy of guitarist Warren De
Martini. Aficionados of the band will
also recognize the razor-blade vocals of
singer Steve Pearcy. But without the
edge to sledge, it’s a long shot that
mainstream rock stations will give this
number serious consideration, leaving it
hapless in the search for radio airplay.
Regardless, fans of the resurging metal-
rock genre may find this a welcome
return. From the current Portrait

JOY ENRIQUEZ How Can | Not Love You (4:34)
PRODUCER: Kenneth “Babyface” Edmends

WRITER: K. Edmaonds

PUBLISHER: not fisted

LaFace Records (CD promo)

“Star Search” strikes again with the intro-
duction of 21-year-old Californian Joy
Enriquez, an 11-time winner on the show
in 1995. With this first release from the
20th Century Fox soundtrack to “Anna
And The King,” starring Jodie Foster and
Chow Yun-Fat, this youngster pours forth
emotion like honey from a jar. “How Can 1
Not Love You” is a sweet, embracing bal-
lad, guided by a caressing piano and
strings, in which Enriquez mourns not
being able to convince the one she loves to
come to her side. The track was written
and produced by Babyface, giving you an
idea of how wonderfully executed this sim-
ple pop/AC track is. Enriquez has been
singing since age 5. She went to perform-
ing arts high school, had a regular gig at
the Mondrian Hotel, and then landed
“Star Search,” which brought a flurry of
label interest from around the nation. But
Enriquez’s dream was to audition for hero
Babyface, so she held out until such an
opportunity arrived, and she was signed in
a near instant. Her upcoming solo album
will contain six Babyface songs, along with
assistance from the likes of Rodney
Jerkins, Fred Jerking, Soulshock, and
Sean Daniels, so it’s apparent that LaFace
means business here. Soft and main-
stream ACs may find this an enchanting
way to open the new year.

ICE CUBE FEATURING MACK 10 You Can Do It
(4:20)

PRODUCER: One Eye

WRITERS: D. Jackson, D. Rolison, D. Saunders
PUBLISHER: ot listed

Priority Records (CD promo)

Ice Cube, now as big a movie star as heis a
recording star, combines the best of his
two worlds with his latest single, “You Can
Do It,” which is featured on the sound-
track to his upcoming movie, “Next Fri-
day,” as well as on his forthcoming album
“War & Peace Vol. 2,” due in February.
With a thumping beat, “You Can Do It”
moves fast and hard, but without sounding
distinetly either West Coast or East Coast.
Kids, it just sounds hot. The one thing that
brings you back to the west side is a guest
appearance by Mack 10, one of Cube’s
partners in the trio West Side Connection.
Also prominent on the record is the cho-
rus/rap by newcomer Miss Toi, who sounds
a lot like Lil’ Kim, adding New York flavor
to the track. While Cube has been known
to be political on his records, even radical
at times, those sentiments are nowhere to
be found on “You Can Do It.” Instead, he
concentrates on living every day, balling,
rolling, and partying, probably much of
what we'll see in “Next Friday.”

TRIG We Are From LE. (5:18)

PRODUCER: Talon

WRITERS: Talon, Mursulis, lzrel, Oldie Loc

PUBLISHERS: Berard S Other Music/Sony/ATV Songs, BMI
Code Green/AML/Big Mouth/Talon (CD promo)

Trig brings a classic West Coast flow to its
new single, “We Are From 1.E.” The San
Bernardino, Calif.-based quartet repre-
sents its hometown with bravado and pride
similar to 2Pac’s “California Love.” Lifting
the hook and primary instrumentation
from the Sister Sledge classic “We Are
Family,” Trig members Talon, Mursulis,
Izrel, and Oldie Loc let listeners know how
they get down in [.E.—the Inland Empire.
Although this track is by no means the
most creative song out there these days, it
is a feel-good party song for those weekend
jams with friends. And who doesn’t enjoy
that kind of song? Radio, rev your engines.

Assistance in preparing these pages
provided by associate reviews editor

INSPIRATIONS
By Michael Randolfi, Mike Read, and David

Stark
Sanctuary
160 pages, $30

Why does Baby Spice own a full-
size door displaying the lyrics to the
Madness hit “Our House”? Why did
Steven Tyler transcribe the words
of Aerosmith’s “Crazy” onto a
straitjacket? And how did the lyrics
for Eurythmics’ “Here Comes The
Rain Again” come to be copied out
on an umbrella?

The answer to all three questions
is the Hits Under the Hammer pro-
jeet, a charitable campaign
launched in the UK. in early 1998
to raise money for the Norwood
Ravenswood and Nordoff Robbins
children’s chari-
ties. It has done
80, to the tune of
about 300,000

ounds
($486,000), in
one of the most
imaginative
ways the music
inchistry has yet
mustered. This
baeak will not
only add to the
total; it uls=o ex-
plaing the story
behind Lhe en-
deavor - while
eolorfully
chronicling
some of  the
most famous songs In pop history,

True to its name, the oljective of
Hite Under the Hamener and its sev-
en-strong eommittee was to gather
# collection of song Iyries, in both
original and specially re-created
forms, for a charity auetion {Bill-
hoard, April 11, 1998). As the book
detaails, 4 wish sl of sorne 00 world-
famous songs was drawn up and the
cmnmittee, under Lhe tireless divees
tion of covrdinutor Harriethe Gold-
smith, st ahout the business of
soliciting contributions from cele-
brated sungsmithe the world over.

They reaponded so enthusiasti-
cally that by the time of the auction
last March at London’s Sound
Republic, 130 dunations had been
gathered. Long before that, via its
January "4 launch at MIDEM, the
project had secured the hacking of
the British government, not to men-
tion a lyric sheet from the Labour
Party’s successful campaign song,
D:Ream’s “Things Can Only Get
Better,” signed by Prime Minister
Tony Blair.

The glossy, richly illustrated “In-
spirations” explores the tales behind
the songs that went nobly under the
hammer. It contains dozens of new
interviews with the writers con-
cerned, side by side with their often
engagingly presented work.

Liam Howlett tells of the creation

lyries of which were sold at the auc-
tion written on the side of an elec-
tric heater. Joan Armatrading rem-
inisces about “All The Way From
America” next to an American flag
displaying the words, and Richard
Fairbrass talks about being No. 1 in
26 countries with “I'm Too Sexy,”
which is written on the back of a
suitably gaudy pink La Roca shirt.

Such songs as “Thriller,” “You
Sexy Thing,” and “Relax” have been
Jdocumented elsewhere, but they’ve
never looked as good as this. Rod
Temperton had his lyrics to the Mi-
zhael Jackson smash engraved on a
tombstone with his own name
earved imposingly at the foot. We
can read Errol Brown’s words to the
Hot Chocolate
hit, famous
again via “The
Full Monty,”
scribbled out on
a pair of silver
boots. And cap-
turing the
essence of its
time, “Relax” is
represented on
a “Frankie Says
Use Condoms”
T-shirt.

The book, like
the auction, also
holds charm for
the collector of
rock'n’roll orig»
inals. We see
the working version of the words of
Cenesiz’ “Invisible Toueh” rendered
in Phil Caolling' twn hand, and Pro-
col Harum's “A Whiter Shade Of
Pale” iz transcribed anew by Iyricist
Keith Reid—Lhis time including the
fameris “missing” third verse: “She
said, ‘I'm home on shore leave,”/
though in truth we were at sea...”

Also ineluded are some unpub-
lished Jimi Hendrix Iyrics, seen as
he scrawled them in 1969 on Unit-
ed Airlines notepaper headed “Fly-
ing the friendly skies of United.”
T'his picee raised 12,500 pounds
(%20),250) at the auction.

In the age of so-called vumpassion
fatigue-—in which the recent luke-
warm response to NetAid under-
lined how charity endeavors in the
music business can be sure of very
little—"“Inspirations” captures some
of the spirit and momentum gener-
ated by Hits Under the Hammer.

Typical of this is the story relat-
ed in the introduction of how Bryan
Adams had his fellow “All For Love”
performers Rod Stewart and Sting,
Michael Kamen, and producer Mutt
Lange sign the lyrics, only to hear
that the piece had been misdirected
to a pile of mail leaving his office.
“On hearing of the loss, Bryan went
down to the sorting office himself,
explained the situation, described
the envelope and waited until it was

Just add airplay. release “Ratt.” Bradley Bambarger. of the Prodigy’s “Firestarter,” the  found.” PAUL SEXTON
BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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ARTISTS

BY TRACY E. HOPKINS

NEW YORK—Venerable label Phil-
adelphia International bousts that it
has found “the Teddy Pendergrass
for the next millenni-
um” in Damon—the
second act (following
the quartet No Ques-
tion) heralding the
label’s return to con-
temporary R&B (Bill-
board, Oct. 23, 1999).
The singer’s self-
titled debut album
bows March 7.

“Damon sings what
women want to hear
and what men want to
say and do,” says
Chuck Gamble, exec-
utive VP of Philly International.
“There’s a whole demographic that
has been seeking mature artists to
sing love songs to them. Damon is that
artist.”

Damon grew up singing in church
in North Philadelphia and later honed
his skills in talent shows. “For as long
as I have been singing, folks have
always asked, ‘Who is this little boy
singing with a man’s voice,” ” says the
singer. Before he signed with Phila-
delphia International co-founders
Kenny Gamble and Leon Huff in 1995,
Damon had a small production deal
with rapper/actor Will Smith's Phila-
delphia-based production company
and also had offers from Motown and
Biv 10 Records.

DAMON

& MUSIC

Philadelphia’s Second Act: Damon

Label Dubs Singer ‘The Pendergrass For The Next Millennium’

drawing her bath. The song is saying
that men and women don’t always have
to make love. It’s about romance.”

To capitalize on Damon’s suave
image and seductive
tenor—first heard on
“IF'unny How Love
Goes,” a duet with
Phyllis Hyman on her
1998 posthumous re-
lease “Forever With
You”—Gamble says
the singer, like Pen-
dergrass before him,
will be sent on a pro-
motional For Ladies
Only tour of five
cities,  including
Philadelphia  and
Atlanta, beginning in
mid-March.

“My voice is very sensuous,” says
Damon, whose nickname is the Voice.
“I communicate the message of love
from a mental and spiritual aspect.
Most relationship songs are more
about the physical aspect. I'm trying
to bring back true love songs.”

Mike Bowles, Philadelphia Inter-
national’s national director of sales and
marketing, says the label is taking a
grass-roots approach to marketing
Damon.

In addition, the label has teamed
with Planned Parenthood to present
a campaign targeted for 18- to 30-
vear-olds featuring Damon called
Vox: Voices for Planned Parenthood.
The ads—carrying

“Because of the his-
tory they have behind
them, I decided to go
with the home-grown
label,” says the 28-

‘Damon sings
what women
want to hear #

the slogan “There’s
power in your voice
... Use it!"—will be
placed in such nation-
magazines as

vear-old  Damon. Rolling Stone and

“Gamble and Huff are and what men Jane.

still making great On Dec. 12, Damon

music.” want to s ay performed at KDKO
Adds Gamble, ) Denver. Station

“When you hear him, and dO owner Jim “Daddy-

you hear the Philly  CHUCK GAMBLE - 0” Walker cualls

sound coming back,

Damon “a class act.”

but with a new twist.”

The twist Gamble speaks of comes
from Damon's impressive vocal range
and his ability to tackle a wide range
of musical styles. For example, on his
new album Damon does a soulful
remake of Elvis Presley’s “Love Me
Tender,” a song he grew fond of dur-
ing the years he spent singing in casi-
nos in Atlantic City, N..J.

“I worked in the casinos to keep my
bills paid,” recalls Damon. “I used to
sing Frank Sinatra, Seal, and Elvis
songs.”

First single “Lay With Me”—re-
leased in late November—is current-
ly in rotation on nearly 20 adult R&D
and AC stations. According to Gam-
ble, the “Lay With Me” video, serv-
iced to BET and regional video outlets
in early December, is key to the label’s
marketing strategy.

“The video is really going to draw
people to the record,” says Gamble. “In
the clip he is cooking for his woman
after she comes home from work and

“He was the only
male artist to perform [at the Christ-
mas party], and he brought the house
down,” recalls Walker:

On the retail front, Damon also
shows signs of being a hit. “He’s going
to be the next big solo artist out of
Philly,” predicts Marty Gibbs, owner
of the Sound of Norristown in Phila-
delphia and president of the Family
of Independent Record Merchants
Coalition.

For the past six months, Damon
has been performing at Macy’s retail
outlets across the country us part of
Philadelphia International’s “Legacy
Campaign.” That campaign is de-
signed “to introduce the next wave of
music hitmakers for the year 2000.”

As part of that tour, Damon was
scheduled to be the special guest
vocalist on New Year’s Day for a
Wedding of the Millennium held on
New Year’s Day by Macy’s at Herald
Square in New York. Two couples
were chosen to be married in the

store’s display window:
Damon—who's also a drummer— k

co-wrote several of his album’s 12 ! )
tracks and collaborated with produc-
ers Dexter Wansel and Bunny Sigler,
known as the architeets of the origi-
nal Sound of Philadelphia. Damon’s
music publisher is Sina and Diamon
Musie (BMI) and Gamble and Huff
Music Publishing. He’s managed by
Wayne Styles and Michael Bivins’
(New Edition, Bell Biv DeVoe) aunt
Diane Bivins. He does not currently
have a booking agent.

White Gold. Barry White's debut Private Music album, “Staying Power,” has
been certified gold by the Recording Industry Assn. of America. Celebrating after
the artist’s recent performance on “The Tonight Show With Jay Leno,” from left,
are Windham Hill president Steve Vining; Leno; White; Windham Hill VP of mar-
keting Ron McCarrell; VP of field marketing Grace Newman; VP of sales Dave

Yeskel; White's manager, Ned Shankman; and musical director Jack Perry.

2000 Is Shaping Up To Be A Busy Year For
Patti LaBelle, JT Money, Common, Jordan

WHAT THE NEW YEAR HOLDS: Here’s a brief
rundown of what’s ahead musically in 2000.

New projects: Expect the first single from Patti
LaBelle’s new MCA album, “When A Woman Loves,”
in February. The legendary chanteuse says 10 songs
have already been completed for the set, which sports
a star-studded supporting cast: songwriter Diane
Warren, Jimmy Jam and Terry Lewis, and Guy
Roche (Brandy’s “Almost Doesn’t Count”). “The
album covers all aspects of how @ woman loves—from
a woman’s perspective—and I can do that,” says
LaBelle with a laugh.

Something else fans are anxious for the singer to
do is record a gospel album.
“I know my fans have been
waiting three years for this,”
apologizes LaBelle, “but 1
promise I’'m about to start
work on that.”

JT Money, who walked
away with Billboard’s rap
single of the year for the
catchy anthem “Who Dat,”

The
Rhythm
and the

Blues |

featuring Solé, says he’ll be
teaming up again with pro-
ducer Chris “Tricky” Stew-
art on his new album . . . Dave Hollister has been
recording a new project as part of the Family, whose
members include MCA’s K-Ci & JoJo and Universal
artist Calvin Richardson. Hollister has also added
video director to his list of credits. He helmed the
video shoot for his third Def Squad/DreamWorks sin-
gle, “Can’t Stay.” Supported by noted director Hype
Williams’ crew, the first-timer describes the experi-
ence as “hectic, seary, and hilarious—I was yelling ‘cut’
in front of the camera sometimes instead of behind it.
But this was something I wanted to do because ‘Can’t
Stay’ is a song that’s near and dear to my heart.”
Rapper Common says his new MCA-distributed
imprint, Madame Zenobia Records, will debut with
the release of his new album, “Like Water For Choco-
late.” The set, due in late February, features produc-
tion work by the Roots, D’Angelo, and DJ Premier.
The collection includes a track, “Time Travelin’,” fea-
turing saxophonist/vocalist Femi Kuti, son of the late
Nigerian Afro-beat star Fela Anikulapo-Kuti; Com-
mon says the song is a tribute to Fela. He also calls the
album—his first in two years—*“a whole new move-
ment. It’s the beginning of 4 new sound movement, real
progressive.” His imprint will also issue an album in
late 2000 by a new act, A Black Girl Named Becky.
Montell Jordan’s lubel, Def Soul, recently released
a remix of his current single, “Get It On . . . Tonight,”
that features LL Cool J. While Jordan admits he’s not

by Gail Mitchell

a fan of remixes, he was very flattered. “L1, Cool .J
heard the song and liked it. The label came to me and
said he digs it, so I asked if he’d be on it,” recalls Jor-
dan, who's also preparing to return as host of “Motown
Live” in January. One of the highlights of playing host,
says Jordan, is “getting the opportunity to interview
and pick the brains of old-school artists.” His two most
memorable guests? James Brown and Chaka Khan
... Speaking of LL Cool J, he also did the remix for
Amyth’s second single on LL’s Rock the Bells/WB
imprint: the February release “My Body.”

Antra/Artemis’ Kurupt is already at work on a new
album, slated for September. “I don’t play games,”
says the rapper, whose “Tha
Streetz Iz A Mutha” was re-
leased just before the close
of 1999.

ON TOUR: Motown croon-
er Brian McKnight is busy
rehearsing for a1 worldwide
tour, which kicks off Feb. 2
in Cleveland. He rang in the
new millennium as a fea-
tured performer for the
presidential extravaganza
staged by industry veteran Quincy Jones.

Having wrapped up the first half of the TLC tour
with Destiny’s Child, Virgin quartet Ideal hits the
road again Jan. 20. That's when the group kicks off a
2b-city tour in Raleigh, N.C., with fellow heartthrobs
Ginuwine, Donell Jones, and K-Ci & JoJo. Ideal is
also looking beyond music: The group has a featured
role in the upcoming Valentine’s Day episode of UPN’s
“The Parkers” . .. Freeworld/Capitol act Vega joins
TLC on tour beginning Friday (7) in Anaheim, Calif,,
and wraps Jan. 29 in Atlanta. Speaking of Jones, the
Untouchables/LaFace singer is set to begin a Euro-
pean tour in early January.

Also hitting the 2000 tour circuit will be Mary J.
Blige. In the meantime, the MCA artist says she's
“piecing together the songs” that will appear on the
follow-up to her sixth album, “Mary”; it’s tentatively
set for an October release.

A STARRY NIGHT: Lauryn Hill, Whitney Hous-
ton, Mariah Carey, and Barry White are among
those performing for the United Negro College Fund’s
annual “Evening Of Stars” fund-raiser on Jan. 8-9,
with hosts Lou Rawls, Debbie Allen, Star Jones, and
Lynn Whitfield.

Assistarnce in preparing this cohwmn was provided by
Melinda Newinan and Chris Morris.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 106 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
reterencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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(2| 24| 14 JAGGED EDGE (SO SO DEF/COLUMBIA) 64 | 15 CESIEN(%EF SOUL/IDIMG)
24| 21| 6 | NOTORIOUS B.1.G. 62160| 3 | ! LEARNED FROM THE BEST
THE NOTORIOUS B.LG. FEAT. PUFF DADDY & LIL' KIM (BAD BOY/ARISTA) WHITNEY HOUSTON (ARISTA)
WE CAN'T BE FRIENDS CHRISTMAS IN HOLLIS
5016|129 DEBORAH COX WITH R.L. (ARISTA) -] ? RUN-D.M.C. (A&M/PROFILE/ARISTA)
LOVE IS BLIND MS. FAT BOOTY
3115 EVE FEAT. FAITH EVANS (RUFF RYDERS/INTERSCOPE} | 64 (629 Mgs DE[»]-(RAWKUS/PR\ORHY)
BLING BLING WILD ouUT
K B.G. (CASH MONEY/UNIVERSAL) 66| 2 THE LOX (RUFF RYDERS/INTERSCOPE)
VIVRANT THING 'S MAK
282630 Q-TIP (VIOLATOR/DEF JAM/IDJMG) 68 | 4 IS'EI (SELEKTRE\/%QG\{E
GIVE YOU WHAT YOU WANT (FA SURE) WE ON FIRE
_29 16 | Chiico DEBARGE (MOTOWN) 67 65| 20 | {ioT Bovs (CASH MONEY/UNIVERSAL)
WHAT'S MY NAME GET RICH TO THIS
3515 DMX (RUFF RYDERS/DEF JAM/IDJMG} 6713 GOODIE MOB. FEAT. BIG BOI + BACKBONE (LAFACE/ARISTA}
DO IT AGAIN (PUT YA HANDS UP) HOW MANY WANN
315 JAY-Z FEAT. BEANIE 5IGEL & AMIL (ROC-AFELLADEF JAMIDIMG) 6963] 6 JA RULE (YAB vuﬁfém’immm)
LOVE YOU LIKE | DID U DON'T KNOW ME (LIKE U USED TO
32|28 728 112 (BAD BOY/ARISTA) —|15 BRANDY (ATLANTIC} ! )
BEAUTY GIRLS ALL PAUSE
3 30]40 DRU HiLL (DEF SOUL/IDJMG) 003 KURLIPT FEAT NATE DOGG AND ROSCOE (ANTRAARTEMIS) |
U UNDERSTAND CONFRONTATION
34132]6 JUVENILE (CASH MONEY/UNIVERSAL) 132 FUNKMASTER FLEX & BIG KAP FEAT MARY J. BLIGE IDEF JAMIDIMG!
NASTRADAMUS LEFT & RIGHT
35|34 |10 NAS (COLUMBIA} B340 D'ANGELO FEAT. METHOD MAN AND REDMAN {VIRGIN)
QUIET STORM HEARTBREAKER
37125 MOBB OFEP (LOUD/COLUMBIA) 74(6919 MARIAH CAREY FEAT. JAY-Z (COLUMBIA}
FORGOT ABOUT DRE TRIFLIN’
38| 4 | om ont rear evnew arterwationtersoorel | | 79| 72| 8 | E5A6 FeATURING v Rem
() Records with the greatest arplay gains, © 2000 Billboard/BPI Communications.
1| 1|2 | FORTUNATE 1417 SO ANXIOUS
MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) GINUWINE (550 MUSIC/EPIC)
92 | 2 | 7 | HAPPILY EVER AFTER 15| 14 | 10 | BILLS, BILLS, BILLS
CASE (DEF SOUL/IDIMG) DEST(NY S CHILD (COLUMBIA)
313 | 10| WHERE MY GIRLS AT? 16 | 16| 6 | MEETING IN MY BEDROOM
702 (MOTOWN) SILK (ELEKTRAEEG)
4 | 5| 3 | NEVER GONNA LET YOU GO 17| 11 | 40| ToO CLOSE
FAITH EVANS (BAD BOY/ARISTA) NEXT (ARISTA!
5|6 | 7| ALLNMYGRILL 18 | 12| 9 | 1T'S GONNA RAIN
MISSY “MIEDE MFANOR" ELLIOTT (THE GOLD MIND/EASTWESTIEES) KELLY PRICE (DEF SOUL/ROCK LAND/INTERSCOPE)
6l—11 BUG A BOO 1919123 EX-FACTOR
DES!INY'S CHILD (COLUMBIA) LAURYN HILL (RUFFHOUSE/COLUMBIA)
7143 | B-PLEASE 20 | 20 | 38 | DOO WOP (THAT THING)
SNOOP DOGG FEAT. XZIBIT & NATE DOGG (NO LIMIT/PRIORITY; LAURYN HiLL (RUFFHOUSE/COLUMBIA)
8 |10/ 15| NO SCRUBS 2|36 HOME ALONE
TLC (LAFACE/ARISTA) R. KELLY FEATURING KEITH MURRAY (JIVE)
YOU DON'T KNOW CAN | GET A..
91913 702 (MOTOWN) 22|18 36 JAVZFEAT AMIL (OF MAIOR COINZ) & JA (DEF JAMADIMG)
WHAT YA WANT YOU
1078 EVE & NOKIO (RUFF RYDERS/INTERSCOPE . B2z JESSE POWELL (SILAS/MCA)
PRETTY LOVE LIKE THIS
182 TLC (LAFACE/ARISTA) 2424132 FAITH EVANS (BAD BOY/ARISTA)
ANYWHERE GIRLS' BEST FRIEND
12113113 112 FEATURING LIL'Z (BAD BOY/ARISTA} %5123 4 JAY-Z (EPIC)
13|15( 6 ALL THAT | CAN SAY Recurrents are titles which have appeared on the Hot R&B Singles
MARY J. BLIGE (MCA) chart for more than 20 weeks and have dropped below the top 50,

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

22 15 MINUTES (Pink Jeans, SESAC/Zomba, ASCAP/Hitco South,
ASCAP/A Salt On The Charts, ASCAP/Tabulous, ASCAP/Universal,
SESAC/Songs Of Universal, SESAC/MITI, SESAC) WBM

3 2477 (C-Town, BMI)

19 4,5, 6 (Famous, ASCAP/Tunes On The Verge Of Insanity,
ASCAP/Mo Better Grooves, ASCAP/Kandacy, ASCAP/Air
Control, ASCAP/Honey From Missouri, ASCAP/Money Man,
BMI/EMI Apnil, ASCAP) HL

57 AULD LANG SYNE (Kenny G, BMI/Sony/ATV Tunes,
ASCAP/Wallyworfd, ASCAP} HL

11 BACK AT ONE {Cancelled Lunch, ASCAP/Universal-PolyGram
International. ASCAP) HL/WBM

31 BACK THAT THANG UP (Money Mack, BMI)

47 BEAUTY (North Avenue, ASCAP/Manuiti LA., ASCAP/Philip
Weatherspoon, ASCAP)

67  BEST FRIEND (EMI April, ASCAP/Yellow Man, BMI/Butter Jinx,
BMI/BMG, ASCAP) HL

40  BLING BLING (Maney Mack, BM!)

33 BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tamerlane, BMI/Stephanye, BMI) WBM

28 BRING IT ALL TO ME (B.K. Lawrence, BMI/Warner-Tamerlane,
BMI/Con Tiffani, BMI/Sony/ATV Songs, BMI/Copyright
Control/Mawkeens, ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM

61 CAN'T STAY (Cherry River, BMI/Songs Of D ks,
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BMI/Gee Jaz, BMI/MaMa Bev's, BMI/Oh! God,
ASCAP/Universal-PolyGram International, ASCAP)

10 CAUGHT OUT THERE (The Waters Of Nazerath, BMI/EMI
Blackwaod, BMI/Chase Chad, ASCAP/EMI April, ASCAP) HL

96  CHIN CHECK (Gangsta Boogie, ASCAP/WB, ASCAP/Ain't
Nuthin’ Gain’ On But Funking, ASCAP/My Own Chit, BMI/EMI
Blackwood, BMI/MC Ren, ASCAP) HL/WBM

78  CHRISTMAS IN HOLLIS (Protoons, ASCAP/Rush-Groove,
ASCAP)

81 CONFRONTATION (Funkmaster Flex, ASCAP/Universal-MCA
ASCAP/Pucky Scrub, ASCAP/Nadda Game, ASCAP/EMI April.
ASCAP/CAV, ASCAP/Gabz, ASCAP/Deep Soul, ASCAP) HL

88 CREEP INN (Noontime, ASCAP/Chrysalis, ASCAP/Naked Under

My Ciothes, ASCAP/Thern Damn Twins, ASCAP/Babyboy's

Little, SESAC/Mijac. BMI/Warner-Tamerlane, BMI) HL/WBM

DANCIN' {DoWhatiGotta, ASCAP/WB, ASCAP/Eddie F., ASCAP/Rusty

Knuckles, ASCAP/Belewa. ASCAP/Universai-PolyGram

o

ASCAP/Zomba, ASCAP/Smokin' Sounds, ASCAP) WBM

55 DA ROCKWILDER (Wu-Tang, BMI/Careers-BMG, BMI/Dayna's
Day. BMI/Funky Noble, ASCAP/Famous, ASCAP) HL

94  DEAD WRONG (Big Poppa, ASCAP/EMI April, ASCAP/Bee Mo
Easy, ASCAP) HL

9 DEEP INSIDE {Mary ). Blige, ASCAP/Universal-MCA,
ASCAP/Lanama, ASCAP/EM! April, ASCAPAUniversal-Sengs Of
PolyGram International, BMI/GYZ, ASCAP) HL/WBM

38 DO IT AGAIN (PUT YA HANDS UP) {Not Listed)

45 DOWN BOTTOM (Feelis, ASCAP/Dead Game, ASCAP/Maney
Mack, BMI/Swizz Beatz, ASCAP)

50 FORGOT ABOUT DRE (WB, ASCAP/Ain't Nuthin’ Goin' On But
Funking, ASCAP/Hard Warkin Black Folks, ASCAP/Famaus,
ASCAP/Eight Mile Style, BMI) HL/WBM

35 G'D UP (Dimetime, ASCAP)

7 GET GONE (Naked Under My Clothes. ASCAP/Chrysalis,
ASCAP/Baby's Little, ASCAP/KDH, ASCAP/Noontime, ASCAP} WBM

5  GETIT ON TONITE (Montell Jordan, ASCAP/Famous,
ASCAP/Chubby, ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars Cribb,
ASCAP/Warner/Chappell GmbH Germany/WB, ASCAP) HL/WBM

97 GET NONE (So So Def. ASCAP/EMI April, ASCAP/Babyboy,
SESAC/Noontime, SESAC/AIl Money Is Legal, ASCAP) HL

79 GET RICH TO THIS (Organized Noize, BMI/Goodie Mob,
BMI/Chrysalis, BMI/Slic Flo, BMI/Gnat Booty, ASCAP)

68  GET UP {Sony/ATV Songs, BMI/lizop, BMI/EMI April,
ASCAP/Eliza's Voice, ASCAPY HL

80  GIRLS ALL PAUSE (Antraphil, BMI/Sharon Hill. BMi/Bink Dog.

SESAC)

23 GIVE YOU WHAT YOU WANT (FA SURE) (Jungle Fever,
BMY/EMI Blackwaod, BMI/Soutvang, BMI/Ecstasoul,
ASCAP/Chrysalis, ASCAP/foseph's Dream, SESAC/Caravans Of
Kedar, SESAC/Monetam, BMI) HL/WBM

85  GLADLY (Sybersong, ASCAP/Universal-MCA. ASCAP/Years
Ahead, BMI/Bout BuD'da, ASCAP)

63 GOTTA MAN (Biondie Rockwell, ASCAP/Swizz Beatz, ASCAP/Dead
Game, ASCAP/Warner-Tamerlane, BMI/Kanma, BM!) WBM

16 GOT TO GET IT (Da Ish, ASCAP/Al West, BMI/Copyright Control)

27 GOTYOUR MONEY (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April, ASCAP/0ld
Dirty, BMI/Warner-Tameriane, BMI) HL/WBM

58  HEARTBREAKER (Sony/ATV Songs, BMI/Rye, BMI/EMI Blackwood,
BMI/LI Lu Lu, BMIZEMI Al Gallico, BMI/WB, ASCAP/When Words
Collide, ASCAP/See No Evil, ASCAP) HL/WBM

4 HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP)
1 HOT BOYZ (Mass Confusion, ASCAP/WB, ASCAP/Virginia

_ Beach, ASCAP) WBM

82 HOW MANY WANNA (White Rhino, BMI/D] Irv, BMI/Stavery,
BMI/Fox Film, BMI) HL

95 | DON'T CARE (Gamble-Huff, BMI/Menetam, BMi/WB. ASCAP)
WBM

72 | DON'T WANNA (Naked Under My Clothes, ASCAP/Chrysalis.
ASCAP;Scantz, SESAC/Noontime South, SESAC/KDH,
ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI}

8 IF YOU LOVE ME (Mint Factory, ASCAP/EM) April. ASCAP) HL

71 | LEARNED FROM THE BEST (Realsongs, ASCAP) WBM

30 | LIKE IT (Cyptron, BMI EMI Blackwood, BMI/Soundtron, BMI) HL

91 IT'S MINE (luvenile Heil. ASCAP/BMG, ASCAP/P. Noid.
BMI/Careers-BMG, BMI/Tiarra's Daddy's, ASCAP/Zomba,
ASCAP/II Will, ASCAP)

25 | WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversatiort
Tree, ASCAP/EMI April, ASCAP) HL

54 | WANT IT ALL (Warren G, ASCAP/WB, ASCAP/Real N Ruff,
ASCAP/Jabete, ASCAP/EMI Aprit, ASCAP) HL/WBM

92  KEYS (Shep And Shep, ASCAP/Hudson Jordan. ASCAP/Famaous,

ASCAP/Simplee Shae, ASCAP) HL

LATELY I (Realsongs, ASCAP) WBM

34 LEFT & RIGHT {Universal-PolyGram International, ASCAP/Ah-
chioo, ASCAP/Funky Noble, ASCAP/Famous, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMI/Zomba, BMI) HL/WBM

51 LEFT/RIGHT (Tight 2 Def, ASCAP)

75 LET'S MAKE LOVE (2000 Watts, ASCAP/The Mother Chapter,
ASCAP/Toni Robi, ASCAP/WB, ASCAP) WBM

86  LET'S NOT PLAY THE GAME {Muszewell, ASCAP/Sony/ATV

Tunes, ASCAP/Gan Zmira, ASCAP/Famous, ASCAP) HL

LET'S TALK ABOUT (Blondie Rackwell, ASCAP/Ryde Or Die,

ASCAP/Dead Game, ASCAP/Feelis, ASCAP)

LOVE 1S BLIND (Blordie Rockwell, ASCAP/Pent-1,

ASCAP/Dead Game, ASCAP)

LOVE YOU LIKE | DID (Kalinmia, ASCAP/Justin Combs,

ASCAP/EMI April, ASCAP) HL

69 MS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI) HL

13 MY LOVE IS YOUR LOVE (Sony/ATV Tunes, ASCAP/Huss-
Zwingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL

59 N2 GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted
Pearl, ASCAP/EMI April. ASCAP/Careers-BMG, BMI/Wu-Tang,
BMI) HLWBM

37 NASTRADAMUS (Ill Will, ASCAP/Zomba, ASCAP/Mawkeens
ASCAP/Dynatone. BMI/Unichappell, BMI) WBM

20 NO MORE RAIN {IN THIS CLOUD) (Universal-Songs Of
PolyGram International, BMI/Lady Diamond, BMI/October 12th,
ASCAP/Hitco South, ASCAP/EMI Full Keel, ASCAP/Universal-
PolyGram International, ASCAP) WBM

15  NONE OF UR FRIENDS BUSINESS (Black Fountain,
ASCAP/WB, ASCAPVirginia Beach, ASCAP) WBM

99 NOTHIN' TO SOMETHIN' (2000 Watts, ASCAP/WB,
ASCAFThvided, BMI/Zomba, BMI) WBM

36 NOTORIOUS B.1.G. (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Essential Vibe, BMI/Janice Combs,
BMI/EM! Blackwood, BMI/Colgems-EMI, ASCAP) HL

18 ONE NIGHT STAND (First N' Gold, BMi/Juicy Tyme, ASCAP)

49 QUIET STORM (Careers-BMG, BMI/Juvenile Hell, ASCAP/BMG,
ASCAP/Sugarhill, BMI/Twenty Nine Black, BM{)

53 SATISFY YOU Uustin Combs, ASCAP/EMI April, ASCAP/Dub's
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() Records with the greatest sales gains.
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Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
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I15|3 $18|8
) z13}¢@
2|5 | 4| TITLE 2G|y | TITLE
= | S | £ | ARTIST (IMPRINT/PROMOTION LABEL) = | 5| 2 | ARTIST (IMPRINT/PROMOTION LABEL)
—
I IT'S ALL ABOUT YOU (NOT ABOUT ME)
—=mill NO.1 W 41| 24 | TRACIE SPENCER (CAPITOL)
HOT BOYZ GET NONE
B | rrons uon neai oo S to] 38 | 13 | TAMAR FEAT. J.D. & AMIL (DREAMWORKS)
@ 216 HE CAN'T LOVE U 403717 GET UP
JAGGED EDGE (SO $0 DEF/COLUMBIA) AMEL LARRIEUX (550 MUSIC/EPIC)
24/7 DAMN (SHOULD'VE TREATED U RIGHT)
3136 KEéON EDMONDS (RCA) 39 | 11| S PLUSH FEAT. Ja RULE (DARKCHILDIEPIC)
@ 4118| Y KNOW WHAT'S UP 421035/ 3 WHAT'S MY NAME
DONELL JONES (UN TOUCHABLES/LAFACE/ARISTA) DMX (RUFF RYDERS/DEF JAM/IDJMG)
DANCIN' EVERYTHING IS EVERYTHING/EX-FACTOR
()] 5| 4 GUY (MCA) 53 | 26 | EAGRYN HILL (RUFFHOUSE/COLUMBIA)
@ 8l 6 CAUGHT OUT THERE 40|24 U-WAY (HOW WE DO IT)
KELIS (VIRGIN) YOUNGBLOODZ (GHET-O-VISION/LAFACE/ARISTA)
MY LOVE IS YOUR LOVE GIRLS NIGHT OUT
1| 7| 17| WHITNEY HOUSTON (ARISTA) 63 | 10| i yuraL oS A, E 505400 ik LAELPRAMDAID
4,5,6 1 DON'T CARE
8 | 6 | 11| Gl ¥ErTURING T MONEY & KAND! (DREAMWCRKS! 45 | 19| g cuEsTion (SSORTEDPHILIDELPHIA INTERNATIONAU
| LIKE IT | STILL BELIEVE
(D) 15] 4 SAMMIE (FREEWORLD/CAPITOL} 57| 46 MARIAH CAREY (COLUMBIA)
ONE NIGHT STAND IN THE GAME
1013 | 10 | Jou eear Laroc scorT (SLIP-N-SLIDEATLANTIC) | B g 0 (HOLLYWOOD)
YOU CAN DO IT CHANTE'S GOT A MAN
LU TV ] B | dyoyge ean ck 10 & M. T1 LENCH MOBBEST SDERRIORTY 49 | 36 | GUANTE MOORE (SILASIMCAY
15 MINUTES DOG FOOD
12110 [ 17 | 332RC NELSON (COLUMBIA) — | 9 | FORSHE FEAT, GEORGE CLINTON (HOL AND GROUP)
IF YOU LOVE ME NEVER GONNA LET YOU GO
13 |10 | \iNT CONDITION (ELEKTRAEEG) 31 | 46 | 20 | Fir EvANS (BAD BOARISTA)
LEFT & RIGHT JAMBOREE
18 | 12 | 8 | 5iicEL FEAT. METHOD MAN ANO REDMAN (VIRGIN) (82) 54 | 27 NAUGHTY BY NATURE FEAT ZHANE (ARISTA)
GET GONE YOU NEED A MAN
@) 16| 24 IDEAL (NOONTIME/VIRGIN) (83 5 | 16 SHANICE (LAFACE/ARISTA)
STAY THE NIGHT FLOSS, DON, ONE
16| 14114 | §ivea 34 | 42| 6 | (o7 ONES (VACANT LOT/PRIORITY)
G’ DA ROCKWILDER
18| 3 | Sho0P D0GE PRESENTS TH# EASTSIDAZ (0GG HOUSETVD 35| 47| 10 | YETHOD MANREDMAN (DEF JAM/IDIMG)
THE GREATEST ROMANCE EVER SOLD LUV AT FIRST SIGHT
181712 $ (NPG/ARISTA) | 17| Chiuonm o o GHETIOFET. SOLLTRE (HO0-S3MGINPRORIY
AULD LANG SYNE N 2 GETHER NOW
| 1| KENNY G (aRisTA) ST [ 44| 2| (P a7t FEAT.G METHOD MAN (FUPANTERSCOPE)
LEFT/RIGHT BILLS, BILLS, BILLS
22 | 12 | GRama (TiGHT 2 DEF) 59 | 27| BesTiN'S CHILD (COLUMBIA)
21120128 SPEND MY LIFE WITH YOU 59 (52|22 SOUTHERN GUL
ERIC BENET FEAT. TAMIA (WARNER BROS.} ERYKAH BADU FEAT. RAHZEL ' MOTOWN}
IF 1 COULD TURN BACK THE HANDS OF TIME WHOLE LOT OF GANGSTAS DIE
22| 19|16 | g ey ave) — | 15| nws Fr s o
@ 2112 GIVE YOU WHAT YOU WANT {FA SURE} 61|51 | 18 | PIMPIN' AIN'T NO ILLUSION
CHICO DEBARGE (MOTOWN) UGK FEAT KOOL ACE & TOO SHORT (JIVE)
| WANT IT ALL YA DI YA
24| 21| 17 | yareeN G FeAT. MACK 10 runirestLess) | | 62| 98 | 16 | gucuntni wsy wsoener s mstietes
@ 2|7 DOWN BOTTOM 63143 7 STILL D.R.E.
DRAG ON & JUVENILE (RUFF RYDERS/INTERSCDPE) IRE FEAT “NUJP DOGG (AFTERMATR/INTERSCOPE)
STEP TO THIS BUMPIN' UGLIES
35|12 MASTER P FEAT. D.L.G. (NO LIMIT/PRIORITY) 64150 | 5 | Gk SMOOTH (WINGSPAN)
WE CAN'T BE FRIENDS P.E. 2000
27 | 17 | DEBORAH Cox WITH RL. (ARISTA) __ 9 || PFF DADDY FEAT. HURRICANE G (BAD BOYIARISTA)
HEARTBREAKER BLING BLING
26 | 16 | (1ARIAH CAREY FEAT. JAY-Z (COLUMBIA) 66|67 12| g5 (CASH MONEY/UNIVERSAL)
NASTRADAMUS Mi AMIGA
29 | 11| NaS'coLumeia — | 16 | STRONG (UN-D-NYABLE/PLATINUM)
JIGGA MY N**** I’'M JUST A BILL
31| 20 | 337 RoC-A-FELLARUFF RYDERS/INTERSCOPE — | 7| ke JACKSON PRESENTS TOM PAPER ( 447/HMC)
U DON'T KNOW ME (LIKE U USED TO) BANG BANG BOOGIE
341 14| geanoy (ATLANTIC) 69 |68 | 4 | iierony nrooucse DPHUZION [ 447/STRAIGHT JACKET)
UNPRETTY STAYING POWER
(3D 33| 20 TLC (LAFACE/ARISTA) N 1016515 BARRY WHITE (PRIVATE MUSIC)
33 (30| 18 | SIMON SAYS 711731 2 | CHRISTMAS RAPPIN'
PHAROAHE MONCH (RAWKUS/PRIORITY) KURTIS BLOW (MERCURY/IDJMG)
28] 3 DO IT AGAIN (PUT YA HANDS UP) 7274 17| TAKEA LICK
JAY-ZFEAT. BEANIE SIGEL & AMIL (ROC-A FELLAIDEF JAWIDIMG) AKINYELE (VOLCANO/JIVE)
@ 5| 3 GLADLY 13075] 24 IT'S YOUR THING
SY SMITH (HOLLYWOOD) MERCEDES FEAT. MASTER P (NO LIMIT/PRIORITY)
GET IT ON TONITE STROKIN’ 2000
36| 6 | NonreL JORDAN (DEF SOUL/IDIMG) 74{ 48| 5 | GRANDMASTER SLICE (WINGSPAN)
KEYS GOTTO GET IT
3323 LATANYA (TVT) - 15(69(3 SIS0 FEAT. MAKE IT HOT {DRAGON/DEF SOUL/ID.MG)

© 2000 Billboard/BPI Communications and SoundScan, Inc.
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World, ASCAP/Sany/ATV Tunes, ASCAP/Theima's Boi, BMI/Songs
Of Universal, BMI/The Price Is Right, BMI/R Kelly, BMI} HL/WBM
SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Ensign, BMI/Fred Jerkins II(, BMI/Beyonce, ASCAP/Le
Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) HL

SIMON SAYS (Trescadecaphobia, BMI}

SOMEDAY AT CHRISTMAS (Not Listed)

SPEND MY LIFE WITH YOU (lndia B., BMI/Universal-Songs Of
PolyGram | jonal, BMI/Putty Tat, BMI/D

BMI/Paradise Forever, BMl/Warner-Tameriane, BMI) HL/WBM
STAY THE NIGHT (Blue Khaki's, SESAC/Put It Down
SESAC/Young Fiano, SESAC/Jerome Jones, SESAC/T. Scott
Style, SESAC/AKA World Wide)

STEP TO THIS (Big P, BMI)

STILL D.R.E. (WB, ASCAP/Aint Nuthin' Goin' On But Funking,
ASCAP/Hard Workin Black Folks, ASCAP/EMI Blackwood,
BMI/Lil L Lu, BMI/Scott Storch, ASCAP) HL/WBM

STILL IN MY HEART Uungle Fever, BMI/EMI Solvang, BMI/EMI
Blackwood. BMI/GC, ASCAP/Ghetto Fabulous, ASCAP) HL/WBM
STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons,
BMI/Sheksa, BMI}

THA BLOCK IS HOT (Money Mack, BMI)

THANK GOD [ FOUND YOU (Sony/ATV Songs, BMI/Rye Songs,
BMI/EMI April, ASCAP/Flyte Tyme, ASCAP) HL

THE BEST MAN | CAN BE (EMI April, ASCAP/Fiyte Tyme,
ASCAP/Minneapolis Guys, ASCAP/Jibranda, ASCAP) HL

THE GREATEST ROMANCE EVER SOLD (Emancipated, ASCAP}
THINK OF YOU (Vanderpool, BMI/Q O A Mil,
ASCAP/Recoupable Tunes, ASCAP) HL

THONG SONG (Not Listed)

TREAT YOU LIKE A QUEEN {Ecstasoul, ASCAP/Chrysalis,
ASCAP/Lorana Lee, ASCAP)

TRIFLIN' (Bink Dog. SESAC/One Shat Deal, SESAC/Careers-BMG,
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BMI/Cat Pow, BMI/A Stofen Peoples Music, ASCAP/Universal-
MCA, ASCAP/Tam-Cat, BMi/Lean Slates, BMi) FL/WBM

TURN YOUR LIGHTS DOWN LOW (Fifty-Six F-ope Road,
ASCAP/Odnil, ASCAP/Universal-PolyGram International.
ASCAP/Embassy, BMI/Dickiebird, BMI)

U DON'T KNOW ME (LIKE U USED TO) (EMI Biackwood,
BMI/Bran-Bran, BMI/Jon Blaze, ASCAP/Lister Listen,
ASCAP/Rodney Jerkins, BMI) HL

U KNOW WHAT'S UP (Eddie F, ASCAP/DoWhatiGr tta, ASCAP/WB,
ASCAP/Belewa, ASCAP/Universal-MCA. ASCAP/Anthony C.
ASCAP/Rassmysteria, ASCAP/Rusty Knuckles, ASCAP) WBM
UNTITLED (HOW DOES IT FEEL) {Unwersai-PolyGram
Internationai, ASCAP/Ah-choo. ASCAP/First Exho, ASCAP)
U UNDERSTAND (Maney Mack, BMI)

VIVRANT THING (Zomba, ASCAP/Jazz Merchant, ASCAP) WBM
WE CAN'T BE FRIENDS (Hudson Jordan, ASCAP/Wiken,
ASCAP/Famous, ASCAP/Aimo, ASCAP) WBM

WE IN HERE (Funkmaster Flex, ASCAP/Boomer X,
ASCAP/Swizz Beatz, ASCAP/Feelis, ASCAP/Ruff Ryder-Dead
Game, ASCAP/Blondie Rockwell, ASCAP/Jag'wons,
ASCAP/Sheek Louchion, ASCAP) HL

WE ON FIRE (Money Mack, BMI)

WHAT'S MY NAME (Not Listed)

WHISPERS {N THE DARK (Kiely, ASCAP/Zom ba, ASCAP/WB,
ASCAP/Taliest Tree, ASCAP) WBM

WILD OUT (Mot Listed)

WILL 2K (Treyball, ASCAP/Love N Loyalty, BIAI/O Brook,
BMI/EMI April, ASCAP/Hee Bee Dooinit, ASCAP/Nineden,
PRS/EMI Virgin, ASCAP/Bobby Robinson, BMI) HL

YOU CAN DO IT (Don One Eye Saunders, ASCAP/Gangsta
Boogie, ASCAP/WB, ASCAP/Chicken Hawk, ASCAP) WBM
YOUR CHILD (Tents Of Kedar, ASCAP/BMG, ASCAP/Hollow
Thigh, ASCAP)
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(Continued from page 23)

At one point, Young Zee had been
signed to Perspective/A&M. This
new RuffNation/WB project repre-
sents his third label deal.

“[RuffNation/WB] make you feel
good about putting your record out,”
he says. “They make you feel like
you're going to make it. A lot of labels
send you out there to the wolves—
‘Go, make a name for yourself’—
without any backing.”

WE ALL CAN GET ALONG: Why
is the Ruff Ryders/Cash Money 30-city

tour that kicks off Feb. 16 in Wash-
ington, D.C. (Billboard, Dec. 18,1999),
so significant to the rap/hip-hop indus-
try? Of course, a fiasco-free and finan-
cially successful rap/hip-hop stadium
tour could further open the window of
opportunity left ajar by the success of
the Hard Knock Life tour. But, more
important, this union signifies the will-
ingness of executives from two major
companies to put aside egos to create
something mutually beneficial.

“It’s a family-oriented thing with
everybody working together,” says

Ronald “Slim” Williams, who co-
owns Cash Money with brother Bry-
an, aka Baby.

“In this industry, you've got a lot of
snakes running around doing their
little divide and conquer,” says Joa-
quin “Waah” Dean, who co-owns
Ruff Ryders with his brother Darren
(“D”). “A lot of people were in-
timidated by the two [companies]
getting together, because they feel
that’s too much power for us.”

N OTEWORTHY RELEASES:

Madd Rapper—the alter ego of mul-
ti-platinum producer and Bad Boy hit
man Deric “D-Dot” Angelettie—
arrives in stores Jan. 18 with “Tell
"Em Why U Madd.” It’s the first
album released on D-Dot’s Columbia
imprint, Crazy Cat Catalogue. The
set’s guests make up a virtual “who’s
who,” including Busta Rhymes, Jer-
maine Dupri, and Puff Daddy.
Noncommercial lead single “Dot Vs.
The Madd Rapper” was released Nov.
10; the video premiered the week of
Dec. 20. Second single “Ghetto” fea-

tures Raekwon and Carl Thomas; it
goes to radio at the end of January.

“We Are The Streets” is the raw
and gritty sophomore album from
the Lox, dropping Jan. 25 on Ruff
Ryders/Interscope. “Wild Out” is the
first single released exclusively to
radio. Swizz Beatz, P.K., DJ Pre-
miere, and Timbaland produced the
album, which is the trio’s first since
its departure from Bad Boy.

Marci Kenon can be reached at
urbanfocusla@hotmail.com.
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ARTISTS & MUSIC

Arista’s Whitney Houston Gives Her ‘Best’ To Glubland

SHE’S EVERY WOMAN: From day
one, Whitney Houston has brazenly
courted the elub community, whether
in the form of club-ready album tracks
(1987’s “Love Will Save The Day” and
1992’s “I'm Every Woman,” to name
but two) or wicked remixes (“It’s Not
Right But It’s Okay,” “Heartbreak
Hotel,” and “My Love Is Your Love”)
from her latest album, 1998’s multi-
platinum “My Love Is Your Love.”

A

Beauty And The Beat. New York DJ/
producer Jonathan Peters has be-
come a force to reckon with. His an-
themic remixes for the likes of Amber
("Above The Clouds”), Vitamin C (“Me,
Myself And 1), and Whitney Houston
(“My Love Is Your Love”) resulted in
some of last year's most memorable
moments. Such restructurings also
provided Peters with some peak-hour
pleasures at his weekly DJ residency
at New York’s Sound Factory club.
Welcoming in 2000 is Peters’ deft
house-meets-trance remix of the Paula
Cole Band’s “| Believe In Love.” Late
last year, Peters was the guest DJ and
Cole was the special performer at
Noche Blanca, the official closing-
night party of the annual White Party
event, which was held at the Level
nightclub in Miami. Shown at the club,
from left, are Warner Bros. artist Cole
and Peters. (Photo: Seth Browarnik)
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CLUB PLAY

. STOP THE ROCK APOLLO FOUR FORTY
550 MUSIC

. YOU'RE WHERE | BELONG TRISHA
YEARWOQOD motown

. WE LIVE BOSSON cariToL

. PLANET LOVE TAYLOR DAYNE JELLYBEAN

. | LEARNED FROM THE BEST WHITNEY
HOUSTON arisTa

aw N e

MAXI-SINGLES SALES

. TAKE MY SOUL PLASMIC HONEY
JELLYBEAN

. TAKE A PICTURE FILTER f-111
. MY GOD IS REAL KAYA SUBLIMINAL
. (MUCHO MAMBO) SWAY SHAFT JeLLYBEAN

. DON'T YOU EVER GIVE UP INNERVISION
FEAT. MELANIE DANIELS nervous

U p Wl e

B:eakouts: Titles with future chart potential,
based on club play or sales reported this week

Last year, the Arista artist further
enhanced her club profile by making
a special appearance at Heritage of
Pride’s 13th annual Lesbian and Gay
Pride Dance on the Pier in New York,
where she performed the uptempo
versions of “Heartbreak” and “It’s Not
Right” (Dance Trax, Billboard, July
10, 1999). Houston then proceeded to
perform these versions throughout her
sold-out European tour.

Like other beat-savvy sisters-in-
song who came to prominence in the
'80s (Madonna, Janet Jackson, and
Mariah Carey come quickly to
mind)}—and unlike many others who
only embrace the genre (and only via
remixes) when it becomes a matter of
economics (i.e., lackluster album
sales)—Houston has never treated the
club community like an unwanted
child. Quite the opposite, really. Per-
haps it’s because she fondly recalls a
time when her mother (Cissy Hous-
ton) recorded disco-era anthems like
“Think It Over” and *“Warning-Dan-
ger (This Love Affair May Be Haz-
ardous To You).”

“Clubs have been around forever,
clubs are always where it's happen-
ing,” acknowledged Houston during a
holiday chat with Dance Trax. “People
like to get their shit off. And clubs
offer a great environment for that.

“Additionally,” says Houston, “clubs
are a breeding ground for musical

Dauce
TRAX 4
by Michael Paoletta

trends. They’re where you'll always
hear the most cutting-edge music, and
that’s very important for me as an
artist.”

That said, you'd best prepare your-
self for single No. 4 from Houston’s
“My Love Is Your Love.” For the

HOUSTON

Diane Warren-penned “I Learned
From The Best,” Houston gets deftly
worked over by HQ2 (the duo of Hex
Hector and Mac Quayle) and Junior
Vasquez.

In the hands of HQZ2, the song is
infused with a cool, mysterious or-
chestral vibe that gives the track a sly
James Bond-like feel, while simulta-
neously upping the drama quotient.
Speaking of drama, Vasquez sur-
rounds Houston’s table-turning words
with galloping beats and ambient
breakdowns.

“I like when my remixes surprise
my fans,” enthuses Houston. “I think
it’s exciting to see this pop princess
embrace dance music and create mu-
sic that’s on the edge. I know me and
what I like. With the remixes, the
world can experience me in all my var-
ious colors.”

Furthermore, she notes, “the re-
mixes give people other options and
show that I can do more than one form
of music. I don’t ever want to be locked
into one groove. For [the album] ‘My
Love Is Your Love,’ the original ver-
sions have such bad grooves, which
made the record. That’s the vibe 1
wanted for the album. But I always
knew the remixes would come later.
The remix is usually what creates the
anthem. Will I include dance songs on
upcoming albums? Of course, it’s all
about timing.

supreme Beings Of Leisure Reign On Palm Pictures

BY DYLAN SIEGLER

NEW YORK—Sometimes missed
opportunities lead to happy endings.
That'’s the case for Los Angeles-based
electronic pop act the Supreme
Beings Of Leisure, who originally
assembled to write and submit a song
for the latest James Bond film.

“We had all been working on sepa-
rate projects at the same studio,”
explains singer/lyricist Geri Soriano-
Lightfoot, “and we decided to collabo-
rate. Unfortunately we were too late on
the submission deadline for the movie
song—but we'd found each other.”

The four-piece went on to complete
a three-song demo and soon became
the first non-established act signed to
Palm Pictures.

The group’s eponymous debut
album, due Feb. 8, is a sophisticated
piece of electronic alchemy. Featuring
drum programming by band mem-
bers Kiran Shahani, Ramin Sakurai,
and Rick Torres, the album touches
on hip-hop, drum’n’bass, and rock in
the percussion department.

Lush, live-in-studio string ar-
rangements and real bass and guitar
set the group apart from its strictly
electronic peers, though. Soriano-
Lightfoot’s vocals shift from Barbra
Streisand-style clarity to Shirley
Bassey-style chill at the drop of a beat,
conjuring the sweet ease of Stereo-
lab’s Laetitia Sadier.

With help from production veterans
Rob Schnapf and Tom Rothrock and
newcomers like Krish Sharma, the

band has crafted a diverse, compelling
set of songs whose appeal only begins
with dance fans.

“We're definitely a pop band,” says
Soriano-Lightfoot, who fell back on
singing after a knee injury detoured
her career as a dancer. “And as much
as our music can be called electronic,
we write songs—craft them—and

THE SUPREME BEINGS OF LEISURE

we're not really groove-oriented.”

Although listeners are sure to feel
compelled to sway or bob a head here
and there, hardcore ravers should
beware: This is definitely post-peak
music.

While the band is already racking
up comparisons with the aforemen-
tioned Stereolab, Bjork, and U.K.
electrenica-with-vocals pioneers Por-
tishead, it is one of the first American
groups to forge ahead in the genre.

“We'd like to be the American elec-
tronic band that breaks out of that
mold and appeals to a wide audience,”
says Soriano-Lightfoot. “We can
appeal to a wide audience, kids as well
as adults, and I’'m hoping pop radio
has a place for us.”

Chris Gray, product manager at
Palm Pictures, is optimistic. “We've
been building up a lot of different
angles, marketing toward different
cultural subsections. So when people
do hear the song on the radio, they’re
able to identify the band,” he says.

The album setup began in Septem-
ber with the launch of www.
sbleisure.com, a Web site designed by
the band in conjunction with Palm
Pictures and their Web partners,
Sputnik7.com. A videoclip for the
album track “Last Girl On Earth?”
was filmed specifically for streaming
video on the site and is exclusive to the
Web.

“We wanted to have a destination
for people to discover the band,” says
Gray. “I think the most exciting thing
is when you discover a band yourself.
We want people to feel that they are
part of making this band grow.”

Traditional college radio and DJ
pool servicing, cassette-single-push-
ing street teams, and specialty radio
shows are all part of Palm Pictures’
master plan for the album. So, too,
are remixes of “Strangelove Addic-
tion” by the likes of Q-Burns Ab-
stract Message and Circulation 3.

Gray acknowledges that online pro-
motion 1s the most integral part of the
album’s setup and will continue to fac-
tor largely in the Supreme Beings Of
Leisure’s marketing.

“We're working on a hand-to-hand
level in trying to convert people to the

(Continued on page 33)

“You know, when I performed at the
gay and lesbian pride dance, the peo-
ple absolutely loved it,” she says. “All
year long, they hear this music in the
clubs, but did they expect me to come
and sing the versions they know and
love? It was such a great surprise for
them. It was my way of showing my
love, respect, and appreciation to all
my fans.”

Arista mailed a promotional 12-
inch of “I Learned From The Best”
containing the HQ2 mixes to club DJs
on Dec. 20; this will be followed on
Jan. 11 by a promo-only 12-inch that
features the Vasquez versions.
According to the label, a commercial
street date is forthcoming.

Also forthcoming is a two-disc great-
est-hits set from Houston, tentatively
scheduled for release March 7. Sources
at the label say that one disc will con-
centrate on the singer’s ballads and
downtempo material, while the other
will spotlight her dancefloor jams.

BEAT MASTERS: In the early-to-
mid-"90s, producer Freddy Bastone
kept a busy schedule, remixing for the
likes of Diana King (“Ain’t Nobody™),
When In Rome (“The Promise”), and
Loleatta Holloway (“Love Sensa-
tion”).
Desiring a break from the music
industry, Bastone migrated to Los
(Continued on next page)
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* Mary J. Blige, “Let No Man Put
Asunder”/“Deep Inside”/“As” (MCA
promo single). This essential double-
vinyl pack/maxi-CD features such
remixers as Maurice Joshua, Hex
Hector, Jonathan Peters, and Timmy
Regisford.

* Boyd Jarvis, “Elements EP”
(Dance Tracks Recordings single). On
“] Can’t Stop” and “Guitar Space,”
Jarvis takes club punters on a classic-
sounding house journey sure to please
New York’s Body & Soul set. What a
sensation!

* Trisha Yearwood, “‘You're Where
I Belong” (MCA single). The pairing of
Yearwood and production outfit Soul
Solution has resulted in one sublime
beat-savvy recording.

* Barbara Tucker, “Stop Playing
With My Mind” (Strictly Rhythm sin-
gle). The always reliable Tucker effort-
lessly gets the job done on this Jason
“Whiplash” Hernandez/Freddy Tur-
ner disco-drenched production.

= Z Factor, “Make A Move On Me”
(Azuli UK. single). One more pumped-
to-the-max diva-wailin’ houser from
England’s Dave Lee (aka Joey Negro).

= Soulswitch Featuring Meli’sa
Morgan, “Believe In Yourself” (Yellor-
ange single). Much-missed R&B singer
returns on this gospel-infused jam.

* Femi Kuti, “Beng, Beng, Beng”
(MCA promo single). The son of Fela
Anikulapo-Kuti delivers a fine slab
of Afro-beat, wholly complemented
by lovely jazz-skewed remixes by the
U.XK.s Ashley Beedle and New York’s

Mateo & Matos.
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DANCE TRAX

(Continued from preceding page)

Angeles (from New York) to pursue
his second love: acting. Well, guess
what—after numerous supporting
roles, including a recurring role on
HBO’s eritically acclaimed “The So-
pranos,” the man is back in New York,
once again creating slick beats for
dancefloors—but with a difference.
These days, Bastone has a musical
partner in Jeffrey Bernstein, also a
noted remixer/producer. Together for
a few short months and working under
the Kung Pow moniker, the pair has
already impressed several label execs

with a stylish sound that merges
trance-laced beats, sturdy house
rhythms, and upbeat pop nuances.

Kung Pow is working dancefloors
with Martha Wash’s “Listen To
The People,” Bosson’s “We Live,”
and Peak Featuring Beverly Hous-
ton’s “So Hi.” Forthcoming is a
Kung Pow single (“Tears”) on Ner-
vous Records.

PROMISED LAND: Those in need
of a lil’ Body & Soul-type fix should
seek out a copy of Joe Claussell’s

album “Language.” Issued on Claus-
sell’s New York-based independent
label (Ibadan Recording Corp.), the set
caresses the senses with lush Afro-
Cuban beats, laid-back jazzy house,
samba infusions, and remarkable vio-
lin solos.

Standout tracks include “Kryptic
Elements,” “Gbedu 1,” “Spiritual
Insurrection,” “Mateens Theme,”
and ‘Je Ka Jo,” which features Vera
Mara on the vocal tip. Of special note

is the inclusion of Claussell’s dub

remix of Ten City’s classic record-

ing “Suspicious.”

Ibadan released a two-dise vinyl
version of “Language” late last year.
On Tuesday (4), the CD version is
scheduled to street.

RELAX: In case ya haven't heard,
Frankie Goes To Hollywood found-
ing member Holly Johnson has a new
album out. Titled “Soulstream” (Pleas-
uredome U.K.), the 10-track collection
will no doubt please fans of the sing-
et’s blue-eyed vocals.

While past club hits are included

(“Disco Heaven,” “Hallelujah!,” “Leg-
endary Children,” and “The Power Of
Love”), it’s new revelations like the
Burt Bacharach-etched “Hope,” the
ambient-hued title track, and the soul-
tinged “Lady Luck” that truly elevate
this album.

Awake A&R execs in the U.S. look-
ing for pure pop pleasure may want to
consider licensing “Soulstream”—
Johnson’s fans are quite the loyal and
vociferous bunch, you know. If inter-
ested, contact the London-based
Pleasuredome at 171-371-0784.
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Gurb’s Wynonna Is Back For A “New Day,’ With Bonus Judds Duets

BY JIM BESSMAN

NASHVILLE—Wynonna has never
been one to follow convention, and
with her Curb/Mercury debut al-
bum, “New Day Dawning,” due Feb.
1, she remains true to her own sin-
gular form.

Involving herself in pro-
duction for the first time |
(co-producing with Tony
Brown, James Strroud, and
Gary Nicholson), Wynonna
continues to follow her
musical instinets first. Her
path now marks a full-
fledged return to periorm-
ing with her mother Naomi
as the Judds, with a year
2000 multi-city tour commencing
Feb. 4 in Denver—u result of the re-
sponse to the historie duo’s New
Yeai’s Eve Millennium Reunion con-
cert in Phoenix.

She has also recorded four new
songs with her mother, from whom
she parted performing company to
£o solo after the Judds’ 1991 farewell
tour. The songs are included in a
bonus dise with the album’s
first 250,000 copies. iy

“People are going to be |
surprised and say, ‘There
she goes aguin, that darn
Wynonna!”” savs the urtist.
“But that’s what I live for—
to confuse everybody!”

Wynonna herself seems
completely certain of “New Day
Dawning,” her first album since her
1997 Curb/Universal release, “The
Other Side.” “I think it’s my hest yet,
because I was so free in my spirit
and didn’t feel any pressure or anx-
iety making it,” she says. “I worked
on it eight months and took my time
and enjoyed the process and being in

WYNONNA

the moment.”

The set shows “more variety than
ever,” continues the powerhouse
vocalist, citing the contributions of
such musicians as Chaka Khan
drummer John Robinson and Fabu-
lous Thunderbirds harp
player Kim Wilson, who
plays on her version ol his
“Tuff Enuff.” She also
turns in a key cover of Joni
Mitchell’s “Help Me.”

The resultant musie,
notes Mercury Nashville
president Luke Lewis,
“wound up driving the
marketing  process,”
although the new Judds
tracks, which were unanticipated,
proved problematic.

“They were as much a bonus for
us as consumers,” says Lewis, “but
we went round and round as to how
to release them—or whether we
even should. Our feelings were so
strong that Wynonna’s music stands
on its own, and we didn’t want to
confuse the issue, because her solo

career is still her priori-

“Y ty—and nobody’s sure

what future plans of the
Judds might be.”

The duo’s new songs,
notes Wynonna, are
“like the Judds on acid.
W You'll hear familiar
sounds that are all warm
and fuzzy, but it’s pretty out there
productionwise.”

Being back on the road with her
mother is “the strangest thing so
far that’s ever happened in my
life. We were rehearsing the other
day, and she looks at me and goes,
‘Ha-ha, role reversal--you’re the
single working mother on this

&

Holiday Hospitality. Bryan White, left, and Bill Anderson were among the

Nashvillians who supported and worked for the Grand Ole Opry’s food and toi-
letry collection drive for Hospital Hospitality House (HHH) of Nashville. White
and Anderson also performed for some HHH clients— people visiting seriously
ill relatives and friends in Nashville hospitals.

tour, baby!’ So, it’s a very interest-
ing time.”

Lewis says a recording of the
Judds’ New Year’s Fve concert may
be released in early

Change tour. The Judds, mean-
while, appear in the merchant’s
commercials.

“Obviously the Kmart people will
give us special posi-

spring, but the label’s
focus will stay on
Wynonna and “New
Day Dawning.”
Besides a “massive”
ad campaigh announc-
ing the album and
bonus Judds dise,
Curby/Mercury stands
to benefit from the
Judds’ relationship

‘Having Kmart
as a partner
gives us a
wonderful leg
up’

- LUKE LEWIS -

tioning in all stores,
and [first single]
‘Can’t Nobody Love
You (Like I Do)’ is
already positioned in
check-out counters,”
says Lewis, “so hav-
ing them as a partner
gives us a wonderful
leg up.”

Lewis adds that
solo dates for the

with Kmart stores:
The mass merchant is
sponsoring Naomi Judd’s weekly
“Heart To Heart” radio show and is
presenting the Judds’ Millennium
Reunion concert and Power to

William Morris-
booked Wynonna, who is managed
by Naomi’s husband, Larry Strick-
land, may be inserted into the
Judds’ tour schedule. “She seems

totally reinvigorated and has made
some of the best music in her
career,” he notes.

Kevin Anderson, music director
at WSM-FM Nashville, is “ving to
hear the [Judds] duets,” he says, but

jumped on “Can’t Nobody Love You

(Like I Do),” which was released
Nov. 8 to radio. “We all loved it and
went two weeks early on it, and it’s
doing very well and getting
requests. These new people—Jen-
nifer Day, Jessica Andrews, Julie
Reeves, Chalee Tennison—are all
good, but we need something really
familiar on the radio, and Wynonna’s
the best.”

But for Wynonna, whose solo ca-
reer has been marked by non-coun-
try material, “Country radio will love
what they love, and if not—it’s the
best I can do,” she says.

Juice Newton Returns With ‘American Girl*
Parnell Fills In For Sahm On Tornados Tour

CHECKING IN WITH: It’s hard to believe it’s
heen more than 18 years since Juice Newion hit
with her country/rock remuke of the old song “Angel
Of The Morning.”

Since then she’s been through two or three

music sales site with the acquisition of Songs.com,
an independent Nashville online music company.
Songs.com, formed in 1995 by Tom Kimmel,
Michael Camp, and Paul Schatzkin, has a large
roster of independent artists. Gaylord recently
bought Christian online sites Lightsource.com and
Musicforce.com.

Gaylord’s other lat-

cuareers in and around country musie, winning a
Grammy with “Break It To Me Gently.” Now, New-
ton has a new album,
“American Girl,” out on
local label Renaissance .
Records, and she re-
mains in fine voice. as VI e
“I took quite a risk
by pulling back from T
my career to concen- w\g
trate on my family,”
Newton tells Nashville
Scene, “but I've also 0
done some other things,
book narration, and
learned quite a bit
about that. I've written some stories and some chil-
dren’s songs, and with dot.com
I may just put those out myself.
Might as well. We have a great
Web page.”
The San Diego resident says
she’s back up to about 65 tour
dates a year. Doing this album ol
new music, she says, was “quite
an adventure. There’s quite a
variety of music on it. But I've ul-
ways been that kind of artist,
and there are pluses and minus-
es to that. But that’s what I do.”

ON THE ROW: Nashville manager Scott Siman
(whose rpm management handles Tim MeGraw) has
started an online record label with singer/song-
writer Marcus Hummon as its [irst artist. Velvet
Armadillo Records (VAR) launches Hummon, who
co-penned Dixie Chicks’ “Ready To Run” and
“Cowboy Take Me Away,” with an online video.
VAR’s site links to iDealmusic.com for purchase of
albunt and single downloads. The album and single
are both titled “Looking For The Child.”

Gaylord Entertainment Co. gets an online country

by Chet Flippo

est acquisition is Juck
Nicklaus Productions,
which produces a num-
ber of televised golf
tourneys.

P EOPLE: Lee Roy
Parnell fills in for the
late Doug Sahm on the
Texas Tornados’ Euro-
pean tour for some Feb-
ruary dates in Switzer-
land. Parnell playved
slide guitar on their last album, “Live From The Limo,
Vol. 1.” Sahm’s last album, “The Return Of Wavne
Douglas,” will be released in March on his Tornado
Records. Word is that both Bob Dylan and Willie Nel-
son have expressed interest in singing on it.
Catching up with publicists moving: Scott Stem
exits Capitol to join Force; Lori Lytle leaves Virgin
Nashville to care for her little one and to consult for
the label; Vanessa Parker-Davis settles in at At-
lantie Nashville after leaving Arista/Nashville.

DEPARTURES: Hank Snow’s funeral on Dec. 23
at the Grand Ole Opry House brought out all those
from Music Row who hadn’t left for the holidays.
Porter Wagoner, Jean Shepherd, Tommy Hunter,
and David McCormick officiated. Marty Stuart
and Billy Walker were among those who performed
(see story, page 8).

Another Grand Ole Opry member was buried the
same day in Madison, Tenn. Marion Worth died on
Dec. 19 at uge 64. She had been retired from the
Opry for several years after being stricken with
emphysema. Worth, whose given namme was Mary
Ann Ward Wilson, joined the Opry in 1963 and was
one of the first country singers to appear at Car-
negie Hall.
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deficit of 540 detections.

that gain plays this issue.

apply to holiday fare.

Jackson, and Red Foley.

“Honky Tonk Angels” project;

Loveless.

by Wade Jessen

OPEN SEASON: As is typically the case with the first issue of the
year, Hot Country Singles & Tracks is so bottom-heavy with Christmas
titles that only three nonseasonal songs on the chart are awarded bul-
lets, and the nonseasonals in the top 30 finish with an average spin

While Faith Hill’s “Breathe” (Warner Bros.) controls No. 1 for a
third consecutive week, George Strait’s “The Best Day” (MCA
Nashville), Jessica Andrews’ “Unbreakable Heart” (DreamWorks), and
Julie Reeves’ “What I Need” (Virgin) are the only nonseasonal titles

With 20 cumulative chart weeks, this issue may mark the final chart
appearance on Hot Country Singles & Tracks for Vince Vance & the
Valiants’ “All I Want For Christmas Is You” (Waldoxy/Malaco), a peren-
nial holiday fave since it first charted in 1993. (Holiday titles are sub-
ject to the same recurrent rule as nonseasonal tracks. See legend, page
30.) It reaches its all-time peak position this issue at No. 31,

Other Christmas tracks sneaking up on the 20-week rule include
Alabama’s “Christmas In Dixie” (RCA), with 19 weeks, and Ricochet’s
popular version of “Let It Snow, Let It Snow, Let It Snow” (Columbia),
with 18 weeks. We are reviewing whether the recurrent rule should

AT MY HOUSE: As we launch the new millennium and reflect upon
the old one, with your permission I'd like to revisit my own list of all-time
favorites. These are the ones that I'd grab first if [ were headed for the
same fate as the “Gilligan’s Island” crew of yore.

In the historical album category (and in no particular order): Both
volumes of the Nitty Gritty Dirt Band’s “Will The Circle Be Unbro-
ken”; Faron Young’s “Story Songs For Country Folks”; Bear Family’s
recent mega-set “Ray Price & The Cherokee Cowboys” (a German
import); Gary Stewart’s “Out Of Hand” and “Greatest Hits” sets;
Wynn Stewart’s “California Country: The Best Of The Challenge Mas-
ters”; “The Webb Pierce Story”; “The Kitty Wells Story”; and my
favorlte boxed set ever, “The Patsy Cline Collection.” I'd also include all
five pressings of “The Best Of Buck Owens” and everything 1 could
squeeze in my luggage by George Jones, Willie Nelson, Tammy
Wynette, Bill Monroe, the Mormon Tabernacle Choir, Mahalia

In the modern era but prior to 1999, I’d pick these favorites: Alan
Jackson’s “Here In The Real World”; “Songs From The Home Place”
by Jim & Jesse; Dolly Parton, Loretta Lynn & Tammy Wynette’s
“Clinch Mountain Country” by Ralph
Stanley & Friends; “Spirit” by Willie Nelson; and “Classics” by Patty

From 1999, these titles would be a must: “Cold Hard Truth” by
George Jones, “Under The Influence” by Alan Jackson, “Always Never
The Same” by George Strait, “Some Things I Know” by Lee Ann
Womack, and “A Man Ain’t Made Of Stone” by Randy Travis.

Arista/Nashville’s Vassar Prepares Debut

Piano Player & ASCAP 1999 Songwriter Of The Year Will Sing Own Songs

BY DEBORAH EVANS PRICE
NASHVILLE—The country radio
community has discovered the tal-
ents of Phil Vassar through the hits
he’s written for other artists. Named
ASCAP’s 1999 songwriter of the
year, Vassar wrote Alan Jackson’s
“Right On The Money,” BlackHawk’s
“Postmarked Birmingham,” Collin
Raye’s “Little Red Rodeo,” and Jo
Dee Messina’s “I'm Alright” and
“Bye Bye.”

With the Feb. 22 release of his
self-titled debut album on Arista/
Nashville, Vassar hopes to see his
songs hit with him as artist. It’s been
a goal since 1987, when he left his
home in Lynchburg, Va., to move to
Nashville. Like many aspiring art-
ists, he honed his talents in a night-
spot. The difference with Vassar is
that he owned the venue.

“It was Nathan’s Italian Restau-
rant and Hard Days Night Club at
Hickory Hollow,” says Vassar of the
place he owned for four years,
before selling it last May to concen-
trate on his recording career. “It
was fun, and we had a great time. [
played there on weekends, and we
had writers’ nights. The food was
great. I had always wanted to have
my own place, much to my father’s
dismay. He owned restaurants and
had told me, ‘Don’t ever get in the
restaurant business.’ ”

Vassar’s father obviously knew
the pitfalls of running an eatery, but
for the younger Vassar those de-
mands were balanced by the oppor-
tunity having his own venue gave
him to develop his skills in front of a
live audience.

His development as a songwriter
also benefited from an early associ-
ation with tunesmith Linda Har-
grove. He signed to her publishing
company shortly after moving here
but admits it took a while to develop
his craft. “It took me years to really
develop it,” he says. “I think I was
kind of chasing my tail trying to
write like everybody else wrote.
Finally one day I realized it wasn’t
going to get me anywhere. I just
started writing songs the way [
write songs. And all of a sudden, it

I was chasing my
tail trying to write
like everybody else
wrote. Finally one
day . . .Ijust
started writing
songs the way I
write songs. And all
of a sudden, it
started working’

~ PHIL VASSAR -

started working.”

His first cut was on an album by
Engelbert Humperdinck, one of his
father’s favorite acts.

Now a writer for EMI Music
Nashville, Vassar never gave up the
dream of recording his own songs,
and in 1998, after Arista executives
became fans of his performances at
Nathan’s, he landed his own re-
cording contract.

Many songwriters
have trouble making the
transition to artist, but
that doesn’t dampen
Vassar’s enthusiasm.
“I've always been an
entertainer. I've been
playing my songs for a §
long time. And I think
being a piano player is a
different thing, and that
kind of scared people a
little bit. There hadn't
been one in a long time,”
he says.

Co-produced with Byron Gal-
limore, the songs on Vassar’s album
range from “Rose Bouquet,” a
heart-wrenching ballad about a
failed relationship, to ‘Joe And Ros-
alita,” about two long-term lovers, to
“Just Another Day In Paradise,”
chronicling the challenges and joys
of everyday family life.

The first single, “Carlene” (with

VASSAR

Raye on background vocals), is cur-
rently No. 41 on the Hot Country
Singles & Tracks chart. “The music
I've heard so far is very good,” says
WXTU Philadelphia PD Ken John-
son. “The one thing that stood out
more than anything else is that he
sounded different than all the other
singers out there. To me his voice is
very reminiscent of Earl Thomas
Conley’s . . . I love that quality. He
has that mournful sound that Conley
had. It’s similar to the George Jones
passion in the voice. Phil Vassar is a
page of that book.”

According to Arista senior VP of
marketing Fletcher Foster, the
music will be the focus of the label’s
launch campaign. “Our setup is go-
ing to be the music. It’s working
that way. He hasn’t visited a radio
station yet,” says Foster. “We just
decided to have [outgoing
Arista/Nashville president] Tim
[DuBois] do some letters to some
tastemaker people. So we said,
‘Let’s just let the musie speak for
itself.” I think, in some ways, these
radio guys are just over having peo-
ple come and visit them.”

Foster says in-store appearances
are set prior to release date in At-
lanta, Nashville, Min-
neapolis, and Roanoke,

Va. “We’ll also be
. launching a major con-
sumer campaign target-
ing country consumers
[via] country maga-
zines, CMT, and [Great
American Country],”
Foster says.

The label also will
give away cassette sam-
plers of his music at
concerts by other
artists, such as Messina
and Tim McGraw. “It’s a very grass-
roots thing to target your active
consumers,” Foster says. “If they
are spending money on a concert
ticket, they are most likely going to
buy an album.”

Foster says the campaign will
also include TV appearances and
online chats. Vassar is managed by
Jim Morey.
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3 LET IT SNOW LET lT SNOW, LET IT SNOW (Cahn,
ASCAP/WB, ASCAP/Producers, ASCAP/Chappell &

& o~

Co., ASCAP) HL/WBM

14 LIVE, LAUGH, LOVE (Gary Nicholson ASCAP/MRBI,
ASCAP/Built dn Rock, ASCAP, CM ASCAP/Song Mat-
ters. ASCAP/Famous, ASCAP) Hi

29 LOVE'S THE ONLY HOUSE (Sony/ATV Tree, BMI/Buzz
Cason, ASCAP/Southern Writers Group, ASCAP) HL

51 ME AND MAXINE (Warner-Tamerlane, BMI/New
Works, BMI/WB, ASCAP/Lunnmusic, ASCAP) WBM

55 MERRY CHRISTMAS FROM TEXAS YALL (EMI Aprll
ASCAP/Love Ranch, ASCAP/Zomba, BMI) HL

5 A‘Ar ES T FRIEND (Careers-BMG, BMI/Silverkiss,

) HL
10 MY FAVORITE THINGS (Williamson, ASCAP) HL
57 0 HOLY NIGHT (Pubiic Domain)
1 POPATOP J/ATV Tree, BMI) HL
17 PéJT YOUR HAN IN MINE (Acuff-Rose, BMI/Milene,

35 REDNECK 12 DAYS OF CHRISTMAS (Max Laffs,
Bgﬂé/Shablo& BMI/WarPrise, BMI/Wilson & Dipetta,

ASCAP) WB

64 ROCKIN' AROUND THE CHRISTMAS TREE (St.
Nicholas, ASCAP) WBM

60 RUDOLPH THE RED-NOSED REINDEER (St.
Nicholas, ASCAP) WBM .

61 ES;A\AAIATA.S GOT A SEMI (Sydney Erin, BMI/Pat Price,

)
58 SEC)RET OF GIVING (Starstruck Angel, BMI/Missoula,

) HL
11 SHE THINKS MY TRACTOR'S SEXY (EMI Blackwood,
BMi/Jelinda, BMI/Scarlet Moon BMI/CMI BMI) HL
66 SIX TONS OF TOYS (Southern Arts, B
42 SLEIGH RIDE (Mills, ASCAP/EMI /Wnl ASCAP) WBM
54  SLEIGH RIDE (EMI Milis, A
30 SMALL STUFF (Danie! Island BMI/How Ya' Doin',

BMI/Lerpers Fork, BMI/IenderVrttIes EMI/ESP,
BMI/Music & Media, BMI) HL

9 SMILE (DreamWorks BMI/Encore, ASCAP) CLM

18  SMOKE RINGS IN THE DARK (Unrversal MCA,
ASCAP/Bar R, SESAC) HL/WBM

12 SOMETHING LIKE THAT (Mr. Noise BMI/WE Make
Music, BMI/Encore Entertainment, BMY/Bud Dog,
ASCAB/Follazoo, ASCAP) CLM

43 THE BEST DAY (Universal- Songs 0Of PolyGram Inter-
national, BMI/Everything | Love, BMI/Asuff-Rose,

BMI)
62 THE FUN OF YOUR LOVE (Almo ASCAP/BNC
ASCAP/LrIIaIy ASCAP/Anwa, ASCAP) W
71 THE KID (Blackened, BMI/INW BMI/.aony/ATV Tree,
BMI/Sierra Mountain B
21 THE QUITTIN' KIND (Sony/ATV Tree BMI/Sam's Jam-
min', BMI/Suffer In Silence, BMI/Starstruck Writers
Grou 'g ASCAP/ nrversal CA, ASCAP) HL/WBM
63 THERE PLACE LIKE HOME FOR THE HOLI-
DAYS (Klt;x Anne ASCAP/CharIre Deitcher, ASCAP)
23 THIS WOMAN NEEDS (Without Anna, AS AP/Songs
9]‘ Hamsstgrn )AgCAP/Iére Key Club, ASCAP/Lelas
oice
KBS SANTA S GONE (1 JUST CAN'T WAIT} (Wordy,
ASCAP/So%s 0Of Hamstein, ASCAP/Ha nstein Cum-
berland, BMI) WBM
59 UNBREAKABLE HEART (Blue Gator, ASCAP/Maver-
ick, ASCAP/WB, ASCAP) Wi
4 WHAT DO YOU SAY (Mrchael Dulaney, BMI/DuIang
house, BMI/Ensﬁn BMI/Major Bab, ASCAP) HL/W
8 WAAAAINEED( arner-Tamerlane, BMI/GoIden
e
6 WHEN'ISAID DO (Blackened, BM!) WBM
65 WHITE CHRISTMAS (Irving Berlin, ASCAP) HL
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il NO. 1 B 40 | 39 | 63 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE
@ 1 1 | 112 | SHANIA TWAIN &'° MERCURY 536003 (10.98/17.98) 50 weeks at No. 1 COME ON OVER 1 39 | 41 | 40 | 70 ?&Ae'??a%a‘&g o FOR THE RECORD: 41 NUMBER ONE HITS | 2
—wmll GREATEST GAINER w— 40 | 33 | 32 | 10 | ANNE MURRAY STRAIGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD | 22
2
(Z)| 2 | 4 | 17 | DIXIECHICKS A’ MONUNENT 696780 1156 EQ/17.58) Ry ! 41 | 4 | 41 | 38 | STEVE WARINER CAPITOL 96139 (10.98/16.98) TWO TEARDROPS | 6
(3)] 3 | 2 [ 7 | FAITH HILL WARNER BROS. 47372WRN (11.9817.98) BREATHE]| 1 42 | 83| 43 | 32 | CHELY WRIGHT wmca NASHVILLE 170052 (10 98/16.98) SINGLE WHITE FEMALE | 15
5 GART CAPITOL 235! ! g T F CHRISTMA!
4 q d B RGOKSTAYARTIOR 25 D658 RS Lo S 3 43 45 47 38 | JOHNNY CASH COLUMBIA 69739/SONY (7.98 EQ/11.98) 16 BIGGEST HITS 18
5 5 6 34 | TIM MCGRAW A’ CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1 DWIGHT YOAKAM
6 6 s 3 LEANN RIMES @ CURS 77947 (10.98/17.98) LEANN RIMES 1 4 48 48 32 REPRISE 47389WRN (10.98/16.98) LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90'S 10
7 | 7 ] 7 | 9 | ALAN JACKSON A ARISTA NASHVILLE 18892 (10.98/17.98) UNDER THE INFLUENCE | 2 53 | 55 NS ALABAMA Rea67703/R1G (10 98/16.98) TWENTIETH CENTURY | 5
8 | 8 | 8 | 100 | DIXIE CHICKS A® MONUMENT 68195/SONY (10.98 EQ/17 98) WIDE OPEN SPACES | 1 46 | 49 | S0 | 23 | CHRIS LEDOUX capiToL 99781 (10.98/16.98 20 GREATESTHITS | 17
9 | 9 | 9 | 5 | REBAMCENTIRE McANASHVILLE 170119 (11.98/17.98) SO GOOD TOGETHER | 5 47 | 44 | 4 | 80 | SOUNDTRACK A® CAPITOL 93402 (10.98/17.98) HOPE FLOATS | 1
10 10 10 30 LONESTAR A BNA 67762/RLG (10.98/16.98) LONELY GRILL 3 48 46 44 9 DOLLY PARTON SUGAR HILL 3900 (12.98/16.98) THE GRASS IS BLUE 24
11 | 11 | 14 | 15 | MARTINA MCBRIDE ® RCA 67824/RLG (10.98/16.98) EMOTION | 3 52 | 5 | 8 | TRACY BYRD RCAG67881/RIG (10.98/16.98) IT'S ABOUTTIME | 20
12 | 12 | 12 | 43 | KENNY CHESNEY A BNA67655/RLG (10.98/16.98) EVERYWHEREWE GO | 5 50 | 47 | 42 | 15 | JOHN PRINE OHBOY: 019 (9.98/1598) IN SPITE OF OURSELVES | 21
13 | 15 | 15 | 33 | SHEDAISY @ LYRIC STREET 165002/HOLLYWOOD (898/12.98) BB THE WHOLE SHEBANG | 6 51 | 54 | 54 | 72 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGESTHITS | 29
14 | 16 | 17 | 93 | JO DEE MESSINA A CURB 77904 (10.98/16.98) I'M ALRIGHT | 5 GD| 57| 8| 3 'c‘i')m@lf%?b's‘oﬁﬁ?&%"z&?gw PARTY DOLL AND OTHER FAVORITES | 4
15 | 17 16 13 | CLINT BLACK RCA 67823/RLG (10.98/16.98) D'LECTRIFIED 7 LINDA RONSTADT & EMMYLOU HARRIS
(3| 55 | 52 [T LiNDARONSTADT & EMMMLS WESTERN WALL — THE TUCSON SESSIONS | 6
19 | 19 | 88 | FAITH HILL A‘ WARNER BROS. 46790/WRN (10.98/16.98) FAITH 2
- REB NTIR 54 | 51 46 | 40 | LILA MCCANN ASYLUM 62355/EEG (10.98/16.98) SOMETHING IN THE AIR 5
A MCE E
17 13 13 Y| ich NASHVILLE 170052 (11 98/17.08)  SECRET OF GIVING: A CHRISTMAS COLLECTION 10 55 50 49 72 | GARTH BROOKS CAPITOL 94572 (44.98 CD) THE LIMITED SERIES 1
20 | 20 | 14 | BROOKS & DUNN @ ARISTA NASHVILLE 18895 (10.98/16.98) TIGHT ROPE | 6 VARIOUS ARTISTS i
56 | 38 | 31 PR MR N ensaL (6 98/11.98) ALL-STAR COUNTRY CHRISTMAS | 3]
19 18 18 30 BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16 98) R WHO NEEDS PICTURES 13
EEOREEISIRA. 57 59 59 9 CLEDUS T. JUDD RAZOR & TIE 82845 (10.98/16.98) JUDDMENTAL | 48
0 u)l I LMCANASHVILLE 170003 (11.98/17.98) HER R CHRIIIA N BRI BRAGUEAREE_T 58 | 5 | 57 | 14 | YANKEE GREY MONUMENT 69085/SONY (10.98 EQ/16.98) A} UNTAMED | 41
21 | 21 23 | 43 | GEORGE STRAIT A MCA NASHVILLE 170050 (10.98/16.98) ALWAYS NEVER THE SAME 2 62 66 | 26 | LYLE LOVETT CURS 111964/MCA (10.98/17 98) LIVE IN TEXAS 7
22 22 22 58 | GARTH BROOKS @'? CAPITOL 97424 (19.98/26.98) DOUBLE LIVE 1
@0 61 | 61 | 18 | MERLE HAGGARD FOR THE RECORD — 43 LEGENDARY HITS
23 | 23 | 21 | 9 | GARY ALLAN MCA NASHVILLE 170101 (11 98/17.98) SMOKE RINGS IN THE DARK | 9 AN e e o) 32
63 64 72 | VINCE GILL @ MCA NASHVILLE 1 0.98/16.98 THE K
24 | 24 | 24 | 27 | GEORGE JONES asvium s2368/eec (1098/16.98) COLD HARD TRUTH | 5 & Y o, 1
VAR BROS. I d Fi
25 | 26 | 25 | 11 | JEFF FOXWORTHY WARNER BROS. 47427MWRN (10.98/16.98) GREATEST BITS | 17 69 | 71 [ 10 AR SRR R g (g e OIS Gl
63 66 69 18 | BRYAN WHITE ASYLUM 62278/EEG {10.98/16.98) HOW LUCKY | AM 7
—=mill PACESETTER Hs— —
3l 51 8 TOBY KEITH DREAMWORKS 450209INTERSCOPE (10.9/16.98) HOW DO YOU LIKE ME NOW?! | 26 64 | 64 63 35 | CHAD BROEK WARNER BROS, 4707 1/WRN (10.98/16.98) CHAD BROCK | 37
27 28 28 3 TRACE ADKINS CAPITOL 96618 (10.98/16.98) MORE... 9 65 65 65 20 | SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) BB LOVE IN THE REAL WORLD 14
66 70 67 54 | SOUNDTRACK A 550 MUSIC 68971/EP(C (11.98 EQ'17.98) TOUCHED BY AN ANGEL: THE ALBUM 3
28| 27| o | 10 ROYD MERCER o m HOW BIG'A BOY ARE YA? VOLUME 6 | 16 |
= 73 | — | 59 | TOBY KEITH @ MERCURY 558962 (11.98/17.98) GREATEST HITS VOLUME ONE | 5
29 25 26 33 KENNY ROGERS @ DREAMCATCHER 004 (11.98/16 98} SHE RIDES WILD HORSES 6 e STRIERGer
35 | 33 | 21 | ALISON KRAUSS ROUNDER 610465/MERCURY (10.98/16.98) FORGET ABOUT IT 5 B8 | 72 | T4 | AT | Viroin 46854 (5.55/15.98) I HOW BIG'A BOY ARE YA? VOLUME 5 | 13
31 | 29 | 29 | 31 | JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16.98) HOMETOYOU | 16 75 | _75 76 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98)  ULTIMATE COUNTRY PARTY | 12
32 {30 | 30 | 8 | MARK WILLS A MERCURY 536317 (10.98/16.98) WISH YOU WERE HERE | 8 | 70 | 67 | 62 | 7 | THEMAVERICKS @ . g SUPERCOLOSSALSMASH HITS OF THE 90'S: THE BEST OF THEMAVERCKS | 45
33 32 35 8 VARIOUS ARTISTS UTV 545203/UNIVERSAL (10.98/17.98) SUPERSTAR COUNTRY HITS 28 11 RE-ENTRY | 73 TRISHA YEARWOOD A MCA NASHVILLE 170023 (10.98/16.98) WHERE YOUR ROAD LFADS 3
3 | 37 | 18 | CLAY WALKER GIANT 24717/WARNER BROS. (10.98/16.98) LIVE, LAUGH, LOVE | 5 72 | 74 | — | 2 | GEORGE JONES ASYLUM 62480/E€G (10.98/16.98) LIVE WITH THE POSSUM | 72
3 | 34 | 34 | 8 | TYHERNDON EPic 69B99/SONY (10.98 EQ/16.98) STEAM | 14 73 | 68 | 73 | 18 | ASLEEP AT THE WHEEL DREAMWORKS 450117/NTERSCOPE (10.91698) BB RIDE WITH BOB | 24
39 | 38 | 14 | RANDY TRAVIS DREAMWORKS 4501 19INTERSCOPE (109816.98) A MAN AIN'T MADE OF STONE | 15 REENTRY | 75 | LEANN RIMES A CURB 77901 (10.5917.58 SITTIN' ON TOP OF THE WORLD | 2
37 37 36 38 | MONTGOMERY GENTRY COLUMBIA 69156/SONY (10.98 EQ/16.98) TATTOOS & SCARS 10 @ RE-ENTRY | 75 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 1
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1 1 MARTINA MCBRIDE @ RCA 67842/RLG {10.98/16.98) 8 weeks at No. 1 WHITE CHRISTMAS 23 14 8 VINCE GILL A? MCA NASHVILLE 110877 (3.98/7.98) LET THERE BE PEACE ON EARTH 13
2 4 TIM MCGRAW A° CURB 77886 (10.98/16.98) EVERYWHERE | 133 15 21 TRISHA YEARWOOD A° MCA NASHVILLE 170011 (11.98/17.98) (SONGBOOK) A COLLECTION OF HITS | 119
3 3 | SHANIA TWAIN @' MERCURY 522886 (10.98/17.98) THE WOMAN INME | 254 16 | 13 | GEORGE STRAIT A? MCA NASHVILLE 325800 (2.98/7.98) MERRY CHRISTMAS STRAIT TO YOU | 56
4 2 VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA @ MCA NASHVILLE 170038 (1098/16.98)  BREATH OF HEAVEN — A CHRISTMAS COLLECTION 23 17 24 GARTH BROOKS A° CAPITOL 56599 (10.98/16.98) SEVENS | 100
4
¥ ] Bl LU JACREOR A s o T oMol re) THE GREATEST HITS COLLECTION | 217 18 | 9 | BURL IVES McA SPECIAL PRODUCTS 322177/MCA (6.98 CD) RUDOLPH THE RED-NOSED REINDEER | 16
2 L ] GREATEST COLLECTION | 118
§ 3 18§ [BROONSIE, DO o e e THE G 19 | 16 | JOMN DENVER & THE MUPPETS A LASERLIGHT 12761 (2.98/5.98) A CHRISTMAS TOGETHER | 30
1 5 GARTH BROOKS @'° CAPITOL 29689 (10.98/15.98) THE HITS | 226
20 — JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER 18
8 10 MARTINA MCBRIDE A’ RCA 67516/RLG (10.98/16.98) EVOLUTION | 121
2 23 CHARLIE DANIELS A EPIC 64182/S0NY (5.98 EG/9.98) SUPER HITS | 255
9 12 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 299
S )
10 18 PATSY CLINE A® MCA NASHVILLE 320012 (7.98/12.98) 12 GREATEST HITS | 665 2 GEORGE STRAIT A® MCA NASHVILLE 111263 (39.98/49.98) STRAIT OUT OF THE BOX | 155
1 15 HANK WILLIAMS JR. A* CURB 77638 (6.98/9.98) GREATEST HITS. VOL. 1 | 289 23 25 LEANN RIMES A* CURB 77885 (10.98/16.98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 116
12 | 18 | PATSY CLINE MCA NASHVILLE 420265 (2.98/5.98) HEARTACHES | 53 24 | — | FAITH HILL A® wARNER BROS. 45872/WRN (10.98/16.98) (T MATTERS TO ME | 115
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by Bradley Bambarger
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CLASSIC "TOONS: Vintage Warner Bros. and
Disney cartoons often relied on classical music to
provide narrative cues for their wacky escapades,
but it was Disney’s 1940 classical musie-plus-ani-
mation extravaganza “Fantasia” that turned on a
generation of young listeners to
Bach and such. With the young
Mickey Mouse as one of the stars,
Walt Disney and company put
together the cutting-edge “visual
musical concert” in league with
cinematic conductor Leopold
Stokowski and critic/composer
Deems Taylor.

Now Roy E. Disney has helped
to realize his uncle’s dream of con-
tinually renewing the “Fantasia”
concept with “Fantasia/2000,” a
feature-length film that premiered
Dec. 17 at New York’s Carnegie
Hall with James Levine and London’s Philhar-
monia performing the soundtrack live with the ani-
mation as backdrop.

Fond memories of the original “Fantasia” were
enough to draw some real characters to the sequel’s
live premiere—including Keith Richards (a long-
time classical fan who saw the film as a kid) and
Mickey (flown up from Orlando, Fla., obviously), as
well as all the Disney bigwigs and top sharehold-
ers who were there rattling their jewelry. “Fanta-
sia/2000” pairs seven new pieces of animation with
classical favorites (some “specially arranged”): the
first movement of Beethoven’s I'ifth Symphony,
Respighi’s “Pines Of Rome,” Gershwin’s “Rhap-
sody In Blue,” the allegro from Shostakovich’s
Second Piano Concerto, the finale from Saint-
Saéns’ “Carnival Of The Animals,” excerpts from
Elgar’s “Pomp And Circumstance,” and Stravin-
sky’s “Firebird” Suite.

To Keeping Score, the most involving combina-
tions of animation and music in “Fantasia/2000”—
the ones that best fulfilled Roy Disney’s manifesto
of providing “a showcase for the majesty and humor
of classical music”—were the humane jazz-age wit
of the Gershwin episode and the sweetly dramatic
toy-soldier tale of the Shostakovich, with the for-
mer directed by Eric Goldberg and the latter by
Hendel Butoy. (The craft of all the animation was
amazingly high, of course, although some sequences
were undone content-wise by touchy-feely ab-
straction—and no images could ever really do a
score like “The Firebird” justice.) The sentimental
favorite, though, had to be the inclusion of the won-
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derful “Sorcerer’s Apprentice” episode from the
original “Fantasia,” featuring Mickey making mis-
chief along to the Dukas score.

Issued Nov. 30, the “Fantasia/2000” soundtrack
album—on Disney Records in the U.S. and Sony
Classical internationally—is No. 3 on Billboard’s
Top Classical Albums chart. Nine years in the
works, the 76-minute “Fantasia/2000” film started
its exclusive four-month run in IMAX theaters
worldwide on New Yeur’s Day. (The plan has been
that the feature would then be seen in regular the-
aters by the summer, although there have been
rumblings that “Fantasia/2000” will remain IMAX-
exclusive.) In the film, the animat-
ed segments are introduced by
celebrities, including Levine,
Itzhak Perlman, Steve Martin,
Bette Midler, Penn & Teller,
James Earl Jones, Angela Lans-
bury, and Quincy Jones.

To herald the (ilm and sound-
track album, Levine and the Phil-
harmonia embarked on a “Fanta-
si1a/2000” world tour. Following the
initial three-night stand at
Carnegie, they played in sync with
the film’s animated segments at
London’s Royal Albert Hall, the
Theatre Des Champs-Elysées in Paris, and Tokyo’s
Orchard Hall. Philharmonia assistant conductor
Derrick Inouye led the group in a New Year’s Eve
“Fantasia/2000” concert celebration at the Pasa-
dena (Calif.) Civic Auditorium.

The “Fantasia/2000” album features all the
repertoire from the film,
played mostly by the Chicago
Symphony Orchestra (with
the Philharmonia in the Gersh-
win and Dukas). As in concert,
the pianists on record are
Ralph Grierson and Yefim
Bronfman, with the former
the soloist in the Gershwin and
the latter in the Shostakovich.
Bronfman—who has a new
complete recording of Sho-
stakovieh’s piano concertos
with pal Esa-Pekka Salonen out on Sony—grew
up in Uzbekistan, so he didn’t see the original “Fan-
tasia” until it was rereleased in the '80s, by which
point he was living in New York.

“I was just amazed watching the first ‘Fanta-
sia’—it really was fantastic,” Bronfman told
Keeping Score just before the live premiere. “I
kept thinking how wonderful it was that children
all over the world had experienced Stravinsky’s
‘Rite Of Spring’ in this way. The animation so cap-
tures the essence of this music in a child’s mind;
it’s hypnotic. And I can’t wait to see the new film
in the theater. I'm sure I'll be there the day it
comes out.”

BRONFMAN
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13 | 8 | 6 | ANNE SOFIE VON OTTER HOME FOR CHRISTMAS
14 |12 | 3 | CHOIR OF KINGS COLLEGE CAMBRIDGE  » FESTIVAL OF NINE LESSONS & CAROLS
5 |NEwp | NINA KOTOVA s os PLAYS TCHAIKOVSKY/RACHMANINOFF

TOP CLASSICAL CROSSOVER .

——ml]l NO. 1 B
1 | ¢ | CHARLOTTE CHURCH ®

SONY CLASSICAL 64356 {11.98 EQ/17.98) 6 weeks at No. 1

CHARLOTTE CHURCH

CHARLOTTE CHURCH A
SONY CLASSICAL 60957 (10.98 EQ/16.98)

N
=
—

VOICE OF AN ANGEL

3|29 SARAH BRIGHTMAN
REALLY USEFUL/DECCA 539330 (11.98/17.98)

THE ANDREW LLOYD WEBBER COLLECTION

4 | 35 | SARAH BRIGHTMAN @
NEMO STUDIO/ANGEL 56769 (9.98/16.98)

EDEN

5 | 34 | LONDON SYMPHONY ORCHESTRA (WILLIAMS) A
SONY CLASSICAL 61816 (11.98 EQ/18.98)

=

STAR WARS EPISODE I: THE PHANTOM MENACE

g | JOHN WILLIAMS
SONY CLASSICAL 51333 (24.98 EQ CD)

GREATEST HITS: 1969-1999

SARAH BRIGHTMAN
DECCA 839116 (17.98 CD)

THE SONGS THAT GOT AWAY

g | 14 | VARIOUS ARTISTS
DECCA 466600 (10.98/17.98)

PAVAROTTI & FRIENDS FOR GUATEMALA AND KOSOVO

ANNE DUDLEY
ANGEL 56868 (16.98 CD)

ANCIENT & MODERN

g { 70 | LONDON SYMPHONY ORCHESTRA (HORNER) A
SONY CLASSICAL 60691 (11.98 EQ/17.98)

BACK TO TITANIC

DOMINGO/KAAS/FERNANDEZ
SONY CLASSICAL 61798 (10.98 EQ/16.98)

CHRISTMASTIME IN VIENNA

JAMES GALWAY
RCA VICTOR 63553 (10.98/16.98)

._.
[3%)
=

UN-BREAK MY HEART

JOHN WILLIAMS/CHRISTOPHER PARKENING
SONY CLASSICAL 61649 (17.98 EQ CD)

STEPMOM

1nln ARIA
ASTOR PLACE 40172 (16.98 CD}

ARIA 2: NEW HORIZON

@ 15 | 30 JOSHUA BELL/ESA-PEKKA SALONEN

SONY CLASSICAL 63010 (10.98 EQ/16.98)

THE RED VIOLIN

1
2
3
4

discs and/or tapes. *Asterisk b
have a wholesale cost between $8.98 and $12.97. CDs with 2 wi
2000 Billboard/BPt Communications and SoundScan, Inc

vinyl

TOP CLASSICAL MIDLINE

A TENOR’S CHRISTMAS CARRERAS-DOMIN-
GO-PAVAROTTI SONY CLASSICAL

CHRISTMAS FAVORITES CARRERAS-DOMIN-
GO-PAVAROTTI SONY CLASSICAL

CHRISTMAS FESTIVAL BOSTON POPS
ORCHESTRA FIEDLER RCA VICTOR

MOZART FOR YOUR MIND VARIOUS
ARTISTS PHILIPS

TOP CLASSICAL BUDGET

tASERLIGHT
OUS ARTISTS LASERLIGHT
INTERSOUND

CLASSICS

(O aibums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 album units {Gold). & RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net
shipment of 10 million units {D1amond). Numeral following Platinum or Diamond symbol indicates atbum's multi platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of
i past or present Heatseeker titie, Classical Midtine compact discs
holesale price lower than $8.98 appear on Classical Budget. ¢

1 THE BEST OF MOZART VARIOUS ARTISTS
2 NUTCRACKER/HANDEL'S MESSIAH VARI-
3 BEATLES GREATEST HITS VARIOUS ARTISTS

4 CLASSICAL MIX VARIOUS ARTISTS POINT

(Continued from page 27)

band,” says Gray.

One innovative feature of the
band’s marketing is an Internet
street team, which passes audio
file samples of the band’s work via
E-mail to fans of comparable
music.

“It’s just like handing someone a
cassette or a sticker, but this time,
it’s an audio file,” explains Gray.

Soriano-Lightfoot says she sees
the band’s audience as “cyber-
savvy adults as well as techno
kids.” The band recently played a

showcase at the new-media indus-
try’s Webnoize confab.

Gray recognizes the 18-24 demo
as vital, but “it’s also the 25-35,
those people who discovered Por-
tishead 1 few years ago and have
grown into more sophisticated
interests. They’re not out there
hunting in the record stores like
they used to be,” he muses.

The band is ecstatic to be part of
Palm Pictures. “The label has been
110% behind us and has held our
hands without meddling,” Soriano-

Lightfoot says. “It’s u great sup-
port system.”

Gray concurs. “Palm Pictures
embraces a global, Internet-savvy,
futuristic approach to creating,
marketing, distributing musie.
[The] Supreme Beings Of Leisure
embody that ideal.”

The Supreme Beings Of Leisure
are managed by John Babbett and
Bruce Kirkland of Los Angeles-
based Second Vision Management;
their songs are published by Ryko-
music Ine. (ASCAP).

5 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR
6 PACHELBEL CANON VARIOUS ARTISTS RCA
VICTOR
7 THE GREATEST CHRISTMAS SHOW ON
EARTH VARIOUS ARTISTS DECCA
8 TENORS ON TOUR CARRERAS-DOMINGO-
PAVAROTTI SONY CLASSICAL
9 TCHAIKOVSKY: NUTCRACKER/BEAUTY
ANTAL DORAT! PHILIPS
10 MOZART FOR THE MILLENNIUM VARIOUS
ARTISTS PHILIPS
11 MOZART FOR MEDITATION VARIOUS
ARTISTS PHiLIPS
12 ALBINONP'S ADAGIOS | SOLISTI VENET! SCI-
MONE ERATO
13 THE GREATEST TENOR SHOW ON EARTH
VARIOUS ARTISTS DECCA
14 NUTCRACKER PHIL.ORCH.ORMANDY sony
CLASSICAL
15 SIMPLY THE BEST NIGHT AT THE OPERA

ARTISTS MADACY

7 BEETHOVEN: GR

REFERENCE GOLD

ARTISTS MADACY
13 MOZART: SYMPH

VARIOUS ARTISTS ERATO

5 20 CLASSICAL FAVORITES VARIOUS

6 TCHAIKOVSKY: THE NUTCRACKER (HLTS.)
PETER WOHLERT/BERLIN SYMPHONY
ORCHESTRA LASERLIGHT

EATEST HITS VARIOUS

ARTISTS REFERENCE GOLD

8 CLASSICAL PIANO MASTERPIECES VARI-
OUS ARTISTS MADACY

9 MOZART-GREATEST HITS VARIOUS ARTISTS

10 TCHAIKOVSKY-GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD

11 CLASSICAL GREATNESS IN THE MAKING
VARIOUS ARTISTS NaRM

12 CLASSICAL MASTERPIECES VARIOUS

ONY NOS. 40 & 41 VARI-

OUS ARTISTS MADACY

14 A NUTCRACKER CHRISTMAS VARIOUS
ARTISTS INTERSOUND

15 GERSHWIN: AN AMERICAN [N PARIS VARI-
OUS ARTISTS MADACY

_—
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Jagy
BLUE
NOTES

by Steve Graybow

LIVE AT GREEN MILL: By ignoring the already
amorphous houndaries separating jazz vocals and spo-
ken-word performance, Kurt Elling has crafted a sig-
nature sound tailor-made for the spontaneity atforded
by live performance. Therefore, it is appropriate that
“Live In Chicago,” his fourth Blue Note release, due Jan.
11, is a collection of performances at the Green
Mill, the elub where Elling has held residence
on Wednesday nights for the past three years.

“The club was around in the '20s and was a
favorite hangout of Al Capone,” says Elling of
the venue where he made his professional jazz
debut. Prior to that auspicious event, the 31-
vear-old vocalist had performed Bach and Han-
del compositions throughout his college years.

“There were cats down the hall [in college]
who turned me on to Dave Brubeck and Herbie
Hancock,” he says. “I started sitting in with some jazz
groups, but I quickly tired of singing the song’s head
and then waiting around for 20 minutes while everyone
took solos. So I started to scat and had many a terrible
night, musically speaking, before some of it started to
come together.”

A part-time “pass the hat” gig at a local Chicago dive
while he was in graduate school led Elling to his pre-
sent career path. “Singing was a good mental break

ELLING

from studying,” says the singer, who eventually began
adding lyrics to existing instrumental compositions in
an art known as vocalese. “Over time, the joys that [
would get from singing became more pronounced, and
I ended up dropping out of school.”

With guest appearances from notable Chicago locals
such as saxophonists Von Freeman and Ed Peterson
and percussionist Kahil EI’Zabar, as well as vocalese
master Jon Hendricks, “Live In Chicago” paints an inti-
mate portrait of Elling’s uniquely literate approach to
singing and storytelling.

Ineluded are a wordless vocal take on the Yellowjack-
ets’ “Downtown,” Wayne Shorter’s “Night Dreamer”
with original lyries by Elling, and “The Rent Party,” an
eight-minute spoken-word piece celebrating night life in
general and Elling’s musical compatriots in particular:

“I give people little handholds, so they can
climb this mountain with me,” Elling says. “If
I tell a story, people key into it, and when 1 go
into something more challenging, they are a
hundred times more likely to sit through it and
retain the spirit.”

To promote “Live In Chicago,” Blue Note is
planning two direct-mail campaigns, one to its
own mailing list and one to the readers of Chica-
g0 magazine, which is distributed throughout
the city where Elling has his strongest follow-
ing. Saul Shapiro, Blue Note VP of sales and market-
ing, notes that the label is working with the Cafe Music
Network to place the album in cafes and restaurants and
to ensure in-store play in those nontraditional outlets.

“Kurt has sold the most in Chicago, but our goal is
to expand outside Chicago into larger markets where
he has toured before. We will be going into those mar-
kets and doing co-op advertising and price and posi-
tioning campaigns,” says Shapiro.

AZZ CHANNEL
TEEBE‘T S|mu|cast on
onday nghts at
pm astern/
3 PM Pacific

February 28
Wyntor Marsalis:
An Intimate Look

Call your cable or satellite provider and tell them
you want BET On Jazz: The Jazz Channel.
1-877 SEE-JAZI (733-5299)

‘© 2000 BEF On Jant

(&4

HE JAZZ CHANNEL"

Billboard

JANUARY 8, 2000

Top Jazz Alhums.

E é % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
= =z (QE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOUndSCan®
2 | 5 |4 ARTIST I e
o= 5 Z 3| IMPRINT & NUMBER/DISTRIBUTING LABEL
—emll NO. 1 B
@ 1129 DIANA KRALL 17 weeks at No, 1
VERVE 050304/VG WHEN | LOOK IN YOUR EYES
()| 2 [ 30 HARRY CONNICK, JR.
COLUMBIA 69618/CRG COME BY ME
3 | 3| 13| TONY BENNETT
RPM/COLUMBIA 63668/CRG BENNETT SINGS ELLINGTON HOT & COOL
4 | a4 |10| KEITH JARRETT
| ECM 547949 THE MELODY AT NIGHT, WITH YOU N
()| 7| 9 | ROSEMARY CLOONEY
CONCORD 4870 SONGS FROM THE GIRL SINGER - A MUSICAL AUTOBIOGRAPHY
(8)| 9 | 13| VARIOUS ARTISTS
32 JAZZ 32152 JAZZ FOR THOSE PEACEFUL MOMENTS
7 | 5 | g0 | VARIOUS ARTISTS
32 1A7Z 32061 - JAZZ FOR A RAINY AFTERNOON
6 | 1] | MICHAEL FEINSTEIN WITH THE MAYNARD FERGUSON BIG BAND
CONCORD 4869 BIG CITY RHYTHMS
()| 11| 47| MILES Davis
LEGACY/COLUMBIA 65853/CRG LOVE SONGS
10 | 8 | 68| VARIOUS ARTISTS
32 JAZZ 32097 JAZZ FOR THE QUIET TIMES
11 |13 | 32| VARIOUS ARTISTS
32 JAZZ 32130 JAZZ FOR A LAZY DAY
(12| 17 | 22| THE PHIL COLLINS BIG BAND
ATLANTIC 83198/AG A HOT NIGHT IN PARIS
13 | 16 | 54 | VARIOUS ARTISTS
32 JAZZ 32101 JAZZ FOR THE OPEN ROAD
14 | 12| 47 | YARIOUS ARTISTS
I 32 JAZZ 37106 JAZZ FOR WHEN YOU'RE ALONE
(15)| 20 | 39 | CASSANDRA WiLSON
BLUE NOTE 54123/CAPITOL TRAVELING MILES
16 | 15| 21| VARIOUS ARTISTS
MADACY 58665 B KINGS OF SWING
17 | 12| 14 | THE RAMSEY LEWIS TRIO
NARADA 47996/NVIRGIN APPASSIONATA
71 | 1g | DUKE ELLINGTON
RCA VICTOR 63459 1927-73 THE BEST OF DUKE ELLINGTON i
19 | 18| 3 | ELLA FITZGERALD
VERVE 547800NVG SOMETHING TO LIVE FOR
20 | 19| 3 | MICHAEL BRECKER
VERVE 547844NG TIME iS OF THE ESSENCE
21 | 27| 27| VARIOUS ARTISTS
NARM S0003 JAZZ - DISCOVER AN AMERICAN ORIGINAL
VARIOUS ARTISTS
NEWD | | ccvcoiumBia 63807/cR0 JAZZ. THE DEFINITIVE PERFORMANCES
23 23|32 ELLA FITZGERALD
POLYGRAM TV 539206VG PURE ELLA
24 | 75| 79 | DIANA KRALL
IMPULSEY/GRP 059825/VG STEPPIN’ OUT — THE EARLY RECORDINGS
25 | o VARIOUS ARTISTS
RCA VICTOR 68987 FABULOUS SWING COLLECTION
—~mli NO. 1 B
()| 1| 6| KENNYGA 6 weeks at No. 1
ARISTA 19090 FAITH: A HOLIDAY ALBUM
()| 2 | 26| KENNYG @
ARISTA 19085 CLASSICS IN THE KEY OF G
(D! 3 [13] pavEkoz
| CAPITOL 99458 THE DANCE
(2)| 7| 3 | GROVER WASHINGTON, JR.
COLUMBIA 69722/CRG PR% CUTS: THE COLUMBIA YEARS 1987-1999
5 | 5 | 44 | BONEY JAMES
WARNER BROS. 47283 BODY LANGUAGE
6 | 4| g | FOURPLAY
WARNER BROS. 47504 SNOWBOUND
()| 6 | 36| JOE SAMPLE FEATURING LALAH HATHAWAY
U] PRA/GRP 059956/VG ___ THE SONG LIVES ON
12| 61 | KIRK WHALUM
= WARNER BROS. 47124 FOR YOU
9 | 9| 5| VARIOUS ARTISTS
[ WINDHAM HILL JAZZ 11460/WINDHAM HILL JAZZ NOEL |
17 | 20| NORMAN BROWN
WARNER BROS. 47300 CELEBRATION
20| 2 | GROVER WASHINGTON, JR. |
| HIP-0 153888 ULTIMATE COLLECTION J
12 | 10| 4 | PAT METHENY
; WARNER BROS. 47366 A MAP OF THE WORLD (ORIGINAL SCORE)
13 | 8 | 11| VARIOUS ARTISTS
| | KKSF 0019/RYKODISC KKSF 103.7 SAMPLER FOR AIDS RELIEF VOL. 10
14 | 13| 30| PAUL HARDCASTLE
| | _TRIPPIN ‘N’ RHYTHM/PUSH 90506/v2 THE JAZZMASTERS 11l
23 | 10| MEDESKI MARTIN & WOOD
| GRAMAVISION 79520,RYKODISC LAST CHANCE TO DANCE TRANCE (PERHAPS) BEST OF 1991-19%6
16 | 18 | 31 | THE RIPPINGTONS FEATURING RUSS FREEMAN
PEAK/WINDHAM HILL JAZZ 11438/WINDHAM HILL TOPAZ 8
(I7) |Re-EnTRy| BELA FLECK AND THE FLECKTONES
WARNER BROS. 47301 GREATEST HITS OF THE 20TH CENTURY
[ 18 |14 [ 7 | VARIOUS ARTISTS
WIZ 26/RYKODISC WJJZ 106.1 SMOOTH JAZZ VOLUME 6 i
| 19 |19 24| RICHARD ELLIOT
BLUE NOTE 57481/CAPITOL - CHILL FACTOR
20 | 21 | 30| SPYRO GYRA
WINDHAM HILL JAZZ 11439/WINDHAM HILL GOT THE MAGIC
91 | 11| 4 | VARIOUS ARTISTS
| RHINO 75864/AG SMOOTH GROOVES - SENSUAL CHRISTMAS |
22 | 15| o | VARIOUS ARTISTS
| Il WNUA 28/RYKODISC WNUA CARES FOR KIDS FOUNDATION VOLUME 12
@) |RE-ENTRY| BELA FLECK
| WARNER BROS. 47332 THE BLUEGRASS SESSIONS - TALES FROM THE ACOUSTIC PLANET VOL. 2
24 | 16| 2 | AL DI MEOLA
TELARC 83458 WINTER N]_GHTS
95 | 27 | 1a | BRIAN CULBERTSON
ATLANTIC 83237/AG SOMETHIN' BOUT LOVE

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). € RIAA certification for net ship-
ment of 10 million units {(Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For

boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitipiies shipments by the number of discs

and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl available.

indicates past or present Heatseeker

title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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Ross, music supervisor of the film.

land, Brian Holland, and Davis.

Scoring A Success. BMI recently hosted a screening and
dinner for composer David Mansfield on behalf of his
score for the film “Tumbieweeds,” a winner of the Filmmak-
ers Trophy in the drama category at the 1999 Sundance
Film Festival. Shown standing, from lefi, are Gregory
O’'Conner, producer of the film; Doreen Ringer Ross, BMI's 55
assistant VP of film/TV relations; Mansfield; and Angela
Shelton, co-author of the film’s screenplay. Shown seated,
from left, are Gavin O’Conner, co-author of the screenplay,
director, and lead actor of “Tumbleweeds”; and Brian

Staying The Course. Universal Music Publishing Group
(UMPG) has re-signed a worldwide administration deal with
the Holland, Dozier, and Hollanc publishing firm for the
Gold Forever Catalog. The deal-makers, standing, from left,
are David Renzer, worldwide president of UMPG; Victoria
Canchola, assistant to Richard Davis, COO of the Holland
Group; Irwin Griggs, VP of special projects at UMPG; Scott
James, UMPG’s senior VP of film, TV, and new-media
worldwide; Tom Eaton, manager of music publishing and
TV music; and Marisa Porter, manager of music publishing
and TV music. Shown seated, from left, are Edward Hol-

e

el

McDonald.

A Birthday Deal. EMI Music Publishing nas made an
administration deal with Dizlo Music, the publishing catalog
of the estate of Dizzy Gillespie. Shown completing the deal
on QOct. 21, which would have been the jazz great’s 82nd
birthday, from left, are Jerry Gold, business affairs for Dizlo
Music; Clark Miller, senior VP of legal and business affairs
at EMI Music; Mark Zuckerman, business manager for Dizlo
Music; Martin Bandier, chairman/CEOQ of EMI Music; Boo
Frazier, Gillespie’s nephew; Bill Turner, manager of legal
and business affairs at EMI Music; and Jesus Garber of the

Team Effort. ASCAPR Planet Hollywood, and retailer Guitar
Center recently hosted a Christmas party for Nashville's
pop community. Attendees, from left, included artists Dave
Loggins, John Bettis, Peter Frampton, and Michael

Jesus Garber Co., consultant to Dizlo Music.

]

songwriters & Publishers

& MUSIC

NO.1T SONG CREDITS

¥1L 7T L E

W m I T E R

THE HOT 100

P U E L 1 & H E R

SMOOQTH - Itaal Shur, Rob Thomas « Itaal Shur/BMI, Bidnis/BMI, EMI Blackwood/BMI

HOT COUNTRY SINGLES & TRACKS
BREATHE - Holly Lamar, Stephanie Bentley « Cal IV/ASCAP, Universal-Songs Of PolyGram
International/BMI, HopeChest/BMI|

HOT R&B SINGLES
HOT BOYZ - Missy Elliott, Timothy Mosley - Mass Confusion/ASCAP, WB/ASCAP, Virginia
Beach/ASCAP

HOT RAP SINGLES
HOT BOYZ - Missy Elliott, Timothy Mosley - Mass Confusion/ASCAP, WB/ASCAP, Virginia
Beach/ASCAP

HOT LATIN TRACKS
FRUTA FRESCA -« Martin Madera + Gaira Productions

“FEEL LIKE MAKIN’ LOVE”
Written by Paul Rodgers
and Mick Ralphs
Published by BadCo Music
Inc. (ASCAP)

Classic rock songs seem to F.ave a
way of continually resurfaing,
often in surprisingly diffarent
arrangements. Such is the cuse
with “Feel Like Makin' Love.” The
song rose to No. 10 on The Bill-
board Hot 100 in 1975, makirg it
one of the biggest hits for B-itish
rockers Bad Company. Penaead by
Bad Company lead vocalisy Paul
Rodgers and guitarist Mick
Ralphs, the song is a bona fide
rock anthem that has been revived

Jfor the new millenniwm by
Goldfinger on the band’s currant
Mujo Records album, “Darria’s
Coconut Ass—Live From Omaha.”

“Every time I'd hear it on
a classic rock station, I
always heard that cho-
rus being like Metalli-
ca, kind of heavy
nmetal-ish,” says
Goldfinger lead vocalist
John Feldmann. “The verses
are so mellow, and the choruses are
so rock on the original. I'd always
wanted to do a Metallica-esque reg-
gae, heavy metal version of it.

“I just like the vibe of what we’ve
done to it . . . There’s only our
chords in the whole song, at kast

THEY'RE PLAYING MY SONG'

B < R A H E VvV A nN s | o4

in the Zersion we do. So we just put
a reggae beat to it. I learned the
lyries, and it just kind of came
togetker in the studio. All we did
really, besides whkat we do live, is
add some horn lines to it to
make it more of a studio
produetion. It’s real
simple, one of the sim-
pler covers we did on
the record. We just
; made it our own. We made
it like a Goldfinger song. None
of us were too familiar with the
musicality of it, so we were able to
make -t our own. We learned it as a
Goldfinger song, rather than
everyone knowing the song so well
that it was hard to make it our
own.”

yrics & Iyricists’ Marks 30 Years:
SIIII!IWI‘“EI'S’ Hall Elects New Writers

HOP ABOARD THE 21ST: Wel-
come to the 21st century! This year,
in March to be exact, Words &
Music will celebrate its 10th
anniversary. With regard to popu-
lar song, for pure enchantment,
innovation, and great vitality, the
past century will be a hard act to
follow. It would be arrogant to
believe that the next 100 years
won't offer up greatness; it would
be sad if those years don't recognize
the pop music wonders of the 20th.

ON THE 21ST, PART 2: Tributes
to the great show and film song-
writers have been the focus of New
York’s 92nd Street Y's “Lyries &
Lyricists” annual series, to cele-
brate its 30th anniversary this year.
The idea in 2000 is to “revisit the
living legends

Award for his lifetime achievement
in musical theater. Strouse has
written the music for such shows
as “‘Bye Bye Birdie,” “Golden Boy,”
“Applause,” “It’s A Bird, It's A
Plane, It’s Superman!,” and
“Annie.” The foundation also
awarded Andrew Lippa a Richard
Rodgers New Horizon Award.

PEERMUSIC DEALS FOR CD
CUTS: Peermusic says it now con-
trols a majority of the songs
included in a new set by Argen-
tinian performer Diego Torres,
“Tal Cual Es” via BMG. Nine of
the album’s co-writers met in
November at peermusic’s offices
in Buenos Aires to make a world-
wide publishing deal with the com-
pany. Album producer Cachorro
Lépez  co-

of American
song,” starting
with Cy Cole-

Words & Musi

wrote nine of
its 13 cuts.
First single is

man (Jan. 8- P “La Ultima
10) and contin- Lo onl=Br B T BEFi 1| Noche.”

uing with John — ) — — ’

Kander and . SONY/ATV
Fred Ebb by Irv Lichtman PACTS BUR-
(Feb. 12-14), NETTE: Bill

Stephen Sondheim (March 11-13),
Betty Comden and Adolph Green
(April 15-17), and Sondheim and
Jerry Herman (June 3-5). For the
Coleman event, David Zippel, who
wrote the lyries for the hit musical
“City Of Angels” with music by
Coleman, will be host/narrator. A
spokeswoman for the series says
that stage appearances by the
songwriters have not been com-
pletely worked out.

SONG HALL NEWCOMERS:
The Songwriters’ Hall of Fame has
elected new members, who will be
formally inducted June 15 at the
group’s 31st unniversary awards din-
ner in New York. They are James
Brown, James Taylor, Brian Wil-
son, Curtis Mayfield, and Eagles’
Glenn Frey and Don Henley.

BY STROUSE, FOR STROUSE:
Composer (sometimes lyricist)
Charles Strouse, a solid contrib-
utor to the American musical the-
ater in the 20th century’s latter
decades, has received the ASCAP
Foundation’s Richard Rodgers

Burnette has signed an exclusive
writer agreement with Sony/ATV
Tree Music Publishing in Nashville.
He’s had his songs recorded by such
artists as Ricky Van Shelton,
David Kersh, Chalee Tennison,
Jessica Andrews, Wade Hayes,
and Ty England.

BOOK AWARD: Music print giant
Hal Leonard Corp. says its refer-
ence book “Ampeg: The Story Be-
hind The Sound” by Gregg Hop-
kins and Bill Moore has been
named book of the year by Vintage
Guitar magazine. The book, pub-
lished last August, sells for $32.95.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane:
1. “Pokémon 2 B.A. Master
Recorder Fun Pack.”
2. Metallica, “Garage Inc.”
3. Dave Matthews Band, “Before
These Crowded Streets.”
4. “The Prince Of Egypt,” vocal
selections.
. “Jekyll & Hyde,” vocal
selections.
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Pro Audio

ARTISTS & MUSIC

A Gall For Standards & Other Wishes For 2000 & Beyond

ON ANY YEAR, the holiday season
is a time for reflection and plan-
ning—simultaneously looking back-
ward and forward. This year, the
poignancy of this period is reinforced
by the knowledge that it’s the end of
a decade, century, and millennium.

In the spirit of the season, I'd like
to follow the year-end wrap-up in the
last issue of 1999 with a pro audio
wish list for 2000 and beyvond.

STANDARDS, STANDARDS: As
much as I support free enterprise
and competition, our industry has
gone way overboard with propri-
etary formats, protocols, and tech-
nologies. While this development has
spawned a cottage industry for man-
ufacturers and studio owners who
specialize in transfers, it threatens
to hamper the creative process by
putting technological roadblocks
between artists and their fans.
Today, a project ean be recorded in
any number of multitrack formats,
including analog tape, MiniDise, Adat,
DA-88, and digital audio workstations
that employ a wide range of storage
options, from magneto-optical discs
and Exabyte tapes to CD-R and AIT
Those multitrack media are usu-
ally mixed down to a stereo or mul-
tichannel master, which can exist on
an equally dizzying array of formats,
like 16-bit DAT, 24-bit DAT, half-inch
analog tape, and any of the comput-

cassette, and MiniDisc.

Not even the most lavishly
equipped recording, mixing, or mas-
tering studio can afford to own all
the recorders and drives necessary
to play back current media. Fur-
thermore, even if one did set up a
studio that could cater to all storage
types, the amount of time spent
learning how to make all those digi-
tal and analog machines talk to one
another would be all-consuming.

Here’s hoping we can knock some
sense into this format-crazy industry.

M ORE=BETTER BLUES: I'll
probably get skewered for this hy
studio owners, manufacturers, pro-
ducers, engineers, mixers, and any-
one else who takes part in this indus-
try. However, there might be at least
a few sympathetic souls out there
who feel, as I do, that the number of
tracks on most current recording
projects is out of control. Do we real-
ly need 96 or more discrete tracks to
mix a pop song that’s going to wind
up being listened to in stereo or, in
some cases, mono?!

If the track escalation of popular
musie correlated with an improve-
ment in quality, I would be in favor of
it. However, most people feel that their
most beloved recordings were made
using one, two, three, or four tracks.

That includes the entire canon of
Billie Holiday, Buddy Holly, the

(I
HONTOR

by Paul Verna

suming that more is better when it
comes to track count and mixer
channels?

Leaving aside the creative issues
of track management, what about the
financial side? Today, a studio cannot
be considered world-class if it’s not
capable of handling a 96-track mix.
That means stocking at least two 48-
track recorders and a console that
has up to 100 channels, the vast
majority of which are rarely used.
Does this make sense? s there a bet-
ter way? Is anyone listening, or is the
channel I'm squawking on muted?!

YOU’RE SURROUNDED: Hooray
for the surround-sound revolution
and the creative possibilities that it
promises for musicians, producers,
and engineers. However, at the risk
of grinching on everyone’s parade, I
must say that I haven’t been too
impressed with the multichannel

projects I've heard to date.

Maybe it’s a sign of my advancing
age or musical conservatism, but
whenever I hear easily identifiable
mix elements emanating from the
rear—or even the center—speakers,
1 flinch. With few exceptions, wide-
ly scattered mix elements tend to
distract me from the music rather
than involve me in it.

1 say this with no intended disre-
spect for the producers, engineers,
and mixers who are pioneering this
format. They’re all geniuses whose
work will lay the foundation for a new
creative medium. But one of my
wishes for the new millennium is that
the industry will find enlightening
ways to build surround music from
the ground up instead of redistribut-
ing old tracks across six channels.

N ET RESULTS: In the early '90s,
when I covered the retail beat for my
collecague EEd Christman, Bill-
board’s indefatigable senior retail
editor, music merchants began de-
bating the specter of digital down-
loads. At the time, the notion was so
seemingly far off that most people
simply brushed it aside.

Today, as anyone with a ticking
brain and a beating heart knows, dig-
ital downloads are not only here, but
they promise (or threaten, depending

on one’s outlook) to rewrite the rule
book for the entire music business.
From my perspective as an audio
person, I wish the industry would
place as high a premium on sound
quality as it does on data transfer
rates and compression algorithms.
Those of us who grew up in the ana-
log and early digital ages know what
it’s like to strive for better sound, and
some of us have devoted our careers
to pushing the limits of resolution.

FINAL NOTE: My last wish is that
we never lose sight of what got us
into this industry in the first place:
the music.

Digital Sides. Ocean Way owner
Allen Sides, left, and Sony VP of pro-
fessional audio group Courtney
Spencer display Ocean Way's Sony
OXF-R3 “Oxford” digital console.

er storage options mentioned above.  Beatles, Sam Cooke, and Otis Red-
Even in the realm of sound carri- ding—to name a few that come to R D
ers, DVD Audio and Super Audio mind—plus the most venerated
C}l?—h‘ghet.lilnte;—c0mp2:§il’>ility ﬁ‘f ?neskeg.er c;ut b[i/ Etll:ris[}’l'eillgy, BILLBOARD’S NO. 1 SINGLES (JANUARY 1, 2000)
which is still under question—mig rank Sinatra, Aretha Franklin, —
confuse consumers who have alveady  and all of the early Motown artists. Tﬁ»LAET'EGORY T OIE:%T Lo8 AT O\A'IR\fI‘HBAT’S TR E;(:;JNTRY SEIiﬁl:\ll.((:S\ SDAAII;ﬁS ':él:EiTREAM RIER
been bombarded with CD, CD-ROM, Are we missing the mark by as- | pcy Santana Feat. Rob Donnell Jones/ Faith Hil Amber/ Creed/
— - Producer Thomas/ Eddie F, D. Lighty B. Gallimore/F. Hill The Berman Bros. J.Kurzweg
(Label) M. Ser)letic {Untouchables/Laface) | (Warner Bros./WRN) (Tommy Boy) {Wind-Up)
(Arista |
i I he best Pro ools RECORDING FANTASY PLAYGROUND/MINI OCEAN WAY GALLERY [ A HOUSE ON BAUM
STUDIO(S) {Berkeley, CA) MANSION {Nashvilie, TN) {New York) RD.
- a Engineer(s) David Thoener | (New Jersey) Julian King C.H. Berman {Orlando, FL) i
) II | Sheldon Goode, Eddie F | Ricky Cobble John Kurzweg
Studio Iin tne wor | Anrew Cardens
s ; i =~ i
i 3 oa7i 99 CONSOLE(SY Neve 8108 | AMEK Galileo Neve 8078 SSL 6000 Pro Tools
1" DAW(S)
RECORDER(S) | StuderA-800 | Sony APR24- Sony3348 Studer AB27 | PoTools
E Magiclogic 4.0 !
MIX MEDIUM Pro Tools Ampex 499 | Ampex 467 | Ampex 499 | Pro Tools
MIX DOWN THE RECORD PLANT PLAYGROUND/ STARTSTRUCK GALLERY | TRANS CONTINENTAL
STUDIO(S) {Los Angeles) MINI MANSION STUDIOS (New York) | (Oriando, FL)
Engineer(s) David Thoener (New Jersey) (Nashville, TN} Dr. Moe | John Kurzweg
: Sheldon Goode Mike Shipley C.H. Berman
e | J.R. Rodriguez
Bryan McConkey f
CONSOLE(SY SSL 9000 AMEK Galileo Neve 8078 SSL 6000 SSL 9000
DAW(S)
y - H RECORDER(S)_ dB Technology/GX 8000 | Sony APR24 - Son: ?&E Studer A827 Studer 1/2"
Located 1n South Beach, Miami... g EMggic Logic 4.0 ’
g ;. 1 =
Record or Mix on one of the World's most MASTER HHB Magneto Optical | Quantegy GP9 Ampex 467 Ampex 499 Ampex 499
5 MEDIUM Disk
powerful Pro Tools systems with one of the |
' . . 9 MASTERING A&M POWERS HOUSE OF THE MASTERING LAB | ABSOLUTE STERLING SOUND
WOVLCA [¢ MOfT QXPQVIQP\CQCA PVO TOOl.f Qh‘jlheeyf Engineer Stephen Marcussen SOUND Doug Sax Leon Zervos Ted Jensen
" 5 Herb Powers
1 analoq, ADAT or DASBS ?... no Problem... T B =t - — TR
Call DigiNote Studio today on 305-604-9110 JNEEEEREE [
é 1999, Bullbogrd.‘B'fli Com:jm[))nica—ti_%ns-, Hc;t ltOO, R8|:|B &PCountry appear itn thilsffeaéurg each tx(;ne(;j lt\Aatms’\;reakmMRock, M]pcljerr;] Roc;,lgagééd&l’%l
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Big Sales, Label Troubles Sum Up *99

’
g g’S MIXED BAG: By now, most
of you are recovering from Y2K fes-
tivities and are enthusiastically back
into the work groove . . . verdad?

Anyway, even though we are in a
new year, there still is time to take
one last peek back at last year.

Few would argue that 1999 was
anything but a standout year, as
sales hit record territory.

But as in any other year, artists
and labels had a few downers to go
along with the more numerous highs,

Thus, the introduction of the “laud-
able/lamentable” list, a periodic,
slightly tongue-in-cheek look at the
good, bad, and indesecribable of the
stateside Latino biz.

Laudable: Copious mainstream
press coverage of Latino acts finally
give Hispanic artists their due.

Lamentable: Copious mainstream
press coverage of Latino acts gives
way to consumer disinterest for the
next great Hispanic act to dive into
the English-language market.

Laudable: Sony’s record-setting
sales year and second consecutive
year in which the label dominated
the year-end chart results.

Lamentable: Sony president Os-
car Llord and Sony Latin VP/GM
Jorge Pino unwisely getting in-
volved in a scuffle in November be-
tween Sony Discos star Alejandro
Fernindez and a paparazzi photog-
rapher. Neither Llord nor Pino would
comment on the matter.

Laudable: Fonovisa’s record-set-
ting sales performance on The Bill-
board Latin 50 in 1999.

Latis

otas

1M

by John Lannert

Lamentable: Fonovisa president/
CEO Guillermo Santiso and the
label’s VP of promotion, Jesis Mor-
eno, both pleading guilty to payola-
related charges.

Laudable: Freddie Records en-
Joys its finest year ever on The Bill-
board Latin 50.

Lamentable: In December, Fred-
die Records founder I'reddie Mar-
tinez Sr. is indicted by a federal
grand jury on a tax fraud charge. A
two-count indictment handed out by
a federal judge in Texas alleges that
he failed to report sales revenue
from the label.

Laudable: Latin music Internet
companies pop up all over 1999, with
some attracting big-time investment
funds.

Lamentable: Sane companies are
shooting from the hip with fuzzy
husiness plans. (Granted, most Inter-
net start-ups are loose with details.)

Laudable: Upcoming big-band
album by Sonolux/Sony singer Char-
lie Zaa, who hit it big a couple of
years back doing (what else?) new
versions of old classics.

Lamentable: Allegations Zaa
physically abused his girlfriend,
leading to a court appearance in

bt 4

Juanga Stays. BMG recently re-signed Juan Gabrie! to a long-term recording and
pubiishing deal. Pictured seated, from left, are Francisco Villanueva, managing direc-
tor of BMG U.S. Latin; Ramdn Segura, senior VP of Latin American region, BMG
International; Juan Gabriel, and Jorge Lopez Negrete, managing director of BMG
Mexico. Shown standing, from left, are Tamara Guardarrama, attorney for BMG U.S.
Latin; José Luis Caballero, attorney for Juan Gabriel; Enrique Torres, attorney for
BMG; Dario De Ledn, manager for Juan Gabriel; Leslie Zigel, director of business
affairs at BMG U.S. Latin; and Olga Cardona, director of BMG U.S. Latin publishing.

November for the Colombian singer-

Laudable: San Antonio-based La
Tropa IF becomes one of the strong-
est-selling Tejano acts in the 1990s.

Lamentable: The group files for
Chapter 11 voluntary bankruptey
protection in December at U.S. Bank-
ruptey Court in the Western District
of Texas. The group is seeking pro-
tection from creditors while it reor-
ganizes its finances. The band’s dehts
are listed as being between $100,000
and $500,000.

COMEBACK ARTIST OF THE
YEAR: WEA Latina’s Ricardo
Montaner, who scored his first top
10 hit on Hot Latin Truacks in five
years. His latest album spent 12
weeks on The Billboard Latin 50.

DOUBLE TAKES: One of the prom-
inent industry trends of 1999 had to
be the servicing to radio of two dif-
ferent versions of a song for different
formats (see story, page 1).

Four songs hit the top of Hot Latin
Tracks with a pair of different ren-
ditions. “Ese” by Jerry Rivera (Sony
Discos) was rotated on pop and trop-
ical stations, as was “No Me Ames”
by Jennifer Lopez and Marc¢ An-
thony (Work/Sony Discos). “De Hoy
En Adelante,” a ballad by EMI Latin

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.)
6 Alguna vez (FI PP, BMI)

28  Alma Rebelde (San Angel)

22 Anillo Grabado (Not Listed)

30 Aqui, Pero Alla {Josibel}

14 Atado A Tu Amor (World Deep Music, BMI)

11 Bajo La Lluvia (Sony/ATV Discos, ASCAP)

29 Basura (Grever)

26 Con Quien Estaras (De Luna, BM!)

7 Desnuda (Sony/ATV Discos, ASCAP/Arjona Musical, ASCAP)

12 Dimelo [) Need To Know] (Sony/ATV Songs, BMI/Cori Tiffani,
BMI/Copyright Control}

17 Dormir Contigo (Manzamusic. SACM/Dinica, BMI)

39 & Disgusto (Reyna Cornehia, ASCAP/Intersong, ASCAP)

5  ElListon De Tu Pelo (Not Listed)

21 El Poder De Tu Amor (Bebu, ASCAP/HRM, ASCAP)

16 Escuchame (Estefan, ASCAP/MAF, ASCAP}

32 Escuchame (Sabrosos)

31 Espero Que Te Cumpla (Not Listed)

20 Eternamente (America Musical SA.DE.CB)

1 Fruta Fresca (Gaira Producciones)

40 Lagrimas (Fonomusic. ASCAP)

23 Las Heladas (Flamingo, BMI)

24 Llegar A Ti (Ventura, ASCAP)

18 Mi Gusto Es (Vander. ASCAP)

36 Moscas En La Casa (FI.PP, BMI)

15  Navidad Sin Ti (Mas Latin, SESAC)

27 No Compro Amores (Brambila Musical/Vander, ASCAP)

13 No Le Rueges (MAMP)

10 Perdoname (Vander, ASCAP)

8 Pero Dile (PMC, ASCAP)

19 Que Alguien Me Diga (EMOA, SESAC)

3 Ritmo Total [Rhythm Divinel (Right Bank, ASCAP)

38 Shake Your Bon-Bon (A Phantom Vox, BMI/Warner-Tameriane,
BMI/Estefan, ASCAP/DESMOPHOBIA, ASCAP/Universal-Poly-
Gram International, ASCAP)

34 Siento (Karen, ASCAP)

37 SiHe Sabido Amor (Warner-Tamerlane, BMI)

9 SiNo Te Hubieras Ido (Crisma, SESAC)

25 Solo Tu (Rubet, ASCAP/Universal, ASCAP)

33 Sonador Eterno (Ser-Ca, BMI)
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Hot Latin Tracks.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC-
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
ARTIST
IMPRINT/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

~=mtll NO. 1/GREATEST GAINER B
CARLOS VIVES

5 9 7 EM) LATIN 1 week at No. 1
5 | 5 | 14 | LOSRIELEROS DEL NORTE
FONOVISA

E_ESTEFAN JR. J.V.ZAMBRANO (M.MADERA)

FRUTA FRESCA

TE QUIERO MUCHO
M.MORALES (J.GONZALEZ)

(NT!

ENRIQUE IGLESIAS

ERSCOPE/UNIVERSAL LATINO ¥

BANDA EL RECODO

M.TAYLOR, B.RAWLING (PBERRY.M.TAYLOR}

RITMO TOTAL
TE OFREZCO UN CORAZON

@B~ ele

—
s
[
=
o
N
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SONY DISCOS T

4 / 11 FONOVISA NOT LISTED (G.ADOLFO)

12 | 10 | 8 | LOSANGELES AZULES EL LISTON DE TU PELO

L B DISAEMI LATIN £ J.MEJIA AVANTE (J. MEJIA AVANTE}
6§ | 2 | 3 | 19 | CHRISTIAN cASTRO ALGUNA VEZ
— ages ARIOLA/BMG LATIN K.SANTANDER (K.SANTANDER)

9 | 13| & | RICARDO ARJONA DESNUDA
SONY DISCOS 1 R.ARJONA (R.ARJONA)

8 | 3 | 4 | 1§ | VICTOR MANUELLE PERO DILE
SONY DISCOS S.GEORGE {V.MANUELLE)

9 | 10| g | 11 | MARCOANTONIO SOLIS SI NO TE HUBIERAS 1DO
FONOVISA B.SILVETTI (M.A.SOUIS)

10 | 11 | 11 | 11 | PEPEAGUILAR PERDONAME
MUSART/BALBOA PAGUILAR (FATO)

| 14| 5 | GRUPOMANIA BAJO LA LLUVIA
SONY DISCOS 0.SERRANO {0.SERRANO}

12| 7 | 2 | 15 | MARC ANTHONY DIMELO
COLUMBIA/SONY DISCOS T C.ROONEY (M.ANTHONY,C.ROONEY)

15 | 15 | 13 | CONJUNTO PRIMAVERA NO LE RUEGES
FONQVISA V.MATA (J.ARMENTA)

CHAYANNE ATADO A TU AMOR

ESTEFANO (ESTEFANO)

29 | | 12 | LOS BUKIS NAVIDAD SIN TI

FONOYISA M.A.SOLIS (M.A.SOLIS)

16 3 6 13 | CARLOS PONCE ESCUCHAME

EMI LATIN t M.FLORES (M FLORES)

17 6 | 2 LUIS MIGUEL DORMIR CONTIGO

WEA LATINA t L.MIGUEL (A MANZANERO)

21 | 23 7 EZEQUIEL PENA MI GUSTO ES
1LE FONOVISA E.PENA (S LOZANO BLANCAS) |

19 | 17 19 7 GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA

SONY DISCOS J.M.LUGO,G.SANTA ROSA (0. ALFANNO)

18 | 24 12 | VICENTE FERNANDEZ ETERNAMENTE

SONY DISCOS PRAMIREZ (C.GONZALEZ)

2 18 19 | RICARDO MONTANER EL PODER DE TU AMOR

WEA LATINA B.SILVETTI (R MONTANER,B SILVETTI)

2% | 39 3 TIRANOS DEL NORTE ANILLO GRABADO

SONY DISCOS NOT LISTED (NOT LISTED)

% | 2 LOS TUCANES DE TIJUANA LAS HELADAS

EMI LATIN | G.FELIX (M.QUINTERO LARA)

JACI VELASQUEZ

LLEGAR ATI

SONY DISCOS { R.PEREZ (T.TORRES,A TALAMANTEZ, A GRUILON D.HERNANDEZ)

o | 37 | 3 | JACI VELASQUEZ SOLO TU

3 SONY DISCOS R.PEREZ (R.PEREZ)

23 | 21 | 7 | ARKANGELR-15 CON QUIEN ESTARAS
SONY DISCOS A.DE LUNA (J.NAVARRO) _|

BANDA MACHOS

NO COMPRO AMORES

28 » 3 WEAMEX/WEA LATINA { B.LOMELI,M.BUENO (E.SALDIVAR)
3 | 38 | 14 | LIMITE ALMA REBELDE
UNIVERSAL LATINO = J.CARRILLO,G.PADILLA (J.AVENDANO)
LOS MISMOS BASURA
EMI LATIN § LOS MISMOS (M.E.CASTRO}

PENA SUAZO Y SU BANDA GORDA

AQUI, PERO ALLA

38 | 33 3 MT&VI J.PENA SUAZ0 (J).PENA SUAZO)
NEWD 1 LOS INVASORES DE NUEVO LEON ESPERO QUE TE CUMPLA

EMI LATIN ) NOT LISTED (NOT LISTED)
35 ’ 3] 1] | LOS SABROSOS DEL MERENGUE ESCUCHAME

40 32 b

CAIMAN S J.SABALIER {J.M FONSECA)
3% | 27 3 INTOCABLE SONADOR ETERNO
EMI LATIN t J.LAYALA (L PADILLA)
LOS HERMANOS ROSARIO SIENTO

aelcEElE EEEtEEBEEE E

SONY DISCOS t

KAREN T R.ROSARIO,B.RODRIGUEZ (R.SOLIS}
NEW ) 1 LOS SEMENTALES DE NUEVO LEON TUS REPROCHES

SONY DISCOS NOT LISTED (NOT LISTED) |
27 25 4 SHAKIRA MOSCAS EN LA CASA

S.MEBARAK R.,L.MENDEZ (S.MEBARAK R.)

37| 22 26 | 13 | ALEJANDRO FERNANDEZ SI' HE SABIDO AMOR
SONY DISCOS _____PRAMIREZ {H.ESTRADA}
38 | 32 28 | 10 | RICKY MARTIN SHAKE YOUR BON-BON
] C2/SONY DISCOS t G.NORIEGA,R.ROSA (R.ROSA.G.NORIEGA,D.CHILD}
JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO L DISGUSTO
RE-ENTRY 10 RCA/BMG LATIN #.A.SANCHEZ (C.REYNA)
LOS TIGRES DEL NORTE LAGRIMAS
RE-ENTRY 21 FONOVISA f LOS TIGRES DEL NORTE (R.RUBIO)

POP TROPICAL/SALSA | REGIONAL MEXICAN

23 STATIONS 16 STATIONS 62 STATIONS

1 RICARDC ARJONA SONY Dis-
cos DESNUDA
2 CARLOS VIVES EMI LATIN
FRUTA FRESCA
3 LUIS MIGUEL WEA LATINA
DORMIR CONTIGO
4 CHRISTIAN CASTRO aRri0-
LA/BMG LFTIN ALGUNA VEZ
5 ENRIQUE GLESIAS INTER
SCOPE/UNIV:RSAL LATINO RITMO..
6 CHAYANNE SONY DISCOS
ATADO A TU AMOR
7 MARC ANTHONY
COLUMBIA/SONY DISCOS DIMELO
8 GRUPOMANIA sONY DISCOS
BAJO LA LLUVIA
9 MARCO ANTONIO SOLIS FoNO-
visa S| NO TE HUBIERAS I1DO
10 SHAKIRA SONY DISCOS
MOSCAS EN LA CASA
11 RICARDO MONTANER wEA
LATINA E_ PODER DE TU...
12 ENRIQUE IGLESIAS rONO
VISA NUNCA TE OLVIDARE
13 EMMANUEL UNIVERSAL LATI-
NO SENTIRME VIVO
14 CARLOS PONCE EmI LATIN

1 CARLOS VIVES EMI LATIN
FRUTA FRESCA
2 VICTOR MANUELLE SONY
DISCOS PERO DILE
3 GRUPOMANIA SONY DISCOS
BAJO LA LLUVIA
4 ENRIQUE IGLESIAS INTER-
SCOPE/UNIVERSAL LATINO RITMO. .
5 GILBERTO SANTA ROSA sony
DISCOS QUE ALGUIEN...
6 PENA SUAZO Y SU BANDA
GORDA mT&vI AQUI, PERO...
7 FRANKIE NEGRON WEACARIBE/WEA
LATINA REMOLINO
8 LOS SABROSOS DEL MERENGUE
CAIMAN ESCUCHAME
9 LOS HERMANOS ROSARIO
KAREN SIENTO
10 GISSELLE ARIOLA/BMG LATIN
FUEGO EN LA CINTURA
11 ELVIS CRESPO SONY DISCOS
POR EL CAMINITO
12 TITO ROJAS v .F/SONY DISCOS
CANTEMOS TOOOS. ..
13 MARC ANTHONY
COLUMBIA/SONY DISCOS DIMELO
14 CARLOS PONCE £Mm) LATIN

1 LOS RIELEROS DEL NORTE
FONOVISA TE QUIERO MUCHO
2 BANDA EL RECODO FONO-
visa TE OFREZCO UN...
3 LOS ANGELES AZULES
DISAEMI LATIN EL LISTON. .
4 CONJUNTO PRIMAVERA
FONOVISA NO LE RUEGES
5 EZEQUIEL PENA FONOVISA
MI GUSTO ES
6 PEPE AGUILAR MUSART/BAL-
BOA PERDONAME
7 TIRANOS DEL NORTE SONY
DISCOS ANILLO GRABADO
8 LOS TUCANES DE TIJUANA
EM! LATIN LAS HELAOAS
9 VICENTE FERNANDEZ sony
DISCOs ETERNAMENTE
10 ARKANGEL R-15 SONY DIS-
cos CON QUIEN ESTARAS
11 BANDA MACHOS WEAMEX/WEA
LATINA NO COMPRO AMORES
12 LIMITE UNIVERSAL LATINO
ALMA REBELDE
13 LOS MISMOS EmI LATIN
BASURA
14 LOS INVASORES DE NUEVO

4 Te Ofrezco Un Corazon (Not Listed) ESCUCHAME ESCUCHAME LEON Emi LATIN ESPERO QUE..
. 15 EDNITA NAZARIO EMI LATIN 15 EIFFEL 65 REPUBLIC, UNIVER- 15 INTOCABLE EMI LATIN
2 Te Quiero Mucho (Copyright Conirol) PIENSO EN TI SaL_BLUE (OA BA DEE) SONADOR ETERNO
Re [ i i thy k. [ f chart LA hich has O chart for
35 Tus Reproches (Not Listed) e o el At O s el TS G e o T s e oo Tt
zrowth. |f two recods are tied 1n audience size, the recor: belngplayed on more stations is placed first. Records below the top 20 are removed
tom the chart afte” 26 weeks T Videochp avail © 2000 B | C i  inc
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LATIN NOTAS

(Continued from preceding page)

pop thrush Millie, was cut in a pop
and a ranchera version, as was “Lle-
gar A T{” by Jaci Velasquez (Sony
Discos).

WELCOME ABOARD: Following
is a list of acts that made their debut
on Hot Latin Tracks and The Bill-
board Latin 50 in 1999. Please note
that these are acts entering these
charts for the first time, even though

they may not be new acts.

Five acts bowed on both charts in
1999: Luis Fonsi, Noelia, Los
Angeles De Charly, Jaci Velas-
quez, and Los Sabrosos Del Mer-
engue.

New artists, Hot Latin Tracks:
Luis Fonsi, Radio Pirata, Willman
Cano, Noelia, Grupo Mateo’s,
Javier, Robert Avellanet, Jennifer
Lopez, Tonny Tun Tun, Sugar

WEA Latina Inks Luis Enrique. George Zamora, president/GM of WEA Latina,
left, gives a hearty embrace to Luis Enrique after the salsa star signed a record-
ing deal with the label. His label debut is expected in March.

Billboard.
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Tllll New Age Albums.

THIS WEEK
LAST WEEK

&
4&| TITLE
235

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT, AND (NTERNET SALES
REPORTS COLLECTED, COMPILED, ANO PROVIDED BY

IMPRINT & NUMBER/DISTRIBUTING LABEL

SoundScan®

ARTIST

13 | PLAINS
WINDHAM HiLL 11465

—

—=aill NO.1 B

11 weeks at No. 1

GEORGE WINSTON

WINTER SOLSTICE ON ICE
WINDHAM HILL 11459

VARIOUS ARTISTS

WINTER LIGHT

PRIVATE MUSIC 82176/WINDHAM HILL

YANNI

AMERICAN GRAMAPHONE 25

25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER

MANNHEIM STEAMROLLER

5 | 48 DESTINY @
WINDHAM HILL 11396

JIM BRICKMAN

MANNHEIM STEAMROLLER MEETS THE MOUSE
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY

MANNHEIM STEAMROLLER

LOVE SONGS

PRIVATE MUSIC 82167/WINDHAM HILL

YANNI

HEALING ANGEL

ROMA DOWNEY PHIL COULTER

ONE WORLD
12 | 47 | Grsp 559673

8|15 RCA VICTOR 63551
9 |9 ALL THE SEASONS OF GEORGE WINSTON GEORGE WINSTON
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DAWN OF A NEW CENTURY
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YANNI

RAUL D! BLASIO

201 s GREATEST HITS
BMG SPECIAL PRODUCTS 18601

CHRISTMAS
14 5] 6 ARIOLA 70948/BMG LATIN
GRAND PASSION JOHN TESH
15 171100 GTSP 539804
18| 2 | KINKFM 102 — LIGHTS OUT VIi VARIOUS ARTISTS
K102
SIMPLY GRAND LORIE LINE
17 1|18 TIME LINE 16
18 | 14| 7 | THE CHRISTMAS ALBUM DAVID LANZ
NARADA 47848/VIRGIN
YANNI

61 PURE MOVIES
GTSP 539779

N
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—
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THE JOHN TESH PROJECT

EPIC 63673

INNAMORARAE/SUMMER FLAMENCO

OTTMAR LIEBERT

-ENTRY EARTHTONE 7914/SONIC IMAGES

RETURN TO THE GRAND CANYON

NICHOLAS GUNN

= @l@

314 DAMIAN 12220

THE MAGIC OF CHRISTMAS

GIOVANNI

NO STRINGS ATTACHED
24 | 22|22 | qeacmusicail

GOvI

THIS CHRISTMAS
@ NEWD PLATINUM 3749

THE TAMESIS ORCHESTRA

O Albums wth the greatest sales gains ths week @ Recording Industry Assn. Of America (RIAA} certfication for net shipment of 500,000 album
units (Gold). A RIAA certification for net shipment of 1 muition units {Platinum). @ RIAA certification for net shipment of 10 miflion units (Diamond).
Nurmeral following Platinum or Diamond symboi indicates album’s multi-platioum level. For boxed sets, and double albums with a running time of 100

minutes o more, the RIAA Multiplies shipments by the number of discs anc/or tapes. All albums availabie on cassette and CD. *Asterisk indicates

viny! avaitable. B indicates past and present Heatseekers tities © 2000, Billboard/BPI Commumcations and SoundScan. inc.

Ray, Rayito Colombiano, Grupo
Innovacion, Rene Y Renny, Phil
Collins, Corvo, Los Angeles De
Charly, Jaci Velasquez, Christina
Aguilera, Ella Baila Sola, and Los
Sabrosos Del Merengue.

New artists, The Billboard Latin
50: Yesenia Flores, Timbiriche,
Alex Bueno, I’ablo Montero, A.B.
Quintanilla Y Los Kumbia Kings,
Millie, Tonny Tun Tun, Luis Var-
gas, Chris Perez Band, Luis Fonsi,
Ibrahim Ferrer, George Lamond,
Dream Team, Eliades Ochoa, Los
Angeles De Charly, Willie Rosario,
Jaci Velasquez, 911, Los Sabrosos
Del Merengue, Mission, Noelia, Los
Terribles, and Compay Segundo.

HAPPY ANNIVERSARY: Discos
Fuentes: 65 years.

Sony Discos: 20 years.

EMI Latin: 10 years.

BY THE NUMBERS, "99:

105—Record-setting number of
weeks Buena Vista Social Club’s
eponymous album on World Circuit/
Nonesuch/AG stayed on The Bill-
board Latin 50.

73—Record-setting number of
weeks that albums by EMI Latin's
Selena have logged on The Billboard
Latin 50.

57—Record-setting number of
weeks that singles by both WEA
Latina’s Luis Miguel and Inter-
scope’s Enrique Iglesias have spent
atop Hot Latin Tracks. Note: Igle-
sias was signed to Fonovisa for all
but three of the weeks he was No. 1
on Hot Latin Tracks.

—Record-setting number of

weeks Vicente Ferniandez’s “Me
Voy A Quitar De El Medio” (Sony
Discos) stayed on Hot Latin Tracks.

43—Second-highest number of
weeks a song stayed on Hot Latin
Tracks, Conjunto Primavera’s
“Necesito Decirte” (Fonovisa).

40—Number of weeks Ricky
Martin’s “Vuelve” stuyed on The
Billboard 200—a record for a full-
length Spanish-language album.

13—Number of record-setting
chart-toppers on Hot Latin Tracks
notched by WEA Latina mega-star
Luis Miguel when “O Td O Ninguna”
reached No. 1 in November. Iglesias
is second with 11.

9—Record-setting number of
Spanish-language titles to appear on
The Billboard 200 in one issue.

5—Record-setting number of
chart-toppers garnered by Selena on
The Billboard Latin 50 when her
EMI Latin album “All My Hits—
Todos Mis Exitos” scaled the chart
in March.

5—Record-setting number of
Christmas titles to chart on The Bill-
board Latin 50.

4—Record-setting number of rock
acts to chart simultaneously on The
Billboard Latin 50.

1—Number of artists reaching
No. 1 on Hot Latin Tracks with their
debut single: Jaci Velasquez (Sony
Discos).

Assistance in preparing this column
was provided by Ramiro Burr in San
Antonio.
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Record Gos. Warm To EU Expansion

Guarded Welcome Extended To Countries Where Piracy Is Rampant

BY KAl R. LOFTHUS

OSLO—The music industry has given
a cautious welcome to moves to expand
the European Union (EU) by the in-
clusion of states whose most promi-
nent feature, from the industry’s point
of view, has been their role in interna-
tional piracy.

At its Dec. 10-11 summit in Hel-
sinki, the EU decided to accept fur-
ther applications from countries in
Eastern Europe to join the 15-mem-
ber trade bloc. The industry regards
the decision as an important step in
fighting piracy and creating civilized
markets for prerecorded music in for-
mer communist regimes, which—10
years after the Berlin Wall came
down—remain artificially divided
from Western Europe.

The process of
incorporating the
Eastern European
countries in the EU
started in March
last year, when
negotiations with Estonia, the Czech
Republic, Poland, Hungary, Slovenia,
and Cyprus were launched.

Bulgaria, Romania, and the Baltic
states all have piracy rates of more
than 50%, according to the Interna-
tional Federation of the Phonographic
Industry’s (IFPI) Music Piracy
Report 98, with the level in Poland,
Slovenia, and Cyprus at between 25%
and 50%.

According to the Helsinki summit,
negotiations with Bulgaria, Romania,
Slovakia, Latvia, Lithuania, and Malta
may begin next
year. At the end of
the accession proc-
ess, which could
take up to 10 years,
the EU is expected
to have 28 member
states, comprising a
population of 500 million people. Some
nations that are closer to the EU’s
accession criteria, such as Hungary
and Poland, could join the EU as soon
as 2003.

The EU also nominated Turkey as a
candidate at the Helsinki meeting,
although an application from the coun-
try’s parliament won’t be accepted
before significant progress has been
made in instituting practices to pro-
tect democracy and human rights.

“Turkey is a country where we still
have serious problems. It's good that
we have them on board as a candidate,
which increases the EU leverage to
bring pressure to bear on the Turkish
government,” says Stefan Krawezyk,
Brussels-based senior adviser on
international trade at IFPI.

“Our position is that anti-piracy
enforcement should be a [principal]
criterion for aceession to the EU. We

have made it our policy to resist rapid
accession for countries if they haven’t
got their anti-piracy act together,”
adds Krawczyk. However, he remains
positive about the inclusive nature of
EU’s talks with the piracy-ridden
markets.

“We welcome the idea that they will
eventually join the EU. They’re head-
ing in the right direction in terms of
legislation, but the enforcement is
more important. These countries will
constitute the outer border of the EU
to Russia and Ukraine, which are
completely swamped by piracy.
There’s going to be a heavy burden
on those countries and their customs
authorities.”

Recent cases have proven the flex-
ible nature of the piracy business, as
individuals involved continually move

their operations across borders. In
1997, Bulgaria was the main country
of concern. Last year, Ukraine be-
came the most imperative piracy
source to monitor. Professional musie
piracy is likely to maintain its base
there.

“The biggest problem will be with
Russia and the Commonwealth of In-
dependent States,” predicts Kraw-
czyk. “They’re geographically closer,
and they’re such a long way behind in
legislation and enforcement. They’re
not members of the World Trade
Organization either. The geographi-
cal area is big, so they can go on for a
long time moving their business
underground. Asia will remain a
source for pirated product, but we
don’t see much of their product [in
Europe].”

soundbuzz.com Plans Focus
On Unsigned Asian Artists

This story was prepared by Nazir
Husain in Singapore and Owen
Hughes tm Sydney

Unsigned Asian artists and inter-
national titles not readily available in
the region will be the focus of a Sing-
apore-based Web site, Soundbuzz.com,
due to begin operations in the new
year.

“As we enter the new millennium,
the music industry in Asia will begin
to witness a new era of downloadable
musie, which will revolutionize the way
music is delivered to consumers,” says
Soundbuzz.com co-founder and chief
marketing officer Shabnam Melwani,
formerly a director of communications
at MTV Networks Asia.

“Soundbuzz.com is poised to tap
into this inevitable Asian boom of
downloading music from the Internet
and is committed to building a power-
ful brand and profitable business
around this rapidly growing market,”
says Melwani. The site will comple-
ment record company sales and pro-
motion methods and provide a plat-
form for unsigned artists via digital
MP3 downloads, she adds.

Soundbuzz plans to use digital-
rights management company In-
terTrust’s Mercurix encryption tech-
nology. The site will feature
streaming, sampling, and download-
ing facilities, as well as an E-com-
merce platform. Downloadable single
tracks will be available for $1-$1.80
and albums for $6-$10. Soundbuzz
will also offer an “artist upload inter-
face” for musicians and producers to
add music and information about

themselves.

“Soundbuzz.com will have interna-
tional music news and local musie,”
says Melwani. “You will be able to find
out where and when your favorite
band is playing and even chat to them
on live sessions that we will be host-
ing.”

Soundbuzz.com has an exclusive
alliance with San Francisco-based
“cashless auction” Web site Rocket8.
com, which caters to specific inter-
ests such as extreme sports, com-
puter games, fashion, and tech-
nology; it elaims to have 70,000 Asian
customers. Soundbuzz.com co-
founder and CFO Simon Lower was a
member of Rocket8.com’s start-up
team.

AROUND

Promoter Tarlton Turns
To New Labels In Ganada

BY LARRY LeBLANC
TORONTO—Even close friends of
Donald Tarlton are surprised by the
tremendous change in his profession-
al life following his retirement as a top
Canadian concert promoter 15 months
ago.

Less than a month after his resig-
nation as president of Donald K. Don-
ald/Universal in October 1998, the 56-
year-old Montrealer had shifted his
energies to launching Montreal-based
Le Groupe DKD, of which he is chair-
man and 80% shareholder.

Tarlton has since hired 18 people to
augment the firm’s staff of five, set up
a Toronto branch office, and launched
three new labels—DKD Disques,
DKD Vibes, and DKD D-Noy—to
augment his longtime labels Aquarius
Records and Tacca Musique. In addi-
tion, Tarlton restructured his nation-
al tour production company, DKD!
Spectacle, and his artist development
agency, Generation.

“Donald’s supposedly retired, but
he’s busier than ever,” jokes Bruce
Allen, manager of Bryan Adams, Mar-
tina McBride, and Anne Murray.

“I've been so lucky,” says Tarlton
about his new role. “When I retired
from concert promotion, the first act
signed was La Chicane. The [French-
language] group had a No. 1 record
[“Calvaire”] in Quebec before I had
bought my desk and has sold 125,000
albums [“En Catimini,” Tacca Musique]
in nine months in Quebec.”

The first English-language signing,
he adds, was Serial Joe, which has sold
70,000-80,000 units of its “Face Down”
album on Aquarius and has been
signed to Epic Records worldwide out-
side Canada.

A major presence in Canada’s con-
cert world for three decades, Tarlton

BY GESA BIRNKRAUT
HAMBURG—Following months of
heated debate, 24 commercial radio
stations in Ger-
many have agreed
to team up with
the country’s mu-
sic industry to
launch an initiative
to promote new
musical talent.
Act 2000,
launching this
month, is a collaboration between
German commercial broadcasters’

GEBHARDT

Act Aims To Help New Talent

Radio, Record Cos. Pact To Give Newcomers Exposure

=

body VPRT and labels’ body BPW. It
is the result of meetings held
throughout this year geared toward
finding innovative ways to promote
new acts on the radio.

Stations already committed to the
initiative include Radio Hamburg,
Radio Schleswig-Holstein, Radio
Regenbogen, Delta Radio, and An-
tenne Bayern. Wilfrid Sorge, GM of
commercial station ffn and chairman
of VPRT’s radio committee, says,
“Some 24 stations have signed up—
a good third of our membership—

(Continued on page 103)

has produced some 5,000 Canadian
concerts during a career marked by
his unlimited bravado. “As a promoter,
Donald just didn’t sell tickets; he made
every show an event,” recalls Allen.

Tarlton formed booking and concert
promotion firm Donald K. Donald Pro-
ductions in 1966. The firm handled
arena and stadium concerts for the
Rolling Stones, the Who, Elton John,
Pink Floyd, and Bob Dylan; it first
dominated the concert field in Quebec
and Canada’s Atlantic provinces and

. = had become a major

o 4 force throughout
§ | Canada by the mid-
TR e § "70s.

i In 1991, Donald
: o K. Donald Produc-
tions merged with
Michael Cohl's BCL
Entertainment
Group; Tarlton later
merged the Canadian holdings of Don-
ald K. Donald Productions with MCA
Concerts Canada, owned by Universal
Concerts and Molson Breweries, to
form Donald K. Donald/Universal.

Both Aquarius Records and Tacca
Musique are run by Mark Lazare,
whose family holds a 20% share in Le
Groupe DKD. Soft-spoken Lazare is
respected within Quebec’s tightknit
predominantly French-speaking mu-
sic industry as an astute record man
who understands both the French- and
English-speaking Canadian music
markets. “Donald and I couldn’t be
more different,” says Lazare. “I’'m
much slower-paced than him.”

Aquarius Records, distributed
nationally by EMI Music Canada, has
an English-language roster including
Serial Joe, Bif Naked, Lindy, Sass Jor-
dan, Steve “Liquid” Hawley, Rubber-
man, and Threshold Guardians. The
roster at Tacca Musique, distributed
nationally by Trans-Canada Archam-
bault, includes Quebec’s French-lan-
guage superstars Kevin Parent and
France D’Amour, as well as Jorane,
Jodie Resther, Marie-Chantal Toupin,
Nicola Ciccone, Annie Grenier, 2
Faces, Le Gémeaux, and La Constel-
lation.

DKD Disques, distributed by Dis-
tribution Fusion I1I, has a French-lan-
guage roster featuring La Chicane
and Eric Maheu. DKD Vibe is distrib-
uted by EMI Music Canada, and its
roster includes English product by
Jodie Resther and McAuley. Dance
specialty label DKD D-Noy, distrib-
uted by Distribution Exclusive Pindoff,
is the home of Daniel Desnoyers, com-
piler of the popular “DanseXpress”
compilation series and a VJ on the
MusiquePlus channel.

(Continued on page 86)
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JAPAN  (0empa publications Inc.) 12/27/99 GERMANY  (vedia contron 12/21/99 U.K. copyignt e 12118/99 FRANCE (sneeriroprite-Live 12/18/99
THES | LAST THIS | LAST THIS | LAST THIS | LAST
weEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEK WEEK| SINGLES
1 | 5 | HEAVEN MASAHARU FUKUYAMA FUNHOUSE/SMG 1 1 | MASCHEN-DRAHT-ZAUN STEFAN RAAB EDEL 1 |NEW| I HAVE A DREAM/SEASONS IN THE SUN WEST- 1 1 | MAMBO NO. 5 (A LITTLE BIT OF .. .) LOU BEGA
2 | 2 | CHOKOTTO LOVE PUTTIMONI zeToms 2 | 2 | IF1COULD TURN BACK THE HANDS OF TIME R. LIFE ReA VOGUE/BMG
3 |New| OAR SOPHIA Tovs FacTORY KELLY JvezzomBa 2 1 THE MILLENNIUM PRAYER CLIFF RICHARD PapiL- 2 2 (YOU DRIVE ME) CRAZY BRITNEY SPEARS JIVEMIRGIN
3 3 IRGENDWIE, IRGENDWO, IRGENDWAN JAN LON 3 13 LES ENF. DE L'AN 2000 DEON/EM
4 | & | LASTTOUR BLUEM OF YOUTH ANTS e ODEON EN
T SONY DELAY AKA EISSFEL emi 3 |NEW/| IMAGINE JOHN LENNON PARLOPHONE 4 3 | ALLER PLUS HAUT TINA ARENA coLumBiA
5 7 | ADDICTED TO YOU HIKARU UTADU TOSHIBA-EMI 4 5 | WHY DOES MY HEART FEEL SO BAD MOBY intercoro | 4 | NEW | COGNOSCENTI VS. INTELLIGENTSIA CUBAN BOYS | 5 5 | ADAGIO LARA FABIAN epiC
6 | 3 | WASURENAIHIBI MISIA FUNHOUSE/BMG 5 | 7 | DRAGAN & ALDER "WEIHNACHTSMEDLEY”" M e | 7 | THAT'S THE WAY IT IS CELINE DION coLumBia
7 | 8 | HONNOU RINGO SHIINA TOSHIBA-EMI MUNDSTUHL coLumsia 5 | NEW| TWO IN A MILLION/YOU'RE MY NUMBER ONE S 5
7 | 8 | HEARTBREAKER MARIAH CAREY FEATURING JAY.
8 | 4 | BARAIRO NO HIBI THE YELLOW MONKEY FuN- 6 [ 4 | SOBISTDU OLIP ArioLA CLUB 7 POLYDOR Z cowmei
HOUSEAMG 7 | 6 | BORN TO MAKE YOU HAPPY BRITNEY SPEARS 6 | 2 | RE-REWIND THE CROWD SAY BOSELECTA ART- | g | 4 | SUMMER SON TEXAS MERCURWUNIVERSAL
9 | 9 | ISSYONI... MAX AveXTRAX 8 | 9 | MOVEYOUR BODY EIFFEL 65 7 |New| Say vOURL BE MINEBETTER THE BEVIL YOU SN [N RWHEREIGMIHEADEDYCERETRARLNEY R
10 | 10 | LOVE MACHINE MORNING MUSUME zeTma - HANSA 10 | 9 | GENIE IN ABOTTLE CHRISTINA AGUILERA BMG
9 10 THAT'S THE WAY IT IS CELINE DION coLumsia KNOW STEPS Jive/zomsa 11 |NEw| PARCE QUE C’EST TOl RED AXELLE
11 [ 1 | KANARIYA AYUMI HAMASAKI Avex TRAX 10 | 8 | IMMER WIEDER LAURA EASTWEST 8 |NEW| MR.HANKEY THE CHRISTMAS POO MR. HANKEY | 15 |"11" | |y A TROP DE GENS QUI T,AIMENTVE‘E'CENE
12 | 15 | A-RA-SHI A-RA-SHI PONY CANYON 11 | 11 | SATISFY YOU PUFF DADDY FEATURING R. KELLY COLUMBIA SEGARA P
13 | 12 | SWEETNESS MISIA FUNHOUSEBMG ARISTAARIOLA 9 | 4 | BARBER'S ADAGIO FOR STRINGS WILLIAM ORBIT wea T gg;‘:t%’m""“ EeOEETY
14 |NEw| DETARAMENA UTA BAKUCYU MONDAI Pony 12 | 13 | THEBADTOUCH BLOODHOUND GANG motorunt- | 10 | 3 | KISS (WHEN THE SUN DON'T SHINE) VENGABOYS | ° | ' | Bl\\c DA BA DEE) E(":LF'EL o TR*;‘;;;ZS:":S'SON*
VERSAL BREAKIN'/POSITIVA
Bl CKAAN;(:JNTOMUSHI PR am— 13 | 12 | FUCK THE MILLENNIUM SCOOTER EoEL 11 | 5 | BACKIN MY LIFE ALICE DEEJAY VIOLENT/OSITIVA 15 | 19 | SANG POUR SANG JOHNNY HALLYDAY
: o 14 | 16 | BOYS DIE ALLIANZ epc 12 | 9 | EVERYDAY | LOVE YOU BOYZONE POLYOOR MERCURY/UNIVERSAL
16 | 16 | GOLDFINGER'99 HIROMIGO sony 15 | 17 | WAITING FOR TONIGHT JENNIFER LOPEZ wORK/ 13 | 10 | IF 1COULD TURN BACK THE HANDS OF TIME R. | 16 | 17 | TURN YOUR LIGHTS DOWN LOW LAURYN HILL &
17 18 THERE MUST BE AN ANGEL MARIKO IDE Avex TRax COLUMBIA KELLY JIVE/ZOMBA BOB MARLEY smaLusony
18 | 11 | KOKORONO MAMANI YUZU SENHA & CO. 16 |NEW/| JOINME HIM arioLa 14 | 6 | KING OF MY CASTLE WAMDUE PROJECT am:PM 17 | 16 | WAITING FOR TONIGHT JENNIFER LOPEZ columeia
19 | 13 | B.M.W SNAIL RAMP King 17 | 14 | KiSS (WHEN THE SUN DON'T SHINE) VENGABOYS [ 15 | 11 | I TRY MACY GRAY epic 18 | 18 | L'OMBRE ET LA LUMIERE TILLY KEY 323/50NY
20 |NEW | BITING HER NAILS GLOBE AVEX TRAX BREAKIN/EMI 16 8 STEAL MY SUNSHINE LEN wORK/COLUMBIA 19 | 15 | CAN WE TALK ABOUT IT ORGANIZ' jaM PROO/SONY
18 | 15 | VATER UNSER E NOMINE PoLYnoR 17 | 7 | EVERYBODY PROGRESS PRESENTS THE BOY 20 | 12 | SALOME CHAYANNE epic
ALBUMS 19 | 19 | MAMMA MIA A*TEENS MOTORUNIVERSAL WUNDA MaNIFESTO ALBUMS
1 |NEw!| SPITZ RECYCLE. GREATEST HITS OF SPITZ pouvpor | 20 18 MILLENNIUM ALEKSEY wea 18 [NEW| A |LITTLE BIT OF ‘LU‘CK DJ LUCK & MC NEAT Rep ROSE 1 1 JOHNNY HALLYDAY SANG POUR SANG MERCURY!
2 |NEW| CHAGE & ASKA VERY BEST ROLL OVER 20TH ALBUMS LOg|INEW \I/Tm;o:t:»:r?/“ N’ROLL VARIOUS ARTISTS uni- NVERSAL CuRr
L
TOSHIBA-EMI 1 | 2 | CELINEDION ALL THE WAY ... A DECADE OF ) : 2 | 3 | ALAIN SOUCHON AU RAS DES PAQUERETTES VIRGIN
3 | 1 | MASAHARU FUKUYAMA MAGNUM COLLECTION SONG coLumsia 20|18 f:RssiL,TSHE ONE/T'S ONLY US ROBBIE WILLIAMS | 3 | 5 | PASCAL OBISPO SOLEDAD epic
1999 “DEAR" FUNHOUSE/BMG 2 1 DIE TOTEN HOSEN UNSTERBLICH EAsTwEST ALBUMS 4 5 LES ENFOIRES LES RESTOS DU COEUR,
4 2 | CELINE DION ALL THE WAY . .. A DECADE OF 3 | 15 | ANDREA BOCELLI SACRED ARIAS POLYDORUNIVERSAL DERNIERE EDITION AVANT LAN 2000 ReSTO DU
SONG EPIC 4 3 METALLICA S&M MERCURY/UNIVERSAL 1 1 SHANIA TWAIN COME ON OVER MERCURY COEUR/BMG
5 3 VARIOUS ARTISTS MAX 6 sony 5 5 ANDRE RIEU DAS JAHRTAUSENDFEST POLYDOR/UNI- 2 3 TRAVIS THE MAN WHO INOEPENDIENTE 5 8 FRANCIS CABREL HORS SAISON COLUMBIA
VERSAL 3 | 2 | GEORGE MICHAEL SONGS FROM THE LASTCEN- | g | 4 | LARA FABIAN LARA FABIAN Ep
6 | 4 | AYUMI HAMASAKI LOVE APPEARS AVEX TRAX ic
6 | 6 | CHER THE GREATEST HITS wea TURY VIRGIN 7 | 7 | MARIAH CAREY RAINBOW columei
7 [NEW| KOHMI HIROSE MUSIC D. victor 7 | 4 | GEORGE MICHAEL SONGS FROM THE LASTCEN- | 4 | 4 | CELINE DION ALL THE WAY ... A DECADE OF s | & | PATRICK BRUEL JUSTE AVANT &mc
8 | 5 | TATSURO YAMASHITA ON THE STREET CORNER 3 TURY ViRGIN SONG epic 9 | 16 | ANDREA BOCELLI SACRED ARIAS PHILPSUNIVERSAL
WARNER 8 | 8 | TINATURNER TWENTY FOUR SEVEN mi 5 | 6 | WESTLIFE WESTLIFE rca 10 | 11 | BRITNEY SPEARS .. BABY ONE MORE TIME
9 7 KIRORO SUKINA HITO—KIRONO NO SORA viCToR 9 9 SOUNDTRACK TARZAN WALT DISNEY/EDEL 6 8 MACY GRAY ON HOW LIFE IS epic TR T
10 |NEW | ACO ABSOLUTE EGO kioon o)t Sg;lﬁm;';SEALCOMPLETE el (CelRa0 [0 ; g ELEZENSET Egy;%%&fgs{'vpﬁfg‘:: 11 | 15 | ANDRE RIEU BAL DU SIECLE PHILIPSUNIVERSAL
O ;’g's‘; ‘(:)LF“EP T|2NCLCAI}AT%T£N SR ]2 11 | 7 | ALANIS MORISSETTE MTV UNPLUGGED maverckwea | 9 | 9 | QUEEN GREATEST HITS IIl pariopHONE 12| 5| TINASRENA N DEEP cowueis
. ragned 12 | 10 | BRYAN ADAMS THE BEST OF ME motoruniversaL | 10 | 14 | ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU chRvsaLis IEXASHIIE{ID NMERCL RV NYERSAP
12 | 6 | MASAYOSHI YAMAZAKI SHEEP polvnoR 13 | 12 | THE CORRS MTV UNPLUGGED 143/LAVEASTWEST 11 | 12 | CHER THE GREATEST HITS WEAUNIVERSALTV 14 | 14 | MYLENE FARMER INNAMORAMENTO POLYDOR/UNK
13 [NEW([ MAAYA SAKAMOTO MAAYA SAKAMOTO SINGLE 14 | 14 | BLOODHOUND GANG HOORAY FOR BOOBIES 12 | 10 | CHARLOTTE CHURCH CHARLOTTE CHURCH soNY VERSAL )
COLLECTION + HOTCHPOTCH vICTOR MOTOR/UNIVERSAL CLASSICAL 15 | 13 \E/%EE‘IGUE SANSON D'UN PAPILLON A UNE
14 17 YOSUI INOUE GOLDEN BEST FoR LIFE 15 13 QUEEN GREATEST HITS lIl emi 13 13 CORRS UNPLUGGED 143/LAVA/ATLANTIC WEA
15 |NEW| JANE BIRKIN BEST meRcuRy 16 | 17 | BRITNEY SPEARS ...BABY ONE MORE TIME 14 | 11 | FIVE INVINCIBLE reca 16 | 17 | GEORGE MICHAEL SONGS FROM THE LAST CEN-
16 | 10 | YUMI MATSUTOYA FROZEN ROSES TosHIBAEMI JIVE/ZOMBA 15 | RE | YOU, ME & US MARTINE MCCUTCHEON INNOCENTARGIN TURY VIRGIN
SRR BMaR Anlcane s, 5 17 | RE | HELMUT LOTTI HELMUT LOTTI GOES CLASSIC Il emi | 16 | 15 | ABBA ABBA GOLD—GREATEST HITS PoLvooR 17 | 18 | FLORENT PAGNY RECREATION MERCURY/UNIVERSAL
RAINBOW  sony 18 | 20 | JOE COCKER NO ORDINARY WORLD M 17 | 18 | SCLUB 7 SCLUB PoLYDOR 18 | 10 | SOUNDTRACK TARZAN WALT DISNEY/SONY
18 | 20 | YUZU YUZUEN SEnHA&cO. 19 | RE | ECHT FREISCHWIMMER EDEL 18 | 16 | WILLSMITH WILLENNIUM columsia 19 |NEW| THE CORRS MTV UNPLUGGED 143/LAVAWARNER
19 | 15 | RINGO SHINA MUZAI MORATORIAMU TosHiBa€mi | 20 | RE | BUENA VISTA SOCIAL CLUB BUENA VISTASOCIAL | 19 | 19 | STEREOPHONICS PERFORMANCE AND COCKTAILS v2 | 20 | 19 | EMILE & IMAGES JUSQU'AU BOUT DE LA NUIT
20 9 LUCIFER LIMIT CONTROL unLMITED CLUB EeasTWEST 20 17 BRYAN ADAMS THE BEST OF ME A&M/MERCURY UNE MUSIQUE/SONY
CANADA (soundscan) 01/08/99 NETHERLANDS stichting Mega Top 100) 12725799 | AUSTRALIA (aria) 12720199 ITALY (vusica e DischisFiMn 12/20/99
THES LAST THIS |LAST THIS | LAST THIS |LAST
WEEK| SINGLES WEEKWEEK| SINGLES WEEK|/WEEK| SINGLES WEEK/WEEK| SINGLES
1 1 | BLUE (DA BA DEE) EIFFEL 65 tm) 1 | 4 | BINNEN MARCO BORSATO POLYDORIUNIVERSAL 1 1 | BLUE (DA BA DEE) EIFFEL 65 sHock 1 | 1 | LAFINEDEL MILLENNIO VASCO ROSSI Emi
2 2 mMBO NO. § (ALITTLE BIT OF .. .) LOU BEGA g 120 ggg;;()ﬁ lS)CE(F) g;vmz VIRGIN 2 |NEW| THE MILLENNIUM PRAYER CLIFF RICHARD musH- | 2 2 | MOVE YOUR BODY EIFFEL 65 BLISS/LEVEL ONE
Ml ROOM/FESTIVAL 3 4 KEEP ON MOVIN' FIVE BMG
3 | 3 | PEACEON EARTH/LITTLE DRUMMER BOY DAVID | 4 | 1 | IF1COULD TURN BACK THE HANDSOF TIME R. | 3 | 2 | DON'T CALL ME BABY MADISON AVENUE viren | 4 | 3 | WHEN YOU SAY NOTHING AT ALL RONAN KEAT-
BOWIE & BING CROSBY RcwBMG
KELLY JiveszomBA 4 3 BRING IT ALL BACK S CLUB 7 POLYDOR/UNIVERSAL ING POLYDORA
4 | 4 | LASTKISS PEARL JAM ericrsony 5 | 3 | KISS(WHEN THE SUN DON'T SHINE) VENGABOYS | & | 4 | SISTER $2S stomres POLYDBIUNIERSA,
S = | WCANDUEINATHEIWINDA LS 97/ SOMETHING'AZOU) BREAKIN/ZOMBA 6 | 5 | SMOOTH SANTANA FEATURING ROB THOMAS svg | 2 | 1o | SO SPECIAL LUNAPOP wreLTe/o i ouRsELr
ms /xﬁggu LOOK TONIGHT ELTONJOHN mer- | o | o | FUSKENEY oo o WN LOW LAURYN HILL& | 7 | 10 | ITRY MACY GRAY tre 6 | 5 :fw DAY WYCLEF JEAN FEATURING BONO cotum-
6 | 8 | SUNIS SHINING BOB MARLEY VS. FUNKSTAR DE BOB MARLEY coLumeia 8 | 7 | ABSOLUTELY EVERYBODY VANESSA AMOROSI e e e
LUXE eDEL 7 6 SATISFY YOU PUFF DADDY FEATURING R. KELLY TRANSISTOR/BMG 8 8 WAITING FOR TONIGHT JENNIFER LOPEZ WORK/
7 7 | BAILAMOS ENRIQUE IGLESIAS OVERBROOK/INTER- BMG 9 | NEW| DON'T SAY YOU LOVE ME M2M wea
SCOPE/UNIVERSAL 8 8 | THAT'S THE WAY IT IS CELINE DION coLumsia 10 | 17 | BURNING DOWN THE HOUSE TOM JONES & THE COLUMBIA
8 | 6 | CHRISTMAS EP ENYA weRe uk 9 | 5 | LEEF'BIG BROTHER TUNE' HAN VAN EIJK Dino CARDIGANS MUSHROOMIFESTIVAL 9 | 10 | GENIEIN A BOTTLE CHRISTINA AGUILERA &Ma
9 | o | I'WANNA LOVE YOU FOREVER JESSICASIMPSON | 10 | 7 | BACKIN MY LIFE ALICE DEEJAY vioenwsveizomsa | 11 | 11 | WAITING FOR TONIGHT JENNIFER LOPEZ cowm- | 10 | 9 | RHYTHM DIVINE ENRIQUE IGLESIAS universaL
COLUMBIA/SONY 11 | 13 | BORN TO MAKE YOU HAPPY BRITNEY SPEARS BIA 11 7 HAPPY ALEXIA DWASONY
10 19 ALL | REALLY WANT KIM LUKAS zomBaBMG JIVE/ZOMBA 12 6 WEIR KILLING HEID| ROADSHOW/WARNER 12 | RE | SAVED THE WORLD TODAY EURYTHMICS BmG
11 | 15 'S:NEW 1 LOVED YOU SAVAGE GARDEN cowmsw | 12 |NEW | THE MILLENNIUM PRAYER CLIFF RICHARD roap- | 13 | 12 | (YOU DRIVE ME) CRAZY BRITNEY SPEARS uive/ 13 | 11 | DOV'E UAMORE CHER wea
Y RUNNER Z0MBA 14 | 14 | (YOU DRIVE ME) CRAZY BRITNEY SPEARS JIVENVIR-
g 'fg L‘ERQ%%VSKLQ:T,JREW:"C'AREY FEATURING Jav. | 13 | 14 | HART VAN MUN GEVOEL DE KAST o 14 | 9 | KEEP ONMOVIN' FIVE 8mc oI
7 COLUMBIA/SONY ) 14 11 R U KIDDIN' ME ANOUK Dino 15 [ NEW| WILL 2K WILL SMITH FEATURING K-Cl cowmsia 15 6 BONGO BONG MANU CHAO VIRGIN
14 | new| IMAGINE JOHN LENNON capmoues 15 | 12 | HET BANANENLIED DE BOSWACHTERS musicner | 16 | 8 | THE BAD TOUCH BLOODHOUND GANG GeFrenUN- | 16 | RE | IL MIO NOME E' MAI PIU* LIGAZJJOVA/PELU wea
15 | 11 | CAUGHT OUT THERE KELIS viRGinem 16 |NEW [ NOTHING ELSE MATTERS METALLICA MERCURY/UNI- VERSAL 17 | 17 | THAT'S THE WAY IT IS CELINE DION cotumeia
16 | 17 | MERRY CHRISTMAS & HAPPY NEW YEAR JIMi VERSAL 17 | 19 | HEARTBREAKER MARIAH CAREY FEATURING JAY- | 18 | NEW | SHE'S THE ONE/IT'S ONLY US ROBBIE WILLIAMS
HENDRIX MCA 17 | 18 | SPLASH THE SUNCLUB epic Z coumBia -
17 | 12 | ARRIBA JOEE universaL 18 | 16 | WILL 2K WILL SMITH FEATURING K-Cl coumsia 18 | 14 | ETERNAL FLAME/SHAKE YOU OUTTA MY HEAD 19 | Re | MAMBO NO. 5 (A LITTLE BIT OF . . .) LOU BEGA
18 | RE | GUERRILLA RADIO RAGE AGAINST THE MACHINE | 19 [ 156 | KEEP ON MOVIN' FIVE 8mc HUMAN NATURE coLumeia oe abl a0
EPIC/SONY 20 | 19 | I NEED TO KNOW MARC ANTHONY coLumsia 19 |NEW| BETTER OFF ALONE ALICE DEEJAY zomBa
19 | RE | WILL 2K WILL SMITH FEATURING K-CI coLumsiv ALBUMS 20 | 15 | FOREVER TINACOUSINS nverzomsa 20 |NEW| NORTHERN STAR MELANIEC vRei
SONY ALBUMS
20 | 13 | WAITING FOR TONIGHT JENNIFER LOPEZ WORK/ 1 | 6 | ANDREABOCELLI SACRED ARIAS POLYDORUNIVER- ALBUMS
EPIC/SONY saL 1 | 2 | CELINEDION ALL THE WAY ... A DECADE OF 1 | 1 | ADRIANO CELENTANO IO NON SO PARLAR
ALBUMS 2 | 1 | CELINEDION ALL THE WAY ... A DECADE OF SONG epic D'AMORE. cLAN/SONY
SONG coLumeia 2 1 SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL 2 2 CLAUDIO BAGLIONI VIAGGIATORE SULLA CODA
; é ‘é‘é’f.'ﬂé‘%ﬁ,'ﬂ'i[f T‘i:g mvNY T%NSEC‘}\DJE'S';' 3 | 3 | METALLICA S&M wmercurvuNIVERsAL 3 | 5 | SAVAGE GARDEN AFFIRMATION ROADSHOWMWARNER DEL TEMPO coLumsia
SONG COLUMBIASONY s 4 2 | ANOUK URBAN SOLITUDE biNo 4 6 | MACY GRAY ON HOW LIFE IS epic 3 3 | GEORGE MICHAEL SONGS FROM THE LAST CEN-
5 4 ALANIS MORISSETTE MTV UNPLUGGED MAVER- 5 8 SANTANA SUPERNATURAL BMmG TURY VIRGIN
3 | 2 | VARIOUS ARTISTS MUCHDANCE 2000 SoNY R A R S TROE e
4 | 6 | VARIOUS ARTISTS WOMEN & SONG 3 waRNER P EPie M
5 | 2 | SHANIATWAIN COME ON OVER wercurvuniversaL | & | 13 | GEORGE MICHAEL SONGS FROM THE LAST CEN- 7 | 7 | ANDREA BOCELLI SACRED ARIAS UNIVERSAL 5 | 7 | QUEEN GREATEST HITS Il em
6 8 SANTANA SUPERNATURAL ARISTABMG TURY WVIRGIN 8 10 CHER THE GREATEST HITS wea 6 5 CELINE DION ALL THE WAY ... A DECADE OF
7 7 VARIOUS ARTISTS ALL STARS 2000 PLR/EMI 7 5 DOE MAAR ALLES arcape 9 |[NEW| SOUNDTRACK POKEMON: THE FIRST MOVIE wea SONG COLUMBIA
8 5 BACKSTREET BOYS MILLENNIUM 1vesMmG 8 10 | ANDREA BOCELLI SOGNO POLYDOR/UNIVERSAL 10 [ 13 | RICKY MARTIN RICKY MARTIN coLumsiA 7 8 MINA MINA N.O. POUSONY
9 9 ANDREA BOCELL! SACRED ARIAS PHILIPS/UNIVERSAL 9 7 CHER THE GREATEST HITS waARNER 11 4 METALLICA S&M MERCURY/UNIVERSAL 8 16 ANDREA BOCELLI SACRED ARIAS SUGAR/UNIVERSAL
10 | 10 | SAVAGE GARDEN AFFIRMATION COLUMBIA/SONY 10 8 SHANIA TWAIN COME ON OVER MmercuRvuniversaL | 12 | 15 | TAXIRIDE IMAGINATE wea 5 CARBO DELL'
9 LUCA CARBON! L TEMPO DELLAMORE BMG
11 |NEW/| DMX ...AND THEN THERE WAS X RUFF RYOERS/DEF 11 9 QUEEN GREATEST HITS Il em 13 RE TOM JONES RELOAD MUSHROOM/FESTIVAL 10 10 MICHAEL BOLTON TIMELESS (THE CLASSICS) VOL.
JAMAUNIVERSAL 12 11 HELMUT LOTT§ OUT OF AFRICA POLYDOR/UNIVERSAL 14 | RE FIVE INVINCIBLE BMG Il coLumBIA
12 | 14 | ENRIQUE IGLESIAS ENRIQUE interscope 13 | 19 | BRYAN ADAMS THE BEST OF ME pounoruniversal | 16 | 17 | VARIOUS ARTISTS MUSIC, LIVE FROM THE PANEL | 11 |new | HEVIA NO MAN'S LAND emi
13 | 12| LOUBEGA ALITTLE 81t OF MAMBO ccnemo 14 | 14 | VOLUMIA! WAKKER Bue EBERATIONSON 12 | 9 | FRANCO BATTIATO FLEURS mercurvuNIVERSAL
14 | 13 | WILL SMITH WILLENNIUM COLUMBIASONY 15 | 12 | FIVE INVINCIBLE BuG 16 | 16 | BRITNEY SPEARS ... BABY ONE MORE TIME
15 | 15 | RICKY MARTIN RICKY MARTIN C2/COLUMBIA/SONY \ e 13 | 15 | FIVE INVINCIBLE BMG
16 | 16 | LiMP BIZKIT SIGNIFICANT OTHER rupmterscorer | 16 |NEW | GUNS N'ROSES LIVE ERA 8793 POLDORUNIVER: AVEzOMBA 14 | 14 | LIGABUE MISS MONDO wen
o AL 17 | 18 | RED HOT CHILI PEPPERS CALIFORNICATION wea | -2 | (| P o oo i A2
17 |NEW | DR.DRE 2001 POLYOOR/UNIVERSAL 18 9 POWDERFINGER INTERNATIONALIST POLYDORUNI-
17 | 11| BRITNEYSPEARS ... BABY ONEMORETIME uVe/ | 15 |15 | ACDA EN DE MUNNIK OP VOORRAAD LIVE veRSAL R e R
18 [NEW| 2PAC + OUTLAWZ STILL | RISE INTERSCOPE/UNIVERSAL S.MAR.LISONY 19 | 12 | GEORGE MICHAEL SONGS FROM THE LASTCEN- | 1 1 0 | o e IGLIORE. CAROSELLOINIVERSAL
19 17 MARIAH CAREY RAINBOW COLUMBIA/SONY 19 RE THE CORRS MTV UNPLUGGED 143/LAVA/WARNER TURY vIRGIN ] v
20 | 19 | CHRISTINA AGUILERA CHRISTINA AGUILERA rca | 20 | 18 | BRITNEY SPEARS ... BABY ONE MORE TIME 20 | 11 | GUIDO HATZIS DO NOT TALK OVER ME arubuni- | 19 | 17 | GIGI D'AGOSTINO L'AMOUR TOUJOURS MeDIA
i JIVEZZOMBA VERSAL 20 | RE | ALANIS MORISSETTE MTV UNPLUGGED wea
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HITS OF THE WORLD

< L - N
MUSIC
EUROCHART 12259 smeoin | SPAIN  (arvesacer ve) 0171400
THIS |LAST THIS |LAST
WEEKWEEK| SINGLES WEEK WEEK| SINGLES
L | 1 | IFICOULDTURN BACK THE HANDSOF TIME R. | 1 | 1 | RHYTHM DIVINE ENRIQUE IGLESIAS rorrooRuN-
KELLY jve VERSAL
2 | 3 | THAT'S THE WAY ITIS CELINE DION Epiccolumeia | 2 WAITING FOR TONIGHT JENNIFER LOPEZ coLum
3 |NEW| KISS (WHEN THE SUN DON'T SHINE) VENGABOYS BiA
BREAKIN/VARIOUS 3 | 5 | GENIEIN ABOTTLE CHRISTINA AGUILERA Rca ‘
4 2 (YOU DRIVE ME) CRAZY BRITNEY SPEARS Jive 4 3 MOVE YOUR BODY EIFFEL 65 BLANCO Y NEGRO T H E LAT E S T M U S ' C N E WS F R O M AR O U N D T H E P LA N E T
5|7 TOHE MILLENNIUM PRAYER CLIFF RICHARD PaPi 5 | 9 | KISS(WHEN THE SUN DON'T SHINE) VENGABOYS
SN BLANCO Y NEGRO
6 | & | SOBISTDU OLIR Hansa 6 | 7 | KEEPONMOVIN' FIVE rea
7 | 5 mﬁng&rx&s (A LITTLE BIT OF . . .) LOU BEGA 7 1 B ' TooeayIooRA e AR (B ERnINESE ey BaTEy EDITED BY NIGEL WILLIAMSON
M arioLa
8 |NEW| MASCHEN-DRAHT-ZAUN STEFAN RAAB Dl .. : . ) . . ,
9 | '8 | WAITING FOR TONIGHT JENNIFER LOPEZ wor | & | & | S o et o o o REAR mar In the first column of the new millenni-  sion Song Contest with her moving ren-
ol & (I s S T, 10 | 10 | LOVEIS THE HEALER DONNA SUMMER epic um, Global Music Pulse takes a look at  dition of “Hoer Den Kindern Zu” (Listen
ALBUMS artists and trends likely to make an  To The Children). She was disqualified
ALBUMS i Yy : ohne
1 | CELINE DION ALL THE WAY .. A DECADE OF 1] 1] MILIKI AMIS NINOS DE 30 ANOS 8AT Discos mmpact around the world over the com- due to a previous English-language ver-
SONGRERCCOLLME A 5 | B i e v . ot ing year. sion of the song, but her German version
2 |NEW| GEORGE MICHAEL SONGS FROM THE LASTCEN- | 3 | 3 | CELINEDION ALLTHEWAY ... A DECADE OF g year. ’ i ar !
TURY VviRGIN el ESI’\‘SGM?()SLSEE‘AAMARTE e spent weeks on the charts. Now Polydor
3 | 3 | CHER THE GREATEST HITS wea - -y - ) . . ] ;
4 | 2 | WMETALLICA S&M verrco 5 | 4 | JOAQUIN SABINA 19 DIAS Y 500 NOCHES ARIOLA ALONGSIDE A G'ALAXY of international is look'mg to ‘l‘)ulld on her success with a
5 | & | SHANIA TWAIN COME ON OVER weRCURY g NREEN mk%tfflbgfgsEEOP';EJDOET?EEA%ODSEECVSA;:%NES stars, Ky-Mani Marley was one of the new single, “I Believe In God,” at the
[ g8 (AN IO AR m = St hits of “One Love: The Bob Marley All- end of January and an as-yet-untitled
8 | 8 | ALANIS MORISSETTE MTV UNPLUGGED wmavircky | 8 | 8 | ABBA ABBA GOLD—GREATEST HITS =0LYDORUNI Star  Tribute” solo album scheduled for March. The al-
WARNER VERSAL Q3 =f . N P L
9 | 7 | BRYAN ADAMS THE BEST OF ME aam 9 | 7 | TATUAJE TATUAJE arioLa seen Dec. 19 in  bum will m.(lud(?‘ a duet with Rebz:
10 |NEW | DIE TOTEN HOSEN UNSTERBLICH EasTwesT 10 | 10 | LUZ UN MAR DE CONFIANZA HisPavOx the U.S. on TNT. McEntire titled “Does He Love You
= = The 23-vear-old recorded in Nashville. Jochen Schuster,
NEW ZEALAND  (zccors pubiications Lid) 12/19/99 PORTUGAL_ (Portugal/AFP) 12/14/99 son of Bob Mar-  director of A&R and marketing at Poly-
THIS (LAST THis |LAST ley’s charismatic  dor, says, “We believe that Corinna can
WEEK WEEK| ALBUMS “ml HWEEK ?L'ﬂ'l';MSR = e s rendition of his sing in both German and English, just as
L | 1 | SHANIATWAIN COME ON OVER unversaL | S VNPLUGGED waven e dad’s “Sun Is Celine Dion sings in English and
2 | 2 | SCLUB7 SCLUB universal 2 | 2 | METALLICA S&M MERCURVUNIVERSAL Shining” raised French.” ELLIE WEINERT
3 | 3 | ANDREA BOCELLI SACRED ARIAS UNiveRsAL 3 | 7 | ANJOS FICAREI vibisco sereams of ap-
4 | 3 | ANDREABOCELLI SACRED ARIAS PHILIPS/UNIVERS . . :
4 | 9 | KIRITEKANAWA KIRI MAORI SONGS em o e proval at the con-  IN JAPAN, the big question for 2000 is
51 1 5 [FRiCKYMARTINMRICKYMARTINGS 5 | 5 | CELINEDION ALL THE WAY ... A DECADE OF ket ¢ ; !
N S g T e SONG sonv cert’s live taping how 17-year-old female vocalist Hikaru
} - 6 | © | QUEEN GREATESTHITS Il ew in Jamaica and Utada can possi-
SONG sony 7 4 CHER THE GREATEST HITS waRNER P, AT rompted calls bly top her debut
7 | 7 | BOYZONE BY REQUEST UNWERSAL 8 | 8 | SAVAGE GARDEN AFFIRMATION sony -MA lf’ “I o K ‘ lbkl) p e
8 |NEW| THE IRISH TENORS THE IRISH TENORS unversa. | © | RE EQZTSISE"FST;DZENT’E’:‘QEER“THE ULTIMATE COL- . O e (0O Y, 7 i DL Elri
9 |NEW | BOB MARLEY CHANT DOWN BABYLON UNIVERSAL | 10 | RE | ERIC CLAPTON CLAPTON CHRONICLES. THE Mani” throughout the night. Marley’s ove ( ast-
“ J ” was released last world/Toshiba-
10 |NEW | ENRIQUE IGLESIAS ENRIQUE uniersit BEST OF ERIC CLAPTON wARNER debut, “The Journey,” was re i :
July, but former Gee Street CEO Jon EMI), which has
SWEDEN i) 122399 DENMARK  (r/nieisen marketing Research) 12/16/99 Baker stipulated his artist’s release as sold more than 8
s [T, 1S | LAST part of the label’s recent sale to V2. million copies
WEEKWEEK SINGLES WEEKWEEK| SINGLES Baker’s plans for Marley in 2000 include since March
; é MILLENNIUM 2 M¢R§oé)Euo et 1 | 5 | LOVE WILL KEEP US TOGETHER DANIEL the starring role in an indie film and 1999—making it
THAT'S THE WAY IT IS CELINE DION sonv DOMANIVIRGIN ] ) Jii N :
3 | 5 | FUCK THE MILLENNIUM SCOOTER clus roouseoe | 2 GRAP THAT THING HAMPENBERG UNVERSAL soundtl ac k.(iue to start shooting in Japan’s cxll-'glme
4 [NEW| BORN TO MAKE YOU HAPPY BRITNEY SPEARS 3 DANNYS JUL SPECIEL JULE EDITIO DANNY Jamaica during the second quarter. top-selling
JVENIRGIN EDELSRIN JLE N e al-
5 |NEW| BACK IN MY LIFE ALICE DEEJAY JveviRGIN 4 | 4 | MOVEYOURBODY EIFFEL 65 BmG ELENA OUMARKO glbum: T}(li .
6 | 4 | SAKER&TING PETTER FEATURING EYE NO. 1 2 g IBE&’LDTEOSU:SFLIBELOODHOUND GANG UNIVERSAL um 1s doing
- L EDEL A NEW GREEK or Mediterranean sound is well in the rest
7 |NEW| HAPPY NEW YEAR A*TEENS stockioLm 7 | 6 | DEARJESSIE ROLLERGIRL cesers Nl M i G £ Asi
8 |NEW| THE FINAL COUNTDOWN 2000 EUROPE sonv 8 |NEW| DEN BEDSTE JUL12000 CREAMY cuc set to make increasing inroads in the UTADA of Asia (400,000
9 | 7 | TURN YOUR LIGHTS DOWN LOW LAURYN HILL& | 9 | 10 :(FEILEYOLZJ(I)-I\?BL::G"I‘NBACK THETANDS{OF MTIMESRS Israeli market in 2000. Popular artists sales in Taiwan
15 | & Sl et e g 10 | 8 | KISS (WHEN THE SUN DON'T SHINE) VENGABOYS || such as Moshe and Orna Datz have alone), but many wonder whether the
ALBUMS SR adopted the style, which is growing in  New York-born Utada can make it as an
AR | T e e 1 ?f:g:n”\:ngREAw N appeal because it produces songs from  English-language artist (“First Love”
2 | 4 | VARIOUS ARTISTS EN SALIG SAMLING FraL 2 | 2 | CHER THE GREATEST L the Jewish heart and represents a fine consists entirely of Japanese-language
> Il » z"é:f;“s*“gl'“w ALLTHE WAY A DECADE OF 3 | 4 | CELINEDION ALL THE WAY ... A DECADE OF compromise between East and West. A material). Another issue is how commit-
SONG sony SONG] SOy similar fusion is taking place in Seph- ted she is to a show biz career—she has
4 | 3 | FLEMMING BAMSE JORGENSEN STAND BY ME ; . X
CNR/ARCADE RECART/CMC ardie music, r r at lea o refus a :
g g g:g:o%LEl%RDEuzTTESTFmr; ETT HJARTA dic music, responsible for at least 20% ‘ef ed t;) appe ISon Né{K TV” Tp\(}) 1}111 ir
el 5 | 5 | HELMUTLOTTI GOES CLASSICIIl cwe of Israeli record sales. Blending a hard- “Red And White Song Contest show
6 33 A*TEENS THE ABB/?LGLENERATION STOCKHOLM 6 | 10 | GEORGE MICHAEL SONGS FROM THE LAST CEN- COII;IE;{}C; N so(limd “?th Westelgn N ) Igew Year’s Eve g:nd she reportedly
7 KENT HAGNESTA H RCA TURY VIRGIN A g o v . 7 P i
8 | 10 | BARRY WHITE THE ULTIMATE COLLECTION un- 4 g §:¢EIAATS'XA|: TCOE'\/IEEE(Q (())}\T/E\/}I?E INIVERSAL are Habreira Hativit (The Natural plans to enter New York’s Columbia Uni-
VERSAL N M H UNIVERSAL o Ly ral - o9
9 | 7 | METALLICA S&M universaL 9 | 8 | ANDREABOCELLI SACRED ARIAS UNIVERSAL Option), composed of musicians from  versity next year.
10 | RE | SAVAGE GARDEN AFFIRMATION sonv 10 INEW| LENE SIEL SALTE TARER—SODE KYS ReCARTICMC Moroccan, Indian, and British back- STEVE McCLURE
=
_ _ grounds. Its latest album, “The Blues
NORWAY (verdens Gang Norway) 12/21/99 FINLAND (Radiomafia/IFPi Finland) 12/05/99 Choice,” has become a1 best seller and IF 1999 was the vear in which kwaito
ik Wik SINGLES e er| SINGLES raised hopes that mimicery of American  (township pop) dominated South African
1 | 1 | LET MEBE YOUR FATHER X-MAS BOYZVOICE un. | 1 | 1 | KAANNA SE POIS APULANTA tevvyiiio and European rock forms is finally giv- ~ youth culture, 2000 is set to witness the
P BLOODHOUND GANG 2 | 2 | JOINME HIM TERRERENG ing way to more original styles. advance of hip-hop. Leaders of the
UNVERSAL | 3 | 3 | JOULULEVY ISMO ALANKO SAATIO Foxo - ) oo .
3 | 5 | EVERYTIME Al swc 4 | 2 | TORREMOLINOS 2000 APULANTA & DON BARRY CHAMISH Johanqeslmng bdse’d pack are Aml;l‘ d_nd
4 | 4 | HEUT'IST MEIN TAG BLUMCHEN €neL HUONOT  LEv.YHTIOBMG Mizchif; the latter’s debut album, “Life
5 6 RHYTHM DIVINE ENRIQUE IGLESIAS UNIVERSAL 5 5 VALONKANTAJA TEHOSEKOITIN 4
un A HOSEKOITIN LEVY-yHTIO P . 3 ” has i re-
6 | 3 | (YOU DRIVE ME) CRAZY BRITNEY SPEARS JVeVR | @ | 7 | FUCK THE MILLENNIUN SCOOTER mom a00iskeL U.S. BOXER ()sc_ar de la Ho_va p_l(ms to From All Angles,” has just b(ien e
7 1 & | TURN YOUR LIGHTS DOWN LOW LAURYN HiLL& | 7 |NEW | KILLING ME, KILLING YOU SENTENCED centuar make a splash in the Latin music mar- leased on Eargasm Records. “Their
. ) ; ;
BOB MARLEY sony b § | e T BESTAW T EVAHGSTO ket in 2000 with a pop album slated to be  skills are phenomenal,” comments Josh
8 | 7 | FLYING WITHOUT WINGS WESTLIFE Buc - released in May by EMI Latin. The Georgiou, co-owner of the fiercely inde-
9 | 9 | THAT'S THE WAY ITIS CELINE DION sony 3 . ; . o ; . , o 3
10 ! 61| [EvERYOAYIIIOVENCUNBOYYONER TN e, 9 | NEW 55)5:;’? MAKE YOU HAPPY BRITNEY SPEARS album is belyng dropped to coincide with  pendent record (onllpdny thn’z I\(QIuslc,
ALBUMS 10 |NEW/| SEXBOMB TOM JONES WITH MOUSSE T cutimw de la Hoya's championship bout with which is set to release ém_u s debut
1 | 1 | CELINEDION ALL THE WAY ... A DECADE OF ALBUMS : Felix Trinidad. Highly regarded pro- album in the first quarter. “Hip-hop has
al s a?ENSGTLTgEVWESTUFE e 1 | 1 | CELINEDION ALL THE WAY .. A DECADE OF ducer Rudy Perez is producing the been a genul_nely undgrground move-
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Japanese Pop Sweeps Across Asia

TOKYO—Six decades after Japanese
armed forces swept through Asia, the
region is experiencing a more benign
Japanese invasion in the form of pop
culture. Japanese animation, comics,
movies, computer games, and now
music have captured the imagination
of a whole generation of Asian youth.

While the likes of Mariah Carey,
Ricky Martin, and Celine Dion still sell
well in the region, Japanese stars such
as Hikaru Utada, Namie Amuro, and
Pufty are starting to edge them out as
Asian kids increasingly look to Japan
for their pop culture icons.

Says Sony Music Asia VP of A&R
Dick Lee, ‘Japan has become the cen-
ter of Asian pop culture.”

Reasons for Asia’s J-pop boom
include the gradual fading away of
wartime memories, Japan’s image as
an Asian nation with a home-grown
pop culture that’s an alternative to
imports from the West, and a strong-
er sense of identity among young
Asians who want pop stars with whom

UTADA HIROSUE
they can identify.

Asia’s explosion of interest in things
Japanese is turning the attention of
Japanese labels away from the ever-
elusive goal of breaking their acts in
the U.S. to the huge potential markets
on their doorstep. And it’s one of the
more visible examples of the increas-
ing multi-polarity of the international
music business, where territories with
strong local music scenes are begin-
ning to export more of their musie out-
side their borders.

Key to Asia’s J-pop boom is the con-
cept of “cute,” exemplified by animat-
ed characters such as the mega-popu-
lar Pokémon and Japanese toymaker
Sanrio’s “Hello Kitty.” The feline char-
acter’s oddly unsmiling image, which
adorns everything from school lunch
boxes to mobile phones, has achieved
iconic status in the region as the quin-
tessence of cute. Thai lik thung (coun-
try music) singer Dao Mayuree, to cite
an extreme example, has a pink bed-
room filled entirely with Hello Kitty
knickknacks.

“Teenagers love any product from
Japan—especially if it's cute like Hello
Kitty,” explains Raymond Leung, pro-
motions manager (international) at
Warner Music Hong Kong.

Notes a Tower Records Taiwan
staffer, “The young people who buy
Japanese music are not just into the
music. Japanese stuff is a lifestyle to
some kids here. They wear it, listen to
it, and speak it.”

Like Korea, Taiwan—Asia’s No. 2
music market after Japan—was once
a Japanese colony, and until 1993 it
was illegal to broadeast Japanese pop

music in the territory. Since then, sales
of legitimate Japanese product have
been going nowhere but up, to the
point where Taiwan is the single-
biggest overseas market for J-pop.
“When we tally up our monthly sales
figures, we've found that the sales of
Japanese CDs are almost half that of
international sales,” says the Tower
Records Taiwan staffer.

Says EMI Music Asia president
Matthew Allison, “If you look at the
international charts in Taiwan, Japan-
ese artists this year dominate them.
Hikaru Utada is the first Japanese
artist we've released in every market
that I cover—everywhere but Korea.”

Allison says EMI Taiwan has so far
sold some 400,000 copies of “First
Love,” the 16-year-old Japanese
female singer’s debut album (which
has sold more than 8 million copies in
Japan, making it the territory’s all-
time top-selling album).

Television plays a erucial role in
Asia’s current J-pop boom. Japanese

PUFFY

idol-style recording artists frequently
appear in the TV drama series that
Asian audiences lap up, resulting in a
ready-made market for their singles
and albums. In territories such as
Hong Kong, there is a significant trade
in pirated video CDs of Japanese TV
series, since the few legitimate ver-
stons available are about 2 years old
and cable TV only offers occasional
reruns.

Female idol star Ryoko Hirosue
(signed to Warner Music Japan’s Plan-
ets label) is typical of the Japanese
artists who have gained wide exposure
to Asian audiences through TV.

“Hirosue has been big in Hong
Kong as a singer since mid-1997,” says
Warner Music Hong Kong’s Leung.
“Because she’s a very famous TV
actress, we all knew and loved her
before she released her album.”

One Japanese idol singer, Noriko
Sakai, sells more product in Asia than
in her home country. She has racked up
sales of some 6.5 million albums in Asia,
according to her Japanese label, Victor
Entertainment. Sakai has become a
familiar face throughout Asia from her
appearances in TV dramas, commer-
cials for Panasonic and Canon products,
and concert tours in the region.

Following is a list of other Japanese
acts that are big in Asia:

* Female pop duo Puffy (Epic/
Sony), whose cute, perky look has set
the fashion template for a generation
of Hong Kong schoolgirls, Puffy’s 1998
album, “Jet CD,” has sold some
200,000 copies in Asia outside of Japan.

* Bijual-kei(visual-style) rock band
Luna Sea (Universal Victor), whose

most recent album, “Shine,” sold
15,000 copies in Hong Kong when a
track from the album was used in a
Japanese TV series that was popular
in the territory.

* Pop trio Dreams Come True
(DCT) (previously signed to Epic/Sony
but now on Toshiba-EMT'’s Virgin/d.c.t.
label). DCT’s 1996 album “Love
Unlimited” has sold some 200,000
copies throughout Asia.

* Rock outfit L’Are-En-Ciel (Ki/oon
Records), whose two simultaneously
released albums, “Ark” and “Ray,”
came out in Asia and Japan on the
same day (July 1) this summer—an
industry first.

Radio is now starting to play an
important role in promoting J-pop in
Asia. In Singapore a new Japanese
pop station (FM 96.3)— billed as the
first of its kind in Southeast Asia—
was launched in September 1998, tar-
geting the city-state’s estimated 25,000
Japanese expatriates.

While neither MTV Asia nor Chan-
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nel V has dedicated Japanese-music
programs, both broadeast J-pop video-
clips as a regular part of their pro-
gramming.

Meanwhile, more and more Japan-
ese acts are doing live concerts on a
regular basis in Asia. Examples include
Namie Amuro and other members of
producer Tetsuya Komuro's stable of
acts, DCT, rock band the brilliant
green, idol star Sakai, and many more.

Unlike North America and Europe,
where alternative/indie Japanese acts
such as Shonen Knife, Pizzicato Five,
and Hi Standard have gained cult fol-
lowings, Asian audiences tend to go for
mainstream J-pop, reflecting the close
cultural affinities between Japan and
its continental neighbors.

Japanese labels are now finally wak-
ing up to this fact. Japanese record
companies that have set up sub-
sidiaries or offices in neighboring
Asian countries include Sony Music
Entertainment (Japan) (SMEJ), Avex,
and Pony Canyon, although the last
greatly scaled back its Asian opera-
tions at the end of 1997 due to the
Asian economic crisis.

Unique among Japanese labels,
SMEJ has an Asian affairs depart-
ment that specializes in marketing
Japanese product in the region. In
mid-1998, SMEJ sponsored a promo-
tional tour by Japanese techno star
Ken Ishii that covered Taipei, Taiwan;
Singapore; Bangkok, Thailand; Hong
Kong; and Manila, the Philippines, in
support of the Southeast Asian release
of Ishii’s albums, “Jelly Tones” and
“Metal Blue America.”

(Continued on page 86)

newsline...

THE CRIMINAL COURT IN ST. ETIENNE in southern France has convicted two
men on charges of copyright infringement after they were caught operat-
ing a Web site providing so-called “deep links” to illegal MP3 files in the U.S.
The men, a 24-year-old computer technician and a 21-year-old student, each
received three-month suspended jail sentences. They were also ordered to pay
civil damages of 100,000 francs ($15,300). It is believed to be the first time in
Europe that eriminal convictions have been obtained in such a case. The case
was brought by I'rench producers’ body SCPE The men’s site was said to be
offering entire albums for download, including current releases by Madon-
na, the Cranberries, Will Smith, and Tori Amos MARK SOLOMONS

CHANNEL V MUSIC NETWORKS’ Philippines service—its sixth strand—
launched Dee. 15. The new channel is a joint venture
between the pan-Asian music broadeaster and leading ——————
Philippines media company GMA (BillboardBulletin, ¢ "8 1 N € L
Nov. 22). Channel V Philippines replaces GMA’s En-
tertainment Music Channel, launched in October. Under
GM A’s production supervision, the channel will be host-
ed by VJs from the Philippines and will carry both local
and international content. Under a five-year licensing
agreement, Channel V Philippines will be broadeast on terrestrial UHF
Channel 27 from noon to midnight, seven days a week. DAVENA MOK

THE INTERNET MUSIC SUBSIDIARY of Scandinavian music group MNW,
deo.com, has inked an exclusive licensing agreement with U.K. indie label
Reverb Records covering its entire catalog. Reverb specializes in soul, jazz,
and house; its roster includes the acts King Marvel Intention, Disjam,
Homelife, Universal Funk, and Afro Medusa. The three-year deal with
MNW covers sales and distribution. MNW plans to launch an internation-
al version of the site by the end of the year.

EMI HAS APPOINTED former Polydor Holland managing director Niel van
Hoff as managing director of its Dutch affiliate, effective Jan. 1. He sue-
ceeds Hennie van Kuijeren, who after seven years in the post has moved to
the EMI-owned budget label Disky Records to set up a Europe-wide Music
for Pleasure (MFP) imprint. Plans are for the new MFP venture to extend
Disky’s relationships with traditional retailers—currently it is better known
for working with nontraditional outlets. Van Hoff reports to EMI France
president/CEO Mare Lumbroso, who is also regional managing director
for the Benelux region. ROBBERT TILLI

FORMER MERCURY MUSIC ENTERTAINMENT president/CEO Alex Abramoff,
who resigned June 30, has set up a Tokyo-based consulting company called
ATA International. Abramoff says the firm will specialize in helping over-
seas firms that want to become involved in the Japanese entertainment
industry, as well as Japanese companies interested in expanding their activ-
ities outside Japan. Among AIA International’s clients are Dutch-based
independent label Roadrunner, to which Japanese ska band Kemuri is
directly signed. STEVE McCLURE

DEREK GREEN, founder and former chairman of U.K. indie label China
Records, has ended his consulting role at Warner Music U.K., which has
wholly owned China since the beginning of 1999 (Billboard, Jan. 16). China’s
remaining seven staff members exited in April, following the departure of
six in January. Green founded the label in 1984; Warner Music Interna

tional bought an initial 50% share of China in 1994, when it took over dis-
tribution and marketing of the label’s repertoire outside the U.K. Green, a
former managing director of A&M in the U.K., has this year been advis-
ing China acts such as the Egg, the Levellers, and Morcheeba on forth-
coming releases. Green has set up a company, Chinagreen Enterprises, for
artist management, music publishing, production, online work, and other
activities. MARK SOLOMONS

THE AUSTRALIAN RECORD INDUSTRY ASSN. (ARIA) board has voted in two
new members. David Williams, managing director of independent label
Shock Records, replaces longtime board member John Evans of Startel
Entertainment. Jeremy Fabinyi, managing director of the Festival Mush-
room group, takes the seat of the company’s CEO, Roger Grierson. ARIA
represents over 80 record labels, which account for more than 98% of
recordings released in Australia CHRISTIE ELIEZER

CHARLIE McAULEY, a former chairman of trade body the British Assn. of
Record Dealers, has been appointed VP of Universal Pictures Video Dis

tribution, Latin America and Asia. McAuley is a former product director
in Europe for Blockbuster Video and trading controller at Kingfisher
Group, Britain’s leading entertainment retailer. Based in London, he will
oversee international video operations in Mexico, Brazil, Korea, Hong Kong,
Japan, Australia, and South Africa SAM ANDREWS
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Vogel Brothers Make Retail Mark - ware voung consumers Means

Independent N.J. Retaller Keeps On Top 0f Trends For 50 Yrs.

BY STEVE TRAIMAN
ELIZABETH, N.J.—From the time
in 1950 when they opened a small
stationery, book, art supply, records,
“you name it” store in Rahway, the
Vogel brothers, Jay and Sy, have built
an exceptional record, tape, and CD
business in central New Jersey.

“It wasn’t easy,” say the brothers,
as they enter their 50th year in the
business as an independent opera-
tion focused in the city of Elizabeth.

Over a half-century, the product
mix—and music mix—has changed
dramatically, Sy Vogel says. “We had
sheet musie, vinyl LPs and 45 singles,
as well as books, art supplies, and
greeting cards in that first location,”
he recalls. “We got more and more
customers for records, and music just
took over.”

Now the long, narrow, 1,500-square-
foot outlet carries more than 10,000
CDs, cassettes, videos, and acces-
sories.

From their original Rahway outlet,
an art deco building from 1928 that is
now a historic landmark, the Vogel’s
Music Centers branched throughout
the state. But the five stores spread
over central New Jersey by 1958 were
a problem to supervise efficiently,
although profitable for the partners.

Except for a seven-year period
when they were out of the active busi-
ness, the Vogel brothers ran the show
from Elizabeth, the busiest location.
But New Brunswick was the best for
Sy Vogel. That’s where he met and
married a local girl, Irene Ringel, in
1957. She is still active in the opera-
tion.

In 1961 the Elizabeth Vogel’s moved
from a side street to a better corner
on Broad Street, and that store has
gotten better and busier. In Novem-
ber 1964, a fire broke out a half-block
away from the New Brunswick store,
destroying the whole block. After
that, the brothers sold off the other
three remaining stores and concen-

The present Vogel s Mu5|c Center has
been a fixture on this Elizabeth, N.J.,
corner since 1961. (Photo: Steve
Traiman)

trated on Elizabeth.
Sy and Irene Vogel’s daughter, Jan
LeGrande, and her husband, Randy,

moved back from Colorado in 1990 to
take a role in the business, too. And
their daughter Ariele, almost 13,
works after school and on weekends
in the Elizabeth store.

Sam Vogel, a cousin of Jay and Sy
who had his own store in Orange,
worked with them for more than 10
years and is now retired. Manager
Charlotte Smith has been with Vogel's

(Continued on page 45)

Sam Goody Expands Promotions
for Unsigned-Band Gompetition

BY JIM BESSMAN
NEW YORK-—The Sam Goody
retail chain’s 5-year-old Bandemo-
nium annual unsigned-band compe-
tition is expanding this year into a
program geared to
promoting up-and-

senior VP of advertising and brand
management for its Minneapolis-
based parent company, Musicland
Stores Corp.

The event now provides a “for-
malized process,” she
says, with special

coming  musicians
year-round at the store
level.

The competition,

SamGOtxy,

Bandemonium-desig-
nated areas in each
store, advertising,
promotion, and a “con-

which has drawn more

than 800 entries this year, climax-
es with the two finalists facing off
in Panama City, Fla., during a two-
week spring break event in March.
But the Bandemonium concept will
continue afterward with perma-
nent in-store promotion of
unsigned-band product.

Goody has long supported break-
ing artists and unsigned bands
locally throughout the ap-
proximately 700-store national
chain, according to Marcia Appel,

stant” search for wor-
thy new talent. The chain will com-
mit a $3 million investment to new
music each year.

The Bandemonium in-store space
will consist of 4-foot wall sections
with three display areas, one high-
lighting largely self-released prod-
uct brought by local bands to the
stores on consignment, another for
discs by developing-label acts, and
the third for promoting the Bande-
monium talent search. The space

(Continued on next page)

A Music Biz Boost, Study Says

A RECENT REPORT high-
lights a very positive demograph-
ic trend for the musie industry in
the early years of the new mil-
lennium: Teens and young adults
are making a comeback.

Investment bank Schroders
has published its first Interna-
tional Media and Entertainment
Report. In the study, it points out
that an aging population has pre-
sented a threat to the youth-ori-
ented music business in recent
years. From 1990 to 1998, the
survey points out, the
total number of teens
and young adults
inched up only 0.7% to
37.1 million from 36.9
million.

But the study goes on
to say that the deleteri-
ous effects of aging on
record sales have been
offset by increased pur-
chasing by those aged
35 and older, who are
not your traditional
music consumers. Their
share of overall music
sales rose to 39% in
1998 from 29% in 1990.

Now, if the industry can keep
those older customers consuming,
it can look forward to some gold-
en growth in the next few years.

The key demographic in the
study is the 15- to 24-year-olds in
the U.S., who until recent years
had been the biggest buyers of
musie. Their number is expected
to rise by 9% from 1998 to 2003 to
a total of 40.5 million people.

Overall, the bankers project
that U.S. consumer spending on
music will increase at a re-
spectable 5.8% compound annual
growth rate from 1998 through
2003. They believe that recorded-

BUYING
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by Don Jeffrey
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