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There’s a reason for two.

Balance. Symmetry. Equilibrium. MTV2 embodies the full spectrum of music television, the now and
the future, the culture and the technology, the authority of experience .and the flexibility of innovation.
It's the full music television experience and sensory immersion that our audience is, quite simply, made
for. And starting 01/01/01, 30 million households will get to experience it with their own 2 eyes and ears.
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BETWEEN THE BULLETS

Do Fashy Numbers
Signal Banner Year?

s()\']C BOOMS AND BOTTLE
ROCKETS: This year’s album
sales made historic noisc. There
were 18 weeks when The Bill-
board 200's No. 1 slot exceeded
half a million units. including
five different albwmns that saw

Radiohead Leads
In Billbowrd Critics Poll
Page YE-6

million-plus-unit weeks, while
the Beatles’ *1” threatens to
become the sixth to do so. One
title, ‘N Sync's “No Strings

(Continued on page 98)

MENT

Do Vocal Effects o Too Far?

Ability To Perfect Sound Via Technology May Affect Drive To Bevelop Talent

BY CHUCK TAYLOR
NEW YORK—The process ol re-
cording voculs has changed dramat-
ically since the days when the Su-
premes  would
stand in the studio
and sing a track
again and again
until the hest of
the bunch was
chosen. “You
Keep Me Hangin'
On,” indeed

In these technology-reliant times,
achieving perfect pitch and adjusting
the timing of vocal phrases are as
easy as punching numbers into a cal-
culator—literally, in fact, with digital

BLACK

for R&B Act Destiny’s Ghild,
2000 Was A Jumpin’’ Year

BY LARRY FLICK
NEW YORK—Destiny's Child has
an album still holding steady, at No.
32 this issue on The Billboard 200
after a hefty 73 weeks on the chart,
with domestic sales
approaching seven-
times platinum—
but front woman
Beyoncé Knowles
realizes that 2000
could have ended on
adecidedly difterent
note for the act.
Although it was
a year that saw the
Coiumbia vocal group dominate
The Billboard Hot 100 and satu-
rate radio airwaves with hits like
“SBay My Name,” “Jumpin’,
Jumpin’,” and “Independent

Wamen Part 1,” it was also u year
spiked with the kind of internal
strife and change that often
threatens the future of a promis-
ing act.

“Trust me, the
intensity of whats
happened is not
lost-on me,” Beyon-
eé gays “I know
that we're fortu-
nute to still be
here. But then
again, giving up
was  never  an
option. Deep down,
T knew that we were going to make it
past the bumps in the road, and 1
knew we wauld be better as a result.”

Kunowles is referring to the fact

(Continued on page 87)

audio recording software hike Digi-
design’s leading Pro Tools (see story,
page 88), a ubiquitous element of
today’s studio experience.

THOMAS

Pro Tools and its digital sisters
allow 2 voeal to be manipalated in any
number of ways, from the compres-
sion and equalization traditionally
achieved on a mixing eonsole or out-
board equipment to far more esoteric
applications like pitch correction, the
creation of an entirely new timbre,
ume stretehing, and even the re-
angement of audio fragments to

MUSIC TO MY EARS

Harrisn O Beaties T And s
Revised Al Tings Wust Pass’
See Page 3

create new sounds.

While some 1n the entertainment
industry view extreme use of the gear
a5 “cheating,” most acknowledge that,
| inlimited doses, it’s
| as acceptable and
commonplace as

NEWSPAPER
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SFX Dominates
Year In Touring

BY RAY WADDELL
NASHVILLE—Hefty ticket
prices and the sheer volume of
tours combined to increase
gross touring dollars by more
than 25% in 2000, with total
attendanee rising « less impres-
sive but still healthy 14%

20

instru-
ments rom a Korg
keyboard instead
of hiring a horn

SERLETIC

player:

But the practice
is creating a dramatic turn in the
music industry. Mujor-lubel execu-
tives readily admit that signing an act
now is as much about star presence

(Continued on page 88)

Tina Turner, ‘N Sync
Are Top-Grossing Tours
Page 99

Maore than $1.6 billion in
concert grosses was report-
ed to Billbourd sister publi-
cation Amusement Rusi-

(Continued on page 78)

Even After 40 Years,
Garage Rock Is Still Roaring

BY JIM BESSMAN
NEW YORK—It was rock from the
*hood, spawned in places where peo-
pie usually worked under a hood.
Gurage rock, like the '60s genre’s
name suggests,
emerged  from
garuges. It wus
there that young.
usually miale teens
gathered to form
bands typified by
Paul Revere & the
Raiders, the
Standells, the
Secds, the Music
Machine, the Kingsmen, the Sonics,
and hundreds of other knowns and
unknowns whose raw, primal, pri-
marily three-chord, guitar-based
vock paved the way for the psychie-

delie music era, not to mention the
later punk and grunge rock move-
ments.

Many of the semunal garage-ock
groups were signed to loeal indie
labels. Due to the
frugmented nature
of the '60s record
business, these acts
were largely
doomed lo remain
regional favorites at
best, save for the
few national, most-
Ly one-hit wonders
represented in the
now-classic 1972 “Nuggets” compi-
lation, which Rhine reissued and
expanded into a top-selling four-
dise hoxed set twe years age. But

(Continued on page 96)

Universal Distribution
Sued By One-Stop MCM

See Page 12
Grazy Town Hits No. 1
With “Gift Of Game’ Set
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keorge Harrison: ‘All Things’ In Good Time

“Let me in here/I know I've been here/Let me into your heart,”

George Harrison in the opening moments of “All Things Must

Pass,” his first solo album, which debuted on the Billboard charts in
the issue dated Dec. 19, 1970,

Thirty years later, “I'd Have You Anytime” (co-written with Bob
Dylan) and the rest of Harrison's transcendent 23-track solo project
(No. 1 for seven weeks, with three hit singles and sales of 3 million
copies) is back in a newly remastered edition with five bonus tracks,
including “I Live For You,” the lovely, previously unissued ballad
from the original “Ali Things Must Pass” sessions.

The revamped “All Things Must Pass” emerges as promised (The
‘White Paper, Billboard, June 19, 1999} as part of a long-term sched-
wle of new music and enhanced reissues of Harrison's solo work, and
its arrival in stores Jan. 23 comes on the heels of the Beatles “1" album
topping the charts in 30 countries as the smash of the season,

Harrison, Billboard's 1992 Century Award honoree,
took a little time out from his own holidzy respite to
discuss a remarkable body of work that has plainly
never left global music lovers’ hearts.

George, how are you?

Ohhh, I'm OK, thank you. I've been up and down
and round and round anghs], but I feel really pretty
good.

Your old band has got the No. 1 album around
the world.

I know, it’s funny, isn't it? Its interesting, and it's
amazing, ‘cause T've been out a eouple of nights late-
ly where there’s heen alat of people, and there's lot of
youmg peaple who ave just so intoit. It’s great, it's real-
iy good, beeause you see kids who are 5, 6, and 17—
that whele span—and they genuinely like it.

The 1999 reissue of the “Yellow Submarine™
film and music was a good opening chapter for
some of these young ones.

T think because iU’s the same when people were 9 or
16 back in the '60s. They liked it then, and they like it
now for the same basic reasons: The songs are catchy, they're fun,
and they still have whatever it was then, It's in those grooves, and
it’s boomm. Also they're abit of light relief after all this drum machine
stuffthat we've been having for the kst 15 or 20 years. So T thought
I'd cash in on the craze [laughs] and put out all my old tracks!

Everybody’s been waiting for this stuff, so they'll be thrilled.

You know, we talked about it ages ago, but it's just really that you
want to get the whole catalog of mine back out in the shops, because
it hasn't been there for a long time. And it was just obvious to start
with the first one, as the first one was probably my most prominent
solo athum, anyway.

You had demoed some of the “All Things Must Pass” tracks
in '69 at the time of the “Let It Be” sessions.

That's right. I mean, I was probably trying to get them recorded
in amongst all the usual John [Lennon] and Paul [MeCartney] stuff.
For me, that was the great thing about splitting up: to be able to go
off and make my own record and record all these songs that I'd been
stockpiling. And also to be able to record with all these new people,
which was like a breath of fresh air, really.

Had you intended songs like “Isn’t It A Pity” to be things just
for you?

No, I mean, thisis the fanny thing: Imagine if the Beatles had gone
onand on. Well, the songs on “All Things Must Pass,” maybe some of
them I would probably only just got 'round to do now, you know, with
my quota that [ was allowed [{aughs]. “Isn't It A Pity” would just
have been a Beatles song, wouldn't it? And now that could be said for
each one of us. “Imagine” would have been a Beatles song, but it was
with John's songs. It just happened that the Beatles finished.

‘What was the inspiration for “Isn't It A Pity”?

It's just un observation of how society and myself were or ave. We
take each other for granted—and forget to give back. That was real-
1y all it was about.

Tt’s like “love lost and love gained between 16- and 20-year-olds.”
But, I must. explain: Once, at the time [ was at Warner Bros. and [
wrote that song “Blood From A Clone” [on the 1981 “Somewhere In
England” album], that was when they were having all these surveys
out onthe street to find out what was a hit record, And apparently, as
T was told, a hit record is something that is about “love gained or lost.
between 14- and 19-year-olds,” or something really dumb like that.

Let’s talk about “I Live For You,” a beautiful song with a
beautiful vocal.

I suddenly realized I'd got, too many tracks for an album—which
actually ended up as a double, not counting the “{ Apple] Jam” ses-
sion—and that one track sounded like we hadn’t nailed it properly,
and it sounded on top of that a bit too fruity, I didn't include it hecause
I never finished it.

But coming back Lo t, I fixed the drums up very simply. But the
main thing about it for me is the Pete Drake solo on pedal steel gui-
tar. He died [in 1983}, and T often thought if his family is still around,
then suddenly they'll be hearing him playing this thing that'they’ve
never heard hefore. I really loved his pedal steel guitar—the bag-

by Timothy Whi'ev

pipes of country & western musie.

‘The amazing thing about *All Things Must Pass” is that it
had so many different kinds of songs on it. “Behind That Locked
Door” could have been a country hit.

Yeah. 1 think that was very much influenced by Bob [Dylan]'s
“Nashville Skyline” [1969] period. I actually wrote that the night
before the Isle of Wight Festival in [August} 1970.

Was it a big decision to start the album with the song you
wrote with Dylan, “I'd Have You Anytime.”

It probably was, because it goes, “Let me in here ... {langhs].

And maybe stibeonsciously | needed 2 bit of support, [ had Exie| Clap-
ton] playing the solo, and Bob had helped write it, so it could have
heen something to do with that.

The band on this album was the genesis of Derek & the
Dominos.

" —

TO MY EARS

Tt was! Because the very first session we did [on
May 26, 1970 was Exicand Carl Radle, the bass play-
er, and [drummer| Jim Gordon, and [keyboardist]
Bobhy Whitlock. ((n] the “Apple Jam,” where as we
were recording tracks, inevitably in between—I
mean, we used to do that ourselves you know, the
Fahs, back in the early days. So you'd have a break,
somebody’d go to the tollet, they have a break, and
next minute you'd break into a jam session, and the
engineer taped it on a 2-track. When we were mixing
the album and getiing toward the end of it, [ hstened
to that stuff, and T thought, “It’s got some fire in it,”
particularly Eric. He plays some hot stuff on there!

Who was Jeep on “I Remember Jeep™?

. Jeep was actually Eric’s dog—a funny kind of
orangy-brown dog with pink eyes [faughs].

On “Thanks For The Pepperoni,” did some-
budy send out for pizza?

No. If you listen to Lenny Bruce's “Religions, Inc.”
he goes on about the pope and things, and then he
goes. “And thanks for the pepperoni” [aughs). 1

mean, you got random tracks, so it’s like, “What can we call it?” For
the jams, I didn’t want to just throw in the cupboard, and yet at the
same time it wasn't part of the recortl; that's why I put it on a sepa-
rate label to go in the package as a kind of bonus,

On which you can hear Derek & the Dominos jeli as a band.

Yeah! They were the first sessions for Derek & the Domincs. In
fact, during those sessions we actually recorded “Tell The Truth" and
“Roll It Over”; we did versions where I was playing on them. [ don’t
think those versions I was on came out until they did re-compilation
albums later [i.e., “Crossroads,” Polydor, 1988; “The Layla Sessions—
20th Annivelsal‘:l Edition,” Polydor, 19901,

Where did the phrase “All Things Must Pass” come from?

T think I got it from Richard Alpert/Baba Ram Dass, but I’'m not
sure. When you read of philosophy or spiritual things, it's u pretty
widely used phrase. | wrote it after [the Band's 1968] “Music From
Big Pink” album; when I heard that song in my head I always heard
Levon Helm singing it!

On the bonus tracks, the acoustic “Beware Of Darkness,”
with its witty “beware of ABKCO [Industries, former Beatles
manager Alien Klein's company]” line, is electrifying. Was that
the first recorded version?

Yes, Actually I didn’t even know it was recorded at the time. I had
to go over the songs I had with Phil Spector, "cause he was the co-
producer, and we were in, [ think, Studio 2 at Abbey Road, and the
engineer had a micropk d taped it. (The bor ic version
of] “Let It Down” is off the same take, but I've added acoustic gui-
tar toit, and Ray Cooper’s doing a synth pad in the back, very unob-
trusive. And my musician friend Joe Brown’s daughter, Sam Brown,
who's had her own hit records in England—she’s a great singer, and
T've got her doing the backing voice on the new “My Sweet Lord
2000, and she sings lead on it after the guitar solo.

I hear some applause at the end of the new “My Sweet Lord.”

[Tatughs] 1 just heard it in my head! So I put it in there. For one
moment I suddenly thought it was Ramsey Lewis [as in Lewis' live
clap-along 1965 single “The ‘In’ Crowd”)!

Regarding the protracted 1971 Bright Tunes lawsuit over
“My Sweet Lord” and its supposed plagiarism of the Chiffons’
“He’s So Fine,” you now own “He's So Fine,” right?

Yes, after 20 years, eventually the judge awarded the song to me
... and the money that had been taken for “My Sweet Lord.” So /
suddenly end up with “He’s So Fine”!

‘What comes next?

I'li remaster all my past catalog, following up with “[The Concert
For) Bangla Desh” and “Living In The Material World” and so on,
each with other takes and bonus stuff, and then on to my whele cat-
alog with Warmer Bros.—and the | Traveling] Wilburys, too, absohte-
ly. And T hate to predict things, but the next new aloum will possi-
bly be by November of next year. It won't be called *Portruit of A
Leg End” anymore Uaughs), but it’s definitely going to be “Volume
One.” It’s not going to be the end—it’s going to be one of lots of
records. Then T'll go on holiday again.
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cross over Info multiple genres.
45 Country: Country insiders
fake a look back at the sfories
that shaped 2000.

49 Jazz/Blue Notes: In 2000,
the jozz world set its sights on
atiracting new audiences.

50 Higher Ground: Christian
music experienced its share of
highs and lows in 2000

51 In the Spirit: Gospel labels
faced challenges this year,
whilg arhsts soared.

52 Classical/Keeping Score:
Classical musiclans scored on
the Billboard charls.

53 Songwriters & Publishers:
Publishing deals and possible
mergers were highlights of the
year in music publishing

54 Pro Audia: Even as technel-
ogy continued fo revolutionize
studio production, studios
seemed o be 10Sing business.
S8 Lafin Notas: The Lafin
genre grew at a steady pace in
2000

InTERNATIDNAL
59 The U.K's year-end charts
show o heovy American
influence.

62 Hits of the World: The

Baatles confinue their reign
atop nine international charts
with *1.”

63 Global Music Pulse: A look
back at the year in music from
around the globe.

MiscHants & MARKEIHE
65 While the effscts of E-com
merce remained unclear this
year, some brick-and-mortor
refailers prepared for the worst.
68 Retail Frack: Retailers end
2000 on a sour note due 10 a
disappointing start to the holi-
day season and the oncoming
price war.
70 Declasations of Indepen-
dents: Indie labels had a ban-
ner year, despite some financial
woes.

71 Child's Piay: Disney's
“Jams* fifies put the company
at the head of the year-end kid
audio chart

72 Sites + Sounds: The indus-
fry wrestled with Napster and
other file-sharing issues in

20

73 Home Video: The sales of
DVD fitles were propelled by
onfine marketing strategies.

PROERAMMING
81 Technology and consolida-
tion changed the sound of radio
in 2000
83 The Modern Age: A review
of the artists and songs that
rocked rock radio this year.
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85 Music Video: Viacom's
acquistions of GMT and BET
made headlines this year.

FeatuRes
76 Classifieds
79 Updote/Goodworks: Kid
Rock will donate proceeds from
his upcoming show fo the Navy
Marine Corps Relief Society.
93 Hot 100 Spotiight: Faith Hill's
*Breathe” is this years No. 1
song, despite never hiting the fop
spot of The Billboard Het 100,
99 Billboard.com: What's
onling fhis week.
100 Market Watch
100 Chart Beat: Elfon John's
30-year streak of top 40 hits
comes fo end.
100 Homefront: Jupiter Media
Metrix and Billboard team fo
organize Plug.In Europe.

NEW YORK—In an all cash deal valued
billion, VNU is buying the TV.
radio, and Internet ratings giant AC
Nielsen, which provides market research
to consumen products and services indus-
tries, retailers, and media companies in

also makes VNU the

largest marketing information company
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in the world, with total annual sales of
about $2.6 billion a year. The deal is
expected to close in the first quarter of
200

his purchase hits the bulls-eye. We
become the world leader in marketing

which it purchased in 1999 for $2.7 billion,
The deal also gives VNU a larger own-
ership stake in NetRatings inc.. which
analyzes Web site usage and publishes
Nielsen/Net Ratings.

Cremers expected Nielsen to save as
much as $15 milllon in costs through

@'vnu

information, with a 19% share,” said VNU
CFO Frans Cremers in Amsterdam.
Nielsen shares rose 46% on the New
York Stock Exchange; VNU shares rose
ned.rly 6% on the Ne&her]«mds Belgium,

and Luxembourg stock

rate functions, although
he added, “Wc do 10t new plan to turn
the two into one company, but they will
certainly cooperate closely.”
The deal also mukes VNU less
d

Haarlem, Netherlands-based VNU
already owns Nielsen’s U.S. operations,

upon advertising, Once it has
been completed, VNU will generate 26%
of its revenue from advertising. com-

VNU To Purchase AG Nielsen For $2.3 Bil.

pared with 38% currently.

Over the past two years. VNU has
spent more than $10 billion to increase
its holdings in global media and mar-
keting information, especially “branded
and recession-resistant businesses” the
compang stated in a release. Among the
other products in its portfolio are Sound-
Scan. which measures record sales, and
Broadcast Data Systems, which moni-
tors radio airplay Both products are
used to create Billbeai's charts. Other
branded products in its stable include
SRDS, Claritas, Spectra, and Monitor-
Plus.

To fund the acquisition, VNU intends
to sell its Netherlands- and Belgium-
based consumer magazines and its edu-
cational products division.

VNU is also the parent company of
BPI Communications, which owns Bill-
board, Airplay Monitor, The Hollywood
Reporter, Back Stage, and Amusement
Business, among other trade publicatians.
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Littie To Hea

BY GAIL MITCHELL
.08 ANGELES—RuffNation
Records has appointed radio industry

Radio Vet Assumes President’s Post Jan. 15

d RuffNation'

Dallas’ KIMZ, and New York’s
WELS. As director of urban pro-
ing for Clear Channel, she

veteran Helen Little a8 president of
U.S. operations.

Little—who has been operations
manager for WUSL Philadelphia
(Power 99), as well as brand
forr WUSL parent Clear Channel
Communications—officially begins
her new role Jan. 15. She succeeds
Kevon Glickman. now COO of the

‘Warner Bros.-affil-
iated label. Chris
Schwartz contin-
ues as the lubel’s
chairman/CEQ.
“What was im-
portant for me was
. the fuct that Helen
has played a major
part in many sue-
cessful artist stories, such as Eve,
Kenny Lattimore, Maxwell, and No

always demonstrated an all-encom-
passing, across-the-board knowledge
ofthe ever-changing wrban landscape.
She’s a real music person.”

Little is a 20-year radio veteran
who began her career in college as a
weekend announcer at WCHL. in
Chapel Hill, N.C. Since then, she’s
held various posts, including sales,
music director, and assistant PD at
such ﬂammsas Raleigh's WQOK and
Charlotte’s WPEG in North Carolina.

2 don't pass up, With Chris Schwiortz

Question,” says Schwartz. “She’s stars

worked with stations in Chicago,
Detroit, and San Francisco.

Little says, “This 18 an incredible
opportunity, something that you just

and the RuffNation erew. 1 plan to
help bring back the legacy and her-
itage of the Philadelphia music scene
that’s already on the uprise.”
RnffNation is
home to such
R&B and hip-hop
acts as No Ques-
tion and Major
Figgas. Among
the label’s upcom-
ing projects is the
soundtrack to the
feature film
“Snipes,” the debut production of sis-
ter division RuffNation Films that
rapper Nelly ¢‘Country Gram-
mar”) and Dean Winters (HRO’s
“0z") and is directed by music video
veteran Richard Muwray.
Headcuartered in Bryn Mawr. Pa.,
RuffNation is one of several divisions
of RuffWorid Entertainment Gronp,
which was launched in 1999 by
Schwartz, whohad been a principal of
RuffHouse/Columbia (Lauryn Hill,
the Fugees, Cypress Hill), along with
partner.Joe Nicolo. The pair dissolved
theirpartnership that same year.

SCHWARTZ

Against UMVD

Due To Street-Date Violations

BY ED CHRISTMAN
NEW YORK—The owner of MCM
Distributors, a Brooklyn, N.Y.-
based one-stop, claims that the
major labels’ blind eye toward
street-date violations and the
importation of eheap Canadian
product intn New York is close to
forcing him out of business. That’s
why he says he made a last-ditch
effort to save his company in the
filing of a lawsuit Deec. 15 against
Universal Music¢ and Video Distri-
bution (UMVD) in the Easte
District Court of New York (Bill-
boardBulletir, Dec. 18).

“This [lawsuit] is do or die,” says
MCM owner Meyer Minyan. “I felt

we had nothing to lose.”

In the complaint, which also
names UMVD regional director
Mike Jones as a defendant. MCM
alleges that UMVD engages in
unfair trade practices and is seek-
ing to cause intentional injury to
MCM’s business.

The complaint, filed on behalf of
MCM by Springfield, N.J.-based
law firm Bloom Borenstein, states
that UMVD has unjustly accused
the New York wholesaler of vio-
lating street-date practices and is
unfairly punishing the company
by eutting off conperative funds
and withholding product delivery

(Continued on page 93)

MacGotl, 41, Dies In Accident

U.K. Pop Figure Kifled While In Mexico With Her Sons

BY PAUL SEXTON
LONDON—The death of Kirsty
MacColl Dec. 18 after
being hit by a speedboat &
while swimming in
Cozumel, Mexico, robs

the London music scene

of one of its most beloved
personalities. MacColl,

41, was on vacation with

her two sons, who were
both swimming with her

but were unharmed by the boat,
which was aliegedly in an area

MacCOLL

reserved for swimmers.
The singer/songwriter had
been a fondly regarded

- figure in U.K. rock cir-
cles for the past two

- decades, het acerbic wit
and joie de vivre mir-

o rored in many memo-

~ rable recordings.
Despite having only
ane top 10 solo W.K. hit
to her name, a 1985
cover of Billy Bragg’s “A New
(Comtimued on page 98)

Low-Power M Licensing Restricted

BY FRANK SAXE

NEW YORK—A plan to put hun-
dreds of new, low-power radio sta-
tions on the air across the U.S. has
been dealt a serious setback by the
106th Congress in its waning hours.
‘While broadeasters say the decision
will proteet listeners from increased
radio interference, advocates say
backroom polities allowed a special
interest to hold sway.

Although the White House had
lobbied to keep the Radio Broadcast-
ing Preservation Act from being
tucked inside a budget bill, it was
allowed as part of a compromise
reached Dec. 15. The act does not pro-
hibit low-power FM (LPFM) stations,
but it preserves current interference
standards between broadeast signals.
That will prevent licensing of about

80% of the 100-watt stations original-
Jy planned.

A typical low-power station will
serve an area with a radius of 3.5
miles, witha maximum power level of
100 watts. To date,
the Federal Com-
munications Com-
mission (FCC) has
received 1,200
applications  for
LPFM stations in
20 states. Just
hours before the
rider was passed,
the FCC announced it would take
applications for L.PFM stations in
Colorado, Delaware, Hawaii, Idaho,
Missouri. New York, Ohie. South
Carolina, South Dakota, Wisconsin,
and American Samoa, from Jan 16 to

FRITTS

American Music Gets Its Due

Project Recognizes Music’s Importance In The U.S.

BY BILL HOLLAND
‘WASHINGTON, D.C.—The idea to
bring to the country’s schools a
knowledge and understanding of how
the hest of American music fits into
the social fabric of the nation could
prove to be part of the legacy of
accomplishments of outgoing Presi-
dent Clinton.

This onth, a handseme “Songs Of
The Century” ballot booklet pre-
pared by the Recording Industry
Assn. of America (RIAA) and the
Nationul Endowment for the Arts
(NEA) will be mailed to more than
2,000 music-savvy individuals:
recurdmg artists, songwriters, mum-

label

2001—ecan be streamed into class-
rooms across the country, along with
printed cross-currieulum guides for
teachers that are soon to be devel-
oped. Under the RIAA/NEA plan.a
curriculum development company
with ties to the major education
groups and school systems will take
on the task of creating and publieiz-
ing the teaching tools once the
recordings are chosen.

Within the pages of the ballot
booklet are lists of 1,087 key record-
ings in all genres of music selected
from an original master list of more
than 18,000 recordings. Several pop-
ular music historians and ethnomu-

eians, s, vmded through more than
music writers, and music ks and lists of award-
educators. winning performances from the

Theplanis to forge alist of seminal  RIAA, the National Academy of

recordings and to teach America's
schoolehildren of the importance of
those recordings.

‘The daunting choice for the ballot-
ers is to select 365 exemplar record-
ings, one for each day of the year, that
eventually—perhaps at the end of

Recording Arts and Sciences
(NARAS), performance right groups
ASCAP and BMT, and other organi-
zations to whittle down the list toa
manageable size.
The booklet also leaves room for
(Continued on page 93)

Jan. 22.

The act requires the FCC to move
forward with licensing test stations in
ag many as nine markets. to deter-
mine whether LPFM will cause the
interferenee that is so feared by its
opponents. The results of that testing
are to be presented to Congress,
which would then decide whether to
allow further rollout of the service.

The test markets forr L'FM have
not been chosen, but it is expected
Louisiana will be one state in which
LPFM prototypes are allowed. The
state is home to Republican Rep. Billy
Tauzin, who chairs the House Tele-
communications Subeommittee,
which oversees the FCC. Tauzin is
also in line for a promotion to the
chairmanship of the powerful Com-

(Continued on page 93}

ASCAP Honors Lichtman. Bill- 1
board's Irv Lichtman was recently
honored at the 33rd annual ASCAP- |
Deems Taylor Awards ceremonies

with a Speciat Recognition Award
citing Lichtman's 45 years of music
trade reporting and editing. Licht-
man, left, is pictured with ASCAP
president and chairman Marilyn
Bergman at the awards reception at
New York's Lincoln Center.

Guba’s int’l Jazz Fest Full Of Inspired Performances

BY JUDY CANTOR

HAVANA—Herbie Hancock made
a surprise appearance at the 19th
edition of the Internationat Jazz
Plaza Festival, which took place
Dec. 13-17 in Havana, leading a line-
up of standout American jazz musi-
cians whe traveled to Cuba for what
has become known as a regular sum-
mit for ¢ ives of the two

‘Cuba’s heritage has

so much in common
with our African-
American roots’

- PAXTON BAKER -

musical superpowers.

The festival was presided over by
Cuban master pianist Chucho
Valdés. American piano talents Ron-
nie Mathews and Kenny Barron and
New Orleans trumpet stylist
Nicholas Payton were among those
who garnered ovations from Cuban
audiences in a flurry of packed
shows in theaters and clubs around
the city.

Much of the cultural exchange
was caught on tape by U.S. cable
channel BET on Jazz, murking the
first time in its nearly two-decade
history that the Havana juzz festival

will receive major coverage on
American TV. The program, to be
aired in February, will feature inter-
views with musicians and excerpts.
from the Havana jam sessions.

“Cuba’s heritage has so much in
common with our African-American
roots,” says Paxton Baker, senior
VP/GM of BET on Jazz. Baker
explained that the festival coverage
was part of & larger, groundbreak-
ing plan that BET has been devel-
oping with Cubun TV and film offi-
cials in order to exchange cultural
programming.

Typically, the Juzz Plaza festival,
which returned after a hiatus last
vear, was marked by improvisation,
both onstage and off. Last-minute
schedule changes made for some dis-
appointments an onstage stumbles
but also allowed for inspired musie,
such as the duet between Hancock
and Valdés at the Dec. 13 inaugural
eoncert. Hancock wowed the Cuban
public in u performance that one
local critic described as “simpty dis-
turbing in 1ts intellectual, conceptu-
al, and technical complexity.”

Dedicated to Louis Armstrong, this
edition of the festival had less empha-
sis on Pan-Latin jazz and Cuban music
than past editions, highlighted by the
fact that American and Cuban line-
ups alternately took the stage during
concerts, underseoring contrasting
sounds. “The way the Cubans feel jazz
and the way we [Americans| fecljuz
is different; it's a different groove,”
observed New York-based saxman

(Continued on page 95}
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An artist puts creative vision An artist’s work is regarded by An artist is someone people watch.
before commerce, and then sells other artists as the model, the goal An artist influences the future of
huge anyway. they strive to duplicate, but never music, the future of fashion. And

= = can, because it's art, not everyone wants to know what
e Inl Ion An artist takes time crafting his a formula. he'll do next.

music, ignoring pressure and

o an gossip, and debuts at #1 with his An artist blazes trails that other Next for this artist: a hot new
= second album after a fiveyear performers follow. An artist makes album in 2001, with the band
- hiatus - with a #1 song and it easier for other performers to Rolling Stone called the best

artlst. a #1 video to boot. succeed. of the year.

An artist’s credibility and An artist doesn’t make product; he 4

perfectionism earn him sold-out makes art. That’s why an artist's 4/4)— :3

shows around the world - even work is respected forever, while b

where his audience doesn't speak product comes and goes. ® 2000 Virgin Records America. Inc.

the same language. Even where www.okayplayer.com/dangelo

he has no songs on the radio. RGLE el Eicoin
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This story was prepared by Steve
MeClure in Tokyo and Christie
[liezer in Melhourne, Australia.

News Corp. Music Group
(NCM) has signed licensing
agreements with Sony
Music Entertainment
(Japan) (SMEJ) and
Sony Music Asia.

The agreements,
which are effective im-
mediately, follow NCM’s
licensing pact with edel music
| AG in May for Europe, Latin
America, and South Africa (Bill-
boardBulletin, May 23) In the
U.S., NCM's operations inelude
Rawkus Entertainment, the
label eo-founded by James Mur-
doch. News Corp. executive VP,

Takenaka Named GED At

BY STEVE McCLURE
TOKYO—MTV has named veteran
Japanese music executive Teiichi Tak-
enaka president/CEO of MTV Japan
and the MTVi Group Jupan.

Takenuka's appointment eomes in
the run-up to MTV Japan's Jan. 1
launch (Billboard, Sept. 9). Alone
among major music markets, Japan
has been without MTYV since January
1999, fallowing the end of MTV's licens-
ingdeal with Ioneer Electronic Corp-
affiliated Music Channel Co,

MTV i entering the Jupanese mar-
ket not as a licenser but in partnership
with Internet business holding compa-
ny @JapanMedia, formerly @japan
com. In April, @japan.com took over
Musie Channel, which, since the end of
its deal with MTV, has been operating
cable/satellite musie TV channel Vibe
(Biliboard, April 8). M'TV Networks
has an unspecified equity stake in
Music Channel.

MTV Japar’s midnight Jan. 1
relauneh will eoineide with the launch of
‘Web site mtvjapan com.

The simultaneous launch of MTV
Japan on-air and online underscores

ERSIENE

RECORD COMPANIES. .JefT Jooes is
namei senior V1* of jazz for Colum-
bia Records in New York. He was
senior VP of Legaey Recordings.
Elektra Entert:inment Group
promotes Diane Vanhorn to VP of
video promotion and Larry Max to
senior director of video promotion in
New York. They were, respectively,
senior director of video promotion
and director of video promotion.
Virgin Reeords America pro-
motes Lisa Hackman to director of
national promotion in Beverly
Hills, Calif. Virgin Records Amer-
ica also names Enrigue Ongpin
director of national promotion and
Edie Lundee Fontiveros director
of regional promotion and market-
ing in Beverly Hills, Calif. They

aony In Asia Licenses
News Gorp. Labels

and Star TV chairman/CEO
Gareth Chang.

NCM’'s previous iicensee in
Japan and Asia was BMG. For
the past several months Sony
has been considered the leading
contender to be NCM’s
new Asian licensee.

Under the deals, Sony
will market and promote
in Asia the NCM Aus-
tralian lahel Festival
Mushroom Records
{FMR), which inciudes the Sput-
nils label and Mushroom Records
U K., incorporating [nfectious
Records and Punl Oakenfold's Per-
fecto label. Acts covered by the
agreements include Garbage, Ash,
Muse, 28 Days, Elevator Suite,

(Continued on page 22)

the importance of convergent en-
tertainment expericnees for young
people and demonstrates our long-
term commitment toJapan, said MTV
Networls International president Bill
Roedy in a statement.

Takenaka was most recently with
MG Funhouse as

Asia Sees Digital Download Deals
Sany Japan Links With Retailer Site

Soundbuzz, BMG Pact

This story was prepared by Steven
Patrick in Singapore, Steve Mc-
Clure in Tokyo, and Ciuristie Eliez-
er in Melbourne, Australia.

Music portal Soundbuzz has an-
nounced a digital-downioad dislyibu
tion agreement with BMG Asia-Pacif-
ie, its second such
deal with 2 major
label
“Working with
BMG is a huge

step, given BMG's {
online strategy us -‘
it’s unfolding across r 4

the globe,” says SMELLE

Soundbuzz CEO

Sudhanshu Sarronwalls. * [t partic-

ularly important to be part of that

strategy, and we hope to be able to

make a significant start to digital

retail in Asia with BMG catalog.”
(Continued on page 91}

MTV Japan

seeing both the network and Weh site,”
bLi(Bd @JapanMedia president/CEQ
Shoji Doyama, previously head of sales
at BMG Funhouse, “With his passion
and expertise in new media, he will
undeubtedly suceeed in making MTV
Japan arv] @JapanMedia a leader m the

producer of A&K,
promotion, market-
ing, and develop-
ment. He played a
key role in BMG’s
E commerce busi-
ness, devising the
company’s strategy
and  overseeing
online pnxluctiun
Tukenuka has published music text-
books fo children and has produced
music videos, CDs, and computer soft-
ware. A native of Kyoto, Tkenaka was
the first Japanese visiting schobu-at the
Stanford University’s Center for Com-
puter Research in Music and Acoustics
in Californa.
“Tamvery excited about the future of
MTV Japan with Mr. Takenaka, a seu-
soned music industry executive, over-

TAKENAKA

TIVE

JONES VANHORN

were, respectively, director of
regional marketing, West Coast
regional promotion manager for
Interscope Records, and Los Ange-
les local promotion manager for
Atlantic Records.

PUBLISHERS. Wendell White is
named director of copyright for

wse of new ith Internet,
wireless and digital broadcasting”
Says Takenaka, “With a strong hack-

BY STEVE McCLURE
TOKYO—Sony Music Entertain-
ment (Japan) (SMEJ) has announced
plans to sell digital music downloads
through the Web sites of three
major retailers in what is believed
1o be the first deal of its kind involv-
ing a major Japanese label.

The three companies ure HMV
Japan (hmv.co.jp/), Tower Records
(towerrecords.co.jpf), and Tsutaya
Online (tsutzaya.cojof). They will start
selling Sony tracks Dee. 14, Dee. 20,
and Jan. 24, respectively.

All of the 400-add titles currently
featured on SMEJ's bitmusic site
(bit.sonymusic.co.p/)—tracks by bath
domestic and non-Japanese acts—will
be available through the service. Vis-
itors to the retailers’ Web sites can
download tracks by clicking on indi-
vidual Sony titles, which will connect
them to the bitmisic site. Individual
tracks will be priced at 350 yen
($3.15), the same as tracks accessed
directly through bitmusie Sony says
it hopes to make similar deals with
other Japanese retailers.

David Terrill, HMV Japan's
director of E-commerce, says,
“Online sales of physical product
will continue to grow fuster than
downloads until such time as
everyone has access to high-speed
networks. While downlouds may at
some future date account for a |
cr share of music sales, the distinc-
tion between a physical and non-
physical format is not that
important, As a music retailer, our

for-

ground in musie mycareet, jobis to provide music in whatever
including the lmsmms qlde as \\p_ll as format cusmmex s wish to pur-
performance, it a downl

production, ‘WIW}LIMHMVU mat CD, or whatever.”

for a new, dynamic integration of
broadeasting anel digitization. ] also
look forward to helping build exposure
and support of the loeal music, online,
advertising, cable, and satellite indus-
tries to build MTV Japan's long-term
value to both consumers and business
partners alike.

Vibe's current staff, including on-air
personalities, will join MTV Japan,
which will be baged at Vibe's Tokyo
office. Vibe currently reaches some 28
‘million households in Japan, and inter-
national repertoire accounts for some
75% of the material it airs.

RNTABLE

»
4,

ONGPIN

Bug Music in Hollywood. He was
copyright manager for BMG Music
Publishing.

RELATED FIELDS. Diego Martinez 1s
named director of promotion and
marketing for the Planetary Group
in Boston. He was director of A&R

for BIP.com.

Tn related news, SMEJ says it

has upgraded the bitmusic site by
using the interactive uudio technol-
ogy of California-based Beatnik Ine.
Users will be able to piay music
titles by simply clicking on yraph-
ics andl text that appear on the site
without having to start up specific
playbuek software.

Beatnik Player plug-in software
will be available on the Sony Music
Online Japan site free of charge.

BMG Finland |
Tests Mobile,
Net Stratagms

BY JONATHAN MANDER

HELSINKI—With current a[-
| bums from Kent, Eros Ramuz-
| zotti, and Westlife, the Finland

affiliate of BMG is testing new |
marketing strategies that make
use of both mobile phones and
the Internet.

Under an arrangement with
technical provider Sunpoint.net,
BMG acts ax 4 content provider
while Sunpoint.net strikes deals
with phone operators. In Janu-
ary, Click2Music.fi will feature
Weh sites with a wide variety of
ringing tones and phone display
logos of BMG artists.

“We're especially looking ut
varions SMS [short messaging
service] activities and selling
display logos for mobile phones,”
says BMG Finland Helskinki-

(Continued on page 91)
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Fiskvik Lowers Boom On NWR

IFPI Norway Wants To Shut Down Wel Radio Station

BY KAI R. LOFTHUS
0SL0—One of the International
Federation of the Phonographic
Industry’s (IFP1) most ardent war-
riors, the Norwegian nativnal group’s
secretary-general, Seerund Fiskvik,
has wielded his hatehet to clarify the
differences between “Webeasting”
and “music on demand.”

On Dec. 14, after consulting with
TFPI members, he posted a cease-
and-desist letter to Nordic Web
Radio’s Web site (NWR}, ordering
the Oslo-based corpany to immedi-
ately shut down its services on
MinRadio.com or else it would face
court action. Seven days carlicr, the
two partics convened at the IFPI’s
offices 1n Oslo without any resolution.

NWR, launched Nov, 29, is 4 50/50
joint venture of Clear Channel Com-
munications’ eo-owned hot AC net-
work Radio 1 Norway and the Schib-
sted-owned Internet portal
Scandinavia Online (SOL).

The musical content on MinRadio
.com, a free service that the compa-
ny claims is “Webcasting” (its man-
aging director, Ole Jorgen Torvmark,
would not comment further), is
reportedly retrieved from a copy of
Radio 1's digital database of music.

But Fiskvik calls it “an advanced
Internet jukebox,” because con-
summers can possibly select their own
songs.

T legal justification of IFPTs et-
ter is Norway’s Copyright Aet of
1961, which prevents “phonograms
and other sound recordings from
being reproduced without the con-
sent of the producer.”

Explains Fiskvil; “Radio 1 hasnt
got any license for repreduction of
musie to any database. If [NWR]
wanted to do this the vight way, they
would have had to approach each
individual record company to seek
approval for it.

“This hasn’t gol anything to do
with radio,” he says, “We've decided
to take these steps because we're not
talking about Napster anarchists but
rather a legal entity backed by large
and serious companies. which needto
be accountable in a whole other way.
Since [NWR| has English languxge
on their Web site, it's obvious that
they’re making this available for all
countries in the world. For instance,
they have 15 songs by the Beatlesin
their library. [ assume that repre-
sentatives in the UK. industry wil
not act ealm about this”
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BY LELA COBO

MIAMI—A look at 10 of the 13
tracks that placed Rudy Pérez at
the top of the year-end Hot
Latin Tracks producers list
reveals a versatile producer/
songwriter capable of success-
fully handling a variety of gen-
res.

From “Ven A Mf"—Oscar De
La Hoya's cover of the Bee Gees’
“Come To Me”—to Luis Fonsi’s
power ballad “Imaginame Sin
Ti," to regional Mexican band
Los Temerarios’ “Te Hice Mal,”
Pérez has displayed a rare kmck
for tapping into the musical
tastes of very diverse and
defined listenerships.

It would seem at first glance
that Pérez's strength lies in his
thameleon-fike capabilities; not
mly does he easily navigate
ihrough assorted styles, he also
traverses record labels, with
eredits on each of the majors as
well as on Fonovisa. But within
the broad range of his hit year,
Pérez has emerged atop one of
the hottest trends to surface in
the Latin music industry: estab-
lished English-speaking artists
who decide to cross over into the
Spanish market.

Indeed, Pérez’s breakthrough
suceess was Christina Aguilera’s
Spanish-language album, “Mi
Refiejo” (RCA/BMG Latin), of
which two tracks—*“Ven Conmi-
;0" and “Por Siempre Tu"—
charted in the top 10. And, in a
perhaps unprecedented scenario,
one of his tracks, “Imagine Me
Without You,” entered the Chris-
tian music charts in Jaei
Velisquez’s version (from her
English-language album “Crystal
Clear”) and simultaneously
-entered the Latin charts in
FPonsi’s Spanish-language ver-
sion.

“Rudy’s got this bicultural
understanding of the music,”
says Rodolfo Lépez Negrete,
BMG's VI for the Latin region.
“1t’s not about language, it’s
about culture. And Rudy seems
to understand that very, very
well. He has this umque under-
standing of the market which

makes it a very smart decision
to bring him into these proj-
ects.”

know-how. When the Aguilera
project came to him. for exam-
ple, he had just finished working
with pop Christian star
Velisquez, recording “Llegar A
Ti,” her foray into the Spanish-
language market. The projeet,
which garnered a Grammy nom-
mnation in the best Latin pop
performance category this year,
opened the door Lo other arlists
seeking a reverse crossover and

came [to me] I had every triek
on the book under my belt
because 1 had already experi-
mented with Jael

Prior to recording, Pérez
wrote out all of Aguileras lyries
phonetically and devised a sys-
tem to hLelp her roll her “r's”;
small details, but crucial ones
required to give an artist like
Aguilera the credibility neces-
sary to guarantee her suceess in

‘From a creative
standpoint [and]
Jrom a musical
standpoint, Rudy was
the best possible guy
to bring Christina
into this [the Spanish-
language] world’

- RON FAIR -

Born in Cuba but raised in
Miami since be was 8, érez—
brought up on rock, gospel, and
boleros—is the epitome of the
bilingualism and biculturalism
found in many of Latin music’s
emerging stars.

“What impressed me was his
ability to read my mind,” says
Universal recording artist
Fonsi. whose sophomore album
was produced by Pérez and who
is ulgo featured singing a duet
with Aguilera on her Spanish-
language album. "He knew what
I wanted, in my style. It was
like talking to a friend.”

Beyond the background,
I'érez also has very specific

served as a testing ground for
Pérez.

“It gave me a lot of experience
in working with Ameriean
artists who uren’t fluent in Eng-
lish,” says Pérez, who lives in
Miami and alse has his produc-
tion company (Bullseye Produc-
tion) there. “When Christina

‘If we analyze the
work he’s done in
past years, we find the
songs and productions
that are most
representative of the
contemporary Latin
music movement’

~ MAURICIO ABARCA -

Spanish,

“From a creative stundpoint
[and] from a musieal standpoint.
Rudy was the best possible guy
to bring Christina into [the
Spanish-language| world,” says
Ron Fair. newly appointed pres-
ident of A&M Records, who was
formerly with RCA and is still
Aguilera’s A&R person,

Thanks to Aguilera’s Spanish-
language success—according to
BMG, the album has sold nearly
1 millien units in the Latin
region (600,000 in the U.S.
alone)—Pérez is being increas-
ingly courted by major Ameri-
can artists, including Amy Grant
and Faith Hill, ag well as Chris-

Artists“Music

Rudy Pérez Tops Hot Latin Tracks |'I‘III|III}I!I‘S lISt For 2llllll

tian aets 'lus One and Point Of
Grace. Other projects include
upeomning albums by Brazilian
Sergio Mendes, Alejandro Fer-
n#ndez, Inis. Millie Corretjer.
and Pablo Montero, as well as
the possibility of doing Spanish
tracks for U.K. boy band West-
life.

“I think the mainstream mar-
ket only knows about us when
there's a major success like
that,” says Pérez ruefully, in ref-
erence to the Aguilera project.
“But we just did the same thing
we always do.”

Pérez is one of the most estab-
lished songwriters and produc-
ers in the Latin market, with a
truek record that includes work
with virtually every major
artist, including Julio Iglesias,
Luis Miguel, José Feliciano.
Olga Taii6n. and Christian Cas-
tro. But érez’s ante has cer-
tainly gone up in recent years. A
prolific songwriter who won
ASCAT’s Latin songwriter of
the vear award the past two
years in a row, Pérez says he's
placed 62 of his aongs within
that same time period.

“If we anulyze the work he's
done in the past vears, we find
the songs and productions that
are most representative of the
contemporary Latin music
movement,” says Mauricio
Abaroa, senior VI and execu-
tive director of the Latin Acad-
emy of Recording Arts and Sei-
ences,

Beyond that, Pérez can sing
almost everything his artists
can, and that gives him even
more eredibility.

“You hear him sing, and you
ask yourself, ‘How can 1 do it as
well? 7 says Tafién. [ think
that's one of the reasons he’s
such a great producer.”
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What’s Selling? Anything Goes

2000 Was About Having Access To A Wide Selection Of Music

BY LARRY FLICK
NEW YORK—It's the Sunday
afternoon before Christmas, and
the checkout line at New York’s
Virgin Megastore in Times Square
is lengthy with holiday shoppers.
[t’s entertaming Lo discern
which folks are
collecting
items from a
loved  one’s
wigh list and
who's simply
taking advantage of year-cnd
sales to flesh out personal collec-
tions In either case, one thing is
strikingly clear: Diversity rules.
And for many, that’s been the
apparent rule of thumb for the
year 2000—despite what number-

" THE~TOP - STORIES

ber of folks in that Virgin Mega
tore checkout line carrying pre-
dictable items. There was the
clique of three rebellious-looking
young lads, cach of whom was
purehasing Rage Against The
Machine's new Epie opus, “Rene-

gades.” Then there was the visi-
bly harried mother quietly caleu-
lating the cost of a small bundle of
CDs that her preteen daughter
held—which included the pop-
heavy, multi-aet compilation “Now
That's What [ Call Musie, Vol. 5”
and “Black & Blue” by Backstreet
Boys.

But more times than not, a com-
pletely tific survey of

» The Teen Pop Ph
Continues As 'N Syne, Brit-
ney Spears, Backstreet Boys
Dominate Charts.

* ‘N Sync Breaks One-Week
Sales Record, Moving 2.4 MTl-
lien With “No Strings
Attached.”

= Rap Continues To Show
Maximum Muscle As Jay-Z
And DMX Lead The Chart
Charge.

+ Napster Seta The Industry
On Fire, Forcing Industry To
Review Its Business Prae-
tices.

¢ Work-For-Hire Law's
Repeal Galvanizes The Indus-
try As Sheryl Crow And Don
Henley Co-Found The
Recording Artists Coalition.

+ The Flip Side Of The Inter-
net Boom Shows Itself As
Numerous High-Profile Sites
Are Shut Down.

* Much-Touted EMI/Warner
Music Merger Collapses,
while Seagram, Vivendi, and
Canal Plua Jein Forces.

crunchers and analysts might (or
might not) declare. If you had the
vight look or the right tune, then
you hnd « reasonably fair shot at

shoppers on that Sunday after-
noon reveuled that, when it comes
to musie, just about anything
goes. And for many who plunk
down their hard-earned cash for
musle, 2000 was all about having
access to the widest possible
selection of musie, in order to pin-
point very specific needs.

“For me, it’s all about the
groove,” says Margo Ramirez, a
New York University college stu-
dent whose purchases that day
included Nelly’s “Country Gram-
mat” and Limp Bizkit’s “Choco-
late Starfish And The Hot Dog
Flavored Water.” “I'm not
wrapped up in who the group is or
what they're about beyonl the
music. Maybe some people are
loyal to certain artists, but I just
want to make sure that [ can get
with the rhythm. It's a more vis-
ceral thing for me.”

In the case of Gerard Mutlon, a
32-year-old eomputer program-
mer who was toting a fistful of
discs that ineluded current releas-
es by Godsmuck, U2, Funkmaster
Flex, and the Beatles, it’s far
more about energy. “And that
energy ean come from absolutely
anywhere,” he says. “It’s a mis-
tuke to assume that people get
too stuek on things like personal-
ity or genre. If you're a kid, then
maybe you're going to respond to
an artist’s image. But all of the
people I know who buy music are
more il in records that

the public’s

Not terribly glamorous or rev-
elatory for the first year of the
new millennium. eh?

“And yet that’s the way it
rolled thig year,” says Sonya
Diterwrat, manager of 1 Borders
outlet in New York. “I've never
seen a year during which con-
sumers seemed to be cherry-pick-
ing music from a reasonably wide
[variety of genres]. Maybe that’s
the big news of 2000—the fact
that people seemed to be broad-
ening their musical horizons more
than ever before.”

Sure. there was a sizable num-

mateh their emotions or experi-
ences—und that might be some-
thing cheesy like a Britney
Speurs record, or that might be
something really aggressive and
edgy like a Metallica record.
Whatever works is what you go
for. Period.”

So, what does (hat mean to un
industry that's largely intent on
drawing conclusions based on
micro-analyzing demographies
and monitoring buying patterns?

“1 think you see a lot of people
in this business chasing their tails,
trying to figure out what people

will buy.” Interscope artist Joan
Osborne said in a Billboard inter-
view earlier this year, “The bot-
tom line, though, is that you can't
really prediet what will capture
the publie’s imagination. You can
go insane trying to do so. As an
artist, I have to
be more fo-
cused on being
honest to my-
seif and to my
audience. Once
you start fashioning your music to
swit what appears to be a luerative
trend, then you're dead as an
artist—and you’ve lost ali eredi-
bility with anyone who ever cared
about your music.”

Jacob Dylan, mastermind of the
Wallflowers, agrees. “Maybe
we're making a commercial mis-
tuke by being somewhat removed
from what appears te be selling,
but that just seems so temporary.
Our intention, as a band, is to
make music that will not sound
dated in six months. We want ovr
records to still be relevant on
some level in 10 years. If that
means sacrificing immediate sales
gratification, then so be it.”

Although Madonna has never
been an artist lacking in wide-
spread consumer approval, she
issued her current Maverick disc,
“Music.” with equal parts enthu-
siasm and trepidation. During an
interview earlier this year, she
pondered the experimental elec-
tronie tone of the set and won-

(Conti

THE CHART-TOPPERS

The following is a chronological listing of albums that logged time at 1
No. 1 on The Billboard 200 in 2000. The figure in parentheses is the
number of weeks each title spent at No. 1. Titles that debuted at No,
1 are in bold type. (Note! Santana’s chart figure is only indicative of
his 2000 chart reign It’s not inclusive of his chart run during 1999.)

... And Then There Was X,” DMX, Ruff Ryders/Def Jam (1).
“Jay-Z: Vol. 3 . .. Life And Times Of S. Carter,” Jay-Z, Roc-A-
Fella/Def Jam (1).

“Supernatural,” Santana, Arista (7).

“Voodoo,” D’Angelo, Virgin (2).

“No Strings Attached,” ‘N Sync, Jive (8).

“Qops! . . . I Did It Agaln,” Britney Spears, Jive (1).

“The Marshall Mathers LP,” Eminem, Aftermath/Interscope (8).
“Now That's What I Call Music, Volume 4,” various artists, Vir-
gin/Capitol/Sony (3).

“Country Grammar,” Nelly, Fo’ Reel/Universal (5).

“G.0.A.T Featuring James T. Smith: The Greatest Of All Time,”
LL Cool J, Def Jani (1).

“Music," Madonna. Maverick/Warner Bros. (1).

“Let’s Get Ready,” Mystikal, Jive (1).

“Kid A,” Radiohead, Capitol (1).

“Ruie 3:36," Ja Rule, Murder Inc./Def Jam (1).
“Chocolate Starfish And the Ilot Dog Flavored Water,”
Bizkit, Flip/Interscape (2).

“The Dynasty Roc La Familia (2000—),” Jay-Z, Roc-A-Fella/Def
Jam (1).

“TP-2.com,” R. Kelly, Jive, (1)

“1,” the Beatles, Apple/Capitol (2).

“Black & Blue,” Backstreet Boys, Jive (2).

Limp

d on page 20)

vious 1,000, if you're a purist}
would go. If the music wasn’t
enough to keep you interest-
ed, there was always some-
thing going on with consoli-
dations, companies coupling,
companies uncoupling . . .
Quite simply, it was a year in
which the business over-
whelmed the music in the
music business. The goed
news is we can finally collec-
tively exhale: In 2000, Prince
went back to being simply
known as Prince—no more

Meqa Sales And Lawsuits, Breakups
And Breakthroughs Mark The Year 2000

WE MADE IT: The millennium year has come
and almost gone, and we’re still standing. How-
ever, | think few of us could have predicted how
the first year of the next 1,000 (or last of the pre-

SoundScan. The leader was ‘N Sync, whose “No
Strings Attached” sold a staggering 2.4 million
units in its first week. 1t was followed by new
projects from Eminem (“The Marshall Mathers
L1 1.76 million), Backstreet
Boys (“Bluck & Blue,” 1.6 mil-
lion), Britney Spears (“Oops!
m 1 Did It Again,” 1.3 mil-
hon) and Limp Bizkit
(“Chocolate Starfish And The
Hot Dog Flavored Water,”

1.05 million)
= These tigures are alwuys

unpronounceable glyph to worry about or that
pesky moniker the Artist Formerly Known As
Prince. But for God's sake, would someone
please tell me who did let the dogs out?

TuriRs 1S WAITING: A record number of
acts sold more than 1 million units in their
albums’ first week of release. according to

good for press coverage, but
it often seems as if the expec-
tation put on these first-week
numbers defies reason. I even
felt disappointed for the Back-
street Boys when “Black &

by Melinda Newman

60 05PN % RBEVIBW

Blue” only sold 1.6 million its first week.

A QUICK GLANCE AT THE YEAR'S Bill-
board 200 albums ehart reveals a few more inter
esting points. Surprisingly, on]y one artist
reached No. 1 on The Billboard 200 in 2000 w h
a debut effort. Nelly’s “Country Grammer”
(Continued on page 24)
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WHAT’S SELLING? ANYTHING GOES

(Continued from page 18)

dered if it would penetrate what
she described as the “boring,
homogenized state of pop music.
Every once in a while, something
fresh and unique slips into public
consciousness. But, by and large,
it's kinda seary to be an artist
wha is trying to do something if-
ferent to put out a record these
days.

Of course. Macdonna didn't
struggle for attention. as the sin-
gle "Music” energized radio air-
waves and the quirky album of the
same e entered the charts at
No. 1. und it's gradnally proving
to be one of the venerable artist’s
mote successful releases in recent
years.

“That was an undeniable
record,” Diterwrat says. “But it
wasn't just about the tone of the
music. [t was about the public's
endless fascination with Madonna.
If that exaet same record was
released by an unknowh artist—
or if it was released by an artist
who is less known for being as
chameleon-like as Madonna—it
might've failed terribly.”

An A&R executive at a inajor
Tabel agrees, adding that an album
like "Music” by another artist

It Always Rains. U.K. act Travis drew cri
Wno." The set was marked by well-crafted
evocative tenor voice, and the single “Wh;
formidable triple-A radio airplay. Howevr,
Baby One More Time" alsa sparked attent

might have ultimately intrigued
audiences but probably wouldn’t
have been marketed forcefully
enough to generate widespread
public attentios

“And therein lies the rub. Major
labels, including my own, are too
atraid to take chances,” the exec-
5. “They just keep crank-
ing out familiar, safe music.
Experimental ot arlventurous
artists ave just not worked hard
enough. All I can say is thank
goodness for Napster, gince that’s
become the ultimate tastemaking
entity for true musicologists,
though you never, ever heard me
say that,”

And what about the influence of
Napster on music buyers? Barlier
in 2000, many observers were pre-
dieting the demise of the music
business as we know it because of
the highly eontroversial Internet
serviee. While its lingering effects
remain to be seen, there's no ques-
tion that it has stirred up quite of
bit of drama—not to mention
sparking impassioned arguments
over ownership of music.

“My inclination is to say, ‘Power
to the peaple, let them have the
musie,” ” Bono said during an

fical raves for its Epic atbum “The Man
songwriting and front man Fran Healy's
 Does It Always Rain On Me?" earned
aB-side cover of Britrey Spears’ " ...
1on. "We did it solely for a laugh.” Healy

says. “We never intended for it to cause the commotion that it did.”

interview with Billboard shortly
before the release of UZ's current
dise, “All That You Can't Leave
Behind.” “But there are nuances
and elements of this issue that
still need to be explored.”

Indigo Girl member Amy Ray
noted during a Billboard inter-
view that “there is merit to the
coneept of people sha
and using something like Napster
as a forum of positive

Billboard.

DECEMBER 30, 2000

and enlightenment. But I also
accept that I'm coming from a
point of personal privilege. It ean
be difficult for an artist whose life
and well-being relies on selling
records.

“In the end,” Ray coneluded,
“what we really need to do is
review how we earn our living as
artists. Technology is not going to
slow down. It’s going to trigger
extraordinary change throughout
the lives of both artists and the
people who work in our industr

In considering the weight of
Napster, Ray perhaps spoke for
an army of frustrated artists
when she gaid, “Buy my record
please!”

But has Napster kept peaple
out of the stores? Aguin, the
debate continues. «
the big guys just yet,
says. “You're still seeing acts like
‘N Sync and Limp Bizkit move
product at a crazy rate. But it

can’t be good for those younger
artists and labels.”

Ramirez admits she frequently
uses Napster to “check out the
music” that she’s on the fence
about. “For me. it's like a mletv

net. I don’t have a 'y
in my bedroom. I use Nu;
test out a few songs from an
album before I buy it.”

Mutlon does the same thing,
adding that he and his friends
have “tier-level” bands.
have those marginal bands mak-
ing marginal musie, so you down-
load the tracks, and that’s it. Then
you have something like the new
U2 record that you download just
to get a
fun to have aceess befme the rest

(Ce
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We're bringing harmony back
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Because it's more than music. It's the music business.

Complete and secure digital rights management.
Highest level of audio quality for digital distribution,
More players and portable devices support Windows
Media Audio (WMA} than any other secure format.
Over 200 miition Windows Media Players
distributed worldwide.

Used by all five major recording labels.
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SONY IN ASIA LICENSES NEWS CORP LABELS

(Continued from page 14)

and Gerling.

In a statement, Murdoch, who
oversees NCM, said, “We're excit-
ed that Sony Musie, the un-
equivoeal music industry leader in
Japan and Asia, has embraced our
artists and repertoire.
We look forward to em-
braeing the opportuni-
ties presented by our
partnership with Sony

Music.”
Festival Mushroom
Records  chairman

Roger Grierson says
the label is planning a
focused approach to the
Japanese and Asian
markets. “We're not
going to be drowning

‘We’re excited
that Sony Music,
the unequivocal

music industry

leader in Japan
and Asia, has

embraced our

Star TV to increase FMR's acts’
profiles. Sony Music and News
Corp. have ties outside music, such
as their investment in Japanese
satellite TV, but Grierson confirms
that talks began a year ago to
develop music ties,
“Certainly, Sony
Music is the most
powerful company
in the region and
the best people to
be in a music
alliance with,” he

says.
NCM VP Jeff
Murray says the
fact that he was
previously diree-
tor of internation-

the region with Aus- 7 al A&R and mar-
tralian music,” he says. artists and keting at the
“I¥’s a question of rebertoire’ Epic/Sony label
focusing on a number of ep (now Epie
acts which have a track - JAMES MURDOCH - Records) in Tokyo
record and taking them also helped smooth
where they’re wanted, the deal.

Some acts are more attuned to the
Asian region than others, obvious-
Iy

Grierson expects to tap into
relationships with executives at

“We wanted to do a Pan-Asian
deal,” says Los Angeles-based
Murray. “It seemed a cleaner,
neater way to go. What was most
impressive about Sony is that it

was very encouraging that the
obvious leader in the music busi-
ness in that part of the world
[wants] to embrace our reper-
toire.”

Says SMEJ International presi-
dent Shiro Ono, *We are excited
with this mutually beneficial deal
and lock forward to marketing the

wonderfully talented artists rep-
resented by the News Corp. Music
Group in our territory.”

Sony Music Asia president
Richard Denekamp says, “We are
execited about supporting the
efforts of the News Corp Music
Group’s artists and executives
with Sony Musie's marketing mug-

cle and proemotional platforms
across the Asian and Pacifie Rim
regions, in order to create a seam-
less and pervasive presence for
their projects. We are looking for-
ward to developing this relation-
ship to gain greater visibility and
reach for the News Corp. Music
Group’s labels.”

BY GAIL MITCHELL
LOS ANGELES—Roebuck
“Pops” Staples, the patriarchal
guiding force behind the
gospel/R&B family group the
Staple Singers, died Dec. 19 at the
age of 84. According to news
reparts, the blues guitarist had
suffered a recent concussion dur-
ing a fall near his home in the
Chicago suburb of Dolton, 11l.
Established by Staples in 1948
in Chicago, the Staple Singers
originally featured Staples’ son,
Pervis, and his daughters, Mavis

and Cleotha. Staples’ sister,

" Roebuck ‘Pops’ Staples

Yvonne, replaced Pervis in 1971.
The quartet evolved from gospel
music to contemporary soul/funk
during the late '60s and into the
*708, notching
such message-
oriented hits as
“Heavy Makes
You Happy (Sha-
Na-Boom Boom),”
“Respect Your-
seif,” and “I'll
You There”
while with the Memphis-based
Stax label.
‘The group later signed with Cur-

STAPLES

Dies At 84
tis Mayfield's Curtom label and
led the No. 1 single “Let’s Do

1t Again.” The Staples subse-
quently recorded for Warner, 20th
Century Fox, and Private L, Sta-
ples himself returned to his
blues/gospel roots with the release
of twe solo albums: 1992 Grammy-
nominated "Peace To The Neigh-
borhood” and 1994's “Father
Father,” which earned a Grammy
for best contemporary bhues album. l

Born Dec. 28, 1915, in Winona,
Miss., Staples is survived by his chil
dren Cieotha, Pervis, Yvonne, and
Mavis. His wife Oceols is deceased.

A great new song
is only a mouse-click away

www.soundartist.com

Soundartist redefines the way to exploit music

and discover songs worldwide. Qur business-to-

business platform provides a one-click alternative

for A&R managers. music publishers. producers

and songwriters.

Check us out

rtist

put your music where your mouse /s
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Want to own a piece of history? Act fast — stock is now very limited!

Heimut Newton's SUMO

Ed. June Newton / Limited edition of 10,000 coples woridwide, signed and numbered
by Helmut Newton / Format: 50 x 70 cm (20 x 27.5 inches), 30 kg (66 Ib.), 480 pp.
US$ 1,500 / £ 1,000

New prices for the LAST REMAINING SUMOS will be, irom January 1, 2001
US$ 2,500/ £ 1,650

World record far the most expensive book published in the 20th century:
SUMO copy #1, autographed by all living celebrities featured in it, went for
DM 620,000 (over $300,000) at a benefit auction in Bertin.

- TASCHEN
To order your SUMO call: US 888 TASCHEN / fax: (212) 683-5858 /

e-mail: p.norton@taschen-america.com / www.taschen.com
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Nobel Concert Goes Pop

Show Straddies Artistic And Commercial Goals

BY KAI R. LOFTHUS

OSLO—On Dec. 11, eight days
after his 75th birthday, South
Korea’s president and this year’s
Nobel Peace Prize laureate, Kim
Dae-jung, had little energy to

with the intention “to syndicate it
toas many TV stations around the
world as possible,” according to
IMG. This London-based event
production company organizes the
event in collaboration with the

spare for the four-hour-long TV-
and music-industry-oriented peace
prize concert, which has been held
annually since 1997 here in Nov-
way’s capital.

‘When compatriot opera diva
Sumi Jo went onstage early in the
second act of the concert, she was
determined to perform a Korean
rendition of Dae-jung’s favorite
song, “Twinkle Twinkle Little
Star.”

However, for a man of Dae-
jung's age, there are worlds
between that classic and the high-
volume presen-
tations of such
songs as Sis-

‘Since so many

gian Nobel C , the
Norwegian Broadeasting Corp.
(NRK), and the Oslo-based TV
production outlet Diname Live.
The choice of urtists was based on
their suggestions and recommen-
dations from the local record com-
panies

When the concert was inaugu-
rated in 1994, it was primarily
focused on classical contemporary
music but since then has switched
to a mixture of pop, rock, and clas-
sieal.

Martin Englund, the Stockholm
based director
of [IMG’s event
division, claims,

LV people are watching i, o
vee "Ny the show, it’s natural - conser: it
e b that it will have an cially huge d;al
ovi’s “It's My . or us.” e
Lite”  and  impact on sales. But  deciines to dis-
“Thank You o close revenue
For Loving  Jjor Moby it was from syndica-
Me," and Mo 7 R tion to TV sta-
bys wporce.  IMportant just to be G0 LS
lain” and “Nat- at the concert’ the  Nordic
ural Blues.” region (where
While Sumi _ SVEIN BJORGE - NRK retains
Jo was onstage the rights).
performing the This year's

tribute for Dae-jung, the presi-
dent—wheo did not return to his
seat in the audience after the ini-
tial sequence—was backstage giv-
ing u short speech. He then went
back to his suite at the city’s
Grand Hotel.

A spokesman for South Korea's
embassy in Oslo, He Beon Kim,
says, “Mr. Dae-jung’s retreat was
agreed upon between the Norwe-
gian side and the Korean side
prior ta the concert. He's too old
and fragile, and he isn’t strong
enough to have taken a seat
throughout the cntire event.”

Speaking to Billboard the day
after the event, Geir Lundestad.
director of the Nobel Institute in
Oslo, said, “1 accompanied [Dae-
Jjung] in the car out to the airport
this morning, and he seemed to be
happy. We were obviously con-
cerned about the high volume, but
the Koreans said they had been to
louder concerts m Seoul ”

He added, “We have a variety of
events every year, and you need to
look at the sum rather than the
parts. We have a fewe serious and
intellectual presentations through
CNN and BBC, but we need to
make some compromises to reach
out to the general public. We
could, of courge, have wished for a
greater sense of connection
between the music and our mes-
sage, but then it becomes limited
to a smaller group of people.”

The increasingly commereially
dimensioned event is produced

concert, providing a unique pro-
motional angle in the period up to
Christmas, featured predominant-
ly acts with best-selling or current
albums (with five out of those 10
acts signed to Universal Music):
Bon Jovi, “Crush” (Mercury/Uni-
versal); Westlife, “Coast To Coast”
(RCA/BMG); Natalie Cole,
“Greatest Hits Volume 1" (Warn-

er); Eros Ramazzotti, "Stilelibero”

(Ricordi/BMG); Femi Kuti, “Shoki
Shoki™ (Barclay/Umversal) Moby,
“Play” (Mute Records/Play-
ground); Bryn Terfel, “Songs
From My Welsh Home” (Deutsche
Grammophon/Universal); Lee Ann
Womack, “I Hope You Dance”
(MCA/Universal); and Sissel “All
Good Things™ (Mercury/Univer-

sal).

Highlighting that promotional
aspect, visiting journalists con-
ducting interviews with some of
these artists were specifically
asked by local and international
record company staff to focus on
the artists’ current music instead
of “anything political.”

With Moby’s involvement, Svein
Bjorge, the GM of Playground
Musie in Norway, says, “It’s a com-
bination [of commeraal goals and
artist development focus]. Since so
many people are watching the
show, it's natural that it will have
an impact on sales. But for Moby it
was important just to be at the
concert, because he has always re-
spected the Nobel Peace Prize

(Continued on page $1)

THE BEAT
(Continued from page 18)

the top of the chart in August.
The other 18 albums logging
time at the top were by chart
veterans led by Santana, whose
“Supernstural® spent nine weeks
at No. 1, the longest of any
artist. (The album also went on
to snare eight Grammy Awards
in February.) The surprise of the
year was the debut of the compi-
lation “Now 4” at the pinnacle in
the Aug. b issue. It marked the
first time 4 non-soundtrack col-
lection from various artists
reached No. 1. For the record, no
movie soundtrack hit No. 1 in
2000.

YOU WERE NOBODY IN
2000 if you didn’t get sued. In a
very brief and selected recap,
Metalliea and Dr. Dre sued
Napster; Geffen sued Courtney
Love; the National Assn. of
Recording Merchandisers sued

Dance On. RCA club diva Kristine W. spent much of 2000 building a new follow:

ing at top 40 radio via her sophomore set, “Stronger.* The project eamed critical
praise for its shrewd balance of tumtable-savvy beats and teen-friendly hooks.

"it's & tough Iine to walk for me as an artist,”

she said of the album. "You don't

want to alienate your core audience, but youre lying to yourself if you say you
don't care about reaching the widest possible audience. It becomes such a siress-
ful proposition after a while. | don't know how other artists manage. The time lead-
Ing up to finishing p this album was so incredibly hard. There were times when |
wondered if it would ever be done. Now that itis, | couldn’t be more proud "

Sony; 30 states and common-
wealths filed a federal lawsuit
against the majors and three
retailers, alleging price fixing;
the Smashing Pumpkins sued
former manager Sharon
Osbourne: Kid Rock’s former
manager sued Kid Rock;
Christina Aguilera sued her
former managers (and then very
tackily praised new munager
Irving Azoff at the Billboard
Music Awards for showing her
what “true management” was.
No disrespect to Azoff, but who
was guiding her career for those
first several million albums?);
811 sued Capricorn; and, the
Recording Industry Asgsn. of
America sued practically every-

one.

While many of the cases are
still pending at year's end, as
usual, many were settled before
anyone set foot in a courtroom.
The winner: the lawyers.

You can roor somE oF
THE PEOPLE SOME OF THE
TIME: Well, maybe not. Talk
about your misfires. Our favorite
blatant show of avarice this year
was Diana Ross® Return to
Love tour, which the promoters
tried to loosely pass off as a
Supremes reunion. That Ross
never sang with the two women
she was touring with (they
became Supremes after she left
the group)—and that Mary
Wells (who, let's not forget, has
known Diane Ross—as Wells
calls her—since they were young
girls) fussed to the rooftops that
she wasn’t getting paid enough
to do the tour—only added to the
scandal.

After poor sales in many mar-
kets (gee, think a $100-plus top
ticket in many markets may
have anything to do with it?), the
remainder of the tour was can-
celed. No one, Wells included,
looked good in this story, and I'm
still trying to figure out how you
can return to somewhere you've
never been.

(Continued on page 26)
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THE BEAT
(Continued from page 24)

Ix orHER ToURING NEWS:
Despite the Diana Ross scandal,
there were a number of very
successful outings this year,
including a sold-out-to-the-

ing to our sister publication,
Amusement Business). Also on
the road were ‘N Syne, Dave
Matthews Band, Kiss, Bruce
Springsteen, Dixie Chicks,
and a reunited Crosby, Stills,

rafters tour by Tina Turner (the
year's top-grossing tour, accord-

Nash & Young.
Sadly, Turner was just one of

The New Face Of Rock. With her epanymous DreamWorks debut, Kina set out
to change the way people characterize rock divas by offering @ musical biend that
combined classic guitar elements with old-school sout rhythms. *I think people
hear the word ‘rack’ and they think of a white woman, but that's not fair or accu-
rate,” she says. “Music should be colorless. That said, 'm not keen on defining
myself so specifically or narrowly. | prefer to simply say that I'm a singer of highly
energetic, extremely emotional music.”

the acts saying sayonara to the
road in 2000. Turner announced
this would be her last major-
arena tour, Kiss said the band
would not tour again at all, Bar-
bra Streisand said goodbye hy
playing two must-see shows in
both Los Angeles and New York,
and Garth Brooks, who had
already been off the road for
more than a year. announced
that if he ever returns to the
road, it won’t be for at least
another 14 years, after his
smallest child is grown.

On the bnsiness front, radio
broadcaster Clear Channel
bought SFX and its network of
concert promoters, building an
unprecedented link between
radio and concert promotion that
is sure to ereate tremendous
cross-promotional possibilities
but also seems rife for abuses of
power. At year’s end, the land-
scape expanded when Anschutz
Entertainment Group acquired
Concerts West with the inten-
tion of a revamped Concerts
West joining SFX and House of
Blues (and a handful of smaller
promoters) as prime presenters
of natienal tours

ARrE THE GOOD TIMES
REALLY OVER? It didn't take

O
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a mental giant to know that the
dotcom world was headed for a
crash, as we predicted in our
year-end column last year, but
we didn’t expeet it to happen so
quiekly. It seemed that every
week we were writing about
another dotcom hitting the
skids, such as Atomic Pop, DEN,
Riffage, Pop.com, Pseudo.com,
and Seour. Lust year and into
this year, labels were busy
investing in companies such as
ArtistDireet, Listen.com. and
ather dotcoms in 4 scatter-shot
approach that suggested total
guesswork as to which doteom
might hit it big. Now, the roil-
back has started. In December,
EMI Music sold off the last of its
stock in MusicMaker.com. Just
as EMI’s investment in Musie-
Maker last year helped start the
rush to invest in Internet com-
panies, we bet this move signals
an exodus by labels from sever-
al other dotcoms.

SPL[TS: Zack de la Rocha and
Rage Against The Machine;
Rage Against The Machine and
Gas Company Entertainment;
Smashing Pumpkins and man-
ager Sharon Osbourne; Smash-
ing Pumpkins themsehes, Lus-
cious Jackson; Soul Coughing;
Third Eye Blind and guitarist
Kevin Cadogan; Jay Faires
and Mammoth Records;
Megadeth and Capitol; Michael
Bolten and Columbia; Rod
Stewart and Warner Bros.; the
Black Crowes and American/
Columbia; Charlotte Church
and manager Jonathan Shalit;
Kid Rock and manager Steve
Hutton; Christina Aguilera
and manager Steven Kurtz;

-

Bruce Hornsby and Q Prime;
Orgy and the Firm; and Stone
Temple Pilots and manager
Steve Stewart.

J UST A THOUGHT: Does it
bother unyone else that Viacom
now owns virtually every nation-
al video outlet with any consid-
erable market penetration? This
year, as part of the Viacom/CBS
merger, Viacom. which already
owned MTV and VHI1, became
parent of TNN and CMT. Viacom
purchased the Box last year and
decided to merge it with M2 this
year. Then, this fail, Viacom
bought BET. While there are
obviously seme great chanees for
erossover promotions for acts
appealing to several different
formats, such as 4 Faith Hill or
a 8isq6. it’s a little scary that
one corporation is basically con-
trolling all videos seen on 2
national basis. Yes, MuchMusic
USA and Great Ameriean Coun-
try are two national outlets that
remain not owned by Viacom,
and there are still dozens of local
and regional video shows that
still huve an impact. But as
major labels continue to consoli-
date and pare back, these Jocal
shows rarely get the attention
from the majors that they ance
did.

OCEANS APART: As Billboard
noted in its Sept. 9 issue, never
before have British acts had
such a tough time making an
impact on U 8. shores. While
some aets have done it—such as
BBMak and David Gray—there
are a number of really strang
acts like Travis (who made a lot

(Continued on page 28)

Doing it For The Hometown. 550 Music/Epic act Nine Days was among the gu-
tar-driven pop/rock bands to make a dent on The Billooard Hot 100 in 2000. Front-
ed by John Hampson. Nine Days scored with the infectious "Story Of A Girl,” which
was culled from its debut disc, “The Madding Crowd * During a promotional four
in support of the project. Hampson said the band was “proudly carrying the ban-
ner for all of our fellow bands back on Long Island. N.Y. There are so many great
bands back home. We're 5o lucky to have gotten the shot to make things happen.
We're doing this as much for them as we are for ourselves. It's important to keep
that hometown spirit going, no matter where you are.” Pictured. from left, are band
members Vincent Tattanelli, Hampson, Jeremy Dean, Brian Desveaux, and Nick
Dimichino.
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THE BEAT
(Continued from page 26}

of inroads with its latest album),
Robbie Williams, and Richard
Ashcroft who have vet to find
sure faoting. Even aets that once
had strong followings, such ag
Oasis and Spice Girls, have
found the U S. giving their new
efforts the cold shoulder.

ROCK THE WORLD: A num-
ber of roek bands following in
the footsteps of rock/pop/AC
hybrids like Goo Goa Dolls and
matelbox (wenty burst onto
the scene in 2000, breathing new
life inte a genre that needed
some new {aces. Among the
bright spots were 3 Doors
Down. who reached quadruple-
platinum largely on the strength
of the ubiquitous “Kryptonite,”
Vertical Horizon, and Nine

bright spot. there
seemed fo be a band that fell by
the wayside. For exanple, much-
anticipated albums by groups like
the Wallflowers, Green Day,
and Collective Soul garnered
rock airplay but have not met
sales expectations by year's end.
[t wasn't so much a passing of the
guard as a sign that audiences are
more fickie than ever in this radio
world driven by songs rather
than artists.

B IG S8TORIES: While music
often seemed ta be in the dol-
drums this year, there was no
shortage of business-hased news
stories to keep us hopping
Among the other big stories that
captured our attention this year:

* The rise of Nupster. We did-
n't know the word two years ago,
and now it has become the
generic term for the ability to
download musie from the Inter-
net without copyright clearance.
Napster has changed the way
the industry will do business,
and whatever comes next in the
Internet arena will have Nap-
ster’s shaldow east over it. Truly
a revolution with far-reaching
implications.

« Work for hire: In a vare
move, Congress voted to repeal
a portion of a bill that would
have made sound recordings
works for hire and in the
process, would have made it
impossible for artists to ever get
back the vights to their own
recordings. The bill galvanized a
number of artists, ineluding
Sheryl Crow and Don Henley,
who subsequently co-founded
the Recording Artists Coalition,
which will help represent artists’
rights on Capitol Hill.

4% LY

B .} 11 |
‘Gung Ho,’ Indeed. Rock legend Patti
‘Smith returned to active recording duty
in 2000 with her Arista opus “Gung Ho,"
a collection distinguished by her most
assertive, uplifting performances in a
decade. “| was in a place of pure joy
and confidence,” the artist said of the
project I didmt want to mourn or grieve
anymore. | wanted to celebrate . . . and
be a rock singer again. As a result mak-
Ig this record was a revelatory experi-
enge.”

» The collapse of the EMI and
Warner Musi¢c Group merger:
Pundits had already decided
which exees and imprints would
survive the mefger and which
wouldn't when the European
Commission said the merger
wouldn't survive at all if it had
its way.

* BMG Entertainment: It was
fascinating to see where the
company was going in terms of
its negotiations with Clive
Davis and the establishment of
his new label. J Records, after he
wus forced to leave Arista
Records because he wouldn't
name a successor, Given that
Davis ended up remaining in the
BMG family, ane had to wonder
what the whole song and dance
was for. After BMG Entertain-
ment president/CEQ Stranss
Zelnick—the public face for the
company during the Davis pub-
lie-relations fiasco—and parent
Bertelsmann were unable to
come to terms on a new contract
that would have seen Zelnick
and his boss. BMG Entertain-
ment chairman Michael Dorne-
mann, continuing in diminished
roles, both decided Lo leave thair
posts. Coming back to run BMG
Entertainment and possibly
oversee its merger with EMI

13 ORIGINAL HIT SONGS AND DIALOGUE

COMVIBINE TO TELL A REAL MOB STORY

was former BMG Entertainment
International head Rudi
Gassner, who had been ousted
earlier in the year.

 Seagram, Vivendi, and Canal
Plus merge in a multibillion-del-
lar deal. While the move will
clearly result in some cutbacks
hecause of job redundancies, it
was great to have a merger that
didn’t result in labels being dis-
mantled and the music universe
getting ever smaller.

GOODBYE: Cornet player Nat
Adderley, the Rankins’ John
Morris Rankin, School Of
Fish’s Josh Clayton-Felt, the
Shirelles’ Doris Kenuer-Jack-
son, Big Punisher, Foghat's
Lonesome Dave Preverett,
Screamin’ Jay Hawkins, Ofra
Haza, Social Distortion’s Den-
nis Danell, country bandleader
and songwriter Pee Wee King,
Ian Drury, the Jordanaires'
Neal Matthews Jr.. Vicki Sue
Robinson, Tex Beneke, Tito
Puente, Mike + the Mechan-
ics’ Paul Young, Gov't Mule’s
Allen Woody, Stantey Turren-
tine, Benjamin Orr, gospel
music legend Bob MacKenzie,
drummer Vernel Fournier,
pianist Russ Conway. and Kid
Rock sideman Joe C.

Mth Releases New CD

ORDER TODRY 1-800-931-7272 %

boss’ rise and fall.

ISEVRVRIRIUNIGH

Al SCRSTRRIRIN G

www.amobstory.com

This CD melds the classic opera concept with
a maodernized rap, hip-hop and rock score.
Character driven interludes tie the musical
segments together to tell the story of a moh

Chuck D, Vincent Pastore and Goumba Johnny.

Tony Sirico. Sal Richards, Kamal (formerly of lerky Bous); Rick Dufay and Chris Burns.

Jack Douglas, Scott Kassel and 8rian Hardgroove
i XECUTIviES Jack Douglas & Mayra Colon
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PLUS help from our friends Steven Tyler and Joe Perry.
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WHAT'S SELLING?
{Continued from page 20)

of the world. But when a record
like that comes out, you still go
ot and buy it. You want to own a
record like that in its tota! form,
You don’t just want a dosynload.”
Some say that Napster may
altimately be responsible for the
diverse blend of music being pur-
. “How can you resist try-
ag out all of the music out there
when you can take a few minutes
tsimply download a track?” says
Gail James, a 25-year-old admin-
{strative assistant who was in
that checkout iine at the Virgin
Megastore preparing to buy Lhe
dive debut of Mystikal. “I'm hear-
ing things now that I'd never hear
on radio. which still only seems to
be playing the same 10 songs over
and over.”
Mutlon echoes James’ senti-
ment. “Y think if the music indus-
is nervous about the Internet
and downtoading music online, it's
becanse they’re losing control of
the machinie. 1t’s getting hard for
them to tell me what to listen to,
Thanks to my computer, I can
make that decision all by myself.”
And, In the end. that was not
only the crucial point within the
music world for the year 2000, it
was a point that will likely pro-
pel musie—and the industry
that drives it—well into the
next century. We may not
approve of the means by which
the general public is better-edu-
cating itself, but we have to
acknowledge (and then accord-
ingly deal with) the fact thut it
| may not be a pawn of promotion
and marketing forever.

Res

Songs Of Summer. With the Warn-

er Bros. set “Invincible Summer,

! pop chanteuse k.d. lang offered her
most commercially viable recording
since her Grammy-lauded, 1992 set
Ingenue.” “Invincible Summer” was
rfe with buoyant songs of love, cast |
in classic-pop arrangements and
electronic instrumentation. “After
years of being an acquired taste, |
found myself wanting to be essential
to peaple,” she said of the record-
19 “| wanted to be semething that
people couldn't live without.”

TWO AVENUE OF THE amERICAS, NYC 1003
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GConjunto Legend,
Accordion Player
Longoria Dies At 76

| BY RAMIRO BURR

SAN ANTONIO—One of the
towering figures in the evolution
of conjunto music, accordionist
Valerio Longoria died Dee. 15.
Friends and fellow musicians
remember him as an innovator
and influential stylist.

“In his own way. Valerio wasa
genius and left us a lot of stan-
dards,” says Juan Tejeda, musi-
cian and founder of the Tejane
Conjunto Festival. “He was rec-
ognized for introducing modern
drums and the bolero into the
genve.”

Longoria, a 1982 Tejano Con-
Jjunto Hall of Fame inductee, died
at the Paramount Nursing Home
in San Antonio at the age of 76.
His attorney Pable Rustamante

‘In the last 19
years, he has
taught hundreds of
kids, many of
whom went on to
form their own
bands. In that
| sense, Valerio will

never die’

=~ JUAN TEIEDA -

says the accordionist had beenin
and out of the hospital in recent
manths after his condition dete-
riorated. He had been undergo-
ing chemotherapy for lung ean-
cer.

Pat Jasper, director of Texas
| Folklife Resources, a 15-year-old
organization that preserves and
promotes Texas folk life, noted
Longoria's contributions. “Vale-
rio was an incredibly important
innovator in conjunte,” Jasper
says. “He spanned the genera-
tion from the founders, peopie
like Narcigo Martinez and Santi-
ago Jimenéz Sr, to the enrrent
accordion giants such as Flaco
Jimenéz, Eva Ybarra, and Mingo
Saldivar.”

Five-time Grammy winner
Flaco Jimenéz says he first met
Longoria in 1968 and was imme
diately struck by his style. “He
was already a well-known name
in San Antonio back then,” says
Jimenéz. “I noticed that he was
the type of accordionist whe
didn’t play the same runs again
| and again. He was always play-
ing new phrases and expanding
what the aceordion couid doin
conjunto. { rerecorded a lot of his
songs from the "40s and *50s. My
favorite was always ‘Rosalito

(Continued on newt page)
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CONJUNTO LEGEND, ACCORDIAN PLAYER LONGORIA DIES AT 76

(Continued from preceding page)
It's the first song I heard by him,
and 1 liked his style.”

Longoria's role in conjunte’s
evolution was also noted by sueh
scholars and music coliectors as
Chris Strachwitz, founder and
president of Arhoolie Records. a
California record company that
has released two Longonra
albums, “Valerio was one of the
best singers San Antonio ever
bad,” Strachwitz says. “And he
was a great accordionist and
composer. I'm gonna miss that

Longtime radio personality
and KLEY-FM DJ Bird
Rodriguez says, “He was defi-
nitely as important as El Con-
junto Bernal or Tony de la Rosa.
Valerio was a first-tier pioneer
3nd was a major influence on
many young musieians.”

[n his seminal 1985 book, “The
Texas-Mexican Conjunto.” music
scholar Manue! Pefia noted Lon-
goria was influential in the eatly
development of conjunte, not
only for introducing drums and
the bolero but also for being the
first to experiment with octave
tuning, which enabled him to get
more notes out of his accordion.

“It was his playing style that
really impressed me,” says Teje-
da. “He was a fanciful accordion

player. His pasadas [accordion
runs] were tremendous.”

Tejeda hired Longoria in the
early '80s to teach accordion
classes at the Guadalupe
Cultural Arts Center in San
Antonio. “In the Jast 19 years, he
has taught hundreds of kids,
many of whom went on to form
their own bands,” says Tejeda.
“In that sense, Valerio will never
die.”

Born Dec. 27, 1924, in Clarks-
dale, Miss., Longoria began play-
ing the accordion at age 7 by
watching eonjunto pioneer Nar-
ciso Martinez. As a teen, Longo-
ria played local weddings and

parties in Harlingen, Texas. In
1942, he was drafted into the
U.8. Army; at the end of World
War [I, he was stationed in Ger-
many. where he managed to get
an aceordion and played in local
nightelubs,

In 1945, he moved to San Anto-
nio, where he began recording
for Corona Records. His first
recordings were “El Polkerito”
and “Chiquitita ” Later hits
included “Jesus Cadena” and “El
Barrilito.”

In 1982, Longoria was among
the first inductees to the Tejano
Conjuntoe Music Hall of Fame
and in 1986 was awarded the

National Heritage Award, the
nation’s highest honor given to
folk artists. In March, he
received 4 lifetime achievement
award at the San Antonio Cur-
rent Music Awards. On Oct. 29,
he was presented with a lifetime
achievement award by officials of
the Guadalupe Cultural Arts
Center., which sponsors the annu-
al Tejane Conjunto Festival.
Despite his reputation and
increasing fame, Longoria kept a
common-man demeanor, Tejeda
says. “He always struck me as a
friendly, very respectful person,”
he says. “He was confident of
himself and his musieianship. He

always seemed very humble and
easily approachable.”

Through the years. Longoria’s
sons Valerio Jr. and Flavio and
grandson Valerio IV have played
with him in his bands.

Over his 60-year career, Lon-
goria made more than 200
recordings on several labels. His
standard repertoire ineluded the
basics: polkas, rancheras,
cumbias, corridos, boleros,
redovas, and even oceasional
country and jazzy blues tunes,
Aside from being a master play-
er, Longoria was also skilled at
repairing, tuning, and customiz-
ing uccordions.

NOBEL CONCERT GOES POP

(Continued from page 24)

And he wasn't steered in any
direction with regard to choice of
songs or what to say in between
them. That was the most impor-
tant thing, sinece he flew in from
Los Angeles the same day and
baek to Washington, D.C., the day
after.”

BMG Norway sales manager
Aun Heming Scheyen says, “We
definitely hope to sce a commer-
cial effeet for both Ramazzotti and
Westlife. [The latter] has a mature

profile compared with the other
boy bands, and the show is going
to be broadeast on Norwegian TV
on a Saturday, which usually ha
n’t got so much interesting pro-
gramming.”

Warner Music Norway sales
manager Terje Dorati disagrees,
saying, “A TV appearance hasn't
got the same power as before, so
we really don’t expeet any com-
mercial effect for Natalie Cole or
Suroi Jo at this concert.”

Universal Music Norway head of
elassies @ystein Serbg says, “The
TV show was posilive in the sense
that people can discover Bryn Ter-
fel. He isn't a stiff performer,
rather someone it’s easy for Nor-
wegians to relate to. We don’t
expect a major commercial success,
hut we got him introduced to peo-
ple whe don’t necessarily listen to
classical music”

The peace prize concert, origi-
nally organized as an exclusive

gathering that took place at vari-
ous locations, including Nation-
altheatret. a prestigious and inti-
mate theater in Oslo, was last year
moved to the 8,000-capacity venue
Oslo Spektrum (the main concert
hall for major pop and rock acts).
Six thousand tickets were sold to
the general public this year, Other
guests included representatives
from Norway’s government and
parliament, as well as members of
the royal family.

Applaud Bradley (Old Skool Productions)
for producing (with Joshua P Thompson)

O-Town's history-making debut #1 single
“Liquid Dreams”

Michael R. Morris &

Legal Representation

Michael R. Marris, ESQ
Valensi, Rose & Magaram, PLC

Phone: {310) 277-8011
Fax: {310} 277-1706

Emoil: mrm@vrmlow.com

Valensi, Rose & Magaram, PLC

Management:

Alan Melina & Laurent Besencan
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POPULAR-UPRISINGS

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

H EATSEEKERS SUC-
CESS STORIES: Several
Heatseekers ucts broke
through to big sales success,
and if there’s anything to be
learned, it’s that there's no for-
mula for breaking these acts.
In the case of 3 Doors
Down - the Heatseekers act
with the biggest sales of the
year—the band did it the old
fashioned way. Building a local

Heatseekers Sales Act Of
The Year. Mississippi rock
band 3 Doors Down. the
2000 Billboard Music Award

winner for new group of the
year, was also the Heatseek-
ers act that sold the most
records this year. The band’s
debut album, "The Better
Life” (Republic/Universal),
has achieved U.S. sales of
more than 3.3 million units to
date. according to Sound-
Scan. Lead singer Brad
Arnoid expiains the band's
appeal, “Were just a straight-
up rock'n’roll band. * Sales

for the album were fueled by
the No. 1 rock radio hits
ryptonite” and “Lose

THE < TOP  STORIES

8 Doors Down's Debut Album Scores Multi-Platinum

Sules.

= Moby, Vertical Horizon, And Dido Experience Big Hits
A Year After Release Of Their Albums.

= Baha Men And Sen By Four Cross Over To Main-

stream Pnp Success.

following in its home state of
Mississippi, 3 Doors Down
received early airplay on local
stations. began selling out
shows, and scored a deal with
Republic/Universal Records.
3 Doors Down's debut ulbum,
“The Better Life.” hecame a
hit within a few weeks after
its release, due to touring and
massive radio support for the
singles “Kryptonite” (Bill-
board's rock track of the year
and modern rock track of the
year) and “Loser.”

8 Doors Down'’s break-
through, especially at radia,
happened relatively quickly
compared with other Heat-
seekers acts whose chart
action for their albnms didn’t
heat up until about a year
after the release of the sets.

Moby’s“Play” (V2 Records)
gained early exposure via its
music being used in film and
TV projects before main-

stream airplay kicked into high
gear, Meanwhile, towring was
crucial early support for Verti-
cal Horizon’s “Everything
You Want” (RCA Records)
(lauded in Billboard’s winter
2000 WeatherRurezu supple-
ment as “brilliant . .. areal
find"), as well as Dido's “No
Angel” (Arista Records),
David Grays “White Ladder”
(ATO Records), and Slip-
knot's self-titled album on 1
Am/Roadrunner Records.
Baha Men, whose previous
albums failed to make an
impact on the US, charts, was
considered a fringe world-
music group in the U.S. mar-
ket until its album “Who Let
The Dogs Out” (8-
Curve/Sheridan Square/
Artemis) was released this
year. The album's ubiquitous
title track was marketed early
to American sports events,
paving the wuy for a pop

Most Weeks At No. 1.
Fabian’s self-titled U.S. debut
album on Columbia Records
spent five weeks at No. 1.on

Lara

the Heatseekers chart, The
pop album (featuring the hit
single I Will Love Again") ties
soulDecision's “No One Does
Better” (MCA Records) for
the most weeks at the top o
the Heatseekers albums
chart in 2000. Fabian says of
her LS. breakthrough, "We
put two years of our lives into
this album.* According to
SoundScan, “Lara Fabian”
has sold 232.000 copies in
the U.S. to date

crossover.

The placement of Son By
Four' gingle “A Puro Dolor”
in the Telemundo soap opera
“La Vida En El Espejo”
helped fuel sales for the
band's self-titled Latin music
album on Seny Discos. Sony
rush-released an English ver-
sion of the song, which
became a tap 40 hit. Son By
Four's English-language
debut album, “Purest Of
Pain,” was released Nov. 14.

THE CHART-TOPPERS

Following is a chronological listing of titles that reached
No. 1 on the Heatseekers chart in The figure in paren-
theses iz the number of weeks the title spent at No. 1in
2000. Tities that debuted at No. | are indicated in bold type.

“Who Needs Pictures.” Brul Pamlv\' Arista/Nashville (2).
Wi Wisrmer Bros. (2).

“The Better Life,” 3 Doors Down, RepublicUniversal (2).
“The Fundamental Elements Of Southtown,” P.O.D.. Atlantic
(608

“MTV Unplusited.” Shikirs, Sony Discos (1),
*The Irish 'lbmir't Live In Belfast,” Anthony Kearns/Ronan
‘inbar Wright, Mastertone (l).

] )“Qymnofr\ Down Systom Of A Duwn, AmericanColumba
1)
“Who Needs Guitars Anyway?” Alice Decjay, RepublicUni-

veral (2).
“Shades Of " M2M. Atlantic (1)
“SClub,SClub7, Polydor/Inte: @.
"&I\H‘\:le; o6 By Four, Sony ().
or You,” Kathie Lee Gifford, On the LuthnJlev .
“Saoner Or Later,” BBMak, liollywood (3).
“Lara Fabian,” Lara Fabian, Colinbia (5).
“Nountain High .. Valley Low,” Yolsula Adams, Elektra (1),
No Angel. Dido. Arista, (1),
“Book 1"

, BulletproofKhaotic Genera-
tonHendo (l).
Fragments Of Freedom,” Morcheeba, Sire (1).

“Who Let The Dogs Out,” Baha Men, S-Curve/Sheridan
Square/Artemis{1),

“Tonight And The Rest Of My Life,” Nina Gordon, Warner
Bros. (1),

“No One Does It Better,” muu)mul..n MCA (5)- |

“Genuine,” Stacie Orrico, ForeFront (1).

*Marvelous Thing,” Mark Condon, Hmunm/lnmgmym
“Live In London And Mare,” Donrie M ferity (2).
“Oscar De La Hoya, “Oscar qleoh Hoya, EM1 hun (O

).

1 Guilty .. . The Experience, The New Life Community |

Choir Featuring John P. Kee, New Life/TyScot/Verity (1).
‘Wil Sing,” Don Moen, Hosanna! (1)

“N.Y.C. Underground Party Vourne %" Loude Devito, E-

“Gotta Tell You” Samantha Mumba, Wild C.nrleoIvdor(l).

“The Gift Of Game.” Crazy Town, Columbia (1).
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Reggie Benjamin is 2X-CENTRIX (Sen-trik). 2X fuses to-
gether many musical influences such as Soul, World Bear, x
Pop culminating in one of the Freshest sounds 1o Xsc
Chicago. Reggic Benjamin, who is a Maima's boy comes from
a very close family of five, and resides currently in Chicago.
While in Chicago, 1 had a chance to listen 10 clips

bum, Reggic Benjamin with his sexy, crystal clear, glass sbat-
tering vocals, has a BA in Voice (he's edueated 100, wow!
He's been taki

he says, "God gave her the gift to teach.” His looks, does a lot
really need to be said, with his exatic, unique look, I feel he
will e the next Elvis Presley, an incredible looking guy with
that devious smile. Ladies, he’s such a beautiful man, he may
make you feel ugly, as I had the opportunity to speak with him,

~ G1UB 2X REGORDS Presents
The DEBUT RELEASE Of

{a ws1 fainted and immediately had a facial) he said, "we
will be in LA to shoot our video for our lirst single FHurry Up
sometime in February.” Rumor has it part of the video wili be
shot at the Playboy Mansion. He also wrote and is co-direct-
ing the video for the debut release "Hurry Up." On my jour-
ney to Chicago | heard 2X on the radio, then walk into onc of
Chicago's hottest nightclubs Rednofive/Fifth Floor & their
plaving 2X's "Hurry Up." Giorgio Paserio, one of the awners
of the club says, "We've never had so many requests for a song,
like we do this one. " Evert though: the song 1s not released yet,
there are a few copies floating around out there. He's suc-
cessful because "he’s a perlectionist aad very

clares his personal martager, A y

Gentleman, kids of all ages please fasteu your seat belts, as

CENTRIX

With Renowned Remixer/ Producer E-Smoove, 2X-Centrix
is serving up its first new release "Hurry Up” on Club 2X
Records. All remixes are by E Smoove. Look for the 2X-CEN-
TRIX album entitled COMIN® AT YA' coming spring 2001
with Production by E-Smoove and Reggie Benjamin

Reggic Benjamin is a NARAS member (Gramimys

By Linda Russo

For more info contact VP of A&R/Promotions Michael
Anthony @ Club 2X Records (630) 669-9592 or visit their
website WWW.2X-CENTRIX COM.

Club 2X, Inc., Derf, Inc.
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/‘@ ™\ JUPITER
INTERNET COMMERCE

LATIN AMERICA

Strategies for Long-Term Survival

As the hype fades and real online business begins in Latin
America, the Jupiter Internet Commerce Forum explores the
defining challenges and opportunities that will spell success
or failure in the region's unigue Internet markets. Jupiter will
bring together leading executives from the U.S. and Latin
America to examine the companies and strategies vying for
leadership in these emerging online economies.

Featured Speakers:

Francisco Loureiro, COO, StarMedia Network
Joel Eidelstein, CEO, Tutopia

Sebastian Popik, CEQ, Salutia.com

Manuel Montero, President & CEO, Fiera.com
Caroline Baser, President & CEO, E-lysium

Jaime Vargas, Chairman & CEO, Mercantil.com
Wenceslao Casares, Founder & CEOQ, Patagon.com
Alec Oxenford, CEQ, Deremate.com

Abel Linares, COQ, Terra Lycos

Marcos Galperin, CEO, MercadoLibre

Lilian Piccioti, e-Solutions Head Latin America, Citibank

4.

February 5-6 | Miami
jupiterevents.com/latinamerica

FORUM

Featured Keynotes:

be

Charles Herington
President & CEQ
AOL Latin America

Jose Soriano
Founder & GM
Red Cientlfica Peruans

TO REGISTER AND FOR

MORE INFORMATION

visit Jupiterevents.com/latinamerica

call (B0O) 214-5952 x6424 or

(917) 534-6424 or

e-mall latinamerica@jup.com

FOR SPONSORSHIP AND
EXHIBITING OPPORTUNITIES
contact Jennifer Leddy at (917) 534-6422
or e-mail jleddy@jup.com

MEDIA SPONSORS:

LatinTrade.com America
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R&B

TurNiNG THE TIDE:
Depending on what side
your musical tastes lie, it
was either feast or famine
this year. For those who
romplained] about formuiaic
motiotony, the only relief
may have been long-await-
ed follow-up projects by
Sade, Ergkah Badu, and
D'Angelo.

And while this year was
tife with seemingly obliga-
tory—and often too frank—refer-

)0 bells, whistles, or any other gim-

micks —(ust simply a straight-up com-
binstion of A&B/unk/jazz and emo-
fn-drven lyrics, "l Just hope this is

e beginning of a movement that
shows that good, not just cafchy,
masic 18 coming back.” says Jill Scott.

ences to sex, etc., the overriding
theme I carry from this year is cre-
ativity—or what some are hailing as

THE-TOP - STORIES

* Viacom Acquires BET For $3
Billion.

* Antonio “L.A." Reid Succeeds
Clive Davis As Arista President/
CEO.

« Island/Def Jam Opens DefJam

South, Germany, And Japan,

With Plans To Set Up Operations

| In 15-20 Other Overseas Territo-
Ties.

* Black Promoters Assn.'s $700
Million Suit Aguinst Major Book-
ing Agencies, Promoters Allowed
To Proceed To Federal Jury Trial.

* Clive Davis’ J Records, Wyclef
Jean Ink Clef Records Joint Ven-
ture.

« Virgin Records America
Enters $15 Million Joint Venture
Deal With Barry Hankerson's
Blackground Records,

» Violator Records Switches
Affiliation From Def Jam To
Loud With Chris Lighty Joining
Loud Az Executive VP,

by Gail Mitchell

2000% IN¥RBVIBW |

the return to “real R&B,” with a con-
temporary edge. And with that
return comes the strong feeling that
the tide is shifting to ence again
embrace artists who possess that old-
sehool trait: staying power.

Ina year that witnessed the return
of such building and established acts
as Badu, D’ Angelo, Sade, Boyz 11
Men, Jay-Z, Joe, De La Soul, Toni
Braxton, OutKast, LL Cool J, Wu-
Tang Clan, Kelly Price, Wyclef
Jean, R. Kelly, and Next, 2000 also
played host to promising debuts by
several newcomers who more than
held their own.

CAME OUTSWINGING: Here arc
a few cases in point. Proving that
body-rockin' rhythms, image-rich
lyrics, word-of-mouth, and persist-
ence—gee, isn't that how they did it
in the old days?-—can still pay off, Hid-
den Beach hit « home run its first time
at bat with the buzzed-about debut of
Philadelphia home girl Jill Scott.
Bud Boy weighed in resoundingly
as well with its first male R&B artist,
Carl Thomas, while Magic Johnson
scored with Avant and Def Soul put
its muscle behind Musig Soulchild.
Among others debuting this year to
keep your eyes and ears on: Ruff
Endz, No Question, Toni Estes,

This year marked the anticipated return
of several black-music fixtures. Leading
the pack was D’Angelo with the Janu-
ary release “Voodoo.” “People wanted
the new album a lot sconer than | was
ready. Amidst all the pressure, | tock my
time," he says. *I felt a lot of love and
anticipation from the public.”

Pru, the Phat Cat Players, and Oak-
land, Calif.-based independent act
Ledesi.

The Return Df Greativity, ‘Real R&B,’
And Artists With Irue Staymg iner

Suaxine your
SOCIAL CONSCIOUS-
NESS: While 8isq6,
Mystikal, Nelly, Lil’
Bow Wow, and others let
us get our party on (and
there definitely ismt any-
thing wrong with that),
the hip-hop tide was also
shifting with the emer-
gence of more social
setivism. Leading that
charge this year were
Mos Def, Common, Black Eyed
Peas, the Micranots, dead prez,
and Reflection Eternal

GOSPEL GOES MAINSTREAM:
With the success of Kirk Franklin
and, more recently, Yolanda Adams.

“Iwasnt really exoecﬂhg 10 beat Eminem
and Marc Anthony as male antist,” says
Bilboard mie artist of the year winner
Sisq6, who topped the charts in 2000
with “Thong Song.”

gospel's crossover bid was another
predominant 2000 theme. Helping to
further spread the word: Mary Mary,
B.B. Jay, Michael Speaks, Donnie
McClurkin, Tonéx, and Damita
Haddon.

REELMUSIC: From “Romeo Must
Die” to “Nutty Professor I1: The
Klumps,” soundtracks were packed
this year for a change with some great
musie. Fi ng that bill as well were

THE CHART-TOPPERS

Following are chronological listings of albums and singles that logged
time at No. 1 on the Top R&B/Hip-Hop Albums and Hot R&B/Hip-
Hop Singles & Tracks charts, respectively, for calendar year 2000. The
number of weeks each title spent at No. 1 is in parentheses. Titles that
debuted at No. 1 are indicated in bold type.

ALBUMS

“Dr. Dre—2001," Dr. Dre, Aftermath/Interscope (4).

“Born Again,” Notorious B.1.G., Bad Boy/Arista (1).

“Tha G-Code,” Juvenile, Casi Money/Universal (1).

*... And Then There Was X,” DMX, Ruff Ryders/Def Jam {2).

*“Vol. 3. . . Life And Times Of 8. Carter,” Juy-Z, Roc-A-Fella/Def
Jam (2).

“J.E. Heartbreak," Jagged Edge, So So Def/Columbia (1),

"Voodoo,” I Angelo, Cheeba Sound/Virgin (4).

“BTNHResurrection,” Bone Thugs-N-l1armony, Ruthless/Epic |
a).

“Life Story,” Black Rob, Bad Boy/Arista (2).

“War & Peace Vol. 2 (The Peace Disc),” Ice Cube, Lench |
Mob/Best Side/Priority (1).

“Romeo Must Die—The Album,” soundtrack, Blackground/Virgin |
(1).

“Yeeeuh Baby,” Big Punisher, Loud/Columbia (1).

“Unrestricted,” Da Brat, So So Def/Colnmbia (1).

“My Name 1s Joe,” Joe, Jive (1).

“The Heat,” Toni Braxton, LaFace/Arista (1).

~Goudfellas,” 504 Boyz, No Limit/Priority (2).

“I Got That Work," Big Tymers, Cash Money/Universal (1).
“The Marshall Mathers LP,” Eminem, Web/Afermath/Interscope |

@).

“Anarchy,” Busta Rhymes, FlipMode/Elektra (1).

“The Notorious K1M,” Lil' Kim, Queen Bee/Undeas/Atlantic (1).

“Ryde Or Die Vol. [1,” various artists, Ruff Ryders/Interscope (1).

“Nutty Professor II: The Klumps,” soundtrack, Def Soul/Def |
Jam (1).

*Country Grammar,” Nelly, Fo’ Reel/Universal (6).

“DJ Clue Presents: Backstage—Mixtape (Music Inspired By
The Film),” DJ Clue, Roc-A-Fella/Def Jam (1).

“Trapped In Crime,” C-Murder, Tru/No Limit/Priority (1).

“G.0.A.T. Featuring James T. Smith: The Greatest Of All Time,"
LL Cool I, Def Jam (2).

“Let’s Get Ready,” Mystikal, Jive (2).

“Rule 3:36,” Ja Rule, Murder Inc/Def Jam (3).
5 “T?e) Dynasty Roc La Familia (2000— ),” Jay-Z, Roc-A-Fella/Def

am (1

“TP-2.com,” R. Kelly, Jive (3).

“The W,” Wu-Tang Clan, Loud/Columbia (1).

“The Understanding,” Memphls Bleek, Roc-A-Fella/Def Jam

().

Fallowing is a chronological listing of singles titles that logged time
at No. 1 on the Hot R&B/Hip-Hop Singles & Traucks charts in 2000, The
figure in parentheses is the number of weeks each title spent at No. 1
in 2000.

“UJ Know What's Up,” Donell Jones, LaFace/Arista (5).
“Hnt Boyz,” Missy Elliott Featuring Nas, Eve, and Q-Tip, Gold

the musical to“Love
And Basketball,” “Shaft,” and, espe-
cially, “Bambooxle(] " all of whose
tracks actually uppeared inthe movie
to underscore Spike Lee’s much-
needed—but unfortunately dis-
missed—look at black imaging.

LABEL FRENZY: In tune with
black music’s continued popularity—
and profitability—not to mention hot
pockets brimming with talent
(Philadelphia, Atlanta, Houston, St.
Louis), a number of joint ventures
and imprints were signed, sealed, and
delivered, Among them: Arista’s joint
venture label/production deals with
Jimmy Jam and Terry Lewis' Flyte
Tyme Records and Kevin “She’ks-
pere” Briggs, Violator principal
Mona Scott's Monami venture with

I( inued on page 86)

West. nlek(m( ).

“Get It On Tonite,” Montell Jordan, Def Soul (3).

“Thank God 1 Found You,” Marlah Carey Featuring Joe & 98°,
Columbia (1).

“Say My Name,” Destiny’s Child, Columbia (3).

“Maria Maria,” Santana Featuring The Product G&B, Arista (3).

“He Wasn't Man Enough,” Toni Braxton, LaFace/Arista (4).

“I Wish,” Carl Thomas, Bad Boy/Arista (6).

“Separated,” Avant, Magic Johnson Music/MCA (1).

“Let's Get Murried,” Jagged Edge, 8o So Def/Columbia (3). |

“Incomplete,” Sisq6, Dragon/Def Soul (5), |

“No More,” Ruff Endz, Epic (1).

~Wifey,” Next, Arista (1).

“Bounce With 3e,” Lil' Bow Wow Featuring Xscape, Columbia (1).

“Liar,” Profyle, Motown (1). |

“Bag Lady,” Erykah Badu, Motown (7).

“] Wish,” R. Kelly, Jive (2).

“1Just Wanna Love U (Give It 2 Me),” Juy-Z, Roc-A-Fella/Def Jam

).
“Ms. Jackson,” QutKast, LaFace/Arista (1).
“Indepeudent Women Part [,” Destiny's Child, Columbia (1)-
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED.
AND PROVIDED BY
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Hip-Hop Heard Throughout The World

Around The Globe, Rap Music Continued Infilirating The Mainstream

This weel’s column was wred by
Marer Kenon in New York and
FKweku wn London.

THE REIGN CONTINUES: Hip-
hop's eulture-influencing mainstream
march made strides both domesti-
cally and internationally in 2000.
Here's a recap:

REGIONAL MELTDOWN: New-
comer Nelly put St. Louis on the
map with his Fo' Reel/Universal
debut album “Country Grammar”
Powered by the title track, the set
hit No. 1 on The Billboard 200 and
was certified five-times platinum.
Nelly contributed to the continued
meltdown of regional barriers and

Words

[ 2000 % BN ipViEBV

prejudiees in hip-hop music—prov-
ing that it truly doesn’t matter
where you're from as long as your
hooks ure memorable and the musie
is melodious.

cOML‘BACKS: Dr. Dre sold a com
bined 13 million units (and still count-
ing) of “Dr. Dre—2001” and Emin-

STEPHANIE LOPEZS

SEGTION

BIG SPLASH: The hottest stories this year are Sisqé and the newly ere-
ated label Def Soul. Created by the vap-oriented DefJam to specialize in the
R&B formut, Def Soul released Dru Hill, Case, and Montell Jordan in the
second half of 1999 and ended up No. 7 on the year-end Hot R&B/Hip-Hop
Singles & Tracks Imprints chart, This year, the Def Soul gang hit its stiide—
and the No. 2 rsnking on this vear's corresponding chart—with releases
from Sisqd, Kelly Price, and Musiq, as well as the hit-heavy soundtrack
to “Nutty Professor I1: The Klumps.”

Sisqd, with his solo outing, is this year’s No. 1 new artist and No. 1 male
artist in R&B; he also earns plaudits in our pop categories. He had a multi-
platinum album and six hit tracks to his name during the chart year. The
mfamous “Thong Song” peuked at No. 2 on Hol R&B/Hip-Hop Singles &

ks. With no single at retail, it never reached the peak, but it went on
to be an anthem for the format. His follow-up, “Incomplete,” was perched
atop Hot R&B/Hip-Hop Singles & Tracks for four weeks in August,
amassed a 36-week stay on the chart, and yielded plaunum singles sales.
‘With all that success, his platinum hair may be today’s equivalent to Michael
Jackson's white glove. Not only did his accomplishments put Sisqé on the
map in a big way, but they also made names for his labelmates and the
imprint. In its first full year in the running, Def Soul ends up rising to the
No. 4 slot on the year-end Top R&B/Hip-Hop Imprints chart (which takes
into account hoth album and single titles).

TIM'ES TO COME: With so much of this 1ssue dedicated to the year that's
ending. let’s also look at the year to come. 2001 will start with a few new-
comers and, of course, some returning acts on Hot R&B/Hip-Hop Singles
& Tracks. Ludacris debuts this issue with “Southern Hospitality” (Dis-
turbing the Peace/Def Jam South/IDJMG). He's another debut artist who
tasted Success in the past year, His “What's Your Fantasy” peaked at No.
10 in November on Hot R&B/Hip-Hop Singles & Tracks. Between inde-
pendent distribution and Def Jam’s release of his debut album, Ludacris
has sold more than 733,000 units, according to SoundScan.

Changing Faces returns to the charts after a three-year hiatus with a
new album titled “Visit Me” (Atlantic). The first single from this latest
endeavor, “That Other Wornan,” peaked at No. 16 on Hot R&B/Hip-Hap
Singles & Tracks in November. The follow-up single. “Ladies Man," debuts
at No.74 on Hot R&B/Hip-Hop Singles & Tracks this issue, Charting sole-
Iy on radio airplay from stations like WBLS New York, WEDR Miami, and
‘WOW!1 Norfolk, Vi, the single looks to be another strong title for the duo.

Others to look for this coming year are Common with “Geto Heaven
Purt Two,” featuring Macy Gray (MCA); Incognite and its latest single,
“Change” (Verve); asecond single from tne latest Sade album that has yet
to be determined; and even, quite possibly, the long-awaited, three-years-
in-the-making return of Michael Jackson on Epic.

THE NEVER -ENDING STORY: We will compile charts for the upcom-
ing, hed week that are available, for a fee, from our archive research
department. Call 646-654-4633 or F-mail research@billboard.com. The charts
are also available via Billboard Information Network and Billboard.com.

em’s “The Marshall Mathers LP” via
his Interscope-distributed After-
math imprint. In addlt.lon, he pulled
off the critically d, calamity-
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free Up in Smoke tour featuring him-
self, Snoop Dogg, Ice Cube, and

others., .. While Jay-Z's double-plat-
inum album “Vol. 3. .. Life And
Times Of S. Carter”” bawed in 1999
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and sold well into 2000, he ct
edly dropped “The Dynasty Roc La
Familia (2000— ) in the fourth quar-
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ter. Accordi it sur-
passed initial sales of the former
album by selling more than 1.2 mil-
lion units within a few weeks of
release. The strength of this set
couid lead to saies rivaling his multi-

platinum “Vel. 2 . .. Hard Knock
Life”

CREATIVE LY SPEAKING: Out-
Kast’s “Stankonia” album finally
arrived via LaFace/Arista and
proved to be worth the wait. In five
weeks, the album has sold more than
2 million units, thanks to the infec-
tious second single “Ms. Jackson,”
preceded by the alternative-funk cut
“Bombs Over Baghdad (B.0.B..”
With numerous potential singles
like *I'll Call Before 1 Come,” “Red
Velvet,” and “Humb]e Mumble fea—
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turing Erykah Bad
poised to be the duos best- sellmg
album to date.

ROAD RAGE: The success of Jay-
2’8 1999 Hard Knock Life tour
opened the gate to a host of raphip-
hop excursions, inchiding the highly
ambitious Ruff Ryders/Cash Money
Jjunket and the aforementioned Upin
Smoke tour. De La Soul kicked off
the Spitkicker jaunt with Common,

*| feeT Tve helped open people’s eyes
to another brand of music that isn't all
about ice, cars. and how many women
you've fucked.” says Common, who
showed people “The Light” in 2000.

Pharoahe Monch, and Reflection
Eternal, The Roots scored with its
Okayplayer tour featuring Guru,
dead prez, Bilal, and others.
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with such artists as Mos Def. Ina
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Amern:a kets Into The Groove In 2000 As it Embraces Dance

ITHOUT QUESTION, 2000 will
godown as the year that America,
e again, got wise, as well as hip, to
dance music—or' electronica. if you
must. The multi-hued beats and

Dance 3

TRAX E

shythms of the nation’s
tanscended virtually all entertain-
ment media. from TV (both prime-
time shows and commercials} and the
silver sereen (“Groove,” “Human
Taffic,” “Better Living Thuough Cir-
aiitry”} to radio (tertiary, satellite,
and the Internet) and computer
game: (Sony’s PlayStation).

Infact, each and every track from
Moby's 1999 V2 Records album
“Play” was licensed to a TV com-
mercial, a TV show, or a movie
soundtrack—big money and big
business, indeed. Perhaps Cher’s
strony “belief” in dance music last

“Ifeft fike dancing. And that's reflect-
odin these songs," Madonna told
Biiboard earlier this year, referring 10
her Maverick/Warner Bros. album,
“usic,” which topped the charts in
26 countries.

year helped the genre contmue its
Bealthy ascension t| Hmm .

Assisting in this mdm\t.reummg of
dance culture was the international
DJ. But unlike yesterduy’s DJ,
today’s globe-trotiing jock is often
viewed as a pop star. Think Paul
Dakenfold, Cart Cox. Timo Maas,
Sasha & John Digweed, Danny
Tenaglia. David Morales, Armand
Yan lelden, Peter Rauhofer, Deep
Dish, Manny Lehman, Paul Van
Dyk. and Junior Vasquez.

Such turntable masters tour
throughout the world, playing to sold-
out crowds in New York; Tokyo;
Zurich; Tbiza, Spain; Sydney; Paris;
Las Vegas; Miami; Rio de Janiero.
Brazil: and all points in between.

Following in their trainer-wearing
footsteps are DJs like Christopher
Lawrence, Sandra Collins, Terry
Mullan, Jimmy Van M., Kimbalt
Collins, Jerry Bonham, Chris
Fortier, Tracy Young, and DJ Dan.

“This is the year that dance music
exploded,” says Alternative Distribu-
tion Alliance (ADA) president Andy
Allen. “Last yeay, Oakenfold was the
only dance artist in ADA's top 10 of
the year. This year, Oakenfoldl s joined
by Paul Van Dyk, Sasha & Digweed,
Dave Ralph, and Timo Maas, all of
whom are in ADA’s top 20 selling discs
{2000 Momentum is very strong fii-
good, quality dance music. This bodes
well for the future.” Not bad, eh?

SH LL NOT SURE of the DJ phe-
nomenon? Consider this: Three DJ-
driven, beat-mixed compilations

by Michael Paoletta

2000 +IN* REVIEW-

made uppearances on The Billboard
200. Sasha & John Digweed’s
“Communicate” (Kinetic) peaked at
No. 149 the week of July 8 (it has sold
71,000 units, according to Seund-
Scan), Paul Oakenfold’s “Perfecto
Presents Another World” (London-
Sire) peaked at No. 114 the week of
Oct. 21 (97,000 units sold, according
to SoundScan), and Louie DeVito’s
“N.Y.C. Underground Party, Vol. 3"
(E-Lastik) peaked at No. 135 the
week of Dec. 16 (42, ()UO units sold,

Italians Do It Best. italy’s Angels of Love celebrated its 10th anniversary with a
party at the Ennennci club in Naples. Providing the evening's musical sound-
track were DJs Frankie Knuckles, David Morales, Tedd Patterson. “Little” Louie
Vega. and Tray Parrish. An organization of DJs, promoters, and dancers, Angels
of Love is known throughout ltaly for its massive events, which take place in var-
ious clubs. Shown at the anniversary celebration, from left, are Angels of Love
zo-founder Francesco Furiello, Patterson, Angels of Love co-f foundev Roy Furiel-

o, Vega, Knuckles, and Morales.

THE + TOP « STORIES

* The Warner Music Group
Introduces The Popular U.K.
Compilation Series “Essen-
tial” To The U S. Maurketplace,
Ushering In The Branding
Phenomenon.

« Madonna’s Album “Music” Is
No. 1 In 26 Countries; The
Title Track Is No. 1 Song Of
2000 On Both Bitlboard’s Hot
Dance Music/Club Play and
Hot Dance Music/Maxi-Sin-
gles Sates Charts.

* Urb Magazine Partners With
Radio Syndicate Bridge Media
International To Bring Pete
Tong's Weekly Radio Experi-
ence, “Essemml Mix/Essential

according to
Also consider this: The Warner
Musie Group launched Pete Tong’s
ineredibly successful U K. compilation
series, “Essential.” in America last
beat-mixed sets have
arrived from Fatbey Sliw, Oaken-
fold. ] Skribble, anl DJ Icey. With
the artival of “Essential.” the coneept
of branding the club culture
lifestyle—a big business overseas—
came into full bloom. By year’s end,
top labels, chubs, and D.Js surged into
stateside prominence via branding,

THE DJ-AS-POP-STAR mentality
has a downside, though. Tt further
propels the theory that dance music
is a faceless genre. Let’s face it, DJs
play records by artists, who for the
most part remain completely un-
known to the average clubgoer, who
view the DJ as the star because he’s
the one onstage—nol the artist of
the song. Is there a cure? How about
labels fiercely getting behind their
dance artists by putting them on the
road—with a live band. This has the
potential to level the bailance
between the artist and the DJ.

ALS0 SCOKING POINTS on the
Billboard 200 ws Paul Van Dyk with

per” artist album, “Out There
And Back” (Mute). which, according
to SoundScan, has sold 72,000 units.
Upping the ante with artist albums
were Eiffel 65 (“Europop.” Repub-

On her debut, Ziriguiboorn/Six
Degrees’ “Tanto Tempo,” Brazilian
songstress Bevel Gilberts intertwined
dance. jazz, bossa nova, and pop "My
first album had to show all my musical
nfluences,” says the singer. The set
placed on several Bliboard charts,
including the Heatseekers chart.

” To U.S. Radio.

lic/Universal, 2.3 miliion), Sonique
(“Hear My Cry,” Farm Club/Repub-
lie/Universal, 402,000), Alice Deejay
(“Who Needs Guitars Anyway?,”
Republie/Universal, 378,000), and
Madonna (“Musie,” Maverick/Warn-
er Brox,, 15 million).

While Ziriguiboora/Cramraed
Dises/Six Degrees artist Bebel
Gilberto's “Tanto Temipo” didn't
crack The Billboard 200, it did find
its way onto the Top Independent
Albums, New Artist Albums (Mid-
dle Atlantic), New Artist Albums
(Pacific), Heetseekers, and Top
World Music Albums charts. Thus
far, it has sold 90,000 copies.

Completely lost in the shuffle was
Kristine W.s RCA set “Stronger,”
which failed to find an audience much
beyond clubland’s gay contingent. We
can't help but wonder if the label truly
gets Ms. Ws star potential. Make no
mistake, she's a crossover artist wait-
ing to happen, Perhaps RCA needs to
Jjump-start this project with a new
marketing plan (that extends beyond
the singer’s core audience) and addi-
tional promotional coins, Will her next
single, “Loving You,” elick beyond
clubland? Only time will tell

IS rTaUST US, or does anybody else
think 2000 saw way t00 many compi-
lations giutting the marketplace?
Each day brought another armful of
multi-artist sets to our desk. Leading
the pack wete the offinipresent trance
compilations. Sadly, most were indis-
tinguishabie from one another, with
the same key tracks appearing every-
swhere, and poorly packaged. Note to
labels: Sometimes less is more!

One compilation that stands out
from the pack is the Lenny Fontana-
mived “Azuli Presents Miami 2000"
(Azuli Records U.K.), a project that
was particularly addictive during our
cardio sessions at the gym. (Try glid-
ing atop the treadmill during
Moloko's “The Time Is Now” as it
blends into Joey Negro Featuring
Taka Boom’s “Must Be The Music,”
and you'll see what we mean’)

Ct

d on newt page)

Praducer/Twiio DJ Junior Vasquez
returned in fine form in 2000. “Any
career has its ups and downs,” says
Vasquez. "Sometimes you just have
to sit back and compietely reassess
the situation." In addition to feisty
remixes, Vasquez launched a labei,
Junior Vasquez Music, which along
with Twilo Records and Virgin issued
“Twilo Volume 1: Junior Vasquez.”

The emotion-packed, soul-
drenched 18-track set includes many
of our fave songs of the year, includ
ing Basement Jaxx's “Bingo Bango,”

(Continued on next page)
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Breakouts: Titles with future chart patential,
based on club play or saies reported this week.

e Strictly Rhythm And The
Warner Music Group Create
A 50/50 Worldwide Joint
Venture.

* Two Albums From 1999
Cher’s “Believe” And Moby’s
“Play"—Continue Making
Waves At Retail.

* DJ-Mixed Compilations Make
Their Presence Known On The
Billboard 200.

* At The 42nd Grammy
Awards, Cher's “Believe” Wins
Best Dance Recording, While
Peter Rauhofer Is Named
Remixer Of The Year, Non-
Classical.

* New York-Based Record
Label And Marketing/Promo-
tion Company Giant Step Cel-
ebrates Its 10th Anniversary.

¢ The Seventh Annual Bill-
board Dance Music Summit
Brings Together Glona Gaynor,
Jocelyn Brown, Joha “Jelly-
bean” Benitez, Mel Cheren,
Frangois Kevorkian, Nile
Rodgers, Tom Silverman, And
Nicky Siano For The “Pioneers
& Innovaters Of Dance Music”
Panel.

« Carl Craig, Along With The
City Of Detroit And Pop Culture
Media, Hosts The First Detroit
Electronic Music Festival.

* Puradise Garage Recalled In
Print And On Discs.

« Spiller's “Groovejet {If This
Ain't Love)” And Azzido Da
Buss' “Dooms Night” Top
European Charts.

*» U.K. Garage/2-step Explodes
Throughout England, While
The Rave Scene Explodes [n
The US.
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DANCE TRAX
(Continued from preceding page)

Madison Avenue'’s “Don't Call Me
Baby,” Barbara Tucker Featuring
Darry! D’Bonneau’s “Stop Playing
With My Mind." Ministers-De-La-
Funk Featuring Jocelyn Brown’s
“Believe.” Afro Medusa's “Pasilda,”
Sessomato’s “Moody,” and Stella
Browne's “Every Woman Needs
Love.” It’s for very good reason that
this stellar eompilation features
prominently in our top 10 (which
appears on page YE-6),

In addition to the titles that
appear on our top 10, we can’t help

but get excited each time we hear
the following:

s Singles: “Flowers,” Sweet
Female Autitude (Milkk/'Wea UK.);
“Bad Habit,” A.T.F.C. Presents
OnePhatDeeva Featnring Lisa
Millett (Subliminal); “Groovejet (If
“This Ain't Love),” Spiller (Positiva
U.K.): “Your Child,” Mary J. Blige
(MCA); “Try Again.” Aaliyah
(Blickground/Virgin).

* Albums: “Colours,” Cireulation
(Circulation U.KJ; “Born To Do It,”
Craig David (Wildstar UK.); “Who

1s.Jill Seott? Words And Sounds, Vol.
1,” Jill Scott (Hidden Beach/Epic);
“Out There And Back,” Paul Van
Dyk (Mute); “Lovers Rock,” Sade
(Epic) “Voodoo,” D'Angelo (Cheeba
Sound/Virgin); “Wide Angle,” Hybrid
(Distinct’ive /Kinetic), “Release,”
Ananda Project (Nite Grooves/King
Street Sounds); “Whoa, Nelly!,” Nelly
Furtado (DreamWorks);
Courage,” Sinéad ©'Connor
(Atlantie); “Bachelor No. 2,” Aimee
Mann (Superego).

» Compilations: “

Larry Levan

Live At The Paradise Garage’
(West End/Strut U K)), “UNCredible
Sound Of Gilles Peterson” (Giant
Step/Epic), “Bossa Mundo . .. When
Brazil Meets The World” (Wave
Musie), “Sound Of The Pirates:
Mixed By Zed Bias” (Locked On/XLi
Recordings U.K.), “Joey Negro:
Can't Get High Without You" (Azuli
U.K.), “Frankie Knuckles: Choice—
A Collection Of Classies” (Azul)
U.K.), “Masters At Work: The Fenth
Anniversary Collection” (Barely
Brezking Even U.K.), “Dimitri

From Paris—A Night At The Play
boy Mansion” (Astralwerks).

BEFOI{E saying hello to 2001 and
waving goodbye to 2000, we needto
acknowledge those who are no
longer with us. High above the
clouds are singer Vicki Sue Robin-
son, percussionist Tito Puente,
singer Ofra Haza, radio DJ
Frankir Crocker, singer Johnnie
Taylor, singer/songwriter lan
Dury, and Billboard-reporting DJ
Stuart Gardner. Rest in peace.
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DEBORAH EVANS PRICE

and PHYLLIS STARK
NASHVILLE—Just one year ago,
the country musie industry—like
the rest of the world—was worry-
ingabout Y2K. Now, the industry’s
eollective concern has shifted to
another set of letters and numbers:
MP3 {along with Napster), as well
asrelated distribution and intellec-
fual property issues.

Billboard surveyed a group of
industry leaders representing var-
lous facets of the country music
business to determine what they
thought the top stories or trends
were of the year and thei impact.
Napster was the No. 1 concern
among this group, followed by
mergers and congolidation in the
industry.

Ron Baird

Agent

Creative Artists Agency

1. The Time Warner/AOL merge:
It continuation of the consolidation
we've seen in American business.

2 Theeffect that Nupster and MP3
& going to have on Lhe delivery/dis-
fribution of recorded music.

3. The success of several new
beadline artists, specitically Tim
McGraw, Faith
Hill, Dixie Chicks,
Shania Twain, and
Martina McBride.
One of the man-
dates that we in
the music industry
have been given is
to grow nes head-
line artists, and—
not including Sha-
1ia, who didn’t tour in 2000—we
had a suceessful erop. Small, but
definitely impactful.

Allen Bntler

President

Sony Music Nashville

We are starting to see some tra-
ditional artists come back in and
start selling some musie again,
which I think is significant. Kenny
Chesney is certainly selling some
serious records, and I think the
Brad Paisley phenomenon is kind of
neat, because there's another hat
at back in the format. The return
of Travis Tritt is significant. Those
are all pretty traditional guys in a
format that keeps leaning pop.

Gary Falcon

Falcon Goodman Management

L The top story would have to be
Napster, how that developed, and this
rew alliance with BMG. The futurein
country, and all music for that matter,
is on the Internet, and working out
these kinds of issues with these
alliances is going to pave the way for
the future of music and how we sell it.

10 OUR READERS

Nashville Scene will return in the
Tiext issue.

ARTISTS & MUSIC

Industry Leaders Gite Napster As The Year’s Top Story

2 Consolidation, and (theres going
to be] more of it. Vector Management
combining with Mike Robertson
Management, TRA Entertainment:
buying up Bob Romeo—the consoli-
dation is pretty big and significant.
I'm one of the last independents.

Donna Hilley

President/CEO

Sony/ATY Tree Publishing

1. The biggest story has been the
Dixie Chicks. They are just fiddlin’
their way right up the pop charts,
which proves to me the big story
with the Dixie Chicks is that coun-
try can become pop. No one has out-
sold them, and they are just as coun-
try as can be.

2. One of the biggest stories in the
mugie industry that has affected
country-—and will continue to, if we
iton’t get it worked out—is the Nap-
ster stoty.

3. Merger
mania. The
Universal/
PolyGram
merger, and
although it hasn’t happened yet,
there is an awful lot of talk of BMG
buying something, There are rumors
of more inergers. Those always
affect country.
They always affect
the writers and the
employees, «
because any time
you merge and
there are (wo peo-
ple doing the same
Jjob. someone is
going to lose their
Jjob. That’s devas-
tating. You never get a good ratio of
pluggers to writers when those
mergers oceur. Therefore, the writ-
ers are not getting the attention they
necessarily need.

HILLEY

Jon Kerlikowske

GM

Towcr Records Nashville

L. Garth Brooks announcing his
retivement. Its impact I yeally
don’t think has been felt yet. The
impact of Garth’s move toward
more rock-oriented or more of a
crossover style of country music
definitely affected country musie,
and we arc seeing it in all the acts
that have tried to duplicate that
and have not been able to do it. As
g'reat 48 he was for country mu:
in some ways I feel he hurt it also,
in the [sense] of people trying to
copy the formula.

2. The trend actually is going
back to a more traditional sound. 1
got my copy of the [new] Dolly Par-
ton album, and it was great. That's
a good trend in my estimation.

38, Country rudio has continued to
lose market share. Because of that.
there has to be some tough deL‘l-

Paige Levy

Senior VP, AGR

Warner Bros. Records

1. The Napster stories on the front.
page of newspapers and on national
TV have helped to educate music con-
sumers on how songwriters and
artists are paid. I believe most Nay-
ster users are just naive and not nec-
essarily thieves.

2. Global oppor-
tunities. With
Vivendi buying

Seagram/Uni- 5
versal and Time
Wurner merging o

with AOL, Amer-
ican artists will
have a much big-
ger presence out-
side the U.S.
thanks to the digital technologies of
these companies.

Levy

QYK/WRBQ Tampa, Fla.

1. Stock market/dotcom crash. The
effect of falling prices for radio com-
panies and satellite companies was
the topie of many meet ings through
the year. The erfects of this are obvi-
ous to the operations of radio stations,

2. The tours: Chicks, Tim, and
Faith. I don't think you can underes-
timate the importance and the impuct
that these tours had on the markets.
The profile of country musie was
inereased dramatically in the markets
where these tours came through. It’x
also worth noting that George Strait
i contintied his tour this year, and
the markets that have George come
through see the same thing. The dil-
ference is that instead of just having
one icon tour, we had four.

3. Napster really unlocked the
possibilities of file-sharing musie
on the Internet. The system is easy
and very fast. Radio stations used
Napster to find records at the spur

of the moment.

Many times |wheni

talent is on the air

and needs a song,

they no longer

needed to have

the CD, just Nap-

ster in the control

g room to get it.

LOGAN Toward the end

of the year, the

record companies started to see

the possibilities of Napster, i.e., the
G | partnership|.

Bob Moody

VP, country

McVay Media

1, New competition ﬁ'om new
his is,

sions, not only by the pr
but the labels who are pr oducmg
musi¢ for the programmers. The
trend is definitely going south.
‘What are they going to do to fix it?

y, a
vast cat,egurv ‘What I have in mind
specifically

A) Batellite radio. In 2000 we
learned the first specific details of

what is on the horizon—literally.
2001 will be the year when we find
out how the public reacts to Sirius
and XM Satellite Radio wwd when we
can judge the quality of their pro-
gramming. I'm betting that they are
successful, but there ure certainly a
lot of questions to be answered.

B) Internet radio. Beyond the
issue of royalties for streaming [see
below], the long-term implications of
a “seamless” radio, where Lhe con-
sumer cannot immerdiately discern
between terrestrial. satellite, or wire-
less Internet stations,
How do you justify millions of dellars
in investment to enter a game which
can also be played by someone oper-
ating from their basement?

2. Intelleetnal property issues.
BMG's [partnership with{ Napster
will be closely watched for the impli-
cations it could have on botls the retail
distribution of
musie to the con-
sumer and the
issue of royalties
to the creative
community.

[Also]. the very recent ruling on
the payment of royaities by radio sta-
tions streaming their audio on the
Internet [Billboard, Dee. 23] will have
a huge impact if it is
allowed to stand.
Very few terrestin-
al broadcasters are
in a position to
write an acdditional
royalty check for 4
venture which pro-
duees little, if any,
revenue at present.

3. Country for-
mat alternatives. KPLX |the Woif}
Dadlas canght the attention of inno-
vative programmers and music
industry executives when their
Texas Country approach wus sue-
cesstul. The question of how to take
this type of format outside the
state lines to other regions of the
eountry will be worth watching in
2001. There is a growiny suspicion
that we may be seeing something
akin to the Outlaw Country move-
ment of the "70s.

MOODY

Overton

Executive VP/GM

EMI Music Publishing

1. Consolidation. [Tt's] going on.
whether it be the merger of MCA and
PoiyGram or whether it’s Warner
Musie Group that has shrunk and will
shrink further, it seems. And Arista,
they are an imprint label. Whoever
thought that would happen? It’s a
sign of the congolidation.

2. Record sales. They busically
have fallen off the edge of the earth.
There are just a handful that are
multi-platinum acts. Now you have
people who have top five singles on
the radio, and they aren't selling
any records at all. It’s kind of like it
was back in the early "80s again.
which is inleresting.

1 don'’t feel that another format
of music has taken our listeners

away. They've bought everything
we've given them, and they are just
tired of it. Then someone like the
Dixie Chicks comes through, and
it's totally different musieally, and
they’ve sold [millions of] albums.
The audience is out there and they
want to buy it, but we just can't
kee) giving them what we've given
them for the [past] 10 years.

3. The slowing down of the singles
charts. | had a conversation with a
label head the other day. They asked
what I would (o if | werc them and
had asingle out that's doing well on
the airplay charts but not selling a
single record. | can’t pull it, because
then it messes me up when I put the
next single out with radio people.
But to wail six months for the sin-
gle to run its eourse and not to sell
any records, I lost a half a year of
sales. Tt has an effect [in publishirg]
teo. Instead of having four singles
out a year, there’s only two. There's
less money being earned that way.

Evelyn Shriver

President

Asylam Records

Napster. Its impact 18 its
potential to change everything—
totally the way we do business.

2. Corporate domination of
everything—radio, labels. booking
agencies, how management compa-
nies. It’s taking all the music out of
the business.

3.Greed. Whether anybody wants
to call the kettle black. the greed of
the business has heecome so over-
whelming, Tt’s because of the corpo-
rate domination, and it’s just stag-
gering to me when an album can open
with 90,000 units and everybody is
saying itk over. For the majority of
the history of the music business,
people functioned and made tons of
money and hecame the fat cats they
are on 10,000-16,000 units a week.
Now anything that can't open in the
150.000-plus range isnt worth your
time. It’s llke, “Business is tough.”
Business isn’t tough. Business is
fucking great! [t's just that every-
body has beeome o greedy, and the
cost of overhead is 50 outrugeous, and
the packages are so super phenome-
nal that anything less is failure.

4. The death of country music. I
think that’s serious. | can't tell you

how many people m—_—
*?.-ﬁ
(o

that [ actually like

and hang with in
town that are in
the business [who]
believe country
music as a format
is nonexistent.
‘The hasic rap right
now in Nashville is
that country musie
has died [in} the scramble for the
crossover pop thing. People believe
it's gone away. People at the lubels
that lead the business are just
serambling to mike another kind of
musi¢. They aren’t bemoaning the
loss of country music by any streteh.

(Continued ov. page 79}
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TOP BLUES ALBUMS.

Artists & Music

Reaching Beyond The Borders Of Jazz
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3 |0 [0 | [EEFEALOBL GRENTSTWTS VOLNE 2w STEVE RAVVAIGRI RO DOURE ROUE | S1v e objective was
achieved or at least if we
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creative improvisational rock
band, but this has yet te happen
on a significant level.

Tt would also be heartening—
and vital—to see the jazz com-
munity coming together more
often to achieve our mutual goals,
as the Verve and Legacy labels
did for the projects that accom-
pany Ken Burns’ jazz documen-
tary Regarding that upcoming
television event, which may well
be the most important, large-
scale booster shot that juzz hus
gotten in decades, it is discour-
aging that many in the jazz world
are already eriticizing Burns for
failing to include this or that
artist in the series, rather than
appreciating the visibility that
Burns is giving the music as a
whole.

Sure, barbs and arrows are an
integral component, of jazz lore,
often going hand in hand with the
creation of the musie itself, but if
there has ever been something
that we should all put our efforts
behind, this is it. After all, noth-
ing is perfect, save perhaps for
ore of thoge transcendent Miles

by Steve Graybow
Davis high notes,
While the musics future can at
times seem precarious, one thing
is certain—jazz is not suffering in

terms of ereativity or stellar
musicianship. There were many
strong releases waving the flag
for jazz over the past year, and
the following were my top 10
favorites:

1) Regina Carter, “Motor City
Moments” (Verve)

2) Medeski, Martin & Wood,
“Tonic” {Blue Note)

3) Pat Metheny, “Trio 99-00”
(Warner Bros.)

4) Danilo Perez, ‘Motherland”
(Verve)

5) Brian Blade Fellowship,
“Perceptual” (Blue Note)

6) John Scofield, “Bump
(Verve)

7) Sonny Rollins, “This Is
What [ Do” (Mllestone/Fanwsy)

8) Joshua Redman, “Beyond
(Warner Bros.)

9) “Roy Haynes Tric Featuring
Dunilo 